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Irresistible half-hour episodes for fall ‘88.

The whole world’s in trouble.

The evil toad Baron Greenback and his nasty
sidekicks are hatching one catastrophe after
another. A deadly laughing gas has dissolved
the wits of leaders everywhere. And a horrific
race of giant chickens is stalking the earth.

A Produced by Cosgrove Hall Productions Ltd.
™ 3 A subsidiary of
R

AVAILABLE FROM

NEW YORK (212) 245-4680 ATLANTA (404) 393-2491
CHICAGO (312) 529-0074  LOS ANGELES (213) 937-1144

This is a job for the greatest secret agent of
them all!

{Unfortunately, James Bond is busy. But
Danger Mouse is every bit as
brave and resourceful. And
a lot funnier.)
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The ABC News program “Nightline” recently won
the first Gold Baton Award ever presented in
the 44-year history of the Alfred I. duPont

Columbia University Awards in Broadcast Journalism
for its live reports from South Africa.

“Masterfully executed and exquisitely produced, it was perhaps
the most powerful, certainly the most extraordinary, television of
the yed V" Jurors" comments, Ated | duPont Awards

“It was extraordinary television. It was not only extraordinary, it
was, and many agree, revolutionary.” wrs edward & Murow presenter of the Gold Baton Awerg

ABCNEWSS
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Almost on First

With deadline for filing reply briefs in
Preferred case in Supreme Court only
week away—Feb. 24 is date—Solicitor
General’s Office has not yet decided
whether government will participate in
that proceeding. At issue is nothing less
than question of cable systems’ First
Amendment rights in face of
municipalities’ right to impose
requirements in granting franchise.
Lawyers and policy makers for FCC.
Commerce Department’s National
Telecommunications and Information
Administration and Justice Department
have been discussing matter for two
months, and consensus is said to have
emerged in favor of filing strong pro-First
Amendment brief. That was said 1o have
been feeling retflected in meeting in
Solicitor General’s Office on Tuesday,
attended by as many as 30 lawyers and
officials of three agencies concerned.
Solictor General Charles Fried was in
attendance, as were number of Justice
Department officials and lawyers. as well
as NTIA's Rodney Joyce and FCC General
Counsel Jack Smith. But while vast
majority was in favor of filing brief, one
important vote remains to be won—
Fried’s. Among other things, he is said to
be concerned about Supreme Court
issuing decision undermining Cable
Communications Policy Act of 1984.

Out in front

William Sheehan, former president of
ABC News, is said to be "leading
candidate™ to fill job as director of Voice
of America, vacant since Gene Pell left in
October to become head of Radio Free
Europe/ Radio Liberty. Marvin Stone,
deputy director of U.S. Information
Agency, VOA's parent organization. said
Sheehan’s background of some 30 years
in broadcast journalism, as both
correspondent and news executive
including three years as ABC News
president before being replaced by Roone
Arledge. in 1977), gave him decided edge
over others on “short list.” Sheehan
served Ford Motor Co. as executive
director of corporate relations for five
years after leaving ABC. He currently runs
executive television workshop in Detroit,
advising business executives on how to
deal with media.

USIA director Charles Wick's preference
for Sheehan is causing rumbles of
discontent among conservatives who want
one of their own in VOA job. Their
candidate is William Gavin, former White

House speech writer, now special
assistant to House Minority Leader Robert
Michel (R-111.). He has been on *‘short
list™ along with former broadcaster Dan
McKinnon, who owned KSON(AM) San
Diego before selling it to Jefferson-Pilot
last year (“Closed Circuit,” Jan. 20).
Stone noted that Sheehan is independent,
registered with neither major party.

Hollywood hobble

Latest word on negotiations between
National Cable Television Association and
Motion Picture Association of America
on simplified formula for calculating
cable’s compulsory license fees
(BROADCASTING, Jan. 6) is that parties are
“close but yet kind of far.” Source says
cable is ready to sign off on deal but that
MPAA is holding back. MPAA is
discussing matter now with its members,
some of whom have expressed serious
reservations about deal.

Bundling sitcoms

Latest thinking in Hollywood on first-run
sitcoms is that their success in Syndication
may depend on joint effort. Several
broadcasters, including NBC-owned
television stations. have expressed desire
to checkerboard schedule of first-run
sitcoms in access for fall of 1987—1986
in case of KNBC(TV) Los Angeles—but are
still coming up short in finding right
shows. At least one major Hollywood
studio is contemplating plan that would
invite major producers-suppliers of first-
run half-hour comedies to form
consortium to sell shows as horizontal or
vertical strip. Although sitcoms would be
produced by individual studios or
producers, they would be marketed,
promoted and sold to advertisers by single
co-owned entity, thus saving stations
hassle and potentially uneven service of
dealing with up to five separate suppliers.
Unknown is what antitrust implications, if
any. venture would have.

What if

Ownership of more than 12 television
stations came close to reality, in form of
bid for Outlet Communications by
investors including Robert M. Bass Group.
Fort Worth-based Bass partnership
proposed to contribute large portion
(perhaps majority) of roughly $650
million equity in Outlet if bid had been
accepted, without giving up 13%
attributable stake in Taft Broadcasting
Corp. Among questions Bass ownership
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would seem to raise are those of multiple
ownership (Taft already owns 12
television stations) and crossownership
(Taft and Outlet have broadcast properties
in or near Tampa, Fla.; Columbus, Ohio;
Washington, and Philadelphia). Reason
that multiple ownership would not have
come into play is that Bass Group
investment would have been structured as
limited partnership, which is not
attributable for purposes of multiple
ownership rule as long as partnership
meets criteria established by FCC. Criteria
prohibit “material involvement™ by
limited partners in decisions or services
affecting stations or general partners.
Responsible for operating stations and
possibly among general partners was to
have been Alan Henry, former president of
Gulf Broadcasting’s station group.

Crossownership questions are decided
case by case. If FCC found that Bass’s
double interest violated spirit of those
rules, stations in affected markets would
probably have been spun off. In theory,
limited partnership investments allow
individual to own scores of broadcast
properties.

Three staying on

White House is expected to reappoint
Corporation for Public Broadcasting board
members, Chairman Sonia Landau. Vice
Chairman Ken Towery and Harry
O’Connor, whose terms expire in March.
They'll each be appointed to five-year
term. In addition, White House needs to
fill seats left vacant by Lillie E. Herndon
and Howard A. White, whose terms are
also up in March. Herndon is ineligible for
reappointment. White wants to leave.

Cramming

FCC's only agenda meeting this month is
scheduled for Feb. 21, and it features but
one item—something to do with radio
common carrier service. It's not that FCC
has run out of things to do. FCC sources
said commission has deliberately kept load
light to give commissioners time to bone
up for House Telecommunications
Subcommittee oversight hearing

scheduled for Feb. 20. Hearing is supposed
to concentrate on common carrier

matters, but commissioners, all of whom
are supposed to attend. are also preparing
to defend their waivers of ownership rules
in recent station transfers, which
subcommittee chairman, Tim Wirth (D-
Colo.), and other subcommittee members
have criticized (BROADCASTING, Nov. 23,
1985).
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Who's on First

Viewers First Naticnal has taken the first
step toward establishing a nationwide net-
work of sales agents to sell subscripticns for
scrambled satellite programing to home
dish owners.

According to Vivian Goodier, VFN vice
president for corporate development, VFN
sent letters to some 3,500 dealers last week,
asking whether they would be interested in
becoming agents. From those expressing
interest, she said, VFN will select “qualified”
dealers to become authorized agents and
sell VFN programing to dish owner on com-
mission. VFN hopes eventually to have
thousands of agents

VFN was established by executives of
several large home satellite equipment man-
ufacturers and distributors to provide
scrambled programing on a subscription ba-
sis to dish owners. Its major problem is not
establishing a sales network, but securing
the necessary home satellite distribution
rights to those services that plan to scram-
ble. So far, it holds only the rights to Se-
lecTV, which plans to scramble in the fall.

Goodier acknowledged that it has been
“extremely difficult” to land the home satel-
lite rights for the basic cable services that
say they are going to scramble. Some ser-
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vices have told VFN “not to bother them
anymore,” she said, while others have indi-
cated that they might deal. She refused to
identify those that rejected VFN. "You don't
make friends by saying they are not good
guys. Who knows, maybe they will have a
change of heart.”

Why aren't the cable programers eager or,
at least, willing to deal with VFN? Accord-
ing to Goodier, it's because they don't want
to alienate cable operators. “They say they
are dealing only with cable operators and
don't want to distribute [their services] any
other way," she said. SelecTV, primarily an
STV service, is not subject to pressure from
cable operators.

Despite the difficulties, Goodier is opti-
mistic. “Once the first basic network makes
a deal, the others will fall in line.” The odds
are 65-35 that VFN will secure tlie rights it
needs within the next nine months, she
said.

If VFN acquires the rights to scrambled
basic programing, it will provide another al-
ternative for dish owners wishing to receive
such programing. Without it, dish owners
would be forced to deal with either local
cable operators that decide to serve the
home satellite market or directly with the
cable programers. The latter presumably
would mean relatively high a la carte prices
and paying several bills @ month.

VFN would not be able to compete with
cable operators in the home satellite market
if the operators have the rights to the basic
service and it does not, Goodier said. “If the
basic services are going to scramble, we
need to offer them and not be cut out of the
market.”

Goodier said SelecTV is committed to
scrambling, but that it has yet to pick a
scrambling system. She acknowledged,
however, that if VFN is to offer it in a pack-
age with cable services it must adopt the
same scrambling system as the cable ser-
vices—M/A-Com'’s Videocipher II.

VFN expects that 70% of all sales will be
through its dealer network, she said, and
that the balance will be through direct sales.
“We anticipate that the TVRO dealer will be
the best point of purchase for program sub-
scription sales, not only for the new TVRO
customer, but for those TVRO owners who
already have an established relationship

with their dealers,” she said.

The sales agent job will end with the sale,
said Goodier, and he or she will be aided
with sales material, co-op advertising and
training from VFN. "All customer service
will be handled through the VFN national
sales/operations center,” she said.

Scrambling debate

Congress will examine the controversy sur-
rounding scrambled satellite signals at a
House Telecommunications Subcommittee
hearing on March 6.

Among those slated to testify: HBO
Chairman Michael Fuchs; John Sie, senior
vice president of Tele-Communications
Inc.; National Cable Television Association

Broadcasting Feb 17 1986
in

President James P. Mooney; Rick Brown,
general counsel of the Satellite Television
Industry Association; James Bunker, senior
vice president of corporate marketing, M/A-
Com; a representative from the CBS affili-
ates group; a representative from a satellite
dish owners association, and Taylor How-
ard, president of Chaparral Communica-
tions, a home satellite equipment distribu-
tion company.

The hearing will focus on insuring that
backyard dish owners have access to
scrambled programing, as well as the
broader issue of competition in the distribu-
tion of scrambled programing.

Credentialism

Ed Allen, president of Western Communica-
tions and chairman of the National Cable
Television Association, has issued an “open
letter” urging cable operators to support the
Society of Cable Television Engineers and
its Broadband Cable Technician/Engineer
training and certification program.

“Systems should encourage their em-
ployes to join the SCTE and then provide
them with the necessary time off to attend
the seminars,” Allen said. “By encouraging
participation, the system benefits from hav-
ing a knowledgeable and competent em-
ploye and the individual benefits from the
training and the recognition that the BCT/E
certificate represents.”

According to Allen, the BCT/E program
“provides technical training and certifica-
tion in...distribution, preventive mainte-
nance, headend operation, satellite ope:-
ation, local area networks and subscriber
relations.”

As part of deregulation, Allen said, the
FCC has turned over certification of engi-
neers to industry. The SCTE, he said, has
stepped up the provide certification in ca-
ble.

Financial trivia

The Financial News Network has intro-
duced a new weekday half-hour, Wkat’s
News?, that features news and business-
trivia questions and offers prizes to viewers
who call in with correct answers. Mark J.
Estren, FNN senior vice piesident for news
and programing, called it the first program
of its kind offered on cable cr broadcast tele-
vision.

What's News?, presented Monday through
Friday at 6-6:30 p.m. (NYT), is part of an
overhaul affecting several existing FNN pro-
grams, including FNN Morning News, Wall
Street Final and FNN Evening News.

New from CTAM

When Vic Parra was settling into his job as
executive director (and into the new Wash-
ington offices) of the Cable Television Ad-
ministration and Marketing Society last
spring, he promised a more active, more
helpful CTAM than the one preceding his
arrival. He seems to be making good on that
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It doesn’t stop there. Once your subscribers become
Home Shopping Club members, we keep them invoived
and excited with contests, prizes, and continued mailings.
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America’s
Number One
Monday night show!

In first run. And in

Another MTM production from

Victory Television

New York (212)687-1516, Chicago (312)790-3030,
San Francisco (415)388-4030, Atlanta (404)980-2552

[yl WITT INO4 Or ) = DENE R MY s )[ S S



AS CLOSE TO
CLASSIC CHILDREN'S
ENTERTAINMENT
AS YOU CAN GET
B 4 VV|T|_|OUT
" MOUSE EARS

,(:

z‘;¥> " {1/ % o VLo

Now, you don't need tovisit a magical kingdom to find outstanding children's
films. And our Children’s Cinema Classics package is proof.

We've put together alarge collection of enchanting films, ranging from action-
packed stories and sparkling comedies to outdoor adventures filmed on locations
around the world.,
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promise.

Under his guidance, CTAM is producing
two research tools to aid cable marketers.
The first is the CTAM Database, a quarterly
statistical lock at subscriber activity in some
200 sample cable systems representing a
cross section of the cable industry. The sec-
ond is CTAM'’s program to develop and test
a marketing campaigns to stem the erosion
of the pay cable subscribership.

The CTAM Database, which is being pro-
duced by A.C. Nielsen, will track subscriber
churn and upgrades and downgrades of ser-
vice. "For the first time, cable operators will
be able to look at what the dynamics of sub-

.
Parra

scriber bases look like and compare them to
their own systems and draw some market-
ing conclusions,” said Ajit Dalvi, vice presi-
dent, marketing and programing, Cox Ca-
ble, and chairman of the CTAM database
committee.

The database is a "revolutionary tool,” he
said. It provides a "benchmark” for measur-
ing the success or failure of marketing ef-
forts that operators never had before, he
said.

According to Parra, the first of the quar-
terly reports should be ready for charter sub-
scribers in May. At the Western Cable
Show, CTAM announced the availability of
the database and said it had already re-
ceived orders from operators for it amount-
ing to $200,000. The $200,000 figure hasn't
changed since then, Parra said, but CTAM
hasn't begun aggressively marketing it.
Dalvi said CTAM hopes to break even on the
service initially, but hopes that it will even-
tually “make some contribution to the
CTAM coffers.”

CTAM has tapped Suzan K. Couch and
Hazel Kahan, two veteran cable marketers,
to draw up marketing strategies for building
pay cable subscribers. Once formulated, he
said, the CTAM pay TV research committee
will test them in several cable systems and
see what works. CTAM will then publish the
results, he said.

In addition to the marketing projects,
CTAM is sponscring two seminars for sys-
tem general managers, most of whom don't
make the major cable conventions. The first
will take place in California in May; the sec-
ond, in conjunction with the Great Lakes
Expo in Columbus, Ohio, in September.

CTAM is trying to make its annual con-
vention at the Westin Copley Plaza in Bos-
ton, June 22-25, as informative as possible
for attendees. CTAM is asking cable opera-
tors 1o submit “case studies” of successful
marketing and customer-service efforts.
CTAM will review the submissions and se-
lect the best for presentation at the show.

Dingell’s directive. House Energy and Commerce Committee Chairman John Dingell (D-
Mich.) restated his interest in seeing an industry compromise on must carry (BROADCAST-
ING, Feb. 3) at a meeting this month of the Association of Maximum Service Telecasters. “In
my view, some version of local carriage rules is needed to insure the availability of high-
quality loca!l programing to all Americans. | am concerned about the future of local
broadcasters, independents, public broadcasters and network affiliates alike in the ab-
sence of such rules,” the chairman said. Dingell also called on the FCC not to abdicate its
responsibility for spectrum allocation. He expressed concern that the "hands-off policy
that appears to be developing at the FCC may have the effect of freezing broadcasters out
of access to this new technology.” It is the FCC's responsibility, Dingell added, "to con-
front, not evade, these difficult issues. It is the responsibility of the Congress to oversee a
fair, vigorous and reasoned implementation of the law by the agency.”

"We are encouraging all industry members
to come forward with new ideas to shape
their annual marketing conference,” said
Char Beales, vice president, programing
and marketing, National Cable Television
Association, and head of the committee
handling the project. The deadline for the
case studies is Feb. 28.

Turner talk

Turner Broadcasting System Chairman Ted
Turner last Tuesday (Feb. 11) avcided any
substantive comment on his negotiations to
purchase MGM/UA Entertainment Co. but
suggested that the talks are moving toward
a successful conclusion.

“I'm not talking with anyone right now,”
said Turner at a Hollywood Radio and Tele-
vision Society luncheon in Beverly Hills, Ca-
lif., in response to a question on rumored
negotiations between Turner and Viacom
International and 20th Century Fox Studios
regarding possible partnerships. A Turner
spckesman confirmed that any talks with
Viacom would not resume until after March
3, the date on which MGM stockholders will
vote on Turner’s purchase offer.

In his speech, Turner backed off from pre-
vious criticism of television and movie con-
tent, saying: “You can only talk like that
when your hands are totally clean and my
hands aren't totally clean any more. There's
nothing like being in the business to change
your outlock a little bit.” The executive,
whose companies already produce situation
comedies, documentaries and dramas, said
he is not overly pleased with all of the prod-
uct being produced by MGM, saying, “I still
would prefer Little House on the Prairie to
[MGM-produced| Lady Blue if I had any
choice. But you have to move forward.”

Commenting on the MGM deal, Turner

Tumer
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conceded that "there is no question. . .that
we're going tc be in a highly leveraged situ-
ation when this is all over with. It will re-
quire fast footwork on our part to figure out
exactly what we're going to do.”

Turner said he wants tc make "very clear
to the creative community that we're 100%
behind Alan Ladd and David- Gerber and
their management teams” and that TBS is
committed to keeping them in place follow-
ing the takeover. (Ladd and Gerber head the
MGM film and television divisions, respec-
tively.)

More "slimming back” is likely among the
three commercial broadcast networks,
Turner predicted, as competition intensifies
and the medium's largest advertisers con-
solidate. “Everybody’s going to have to be
lean,” he declared, “particularly those that
are involved in distribution, as we are. We
will have to be extremely efficient in order to
be competitive pricewise in terms of the
programing we provide.” Turner said doing
business in national television programing
"will be like tiptoeing through a minefield,”
especially in view of the stated "fourth net-
work” ambitions of the Tribune and 20th
Century Fox independent station groups.

In summation, Turner struck an interna-
tional theme, calling on the entertainment
industry to make the public aware of the
nuclear arms race and escalating Third
World poverty, particularly in Africa.

“This community has so much influence
over what people see and hear and what we
think in this country that we should not be
making programs that make people hate the
Soviets,” Turner advised, citing the theatri-
cal films "Red Dawn” and “Rambo” as exam-
ples. “I don’t know what [the ABC mini-
series| Amerika is gonnalook like . . . but this
arms race is extremely dangerous. We need
to learn to live together.”

Sharing the head table with Turner were
top executives from most of Hollywood's
major studios and networks, including Via-
com Entertainment Group President Bud
Getzler, 20th Century Fox Chairman Barry
Diller, MCA President Sid Sheinberg and
Warner Bros. Chairman Bob Daly.

Caring campaign

The Disney Channel and the Toys 'R’ Us
store chain have joined forces in a promo-
tion to mark the exclusive U.S. pay televi-
sion debut in May of “The Care Bear Movie.”
The toy chain and Disney are co-sponsoring
a sweepstakes consisting of more than 300
prizes.

Winners will be selected in a random
drawing by the D.L. Blair Corp. Grand prize
is a trip for four to Walt Dinsey World and a
$500 Care Bears gift certificate.



BusinessuBrief]

J

C————— TOoNY [
Frito-Lay Inc. 0 Company's new Delta
Gold brand potato chips were introduced

last week via network television
campaign that will continue until early
April and be flighted throughout year.
Commercial will run in prime and fringe
periods. Target: adults, 18-49. Agency:
Foote, Cone & Belding, New York.

Kinney Shoes 0O Advertiser launches

first half flight in 35 markets on March 10.

Mixed prime time slots will be used.
Target: adults, 18-49. Agency: Sawdon &
Bess, New York.

Israel Government Tourist Office 0 To
promote tourism in Israel, campaign
has begun on television in New York,

Chicago, Miami and Los Angeles for
three weeks; will go on hiatus for cne
week and return for another two to three
weeks, ending on March 16.
Commercials will be carried in all
dayparts. Target: adults, 25-59. Agency:
Biederman & Co., New York.

Frank Boyle is pleased to announce
the formation of a
Media Brokerage/E xecutive Recruiting Company

OURTEAM & CREDENTIALS:
FRANK BOYLE

President
Eastman Radio Reps—27 years, WJR—Detroit—7 years

ROBERT PATES

Vice President

Turner CNN Radio—4 years, Blair & McGavren Guild—6;e_ar;Pates/Walton Reps—
2 years, Radio Station Mgt/Sales—13 years

JAMES BOYLE

Manager/Cable Div

Financial News Cable Network—1 year, Cabie Advertié}ﬁgTaureau—3 years

MARY DOWNEY

Vice President/Operations

Eastman Radio Reps—18 years, H-R Radio Reps—2 years

Frank Boyle < Co.

55 Old Field Point Road, Greenwich, Ct. 06870 203-869-4433
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Beecham Inc. O Pet-tabs, vitamins for
animals, will be promoted in three spot
markets beginning in late March. Prime
and early news time pericds will be used
in 13-week flight. Target: women, 25-35.
Agency: Tombras Advertising, Nashville.

Bacardi Imports O Advertiser will
promote Grandin Sparkling Wine in Los
Angeles market for two weeks
beginning March 17 in late news and
prime time. Target: adults, 18-34.
Agency: Beber, Silverstein & Pariners
Advertising Inc.

Dryers Ice Cream 0O Advertiser will begin
flight in late March through September.
Two ice cream products, Dryers (West
Coast) and Edies (Midwest), will be
advertised in late news and late fringe
time slots. Target: adults, 25-54.

Agency: RDA Timebuying, New York.

CC—————RADIOAND TV [ )

Alberto Culver O Advertiser plans five-
month TV and four-month radio campaign
beginning early March. TV flight will be
run in nine markets in soap and prime
fringe time slots. Spots will run in
daytime on radio in 70 markets. Target:
blacks and hispanics, 18-49. Agency:
Uniworld, New York.

General Motors O Advertiser will begin
nine-week flight in late March. Ten
markets will be used, with probable

RepaReport

KruvFm Dallas: To Republic Radio from
Torbet.

a
KLcL(am)-kHLA(FMY Lake Charles, La.: To
Republic Radio from Torbet Radio.
a
Wkiormy Champaign-Urbana, IIl.: To Re-
public Radio from Selcom.
a
WaDs(F™) Point Pleasant, N.J.: To Christal
Radio from Savalli, Schutz & Peterson.
a
WuaD(am)-wDAQ(FM) Danbury, Conn.; To
Christal Radio from Masla Radio.
a
WnLK(am)-wLYQ(FM) Norwalk, Conn.: To
Christal Radio from Roslin Radio Sales.
a

Wxyz-rv Detroit: To Katz American Televi-
sion from ABC Television Spot Sales.
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award winning segments on | | ¢ e like early fringe, weekends,
lifestyle, current trends and | or even prime access.
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drive and news time slots. Target, adults
25-54. Agency: N W Ayer, Detroit.

[ S RADIOONLY [ — ]

Lee Oil Filters O Three-week flight will be
launched in early April in eight to nine
markets, including Atlanta, St. Louis,
Boston and Portland, Ore. Commercials
will be placed in al dayparts. Target:
men, 18-49. Agency: Keller-Crescent,
Evansville, Ind.

Beatrice Foods O Three-week flight is
set for late February in 20 markets,
including Indianapolis, Nashville and
Pittsburgh. Commercials will be
presented in all dayparts. Target: women,
25-54. Agency: Zechman & Associates,
Chicago.

Joseph A. Bank & Co..0 Clothing
manufacturer-retailer will kick off
campaign in late March in 22 markets for
five to seven weeks flighted over 10
weeks. Markets include Atlanta, Boston,
Chicago and Philadelphia. Target: men,
25-49. Agency: Eisner & Associates,
Baltimore.

Texas State Optical Co. O Three-to-
four-week flights wiil kick off in late
February in about 22 markets,
supplementing spot TV effort that began
in January. Commercials will be placed
in all dayparts. Target: adults, 25-54.

Agency: G.S.D.& M., Houston.

Gordon Jewelers O Campaign during
March will consist of more than 100
stations in markets, including Boston,
Cleveland, Los Angeles and Portland,
Ore. Commercials will be carried in all
dayparts. Target: adults, 18-49. Agency:
Goodwin, Dannenbaum, Littman &
Wingfield, Houston.

White Castle Hamburgers O Fast-food
chain will launch 12-week campaign over
14 weeks in New York, Minneapolis,
Columbus, Ohio, and Indianapolis this
week. Commercials will be slotted in all
time segments. Target: adults, 18-49.
Agency: Simpson Marketing
Communications, Columbus, Ohio.

Jacobson’s O Men'’s store chain will
kick off 14-week flight in garly March in
six markets, including Toledo, Ohio.
Commercials will be placed in all
dayparts. Target: 18-54. Agency: Simon
Michelson Zieve, Troy, Mich.

Carnation Co. O Friskies pet food will
be spotlighted in three-week flight
starting in mid-March in about 16
markets, including San Francisco,
Buffato, N.Y,, and Providence, R.I.
Commercials will be carried in all
dayparts. Target: women, 25-54.
Agency: Dailey & Associates, Los
Angeles.

AcaVantace

Torbet numbers. Figures compiled by Torbét Radio for its 1985 annual report show that 25-
54 was most requested demographic during year, accounting for more than 40% of
company's requests in spot radio. It has been number-one demographic since 1981. Runner-
up, 18-49, made most impressive gain during year. According to Torbet, adult requests also
have made striking advances, climbing from 38.3% in 1981 to 45.8% in 1985. Analysis of
flights shows that 30% cf all spot radic business at Torbet in 1985 was placed in one-week
flights; 16%, two weeks; 14%,four weeks; 13%, three weeks, and 7%, six weeks. Torbet said
availabilities declined from 28,106 in 1984 to 27,191 in 1985.

o

Image-building. Study conducted by Kent State University concludes that TV commercials
designed to promoie Ipcal TV news programs stress “down-to-earth nature” of newscasters
and their involvement with community. Study reveals that viewers who regard newscasters as
“friends” watch local news more often and perceive news as more important and realistic.
Researchers Observe it is not surprising that many stations spend considerable sums of
money and use extensive air time to promote news and station personalities.

]

Truthful talk. American Advertising Federation President Howard Bell said last week before
Inter-Agency Committee on Smoking and Health that it is ‘“inappropriate and
counterproductive fo attempt to deal with proposed health problems through severe
restrictions on truthful advertising.” He said that such “truthful commercial speech” is
protected under Constitution.

]

Fairness test. Representative Ted Weiss (D-N.Y) issued "dear colleague” letter last month
seeking support for legislation (H.R. 2526) that would require mandatory counteradvertising
messages for beer and wine commercials on radio, television and cable. (Bill has eight co-
sponsors.) Weiss said he is concerned that "the nearly $1 billion spent yearly on broadcast
and cable alcohol advertising helps obscure the not-so-glamorous pain and suffering that
often results from alcohol abuse.” For most part, Weiss said, broadcasters have responded
“sensitively” to issue of drunk driving. "Unfortunately, broadcasters have failed to provide
adequate and effective messages about the myriad of other health and safety risks that are
often as likely to be associated with alcohol use as are the tragedies on American roadways.
Broadcasters’ reluctance to give these issues reasonable air time led to our proposal to
require ‘egual time,” " congressman wrote.
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Datelbooka

—
This week

Feb. 16-18—Louisiana Association of B
annual convention. Embassy Suites hotel,
Rouge, La.

Feb. 17—Deadiine for papers for National Associ-
ation of B: ters’ broadcast engineering conter-
ence, held in conjunction with NAB convention. Infor-
mation: Engineering conference committee, science
and technology department, NAB, 1771 N Street, N.W,
Washington, 20036.

Feb. 17—Deadline for entrias in Wiliam Harvey
Awards, for wiiting on hypertension, sponsored by
American Medical Writers Association, National
High Blood Pressure E ducation Program and Squibb
Corp. Information: Harvey Award, Squibb public af-
fairs, PO. Box 4000, Princeton, N.J., 08540.

B Feb. 18—Radio-Television News Directors Associ-
ation région five meeting with Wisconsin broadcasters,
“Covering the Capital.” Madison, Wis. Information: Tom
Bier, (608) 271-4321.

Feb. 18—Okio Association of Broadcasters sales
workshop. Harley hotel, Columbus, Ohio.

Feb. 18-19—Institute of Electrical and Electronics
Engineers annual meeting. Theme: "The Impact of Cul-
turat Values on Engineering Excellence." Red Lion Inn,
San Jose, Calif. Information: (212) 705-7647.

Feb. 18-19—Wisconsin Broadcasters Association an-
nual winter convention. Concourse hotel, Madison,
Wis.

Feb. 18-19—/[!linois Broadcasters Association sales
caravan-Springfield. Brandywine Inn, Sterling, Ill.

Baton

& |ndicates new entry

Feb. 19—Nuational Academy of Television Arts and
Sciences, New York chapter, luncheon, featuring
James Mooney, president, National Cable Television
Association. Gopacabana, New York.

Feb. 19—"0On the Air with the Performing Arts: A Dec-
ade of Television at Lincoln Center,” symposium spon-
sored by Fordham University. and funded in part by
New York Council for the Humanities. Pope Audilo-
rium, Fordham University's Lincoln Center campus,
New York. Information: (212) 841-5417.

8 Feb. 19—National Conference of Black Lawyers lun-
cheon. Speaker: Andrew Langston, owner, WDKX/(FM)
Rochester, N.Y. Ramada Renaissance hotel, Washing-
ton. Information: Lynne Taylor. (202) 861-0870.

Feb. 19-21—Television Bureau of Advertising sales
advisory committee. Bayhill Country Club, Orlando,
Fla.

Feb. 20—Presentation of Angel Awards, for excellence
in the media and for “outstanding productions of moral
and/or social impact.” Ambassador hotel, Los Ange-
les. Information: (213) 387-7011.

Feb. 20-28—American Film Market, sponsored by
American Film Market Agsociation. Beverly Hilton ho-
tel, Beverly Hills, Calif. Information: (213) 275-8505.

Feb. 21—AdCraft Ciub of Detroit annual meeting.
Speaker: Kay Koplovitz, president-CEO, USA Network.
Michigan Inn, Detroit.

Feb. 21-23—Okiahoma Association of Broadcasters
annual winter meeting. Marriott hotel, Oklahoma City.

8 Fab, 22—American Women in Radio and Televi-
sion, California chapter, “A Meeting of Minds.” dia-
logue among “top professionals in radio, TV and film
industry.” Burbank Studio, Los Angeles. Information:
(213) 276-0676.

LOU FAUST
blue-chip broadcaster
joins us and opens
our new west coast office
on February 17

THE

MAHLMAN

COMPANY

We welcome him.
Bob Biernacki Bob Mahiman Josh Mayberry

When confidentiality, experience and integrity are important.
THE MAHLMAN COMPANY

NEW YORK: ONE STONE PLACE, BRONXVILLE, NY 10708 914-779-7003
CALIFORNIA: 73-981 HIGHWAY 111, PALM DESERT, CA 92260 619-345-7922

after March 1 619-341-0855
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Also in February

Feb. 24—Deadline for nominations for Broadcast In-
dustry Conference honoring "outstanding broadcasts
of 1985 and outstanding individuals in the broadcast-
ing field,” sponsored by San Francisco State Universi-
ty. Information: (415) 469-1148.

Feb, 24-25—ABC Television Affiliates Association
government relations committee meeting. Sheraton
Grand hotel, Washington.

Feb. 25--Naiional Press Foundation's annual awards
dinner, including presentations of annual Sol Taishoff
Award for Excellence in Broadcast Journalism and
1986 Editor of the Year Award. Washington. Informa-
tion: (202) 662-7350.

Feb. 25—Association of National Advertisers televi-
sion workshop. Luncheon speaker: Grant Tinker, NBC.
Plaza hotel, New York.

Feb. 25—Association of National Advertisers media
workshop. Luncheon speaker: Ted Turner, chairman,
Tumner Broadcasting System. Plaza hotel, New York.

Feb 25— "Telecommunications Finance and Account-
mg, workshop sponsored by Coiumbia University,
Center for Telecommunications and Information
Studies, Graduate School of Business. Columbia Uni-
versity New York. Information: (212) 280-4222.

Feb. 26—Television Bureau of Advertising regional
sales conference. Hilton Airport, Tampa, Fla

Feb. 26—National Radio Broadcasters Association-
FCC “AM Town Meeting,” featuring James McKinney,
FCC Mass Media Bureau chief. Capital Hilton, Wash-
ington.

Feb. 26—Nuational Academy of Television Arts and
Sciences, New York chapter, luncheon, featuring Stu-
art A. Hersch, chief operating officer, King World Inc.
Copacabana, New York.

Feb. 26-28—National A iation of Broadcasters
state association presidents and executive directors
conference. Hyatt Regency, Washington. Information:
Sharon Goldener, (202) 429-5310.

8 Feb. 27—Women in Cable, Southern California
chapter, dinner meeting. Topic: “Must carry; Southern
California, what are you planning to do?” Panelists: Ed
Allen, chairman, National Cable Television Association;
Tom LaFourcade, Falcon Communications; Michael
Eigner, KTLA{TV) Los Angeles; Paul Niedemeyer,
KVEA(TV) Los Angeles; Amie Rosenthal, Financial
News Network, and moderator Ira Stein, communica-
tions attorney and author. Ramada Inn, Culver City, Ca-
lif. Information: (818) 993-0452.

8 Feb. 27—American Women in Radio and Televi-
sion, Washington chapter, new members reception.
Intelsat, Washington. Information: (202) 682-8842.

8 Feb. 27—"International Telecommunications Mar-
kets: Recent Business and Policy Development,” semi-
nar sponsored by Washington International Trade
Association in cooperation with U7.S. Small Business
Administration, Washington office. National Press
Club, Washington. Information: (202) 293-4193.

u Feb. 27—National Association of Public Television
Stations board of trustees meeting. Washington Hilton,
Washington.

8 Fab. 27—Women in Cable, Chicago chapter, meet-
ing. Moniques, Chicago.

Feb. 28—Small market radio acqmsmon seminar,
sponsored by National Association of Broadcasters,
radio department. Atlanta Hilton Towers, Atlanta. Infor-
mation: (202) 429-5374.

Feb. 28—Deadline for entries in 1986 Broadcast Pro-
motion & Marketing Ezecutives Gold Medallion
Awards competition. Information: San Diego State Uni-
versity, ¢/o department of telecommunications and film,
San Diego, 92182.

Feb. 28—Deadline for submissions to “Artists-in-Resi-
dency” grants, offered by Global Village, nonprofit vid-
€0 production group and media center, Information:
Celia Chong. Global Village, 454 Broome Street, New




York, N.Y., 10013; (212) 966-7526.

Feb. 28-March 2—Intercollegiate Broadcasting Sys-
iem national convention. New York Penta hotel, New
York. Information: Jeff Tellis, (914) 565-6710.

—
March

March t—Deadline for entries in fourth annual Alcohal-
ism and Communications Marketing Achievement
Awards, spensored by National Foundation for Alco-
holism Communications. Information: NFAC, 352 Hal-
laday, Seaitie, 98109; (206) 282-1234.

March 1—Deadline for entries in Louis M. Lyons Award
for "conscience and integrity in journalism,” sponsored
by Nieman Foundation at Harvard University. Infor-
mation: {617) 495-2237. i

March 1—Deadline for entries in eighth annual Lowell
Mellett Award for ‘impraving journalism through critical
evaluation, sponsored by Pennsylvania State Univer-
sity, School of Communications. |nformation: Mellett
Award, School of Communications, Pennsylvania State
University, 215 Carnegie, University Park, Pa. 16802.

u March 1—Radio-Television News Directors Associ-
ation region four meeting with Society of Professional
Journalists, “Law and Libel.” University of Houston,
Houston. Information: Bill Goodman, (713) 778-4901

March 4-7—Audio Engineering Society 80th conven-
tion. Congress Center, Montreux, Switzerland. informa-
tion: (021) 53-34-44.

March 5—I'nternational Radio and Television Society
anniversary dinner. Gold medal recipient: Grant Tinker,
NBC. waldori-Astoria, New York. Information: (212)
867-6650.

March 5—National Academy of Television Arts and
Sciences, New York chapter, luncheon, featuring John
Jay Iselin, president, WNET(TV} New York. Copaca-
bana, New York.

March 5-6-Ohrio Association of Broadcasters Ohio
congressional salute. Hyatt on Capitol Hill, Washing-
ton.

March 6—National Association of Black Owned
Broadcasters second annual communications awards
dinner. Honorees: Representative Cardiss Collins (D-
11}, House Subcommittee on Telecommunications; Re-
presentative Charles Rangel (O-N.Y), House Ways and
Means Committee. and Representative Tim Wirth (D-
Colo}, chairman, House Subcommittee on Telecom-
munications. Hyatt Regency hotel, Washington. Infor-
mation: (202) 463-8970.

March 6—"CinemaScope, Widescreen and Beyond.,”
seminar in "Communications Forum” sponsored by
Muassachusetts Institute of Technology. Bartos The-
ater, Wiesner Building, MIT, Cambridge, Mass.

March 6-7-—Advanced cabile television seminar for
senior professionals, sponsored by Washington Pro-
gram of Annenberg School of Communications. Ameri-
canSociety of Association Execulives conference cen-
ter, Washington. Information: (202) 484-2663.

March 6-8—17th annual Country Radio Seminar, spon-
sored by Country Radio Broadcasters. Opryland ho-

Enraital)

Rene Evans, station manager, KLz2I-FM
Phoenix, was named general man-
ager, not Eric Hauenstein, as incorrect-
ly reported in “Fates & Fortunes,” Feb.
10. Hauenstein is president of station.

o
Buyers of wput(aM) Brewster and
wvH(FM) Patterson, both New York

("Changing Hands" and “For the Re-
cord,” Feb 3), include general manager
Ken Stein, who owns 10%.

]

Kioiiam) Gooding, ldaho, reported sold
in "For the Record,” (Feb. 10) is not un-
buflt construction permit. Station went
on-air in August as daytimer on 1480
khz with 1 kw.

tel, Nashville. Information: (615) 327-4488.

March 6-8—New Mexico Broadcasters Association
35th annual convention. Regent hotel and convention
center, Albuquergque, N.M.

March 7—OQkio Association of Broadeasters Cleve-
land managers’ meeting. Hollenden House, Cleveland.

March 7-9—Women in the Director’s Chair, women's
fitm and video festival. Chicago. Information: (312)
477-1178.

® March 7-9—Radio-Television News Directors Asso-
ciation region six meeting with Society of Professional
Journalists. Ironmen Inn, Coralville/lowa City, lowa. In-
formation: Bob Priddy, (314) 634-3317

March 9-11—West Virginia Broadcasters Association
spring meeting. Holiday Inn, Parkersburg, W. Va.

March 11—/nternational Radio and Television Soci-
ety “Second Tuesday” seminar Viacom Conterence
Center, New York.

March 11—COhio Association of Broadcasters Akron/

“Dance Theatre of Harlem' on PBS

5:05 p.m.

Sﬁ@y | Tuned

A professional's guide to the intermedia week (Feb. 17-23)

Network television O ABC: Choices (drama), Monday 9-11 p.m.; International Players
Tennis Championships, Saturday 1-3 p.m. and Sunday 1:30-4:30 p.m.; Professional Figure
Skating's World Challenge of Champions, Saturday 4:30-6 p.m.; Crossings {novel dramati-
zation), Sunday and next Monday and Tuesday, 9-11 p.m. CBS: One Terrific Guy (drama),
Tuesday 9-11 p.m.; Welcome Home, Bobby (drama). Saturday 9-11-p.m.; Blood and Orchids
{mini-series), Sunday and next Monday, 9-11 p.m. NBC: “Flashdance” (music/dance drama),
Monday 9-11 p.m.; Academy of Country Music's 20th Anniversary Reunion, Tuesday 9-10
p.m. PBS (check local times): Northern Ireland: At the Edge of the Union (documentary).
Tuesday 10-11 p.m.; The Billion Dolliar Day, an Enterprise Special (documentary), Wednes-
day 8:30-9 p.m.; Dance Theatre of Harlem in A Streetcar Named Desire {dance.drama),
Friday 9-10 p.m.; Tax Break '86 (consumer assistance), Sunday 3-4 p.m.

Cable 0 Black Entertainment Television: The Status of Black America {live forum and
viewer call-in), Friday 9-11 p.m. Bravo: Staging an Opera: The Conductor, the Singer and the

Company (three-part documentary), Moncay-Wednesday 10:30-11 p.m. Cinemax: "Blood
Simple" (thriller), Friday 8-10 p.m. The Disney Channel: Disney Animation. The Illusion of
Life (documentary), Saturday 5:30-6:30 p.m. HBO: Sor of the Not-So-Great Moments in
Sports (clips and interviews), Monday 8-8 p.m.; "A Passage to India” (novel adaptation),
Sunday 8-10 p.m. The Nashville Network: Public Women/Private Men (profiles), Saturday
6:30-7:30 p.m. Showtime: Sunday in the Park With George (musical), Tuesday 8-10:30 p.m.
WrBs(Tv) Atlanta: New Man From Thunder Road: The Bill Elliott Story (profile), Friday
10:20-10:50 p.m.; Vitalis/U.S. Olympic International Track and Field Meet, Sunday 4:05-

Museum of Broadcasting (1 East 53d Street, New York) 0 James Dean: The Television
Work, screenings of 25 live television performances, through April 29, with seminar Tuesday
5:30-7 p.m. Mobil & Masterpiece Theatre: 15 Years of Excellence, screenings of 36 of the 80
series that aired on PBS, Tuesday through Friday at 12:05, 2:05 and 4:05 p.m., Tuesday at
6:05 p.m. and Saturday at 12:05 p.m., through April 4. Information: (212) 752-4690, ext. 33.

The National Jewish Archive of Broadcasting (1109 Fifth Avenue, New York) O Day at
Night, interviews with “prominent persons in the arts and sciences,” conducted by James
Day, continuing with PBS's “Joseph Papp in New York” and “Richard Rodgers in New York,"
Sunday at 12:30, 1:30 and 2:30 p.m. Information: (212) 860-1886.

Note: All times are NYT. Asterisk denotes series premiere.

N

‘3

Showtime’s ‘Sunday in the Rark’
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Canton managers’ meeting. Quaker Square Hilton, Ak-
ron, Ohic

March 11-—National Academy of Television Arts and
Sciences, New York chapter, luncheon, featuring J. Wil-
liam Grimes, prestdent and chief executive officer,
ESPN. Copacabana, New York.

March 12—Americar Women in Radio and Televi-
sion Commendation Awards luncheon. Honorary chair-

persons: Barbara Walters, ABC, and Helen Hayes, ac-
tress. Waldorf Astoria, New York. Information: (212)
664-2003.

March 12-15—National Association of Broadcasters
and Radio-Television News Directors Association
seminar-retreat, “News and Team Management,” for
general managers and news directors, Innisbrook Re-
sort and Conference Center, Tarpen Springs, Fla.

—— OpenaMike

Challenger comments

EDITOR: I read with interest your Feb. 3 ac-
count of television’s excellent coverage of
the Challenger disaster.

Unfortunately you made only brief men-
tion of network radio’s equally excellent
coverage of this tragic news event. A good
many Americans first learned of this disaster
via radio, and followed the story throughout
the day on their local stations.

WBAL Radio’s extensive, nonstop cover-
age of this tragedy was made possible by the
outstanding journalistic work of ABC Radio
News and its correspondents, Vic Ratner,
Bob Walker and Bob Schinidt. Their live on-
site coverage of the launch, and the sad story
that followed, was of the highest profession-
al standards, and deserving of recogni-
tion.—David J. Barrett, vice president and
general manager, WBAL(AM)-WIYY(FM) Balti-
more.

a

EDrror: I would like to comrect a possible

misperception created by your Feb. 3 lead
story. In the article on our coverage of the
Challenger tragedy, BROADCASTING stated
that “CNN Radio affiliates had the optton of
switching to the audio feed from the CNN
and CNN Headline news cable networks.”

While this is true, our affiliates would
have had no need to carry the audio from our
sister services. CNN Radio provided full and
complete coverage of the shuttle disaster uti-
lizing our staff of experienced and dedicated
radio newspeople. In fact, CNN Radio was
one of the only radio networks still provid-
ing coverage of the launch when the explo-
sion took place. Other, more established net-
works had already dumped out of their
coverage.

CNN Radio provided continuous cover-
age of the Challenger accident from launch
(11:35 a.m.) through 5 p.m., breaking only
for regularly scheduled news, business and
sports programing. At S p.m., CNN Radio
presented President Reagan’s address to the
nation live. In addition, CNN provided spe-

cial reports throughout the evening.—Pau!
R. Amos, vice president, CNN Radio, Atlan-
ta.

Still going strong

EDITOR: BROADCASTING published an article
in the “Technology” section of the Jan. 6
issue wherein you recited the general market
conditions encountered by firms servicing
the LPTV industry and provided specific fi-
nancial details which reflect the problems
faced by one company in particular, Televi-
sion Technology Corp.

While I certainly agree with the assess-
ment made regarding the state of the LPTV
industry and sympathize with TTC as it
struggles to counter the effects, I do take
issue with the implication that the other
firms mentioned in your article are, by asso-
ciation, suffering similar financial conse-
quences as TTC and EMCEE.

To set the record straight, Acrodyne has
been engaged in TV translator and LPTV
activity for a dozen years and more, and we
have done so profitably. Fiscal 1985 was no
exception. We recognized early on that the
LPTV actions of the FCC would, at least
initially, have serious adverse effects on the
marketplace. In an effort to offset the antici-
pated softness in the domestic LPTV mar-
ket, several years ago we redirected our new
product programs toward different segments
of the industry. We introduced higher power
UHF equipment, and we now are planning a
line of VHF transmitters.

So although we continue to service LPTV
interests, Acrodyne 1s very much alive and
well. —Marshall Smith, president, Acro-
dyne Industries Inc., Blue Bell, Pa.

March 6-8—17th annual Country Radio Seminar,
sponsored by Country Radio Broadcasters. Opry-
land hotel, Nashville. Informr ation: {615) 327-4488.

March 15-18—National Ceble Television Associ-
ation and Texas Cable Television Association
combined annual conventian. Dallas Convention
Center. Future convention: May 17-20, 1987, Las
Vegas.

April 12-16—National Association of Broadeast-
ers 64th annual convention. Dallas Convention
Center. Future conventions: Dallas, March 29-April
1, 1987, Las Vegas, April 10-13, 1988, Las Vegas,
April 30-May 3, 1989; Dallas, March 25-28, 1990,
and Dallas, April 14-17, 1991.

April 13-17—National Public Radio annual con-
vention. Town and Country hotel, San Diego.
April 24-29--22d annual MIP-TV, international tele-
vision program market. Palais des Festivals,
Cannes, France. Information: David Jacobs, (516)
364-3686.

April 27-29—Cabletelevision Advertising Bureau
fifth annual conference. Sheraton Center, New
York.

April 27-30—Public Broadcasting Service/Nation-
al Assoeiation of Public Television Stations annu-
al meeting. Loew's L'Enfant Plaza hotel, Washing-
ton.

April 27-30—Broadcast Financial Management
Association/Broadcast Credit Association 26th an-
nual conference. Century Plaza, Los Angeles. Fu-
ture conference: April 26-29, 1987, Marriott Copley
Place, Boston.

May 14-17—American Association of Advertising
Agencies annual meeting. Greenbrier, White Sul-
phur Springs, W Va.

May 18-21—CBS-TV anrual affiliates meeling.
Century Plaza hotel, Los Angeles.

May 21-25—American Women in Radio and Tele-
vision 35th annual convertion. Westin Hotel Gal-
leria, Dalias.

June 2-5—ABC-TV annua; affiliates meeting. Cen-

MajegZIMeelings

tury Plaza, Los Angeles.

June 8-11—NBC-TV annual affiliates meeting. Hy-
att Regency, Maui, Hawaii.

June M-15—Broadcast Promotion and Market-
g Executives/Broadcast Designers Association
annual seminar. Loew's Anatole, Dallas. Future con-
ventions: June 10-14, 1987, Peachtree Plaza, At-
lanta: June 8-12, 1988, Bonaventure, Los Angeles,
and June 21-25, 1989, Renaissance Center, De-
troit.

June 14-18—American Advertising Federation
national convention. Grand Hyatt, Chicago.

June 19-22—NATPE International second an-
nual production conference. Adam's Mark hotel, St.
Louis. Information: {212) 757-7232.

June 22-25 Cable Television Administralion
and Marketing Society annual convention. Westin
Copley Plaza, Boston.

July 20-22—FEastern Cable Show, sponsored by
Southern Cable Television Association. Atlanta
Market Center, Atlanta.

Aug. 26-29—Radio-Television News Directors As-
sociation international conference. Salt Palace
Convention Center, Sait Lake City. Future conven-
tion: Sept. 1-4, 1987, Orange County Convention
Center, Ortando, Fla.

Sept. 10-13—Rzdio '86 Management, Program-
ing, Sales and Engineering Convention, sponsored
by National Association of Broadcasters and Na-
tional Radio Broadcasters Association. New Or-
leans Convention Center, New Orleans.

Sept. 19-23—11th International Broadcasting Con-
vention, sponsored by Electronic Engineering As-
sociation, Institution of Electrical Engineers, In-
stitute of Electrical and Electronics Engineers,
Society of Motion Picture Engineers, Institution
of. Electronic ard Radio Engineers and Royal
Television Society. Metropole conference and ex-

hibition center, Brighton, England.

Oct. 2-5—Association of National Advertisers an-
nual convention. Homestead, Hot Springs, Va.

Oct. 14-16—Society of Broadcast Engineers na-

tional convention. St. Louis Convention Center, St.
Louis.

® Oct, 24-29—Society of Motion Picture and Tele-
vision Engineers 128ih technical conference and
equipment exhibit. Jacob K. Javits Convention
Center, New York. Future conference: Oct. 30-Nov
4, 1987, Los Angeles Convention Center; Oct. 14-
19, 1988. Jacob Javits Convention Center, New
York, and Oct. 22-27, 1989, Los Angeles Conven-
tlon Center.

Oct. 28-30—Atlantic Cable Show. Atlantic City
Convention Center, Atlantic City, N.J. Information:
(609) 848-1000.

Nov. 17-19—Television Bureau of Advertising
32nd annual meeting. Century Plaza, Los Angeles.
Future meeting: Nov. 11-13, 1987, Atlanta Marriott,
Atlanta.

Dec. 3-5—Westem Cable Show, sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim, Calif.

Jan. 23-27, 1987—NATPE International 24th an-
nual convention. New Orleans Convention Center,
New Orleans.

Feb. 1-4, 1987—National Religious Broadcasters
44th annual convention. Sheraton Washington.

® Feb. 6-7, 1987—Society of Motion Picture and
Television Engineers 2 1st annual television confer-
ence. St. Francis hotel, San Francisco. Future con-
ferences: Jan. 29-30, 1988, Opryland hotel, Nash-
ville, and Feb. 3-4, 1989, St. Francis hotel, San
Francisco.

Feb. 7-10, 1987—-Seventh annual Managing Sales
Conference, sponsored by Redio Advertising Bu-
reau. Hyalt Regency, Atlanta.

June 11-17, 1987—15th Montreux International

Television Symposium and Technical Exhibition.
Montreux, Switzeriand.
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Taking stock of NAB'’s
and NRBA's shared values

The Belgian surrealist Rene Magritte painted
a series of pipes with the title, “Ceci n’est
pas une pipe”—this is not a pipe. The picture
of the thing is not the thing. In the same way
an organization is not a structure.

“Federation” was the term used by
BROADCASTING in a Jan. 20 editorial (*Fair
winds from St. Maarten”) regarding the pro-
posed National Association of Broadcasters/
National Radio Broadcasters Association
unification. “Final configuration” was an-
other, To talk about those terms is OK, but
there are some other things that ought to be
squared away first.

When we think about changing an organi-
zation we consider restructuring it. Different
lines, boxes and charts. Still, this is only a
part of what is intended. What really hap-
pens is not about lines and boxes. It’s about
values, ideas and beliefs.

Despite the fact that we know an organi-
zation is not just lines and boxes and charts,
it remains a great temptation to change an
organization with a restructuring.

In “In Search of Excellence” and again in
a derivative, NAB’s “Radio—In Search of
Excellence,” Peters and Waterman develop a
paradigm for analyzing organizations. At its
core there is an element labeled “shared val-
ues.” This is the as yet undefined element in
the conversations involving NAB and its
structure. And until this is better focused,
the discussions cannot truly be complete.

Stick with me through the explanation
(because it is the last item that is the most
important}. The chart below presents seven
elements. They illustrate a way of thinking
about organizations. Nothing fancy, just a
guide to analysis.

S

The first three elements—strategy, struc-
ture and systems—are considered the hard-

John F. Dille 11l is president of Federated
Media, an eight-station radio group with
properties in Indiana, Michigan and Ohio. He
is, moreover, the incumbent chairman of the
radio board of the National Association of
Broadcasters, and has been fundamentally
involved in negotiations to achieve a
“unification” between the NAB and the
National Radio Broadcasters Association.
The picture above was taken as Dille
discussed that subject during January board
meetings of the NAB in St. Maarten,
Netherlands Antilles. He continues in that
vein in the accompanying *“Monday Memo."
e R —

ware of success, and the next four—style,
staff, skills and shared values—are the soft-
ware.

Most management literature has empha-
sized the hardware elements. Thus, a suc-
cessful organization is one that develops an
appropriate strategy to reach its goals, builds
an appropriate organizational structure to
carry out its strategy and equips the organi-
zation with effective systems of information,
planning and control to get the job done.

The soft elements are also fairly obvious.
Style is a manner of behavior and thinking.
Staff and skills are the right people with the
proper skills.

However, it is the last element that is real-
ly of first impertance—shared values. This
one is of a higher order than the other organi-
zation elements, Shared values are the guid-
ing principles, or concepts, that infuse, sta-
bilize and lead the organization. Often
unwritten, they go beyond the usual formal
statements of business strategies and goals.
Everyone in the outfit knows, or at Jeast
feels, their importance. The drive for the
accomplishment pulls all the other organiza-
tional elements together.

In radio these factors center on quality and
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service, above all else, for excellent stations.
Maybe, for NAB as well, but further analy-
sis is necessary, especially since NAB pro-
duces no daily product like a radio station or
a manufacturer.

So what? Just now, just at this point, in
radio at least, there is a kind of lull. It is a
break in the action; NAB President Eddie
Fritts has his feet squarely on the ground; he
has realigned his staff for more efficient op-
eration, Congress is not considering deregu-
lation legislation or any other radio broad-
cast matters very seriously; there aren’t fires
raging.

At the same time, hopefully, the NRBA
board will agree to unify the industry. This
means that the critical shared values element
of the new organization could be reexa-
mined, the new board could take advantage
of the time to step back, catch its breath,
think about what it has done and what it
could now do.

[ can’t believe the shared values of NAB
and NRBA are much different. NRBA is
driven by the stated value that radio must
have independence—a worthy notion. In
more recent years that same independence
has thrived at NAB, but not formally. The
action in St. Maarten now confirms that in
formal fashion.

Other ideas about areas NAB ought to
pursue such as sales and programing have
been voiced. NAB’ 50-year-old charter
cites representation of the broadcaster in the
government as the primary purpose, a shared
value if you will. But now maybe other
things ought to be considered. Not as goals
that would fit into a strategy, but after the
unification to take the pulse of the new orga-
nization for its shared values. What guiding
principles will drive it?

One thing is clear. Whatever those values
are they will be pursued much more vigor-
ously than ever before. The business is dif-
ferent, more complex, more competitive and
with that has come to the NAB and the
NRBA, [ believe, a more aggressive attitude
by the staff and the board. There is a demand
for better.

The great opportunity that unification of-
fers is the chance to reevaluate those shared
values. To.identify new strains of guiding
principles to accommodate the new attitudes
of aggressive broadcasters today. This is
what it is all about.

NAB leadership can, and it would be bet-
ter with NRBA included, reassess those val-
ues. It is not a federation we’re after just yet,
it’s about ideas and concepts. Then struc-
tures and strategies. This is the excitement,
the challenge for those who are actively in-
volved in the association.

The editorial blessing the unification of
NAB an NRBA is a thoughtful one and [ am
grateful. But values must come first. The
pipes will follow. 2]



We deal with 48,000 songwriters
so you don' have to.

No other music licensing organization
has as many songwriters. No one even
comes close.

To deal directly with all of them, the
average station would have to spend tens of
thousands of hours a year just to handle the
paperwork. Not to mention the telephone
and postal expenses. And youd still have to
pay royalties.

BMI makes everything simple and

efficient. For a small licensing fee,
| you can use the most popular music
to help build your audience.
That’s why BMI is such a good
' deal for you.

Wherever there’s music, there’s BMI.
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Reading the tea leaves at the FCC

Although FCC Chairman Mark Fowler's term expires June 30, he
has sent no signal that he's leaving—or, indeed, that he's settled
on a direction in which to go. And increasing speculaticn in key
offices at 1919 M Street suggests scenarios under which the
chairman may e asked to stay on the job, even should he truly
want (o leave.

Fowler thus far has provided little guidance on whether he will
seek another term. "I have not decided,” he said last week. But
that may not say a lot, particularly since, as one high FCC official
noted, Fowler isn't likely to say whether he's planning to move
along until the last possible minute. “You don't lame-duck your-
self before you have to,” this official said.

On the question of possible successors, conventional wis-
dom holds that Commissioner Dennis Patrick, a former White
House staffer, has the inside track. It's believed in some quarters
that Patrick will be able tc count cn support from long-time
friends of President Reagan, including William Clark, former sec-
retary of the interior, and Charles Wick, director of the United
States Information Agency. Patrick is a protege of Clark and has
come to know Wick personally. "Beating Clark and Charlie Wick
will be hard to do,” said one FCC source. Enhancing Patrick’s
prospects is word that Commissioner Mimi Dawson, who had
been considered a formidable competitor for the chairman's
post, appears to have moderated her interest in pursuing the
chairmanship.

But Patrick has no guarantees. One well-placed source, for
instance, couldnt fathom any political reason for Reagan to
name somecne chairman whom he has already named to the
commission. A more reascnable scenario, according to this
source, might be for the President to reward someone new.

There's also the possibility that Fowler might not move along in
June, even if he wants to.

Its no big secret that Senate Democrats are hoping to wrest
maijority control of the Senate from the Republicans next fall. If
the Democrats gain control, they'll have a lot mere to say about
which nominees get confirmed by the Senate.

One theory last week had it that the Democratic leadership on
the Senate Communications Subcommittee provided a harbin-
ger for the rest of the year by putting out the word that Demo-
crats will "not allow any new commissicner to be named” until
the terms of all FCC commissioners are reduced from seven

years to five ("Closed Circuit,” Feb. 10). {The proncuncement
was prompted by an inquiry into whether there was any Senale
opposition lo the expected nomination of Patricia Diaz Dennis lo
the Democratic FCC seat vacated by Henry Rivera.) The theory
had it lhat the talk about the iength of terms may be a smoke-
screen, and that Democrats are really hoping to stal! the nomina-
tion process until after the elections deliver their hoped-for Sen-
ate majority. The closer it gets to the elections, the more the
Democrats are likely to stall, according to that theory “They wanl
a real Democrat,” one FCC source said.

Another FCC source speculaled that confirmation of any re-
placement for Fowler would be held up until after the elections
for the same reasons.

If the White House can' get a fresh candidate confirmed to fill
a Fowler slot, it could always name Patrick chairman. Since
Patrick already has a term, he wouldn't have to be confirmed by
the Senate to assume the chairmanship. But if Dennis doesn't
get confirmed before the elections, it's believed by some to be
more likely that the While House would ask Fowler to stay on, at
least through the elections, to preserve a four-member commis-
sion. (Under the law, Fowler could continue to serve after his
term expired, without Senate cenfirmation, unlil his successor is
nominated and confirmed.) Without Dennis and Fowler, it is not-
ed, the FCC would be left with only three commissicners. Those
three would constitute the quorum necessary to conduct official
FCC business. Bul a three-person commission would leave
much to be desired, according to FCC sources.

For starters, under the law, no votes on items are possible
without a quorum of three commissioners. So items might have
lo be delayed simply because one commissicner was ill or out of
town. Even worse, cne commissioner in a three-member com-
mission could effectively prevent the FCC from acting on any
item by simply refusing to participate in a vote. Yet another
difficulty: Under the sunshine law, any two of the commissioners
on a three-member commission might be prohibited from dis-
cussing commission business privately, making it difficult for the
commissioners to figure out what their colleagues were thinking
outside a public meeting. All of that might make FCC meetings
more interesting to outsiders, but it would be apl to lead to more
surprises than whoever is leading the agency would prefer. “It
would be trick or treat at every meeting,” said one FCC insider.

Cable goes behind closed doors on must carry

Denver meeting of NCTA executive
committee tackles hard issues;
may decide to collaborate with
broadcasters on policy rationale

The cable television family gathered at the
Brown Palace hotel in Denver last Friday for
a closed-door meeting to decide what it
would or wouldn't do to meet the must-carry
challenge put to it by broadcasters. the Con-
gress and the FCC. Key members emerged
at day’s end declining comment. although a
spokesman told BROADCASTING the situa-
tion was “fast moving™ and at a “sensitive
and critical point.”

Among the issues being considered by the

Natiopal Cable Television Association’s ex-
ecutive committee Friday was whether cable
would lend in a hand in helping broadcasters
develop an acceptable public policy ratio-
nale for a must-carry compromise. The chal-
lenge for cable to help draft such a rationale
developed after the failure of the prior
week's meeting in Washington (on Friday.
Feb. 7) to wrestle the issue to the ground.

There was some circumstantial evidence
that broadcasters and cable operators had be-

Top of the Week

Broadcasting Feb 17 1986
27

gun to cooperate on the rationale prior to the
meeting. NCTA General Counsel Brenda
Fox met with Warren Hartenberger, an attor-
ney who represents Television Operators
Caucus members Cox Communications and
Multimedia Broadcasting Co.. on Thursday,
just prior to Fox's leaving for Denver. Fox
could not be reached for comment and nei-
ther NCTA President Jim Mooney nor Har-
tenberger would comment on the meeting.

That the NCTA is even considering help-
ing broadcasters lay a public policy founda-
tion for new rules is indicative of the pres-
sure cable is under to make some
accommodation with broadcasters—primar-
ily from Capitol Hill. John Dingell (D-
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Mich.}, the powerful chairman of the House
Energy and Commerce Committee, which
has oversight over broadcasting and cable
matters, has stated his belief that must-carry
rules are necessary to “insure the availability
of ‘high quality’ local programing to all
Americans” (see “Cablecastings,” page 15).

According to NCTA Chairman Ed Allen,
the executive committee recognizes the need
to deal on must carry. “We have got a lot of
other issues pending in Congress and Con-
gress certainly wants a compromise,” he
said prior to boarding a plane for Denver.
“We’'ve got the pole attachment fee issue.
We've got the compulsory license issue.
We've got all the scrambling bills. We have a
potentially onerous tax provision. All. . .re-
quire friends in Congress.”

In what’s come to be known as the Quin-
cy-Tumner case, the U.S. Court of Appeals in
Washington knocked down last July the
FCC’s long-standing must-carry rules,
which required cable systems to carry all
local broadcast stations, ruling that the rules
were a violation of cable operators’ and ca-
ble programers’ First Amendment rights.

Broadcasters immediately began pushing
for new rules on Capitol Hill and at the FCC.
NCTA indicated that it would be willing to
sit down with broadcasters and fashion new
rules. but only if the broadcasters could
demonstrate that they would be justified on
public-interest grounds and would not in-
trude on the First Amendment rights won by
cable in Quincy-Turner. Arriving at a public
policy rationale acceptable to cable has
proved difficult for broadcasters.

Broadcasters developed what they felt
was an adequate public policy argument for
rules and included it three weeks ago in com-
ments for the FCC’s on-going must-carry
proceeding. But cable was quick to reject the
argument.

The following Friday (Feb. 7). broadcast-
ing representatives came out of a meeting
with cable representatives in Washington
feeling that cable was “stringing them
along™ and that cable’s demand for the pub-
lic policy rationale was *a smokescreen” de-
signed to cover up cable’s own uncertainty
as to how hard it wanted to push for full First
Amendment rights. Such rights could jeop-
ardize cable’s exclusive franchises.

At the Feb. 7 meeting, the broadcasters
asked Mooney to put down on paper what
cable felt would be a reasonable public poli-
cy rationale. That request apparently led to
the meeting between Fox and Hartenburger
on Thursday and the executive committee
meeting on Friday.

Going into the Friday meeting, Allen said
he would recommend that NCTA “pull the
broadcasters” chestnuts out of the fire™ and
help develop the public policy rationale. Al-
though he said he couldn™t predict how the
committee would react, he said its members
are “pragmatic” and understand the nced to
keep on good terms with Congress.

Allen also indicated he would be willing
to give a little to accommodate broadcasters.
“I'm not a purist on the First Amendment,”
he said. “'l am willing to get a little pregnant
if that is necessary on the First Amendment
issue. [ wouldn't try to insist absolutely that

we are First Amendment speakers a la news-
papers because 1 want to preserve our pos-
ture with the Congress. By the same token, [
am not willing to dilute those First Amend-
ment rights to the degree that we then cannot
challenge ceriain portions of the Cable
Act—for example, the franchise fees, [pub-
lic, educational and government] access and
third-party leased channels. We can only
mount a legal attack on those if we have a
position as a First Amendment speaker.”
Allen said he endorses the alternative to
must-carry rules advanced by former NCTA
director Richard Leghorn in his comments to
the FCC. According to Allen, Leghorn’s
plan addresses the two major concerns of
broadcasters: that cable acts as a bottleneck
that prevents cable subscribers from receiv-
ing off-air signals and that the absence of
must-carry rules creates a situation where
cable operators can charge broadcasters for
carriage, but broadcasters cannot charge ca-
ble operators for their signals because of the

compulsory license. Leghorn’s proposal, he
said, would require cable systems that do not
carry all local stations to equip subscribers’
sets with A/B switches, which allow sub-
scribers to hook up antennas and receive sig-
nals off the air, and prohibit cable systems
from charging broadcasters for carriage.

Despite Allen’s enthusiasm for the plan,
it’s unlikely to go far. In its comments to the
FCC, the NAB called A/B switches “woe-
fully inadequate™ as a substitute for cable
carriage. Research indicates, the NAB said,
that for many viewers off-air reception is
impossible and that for others it requires an
outdoor antenna.

Last Saturday, Feb. 15, was NAB's self-
imposed deadline to strike a deal on must
carry or turn to the FCC for final resolution,
but due to the holiday, Feb. 17, and the Den-
ver meeting, NAB said it would be willing to
extend the deadline for a few days. “If
there’s any hope for a deal,” said one broad-
caster, “we’ll know after Friday.” o

NRBA board readies for merger vote

Majority appears present
for historic agreement
uniting association into NAB

The board of directors of the National Radio
Broadcasters Association will meet in Fort
Lauderdale, Fla., this week (Feb. 20-21} to
decide whether to approve a unification
agreement with the National Association of
Broadcasters—one that the NAB board
unanimously ratified last month. Some
NRBA directors view the move as the begin-
ning of one strong voice for radio; others are
worried that NRBA's spirit and services may
not survive such an arrangement.

NRBA Chairman Bill Clark, Shamrock
Radio Division, San Francisco, is aware of
the board’s concerns. While he was “opti-
mistic™ that the unification would be rati-
fied, he said some board members are wor-
ried whether radio will “really have its
independence and autonomy™ under the re-
vised NAB by-law structure. “That is, after
all,” Clark said, *the primary basis for the
existence of NRBA, and [people] want to
make sure we bring that to NAB." Clark said
he was “‘confident that we can, and that the
NAB has established a structure that will
allow for the independence of radio. I hope
most people will be likewise convinced so
that they will accept it.”

Of NRBA board members responding to a
BROADCASTING canvass, 18 indicated sup-
port for the agreement, five were uncommit-
ted until they saw more details, and two
were opposed to the current agreement. (Ac-
cording to Clark, the “final document™ may
not be available prior to the board meeting,
but board members were to have received a
copy of a “partial agreement”—its main
points—before this week’s gathering, and a
copy of the NAB's proposed by-laws
changes.) Of the 12 directors not reached by
BROADCASTING, at least two are believed to
be certain votes for the merger.

One board member predicted that the uni-
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fication will be ratified, although he was
“fairly certain the vote won’t be unani-
mous.”’

Gary Grossman, KRKT-AM-FM Albany,
Ore., called the agreement a “‘good starting
platform” for new growth and development
in radio. Said Carl E. Hirsch, Legacy Broad-
casting: “Anybody who is anybody in this
industry knows it is very important that we
have a single voice of unification.” It is
time, he said, to “pool our resources and
speak as one.”

Chester Coleman, American Radio
Brokers Inc., is against the agreement as it
now stands. He said that “down line,” it may
“not be in the best interests” of radio sta-
tions, because, among other things, there *is
no inherent guarantee that the management
input is going to be strong enough” to main-
tain the “volume and quality” of services
now produced by the NRBA. He said also
that some NRBA members are concerned
that there may not be “as much of a value
there |in 2 new organization] for their dues.”
Bob Herpe, Transcom Communications Co.
Inc., said he is “interested™ in seeing NRBA
and NAB “get together as one organization,”
but that the present document is “far too
fragmented.”

One board member who said he had
“formed no opinion,” said he “might” op-
pose the agreemenit if it “dilutes™ the NRBA.
Robert Fuller, Fuller-Jeffrey Group Inc., said
he was “generally in favor of the merger,
providing radio is really independent from
the television lords.”

Sis Kaplan, WRrOQ-AM-FM Charlotte,
N.C., was among those who wanted to see
“specifically what the deal is™ before voting;
she said that the autonomy of the radio divi-
sion in a new NAB—both financially and in
voling areas—is an important issue to be
considered.

Another concern voiced by board mem-
bers was that the spirit and grass-roots ap-
peal of the NRBA survive the merger. Said
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Norman Wain, Metroplex Comimunications.
NRBA has “aiways been a member-driven
organization that was basically almost on a
voluntary basjs, where members made poli-
cy and carried out policy.” The NAB. Wain
said, “has relied very heavily on its profes-
sional staff over the years.” which he said
sometimes doesn't “have the dedication and
the insight. . . 10 do the kind of job we need
done.™ Wain said it is his “great hope that
with an injection of NRBA-type people into
the existing board. we’ll have more of the
member-driven spirit we've had at NRBA.™

The NAB board unanimously voted in fa-
vor of the plan at its board meeting on St.
Maarten,. Netherlands Antilles. last month
(BROADCASTING. Jan. 20). If the NRBA
board ratifies the plan at its board meeting
this week. NRBA would disappear as a po-
litical entity; those members who want 10
join NAB may do so at reduced rates for the
first year. Twelve NRBA directors would
join the NAB radio board—four for three-
year terms. four for iwo-year terms and four
for one-year terms. All such NRBA direc-
tors would “sunset™ at the end of their first
terms, although cach could then run for of-
fice under standard NAB policies. One
NRBA director would be added to the ex-
ecutive committee’s radio team for at least
three years.

If the unification is ratified, the board will
select the NRBA's 12 representatives to the
NAB board and decide whether ratification
of the agreement by the NRBA full member-
ship is also necessary.

Another voicing caution was a former
NRBA president, Jim Gabbert of KOFY-AM-
TV San Francisco, who is scheduled to ad-
dress the NRBA board in Fort Lauderdale.
He thinks the idea of unification "good™ but
belicves the board should be cautious.
Among his concerns are whether in the new
organization, the NRBA “will be indepen-
dent enough,” He said that it the NAB's
structure is “not basically changed. then
what happens is all you did was eclipse
NRBA™ and got “rid of a competitor” to
NAB. As for separating radio from televi-
sion within the NAB, Gabbert said that pro-
ponents of the merger “say that “times have
changed. we'll get in and we're going to
change the NAB." and my word of caution.™
Gabbert said. “is that you don't get married
1o sonecbody with the intent of changing her.
If we're not changed going in. you could be
selling radio down the river.” o

GE/RCA
go for it at FCC

In FCC filing, it requests 18-month
waiver to divest combos; says NBC
will operate as separate subsidiary

General Electric last week asked the FCC 10
approve its $6.3-billion acquisition ol RCA.

The big news may be that GE seeks no
major lavors from the commission. In its
transfer applications. it is requesting 18
months to break up NBC's grandfathered ra-
dio-TV combinations in New York (WNBC-

e

Deal approval. The $6.28-billion sale of RCA
lo General Eleclric was approved by the
former's shareholders at a meeting last Thurs-
day. The company announced thal roughly
two-thirds of those shareholders entitled o
vote approved the $66.50-per-share cash of-
fer. which is expected to be compleled by the
second half of this year. At the three-hour
shareholders meeting RCA Chairman Thorn-
ton F. Bradshaw (l) reiterated what he saw
were the benefits of the merger. including the
financial reward to RCA shareholders and the
added competiive strength the merger would
give to RCAs operating units. Sitting to Brad-
shaw’s left is RCA President and Chiei Execu-
tive Officer Robert F. Frederick.

AM-TV-WYNY[FM]}), Washington (WRC-TV-
WKYS[FM[) and Chicago (WMAQ-AM-TV-
WKQX|FM|). The application said that the
radio stations will go.

GE also offered assurances that NBC and
its stations would be insulated from the non-
broadcast interests of the company.

In its application. GE said three RCA
board members will be added to GE's cur-
rent board. with the individuals to be named
later. That board, according to the filing.
will constitute the complete boards of GE.
RCA and NBC. which GE said it intended 10
make a separate. wholly owned subsidiary
of the company.

GE said it intended NBC to retain a corpo-
rate identity. with NBC's business conducted
by NBC's operating and staft executives and
employes. The chict executive officer of
NBC would report directly to the chief ex-
ecutive officer of GE. "and there would be
no other compiny exccutive between NBC
and the General Eleetric board,” the filing
said.

“It s General Electric’s plan that NBC's
corporate structure will enable NBC. its net-
works and owned stations. to conduct broad-
cast operations independently of General
Electric’s nonbroadcast interests.” GE said.
“Thus. NBC advertising and programing
policies will prohibit any use of NBC's net-
works and stations for the purpose of favor-
ing the nonbroadcast interests of General
Electric or for disfavoring nonbroadcast in-
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terests of any entity which competes with
General Electric. A central component of
this overall policy will be that the content of
NBC's news and public affairs programing
may not be influenced by the nonbroadcast
interests of General Electric.

“It is the intention of the company to
maintain NBC's independent and autono-
mous operation. subject only 10 such broad
oversight as is necessary to exercise ultimate
responsibility for the subsidiary.”

GE also is seeking permission 1o retain
two members of its board of directors—Bar-
bara Scott Preiskel and Frank H.T.
Rhodes—whose media interests might result
in conflicts with FCC ownership restric-
tions. Preiskel. according to the filing. is
also a director of the Washington Post Co.,
which owns the Washington Post and broad-
cast and cable properties. Rhodes is presi-
dent of Cornell University and a director of
the Gannett Foundation. which has an 11%
voting interest in Gannett Co., owner of

newspapers and broadcast properties.
According to the filing, the addition of
GE's KCNC-TV Denver to NBC's five TV sta-
tions (GE said it was “expected™ that the
management of KCNC-Tv would come under
the aegis of the NBC broadcast operaticn)
will give the merged entity the ability to
reach 20.94% of the countrys television
households. ]

Outlet sues
King World

Block booking of syndicated
shows is at center of controversy

The much discussed but yet unproved prac-
tice of “*block booking™ of syndicated televi-
sion programs is getting a public airing in a
$10-million antitrust lawsuit filed by Outlet
Communications Inc. against King World
Productions Inc. In U.S. district court in
Florida. Outlet is suing King World for
breach of contract and fraud on the grounds
that King World would not renew its highly
successful Wheel of Fortrune game show un-
less Outlet agreed to pick up two other King
World game shows, Jeopardy! and Headline
Chasers. All three shows are Merv Griffin
productions.

QOutlet filed the suit on Nov. 8, 1985, sev-
eral weeks after the start of the 1985-86 tele-
vision season and after i* ' d lost Wheel of
Fortune in its access tim  criod to a com-
peting station that Outler 1id also took the
two other game shows.

The suit centers on Gutlet-owned. CBS
attiliate wepX-Tv Orlando. Fla.. which ori-
ginally negotiated to pick up Wheel of For-
fune from King World in the spring of 1983.
In its suit, Quitlet claims that when wCPX-Tv
negotiated to renew Wheel of Fortune for a
second season, King World conditioned the
renewal on the purchase of Jeopardy! and
Headline Chasers. When Outlet rejected the
other two, King World proposed a price that
“was not economically viable given the pos-

-
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Meeting the moderator. NBC newsman Bill Monroe, 65, retired
Feb. 12 after 25 years with the network. Most recently he had ap-
peared on Today, presenting a letters-to-the-editor segment that he
began in 1984 Following stints as correspondent with United Press
International and news director at wNOE(aM) and wosu-Ty all in his
home town of New Orleans, Monroe joined NBC in 1961 as Washing-
ton bureau chief. From 1968 until 1975, he was Washington editor
and interviewer for Today, and from 1975 until 1984, he was execu-

tive producer and moderalor-panelist for Meet the Press. In his news
career, Monroe received both a Peabody award for excelience in
news reporting and a Paul White award for distinguished service 1o
broadcast journalism. Monroe was saluted by a number of his col-
leagues at a private dinner Feb. 13 at the Hay-Adams hotel in Wash-
ington. Shown above left at dinner are Monroe (r) and NBC News
President Larry Grossman. Above right is Monroe and A. Louis
Read, former heac of wosu-Tv who was active in NBC affiliate affairs

sible advertising revenues the show could
generate,” Outlet alleged. As aresult, Outlet
said King World went to the competing ABC
affiliate, WFTV(TV), and negotiated an agree-
ment to pick up all three programs.

Attorneyvs representing Outlet are the
Washington law firm of Sundlun, Scher &
Singer. Bruce G. Sundlun. chairman of Qut-
let, 1s a former partner in the firm and is now
of counsel.

Stephen W. Palley, senior vice president
and general counsel of King World, said the
suit was “without merit” and that King
World planned “reasonably soon to file a
motion to dismiss it.” At present, the suit is
in the discovery process.

The original licensee agreement was for a
one-year term beginning September 1983
through September 1984. According to the
suit. the license agreenment gave WCPX-TV
permission to broadcast Whee! of Fortune for
195 first-run telecasts and 63 repeat episodes
at $600 per telecast. If wCPX-Tv achieved a
23 share with the show. the licensee fee
would automatically escalate to 3800 per
telecast. The total license fee Outlet paid to
King World for the 1983-84 season was
$208.000.

Outlet said that when the original agree-
ment was negotiated, it was understood that
WCPX-TV had an exclusive right to renew the
show for a maximum increase in the license
fee of 20% for the second and third years.
Although Outlet said that “provision was
omitted from the license agreement,” it said
that it is a well-settled trade usage that an
initial subscriber to a new first-run program
is given the exclusive right to renewals.”

Outlet said that its renewal of Wheel of

Fortune lor the 1984-85 season went with-
out a hitch. The only difference was that the
licensee fee rose to $1.000 per episode and
King World for the first time retained one
30-second nationul spot for barter advertis-

ing. Outlet said the renewal agreement also
contained the same renewal exclusivity
clause.

However, when negotiations began in De-
cember 1984 for the third season of Wheel of
Fortune, Outlet claimed that King World “re-
presented that the renewal of Wheel of For-
tune was conditioned upon Outlet’s license
of two other game shows, Jeopardy! and
Headline Chasers.

Outlet said that when it requested a sepa-
rate license fee for Wheel of Fortune, King
World said it would cost $5,000 per first-run
telecast, which, based on 195 episodes as in
the previous agreements, would cost a total
of $975,000. "*Such a cost was not economi-
cally viable given the possible advertising
revenues the show could generate.” Outlet
said the price quoted for the package of first-
run episodes of Wheel of Fortune, Jeopardy!
and Headline Chasers was 37,500 per epi-
sode.

Outlet said it has reason to believe that
King World “then approached a competitor
of Outlet in the Orlando-Daytona Beach
television market (wWFTv) and otfered the
Wheel of Fortune programing to WFTV for
license upon the condition that it purchase
the other syndicated game shows of .Jeopar-
dy! and Headline Chasers.” Outlet further
alleged that WFTV and other unidentified
television stations “have acquiesced to the
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tie-in arrangement and have expressed their
agreement to license Jeopardy’/ and Head-
line Chasers or one of them. as a condition
of obtaining a license for Wheel of Fortune.

King World’s Palley said that OQutlet’s
claims were baseless. Outlet’s assertion that
it was common practice for stations carrying
a show to be given preference on renewal “'is
not & custom in the trade as we understand
it.” Palley also said that Qutlet's claim that
King World “packaged” the three game
shows was false since two of the shows
Jeopardy! and Headline Chasers. were al-
ready renewed or cleared on WFTV before
King World and WCPX-TV began negotiating
a renewal for Wheel of Foriune.

(When wCPX-TV lost Wheel of Foitune to
its conipetitor, the consequences were clear.
During the November 1984 sweep, accord-
ing to Nielsen, WCPX-TV earned a 36 share
with Wheel of Fortune in the 7:30 p.m. ac-
cess time period. During the November
1985 sweep, the station fell to an 11 share
with The Price is Right, while Wheel of For-
tune soared to a 43 share opposite it on
WFTV. Outlet said it lost more than $1 million
in advertising revenues as a result of losing
Wheel of Fortune.)

Outlet President David Henderson has
been a leading opponent of block booking by
syndicators and has indicated in the past that
he might take action 10 stop the practice. He
declined comment, saying only “the docu-
ment speaks for itself and the place to ad-
dress it is in court. We don’t think it’s a
media event.”

When the suit was filed last November
Headline Chasers was being introduced in
national syndication. Although Jeopardy! is
in its second season and secure with an 11.2
national rating. ranked second behind Wheel
of Fortune, King World announced it is not
going ahead with turther production of
Headline Chasers due to poor ratings. O




TOP OF THE WEEK 1

e ad

NBC raises newswheel concept for evening news

But canvass finds that idea may have
more going against it than for it

NBC News confirmed last week a report in
The New York Times that its top manage-
ment was mulling over a concept to do away
with the half-hour Nightly News on NBC-
TV and get affiliates to agree to a combined
90-minute local/network news program dur-
ing which affiliates would switch back and
forth from local to network coverage at var-
ious points. That kind of format, known in
the business as the “newswheel” approach,
is one that radio networks have used for
some time in much shorter form. ABC News
proposed a similar concept to its television
affiliate board several years ago when the
networks still held hope for expanding their
evening news shows to one hour. The board
nixed the idea, however, and the concept
died quietly.

NBC-TV affiliate reaction was guarded
last week. Eric Bremner, vice president,
television, King Broadcasting, and chair-
man of the NBC affiliate news committee,
said he first learned of the plan through the
Times story, which he confirmed in a call to
Larry Grossman, president of NBC News.
“He assured me the exploration [of the
newswheel concept] is embryonic. just one
of several ideas being looked at,” said
Bremner. The concept, he added, at this
point, is “so rudimentary that there literally
hasn‘t been anything in terms of form to dis-
cuss with affiliates. And obviously there
needs to be close cooperation with the affili-
ates.” But, he added. “I would fully encour-
age that kind of imaginative thinking,
whether or not everbody agrees to it eventu-
ally.”

NBC's competitors were not impressed.
One source at CBS wondered whether NBC
had adequately explored the apparent con-
flict with the FCC’s prime time access rule,
which allows a half-hour of network news to
be programed in at 7-8 p.m. on affiliates in
the top 50 markets, but only “when immedi-
ately adjacent to a full hour of continuous,
locally produced news or locally produced
public affairs programing.” The CBS source
contended that the odds were against NBC’s
winning a waiver or rule change over the
opposition that could be expected from inde-
pendent stations, program syndicators and
probably the motion picture industry.

But NBC News President Grossman said
that if PTAR questions exist, they are “‘the
least of the problems. ... We have nothing
far enough along to even look into it. It re-
mains essentially a concept in the early plan-
ning stages. We're just considering it with a
whole lot of other things that won't see the
light of day.”

A source at ABC, who also asked not to
be identified, recalled exploring a similar
plan five years ago. when all three networks
were in hot pursuit of one-hour evening
newscasts (BROADCASTING, Dec. 7, 1981).
Indeed, one NBC affiliate last week suggest-
ed that the current idea being considered by
NBC is a revival of efforts to expand its

evening news show, in the guise of an inte-
grated local-network program.

The ABC plan was never formally pro-
posed to its affiliates. Rather, a network
source said, the affiliate board of governors
agreed to consider the concept informally, as
it did, before rejecting it. Has ABC consid-
ered reviving the plan? “1 wouldn’t rule it
out,” said the source. “But I don’t think
things have changed materially. It's not a
high priority.” He said that ABC Radio cur-
rently operates the largest newswheel, with
four networks operating on it. Stations can
dip in and out during the program day.

Some ojections to the concept were
voiced last week. Mike Kettenring, presi-
dent and general manager, WSMV(TV) Nash-
ville, a member of the NBC affiliate news
committee, said that based on the limited
information available, “my stations would
not be interested.” An intergrated news pro-
gram of the kind being discussed, he said,
would diminish the local station’s identity.
“News is the most important thing we do,”
said Kettenring. “It’s the heart and soul of
our commitment to the community. 1 want
the editorial content of our news hour to be
controlled by us.”

Kettenring said the local and network

news identities should be kept separate.
“QOur commitment is to cover southern Ken-
tucky and middle Tennessee [and national
and international stories that affect those
areas],” he said. “NBC’s is to cover national
stories and the rest of the world.” He added
that “perhaps Larry [Grossman] has got
things in mind to make it attractive. I can’t
envision it.”

Bremner, of King Broadcasting, said, "I
find it very intriguing.” He noted that the
concept is one of many all three networks are
considering in light of increasing coverage
of national and international stories by local
stations. “Those kinds of concerns are legiti-
mate and should be dealt with,” said
Bremner. On its face, he added, the news-
wheel concept might “combine the strengths
of local stations and the network in a positive
flowing newscast that would best serve the
public.” But, he added, it is obvious why the
idea would “give strong local affiliates
pause.” Bremner said it would *“be a given”
that approval of any kind of newswheel plan
by the affiliate body would not happen if
their commercial time were at all depleted.
Also, he said, any “implied subordination of
the affiliates’ news eftorts™ would be unac-
ceptable. O

DBSA board goes its own way

Despite subcommittee’s finding
that competing technologies for
DBS systems are about equal,
majority picks component analog

The Direct Broadcast Satellite Association
board of directors last week rejected the
finding of its technical committee and told
the FCC that for future Ku-band direct
broadcast television systems it favors using a
component analog video format. The
board’s decision appeared to raise immediate
concern ameng members who support an al-
ternative, NTSC-type composite format also
studied by the organization.

The position, filed in comments last Fri-
day (Feb. 14), followed a Feb. 11 meeting of
a DBSA committee of technical experts and
the close of two years of debate over differ-
ent delivery methods, the B-MAC (multi-
plexed analog component) system of Scien-
tific-Atlanta and the B-NTSC system of
General Instrument.

The standards committee determined
unanimously that there was no “compelling
evidence” favoring the selection of one for-
mat over the other and that both “appeared

generally equivalent” in video performance.
The committee, with engineering represen-
tatives of the 13 member companies of
DBSA, based its findings on a several-
month-long study of both the S-A and GI
systems conducted last fall at NASA-Lewis
Laboratories in Cleveland, as well as a 70-
page report on system features including po-
tential for enhancements. tiering and addres-
sability and ancillary services.

Despite the committee™s conclusion, a
majority of the DBSA board of directors de-
termined that the component format was
preferable for what DBSA President Dennis
Brownlee of United States Satellite Broad-
casting said were ‘“business reasons.”
Brownlee said the major factor emerging at
the DBSA board meetings on Feb. 12 in
Washington and in a telephone conference
Feb. 13. was the members® belief that the
component system had more potential to be
developed for use with extended definition
television and. ultimately, for high defini-
tion.

Neither B-MAC nor Gl's B-NTSC system
was actually tested for extended definition
capabilities nor were any demonstrations
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held for DBSA. Brownlze acknowledged,
although CBS and S-A have sponsored dem-
onstrations for other organizations. Accord-
ing to James Ennes, USSB counsel, the
board’s position on the issue was developed
out of the features report prepared for the
standards committee by Paul Heinerscheid,
also of USSB. which based its findings on
documentation supplied by S-A and GI.

Supporting the board’s filing were Scien-
tific-Atlanta, United States Satellite Broad-
casting, CBS, Satellite Television Corp., Al-
coa-NEC and the Christian Broadcasting
Network. Hughes and RCA Astro Electron-
ics abstained. CBN had voted against the
language when it was initially raised, but
shifted its position to approve the FCC filing
itself.

It is not widely expected the FCC will act
to provide the DBS industry with extensive-
ly mandated standards, although it did invite
comment on technical parameters for DBS
systems a year ago. Earlier, in June 1984, an
FCC-industry technical advisory committee
reported drawing similar conclusions to the
DBSA board with a majority favoring a
component video format, but did not recom-
mend any specific system. Several secon-
dary parameters were also agreed upon dur-
ing the committee’s year of meetings.

DBSA members apparently hoped the de-
velopment of a voluntary industry consensus
would set the stage for eventual de facto stan-
dardization. That consensus was not clear,
however, following the board’s move. When
asked if DBSA expected GI and M/A-Com,
another developer of B-NTSC technology, to
abide by the DBSA board recommendation,
USSB counsel Marvin Rosenberg said that
“remains to be seen. It's within their baili-
wick.”

Richard Armstrong. GI vice president,
satellite systems, declined to comment on
whether or how Gl would reconcile the con-
flicting decisions of the board and the stan-
dards committee, but added: “'It creates quite
a divided problem if the two are in different
positions.” Armstrong continued, “There
wasn’t any new information brought into the
[board] meeting, absolutely nothing new.”

DBSA member Dr. Ron Katznelson, di-
rector of new technology at M/A-Com’s Vid-
eo Products Group, commented that the
board of directors was actually less represen-
tative than the standards committee. All 13
members of DBSA are represented on the
standards committee, while only eight have
seats on the board of directors. The five
members not on the board are General In-
strument, M/A-Com, Sony Consumer Elec-
tronics Laboratories, DX Communications
Inc. and Dolby Labs.

M/A-Com, which has already begun ex-
tensive marketing of its B-NTSC C-band
satellite transmission system to the cable in-
dustry and others, previously had represen-
tation on the board and was involved in the
formulation of the standards committee test
plan but withdrew its B-NTSC system from
participation in the tests last summer be-
cause of other commitments, said Katznel-
son.

“It’s a little premature to argue what the
exact format [for DBS] should be,” Katznel-

son said. “There’s an evolution of technol-
ogies and we feel the marketplace should
take its course in deciding the best choice.”

Armstrong also agreed it would become a
marketplace choice.

On the board decision, Katznelson com-
mented: “It’s not a technical issue; it’s really
a business issue, and today [Feb. 13], per-
haps a political issue.” Katznelson said that
M/A-Com was a “firm supporter of B-
NTSC,” and gave no reason to believe the
company would withdraw its B-NTSC tech-
nology from a future DBS marketplace.

Brownlee commented on whether the
DBSA had developed a consensus by say-
ing, “It’s as much a consensus as we’re go-
ing to get.... A number of companies
clearly have made a choice and we believe
the choice should be communicated.”

A Scientific-Atlanta representative on
DBSA did not return two phone calls on the
subject, and a CBS spokesman declined to
comment, saying that although the organiza-
tion’s connection with DBSA was long-

standing, others were “more involved” in it
than CBS.

The DBSA effort to test competing trans-
mission formats has been plagued over the
past year by delays and cost overruns. Ori-
ginally announced to begin last May, the
tests actually got under way in late summer,
and original cost estimates of $80,000 had
doubled to at least $160,000, with tatal
spending by participants ballooning to more
than $500,000 by the time the work was
completed last fall. DBSA has said it ex-
pects to recoup some of the expenses by
selling copies of the standards committee
report for several thousand dollars apiece.

The organization provided little informa-
tion on the deliberations during the final
days of decision making, and despite the
statement of one official that “virtually all”
of the proceedings were open to public par-
ticipation, DBSA officials refused on sever-
al occasions to provide a reporter with pro-
posals under consideration by the standards
committee and by the board of directors. O

Swanson’s goal
for ABC Sports:
keeping costs
under control

Successor to Roone Arledge vows
to trim expenses through tough
negotiation for sports rights

“It won’t be a lot of fun because of the cli-
mate we are in,” said Dennis Swanson last
week, referring to his new assignment as
president of ABC Sports. The “climate” he
had in mind was the soft sports advertising
marketplace at a time when rights fees for
major events have been escalating.

Swanson, a burly six-footer and ex-ma-
rine, appeared to mean business at a small
press gathering in New York last week where
he said, “We're dead flat serious about want-
ing to control costs.” He led reporters to
believe that the way to do that is by waging a
tough battle (and one he will lead) in future
negotiations with organizations such as the
National Football League and Major League
Baseball, as opposed to any wholesale
bloodletting in the ABC Sports staff. “We do
not have a huge department,”™ said Swanson,
who was president of the ABC Owned Tele-
vision Stations before succeeding Roone Ar-
ledge as the head of ABC Sports earlier this
month (BROADCASTING, Feb. 3). The depar-
ture of Jim Spence, senior vice president,
ABC Sports, and a strong number-two ex-
ecutive under Arledge, has left a void that
Swanson has under study. “I have some
plans to restructure the department,” he said
last week, “but I have nothing specific to tell
you right now.”

Reducing the cost of rights is a top priority
on Swanson’s agenda. “Eighty-two cents of
every dollar in costs goes to rights,” he said.
“That’s what we're dealing with.” He said
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his mandate is to continue to “bring the pub-
lic the same sort of events they are accus-
tomed to and still make it on the bottom
line.”

Renewal of the NFL contract, which ex-
pires at the end of the 1987 season. will be
Swanson’s first big negotiation in sports
rights. “It will be an extremely difficult ne-
gotiation, no question about that,” he said.
“We will negotiate in a very tough posture.”
Will NFL rights go down with the next pact?
“I"d sure like to think so.” was the reply.

One reporter at last week'’s briefing asked
Swanson whether ABC Sports would be pre-
pared to walk away from major sports fran-
chises such as the NFL, if the cost of doing
business would result in continued steep an-
nual losses for the division. (ABC Sports
reportedly lost more than $40 million in
1985.) Swanson said that would be a “most
extreme” position that the network would
prefer not to take. He did not rule it out,
however, and noted the very hard line he
took in negotiations with the two rating ser-
vices, Nielsen and Arbitron, when he was
the head of the owned TV stations group.



“We worked it out,” he said. so that both
services” contracts for the group's stations in
New York. Los Angeles und Chicago ex-
pired at the same time. Then he neogtiated
with both. outlining a number of problems
the stations had with the ratings. “Extreme
as it may seem that a1 station group that size
would go without one of the services.” said
Swanson, “today they subscribe to Niclsen
only and not Arbitron.”

But he also acknowledged that the job of
stemming the sports division’s losses is a
long-term proposition. It will be ~at least a
couple of years™ before the division is profit-
able, said Swanson. "Maybe longer. There is
no quick fix to this.”

Swanson. who turns 48 next month. was
appointed head of ABC’s owned television
group last March. He began his career as a
news and sports reporter in 1963 for
wMmT(AM) Cedar Rapids. lowa. He moved 1o
WGN-AM-TV Chicago in 1966 as a news pro-
ducer and in 1968 joined NBC News there as
assignment editor and field producer. In
1971 he joined WMAQ-AM-TV Chicago as
sportscaster and producer. He joined the now

s
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defunct TVN news service in Chicago in
1974 where he held sports, news and mar-
keting positions. In 1976, he passed up an
ofter 1o become a sportscaster in Detroit for
WwiIBK-Tvand joined KABC-TV Los Angeles as
exccutive producer of the local newscast,
becomireg news directorin 1977. He became
station manager in 1981 and in 1983 moved
to WLS-TV Chicago as vice president and
general manager, where he remained until
being named president of the owned televi-
sion stations division fast March.

Swanson said he was first tipped off’ that
he was being considered for the sports as-
signment by former ABC President Freder-
ick Pierce the day Picrce resigned (Jan. 6).
**He mentioned that | would be contacted by
|Capeities/ABC President| Dan Burke.” re-
called Swanson. That contact was made a
couple of days later. when the two “talked
about the sports situation,” among other
things. At a management meeting earlier this
month in Phoenix. Swanson was formally
oftered the sporis job. and. *' said yes.”

Why Swanson for sports? Capcitics/
ABC’s Burke couldn’t be reached for com-

ment last weck. but Swanson indicated
Burke had conveyed some “positive” ex-
pressions concerning his tenure at the owned
TV stations division. (No financial break-
outs are available yet for the owned stations
diviston's performance in 1985, but the com-
pany has said earnings and profits were low-
er through the first nine months of the year
compared to 1984. But that was expected.
the company has said. because of increased
inventories associated with both the 1984
winter and summer Olympics.) “'Sports is
not something that is alien or foreign to me,”
said Swanson, referring to his background as
sportscaster and producer.

Much of the burden of rights negotiations
in previous years at ABC Sports fell to the
now-departed Spence. Swanson said last
week he will fill that gap himself. but that in
the case of the major rights negotiations,
“the Siases, Arledges and Burkes will be
involved.™ at least in the major decisions if
not the talks themselves. The key to contain-
ing costs. he concluded. is to spend money
where it's needed but “not use dollars in an
extravagan! or unnecessary manner.” o

Nielsen takes on BAR in ad audit showdown

Its Monitor-Plus service set for
January debut, will compete with
Broadcast Advertisers Reports

The battle for control of the commercial
monitoring industry has begun in carnest.
For 32 years the business has been virtually
the private preserve of Broadeast Adver-
tisers Reports (BAR). But now a new ser-
vice. Monitor-Plus. using a difterent tech-
nology and backed by the resources of A.C.
Niclsen and its parent company. Dun &
Bradstreet. is posing what most consider to
be a serious threat to BAR. Those comment-
ing from the station. advertiser. agency and
network client base that pays for the service
expect only one of the two competitors to
survive,

The monitoring of commercials that ap-
pear on network television, cable television.
television stations and on radio networks has
been delivering roughly $15 million a year
10 BAR. according 10 BROADCASTING esti-
mates.

Information about commercials is used by
stations 1o determine what their share of a
particular ad budget is. and to check those
results against what the station's rep firm or
the agency buyer said the share is. Adver-
tisers use the numbers to sce where and how
much their competition is advertising. And
agencies use BAR reports to make sure that
spots that were supposed to have run did run.
The outside world at large has conferred on
BAR an almost official status as the score-
card for television advertising.

Although Monitor-Plus will not be bring-
ing in revenue until it officially starts. on
Jan. 1. 1987. Nielsen has already begun sell-
ing the service. Each side’s marketing
pitches are already being made to advertisers
and agencies. which together are responsible
for much of the business’s revenue. Accord-

ing to several sources. BAR has responded
to the Nielsen challenge by trying to lock in
customers with long-term contracts at a re-
duced price.

The score so far appears to be very close.
Sam Sotiriou. senior vice president and di-
rector of media research for Dancer Fitzger-
ald Sample, said that agency was going 1o
support Monitor-Plus. A head of research at
one of the three broadcast networks said it
would likely stay with BAR. Pearl Joscph.
senjor vice president. communication infor-
mation and services for Young & Rubicam.
said: “We have extended BAR. but we might
still sign with Nielsen.”

Joseph is among many who said that they
think commercial monitoring will improve
because of the competition. no matter who
comes out on top. And. in fact, BAR has
recently made announcements about pro-
posed improvements in its service. which
most obscrvers felt were made to match
promises already given by Monitor-Plus.

Grady
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Recent BAR announcements include:

& Exiending its full-time monitoring ser-
vices (see box) to markets four-through-16.
BAR President Gerald L. Grady said the
top-16 markets account for half the spot-
television dollars.

8 Separating barter and syndication com-
mercials. a process begun last month. That
allows it not only to produce a barter/syndi-
cation advertising report. but satisties sta-
tions’ desires to have “clean™ numbers on
spot advertising.

& Plans to make available more data in a
form accessible to the computer systems of
BAR’s clients.

& Giving more exact time of commercial
airing. Combined with more specific ratings
information, obtaining ratings for specific
commercials will be made easier.

& Establishing by mid- 1986 a code num-
ber for each commercial in the network TV
data base.

Monitor-Plus is selling its services on its
perceived advantages. One major ditference
1s that the newcomer plans to monitor all
top-75 continental U.S. markets full time.
Another advantage Nielsen promises is fas-
ter reports. with information about comput-
er-recognized commercials (see box} avail-
able the day after airing. Nielsen also hints
that the commercial data can be combined
with its rating and product purchasing data.

Both sides engage in expected sniping at
each other in sales pitches. Grady, inarecent
speech at an Advertising Research Founda-
tion conference. said that no “reliable sys-
tem for automatic monitoring” had yet been
developed. The BAR sales pitch questions
whether the Monitor-Plus starting date is re-
alistic and also hints that perhaps Nielsen is
offering more than is needed. The competi-
tion, meanwhile, suggests that BAR has not
kept up with the times and says that
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stations will be able to get better use from its
service because of the quicker turn-around
time.

The full-time monitoring promised in
markets 17-75 1s so far the most visible dif-
ference between the two services. Grady
told BROADCASTING that monitoring a mar-
ket only one week out of a month produces
results that are not inaccurate, but “incom-
plete by choice.” He suggested that most
BAR customers have not wanted to pay the
cost required for full-time monitoring in
most markets.

Nielsen is counting on customers’ will-
ingness to pay just a little more, and when it
begins its marketing push among station cus-
tomers will ofter the full-time service at a
price about 20% more than what BAR
charges for its one-week-a-month service.
according to Dwight Cosner. Monitor-Plus’s
sales manager, broadcasters.

Among those willing to give M-Pa look is
Bob McGann, general sales manager of
WCCO-TV Minneapolis. who said that one-
week-a-month monitoring has faults other
than distortion of the numbers, either
through omission or inclusion in one-week
ad tlights: “Our December local market re-
port was taken [rom the last week of the
month, but by Dec. 17 the advertising had
been cut in half so the report is of no real
value. By the same token, in January they
iBAR} monitored the Super Bowl week so
that everything was thrown into distortion.
Those are some ol the real [tustrations.” In
general, the agency executives BROADCAST-
ING talked with said they had little problem
with the accuracy of BAR, although station
sales munagers and reps said there were oc-
casional problems misidentifying spot and
local buys.

Still McGann said he did not yet sign a
letter of intent with Nielsen, noting that
Monitor-Plus was still on-the-come and that

he wanted to see what the finished product
would ook like, a common response among
prospective clients.

The business battle of survival will be
tough for BAR. It 1s not just one of clients

and sales—and the pressure is on BAR to.

lower prices—it is also one of costs. The
extension of full monitoring to 13 new mar-
kets will alone add about 75% to the dara
base that BAR must compile, Grady said.
although he added that improvements in
data-base technology have at the same time
lowered some of the company’s costs.

Monitor-Plus will not be at a disadvantage
regarding costs. Both companies will be
paying off a capital investment in new head-
quarters—BAR’s move to a new building 1n
West Chester. Pa.. was decided on betore
Nielsen announced Monitor-Plus early last
year. BAR itself was bought by SFN Com-
panies for $24 million in June 1983, before
there was any indication that Nielsen would
compete.

Whereas BAR has to use independent
contractors to do its taping (see box). Dun &
Bradstreet or its subsidiaries have one or
more offices in all 75 markets and will likely
have the use of office space, and maybe even
labor. in most of them.

Furthermore, Monitor-Plus is being sold
by the existing Nielsen sales force. which
has already-established client contacts de-
veloped trom selling ratings and other Niel-
sen products. The result of Nielsen's advan-
tage as the largest research company (and
perhaps ot Monitor-Plus’s use of technol-
ogy) is that the newcomer service currently
plans on an employe force estimated (o top
out between 100 and 150. compared lo
BAR'’s 300 (a number that does not include
independent contractors).

The current consensus is that either BAR
or Monitor-Plus will not make it beyond a
few years. John B. Poor. scnior vice presi-

dent, Blair Television. said: “This is not like
a ratings service where there are different
assumptions. It is more like an audit. and
how many people have two auditers? There
is no need for two systems and the best sys-
tem for the money will win.”

If one competitor is too muny, why would
yet a third commercial-monitoring company
want to enter the fray? That is precisely what
some suggest Scan-America will do a couple
of years from now. That *people meter’ rat-
ings project now has access o a commercial
monitoring technology called Telecount, de-
veloped by Time iInc.'s SAMI division,
which recently became a partner in Scan-
America (“Top of the Week.” Jan. 27).

The revenue pie over which these com-
panies will be fighting is not absolutely stat-
1c. New reports niy be developed such as
the barter/syndication reports, that will pos-
sibly attract new clients. programing com-
panies, for example. Monitor-Plus’s Cosner
suggested the technology might also have
application in new areas, such as music li-
censing.

The growth of television advertising dol-
lars will itself justify increases in revenue,
and the growth of revenue in smaller mar-
kets may soon make it feasible 1o extend
commercial monitoring bevond the top 75.
That would be a welcome development 10
sales staffs at stations such as WvII-TV Ban-
gor. Me. (ADI 150). which currently split
duties monitoring other stations in the mar-
Ket, according to vice president and general
manager, Barbara Cyr.

Grady said "We have talked to people and
are sensitive to it. But statlions in a smaller
market would have a harder time paying for
such a service. Maybe something could be
worked out where we could monitor less
than one week a month. It is an area on
which we are trying to find a middle
ground.” O

The art and science of counting commercials

Industry folklore had it that television commercials have been
monitored by “little old ladies” sitting at home watching their sets
and sending in their hand-written records. In fact Broadcast
Advertisers Reports does use independent contractors who
tape-record individual stations at their homes. But the record-
ings are for the most part audio recordings, and the contracters
do nothing else but send the recordings by overnight mail to one
of the seven BAR regional offices.

It is BAR's own employes who listen to the tapes and manually
enter the required information into a computer data base. That
information includes tre time that a commercial appears in a
show and the station or network where the show appeared. Also
detailed are the commercial's length and category of product it
advertises, the brand name of the product and the parent com-
pany and “agency of racord” for the advertiser.

For the networks anc the New York, Los Angeles and Chicago
markets BAR monitors commercials every day of the year. For
the remaining top 75 markets, it monitors one week a month.

BAR also assigns a dollar value to each commercial. That
information is collected by an accounting firm from a variety of
sources, including the three broadcast networks, buying ser-
vices and adverlising agencies. The accounting firm then poois
the results to obtain average unit commercial prices for different

ratings, dayparts and kinds of shows. BAR then will assign the
average value to each commercial that has been recorded.

Nielsen's Monitor-Plus will rely on technology to eliminate
some of the human labor in the BAR system. The system relies
on computer identification of commercials as they are broad-
cast. The mechanism for identifying the commercials is digital
information from the commercial's video signal, taken at three-
second intervals, providing each commercial with a sort of fin-
gerprint that Nielsen calls a “reference signature.”

The main computer at Monitor-Plus's Wilton, Conn., headquar-
ters will have a library containing any commercial—local, spot or
network—that has run at least once. When a commercial is
broadcast again, the computer will match the signature with the
one already in the data base, thereby making the identification.

Dwight Cosner, director of sales, broadcasters, for Monitor-
Plus, said he expects that at least 80% to 90% of all commercials
at the local market level will be identified by the computer and
the ratio for national adverlising wouid be above 90%. Monitor-
Plus will also make recordings (videotape), both as a back-up in
case of computer failure and to pick out those new commercials
for which the computer could not find a match. The tapes will be
sent overnight to Wilton. Monitor-Plus will arrive at dollar values
for each commercial in essentially the same manner as BAR.
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Four Special
Advertising
Opportunities

NAB

Pre-Convention Issue
April 7

Advertising Deadline:
March 28

Everyone selling a
service, concept or
product to the billion-
dollar radio/TV market
must be represented in
one or more of
BROADCASTING's NAB
Convention specials.

Convention Issue
April 14

Advertising Deadline:
April 4

So don't miss these
unique advertising
opportunities. . .
beginning with the April
7 Pre-Convention

Issue. .. followed by the
April 14 Convention
Issue with its bonus
distribution—at the
convention. .. the April
21 Post-Convention
Issue, where it all
happened is wrapped
into one package. .. and
the April 28 Issue
provides an in-depth
look at the exhibit floor
and the equipment
displayed during the
Convention.

Post-Convention Issue
April 21

Advertising Deadline:
April 11

For full information on
positions available—or to
reserve space—contact
your nearest
BROADCASTING
representative.

Post-Post Convention Issue
April 28

Advertising Deadline:

April 18

Washington 20036
John Andre, Skip Tash
1735 DeSales Street NW
202—638-1022

New York 10017

Dave Berlyn, Charles Mohr
Ruth Windsor

630 Third Avenue
212—599-2830

Hollywood, California 90028
Tim Thometz

1680 N. Vine St.
213—463-3148

You belong in Broadcastingx



lechnologrys

Ampex’s composite cart machine the talk of SMPTE

Other hot topics at Chicago include
digital tape, 8 mm, stereo TV sound

The annual winter television conference of
the Society of Motion Picture and Television
Engineers may be a small show—about 500
of the industry’s top engineers attended—
but, as the 20th annual meeting at Chicago’s
Marriott hotel on Feb. 7-8 made apparent
once again, it is one of television engineer-
ing’s most essential, effective gatherings,
exploring a range of the medium’s most
pressing concerns.

This year included the standards success
story represented by component digital vid-
eotape recording, along with the debate en-
gendered by the planned introduction of a
nonstandard digital composite cart machine,
as well as small-format video developments
and advances in multichannel television
sound.

A 30-company equipment show was also
held, although it drew generally light traffic
compared to the heavily attended technical
sessions and was largely limited to exhibits
of existing commercial products. rather than
more experimentally oriented technology
displays.

All Eyes On Ampex

Several major broadcast organizations in the
U.S. and Canada are expressing increased
acceptance of equipment manufacturer Am-
pex’s controversial move to develop a non-
standardized digital vidzo spot player, al-
though dissent evoked by the recent

announcement of the system is still continu-
ing in Europe and other countries where
members of the international technical com-
munity worked for several years to develop a
different and now nearly finalized digital
videotape recording standard.

The topic was a major, although unoffi-
cial, source of discussion at the conference
(“In Brief,” Feb. 10), while the dominant
subject of the meeting’s more than two doz-
en technical papers was the standardized “D-
1” digital component videotape format it-
self.

According to sources, European broad-
casters, as well as CBS in the U.S.. remain
deeply concerned that the introduction of a
second, nonstandard digital video format
will delay advances of the standard system
or render costs unacceptably high, since de-
velopment expenses might no longer be
spread across world markets. Sources also
argue the Ampex move is in contradiction to
international agreements on the technology
reached in 1982 and in 1985 after long nego-
tiation, since the proposed Ampex system is
designed with a composite digital recording
scheme rather than standardized component
digital encoding methods, although 1t does
use a transport nearly identical to the stan-
dard system, as well as identical videotape
and tape cassette.

The question of digital video recording
standards arose early at the conference at a
Feb. 6 press briefing with SMPTE President
Harold Eady of Novo Comimunications and
other society executives. Eady, referring to
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conversations held with Ampex earlier that
week, said the company claimed it remained
a “strong supporter” of equipment standard-
ization and emphasized that the nonstandard
spot player has a high level of commonality
with the standard.

Ampex also stressed to Eady it would be
an active participant in a standards effort in
which manufacturers, users and standardiza-
tion groups would consider standards based
on other than the world component digital
standard, commonly cafled the “4:2:2” sys-
tem for recommendation 601, which, unlike
composite encoding methods, separates the
television signal into separate luminance
(monochrome) and two chrominance (color)
signals, with luminance sampling at 13.5
mhz per second and chrominance sampling
at 6.75 mhz per second.

The possibility of a composite standard
had apparently been considered early in the
1980°s during tatks on the digital television
tape recorder, but was set aside after coun-
tries using the component-based SECAM
television system stressed their overriding
interest in developing component system
standards. Renewed standardization activity
for a composite digital format is not expect-
ed any time soon, at least not until after
market reaction to the system is gauged at
the National Association of Broadcasters
equipment exhibition in Dallas in April.

In the only extended public presentation
on the matter at the conference, NBC’s
views on the digital video format debate
were made clear at a luncheon Feb. 7. Guest
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Lunch meet. Michael Sherlock. NBC executive vice president, operations and technical ser-
vices (at podium), presents his network’s visws on digital videotape standards during a Friday,
Feb. 7 luncheon. Among the SMPTE executives at the heao table are (I-r): SMPTE President
Harold Eady of Novo Communications; Richard Streeter, CBS engineering vice president, Sher-

win Becker of Allied Film Lab.

tried to satisfy our requests while keeping us
informed of the trade-offs which so often are
involved in this type of work, The users, for
their part. spent many hours discussing key
requirements. An overall sense of restraint
usually prevailed, but the users did not back
off from what they knew would be difficult
requests if the requirement was considered
important enough.”

Nicholls pointed out that the resulting ma-
chine was capable of producing 10th genera-
tion pictures with no perceptible degradation
to either video or audio, and would suffer

only a minimal loss after 20 generations.

The audio portion of the DTTR signal sys-
tem received its due, with Davies of the
CBC, during his presentation on Feb. 8,
calling 1t “more elegant” than most digital
audio recorders now in use, and others com-
menting that its quality exceeded that of
compact audio disks. The high reliability ex-
pected of the system was also discussed,
with Rolf Hedtke of Bosch and others outlin-
ing how measurement methods and diagnos-
tic requirements for the DTTR differed from
current analog techniques.

John Baldwin of England’s Independent
Broadcasting Authority, in his Feb. 7 back-
ground talk. reviewed some of the historical
landmarks in the development of the DTTR
such as early efforts in the 1970’ that culmi-
nated in experimental demonstrations in
1977 and 1979 and agreements to work with
Bosch, and then Sony, Ampex and NHK in
continuously improved designs.

Also discussed during a Feb. 8 DTTR
panel were concerns-among some in the au-
dience that the machine as designed was
overly sophisticated and might be too costly
for widespread use. John Watney of Ampex
commented that the complexity of the sys-
tem was “overrated,” and Dickens defended
the high number of generations the system
was capable of producing by noting that al-
though pictures may only go through five or
six generations during production, rerecord-
ings from the master to air could easily add
another five to 10 generations.

On system cost, Davies explained that
while the DTTR’s capital cost may be higher
than that of Type C one-inch machines, the
system would prove cost-effective because
of its ability to ease the production process
and costs and reduce VIR maintenance.

The review of a new small format VTR
using 8 mm videotape highlighted the ses-
sion covering new developments in video
recording for small formats and high-defini-
tion television which closed the show Feb.
8. The presentation, by Minoru Inatsu, gen-
eral manager of Hitachi Denshi’s video sys-
tems planning and promotion division, out-
lined a system first introduced by the
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Around the clock customer service action
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24 hours a day, 365 days a year. For your
technica! questions and emergency parts
requirements, call TOWNSEND first.

At Townsend, we know that staying on
theair—withoutinterruption—is not
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company late last tall in Japan, based on the
standard 8 mm consumer videotape cassette,

and to be marketed in the U.S. beginning in
April (*Closed Circuit,” Feb. 3).

According to Inatsu, the system retains
certain leatures of the company’s quarter-

¢/

For rent. There are still four transponders (two protected, two
preemptible) available on RCA Americom's 16-transponder Satcom
K-2 satellite, which tecame fully operational in mid-January. The
transponders went back on the market after NBC and Hubbard
Broadcasting each gave up options on two. NBC still has six tran-
sponders on the bird and is shifting the bulk of its network traffic to
them from SBS Ill. Hubbard still has two, which will be used by
Conus Communications, an SNG consortium founded by Hubbard,
and USTV, Hubbard's program distribution service. Kurt Thoss, vice
president, video and audio services, RCA Americom, seemed confi-
dent about finding new customers for the slots. Several entities,
inciuding ABC and CBS, have expressed interest in them, he said.

What about the other four transponders on the bird? AT&T has
two slots, which it plans to use for a new private network service for
corporations. It's enterad into an agreement with Harris Corp. to help
design the service and to supply the necessary hardware. Accord-
ing to one source, AT&T is eyeing two of the transponders freed up
by NBC and Hubbard. RCA has set aside two transponders for the
distribution of syndicated programing and SNG, which it is making
available for lease on an occasicnal-use basis. So far, Thoss said,
RCA has two customers: the United States Foctball League and the
Independent Network News's INDX news feed. The price of RCAs
syndication/SNG time: between $282 and $494 an hour, depending
on the tength of the contract.

The ground segment makes the difference. What makes Sat-
com K-2 so aftractive to broadcast users is that RCA is giving away
a Ku-band earth station to every television station that wants one
and promises to keep it pointed at Satcom K-2. So far, 661 stations
have signed up for the free dishes and, according to Thoss, “well
over half” are already installed.

Not so fast. Some home sateliite equipment manufacturers are
trying to sell home Ku-band earth stations by pointing to the pro-
graming that will be on Ku-band satellites. But anyone buying a dish
to receive the programing on Satcom K-2 may be sorely disappoint-
ed. NBC plans tc scramble all of its feeds on the bird using a
proprietary system it now has under development, and Conus wants
to scramble its reguler news feeds and services, including Conus
Washington Direct. Cenus is close to making a deal with Scientific-
Atlanta for its B-MAC scrambling system, according to Hubbard's
Paul Heinerscheid. “Wa have not formally decided to go ahead with
B-MAC," he said, “but there is little doubt that that is what we intend
to do." Hubbard may rnake use of the extra digital channels of the B-
MAC signal format to provide one-way data distribution services, he
added.

Meanwhile, over on Satcom K-1. HBO has tentatively leased
four transponders on ICA Americom Satcom K-1, another 16-tran-
sponder Ku-band bird that was launched last month and is expect-
ed to become operational next month. HBO's lease agreement is
part of an agreement between Time Inc., HBO's parent, and RCA
Corp. to form a joint venture to build and launch Satcom K-3 in 1988
or 1989 and sell its transponders to other cable programers. Under
the joint venture, HBC would acquire four transponders on Satcom
K-3 and would use Satcom K-1 while waiting for Satcom K-3 to fly
When the jcint venture becomes final so will HBO's lease on Satcem
K-1. Assuming all goes well with the joint venture and the satellite,
which is now being checked out by RCA, said Ed Horowitz, senior
vice president, technology and operations, HBO will begin bounc-
ing four signals off the bird next month: the eastern and western
feeds of HBO; the eastern feed of Cinemax, and Festival, HBO's new
family-oriented pay movie service. HBO plans to scramble all the
feeds with the same system it uses to scramble its C-band feeds,
M/A-Com’s Videocipher II.

What's the point? Although RCAs Ku-band satellites are suitable
for direct-to-home satellite broadcasting, HBO says it will not use
them for that purpose. HBO is moving to the Ku-band birds and
believes others should follow because they are superior to C-band
satellites—and are the: logical next step in satellite distribution. Ac-

llite®Footprints

cording to Horowitz. HBO is planning to use Satcom K-1 on an
interim basis to allow for a gradual shift from C-band to Ku-band
distribution by the cable industry and to provide a backup to its C-
band feeds. What's more, he said, the Ku-band feeds, less suscept-
ible than C-band to terrestrial interference, will make it easier for
HBO to serve SMATV affiliates in urban areas.

Non-U.S. DBS. Although high-power sateilite broadcasting or
DBS hasn't been able to get off the ground in the U.S., it seems to be
making some headway overseas. The Japanese, specifically the
NHK broadcast network and the National Space Development
Agency, launched their second DBS satellite last Wednesday (Feb.
12) from the NSDAs pad on the Japanese island of Tanegashima.
The Japanese hope the four-transponder BS-2B has better luck
than its predecessor, BS-2A. Two of the three transponders on BS-
2A failed shortly after its launch in 1984. NHK plans to use BS-2B to
broadcast programing throughout the Japanese archipelago. Tele-
Diffusion de France, meanwhile, is preparing to launch its four-
transponder DBS satellite, TDF-1, late this year or early next. TeleDif-
fussion is leasing the transponders to various programers
{BroaDcasTiInG, Feb. 10.) It's planning to iaunch TDF-2 in 1988.

Shuttle still stalled. In wake of the space shuttle Challenger
disaster three weeks ago, which is the subject of intensive investiga-
tion by a presidential commission, NASA has formally canceled the
next three shuttle flights. The impact on the rest of the schedule is
unknown, but will undoubtedly be severe given the nature of the
disaster and the loss of one of only four shuttles.

Arianespace ready to go. Arianespace, NASAs competitor in the
satellite launching business, hopes to resume its schedule with the
launch of scientific sateliites for France and Sweden aboard an
Ariane 1 rocket this Friday, Feb. 21, and the launch of GTE Spacen-
ets GSTAR Il along with a Brazilian communications satellite aboard
an Ariane 3 rocket on March 12. Arianespace’s schedule was dis-
rupted last September when an Ariane went off course shortly after
launch, forcing Arianespace to destroy the rocket and its cargo of
two communications satellites (GTE's Spacenet 1li and the Europe-
an ECS-3). The launch of the scientific satellites had originally been
rescheduled for mid-January, but technical problems forced an-
other month's delay.

GTE’s becoming service-oriented. Assuming ail goes well with
the March 12 launch, GTE willl use GSTAR I, the second of three 16-
transponder Ku-band satellites, tc expand its service offerings, prin-
cipally the Skystar Data Network, a private network service, and
News Express, a satellite news gathering service. GSTAR | is al-
ready in orbit and in operation; GSTAR Iil was supposed to be
launched next November aboard a shuttle.

s very own television network. On March 18, ComputerLand
Corp.. a major retailer of personal computers, will begin a 12-week
trial of a private satellite television network linking 20 ComputerLand
stores in the U.S. and Canada. ComputerLand will use the network,
which is being built by Videostar Connections Inc. of Atlanta, for
intercorporate communications, training sales representatives and
service technicians, distributing promotional materials and present-
ing seminars for ComputerlLand customers. If all goes well, Video-
star will expand the network to encompass more than 650 stores.

Star power. A satellite trade show sponsored by the University of
Mississippi Center For Telecommunications and some satellite trade
magazines has landed a keynote speaker that would make organiz-
ers of any convention envious. Satellite Opportunities Expo, sched-
uled for April 6-8 in Nashville’s Opryland hotel, will feature White
House spokesman Larry Speakes, who is an alumnus of Ole Miss
and a director of its Center For Telecomrmunications. The show’s
promotional rmaterial also boasts that another Ole Miss alumnus will
speak: National Association of Broadcasters President Eddie Fritts.
According to Ed Meek, the publisher of the sponsoring magazines,
Ku-World and Satellite Opportunities, the show will try to establish
a nexus between the home satellite and private satellite industries.
Between 5,000 and 8,000 people are expected, he said.
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This announcerment is neither an offer to sell nor a solicitation of an offer to buy these securities.
The offer is made only by the Prospectus and the related Prospectus Supplement.

$100,000,000

Notes Due February 1, 1996

Interest payable August 1 and February 1

The Notes will bear interest at the annual rate of 8.50% from February 1, 1986 through
January 31, 1991 and, if extended by the holder at the annual rate of 9.55% thereafter.
The Notes will be repayable in whole or in part at the option of the holder thereof on
February 1, 1991 at their principal amount plus accrued interest to the date of repayment.

Price 99.90%

Copies of the Prospectus and the related Prospectus Supplement may be obtained from
the undersigned in any State where the undersigned may lawfully offer the securities.

Shearson Lehman Brothers Inc.

February 5, 1986




inch ENG camcorder system {(withdrawn
from the U.S. market following the collapse
of format standardization talks within a
SMPTE standards group), including use of
metal tape and heads and a compressed time-
division multiplexed recording system with
a luminance track and two compressed color
difference signals in a second video track.

A new tape transport system, new head
drum and other mechanical systems were
developed for the format, which, with a sig-
nal-to-noise ratio of 48 db, shows more than
2 db improvement over the quarter-inch sys-
tem. The overall system includes a camera-
recorder, portable playback unit with time-
base cormrector, battery-operated field edit
controller and studio recorder-editor. Record
time on cassettes is currently limited to 11
minutes, but is expected to increase to 14-15
minutes with further development of the sys-
tem.

Inatsu told BROADCASTING the first deliv-
eries of the units are set to begin in March
and will go to Japanese broadcaster NTV,
which already is using several of the sys-
tems.

Multichannel television sound was also
on the agenda for the TV conference, with a
half-dozen papers and a pdnel opening the
show on Feb. 7. Included was an overview
of the BTSC MTS system standard, audio
companding techniques used for the system,
SAP transmission, production techniques
and audio processing.

Lead speaker Carl Eilers of Zenith Elec-
tronic Corp. observed that the U.S. market-
place for stereo is now “exploding,” with

250 broadcast stations “equipped” for MTS
[more than 150 are known to already be on
the air with the service] and almost half of all
top end television receivers MTS-equipped.

Speakers at the panel, however, pointed
out some of the concems facing production
and broadcast facilities as they move to pro-
vide MTS, Steven Sarafian of Sony Broad-
cast, for instance, noted the increased audio
demands on one-inch Type C VTR’s and
mentioned some of the potential advance-
ments to be used, such as optimizing audio
heads for stereo phase accuracy and using
on-board noise reduction units. Also dis-
cussed were the complexities facing produc-
ers who must mix the audio portion of pro-
grams taking into consideration the different
audio requirements and capabilities of di-
verse stereo delivery mediums, such as cable
and broadcast TV.

Exhibit Floor Who, What And Wares

This year’s equipment exhibit, with 47
booths covering 9,000 square feet of hall
space at the Marriott, saw only light to mod-
erate traffic, in part because most of the 30
companies present displayed more standard
fare than is usual for the conference’s ad-
vanced technology emphasis.

Signal processing and digital effects sys-
tems were prominent on the floor, with
Grass Valley Group putting its new stand-
alone Kaleidoscope effects system on public
display for the first time (it was shown as
part of a larger switcher at SMPTE’s annual

convention last fall), Ampex drawing atten-
tion to its new Zeus video processor and
Quantel putting its Paint Box and Cypher
systems on display with the Harry digital cel
recorder, shown with digital chroma key.

NEC had on hand its DVE 10 digital ef-
fects unit (as well as its SP-3A CCD cam-
era), Harris was showing its Iris still store
system, and paint systems were also dis-
played by Colorgraphics and Artronics.

Audio products at the exhibit included a
fiew compact audio-for-video tape synchro-
nizer from Adams-Smith, a demonstration
of an experimental time compression system
under development by Lexicon and a stereo
audio synthesizer from Kintek. Also attract-
ing attention was a digital music system with
32-track digital memory recorder called
Synclavier, made by New England Digital of
White River Junction, Vit.

Videotape recording equipment was
shown by Panasonic, which had its MII half-
inch studio VTR, and by JVC, withrits three-
quarter-inch CR-850U U-matic VTR.

In other news at the show, SMPTE an-
nounced that Stanley Baron of NBC had
been made SMPTE engineering director,
television, under engineering vice-president
Richard Streeter of CBS. Baron currently
chairs the SMPTE working group on digital
video standards. He joined NBC last year
from Thomson-CSE

SMPTE also announced plans to move its
administrative headquarters from Scarsdale,
N.Y., to a new building it owns in White
Plains, N.Y. The headquarters staff of 28
will make the move this spring. O

More entertainment for ‘Entertainment Tonight’

Producers are changing spin on show,
emphasizing general news aspects and
moving away from trade-insider slant

Paramount is making over its Entertainment
Tonight to broaden the show’s appeal and
help pull it out of a ratings slump that began
at the beginning of this season.

E.T. producers have instituted a number
of changes in the show’s format recently,
moving it away from the show-business,
trade-oriented emphasis that has dominated
it for the past several years. Instead, Para-
mount executives say, E.7. will be brought
into the “mainstream” by concentrating on
general entertainment news targeted to a
consumer’s perspective.

The changes come at a time when E.T.
has been unable to escape the spotlight of
publicity resulting from its being bumped by
WwABC-TY New York from the station’s fall
access schedule in favor of Orion Televi-
sion’s Hollywood Squares. E.T. also will
move from NBC-owned wMaQ-Tv Chicago
to independent WFLD-TV there because NBC
executives were dissatisfied with the show’s
performance last fall.

But Paramount executives say that £.7T. is
basically in good health and only requires a
tune-up before going into its sixth first-run
season next fall. Similarly, Group W adjust-
ed the format of PM Magazine last year on
the eve of its 10th season because the show
had been dropped in several markets and its
popularity perceived to be waning.

Paramount hired news consultant Frank
Magid to evaluate what viewers thought of
the show and what they wanted to see on
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E.T. “We're basically trying to figure out
how to program the show through the view-
er’seye,” said Frank Kelly, senior vice presi-
dent of Paramount Domestic Television Dis-
tribution.

In syndication, a consensus among pro-
gramers can have a snowballing effect and
word of mouth can often have as much im-
pact as a truckload of ratings books. “There
is a perception that E.T. is trending down-
wards,” said Dick Kurlander, director of
programing at Petry Televison, “and that in
itself can be harmful.”

But it may be more than a perception.
There is some solid evidence that E.T. has
slipped in the ratings lately, although the
most recent national ratings show an up-
swing in viewer levels. According to Niel-
sen’s February Cassandra report on syndicat-
ed programs, E.T. averaged an 8.4 rating on
141 stations, down three-tenths of a rating
point from the year before—not an erosion
to send shockwaves through the syndication
community. However, among women 18-
49, E.T. slipped one rating point to a 5.7
rating. And in 53 markets among the 141 in
which E.T. was carried during the Novem-




This season,
plant an evergreen...




Introducing Dennis the Menace?

It's the most exciting evergreen to spring
up inyears: an all-new animated program
built on that loveable evergreen charac-
ter—Dennis the Menace!

Kids have loved Dennis for years, and
today he appears in 1,000 newspapers with
75 million circulation.

¢ Produced by DIC Enterprises, Inc.,
the largest animation producer
in the world.

e 45 first-run episodes.
e Available September 1986.
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Ask now how you can
get our newest evergreen
program in your ‘86 line-up.
Il be the: ratings blockbuster
you've been hoping for!

Plus Scooby-Doo and
The Flintstones.

Two of the most consis-
tently popular programs
ever! Lots of kids’ programs
come and go, but these
evergreens never fade.

°® ROTed #9 Ond #5 over the o r--- ] 1:1_- 1 ® was,nonno-aorbeqProducﬁéhf_'ni
past two seasons. -
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are registered frrademarks of HKE. Dennis the menace
TV cartoons © 1985 GMI,
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ngs grow...

5 " e Over 150 top-rated half-hours each.These
proven favorites belong in your line-up
for a ratings breakthrough in '86.

Woody’s coming in ‘88!

Soon we'll be able to offer you one of
the most enduring, well-loved characters
s in animated programming—

W Twee.  Woody Woodpecker! Kids have an
b o affection for Woody that makes

t\ this program & legend, season

RN A & . ke o after season. It's more than
. o v ’\.-.’ b just popular; it's a truly
oy ' Y rare property.

@ 1985, Universai Cires Studics, inc ) R
SRR O 2, < e Rated #4 in ‘83— '84.
e Moved up to #3 in ‘84 —'85.

¢ 360 cartoons of first-rate,
theatrical grade animation.

¢ Available January, 1988.

For details contact DFS

Program Exchange, 405

Lexington Ave., NY., NY. 10174
(212) 661-0800.

¥ 4
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Rating data: ARB Syndicated Program analysis
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© 1985, Honna-Barbero Productions, Inc.
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Even more
evergreens for kids. -7

we've got more of the
great, classic kids’ shows.
And most are strippable.
Choose from these
16 evergreen
programs to fill your
‘86 children’s line-up
with proven winners.

e Bullwinkle
® ROCky & His
Friends

¢ Underdog
e Tennessee Tuxedo
e Roman Holidays
e Dudley Do Right
e Deviin

e Bjll Cosbys Picture
Pages

e Wheelie & The Chopper
Bunch

¢ Valley of the
Dinosaurs

e Inch High,
Private Eye

e Uncle Waldo
® Space Kidettes
e Young Samson
e Sealab 2020
¢ King Leonardo

§
- ,‘ - |
@& 1985, General Mills, (nc. L ~



Plus evergreens for the
f whole family.

Perennial family
favorites: Bewifched,
| Dream of Jeannie,
and The Partridge
Family.

e Mqjor stars like
Larry Hagman
and Elizabeth
Montgomery.

e Over 90
half-hours each.

e Consistently
high ratings.

Get your
evergreens
now!

&2 With no cash outlay,
‘ you can start
your ratings on d
, program of
steady growth. All
of these classic,
e €VEr-popular
programs can
adduptoa
towering
ratings
success!

4 For details contact
DFS Program Exchange,
405 Lexington Ave., NY., NY. 10174 (212) 661-0800.

kY
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ber sweeps, ratings were lower than in the
year-earlier period. E.T. is carried in access
by about two thirds of its station line up.

Kelly and other Paramount executives
said the general consensus was that E.7. had
become too trade-oriented by disproportion-
ately reporting entertainment industry sto-
ries as if they were reported by a trade publi-
cation instead of a consumer publication.
The result was a show produced by insiders
for insiders but with limited appeal 1o the
general public. “The heavy industry inside
stuff was of low interest,” Kelly explained,
“When you get right down 10 it, the news of
the entertainment world is relatively nar-
row.”

Among the changes E.T. producers are
making are cutting back on the use of trade

Jargon-—translating network ratings into
households rather than rating points, for ex-
ample—and adding a critic to review home
videos.

E.T. will continue to report trade news,
Kelly said. “but only as it affects the viewer.
If somebody resigns from a network, that in
itself is not big news for the viewers. But if
that move means their favorite show is no
longer going to be on TV or the fourth *Star
Wars’ is not going to be made, then it makes
sense” to report it.

Kelly said E.T. would not become a col-
lection of soft celebrity interviews, but he
did stress that celebrities were one of the top
drawing cards of the show and that stories
about them would not diminish. He said the
show opened a London bureau (with one

ANOTHER NEW PRODUCT FROM BROADCAST ELECTRONICS

series 5400 Cartridges

For AA Size

Dependability and Clean Sound available
only from the finest equipment...

Superb electronics. Low wow and flutter from the direct drive
synchronous motor and 52 dB stereo S/N. Plug-in solid one-half
inch aluminurn precision machined decks for stable cartridge
positioning. Gold to Gold contacts on all PC board connections.
And, three machines can be rack mounted side by side.

E BROADCAST
ELECTRONICS INC.

4100 N. 241h ST.. P.O. BCX 3606, QUINCY. IL 62305-3606, (217)224-9600. TELEX: 250142
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correspondent and one “booker” who ar-
ranges interviews) in part because E.T.
could interview celebrities against a back-
ground other than a studio back lot.

E.T. producer Jack Reilly said that ratings
were a factor in revamping the show. “Our
audience was static and not building,” he.
said: “We needed to attract new viewers.”
Another motivating factor, he admitted, was
the “kick in the pants from WABC-TV.”

(WABC-TV vice president and general
manager Bill Fyffe said that he did not renew
E.T. because it was “the fourth show in iis
time period.” Despite a respectable second-
place finish in women demographics, Fyffe
said, more households were needed to boost
WABC-TV's lead-in to prime time. However,
last week Fyffe sounded as though he had
not compleily shut the door on E.T.: “I
might talk with them if they fix up the
show,” he said. “It’s a good show that got
soft.”)

Paramount executives trace E.T.’s lower
ratings to two factors. The first is the in-
crease in E.T.-like programing on the local
level (local newscasts with heavy- diets of
entertainment news and a greater portion on
the networks’ early moming news and infor-
mation programs) which fragment the audi-
ence. The second is that £.T., which is prin-
cipally an access show, has stiffer
competition now from Wheel of Fortune than
it had two years ago from Family Feud or
PM Magazine.

But Paramount executives see the changes
being made as adjustments to a still-strong
offering, and profess they are baffled by all
the speculation on E.T.’s purported troubles.
Lucie Salhany, president of Paramount Tele-
vision Domestic Distribution, pointed out
that E.7.’s NTI during January was a 9.5
rating, compared to an 8.4 in December. She
also said that the show has had a history of
shuttling between independents and affili-
ates in New York and Los Angeles without
any adverse long-term affect on the ratings.
Outside New York and Chicago, E.T. has
been renewed in the top 10 markets on all its
incumbent stations. “Why people are mak-
ing this much about a change in New York is
beyond me,” she said. Since E.T. went on
the air five years ago, producer Reilly point-
ed out, it has been on WOR-TV, then
WPIX(TV), then back to WOR-TV, before
switching to WABC-TV.

E.T. found itself reported on instead of
reporting when it became public that Dixie
Whatley, one of E.T.’s New York-based cor-
respondents, would not renew her contract,
which expires the second week of March.
Kelly and Reilly said Whatley’s departure
was not tied to any changes being instituted
in the show’s form. Scott Osborn, a former
NBC News correspondent who joined E.T. a
couple of years ago, is being reassigned
from Los Angeles to New York.

Whether Paramount’s new focus on a con-
sumer-oriented view of entertainment busi-
ness lifts E.T.’s ratings remains to be seen.
Paramount executives said the format can be
fine tuned every couple of years to account
for the audience’s changing tastes. “I may
sound naive,” said Kelly, “but I think this
show can last forever.” In a business where
forever is often the next sweeps period, opti-
mism may be the best defense. ]



“Sins” wins for CBS; NBC leads sweeps

Oni the strength of the mini-series Sins, CBS took its fifth victory of the season during the week
of Feb. 3-9. CBS did it with an 18.3 average rating and a 28 average share. NBC had a
17.7/27 and ABC a 14.5/22.

But Sins could not push CBS into the iead in the February sweeps, where NBC remains
ahead. NBC has 18.2/28 in the Nielsen ratings period through Feb. 9 (beginning Jan. 30) to
CBS's 18.1/28 and ABC's 13.9/21.

The seven-hour (three nights) Sins came in as the season's third-ranked mini-series,
scoring a 20.6/31, and the 38th-ranked mini-series of all time. Peter the Great on NBC-TV
scored a 17.7/27, the lowest-ranked mini-series of the season.

CBS also won the week's other night of programing, which was loaded up for the sweeps
(Sunday) with the seventh-ranked CBS Sunday Night Movie, "Child's Cry" (22.7/33). The film
joined its lead-ins, 60 Minutes (25.2/38) and Murder, She Wrote, in the week's top 10.

Sins gave CBS nightly wins on Monday and Tuesday. CBS also won on Friday and Sunday,
NBC won Wednesday, Thursday and Saturday.

Despite ABC-TV's third-place finish, three of its shows achieved season-to-date ratings
highs. From 8 to 8:30 on Friday, the 19th-ranked Webster scored an 18.4/29; from 8:30 to 9@
that night, M». Belvedere had a 17.2/27, and from 8 to 9 on Monday, Hardcastle and McCor-
mick had a 16.1/23.

m [n addition to Sins, CBS's Monday win was helped by strong ratings from Kate and Allie
(21.5/32), from 8 to 8:30, and Newhart (21.7/31), from 8:30 to 2. In their first hour opposite
each other (9-10 p.m.), Sins beat Peter the Great by four rating points; during the second
hour it won by 4.7 rating points.

m Following the President’s State of the Union address on Tuesday, part three of Sins
(20.6/32) beat Peter the Great by 3.9 ratings points during its first hour, and 3.7 rating points
during its second hour.

n Highway to Heaven (22.8/35), more so than Peter the Great (17.4/27), helped NBC to
victory on Wednesday On ABC, the 15th-ranked Dynasty (20.2/30) and the 20th-ranked
Hotel won from 9 to 11.

m NBC's Thursday victory inciuded four of the week's top 10, from 8 to 10 p.m. From 10 to
11, Knot’s Landing (19.9/32) on CBS was the week’s 16th-ranked program. NBC's Hill Street
Blues was four points oft the pace, and second in the time period with a 15.9/26.

m CBS's Dalias-powered Friday schedule also received help at 10 to 11 with a strong
performance from Falcon Crest (18/30). NBC's Miami Vice ranked 17th with a 19.5/33 at 10.

m NBC's Saturday comedy block won from 8 to 10, including the 12th-ranked Golden Girls
(21.5/34) and the 18th-ranked 227 (19.4/31). A two-hour Love Boat on ABC scored a 12.6/25
from 9 to 10 but increased its rating to 16.8/29 from 10 to 11.

m The NBC Sundey Night Movie, “Under Siege," ranked third from 8 to @ and second from
9to 11. From 7 to 9 on ABC, The Disney Sunday Movie had a 15.2/22. Following it from 9 to
11, part one of "Harem,” on the ABC Sunday Night Movie, received a 16.9/25.

Rank O Show O Network O Rating/Share Rank O Show O Network O Rating/Share

15

1. The Coshby Show NBC 354/51 32. The Gladiator ABC 15.9/24
2 Famiy Ties NBC 324/48 33. Time Flyer ABC 155/22
3. Murder, She Wrote CBS RB5.9535 34. Gimme a Break NBC 15.4/26
4. 80 Mmutes CBS 2527238 35. Crazy Like A Fox CBS 153/:R3
5. Cheers NBC 24.7/35 36. MaaGyver ABC 152/23
8. Highway o Heaven NBC 228735 87. Dynasty II: The Colbys ABC 15.0/22
7. Chud's Cry CBS 22733 38. 20/20 ABC 14.8/24
8. Dallas CBS 222/34 30. Love Boat ABC 14.7/24
9. Sins, pt. & CBS 21932 40. Twilight Zone CBS 14.7/23
10.  Night Court NBC 21.7/32 41. Hunter NBC 14.6/25
11. Newham CBS 21.7/31 42 TV Bloopers & Prac. Jokes NBC 14.6/21
12, Golden Girls BC  21.5/34 43. Magnum, BL CBS 13.9/20
13. Kate & Allle CBS 21552 44, Knight Rider NBC 13721
14, Sins, pt. 3 CBS 20632 45.  Atrwolf CBS 134/22
15. Dynasty ABC 202730 48. Moonlighting ABC 13.1/19
18. Knots Landing CBS 19932 47. Blade Runner CBS 12.3/21
17. Miaml Vice NBC 19533 48. Equalizer CBS 11.9/30
18. 227 NBC 18.4/31 49. Diff'rent Strokes ABC 11618
19, Webster ABC 184/29 50. Mary CBS 11518
20. Hotel ABC 182730 51. Misfits of Sctence NBC 114/18
21. Falcon Crest CBS 1B.0/30 52. Foley Square CBS 11.3/17
R2. Facts of Life NBC 17.6/29 53. Spencer: For Hire ABC 11.1/19
23. Peter the Great, pt. 2 NBC 176/26 54, Stlver Spoons NBC 11018
24. Simon & Simoen CBS 17.5/25 556. Redd Foxx Show ABC 105/18
25. Peter the Great, pt. 4 NBC 174/R7 58. Benson ABC 10.1/17
26. Mr. Belvedere ABC 17237 57. He's the Mayor ABC 9214
27. Under Siege NBC 17.2/24 B88. Punky Brewster NBC 8613
28. Harem, pt. 1 ABC 189/25 59. Ripley’s Belleve It Or Not ABC 79/11
29. Peter the Great, pt. 3 NBC 166/28 80. Fall Guy ABC 7813
30. Hardcastle & McCormick ABC 18.1/23
31. Hil Street Blues NBC 150/26 *indicates premiere episode
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WWDC-FM in deep grease over Greaseman’s joke

Controversial morning man’s joke
on Martin Luther King’s birthday
results in canceled advertising,
editorial, apologies and protests

Album-rocker WWDC-FM Washington has
been thrust into the media spotlight over
controversial comments about killing blacks
that the station’s moming personality, Doug
(the Greaseman) Tracht, made Jan. 20, the
first national holiday commemorating Dr.
Martin Luther King. Jr.’s birthday. The re-
marks caused NBC-owned WRC-Tv to air a
strongly-worded editorial criticizing Tracht’s
remarks; two advertisers to pull their com-
mercials from the station; Howard Universi-
ty students to organize protests, and Tracht
subsequently to apologize.

According to the wrRC-Tveditorial, Tracht,
during his Jan. 20 program, said: “If one
assassination of a black leader were cause
for a day off, then killing four more would
mean the rest of the week off.” The station
editorial called Tracht “the insensitive boob
of the year,” saying his comments were
spreading “the kind of racial venom this
country is working hard to wipe out.”

In response to the wRC-Tveditorial, Tracht
videotaped a statement in which he said:
“Every entertainer and satirist has at one
time or another said something that he or she
wishes he could take back. My attempted
humor on Martin Luther King Day was rep-
rehensible, and I'm glad I have the chance to

look you in the eye and say that I'm sor-
ry.... Anybody that listens to my show
regularly and knows me personally, knows
that ['m not a bigot. I despise racism.” The
WRC-TV editorial ran on Feb. 3 and 4, with
Tracht’s reply airing Feb. 7.

Last week, independent WDCA-TV Wash-
ington added to WWDC’s troubles when it
announced plans to drop its entire ad sched-
ule from the radio station. “We find [the
Greaseman’s] style to be very offensive and
the remark on King’s birthday particularly

offensive,” said Chuck Cowdrey, WDCA-TV
vice president and general manager. Addi-
tionally, the Peoples Drug Store chain is re-
ported to be dropping its advertising from
the Tracht show.

But the Greaseman saga doesn’t end
there. Students from Howard University
have been protesting the controversial re-
marks made by the disk jockey for the past
two weeks. Steve Jackson, coordinator of
the Black United Youth chapter at Howard,
said the Howard University students will
continue protesting until Tracht is either
fired or resigns. WwDC-FM General Man-
ager Goff Lebhar was not available for com-
ment. O

e e e
Early start time for Yankees creates TV dilemma

WPIX(TV), which does not want to move
up its local newscast to compete with
networks, is contemplating joining
baseball games already in progress

Viewers who watch New York Yankees base-
ball on superstation WPIX(TV) this season
may wonder what happened to the first in-
ning of televised weeknight home games if
the station decides to pick up the contests “in
progress” at 8 p.m., some 25 minutes after
the games begin.

The situation stems from the Yankees’ de-
cision to move the starting time of their
weeknight home games from 8 p.m. to 7:30
p.m. Television rights holder WPIX New
York, on the other hand, does not want to
reschedule its local [Independent News

broadcast from the 7:30 time slot to 7 p.m.,
where it would compete head-on with the
network newscasts in the New York market.
WPIX currenily airs 96 regular season
games, including about 20 weeknight away
games that have begun at 7:30 p.m. In the
past, the station has moved its newscast up
to 7 p.m. for those games. However, accord-
ing to a WPIX spokesman, the new starting
time for weeknight Yankee games would
mean as many as 60 contests on the wPIX
broadcast schedule starting at 7:30. “We can
live with 20 games starting at 7:30, but 60
games would be very disruptive to our regu-
lar schedule,” he said. “We have a vast audi-
ence that counts on our 7:30 newscast.”
He noted that joining the games in pro-
gress at 8 p.m. “is just one of many options,”
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but one that the station is seriously consider-
ing. It would also mark the first time in re-
cent years that a local baseball television
rights holder would pick up a game after it
started on such a regular basis. Another op-
tion, said the spokesman, is to air the games
in their entirety on a tape delay.

The wPIX spokesman also maintains that
the contract between the station and the New
York Yankees stipulates that the ball club
cannot move the 8 p.m. start time of week-

night home games without wPIX’s consent.
(WPIX is in its second year of a three-year
deal for Yankee games.)

The Yankee move, said a club spokesman,
comes at the request of American League
Baseball Commissioner Peter Ueberroth and
the team’s fans, all of whom were concerned
that weeknight games were ending too late,
especially for children. He added that the
Yankees had the only 8 p.m. starting time in
the Amenican League last season. a

SyndicationdMarketplace

m [orimar-Telepictures says that it has cleared Falcon Crest on 47 stations covering
50% of the country. Falcon Crest is the first off-network drama to be offered on a barter
basis. In one-year deals for the show, stations get eight minutes of advertising time, and
Lorimar-Telepictures gets five. Along with the Tribune group, the show has been cleared
on wrar-Tv Philadelphia, kTvu(tv) San Francisco, wnev-Ty Boston, woCaTv Washington and
kxas-Tv Dallas. m Worldvision Enterprises says that it has offers in the top 100 markets for
its first-run sitcom, Throb, and that it has cleared the show on whBC-Tv New YOrk, KNBC(TV)
Los Angeles, wwmao-Tv Chicago, wisr-Tv Philadelphia, woca-Tv Washington, wse-Tv Atlanta,
kMSP-Tv. Minneapolis, kPLR-Tv St. Louis, kusa-Tv Denver, kKPHO-Tv Phoenix, wkrc-Tv Cincin-
nati and kCra-Tv Sacramento, Calif. The Co-production of Taft Entertainment Television and
Procter and Gamble Productions is being sold for barter with three-and-a-half minutes for
stations, two minutes for Worldvision and one minute for P&G. Worldvision alsg an-
nounced that it has entered into & long-term agreement with Tomorrow Entertainment for
exclusive worldwide distribution for network, cable and syndication programing. The
agreement covers at least 20 theatricals. m GGP Sports says that it has cleared five live
one-hour skiing events in 130 markets. The first, the Subaru U.S. Alpine Skiing Chani-
pionships, from Cooper Mountain, Cofo., aired on Feb. 15 and 16, and will be followed by
the World Freestyle Championships from Tigne, France, on March 1; the Fila John
Denver Celebrity Ski Classic from Heavenly Valley, Calif. (March 2); the American Ski
Classic (March 15 and 16), and the World Cup Finals from Bromont, Canada (March 22

and 23). Hosling the events will be Barry Tornpkins, along with Olympians Andy Mill and
Christin Cooper. Sales of the races are on a barter basis with five-and-a-half minutes
national and six-and-a-half minutes local. Among clearances are waBC-Tv New York, KABC-
Tv Los Angeles, weem-Tv Chicago, kyw-Tv Philadelphia, kroN-Tv San Francisco, weve-Tv
Boston and wxvz-Tv Detroit. m Syndicast Services says that it has cleared Weird Al’s
Guide to the Grammys on 68 stations covering 68% of the country. The half-hour “inside
look™ at the Grammys includes cameo appearances by some of the year's top artists, as
well as an explanation of the year's “new Grammy category,” "Best Polka Recording.” The.
show's host, satirist Weird Al Yankovic, will also examine how to behave in front of the
cameras, sealing etiquette and the limousine shortage in Los Angeles on Grammy night.
The program is a production of the CBS Television station division, and is sold on a barter
basis with two-and-a-half minutes national and four minutes local. The window for the
show is Feb. 17-25. The Grammy Awards air on Feb. 25 Along with the CBS O&Os,
clearances include wusk-Tv Detroit, wowm-Tv Washington, kori-Tv Dallas, «miwvsv Houston,
KDKA-TV Pittsburgh and- wxia-Tv Atlanta.
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Stoclk

Marker

Closing Closing Capitali-
Wed Wed Ner  Percemt PIE  ration
Feb 12 Feb 5 Change Change Ratio (000,000)

S  EROADCASTING (S ——

N Capital Cities. . . .. ... 229 114 216 34 12 12 576 21 2977
N CBSE 8% s dalis ol 120 14 113 58 6 58 583 27 2814
O Clear Channel . ... ... 18 114 17 12 34 428 27 53
O Gulf Broadcasting . . . . . 34 34 )
0O Jacor Commun. . ... .. 6 58 5 38 114 2325 371
ORLINSwi 9 ' Al el N 37 58 37 58 168 26 992
O Malrite. . . ......... 13 12 38 58 505 15 108
O Malite'A'. . ........ 12 58 12 12 178 100 15 53
Q Price Commun.. . . ... . g 14 9 38 - 118 133 54
O Scripps Howard . . . .. . 51 14 51 12 - 14 - 048 30 529
O SunGroup Inc, . . . 4 14 4 58 -, 38 - 810 6
N Taft B o splier.i, , 8 01 89 114 83 1”2 5 314 688 17 806
O TVX Broadcast Group . . . 1n 58 12 8 312 48 68
Q United Television. . . . . . 27 18 26 4 38 140 82 297

SN BROADCASTING WITH OTHER MAJOR INTERESTS SIS

N AH.Belo.......,. R 49 18 49 78 - 34 - 150 24 568
A AdamsRussell. ...,,.. 31 12 28 58 218 1004 20 194
A Affiliated Pubs . . . . . .. 38 118 38 14 - 178 - 032 15 466
N American Family. . . . . . 3/ 18 36 34 - 8 - 170 17 1.082
0 Assoc. Commun.. . . . .. kL3 31 718 3B 9.80 166
N Chris-Craft . . . ... ... 55 12 56 - W -08 39 353
N GannettCo.......... 66 62 34 314 517 21 5295
N GenCorp . ......... 7% 112 N 512 774 43 1,674
0 Gray Commun.. ... ... 116 116 20 57
N Jetterson-Pilot . . . .. .. 50 174 48 738 138 2.81 7 1,478
N John Blair. . .. ...... 25 112 26 ¥ - M3 -~ 33N 204
O Josephson Intl.. . ., ... 712 7 14 1/4 344 35
N Knight-Ridder. . . . . . .. 44 718 43 34 118 257 77 416
N Lee Enterprises . ... .. 44 34 44 34 .70 19 575
NI Libertys oy v (8 dwfa. o 34 38 34 12 - 118 - 036 14 348
N McGraw-Hill. . . . ... .. 53 38 4 78 4 12 920 18 2,690
A Media General . . .. ... 79 72 7 972 16 556
N MeredithCorp.. . ., . . . 69 67 14 134 260 13 653
O Multimedia . . ....... 29 34 28 58 118 393 327
A New York Times . .. ... 53 78 51 38 2 12 486 18 2157
O Park Commun.. . ..... 23 14 22 12 34 333 21 320
N Rollins Commun.. . . .. . 26 114 26 58 ¥ - 140 30 383
Togulkir. . 9. N..3..1 22 3/4 22 34 49 184
O Stautfer Commun. . . . . . 16 116 19 116
A TechOpsinc.. ....... 27 12 27 3 14 - 050 19 64
N Times Mirror . . . . . ... 56 1/8 5% 18 14 3624
NRTibuUNe «&as amma. s b 57 38 56 138 245 19 2,325
A TurnerBestg.. . ... ... 13 34 12 1R 1 1/4 1000 3 299
A Washington Post. . . . .. 134 34 128 6 4 ST 158 1027
e e, CABLE s e
A ActonCorp.. . . ... ... 281/, 1/8 6.25 12
0 AMCable TV. . . ... .. 2 34 2 34 37.50 9
N American Express. . . . . 59 60 - 166 18 13077
N Anixter Brothers . . . . .. 21 38 21 38 22 388
O Burnup & Sims. . .. ... 6 34 6 58 1/8 188 4 60
0 Cardiff Commun.. . . . .. 1 18 15116 316 2000 3 2
N CentelCorp. . ....... 48 358 48 18 174 51 10 1.337
O Comeast .......... 23 14 22 58 58 276 40 461
N Gen. Instrument . . . . .. 20 12 20 18 e 1.86 661
N Heritage Commun.. . . . . 2178 21 18 42 18
O Jones Intercable . . . . .. 8 8 118 - 18 153 33 83
T Maclean Hunter ‘X'. . . . . 16 15 172 ifrd 322 22 589
A Pico Products . . ... .. 258 2 7m 174 - 869 9
0 Rogers Cable. . ... ... 12 38 11 78 12 4.21 282
O TCACableTV . . ... .. 25 34 26 12 34 - 283 32 172
0 Tele-Commun. . ... ... 38 34 3B 18 2 58 726 430 1821
N TFime InC. s ss s< 4y ¢ +% 59 18 58 18 1 172 17 3,702
0 United Artists Commun.. . 25 ¥4 26 58 8 - 328 3 528
N United Cable TV . . . . .. a8 38 60 574
N Viacom . .......... 52 14 82 1/4 48 20 927

- Inaexe

Market

Closing  Closing Capitali -
Wed Wed Net  Percet PIE  :zation
Feb 12 Feb 5 Change change Rario (000.000)

SERVICE |1

O BBDCImc. . ........ 50 1/4 48 34 1172 307 17 323
O Compact Video. . . . . .. 718 8 - 18 -1093 30
N Comsat. .. .. A 8 78 37 178 506 M 703
O Doyle DareB. ....... 18 12 18 12 13 97
N Foote Cone &B.. ... .. 54 50 34 3 14 640 13 203
O Grey Advertising. . . . .. 198 172 193 51 284 12 120
N Interpublic Group . .. .. 47 34 47 34 1.5 18 520
N JWTGroup......... 34 33 a4 1/4 74 19 307
A Movielab . ......... 6 34 7 - 114 - 357 1
QO QOgilvy Group. . . .. ... 46 118 45 78 1/4 54 15 422
O Sat.Syn.Syst. .. ..... 878 8 12 38 441 34 51
0 Telemation ., ........ 512 5 1R 5 6
A Unitel Video, . . . . , 712 7 38 18 169 22 16
N WesternUnion . . . . ... 9 58 10 58 - 1 - 944 234

R PROGRAMING

O Amertican Nat. Ent. . . . . 2 78 21316 1116 222 14 [
O BarrisIndus . ....... 20 58 21 14 - 58 - 294 54 180
NRCoCaCola%e I e o B4 38 85 12 - 118 - 131 16 1105
N Disney. . ... ....... 126 34 117 58 9 18 775 24 4,148
N Dow Jones &Co. . . ... 46 174 44 38 178 422 22 2,981
O Financial News. . . _ . . . 8916 8 58 1116 - 0.72 90
O FourStar.......... 6 34 5 34 1 1729 7 5
A Fries Entertain.. . . . ... 13 12 12 34 34 588 23 45
N Gulf + Western . . .. .. 50 114 51 12 ~ 1 14 - 242 15 3.200
O KingWorld . . . , . 38 34 38 Ja 197 37 394
A lorimar. .......... 51 12 48 12 3) 618 13 395
NUMEA gy .o o el 49 172 46 12 3 645 3 370
N MGMUA, . ... .. 24 78 23 4 118 4.73 1,235
N Orion Pictures . . . . ... 13 1 . 158 14.28 122
N Playboy Ent. . . . .. ... 9 12 9 14 174 270 89
O Reeves Commun. . ... . 14 13 14 4 5.66 173
O Republic Pictures ‘A" . . . 1 n 12 - 172 - 434 78 N
O Republic Pictures 'B' . . . 9 34 10 W4 12 - 487 ©9 7
O RobetHalmi........ 312 4 - 2 —1250 38 60
O Sat. Music Net.. . . . ... 19 1712 19 112 263 132
O Telepictures. . . ... ... 23 3 22 1 Y4 SIEE 20 313
N Warner Communications . 37 38 38 58 114 - 323 2,276
O Westwood One. . ... .. 53 34 49 34 4 804 50 178
IEEEESEE—— L ECTRONICS/MANUFACTURING S
NEIMET. . T . .. . g5 78 93 278 303 16 10964
N Allied-Signal . .. ... .. 48 1/8 43 18 1 207 10 7.862
N Arvin Industries . . . . .. 25 38 23 58 1t 34 740 12 395
0 C-Cor Electronics . . . . . 6 34 6 58 18 188 20 20
O Cable TV Indus. . .. ... 3 3 m - 18 — 400 30 9
AgCetechs wile s S sk ' 7 12 7 14 1/4 344 18 16
O Chyron . .. ........ 7 7 14 - V4 - 344 2 70
A CMXCorp. . ........ 112 1 38 1B 909 5
AMConU™, L T 115 11 14 38 333 1 20
NLICONFACH e . R v 17 38 17 3/8 220 20 104
N Eastman Kodak .. .. .. 49 78 48 58 114 257 15 11.266
N General Electric . . .. .. 72 718 73 8 - 017 14 33202
O Geotellnc. . . ... .... 1 3% 1 38 8 27121 28 6
N Harris Corp. . . ... ... 29 28 34 1/4 86 17 1,166
N MACom.Inc. . ...... 14 58 13 34 18 636 15 636
0 Microdyne. . . . ...... 558 5 58 70 25
N Motorola ... ....... 44 58 42 14 238 562 45 5317
N N.A. Philips. . . . ... .. 40 7/8 38 58 214 582 12 1,180
N Oak Industries . . ... .. 13 1 78 18 - 666 53
N REA. M e o S 61 78 62 118 - 174 — 040 16 5.550
N Rockwellintl.. . ...... 3 78 37 18 114 — 067 9 5,500
N Sci-Atlanta . . . ...... 12 58 11 58 1 860 17 293
N SonyCorp. . .. ...... 18 78 19 12 - 58 - 320 14 4358
N Tektronix . ......... 63 58 59 4 58 783 16 1.300
N Varian Assoc.. . . ... .. 28 34 28 34 267 24 617
N Westinghouse . . ... .. 47 1/8 45 58 1172 328 14 8.2
N ZeMh.g. S cagms = 20 1/4 18 38 178 1020 468
Standard & Poor's 400 . . 23826 23471 354 1.51

T-Toronto. A-American, N-N.Y.. O-OTC. Bid prices and common A stock used unless
otherwise noted. "O" in P/E ratio is deficit. P/E ratios are based on earnings per share
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Journalisme

News judgment, professionalism
are guides to crisis coverage

Grossman tells symposium that
television is ‘used’ by terrorists,

but that result is more likely

outrage than support for their actions

NBC News President Lawrence K. Gross-
man looked back at the hostage crises and
terrorist attacks of the past several months
and at the criticism that has attended the
media’s coverage of them—and concluded
that there is no formula available to help
journalists decide how to cover “each highly
emotional, terrifying and unpredictable ter-
rorism episode.” No guidelines, he said. can
substitute for “professionalism, tempered by
common sense and good judgment.”

Grossman was speaking in Davos, Swit-
zerland, at a symposium attended by jour-
nalists from around the world. The theme of
the symposium was terrorism and how the
media should deal with it. But in calling for
“a common sense approach,” Grossman not-
ed that those who criticized the coverage
were in august company—England’s Prime
Minister Margaret Thatcher and U.S. Attor-
ney General Edwin Meese 111, among oth-
ers—and had made a number of specific
points concerning the coverage, from calling
for a blackout on terrorist episodes to having
the networks pool their coverage and estab-
lish, in advance, a uniform set of reporting
standards.

Grossman acknowledged that “there is no
absolute right to a free press.. There are
obvious restraints, which are both appropri-
ate and necessary that the press itself should
impose on its coverage. Television should

not report information that will endanger ei-
ther the victims of terrorism or those who are
trying to put an end to a terrorist episode.”
And he said the evidence so far is that it does
not. He also acknowledged that television
allows itself “to be ‘used’ by terrorists” and
that television coverage therefore encour-
ages terrorist acts. But he said “coverage of
killings. hijackings, bombings and brutal
threats delivered by hooded outlaws with
guns, is more likely to mobilize public out-
rage against the terrorists than gain support
for them.”

Imposing blackouts on terrorist epi-
sodes—denying terrorists “the oxygen” they
need, to use Thatcher’s metaphor—was,
Grossman suggested, out of the gquestion.
“The press cannot treat terrorist kidnap-
pings, murders and bombings as if they have
not happened,” he said. Viewers would nev-
er trust television journalists who turned
their cameras away from such events. “In a
democratic society,” he said, “it is the height
of arrogance to take the position that the
general public should not be permitted to
know what reporters on the scene know.”
And while television coverage may limit a
government’s ability to respond—the pres-
sure to free captives increases to the degree
television coverage makes them familiar to
viewers, he said—Grossman maintains that,
in a democracy, “it is better for the people to
be informed than to be kept in the dark.”

Furthermore, he said, “the opportunity to
see hostages first hand, to assess their condi-
tion, their attitude and the circumstances of
their captivity, must not be overlooked.” He

experiment.”

NewsuEeat

Test case. Executive editor of Providence (R.l.) Journal maintains that constitutional
guarantee of free press gave his newspaper right to defy court order against publishing
story on man said to be New England's top mob boss. U.S. District Judge Francis J.
Boyle, on Nov. 13, 1985, had issued order against running story on Raymond J. (Junior)
Patriarca based on FBI documents that paper had gained through Freedom of Information
Act. But, said Journal's Charles McC. Hauser, "we felt it was such a clear case” of
unconstitutional prior restraint that “the First Amendment protected us in our decision to
publish.” Special prosecutor William A. Curran said First Amendment did not allow
newspaper to violate court order, and urged Boyle to hold newspaper and Hauser in
contempt. Hauser said Journal did not plan to publish story, but did so only to
chalfenge court order. Boyle took case under advisement.

O
TV on track. On Tuesday, Feb. 18, Senate is scheduled to resume debating S. Res.28,
which would permit television broadcasts of Senate proceedings on in-house test basis,
and authorize immediate live gavel-to-gavel radio coverage. Fate of measure remains
uncertain (BROADCASTING, Feb. 10). However, Senate Majority Leader Robert Dole (R-
Kan.), on Feb. 7, prior to last week's recess, predicted it will take chamber “some time
when we get back,” to settle differences over issue. Nonéetheless, Dole said. “In my view
we ought to get it done. Maybe we are going to end up with just a two-month testing
period then make the rules changes. Bul we ought to do something; at least
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indicated the media would not stop trying to
gain access to the American, British and
French hostages still held in Lebanon and
from whom there has been no recent first-
hand information. And while “nothing has
provoked more intense criticism than televi-
sion’s efforts to interview grieving hostage
tamilies.” he said, “most interviews take
place with people who want to be inter-
viewed. They are eager to answer questions
and make their own comments about the
hostages or victims.”

As for the suggestion that the networks
pool their coverage of terrorist incidents and
agree ahead of time on standards of report-
ing—and thus avoid the kind of competition
critics say leads to sensationalized cover-
age—Grossman said that is “a terrible idea.”
No amount of competition justifies “shoddy
news judgment or sensationalized cover-
age,” Grossman said. But, he added, “One

of the great strengths of American network
coverage is the stimulus, the goad of compe-
tition. It makes for enterprising reporting
and increases the penalty of making a mis-
take. If one news organization misses a story
or overlooks an angle, its competitors do
whatever they can to fill the gap. . . .In jour-
nalism, as in most other pursuits, competi-
tion is far better than collusion.”

So, he said, the answer to responsible re-
porting of terrorist incidents is not “'precise
planning and rigid rules,” but common
sense, a commitment to professionalism and
good judgment.” And Grossman was able to
point to some evidence that the networks
have favorably impressed the American
public while following that approach—the
results of the recent Gallup poll, during the
TWA hostage crisis last summer. They
showed that 89% of those polled approved
of the networks’ coverage. a

More hours in the day for Radio Marti

Government’s AM service to Cuba
adds three hours to its schedule

Some nine months after its inaugural broad-
cast, the Radio Marti Program of the Voice
of America is expanding its broadcast day by
three hours. The service that the Reagan ad-
ministration proposed and persuaded Con-
gress to approve as a means of breaking what
the administration said was the Castro gov-
emnment’s monopoly on information in Cuba
increased its air time to 1742 hours daily on
Feb. 10. The station now broadcasts from
5:30 a.m. to 11 p.m., daily, filling in a gap
between 1:30 and 4:30 p.m. when Radio
Marti was off the air.

Representative Dante Fascell (D-Fla.),
chairman of the House Foreign Affairs Com-
mittee and a strong supporter of Radio
Marti, hailed the expansion of its broadcast
day. He said that “Radio Marti has been an
astounding success in bringing objective,
balanced news and entertainment into Com-
munist Cuba.” He said Cuban efforts to
“counteract Radio Marti are graphic evi-
dence of how effective Radio Marti is.”

A USIA spokesperson said the Cuban
government has been “revamping the pro-
graming on its own domestic networks to
provide listeners with a viable alternative to
Radio Marti.” The spokesperson said the do-
mestic stations have adopted “a livelier for-
mat,” offering for the first time news reports
from correspondents, as well as “more
American music.” The USIA regards that as
proof Radio Marti is offering the Cubans ra-
dio service of a kind they never had before.

Emesto Betancourt, the director of Radio
Marti, said that in shutting down for three
hours in the afternoon, the station had turned
over its audience “to the competition,” the
Cuban government broadcasts of Radio Pro-
greso and Radio Rebelde. Betancourt said

the programing now filling the time was de-
veloped on the basis of audience research
done since the station went on the air in May.

Betancourt said Radio Marti, which had
begun broadcasting with two-thirds of its au-
thorized strength of about 180 employes,
now has 161. And that, he said, “permits us
to do closer to the full production that had
been proposed.” He said the programing
schedule has been revised to provide for
news, commentary, interviews, talk shows
and music, for vanious age groups, through-
out the day. The station continues to broad-
cast its daily, one-hour soap opera, Esmer-
ald. Betancourt also said the service will
introduce on March 1 a program that will
enable Cubans who have left the island to
broadcast messages to relatives in Cuba.
They will call in their messages to an 800
number and will be heard on Family Bridge,
which will begin as a 15-minute program,
once a week.

Radio Marti’s first broadcast, at 5:30

a.m., on May 20, 1985, culminated a three-
year effort by the administration to persuade
Congress to approve the project and appro-
priate the necessary funds. American broad-
casters were a major reason for the delay.
They feared that the administration plan
would lead to a “radio war,” with Cuba step-
ping up the interference its stations were al-
ready causing American AM outlets, par-
ticularly in Florida. To ease concerns that
Radio Marti would be a strident propaganda
organ, the administration abandoned its pro-
posal to place it under the Board for Interna-
tional Broadcasting, and to incorporate it in-
stead within the VOA. The law creating
Radio Marti requires it to adhere to VOA
standards “to insure the broadcast of pro-
grams which are objective, accurate, bal-
anced and which present a variety of views.”

Thus far, a radio war has not begun. The
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chief of the FCC’s Field Operations Bureau,
Richard Smith, said the only recent variation
in Cuban AM broadcasting occurred two
weeks ago in connection with the broadcast,
on 1160 khz, of a speech by President Fidel
Castro 1o the Cuban Communist Congress,
which meets once every five years. (Radio
Marti had covered the congress extensively,
providing news and commentary based
largely on monitoring Cuban radio and TV
coverage of the four-day meeting, which
ended on Feb. 7). The Cuban station stayed
on the air about an hour past its customary
sign-off time of about 6 p.m. to carry the full
text of the speech, which Smith said ran
about six hours. (]

e e e e T (]

Charting the
course of Comsat

Never-released study done for State
by Henry Geller examines conflicts
U.S. faces relating to Comsat’s role
in new international marketplace;
“disenfranchisement” is raised

as one possible option to dilemma

The State Department, like other agencies of
government, farms out problems 1o those it
regards us expert in the field involved. The
reports that are filed may not always point to

SRA wants action. The Station Representatives Association has asked the FCC to “imme-
diately terminate” the waiver that permits the SIN Television Network to serve as the
national sales representative for its affiliates. In a filing at the FCC last week, SRA said SIN
has been operating under that waiver for more than seven years. It has been doing so
under an FCC rufing in 1978 that granted SIN a waiver for one year or until final action was
taken on a proceeding considering the possibility of changing the prohibition against
permitting TV networks from serving as national sales representatives for their affiliates.
The FCC has not yet taken final action in that proceeding. SRA noted that, in 1983, it had
urged the FCC to take action. But, instead, the FCC asked the administrative law judge
looking into whether Spanish Interational Communications Corp. and other SIN affiliates
warranted license renewals to examine whether continuation of the SIN waiver was
warranted. In his decision denying SICC and the other SIN affiliates renewals, ALJ John
Conlin also ruled that continuation of the SIN waiver would not be in the public interest
(BroabcasTiNG, Jan. 13). "SIN has had the advantages of waiver of the network repping
rule for more than seven years,” SRA said. "In that time, SIN has grown to dominance.
Competition in advertising time sales and in establishment of spot sales representatives
has been inhibited. Accordingly, and properly, continuation of the waiver was found by
Judge Conlin not to be in the public interest. To permit it to continue would be to injure

even further the public interest."

They say that imitation is the sincerest form
of flattery...
Only a decade ago, Archer Daniels Midland intro-
duced the idea of structured soy proteins. While there

are now many textured vegetable proteins, there is

still only one TVP® brand.

Please don't uge our trademark as a generic term
or abbreviation. Keep our brand name intact by imi-
tating our letters down to the ® .

ADM

&>

ARCHER DANIELS MIDLAND COMPANY

World Headquarters — Decatur. lllinois 62525
Telephone — 217-424-5200 Telex 250121

Using America’s abundance to solve the world’s needs.
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the solutions the department will embrace, if
it embraces any. But they do indicate the
problems of concern. And a little over a year
ago, on Jan. 15, 1985, Henry Geller, who
headed the Commerce Department’s Nation-
al Telecommunications and Information Ad-
ministration in the Carter administration,
filed a report State’s Office of International
Communication and Information Policy had
requested on the contlicts of interest in
which the Communications Satellite Corp.
is becoming involved in the changing inter-
national environment.

The report was never released, but its con-
tents have become known. And they reflect
the kind of concern government officials
have been expressing, privately and public-
ly, in recent years as a result of the changed
nature of the environment in which Comsat
operates. The report cites Comsat's diversi-
fication into “nonjurisdictional” fields
(those apart from its statutory responsibility
as U.S. representative to Intelsat and Inmar-
sat), such as manufacturing and consulting,
as well as the increasing competition it faces
In connection with its Intelsat operations,
both in space and on the ground. The impact
on Comsat of the competition Intelsat faces,
both from other space systems and undersea
cables. is also mentioned.

All of which. in Geller's view, presents
Comsat with a difficult problem. The corpo-
ration created by the Communications Satel-
lite Act of 1962, he said, has a “liduciary
relationship” to Intelsat and Inmarsat, as
well as to its stockholders, and is obligated
to serve the U.S. national interest, “as delin-
eated” by that government. “It is not hunan-
ly possible to serve all these masters.” he
said. "And it is only human nature to ad-
vance the corporate interest, above all oth-
ers, if it is feasible 1o do so.”

The solution he tavors and expects to be
adopted, in time, as a result of evolving poli-
cy, is “disenfranchisement” of Comsat—its
replacement as the sole U.S. representative
in Intelsat and the provider of Intelsat space
segment capacity to international carriers
and other authorized users. He forcsees the
creation of a consortium of carriers as the
replacement. Such a ¢hange would not be
easy. It would require An act of Congress. to
amend the Communications Act of 1962 that
created Comsat, and the reimbursement of
Comsat for its investment in Intelsat—some
$350 million, at present.

But Geller, who took as a point of depar-
ture a massive study by the FCC staff pro-
posing a restructuring of Comsat that was
released in May 1980 {BROADCASTING April
28, 1980), did not suggest doing nothing
while waiting for policy to evolve. His rec-
ommendation for immediate action was one
of several proposals that had been discussed
in the commission’s report—establishment
of government representation on the U.S.
delegations attending all Intelsat meetings,
including those of the board of governors, a
recommendation that was not implemented
until last spring. Geller was critical of the
commission for not moving forward with the
idea—it had “chickened out,” in Geller’s
phrase; it said Congress should consider the
matter—while NTIA (still under his direc-
tion) favored it and State had been “skepti-
cal.”

Government representation at those meet-



ings, Geller said, “is not & panacea for the ernment instructions while remaining op-
conflicts problem. But it is also not a Band-  posed to the U.S. position. He also said gov-
Aid or a fig leaf.” It would, he said, enable  ernment representation would help guard
the government to present its views on issues  against Comsat using its position as the U.S.
on which Comsat would only “mouth” gov-  representative to advance its corporate inter-

Bottomaline

New script at Warner’s. Shareholders meeting has been scheduled by Warner
Communications for April 2, company’s first shareholders meeting since May, 1984.
Company will increase number of directors on board, from 14 to 16. Largest stockhoider,
Chris-Crafl Industries, will increase its representation on Warner board from three to six
directors. In filing with Securities and Exchange Commission, Chris-Craft said it had
recently renegotiated with Warner's management agreement under which two companies
obtained mutual ownership—Chris-Craft holds about 30% of Warner and Warner owns
42.5% of Chris-Crait's television stations. SEC filing said in renegotiated agreement
"Chris-Craft expresses support for the management and policies of the lssuer (Warner)
and will continue to work with management to enhance the value of the stock of the
Issuer.” Chris-Craft has maintained option to increase holdings in Warner's and has $105
million‘ under existing $250-million credit line to do so. Credit line, which was already
extended at end of 1985, is due to expire in June. At current prices, available funds
could enable Chris-Craft to buy another 4.2% of Warner's stock. Agreement also changes
terms under which Chris-Craft can tender holdings to third party. Key element in 10-
page amendment to agreement is reduction from 30 days to 10 days, time in which
Warner has to exercise its right of first refusal should Chris-Craft decide to sell Warner
holdings. New nominees to Warner board are Howard Arvey, partner in Chicago-based
law firm of Arvey, Hodes, Costelio & Burman; Normal Perimutter, chairman and chief
executive officer of Heitman Financiai Services Ltd., and Hugh S. Culverhouse, owner of
Tarmpa Bay Buccaneers professional football team. Both Arvey and Pearimutter are
currently on board of Chris-Craft.

]

Public franchise. Comcast Corp. said shares are now being traded for Comcast
Cablevision of Philadelphia, corporation set up to build system for section of
Philadelphia. Total of 230,000 shares were issued to public, out of 1.4 million cutstanding,
as condition of Comcast's obtaining franchise. Approximately two-thirds of publicly
issued shares were initially sold to minorities and women. Stock is now being traded on
NASDQ under symbel (CCPI). Initally priced at $7, shares have recently been traded at
about $8.50 to $9. Two marketers are Philadelphia-based securities firms, Butcher &
Singer and Janney Montgomery Scott. Construction of system is still in "make-ready”
stage, according to Bernard Gallagher, Comcast's vice president and treasurer.

m]

Arresting warrants. Fortunes of Satellite Music Network have done well enough that
company wants to call in existing warrants to purchase common stock at $2.20 per share.
Stock (OTC:SMNI) has recently been trading at close to $6 per share. Company issued
two million warrants in June 1984, initial public offering; there are still 1.4 million
outstanding. Those who do not convert warrants before deadline will have to return them
to company for five cents.

D
Creative tinancing. Gannett's issue of $100 million in notes, principal amount, at 8.50% aﬂ ,0
was first time that "U.S. industrial company has been able to raise money without paying — - T -l
premium over rate for five-year treasury notes,” said Fred Seegal, managing director of (1] 00, 0,0‘@‘0

communications group at Shearson/Lehman Brothers, which underwrote offering.
Reason, said Seegal, is that noteholders have option of redeeming notes in 1991, after
five years, or continuing to hold at higher, 9.55%, rate until 1996.

0O
Equity to debt. A H. Belo said it had new 10-year revolving line of credit with total
commitment of $500 million from group of eight banks, replacing previous $330-million
agreement. Belo also said board of directors had authorized "purchases from time-to-
time of up to 500,000 shares of the company’s stock.”

o

LIN’s L.one Star link. LIN Broadcasting said it had increasedits ownership in two
nonwireline cellular franchises and has sold its radio paging business serving New York
area to NYNEX, subject to court and federal agencies approval. In Dallas-Fort Worth, LIN
increased its ownership from 54% to 60%, and in Houston increased its ownership from
21% to 43%, and signed an opticn there to increase its ownership to a minimum of 50% in
equity and in management of the operation. Houston also has LIN's remaining radio
paging operation, which is in process of being sold.
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ests at the expense of its competitors. And
while he agreed with Comsat that such gov-
ernment representation would undermine its
authority to some extent, he said, “That’s not
to be. deplored but devoutly to be wished.”

The executive branch last spring decided
to include government representatives on
delegations to all Intelsat meetings, though
not necessarily because of the Geller recom-
mendation, according to State Department
officials. They said they had been moving
toward such a decision as a result of views
expressed within the government. However,
the representation is not as institutionalized
as Geller proposed; he suggested the estab-
lishment of a joint office of State/NTIA,
supported by a couple of staffers—an engi-
neer and an economist—and said the gov-
ernment representatives should have “exper-
ience and stature.” Under the existing
arrangement, a State Department official,
John Gilsenen, acting deputy director of reg-
ulatory and treaty affairs, attends every
meeting along with a representative of NTIA
or the FCC, who alternate their meeting at-
tendance.

Whether the representation plan is work-
ing as well as Geller and other supporters of
the idea had hoped is not clear. Staffers who
have participated in the exercise complain
that Comsat officials at Board of Governors
meetings work hard only for those positions
that parallel Comsat’s. Otherwise, the sup-
port is said to be nominal. And while some
U.S. representatives, particularly NTIA
staffers, have lobbied foreign governors—
and Geller had envisaged the government
people taking an aggressive role—the U.S.
regards them officially only as “observers.”
Geller discussed “disenfranchisement” of
Comsat in connection with other proposals
contained in the commission’s Comsat study.
One called for divestiture of all of Comsat’s

existing subsidiaries, with the surviving cor-
poration limited to its roles in Intelsat and
Inmarsat and its ownership of Comsat Labs.
The commission had rejected the proposal
for several reasons; so did Geller. Among
other things, he sa:d the possibility of con-
flict of interest involving the competition
faced by Intelsat would remain.

Disenfranchisement was another proposal
the commission had rejected. But the only
problem Geller saw with it was political. He
called disenfranchisement, in which Comsat
would be succeeded by a government-regu-
lated consortium of carriers and other users
(rather than government or another private
entity, which were other possible options
mentioned in the commission study), in
which Comsat would participate, as “the
best solution.” He also predicted it would
“come about in light of technological
trends—but not, apparently, in the immedi-
ate future. “It is not politically feasible at
this time, and in my opinion it would be a
mistake to push for it now,” he said. Indeed.
while Comsat’s competitors have embraced
the notion, government officials have shown
no enthusiasm for it.

Still, Geller said it should be kept in mind
as the goal to which evolving government
policy should strive.” He noted that the trend
to increasing competitive forces is continu-
ing, increasing the “conflict problems.” And
he said, “the best policy” would be “to let
these trends work their way for the next five
to 10 years, and then take stock again. The
situation appears to be moving in the right
direction and is simply too much in flux to-
day to warrant drastic action.” Disenfran-
chisement should be kept in mind as the goal
“of sound, evolutionary policy,” he said.
And “interim steps,” he said, “should be
consistent with, or indeed foster, that
goal.” O

WeshingtonaWeteh

Congressional calls. GE Chairman and Chief Executive Officer John F. Welch Jr., RCA
Chairman Thornton Bradshaw, RCA President Robert R. Frederick, and NBC Chairman
Grant Tinker have made rounds on Capitol Hill to pave way for GE-RCA merger. They met
with key legislators including Senator Ernest Hollings (D-S.C.), ranking minority member
of Senate Commerce Committee; House Energy and Commerce Commitiee Chairman
John Dingell (D-Mich.); House Telecommunications Subcommittee Chairman Tim Wirth
(D-Colo.), and James Broyhili (R-N.C.), ranking minority member of House Energy and
Commerce Committee. Welch and Frederick spent day meeting with congressional
members (among them Senator Howard Metzenbaum [D-Ohio]) concerned with antitrust
and defense issues raised by merger of companies that are sizable defense contractors.
Next day, Welch, Bradshaw and Tinker called on Hollings, Dingell, Wirth and Broyhill to
discuss, among other things, GE's plans to seek temporary 18-month waiver of FCC
crossownership rules to give it time to determine what to do with NBC-owned radio
stations In cities where it also has TV stations. GE-RCA is looking at how it can keep its
radio network in operation without owned stations.

EIA concerns. Consumer Electronics Group of Electronic Industries Association has
opposed suggestion of National Assoctation of Broadcasters that FCC consider
prescribing performance characteristics for AM radio receivers as one means of
improving AM service. "There is no need and, more importantly, no statutory authority for
government regulation of AM receivers,” EIA said in comments at FCC. Mass Media
Bureau, at EIAs request, has extended deadiine for comments on NAB's petition seeking
rulemaking on ways to Improve AM service from Jan. 16 lo Feb. 28.

Burlington TV. In initial decision, FCC Administrative Law Judge Joseph Chachkin has
granted application of Brunson Cammunications Inc. for new TV.on channel 48 in
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Burlington, N.J., denying competing applications of Signal Ministries Inc., Burlington 48
Inc., Burlington Broadcasters Ltd. and Adelphi Broadcasting Corp. Brunson prevailed
with pluses for minority and female participation and broadcast experience. President and
sole owner of Brunson Broadcasting is Dorothy Brunson, who also owns wWEBB(AM)
Baltimore; wio(am) Atlanta, and wemsiam Wilmington, N.C.

]

LPTV ruling. FCC has upheld staff action denying petition by Community Broadcasters
Association seeking rulemaking aimed at guaranteeing new channels to low-power v
licensees that are displaced by full-power TV's.

0

New distribution of funds. Corporation for Public Broadcasting has decided to create
$9.9 million pool for nationat program production and acquisitions grants to be made
available to CPB-qualified noncommercial radic stations in addition to unrestricted
community service grants to stations. Grants will be for two years.

O

Competing applicant. FCC has designated for hearing renewal application of Seattle
Public School System for noncommercial knHo(Fn) Seattle and “share time” competing
application of Jack Straw Memorial Foundation. FCC rules permit parties to file
applications to share time on facility when station doesn't operate 12 hours per day.
Knic, according to FCC, had not been operating for requisite 12 hours during some
months. Jack Straw Memoriat is former owner of noncommercial KRas(FM) Seattle.

0

New Castle change. In initial decision, FCC Administrative Law Judge Joseph Gonzalez
has granted appfication of wazy(am) New Castle, Pa., to upgrade from daytime-only
operation on 1140 khz to unlimited operation on 1200 khz at 10 kw day and 1 kw night
with directional antenna. At same time, judge denied competing upgrade application of
wcHB(Av) Inkster, Mich. Judge said wazy prevailed because New Castle has only one other
full-time local broadcast station while inkster, suburb of Detroit, is already well served.

]

1160 activity. In initial decision, FCC Administrative Law Judge Joseph Chachkin has
granted application of wmviiam) Mechanicville, N.Y,, to change frequencies from 1170 to
1160 khz. In same decision, judge also granted appilication of Rama Communications
Group for new AM on 1160 khz in QOakland, N.J., denying competing applications of
Housatonic Valley Broadcasting Co. and Mid-Hudson Valley Broadcasting for same
frequency in other communities. Rama prevailed because it proposed first local
transmission service to Oakland while communities specified by others were already
served by at least one daytime aural service. Rama's application wasn't mutually
exclusive with Mechanicville's, but was mutually exclusive with applications of Housatonic
and Mid-Hudson Valley. President and 3.62% cwner of Rama is Peter Murphy, who is
video editor for ABC. Rama is 84.58% owned by Salvatore Borelli Jr, northern New Jersey
altorney Ruben H. Preti and Salvatore Borelli Sr. each own 5.9%. Rama’s principals have
no other media interests.

0

Compensation. FCC Mass Media Bureau has found wiooam) Miami eligible for
$84,026.79 to compensate for expenses incurred in modifying its transmitting facilities to
offset effects of Cuban interference. Such compensation was authorized by Radio
Broadcasting to Cuba Act.

0

Incentive plan. National Telecommunications and Information Administration is
considering building incentives into procedures it follows in making grants under Public
Telecommunications Facilities Program. In notice to all PTFP applicants, NTIA said it is
considering giving special altention to those whose receipt of funds from nongovernment
sources is on rise. NTIA would also look favorably on applicants who agree to establish
depreciation accounting for equipment purchased with PTFP grant. In its notice, NTIA
asks applicants to report on level of “non-tax based funding” they received in each of
last four years. They are also asked to explain reason if they have not received any such
funding or it level of such funding has declined. Another question is whether applicants
have already established depreciation accounts for assets obtained with PTFP money. In
response, National Public Radio said that NTIAs “objectives for efficiency [are] terrific,”
but that agency should wait to apply changes until 1987, since FY 1986 grant round
closed Jan. 15. National Association for Public Television Stations had no cemment on
NTIA considerations.

(]

No and yes. Caucus for Producers, Writers and Directors said it won' take position
requested by Action for Children's Television condemning so-called program-length
commercials in which product is featured as star of series. On second issue—
supporting Representative Tim Wirth's (D-Colo.) bill advecating at least one hour per day
for educational programing—Caucus told ACT it already is on record supporting
measure.

Broadcasting Feb 17 1986
63

\
\

INTHE
BEGINNING...

MARKETING DIVISTON

150 E. 52nd St., New York, NY 10022
(212) 319-8008




f N P— A il
...\‘ 4L\ L A L

Coming up

Mutual Radio Network will increase news-
casts and realign its sports reports to con-
centrate more on drive-time periods begin-
ning next month (“Closed Circuit,” Feb. 10).
News reports will be increased from three
to four each hour from 6 a.m. to 11 p.m.
NYT, Monday through Sunday, including
two 60-second headline updates fed at 25
and 55 minutes after th.e hour. There will be
a full five-minute newscast at the top of the
hour and two minutes on the half-hour.
(From 11 p.m.-6 a.m., there will only be five-
minute newscasts on the hour and one-min-
ute reports on the half-hour.) Dropping out
of the hourly schedule is Mutual's three-
and-a-half-minute Lifestyle reports.
According to Ron Nessen, vice president,
news and special programs for Mutual, the
changes "are a result of discussions with
affiliates in which we found that station pro-
gramers want choices—in the broadcast
clock, in the lengihs of the newscasts and in
how news is presented.” Nessen added that

the style and delivery of newscasts will re-
flect recent research, commissioned by Mu-
tual, that showed listeners want newscasts
to be “conversational, pertinent and fre-
quently updated.” The changes also include
assigning several correspondents to anchor
specific hourly and half-hourly newscasts in
different dayparts each day.

In addition to modifications of its news
product, Mutual will focus its five-minute
sports reports in drive time by eliminating
its 2:35 p.m. NYT report and adding an 8:35
p.m. NYT feed, which will be targeted for
afternoon drive on the West Coast. Also,
there will be an additional morning drive
time feed for Lasorda At Large at 7:35 a.m.
NYT and an additional afterncon feed for
Larry King: Sports in Focus at 3:35 p.m.
NYT.

As for the network's "Wide Weekend of
Sports” reports, the schedule has been re-
vamped to include 16 reports—eight each
on Saturday and Sunday—that will be con-
centrated only during the morning, after-
noecn and early-evening dayparts. There are
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currently 32 reports throughout the week-
end.

“These [news and sports] changes mark
the single biggest programing development
at the network in 14 years,” said a Mutual
spokesman. The moves are scheduled to be
implemented during the week of March 10.

Looking back

The Transtar Radio Networks, Colorado
Springs, is readying a new 24-hour, satel-
lite-delivered service, "The Oldies Chan-
nel.” According to Transtar President C.T.
Robinscn, “the top hits of the mid and late

Top spot. Ellen Hulleberg, a 17-year
veteran with McGavren Guild Radio,
was named president of the firm last
Tuesday (Feb. 11) by the company’s

seven-member executive committee.
Hulleberg has been serving as "acting”
president since last June. Ralph Guild,
president of McGavren-Guild's parent,
Interep, has also been serving as presi-
dent of the subsidiary (Interep is the
holding company containing McGav-
ren Guild Radio as well as four other
radio rep firms: Hiller, Newmark,
Wechsler & Howard; Major Market Ra-
dio; Weiss & Powell, and Durpetti & As-
sociates.)

Hulleberg's previous position with
McGavren Guild was executive vice
president for marketing and communi-
cations. She started with the company
in 1969 in the research department and
was shortly named director of research.
Hulleberg, 39, is currently the only wom-
an serving as head of a major national
radio representation firm.




Great News For Radio!

AM and FM stations all over the country
have been asking us for it and it’s finally here. . .

THE OLDIES CHANNEL

The greatest hits of the late
1950's, classics from the 1960's
and the best of the 70’s — in
stereo — five 24 hours a day.
And it’s from the people known
for quality satellite programming:
Transtar. “The Oldies Channel*™”
has flexible spot load and is built
to save you operating costs and
personnel headaches, while it
targets to the lucrative 25-54
adult market. “The Oldies
Channel®™” is available on a first
come, first served basis.

Call and tell us about your needs.
we'll listen and we'll help. But do
it today while “The Oldies
Channel®™” is still available in
your market.

Plea.xse- send me_r;lore mf;r_m_atlon 0;1
“The Oldies Channel*:

1 NameiTitle: _

! Station:

! Address:
Phone:

Send To: Transtar Radio Network, Inc.
6430 Sunset Blvd. Suite 401
Los Angeles, California 90028

Better Yet, Call Right Now:

LOVE ME TENDER

YOU CAN'T HURRY LOVE

ELVIS

SUPREMES

'HOUND DOG

STOP IN THE NAME OF LOVE

| WANT TO HOLD YOUR HAND

CALIFORNIA GIRLS

BEATLES

BEACH BOYS

GET BACK

GOOD VIBRATIONS

| CAN'T HELP MYSELF

WHITE RABBIT

FOUR TOPS

JEFFERSON AIRPLANE

BABY | NEED YOUR LOVIN'

SOMEBODY TO LOVE
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SATURDAY IN THE PARK

CALIFORNIA DREAMIN'

CHICAGO

MAMA'S & PAPA'S
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*Service mark of Transtar Radio Netwurk. Inc.
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60's will be the core musical base for the
new network, but we'll also sprinkle the for-
mat with classic cuts from the 50's, and the
best of the early 70's.”

The new format, primarily targeted to

men, 25-54, is scheduled to be launched
May 1. Transtar currently has over 350 affili-
ates subscribing to one of its three 24-hour
formats: adult contemporary, country and
“Format 41."

Barrett signing. Entertainment reporter Rona Barrett (right) signs a new, one-year agree-
ment with Westwood One Chairman Norm Pattiz to continue broadcasting her weekday
entertainment reports over Westwood-owned Mutual Broadcasting in addition to hosting
at least four hour-long celebrity interview programs for the Westwood One Radio Networks
over the next 12 months. Barrett's 90-second weekday feature for Mutual, which began
last April, is currently carried by more than 200 stations.

Continental’s top performing
25 kW FM Transmitter speaks
for a Stdthl‘l you know*

Reliability and proven performance make
Continental's 816R-3 compact FM transmitter a
winner. Crisp clear signal. high fidelity good
stereo separation, very Icw noise and distortion,
excellent frequency stability, simple installation.
low power consumption make it a great

(&

)

Continentat

A Division of varian Associates. Inc.

KUER
KRMD
KKMY
WEZI
KCIX
KTXB
KERG

KINE KOUL
KNIN CITE
KMPS WXLK
WINZ WwWYCO
WLVE WwWTMI
WBHM KWFM
KESI KVKI
KTUX *Partial list

investment. Combine with duplicate §16R-3
to get 50 kW output. For brochure, call (214}
381-7161 Continental Electronics Division,
Vanan Associates, Inc. PO Box 270879 Dallas,
Texas 75227. © 1985 Continental Electronics/6007

Electnonica

varian
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Playback

The Dallas-based Satellite Music Netwotk is
offering a new 90-second, daily (Monday
through Friday) feature, Speaking of Relation-
ships, to affiliates of its "Country Coast-to-
Coast,” "StarStation” and “Stardust” for-
mats. The host of the series is
counselor/therapist Xen Rudkin, who cur-
rently anchors the two-and-a-half-minute
Person to Person program over KRLD(aM) Dal-
las. The new feature brings to six the num-
ber of SMN short-form series now on the air.
The other SMN programs are: Healthwatch,
A Look at Spoits, A Look at Business, Holly-
wood Insider and Autc[l:]nwtive Digest.

New York's Carnegie Corp. is sponscring
free distribution of The Aging Society, a new
series of 13 half-hour, public affairs pro-
grams dealing with issues confronting older
Americans. Featured in the series, distrib-
uted by Cinema Sound Ltd. and produced
by Carnegie’'s Aging Society Project, are Dr.
Benjamin Spock, Senator Patrick Moynihan
(D-N.Y.), public opinion expert Daniel Yan-
kelovich and authors Norman Cousins and
Gloria Steinem. The programs may be used
by either commercial or noncommercial sta-
tions and include one spot break. For infor-
mation: CSL, 311 West 75th Street, New
York 10023; (212) 799-6940.

a

NBC Radio Entertainment is planning a live,
one-hour Album Party call-in/interview pro-
gram featuring rock singer Peter Frampton
for Feb. 27 at 10 p.m. NYT. Frampton wil]
spotlight his new album, “Premonition.”
Host for the series is New York radio person-
ality Dan Neer, whose production company,
Torus Communications, produces the
show.

O

Bonneville Broadcasting System, North-
brook, I, has launched an all-vocal “light"
adult contemporary format that centers on
“popular songs” of the 1960's, 70's and 80's.
Called "Alpha," the new format, according
to Jerry Dongvan, vice president of sales and
marketing for Bonneville, does not contain
“the throbbing rock beat or drastic changes
from one tune to the next.” The target audi-
ence for “Alpha” is 25- to 49-year-olds.

Write stuff

Four plays have been selected from 1,900
entries as winners in the eighth annual
Henny Penny Playwrighting contest, spon-
sored by the Children’s Radio Theater. Writ-
ten by 7-15-year-olds, the winning scripts
are: Mercury, the Fastest Kid in Town, by the
second and third graders of P.E. Willlams
Elementary School in Upper Marlboro, Md.,
about the childhood of the mythological
messenger; Word Traveler, by Marisa Kan-
tor, about a young girl's journey through the
dictionary; Syntax Error, by Cecily Anne
Schoen, about a computer date, and A Play
Extempore, by Anne Barthel, a mystery. The
plays will be performed before an audience
at the John F. Kennedy Center For the Per-
forming Arts in Washington on April 12 and
broadcast live, via satellite, to noncommer-
cial radio stations.



35 MILLION
AMERICAN

"WOMEN ARE
WAITING...

For Tuning In To Life - the exciting radio series presented by the
American Association of Retired Persons for women over the age of 50.

Fascinating interviews. Intriguing commentaries. Conversations
with active mid-life and older women.

Your station can have this ongoing series - either via the AP and
NPR satellites or reel-to-reel tapes.

And best of all, it’s available to you free.

Tuning In To Life1s a strong audience-building opportunity you
can’t afford to miss.

Call (202) 737-5840 or send the attached card today.

[ Tuning lhl’ToLife'

A radio series about mid-life and older women and the people in their lives.
Produced by Thea Marshall Communications e A public service of the American Association of Retired Persons.
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CBS moves to divert
advertising money
going to animation

Network goes for early sales
in Saturday morning to reclaim
bite taken by syndicated product;

The three television broadcast networks, in
an effort to stem the loss of advertising leav-
ing their Saturday-moming schedules for
syndicated programing played mostly at oth-
er times, have entered the market prior to its
traditional early-spring opening. CBS, in
fact, has already concluded some sales ef-
forts that were launched earlier this year.

Leo Bumett has purchased time on the
CBS Saturday-moming schedule “for all” of
its children’s accounts, including McDon-
ald’s and Kellogg, according to one Burnett
executive. And Grey Advertising has con-
cluded a deal with CBS worth “more than
$10 million,” according to an executive at
that agency. Grey accounts include General
Foods and Kenner Toys. Sources also said
that CBS has made deals with Dancer Fitz-
gerald Sample (General Mills) and Ogilvy &
Mather (Mattel).

A CBS executive said the network’s early
move was a reaction to “the reality of the
market.” Traditionally selling occurs in as
little as a week during the early spring, not
long after advertising agencies prepare their
children’s budgets. According to Mark
Goldstein, senior vice president, Ogilvy &
Mather, agencies have been entering the
children’s market early to buy syndicated ad-
vertising (without having their budgets in
place) in the past two years by making bud-
get estimates. That, he said, can involve
some risks.

Although ABC and NBC have not con-
cluded any deals, those networks have also
contacted agencies. ““We have always acted
responsibly and intelligently as circum-
stances dictate,” said Diane Seaman, vice
president, sales development and market-
ing, daytime and special programing at
NBC. “We work not to get caught short.”

The step-up of network selling within the
daypart stems from syndicated animation’s
increasing slice of the advertising pie. Last
year syndication took in an estimated 25% of
television advertising billings in children’s
programing. According to Broadcast Adver-
tisers Reports, advertising in children’s pro-
graming totaled $220 million in 1984. For
the first nine months of 19835, total advertis-
ing stood at $145.7 million. (The fourth
quarter of each year is traditionally accounts
for a large share of spending during the year
because of the holidays.)

The increase in the number of syndicated
shows last year led to an increase in the
inventory of 30-second spots, some 6,000
units in all, according to one estimate. But

the boom times may be about over. Accord-
ing to the November 1985 Cassandra report,
there were only a handful of rating successes
in syndicated animation this year. Many be-
lieve the syndication market is approaching
the point of diminishing returns, with room
for only a limited number of shows to sur-
vive.

One of the reasons CBS chose to enter the
market early was the increase in ratings and
key demographics scored by its children’s
shows this season. (NBC remains the leader
in households and ratings, however). In sea-
son-to-date averages (Sept. 22, 1985-Jan.
26 this year) for Saturday schedules from 8
a.m. to | p.m., CBS has increased its deliv-
ery of children, 2-11, by 19% (from a 10
rating to 11.9), and its delivery of children,
6-11, by 33% (from 9.8 to 13.1) over 1984-
85. NBC leads in both categories in season-
to-date ratings. In children, 2-11, it is up
1%, from 14.3 to 14 4, and in children, 6-
11, its ratings have remained at 14.4. ABC is
down 37% from 1984-85 in children, 2-11,
and 35% in children, 6-11.

One of the benefits CBS is reaping with
the improved ratings and demographics is an
increase in the unit prices it is now charging
advertisers, according to agency executives,
although CBS has not increased its C-P-M.
One agency executive said CBS had offered
a price incentive to get into the daypart early
and improved it upon negotiation. Last year,
the executive said, his agency placed no
business on CBS. He said CBS’s early entry
into the market could give agencies more
leverage in dealing with syndicators because
more advertising vehicles are available at
this point in the year.

Despite CBS’s early entry in the market,
vendors of syndicated advertising report
brisk business. Kaki Holt, vice president,
advertising sales at Worldvision, which dis-
tributes Rambo, set for debut in 1986-87,
said that show is already sold out through the
first quarter of the season of its debut. Holt
said that C-P-M’s for Rambo have averaged
10% above what Worldvision charged last
year for its The Funtastic World of Hanna-
Barbara and The Jetsons. Karl Kuechen-
meister, executive vice president, Lorimar-
Telepictures, said that one-third of its
children’s inventory is now sold, putting the
company “way ahead of last year.” In addi-
tion to Thundercats, which, according to the
November 1985 Cassandra rankings, was
first among syndicated shows in its delivery
of children, 2-11, with an 11.4 rating, Lon-
mar-Telepictures is now selling Silverhawks
for 1986-87. C-P-M increases for 1986-87
availabilities at L-T are said to be above
10%.

In addition to getting into the market earli-
er, network salesman are pushing another
issue to compete with syndicated anima-
tion—relaxation of the standards and prac-
tices governing advertising in children’s
shows. According to advertising exccuiives
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who spoke on the condition that they not be
identified, sales executives at CBS and NBC
have approached upper-level network man-
agement about a lowering of bars (“Closed
Circuit,” Feb. 3).

Although the National Association of
Broadcasters television code—which gov-
erned advertising in children’s program-
ing—was withdrawn as part of an antitrust
consent decree several years ago, the net-
works continue to adhere to standards simi-
lar to those of the code. Networks, for exam-
ple, do not allow scenes in advertising
showing children riding bicycles in a poten-
tially unsafe way. Syndicators are finicky.
Bumpers clearly separate commercials from
programing on the networks. Bumpers are in
shorter supply in syndication.

Because of network requirements, adver-
tisers often produce two versions of a spot—
one for syndication and one for network
play. Network officials confirmed that other
clients take the path of less resistence and
make one spot for syndicated use. a

FCC hears minorities
discuss ways to get
greater slice of
advertising pie

Most agree that problem exists but
there is no agreement on solutions

The FCC has heard plenty of allegations that
minority broadcasters aren’t getting their fair
share of advertising dollars.

At an en banc meeting last week, the com-
mission also heard theories—which ranged
from charges of outright racism to benign
ignorance—on why that might be the case
and what the commission might be able to do
about it. Among the proposed cures: educat-
ing senior executives at advertising agencies
and atternpting to regulate to create a better
world.

The National Black Media Coalition com-
mitted some concrete recommendations 1o
paper. In a petition, it also asked the Federal
Trade Commission to step in and regulate
advertising agencies.

Although the FCC turned a sympathetic,
but skeptical, ear to the complaints from mi-
nority broadcasters, its bottom line appeared
to be that it lacked the jurisdiction to get
involved. “I do not believe there’s any role I
can envision for this agency to play,” said
FCC Chairman Mark Fowler.

Commissioner James Quello, as did re-
presentatives of the major advertising agen-
cies present, said he didn't believe that na-
tional advertising agencies discriminated
against minority-owned stations. But Quello
alse said he thought such discrimination
might be a possibility on the local level.




Everybody seemed to agree that financing
was the major roadblock inhibiting minor-
ities from increasing their presence in broad-
casting. On that subject, Fowler also indicat-
ed that he didn’t think regulation was the
key. Fowler said he thought financial con-
cerns should, on a voluntary basis, set some-
thing aside for financing minority oper-
ations. “If I were in your shoes, I would do
that as part of making our country a better
place to live,” Fowler said.

Arthur Phillips, vice president for Drexel,
Burmham, Lambert, however, said the com-
petitive nature of Wall Street firms—and the
focus on earing profits—militated against
minorities getting special breaks. *“Our crite-
ria on Wall Street have to be primarily eco-
nomic,” Phillips said.

Ragan Henry, president of NEWSystems
Group Inc., also commited several recom-
mendations to paper. A financial tool Henry
suggested: “Simply require, as a policy con-
sideration, that those larger broadcasters in
major transactions seeking waivers from the
FCC leave one third of the fair market value
of a major property invested as equity in a
transaction with a minority buyer until the
minority licensee has repaid its senior debt.
Then allow the larger broadcaster to cash out
at the fair market value of its investment at
the time of cash out.”

Henry said he didn’t know of any ad agen-
cy that had ever given or subtracted credit
from a station because it was owned by a
minority. But Henry insisted that neutrality
on ownership was a problem for the minority
owner. “If one’s goal is to promote and ex-
pand minority ownership. neutrality is better
than prejudice but it still isn’t good,” Henry
said. “Many national. regional and local
companies have avowed policies in support-
ing minority businesses which are put into
effect in their direct purchase programs from
outside vendors. In this light, the neutrality
of the advertising agencies is not only harm-
ful to minority owners but. on its face, is
contrary to the avowed policy of their client.
The agency community ought by self-regu-
lation or, if necessary, be required by legisla-
tion or regulation by an appropriate agency,
to discover, communicate and observe the
minority policy of the client in placing that
client’s advertising.”

Henry also said that many ad agencies are
erroneously of the opinion that blacks don’t
use certain kinds of products that they do.
“Whether or not the roots of such problems
are grounded in prejudice or ignorance, the
result is the same to the broadcast property
affected; its chances of success are lessened
because of beliefs that are wrong, outdated,
inappropriate and discriminatory,” Henry
said.

In a letter to FCC Chairman Mark Fowler,
NBMC urged the commission to seek legis-
lation from Congress that the coalition said
would increase the amount of credit ex-
tended to minority-owned broadcast oper-
ations. Among the options NBMC suggest-
ed: the creation of a “cooperative bank” with
federal funds that would specialize in ex-
tending credit and guarantees to minority-
owned broadcast and telecommunications
ventures; provision for the “systematic re-
view” of the loan portfolios of banks that
specialize in broadcast lending to insure they

have attempted to extend credit to minority
companies. and authorization of funds for
the FCC to hire an experienced financial an-
alyst to advise minorities and 1o conduct a
series of seminars for banks and other finan-
cial institutions on the nature of the industry
and the financial analysis used to evaluate
broadcast financing proposals. NBMC also
asked the FCC to amend its broadcast EEO
program form (Form 396) to “"ask stations, at
renewal time, whether they do business only
with advertising agencies which do not en-
gage in discrimination.”

In a petition to the FTC. NBMC asked
that commission to declare it unlawful for an
advertising agency or advertiser to discrimi-
nate against minority media in placing ad-
vertising time and space and to require ad-
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fresh and up to date.

if you demand quality, complete control
§ and a reasonable monthly rate, then look to the

and more monthlv updates to keep vour::statzon

vertisers and ad agenices to submit annual
statistical reports indicating both the usage
of advertised products and services by race
and the percentage of ad time and space “as
well as such supportive and explanatory data
and other documentation as might be neces-
sary to determine both industry trends and
individual company compliance with FTC
rules and policies.”

Fowler, however, also said he would be
“delighted” to speak informally to the
AAAA. “if we can help that way.” Fowler
also had some choice words to offer on the
subject of stereotyping: ““We continue 1o be
attacked by members of minority groups,
when we really do care,” Fowler said.
“That’s one of my frustrations . ... | think
we’ve done a hell of a lot.” a

alternative. At Alternative Programming we put
years of experience behind every format we offer.

» The 8eautiful Alternative

* Nostalgla

* The Adult Alternative
(Trad. Mor)

+ The Country Alternative—

s MoOr Plus

* MoOr Super

* Aduit Contemporary

» contemporary Christlan

“The Country Bulit By Broadcasters’

With this high speed, ever changing industry
we're in, can you really afford to sign a long
term programming contract?

ALTERNATIVE PROGRAMMING, INC.
2501 Oak Lawn, Suite 365
Dallas, Texas 75219
1-800-231-2818
(214) 521-4484
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How Wirth would
fix broadcasting

He calls for White House conference
on TV, another Carnegie study

on funding public broadcasting,
citizen movement to improve TV

House Telecommunications Subcommittee
Chairman Tim Wirth (D-Colo.), in a speech
last week at Stanford University in Palo
Alto, Calif.. looked at television last week
and saw what Newton Minow saw in 1961—
awasteland. Like Minow, Wirth has ideas on
how to make the wasteland flower. Wirth's
include a White House conference to “spot-
light the potential of television,” another
Carnegie Commission to find out how to
finance public broadcasting, the establish-
ment of a Center for Telecommunications
and Society at Stanford, and the creation of a
citizen movement to “protect, develop and
elevate our TV environment.”

Wirth also suggested bringing “together
our best media minds and interests under the
leadership of a John Gardner (Stanford trust-
ee and former HEW secretary) to examine
how the electronic media can be more re-

sponsive to public needs when they seem to
conflict with the media’s commercial priori-
ties.”

In Wirth's call for a citizen movement, he
said that he is urging citizen activism, “not
media vigilantes that would seek to impose
their ideological litmus test on network or
local news coverage, by waging proxy con-
tests for corporate control or by other
means.” -Furthermore, he continued. “I
would hope that broadcasters, cable opera-
tors and programers would welcome such
audience activism—would invite criticism,
analysis and questioning.”

He said he would like to see the new
movement begin at Stanford (where he ob-
tained a PhD in education). “There is a place
here for a Center on Telecommunications
and Society, an ivory tower placed high
enough to see clearly, to think well, and to
raise our sights.”

The chairman praised the National Asso-
ciation of Broadcasters for joining with citi-
zen groups to launch a national public ser-
vice campaign against drunk driving. He
added: “This broadcast group has undertak-
en another voluntary initiative that I am
working with them to develop—a national
telethon or other fund-raising event to sup-
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Neil Rockoff

We take great pleasure in announcing that Neil Rockoff has
joined Blackburn & Company, Inc.

Formerly President of Storer Radio Division, owner of
KBZT-FM, San Diego, and most recently owner/operator of
WNWS-AM, Miami, Neil brings over twenty years of major mar-
ket broadcasting experience to our team. With key staffand line
management positions and experience with CBS, Storer, RKO,
Christal and Blair, Neil knows all aspects of the radio business
and the industry well. After an initial stay in Washington, Neil
will be headquartered in our Chicago office.
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port public broadcasting.”

Wirth pointed out that he has often been a
critic of the broadcast media, adding that
“some may find it strange that my message
today is in fact the motto of the broadcasters
themselves: all power to the audience.” The
problem, he said, is to make the audience
assert its power. “In the words of 1960’
activists, ‘If you’re not part of the solution,
you’re part of the problem,’ ” said Wirth.
“The challenge is how, together, we can de-
velop the potential of our electronic media
resources, how we can cultivate the waste-
land and control its hazards.”

Wirth restated his view that because
broadcasters are given “free of charge by the
government—an extremely valuable license
to use the public’s scarce airwaves,” they,
“as public trustees, should give the public
‘something’ back in return.”

The “something” will not be delivered by
market forces alone, said Wirth. The mar-
ket, he said, “responds to the promise of
profit and the pressure of mass tastes—often
the lowest common denominator. So market
forces must be balanced by government ef-
forts to set public interest, public service
standards as well.”

He cited the fairmess doctrine as such a
standard. It insures, the chairman said, that
all sides of public controversies are aired.
“This doctrine is not a government regula-
tion to chill or inhibit speech as the FCC has
suggested in seeking its repeal,” said Wirth.
“Itis simply a statement by the government
saying: ‘Let there be more speech—let’s
make sure that a broadcaster who is licensed
to serve the public transmits not only his
views, but the other side’s as well.” ”

Another example of “public policy in ser-
vice to the public interest” has been the de-
velopment of new video services by “undo-
ing a regulatory scheme that protected the
existing players, against healthy, innovative
competition,” Wirth said. *“We now have an
all-news channel, a 24-hour public affairs
channel, an all-music channel, a financial-
news channel and even an all-weather chan-
nel. Programing tastes which traditional
broadcasters barely sampled can now be
widely satisfied.” In the midst of all this
change, however, he said that there were
cries for protectionism—with government
“often beseeched to squelch competition.”

For instance, Wirth noted: “AM radio
broadcasters sought protection against the
challenge of FM. VHF television stations
wanted regulators to kill UHF in its cradle.
Over-the-air broadcasters tried desperately
to restrain the cable industry. Finally, low-
power television and multichannel MDS
have begun to break through the regulatory
logjam. Now the cable industry is having its
problems adjusting to the competitive threat
of the backyard satellite dish.”

Although diversity has been fostered, the
marketplace, Wirth argued, “does not and
cannot respond to many needs,” among



them the needs of children. “The gap be-
tween what television could deliver and
what it does provide is deepest in the field of
children’s programs,” said Wirth, He de-
cried the “vast array of animated shows pro-

duced for children—not developed to en-
lighten, teach or enrich the nation’s kids, but
developed instead to enrich the toy makers
who turn their products into cartoon charac-
ters.” o

ChengihguHencs

1 PRCPOSED

KONO(AM)-KITY(FM) San Antonio, Tex. O
Sold by Mission Broadcasting to Duffy
Broadcasting for $11 million. Seller is
owned by Jack Roth. who has no other
broadcast interests. Buyer is Dallas-based
group of two AM’s and three FM’s owned by
Robert Dutty, Martin Greenburg and Patrick
Delaney. KONO is on 860 khz with 5 kw day
and 1 kw night. KITY is on 92.9 mhz with
100 kw and antenna 450 feet above average
terrain. Broker: Americom Radio Brokers.

WEBN(FM) Cincinnati O Sold by Circe Com-
munications to Jacor Communications Inc.

for $8 million cash and 1 million shares of

Jacor common stock (representing 14.54%
of all Jacor stock). Seller is owned by Frank
E. Wood, who also owns wQMF(FM) Jeffer-
sonville, Ind. Buyer is publicly owned, Cin-
cinnati-based group of five AM’s und five
FM’s. Terry Jacobs is chairman and largest
stockholder. Among stations owned is
WURD(FM) Georgetown. Ohio. which has
contour overlap with WEBN. Jacor asks FCC
tor temporary waiver of one year to divest
WURD. WEBN is on 102.7 mhz with 16.6 kw
and antenna 876 feet above average terrain.

WKCN(AM) North Charleston and WDXZ(FM)
Mount Pleasant, both South Carolina 0 Sold
by Dudley Communications Inc. to Cara-
velle Broadcasting for $2,825,000, com-
prising $2.5 million cash and remainder note
at 10% over 5 years. Seller is owned by Bill
Dudley. who has broadcast interests. Buyer
is principally owned by Bob Beacham and
Howard Schrott. It owns wISP(aM) Green-
ville-New Bern and wQDw(FM) Kinston,
both North Carolina, wQFX-aM-FM Gulfport,
Miss., and wiOUAM)-wZzwz(FM) Kokomo,
Ind. WKCN is daytimer on 910 khz with 500
w. WDXZ is currently on 104.7 mhz with 3
kw and antenna 300 feet above average ter-
rain. [t owns construction permit to move to
104.5 mhz, increase power to 50 kw and
antenna height to 500 feet. with construction
to be completed by closing, expected in mid-
July. Broker: Americom Radio Brokers.

WNFL(AM) Green Bay, Wis. 0 Sold by Com-
munications Properties Inc. to WinCom
Communications Group Inc. for $1.8 mil-
lion. Seller is Dubugue. lowa-based group
of four AM’s and two FM’s owned by Phillip
Kelly and Richard Voight. Buyer is princi-
pally owned by Donald Winther and G.
Woodward Stover. It owns WHFB-AM-FM St.
Joseph. Mo.. and is also buying WKAU-AM-
FM Kaukauna. Wis., but spinning off
WKAU(AM) (see below). WNFL is on 1440
khz with 5 kw day and 500 w night.

KVSO(AM)-KKAJ(FM) Ardmore, Okla. o Sold
by Ardmore Broadcasting Co. and OKTEX
Inc., respectively, to Pat Nugent for
$1,750,000. Selter is owned by Harold G.

McEwen, who has no other broadcast inter-
ests. Buyer owns KCPI(AM) and FM construc-
tion permit in Gonzales, Tex. KvSO is on
1240 khz with 1 kw day and 250 w night.
KKAJ is on 95.7 mhz with 100 kw and anten-
na 450 feet above average terrain. Broker:
Norman Fischer & Associates.

WKAU-AM-FM Kaukauna, Wis. 0 Sold by For-

ward Communications Inc. 0 WinCom
Communications Group Inc. tor $1.5 mil:
lion cash. Seller is Wausau, Wis.-based
group of four AM’s, four FM’s and live TV's
principally owned by William E. Simon and
Raymond Chambers. Buver is also buying
WNFL(AM) Green Bay. Wis. (see above). To
comply with FCC duopoly rules it will spin
off WKAU(AM) (see below). WKAU is day-
timeron 1050 khz with | kw. WKAU-FM is on
104.9 mhz with | kw and antenna 480 fect
above average terrain.

WEAW(AM) Evanston, IIl. O Sold by Forus
Communications Inc. to Polnet Comnuni-
cations Inc. for $1.2 million cash. Seller is
owned by Simon Rosen (25%). Lind Carl
Voth (25%) and Lee Hague (50%). Voth and
Rosen own St. Petersburg. Fla.-based group

Heller Financial, Inc.

has acquired from

Oak Industries Inc.

its 50% interest in Heller-Oak Communications Finance
Corp. whose continuing finance programs will be offered

through

Communications Finance

a unit of Heller Finaneial’s Equipment Finance Group

Heller Financial

Egquipment Finance Group ® 312/621-7665
Chicago, lllinois

Comprehensive financing programs to facilitate the
acquisition, development and refinancing of
broadcast properties and cable television systems.
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Figneer honors. Stanley 5. Hubbard: president and chie! eeecutive oficer of Hubbard

deadcasting (centery, and Art Schrerher wvice president ancd gereral managar, Hub-
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winty are pecturad halding honorary inscription to Stanley E. Hubbard, faunder & Hubbard
Ercadeasting, and Stanley E Hubbard |, vice president. Hubbard Broacoasting ar
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of four AM’s and one FM. Buyer is owned
by Walter K. Kotaba, Chicago-based inves-
tor with no other broadcast interests. WEW is
daytimer on 1300 khz with 5 kw. 31.

WROCD(AM) Daytona Beach, Fla. © Sold by
Daytona Beach Radio Ltd. to LaPaz Broad-
casting Inc. for $1.2 million. including
$100,000 noncompete agreement. Seller is
principally owned by Barry Gerber, who has
no other broadcast interests. Buyer is owned

by Anthony deHaro Welch and his wife,
Shirley. He was former general manager of
KRLD(AM) Dallas. WROD is daytimer on
1340 khz with | kw. Broker: R.A. Marshal!
& Co.

WKAU(AM) Kaukauna, Wis. O Sold by Win-
Com Communications Group Inc. to Quinn
Martin for $500,000 cash. Seller is spinning-
off station (see above). Buyer is Milwaukee
attorney with no other broadcast interests.

Jack Roth

of Mission Broadcasting, has contracted to transfer

KONO (AM)/KITY (FM) San Antonio, TX
for

$11,000,000.”

Bob Duffy & Marty Greenberg

of Duffy Broadcasting Corp.

AMERICOM

900 Seventeenth §t. N.W.

BROKERS

RADIO *

Washington, D.C. 20006

(202)737-9000
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Broker: Blackburn & Co.

WGAI(AM) Elizabeth City, N.C. 0 Sold by EI-
lek Seymour to William S. Ray for $400,000
in note at 10% over 10 years. Seller owns 12
AM’s and eight FM’s. He is purchasing two
AM’s and an AM-FM combination and sell-
ing two AM-FM combinations and an FM
station (see “Changing Hands,” Feb. 3 and
10). Buyer is owner of Richmond. Va.-based
satellite network, AgriNet. It has no other
broadcast interests. WGal is on 560 khz with
1 kw day and 250 w night. Broker: Media
Marketing Associates.

For other proposed and approved sales see
“For the Record,” page 76.

Ellis reports
hiring shifts

Study shows women making strides
but minorities falling behind

According to a report on minority employ-
ment presented at a conference sponsored by
the NAB last week, “black men, to some
degree Asian-Americans, and a great degree
native Americans, are becoming endangered
groups in the industry.” The “Caucus of Mi-
nority Executives in Media” was convened
by NAB to review the status of minority
employment in broadcasting and allied in-
dustries.

The report, given by Dwight Ellis, NAB
vice president for minority and special ser-
vices, examined trends in minority employ-
ment over the past five years. In summary,
Ellis noted that “while white women in-
creased their share of commercial broadcast
employes in 1985 compared to 1984 by
1,125 and Hispanic men increased by 379
and Hispanic women by 343, black women
increased by only 135 and black men by
113.” It implies, he said, a “shifting trend
toward the increased employment of wom-
en—both white and minority—while the
employment of black males, Asian-Ameri-
cans in general, and native Americans in
particular, is decreasing.”

That trend was also noted in the remarks
of the conference’s keynote speaker, Percy
E. Sutton, chairman of Inner City Broad-
casting Corp., New York. (Sutton was un-
able to attend the meeting. His remarks were
delivered by Inner City's Bill Shearer,
KGFJ(AM) Los Angeles.) “It troubles me that
while the numbers of minorities in broad-
casting have increased over the past five
years, the percentages of black males is de-
creasing and patterns show that the ranks of
white women and Hispanics are increasing
at the expense of the continued growth of
blacks, Asians and native Americans in the
industry,” Sutton’s speech said. “1 am also
troubled by the disproportionate share in
ownership and entreprencurship held by
blacks and other minorities in broadcast sta-
tions, cable systems, newspaper dailies and
independent television and recording com-
panies,” Sutton added.

He emphasized, however, that it is up to
minorities to keep the pressure on corpora-
tions to increase minority employment. And
he called on the broadcasting executives at-
tending the caucus to “face the question of



whether we are now or will be in the future,
part of the solutions of the survival of minor-
ities in the media.”

Panel agrees that increased
financing would help minorities
increase station ownership

The bottom line in minority broadcast own-
ership is money, according to a panel at the
NAB's conference on the status of minorities
in broadcasting and allied industries. “You
can’t buy a very good property in a good
market any more for three to seven million
doliars,” said Ragan Henry, president,
NEWSystems Group Inc. Lenders are now
willing to give minorities loans in the five to
seven million dollar range, he said, but
“you've seen radio stations sglling for $40
million.” When a minority representative
goes to a lender to borrow “$235 million to
buy a radio station, the comfort level starts
to disappear,” he said.

As for those minorities already in broad-
casting, “many of the black owners have
mortgaged their grandchildren,” said Jim
Hutchinson, president, Interurban Broad-
casting. AM stations that are technically
lacking are often purchased by minorities,
he said. FM owners can face expenditures of
up to $1.3 million, said Hutchinson, in
meeting FCC requirements, effective in
March 1987, for upgrading facilities that are
now under maximum standards.

John Oxendine, president of Broadcast
Capital Fund Inc., a lending organization set
up by the NAB to help minorities, cautioned
first-time broadcasters not to buy overpriced
stations, and to make sure cash flow is suffi-
cient to pay off debt. “If you can find a
property that is expense-driven. . .if you can
hold down expenses and hold on for a while,
you might be able to make some money,” he
said.

Robert E. Lee Jr., president of Silver Star
Communications, cautioned minority broad-
casters to make careful projections. “It all
looks good on paper, but...dollars just
don’t flow like that,” he said. He warned
against buying an existing property that has
already reached its growth potential. Lee
said minorities need to rise to a position
where they can turn down deals or loans.

Bertram Lee, president, New England
Television Corp., urged minority broadcast-
ers to consider collaboration and joint ven-
tures. But “I would think that in many ways
finding a business partner is more difficult
than finding a spouse,” he said.

The issue of discrimination in advertising
was raised by Henry, who said formats rather
than owners are discriminated against.
“They say no black, no urban,” he said. Ac-
cording to Henry, advertisers have miscon-
ceptions about minority consumers. “You
would be surprised the products [advertisers
believe] blacks don’t buy,” he said.

Panel moderator Nancy Waters, presi-
dent, Waters Broadcasting Corp., invited
audience members to “spend a week with me
to see what ownership is really like. It’s fun,
it's exciting, but it’s a lot of work.” And
Henry pointed out that of the panel mem-
bers—a former athletic manager, lawyer,
management consultant, state legislator and
two bankers—none were former broadcaslt:-]
ers.

CBS/Broadcast Group reports profit drop

There was little way to make the fourth-
quarter results from CBS/Broadcast Group
look good. Revenue of $815.5 million was
down 3%, and operating profit of $76 mil-
lion dropped 43%.

But full-year results for 1985 didn’t look
as bad. Operating profits in the year were
$360.6 million, down 12% from 1984’ re-
cordsetter, but they were up 24% from 1983.
Revenue, which was $2.87 billion, was up
2% over 1984 and up 17% over 1983. The
growth of expenses, approximately 10% in
1984, was last year held to 5%.

There was good news from both the
owned-television stations and radio divi-
sions as each showed new record revenue
and profit. But the television network appar-

ently had a reduction in both revenue and
profit. The company reported “lower profits
at the television network, reflecting the
weakness of the national television advertis-
ing marketplace, particularly in advertising
sales for sports programing.”

For CBS Inc., operating profits declined
42% in the fourth quarter and 20% in the full
year. Revenue was barely ahead of last year,
moving 1% ahead in the fourth quarter to
$1.35 billion, and 2% ahead for the full year,
to $4.76 billion.

The company registered a five-fold full-
year increase in net interest expense, to
$87.2 million, most of it associated with last
fall’s billion-dollar stock-repurchase pro-
gram. a

Promoting Goodwill. Ted Tumer and the Soviet co-sponsors of the Goodwill Games,
slated for Moscow, July 5-20, held a two-day seminar in Rome to increase interest among
broadcasters throughout the world for the games. On one panel: Robert Wussler, execu-
tive vice president, Turner Broadcasting System; Primo Nebiolo, president, International
Track and Field Federation; Anatoly Kolesov, vice chairman, Soyuzsport; Tumer, and
Henrikas Yuskiavitshus, Gosteleradio. So far, Australia, Puerto Rico, Argentina, Venezuela
and several Eastern bloc nations have agreed to broadcast the games. In the U.S., 53
stations have signed up to carry the games along with Turner's wrBs(Tv) Atlanta.

CITADEL COMMUNICATIONS
CORPORATION

has acquired

KKFM-FM

Colorado Springs, Colorado
from SKY Hli, INC.

For $3,000000.00

The undersigned acted as broker in this transaction and
assisted in the negotiations

Kalil & Co.,, Inc.

3438 North Country Club

Tucson, Arizona 85716

(602) 795-1050



Luisi wins round
in case against JWT

A former senior vice president of J. Walter
Thompson Co. who was dismissed in 1982
and then filed a $50-million libel suit against
the JWT Group. has won a legal skirmish in
the long proceeding.

The Appellate Division of the New York
State Supreme Court affirmed a ruling of a
lower court that Marie Luisi, who headed
the financially troubled televison program
syndication unit of JWT, had cause for ac-
tion for a libel trial against the advertising-
communications giant. But the court did not
evaluate the merits of her libel claims.

Luisi was discharged after Thompson
conducted an investigation and uncovered
financial irregularities. Thompson said ficti-
tious entries in its computer accounted for
$30 million in revenue irregularities over
four years, starting in 1978.

Central to the case is a JWT press release
issued in 1982 that referred to Luisi as “re-
sponsible™ for the barter syndication unit’s
improprieties. Luisi’s attorneys contend the
press release to injured Luisi’s business
reputation. Thompson lawyers say the word
“responsible™ is open to interpretation.
Thompson lawyers say Luisi’s interpretation
is that the word, “responsible,” charges her
with active wrongdoing and computer fraud,
while they maintain that as head of the syn-
dication unit, Luisi must bear responsibility
in an organizational sense for what happened
during her stewardship. a

Fifth Estate Quarterly Earnings

Company Quarter Revenue % Earnings % EPS **
{000) change * {000) change *
Affiliated Fourth $99,451 1 $10,926 i9 $0.60
Year $367,311 7 $30,958 13 $1.69
CBS Fourth $1,347,300 1 $55,400 53 $2.23
Year $4,755,600 2 $27,400 -87 $0.81
Josephson Second $65,703 5 %380 NM $0.08
MCA Fourth $623,866 26 $51,738 178 $0.69
Year $2,098,525 27 $149,959 58 $2.02
New York Times Co. Fourth $385,211 14 $30,217 10 $0.75
Year $1,393,772 13 $116,318 16 $2.90
Pico Products First $6,039 13 ($196) NM $0.06
TCA Cable TV Fourth $11.616 19 $1,731 1 $0.20
Year $43,622 24 $6,443 15 30.74

* Percentage change from same period year before. ** Earnings per share. Parentheses indicate loss. NM
means not meaningful.

Affecting net earnings of Affiliated Publications were sale of radio stations which com-
pany said increased net earnings by $3.8 million for year and $1.7 million in fourth quarter.
Decreasing net income was equity in losses of affiliate company McCaw Communications
(45%-owned by Affiliated). Cable and paging acquisitions and cellular start-up expenses
of McCaw; reduced full-year eamings of Affiliated by $7.7 million, and fourth-quarter
earnings by $2 million. ® For CBS resuits, see page 73. W In previous second quarter,
Josephseon had loss of $413,000. income from continuing operations for most recent
quarter dropped 71% to $248,000. Company received $132,000 tax benefit from loss
carryforward. Company said that in radio division, Milwaukee had "disappointing results”
whereas those from Columbus, Ohio, and Tidewater, Va., “continue on a strong upward
trend.” W Making minor contribution to MCA's revenue and operating income gains was
LJIN Toys, purchased mid-way through year. Affecting net income was 70% decrease in
net interest income for fourth quarter, to $1.2 million, and 56% decrease for year, to $17
million. Income taxes jumped seven fold in fourth quarter, to $21 million, and eight fold for
year, to $58.3 million. Operating income increased 238% in fourth quarter, to $73.7 million,
and 118% for year, to $215.1 million. Qutpacing overall MCA revenue gain was that

recorded by television division, which

jumped 32% in fourth quarter, to $175.5
million, and 35% for year to $528.4 mil-
lion. Revenue for home video and pay
television division jumped 33% in fourth

NORTHEAST COMMUNICATIONS, INC.

has acquired the assets of

quarter, to $60.7 million, and 49% for
year, to $238.3 million. m Operating in-
come for The New York Times in-
creased 22% in fourth quarter, to $57.5
million, and 21% for full year, to $213.1
million. Net interest expense increased

=

~ KMLB/KWEZ

L Monroe, Louisiana

nine-fold in fourth guarter, to $7.9 mil-
lion, and five-fold for year, to $19.6 mil-
lion. Higher borrowing was for acquisi-
tions, including late-fourth-quarter
purchase of wnepTv  Wilkes-Barre-
/Scranton, Pa. Revenue for broadcast
group grew 21% in fourth quarter, to

from
CYRENE BROADCASTING CORP.

for

$1,700,000

Our Associate Ernie Pearce initiated the transaction
and assisted in the negotiations.

&, [CHAPMAN ASSOCIATES®
¢

8425 Dunwoody Place, Atlanta, GA 30338 (404 -1
K woody n ( _)9981 00 B J

$19.8 million, and 14% for full year, to
$68.6 million. Operating income grew
26%, to $4.2 million, and 27%, to $10.9
miltion, respectively. Cable operations
had 7% increase in basic subscribers,
which now stands at 130,000. = Pico
Products had $469,373 net loss in first
quarter of previous year Company
said: "Management believes the com-
pany's cost cutting efforts and redirec-
tion toward the home satellite reception
market are bringing Pico Products back
toward profitability after its record
losses in fiscal 1985." m TCA Cable TV
said that cash flow (operating income
before depreciation) grew 11% in fourth
quarter to $5.7 million, and 19% in full
year to $21.5 million. As of Oct. 31,
1985, Tyler, Tex.-based MSO had
241,281 basic subscribers. Average
monthly revenue per subscriber was

$16.31
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Reformulated soap

NBC's daytime drama, Searci for Tomorrow
{Mondays-Fridays, 12:30-1 p.m. NYT), will
introduce a new formula on Feb. 26. The
soap opera is consolidating all of its charac-
ters in one apartment building after its Feb.
25 episode, when the fictional town of Hen-
derson will be destroyed by a flood. The ser-
ies’s executive producer, John Whitesell II,
said 15 new sets with multiple rooms will be
created by June, and a new logo and rock
music theme will be introduced with the
Feb. 26 episode. “The only difference be-
tween starting a new show and doing what
we intend to do is this: We have the advan-
tage of having established people that the
audience already cares about,” he said.

Irish examination

Lionheart Television International has sold
At the Edge of the Union to PBS. The contro-
versial BBC production documents political
extremism in Northern Ireland. It was
banned from British television for two
months (but later shown) because it was
thought to be politically explosive. The doc-
umentary follows the lives of two London-
derry politicians—Martin McGuiness, a
Catholic member of Ireland’s Republican
Sinn Fein party and the man rumored to be
the IRA's chief of staff, and Gregory Camp-
bell, a hard-line Protestant loyalist who be-
lieves that shooting to kill is the only defense
against the IRA. PBS will air the one-hour
pregram in the spring of 1836.

Political awareness

The Miller Brewing Co.'s "Gallery of Greats:
20th Century Black Political Firsts,"” a collec-
tion of oil paintings to be unveiled in Wash-
ington tomorrow (Feb. 18), was the basis for
five 60-second, public service announce-
ments produced for television airing during
February, Black History Month. The sub-
jects—Mary MclLeod Bethune, Andrew F.
Brimmer, George L. Brown, Shirley Chis-
holm and Eleanor Holmes Norton—were
among the black Americans elected or ap-
pointed to important public office in the
20th century. The PSA’s were narrated by
Milier's director of corperate communica-
tions, Obrie Smith, and created by Wash-
ington-based Patricia Bario & Associates.
They were sent cut by satellite to 700 sta-
tions and on tape to 120 others.

Chinese football

President Reagan apparently need not settle
for what was, thus far, probably his largest
television audience—120 millicn who tuned
in for Super Bowl XX and saw him inter-

viewed before the game by NBC anchor
Tom Brokaw. The President recorded an in-
troductory message to a taped version of the
Chicago Bears' 46-10 victory over the New
England Patriots for airing in China, with
play-by-play dubbed in Chinese. White
House spokesman Larry Speakes sa‘d the
project is the work of "members of the Chi-
cago community.” And the viewing audi-
ence of the Chinese Central TV network, he
added, could be as much as 300 million.

AIDS activity

The Public Broadcasting Service wilt air a
seminar on acquired immune deficiency
syndrome in the work place ffom 1to 4 p.m.
NYT on March 26. The show will air live and
include “a panel of experts” discussing le-
gal, medical and public policy concerns of
employers and employes about AIDS, PBS
said. The show is one of five seminars in-
cluded in the launch of PBS's National Nar-
rowcast Service which began Feb. 3; the
service delivers video-based educational

and training programs to employes at work
sites. (NNS, which plans nationwide service
next fall, uses microwave channels, addres-
sable cable and direct satellite to transmit
programs.)

Grade not made

Twenty-six percent of Washington area
high ~chool seniors cannot locate the United
States on a map of the world, 33% do not
know at what temperature water freezes,
and 39% cannot name the last five U.S.
Presidents, according to a survey conduct-
ed by WTTG(TV) Washington. The station
tested 500 students at four rea schools—
one in Virginia, one in Maryland and two in
Washington—using 10 social studies/histo-
ry questions and nine geography/science
questions. After airing its special report,
"Making the Grade,” on its 10 p.m. news,
WTTG received more than 200 calls—mainly
from teachers wanting to administer the
test.

GRIFFIN TV, INC.

Duane Harm, President
has acquired

KPOM-TV |
NBC Network %

Fort Smith, Arkansas

)

from
SCHINDLER BROADCASTING COMPANY

Our Associate Brian Cobb initiated the transaction
and assisted in the negotiations.

CHAPMAN TELEVISION®

div. of Chapman Associates. Inc.

1255 23rd Street NW, Suite 890, Washington, DC 20037
(202) 822-8913
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As compiled by BROADCASTING, Feb. 6
through Feb. 12, and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications.
ALJ—Administrative Law Judge. alt.—altemnate. ann.-
announced. ant.—antenna. aur-—aural. aux.—auxiliary.
CH—ritical hours. CP—construction permit. D—day.
DA~directional amtcnna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average terrain.
khz—Kilohertz.  kw—kilowatts. m—mcters. MEQOC—
maximum expected operation value. mhz—megaheriz.
mod.—modification. N—night. PSA—presunrise service
authority. RCL—remote control location. S-A—Scientific-
Atlanta. SH—specified hours. SL.—studio location. TL—
transmitter location. trans.—transmitter. TPO—transmitter
power output. U—unlimited hours. vis.—visual. w—watts.
*-—noncommercial.

Ownership Changes

Applications

8 WCAI(AM) Fort Myers. Fla. (1350 khz; 1 kw-D)—
Seeks assignment of license from C.L. Teusent, trustee in
bankruptcy for WCAI Radio, to The Illini Corp. for
$350,000, comprising $75,000 cash and remainder note.
Seller has no other broadcast interests. Buyer is owned by
Roger Coleman (60%), William Hausen (20%) and Shelby
Harbinson (20%). Coleman is former owner of WRAM
(AM) Monmouth. 11. Hausen is general manager of WJOL
(AM)-WLLI(FM) Joliet. 1., and has interest in
KBUR(AM)-KGRS(FM)  Burlington.  lowa,  and
WIRQ(AM) Appleton and WROE(FM) Neenah-Menasha,

both Wisconsin. Harbinson is general manager of
WTAX(AM)-WDBR(FM) Springfield, Ill. He also has in-
terest in WDAN(AM)-WDNL(FM) Danville, Ill., and
KUSV-AM-FM Beloit, Kan. Filed Feb. 3.

® WIGL(AM) Augusta, Ga. (1050 khz; 1 kw-D; 250 w-
N)—Seeks assignment of license from Sunny Communica-
tions Inc. to J.R. McClure for $150,000. Seller is principally
owned by Keymarket Communications, North Augusia,
S.C.-based station group of three AM's and six FM’s. Buyer
owns WMAX(AM) Grand Rapids, Mich., and KKKK(FM)
Odessa, Tex. Filed Feb. 5.

8 WCKI(AM) Augusta, Ga. (1230 khz; 1 kw-D; 250 w-
N)—Secks assignment of license from Paine College to Al-
bert J. Sealls for $187,000. Seller is nonprofit corporation
with no other broadcast interests. Buyer has no other broad-
cast interests. Filed Jan. 30.

® KLHI-FM Lahaina, Hawaii (101.1 mhz; 100 kw)—
Seeks transfer of control of Pacific Isle Broadcast Inc. from
Joel and Debbie Bump to Kenneth S. Hayashi Corp. for
$20,000. Scllers have no other broadcast interests. Buyer is
owned by Kenneth Hayashi, who has no other broadcast
interests. Filed Jan. 29.

8 WEAW(AM) Evanston, I1l. (1300 khz; 5 kw-D)—Seeks
assignment of license from Forus Communications Inc. to
Polnet Communications Inc. for $1.2 million cash. Seller is
St. Petersburg, Fla.-based group of four AM’s and one FM.
Station is owned by Simon Rosen (25%), Lind Car! Voth
(25%) and Lee Hague (50%). Buyer is owned by Walter K.
Kotaba, Chicago-based investor with no other broadcast in-
terests. Filed Jan. 31.

8 KTFR(AM)-KLFQ(FM) Lyons, Kan. (AM [CP): 840
khz; 250 w-D; FM: 106.1 mhz; 100 kw; HAAT: 350 fi.}—
Armer Communications Inc. to David Waters for $360,000
cash. Seller is owned by Lance Armer, who has no other
broadcast interests. Buyer is former general manager of

GAMMON & NINOWSKI

MEDIA INVESTMENTS, INC.

Gammon & Ninowski specializes in providing professional assistance in all phases
of communication investments; services include professional market studies,
appraisals, identification of special tax opportunities, financial restructuring,
and careful prepararion of compelling station presentations.

The G & N team is prepared to assist you in every transaction to maximize yout particular goals.
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Los Angeles, CA: (714) 837-9800

Broadcasting Feb 17 1986
76

KEBQ(FM) Ardmore, Okla., which is owned by his mother,
Claudia. Filed Jan. 29,

8 WBAQ-FM Grecnville, Miss. (97.9 mhz; 26.5 kw;
HAAT: 150 ft.)—Seeks assignment of license from Yvonne
P. May to Paul C. Artman for $10,000. Seller has no other
broadcast interests. Buyer has no other broadcast interests.
Filed Feb. 5.

®  KDKD-AM-FM Clinton, Mo. (AM: 1280 khz; 1 kw-D;
FM: 95.3 mhz; 3 kw; HAAT: 200 fit.)—Seeks transfer of
control of Clinton Broadcasting Co. from John T. Lockion
(88%) and three others to Clinton Broadcasting Co. for as-
sumption of liabilities. Sellers are also applicants for new
FMir Clinton, lowa. Buyer is owned by Randel K. Boesen,
who owns KMMIJ(AM) Grand Island, Neb. Filed Jan. 28.

8 KECK(AM) and KLGT(FM) [formerly KHAT(FM)]
Lincoln. Neb. (AM: 1530 khz: 5 kw-D; FM: 106.3 mhz; 2.9
kw; HAAT: 145 ft.)—Seeks assignment of liccnse from J-P
Enterprises Inc. to TM Broadcasting Inc. for $1.025,000,
compnising $750,000 cash and remainder shares in buyer.
Seller is principally owned by Karan A. Shelley. Mildred
Early, Susan Early and Karman Parker. It has no other broad-
cast interests. Buyer is group of 20 headed by Patrick
Shaughnessy. It has no other broadcast interests. Filed Feb.
4.

8 WKIP(AM) Poughkeepsie, N.Y. (1450 khz: 1 kw-D;
250 W-N)—Secks assignment of license from Seneca
Broadcasting Corp. to WKIP Broadcasting Inc. for $1.1
million cash including $100,000 consulting agreement. Sell-
er is owned by Jerome Lipper, who has no other broadcast
interests. Buyer is owned by Richard Novik, who is also
selling WPUT(AM) Brewster and WRVH(FM) Patterson,
both New York (pending FCC approval, “Changing Hands,”
Feb 3). Filed Jan. 31.

8 WGAI(AM) Elizabeth City, N.C. (560 khz: 1 kw-D; 250
w-N)—Seeks assignment of license from Ellek Seymour to
William S. Ray for $400,000 in note at 10% over 10 years.
Seller owns 12 AM’s and eight FM’s. He is purchasing two
AM’s and an AM-FM combination and selling two AM-FM
combinations and an FM station (see “"Changing Hands."”
Feb. 3 and 10). Buyer has no other broadcast interests. Filed
Jan. 29.

& WEBN(FM) Cincinnati (102.7 mhz; 16.6 kw; HAAT:
876 ft.)—Seeks assignment of license from Circe Communi-
cications to Jacor Communications Inc. for $8 million cash
and | million shares of Jacor common stock (representing
14.54%). Seller is owned by Frank E. Wood, who also owns
WQMF(FM) Jeffersonville, Ind. Buyer is publicly owned,
Cincinnati-based group of five AM’s and five FM’s. Terry
Jacobs is chairman and largest stockholder. Among stations
owned is WURD(FM) Georgetown, Ohio, which has con-
tour overlap with WEBN. Jacor asks for temporary waiver of
one year to divest WURD. Filed Feb. 4.

8  KIHR(AM)-KCGB(FM) Hood River, Ore. (AM: 1340
khz; 1 kw-D; 250 w-N; FM: 105.5 mhz; 3 kw; HAAT: minus
460 ft.)—Seeks transfer of conwol of Columbia Gorge
Broadcasters Inc. from Paul E. Waiden to Greg P Walden
and his wife, Mylene, for $200,000 note at 10% over 20
years. Seller has no other broadcasting interests. Buyer is
son of seller and has no other broadcast interests. Filed Jan.
31.

8 WEEB(AM) Southern Pines, N.C. {900 khz; 10 kw-
D)—Seeks assignment of license from Younts Broadcasting
Co. 10 Richardson Broadcasting Group for $290,000 cash.
Seller is owned by Jack Younts and his wife, Elizabeth. They
have no other broadcast interests. Buyer is owned by Law-
rence E. Richardson, who has no other broadcast interests.
Filed Feb. 4.

8 WWCR(AM) Brentwood, Tenn. (560 khz; 500 w-D)—
Seeks transfer of control of American Media Productions
from Biff Collic (49% before; 26% after) and Thomas C.
Carter {51% before; none after) for $51,000. Sellers have no
other broadcast interests. Buyer is group of 11 with Collie
largest stockholder. Two other buyers, J.C. Amery and Da-
vid Moran, own WKBA(AM) Vinton, Va. Filed Jan. 31.

8 WPBB(AM) Romney, W.Va. [CP]—Seeks assignment
of license from Pices Broadcasting Co. to Hampshire Com-
munications for $7,000, comprising $3,500 for equipment
and $3,500 for noncompete agreement. CP is transferred for
no consideration. Seller is owned by Peter K. Hons, who has
no other broadcast interests. Buyer is owned by Frank Pin-
gree and Chartcom Inc., owned by Warren Gregory and his
wife, Judy. It owns WKZE(AM) Sharon, Conn. Filed Feb.
5.



New Stations

FM's

®  Salisbury, Conn.—Salisbury Broadcasting Corp. seeks
98.1 mhz; 3 kw; HAAT: 289 fi. Address: Route 292, Pater-
son, N.J. 12563. Principal is owned by Richard D. Novik,
who is selling WPUT(AM) Brewster and WRVH(FM) Pat-
terson, both New York (pending FCC approval, “Changing
Hands,” Feb 3) and buying WKIP(AM) Poughkeepsie, N.Y.
(see "Ownership Changes”). He is also applying for new FM
in Arlington, N.Y. (s¢e below). Filed Jan. 23.

®  Salisbury, Conn.—Victor F. Germack and Lori Sheppard
seek 98.1 mhz; 3 kw; HAAT 253 ft. Address: Route 7,
06039. Principals are husband and wife, with no other
broadcast interests. Filed Jan. 22.

®  Salisbury, Conn.—Alice Kaltman seeks 98.1 mhz; 3 kw;
HAAT: 328 ft. Address: Box 386, 06068. Principal has no
other broadcast interests. Filed Jan. 23.

B Salisbury, Conn.—Chartcom Inc. seeks 98.1 mhz; 3 kw;
HAAT: 328 fi. Address: Main Street, Box 6A, Sharon,
Conn. 06069. Principal is owned by Warren Gregory and his
wife, Judy. It also owns CP for WKZE{AM) Sharon, Conn.
Filed Jan. 22.

®  Salisbury, Conn.—Family Stations Inc. seeks 98.1 mhz;
3 kw; HAAT: 328 fi. Address: 290 Hegenberger Rd., Oak-
land, Calif. 94621. Principal is nonstock corporation headed
by Harold Camping. It owns three AM’s, six FM’s and holds
CP’s for 10 new FM’'s and new TV in Stockeon, Calif. It is
also application for four AM’s, 43 FM’s and new TV in
Newton, N.J. Filed Jan. 23.

®  Salisbury, Conn.—C.G. Associates of Salisbury seeks
98.1 mhz; 3 kw; HAAT: 328 fi. Address: 28 Monroe St.,
Branford, Conn. 06405. Principal is owned by Kathleen
Ahern (40%) and Carl Grande (60%). Grande is also appli-
cation for two new FM’s. Filed Jan, 23.

®  Crisfield, Md.—Cablevision of Crisficld seeks 96.9
mhz; 1.6 kw; HAAT: 453 fi. Address: 1655 N. Fort Meyer
Dr., Arlington, Va, 22209. Principal is limited partnership
headed by Calvin Sutliff and Phillip Rainwater (each .0I
general partner) and their firm, Benchmark Cable Fund
[(.98%), owned by Sutliff: 45% and Rainwater: 55%). Equal
limited partners are: Howard Head, Tiwelve Knotts Cable
Partnership and Francis P. Chiaramonte. Principal owns ca-
ble systemsin Crisficld, Greer, S.C., and Chincoteague, Va.
Sutliff dbwns cable system serving Manassas Park, Va. Gen-
eral partners are also general partners in cable systems serv-
ilngga;)a]e City and Manassas, both Virginia. Filed Dec. 31,

® Crisfield, Md.—Leigh Sandoz Leverrier seeks 96.9
mhz; 3 kw; HAAT: 328 fi. Address: 5205 Brookway Dr.,
Bethesda, Md. 20816. Principal is also applicant for new
FM’s in Bethesda, Md., and Fenwick Island, Del. Filed Jan.
23.

B Laurel, Miss.—FM Laurel seeks 98.1 mhz; 3 kw;
HAAT: 328 ft. Address: One Plaza Sq., Suite 204, Port
Arthur, Tex. 77642, Principal is owned by Kent Foster and
Dr. Kenneth Barton. Foster has interest in applicant for new
FM in Abilene, Tex. Filed Jan. 23,

B  Laurel, Miss.—Dorothy Sue Smith seeks 98.]1 mhz; 3
kw; HAAT: 328 ft. Address: Route 2, Box 238, 39440,
Principal has no other broadcast interests. Filed Jan. 23.

® Laurel, Miss.—Radio Laurel seeks 98.1 mhz; 3 kw;
HAAT: 275 ft. Address: 723 South Sixth Ave., 39440, Prin-
cipal is owned by Lula Cooley, Wilbur Colom and James
Becker. Colom owns WZIX(FM) Aresia, Miss.,
WOCT(TV) Albany, Ga., and new TV's in Lubbock, Tex.,
and Mobile, Ala., and is applicant for five new TV’s and
four new FM’s. Filed Jan. 23.

® Laurel, Miss.—Leonard J. Giacone seeks 98.1 mhz: 3
kw; HAAT: 328 ft. Address: 554 Woodland Hills Place,
Jackson, Miss. 39216. Principal is also applicant for new
FM in Vicksburg, Miss. Filed Jan. 16.

® Laurel, Miss.—Bostic Broadcasting seeks 98.1 mhz; 3
kw; HAAT: 328 f1. Address: PO. Box 1972, 39941, Princi-
pal is owned by Gordon Bostic and his wife, Elizabeth, and
Kyle Duberry and his wife, Brenda. It has no other broadcast
interests. Filed Jan. 23.

®  Laurel, Miss.—Minority Broadcasting Corp. seeks 98.1
mhz; 3 kw; HAAT: 328 fi. Address: 688 South 42nd St.,
Louisville, Ky. 40211. Principal is owned by Argie L. Dale
(51%), Angelia Pait and Virginia Burbank (24.5% each).
Dale owns WDGS(AM) New Albany, Ind. It is also applying
for new FM in Indianola, Miss. (see below). Filed Jan. 22.
® Indianola, Miss.—Minority Broadcasting Corp. seeks
96.9 mhz; 3 kw; HAAT: 328 fi. Address: 688 South 42nd
St., Louisville, Ky. 40211. Principal is owned by Argie L.

Dale (51%), Angelia Pait and Virginia Burbank (24.5%
each). It is also applying for new FM in Laurel, Miss. (see
above). Filed Jan. 22.

B Indianola, Miss.—Walter G. Gilbert seeks 96.9 mhz; 3
kw: HAAT: 328 ft. Address; P.O. Box 1202, Clarksdale,
Miss. 38614. Principal is program director at WWUN(FM)
Clarksdale, Miss., which is owned by his father, U.J. Gil-
bent. Filed Jan. 14.

® Indianola, Miss.—Dwight N. Magnuson seeks 96.9
mhz; 3 kw: HAAT: 328 fi. Address: 5732 Woodburn Dr.,
Knoxville, Tenn. 37919. Principal is broadcast consulting
engineer who is also applicant for new FM in Paris, Tex.
Filed Jan. 23.

® Indianola. Miss.—J. Boyd Ingram seeks 96.9 mhz; 3
kw; HAAT: 328 fi. Address: PO. Box 73, Batesville, Miss.
38606. Principal owns WIBI(AM)-WBLE(FM) Batesville,
and WTGY(AM) Charleston, both Mississippi. It is also
applicant for new FM in Oxford, Miss. Filed Jan. 14.

® Arlington, N.Y.—Arlington Radio Group seeks 96.9
mhz; 299 w; HAAT: 1,001.6 ft. Address: 47-01 Newton Rd.,
Long Island, N.Y. 11103. Principal is owned by Benjamin
Macwan (60%) and Ernest Miranda (40%). It is also appli-
cant for new FM’s in Hardeeville, S.C., and Smyrna, Del.
Filed Jan. 23.

® Arlington, N.Y.—Elliot Broadcasting Corp. secks 96.9
mhz; 270 w; HAAT: 1,028 ft. Address: 470 South Ohioville
Rd., New Paltz, N.Y. 12561. Principal is owned by Freder-
ico and Mittie Elliot (10% each general partners) and Dr.
Robert Walker (80% limited partner). It has no other broad-
cast interests. Filed Jan. 23,

® Arlington, N.Y.—FM Arlington Limited Partnership
seeks 96.9 mhz; 295 w; HAAT: 1,030 ft. Address: 56 Nassau
Rd., Poughkeepsie, N.Y. 12601. Prinicpal is owned by
George Lindemann (80% limited partner) and William
Brooks and Drew Kopf (20% limited partners). It has no
other broadcast interests. Lindemann is applicant for 11 new
FM’s. Filed Jan. 23,

®  Arlington, N.Y.—Edward Levine and his wife, Pamela,
seek 96.9 mhz: 280 w; HAAT: 1,050 fi. Address: 7831
Russell Lane, Manlius, N.Y. 13104, Principal is applicant
for new FM in Frankfort, N.Y. Levine is program director at
WAQX-AM-FM Syracuse, N.Y. Filed Jan. 22,

B Arlington, N.Y.—PN Radio Co. seeks 96.9 mhz; 290 w;
HAAT: 1,010 ft. Address: 157 W. 57th St., New York
1,0019. Principal is owned by Private Networks Radio Inc.
(51%) and Broadcast Data Corp. (49%). It is applicant for 10
new FM’ and over 100 LPTV’s, Filed Jan. 23.

®  Arlington, N.Y.—1180 WHAM Corp. seeks 96.9 mhz;
316 w; HAAT: 1,024.7 ft. Address: 351 S. Warren St.,
Syracuse, N.Y. 13202. Principal is owned by Albert Werth-
eimer and family. It owns WHAM(AM)-WVOR-FM Roch-
ester and WBUF-FM Buffalo, both New York. Filed Jan. 23.

B  Arlington, N.Y.—Rizzi, Rizzi, Wiggins and Chapin, a
General Partnership seeks 96.9 mhz; 300 w; HAAT: 1,008 f1.
Address: 2907 Lexington Ave., Moohegan Lake, N.Y.
10547. Principal is owned by Wendy Rizzi (35.6%); her
husband, Ronald (35%); her mother, Doreen Wiggins,
(11.8%) and Alan Chapin (17.6%). It has no other broadcast
interests. Filed Jan. 23.

® Arlington, N.Y.—Tree Top Broadcasting Associates
seeks 96.9 mhz; 31,0 w; HAAT: 1,006 fi. Address: 28 Fox
Rd., Hopewell Junction, N. Y. 12533. Principal is owned by
Samuel Patterson (35%) and Gerald L. Agliata (65%). 1t has
no other broadcast interests. Filed Jan. 21.

®  Arlington, N.Y.—Sonderling Radio Corp. sceks 96.9
mhz; 300 w; HAAT: 1,019.5 ft. Address: 408 S. Oak Park
Ave., Oak Park, I11. 60302. Principal is owned by Egmont
Sonderling and his wife, Frosene. It owns WBMX-AM-FM
Oak Park, ill. Filed Jan. 23.

B Arlington, N.Y.—Don Barden sceks 96.9 mhz; 299 w;
HAAT: 1,001.6 ft. Address: 1249 Washington Blvd. , Detroit
48226. Principal owns four cable systems in Michigan and is
applicant for seven new FM’s. Filed Jan. 23.

B8  Arlington, N.Y.—Dutchess Broadcasting Corp. seeks
96.9 mhz; 320 w; HAAT: 1,016 f1, Address: Rte. 292, Patter-
son, N.Y. 12563. Principal is owned by Richard Novik, who
is also applying for new FM in Salisbury, Conn. (see above).
Filed Jan. 23.

B  Poughkeepsie, N.Y.—Peconk: County Telephone Co.
secks 96.9 mhz; 1.55 kw; HAAT: 1,016.fi. Address: B.O.
Box 2576, Montauk, N.Y. 11954, Principal is owned by
Nanette Markunas and Joseph Albert. 1t has no other broad-
cast interests. Filed Jan. 30.

® Troy, Ohio—David J. Kittel seeks 96.9 mhz; 3 kw;
HAAT: 328 fi. Address: 3008 Selden Ave., Middletown,
Ohio 45044, Principal has no other broadcast interests. Filed
Jan. 23,
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®  Troy, Ohio—John E. Morris and Lawrence R. Baker
seck 96.9 mhz; 3 kw; HAAT: 328 ft. Address: 954 NE 86th
St., Miami, Fla. 33138. Principals have no other broadcast
interests. Filed Jan. 22.

® Troy, Ohio—Palm Beach Broadcasting Co. seeks 96.9
mhz; 3 kw; HAAT: 328 ft. Address: 489 Lyle Dr, West
Milton, Ohio 45383. Principal is principally owned by Nola
J. Studebaker. It has no other broadcast interests. Filed Jan.
22.

8  Troy, Ohio—Don Barden seeks 96.9 mhz; 3 kw; HAAT
304 ft. Address: 1249 Washington Blvd., Detroit, Mich.
48226. Principal owns four cable systems in Michigan. Filed
Jan. 23.

®  Troy, Ohio—Cofifey Broadcasting seeks 96.9 mhz; 3 kw;
HAAT: 328 ft. Address: 1555 N. 11th St., Cambridge, Ohio
43725. Principal is owned by William Coffey and Nicholas
Theodosopoulos. They also have application for new AM in
Troy. Filed Jan. 21.

8 Troy, Ohio—Better News Inc. seeks 96.9 mhz; 3 kw;
HAAT: 328 ft. Address: 3734 Bay Drive, Turkey Point, Md.
21037. Principal is owned by Wayne Ricks and Fred Huen-
field, who have no other broadcast interests. Filed Jan. 23.

8  Wauseon, Ohio—David E. Knisley seeks 96.9 mhz; 3
kw; HAAT: 328 fi. Address: Rie 1, Fayette, Ohio 43521.
Principal has no other broadcast interests. Filed Jan. 23.

®  Wauseon, Ohio—Emest C. Miller seeks 96.9 mhz; 3
kw; HAAT: 328 fi. Address: PO. Box 171, St. John's, Ohio
45884, Principal has no other broadcast interests. Filed Jan.
15.

8  Wauseon, Ohio—Charles T. Saltzman seeks96.9 mhz; 3
kw; HAAT: 308 fi. Address: 20355 N.E. 34th Ct., North
Miami Beach, Fla. 33180. Principal is also applicant for
nine new FM’s. Filed Jan. 21.

8  Wauseon, Ohio—Wauseon Radio seeks 96.9 mhz: 3 kw;
HAAT: 280 ft. Address: P.O. Box 61002, Sacramento, Calif.
95860. Principal is owned by Jane A. Filler, who is applicant
for two new AM’s, two new FM’s and is also applicant for
LPTV in Palermo, Calif. Filed Jan. 23.

® Ridgebury, Pa.—Jane A. Filler sceks 96.9 mhz; 3 kw;,
HAAT: 300 ft. Address: P.O. Box 61002, Sacramento, Calif.
95860. Principal is applicant for two new AM’s, two new
FM’s (se¢ above) and is also applicant for LPTV in Palermo,
Calif. Filed Jan. 23.

8 *Martinsville, Va.—Martinsviile Community Workshop
Inc. seeks 90.5 mhz; 5.9 kw; HAAT: 326 ft. Address: P.O.
Box 889, Blacksburg, Va. 24060. Principal is nonprofit cor-
poration headed by Virginia L. Baker and her husband, Ver-
non. Bakers own WBZI(AM)-WLGY(FM) Xenia, Ohio;
WKGM(AM) Smithficld, and WESR-AM-FM Onley-On-
ancock, both Virginia. They also own WXCN(AM) Clare-
mont, N.C., and are directors of noncommercial WPAR-FM
Claremont, N.C. Virginia Baker holds CP’s for new AM’s in
Mint Hill and Lewisville, both North Carolina, and Green
Valley, W.Va. Vernon Baker holds CP’s for new AM’s in
Point Pleasure, W. Va.; Earlysville, Va., Wake Forest, N.C.,
and Blountville, Tenn. Filed Jan. 30.

® Spotsylvania, Va.—A.W. Communications Inc. seeks
99.3 mhz; 3 kw; HAAT: 328 ft. Address: Route |, Box 1281,
Fredericksburg, Va. 22405, Principal is owned by E. Richard
Westlake, Linda G. Angstadt and her husband, Keith. It has
no other broadeast interests. Filed Dec. 23.

® Spotsylvania, Va.—Spot Radio, Limited Parmership
seeks 99.3 mhz; 3 kw; HAAT: 328 ft. Address: 821 Sledge-
hammer Dr., Fredericksburg, Va. 22404. Principal is owned
by Clara Waller (12%) and Carl W. Hurlebaus (88%). It has
no other broadcast interests. Filed Jan. 22.

Facilities Changes

Applications
AM’'s
Tendered

8 WRDJ (1490 khz) Daleville, Ala.-—Seeks CP to increase
power to 5 kw. App. Feb. 10.

® WKLW (600 khz) Paintsville, Ky.—Seeks CP 1o increase
power to 5 kw. App. Feb. 7.

® WVCH (740 khz) Chester, Pa.—Seeks CP to increase
power to 50 kw and change TL. App. Feb. 7.

Accepted
® KGER (1390 khz) Long Beach, Calif.—Seeks CP to make



changes in ant. sys. App. Feb. 7.

8 WNDB (1150 khz) Daytona Beach, Fla.—Seeks CP to
change TL and make changes in ant. sys. App. Feb. 5.

8 WGGG (1230 khz) Gainesville, Fla.—Seeks MP 1o
change TL. App. Feb. 7.

@ WBYG (930 khz) Sandwich, Hl.—Seeks mod. of CP to
operate transmitter by remote control. App. Feb. 6.

B WJTX (1380 khz) Urbana, 111.—Seeks mod. of lic. to
move SL to 822 Pioneer St., Champaign, Ill. App. Feb. 5.

8 KBUF(1030 khz) Holcomb, Kan.—Seeks MP 1o augment
nighttime directional pattem. App. Feb. 5.

B WSGH (1040 khz) Lewisville, N.C.—Seeks MP to make
changes in ant. sys. App. Feb. 5.

® WBZN (i030 khz) Wake Forest, N.C.—Seeks MP (o
make changes in ant. sys. App. Feb. 5.

B WIVV (1370 khz) Vieques, PR.—Seeks CP 10 make
changes in ant. sys. App. Feb. 5.

m WCHYV (1260 khz) Charlottesville, Va.—See¢ks mod. of
fic..to operate transmitter by reimote control. App. Feb. 6.

Services

FM’s
Tendered

# WHUH (97.7 mhz) Houghton, Mich.—Sceks CP to
change freq. 10 96.3; change TL; change ERP to 100 kw;
change HAAT t0 984 ft., and make changes in ant. sys. App.
Feb. 7.

B *WRDV (88.3 mhz) Warminster. Pa.—Seeks CP (o re-
duce horizontal ERP to . 155 kw and increase vertical ERP 1o
2 kw. App. Feb. 10.

Accepted

B KDUC (94.3 mhz) Barstow, Calif.—Secks CP to change
ERPto .56 kw and change HAAT to 745.22 ft. App. Feb. 5.

B KCFM (98.9 mhz) Chester, Calif. —Seeks mod. of CP to
change TL; change ERP to 25.2 kw, and change HAAT to
2,555.12 fi. App. Feb. 6.

B KBZT (97.1 mhz) Los Angeles—Seeks CP to change TL;
change ERP 10 20.9 kw; change HAAT to 3.000.54 ft., and
change to DA. App. Feb. 10.

B WEZY-FM (99.3 mhz) Cocoa, Fla.—Seeks CP to change

AERONAUTICAL CONSULTANTS
TOWER LOCATION/HEIGHT STUDIES
FAANEGOTIATIONS

JOHN CHEVALIER, JR.
AVIATION SYSTEMS, INC.

2844y HIGHAIBGE RO S1E 201
ROLLING HiLLs ESTATES. CA 90274
{213) 377-3449

FCC ON-LINE DATABASE

dataworld

AllocationsTerrain Studies
AM ®FM & TV 8 LPTV @ ITFS
4827 Rugby Ave., Suite 200
Bethesda. MD 20814
(301) 652-8822

1-800—368-5754

301-731-5677 Compinin
Brosacant Facaty

Design 8 instsitbedn

systems {1d.

F203 Anhapol-a Aoed Suite 401
M artaeilie Marylena 2078¢

Complete Llstmg Qf

CALL LETTERS

Call Letter Systems

P. 0. Box 13789
Jackson. MS 38236-3789
(601) 981-3222

BROADCAST DATA SERVICES
Computerized Broadcast Service
Inciuding
Data Base/Allocation Studies
Terrain Profiles
A Div. of Moffet, Larson & Johnson, inc.
(703) 841-0282

Completely Curent — No Maritime Calls

AVAILABLE
CALL LETTERS

WITH FULL APPLICATION KIT
RADH) INFORMATION CENTER
575 Lexington Avenue ™ New York, NY 10022
(212) 371-4828

RAMTRONIX, INC.

Connector Supplier
to the Broadcast Industry
Kings/ITT Cannon
67 Jetryn Bivd. E.
Deer Park, N.Y. 11729
{51€) 2424700

Professional
Services to the
Broadcasting &
Production
Industries

in

Architecture
Interior Design
Technical Design
Construction Mgt

(818) 351-5521

THE M STREET
JOURNAL

An authoritat/ve weekly newsletter
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Files *CP Actlvity. Free sample:,

Box 540381 Houston, TX 77254
(713) 726-8055

Stephen Raleigh
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Full Service Technical Consultlng
Speciallsts in Audlo & RF Systems
Faclity Design & installation
P.O. Box 3403, Princeton, N.J. 08540

(603) 799-4357 .

Comm&m tyTVv
Joumna

LPTV News, Views & Mard Date
avery other widnesday $175/yr
PO Box 335964

Washington, DC 20033-0964
202—234-5694
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TL; change ERP to 1.21 kw, and change HAAT t0496.56 f1.
App. Feb. 5.

w WZDM (92.1 mhz) Vincennes, Ind.—Secks mod. of CP
to change TL; change ERP 10 2.029 kw, and change HAAT
1o 400°ft. App. Feb. 5.

® KICT (95.1 mhz) Wichita, Kan.—Secks CP to change
HAAT to 1.026 ft. App. Feb. 6.

B *WMMT (88.7 mhz) Whitesburz, Ky—Seeks mod. of
CP to correct tower and change overall height. App. Feb. 7.
8 WPOR-FM (101.9 mhz) Portland, Me.—Seeks CP 1o in-
stall aux. sys. App. Feb. 7.

8 KZLT-FM (104.3 mhz) East Grand Forks, Minn.—Seeks
mod. of CP to change TL and change HAAT 1o 443.78 ft.
App. Feb. 5.

BWTGY (94.3 mhz) Charleston. Miss.—Seeks CP to
change TL and change HAAT to 328 ft. App. Feb. 5.

8 WKNZ (101.7 mhz) Collins, Miss.—Seeks CP to change
ERP to 1.4 kw-and change HAAT to 445 ft. App. Feb. 7.
B WFTA (101.7 mh2) Fulion. Miss.—Seeks CP to change
ERP 10 1.35 kw and change HAAT to 480 ft. App. Feb. 6.
& WMVB-FM (97.3 mhz) Millville. N.J.—Seeks CP to
change ERP to 50 kw and change HAAT 10205 fr. App. Feb.
T

8 WDEB-FM (103.9 mhz) Jamestown, Tenn.—Secks CP 10
change ERP to 1.6 kw. App. Feb. 5.

& WRIJT (107.1 mhz) Monterey, Tenn.—Seeks mod. of CP
to change TL; changc ERP to 1.25 kw. and change HAAT to
486 ft. App. Feb. 6

® WBFL (107.] mhz) Bellows Falls. Vt.—-Seeks CP 10
change ERP to 1.15 kw. App. Feb. 7.

TV's
Accepted

u *KOZJ (ch. 26) joplin. Mo.—Seeks MP to change ERP to
vis. 51.4 kw and change HAAT two 933 ft. App. Feb. 10.

8 WNYC-TV (ch. 31) New York—Seeks MP to change ERP
10 vis. 2,800 kw, aur. 280 kw. App. Feb. 5.

® WTRA (ch. 16) Mayaguez. PR.—Secks MP to change
ERP to vis. 219 kw, aur. 22 kw; change HAAT to 1,137 fi.;
replace ant., and change TL. App. Feb. 5.

& WSMV-TV (ch. 4) Nashville, Tenn. —Seeks CP to install
ant. and change HAAT to 1,423.52 fi. App. Feb. 10.

8 *KHBU (ch. 14) Houston-—Seeks MP to change ERP to
vis. 4,457 kw and change HAAT to 1.436.64.f1. App. Feb.
ix

Summary of broadcasting
as of October 30, 1985
Service On Air CP's Total*
Commercial AM 4,805 170 4975
Commercial FM 3.846 418 4,264
Educational .Fm 1.220 173 1,393
Tolal Radio 9871 761  10.632
FM transiators 789 444 1233
Commercial YHF TV 541 23 564
Commercial UHF TV 381 222 603
Educational VHF TV 113 3 16
Educational UHF TV 185 25 210
Totai TV 1.220 273 1,493
VHF LPTV 230 74 304
UHF LPTV 134 136 270
Total LPTV 34 210 574
VHF translators 2.869 186 3,055
UHF transiatots 1,921 295 2216
ITFS 250 114 364
Low-power auxiliary 824 0 824
TV auxiliaries 7.430 205 7.635
UHF translator/boosterss 6 0 6
Experimentat TV 3 S) 8
Remate pickup 12,338 53 12391
Aural STL intercity relay 2,836 166 3.002
* Includes off-air licenses.




Professional Cards

A.D. RING & ASSOCIATES, P.C.

CONSULTING RADIO ENGINEERS
Suite 500

1140 Nineteenth St N.W

Washington, D.C. 20036

T ionss

CONSULTING  ENGINEERS

7901 YARNWOOD COURT
SPRINGFIELD VA. 22153

Corpormon

LOHNES & CULVER
Consulting Engineers
1156 15th St. N.W.. Suite 606
washington. 0.C 20005
(202) 296-2722

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St, N.W.. Sulte 703

{202) 783.0111

8701. Georgia Ave. =805
Silver Spring, MD 20910
ROBERT M. SILLIMAN. P.E,
(301) S89-8288
THOMAS B. SILLIMAN. P.E.
{B12) 853-9754
Member AFCCE

Consulting Telecommunications Engineers
1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500
Member AFCCE

& ASSOCIATES, INC.

PO Boa 230
Maln St. & Malvin Ave
GQueenstown. MO 21658

(301) 827-8725
Member AFCCE

g 69 - 770 Washington, 0.C. 20005
(202) 2236700 MEMBER AFCCE Member AFCCE Member AFCCE
SILLIMAN AND SILLIMAN Moffet, Larson & Johnson, Inc. DAVID STEEL ANDRUS AND ASSOCIATES, INC.

ALVIN H. ANDRUS, P.E.

35t SCOTT DRIVE
SILVER SPRING, MD. 20904

Q 301 384-5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 68. International Airport

San Francisco. California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444.7010
Kansas City. Missour 64114

Member AFCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St. N.W.
washington DC 20036
{202) 59-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging ServiCes

"Serving the Broadcast Industry
Jor over 56 Years™

Box 2727 _Bath, Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Applications and Field Engineenng
Computenzed Frequency Surveys
3137 W, Kentucky Ave.-B80219
(303) 937-1900
DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineering Consuitants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York. N.Y. 10107
(212) 246-2850

Mullaney Engineering, Inc.
e —— ceations Engineers

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave, N.W,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers

FW. HANNEL. PE
PO Box 9001 Peoria. IL 61614
{309) 691-4155

Membes AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY, INC.
MATTHEW J. VLISSIDES, P.E.
PRESIDENT

TOWERS, ANTENNAS. STRUCTURES
New Tall Towers, Existing Towers
Swdies, Analysis, Design Modifications,
[nspections, Erection. Etc.
6867 Elm St.. McLean, VA 22101708) $56-9765
Menber AFCCE

C. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.0O. Box 18312
Datlas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, P.C.
525 Woodward Ave.
Bloomfield Hills, MI 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES:. INC.

Consuting Engineers
AN-FR-TV.LPTY CATY
POST™ OFFICF @Ox 700
FOLSOM. CALIFORNIA $5630
(916) 833-5000

R.L. HOOVER

Consulling TelecOmmunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854

301.983-0054
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES INCORPORATED

CONSULTING &
FIELD SERVICES

P.O. Box 770
WILLIAMSTOWN, NEW JERSEY
609) 728-2300 080%4

CLARENCE M BEVERAGE
CoMMUNICATIONS TECHNOLOGIES. INC.
BROADCAST ENGINEERING CONSULTANTS
SUITE 12 12 CREEX ROAD
MOUNT HOLLY NJ  OBOGO

18091 722 0007

LAWRENCE L. MORTON
ASSOCIATES

27471 SUPEMOR LANE

LAKE SOREST CALFORNIA 92530

wa

eI

LAWRENCE L. MORTON, E.E.

* FM » TY
APDLl(‘ATIONS » FIELO ENGINEERING
ANTENNA BROADBANDING FOR AM STEREO

(714) 859-6015

SELLMEYER & KRAMER, INC.

CONSULTING ENGINEERS

J.S. Selimeyer, PE., S.M. Kramer, PE.
APPLICATIONS * FIELD ENGINEERING

PO. Box B41 Mckinney, TX 75069
214-542.2056 214-548-8244
Member AFCCE

™
Fa I [ SCOSROAL FID

11503 Sunnse Valley Or/Reston, Virgma 22091
1701 North Greenville Avenve, Surte 814
, Texas 75081

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

RR. 12, Box 379
WEST TERRE HAUTE, INDIANA 47885

812-535-3831

frTeletech Ine.

TELECOMMUNICATIONS ENGINEERS
FM-TV-MDS:LPTV:-Land Mobile

Applications—Frequency Searches

.0. Box 924
Dearborn, MI 48121

(313) 562-6873

D.B. COMMUNICATIONS, INC.

BroadcasVRCC/cellular/satellite
Telecommunications Consultants

4401 East West H|ghw J Suite 404
Bethesda, Maryland 20814
(Located in Washington, D.C. Area)
(301) 654-0777
contact: Darrell E. Bauguess

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers
Domestic & International
Member AFCCE

8701 Georgis Ave.
Suite 410 i [ MD
{301) 587-8300 oy D

EDM & ASSOCIATES. INC.

B/cast-AM-FM-TY-LPT ITFS- Translator
Frequency Searches & Rule Makings
C/Carner-Cebular. Satethtes
MMOS, P/P Microwave
FCC 11t Class & PE liconsed statf
1234 Mass. Ave., N.W,, Sulte 1006
‘washington, D.C. 2000$ Phane (202) 635-8826

Membes AFCCE

DON'T BE A STRANGER

To Broadcastng's 191.781° Readers
Display your Professional or Service
Card nere It will be seen by staton and
cable TV system Owners and decision
makers

*1982 Readership Survey showing 52

readers per cOpy

contact
BROADCASTING MAGAZINE
1735 DeSales St N.W.
Washington, D. €. 20036
for avaltabilities
Phone: (202) 638-1022

LECHMAN & JOHNSON

Telecommunications Consultants

Apphcations - Fisld Enginaaring

2033 M Street NW Sute 702
wastongton DC 20036

(202) 775-0057




Actions
AM’s

8 KHWY (1030 khz) Folsom, Calif.—Granted app. to cor-
rect coordinates of TL and make changes in ant. sys. Action
Jan. 30.

8 WTIW (830 khz) Hialeah, Fla.—Granted app. to make
changes in ant. sys. Action Feb. 3.

8 KPRM (870 khz) Park Rapids, Minn.—Granted app. to
operate transmitter by remote control. Action Jan. 27.

FM's

8 WORJ (103.9 mhz) Ozark, Ala.—Granted app. to change
TL and change HAAT to 328 ft. Action Jan. 29.

8 KBBC (95.9 mhz) Lake Havasu City, Ariz.—Granted
app. to change HAAT to 987.61 ft. Action Jan. 31.

8 KLZE (97.7 mhz) Los Altos, Calif.—Granted app. to
install aux. sys. Action Jan. 27.

8 KROR-FM (106.9 mhz) Yucca Valley, Calif. —Dismissed
app. to change ERP 10 6 kw and change HAAT 0 1,3%4 f1.
Action Jan. 29.

8 *KCSU-FM (90.5 mhz) Fort Collins, Colo.—Dismissed
app. to change ERP to 40 kw. Action Jan. 29.

8 WLKQ (102.3 mhz) Buford, Ga.—Granted app. to
change HAAT 10 400 ft. and change ERP to 1.82 kw. Action
Jan. 29.

8 KQDF-FM (96.7 mhz) Larmed, Kan.—Granted app. to
change ERP to 3 kw and change HAAT to 265.68 ft. Action
Jan. 29.

® WLIC (102.3 mhz) Beattyville, Ky—Granted app. to
change ERP to 1.2 kw. Action Jan. 31.

8 WKQQ (98.1 mhz) Lexington, Ky—Dismissed app. to
change TL and change HAAT to 1,003.58 ft. Action Jan. 29.
8 KROK (102.7 mhz) De Ridder, La.—Granted app. to
change ERP 1o 1.25 kw and change HAAT 10 492 ft. Action
Jan. 31.

8 KROK (102.7 mhz) New Orleans—change ERP to 100
kw. Action Jan. 31.

8 KISY (98.3 mhz) Tioga, La.—Dismissed app. to change
HAAT to 328 fi. Action Jan. 29.

8 WZKX (107.1 mhz) Gulfport, Miss.—Granted app. to
change ERP to 1.862 kw and change HAAT to 393 ft. Action
Jan. 31.

® KLDN (92.7 mhz) Eldon, Mo.—Retumed app. to change
ERP 10 .825 kw; change HAAT 10 569.2 ft., and change TL.
Action Jan. 30.

8 KUUB (95.1 mhz) Bozeman, Mont.—Granted app. to
change TL and change HAAT to 780 ft. Action Jan. 31.
8 WIXL-FM (103.7 mhz) Newron, N.J.—Granted app. to
change TL; change ERP to 20 kw; change HAAT to 500 ft.,
and make changes in ant. sys. Action Feb. 3.

8 WPRB (103.3 mhz) Princeton, N.J.—Granted app. to
change TL; change ERP to 6 kw; change HAAT 0 823 ft.,
and make changes in ant. sys. Action Feb. 3.

8 WAPP (103.5 mhz) Lake Success, N.Y.—Granted app. to
change ERP to 5.8 kw and change to nondirectional pattem.
Action Feb. 3.

8 WWMZ (98.3 mhz) Fredericktown, Ohio—Dismissed
app. to change TL; change ERP to 2 kw; change HAAT to
389.99 ft., and make changes in ant. sys. Action Jan. 29.
® *WSYC-FM (88.7 mhz) Shippensburg, Pa.—Returned
app. to change TL. Action Jan. 29.

B WAYZ-FM (101.5 mhz) Waynesboro, Pa.—Dismissed
app. to change TL; change ERP to 50 kw; change HAAT to
230 ft., and install DA. Action Jan. 29.

® WQXA (105.7 mhz) York, Pa.—Granted app. to install
aux. sys. Action Jan. 27.

8 WKQB (107.5 mhz) St. George, S.C.—Granted app. to
change HAAT 1o 1,005 ft. Action Jan. 31.

8 KNFM (92.3 mhz) Midland, Tex.—Dismissed app. to
change TL and change HAAT to 1,010.24 ft. ActionJan. 29.
8 WMIR (107.7 mhz) Warrenton, Va.—Dismissed app. to
change ERP to 45 kw; change HAAT to 514,96 ft., and
change TL. Action Jan. 29.

8 WEZW (103.7 mhz) Wauwatosa, Wis.—Retumned app. to
install aux. sys. Action Jan. 29.

TV's

8 WCAJ (ch. 68) Birmingharn, Ala.—Granted app. to
change ERP to vis. 1,380 kw, aur. 138 kw; change HAAT to
1,129 ft.; change ant., and change TL. Action Dec. 9.

® KTZO (ch. 20) San Francisco—Granted app. to install

aux. ant. sys. Action Jan. 31.

8 WBTV (ch. 3) Charlotte, N.C.—Granted app. to install
new aux. ant. Action Jan. 30.

8 WINT-TV (ch. 20) Crossville, Tenn.—Granted app. to
install aux. sys. Action Jan. 30.

8 KWKT (ch. 40) Waco, Tex.—Granted app. to change
HAAT to 1,812 fi. Action Jan. 30.

In Contest

ALJ Josaph Chachkin made foliowing decisions;

B Wiggins, Mass. (Sara . Dunn) TV proceeding. Granted
motion for summary decision filed by Dunn and resolved air
hazard issue in her favor and granted Dunn’s app. for new
commercial TV station at Wiggins. By summary decision,
Jan. 31.

8 Reno (Arthur Winburn Saunders, et al) FM proceeding.
Granted joint petition for settlement agreement and dis-
missed app. of Saunders, R & G Broadcasting, Carrillo
Broadcasting Co., Joy Denise Hill and Meryle Karloff
Holmes with prejudice; granted amended app. of Reno
Broadcasters Inc. for new FM station at Reno, and terminat-
ed proceeding. By MO&O, Jan. 31.

ALJ Joseph P Gonzalez made following decision:

® Tampa, Fla. (Mary Ann Bohi, et al) TV proceeding. By
separate orders: granted motions for summary decisions
filed by Grand Bay Television Ltd. and Bay Area Broadcast-
ing Ltd. and resolved short spacing issues in their favor;
granted motion filed by Bohi and dismissed apps. of Tampa
Fifty Ltd. and Community Broadcasters of Tampa Inc. with
prejudice. By MO&Os, Jan. 30 and Jan. 31.

ALJ Byron E. Harrison made following decision:

@ Tavernier and Perrine, Fla. (Air Beep of Florida Inc. and
Gabriel Communications Corp.) PMLS proceeding. Modi-
fied Jan. 27 order to deny Gabriel's motion o dismiss and to
enlarge issues to determine facts conceming Air Beep's fail-
ure to timely file its exhibits as directed and, based upon
evidence adduced, whether Air Beep possesses basic and/or
comparative qualifications to be commission licensee. By
order, Jan. 31.

ALJ Egward J. Kuhimann made following decision:

® Tequesta, Fla. (Tequesta Television Inc., et al) TV pro-
ceeding. Dismissed app. of Tequesta Television Partners
with prejudice; returned app. 10 Mass Media Bureau for
assignment of new file number, and dismissed app. of Spirit
Broadcasting Corp. with prejudice. By MO&O, Jan. 29.

ALJ Edward Luton made loliowing decision:

® Lawton, Okla. (Roni Deann Gardner, et al} FM proceed-
ing. By separate orders: granted motion for partial summary
decision filed by T. Kent Atkins and resolved misrepresenta-
tion issue in his favor; granted motion for summary decision
filed by Gardner and resolved section 1.65 issue in her favor.
By MO&Os, Feb. 3.

ALJ Joseph Stirmer made following decision:

8 Novato, Calif. (Magdalene Gunden Partmership, et al) TV
proceeding. Granted motion filed by Marin TV Services
Partners Ltd. and enlarged issues to determine whether North
Bay Television Inc.’s proposal complies with provisions of
section 73.685(a) of commission’s rules, and, if not, wheth-
er circumstances exist which warrant waiver. By MO&O,
Jan. 29.

ALJ James F. Tierney mada following decision:

8 Armijo, N.M. (John Antonio Rodriguez and Jal Rene
Washington) FM proceeding. Granted petition filed by
Washington to extent of adding issues against Rodriguez to
determine whether Rodriguez has violated rules by failing to
file timely report of change of address, and in light of evi-
dence adduced, whether Rodriguez has requisite compara-
tive qualifications to be commission licensee. Jan. 31.

Call Letters
Applications
Call Sought by
New TV
WOSTTV Ofishore Broadcasting, Biock Island, R.1.
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Existing FM's
WBGT WCRD Travis Holdman. Rebecca Holdman,
Michael Lautzenheiser, Deborah |autzen-
heiser, Douglas Dailey and Detorah Dailey,
Biufiton, Ind.
WJOJ-FM WRXY-FM Cincinnati Broadcasting Co.. Mil-
ford. Ohio
KAZ2Z KNOI Barbara Kazmark, Deer Park, Wash.
Existing TV
KMOV KMOX-TV viacom Broadcasting of Missouri
Inc., St. Louis
Grants
Cant Assigned to
New TV's
"WFET Florida Educational Television Inc., Fort
Pierce, Fla.
WEYE Garry Boone. Hillsboro, Ohio
Existing AM's
KCHU KGGN Terminal Radio InC.. Vaidez, Alaska
WGAB WMLB WMLE Inc.. West Hartiord. Conn.
WKPJ WLPQ Hughes-Moore Associates Inc., Pitts-
burg. Ky.
KWEZ KMLB Northeast Communications Inc.. Mon-
roe, La.
WRMM WWRM Juarez Communications Corp.. Ster-
ling Heights, Mich.
KHPN KATQ Stallard Broadcasting Inc.,
Plentywood. Mont.
Existing FM's
KSLZ KOPA-FM First Media of Arizona InC.. Scotis-
dale, Ariz.
KZOU KLAZ-FM Capitol Cities Broadcasting Co.,
Little Rock, Ark.
WQRK WBIF Bedford Broadcasting Corp.. Bediord,
Ind.
WFMG WRIA Central Broadcasting Corp., Rich-
mond, Ind.
KZSN KSKU Southern Skies Corp., Hutchinson,
Kan.
KJLO KWEZ Northeast Communications Inc.. Mon-
roe, La.
WCLS WWKQ WCLS Inc.. Battle Creek. Mich.
WMKG WDFP WCLS Inc., Battle Creek, Mich.
WKQZ WRCI JOSI Broadcasting Co., Midland,
Mich.
WWRM WFXZ Waverly Broadcasting Corp., Pincon-
ning, Mich.
WSTZFM WKYV-FM Capitol Radio Corp., Vicksburg,
Miss.
KZKY KAPM Big Sky Communications Inc., He-
lena, Mont.
WKAL-FM WTCO WENY Inc., Rome, N.Y.
WMYG WHYW-FM Benns Communications Inc..
Braddock, Pa.
KZPW KAFM Bonneville Holding Co., Dallas
Existing TV's
KOFY-TV KTZO Pacific FM Inc., San Francisco
WTGI-TY WBOT-TV Delaware Valley Broadcasters, Wil-
mington, Del.
KHBC-TV KOHA-TV Hilo Broadcastng Corp., Hilo, Ha-
wali
WIMN WBKZ Manna for Modern Man Ministries

Inc., Angola, ind.
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RADIO

HELP WANTED MANAGEMENT

PD/OP man AM drive for Coastal Carolina new AC FM.
Write: Program Director, 218 N. Franklin St., Whiteville,
NC 28472,

Sales manager: Long Island's #1 radio station looking
for strong leader and motivator, Exceptional opportuni-
ty for a high performer with an established success
record in sales management. Resumes to Barbara
Rumpel, WALK FM/AM, PO. Box 230, Long Island, NY
11772. ECE.

General manager: Success oriented sales leader
needed for FM-AM combo in northern Oklahoma.
County population exceeds 55,0600. Compensation
open. Send resume in confidence to Box A-82.

Sales manager who believes Music of your Life AM
radio calls for creative promotional and programming
involved selling - and can do it successfully. Medium
Sunbelt growing market. $30,000 plus guarantee, over-
ride and perks for the right knowledgeable hard work-
ing professional. Resume and letter telling all to Box A-
78.

West Coast, Midwest and Southern regional sales
managers wanted. Broadcasting's oldest, internation-
ally known, thirty-two year radio/TV sales promotion
company, Community Club Awards (CCA), is looking
for a west coast and mid west regional manager to call
on station presidents, managers and GSMSs in a five
state area. Media sales experience required. Fulltime,
Monday through Friday, planned travel. Expense ad-
vance against substantial commissions. Send resume,
including references. recent picture, insured complete
confidentiallity, Include current or prior earnings re-
cord. Personal interview arranged. Immediate open-
ings. John C. Glimore, President, CCA, Inc., PO. Box
151, Westport, CT 06881. 203—226-3377.

General manager: lllinois small market FM with solid
audience/billing growth in thriving college/resort area,
needs ambitious, experienced bottom line oriented
GM with desire for an equity position. Box A-58.

General sales manager for WRCN/WRHD, Long Is-
land. Overall responsibility for local sales including hir-
ing, training, supervising sales force. Added responsi-
bilities for developing large national/regional accounts.
Experience in Long Island and New York City radio
desirable. Individual must have proven ability and
growth track record. Excellent compensation pack-
age. Send resume, references and letter to President,
Box 666, Riverhead, NY 11901. EQE.

Expertenced radio management and on-air people for
full or parttime work from home. $80,000 + income. No
selling. Send resume to Box A-105.

Sales manager for AM/FM in Illincis. Advancement
possible for energetic capable |eader that can hire,
train, sell and keep sales and bottom lines climbing.
Salary, gver write and great town to live in. EOE. 618—
382-4161.

HELP WANTED SALES

20% commission. Guarantee. AM/FM, great num-
bers. 195,000 person metro, affluent Gulf Resort area.
Experienced sales pro needed. Dan Camey, 601—
863-3522. EOE.

Sales position, number one AM & FM, Califomia. Cen-
tral Coast. Minimum 3 years experience, with success-
ful track record. The right person will help us set an-
other record in 1986. EOE. Send rsume: Tattersall
Company, Inc., PO. Box 220, Arroyo Grande, CA.
93420.

WBCS-AM/FM Milwaukee is looking for a dynamic
local sales manager to head a sales staff of 6. Prior
experience in sales management preferred. Send re-
sume and cover letter to GA Gamblin, 5407 West Mc-
Kinley, Milwaukee, W1 53208.

WHYN/WHFM seeks seliing professionals able to sell
radio and results. See our dispaly ad for details.

VP sales, sales manager, AEs wanted. Worid travel,
big money. Resume and salary history to: NDXE Global
Radio, Box 569, Opelika, AL 36801.

Mid-West Family Radio’s expansion to 17 stations
can be your opportunity to bigger and better. You are a
problem solver, college grad on the way up. Have two
years of highly successful selfing expetience small/
medium markets. Strong on Creativity, ability to write
and sellimaginative advertising. Let'strade. We'll teach
you a new, exciling profitable way to sell more radio.
Few openings now available, good growth markets in
Wis, Mich, lll. Possible career path to management,
equity. Write Phil Fisher, Box 253, Madison, W 53701
EOE.

if you're ready to move to a larger midwest market,
then we're ready to talk to you! Our AM/FM Combo
Sales Operation, plus additional revenue generators,
will put more money in your pocket in ‘86. If you feel
you're qualified 10 make more income, send us a copy
of your ‘85 billing history, resume, and qualifying letter.
Hurry! We will make a decision on this position by April
1st. Box A-95.

Fulltime AM needs aggressive, hard-working self-mo-
tivator to become sales manager. Assume list and ex-
pand. Upper Mid-west, Competitive small market. EOE
reply Box A-96.

New England suburban adult station seeks profes-
sional radio salesperson as sales manager. Hard work-
er who can close and motivate others. Send resume,
compensation requirements. Box A-25.

HELP WANTED ANNOUNCERS

Leading east Texas AM/FM combo needs an exper-
ienced, talented announcer. Ideal working conditions
and the finest facilities. Send tape and resume to: Bob
McKay, KEBE/KOOI Radio, P.O. Box 1648, Jackson-
ville, TX 75766. EQE.

WCNX, Middietown, CT searching for operations ori-
ented individual comfortable with or anxious to leam
automation/satelite radio. Responsibilities include
automation operation, production, news gathering,
news anchor duties. Tapes and resumes to John Parks,
WCNX, Box 359, Middletown, CT 06457. EOE.

Super creative humorous morning personality: a
real entertainer needed for top rated contemporary
adult contemporary station in market of 250,000. Great
productipn essential. Good base plus talent. Tape/re-
sume to Bobby Magic, WOVV-FM, P.O. Box 3032, Ft.
Pierce, FL 33448. EOE.

Wanted morning annc.-salesperson. Base plus 25%
commission. WTCG Andalusia Alabama. P.Q. Box
1776. 205—222-8849 (1 PM-3 PM)

Washington, DC classical statlon seeks fulltime staff
announcer with knowledge of music and language
skills. Send tape and resume to: WGMS, PD, 11300
Rockville Pike, Rockville, MD 20852.

HELP WANTED TECHNICAL

New Jersey AM-FM wants experienced maintenance
and construction chief engineer. Excellent opportunity,
good money and fine living. Reply Box A-87.

Chief engineer for North Caroiina Class C FM. Tower
and all new equipment to be installed. Great opportuni-
ty with growing group. Contact Tom Joyner at 919—
469-8383.

Broadcast engineer. Audio/video engineer. Memphis
State University's Dept. of Theater and Communication
Arts. Chief Operator for WSMS-FM 92, University's ra-
dio station. Inclusive of all equipment installation, re-
pair and maintenance in labs and classrooms. Over-
sees all FCC related documents for radio station.
Qualifications: A.S. in electronics technology or military
electronics school (B.S/E.T. preferred) and two years
experience in radio or TV broadcasting or directly relat-
ed field. Salary: to $24,000. Send resume to Robert
McDowell, Dept. of Theater and Communication Arts,
Memphis State University, Memphis, TN 38152. Appli-
cation due by February 28, 1986. Position available
March 17, 1986.

Broadcast engineer: Radio contract maintenance firm
is looking for a qualified RF and studio engineer. Candi-
date should have 1-3 years experience working hands
on and repairing all radio station equipment. SBE,
NARTE or FCC certification preferred. Salary range
$16,000-17.000 and benefits to start depending on ex-
penrience. Will assist in relocation. John R, Rodman, Il
Fine Tuning Associates, Inc. PO Box 6509, Portsmouth,
VA 23703.

Immediate opening for AM/FM design engineer. Ex-
cellent growth potential. Send resume and salary re-
quirements to: President, CSI Electronics, P.O. Box
965, Highland City, FL 33846. EOE.

HELP WANTED NEWS

Medium market pros: three reporter staff needs cre-
ative news director. Top 10 fringe market, heavy local
emphasis. Hard work, Community dedication required.
Tape, resume: Bobby Martinez, Box 2368, Conroe, TX
77305.

News director & reporters: Tapes, resumes and writ-
ing samples being accepted for future openings at
surburban NY station. EEO. Box A-60.

KANU, University of Kansas, seeks an assistant
news director/stalenouse bureau chief. Major respon-
sibility for gathering and reporting news from stations
statehouse news bureau; Bachelor's degree in commu-
nications, radio-TV, journalism or equivalent combina-
tion of education and experience required. Exper-
ience, demonstrated skills in news gathering, writing.
production and on-air work required. Working knowl-
edge of legislative process, government and courts
desirable. Salary: $15.000 - $18,400 annually. Applica-
tion deadline: Applications must be postmarked by
February 24, 1986. Letter, air-check or demo tape, re-
sume and three current professional references to
James McLean, News Director, KANU, Broadcasting
Hall, University of Kansas, Lawrence, KS 66045. EEQ/
AA.

HELP WANTED PROGRAMMING
PRODUCTION & OTHERS

Adult Contemporary FM need AM drive and PD in
North Carolina. Box A-46.

Program director, Plerceville, KS, KANZ-FM. (NPR
and APR) airs classical, jazz, folk, and news. Looking
for a program director with strong management and
community development interests. Profession, infor-
mal sound. Contact: Judy Seligson, KANZ-FM, Pierce-
ville, KS 67868, 316—335-5120.

WNMU-FM seeks radio/producer/director in news and
public affairs. Responsible for praduction of local pub-
lic affairs program and a board shift. Requires BA or
equivalent experience. FCC license/permit and news
and public affairs background. Salary minimum
$18,844. Send resume and audition tape to: Personnel
Office. Northern Michigan University, Marquette. MI
49855, Post-marked by February 24, 1986. AAVEOE.

SITUATIONS WANTED MANAGEMENT

Program director radio professional with 16 years ma-
jor and medium market. Result oriented. Aggressive.
Seeks new challenge. Box Z-73.

Equity position wanted for radio sales professional
with 21 years in unrelated field as business owner. Only
growing group owners please, in PA., NJ., DE., MD.
area. Reply to Lanny Finfer, 215—322-2237, 1330 Lily
Way, Southampton, PA 18966.

Currently GM from Top 100 market seeking new FM
involvement. No nonsense leader interested in maxi-
mizing sales and ratings. Equally strong sales. sales
training, programing, and bottom line. Serious winning
tradition. Increased sales 40% while lowering ex-
penses 25%. 100% relocatable. All inquiries answered
promptly. Box A-14.

GSM in top northeast market seeking GM position for
underachieving Southern facility that needs turnar-
ound. Box A-19.

Step up - to success, 20 year GM sells, programs,
promotes, makes money. Box A-38.
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Experienced general manager with 14 years of suc-
cess in medium and large market turnaround situations
for publicly held companies. =ormer state broadcast
association president. Excellent credentials. Excellent
references. Excellent health. Available. Box A-80.

Small market specialist—currently employed, seeks
new opportunity. Experienced in management, sales,
news and promotion. This community minded and prof-
it oriented motivator is ready now! Box A-71.

Hard working, high energy GSM with ten year track
record just delivered two biggast billing years in com-
pany history. Motivator. Reterences. Turnaround suc-
cess. Organized and thouroughly knowledgeable of
industry. Seeks major Sunbelt market. Box A-63.

Veteran newscaster with 16 years' experience seek-
ing positon with medium or majer market station. Pres-
ently working at award winning station in metro New
York area. Want to relocate to southeast, southwest, or
midwest. Very knowledgeable, highly qualified, and to-
tally dedicated. Prefers news anchoring position. Ex-
cellent voice with smooth, athoritative delivery. Write
Box A-83.

Reporter with six years experience, including four as
News Director in Midwest. Call Dave Pulk 715—235-
5880.

SITUATIONS WANTED PROGRAMMING,
PRODUCTION, OTHERS

Aggressive broadcaster, 6 years’ major market exper-
ience seeks management level position in small/medi-
um Arizona market. John Bailey 303—969-0581.

Airstaft management and training, concert produc-
tion and promotion, live music broadcasting and re-
cording, program syndication, album production,
grant writing, music programing, layout and design --
20 year veteran ready 10 be Programing and Special
Events Manager at public station valuing jazz program-
ing. Innovation, dynamic community involvement, pres-
tigious local and national profile. Available late summer
or fall. Box A-43.

General manager/sales manager: results through
people. Experience in programming, sates, manage-
ment and ownership. Let's move onward and upward.
All areas of country considered. We need each other.
Reply now. Box A-109.

Employed, successful general manager seeks buy-
in opportunity with aggressive owner. Fifteen years' ra-
dic experience - ten in management. Honest, depend-
able and dedicated radio and familly man. Box A-112

Program director-news or newstalk with plenty of on-
air experience in major and minor leagues. Currently
program successful major market news station. but
need greater challenge with group owner...seek plenty
of room and advancement potential. Trained as sales
oriented programmer with much energy to get the job
done. Can handle and would welcome some air work-
...most important thing is knowledgable aggressive
ownership which will recognize my creativity and moti-
vating strengths. Box A-106.

SITUATIONS WANTED ANNOUNCERS

Radio/TV announcer with 20 years’ experience. Can
do everything. Will even sweep the floors, put out cat
and lock up. Contact: Freddie Flame, 722 Lake Ave.,
Storm Lake, |A 50588, 712—732-1532.

Creative, experienced air personality seeks move to
medium of large market AC or CHR. Mike: 609—729-
3520 after 1 PM.

7th to 1st Birch in 8 months. Now no sales, no visibil-
ity. AC/Country Programer looking for new challenges.
Small/medium markets. Weslem states preferred. Box
A-45,

Attention Gulf Coast! Production Wizard, Formerly
WBT. Creative copy. voices. Also programing/music.
Vast knowledge country/oldies. 205—471-4420.

A talented apprentice is locking for Urban style for-
mat, with career perspective in mind! Call Van John-
son, 1-201—332-5262, B-9AM,-6PM weeknights Mon-
day-Thursday:.

MISCELLANEOUS

Graduating soon? Need an honest and thorough cri-
tique of your tape and resume? I'm News Director for
an aduit contemporary AM and a rock FM station, with
13 years in the business. As former President of Con-
necticut AP Broadcasters, | know what my colleagues
want. For $50, I'll send you a full report on yourself,
answer your follow-up questions, and tell you where
you should be 100king. Send a check or money order to
Mike Allen, c/o News Clues, 13% Washington Avenue,
Danbury, Connecticut. 06810. Report guaranteed to
you in 20 days.

TELEVISION
HELP WANTED MANAGEMENT

Business manager: leading Southeast affiliate seeks
take charge. hands on individual, experienced in all
phases of television braodcast accounting and auto-
mated systems. Candidate should possess strong su-
pervisory and communications skills. Accounting de-
gree preferred. Send resume, complete with salary
history in confidence to Box A-11.

Pacific Northwest NBC affilite has an opening for an
operations manager. This depariment head position is
responsible for all technical aspects of commercial
and program production including remotes. Must also

Anywhere now! Trained broadcaster. Adult, Top 40,
MOR. Good production. Henry 201—836-5166.

SITUATIONS WANTED TECHNICAL

Lifetime chief engineer, fulltime contracts, corporate
travel, one year minimum in writing. MOYL? South?
305—791-7027.

Ten years experience in maintenance. construction,
directionals, automation, etc. Currently Chief of AM DA
and 100 kw FM. Seeking new challenge. Box A-97.

Broadcast electronics expert with 12 years handson
network, medium and major market experience in all
phases, directionals, FM, satellite. automationand con-
struction. Heavy on audio, maintenance and manage-
ment. SBE and NARTE centified. First phone and more.
Prefer Great Lakes area. Box A-98.

SITUATIONS WANTED NEWS

Experienced sportscaster, who also has solid news
background, looking for position in medium to large
market anywhere in the country. Call 201—543-2035.

Diarmond In the rough. Top-notch PBP/sports anchor
talent unappreciated in single-station market. 3 years'
experience, 20 years' sports knowledge. Awinner. Box
A-88.

pC directing skills and be a good communicator.
Minimum of five years experience in the technical and
production areas of a television station. This is not a
desk job, but it is an opportunity with the finest broad-
cast group in the Northwest, King Broadcasting Co.
Contact Rober E. Krueger, KTVB, PO. Box 7, Boise, ID
83707. Send resumes...no calls please. EEQO/M/F,

W.XT, Production manager. WJXT, a Post-Newsweek
station in Jacksonville, FL is looking for a production
manager with at least 4 years experience in managing
daily broadcast operations inCluding news, engineer-
ing. programming and production. The successful can-
didate will have expertise in developing and rmaintain-
ing efficient station operations systems and will have a
background in hands-on directing with state-of-the-ant
equipment. Responsibilites include the on-air appear-
ance of the station, particularly newscasts; daily man-
aging of the director, studio and control room produc-
tion staffs; and communicating with all levels of
personnel. Computer systems experise heipful. Re-
sponsibilities do not include commercial production.
Resumes by February 21st to: Ann Pace, Program Man-
ager. WUXT, PO. Box 5270, Jacksonville, FL 32207.
EQE.

National sales manager. WCBD-TV, Charleston, SC is
looking for a national sales manager with proven major
market rep experience. Station experience is also help-
ful. Please send resume and references to General
Manager, WCBD-TV, PO. Box 879, Charleston, SC
29402. All replies treated in an absolutely confidential
manner. No phone calls please. Media General is a
Fortune 500 company. EQE.

Executive director: The New Jersey Public Broad-
casting Authority seeks an executive director to serve
as general manager of its four-station television net-
work. Preference will be givento those with experience
in dealing with New Jersey institutions and with strong
management and leadership background. It would be
desirable, but not crucial, that the candidale have a
background in television management. Salary range:
$53,000 to $69.500. Deadline for applications is March
10, 1986. Send resume to Mr. Eshleman, 346 Mt. Pros-
Echt Ave., Newark, NJ 07104. Please no phone calls.

General sales manager for CBS Affiliate in Augusta,
Georgia. Must have documented success in national
and local sales. Send resume to General Manager,
\éVgIE)W-TV. Box 1212, Augusta, Georgia 30913-1212.

HELP WANTED SALES

Regional account executive. Midwest NBC affiliate
seeks individual to service major list. Must be exper-
ienced with major market agencies. Applicants must
possess thorough knowledge of ARB and NSI rating
services and ability to make detailed agency presenta-
tions. Only experienced candidates considered. Send
complete resume and salary requirements to Gary So-
tir, Local/Regional Sales Manager, KSNT-TV, Box 2700,
Topeka, KS 66601. EQE.

PM magazine feature producer. Buffalo, NY the na-
tion's 35th market, is looking for that special story teller
1o join our already talented staff of experienced nation-
al feature producers. One of our best has gone to Bos-
ton. If you have a minimum of one and proferabvle 2-3
years of magazine feature producing experience, send
a tape of your best work and resume towJohn Fischer,
Executive Producer, PM Magazine, WGRZ-TV, 259
Delaware Ave., Buffalo, NY 14221.

TV producer/director to bresponsible for local pro-
duction indlucing on-air fund raising and pulbic affairs.
Candidate mus have knowldge of TV production tech-
nology including studic and EFP experience. 1+
yedars TV producing/directing experience required.
PBS fund raising production experience preferred. Let-
ter of applicaion, resume, three professional refer-
ences and 3/4" or 1/2" video tape sample 10: Producer-
/Director Search Committee, Channel 34, PO. Box
3434, Elkhart, IN 46515 by Feb. 18. Starting salary 13K-
18K, DOE. EQE.

TV commercial production photographer/editor. At
least 2 years experience and demonstrated Skills in
innovative TV commercial creativity Expert lighting,
shooting. and editing skills plus the ability to effectively
work with people a must. Box A-76.

Immediate opening for expereinced new switcher.
Large market aimosphere. Send Feb. aircheck, re-
sume and salary requirements to Frank Hoogstratten,
WIBW-TV, Box 119, Topeka, KS 66601. EOE.

Californis’s #1 independent TV station has an open-
ing for a career minded person for the position of traffic
superviso. must be able to meet challenge and mange
a 3-person departimetn. Three years of TV trafficexper-
ience required with a knowldge of IBM sustem 34 or
equivalent. Send resumes to: KMPH-TV, ATTN: Pro-
gram Department, 5111 E. McKinley Ave., Fresno, CA
93727. No phone calls please. An EOE/MF employer.

Promotion manager: Top 20 rapidly growing West
Coast station. Must have expereinCe in manging cre-
ative and on-air operations as wel| as expereince di-
recting new and commercial production. Reply in confi-
dence to A-89. An EQE.

Sports and program producer for Midwest ABC sta-
tion. Supervise production of locally produced and re-
gional netwlrk programs and posling events. Three
years producing and news directing experience. Send
resume to Program manager, Box 718, columbus, OH
43216.

WRCB-TV3 has an immediale opening for a producer
director. Applicants should have recent experience di-
recting newscasts, commercial spots and promotinal
spots. Opportunity to produce community related spe-
cial programming. Will get to use 3-1KI 322s, DVE, Beta-
cam, new Vidifont, ESS, and E-MEM Switcher. 2 years
experience and college level study preferred. Salary
based on experience. Must send tape and resume to
Bill Buchanan, Director Creative Services, WRCB, 900
Whitehall Rd.. Chattanooga, TN 37405. EQE. Don't de-
lay:
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WANTED. Experlenced sales marketer. You've heard
the buzz words-customer focused, client intensive,
marketing oriented. If you are a successful performer
utilizing these traits and sales concepts we would like
to talk to you. Strang list, management potential, ag-
gtessive company. Send resume to John Westerberg,
Sales Manager, WSMV-TV, P.O. Box 4, Nashville; TN
37202--A Gillett Group Station.

Local sales manager: KTSP-TV is seeking a highly
motivated individual with a successful track record in
sales management. If you can demonstrate a thorough
knowledge of ail aspects of sales management includ-
ing highly developed skills in marketing and creative
problem solving send your resume (no phone calls) to
Tony Twibell, GSM, KTSP-TV 511 West Adams, Phoe-
nix, AZ. 85003. EO.E.

Senior account executive. Immediate opening for
senior account executive with minimum of 3 years
broadcast sales experience in the Springfield/Hartford
and Boston/Portsmouth area. We're looking for an inde-
pendent, self-motivated, highly aggressive person
who will generate results in selling cable advertising on
CNN, USA, MTV and ESPN. Salary, commission, plus
expenses--excellent benefts. Send cover letter/re-
sume and track record to: Sharon Mclaughlin/Sales
Manager, Cable Advertising Incorporated, 1127 Main
Street, Springfield, MA 01103.

Marketing research director needed with proven suc-
cessful experience in marketing research field. Must
have excellent written and oral skills with the ability to
organize, interpret and present complex research ma-
terials. A graduate-degree or work towards graduate
degree requiring sophisticated statistical and analyt-
ical skills is preferred. Send resume o Phelps Fisher,
Fisher Broadcasting, Inc., 100 Fourth Ave_, North, Seat-
tte, WA 98109. EQE.

HELP WANTED TECHNICAL

Maintenance engineer: San Jose, CA ABC nel affiliate
has a current opening. Applicants™must possess a
slrong broadcast maintenance background, be exper-
ienced working with the lates digital equipment. Op-
poftunity to work and live in one of California’s finest
areas. Excellent salary with paid medical, dental, retire-
ment, plus. Send Resume to Dick Swank C.E.. KNTV
645 Park Avenue, San Jose, CA 95110, 408—286-1111.
KNTV is an E.O.E.

Televislon maintenance engineer. One of the nation's
leading television production centers seeks qualified
maintenance engineer with strong electronics back-
ground. Thorough knowledge of television camera,
VTR, switching, audio, digital effects, computer editing
and terminal systems. Secure future with tremendous
growth potential for right candidate, Send resume to:
Scene Three, Inc. 1813 8th Avenue South, Nashville,
TN 37203. Attn: Mike Arnold, Chief Engineer.

Maintenance engineer. Minimum 3 years experience
with studio equipment and 1" tape. ENG related main-
tenance desireable. Send resume to: Myron Oliner,
Chief Engineer, KUSA-TV, 1089 Bannock St., Denver,
Colorado 80204. We are an equal opportunity employ-
er

Space shuttle television. Broadcast quaiified televi-
sion technicians needed for the Space Shutile Pro-
gram. Formal electronics training with experience in
television related systemns. FCC license desirable and
essential for advancement. Starting salary $20,000.00.
Send resume to: Taft Broadcasting Corporation, 1022
Hercules Avenue, Houston, TX 77058. 713—488-1621.
An equal opportunity employer. M/F/H.

Expanding productlon facility In Tampa,Florida with
multi-format edit suites has a need for a quality-orient-
ed chief engineer with good design and maintenance
skills. Competitive satary with excellent benefits. Con-
tact Larry R. Hart, General Manager, Florida Production
Center, 4010 N. Nebraska Avenue, Tampa, FL, 33603.
B813—237-1200 or 1—800—237-4490 outside Florida.

E.J.Stewart has an opening for an experienced main-
tenance person. Qualified applicant should have work-
ing knowledge of Sony 1* and 3/4" VTRs, Mirage,
Bosch CCD film chain, RCA TK-47 cameras, GVG
switchers. Send resume to Eric R. Address, E.J. Stew-
art, Inc., 525 Mildred Ave., Primos, PA 19018. 215—
626-6500. EOE/MF.

Sunbaelt independent is seeking an expereinced engi-
neer to maintain and repair all types of video tape ma-
chines. Film chains and other studio equipment. Trans-
mitter experience a plus. Send resume to: Box A-62.

Chief engineer for college with studio and ITFS sys-
tem, experience with installation and maintenance for
Sony Umatic and cameras, phase com, transmitter,
ITFS system and more. FCC 1st or General required.
Looking for take charge person. Deadline 2-20-86.
Send resume to: Personnel Department, 190 S. Orange
Ave., Orlando, FLL 32802. EOE/AA.

Technical director: Washington D.C.-based national
cable television network seeks creative, well-orga-
nized technical director t0 oversee video editing and
uplink staff. First-rate managerial and operations skills
a must. Three years experience and knowledge of
stale-of-the-art video eguipment required. Send re-
sume, salary requirements, and references to Box A-
93.

Maintenance technicians; KRIV-TV, Houston, is seek-
ing qualified studio and transmitier technicians. Must
have minimum of three years experience and a FCC
license. Send resume to: KRIV-TV, PO. Box 22810,
Houston, TX 77227. Aftn: Wendell Wyborny VP/CE
EOE.

Transmitter/studio maintenance person needed to
work in major market television station. 3-5years exper-
ience with RCA UHF eguipment and” RCA Ter100's.
Send resumes to Box A-99.

Immediate opening for a technical director on the
move upward. Eastcoast major market television sta-
tion needs you now Werk with latest state-of-the-art
equipment. We need your experience with CMX or 1ISC
editing, DVE, live audio sessions ang Chyron IV char-
acter generator. Apply today Resumes to Box A-100.

MTCE ENG. Will repair-LDK6 cameras, VPR's 2, 3, &
80, ACR-25, VR2000, Harris 9100 microprocessor re-
mote control of AM-FM-TV. 20 Ikegami cameras 77 -
83%s. Over 90 Sony % VTRS. 3 frequency agile ENG
trucks. 3 rotatable ENG pick up systems. RS 422 ma-
chine control, AS 232 routing SWR system. FM stereo
with digital SCA, - AM stereo Motorola. Will be using
spectrum analizers 7L5, 7L13, 7L18 digital storage
scope sound technology 1500. Experience in all the
above desirable. Not an entry level position. EOE.
Send resume to J.D. Weigand, KFMB TVAM &FM - PO.
Box 80888, San Diego, CA 92138.

Well equipped group owned network affiliate with
top benefits seeks transmitter supervisor. Close prox-
imity to Myrtle Beach, SC resort community Good op-
portunity for advancement. Applicant must have FCC
Gen. class license and UHF transmitter experience.
Call or write WPDE-TV, Florence/Myrtle Beach, PO. Box
F-15, Florence, SC 29501. 803—665-1515. Jimmy
Gamble, Chief Engineer, EOE/MF.

New station under construction by Christian broad-
caster. Seeking experienced “hands on" engineering
supervisor for career position. Studio/control upgrade
in process; transmitter delivery date late Spring. Re-
sume/satary requirements to Don Thomson, KLXV-TV,
Box 66, Los Gatos, CA 95031. No phone calls, please.

Maintenance engineer: Chicago owned and operat-
ed TV station has an immediate opening for a mainte-
nance engineer. Applicants shouid have state-of-the-
art experience in digital electronics and microwave
technology. Compensation includes a competitive sal-
ary plus a comprehensive benefits package. Interest-
ed applicants should send resume to Box-15. EOE. M/
FHN

HELP WANTED NEWS

Co-anchor/reporter for weeknight newscasts. Mid-
western CBS affiliate with #1 news department. Look-
ing for experienced reporter with pleasant, authorita-
tive on-air presence to compliment our male co-
anchor. Excellent salary/benefits. Send tape, resume
and salary requirements to Dan Diedriech, News Direc-
tor, KRCG-TV, Box 659, Jefferson City, MO 65102.

News director/Anchor: Midwestern station looking for
leader to be competitive newsroom management, an-
choring experience required. Tape, resume to: Person-
nel Department, KDUB-TV, Dubuque, |1A 52001.

Downstate lilinois bureau chief. Take charge of two
person bureau, covering and reporting both on tape
and live. College degree or equivalent experience. Two
to three years experience necessary No beginners.
Send resume by Feb. 24, 1986 to Box A-68.

Director: Medium midwest network afiilite is looking for
a director to handle fast paced 6 and 11 PM news-
casts. Minimum 2 years full time news experience. re-
sume onty Box A-59.

Meteorologist. Strong professional needed to compli-
ment winning team in 82nd market. Colorgraphics, ra-
dar and all the toois available. Send tape and resume
10 Bob Totten, KOLR-TV, Box 1716 SSS, Springfield,
MO 65804. An EOE.

Newscast producer. Are you the best? We're a top 20
market station looking for someone who's an aggres-
sive innovator, has a creative approach, good people
skills and a minimum of 4 years experience. Sound like
you? Send resume to Gary Walker, Executive Producer,
KOMO Television, 100 Fourth Avenue North, Seattle,
WA 98109. Telephone inquiries not accepted. EQE:

Assignement editor needed for Midwest medium
market, #2 station in market, striving to be #1. Suc-
cessful candidate will have Sound news judgment,
good people skills, and aggressive no-nonsense work
habits. Salary competitive; experience a must. Send
resumes to Paul Machesky, News Director, KGAN-TV,
P.O.Box 3131, Cedar Rapids, IA 52406. No phone calls
please.

Television reporter: Number one CBS affiliate in Mid-
Atlantic market looking for reporter on the way up. One
year previous reporting experience in a lelevision
newsroom required. Minorities encouraged to apply.
Send tape and resume to News Director, WIVR-TV,
3301 W. Broad Street, Richmond, VA 23230. E.O.E. No
phone calls accepted.

Assignment edltor. Must be well organized, creative,
and know how to do “people oriented” news. Previous
desk or producing experience required. Resume: tape
and references to: Dean Bunting, Assistant News Di-
rector, KCRG-TV, 2nd Ave. at 5th Street, Cedar Rapids,
IA 52401. EOE.

Meteorologist needed: Top ranked CBS affiliate in top
60, wants weather professional to compilement winning
team. Colorgraphics, radar, and all the tools availabie.
Minorities encouraged to apply At least 2 years' on-air
experience required. Send tape. resume and reply to
News Director, WTVR-TV, 3301 W Broad St., Rich-
mond, VA 23230, M/F, EQE. No phone calls, please.

Assignment editor: Experienced individual sought for
critical desk position in Northeast, medium market net
affiliate with total news commitment. 2 to 4 years' news
management experience a must. No beginners. Need
proof of ability to create beyond wires and newspa-
pers, and handouts. Send resume and.references to:
Personnel, Box 699, East Syracuse, NY 13057. EOE.

Assignment news director. You've worked as video-
grapher, reporter, and producer and want to break into
news management. WUFT-TV PBS at the University of
Florida seeks managing editor tor daily newscasts. Re-
quires: Bachelor's degree in broadcast journaiism or
related field and two years' broadcast news exper-
ience or relevant Master’s and one year news exper-
tence. Salary: Minimum $17,700. Send resume by
March 3, 1986 to Jan Eller, 434 Stadium, University of
Florida, Gainsville, FL 32611. University policy is to
conduct all searches in the open, subject to the provi-
sions of existing law. EEQ/AAE.

Senlor correspondent: New Jersey Network News
seeks a seasoned reporter, who is capable of convey-
ing global view of major stalewide issues in quick-
paced, long verse news packages and documentar-
ies. If you're capable of thoughtful, reflective
journalistic reasoning and are sensitive to the major
issues of our time, forward tape. resume and suppart-
ing material to Mark Helms, News Director, New Jersey
Network News, 1573 Parkside Ave., CN 777, Trenton,
NJ 08625. EOE.

Producer for weekday newscast. Looking for cre-
ative, highly organized person who works well under
pressure and with people. Must be good writer, exper-
ienced in live ENG, live satellite remotes, graphic pro-
duction. One year line producing a must. Send resume
and letter including news philosophy to KMTV, 10714
Mockingbird Dr., Omaha, NE 68127,

Reporter/photographer. Wanted: Aggressive, imagin-
atve self-starter for two person SW Florida bureau. Mini-
mum experience: Two years. Needs strong shooting
skills. Send resume to News Director, WBBH-TV/20,
3719 Central Ave., Fort Myers, FL 33901. EQE.

News director. Network affiliate, Sunbelt growth mar-
ket. Position requires leadership that's competitive, cre-
ative, promotion minded and aggressive. Need proven
producing and management skills. EOE. Resume/sala-
ry requirements to Box A-107.
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HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Editor/director. Houston's largest teleproduction facili-
ty has immediate opening for commercial editor. Exper-
ience with ACE Touchscreen, Grass 300, DVE/Opiiflex
is preferred. Send resume to Pearlman Productions,
Studios at the Lakes, 2401 \V. Bellfort, Houston, TX
77054, 713—668-3601.

TV Commercial Producer/Director. At |east 2 years
experience and demonstrated writing, creative and
imaginative commercial prodcution skills. Strong orga-
nizational and technical expertise and ability to work
with clients a must. Box A-77

WRCB-TV3 has an immeditae opening for a produc-
er director. Applicants should have recent experience
directing newscasts, commercial spots and promotion-
al spots. Opportunity to produce community related
$pecial programming. Will get to use 3-1KI 322s, DVE,
Betacam, new Vidifont, ESS, and E-MEM Switcher, 2
years experience and college level study preferred.
Salary based on experience. Must send tape and re-
sume to Bill Buchanan, Director Creative Services,
WRCB, 900 Whitehall Rd., Chattanooga, TN 37405.
ECQE. Dont delay.

PM Magazine feature producer. Buffalo, NY the na-
tion's 35th market, is looking for that special story teller
to join our already talented starf of experienced nation-
al feature producers. One of our best has gone to Bos-
ton. If you have a minimum of one and preferably 2-3
years of magazine feature producing experience, send
a tape of your best work and resume to:John Fischer,
Executive Producer, PM Magazine, WGRZ-TV, 259
Delaware Ave., Buffalo, NY 14221,

TV commercial production photographer/editor. At
least 2 years experience and demonstrated skills in
innovative TV commercial creativity Expert lighting,
shooting, and editing skills plus the ability to effectively
work with people a must. Box A-76.

Sports and program producer for Midwest ABC sta-
tion. Supervise production of locally produced and re-
gional network programs and sporting events. Three
years producing and news directing experience. Send
r%sumse to Program Manager, Box 718, Columbus, OH
43216.

Promotions manager: Fast-growing national cable TV
network in the nations capital seeks a dynamic, cre-
ative video promotions manager. This individual must
be ready to take control of producing dozens of pro-
gram-specific spots each week. From scripting
through scheduling, this position will afford holder a
role in creating a new on-air look. Five years progres-
sive experience and extensive knowledge of program-
ing, marketing, and operations a must. Send resume,
salary requirements, and writing samples to Box A-94.

Art director WISN-TV, Milwaukee needs a talented,
creative and experienced broadcast art director. Must
be strong concept person with good management and
communication skills. Strong news graphic back-
ground & must. If you have unlimited energy and these
qualifications, send resume ard support pieces 10 Jim
Wagner, Director of Promotion, WISN-TV, RO. Box 402,
Milwaukee, Wi 53201. An equal opportunity/affirmative
action employer,

Assistant promotion manager. Ready to move into
management? Dynamic network affiliate in top 60 mar-
ket is seeking assistant promction manager. Excellent
opportunity for right person. Strong writing skills, a
good sense of what it takes to market a television sta-
tion and two years' promotion experience reqguired.
Send letter and resume to Box A-104.

Art director: Experienced commercial artist needed
for ad design and layout, art cards and electronic
graphics. Must be able to create and execute from
start to finish including still photography, typesetting
and stats. Knowiedge of computer/computer graphics
a plus. Send cover letter outlining your qualifications
and resume to Kathy Reese, Creative Services Direc-
tor, WA/Y-TV, 801 Wavy Street, Portsmouth, VA 23704,
No phone calls, please. EOE.

Public affairs producer/assistant: Midsized East
Coast market TV station. Position requires minimum
three years’ television production editing skills, excel-
lent writing ability. Send resumas to Connie Allen, Pub-
lic Services Director, 801 Wavy Street, Portsmouth, VA
23704. Deadline for receiving resumes is 3/3/86. We
are an affirmative action, equal opportunity employer.

immedlIate opening for experienced NeWs switcher
Large market atmosphere. Send Feb. '86 aircheck, re-
sume and salary requirements to Frank Hoogstraten,
WIBW-TV, Box 119, Topeka, KS 66601. EOE.

Anchor/feature reporter: perfect for weekend or noon
show in medium market; great at crafting features; five
years production experience. Edits tape. Call Mary
608—271-8132.

Planned glving officer: public broadcasting organiza-
tion is looking for a grant/plan giving officer. Existing
pregram is just getting on its feet and requires person-
able self starter to give it life. Good communication
skills are essential as is the ability to translate the
needs of the organization into effective long term rela-
tionships. Experience in both areas helpful. Must have
car and be able to work flexible schedule. Reply with
resume, references and salary requirements to: Devel-
opment Office, Dept. B, WNED-TV, Box 1263, Buffalo,
NY 14240. ECE.

Photographer/editor. Award-winning local program-
ming department wants person with great eye, flashing
editing and long form or magazine experience. Send
tape/resume immediately to Judy Cairo, WSB-TV, 1601
W. Peachtree St. NE, Atlanta, GA 30309. No calls,
please.

SITUATIONS WANTED MANAGEMENT

Returning to U.S. from Japan in late August; seeking
management opportunity, Have Harvard AB, Wharton
MBA and 12 years experience in budget-fiscal man-
agement. Also broadcast experience in Japan. Open
to all opportunities. Prefer mid-east but would consider
other. Contact Harold Ashby, American Embassy-To-
kyo, Box 241, APO San Francisco, CA 96503.

Now V.P Impact T.V. Seek S.E. U.S.A. TV/radio/cable
group. Creative street sales trained pro. 30 yrs. impres-
sive management team, hands on attitude, excellent
record & references, dedicated, people, profit orient-
ed. B.S. degree Rick, Randy 703—893-3151.

Number one, That's what I'm ready for and where I'll
take your ratings if you make me promotion manager.
My reel and references can attest to that. Give this #2
person the reins and support tools...and I'l produce
solutions, not just spots. Box A-70.

If you want a public affairs director who doesnt
watch the clock, has had 5 years' experience with ev-
erything from being responsible for public service to
interviewing people on the air to taking to the PTA
about television to coordinating and hosting telethon-
s...I'm your person. I'm not interested in market hop-
ping - | want to make your market my home. Please call
Jeanne 715—845-6219. Thank you!

SITUATIONS WANTED TECHNICAL

20 years broadcast engineering. 10 years as televi-
sion chief engineer & director of engineering. Start up
& upgrade construction, studios & transmitters, union
crews, people management and departmental budget-
ing from scratch. Please reply Box A-44.

SITUATIONS WANTED NEWS

Black female TV reporter. Intelligent, attractive, good
writer. Any market. Stephany, Before 11 AM. 301—542-
7419, Last worked in 79th market. Morning cut-ins and
hard news.

Sr. field producer/photographer. Now at top 30s
evening magazine show and 0oking for a change.
News experience prior to magazine show. and will con-
sidergoing back to a good news market. Great network
and local refrences. Tape and resume ready to go. PO,
Box 1648, Arlington, TX 76010.

News director: network news pro, national, interna-
tional experience seeks major affiliate in need of news
leader. Box A-81.

Ambitious college grad: B.A. Communications, ex-
perience at both CBS and NBC afiiliates in San Diego.
Desire entry level reporter/anchor position. Call Court-
ney Knapp. 619—565-9458.

Recent N.PP.A. Photographer of the Year looking for
alternative to Los Angeles rat race. Currently shooting
magazine, interested in special projects and documen-
taries. My tape tells the story. Box A-79.

Need a news director? Current program director re-
turning to news. Decade of TV journalism experience.
Box A-101.

Reporter: Major market, 5 yrs. experience. Lateral
move desired. Excellent writer. Delivery; sincere, au-
thoritative. Aggressive, animated compassionate ap-
proach. Speciality..features. M/A Joumalism 609—
884-0770.

Creative cable news reporter looking for break in
small market. Aggressive self-starter; extensive pro-
duction skills. Investigative reporting, features, live
coverage. Allison 617—696-1026.

Reporter/fleld producer: award-winner, seven years
experience, people motivator, want quality medium or
large market station. Box A-103.

Need trouble-shooter, problem solver? Reporter, 8
years' general assignment experience now producer
of top-notch consumer investigative team in top 20. I'll
do your consumer on-air pieces. Proven ratings winner.
Box A-108.

SITUATIONS WANTED PROGRAMMING

Creative talk show producer: | will create a highly
successful talkivariety show, or make your current
show #1. Outstanding track record, determination and
enthusiasm, and excellent references. Box A-102,

MISCELLANEOUS

Primo People: specialists in news talent and manage-
ment has a new group of proven candidates for your
vacancy. Steve Porricelli or Jackie Roe, Box 116, Old
Greenwich, CT 06870. 203—637-3653.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Ohio state seeks teacher for television news includ-
ing ENG. Minimum of MA and exlensive broadcast
experience. Tenure-track 9-month salary between
$26,000 and $38,000. Send curriculum vitae/list of re-
ferences immediately to: Director, School of Journal-
ism, Ohio State University, Columbus, Ohio 43210.
08U is an eual opportunity/affirmative action employer.

Ohio University's E.W. Scripps School of Joumalism
seeks a director. The largest of five units in a college of
Communication, the School has accredited under-
graduate sequences in newswriting and editing, maga-
zine journalism, advertising, public relations, broad-
cast news and visual communications. The school has
an accredited Master’s program and a Ph.D in Mass
Communications jointly with the School of Telecom-
munications. The school has a 1.5 million dollar endow-
ment from the Scripps-Howard Foundation that permit-
ted the complete renovation and new equipment for a
facility that opened Jan. 1986. Total enroliment in the
school is 900 with a faculty of thity Accomplished
applicants are sought from both professional journal-
ism and journalism education. Professional applicants
should have significant executive level experience and
record of leadership. For such applicants, a graduate
degree is not required, but will be viewed as an asset.
Applicants from journalism education should have a
doctorate, administrative experience and substantial
teaching experience. All applicants are expected to
have a record of service to the field of journalism. The
director will be expected to remain productive in his or
her own field. The position is open no sooner than July
1, 1986, and no later than September 1, 1986. Nomina-
tions are welcome. Applicants should send a current
resume, a cover letter stating what you could contrib-
ute as director of the school and names, addresses,
and phone numbers of at least three references. Nomi-
nations or materials should be sent by March 1, 1986,
to Dr. Guido Stempel, Acting Director, EW. Scripps
School of Journalism, Scripps Hall, Ohio University,
Athens, OH 45701. Ohio University is an equal opportu-
nity employer and encourages applications from wom-
en and members of minority groups.

Mass Media faculty. Anticipated opening, September
1986; tenure track. Introductory and upper leve!
courses. Background in public relations/media re-
search techniques preferred; ability to teach television
production useful; Ph.D. in Mass Communications or
near completion required. Rank and salary commen-
surate with qualifications and experience. Send cover
letter, three letters of recommendation, and transcripts
for all degrees earned and in progress by March 15,
1986, to: Personnel Office, Westfield State College,
Westfield, MA 01086. An AA/EQ Employer.
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Assistant professor. Tenure-track, radio-TV depan-
ment, School of Joumalism. University of Montana.
Avalailable September 1, 1986. $22-26,000 for nine-
month academic year. Requires teaching and student
advising in accredited program. School offers Bache-
lor of Arts degrees in journalism and radio-TV and MA
program. Founded in 1914, The University of Montana
School of Journalism is one of the oldest J-Schools in
the nation The University opened an $8.6 million Per-
forming Arts Radio-Televison Center in 1985. Appli-
cants must have minimum of 5 years experience and
demonstrated competence as news reporer or pro-
ducer, preferably in TV and in major market. Teaching
experience and Master's degree desirable. Most im-
portant consideration: quality of professional exper-
ience as working broadcast journalist, Position offers
opportunity to join first-rate professionally oriented jour-
nalism faculty in spectacular Rocky Mountain setting at
time when University of Montana has established
broadcasting as a priority To apply, send letter of appli-
cation and complete summary of education and exper-
ience, including names of at least three professional
references, postmarked no later than March 15, 1986
to Joseph Durso, Jr., Chairman, Radio-Television De-
partment, School of Joumalism. University of Montana,
Missoula, Montana 59812. AA/EOE. Women and minor-
ities are encouraged to apply.

Muslic Man: Contemporary Spanish Mansion, 8000 sq.
feet, 4/4 plus 2 powder rooms. Audio rcom with con-
sole control—mike jacks, etc. Bar, soda fountain, eleva-
tor, electr. dumb waiter, master suite beautifully ap-
pointed. Peol, hot pool, on golf course in Royal Palm
Yacht & Country Club—million dollar class! A radio
man’s dream (recordings)...Call Owner Helen Hamill
Berhalter, 305—426-2128 or 619—323-1106; address,
243 Royal Palm Way, Boca Raton, FL 33432,

Wanted: funny short films or videotapes. (1-3 min-
utes) for potential air on national television show. Send
tapes to: Comedy Tonight, WNEW-TV, 205 East 67th St.,
NYC 10021,

Info-packed cassette tells how to break into radio/TV
voiceover business. $9.95 to: Vbiceworks, Box 17115,
Greenville, SC 29606.

WANTED TO BUY EQUIPMENT

FM-20kw/30kw, BE FM-30 (1983) w/FX-30 exc. like
new; CSI T-20-F on air w/exc. & stereo {(1982), mint. Call
M. Cooper , Transcom, 215—379-6585.

M.A. Program in fimtvideo production, screenwriting,
critical studies. No previous experience necessary.
Graduate assistantships available for Fall 1986. Write
for brochure to Prof. John D. Douglass, School of Com-
munications, The American University, Washington, DC
20016.

Communication: one tenure-track position and one
non-tenure track position available. Teach basic mass
communication courses, basic and advanced broad-
casting, advise students, and supervise pracitcums.
Requires Master's degree; Ph.D. desired. Position
available; August 25, 1986. Application deadline: until
filled. Send letter of application, vita, and names, ad-
dresses and phone numbers of three references to:
Director of Personnel, Northwest Missouri State Univer-
sity, Maryville, MO 64468. Affirmative aclion, equal op-
portunity employer.

Telecommunications: Assistant Professor, full-time,
tenure-track position. Masters required, Ph.D. pre-
ferred, 3 years college teaching required. Teach gra-
duate and undergraduate courses in an established,
production-oriented program. Appplicant would be
able to teach TV production and any of the following:
Introduction to Telecommunications, Writing for TV,
Telecommunications Law, Telecommunications Man-
agement, and supervise intemship. Competitive sala-
ry/benefits. Available September, 1986. Deadline for
application in March 15, 1986. Send resume, tran-
scripts and three letters of recommendation to: Search
Committee, Department of Telecommunications, Kutz-
town University, Kutztown, PA 19530. Kutztown Univer-
sity is an affirmative actionfequal opportunity employer
and actively solicits applications from qualified minor-
ity candidates.

HELP WANTED PROGRAMMING
PRODUCTION & OTHERS

A 1000 voices. OK, only 50 but you're fast as greased
lightning and you dream about CLIOs every night. In-
house state of the art recording studio for top creative
ad agency needs talented, quality oriented producer.
Golden dollars for golden throat. Loose Creative atmo-
sphere and no air shift! Sense of houmor required.
Send cassette of spots and resume to Traxion Record-
i2ng Og:;tudios, 701 Lexington Ave. Greensboro, NC
7403.

PROGRAMING

Radio & TV Binge. Oldest promotion in the industry.
Copyright 1962. Worid Wide Bingo, PO. Box 2311,
Littleton, CO 80122, 303—795-3288.

EMPLOYMENT SERVICES

Lucrative opportunities with client station in television
and radio nationwide, All levels, all market sizes. Confi-
dential, professional, and personalized. If you're good
at what you do, we want to hear from you! Contact
Media Marketing, PO. Box 1476, Palm Harbor, FL
34273-1476, or call 813—786-3603.

MISCELLANEOUS

Mobile facilities and crews. Nationwide service. Any
pickup anywhere. No job 100 small or large. Trucks,
pecple, transmission, tele-conferences, etc. Call
215—576-6075.

FM-2.5/3/5kw, CCA 2.5kw w/exc. on air w/proof, Bauer
6058 (1984) Skw wi690 exc. (going higher power),
McMartin 3.5k w/exc. on air w/proof, Call M. Cooper,
Transcom, 215—379-6585.

AM-S5kw & 1kw, Collins 21E on air w/proof, ITA 5000A
on air excellent condition, Harris BC-1H (1972) mint
condition—Collins 820D1 (1972). Call M.Cocper,
Transcom Corp. 215—379-6585.

Wanting 250, 500, 1,000 and 5,000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 lturbide
Street, Laredo, TX 78040. Manuel Fiores 512—723—
3331.

Mobile vans: Two 14’ cube vans fully equipped, Cam-
era Van - Five triaxed cameras, GV swilching and rout-
ing, Yamaha audio. Tape Van - 2 Ampex VPR2B w/Slo-
Mo, Chryon 4000. Bosch and Tektronix monitoring and
test equipment. Ready to go. Excellent Condition
$285,000. 38' Gertenslager recently rebuilt. No equip-
ment $27,000. 30" Gerstenslager recenlly stripped.
$14,000. Call Jack Taylor, WVSCO, 215—367-2800.

Grass Valley 3260 sync generator {genlocks) $2,250,
Crosspoint Latch 6006C $1,000. BVU 200 XLNT,
$2,000 w Covgnce Mod. 213—876-4055.

Blank tape, hatf pricel Perfect for editing, dubbing or
studio recording, commercials, resumes, student pro-
jects, training, copying, etc. Field mini KCS-20 minute
cassettes $6.99. ELCON evaluated %" videocassettes
guaranteed broadcast quality. To order, call Carpel Vid-
eo, Inc., 301—845-8888, or toll free 800—238-4300.

New and used radio broadcast and microwave
towers. Complete nationwide sales and service erec-
tion specialists bonded with 25 yrs experience (Tumn-
key Operations). TM.C.|. 402—467-3629.

Used TRUSCON 4-leg angle, self-supported tower.
183" excellent condition. Clearwater FL $15,000.00
813—461-1341. Can erect on your site.

Low power-TV CP holders. Complete RF transmitting
packages. Television Technology Transmitters, Bogner
and Scala Antennas, Cable-wave Transmission Line.
Qur LPTV experience and knowledge will direct you
towards solutions; our package prices and prompt de-
livery will make you smile! Invest in a phone call today!
916-—961-6411, and/or send a copy of CP with letter for
a no obligation equipment proposal. Kidd Communica-
tions wants your business, and we will work for it! 4096
Bridge, Fair Oaks, CA 95628,

COLLINS 21A, Skw AM Transmitter currently on air.
FOB South. $2500.00 you remove. Maze Broadcast
Co. 205—956-2227.

Instant cash- highest prices. We buy TV transmitters
and studio equipment. $1,000 reward for information
leading to our purchase of a good UHF transmitter.
Quality Media, 404—324-1271.

Wanted: used VHS 3/4", 1" and 2" videotapes. Cash
paid for all lengths. No defectives. Call Andy Carpel,
301—845-8888.

NEC “Eflex"” digital effects system. Single channel, 3
yrs old. on line. Exc. condition. 27K. Maze Broadcast
Co. 205—956-2227.

Dubner CBG-2 animation system, excelient condi-
tion. 4096 colors, DeJag/Anti-Aliased, 4 Meg Meg-0O-
Mem Board. Drives included. iomega and CDC remov-
able. Call 215—568-4134.

Wanted, SONY WEX-2000 pattern extender and
Chroma Key board, for CDL 350 switcher. Call 303—
629-5347 collect.

FOR SALE EQUIPMENT

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
379-6585.

New TV startups. Quality Media can save you money.
Top quality equipment at lowest prices. Business
Plans, financing available. Quality Media 404—324-
1271.
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Quality broadcast equipment. AM-FM-TV, new and
Jsed, buy and sell. Antennas, transmitters, VTRs,
switchers, film chains, audio, etc. Trade with honest,
reliable people; Call Ray LaRue, Custom Electronics
Corp. 813—685-2938.

For sale: ITC stereo record/play cart. Moseley re-
mote control, ITC stereo reel-to-reel, BE-4 mixer. Call
812—451-2636.

GE 30kw UHF transmitter. Inmediate delivery, good
condition. Quality Media 404—324-1271.

Videomedia 1" VTR editor model Z-6000. New. Half
grice. Bill Kitchen, Quality Media, 404—324-1271.

Ampex 4000A switcher, Commander Il editor, Centro
remote/ENG van, RCATR-100 can system, more. Call
205—956-2227.

MeCurdy SS7700 audio console for television with
rack, jackfields, equipment interconnect cables, and
many more features. New condition, never installed.
Criginally purchased for over $42,000.00 Will seil for
$11,000.00 Call for information: 312—351-4415.

Two Ikegami HL-79A ENG/EFP cameras. Good con-
dition. Each includes Cannon 9-118mm macro zoom
lens, 2 batteries, and shipping case. $11,500.00 each.
Call Clint Tinsley, Center City Video. 215—568-4134.

Betacam BYW-3 complete field package. well-main-
tained. $35,000. 415—386-1100.

Production equipment: Hitachi HR 100, low hours, he-
trodyne adaptor—$15,000. Ikegami HL79A, $9,000.
TK76B,- Hitachi FP50s, Panasonic AK100/AU100,
CMX340/NEC TT7000s, VPR2BS, lllusion DVE, Quanta
Q7 CG, Chyron 4000, 5500 color corrector, Angenius
25X and Fuji 22X lenses. CP6112 switcher, Vinton
heads, tripods and dollies. Hydroped 500 head. Call
Jack Tayior, WvSCO, 315—367-2800.

Inventory sale! Orban FM Optimods (8) $4,395.00,
8100 XT Chassis $1,795.00, 424A compressor De-
esser (1) $839.00, 245F Stereo Synthesizer (2)
$339.00, TV and Optimods ASK! CRL AM-4 Mono,
$2,925.00, Aphex Stereo Compellor $956.00, ITC Delta
ill stereo cart machines (5) $4,225.00, ITC telephones
Interfaces (12) $69.00, Technics SP-15 (7),$499.00,
SP-25 (4) $299.00, RS-1500US (1) $1,250.00, Micor-
Trak Sport authorized dealer, all equipment brand new;
terms: Cash plus UPS, 916—961-6411, WE WANT
YOUR BUSINESS! Kidd Communications, 4096
Bridge, Fair Oaks, CA 95628.

RADIO

Help Wanted Management

NOSTALGIA MUSIC STATION

Florida AM, booming metro market,
seeks Station Manager, sales personnel,
announcer-programmers. Should be ma-
ture people, age and musical tastes at-
tuned to 1925-55. Box A-111.
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Help Wanted Management
Continued

Help Wanted Sales

STATION MANAGER
One of nation's premier black gospel

station (WQIZ) needs hard charging
station manager. Licensed to St
George (in the Charleston, SC Met-
ro), this non-directional AM at 810
has super signal and consistent au-
dience ratings. If you're big on pro-
motion, sales and profit, come ex-
pand this winner into new horizons.
Send resume to Steve Judy, VP &
GM, Trident Communications Corpo-
rations, 4995 Lacross Rd., Suite
1600, Charleston, SC 29418. EOE.

We pay well to make great people happy

Ayear ago, we moved into brand new studios in Charleston. We cranked up our
new broadcast tower and hired a great operating staff that's slowly, but surely,
building one of the Southeast’s best CHR's. Now we're working to match that great
product with a great sales force. If you're great, we'll make you just as happy as we
make the rest of our staff! Check us out! Call one of our people! Then, rush resume
and photo to: Steve Judy, VP & GM, WKQB, 4995 Lacross Rd., Suite 1600, Narth

Charleston, South Carolina 29418. EQE.

Help Wanted Announcers

PLAY-BY-PLAY

University of Cincinnati WCKY, Cincin-
nati, Ohio, is iooking for the “Vbice of the
Bearcats.” Telephone talk experience
necessary. Tape anc resume to Jim
Glass, Program Director, WCKY Radio,
219 McFarland St., Cincinnati, Ohio
45202. EOE.

Help Wanted Technical

MAINTENANCE ENGINEERS

UNITED STATIONS RADIO

NETWORKS, the only inde-

pendently owned radio net-

work in the country, has an

immediate opening for a

maintenarce engineer.
The ideal candidate should have 2-5
years experience in broadcast audio
maintenance, inciuding equipment align-
ment, troubleshooting, and repair. Knowl-
edge of both digital and analog audio,
processing, and cont-ol circuitry. Ability
to fabricate custom circuitry and equip-
ment. FCC license or SBE certification
and valid driver license required.
Qualified individuals are invited to send
resume to:

UNITED STATIONS RADIO
NETWORKS
1440 Broadwa
New York, NY 10018
Att: WL
EQE M/F

GREAT OPPORTUNITY

NATIONAL MARKETING
MANAGER

Churchill Productions, a Phoenix, Ari-
zona based Radio Programing firm is
seeking a marketing expert to join our
fast growing company. We currently offer
A/C and Easy Listening formats as well
as station and commercial jingle produc-
tion.

Qualified applicants probably have ex-
perience in Radio Sales management po-
sitions, a history of personal sales suc-
cess, enjoy travel, and desire a
challenge with unlimited growth in Ameri-
ca’s fastest growing city. Please send
your resume and salary history in confi-
dence to:

Tom Churchill
1136 E. Campbell Avenue
Phoenix, AZ 85014

Situations Wanted Management

TO:SUNBELT RADIO

RE:RARE OPPORTUNITY

Dont miss this rare opportunity 10 hire “the
best" 1o manage your Sunbelt Radio Station/s.
I'm probably not somebody you already know,
but | am somebody you should know if you are
serious about the radio business. | wont be
available long! Box A-27.

TELEVISION
Help Wanted Management

WHYN/WHFM

in Springfield. MA is our first acquisition and R&R
Broadcasting is building a broadcast group. We're
seeking selling professionals ready to join a market
leader with an established list and complete paid lite
and medical insurance, including denial. I you are
currently selling radio and results. we'd like to talk with
you. Your cover letter should detail your selling success
and special skills or training. Send it along with your
detailed resume to VP/Sales, WHYN/WHFM, P.O. Box
9013, Springfield. MA 01101, We are an equal opportu-
nity emplayer

Help Wanted Programing,
Production, Others

Help Wanted Programing,
Production, Others

TV RESEARCH
DIRECTOR

South Florida’s number one news
station needs person to initiate, ex-
ecute and follow-through ail station
research projects. Must have exper-
tise inthe use of ARB, NSI, TVQ, Sim-
mons and Starch data as well as
knowledge of population trends and
psychographics of our market. Pre-
fer applicants with college degree
and previous TV research manage-
ment experience. Send resume to:
Barbara Reising, Personnel Man-
ager, WPLG/TV10, 3900 Biscayne
Blvd., Miami, FL 33137
EQUAL OPPORTUNITY EMPLOYER

PROGRAM DIRECTORS
PROMOTION MANAGERS

Major Cincinnati radio station seeks cre-
ative promotions specialist. Must be able
to develop and implement attention-get-
ting ideas. Off the wall thinkers encour-
aged. Don't hold back; give it your best
shot. Immediate opening. Resume, tapes
and work examples to PO. Box 2561,
Cincinnati, Ohio 45202. EQE,

BOB BOLTON

Broadcast professional is searching for
another challenge! Track record in-
cludes: WFBR, WKIX, KXYZ, WOWO,
WKH, WFUN, WQXI|, WBBQ. Exper-
ienced in areas of music, programming,
promotions, sales, management and on-
air. Fully qualified to program a major
market station, program a medium mar-
ket chain of stations or manage a small to
medium market station. Write Bob Bolton,
1319 Burleigh Road, Lutherville, MD
21093 or, better yet, call 301—337-8707.

GENERAL MANAGER

for KPDX-TV in Portland, Oregon. Candi-
dates must presently be a GM or GSM of
an Independent Television Station. Send
resume to: Michael A. Fisher, PO Box 40,
Sacramento, CA 95820. EOE.

BUSINESS/ACCOUNTING
MANAGER

independent Television Broadcaster in top 30 market
looking for shirt sleeve manager. Broadcasting exper-
ience required. Independent television experience
and CPA preferred. not required. Resume to: Walker,
3531 J* Sireet, Sacto, CA 95816
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Help Wanted Technical Help Wanted Announcers

WWF SPORTS ANNOUNCER

The World Wrestling Federation has an
immediate opening for a television sports
announcer.

This position is fulltime and requires ex-
tensive travel.

Transmitter/Studio equipment maintenance technician Send resume and on-camera video tape
with 3 - 5 years experience - RCA UHF Transmitter, sample (3/4" cassettses orlmly, please) to:
i i x Nelson Sweglar
ACA - TCR Cart Machine. Working hours 2AM - 11AM. General Wantger Tovision
Please send resume fo: Titan Sports, Inc.
81 Holly Hill Lane
. : PO. Box 4520
Chief Englneer ' Greenwich, CT 06830

WPHL-TV, Inc.
5001 Wynnefield Avenue
Philadelphia, PA 19131 Help Wanted News

SPORTS ANCHOR
WEEKENDS

Top 30 market looking for weekend

] Sports Anchor/Reporter. Good solid re-
| THIS PUBLICATION AVAILABLE porting and anchor skills a must. Mini-

CHIEF ENGINEER >
= Ceniral States Top 30 ADI | HHISEOROR mum 3 years experience. Box A-110.
® VHF Network Affiliated Station University Microfilms International Broadcasting.
u  Excellent facility & benefits onportunity emplover.
& Salary - 40'% depending on qualifications 300 North Zeeb Road, An sudlieppolinily empiByer M/
Ideal candidate should have 3-5 years engi- Dept. PR., Ann Arbor, M| 48106
neering management experience with a8 com- L

mercial lelevision station. The person should
also have management expernence in dealing

with Union personnel. The individual should Help Wanted Programing, Production, Others
have a broad and deep understanding of ENG,

SNG and other microwave equipment and ca-
pabilities as used today and projected in the
future. The ability to motivate people and com-
municate positively with peers is a must.

This is a super opportunity for a dynamic indi- ER

vidual. Please respond in strict confidence to

Box Z-123. Equal Oppottunity Employer. GRAPHICS
TECHNICIANS IMAGING

Maintenance NBC, the acknowledged leader in broadcast and production technology, is
widening that gap with the creation of this superb opportunity in order to meet
our needs for state-of-the-art innovation in the field of Electronic Graphics.

Major market, east coast, network affiliate
has opening for Maintenance Techni-
cians. 3-5 years previous experience re- As Manager of Graphics Imaging, a great deal of emphasis will be placed on the
quired: Send resume to: development of this new area. Key projects will include:

Box Z-58

Equal Opportunity Employer « Development of our multi-million dollar Graphics facility

o Determination and selection of equipment for NBC’s needs

« Development of working relationships with outside client users
« Development of computer programs for production activity utilizing graphics

Help Wanted Sales equipment
We require someone with the proven ability to handle the administrative,
REGIONAL SALES REPRESENTATIVE financial, and organizational responsibilities that come with this territory.
Forutne 500 Company Subsidiary: leader in the indus- . . . . - H
try; producing stalion 1D's, sales and production librar- If you possess the thorough knowledge in this field with the imagination to
ies. muslc commercials and television commercials. develop it, then you're someone we'd like to hear from. For prompt and con-

has opening for sales representative. o a - : 0 ¢
¢ ° fidential consideration please submit your resume with salary requirements

Candidates must have successful track record in radio to:

and TV sales, advertising agency sales, or related
fields, Position requires extensive travel. Company pro-

vides excellent salary, commission plan, plus company NBC Employment MGI

automaobile, full expenses and outstanding benefits.

3000 W. Alameda Ave. ﬂ
Please send resume and salary histary to: Jack AdKins, \
VP/Director Human Resources, Media General Broad- Burbank, CA 91523 ()

cast Services, Inc.. 2714 Union Avenue Extended,
Memphis, TN 38112. EOE, M/F.

Joesic G

Equal Opportunity Employer
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Help Wanted Programing,
Production, Others Continued

4
S ——r

PRODUCTION

MANAGER
W XFL Florida Opportunity

WXFL. Channel 8, Tampa, Florida has an ex-
cellent opportunity for an individual with 3-5
years experience as a Production Manager.

The person we seek must be an aggressive
self-starter with the ability to schedule and
manage a large number of people efficient-
ly and deal with clients effectively Good
organizational skills and technicai
background helpful. College degree prefer-
red. In addition to our desiravle Florida West
coast location we offer a competitive salary
and benefits. Send resume to:
Personnel Dapartment
MEDIA GENERAL
BROADCAST GROUP
817 E. Washington St.
Tampa, FL 33602

I Cuid opponeHily Cmploys
NO PHONE CALLS PLEASE

T T

HELP WANTED

Washington, D.C. Broacdcast facility seeking
Senior Producer. Must have television produc-
tion experience, writing &bility, and knowledge
of national politics. Send resume to: L. Wil-
liams, SHOB, Rm 40%, Washington, D.C.
20510.

Situations Wanted Sales

PROGRAM SALES

Yong, aggressive broadcast professional seek-
ing challenging position in television syndica-
tion sales. Over 15 years experience in local
and national sales. Extensive independent sta-
tion sales background including start-ups. Cur-
rently located in Southeast. 404—292-8115.

ALLIED FIELDS

Help Wanted Programing,
Production, Others

EXEC. PRODUCER

Litetime seeks a creative Executive Producer to devel-
op and manage in-house praduction unit.

Qualified applicants must have minimum 5 years TV
Production experience as an Exec. Producer at Major
Market station. Must be thoroughly experienced in all
aspects of production including studio. field. post-pro-
duction, budgeting and personnel management. 1
year in a supervisory capacity essential. Occasional

fravel.
Send resume {no tapes) including salary requirement

in confidence to:
LIFETIME
C/Q Personnel Mgr.
1211 6th Ave.
N.Y., N.Y 10036

An Equal Cpportunity Employer M/F/H/V

Help Wanted Programing,
Production, Others Continued

VIDEO PRODUCTION

PROFESSIONALS

Ar Northrop Advanced Systems Division, a world leader in
aerospace lechnologies, the most sophisticated equipment
and techniques are used throughout the organization. Our
audio/visual department, a creatively challenging environ-
ment, has the following career positions available:

Producer/Writer/Director

Responsibilities include script development utilizing a media design
or instruction technology approach; interactive video development;
writing and directing technical, training, informational and marketing
videotape, including single camera technical documentation direc-
tion and EFP location shoots. Requires 7+ years' experience, with
a background as a DP/Camera Operator and Editor (film or video).

Assistant Teleconferencing Engineer

Requires 6 years of experience as a television Production Assistant
and familiarity with basic electronics/computers; teleconferencing
knowledge preferred.

Senior Editor

Requires computerized editing, switching and DVE experience,
including DMX 340 (ISC), Timecode, and A and B roll. Betacam and/or
Component experience preferred.

Cameraperson Engineer

Experience as a DP/television Cameraperson with multicamera studio,
engineering and EFP production is necessary,; aircraft manufactur-
ing background preferred.

The above two positions require 4 years of experience.

Northrop provides our employees a competitive, comprehensive
benefits package. Please send only your resume, or letter of qualifica-
tions (No videos, films, etc.), to: Janet Vrieling, Northrop Advanced
Systems Division, Employment Office, Dept. BCT 4100, P.O.
Box 1138, Pico Rivera, CA 90660-9977.

PROOF OF U.S. CITIZENSHIP REQUIRED. Northrop is an Equal
Opportunity Employer M/F/H/V.

We're within your reach

NORTHROP

Advanced Systems Division
Aircraft Group

Broadcasting Feb 17 1986
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Employment Services

Programing

For Sale Stations Continued

7o BEST )

If your job hunting is stymied by stale
leads for jobs that opened up three
or four weeks ago, you need Media-
Line. It's the broadcast industry’s
only daily updated job listing.

Last week MedialLine offered fresh
listings for major market television
reporters, producers in markets 171
fo 7. entry level in stations willing to
take a chance on you, and scarce
weather and sports openings. Get
fresh job leads. Get MediaLine. 312-
855-6779

1" =2 =‘ Lum and Abner
; - Are Back
{ﬁ 5 ! ..piling up profits
for sponsors and stations.
15-minute programs from
the golden age of radio.
p PROGRAM DISTRIBUTORS ® PO. Drawer 1737
Jonesboro, Arkansas 72403 » 501/972-5884

Business Opportunities

CREATIVE PRODUCTION HOUSE

Specializing in TV promotion seeks partner to
expand capabilities and penetration. National
client base including major networks. Princi-
pals only reply in writing to: FHCG, 1 PO.
Square, Suite 3160, Boston, MA 02109. 617-

423-6566,

Wanted to Buy Stations

TALENT
WANTED!

IT'S WHO YOU KNOW!

Looking 1of & Job in Ermacioi-;7 ITA Qets.
your ool in the door. FIRSTI Al of us need
some luck and good timing for the better
jobs: BTA helps by presenting yow tope
when opportunity knocks! No more
wondenng whether you 9ol ihe job or not

BTA con obiain On immediaia evolua

ovoilabla by being in “the right place at
the nght time=—with BTA! For complale
confidenial details nd registrotion form
enclose $2.00 posioge / handiing o

Broadcast
Al Talent
Agency

555 5 Ralm Caryon 1104
Suite #1350

CASH FOR FM

In or near Seattle, Kansas City, or
Tucson. Brokers welcome. Send
complete details.

Box A-113

For Sale Stations

/I-"v'::):ll."ff.” _L/HWWV)Z/ jw

MEDIA BROKERS : CONSULTANTS
P O. Box 148
Encmo. Cal;l‘orn;e 91428
Area Code (818) 986-3201

Midwest Market
CBS-TV affiliate.
Asking 4.5 million dollars
Contact Brian Cobb
{202) 822-8913
or
Corky Cartwright
{619) 346-0742

AN ASS0C ] ATES

de media broke

CHAP)

pF=1Enl gkl

.%aﬁ/{ E Meador

MEDIA BROKER
AM-FM-TV-Appraisals
P.O. Box 36
Laxington, MO 64067
816—259-2544

10,000 RADIO-TV JOBS
The most complete & current radio. TV publication published in
Amernca, Beware of imitators! Year atter year thousands of broad-
casters find employment through us. Up 1o 98% of nationwide
openings published every week. over 10,000 yearly All market
sizes, all lormals. Qpenings or DJs, salespeople. news, produc-
tion. 1 week computer list $§ Special bonus: 6 consecutive wis.
only §15 95-you save §20 AMERICAN RADIOQ JOB MARKET
1553 N. Eastem. Las Vegas NV 89107 Money back guarantee!

OKLAHOMA CITY
FULL—POWER
UHF TV

LOW PRICE
EXCELLENT TERMS

TEXAS UHF TV CP
FULL POWER
MEDIUM MARKET
FIRST INDEPENDENT

Bill Kitchen
(404)324-1271

JOBPHOKE
The nationat job listing service that keeps pace
with the communications industry. Unpublished
jobs that are listed amly on our telephone service
Empioyers prefar to list openings with JOBPHONE
Find out why! For complete information write:
Broadcast Entry Consultants
15 West 44th St, New York, N.Y. 10036

NEWS—NEWS~—NEWS
Anchors-Reporters-Directors-M & F, we never seem {o have
enough to fill the many job orders we receive from slations
across the counin J in all size markets. if you are ready for a
move, let NATIONAL help. For compiate details and regd!a-
tion form, enclose $1.00 postage and handling 1
NATIONAL BROADCAST TALENT COCR INATORS,
DEPT. B,, PO, BOX 20551, BIRMINGHAM, AL 35218,
205-822-9144-ACT NOWI

® Urban contemporary AM Covering large university
city. $295,000. Terms.
8 More than 80 radio stations from Puerto Rico to Guam
including several combos and Class C stations. Callto
get on our mailing list.
® Buying or selling. See us at NAB. By appointment
only

Business Broker Assoclates

615-756-7635, 24 hours

901/767-7980

MILTON Q. FORD = A

CIATES
MEDIA BROKERS—APPRAISERS
“Spacializing bn Sumbélt Broadcsst Properties”

r Poplar - Susa 1135 - Mamahis, Tn 38157

MEMPHIS & ST. LOUIS

CPs for 1000-Watt UHF LPTVs.
Ms. Swearingen
202-659-5700.

The Holt Corporation

Group of MID-ATLANTIC COMBOS, including Class B's with fulltime
AM’s, located in good growth areas. Call Leigh Moylan or Gary Kirtley at

215-865-3775 for more information.

Washingion, DC 2036
2033 M Street, MW,
Sulte BOD
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For Sale Stations Continued

““TWENTY YEARS EXPERIENCE GOES INTO EVERY SALE”

H.B. La Rue, Media Broker

Radio TV CATV Appraisals

West Coast

44 Montgomery St. #3500
San Francisco, CA 94104
415434-1750

East Coast
500 East 77th St. #1909
New York, N.Y. 10021
212 288-0737

Atlanta

6201 Powers Ferry Rd., #455
Atlanta, GA 30339
404 956-0673 Hal Gore, V.P.

Medium, Major, Small
Markets

Radio stations priced from $200K to $8
million in Tex., LA., Ark., Tenn, Miss., MO.,
KS, Ariz, Okla, Ill., Ala., SC.

Put our combined 60 years of broadcast-
ing and brokering experience to work for
you.
Mitchell & Associates
Joe Miot or John Mitcheli
318-868-5409
PO. Box 1065, Shreveport, LA 71163

Location Size Type Price
AR Met FM $2500K
VA Met FM $2200K
ME Sm  AN/FM $1400K
CA Sm  AM/FM $1100K
wy Met  AM $795K
OK Med FM $650K
1A Sm FM $600K
NB sm FM $500K
1A Sm FM $385K
NC Sm  AM 300K

Terms
Cash
Terms
Cash
$150K

$100K
$180K

$100K
$100K
$65K
$75K

Contact Phone

Bill Whitley (214) 680-2807
Mitt Younts (202) 822-8913
Ron Hickman (401) 423-1271
Elliot Evers (415) 495-3518
Greg Merrill (801) 753-8090
Bill Whitley (214) 680-2807
Bill Lochman (816) 941-3733
Bill Lytle (816) 941-3733
Bill Lytle (816) 9413733
Mitt Younts (202) 822-8913

For information on these properties, please contact the Associale shown. For information on other
avaliabilities, or to discuss selling your properly. contact Janice Blake, Marketing Direclor, Chapman
Associates Inc., 8425 Dunwioody Place, Atlanta, GA 30338. 404—998-1100.

BOB KIMEL'S
NEW ENGLAND MEDIA, INC.

BUYERS AND SELLERS
There's never any obligation when talk-
ing to any of our professional staff
8 Dnscoll Dr., St. Albans, VT (05478
802-524-5963

AN
<RAM>

A4

R.A.Marshall &Co.

Media Investment Analysts & Brokers
Bob Marshall, President

Fulltime powerful AM station with strong ratings
history located in medium-size southeastern mar-
ket. $735,000 with $100,000 down.

S08A Pineland Mall Office Center. Hilton Head Island, South Carolina 29928 803-681-5252

CENTRAL TEXAS
Resort Area Combo $1.2 million cash
JAMAR:- RICE C()

Madia Brokersge £& Appreiasis

950 West Lake High Dr.
Suite 230, Austin. TX 78746

AM/FM COMBO
FOR SALE
Strong mid-west market. Big 10 col-

lege town. Complete details. Tho-
ben-Van Huss, Inc. 317—636-1016.

SUNBELT VHF TV

Gross near 1.0 mil, CBS affiliate.

State of art Technology. Includes real

estate. $2.75 mil, Prircipals only.
Reply Box A-90.

CENTRAL OKLAHOMA

1000-watt full-time AM. Established
cash flow. 25% down and owner fi-
nancing. Seller represented by Fred
Thompson (Tulsa). 918-492-5851.

BROADCASTING'S CLASSIFIED RATES

Allorders lo place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1735 DeSales St..
N.W, Washington, DC 20036.

Payable in advance. Check, or money order only. Full
& correct payment MUST accompany ALL orders.

When placing an ad. indicate the EXACT category
desired: Television, Radio, Cable or Allied Fields: Help
Wanted or Situations Wanted; Management, Sales,
News, etc. It this information is omitted, we will deter-
mine the appropriate calegory according to the copy
NO make goods will be run if all information is not
in¢luded

The publisher is not responsible for errors in printing
due to illegible copy—all copy must be clearly typed or
printed. Any and all errors must be reported to the
classitied advertising department within 7 days of pub-
lication date. No credits or make goods will be made
on errors which do not materially affect the advertise-
ment.

Deadline is Monday at noon Eastern Time for the follow-
ing Monday's issue. Earlier deadlines apply for issues
published during a week containing a legal hotiday, & a
special notice announcing the earlier deadline wilt be
published above this ratecard. Orders, changes, and/
or cancellations must be submitted in writing. {NO tele-
phone orders, changes. andior cancellations will be
accepled.)

Replies to ads with Blind Box numbers should be ad-
dressed 10: (Box number). c/o BROADCASTING. 1735
DeSales 5t NW. Washington, DC 20036.

Advertisers using Blind Box numbers Gannot request
audio tapes, video tapes. transcriptions, hims, or VTR's
to be forwarded to BROADCASTING Blind Box num-
bers. Audio 1apes, video tapes. transcriptions, films &
VTRS are not forwardable, & are returned to the sender.

Publisher reserves the right 1o aller classified copy to
conform with the provisions of Title VIl of the Civil Rights
ACt ol 1964, as amended. Publisher reserves the right
to abbreviale, alter, or rejecl any copy.

Rateas: Classified listings (non-display). Per issue: Help
Wanted: $1.00 per word, $18 weekly minimum. Situa-
fions Warted (personal ads): 60¢ per word, $5.00
weekly minimum. All other classifications: $1.10 per
word, $18.00 weekly minimum. Biing Box numbers:
$4.00 per issue.

Rates: Classified dispiay (minimum 1 inch, upward in
half inch inGrements), per issue: Help Wanted $80 per
inch. Situations Wanled; {personal ads): $50 per inch.
All other classifications: $100 per inch. For Sale Sta-
tions, Wanted To Buy Stations, Public Notice & Busi-
ness Opportunities advertising require display space.
Agency commission only on display space.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word each.
Symbols such as 35mm, COD. PD.eic., count as one
word each. Phone number with area code or zip code
counts as one word each.
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Fates & Fortuness

Media

Derk Zimmerman, VP and general manager,
Metromedia-owned WFLD-TV Chicago,
named president of Metromedia Television,
Los Angeles, comprising six television sta-
tions that have been sold to Rupert Murdoch.
Al DeVaney, VP and general sales manager,
WFLD-TV, succeeds Zimmerman. Both will re-
main in those positions when ownership of
stations is transferred to Murdoch's Fox Tele-
vision Stations in March.

Zimmerman Rumore

Vic Rumore, executive VP, Sudbrink Broad-
casting, Nashville, named president and chief
operating officer. He will oversee radio and
television divisions of company. Sudbrink
owns WCBF(AM) Tampa and WBIX(AM) Jack-
sonville, both Florida; wYDEAM) Birming-
ham, Ala.; KAAY(AM) Little Rock, Ark.;
KBCQ(AM)-KCKN(FM) Roswell, N.M.;
KPOI(FM) Honolulu, and, pending FCC ap-
proval, KJIM(AM) Denver. It owns WCEE(TV)
Mount Vernon, Ill., and, pending FCC ap-
proval, wTLL(TV) Richmond, Va.

Edward Reilly, senior VP, McGraw-Hill
Broadcasting Co., New York, named execu-
tive VP and chief operating officer. McGraw-
Hill owns KERO-Tv Bakersfield, Calif., and
KGTV(TV) San Diego; KMGH-TV Denver and
wRTV(TV) Indianapolis.

Robert Regalbuto, from wCPO-Tv Cincinnati,
joins KSTP-TY Minneapolis-St. Paul as VP and
general manager.

Stephen Kimatian, executive director, Mary-
land Public Television, Owings Mills, Md.,
joins commercial wkBw.Tv Buffalo, N.Y, as
president and general manager.

Charles Edwards, general manager, KTVT(TV)
Fort Worth, named executive VP of parent,
Gaylord Broadcasting Co.

Victor Marrero, general sales manager,
WYOU(AM) Tampa, Fla., named general man-
ager.

John Hysler, general sales manager, WLIG(TV)
Riverhaed, N.Y., joins Kauz-TV Wichita
Falls, Tex., as VP and general manager.

Frank Morock, news director, WKAK(TV} Sel-
ma, Ala., assumes additional responsibilities
as general manager.

Robert (Skip) Schulz, station manager, WFCL-
AM-FM Clintonville, Wis., joins WIMT-AM-FM
Merrill, Wis., as general manager.

Named assistant VP, American Cablesys-
tems, Beverly, Mass.: John Chmielecki, as-
sistant corporate controller; Patti Kanter, di-
rector of marketing information and research;
Curt Wolff, director of investor relations;
Thomas Walsh, general manager, South
Shore and Cape Cod systems, both Massa-
chusetts; Jeffrey Lyman, director of financial
analysis. Named system managers for Ameri-
can Cablesystems: Victor Pascarelli, system
manager, Orleans, Brewster, Wellfleet and
Provincetown (all Massachusetts) systems, to
general manager, Cape Cod, Mass., system,
and Carol Bradley, office manager, American
Cablesystems, to system manager, Marion,
Mass., system.

Jerome Golden, VP and secretary of ABC,
New York, retires. He joined Paramount Pic-
tures as law clerk in 1939, went with United
Paramount Theaters when it was severed
from production company and to ABC when
it was bought by UPT. He has been secretary
of company since [958 and vice president
since 1959,

Nan Tepper, director, station services, CBS-
owned KCBS-Tv Los Angeles, named VP,
West  Coast personnel, CBS/Broadcast
Group.

Cary Pahigian, program manager, WBZ(AM)
Boston, named station manager.

Richard Davey, executive producer, KTXA(TV)
Fort Worth, named production-operations
manager.

Raymond Jones, program director, KENS-TV
San Antonio, Tex., joins KWTv(TV) Oklaho-
ma City as station manager.

Marketing

Robert Cherins, president, McCaffrey &
McCall Direct Marketing, subsidiary of
McCaffrey & McCall, New York, named
president and chief operating officer, McCaf-
frey & McCall, succeeding Henry Bernhard,
named vice chairman and chairman of execu-
tive committee.

Monte Newman, VP and general manager,
wMAQ-Tv  Chicago, joins Earle Palmer
Brown, Bethesda, Md., as executive VP,
chief operating officer.

Craig Brown, co-chief financial officer,
D’Arcy Masius Benton & Bowles, New
York, named chief financial officer. Robert
Lyman, who had been co-chief financial offi-
cer with Brown, retires after 20 years with
D’Arcy MacManus & Masius and its succes-
sor.

Gary Carr, VP, associate director of network
operations, SSC&B:Lintas USA, New York,
named VP, director of network operations.

John Barczyk, senior VP and management
supervisor, Campbell-Ewald, Warren, Mich.,
named group senior VP and group manage-
ment Supervisor.
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Marshall Dickman, executive VP, Wolff
Whitehall Inc., New York, joins
HBM/Creamer there as senior VP.

John Watkins, general
sales manager, ABC-
owned WABC-Tv New
York, named presi-
dent, ABC Television
| Spot Sales, New York,
succeeding Walter
Flynn, resigned.

Nan Helier, director of
new business develop-
ment, Westwood One,
: New York, named di-

Retine rector of sales, Weslt-
em region, Los Angeles, for both Westwood
One and its recently purchased Mutual
Broadcasting System.

Catherine St. Jean, VP, corporate director of
communications services, Needham Harper
Worldwide, New York, named assistant di-
rector of creative services.

William E. Ross, 55, chairman of Tatham-
Laird & Kudner Advertising, Chicago, re-
tires. Ross joined agency in 1982 from J.
Walter Thompson. He will remain consultant
to company. Charlotte Beers, chief executive
officer of T-L&K, succeeds Ross as chair-
man. William Youngclaus, chief operating of-
ficer, T-L&K, assumes additional title of
president.

Youngclaus Gage

Robert Gage, executive VP, creative director,
Doyle Dane Bernbach, New York, named ex-
ecutive creative director, DDB-U.S. He suc-
ceeds Roy Grace, who left to found own ad-
vertising agency with fellow DDB executive,
Diane Rothschild (“Fates & Fortunes,” Feb.
10).

Jerry Cregan, VP, stations, central division,
Katz Radio, New York, named president, Re-
public Radio, a Katz Radio Group company.



John Poche, accoun' executive, KRBE-FM
Houston, joins Republic Radio there as sales
manager.

wayne Sandlin Jr, VP, account supervisor,
Beber Silverstein & Partners Advertising,
Miami, named VP and account supervisor.

Elected VP’s, McCann-Erickson, New York:
Linda Boothby and David Edelberg, account
supervisors; Betsy Fifield, account director,
and William Granda, administrative manager.

Scott Dunnell, accouat director, marketing
services group, Tatham-Laird & Kudner, Chi-
cago, joins D’Arcy Masius Benton & Bowles
there as director of marketing services, Inter-
group marketing and promotions group.

Jeff Wright, account supervisor, Carmichael-
Lynch, Minneapolis, named VP, account su-
pervisor.

Margaret Mollo, from ABC-TV Spot Sales,
New York, joins Worldvision Enterprises,
New York, as director, advertiser sales ad-
ministration, responsible for sale of commer-
cial time within Worldvision’s advertiser-sup-
ported programing.

Account supervisors named VP’s, Tracy-
Locke, Denver: Tom Botelho, Vivian Caudle
and Deb Broka.

Named VP’, William Esty Co., New York:
Sylvia Bullock, senior copywriter; Eileen
O’Hare, group creative director, and Ran-
dolph Pearsall, account supervisor.

Karol Keppy, copywriter, Mohawk Advertis-
ing, Mason City, lowa, joins Admark Adver-
tising Marketing Services there as copy chief.

Named corporate VPs, MMT Sales, New
York: Dolores White, head of business affairs;
Dan O’Kane, head of finance; Maureen Boy-
lan, head of computer division; Al Cannarella,
head of research, and Jon Gluck, head of pro-
graming.

Carol May, marketing director, Media Cyber-
netics, joins Pallace Inc., Silver Spring, Md.,
advertising agency, as senior account execu-
tive.

Tim Ives, media planner, D' Arcy Masius Ben-
ton & Bowles, Chicago, named media super-
visor. Jeff Rhodes, assistant media planner,
DMB&B, named media planner.

Joseph Newman, VP, group media director,
HCM (formerly Marstellar Inc.), New York,
joins HBM/Creamer there as associate media
director.

Jack Masters, head of television sales depart-
ment, Samuel Goldwyn Co., Los Angeles,
named VP, national television sales,

Alyssa Stanger, from Wells, Rich, Greene,
New York, joins Geer, DuBois there as broad-
cast media buyer.

Kim Dent, from Campbell-Ewald, Detroit,
joins W.B. Doner there as art director and
producer.

Peter Cornish, creative director, Ketchum
Advertising, New York, joins Cunningham &
Walsh, New York, as associate creative direc-
tor.

Jane Doherty, account executive, Blair Ra-
dio, Boston, named manager of office, suc-
ceeding Prudence Hay, resigned. Joanne Ad-
duci, from WHTT-FM Boston, joins Blair Radio
there as account executive.

Peg Mazzarella, associate director, manage-
ment accounting systems, Katz Communica-
tions, New York, named director of manage-
ment accounting systems. Gerard Spinoso,
account executive, John Blair & Co., New
York, joins Katz Continental Television there
as account executive. Esther Cohen, from
Campbell-Mithun, Chicago, joins Katz
American Television there as account execu-
tive.

Herman Stern, general sales manager, KRBK-
TV Sacramento, Calif., joins wDzZL(Tv) Mi-
ami in same capacity.

Robert Russo, VP, sales, wBEN-AM-FM Buffa-
lo, N.Y., joins WKBW(AM) there as general
sales manager.

Lou LaTorre, senior account manager, New
York office, wTBS(Tv) Atlanta, named VP,
New York sales manager.

Theresa Graham, assistant traffic manager,
KFMB-TV San Diego, joins wGBO-Tv Chicago
as traffic manager.

John Coleman, member of marketing depart-
ment, American Television & Communica-
tions, Denver, named sales manager of
Southwestern Cable TV and American Cable-
vision of Coronado, Calif., cable systems
composing ATC’s San Diego division.

Karen Cormier, office manager, Vision Cable
Company of Rhode Island, Pawtucket, R.L.,
joins Colony Interconnects Inc., Providence,
R.l., as broadcast sales coordinator.

Neal Spector, copywriter, Stone, August &
Co., Detroit, joins W.B. Doner there in same
capacity.

John Kahn, account executive, KRBE-AM-FM
Houston, named local sales manager.

Teresa Freitas, account executive, KLOK-FM
San Francisco, named local sales manager.

Pat Lindert, from KSON-AM-FM San Diego,
joins KYXY(FM) there as account executive.

Mike Snyder, national sales manager,
KXTV(TV) Sacramento, Calif., joins KTXL(TV)
there as regional sales manager.

Tom Rusk, marketing consultant, wVvFM(FM)
Lakeland, Fla., named regional sales man-
ager, WLKF(AM)}-WVFM(FM).

Charlotte Conners, sales manager, WBCS-AM-
FM Milwaukee, joins WRKR-AM-FM Racine,
Wis., as local sales manager.

Mario Carerra, from KMEX-TV Los Angeles,
joins KTTV(TV) there as local sales account
executive.

F. Semler Dieterich Jr., general sales manager,
wQTV(TV) Boston, joins wBZ-Tv there as ac-
count executive, local sales.

Chris Furman, development director, Regina
Schools, lowa City, lowa, and Michael
Moran, from University of [owa, join KCRG-
TV Cedar Rapids, lowa, as account execu-
tives.

Kathleen Nunnery, sales representative,
Chemical Metal, Norwalk, Conn., joins
wOR(AM) New York as food sales representa-
tive.

Liz Schouler, account executive, KCPQ-TV Se-
attle, named account executive, WLS-TV Chi-
cago.

Named account executives, WCAO(AM)-

Broadcasting Feb 17 1986
a2

WXYV(FM) Baltimore: Susan Ottenheimer,
from wCBM(AM) Baltimore; Suzanne Haley,
from Raptis Advertising, Baltimore; Yolanda
Rainey, from noncommercial WHOV(FM)
Hampton, Va., and Mary Garlington, from
WGRX(FM) Westminster, Md.

Al Tunis, from WSRF(AM) Fort Lauderdale,
Fla., and Michael Blum, from WwWPNV(AM)
Lansdale, Pa., join wkAT(AM) Miami Beach,
Fla., as account executives.

Programing

Morton (Tim) Fry, executive VP, Warner Elec-
tronic Home Services, and VP, law and busi-
ness affairs, Warner Home Video, New York,
joins Congress Video Group there as presi-
dent and chief executive officer.

Dee Eulberg, director, production coordina-
tion, and Dan McRae, director, domestic con-
tracts, Warner Brothers Television Distribu-
tion, Burbank, Calif., named VP’s.

Steven Hewitt, direc-
tor of variety program-
ing, Home Box Of-
fice, New York, joins
Showtime/The Movie
Channel there as VP,
original programing,
East Coast. Bob
Greene, manager of
national accounts for
Showtime/TMC,
named director,
tional accounts.

na-

Hewitt

George Noory, director of telecommunica-
tions, Fleishman-Hillard, St. Louis public re-
lations firm, joins Laclede Communications
Services, St. Louis film and video production
company, as president.

Garry Conner, senior VP, Satori Entertain-
ment, New York, named president, Satori
Television, syndication arm of Satori.

Jo Ann Emmerich, VP, daytime programs,
East Coast, named VP, daytime programs,
ABC Entertainment, remaining based in New
York. She succeeds Jacqueline Smith, who
resigned that post but remains consultant to
ABC (“Fates & Fortunes,” Feb. 10).

Anne Waldeck, senior manager, corporate fi-
nance, The Disney Channel, New York,
named director of finance, video department.

Michael Weiser, VP and general manager,
King World Enterprises, New York, joins
Blair Entertainment there as VP, director of
station clearances. Rob Roberson, Southwest
division account manager, Metromedia Pro-
ducers Corp., joins Blair Entertainment, Los
Angeles, as division account executive.

Craig Millar, general sales manager, Taft-
owned WTVN-TV Columbus, Ohio, named
VP, television sales, Taft Broadcasting.

Bob Kelley, director of business affairs, Uni-
versal Studios, Los Angeles, named VP, busi-
ness affairs.

Edward Monahan, from Television Program
Enterprises, New York, joins Multimedia En-
tertainment, New York, as sales manager,
Western division.

Christopher Rovtar, from Paramount Domes-



tic Television Distribution, Los Angeles,
joins Access Syndication there as Western
sales account executive.

Bob Neece, director of special projects, Four
Star International, New York, named VP,
East Coast operations.

John Figueroa, VP, West Coast operations,
GalaVision, Los Angeles, named VP, mar-
keting there.

Alan Letz, director of distribution services,
Harmony Gold, Los Angeles, named director
of home video services.

Neil Stearns, literary agent, Irv Schecter
agency, Los Angeles, joins Taft Entertain-
ment there as VP, development.

Judy Jenkins, program director, WZTV(TV)
Nashville, joins USA Network, New York, as
manager of programing acquisitions and
scheduling.

Edwin Michalov, vice president, sales, 20th
Century Fox Telecommunications, Los Ange-
les, joins Telstar Channels, Los Angeles-
based multichannel pay-per-view cable pro-
gram service, as director of programing and
marketing.

Daniel Davids, director of marketing, Arts &
Entertainment Network, New York, named
director of sales.

Nicole Sabathie, account executive, KCBS-TV
Los Angeles, joins Telepictures, Dallas, as
director of Southwest sales.

Lisa Sable, from A.J. Wood Credit Marketing
Services, Philadelphia, joins Prism, Bala
Cynwyd, Pa.-based regional pay television
service, as product manager.

Hurst Swiggart, production manager, KTUL-
TV Tulsa, Okla., joins SPN Productions there
as sales manager.

Paul Baccus, from Corlolco Service Inc., Los
Angeles programing distributor, joins Filma-
tion there as account executive.

Mark Smith, operations manager, WAKA(TV)
Selma, Ala., assumes additional responsibil-
ities as program director.

Glenn Dyer, operations-production manager,
Taft-owned KTXA-Tv Dallas, joins co-owned
WDCA-TV Washington as program manager.

John Emery, VP and manager, WCRB Produc-
tions, Boston, named VP of parent, Charles
River Broadcasting.

Fl_obert Stengel, director of corporate ser-
vices, Continental Cablevision, Boston,
named VP, programing.

Paul Goldstein, production director, WPIX-FM
New York, joins wNBC(AM) there as produc-
tion administrator.

Debby Messana, national producer, P Maga-
zine, San Francisco, joins KING-TV Seattle as
executive producer.

Gary Dowdalls, producer-director, WTVO-TV
Rockford, Ill., and Mark Cridland, producer-
director, WBAK-TV Terre Haute, Ind., join
KOLR-TvV Springfield, Mo., as producers-di-
rectors.

Roy Stephens, from wWMIC(FM) Birmingham,
Mich., joins wNIC-AM-FM Detroit as after-
noon drive air personality.

News and Public Affairs

Tom Foty, part-time
correspondent, NBC
News,  Washington,
named evening pro-
ducer, night news
manager, NBC Radio
News, New York.

Appointments, ABC
News: Rex Granum,
director, television
news coverage, New
York, named bureau
chief, Southern bu-
reaus, Atlanta, Dallas, Miami, Central and
Latin American bureaus reporting to him. He
is based in Atlanta. He succeeds Ray Nunn,
who becomes senior producer, weekend
news, New York. Glennwood Branche,
Washington bureau producer, to Philadelphia
bureau chief.

Meredith White, senior editor, Newsweek,
New York, joins ABC News there as senior
editor, 20/20.

Gary Kennerknecht, news assignment editor,
WHEC-TV Rochester, N.Y., named assistant
news director.

Larry Wallenstein, assistant news director,
WTVITV) Miami, joins WCIX(TV) there as
news director.

Rick Dawson, reporter, wSAZ-Tv Huntington,

W.Va., assumes additional responsibilities as
weekend producer-anchor.

Appointments, KSNW-Tv  Wichita, Kan.:
Wayne Abler, from KSNF(TV) Joplin, Mo., to
10 p.m. regional news producer; Kristen
Jobs-Haugen, from KELO-Tv Sioux Falls,
S.D., to noon news producer; David Ross,
from wDEF-Tv Chattanooga, to city-county
reporter; Janet Seipel, senior producer, news,
to special projects producer, and Debbie
Gann, city-county reporter, to special projects
reporter.

Nicole Thibault, news producer, KOMU.TV
Columbia, Mo., joins WANE-TV Fort Wayne,
Ind., as night producer.

Evelyn Starnes-Jaco,
producer-editor, NBC
Radio, New York,
joins Mutual Radio
Network, Arlington,
Va., as news manager.

John Donovan, Mid-
dle East comespon-
dent, ABC News,
Aman, Jordan, joins
Cable News Network,
London bureau, as
correspondent.

Starnes-Jaco

Bob Wright, assignment editor, KBMT(TY)
Beaumont, Tex., joins KRBC-TV Abilene,
Tex., as news director.

Larry Stirewalt, news manager, WDAU-TV
Scranton, Pa., named VP and news director.
Joseph Buckley, producer, WDAU-TV, named
executive news producer.

Ann Davis, medical reporter, wis-Tv Colum-
bia, $.C., named anchor and producer, Mid-
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day Report.

John Barry, senior director of sports, KIRO-TV
Seattle, named executive producer, sports
and specials.

Appointments, WAKA-TV Montgomery, Ala.:
Carole Meckins, reporter, KPLR(TV) St. Louis,
to weeknight co-anchor; Rick Sarro, sports
director, KPLC-TV Lake Charles, La., to sports
director; Jeff Jensen, {rom KwwL-TV Water-
loo, Iowa, to meteorologist; Sharon Lord, re-
porter, KFDX-TV Wichita Falls, Tex., to noon
anchor-reporter; Dan Lynn, sports anchor,
wRBL-TV Columbus, Ga., to weekend sports
anchor-reporter; Sidney Evans, reporter,
WTOK-TV Meridian, Miss., to reporter; Ken
White, reporter, to assignment editor; Ann Lit-
tle, from wtvx(Tv) Fort Pierce, Fla., and Joe
Fantocone, from WwABG-TV Greenwood,
Miss., to news photographers.

Loretta Carroll, anchor-reporter, WOKR-TV
Rochester, N.Y., joins KMTV(TV) Omaha as 5
and 10 p.m. co-anchor. Mark Pettit, weekend
anchor, KMTV, named 5 and 10 p.m. co-an-
chor.

Chuck Blitzer, reporter, substitute anchor,
WPTZ(TV) Plattsburgh, N.Y., joins WGME-TvV
Portland, Me., as reporier and momning news
anchor.

Lance Orozco, from KSBY-TV San Luis Obi-
spo, Calif., joins KEYT(TV) Santa Barbara,
Calif., as reporter.

Joan Zec, from KTSM-TV El Paso, joins KVIA-
TV there as reporter.

Janice Waibel, from wews(Tv) Cleveland,
joins KSL-Tv Salt Lake City as nightbeat spe-
cialist.

Sam Merrill, from wiLX-Tv Lansing, Mich.,
joins wWiRETV Flint, Mich., as reporter.

Scott Cash, sports director and anchor,
WMDT-TV Salisbury, Md., joins WVECTV
Hampton, Va., as weekend sports anchor.

Technology

Otto Genutis, VP and general manager, color
picture tube operations, Zenith, Glenview,
Ill.. named senior VP, components group,
succeeding Joseph Fiore, who is retiring after
37 years with company.

Frank Lesher, general counsel and assistant
-secretary; ~Sony - Corp. - of - America, - Park
Ridge, N.J., named VP and general counsel.

Verne Zugenbuhler, VP, sales and marketing,
Gandalf Data Inc., Chicago, joins Artel
Communications Corp., Worcester, Mass.,
as sales and marketing VP for its Fiberway
digital, broadband, fiber optic network.

Lori Kolodzey, manager, program operations,
Midwest, ABC Radio Network, Chicago,
joins wWGN(AM) there as manager, satellite and
technical services.

Harold Jackson, chief engineer, WIKS-TV
Jacksonville, Fla., joins wPMKTV) Mobile,
Ala., as chief engineer.

Appointments, operations and engineering,
Public Broadcasting Service, Washington:
Maryanne Schuessler, manager, PBS broad-
cast services, to assistant director, traffic and
services, broadcast operations; Marcia
Brooks, broadcast coordinator, to manager,

day-of-air operations; Doris Cooper, assistant
director, broadcast operations, to assistant di-
rector, tape library and administration; An-
drea Guidry, Pat McCombie and Irene Mir-
anda, traffic coordinators, to broadcast traffic
specialists.

Larry White, from wiKA-Tv Wilmington,
N.C., joins KOAM-Tv Pittsburg, Kan., as
chief engineer.

Promotion and PR

Sandra Lauffer, senior executive, public and
media relations, Intelsat, Washington, re-
signs.

Robin Ellen Hanna, assistant creative direc-
tor, Ventura Associates International, New
York, named director of public relations.

Marty Iker, from own company, Iker Market-
ing and Creative Services, Cincinnati, joins
KNBC(TV) Los Angeles as creative director,
advertising and promotion.

Donna Yamaguchi, promotion assistant,
WOLF-TV Scranton, Pa., joins wDAU-TV there
as advertising and promotion manager.

David Rhoades, producer-director, WITN-TV
Washington, N.C., named promotion man-
ager.

Jon Volmar, from wsun(aM) St. Petersburg,
Fla., joins WYNF(FM) there as promotion di-
rector.

Lon Braithwaite, morning drive anchor,
WGBB(AM) Freeport, N.Y., resigns to operate
his independent news and public relations
business.

Allied Fields

Henry Hockeimer,
who retired in April
1985 as president and
chief executive officer
of Ford Aerospace and
Communications
Corp., joins United
States Information
Agency, Washington,
as deputy director,
television and film
service.

Hockeimer Dennis Eckhout, sen-

jor financial analyst, Frazier, Gross & Kad-
lec, Washington, joins Communications Eqg-
uity Associates there as senior broadcast
analyst.

M. Patricia Duggan, manager, marketing/-
client services, television products, Arbitron,
New York, named client service manager.

R. Dean Mills, acting dean, school of cornmu-
nications, Pennsylvania State University,
University Park, Pa., resigns.

Appointments, United States Information
Agency’s television and film acquisitions
commitiee: David Wolper, David Wolper Pro-
ductions; Jean Firstenberg, director, Ameri-
can Film Institute, and Michael Frankovich,
president, Frankovich Productions.

Elected to Arbitron Radio Advisory council,
New York: John Gush Jr., wXBQ-FM Bristol,
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Va.; Ronald Pancratz, wiR(AM) Detroit; Lee
Larsen, KOA(AM) Denver, and Nathan Safir,
KCOR(AM) San Antonio, Tex.

George Schaefer, producer-director, joins
UCLA, Los Angeles, as chairman of depart-
ment of theater, film and television.

Jay Billie, client service manager, Arbitron,
leaves to form own media research consulting
firm, J. Billie Associates, based in Silver
Spring, Mo.

Richard Lubic, independent communications
consultant, Los Angeles, joins Michaet
Prince & Associates, Century City, Calif.-
based investment banking firm, as executive
VP of MPAs newly formed broadcast-tele-
communications division.

Bob Block, group marketing manager, Dan-
iels & Associates, Denver, named director of
marketing.

Elected officers, Metro Cable Marketing
Group, Teaneck, N.J.: Mary Tassini, Mon-
mouth Cablevision Association, president;
Lorraine Cole, U-A Columbia Cablesystems,
vice president; Audrey Morrison Hall, Ameri-
can Cablesystems of New York, treasurer,
and Ernie Roy, Vision Cable TV, secretary.

Elected officers, board of directors, Society
of Satellite Professionals, Washington: Wil-
bur Pritchard, Satellite Systems Engineering,
Bethesda, Md., chairman; Robert Wold, Rob-
ert Wold Co., president; Poily Rash, General
Instrument Corp., vice president, operations;
Peter Marshall, Visnews, London, vice presi-
dent, international liaison; Susan Irwin, lrwin
Communications, Washington, vice presi-
dent, chapters and regions; John Tagliaferro,
Hughes Television Network, New York, sec-
retary, and Mack E. Schwing Ill, Touche Ross
& Co., Washington, treasurer.

Deaths

Howard Vollum, 72, co-founder and vice
chairman, Tektronix, Beaverton, Ore., died
of stroke Feb. 3 at St. Vincent hospital, Port-
land, Ore. In 1946, Vollum joined with fel-
low Portlander M.J. (Jack) Murdock to found
Tektronix. Vollum was president of company
from 1946 until 1971. In latter year, Murdock
was killed in seaplane accident, and Vollum
succeeded him as chairman, remaining in that
post until 1984, when he became vice chair-
man. Vollum is survived by his wife, Jean,
and five sons.

Ticker Freeman, 74, musician and composer
who was arranger and conductor for The Di-
neh Shore Show on NBC-TV in 1950%, died
of cancer Jan. 30 at Valley Presbyterian hos-
pital, Van Nuys, Calif. He is survived by his
wife, Esther, and four sons. One son, Barry,
is director of talent acquisition for Westwood
One Radio Networks, Los Angeles.

Robert Behringer, 68, retired VP and general
manager, MetroVision Inc.’s Chicago area
cable systems, died of cancer Feb. 1 at Phoe-
nix nursing home. Behringer joined MetroVi-
sion in 1980. Before that he had been VP and
general manager of Anixter-Pruzan, Chica-
go, distributor of cable television supplies.
Behringer was former member of National
Cable Television Association board of direc-
tors. He is survived by two sons and daughter.



Mithaekstater

When it was good it
was very, very good

The irony of Herbert Brodkin’s career is that
it has earned him a good deal of money,
recognition and respect from an industry that
he believes has been headed in the “wrong
direction” since moving from live produc-
tion to film and tape a generation ago.

Brodkin has been a television producer,
making series and specials for network tele-
vision and more recently cable, for 36 years.
His projects have collected more than 50
Emmys. His list of credits includes ABC’s
Alecoa Hour (1955-56), CBS’s Playhouse 90
(1958-60) and The Defenders (1961-65), the
NBC mini-series Holocaust (1978), and the
HBO Premiere Films dramas Sakharov
(1984) and Murrow (1985). Next week, CBS
will air a Brodkin production, Welcome
Home, Bobby, dealing with a subject the net-
work forbade him to touch 25 years ago dur-
ing The Defenders-—homosexuality.

Brodkin has made a career of producing
dramatic programs that deal with controver-
sial subjects. And he has done it in a medium
that he believes has produced far more
“junk” than worthwhile programing during
the last two decades. “Once television got
into film,” back in the late 50°s and early 60’s
Brodkin believes, “all the rules changed.
Everything became very commercial. The
industry was growing, films could be dis-
tributed all over the world, unlike live televi-
sion, and it became a more sophisticated in-
dustry, with much more supervision and
censorship of the shows.” The medium has
been going in the wrong direction ever
since, he contends. It is Brodkin’s view that
the medium let slip an opportunity to “devel-
op into an art form of its own, differentiated
from stage or screen. And to a large extent it
missed that opportunity because the motiva-
tions were different.” The goal became, he
says, “to make as much money as possible.”
According to Brodkin, the three networks
discovered that the best way to do that was
“to cater to what they called the mass of
people as against smaller numbers who
might be more pleased with quality.”

That programing to a mass audience
means offering some shows that many would
consider less-than-quality fare, says Brod-
kin, is “utter nonsense.” It’s simply a way of
rationalizing a bottom-line orientation, he
says. “I think all the public would have
looked at good television, if they were given
it. But the television industry has driven
down the creative acceptance of the public
50 they’ve been trained to relish what they
are given. They could just as easily have
been trained to relish good work.” It’s prob-
ably too late to change course at this point,
he adds.

Yet Brodkin has remained and thrived in
the industry of which he is so openly critical.
With a background in theater production and
design, he cut his teeth on film production
during a five-year stint in the U.S. Army

¢k
HERBEAT HARRISON BRODKIN—president, Titus
Productions; b. Nov. 9, 1912, New York; BA,
Drama, University of Michigan, 1934; scenic
artist and set designer, various locations,
1934-41; master of fine arts, direction and
design, Yale Drama School, 1941; major, U.S.
Army, 1941-46; set designer, Bucks County
(Pa.) Playhouse and Westport (Conn.) Country
Playhouse, 1946-50; producer, CBS-TV,'
1950-52; producer, ABC-TV, 1953-55;
producer, NBC-TV. 1955-56; producer, CBS-
TV, 1957-60; independent producer, president,
Plautus Productions, New York, 1960-64;
producer, president and founder, Titus
Productions, New York, 1965-present
(company was soid to Taft Entertainment,
1981); m. June 25, 1941, 1o Patricia
Montgomery, who died in 1983; children—
Lucinda, 35; Brigit, 32.

during World War [I. About half of that time
was spent producing training films for the
Signal Corps. But it was Brodkin's design
background that landed him his first job in
television, as a set painter for Philco Theater
in 1950. Later that year he became a set
designer for CBS’s Charlie Wild, Private De-
tective, and then producer of the program.

In an interview with television writer Er-
nest Kinoy, with whom Brodkin has colla-
borated on many projects, he described how
he went from painting sets to producing a
program: “The best way to do it is to go into
an industry where nobody knows anything.
Especially if you have a background in the-
ater. When I came into television I had a
pretty good theatrical background, and peo-
ple working in television in those days knew
even less than they know today, which is
pretty little. So if you have the right back-
ground and you have the opportunity, you
can move forward. [ became a producer al-
most out of self-defense. We had to get a
show on every week and nobody really knew
how to do that, so we just did it.”

From 1953 to 1955 Brodkin produced five
series for ABC, including ABC Album, The
TV Howr, The Motorola TV Hour, Center Stage
and The Elgin Hour. After producing The Al-
coa Hour and Goodyear Playhouse through
1956 for NBC, Brodkin went on to produce

Broadcasting Feb 17 1986
95

eight series for CBS and one each for ABC
and NBC from 1957 10 1967. The CBS se-
ries included Studio One (1957), Playhouse
80 (1958-60), Brenner (1959 and [revived]
1964), The Defenders (1961-1965), The
Nurses (1962-64), The Doctors and the Nurses
(1964-65), For the People (1965) and Coronet
Blue (1967). In the 1963-64 season, Brodkin
produced Espionage for NBC and in 1966
produced Shanre for ABC.

In the 1950°s Brodkin was a network staff
producer, but in 1960 he formed Plautus Pro-
ductions to produce The Defenders for CBS.
He remained an independent producer until
Paramount bought his company in 1964 in a
stock swap that made him the largest single
stockholder in the then closely held studio.
In 1965 he formed another independent
company, Titus Productions (both of his in-
dependent companies took their names from
the Roman writer, Titus Maccius Plautus). A
year later when Gulf + Western acquired
Paramount, the late Charles Bluhdorn, then
G + W chairman. offered Brodkin the presi-
dency of Paramount, which Brodkin says he
turned down on the advice of his wife, Patri-
cia, and other confidants. “It was an unbe-
lievably badly managed company,” Brodkin
says. In addition, he wanted to continue to
produce programs and not become an ad-
ministrator. Soon afterward, when a long-
term production deal with Paramount fell
through, one which Brodkin said he had a
handshake on with Bluhdorn, he sold his
G+ W stock and that was the end of the
relationship.

Since 1967, Brodkin and Titus have fo-
cused on the production of made-for-televi-
sion movies and mini-series, such as the
critically acclaimed Missiles of October, Holo-
caust and Sakharov. In 1981, Titus was sold
to Taft Entertainment, a move that Brodkin
said he made so that his long-time associate,
Robert Berger, and his two daughters, Lucin-
da and Brigit, could become “financially in-
dependent.” He gave each one-third of Ti-
tus’s stock before it was sold to Taft. “That’s
mainly why I did it,” he said. *‘Plus the Taft
people were good friends of mine.” He de-
scribes Taft Entertainment president Sy Fi-
scher as a “very close friend” who was also
Brodkin's personal agent for many years.

Given BrodKin’s critical view of network
television, it is not surprising that some ex-
ecutives on that side of the fence say he is
“not loved” by many he does business with.
But, said Steve Mills, vice president, motion
pictures and mini-seriecs, CBS Entertain-
ment, “he is respected. He’s been on the
cutting edge exploring controversial matters
for the first time.” Mills said the programs
Brodkin produces represent “the seasoning
rather than the staples of television.”

At 73, Brodkin still maintains a full-time
schedule. In his spare moments he does a
little fishing and spends time with his daugh-
ters. He reads about 35 or 40 hours a week,
most of it related to programs or projects in
development in television, the business he
loves to hate. ]
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More than halfway through Nielsen February sweeps period, NBC
now has one rating point lead over CBS. Through Thursday, Feb. 13
{covering 15 of sweep's 28 days), NBC had 18.6 rating and 28
share; CBS had 17.6/27, and ABC had 14.5/22.

o

Ed Joyce ended his 32-year career at CBS last week when he
resigned as senior vice president of CBS/Broadcast Group for CBS
Worldwide Enterprises. Move came only two months into his new
post, following his removal from president’s job at CBS News {(“Top
of the Week,"” Dec. 9, 1985), and appeared to be delayed reaction to
demotion from head of division with 1,200 employes, to one with
less than one-tenta that number. Joyce explained his decision to
BROADCASTING: “Ir. the past couple of months I have received a
number of overturss in different areas, including one from some-
one 1n the financial community that would involve putting togeth-
er a company for acquiring and operating television stations. None
of these could I respond to while an operating officer of the com-
pany. Enough was coming toward me that I took a look at what [
was going to do for the next 15 or 20 years. I guess my decision
said that the opportunity outside was greater than within.” Joyce
joined CBS in 1954, starting at wBBM(aM) Chicago. He spent much
of his career at wcBsaM) New York and was news director at
station when it adopted ail-news format in 1967. Three years later
he switched to television and, beginning in 1978, became vice
president and gensral manager, in succession, of weBM-TvV Chica-
go; KNXT(TV) Los Angeles (now KCBS-Tv), and then WCBS-TV New
York. He became axecutive vice president of CBS News in 1981
and two years latar took over as president. Rumors that Joyce
might be forced out of top job began to circulate late last year.
Among problems, it was suggested, were his inaccessibility to
news staff, and his having offended some veterans of organization
by supporting less traditional shows such as West 57th. Joyce was
at once blamed for severity of cuts in news division last year and
for cost overruns in that division. Asked to comment on whether
bottom line considerations might impair news gathering by net-
works, he said, "I don't think anything is happening to television
news that is different from what is happening to 'the business’ of
journalism in general. For instance, you can find parallels with
what 1s happening at Time Inc. I think for the next few years the
industry will be in a period of disinflation that will present serious
cost challenges and business challenges. But it is still a very
healthy business with considerable potential.” There was no an-
nouncement last week whether Joyce’'s post at CBS would be
filled.

o

MCA-TV said it would, effective immediately, begin selling half-
hour episodes of Knight Rider. MCA-TV President Don Menchel
said new half-hour episodes would be edited versions of full one-
hour episodes, nct episodes that have been cut in half down
middle—similar to what MCA-TV did with The B.J and Lobo
Show several years age. Ninety-one hour or half-hour versions of
Knight Rider are being sold on cash basis for next fall.

D
MGM/UA said it was going ahead with fourth season of first-run
episodes of Fame, granddaddy of off-network series revived .m‘ﬁrst-
run syndication. This will make sixth year for Fame on television—
two on NBC and four 1n syndication.

O

NBC has signed development agreement with New World Television,
exclusive rights-holder of story of Marilyn and Leon Klinghoffer.
Tamara Asseyev, aroducer of "Norma Rae” and number of made-
for-television movies, will produce story for presentation as movie
of week to be titlad Siege at Sea. Klinghoffers were vacationing
aboard [talian cruise ship, Achille Lauro, in October 1985, when it
was seized by terrorists. Mr. Klinghoffer was killed during siege.
Mrs. Klinghoffer recently died of cancer.
[m]

Ownership of back-end rights to first-run episodes of it’s a Living is
currently in dispute. Robert F. X. Sillerman, who has agreement to
acquire Golden West Television Productions, says he has contractin
hand saying Golden West controls back-end rights. But Lorimar-
Telepictures, which had acquired original rights holder, Syndivi-
sion, through pre-merger sale of company to Lorimar, is now re-

\_

newing second season of first-run episcdes of It's a Living, in
addition to making deals on back-end strip. Neither side has filed
complaint with court and both expressed hope that conflict would
be resolved shortly. Sillerman plans to resurrect Television Pro-
grams of America Inc., production and syndication company
founded by his father that was sold to ITC in eatly 1960's. GWTP
library includes The Practice, I'm a Big Girl Now, New York Hot
Tracks, The Liars Club, Woman to Woman and Being With JF.K.

(]
NBC has postponed for third time debut of newsmagazine program,
American Almanac, in weekly time slot. Program was scheduled to
begin weekly run Tuesday, March 4, but executive producer Ed
Fouhy said last week that because of policy decision made several
months ago to give program harder news slant than originally
conceived, number of finished pieces were being shelved perma-
nently and stockpile of harder stories was not yet large enough for
weekly run. Fouhy said show currently has 15 usable stories in can
and wants to get to about 40 stones before weekly debut. He said
no new date has been established for debut but he expects show
will be ready by “late spring or early summer.

n]
ABC's decision to carry Sunday afternoon baseball telecasts in
place of USFL Football next spring has been challenged by NBC.
NBC claims to have exclusive rights to carry Sunday games during
first two months of season. "The contracts are ambiguous enough
so that both sides feel they have exclusive [Sunday} rights in the
spring,” one source involved said. Both networks have submitted
their positions to league for resclution of matter. No one with
authority to speak to issue was available at Major League Baseball
commissioner's office last Friday.

a

In fiing with FCC seeking approval of settlement agreement under
which Westinghouse Broadcasting and Cable Inc. would acquire
RKO General's kHJ-Tv Los Angeles for $310 million (BROADCASTING,
Feb. 10), Group W is aiso requesting temporary waiver of one-to-
market rule. It's asking for 18 months from date TV transaction is
consummated to divest itself of kFwB(aM) Los Angeles.

L)

Doubleday & Co. has decided to officially exit broadcasting as it
looks to sell oft its last three remaining radio properties: wHNiAMI-
waPP(FM) New York and wavatrm) Washington. Total package is esti-
mated to be worth in excess of $50 million. Gerald Toner, vice
president and general counsel for Doubleday & Co., who has been
serving as "acting president” of broadcasting unit since departure
of Doubleday Broadcasting President Gary Stevens last month ("In
Brief,” Dec. 30, 1985), said company has received "barrage” of
inquiries about availability of stations since Stevens left. He told
BROADCASTING that mounting interest expressed in those outlets,
along with their potential market value, made It “increasingly
attractive” to sell. Toner also said company was not prepared to
make “long-term” commitment to business. Doubleday has asked
Stevens, who is now first vice president in financial department
for New York investment banking firm of Wertheim & Co., to
handle sale. Doubleday has been in broadcasting since 1968 when
it purchased group of radio and television stations from Trngg-
Vaughn.

Evening News Association won round in court hearings last week,
clearing way for closing of company’s sale to Gannett this Tuesday,
Feb. 18. U S district court judge, John Feikens, last Friday (Feb.
14) denied requests for preliminary injunction of merger and also
denied requests for summary judgment in four suits filed by former
ENA shareholders who had tendered stock to company for $250
per share in December 1984. Suits accuse ENA officials of incom-
plete disclosure. Those shareholders that kept stock will be receiv-
ing toughly $1,580 per share as result of Gannett purchase. Four
suits will be consolidated into joint trial, currently scheduled to
begin May 28.

ML Media Partners has hit street running. Hundred-million dollar
"blind pool” media investment fund, managed by |. Martin Pompadur
and Elton Rule ("Closed Circuit.” Feb. 3), sold $31 million of limited
partnership units on first day of offering, and by third day, had
raised roughly $45 million. Partnership, largest non-real estate
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retail limited partnership ever sold by Merrill Lynch, has clearance
from Securities and Exchange Commission to raise up to $250
million. ]

L

Turner Broadcasting System Inc. announced last week two-year,
$25-million extension of its contract with National Basketball Asso-
ciation for exclusive cable rights to NBA games in 1986-87 and
1987-88 seasons. Under agreement, superstation wTBS(TV) will
broadcast 55 regular season and 20 playoff games each season.
TBS is currently in second and final year of original $20-million
contract
(]

Prospects for final passage of budget reconciliation package by Con-
gress appears to be brightening. House may act on measure this
week. Package, which contains authorizing iegislation for FCC
and Corporation for Public Broadcasting, stalled during confer-
ence last year between House and Senate. Congress, however,
indicated at beginning of year that it might try again to move
package

Acting on reconsideration, FCC has held that former AM daytimers
on foreign clear channels that are operating at less than 250 watts
nighttime will still be eligible for AM daytimer preference for FM
facilities. FCC also modified eligibility standards to require appli-
cant for preference to have operated daytime station for three
continuous years before filing application for FM allotment. Old
rule said applicants had to operate for three years before applica-
tions for FM were designated for hearing. To be eligible, FCC
standards also state that licensee must have participated substan-
tially in operation of daytimer. In its action last week, however,
FCC said it would not require full-time participation. "An applicant
able to demonstrate that members of the entity holding cognizable
ownership interests spent more than 20 hours per week {individ-
ually or in the aggregate) in the management of the daytime-only
station should be viewed as having participated substantialle®

O

Council for Cable Information, which voted itself out of existence
last year, divided $410,000 that remained in its coffers among
several organizations, according to CCI President Kathryn Creech.
They are. National Academy of Cable Programing ($225,000),
Cabletelevision Advertising Bureau and Cable Television Admin-
istration and Marketing Society ($60,000), Cable Television Public
Affairs Association ($50,000}, Women in Cable ($30,000), Walter
Kaitz Foundation ($25,000), Scciety of Cable Television Engineers
($20,000) and National Captioning Institute ($10,000). Contribu-
tions are earmarked for projects aimed at doing what CCI was
supposed to have done—improve public image of cable. NCI is
only noncable group among recipients, but it has promised to use
funds to caption programing of C-SPAN.
O

District court in Washington dismissed appeal by Media News Corp.,
now controlled by Financial News Network, which sought ruling to
force UPI to consider its bid to acquire troubled news organization.
MNC argued that while bankruptcy court had earlier extended
UPI's exclusive time to file plan of reorganization, it failed to spe-
cifically extend 180-day period (which expired last November) for
securing acceptances to such plan. District court said last week
that was technicality amounting to "a specific issue [that] is best
decided in the first instance by the bankruptcy judge whose ex-
pertise in the law, and the particular case, at issue.” UPI also was
granted extension until June 30 to file formal plan and disclosure
statements concerning sale of company to Mario Vazquez Rana
and Joe E. Russo o

Broadcap, nonprofit venture capital company, created in 1978 by
National Association of Broadcasters to assist minorities in acqui-
sition and ownership of breadcast properties, received $200,000
grant from Commerce Department's Minority Business Develop-
ment Agency (MBDA). Grant will be shared with Interracial Coun-
cil for Business Opportunity, New York-based professional man-
agement consulting firm. Funds will be used to sponsor series of
workshops to provide management and technical training for mi-
nority entrepreneurs. In other Broadcap, news, Daniel Gold, presi-
dent and chief executive officer of Knight-Ridder Broadcasting,
was named to Broadcap, board.

James Hulbert, senior VP for
station services, National Asso-
ciation of Broadcasters, 1s retir-
ing July 1. Hulbert has been
with NAB almost 32 years and
served as senior VP, broadcast-
ing division, prior to his current
position. Hulbert and his wife
plan to retire in Tortola, British
Virgin Islands.
O

loseph P. Dougherty, executive
VP and director of Capcities/-
ABC Inc,, was still in hospital
last week recuperating, accord-
Ing 1o company sources, after
suffering stroke Jan. 16. Event
occurred just as newly merged company was to have announced
his new responsibilities, as senior executive working with ABC
Broadcasting Division president, Michael P. Matlardi. Sources
said company is not making any decisions at this time about
exercise of Dougherty's responsibilities.

Hulbert

Intelsat bets on shuttle’s future. /n a brief ceremony seen as an
endorsement of Intelsat and a vote of confidence in NASA,
officials of those agencies signed a $180-million contract last
Thursday (Feb. 13) under which NASA space shuttles over the
next five years are to launch three Intelsat VI satellites.

Chet Lee, director of NASA's customer services division,
said he saw the signing as an expression of “confidence in
NASA" In the aftermath of the tragedy that befel! the Challenger
shuttle and its crew last month (BROADCASTING, Feb. 3) Lee
said: "These are terrible times, but we must go on. It helps to
know people have confidence.” Jose Alegrett, Intelsat’s acting
director general, said the agreement "reaffirms Intelsat's stead-
fast support of the U.S. launch program as well as our confi-
| dence in NASA's technical expertise and the reliability of the
shuttle delivery program.”

As for Intelsat, Alegrett suggested the signing helped pro-
vide a contrast between It and the U.S. companies that are
proposing to establish separate sateliite systems. “We are fulfill-
ing our obligation,” he said in answer to a question during a
press conference following the ceremony. “Qur satellites are
reality, they exist and provide service.” None of the five would-
be competitors that have received conditional authority from
the FCC has yet secured a foreign partner, a necessary prereq-
uisite to coordinating their proposals with Intelsat.

The NASA-launched satellites are 1n addition to two other
Intelsat VI satellites that will pe launched by the European
Arianespace aboard Ariane 4 rockets at a cost of some $140
million. In December the Intelsat board of governors authorized
the final two launches, one by NASA and one by Arianespace.
Intelsat has asked NASA for shuttle Jaunch dates of July 15,
1987, and Feb. 2. 1988. The third would be on a “standby.basis”
in 1991, with June of that year designated as the desired period.
In the case of cne Ariane 4 launch, it will be on a standby basis
selected to accommodate a desired date of March 1990. The
other Ariane 4 launch date remains to be set.

Intelsat said the five, which will be replacements and built by
Hughes Aircraft Co., will be the largest and most sophisticated
communications satellites ever launched. They will have a ca-
pacity of 30,000 two-way telephone circuits and two television
channels using the 6/4 ghz and 14/11 ghz bands.

Lee noted that Intelsat has been NASA's biggest and oidest
customer for satellite launch services, dating from Early Bird In
1965 Thus far, Intelsat has spent $1.2 billion with the space
agency for 37 of the 39 launches for which it has contracted over
the 22 years of Intelsat’s existence. And. Lee said, NASA Is
“looking forward to future relations with Intelsat, beyond the
Inteisat VI" series.
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

T 1

bFditorialsm

Isn’t this where we came in?

Tim Wirth dusted off an old polemic in a speech at Stanford
University last week. After disposing of conventional prelimi-
naries, he got right down to the subject ai hand: “how we can
cultivate the wasteland and control its hazards.” That’s right, he
was talking about television. It was a demonstration of elitism at
its arrogant worst since Newton Minow set out single-handed to
save America from television in 1961.

Let it be said that Wirth shared credit last week with his source,
as, to be sure, was owed. “Your license lets you use the public’s
airwaves as trustees for 180,000,000 Americans,” said Minow in
his maiden speech to broadcasters as chairman of the FCC. “The
public is your beneficiary. If you want to stay on as trustees, you
must deliver a decent return to the public—not only to your
stockholders.™

Broadcasters, said Wirth last week. “are given—free of charge
by the government-—an extremely valuable license to use the
public’s scarce airwaves.”™ In return, broadcasters, “as public
trustees, should give the public ‘something’ back.” The quotation
marks around “something”™ were his.

In the interval between those speeches, the American popula-
tion has risen markedly, to something more than 235 million now.
The same cannot be said of the quality of rhetoric at issue. Both
Minow and Wirth, it is evident, share the theory that the Ameri-
can public deserves much better television than it gets but is too
dumb to recognize its predicament.

As described elsewhere in these pages, Wirth has no end of
cures for television’s ills, including one that would find work for
an old boss, John Gardner, who disappeared from public view
after leaving the above-it-all Common Cause several years ago.
Gardner, to whom Wirth was an assistant during Gardner's tour as
secretary of Health, Education and Welfare in the Johnson admin-
istration, would be resurrected in Wirth’s grand design as head of
a new think tank at Stanford dreaming up good things for TV to
do.

In his speech Wirth conceded that television “reaches 98.2% of
all U.S. households. More of us own TV sets than have indoor
plumbing. telephones or clothes washers. Indeed, the average
American household contains 1.78 televisions. And we have the
sets on for an average of seven hours a day—or 2,555 hours a
year—3533 hours more than the average American works."”

But he also lamented: “What is at stake is a vast public interest
without. so far. a very interested public.”

Clearly he holds American television and the American pub-
lic's intelligence in the same esteem.

Opening Pandora’s box

Conundrum fanciers will have their hands full with the dilemma
being posed by Ampex’s plan to bring forth the world's first
digital videotape device—a so-called “cart™ machine, used pri-
marily for commercial playback—in a format that avoids adop-
tion of world standards for digital television. Considering the
herculean and precedent-setting international effort that went into
creation of Recommendation 601 and of D-1, as these standards
are called, it is little wonder that so many in the international
engineering community are dismayed by this turn of events.
This page has argued so long on the side of technological
standardization that the current controversy cannot be passed by
without attention. (The dilemma is compounded by its timing,
coming just as the United States and colleague nations are trying

to convince the world to adopt a similar international production
standard for high-definition television. The architects of that ef-
fort feel their credibility is at stake: that if the U.S. is shown to be
the first to ignore the digital standard of which it was a principal
author, those 157 other nations need not take seriously the en-
treaties we make on behalf of HDTV.)

The argument against standardization has always been that it
hinders innovation. The argument for standardization is that it
prevents balkanization of the universe. Generally speaking, the.
industry’s experience—demonstrated most recently in the case of
AM stereo—is that multiple choices confuse, hinder and delay
the introduction of new technologies.

The conundrum part of all this is that both sides of the argument
are peopled by the cream of the nation’s and the world’s techno-
logical crop, all trying earnestly to find their way through the
digital thicket and into the next generation of television. Were the
United States an island it would be easier to make decisions based
solely on what will play in Peoria. Increasingly, that’s no longer
the case; Paris demands attention too.

We raise the issue without suggesting its solution, although our
bias toward the principle of standardization is evident. The de-
bate, eventually, will profit from the participation of all with
vested interests in television’s future.

Union now

At meetings in Fort Lauderdale, Fla., this week directors of the
National Radio Broadcasters Association will be asked to ratify
the merger of that organization with the National Association of
Broadcasiers. To the extent that members of the NRBA board
were expressing intentions last week, sentiment favored the pro-
posed consolidation. The hope here is that the discovered senti-
ment will still prevail this week.

To some NRBA pioneers, it may not be easy to vote an end to
the independence they have cherished. In the larger interests of
radio in general, they will suppress whatever passions that still
burn for the go-its-own-way NRBA. The radio division of the
redesigned NAB promises improved representation for radio
broadcasters of all stripes and sizes.

The new autonomy that NAB directors voted to give the asso-
ciation’s radio board while approving the NRBA-NAB merger
last month should reassure NRBA board members that their cause
will remain vigorously championed in the new arrangement. A
vote yes this week will be a vote for progress.
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Drawn for BROADCAS'I:ING by Jack Schmidt
“I admit it’s the highest spot in town, reverend, but it still looks
out of place.”
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SALES MANAGERS

THE SOURCE OF SUCCESS
IS THE COMMITMENT OF YOUR TEAM.

Top Row (Left fo Right)

MIKE WHEELER, WRKO AM, Boston

WILLIAM WAYLAND, WROR FM, Boston
LOUISE CRAWFORD, WFYR FM, Chicago
Second Row

GARY LAWRENCE, WAXY FM, Ft. Lauderdale
HAL MERRILL, KRTH AM/FM, Los Angeles
VINCENT GARDINO, WOR AM, New York
Third Row

HARRY CALLAHAN, WRKS FM, New York
DEBBIE KANE, KFRC AM, San Francisco
JOAN HOMA, WGMS AM/FM, Washington
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The AP Network is, without a doubt,
the hottest ticket in radio today.

Because we deliver more
listeners than any other radio net-
work in the country. And we serve
the leaders in nearly all of the top
100 markets. Including top-rated
stations in New York, Philadelphia,
Boston, Houston, Dallas, Minnea-
polis, San Diego, Phoenix and
Seattle.

Why?

Because we've got the largest,
most pervasive news staff in
the world.
Because we give you more

- Aed Pres
AP ASSOc‘at\?V“hout

programming options
anytody else.

Because we give you a
flexibility and control over your
programming mix.

Andbecause when it comes
to avails Ayou run the show. AP never
requires any commercial clearances.

So when local advertisers
line up to sponsor AP reports,
you're the one who cleans up at
the box office.

For more information about
the AP Network, call Jim Williams at
800-821-4747, or your local AP
Broadcast Executive.
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