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Journalists win exit polling case 

At Large with Mark Fowler 
Turner -Viacom talks over MGM fall apart 

l 

INTERVIEW OK o Broadcast organizations win exit 
polling case in Washington state. PAGE 35. 

NO DEAL o Contract talks break off on Turner sale 
of certain MGM assets to Viacom. PAGE 36. 

INDEPENDENTLY WEATHLY D Frazier, Gross & 
Kadlec study finds that overall, most independent 
television stations are in "excellent" shape. 
PAGE 37. 

CANCELED SHOW o Decision by CBS O&O's to 
drop America forces joint venturers Paramount and 
Post- Newsweek to fold its tents. PAGE 38. 

BEST PRICED Some observers feel RCA could have 
gotten better price in GE deal. PAGE 38. 

INDEPENDENT FEED o Independent Network News 
announces international news feed service using 
K -2 band satellite. PAGE 39. 

MTV MOVES O Robert Pittman replaces David 
Horowitz, MTV Networks Inc. president and chief 
executive officer. PAGE ao. 

ANOTHER CANDIDATE D Missouri broadcaster and 
media consultant Alfred Sikes is in running for 
National Telecommunications and Information 
Administration post. PAGE 41. 

FOWLER AT LARGE D As FCC chairman moves 
toward what may be close of his administration, 
he talks about the commission's policy on 
takeovers and looks to the future direction of the 
Fifth Estate. PAGE 44. 

TELEPORT SALE D Communications Technology 

Management sells nine -dish teleport in 
Washington to Carley Teleport Communications. 
PAGE 54. 
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Congress do battle once again over public 
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COUNTERATTACK o Democratic National Committee 
and Representative John Dingell ask appeals 
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fairness doctrine. PAGE 57. 

SENATE STAMP D Senate approves 1982 ITU 
agreement made in Nairobi. PAGE 58. 

PIGSKIN BOTTOM LINE O Although ratings were up 
for professional football games, sales are off, 
leading to losses by the networks. On the college 
side, overall ratings were flat, and although sales 
were also lower, the lower rights payments helped 
the networks' bottom line. PAGE 60. 

NBC VICTORY D NBC wins week 12 of prime time 
season, its eighth victory this year. PAGE 61. 

PEOPLE METER TALK D People meter discussion 
dominates Advertising Research Foundation 
workshop. PAGE 63. 

CLEARED UP o Arbitron official says recent 
adjustments will make Tulsa, Okla., fall radio 
ratings book reliable. PAGE 64. 

UNCOMMON SERVANT D A career in public service 
has brought Albert Halprin to the FCC as 
Common Carrier Bureau chief. PAGE 87. 
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Changing your station's format? 
BMI makes any move easier. 

Without BMI's tremendous variety of 
music, any format change would be a lot 
more difficult. 

That's because BMI has always licensed 
and encouraged all forms of music. Even 
when others didn't. 

And no matter how many times 
a format changes, one thing will never 
change. You'll always have plenty of 
BMI music to play. 

BMI 

_A Wherever there's music, there's BMI. 
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Perils and principles 

National Association of Broadcasters, as 

part of its must -carry strategy, may file 
amicus brief with Supreme Court in 
Preferred case, which, if upheld, will 
expand First Amendment rights of cable. 
If NAB proceeds, it will assert that cable's 
constitutional protection falls short of 
immunizing it from must -carry regulation. 
NAB attorney Michael Berg said NAB, 
as matter of policy, is not in favor of "full" 
First Amendment rights for cable if that 
means cable does not have to adhere to 
some kind of must -carry rules. 

Inserting must -carry argument in 
Preferred case, which basically involves 
cable franchising, not must carry, may 
require legal nimbleness and could 
produce detrimental side effects, according 
to cable interests. Steve Effros, president 
of Community Antenna Television 
Association, said it could squelch 
broadcasters' hopes for expansion of their 
own First Amendment rights. "They 
would be cutting off their nose to spite 
their face," said Effros. And National 
Cable Television Association President Jim 
Mooney said: "A broad attack on cable's 
First Amendment status would destroy any 
possibility for a compromise on must - " 

Dropped 

Word last week had it that FCC's VHF 
drop -in proceeding has been put on 
indefinite hold by Chairman Mark 
Fowler. More than year ago, Fowler 
directed commission staff to issue further 
notice of proposed rulemaking on drop -ins 
looking toward additional protection of 
existing television service ( "Closed 
Circuit," June 18, 1984). That further 
notice was supposed to have been issued 
before this year's end. Last week, Mass 
Media Bureau official said item, at 
Fowler's direction, has been put on back 
burner, and there is no date set to move it 
toward front. Staff had completed work 
in 1983 on original proposal, which was 
introduced more than five years ago 
(BROADCASTING, Sept. 22, 1980). 

Stretching stereo 

New FM stereo technology enabling 
radio broadcasters to extend stereo 
reception by as much as four times will 
take first step into consumer marketplace 
next January at Winter Consumer 
Electronics Show in Las Vegas. Radio 
manufacturer NAD Inc. plans to 

introduce new receiver product there with 
special FM- compatible "FMX" 
technology, developed in recent years by 
CBS Technology Center and National 
Association of Broadcasters. FMX system 
uses noise reduction techniques to extend 
area of stereo reception to current 
monophonic reception boundaries. To 
provide service, FM broadcasters need 
only to install inexpensive FMX stereo 
generator. At least one broadcast 
equipment manufacturer, Circuit Research 
Labs, plans to introduce FMX generator at 

National Association of Broadcasters 
annual equipment exhibition next April. 

Interruption 

United States and Mexico reached 
agreement in principle on new AM 
broadcasting pact months ago 
(BROADCASTING, Aug. 26, 1985), and at 
time FCC official expressed hope that 
agreement would be signed and put into 
provisional effect shortly thereafter. 
Mexicans are said to be working on 
agreement, after disruption by Mexico's 
earthquake, but FCC official last week said 
it isn't expected that agreement will be 
signed and put into provisional effect 
before March. Agreement will permit 
AM daytimers to operate up to two hours 
past local sunset. It will allow full -time 
operations on Mexican clears. In addition, 
it will permit Mexicans to operate on 
U.S. clear channels, as long as full 
protection is provided. 

All the way out 

In conversation with BROADCASTING last 
week, departing Metromedia station 
president, Robert M. Bennett, said that 
before he settles on future plans, he will 
sell his 2% share in parent company, 
Metromedia Inc., some time after Jan. 1. 

Parent company, of which John Kluge is 
94% shareholder, operates radio division, 
Harlem Globetrotters, Ice Capades, long 
distance phone services and cellular radio 
and paging services. Kluge plans to make 
cellular principal business of company. 

Radiation in Oregon 

Portland, Ore., is next likely subject for 
joint FCC -Environmental Protection 
Agency survey of human exposure to 
potentially hazardous radio frequency 
radiation from broadcast antennas. City 
contains number of centralized 
transmission facilities used by FM, TV 
and AM broadcasters, as well as 

Broadcasting Dec 23 1985 
7 

microwave and two -way radio 
communications, and some residents and 
local officials have raised concern about 
proximity of residential areas to towers. 
According to FCC source, 25th market 
has "fairly good" chance of being selected 
before next spring as site of extensive 
study, similar to one conducted earlier this 
year in Seattle which required minor 
facility changes by eight FM's (see "In 
Sync," page 67). 

Singularity 

With consolidation of rep ownership in 
radio expanding at major firms (latest 
being John Blair Co. purchase of Torbet 
Radio and Selcom Radio from Selkirk 
Communications, Ltd., Toronto 
[BROADCASTING, Dec. 9]), privately held 
Eastman Radio has hired New York -based 
advertising firm of Trout & Ries to 
develop campaign promoting theme that 
industry has room for "strong, independent 
rep." Campaign is expected to kick off 
early next year. 

Runner 

Latest candidate to surface as USIA 
Director Charles Z. Wick continues hunt 
for head of Voice of America is Lee 
Shoblom. He is president/general manager 
of London Bridge Broadcasting Inc., 
second term member of National 
Association of Broadcasters radio board, 
and president of Community Broadcasters 
Association (low -power TV). Shoblom 
has been campaigning for post, with calls 
on members of his congressional 
delegation. Senator Barry Goldwater (R- 
Ariz.) and Representative Bob Stump (R- 
Ariz.) have endorsed him in letters to 
Wick. 

Shoblom's stations are KFWJ(AM)- 
KBBC(FM) and low -power TV45, all Lake 
Havasu City, Ariz. 

30- minute business 

LBS Communications, New York, has 
obtained television syndication rights to 
weekly 15- minute Strictly Business, now 
carried on NBC -owned TV stations. 
Program will be expanded to half -hour 
weekly for syndication. Longer version of 
business analysis, review and interview 
show will begin on NBC -owned stations in 
early February and in syndication in early 
April. LBS will keep two and a half 
minutes for national sales; stations will 
get three and a half minutes. 
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VCR position 

Home Box Office believes the proliferation of 
videocassette recorders in American homes 
could be a blessing, rather than a curse, to 
pay -per -channel services like HBO and Cin- 
emax-if cable operators take the proper 
marketing tack. 

To help them, HBO began sending out 
marketing materials to its affiliates de- 
signed to help them sell pay services to VCR 
owners. "HBO views VCR as a time- shifting 
device which is highly compatible with pay - 
TV," said Peter Frame, HBO executive vice 
president, affiliate sales and operations. 
"Despite the rapid growth of VCR's, we 
have seen basic and pay penetration remain 
steady." 

HBO's attitude toward VCR's is backed 
up by some HBO research According to 

John Billock, HBO senior vice president, 
marketing, "nonsubscribers who own 
VCR's or intend to buy them are more in- 
clined to subscribe to cable than other non- 
subscribing homes." 

What's more; he said, 65% of pay sub- 
scribers feel their VCR's enhance the value 
of their pay services. 

The HBO VCR -cable marketing package 
includes a booklet for operators, a brochure 
for subscribers and a set of ad slicks for 
placement in local newspapers. The book- 
let, published by American Television & 
Communications, "Making Cable VCR - 
friendly," contains advice on how to market 
pay services to VCR owners. The brochure 
tells consumers "It's Time You Got the Most 
From Your VCR, HBO and Cable TV." The 
ad slicks describe the compatibility of cable 
and VCR's. 

You're the greatest. Showtime/The Movie Channel and the National Captioning Institute 
hosted a reception in Washington last Monday (Dec.16) to celebrate a commendation they 
and others received for the closed- captioning for the hearing impaired of the so- called lost 
episodes of The Honeymooners. During a brief ceremony, NCI President John Ball (left) 
presented a copy of the commendation to Neil R. Austrian, chairman and chief executive 
officer, Showtime/TMC. "Your work is an outstanding example of how personal compassion 
can lead to constructive action, and make itself felt across the nation," said Reagan in the 
commendation. "It represents the cooperation I have long encouraged between the public 
and private sectors." 

The closed- captioning of the lost episodes, which are currently being cablecast on Show - 
time, was funded by Showtime/TMC and 26 others, including Viacom Enterprises, Miller 
Brewing Co., Maljack Productions Inc., NCI Caption Club (closed- captioning watchers), 
American Cablesystems Corp., Cablevision Industries Inc., Colony Communications, Corn - 
cast Cable Communications, Continental Cablevision Inc., Cox Cable Communications, 
Dowden Communications, Group W Cable, Heritage Communications, Lenfest Group, New - 
channels Corp., Sammons Communications, Selkirk Communications, Sutton Capital Associ- 
ates, Telecable Corp., Televents Group Inc., Tribune Cable Communications, United Cable 
Television Corp., United Artists Cablesystems Corp., U.S. Cable Corp., Viacom Cable and 
Warner Amex Cable Communications. 
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All together now 

Los Angeles cable operators, 12 strong in 
that multi- franchised city, have formed their 
own trade association to represent them- 
selves in dealings with the local govern- 
ment, which itself has grown more bureau- 
cratic with the formation of the Department 
of Telecommunications and the Board of 
Telecommunications Commissioners. The 
group will be called the City of Los Angeles 
Cable Operators Association, with Michael 
Isaacs of Copley /Colony Cablevision as its 
first president. The intent is not to create a 
new association with an ongoing structure 
but to set up a forum, with antitrust protec- 
tion, for the discussion of emerging cable 
issues. Among them: increasing city activ- 
ity on the cable front aggravated by a num- 
ber of upcoming franchise renewals, a city 
proposal to raise franchise fees from 3% to 
5 %, theft of service problems that cut rev- 
enue to the city and plans for citywide pub- 
lic access and government access channels 
interconnecting across franchise lines. 

Other officers: first vice president, William 
J. Rosendahl, Group W Cable; second vice 
president, Perry C. Parks III, Communicom; 
secretary, Morris G. Pfizer, King Videocable; 
treasurer, Cathy Haight, Jack Berry Cable. 

A better idea 
The National Cable Television Association, 
in comments filed with the FCC, proposed 
new rules governing signal leakage for cable 
converters as an alternative to rules pro- 
posed earlier by the FCC, which, it said, 
would benefit neither cable operators nor 
the public. 

The rules proposed by the FCC, the sub- 
ject of the rulemakìng in which the NCTA 
comments were filed, would, on first glance, 
seem to be beneficial to cable. Today, termi- 
nals owned by consumers are governed by 
signal -leakage standards in Part 15 of the 
FCC rules, while those owned by cable sys- 
tems are subject to the more stringent sig- 
nal leakage standard set down in Part 76. 
Under the FCC proposal, all terminals, re- 
gardless of ownership, would have to adhere 
only to the lesser Part 15 standard. 

But the adoption of the FCC schemé, the 
NCTA said, would not address the "wide 
discrepancy" in standards that has become 
a "growing matter of concern to the cable 
industry." Indeed, it said, it "would worsen, 
rather than improve, the present situation." 

Under Part 76, cable operators are obliged 
to limit the cumulative signal leakage of 
their entire systems. The proliferation of 
leaky terminals that comply with Part 15, 
but not Part 76, NCTA said, "will only serve 
to make it more difficult for operators to 
comply with their Part 76 obligations." 

Although the rule would make consumers 
responsible for making sure their terminals 
meet the leakage standard, the NCTA said, 
as a practical matter the enforcement bur- 

den will fall on the cable system operator, 
who will have to disconnect service to the 
customer until the offending device is re- 



Warmest wishes for the holiday season. 
Health and happiness in the new year. 
From your friends at Blair. 
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Void Where Prohibited By Low. 

WinAmerica Sweepstakes 
-the new, first -run, half - 
hour strip where home 
viewers will win 6 million 
dollars...and studio contest- 
ants can win prizes and cash 
totaling as much as another 
6 million dollars. 

Beginning July 1,1986, 20 million 

WinAmerica Sweepstakes cards will 

flood the country by mail. 

Additionally, millions more will be 

made available through major 

publications, and national retail and 

fast food outlets to give everyone in 

America the chance to share in the 

WinAmerica Sweepstakes: 

WinAmerica Sweepstakes is 

fascinating and fast -paced. Its fun to 
watch and fun to play. And winning 
is a snap. Its as easy as not having to 
be there. 

The host, M.G. Kelly is a fresh 
talent. He's M.C. of America's #1 
adult contemporary radio show 
heard on over 300 stations with a 
giant following of women 25 -54. 

WinAmerica Sweepstakes will be 
supported by a multi -million dollar 
consumer advertising and promotion 
campaign from MCA TV. 

See for yourself how simple 
it is -and how well it works. 

INTV Century Plaza Hotel 
Suite 622 -628 
NATPE The Westin Canal Place 
28th Floor 

MCATV 
'No Purchase Necessary. 

ç, 1985 Universal C y Studios Inc. All rights reserved. 



On the set. American Television & Communications, which has become one of the strongest 
advocates of First Amendments rights of cable operators, has produced 12 one -minute 
commentaries and a 14- minute "essay" that explore the historical roots of the First Amend- 
ment and repeated efforts to limit rights that flow from it. American Viewpoints (the commen- 
taries) and The First Freedom (the essay) were shot on location in New York, Washington and 
London. On the Boston set (l -r): Jim Hartz, the former NBC newsman who acts as spokes- 
man; Jim Duffy, director of corporate public relations, ATC, and writer of the programs, and 
Milton Hoffman, vice president, production, Pacific Mountain Network, the producer. The 
short features will be shown on ATC systems and made available to other MSO's for a 
"nominal" fee. 
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South Star Communications Administrative and Operations Center. 

South Star's International Teleport services include: 
* Full Domestic Arc uplink /downlink * Encryption * Full VAX 11 /780 

Data Base Service * Telco Interconnect * International Gateway Service 
* Communications Consulting * Total Teleconferencing Services 

* E -Mail /Store and Forward * Networking 
* Private Microwave Service * Ad Hoc Network Consulting 

Dedicated 300 Baud "E- MAIL" Line 305/472 -8401 
Contact BARRY PASTERNAK - (305) 472 -8111 Telex 3728008 South Star FtL 

Member of the ATA. 

SOUTH STAR COMMUNICATIONS, INC. 
AT NOVA UNIVERSITY 3303 College Ave. Davie, Florida 33314 

(minutes from Miami or Ft. Lauderdale International Airports) 
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paired or replaced." 
As an alternative, the NCTA urged the 

FCC to adopt a dual standard. The Part 15 
standard would apply to signals generated 
from within the terminals (such as those 
produced by local oscillators), it said, but 
Part 76 would govern signal leakage at the 
terminal input caused by the cable system. 

The NCTA proposal "more clearly and ra- 
tionally allocates responsibility for control- 
ling radiation" than either the current rules 
or the FCC proposal, the NCTA said. 

The Association of Maximum Service 
Telecasters and the National Association of 
Broadcasters have asked the FCC to rethink 
the proposal. The associations said the pro- 
posal "would permit significant new inter- 
ference sources to proliferate that would in- 
hibit and degrade" reception of TV signals 
in many situations. "MST and NAB agree 
with the notice that the current 'discre- 
pancy' in treatment of cable interface de- 
vices based upon their ownership is prob- 
ably not warranted," they said. "The 
solution, however, is not to adopt uniform 
but useless radiation limits which would re- 
sult in substantially greater interference to 
over -the -air broadcasting. Accordingly, 
MST and NAB respectfully urge the corn - 
mission to make all cable interface devices, 
regardless of ownership, subject to Part 76 
radiation limits " 

Money coming in 

Continental Cablevision Inc., Boston, an- 
nounced last week that it had raised $300 
million through new debt to repurchase ap- 
proximately six million shares of company 
stock. With the closing of the stock repur- 
chase in January, Continental management 
will own 43% of the privately held company. 

To finance the stock buy -back, Continen- 
tal raised $200 million through a public offer- 
ing of subordinated notes and debentures, 
underwritten by Morgan Stanley and Gold- 
man Sachs, and $100 million through a loan 
from seven banks arranged by the First Na- 
tional Bank of Boston. 

Amos Hostetter, president and chief ex- 
ecutive officer, Continental, said the stock 
repurchase "will provide liquidity for many 
of our long -term shareholders while at the 
same time preserving the private and inde- 
pendent structure of our company." 

Continental is the nation's seventh larg- 
est MSO with 1.1 million subscribers in 13 
states. 

Award deadline 

Members of the National Cable Television 
Association have until Jan. 7 to submit 
nominations for the association's National 
Awards. The eight awards, NCTA said, go 
to the "men and women who have made 
significant contributions to the cable indus- 
try and to the advancement of cable com- 
munications." They'll be presented March 
18 at the conclusion of the NCTA conven- 
tion in Dallas. 

The most prestigious of the lot are the 
Vanguard Awards, which are given to per- 
sons who "have placed cable in the forefront 
of new communications technologies." Last 
year's winners: John Saeman, vice chair- 
man and chief executive officer, Daniels & 
Associates, and Susan C. Greene, senior 
vice president, corporate affairs, Home Box 
Office. (Greene subsequently resigned from 
HBO.) 



And up. And up. 

And up. And up. 

Wherever you look 

on KYW -TV Philadelphia. 

the audience is up. 

Up for our programs. 

Up for our ideas. 

Up for our news. 

Mornings. Daytime. 

Afternoon, 

Early news. Prime time. 

Late news. Late fringe. 

Not to mention weekends. 

Oops. we just did. 

Oh well, all you really 

have to remember when 

it comes to KYW -TV. NBC's 

largest affiliate. is 

one word. You guessed it. 

GHUUP 

IlYW-f U 3 «' 
Represented nationally by Group W 

Teleesion Sales. They're up. too! 
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Dixon Industries o Lawn mowers will 
be featured in 12 -week campaign 
starting in early March in 69 markets, 
including Cleveland, Dallas, Oklahoma 
City and Miami. Target: men, 25 -54. 
Agency: Sullivan Higdon Sink, Wichita, 
Kan. 

Wilkinson Sword o Wilkinson twin razor 
will be advertised in six -week flight to 
begin on Jan. 20 in approximately 20 
markets, including Cleveland, 
Pittsburgh and St. Louis. Commercials 
will be scheduled in fringe and prime 
periods. Target: adults, 25 -54. Agency: 
Burton -Campbell, Atlanta. 

United Parcel Service o Flight set to 
start in mid -January and will run for five 
weeks in about 11 markets, including 
Dallas, San Francisco and Cleveland. 
Commercials will be placed in all 
dayparts. Target: men, 25 -54. Agency: 
Ammirati & Puris, New York. 

Carnation Co. o New commercial for 
Mighty Dog Beef for dogs is slated to 

break on network television and spot 
television in major markets on Dec. 30 
and continue until end of first quarter of 
1986. Commercials will run in prime and 
in daytime and on spot TV in daytime. 
Target: women 25 -59. Agency: 
SSC &B:Lintas USA, New York. 

I I RADIO ONLY I 

S.B. Thomas Inc. o Pita bread will be 
underscored in three -week flight 
beginning in early February in New York, 
Philadelphia and Boston. Commercials 
will be slotted in all dayparts. Target: 
adults, 18 -49. Agency: Responsive 
Marketing Communications, Des Plaines, 
III. 

National Steel Corp. o Image -building 
campaign will be launched for 10 
weeks in Detroit in late January to reach 
automobile industry executives. 
Commercials will be placed in drive time 
and on business programs. Target: 
men, 35 and older. Agency: 
HCM /Pittsburgh. 

Nff Years 

bi;ound 
Since 1965, the Associated Press has produced 

annual recordings, highlighting the years top 
stories. They feature the voices of the past's 

most powerful, prophetic and profound news- 
makers, including draft resisters, presidents, 

and men on the moon. 
They'll take you back to places that 

will live forever in American history with 
on- the -spot reports from Vietnam, to the 

Democratic National Convention in Chicago, 

to the Congress that deliberated the 

impeachment of a president 
Andnowyouanhawitall - 

all 21 years - in a single collection of cassette 

tape, and all for one specially reduced price. 
Purchased separately, the cassettes would cost 

$500. But now you can have them for your 
production archives for just $295. 

1b order yours, send a check or money 
order to: The Associated Press, 21 Years in 
Sound, 1825 K St, NW., Washington, D.C. 

20006. Attention: Mark Huffman. 

mAcrocin d PnccBmadcart Services. Without a doubt. 
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Famous Footwear o End -of- season sale 
will be advertised for two weeks after 
Christmas Day in 15 to 20 markets. 
Commercials will be presented in all 
time periods. Target: women, 18 -49. 
Agency: Tatham -Laird & Kudner, 
Chicago. 

A.C. Delco o Company's Freedom 
battery will be spotlighted in two, two - 
week flights in 10 markets, one in 
December and one in January. Cold 
weather markets will include Boston, 
Minneapolis and Buffalo, N.Y. 

Commercials will be positioned in drive 
time and during weekends. Target: men, 
18 -49. Agency: Campbell -Ewald Co., 
Warren, Mich. 

I I RADIO AND TV I I 

George A. Hormel & Co. o Advertiser 
has alloted $3.7 million for advertising 
campaign in major markets throughout 
country, starting in early January and 

continuing through March. Campaign will 
resume in fall. Heavy spot radio and TV 
will be in support of Hormel's canned 
chili. Commercials on television will run 
in daytime and prime time and on radio 
in all dayparts. Target: women, 25 -54. 
Agency: BBDO /Minneapolis. 

ShopKO Stores o Retail chain will 
launch one -week flight in early February 
in 11 television markets and as many as 
42 radio markets. Commercials will be 
presented in morning, afternoon and 
early evening segments. Target: women, 
25 -54. Agency: D'Arcy Masius Benton & 
Bowles, Chicago. 

On -Cor Frozen Foods o Six -week flight 
is planned for early January start in eight 
radio markets and seven television 
markets, including Boston, Cleveland 
and Philadelphia. Commercials will be 
carried in all dayparts. Target: women, 
18 -49. Agency: Grant/Jacoby, Chicago. 



This announcement is neither an offer to sell nor a solicitation of an offer to buy these securities. 
The offer is made only by the Prospectuses. 

$114,000,000 

Cook Inlet Communications Corp. 

$24,000,000 Series 

$28,000,000 Series 

$32,000,000 Series 

December 13, 1985 

$84,000,000 
1 Zero Coupon Senior Notes 

Price 41.468% 

2 Zero Coupon Senior Notes 
Price 35.882% 

3 Zero Coupon Senior Notes 
Price 30.904% 

due 1992 

due 1993 

due 1994 

$30,000,000 

137/8% Subordinated Debentures due 1997 
(Interest payable lune 15 and December 15) 

Price 99.50% 
plus accrued interest from December 15. 1985 

Copies of the Prospectuses are obtainable in any State from the undersigned 
and such other dealers as may lawfully offer these securities in such State. 

Drexel Burnham Lambert 
INCORPORATED 



,V) eft[nìil,ggo 
After two months. Status report by Young & Rubicam USA shows that prime time television 
usage has grown substantially among households and key demographic targets during first 
two months of TV season. Y &R said increases in usage have helped boost average network 
ratings above comparable 1984 and 1983 levels. Household usage in prime rose to 64.6 %, 
from 62.5% in 1$84. Network figures for 1985 averaged 50.9 %, as against 48.8% in 1984. 
NBC climbed into first position with a 17.9 Nielsen, as compared with 16.9 for CBS and 16.1 
for ABC. Y &R reports that NBC's regular series are performing extremely well with 
demographic ratings sharply higher than year -ago figures, with comfortable advances in 
women, 18-49; women, 25-54, and adults, 25-54. CBS was in second place in demographics 
derby, exhibiting some gains from last year, while ABC was third with 14% decline from two 
years ago. Y &R observed that while ABC's regular series are off from last year, its special 
programs have been outstanding contributors. Paul Isaccson, executive vice president and 
director of programing and purchasing for Y &R USA, said agency has identified 15 programs 
as "premium" (those appealing to more upscale homes with concentration of adults, 25 -54). 
He said 10 were on NBC, four on ABC and one on CBS. Making "premium" list were Alfred 
Hitchcock, Amazing Stories, Cheers, Family Ties, Hill Street Blues, Cosby, Miami Vice, 
Sunday Night Movie, Night Court and St. Elsewhere on NBC; Dynasty, Moonlighting, NFL 
Monday Night Football and Who's The Boss? on ABC, and Twilight Zone on CBS. 

O 

Long and short of it. BBDO Inc. has issued special report on shorter -length television 
commercials in which it disputes conventional wisdom that split 30's are for smaller brands; 
for those that could not previously afford television and for brands that require only name 
registration. BBDO suggests that commercial lengths should be determined by difficulty of 
selling task. Agency recommends that for advertisers with superiority that is immediately 
recognizable, messages should be repeated often in short length. For other products or 
services, BBDO urges effort to build conviction and make people believe messages. 

Consolidating. New York office of Interep, consisting of five individual representative firms, is 
consolidating and moving to 100 Park Avenue. Telephone is (212)916 -0700. Effective dates of 
moves of individual companies to new address are Durpetti & Associates, Weiss & Powell 
and Hillier, Newmark, Wechsler & Howard, Dec. 20, and Major Market Radio and McGavren 
Guild Radio, Dec. 30. 

The American Speech- Language- Hearing Association 
Proudly Announces the Winners of the 

1985 ASHA NATIONAL MEDIA 
AWARDS 

Newspaper Category: 
Connie Lauerman 
Chicago Tribune 

Radio Category: 
Robert Brody 
Glamour/The Saturday Evening Post 

Magazine Category: 
Margery Manning 
KMOX, St. Louis 

Television Category: 
Lew Pinsker 
WABC -TV, New York 

The ASHA National Media Awards are made annually to recognize individuals 
who have made outstanding contributions to the public's knowledge and under- 
standing of speech- language pathology and audiology. Awards of $1,000 each are 
made to the first place winners in each category and are presented at a special 
ceremony at the ASHA National Convention. 

The 1986 COMPETITION 
Nominations must refer specifically to speech -language pathology and/or audiology 
and focus on the work or ideas of speech -language pathologists or audiologists. 
Material published in scientific journals is not eligible. Entries must be published or 
broadcast between June 1, 1985 and May 31. 1986. 

Nominations must be received by June 30, 1986. For rules and entry forms, 
contact: 

ASHA Media Awards, Public Information Office 
American Speech -Language -Hearing Association 

10801 Rockville Pike 
Rockville, Maryland 20852 

(301) 897 -5700 

Broadcasting Dec 23 1985 

111 

Broadcasting Publications Inc. 

Founder and Editor 
Sol Taishoff (1904 -1982) 

Lawrence B. Taishoff, president. 
Donald V. West, vice president. 

David N. Whitcomb*, vice president. 
Jerome H. Heckman, secretary. 

Philippe E. Boucher, assistant treasurer 

The Fifth Estate 

Broadcastingm 
1735 Desales Street, N.W., Washington 20036 

Phone: 202 -638 -1022 
New orders: 800 -638 -SUBS (toll free) 

awrence B. Taishoff, publisher 

Editorial 
Donald V. West, managing editor 

Leonard Zeidenberg, chief correspondent. 
Mark K. Miller, senior news editor 

Kira Greene, assistant to the managing editor 
Harry Jessell, associate editor 

Doug Halonen, Matt Stump, Kim McAvoy, 
.ohn Eggerton, assistant editors. 

Susan Dillon, A. Adam Glenn (technology), 
Scott Fitzpatrick, Jeanne Omohundro, 

staff writers. 
Anthony Sanders, systems manager 

Randall M. Sukow, research assistant. 
Todd F. Bowie, Cheryl L Miller, production. 

Senior Editorial Consultants 
Edwin H. James (Washington) 

Rufus Crater (New York) 

Editorial Consultant 
Rocco Famighetti (New York) 

Broadcasting II Cablecasting 
Yearbook 

David Seyler, manager 
Joseph A. Esser, associate editor 

Advertising 
Washington 

John Andre, sales manager (equipment and 
engineering). 

Robert (Skip) Tash, Southern sales manager 
Doris Kelly, sales service manager 

Meg Robertie, classified advertising. 
New lbrk 

David Berlyn, senior sales manager 
Charles Mohr, Ruth Windsor, 

sales managers. 
Hollywood 

Tim Thometz, sales manager 

Circulation 
Kwentin K. Keenan, circulation manager 

Patricia Waldron, Sandra Jenkins, 
Debra De Zarn, Joseph Kolthoff, 

Chris McGirr. 

Production 
Harry Stevens, production manager 

Don Gallo, production assistant. 

Administration 
David N. Whitcombe, vice president/operations. 

Philippe E. Boucher, controller 
Albert Anderson. 

Irving C. Miller, financial consultant. 
Wendy J. Liebman. 

Corporate Relations 
Patricia A. Vance, director 

Bureaus 
New York: 630 Third Avenue, 10017 

Phone: 212. 599.2830 
Stephen McClellan, associate editor 

Vincent M. Mingo, senior editor: radio. 
John Lippman, assistant editor 

Geoff Folsle, staff writer 
Scott Barrett, editorial assistant. 

June Chauhan, advertising assistant. 
Hollywood: 1680 North Vine Street, 90028 

Phone: 213-463 -3148 
Richard Mahler, correspondent. 

Tim Thometz, Wéstem sales manager 
Sandra Klausner, editorial- advertising assistant. 

International Advertising Representatives 
Continental Europe: John J. Lucassen, John Ashcraft 
& Co., Akerdijk 150 A, 1171 PV Badhoevedorp, Hol- 
land. Phone: 022968 -6226. Telex: 18406 harke nl. 

United Kingdom: John Ashcraft IS Co., 12 Bear St, 
Leicester Square, WC2H 7AS London, England. 
Phone: 01 -930 0525. Telex: 895 2387 answer g ash - 
craft. Japan: Masayuki Harihari, Mari Media Inc., 
Hus Building, 4- 21- 1-602, Nakanoshima, Kita -Ku, Osa- 
ka, Japan. Phone: 06. 448 -5011. Telex.' J64400 OH- 

BINBTH. 

Founded 1931. Broadcasting -Telecasting introduced 
in 1946. Television acquired in 1961. Cebtecaeling 

introduced in 1972 0 Reg. U.S. Patent Office. o 
Copyright 1985 by Broadcasting Publications Inc. 
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"this minute, somewhere in America, 
a Gari tune is playing" ADVERTISING AGE 

ABC -TV Network Campaigns 1981 -86 
HBO -Make The Magic Shine 
Hello Campaign -75 Markets Worldwide 
Good Morning America 
Turn To Campaign 
Eyewitness News 
News Channel 
PM /Evening Magazine 
You're In Touch Campaign 
ABC 0 &0's- News /Series 2000 
On Your Side Campaign 
Tell 'Em You're From Campaign 
On The Move Campaign 
That Special Feeling 
News Center 
News Watch 
Comin' Home Campaign 

OFFICES: 
Boston 
Cleveland 
Greenwich 
Hollywood 

We're proud 
to perform 
for America's 
leading broadcasters. 
Thanks to you, 
we defined the sound 
of excellence in 1985. 
Together, we'll shape 
the sounds of the future. 

I i / JI ///,',///i/////.7 
1 f 

34 East Putnam Avenue 
Greenwich, CT 06830 
203.6613970 

PRODUCTIONS, INC. 

I 

We're changing the way 
people listen to television. c. 1985, Frank Gari Productions. Inc. 



DatebooIcD 
January 1986 
Jan. 5-8--Association of independent Television Sta- 
tions 13th annual convention. Century Plaza, Los An- 
geles. 

Jan. 8 -"New Technologies and Opportunities," panel 
in series sponsored by American Women in Radio 
and Television, Washington chapter, "Yemen at the 
Top." NAB, Washington. 

Jan. 9- Deadline for entries in Pro wards, profession- 
al video competition sponsored by NC. Information: 
JVC, c/o Shaw & Todd, 6215 Empire State Building, 
New York, N.Y., 10018. 

Jan. 9.10- Virginia Association of Broadcasters win- 
ter meeting and legislative reception. Marriott hotel, 
Richmond, Va. 

Jan. 9-12-International winter consumer electronics 
show, sponsored by Electronics Industries Associ- 
ation/Consumer Electronics Group. Las Vegas Con- 
vention Center and Hilton and Sahara hotels. 

Jan. 10-Deadline for entries in Distinguished Service 
Awards, presented by Sigma Delta Chi, Society of Pro- 
fessional Journalists. Information: Sigma Delta Chi, 
suite 731, 53 Ykst Jackson Boulevard, Chicago, 
60604 

Jan. 10-Deadline for reply comments on FCC docket 
85 -108, FM /aviation interference. FCC, Washington. 

Jan. 13-17- National Association of Broadcasters 
winter board meeting. Sheraton Mullet Bay Resort, St. 
Martin, Netherland Antilles. 

Jan. 14- International Radio and Television Society 
"Second Tuesday" seminar. Topic: "Television Advertis- 
ing Market Dynamics, 1986 -1990." Speakers: Melvin 
Goldberg, Electronic Media Rating Council; Paul Isacs- 
son, and Rubican; David Poltrack, CBS/Broad- 
cast Group. Viacom Conference Center, New York. In- 
formation: (212) 867 -6650. 

Jan.14- Federal Communications Bar Association 
monthly luncheon meeting. Speaker: Rev Jesse Jack- 

Indicates new entry 

son. Washington Marriott, Washington. 

Jan. 15- International Radio and Television Society 
newsmaker luncheon. Speaker: Gene Jankowski, 
president, CBS/Broadcast Group. Waldorf- Astoria, 
New York. 

Jan. 15-Deadline for entries in fourth annual JC Pen- 
ney- University of Missouri Television Awards for Corn- 
munity Leadership, sponsored by University of Mis- 
souri- Columbia, school of journalism, and JC Penney 
Co. Information: (314) 882 -7771. 

Jan. 15-Deadline for submissions to 36th annual Sid- 
ney Hillman Awards for outstanding achievements in 
media communications, sponsored by Amalgamated 
Clothing and Textile Workers Union, AFL -CIO, lo 
recognize contributions by the media which explore 
and advance the human condition." Information: Sid- 
ney Hillman Foundation, 15 Union Square, New York, 
10003. 

Jan. 15- Deadline for entries in Champion -Tuck 
Awards, recognizing outstanding reporting that im- 
proves the public's understanding of business and 
economic issues. Awards are sponsored by Dart- 
mouth College, Amos Tuck School of Business Admin- 
istration. Information: (603) 643 -5596. 

Jan. 15- Deadline for entries in 11th annual national 
Commendation Awards, sponsored by American 
Women in Radio and Television, to recognize "excel- 
lence in programing and advertising that portrays 
women in a positive and realistic manner." Information: 
AWRI-, 1101 Connecticut Avenue, N.W., suite 700, 
Washington, D.C., 20036; (202) 429 -5102. 

Jan. 15- Deadline for entries in Chicago Community 
Access Network Community Television Competition 
and Festival, presented by Chicago Access Corp. and 
sponsored by Eastman Kodak Co. Information: CAC, 
220 South State Street, #312, Chicago, 60604. 

Jan. 15-Deadline for entries in National Educational 
Film & Video Festival. Information: 314 East 10th 
Street, Oakland, Calif., 94606. 

Jan. 16-17- "Current Developments in Copyright 
Law," program sponsored by Practising Law Insti- 
tute. Helmsley hotel, New York. 

Jan. 17 -21 -NATPE International 23d annual con- 
vention. New Orleans Convention Center, New Or- 
leans. 

Jan.'20- Deadline for entries in national student pro- 
duction awards competition, sponsored by Alpha Ep- 
silon Rho, National Broadcasting Society. Informa- 
tion: David Smith, Ball State University, Muncie, Ind., 
(317) 285 -1492. 

Jan. 20- 21- Leveráged acquisitions and buyouts, 
program sponsored by Practising Law Institute. 
Ykstbury hotel, New 'brk. 

Jan. 21-23-Georgia Association of Broadcasters 
41st annual Radio-Television Institute. Georgia Center 
for Continuing Education, University of Georgia, Ath- 
ens. 

Jan. 23.24- Broadcast Promotion and Marketing Ex- 
ecutives board meeting. MGM Grand, Las bégas. 

Jan. 24- Deadline for entries in Broadcast Designers' 
Association international design competition. Informa- 
tion: BDA, 251 Kearney Street, suite 602, San Francis- 
co, 94108; (415) 788 -2324. 

Jan. 26.28-Calijornia Broadcasters Association win- 
ter convention. Sheraton Plaza, Palm Springs, Calif. 

Jan. 27.28- American Teleport Association annual 
meeting and conference. Capitol Hilton hotel, Washing- 
ton. Information: (703) 734 -7011. 

Jan. 27 -31- Midem, second intemational radio pro- 
gram market. Palais des Festivals, Cannes, France. In- 
formation: (516) 364 -3686. 

Jan. 29- National Association ofBroadcasters' semi- 
nar on how to reduce business costs related to tele- 
phone service. NAB, Washington. Information: (202) 
429 -5380. 

Jan. 30- Presentation of Sunny Awards for radio corn- 
mercials produced in southern California, 
by Southern California Broadcasters Association. 
Sheraton Premiere hotel, Universal City, Calif. 

Jan. 31- Deadline for entries in 18th annual Robert F. 

Kennedy journalism awards for outstanding coverage 
of the problems of the disadvantaged, sponsored by 

Jan. 5-9, 1986-Association of Independent Tele- 
vision Stations 13th annual convention. Century 
Plaza, Los Angeles. 

Jan. 17-21, 1986-NATPE International 23d an- 
nual convention. New Orleans Convention Center, 
New Orleans. Future convention: Jan. 24- 27,1987, 
New Orleans. 

Feb.1.4,1986 -Sixth annual Managing Sales Con- 
ference, sponsored by Radio Advertising Bureau. 
Amfac Airport hotel, Dallas. 

Feb. 2-5, 1986-National Religious Broadcasters 
43d annual convention. Sheraton Washington. 

Feb. 7-8, 1986 -Society of Motion Picture and 
Television Engineers 20th annual television con- 
ference. Chicago Marriott, Chicago. 

March 6-8, 1986 -17th annual Country Radio 
Seminar, sponsored by Country Radio Broadcast- 
ers. Opryland hotel, Nashville. Information: (615) 
327 -4488. 

March 15-18, 1986- National Cable Television 
Association and Texas Cable Television Associ- 
ation combined annual convention. Dallas Con- 
vention Center. Future convention: May 17 -20, 
1987, Las bégas. 

April 12 -16, 1986 - National Association of 
Broadcasters 64th annual convention. Dallas Con- 
vention Center. Future conventions: Dallas, March 
29 -April 1,1987; Las Ykgas, April 10-13, 1988; Las 
Vegas, April 30 -May 3, 1989; Dallas, March 25-28, 
1990, and Dallas, April 14 -17, 1991. 

April 13- 17,1986 National Public Radio annual 
convention. Town and Country hotel, San Diego. 

Aprll24- 29,1986 -22d annual MIP -TV, internation- 
al television program market. Palais des Festivals, 
Cannes, France. Information: David Jacobs, (516) 
364 -3686 

Major c eetlings 
April 27 -29, 1986 - Cabletelevieion Advertising 
Bureau fifth annual conference. Sheraton Center, 
New Ybrk. 

April 27-30, 1986 - Public Broadcasting Service/ 
National Association of Public Television Sta- 
tions annual meeting. Loew's L'Enfant Plaza hotel, 
Washington. 
April 27-30, 1986-Broadcast Financial Manage- 
ment AssociationlBroadcast Credit Association 
26th annual conference. Century Plaza, Los Ange- 
les. Future conference: April 26-29, 1987, Marriott 
Copley Place, Boston. 
May 14-17, 1986- American Association of Ad- 
vertising Agencies annual meeting. Greenbrier, 
White Sulphur Springs, W Va. 

May 18. 21,1986- CBS -TV annual affiliates meet- 
ing. Century Plaza hotel, Los Angeles. 

May 21 -25, 1988 - American Women in Radio 
and Television 35th annual convention. Ykstin Ho- 
tel Galleria, Dallas. 

June 2-5, 1986 - ABC -TV annual affiliates meet- 
ing. Century Plaza, Los Angeles. 
June 8. 11,1986- NBC -TV annual affiliates meet- 
ing. Hyatt Regency, Maui, Hawaii. 

June 11-15, 1986- Broadcast Promotion and 
Marketing Executives /Broadcast Designers Asso- 
ciation annual seminar. Loew's Anatole, Dallas. Fu- 
ture conventions: June 10-14, 1987, Peachtree Pla- 
za, Atlanta; June 8 -12, 1988, Bonaventure, Los 
Angeles, and June 21- 25,1989, Renaissance Cen- 
ter, Detroit. 

June 14-18, 1986-American Advertising Feder- 

ation national convention. Grand Hyatt, Chicago. 
June 19-22, 1986 -NATPE International sec- 
ond annual production conference. Adam's Mark 
hotel, St. Louis. Information: (212) 757 -7232. 
June 22-25, 1986-Cable Television Administra- 
tion and Marketing Society annual convention. 
Westin Copley Plaza, Boston. 

July 20-22, 1986- Eastern Cable Show. spon- 
sored by Southern Cable Television Association. 
Atlanta Market Center, Atlanta. 
Aug. 26-29, 1986-Radio-Television News Direc- 
tors Association international conference. Salt Pal- 
ace Convention Center, Salt Lake City. Future con- 
vention: Sept. 1-4, 1987, Orange County 
Convention Center, Orlando, Fla. 

Sept. 10-13, 1986 -Radio '86 Management and 
Programing Convention, sponsored by National 
Association of Broadcasters and National Radio 
Broadcasters Association. New Orleans Conven- 
tion Center, New Orleans. 
Oct. 2-5, 1986 - Association of National Adver- 
tisers annual convention. Homestead, Hot Springs, 
Va. 

Oct. 14-16, 1986-Society of Broadcast Engineers 
national convention. St. Louis Convention Center. 
St. Louis. 

Oct 28-30, 1986-Atlantic Cable Show. Atlantic 
City Convention Center, Atlantic City, N.J. Informa- 
tion: (609) 848 -1000. 
Nov. 17-19, 1986-Television Bureau of Advertis- 
ing 32nd annual meeting. Century Plaza, Los An- 
geles. Future meeting: Nov 11 -13, 1987, Atlanta 
Marriott, Atlanta. 
June 11 -17, 1987 -15th Montreux International 
Television Symposium and Technical Exhibition. 
Montreux, Switzerland. 
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Robert F. Kennedy Memorial. Information: Sue bbgel- 
singer, 1031 31st Street, N.W., Washington, 20007; 
(202) 628-1300. 

Jan. 31- Feb. 1- "Technology in Orbit," seminar spon- 
sored by Smithsonian's Resident Associate Program 
with assistance from Public Service Satellite Consor- 
tium. Smithsonian, Washington. Information: (202) 
357 -3030. 

!February 1986 
Feb. 1- Deadline for entries in Gavel Awards, spon- 
sored by American Bar Association, recognizing me- 
dia contributions toward increasing public understand- 
ing and awareness of legal system. Information: ABA, 
750 North Lake Shore Drive, Chicago, 60611; (312) 
988 -6137. 

Feb. 1-Deadline for entries in fifth annual advertising 
journalism awards competition, sponsored by Saatchi 
& Saatchi Compton Inc., New York advertising agency. 
Information: (212) 350 -7870. 

Feb. 1-Deadline for entries in Achievement in Chil- 
dren's Television Awards, sponsored by Action for 
Children's Television, presented for programs and 
public service announcements that make "significant 
contributions toward improving service to children on 
broadcast and cable television and on radio." Informa- 
tion: (617) 527 -7870; ACT, 46 Austin Street, Newton - 

ville, Mass., 02160. 

Feb. 1-4- -Sixth annual Managing Sales Conference, 
sponsored by Radio Advertising Bureau. Amfac Air- 
port hotel, Dallas. 

Feb. 2- 5-National Religious Broadcasters 43d annu- 
al convention and exposition. Sheraton Washington, 
Washington. 

Feb. 4-Broadcast Pioneers Mike Award dinner. Pierre 
hotel, New York. 

Feb. 4- 5- Arizona Cable Television Association annu- 
al meeting. Phoenix Hilton. Information: (602) 257- 
9338. 

Feb. 6- International Radio and Television Society 
newsmaker luncheon. Speaker: Brandon Tartikoff, 
NBC; Brandon Stoddard, ABC, and Bud Grant, CBS. 
Waldorf- Astoria. New York. 

Feb. 6-7-International Radio and Television Soci- 
ety seminar, "Merger Mania...The Media Explosion - 
Can It Be Business As Usual ?" Waldorf- Astoria, New 
York. 

Feb. 7- 8- Society of Motion Picture and Television 
Engineers 20th annual television conference. Theme: 
"Tools and Technologies for Tomorrow's Television." 
Chicago Marriott. Information: (914) 472 -6606. 

Feb. 8-Video dramatization workshop (15 ses- 
sions), sponsored by Global Village, nonprofit video 
production group and media center. Global Village, 
New York. Information: (212) 966 -7526. 

Feb. 9-12- American Association of Advertising 
Agencies winter annual meeting, sponsored by South- 
ern region. Marriott' Camelback Inn, Scottsdale Ariz. 

Feb. 9-14 -21st annual engineering management de- 
velopment seminar, sponsored by National Associ- 
ation of Broadcasters in conjunction with Center for 
Management Institutes. Purdue University, Stewart 
Center, Nest Lafayette, Ind. 

Feb. 11- International Radio and Television Society 
"Second Tuesday" seminar. Viacom Conference Cen- 
ter, New York. Information: (212) 867 -6650. 

Feb. 12 -"The Politics of Office Survival," panel spon- 
sored by American Women in Radio and Television, 
Washington chapter. National Association of Broad- 
casters, Washington. 

Feb. 12 -Women in Cable, San Francisco Bay Area 
chapter, second governmental relations seminar. Cali- 
fornia Cable Television Association Office and State 
Capitol building, Sacramento, Calif. Information: Shar- 
on Reneau, (415) 428 -2225. 

Feb. 12 -14 -18th annual Georgia Cable Television As- 
sociation convention. Omni International hotel, Atlanta. 

Feb. 13-14-Leveraged acquisitions and buyouts, 
program sponsored by Practising Law Institute. Cen- 
tury Plaza hotel, Los Angeles. 

Feb. 13-16-Howard University, School of Communi- 
cations, 15th annual communications conference. 
Theme: "Communications: A Key to Economic and Po- 
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litical Change." Howard University campus, Washing- 
ton. Information: (202) 636 -7491. 

Feb. 14- Deadline for entries in Edward R. Murrow 
Award, recognizing outstanding contributions to public 
radio, sponsored by Corporation for Public Broad- 
casting. Information: (202) 955 -5211. 

Feb. 15- Deadline for entries in The Vanguard, 
award for portrayal of women, and deadline for entries 
in 14th annual Clarion competition, for excellence in all 
areas of communication. Both contests sponsored by 
Women in Communications. Information: WICI, P.O. 
Box 9561, Austin, Tex. 78766. 

Feb. 16- 18- Louisiana Association of Broadcasters 
annual convention. Embassy Suites hotel, Baton 
Rouge, La. 

Feb. 17- Deadline for papers for National Associ- 
ation of Broadcasters' broadcast engineering confer- 
ence, held in conjunction with NAB convention. Infor- 
mation: Engineering conference committee, science 
and technology department, NAB, 1771 N Street, N.W., 
Washington, 20036. 

Feb. 17- Deadline for entries in William Harvey 
Awards, for writing on hypertension, sponsored by 
American Medical Writers Association, National 
High Blood Pressure Education Program and Squibb 
Corp. Information: Harvey Award, Squibb public af- 
fairs, P.O. Box 4000, Princeton, N.J., 08540. 

Feb. 18- 19- Institute of Electrical and Electronics 
Engineers annual meeting. Theme: "The Impact of Cul- 
tural Values on Engineering Excellence." Red Lion Inn, 
San Jose, Calif. Information: (212) 705 -7647. 

Feb. 18- 19- Wisconsin Broadcasters Association an- 
nual winter convention. Concourse hotel, Madison, 
Wis. 

Feb. 20-Presentation of Angel Awards, for excellence 
in the media and for "outstanding productions of moral 
and /or social impact." Ambassador hotel, Los Ange- 
les. Information: (213) 387 -7011. 

Feb. 21- 23- Oklahoma Association of Broadcasters 
annual winter meeting. Marriott hotel, Oklahoma City. 

Feb. 25- National Press Foundation's annual awards 
dinner, including presentations of annual Sol Taishoff 
Award for Excellence in Broadcast Journalism and 
1986 Editor of the Year Award. Washington. Informa- 
tion: (202) 662 -7350. 

Feb. 25- Association of National Advertisers televi- 
sion workshop. Luncheon speaker: Grant Tinker, NBC. 
Plaza hotel, New York. 

Feb. 25- Association of National Advertisers media 
workshop. Luncheon speaker: Ted Turner, chairman, 
Turner Broadcasting System. Plaza hotel, New lark. 

Feb. 26- Television Bureau of Advertising regional 
sales conference. Hilton Airport, Tampa, Fla. 

Feb. 28- Deadline for entries in 1986 Broadcast Pro- 
motion & Marketing Executives Gold Medallion 
Awards competition. Information: San Diego State Uni- 
versity, c/o department of telecommunications and film, 
San Diego, 92182. 

March 1986 
March 1- Deadline for entries in fourth annual Alcohol- 
ism and Communications Marketing Achievement 
Awards, sponsored by National Foundation for Alco- 
holism Communications. Information: NFAC, 352 Hal - 
laday, Seattle, 98109; (206) 282 -1234. 

March 4- 5-Ohio Association of Broadcasters Ohio 
congressional salute. Hyatt on Capitol Hill, Washing- 
ton. 

March 4-7-Audio Engineering Society 80th conven- 
tion. Congress Center, Montreux, Switzerland. Informa- 
tion: (021) 53- 34 -44. 

March 5- International Radio and Television Society 
anniversary dinner. Gold medal recipient: Grant Tinker, 
NBC. Waldorf- Astoria, New York. Information: (212) 
867 -6650. 

March 6- National Association of Black Owned 
Broadcasters second annual communications awards 
dinner. Hyatt Regency hotel, Washington. Information: 
(202) 463 -8970. 

INDEPENDENrf 
ION 
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EXCLUSIVELY 

TO TII E BUSIN'.ESS OF 

INDEPENDE 
TELEVISION ITS 

Independent Television Sales 
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Broadcasting Dec 23 1985 

22 

March 6-7- Advanced cable television seminar for 
senior professionals, sponsored by Washington Pro- 
gram of Annenberg School ofCommunications. Ameri- 
can Society of Association Executives conference cen- 
ter, Washington. Information: (202) 484 -2663. 

March 6.8 -17th annual Country Radio Seminar, spon- 
sored by Country Radio Broadcasters. Opryland ho- 
tel, Nashville. Information: (615) 327 -4488. 

March 6-8 -New Mexico Broadcasters Association 
35th annual convention. Regent hotel and convention 
center, Albuquerque, N.M. 

March 7 -9 -Women in the Director's Chair, women'; 
film and video festival. Chicago. Information: (312) 
477 -1178. 

March 9-11 -West Virginia Broadcasters Association 
spring meeting. Holiday Inn, Parkersburg, W Va. 

March 11- International Radio and Television Soci- 
ety "Second Tuesday" seminar. Viacom Conference 
Center, New York. 

March 12- American Women in Radio and Televi- 
sion Commendation Awards luncheon. Waldorf As- 
toria, New York. 

March 12- "Lobbying," panel sponsored by Ameri- 
can Women in Radio and Television, Washington 
chapter. National Association of Broadcasters, Wash- 
ington. 

March 15 -Texas Cable TV Association annual meet- 
ing. Convention Center, Dallas. 

March 15.18- National Cable Television Association 
and Texas Cable Television Association combined 
convention. Dallas Convention Center, Dallas. Informa- 
tion: (202) 775 -3606. 

March 17- Deadline for entries in Samuel G. Engel 
International Television Drama Awards competition, 
sponsored by Michigan State University. Information: 
Kay Ingram, WKAR -TV Michigan State University, East 
Lansing, Mich., 48824 -1212; (517) 355 -2300. 

March 18- Television Bureau of Advertising regional 
sales conference. Red Lion Sea Tac, Seattle. 

March 19-Seminar (eight sessions) on setting up 
and managing video department, with or without in- 
house studio, sponsored by Global Village, nonprofit 
video production group and media center. Global Vil- 
lage, New lark. Information: (212) 966 -7526. 

March 20-Television Bureau of Advertising regional 
sales conference. Sheraton Palace, San Francisco. 

March 25- Television Bureau of Advertising regional 
sales conference. Amfac East -Airport, Dallas. 

March 27- Television Bureau of Advertising regional 
sales conference. Denver Marriott City Center, Denver. 

March 27- National Association of Black Owned 
Broadcasters second annual communications awards 
dinner. Sheraton Washington hotel, Washington. 

March 28 -29-8th annual Black College Radio conven- 
tion, sponsored by Collegiate Broadcasting Group 
Inc. Paschal's hotel, Atlanta. Information: Lo Jelks, 

rrata 
In Worldvision item in Dec. 16 "Program- 
ing with NAIPE in Mind" box, barter split 
on Rambo should be four minutes for sta- 
tions, two minutes for Worldvision; We the 
People should be For the People, consist- 
ing of 32 weeks of original strip program- 
ing; sales of Love Boat will include either 
160 -170 half -hours or 109 hours (years 6- 
9). 

Buyer of WTMR(AM) Camden, N.J., report- 
ed in Oct. 21 "Changing Hands," is San- 
dra M. Shenfeld not Shenfield. 

o 
James Burns, producer- director, KING -TV 

Seattle, joins KOMO -TV there as produc- 
er- director, not other way around, as in- 
correctly reported in "Fates & Fortunes," 
Dec. 2. 



Books for 
Broadcasters /Cablecasters 

TUNE IN TO SUCESS IN BROAD- 
CAST SALES. A twelve cassette - 
twenty -four lesson seminar that 
shows you how to be more produc- 
tive ... increase sales ... multiply 
your income. Prepared and pro- 
duced by Pam Lontos, nationally - 
known sales wizard, you'll learn 
how to organize yourself... pros- 
pect by telephone ... sell persua- 
sively... research your clients ... sell 
benefits ... eliminate /overcome ob- 
jections ... sell to "non- believers" ... 

close the sale fast ... and much. 
much more. Equal -at least -to a 
$500 per person sales clinic, this 
seminar -at -home (or in your car), is 

a tremendous aid for all those in- 
volved in broadcast sales. 
PL100 $250.00 

THE FUTURE OF VIDEOTEXT. 
Nbrldwide investment in videotext 
technology has passed the $100 
million mark and shows no sign of 
slackening, as broadcasters, tele- 
phone companies, publishers and 
computer companies rush to adopt 
this new way of using the TV set for 
information display Videotext, in- 
volving text, graphics. and even 
still photos on an adapted video 
screen, is in full swing in the U.S., 
Britain, France. Germany, Japan 
and a score of other countries. Yet 

despite the investment, research 
and attention, no videotext service 
is a commercial sucess, and some 
skeptics doubt it can ever suc- 
ceed. Analytical and well docu- 
mented. The Future of Videotext ex- 
plores the problems and explains: 
the evolution and present status of 
videotext. in major countries 
around the world; the technology of 
videotext including broadcast sys- 
tems (teletext), telephone line sys- 
tems (viewdata), and hybrid sys- 
tems using phone lines and cable 
or broadcast; the advantages and 
disadvantages of videotext com- 
pared to print on the one hand and 
TV on the other; just what kinds of 
services are viable -and which are 
not -using this medium; how con- 
sumer and business applications 
differ; where the industry is going 
and more. 197 pages. 

0. 86729.025.0 $34.95 

101 WAYS TO CUT LEGAL FEES 
AND MANAGE YOUR LAWYER 
By Erwin Krasnow, Esq. and Jill 
MacNeice. A practical guide for 
broadcasters and cable operators. 
Let one of the nation's top commu- 
nications lawyers show you how to: 
Select the right lawyer for you. En- 
ter into the best fee arrangement. 
Get the most out of your lawyer. 
Control legal costs. Monitor and 
evaluate your lawyers perfor- 
mance. Remedy problems with 
your lawyer. The book that opens 
up the "secrets" of getting and us- 
ing legal services. Communica- 
tions "superlawyer" Erwin G. Kras- 
now is former General Counsel for 
the National Association of Broad- 
casters (and now a partner in Liip- 
fen, Bernhard, McPherson and 
Hand). In his new book, Mr. Kras- 
now strips away the mystique sur- 
rounding the legal profession to 
show broadcasters and cable op- 
erators 101 ways to cut costs and 
boost the performance of in -house 
and outside counsel. 103 pages; 
softbound. 
CP -101 $29.95 

CREATING ORIGINAL PRO- 
GRAMMING FOR CABLE TV. Ca- 
ble television now reaches over 
30% of Americas' households - 
and the ever growing number of 
stations avaliable on new cable TV 
systems has created a huge need 
as well as a viable market for origi- 
nal programing. This basic, "how - 
to" manual edited for the NFLCP, 
will take you step -by -step through 
the fascinating world of cable TV 
programing. Representatives of ca- 
ble companies, programing ser- 
vices, producers and a communi- 
cations attorney explain the ins and 
outs of how to create programing 
for cable TV They discuss who the 
participants are in this new enter- 
prise; the role of advertising on ca- 
ble TV programing; suggest pro- 
gram sources; provide an overview 
of copyright and royalty issues; 
and show the way from producing 
to distributing original programing. 
The role of access and indepen- 
dent producers is examined and a 
glossary of terms has been pro- 
vided. 175 pages. index. glossary 
0- 86729 -043 -9 $29.95 

MAKING IT IN RADIO, by Dan 
Blume. A wealth of information for 
anyone who wants to know more 
about careers in radio broadcast- 
ing either as a professional or for 
personal knowledge. MAKING IT 

IN RADIO tells the inside story 
about the industry, explains the re- 
warding jobs and careers it offers, 
and shows how stations and net- 
works operate. The rich traditions 
of radio, its unlimited future, the 
wonders of satellite transmission, 
and much more are covered. And 
19 top professionals, including 
morning man Don Imus of wNec. 
ABC -TV sportscaster Don Chev- 
rier, and CNN anchorman Bob 
Cain, provide firsthand advice 
about careers in radio announcing, 
programming, sales, engineering, 
and management. They also dis- 
cuss how one determines if a ca- 
reer in radio is for him or her, and, if 

so, how to prepare for the field, 
break into the business, and ad- 
vance in the industry. 178 pages, 
comprehensive glossary, bibliogra- 
phy, index. 
CM100 $9.95 

VIDEO USER'S HANDBOOK, 2nd 
Edition. A thorough hands -on 
manual for all levels of TV produc- 
tion to help you get more effective 
use out of your video equipment. 
Peter Utz outlines many new and 
creative ideas for getting truly pro- 
fessional results with even the most 
basic video set -up. It not only 
teaches you how to solve the sim- 
ple problems that can arise, but 
also enables you to avoid the large 
ones. You get complete descrip- 
tions. and instruction in the in the 
use of all kinds of studio machinery, 
not to mention information on 
audio, lighting, editing and graph- 
ics. This book is packed with dia- 
grams. photographs, TV screen re- 
productions, even cartoons, all 
designed to sort out and simplify 
the huge variety of situations that 
can arise in a television studio. 500 
pages, index, illus., appendices, 
bibliography 
0- 86729.036 $17.95 

BROADCASTING AROUND 
THE WORLD, by William E. Mc- 
Cavitt. A unique guide to broad- 
casting techniques, regulations 
and practices the world over! In 
one volume, this exhaustively - 
researched sourcebook gives you 
full info on the broadcasting done 
in Britain, the USSR, Poland, India. 
Italy, Canada, Brazil, Germany. 
Guyana, Japan and lots more ... in- 
cluding the U.S. Broadcast codes 
and FCC rules and regulations. 
And, our regs are compared to the 
methods used in almost every 
foreign country that has extensive 
broadcasting activity. FM transmit- 
ting towers, network management, 
government control ... they're all 
completely described from infor- 
mation provided by people who 
work with the broadcasting indus- 
try of the country involved. This 
book is a great opportunity to learn 
about world -wide radio and televi- 
sion broadcasting and to find out 
the effects of different political 
systems and many different 
philosophies of communication. 
336 pps., 104 illus. 

T51193 $22.95 

VIDEO EDITING AND POST -PRO- 
DUCTION: A PROFESSIONAL 
GUIDE, by Gary H. Anderson. A 
complete "real world" guide to both 
the technical and nontechnical fac- 
tors of video tape post -production 
by well -known, four -time Emmy 
Award winner, Gary H. Anderson. 

The book includes: basics; art 
and technique; overview of com- 
mon videotape edit bay; prepara- 
tion; online and offline editing; digi- 
tal video effects; trends and future 
directions. 

Complete with a glossary, a bib- 
liography and suggested reading 
materials, Video Editing and Post - 
Production is comprehensive in 
scope and incisive in explanation. 
It is the one -volume pragmatic ref- 
erence for both the student and 
practicing professional. 
K521 -A $34.95 

BROADCASTING E BOOK DIVISION 
1735 DeSales Street, N.W., Washington, D.C. 20036 

Send the books whose numbers are indicated at right. Payment must accompany your 
order. Book No. 

Name 

Address 

City State Zip 

Price 

Total $ __. 
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April 1986 
April 2 -3- Illinois Broadcasters Association spring 
convention and awards banquet. Ramada Renais- 
sance hotel, Springfield, III. 

April 2-3-National AllianceforWomen in Commu- 
nications Industries first conference. Capital Hill Hy- 
att. Washington. Information: (202) 293 -1927. 

April 7- 10- Infocom '86, sponsored by Institute of 
Electrical and Electronics Engineers. Sheraton Bal 
Harbour hotel, Miami. 

April 9- "Radio: In Search of Excellence," session in 
"Vbmen at the Top" series sponsored by American 
Women in Radio and Television, Washington chapter. 
National Association of Broadcasters, Washington. In- 
formation: (202) 347 -5412. 

April 9-13-Alpha Epsilon Rho, National Broadcast- 
ing Society, 44th annual convention. Sheraton Park 
Central hotel and towers, Dallas. 

April 11- Broadcast Promotion and Marketing Ex- 
ecutives board meeting. Loew's Anatole, Dallas. 

April 12- 16- National Association of Broadcasters 
64th annual convention. Dallas Convention Center. 

April 13- 17- National Public Radio annual conven- 
tion. Town and Country hotel, San Diego. Information: 
Carolyn Glover, (202) 822 -2090. 

April 15- Broadcast Pioneers annual breakfast, dur- 
ing National Association of Broadcasters convention. 
Dallas. 

April 18- 21- Presentation of fourth annual Alcoholism 
and Communications Marketing Achievement Awards, 
sponsored by National Foundation for Alcoholism 
Communications. Awards ceremony to be held during 

ftw `Tun@d 

A professional's guide to the intermedia week (Dec. 23 -29) 

Network television o ABC: New Love American Style* (weekday comedy vignette series), 
Monday 11:30 a.m.- noon.; Walt Disney World's Very Merry Christmas Parade, Wednesday 
10 -11:30 a.m.; Growing Old in America (documentary), Saturday 8 -11 p.m. CBS: The 
Kennedy Center Honors: A Celebration of the Performing Arts (lifetime achievement 
awards), Friday 9 -11 p.m. NBC: Christmas Rome -1985 (midnight mass), Tuesday midnight - 
1:30 a.m.; Christmas in Hawaii (church service), Wednesday 10 -11 a.m. PBS (check local 
times): A Festival of Nine Lessons and Carols (English holiday service), Tuesday 10 p.m. -11 
p.m. 

Network radio o American Public Radio: A Festival of Nine Lessons and Carols (live 
English holiday service), Tuesday 10 a.m.-11:20 a.m. CBS Radio Network: The World in 
1985 -Where We Stand (16 -part news review), Saturday and Sunday (check local times). 
CBS RadioRadio (check local times): Entertainment Coast to Coast (year -end review), 
Friday- Sunday; Top 40 Satellite Survey (80- record countdown), Saturday and Sunday; Top 
30 USA (60- record countdown), Saturday and Sunday 

soil Kiiti 
*luaryal 

"A Soldier's Story" on HBO 

Cable o Ms á Entertainment: "The Little Princess" (drama), Saturday 8 -9:30 p.m.; "Little 
Lord Fauntleroy" (drama), 10 -11:40 p.m. The Disney Channel: Christmas at the Circus 
(animated special), Wednesday 8:30 -9 a.m. HBO: "A Soldier's Story" (drama), Sunday 8 -10 
p.m. WTe8(1v) Atlanta: Trumpet of Conscience (Martin Luther King Jr. tribute), Tuesday 
10:05 -11:05 p.m.; United Negro College Fund Telethon, Saturday 10:05 p.m. -12:05 a.m. 

Play ft Again o CBS: "The Black Stallion" (drama), Tuesday 9 -11 p.m.; "Garfield on the Town" 
(animated special), Saturday 8 -8:30 p.m. HBO: The Bells of Fraggle Rock (children's spe- 
cial), Monday 7:30 -8 p.m. 

Museum of Broadcasting (1 East 53d Street, New York) o Discovery: I Remember Mama, 
18 episodes of popular domestic comedy Mama, airing in 90- minute segments three times 
daily, continuing with "Mama and Papa," Tuesday at 12:05 and 1:45 p.m., Thursday through 
Saturday at 12:05, 1:45 and 3:30 p.m. Jazz on Television, 50 programs giving historical 
perspective on relationship between jazz and television and highlighting jazz artists, includ- 
ing local, network and international specials, Tuesday through Saturday at 12:15 and 2:30 
and Tuesday at 5:30, through Jan. 30. 

Note: all times are NYT. Asterisk denotes series premiere. 
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National Council on Alcoholism convention. St. Fran- 
cis hotel, San Francisco. Information: (206) 282 -1234. 

April 18-20, 22 -27 -Global Village 12th annual docu- 
mentary festival. Grants are made by New York State 
Council on the Arts and National Ent/moment for the 
Arts. Global Village is nonprofit video resource center. 
Public Theater, New York. Information: (212) 966 -7526. 

April 24-29---22nd annual MIP -TV, international tele- 
vision program market, Palais des Festivals, Cannes, 
France. Information: David Jacobs, (516) 364 -3686. 

April 27- 29-- Cableteleoision Advertising Bureau fifth 
annual conference. Sheraton Centre, New York. 

April 27- 30- Public Broadcasting SenricelNational 
Association of Public Television Stations annual meet- 
ing. Loew's L'Enfant Plaza hotel, Washington. 

April 27- 30- Broadcast Financial Management Asso- 
ciationfBroadcast Credit Association 26th annual con - 
ference. Century Plaza, Los Angeles. 

May 1986 
May 6.7 -Ohio Association of Broadcasters spring 
convention. Stouffer Inn on the Square, Cleveland. 

May 7- George Foster Peabody Awards luncheon, 
sponsored by Broadcast Pioneers. Plaza hotel, New 
York. 
May 7 -14 -26th Golden Rose of Montreux Festival, 
competition "open to light entertainment programs 
(music, comedy, variety)," which may be submitted by 
independent producers and national broadcasting or- 
ganizations. Organized by Swiss Broadcasting Corp. 
and City of Montreux. Palais des Congres, Montreux, 
Switzerland. Information: (212) 223 -0044. 

May 11- 14- Advertising Checking Bureau meeting. 
Scottsdale Conference Resort, Scottsdale, Ariz. Infor- 
mation: (212) 685 -7300. 

May 11- 15- National Computer Graphics Associ- 
ation seventh annual conference and exposition. Ana- 
heim Convention and Exposition Center, Anaheim, Ca- 
lif. Information: (703) 698 -9600. 

May 14-Session on engineering, sponsored by 
American Women in Radio and Television, Washing- 
ton chapter, as part of "Women at the Top" series. Na- 
tional Association of Broadcasters, Washington. 
May 14-17- American Association of Advertising 
Agencies 68th annual meeting. Greenbrier, White Sul- 
phur Springs, W Va. 

May 16-18 -NBC promotion executives conference. 
Sheraton Premiere hotel, Los Angeles. 

May 17 -21 -Fifth International Conference on Televi- 
sion Drama. featuring presentations on drama, adver- 
tising, children's programing and intemational televi- 
sion, and presentation of Frederick I. Kaplan Prize. 
Michigan State University, East Lansing, Mich. Informa- 
tion: (517) 355 -4666. 

May 18-21-CBS-TV annual affiliates meeting. Cen- 
tury Plaza hotel, Los Angeles. 

May 21- 25- American Women in Radio and Televi- 
sion 35th annual convention. Westin Hotel Galleria, Dal- 
las. 
May 25-27- High- definition TV conference, spon- 
sored by Institute for Graphic Communication. Holi- 
day Inn, Monterey, Calif. 

May 25.31 -Seventh Banff Television Festival. Banff 
Springs hotel, Banff, Alberta, Canada. Information: 
(403) 762 -3060. 

June 1986 
June 2- 5- ABC -TV annual affiliates meeting. Century 
Plaza hotel, Los Angeles. 

June 4-12 -Prix Jeunesse International, children's 
and youth programing competition. Radio house of 
Bayerischer Rundfunk, Munich. For information, Mu- 
nich telephone: 59 -00- 20-58. 

June 8-11-NBC-TV annual affiliates meeting. Hyatt 
Regency, Maui, Hawaii. 

June 11- Session on sales and marketing, sponsored 
by American Women in Radio and Television, Wash- 
ington chapter, as part of "Nbrnen at the Top" series. 
National Association of Broadcasters, Washington. In- 
formation: (202) 347 -5412. 

June 14-18- American Advertising Federation annu- 
al meeting. Grand Hyatt, Chicago. 

June 19.21- Mary/and/District of ColumbialDela- 



ware Broadcasters Association annual convention. 
Sheraton Fontainebleau Inn, Ocean City, Md. 

June 19-22-NATPE International second annual 
production conference. Adams Mark hotel, St. Louis. 
Information: (212) 757 -7232. 

June 22- 25-Cable Television Administration and 
Marketing Society annual convention. Westin Copley 
Plaza, Boston. 

June 26-28 -Iowa Broadcasters Association annual 
convention. New Inn, Okoboji, Iowa. 

June 29 -July 2- Virginia Association of Broadcast- 
ers annual meeting and summer convention. Cavalier. 
Virginia Beach, Va. 

July 1986 
July 13- 16-New York State Broadcasters Associ- 
ation 25th executive conference. Sagamore Resort ho- 
tel. Lake George, New York. 

July 15-17 -Community Antenna Television Associ- 
ation annual convention. MGM Grand hotel, Reno. In- 
formation: (703) 691 -8875. 

July 18.20- Oklahoma Association of Broadcasters 
annual summer meeting. Shangri la, Afton, Okla. 

July 20-22-Eastern Cable Show sponsored by 

Southern Cable Television Association. Atlanta Market 
Center, Atlanta. 

July 23- 25- Wisconsin Broadcasters Association an- 
nual summer convention. Fox Hills Resort, Mishicot. 
Ws 

August 1986 
Aug. 26-29-R mtio-Television News Directors Associ- 
ation international conference. Salt Palace Convention 
Center, Salt Lake City 

I 

September 1986 
Sept. 10- 13- Radio '86 Management and Programing 
Convention, sponsored by National Association of 
Broadcasters and National Radio Broadcasters Asso- 
ciation. New Orleans Convention Center. 

Sept. 19-23-11th International Broadcasting Conven- 
tion, sponsored by Electronic Engineering Associ- 
ation, Institution of Electrical Engineers, Institute of 
Electrical and Electronics Engineers, Society of Mo- 
tion Picture Engineers, Institution of Electronic and 
Radio Engineers and Royal Television Society. Metro - 
pole conference and exhibition center, Brighton, Eng- 
land. 

Sept. 23-28 -Women in Communications national 
professional conference. Sheraton Center, New York. 

t t 

October 1986 
Oct. 2-5-Association of National Advertisers annual 
convention. Homestead, Hot Springs, Va. 

Oct. 14-16 -- Society of Broadcast Engineers national 
convention. St. Louis Convention Center, St. Louis. In- 
formation: Sam Caputa, (314) 727 -2160. 

Oct. 28- 30- Atlantic Cable Show. Atlantic City Con- 
vention Center, Atlantic City, N.J. Information: (609) 
848 -1000. 

1 t 

November 1986 
Nov. 17-19-Television Bureau of Advertising 32d an- 
nual meeting. Century Plaza, Los Angeles. 

June 1987 
June 11 -17 -15th Montreux International Television 
Symposium and Technical Exhibition. Montreux, 
Switzerland. 

Opei 
Credits 

EDITOR: As you know, the merger with KKR 
Associates for Storer Communications was 
consummated on Dec. 5. 

Setting aside the legal and tax complex- 
ities, the bottom line is that essentially all of 
the company will be owned and controlled 
by KKR, and although existing management 
from Peter Storer and Terry Lee on down will 
remain in operating control, those of us who 
have most recently served in the capacity of 
public directors will not be connected with 
the new company. This is not a recent devel- 
opment, but was fully known to all of us at 
the time we voted for the merger, so there is 
no surprise or chagrin involved -just a way 
of life in today's real world. We voted for the 
merger because we thought it was in the best 
interest of the stockholders and the company 
and were well aware that there would be no 
personal continuity of association. 

Some of the previous public directors 
were chosen by the stockholders while I was 
chief executive officer, some while Peter 
Storer was CEO, and I would like to offer 
my personal thanks for the many years of 
service they have rendered the company as 
well as the personal pleasure of association, 
in a period when serving as a public director 
entailed many problems and relatively little 
compensation. Leslie Barnes, retired chair- 
man of Ryder, and Jack Borsting, school of 
business administration, University of Mi- 
ami, have served right to the date of transfer. 
Others served for many years up to that time, 
such as Jim McLamore, founder of Burger 
King Corp.; John McCoy, retired Storer vice 
president and general counsel; Lionel Bax- 
ter, retired head of Storer radio division; 
Irma Baker Lyons, director of Barnett Banks 
and widow of the founder of National Air- 

lines; Francis Sullivan, prominent Philadel- 
phia attorney; Jim Riddell, retired vice presi- 
dent of ABC; William Weldon, former 
president of John Blair Television; Merrill 
B. Johns of Santa Fe, N.M., rancher and 
investor; the late Stuart Patton, Miami attor- 
ney and civic leader, and the late Leo 
Schoenhofen, former chairman of Marcol 
and public director of many nationally 
known companies. 

Looking all the way back to Sept. 1, 

1953, it has been a gratifying 32 years with a 

wonderful organization and people. -Bill 
Michaels, former chairman, executive com- 
mittee, Storer Communications Inc., Mi- 
ami. 

FM to the rescue 

EDITOR: As a radio guy, it seems to me that 
stereo TV is in the same boat with AM ster- 
eo ...no sets in use. We have a local TV 
station promoting itself as "in stereo," but no 
one can hear it yet. 

Maybe some large- market TV stations can 
get a jump on the competition by making a 

long -term deal with a local FM to provide 
the stereo sound until enough sets make TV 
stereo practical. 

I'm not talking about the occasional si- 
mulcast. I mean a 100% (or, at least, all of 
prime time) arrangement with ample video 
promotion of the stereo sound being found at 
a certain FM dial location. 

Consider: With docket 80 -90 plus all the 
other numerous FM stations coming on 
board, this may be one way for some FM's to 
make money. Obviously, not highly rated 
stations, but surely some FM's would con- 
sider it. 

ATV station would simply buy all of the 
FM's available time over several years. The 
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radio station would need no program staff, 
no sales staff, no traffic or billing depart- 
ment. The TV station could read the FM's 
meters. No FM studio would be needed, 
since the TV audio could be passed directly 
to the FM transmitter. Part of the arrange- 
ment might be a small office in the TV sta- 
tion for the FM's "office" to comply with 
FCC rules. 

One check would be written each month 
to cover the FM's expenses plus whatever 
"profit" it required. 

Those who argue this is not in the public 
interest might consider that an FM station 
offering stereo TV audio is not much differ- 
ent from one taking a satellite service or 
being the fourth or fifth "CHR" in a given 
market. The news, sports, and other enter- 
tainment offered by the TV audio might even 
be more interesting than much of what is on 
FM today. 

Even those concerned with a challenge to 
their license by someone offering a unique 
FM service could do it for the first few years 
of a seven -year license period before return- 
ing to original programing. 

Is this really any different than the com- 
mission's latest proposal to allow 100% AM- 
FM simulcasting? It's just FM -TV in- 
stead.-Bill Sims, chairmaniCEO, Classic 
Media Inc., KLSK(FM) Santa Fe, N.M. 

All Greek to him 

EDITOR: The cartoon in the Dec. 16 issue 
showing a Roman disk jockey identifying his 
station as MIVMV leaves me puzzled. That 
frequency is 10041005 which, unless the 
station is operating in the Etruscan Radiolo- 
cation Service, is not in the broadcast 
band. -William S. Green, Washington. 



Yond ay iVe TO 
A national rep spot radio network sales commentary from Marc Guild, Interep, New York 

Keys to selling 
spot network radio 

National rep spot radio networks have been a 
hot topic lately. Some believe these ad hoc 
spot networks will be the demise of tradi- 
tional spot, while others believe they will be 
the salvation. 

Actually, they co -exist with normal spot 
radio, growing slightly faster and being 
bought very much in the same way. 

The difference begins after the buy is 
placed. In traditional spot, the agency takes 
on the paperwork and process of issuing 
contracts, collecting affidavits, compiling a 
post analysis and issuing checks to the sta- 
tions. But in spot networks, the radio rep 
does this for the agency. During the buying 
process the same sales techniques are in ef- 
fect both in traditional spot and in spot net- 
works. There are basic ingredients that an 
exceptional salesperson uses and under- 
stands when selling spot, and those same 
ingredients apply to spot rep networks: 

Communicating with the client stations 
throughout the buy, from the avail request to 
the negotiations and disposition, when ade- 
quate time is available. 

Understanding and using all the qualita- 
tive data for every client radio station and its 
markets. 

Having his or her performance on each 
buy measured regularly by management and 
available for review by all clients. 

Let's examine these three basic ingredi- 
ents. Communication is key. As soon as an 
avail -an opportunity to sell radio time - 
appears, the salesperson becomes aware of 
the market list, the demographics, the de- 
sired scheduling, depth of the buy and an 
approximate budget. 

The exceptional salesperson gathers fur- 
ther information, not posted to all sellers. He 
or she finds the needs of the advertisers: Is 
this a new product introduction, a special 
sale or part of an ongoing campaign? Will 
radio be used exclusively? Have wired net- 
works been purchased upfront? Who is the 
heavy product/service user? The demogra- 
phics might be women, 25 -54, but that's 
only the tip of the iceberg. Are there format 
preferences? Should daypart selection vary 
by format? Does the purchase cycle vary in 
different regions of the country? This is the 
type of information necessary for the sale- 
sperson to put together a radio plan that not 
only meets all the advertisers' needs but also 
takes advantage of all client stations' abili- 
ties and attributes so a maximum share can 
be obtained. 

Ongoing communications between the sa- 
lesperson and station keep the salesperson 
aware of the pricing and inventory currently 
available. 

This is extremely important because buys 

Marc Guild is vice president/sales and 
operations manager of Interep Marketing 
systems, New York. Guild began his radio 
career working in syndication /sales for London 
Wavelength, a radio syndicator. In 1976, he 
joined McGavren -Guild Radio, New York. 
Internet, the network division of Interep was 
formed in 1982. At this time Guild was 
promoted to manager /marketing and 
research for McGavren Guild /Internet. In 1984, 
Guild was appointed vice president/research 
and operations for Internet. The department 
reorganized in February 1985 and he was 
named to his present position. He is son of 
Ralph Guild, president of McGavren -Guild. 

are placed quickly, and inventory status is 
rarely stable. Pricing should be based on the 
station's positioning and the advertiser's reli- 
ance on reaching the station's target audience 
to be an effective campaign, not on spot in- 
ventory availability. Advertisers are willing 
and expect to pay premium price for targeta- 
bility. 

As the buy progresses, the station is kept 
informed as much as possible, but on occas- 
sion the salesperson will have to make deci- 
sions in the field. Radio buying for both spot 
and network does not have the lead time 
enjoyed years ago. 

Each station negotiates its preferred rate 
for each buy -again depending upon demo- 
graphics, scheduling, inventory, duration of 
the order and, most important, the station's 
ability to deliver the targeted heavy product 
user for the advertiser. Pricing consideration 
may sometimes be given to get a new ac- 
count in radio or a new prestigious account 
for an individual station. This is true of both 
spot and spot network, just as it is true for 
stations' local sales. 

Because timing is so limited at the point of 
buying, the presentation of the qualitative 
story of each station must be an ongoing 
process. It is too late to bring a buyer up to 
date on your market and your station at the 
buying stage. As events in the marketplace 
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unfold, the exceptional spot salesperson no- 
tifies all the key people at his buying centers, 
including the planner and sometimes the 
head media director right through to the buy- 
ers. In very small shops the buying center 
may include the president and the secre- 
taries. A salesperson must be aware of all the 
decision -makers and make sure they are all 
covered. The qualitative information can in- 
clude anything from new personalities, new 
industries in the market, station promotions 
and community involvement or new re- 
search done for the marketplace. 

The only way to get this kind of meaning- 
ful qualitative market and station data is 
through a program of regular visits to the 
client stations. Attending local sales meet- 
ings and accompanying local salespeople on 
calls give the national salesperson first -hand 
information. Being in the market enables the 
salesperson to understand the differences 
that make each market special. Is the drive 
time pattern influenced by industry? Do de- 
mographics differ -a vacation area, a col- 
lege town, military bases? Is it blue -collar, 
farm or white -collar? There is nothing more 
beneficial and effective for your station than 
to send a salesperson home very excited 
about your station's perception in the mar- 
ketplace. That feeling spreads throughout 
the entire national sales organization. 

The final ingredient is pertbrmance evalu- 
ation, and this is important to the exception- 
al salesperson. The tools we have today 
make it possible to evaluate sales based on 
real data. In years past, because data was not 
collected for the universe of national spot, it 
was up to the salesperson to gather informa- 
tion such as a total market list and budget. 
The salesperson's relationship at the agen- 
cy-(is he or she considered the preferred 
supplier ?) --would affect the quality of post - 
buy information given. Today, Radio Expen- 
diture Reports collects and compiles infor- 
mation from all the national radio 
representatives. Salespeople can compare 
their own data and get the actual shares. 
Unfortunately, not all reps allow their data to 
be segmented by the traditional spot vs. spot 
networks. But as stations demand more ob- 
jective performance information, all reps 
will be forced to be candid about spot net- 
work performance. Only then can each sale- 
sperson be evaluated and performance 
tracked with some degree of objectivity 
which will lead to improved performance. 
The exceptional salesperson wants to be 
evaluated to obtain proof of excellence. 

There is no mystery regarding spot net- 
work radio. It is sold, communicated and 
evaluated like spot -the only difference is 
that with spot networks the rep relieves the 
agency of its spot- related paperwork. The 
exceptional salesperson can sell one market 
or more than 100 markets ...the basics re- 
main the same. N 
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"SALE" is one of the industry's rare winnèrs. 
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When we sayAine 
We mean Ameri 

These are just some of the quality pictu 

REBECCA -LAURENCE OLIVIER,JOAN FONTAINE *THE SPIRAL STAIRCA 
YUL BRYNNER * CAROUSEL -GORDON MacRAE, SHIRLEY JONES * DA 

TERRACE -PAUL NEWMAN,JOANNE WOODWARD * I WAKE UP SCREAMIN 
FONDA * BYE BYE BIRDIE -JANET LEIGH, DICK VAN DYKE * FUN 
WATERFRONT -MARLON BRANDO, EVA MARIE SAINT * SUMMERTIME - 
BALL OF FIRE -GARY COOPER, BARBARA STANWYCK * THE BES 
HEIGHTS- LAURENCE OLIVIER, MERLE OBERON, DAVID NIVEN * BACKTB 
HEPBURN,CARY GRANT * CITIZEN KANE -ORSON WELLES, JOSEPH CO' 
JOAN FONTAINE * NOTORIOUS -CARY GRANT, INGRID BERGMAN * SPE 
JONES, GREGORY PECK * RUBY GENTRY -JENNIFER JONES, CHARLTOP 
OF ST. LOUIS -JAMES STEWART * FIVE FINGERS -JAMES MASON *THE 
GEORGE SANDERS * NO HIGHWAY IN THE SKY -JAMES STEWART, MAI 
BERNADETTE- JENNIFER JONES *THE THREE MUSKETEERS -DON AN 
ANIMAL CRACKERS -THE MARX BROS. * SCARFACE -PAUL MUNI, G 
STANWYCK * DETECTIVE -ALEC GUINNESS * LOST HORIZON -RONALI 
MAN -ORSON WELLES * THESE THREE -JOEL McCREA, MERLE OBI 
SNATCHER -BORIS KARLOFF, BELA LUGOSI * FIVE CAME BACK -LUCII 
DIN -CARY GRANT, DOUGLAS FAIRBANKS,JR.* KING KONG -FAY WRAY,I 
THE LOST PATROL -VICTOR McLAGLEN, BORIS KARLOFF * STAGE DOOI 
PECK, CHARLES LAUGHTON * INTERMEZZO- LESLIE HOWARD, INGRID 
ALLAH -MARLENE DIETRICH, CHARLES BOYER * SINCE YOU WENT AV 
ROGERS, SHIRLEY TEMPLE * PORTRAIT OF JENNIE- JENNIFER JONE! 
STEWART * LITTLE LORD FAUNTLEROY -MICKEY ROONEY, FREDDI 
BARRYMORE * THE WILD HEART -JENNIFER JONES * BILL OF DIVOR 
AMERICAN WIFE -JENNIFER JONES, MONTGOMERY CLIFT * NEVER TC 
HANGING TREE -GARY COOPER, GEORGE C. SCOTT * RIO BRAVO -JOF 
AFRAID OF VIRGINIA WOOLF ? -ELIZABETH TAYLOR, RICHARD BURTON 
McCABE AND MRS. MILLER -WARREN BEATTY,JULIE CHRISTIE * SCARE 
REDGRAVE *THERE WAS A CROOKED MAN -KIRK DOUGLAS, HENRY FOP 
THE GROOM -BING CROSBY, JANE WYMAN * FOREVER FEMALE -GING 
TURNING POINT -WILLIAM HOLDEN, ALEXIS SMITH * CAN CAN -FRANI 
JONES * DREAMBOAT- GINGER ROGERS, CLIFTON WEBB * ESCAPE -RE 
MEN AND A PRAYER -LORETTA YOUNG * HOLLYWOOD CAVALCADE -ALI 
HIGHEST MOUNTAIN -SUSAN HAYWARD, WILLIAM LUNDIGAN * INN OF 
COLMAN * MAGNIFICENT DOPE -HENRY FONDA * MARGIE- JEANNE 
VACATION -JAMES STEWART, MAUREEN O'HARA * MR. SCOUTMASTE 

.. 11 . 



an Movie Classics... 
Movie 

've played in 1985 or will play in 1986: 

IOROTHY MCGUIRE, RHONDA FLEMING * ANASTASIA- INGRID BERGMAN, 
E EARTH STOOD STILL- MICHAEL RENNIE, PATRICIA NEAL * FROM THE 
:TTY GRABLE, VICTOR MATURE * JESSE JAMES -TYRONE POWER,HENRY 
WY-BARBRA STREISAND, JAMES CAAN, OMAR SHARIFF * ON THE 
IARINE HEPBURN * OKLAHOMA! -GORDON MacRAE, SHIRLEY JONES * 
!IRS OF OUR LIVES -FREDRIC MARCH, MYRNA LOY * WUTHERING 
IAN -JOHN WAYNE, ANTHONY QUINN * BRINGING UP BABY -KATHARINE 
* CORNERED -DICK POWELL * HITCHCOCK'S SUSPICION -CARY GRANT, 
IND- INGRID BERGMAN, GREGORY PECK * DUEL IN THE SUN -JENNIFER 
'ON *THE MUSIC MAN -ROBERT PRESTON, SHIRLEY JONES *THE SPIRIT 
.ER -PAUL NEWMAN,JACKIE GLEASON *THE LODGER -MERLE OBERON, 
DIETRICH * RAWHIDE- TYRONE POWER, SUSAN HAYWARD * SONG OF 

, RITZ BROS. * YOUNG LIONS -MARLON BRANDO, MONTGOMERY CLIFT * 
E RAFT, BORIS KARLOFF * BITTER TEA OF GENERAL YEN -BARBARA 
MAN, JANE WYATT * THE LADY KILLERS -PETER SELLERS * THE THIRD 
* ALICE ADAMS -KATHARINE HEPBURN, FRED MacMURRAY * BODY 
\LL * FLYING DOWN TO RIO -FRED ASTAIRE, GINGER ROGERS * GUNGA 
CABOT * LAST DAYS OF POMPEII- PRESTON FOSTER, BASIL RATHBONE * 

I HARINE HEPBURN, GINGER ROGERS * THE PARADINE CASE -GREGORY 
NAN * ADVENTURES OF TOM SAWYER -WALTER BRENNAN * GARDEN OF 
:LAUDETTE COLBERT, JOSEPH COTTEN * I'LL BE SEEING YOU -GINGER 
EL BARRYMORE * MADE FOR EACH OTHER -CAROLE LOMBARD, JAMES 
ITHOLOMEW * THE FARMER'S DAUGHTER -LORETTA YOUNG, ETHEL 
VT -JOHN BARRYMORE, KATHARINE HEPBURN * INDISCRETION OF AN 
-MAUREEN O'HARA * TOPAZE -JOHN BARRYMORE, MYRNA LOY * THE 
fNE, DEAN MARTIN * RACHEL, RACHEL -JOANNE WOODWARD * WHO'S 
LONELINESS OF THE LONG DISTANCE RUNNER -MICHAEL REDGRAVE * 

' -GENE HACKMAN, AL PACINO * CAMELOT -RICHARD HARRIS, VANESSA 
HE BAD NEWS BEARS -WALTER MATTHAU,TATUM O'NEAL * HERE COMES 
GERS, WILLIAM HOLDEN * HAROLD AND MAUDE -RUTH GORDON * THE 
TRA, SHIRLEY MacLAINE * CLUNY BROWN- CHARLES BOYER, JENNIFER 
IRISON * FARMERTAKES A WIFE -HENRY FONDA, JANET GAYNOR * FOUR 
'E, DON AMECHE * HOLY MATRIMONY -MONTY WOOLLEY * I'D CLIMBTHE 
IXTH HAPPINESS -INGRID BERGMAN * LATE GEORGE APLEY- RONALD 
* MEANEST MAN IN THE WORLD -JACK BENNY * MR. HOBBS TAKES A 

IFTON WEBB * MY COUSIN RACHEL -OLIVIA DE HAVILLAND, RICHARD 

(over...) 
cturrs, Universal, Samuel Goldwyn, David O. Selznick and Columbia. 



men can ' ovie asslcs con inne s ... 

BURTON * NIGHT AND THE CITY- RICHARD WIDMAHK, GENE TIER 
MILLION -SONJA HENIE * PEOPLE WILL TALK -CARY GRANT * PR 
JAMES -HENRY FONDA, GENE TIERNEY * SEVEN THIEVES-EDWARD G. 
SWEET ROSIE O'GRADY -BETTY GRABLE, ROBERT YOUNG * TAMPICO 
ROBARDS,JR. *THIEVES HIGHWAY -RICHARD CONTE *THETHREE FACE 
SONG -JAMES CAAN, BILLY DEE WILLIAMS * BRIDGE ON THE 
MADNESS -WALTER HUSTON, PAT O'BRIEN * FROM HERE TO ETERNIT) 
DONNA REED * THE FRONT -WOODY ALLEN, ZERO MOSTEL * OLIVER - 
CAN'T TAKE IT WITH YOU -JEAN ARTHUR, LIONEL BARRYMORE * GREI 
TREVOR HOWARD * I WAS MONTY'S DOUBLE-JOHN MILLS * LEAGUE 01 

MASON, CLAIRE BLOOM * THE NIGHT MY NUMBER CAME UP -MICHA 
WINNER- VALERIE HOBSON,JOHN MILLS * SO LONG AT THE FAIR -JEA 
MILLS, HALEY MILLS * THE WOMEN IN QUESTION -DIRK BOGARDE * 
HOBSON'S CHOICE- CHARLES LAUGHTON * DOCTOR AT SEA -BRIGET 
KERR * SOUTH PACIFIC -ROSSANO BRAZZI, MITZI GAYNOR * STELLA C 

KAYE, VIRGINIA MAYO * A SONG IS BORN -DANNY KAYE, VIRGINIA N 

WIFE -CARY GRANT, LORETTA YOUNG * HANS CHRISTIAN ANDERSON - 
& THE LADY -GARY COOPER, MERLE OBERON * DODSWORTH -WALTI 
BAKER * ABE LINCOLN IN ILLINOIS -RAYMOND MASSEY * ADVENTU 
MATURE, JEAN SIMMONS * ALLEGHENY UPRISING -JOHN WAYNE, CI 
OAKLEY- BARBARA STANWYCK * BACHELOR AND THE BOBBYSOXER 
NIVEN * BADMAN'S TERRITORY -RANDOLPH SCOTT * BERLIN EXF 
STEAL -ROBERT MITCHUM, WILLIAM BENDIX * BLACKBEARD,THE PIF 
MITCHUM * CAREFREE -FRED ASTAIRE, GINGER ROGERS * CHRISTI 
TREVOR * CROSSFIRE- ROBERT YOUNG, ROBERT MITCHUM * DEADLI 
SINATRA,JANE RUSSELL, GROUCHO MARX * ENCHANTED COTTAGE -R 
GRANT * EX -MRS. BRADFORD- WILLIAM POWELL, JEAN ARTHUR * EX 
TOM CONWAY * FALLEN SPARROW -JOHN GARFIELD, MAUREEN O'H, 
ASTAIRE, GINGER ROGERS * FORT APACHE -JOHN WAYNE, HENRY FON 
ROGERS * GREAT MAN VOTES -JOHN BARRYMORE * HOLIDAY AFFAIR - 
LAUGHTON,MAUREEN O'HARA *THE INFORMER -- VICTOR McLAGLEN * 
DUNNE, BARBARA BEL GEDDES * IRENE -RAY MILLAND * ISLE OF THE 
FEAR -ORSON WELLES * JUDGE STEPS OUT -ANN SOTHERN * KITTY F 
LOCKET -ROBERT MITCHUM * LUCKY PARTNERS- GINGER ROGERS, 
MANTON- BARBARA STANWYCK,HENRY FONDA * MAGNIFICENT AMBEI 
MOORE * MR. & MRS. SMITH -CAROLE LOMBARD, ROBERT MONTGOME 
MR. LUCKY -CARY GRANT * MURDER MY SWEET -DICK POWELL * MY 
NONE BUTTHE LONELY HEART -CARY GRANT * ONCE UPON A HONEYN 
KIRK DOUGLAS * QUALITY STREET -KATHARINE HEPBURN * RACHEL 
ROOM SERVICE -THE MARX BROS. * SET -UP- ROBERT RYAN * SHI 
RIBBON -JOHN WAYNE * SINBAD THE SAILOR -DOUGLAS FAIRBANK: 
WEST -DICK POWELL * STORY OF VERNON AND IRENE CASTLE -FRED 



NORTH TO ALASKA -JOHN WAYNE, STEWART GRANGER * ONE IN I 
ER OF SHARK ISLAND -WARNER BAXTER * THE RETURN OF FRANK 
ISON, ROD STEIGER * SLAVE SHIP- WARNER BAXTER, WALLACE BEERY 
WARD G. ROBINSON * TENDER IS THE NIGHT- JENNIFER JONES, JASON 
EVE- JOANNE WOODWARD * LIFE OF REILLY- WILLIAM BENDIX * BRIAN'S 

KWAI- WILLIAM HOLDEN, ALEC GUINNESS * CAPRA'S AMERICAN 
INK SINATRA, BURT LANCASTER, MONTGOMERY CLIFT, DEBORAH KERR. 
ER REED * PLATINUM BLONDE -JEAN HARLOW, LORETTA YOUNG * YOU 
1 DANGER -ALASTAIR SIM * I SEE A DARK STRANGER -DEBORAH KERR, 
rLEMEN -JACK HAWKINS,NIGEL PATRICK *THE MAN BETWEEN -JAMES 
EDGRAVE * THE OCTOBER MAN -JOHN MILLS * THE ROCKING HORSE 
MONS *THE STRANGER'S HAND -TREVOR HOWARD *TIGER BAY -JOHN 
NDER HILL MOB -ALEC GUINNESS * ODD MAN OUT -JAMES MASON * 
RDOT * HAMLET -LAURENCE OLIVIER * BLACK NARCISSUS- DEBORAH 
;-BARBARA STANWYCK * THE SECRET LIFE OF WALTER MITTY -DANNY 

THE ADVENTURES OF MARCO POLO -GARY COOPER * THE BISHOP'S 
r KAYE,FARLEY GRANGER *THE LITTLE FOXES -BETTE DAVIS * COWBOY 
STON, DAVID NIVEN * KAZAN'S BABY DOLL -KARL MALDEN, CARROLL 
BALTIMORE -SHIRLEY TEMPLE * AFFAIR WITH A STRANGER -VICTOR 
TREVOR * ANGEL FACE -ROBERT MITCHUM, JEAN SIMMONS * ANNIE 
f GRANT, MYRNA LOY * BACHELOR MOTHER -GINGER ROGERS, DAVID 
-MERLE OBERON, ROBERT RYAN * BIG SKY -KIRK DOUGLAS * BIG 
MAUREEN O'HARA, WILLIAM BENDIX * BLOOD ON THE MOON -ROBERT 
STRONG -KATHARINE HEPBURN * CRACK -UP -PAT O'BRIEN, CLAIRE 
DAWN -SUSAN HAYWARD, PAUL LUKAS * DOUBLE DYNAMITE -FRANK 

' YOUNG, DOROTHY McGUIRE * EVERY GIRL SHOULD BE MARRIED -CARY 
ENT PERILOUS -HEDY LAMARR * FALCON SERIES- GEORGE SANDERS, 
FLYING LEATHERNECKS -JOHN WAYNE * FOLLOW THE FLEET -FRED 
iE FUGITIVE -HENRY FONDA * GAY DIVORCEE -FRED ASTAIRE, GINGER 
RT MITCHUM, JANET LEIGH * HUNCHBACK OF NOTRE DAME -CHARLES 
E ONLY -CAROLE LOMBARD,CARY GRANT * I REMEMBER MAMA -IRENE 
-BORIS KARLOFF * JOHNNY ANGEL -GEORGE RAFT * JOURNEY INTO 
GINGER ROGERS *THE LITTLE MINISTER -KATHARINE HEPBURN *THE 
D COLMAN * MACAO -ROBERT MITCHUM, JANE RUSSELL * MAD MISS 
-JOSEPH COTTEN * MIGHTY JOE YOUNG -ROBERT ARMSTRONG,TERRY 
R. BLANDINGS BUILDS HIS DREAM HOUSE -CARY GRANT, MYRNA LOY * 
ITE WIFE -CARY GRANT, IRENE DUNNE * NOCTURNE -GEORGE RAFT * 
CARY GRANT, GINGER ROGERS * OUT OF THE PAST -ROBERT MITCHUM, 
E STRANGER -WILLIAM HOLDEN, ROBERT MITCHUM, LORETTA YOUNG * 

DANCE -FRED ASTAIRE, GINGER ROGERS * SHE WORE A YELLOW 
NAUREEN O'HARA * SISTER KENNY -ROSALIND RUSSELL * STATION 
IE, GINGER ROGERS * SWING TIME -FRED ASTAIRE, GINGER ROGERS * 

to be continue s 

AtMIEIRIICAS 
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NBC TV 
IS BREAKING 
THE SOUND 
BARRIER. 

A new dimension in television has arrived. 
Stereo TV. The latest technological innovation 
in broadcasting. And NBC, the first network 
to broadcast entirely in color and entirely by 
satellite, is now the first network to spearhead this 
breakthrough, and broadcast in stereo. 

What does this mean? It means that our TV programs 
can now be heard the way they were meant to be heard... 
with full, complete sound, currently offered in more than 
20 hours of programming each week. 

The music on FRIDAY NIGHT VIDEOS -can now be 
heard the way it was performed and recorded. 

THE TONIGHT SHOW STARRING JOHNNY 
CARSON -can now be heard the way the live studio 
audience hears it. 

The soundtrack on MIAMI VICE -can now be 
heard in a way that adds musical punctuation 
to the story with an intensity previously found 

only in stereo theatrical movies. 
What color did for the television picture, stereo 

will do for television sound. The experience becomes 
enhanced. The moment becomes enriched. It'll make us 
wonder how we ever did without it. 

More and more, people are finding they don't have to 
do without it. Currently, almost half of our viewers across 
the country are able to enjoy our stereo programming. 

We are proud to be one of the pioneers in this 
technological revolution. We think it's going to set 
broadcasting on its ear. And change forever the way 
television is heard. 

NBC -TV 
Nationai Broadcasting Company, inc. 
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Fowler satisfied with results of his takeover policy 
CBS, still bandaging the wounds it received in fighting off Ted 
Turner's takeover effort, isn't likely to see it quite the same way. 
But FCC Chairman Mark Fowler believes there may be a silver 
lining to that network's marketplace ordeal. "It may be that as a 
result of that, CBS's management is operating better, more effi- 
ciently," said Fowler. 

In an "At Large" interview with BROADCASTING, beginning on 
page 44, Fowler also said he was personally 
satisfied with the FCC's policy on takeovers 
which made the hostile bids of Turner and 
others possible. Fowler did not say whether 
those FCC policies encouraged takeovers. 
But he said that some of the FCC's earlier 
policies may have discouraged parties from 
thinking a hostile takeover would be possi- 
ble. "I think the commission properly tried to 
devise procedures that would be as neutral 
as we could make them, that would neither 
favor nor disfavor one party or the other -that 
is, the incumbents and the challengers," 
Fowler said. "And that is what we attempted to do. I think that's 
consistent with our philosophy. It's consistent with recognizing 
the interests of the shareholders. And I think it's consistent with 
the public interest." 

On another topic, Fowler appeared to offer a ray of hope for 
General Electric, assuming that, in its $6.3- billion proposed ac- 
quisition of RCA, GE opts to seek permanent waivers to retain 
NBC's radio -television combinations in New York, Chicago and 
Washington. Fowler told BROADCASTING he believed it was "possi- 
ble, depending upon circumstances where a compelling case 
could be made," for an entity to get a permanent waiver of the 
one -to -a- market rule. 

Fowler said it was too early to say where the FCC's combined 
notice of inquiry/notice of proposed rulemaking on must carry 
would wind up. But he also indicated he would prefer to look 
toward eliminating cable's compulsory copyright license over 

resurrecting must -carry rules on a wholesale basis. The corn - 
mission has made that basic position clear," Fowler said. "But 
we want to look at everything that is filed [in the proceeding], 
and so we do have open minds." 

On an optimistic note, Fowler predicted that the courts will be 
allies on the First Amendment front. Congress, according to the 
chairman, will not be. "Not on the merits, but because [congres- 

sional] incumbents, I think, honestly believe 
that these laws [permitting broadcast content 
regulation] are beneficial," Fowler said. "I 

think they see them also as beneficial to their 
own campaigns. I happen to believe that 
these laws squelch the coverage of challeng- 
ers. And I think that therein lies the tale. I don't 
say that the congressmen view these laws in 

a mean -spirited way, but I think that's the way 
they look at it. So, I don't think we'll get help 
from the Congress. But I do think that the 
courts increasingly, with the age of plenty in 

broadcasting and a relatively scarcer news- 
paper medium, will have to revisit Red Lion in light of their 1974 
decision in Tornillo. The two cases must be an embarrassment, 
one to the other, as far as the court is concerned." 

Fowler, whose term expires in June 1986, said he had not decid- 
ed whether he will seek reappointment. "I've neither ruled anything 
in or out," Fowler said. 

Among his priorities for the year ahead is the must -carry pro- 
ceeding. He also wants to explore the prospects for AM radio and 
look at curbing possible abuses of the commission's processes by 
parties before the agency. "I'm concerned when people stare 
down or shake down broadcast applicants before this agency 
through citizens agreements where they ask for program additions 
and withdraw for dollars, or where people bring complaints and 
then withdraw for dollars, or where people file a series of applica- 
tions but never build and then settle, always for dollars," Fowler 
said. "That's another one I'm very interested in looking at." 

Journalists win First Amendment victory on exit polls 
Federal judge finds Washington state 
law banning questioning within 300 feet 
of polling places to be unconstitutional 

One technique tested by some states to frus- 
trate the media's projection of election re- 
sults before polls close was declared uncon- 
stitutional by a U.S. judge in Tacoma, 
Wash., last week. Judge Jack E. Tanner held 
that a section of a state statute that bans exit 
polling within 300 feet of polling places vio- 
lates the First Amendment. 

Tanner said the law was intended to pre- 
vent projection of election results -and, de- 
spite the protestations of the state to the con- 
trary, he pointed to a "smoking gun" as 
proof. He also said simply banning polling 
outside a polling place interfered with con- 

stitutionally protected speech. The law that 
the state said was needed to assure order at 
the polling places was, in the judge's view, 
"overbroad." 

The lead counsel for the media groups 
opposing the law, Floyd Abrams, declared 
the decision "a substantial First Amendment 
victory." Abrams said: "It allows the public 
to continue to get information about how and 
why it is voting on election night in a prompt 
and accurate manner." He said the decision 
"vindicated the well- established First 
Amendment proposition that it is not for the 
state to decide what people say or don't say 
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on elections." 
The state last week was considering its 

options. Ralph Munro, the secretary of state, 
who had drafted the law and lobbied it 
through the Washington legislature, said he 
would consult with the state's attorney gen- 
eral regarding an appeal. He also said: "We 
have to assess whether to ask for federal 
legislation." In that connection, he would 
confer with Representative Al Swift (D- 
Wash.) on the status of the latter's uniform 
poll closing bill (H.R. 3525). The bill has 
been cleared by the House Administration 
Committee but will not reach the floor of the 
House until the next session. 

The holding that exit -polling bans that are 
aimed at preventing projections of election 
results are unconstitutional could give addi- 



I I TOP OF THE WEEK I I 

tional impetus to passage of the bill, which 
has emerged as part of an agreement with the 
networks. Network news chiefs have said 
they would refrain from projecting results of 
presidential elections before polls close in 
return for the enactment of a uniform poll - 
closing law. 

Tanner's decision, delivered from the 
bench on Wednesday, immediately follow- 
ing closing arguments at the end of a two - 
and-a- half -day trial without a jury, reversed 
a decision that the same judge had issued in 
June 1984 upholding the constitutionality of 
the disputed law. The case was before him 
again on the order of a three judge panel of 
the U.S. Court of Appeals for the Ninth Cir- 
cuit. In November 1984, the appellate court 
had directed Tanner to obtain answers to 
some specific questions on the background 
of the law -among them, whether the state's 
"true motivation" in enacting the ban was to 
protect order at the polling places or to pre- 
vent "the projection and prediction of elec- 
tion results" before the polls closed (BROAD- 
CASTING, Nov. 12, 1984). 

The law had been enacted in 1983 as an 
amendment to a statute banning electioneer- 
ing, circulation of cards or handbills, solici- 
tation of signatures for petitions, or "any 
disruptive behavior" within 100 feet of poll- 
ing places. The amendment had been chal- 
lenged by ABC, CBS, NBC, The New York 
Times and The Everett (Wash.) Herald as a 

violation of the First Amendment. The chal- 
lengers maintained that banning exit polling 
within 300 feet of a polling place had the 
effect of preventing polling -and the analy- 
ses based on it. Enactment of the law was 
seen as a response to the concern, particular- 
ly of western states, over presidential elec- 
tions being "called" by the network news 
operations long before the polls there had 
closed. 

The state argued that the law was an at- 
tempt to assure peace and order at the polling 
places. But Judge Tanner said the state had 
presented no direct evidence that exit polling 
interfered with any person's effort to vote. 
He barred the testimony of some state wit- 
nesses such as the Kansas secretary of state, 
Jack Brier, on the issue, as irrelevant. Wash- 
ington's secretary of state Munro, who was 
the only state witness allowed to testify, said 
Washington was prepared to await congres- 
sional action on the question of early projec- 
tions of election results. But Judge Tanner 
said there was a "smoking gun" to establish 
that the purpose of the legislation was to 
enable the state to foreclose projections of 
election results. 

The "gun" was a letter Munro had written 
to then -Governor John Spellman, urging 
him to sign the exit -polling ban after it 
passed the legislature. The letter, dated May 
9, 1983, expressed concern about what 
Munro said was the likelihood of "polling 

place chaos" and "voter frustration and an- 
ger" in future elections, if exit polling were 
to continue outside voting precincts. "An 
even more serious problem, however," he 
said, "is the use which the national media 
makes of the results of exit polls. As polling 
techniques improve, and as computer tech- 
nology advances, we are going to see elec- 
tions called earlier and earlier. One day, un- 
less we act, our elections will be decided for 
us by the national media and by those per- 
sons voting in the first few minutes of the 
election day." 

Thus, Judge Tanner said, the purpose of 
the law was frustration of network projec- 
tions of election results, and that, he said, 
was an impermissible purpose. And al- 
though he said the state had a legitimate in- 
terest in barring exit polling within buildings 
housing voting booths, he could not define a 
constitutionally defensible area outside the 
polling places where exit polling would not 
be permitted. The state law, he said, was 
"overbroad." 

Nor was the intent to frustrate the net- 
works the only violation of the First Amend- 
ment involved in the law, in Tanner's view. 
He said a pollster's interview with exiting 
voters was constitutionally protected 
speech. If carried on in a nondisruptive man- 
ner, he said, it could not be prohibited. 

In all, the media had managed an unusual 
feat: persuading a judge to reverse himself. 

TBS- Viacom 
Companies can't agree on terms 
of proposed sale of some MGM 
assets: Turner looking for new 
buyer to supply funds needed 
to finance buy of film library 

Turner Broadcasting System last week said 
that its talks with Viacom concerning the 
possible sale of 50% of "certain assets" of 
MGM broke off last Wednesday (Dec. 18) 
because the two companies couldn't agree 
on terms. Wall Street analysts and other ob- 
servers took the announcement as a signal 
from TBS to interested parties that all of the 
MGM assets, excluding the film library 
which Turner views as a fresh supply of pro- 
graming for superstation wTBS(TV) Atlanta, 
are up for sale. 

TBS said for the first time last week that it 
"intends to pursue the possible sale of all or 
part of MGM's motion picture and television 
production, distribution and laboratory bu- 
sinesses, including real estate and the home 
video operation." Until last week, talks had 
been confined to selling a portion of the 
MGM assets to Viacom to help finance the 
merger. 

In a filing with the Securities and Ex- 
change Commission last week, TBS said the 
Viacom talks had broken off and that the 
SEC should proceed with its investigation of 
the proposed merger, which if approved is 
scheduled to close on or about Jan. 21. That 
is also the scheduled day of MGM's annual 
stockholders meeting. Originally, TBS had 
hoped to close the deal before the end of the 

deal falls through 
year but pushed back the date several weeks 
ago. TBS told the SEC last week that it in- 
tended to finance the merger as originally 
planned, with a series of highly leveraged, 
low- investment -grade debt securities 
(known as "junk bonds" in financial circles) 
to be placed by Drexel Burnham Lambert. 

According to information provided by 
several sources, Turner broke off talks with 
Viacom (while leaving the door open for a 
future deal), because, as one put it, "Viacom 
kept asking for more after they'd already 
been given the key to the store." The deal 
itself called for Viacom to receive a half 
interest in the MGM film studio and theatri- 
cal and home video distribution operations, 
for a price of about $225 million. In the 
course of negotiations, the issue of control 
of the venture emerged and TBS agreed to 
make Viacom the managing partner of the 
50 -50 venture. Viacom asked for and re- 
ceived library rights (the most treasured of 
MGM's assets, in Turner's view) going back 
to 1981. The demand that broke off the talks 
was that TBS put up assets to "collateralize" 
the venture, which he could not do, and also 
proceed with the larger deal. It was at that 
point, said a source, that "Turner said 'Go to 
hell,' but not `Go to hell' in a permanent 
sense." 

While Viacom was refusing comment last 
week, sources said there was a good chance 
the two companies might resume talks, but 
only after TBS completes the MGM merger. 
"My sense is [that] Viacom is sorry they 
blew the deal," said one source close to the 
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talks. 
At this point there seem to be more ques- 

tions than answers concerning the TBS - 
MGM merger proposal. Among them are 
whether Drexel will succeed in selling the 
more than $ 1- billion -worth of debt securities 
it will offer to major institutional investors. 
A source involved in placing those securities 
said Drexel will begin making formal pre- 
sentations to those institutions in the first 
week of January and it is hoped they can be 
sold in two weeks so that Turner would have 
the funds to pay off current MGM stock- 
holders by the Jan. 21 MGM shareholders 
meeting. The current offer, valued at about 
$1.5 billion, will pay stockholders $25 cash 
per share, raised by the securities, plus an 
additional $3 per share of newly issued pre- 
ferred stock. 

Confidence on the part of the investment 
community that the deal will go through 
seemed shaken in some circles last week. 
Skeptics pointed to the difference between 
the TBS offer, $28, and the current price of 
MGM's stock, $24.25 at press time, a differ- 
ence of almost $4. Observers suggested that 
the value of the MGM stock should have 
been gaining over the last several months to 
a price approaching the TBS offer, a sign of 
investor attraction to the deal. Instead, 
MGM rose to a high of $27, but then 
dropped back to the $24- range. 

Another question is whether TBS will be 
able to attract buyers for MGM assets at a 
reasonable price. Analysts suggest that 
would -be MGM asset buyers have the upper 
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hand because TBS has said it needs to sell off 
or refinance some MGM assets to service the 
debt taken on to make the acquisition. As 
one analyst concluded last week: "All he 

really wants is the film library." If Turner has 

to sell off the rest of the company to get it, 
the source said, potential buyers will no 
doubt do their best to acquire the unloaded 
assets at fire sale prices. 

Then there is the Turner persona and the 
affect it may be having in efforts to do a joint 
venture. More than one observer speculated 
last week that perhaps, as one put it, his 
"upstart personality" was a factor in the col- 
lapse of the Viacom talks. Viacom may have 
concluded, offered another, that "Ted 
wouldn't function too well in a joint ven- 
ture." 

Another question raised last week was 
whether Turner might reconsider selling all 
or part of CNN, which he recently consid- 
ered doing as a way of preventing NBC from 
starting a new and competing cable news 
channel. Talks with NBC broke off a month 
ago, however. But would he consider selling 
some part of it to improve the liquidity of the 
MGM acquisition? Or, perhaps more impor- 
tantly, if Turner cannot come to terms on the 
sale of certain MGM assets, might a sale of 
some portion of CNN or other TBS assets be 
necessary to keep the merger alive? Accord- 
ing to one executive helping TBS find a way 
of successfully completing the merger, "it's 
an open field" as to the MGM or TBS assets 
that might be sold to pave the way. And he 
insisted that the company was indeed talking 
with other outside parties interested in some 
MGM assets but declined to name any of 
them. He said that selling off all the MGM 
assets except the film library "is a big con- 
sideration." And selling off all or part of 
CNN? "It's one of the possibilities," the ex- 
ecutive acknowledged. 

Perhaps the most important question of all 
is whether the TBS -MGM deal will be com- 
pleted. There is confidence from many in 
various sectors of the financial community 
that it will still go through. O 

Frazier, Gross 
study paints 
rosy picture 
for independents 
Industry in "excellent" condition, 
report states, with major- market 
stations showing impressive ratings 
and sales figures; only downsides 
cited are escalating program 
costs, slowing of advertising growth 
and loss of FCC's must -carry rules 

The overall health of the independent broad- 
casting community is "excellent," but some 
individual stations face "formidable near- 
term challenges." Those are the conclusions 
of a study conducted by Frazier, Gross & 
Kadlec, Washington financial and marketing 
consultants, and commissioned by the Asso- 
ciation of Independent Television Stations. 
The results of the study were summarized 

Reagan nominates new FTC head 
President Reagan has nominated Daniel Oliver, 
general counsel at the Department of Agriculture, 
as a member of the Federal Trade Commission 
and will designate him FTC chairman once the 
Senate has confirmed his appointment, the White 
House said last week. Oliver, 46, has been Agri- 
culture general counsel since 1983, a position he 
also held at the Department of Education from 
1981 to 1983. Prior to that he practiced law in New 
York City with the firms of Alexander & Green and 
Hawkins, Delafield & Wood. 

He was executive editor of National Review 
from 1973 to 1976. Oliver, who graduated from 
Harvard College in 1964 and Fordham Law School in 1967, succeeds James 
Miller III, who became Reagan's budget director in October. FTC commissioner Terry 

Calvani has been acting agency chairman in the interim (BROADCASTING, Oct. 14), 

and will remain a commissioner until his term expires Sept. 25, 1990, the FTC said. 

C. 

ast week in Washington and will be present- 
ed in more detail at INTV's annual conven- 
ion Jan 5 -9 in Los Angeles. (The complete 

study will be available at no charge to INTV 
members attending the convention.) 

According to the study, which examined 
the growth of independents, the number of 
independents has grown from 120 in 1980 to 
283 in 1985. The independents' share of au- 
dience is also growing, from "slightly better 
than 10% of total television viewing" in 
1975 to 21% now. "The audience share ob- 
tained by independents in the top 10 markets 
is much more dramatic," said the report. 
"Independent viewing, on average, consti- 
tutes almost 35% of total viewing in those 
large markets. The top 20 markets, where 
independent stations are concentrated, have 
consistently accounted for upward of half 
the total television station industry advertis- 
ing revenues." 

Revenue has also increased. "Today inde- 
pendent television stations are a $2.5- billion 
business -a quarter of the total television 
station national and local sales," the study 
said. By 1990, it was predicted, annual bill- 
ings will be $5 billion -"nearly 30% of the 
television industry total." Among other find- 
ings: 

In 1984 VHF independents had average 
revenue of $35 million and a 35% operating 
profit margin. UHF independents averaged 
revenue of $7 million with a 25% margin. 

The "total day audience for a single 
VHF independent competing against three 
VHF affiliates in 1985 was 16%. The aver- 
age independent UHF audience share in the 
same market configuration was 8 %." 

In a market with three VHF affiliates 
and two UHF independents, the leading in- 
dependent's share approaches II% and the 
second indpendent station averages almost a 

5.5% audience share. In markets with three 
UHF independents, total independent view- 
ing averages 17.5 %. 

New stations can expect to break even, 
on average, in their second year of operation 
and to reach operating maturity by the fourth 
year. 

Three -quarters of the UHF television 
stations sold over the past two years were 
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owned by the sellers for three years or less. 
In 1980 the average UHF independent was 
held for eight years before being was sold, 
the average VHF independent for 15 years. 

The average annual appreciation for 
UHF and VHF independents (traded more 
than once) exceeds 30 %. 

On the downside, however, the study 
found that programing costs have increased 
at an average annual rate of 25 %. "These 
skyrocketing expenses, stimulated by grow- 
ing competition and the strategy of some 
start-up operators to achieve overnight audi- 
ence success, have more than doubled the 
cost of programing since 1980," the study 
said, observing that new sources of pro- 
graming may develop and "stabilize prices." 

The study predicted a possible reduction 
in the growth rate of advertising expendi- 
tures. "Historic double -digit growth of tele- 
vision advertising revenues is likely to less- 
en in response to a continued inflation rate of 
5% or less," said the study. "Such a structur- 
al change in economic growth could result in 
significant revenue shortfalls for these sta- 
tions that anticipate long -term revenue 
growth rates of 10% to 12%. 

Repeal of the FCC's must -carry rules is 
another concern facing the industry. The 
study concluded that "since some start-up 
operations are thinly capitalized, the loss of 
the 'must -carry' rule, a lower than anticipat- 
ed rate of increase in advertising expendi- 
tures, and/or a continued escalating cost of 
programing will erode start-up cash flow." 

Another part of the report presents a con- 
sensus of opinions solicited in interviews 
with leaders in the industry. Those inter- 
viewed said that the key to success is "the 
best technical facility, outstanding manage- 
ment, strong programing and targeted pro- 
motion." They also advised new operators to 
"understand your market and plan your mar- 
ket niche; don't shortchange the technical 
facility; hire experienced independent oper- 
ators; have adequate contingency capital, 
and have realistic expectations for revenue 
growth and profitability." 

The study found that large -market manag- 
ers "focus on market positioning and the 
availability and cost of programing in a 
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multi -independent environment." Smaller - 
market managers, it said, "are more con- 
cerned with maximizing revenue shares and 
managing operating costs." And managers 

in all the markets, it continued, "are con- 
cerned about the future of the leveraged, un- 
dercapitalized start-up in 1986 and 1987. 
Given the large number of new start-up inde- 

pendent stations (44 over the last two years), 
many industry observers feel that certain 
marginal broadcast properties will be unable to 
meet their commitments to their investors." 

'America' canceled by Paramount, Post -Newsweek 
Dumping by CBS O &O's 
proved to be show's death blow 

Paramount Television and Post- Newsweek 
Stations canceled their syndicated co-ven - 
ture, America, last Thursday, the direct re- 
sult of the cancellation of the show by four of 
the CBS owned and operated television sta- 
tions (representing 16% of the nation's 
households) on Friday, Dec. 13. 

The announcement by CBS triggered can- 
cellations by other stations last week. Para- 
mount President Mel Harris said that "drop- 
ping clearances were going to have an 
influence on advertisers" that could not be 
ignored. National advertising has been sold 
on the promise of 80% coverage of televi- 
sion households. The $22- million show's 
cancellation goes into effect Jan. 3. 

Previous early -fringe talk shows have 
built up to major -market clearances after ini- 
tial runs on smaller stations. America tried 
to reverse that dynamic and it was too large 
an obstacle to overcome, Harris said. First - 
run in early fringe "is one of the foremost 
challenges," and "this was the most ambi- 
tious of them all," Harris said. He suggested 

such as 
Love, American Style, which currently plays 
on the ABC morning schedule, might be 
successful in that time period. 

Among some of the cancellations prior to 
the announcement were Storer Broadcast- 
ing's WJw -TV Cleveland, Cox's wsB -TV At- 
lanta and Media General's WXFL(TV) Tampa, 
Fla. 

America was the brainchild of Joel Chase - 
man, president of Post- Newsweek Stations, 
who approached Paramount with the idea for 
an early -fringe franchise that would be an 
alternative to the current stock of game 
shows and off -network programs. Chase - 
man said the "need still exists for this kind of 
show" but working within a volatile time 
period, such as early fringe, "you don't get 
more than one sweeps book." 

The Dec. 19 decision culminated weeks 
of activity among Paramount, Post -News- 
week and CBS. The move on CBS's part was 
stimulated by general managers at the four 
O &O's- WCBS -TV New York, KCBS -TV Los 
Angeles, WBBM -TV Chicago and KMOX -TV 
St. Louis -which cleared the show in early 
fringe. Neil E. Derrough, CBS station divi- 
sion president, said the decision boiled down 
to the show's inability to achieve sufficient 
ratings. Those ratings were also hurting lo- 
cal newscasts. In New York, for example, 
where America scored a 3.7/10 in Nielsen in 
the November sweeps and ranked third in its 
time period, News at Five on WCBS -TV fell 
two share points from a year ago and also 
ranked third. Although exact estimates were 
unavailable, station sources put the CBS ad- 
vertising loss due to ratings underperfor- 

America's original cast 

mance by the show and the newscasts fol- 
lowing it at into 

CBS did not reach its decision without 
reservations. A CBS spokesman had pre- 
viously said during the early weeks of the 
show's run, which began Sept. 16, that 
WCBS -TV would be especially unlikely to 
cancel the show, because the CBS flagship 
station wanted to hold the franchise opportu- 
nity. According to sources, the possibility of 
keeping the show on the air, or putting it "on 
hiatus" on two of the CBS stations, surfaced 
during the discussions at Paramount but that 
option never materialized. 

Chaseman said the cancellation was a "re- 
sult of financial pressures" at CBS, a charge 
Derrough denied. 

According to one source, a large reason 
for the defection was the lingering feeling 
that the show did not have a purpose or di- 
rection. In particular, the source said, the 
Paramount sales pitch promised a show that 
would include regular names such as Erma 
Bombeck, Dr. Ruth Westheimer and Rona 
Barrett in an entertainment format, but they 
never materialized. 

Sources said that the terms of the con- 
tracts with the CBS stations made the show 
an attractive risk to take, with license fees at 
a third of the cost of the off -network product 
that the stations will now be carrying. Para- 
mount sold the show for cash plus two and a 
half minutes in the first and third quarters of 
the year, and cash plus three minutes in the 
second and fourth quarters. 

Three of the CBS stations- KCBS -Tv Los 
Angeles, WBBM -TV Chicago and KMGx -Tv 
St. Louis -moved the show back from its 
news lead -in position before the November 
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sweeps. CBS's WCAU -TV Philadelphia never 
carried the show as a lead -in, choosing in- 
stead to continue Quincy, a rating leader in 
early fringe. Quincy will replace America on 
WCBS -TV New York and on KMOx -Tv St. 
Louis, where America was switched to an 
hour before the news on Nov. 4 (BROAD- 
CASTING, Nov 4). Knots Landing will re- 
place America in Los Angeles, where it runs 
from 3 to 4, followed by news lead -in Peo- 
ple's Court (BROADCASTING, Oct. 7). On 
WBBM -TV Chicago, America will be re- 
placed by The Price is Right, which will be 
followed by the new news lead -in, Hart to 
Hart. 

Members of the station representative 
community refused to write the epitaph for 
such shows as America as news lead -ins, 
saying America had flaws of its own. "They 
didn't come out of the box with a good 
show" at the time of America's debut, said 
Dean McCarthy, vice president of Harring- 
ton, Righter & Parsons. He said that such 
ambitious undertakings must attract heavy 
audience sampling at their introduction if 
they are to have a chance of ratings success. 

Paramount's focus at the upcoming INTV 
and NAIPE conventions will 
three movie packages and improving clear- 
ances of its three off -network shows, 
Cheers, Family Ties and Webster. 

Getting the best 
price for RCA 
Some institutional investors think 
RCA could have gotten more for the 
company, others satisfied with deal 

General Electric's $6.3- billion buyout of 
RCA, at $66.50 per share, has come under 
criticism by some of RCA's institutional in- 
vestors and has also attracted protests from 
public interest groups. While neither of the 
dissenting interests appears of size and force 
strong enough to threaten the proposed 
merger, analysts and observers say, they hold 
the potential for stretching the final closing 
if they elect to aggressively petition govern- 
ment agencies for review or try to get GE to 
increase its bid. 

At this point analysts -including those 
who are unhappy with the $66.50 per share 
price -say there is little likelihood that a 
major obstacle will develop. But several in- 
stitutional investors are clearly unhappy 
with the deal RCA Chairman Thornton 
Bradshaw negotiated on behalf of RCA, say- 
ing the deal was undervalued. 

"We always thought if a buyer like GE 
came along it could pay at least $80 per 
share," said Joel Silverman, a money man- 
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ager at Herzfeld & Stern, whose firm on 
behalf of clients owns 5.3% of RCA's out- 
standing common shares. "If GE were a 
white knight there is no question they would 
have" paid above $66.50 per share, he said. 
"They just didn't have to. Bradshaw did not 
serve the shareholders well by negotiating 
what we thought was a lowball deal." 

Analysts have given RCA a breakup value 
of anywhere between $70 to $85 per share. 
although that does not mean $70 to $85 
would the price if the company were sold 
whole. 

Other RCA institutional investor's assess- 
ments were not as harsh as Silverman's, but 
their enthusiasm was also contained. The 
consensus among investors is that GE's bid 
was a good offer but not a great one. "Beauty 
is in the eye of the beholder," said Alan 
Strassman, a trustee with Batterymarch Fi- 
nancial Management, Boston, "and so is 
value. Since the deal has created additional 
profits in RCA, we're pleased." Battery- 
march manages investments for tax -free in- 
stitutions and owns about 1.3 million shares 
of RCA stock. Another investor who holds 
about one million shares of RCA said: "We 
think it's a fair price. We're not going to take 
them to court." However, the investor also 
described the $66.50 per share price as 
"barely adequate" and noted that "GE got 
the better part of the deal." 

Analysts also say there is a slim possibil- 
ity that another company may make a coun- 
teroffer for RCA. Mark Reilly, an analyst 
with Eberstadt Flemming, termed GE's offer 
a "preemptive, all -cash bid" and said it 
would be unlikely another company would 
top it. "Had someone made an initial bid of 
$66.50 that had a junk bond component, 
then you might have someone else come in a 
few dollars higher," Reilly said. "But that's 
not the question here." Instead, he said, the 
list of potential candidates that could buy 
RCA is short. "Who wants to go against 
GE ?" 

Jay Perlstein of Loomis Sayles & Co., a 
Boston -based investment counseling firm 
that owns about 439,000 shares of RCA, 
agreed with Reilly that the merger is a "done 
deal" -Wall Street parlance meaning both 
parties are committed to the agreement and 
are supported by the market. "The odds of 
somebody coming in are very low," he said. 
"unless the posturing becomes nosier and 
antagonistic. But I wouldn't give it a high 
likelihood." 

In its filing at the Securities and Exchange 
Commission, GE said that in its agreement 
with RCA there was a provision to divest 
RCA's $2- billion consumer electronics busi- 
ness if it were necessary to win government 
approval of the merger. Since the merger an- 
nouncement, there has been much specula- 
tion as to which GE or RCA businesses 
would be spun off because of antitrust prob- 
lems. Both companies are major defense 
contractors RCA manufacturers television 
and radio receivers, and the latter faces stiff 
competition from Japanese imports. Earlier 
this year, GE pulled out of the television 
manufacturing business and instead decided 
to buy Matsushita sets and market them in 

Washington courtesy calls. John F. Welch Jr., General Electric chairman, Robert Frederick, 
RCA president and chief executive officer, and Grant Tinker, NBC chairman and chief execu- 
tive officer, made the rounds of FCC commissioners' offices last week to brief them on GE's 

$6.3- billion proposed acquisition of RCA. The only commissioner who missed out was James 
Quello, who was recuperating from minor surgery. Welch also called on House Telecommuni- 
cations Subcommittee Chairman Timothy Wirth (D- Colo.). Above, I -r: Tinker; Commissioner 
Mimi Dawson, and Welch. 

the U.S. under the GE label. 
But a GE spokesman underplayed the pro- 

vision in the agreement, suggesting that GE 
would spin off RCA's consumer electronic 
unit. "The merger in no way requires sale of 

electronics 
spokesman said. "If a government ruling 
called for a separation," the spokesman said, 
"we would not necessarily have to sell it." 
For example, the spokesman explained, GE 
could comply with a government ruling by 
putting the consumer electronics business in 
a "separate legal man" that could satisfy 
any antitrust obstacles. But, the spokesman 
added, "we do not anticipate any problems 
like these." 

Some problems GE might face, however, 
could come from the public interest sector. 
But one veteran Washington public interest 
attorney who has experience in petitioning 
the FCC said it is "unlikely" the proposed 

merger "is going to generate the kind of op- 
position some of the other deals have re- 
ceived. And I certainly have the impression 
as far as the FCC is concerned it's going to 
sail right through." 

Consumer advocate Ralph Nader 
Washington Post that having a network news 
organization owned by a major defense con- 
tractor and nuclear power contractor was a 
conflict of interest. Although NBC execu- 
tives repeatedly have said they have been 
assured that GE executives will follow the 
same hands -off policy RCA has practiced, 
Nader countered that there probably 
wouldn't be any need to worry since "self - 
censorship is alive and well in the U.S. me- 
dia." 

Nader claimed a network owned by a ma- 
jor corporation would on its own volition not 
report any stories that reached a negative 
conclusion about its parent. 

Affiliates offered international news 
INN feed via new Satcom K -2 bird is 
designed to give stations material that 
networks currently keep for themselves 

In this age of satellite communications, net- 
work- affiliated television stations no longer 
have to rely on their networks for news cov- 
erage of breaking stories outside their mar- 
kets. They can join SNG news exchanges to 
cover the national scene and, beginning ear- 
ly next year, they can sign up to receive 
national and international reports via RCA 
Americom's new Ku -band satellite from In- 
dependent Network News's expanded Inde- 
pendent Exchange (INDX) service. 

In addition to producing two daily news- 
casts and two weekend public affairs pro- 
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grams for independent stations, INN has 
been offering INDX -a package of national 
and international reports gathered from INN 
affiliates, Visnews and Worldwide TV News 
(formerly UPITN) -to independent stations 
once a day via a C -band .satellite (Telstar 
301, transponder 7H). Starting early next 
year, it plans to introduce an expanded ver- 
sion on RCA Americom's Satcom K -2 satel- 
lite, offering four one -hour feeds daily (4 
p.m., 7 p.m., 9 p.m. and midnight, all 
NYT) not only to independent stations but 
also to network affiliates. 

INN feels its expanded services will be 
attractive to affiliates. The networks now 
feed their affiliates national and international 
news late each afternoon, said INN Presi- 
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dent John Corporon, but they withhold from 
the feeds "the best stuff"-material they plan 
to use on their evening newscasts. And that's 
understandable, he said. "I don't think Dan 
Rather wants to be scooped ... with his own 
stuff," he said. 

The new INDX service will give the net- 
work affiliates the national and international 
coverage they want and need to strengthen 
their newscasts prior to the network shows, 
Corporon said. 

Corporon doesn't expect the networks to 
change their ways in the face of the competi- 
tion from the new and improved INDX. 
"The networks have known for the last 15 
years at least that the affiliates are not happy 
with their electronic feeds and they haven't 
done anything yet," he said. "The networks 
are offering more regional feeds, which is 
positive, but they still ...don't supply their 
affiliates with very much international news 
and they still keep the cream of the national 
news for themselves until it's aired on the 
seven o'clock. 

"If you are a network, your job is to make 
your show the best it can be and beat the 
competition," Corporon said. "Your job is 

not to build up your affiliates. We are going 
to come up with a service we think is going 
to build up your affiliates." 

INN hasn't priced the new service yet, 
but, Corporon said, because of the larger 
market, prices will be less than those cur- 
rently charged for the independents -only ser- 
vice. Prices for that, he said, range from 
$33,600 to $380,000 a year depending on 
market size. A full rate card will be ready in 
time for the service's formal debut at the 
Association of Independent Television Sta- 
tions convention in Los Angeles, Jan. 5 -9. 

Satcom K -2, which was launched aboard 
the space shuttle Atlantis last month and 
which is now safely ensconced in its geosta- 
tionary orbit at 81 degrees west longitude, 
has already established itself as an important 
source of broadcast programing (BROAD- 
CASTING, Nov 25). All of the NBC network 
programing will be distributed over the sat- 
ellite, and Hubbard Broadcasting plans to 
use it for its Conus Communications' SNG 
news exchange as well as for the distribution 
of first -run syndicated programing. INN and 
others are leasing satellite time directly from 
RCA on two transponders set aside by RCA 

Anxious affiliates 
The ABC Television Affiliates Association, in a letter last week to National Association 
of Broadcasters President Eddie Fritts, asked NAB in its discussions with the cable 
industry not to accept any must -carry proposal that would exempt duplicative net- 
work signals from mandatory carriage. The letter, signed by Joe Jerkins, chairman of 
the affiliates' board of governors, and vice president and general manager of KVUE -TV 

Austin, Tex., explained that the affiliates recognize the "necessity for compromise in 
the continuing search for a positive resolution of this important issue." However, 
Jerkins noted, "we are deeply troubled by that aspect of the INN [Association of 
Independent Television Stations] and the TOC [Television Operators Caucus] com- 
promise proposals that would exempt duplicating network signals." 

Under the exemption, he continued, affiliates in overlapping markets would "not 
only be deprived of carriage rights for local commercial adjacencies in network 
programing, they would also be deprived of carriage rights for all local and syndicat- 
ed programing. Network affiliates in some markets would not even receive carriage 
rights in their cities of license." Jerkins saw the compromise as tilted toward unaffiliat- 
ed stations. "lt is apparent that this exemption would benefit independent stations at 
the expense of network affiliates and in the long run penalize stations for affiliating 
with a national network." There is no indication that NBC and CBS affiliates share the 
same view. 

Fritts told BROADCASTING that NAB would "factor" the ABC affiliates' concerns "into 
the mix." He said that whatever deal is struck on must carry, "it's not going to please 
everybody" 

Also responding to the affiliates letter was INN President Preston Padden. Pad- 
den was pleased upon learning of the affiliates' interest in the must -carry issue. "Joe, 
we are delighted that the ABC Television Affiliates Association is active on the must - 
carry issue," he wrote. "We believe that all broadcasters must become more confi- 
dent of our position and more assertive of our rights and the rights of our viewers. We 

strongly urge all broadcasters to make their voices heard by the leadership of all of 
our industry's fine trade associations." 

Padden's letter also addressed the issue at hand. "INN has never advocated and 
does not now advocate the deletion by cable systems of duplicating network sig- 
nals. We have not thought that it was our right or role to dictate what should happen to 
other parties' signals," Padden said. "The INN proposal on file with the FCC does not 
contemplate the deletion of any network stations. On the contrary, our proposed rule 
covers all local stations." 

Padden also noted that INN has produced PSAS "advocating the cable carriage 
of all local stations and made those PSAs available to affiliates." Moreover, he added, 
the INN board voted "reluctantly to go along with a TOC compromise proposal to 
NCTA which did address duplicating network signals. However, we were not the 
architects of that proposal." 
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for occasional users and ad hoc networks. 
Within months, Satcom K -2 will become 

a direct link with most commercial televi- 
sion stations. That's because RCA is offering 
stations free Ku -band earth stations on the 
condition that the stations keep the dishes 
pointed at Satcom K -2. So far, 646 stations 
have signed up for the give -away and around 
700 are expected to be in place and oper- 
ational by the end of the first quarter of 
1986. 

Leavitt Pope, president of WPtx Inc., 
INN's parent company, said the RCA give - 
way provided some of the impetus behind 
INN's decision to expand the INDX service. 
"This is a major step in the communications 
revolution which started in 1975," he said in 
a prepared statement. "All U.S. stations, in- 
dependent and affiliate, can now be inter- 
connected instantly and inexpensively." 

According to Corporon, INN will contin- 
ue to supply its C -band feed for at least a 
year and will offer additional Ku -band feeds, 
possibly a morning feed in time for noon 
newscast, if it senses any demand for them. 

The press release announcing the new ser- 
vice also noted that INN is considering of- 
fering news briefs throughout the evening to 
independent stations, also via Satcom K -2. 

Horowitz out 
as head of MTV 
Bob Pittman replaces him as 
president CEO; restructuring 
of Viacom's cable progaming 
services is seen likely 

David Horowitz, president and chief execu- 
tive officer of MTV Networks Inc., resigned 
last week and was replaced by the com- 
pany's number -two executive, Robert Pitt- 
man. Sources said the move precedes a 
planned restructuring by Viacom of all its 
cable program services into one group. Cur- 
rently, ShowtimeìThe Movie Channel Inc., 
which it owns outright, and its interest in 
Lifetime are part of Viacom's Entertainment 
Group, which also includes Viacom Enter- 
prises, the company's syndication arm. 
MTVN, which includes MTV, VH -1 and 
Nickelodeon, operates independently, with 
its chief executive reporting directly to Via- 
com President Terrence Elkes. It was unclear 
last week whether MTVN would be folded 
into the Entertainment Group or whether a 
new group containing only the program 
channels would be formed. Viacom had no 
comment on the planned restructuring. 

Both Pittman and Horowitz were mem- 
bers of the Warner Inc. committee that drew 
up plans for the launch of MTV: Music Tele- 
vision in August 1981. 

Observers suggested last week that 
Horowitz's departure was foreshadowed last 
summer when he failed in his bid, financed 
by Forstmann Little Inc., to take the corn - 
pany private. Viacom came up with a bid 
that gave Warner $33.50 per share, or $500 
million, for its two -thirds of MTVN and, 
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unlike Forstmann, also put up another $200 
million for the half of Showtime/The Movie 
Channel Inc. it did not already own. The 
extra $200 million helped Warner buy out its 
cable partner, American Express, which 
wanted out of the cable business. 

Viacom closed its deal with Warner Inc. 
for the cable channels on Nov 12. Last week 
it announced that the MTVN board had ap- 
proved a plan to merge the outstanding 5.2 
million shares of the company with Viacom, 
a- move-seen- largely as a formality, since 
Viacom already owns two -thirds of MTVN. 
Viacom will pay about $174.2 million for 
the outstanding shares, or about $33.50 a 
share, and will probably make the purchase 
in the first week or two of January, a spokes- 
man said. The total value of the MTVN deal 
is put at $690 million, which includes the 

Horowitz Pittman 

purchase of both public and private shares 
and about $15 million in warrants, giving 
Warner Inc. a right to buy a limited number 
of Viacom shares in the future. 

Horowitz has a contract with MTVN that 
runs to 1989, and he is currently negotiating 

a settlement with Viacom. As for future 
plans, Horowitz said last week he will prob- 
ably remain in the cable industry, perhaps 
starting his own company. "This company 
has been my baby for five years at Warner 
and 18 months as chief executive of 
MTVN," he told BROADCASTING. "Nothing 
I've done in my life has been more reward- 
ing or exciting." He said that he has viewed 
MTV "as a company that provides a base for 
a number of new businesses in the entertain- 
ment field." Although he was not specific, 
he said that "there are many other vehicles 
for doing that sort of thing" besides MTV. 
"My juices are up for doing something" en- 
trepreneurial, he said. As for his successor, 
he said, "Bob is truly a brilliant executive 
and a very good friend. I wish him continued 
success." D 

Missouri broadcaster in running for NTIA post 
Nomination of Rodney Joyce to head 
Commerce Department post becoming 
unglued as Danforth candidate surfaces 

The appointment of a successor to David 
Markey as head of the Commerce Depart- 
ment's National Telecommunications and In- 
formation Administration had once seemed 
automatic. Rodney Joyce, Republican coun- 
sel to the House Telecommunications Sub- 
committee, was said to be the anointed 
(BROADCASTING, Oct. 28). Markey had rec- 
ommended him. FCC Chairman Mark 
Fowler praised him as a true Reaganite. And 
Joyce said Commerce Secretary Malcolm 
Baldrige was supporting him. But the White 
House was slow to send his nomination to 
the Senate. And last week it appeared that 
the nomination issue could develop into a 
cause of embarrassment for a number of im- 
portant parties, including the White House 
and Commerce Secretary Baldrige. 

For a new contender had emerged for the 
post -a Missouri broadcaster with close per- 
sonal and political ties to Senator John Dan- 
forth (R -Mo. ), chairman of the Senate Corn - 
merce Committee. He is Alfred Sikes, 46, of 
Springfield, Mo., who serves as a media 
consultant, owns Sikes & Associates, a 
broadcast management company, and is a 
part owner and principal operator of five ra- 
dio stations in Missouri- KGBX(AM) Spring- 
field, KRMS(AM) -KYLC(FM) Osage Beach, 
KJAS(AM) Jackson and KJAQ(FM) Gordons- 
ville. But he has been in broadcasting only 
since 1977, when he became part owner of 
Radio Ozark Enterprises, which then owned 
radio stations in the southwest. His associ- 
ation with Danforth goes back to 1969, 
when Sikes, a lawyer, was named assistant 
attorney general of Missouri, serving with 
Danforth who had been elected attorney gen- 
eral in 1968. And as the White House con- 
siders its options for the post, Sikes is known 
as Danforth's man. 

The White House has not yet made a final 
decision. But Capitol Hill sources who are 
sympathetic to Joyce say it is all but inevita- 
ble that the offer will be made to Sikes - 
assuming the White House does not come up 

with another spot in the administration for 
him. The White House, the sources said, 
would not simply turn its back on someone 
recommended by Danforth, who despite his 
importance as Senate Commerce Committee 
chairman rarely seeks patronage favors. 

The odd part of the story is that if Joyce, 
now serving as acting head of NTIA, is 
passed over, it will not be a deliberate act - 
more a case of White House indifference. 
Sikes's name was submitted to the White 
House by Danforth -but not in connection 
with the NTIA job. Danforth, as a one -time 
state attorney general with a strong interest 
in consumer affairs, had recommended him 
as chairman of the Federal Trade Commis- 
sion. 

The White House personnel chief, Robert 
Tuttle, interviewed Sikes for the job and, 
reportedly, was impressed. But the White 
House apparently already had someone else 
in mind as a successor to James Miller Ill, 
now head of the Office of Management and 
Budget -it announced the nomination of 
Daniel Oliver, general counsel of the Agri- 
culture Department, last week (see page 
37 )-so it looked around for something else 
for Sikes. It asked if the NTIA job interested 
him -and he said it did, and things started 
moving. He is understood to have tallked to 
Baldrige about the post. And Danforth rec- 
ommended him for the NTIA as well as the 
FTC post. A Danforth aide said the senator 

Sikes 
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"didn't set out to undermine Rodney. But," 
the aide said, `once Sikes said he was inter- 
ested" in the NTIA job, "Danforth had no 
choice but to recommend him." 

But if Joyce was down last week, he was 
not yet out. He too has friends. And last 
week, one of the more important ones on 
Capitol Hill, Representative James Broyhill 
(R- N.C.), ranking minority member of the 
House Energy and Commerce Committee 
and a member of its Telecommunications 
Subcommittee, was preparing to look into 
the matter. 

Whether Joyce had been "promised" the 
job seems to be in dispute. Joyce told not 
only Broyhill but others, early in November, 
that Baldrige was supporting him for the 
NTIA post. Last week, a source in a position 
to know said that had been his understand- 
ing. But a spokesman for Baldrige said, 
"Baldrige hasn't supported anyone for the 
job. There are a couple of individuals inter- 
ested, and no decision has been made, to my 
knowledge." 

It isn't only Baldrige's word that has been 
called into question. The White House is 
being criticized for, as one observer put it, 
"screwing things up." Tìhttle's office said the 
personnel chief would not discuss the matter, 
which is in line with policy, but it appeared 
that the White House was simply concerned 
with meeting a patronage request from an 
important senator who rarely makes requests 
and, whatever the commitment or expres- 
sions of support made by others, had made 
none regarding the NTIA job itself. "If 
there's a villain," one Hill staffer put it, "it's 
the White House." 

Although his principal occupation now is 
broadcasting, Sikes has had experience in 
Missouri state government and has never 
been far removed from the political scene. 
After serving as assistant attorney gerneral 
for two tours, in 1969 -1970 and 1971 -1972, 
he served in Governor Ted Bond's cabinet 
for three years in the early 1970's, first as 
director of the department of community af- 
fairs and then, after a reorganization of the 
government, as director of the department of 
consumer affairs, regulation and licensing. 
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RCA and HBO jointly marketing Ku transponders 
New venture will offer slots on 
Satcom K -3: it hopes to make 
bird roosting place for programers 

At some point, it probably makes sense for 
major cable programers to begin distributing 
their services via high -power Ku -band fixed 
satellites or direct broadcast satellites. Be- 
cause of their greater power and freedom 
from terrestrial interference, such satellites 
can deliver the programers' services to virtu- 
ally any customer anywhere -be it a cable 
system in a small town in South Dakota, a 
SMATV system serving an apartment com- 
plex in the suburbs of Dallas or a brownstone 
equipped with a small, inexpensive dish in 
the heart of Manhattan. 

If the programers' move off the C -band 
satellites is inevitable, RCA Americom and 
Home Box Office Inc. hope that it will be to 
Satcom K -3, a Ku -band fixed satellite slated 
for launch in late 1988. Their parent com- 
panies -Time Inc. and RCA Corp., respec- 
tively -last week announced an agreement 
in principle that calls for HBO and RCA 
Americom to form a joint venture to acquire 
Satcom K -3 from RCA Americom and mar- 
ket its transponders. HBO has set aside four 
of the bird's 16 45 -watt transponders for it- 
self, and RCA Service Co., another RCA 
subsidiary, has reserved two to distribute a 
pay -per -view service to hotels and motels. 

While Satcom K -3 is being built and rea- 
died for launch, RCA Americom's soon -to- 
be- launched Satcom K -1 will act as a surro- 
gate. Programers that sign up for 
transponders on Satcom K -3 will be able to 
lease capacity on Satcom K- I and begin Ku- 
band transmissions within the next few 
months. HBO has already leased four tran- 
sponders on K -1, while RCA Service has 
secured one to get its PPV venture off the 
ground. K -1 was supposed to have been 
launched last week, but problems with the 
space shuttle Columbia caused a postpone- 
ment until Jan. 4. If all goes well with the 
launch, Satcom K -1 should be operational 
by the end of the first quarter of 1986. 

Programers who lease slots on Satcom K- 
1 will be able to migrate to K -3 with no 
disruption of service. Satcom K -1 will be 
placed into orbit at 85 degrees west longi- 
tude, according to RCA Americom spokes- 
man John Williamson. When K -3 is 
launched, he said, it will replace K -1 at 85 
degrees, eliminating the need to repoint 
earth stations, and K -1 will be moved east to 
67 degrees. 

Andrew T. Hospodor, RCA Americom 
president and chief executive officer, would 
not reveal the details of RCA's financial ar- 
rangement with HBO. He said, however, 
that the two parties would be sharing, not 
necessarily equally, the cost of building and 
launching K -3, at least $75 million. 

The pricing of the K -3 transponders has 
not been set, he said, but that of leasing 
transponders on K -1 has: $3.8 million per 
year for one fully protected transponder; 
$3.6 million per year for each of two or more 
fully protected transponders, and $1.8 mil- 

lion per year for each preemptible transpon- 
der, regardless of the number. 

Both K -1 and K -3 are suitable for medi- 
um -power satellite broadcasting -that is, 
transmitting signals so strong that they can 
be received on home earth stations with 
dishes as small as one meter in diameter. 
However, an HBO spokeswoman said HBO 
has no intentions -at least initially -to 
make its Ku -band signals available to indi- 
vidual homes. The signals, she said, are in- 
tended for cable and SMATV operators who 
have difficulty receiving HBO's C -band sig- 
nals from Galaxy I. HBO plans to scramble 
its Ku -band signals from the outset, she add- 
ed. 

HBO apparently hopes it can lead its fel- 
low cable programers to K- I and eventually 
K -3 in the same way it led them to RCA 
Americom's Satcom I in 1976 and to Hughes 
Communications' Galaxy I satellite in 1981. 
In terms of satellite distribution, other pro- 
gramers have always felt it important to stick 
close to HBO, whose programing is critical 
to most cable systems. 

Nonetheless, it's far from certain that oth- 
er programers will follow HBO to K -1 and 

K -3. HBO is not the dominant figure it once 
was and some programers feel that other sat- 
ellites may better serve their purposes. 

One alternative to the Ku -band Satcoms is 
Hughes Communications' direct broadcast 
satellites, which Hughes is designing with 
hopes of putting in orbit in 1989 -90. The 
satellites, each of which would comprise 16 
100 -watt transponders, would be co- located 
in the same orbital slot, 101 degrees west 
longitude. Because of the co- location, a sin- 
gle dish would be able to receive signals 
from both satellites, up to 32 television 
channels. 

Jim Ramo, Hughes director of advanced 
programs, said Hughes has been talking to 
all its customers on Galaxy I, including 
HBO, in hopes of selling or leasing them 
slots on the DBS satellites. 

Ramo said Hughes will not move forward 
with its DBS project if it doesn't land some 
cable customers in 1986 or, maybe, 1987. 
But, he said, he doesn't believe that success 
for the RCA -HBO venture means failure for 
Hughes. "I am not all convinced yet that 
fixed service and DBS are mutually exclu- 
sive," he said. "They may be." 

Second strike against FCC's logging substitute 
The FCC's efforts to ease radio broadcasters' responsibilities regarding their pro- 
graming failed a second time to pass judicial muster. A three -judge panel of the U.S. 
Court of Appreals in Washington vacated and remanded to the commission for 
further consideration the substitute the FCC had developed for the logging require- 
ments it had repealed, calling the order "arbitrary and capricious." It "undercut its 
own purported goals" of securing public participation in its processes. 

At issue, in the appeal brought by the United Church of Christ, was the order the 
commission said would enable the public -in the absence of the repealed program 
logging requirement -to monitor the service of radio stations and to develop the 
information on which to base petitions to deny. It would require AM and FM broad- 
casters to place in their public file "at least five to 10 community issues" on a 
quarterly basis and how they were addressed by the stations' programing. 

That was the commission's response, following a rulemaking proceeding, to the 
court's decision reversing the commission's original order. 

The panel last week, in an opinion written by Judge J. Skelly Wright and joined in 
by Judges Abner Mikva and Rugh Ginsburg, said the new requirement of an illustra- 
tive issues /programs list "provides only cosmetic improvements on its previous 
design " -it "does not further the commission's stated regulatory goal of relying on 
effective public participation in the license renewal process." The panel sees the 
public's problem as compounded by the commission's decision, upheld by the 
court, to replace its lengthy renewal application forms with "postcard" applications. 
The panel held that the new list, no more than the original, affords the public access 
to the information it would need to make the prima facie case the commission 
requires before it considers setting a renewal application for hearing. 

The panel, however, sent what seemed a strong signal to the commission as to 
how to deal with the problem on remand. Wright said a suggestion offered in the 
rulemaking following the remand appeared to merit consideration -but had been 
rejected by the commission. The suggestion, offered by ABC, called for a require- 
ment that broadcasters list programs that had provided "significant treatment" of 
community issues during the relevant time period. 

Donna Lampert, who was associated with Henry Geller as counsel for UCC, said 
she was "thrilled and happy" with the opinion. The panel, she said, recognized the 
revision of the issues/programs -list requirement as "a fig leaf." She also said the 
decision was important because of the possible impact on television -the commis- 
sion's deregulation of television tracks closely its deregulation of radio, including the 
substitution of an issues/programs list for its program log requirement. 

A petition for reconsideration of the television deregulation order that UCC filed 
last year is still pending before the commission. 
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This announcement is neither an offer to sell nor a solicitation of an offer to buy any of these Securities. 
The offer is made only by the Prospectus. 

$200,000,000 

Continental Cablevision, Inc. 
$100,000,000131 /8% Senior Subordinated Notes Due December 1, 1995 

$100,000,000 13%% Subordinated Debentures Due December 1, 2005 

Interest on the Notes will be payable 
June 1 and December 1, commencing June 1, 1986. 

Interest on the Debentures will be payable 
June 1 and December 1, commencing June 1, 1986. 

Prices 

Notes 100% and Accrued Interest 
Debentures 100% and Accrued Interest 

Copies of the Prospectus may be obtained in any State from only such of the 
undersigned as may legally offer these Securities in compliance 

with the securities laws of such State. 

MORGAN STANLEY & CO. GOLDMAN, SACHS & CO. 
Incorporated 

December 9, 1985 
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A CONVERSATION WITH MARK FOWLER 

Deregulation's 
architect 

finds the structure 
sturdy 

When FCC Chairman Mark Fowler took over 
the reins of the commission nearly five years 

ago and announced his intention to deregulate 
the broadcasting industry, broadcasters 

generally believed he could do no wrong, that 
Fowler was a messiah who would lead them 

into the promised land. Now that Fowler may 
well be heading into the homestretch of his 

chairmanship, CBS, Storer, Multimedia and 
the Evening News Association-all of whom 

found themselves the targets of hostile takeover 
efforts for which Fowler's deregulatory regime 

paved the way -have, at the very least, 
discovered that deregulation can be a double - 
edged sword. Fowler, however, is as confident 
as ever that he has been leading the industry 
down the proper path. And in the following 
interview with BROADCASTING, he explains 

why and indicates where he believes that path 
may lead in the days ahead. 

Looking back on it, which of the Fowler FCC's mass media decisions 
have had the most impact on the world? 

I think it's hard to place value on one action versus another. I think I 
would prefer to look at the aggregate impact. It has basically been 
the policy of maximizing the freedom of action of broadcasters in the 
marketplace. And each of those changes in rules has been designed 
to promote those forces. I don't think you can say that any one 
necessarily has had the greatest impact. There are some that are the 
larger stars in the constellation. Certainly the relaxation of the own- 
ership rules, the rule of 12's, has been very beneficial. 

In what sense? 

In the sense that it provides more freedom to form combinations that 
I think will better serve the public interest. The nice thing about that, 
of course, is it doesn't mean that single television stations, unaffiliat- 
ed with any group, can't continue to do very well in the market, 
depending upon the skills, the dedication and the effort that they 
apply every day. But there are more possibilities, it seems to me, for 
broadcasters -more opportunities, as a result of our efforts to free 

things from heavy -handed regulation. So we have seen a lot of 
benefits, therefore, to the viewers as well. Of course, that has to be 
the touchstone. And to the listeners, as well. So it's possible for both 
the industry people and the viewers and listeners to be better off. And 
I believe that's the case. 

In what sense do you think relaxing the ownership rule has benefited 
the viewer? It's hard to say what caused what, but it appears that the 
relaxation of the ownership rules led to an escalation of station 
prices. And therefore the people who buy stations have to try to get 
that much more out of them. And I'm wondering whether they might 
not have to cut back a bit on service as a result. 

Well, I think buyers can get more out of the stations. I think what the 
market is telling people now is that broadcasting, particulary televi- 
sion stations, has been significantly undervalued, and the market is 
now beginning to realign, with a better understanding of what the 
true market values of these stations are. There are some who hold 
that the rates charged for television advertising have been under- 
priced, and they are now beginning to reach a proper economic 
value. So, it is possible that even with the higher prices, television in 
the future can be even more profitable than it has been. At the same 
time, this permits better talent and better programing to be displayed 
to the American people. We have seen, for example, with some of 
the group formations, recognitions by the networks that they have 
some potential competitors there, even if they're not there yet. I 
think we're beginning to see their competitive responses in terms of 
the programing that is beginning to appear. I think we've seen more 
innovative programing beginning to appear. That's the sense I have. 

Can you give us any examples? 

It's just a sense I have. I can't point to any particular programs. You 
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see, for example, NBC doing some innovative programing forms. 
You see all the networks trying new things, trying to break away 
from the old format molds. More attention is being paid to the 
quality of the scripts. They have better writing, they're better pro- 
duced, they're using different subjects, not the same old thing. More 
money is being poured into public affairs programing, just on Sun- 
day morning, over the past several years. After deregulation of 
television, I might add. That seems to me to speak volumes on the 
efficacy of deregulating. 

Over the past year, we've seen enormous takeover activity, both 
friendly and hostile. What do you suppose spurred all of that? 

I think the answer is that there was a recognition that these properties 
were pretty valuable, that these entities we call broadcasters are 
valuable enterprises, and that there were publicly held companies 
that were undervalued, and that therefore an effort to acquire them 
was desirable. If you had management at these companies that didn't 
like that idea, then you had the classic confrontation which set up a 
takeover or hostile tender situation. Of course, we had some friendly 
mergers, some friendly acquisitions. They weren't all hostile. But I 
think again there were some marketplace forces working, and in the 
end there were some examples of management feeling that the take- 
over was not in the interest of the corporation or themselves, and 
then you had the battles. I think that would be the main element. 
Are we past all of that? 

Who can tell? One of the hallmarks of relying on marketplace forces 
is that regulators are the worst predictors of what will happen in the 
future, and they should be. So, we'll see what happens in 1986. I 

thought that 1985 would be a nice quiet year for the mass media and 
that I could concentrate on telephone issues. I told Jim McKinney 
[Mass Media Bureau chief] that at the beginning of 1985. And it 
seems to me that my prediction was wrong. And that just goes to 
show you that it's risky at best to engage in those kinds of exercises. 
Do you think any of the FCC's actions encouraged the takeovers? 

Let me put it this way. I think that some of the past policies of the 
commission might have discouraged anyone from thinking that a 
hostile takeover would be possible. I think the commission properly 
tried to 4evise procedures that would be as neutral as we could make 
them. that would neither favor nor disfavor one party or the other - 
that is, the incumbents and the challengers. And that is what we 
attempted to do. I think that's consistent with our philosophy. It's 
consistent with recognizing the interests of the shareholders. And I 
think it's consistent with the public interest. 

The FCC obviously took a lot of pains to permit Jack Kent Cooke to 
make a tender offer for Multimedia Inc., and the primary rationale for 
the fast turnaround on Cooke's application was that the commission 
wanted to give Multimedia shareholders an opportunity to choose 
between a Cooke offer and Multimedia's own recapitalization plan, 
which you had already approved at that point. (The FCC granted a 
Cooke trustee a special temporary authorization to solicit and ac- 
quire Multimedia stock while the commission considered Cooke's 
qualifications to be a licensee [BROADCASTING, July 15]. But Cooke 
agreed not to pursue any offer in exchange for the greenmail settle- 
ment [BROADCASTING, July 22].) And I just wondered if you felt used 
when Cooke accepted that $25- million greenmail settlement, and 
never made an offer to the shareholders. 

I disagree with that characterization. He made an offer; he made 
several offers. 

He made otters to the board of directors, and he said he was going to 
make an offer to the shareholders, but technically he never made an 
offer to the shareholders themselves. 

But in any event, the information was before the board as to what 
kind of recommendations it would make to the shareholders based on 
Cooke's representations. 

But did you feel used when the FCC had created this whole new 
policy for this fellow and then he never made an offer to the share- 
holders? 

There was one case back in the 1970's where the commission had 

employed a trust in a hostile situation, I believe involving some 
telephone companies. So it was not, in the sense of the law, new and 
unique. It was certainly new in the application to broadcasting. But, 
no, I don't think we felt used. You're referring to the $25 million 
Cooke ultimately retained. I was persuaded that he was acting in 
good faith and moving forward, and that it was not his goal to extort 
or obtain a payment to go away. I think I was fully persuaded that he 
was acting as a suitor, attempting to gain control. If, however, there 
is a greenmail problem, then, in any case, it seems to me that should 
be solved by the Congress. There are some economists who argue 
that it's not necessarily detrimental to the public interest that those 
kinds of payments are made. There is a respectable intellectual 
argument. I take no position on the merits of it. 

It just seems that if there's that way [greenmail] out in any case like 
this, it's difficult to see how the public can benefit in that situation. 

The public may not have benefited there, but it may not have suf- 
fered any detriment. That was a decision that the board of directors 
of Multimedia made, the incumbent board, to offer that sum to Mr. 
Cooke, and it was eventually approved by the shareholders. So, we 
have shareholder democracy in action once again, for better or 
worse. 

Are you personally satisified with, for lack of a better term, what I 

describe as the "hands -off approach" that the FCC has adopted in its 
various decisions on tender offers and proxy battles? 

We, of course, have a proceeding [on tender offers and proxy con- 
tests] that we'll bring in early next year, that is looking at whether 
guidelines are advisable. But, yes, generally I am satisfied that we 
devised the correct procedures. It's not hands off; it still requires that 
a short-form application be filed, and it also requires that the ultimate 
purchaser be able to pass muster on a long -form application. It's not 
as if commission scrutiny is not visited upon the ultimate purchaser 
of control of a publicly held company. I am amused by those who 
say: 'Well, if the stock goes to the trustee and the commission 
doesn't approve it, how can you put the egg back together ?' The 
point here, which people overlook, is that the shareholders who 
tender their stock for money to the trustee don't care what happens. 
They have tendered their stock and they want the money. There's no 
reason why, therefore, they have any interest in having the stock 
come back. In fact, they tendered it, presumably, because they 
wanted to convert the stock to cash. So, then, the trustee -if we 
were to say the ultimate purchaser was not qualified -would sell the 
stock on the open market, or he could arrange a sale to a small 
number of people. He has options. There's no such thing in a public- 
ly held corporation as putting the egg back together in the sense of 
having the very same shareholders put back into place. In fact, in 
publicly held corporations not subject to hostile takeovers, the own- 
ership changes every day of the week. 

Do you wish you would have had more time to design those pro- 
cesses you have out there for takeovers? 

I think we had sufficient time. 

I did notice that President Reagan said you are fond of saying that 
you want to let marketplace forces work so the public's interest can 
determine the public interest (BROADCASTING, Dec. 16). How do you 
think the Capital Cities Communications takeover of ABC is going to 
benefit the public interest? 

It depends, period. That's always the case when a buyer takes over a 
television or radio property. It depends on what they do, how they 
market, how they program. So, who can tell? If Tom Murphy's 
[Capcities chairman] track record is any indication, I would suggest 
that they'll do quite well and the public will be very well served. But 
that's not our business to make those evaluations. 
How would General Electric's takeover of RCA benefit the public? 

[Fowler declined to comment because GE's proposed acquisition of 
RCA is subject to FCC action.) 

In view of some of the friction on the waiver situation, is it even within 
the realm of possibility for GE to get 3ermanent waivers of the one -to- 
a- market rule to retain RCA's crossownerships in New York, Chicago 
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and Washington? 

Until we have the specifics before us, it's not possible for me to have 
any conclusion, and even then, when pending before us, it would not 
be proper to be commenting publicly until the commission takes a 
specific action. 

It's not before you yet. 

Even the more the reason not to comment on that which we do not 
know anything about. 

NBC has grandfathered radio-W combos in those three markets. Let 
me rephrase the question in such a way that we're not prejudging 
anything. Do you think that it would be possible at this point for any 
entity to get a permanent waiver of the one-to-a-market rule to retain 
radio-W combinations in a market? 

It's possible, depending on circumstances where a compelling case 
could be made. 

What kind of case could be made? 

It would depend. That's why it is very difficult to draw general 
guidelines which people then must comply with. It depends on the 
facts and circumstances of each case. A case could be unique. The 
Capital Cities case is a case in point, where Section 331 [of the 
Communications Act], in the mind of the majority of the commis- 

sion, made that case unique in granting the permanent waiver of the 
duopoly between New York and Philadelphia. So you never can say 
never. On the other hand, the presumption ought to be that you have 
to comply with our rules, and that a waiver can only be granted if you 
can make a proper showing. As to grandfathered combinations, as a 
general proposition, they would have to divest, absent a compelling 
showing justifying a waiver. 

And whatever that compelling showing is would be determined on a 
case -by -case basis? 

I think that's the only way we can do justice, as far as I can see. 

Back to the public interest idea. How did Ted lUrner's attempted 
takeover of CBS benefit the public? 

It is again difficult to quantify that question. It may be that as a result 
of that, CBS's management is operating better, more efficiently. It 
may be more conscious of how it handles its cash flow, what proper- 
ties should be kept; what properties should be disposed of, because 
they're not net contributors of revenues to CBS. Let me turn the 
question around, because there seems to be a thread in these ques- 
tions: How did all of these things benefit the public? And I would ask 
how did the very rigid application of the equal time law benefit the 
public when we were able to relax the rule to permit broadcasters to 
sponsor debates? We saw more debates in the last campaign among 
the presidential contenders than we've seen in quite some time. How 

did the three -year rule benefit the public when operators hung on by 
the skin of their teeth operating properties that they really didn't want 
to operate, waiting for the three years to toll so they could then sell it 
at a profit. That could not have been in the public interest. I think we 
could go down a whole list. I think it's important to point out that a 
lot of the rules have had specific detriments. And you may not 
always be able in the first instance, early on, to quantify benefits, but 
there may be benefits and there are no detriments. 

I think the look from inside CBS, for example, is that it had to fight off 
this takeover effort, and it had to assume all of this debt burden, and 
now it's dismembering Itself to service that debt, and it is having to 
cut back on funds for programing and news and all that. It strikes me 
in that one in particular, it's pretty obvious that there's not a huge 
benefit coming out to the public. 

I think it's very important to note two things. One, that CBS manage- 
ment voluntarily decided to take on additional debt for this restruc- 
turing. And it voluntarily determined the level of that debt. I mean, 
some argue that maybe that was too high in the plan they opted for. 
The second thing, they have got to make a determination based upon 
a marketplace appraisal, upon how much debt they can safely as- 
sume consistent with not materially or adversely affecting those cash 
flows that continue to make the corporation profitable. That is to say, 
they may be able to cut costs in order to enable them to pay off this 
debt. But they may not, in their calculations, cut costs that would 
result in a net decrease in cash flow. That would be the worst kind of 
cost cutting. That's the kind of calculation that management has to 
make, and I'm assuming they did make, in determining what the 
level of debt would be in that restructuring plan. So there are calcula- 
tions not within the domain of regulators, fortunately so, that are 
made by The management. If they guess wrong, then they have to 
suffer the detriments. I have not seen any indication that that has 
been the case. I'm sure that there are some at CBS that are very 
unhappy with Mark Fowler, and see the FCC taking sides. I noticed 
one of their top officers made essentially that allegation -that the 
commission has been very adverse to CBS's interests in the recent 
past. That's just nonsense; we've been scrupulously neutral. 

When you were relaxing the multiple ownership rules and thinking 
about this hostile takeover policy, did you think it would go this far? 
That all three TV networks would at least have a play made for them, 
and that we would see as much restructuring in the industry as we 
have? Did that surprise you? 

Since you can't predict the future, nothing is really a surprise in that 
sense. But all of these events are the result of marketplace forces 
operating. And I see no evidence that the public interest is disserved, 
and I think we are beginning to see some very positive results. 

Such as? 

Such as the formation of groups that are now beginning to engage in 
the origination of more of their original programing. Such as the 
negotiations between CBS and Hollywood looking toward partially 
taking down the syndication and financial interest rule, which seems 
to me to suggest that the commission was correct that the rule really 
doesn't make any sense, which suggests there is room for a more 
vertically integrated company that could own both production and 
network facilities. The MCA -RCA merger [discussions] suggests 
that the marketplace really requires more of that kind of vertical 
integration. These negotiations to partially ameliorate the strictures 
of the financial interest and syndication rule are along the same 
parallel. All of these events are because the world is changing. It's 
changing because of consumers' needs. And that's the touchstone. 
The public interest. So, when I have said that the public's interest 
determines the public interest, that goes for the rule of 12's, that goes 
for all of the other deregulatory steps we've taken. They were de- 
signed to provide more choice for the consumer. At the same time, I 
think the broadcast industry is still dynamic, and there are many 
more opportunities, I would argue, than there were four years ago for 
broadcasters. 

I guess there's another way to go after this. I think an assumption is 
that a lot of the takeovers, whethe friendly or hostile, are burdened 
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with debt. The new management that comes in has got to perform 
better than the past one to try to meet the debt. Therefore, [the fear is 
that] money will be taken out of programing -especially marginal 
programing that in the past didn't have a big return, or didn't bring in 
more than it put out -because of servicing the debt. Is this going to 
lead to a whole new broadcasting industry where we are going to see 
[people feeling] you have to make money on everything you do? 

Having higher debt placed on a station because of an acquisition is 
not new simply because we have hostile takeovers. For decades, 
when people purchased radio and television stations, there are multi- 
tudinous examples of a higher debt being placed on the property by 
the buyer that was necessary to be able to effect a purchase. That's 
not new. And it has provided opportunities for people -young men 
and women -to start with a radio station or go to that first television 
station, and take ownership for the first time. So, it has provided for 
a lot of opportunity there. The trick is to determine what the proper 
level of debt is. You have got to have business skills and acumen or 
you shouldn't be in the business. 
In other words, there may have been protection for Incompetence In 
the past that doesn't exist anymore? 

There are some management teams, frankly, that have not operated 
broadcast properties very efficiently, and they have been targets, if 
they have been publicly held companies. When I was a practicing 
lawyer, involved in negotiations, some of the sellers I dealt with 
were absolute dunces. One wondered how they made even the first 
penny. They probably should not have been in broadcasting. The 
buyer comes in, he assumes a great debt, effecting the purchase. But 
what happened is that property was being put to a far better and 
higher use with the acquisition, even though there was a lot of debt 
involved there. It really depends on the kind of people who operate. 
So those will probably continue to be targets? 

The other point, which I made before, is that television may have 
been undervalued. So that it's possible to take on higher debt and 
over the near term and medium term raise rates in recognition that 
advertising rates are undervalued and need to be raised. That's part of 
what the marketplace is saying. It's also saying that a lot of these 
properties have not been properly managed. And people see oppor- 
tunities to come in and do better. That's all part of the American free 
enterprise system. Anyone who has problems with that has certainly 
got problems with this commission. 
In recent acquisitions before the FCC, the commission has granted 
parties temporary waivers to divest of properties that create conflicts 
with commission ownership rules. Is that now an accepted way of 
doing business? 

It's not accepted. It's done on a case -by -case basis. But certainly 
these decisions each stand as precedent for others that may be simi- 
larly situated. 

Rupert Murdoch received two years to divest his daily newspapers in 
New York and Chicago. Will the time permitted to divest get much 
beyond that and still be considered within the bounds of reasonable- 
ness? 

It would really depend on each case. If somebody said five years, 
obviously that's not reasonable. Is three years reasonable? Perhaps, 
perhaps not. We'd have to reach that question when it came to us. 
But two years, on its face, seemed to be reasonable. But there was 
more to it than simply the request for two years; there was a justifica- 
tion in the Murdoch case. 

Have you decided upon whom you would like to see fill former Corn - 
missioner Henry Rivera's seat? 

That's a decision the White House makes. 
I'm just asking you if you have someone in mind. McElroy [B. Roland 
McElroy, administrative assistant to Senator Sam Nunn (D -Ga.) 
( "Closed Circuit," Dec. 9)] comes to mind. I had heard he was on top 
of the list. 

He's certainly one of the people being considered. I had interviewed 
him. I would say he's a good man. 

Do you know when we might anticipate an announcement from the 
White House on this? 

What do you think will be the practical impact of your decision to 
restrict your examinations of licensee character (BROADCASTING, Dec. 
16)? 

I think the practical impact will be to draw the relevant nexus be- 
tween traits that we desire in licensees and the purposes of regulating 
broadcasters. And we have identified two: that they be truthful to the 
commission and that they be reliable in adhering to the Communica- 
tions Act and our rules and policies. 

After character, is there anything else left to deregulate in broadcast- 
ing? 

Of course, the local rules are something that some people are looking 
at, but not me. 

The local ownership rules? 

The local ownership rules. There are discussions. People, from time 
to time, talk about the newspaper [newspaper/broadcast cross - 
ownership] prohibition. Or the cable [cable/broadcast crossowner- 
ship] prohibitions. 

Are you interested in those? 

I am not. I have said that I'm perfectly comfortable with the local 
ownership rules the way they are. But commissions come and com- 
missions go, and maybe another commission at some point will want 
to look at some or all of those rules. 

Are you saying you won't look at those? 

I'm saying that other than the intriguing idea of AM and the duopoly 
rule, I personally don't think there's any reason to be changing those 
rules. 

Must carry: where do you think that proceeding will wind up? 

It's too early to say. We are awaiting the comments. We have, I think, 
indicated that we have an interest in looking more closely at the 
compulsory license, which is grossly unfair to broadcasters. I per- 
sonally am suspicious of resurrecting must -carry rules on a whole- 
sale basis and would prefer to look toward the elimination of the 
compulsory license. The commission has made that basic position 
clear. But we want to look at everything that is filed, and so we have 
open minds. 

You would prefer to get rid of the compulsory license over resurrect- 
ing some form of must carry because you believe that would be the 
marketplace solution to the disequilibrium. Is that correct? 

I testified to that effect in 1982, and my view hasn't changed. I did, 
however, call for a transition period of perhaps three to five years. 
But, as to the proceeding before us, we'll see what the comments 
bring. 

Your current term expires this June. Are you still contemplating seek- 
ing reappointment? 

I haven't decided. 

But you haven't ruled it out? 

I've neither ruled anything in or out. 

If you did get another term, what would you hope to accomplish? 

I'd want to see the First Amendment firmly in the saddle in broad- 
casting. That means no government content control, period. We are 
moving toward that. The courts are going to be powerful allies. The 
Congress will not. Not on the merits, but because incumbents, I 
think, honestly believe that these laws are beneficial. I think they see 
them also as beneficial to their own campaigns. I happen to believe 
that these laws squelch the coverage of challengers. And I think that 
therein lies the tale. I don't say that the congressmen view these laws 
in a mean- spirited way, but I think that's the way they look at it. So, I 
don't think we'll get help from the Congress. But I do think that the 
courts increasingly, with the age of plenty in broadcasting and a 
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relatively scarcer newspaper medium, will have to revisit Red Lion 
in light of their 1974 decision in Tornillo. The two cases must be an 
embarrassment, one to the other, as far as the court is concerned. So 
I'm hopeful it will be sooner rather than later that we will strike down 
the ability of Washington to control program content. The sooner the 
better. 

What are your highest specific priorities in the mass media area in the 
year ahead? 

I want to bring in must carry. I want to explore Jim McKinney's 
excellent suggestions on how we could improve the prospects for 

AM radio. We want to look at possible abuse of process by parties 
before the agency. I'm concerned when people stare down or shake 
down broadcast applicants before this agency through citizen agree- 
ments where they ask for program additions and withdraw for dol- 
lars, or where people bring complaints and then withdraw for dol- 
lars, or where people file a series of applications but never build and 
they settle, always for dollars. That's another one I'm very interested 
in looking at. Also, there's the AM -FM nonduplication rulemaking, 
and we'll continue our technical deregulation -Jim McKinney is 
due a great deal of credit for that initiative. We've reviewed all of the 
rules in the Mass Media Bureau -every single one now -since my 
tenure began, and we'll start the cycle again. 

m 

Washington teleport sold 
CTM, started by former NCTA head 
Bob Schmidt, bought by Carley 
Teleport, which wants to build 
similar operations across the country 

Communications Technology Management, 
operator of a nine -dish satellite teleport in 
the Virginia suburbs of Washington that 
uplinks cable and broadcast programing out 
of the nation's capital, has been sold to Car- 
ley Teleport Communications for an undis- 
closed amount. The deal is subject to FCC 
approval. 

From its teleport in Bren Mar, Va., CTM 
uplinks C -SPAN, Black Entertainment Tele- 
vision, Home Team Sports, the U.S. Cham- 
ber of Commerce's BizNet, the Senate Re- 
publican Conference and broadcast 
programing on an ad hoc or occasional -use 
basis. The teleport maintains microwave 
links into and out of Washington. 

Carley Teleport, of Washington, is a sub- 
sidiary of the Wisconsin -based Carley Cap- 
ital Corp., a real estate development and 
venture capital concern headed by two 
brothers, David and Jim Carley. (David was 
the first president [April 1980 -Jan. 1982] of 
the Association of Public Broadcasting [now 
known as the National Association of Public 
Television Stations.]) 

CTM was founded by former National 
Cable Television Association President Rob- 
ert Schmidt in 1979. At that time, it had 
plans to develop and market videotex and 
other interactive services for cable systems 
(BROADCASTING, Dec. 3, 1979). That never 
panned out, but an ancillary business, the 
uplinking of video to the satellites, did. 
Starting with the transmission of C -SPAN in 
1980, the business grew and became the 
company's only real success story. In addi- 
tion to the Washington operation, it has been 
the managing general partner in the Dallas - 
Fort Worth Teleport since August 1984. 

Schmidt, CTM president and chief execu- 
tive officer, was evasive in discussing the 
reason why CTM's shareholders were sell- 
ing out to Carley. Although the teleport busi- 
ness is sound, he said, it has been burdened 
by the "baggage" of CTM's failure in other 
businesses. "We've grown the [teleport] 
business through the first phase," he said. 

"We've paid the price. Now it's time to sell." 
Schmidt, who is founder and president of 

the American Teleport Association, intends 
to remain in the teleport business, possibly 
in some role with Carley. He's optimistic 
about the future of the business. "There are 
going to be teleports in every major city of 
the country within the next decade," he pre- 
dicted. 

CTM shareholders include cable entrepre- 
neurs Bob Hughes, Jack Crosby and Dick 
Loftus and two Maine businessmen, Harold 
Alfond and Larry Mahaney. Hughes and 
Crosby were principals in Cable Properties 
Inc., a large MSO that was sold to Times - 
Mirror in 1979 for $86 million. Today, they 
are principals of Prime Cable Corp., the 
22d- largest MSO. Loftus is the head of Tri- 
dent Communications, a private cable 
(SMATV) operator. 

According to Carley Teleport President 
Bruce Kirschenbaum, the purchase of CTM 
is the first step in his company's plan to 
establish teleports in "key cities" throughout 
the country. Its deal with CTM does not in- 
clude CTM's interest in the Dallas-Fort 
Worth Teleport, he said, but Carley is inter- 
ested in it. 

The teleports would be operated in tan- 
dem with "high -tech office parks," for which 
Carley Teleport would plan and, in some 
cases, build and operate integrated telecom- 
munications systems, Kirschenbaum said. 
Carley Capital would be the developer of 
some, but not all, of the office parks, he 
said. 

One such office park, the University of 
Maryland Science and Technology Center in 
the Washington suburb of Bowie, Md., on 
which Carley hopes to begin work next year, 
would be linked to the Bren Mar teleport, 
Kirschenbaum said. 

With some extra land included in the 
CTM purchase, Kirschenbaum said, Carley 
Teleport plans to build a 13 -meter earth sta- 
tion for international video transmission via 
the Intelsat system. Construction of the new 
earth station, he said, is expected to begin 
during the first quarter of 1986 and to be in 
service by the end of the second. 

CTM has had some management prob- 
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lems at the Dallas-Fort Worth Teleport, 
which, according to Schmidt, has just 
moved into new state -of- the -art facilities. 
Last August, it fired Joel Goldblatt, general 
manager, and his wife, Carolyn Connerat, 
director of marketing, upon their return from 
a vacation in New Mexico, and locked them 
out of their offices. Goldblatt and Connerat, 
who are minority partners in the operation 
with about a 5% interest, sued CTM in Octo- 
ber, alleging breach of contract and fraud. 

Connerat said last week that she and 
Goldblatt have yet to receive an explanation 
from CTM for their dismissal or the lock- 
out, which was enforced by armed security 
guards. It all came as a surprise, she said. 
She and Goldblatt had a two -year contract to 
manage the operation through August 1986, 
she said, and, during their first year under 
the contract, they had generated revenues 
80% over projections without spending 
more than projected. 

Because of the litigation, Schmidt's only 
comment was: "We reached the level where 
the needs [of the operation] outstripped their 
abilities." 

The Dallas -Fort Worth teleport may soon 
be embroiled in another court battle. Home 
Satellite Entertainment, a regional cable 
sports network, is preparing a suit against 
the partnership, charging it with breach of a 
contract by which the teleport was supposed 
to handle the transmission of HSN's telecasts 
of Dallas Mavericks (National Basketball 
Association) games from Dallas's Reunion 
Arena. According to John McIntyre, HSN 
director of operations and engineering, the 
partnership just walked away from the con- 
tract, saying that steep increases in the local 
telephone company's video links between 
the arena and its uplink made their arrange- 
ment "financially infeasible." 

In answer to HSN's charge, Dean Popps, 
CTM chief operating officer, said that the 
telco charges did, indeed, "go through the 
roof," but that the contract allowed CTM to 
pass any increases in telco charges along to 
HSN. CTM wouldn't carry HSN, he said, 
because HSN wouldn't aborb the additional 
costs. "They wanted us to swallow them," 
he said. O 
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Closing 

Dec 
BROADCASTING 

Closing 
Wed Wed 

18 Dec 11 

Net 
Change 

ABC 120 5/8 120 1/4 3/8 

Capital Cities 220 1/2 213 3/4 6 3/4 
CBS 114 3/4 112 7/8 1 7/8 

Clear Channel 17 1/8 17 1/8 

Gulf Broadcasting 3/4 13116 - 1/16 

Jacor Commun. 4 5/8 4 5/8 
LIN 38 5/8 37 1 5/8 
Malrite 11 5/8 11 3/4 - 1/8 

Malrìte'A' 10 3/4 11 - 1/4 
Price Commun. 8 7 3/4 1/4 

Scripps Howard 47 45 2 

Storer 93 1/2 93 1/2 

SunGroup Inc 3 7/8 4 1/4 - 3/8 
Taft 86 81 1/4 4 3/4 
DIX Broadcast Group 11 1/2 11 5/8 - 1/8 
United Television 24 1/4 24 1/8 1/8 

Market 
Capitali- 

Percent PIE zation 
Change Ratio (000,000) 

21 18 3456 
3.15 20 2,864 
1.66 19 2,685 
.73 25 50 

- 759 33 
1562 26 
439 26 1,019 

- 1.06 14 97 
- 227 13 45 

3.22 47 

4.44 28 485 
1,772 

- 8.82 5 

584 17 776 

- 107 47 67 

51 73 265 

BROADCASTING WITH OTHER MAJOR INTERESTS 

N A.H. Belo 
A Adams Russell 
A Affiliated Pubs 
N American Family 
O Assoc. Commun. 
N Chris -Craft 
N Gannett Co. 

N GenCorp 
O Gray Commun. 
N Jefferson -Pilot 
N John Blair 
O Josephson Intl. 
N Knight -Ridder 
N Lee Enterprises 
N Liberty 
N McGraw -Hill 
A Media General 
N Meredith Corp. 
O Multimedia 
A New York Times 
O Park Commun 
N Rollins Commun. 
T Selkirk 
O Stauffer Commun 
A Tech /Ops Inc. 
N Times Mirror 
N Tribune 
A Ttrner Bcstg .. 
A Washington Post 

O American Nat. Ent 
O Barris Indus 
N Coca -Cola 
N Disney 
N Dow Jones & Co. 
O Financial News 
O Four Star 
A Fries Entertain. 
N Gulf + Western 
O King World 
A Lorimar 
N MCA 
N MGM /UA 
N Orion Pictures 
N Playboy Ent 
O Reeves Commun 
O Republic Pictures 'A' 
O Republic Pictures 'B' 
O Robert Halmi 
O Sat. Music Net. 

O Telepictures 
N Warner Communications 
O Westwood One 

52 46 1/2 5 1/2 11.82 

26 3/4 26 5/8 1/8 .46 

56 1/8 56 3/8 - 1/4 - 0.44 

28 7/8 30 5/8 - 1 3/4 - 5.71 

32 1/2 32 1/2 1.56 

52 5/8 52 1/2 1/8 .23 

60 5/8 58 3/4 1 7/8 119 
61 1/4 62 1/4 - 1 - 150 

117 126 - 9 - 7.14 

49 3/8 50 - 5/8 - 1.25 

22 3/4 22 3/4 

7 7/8 8 1/2 - 5/8 - 735 
39 3/8 38 3/8 1 2.60 
44 1/8 42 1/4 1 7/8 4.43 

34 5/8 33 7/8 3/4 221 
48 3/8 46 7/8 1 1/2 3.20 
83 1/4 84 3/8 - 1 1/8 - 133 
71 5/8 72 - 3/8 - 0.52 
29 3/4 26 7/8 2 7/8 10.69 

49 1/8 47 7/8 1 1/4 2.61 

23 1/4 22 3/4 1/2 2.19 

28 3/8 27 3/8 1 3.65 
23 1/4 23 1/4 

117 115 2 1.73 

23 1/4 69 1/2 - 46 1/4 - 6554 
54 7/8 54 3/4 1/8 22 

56 1/4 54 2 1/4 4.16 
15 1/8 14 1/2 5/8 4.31 

121 1/2 123 - 1 1/2 - 121 

PROGRAMING 

2 1/8 2 1/4 - 1/8 - 5.55 
19 3/4 18 7/8 7/8 4.63 
86 5/8 86 1/4 3/8 .43 

108 3/4 107 3/8 1 3/8 128 
48 1/2 46 1/2 2 430 
711/16 8 1/16 - 3/8 - 4.65 
5 3/4 6 1/4 - 1/2 - 8.00 

11 1/4 10 1/2 3/4 7.14 
49 1/2 47 1/4 2 1/4 4.76 
29 27 1/2 1 1/2 5.45 
42 3/8 44 3/4 - 2 3/8 - 5.30 
51 1/8 51 3/8 - 1/4 - 0.48 
24 1/4 24 3/8 - 1/8 - 0.51 

9 1/2 9 7/8 - 3/8 - 3.79 
8 3/4 8 7/8 - 1/8 - 1.40 

11 11 1/4 - 1/4 - 2.22 
8 5/8 8 1/2 1/8 1.47 
8 1/2 8 1/4 1/4 103 
2 3/4 3 - 1/4 - 8.33 

21 1/4 22 - 3/4 - 140 
21 1/2 22 1/4 - 3/4 - 3.37 
34 3/4 34 1/8 5/8 1.83 
44 43 1 2.32 

23 601 

17 164 

23 687 
14 862 

154 

37 335 
19 4,864 

35 1,340 

20 58 
7 1,452 

182 

37 

17 2.205 
20 567 
15 351 

16 2,437 
17 585 
14 678 

327 
17 1,967 

21 320 
33 414 

50 188 

19 117 

9 54 

14 3,543 
19 2,279 
31 329 
14 1,557 

10 5 

51 172 

17 11,350 

60 3,559 
23 3.126 

81 

6 4 

19 38 
14 1141 
36 295 
10 325 
43 3.799 

1,204 

28 89 
19 82 

136 

61 25 

60 6 

55 47 

144 

28 283 
2,116 

41 145 

Closing Closing 
Wed Wed 

Dec 18 Dec II 
Net 

Change 

Market 
Capitali - 

Percent PIE zation 
change Ratio (000 ,0001 

SERVICE 

0 BBDO Inc. 47 3/4 46 1/2 1 1/4 2.68 16 306 
0 Compact Video 6 7/8 7 - 1/8 - 1.78 29 
N Comsat 35 33 3/4 1 1/4 3.70 10 633 
0 Doyle Dane B 18 3/4 18 1/2 1/4 1.35 12 99 
N Foote Cone 8 B. 48 1/2 48 1/2 1.04 10 182 
0 Grey Advertising 203 199 4 2.01 12 122 
N Interpublic Group 42 41 1/2 1/2 1.20 14 456 
N JWT Group 32 7/8 32 1/2 3/8 1.15 18 297 
A Movielab 7 3/8 7 1/2 - 1/8 - 1.66 2 12 
0 Ogilvy Group 43 5/8 41 1/2 2 1/8 5.12 14 396 
0 Sat. Syn. Syst 6 1/2 6 1/4 1/4 4.00 14 37 
0 Telemation 5 1/2 5 1/2 5 6 
0 TPC Commun 5/16 5/16 3 
A Unitel Video 5 1/2 5 1/2 16 11 

N Western Union 13 1/8 13 1/8 .96 320 

CABLE 

A Acton Corp. 1 1/4 1 3/8 - 1/8 - 9.09 7 

0 AM Cable TV 1 3/4 1 3/4 6 
N American Express 53 3/8 52 1/2 7/8 156 17 11,831 

N Anixter Brothers 19 7/8 19 1/4 5/8 124 20 361 
0 Burnup 8 Sims 7 1/2 7 1/8 3/8 5.26 4 67 
0 Cardiff Commun. 1 1/16 1 1/16 2 2 

N Centel Corp 45 3/8 45 1/4 1/8 .27 9 1,254 

0 Comcast 24 1/8 22 1/8 2 9.03 34 479 
N Gen. Instrument 17 1/2 16 7/8 5/8 3.70 564 
N Heritage Commun. 21 1/2 19 3/4 1 3/4 856 42 312 
0 Jones Intercable 5 7/8 6 - 1/8 - 2.08 24 61 

r Maclean Hunter 'X' 15 15 1/8 - 1/8 - 082 20 552 
A Pico Products 2 7/8 2 5/8 1/4 9.52 10 

0 Rogers Cable Il 1/4 10 7/8 3/8 3.44 256 
0 TCA Cable TV 27 25 3/4 1 1/4 4.85 34 180 

0 Tele- Commun 38 1/2 35 7/8 2 5/8 721 427 1,810 
N Time Inc 63 3/8 61 7/8 1 1/2 242 18 3,968 
0 United Artists Commun. 26 24 1/4 1 3/4 7.21 33 533 
N United Cable TV 35 1/4 32 7/8 2 3/8 7.22 55 532 
N Viacom 56 1/8 56 7/8 - 3/4 - 1.31 21 899 

ELECTRONICS /MANUFACTURING 

N 3M 89 89 3/8 - 3/8 - 0.41 14 10.178 
N Allied -Signal 46 1/2 46 1/2 1.08 9 7,442 
N Arvin Industries 28 3/4 28 1/4 1/2 1.76 10 336 
0 C -Cor Electronics 7 6 3/4 1/4 3.70 21 21 

0 Cable TV Indus 3 1/8 3 3/8 - 1/4 - 7.40 31 9 
A Cetec 7 1/4 7 1/8 1/8 1.75 12 15 
0 Chyron 6 3/4 6 3/4 19 68 
A CMX Corp 7/8 7/8 3 
A Cohu 9 1/8 9 7/8 - 3/4 - 7.59 9 16 

N Conrac 14 14 1/2 - 1/2 - 144 16 84 
N Eastman Kodak 48 7/8 52 1/8 - 3 1/4 - 6.23 14 11,038 
N General Electric 71 67 7/8 3 1/8 4.60 13 32,348 
0 Geotel Inc 1 3/8 1 1/8 1/4 2222 22 4 

N Harris Corp. 27 1/2 27 1/2 1.85 16 1,106 
N MA Corn. Inc 13 3/4 14 - 1/4 - 1.78 13 598 
0 Microdyne 5 7/8 6 1/8 - 1/4 - 4.08 73 26 
N Motorola 37 1/2 39 1/8 - 1 5/8 - 4.15 38 4,463 
N N.A. Philips 38 3/4 38 1/8 5/8 1.63 9 1,118 
N Oak Industries 1 5/8 1 7/8 - 1/4 - 13.33 42 
N RCA 59 63 1/2 - 4 1/2 - 7.08 15 5,292 
N Rockwell Intl. 35 5/8 37 1/8 - 1 1/2 - 4.04 8 5,313 
N Sci- Atlanta 11 5/8 11 1/2 1/8 1.08 16 270 
N Sony Corp 20 3/8 20 1/2 - 1/8 - 0.60 15 4.705 
N Tektronix 56 1/2 55 1/2 1 1.80 14 1,154 
A Texscan 1/4 1/4 8 
N Varian Assoc. 28 1/8 28 3/4 - 58 - 2.17 23 604 
N Westinghouse 45 1/4 45 1/4 13 7,903 
N Zenith 19 3/4 19 3/8 3/8 1.93 987 455 

Standard & Poor's ... , 232.79 228.75 4.03 1.76 

T- Toronto, A- American, N -N.Y, 0 -OTC. Bid prices and common A stock used unless for the previous 12 months as published by Standard & Poor's or as obtained by 
otherwise noted. 'Q' in P/E ratio is deficit. P/E ratios are based on earnings per share BaonocASrINGS own research. 3 -for -1 split, Dec. 17, 1985. 
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White House, 
Congress at 
odds over public 
broadcasting 
funding 
New Reagan budget geared 
toward phase -out of federal 
funds; conference committee 
OK's bill pledging continued 
support and federal dollars 

Congress and the administration appear 
headed for another fight over proposed fund- 
ing for public broadcasting. President Rea- 
gan is expected to recommend major cuts for 
the Corporation for Public Broadcasting in 
his proposed fiscal 1987 budget, and to seek 
the eventual elimination altogether of federal 
support for public broadcasting by FY 1992. 
A Senate -House conference committee, on 
the other hand, has approved a budget recon- 
ciliation bill (BROADCASTING, Dec. 16) that 
increases future funding levels for public 
broadcasting and contains report language 
stating "strong support for our nation's pub- 
lic broadcasting system, recognizing that 
this system still needs adequate federal fund- 
ing." (Congress was slated to approve the 
conference report and send it to the President 
late last week.) 

According to a letter from CPB to Office 
of Management and Budget Director James 
C. Miller, the corporation was informed by 
Miller's staff that "OMB intends to recom- 
mend an appropriation of $130 million ver- 
sus the $264.1 million requested by the cor- 
poration for fiscal 1989." (CPB's FY 1989 
appropriation would be included in the FY 
1987 budget as part of its advanced funding 
mechanism.) Additionally, CPB noted that 
OMB plans to seek a $44- million recission 
of CPB's $214 appropriation for FY 1988, 
signed into law by the President two weeks 
ago on Dec. 12, the same day OMB advised 
CPB of its plans. 

The administration, which submits a bud- 
get to Congress every January, is also ex- 
pected to recommend $90 million for FY 
1990 and $60 million by FY 1991. The pro- 
posed cuts are drastically lower than those 
the President suggested in his FY 1986 bud- 
get: $246 million for FY 1989 and $283 mil- 
lion for 1990. As in the past, the White 
House is likely to propose complete elimina- 
tion of funding for the National Telecom- 
munications and Information Administra- 
tion's public telecommunications facilities 
program (PTFP). 

But Congress has a different idea. Under 
the reconciliation bill, which authorized 
funding levels for CPB for FY 1987 through 
1990: 1987 -$200 million, 1988 -$214 

Puerto Rican problem. Four broadcast entities are seeking to enter a case in which a hotel in 
Puerto Rico has asked the Supreme Court to hold that a Puerto Rican law banning casino 
advertising violates the Constitution. ABC, CBS, the National Association of Broadcasters 
and Post- Newsweek Stations Inc., in a motion filed with the court, say that the broadcast of 
truthful advertising for lawful products is protected by the First Amendment. And they say 
their interests would be directly affected by any decision that Puerto Rico could constitution- 
ally suppress commercials within Puerto Rico, "or require, as the trial court did in this case, 
that advertising outside Puerto Rico be submitted to government regulatory authorities for 
prior approval of its content." The Condado Holiday Inn, which has brought the appeal, has 
consented to the filing of the friend -of- the -court brief. But the government of Puerto Rico and 
the Tourism Co. of Puerto Rico, which are defending the lower court order, are opposing the 
broadcasters' entry into the case. The broadcast groups say they expect the hotel to discuss 
the issues involved from the point of view of an advertiser. They, on the other hand, they say, 

"can bring ...the perspective of media entities involved in the publication of commercial 
advertising." And they make clear their concern extends beyond advertising of lawful casino 
gambling. They say they are concerned about "state or federal restrictions on the broadcast 
of advertisements for lawful activities, including lotteries." 

million, 1989 -$238 million and 1990- 
$254 million. And it established funds for 
PTFP of: 1986 -$24 million, 1987 -$28 mil- 
lion and 1988 -$32 million. In the last Con- 
gress, Reagan vetoed two CPB authorization 
bills because of excessive funding. 

The conference report states that the legis- 
lators "believe these levels provide the mini- 
mum amount that will allow CPB and PTFP 
to fulfill adequately their important func- 
tions." Moroever, it said, "the funding levels 
contained in this measure are below the ad- 
ministration's own 1985 recommendations 
for CPB," and "the conferees expressly re- 
ject the administration proposal to abolish 
the PTFP program, which is a program criti- 
cally necessary to meeting the goal that pub- 
lic broadcasting service is available to all 
Americans." 

If the White House goes ahead with its 
budget proposal, Congress won't be the only 
body registering its objections. CPB, in its 
letter to Miller, called on the administration 
to reject "these dangerous new OMB pro- 
posals." The National Association of Public 
Television Stations also sent a letter stating 
its objections to the budget figures. "We do 
not understand the basis for these proposals 
because they are inconsistent with recent ac- 
tions by the administration and the Congress 
and appear to be disproportional even to the 
reported requirements of the Gramm -Rud- 
man- Hollings law," CPB wrote. 

Furthermore, the corporation noted that 
the director of OMB in a formal written no- 
tice on Feb. 13, 1985, announced its plans 
for "increased federal funding for public 
broadcasting through FY 1990." (At that 
time David Stockman was director, not Mill- 
er, who was sworn in Oct. 8.) Moreover, 
CPB warned that if the funding proposals are 
not revised, "they will reopen the national 
debate which was just concluded so deci- 
sively in favor of increased federal funding 
for public broadcasting. Accordingly, we 
have no alternative but to revisit some of the 
consequences that would flow from phasing 
out federal funding." 

NAPTS argued that the study commis- 
sioned by the Temporary Commission on Al- 
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ternative Financing established by Congress 
in 1981 "determined after exhaustive study, 
that there are no foreseeable alternatives to 
continued federal support. This will assure 
private contributors that their own commit- 
ments are secure and that together we will 
continue to build toward a system of ever 
increased private matching support. It will 
insure that commitments and plans already 
made for future programs will not be 
scrapped altogether." O 

DNC, Dingell 
want dismissal 
of RTNDA appeal 
of FCC fairness 
doctrine report 
Saying report does not constitute 
final action, they join others 
In asking court to decline review 

The Democratic National Committee and 
Representative John Dingell (D- Mich.), 
chairman of the House Energy and Com- 
merce Committee, have joined a growing 
list of intervenors asking the U.S. Court of 
Appeals in Washington to dismiss the Radio - 
Television News Directors Association's ap- 
peal of the FCC report on its fairness doc- 
trine. The RTNDA appeal, supported by 
more than a dozen broadcast groups, seeks a 
court ruling that the doctrine violates the 
First Amendment. But like two motions 
filed earlier in behalf of 15 individuals and 
groups, the DNC and Dingell contend that 
the report, issued last August, is not ripe for 
review, since it does not constitute final ac- 
tion (BROADCASTING, Dec. 9). 

The commission made it clear it felt that 
the doctrine inhibits rather than promotes 
robust speech, but referred the matter of its 



possible repeal to Congress. Accordingly, 
the DNC and Dingell said, the report does 
not alter the "legal obligations imposed by 
the fairness doctrine" or give rise to a' justi- 
ceable dispute." The motion also said the 
court should decline review because the 
commission has referred the matter to Con- 
gress; it said that "due respect for coequal 
branches of government demands that the 
court not interdict this process." As a recipi- 
ent of the commission's report, the motion 
says, "Intervenor Dingell has a particularly 
strong interest in blunting petitioners' at- 
tempts to circumvent this process." The mo- 
tion was filed in behalf of the DNC and 
Dingell by former FCC Chairman Charles 
D. Ferris, who usually represents the DNC 
in broadcast matters. 

The case is attracting considerable atten- 
tion. Ten parties have entered the case in 
support of the broadcasters' appeal. Eleven 
motions have been filed by parties either 
seeking dismissal or who will oppose the 
petition on the merits if the court accepts the 
case. 

Some broadcasters, like NBC, have re- 
frained from entering the case on the ground 
that the report does not offer a solid basis on 
which to challenge the constitutionality of 
the doctrine. But a case that seems to offer a 
more visible ground has been filed by Mer- 
edith Broadcasting Corp. Meredith is seek- 
ing review of a commission ruling that Mer- 
edith's WTVH(TV) Syracuse, N.Y., violated 
the doctrine when it broadcast spots favoring 
the construction of a nuclear power plant 
without airing spots opposing construction 
(BROADCASTING, Nov. 4). Meredith has re- 
tained additional counsel to argue its case - 
Floyd Abrams, of New York, one of the na- 
tion's leading First Amendment lawyers. 

House tax reform 
viewed with 
mixed emotions 
The House approved tax reform legislation 
last week that would have some impact on 
the Fifth Estate. The bill, H.R. 3838, which 
at one point appeared doomed, passed after 
House Republicans accepted it on the prom- 
ise that President Reagan would push for 
specific changes in the Senate version and 
veto the measure if it came to him in its 
present form. 

The legislation, which calls for a major 
overhaul of the current tax system, has been 
under attack by business and other interest 
groups. It contains provisions that will affect 
all facets of the communications industry, 
with cable perhaps feeling the greatest im- 
pact. It also contains a provision added by 
Representative Guy Vander Jagt (R- Mich.) 
that would levy a 10% excise tax on the sale 
of the rights to broadcast Olympic events in 
the U.S (BROADCASTING, Dec. 2). 

To broadcasters, the bill appears to be a 
"mixed bag," according to National Associ- 
ation of Broadcasters President Eddie Fritts. 
He expressed concern about the proposed 
elimination of investment tax credits. ITC's 
allow companies to subtract from their tax 
bills 6% -10% of what they have spent during 
the year on certain types of assets. "The bill 

affects broadcasters much as it would any 
other business, which is not expected to fair 
well under it," Fritts said. (Program produc- 
ers are among those whose net income has 
been increased substantially through the use 
of ITC's.) 

Also of interest to broadcasters, Fritts not- 
ed, is the bill's proposal to replace acceler- 
ated write -offs and lengthen the depreciation 
period from three to 30 years compared with 
the current three to 19 years. "It's a deterrent 
to buying equipment and upgrading facili- 
ties. The accelerated depreciation was help- 
ful," he said. 

The loss of the ITC's and the depreciation 
changes also affect cable. (For some cable 
operators the loss of ITC's comes at a time 
when the greatest part of their building pro- 
gram and asset purchases has just been 
made.) The depreciation changes, however, 
will have an even greater impact on cable. 
Because cable is a capital- intensive industry, 
the rate at which it can depreciate assets is 
important since depreciation is treated as a 
business expense and thereby reduces tax- 
able income. National Cable Television As- 
sociation Executive Vice President Bert 
Carp said that presently most cable equip- 
ment receives a five -year depreciation peri- 
od, while under the bill that would be length- 
ened to 10 years. 

Like Fritts, Carp thinks that "very few 
businesses will come out ahead" in the legis- 
lation. "I don't anticipate an enormous im- 
pact on the industry, but it clearly will in- 
crease the tax burden on cable," he said. 
Nevertheless, Carp pointed out that "the fate 
of the bill is very uncertain ...it could im- 
prove in the Senate." 

Also of interest to cable is the 25% mini- 
mum tax included in the bill. `By toughen- 
ing up the minimum tax it reduces the bene- 
fits on limited partnerships," Carp said. 

Limited partnerships have been a popular 
means of financing cable systems. 

One area that might help broadcasters is a 
proposal to reduce the maximum corporate 
tax rate from 46% to 36 %. In general, broad- 
casters cannot avail themselves of as many 
tax breaks as other industries. For cable, the 
proposed reduction would come at a time 
many many companies are beginning to 
show income. 

Senate approves 
ITU agreement 
U.S. adopts convention developed 
at 1982 conference in Nairobi 

Three years after the International Telecom- 
munication Union's plenipotentiary confer- 
ence in Nairobi, Kenya, concluded amid 
considerable controversy, the U.S. Senate 
last week approved the convention that was 
drafted. The U.S. was not entirely happy 
with the convention, its annexes and a final 
protocol (BROADCASTING, Nov. 16, 1982), 
but the Senate Foreign Relations Committee, 
acting in response to State Department urg- 
ing, recommended approval. The price for 
not signing the convention, the committee 
said, would be high. 

Much of the agreement -which becomes 
the ITU basic instrument -is carried for- 
ward from the 1973 Convention of Malaga - 
Torremolinos. But new provisions were add- 
ed, some over U.S. objections - 
specifically, provisions calling on the ITU to 
aid developing countries in telecommunica- 
tions. The U.S. , concerned over ITU budget 
matters, contended that function was being 
served by the United Nations Development 
Program and the private sector. On the other 

'ft@hONgQOnoN9Migh 
Reconciliation. Report on budget reconciliation package, containing FCC authorizatiot, 
that establishes cost -of- regulation fees for FCC licensees and applicants, includes 
language requested by National Association of Broadcasters to insure that once fees 
are enacted by Congress, FCC will lose its authority to adopt fees authorized by 1952 
Independent Office Appropriations Act (BROADCASTING, Nov 25). Report was expected to 
be adopted by Congress late last week. Also included in report is tough language on 
FCC's authority to grant waivers of its ownership rules ( "Closed Circuit," Dec. 16). The 
commission's purpose in granting any waiver to the crossownership rules should be to 
further the public interest; furtherance of the private interest of any applicant or licensee 
must be subservient to this purpose," the report said. The conferees expect the 
commission to review such requests with great scrutiny and not grant a waiver unless 
the applicant meets the burden of clearly demonstrating why such a waiver should be 
granted. Any temporary wiaver granted should be limited in duratioh to the minimum 
amount of time necessary." 

Product warnings. Legislation that would require warning language in television and 
radio ads for smokeless tobacco products was adopted by Senate last week. It would 
require broadcast of one of three warnings: "Warning: This product may cause mouth 
cancer; "Warning: This product may cause gum disease and tooth loss," and "Warning; 
This product is not a safe altemative to cigarettes." Although broadcasters wanted no 
legislation, they were able to get language in report specifying that warning requirement 
does not extend to other product categories. Report says: "The committee wants to stress 
that it does not impose these requirements lightly. Tobacco products are unique in that, 
unlike other products which may be only hazardous when misused, these products pose 
a health hazard when used as intended." House version of bill calls for outright 
advertising ban on smokeless tobacco products. In other action, efforts by Congress to 
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require warning language in aspirin advertisements, regarding dangers of Reyes 
syndrome, were dropped last week after Food and Drug Administration announced 
proposed rule that would require uniform warnings on aspirin product labels satisfying 
concerns of Congress. 

TV tax. Senator Max Baucus (D- Mont.) last week introduced legislation (S. 1932) that 
would impose 2% excise tax on television sets. Revenue from tax would be used to fund 
scholarship program for math and science teachers and for summer fellowships. 
"Teachers are competing with He -Man, A -Team and Monday Night Football for their 
students' time. No wonder homework doesn't get done and students learn less," Baucus 
said. Baucus maintained that report by College Entrance Examination Board found that 
TV viewing has been cause of decline in Scholastic Aptitude Test scores. 

O 

Honored. FCC has given Gold Medal, its highest award for distinguished service, to 
Daniel Armstrong, associate general counsel /litigation,. and Albert Halprin, Common 
Carrier Bureau chief. Silver medals for meritorious service were presented to Claudia 
Pabo, deputy chief, Common Carrier Bureau policy and planning division; Ronald 
Lepkowski, chief, Common Carrier Bureau satellite radio branch, and Clyde Whitlock, 
chief, Office of Managing Director services and supply branch. 

O 

Renewed. FCC Administrative Law Judge Joseph Stirmer has granted Metroplex 
Communications one -year renewal for wHn(R,t) Fort Lauderdale, Fla., subject to equal 
employment opportunity reporting conditions. FCC had designated renewal for hearing to 
determine whether licensee's representations on EEO portion of 1981 renewal 
application had been truthful. Linda Silverstein, former station employe, had sought to 

block renewal, alleging that station had misclassified several females by listing them 
under "official and managers" section of EEO report. She also alleged she was victim of 
intentional discrimination because she was paid less than male. Stirmer ruled that there 
was no evidence of intentional discrimination; he also said deficiencies in station's EEO 
program were not of sufficient magnitude to deny renewal. However, judge said 
licensee's deficient formal EEO program, its failure to insure accuracy of information 
submitted to FCC, and "puffing" about another female employes responsibilities 
warranted short-term renewal and reporting conditions. In statement, Norman Wain, 
Metroplex president, said he was "gratified" by renewal. 

O 

No to handicapped. FCC has rejected request for rulemaking by Paralyzed Veterans of 
America, California Association of Physically Handicapped and Westside Community for 
Independent Living seeking same status for physically handicapped as for minorities 
under distress sales and tax certificate policies. FCC explained that neither 
Rehabilitation Act nor Communications Act required it to promote ownership and 
management of broadcasting facilities by handicapped. It also said adoption of 
ownership rules favoring handicapped "would be inadvisable as a matter of policy 
because such action would not promote diversity of programing by encouraging 
diversity of ownership." 

O 

Case studies. "Today's enemies of freedom are those who would impose upon us their 
own political, moral, ethical, social and religious values and convictions...I learned that 
both the far left and the far right want federal control of the content of the electronic 
media," said Senator Bob Packwood (R -Ore.) in preface to "The Fight for Freedom of 
Expression," book examining suppression of free speech in America. Book was written by 
Dr. Craig R. Smith, president of Freedom of Expression Foundation, nonprofit 
organization created by Packwood to spearhead electronic media's drive for full First 
Amendment rights. It explores political movements that led to passage of Alien and 
Sedition Acts in 1798, Reconstruction Acts following Civil War and passage of Subversive 
Activities Control Act of 1950. "Without the freedoms that flow from the First Amendment, 
Jefferson would have been unable to overturn the suppression of liberty that occurred 
with the passage of the Alien and Sedition Acts of 1798," wrote Smith in introduction. 
"Responsible members of the political system would have been unable to check the 
irresponsible actions of the Radical Republicans in 1868. And surely Edward R. Murrow 
and those responsible for unmasking Senator Joseph McCarthy in 1954 would have failed 
without freedom of the press and speech we enjoy today," he continued. Book, written 
for FEF's Institute for Freedom of Communication, was funded by grant from New York 
Times Co. 

O 

Kasten arrested. Senator Robert W. Kasten Jr. (R- Wis.), member of Senate Commerce 
Committee and chairman of Consumer Subcommittee, which has jurisdiction over 
Federal Trade Commission and advertising matters, was arrested in Washington Dec. 12 
and charged with driving while intoxicated. Kasten was stopped by police for allegedly 
running red light and driving on wrong side of road. In statement following incident, 
Kasten said: "There are no excuses. I made a serious mistake and I feel terrible about 
this. I am sorry and I can assure you it won't happen again." He is slated to appear in 
D.C. Superior Court on Feb.4. 
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hand, a group of changes proposed by the 
U.S. "to promote greater fiscal responsibi- 
lity" within the ITU, as the committee put it, 
was also adopted. 

The U.S.'s greatest concern was what the 
committee said was the conference's "politi- 
cization." That concern was rooted princi- 
pally in the effort of Arab and other Third 
World countries to expel Israel from the con- 
ference, an effort that failed, narrowly, only 
after a major campaign by the U.S. in which 
Secretary of State George Shultz was per- 
sonally involved. 

But the committee said there have been 
several "positive developments" since Nair- 
obi, including the holding of several techni- 
cal conferences that carried out their work 
"free from extraneous political issues" (a 
statement that does not seem to reflect the 
feeling of delegates from the U.S. and other 
developed countries to the most recent 
World Administrative Radio Conference, on 
space services, last summer [BRODCAST - 
ING,Sept. 23]). 

Furthermore, the committee noted several 
things that "did not happen" -among them, 
that the conference retained the voluntary 
choice of contributory level, despite strong 
pressure to adopt a fixed assessment based 
on the UN scale (which would have required 
the U.S. to pay about 25% of the ITU bud- 
get) and avoided including language in the 
agreement that would have given preferen- 
tial treatment for particular countries or 
groups of countries in the use of the frequen- 
cy spectrum and orbit. 

The committee said the need for ratifica- 
tion before Jan. 1, 1986, was urgent. If U.S. 
ratification of the treaty were not completed 
by then, it would lose its right to vote, if not 
its right to participate in ITU conferences 
and meetings. 

And the committee noted that several "vo- 
ting situations" are expected to arise in the 
first half of 1986, including the Regional 
AM Conference in April to plan for 10 new 
channels in the western hemisphere (the 
U.S. is concerned that "contentious voting 
situations may arise over issues dealing with 
United States -Cuba relations and our Central 
American policy," the committee said) and 
the International Radio Consultative Com- 
mittee's plenary assembly in May to adopt 
results of its four -year work program (which 
include establishing basic technical stan- 
dards for high -definition television) and 
electing the committee's director (a major 
U.S. objective is the reelection of Richard 
Kirby, a U.S. citizen, to another term in that 
office.) 

The committee sought to explain the tight 
schedule under which the Senate was asked 
to operate in considering and ratifying the 
convention as a function of U.S. concern 
with events in Nairobi. The committee said 
the State Department had spent two years 
considering the convention in consultation 
with the FCC, the National Telecommunica- 
tion and Information Administration, the 
National Aeronautics and Space Adminis- 
tration and the Departments of Defense and 
Transportation. All concurred in the recom- 
mendation that the convention be approved. 
Representatives of the private sector that 
participate in ITU matters also endorsed rati- 
fication, the committee said. It added that 
"there is no known opposition." 



Pigskin ratings up, but sales don't follow 
Although nearly all professional and 
college football audiences have 
increased in 1985, net sales are off 

Tonight (Dec. 23) marks the end of a regular 
National Football League season in which 
the three broadcast networks showed in- 
creased ratings over last year, stemming a 
downward trend that began in 1981. But de- 
spite the gains, advertising sales in NFL 
games by the television networks this year 
are off by at least 25% and maybe as much as 
34%, resulting in an estimated $50 million 
loss for the three networks combined. This 
season's three- network NFL net sales mar- 
ketplace is estimated to be between $400 
million and $450 million. According to 
Broadcast Advertiser Reports, the networks 
grossed about $708.7 million in NFL sales 
last year, or about $602.3 million in net 
sales. 

With that sharp a drop in NFL sales, all 
three networks lost money. The combined 
rights payment scheduled for 1985 was $450 

million, which equals the highest estimate 
for net sales this year. Factoring in the costs 
of game production and promotion that each 
network bears, it is estimated by executives 
that the three- network loss on NFL telecasts 
for 1985 is around $50 million. Last year, 
sources said, the three networks broke even 
with the NFL. 

Network college football ratings are, on 
balance, flat for 1985, with ABC losing 
ground and CBS gaining ground. But there, 
too, net sales for the two networks are off 
considerably, almost 32% for CBS and ABC 
combined. This year's two- network college 
football marketplace (net sales) is estimated 
to be about $40 million. Last year, according 
to BAR, gross college football sales by CBS 
and ABC totalled almost $69 million, or a 
net of about $58.5 million. As a rule, im- 
proved ratings don't have an impact on sales 
until the following season, but network ex- 
ecutives suspect that this year's softness in 
sports sales will carry into next year, mini- 
mizing whatever leverage may be gained by 

this year's improved ratings. 
Although sales were down in college foot- 

ball, network rights payments for college 
have also declined substantially since the 
Supreme Court struck down the National 
Collegiate Athletic Association's exclusive 
college football TV plan two years ago. Un- 
der the old system for example, CBS and 
ABC would have paid $36 million for 
NCAA rights in 1985. But as it turned out, 
ABC paid only $15.5 million for its College 
Football Association package and CBS paid 
about $12.5 million for its Big 10, Pac 10 
and ACC games. With lower rights fees but a 
soft sales market, the bottom line was not as 
bleak for network college football telecasts. 
An ABC source said the network at least 
broke even and may have made a small prof- 
it this year but was unsure how small. A CBS 
source said the network came in "a shade 
under breakeven" this year. 

For the first 15 weeks of the 16 -week reg- 
ular- season schedule, ABC's Monday Night 
Football averaged a 19.7 rating and a 32 
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20th Century Fox has renewed The $100,000 Pyramid for another 
26 weeks of production. The decision is a result of the company's 
satisfaction with the show's performance in the October and Novem- 
ber ratings books. Break the Bank, sold by Blair and appearing in 
more than 60 markets, will have a new host beginning Dec. 23. Joe 
Farago, a singer and stand -up comedian who has appeared in corn- 
medals and episodes of prime time series, will replace Gene Rayburn. 
Break the Bank is produced by Kline & Friends in association with 
Blair. LBS reports clearing the half -hour The How to Live Longer Test 
on 115 stations representing 70% of the country. The latest of its quar- 
terly "test" specials, hosted by Dr. Frank Field, senior science editor for 
wces -ry New York, includes medical experts, along with show business 
personalities, such as Judd Hirsch and Cleavon Little, who participate 
in the program. Clearances are on a barter basis, with stations getting 
four minutes and LBS getting two. LBSS time has already been pur- 
chased by the pharmaceutical company Hoffman -La Bouche. Among 
clearances are the CBS O &O's, KRON -TV San Francisco, wsBK -ry Bos- 
ton, Kxns -ry Dallas and Knty -TV Houston. Greenstripe Media is selling 
the half -hour Rock and Roll 250, an off -track race narrated by Wolf man 
Jack. It is available beginning in January on a barter basis, with sta- 
tions getting four minutes and Greenstripe getting two. Nissan is 
buying Greenstripe's two minutes. Music by Fee Waybill, former lead 
singer of the rock group The Tubes, and Steve Lukather, guitarist with 
Toto, provide a background for the race among Baja beetles, modified 
jalopies and racing trucks. Competitors include Chuck Norris. Lion - 
heart has added 14 markets to its clearance list for Threads, bringing 
its total clearances to 56 stations covering 60% of the country. The 
television movie, co-produced by western -World Television (Lion - 
hearts parent company), the BBC, and Nine Network of Austrailia, 
follows two British families dealing with the effects of a nuclear war 
through 13 years. The movie was filmed on location in Sheffield Eng- 
land and is being sold for cash. Clearances include wEws(Tv) Cleve- 
land, WFLD -1V Chicago, wres(TV) Atlanta, wrm-TV Wilmington, Del., and 
wcve -ry Boston. Lionheart has also cleared Blake's 7 in 35 markets on 
a cash basis. Clearances include WNED-TV Buffalo, N.Y.; KRMA -TV Den- 
ver; KPBS-1V San Diego, and KNME- rvAlbuquerque, N.M. ITC Enter- 
tainment has acquired the rights to seven made -for -television movies 

and one HBO film. The made -for- television films are Amos, which got a 
24.5/37 on CBS this year; Into Thin Air, starring Ellen Burstyn, and 
five properties acquired from Peregrine Film Distribution - Aurora, 
starring Sophia Loren and Daniel Travanti (NBC); Sessions, starring 
Veronica Hamel and Jill Eikenberry (NBC); Deadly Encounter, starring 
Larry Hagman and Susan Anspach (CBS); Packing' It In, starring 
Richard Benjamin, Paula Prentiss and Tony Roberts (CBS), and Man- 
sions of America, a mini -series starring Pierce Brosnan and Kate 
Mulgrew The HBO film is "Blackout," starring Richard Widmark and 
Keith Carradine. ITC will sell the films as part of a group that will be 
released in May. The Jeff Alan Organization reports clearing Inside 
Soaps, a weekly half -hour that keeps track of afternoon and evening 
soap operas, on 50 stations covering 70% of the country, including 
WNBC -TV New York, KABC -TV Los Angeles and WLS-TV Chicago. The show 
debuts the weekend of Jan. 11 -12, and will include a segment on Dack 
Rambo, of Dallas, on the 20th anniversary of Days of Our Lives; 2 
segment with Kristen Meadows of One Life to Live, and one of the 
show's first regular segments. According to Jeff Alan, five episodes of 
the show have already been completed. In all, stations will get 13 
original episodes that will be updated to play for another 13 weeks. 
Sales are on a barter basis, with two-and -a -half minutes for Jeff Alan, 
and three- and -a -half for stations. The show is hosted by Joseph Mas - 
colo, formerly of Days of Our Lives. GGP Sports says it has cleared 
The John Madden Super Bowl Special in 160 markets covering 90% of 
the country. The one -hour special was first presented to the CBS 
O &O's before being made available to other stations in a trade -off for 
the use of the CBS sportcaster and former Los Angeles Raider coach 
on the program. According to Rob Horowitz, vice president and gener- 
al manager of GGP, the CBS stations in Philadelphia and St. Louis did 
not take the program, leaving c w-ry Philadelphia and KSDK(TV) St. 
Louis, both NBC affiliates, to pick up the show. The other CBS sta- 
tions-wces-ry New York, KCBS -TV Los Angeles and WBBM -TV Chicago 
will carry the show during the Super Bowl weekend window (Jan. 24- 
26). Sales of the show are on a barter basis, with stations and GGP 
each getting six minutes. Jimmy the Greek will appear as Madden's 
guest. Promos for the show will attempt to capture some of the flavor of 
the Lite beer commercials in which Madden participates. 
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share, a 20% higher rating than last season, 
when it averaged a 16.4/28. That will make 
MNF the biggest gainer this season of the 
three network NFL telecasts, although that 
program's ratings declined more over the 
previous four seasons (37.3%) than NFL 
telecasts at CBS or NBC. For the first 14 
weeks of National Football Conference play 
on Sunday on CBS (the latest ratings avail- 
able at press time), the network averaged a 
15.3/35, up 11% from a year ago. For the 
same period, NBC's Sunday afternoon tele- 
casts of the American Football Conference 
averaged a 12.6/28, up 7%. 

College football's regular season ended 
two weeks ago and for the first time CBS 
came out on top, with an average 7.2 rating 
up 18% from last season), compared to 

ABC's 6.9 (off almost 17 %). Last season, 
CBS carried most of its games in the early 
Saturday afternoon time period (1-4 p.m.), 
while ABC carried its games in the late - 
afternoon time period (4-7 p.m.). This sea- 
son, the networks often carried games head 
to head in the late afternoon, and both cited 
that as a primary factor in ABC's ratings 
decline. That, coupled with a number of un- 
expected down -to -the -wire games and the 
resurgence of the Big Ten which is carried by 
CBS, put that network on top. But Neal Pil- 
son, executive vice president, CBS /Broad- 
cast Group, also noted that the addition of 
Atlantic Coast Conference games to the CBS 
schedule substantially improved clearances 
of the network's college telecasts in the 
Southern region of the country. Pilson said 

CBS's college clearances were up to an aver- 
age 97% this season. 

ABC's Donn Bernstein said the network 
was disappointed with its college schedule's 
6.9 finish for the year. "We were expecting a 
drop," he said, "but we were projecting mid - 
sevens." He said that CBS was helped by 
some "incredible Cinderella games." Mean- 
while, both ABC and CBS have their college 
football programing locked up for next sea- 
son, essentially an encore of the lineups this 
season. ABC will again televise games of 
the College Football Association. CBS will 
televise a package of Big 10- Pacific 10 
games, and selected ACC and University of 
Miami contests and the Army -Navy game. 

While the ratings gains are greeted with 
open arms by the networks, it's a buyers 

NBC takes another Wednesday as it posts eighth weekly win 
NBC scored another prime time victory in the Nielsen ratings during 
the week of Dec. 9 -15 with an 18.2 average rating and a 28 average 
share. CBS had a 17.2/27 and ABC a 14.5/22. NBC had seven of the 
week's top 10 rated programs. 

NBC's eighth win in 12 weeks this season was attributable to regular 
series performances on two nights -Thursday and Saturday -plus a 

Wednesday -night win. The Thursday and Saturday schedules ac- 
counted for four of the week's top 10 shows, including the second 
record -breaking performance by Family Ties this season (32.6/48). 

The arrival of Mary, marking Mary Tyler Moore's return to prime time, 
produced better ratings than CBS had been getting with Stir Crazy on 
Wednesday night, but the show ranked 31st for the week, losing to the 
first half hour of NBC's Highway to Heaven (23.1/35). Foley Square, 
which followed Mary at 8:30, ranked 49th, with a 14.9/22. NBC took 
Wednesday on the strength of Heaven, which ranked eighth. 

ABC's third -place finish during the week came despite strong perror- 
mances on Monday and Tuesday, when its regular schedules over- 
came two-and -a -half hours of CBS's two -part, four -hour Special Movie 
Presentation "Alice in IlVbnderland," which averaged a 19/28. ABC's 
Monday win came on the strength of the 11th -ranked NFL Monday 
Night Football. 

HUT levels for the week were up 2 %, from a 63 last year to 64.5; 
combined network ratings were up 3 %, from last year's 48.3 at 49.9, 
and combined network shares were up 1 %, from 76.8 to 77.3. 

On Monday, CBS's "Alice in Wonderland" won easily from 8 to 9 
opposite Hardcastle and McCormick on ABC, and TVs Bloopers and 
Practical Jokes on NBC. From 9 to 9:30, "Alice" was 0.6 rating points 
ahead of 11th- ranked NFL Monday Night Football (21.7/34). The 
football game won the rest of the night. 

ABC took all of Tuesday night with the exception of 8:30 to 9, when 

Rank Show Network Rating /Share 

1. The Cosby Show NBC 35.4/52 
2. Family Ties NBC 32.6/48 
3. Murder, She Wrote CBS 26.538 
4. Bob Hope Special NBC 24.836 
5. 80 Minutes CBS 24.638 
6. Cheers NBC 24.0/36 
7. Miami Vice NBC 23.9/39 
8. Highway to Heaven NBC 23.1/35 
9. Dallas CBS 22.835 

10. Golden Girls NBC 21.9/38 
11. Rotball, LA Rarns -S.R ABC 21.7/34 
12. Dynasty ABC 21.4/33 
13. Alice in Wonderland, pt.. 1 CBS 21231 
14. Night Court NBC 20.9/32 
15. Knots Landing CBS 20.4/33 
16. Fèlcon Crest CBS 19.7/32 
17. Moonlighting ABC 19.1/28 
18. Hotel ABC 18.9/32 
19. Who's the Boss ABC 18.7/29 
20. Facts of Life NBC 18.831 
21. 227 NBC 18.5/31 
22. Amazing Stories NBC 18.3/27 
23. Barbara Walters Special ABC 18.1/29 
24. Crazy Like a Pox CBS 17.9/26 

Growing Pains lost to the second half of The A Team. Who's the Boss, 
at 8, ranked 19th, and Moonlighting (19.1/28), at 9, ranked 17th. From 
8 to 9, the second part of "Alice" ranked third; from 9 -10, it ranked 
second, placing it ahead of Riptide on NBC. 

Mary and Foley Square could not pull CBS out of third place on 
Wednesday, and with Dynasty's fall to 12th place, ABC did not attain its 

usual Wednesday win. NBC has now won Wednesday for two consecu- 
tive weeks of regularly -scheduled network programs. 

NBC won Thursday on the strength of its 8 to 10 comedy block. 
Hill Street Blues (17.6/28) ran second in its time period behind CBS's 
15th- ranked Knots Landing (20.4/33) at 10. From 9 to 10 on ABC, 
Dynasty II: The Colbys scored a 15/23, a slight increase from its 13/22 
premiere (Nov 29), and the 14.8/22 in its second outing. 

NBC walked away with the ratings from 10 to 11 on Friday with the 
seventh -ranked Miami Vice (23.9/39), opposite CBS's 16th- ranked 
Falcon Crest (19.7/32). From 9 to 10, CBS won easily with the ninth - 
ranked Dallas (22.6/35); Misfits of Science (13.1/20) finished second 
in the time period. Webster clinched 8 -8:30 with a 16.7/27, and the 
second half of Twilight Zone (14.9/24) won from 8:30 to 9. 

NBC won every time period on Saturday with its 8 to 10 comedy 
block, plus Hunter (15.7/27). Anchoring the schedule was the 10th - 
ranked Golden Girls (21.9/36), from 9 to 9:30. The CBS Saturday 
Night Movie, "Stroker Ace," from 9 to 11, scored a 11.9/20. 

CBS won Sunday with the fifth -ranked 60 Minutes (24.6/38) and 
the third -ranked Murder, She Wrote (26.5/38). From 8 to 8:30, Steven 
Spielbergs Amazing Stories (18.3/27) on NBC had its best regularly - 
scheduled performance since Oct. 6. From 9 to 10, NBC won with a 
Bob Hope Christmas Special (24.8/36), and the momentum carried 
over to the first half hour of Christmas in Washington (16.7/27). CBS 
won from 10:30 to 11 with Trapper John, M.D. (17.4/28). 

Rank Show Network o Rating /Share Rank Show Network o Rating /Share 

Hill Street Blues NBC 17.8/28 49. 'Fbley Square CBS 14.9/22 
Simon & Simon CBS 17.5/28 50. Hardcastle & McCormick ABC 14.9/22 
Trapper John, M.D. CBS 17.4/28 51. Cabbage Patch Special ABC 14.3/23 
A Team NBC 17.4/26 52. Knight Rider NBC 14.1/22 
Gimme a Break NBC 17.3/30 53. Johnny Cash Special CBS 13.4/22 
Love is Never Silent NBC 17.3/26 54. Equalizer CBS 13.2/22 
'Macy CBS 17.1/28 55. Misfits of Science NBC 13.1/20 
Growing Pains ABC 17.0/25 56. TV Bloopers & Prao. Jokes NBC 12f'" 
Christmas in Washington NBC 18.9/27 57. Stroker Ace CBS 11.. 
Alfred Hitchcock Presents NBC 16.9/24 58. Charlie & Company CBS 11.6 :: 
Alice in Wonderland, pt. 2 CBS 16.8/25 59. Silver Spoons NBC 11.6/18 
Webster ABC 18.7/27 60. The Insiders ABC 11.4/17 
Cagney 8 J grey CBS 18.328 81. Diff rent Strokes ABC 11.3/18 
Magnum P.I. CBS 18.2/24 62. Airwolf CBS 10.7/18 
Hell Tbwn NBC 18.125 83. MacGyver ABC 10.6/15 
Remington Steele NBC 18.026 64. Lady Blue ABC 10.5/17 
Hunter NBC 15.727 65. Benson ABC 10.5/16 
20/20 ABC 15.4/25 88. George Burns Comedy CBS 10.3/16 
St. Elsewhere NBC 15.3/26 67. Puny Brewster NBC 10.3/16 
Perry Como Special ABC 15.328 68. Fail Guy ABC 9.8/18 
Riptide NBC 152/22 69. Ripley's Believe It Or Not ABC 8.3/13 
The Gauntlet ABC 15.0/23 70. Our Fà.mgy Honor ABC 5.5/9 
Dynasty IL The Colbys ABC 15.0/23 71. Shadow Chasers ABC 5.5/8 
Twilight Zone CBS 14.9/24 'indieves premiere episode 
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market for those looking for strong male de- 
mographic availabilities. 

"Ratings aren't driving the market or set- 
ting prices," said Pilson. And if current con- 
ditions persist, and indications are they will, 
he said, "we may be flat or just slightly bet- 
ter" next year in both college and profession- 
al football. "There just isn't that line outside 
the door to purchase commericals in network 
sports events and if that line doesn't devel- 
op, then we have to sell it at what we can 
get," Pilson said. As for next year's ratings, 
he said, "I think we'll be hoping for a modest 
increase." 

Part of the softness, explained Robert 
Blackmore, senior vice president, sales, 
NBC Television Network, is that advertisers 
targetting male demos not only have an 
abundance of football and other sports pro- 
graming availabilities to chose from, but 
also a new crop of prime time programs that 
deliver a "dual audience." Those adver- 
tisers, he said, "are almost getting men as a 
bonus." Blackmore also cited the softness of 
certain categories that spent less in sports 
television this year because their own busin- 

esses were less than brisk, such as comput- 
ers, financial services. 

Jerome Dominus, vice president, sales, 
CBS Television Network, acknowledged 
that sales for college football and the NFL 
"were certainly not up to expectations." He 
declined to quantify that, but did offer that 
there are signals that next year's sales will 
improve, with this year's ratings gains one 
key category. And the computer advertising 
category should be stronger next year. "From 

what we hear," he said, players in that cate- 
gory will be spending more in 1986. 

Meanwhile, NBC's Blackmore reports 
that the 1986 Super Bowl, which his net- 
work will telecast on Jan. 26 in New Or- 
leans, sold out at $550,000 per 30- second 
spot, up from last year's rate of between 
$500,000 and $525,000 per 30 when ABC 
broadcast its first Super Bowl. He said that 
at this point, 90% or more of the pre- and 
post -game shows had also been sold. 

Katz study finds FM stations skewing older 
Adult contemporary (AC) stations on the FM 
band are targeting a slightly older audience 
today, registering a substantial rise in listen- 
ing among the 35- to -44- year-old age group 
since 1979. That's one of the findings in a 
new, comprehensive radio format trend 
study conducted by the Katz Radio Group. 

The study is based on audience measure- 
ment data for 2,449 individual radio stations 
in 190 Arbitron -rated markets. (Current data 
was taken from the spring 1985 Arbitron 

survey results). "We find some major differ- 
ences in age skew and weekly listening time 
within particular format classifications, de- 
pending on whether a station is on the AM or 
the FM band," said Gerry Boehme, vice 
president and director of research for Katz 
Radio, who compiled the study. 

Some of the survey's other results: 
Album- oriented -rock stations on FM are 

now skewing toward an older audience, with 
a heavier concentration on the 25 -34 age 

Programing with NATPE in mind 
The supply of syndicated television programing is growing as produc- 
ers prepare new offerings in anticipation of the annual NATPE Inter- 
national convention, Jan. 17 -21, in New Orleans. The following are 
some of the most recent announcements: 

Orbis Communications will be selling 65 episodes of Macron I, a 
futuristic animated adventure strip produced by Saban Productions, 
on a cash basis. The show will be set to a Top 40 score with the original 

performer their songs. Saban produces another show, 
Kidd Video on NBC, which features pop music. Accoring to Saban, the 
move to cash sales of the cartoon stems from the belief that stations 
are tired of barter. Stations will have "liberal use of the material for an 
extended period." The show formally debuts at NATPE. 

Fries Distribution has three new programing entries for 1986 -a 
movie package and two first run weeklies. Bob Lloyd, executive vice 
president of worldwide syndication, said that the company's move into 
first -run series production is a "natural extension" of its past work in 
movie production and syndication. He said the cash plus barter ar- 
rangement often insures that properties will be properly promoted 
oecause stations share the risk. Following its success with Fries 
Frame 1, a package of 27 made -for -television films that has been 
cleared in 85 markets, the company is set to release the 20 -title Fries 
Frame. at INN because of the appeal of movie packages to indepen- 
dents. Among titles in the package are "Do You Remember Love," 
"Tough Love," "Bridge Across Time," "Bitter Harvest" and the two -part 
"The Martian Chronicles." Among stars featured in the movie package 
are Rock Hudson, Ron Howard, William Devane, Bruce Dem and Lee 
Remick. Cash sales will be for five runs over five years, with telecasts 
beginning in May. Fries will also offer Cover Story, 26 half -hours featur- 
ing personality profiles of such stars as Michael Landon, Suzanne 
Somers and Morgan Brittany. Procter and Gamble underwrote the 
series which will be sold on a cash plus barter basis with Fries keeping 
one minute. The show is aimed at access and early fringe. Third, the 
weekly Legacies and Legends catches up with stars no longer in the 
public eye. The list of stars that will appear in the show has yet to be 
announced. A pilot is being shot this month, but the show will not be 
ready for sales until after INN A total of 24 shows, aimed at weekends, 
will be sold on a cash plus barter basis with Fries keeping one minute. 

Along with the previously announced Super Pay Cards, Mlzlou is 
offering The Wombles, an weekly live action children's show produced 
by Satori Entertainment for 1986. The show features a cast of furry 
creatures. Each episode will include a musical guest and guest star, 
such as Frank Gorshin, Abe Vigoda, Paul Williams, LaToya Jackson 
and Henny Youngman. The show's 26 episodes will be available on a 
barter basis with stations getting three- and -a -half minutes and Mizlou 

getting two- and -a -half. Mizlou will also be selling The Living Maga- 
zine, 13 half -hours on interior design, taped in a variety of locations in 
association with magazines, such as House & Garden, Country Liv- 

ing and Cosmopolitan, as well as a number of barter specials. 
Colex has announced distribution of 11 Bob Hope movies, includ- 

ing "My Favorite Brunette" and the "Road" movies with Bing Crosby, for 
September 1986. The movies will be available two ways: on a "movie of 
the month" barter basis, with 10 minutes going for national and 14 
minutes for local, and for cash for showings between October 1986 
and July 1990. 

Making its first NATPE appearance this year will be the Consoli- 
dated Productions, based in London and Los Angeles. Steve Walsh, 
director of television, said the company previously only had foreign 
distribution rights to co- productions, such as Deceptions, a mini -series 
made with Columbia that aired in May, and "Finnegan Begin Again," an 
HBO movie made with Zenith. The company will have four program 
offerings this year: To Win at All Costs is the story of the U.S.'s 132 - 
year domination of the America's Cup which ended with Australia's win 
in 1983. The one -hour special will be hosted by Christopher Reeve and 
will be sold on a barter with an as yet undetermined split. Two broad- 
cast windows will be available: during the elimination races, and dur- 
ing the finals in 1987, if the U.S. makes it. The company has three other 
offerings whose marketing plans have yet to be determined. Q.E.D., a 
six -hour mini -series about an American science professor in turn -of- 
the- century England, starring Sam Waterson. The mini -series ran on 
CBS in 1982. Circuit is a 90- minute motor racing special that follows 
the crews of seven drivers, including Paul Newman, during the 1981 

Can -Am series. Consolidated will also be offering a series of 12 animat- 
ed hours that will be sold on a barter basis. Four of the 12 will be 
presented at NATPE. 
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group. The typical FM rock station currently 
shows just over 35% of its 12 -plus audience 
to be aged 25 -34, a 46% increase since 1979 
when the typical level was 24%. Mean- 
while, teen -age composition for AOR listen- 
ing has declined from 23% in 1979 to 15% in 
1985. 

Big band -formatted stations on AM now 
gather 42% of their audience from the 65- 
plus age bracket. In 1981, that percentage 
was 26%. 

FM stations tend to concentrate on youn- 
ger age cells than AM stations with the same 
formats. For example, the core age cell for 
AM contemporary hit radio (CHR) stations 
is 25 -34; for FM, it's 18 -24. The biggest age 
group for AM country listening is 55 and 

Counting down. NATPE reports that 
registration for its 23d annual convention, 
Jan. 17 -21 in New Orleans, has hit a new 
high of 3,100, as of the Dec. 10 pre-regis- 
tration date. The number of exhibitors 
has also hit an all -time, 231 (including 40 
new exhibitors), as of the pre- registration 
date. 

older while FM country outlets attract more 
audience from the 35-44 age cell than any 
other demographic. 

Weekly listening times to individual radio 
stations are generally longer on FM stations 
than AM. The typical FM adult contempo- 
rary listener 18 and older listens for an aver- 

age of eight hours and 33 minutes per week, 
while an AM AC listener spends seven hours 
and 19 minutes of weekly time listening 
(TSL). 

For country- formatted stations, listeners 
tune in for an average of 10 hours and 22 
minutes on FM versus nine hours and 10 
minutes on AM. 

"This type of research produces a series of 
sophisticated audience format norms by 
which individual stations can judge their 
performance, even pinpointing danger signs 
before they become crucial," noted Bill 
Schrank, vice president and director of re- 
search for the Katz Radio Group, which is 
composed of the Katz Radio, Christal Radio 
and Republic Radio rep firms. 

Advertisiq & YGLceti 

ARF seminar 
examines media 
research tools 
Trends in people meters 
chief topic of discussion 

The electronic media and research technol- 
ogies, with an emphasis on the people meter, 
dominated discussions during a two -day 
workshop of the Advertising Research Foun- 
dation. 

Approximately 400 research specialists 
gathered at the New York Marriott Marquis 
to hear a group of speakers and panelists 
from agencies, advertisers and universities 
assess the role of research in the changing 
media climate. 

An overview of recent developments in 
the media environment was provided by 
Ronald B. Kaatz, senior vice president and 
director of media concepts at J. Walter 
Thompson USA. He cited the growing 
strength of independent television stations, 
the resurgence in syndicated programing and 
barter advertising, the emergence of cable 
television and videocassettes and the trend 
toward leveraged buyouts of broadcast orga- 
nizations. He spoke briefly on the movement 
toward shorter TV commercials. 

To help cope with the changes in the me- 
dia universe, Kaatz said, advertisers and 
agencies must be prepared to invest more 
heavily in better information. He said elec- 
tronic media research will be responsible for 
providing many of the vitally needed tools to 
help understand what will and won't work in 
the changing media environment. 

Looking toward the future, Kaatz offered 
these conclusions: "Although network rat- 
ings decline, the medium continues to be the 
most effective means of reaching the most 
customers in the least amount of time; the 
growing syndication market provides many 
opportunities for an advertiser ...to 
strengthen his advertising dollars." With ca- 
ble, he added, "we are finding new ways of 
securing efficient audience delivery and eco- 

Northern metering. The BBM Bureau of Canada has awarded a contract to the A.C. Nielsen 
Co. of Canada for the design, installation and operation of a system of electronic people 
meters, starting next year. 

Also bidding on the contract, in addition to Nielsen of Canada, were Audits of Great Britain, 
Scan Canada and Secodip of France. The system will be introduced during 1986. Peter 
Swain, chairman of the BBM Meter Committee, said discussions are proceeding for a net- 
work service and local meter services in Toronto, Montreal and Vancouver. 

"Nk hope to be able to sign a formal contract early in the new year and complete installa- 
tion of the first 260 meters in Toronto in the fall of 1986," Swain said. "Following a successful 
introduction, this technology will be expanded nationally by 1988." 

nomical sponsorships and as home video 
grows this same marketer can look forward 
to developing additional, targeted pro- 
grams." 

Jack Hill, vice president, research, Cable - 
television Advertising Bureau, called the 
people meter the most positive development 
in cable research. He noted that the Cable 
Audience Measurement Study (CAMS) did 
not find a solution to local cable audience 
measurement and expressed the hope that 
the sharp competition among companies will 
not result in a lowering of standards in order 
to introduce a meter speedily. 

"In retrospect," Hill continued, "the 
CAMS study, even though it failed in its 
immediate purpose to find a satisfactory 
measurement of local cable audiences con- 
firmed the difficulty of accurately measuring 
viewing in a multichannel environment. It's 
a lesson in humility that we might well re- 
member today as we evaluate the people me- 
ter experiments," he said. 

Representatives of three companies that 
have devised people meters for the U.S. all 
said they were pleased with initial testing of 
their systems. They all reported plans to ex- 
pand their samples during validation testing 
in 1986 and 1987. Speakers were John 
Dimling, group director of planning and me- 
dia research group, A.C. Nielsen Co.; Jo- 
seph J. Philport, vice president, sales and 
marketing, AGB Television Research Inc., 
and Robert L. McCann Jr. , senior vice presi- 
dent, marketing ScanAmerica Inc. 

Rolf M. Wulfsberg, president, Television 
Audience Assessment Inc., described the 
company's diary method of estimating the 
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size of the audience during a commercial 
break. Wulfsberg said the loss from zapping 
is no more than 0.2 rating points for prime 
time programs. He said TAA has found that 
25% to 50% of a program's audience is out 
of the room during a typical commercial 
break during a prime time telecast. 

He said that TAA is not designed to re- 
place traditional measurements of audience 
size, but is intended to supplement people 
ratings with estimates of audience size dur- 
ing a commercial break. He said the com- 
pany's agenda for 1985 will cover zapping, 
daytime television viewing, qualitative rat- 
ingsand commercial exposure and effective- 
ness, and audience behavior during sports 
and news programs. 

Jerry Grady, president of Broadcast Ad- 
vertisers Reports, traced the history of BAR 
as a monitoring service for TV commercials 
over the past 32 years and told the audience 
BAR's plans for expansion. In 1986, he 
said, BAR will move from full -time, 52 
weeks of monitoring in three markets -New 
York, Chicago and Los Angeles -to six 
markets. That number will be enlarged to 16 
by 1987. 

"This expansion will increase BAR's spot 
television data base by 75%," Grady re- 
marked. "We will be monitoring full -time 
markets representing 40% of the U.S. (by 
1987)." 

In addition, he said, BAR plans to create a 
new service called the National Barter /Syn- 
dication Reports, starting on Jan. 1. These 
reports will include information of national 
advertising in syndicated programing and 
other nontraditional network situations. 



NAB spending causing concern to 
Roy Mapel says he won't run for 
re- election; cites what he 
terms big splurge by board 

National Association of Broadcasters radio 
director Roy Mapel, KIML(AM) Gillette, 
Wyo. , is taking a hard line when it comes to 
what he feels is the association's extravagant 
treatment of its board. Mapel, who is eligi- 
ble for another term, says he isn't seeking re- 
election because he is unhappy with the way 
NAB is handling its radio membership drive 
and because it is "spending too much money 
entertaining board members." He also is re- 
fusing to attend the NAB's annual winter 
meeting in St. Martin, Netherland Antilles, 
Tan 13 -17 

"I don't think we ought to meet in exotic 
places with the situation some of our mem- 
bers are in," Mapel told BROADCASTING. 
"It's a disgrace," he continued. "How does 
spending that money help broadcasters?" 
Mapel cited one dinner at the board's June 
1985 meeting in Washington. The dinner, 
held at the State Department, cost in excess 
of $20,000, he estimated. (More than 50 
radio and TV directors and their wives usu- 

ally attend the meetings.) "It was very enter- 
taining, but it didn't do anything for broad- 
casters," he said. Moreover, Mapel believes 
that NAB is going overboard in the number 
of lavish dinners held at the meetings. "We 
used to have just one dinner at the board 
meetings; now we have three or more." 

Additionally, Mapel disapproves of offer- 
ing radio stations lower rates for the first six 
months as an incentive to join NAB. 
"They're allowing new members to come in 
at a lower rate. I don't agree with that," he 
said. "They're doing the rest of the members 
an injustice by letting new members come in 
at a lower rate." Mapel acknowledged that 
his views are "in the minority." 

While the dinner at the State Department 
was elegant, said NAB President Eddie 
Fritts, "we spent $5,000 less on that dinner 
than last year." He noted that there was no 
charge for the State Department room, un- 
like previous dinners. He maintained NAB 
is operating in a "fiscally responsible man- 
ner." Fritts also asserted that NAB has been 
able to hold down dues for its radio and TV 
members. And he noted that NAB has been 
able to increase its budget to provide more 
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radio director 
services for its members. (According to 
NAB's fiscal 1986 budget, which ends 
March 31, 1986, it has projected $268,000 
for board expenses. That represents 2.3% of 
its proposed $11.3 -million budget.) 

Fritts also pointed out that the board in- 
structed NAB to find a place in the Caribbe- 
an for its winter meeting. Only Mapel and 
radio board member Robert Fox, KVEN(AM)- 
KHAY(FM) Ventura, Calif., objected to the St. 
Martin meeting, Fritts said. Fox circulated a 
letter last summer stating his opposition to 
St. Martin. Nonetheless, he is expected to 
attend the meeting. 

"Different people have a different per- 
spective," said NAB Joint Board Chairman 
Ted Snider, KARN(AM)- KKYK(FM) Little 
Rock, Ark. "Some people feel the dinners 
are extravagant; some people feel it's neces- 
sary to maintain the stature of the industry. 
We're dealing with people that need to have 
a respect for us," Snider said, referring to the 
members of Congress and other government 
officials who are invited to attend the din- 
ners. 

The chairman also explained that holding 
meetings in places like St. Martin is "just a 
small perk" NAB can give its board mem- 
bers who "give a lot of their own time and 
spend a lot of their own money" serving as 
directors. Snider said directors are given a 
per diem of $100. 

Arbitron assures 
Tulsa broadcasters 
report will be OK 
"It took extraordinary effort, but the fall ra- 
dio audience survey for 'Tulsa will be reli- 
able," said Claire Kummer, radio product 
manager for Arbitron Ratings, at a company - 
sponsored meeting of subscribing Tulsa, 
Okla., radio broadcasters, ad agencies and 
advertisers held in that city last Tuesday 
(Dec. 17). 

The meeting recounted the efforts Arbi- 
tron employed in response to KELI(AM)'s ad 
campaign at the beginning of the fall survey 
period. That campaign blasted Arbitron's 
ratings methodology and, as a form of pro- 
test, offered $14.30 (station is on 1430 khz) 
to diary recipients who would log KELI(AM) 
listenership throughout the book, even if 
they did not listen to the station ( "Closed 
Circuit," Sept. 23). The offer ran in adver- 
tisements in the Tulsa World and was pro- 
moted by the station over the air. 

According to Rhody Bosley, vice presi- 
dent of radio sales and marketing for Arbi- 
tron , who was also present at the Tulsa meet- 
ing, Arbitron deleted all 27 radio diaries 
purchased by KELI. "We also nearly doubled 



the size of the sample in phases two and 
three of the survey period (the last eight 
weeks of the period)," he said. (The fall 
survey period extended from Sept. 19 to 
Dec. 11). "And to ascertain the validity of all 
responses, we carried out a comprehensive 
validation campaign." 

The last measure, said Bosley, included a 
special review of every diary returned from 
'ilrlsa as well as a telephone survey of 379 
households. (The telephone survey utilized a 
questionnaire devised to determine whether 
Arbitron diary keepers knew of, or cooperat- 
ed with, the KELI offer). "We found that 
nearly half of the respondents (46%) were 
aware of the controversy," said Bosley. "Of 
these, 57% could name KELI as the radio 
station involved. Toward the end of the first 
phase [first four weeks of the survey period], 
awareness of the situation declined consider- 

ably," he said. 
Kummer told the group that "overall con- 

sent" -the percentage of people who agreed 
to take diaries -and the return rate -those 
people to whom diaries were sent and who 
are returning them- "trend favorably" with 
prior surveys of the market. She added that 
the number of diaries used to make up the 
fall Tulsa survey report is "substantially" 
over the metro target figure (970). 

Bosley said Arbitron will delist both KE- 

LI(AM), and the co-owned KQZZ(FM) Tulsa, 
from the Tulsa radio market report for the 
fall survey. (KQZ2 changed its call letters 
from KELI[FM] in August). 

He said that during the first four weeks of 
the survey period, there were several diaries 
with entries for KELI(AM). (Under Arbitron 
procedures for dealing with recent call letter 
changes in a market, the KELI[FMI listing 

would be credited to KQzz). "We can't tell if 
the old FM call letters were listed because of 
the campaign by the AM counterpart- 
. .. Since both stations are under a common 
ownership, we've decided to delete any au- 
dience estimates for both KELI(AM) and 
KQZZ," said Bosley. 

Arbitron Ratings and Kravis Co.'s 
KGTO(AM) -KRAV(FM) Tulsa had filed separate 
lawsuits against KELL to discontinue the cam- 
paign (BROADCASTING, Oct. 7 and Oct. 14). 
As a result, a court injunction was issued to 
stop the promotion and KELI was forced to 
surrender the diaries it had received. An Ar- 
bitron spokeswoman last week said the rat- 
ings company plans to pursue its multimil- 
lion -dollar suit against KELI, but no court 
date has been set. The fall survey of the 
Tulsa radio market is scheduled to be mailed 
to subscribers on Jan. 13. 

I J PROPOSED I I 

KMJM(FM) St. Louis, KMJQ(FM) Houston 
and WLTI(FM) Detroit Sold by The Amaturo 
Group to Keymarket Communications for 
$60.1 million, comprising $50 million cash, 
$4 million note, $3.1 million consulting 
agreement and $3 million covenant not to 
compete. Seller is principally owned by Jo- 
seph Amaturo, who also has interest in 
WJQY(FM) Fort Lauderdale, Fla. Buyer is 
subsidiary of North Augusta, S.C. -based 
station group owned by Paul Rothfuss and 
Kerby Confer. They own WGSL(AM) Green- 
ville, WSSL-FM Grey Court and WTCB -FM 
Orangeburg, all South Carolina; wiDx(AM)- 
WMSI -FM Jackson, Miss.; wsKR(AM)- 
WIZD(FM) Atmore and WRLX(AM)- wFFX(FM) 
Iìiscaloosa, both Alabama; WRUS(AM)- 
WBVR(FM) Russellville, Ky.; WKIN(FM) Ham- 
mond, La., and WNNK(FM) Harrisburg, Pa. 
(WRLX[AM]- wFFX(FM] and wRUS[AM] -wsvR 
[FM] have been sold to North Hill Ltd. Partners 
["For the Record," Dec. 9] and WGSL(AM), 

WJDX(AM)-WMSI -FM and WKJN(FM) have been 
sold to Sterling Communications [ "For the Re- 
cord," Nov 4].) Rothfuss and Confer are non- 
voting stockholders of WIGL (AM)- WZNY(FM) 
Augusta, Ga. They are principal limited 
partners in KOFO(AM)- KKKX(FM) Ottawa, 
Kan., KIPR -AM -FM Diboll, Tex., and 
WZxC(FM) Wapakoneta, Ohio. They are also 
limited partners in applications for new FM's 
in Stevens Point, Wis., and Van Buren, Ind. 
KMJM is on 107.7 mhz with 100 kw and 
antenna 320 feet above average terrain. 
KMJQ is on 102.1 mhz with 100 kw and 
antenna 1,720 feet above average terrain. 
WLTI is on 93.1 mhz with 50 kw and antenna 
500 feet above average terrain. 
KGBT(TV) Harlingen, Tex. o Sold by Tichenor 
Media Systems Inc. to Draper Communica- 
tions Inc. for $25 million. Seller is owned by 
McHenry Tichenor. It is Harlingen, Tex. - 
based station group of five AM's and two 
FM's. Buyer is owned by Thomas H. Draper, 
who also owns wsoc(Tv) Salisbury, Md., 
and KOAM(TV) Joplin, Mo. KGBT is CBS af- 
filiate on channel 4 with 100 kw visual, 18.7 
kw aural and antenna 990 feet above average 
terrain. Broker: Cecil L. Richards, Inc. 
WRBD(AM) Pompano Beach, Fla. o Sold by 

CLJ UC°_.-ILJ LJglLJ UgmLI LJC_°_u u`v 
Rose Broadcasting Co. to Sunao Broadcast- 
ing Co. for $1.8 million cash. Seller is sub- 
sidiary of Sconnix Broadcasting Co., Gil - 
ford, N.H. -based station group of five AM's 
and six FM's, owned by Scott McQueen, 
Randy Odeneal and Ted Nixon. Buyer is 
owned by John Ruffin, Coral Springs, Fla. - 
based entrepeneur with no other broadcast 
interests. WRBD is on 1470 khz with 5 kw 
day and 2.5 kw night. Broker: Stan Ray- 
mond Associates. 

KNUJ(AM)- KXLP(FM) New Ulm, Minn. o Sold 
by KNUD Inc. to James Ingstad Broadcasting 

Inc. for $1,325,000, comprising $500,000 
cash and remainder note at 11% over 10 
years, with interest -only payments for first 
three years. Seller is principally owned by 
Hazel Mickelson and family. It has no other 
broadcast interests. Buyer is owned by 
James D. Ingstaad, who owns KBMW(AM)- 
KLTA(FM) Breckenridge, Minn. , with a broth- 
er, Thomas, and kOVC(AM)- KKVC(FM) Valley 
City, N.D., and KWAD(AM) -KKWS(FM) Wa- 
dena, Minn., with another brother, Jack. 
Another brother, Robert, owns Valley City, 
N.D. -based station group of four AM's and 
five FM's. Brother Thomas, owns Grand 

Merry Christmas 
and 

Happy New Year 

Thanks for making 1985 our best year ever. 

Bob Biernacki Bob Mahlman 
Josh Mayberry Nancy Mahlman 
Arie Tomaselli Lucille Ferrara 

When confidentiality, experience and integrity are important. 
THE MAHLMAN COMPANY ONE STONE PLACE BRONXVILLE NY 10708 

914 - 779 -7003 
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Forks, N.D. -based station group of two 
AM's and two FM's. Kiwi is daytimer on 
860 khz with 1 kw. IMP is on 93.1 mhz 
with 100 kw and antenna 400 feet above 
average terain. 
WGWQ -FM Muskegon, Mich.o Sold by TSPS 
Broadcasting Co. to Goodrich Theaters Inc. 
for $1.1 million, comprising $200,000 cash, 
$900,000 note at 10% for one year. Seller is 
equally owned by Frederick Tascone, Wil- 
liam Schroeder and Ronald Piasecki, who 
also own WTRU(AM) Muskegon, Mich. Buy- 
er is owned by Robert E. Goodrich who also 
owns wvic -AM -FM East Lansing, Mich. 
WQWQ -FM is on 104.5 mhz with 50 kw and 
antenna 360 feet above average terrain. 

KGU(AM) Honolulu o Sold by Communica- 
tions Hawaii Inc., debtor in possession, to 

United Network Inc. for $750,000 cash. 
Seller is headed by Roger D. Larson, presi- 
dent, and has no other broadcast interests. 
Buyer is subsidiary of Charles J. Givens 
Foundation, nonprofit educational institu- 
tion based in Altamonte Springs, Ha., 
owned by Charles J. Givens. It has no other 
broadcast interests. KGU is on 760 khz full 
time with 10 kw. 

KRAL(AM) Rawlins, Wyo. o Sold by Carbon 
County Broadcasting to Elk Mountain 
Broadcasting for $245,000, comprising 
$42,500 cash and remainder note at 10% 
over 10 years. Seller is owned by Dorothy J. 
Sterling and her husband, Bruce. It has no 
other broadcast interests. Buyer is equally 
owned by Richard L. Moore, Roy Daven- 
port and John A. Bortowski. Moore is ac- 

count executive with WIAI(FM) Danville, Ill. 
Bortkowski is president of BEAM Inc. , Chi - 
cago-based broadcast consulting firm. It is 
also purchasing co-located KIQZ(FM) from 
separate company, Energy Enterprises (see 
below). KRAL is on 1240 khz with 1 kw day 
and 250 w night. 
KIQZ(FM) Rawlins, Wyo. o Sold by Energy 
Enterprises Inc. to Elk Mountain Broadcast- 
ing for $250,000. Seller is principally owned 
by Clara Petersen and her husband, James. It 
has interest in KPNY -FM Alliance, Neb., and 
KOIT(A.M) Scottsbluff, Neb. Buyer is pur- 
chasing co- located KRAL(AM) (see above). 
KtQz is on 92.7 mhz with 3 kw and antenna 
700 feet above average terrain. 
For other proposed and approved sales see 
"For the Record," page 70. 

Miami gripe 

Spanish -language wLTV(TV) Miami has filed 
a complaint at the Federal Trade Commis- 
sion against A.C. Nielsen Co. requesting an 
investigation of "unfair and deceptive" trade 
practices in the design and operation of 
Nielsen's Miami meter service. Based on an 
analysis by an independent firm, the station 
(ch. 23) said Nielsen's Miami meter service 
"is seriously flawed and grossly biased." Ac- 
cording to the complaint, "for any station 
whose viewer demographics are skewed 
young and old, there is substantial likeli- 
hood that the Nielsen data would not accu- 
rately represent actual market viewing con- 
ditions." As an example, wLTV said 
Nielsen's reported viewing of Spanish sta- 
tions under the newly installed meters was 
about half of what Nielsen's own diaries 
show as well as half of what Arbitron's rat- 
ings show. WLTV said in the complaint that 
the Nielsen sample was biased in favor of 
younger viewers, which discriminated 
against wLTV's older skew. 

11 

IN STEREO 

Stereo symbol. NBC TV has begun air 
'ng a new stereo logo to open each of the 
network's 18 stereo programs. The logo 
(shown above) first aired Dec. 15 and is 
accompanied by an advisory message 
that the program is "in stereo where avail- 
able." More than 40 NBC affiliates and 
owned stations currently broadcast 
NBC's 17 hours per week of multichan- 
nel -sound shows, which include 15 
prime time programs, one late -night 
weekly program and two late- night, five - 
day- per -week telecasts. 

=1 

Norman Fischer and Associates 

The Effective Link 
Between Buyer and Seller 

Confidential, ethical, professional, experienced ... the effective link 
between buyer and seller for successful broadcast and cable facility 
transactions. 

- - - Norman Fischer and Associates, Inc. 
AMedia Brokerage Appraisal Services Management Consultation 

P.O. Box 5308, Austin, TX 78763, 5121476 -9457; 2021775.0317 (Washington, D.C.) 
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Picked up 

ABC -TV has ordered nine additional one- 
hour episodes of Spenser: For Hire from 
Warner Brothers Television. The studio's 
other new prime time entry of this season, 
Growing Pains, has already received a full- 
season pickup from the network. 

CBS -TV has ordered production of Out- 
laws, a two -hour, made -for -TV movie and 
potential series, from Universal Television. 
Described by the studio as "a contemporary 
Western in a romantic style," the program 
stars Richard Roundtree, William Lucking 
and Charles Napier. Nicholas Corea is cre- 
ator, writer and executive producer. 

New Jersey news flap 

Hendrix F.C. Niemann, executive director of 
the New Jersey Network, announced his 
resignation (effective Jan. 17, 1986), amid 
press reports that the New Jersey gover- 
nor's office was unhappy with NJN's news 
coverage and had applied pressure to have 
Niemann removed. (Governor Thomas H. 
Kean's deputy press secretary, Paul Wol- 
cott, denied that anyone in the governor's 
office "from the governor on down," ever put 
any pressure on the New Jersey authority 
because of the network's news reporting or 
had anything to do with Niemann's resigna- 
tion.) 

Niemann, who assumed the post in Au- 
gust 1983, said in a resignation letter to the 
network's directors, that his "ability to func- 
tion effectively has been seriously im- 
paired." It had "become obvious" that a 
number of directors felt his departure would 
be in NJN's "best interest," Niemann said, 
adding: "The precise reasons behind these 
board members' dissatisfaction with my 
performance have not been made clear to 
me and may never be known .... As long as 
politicians control or appear to control the 
network, there will be problems." 



Seattle hot spots 

The FCC has asked eight Seattle FM sta- 
tions to make adjustments at their broad- 
cast antenna facilities to protect against ex- 
cessive human exposure to radio frequency 
radiation (RFR), following publication of an 
Environmental Protection Agency report on 
the shared transmission site. 

Three separate locations at the Cougar 
Mountain site, located 12 miles outside Se- 
attle, were found to have RFR levels exceed- 
ing FCC guidelines going into effect next 
month. But, according to William Hassinger 
of the FCC's Mass Media Bureau, who con- 
tacted eight of the 10 local FM's responsible 
for the excessive levels, the three areas re- 
quire only additional fencing and warning 
signs for protection against public expo- 
sure. 

The eight FM's would also need to pre- 
vent excess occupational exposure, Has - 
singer added. The affected stations on the 
site are KDa -FM, iasw, KISY -FM, KEZx, KPLZ, KMGI 

(formerly KRAB), Kz0K and xMPS -FM. 
The vast majority of RFR levels at the site 

were well below FCC limits, according to 
the three -person EPA survey team that con- 
ducted the study last May (BROADCASTING, 
May 6). In addition, measurements found no 
publicly accessible sites where "spatially 
averaged" values (those resulting in a per- 
son's whole -body exposure) exceeded 700 
microwatts per square centimeters- 300 
microwatts below the FCC's 1,000 
microwatt limit. Most people in the nation 
experience an upper exposure range of 1 

microwatt per square centimeter, EPA not- 
ed. 

A series of measurements made at three 
residences near the site, however, turned 
up one area where "localized" values (those 
where partial -body exposure could occur) 
exceeded the FCC -approved levels by more 
than two times. The electromagnetic field, 
on a residential lot east of the site, was in- 
creased in intensity, in part, because of the 
presence of a child's conductant -metal ex- 
ercise set. Hassinger said the owners of the 
home, whose children were grown, would 
be informed by the EPA of the problem. 

All spatially averaged values near the 
homes were below 100 microwatts per 
square centimeter, the report noted. 

EPA officials recommended in the 38- 
page report that the siting of any new multi- 
story homes near the facility be "ap- 
proached with care," since it was likely that 
the strength of RFR fields would increase at 
higher levels, closer to antennas on the 
towers. EPA reported, as well, that although 
the Cougar Mountain facility had 22 towers 
housing FM, microwave point -to -point and 
other low -power communications antennas, 
the FM facilities contributed the over- 
whelming majority of the high -level RFR 
fields. 

UHF sharing tests proposed 

Broadcast members of an FCC advisory 
committee on UHF TV -land mobile radio 

spectrum sharing have requested subjec- 
tive viewing tests be conducted on potential 
interference effects that may result from 
spectrum sharing. A 60 -day extension of the 
committee's March 7, 1986, reporting dead- 
line is also being sought. 

The FCC's William Torak, advisory com- 
mittee chairman, told the group at its 
Wednesday, Dec. 18, meeting in Washing- 
ton the commission tentatively agreed the 
work should be conducted and believes the 
information from the tests, which would ap- 
parently focus on co- channel interference at 
UHF stations' grade B contour, "may be 
beneficial" to the proceeding. 

A final decision to grant the tests and 
deadline extension would be made follow- 
ing the Dec. 27 deadline the committee set 
for receiving detailed information on the test 
procedures and methodology, according to 
Torak. He told BROADCASTING there was cur- 
rently no clear agreement from land mobile 
interests that extra time should be allowed 
to conduct the tests. 

Committee member Tom Keller of the Na- 
tional Association of Broadcasters said the 
subjective viewing tests, if approved, would 
be conducted by CBS Technology Center, 
which has extensive experience in psy- 
chovisual experimentation. A CBS repre- 
sentative was scheduled to review the pro- 
posed test procedures at a meeting of the 
committee's working group on technical 
analysis in Washington last Friday, Dec. 20. 

The technical analysis working group, co- 
chaired by engineering consultant Jules Co- 
hen and Jay Kitchen of the National Associ- 
ation of Business and Education Radio, had 
already developed some interference test 
data for the committee. According to Co- 
hen, results for those tests, conducted using 
NAB facilities and completed this month, 
raised questions about assumptions being 
used by the FCC in proposing sharing crite- 
ria, particularly in co- channel interference 
and the effect of multiple sources of interfer- 
ence. 

The advisory committee has tentatively 
scheduled its next meeting during the week 
of Jan. 20. The group, which first met last 
September, was authorized last May by the 

FCC to investigate technical aspects of its 
proposal to extend UHF TV -land mobile ra- 
dio sharing in eight top -10 markets. 

DOS delay 

The FCC has approved an extension in pro- 
ceedings to develop technical standards for 
direct broadcast satellite services, accord- 
ing to Bernard Gordon, FCC engineer. Com- 
ments deadlines were extended from De- 
cember to February 14, with reply 
comments due March 15. 

The request for a delay had been made by 
the Direct Broadcast Satellite Association, 
which has completed extensive testing of 
two competing delivery methods from Gen- 
eral Instrument and Scientific -Atlanta, and 
is now proceeding with a review of its find- 
ings and a selection of one recommended 
standard. The FCC is not widely expected to 
back a single standard, but has encouraged 
the development of an industrywide con- 
sensus on the issue. 

Watch the birdies 

CBS has signed a multimillion -dollar deal 
with Hitachi Denshi America for 47 of the 
manufacturer's SK -970 family of cameras. 
The sale, one of the largest in the 22 -year 
history of the Japanese manufacturer's U.S. 
subsidiary, will provide CBS with 30 of Hita- 
chi's SK -970 broadcast field cameras and 17 
of its hand -held SK -97 units. 

Neither company revealed the total value 
of the agreement, but regular suggested list 
price for the two -third -inch tube cameras is 
in the $40,000- $50,000 range. 

CBS, which expects to use the new cam- 
eras in five of its mobile production units for 
covering sporting and major news events, 
already has 60 of Hitachi's SK -110 cameras 
in place at studios in New York, Washington 
and Los Angeles. Delivery of the new cam- 
eras is expected before the end of the year, 
spokesmen for both companies said. 

Grandy&Berkson 
W. John Grandy Media Brokers 
1029 Pacific Street 
San Luis Obispo, CA 93401 
(805) 541 -1900 

Jay O Berkson 
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(617) 369 -1776 

Broadcasting Dec 23 1985 

67 



ON R 
Football figures 

NBC Radio's package of the National Foot- 
ball League's post- season games, which 
comprises conference playoffs and title 
championships, Super Bowl and Pro Bowl 
contests, is, as of last week, about 75% sold, 
according to Steve Soule, vice president - 
/sales of the NBC Radio Networks. The play - 
offs begin Sunday (Dec. 29). 

Soule noted that sales for NBC's regular 
season coverage of NFL games, most of 
which were Monday night contests, fell "a 
little below" what was originally budgeted, 
while post -season activity is running "a little 
ahead." 

Major advertisers on NBC for all the post - 
season games include: Big A Auto Parts, 
Anheuser -Busch (Budweiser), Sears, Alfa 
Romeo, AT &T, Delco, State Farm Insur- 
ance, Oki Data, Miles Laboratories, The Wall 
Street Journal and Richardson -Vicks. 

NBC has cleared a lineup of 274 stations 
for its NFL regular and post- season games, 
including outlets in all of the top 25 markets 
and 96 of the top 100 markets. The network 
is concluding its first year of a two -year deal 
with the NFL for radio broadcast rights. The 
agreement was signed last March for a re- 
ported $11 million ( "Riding Gain," March 
11.) 

Market message 

Some 250 New York market area broadcast- 
ers and managers are expected to attend 
the third annual sales /management semi- 
nar, sponsored by the New York Market Ra- 
dio Broadcasters Association, on Jan. 9. 
Scheduled to conduct workshops are Don 
Beveridge, international marketing and 
management consultant and motivational 
speaker; Dr. Tony Alessandra, author/lec- 
turer on communications, who will examine 
"effective relationship strategies between 
buyer and seller "; F. Stewart Debruicker, as- 
sociate professor of marketing, Wharton 
School of Business, University of Pennsylva- 
nia, on "understanding the role of the buy- 
ers' experiences ", and Dr. Don Clifton, 
chairman, Selection Research Inc., on 
"identifying and hiring talented people." 
CBS News Correspondent Charles Osgood 
is slated to be the luncheon speaker for the 
day -long event, which will take place at 
New York's Grand Hyatt hotel. 

Top tunes 

MJI Broadcasting, a New' York -based radio 
program supplier, will distribute a series of 
specials on the 28th annual Grammy 
Awards, sponsored by the National Acade- 

Coming back. Nick Uerbitsky, president of the United Stations Radio Networks, New York 
left), and Dick Brescia, senior vice president, CBS Radio Networks, New York, were re- 

elected to the posts of chairman and vice chairman, respectively, of the Radio Network 
Association. In addition, Art Kriemelman, office of the president, Mutual Broadcasting (not 
pictured), was elected secretary- treasurer. Kriemelman at one time was executive director of 
the association. All three executives serve one -year terms, commencing in January, and are 
eligible for re- election. 
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my of Recording Artists and Sciences 
(NARAS). The ceremony is scheduled for 
Feb. 25. MJI Broadcasting and Los Angeles - 
based Goodphone Communications will 
serve as co- producers of the specials, in 
cooperation with NARAS. 

The program package will consist of nine, 
two -hour shows in nine different formats. 
Additionally, a one -hour show will air live 
via satellite from backstage at the awards 
ceremony. The special will be targeted to 
contemporary hit- and adult contemporary- 
formatted stations. In the past, only a single, 
two -hour radio special on the Grammys had 
been produced. 

The nine formats for the specials are: con- 
temporary hit/adult contemporary; Spanish, 
black, album- oriented rock, country, jazz, 
classical, nostalgia and talk -the last con- 
sisting of interviews with recording indus- 
try executives and critics. The programs are 
being offered on a market- exclusive basis. 

FM King 

Mutual has signed RKO's adult contempo- 
rary WFYR(FM) Chicago to carry The. Larry 
King Show. The station will be the only FM 
outlet for the King program in the top 20 
markets. King was formerly heard in Chica- 
go on talk -formatted wIND(AM), but when 
that station's ownership changed hands last 
week from Group W to Tichenor Media Sys- 
tern the format was changed to Spanish. 

All that jazz 

Noncommercial jazz -formatted waGO(FM) 
Newark, N.J., will, for the third consecutive 
year, coordinate the production of a nation- 
wide jazz program, scheduled to air from 10 
p.m. to 5 a.m. NYT on New Year's Eve and 
sponsored by Remy Martin. The program, 
will be broadcast live via satellite from four 
cities to a lineup of 177 stations. It will fea- 
ture various jazz artists from Charlie's Tap in 
Boston (produced by WGBHIFMI): the Village 
Gate, New York (produced by warn); the 
studios of Denver national public radio sta- 
tion, KCFR(FM); and the Jazz Safari club in 
Long Beach, Calif. (produced by K[.oN(FM >) 

"This broadcast is one of the major perfor- 
mance events in public broadcasting," said 
Al Pryor, director of special projects, wacO, 
and executive producer of the show. "Each 
year, artists representing a variety of styles 
come together with public radio stations 
and listeners across the country for one of 
the most successful parties since the na- 
tional jazz performances of the great jazz 
orchestras of the 1930's, during the golden 
age of radio." The special is the New Year's 
Eve version of wow's nationally syndicated 
American Jazz Radio Festival. 



Tug -of -war for UPI 
FNN will appeal judge's refusal 
to reopen bidding for wire service 
after deadline; it says its offer is 
better than winning one of Rana -Russo 

The struggle for control of UPI continues as 
a Financial News Network -led consortium 
refused to say "uncle" last week, after Wash- 
ington Bankruptcy Court Judge George F. 

Bason ruled that he would not reopen the 
bidding process for interested buyers. That 
process appeared to culminate last month 
when UPI management, the Wire Service 
Guild and a committee representing the 
company's unsecured creditors all agreed 
upon a buyer for the news organization - 
New UPI Inc., owned by Mexican publisher 
Mario Vazquez Rana (90%) and Houston 
real estate developer Joe E. Russo (BROAD- 
CASTING, Nov 18). 

But the FNN -led group persisted with an 
offer it claimed was far better in payment to 
unsecured creditors (a revised offer would 
pay 60 cents on the dollar compared to the 40 
cents offered by New UPI). After initially 
committing itself to New UPI, the creditors 
committee two weeks ago asked Judge Ba- 
son to reopen the bidding so it could reconsi- 
der the higher offer by the FNN -led group. 
After a hearing that lasted several days, Ba- 
son last week ruled that the bidding would 
not be reopened. "The court upholds that the 
creditors committee is bound by its resolu- 
ion to support New UPI Inc. only. It cannot 
gnore its contractual obligation." He said 

Chronicles of a lifetime. The family of the late ABC News correspondent and anchor, Frank 
Reynolds, donated his papers, tapes and correspondence to Georgetown University, Wash- 
ington, at a luncheon ceremony. Shown above are Reynolds's wife, Harriet, with GU Dean 
Peter Krogh (examining Reynolds's Medal of Freedom Citation awarded posthumously by 
President Reagan on May 23, 1985), and three of Reynolds's five sons, Robert (I), Dean and 
John. Reynolds died of hepatitis in 1983. 

that the process that had led to the selection 
of New UPI had been "extraordinarily care- 
ful and thorough." While the FNN consor- 
tium may be just as qualified to run the wire 
service as New UPI, said Bason, UPI man- 
agement was entitled to draw and adhere to a 
deadline for the submission of bids. FNN 
missed that deadline and the consortium's 
belief that the deadline had been extended 

Craft case continues. Christine Craft, the former KMBC -TV Kansas City, Mo., anchor who sued 
Metromedia, charging sex discrimination, unequal pay and fraud, has taken her case to the 
Supreme Court. Last week she asked that court to reinstate a $325,000 jury verdict against 
her former employer, based on the right to a trial by jury. 

Craft sued Metromedia for $1.2 million, claiming she was demoted after being told she was 
"too old, too unattractive, and not deferential enough to men." She was awarded $500,000 in 
August 1983 by a six -person jury, but that decision was overturned by the trial judge who 
ruled there had been no sex discrimination but who ordered another trial on the charge of 
fraud. In the second trial, in January 1984, she was awarded $325,000. In June 1985 that jury 
award was overturned by the Eighth Circuit Court of Appeals in St. Louis, following Metrome- 
dia's appeal. Last August, Craft's petition for a rehearing en banc with the Eighth Circuit Court 
was denied. 

In her petition to the high court, Craft said the case "represents the highwater mark of a tide 
of appellate overreaching that has, in many circuits, largely usurped the historic and sacred 
fact finding authority conferred solely on civil juries by the Seventh Amendment." It added 
that the appeal should be granted "to restate the established line of demarcation between 
judge and jury's function." 

Said Craft last week: "I've always thought a right to a trial by jury was guaranteed by the 
Constitution. You've got to think a jury verdict means something." 

At a press conference in Washington announcing her petition to the high court, Craft was 
joined by her attorney, Dennis Egan of Popham, Conway, Sweeny, Fremont & Bundschu, and 
representatives of the National Organization for Women Legal Defense and Education Fund, 
Kathy Bonk and Marsha Levick. The LDEF joined Craft and others in forming a fund to help 
fight sexual harassment earlier in the year (BROADCASTING, May 27) and filed a friend of the 
court brief on Craft's behalf last week. 

Craft, who turned 41 on Dec. 18, has been on the college lecture circuit and recently joined 
KRBK -TV Sacramento, Calif., as anchor of its 10 p.m. news program, News Tonight, which is 
scheduled to debut in January. Craft, who had considered running for Congress in California, 
said she will not run in 1986, but has not ruled it out for the future. 

Broadcasting Dec 23 1985 

69 

was, at worst, a misunderstanding and not a 
broken agreement on the part of UPI man- 
agement. "Based on what I know," said Ba- 
son, "I have no hesitation in saying that I 

would make exactly the same decision man- 
agement made." 

Bason also ruled that the FNN group had 
no standing in the UPI chapter 11 proceeding 
and enjoined the company from participat- 
ing in the reorganization process or from 
contacting UPI creditors. The ruling came 
several days after it appeared that UPI "co- 
owners" Douglas Ruhe and William Geissler 
threw in their lot with the FNN group by 
granting it irrevocable control of Media 
News Corp., the umbrella company that 
holds all UPI stock. Bason had ruled several 
months ago that Ruhe and Geissler did not 
have standing to participate in the reorgani- 
zation of UPI. They appealed to the District 
Court in Washington where they were turned 
down. 

Neil Jackson, an attorney for FNN based 
in Washington, said FNN would appeal to 
the District Court within 10 days of Bason's 
ruling on Dec. 16. He declined to state on 
what grounds FNN would base its appeal. 
Meanwhile, Media News Corp., now con- 
trolled by FNN, has filed an emergency re- 
quest with Bason to be considered eligible to 
file its own plan of reorganization. Bason, 
who denied such a request by MNC when it 
was controlled by Ruhe and Geissler, asked 
all parties to the proceeding to file responses 
to the request by last Friday, Dec. 20. 

One of those testifying at the hearing last 
week was Paul Davis, news director at WGN- 
TV Chicago and chairman of the UPI Broad- 
cast Advisory Board. The board has not tak- 
en a position on the merits of individual 



bidders, but Davis testified last week that the 
board was satisfied with the procedures fol- 
lowed to select a buyer for UPI. He said that 
he urged the court to "expedite" the chapter 
11 proceeding, "or the more puzzled the cli- 
ent base will be." As for Vazquez Rana, Da- 
vis said, "I'm not troubled by his bid." He 
said he was somewhat "troubled" by the 
FNN group's apparent willingness to consort 
with Ruhe and Geissler. Their failure as co- 
owners to infuse the company with capital, 
he said "was a disaster" for UPI. 

Commenting on the ruling last week in a 
prepared statement, Vazquez Rana said "the 
real winners in this ruling are the UPI sub- 
scribers and employes whose loyalties have 
sustained it." If his bid is ultimately ap- 
proved, he pledged to "not just maintain the 
UPI tradition but to enhance it." At one point 
during the hearing last week Vazquez's law- 
yers said that if Bason re- opened the pro- 
cess, he would have to consider withdrawing 
his bid. "It's like getting, married," one law- 
yer offered, "and then asking your wife, 

`would you mind if I had an affair with 
someone ?' " UPI chairman and chief execu- 
five officer, Luis Nogales, said of the ruling 
last week, "The way has now been cleared 
for the strengthening of UPI and its emer- 
gence from chapter 11." Barring a successful 
appeal by FNN, Bason's ruling clears the 
way for Vazquez Rana to give UPI a $2.5- 
million operating cash infusion for use over 
the next six months and also provide it with a 
$25- million line of credit in the face of a 
cash shortage. 

Hor t_ e Recordo 
As compiled by BROADCASTING, Dec. 11 
through Dec. 18, and based on filings, au- 
thorizations and other FCC actions. 
Abbreviations: AFC -Antenna For Communications. 
AU- Administrative Law Judge. alt. -alternate. ann.- 
announced. ant.- antenna. aur.- aural. aux.- auxiliary. 
CH -critical hours. CP -construction permit. D-day. 
DA- directional antenna. Doc- Docket. ERP -effective 
radiated power. HAAT- height above average terrain. 
khz- kilohertz. kw- kilowatts. rn- meters. MEOC- 
maximum expected operation value. mhz- megahertz. 
mod. -modification. N- night. PSA- presunrise service 
authority. RCL -remote control location. S -A -Scientific 
Atlanta. SH- specified hours. SL -studio location. TL- 
transmitter location. trans. -transmitter. TPO- transmitter 
power output. U- unlimited hours. vis.- visual. w- watts. 
*-noncommercial. 

Ownership Changes 

Applications 

WSFU(AM) Tallassee, Ala. (CP) -Seeks assignment of 
license from Buck Helms Broadcasting to Fred R. Hughey 
for $8,000. Seller is owned by A.B. Helms, who owns 
WSFU(FM) Union Springs, Ala. Buyer has no other broad- 
cast interests. Filed Dec. 4. 

KHAM(AM) Horseshoe Bend, Ark. (1000 khz; 250 w 
D)-Seeks assignment of license from William C. Adair tc 
W &W Broadcasting Inc. for $51,000. Seller is trustee i 

bankruptcy for Harold G. Williams. It has no other broadcas 
interests. Buyer is owned by Bette Wolfe and her husband 
Russel. Filed Dec. 10. 

During the year, in the rusk of events, we tend to overlook 
the important friendships that are the true basis of business 
relationships. One of the great pleasures of the Holiday Season 
is the opportunity to exchange cordial greetings with those 
whose friendship and goodwill we value so highly. 

In. this spirit it is our pleasure to say "Thank You" and 
extend our sincere appreciation for the very pleasant association 
we enjoy with you. 

May a bright and prosperous New Year bring happiness to 
you and to yours. 

43ti 

GAMMON & NINOWSKI 
Media Investments, Inc. 
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KORV(AM)- KEWE(FM) Oroville, Calif. (AM: 1340 
khz; I kw -D; 250 w -N; FM: 97.7 mhz; 3 kw; HAAT: 950 
ft.)- -Seeks transfer of control of Oroville Radio Inc. from 
James J. McGiffin and family (60% before; none after) to 
Vernon Uecker (40% before; 100% after) for $205,000 cash, 
plus payments of $32,500 to McGiffin and 512,450 to Media 
Management Inc. Sellers have no other broadcast interests. 
Buyer is stations' general manager. Filed Dec. 10. 

WKSD(AM) Panama City, Fla. (CP) -Seeks assign- 
ment of license from Culpepper Communications Inc. to 
Clarence Gay and Jane Lamonica for $155,000. Seller is 
owned by John C. Culpepper and Barry 'Rimer It owns 
College Station, Tex. -based station group of five AM's and 
five FM's. Buyer, Gay, is sales manager and Lamonica is 
salesman at WKSD(AM) -WPFM -FM Panama City, Fla. 
Filed Dec. 4. 

WRBD(AM) Pompano Beach, Fla. (1470 khz; 5 kw -D; 
2.5 kw- N)- -Seeks assignment of license from Rose Broad- 
casting Co. to Sunao Broadcasting Co. for SI.8 million 
cash. Seller is subsidiary of Sconnix Broadcasting Co., Gil - 
ford, N.H. -based station group of five AM's and six FM's, 
owned by Scott McQueen, Randy Odeneal and Theodore 
Nixon. Buyer is owned by John Ruffin, Coral Springs, Fla. - 
based entrepreneur with no other broadcast interests. Filed 
Dec. 10. 

WEBS(AM) Calhoun, Ga. (I110 khz; 250 w -D) -Seeks 
transfer of control of Radio WEBS Inc. from Morgan Q. 
Payne to his brother, Kenyon D. Payne, for $60,000. Seller 
has no other broadcast interests. Buyer is stations' general 
manager and has no other broadcast interests. Filed Dec. 10 

KGU(AM) Honolulu (760 khz; 10 kw -U) --Seeks as- 
signment of license from Communications Hawaii Inc., 
debtor in possession, to United Network Inc. for $750,000 
cash. Seller is headed by Roger D. Larson, president and has 
no other broadcast interests. Buyer is subsidiary of Charles 
J. Givens Foundation, nonprofit educational institution 
based in Altamonte Springs, Fla., and owned by Charles J. 
Givens. It has no other broadcast interests. Filed Dec. 9. 

WQWQ -FM Muskegon, Mich. (104.5 mhz; 50 kw; 
HAAT: 360 ft.) -Seeks assignment of license from TSPS 
Broadcasting Co. to Goodrich Theatres Inc. for SI.1 mil- 
lion, comprising $200,000 cash and $900,000 note at 10% 
for one year. Seller is equally owned by Frederick Tascone, 
William Schroeder and Ronald Piasecki, who also own 
WTRU(AM) Muskegon, Mich. Buyer is owned by Robert 
E. Goodrich, who also owns WVIC-AM-FM East Lansing, 
Mich. Filed Dec. 6. 

KNUJ(AM)- KXL.P(FM) New Ulm, Minn. (AM: 860 
khz; I kw -D; FM: 93.1 mhz; 100 kw; HAAT: 400 ft.)- 
Seeks assignment of license from KNUJ Inc. to James Ing- 
stad Broadcasting Inc. for $1,325,000, comprising 
$500,000 cash and remainder note at 11% over 10 years, 
with interest-only payments for first three years. Seller is 
principally owned by Hazel Mickelson and family. It has no 
other broadcast interests. Buyer is owned by James D. log - 
staad, who owns KBMW(AM) -KLTA(FM) Breckenridge, 
Minn., with his brother Thomas and KOVC(AM)- 
KKVC(FM) Valley City, N.D., and KWAD(AM)- 
KKWS(FM) Wadena, Minn., with his brother Jack. Other 
brother, Robert, owns four AM's and five FM's. Brother 
Thomas owns another two AM's and two FM's. Filed Dec. 
4. 

WOAD(AM) Jackson, Miss. (1400 khz; 1 kw -D; 250 w- 
N) -Seeks assignment of license from John H. Pembroke to 



Earl O. Anderson and Julian C. Madison for $10,000. Seller 
also has interest in KJOP(AM) Lemoore, Calif. Buyer, An- 
derson, is station's general manager. Madison has no other 
broadcast interests.Filed Dec. 4. 

KMJM(FM) St. Louis, KMJQ(FM) Houston and 
WLTI(FM) Detroit (KMJM: 107.7 mhz; 100 kw; HAAT. 320 
ft.; KMTQ: 102.1 mhz; 100 kw; HAAT: 1,720 ft.; WLTI: 
93.1 mhz; 50 kw; HAAT. 500 ft.)-Seeks assignment of 
license from The Amaturo Group to Keymarket Communi- 
cations for $60.1 million. comprising $50 million cash, $4 
million note, $3.1 million consulting agreement and $3 mil- 
lion covenant not to compete. Seller is principally owned by 
Joseph Amaturo, who also has interest in WJQY(FM) Fort 
Lauderdale, Fla. Buyer is subsidiary of North Augusta, 
S.C. -based station group owned by Paul Rothfuss and Kerby 
Confer. They own WGSL(AM) Greenville, WSSL -FM Grey 
Court, and WTCB -FM Orangeburg, all South Carolina; 
WJDX(AM)- WMSI -FM Jackson, Miss.; WRLX(AM)- 
WFFX(FM) 7bscaloosa, and WSKR(AM) -WIZD(FM) At- 
more, both Alabama; WKJN(FM) Hammond, La.; WRUS 
(AM)- WBVR(FM) Russellville, Ky., and WNNK(FM) Har- 
risburg, Pa. They are nonvoting stockholders of WIG - 
L(AM)-WZNY(FM) Augusta, Ga. They are limited partners 
in KOFO(AM) -KKKX(FM) Ottawa, Kan., KIPR -AM -FM 
Diboll, Tex., and WZXC(FM) Wapakoneta, Ohio. They are 
also limited partners in app.'s for new FM's in Stevens Point, 
Wis., and Van Buren, Ind. Filed Dec. 6. 

KDLB(AM) Henryetta, Okla. (1590 khz; 500 w -D)- 
Seeks assignment of license from Rebecca Lambert to Fisher 
Broadcasting Inc. for $125,000, comprising $25,000 cash 
and remainder note at 10% over 10 years. Seller owns 
KROS(AM) -KSAY(FM) Clinton, Iowa. Buyer is owned by 
Larry W. Fisher (75 %), George W. Hicks (25 %) and Robert 
R. Jones (5 %). They have no other broadcast interests. Filed 
Dec. 6. 

WRJC -AM -FM Mauston, Wis. (AM: 1270 khz; 500 w- 
D; FM: 92.1 mhz; 1.8 kw; HAAT: 390 ft.) -WRJC Broad- 
casting Co. Inc. to WRJC Broadcasting Co. for $125,000. 
Seller is owned by Paul Scott and his wife, Sally, and Al 
Stencel and his wife, Mary. It has no other broadcast inter- 
ests. Buyer is owned by Richard Bakalars and his wife, 
Roberta. He has interest in KQAD(AM) -KLQL(FM) Lu- 
verne, Minn. Filed Dec. 6. 

KRAL(AM) Rawlins, Wyo. (1240 khz; I kw -D; 250 w- 
N)--Seeks assignment of license from Carbon County 
Broadcasting to Elk Mountain Broadcasting for $245,000, 
comprising $42,500 cash and remainder note at 10% over 10 

years. Seller is owned by Dorothy J. Sterling and her hus- 
band, Bruce. It has no other broadcast interests. Buyer is 
equally owned by Richard L. Moore, Roy Davenport and 
John A. Bortowski. Moore is account executive with 
WIAI(FM) Danville, Ill. Bortkowski is president of BEAM 
Inc., Chicago -based broadcast consulting rum. It is also 
purchasing co- located KIQZ(FM) from separate company, 
Energy Enterprises (see below). Filed Dec. 6. 

KIQZ(FM) Rawlins, Wyo. (92.7 mhz; 3 kw; HAAT: 700 
ft.)- -Seeks assignment of license from Energy Enterprises 
Inc. to Elk Mountain Broadcasting for $250.000. Seller is 
principally owned by Clara Petersen and her husband, 
James. It has interest in KPNY -FM Alliance, Neb., and 
KOLT(AM) Scottsbluff. Neb. Buyer is purchasing co- locat- 
ed KRAL(AM) (see above). Filed Dec. 6. 

New Stations 

Applications 

AM's 
Fergus Falls, Minn. -Otter Tail Promotions Inc. seeks 

1090 khz; I kw -D. Address: P.O. Box 724, 56537. Principal 
is owned by Lewis M. Letto. It also owns co- located 
KJJK(FM), WAKX(FM) Duluth, KXTP(FM) Superior, 
Wis., and WEVE -AM -FM Eveleth, Minn. Filed Dec. 3. 

Winchester, Nev. -Las Vegas Broadcasters seeks 1050 
khz; 5 kw -D. Address: 4610 Briarwood Dr., Sacramento, 
Calif. 95821. Principal is owned by James E. Auel. His 
brother, Carl, has interest in six AM's and one FM. Filed 
Dec. 2. 

Lakeside, N.J.- Wendell & Associates seeks 550 khz; 
500 w -D. Address: P.O. Box 846, West Milford, N.J. 
07480. Principal is owned by Steven Wendell (10 %), his 
mother, Mrs. F.P. Scalenghe (45 %), and Boon Chai Tiramai 
(45 %). It has no other broadcast interests. Filed Dec. 6. 

Delmar, N.Y. -Marvin B. Clapp seeks 1040 khz; I kw- 
D; 250 w -n. Address: 3108 Fulton Ave., Sacramento, Calif. 
95821. Principal has interest in six AM's and one FM. Filed 
Dec. 2. 

Garisonville, Va. -Viola R. Westlake seeks I290 khz: I 

kw -D. Address: 268 Dover Rd., Warrenton, Va. 22186. 
Principal has no other broadcast interests. Filed Dec. 9. 

FM's 
Winslow, Aria -Q Prime Inc. seeks 95.1 mhz; 100 kw; 

HAAT 446.93 ft. Address: 212 11th Street, Hoboken, N.J. 
Principal is corporation headed by Clifford N. Bornstein and 
Peter D. Mensch, co- presidents. It has interest in six other 
apps. for new FM stations. Filed Dec. 6. 

Chico, Calif. -Golden Valley Community Broadcasters 
seeks 90.1 mhz; 6.3 kw; HAAT. 587.12 ft. Address: P.O. 
Box 3173, Chico, Calif. 95927. Principal is nonprofit corpo- 
ration headed by Eric Llyod Mathisen, president. It has no 
other broadcast interests. Filed Nov. 20. 

Abilene, Kan.- Hutchinson Community College seeks 
89.5 mhz; 100 kw; HAAT: 250.2 ft. Address: 815 North 
Walnut, Suite 300, Hutchinson, Kan. 67501. Principal is 
educational institution headed by Don Miller, chairman. It 
has no other broadcast interests. Filed Nov. 20. 

Arkansas City, Kan. -Faith Broadcasting Inc. seeks 
91.9 mhz; 3 kw; HAAT: 307 ft. Address: Summit & Edge - 
mont, Arkansas City, Kan. 67005. Principal is nonprofit 
corporation headed by Gregory A. Hudson, president. It has 
no other broadcast interests. 

McDaniels, Ky- Bethel Fellowship Inc. seeks 91.5 
mhz; 5 kw; HAAT: 289 ft. Address: P.O. Box 2, McDaniels, 
Ky. 40152. Principal is nonprofit corp. headed by Ronald W. 
Miller, president. It has no other broadcast interests. Filed 
Nov. 15. 

Branson, Mo.- Vision Ministries seeks 88.1 mhz; 0.10 
kw; HAAT: 328 ft. Address: P.O. Box 574, Branson, Mo. 
65616. Principal is a nonprofit organization headed by Jay 
D. Scribner, president. It has no other broadcast interests. 
Filed Nov. 21. 

Booneville, N.Y. -1 & S Broadcasting seeks 101.5 mhz; 
3 kw; HAAT: 328 ft. Address: RD 3 Beaver Trail, Ander 
Creek, N.Y. 13303. Principal is general partnership headed 
by John Moran (50 %) and Stephen Pelkey (50%). Moran is 
instructor in broadcast communications at Syracuse Univer- 
sity and Pelkey is operations manager of WATD -FM Marsh- 
field, Mass. Filed Dec. 5. 

Booneville, N.Y.- Atwood Broadcasting Corp. seeks 
101.5 mhz; 3 kw; HAAT: 328 ft. Address: 302 Post Street, 
Boonville, N.Y. Principal is corporation headed by David R. 
Atwood, president/treasurer. It also owns WBRV(AM) 
Boonville. Filed Dec. 4. 

Canajoharie, N.Y. -WAMC seeks 93.3 mhz; 3 kw; 
HAAT: 36.08 ft. Address: 318 Central Avenue, Albany, N.Y. 
12206. Principal is nonprofit corporation headed by Alan S. 
Chartock, chairman. It has no other broadcast interests. 
Filed Dec. 5. 

Deposit, N.Y. -Linda L. Gott seeks 94.7 mhz; 287.1 
kw; 983 ft. Address: P.O. Box 331, Deposit, N.Y. Principal 
has no other broadcast interests. Filed Dec. 5. 

Frankfort, N.Y. -Frank E. Penny and Dean F. Aubol 
seek 94.9 mhz; 25 kw; HAAT: 212 m. Address: 12 Larch - 
mont Rd., Oswego, N.Y. 13827. Principals own WATN- 
(AM)- WTOJ(FM) Carthage, N.Y. Penny also has interest in 
WEBO(AM)- WQWT(FM) Oswego, N.Y. Filed Dec. 5. 

Frankfort, N.Y. -Frankfort Associates seeks 94.9 mhz; 
50 kw; HAAT: 492 ft. Address: 3015 Cody Rd., Columbus, 
Ga. 31907. Principal is owned by Swann Associates (51% 
general partner), which is equally owned by James C. Jack- 
son, Arthur J. McLung, Percy E. Griffin, Albert W. Thomp- 
son, Samuel Byrd, and George W. Ford. It has no other 
broadcast interets. Filed Dec. 5. 

Frankfort, N.Y. -Sunshine Media of Utica seeks 94.9 
mhz; 31.5 kw; HAAT. 614 ft. Address: P.O. Box 232, King 
of Prussia, Pa. 19406. Principal is owned by Robert C. 
Watkins, who has no other broadcast interests. Filed Nov. 
29. 

Frankfort, N.Y. -Broadcast Facilities Corp. seeks 94.9 
mhz; 50 kw; HAAT: 150 m. Address: 431 S. Wilbur Ave., 
Syracuse, N.Y. 13201. Principal is owned by Robert J. Raide 
and his wife, Linda (80 %), and Robert J. Stillwell and his 
wife, Arlene (20 %). Raide owns WCDO -AM -FM Sidney, 
N.Y. Filed Dec. 4. 

Frankfort, N.Y. -Family Stations Inc. seeks 94.9 mhz; 
25 kw; HAAT: 658 ft. Address: 290 Hegenberger Rd., Oak- 
land, Calif. 94621. Principal is nonprofit station group head- 
ed by Harold Camping. Filed Dec. 5. 

Frankfort, N.Y. -Edward F. Levine and his wife, Pame- 
la, seek 94.9 mhz; 50 kw; HAAT: 490 ft. Address: 7831 
Russell Lane, Manlius, N.Y. 13104. Principal has no other 
broadcast interests. Filed Dec. 4. 

Frankfort, N.Y. -WTMK Broadcasting Corp. seeks 
94.9 mhz; 50 kw; HAAT: 492 ft. Address: 818 Talson Park 
Dr., Herkimer, N.Y. 13350-0123. Principal is owned by 
Klem E. Walters (55 %), his wife, Teresa (25 %), Franklin J. 
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Upthegrove (10 %) and Gordon J. Newell (10%). Walters 
was former owner of WLHF(AM) Little Falls, N.Y. Filed 
Dec. 5. 

Rio Grande, Ohio -Rio Grande College seeks 88.9 
mhz; 100 w; HAAT. 10.5 ft. Address: 218 N. College, 
45674 -9989. Principal is educational institution headed by 
board of trustees. It hs no other broadcast interests. Filed 
Nov. 22. 

Lawton, Okla. -Camerson Universty seeks 90.3 mhz; 2 
kw; HAAT: 463 ft. Address: 2800 West Gore Boulevard, 
Lawton, Okla. 73505. Principal is state -supported educa- 
tional institution headed by Board of Regents for Okla. Agri- 
cultural and Mechanical Colleges, John W. Montgomery, 
chairman. It has no other broadcast interests. Filed Dec. 4. 

Rutland, Vt.- Christian Radio Fellowship seeks 90.5 
mhz; 0.717 kw; HAAT: minus 560.88 ft. Address: 2 Mead- 
ow Lane, Rutland, Vt. 05701. Principal is nonprofit organi- 
zation headed by Arthur Stacy, chairman. L has no other 
broadcast interests. Filed Nov 18. 

TV's 
Avalon, Calif. -Coastal Broadcasting Partners seeks ch. 

54; ERP vis. 5,000 kw, aur. 500 kw; HAAT: 372 m; ant. 
height above ground: 105.29 ft. Address: 6472 Ridge Manor 
Ave., San Diego, Calif. 92120. Principal is owned by Ray 
Lee (10% general partner) and N. Richard Miller and his 
brother, Marshall. It has no other broadcast interests. Filed 
Dec. 6. 

Batavia, N.Y. -M &M Partnership seeks ch. 51; ERP 
vis. 1,000 kw, sort. 100 kw; HAAT: 1,118.5 ft.; ant. height 
above ground: 771.5 ft. Address: P.O. Box 151, Buffalo, 
N.Y. 14205. Principal is owned by general partners, Mad- 
eline Easley (15 %) and Melvin Watkins (20 %). It has no 
other broadcast interests. Filed Dec. 9. 

Wolfforth, Thx.-Garcia Communications seeks ch. 22; 
ERP vis. 800 kw, aur. 80 kw; HAAT. 455.3 ft. ant. height 
above ground: 500 ft. Address: 1579 N. Millard, Rialto, 
Calif. 92376. Principal is owned by Marta G. Garcia and 
Edward Powley. It owns KGCL(TV) Missoula, Mont. Pow - 
Iey's brother, John, owns WHGM(FM) Bellwood, Pa., and 
WOPC(TV) Altoona, Pa., and owns CP's for four new TV's. 
Filed Dec. 9. 

Facilities Changes 

Applications 

AM's 

Tendered 

WEIS (990 khz) Centre, Ala. -Seeks CP to increase pow- 
er to 1 kw. App. Dec. 13. 

Accepted 

KAHI (950 khz) Abum, Calif. -Seeks MP to augment 
DA pattern. App. Dec. 12. 

KHTH (1130 khz) Dillon, Colo. -Seeks MP to change 
TL. App. Dec. 10. - 

WBRD (1420 khz) Bradenton, Fla. -Seeks mod. of lic. to 
change SL. App. Dec. 13. 

KYLT (1340 khz) Missoula, Mont. -Seeks CP to make 
changes in ant. sys. App. Dec. 13. 

WZBO (1260 khz) Edenton, N.C. -Seeks CP to make 
changes in ant. sys. App. Dec. 13. 

WKOV (1330 khz) Wellston, Ohio-Seeks CP to make 
changes in ant. sys. App. Dec. 10. 

WHIZ (1240 khz) Zanesville, Ohio-Seeks CP to make 
changes in ant. sys. App. Dec. 10. 

WKGM (940 khz) Smithfield, W.-Seeks MP to make 
changes in ant. sys. App. Dec. 10. 

WPRZ (1250 khz) Warrenton, Va. -Seeks MP to make 
changes in ant. sys. App. Dec. 11. 

WZUU (1290 khz) Greenfield, Wis. -Seeks mod. of lic. 
to move SL to 520 West Capital Drive, Milwaukee. App. 
Dec. 12. 

FM's 

Tendered 

WGVC -FM (88.5 mhz) Allendale, Mich. -Seeks CP to 
change TL; change ERP to 3 kw; change HAAT to 310.7 ft., 
and make changes in ant. sys. App. Dec. 11. 

'KEWC -FM (89.5 mhz) Cheney, Wash. -Seeks mod. of 



CP to change TL; change ERP to 10 kw; change HAAT to 
1,407 ft., and make changes in ant. sys. App. Dec. 12. 

Accepted 

WBLX (92.9 mhz) Mobile, Ala. -Seeks CP to install 
aux. sys. App. Dec. 11. 

WKSJ -FM (94.9 mhz) Mobile, Ala. -Seeks CP to change 
TL and change HAM to 153.24 ft. App. Dec. 13. 

WLAY -FM (105.5 mhz) Muscle Shoals, Ala. -Seeks CP 
to change ERP to .53 kw; change HAAT to 743 ft., and 
change TL. App. Dec. 12. 

*KGOD (90.3 mhz) Wasilla, Alaska-Seeks mod. of CP 
to change TL; change ERP to 58 kw, and change HAAT to 
318 ft. App. Dec. 10. 

KOOL -FM (94.5 mhz) Phoenix -Seeks CP to change TL 
and change HAAT to 1,655.1 ft. App. Dec. 13. 

KIHX -FM (106.3 mhz) Prescott, Ariz. -Seeks CP to 
change TL and change HAM' to 471 ft. App. Dec. 13. 

WOWW (107.3 mhz) Pensacola, Fla. -Seeks CP to 
change TL and change HAAT to 1,421.22 ft. App. Dec. 11. 

*WHGW (91.3 mhz) Fort Valley, Ga. -Seeks CP to 
change TL and change HAAT to 459.2 ft. App. Dec. U. 

WOVR -FM (103.1 mhz) Versailles, bid-Seeks CP to 
change HART to 328 ft. App. Dec. 12. 

WSIP -FM (98.9 mhz) Paintsville, Ky -Seeks CP to 
change ERP to 59 kw. App. Dec. 13. 

WQRS -FM (105.1 mhz) Detroit -Seeks CP to change 
ERP to 20 kw. App. Dec. 12. 

*KVSC (88.1 mhz) St. Cloud, Minn. -Seeks CP to 
change TL. App. Dec. 16. 

WZKX (107.1 mhz) Gulfport, Miss. -Seeks CP to 
change ERP to 1.862 kw and change HART to 393 ft. App. 
Dec. II- 

KLUC (98.5 mhz) Las Vegas-Seeks mod. of CP to 
change SL to 3510 West Haienda St., Las Vegas. App. Dec. 
10. 

WYNY (97.1 mhz) New York -Seeks CP to install aux. 
sys. App. Dec. 11. 

WMYK (93.7 mhz) Elizabeth City, N.C. -Seeks mod. of 
CP to change TL; change HAAT to 1,470 ft., and make 

Services 
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TOWER LOCATIOWHEIGHT STUD F S 
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JOHN CHEVALIER. JR. 
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Technical Design 
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Stephen Raleigh 
Broadcast Services 

Full Service Technical Consulting 
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Facility Design á Installation 
P.O. Box 3403, Princeton, N.J. 08540 

(609) 799 -4357 

FCC ON -LINE DATABASE 

da1aworkr 
Alocation Terrain Studies 

AM FM TV LPTV TES 
4827 Rugby Ave., Suite 200 

Bethesda. MD 20814 
(301) 652 -8822 1800 -368 -5754 
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CALL LETTERS 
Call Leiter Systems 
P. 0. Box 13789 
Jackson. MS 392363789 
(601) 981 -3222 

1 HORIZON INTERNATIONAL l Broadcast Implementation Engineering 

rKI. Video FclNly Onion a InYII.11on 
SWOTS E.IwNOn \ Crnqu 

Ern.ry.ncy S.nl<. ! Supyon 
1537 E. Wie, M.. Sun 1, PC... Ar 55040 

602-437-3800 

RAMIRONIX, INC. 
Connector Supplier 

to the Broadcast Industry 
Kings /ITT Cannon 

67 Jefryn Blvd. E. 
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THE M STREET 
JOURNAL 

An authoritative weekly newsletter 
for radlo.Format NewaFCC'CRTC 
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(713) 660 -5260 
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LPTV News, Views & Hard Data 
every other wednesday $175yr 
PO Box 33964 
Washington, DC 20033 -09M 
202- 234 -8694 
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changes in ant. sys. App. Dec. 12. 

W WJM (106.3 mhz) New Lexington, Ohio -Seeks CP to 
change HAM' to 328 ft. App. Dec. 11. 

WKOV -FM (96.7 mhz) Wellston, Ohio-Seeks CP to 
change TL; change ERP to 1.75 kw, and change HAAT to 
430 ft. App. Dec. 12. 

KYFM (100. l mhz) Bartlesville, Okla. -Seeks CP to in- 
stall aux. sys. App. Dec. 11. 

K001-FM (106.5 mhz) Jacksonville, tex. -Seeks CP to 
change TL and change HAAT to 1,165.7 ft. App. Dec. 13. 

KRLB -FM (99.5 mhz) Lubbock, Tex. -Seeks CP to 
change TL; change ERP to 100 kw, and change HAAT to 
817.05 ft. App. Dec. 12. 

WBMW (106.7 mhz) Manassas, Va. -Seeks CP to move 
main SL to Oak and Main Streets, Fairfax, Va. App. Dec. 
16. 

TV's 

Accepted 

W11B (ch. 63) Bloomington, Ind.-Seeks MP to change 

change TL and change HAAT to 1,039.76 ft. App. Dec. 11. 

KHCA (ch. 41) Alexandria, La. -Seeks MP to change 
ERP to vis. 205 kw, aur. 20.5 kw; change HAAT to 297.2 ft.; 
change ant., and change TL. App. Dec. 10. 

KCTS -TV (ch. 9) Seattle-Seeks CP to change ERP to 
vis. 316 kw, aur. 50 kw and change transmitter. App. Dec. 
Il. 

Actions 

AM's 

KCFA (1020 khz) Eagle River, Alaska-Granted app. to 
increase night power to 10 kw. Action Dec. 9. 

KMBD (760 khz) Thornton, Colo.-Granted app. to 
change TL and make changes in ant. sys. Action Dec. 9. 

WWLD (1190 khz) Pine Castle, Fla.-Granted app. to 
move SL to 5205 South Orange Ave., Edge Wood, Fla. 
Action Dec. 6. 

KVEG (1400 khz) North Las Vegas, Nev.-- Granted app. 
to make changes in ant. sys. Action Dec. 4. 

WFNC (640 khz) Fayetteville, N.C. -Granted app. to 
make changes in ant. sys. Action Nov. 27. 

FM's 

WABB -FM (97.5 mhz) Mobile, Ala.-Granted app. to 
change TL; change HAAT to 1,643.94 ft., and make 
changes in ant. sys. Action Dec. 9. 

*KLLN (90.9 mhz) Newark, Ark.-Granted app. to 
change ERP to 4 kw; change HAAT to 455.92 ft -, and make 
changes in ant. sys. Action Dec. 5. 

Kill (95.3 mhz) Clifton, Ariz. -Returned app. to change 
TL; change ERP to .038 kw, and change HAAT to 2,388 ft. 
Action Dec. 10. 

KROQ -FM (106.7 mhz) Pasadena, Calif.- Granted app. 
to change TL; change ERP to 5.2 kw; change HAAT to 
1,378.44 ft., and make changes in ant. sys. Action Nov. 27. 

W WUS (104.7 mhz) Big Pine Key, Fla.- Dismissed app. 
to change TL and change HAAT to 432.96 ft. Action Dec. 4. 

WXCR (92.1 mhz) Safety Harbor, Fla.- Granted app. to 
change ERP to 1.95 kw. Action Dec. 9. 

KKIC -FM (101.9 mhz) Emmett, Idaho-Granted app. to 
change TL; change ERP to 1.26 kw, and change HAAT to 
507 ft. Action Dec. 6. 

*KUOI -FM (89.3 mhz) Moscow, Idaho -Dismissed app. 
to change HAAT to minus 77.6 ft.; change ERP to 1.339 kw; 
change transmitter, and make changes in ant. sys. Action 
Dec. 10. 

WBIF (105.5 mhz) Bedford, Ind. -Granted app. to 
change TL; change to ERP 2 kw, and change HART to 
399.18 ft. Action Dec. 10. 

WTIB (104.9 mhz) luka, Miss. -Granted app. to change 
TL; change ERP to 1.79 kw, and change HART to 410 ft. 
Action Dec. 9. 

WMFM (106.3 mhz) Petal, Miss -- Granted app. to 
change ERP to 1.8 kw and change HAAT to 400 ft. Action 
Dec. 4. 

KRZK (106.3 mhz) Branson, Mo.- Dismissed app. to 
change TL; change ERP to 2.4 kw, and change HAAT to 396 
ft. Action Dec. 4. 

KLMS (1480 khz) Lincoln, Neb.- Dismissed app. to aug- 



Professional Cards 

A.D. RING & ASSOCIATES, P-C. 

CONSULTING RADIO ENGINEERS 

Suite 500 
1140 Nineteenth St.. N.W. 
Washington, D.C. 20036 

12021 223-6700 
Member AFCCE 

SILLIMAN AND SILLIMAN 
8701 Georgia Ave. =805 
Silver Spring, MD 20910 

ROBERT M. SILLIMAN, P.E. 
(301 1 589 -8288 

THOMAS B. SILLIMAN. P.E. 
(812) 853 -9754 

Member .4T 

HAMMETT L EDISON, INC. 
CONSULTING ENGINEERS 

Box 68. International Airport 
San Francisco. California 94128 

14151 342 -5208 

Member AFCCE 

VIR JAMES 
CONSULTING ENGINEERS 

Applications and Field Engineering 
Computerized Frequency Surveys 

3137 W. Kentucky Aw. -80219 
(303) 937.1900 

DENVER, COLORADO 
Member AFCCE & NAB 

HATFIELD & DAWSON 
Consulting Engineers 

Broadcast and Communications 
4226 6th Ave., N.W., 

Seattle, Washington, 98107 
(206) 783.9151 

Member AFCCE 

JOHN FX. BROWNE 
& ASSOCIATES. INC. 

CONSULTING ENGINEERS 
525 Woodward Avenue 

Bloomfield Hills. MI 48013 
Tel (313) 642-6226 

Memme, AFCC( 

CLLRENCE M BEVERAGE 

COMMUNICATIONS TECHNOLOGIES. INC. 

BROAEICST ENGINEERING CONSULTANTS 

suaE n 123 CREEK ROAD 

MOUNT NOLLy NJ ODORO 

iN1R, 722 0m7 

11503 Slone Valley áARötOn. Vrçna 22091 

1701 Neye Greermk AVM*. Suite 814 

Ri twdso,. Tesa 75081 

CdrrrruOcabms &Breenng Sevres 

Harry L Stemple. Ve9na 7076204350 
G Pat Man. Texas 214/2353158 

EDM & ASSOCIATES. INC. 
13/cast AM F IV LPTV INS Translator 
Frequents Seethes S Rule Makings 

C /Carne6Ceeular. Satellites 
MMES, P/P Microwave 

FCC lst Class I PE licensed DIRN 
1310 Vermont An.., NW. Suite 1130 

Washington. D.L. 20005 Phone (2021 296-0354 
Meiee. ,CCI 

Saa.ser,RSca mnsnernresnribaarvn 
CONSULTING ENGINEERS 

7901 VARNWOOD COURT 
SPRINGFIELD VA. 22153 

(7031589 - 7704 
MEMBER AFCCE 

Moffet, Larson & Johnson, Inc. 
Consulting Telecommunkattons Engineers 

1925 North Lynn Street 
Arlington, VA 22209 

(703) 841 -0500 
Member AFCCE 

JOHN B. HEFFELFINGER 

9233 Ward Parkway, Suite 285 
816 -444 -7010 

Kansas City, Missouri 64114 
Me.,Se RICCI 

E. Harold Munn, Jr., 
& Associates, Inc. 

Broadcast Engineering Consultants 

Box 220 
Coldwater, Michigan 49036 

Phone: 517 -278 -7339 

ENTERPRISE ENGINEERING P-C. 

Consulting Engineers 
FW HANNEL, PE. 

PO. Box 9001 Peona. IL 61614 
(309) 6914155 

Memme. AFCCE 

D.C. WILLIAMS 
& ASSOCIATES, INC. 

C OnSUir,ng Eng.neea 
AV.rvTV.PTV -cvv 
Ins, ornCr 90. uno 

FOLSOM, CALIFORNIA 95630 
(916) 933 -5000 

LAWRENCE L. MORTON, E.E. 
AND ASSOCIATES 

Consulting TeieCOmmunico ?ions Engineer 
AM. FM. TV, LPN, CAN. MOS. SG. 

Cellular. F,eid Engineering. Computerized 
Channel Searches 

21671 SUPERIOR LANE 
LAKE CORSET, CALIFORNIA 92630 

(7141 859-6013 

PAUL DEAN FORD 
BROADCAST ENGINEERING CONSULTANT 

R.R. 12, Box 379 

WEST TERRE HAUTE, INDIANA 47885 

812 -535 -3831 

D.B. COMMUNICATIONS, INC. 
BroadcastACC /cellular /satellite 
Telecommunications Consultants 

4401 East West Highway, Suite 404 
Bethesda, Maryland 20814 

(Located in Washington. D.C. Area) 
(301) 654 -0777 

contact: Darrell E. Bauguess 

LOHNES & CULVER 
Consulting Engineers 

1156 15th St., N.W.. Suite 606 
Washington. D.C. 20005 

12021 296-2722 

Member AFCCE 

DAVID STEEL 
& ASSOCIATES, INC. 

P 0 6o. 230 
Main Si. a Melvin Ave 

Oueenalown. MD 21658 

(301)527-6725 
Membe. ,eCE 

JULES COHEN 
& ASSOCIATES, P-C. 

Suite 400 
1730 M St. N.W. 

Washington OC 20036 
(202/S59-3707 
Member AFCCE 

ROSNER TELEVISION 
SYSTEMS 

CONSULTING & ENGINEERING 

250 West 57 Street 
New York, N.Y. 10107 

(212) 246-2850 

MATTHEW J. VLISSIDES & 
LTD. 

STRUCTURAL CONSULTANT 
TOWERS. ANTENNAS. STRUCTURES 

Studies, Analysis, Design ModiBcaaoas, 
Inspecuoos, Supervision of Execeoo 

6867 Elm St., McLeao,VA 22101 
Tel (703) 356 -9765 

Member AFCCE 

R.L. HOOVER 
Consulting Telecommunications Engineer 

11704 Seven Locks Road 
Potomac, Maryland 20854 

301.983.0054 
Member AFCCE 

EVANS ASSOCIATES 
Consulting Canmunie.tlona Engineers 

AM- FM-TV-CAT W TFS-SDINIIt. 
B4O66r Engineering Software 

216 N. Green Bay Rd. 
THIENSVILLE, WISCONSIN 53092 

Phan. (414) 2424000 
Member AFCCE 

JOHN J. DAVIS 
& ASSOCIATES 
CONSULTING ENGINEERS 

P.O.BOX 128 
SIERRA MADRE, CA 91024 -0128 

(818) 355-6909 

Member AFCCE 

John Aalto, P.E. 

Consulting Engineer 

TELEVISION PRODUCTION AND POST PRODUCTION 

SYSTEMS DESIGN AND PROJECT MANAGEMENT 

18181 784.2208 
4534 Van Noard Avenue 

Studio City. CA 91604 

COHEN and DIPPELL, P-C. 

CONSULTING ENGINEERS 
1013 151h 95., N.W., Suite 703 

(202)783.0111 
WaenIngton, D.C. 20005 

Memtwr AFCCE 

ANDRUS AND ASSOCIATES, INC. 

ALVIN H. ANDRUS, P.E. 

351 SCOTT DRIVE 
SILVER SPRING, MD. 2090E A 301 384.5374 A Mrrnber AFCCE 

CARL E. SMITH 
CONSULTING ENGINEERS 
AM -FM -TV Engineering Consultants 

Complete Tower and Rigging Services 
'-Serving tae Broadcast Industry 

for ore, SO rears' 
Box 2727 Bath, Ohio 44210 

(216) 659 -4440 

Mullaney Engineering, Inc. 
Consulting Al.communicslions Engineers 

9049 Shady Grove Court 
Gaithersburg, MD 20877 

301.921 -0115 
Member AFCCE 

C. P. CROSSNO & ASSOCIATES 
Consulting Engineers 

P.O. Box 18312 
Dallas, Texas 75218 

(214) 669.0294 

Member AFCCE 

SHERMAN & BEVERAGE 
ASSOCIATES INCORPORATED 

CONSULTING & 
FIELD SERVICES 

P.O. Box 770 
WILLIAMSTOWN, NEW JERSEY 
(6091728 -2300 08094 

SELLMEYER & KRAMER, INC. 

CONSULTING ENGINEERS 
J.S. Sellmeyer, P.E., S.M. Kramer, P.E. 

APPLICATIONS FIELD ENGINEERING 

P.O. Box 841 Mckinney TX 75069 
214 -542 -2056 214 -548 -8244 

Member AFCCE 

*Talatechanc- 
TELECOMMUNICATIONS ENGINEERS 

FM- TV -MDS -LPTV -Land Mobile 
Applications -Frequency Searches 

P.O. Box 924 
Dearborn, MI 48121 

(313) 562 -6873 

LECHMAN & JOHNSON 
TeietommunitahonS Consultants 
Applications . Fold Engineering 
2033 M Street N W. Suite 702 

Washington DC 20036 

(2021 7750057 



ment daytime and nighttime radiation patterns. Action Dec. 
9. 

KJUS (95.3 mhz) Lincoln, Neb.-Granted app. to change 
HAAT to 90 ft. and change TL. Action Dec. 6. 

WNBR (100.7 mhz) Wildwood, N.J.- Dismissed app. to 
change ERP to 25 kw. Action Dec. 4. 

KDDR -FM (92.3 mhz) Oakes, N.D.-G Granted app. to 
change ERP to 4 kw and change HAAT to 150.88 ft. Action 
Dec. 10. 

KTIL -FM (104.1 mhz) Tillamook, Ore.-Granted app. to 
change TL; change ERP to 6.5 kw; change HAAT to minus 
196 ft., and make changes in ant. sys. Action Dec. 10. 

WFID (95.7 mhz) Rio Piedras, P.R.- Granted app. to 
change HAAT to 940 ft. Action Dec. 10. 

WNMB (105.5 mhz) North Myrtle Beach, S.C.-G Granted 
app. to change HAAT to 328 ft. Action Dec. IL 

KORA -FM (98.3 mhz) Bryan, Tex.-Granted app. to 
change ERP to .9 kw and change HAAT to 528.08 ft. Action 
Dec. 4. 

KIXS -FM (93.3 mhz) Killeen, Tex.-Granted app. to 
change TL; change ERP to 100 kw, and change HAAT to 
1,968 ft. Action Dec. 10. 

KLLL -FM (96.3 mhz) Lubbock, Tex. -Granted app. to 
change TL; change HAAT to 817.05 ft., and make changes 
in ant. sys. Action Dec. 6. 

WBDY -FM (106.3 mhz) Bluefield, Va. -Granted app. to 
increase height of ant. supporting structure by 28 ft. Action 
Dec. 10. 

WAPL -FM (105.7 mhz) Appleton, Wis.- Dismissed app. 
to change TL. Action Dec. 4. 

WVCX (98.9 mhz) Tomah, Wis.-Dismissed app. to 
change TL; change ERP to 100 kw; change HAAT to 1,193 
ft., and make changes in ant. sys. Action Dec. 4. 

In Contest 

ALJ Joseph Chachkin made following decisions: 

San Diego (Catherine Juanita Henry. et al) FM proceeding. 
By separate orders: granted motion by Doris S.M. Yee and 
dismissed her app. with prejudice; granted motion filed by 
Tri-Corn Productions Inc. and dismissed its app. with preju- 
dice. By orders, Dec. 3 and Dec. 6, respectively. 

Reno (Washoe Shoshone Broadcasting, et al) TV proceed- 
ing. Granted motion filed by Reno Telecommunications Co. 
and dismissed its app. with prejudice. By order. Dec. 3. 

Burlington. N.J. (Signal Ministries Inc., et al) TV pro- 
ceeding. Granted joint petition for settlement agreement 
filed by Burlington TV Inc. and Adlephi Broadcasting Corp. 
and dismissed app. of Burlington TV with prejudice. By 
MO &O, Dec. 3. 

ALJ John M. Frysiak made following decisions: 

Washington (Private Networks Inc., et al) MDS proceed- 
ing. Granted joint petition for settlement agreements and 
dismissed as individual applicants Private Networks, Digital 
Pagings Systems. KC Corp.. Greater Media Inc.. Vidicom 
Inc. and Multipoint Information Systems Inc.; granted com- 
bined aforementioned apps. to form joint venture known as 

Washington MDS Co. for new MDS service at Washington, 
and terminated proceeding. By MO &O, Dec. 6. 

Rock Hill, S.C. (Beverly Hills Hotel Corp., et al) TV 
proceeding. Granted petition filed by Moore Broadcast In- 
dustries Inc. against Susan S. Mulkey to determine whether 
transmitter site proposed by Mulkey is available to her. By 
MO &O, Dec. 4. 

ALJ Joseph P Gonzalez made following decision: 

Arlington, Tex. (Charisma Broadcasting Corp., et al) TV 
proceeding. Granted motion for partial summary decision 
filed by Sammy A. Thornton and resolved air hazard issue in 
his favor. By MO &O. Dec. 4. 

ALJ Byron E. Harrison made following decisions: 

Charleston, S.C. (First Equimedia. et al) TV proceeding. 
Granted motion for summary decision filed by Caro Broad- 
casting Ltd. and resolved air hazard issue in its favor. By 
order, Dec. 3. 

Hendersonville, Tenn. (Nelson Media Inc., et al) TV pro- 
ceeding. By separate orders: granted motion for summary 
decision filed by Caro Broadcasting Ltd. and resolved air 
hazard issue in its favor; granted motion for summary deci- 
sion filed by Channel 50 Tennessee Broadcasting and re- 
solved air hazard issue in its favor; granted motion by Nelson 
Media for summary decision and resolved air cross -interest 
policy issue in its favor. By orders, Dec. 3 and Dec. 5. 

AU Edward Luton made following decision: 

Roanoke, Va. (Roanoke TV 60 Broadcasting and South- 
west Virginia Television) TV proceeding. Granted joint peti- 
tion for settlement agreement and dismissed app. of Roanoke 
TV 60 with prejudice; granted app. of Southwest Virginia for 
new TV station at Roanoke, and terminated proceeding. By 
MO &O, Dec. 3. 

ALJ Joseph Shorter made following decision: 

Memphis (Burwood Broadcasting of Memphis Ltd., et al) 
TV proceeding. Granted motion for limited summary deci- 
sion filed by EAM Broadcasting Co. of Memphis and re- 
solved air hazard issue in its favor. By MO &O, Dec. 3. 

ALJ James F Tierney made following decisions: 

Omaha (Omaha Channel 54 Broadcasting Group, et al) 
TV proceeding. Granted, in part, petition filed by Omaha 
Telecasters Inc. to enlarge issues against Maryland Williams 
to determine whether Williams violated Rule 1.65 by failing 
to timely advise FCC of FAA's notification that further study 
would be required to determine whether Williams' proposed 
facility would be hazard to air navigation, and, if so, effect 
of that failure on comparative qualifications. By MO &O, 
Dec. 4. 

Corpus Christi, Tex. (Christian Childrens Network Inc.) 
TV proceeding. Granted Mass Media Bureau's recommen- 
dation and added issue against Christian to determine wheth- 
er it is financially qualified to construct and operate its pro- 
posed station, and, if not, whether Christian is qualified to 
be commission licensee. By MO &O, Dec. 9. 

Call Letters 

Applications 
Call Sought by 

WVGN 

WEKS 

New FM 

Virgin Islands Wueless Co., Charlotte Ama- 

lie, VI. 

Existing AM's 

WJYA Trans %%rid Broadcasting Corp., Mar- 

ietta. Ga. 

Summary of broadcasting 
as of September 30, 1985 

Service On Air CP's Total 

Commercial AM 4,799 170 4,969 

Commercial FM 3,839 418 4,257 

Educational FM 1,211 173 1,384 

Total Radio 9.849 761 10,610 

FM translators 789 444 1,233 

Commercial VHF TV 541 23 564 

Commercial UHF 1V 379 222 601 

Educational VHF TV 113 3 116 

Educational UHF TV 186 25 211 

Total 1V 1,219 273 1,492 

VHF LPN 224 74 298 

UHF LPN 130 136 266 

Total LPTV 354 210 564 

VHF translators 2,869 186 3.055 

UHF translators 1,921 295 2,216 

ITFS 250 114 364 

Low -power auxiliary 824 0 824 

TV auxiliaries 7,430 205 7,635 

UHF translator /boosters 6 0 6 
Experimental TV 3 5 8 

Remote pickup 12,338 53 12,391 

Aural STL 8 intercity relay 2 836 166 3,002 

' Includes off-air licenses. 

Broadcasting Dec 23 1985 
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WLSC WVSL Loris Broadcasting Inc., Loris. S.C. 

WEKS-FM 

KLTO 

WOBO-TV 

KDAF 

Grants 
Call 

WPMA 

KOFK 

WRQT 

'KPPR 

KFXI 

KOMB 

KOCR 

WLXV 

hNUCX-TV 

KASH 

KNNN 

WQFX 

Existing FM'S 

WJYA -FM Transworld Broadcasting Corp.. 

La Grange. Ga. 

KCMA Pathfinder Communications Corp., 

Owasso. Okla. 

Existing TY's 

WFBN Grant Broadcasting of Chicago, Joli- 

et. III. 

KRLO -TV News America Television Inc., Dal- 

las 

Assigned to 

New AM's 

GDR Inc.. Wildwood, Fla. 

Fred E. Rodarte, Danny A. Almanza, Milan. 

N.M. 

New FM's 

Andrew L. Bancs, Bear Lake. Mich. 

Prairie Public Broadcasting Inc., Williston, 

N.D. 

Sherry Lynn Austin, Marlow, Okla. 

Walter P. Faber Jr.. Midvale. Utah 

New TV's 

Metro Program Network Inc.. Cedar Rapids. 

Iowa 

Gary D. Terrell, Cumberland, Md. 

Delta College. Bad Axe, Mich. 

Existing AM's 

KTNX Community Anchorage Broadcasting 

Corp., Anchorage 

KFRM Compass Communications, Salina, 

Kan. 

WHIZ Caravelle Broadcast Group of Missis- 

sippi, Gulfport, Miss. 

Existing FM'S 

KASH -FM KASH Community Anchorage Corp.. An- 

chorage 

KEZL KEZL -FM Par Broadcasting Co.. Oceanside, 

Calif. 

KRAK -FM KSKK Affiliated Broadcasting Inc., Sacra- 

mento, Calif. 

WJTW WAJP New Horizons Communications Inc., 

Joliet. III. 

KJJG KRGS Garamella Broadcasting Co., Spen- 

cer, Iowa 

WQFX -FM WOFX Caravelle Broadcast Group of Missis- 

sippi, Gulfport, Miss. 

WTMX WIMJ Ebony Broadcasting, New Albany. 

Miss. 

KLGT KHAT J -P Enterprises Inc., Lincoln. Neb. 

KKLZ 

WRJX 

KEYG-FM 

KITT Southern Nevada Radio Inc.. Las Ve- 

gas 

WJHR WJHR Inc.. Jackson, Tenn. 

KEYF Wheeler Broadcasting Inc.. Grand 

Coulee. Wash. 

Existing TV's 

KDSM -TV KCBR KCBR -TV Inc., Des Moines. Iowa 

WLII WKBM- TVAmerican Colonial Broadcasting 

Corp., Caguas, PR. 



Classified Advertising See last page of Classified Section for rates, 
closing dates. box numbers and other details. 

RADIO 
HELP WANTED MANAGEMENT 

General sales manager. Strong AM /FM combo on 
California's Central Coast seeks experienced. "on -the- 
street" sales manager. Individual should be self- starter, 
leader, goal -oriented. Excellent salary and incentives: 
outstanding growth potential. Send resume and refer- 
ence to John Bayliss, Jr., P.O. Box 1240, Santa Maria, 
CA 93456. EOE, MIE 805- 925 -2582. 

Sales manager wanted: No bright lights/big city here 
...just solid. hard -working radio crew that need a sales 
leader. The person who'll become our SALES BOSS 
needs to help motivate us, design our sales promo- 
tions, track collections. and earn our respect. We love 
selling radio. Contact our General Manager, Steve 
Benedict, at KGRZ Radio, P.O. Box 4106, Missoula, MT 
59806 and come be our new boss. 

General manager. Strong sales and people skills with 
previous GM experience. AM /FM in Shenandoah Val- 
ley, Virginia. No calls. Complete resume, track record to 
Louis E. Farraye. Gilmore Broadcasting Corporation, 
162 E. Michigan Ave., Kalamazoo, MI 49007. EOE. 

HELP WANTED SALES 

Experienced sales people for KOOI, leading East Tex- 
as Class C FM, including proven sales leader capable 
of managing large staff. Excellent earnings. Great 
growth opportunity We enjoy top ratings in Tyler, Long- 
view, and all the cities of Central East Texas. Contact 
Joe McNamara at 214 -586 -2527. EOE. 

Urban contemporary- Knoxville. Radio street sale- 
sperson. Previous radio sales experience is a must. 
Tremendous growth potential. Contact Fred Jacob, 
2900 Sutherland Ave., Knoxville, TN 37919. Phone 
615 -521 -6220. EOE. 

Young, aggressive salesperson needed by January. 
Fast growing space coast of Florida. Minimum two 
years experience. AM/FM. Resume to Pat, 2221 Front 
St.. Melbourne. FL 32901. EOE. 

You don't have to spend the winter putting chains on 
your car. You don't have to spend a lifetime in markets 
going nowhere. You can come to the hottest station in 
one of the hottest and fastest -growing markets in the 
South and step instantly into a senior account execu- 
tive position with the potential of making $50,000. Mini- 
mum 3 -5 years successsful radio experience required. 
Send resume to sales manager, WROO, 400 Radio Rd., 
Charlotte, NC 28216. EOE. 

Florida Gulf Coast 300,000 metro. Radio street sale- 
sperson. Long established AM and FM radio facility 
has a unique proposition for you. Street sales only. 
Minimum of 3 years sales experience needed for tough 
competitive market, which only an experienced pro 
can handle. The rewards are much more than you 
would expect. Nothing ventured nothing gained. Re- 
sume in confidence to P.O. Box 278, Fort Myers, FL 
33902. Equal opportunity employer. 

Live on the best South Carolina beaches, work in 
one of the Southeast's fastest growing top 100 markets, 
and, enhance your earnings. WKQB - Q -107: the 
100kw CHR needs a sales killer. If you've got a good 
education, a good businesslike apperance and are 
committed to working hard, rush resume and photo 
along with employment references to Steve Judy, VP & 
GM, WKQB, 4995 LaCross Rd., Suite 1600, North 
Charleston, SC 29418. EOE. 

Sales manager wanted for AM /FM combination. FM is 
100,000 watts. Both stations dominant in market. Mar- 
kel is retail trade center for large area. Good salespeo- 
ple presently employed. Station is successful but still 
not to potential. Great working conditions, T &E, guar- 
antee, personal commissions, slice of the action, and 
good benefits. Call Ron Adams, General Manager, 
WNAT/WONZ, Natchez, MS 601 -442 -4895. 

New Florida Coastal AM stereo powerhouse seeks 
entire sales force. Get in on the ground floor. Air date is 
Feb. Send complete information now to Jerry Col- 
lins, c/o WDCQ, 1227 Del Prado Blvd., Cape Coral, FL 
33904. 

College town AM/FM in central NY loking for super 
salesperson. You'll be hired as SM, with probable ad- 
vancement into GM within 6 months or sooner. Reply 
Box X -89. 

Sales manager needed for top rated combo in the 
South. If you're a leader, strong motivator, goal oriented 
and strong on personal sales, we have a great opportu- 
nity for you. Resume and references to Box X -82. 

General sales manager /account representative. 
San Diego County AM /FM, fastest growing market in 

the West. Outstanding opportunity /many incentives. 
Send resume, track record, references. EOE, M/F Box 
X -83. 

HELP WANTED ANNOUNCERS 

Major market announcer wanted for morning on 
KOOI, leading East Texas Class C FM area station. 
Only top talent need apply. If qualified and interested, 
could also be PD. Serving growing Tyler, Longview 
markets. Contact Dudley Waller at 214 -586 -2527. 
EOE. 

Major East Coast station seeking PM drive host. Must 
be real communicator and high profile personality. 
Adult formal. Send resume lo Box X -78. EOE, M/F 

New Florida Coastal AM stereo powerhouse seeks 
entire air staff for February air date. Seeking top an- 
nouncers. Paying top wages for top station. Send com- 
plete information to Jerry Collins, c/o WDCQ, 1227 Del 
Prado Blvd., Cape Coral, FL 33904. 

HELP WANTED TECHNICAL 

Technical producer for adult education audio pro- 
jects for WHA Radio. Primarily responsible for record- 
ing and mixing audio programs, working with produc- 
ers, to determine technical requirements for audio 
programs, recording sound beds of music, voice and 
ambience as required. Qualifications: Bachelor's de- 
gree preferred. Three years' experience in 16/24 -track 
production and dialogue recording required. Two 
years' experience recording and mixing music, both 
multi -track and direct -to-stereo required. Salary: 
$23,000 annual rate. Application deadline' January 22, 
1986. For required application information, write: Sylvia 
Potempa, WHA Radio, 821 University Ave., Madison, 
WI 53706. An equal opportunity employer. 

HELP WANTED NEWS 

News anchor /reporter. Minimum one year exper- 
ience. Good writing and production skills. Join three 
person staff. T &R: Darrel Clark, GM, Box 1400, Leba- 
non, NH 03766. 

Radio TV specialist -Morning Edition host. News, 
WFSU -FM, Tallahassee. FL hosts local Morning Edition. 
Develops, plans, prepares, and presents major news 
programs. Strong writing and on -air skills needed as 
well as good reporting skills. One year of experience in 

radio broadcasting; and completion of Mass Communi- 
cations bachelors degree. Salary $15,000. Application 
deadline January 9, 1986. Must contact FSU Personnel 
Relations for application instructions (904 -644- 6034), 
and send audition tape and resume to Rob McNeely, 
WFSU -FM, 2561 Pottsdamer St., Tallahassee. FL 
32304. 904 -487 -3086. 

News director. Central California's leading full- service 
A/C needs experienced news director. Three hour 
morning news show Send tape and resume to Jeff 
Harris, P0. Box 1240, Santa Maria, CA 93456. EOE, 
M /F. 805- 925 -2582. 

News/sports director. Small market news leader. 
Three person staff. Good organization and leadership 
skills a must. T &R: Darrel Clark, GM, Box 1400, Leba- 
non, NH 03766. 

WDIA, the oldest Black formatted station in America, is 
looking to expand its news dept. Interested persons 
should have at least 3 years' professional experience. 
Job responsibilities will include anchoring, street re- 
porting and writing. Send resumes and audition tapes 
to John Lawson. News & Public Affairs Director, 112 
Union Ave., Memphis, TN 38103. Minority candidates 
encouraged. 
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Western Massachusetts' number one news oper- 
ation needs experienced anchor /reporter. Tapes and 
resumes to Doug Cope, WHYN, P.O. Box 9013, Spring- 
field, MA 01101. 

RM college town AM /FM. Want journalist with some 
experience and tape demonstrating reporting and 
reading abilities. JMR, P.O. Box 818, Laramie, WY 
82070. 

HELP WANTED PROGRAMMING 
PRODUCTION & OTHERS 

#1 country station in Anderson /Muncie, Indiana, 
seeks program director. Strong voice, production, and 
morning air shift. Good income, personal appearence 
fee. Strong in people management. Send tape and 
resume to: Jim Mougeotte, WAXT. Box "D ". Alexandria, 
IA 46001. 

SITUATIONS WANTED MANAGEMENT 

Result oriented general manager aggressive, highly 
organized and disciplined to achieve profits. 19 years 
in mangement all markets. Effective management skills 
with creative strategies for developing maximum sales. 
Top credentials. Box X -44. 

Eighteen year management pro: strong on adminis- 
tration, budgeting. programming and sales. Looking 
for stable operation. Currently employed. Write Box X- 
48. 

Radio professional with 25 excellent years of major 
and medium market: on -air, programming, sales and 
upper level management experience, seeks new chal- 
lenge as medium market group programmer or general 
managership in "deep south ". 18 of my 25 years in- 
cludes major markets. A perfect situation awaits! Per- 
haps you have it for me? Am gainfully employed at 
present. Look forward to responding to all who inquire. 
Just "testing the waters ". Box X -59. 

Extensive management experience. Small market ra- 
dio /television. Solid references, presently employed. 
Young, family, Midwest /Mid -Atlantic. Box X -74. 

SITUATIONS WANTED ANNOUNCERS 

Country program director /air personality. 17 years 
experience. Knows and loves country music. Creative 
productions, promotions, events. Everything extremely 
well organized. Carl Drake; PO. Box 1227, Anadarko. 
OK 73005. 405 -247 -9750. 

Helicopter pilot, 3 years' ENG and on -air radio exper- 
ience. Resume and references on request. Preston 
Ewen, P.O. Box 285, Rochester, IN 46975, 219 -223- 
5759. 

SITUATIONS WANTED TECHNICAL 

AM -FM chief engineer. Experienced in all phases 
maintenance and construction. Seeks stable oper- 
ation. Box X -60. 

Chief engineer: 10 years' major corporation. Fully ex- 
perienced SCPC and digital satellite delivery. 100kw 
stereo FM, directional AM. Remote and sports engi- 
neering including college, NFL, and Super Bowl broad- 
casts. Box X -86. 

SITUATIONS WANTED NEWS 

They'll want to hear it! Experienced minority news- 
caster Authoritative delivery. Seeks position with news 
oriented station .Call Scott 214 -935 -9378. 

PD/MD: 6 years announcing. Want opportunity to 
move up. Highly motivated, A/C, light rock, MOR. Box 
V -74. 

News pro with 5 years' experience wants to work in the 
Raleigh/Durham/Chapel Hill NC area. Excellent deliv- 
ery, superb writing skills. Don Cohen 215 -626 -6102. 



SITUATIONS WANTED PROGRAMMING. 
PRODUCTION, OTHERS 

Big help for small market. Bottom line oriented and 
skilled administrator. Super production, top rated AM 
drive air talent. Develops young talent very well, win- 
ning PD. AC, CHR, AOR. Michael 206 -533 -6002. 

TELEVISION 
HELP WANTED MANAGEMENT 

National sales manager. WCBD -TV, Charleston, SC is 
looking for a national sales manager with proven major 
market rep experience. Station experience is also help- 
ful. Please send resume and references to General 
Manager, WCBD -TV P.O. Box 879, Charleston, SC 
29402. All replies treated in an absolutely confident 
manner. No phone calls. Media General is a Fortune 
500 company EOE. 

Station manager. Top station in Oklahoma. Exper- 
ience necessary. Send resume to Duane Harm, Presi- 
dent. KWTV, Channel 9, CBS, 7401 North Kelley, Okla- 
homa City, OK 73113. EOE, M/F 

Local sales manager. Strong Sunbelt Indy looking for 
aggressive, creative, innovative leader to develop, 
train. and direct sales team. Experience with NB, INN 
and Co -op a must. Prefer at least one year manage- 
ment experience but will consider top notch AE ready 
to move up. Send resume and cover letter to Box X -69. 
EOE. 

Operations manager. Hands on production and sta- 
tion operations experience a must. Medium market af- 
filiate. Resume to Box X -75. EOE. 

Sales manager. Local's the key. If you've had outstand- 
ing success, send resume /performance history to Box 
X -76. Medium market affiliate. EOE. 

Development director. A unique opportunity and an 
extraordinary challenge. Regional VHF station feeding 
three translators requires dynamic, imaginative individ- 
ual to develop underwriting in a number of small Mid - 
Western communities; to head pledge effort, direct 
mail, and other fund raising activities. Salary based on 
qualifications, an equal opportunity employer. Send 
sume and letter of interest by January 15, 1986 to: 
Manager, KOOD, P.O. Box 9, Bunker Hill, KS 67626. 

Group broadcaster seeks knowledgeable, exper- 
ienced and aggressive General Manager for WRDW- 
TV Augusta, GA. Preference to candidates with finan- 
cial skills. Send resources to Ralph E. Becker, 7 West 
51st St., New York, NY 10019. EOE. 

Station manager: Top station in OK. Experience nec- 
essary. Send resume to Duane Harm, President, KWTV 
Channel 9, CBS, 7401 N. Kelley Oklahoma City, OK 
73113. EOE/ME 

Promotion Director. KOIN -Nis looking for a creative, 
energetic Promotion Director. If you have medium to 
large market experience with an effective Promotion 
Department, and if you enjoy hard work with great peo 
pie in a very competitive market, you may be that per- 
son. We want a person who excels with people and 
promotion. Multi -media skills necessary, especially cre- 
ative and production know how with Portland's most 
effective medium, KOIN -TV on air. Wé live in one of 
America's most beautiful cities in the most livable great 
Northwest. If you would like to join us, call Mike Sav- 
age, Manager of Human Resources, 503- 243 -6647. 
Resume and print/on -air samples may be mailed to 222 
SW Columbia St., Portland, OR 97201. Salary negotia- 
ble. An equal opportunity employer 

HELP WANTED SALES 

Account executive /entry level. Effective 1/6/86, 
WTIC -Nis looking for a sales trainee, entry level televi- 
sion research/ sales or radio. Sales/research exper- 
ience is a pre- requisite for this job with Hartford's only 
locally owned television station. Apply to: Lew Krause, 
Local Sales Manager, WTIC -TV One Corporate Center, 
Hartford, CT 06103. 

Medium market Midwest VHF affiliate seeks N ac- 
count executive experienced in agency and direct 
business. REsume and letter with accomplishments to 
Box X -54. 

Traffic assistant needed for new Spanish language TV 
station in Los Angeles. Will enter facilities and do tape 
inventory. Data entry experience helpful. Benefits. Call 
Joe Castro at 818 -502 -5795. EOE. 

Local sales manager, Top 20 market independent 
seeks motivated manager capable of leading young, 
aggressive sales staff. Minimum three years indepen- 
dent sales experience. Deadline: 12/31/85. Send re- 
sume to: Bob McCaughey, General Sales Manager, 
KDVR -TV. 100 Speer Blvd., Denver, CO 80203. EOE. 

WHOI -TV, Peoria is seeking a sales representative 
who is a self- starter, good communicator, and who 
wants to grow with WHOI -TV Experience in sales and 
/or advertising helpful. Send resume by December 18, 
1985 to Personnel Director, WHOI -N, 500 N. Stewart 
St.. Creve Coeur, IL 61611. EOE. 

Management opportunity. Expansion has created the 
need for additional sales management. We represent 
18 cable systems and will add more. We guarantee 
long hours, lots of hard work, and an opportunity to 
grow with one of the most stable rep firms in the indus- 
try Media Sales Experience a must! Send resume and 
salary history to: Dick Howard, J.B. CableAds, Inc., 
635 Stoner Ave.. Shreveport, LA 71101. 

HELP WANTED TECHNICAL 

Television maintenance engineer. One of the nations 
leading production centers seeks qualified mainte- 
nance engineer with strong electronics background. 
Thorough knowledge of television camera, VTR, 
switching, audio, digital effects, computer editing and 
terminal systems. Secure future with tremendous 
growth potential for right candidate. Send resume to: 
Scene Three, Inc., 1813 8th Ave. South, Nashville, TN 
37203 Annt: Mike Arnold, Chief Engineer. 

Maintenance engineer. Maintenance engineer for 
VHF network affiliate in Virginia. Experience necessary 
in studio and ENG equipment, including Sony U -Matic 
and cameras, RCA Quads, TK-47, Ampex 1" C VTR's, 
Grass switches Transmitter experience helpful. FCC 
first or general or SBE certification required. Send re- 
sume to Ted Hand, Assistant Chief Engineer, W ./Y -TV, 
801 Wavy St., Portsmouth, W 23704. No beginners and 
no phone calls. Wé are an affirmative action, equal 
opportunity employer, M/F. 

Studio maintenance engineer. Must be thoroughly 
experienced in maintenance and repair of Ampex 
Quad, Sony 1" C, 3/4" BVU and Beta, GVG switchers, 
DVE, and other terminal equipment. Strong knowledge 
of digital electronics a must. General class FCC or SBE 
certification preferred. Progressive CBS affiliate. EOE. 
Send resume with references, letter of applicaton, and 
salary requirements to Alan P Deme, Chief Engineer, 
KGGM -TV, P.O. Box 1294, Albuquerque, NM 87103. 

Chief engineer to head technical operations and main- 
tenance of campus' studios and ITFS system. Re- 
quires: Equivalent to Bachelors degree (additional ex- 
perience may substitute for education), minimum of 
three years' engineering employment, and a first or 
general FCC license. Salary: $34,920- $42,144. Apply 
by January 3, 1986 to: Staff Personnel Office, California 
State University, Fresno, Fresno, CA 93740 -0071. 
209 -294 -2032. AA/EOE. 

Videotape editor /engineer. Operates and adjusts 1" 
Sony VTR's, Sony BVE -5000 editor and stereo audio 
console. Responsible for post- production editing of in- 
house and contract work. Qualifications: AA degree 
and 2 years' broadcast technical experience in video 
and stereo audio editing with computer. First or general 
FCC license desirable. Salary range: $19,624- 
$21,586. Please send a letter of interest/resume to Em- 
ployment Office, University of Arizona, 1717 E. Speed- 
way, Tucson, AZ 85721 by January 17. 1986. EOE/AA. 

Chief engineer, Los Angeles UHF independent. 
Strong technical /supervisory skills required in transmit- 
ter, microwave and studio. Salary DOE, working condi- 
tions and benefits package excellent. Mail resume to 
Ideal TM 17310 Sunset Blvd., Pacific Palisades, CA 
90272 

Maintenance engineer for progressive UHF station in 
Chicago. Must be experienced with 1 ", 2", and 3/4" 
tape formats. Digital theory and experience a plus. 
Possibility of moving up to maintenance supervisor. A 
high tech environment and nice atmosphere. Send re- 
sume to Jeanne Engstrom, WCFC -N, Christian Com- 
munications of Chicagoland, One N. Wacker, Chicago. 
IL 60606. 

Maintenance engineer for KNK -TV Requires two 
years' maintenance experience on state -of- the -art pro- 
duction equipment. Send resume or call Bill Lawrence, 
Box 5068, Phoenix, AZ 85010, 602- 263 -3356. 
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TV maintenance technician. Immediate opening for 
individual with exp. in repair of Sony 3/4" VCR's and 
editing equipment. Min. requirements: H.S. degree, 
formal training in maintenance of electronic equip- 
ment. gen. class FCC radio license, 2 years exp. in 
electronic maintenance. Send resume to: Eng. Mgr., 
WJWJ -N PO. Box 1165, Beaufort, SC 29901, or call 
803 -524 -0808 11 AM - 6 PM. Salary $17.641. WJWJ- 
TV is part of SC EN Network, EEO employer. 

ENG engineer. Los Angeles independent requires 
senior maintenance technician with strong microwave 
and ENG background to operate new, state -of- the -art 
vehicle. Minimum five years' hands -on, component- 
level experience. First fone or general required. Con- 
tact Jim Smith, KCOP Television, 915 N. LaBrea Ave., 
Los Angeles. CA 90038. 

Maintenance engineer. Immediate opening. Must 
know Ampex 1" VTR's, Sony BVU's, in addition to gener- 
al equipment and system maintenance. Requires a 
minimum of three years' experience and a demonstrat- 
ed ability to troubleshoot equipment to the component 
level. Wit also consider part-time engineers if qualified. 
Send resume and salary requirements to Director of 
Engineering, KVEA, P.O. Box 5224, Glendale, CA 
91201. EOE. 

Engineering (television) TV, radio & satellite mainte- 
nance engineer asst. to chief engineer state -of- the -art 
N studio with AMPEX 4000H switcher, SK 96 cameras, 
etc. 3kw FM public radio station with Quantum Ramko 
consoles. Otani decks. 5 meter NRO system, telecon- 
ference center, ITFS, microwave links county-wide ca- 
ble TV network. Requires maintenance experience in 
TV and radio -FCC general- SBE certification. Salary 
18k to 23k. Excellent benefits. Send resume to: Mercer 
County Community College, Personnel Services. Dept. 
WG, P.O. Box B, Trenton, NJ 08690. EOE. 

Chief Engineer to head technical operations and 
maintenance of campus studios and ITFS system. Re- 
quires: Equivalent to bachelor's degree (additional ex- 
perience may substitute for education), minimum of 
three years engineering employment, and a first or 
general FCC license. Salary: $34,920- $42,144. Apply 
by January 3, 1986 to: Staff Personnel Office, California 
State University, Fresno, CA 93740 -0071. 209 -294- 
2032. AA/EOE. 

Wanted: Major market Tv broadcast maintenance en- 
gineer, minimum 5 years hands -on- experience to re- 
pair studio, transmitter, control room equipment. North- 
east Ohio location. Replies to Box X -90. 

Maintenance engineer: Experience a must -back- 
ground to include 2" Quad, TCR 100, 3/4 "- Xmtrexper- 
ience a plus -Digital Video experience a plus- Excel- 
lent salary and benefits -EOE -Call Ken Swisher, 
KODE -N 417 -623 -7260, a Gilmore Group Broadcast 
Facility. 

Master control operator wanted for UHF CBS affiliate. 
Must have 1 or 2 years master control operations ex- 
perience. Good opportunity for someone in small mar- 
ket to move up. Send resume with salary requirements 
to: Mark Finch, Operations Supervisor, WIFR -/TV P.O. 
Box 123, Rockford, IL 61105. EOE. 

Assistant engineering manager for group owned ma- 
jor market VHF network affiliate in sunbelt. Former 
group is one of the largest in the industry and offers a 
very competitive compensation and benefit package 
as well as good advancement opportunities. If you are 
highly motivated, management oriented, have demon- 
strated technical and people skills, preferably with su- 
pervisiory experience, we invite your resume Box X- 
84. EOE. 

Palm Springs: Immediate opening for 1st phone, 
hands -on working chief. Must be exprienced in all as- 
pects of TV technical operations. XMTR and all studio 
equipment maintenance p pre -requisite. Salary com- 
mensurate with qualifications. Excellent future for dedi- 
cated person in glamorous, fast expanding market, 
call John Conte at 619-568 -3636. EOE. 

HELP WANTED NEWS 

New TV station building a news department from 
anchors up. If you're talented, energetic, dedicated 
and want to work hard in reporting, sports, weather or 
ENG. contact: Paul Thompson, News Director. KCPM- 
TV 180 E. 4th St., Chico, CA 95926. 

Reporter needed for Spanish -language TV news mag- 
azine. Two years' experience in a major market re- 
quired. Bi- lingual. Send resume and tape to J. Kassem, 
P.O. Box 5224, Glendale, CA 91201. EOE. 



Small market station in Pacific Northwest starting up 
a news operation. Seeking news, weather, sports an- 
chors. Reporters. Videographers. Talent & desire most 
important. Send non -returnable tapes/resumes to: 
KECH -N Indian School Rd., NE, Salem, OR 97305. 

Managing editor: Midwest top 30 affiliate with #1 rat- 
ed newscasts looking for strong journalist to oversee all 
day to day operations. Strong commitment to hard 
news essential. As number two person in department, 
managing editor will edit writing, supervise assignment 
desk and oversee all special projects. If you're an ag- 
gressive team player with good communications skills 
who has a sound background in television news and is 

looking for an opportunity to lead a group of profession- 
als, send resume and references to Box X -18. EOE. 

TV news anchor. Experienced, mature person to an- 
chor 6 & 11 weekdays at CBS Sunbelt station. Resume - 
tape to WNCT -N Attention Roy Hardee, News Director, 
Box 898, Greenville, NC 27834. All applications confi- 
dential. EOE. 

Bureau chief Saipan. Need experienced reporter 
ready to take over operation in developing island com- 
monwealth. Responsible for producing/anchoring 
nightly newscast plus daily feed to main studio. John 
Morvant, News Director, Guam Cable N, 671 -477- 
9484. 

Personality oriented 11 PM weeknight sports anchor. 
Must be willing to shoot, edit and report. Minimum 1 

year TV experience. Immediate opening (EOE). Rush 
tape and resume to Bob Haywood, Sports Director, 
WKPT -N, 222 Commerce St., Kingsport, TN 37660. 

News Director. Totally experienced, now directing suc- 
cessful department, for medium market affiliate. Re- 
sume to Box X -77. EOE. 

News producer. Two years experience and strong writ- 
ing background required. Send tape and resume to 
News Director, WJRT, 2302 Lapeer Rd., Flint, MI 48502. V 

Primo People. Executive producer and producer 
opening in all markets, send tape and resume to: Steve 
Porricelli or Jackie Roe, Box 116, Old Greenwich, CT 
06870, 203 -637 -3653. 

News director. Dominant #1 TV station in sunny South 
Texas has immediate opening for top notch news direc- 
tor. Minimum previous experience of three years as 
news director is required. Escape the cold -come to 
the sparkling city by the sea. Send resume to Billy 
Brotherton, KIII -TV, P.O. box 6669, Corpus Christi, TX 
78411. or call 512-854-4733. EOE. 

Assignment editor. Dominant medium market group 
owned affiliate needs aggressive, imaginative assign- 
ment editor. Must work well with staff, yet maintain con- 
trol desk. Need someone who can think ahead, devel- 
op unique story ideas, and have ideas on even the 
driest news days. Great pay and benefits, in a fun 
place to work. Box X -87. 

Meteorologist needed: Top ranked CBS affiliate in top 
60, southeast market, wants weather professional to 
compliment winning team. Colorgraphics, radar, and 
all the tools available. Minorities encouraged to apply. 
Send tape and reply to Box X -81. M /F, EOE. 

Assigment editor. Solid news judgement, good peo- 
ple manager and motivator. Minimum two years exper- 
ience. Resume and references to Steve O'Brien, Assis- 
tant ND, WEVU -N P.O. box 06260. Ft. Myers, FL 
33906. EOE. 

Producer. WFSB, a Post -Newsweek station, seeking 
experienced and creative news producer. Candidates 
should be experienced in news journalism, have a thor- 
ough knowledge of state -of- the -art equipment and 
have the ability to apply it to the production of our news 
cast. Resumes to: Mark Effron, News Director, WFSB, 3 
Constitution Plaza, Hartford. CT 06115. EOE. 

Anchor: need strong, aggressive news personality for 
the weekend. No beginners. Minimum three years an- 
choring. Tapes and resumes only to: Newscenter, 
KSEE -N, PO. Box 24000, Fresno, CA 93721. EOE /MF. 

Aggressive ABC affiliate in beautiful Pacific North- 
west seeks 5 PM producer. Strong writing, production 
and organization skills required, as well as common 
sense news judgment. Wh produce a top 50 looking 
show in a news facility with state -of- the -art equipment. 
Experience required. Send tape and resume to Renard 
Maiuri, News Manager, KDRJ -N 1090 Knutson Ave., 
Medford, OR 97504. EOE. 

Immediate need for entry level weather talent. Knowl- 
edge of computer graphics a plus. State salary require- 
ments. Box X -85. 

Evening anchor sought for an aggressive small mar - 
két news department to compliment established male 
anchor. No phone calls. No beginners. Tape, resume 
and salary requirements to ND, WVIR -TV Box 769, 
Charlottesville, W 22902. EOE. 

HELP WANTED PROGRAMING 
PRODUCTION & OTHERS 

Associate producer. Strong writer /packager with local 
newscast producing experience to work in Top 15 affili- 
ate. Send short copy and package writing samples 
and resume to: Box X -5. 

Head a film/video production unit. Small and grow- 
ing independent production house in northeast Florida 
seeking an experienced executive producer to run a 
profit center. Ideal candidate will seek responsibility, be 
able to supervise creative people, work well, satisfying 
clients, and be able to plan and execute projects within 
budget. To be successful in this position, you have 
probably had experience in management of creative 
teams, prepared and met budgets, worked successful- 
ly with other unit managers in a team environment, and 
won acknowledgement for the quality of your produc- 
tions. Send 3/4" tape (or sample reel), resume, and 
salary requirements to: John B. Ritzhammer, Images, 
Inc., 1662 Stockton St., Jacksonville, FL 32204. 

1Paffic manager. Small market Southern network affili- 
ate seeks traffic manager. Minimum two years' traffic 
experience and knowledge of Columbine required 
Good opportunity for number two person to move up. 
Excellent pay and benefits. Send resume and salary 
history to Box X -50. EOE. 

KOAM -TV, Pittsburg /Joplin, seeks self -motivated com- 
mercial producer. Candidates must demonstrate 
hands -on experience in all areas of production: field 
shooting, editing, and continuity. A minimum of four 
years' exprience. degree, and /or related experience 
preferred. Send resume and tape to Chris Justus, 
KOAM -N P.O. Box 659, US 69 and Lawton Rd., Pitts- 
burg, KS 66762. EOE. 

Editor. Quality Chicago production company seeks 
creative, diplomatic editor for our ISC (CMX type) edit 
system. Three years' experience in computer editing, 
knowledge of list management procedures, and col- 
lege degree necessary; film cutting experience desir- 
able. Send resume and salary requirements. Box X -32. 

Top rated, non -union, group-owned station in Sun- 
belt is seeking experienced production manager to 
develop and challenge crack staff. Priorities are news 
and station operations. Must have directing back- 
ground. Box X -55. 

Videographer, special projects- Dynamic, compre- 
hensive private university seeks creative producer for 
admissions, development, other PR videos and PSAs. 
BA/BS, 3 yrs exp. Send resume, 3/4 tape w/3 produc- 
tions w/2 -page description of each production's pur- 
pose, budget, effectiveness and your role to: Director, 
Public Affairs, University of Miami, P.O. Box A248105, 
Coral Gables, Florida 33124. Samples will be returned. 

Director to director local newscasts. Applicants 
should be experienced in directing news; Grass Valley 
300 experience preferred. Station is ABC affiliate; of- 
fers good salary and benefits. Send resume and salary 
history to: Steve Headrick, WTVC -N Box 1150, Chat- 
tanooga. TN 37401. 

Video Coordinatorl"AM Philadelphia" Aggressive 
and creative person needed who must be able to edit, 
field produce live and video tape features for morning 
talk show; as well as supervise graphics and all other 
support video. Writing and booking skills very impor- 
tant. Forward a video tape of previous work along with 
a complete resume and salary requirements to Charles 
R. Bradley, c/o WPVI -TV 4100 City Line Ave., Philadel- 
phia, PA 19131. An equal opportunity employer. 

SITUATIONS WANTED MANAGEMENT 

Opns. Mgr. and CE/problem solver seeks new chal- 
lenge in rebuild. No rush jobs. Bill Barber 817 -696 - 
3217. 

GM Indy turn around specialist, if your station can be 
fixed, I can do it, if not I'll tell you. Just completed very 
successful turn around, looking for new challenge. Not 
cheap, but very effective. Lets meet at INN Box X -68. 
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GM/GSM available immediately; eleven impressive 
years of sales and management experience. Hard 
working, dedicated and people oriented. Bob 919- 
756 -8022. 

SITUATIONS WANTED NEWS 

Sports reporter- From football to recreation. I get to the 
heart of the story with style! 205-342 -2367. 

Ambitious talent relinquishes sales "job" for broad- 
casting "career ". Wants shot at small market anchor /re- 
porter slot, preferably sports. Will relocate. Call Tony at 
215-357 -0984 after 4 PM. 

Network producer /off -air reporter w /7yrs network 
news experience w /prime time show looking to make 
switch to on -air reporter. Tape /resume and references 
upon request. Box V -95. 

Entry level position in television news department 
wanted by newswire journalist experienced in TV pro- 
duction. Call Jim at 914-472 -2024. 

Top network EJ & EFP crews available. BETA CAM, 
1 ", & 3/4" equipment packages. Best equipment. Ex- 
cellent rates. 312 -442 -5719. 

Start 1986 off right. Hire a seasoned professional to 
manage your news department. Award winning news 
director seeks new challenge. Small, medium and 
large market experience. Strong management skills. 
Outstanding news judgement. 901 -377 -8676. 

Meteorologist. Seen nationally for three years wants 
local. Degree, AMS, artist. Wizard with graphix. Avail- 
able immediately Call 612 -473 -0161. 

I -team dreams? Put a proven pro in charge. Outstand- 
ing work, national awards. Box X-41. 

Major market TV newswriter with documentary exper- 
ience seeks position. Box X -80. 

SITUATIONS WANTED PROGRAMMING 

Need a marketing director? Plan promotions, write 
copy /P.R. back up sales force. produce and present to 
local advertisers. Experience with MN Disney Ad 
agency and marketing experience. Creative, innova- 
tive, results oriented. Over 10 years experience. Call 
Neal at 312-372-6582. 

ALLIED FIELDS 
HELP WANTED INSTRUCTION 

Los Angeles University seeks Department Chair, Ra- 
dio -TV-Film, Associate or Full Professor. $30,432- 
46,392. nine months appointment starting August 
1986. Teach one course in area of expertise. 650 ma- 
jors, 16 full -time, 18 part-time faculty, offering BA and 
MA. Department operates NPR -affiliated KCSN, is in- 
volved with grant projects and interdisciplinary pro- 
grams. Position requires earned doctorate in broad- 
casting, film, or related area, minimum five years 
university teaching, scholarly achievement, evidence 
of creative contributions/research, expertise in admin- 
istration with leadership experience in planning, per- 
sonnel administration, resource improvement and 
management. Experience in grants and contract devel- 
opment desirable. Tenure achieved as faculty member, 
not as Chair. Application, resume, at least three refer- 
ences by February 15, 1986 to Search and Screen 
Committee, RfVF, California State University, North- 
ridge, CA 91330. Women and minorities specifically 
encouraged. Equal opportunity /affirmative action em- 
ployer 

Telecommunications: Assistant Professor, full -time, 
tenure track position. Masters required. Ph.D pre- 
ferred, 3 years college teaching required. Teach gra- 
duate and undergraduate courses in an established, 
production oriented program. Applicant should be 
able to teach TV production and any of the following: 
Introduction to Telecommunications. Writing for TV, 

Telecommunications Law, Telecommunications Manag- 
ment, and supervise internship. Competitive salary- 
/benefits. Peailable September, 1986. Deadline for ap- 
plication is March 1, 1986. Send resume, transcripts 
and three letters of recommendation to Search Com- 
mittee, Department of Telecommunications, Kutztown 
University, Kutztown, PA 19530. Kutztown University is 
an affirmative action /equal opportunity employer and 
actively solicits applications from qualified minority 
candidates. 



The American University School of Communication in 
Washington. DC seeks graduate assistants with full - 
time journalistic experience to assist in teaching and 
professional duties while earning a Master's degree in 
Journalism and Public Affairs. This one -year, full -time 
program begins in September. Includes internship. For 
more information write to the Graduate Admissions 
Committee, School of Communication, The American 
University, 4400 Massachusetts Ave., NW, Washington, 
DC 20016. An equal opportunity and affirmative action 
employer. 

Potential position available in the Dept. of Speech & 
Theater Arts to teach Radio/televisioncourses leading 
to a BA of BS degree. Aavise RTV students. Available 
Aug. 1986. PhD degree and professional experience 
required for tenure track appointment. Rank/salary 
competitive. Expertise in RTV sales, promotion and 
management, radio or television production and writ- 
ing required. Application deadline/ January 31, 1986. 
Send resume and 3 recommendations: Head, Dept. of 
Speech and Theater Arts, Western Carolina University. 
Cullowhee. NC 28723. AA/EEO. 

FCC license preparation seminars in January Wash- 
ington, Philadelphia, Detroit, Boston. Bob Johnson Te- 
lecommuncations 1201 North, Manhattan Beach, CA 
90266.213-379 -4461. 

The Pennsylvania State University School of Com- 
munications seeks faculty members for the 1986 -7 
academic year. Appointments may be either tenure - 
track or fixed -term, depending upon qualifications. The 
newly formed school, which has 30 faculty lines and 
approximately 850 students, combines a tradition of 
rigorous and demanding teaching in professional skills 
with an emphasis on high -quality research. It seeks 
either those with impressive professional credentials 
who will continue to be active professionals, or those 
with doctorates (or ABD) who show promise of becom- 
ing strong researchers. Either kind of applicant should 
have the strong intellectual interests expected of all 
Penn State faculty. One tenure -track opening is in 
broadcast journalism for a person to teach broadcast 
news plus other courses in journalism or mass commu- 
nications. A research interest in cable television pre- 
ferred. Another tenure -track opening is in the news- 
editorial /mass communications sequence to teach 
news reporting or editing courses plus courses from 
one or more specialties, such as ethics, history of mass 
communications, or international communications. Two 
temporary (with possibility of conversion to tenure 
track) openings are in telecommunications to teach 
production courses and possibly other courses in 
mass communications. All faculty members are ex- 
pected to conduct research or comparable creative 
activity. Appointments effective Aug. 21, 1986. For full 
consideration, send resume and names of three refer- 
ences by January 15, 1986. to Dr. Daniel W. Pfaff, 
School of Communications, 218 Carnegie Bldg., Box 9, 
The Pennsylvania State University, University Park, PA 
16802. An equal opportunity /affirmative action employ- 
er. 

Communication: Television Broadcast Production. In- 
structor /Asst/Assoc. Prof. with strong interest in field 
and television studio production to provide leadership 
for growing studio facility at the University of South- 
western Louisians. Teach broadcast production, histo- 
ry management, and other mass communication 
courses at graduate and undergraduate levels. Adcise 
majors. Tejure track at asst/assoc. level. Ph.D. pre- 
ferred, ABD or MA may apply Teaching. professional 
experience, and some publications preferred. Salary 
competitive. For initial screening, sned resume and 
three letters of recommendation by February 1, 1986 to 
Dr. Richard Kneller, Department of Communication, 
USL. Layfayette, LA 70504. An EEO, affirmative action 
employer. 

HELP WANTED SALES 

Broadcast research. Sales opportunity for aggressive 
closer with National Research and consultancy firm. 
Similar experience helpful. Considerable travel. Sell us 
first. Send resume, references and income require- 
ments. M /F. EOE Box X -88. 

PROGRAMING 

Radio & TV Bingo. Oldest promotion in the industry. 
Copyright 1962. Vbrld Wide Bingo, P.O. Box 2311, 
Littleton, CO 80122. 303 -795 -3288. 

Comedy based on historical daily events calendar 
Improve your ratings. Approx 90 items monthly Send 
$5.00 to Charles Garauaglia, 2129 Macklind Awe., St. 
Louis, MO 63110. 

For sale -MDS transmission time. Single channel 
MDS stations in San Antonio, Killeen, Victoria, Texas. 
Any time slot available for video and /or data programs. 
For info call Judi at 512- 223 -6383. 

New radio formats for sale: ROOTS OF ROCKand 
PURE COUNTRY American music formats, 15205 W 
Lynwood, New Berlin, WI 53151. 

MISCELLANEOUS 

West Coast TV Newsletter, California, Washington, 
Oregon job listings, articles. $35 annually Write the 
Nest Coast Edition, 1044 Portola, Monterey, CA 93940. 

WANTED TO BUY EQUIPMENT 

Wanting 250, 500, 1,000 and 5,000 watt AM -FM trans- 
mitters. Guarantee Radio Supply Corp., 1314 Iturbide 
Street, Laredo, TX 78040. Manuel Flores 512 -723- 
3331. 

Instant cash- highest prices. We buy TV transmitters 
and studio equipment. $1,000 reward for information 
leading to our purchase of a good UHF transmitter. 
Quality Media, 404 -324 -1271. 

Wanted: Used 50kw AM transmitters that have been 
well maintained, with good maintenance records and 
documentations. Must also use current tube type -no 
junk. Call/write Watt Hairston, Sudbrink Broadcasting, 
14 Music Circle East, Nashville, TN 37203, Tel. 615- 
748 -8150. 

Wanted: used VHS 1" and 2" videotapes. Cash paid 
for all lengths. No defectives. Also buying 2" Quad and 
1" C -type. Call Andy Carpel, 301 -845 -8888. 

FOR SALE EQUIPMENT 

AM and FM transmitters -used, excellent condition. 
Guaranteed. Financing available. Transcom, 215- 
379 -6585. 

New TV startups. Quality Media can save you money 
Top quality equipment at lowest prices. Business 
Plans, financing available. Quality Media 404-324- 
1271. 

RCA 30kw UHF transmitter. Immediate delivery, good 
condition. Quality Media 404-324 -1271. 

RCA TCR -100 2" video cart. Pinzone diagnostics 
carts. spare parts, excellent condition. $25,000. Qual- 
ity Media 404-324 -1271. 

Transmission line, 6 1/8" EIA. Rebuilt line. New inner 
conductors. $750 per section. Quality Media 404- 
324 -1271. 

Videomedia 1" VTR editor model Z-6000 New. Half 
price. Bill Kitchen, Quality Media. 404 -324 -1271. 

20Irw- 10kw -2.5kw FM's: 1982 CSI 120-F w /exciter 
and stereo, on -air; RCA BTF 10E -1 w/BTE 15A, exc 
cond.: Collins 831 -D1 w/310 -Z1, stereo, on air, exc. 
cond. Call Transcom Corp. 215 -379 -6585. 

5kw & 1kw AMs: Gates BC5 -P2, mint cond., on air; 
Collins 820 -D1 & 20V2, RCA BTA -1 L. All in excellent 
condition.Call Transcom Corp. 215-379 -6585. 

30KW FM BE FM -30 exciter, on -air, avail. early 1986, 
mint cond. Also CSI T -20 -F (1982) on air avail. 60 days, 
exc. cond Call Transcom Corp., 215-379 -6585. 

FM transmitters: 25, 20, 15, 10, 5, 2.5, 1 and .25kw. 
Continental Communications, Box 78219, St. Louis, 
MO 63104. 314 -664 -4497. 

AM transmitters: 50, 20, 5, 2.5, and .25kw. Continental 
Communications, Box 78219. St. Louis, MO 63104. 
314 -664 -4497. 

For sale: Orban Optimod 8100, dual chassis, in mint 
condition. $3000 cash, contact Jett Cunningham, 
512 -696 -4252 

RCA TCR -100, approximately $5,000 in spare parts, 
1,500 RCA 2" carts. Price $20,000. FOB Lafayette, LA. 
Contact Thomas G. Pears or Dave Herbert, KLFY -TV 
P.O. Box 90665, Lafayette, LA 70509 Telephone 318- 
981 -4823. 

For sale: RCATK27 telecine w/2 TP66 projectors and 
one TR7 slide carousel. RCA TR600; Grass Valley 
Group 1600 2B switcher and other miscellaneous 
equipment. Call Doug Lung at 818-502 -1000. 

Surplus broadcast equipment: Ikegami, Grass Valley. 
Lenco, Orban and much more. Call for list -DYMA 
800- 222 -2962. 
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3/4" Evaluated Videotape! Guaranteed to look and 
work as new Prices: Mini -20s, $7.49, Large 20s or 
shorter $6.99, 30 minutes $9.49, 60 minutes $12.49. 
ELCON evaluated, shrink wrapped and delivered free! 
Master broadcast quality at half the price. Hundreds of 

thousands sold to professional users. To order call Car- 
pel Video, Inc., 301 -845 -8888, or toll free, 800 238- 
4300. 

New and used radio broadcast and microwave 
towers. Complete nationwide sales and service, erec- 
tion specialists. Bonded with 35 yrs. experience (Turn- 
key Operations), TMCI 402 -467 -3629. 

Sony BVE 500/800 editors and interface boards to 

Sony BVU 200s and 11005 in any condition. Call 303- 
629 -5347 collect anytime. 

For sale: automation system (now live format). In- 

cludes: SMC ESP -1 digital switcher, 4 carosels, 3 reel 

to reels, 6 Kartel 2400s, 4 SMC duel cart decks. Call 

Charlie Marlow, WJLS Radio 304 -253 -7311. 

Refurbished 83/18, 75 ohm transmission line, 191/2 
foot sections, call 1 -800- 874 -5449 outside Florida, or 
1- 800 -282 -6214 inside Florida. 

RADIO 
Help Wanted Management 

Los Angeles 
General Sales Manager 

Can you build a local /regional 
sales staff capable of winning 
in LA? Can you do it for a com- 
petitive AM /FM in LA? Are you 
ready to live and kill in LA? 
EEOC M/F Send resume, sal- 
ary history and references to: 
Box X -70. 

FLORIDA TEAM SOUGHT 
Growing Broadcast Group seeks GM, GSM, 
and PD for positive cash flow Florida radio 
properties in a highly attractive market. Our 
employees know of this ad. EEO -M/F. Send re- 
sume to P.O. box 98, NY, NY 10185. 

CLASSIFIED 
ADVERTISING 

IS YOUR 
BEST BUY .. . 

This space could be 
working for you for a 

very low cost ... and it 
reaches a most 

responsive audience. 



Help Wanted Sales 

REGIONAL 
AFFILIATE MANAGER 

Due to rapid growth and expansion, 
Satellite Music Network is seeking 
additional sales personnel to call on 
America's top station owners and 
managers. If you have first hand ex- 
perience at the station level, want to 
be a part of the exciting future of ra- 
dio, and are willing to travel -this is 

an outstanding career opportunity 
for you. We pay a good draw against 
commission, giving you unlimited fi- 
nancial opportunities. Call 800- 
527 -4892 for details from Charlie Strick- 

land or Bob Bruton. 

GENERAL SALES MANAGER 
Self- starter to carry list and manage sales 
staff of four in 300,000+ market. Groom 
for GM. Equity possible. Bill Bro, (309) 
274 -2162. Box 120194, Peoria, IL 61614. 

Situations Wanted Sales 

Executive Sales Rep 
Available 

No Draw Commission Only 
Former Broadcast Owner. Will sell time. ser- 
vices, properties etc. Will travel -based in 
New Orleans. 

P.O. Box 24651 
New Orleans, LA 70184 

TELEVISION 
Help Wanted Management 

GENERAL SALES MANAGER 
KSCH -TV 

SCHUYLER COMMUNICATIONS, INC. 

Must have successful track record in major market In- 

dependent Television Station sales management. If 

you have this background or can prove that you have 
the ability to move up to this outstanding opportunity 
with a new station in the Stockton- Sacramento market. 
contact: 

Bill Schuyler, President 
1111 Howe Ave., Suite 450 

Sacramento, CA 
Equal Opportunity Employer 

M/F 

KSCH -TV, CHANNEL 58 

STOCKTON- SACRAMENTO 

MANAGER OF PRESS RELATIONS 
Dominant CBS affiliate in top ten market seeks strong 
professional to join our winning team. Far more than 
press releases and contacts. we're looking for some- 
one to sell our top -rated station's many success stories 
to the local and national press. Experience and writing 
ability essential. Resume to Hank Price, WDVM -TN 

4001 Brandywine St., NW, Washington, DC 20016. 

EOE. 

Busy TV post -production 
company 

seeks experienced Operations Manager. Re- 
sponsibilities include scheduling, coordinating 
and supervising editing suites and production 
personnel. Additional duties include day -to- 
day office management and client liaison. Thor- 
ough knowledge of all aspects of video post 
production required. Send resume and salary 
requirements to: Colin Moor, General Manager, 
Video One, 100 Massachusetts Ave., Boston. 
MA 02115. 

Help Wanted Technical 

TELEVISION 
ENGINEER 

AIR PRODUCTS AND CHEMICALS 
INC., a high technology Fortune 250 
company, located in Allentown, PA, has 
an immediate opportunity for an ex- 
perienced Television Engineer. This in- 
dividual will have primary responsibility 
for the maintenance and operation of 
equipment for a state of the art video 
production facility. Knowledge of com- 
puter assisted editing, 1" video tape 
equipment, state of the art cameras, and 
electronic graphics is required. Produc- 
tion skills with both studio and field ex- 
perience are required. Some travel in- 
volved. Applicants should possess an 
associate or bachelor's degree in Tele- 
vision Engineering or the equivalent in 
experience. 

Excellent salary and benefits. Quali- 
fied applicants should forward resume 
and salary history to: 

Attn: R. J. Ely 
Air Products& Chemicals Inc. 

P.O. Box 538 
Allentown. PA 18105 

AIR 1. 
rRoWcrs 

Equal Opportunity Employer M/F 

SATELLITE 
OPERATIONS 

Private Satellite Network, Inc has an im- 
mediate opportunity in its Network Con- 
trol Center for a SENIOR OPERATOR. 
Must have significant hands -on exper- 
ience in satellite video uplink operations, 
test & measurement (including spectrum 
analyzer, Tektronix Answer system, wave- 
form, vectorscope, etc.), signal encryp- 
tion (Oak Orion & S/A B -MAC), signal pro- 
cessing & switching. FCC General -class 
icense & SBE certification desirable. 
Master control operation, systems con- 
struction & documentation, terrestrial 
MW, and IBM -PC background a plus. Re- 
sume & salary history to: 

Director of Network Operations 
PRIVATE SATELLITE NETWORK, INC. 

215 Lexington Avenue, 9th floor 
New York, NY 10016 

NO PHONE CALLS, PLEASE 
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Help Wanted News 

INVESTIGATIVE REPO TrER 
FOR MAJOR NEWS 

ORGANIZATION 
One of Americas top news organizations is 
looking for an experienced investigative report- 
er. The right person will have an aggressive 
attitude along with the on -air pretence and pro- 
duction skills needed to produce first rate tele- 
vision investigative reports on a frequent basis. 
This job otters the opportunity of being located 
in a major market and to work with a team of top 
investigators and producers, plus an opportu- 
nity for national exposure. Send resume and 
video tape of your work. All tapes will be re- 
turned. Send to: Barbara Davis, CNN Special 
Assignments. 2133 Wisconsin Ave., NW, Wash- 
ington DC 20007. EOE. 

NEWS DIRECTOR 
Searching for a seasoned professional or 
a number two person in a large market to 
manage the number one, most aggres- 
sive and most honored news department 
in South Carolina. This 50 share plus CBS 
affiliate in the sunbelt and on the ocean 
has it all, including CONUS, ADO, ART - 
STAR and WEATHER RADAR. ALSO 
LOOKING FOR EXECUTIVE NEWS PRO- 
DUCER. Abrk with a winner...work with 
the future. Send resume to Executive 
Vice President and General Manager, 
Mark H. Pierce, P.O. Box 186, Charleston. 
SC 29402. EOE, M /E. (No telephone calls. 
please) 

LIVE L1 NEWS 
WCSC-TV 

NEWS WRITEWPRODUCER 

we need a mature individual with excellent wnting skills, sound 
production Judgement and good management skills to write am 
&ar produce a daily newscast tabour award -winning news depan- 
ment. Responsibilities include overseeing tape editing, writing 
scripts. researching news stories, ordering news graphics, timing 
programs/segments Must have minimum 2 years' experience in a 
malar market TV newsroom as a writer andlar producer send 
resume lo. 

Human Resources. KPIX 

855 Baden/ Street 

San Francisco, CA 94111 

NO PHONE CALLS. PLEASE 

KPIX IS AN EQUAL OPPORTUNITY EMPLOYER 

KPIX 5 
WlSTINGNOUSEBNddOCaSTiNG4NO CAW INC 

Help Wanted Programing, 
Production, Others 

FILM DIRECTOR 
TOP 25 MARKET INDEPENDENT 

seeks a top notch, experienced Film Director. This per- 
son should know and love feature films and have the 
ability to maintain the highest possible quality stan- 
dards in prints and editing. WII manage department 
eager to learn from a pro. Need individual who is willing 
to work closely with station management to help set 
policy direction for a department and state -of- the -art 
station second to none. Send resume to: Box X -30. 



Help Wanted Announcers 

TALK 
SHOW 
HOST 

Late night 
TV station in top 25 market 
searching for Host for new late 
night variety show. Send re- 
sume only -no tapes to: P.O. 
Box 4861, Baltimore, MD 
21211. 

Equal Opportunity Employer 

Situations Wanted Management 

EXPERIENCED, SUCCESSFUL 
STATION MGR /GROUP OP'S MGR. 

Aggressive. Young. Grad track record. Leader. Look- 

ing for growth opportunity in Texas or Southwest. If 

you're an owner. /operator who appreciates hard work, 

good people and results: and if you're looking at a 

change, I would appreciate hearing from you! (Ready 

for interviews now; looking for 1st quarter move.) Box V- 

107 

ALLIED FIELDS 
Radio Programing 

Lum and Abner 
Are Back 

...piling up profits 
for sponsors and stations. 
15-minute programs from 
the golden age of radio. 

PROGRAM DISTRIBUTORS PO. Drawer 1737 
Jonesboro. Arkansas 72403 501972 -5884 

Employment Service 

10,000 RADIO -TV JOBS 
The most complete & current rado, N publication pub- 
lished in America. Beware of imitators! Year after year 
thousands of broadcasters find empbyment through us. 
Up to 98% of nationwide openings published every 
week, over 10,000 yearly All market sizes, all formats. 
Openings for DJs, salespeople, news. production. 1 

week computer list: $6. Special bonus: 6 consecutive 
wks only $14.95-you save $21! AMERICAN RADIO 
JOB MARKET, 1559 N. Eastern, Las Vegas NV 89101. 
Money back guarantee! 

Public Notice 

WKNO -TV 
Memphis, TN 

will accept bids for two equipment 
packages: one for video tape ma- 
chines; one for studio cameras. 
Deadline for submission is 2:00 p.m. 
January 17, 1986. For bid specifica- 
tions call Pat Lane, Chief Engineer, 
901 -458 -2521. 

Miscellaneous 

VENTURE CAPITAL 
DEBT FINANCING 

For broadcasters 
Sanders & Co. 

1900 Emery St., Ste. 206 
Atlanta, GA 30318 

404- 355 -6800 

Consultants 

ATTN GMS, NEWS DIRECTORS! 
Especially small, medium markets. O.T.O. Consultants look 
at your news, operations. sales. or total station. Complete 
evaluations. recommendations. Written, Oral reports, plus 
workshops available by experienced pros! And, no long- 
term contracts! Wry reasonable rates! 

0.1.0. CONSULTANTS 
PO. BOX 720257 

HOUSTON, TX 77272 -0257 

Wanted to Buy Stations 

Investors want 

to purchase FMs or AM -FM com- 
bos in VA, NC, SC, or MD. Ready to 
purchase immediately. Medium to 
small markets preferred. Box X -53. 

For Sale Stations 

FULL CLASS "C" FM 

and daytime AM in growing mid south 
sunbelt market of 178,000 (MET) & 
395,000 (TSA). New studios & new 
equipment. 600k down, 1900k total. 
FOR SALE BY OWNER /BOX X -26 

For Sale Stations Continued 

Happy Holidays 

rm - >..7n. ac. 4 >MM., BNONF-.N. rr 
PO. Box LID 

Encino.Celifornia 01.5213 

Area Code (918) 9e0-.3'101 

BOB KIMEL'S 
NEW ENGLAND MEDIA, INC. 

HAPPY HOLIDAYS 

8 Driscoll Dr., St. Albans. VT 05478 
802- 524 -5963 

GEORGE WILDEY 207 947 á083 iMEI 
MIKE RICE 203423 1767 ICTI 

CLASS "A" FM 
in midwest market of only 5 radio sta- 
tions. Metro population 143,000. 
150K Down; 750K total price. FOR 
SALE BY OWNER /Box X -79 

Location Size type Price Terms Contact Phone 
AZ Sm AM /FM $2100K Terms David LaFrance (303) 234-0405 
Hl Met AM/FM $HOOK $300K Elliot Evers (415) 495 -3516 
NB Med AM/FM $HOOK $300K Bill Lytle (816) 941 -3733 
ME Sm AM /FM $900K Terms Ron Hickman (401) 423 -1271 
Rky Mtn. Met AM $795K $100K Greg Merrill (801) 753 -8090 
OK Med AM/FM $650K $150K Bill Whitley (214) 680 -2807 
UT Sm AM $595K $120K Greg Merrill (801) 753 -8090 
KA Sub FM $450K $150K Bill Lochman (816) 941 -3733 
MS Met AM $435K $125K Ernie Pearce (404) 458 -9226 
FL Sm AM $270K $20K Randy Jeffery (305) 295 -2572 

For information on these properties, please contact the Associate shown. For information on other 
avaliabilities, or to discuss selling your property, contact Janice Blake, Marketing Director, Chapman 
Associates Inc.. 1835 Savoy Dr.. Suite 206. Atlanta. GA 30341. 404 -458 -9226. 

CHAPMAN ASSOCIATES° 
nationwide media brokers 

R.A.MarsllaII ,Co. <> Media Investment Analysts & Brokers 
Bob Marshall. President 

Fulltime AM with excellent dial position located in 
rapidly growing southeastern coastal market. 
$750,000. 

508A Plneland Mall Office Center. Hilton Head Island. South Carolina 29928 803-681-5252 
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For Sale Stations Continued 

"TWENTY YEARS OF EXPERIENCE GOES INTO EVERY SALE" 

H.B. La Rue, Media Broker 
Radio TV CATV Appraisals 

West Coast 

44 Montgomery St. #500 
San Francisco, CA 94104 
415 434-1750 

East Coast 

500 East 77th St. #1909 
New York, N.Y. 1002.1 
212 288 -0737 

Atlanta 

6201 Powers Ferry Rd., #455 
Atlanta, GA 30339 
404 956 -0673 Hal Gore, V.P. 

.rr 
CLASS A FM 

Small City East Texas 
Bankruptcy Court Sale 
Includes Real Estate 

GREAT COMBO 
Top 10 Growth Market 

8.5 X cash flow 

FULLTIME AM 
Rock Solid Community 

$650,000, terms 

MIDWEST SURBURBAN 
CLASS A 
2 1/2 X gross 

$750,000 cash 

RURAL MIDWEST 
Class A FM 

$325,000 cash 

CENTRAL TEXAS 
Class C 100,000 Watt FM 

Fulltime AM- Valuable Real Estate 
2 1/2 X Gross -$1.2 million 

JAMAIt_ItICE co. 
Dr. #203 Austin, TX 78746 - (512) 327 -9570 

To all our clients, 

Season's Greetings! 

and thank you! 
Keith Horton Dick Kozacko 

Mel Stone 

KOZACKO HORTON COMPANY 
P.O. Box 948 Elmira, New York 14902 (607)733 -7138 

AM -FM in Southern Arizona 
Sacrifice 

Ideal Mom 8 Pop or big money maker with employees. 
Owner -operators death forces sale of station. All new 
or rebuilt eguipt., automation- dishes, studios, tower. 
remote sending- receiving unit. furnished residence on 
5 acres. cars, truck, van. entire estate. Need $125.000 
down. Make offer- Executor M.Hermann. 602 --364- 
4495. call anytime. 

Class C plus powerful fulltimer. 
Southern city. $2.8 million. 
SC coastal FM. $500,000 terms. 

. Several UHF Ns and TV CPs plus 2 
LP TVs 
Business Broker Associates 

615 -756 -7635, 24 hours 

901/767-7980 
MILTON Q. FORD & ASSOCIATES 

MEDIA BROKERS -APPRAISERS 
"Specializing In Sunbelt Broadcast Properties" 

5050 Poplar Swtelt35 Memphis.Tn. 38157 

Maine Super Station 
Class C FM /AM Combo with state -of- the -art 
equipment and valuable real estate. Good 
terms. Contact Ron Hickman, 401-423-1271. 

CHAPMAN ASSOCIATES' 
nationwide media brokers 
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The breakthrough new book! 

101 WAYS TO 
CUT LEGAL FEES & 

MANAGE YOUR LAWYER: 
A practical guide for 

broadcasters and cable operators 

In his new book, former General 
Counsel for the National Associa- 
tion of Broadcasters (and now a 
partner in the Washington firm of 
Verner, Liipfert, Bernhard, McPher- 
son and Hand), communications 
'superlawyer" Erwin G. Krasnow 
strips away the mystique surround- 
ing the legal profession to show 
broadcasters and cable operators 
how to: 

Select the right lawyer for you 
Enter into the best fee arrange- 
ment 
Get the most out of your lawyer 
Control legal costs 
Monitor and evaluate your law- 
yer's performance 
Remedy problems with your 
lawyer 

SPECIAL INTRODUCTORY PRICE! 

Order your copy of this valuable book 
for intro- 

ductory price! You'll have 10 days to 
examine the book. In that time, if you're 
not completely satisfied return it with 
the mailing label for a 100% refund! 

MAIL THIS COUPON TODAY! 

YES! I want to benefit from the 
cost -cutting, performance - 
boosting ideas in "101 Ways to 
Cut Legal Fees & Manage Your 
Lawyer "... 

Send me- copies at $29.95 each 

My check or money order paya- 
ble to Broadcasting is enclosed. 

Name 

Organization 

Street 

City 

Phone 

Mail to: 

State Zip 

BROADCASTING 
PUBLICATIONS INC. 
1735 DeSales Street, NW 
Washington, D.C. 20036 



For sale by owner 
UPPER MIDWEST 

FULLTIME 
HIGH POWER AM, 

FULLTIME 
TALL TOWER CLASS C FM $1.8M 

Approximately 2X gross. Development potential. Prin- 
cipals only, terms available. Box X -47. 

For Sale Stations Continued 

gaa/i ,y/1,../or 
MEDIA BROKER 

AM- FM- TV- Appraisals 
P.O. Box 36 

Lexington, MO 64067 
816 -259 -2544 

ATTENTION: 
EARLY DEADLINE NOTICE 

Due to holiday, Wednesday, January 1, the deadline for classi- 
fied advertising for the January 6 issue will be Noon, EST, 
Tuesday, December 24. 

ATTENTION: 
EARLY DEADLINE NOTICE 

Due to holiday, Monday, January 20, the deadline for classified 
advertising for the January 27 issue will be Noon, EST, Friday, 

January 17. 

FULL POWER UHF CP 
GREENSBORO' HIGH POINT, 

NORTH CAROLINA 
CALL 404 -873 -5509 

OR WRITE 

CONSOLIDATED 
BROADCASTERS 

440 BEVERLY RD., NE 
ATLANTA, GA 30309 

SUNBELT TV 
CP in 84th ADI market. Strong 
growth area. Asking $280,000. 
Phone 202 -861 -0960. 

BROADCASTING'S CLASSIFIED RATES 

All orders to place classified ads & all correspondence 
pertaining to this section should be sent to: BROAD- 
CASTING, Classified Department, 1735 DeSales St., 
N.W., Washington, DC 20036. 

Payable in advance. Cash, check, or money order. Full 
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Media 

CBS /Broadcast group has reassigned respon- 
sibilities following move of David Fuchs, for- 
merly senior VP, broadcast affairs, to news 
side as senior VP and assistant to new CBS 
News president, Van Gordon Sauter (BROAD- 
CASTING, Dec. 9, 1985). In realignment, 
Fuchs will not be replaced, and his duties will 
be divided among three executives reporting 
to CBS /Broadcast Group president Gene Jan- 
kowski: Jack Blessington, VP, broadcast re- 
lations, continues to oversee personnel and 
audience services, and will add religious and 
cultural broadcast unit and office of social 
policy research to his responsibilities; George 
Schweitzer, VP, communications and infor- 
mation, continues responsibility for internal 
and external communications, and adds edu- 
cational and community services department 
and responsibility for group's public service 
activities; Donald Wear Jr., VP, policy, adds 
responsibility for new ventures, including 
Extravision teletext service and CBS Cable 
Interconnects, while continuing to oversee 
research and program practices departments. 

Kaye 

Appointments at 
Charles River Broad- 
casting, parent of 
WCRB(FM) Waltham, 
Mass., and its produc- 
tion subsidiaries: Ted 
Jones, president, to 
vice chairman; Rich- 
ard Kaye, executive 
vice president, suc- 
ceeds Jones, and John 
Donofrio, senior VP, 
succeeds Kaye. 

Donofrio Jones 

Clyde Engle, chairman and chief executive 
officer, GSC Enterprises, one -bank holding 
company, and chairman of subsidiary, Bank 
of Lincolnwood, Ill., and chairman and presi- 
dent of Telco Capital Corp., diversified Chi- 
cago -based company, joins Acton Corp., Ac- 
ton, Mass. -based cable television company, 
as president and chairman, succeeding late 
Sam Phillips (see "Deaths," below). Acton 
owns four cable systems with 53,000 basic 
subscribers. 

R. Max Mills, division manager, customer ser- 

vices, central area, Bell Telephone Co., Har- 
risburg, Pa., joins WHP- AM -FM -TV there as 

president and chief executive officer, suc- 
ceeding Joseph Higgins, named VP for 
broadcast division of parent, Commonwealth 
Communications Services. 

Bruce Johnson, broadcast acquisition con- 
sultant, joins Fries Entertainment, Los Ange- 
les, as head of new broadcast division, 
formed to explore purchase of broadcasting 
stations. 

Giles Champagne, VP, cable television and 
communications, Scripps Howard, Cincin- 
nati, named VP, corporate development. Mi- 
chael Callaghan, president, Scripps Howard 
Cable, Cleveland, named VP, cable, based in 
Cincinnati. 

Larry Maloney, president, independent divi- 
sion, Seltel. New York, joins WFry -TV Wash- 
ington as president and general manager. 

James Carter, general manager, KEDS(AM)- 

KEZO(FM) Omaha, named VP and general 
manager. 

Bob Burton, program director, WBCB(AM) 

Levittown, Pa.. named general manager, suc- 
ceeding William Garry, retiring. 

James Major, VP, director of programing. 
Petry Television, joins WFTS(TV) Tampa -St. 
Petersburg, Fla., as general manager. 

John Fellet Jr., general manager, United Ca- 
ble Television of Scottsdale (Ariz.), named 
general manager, United Cable Television of 
Los Angeles county. 

Appointments, noncommercial KAET(TV) 
Phoenix: Charles Allen, program manager, to 
station manager; Lee Frischknecht, director 
of telecommunications and instructional ser- 
vices, to assistant manager; Mary Pruess, 
program manager, operations, to operations 
manager. 

Steve Stewart, operations manager, 
WSPD(AM) -WLQR(FM) Toledo, Ohio, named 
station manager. 

Roberta Lahr- Porter, member of legal depart- 
ment, Metromedia Television, will join sta- 
tion group after transfer of license to Rupert 
Murdoch, as contracts administrator. 

Brad Gordon, controller, Communications 
Equity Associates, Tampa, Fla., named VP, 
controller. 

Gregory Vandervort, director of local pro- 
graming and advertising sales, Suburban Ca- 
blevision, East Orange, N.J., named director 
of marketing. 

John Beam, partner, Tatham, Laird & 
Kudner, Chicago, joins Beam Communica- 
tions Corp., Key Biscayne, Fla., as market- 
ing and development specialist. Beam Com- 
munications owns wcFr -TV Tuscaloosa, Ala.; 
WDAM -TV Laurel, Miss., and KYEL -TV Yuma, 
Ariz., and is in process of purchasing WPBN- 
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Tv Traverse City, and WTOM -TV Cheboygan, 
both Michigan, from United States Tobacco 
Co. John Beam is brother of Frank Beam, 
president and majority owner of Beam Com- 
munications. 

William Hart, president and general manager, 
noncommercial WYES -TV New Orleans, joins 
noncommercial WRET -TV Spartanburg, S.C., 
as manager, succeeding Robert Frierson, who 
has been named senior VP and assistant gen- 
eral manager of South Carolina Educational 
Television Network, Columbia, S.C. 

Larry Miller, assistant director, Oklahoma 
Educational Television Authority and station 
manager of noncommercial KOED -TV Tulsa, 
Okla., joins South Dakota Public Broadcast- 
ing, Vermillion, S.D., as deputy executive 
director, South Dakota Educational Televi- 
sion Board. 

James Freundt, director of finance, 
WFMT(FM) Chicago, named VP and chief fi- 
nancial officer. 

John Genette, director of development, non- 
commercial KvvE -TV Yakima, Wash., joins 
noncommercial WNED -TV Buffalo, N.Y., as 

assistant director of development. 

Marketing 

Peter Falcone, vice chairman and director of 
corporate development Doyle Dane Bern- 
bach, New York, named president of 

Bowler Falcone 

DDB /NY. Brian Bowler, executive VP, 

DDB /Detroit, named president. 

Account supervisors named VP's, Young & 
Rubicam, New York: Terrence Pranses, 
Katherine Schneider and Paul Lorant. 

Anthony Fasolino, executive vice president 
and chief operating officer, Torbet Radio, 
New York, named president, and Michael Bel- 
lantoni, executive vice president, Selcom, 
Inc., New York (unit which oversaw both 
Selcom Radio and Torbet Radio before John 
Blair & Co. purchased firms from Selkirk 
Communications, Ltd. [BROADCASTING, 
Dec. 9]), named executive vice president, 
Torbet Radio. Fate of Selcom Inc. President 
Peter Moore with John Blair & Co. has not 
yet been announced. 



Jim Hansen, partner and president, Earmark, 
Indianapolis -based commercial music com- 
pany, joins CRE Inc., marketing communica- 
tions firm there, as senior VP. Larry Ander- 
son, copywriter, Tatham, Laird & Kudner, 
Chicago, joins CRE in same capacity. 

Bob Dahill, director, advertiser program 
sales, Paramount Domestic Television, Los 
Angeles, named VP, advertiser program 
sales. 

Named VP's, D'Arcy Masius Benton & 
Bowles, New York: Andrew Salzman, Thom- 
as Carey, Michael Dabrowski, Lance Smith, 
account supervisors, and Steven Marlow, as- 
sociate research director. 

Appointments, SSC &B:Lintas USA, New 
York: Jonathan Arm, from William Esty, New 
York, to network supervisor; Susan Axlerod, 
network administrator, to network buyer; 
Thomas Bair, assistant media planner, to me- 
dia planner; Kevin Brown, network adminis- 
trator, to network buyer; Brian Loftus, assis- 
tant planner, to media planner. 

Appointments, Katz Radio: Bob McCurdy, 
New York sales manager, to VP, general sales 
manager, Katz Radio there; Greg Noack, 
manager, Los Angeles office, to VP, man- 
ager; Judy Houston, manager, Minneapolis 
sales office, to VP and manager; Mike Chires, 
manager, Detroit office, to VP and manager; 
Mitch Kline, manager, Dallas office, to VP 
and manager. 

Peter Chislett, manager of programing re- 
search, Katz Television, New York, named 
director of programing research. Richard 
Zlotowitz, research analyst, ABC -TV, New 
York. joins Katz Independent Television there 
as research analyst. F. Thomas Motta, from 
John Blair & Co., New York, joins Katz 
American Television there as account execu- 
tive. Lindsay Bloomfield, from WVIT -TV West 
Hartford, Conn., joins Katz American Televi- 
sion, New York, as member of sales staff. 

Marty Miller, VP, Midwest manager, Metro 
TV Sales, Chicago, joins Seltel there as sen- 
ior VP. central regional manager. 

Phyllis Taormina, national sales manager, 
raiders independent team, Seltel, New York, 
named VP, general manager, independent di- 
vision. Shareen Colombo, manager, Troy, 
Mich., office, Avery- Knodel Television, 
joins Seltel, Detroit, as account executive. 

Larry Miller, regional director, affiliate rela- 
tions, The Source, NBC Radio, New York, 
named director, sales, NBC Radio Entertain- 
ment. 

Joseph Canty, group manager, mercury team, 
Independent Television Sales, New York. 
named VP, sales manager, New York. 

Bruce Johnson, account executive. 
wxKE(FM) Fort Wayne, Ind., joins WIXI -AM. 
FM Jupiter, Fla., as general sales manager. 

Kevin Hale, general sales manager, Gaylord 
Broadcasting's KsTW(TV) Seattle, joins co- 
owned KTVT(TV) Fort Worth in same capacity. 
Sue Raybon, account executive, KTVT, 
named Dallas sales manager. 

Bill Dallmann, retired general manager, WIP- 
(AM) Philadelphia, joins WBCB(AM) Levit- 
town, Pa., as general sales manager. 

Lynn Stull, from KKAT(FM) Ogden, Utah, joins 

KTVX(TV) there as marketing manager. 

Brian Holmes, local sales manager, KOIN -TV 
Portland. Ore., named general sales manager. 

Greg Bendin, sales manager, WKYC -TV Cleve- 
land, named sales director. 

Thomas Bloniarz, senior account executive, 
WKQX(FM) Chicago, joins WCKG(FM) Elm- 
wood Park, Ill., as sales manager. 

JoAnne Shiple, account executive, WAXY(FM) 
Fort Lauderdale, Fla., named retail sales 
manager. 

Carroll Watkins, manager, Blair Radio, Seat- 
tle, joins KTZZ(TV) there as national sales 
manager. 

Charles Boush, manager of sales and market 
development, WDBJ(TV) Roanoke, Va., 
named national sales manager. George Bas- 
sett Jr., director, operations, and account ex- 
ecutive. WOBI, named local sales manager. 

Jim Goodlad, from WGNO -TV New Orleans, 
joins WVUE(TV) there as local sales manager. 

Robert Leslie, account executive, WRNS -Tv 
Greenville, S.C., named local sales manager. 

AI Blake Jr., member of sales staff, WMUR -TV 
Manchester, N.H., named local sales man- 
ager. 

Christine Kovanda, account executive, WTAE- 
TV Pittsburgh, joins KDKA -TV there in same 
capacity. 

Ronald Barbarita, regional sales manager, 
Metro Traffic Control, Houston, joins 
KXTV(TV) Sacramento, Calif., as local ac- 
count executive. 

Jerry Adams, operations manager and air per- 
sonality, KFDI(AM) Wichita, Kan., named ac- 
count executive. 

Dan Smythe, account executive, WCAU(AM) 
Philadelphia, joins WPHL -TV there in same ca- 
pacity. 

Jane Casarsa, from KSFO(AM)- KYA(FM) San 
Francisco, joins WRQX(FM) Washington as ac- 
count executive. 

Terry Rowe, freelance media consultant, Se- 
attle, joins KING(AM) there as account execu- 
tive. 

Sheldon Cohen, head of sports sales, KVI(AM) 
Seattle, joins KCPQ(TV) there as account ex- 
ecutive. 

George Kenyon Jr., from WLLZ(FM) Detroit, 
joins WLNS -TV Lansing, Mich., as account 
executive. 

Programing 

Jeffrey Cokin, director, sports contract nego- 
tiations, New York, named VP, negotiations, 
NBC Sports. 

Richard Albarino, VP, development, drama, 
Showtime/The Movie Channel, Los Angeles, 
joins Viacom Productions there as VP, com- 
edy. 

Peter Palmer, VP, executive in charge of pro- 
duction, Carson Productions, Los Angeles, 
joins Reeves Entertainment Group, Los An- 
geles, as VP, production. Jim Landis, VP, in- 
ternational sales, CBS Productions, Los An- 
geles, joins Reeves as VP, international. 
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Robert Edward Hart, marketing manager, 
Cornell Dubilier Electronics, Santa Monica, 
Calif., joins The Disney Channel, Burbank, 
Calif.. as director, business development. 
Charles Nooney, national accounts manager, 
Southeastern region, Disney Channel, Atlan- 
ta, named regional director, Southeastern re- 
gion. Lin Matthews and Sharon McNally - 
Mobley, production artists, The Disney 
Channel Magazine, named supervisor of pro- 
duction and supervisor of design, respective- 
ly. Mike Welch, VP, general manager, HBO, 
Chicago, joins The Disney Channel as na- 
tional accounts director, Western division. 
Drew Hallman, research manager, Group W 
Productions, Los Angeles, joins Walt Disney 
Pictures there as manager of research, domes- 
tic television. Donald De Line, from ABC En- 
tertainment, New York, joins Walt Disney 
Pictures there as director of production, Dis- 
ney Sunday Movie, ABC anthology series. 

Robert McCullough, staff producer, Aaron 
Spelling Productions, Los Angeles, joins 
NBC Productions there as executive produc- 
er. 

McCullough Garland 
Les Garland, senior VP, programing, MTV 
Music Television and VH -1 /Video Hits One 
New York, named senior VP, music program- 
ing. 

Nadine Tekula, from Seltel, New York, joins 
MCA TV there as research manager, adver- 
tiser supported sales. Tom Russo, from MMT 
Sales, New York, joins MCA TV as research 
manager. off -network sales. 

Cynthia Barrett, from Lorimar TV Distribu- 
tion, Los Angeles, joins The Entertainment 
Network there as director of syndication ser- 
vices. 

John J. McMahon, former president, Carson 
Production Group, Los Angeles, joins United 
Artists Television in same capacity. 

Joseph Abrams, executive assistant to the 
president, Columbia Pictures Television 
Group, named director of first -mn syndica- 
tion and pay cable development. 

J. Michael Hudson, controller, Southeast re- 
gion, Group W Cable, Clearwater, Fla., 
named VP and controller, Group W Produc- 
tions, Los Angeles. 

Damn Fritz, sports clearance representative, 
television, NBC, joins Screen Gems division 
of Columbia Pictures Television there as sales 
executive, Northeast, based in New York. 

Sharon Rehme, manager, product acquisi- 
tion, distribution, ABC Video Enterprises, 
New York, named director, sales administra- 
tion and operations. 

Prudence Eddy, production manager, Turner 
Program Services, Atlanta, named director of 
production. 



James Waltz, director, WW Entertainment, 
New York, named VP, finance and adminis- 
tration. 

Peter Newman, member of announcing staff, 
KING -FM Seattle, named program director. 

Tom Watson, program director, KJR(AM) Seat- 
tle, joins WASH -FM Washington as program 
director. 

Keith Isley, from WINZ -FM Miami Beach, 
Ha., joins KLRZ(FM) Provo, Utah, as program 
director. 

Carey Curelop, program director, WLLZ(FM) 
Detroit, joins WYNF(FM) St. Petersburg, Fla., 
in sanie capacity. 

Dan Flenniken, adult learning, telecommuni- 
cations coordinator, noncommercial KRMA- 
TV Denver, named assistant director of pro- 
graming. 

Gray Basnight, production assistant, 
WOR(AM1 New York, named producer, Ask 
Dr. Blnker. 

Christie Justus, technical director, KOAM -TV 
Pittsburg, Kan., named production director. 
Timothy Cox, commercial producer -director, 
KOAM -TV, named assistant production direc- 
tor. 

Mike Ray, from KDON -FM Salinas, Calif., 
joins KYUU(FM) San Francisco as production 
administrator. 

Gary Bruce, program director, WMBD(AM) 
Peoria, Ill., joins WHAS(AM) Louisville, Ky., 
in same capacity. Robb Westaby, assistant 
program director and music director, WMBD, 
succeeds Bruce. 

David Laurell, writer -producer, WBBH -TV Fort 
Myers, Fla., joins Arkansas Educational 
Television Network, Conway, Ark., as senior 
producer, Natural, Wild & Free. 

Connie Terwilliger, staff announcer, KFMB -TV 
San Diego, joins KYXY(FM) there as on -air 
personality. 

Perry Andrews, morning personality, 
K001(FM) Jacksonville, Tex., joins WSVA(AM) 
Harrisonburg, Va., as morning air personality 
and host of weekly nostalgia program, Radio, 
the Way it Was. 

News and Public Affairs 

Kirk Varner, senior producer, WNEV -TV Bos- 
ton, joins ESPN, Bristol, Conn., as manag- 
ing editor, Sportscenter. 

Ray Bredemann, news producer, special pro- 
jects, WRTV(TV) Indianapolis, named manag- 
ing editor. 

Rick D'Amico, from WILX -TV Lansing, Mich., 
joins WLNS -TV there as weekday weather an- 
chor, 6 and I1 p.m. news. 

Mary Kate Wells, bureau chief, KHGt -TV Kear- 
ney, Neb., joins KTIV -TV Sioux City, Iowa, as 

general assignment reporter. 

Appointments, Associated Press: Dean Fos- 
dick, correspondent, Juneau, Alaska, to 
chief, Alaska bureau; Mark Fritz, newsman, 
Detroit, to correspondent, Grand Rapids, 
Mich.; Doralisa Pilarte, newswoman, Miami. 
to correspondent, El Paso, and Joyce Vene- 
zia, newswoman, Hartford, Conn., to corre- 
spondent, Evansville, Ind. 

Deborah Gardner, commercial producer -di- 
rector, KOAM -TV Pittsburgh, Kan., named 
public affairs director. 

Margaret Smoot, anchor -reporter, KSL -AM- 

FM-TV Salt Lake City, named public affairs 
director. 

Lisa Fantino, weekend anchor- editor, WFAS- 

AM-FM White Plains, N.Y., joins WRKI(FM) 

Danbury, Conn., as morning news anchor - 

editor. 

Bob Sirkin, correspondent, ABC News, At- 
lanta, joins WSB -TV there as reporter. 

Robin Cole, noon anchor, WTVJ(TV) Miami, 
joins WJW -TV Cleveland as co-anchor, 6 and 

II p.m. news. 

Andy Leopold, sports director, wclx -Tv Mi- 
ami, joins WLKY-TV Louisville, Ky, as sports 
director and weekday sports anchor. 

Technology 

Oscar Wilson, troni Shoreline Ltd., Los An- 
geles, joins Ikegami, Torrance, Calif., as re- 
gional VP. 

D. Drew Davis, division VP, 3M Data Record- 
ing Products, named division VP of new 3M 
Magnetic Media Division, formed Dec. 9 

with merger of 3M audio, video and data re- 
cording product groups. Also named in reor- 
ganization was Ennio E. Fatuzzo, now group 
research and development vice president of 
division's research organization. 

Pete Barlow, sales representative, Northeast 

Tokyo tribute. Joseph Flaherty, VP and 
general manager, engineering and de- 
velopment, CBS Operations and Engi- 
neering, was made honorary member of 
Institute of Television Engineers of Japan 
during International Broadcasting Sym- 
posium in Tokyo. Flaherty was cited for 
"outstanding contributions to the estab- 
lishment of electronic news gathering 
and the development of digital television 
technologies." 

region, Augat, Attleboro, Mass., named re- 
gional applications manager, interconnection 
components division, Southern region, based 
in Atlanta. 

Bob Gleason, senior editor, Modern Telecom- 
munications Inc., New York, joins Caesar 
Video Graphics there as senior editor. 

Debra Grobman, from The Video Tape Co., 
North Hollywood, Calif., joins Reeves Tele- 
tape, Burbank, Calif., as VP, distribution, 
sales and services. 

Ed Fraticelli, senior editor, Gateway Produc- 
tions, Pittsburgh, joins Production Masters, 
video and audio production facility there, as 

director of engineering and senior editor. 

Bill Hoard, national software marketing man- 
ager, Pioneer Video, New York, joins Mirisch 
Video, Los Angeles, as national sales man- 
ager. 

Joseph Szarmach, manager of syndication 
services, Encore Entertainment, joins Televi- 
sion Videotape Satellite Communications as 
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sales service manager, remaining based in 
Pittsburgh. 

Dave Walton, national product manager, JVC, 
Elmwood, Park, Calif., named marketing 
manager, new products. Juan Martinez, field 
sales engineer, JVC, West Coast, named 
product engineering manager, based in Elm- 
wood Park. 

Mark Pallock, from engineering department, 
noncommercial KuET(Tv) Los Angeles, joins 
KKLA(FM) there as chief engineer. He also as- 
sumes additional duties as director of engi- 
neering, Salem Engineering, Camarillo, Ca- 
lif. 

Leroy Dietrich, chief engineer, KIKK -AM -FM 
Houston, joins KTSA(AM)- KTFM(FM) San Ant- 
onio. Tex.. as chief corporate engineer. 

Christopher Thomas, maintenance engineer 
and acting chief engineer, WHAG -TV Hagers- 
town, Md., named chief engineer. 

Rich Purdy, chief engineer, WCri -Tv New 
Bern, N.C., joins WDRB -TV Louisville, Ky., 
as chief engineer. 

Robert Olson, engineer, KNBC(TV) Los Ange- 
les. joins KscH -TV Stockton, Calif., as chief 
engineer. 

Promotion and PR 

Pam Tourangeau, director of publicity, Media 
Home Entertainment, Los Angeles, joins 
Embassy Publicity there as manager, public 
relations -publicity. 

Richard Elliot Hammer, from Group W Pro- 
ductions, Los Angeles, joins The Entertain- 
ment Network there as director of creative 
services. 

Lois Koteen, creative services director, WFSB- 
TV Hartford, Conn., named VP, creative ser- 
vices and projects. 

Elizabeth Kelly, afternoon drive news anchor, 
WDOV(AM) -WDSD(FM) Dover, Del., named 
promotion director. 

Bernard (Buddy) McAtee, local account ex- 
ecutive, WRTV(TV) Indianapolis, named ad- 
vertising and promotion manager. 

Laurie Thiess, promotion coordinator, KPLR- 
TV St. Louis, joins KsDK(TV) there as enter- 
tainment producer. 

Sue O'Neal, creative services director, wrxx- 
Tv Waterbury, Conn., joins WTIC -Tv Hart- 
ford, Conn., as sales creative services direc- 
tor. 

Jeffrey Jarrett, advertising promotion man- 
ager, CBN Cable Network, Virginia Beach, 
Va., named director of marketing. 

Deborah McCollum, director of public rela- 
tions, Genesee -Lapeer, Mich., joins WNEM- 
TV Saginaw, Mich., as community relations 
director. 

Patricia Stiphout, assistant promotion direc- 
tor, KTXA -TV Dallas, named promotion direc- 
tor. 

John Chase, broadcast creative director, Dini 
Advertising, San Francisco, joins WTTD(TV) 
Raleigh- Durham, N.C., as creative services 
manager. 

Pioneer spirits. Harry Smart, president and chief executive officer of Blair Television, Chica- 
go, has been elected president of Broadcasters Educational Fund, foundation that endows 
Broadcast Pioneers Library. He succeeds former FCC Chairman Robert E. Lee, who remains 
trustee of foundation. 

Newly elected to board of directors: Edward O. Fritts, National Association of Broadcast- 
ers; Lawrence Laurent, consultant, Association of Independent Television Stations; Robert 
McAuliffe, Broadcast Financial Management Association, and S.J. Paul, TelevisionlRadio 
Age. 

New trustees are Jack Harvey, Blackburn & Co.; BPL Director Catharine Heinz; Richard 
Schmidt Jr., Cohn & Marks, and Lawrence Taishoff, BROADCASTING Magazine. 

Pictured above (l -r) are re- elected officers Harold Niven, Broadcast Education Associ- 
ation, vice president; Smart; Heinz, vice president- secretary, and Lee. 

Allied Fields 

Everett Erlick, executive VP and general 
counsel, ABC, has joined Washington -based 
law firm of Arnold & Porter as of counsel, 
concentrating on communications matters. 
He will be based in New York, with offices 
there and in Washington. 

Roger Wimmer, VP, Surrey Consulting & Re- 
search. Denver, named president. 

Judy Ward, broadcast journalist, U.S. Marine 
Corps, Beaufort, S.C., joins Southern Edu- 
cational Communications Association, Co- 
lumbia, S.C., as director, radio division. 

Anna Fountas, director, television marketing 
development, advertiser -agency television 
sales, Arbitron, New York, named VP, adver- 
tiser- agency television sales. 

Alfred Newman, VP, advertising, publicity 
and promotion, 20th Century Fox Television, 
Los Angeles, joins Rogers & Cowan as senior 
VP, corporate entertainment. 

Al Schottelkotte, senior VP, Scripps Howard 
Broadcasting, and station director, wcPO -Tv 
Cincinnati, named to additional post of presi- 
dent, Scripps Howard Foundation, "indepen- 
dent nonprofit corporation for promotion of 
excellence in journalism through education." 

Katy Rothacker, agent, casting, William Mor- 
ris Agency, New York, named supervisor, 
motion picture casting. 

Tony Trujillo Jr, from Doremus & Co., Wash- 
ington, joins International Telecommunica- 
dons Satellite Organization there as director 
of public and media relations. 

Elizabeth Flanigan, from John Blair & Co., 
Chicago, joins Radio Advertising Bureau, 
New York, as national account representa- 
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Elected officers, Tennessee Association of 
Broadcasters, Nashville: Stacey Mott, WHUB- 
AM-FM Cookeville, president; Don Newberg, 
WGOW(AM)- WSKZ(FM) Chattanooga, presi- 
dent- elect; Jack Mayer, WDXN(AM) Clarks- 
ville, secretary- treasurer; Mike Kittenring, 
WSMV(TV) Nashville, VP, TV; Tom Cassetty, 
WSM -AM -FM Nashville, VP, radio. 

Deaths 

Samuel J. Phillips, 54, chairman and presi- 
dent, Acton Corp., Acton, Mass. -based cable 
television operating company, died of cancer 
Nov 17, at Brigham and Women's hospital, 
Boston. He was elected chairman in 1975, 
when company was called Vikoa Inc., was 
based in New York and was close to bankrupt- 
cy, with revenue of $10 million. In 1976, he 
moved company to Acton, Mass., assembled 
new management team, and diversified com- 
pany, purchasing snack food manufacturing 
brands. By 1980, company had revenue of 
about $325 million. Today Acton owns four 
cable television properties in Maryland, 
South Carolina, Utah and Michigan, reaching 
53,000 basic and 47,000 pay subscribers. 
Phillips is survived by his wife, Matina, two 
sons and three daughters. 

Anne Baxter, 62, television and film actress 
who had played Victoria Cabot on ABC tele- 
vision series, Hotel, following departure of 
Bette Davis from series due to illness, died 
Dec. 12 at Lenox Hill hospital, New York. 
She had suffered cerebral hemorrhage Dec. 4. 

Stephen McCoy, 43, VP, art director, Avrett, 
Free & Ginsberg, New York, died of heart 
attack Dec. 11 at New York hospital. He is 
survived by son. 



Ì'1 Hstc .ter) 
Carrying influence at the FCC 

Albert Philip Halprin, FCC Common Carri- 
er Bureau chief, is not on the front line of 
mass media issues. But he casts a long shad- 
ow, and the word at the commission is that 
his influence on FCC Chairman Mark 
Fowler may be hard to surpass. 

Indeed, Halprin, whose wife, Janice Obu- 
chowski, is Fowler's legal assistant for com- 
mon carrier matters, is said in some quarters 
to be Fowler's "closest adviser." That's not 
surprising since so much of what the com- 
mission must confront these days involves 
trying to make sense of the tangled issues 
pending in the telephone arena. But Hal - 
prin's influence is not limited to common 
carrier matters. He and Fowler, who play 
chess together regularly, are personal 
friends. And Fowler is said to have sought 
out Halprin's counsel on such matters as the 
commission's policy on hostile takeovers of 
broadcast companies. "It shows how much 
Mark trusts his judgment," said one well - 
placed FCC source. 

Halprin, 38, can come off as a bit eccen- 
tric. His desk, strewn with papers and ciga- 
rette ash, may be one of the messiest in 
town. The Styrofoam cup he drinks from is 
coated with the syrupy residue of the thick 
Kona coffee he fancies. He has a disorient- 
ing habit of ending declarative sentences on 
an upward inflection. That can turn state- 
ments into questions in a listener's mind. 
But if imitation is the sincerest form of flat- 
tery, Halprin should blush. In the recent 
past, Fowler and other high FCC officials 
have been heard to end declaratory sentences 
the same way Halprin does. 

The disarray does not carry over into Hal - 
prin's work. FCC officials use words like 
"brilliant" to describe him, and earlier this 
month, they gave him the commission's 
highest award for distinguished service. "He 
continues to amaze me in terms of the 
breadth and the depth of his knowledge of 
the matters he is responsible for," said Com- 
missioner Dennis Patrick. 

Broadcasters might have reason -al- 
though perhaps not a just one -to gripe 
about Halprin. He was, after all, the bearer 
of the bad news that telephone transmission 
rates, particularly for audio services, were 
rising dramatically in the aftermath of FCC 
action directing the telephone companies to 
base their rates on the costs of providing 
transmission services (BROADCASTING, 
Sept. 9). But if the National Association of 
Broadcasters is holding a grudge, it's not 
making it personal. "Halprin is an impres- 
sive person," said Jeff Baumann, NAB sen- 
ior vice president and general counsel. 

Halprin got a start in public service in the 
mid -sixties, when he took a detour from his 
undergraduate studies to register voters in 
Mississippi. It took him seven and a half 
years and three colleges to earn a degree, but 
he did so with distinction and was admitted 

ALBERT PHILIP HALPRIN- chie!, FCC Common 
Carrier Bureau; b. Oct. 18, 1947, New York 
City; BA, political science, Western 
Washington State College, Bellingham, Wash., 
1971; JD, Harvard Law School, 1974; 
community action technician, Commonwealth 
of Massachusetts Economic Opportunity 
Office, 1974 -1975; counsel to Massachusetts 
Security and Privacy Council and special 
assistant attorney general, Commonwealth of 
Massachusetts Civil Rights Division, 1975- 
1978; assistant solicitor, office of special 
counsel, Department of Energy, 1978; senior 
attorney- adviser, fares, rates and tariffs 
division, and attorney- adviser, pricing and 
entry division, Civil Aeronautics Board, 1978- 
1980; senior attorney- adviser, policy and 
program planning division, FCC Common 
Carrier Bureau, 1980 -July 1981; chief, policy 
and program planning division, FCC Common 
Carrier Bureau, July 1981 -April 1983; partner, 
Kestenbaum & Halprin, April 1983 -June 1984; 
president, Albert P. Halprin Associates Inc., 
June 1984- October 1984; present position 
since then; m. Janice Obuchowski, Jan. 8, 
1983. 

to Harvard Law School. 
After he was graduated from law school in 

1974, Halprin, interested in a public service 
career, took a job with the Massachusetts 
Economic Opportunity Office. There he got 
a brief taste of how government shouldn't 
work. "The people there described it as a 
professional welfare place," Halprin said. 
"What they said was that they were paid as if 
they were professionals, but essentially it 
was the same as being on welfare. It was 
probably the extreme example of how a vari- 
ety of social programs that are designed for 
very, very good purposes result in phenom- 
enal waste of money ... and produce nothing 
of any benefit to anybody, least of all the 
people they are designed to help." 

In 1978 Halprin went to Washington as an 
assistant solicitor for the Department of En- 
ergy. That same year he moved over to the 
Civil Aeronautics Board, which was then 
deregulating the airline industry. Two years 
after that, when, according to Halprin, 
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CAB's big dockets had been completed, he 
moved again, this time to the FCC's Com- 
mon Carrier Bureau, where he became a 
senior attorney- adviser in the policy and pro- 
gram planning branch. In July 1981, Halprin 
became chief of that same division, which 
had responsibility over many of the major 
common carrier issues of the day, including 
the commission's position on the proposed 
AT &T consent decree and access charge is- 
sues. 

In April 1983, Halprin left the agency to 
start a telecommunications consulting busi- 
ness, providing "strategic planning" ser- 
vices to an array of heavyweights in t' 
common carrier business, including AT.'.. i' 
and Northern Telecom Inc. He did that nr 
the next 18 months, until Fowler asked him 
to return as chief of the Common Carrier 
Bureau. "I said no a couple of times," said 
Halprin, noting that his pay was longer and 
the hours shorter in the private sector. "But 
Mark pointed out to me that I had told him a 
number of times that public service was a 
calling and was much more important than 
going out and being privately successful," 
Halprin said. "It was a tough choice, but I 

decided to come back." 
For his trouble, Halprin was rewarded 

with a smattering of negative press relaying 
allegations that his consulting work might 
present him with conflicts in his new capac- 
ity. But Halprin pointed out that he hadn't 
been acting as a lobbyist or a lawyer, hadn't 
been representing any clients before the FCC 
and had consulted for an array of competi- 
tors in the telecommunications business. 
The press stories had all the impact of an 
Alka -Seltzer in the North Atlantic. 

Halprin didn't know Fowler before the 
chairman took office in 1981. But when the 
two talked, they discovered that they shared 
a marketplace philosophy, "and we just hit it 
off," Halprin said. The two also found that 
they shared an interpretation of the First 
Amendment. Halprin, in fact, said he is 
probably the one person at the FCC who is 
more of an absolutist on the First Amend- 
ment than Fowler. "I'm very antithetical to 
the notion of government messing around 
with freedom of press or speech," said Hal- 
prin. "The prospect horrifies me." 

He said he didn't make any commitments 
to Fowler on how long he'd stay as Common 
Carrier Bureau chief. But he's "unlikely" to 
leave before Fowler does. "I'm having a 
great time," said Halprin. "I love the field; I 
love having opportunities to contribute; I'm 
crazy about the people I work with; it's just a 
real fun place." 

When he does move along, Halprin said 
he's not sure what he'll do. But he may end 
up in broadcasting, he said. "I actually sin- 
cerely think it's an absolutely fascinating 
business," Halprin said. "One of the reasons 
that I like being here and having this access 
is to get a small chance to learn something 
about it." I 



Senate Majority Leader Bob Dole (R -Kan.) announced last week 
that he will bring up legislation permitting live television and radio 
coverage of Senate chamber, at "the earliest possible time," next 
year. Dole said he would bring up S. Res. 28 before Lincoln Day 
recess. Resolution calls for immediate gavel -to -gavel radio cover- 
age and would permit in -house television coverage on test basis. 
During markup of legislation, Dole indicated resolution would not 
be on Senate's "must list." However, prior to Senate's adjournment 
last week, Dole told Senate Minority Leader Robert Byrd (D -W. Va.) 
that he wanted to get to issue soon after Congress returns Jan. 20. 
Issue of televising Senate is also tied into debate concerning pro- 
posals to change Senate rules. Senator Bill Armstrong (R- Colo.) is 
chairing special committee that will look at rules changes that 
may be needed to incorporate broadcast coverage. According to 
resolution, TV test period would run from about three to six 
months and at end of period, committee and full Senate would vote 
again on whether to make TV signal available to public. Moreover, 
committee can reconsider its decision on radio coverage at any 
time during test period. Cameras would be authorized to focus 
only on presiding officer and speakers, with Senate staff in control 
of cameras. 

Attempt was made in House late last week (Thursday) to pass 
legislation (H.R. 3510) that would call for ban on radio and Wads for 
smokeless tobacco products. Representative Henry Waxman (D- 
Calif.) brought measure up for vote as amendment to Senate bill 
passed last week that would require warning language and not 
ban. However, Representative Thomas Bliley (R -Va.), who was 
unhappy with another aspect of bill, raised objections and blocked 
measure's passage. Chances for passage of measure with ban, 
however, remain good. Senator Orrin Hatch (R- Utah), author of 
Senate bill, has said he will accept ban in House version of legisla- 
tion. Although broadcasters wanted no legislation, they were able 
to get language in report on Senate measure specifying that warn- 
ing requirement does not extend to other product categories (see 
page 58). Since precedent has already been set with ban on ciga- 
rette ads, NAB feels it might be "better off with ban." Indeed, 
broadcasters feel that legislation containing warning require- 
ments is of greater threat and an idea that "could spread more 
easily." 

Sale of Group W Cable with its 2.1 million subscribers to consortium 
of MSO's led by Tele- Communications Inc. and American Televi- 
sion & Communications is expected to be announced today (Dec. 
23) or tomorrow following approval of agreement by board of Wes- 
tinghouse Electric. Others in the buying consortium: Comcast 
Cable, Daniels & Associates and Century Communications. 

After marathon bargaining session that ended at 6:17 a.m. Friday, 
Hauser Communications concluded deal for purchase of Montgom- 
ery county, Md., cable TV franchise now held by Tribune United. 
Present subscriber total is 24,000, with market projected at 
100,000. Franchise itself- reflecting inflated promises common to 
industry several years ago -will be renegotiated with county offi- 
cials. Purchase price: $40 million. 

George H. Brown, former RCA 
Corp. engineering head, will be 
awarded 1986 Engineering 
Achievement Award by NAB at 
its annual convention in Dallas 
next April 15. Brown, 77, joined 
RCA in 1933 and served as 
member of board of directors, 
executive vice president of re- 
search and engineering and ex- 
ecutive vice president of pat- 
ents and licensing, before 
retiring from company in 1972. 
Brown is holder of 80 U.S. pat- 
ents, Ph.D. of electrical engi- 
neering and numerous engineering honors. He will accept award 
at NAB broadcast engineering luncheon held during convention. 

CBS signed new four -year rights agreement with National Basketball 
Association last week. New deal averages out to about $43 million 
annually, compared to $22 million annually under current agree- 
ment, which expires at end of 1985 -86 season. New deal will take 
CBS through 17th year of NBA coverage. It provides for minimum 
coverage of 12 network -exclusive regular- season games each 
year, with option to do two additional games; network -exclusive 
coverage of playoffs and exclusive coverage of NBA All-Star game 
and championship series. NBA is still talking with Turner Broad- 
casting System about extention of its current cable rights con- 
tract, which expires at end of season. ESPN and USA Network are 
also said to be interested in games. 

o 

Howard Cosell has resigned from ABC Sports, network said last 
week. Cosell, network spokesman said, asked to be relieved of 
1986 announcing duties for which he was under contract, includ- 
ing Kentucky Derby, Preakness and Tournament of Championship 
Tennis. Network complied with request. Cosell will continue to 
work for ABC Radio, spokesman confirmed last week, including 
daily commentary, Speaking of Sports, and weekly, Speaking of 
Everything. Commenting on departure of Cosell, who had been 
with ABC Sports for 20 years, ABC News and Sports President 
Roone Arledge said he played "important role" at sports division 
over two decades. We wish him nothing but success in the fu- 
ture," said Arledge. 

o 
Former U.S. Senator James L Buckley (Con /R -N.Y.) was sworn it 
on Thursday as member of U.S. Court of Appeals in Washington. 
Buckley, who most recently had served as president of Radio -Free 
Europe/Radio Liberty, is fifth member of D.C. circuit, which hears 
most cases originating at FCC and other independent agencies, to 
have been appointed by President Reagan. Others are Robert H 
Bork, Antonin Scalia, Kenneth W. Starr and Laurence H. Silber- 
man. Circuit has authorized membership of 12 judges; with Buck- 
ley, it is still one shy of that number. Buckley's nomination was 
confirmed by Senate on Monday, on 84 -11 vote, after two senators 
from Buckley's home state of Connecticut, Democrat Christophei 
Dodd and Republican Lowell Weicker, spoke against his nomina- 
tion. Reagan administration had originally considered Buckley foi 
appointment to U.S. Court of Appeals in New York City, but found 
it was strongly opposed by New York Bar Association. 

a 
Vatican said last week that television viewers and radio listeners of 
Pope's "Urbi et Orbi" Christmas message and Apostolic blessing 
in St. Peter's square will now partake in plenary indulgence pre- 
viously reserved only for those who attend ceremony in person. Foi 
Catholics, indulgences represent release from sin. Vatican cited 
advances in broadcast technology as reason for change in policy. 

In separate filings. National Association of Broadcasters and Nation. 
al Radio Broadcasters Association have asked FCC to reject petition 
by Moody Bible Institute of Chicago seeking rulemaking aimed al 
permitting noncommercial FM broadcasters to transmit feeds to non- 
commercial FM translators via satellite or microwave. NAB. among 
other things, said Moody proposal would impede growth of full - 
service noncommercial FM radio. NRBA said proposal would en- 
able primary stations to extend coverage into areas they are not 
licensed to serve and for which they have no legal responsibility to 
meet local community needs and interests. "If permitted, the ex- 
panded coverage of translator facilities could eventually destroy 
the concept of localism and the present responsibility of licensees 
under the Communications Act to meet the needs of their commu- 
nities and to be responsive to the people they serve," NRBA said. 

According to FCC, broadcast employment of women and minorities 
was up in 1985, with 37% of broadcast employes women and 
15.9% minorities. In 1984, 36.4% of broadcast employes were 
women and 15.4% were minorities. 

o 
House Oversight and Investigations Subcommittee Chairman 
John Dingell (D- Mich.), who also chairs House Energy and Corn - 
merce Committee, has asked FCC for all files and documentation 
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related to Office of Management and Budget reviews of information - 
collection requirements under commmission's equal employment 
opportunity, personal attack and political editorializing rules. 

All- Industry Television Station Music License Committee's drive 
to gain passage of legislation that would establish source licensing of 
music for television stations is making headway. Last week, bill (S. 
1980) was introduced in Senate prior to its adjournment for Christ- 
mas recess, that is identical to House measure that calls for source 
licensing. Senate Judiciary Committee Chairman Strom Thur- 
mond (R -S.C.) offered bill along with co- sponsors Edward Zorinsky 
(D- Neb.), John Kerry (D- Mass.), John East (R -N.C.) and Alan Simp- 
son (R- Wyo.). Measure in House now has 52 co- sponsors. 

o 

Senator Daniel Inouye (D- Hawaii) and Warren Rudman (R -N.H.) are 
planning to introduce legislation when Congress returns from its 
Christmas recess that would mandate uniform format for political 
advertising on cable and broadcast television. Bill would require 
sponsor of political ads that are 10 minutes or less to appear in 
commercial and "speak to camera for duration of ad." It would also 
require two forms of written material in each ad: "the identifica- 
tion of speaker and identification of purchaser." 

o 
CBS, Group W ¡lid Taft stations have become partners in develop- 
ment of Purely Personal, half -hour magazine strip designed as soap 
opus lead out or news lead -in (BROADCASTING, Nov. 11). For sharing 
in development costs of show, three groups' stations will have right of 
first refusal to carry show in their markets (Taft independant stations 
will not have right of first refusal). Decision to pick up show will be 
made by Jan. 6. Show. produced by Barry & Enright, is hosted by Jim 
Stafford and draws its material from personal advertisements from 
papers around country. 

WABC.ry New York will carry The New Hollywood Squares hosted by 
John Davidson, in place of Entertainment Tonight :,eginning next 
September. Compaied to performance in November 1984 sweeps, 
when it had 10.2/17, show had fallen to third place (9.4/16) in 
November 1985 sweep ratings at 7:30 -8 p.m. Spokesman said 
ratings trend was cause of show's cancelation. Cancellation of 
New York ET clearance, adds to week's woes of show's producer, 
Paramount, which cancelled production of syndicated news lead - 
in America last week (see page 38). 

Ruth Presslaff, formerly director of midwest sales for United Sta- 
tions Programing Network, has been appointed vice president /af- 
filiate relations. She will move from Chicago office to Washington 
area office in McLean, Va., and will report directly to United Sta- 
tions President Nick Verbitsky. Frank Murphy, McLean -based ex- 
ecutive vice president/marketing whose duties include station 
relations, will be more involved in "special projects," said Ver- 
bitsky, turning aside reports that Murphy either would leave corn - 
pany or become consultant. Murphy, along with Verbitsky and Ed 
Salemon, executive vice president/programing -all three were 
former Mutual Broadcasting executives -and entertainer Dick 
Clark formed New York -based United Stations in 1981. 

John C. Severino, senior vice president of ABC's owned -television 
station group and former president of ABC Television, will become 
vice president and general manager of ABC -owned emacav Los An- 
geles, effective Jan. 17. Severino is returning to station where he 
was vice president and general manager in 1974 -81 before becom- 
ing president of ABC Television. Severino succeeds Tom Van 
Amburg, who has not announced plans. Speculation, however, 
has it that Van Amburg will enter program -supply business. 

n 

McCann- Erickson has signed five -year agreement with Birch Radio, 
Coral Springs, Fla., to use Birch ratings as "primary buying ser- 
vice" for spot radio in some 150 markets which company measures 
more frequently than Arbitron. "We feel Birch's method of data 
collection, the telephone, is an excellent technique to reach all 
cross segments of the population, especially youth and ethnic," 

said Karen McKenzie, assistant director of media information and 
systems for McCann -Erickson. (Arbitron uses diary methodology) 

Quarter -inch video standards committee has been officially disband- 
ed by Society of Motion Picture and Television Engineers atter two - 
year effort to establish single standard for small format camera -re- 
corder system. Dissolution of working group, which had been 
inactive since final efforts to reach agreement on modified Hitachi 
system failed in meetings last February, came at gathering earlier 
this month of parent committee on video recording and reproduc- 
tion technology in San Jose, Calif. Both Hitachi and Robert Bosch, 
which had developed rival incompatible quarter -inch system, 
have so far declined to bring quarter -inch video camera -recorder 
products to market, although Bosch promises to make its system 
available next spring. Broadcast users -in particular ABC, which 
had expressed great interest in format -have indicated hesitancy 
to purchase any nonstandardized quarter -inch systems. 

o 
National Black Media Coalition last week asked FCC to approve set- 
tlement agreement that would end challenges to renewals of Inde- 
pendence Broadcasting's WHAT(AM)- WWDB(FM) Philadelphia and re- 
sult in transfer of those stations to firms controlled by minorities - 
minus provision that would have resulted in NBMC's getting 
$250,000 for consulting and referral services and in coalition's 
counsel getting another $125,000 for legal fees (BROADCASTING, 

Dec. 16). In filing at FCC, NBMC said effect of its recommendation 
would be to permit commission, "if it deems it otherwise appropri- 
ate, ¡toj approve the remainder of the settlement terms and the 
underlying settlement, leaving the handling of any reimburse- 
ments or consulting agreements to be worked out privately by the 
litigants, parties and others following consummation of the clos- 
ings on the sales of the stations." Mass Media Bureau had objected 
to parts of proposed agreement requiring payments to NBMC and 
its counsel (BROADCASTING, Dec. 16). 

o 
Metromedia -owned wrrem) Washington says it was highest rated 
independent television station in country for fifth consecutive 
sweeps period, scoring average 16 share in Nielsen ratings for 
period 7 a.m. -1 a.m. in November sweeps. According to Metrome- 
dia press representative Susan O'Malley, wTro was also number 
one sign -on to sign -off in Arbitron. Closest competitors, based on 
Nielsen figures, were WNEW -TV New York (13 share), KMSP -TV Min- 
neapolis (13), xwGN -TV Denver (13), WON-TV Chicago (12) and WKBD 

TV Detroit (12). There are 59 independent stations in top 20 mar- 
kets. 

And the MMDS winners are.... Using lotteries, the FCC last 
week tentatively awarded another batch of multichannel multi - 
point distribution service grants. The winners and their mar- 
kets follow. 

Austin, Tex.: The Grand MMDS Alliance Austin; Columbia 
Communications. Baton Rouge, La.: Maxcell Telecom Plus Inc. ; 
MWTV Inc. Birmingham, Ala.: Cellphone Inc.; Red Birming- 
ham F Partnership. Corpus Christi, Tex.: Fortuna Systems 
Corp.; Starchannels Associates. Dayton, Ohio: Stephen Com- 
munications Inc.; Progressive MDS & Associates. Fresno, Ca- 
lif.: TN Communications Associates; George Fritzinger. Hono- 
lulu: MDS Systems; Red Honolulu F Partnership. Knoxville, 
Tenn.: Belwen, Inc. ; Capital Cities Entertainment Systems Inc. 

Las Vegas: Line of Site Inc.; MDS Signal Group. Little Rock, 
Ark.: Stephen Communications Inc.; John Rutter. Louisville, 
Ky.: TN Communications Associates; B.F. Investments Inc. 
Memphis: Tel -Radio Comm. Properties Inc.; Red Memphis F 
Partnership. Norfolk, Va.: Jody. Barnes; East West Communica- 
tions Inc. Orlando, Fla.: Line of Site Inc.; Orlando BDC -MMDS 
Co. Raleigh- Durham, N.C.: American Box Office Inc.; Mester's 
TV. Richmond, Va.: The Grand MMDS Alliance Richmond; 
Video /Multipoint. San Diego: National Wireless Cable; Pacific 
Tel. & Tel. Co.; Syracuse, N.Y.: Line of Site Inc.; Video /Multi- 
point. Toledo, Ohio: Jody Barnes; B.F. Investments Inc. Wich- 
ita, Kan.: Paging Systems Inc.; Omega Radiotelephone. 

\1 
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Hditorlalso 

OMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE 

Winner 

The First Amendment was on prominent display in a federal 
courtroom in Tacoma, Wash., last Wednesday, thanks to ABC, 
CBS, NBC, the New York Times and the Everett (Wash.) Herald. 
The networks and two papers are owed the thanks of the Fourth 
and Fifth Estates for asserting their right to interview voters near 
election polling places. The federal judge, Jack E. Tanner, shares 
the credit for manfully reversing his own earlier decision that exit 
polling may be prohibited by state law without constitutional 
offense. 

As noted in a story appearing elsewhere in this issue, the ruling 
in Tacoma refocuses attention on legislation now pending in the 
House to establish common closing hours for polls across the 
nation. If the judge's ruling withstands or escapes review by 
higher courts, it deprives legislatures of more direct action like 
that taken by the Washington legislature and now declared uncon- 
stitutional. To his credit, Al Swift, the Washington Democrat 
(and former television journalist), recognized the First Amend- 
ment vulnerability of measures aimed specifically at reining jour- 
nalism in. His measure to establish simultaneous poll closings 
was his cure for the early projection of returns that he sees as a 
deterrent or influence in western voting. 

The Swift bill, co- sponsored by Representative Bill Thomas 
(R- Calif.), came up for House action two weeks ago but was put 
over for action next year after some members threatened to 
amend it to death (BROADCASTING, Dec. I6). It deserves a kinder 
fate and prompt action after the holiday recess. 

Swift introduced his legislation after the news departments of 
the television networks agreed to withhold presidential election 
projections until all polls are closed, provided Congress decrees a 
simultaneous closing time. That kind of agreement is itself at 
question under the First Amendment, but it has been swallowed 
here as the least offensive way to settle a confrontation between 
electronic journalism and a Congress that was getting ugly. If 
Congress fails its part of the bargain, the networks are free to go 
on projecting results state by state as polls close. Either way, they 
retain the right to obtain valuable information on voter behavior. 

Some of the amendments offered two weeks ago were clearly 
out of line with last week's finding by the federal court. One 
would require networks and presidential candidates to forswear 
any projection of returns. That kind of First Amendment violation 
can't be taken seriously since the court acted. 

Broadcasters who value their journalistic rights will do what 
they can in support of action on an uncluttered Swift bill. 

'Tis the season 

Holidays encourage reflections on tradition. One tradition -un- 
characteristic of the Christmas season -that comes to mind is that 
of blaming radio and television for persistent social ills-exces- 
sive drinking, violence, lewdness, sloth -that antedate the elec- 
tronic media by several millenia. (Cancer is no longer on the list, 
having been eradicated, as everyone knows, in 1971 when broad- 
cast advertising for cigarettes was discontinued by Act of Con- 
gress.) - 

But there was a switch last week. The Vatican announced that 
Catholics who tune to the Pope's Christmas benediction via radio 
or television may attain a religious indulgence equal to that for- 
merly confined to those physically present in St. Peter's Square. 
The decree applies also to bishops of the church who are autho- 
rized to impart the apostolic blessing to their congregations. In its 

way, this is something of an indulgence for the electronic media 
which, at times, have been reviled by those same bishops as 
inventions of the devil. 

The guess here is that redemption will be transitory. In the 
enormous flow of entertainment and information, news and pub- 
lic service that the Fifth Estate provides 24 hours a day, seven - 
days a week, there will always be something to offend some 
churchly body or some unchurchly one. But that is the burden that 
broadcasters willingly assume. It is the service that broadcasting 
is all about, all year long, providing something for everyone. 
including the recipients of papal benedictions at Christmas time. 

Crack in the door 

To judge by an exchange on the floor of the Senate last week. 
Senator Robert Dole (R.- Kan.), the majority leader, is at least 
moderating the dim view he used to take of admitting radio and 
television to the Senate chamber. Questioned- badgered might 
be a more accurate word -by Senator Robert Byrd (D- W.Va.). 
the minority leader and champion of the admission of radio and 
TV, Dole promised to let the Senate vote on the subject early next 
year. His previous word was that action "wasn't on our must list 
(BROADCASTING, Nov 4). 

In the exchange between Byrd and Dole, the latter revealed 
that Senator William L. Armstrong (R- Colo.), who happens to be 
a broadcaster, has been doing missionary work among colleagues 
in the Senate, with some success. Armstrong has been an advo- 
cate of gavel -to -gavel coverage by the Senate's own radio and 
television system. A resolution passed last November by the 
Senate Rules Committee would empower majority and minority 
leaders to select the procedures to be put on radio and television, 
would make the radio coverage available to outside use, but 
would confine television to internal use during an experimental 
period. 

None of the proposals so far advanced fit the broadcast journal- 
ists' model for coverage of the Senate by members of their craft. 
But any kind of radio and television is certainly better than no 
presence at all, and prospects of some kind brightened last week. 

"I want to get it before the Senate at the earliest possible time," 
said Dole last week. "There are not many objections left on our 
side of the aisle. Senator Armstrong has done an outstanding job 
visiting with each senator." Make a note to remind him of that 
promise after the holiday recess. 

Drawn for BROADCASTING by Jack Schmidt 
"He just bought a fire sale commercial to run next Tuesday." 
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