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~ THE TWIN CITIES
#1 STATION
IN EVERY MAJOR
DAYPART* & DEMO**!

*MON- 79 ( AVG. **ADULTS 18-34, 18-44, 18-49, 18-54,
MON-FR,, 6A-7F (RTG. 05-34, 95-44, 95-49, 95-54

IN MULTI-DAYPART RANK REPORT,KSTP-FM IS
#1 IN 204 PLACES. #2 WCCO-AM IS ON TOP
IN 68 PLACES. AND VIKINGS FOOTBALL

ON KS95 SPEAKS FOR ITSELF.

F!!H E !z;
TO LEARN MORE ABOUT THE TWIN CITIES’ ﬁ 3 ﬁ ;
ﬂ‘!’f‘ -

#1 MUSIC STATION FOR
7 STRAIGHT YEARS,***

CALL YOUR KS95-FM SALES REPRESENTATIVE
AT 612/649-4141, OR CONTACT
CHRISTAL RADIC. OUR AUDIENCE
DOES A LOT MORE THAN LISTEN,
THEY HEAR YOUR MESSAGE.

®

.

]
ALWAYS 95 AND SUNNY..

KSTP-FM, A SUBSIDIARY OF HUBBARD BROADCASTING, INC. ©1986

SOURCE: Artitron, Fall 1985, **Afbitron 12+ METRO SHARES 647 120, MON/SUN, 19791085
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Why KKDA chooses to use the best:

“Lots of companies do research. We don’t just
need research, we need great strategy and there
is only one company to go to for that.”

‘At K-104 FM in Dallas our ratings have
improved tremendously since we started working
with The Research Group three years ago. Then,
we had a pretty decent 12+ share in the 5s—but
we really weren’t growing and we were ‘neck and
neck’ with our format competitor.

Today, thanks to our partnership with The
Research Group, we’re up to an 8.7 share 12+,
This is the second book in a row in which we’ve
had the highest market share in the station’s
history. We’ve out-distanced our competitor, who
is down to a 2.0 share 12+, which is their lowest
share ever. And our last four books in a row have
been the highest in the station’s history.

The most valuable thing The Research
Group offers is a clear direction for the station—
a specific strategy based on the research. We
have a great team of people at K-104 and
we’ve all benefited from working with The
Research Group. They are responsive to our
needs—and always there to help us when we
need to act quickly.

The Research Group is more than good
researchers—they’re strategists who know how
to win.”

Michael Spears Chuck Smith
Vice President Station Manager
of Programming KKDA-FM
KKDA-FM

*Fall 1985 Arbitron, AQH Share, M-S, 6A-12M, MSA

In almost every field, there is a company that has earnied a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY ¢ SEATTLE, WA 98101 * (206) 624-3888



Take control of early fringewith

Fifty-tive stations programmed “Divorce Court” in carly fringe during
the November 1985 sweeps and experienced signiticant audience
growth over other programs scheduled in the same period a year ago.
DMA HH Rating Women 25-54
Total Households . .. .. 1 25%  Men I8

Women 18 43%
29

A Blair Entertainnient production
in association with Storer Programs Inc.

-|= BLAIR ENTERTAINMENT

1290 Avenue of the Americas « New York. NY 10104 « (212) 603-5990

SORCE: Nichsei November "85 DIVORCE COURT selegduled 300 [CXUERTS IV IO
Novewler =3 non- DIVORCE COURT time pridod pregromming

1486 Blair Entertainment
+ 1986 Sturer Programs Inc




STARRING JOE GARAGIOLA

Everyone wants to strike it rich. To win and win big. Now, your the action and excitement.
chance is here. With “Strike It Rich.” The new game show that's And wait till you catch host Joe Garagiola in action. He's

going to make you a winner. |

enthusiastic. Personable. Energetic. And brings with him a proven

“Strike It Rich” dazzles. [t pulsates. It sizzles. And it’s full of network track record.

non-stop action, Every day of the week.

For sheer excitement, continuous energy and total audience

It's more than just a game of luck. It’'s a game of risks. Of bold involvement, you'll strike it big with “Strike It Rich.”
strategy. And quick thinking. Where players must decide whether It’s the one new show so spectacular, it makes ratings success

to bank their winnings. .. Or go for it ail!

no contest.

And “Strike It Rich” features high technology at its peak. With Call your Blair Entertainment representative to see this
a set that's literally the game board and one of the largest ever exciting new program.
created for a TV game show. It takes six cameras just to capture all

Created and Produced by Richard S. Kline in Association with Blair Entertainment.

ui

BLAIR ENTERTAINMENT

1290 Avenue of the Americas - New York, NY 10104 - (212) 603-5990

€ 1385 . Kiine 4 Frends. inc
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PICKING UP O Network advertising is beginning to
improve after down 1985. PAGE 35.

MERGER APPRCvAL O National Radio Broadcasters
Association board agrees to merge with National
Association of Broadcasters. PAGE 35.

OVERNIGHT OVERNIGHT’s O Nielsen announces that
overnight ratings will be available the next
afternoon for the previous night's programing.
PAGE 36.

SHUTTER OPENING O Key Senators agree on
package for television and radio coverage of
upper chamber on test basis. PAGE 38.

TO THE HiLL O White House nomination of Alfred
Sikes to head National Telecommunications and
Information Administration sent to Senate
Commerce Committee. PAGE 38.

MUSIC LICENSING O Federal magistrate mediating
ASCAP-radio industry dispute orders nearly one-
quarter of All-Industry Radio Music License
Committee member stations to reveal financial
statements and sales contracts to the court. PAGE
39.

NEW VOLLEY'S O Two sides on must-carry issue
exchange proposals. FCC reply comment
deadline extended to March 4. PAGE 40.

NEW FIGHT O Dominant theme of home satellite
industry convention is effect scrambling is having
on industry. PAGE 40.

THE WINNER 1S... O MCA buys GenCorp 's WOR-Tv
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MCA buys WOR-TV New York
NRBA approves merger with NAB
Pickup in network advertising

New York for $387 million. PAGE 41.

BACK AGAIN O CBS to bring back news magazine
show, West 57th, in April after the prime time
ratings season ends. PAGE 44.

ROLLING ALONG O Strong Thursday numbers from
its regular lineup help NBC to another weekly
win. PGE 46.

MUSICAL STEREO O Some CBS O&0's and CBS
affitiates will carry tomorrow night's Grammy
awards in stereo. PAGE 54.

FROM THE GROUND UP O Lorenzo Milam, one of the
industry's pioneering community broadcasters
who has built his share of radio stations, is bowing
out of radio after 20 years. PAGE 57.

COMING TO TOWN O Some 200 state broadcasters
converge on Washington for annual lobbying
rounds on Capitol Hill. PAGE 60.

REARRANGED O FCC reorganizes its Office of
Science and Technology. PAGE &6.

ON FILE O PanAmSat wants to share orbital
satellite slot with another company but that
request runs into objections in filings with the
FCC. PAGE 66.

RADIO ROAD O NBC Radio President Randy
Bongarten has capitalized on his management
experience in the aural medium to become the
youngest head of the oldest radio network. PAGE
95,
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“Revenge.” Twelve perfectly venge-
Jul motion pictures. Calculating.
Precise. And devious. Each one out
to do in your competition.
“Revenge” delivers exactly what
your audience demands. Taut
dramas. Gripping suspense.
Heart-pounding mysteries. All in
action-packed, two-hour theatri-
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KTTV-TV, Los Angeles
KRLD-TV, Dallas
KRIV-TV, Houston

cals. Highly promotable and with
some of today’s most irresistible
stars. Each one hand-picked.
Thematic. And explosive. Working
together to take your ratings to
the limit.

This year, don't get even. Get
“Revenge.” And you'll get what you
deserve.

‘ BLAIR ENTERTAINMENT

1290 Avenue of the Americas ® New York. NY 10104 e (212) 603-5990

1988 Blpw Entertanment All rights mserved
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Nothing certain

Conventional industry wisdom appears to
hold that FCC. bowing to political
pressure, will rubber-stamp whatever
must-carry compromise cable and
broadcasting industrics agree on (see
story page 40). despite impact such new
rules may have on cable’s First
Amendment rights. But those telling that
story may be underestimating FCC
Chairman Mark Fowler’s commitment to
advancing First Amendment freedoms.
Rubber stamp? “They better think again.”
Fowler told BROADCASTING last week.

Uptick

Network radio revenues for January.
traditionally one of medium’s softer sales
months, climbed 21% over January 1985
to $21,381,351. according to data to be
released this week by Radio Network
Association. (RNA relies on information
c#lected confidentially each month trom
difterent network companies by accounting
firm of Emst & Whinney). RNA is
projecting overall revenue gain of 14% for
radio networks in 1986.

Horns of

Excruciating may not be too strong term
to describe dilemma government faces as
to whether it should file friend of court
brief in Supreme Court in Preferred case—
and if so what it should say. FCC and
solicitor general’s office on Friday were
still exchanging drafts in effort to agree
on government's position—and deadline
for filing is 5 p.m. today. Feeling at
commission on Friday was that
government will file brief. But two sides
are at odds on key question of how far to
go in arguing cable television’s First
Amendment rights. Solicitor general.
whose principal obligation is to defend
government statutes, wants to avoid
argument that could cause high court to
declare Cable Communications Policy Act
of 1984 unconstitutional. Commission
wants to further its concept of free
electronic (cable and broadcasting) press.
Complicating factor, if another were
needed, is that Commissioner James
Quello on Friday wrote Solicitor General
Charles Fried indicating support for
Fried's position. Quello is concerned that
government’s argument be consistent with
Cable Act. He also wants to guard against
Supreme Court issuing decision that
would deny commission constitutional
authority to adopt new must-carry rules—

another issue involving argument over
cable’s First Amendment rights. One
brief to be filed today. in behalf of TCI,
Time Inc. and New York Times. is
unequivocal in its position that cable
television is entitled to same First
Amendment right as press.

Pay ball

Major League Baseball owners may vote
to require scrambling of backhaul feeds
this week (see “Satellite Footprints.” page
62). but that doesn’t mean home satellite
owners will be deprived entirely of
baseball on satellite. Partnership of
Netcom and Spectacor has proposed
scrambling backhaul feeds of games and
packaging selected games into new
channel for home dish owners and SMATV
systems serving bars. restaurants. hotels
and motels. When owners vote on
scrambling. they’ll also vote on whether
to grant home satellite and SMATV rights
to Netcom-Spectacor partnership. Netcom
is San Francisco-based satellite
transmission company: Spectacor is
owner of Philadelphia Flyers of National
Hockey League and Spectrum. Flyer's
home arena.

Movement on HDTV

Reports reaching U. S. at week’s end said
Inter Union assembly of world’s
broadcasting associations. meeting in
Prague, Czechoslovakia. produced “'good
recommendation™ for adoption of
international standard on high-definition
television. based on CCIR parameters
that will go before plenary meeting in
Yugoslavia this May. Voting in favor of
standard were five regional organizations
representing North America. Asia-
Pacific, Caribbean, Iberian Pensinsula-
South America and western hemisphere.
Four regional bodies. European, Eastern
bloc, African and Arabian, indicated
need for further study.

More stereo muddle

In announcing availablity of its new AM
stereo exciter (STR-84) in fall of 1984,
Kahn Communications talked of special
feature: audio ports to allow for signal
processing of composite sterco signals.
Those ports have now become center of
controversy involving FCC and Kahn.
Last Friday morning, FCC official said
agency had concluded that processor
attached to exciter though ports was “a
nontype-accepted combination of
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equipment” and was preparing notice
telling STR-84 owners not to attach
processors to ports. But late that afternoon,
same official said issuance of notice was
being reconsidered. Change of heart was
precipitated by phone calls to FCC from
Kahn president. Leonard Kahn. who was
alerted to possible type acceptance
problem and public notice by reporter. *“We
pointed out that all systems used external
processing and the Kahn exciter should not
be singled out,” Kahn said he told FCC.
At press time last Friday evening, fate of
public notice was unclear.

Seer

Companies have been wrong before when
it comes to long-range strategic planning.
but few have been farther off than Time
Inc. In third volume of authorized history
of Time Inc.. “The World of Time Inc.”
{subtitled “'the intimate history of a
changing enterprise, 1960-80™) authors
Curtis Prendergast and Geoffrey Colvin
recount Time Inc’s reason for getting out
of broadcasting in 1970. In confidential
memo then executive vice president.
Rhett Austell, told former Time Inc.
chairman. Andrew Heiskell, and
president. James Shepley: “The rate of
increase in broadcast earnings has topped
out and shows no sign of long-range
recovery.” By contrast. Austell wrote.
cable was “truly revolutionary™ and Time
Inc. should get in “on ground floor in a
big way.” Time Inc. sold its five VHF
affiliates in Indianapolis. Denver, San
Diego. Grand Rapids, Mich.. and
Bakersfield. Calif.. to McGraw-Hill in
October 1970 for $80.1 million.

Trucking on down

CBS decision on how to proceed with
acquisition and use of Ku-band satellite
newsgathering trucks is still several

weeks away, but one thing is clear:
Affiliate body will not accept less than
50% truck subsidy {up to certain dollar
amount) being offered by NBC and ABC.
That message was delivered to CBS News
executives by TV affiliate board

leadership at meeting in Phoenix. Network
and affiliate sources said last week
network is likely to go along with subsidy
arrangement, though network executives
rejected proposal that each affiliate buying
truck be reimbursed flat $150,000,
regardless of truck’s cost. CBS source said
network didn’t want to pay that much for
trucks that may be priced at $250,000 or
lower by time of National Association of
Broadcasters convention in April.
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If ya havent sighed up yet,
who ya gonna call?
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80% of the nation already cleared.
Over 75 stations confirmed since NATPE.

New York, NY WNEW-TV Harrisburg, Pa

Los Angeles, Ca Birmingham, Al WTTO-TV
Chicago, Il Greensboro-High Point, NC WNRW-TV
Philadelphia, Pa WTAF-TV Little Rock, Ar
SanFrancisco,Ca.................... ... KBHK-TV  Mobile, Al

Boston, Ma WLVI-TV Jacksonville, F

Detroit, Mi Fresno, Ca

Dallas -Ft. Worth, Tx Albuquerque, NM : . KNMZ-TV
Washington, DC Des Moines, la KDSM-TV
Houston, Tx Green Bay, Wi WGBA-TV
Cleveland, Oh Rochester, NY WUHF-TV
Pittsburgh, Pa Omaha, Ne

Seattle, Wa Champaign, Il

Miami, Fl . Spolkane, Wa

Minneapolis, Mn Lexington, Ky

Atlanta, Ga Chattanooga, Tn

Tampa, Fi : Johnstown, Pa

St. Louis, Mo Tucson, Az " KMSB-TV
Denver, Co Columbia, SC WOLGO-TV
Sacramento, Ca Huntsville, Al 2w WAAYTV
Indianapolis, In Las Vegas, Nv KVVU-TV
PothIand, Or- Burlington, Vt WVNY-TV
Hartford, Ct Fargo, ND KVVR-TV
Phoenix, Az Augusta, Ga

Kansas City, Mo KSHB-TV  Charleston, SC WTAT-TV
Orlando, Fl v vacavivsswau oo - - . AR WOFL  Fort Myers, F WETX-TV
Cincinnati, Oh . WXIX-TV  Rockford, Il WQRF-TV
Milwaulkee, Wi Corpus Christi, Tx

Nashville, Tn Wichita Falls, Tx

Charlotte, NC : Montgomery, Al

New Orleans, La Beaumont, Tx

Buffalo, NY La Crosse, Wi

Salt Lake City, Ut Terre Haute, In WBAK-TV
Greenville-Spart., SC-Ash., NC Macon, Ga " WMGT-TV
Raleigh, NC . Greenwood-Grnv., Ms

Memphis, Tn Laredo, Tx KLDO-TV
San Antonio, Tx . .. Jackson, Tn : WBBJ-TV
Narfoll¢, Va ) Wenatchee, Wa

|
AVAILABLE FOR SYNDICATION FALL 1987.
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Cablewcastings

Back on track

Over the past three years, the annual con-
vention of the National Cable Television As-
sociation, as measured by attendance or the
size of the exhibition, has gotten smaller
and smaller. The fact Las been a source of
some embarrassment to the associaticn
and, perhaps more important, the cause of
some significant revenue shortfalls.

But the word from NCTA headquarteis
last week was that the erosion may have
been arrested. At a press briefing at NCTA
headquarters in Washington, organizers of
the upcoming 1986 convention in Dallas
(March 15-18) said the show would have a
larger exhibit in terms of square footage
than last year's show in Las Vegas and
would draw at least as many people and
nearly as many exhibitors.

So far, said Dan Dobson, the coordinator
of the exhibit, 262 companies have signed
up for 160,000 square feet of exhibit space.
When the doors of the exhibition open
March 15, he said, at lzast 275 companies
occupying 162,000 square feet will be there.
Last year in Las Vegas, 279 companies were
spread out over 150,000 square feet.

The increase in square footage is note-
worthy not only because it reverses a trend,
but also because the cost of exhibit space
has increased. Last year, members paid $8
per square foot, while nonmembers paid
$16. Those costs have risen to $9.50 and
$19, respectively, this year.

Buoyed by a strong pre-registration, Bar-
bara York, vice president, industry affairs,
NCTA., predicted that attendance in Dallas
“would be dead even" with last year's
13,261, "if not even more.” (Prior to last
year's convention NCTA predicted no de-
cline in attendance over the previous year
based on a healthy pre-registration, but, in
the end, it came up more than 1,500 people
short.)

When the expenses of this year's conven-
tion are subtracted from the revenues, ac-
cording to NCTA's budget, NCTA is expect-
ed to realize a profit of $800,000. NCTA
spokesman Steve Tuttle stressed that the
purpose of the convention is not to make
money, but to serve cable operaters.

NCTA has planned an extensive program
under the theme of "More Choice. More Val-
ue.” According to York, organizers have
scheduled two general sessions, 45 "track”
sessions and 270 speakers.

The program opens Sunday morning with
the first general session: speeches by NCTA
President Jim Mooney; William Strange,
vice president, corporate development,
Sammons Communications, who is conven-
ticn chairman, and House Majority Leader
James C. Wright Jr. (D-Tex.) and a “roundta-
ble discussion” on consumers' fickleness in
choosing media. Taking part in the discus-
sion will be Ed Allen, chairman of the NCTA
and president of Western Communications
Inc.; Bob Marbut, president and chief ex-
ecutive officer, Harte-Hanks Communica-
tions Inc.; Francis T. Vincent, president and

chief executive officer, entertainment busi-
ness sector, Coca-Cola Co., and Nicholas J.
Nicholas Ji., executive vice president-vid-
eo, Time Inc.

The other general session is on Tuesday
morning. It kicks off with a speech by FCC
Chairman Mark Fowler. Following the
speech, Larry King, talk show host for CNN
and Mutual Broadcasting System, will inter-
view top industry executives: Michael J.
Fuchs, chairman and chief executive offi-

cer, HBO; Ted Turner, president, Turner
Broadcasting System; Austin Furst, chair-
man, Vestron Video; John Malone, presi-
dent and chief executive officer, Tele-Com-
munications Inc., and Jonathan Dclgen,
senior executive vice president, 20th Cen-
tury Fox Films.

The convention will serve as a forum for
presenting awards. On Mcnday night, the
National Academy of Cable Programing will
present its system ACE awards in an hour-
and-a-half ceremony hosted by stage and
television star Florence Henderson, and on
Tuesday night, NCTA will present its Na-
tional Awards at a dinner-dance.

Piracy help for cable

Cable cperators have won ancther round in
their battle against signal piracy. A Florida
district judge ruled that a local cable sys-
tem, ATC's Orlando-based system, had just
as much standing in a suit against motels

and hotels stealing the signals of Home Box-

Office Inc., ESPN, and wTBs(Tv) Atlanta as
the programers and distributors them-
selves. The suit, still in pre-trial stages, was
filed jointly in 1984 by ATC, HBO, ESPN and
Southern Satellite Systems, which distrib-
utes the signal of wTBS nationwide to cable
operators. In his decision, Judge G. Kendall
Sharp, of the Orlando division of the Middle
District Court of Florida, enjoined 14 motels
and hotels from receiving the signals dis-
tributed by the plaintiffs and said local cable
companies were hurt at least as much as
programers from theft because they paid for
local rights for programing and were losing
potential subscribers.

A case last year went the other way. Ina
decision by a district court in Kansas, the
presiding judge ruled that a local cable com-
pany did not have standing against those
stealing signals by satellite "because the
funauthoerized users| were not intercepting
a transmission originated by or retransmit-
ted by the cable company.” That court ruled
that the cable company had only a “collater-
al right” to receive signals from programers.
But in the Orlando case, Judge Sharp rnuled
that the ATC system had standing because
it was harmed by the signal theft and the
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injury would "likely be redressed by a favor-
able fcourt] decision.” Not only did ATC
have a personal stake in the case, Sharp
ruled, but also one perhaps of greater sig-
nificance than the programers.’ "The harm
to programing services, such as ESPN and
HBOQ, is in part derivative, since they usually
receive fees from subscribers through local
distributors, such as ATC,” he said. “Thus,
the greatest immediate impact from un-
authorized reception is on local distributors,
such as ATC.” Sharp also said that as local
distributors, cable operators have “greater
ability and incentive to enforce the prohibi-
tions of [the federal law barring unauthor-
ized reception of signals} than do many of
the programing services.” Sharp added that
to deny standing to local distributors “would
require each programing service to sue sig-
nal pirates in every locality, causing a multi-
plicity of parties and suits.”

In granting the injunction, Sharp also
ruled that ATC and the programers had
demonstrated a “substantial likelihood of
success on the merits of their claim” that the
motels and hotels named in the suit had
unlawfully received cable program signals.
He also enjoined those charged from de-
stroying or concealing any records demon-
strating their reception of the signals, in-
cluding charges passed on to lodgers.

Country sports

The Nashville Network has announced that
beginning in April it will program Sundays
with a schedule consisting entirely of sports
programs. The Sunday menu will feature
five hours of original sports programing re-
peated from 9 a.m. to 1:30 a.m. American
Sports Caveleade, an anthology, will move
from Saturday to Sunday, and three new
shows will debut: Hidden Heroes, about car
racing crews; Mesquite Championship Rodeo,
and Wish You Were Here, a travelogue series.
Rounding out the sports day will be existing
series: Bassmasters, Country Sportsman and
Performance Plus, the last about custom
cars. TNN said it has signed sponsors for
two of the new programs. The Allied After-
market Division, maker of automotive after-
market products, will sponsor Hidden He-
roes. Wish You Were Here will be sponsored
by the Recreaticnal Vehicle Industry Asso-
ciation.

Mr. Mooney goes to New York

With the bulk of system ccnstruction com-
pleted, National Cable Television Associ-
ation President Jim Mooney told a sparse
crowd at a New York Academy of Television
Arts and Sciences luncheon last week that
the cable industry has embarked on "the
great age” of cable programing.

"With the near completion of our physical
plant, and deregulation of rates, we're geing
to have both the potential audience base
and the revenue stream to inject a good deal
more resources into programing,” Mooney
said. “And we'll do it, too, because, in the






end, when we come down to the ultimate
fact of our business, it's programing that
we're selling, not transmission capacity,
and if we're going to get penetrationup to a
point where we're taking full advantage of
our capital investment in plant, we'll need
more and better programing to sell.”
Although cable's best programing lies
ahead of it, Mooney said, today's cable pro-
graming is "pretty damn good.” That's evi-

dent from looking at the entries in the ACE
Awards program and from the newspaper
reviews of made-for-cable programing, he
said. C-Span is "close to becoming a nation-
al institution; MTV is a national social force;
CNN not only gives you the news when you
want it, but frequently beats its competition
for stories, [and] even the Weather Channel-

. .has found its niche,"” he said

Judging from Mooney's speech, all good
things for cable stem from the Cable Com-
munications Policy Act of 1984 or, more spe-
cifically, its provision deregulating basic ca-
ble rates at the end of this year. Without rate
regulation, most observers believe cable op-
erators’ ability to run their systems will
"radically improve,” he said. “City councils
simply will no longer be in a position to tell
us what to do,” he said.

Deregulation, by fresing operators to
price and market services as they see fit,
improves the economics of the business and
allows operators to expand systems in big
cities, he said. And, when that happens, he
said, "we'll see the long-awaited explosion
in cable advertising.” Total cable advertis-
ing this year will be significantly higher
than last year's total of $750 million, he said,
although probably short of the $1 billion pro-
jected by some.

Local advertising revenues have tripled
over the last three years, Mooney said. “This
trend will accelerate as we finish wiring the
remaining big cities, and I think in the rela-
tively near future will have a major impact
on the economics of our business.”

Mooney also touched upon NCTA's on-
going effort to accommeodate broadcasters
upset by the elimination of the FCC's must-
carry rules last summer, but had no news to
report. "Notwithstanding the somewhat ab-
stract manner in which the issue has been
discussed in public, the major broadcast
trade associations know precisely where we

are on must carry,” he said. "And if they're
sincere in recognizing cable as itself a pri-
mary video services provider, as they did in
a public statement two weeks ago—and,
more to the point, if they understand the
implications of that statement for the pa-
rameters of 2 new must-carry rule—! think
we probably can make a deal. If not, it won't
be for lack of trying.”

Must-carry reply

The "constitutionally fatal” error shared by
all must-carry proponents in the FCC's pro-
ceeding is that each proceeds from the
premise that licensees comprise an "elitist
class unbounded and unburdened by factu-
al reality or constitutional tradition,” accord-
ing to the law firm of Cole, Raywid & Braver-
man in early reply comments at FCC. "All
start from the presumptuous predicate that
(i) there has been established an adequate
factual showing of need, and (ii) a television
license annoints the grantee with still great-
er privileges while concomitantly reducing
the public's First Amendment freedoms,”
the law firm said.

The firm, which asserted that the FCC's
lack of authority to alter copyright law or
relationships was "elementary law,” also
said some rule proponents have advanced
the proposition that local stations are enti-
tled to occupy channel facilities of cable op-
erators, without cost to the licensee or com-
pensation to the cable owner. "Any such
arrangement, regardless of the number of
available cable channels, whereby one en-
trepreneur is conferred with access to and
use of another's property, solely on the basis
of a government regulation, would seem to
raise legal issues of the most fundamental
character,” the firm said. "We submit that
such a scheme represents a prima fucie tak-
ing of private property without due process
of law in contravention of the Fifth Amend-
ment to the Constitution. Yet, rule advo-
cates (i.e., those bearing the burden of
preof) stand mute on this cbvious bar to im-
plementation of their must-carry proposal—
once again presuming a uniquely privileged
stature.”

The firm also asserted that "no substan-
tive attempt” had been mounted by any rule
proponent to what the firm said were the
"formidable” statutory barriers presented by
sections of the Communications Act. One
secticn, according to the firm, bars the FCC
from adopting regulations that would inter-
fere with the right of free speech; another
says that no new federal regulation may
“impose requirements regarding the provi-
sion or content” of cable services. "Hysteria,
hyperbole and histrionics are not a substi-
tute for proven fact or reasoned examination
of established law,” the firm said. "Televi-
sion broadcasting unquestionably is an im-
portant means of distributing communica-
tions. But whatever the message, and
however informative or entertaining—or
however lacking—neither the broadcast li-
censee's speech nor his governmentally au-
thorized medium of distribution implies a
preference of a constitutional nature over oth-
er speakers or media.”

Read all about it

American Cablesystems Corp., Cambridge,
Mass., announced a major campaign to re-
duce illiteracy among adults and encourage
reading among children. The campaign,
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which opened this month on the company's
Massachusetts cable systems, includes the
cablecasting of documentaries and live pan-
el discussions on the problem, and the pre-
sentation of public service announcements
and original programing, including a 45-part
instructional series.

Officials said the campaign, conducted
under the umbrella title of "Reading is All
American,” also includes a corporate com-
mitment to buy books for libraries and de-
serving children, and "active cooperation
with national, state and local groups who
are already fighting for literacy.”

Finally, according to Barry D. Lemieux,
executive vice president and chief operat-
ing officer, the company will urge subscrib-
ers to turn off their sets once a day and use
the time for reading.

American Cablesystems is a privately
held MSO serving more than 300,000 sub-
scribers in California, Florida, Ilinois, Mas-
sachusetts and New York.

Nationwide

New England Cablerep, Boston, a cable ad-
vertising sales company, has changed its
name to National Cable Advertising Inc.
The company, five years old, says it repre-
sents 16 million households in 140 markets
throughout the U.S., and regional sports
tiers in New England, New York, Chicago
and Philadelphia and also operates the Bos-
ton interconnect of 23 cable systems reach-
ing more than 700,000 homes.

"Roughly half our business is placed on
systems outside New England,” said Presi-
dent Robert Williams, "and it is our hope
that the new name will help advertisers and
agencies in New England understand the
national scope of our service.”

Williams said NCAl is expanding staff and
office space in Boston and has increasesd
the computer capability needed to market
spot cable to national advertisers. He added
that it will continue to work in tandem with
other national reps.

Disney preview

Cable subscribers can get four free days of
Disney Channel entertainment during the
April 24-27 weekend, when the channel
holds a "Sneak a Peek” preview campaign to
sign up new subscribers.

The campaign will introduce the chan-
nel's new tagline, “And you thought the Dis-
ney Channel was just for kids." Through a
promoticnal tie-in between Disney and
Sears, Roebuck, those who sign up will re-
ceive a coupon for a free 8-by-10 family pho-
tograph in color at any Sears portrait studio,
and will also be entitled to discounts on se-
lected Sears "Winnie the Pooh” clothing for
children.

“The premium is designed to appeal ex-
actly to our target market of families with
children, so we expect it will be a very pow-
erful incentive for new Disney Channel sub-
scribers,” said Stephen Fields, vice presi-
dent, consumer marketing.

Disney officials said participating cable
systems will receive sales and promotion
materials including free bill inserts, self-
mailers, door hangers, TV and radio scripts,
newspaper and cable guide ads, publicity
material and telemarketing guiéies.



We left in everything that makes it a hit.

Knight Rider as a Half-Hour.
Knight Rider as an Hour.
With two ways to play it, you can’t miss.

NIV ysrEss "ShY

® 1986 Umversal Ciry Studios Inc. Al tights reserved
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Greek Nationalist Tourist

Organization O To stimulate travel to
Greece, organization is inaugurating
campaign in New York, Boston, Chicago,
Washington, Los Angeles and
Philadelphia this week. There will be
additional advertising on Cable News
Network and co-op advertising with tour
packages and air and cruise lines.
Commercials will be placed in fringe time
periods. Target: adults, 25-59. Agency:
Lois, Pitts, Gershon, Pon/GGK, New York.

Beck’s Beer D Advertiser is running
ongoing, year-round campaign
consisting of two 30-s=cond spots and
seven 10-second spots in 14 TV markets,
plus flight on cable system in New York
and ESPN through 1936. Spots are
shown in news, sports, and prime time
periods. Target: men 21-49. Agency:
Della, Femina, Travisano, New York.

Allied Cat Food O Five-week campaign
is planned for spring in about 11
markets, including Greensboro-Winston-
Salem and Charlotte, both North
Carolina, and Charleston, S.C.

Commercials will be carried in daytime,
fringe and prime segments. Target:
women, 25-54. Agency: Evans/Atlanta.

New England Telephone o Second-
quarter campaign will begin in late
March in Maine, Viermont, New
Hampshire, Rhode Island and
Massachusetts. Commerciais will run in
all dayparts. Target: women, 25-54.
Agency: Cabot Advertising, Boston.

Emery Worldwide O Air courier/air
cargo service initiated spot TV drive last
week in selected markets across

country to complement network and
cable television thrust on sports and
news programs. Commercials will be
placed in prime and fringe periods.

There are 1,149 TV stations across
this country. Selling their air-time is a
career thats wide open.

But to learn the business you had
to be in the business. Until now.

Now, Martin Antonelli, who trains
representatives for some of the indus-
try’s leading TV time-sales firms and TV
stations, and who helps experienced
sales professionals sharpen their tech-
niques, 1s offering his program to you

LEARN TO SELLTV TIME
FROM THE MAN WHO
TAUGHT REPRESENTATIVES
OF WPIX,WNEV, KWGN,
WDVM, KTVU AND WTXX.

markets. You'll understand the role of
news, movies, specials, sports and cable.
You'll learn how to create a package of
programs, how to use your total inven-
tory of shows (o maximize your revenue
and how to present to ad agencies.
And you'll learn how to close the sale.
The program works. Former students
now successfully sell time for firms like
TeleRep, Blair, Seltel, HRP, Katzand
MMT. Plus dozens of major stations

In this intensive, individu-

—, all across the country.

alized program you'll become™.
a TV sales professional. You'll
learn to speak the language of
TV sales and how to evaluate
programs, stations and

ANTONELLI MEDIA
TRAINING CENTER

20 West 20thStreet, New York, New York 10011(212) 206-8063

ANTONELLY

To learn how you might
work in TV time-sales, callor
write for more information.

- Butdoit today because new
t classes are starting soon.

MEDIA TRAINING CENTER. INC LICENSED BY THE NY STATE DEPT. OF EQUCATION.

Campaign is aimed at industrial shippers
and supplements flight targeted to
overnight shippers, which began in 1985.
Target: men, 18-49. Agency: J. Walter
Thompson/New York.

Cousins Home Furnishings D Chain of
22 furniture stores is embarking on
campaign, which started initially in San
Francisco, and is spreading to
Sacramento, Calif., and San Diego.
Advertising promotes change in name of
stores from the Brick Warehouse to
Furnishings 2000. Commercials will be
placed in all dayparts. Target: adults,
25-54. Agency: Admarketing, Los
Angeles.

Bahamas Ministry of Tourism 0O Flight
promoting tourism runs concurrently
with airlines and tourist agencies in on-
going, three- to four-week flights. Ads
run in 16 to 17 major markets including
New York, Chicago, Palm Beach, Fla.,
and St. Louis. Dayparts used will vary
and will include early evening fringe,
late news, daylime and afternoon. Target:
adults, 25 plus. Agency: N.W Ayer, New
York.

RADIC ONLY

Wool Bureau 0 Generic campaign

RepulReport

KokH-1v Oklahoma City: To Katz Indepen-
dent Television from Blair Television.

O
Wzzm-tv Grand Rapids, Mich.: To Katz
American Television from MMT Sales.
O
Weny(rv) Elmira, N.Y.: To Adam Young Inc.
from Avery-Knodel Television.
O
WiTn-Tv Washington, N.C.: To Katz Conti-
nental Television from Seltel.
O
WKPA(AM)-WYDD(FM) Pittsburgh and
wHJB(AM)}-WOKU(FM) Greensburg, Pa.: To
Roslin Radio Sales from Masla Radio.
B
Kkar(Fm) Ogden, Utah: To Blair Radio from
Torbet Radio.

]
Kokyiamy-kLaziFM) Little Rock, Ark.: To
Christal Radio (no previous rep).

O
KsTermy Corpus Christie, Tex.: To Christal
Radio {no previous rep).

]
WavvieM) Concord, N.H.: To Hillier, New-
mark, Wechsler & Howard from Shelley
Katz.
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Why Go Transtar?

Because We'll Listen
To Your Needs.

We'll listen to you —

to your needs — and we’ll
help. Our four 24-hour i
quality formats — Format 41*, -
Country, Adult Contemporary, -
and now The Oldies Channel™ —

are winning all across America
because they solve problems for
broadcasters like you. Call and tell
us your situation; we'll come through
for you.

I Please send more information on Transtar:
| Name/Title:
| Station:
| Address:
I
I
I

Phone: _
Send To: Transtar Radio Network, Inc.
6430 Sunset Blvd. Suite 401
Los Angeles, California 90028

Better Yet,
Call Right Now: 1-800-654-3904
(California  1-800-962-4653)
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America’s
Number One
Monday night show!

In first run. And in

Another MTM production from

Victory Television

New York (212)687-1516, Chicage (312)790-3030,
San Francisco (415)388-4030, Atlanta (404)980-2552

Source: NTI, 1984-85 season averages and 1985 reruns.,



promoting value of wool will kick off in
late February for four weeks in 15
markets. Commercials will be placed in
all time periods. Target: adults, 25-49.
Agency: KSL Media, New York.

C————————RADIOANDTV

John Nuveen and Co. O Brokerage firm
will promote municipal bonds in six-
week flight beginning in early March in
11 markets on television and several
markets on radio. Cornmercials will be
presented in all time segments. Target:
men, 35 and older. Agency: Ephron,
Raboy, Tsao & Kurnit, New York.

Meineke Discount Mufflers O Second-
quarter campaign sta-ting in April will
be placed in 110 markets, with radio and
television in some and radio only and
television only in others. Flights will last
from two to seven weeks, depending on
market. Commercials will be carried in all
dayparts. Target: men, 18-54. Agency:
M&N Advertising, Houston.

Peter’s Plant Food O Advertiser will
launch four-week flights in limited
markets, including Orlando, Fla.,
beginning in early to mid-March. Target:
aduit home owners, 30 plus. Agency:
Ingalls Associates, Beston.

Seagrams Vintners O Seagram’s
Cooler will be advertised in between 10
and 13 markets beginning mid-March.
Number of dayparts will be used,
including prime access and late news.
Target: adults, 21-54. Agency: Ogilvy &
Mather, New York.

Sherwin Williams O Paint company will
promote its nationwide retail stores in
eight TV markets'and eight radio

markets. Television ads will run in early
and late news, early morning news and
prime access time slots. Radio ads will
use both drive times and Saturday time
stots. Campaigns begin March 31 with
a five-week, second-guarter flight. Six-
week flight will run in third quarter.
Target: adults, 25-54. Agency: Wyse
Advertising, Cleveland.

Acme Stores O Advertiser will promote
its brooms and mops in one-week flight
beginning March 16, in nine markets. All
dayparts will be used. Target: women,
25-54. Agency: Bozell, Jacobs, Kenyon &
Eckhardt, New York.

York Air Conditioners O Advertiser
launches approximately four-week flight
in mid-April. Ads will run in 13 TVand six
radio markets. TV time slots used will
be early and late news, access and
fringe; radio will use all day parts.
Target: adults, 25-54. Agency: Gray,
Rogers, Inc., Cleveland.

U.S. Fidelity and Guard Insurance Co.
O Advertiser launches flight promoting
ticket sales for its Golf Classic. TV ads
began last week and will run for two
weeks in Baton Rouge and New Orleans.
Five-week radio campaign begins
March 5 in Baton Rouge; New Orleans;
Lafayette, La.; Biloxi, Miss., and Mobile,
Ala. Evening, prime and weekend time
slots will be used. Target: mer, 21-54.
Agency: Richardson, Meyers & Donofrio,
Baltimore.

Colt 45 Malt Liquor O Cn-going ad
campaign featuring Billy Dee Williams is
being run in 50 markets in number of
dayparts. Target: black men, 18-35.
Agency: W.B. Doner, Detroit,

AcVantag®

Daytime commercials. Television Audience Assessment Inc. has concluded in study of
daytime television advertising that substantial number of viewers milss or avoid commercials.
TAA President Rolf M. Wulfsberg said: "When you consider the loss in commercial exposure
due to viewers either zapping commercials or leaving the room, about 40% of your expected
audlence misses the typical daytime commercial message.” Study’s findings suggest that
high-impact programing, usually assoclated with high degree of viewer involvement,
increases commercial exposure and decreases level of distracting activities and "zapping.”
New TAA study dealt specifically with daytime television, which executive vice president
Steven A. Holt says is "a tough environment for the daytime advertiser." Daytime television’s
audiences, mostly female, are much more likely to be involved in distracting activities during
viewing {e.g. household chores, reading, etc.) than prime time viewers. TAA study done in
1983 suggested that 50% of prime time viewers were ctherwise occupied while watching
television, whereas up to 70% of daytime audience was engaged in distracting activities
while viewing. Soap operas account for almost two-thirds of woman daytime viewing
audience and 44% of inclusive daytime audience. Game shows capture 20% of daytime
viewers followed by news with 8%.

]

Long sponhsorship. Classical wrmT(em) Chicago has signed new five-year contract for
program sponsorship with Taiman Home Federal, largest savings and loan association in
lllinois. According to station officials, sponsorship agreement marks 28 consecutive years
that Talman has advertised on wemr Deal also kicks off wemr's 35th year of presenting
classical music.
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We welcome KQZY to the growing list of Torbet client stations.
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One Dag Hammarskjold Plaza, NYC 10017 212-355-7705 Member Supernet Unwired Network @ A subsidiary of John Blair & Company



MondayaMemo

A talk radio commentary from Ben Hoberman, former president, ABC Radio

Take another listen
to talk radio

Twenty-five years ago, as much out of des-
peration as anything else, KABC(AM) Los An-
geles changed its format to talk. By today’s
standards that doesn’t sound particularly
radical, but in 1960 it was revolutionary.

Talk had always been part of radio broad-
casting. When radio’s pioneers went on the
air, they were winging it with interviews and
conversation. All-talk, however, with listen-
er participation, had yet to be explored.

In 1960 telephone talk was as new as
President Kennedy’s “New Frontier.” Today,
talk radio is a staple of broadcasting. A sta-
tion like KGO(AM) San Francisco can broad-
cast a call-in program direct from South Af-
rica with Bay Area listeners dialing a local
number to participate in the global conversa-
tion.

Although no longer revolutionary, the talk
radio format has endured and become part of
the broadcasting mainstream. In fact, two
talk radio networks are in existence—ABC’s
Talkradio and NBC’s Talknet—and syndicat-
ed talk radio programs, like The Larry King
Show, have blossomed.

Yet talk has never proliferated as music
formats have, and, even more critical, talk
has never gained acceptance by some adver-
tisers. Adult contemporary, contemporary
hit radio and country are the most prolific
formats. Talk is a much smaller player ac-
counting for some 8.8% of AM and 0.4% of
FM formats. It’s time for stations and adver-
tisers to take another listen to talk because I
believe its potential has never been realized.

The main obstacle facing stations consid-
ering talk is the commitment and expense of
the format. Talk may be cheap, but talk radio
isn’t. You need to invest in good talent and
programs. It takes years to become a skilled
talk radio host, and general managers must
be willing to nurture new personalities.

In today’s volatile market, success or fail-
ure is measured by each Arbitron book. Sta-
tions are looking for the quick turnaround,
the hot format that can give them a surge in
the ratings. Talk does not provide a quick
fix. Its rewards are reaped over the long
term. Talk takes time, but it’s worth the wait.

KABC was far from an overnight success.
Fortunately, we had the freedom and the
backing of a company like ABC, which gave
us the chance to take root in the community.

In today’s “merger media” marketplace,
many owners don’t have the leeway of
years. They must increase earnings in a very
short time. Talk as a format does not offer the
speedy relief they need. For these stations,
talk should be looked upon not as a full for-
mat, but as an alternative for individual pro-
grams or dayparts. Many stations have

Radio in December 1985 after 35 years with
ABC. He began his broadcasting career in
1940 as an announcer/salesman at wMFG(AM)
Hibbing, Minn. After serving in the U.S. Army
during Worid War |l (with the American Forces
Network), he worked for weLiam) New Haven,
Conn., and WOET(FM) Detroit. In 1950 he was
hired as a salesman at ABC's wxyz-Tv Detroit;
became general manager of the network’s
waBC(am) New York in 1958; in 1960 was
named vice president/general manager of
KaBC(aM) Los Angeles, and in 1979 became
president of ABC Radio.

found that a Larry King or Ray Briem and Ira
Fistell can take care of their overnight pro-
graming needs, even if the station has a mu-
sic format. Talk shows like Dr. Toni Grant or
Dr. Ruth Westheimer can punch up a sta-
tion’s program day, An Owen Spann or Mi-
chael Jackson can bring major newsmakers
to the airwaves.

Over the years, acceptance of talk pro-
graming by advertisers has increased dra-
matically. When we introduced the talk for-
mat at KABC in 1960, the reaction I would
get from clients was: “How can a station
exist without music? Who’ll listen to just
talk?” Those questions were answered
quickly not by ratings but by experience.
Numbers are important in our business, but
sometimes we get too wedded to the ratings
books.

Standard Shoes in Los Angeles was one of
the original talk advertisers at KABC, It was
new to radio and gauged success not by rat-
ings, but by customers. When it advertised
on KABC it could see the results. Customers

Broadcasting Feb 24 1986
20

were the “proof of performance,”

What talk radio advertisers have learned is
that it is a premium format with tremendous
impact, Talk listening is foreground listen-
ing. You have to really listen and become
engaged in the conversation. Talk is also per-
sonal. In fact, talk is the most intimate of all
formats. People reveal their deepest prob-
lems and concerns on the air. In a sense, talk
radio has become a communal backyard
fence over which we chat with our neigh-
bors, share experiences, ask for advice and
express our opinions. The best example is to
listen to one of talk radio’s psychologists,
The power of this intimacy is shared by the
commercial messages, giving them added
impact,

George Burns has pointed out that all the
people who know how to run the country are
either driving cabs or cutting hair. Everyone
has an opinion, and in today’s global village
we are more in touch with our world, our
nation and even our home community than
ever before.

One of the reasons that talk radio has en-
dured has been the ability to plug into the
day’s events and issues. Talk radio is as cur-
rent as today'’s headlines. Every day is dif-
ferent and programs serve as a forum for
audience interests and concerns. Advertisers
know that their message will be heard by a
participatory audience whose lives and con-
cems are reflected in the programing.

The talk radio audience, by the way, com-
prises many older listeners, whom, unfortu-
nately, some advertisers and stations tend to
ignore. Shunning older demos is a serious
mistake. The graying of America is a reality,
and talk radio is an ideal way to take advan-
tage of it. It’s time that advertisers and sta-
tions realized the full value of the older audi-
ence. Disposable incomie, leisure time and
income level are highest among the older
demos. If anything, advertisers should be
paying premium rates for those listeners.

I have spent most of my broadcast career
in talk radio, and I have witnessed its growth
and success, For stations, talk radio can lead
the way to a long-term franchise. At a mini-
mum, it can add dimension to another for-
mat. For advertisers, it provides impact.

The recognition of Larry King as the 1985
recipient of The Radio Award was a step in
demonstrating talk’s importance to broad-
casting. So was the destructive force of Hur-
rican¢ Gloria last year. Talk stations were
uniquely positioned to supply information,
answer questions and serve as an invisible
community bulletin board. Talk stations
probably helped save lives.

Talk has been around ever since radio be-
gan. For 25 years it has been an accepted
format. It’s time that the industry gave an-
other listen to this dynamic form of radio
fare.




NOW,

FINDING A FIRST RUN HIT

The younger generation is about to show
us a thing or two. They’re about to show us
how cleverly, convincingly and comically
they can mimic and lip-synch the biggest
hits of some of today’s most popular
recording artists.

It's all part of @ new half-hour, weekly,
first-run series, Puttin” On The Kids, in which
youngsters between the ages of 5 and 13
compete before celebrity judges for fabu-
lous weekly prizes, and for the right to

PUTTIN' ON THE KIDS

IS CHILD'S PLAY

appear in a season-ending grand-prize
show.

Puttin® On The Kids, is based, of course,
on Puttin’ On The Hits, one of syndication’s
highest-rated weekly series for the past
two seasons.

It's perfect for the weekend kids block,
afternoons or early fringe time periods.

So, hurry. Call us now and find out how
to make a first run hit on your station as
simple as child’s play.

A Chris Bearde Production in association with the dick clark company, inc.
Advertiser-Supported Programming from

MCATV

Station Clearances: (212) 605-2786 Advertiser Sales: (212) 605-2720 (312) 337-1100

© 1984 Universal City Studios Inc. All rights reserved.



Datelbook

| — |
This week

Feb. 24—Deadline for nominations for Broadcast In-
dustry Conference honoring “outstanding broadcasts
of 1985 and outstanding individuals in the broadcast-

® |ndicales new entry

ing field,” sponsored by San Francisco State Universi-
ty. Information: (415} 469-1148.

B Feb. 24—National Academy of Television Arts and
Sciences, New York chapter, drop-in dinner, “The Ex-
panding World of fFamily Television.” Copacabana,
New York.

Feb. 24-25 ABC Television Affiliates Association

tary), Sunday 10-10:54 p.m.

@ﬁ@y B TUnNGQ

A professional’s guide to the intermedia week (Feb. 24-March 2)

Network television 0 ABC: Crossings (three-part novel dramatization), continuing Monday
and Tuesday 9-11 p.m.; Pink Panther & Sons* (animated series), Saturday 8-8:25 a.m.;
Laff-A-Lympics* (animated series), Saturday 10-10:30 am.; Acceptable Risks (drama},
Sunday 9-11 p.m. CBS: Blood and Orchids (two-part mini-series), concluding Monday 9-11
p.m.; America’s Bake-Off Contest (competition), Tuesday 11-11:30 a.m ; The 28th Annual
Grammy Awards, Tuesday 8-11 p.m.; Betrayed By Innocence (drama}, Saturday 9-11 p.m.;
Qutrage (drama}, Sunday 9-11 p.m. NBC: "Annie” (musical), Monday 8-10 p.m. PBS (check
local times): For Auction: An Americen Hero (documentary), Tuesday 10-11 p.m.; An
Evening of Championship Skating, Wednesday 8-9 p.m.; A Tribute to Country Greatness
(music special), Saturday 9-10:50 p.m.; The Queen and her Ceremonial Horses (documen-

Cable O Arts & Entertainment: A Murder in the Family (three-part mystery), Monday 9-10
p.m.; Lady Windermere's Fan (comedy), Tuesday 9 p.m.-midnight; The Nutcracker (ballet),
Thursday 8-11 p.m. Bravo: MacMillan’s Mayerling (ballet), Monday 10 p.m.-midnight. The
Movie Channel: "The Candidate” (drama), Saturday 7-8:50 p.m.; “The Killing Fields" {dra-
ma), Sunday 6:30-8:50 p.m. Nickelodeon: The Incredible Book Escape (fantasy), Saturday
2-3 p.m.; Movie Star's Daughter (drama), Saturday 3-4 p.m. WrBs(Tv) Atlanta: Coming Into
Focus: The Image of Blacks in America (documentary), Friday 10:20-11:20 p.m.; World of
Audubon Specials*: “Condor” (nature series),Saturday 10:05-11:05 p.m.

Syndication o King World Productions: Women of the World* (seven-part profile se-
ries), first episode March 1-30 on 85 stations.

Museum of Broadcasting (1 East 53d Street, New York) @ James Dean: The Television
Work, screenings of 25 live television performances, through April 29. Mobil & Masterpiece
Theatre: 15 Years of Excellence, screenings of 36 of the 80 series that aired on PBS, Tuesday
through Friday at 12:05, 2:05 and 4:05 p.m., Tuesday at 6:05 p.m. and Saturday at 12:05 p.m.,
through April 4. Information: (212) 752-4690, ext. 33.

The National Jewish Archive of Broadcasting (1109 Fifth Avenue, New York) 0 Music in
March, hour-long virtuoso performances from the Jerusalem Music Centre, beginning with
“Music in Jerusalem,” Sunday at 12:30, 1:30 and 2:30 p.m. Information: (212) 860-1886.

Note: All times are NYT. Asterisk denotes series premiere.
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government relations committee meeting. Sheraton
Grand hotel, Washington.

Feb. 25—Natiional Press Foundation’s annual awards
dinner, including presentations of annual Sol Taishoft
Award for Excellence in Broadcast Journaiism and
1986 Editor of the Year Award. Washington. Informa-
tion: (202) 662-7350.

Feb. 25—Association of National Advertisers televi-
sion workshop. Luncheon speaker: Grant Tinker, NBC.
Plaza hotel, New York.

Feb. 25—Association of National Advertisers media
workshop. Luncheon speaker: Ted Turner, chairman,
Turner Broadcasting System. Plaza hotel, New York.

Feb. 25—"Telecommunications Finance and Account-
ing,” workshop sponsored by Columbia University,
Center for Telecommunications and Information
Studies, Graduate School of Business. Columbia Uni-
versity New York. Information: (212) 280-4222.

u Feb. 25—Women in Cable, Greater Philadelphia
chapter, meeting, featuring representatives of four
Philadelphia cable television franchises. Adam's Mark
hotel, Philadelphia.

Feb. 26 —Television Bureau of Advertising regional
sales conference. Hilton Airport, Tampa, Fla.

Feb. 26—National Radio Broadcasters Association-
FCC "AM Town Meeting,” featuring James McKinney,
FCC Mass Media Bureau chief. Capital Hilton, Wash-
ington.

Feb. 26—National Academy of Television Arts and
Sctences, New York chapter, drop-in luncheon, featur-
ing Stuart A. Hersch, chief operating officer, King World
Inc. Copacabana, New York

Feb. 26-28 National Association of Broadcasters
stale association presidents and executive directors
conference. Hyatt Regency, Washington. Information:
Sharon Goldener, {202) 429-5310.

Feb. 27—Women in Cable, Southern California chap-
ter, dinner meeting. Topic: "Must carry. Southern Cali-
fornia, what are you planning to do?" Panelists: Ed
Allen, chairman, National Cable Television Association;
Tom LaFourcade, Falcon Communications; Michael
Eigner, KTLA(TV) Los Angeles; Paul Niedemeyer,
KVEA(TV) Los Angeles; Arnie Rosenthal, Financial
News Network, and moderator [ra Stein, communica-
tions attorney and author. Ramada Inn, Culver City, Ca-
lif. Information: (818) 993-0452.

# Feb. 27—Women in Cable, Chicago chapter, meet-
ing. Topic: new technologies. Monique's, Chicago. In-
formation: (312) 693-9800.

Feb. 27—American Women in Radio and Television,
Washington chapter, new members reception and pro-
gram, “International Satellite Issues.” Speaker: Richard
Colino, Intelsat director general. Intelsat, Washington.
Information: {202) 682-8842.

Feb. 27—"International Telecommunications Markets:
Recent Business and Policy Development,” seminar
sponsored by Washington International Trade Asso-
ciation in cooperation with I7.S. Small Business Ad-
ministration, Washington office. National Press Club,
Washington. Information: (202) 293-4193.

Feb. 27—National Association of Public Television
Stations board of trustees meeting. Washington Hilton,
Washington.

Feb. 27—Women in Cable, Chicago chapter, meeting.
Monigues, Chicago.

Feb. 28—Small market radio acquisition seminar,
sponsored by National Association of Broadcasters,
radio department. Atlanta Hilton Towers, Atlanta. Infor-
mation: {202) 429-5374.

Feb. 28 —Deadline for entries in 1986 Broadcast Pro-
motion & Marketing Executives Gold Medallion
Awards competition. Information: San Diego State Uni-
versity, c/o depantiment of telecommunications and film,
San Diego, 92182.

Feb. 2B—Deadline for submissions to “Artists-in-Resi-
dency” grants, offered by Global Village, nonprofit vid-
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BROADCAST DEBUT

THE BREAKFAST CLUB

Emilio Estevez
Anthony Michcel Hall

BROADCAST DEBUT
BREWSTER’S

MILLIONS
Richard Pryor * John Candy

BROADCAST DEBUT

CREATOR

Peter O'Toole * Mariel Hemingway
BROADCAST DEBUT

Max Von Sydow * Jose Ferrer
Sting
BROADCAST DEBUT

FLETCH
Chevy Chase

BROADCAST DEBUT

GOTCHA!
Anthony Edwards
Linda Fiorentino

BROADCAST DEBUT
HALLOWEEN iii:

SEASON OF THE WITCH
Tom Atkins * Stacey Nelkin

BROADCAST DEBUT

INTO THE NIGHT
Jeff Goldblum * Michelle Pfeiffer

BROADCAST DEBUT

MASK
Cher * Sam Elliott » Eric Stoltz

BROADCAST DEBUT

MASS APPEAL

Jack Lemmon * Charles Durning

BROADCAST DEBUT

THE RIVER

Sissy Spacek * Mel Gibson
BROADCAST DEBUT

STICK
Burt Reynolds * Candice Bergen

BROADCAST DEBUT

WEIRD SCIENCE
Anthony Michael Hall
Kelly LeBrock

BROADCAST DEBUT

THE WILD LIFE
Eric Stoltz « Christopher Penn

OFF NETWORK
ALL NIGHT LONG

Barbra Streisand » Gene Hackman

OFF NETWORK
Harold Robbins’
THE LONELY LADY

Pia Zadora

OFF NETWORK
SCARFACE
Al Pacino

OFF NETWORK

THE STING I

Jackie Gleason * Mac Davis
OFF NETWORK

TANK

James Garner

««.And Many More!
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American Family Broadcasting

is pleased to announce our appointment of
Katz Continental Television as
national representative for

WITN-TV

WASHINGTON, NC

Producing sales results for
medium and smaller market affiliates.

American Family Broadcasting.
Katz Continental Television

The best,




eo production group and media center. Information:
Celia Chong, Global Village. 454 Broome Street, New
York, N.Y,, 10013; (212) 966-7526.

Feb. 28-March 2—/ntercollegiate Broadcasting Sys-
tem national convention. New York Penta hotel, New
York. Information: Jeff Tellis, (914) 565-6710.

—
March

March 1—Deadline for entries in fourth annual Alcohal-
ism and Communications Marketing Achievement
Awards, sponsored by National Foundation for Alco-
holism Commaunications. Information: NFAC, 352 Hal-
laday, Seattle, 98109; (206) 282-1234.

March 1—Deadline for entries in Louis M. Lyons Award
for "conscience and integrity in journalism,” sponsored
by Nieman Foundation at Harvard University. Infor-
mation: (617) 495-2237.

March 1—Deadline for entries in eighth annual Lowell
Mellett Award for “improving journalism through critical
evaluation,” sponsored by Pennsylvania State Univer-
sity, School of Communications. Information: Mellett
Award, School of Communications, Pennsylvania State
University, 215 Carnegie, University Park, Pa. 16802.

March 1—Radio-Television News Directors Associ-
ation region four meeting with Society of Professional
Journalists, “Law and Libel.” University of Houston,
Housten. Information: Bill Goodman, (713) 778-4901.

® March 1—AP Television-Radio Association of Cali-
Sfornia-Nevada regional seminar. Frontier hotel, Las
Vegas. Information: (213) 746-1200.

March 4-7—Audio Engineering Society 80th conven-
tion. Congress Center, Montreux, Switzerland. Inferma-
tion: (021) 53-34-44.

March 5—International Radio and Television Society
anniversary dinner. Gold medal recipient: Grant Tinker,
NBC. Waldori-Astoria, New York. Information: (212)
867-6650.

March 5—National Academy of Television Arts and
Sciences, New York chapter, luncheon, featuring John
Jay Iselin, president, WNET(TV) New York. Copaca-
bana, New York.

March 5-6—Okio Association of Broadcasters Ohio

congressional salute. Hyatt on Capitol Hill, Washing-
ton.

March 6—National Association of Black Owned
Broadcasters second annual communications awards
dinner. Honorees: Representative Cardiss Collins (D-
1lI.}), House Subcommittee on Telecommunications; Re-
presentative Charles Rangel (D-N.Y), House Ways and
Means Committee, and Representative Tim Wirth {D-
Colo.), chairman, House Subcommitiee on Telecom-
munications. Hyatt Regency hotel, Washingtcn. Infor-
mation: (202) 463-8970.

March 6—"CinemaScope, Widescreen and Beyond,”
seminar in "Communications Forum® sponsored by
Massachusetts Institute of Technology. Bartos The-
ater, Wiesner Building, MIT, Cambridge, Mass.

March 6-7—Advanced cable television seminar for
senior professionals, sponsored by Washington Pro-
gram of Annenberg School of Communications. Ameri-
can Society of Association Executives conference ¢en-
ter, Washington. Information: (202) 484-2663.

March §-8—17th annual Country Radio Seminar. spon-
sored by Country Radio Broadeasters. Opryland ho-
tel, Nashville. Information; (615) 327-4488.

March 6-8—New Mexico Broadcasters Association
35th annual convention. Regent hotel and convention
center, Albuquerque, N.M.

March 7—Ohio Association of Broadcasters Cleve-
land managers’ meeting. Hollenden House, Cleveland.

March 7-9—Women in the Director’s Chair, women's
film and video festival. Center tor New Television, Chi-
cago. Information: (312) 477-1178.

March 7-8—Radio-Television News Directors Associ-
ation region six meeting with Society of Professional
Journalists. lronmen Inn, Coralville/lowa City, lowa. In-
formation: Bob Priddy, (314) 634-3317.

March 9-11—West Virginia Broadcasters Associgtion
spring meeting. Holiday Inn, Parkersburg, W, Va.

8 March 11—/ nternational Radio end Television Soci-
ety "Second Tuesday" seminar. Topic: daytime network
television. Panelists: Michael Brockman, CBS Enter-
tainment: Giraud Chester, Goodson-Todman Produc-
tions; Jo Ann Emmerich, ABC Entertainment; Joseph
Hardy, Ryan’s Hope, and Diane Seaman, NBC-TV

"r';ﬂ
“r
Moderator: Warren Boorom, ABC-TV Viacomn Ciorder

ence Center, New York.

March 11—QOhio Association of Broadcasters Akron/
Canton managers’ meeting. Quaker Square Hilton, Ak-
ron, Ohio.

March 11—National Academy of Television Arts and
Sciences, New York chapter, luncheon, featuring J. Wil-
liam Grimes, president and chief executive officer,
ESPN. Copacabana, New York.

= March 11—Women in Cable, New York chepter,
meeting. HBO Media Center, New York. Information:
Rita Ellix, (212) 661-4500.

March 12—American Women in Radio and Televi-
sion Commendation Awards luncheon. Honorary chair-
persons: Barbara Walters, ABC, and Helen Hayes, ac-
tress. Waldori Astoria, New York. Information: (212)
664-2003.

March 12—"Lobbying,” panel sponsored by Amer:-
can Women in Radio and Television, Washington
chapter. National Asscciation of Broadcasters, Wash-
ington.

March 12-15—National Association of Broadcasters
and Radio-Television News Directors Association
seminar-retreat, "News and Team Management,” for
general managers and news directors. Innisbrook Re-
sort and Conterence Center, Tarpon Springs, Fla.

March 13—“Fiber Optics vs. Sateliites,” seminar in
*Communications Forum™ sponsored by Massachus-
setts Institute of Technology. Bartos Theater. Wiesner
Building, MIT, Cambridge. Mass.

March 13-15—"Television as a Social Issue: Realities
and Visions,” conference sponsored by Society for
Psychological Study of Social Issues, underwritten by
CBS. Sheraton Center. New York. Information: SPSSI,
P.O. Box 1248, Ann Arbor, Mich., 48106.

March 14—National Association of Telecommunica-
tions Officers and Advisors regional conference. Gren-
elefe hotel. Dallas. Information: (202) 626-3250.

March 14—O0hio Association of Broadeasters Youngs-
town managers’ meeting. Youngstown Club. Youngs-
town, Ohio.

March 15—Texas Cable TV Association annual meet-

March 6-8—17th annual Country Radic Seminar,
sponsored by Country Radio Broadeasters. Opry-
land hotel, Nashville. Information: (615) 327-4488.
March 15-18—National Cable Televisicn Associ-
ation and Texas Cable Television Association
combined annual convention. Dallas Convention
Center. Future convention: May 17-20, 1987, Las
Vegas.

April 12-16—National Association of Broadcast-
ers 64th annual convention. Dallas Convention
Center. Future conventions: Dallas, March 29-April
1, 1987; Las Vegas, April 10-13, 1988; Las Vegas,
April 30-May 3, 1989; Dallas, March 25-28, 1990,
and Dallas, April 14-17, 1991. ’

April 13-17—National Public Radio annual con-
vention. Town and Country hotel, San Diego.
April 24-29—22d annual MIP-TV, international tele-
vision program market. Palais des Festivals,
Cannes, France. information: David Jacobs, (516)
364-3686.

April 27-29—Cabletelevision Advertising Bureau
fifth annual conference. Sheraton Center, New
York.

April 27-30-—Public Broadcasting Service/Nation-
al Association of Public Television Stations annu-
al meeting. Loew's LEnfant Plaza hotel. Washing-
ton.

April 27-30---Broadeast Financial Management
Association/Broadcast Credit Association 26th an-
nual conference. Century Plaza, Los Angeles. Fu-
ture conference: April 26-29, 1987, Marriott Copley
Place, Boston. )

May 14-17—American Association of Advertising
Agencies annual meeting. Greenbrier, White Sul-
phur Springs, W, Va.

May 18-21—CBS-TV annual affiliates meeting.
Century Plaza hotel, Los Angeles.

May 21-25—American Women in Radio and Tele-
vision 35th annual convention. Westin Hotel Gal-
leria, Dallas.

June 2-5—ABC-TV annual affiliates meeting. Cen-

MajorzIMeetings

tury Plaza, Los .Ang'eles.'

June 8-11—NBC-TV annual affiliates meeting. Hy-
att Regency, Maui, Hawaii.

June 11-15—Broadcast Promotion and Market-
ing Executives/Broadcast Designers Association
annual seminar. Loew's Anatole, Dallas. Future con-
ventions: June 10-14, 1987, Peachtree Plaza, At-
lanta; June 8-12, 1988, Bonaventure, Los Angeles,
and June 21-25, 1989, Renaissance Center, De-
troit.

June 14-18—American Advertising Federation
national convention. Grand Hyatt, Chicago.
June 19-22—_NATPE International second an-
nual production conference. Adam’s Mark hotel, St.
Louis. Information: (212) 757-7232.

June 22.25 Cable Television Administration
and Marketing Society annual convention. Westin
Copley Plaza, Boston.

July 20-22—Eastern Cable Show, sponsored by
Southern Cable Television Association. Allanta
Market Center, Atlanta.

Aug. 26-29—Radio-Television News Directors As-
sociation international conference. Salt Palace
Convention Center, Salt Lake City. Future conven-
tion: Sept. 1-4, 1987, Orange County Convention
Center. Orando, Fia.

Sept. 10-13—Radio '86 Management, Program-
ing. Sales and Engineering Convention, sponsored
by National Association of Broadcasiers and Na-
tional Radio Broadcasters Association. New Or-
leans Convention Center, New Orleans.

Sept. 19-23—11th International Broadcasting Con-
vention, sponsored by Electronic Engineering As-
sociation, Institution of Electrical Engineers, In-
stitute of Electrical and Electronics Engineers,
Society of Motion Picture Engineers, Institution
of Electronic and Radio Engineers and Royal
Television Society. Metropole conference and ex-

hibition center, Brighton, England.

Oct. 2-5—Asociation of National Advertisers an-
nual convention. Homestead, Hot Springs, Va.
Oct. 14-16—Society of Broadcast Engineers na-
tional convention. St. Louis Convention Center, St.
Louis.

Oct. 24-29 _Society of Motion Picture and Televi-
sion Engineers 128th technical conference and
equipment exhibit. Jacob K. Javits Convention
Center, New York. Future conference: QOct. 30-Nov
4, 1987, Los Angeles Convention Center; Oct. 14-
19, 1988, Jacob Javits Convention Center, New
York, and Qct. 22-27, 1989, Los Angeles Conven-
tion Center.

Oct. 28-30—Atlantic Cable Show. Atiantic City
Convention Center, Atlantic City, N.J. Information:
(609) 848-1000.

Nov. 17-19—Television Bureau of Advertising
32nd annual meeting. Century Plaza. Los Angeles.
Future meeting: Nov. 11-13, 1987, Atlanta Marriott,
Atlanta.

Dec. 3-5—Western Cable Show, sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim, Calif.

Jan. 23-27, 1987—NATPE International 24th an-
nual convention. New Orleans Convention Center,
New Orleans.

Feb. 1-4, 1987—National Religious Broadcasters
44th annual convention. Sheraton Washington.
Feb. 6-7, 1987—Society of Motion Picture and
Television Engineers 215t annual television confer-
ence. St. Francis hotel, San Francisco. Future con-
ferences: Jan. 29-30, 1988, Opryiand hotel, Nash-
ville, and Feb. 3-4, 1989, St. Francis hotel, San
Francisco.

Feb. 7-10, 1987—Seventh annual Managing Sales
Conference, sponsored by Radio Advertising Bu-
reau. Hyatt Regency, Atlanta.

June 11-17, 1987—15th Montreux International
Television Symposium and Technical Exhibition.
Montreux, Switzerland.
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ing. Convention Center, Dallas.

March 15-18—National Cable Television Association
and Teras Cable Television Association combined
convention. Dallas Convention Center, Dallas. Informa-
tion: (202) 775-3606.

March 17-—National Academy of Cable Program Sys-
tem ACE awards ceremony during National Cable
Television Association convention (see above). Dallas
Convention Center theater. Information: Susan
Detwiler, NCTA, (202) 775-3611.

March 17—Deadline for entries in Samuel G. Engel
International Television Drama Awards compeltition,
sponsored by Michigan State University. Information:
Kay Ingram, WKAR-TV. Michigan State University, East
Lansing, Mich., 48824-1212; (517) 355-2300.

March 18—Television Burean of Advertising regional
sales conference. Red Lion Sea Tac, Seattle.

March 18—FPresentation of 26th annual International
Broadcasting Awards, sponsored by Hollywood Radio

and Television Society. Cenlury Plaza, Los Angeles.

March 19—Seminar (eight sessions) on setting up and
managing video department, with or without in-house
studio, sponsored by Glebdal Village, nonprofit video
production group and media center Global Village,
New York. Information: {212) 966-7526.

March 18—National Academy of Television Arts and
Sciences, New York chapter, luncheon, featuring Pat
Robertson, president, Christian Broadcasting Network
and CBN Cable Network. Copacabana, New York.

March 20—Television Bureau of Advertising regional
sales conference. Sheraton Palace, San Francisco.

March 20— Engineering for Producers.” seminar
sponsored by International Television Association,
Philadelphia chapter. Bell of Pennsylvania, Philadel-
phia. Information: (215) 546-1448.

March 20—International Radio and Television Soci-
ety newsmaker luncheon. Speaker: New York Governor
Maric Cuomo. Waldor-Astoria, New York.

"UNIT1ON BANEK |

We are pleased to announce

that

Anthony M. Hoffman
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exclusively representing
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March 21—Deadline for entries in eighth annual Windy
Awards, for excellence in creative use of radio as ad-
vertising medium, sponscred by Kadio Broadcasters
of Chicago. Information: Megan Bueschel, (312) 263-
2500.

March 23—Academy of Television Arts and Sciences
installation ceremony for Television Academy Hall of
Fame. Santa Monica Civic Auditorium, Santa Monica,
Calif.

March 25—Television Burenu of Advertising regional
sales conference. Amtac East-Airport, Dallas.

March 26—/ !linois Broadcasters Association seminar
at llinois State University. Normal, I11.

March 26 —Time buying and selling seminar, co-spon-
sored by International Radio and Television Society
and Station Representatives Association. Bankers
Trust, New York.

March 27— Television Burean of Advertising regional
sales conference. Denver Marriott City Center, Denver.

March 27—National Association of Black Owned
Broadcasters second annual communications awards
dinner. Sheraton Washington hotel, Washington.

March 28-29—8th annual Black College Radio conven-
tion, sponsored by Collegiate Broadcasting Group
Inc. Paschals hotel, Atlanta. Information: Lo Jelks,
(404) 523-6136.

m March 31—Deadline for entries in fifth annual Inter-
national Radio Festival of New York. Information:
(914) 238-4481.

March 31—Deadline for entries to "Summer '86 Stu-
dent Internship Program” sponscred by Academy of
Television Arts and Sciences. Information: (818) 5086-
7880.

—
April

April 1-—Television Bureau of Advertising regional
sales conference. Westin, Cincinnati.

April 1—Pennsylvania Association of Broadcasters
21st annual Gold Medal dinner, featuring presentation
of Gold Medal Award to entertainer Dick Clark. Adams
Mark hotel, Philadelphia.

April 2—National Academy of Television Arts and
Sciences, New York chapter, luncheon, featuring
Thomas Burchill, president and chief executive officer,
Lifetime. Copacabana, New York.

April 2—Eighth annual Windy Awards dinner, spon-
sored by Radio Broadcasters of Chicago. Hyatt Regen-
¢y, Chicago.

April 2—"Shooting for the Edit,” seminar sponsared by
International Television Association, Philadelphia
chapter. Pennwalt Corp., Philadelphia. Information:
(215) 546-1448.

Aptil 2—Time buying and selling seminar, co-spon-
sored by International Radio and Television Society
and Station Represenfatives Association. Bankers
Trust, New York.

Aptil 2-3—/llinois Broadcasters Association $pring
convention and awards banquet. Ramada Renais-
sance hotel, Springfield, .

April 2-3—National Alliance for Women in Commu-
nications Industries first conference. Capitol Hill Hy-
att, Washington. Information: (202) 293-1927.

Aprll 2-4—[ndiana Broadcasters Association Spring
conference. Four Winds Clarion Resort, Bloomington,
Ind.

April 2-8—Television Bureau of Advertising board of
directors meeting. Virgin Grand. Virgin Islands.

April 3—Television Bureau of Advertising regional
sales conference. Hyatt Regency, Atlanta.

April 4-5—Radio-Television News Directors Associ-
ation region eight meeting with West Virginia UP|. West
Virginia University. Morgantown, W Va. Information:
Bob Brunner, (304) 697-4780.

April 4-5—Radio-Television News Directors Associ-
ation region 11 conference/awards luncheon. Holiday
Inn-Downtown, Portland, Me. Information: Jeff Marks,
(207) 772-0181.

Aprit 5—Radio-Television News Directors Associ-
ation region six state meeting/awards luncheon. Co-
lumbia. Mo.

April 7-10—Infocom- '86, sponsored by [ustitute of
Electrical and Electronics Engineers. Sheraton Bal
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The AP Network is, without a doulbt,
the hottest ticket in radio today:.

Because we deliver more
listeners than any other radio net-
work In the country. And we serve
the leaders in nearly all of the top
100 markets. Including top-rated
stations in New York, Philadelphia,
Boston, Houston, Dallas, Minnea-
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anybody else.

Because we give you absolute
flexibility and control over your
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And because when it comes
to avalls, you run the show. AP never
requires any commercial clearances.

So when local advertisers
line up to sponsar AP reparts,
you're the one who cleans up at
the box office.

For more information about
the AP Network, call Jim Williams at
800-821-4747, or your local AP
Broadcast Executive,

cast Services
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Harbour hotel, Miami

April 8—International Radio and Television Society
“Second Tuesday™ seminar. Viacom Conference Cen-
ter, New York

April 8—Television Bureau of Advertising regional
sales conference. Sheraton New Orleans.

u April 8—Women in Cable, New York chapter, meet-
ing. HBO Media Center. New York. Information: (212)
661-4500

April 9-——“Radio: In Search of Zxcellence." session in
“Women at the Top” series sponsored by American
Women in Radio and Television, Washington chapter.
National Association of Broadcasters, Washington. In-
formation: (202) 347-5412

April 9—National Academy of Television and Sci-
ences, New York, luncheon, featuring Terrence Elkes,
president and chief executive officer, Viacom Interna-
tional. New York

April 9—Time buying and selling seminar, co-spon-
sored by International Radio and Television Society
and Station KRepresentatives Association. Bankers
Trust, New York

April 9-13—Alpha Epsilon Rh», National Broadcast-
tng Society, 44th annual convention. Speakers include
Eddie Fritts, president, Naticnal Association of Broad-
casters, and William Banowsky, president, Gaylord
Broadcasting Co. Sheraton Park Central hotel and
towers, Dallas

April 10—Television Bureau of Advertising regional
sales conference. Ramada hotzl, O'Hare Airport, Chi-
cago

April 10—Hollywood Radio and Television Society
newsmaker luncheon. Speaker: Grant Tinker, chair-
man. NBC. Beverly Wilshire, Los Angeles. Information:
(818) 769-4313

Aprtl 11—Broadcast Promoticn and Marketing Ex-
ecutives board meeting. Loew's Anatole, Dallas.

April 11-13—National Association of Black Owned
Broadcasters 10th annual spring broadcast manage-
ment conference, “Getting On Top and Staying There.”
ggs\évs Anatole hotel, Dallas. Information: (202) 463-

Aprit 12-16—National Association of Broadcasters
64th annual convention. Dallas Convention Center.

April 13-17—National Public Radio annual conven-
tion. Town and Country hotel, San Diego. Information:
Carolyn Glover, (202) 822-2090

April 15—Broadcast Pioneers annual breakfast, dur-
ing NAB convention, Dallas

April 15—Television Bureay of Advertising regional
sales conference. Americana Inn, Albany, N.Y.

April 15—Deadline for entries for National Psychology
Awards for Excellence in the Media, sponsored by
American Psychological Association and American
Psychological Foundation. Iinformation: (202) 955-
7710

April 16-20—Society of Professional Journalists, Sig-
ma Delta Chi, region 11 conference for journalists and
student journalists from California, Arizona. Nevada

Datebook continues on page 77.

OpenaMike

Fairness doctrine

EDIToR: The U.S. Court of Appeals, D.C.
Circuit, is being asked to rule on the consti-
tutionality of Section 315 of the Communi-
cations Act. Those who advocate the repeal
of the fairness doctrine hoid that the require-
ment to air opposing views in matters of
controversial nature inhibits, rather than
promotes, robust speech.

The courts may well find that Section 315
inhibits free expression, and as such is un-
constitutional. But by removing this “check-
valve” from the act they may well have to
decide, sooner or later, whether the rest of
the Communications Act is constitutional.
The Communications Act states that licenses
can only be issued if the ‘public interest’ is
served thereby. Would not the removal of the
equal access provisions of the act allow the
licensee to air whatever he pleases in matters
of controversial issues in his private inter-
ests, without regard to the public interest?

Let’s make the airwaves as free as print
media, and let the one with the loudest voice
and/or widest distribution prevail. The First
Amendment says: ‘Congress shall make no
law. . .abridging the freedom of speech.’
Does not the licensing provision of the Com-
munications Act limit free expression by
those who are licensed by the government?

Is it not a fact that Section 315 is the very
provision of the Communications Act that
allows the licensing provision—the exclu-
sive use of a channel in a given area—to pass
the muster of the First Amendment in the
first instance? If 315 is declared unconstitu-
tional, the remainder of the Act must also
fall.—Vineent L. Hoffart, Spokane, Wash.

AM activists

EDITOR: As many broadcasters know, the
National Radio Systems Committee has
been reactivated to study and suggest techni-
cal improvements in the AM radio service.
This is but one part of an industrywide push,
this year, to reintroduce the public to our
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original broadcast service, a medium that
has been sorely neglected in many areas and
allowed to fall into a state of disrepair.

The NRSC is composed of broadcasters,
receiver manufacturers and audio processor
manufacturers dedicated to the improvement
of the entire AM system, from the broad-
caster’s transmitter to the listener’s receiver.
Bill Gilbert, of Delco Electronics design
group, and I are co-chairing a working com-
mittee with the rather ambitious goal of de-
fining system standards that will satisfy the
future needs of broadcasters and the needs of
our colleagues in the receiver industry.

Our efforts to improve the medium, attract
listeners and make AM radio profitable for
all of us depend upon broadcasters” taking a
very close look at what they are broadcast-
ing. 1 urge broadcasters to do this simple
technical test: Some night, get in your car,
drive away from your city of license, far
enough from your transmitter site so that
your signal and other signals on the AM
band are somewhat comparable in strength.
Park your car, and for the moment, forget
you are a broadcaster. Tune across the dial.
When you find a station to your liking, listen
for a short time. Is the station easy to listen
to, or is it overprocessed, with excessive
harshness? Worse yet, is the station receiv-
ing interference from another station two or
three channels down the dial? Then listen to
your station. Will it hold a listener for more
than a few minutes? And are stations on
neighboring channels unlistenable due to in-
terference from you?

The chances are good that you will hear a
lot of interference on the AM band. This is
the basic reason receiver manufacturers have
reduced the bandwidth of their radios over
the years. Receiver people want AM radio to
sound good, but excessive interference can-
not be tolerated by the average listener.

Several receiver manufacturers are now
producing wider bandwidth AM radios, and
many of them have excellent sound. With
positive consumer comments, this trend to-
ward better radios will continue. But if con-
sumers complain of harsh sounding audio
and interference, the trend could reverse.

With companies like Delco, Sony, Pana-
sonic, Pioneer, Jensen and others working
with us to improve AM radio, let’s, as broad-
casters, give it all we’ve got this year, clean
up the AM band technically and provide the
quality programing that will attract and hold
our lisieners. This does not mean replacing
studio and transmitting equipment. Any
broadcast engineer or technician worth his
salt can clean up an air signal even if equip-
ment is 20 or 30 years old.

As broadcasters, we have the option either
to improve our entertainment and informa-
tion service, or to give up, and some future
day turn on our ancient AM radios and be
“entertained” by a spectrum full of digital
data signals. What is your choice?>—John
Maring, vice president, Katz Broadcasting
Co., Bridgeport, Conn.
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Now, you don't need to visit @ magical kingdom to find outstanding children’s
films. And our Children’s Cinema Classics package is proof.

We've put together alarge collection of enchanting films, ranging from action-
packed stories and sparkling comedies to outdoor adventures filmed on locations
around theworld.

These films are perfect for children of all ages. So why mouse around with any-
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Signs of life in TV network advertlsmg

After a disappointing 1985,
the market may be picking up

The bad news is that television network rev-

enue, as expected, was down last year for

the first time in 15 years. Figures to be re-
leased soon by Broadcust Advertisers Re-

ports will show a three-network decline of

just over 2%. Nineteen-eighty-five was a
year ol changing industry dynamics com-
pounded by post-Olympics slump, adver-

tiser uncertainty about the economy and the
tading of certain advertising categories.

The good news is that while the networks
took their lumps last year, they may be ready
for a rebound, of sorts. Not that things are
booming yet. The advertising marketplace is
currently slow and steady, and most execu-
tives on Sixth Avenue probably wish it were
a little livelier.

Larry Hottner, vice president of nation]
sales for the NBC television network, said:

“There is some money working and boune-
ing around. . .not major stuff. But therc are
six weeks lett [in the first quarter] and the
second quarter looms as the start of a turn-
around market.”

The networks sce positive signs in the cur-
rent marketplace. One example concerns op-
tion pick-ups for the second yuarter—by
which advertisers indicate whether they will
use all of their upfront commitments. More
than one network executive said that a high-

At last: Radio merges into one association

The long-sought merger of the National Association of Broad-
casters and the National Radio Broadcasters Association be-
came almost official last Friday when the NRBA board, meeting
in Fort Lauderdale, Fla., voted without protest—although it add-
ed a “statement of purpose”™—lo accept the terms of an agree-
ment worked out with NAB earlier this year and ratified by the
NAB board in St. Maarten, Netherlands Antilles, last month, The
agreement is subject to ratification by the memberships of both
organizations, but that is considered a formality. For those who
were celebrating, Feb. 21 was the day.

Thirty NRBA directors voled for the merger, while two ab-
stained (five directors were absent, and were not permitted to
vote by proxy) Sald NRBA President Bernie Mann of Mann Me-
dia Inc., High Point, N.C., the agreement was "the right thing to
do.”

Accompanying NRBAs agreement will be a nonbinding
“statement of purpose” which those NRBA direclors joining the
NAB radio board will "strive to implement.” Mann said the policy
statement has “given marching orders” to the 12 newly-elected
NAB board members.

The statement—which is not "a condition” of ratification of the
agreement—said that the NRBA "wholeheartedly approves the
unification agreement” wilh the NAB because “the best interesis
of the radio industry are served by one unified, autonomous
organization. We are entering this agreement with enthusiasm

and optimism,” NRBA said, adding that "our purpose in unitying
includes these additional goals which we firmly believe are in
the best interest of our industry.”

Among goals listed in the statement:

m Working “through proper procedures within the framework
of NAB Radio” toward creating “two separate but equal
groups—one to represent radio-only and one to represent TV-
only,” but wilth “cooperation between the two where and when
appropriate.

® |ntention to ‘raise the stature of and expanding role of the
top NAB radio staff position.

® Work to have NAB Radio have its own funding and “com-
plete control of its budget and expenditures.”

m To continue after the unification such existing NRBA pro-
grams as the Radio Sales Universily and the programing survey
and “other projecis previously discussed.”

®m Work to change the present by-laws to provide for board
seats for “representation by companies or organizations which
do not own radio stations, but are interested in the welfare of our
industry,” such as rep firms and consultants who currently are on
the NRBA board.

m Set as “high priority”
broadcasters.

m Set a two-year time period “for the accomplishment of these

stated objectives.”
v I ‘! A
4 ~v

full First Amendment rights for all

Story continues on page 42.

NRBAs executive commiltee on Thursday (-} President Mann, executive vice president Peter Ferrara, Norman Wain, Larry Keene, Sis Kaplan, Abe Voron, Chairman Bill Ciark. Jim
wychor, Art Kellar, Nick Verbitsky and counsel Thornas Schattenfield.
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CBS's Gray

er percentage of those options is being exer-
cised than last year in prime time.

Agency executives said that at least there
appeared to be no tush to get out of upfront
commitments. Said an executive at one top-
10 agency: “If I had to be pinned against the
wall I would say they were about the same as
last year.” Lincoln Bumba, vice president
and media director at Leo Burnett, said, “1
don’t think there is any tidal wave in any
direction.”

John Gray, vice president and national
sales manager for the CBS Television Net-
work, said that the option pick-ups are an
indication either that advertisers did not
think there was much extra time to be bought
or were apprehensive that costs-per-thou-
sand in the scatter market would exceed
those in their upfront buys. Not everyone
agreed. One top-20 agency executive, who
asked not to be named, said that the signifi-
cance of the pick-up percentage was limited
and that the number really reflected how
well upfront buys were planned initially. He
added that many advertisers used the options
only as a “fiscal flexibility tool rather than to
play the scatter market.”

What is happening to pricing overall is
difficult to answer, given the variety of
shows, the packaging of the buys and times
within the quarter when the buy is made.
More than one network official suggested
that if overall scatter market prices are high-
er than upfront, it is not by a large margin.

In sports there is nearly unanimous agree-
ment that the marketplace is better than last
year. That is good news to CBS, which is
doing well selling NBA basketball, and to
both CBS and NBC, which are selling col-
lege basketball. The fact that some sports
events are not as bad as last year has not
carried through all programs, however.
Sports anthologies are still not considered
easy to sell,

The health of the daytime marketplace is a
subject of disagreement between network
and agency executives. Fred Dubin, vice
president and network broadcast supervisor
for NW Ayer, said it is currently a “better
buyer’s market than I think it has been in a
couple of years,” an attitude that was shared
by other agency executives. As evidence,
they said that the second quarter scatter mar-
ket in daytime has barely begun, whereas in

1]

recent years it had been more active at this
stage. Some also suggested that the net-
works were occasionally providing scatter
buyers with rating guarantees, a practice
usually reserved for upfront buys.

The networks are not all affected equally.
Most agency sources said that NBC is rela-
tively well protected from any weakness be-
cause it aggressively sold in the daytime up-
front marketplace. Depending on the source,
either CBS or ABC was said to be the next
best protected, but since ABC had more in-
ventory to sell from the start—CBS has sev-
eral shows produced by Procter & Gamble—
it may be more vulnerable.

None of the agency executives said that
daytime advertising was in real trouble or
that advertiser budgets were, in general, be-
ing cut. Rather, they suggested that daytime
spending was being affected by some of the
same economic factors affecting all national
media, and that an accumulation of large
cost-per-thousand  increases in previous
years had encouraged advertisers to put
some of their budgets in other dayparts, both
network and barter. At least one other day-
part, late night, is doing well for all three
networks.

Most agency executives said that prime
time is not significantly different from day-
time, with the active bargaining getting un-
der way a little later than in recent years.
CBS’s Gray disagreed: “If you say it is
slower, then you also have to ask: *‘Com-
pared to what?’ We are only six weeks away
from what everyone agrees was a bad year.
Turning the market around is a very slow
process, but we are already seeing an upbeat
market.”

Also a little more optimistic was Steve
Auerbach, vice president and manager of
network programing for Backer & Spielvo-
gel, who suggested that negotiating was be-
ing delayed by advertisers’ uncertainty
about the bottom line: “I think it will be a
pretty strong scatter market with scatter
prices about 10% higher than upfront.”

Both network and agency executives see a
few signs of hope. One network executive
pointed to higher stock prices as indicators
that the economy is getting more confident.

McCann-Erickson’s senior vice president
and director of forecasting, Robert J. Coen,
was not ready to revise his annual predic-

McCann-Erickson's Coen
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tion, first offered at the beginning of the
year, that three-network revenue will in-
crease by 6%. He told BROADCASTING that
he currently sees nothing that would lead
him to lower the estimate. “If anything, the
numbers could be better. Right now every-
thing is just lying there. Some of these com-
panies [advertisers] are going to have to get
1985 official figures in and get a reading on
profit performance in the first quarter. For
the time being their emphasis is on control-
ling costs. I think many of them are finding
they are doing better than they previously
thought.

“I have not attempted to translate that into
percentage points,” Coen said. “Generally
there is about a six-month time lag™ between
better economic news and higher advertising
expenditures. “So I expect that by the sec-
ond half of the year it may start looking
better.” ad

Nielsen speeds up
its overnights

Previous night’s ratings will now be
available the next afternoon; move
is seen as precursor to introduction
of people meter next year

The A.C. Nielsen Co. said last week it
would accelerate the delivery of its over-
night national television ratings 1642 hours
so that they will be ready by 3:15 p.m. the
following day. The advanced schedule pres-
ages the race between Nielsen and AGB
Television Research to provide national
overnight ratings from people meters.

At present, subscribers to Nielsen’s Na-
tional Television Index (NTI) must wait at
least 34 hours before receiving weekday na-
tional prime time ratings (Monday night’s
ratings are generally available Wednesday
morning). But by pushing the delivery up
more than 16 hours “this is the first time in
ratings history that the national dailies will
truly be overnight,” said William Hamill,
executive vice president of Nielsen Media
Research. “The fact that we can deliver na-
tional ratings the next day has been accom-
plished through a culmination of many years
of Automated Measurement of Lineups
(AMOL) development.”

Hamill referred to an electronic coding
system, developed by NTT and the three net-
works, that automatically identifies and re-
cords the program being broadcast by a local
station. By employing a meter located in
every market in the country Nielsen can de-
termine whether a given network program
has been broadcast in that market. The me-
ters identify a code transmitted in a signal’s
vertical blanking interval.

Until now, a major obstacle to the devel-
opment of overnight national ratings has
been the collection of station lineup informa-
tion. Measurement of a show’s performance
depends on knowing the markets in which
the show is aired. Resolving the schedule
conflicts caused by affiliate preemptions or
markets where there are dual affiliates has



always taken at least a day, according to
Nielsen officials. Nielsen processes about
8,000 schedule contlicts every week.
Overnight national ratings will virtually
eliminate the need to rely on Nielsen’s 12
metered markets for overnight ratings infor-
mation. Metered-market ratings, when ex-
trapolated and used to gauge national rat-
ings. contain several inherent biases. An
average of the 12 metered markets, for ex-
ample, does not take into account CBS’s tra-
ditionally strong performance in C and D
counties. It also tends to overstate ABC's
performance because of its customarily bet-
ter performance in large. urban markets.
Niclsen has been providing overnight na-
tional ratings to the three networks and a
limited group of advertising agency execu-
tives since Jan. 28 and had been conducting
overnights on a test basis since last Septem-
ber. Nielsen is now satisfied that the acceler-
ated delivery system works well enough to
make it a permanent service. There is a de-
sire to deliver national overnight ratings
even carlier, but Nielsen executives say there
is eventually a wall that will block any fur-
ther advancement of the delivery schedule.
“Anytime you have programs not carried by
every affiliate there’s always going to be
conflicting information,” said Robert Tara-
gon, vice president of Nielsen and Eastern
zone manager, “but I don’t think it’s going to
get to the point where there is no time needed
for that.” Taragon estimates that the earliest
Nielsen will be able to supply national over-
nights is | p.m. the following day.
Network research executives said acceler-
ated delivery will have minimal impact. But
one immediate positive result, they said,
would be that daily newspapers would no
longer need to rely on less-than-accurate 12-
market numbers in their television columns.
The acceleration of overnight ratings is
seen as the first step in the introduction of
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people meters on a national scale within 18
months. Both Nielsen and AGB Television
Research have targeted September 1987 as
the launch date for national people meter
ratings. People meters will measure people,
i.e., demographics, on a national overnight
basis as compared to the present national
ratings sytem which just measures house-
holds.

Nielsen plans to introduce a national peo-
ple meter sample alongside its National Au-
dience Composition (NAC) diary sample
next tall. Already 600 people meters are in
place, operating on a test basis, and another
400 are to be added by next summer. Eventu-
ally, Nielsen may decide to merge the NAC
and people meter sample which would also

be combined with the converted 1,700 NTI
household meters. That would yield a total
sample of 4,400 people meters.

AGB completed its Boston people meter
test Jan. 31 but continues to provide people
meter ratings to its 36 charter subscribers
(mostly advertising agencies and the three
networks). AGB will start with 2,000 people
meters in the fall of 1987 and increase that
number to 5,000 within a year. AGB has
announced two subscribers—Young & Ru-
bicam and BBDO—and a spokesman said
two other agencies would be announced
shortly. The networks, however, are still not
on board. “The network commitment will
come when we get more agencies,” said
Hoffman. a
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Tylenol incident prompts ad moves

Johnson & Johnson replaces
pain reliever spots with spots
for other products; competitors
try to capitalize with scatter buys

In the wake of a death attributed to the reap-
pearance of cyanide-laced Tylenol capsules,
advertising time purchased by the drug’s
manufacturer, Johnson & Johnson, has been
diverted to advertising for its other pain re-
lievers.

The company pulled its advertising of the
nonaspirin pain reliever shortly after the dis-
covery of the cyanide and shortly after the
product was ordered removed from store
shelves across the country. Johnson & John-
son also announced that it will no longer
manufacture Tylenol in capsule form, but
will shortly resume advertising for other
forms of the remedy.

Last Friday (Feb. 21), Johnson & Johnson
initiated a network campaign in response to

tors.

Pictures.

Griffin closing.

Merv movement

The Coca-Cola Co. confirmed earlier reports that it has agreed to buy Merv Griffin
Enterprises for an undisclosed amount (but estimated to be in excess of $200
million) (BROADCASTING, Feb. 10). Coke said the sale is contingent upon signing a
definitive agreement, regulatory approval and approval by Coke’s board of direc-

Griffin produces the syndicated game shows Jeopardy!, Wheel of Fortune and
The Merv Griffin Show. Not included in the deal are Trans American Video, a post-
production facility in Los Angeles; three Griffin-owned radio stations, and closed-
circuit racetrack computer and television systems. The acquisition will become part
of Coke's Entertainment Business Sector Inc., the division of the company that
operates 10 separate entertainment businesses, including Columbia Pictures Indus-
tries Inc. and Embassy Communications. The sector hoids a 40% interest in Tri-Star

Francis T. Vincent Jr, president of Coke’s Entertainment Business Sector, said that
Griffin will continue his association with the new company under Coke ownership.
“One of the principal things inyolved in this transaction is the long-term affiliation with
Merv," Vincent said. "He will participate with us in continuing to build this business.”

Coke, through its Entertainment Business Sector, has substantially increased its
ownership of television programs over the past eight months. Last summer it bought
Embassy from Norman Lear and Jerry Perenchio and became a major supplier of
sitcoms both to the networks and in syndication. It has recently held discussions with
LBS Communications, a barter programer. Coke did not announce a date for the
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the recent turn of events. The 60-second
spots feature David E. Collins, J&J’s vice
chairman and chairman of MacNeil Con-
sumer Products Co., and Joseph R. Cheisa,
president of MacNeil, explaining the com-
pany’s “caplet” replacement for the cap-
suies. Pete Tyrrell, J&J vice president of ad-
vertising, said two spots were produced. All
three television networks were to carry the
spots on Friday (Feb. 21) and Sunday (Feb.
23) during prime time.

In a related move, the three networks said
last week that Tylenols competitors are
buying time immediately in the scatter mar-
ket, an apparent effort to capitalize on John-
son & Johnson’s troubles.

And in a reverse of Johnson & Johnson's
move to advertise its other products in slots
previously bought for Tylenol, the networks
said that manufacturers of competing brands
are switching time purchased for other pro-
ducts to advertise their pain relievers. Other
leading manufacturers of pain relievers in-
clude American Home Products (Anacin)
and Bristol-Myers (Bufferin, Excedrin, Da-
tril and Nuprin). George E Schweitzer, vice
president, communications and information,
CBS/Broadcast Group, said CBS-TV had
experienced “some additional buying, and
we're experiencing some brand switching.”

There is not much time available in the
current scatter market, according to network
and advertising agency executives. But
some time does exist, they said, in all day-
parts, and one agency executive even char-
acterized the market as still favorable to buy-
ers. He said that his agency was cutting
“very good” deals in scatter. According to
agency sources, an example of a buy by a
Tylenol competitor was a short flight from
the end of this month through the middle of
March. (Johnson & Johnson’s total ad ex-
penditures in [984 were estimated to be
$300 million, with $62.2 million spent on
Tylenol.)

After the second Tylenol incident,
Warner-Lambert, whose Capsugel division
is, according to the company, the world’s
largest manufacturer of capsules, issued a
six-and-a-half-minute video news release
via satellite to 500 television stations about a
new tamper-resistant capsule. In the release,
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two spokesmen explain how the new, fused
capsules break completely apart i any pene-
tration is made, making tampering difticult.

The feed was intended for use in local
newscasts. The number of stations taking the
feed is not yet known. since there was a
month-long window for its use. The Warner-
Lambert release was produced on Tuesday.

Feb. 18, ar the company’s headquarters in
Morris Plains, N.J., and fed to stations via
Westar 1V on Wednesday. Feb. 19.

Also last week, Gerber Products said that
incidents involving pieces of glass that were
said to have appeared in a number of con-
tainers of the baby food it manufactures had
been shown through investigations not to be

the result of product tampering. A company
spokesman said that “no apparent pattern”
existed to the reports. and no injuries had
resulted. He suggested that mishandling of
cases of the baby food was responsible for
the glass fragments. Consequently. he said.
no change in the company s broadcast adver-
tising would occur. o

Senate moves closer to allowing TV in chamber

Lawmakers plan to act on measure
this week; compromise package
would allow coverage of Senate

on test basis by TV, radio

There was a flicker of hope last week for
admission of TV to the Senate. Key senators
agreed on a package that would permit tele-
vision and radio coverage on a test basis and
would reform some Senate procedures. The
lawmakers are planning to act on the mea-
sure this week.

The upper chamber had been deadlocked
over Senate Resolution 28—which would
open the doors to immediate radio coverage
and closed-circuit television coverage for
three to six months—after recessing two
weeks ago (BROADCASTING. Feb. 10). Ma-
jority Leader Robert Dole (R-Kan.), among
others, opposes live television coverage un-
less the Senate streamlines some proce-
dures.

A compromise emerged last week. It
would make gavel-to-gavel, closed-circuit
television coverage and radio coverage
available to the public for a trial period be-
ginning no later than April 15 and ending on
July 25. It also contained revisions in Senate
rules.

“Only senators speaking and the presiding
officer shall be shown on television,” Dole
explained. “There will be no panning of the
Senate chamber.” During quorum calls and
votes, cameras would cover the presiding
officer and official clerks. Persons request-
ing copies of the broadcast tapes would be
required to certify that the tapes would not
be used for “non-First Amendment commer-
cial or political purposes.” The resolution
authorizes $3.5 million for installation ex-
penses.

The agreement was the result of a series of
behind-the-scenes meetings of Dole and the
bill’s author, minority leader Robert Byrd
(D-W.Va.), and members of an ad hoc com-
mittee established by Dole several months
ago to examine proposed rule changes.
Byrd’s original resolution called for reform-
ing some Senate procedures, but the Senate
Rules Committee balked. The committee
wanted to assess the need for rules changes
during the television test period and make
any recommendations as part of the Senate’s
final decision on television coverage.

Proponents of TV in the Senate say that
the debate over rules is only a delaying tactic
designed to kill broadcast coverage. “1 think
that proposing these rules and others which |
expect to be offered are likely going to sink
this proposal,” said Senator William Arm-
strong (R-Colo.). “1 hope I am mistaken in

that, but [ would be very surprised if that is
not the outcome.”

Armstrong advocates an up or down vote
on broadcast coverage. While he participat-
ed in the ad hoc committee discussions, his
primary interest is in seeing the Senate tele-
vised. He is the author of a bill that would
permit immediate gavel-to-gavel television
and radio coverage. “l must congratulate
those who have either openly or covertly
opposed televising the Senate for their skill-
fulness in getting the issue framed this way.”
Armstrong said. “It is just a fact that a lot of
people who do not want to televise the Sen-
ale now, next year or ever, are behind some
of these changes,” he added.

During last week’s debate, Armstrong
called for immediate radio coverage of the
TV-in-the-Senate debate. I want to empha-
size that this would be a good matter to be
broadcast for the same reason that the Pana-
ma Canal Treaty was broadcast. This is a
matter of great public interest. It is a matter
in which the public really has a great stake
here.” He also indicated he may otfer his bill
as an amendment when the Senate votes on
the proposed package.

Some observers say certain lawmakers are
only interested in televising Senate proceed-
ings as a device to force rules changes and
that others resent any rules changes that
might weaken their power.

“I am not certain gavel-to-gavel coverage
is in the best interests of the viewing public
or the Senate,” Dole said. “It would seem to
me that maybe we can rearrange the way we

do business to have the special orders come
later in the day and limit the special orders to
three minutes or five minutes per senator.”

Russell Long (D-La.). a foe of TV in the
Senate. is especially opposed to gavel-to-
gavel coverage. Long noted that quorum
calls can go for more than an hour and that,
under the proposal. the camera would be
focused on the presiding officer tor an hour.
“He is not permitted to say anything under
the rules, so he must sit there and be on
television. People would wonder: “What is
this? Someone is just sitting there with his
face on camera for a solid hour.”

“I think that is why we need a test period,”
said Dole, “to see how it is going to operate.
My view is that we are going to get this
done. It may take a week or two, but we will
get it done.”

Once the test period is over, the Senate
will vote again on the rules changes and
broadcast coverage. Among the proposed
revisions in its procedures: “a two-hour limit
on the motion to proceed; a 20-hour limit on
cloture, which would require 67 affirmative
votes to invoke rules changes and two-thirds
present and voting for all other matters; a
reduction of the three-day filing rule on re-
ports to two days; elimination of the Com-
mittee of the Whole for the treaties: a provi-
sion allowing the imposition of a
germaneness requirement on amendments to
bills pending on the Senate floor. and a pro-
vision requiring the conference reports be
available on each member’s desk before they
are in order to be called up or proposed.™ U

White House picks Sikes for NTIA

Missouri broadcaster and friend of
Senator Danforth beats out Joyce

The nomination of Alfred Sikes, a Spring-
field, Mo.-based broadcaster, as head of the
Commerce Department’s National Telecom-
munications and Information Administra-
tion was officially launched last week. The
administration sent Sikes’s name to the Sen-
ate Commerce Committee, which is expect-
ed to hold a confirmation hearing within two
weeks. The administration’s action eliminat-
ed whatever hopes Rodney Joyce, now run-
ning NTIA as acting secretary of commerce
for communications and information, had
that he would be the nominee.

Sikes, 46, who has ownership interests in
five radio stations and has strong personal
and political ties to Senator John Danforth
(R-Mo.), chairman of the Senate Commerce
Committee, suddenly emerged as the front
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Sikes

runner for the post in December, when it was
learned that the White House was consider-
ing him for the post in response to the inter-
est Danforth had expressed in the adminis-
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tration finding a job for him
(BROADCASTING. Dec. 23, 1985). Uniil
then. it had been assumed that Joyce, former
minority counsel for the House Telecom-
munications Subcommittee, would be the
nominee. He had been named acting head of
NTIA and understood he had the backing of
Secretary of Commerce Malcolm Baldrige.
FCC Chairman Mark Fowler openly en-
dorsed him for the post as a *“true Reagan-
ite.”

Last week. Joyce did not try to hide his
reaction. **| am personally very disappoint-
ed. but the decision is the President’s to
make. and | respect his decision,” he said.
He indicated he would remain in the NTIA
post for the time being but declined to dis-
cuss whatever future plans he might have for
employment in or out of government.

For his part. Sikes has been preparing
himself for his confirmation hearing and the
expected responsibilities to follow. He said
he has been reading reports and other materi-
al that NTIA staffers had been sending him.
He also said he had been talking to “friends
in the communications business,” particu-
larly the telephone part of it. He said he feels
weaker in that area than in broadcasting,
where he has been involved as an owner and
operator since 1977.

Sikes. president of Sikes & Associates,
broadcast consultants. has also begun to di-
vest himself of his broadcasting interests to

avoid any conflicts of interest. He and sever-
al co-owners of KGBX(AM) Springfield—he
owns about 18 .6%—have signed an agree-
ment to sell the station to a local group for
$776.000. The other stations in which he
owns interests are KRMS(AM)-KYLC(FM)
Osage Beach (14.6%) and KJAS(aM) Jack-
son-KJAQ(FM)  Gordorville (12.96%), all
Missouri.

Sikes last week said he is aware of “basic
communications issues that are on the front
burner” but felt “awkward™ about speaking
on them until he had an opportunity to be-
come more familiar with them. He expects
to be briefed by NTIA staffers. In answer to
questions, he said he is interested in interna-
tional matters. “Clearly one of the most dif-
ficult problems facing the U.S. is the trade
deficit.” he said, adding. “If I can make any
contribution to improving [that situationj 1
will.”

And as a broadcaster, he said “some
thoughts were beginning to form™ in his
mind on that field. In that connection he
cited what he said was the need “to improve
the competitive status of 4.500 AM sta-
tions.” Sikes said he knows some “initia-
tives” have been taken in that direction. *'I
hope to add to them.” he said.

Sikes, a graduate of Westminster College
and of the University of Missouri law
school, has known Danforth since 1969.
when Sikes served with the future U.S. sen-

ator in the Missouri state government. Sikes
was named assistant attorney general a year
after Danforth had been elected attorney
general. They have been friends and politi-
cal allies ever since. It was not surprising,
then. that Danforth—even though he seldom
asks the White House for patronage favors—
offered Sikes's name to the White House
personnel office for consideration. But then
fate took over.

Danforth suggested Sikes for the post of
Federal Trade Commission chairman. The
White House had someone else in mind. but
the Sikes candidacy at that point took on a
life of its own, for the White House did not
wani to disappoint the chairman of the Sen-
ate Commerce Committee. Whether the per-
sonnel people were aware of what many
considered promises that had been made to
Joyce—or cared; after all, the White House
had not made a promise—is not clear. But
the NTIA post had been open since Cctober,
when David Markey resigned (with a strong
recommendation that Joyce succeed him).
After Sikes had said. yes, he would be inter-
ested in NTIA, the deed was pretty much
done.

Now. Sikes. married with three daughters,
the two older ones in college. has another
matter on his mind besides disposing of his
broadcasting properties and cramming for
his appearance at his confirmation hearing.
He said, "I will be looking for ahouse.” O

Court orders radio station financial data in music licensing case

Magistrate agrees to ASCAP request
for inside dope on 500 stations

The federal “rate court™ that is mediating the
music license dispute between ASCAP and
the radio industry ordered 500 of the nearly
2.200 member stations of the All-Industry
Radio Music License Committee represent-
ed stations to provide the court with detailed
financial data. To be included: the past five
years' financial statements. station sale
{change of ownership) contracts and docu-
ments related to the cost of operating music
vs. nonmusic outlets, the last item pertaining
to stations that have switched formats.
The action, taken by U.S. Magistrate Mi-
chael Dolinger in New York, came at the
request of the American Society of Compos-
ers, Authors and Pubtishers, which is seek-
ing to prove that the radio industry is profit-
able and can afford a rate increase for music
licenses. ASCAP says it wants a rise of 16%
in blanket license fees. although the commit-
tee has put that figure closer to 18%.
(Talks between ASCAP and the commit-
tee regarding new rates for music licenses
broke off last April [BROADCASTING, April
8, 1985]. That led both parties to seek action
by the so-called rate court, which was estab-
lished by a 1950 consent decree settling an
antitrust action against ASCAP. The broad-
casters oppose a rate hike, employing the
long-standing argument that music licensee
fees automatically rise because they are tied
to station revenues. The industry has been
operating with interim ASCAP licenses

since the last agreement expired on Dec. 31,
1982. ASCAP is seeking a new. five-year
contract that would be retroactive to Jan. I.
1983.)

According to ASCAP’s proposal. the re-
quested data would be sought from the 400
largest committee-represented stations in ad-
dition to 100 other stations randomly select-
ed. Dolinger has set a March 31 deadline for
producing the information.

The committee, said Carl Munson, attor-
ney for the New York law firm of Weil, Got-
shal & Manges. legal counsel for the all-
industry group. had “vigorously opposed™
the ASCAP motion and suggested that fiscal
information be obtained from the FCC’s an-
nual Form 324 financial radio surveys,
which ended in 1980, in conjunction with
the more recent, yearly financial surveys
made by the National Association of Broad-
casters.

ASCAP resisted the commitiee’s sugges-
tion in a Feb. 14 court filing, saying that the
NAB survey “is based on a pitifully inad-
equate response.” ASCAP also said the
NAB data did not include salary payments to
owners.

“The owners’ salaries along with the
prices at which radio stations are changing
hands would give us a total profitability pic-
ture for radio,” said Richard Reimer, an at-
torney with ASCAP.

The committee, in its filing, said the NAB
survey “is the most comprehensive, in-
dustrywide compilation of which we are
aware,” adding that it covers 1,600 stations.
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And the committee said that financial state-
ments “are not likely to contain information
on owner salaries.”

The commiitee was also opposed to the
collection of station sale contracts. Addi-
tionally. it suggested that only 10% to 15%
of the 2,200 member stations be asked for
costs concerning format switches.

ASCAP had initially proposed, during a
Feb. 10 hearing at the federal rate court, that
the data be collected from all 2,200 stations.
However. the music licensing organization
later offered the 500-sample “counterpro-
posal.” which it submitted in its Feb. 14
filing, after it and the committee failed to
agree on how to obtain the financial data in
question.

“Although ['m disappointed that the FCC
and NAB data would not be used, the good
news is that, rather than 2,200 stations, 500
will be selected,” said Bob Henley, chairman
of the All-Industry Radio Music License
Committee and president and general man-
ager of KGNR(AM)-KCTC(FM) Sacramento,
Calif. The committee is expected to notify
the 500 stations of the court’s ruling.

Reimer said he didn’t view the court ac-
tion as a victory for ASCAP, noting that in
the past, television stations had to comply
with similar requests in rate court proceed-
ings.

Meanwhile, the all-industry committee
and Broadcast Music Inc. are attempting to
set up a federal rate court in cooperation with
the Department of Justice, similar to one in
place for the ASCAP proceedings, to deter-
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mine BMI’s new license rates. The previous
two-year agreement expired last Dec. 31,
and stations have been asked by the commit-
tee to sign a one-year contract extension,
pending negotiations with BMI. In August
1984, the committee negotiated an amend-

ment to BMI’s then newly issued blanket
music license that raised rates by approxi-
mately 8. 8% —down from an originally esti-
mated increase of 15% to 18%. The BMI
contract was retroactive to January 1984, but
the rate increase did not go into effect until

January 1985. The committee is now asking
BMI to roll back the present blanket license
rate “'to at least the level of the pre-1984
license” (“Riding Gain,” Nov. 25, 1985). It
is that rate hike by BMI that has prompted
ASCAP to continue fighting for one. O

Closing in on must carry

Cable reportedly makes an offer,

but not one the broadcasters
couldn’t refuse; cap is issue,

with negotiations revolving around
25%; week to go before FCC deadline

The must-carry tortoise turned into a hare
last week. Representatives from the broad-
casting and cable camps spent the week
shuttling proposals buck and forth with the
intent of trying to wrap up the negotiations
by week’s end to meet the March 4 deadline
for reply comments in the FCC’s proceeding
on that subject. (The FCC extended its dead-
line from Feb. 25 to March 4 on behalf of a
variety of cable companies that said they
needed more time.)

In the words of one participant, “things
are moving very fast; there's something new
on the table every hour.”™ And another par-
ticipant observed “there’s a good possibility
that things will be wrapped up soon.”

The process accelerated when National
Cable Television Association President
James Mooney returned from z Denver
meeting with his executive committee on
Feb. 14, prepuared to present broadcasters
with a must-carry proposal acceptable to ca-
ble. (The NCTA meeting was called to de-
cide whether cable would help broadcasters
develop an acceptable public policy ratio-
nale for a must-carry compromise.) Mooney
met during last Monday's holiday (Feb. 17)
with John Summers, the National Associ-
ation of Broadcasters’ senior executive vice
president for government relations, and Wil-
liam Schwartz, president and chief operating
officer for Cox Enterprises and a member of
the Television Operators Caucus. Schwartz
has served as the broadcasters’ lead negotia-
tor throughout the must-carry process and in
the final hours carried the ball alone.

Under NCTAS initial proposal, cable sys-
tems with 12 or fewer channels would have
been exempt from any must-carry obligation
and cable operators with more than 12 chan-
nels would have had to set aside no more
than 20% (seven channels for a 36-channel
system) of their channels to carry local sta-
tions within 35 miles of the cable system (the
mileage could be altered to 50 depending on
eventual interpretation of copyright law).
Cable systems would not have to camry du-
plicated network or public broadcasting sig-
nals. New stations could not demand must-
carry status unless they met a viewing
standard—the significantly viewing stan-
dard of the former must-carry rule, a 2%
share of the audience in noncable homes and
a 5% net weekly circulation. Among the oth-
er points of cable’s first draft was that broad-
casters would agree not to oppose legislation

Mooney

that would call for commercial television to
give up its share of the compulsory license
fees. Cable also wanted broadcasters to drop
their demands for elimination of the compul-
sory license.

NCTA's Mooney, however, insisted that it
would be “inaccurate to say I have made an
offer.” He admitted there had been “intense
discussion of specifics,” but refused to com-
ment any further. Indeed, press reports on
the negotiations irritated Mooney to the
point that he threatened to discontinue the
discussions until the broadcasters “get con-
trol of the process.” Mooney said he tound it
“exasperating. If they can’t maintain the
confidentiality of these discussions it’s going
to be tough for them to make a deal with
anybody.” Apparently, the parties agreed to
keep the details of the negotiations confiden-
tial.

For broadcasters, cable’s offer poses prob-
lems. Sources say they “can’t live” with the
20% cap (which they feel is too low) and
they want some must-carry protection for
new stations. (Schwartz went back to cable
with a counteroffer to include a higher cap,

Schwar:z

at least 25%. There were even some reports
that certain TOC members were unhappy
with that offer.) Of equal concern was ca-
ble’s request that broadcasters give up their
share of the cable copyright royalties—an
element of the package they told NCTA “was
unacceptable.”

But NCTA's idea on the royalty fees, one
source said, came from broadcasters them-
selves. Indeed, the source noted that when
Mooney spoke to the NAB board last month
(BROADCASTING, Jan. 20) several directors
approached him and volunteered to give up
their share of the royalties in exchange for
must carry. Nevertheless, NAB is adamant
in refusing to budge on that matter. One
source called it a “deal breaker,” and ac-
cused cable of being “greedy.” But at week’s
end it appeared that cable had withdrawn
that provision.

Things had progressed far enough by Fri-
day that Mooney felt it appropriate to brief
FCC Chairman Mark Fowler. The FCC must
eventually endorse any compromise the two
industries come up with, and some members
have indicated a basic reluctance to do so. O

Hard times for home dish industry

SPACE/STTI convention troubled
by programing service scrambling;
dealers vow to fight back

*The gravy train is over,” lamented one sat-
ellite dish dealer. “From here on out it’s a
tough business.”

Such comments were frequently over-
heard last week in Las Vegas, where about
2,100 home satellite receiver manufactur-
ers, distributors and retailers gathered for the
three-day annual convention of the Society
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for Private and Commercial Earth Stations
(SPACE) and the Satellite Television Indus-
try Association (STTI).

Addressing a group that is, by its own
account, reeling from the effects of full-time
signal scrambiing begun last month by
Home Box Office and Cinemax, the nation’s
largest pay cable services, SPACE Chairman
H.T."Howard called for unification “in a se-
rious battle with cable: one that will be
fought through legislation, litigation and in
the marketplace. We need your help and fi-
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nancial support for the legislative hearings.
for certain legal actions and for the public
relations campaign designed to tell our side
of the story.”

Howard, who is also director of research
for Chaparral Communications, a manufac-
turer, outlined a three-pronged effort by
SPACE/STTI to overcome recent setbacks.,
which he and other SPACE/STTI officials
acknowledged as serious.

On the legislative front. Howard ex-
pressed satisfaction with Representative Tim
Wirth’s (D-Colo.) decision to schedule
March 6 hearings on three satellite-related
bills before his House Telecommunications
Subcommittee. Wirth and other members of
the subcommittee, along with Representa-
tive Charles Rose (D-N.C.), chairman of the
House Broadcasting Committee, were slated
to speak to the convention last Friday.

SPACE/STTI has also launched an attack
on scrambling at the FCC. It has petitioned
the commission to deny the transfer of CBS-

owned KMOX-Tv St. Louis to Viacom Inter-
national (owner of Showtime/The Movie
Channel and other program services), on the
grounds that the companies have failed to
serve the public interest by limiting home
satellite reception of their signals.

The 3,500-member trade association,
which estimates that more than 1.5 million
homes now receive television directly from
satellites, announced Wednesday (Feb. 19)
that it has named Fleishman-Hillard Inc. as
its national public relations firm. The com-
pany has offices in New York, Washington,
Los Angeles and 11 other cities.

“Qur public relations has been abysmal,”
conceded one SPACE/STTI official, who
asked not to be named. His sentiment was
echoed by a number of other industry profes-
sionals, who complained throughout the
conference that the home satellite business
has been unfairly and inaccurately reported
by the consumer press.

“We also suffer to some degree from

wounds inflicted by a few piranhas and
snakes in our own industry.” Howard said in
his opening address. “As a group they have
done nearly irreparable harm to our industry
by focusing the wrath of the cable and broad-
cast industries upon us. From the prattle of
some talk show hosts to the dealer who ad-
vertises that it will be free and there will
never be any scrambling we have begun to
get back the ‘pirates and thieves' image
which SPACE had reversed through legal
and legislative action and the stated goal of
entering the mainstream.”

Despite Howard’s pronouncements. even
SPACE officers conceded privately that
much of the satellite industry’s image prob-
lem resulted from too many dealers selling
home dish systems on the strength of free
HBO/Cinemax reception. Although SPACE
had maintained for years that its customers
were willing to pay for authorized pay ser-
vice reception, it was widely felt that con-
sumers still did not expect to have to pay for

MCAs winning bid last week for GenCorp's wor-Tv New York of
$387 million was dramatic apart from the money.

Sidney Jay Sheinberg, MCAs president and chief operating
officer, told BROADCASTING that the company didn't even know it
would make a bid for the channel 9 independent until less than a
week before Friday, Feb. 14, when the bids were opened. It then
quickly found a partner with station operating experience in Cox
Enterprises, and just as quickly lost it. Sheinberg said last week
the arrangement was so sudden that the two companies could
not work out details of how responsibility of running the station
would be shared.

GenCorp had its own timetable and wanted its lawyers and its
investment banking firm, Kidder Peabody. to have a final con-
tract signed in time for the company's board meeting last/Tues-
day (Feb. 18). GenCorp had put the station up for sale several
months ago, but bidding had been delayed more than once.

Shortly after MCA and Cox executives were told their bid had
won, Cox told MCA it couldn't rush so large a purchase without
having more time for analysis. Sources said that rather than put
its winning bid at risk, MCA decided to sign the contract on its
own and worry about finding a partner later.

Talking about long-term strategy in the same breath with such
short-term activity may seem incongruous. But there were strate-
gic considerations, both offensive and defensive, in MCAs quick
move, according to Luis Rinaldini, a general pariner at Lazard
Freres, the investment banking firm that handled MCAs bid.

MCA pays $387 million for WOR-TV

Probably the major concern was that all three VHF indepen-
dents in the New York market to which MCA Television sells
syndicated product might soon have their own programing abili-
ties and libraries. The owner of wrix(Ty), Tribune Co., has been
steadily developing first-run product. WNEW-Tv is on the verge of
being transferred to Rupert Murdoch's Fox Television, a subsid-
iary of 20th Century Fox. And although informed sources said
that neither Walt Disney Co. nor Lorimar-Telepictures made a bid
for wOR-Tv. both were known to have considered doing so.

Sheinberg said MCA did not bid on KTLA-Tv Los Angeles, a
market with four VHF independents, when that station was sold
to the Tribune Co. for $510 million last year. Although the com-
pany has looked at other stations, its bid for wor-Tv is believed to
be its first for any station. Among the other bidders MCA is
known to have defeated were Group W, which purchased KHy-Tv
Los Angeles from GenCorp last November, subject to FCC ap-
proval, and a consortium including New Jersey residents {wWOR-
Tv is licensed to Secaucus, N.J.) and minorities.

When MCA begins looking for partners to replace Cox, the list
of candidates might well include Group W, whose chairman,
Daniel Ritchie, was formerly MCAs execulive vice president and
chief financial officer.

Whatever group ends up running the station will have its work
cut out for it in improving the station's profits to justify its price.
One source said that wor-Tv produced 1985 revenue of approxi-
mately $70 million and cash flow of just over $15 million.
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such services ever.

“The idea of the cable industry supplying
video to the satellite dish owner is. simply,
wrong.”” Howard argued, referring to plans
by HBO. Showtime, Cinemax and other ser-
vices to market decoders and subscriptions
through the cable systems they do business
with. Howard said the industry prefers to
deal directly with suppliers, not cable opera-
tors.

Representatives from HBO and Show-
time/The Movie Channel canceled sched-
uled appearances on conference panels with-
out giving reasons. HBO did not have a
show presence, but distributed a letter to
home satellite system owners inviting them
to become paying subscribers or receive free
information on scrambling. Showtime/TMC

“signals will be fully scrambled in May
1986, to protect them from misuse by un-
authoried commercial operations. Revenues
lost to Showtime/TMC from commercial pi-
racy are believed to run into the hundreds of
millions of dollars each year.” Showtime/
TMC sponsored a reception during the con-
vention and distributed a questionnaire to
TVRO dealers regarding future advertising
and promotional activities through their dea-
lerships. The program service has not set a
price for its TVRO package, but knowledg-
able sources predicted it will be nearly half
the $19.95 monthly fee currently set by
HBO.

During a Wednesday morning panel ses-
sion, Turner Broadeasting’s marketing direc-
tor, Marty Lafferty, told dealers that CNN

scrambled by July 1, with WTBS(Tv) Atlanta
expected to follow in August.

“We’re very bullish on DBS at Turner,”
said Lafferty “We really believe it’s the
wave of the future.” The executive estimated
his company could have 750,000 TVRO
subscribers by the end of 1986, generating
revenue of 52 million. At those numbers, he
said, Turner would be breaking even on its
home dish owner marketing costs. Lafferty
predicted five million TVRO owners in the
market by 1990, at which time “it will prob-
ably be a very good business for us.”

“We have a wonderful. ultimate technol-
ogy,” Howard concluded in his speech. “It
will not kill Hollywood, broadcast TV, ca-
ble. the VCR or the neighbor’s dog, but it
will eventually serve many millions of

made available a similar letter, indicating

and CNN Headline News will be fully

homes.”

NRBA-NAB merger (Irom page 35)

Additionally, in the stalement, the NRBA said that the money
left over after NRBA pays its debt will be put into an escrow
account. Incumbent members of the NRBA executive commit-
tee will become executors of the NRBA fund, which will be used
to settle NRBASs outstanding financial obligations. Excess funds
may be used “at the sole discretion” of the executive committee
“as contributions to nonprofit organizations,” including “existing
or newly formed broadcast trade associations.”

Asked whether the: last two objectives—the two-year time pe-
riod and the use of the fund as seed money for a new trade
association—meant that there would be a two-year trial period
for the merger, Mann said that “You don't go into a marriage with
the thought that you're getting out. We're not looking to get out or
going in with a need for trial. We're going in because we feel that
this is the right thing to do, to have one association and one
organization.

“But,” Mann said, "in the unlikely event that our hopes and
dreams are not realized, that gives us the comfort to know that
there is an opportunity to try to have a radio-only organization.
But none cf us feel that that is going to be necessary"

(m)

The board's mixed concerns were apparent going into the meet-
ing last week. According to one board member earlier in the
week, “a lot of lobbying [against the agreement] had been going
on behind the scenes” the previous weekend. By Thursday
afterncon, however, following what was described as “spirited
discussion,” the NREA executive committee—minus one mem-
ber whose plane was grounded by fog in lowa—unanimously
approved a recommendation to ratify.

NRBAs chairman, Bill Clark, Shamrock Ragio Division, San
Francisco, said alter the executive committee meeting that while
some board members had reservations about the agreement,
there was "not one person here—even in the executive commit-
tee—who said we should stop this, not go forward with it. ..
Everybody favors the concept of the unification of radio into one
association and within the NAB structure,” he said, adding, "but
there are some differences of opinion about whether that can be
effective in the form it is proposed here.”

The next day, the full board voted on the agreement, which
was in the form of a letter written by NAB's radio board chairman,
John F. Dille Ill of Feclerated Media, Elkhart, Ind., and signed by
Dille and NRBAs Mann. Among the concerns voiced during the
meeting about the agreement, Mann said, was whether the NAB
"could really be set up in such a way that radio would have its
independence. Thats the whole key because there wasn't any-
one who said | want tc retain NRBA as a separate organization.”

The NRBA board's decision comes a little more than a month

after the NAB board voted unanimously in favor of the plan. The
ratified plan eliminates the NRBA as a political entity. Those
members (NRBA now has about 1,700) who want to join NAB
may do so at reduced rates for the first year Twelve NRBA
directors will join the NAB radio board—four for three-year
terms, four for two-year terms and four for one-year terms. All
such NRBA directors will "sunset” at the end of their terms,
although each could then run for office under standard NAB
policies. One NRBA director will be added to the NAB executive
committee's radio team for at least three years:

At the Florida meeting, the NRBA board selected these 12
representatives to the NAB board. They are—for three year
terms: Bill Clark, Bernie Mann, Carl Hirsch of Legacy Broadcast-
ing and Martin Greenberg of Duffy Broadcasting; two-year
terms: Sis Kaplan, wroa-am-FM Charlotte, N.C., Norman Wain of
Metroplex Communications, James Wychor of KwOA-AM-FM
Worthington, Minn., and Art Kellar of EZ Communications Inc.,
and for one-year terms: Ted Dorf of wwRC(AM)-WGAY-FM Washing-
ton, Gary Grossman of kRkT-am-Fm Albany, Qre., Art Suberbielle
of KanE(am) New Iberia, La., and Jeff Smulyan of Emmis Broad-
casting.

o

The NRBA traces its roots to formation of the FM Association of
Broadcasters in 1959—subsequently renamed the National As-
sociation of FM Broadcasters. In the fall of 1975, the NAFMB
announced its intention to open its doors to AM broadcasters,
restructure itself and change its name toa NRBA—seeking, in
part, to provide greater awareness for radios interests and to
move out of what some considered TV's shadow at NAB.
o

One of the first to applaud the new merger was NAB radio
director William O'Shaughnessy of wvOX(AM)-WRTN(FM) New Ro-
chelle, N.Y., who recalled the remarks he made at the NABS
winter board meeting last month, when he said the unification
should forever end the division within radio and added: "They
are of us, they are ours.” He also called for a further unification
with such industry groups as the Radio Advertising Bureau.
O’Shaughnessy stressed that the "NAB processes would be
enriched by the infusion and addition of new directors and by
the vitality and dedication they will bring to the board's high
counsels.” In addition, he suggested that NAB give greater
definition to the position of a radic-only spokesperson who will
“serve as the drumbeater, advocate and champion for radio.”
NAB's Dille said he was "gratified” by the NRBA board's ac-
tion, adding that “The blending of NAB and NRBASs talents and
resources would give radio a powerful, united voice. We eagerly
await the opportunity to share the views, ideas and strategies
that will ultimately strengthen the entire broadcast industry.”
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FRIES DISTRIBUTION COMPANY

is pleased to announce
the opening of our Atlanta office
to better serve
our valued station clients
in the Southeast.

3390 Peachtree Road, NE
Suite 1000, Lenox Towers
Atlanta, Georgia 30326
(404) 231-0119
Telex: 4042319371 ATL LENOX

Contact: Wendy Levin,
Southeastern Regional Sales Manager

We're on the move and growing...
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FPrograming e

Second try for ‘West 57th’

CBS weekly news magazine show
that had short run last summer
will begin airing in April

with 13-week commitment

CBS will raise the cunain again on West
57th, beginning the week of April 21, in the
hope of establishing a second weekly prime
time news magazine show. West 57th pre-
miered in Aug. 13, 1935, and had a six-
week run before being removed from the
prime time schedule before the start of the
1985-86 season.

CBS/Broadcast Group executives have
given to West 57th executive producer An-
drew Lack a 13-episode commitment. The
series derives its name from West 57th street
in New York where CBS News is headquar-
tered.

West 57th has been in developmient since
December 1984. During its six-week run
late last summer, West 57tk averaged a 10.4
rating and !9 share in the Nielsen national
ratings during its Tuesday 10-11 p.m. time
period.

The new magazine show has been the sub-
ject of attention because of its unique format
and aggressive use of video techniques not
traditionally associated with news pro-
grams. The program features four young
CBS News correspondents: John Ferrugia,
Bob Sirott, Meredith Vieira and Jane Wal-

lace. Each episode contains five to six sto-
ries—two to three more than normally ap-
pear on 60 Minutes.

The focus on young reporters covering the
kind of stories their counterparts in the audi-
ence are interested in had its intended effect:
CBS researchers report West 57th did best
among adults 18-34 and those in households

{

Clockwise: Sirott, Viewa, Ferrugia, Wallace

¥l

Preservation programing. The California condor, an endangered species, will be stud-
ied in the first of a new series of 12, hour-long specials on wildlife and preservation of
natural resources co-prcduced under a three-year agreement among the National Audu-
bon Society, Turner Broadcasting System and noncommercial weta-Tv Washington. The
programs will be presented as World of Audubon Specials on superstation wrBs(Tv)
Allanta, beginning Saturday (March 1), and as National Audubon Society Specials on
313 Public Broadcasting Service stations, in July, August and September. They will later
be syndicated by Turner Program Services. The group has budgeted approximately
$500,000 per show, using funds initially provided by Turner.

"We're getting them produced as reasonably as we can for a top quality production,”
said TBS Chairman and President Ted Turner, in announcing the project at a breakfast
press conference in Washington. According to the program’s executive producer, Christo-
pher Palmer, "WETa is looking aggressively for an underwriter.” At the head table were (I-r):
weTa-Tv president, Ward Chamberlin; Palmer; Turner, and National Audubon Society presi-
dent, Peter A A. Berle,
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with incomes of $40,000 or more.

“The series this summer pretty well high-
lighted the material we’re after,” said Lack,
West 57th's producer, “a mix of tough inves-
tigative reporting, some material character-
ized as feature oriented. It’s magazine in the
sense that it has the mix of stories. What we
were last summer is what we'll be this sea-
son.”

Lack said no major changes have been
made in the show’s format other thin some
adjustments to the opener. He said 20 storics
are in the can with another 30 in various
stages of production. Although there was
originally some mention that West 57th
might come back on a regular basis in Janu-
ary, Lack said he wasn’t disappointed when
the timetable was pushed back. “It gave me
that much more time to build a bank of sto-
ries,” he said.

A permanent position for West 57th has
been awaiting an available time period in the
prime time schedule. CBS sources said West
57th would not be scheduled on the weekend
and added that the most likely time periods
are 8 p.m. on Tuesday or Wednesday—both
slots where CBS has had a difficult time
building a show.

David Poltrack, CBS/Broadcast Group re-
search vice president, thinks West 57th’s
chances for success are good. One indication
he mentioned is the percentage of regular
viewers who watched one episode last sum-
mer and returned for a second viewing—
45%, above the 40% average for regular se-
ries programing.

With their traditionally low costs com-
pared to entertainment programing, success-
ful news magazine shows can be a gold mine
for a network. Both 60 Minutes and West
57th cost about $400,000 per hour to pro-
duce. And 60 Minutes, with its consistent




Capital Cities/ABC, Inc.

Has completed the following divestitures in connection with the acquisition of
American Broadcasting Companies, Inc. by Capital Cities Communications, Inc.

Television Stations

WXYZ-TV

Detroit, Michigan

WTNH

New Haven, Connecticut
WKBW-TV

Buffalo, New York

WFTS-TV

Tampa/St. Petersburg, Florida

Radio Stations

WPAT-AM/FM

Paterson, New Jersey (New York City)
KLAC-AM/KZLA-FM

Los Angeles, California
KSRR-FM

Houston, Texas

KTKS-FM

Denton, Texas (Dallas/Ft. Worth)
WRIF-FM

Detroit, Michigan

WKBW-AM
Buffalo, New York

Newspaper Properties

The Red Bank Register and
The Toms River Pubilishing Co., Inc.

Cable Properties

Omnicom of Michigan, Inc. and
Clear Cablevision, Inc.

Buyer
Scripps Howard Broadcasting Company

Cook Inlet Communications, Limited Partnership
Queen City Broadcasting, Inc.

Scripps Howard Broadcasting Company

Park Communications, Inc.

Malrite Communications Group, Inc.
Malrite Communications Group, Inc.
Gannett Co,, Inc.

Silver Star Communications-Detroit, Inc.

Price Communications Corporation

Price Communications Corporation

N-Com Limited Partnership

We acted as financial adviscr 1o Capital Cities /ABC. Inc. in each of these divestitures.

Goldman, Sachs & Co.

New York  Boston  Chicago
Houston

Philadephia

Los Angeles
St. Louis
Hong Kong

London Tokyo

Dallas
Memphis

Detroit

Miami
San Francisco
Zurich

oldman
Sachs




top ranking, is the most profitable show on  “very contemporary in use of video, eclectic
CBS, pulling in an estimated $50 million in story selection and touches popular cul-
annually from advertising—and making ture in a way not seen on other regular news

CBS the only network of the three to operate  broadcasts.”

should go from there,” Sauter said.

a news diviston that shows a profit.
Whether West 37th will join the ranks of l

Family fare. Fort Worth-based timeRite 1S a new company that will specialize in first-run

60 Minutes—which took several years to 1 family-oriented television programing. The company will offer five programs initially. and
build s popularity—or go the way of | all sales will be-on a cash basis.

American Parade or Crossroads—iwo other Among the five are three half-hours: The Sunshine Factory, a strip with "high-tech
weekly news magazines that had limited production” set in a fix-it shop where children will learn through song, dance and puppets;
runs a couple seasons ago—remains to be Country Crossroads, a 26-episode country music show hosted by Jerry Clower, and The
seen. Van Gordon Sauter, president of CBS Plant Groom, hosted by horticulturalist Dale Groom.

News and executive vice president of the timeRite will also offer Cope, an hour-long viewer interactive show delivered by satellite
CBS/Broadcast Group, said West 57th “*has in which viewers call in for advice via an 800 number, and The Sloppy Cook, a series of
evolved in an orderly fashion which has re- three-minute “featurettes” designed for local news, variety and talk shows. Gary DeHaan
sulted in a clearer concept of what we want hosts the show. Bob Taylor is president of the new company.

to sec on the air.” That concept, he said, is L

Powered by its best Thursday performance ever (according to NBC
research), NBC took its 14th prime time ratings victory during the week
of Feb. 10-16, according to Nielsens National Television Index. it
scored an 18.2 rating and a 27 share, outdistancing CBS (17.3/26) and
ABC (15.5/23). By the end of the ratings week, NBC had an 18.2/28 in
Nielsen ratings for the Fabruary sweeps. CBS had a 17.8/27 and ABC
a 14 5/22

The big Thursday numbers for NBC were the result of a one-hour
Family Ties special, which ranked second among all programs of the
week with a 30/42; and the best ratings for Hill Street Blues since Feb.
9, 1884. In the heavily promoted episode of the show, Capt. Frank
Furillo (Daniel Travanti) was shot but not kilied. The Cosby Show, which
ranked first again, scorad a 35.2/50.

NBC also won Friday, a night CBS usually carries on the strength ot
Dallas. That show ranked 12th for the week with a 21/32, NBC's
schedule benefitted frcm the performance of Disney’s Valentine's
Day. which won from 8 to 9 scoring a 16.1/26. From 10 to 11, Miami
Vice ranked ninth with a 21.8/36.

In other ratings during the week, theatricals posted strong numbers.
Leading the way was T'he ABC Sunday Night Movie, "Mr. Mom,”
which ranked seventh and won its 9 to 11 time period with a 22.3/33.
The numbers were unusual given the ample cable and videocassette
exposure the movie has had. The NBC Monday Night Movie, "Officer
and Gentteman,” ranked 16th, and scored 20.1/31 to come in second
behind the regular CBS Monday schedule. But a CBS Special Movie
Presentation of "The Wizard of Oz" (18.4/29) on Saturday from 8 to 10
was “heid to its lowesl rating and share ever” by NBC's 8 to 10 comedy
block, according to Gerry Jaffe, vice president, research projects,
NBC.

HUT levels for the week were up 2%, from last year's 64.9 to 66.5 this
year. The three-network ratings were up 3%, from last year's 49.7 to 51
this year, while share levels were up 1%, from last year's 76.9 to 77.3

NBC’s best Thursday gives it another weekly win

this year.

a CBS's winning Monday schedule combined for a 19.8/29, edging
NBC which scored a 19.3/28. CBS won from 8 1o 10 with its regular
schedule, and NBC won 10 to 11 with the second hour of “Officer and
Gentleman.”

a ABC preempted Growing Pains from its Tuesday schedule, due io
a presidential press conference. Who's the Boss (20.8/30) and Moon-
lighting (19.7/29) ranked 13th and 19th, respectively. With Spenser:
For Hire, ABC's schedule combined for a 17.6/27, ranking first. The
CBS schedule foliowed with a 15.8/25.

m ABC won Wednesday with a 19.2/29, compared to NBC's 18.2/27
and CBS's 11.7/18. NBC won from 8 to 9 with Highway to Heaven
(22/32) while ABC won from @ to 11 with Dynasty (22.5/33) and Hotel
(20.1/33).

m NBC took the first two hours on Thursday with Knot’s Landing
(20.3/32), which ranked 15th, besting the 20th-ranked Hill Street
Blues from 10 to 11. ABC's Dynasty I11: The Colbys (15.5/22) ranked
third during its first haif-hour and second during its second half-hour
from 9 tc 10.

m NBC edged CBS on Friday, leaving ABC in third, which fared
poorly with the theatrical, “Best Friends” {9.4/15).

m Although “The Wizard of Oz" on CBS beat Gimime a Break
(15.5/25) and Facts of Life (18.2/28) on NBC from 8 to 9 on Saturday,
the 10th-ranked Golden Girls (21.7/33) and 227 (19.5/30) on NBC won
from 9 to 10. Fortune Dane, the pilot for a possible series starring Carl
Weathers, got a 10.5/16 in its 9 to 10 time pericd on CBS.

m CBS still won on Sunday, despite the strong performance of “Mr.
Mom" on ABC. The Disney Sunday Movie (15.1/23), adoutle presen-
tation of two one-hour stories on ABC, was second during its first hour
(behind 66 Minutes), third from 8 to 8:30 (behind Awmazing Stories),
and second once again from 8:30 to 9. “Thompson's Last Run.” on the
CBS Sunday Night Movie (17.4/26), was second from 9 to 11

Rank 0O Show O Network O Rating/Share Rank O Show D Nelwork O Raling/Share Rank © Show DO Network D Rating/Share
1. The Cosby Show NBC 35.2/50 24. PFacts of Life NBC 18.2/28 48, MacGyver ABC 14972
2. PFamily Ties NBC 30.0/42 25. TV Bloopers & Prac. Jokes NBC 179725 47, Hunter NBC 14.8/25
3. Murder, She Wrote CBS 20.5/38 26. Faleon Crest CBS 174/29 48. Love Boat ABC 14.3/25
4. 60 Minutes CBS 240737 27. Thompson’s Last Run CBS 17.4/26 40, Alfred Hitcheock Presents NBC  14.3/20
5. Cheers NBC 23.9/38 28. Knight Rider NEC 16.9/26 50. Riptide NBC 13220
8 Dynasty ABC 225/33 29. Vnal Signs CBS 187/28 51, Spencer: For Hire ABC 13.1/22
7. Mr Mom ABC 223/33 30. St Elsewhere NBC 184/R7 52. Airwolf CBS 1R.8/R2
8. Highwsy to Heaven NBC 220/32 31. ATeam NBC 182723 53. Remingwon Steele NBC 126/23
9. Mtami Vice NBC 21.8/38 32. Harem. pt. 2 ABC 16223 54. Mary CBS 12619
10. Golden Girls NBC 21733 33. Disnsy Special NEC 181/28 B5. Twilight Zone CBS 12.3/20
11. Kate & Allie CBS 21.6/30 34. Blacke's Magic NBC 18.1/23 58. Equalizer CBS 11.%18
12. Dallas CBS 21032 38. Webster ABC 15.9/26 57. Toley Square CBS 11&17
13. Who's the Boss ABC 20830 38. 20720 ABC 1859/25 58. Bugs Bunny Special CBS 11417
14. Newhart CBS 208R9 37. Amazing Stories NBC 158/R3 59. Crazy Like A Fox CBS 11.4/17
15. Knows Landing CBS RO.3/32 38. Mr Belvedere ABC 15.7/25 B80. Silver Spoons NBC 11217
18. Officer and Gentlernan NBC 20231 39. Stmon & Simon CBS 1586/22 61. Redd Foxx Show ABC 106/17
17. Hotel ABC R0.1/33 40, Gimme & Break NBC 156/25 62. ‘Fortune Dane ABC 10518
18. Cagney & Lacey CBS 200431 41, Dynasty [I: The Colbys ABC 1552 63. Punky Brewster NBC ©98/186
19, Moonlighting ABC 197/29 423, Hardcasue & McCormick ABC 15.4/R23 84. Benson ABC 98/16
20. Hill Street Blues NBC 106431 43. Meagnum, PL CBS 153/22 65. Best Friends ABC 94/15
21, 17 NBC 19520 44. Disney Sunday Movie ABC 151/23 66. Ripley’s Believe It,Or Not ABC 7811
22. Wizard of Oz CBS 18.4/29 45, Last Days Prank & Jesse
23. Searecrow & Mrs. King CBS 18.3/28 James NBC 15.1/22 *indlcates premiere episode
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As the 13 episodes progress and the rat-
ings begin to come in, “at some point there
will be an evaluation made as to where we
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Gaylord Broadcasting Company e
ON THE MOVE TO THE TOP.

Reaching new heights in broadcasting
with the tallest tower in America
for KHTV, Houstor.
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& Columbia Piciures Television says that The Real Ghostbusters
has been licensed to ABC for 13 episodes for next fall. As previously
announced, 65 episodes of the series will air in syndication begin-
ning in the fall of 1987. Since NATPE, the syndicated strip has been
cleared in 70 markets covering 76% of the country Along with the

E

Metromedia stations (now Fox TV), the show has been cleared on
wTAF-Tv Philadelphia, kB-k-Tv San Francisco, wivi-Tv Boston, wxonTv)
Detroit and wuas(v) Cleveland. Sales are on a barter basis for two-
year deals, with slations getting four minutes and Columbia keeping
two. B Genesis Entertainment says that it has cleared The Judge in
36 markets. Recent clearances include KTVK(TV) Phoenix, wvUE(TV)
New Orleans. kiaL-Tv Texarkana, Tex., and Krem-Tv Spokane, Wash.
Previous clearances include wcss-Tv New York, wesm.Tv Chicago
and wcau-Tv Philadelphia. Phil Gldham, senior vice president and

national sales manager, said that The Judge distinguishes itself from
the other courtroom shows in the market by focusing exclusively on
family-oriented cases. Also, he said that the show has the advan-
tage of being produced by the former producers of Divorce Court.
Former members of the cast of that show are also used in The Judge.
Sales are on a cash plus barter basis, with Genesis holding back
one minute. One-year deals are for 32 weeks of first-run episodes,
and 20 weeks of repeals. m King Features Entertainment says that
it has cleared . Butk’s Good Sex Show in 14 markels since the
show was announced at NATPE. Sales of the half-hour show's 130
episodes, available for two runs, are for cash. The syndicaled show
will be similar to the cable version. Guests, such as Cyndi Lauper

and George Burns, wilt appear, and highlights of Dr. Ruth's appear-
ances on the lecture circuit will be featured. Among clearances are
wNEw-TV New York; wpHL-Tv Philadelphia; wnevTv Boston; wbpziLw
Miami; wcpo-tv Cincinnati; xetwrvy Tijuana, Mexico (San Diego);
wUFH(TV) Rochester, N.Y, and kwxwtv Phoenix. B Viacom Enter-
prises says that it has cleared a one-hour special hosted by Mi-
chael Douglas and Jann Wenner—M 7TV Presents the Rolling Stone
Readers Poll—on 96 stations covering 74% of the country. Sales of
the special are on a barter basis, with five-and-a-haltf minutes for
stations, and one-half minute for MTV owner Viacom. The show will
highlight the results of the magazine poll with segments on the
1985's sexiest and best-dressed personalities, as well as the musi-
cians of the year Among clearances are wnew.Tv New York, KTLA(TV)
Los Angeles, wrip-Tv Chicago, wGss-Tv Philadelphia, krvu(tv) San
Francisco, wsz-Tv Boston, wksd-tv Detroit, wriGav) Washington,
wolo(tv) Shaker Heights, Ohio (Cleveland), and kriD-Tv Dallas. ®m
Orion Television Syndication says that il has cleared Hollywood
Squares in 64 markets. Among recent sales are wPLG(Tv; Miami;
KAPP(TV) Yakima, Wash.; koco-Tv Oklahoma City and wasi-iv Bangor,
Me. Sales of the series 39 weeks of first-run episodes and 13 weeks
of repeats are on a cash plus barter basis. with Orion retaining one
minute. m Television Program Enterprises says that it has cleared
You Write the Songs in approximately 30 markets covering 40% of
the country. Sales of the weekly half-hour competition between three
aspiring songwriters are on a barter basis, with three-and-a-half
minutes for both stations and TPE. Among Clearances are wCBS-Tv
New York, wGn.-Tv Chicago, wiar-Tv Philadelphia, wovM-Tv Washing-
ton, kTvi(Tv) Dallas, wkso-Tv Delroit, wss-Tv Atlanta, kTvk(Tv) Phoenix,
wisH-Tv Indianapolis and krBk-Tv Sacramento, Calit. TPE says that it
has also cleared the half-hour strip version of Lifestyles of the Rich
and Famous in approximately 15 markets. The cost of the show will
be minimal (since its content will come from the weekly one-hour
version). Sales of the show's 130 episodes will be for two runs over
one year on a straight cash basis. The hour-version of the Robin
Leach-hosled show appears in roughly 165 markets, with sales
being on a barter basis with stations and TPE each getling six
minutes of advertising time. ® ITF Enterprises says that it has
cleared Dancin' to the Hits in 41 markels covering 60% of the
country, and that the Gaylord Production is now a “firm go.” Along
with the Gaylord and Westinghouse stalions, clearances for the
show include wnBc-Tv New York, knec(Tv) Los Angeles and wBBMm-Tv
Chicago. Sales are on a barter basis with four minutes local and two
and-a-half minutes national. ® MCA-TV says that it has cleared its
“Universal Pictures Debut Network™ in 70% of the country, including
the Tribune group of slations. The package of more than 25 titles is
sold first for two barter runs over two years (11'%: local and 10%
national). and then for eight runs over four years on a cash basis.
Titles in the package include "The Breakfast Club,” "Brewster's Mil-
lions,” "Creator,” "Dune” and “Fletch,” among others. Clearances for
the package include wrHL-Tv Philadelphia. kTvutv) San Francisco,
wiBn-Tv Detroit, KTvi(Tv} Dallas, kHTV(TV) Houston, wews(Tv)Cleveland
and KiITN(TV) Minneapolis. @ D.L. Taffner says that it has cleared
Danger Mouse on the Metromedia stations—wnewTv New York,
KTTV(TV) Los Angeles, wiTG(v) Washington, kawp.Tv Dallas and kRriv-Tv
Houston. Available in 1988, the series is sold for straight cash.
Danger Mouse comes from Britain's Thames Television, and current-
ly appears on Nickelodeon and the Great Britain's Independent
Broadcast Network. ® Mizlou Programing has acquired "Cine Gold
I: The Perfect Ten,” a 10-title package with films such as "The Sicilian
Boss," starring Van Johnson, and “Revenge,” starring Anita Ekberg.
Cash sales will be for an average of six to eight runs over five years.
® Blairspan, John Blair & Co.'s Spanish-language subsidiary says
that it has a budget of $10 million for new programing in 1986. The
budget calls for production of three major “novelas” as well as co-
productions of sitcoms and music-variety series. Launched in 1985,
the Spanish division distributes over 2,000 hours of programing
worldwide. ® Local Program Network has added six more markets
to it lineup, bringing to 50 the number of stations carring Story
Source, 1 on 1 Exclusive and Cover Story. Sales are on a cash
basis. Recent clearances include wgrz-Tv Buffalo, N.Y; wHEC-Tv
Rochester, N.Y; xGtvivy San Diego. wcsp-tv Charleston, S.C.;
KvBC(TV) Las Vegas, and xcovTv Santa Maria, Calif.
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Market
DALLAS
| ATLANTA
DENVER
PHOENIX
MEMPHIS
SAN ANTONIO
NORFOLK
TULSA
RICHMOND
WICHITA
JACKSONVILLE
JACKSON, MS
COLUMBIA SC
BATON ROUGE
GREENVILLE
AUGUSTA
CHARLESTON, SC
SAVANNAH
COLUMBUS, GA
MCALLEN
BEAUMONT
WHEELING
WICHITA FALLS
WAUSAU
MACON
TOPEKA
MISSOULA
TYLER
MERIDIAN

In its first year
in syndication

DALLA

dominated!

— Rank In Time Period —
Station  Mon-Fri Rating Share Rating Share W18-49 W25-54

WFAA 3:00PM M
WXIA 4:00 PM
KMGH 3:00 PM
KPNX 3:00 PM
WHBQ :30 PM
KENS ;
WTKR
KOTV
WXEX
KAKE
WIXT
WLBT
WIS
WBRZ
WNCT
WJBF
WCSC
WTOC
WIVM
KRGV
KFDM
WTRF
KAUZ
WSAW
WMAZ
WIBW
KECI
KLTV
WTOK

Source: NSIfCassandra 11/84, 2/85, 585, 11/85. Inital sweep in each marke!
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This fall, the trac

Allleady cleared
for 52 weeks
in over

50
ot the
country.




ion will continue.

Debuting fall ’86 on
these leading stations!

New York
Los Angeles

Philadelphia
San Francisco

Washington D.C. ...
Minneapolis

St. Louis

Sacramento
Indianapolis

San Diego
Cincinnati

New Orleans

Greenville
Raleigh

Plus 32 other stations..
and more are joining each day!
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LORIMAR-Telepictures.

1086 Lorimar - Tetersctures Corcarafion
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rmaine Jackson Susan Anton Billy Crystal Michaet Landon Howie Mandel
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CBS to offer stereo Grammys

Some 0&0’s are rushing to be ready
for Tuesday broadcast; more than
26 affiliates will carry feed

At least three CBS-owned television stations
and more than 26 network affiliates will
air—in stereo—CBS Television’s live broad-
cast of The 28th Annual Grammy Awards
this Tuesday, Feb. 25 (8-11 p.m. NYT).

According to the network and station offi-
cials, KCBS-Tv Los Angeles and WBBM-TV
Chicago are making the switch to stereo on a
“one-time” basis for the three-hour special,
while at press time, wCBS-TV New York was
still trying to determine whether it could pro-
vide stereo sound for the show.

WCAU-Tv Philadelphia, which converted
to the service in June 1985, will also air the
show in stereo, but KMOX-Tv St. Louis had
no plans to air the stereo version, according
to the network.

Among CBS’s more than 200 TV affiliates
carrying the show, stereo audio will be pro-
vided by stations in Boston; Seattle; Sacra-
mento, Calif.; Hartford, Conn.; Salt Lake
City and other markets. In addition, at least
three other stations have requested the net-
work’s permission to present simulcasts in
stereo with local FM stations.

The program, presented from Los Ange-
les’s Shrine Auditorium by the National
Academy of Recording Arts and Sciences,
will feature Barbra Streisand, The Rolling
Stones and Benny Goodman among the
more than 60 musicians presenting and ac-
cepting awards. Nine musical acts were also
scheduled to perform.

The CBS move to stereo represents a rap-
id acceleration for the network, which until
last month had been saying that the planned
conversion to stereo with regular program-
ing would not take place until 1988. The
hastening of the process to provide “pass-
through” capability beginning with the
Grammys reportedly came, in large part, as
the result of queries on network plans from
affiliates (“In Brief,” Jan. 27).

The CBS stereo program schedule will
continue with the weekly Twilight Zone se-
ries, beginning Feb. 28, followed by a three-
part mini-series, If Tomorrow Comes,
scheduled to air March 16-18. Future theatri-
cal feature films and possibly major sporting
events are also planned.

According to Charles Cappleman, vice
president of production operations at the
CBS Television City facilities in Los Ange-
les, the Grammys will be produced as an
outside package for the network by Los An-
geles executive producer Pierre Cossette.
Cossette has handled the program for CBS
for more than a dozen years and produced it
in stereo for the past three. CBS has pre-
viously taken only monaural feeds.

The program feed, explained Cappleman,
will be sent from the hall via telephone com-
pany facilities (either cable or microwave) in
discrete left and discrete right channel form
to CBS facilities, where it will be received,
and “passed through” stereo-ready control
room facilities into a stereo-equipped edit
suite. Once in the edit suite, Cappleman
said, CBS will edit in commercials, a seg-
ment of American Portrait and a news break
originated in the studio.

After uplinking the resulting stereo mix to
satellites Telestar 301 and Telestar 302 (for
backup}, the facility will also prepare a
mono mix for a delayed West Coast feed.

Affiliates planning to air the stereo ver-
sion of the show will take the stereo feed
directly from the West Coast, according to
David White, vice president, administra-
tion, CBS Operations and Engineering Divi-
sion. CBS’s New York broadcast center will
also receive the stereo feed, mix it down to
monaural simultaneously and uplink it again
to serve as the mono feed to the remainder of
the network affiliates.

A half-hour pre-Grammy special, Weird
Al's Guide to the Grammys, produced in ste-
reo sound by the CBS TV stations division,
is also to be carried by owned stations and 68
affiliates covering 68% of the country. The
program, syndicated by Syndicast Services,
1s largely talk, with one music segment.

*“This is a new experience for most of us,”
said Cappleman, who noted that one of the
network’s most critical considerations is
maintaining stereo phase on the signal, to
prevent possible cancellation of the audio in
Its mono version. “We’re not concerned
about it,” he said, adding, “But there are a
lot of opportunities to turn over phase in the
plant so we need to pay very careful atten-
tion to it. It has to be done right.”

Although TV stereo broadcasts are a first
for the network, White said that in recent
years CBS has done simulcasts on some pro-
grams including Grammy and country music
awards shows. The network has also experi-

mented with stereo audio productions over
the last several years for sports events such
as golf, football and basketball.

According to White, wCBS-TV had not
planned to be in the stereo mode until the
1986-1987 fall season, but decided to accel-
erate its efforts for the telecast. A final deci-
sion was to be made last Friday, Feb. 21. At
KCBS-Tv, where the move to stereo was an-
nounced Jan. 31, and at wWBBM-TV, which
made the decision last Wednesday, Feb. 19,
the stereo effort will initially be for the
Grammy broadcast alone. Both facilities
have gained temporary use of stereo gener-
ators from an equipment manufacturer that
asked to remain anonymous.

None of the Los Angeles, Chicago and St.
Louis stations have announced plans for per-
manent stereo services. CBS representatives
have indicated that conversions at the
0&Q’s would cost several million dollars.

Full upgrades of the network’s New York
and Los Angeles broadcasting centers would
cost as much as $20 million, CBS TV Net-
work President Tony Malara told BROAD-
CASTING after the January announcement on
network stereo “‘pass-through.” White ex-
plained that stereo upgrades currently
planned for the New York broadcast center,
which has four stereo control rooms, mainly
involve modifying existing audio paths and
supplementing processing electronics asso-
ciated with audio along the various paths.

ABC, NBC and PBS have also all made
efforts to develop stereo programing and en-
courage affiliate conversion to the service,
although consumer electronics industry fig-
ures so far show that fewer than two million
stereo-ready TV receivers have been sold to
viewers, along with several million stereo-
adaptable sets.

NBC has made the greatest push for the
service so far. NBC stereo affiliates now to-
tal 58, with all five owned stations on the air
in stereo, and the network provides more
than 20 hours of stereo programs each
week. 0O

Hedging bets. The decision of the Direct Broadcast Sateilite Associatior board o favor
component delivery methods in DBS applications {BroancsstTing, Fen
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I The dise Droacicast salellite indusing of the Tuture, GI's system was teeied along with i
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by DESA and, despte a
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A radio original reminisces

‘The Radio Papers’ by Lorenzo Milam
reflects on his more than 20 years
of putting community stations on the air

Broadcasting has spawned its share of he-
roes, captains of industry, even robber bar-
ons (readers can nominate their own candi-
dates in each category). But how many are
there in broadcasting whose feeling for it is
one of pure passion for the physical fact of it,
who can write of the virtue of having a radio
transmitter “right in view, so that each mo-
ment you know that your words are flooding
the countryside, bouncing off hills and trees,
ramming headlong into cows and people
.. .filtering in somewhere, through a wall or
down the chimney, or struggling. . .through
the iron struts, into that radio...."

However many there have been, there
now is one less. Lorenzo W. Milam, whose
work in pioneering community broadcasting
once prompted BROADCASTING magazine to
refer to him and his sometime partner, Jer-
emy Lansman, as “Johnny Appleseeds of
home grown radio” (BROADCASTING, Sept.
3, 1973) has withdrawn from the field.

*I can’t do it any more," he said the other
day. Starting FM stations had gotten expen-
sive. “It cost $7,000 to put KRAB on the air,”
he recalled. KRAB(FM) Seattle, which began
broadcasting in December 1962—and on a
commercial channel, mind you—was his
first experiment with *“free form™ communi-
ty radio—a station not only supported solely
by listeners but one in which access to the
microphone was the rule rather than the ex-
ception. Later, he and Lansman had a hand
in developing seven other stations and
turned them all over to local groups. Dozens
of other community stations around the
country owe their existence to his and Lans-
man’s inspiration and/or financial help. But
it’s not only expensive, it’s not fun any more.
Indeed, Milam, who is now 53 but says he is
in his “dotage,” is even grumpy about listen-
ers. “Listeners can be a pain in the neck,” he
said. “With KRAB, I didn’t worry about lis-
teners. It was so much simpler in those
days.” (Lansman, however, is still slugging
it out on the noncommercial front. He is
president of noncommercial KBDI[TV], chan-
nel 12, in Broomfield, Colo.)

Milam, now living in San Diego and writ-
ing for the Fessenden Review, published by
the Reginald A. Fessenden Educational Fund
which he established (and named for the
man some think may have been the first
broadcaster), has put together his views on
free-form radio in a book, “The Radio Pa-
pers: From KRAB to KCHU™ (166 pp., $14.95
hardback, $9.95 softback), published by
Mho & Mho Works, of San Diego. The “Pa-
pers” are essays Milam wrote for program

guides for some of the community stations
he had a major role in running (if that is not
too strong a word to associate with “free
form” radio) and some other publications.
Before going further, it might be worth
noting that things with which Milam is con-
nected are not as haphazard as they might
seem. Like call letters. KRAB is obvious
enough. But KcHu, an FM established and
gone dark in Dallas, is, Milam explained,
“the wet spot on your dial.” KTAa0, an FM
established and failed in Los Gatos, Calif.,
is after the Chinese tao, “the path to enlight-
enment.” And the call sign for the FM that

A reflective Lorenzo Milam

Milam and Lansman put on the air in St.
Louis and sold, in 1973, to Cecil Heftel for
$1.1 million, KDNA (it is now KEZK) was
inspired by the abbreviation for the nucleic
acid responsible for transmitting hereditary
characteristics and for the building of pro-
tein. Even the name of his publisher, of
course, has meaning: Mho is the backward
spelling of ohm, a unit of electric conduc-
tance.
|

The photographs scattered throughout the
book—pictures out of radio’s distant past, of
“A superheterodyne receiver, 1924”; “Clara
Horton listening to the radio, 1925™; “Leam-
ing to draw by radio broadcast, 1924,” “A
couple foxtrotting at the Hotel Vanderbilt,
1922™; “Broadcasting from the kitchen of
the Sherman Hotel, 1929,” “Sound effects
men creating [an automobile] collision,
1930, among them—those, too, make a
point. The pictures, obtained from the Li-
brary of Congress, showed “people’s interest
in radio,” Milam said. “They went ga ga
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over it. They were excited about what radio
could do. That’s what it was like for us.”

Heftel’s $1.1 million, incidentally, went
the way of Milam’s $450,000 inheritance,
helping to establish noncommercial commu-
nity stations around the country. Those were
heady days, in the 1960’s and early 1970's.
As Milam writes in the introduction to *Pa-
pers” as to the reason he established KRAB: “[
wanted to prove to Seattle—and incidentally
to our Peeping Tom governmeni—that ours
was a single small voice of reason in a broad-
cast band garish and ugly with commercial-
ism and rank anti-intellectualism. We forget,
so soon, how hideous American broadcast-
ing was in the 50°s (NPR wasn’t invented
until 1970). We forget, so soon, how terri-
fied we were. . .of sporting any tinge or hint
of radicalism.”

As those lines indicate, Milam had—
has—firm views on how radio broadcasting
should be conducted. Community involve-
ment is crucial. He calls the operations with
which he was associated “high-class ama-
teur radio; it really depends on the listener
being there.”” He said it was not unusual for
between 125 and 150 listeners to show up at
one of his stations “to help out.™ And that, he
believes, is where public radio—convention-
al public radio—falls down.“They are
snooty people, at National Public Radio,” he
said. “They don’t let the people come in.
They’re like commercial stations—they
think they own the frequencies. That'’s a
sin.”

And as those lines indicate, the intensity
of his views regarding radio merges at times
into arrogance and/or elitism. It did in 1974
when Milam and Lansman filed with the
FCC what Milam later, in a book recounting
the episode, called “The Petition Against
God.” Milam and Lansman had taken a criti-
cal look at the way government and religious
institutions were using their noncommercial
frequencies, and said, in effect, the medium
was meant for better things. The petition
urged the commission to bar noncommercial
licensees—as commercial licensees were
barred—from owning two stations in the
same service in the same market. The peti-
tion also sought a freeze on all applications
by government and religious institutions for
reserved FM and television frequencies.
And it called on the commission to conduct
an inquiry “into the restrictions on free
speech regularly practiced” by groups on
noncommercial stations.

To say that all hell broke loose might, in
the context, be sacrilegious. It would also be
accurate. Never in the history of the FCC, or
perhaps any other agency of this or any gov-
emment, have so many felt compelled to
comment on an issue. In the first year,



RTNDA relocation. The Radic-Televi-
sion News Directors Association has
outgrown its present offices and is mov-
ing, effective April 1, to Suite 615, 1717
K Street, N.W., Washington 200086; (202)
659-6510. A seventh person wil be
added to the association’s staff after the
move is completed. RTNDA President
John Spain, news director of wsRz-Tv
Baton Rouge, said the staff addition is a
result of RTNDASs increase in members |
and member services and its decision |
to increase the executive vice presi-
dent's role as spokesperson. Still to be
approved by the association's mem-
bers is a pian for the presidency to be-
come a full-time RTNDA position and for
the chairmanship to become RTNDASs
top elected position. !

A

4,695,000 letters and post cards were filed
damning Milam and Lansman and pleading
with the commission to throw out the peti-
tion. The commission did, but the letters and
postcards did not stop; commission an-
nouncements of its action only slowed the
deluge. Periodically, the commission. with
limited storage space. simply destroys the
bundles of Milam/Lansman mail. And still
the letters and cards pour in. The total: close
to 20 million, and still rising.

Establishing and running community sta-
tions obviously had its rewards (why else do
it? Money was not to be made.) But it of-
tfered more than its share of aggravation,
some of it of a kind known to those who
were in the business to make a buck, some of
it known only to those fighting to survive in
the inner city. In an essay written in 1974—it
first appeared in Milam’s “Sex and Broad-
casting,” a handbook on how to build a com-
munity radio station—Milam describes his
experience at KDNA, expressing frustration
and irritation at the commission’s request. in
that golden age of regulation, for a descrip-
tion of the methods used tc “ascertain the
needs and interests of the public served by
the station...™:

“ "The needs of St. Louis,” " Milam says
he thought at the time, “ ‘come right in the
goddamn door and steal the tape recorders
and tools for another fix. And when they
aren’t doing that, they are following the fe-
male volunteers down the street, trying to
get them into alleys so they can expose them
to other community needs.” It’s just like ask-
ing a concentration camp inmate fresh out of
Auschwitz whether he was suve the Germans
were prejudiced against Jews.”

Nor was 1t all beautiful feelings and cama-
raderie among those running a community
radio station. An essay describing the last
days of KCHU—Milam’s last station; it went
off the air after two years, in September
1977—reflects bitterness and disappoint-
ment over the failure of a mission. “Dallas is
a hard city,” Milam wrote, in 1984. “Hate
from outside came to be reflected in micro-
cosm in our wide-open, free-form organiza-
tion. We always like to think of ourselves as
friendly anarchists, but street tactics came to

The cover phote of "The Radio Papers”

infest the halls of that beautiful broadcast
castle on Maple Avenue, and the station just
wasn’t old enough and strong enough to ab-
sorb it. And the people in the city didn’t give
a good goddamn.” The station, after going
dark, was restarted, as KNON, by a new com-
munity group, Agape (that’s aga/pe, Greek
for love). But Agape is now in a hearing,
defending its license against the challenge of
two groups that are seeking its frequency,
90.0 mhz—one religious and one that pro-
poses to program to Asian and Middle East
audiences. The station, with authorized
power of 100.000 w, covers much of north
Texas.)

Milam had described his passion for the
physical fact of radio in a letter to a col-
league a few years beforé KRAB went on the
air. He was trying, he said in an essay in
“Papers,” to explain what he thought “the
esthetic of radio should be.” Twenty-five
years later, he was in a law office in Seattle,
observing the closing of KRAB’s sale, by the
nonprofit Jack Straw Foundation (one of Mi-
lam’s creations) to Sunbelt Broadcasting for
34 million. (The foundation is using the

money to produce radio programs and hope:
to return to broadcasting in Seattle on ¢
sharetime basis, but with a local educationa
station, KNHC(FMy—that is resisting the ef
fort [BROADCASTING, Feb. [7]). It was, a:
Milam indicates in the last essay in “Pa
pers,” a time for reflection. What had he
gotten from his years in his kind of radio? Hi
said it had given him a chance to pit hi:
words and ideas “with the thousands tha
came in the door and window, through mai
and telephone™ and a chance to learn “how
operate a frequency that would give maxi
mum benefit to the maximum numbers 0
the curious, the hopeful. the wondering.”

Milam’s dedication of his book is also in-
structive. “Papers” is dedicated to A
Kramer, now in private practice but who it
the late 1960’s established the first public
interest communications law practice, Citi
zens Communications Center, and Michae
Bader, long a member in good standing o
the Federal Communications Bar Associ
ation who for years had represented Milam
Kramer *“told me to raise hell in radio”
Bader “showed me how to do it.”

Discrimination suits. NBC has been sued by a former empioye at its Washington news
bureau who charges she was the target of discrimination because of her age, sex and
national origin. Sarah Rivera Scott, 50, filed a $10-million-plus suit in the United States
District Court for the District of Columbia. She is a native of Puerto Rico and was employed
by NBC from October 1976 untit October 1985, most recently as a researcher for Meet the

Press.

In addition to suing NBC Inc., Scott is suing Robert McFarland, vice president and NBC
Washington bureau chief, for $50,000 for allegedly subjecting Scott “to unlawful discrimi-
nation and to unlawful retaliation, on account of her having sought relief for the discrimina-
tory denial of promotion to the position for which a white male under the age of 40 years
was hired,” which Scott said culminated “in her involuntary transfer under probation to a
position of diminished responsibility” NBC said it was withholding comment until it had
seen the text of the complaint. Washington attorneys Mark Lane and Linda Huber, who last
year represented Cecily Coleman in a sexual harassment suit against ABC Inc., are

representing Scott.

The attorneys are also representing LaRue Graves and Michele Shepherd, who have
sued Capcities/ABC Inc. for racial and sexual discrimination (“Washington Watch," Feb.
10). A spokeswoman for Capcilies/ABC said that the network would “be filing an answer
shortly denying that any discrimination or untawful activity of any kind occurred.”

Shepherd, a black graphic designer at ABC News in Washington, has filed suit for more
than $10 million against the network and two of its employes, charging “uniawful discrimi-
nation on the basis of race and sex.” Graves, in his suit, charges racial discrimination and
says he was dismissed as “retahation” for his participation in a meeting with 40 other
minority empioyes. The suits, filed in the District of Colurnbia Superior Court, include as
defendants Shepherd's and Graves's supervisor, Kenneth Dyball, and the ABC Washing-

ton bureau chief, George Watson.
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Broadcasters
in full force
on Capitol Hill

Annual political pilgrimage
tdkes place in Washington

this week with focus on

must carry, music licensing,
political advertising, scrambling

More than 200 broadcasters converge on
Washington this week (Feb. 26-28) for the
National Association of Broadcasters annual
State Association Presidents and Executive
Directors Conference. Representatives from
50 state broadcasting associations will make
the rounds on Capitol Hill, focusing on a
host of legislative issues including must car-
ry, music licensing, political advertising and
the scrambling of satellite signals.

The broadcasters are expected to talk
about discussions between cable and broad-
casting over the development of a new must-
carry rule. In music licensing, they’ll ask
lawmakers to support legislation that would
remove the current blanket licensing scheme
and establish source licensing of music for
television stations. Two Senate bills that
would require broadcasters to provide candi-
dates with free “equal time” if a candidate is
the subject of negative advertising funded by
political action committees will also be dis-
cussed. The unauthorized reception of
broadcast programing by backyard dish
owners is another topic the association offi-
cials will bring up.

The meeting opens Wednesday at the Hy-
att Regency on Capitol Hill with an address
by Representative Richard Gephardt (D-
Mo.), chairman of the House Democratic
Caucus. Senate Commerce Committee
Chairmian John Danforth (R-Mo.) is the lun-
cheon speaker that day. It will be Danforth’s
first major speech before broadcasters since
he became chairman last year.

Also on Wednesday, NAB is sponsoring
an AM stereo demonstration and two round-
tables, one for the associations’ officers and
another for the executive directors. Several
association management issues are slated for
the roundtable discussions including the
generation of nondues income and long-
range planning.

In the evening, the All-Industry Televi-
sion Station Music License Committee is
sponsoring a reception at the Hyatt. The
committee has launched 2 major lobbying
campaign to push for passage of the source
licensing legislation.

Concurrent  with the conference is a
Wednesday morning workshop for the state
chairmen serving on NAB's legislative liai-
son committee. On Thursday, the associ-
ation officials will call on their congress-
men. (The association presidents are
expected to be accompanied by a delegation
of broadcasters from their state.)

Marvin Kalb, chief diplomatic correspon-
dent for NBC News, is the Thursday night
dinner speaker. FCC Chairman Mark Fowler
will address the group at a Friday break-
tast. O

Fifth Estate Quarterly Earnings

Company Quarter Revenue % Earnings % EPS **
{0oq) change * {000) change *
FC&B Fourth $80,452 9 $7.219 25  $1.89
Year $287,020 4 $16,377 -4 $4.29
Grey Advertising Fourth $66,034 13 $2,703 -11 $3.96
Year $227,026 11 $10,061 -2 $1510
Harris Corp. Second $562,245 -4 $14,509 -33 $0.36
Jefterson Pllot Fourth $23,295 14 $2,133 i/ NM
Year $85,037 14 $8,676 -2 NM
Knight-Ridder Fourth $459,262 2 $40,784 -12 $0.71
Year $1,729,623 4 $132,724 -6 $2.19
Liberty Corp. Fourth $96,508 13 $6.888 123 §068
Year $354,304 11 $28,073 51 $2.76
Rollins Comm. Second $28,824 13 83,341 14 $0.25
Taft Broadcasting  Third $136,525 27 $8,429 -38 $0.91
Tektronix Second $322,422 -4 $12,794 -36 %062
Telecrafter First $1,467 " ($123) NM  ($0.08)
United Television Fourth $22,776 14 $7.728 NM 30.7C
Year $77,137 7 $12,645 NM $1.14

* Percentage change from same period year before. ** Earnings per share. Parentheses indicate loss. NM
means not meaningful.

m Pre-tax income for Foote, Cone & Belding was down 15% in fourth quarter, 1o $7.8
million, and down 15% for full year, to $23.2 million. Better net income comparison is due
in part to $2-million extraordinary gain from “reversion of excess pension plan assets.”
Company said it had expenses increased faster than revenue due to costs associated
with “major office consofidation moves" and "management changeovers” in some foreign
operations. m Grey Advertising had pre-tax income of $22 million for full year, down 5%,
and pre-tax income of $6 million for fourth quarter, down 16%. m Harris Corp. had pre-tax
income of $17.4 million, down 40%. m Jefferson-Pilot Communications is subsidiary of
Jetterson-Pilet Corp. Company said decline in full-year net income was due to “cosls
associated with the acquisition of wnwsam) Miami." Company also said advertising sales
in second year of Attantic Coast Conference football contract improved “"substantially.” &
Knight-Ridder's operating income declined 8%, to $75 million, in fourth quarter, and 7%,
to $238.2 million for full year. Depreciation and amortization costs (before operating
income) increased 20% and 18% for quarter and year, respectively. Company also exper-
ienced jump in net interest expense. Broadcasting division revenue edged up 2%, to
$18.5 million, in fourth quarter, and up 4%, to $65.2 million, for full year. m Liberty Corp.
said that Cosmos Broadcasting Corp. had year-end revenue of $88.4 million, up 11% over
1984. Eamnings for Cosmos were $8.3 million, up from $4.5 million in previous year and, in
fourth quarter, were $2.7 million, up from $1.7 million in previous fourth quarter. m Rollins
Communications reported second-quarter cash flow (net income plus depreciation and
amentization) of $7.8 million, up 15%. In broadcasting division, revenue increased 13% to
$8.8 million, while operating income declined 11% to $3.2 million, which company attribut-
ed to .. .planned loss at kaut(tv) [Oklahoma City], a recent acquisition. Changes in
management and operating strategies at this station have resulted in improvements in
recent months.” In cable division, revenue was $13 million, up 14%, while operating
income increase 18%, to $2.8 million. Company said: “Improved penetration and rate
increases contributed equally to the overall increase.” ® Increased revenue for Taft
Broadcasting largely reflects addition of Gulf Broadcast stations purchased last year.
Company said that television stations reporting in both years, revenue was up 3% (nation-
al revenue up 2%f/local revenue up 5%) but operating profits “declined somewhat.” For
acquired Gulf stations, revenue was up 11% (national revenue up 14%/local revenue up
8%) and operating cash flow was “virtually even with last year.” For existing radio proper-
ties, revenue was up 43% and operating profit up 79%. For acqguired radio properties,
revenue was up 43% and cash flow up 105%. Taft Chairman and Chief Executive Officer
Charles S. Mechem Jr. said ". . .the television industry as a whole endured its worst three
months in more than a decade.” Revenue of entertainment division was down 15%, to
$44.8 million, and operating income dropped 22%, to $8.6 million. Company attributed
results to reduced delivery of animated product to networks and said that General Mills
failed to renew contract that last year contributed about $5 million in operating profit.
Cable division reported first-time ever operating profit. Company said it will likely report a
loss in fourth guarter because of interest expense and amortization costs associated with
acquisition of Gulf stations. m United Television had net losses of $2.9 million and $1.3
million, for full-year and fourth-quarter 1984, respectively. Improved' results were largely
attributable to Improved results at Warner Communications Inc., in which United holds
equity position, and to lower income tax expense. On operating income basis, company
had full-year operating income of $18.1 million, down 4%, and fourth-quarter operating
income of $6.4 million, up 6%. Company attributed results to "...increased operaling
expenses at the company’s television stations and start-up expenses at the company’s
new Phoenix station, which began broadcasting in December 1985. . .."
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Congratulations Oprah!

Phots Creait wamer Bros

Oprah Winfrey

nominated as Best Supporting Actress
“The Color Purple”

You've got our vote!

NEW YORK LOS ANGELES CHICAGO DALLAS NASHYVILLE NEW JERSEY

R S . 1he management of vour 110 stations
across America will also be rooting for you when
the Oscars are awarded on March 24ih!




No more satellite baseball? The latest bad news for the home
satellite industry is that Major League Baseball may require the
rights holders of basebali games to scramble their satellite back-
haul. According to Brian Burns, MLB's director of broadcasting,
scrambling is under study and on the agenda of this Thursday's
(Feb. 27) meeting of owners in Dallas. interest in scrambling, he
said, stems from MLB's desire to protect the home attendance of
teams and the value of their cable and broadcast rights. In any
event, home dish owners who in seasons past have been able to
tune into virtually every game played as it's transmitted over a satel-
lite prior to broadcast or cablecast will not be cut off from baseball
cold turkey. If the owners decide to require scrambling, Burns said,
it will begin no sooner than midseason.

Planning ahead. The Interconnection Committee of the Public
Broadcasting Service is looking for a technical consultant to help it
plan for a new satellite distribution network to replace the existing
one built around several transponders on Western Union's Westar V.
The committee’s current timetable calls for construction of the new
network in 1989 and a gradual shift of traffic to it beginning in 1990
and culminating sorre time in 1991, the year in which Westar IV is
due to expire. According to Dick Green, PBS senior vice president,
broadcast operations and engineering, who was drafting a job de-
scription for the consultant last week, one of the consultant’s .initial
and principal jobs will be to help PBS figure out what will be avail-
able in orbit and on the ground in 1991,

Everything you always wanted to know about satellites. The
names of Tycho Brache and Johannes Kepler may be unfamilar to
most operators and users of communications satellites, but their
observations of and theories about celestial bodies in the 16th and
17th centuries set the groundwork for putting satellites in orbit.
Indeed, both are cited in "Satellite Communication Systems Engi-
neering,” a new 399-page primer by Wilbur Pritchard and Joseph
Sciulli on designing the systems that go into building and launching
a communications satellite. There are chapters on orbits, launch
vehicles, spacecraft, radio-frequency links, modulations and multi-
plexing, multiple access systems, transponders. earth stations and
interference. The book is intended for satellite engineers and is filled
with mathematical equations, but it contains enough text between
the equations and block diagrams to prove instructive to the inter-
ested layman—Kepler's three laws of planetary motion around the
sun if nothing else. The hardcover book is published by Prentice-
Hall Inc.

Even public stations may play. Conus Communications was
conceived two years ago as a satellite news gathering consortium of
commercial television stations. So. it's somewhat surprising that the
34th member of the consortium by Conus's own count is a noncom-
mercial station, wurT(tv) Gainsville, Fla. The station, owned by and
on the campus of, the University of Florida and staffed by students,
will downlink Conus feeds each weekday for its half-hour evening
newscast and three-minute news update. At the outset, wurt will not
have its own uplink, but it will have access to a transportable uplink
at another Conus member-station in the state, wesH-Tv Oriando.

Hi-Net's on the move. Hi-Net Communications, the joint venture
of Comsat and Holiday Inns offering a four-channel pay television
service to hotels and motels via GTE Spacenet's GSTAR 1 since last
September, is growing quickly. According to Executive Vice Presi-
dent Frederick Hoffnann, some 1,200 hotels, most of which are
either owned or franchised by Holiday Inns, have signed up for the
service and around 500 of them are already receiving it. Over its Ku-
band satellite, Hi-Net offers Showtime, CNN Headline News, ESPN
and, combined on one channel, Satellite Cinemna, a proprietary pay-
per-view service, and superstation wTBs(Tv) Atlanta.

But don’t look back. RCA Service Co., a major supplier of televi-
sion sets to the lodging industry, is planning to compete with Hi-Net
with a service similar to Hi-Net's, According to a company spokes-
man, RCA Service is developing a pay-per-view service, which it is
testing in selected hotels using videocassette recorders. If all goes
well, he said, RCA will put the PPV service on its satellite transpon-
der on Satcom K-1 and offer it to hotels packaged with other cable
programing on the new Ku-band bird. (So far, the only cable ser-
vices slated to be on the satellite are Home Box Office’s three ser-
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services—HBO, Cinemax and Festival.}

Remember USCI. Also giving Hi-Net some cause for concern is a
company called Justin Tyme Inc.. which does business out of Post
Office Box 466 in Lewiston, N.Y. Justin Tyme sent out one-page
flyers to former subscribers of United Satellite Communications Inc.,
which broadcast a five-channel direct-to-hcme pay service from a
Canadian Ku-band satellite for a year and a hali before going out of
business last April. In the flyers, Justin Tyme offered USCI subscrib-
ers "a complete set of illustrated instructions” on how to adjust USCI
earth stations to receive programing from other Ku-band satellites-—
all for $29.95 plus $3 postage and handling. The flyer did not men-
tion Hi-Net or GSTAR |, but, in describing whats on the Ku-band
satellites, listed four of the five services distriouted by Hi-Net on
GSTAR |, including the proprietary Satellite Cinema. It also listed
CNN, possibly confusing it with Hi-Nets CNN Headline News. CNN
is not currently available on any Ku-band satellite. To prove Justin
Tyme’s legitimacy, the flyer said, the company had purchase USCI's
inventory of "direct satellite broadcast equipment” for $42,645. Jus-
tin Tyme officials could not be reached by telephone last week.

Scrambling the solution. Hi-Nets not too worried about Justin
Tyme or any individual intercepting its satellite signals. That's be-
cause it's well on its way to scrambling its satellite feeds using
Scientific-Atlanta’s B-MAC system. According to Hi-Net's Hoffmann,
the encryption equipment is already in place and the affiliates are
currently being fitted with descramblers. The hope, he said, is to
have all the hardware in place and to begin scrambling by June.

Double protection. Hi-Net can scramble, but it's going to have to
do some descrambiing first. Hi-Net downlinks the regular Galaxy |
feeds of the cable services at its operations center in Memphis, and
then turns around and uplinks them on GSTAR |. Showtime, CNN
Headline News and superstation wrss(fv) Atlanta are expected to
scramble therr Galaxy feeds later this year using M/A-Com Video-
cipher Il system. If they do, Hi-Net will have to descramble them
before scrambling them with the B-MAC system.

College in 1986. The College Satellite Network Inc., a start-up
cormpany based in Dallas, made its debut last Wednesday evening
(Feb. 19), beaming via sateflite three live programs to 300 colleges
and universities where they were viewed on large-screen projection
television systems. The three programs were representative of the
information and entertainment that CSN says will characterize its
closed-circuit offerings in the future. The first was a panel of top
motion picture directors originating from Washirgton and Los Ange-
les; the second, the presentation of the National Campus Entertain-
ment Awards from Washington, and, the third, a rock concert from
London. CSN's offerings are advertiser-supported—Ilast week’s pre-
miere was sponsored by Pepsi U.S.A.—and free to college and
universities with the necessary satellite reception and video projec-
tion equipment.

" T g — - =
Southern connection. Positioning itself as the satellite communi-
cations hub of southern Florida is South Star Communications Inc., a
growing teleport on the campus of Nova University in'Davie, Fla. The
teleport’s facilities currently include two fixed earth stations (above),
one transportable earth station and a 130-fool tower for bringing in
microwave feeds.
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TUNE IN TO SUCESS IN BROAD-
CAST SALES. A twelve cassette-
twenty-four lesson seminar that
shows you how to be more produc-
tive ... increase sales ... multiply
your income. Prepared and pro-
duced by Pam Lontos, nationally-
known sales wizard, you'll learn
how to organize yourself... pros-
pect by telephone ... sell persua-
sively... research your clients ... sell
benelits ... eliminate/overcome ob-
jections ... sell to “non-believers” ...
close the sale fast ... and much,
much more. Equal—at least—10 a
$500 per person saleés clinic, this
seminar-at-home (or in your car), is
a tremendous aid for all those in-
volved in broadcast sales.

PL100 $250.00

THE FUTURE OF VIDEOTEXT.
Worldwide investment in videotext
technology has passed the $100
million mark and shows no sign of
slackening. as broadcasters, tele-
phone companies, publishers and
computer companies rush to adopt
Ihis new way of using the TV set for
information display. Videotext, in-
volving text, graphics. and even
still photos on an adapted video
screen, is in full swing in the U.S.,
Britain, France, Germany, Japan
and a score of other countries. Yet
despite the investment, research
and altention, no videotext service
is @ commercial sucess, and some
skeptics doubt it can ever suc-
ceed. Analytical and well docu-
mented, The Furure of Videorext ex-
plores the problems and explains:
the evolution and present status of
videotext, N  major  countries
around the world; the technology of
videotext including broadcast sys-
tems (teletext). telephone line sys-
tems (viewdata), and hybrid sys-
tems using phone lines and cable
or broadcast; the advantages and
disadvantages of videotext com-
pared to print on the one hand and
TV on the other; just what kinds of
services are viable—and which are
not—using this medium; how con-
sumer and business applications
difter, where the industry is going
and more. 197 pages.

0-86729-025-0 $34.95

" Books for
Broadcasters/Cablecasters

101 WAYS TO CUT LEGAL FEES
AND MANAGE YOUR LAWYER
By Erwin Krasnow, Esq. and Jill
MacNeice. A practical guide for
broadcasters and cable operators.
Let one of the nation's top commu-
nications lawyers show you how to:
Select the right lawyer for you. En-
ter into the best fee arrangement.
Get the most out of your lawyer.
Control legal costs. Monitor and
evaluate your lawyers perfor-
mance. Remedy problems with
your lawyer. The book that opens
up the "secrets” of getting and us-
ing legal services. Communica-
tions "superlawyer” Erwin G. Kras-
now is former General Counsel for
the National Association of Broad-
casters {and now a partner in Liip-
fert, Bernhard, McPherson and
Hand). In his new book, Mr. Kras-
now slrips away the mystique sur-
rounding the legal profession to
show broadcasters and cable op-
erators 101 ways to cut costs and
boost the performance of in-house
and outside counsel. 103 pages.
softbound.
CP-101 $29.95
PRO-

CREATING ORIGINAL
GRAMMING FOR CABLE TV. Ca-
ble television now reaches over
30% of Americas’ households—
and the ever growing number of
stations avaliable on new cable TV
systems has created a huge need
as well as a viable market for origi-
nal programing. This basic. "how-
to” manual edited for the NFLCP.
will take you step-by-step through
the fascinating world of cable TV
programing Representatives of ca-
ble companies, programing ser-
vices, producers and a communi-
cations attorney explain the ins and
outs of how to create programing
for cable TV. They discuss who the
participants are in this new enter-
prise; the role of advertising on ca-
ble TV programing; suggest pro-
gram sources. provide an overview
of copyright and royalty issues;
and show the way from producing
to distributing original programing.
The role of access and indepen-
dent producers is examined and a
glossary of terms has been pro-
vided. 175 pages, index, glossary.
0-86729-043-9 (HC) $29.95
0-89461-036-8  (PAP) $21.95

MAKING IT IN RADIO, by Dan
Blume. A wealth of information for
anyone who wants to know more
about careers in radio broadcast-
ing either as a professional or for
personal knowledge. MAKING 1T
IN RADIO tells the inside story
about the industry. explains the re-
warding jobs and careers it offers,
and shows how stations and net-
works operate. The rich traditions
of radio, its unlimited fulure, the
wonders of satellite transmission,
and much more are covered. And
19 top professionals, including
morming man Don Imus of wnec.
ABC-TV sporiscaster Don Chev-
rier, and CNN anchorman Bob
Cain, provide firsthand advice
about careers in radio announcing,
programming. sales, engineering.
and management. They also dis-
cuss how one determines if a ¢a-
reer in radio is for him or her, and. if
s0, how 10 prepare for the field,
break into the business, and ad-
vance in the industry 178 pages,
comprehensive glossary. bibliogra-
phy, index.

CM100 $9.95

VIDEO USER'S HANDBOOK, 2nd
Edition. A thorough hands-on
manual for all levels of TV produc-
tion to help you get more eflective
use out of your video equipment.
Peter Utz outlines many new and
creative ideas for getting truly pro-
fessional results with even the most
basic video set-up. It not oOnly
teaches you how to solve the sim-
ple problems that can arise. but
also enables you to avoid the large
ones. You get complete descrip-
tions, and instruction in the in the
use of allkinds of studio machinery,
not 10 mention information on
audio, lighting, editing and graph-
ics. This book is packed with dia-
grams, photographs. TV screen re-
productions, even cartoons, all
designed to sort out and simplify
the huge variety of situations that
can arise in a lelevision studio. 500
pages. index. illus., appendices.
bibliography.

0-86729-036 $17.95

BROADCASTING ARCUND
THE WORLD, by William E. Mc-
Cavitt. A unique guide to broad-
casting techniques, regulations
and practices the world over! In
one volume, this exhaustively-
researched sourcebook gives you
full info on the broadcasting done
in Britain, the USSR, Poland, India,
Italy, Canada. Brazil, Germany,
Guyana, Japan and lots move ... in-
cluding the U.S. Broadcast codes
and FCC rules and regulations.
And, our regs are compared lo the
methods used in almost every
foreign country that has exiensive
broadcasting activity. FM transmit-
ting towers, network management,
government control ... they're all
completely described from infor-
mation provided by people who
work with the broadcasting indus-
try of the country involved. This
book is a great opportunity to learn
about world-wide radio and televi-
sion broadcasting and to find out
the effects of different political
systems and many dilferent
philosophies of communication.
336 pps. 104 illus.

T51193 $22.95

VIDEO EDITING AND POST-PRO-
DUCTION: A PROFESSIONAL
GUIDE, by Gary H. Anderson. A
complete “real world” guide to both
the technical and nontechnical fac-
tors of video tape post-production
by well-known, four-time Emmy
Award winner, Gary H. Anderson.

The book includes: basics: an
and technique; overview of com-
mon videotape edit bay. prepara-
tion; online and offline editing; digi-
tal video effects; trends and future
directions.

Complete with a glossary, a bib-
liography and suggested reading
materials, Video Editing and Post-
Production is comprehensive in
scope and incisive in explanation.
it is the one-volume pragmatic ref-
erence for both the student and
practicing professional.

K521-A $34.95

order.
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Law & Regulation

NBMC, Walt-West
take offensive

Responding to charges that they
abused FCC process, groups say
two men who made original charges
are seeking to enrich themselves

The National Black Media Coalition and
Walt-West Enterprises Inc. have responded
to charges that they have been involved in an
abuse of the FCC’s process with a charge that
it is they who have been the victims of such
abuse. The charges are involved in the con-
troversy over the proposed sale of Walt-
West’s WYEN(FM} Des Plaines, Ill., to Flint
Metro Mass Media Inc. NBMC and Walt-
West, in filings with the commission, say
that two men who had agreed to buy the
station are seeking to block the sale to Flint
Metro as part of an effort to enrich them-
seives.

L. David Moorhead and Larry Greene
made the abuse-of-process charges in a suit
filed in U.S. District Court for the Northern
District of Illinois, in which they are seeking
$30 million under an antiracketeering stat-
ute. and in a petition asking the FCC to deny
the sale to Flint Metro (BROADCASTING Dec.
30. 1985). Moorhead and Greene contend
that NBMC used the commission and the
appellate court to force Walt-West to repudi-
ate an agreement to sell the station to them,
for $8 million, and to negotiate a new sale
agreement with Flint Metro for the same
amount. Flint Metro is owned by Vernon
Merritt Jr., who is black. NBMC in 1982 had
petitioned the commission to deny Walt-
West's renewal of its license for WYEN be-
cause of alleged violations of the commis-
sion’s equal employment opportunity rules.
And the U.S. Court of Appeals in Washing-
ton last fall reversed the commission’s deci-
sion to renew the license and remanded the

Budget calculations. Acting Federal Trade Commission Chairman Terry Calvani told a
House Appropriations Subcommitlee last week that the FTC's request for $69.045,000 for
fiscal 1987 is an increase of about $3.5 million below last year's budget ($65.5 million), but
a decrease of about 1% from the staffing levels appropriated for the agency in FY 1986.
Calvani said the decrease of 14 work years over the FTC's 1986 levels of 1,168 work years
will be targeted for the FTC headquarters and will not affect regional office operations.
Moreover, Calvani said, the staff reductions won't reduce the FTC's “enforcement effec-
tiveness.

As for FY 1986, the acting chairman said the 4.3% sequestration mandated by the
Gramm-Rudman-Hollings Act amounts to $2,817,000 for the FTC, which means, he said,
that the agency's adjusted FY 1986 base beginning March 1 will become $62,683,000. To
cut the budget to that level, the agency has put a "near total hiring freeze” in place (about
40% of the needed budget reduction), spending restrictions on travel, training, contracts,
equipment, printing and the use of outside consultants (about 6.7% of the FTC's appropri-
ation), and the agency’s staff will be furloughed for an estimated four-and-a-half days
(25% of the cut). Additionally, the commission has asked that the Office of Management
and Budget grant it authority to offer early retirements, which could save another 10%.,
Calvani said. “Under this plan, approved by a majority of the commission, no significant
dollar reallocation is expected to Occur among missions nor is any budgeted program

expected to be abolished,” Calvani told the subcommittee.

case to the commission.

The abuse-of-process charges leveled
against Moorhead/Greene stem principally
from an alleged offer by their attorney, Rob-
ert Coll, to settle the case for 10% of the sale
price and attorney's fees, or more than
$800,000. Walt-West, which rejected the
proposal, also cited as an abuse of process
the suit in federal district court seeking $10
million, trebled, plus attorney’s fees. The
suit was filed under Racketeer Influenced
and Corrupt Organizations Act. If Moor-
head/Greene believed they had a binding
contract, Walt-West said, they should have
sought an order barring it from entering into
a definitive agreement with Flint Metro. In-
stead, it added, they filed a $30-million law
suit “to obtain an $800,000-plus quick set-
tlement from WYEN.”

The proposed $800,000 settlement ap-
pears to have been mentioned as a counter-
offer. Edward Piszczek, also known as Ed
Walters, the owner of Walt-West, says in an
affidavit filed with the opposition that, after

Dangerous precedent. The Association of National Advertisers fears that legislation
introduced in the Senate last week that-would ban business tax deductions for all tobacco
product advertising “would create brcad precedents that clearly would be extended to
other product categories.” The ANA stated its opposition to the measure, (S. 1950},
offered by Senators Bill Bradley (D-N.J.), John Chafee (R-R.L) and Jeft Bingaman (D-
Ariz.}, calling it "misguided, counterproductive and unconstitutional.” A similar measure
(H.R. 3950) was introduced in the House by Representative Fortney H. (Pete) Stark (D-
Calif.), although his bill would ban tax deductions not only for advertising but also the
promotion of tobacco products. (Stark is the author of another measure [H.R. 1444)
banning tax deductions for the promotion and advertising of military equipment.)

ANA also cited a bill (H.R. 2657) offered by Representative George Brown (D-Calif.) to
outlaw tax deductions for alcoholic beverage advertising as another threat. Congress
continues its search for additional tax revenues, the ANA feels these proposals may
appear attractive. The Treasury Department is circulating a tax-reform proposal (see
"Bottom Line,” page 74) on Capitdl Hill that would allow the deduction of only 80% of all
advertising expenses. John Summers, senior executive vice president for government
relations at the National Association of Broadcasters, agreed that the tobacco bill sets a
“dangerous precedent.” He added that "we already have a dangerous precedent with
tobacco advertising," referring to the prohibition of broadcast advertising of cigarettes
and smokeless tobacco products. Summers said NAB was studying the Treasury depart-
ment proposal.
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deciding that the court of appeals decision
had ruled out the possibility of a sale to
Moorhead and Greene, he directed his attor-
ney to seek a settlement with Coll. Walters
says he offered to reimburse Moorhead and
Greene’s out-of-pocket expenses.

His lawyer, Walters adds, subsequently
conveyed a “settlement demand. . .of 10%
of the final sales price plus ‘attorney’s fees’
1n an undesignated amount.” Since the offer
amounted t0 more than $800,000, Walters
says. he rejected it.

For their part, NBMC and Walt-West say
Moorhead/Greene did not have a binding
contract with Walt-West; they say the memo-
randum, signed on Sept. 8, 1985, was, in
effect, no more than an unenforceable
memorandum of understanding. And
NBMC said, in any case, it did not know of
the memorandum’s existence until Dec. 2,
1985, four weeks after the application for
assignment of WYEN's license to Flint Metro
was filed with the commission. So, NBMC
said, it “was hardly motivated by malice to-
ward Moorhead/Greene.” Furthermore, it
said, its “activity in attempting to secure the
legitimate goal of minority ownership of
broadcast facilities as a corollary to its initial
goal of securing compliance with the com-
mission’s EEO rules is protected by the First
Amendment.”

NBMC also said that while it recommend-
ed several potential minority buyers to Wait-
West for its consideration, 1t did not suggest
Flint Metro. That company had opened ne-
gotiations for the station on its own. And
Walt-West, which is close to bankruptcy, in-
dicated Flint Metro simply offered it a better
deal—a total of $900,000 in loans since July,
when the two sides first discussed a possible
sale. Moorhead/Greene, Walt-West said,
“apparently had refused to make any loans,
whatsoever.”

One of Moorhead/Greene’s principal ar-
guments was that the effort to secure minor-
ity ownership for the station was an illegal
goal for NBMC, given that the dispute with
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the station involved the station’s EEO per-
formance. NBMC contended that commis-
sion policy does not require such “a clear
nexus” between the subject matter of the liti-
gation and of the settlement. But, it added,
“if there ever were settlement terms which
do have a clear nexus with the nominally
different subject matter of the preceding liti-
gation, it is settlements of EEO-related liti-
gation which result in expanded minority
ownership.” For minority ownership,
NBMC said, “almost always assures that the
station in the future will be an equal opportu-
nity employer.” a

Office of Science and
Technology reordered

The FCC has, finally. reorganized its Office
of Science and Technology (“Closed Cir-
cuit,” Aug. 19, 1985).

As expected. the office has been renamed
the Office of Engineering and Technology,
and its head. previously known as chief sci-
entist, will now be called chief engineer
(“Closed Circuit,” Jan. 20). Also as expect-
ed, the reorganization scraps the office’s two
deputy chief positions and the former techni-
cal analysis division, reducing the office
from three divisions to two. The responsibil-
itics of the technical analysis division have
been folded into the two remaining divi-
sions. which have been renamed the spec-
trum engineering division and the authoriza-
tion and evaluation division.

The reorganization eliminated six top of-
fice positions. It also created a new one:
chief, program management staff. Bruce
Franca, former chief of the policy analysis
branch of the Mass Media Bureau. has been
named acting chief. He is supposed to over-
see the front-office staff and will report to
Thomas Stanley, acting chief engineer.

The FCC said the reorganization reflected
the office’s “increased emphasis on spectrum
engineering and technical analysis and de-
creased focus on more general technolgical
and scientific maiters.”

A list of the office’s management and su-
pervisory personnel and their phone num-
bers follows:

Office of Engineering and Technology
Thomas P Stanley, acting chief engineer,
202-632-7060;

Bruce A. Franca, acting chief, program
management staff

Spectrum Engineering Division
Will A. McGibbon, chief, 202-632-7025;
William. R. Torak, deputy chief
Lawrence P. Petak, deputy chief

Frequency Aliocations Branch
Julius P Knapp. chief, 202-653-8108

Frequency Liaison Branch
Howard F. Wright, chief, 202-653-8141

Propagation Analysis Branch
William A. Daniel, chief, 202-653-8161

Telecommunications Analysis Branch
Chief's position vacant, 202-632-7025

Treaty Branch
Francis K. Williams, chief, 202-653-8126

Authorization and Evaluation Division
Ropert L. Cutts, chief, 301-725-1585
John T. Robinson, deputy chief

Robert M. Bromery,

653-7315
Engineering Evaluation Branch

Kenneth R. Nichols, chief, 301-725-1585
Equipment Authorization Branch

Charles M. Cobbs, chief, 301-725-1585
Sampling and Measurements Branch

Leslie A. Wall, chief, 301-725-1585
Technical Standards Branch

Frank L. Rose, chief, 202-653-6288

deputy chief, 202-

Shared interest plan
for satellite slot
draws fire at FCC

Parties ask FCC to deny PanAmSat
application which proposes sharing
of orbital slot at 45 degrees west

Pan American Satellite Corp. and Cygnus
Saiellite Corp., two would-be providers of
international satellite service, have defended
their proposal, now pending before the FCC,
for sharing a satellite slot at 45 degrees west
longitude in a move PanAmSat says is criti-
cal to its hopes of establishing the service for
which it has received conditional authoriza-
tion. International Relay Inc. has petitioned
the FCC to deny the application, and four
other interested parties have filed critical
comments on it.

Under the controversial proposal, there
would be a sharing of interests. Cygnus
would become a general partner in PanAm-
Sat and PanAmSat would acquire an option
to purchase 25% of Cygnus. PanAmSat is
also seeking a waiver for its Ku-band tran-
sponders of the full frequency re-use stan-
dards the commission has set for the new
separate system service. PanAmSat hopes to
see its satellite launched later this year, pro-
vided it can acquire soon the necessary for-
eign correspondent. PanAmSat proposed
changes in its plans after, it said, it saw an
opportunity to acquire long lead-time satel-
lite parts from which it could construct a
satellite with both C- and Ku-band capacity,
instead of only C-band.

PanAmSat, in its reply to the pleadings of
IRI, the Communications Satellite Corp.
and two other entities that have conditional
commission authority to enter the separate
systems business, Orion Satellite Corp. and
Financial Satellite Corp., said most of their
comments are based on a “misunderstand-
ing" of the memorandum of understanding it
signed with Cygnus. But that is not surpris-
ing. The memorandum, although PanAmSat
has described it in general terms, has yet to
be made public, and PanAmSat filed it with
the commission last week only on condition
it be kept confidential. PanAmSat said the
memorandum contains proprietary informa-
tion whose disclosure would harm the par-
ties’ interests.

PanAmSat sought out Cygnus for a part-
ner in the sharing of a slot after being unable
to reach an agreement with International Sat-
ellite Inc., another of the would-be separate
systems. PanAmSat in that case was propos-
ing to operate a satellite at 57 degrees west
longitude, a slot that would bring it within a
degree of ISI satellites earmarked for 56 de-
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grees and 58 degrees, both west longitude.
But PanAmSat and Cygnus said in the re-
ponses they filed last week that most of the
concerns raised by IRI and the other com-
menters appear to believe the memorandum
involves the transfer of Cygnus’s conditional
authorization to PanAmSat, which, they say,
would raise a number of serious issues, in-
cluding the possibility of illegal “traffick-
ing” in authorizations.

But, PanAmSat and Cygnus say, no such
sale or transfer of authorization is involved.
“The MOU is simply an interim technical
coordination agreement by which PanAmSat
utilizes without objection Ku-band frequen-
cies at 45 degrees west longitude until Cyg-
nus launches and operates its 45 degrees
west longitude satellite,” PanAmSat said. It
added that the proposal does not affect either
company’s business plans or “their pursuit of
their respective conditional authorizations.”
Cygnus said it simply decided “to forbear
from objecting” to PanAmSat’s use of the
slot provided it does not interfere with Cyg-
nus’s planned development of its own sys-
em.

Cygnus also said it intends to “pursue dili-
gently the conditional authority granted to
it.” In a response to those who speculated the
interest it would acquire in PanAmSat might
be a cause for delaying its own entry into
business, it said it would acquire a 5% Tier [I
limited partnership interest. And that “de
minimis interest,” it said, “is hardly suffi-
cient to induce [it] to postpone implementa-
tion of its own multi-satellite system.

And PanAmSat dismissed as baseless as-
sertions by IRI and Comsat that it would
abandon its plans to provide service between
the U.S. and Latin America and that the only
international service PanAmSat would offer
would be the Ku-band capacity between the
U.S. and Europe. “PanAmSat fully intends
to provide regional service between the
United States and Latin America” as it has
proposed, it said Consequently, it said,
IRI’s assertion that PanAmSat is “out of the
international business” and, therefore, can-
not use its international satellite authoriza-
tion is “patently absurd.”

IRI and the various commenters had also
expressed the view that the PanAmSat pro-
posal would cause interference problems.
For instance, Finansat, which has received
conditional authority to establish a satellite
over the Atlantic at 47 degrees west latitude,
said the commission should not grant Pan-
AmSat’s proposal to operate a satellite at 45
degrees west longitude until technical infor-
mation has been provided which would per-
mit an assessment of operational coordina-
tion between the two satellites. And if
constraints are necessary, Finansat said, the
commission should impose them on the ba-
sis of the “environment existing at the time
Finansat received its authorization.”

PanAmSat said its analyses indicated its
proposal would not cause any serious prob-
lems; at most, it says “a limited degree of
coordination may be necessary” in the case
of the TV/FM service to be provided by Ori-
on’s satellite at 47 degrees west longitude.
As for Finansat’s concerns, PanAmSat said
the potential interference to be generated by
PanAmSat “would be reduced as a result of
the design changes” detailed in the amended
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proposal. PanAmSat said the satellite at C-
band transmits a weaker signal by almost
3dB the satellite originally proposed. O

Media groups
challenge
gag order

A trial that has attracted considerable inter-
est in the Boston area is spawning another
major legal battle in ongoing tension be-
tween the press and the courts over the limits
that can be imposed on press coverage of the
courts. CBS, The Boston Globe and a group
of plaintiffs in the case and their lawyers are
appealing a gag order imposed by the judge
In the case.

The trial—for which jury selection began
last week in U.S. district court in Boston—
involves a suit that a number of families in
the Boston suburb of Woburn have filed
against the Cryovac Division of W. R. Grace
& Co. and Beatrice Foods. They are accused
of polluting the families” well water, with
tatal results for their children—they died of
leukemia. U.S. Judge Walter Jay Skinner in
September. acting at the request of the de-
fendants, issued a “prudential order” barring,
parties in the case from discussing outside of
court what they learn concerning the results
of the discovery process.

But the judge has made one exception. In
October, he issued an order exempting
Nova, the weekly science series produced by
WGBH(TV) Boston. And it is scheduled to air
a documentary on the case and its back-
ground, Toxie Trials. on the Public Broad-
casting Service, on Tuesday (Feb. 25). But
Nova had urged the judge either to vacate the
gag order entirely or to lift it so that it could
proceed with its plans for the program,
which it said would air after jury selection
was expected to be completed. Skinner, in
granting the limited relief, did not state any
reasons for his action.

Nor did Skinner offer any reasons for den-
ving the motions of CBS. whose 60 Minutes
is preparing a segment on the story; The
Globe. and the plaintiffs and their attor-
neys—the last group is represented by Har-
vard’'s noted constitutional scholar Laurence
Tribe—that he wvacate the order on the
ground it violates the First Amendment.
Their motions were filed after Skinner acted
on Nova's. But they have filed notices of
appeal with the U.S. Count of Appeals in
Boston. The appeals court would not be ex-
pected to complete consideration of the mat-
ter before the pollution trial ends, even
though it may last several months. But law-
yers involved say the precedent is important
to the press and that the order must be chal-
lenged.

WGBH lawyers, in seeking relief from the
gag order, had argued that the Nova film had
already been commissioned and that access
to experts on the issues involved would be
denied the producers and journalists under
Skinner’s order. They also noted that the
scheduled air date. Feb. 25. was after the
date when jury selection was expected to be
completed. But even the limited relief Skin-
ner granted ANova was conditional.

Bill Grant, managing editor of Nova. said

there had been uncertainty among WGBH
lawyers as to when the producers could
make cassettes of the program available for
press screening. To some it appeared the or-
der would have barred screenings until Feb.
24, one day before the program was to air,
hardly enough time for preparing and pub-
lishing a review. So lawyers for the program
went back into court and asked for a clarifi-

cation and, if necessary, liberalization of that
order. Two weeks ago, Skinner said the press
could be given the cassettes on Feb. 17, pro-
vided nothing appeared in print before Feb.
21.

But one other condition attached to the
October order remains—promos announc-
ing the schedulded program may not include
clips from it. ]

WeshingioneWetieh

Finding the way to Dallas. Singer Dionne Warwick will perform at opening general
session at National Association of Broadcasters annual convention April 12-16 in Dallas.
Presented by Westwood One Radio Networks and Mutual Broadcasting System, Warwick
will appear Sunday, April 13.

O

Matter ot Priorities. National Public Radic has set priorities for FY 1987. Among them:
extending its Saturday morning Weekend Edition to Sundays; supporting audience
research, and increasing funds to acquire programing from station and independent

producers.
g

Assessment assessed. Nalional Public Radio has lowered its dues assessment for its
member stations from $17.2 miliion to $15.8 millicn, about 7.8% of totai resources
expected to be available to noncommercial stations in FY 1987. Revised NPR budgetl
includes elimination of funds earmarked for planning, promotion, training and national
fund-raising campaign.

O

Smokeless protest. National Association of Broadcasters feels victimized by act of
Congress banning advertising of smokeless tobacco products on radio, television and
cable (BROADCASTING, Feb. 10). NAB, said its joint board chairman, Ted L. Snider, “is
deeply disturbed and greatly disappointed that once again Congress is singling out

radio and television for a discriminalory and basically unfair ad ban."” Snider argued that it
product may be legally sold, “all media should be allowed to advertise that product in a
responsible manner.” Additionally, Snider felt Congress should be as "concerned with First
Amendment rights of free speech as they are with solving the issue of lobacco usage.'

E

Press problem. Broadcasl journalists in California have been rebuffed in effort to gain
access to lawyers in espionage retrial of former agent of FBI. U.S. Court of Appeals for
Ninth Circuit, in San Francisco, denied appeal of Radio and Television News Association
of Southern Calitornia to lift order barring discussion of issues with counsel for former
agent, Richard Miller. Radio-TV journalists argued thal order violated First Amendment
guarantee of free press, but court said order did not interfere with treedom of press, even
though it indirectly denied reporters access to trial participants.

]

Clear channel revision. FCC has reconsidered in part decision allowing full-time
operation on foreign AM clear channels. In press release last week, FCC said that for two
years, it will only permit applications for power increases by daytimers on foreign cleats
and for new applications on those channels.

]

Upgrade granted. In initial decision, FCC Administrative Law Judge Byron Harrison has
granted application of daylimer kapstam) Mount Vernon, Wash., to upgrade from 1470 khz
to full-time operation on 660 khz. Judge denied mutually exclusive application of
Northwest Indian Women Broadcasters Inc. for same frequency for new station in
Portland, Ore. Kaps prevailed because its application would bring service to lesser-served
area. Kaps will bring second nighttime transmission service to Mount Vernon. Judge said
Northwest |ndian's would have provided 20th radio service to Portland.

O

MMDS dismissal. FCC Common Carrier Bureau has dismissed applications of M&M
Communications Inc. for multichannel multipoint distribution service licenses in 42
markets, including New Orleans, where M&M's application had been tentatively granted.
In order, bureau said M&MW was owned by Mr. and Mrs. J. McCarthy Miller. who also,
according to bureau, own about 3.9% of Contemporary Communications Corp., which
applied tor MMDS facilities in those same 42 markets. FCC's one-to-market rule for
MMDS prohibits same entity from owning more than 1% of stock of two or more MMDS
applicants in same market. Millers asked FCC for waiver of that rule, contending their
“smalt interest in a larger company over which they have no control” should not bar them
from filing their own appiications. But that request was rejected. Bureau asserted that by
granting waiver, it "would be undermining the policy of iottery fairness” served by one-to-
market rule.
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Public viewing

Per-station viewing of 147 stations in the
Public Broadcasting Service averaged
219,959 households per week in November
1985, up 5% from the weekly tally of 208,974
in November 1984, according to Nielsen
statistics in PBS research’'s November Sta-
tion Audience Report. Prime time viewing in-
creased 1%, from 122,507 to 123,680, while
total U.S. television household viewing was
up 1%, from 84.9 million to 85.93 million. PBS
added that the full-day designated market
area cume was up 3%, from 31.5% to 32.3%
while prime time viewership remained the
same as last year.

TiO adds four

Four television stations have become spon-
sors of the Television Information Office.
The new members in the U.S. are WiXT(TVv)
Jacksonville, Fla.; KCIK-Tv El Paso, Tex., and
KLST(Tv} San Angelo, Tex. TIO also reported
that it has added its third Australan sta-
tion—MVQ-6 in Brisbane. TIO is supported

Sparkling New Shows

by individual stations and groups, three ma-
jor TV networks, the National Association of
Broadcasters and the Station Representa-
tives Association

Belker brigade

A group of noncommercial television sta-
tions has joined with Nancy Reagan and ac-
tor Bruce Weitz (“Mick Belker” on Hill Street
Blues) for a second program addressing
drug-related problems of the young. Chemi-
cal People 11, a sequel to Chemical People,
will discuss traffic fatalities, suicides, preg-
nancies, dropouts and felonies caused by
drug abuse. The new program is a project of
a Public Television Outreach Alliance—in-
cluding wQED(Tv) Pittsburgh, Kentucky Edu-
cational Television, KCTS-Tv Seattle, the Ne-
braska Educational Television Network and
WETA-TV Washington—which produces pio-
graming on major social issues. Chemical
People 11 was announced at a White House
luncheon hosted by the First Lady, whoisto
tape a segment of the program at WQED(TV)
Pittsburgh's studios in late April, a spokes-
woman for the station said. The show will
air May 7 on noncommercial stations.

Spell Profit and Audiences.

of Musi

Making deals

New World Television, a subsidiary of New
World Pictures, has obtained the broadcast
rights to projects developed by Goodman/
Rosen Productions. New World was also
designated exclusive representative of all
projects developed by the Larry Thompson
Organization. The first order of business for
the latter association is The Eyes of Texas, a
one-hour drama being developed for CBS

Toy protest

A delegation, including the National Coali-
tion on Television Violence and the New
England War Toys Boycott, picketed during
the American International Toy convention
in New York, asking broadcasters to “re-
spect the fairness doctrine and provide reg-
ular 30-second spots” to warn of "the psy-
chological dangers of playing with war toys
and of watching war cartoon programing.’

In a related protest organized by the Los
Angeles War Toys Boycott, Sylvester Sial-
lone, whose “Rambo” character will appear
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Rambo

as a cartoon in 1986, was presented with a
petition asking him to cancel promotion of
Rambo. The NCTV says violent, war-related
cartoons, both on the networks and in syn-
dication, went from 1.5 hours per week in
1982 to 27 hours per week in 1985 The
group also says the average 3-to-8-year-old
American child will see 250 episodes of war
cartoons and 800 ads for war toys this year,

Public TV chooses. More than 160 Public Broadcasting Service' station licensees have
committed $38,420,851 for 26 series through the final bidding round for PBS's 13th annual
station program cooperative (SPC-13), the mechanism by which PBS stations select
programing for the 1986-87 season. (The total production cost of the programs is
$39,436,099, of which $1,015,248 is being covered by producer guarantees. Stations
may add to their purchases next week, a process that could reduce the producer guaran-
tees.)

Such PBS staples as Mr. Rogers’ Neighborhood, Nature, Sesame Street, Wall $treet
Week, NOVA and Great Performances have been bought, as were MacNeil/Lehrer
NewsHour and Frontline. Four new series were purchased through the SPC process—
The Day the Universe Changed, Adventure, The Search for the Mind and American
Masters.

SPC provides about half the programs on the PBS schedule; additional new shows for
next season will be tunded by organizations cther than PBS stations, including the Corpo-
ration for Public Broadcasting, foundations and corporations.

or the equivalent of 22 days of classroom
instruction time in “war fantasy.” The group
says the most viclent cartoons are G./. Joe,
with 84 acts of violence during an hour; Go-
bots, with 66 violent acts per hour, and
Transformers, with 61 viclent acts per hour.
Each show has a related toy line.

Tax tips

In preparation for the tax-filing dead!ine of
Aprnl 15, the SIN Television Network will
present a one-hour special on March 2 de-
signed to help Hispanic television viewers
fill out their 1985 federal tax returns. The 5-6
p.m. program will feature line-by-line
instructions and interviews with taxpayers
by SIN reporters in New York, Miami, Los
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Angeles, San Francisco and San Antonio,
Tex.

Artistic co-venture

Noncommercial WNET(TV) New York and
Great Britain's TV South plan to co-produce
a new prime time public television program
series, A History of Art. The nine-part, hour-
long series is budgeted at about $6 million
and will be filmed over the next two years
throughout Europe and the U.S_, “providing
adefinitive chronclogical history of the art of
the western world, revealing the ways in
which life and culture have shaped art
through the centuries,” WNET said. Produc-
tion for the program is expected to begin
next fall for eventual airing on Public
Broadcasting Service stations and in
Great Britain over Channel 4. A History of
Art will also be offered as an 18-part tele-
course for use in colleges, high schools,
libraries, museums and the home video
market,

Robeson remembered

Noncommercial WNET(TV) New York will con-
tinue its celebration of Black History Month
with the broadcast of Paul Robeson: The Man
of Conscience today (Feb. 24). Included in the
program will be Saul J. Turell's 1979 Acade-
my Award-winning documentary, Paul
Robeson: Tribute to an Artist, narrated by Sid-
ney Poitier. Paul Robeson Jr. introduces the
film to a live audience (at the program’s tap-
ing) at the Museum of Natural History in
New York. Members of the audience con-
tribute their own anecdotes and recollec-
tions. Among highlights of the film are Ro-
beson's appearances in “Show Boat,”
“Emperor Jones,” “King Solomon’'s Mines,”
and the Broadway version of “Othelio.”

Dealing

AJ. Carothers and Lorimar-Telepictures
have signed an agreement for the develop-
ment of television programing (series and
mini-series) and theatrical features. Car-
others’ credits include the series Goodnight
Beantown and Nanny and the Professor, as
well as made-for-TV movies such as For-
ever, The Thief of Bagdad, and Summer Girl.
Movie writing credits include “Miracle of
the White Stallions,"” "The Happiest Million-
aire,” "Emil and the Detectives” and "Never
a Dull Moment," all for Walt Disney Produc-
tions.
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In 1985, the 21st Annual MIP-TV
was attended by 6,000 profession-
als from 1,500 companies and 115
countries. Qver 1,200 production
and distribution firms offered more
than 28,000 programs for sale.
‘Clearly, MIP-TV 86 will once again
be the largest international televi-
sion program market.

L

YOURBEST CONTACTS
MIP-TV *86 will enable key decision
makers to participate in program
sales and coproduction.opportuni-
ties within Cannes’ convenient
internationdl setting. More than

| 650 buyers of television programs

and ancillary-rights-have already
been invited to negotiate with an
impressive list of producers and
distributors

NEW OPPORTUNITIES

Inthe past, stands at MIP-TV have
been completely sold out. However,
this year we are pleased to
announce that new. exhibition.
space-with screening rooms is now
available'in'the upper level of the
Palais des Festivals. If you simply
want to attend, MIP-TV.will make
your participation.and promotion
effortless.
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~IRF prepares for number five — DTOR0CISTITT ST EIVEIENG SX6CUTIVes

The fifth annual International Radio Festival
of New York, a worldwide awards ccmpeti-
tion in radio advertising and programing,
will be held June 10-12 at New York's Shera-
ton Centre.

March 31 has been set as deadline for
entries, which last year numbered more
than 1,200 from 19 countries. Gerald M.
Goldberg, president of the festival organiza-
tion, said he expected more entries this
year, as a result of a 15% reduction in entry
fees and increasing interest among small-
market stations. The awards presentations
will be made on the closing day of the festi-
val.

The entries will be reviewed by panels of
working professionals. The panel on pro-
graming and promotion consists of 18 mem-
bers and is headed by Robert Benson, vice
president and senior executive, ABC Radio
Networks. The panel for advertising has 48
members, headed ky Ronald K. Sherman,
president of Wells, Rich, Greene/East. Final
judging will be done by the festival's two
advisory boards, consisting largely of senior

A gold medal is presented to the highest-
scoring entry in each of several categories
and subcategories. A grand award goes to
the highest-scoring gold medal winner in
each of the main categoeries. Last year, 79
gold medals and eight grand awards were
presented to competitors from Australia,
Canada, the Republic of China, England,
Holland, Japan, Mexico, New Zealand,
Scotland, South Africa and the U.S.

Entry kits and details are availabie from
festival offices, 246 West 38th Street, New
York 10018.

College call-ins

The CBS-NCAA radio network has sched-
uled, for the second year in a row, a pair of
three-hour, call-in programs tc set the stage
for its fifth season of collegiate basketball
championship coverage.

The first, with Kentucky sportscaster
Cawocod Ledford as host, is scheduled
March 9 at 6-9 p.m. (NYT)} and will incorpo-
rate that day's announcement of the 64
teams to receive NCAA tournament invita-

Reliability and proven performance make
Continental's 816R-2A compact FM transmitter a
winner. Crisp clear signal, high fidelity, good
stereo =~tion, very low noise and distortion,
excellent ... .1y stability, simple installation,
low power consumption make it a great

&
. .
A A Division of Varian Associates, Inc.

Continental’s top performing
20 kW FM Transmitter speaks
for a station you know*

WKLQ WPOC WHFB
WIAC WVOC KBUF
WBYU WWNO  WTPI

KSCB WBYG wDja
KVTT WGER CKDS
WHTC WZPR KMNT
WIGL KNFO KELT

KFXE KQD] KOAC
WLPX WITL *Partial list

investment. Combine with duplicate 816R-2A
to get 40 kW output. For brochure, call (214)
381-716) Continental Electronics Division,
Varian Associates, Inc. PO Box 270879 Dallas,
Texas 75227. © 1985 Continental Electronics/6008

varian
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Lions Im the second, March 24 at & p.m -
midnight, Ledford and co-host Dave Gavitt,
commissioner of the Big East conference,
will field questicns and attempt to gauge
the outcome of play in the tournament's Fi-
nal Four, which begins the next day.

The CBS-NCAA 1adio network is a joint
venture of the CBS Radio Network and Host
Communications Inc. It will broadcast four
regional semifinals (starting in Atlanta on
March 20), the regional finals, the Final Four
and the national championship title game,
to be played March 31 in Dallas.

Grant on Mutual

The Mutual Radio Network has signed clini-
cal psychologist Dr. Toni Grant to host a
two-hour, weeknight, call-in show from 9 to

Grant

11 p.m. NYT. Grant's show will precede The
Larry King Show, which airs from 11 p.m. to
5 a.m., giving Mutual an eight-hour, week-
night, talk programing block.

Grant was formerly heard over KABC(AM)
Los Angeles as well as ABC's Talkradio pro-
gram setvice. Grant's show, which will
criginate from Westwood One's Los Ange-
les studio, is scheduled to debut April 14.

West Coast workshop

The Radio Advertising Bureau, in concert
with the Southern California Broadcasters
Association, is planning a West Coast "Ra-
dic Waorkshop” day on March 27 in Los An-
geles. The event, which will be held at the
Sheraton Premiere hotel, will feature talks
by several advertising and agency execu-
tives on their uses of radio advertising. The
scheduled luncheon speaker: ABC Radio
sports commentator Howard Cosell. The
meeting's format will be similar to the annu-
al workshop day held in New York each June



FORMAT 41"

REPORT CARD

The Arbitron* Report cards are
in and Transtar’s Format 41™"is
America’s hottest format, focusing
' right on the money demographics.
Here are just a few examples. All stations listed carry Format 41" via satellite at least 20 hours a

day and all weekend.

LOS ANGELES: KIQQ-FM  From #30 aduit 25-54 women to #3 after
just 5 months on air.

PROVIDENCE: WWLLFM From 3.2 12 + share to 7.2. #1 adults
25-54.

MIAMI-FT. LAUDERDALE: WIQY-FM  #1 adult 25-54 women for 3rd book in a
row-12+ from 4.0 to 4.2,

GREENSBORO-HIGH POINT: WOJY-FM 561093 12+, #2 women 25-54.

DETROIT: WLTIFM  Just started on the satellite and up from 1.8
to 2.9 12+ ...all in adults.

MILWAUKEE: WLTQ-FM 12+ share: 1.9 to 4.1 adults 25-49: 2.7 to
7.1 share (13th to 4th place).

RALEIGH—DURHAM: WYLTFM 2.7 t0 6.5 12+ share-women 25-54 from 3.5
to 9.9.

SALT LAKE CITY: KMGR-FM Debuts at 2.7 12+ share (jumps 11 rank

positions). Up 24th to 7th adults 25-54.

Transtar formats include Format 41 Adult Contemporary, Country, and now “The Oldies Channel>"”
Format 41™"is already gone or reserved in many markets, but it may still be available in yours.

To find out, write or call today. 1-800-654-3904 (California 1-800-962-4653)

| Piease send me a Format 415M aircheck & brochure.

Name/Title: —
! Station:
| Address: _
|
|

Phone: —

Send To: Transtar Radio Network, Inc. 6430 Sunset Blvd., Suite 401 "Los Angeles, California 90028

ality Satellite Network

P —
*Fall 1985 Arbitron. AQH Share, 6A-12M, Mon-Sun, MSA.

*Service mark of Transtar Radio Network, Inc.



Helping ‘Hands.” The United Stations Radio Networks is planning a series of special
programs for Hands Across America, a nationwide effort to combat hunger and homeless-
ness in the U.S., scheduled for May 25. On that day, promoters of the project hope to
recruit six million people to join hands in a line stretching from New York to Los Angeles.
Beginning April 1, the United Stations will offer stations, at no charge, daily, 60-second
reports on the project to be hosted by different celebrities. Additionally, two long-form
programs on the event are being planned by United. An hour-long, taped special is slated
for broadcast in the spring and a live, three-hour show will air May 25 The latter show will
be co-sponsored by Coca-Cola USA, which is producing the day-long event along with
the United Support of Artists (USA) For Africa. Pictured above are (I-r): Nick Verbitsky,
president of the United Stations:; Anthony Tortorici, director of public affairs for Coca-Cola
USA; Ken Kragen, president of Hands Across America, and entertainer Dick Clark, who is
also a co-owner of the United Stations.

@ﬁ{i@mm@_@

It's official. Two mergers became effective last week. Lorimar-Telepictures began trading
Wednesday on American Stock Exchange under symbo! LT. Gannett Co.'s purchase of
Evening News Association closed last Tuesday.

O
Muttiplying. Price Communications (NASDAQ: PCCM) had common stock split (five-for-
four) in form of 25% stock dividend, paid on Feb. 19. Stock is to begin trading on
American Stock Exchange today (Feb. 24). Westwood One (NASDAQ: WONE) declared
two-for-one stock split of both cornmon and class B shares, payable on March 12.

]

Expensive fifth. Tax policy division of U.S. Treasury Department suggested that
government coutd raise additional $20.6 billion over five-year period by letting
corporations expense only 80% of advertising spending, with remaining 20% being
included in pre-tax income. Comment was among many in working paper sent by
Treasury to Senate Finance Committee. which is preparing to write tax legisiation.

]

Money talks. Shamrock Holdings, wholly owned by family of Roy E. Disney, disclosed
5.2% holding in Foote, Cone & Belding Communications, through Feb. 3, 1986, in filing
with Securities and Exchange Commission. Company said purchase of 198,700 shares for
roughly $9.9 million was for “investment purposes.” Other recent SEC filings indicated
Bass family previously fowered its Walt Disney Co. holdings from 23.3% to 20.8%, while
Loews Corp. had increased its CBS holdings from 11.9% to 12.3%.

O

Teletext trio. RCA, Citicorp and Nynex, New York telephone company, announced joint
venture to develop videotex services. Heading project is James Perkins, former president
of Hearst/ABC Video Services, which ran Daytime and ARTS cable services, both of
which subsequently merged with other cable networks.
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by RAB and the Association of National Ad-
vertisers.

Apple jazz

A new 13-week jJazz series, The Manhation
Jazz Hour, will be distributed on American
Public Radio in April. Each one-hour weekly
program is taped live and highlights Ameri-
can jazz musicians and their music, includ-
ing Sir Roland Hanna, Milt Hinton and Jay
McShann. Funded by American Express
Travel Related Services Co., Jozz Hour is
hosted by New York Ttmes jazz critic John
Wilson and produced by The Manhattan Re-
cording Co.

NBC into the Soup

NBC Radio Entertainment will launch a two-
hour, weekly program, Soupy Sales’ Moldie
Oldies, featuring comedian Scupy Sales. The
series, to debut in April, will highlight rock
‘n" roll from the mid-1950's to the. early
1970's interspersed with Sales's comedy
routines. Sales is also WNBC(AM) New York's
midday personality.

Cozy sound

Group W's easy listening:kazy(Fm) Dallas has
modified its format to program a new “soft
adult contemporary” sound, which, accord-
ing to Ted Jordan, station vice president
and general manager, fills a void in the Dal-
las-Fort Worth market. "The new Cozy 105.3
(k0zZY(FM))," said Jordan, “is a station for
adults who enjoy listening to, and singing
along with, soft vocal music.” The format
change took effect last Monday (Feb. 17).

Long-form comedy

MJI Broadcasting, New York, is readying a
new long-form program for April, entitled
The Comedy Hour. According to MJI Broad-
casting President Josh Feigenbaum, the
show will contain comedy routines from
“some of today's hottest comics” as well as
“classic” comedy bits. In addition to the reg-
ular series, said Feigenbaum, subscribing
stations will also receive five, 60-second
“drop-in" comedy features each week that
are designed to be used on a daily basis.

Syndication bound

The one-year-old Callahan/Sumner Radio
Network, Boston, is moving into the bur-
geoning syndication arena.

The company, which derived its name
from the two tunnels in Boston, Callahan
and Sumner, started by launching "under-
ground” radio stations in those tunnels that
program informational features. Now it has
begun to market a number of different short-
form, daily features on a national basis,
ranging from sports to real estate to garden-
ing tips. Additionally, the company is offer-
Ing stations on-the-scene reports from dif-
ferent sporting events such as: the World
Skiing Championship from Aspen, Colo.,
and the World Boxing Championship from
Las Vegas, both set for early next month.
Thus far, Callahan/Sumner has assembled
an ad-hoc network of 20 stations for each of
the events.

Stations can receive the features either on
tape or by recording them over the tele-
phone through a central number. (The tele-



Four Special
Advertising
Opportunities

NAB

Pre-Convention Issue
April 7

Advertising Deadline:
March 28

Everyone selling a
service, concept or
product to the billion-
dollar radio/TV market
must be represented in
one or more of
BROADCASTING'S NAB
Convention specials.

Convention Issue
April 14

Advertising Deadline:
April 4

So don't miss these
unique advertising
opportunities., . .
beginning with the April
7 Pre-Convention

Issue. .. followed by the
April 14 Convention
Issue with its bonus
distribution—at the
convention. . . the April
21 Post-Convention
Issue, where it all
happened is wrapped
into one package. .. and
the April 28 Issue
provides an in-depth
look at the exhibit floor
and the equipment
displayed during the
Convention.

Post-Convention Issue
April 21
Advertising Deadline:

April 11

For full information on
positions available—or to
reserve space—contact
your nearest
BROADCASTING
representative.

Post-Post Convention Issue
April 28

Advertising Deadline:

April 18

Washington 20036
John Andre, Skip Tash
1735 DeSales Street NW
202—638-1022

New York 10017

Dave Berlyn, Charles Mohr
Ruth Windsor

630 Third Avenue
212—599-2830

Hollywood, California 90028
Tim Thometz

1680 N. Vine St.
213—463-3148

You belong in Broadcastingz



phone recordings will be used for reports
from the sporting events). Subscribing sta-
tions will be able to sell local time within
each report, said Tom Star, the company’s

[ PROPOSED

KLAD(AM)-KJSN(FM) Klamath Falls, Ore. O
Sold by Lost River Broadcasting Inc. to 960
Radio Inc. for $575,000, comprising
$100,000 cash, $100,000 noncompete
agreement and remainder note. Seller is
owned by Cy Smith and his wife, Nell, who
have no other broadcast interests. Buyer is
owned by Jerry M. Evans, former produc-
tion director at wMET(FM) Chicago. KLAD is
on 960 khz full time with 5 kw. KISN(FM) is
on 92.5 mhz with 32 kw and antenna 2,300
feet above average terrain. Broker: Black-
burn & Co.

KVOZ(AM)-KOYE(FM) Laredo, Tex. o Half in-
terest sold by Troyce Harrell and his wife,
Vivian, to W, Jay Harpole for $500,000,
comprising $3,500 per month for six months
as downpayment, $100,000 noncompete
agreement payable in annual installments of
$10,000 in no-interest note until paid and
remainder note at 9.25% over 20 years (at no
interest for first three years). Sellers have
interest in KEPS(AM)-KINL(FM) Eagle Pass,
Tex. Buyer is son of owner of other 50% of
Laredo stations, Mary Harpole. Harpoles
own KVOU(AM)-KYUF(FM) Uvalde, Tex., and
KSPL(AM) San Marcos, Tex. (where younger

program manager. Star also noted that his
company is looking to launch a satellite-de-
livered, one-hour, nightly sports wrap-up
show later this year.

Chenginguiends

Harpole said he intends to buy his mother’s
interest). Mary Harpole also shares interest,
with Harrells, in KEPS(AM)-KINL(FM) Eagle
Pass. Kvoz is on 1490 khz with 1 kw day
and 250 w night. KOYE is on 94.9 mhz with
100 kw and antenna 950 feet above average
terrain.

WJCF(FM) Westover-Morgantown, W.Va. o
Sold by Broadcast Properties Ltd. to Valley
Communications Corp. for $400,000. Seller
is owned by Thomas Stewart, general part-
ner. It has no other broadcast interests. Buyer
is owned by Carl Clovis and Van Olnhausen.
It also owns WBRI(AM)-WEYQ(FM) Marietta,
Ohio. WCIF is on 100.9 mhz with 3 kw and
antenna 198 feet above average terrain.
Broker: Ray H. Rosenblum.

WCRJ(AM) Jacksonville, Fla. 0 Sold by JBC-
Jacksonville Inc. to Defuniak Communica-
tions Inc. for $380,000 cash. Seller is owned
by Lawrence K. Justice, who also owns co-
located WCRI-FM; WCIB(FM) Falmouth,
Mass., and WQEZ(FM) Fort Myers Beach,
Fla. Buyer is equally owned by Arthur F,
Dees and Robert E. Schumann. It also owns
WGTX(AM)-WQUH(FM) DeFuniak Springs,
Fla., and wKIQ(FM) Jefferson City, Tenn.

/

Woolfson Broadcasting Corporation
(Mark L. Woolfson, Principal)

has acquired

WKQE (AM) and WBGM (FM)
Tallahassee, Florida

for

$2,340,000

from

Statewide Broadcasting of Tallahassee
(Jordan Ginsburg, Chairman)

We are pleased to have served as
broker in this transaction

BLACKBURN «companv.inc.

RADIO - TV - CATV - NEWSPAPER BROKERS/NEGOTIATIONS - FINANCING - APPRAISALS

\

WASHINGTON, D.C.

20036

1100 Connecticut Ave. NW
(202) 331-9270

CHICAGD, IL
60601

(312) 346-6460

333N. Michigan Ave.

ATLANTA, GA BEVERLY HILLS, CA
30361 90212

400 Colony Square 9465 Wilshire Blvd.
(404) 892-4655 {213) 274-8151
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WCcRJ is daytimer on 1530 khz with 50 kw.
Broker: Chapman Associates.

WGTM(AM) Wilson, N.C. O Sold by Camp-
bell-Hauser Broadcasting Corp. to L.E. Wil-
lis for $375,000. Seller is owned by Van
Campbell. It has no other broadcast inter-
ests. Buyer owns Willis Broadcasting Corp.,
Norfolk, Va.-based group of nine AM’s and
two FM’s. WGTM is on 590 khz full time
with 5 kw. Broker: Blackburn & Co.

—— 1 CABLE ——

Systems serving Burlington and Springfield,
both Colorado, and Clayton, N.M. 0 Sold by
Satellite Syndicated Systems Inc. to Cable
Systems Inc. for approximately $3 million.
Seller is Tulsa, Okla.-based satellite pro-
gram service and cable MSO with 21 sys-
tems serving almost 20,000 subscribers. It is
principally owned by Edward Taylor. Buyer
is Liberal, Kan.-based cable operator with
systems in Colorado, Missouri and Kansas
serving 9,000 subscribers. It is owned by
Harold K. Greenleaf and Eugene L. Smith.
Burlington system serves 600 subscribers
with 30 miles of plant. Springfield system
passes 700 homes with 400 subscribers and
25 miles of plant. Clayton system passes
1,000 homes with 750 subscribers and 30
miles of plant.

Grand opening. Former Eastman Radio chair-
man Frank Boyle has opened a new firm, Frank
Boyle & Co., specializing in the brokerage of
radio stations and cable systems and in ex-
ecutive placement. Boyle will serve as presi-
dent. Joining the company as vice president
radio, is Bob Pates, previously vice president,
CNN Radio, Atlanta. Additionally, James
Boyle, formerly sales development manager
at the Financial News Network, will head up
the cable division; Mike Boyle, program-bud-
get manager for the U.S. Department of De-
fense, will become financial services and man-
agement data manager (Jim and Mike are
Frank Boyles sons), and Mary Downey, vice
president, operations, Eastman Radio, will
hold the dual title of vice president, oper-
ations, and treasurer. Working as a part-time
consultant for the firm will be veteran broad-
cast executive Steve Riddleberger. Frank
Boyle & Co. is based in Greenwich, Conn.



Datebook continued from page S0.

and Hawaii. Sheraton Princess Kaiulani hotel, Honolu-
lu. Information: (808) 536-5510.

April 17-18—35th annual Broadcast industry Confer-
ence, sponsored by San Francisco State University’s
Broadeast Communication -\rts department. Universi-
ty ceampus. San Francisco. Information: (415) 469-
1148,

April 17-19—Pratt Center for Computer Graphics in
Design seminar. Mark Hopkins, San FranCisco.

Aprit 18—National Association of Telecommunica-
tions Officers and Advisors regional conference.
American hotel, Atlanta. Information: (202) 626-3250.

April 18—Television Bureau of Advertising regional
sales conference. Crystal City Marriott, {Arlington, Va.)
Washington.

April 18-20—Kentucky Cable Television Association

Ig(eneral membership meeting. Ramada Inn, Maysville,
Y.

April 18-20—Society of Professional Journalists, Sig-

ma Delta Chi, region two spring conference. Quality

Inn Commonwealth, Richmond, Va.

April 18-21—Presentation of fourth annual Alcoholism
and Communications Marketing Achievement Awards,
sponsored by National Foundation for Alcoholism
Commaunications. Awards ceremony 10 be held during
National Council on Alcoholism convention. St. Fran-
cis hotel, San Francisco. Information: {(206) 282-1234.

Aprit 18-20, 22-27—Global Village 12th annual docu-
mentary festival. Grants are made by New York State
Council on the Arts and National Endowment for the
Arts. Global Village is nonprofit video resource center,
Public Theater, New York. Information: (212) 966-7526.

April 21—Telecast of Academy of Television Arts &
Sciences “Television Hall of Fame.” NBC-TV,

Aprll 22—"Audioc Location Recording Techniques,”
seminar sponsored by International Television Asso-
ciation, Philadelphia chapter. Philadelphia Electric
Co., Philadelphia. Information: (215) 546-1448.

Aprit 22—International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

April 22-24—Television Bureau of Advertising man-
agement seminar, “Marketing Your Station for Suc-
cess.” TVB headquarters, New York.

Aprit 23—Presentation of fourth annuat Lowell Thomas
Award for excelience in broadcast journalism, spon-
sored by Marist College, Poughkeepsie, N.Y. Helmsley
Palace, New York. Information: (914) 471-3240.

Aprtl 23-27—Fourth annual National Hispanic Media
Conference, sponsored by National Association of
Hispanic Journalists. Omni International hotel, Miami.

April 24—lllinois Broadcasters Association seminar
at Southern lllinois University. Carbondale, Il

April 24-2822nd annual MIP-TV, international tele-
vision program market, Palais des Festivals, Cannes,
France. Information: David Jacobs, (516) 364-3686.

April 25-27—National Federation of Local Cable Pro-

gramers Southwest regional conference. Sheraton
Crest hotel, Austin, Tex.

April 27-28—Cabletelevision Advertising Bureau fifth
annual conference. Sheraton Centre, New York.

April 27-30—Public Broadcasting Service/National
Association of Public Television Stations annual meet-
ing. Loew's LEnfant Plaza hotel, Washington.

ApHl 27-30—Broadcast Financial Management Asso-
ciation/Broadeast Credit Association 26th annual con-
ference. Century Plaza, Los Angeles.

April 27-30—Telecommunications Policy Research
Conference 14th annual meeting. Airlie House, Airlie,
Va. Information: (212) 431-2160.

April 27-30—Washington State Association of Broad-
casters annual conference. Pan Pacific Vancouver ho-
glé:al Canadian Pavilion, Vancouver hotel, Vancouver,

—

May

May 1—/llinois Broadcasters Association sales man-
agers seminar. Pere Marquette, Peoria, IIl.

May 1—Connecticut Broadcasters Association spring
sales and management seminar. Sheraton Waterbury,
Waterbury, Conn. Information: (203) 775-1212.

May 1-3—National Translator Association conven-
tion. Capri Hotel Plaza, Denver. Information: Fern Bi-
beau, (505) 243-4411.

May 4-5—Minnesota Broadcasters Association spring
convention and sales seminar. Thunderbird motel,
Bloomington, Minn.

May 4-7—Central Educational Network annual con-
ference. Presentation by FCC Commissioner James
Quellc. Amway Grand Plaza hotel, Grand Rapids,
Mich.

May 7-8—Ohio Association of Broadeasters spring
convention. Stouffer Inn on the Square, Cleveland.

May 7—George Foster Peabody Awards luncheon,
sponsored by Broadeast Pioneers. Plaza hotel, New
York.

May 7-10—First International Music & Media Confer-
ence with music video festival and marketplace, spon-
sored by Golden Rose of Montreux and European Mu-
sic Report. Palais des Congres, Montreux, Switzerland.
information: (212) 223-0044.

May 7-14—26th Golden Rose of Montreux Festival,
competition “open to light entertainment programs
(music, comedy, variety),” which may be submitted by
independent producers and national broadcasting or-
ganizations. Organized by Swiss B ting Corp.
and City of Montrenz. Palais des Congres, Montreux,
Switzerland. Information: (212) 223-0044.

May 11-14—Advertising Checking Bureau meeting.
Scottsdale Conference Resort, Scottsdale, Ariz. Infor-
mation: (212) 685-7300.

May 11-15National Computer Graphics Associ-
ation seventh annual conference and exposition. Ana-
heim Convention and Exposition Center, Anaheim, Ca-
lif. Information: (703) 688-8600.

May 12-15—Canadian Cable Television Association
annual convention. Vancouver hotel and Hyatt Regen-
cy, Vancouver, British Columbia. Information: (613)
232-2631.

May 13—/International Radio and Television Society
“Second Tuesday” seminar. Viacom Conference Cen-
ter, New York.

May 14—Session on engineering, sponsored by
American Women in Radio and Television, Washing-
ton chapter, as part of “Women at the Top" series. Na-
tional Association of Broadcasters, Washington.

May 14—"Producing on a Shoestring,” seminar spon-
sored by International Television Association, Phila-
delphia chapter. Hospital of the University of Pennsyl-
vania, Philadelphia. Information: (215) 546-1448.

May 14—International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

May 14-17—American Association of Advertising
Agencies 68th annual meeting. Greenbrier, White Sul-
phur Springs, W. Va.

May 16-18—NBC promotion executives conference.
Sheraton Premiere hotel, Los Angeles.

May 17-21—Fifth International Conference on Televi-
sion Drama, featuring presentations on drama, adver-
tising, children's programing and international televi-
sion, and presentation of Frederick |. Kaplan Prize.
Michigan State University, East Lansing, Mich. Informa-
tion: (517) 355-4666.

8 May 18-20—Concert Music Broadcasters Associ-
ation conference. Westin hotel, Washington.

May 18-21—CBS-TV annual affiliates meeting. Cen-
tury Plaza hotel, Los Angeles.

May 21-25—American Women in Radio and Televi-
sion 35th annual convention. Westin Hotel Galleria, Dal-
las.

May 25-27—High-definition TV conference, spon-
sored by Institute for Graphic Communication. Holi-
day Inn, Monterey, Calif.

May 25-31—Seventh Banff Television Festival. Banff
Springs hotel, Banff, Alberta, Canada. Information:
(403) 762-3060.

May 29-31—Television Bureau of Advertising sales
staff meeting. Stouffer hotel, White Plains, N.Y,

—
June

June 1-4—international summer consumer electronics

7700 LEESBURG PIKE
FALLS CHURCH, VA 22043
(703) 821-2552

SMALL MARKET VHF-TV
Network Affiliate

Currently at break-even
under absentee ownership.

This is an excellent opportunity for a
“hands-on” owner. The technical equipment is
“state-of-the-art.”

Asking $5,500,000 cash.

(BlEBIL L.
RICHARDS INC.

A Confidential Service to Owners & Qualified Buyers

NEGOTIATIONS FINANCING APPRAISALS
TV CATV RADIC NEWSPAPERS

4320 DUNDEE ROAD
NORTHBROOK, 1L 60062
(312) 291-0188

Broadcasting Feb 24 1586
77




show, sponsored by Electronic Industries Associ-
ation. McCormick Place, Chicago.

June 2-3—Pratt Center for Computer Graphics in De-
sign seminar. Grand Hyatt, New York.

June 2-5—ABC-TV annual affiliates meeting. Century
Plaza hotel, Los Angeles.

B June 4-5—/llinois Broadcasters Association trip to
Washington.

June 4-12—Prix Jeunesse International, children's
and youth programing competition. Radio house of
Bayerischer Rundfunk, Munich. For information, My-
nich telephone: 59-00-20-58.

June 8-11—NBC-TV annual affiliates meeting. Hyatt
Regency, Maui, Hawaii.

June 10—International Radio and Television Society
“Second Tuesday” seminar. Viacom Conference Cen-
ter, New York.

® June 10-12—Fifth annual International Radio Festi-
val of New York. Sheraton Center, New York. Informa-
tion: 246 West 381h Street, New York, N.Y,, 10018; (914)
238-4481.

June 11—Session on sales and marketing, sponsored
by American Women in Radio and Television, Wash-
ington chapter, as part of "Women al the Top* series.
National Association of Broadcasters, Washington. In-
formation: (202) 347-5412.

June 11—QOkio Association of Broadcasters sales
workshop. Embassy Suites, Columbus, Ohio.

June 11-15—Broadcast Promotion and Marketing
Executives/Broadcast Designers Association annual
seminar. Loew's Anatole, Dallas.

June 12-15—Society of Cable Television Engineers
annual engineering conference and Cable-Tec Exposi-
tion. Phoenix Convention Center, Phoenix. Information:
(215) 363-6888.

June 12-15—Missouri Broadcasters Association
spring meeting. Holiday Inn, Lake of the Ozarks, Mo.

June 13-14—Third annual BROADCASTING-Taishoff
seminar, “designed to identify and inspire future lead-
ers of television news.” sponsored by Sigma Delta Chi
Foundation with grant from BROADCASTING-Tai-
shaff Foundation, honoring memory of Sol Taishoff,
founder of BROADCASTING magazine. ABC News
building and Mayflower hotel, Washington.

June 14-18—American Advertising Federation annu-
al meeting, including “adFAIR" trade exposition (June
15-17). Grand Hyatt, Chicago.

® June 17—Television Bureau of Advertising board of
directors meeting. TVB headquarters, New York.

June 18—International Radio and Television Society
broadcaster of the year luncheen and annual meeting.
Waldortf-Astoria, New York.

® June 18-20—Television Bureau of Advertising na-
tional sales advisory committee meeting. Montauk Inn
and Yacht Club, Montauk, N.Y.

June 18-21—Montana Broadcasters Association con-
vention. Heritage Inn, Great Falis, Mont.

June 19-21—Maryland/District of Columbia/Dela-
ware Broadcasters Association annual convention.
Sheraton Fontainebleau Inn,-Ocean City, Md.

June 19-22—NATPE International second annual
production conference. Adam's Mark hotel, St. Louis.
Information: (212) 949-9890.

June 22-25—Cable Television Administration and
Marketing Society annual convention. Westin Copley
Plaza, Boston.

June 25-27_NATA-Wesl, regional (Califomia, Oregon,
Nevada, Washington) trade show sponsored by North
American Telecommunications Association. Mos-
gggg Center. San Francisco. Information: (202) 296-

June 26-28—fowa Broadcasters Association annual
convention. New Inn, Okoboji, lowa.

June 26-29—Upper Midwest Communications Con-
clave XI, featuring sessions on “Radio in the Key of
Life.” Radisson Plymouth hotel, Minneapolis. Informa-
tion: (612) 927-4487.

June 29-July 2—Virginia Association of Broadcast-
ers annual meeting and summer convention. Cavalier,
Virginia Beach, Va.

—
July

July 13-16—New York State Broadcasters Associ-
ation 25th executive conference. Sagamore Resort ho-
tel, Lake George, New York.

July 15-17—Community Antenna Television Associ-
ation annual convention. MGM Grand hotel. Reno. In-
formation: (703) 691-8875.

July 16-—Ohio Association of Broadcasters pro-
gramers workshop. New Holiday Inn Convention Hotel,
Columbus, Ohio.

July 18-20—Okichoma Association of Broadcasters
annual summer meeting. Shangri la, Afton, Okla.

July 19-22—30th annual Television Programing Con-
Sference. San Antonio, Tex.

July 20-22_Eastem Cable Show, sponsored by
Southern Cable Television Association. Atlanta Market
Center, Atlanta.

July 23-25—Wisconsin Broadeasters Association an-
nual summer convention. Fox Hills Resort, Mishicot,
Wis.

——
August

Aug. 14-17—-Tennessee of Broadeasters annual con-
vention. Sheraton Music City hotel, Nashville, Tenn.

Aug. 20—Ohio Association of Broadcasiers news di-
rectors workshop. Embassy Suites, Columbus, Chio.

Aug. 26-29—Radio-Television News Directors Associ-
ation international conference. Salt Palace Convention
Center, Salt Lake City.

—————
September

Sept. 10—Ohio Association of Broadcasters small
market radio exchange. Westbrook country club,
Mansfield, Ohio.

Sept. 10-13—Radio ‘86 Management and Programing
Convention, sponsored by National Association of
Broadcasters and National Radio Broadcasters Asso-
ciation. New Orleans Convention Center.

Sept. 17—Okhio Association of Broadcasters small
market radic exchange. Chillicothe Holiday Inn, Chilli-
cothe, Ohio.

Sept. 18—Ohio Association of Broodeasters small
market radic exchange. Holiday Inn, Wapakoneta,
Ohio.

Sept. 19—Ohio Association of Broadcasters small
garket radio exchange. The Centrum, Cambridge,
hio.

Sept. 19-23—11th Intemational Broadcasting Conven-
tion, sponsored by Electronic Engineering Associ-
ation, Institution of Electrical Engineers, Institute of
Electrical and Electronics Engineers, Sociely of Mo-
tion Picture Engineers, Institution of Electronic and
Radio Engineers and Royal Television Society. Metro-
pole conference and exhibition center, Brighton, Eng-
land.

Sept. 23-25 International Videotex Industry Exposi-
tion and Conference, sponsored by Videotex Industry
Association. Jacob Javits Convention Center, New
York. Information: (203) 964-0000.

Sept. 21-24Sixth annual conference of National As-
sociation of Telecommunications Officers and Advi-
sors, affiliate of National League of Cities. Philadelphia.
Information: (202) 626-3250.

Sept. 23-28—Women in Communications nation-
rofessional conference. Sheraton Center, New York.

—
October

Oct. 2-3—Television and ethics conference sponsored
by Emerson College and National Academy of Televi-
ston Arts and Sciences, Boston/New England chapter.
Marriott hotel, Copley Place, Boston. (617) 578-8615.
Oct. 2-5—Association of National Advertisers annual
convention. Homestead, Hot Springs. Va.

Oct. 3-5—Missourt Broadcasters Association fall
meeting. Hyatt Regency hotel, Kansas City, Mo.

Oct. 6-7—Pratt Center for Computer Graphics in De-
sign seminar. Hyatt on Union Square, San Francisco.

® Oct. 12-14—[ilinois Broadcasters Association con-
vention. Galena, IIl.

Oct. 14-16—Society of Broadcast Engineers national
convention. St. Louis Convention Center, St. Louis. In-
formation: Sam Caputa, (314) 727-2160.

Oct. 22-23—Ohio Association of Broadcasters fall con-
vention. Stouffer Dayton Plaza hotel, Dayton, Ohio.

Oct. 24—Montana Broadcasters Association sales
clinic. Village Red Lion Motor Inn, Missoula, Mont.

Oct. 24-29—Society of Motion Picture and Television
Engineers 128th technical conference and @guipment
exhibit. Jacob K. Javits Convention Center. New York.
Information: Dorothy Smith, (914) 476-6606.

Oct. 28-30—Atlantic Cable Show. Atlantic City Con-
vention Center, Atlantic City, N.J. Informaticn: (609)
848-1000.

———
November

Nov. 12—0hio Association of Broadeasters financial
managers meeling. Embassy Suites, Colurnbus. Ohio.

Nov. 17-19—Television Bureau of Advertising 32d an-
nual meeting. Century Plaza, Los Angeles.

———

December

Dec. 3—0Ohio Association of Broadcasters sales work-
shop. Park University hotel, Columbus, Ohio.

Dec. 3-5—Western Cable Show, sponsored by Califor-
nia Cable Television Association. Anaheim Conven-
tion Center, Anaheim, Calif.

tor the Becorda

As compiled by BROADCASTING, Feb. 13
through Feb. 19, and based on filings, au-
thorizaticns and other FCC actions.

Abbreviations: AFC—Antenna For  Communications.
ALJ—Administrative Law Judge. alt.—alternaie. ann.—
announced. ant.—antenna. aur—aural. aux.—auxiliary.
CH—critical hours. CP—construction permit. D—day.
DA—directional antenna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average termain.
khz—kilohertz. kw—Xkilowatis. m—meters. MEOC—
maximum expected operation value. mhz—megahertz.
mod.—modification. N—night. PSA—presunrise service
authority. RCL—remote control location. S-A—Scientific-
Atlanta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—transmitier
power output. U—unlimited hours. vis.—visual. w—uwats.
*—noncommercial.

Broadcasting Feb 24 1986
78

Ownership Changes

Applications

B WCRKAM) Jacksonville. Fla. {1530 khz: 50 kw-D}—
Seeks assignment of license from JBC-Jacksonville Inc. to
Defuniak Communications Inc. for $380.000 cash. Seller is
owned by Lawrence K. Justice. who also owns colocated
WCRIJ-FM, WCIB(FM) Falmouth, Mass.. and WQEZ(FM)
Fort Myers Beach, Fia. Buyer is equally owned by Arthur F,
Dees and Robert F. Schumann. It also owns WGTX(AM)-
WQUH(FM) DeFuniak Springs, Fla.. and WKIQ(FM) Jef-
ferson City, Tenn. Filed Feb. 6.

B WINF(AM) Leesburg. Fla. (1410 khz; 5 kw-D)}—Seeks



assignment of license from Major League Broadcasting Inc.
to Taylor & Taylor for $288,000, comprising $18,000 cash
and remainder assumption of notes. Seller is owned by Milt
Marnell, who has no other broadcast interests. Buyer is
equally owned by N. Kison Taylor and his wife, Peggy. It has
no other broadcast interests. Filed Feb. 7.

8 KAOI-FM Wailuku, Hawaii (96.1 mhz; 100 kw; HAAT:
1,250 ft.)—Secks assignment of license from Maui Broad-
casting Corp. to KAOI Communications for $300,000, com-
prising $150,000 cash and remainder note at 10% over five
years. Seller is owned by Kirk Munroe, who has no other
broadcast interests. Buyer is owned by Roger Whitehurst,
former owner of cable system serving Kaufman, Tex., who
has no other broadcast interests. Filed Feb. 6.

8 WTRU(AM) Muskegon, Mich. {1600 khz; 5 kw-U)—
Secks assignment of license from WTRU Broadcasting Ltd.
to Goodrich Theaters Inc. for $325,000, comprising
$25,000 cash and assumption of $300,000 liability, payable
with $200,000 cash at closing and remainder notes. Seller is
owned by Mssrs. Tascone, Schroeder and Piasecki, who also
own colocated WQWQ(FM). Buyer is owned by Robert E.
Goodrich, who also owns WVIC-AM-FM East Lansing,
Mich. It is also purchasing WQWQ(FM). Filed Feb. 6.

8 WPTY(TV) Memphis (ch. 24; ERP vis. 100 kw; aur. 10
kw: HAAT: 1,348 fi.; ant. height above average terrain:
1,053 ft.)—Secks assignment of license from Precht Com-
munications to Chase Broadcasting of Memphis Inc. for
$12.5 million. Seller is owned by Robert H. Precht, who
also owns KECI(TV) Missoula, KTVM(TV) Butte and
KCFW(TV) Kalispell, all Montana, and KIEM-TV Ureka,
Calif. Buyer is owned by David T. Chase, who also owns
WTIC-AM-FM-TV Hanford, Conn. Filed Feb. 10.

8 KVOZ(AM)-KOYE(FM) Laredo. Tex. (1490 khz; 1 kw-
D; 250 w-N: FM: 94.9 mhz; 100 kw; HAAT: 950 ft.}—Seeks
transfer of control of Border Broadcasters Inc. from Troyce
Harrell and his wife, Vivian (50% before: none after), to W.
Jay Harpole for $500,000, comprising $3,500 per month for
six months as down payment, $100,000 noncompete agree-
ment payable in annual installments of $10,000 in no-inter-
st note until paid and remainder note at 9.25% over 20 years
(at no interest for first three years). Sellers have interest in
KEPS(AM)-KINL(FM) Eagle Puss, Tex. Buyer is son of
owner of other 50% of station, Mary Harpole. They own
KVOU(AM)-KYUF(FM) Uvalde, Tex., and KSPL(AM)
San Marcos, Tex. (which are also being purchased solely by
Willis Harpole). Mary Harpole also has interest in KEPS-
(AM)-KINL(FM) Eagle Pass, Tex. Filed Feb. 5.

8 KYCX-AM-FM Mexia, Tex. (1590 khz; 500 w-D; FM:
104.9 mhz; 3 kw, HAAT: 300 ft.}—Seeks assignment of
license from Sumimit Broadcasting Associates Inc. 10 First
American Broadcasting Corp. for $220,000. Seller is owned
by Frank D. Connell, Thomas Flaut, Calvin D. Prowell,
Tyler Cagle and Billy Jeff Booth, who have no other broad-
cast interests. Buyer is owned by Frederick S. Brown, who
has no other broadcast interests. Filed Feb. 6.

New Stations

Applications
New FM's

®  Banner Elk, N.C.—Tate Broadcasting Ld. seeks 100.7
mhz; 100 w; HAAT: 1,699 ft. Address; P.O. Box 616, Blow-
ing Rock, N.C. 28605. Principal is owned by Samuel B.
Tate, general partner. Limited partners include William Rol-
lins, who has interest in seven AM’s and five FM's; Clifton
Moor and William Brown, who own WTIF(AM) Tifion,
Ga., and Gary Smithwick, Washington communications at-
tomey. Filed Feb. 3.

®  Banner EIk, N.C.—Sosh Broadcasting Group of Banner
Elk seeks 100.7 mhz; 340 w; HA AT: 984 fi. Address: High-
way 184, 28604. Principal is owned by William Lon Sosh
and two others. Sosh owns station group of three AM’s and
three FM’s based in Paris, Tenn. Filed Feb. 3.

®  Banner Elk, N.C.—Smith Communications seeks 100.7
mhz; 500 w; HAAT: 2,610.8 fi. Address: Quail Ridge Con-
dominiums, Route 4, Boone, N.C. 28607. Principal is
owned by Z.J. Smith (general partner), general manager of
WATA(AM) Boone, N.C. Filed Feb. 3.

® Banner Elk, N.C.—Lacy Benjamin Poe seeks 100.7
mhz; 800 w; HAAT: 2,233.6 ft. Address: 106 Queensbury
Court, Garner, N.C. 27529. Principal is general manager of,
and has interest in, WKBQ(AM) Gamner, N.C. Filed Feb. 3.

8 Banner Elk, N.C.—High Country Broadcasting of Ban-
ner Elk Inc. seeks 100.7 mhz; 67 w; HAAT: 2,012 fi. Ad-
dress: 151 Maehill Place, Lenoir, N.C. 28645. Principal is
owned by Steven L. Frank (40%), Billy Jack Morgan (40%)

and Larkin Horton (20%). They have no other broadcast
interests. Filed Feb 3.

®  Banner Elk, N.C.—Columbia Radio Services Group
seeks 100.7 mhz; 149 w; HAAT: 1,487 ft. Address: 608 Ann
Street, Beaufort, N.C. 28516. Principal is equally owned by
Lois Crawley and her daughter, Joyce C. McCune. It has no
other broadcast interests. Filed Feb. 3.

®  Banner Ek, N.C.—Banner Elk Broadcasting seeks
100.7 mhz; 145 w; HAAT: 1,491 fi. Address: PO. Box
7789, Naples, Fla. 33941. Principal is owned by John L.
Norman, general manager of WSGL{FM) Naples. Fla. Filed
Feb. 3.

8  Banner Elk, N.C.—Media South Broadcasting seeks
100.7 mhz; 180 w; HAAT: 1,270 fi. Address: Buxton Rd.,
P-O. Box [206, Blowing Rock, N.C. 28605. Principal is
owned by Joseph B. McGuire, general manager of
WOIX{AM) Blowing Rock, N.C. Filed Feb. 3.

8 Banner Elk, N.C.—Banner Elk Broadcasting Corp.
secks 100.7 mhz; 100 w; HAAT: 1,699 ft. Address: Route 4,
Box 118M, Boone, N.C. 28607. Principal is owned by
Dempsey Wilcox (45%), Richard H. Foster and his wife,
Joan (45%), and Shebra Wortherly (10%). It has no other
broadcast imerests. Filed Feb. 3.

8 Banner Elk, N.C.—R.L. Bush seeks 100.7 mhz; 3 kw:
HAAT: 1,075 ft. Address: 1 Cedarwood Place, Lenoir, N.C.
28645. Principal owns WKGX(AM) and has interest in
WMOO(AM)-WBLX(FM) Mobile, Ala., and WFAI(AM)
Fayetteville, N.C. Filed Feb. 3.

8  Banner Elk, N.C.—Foggy Mountain Ltd. seeks 100.7
mhz; 97 w; HAAT: 1,761 ft. Address: Phillip Ave., NE, P.O.
Box 426, Valdese, N.C. 28690. Principal is principally
owned by Athos Rostand (49.5%), Charles Moseley
(49.5%) and two others. Moseley is sales manager of
WSVM(AM) Valdese, N.C. Filed Feb 3.

®  Banner Elk, N.C.—Robert W. Locke and Linda Linle
seek 100.7 mhz; 80 w; HAAT: 1,820 fi. Address: 1192
Peachtree St., Winston-Salem, N.C. 27107. Principals have
no other broadcast interests. Filed Feb. 3.

®  *Wiliard, Ohic—Pioneer Joint Vocational School Dis-
trict seeks 91.4 mhz; 3 kw; 300 fi. Address: P.O. Box 309,
Shelby, Ohio 44875. Principal is educational institution
headed by board of education. Filed Jan. 23.

B Bowie, Tex.—Bowie Broadcasting Lid. seeks 100.7
mhz; 3 kw; HAAT: 328 fi. Address: Hwy 59 N, 76230.
Principal is principally owned by Barbara McCormick, who
has no other broadcast imerests. Filed Feb. 3.

®  Bowie, Tex.—Evereu C. Mason seeks 100.7 mhz; 1.53
kw; HAAT: 459.2 ft. Address: 100 Nina, 76230. Principal
owns KBAN(AM) Bowie. Filed Feb, 3.

8 Christiansburg, Va.—Public Radio of Christiansburg
Inc. seeks 100.7 mhz; 3 kw; HAAT: 9315 fi. Address: 147
Jackson St., Blacksburg, va. 24060. Principal is nonstock
corporation headed by Virginia L. Baker and her husband,
Vernon. Bakers own WBZI(AM)-WLGY{(FM) Xenia, Ohio;
WKGM(AM) Smithfield, and WESR-AM-FM Onley-On-
ancock, both Virginia. They also own WXCN(AM) Clare-
mont, N.C., and are directors of noncommercial WPAR-FM
Claremont, N.C. Virginia Baker holds CP’s for new AM’s in
Mint Hill and Lewisville, both North Carolina, and Green
Valley, W.Va. Vernon Baker holds CP’s for new AM's in
Point Pleasure, W. Va.; Earlysville, Va.; Wake Forest, N.C.,
and Blountville, Tenn. Filed Feb. 3.

®  Christiansburg, Va.—Nirvana Radio Broadcasting Corp.
seeks 100.7 mhz; 1.85 kw; HAAT: 430 ft. Address: 306 W.
Main §t., 24073. Principal is owned by Kenneth P. Straw-
berry (30%), Comell Dow (30%), Irene Miller (30%) and
two others. Filed Feb. 3.

»

®  Christiansburg, Va.—Christiansburg Media seeks 100.7
mhz; 3 kw; HAAT: 328 ft. Address: 7124 Dale Court, An-
nandale, Va. 22203. Principal is owned by Augustine D,
Henderson, who has no other broadcast interests. Filed Feb.
3.

8 Christiansburg, Va.—Jane A. Filler seeks 100.7 mhz; 3
kw; HAAT: 300 fi. Address: P.O. Box 61002, Sacramento,
Calif. 95860. Principal is owned by Jane A. Filler, who is
applicant for two new AMY, two new FM's and is also
applicant for LPTV in Palermo, Calif. Filed Feb. 3.

8 Christiansburg, Va.—Hartke Communications Corp.
seeks 100.7 mhz; 2.24 kw; HAAT: 375 fr. Address: 7637
Leesburg Pike, Falls Church, Va. 22043 Principal is equally
owned by Vance Hartke and three other family members. It
has no other broadcast interests. Filed Feb. 3.

8 Christiansburg, Va.—Continental Communications of
Virginia seeks 100.7 mhz; 980 w; HAAT: 498.5 ft. Address:
P.O. Box 2595, 24068. Principal is owned Thomas B.
Crockeu (80%) and Rebecca Lolli (20%). They have no
other broadcast interests. Filed Feb. 3.

8 Christiansburg, Va.—Gerald Wayne Gallimore seeks
100.7 mhz; 1.4 kw; HAAT: 475.6 ft. Address: Road 785,
P.O. Box 48, Willis, Va. 24380. Principal, with family, owns
WGFC(AM) Floyd, Va. Filed Feb. 3.

8 Christiansburg, Ya.—Kenneth Clyde Hill seeks 100.7
mhz; 1.74 kw; HAAT: 416 f1. Address: Route 4, Box 264-H,
Bluff City, Tenn. 37618. Principal is general manager of
noncommercial WHCB(FM) Bristol, Tenn. Feb. 3.

New TV's

W Avalon, Calif.—Parker TV Broadcasting Inc. seeks ch.
54; ERP vis. 5,000 kw; aur. 500 kw; HAAT: 1,220 f1.; ant.
height above ground: 105 fi. Address: 2408 First Ave., San
Diego 92101. Principal is owned by John Parker, who also
owns KYXY(AM) San Diego. Filed Feb. 7.

8 Avalon, Calif.—Catalina Broadcasting Ltd. seeks ch.
54; ERP vis. 5,000 kw; aur. 500 kw; HAAT: 1,267 fi.; ant.
height above ground: 107 ft. Address: 9100 Wilshire Blvd.,
Beverly Hills, Calif. 90212. Principal is owned by Gordon
Peppars (20% general partner) and limited partners Robert S.
Billingsley, Kenneth L. Miller and Sandra Brown. Billings-
ley and Miller are vice presidents with John Blair & Co.
Filed Feb. 7.

8 Avalon, Calif. —Catalina Broadcasters Inc. seeksch. 54;
ERP vis. 5,000 kw; aur. 500 kw; HAAT: 1,222 ft.; ant.
height above ground: 107 fi. Address: A-4 Tremont St.,
90704. Principal is headed by Catherine M. Ponce and her
husband, Robert. It has no other broadcast interests. Filed
Feb. 10.

8 Avalon, Calif.—Es Posible Minority Media Telecom-
munications Inc. seeks ch. 54; ERP vis. 5,000 kw; aur. 500
kw; HAAT: 1,642 fi.; ant. height above ground: 128 fi.
Address: 450 Fren Dell P., Glendora, Calif. 91740. Princi-
pal is owned Rosemary Garcia and Mateo Camarillo. Ca-
marillo has CP for new AM in San Diego. Filed Feb. 10.

Facilities Changes

Applications

AM’s

Tendered

m KJEL (750 khz) Lebanon, Mo.—Seeks CP to increase

““TWENTY YEARS EXPERIENCE GOES INTO EVERY SALE”

H.B. La Rue, Media Broker

Radio TV CATV Appraisals

V_Vist Coast

44 Montgomery St, #500
San Francisco, CA 94104

415 434-1750 212 288-0737
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East Coa_st

500 East 77th St. #1909
New York, N.Y. 10021

Atlanta

6201 Powers Ferry Rd,, #455
Atlanta, GA 30339
404 956-0673 Hal Gore, V.P.




power to 5 kw. App. Feb. 14.

 WWWC (1240 khz) Wilkesboro, N.C.—Seeks MP (o0 in-
crease day power to | kw. App. Feb. 11.

Accepied

8 WLPM (1450 khz) Suffolk, Va.—Seeks CP to construct
new ant. and change TL. App. Feb. 13.

FM’s
Tendered
B *WOTL (90.3 mhz) Toledo. Ohio—Seeks mod. of CP 1o

change TL; change ERP to 1.15 kw: change HAAT 10
360.47 ft.. and make changes in ant. sys. App. Feb. 14.

B *KSVR (90.1 mhz) Mount Vernon, Wash.—Secks CP to
change ERP to .1 kw. App. Feb. 11.

Accepted
B *KSGN (89.7 mhz) Riverside. Catif. —Seeks CP to install

Services

aux. sys. App. Feb. i4.

® *KNTU (88.1 mhz) Denton, Tex.—Seeks CP to install
aux. sys. App. Feb. 14.

® KZLO (100.7 mhz) Pueblo, Cojo.—Seeks CP to change+

TL and change ERP to 63 ft. App. Feb. 12

® *WJFR (88.7 mhz) Jacksonville, Fla.—Seeks mod. of CP
to change TL: change ERP to 8 kw. and change HAAT to
351.94 f1. App. Feb. 12.

B WWAV (102.3 mhz) Santa Rosa Beach, Fla.—Seeks CP o
change TL; change ERP to 1.23 kw. and change HAAT 10
495.28 fi. App. Feb. 12.

B WNIZ-FM (96.9 mhz) Zion, 11l.—Seeks mod. of CP to
change DA pauern. App. Feb. 12.

B KTOF-FM (104.5 mhz) Cedar Rapids, lowa—Seeks CP to
change HAAT to 1.035.82 ft. App. Feb. 12.

B *WICN (90.5 mhz) Worchester. Mass.—Seeks mod. of
CPtochange TL; change ERP to 12.6 kw, and change HAAT
10 290.94 fi. App. Feb. 12.

B WMFM (106.3 mhz) Petal. Miss.—Secks mod. of CP 10

AERONAUTICAL CONSULTANTS
TOWER LOCATIONHEIGHT STUDIES
FAA NEGOTIATIONS

JOHN CHEVALIER. JR.
AVIATION SYSTEMS, INC.

28441 HIGHRIOGE RO STE 201
ROLLING HILLS ESTATES. CA 90274
(213) 377-3449

FCC ON-LINE DATABASE

dataworld”

Allocation/Terrain Studies
AM e FM o TV @ LPTV & ITFS
4827 Rugby Ave.. Suite 200
Bethesda, MD 20814
(301) 652-8822 1-800—368-5754

301-731-5677

Compiete
Biosdcass Fac.ily
Dres.gn & Instaiiat.on

arrison

systems Lid.

7543 Aanapor-t Posd Suite 410
Baatraveie MEs land 20784

Complete Listing Ot

CALL LETTERS

Call Letter Systems

P. O. Box 13789
Jackson. MS 39236-3789
(601) 981-3222

BROADCAST DATA SERVICES
Computeriz2d Broadcast Service
Including
Data Base/Allocation Studies
Terrain Profiles
A Div. of Maffet, Larson & Johnson, Inc.
(7C3) 841-0282

Completely Current = No Maritime Calls

AVAILABLE

CALL LETTERS

WITH FULL APPLICATION KIT

RACIO INFORMATION CENTER
S75 Lexinglon Avenue  New York. NY 10022
(212) 371-4828

RAMTRONIX, INC.

Connector Supplier
1o the Broadcast Industry
KingsATT Cannon
67 Jetryn Bivd. E.
Deer Park, N.Y. 11729
(516) 242-4700

Professional

Services to the
CinwQl Broadcasting &
Production
SSOCiales industries
Inc in

Architecture
(818) 351-5521

Interior Design
Technical Design
Construction Mgt.

THE M STREET
JOURNAL

An authorltative weekly newsletter

for radlo.Format News*FCC/CRTC

Flles *CP Actlvity. Free sample:

Box 540381 Houston, TX 77254
(713) 726-8055

Stephen Raleigh
Broadcast Services

Full Service Technical Consulting
Specialists in Audio & RF Systems
Facllity Design & Installation
P.O. Box 3403, Princeton, N.J. 08540
(609) 7954357

Comm&m tyTV
Jouma

LPTV News, Views & Hard Data
every other wednesday $175/yr
PO Box 33964

washington, DC 20033-0964
202—234-8694
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change SL. App. Feb. 14.

8 WMMR (100. 1 mhz) Malta, Mont.—Sceks CP to change
TL and change HAAT 1o 377.2 fi. App. Feb. 14.

® KBRA (95.9 mhz} Freer, N.Y.—Seeks CP to change ERP
o 2.5 kw; change HAAT to 354 fi., and make changes in
ant. sys. App. Feb. 12.

8 WNYC-FM (93.9 mhz) New York—Seeks mod. of CPto
change ERP to 5.4 kw. App. Feb. 12.

B WKYN (97.5 mhz) St. Marys, Pa.—Seeks mod. of CP o
change SL. App. Feb. 14.

B KPEZ (102.3 mhz) Austin. Tex.—Seeks CP 1o change
ERP to 1.32 kw and change HA AT to 450.02 fi. App. Feb.
12.

B *KNTU (88.1 mhz) Denton, Tex.—Seeks CP to change
TL; change ERP 10 100 kw. and change HAAT 10 443.78 ft.
App. Feb. 14.

m KNiF (95.2 mhz) Gilmer, Tex.—Seeks mod. of CP 1o
change ERP to 1 kw and change HAAT to 574 ft. App. Feb.
12.

® KKTX (95.9 mhz) Kilgore, Tex.—Seeks CP o change
ERP 10 1,250 w. App. Feb. 12,

B KMXU (105.1 mhz) Manti, Utah—Seeks CP to change

TL; change ERP t0 63 kw, and change HAAT 10 2,358.32 fi.
App. Feb. 12.

TV's
Accepred

B KSCH-TV (ch. 58) Stockton. Calif. —Seeks CP to install
aux. sys. App. Feb. 12.

B WWTO-TV (ch. 35) La Salle, I1l.—Seeks MP to change
HAAT to 1,364.48 ft. and replace ant. App. Feb. 13.

8 WWAC-TV (ch. 53) Atlantic City—Seeks CP to change
ERP1ovis. 12.2 kw, aur. 1.2 kw and change HAAT to 280 f1.
App. Feb. 11.

B KRPV (ch. 27)Roswell, N.M.—Secks MP 10 change ERP
10 vis. 870 kw; change HAAT 1o 377 fi., and replace ant.
App. Feb. 13.

B WSMF (ch. 21) Florence, §.C.—Seeks MP 10 change
ERP 10 vis. 3,000 kw, aur. 300 kw; change HAAT 0 1,590
fi.; replace ant., and change TL. App. Feb. 12.

Actions

AM’'s

& KAHI (950 khz) Auburn, Calif.—Granted app. to make
changes in ant. sys. Action Feb. 6.

w KRDU (1130 khz) Dinuba, Calif.—Returned app. to in-
crease day power to 5 kw; change night power 1o 10 kw;
change to DA-2, and change TL. Action Feb. 7.

& WINY (1350 khz) Putnam, Conn.—Returned app. to
change power to 5 kw. Action Feb. 7.

& WRHC (1550 khz) Coral Gables, Fla.—Granted app. to
move SL to 330 SW 27th Ave., Miami. Action Feb. 6.

& WBQN (1160 khz) Barceloneta-Manati, PR.—Granted
app. to increase night pwer to 2.5 kw. Action Feb. 10.

& WRCP (1290 khz).Providence, R.1.—Retwumed app. to
increase night power to 5 kw. Action Feb. 7.

8 WMSO (640 khz) Collierville, Tenn.—Dismissed app. to
change city of lic. to Germantown. Tenn. Action Feb. 10.
m WBLC (1360 khz) Lenoir City, Tenn.—Retmed app. to
change freq. te 670 khz. Action Feb. 10.

@ KALL (910 khz) Salt Lake City—Granted app. to change
TL and make changes in ant. sys. Action Feb. 5.

& WRHZ (1440 khz) Hemndon, Va.—Dismissed app. to
change city of lic. to Arcola, Va.; change power (o 500 w;
change to non-DA, and change TL. Action Feb. 10.

& WYTI (1570 khz) Rocky Mount, Va.—Granted app. to
increase power to 2.5 kw. Action Feb. 10.

m KTBI (810 khz) Ephrata, Wash.—Granted app. to in-
crease power t¢ 41 kw. Action Feb. 10.

FM's

8 WWWB-FM (102.5 mhz) Jasper, Ala.—Dismissed app.
to change TL,; change ERP to 100 kw, and make changes in
ant. sys. Action Feb. 6.

& KRKO-FM (95.9 mhz) Fairbanks, Alaska—Granted app.
tochange TL and change HAAT to 6.56 ft. Action Feb. 10,
8 KKFR (92.3 mhz) Glendale, Ariz—Granted app. to
change TL.; change ERP to 98 kw, and change HAAT to
1,646.56 fi. Action Feb. 7.

8 KCMJ-FM (92.7 mhz) Indio, Calif —Dismissed app. to
change ERP 1o .946 kw. Action Feb. 6.



Professional Cards

A.D. RING & ASSOCIATES, PC.

CONSULTING RADIO ENCINEERS
Suite 500
1140 Ninstesnth St. N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

Cort T Jor

CONSULTING  ENGINEERS
7901 YARNWOOD COURT
SPRINGFIELD VA, 22153

(703)SEBR - 1704
MEMBER AFCCE

Copomson

LOHNES & CULVER
Consulting Engineers
1156 1Sth St.. N.W., Suite 606
Washington. D.C. 20005
1202) 296-2722

Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St N.W. Sulte 703

{202) 783-0111

Washington, D.C. 20005
Member AFCCE

SILLIMAN AND SILLIMAN
8701-Georgia Ave. =805
Silver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.
(301) S5689-8288

THOMAS B. SILLIMAN, P.E.
(812) 853-9754

Member AFCCE

Moffet, Larson & Johnson, Inc.
Consulting Telecommunications Engineers

1925 North Lynn Street
Arlington, VA 22209
{703) 841-0500
Member AFCCE

DAVID STEEL
& ASSOCIATES, INC,

PO 8o: 230
Main SI. & Malvin Ave
Queensiown, MO 21650

{J01) 627-872%
Member AFCCE

ANDRUS AND ASSCCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD. 20904

Q 301 384.5374
Member AFCCE

HAMMETT & EDISON, iINC.
CONSULTING ENGCINEERS

Box 68, International Airport

San Francisco. California 94128
(4151 342-5208

Member AFCCE

JOHN 8. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City. Missouri 64114

Member APCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St N.W.
Washington DC 20036
(202) £€59-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineering Consuliants

Complete Tower and Rigging Services
"Serving the Broadcast Industry

Jor over 50 Years”

Box 2727 Bath, Ohio 44210

(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Apgphications and Field Engineenng
Computerized Frequency Surveys
3137 W, Kentucky Ave.—B80219
(303) 937-1900
DENVER, COLORADO

Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 west 57 Street
New York. N.Y. 10107
(212) 246-2850

Mullaney Engineering, Inc.
. 7 o

9049 Shady Grove Court
Gaithersburg, MD 20877
301.921-0115
Member AFCCE

HATFIELD & DAWSON
Consuiting Engineers
Broadcast and Communications
4226 6th Ave, N.W,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consuiting Engineers

FW. HANNEL, PE.
PO. Box 9001 Peoria. IL 61614
(309) 691-4155

Member AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY, INC.
MATTHEW ). VLISSIDES, PE.

IDENT

PRES
TOWERS, ANTENNAS. STRUCTURES
New Tall Towers, Existing Towers
Studies, Analysis, Design Modifications.
Inspections, Erection, Exc
6867 Elm St., McLean, VA 22101:708) 356-9765
Member AFCCE

€. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.O. Box 18312
Dallas, Texas 75218

{214) 669-0294
Member AFCCE

JOHN FX. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills, MI 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES:, INC.

Gonsulting Enginesrs
AMCFW TV LPTV-CATY
POST OFFICF B8Ox 700
FOLSOM, CALIFORNIA 95630

(916) 933-5000

R.L. HOOVER

ations Eng

Cor '
11704 Seven Locks Road
Potomac, Maryland 20854

301-983.0054
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES INCORPORATED

CONSULTING &
FIELD SERVICES

P.O. Box 770
WILLIAMSTOWN, NEW JERSEY
(609) 728-2300 08094

CLARENCE M BEVERAGE
COMMUNICATIONS TECHNOLOGIES. INC.
BROADCAST ENGINE ERING CONSULTANTS
SWITE #3123 CREER ROAD
MOUNT HOLLY M) OB0S80

1609) 222 0007

LAWRENCE L. MORTON
ASSOCIATES

21671 SUPEMOR LANE

LAXE FOREST CALFORMA 92830

AT,

AR Ve ] $Y

LAWRENCE L. MORTON, E.E.

AM = FM = TV
APPLICATIONS * FIELO ENGINEERING
ANTENNA BROADBANDING FOA AM STEREQ

(714) 859-6015

SELLMEYER & KRAMER, INC.

CONSULTING ENGINEERS

J.S. Selimeyer, PE.. S.M. Kramer, PE.
APPLICATIONS * FIELD ENGINEERING

PO. Box 841 Mckinney. TX 75069

™

11500 Sunrise Valley Or./Reston. Virginia 22091
1701 North Greenvile Avenve, Suie 814
Fochardson, Texas 75081

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

RR. 12, Box 379
WEST TERRE WAUTE, INDIANA 47885

812-535-3831

#Teletech,Inc.
TELECOMMUNICATIONS ENGINEERS
FM-TV-MOS-LPTV-Land Mobile
Applications—Frequency Searches

P.O. Box 924
Dearborn, Ml 48121

(313) 562-6873

Communscabons Engineenng Services
214.542-2056 214-548-8244 .
L Stemple, Virginia THME20-6300
Member AFCCE Wm Man, Texas B3N
D.8. COMMUNICATIONS, INC. JOHN J. DAVIS
BroadcastRCCicellular/sateliite
Telecommunications Consufiants & ASSOCIATES
4401 East West Highw?( Suite 404 CONSULTING ENGINEERS
Bethesda, Maryland 20814 P.0.BOX 128
(e Lo S Bt SIERRA MADRE. CA 91024-0128
contact: Darrell E. Bauguess (818) 356-6909
Member AFCCE

EDM & ASSOCIATES. INC.

B/cast-AM-FM.TV.LPTV.ITF S Trangiator
frequency Searches & Rule Makings
C/Carner-Cellular, Satelutes
MMOS, P/P Microwave
FCC 15t Class & PE liconsed staff
1234 Mass. Ave., N.W., Sulte 1006
‘Washington, 0.C. 20005 Phone (202) 639-8826
Member AFCCE

RICHARD L. BIBY, PE.
COMMUNICATIONS ENGINEERING
SERVICES, PC.

CONSULTING ENGINEERS

1600 Wiison Blvd., Sulte 1003
Arlington, Virginia 22209
"?"103) 522-5722

Membes AFCCE

R.J. GRANDMAISON, P.E
ENGINEERING CONSIATANT
BROADGAST AND COMMUNICATIONS

10224 WENDOVER DRIVE
VIENNA, VIRGINIA 22180

(703) 281-1081

Member AFCCE

LECHMAN & JOHNSON

Telecommunk ations Consultants
Applicstions - Fisld Engineering

2033 M Street. NW, Suite 702
washington. DC . 20036

{202) 775.0057




8 WCMQ-FM (92.1 mhz) Hialeah, Fla.—Granted app. 10
change ERP to 41 kw; change freq. to 92.3, and change
HAAT to 282.08 ft. Action Jan. 24.

B WIVY-FM (102.9 mhz) Jacksonville, Fla.—Granted app.
to change HAAT 10 985.7 ft. Action Feb. 10.

B WMX] (102.7 mhz) Pompano, Fla.—Granted app. to
change TL; change HAAT to 1,006.96 ft., install DA. Ac-
tion Jan. 24.

8 *WBVM (90.5 mhz) Tampa, Fla.—Granted app. to make
changes in ant. sys. Action Feb. 6.

8 KHHH (98.5 mhz) Honolulu—Dismissed app. to change
TL. Action Feb. 6.

® WSCH (99.3 mhz) Aurora, Ind.—Granted app. to change

ERP to 1.15 kw and change HAAT to 524.8 ft. Action Feb.
10

8 WOVR-FM (103.1 mhz) Versailles, Ind.—Granted app.
to change HAAT to 328 ft. and increase tower height to
298.48 ft. Action Feb. 10.

B WVEZ (106.9 mhz) Louisville—Granted app. to instail
new transmission sys. Action Feb. 10.

8 *WMUC-FM (88.1 mhz) College Park, Md.—Dismissed
app- to change freq. to 87.9 mhz. Action Feb. 6.

® WFNX (101.7 mhz) Lynn, Mass.—Granted app. to
change TL and change HAAT to 328 fi. Action Feb. 6.
® WPNH-FM (100.1 mhz) Plymouth, N.H.—Dismissed

app. to change ERP to 2.33 kw and change HAAT to 363.1
ft. Action Feb. 6.

8 WMYK (93.7 mhz) Elizabeth City, N.C.—Granted app.
to change TL: change HAAT to 1,470 ft., and make changes
in ant. sys. Action Feb. 10.

8 WZYC-FM (103.3 mbz) Newport, N.C.—Granted app.
to change TL and change HAAT to 593 ft. Action Feb. 11.
8 WSEC (103.7 mhz) Williamston, N.C.—Granted app. to
change ERP to 100 kw. Action Feb. 10.

8 WDEQ-FM (103.3 mhz) De Graff, Ohio—Granted app.
to change HAAT to 3 ft. Action Feb. 10.

8 *WMHS (89.9 mhz) Miamisburg, Ohio—Retumed app.
to change freq. 10 96.9 mhz. Action Feb. 6.

8 WMVO-FM (93.7 mhz) Mount Vemon, Ohio—Dis-
missed app. tochange TL: change ERP to 28 kw, and change
HAAT to 657.31 ft. Action Feb. 6.

8 WTOO-FM (98.3 mhz) Bellefonte, Ohio—Granted app.
to change TL; change ERP to 1.41 kw, and change HAAT to
466 ft. Action Feb. 6. o

& WHLM-FM (106.5 mhz) Bloomsburg, Pa.—Dismissed
app. to change ERP to 35.5 kw; change HAAT to 577 .28 ft_,
and change transmitter equipment. Action Feb. 6.

8 WWGO (102.3 mhz) St. Andrews, S.C.—Granted app. to
change ERP to 3 kw. Action Feb. 6.

8 *WUOT (91.9 mhz) Knoxville, Tenn.—Dismissed app. to
make changes in ant. sys. Action Feb. 6.

®8 KEYI (103.5 mhz) San Marcos, Tex.—Granted app. to
change HAAT to 1,246.4 ft. Action Feb. 6.

® WNCS (96.7 mhz) Montpelier, Vt.—Granted app. to
change ERP to .6 kw. Action Feb. 7.

8 WTID (106.9 mhz) Suffolk, Va.—Granted app. to change
TL and change HAAT to 1,474.69 fi. Action Feb. 10.

8 KVXO0 (103.9 mhz) Spokane, Wash.—Dismissed app. to
change TL. Action Feb. 6.

TV's
8 *KUAS-TV (ch. 27) Tucson, Ariz.—Granted app. 10

change ERP to vis. 30.2 kw. Action Feb. 6.

m WICK (ch. 50) Watertown, N.Y.—Granted app. to change
ERP to vis. 1,200 kw, aur. 120 kw and change HAAT to
485.77 ft. Action Feb. 11.

In Contest

Review board made following decision:

® Homestead, Fla. (Homestead Minority Broadcasters, et
al) FM proceeding. Scheduled oral argument for March 7 on
exceptions to initial decision of ALJ Edward J. Kuhlmann
granting app. of Radio South Dade Inc. for new FM station
at Homestead, denying competing apps. of Homestead Mi-
nority Broadcasters, Homestead Community Broadcasters,
Dario Gonzalez, Leisure Broadcasting Inc. and Radio Inter-
mart Corp. Each party has 20 minutes for argument. Home-
stead Minority, Homestead Community, Gonzalez, Leisure
and Radio Intermart may reserve part of their time for rebut-

tal. By letter, Feb. 7.

ALJ Joseph Chachkin made folfowing decision:

® Silver City, N.M. (KOB-TV Inc. and KOAT Television
Inc.) TV proceeding. Granted joint request for settlement
agreement and dismissed app. of KOB-TV with prejudice;
granted amended app. of KOAT Television for new TV sta-
tion aé Silver City, and terminated proceeding. By MO&O,
Feb. 6.

ALJ Thomas B. Fitzpatrick made following decision:

® Presque Isle, Me. (Barbara W. Townsend and John R.
Powley) TV proceeding. Granted petition filed by Powley
and dismissed with prejudice app. of Townsend for failure to
prosecute. Powley’s app. remains in hearing status. By or-
der, Feb. 5.

ALJ John M. Frysiak made following decision:

# Orlando, Fla. (Marlin Broadcasting of Central Florida
Inc., et al) TV proceeding. Granted petition filed by Orlando
Telecasting Co. and dismissed its app. with prejudice. By
order, Feb. 10.

ALJ Byron E. Harrison made following decision:

® Sandusky and Frankemuth, Mich. (Sanilac Broadcasting
Co. and Siefker Broadcasting Co.) AM proceeding. Granted
motion by Sanilac and enlarged issues against Siefker to
determine site availability, misrepresentation and financial
qualifications. By MO&O, Feb. 10.

ALJ Richard L. Sippet made following decision:

® Milan and Woodbine, Ga. (Tel-Dodge Broadcasting Co.
and Joann S. Miller}) AM proceeding. Granted joint request
for settlement agreement and dismissed app. of Tel-Dodge
Broadcasting, Milan, Ga., with prejudice; granted app. of
Miller for new AM station at Woodbine, and terminated
proceeding. By MO&O, Feb. 4.

ALJ Joseph Stirmer made following decision:

= Novato, Calif. (Magdalene Gunden Partnership, et al) TV
proceeding. At request of Josie Moore, dismissed her app.
with prejudice. By order, Feb. 5.

ALJ James F Tierney made foliowing decisions:

® Whitneyville, Pa. (A&M Broadcasting and Good Chris-
tian Radio Broadcasting Inc.) FM proceeding. Affirmed or-
der dismissing app. of A&M Broadcasting; reselved air haz-
ard issue pending against Good Christian in its favor; granted
app. of Good Christian for new FM at Whitneyville, and
terminated proceeding. By MO&Q, Feb. 7.

& Clarksville, Tenn. (Telecommunication Systems Inc.)
MMDS proceeding. Affirmed dismissal of Broadcast Daja
Corp.’s app. with prejudice; granted app. of Telecommuni-
cations Systems for new MDS service at Clarksville, and
terminated proceeding. By MO&O, Feb. 10.
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Call Letters
Applications
Call Sought by
Naw TV
"WETV Florida Educational Television Inc., Key
West, Fla.
Existing AM
WLTG WKSD Clarence Gay and Jane K. Lamon-
ica. Panama City. Fla.
Existing FM's
KFMD KXJX GBA Inc.. Pella, lowa
WTRZ WBMC Nell B. White. McMinnville. Tenn.
Existing TV
WVRN-TV WTLL Sudbrink Broadcasting of Virginia
Inc.. Richmond, va.
Grants
Cail Assigned to
New FM's
‘WHGS Haines City Public Radio Inc., Haines City,
Fla.
"WNZR Mount Vernon Nazarene Collage, Mount Ver-
non, Ohio
Existing AM'S
KXSA KAKA Ray A. Huckaby Dermott, Ark.
KGOF KRCQ Southern California Communications
Corp., Indio, Calif.
KYES KCEY Radio Associates Inc._, Turlock, Calif.
WKTZ WRXJ Jones College. Jacksonville. Fla.
WKSY WIXI U.S. Two Broadcasting Corp.. Jupitet,
Fla.
KRKY KNIC Pierce Broadcasting Co., Winfield,
Kan.
WFXZ WRMM Juarez Communications Corp., Ster-
ling Heights, Mich.
WWAZ WEAN Providence Broadcasting Corp.,
Provigence, R.l.
WPJK WBLO Radio Orangeburg Inc., Orangeburg,
sC.
KKVU KBCM Golden Spike Broadcasting Inc., Tre-
monton, Utah
Existing FM's
KXSA-FM KAKA-FM Ray A. Huckaby, Dermott, Ark.
KHIH KBVL Sterling Recreation Crganization,
Boulder, Coio.
WHKSY-FM WIXI-FM U.S. Three Broadcasting Corp.. Ju-
piter, Fla.
WKLM WWWI Colonial Broadcasting Co., Eden,
N.C.
WNCK WNEF Ocean State Broadcasting, Woon-
socket, R.l.
KwDC KWRP Denton FM Radio Ltd., Denton. Tex.
KKVU-FM KBCM-FM Golden Spike Broadcasting Inc.,

Tremonton, Utah



Classified Advertising

See last page of Classified Section for rates.
closing dates. box numbers and other details.

RADIO
HELP WANTED MANAGEMENT

General manager: Success oriented Sales leader
needed for FM-AM combo in northern Oklahoma.
County population exceeds 55,000. Compensation
open. Send resume in confidence 1o Box A-82.

General sales manager for WRCN/WRHD, Long [s-
land. Overall responsibility for local sales inCluding hir-
ing. training, supervising sales force. Added responsi-
bilities for developing large national/regional accounts.
Experience in Long Island and New York City radio
desirable. Individual must have proven ability and
growth track record. Excellent compensation pack-
age. Send resume, references and letter 10 President,
Box 666. Riverhead, NY 11901. EOE.

Group sales director. New group owner of medium-
market Southern country FM powerhouses 1ooking for
seasoned professional to manage sales efforts. Send
resume and references to Sterling Communications,
10320 Little Patuxent Parkway, Suite 808, Columbia,
MD 21044. EEC.

General sales manager in top 50 Midwest market.
Major group operator seeks experienced sales leader.
Send resume and ¢over letter outlining your sales de-
velgpment and management philosophy. EOE. Box A-
129.

FM station manager: Responsible for day-10-day su-
pervision of top-rated CPB qualified public radio sta-
tion in North Central Florida. Works with General Man-
ager developing policies and budgets. Requires: B.S.
in Telecommunications or related field. Master's de-
gree preferred. Minimum 4 years public broadcast
management. Demonstrated expertise in personnel
supervision and budgeting. Salary: minimum $28,000.
Send resume and 3 reference letters lo: FM Manager
Search Committee, WUFT-FM, 2000 Weimer, University
of Florida, Gainesville, FL 32611 by March 24, 1986. An
EOE/AA.

Aggressive growing group needs GM for regionai
AM country farm station. Prior success as sales man-
ager or GM essential. Must be ambitious, creative, and
able 10 succeed against tough competition. Salary, bo-
nus, ownership opportunity. Write Jim Glassman, VP,
Community Service Broadcasting, 108 North Tenth, Mt.
vernon IL 62864. EOE/MF.

HELP WANTED SALES

Sales positlon, number one AM & FM, California. Cen-
trat Coast. Minimum 3 years experience, with success-
ful track record. The right person will help us set an-
other record in 1986. EOE. Send rsume: Tattersall
an;gany Inc., PO. Box 220, Arroyo Grande, CA.
93420.

Account executives. Growing group of medium-mar-
ket Southern country FM powerhouses expanding
sales teams. If you're a prolessional looking for a ca-
reer, send resume and references to Sterling Commu-
nications, 10320 Little Patuxent Parkway, Suite 808, Co-
lumbia, MD 21044, EEO.

New York’s Hudson Valley offers a great opporiunity
for retail sales. Our top rated AM station is seeking a
salesperson to handle new and exisling accounts.
Gradualed commission structure beginning at 15%.
Minimum of two years experience preferred. Excetient
training and benefits. Send resume to Jean Maxwell,
WGHQ 82 John, Kingston, NY 12401. EOE.

Radlo sales manager: Challenging opportunity for
positive, dedicated, energetic radio sales person 10
build and run radio sales department. Experience in
management not essential. Possibility of ownership.
North West Calif, by the Ocean and Redwoods. 312—
670-6077.

Wanted, advertising sales representative for small,
market radio station in northern Arizona. Good opportu-
nity for the right person. Experience ok, good attitude
better. No phone calls please. Send resume to KDJI,
Box 430, Holbrook, Arizona 86025.

HELP WANTED ANNOUNCERS

Leading east Texas AM/FM combo needs an exper-
ienced, talented announcer. ldeal working conditions
and the finest facilities. Send tape and resume to: Bob
McKay, KEBE/KOOI Radio, PO. Box 1648, Jackson-
ville, TX 75766. EOE.

Wanted morning annc.-salesperson. Base plus 25%
commission. WICG Andalusia Alabama. PO. Box
1776. 205—222-8849 (1 PM-3 PM)

Talk host: Aggressive professional with winning track
record. Must be: Opinionaled, warm with great sense
of humor, a terrorist on-air. NO beginners or wimps.
Tapes t0: Jed Duvall, WFLA, 801 E. Jackson Street,
Tampa, FL 33602. EQE.

Top rated Texas group has openings at Flagship sta-
tions for personalities on AC/Pop standard AM stereo
and CHR FM. Also “Hands on” transmitter and audio
engineer. Quick advancement & benefits, resume and
recent photo minorities encouraged. Box A-121.

Morning drive. # { rated Midwestern FM CHR has rare
opportunity for exceptional morning man. Energetic,
warm, funny, A relatable performer with a team attitude.
T&R: Dave Alexander, WIBW-FM, Box 119, Topeka, KS
66601.

HELP WANTED TECHNICAL

Mid-West Family Radio's expansion to 17 stations
can be your opportunity to bigger and better. You are a
problem solver, college grad an the way up. Have two
years of highly successful selling experience small/
medium markets. Strong on Creativity, ability to write
and sell imaginative advertising. Let's irade. We'llteach
you a new, exciting profitable way to sell more radio.
Few openings now available. good growth markets in
Wis, Mich, lll. Possible career path to management,
g%ugity. Write Phil Fisher, Box 253, Madison, Wl 53701

It you're ready 1o move 1o a larger midwest market,
then we're ready 10 talk 1o you! Our AM/FM Combo
Sales Operation, plus additional revenue generators,
will put mare money in your pocket in '86. If you feel
you're qualified to make more income, send us a Copy
of your ‘85 billing history, resume, and qualifying letter.
Hurry! We will make a decision on this position by April
1st. Box A-95.

FM on Fiorida's east coast seeks Wiliams trained
sales person excellent opportunity. Reply Box A-124.

Fulitime AM needs aggressive, hard-working self-mo-
tivator to become sales manager. Assume list and ex-
pand. Upper Mid-west, Competitive small market. EOE
reply Box A-96.

Broadcast engineer: Radio contract maintenance firm
is looking for a qualified RF and studio engineer. Candi-
date should have 1-3 years experience working hands
on and repairing all radio station equipment. SBE,
NARTE or FCC certification preferred. Salary range
$16.000-17,000 and benefits o stant depending on ex-
perience. Will assist in relocation. John R. Rodman, Ill,
Fine Tuning Asscciates, Inc. PO Box 6509, Portsmouth,
VA 23703

News WIZ wanted for News & Information station
News digging & writing experience required. Must be
able to run tight board. Tape & resume to Eric Mease,
WILM NEWSRADIO, 1215 French St., Wilmington, DE
19801. ECE.

HELP WANTED PROGRAMMING
PRODUCTION & OTHERS

WBZ Radlo, assistant program director. Boston's #1
radio station has a rare opening for an exceptionat
assistant program director, with: knowledge of full-ser-
vice radio that features news, personality, communily
involvement, talk; experience as P.D. or Asst. PD.; the
ability to work well with a talented. professional staff;
and has detail-criented skills. Send resume to: Cary
Pahigian, Station Manager, WBZ Radio, 1170 Soldiers
Field Road. Boston, MA 02134. Westinghouse Broad-
casting and Cable, Inc., is an equal opportunity em-
ployer.

Program director: mature, must have experience with
eslablished talent on personality oriented AC AM sta-
tion. A people sensitive leader, not a format technician.
T&R to Walt Broadhurst, GM, WING Radio, 717 East
David Road, Dayton, OH 45423. EEO M/F.

SITUATIONS WANTED MANAGEMENT

Equity position wanted for radio sales professional
with 21 years inunrelated field as business owner. Only
growing group owners please, in PA., NJ., DE.. MD.
area. Reply to Lanny Finfer, 215—322-2237, 1330 Lily
Way, Southampton, PA 18966.

GSM in top northeast market seeking GM position for
underachieving Southern facility that needs turnar-
ound. Box A-19.

Hard working, high energy GSM with ten year track
record just delivered two biggest billing years in com-
pany history. Motivator. References. Turnaround suc-
cess. Organized and thouroughly knowledgeable of
industry. Seeks major Sunbelt market. Box A-63.

General manager/sales manager: results through
people. Experience in programming, sales, manage-
ment and ownership. Let's move onward and upward.
All areas of country considered. We need each other.
Reply now. Box A-109.

Employed, successtul general manager seeks buy-
in Oppontunity with aggressive owner. Fifteen years' ra-
dio experience - ten in management. Honest, depend-
able and dedicated radio and familly man. Box A-112

Program director-news or newstalk with pienty of on-
air experience in major and minor leagues. Currently
program successful major market news Sstation, but
need greater challenge with group owner...seek plenty
of room and advancement potential. Trained as sales
oriented programmer with much energy to get the job
done. Can handle and would welcome some air work-
..most important thing is knowledgable aggressive
ownership which will recognize my Creativity and moti-
vating strengths. Box A-106.

Public relations, promotions, GM turnaround exper-
ience. Billings from $5,000 to $50,000 monthly. Arbitron
from .5 10 8.9 (#2 in top-100 market). Value from
$400.000 to $1,200,000. Box A-128.

Chief engineer for Class C FM, Class IVAM. Must have
SBE Cert. or FCC GEN.. prior broadcast exp. and high
technical standards. Harris AM, FM, automation exper-
ience a plus. Send resume: WIMZ Engineer, 801 E.
Summit Hill Dr., Knoxville, TN 37915. Phone 615—525-
6000. EEC.

Wanted, assistant chief engineer for WWKB Radio.
Must have at least one year experience in the broad-
cast engineering field. Send resume to Tom Atkins,
WWKB Radio, 695 Delaware Avenue, Buffalo, NY,
14209. No phone calls please. An EOE.

HELP WANTED NEWS

Generai manager: Corisistent front runner and high
performer. 19 years in management all markets, in-
depth knowledge for producing results. A quality lead-
er commited 1o professionalism and goal achievement.
Wants new challenge. Box A-126.

Bryce Cooke, 20 years in radio-sales, sales manage-
ment and general management. Anxious to return t0
management position. Prefer Florida. Excellent refer-
ences. Box 3008, Ft. Pierce, FL 33448 for resume.

Generat manager: Experience, abilities, skills, enthu-
siam, credentials. Managing Successful, top rated
combao in highly competitive market. Seeks relocation.
Box A-125.

Dynamic, dedicated radio news reporter needed for
Long Island, New York station with strong loCal news
committment. Experience a must! Box A-119. EOE M/F,

Absentee owners, small and medium markets. Losing
mongy? Not making enough? I'll manage you into the
black or blacker. Box A-86.
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SITUATIONS WANTED ANNOUNCERS

Anywhere now! Trained broadcaster. Adult, Top 40,
MOR. Good production. Henry 201—836-5166.

Experienced and willing to work. AC and MOR on air
background. Good production skills, copywriting and
sports oriented. Prefer work in South, SE, or SW, but will
consider all replies. Contact Tom Hutchinson 217 Bay-
ou View, Seabrook, TX 77586.

Chicago’s “Wildman” seeking new CHR/AOR station.
Experienced D.J./news anchor/reporter. Midwest pre-
ferred. Call: Don 312—350-2522/message.

12'% years in radio. Dependable. All shifts. Country,
adult contemporary, CHR. Mike, 904—255-6950.

Midwest small mkt mgr, news dir, AM personality, cre-
ative writer, good production and voice. Some voices
and dialects. No time & temp. Seeks large mkt radio
work. Tape and resume on request, reply Box A-118.

20 years major market experience. Easy listening,
nostalgia. Have had it with format changes; station
sales. Do you have an established station? | have the
talent. Michael 713—777-6471.

SITUATIONS WANTED NEWS

Experienced sportscaster, who also has solid news
background. looking for position in medium to large
market anywhere in the country. Call 201—543-2035.

Reporter with six years experience, including four as
News Director in Midwest Call Dave Pulk 715—235-
5880.

MISCELLANEOUS

Graduating soon? Need an honest and thorough cri-
tique of your tape and resume? I'm News Director for
an adult contemporary AM and a rock FM station, with
13 years in the business. As former President of Con-
necticut AP Broadcasters, | know what my colleagues
want. For $50. I'll send you a full report on yourself,
answer your follow-up questions, and tell you where
you should be kooking. Send a check or money order to
Mike Allen, c/o News Clues, 13% Washington Avenue,
Danbury, Connecticut, 06810. Report guaranteed to
you in 20 days.

TELEVISION
HELP WANTED MANAGEMENT

Business manager: leading Southeast affiliate seeks
take charge, hands on individual, experienced in all
phases of television bracdcast accounting and auto-
mated systems. Candidate should possess strong su-
pervisory and communications skills. Accounting de-
gree preferred. Send resume, complete with salary
history in confidence to Box A-11.

National sales manager. WCBD-TV, Charleston, SC is
looking for a national sales manager with proven major
market rep experience. Station experience is also help-
ful. Please send resume and references to General
Manager, WCBD-TV, PO. Box 879. Charleston, SC
29402. All replies treated in an absolutely cenfidential
manner. No phone calls please. Media General is a
Fortune 500 company. EQE.

Executive director: The New Jersey Public Broad-
casling Authority seeks an executive director to serve
as general manager of its four-station television net-
work. Preference will be given to those with experience
in dealing with New Jersey institutions and with strong
management and leadership background. It would be
desirable, but not crucial, that the candidate have a
background in television management. Salary range:
$53.000 to $69,500. Deadiine for applications is March
10, 1986. Send resume to Mr. Eshleman, 346 Mt. Pros-
pect Ave., Newark, NJ 07104. Please no phone calls.
EOE.

Tratfic manager: Stari-up independent in Wisconsin
seeks manager with strong supervisory/motivational
skills. Computer traffic experience a must. Marketron
experience helpful. Report to Controfler. Resumes with
salary requirements 1o Box A-127.

HELP WANTED SALES

Local sales manager for midwestem CBS affiliate. #1
station in market. Responsible for building a strong,
aggressive, sales team. Sales management proferred.
Send resume and salary requirements to Bill Ward,
KRCG-TV, Box 659, Jefferson City, MO 65102.

WANTED. Experienced sales marketer. You've heard
the buzz words-customer focused, client intensive,
marketing oriented. If you are a successful performer
utilizing these traits and sales concepls we wouid like
lo talk to you. Strong list, management potential, ag-
gressive company. Send resume to John Westerberg,
Sales Manager, WSMV-TV, PO. Box 4, Nashville, TN
37202--A Gillett Group Station.

Local sales manager: KTSP-TV is seeking a highly
motivated individual with a successful track record in
sales management. If you can demonstrate a thorough
knowledge of all aspects of sales management includ-
ing highly developed skills in marketing and creative
probiem solving send your resume (no phone calls) to
Tony Twibell, GSM, KTSP-TV, 511 West Adams, Phoe-
nix, AZ. 85003. E.O.E.

Local sales manager: Top rated Southeastern CBS
affiliate looking for a strong. aggressive local sales
manager. Must have previous sales and training exper-
ience. Send resume and salary requirements to Box A-
130.

Ground floor opportunity selling ads locally on ESPN,
USA, CNN, MTV. Great lists. Top commissions. Resume
to Wade Axell, Ad Sales Manager, Storer Cable, 3041
Miraloma Ave, Anaheim, CA 92806. E.O.E.

Local sales manager. Immediate opening at ABC al-
filiate for aggressive, motivaled, qualified individual.
Contact Kent Beckwith, WOKR-13, FO. Box L, Roches-
ter NY 14623. Tel. 716-334-8700. EOE.

Local sales manager: Strong Sunbelt Indy looking for
aggressive, creative, innovative leader to develop,
train, and direct sales team. Experience with TVB, INTV,
and Co-op a must...Prefer at least one year manage-
ment experience but will consider top notch AE ready
to move up. Send resume and cover letter to Marty
Sokoler, KLRT-TV, P.O. Box 2413, Little Rock, AR, 72203
or cail 501—-375-1616. EQE.

HELP WANTED TECHNICAL

E.J.Stewart has an opening for an experienced main-
tenance person. Qualified applicant should have work-
ing knowledge of Sony 1" and 3/4" VTRs. Mirage,
Bosch CCD film chain, RCA TK-47 cameras, GVG
switchers. Send resume to Eric R. Address, E.J. Stew-
art, Inc., 525 Mildred Ave., Primos, PA 19018. 215—
626-6500. EOE/MF.

Technical director: Washington D.C.-based national
cable television network seeks creative, well-orga-
nized technical director to oversee video editing and
uplink staff. First-rate managerial and operations skills
a must. Three years experience and knowledge of
state-of-the-art video equipment required. Send re-
sume, salary requirements, and references to Box A-
93.

Maintenance technicians: KRIV-TV, Houston, is seek-
ing qualified studic and transmitter technicians. Must
have minimum of three years experience and a FCC
license. Send resume to. KRIV-TV, PO. Box 22810,
E%Jséton. TX 77227. Attn: Wendell Wyborny VP/CE

MTCE ENG. Will repair-LDK6 cameras, VPR 2, 3, &
80, ACR-25, VR2000, Harris 9100 microprocessor re-
mote control ¢of AM-FM-TV 20 lkegami cameras 77 -
83%. Over 90 Sony ¥ VTRS. 3 frequency agile ENG
trucks. 3 rotatable ENG pick up systems. RS 422 ma-
chine control, RS 232 routing SWR system. FM stereo
with digital SCA, - AM stereo Motorola. Will be using
spectrum analizers 715, 7113, 7L18 digital storage
scope sound technology 1500. Experience in all the
above desirable. Not an entry level position. EOE.
Send resume to J.D. Weigand, KFMB TVAM & FM - PO,
Box 80888, San Diego. CA 92138.

Well equipped group owned network affiliate with
top benefits seeks transmitter supervisor. Close prox-
imity to Myrtle Beach, SC resort community. Good op-
portunity for advancement. Applicant must have FCC
Gen. class license and UHF transmilter experience.
Call or write WPDE-TV, Florence/Myrtle Beach, PO. Box
F-i5, Florence, SC 29501. 803—665-1515. Jimmy
Gamble, Chief Engineer, EOE/MF.

Senior maintenance engineer needed by expanding
PBS station. Strong technical background, minimum 3
years experience with 2" equipment required. Should
have engineering degree of equivalent. Excellent op-
portunity, competitive salary. Resume to: Gilda Jones,
Personnel Director, KERA TV/FM, 3000 Harry Hines
Blvd., Dallas, Texas 75201.

Engineer in charge for state-of-the-art mobile unit.
Experience on TK-47%s, BVH-2000's, Abekas digital
systems, Chyron 4100 necessary. Competitive salary/
benefits. Mobile unit supported by large established
production facilities. Contact Eric Address, E.J. Stew-
art, Inc. 215-626-6500. EOE/MF.

Leading EastCoast TV production house [0oking for
maintenance engineer with 3-5 years experience. Solid
background in digital electronics. Aggressive compen-
sation and benefits package. If you're qualified, call
215-568-4134, for Clint Tinsley, Director of Engineering.

Video engineer: Expanding East Coast production
house seeks qualified staff engineer to maintain and
expand a full service 24 track audio/1” video produc-
tion facility. Familiarity with ADQO, Quantel Paintbox,
Dubner CBG 11, Sony VTR's, CMX and CDL desirable.
Editing and videodisc production experience a big
plus. We offer a future with growth potential for the right
candidate. Salary comensurate with experience. Send
resume to Terry Lockhant, Director of Engineering, Cin-
emagraphics/Mideo One. Inc., 100 Massachusetits
Ave., Boston, MA 02115.

Studio/transmitter maintenance technician - imme-
diate opening. Mid-Atlantic UHF television station
needs you if you have 3-5 years’ experience with RCA
UHF transmitters, TCR100's and 1" equipment and are
willing to work nights. Send resumes to Box A-133.

Technical director/editor. Mid-Atlantic UHF television
station/production house seeks TD. Experience must
include CMX or ISC, editing, Chyron 1V, DVE, 1" set-up,
3/4" editing; live audio, and studio camera a plus. FCC
license required. Resumes to Box A-134.

HELP WANTED NEWS

News director/Anchor: Midwestern station looking for
leader to be competitive newsrcom management, an-
choring experience required. Tape, resume to: Person-
nel Department, KDUB-TV, Dubuque, 1A 52001.

Meteorologist needed: Top ranked CBS affiliate in top
60, wants weather professional to complement winning
team. Colorgraphics, radar, and all the tools available.
Minorities encouraged 1o apply. At least 2 years' on-air
experience required. Send tape, resume and reply 1o
News Director, WTVR-TV, 3301 W. Broad St.. Rich-
mond, VA 23230. M/F, EOE. No phone calls, please.

Assignment news director. You've worked as video-
grapher, reporter, and producer and want to break into
news management. WUFT-TV PBS at the University of
Florida seeks managing editor for daily newscasts. Re-
quires: Bachelor's degree in broadcast journalism or
related field and two years' broadcast news exper-
ience or relevant Master's and one year news exper-
ience. Salary: Minimum $17,700. Send resume by
March 3, 1986 to Jan Eller, 434 Stadium, University of
Florida, Gainsville, FL 32611. University policy is to
conduct all searches in the open, subject to the provi-
sions of existing law. EEQ/AAE.

News director. Network affiliate, Sunbelt growth mar-
ket. Position requires leadership that's competitive, cre-
ative, promotion minded and aggressive. Need proven
preducing and management skills. EOE. Resume/sala-
ry requirements to Box A-107.

Weekend anchor/reporter: Applicant should possess
strong anchor, reporter and producing skills. Send re-
sume and tape to John Hmurovic, KODE-TV, PO. Box
46i__J0plin, MO 64802. An equal opportunity employer,
M/F.

Weatherpeople. Agent has Full and Part-Time posi-
tions for experienced and entry-level talent. Resume &
Tape to: Jeff Wimmer, PO. Box 1122, Flushing, NY
11354.

Assistant news director: Strong writer, teacher and
leader. Satellite background a must. 5 to 10 years ex-
perience. Send resume to Jim DePury, News Director,
WJKS, PO. Box 17000, Jacksonville, FL 32216. No
phone calls.

Weathercaster. KARK-TV in Little Rock is looking for a
weathercaster. If you're experienced and a gecod com-
municator then send us your tape and resume. Degree
in meteorology a plus but not necessary. Weathercas-
ter would work Monday-Friday morning show. Report-
ing ability a definite advantage. No beginners. No
phone calls. Send tape and resume to Bob Steel, News
Director, KARK-TV, PO Box 748, Litile Rock. Arkansas
72203. EOE.
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Anchorproducer; For progressive medium-market
nebwtatk affiliate. Need solid anchor to settle in our Mid-
west community. One year producing experience es-
sential. Send resume and salary requirements to Box
A-114. EOE.

Co-anchor/reporter. #1 station in Eugene, Oregon
looking for someone who can communicate news pro-
fessionally Must have 3-5 years experience, Strong
writing and on-air skills. Send tape and resume to:
News Director Bob Kerns, KEZI-TV. PO. Box 7009, Eu-
gene, OR 97401. EOE.

Reporters needed who know how to cover ground and
wrile 10 the viewer. Ediling skills a must. Shooting skills
a strong bonus. Send tape/resume to Stephan Foust:
News Director, WTVM-TV. Box 1848; Columbus. GA
31994. EOE/MF.

Producer/reporter for award winning statewide public
TV network. Cover state legislature and produce issue-
oriented reports/documentaries for local, regional and
national distribution. Bachelor's in Broadcast Journal-
ism, Mass Communicalions plus three years related
experience required. Equivalency considered.
$21,664 minimum. Apply by March 21 to: Personnel
Coordinator, University Television, Box 83111, Lincoln,
NE 68501 AA/EEQ.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Editor/director. Housion's largest teleproduction facili-
ty has immediate opening for commercial editor. Exper-
ience with ACE Touchscreen, Grass 300, DVE/Optiflex
is preferred. Send resume to Pearlman Productions.
Studios at the Lakes, 2401 W. Bellfort, Houston, TX
77054, 713—668-3601.

Sponts and program producer for Midwest ABC sta-
tion. Supervise production of locally produced and re-
gional network programs and sporting events. Three
years producing and news directing experience. Send
resume to Program Manager, Box 718, Columbus, OH
43216.

Promotions manager: Fast-growing national cable TV
network in the nations capital seeks a dynamic, cre-
ative video promotions manager. This individual must
be ready to take control of producing dozens of pro-
gram-specific spots each week. From scripting
through scheduling. this position will afford holder a
role in creating a new on-air look. Five years progres-
sive experience and extensive knowledge of program-
ing, marketing. and operations a must. Send resume,
salary requirements, and writing samples to Box A-94.

Ant director WISN-TV, Milwaukee needs a talented.
creative and experienced broadcast art director. Must
be strong concept person with good management and
communication skills. Strong news graphic back-
ground a must. If you have unlimited energy and these
qualifications, send resume and Support pieces 1o Jim
Wagner, Director of Promotion, WISN-TV, PO. Box 402,
Milwaukee, Wl 53201. An equal opportunity/affirmative
action employer.

Planned giving officer: public broadcasting organiza-
tion is looking for a grant/plan giving officer. Existing
program is just getling on its feet and requires person-
able self starter 10 give it life. Good communication
skills are essential as is the ability to translate the
needs of the organization into effective long term rela-
tionships. Experience in both areas helpful. Must have
car and be able 1o work flexible schedule. Reply with
resume, references and salary requirements to: Devel-
opment Office, Dept. B, WNED-TV, Box 1263, Buffalo,
NY 14240. EOE.

Promotion producer: Seeking a top-notch writer/pro-
ducer to assume responsibility for production of on-air
promos with emphasis on news. Candidate must have
minimum of three years experience and a dynamite
reel to show for it. On location experience essential. No
beginners. If you're talented, a team player, and won't
settle for being second-best, send resume and tape to:
Manager Creative Services, WTLV, Box TV12, Jackson-
ville, FL, 32231.

Immediate opening for experienced news switcher.
Large market atmosphere. Send Feb '86 air check,
resume and Salary requirements to Frank Hoogstraten,
WIBW-TV Box 119, Topeka, KS 66601. EOE.

Director of program production: Experienced pro-
duction manager/producer-director to head produc-
tion unit of well equipped, top rated PTV station. Inter-
nal promotion re-opens position. Sets policies,
standards and procedures for all productions. Works
with top management to set goals and objectives. Re-
sponsible for departmental budget. Recommends
equipment purchases. BA/BS in communications or
related field and 4 years television production exper-
ience required. MA and management experience pre-
ferred. Salary: minimum $20,000. Apply WUFT-TV
Search Committee, 2000 Weimer, University of Florida,
Gainesville, FL 32611, Deadline: March 5, 1986. An
EEQ/AA Employer.

Need a news director? Current program director re-
turning to news. Decade of TV journalism experience.
Box A-101.

Creative cable news reporter (0oking for break in
small market. Aggressive self-starter; extensive pro-
duction skills. Investigative reporting, features, live
coverage., Allison 617—696-1026.

'm looking for a major market! Are you looking for an
experienced meteorologist? If so...Box A-122,

News director/executive producer seeks challenge.
Twelve years television news, eight years manage-
ment. Team player. Currently employed. Box A-120.

Program manager. WHNS-TV21 seeking program
manager with a minimum of 3-5 years experience.
Strong negotiation and scheduling skills a must. Knowl-
edge of operations and promotion preferred. Send re-
sume to Doris Friend, Personnel Manager, WHNS-
Tv21, 521 College Street, Asheville, NC 28801, (No
phone calls please.) EOE M/F

Commercial producer/announcer/writer. Immediate
opening for senior director with experience, talent, en-
thusiasm, and skills in location and studio tape produc-
tion. You'll have the freedom to create a selling spot
from concept to completion in this exciting SE market.
¥" cassette/resume 1o Lew Koch. Operations Man-
ager. WAAY-TV, PO. Box 2555, Huntsville, AL 35804.
EOE.

Versatile anchor--reporter news and Sports exper-
ience. Solid writing, shoot, edit, produce. BYU gra-
duate Seeking relocation. Steve B01—571-2683.

SITUATIONS WANTED PROGRAMMING
PRODUCTION & OTHERS

Creative talk show producer: | will create a highly
successful talk/variety show. or make yoOur current
show #1. Quistanding track record. determination and
enthusiasm, and excellent references. Box A-102.

Lighting director with network credits and studio pro-
duction skills willing to relocate. Resume on request.
Box A-73.

MISCELLANEOUS

Senior producer/director for Toledoc PTV station
WGTE-TV, To write, produce, direct new series local
history programs and other general assignments. Can-
didates should have minimum five years broadcast
producing/directing, college degree, knack for history
programing. and desire to foster junior staff profession-
al growth. $25-$30K plus benefits. Send resume, sala-
ry history, names/addresses of three references and
cover |etter describing your professional ambitions to
Shirley Timonere, WGTE-TV, Box 30, Toledo, OH 43692.
EOE.

Continuity/traftic manager for public television sta-
tion near LA with expanded signal coverage through-
out Southern California. Must have two year full-time
continuity, promotion or traffic experience at a broad-
cast television station plus BA in Radio/TV or related
field. Must type 40 words per minute. Salary t¢ $19K.
Excellent family banefits package. Letter and resume,
posimarked by 3/7/86 to Winston Carl. Personnel Offi-
cer, KVCR-TV/FM, San Bernardino Community College
District, 631 S. Mt. Vernon Ave., San Bernardino, CA
92410. EOE.

Top 100 Midwest network affiliate seeks director for
production/newscasts. ADO and Chyron experience
necessary Salary commensurate with experience.
Send resume and salary requirements. EOE. Box A-
132

In house TV producer/coordinator tc build 2 weekly
cable programs for special interest publisher. Must be
experienced/marketing-smart. Publisher, PJS Publica-
tions, Box 1790, Peoria, IL 61656.

SITUATIONS WANTED MANAGEMENT

Returning to U.S. from Japan in late August. Seeking
management opportunity. Have Harvard AB, Wharton
MBA and 12 years experience in budget-fiscal man-
agemenl. Also broadcast experience in Japan. Open
to all opportunities. Prefer mid-east but would consider
other. Contact Harold Ashby, American Embassy-To-
kyo, Box 241, APQ San Francisco, CA 96503.

Program manager, Top 25 market, well rounded
knowledge al} areas Station operation, seeks increased
earning opportunity. Successful track; hands on leader-
ship; thorough knowledge budgeting. cost control, and
revenue planning. Box A-123.

SITUATIONS WANTED TECHNICAL

20 years broadcast engineering. 10 years as televi-
sion chief engineer & director of engineering. Start up
& upgrade construction, studios & transmitters, union
crews, people management and departmental budget-
ing from scratch. Piease reply Box A-44.

SITUATIONS WANTED NEWS

Programing coordinator: Centrally located mid-size
market affiliate seeks experienced program adminis-
trator 1o review syndication, oversee scheduling, and
maintain network liaison. Resume’s 1o Box A-131. EOE.

Recent N.PP.A. Photographer of the Year looking for
alternative to Los Angeles rat race. Currently shooting
magazine, interested in special projects and documen-
taries. My tape tells the story. Box A-78.

Primo People can move you up 1o a better job. Send
your tape and resume today to: Steve Porricelli or Jack-
ie Roe, Box 116, Old Greenwich CT 06870. 203—637-
3653.

Is a better career opportunity high on your list of
priorities? We have attractive availabilities with poten-
tial for continued growth and development with client
stations in television and radio. All levels, all market
sizes. Contact Media Marketing, PO. Box 1476, Paim
Harbor, FL 34273-1476, or call 813—786-3603.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Tiree Graduate Assistantships (TV siation manager,
radio station manager, and news director) will be avail-
able Sept. 1, 1986. Each position will reqgire approxi-
mately 20 hours per week. Assistants will receive $400
per month plus a partial-to-full time tuition waiver. In-
quire with Director of Broadcasting, Pepperdine Uni-
versity, Malibu, CA 90265. 213—456-4430. Application
deadline: April 1, 1986.

Department of Communication, Florida International
University, Miami, seeks two assistant/associate pro-
fessors of telecommunication for Fall, 1988, for its ex-
panding, professionally oriented mass communication
program. {1) With teaching/interest in two of the follow-
ing areas: eflects, audience research/analysis, pro-
gramming, international broadcasting/comparative
systems, new technologies and production. (2) To
teach video/audio production plus - if candidate has
interest and experience in broadcast journalism (ENG/
EFP production) - writing for RTV, or performance and
introductory courses. Appointments will be tenure-
eaming or visiling (possibly to be converted to tenure-
earning the first year). Doctoral or Master’s preferred;
however, significant professional experience may sub-
stitute for advanced degree. Experience in Latin Amer-
ica a strong plus. FIU's Department of Communication,
10 become a free-standing schoolin 1986, emphasizes
applied, professional mass communication education.
It has 450 undergraduate majors; a graduate program
is to be added soon. Faculty are expected 10 excel at
teaching, engage in applied research and/or Creative/
professional activity, and participate in building an out-
standing program with a strong focus on Latin America
and the Caribbean. Letter of application, vita, three
references 1o Dr. David Martinson, Chair. Search Com-
mittee, Department of Communication, Florida Interna-
tional University, North Miami, FL 33181, Deadline:
March 13. 1986. Member of the State University of
Florida. An equal opportunity/affirmative action em-
ployer.

Graduate assistant: positions available for exper-
ienced broadcasters interested in managing on-air FM
station while pursuing MS degree in media manage-
ment in college communications. Contact Dr. H.H.
Howard, 98 Communications Bidg., University of Ten-
nessee, Knoxville, TN 37996,
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Telecommunications: Assistant Professor, full-time,
tenure-track position. Masters required, Ph.D. pre-
ferred, 3 years college teaching required. Teach gra-
duate and undergraduate courses in an established,
production-oriented program. Appplicant would be
able to teach TV production and any of the following:
Introduction to Telecommunications, Writing for TV,
Telecommunications Law, Telecommunications Man-
agemenl, and supervise internship. Competitive sala-
ry/benefits. Available September. 1986. Deadline for
application in March 15, 1986. Send resume, tran-
scripts and three letters of recommendation to: Search
Committee, Department of Telecommunications, Kutz-
town University, Kutztown, PA 19530. Kutztown Univer-
Sily is an affirmative action/equal opportunity employer
and aclively solicits applications from qualified minor-
ity candidates.

ithaca College, School of Communications. The
School of Communications at Ithaca College has two
management posilions open: Position #1 Manager of
radio operations: Fulltime appointment in the School of
Communications to supervise day lo day operationof a
student staffed 5500 watt FM and a carrier current/
communily cable AM station. Work with Director of
Broadcast Operations on budgels, programming and
staffing. Will teach 1 course per year in area of special-
ity Bachefor’s in communications required; Master's
preferred. Previous management experience required;
teaching experience desirable. Salary competitive
based on experience. Screening begins March 17th.
Position open July 1, 1986. Send applications 10:
James Loomis, Chairperson, Radio Operations
Search, School of Communications, Ithaca College,
Ithaca, NY 14850, 607—274-3242. Position #2 Man-
ager of television operations: Fullime appointment in
the School of Communications to supervise day to day
operations of a student staffed television channel 13
and campus cable television channel 6. Work with di-
rector of broadcast operations on budgets, program-
ming and staffing. Will teach 1 course per year in area
ol speciality Bachelor's in communications required:
Master's preferred. Previous management experience
required; teaching experience desirable. Salary com-
petitive based on experience. Screening begins March
17th. Position open July 1, 1986. Send applications to:
Paul E. Smith. Chairperson. Television Operalions
Search, School of Communications, Ithaca College,
lthaca, N 14850, 607—274-3242. Ithaca College is an
equal opportunity/affirmative action employer.

HELP WANTED MANAGEMENT

National sales manager: Television broadcast pro-
ducts. Growing high-tech broadcast equipment manu-
facturer with established brand name worldwide
searches for a national sales manager. We are looking
for an executive experienced in high-tech sales with
determination to grow with company. Experience in
field sales essential. Contact: Lee O'Keefe, Secretary
to President, Shintron Co.. Inc., 144 Rogers St., Cam-
bridge, MA 02142. Tetephone: 617—491-8700.

HELP WANTED TECHNICAL

Expanding production company seeks qualified
maintenance engineer with strong electronic back-
ground/computer editor to work with clients. Resumes
to 421 Briarbend Dr., Charlotte, NC 28209.

CONSULTANTS

Get that job? Obtain an expert crilique by a 35 year
broadcast professional. Send cassette, resume and
$35.00 check. Job suggestions with report. Double
“M” Productions, 535 Ternes, Elyria, OH 44035.

PROGRAMING

Bingo. Oldest promotion in the industry. Copyright
1962. World Wide Bingo, PO. Box 2311, Littieton, CO
80122. 303—795-3288.

MISCELLANEQUS

Mobile facilities and crews. Nationwide service. Any
pickup anywhere. No job too small or large. Trucks,
people, transmission, tele-conferences, etc. Call
215—576-6075.

Info-packed cassette tells how 1o break into radio/TV
voiceover business. $9.95 to: Voiceworks, Box 17115,
Greenville, SC 29606.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 Iturbide
Street, Laredo, TX 78040. Manuel Flores 512—723—
3331.

Instant cash- highest prices. We buy TV transmitters
and studio equipment. $1,000 reward for information
leading to0 our purchase of a good UHF transmitter.
Quality Media, 404—324-1271.

Wanted: used VHS 3/4", 1" and 2" videotapes, Cash
paid for all lengths. No defectives. Call Andy Carpel,
301—845-8888.

Wanted, SONY WEX-2000 pattern extender and
Chroma Key board, for CDL 350 switcher. Call 303—
629-5347 collect.

VHF television transmitter, low band, 25KWunder 15
years old. Prefer RCA, consider any brand. Maze
205—956-2227.

Wanted, AM-FM transmitters, towers, antennas, sty-
dio equipment. AS&E. Route 1, Box 406C, Chester, MD
21619,

FOR SALE EQUIPMENT

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
379-6585.

FM-20kw/30kw, BE FM-30 (1983) w/FX-30 exc. like
new, CSI T-20-F on air w/exc. & stereo (1982), mint. Call
M. Cooper , Transcom, 215—379-6585.

FM-2.5/3/5kw, CCA 2.5kw w/exc. on air w/proof, Bauer
605B (1984) Skw w/630 exc. (going higher power);
McMartin 3.5k w/exc. on air w/proof, Call M. Cooper,
Transcom, 215—379-6585.

. AM-5kw & 1kw, Collins 21E on air w/proof, ITA 5000A

on air excellent condition, Harris BC-1H (1972) mint
condition—Collins 820D1 (1972). Call M.Cooper,
Transcom Corp. 215—379-6585.

New TV startups. Quality Media can save you money.
Top quality equipment at lcwest prices. Business
Plans, financing available. Quality Media 404—324-
1271.

GE 30kw UHF transmitter. Immediate delivery, good
condition. Quality Media 404—324-1271.

Videomedia 1" VTR editor model Z-6000. New. Half
price. Bill Kitchen, Quality Media, 404—324-1271.

GE 110 KW UHF transmitter. Townsend exciter. pul-
sars, ready to go. Quality Media. 404—324-1271.

Two Ikegami HL-79A ENG/EFP cameras. Good con-
dition. Each includes Cannon 9-118mm macro zoom
lens, 2 batleries, and shipping case. $11,500.00 each.
Call Clint Tinsley, Center City Video. 215—568-4134.

Betacam BYW-3 complete field package. well-main-
tained. $35,000. 415—386-1100.

Production equipment: Hitachi BR 100, low hours, he-
trodyne adaptor—$15,000. Ikegami HL79A, $9.000.
TK76B, Hitachi FP50s, Panasonic AK100/AU100,
CMX340/NEC TT7000s, VPR2Bs, lllusion DVE, Quanta
Q7 CG. Chyron 4000, 5500 color corrector. Angenius
25X and Fuji 22X lenses. CP6112 swilcher, Vinton
heads, tripcds and dollies. Hydroped 500 head. Call
Jack Taylor, WVSCO, 315—367-2800.

Mobile vans: Two 14° cube vans fully equipped, Cam-
era Van - Five triaxed cameras, GV switching and rout-
ing, Yamaha audio. Tape Van - 2 Ampex VPR2B w/Slo-
Mo, Chryon 4000. Bosch and Tektronix monitoring and
test equipment. Ready to go. Excellent Condition
$285.000. 38’ Gentenslager recently rebuilt. No equip-
ment $27.000. 30' Gerstenslager recently stripped.
$14,000. Call Jack Taylor, WVSCO, 215—367-2800.

Used Truscon 4-leg angle, seli-supported tower. 183"
excellent condition. Clearwater FL $15.000.00 813—
461-1341. Can erect on your site.

Collins 21A, 5kw AM transmitter currently on air. FOB
South. $2500.00 you remove. Maze Broadcast Co.
205—956-2227.

NEC “Eflex” digital effects system. Single channel, 3
yrs old. on line. Exc. condition. 27K. Maze Broadcast
Co. 205—956-2227.

Dubner CBG-2 animation system, excellent condi-
tion. 4096 colors, DeJag/Anti-Aliased, 4 Meg Meg-O-
Mem Board. Drives included. lomega and CDC remov-
able. Call 215—568-4134.
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Quality broadcast equipment. AM-FM-TV. new and
used, buy and sell. Antennas. transmitlers, VTRs,
swilchers, film chains, audio, etc. Trade with honest,
reliable people; Call Ray LaRue, Custom Electronics
Corp. 813—685-2938.

For sale: ITC stereo record/play cart. Moseley re-
mote control, ITC stereo reel-to-reel, BE-4 mixer. Call
812—451-2636.

Ikegami 730 camera w/Canon 12:1 (2x) lens. Less
than 200 hours on new tubes $4,900. Canon 10:1 lens
for IKE $580. 213—876-4055.

Used broadcast TV equipment. Hundreds of pieces
wanted and for sale. Please call Systems Associates to
receive our free flyer of equipment listings. 213—641-
2042.

3/4” evaluated videotape! Guaranteed to ook and
work as new. Prices: Field mini KCS-20 minute cas-
settes $6.99. 30 minutes $9.49, 60 minutes $12.49.
ELCON evaluated, shrink wrapped and delivered free!
Master broadcast quality at half the price. Hundreds of
thousands sold 1o professional users. To order call Car-
pel Video, Inc., collect, 301—B45-8888 or toll free
800—238-4300.

Digital satellite receiver. Scientific Atlanta in excelient
condition with 7.5 kHz dual audio decoder, voice cue
decoder, and transponder crystals for NBC, NBC
back-up. and ABC. Dan Vbss 319—245-1400.

Cetec 7000/GLS withAudiofile, 4 Cartel/Carousels, 3
Otari Playbacks, CRT Logging Package, Live Assist
Package. Dale Hendrix, 215—868-6767. Holt Techni-
cal Services, a division of The Holt Corporation.

RG-19A/U on 550 foot rolls @ $2.00/ft. Cablewave 50
ohm 7/8 inch foam on foot reels @ $2.00/1t. Write for our
list of Jennings Vacuums. J.S. Betts Company, 81 W.
Campbeliton St., Fairburn, GA 30213.

Motorola MR-96 microwave system for sale, new
condition. Call Ben Ferguson 609—935-1510.

RADIO

Help Wanted Management

GENERAL MANAGER
WANTED

Experienced, sales ariented generai
manager or general sales manager
ready to move up to lead a team of
broadcast professionals at KICT-FM
Witchita, Kansas.

This is an excellent opportunity to
grow with an aggressive and ex-
panding broadcast group. Excellent
compensation and benefits.

Please write in confidence and tell
us about yourself.

Compass Communications
1100 Larkspur Landing Circle
Suite 315
Larkspur, CA 94939
415—461-8550
An equal opportunity employer

GENERAL MANAGER

The United Broadcasting Company has a GM opening
at its flagship station wDJY-FM Washington, DC. Appli-
cants must have management experience and strong
interpersonal skills, Send resume, including salary his-
fory 10 4733 Bethesda Ave., Suite 808, Bethesda, MD
20814. EOE. MF.
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Help Wanted Management
Continued

Help Wanted Programing,
Production, Others

STATION MANAGER
One of nation’'s premier black gospel
station (WQIZ) needs hard charging
station manager. Licensed to St.
George (in the Charleston, SC Met-
ro), this non-directional AM at 810
has super signal and consistent au-
dience ratings. If yoU're big on pro-
motion, sales and profit, come ex-
pand this winner into new horizons.
Send resume to Steve Judy, VP &
GM, Trident Communications Corpo-
rations, 4995 Lacross Rd., Suite
1600, Charleston, SC 29418. EQE.

PROGRAM DIRECTORS
PROMOTION MANAGERS

Maijor Cincinnati radic station seeks cre-
ative promotions specialist. Must be able
to develop and implement attention-get-
ting ideas. Off the wall thinkers encour-
aged. Don't hold back; give it your best
shot. Immediate opening. Resume, tapes
and work examples to PO. Box 2561,
Cincinnati, Ohio 45202. EOCE.

Help Wanted Sales

SENIOR
ACCOUNT EXECUTIVE

Expanding East Coast group has posi-
tien in medium sized Southern city. Un-
surpassed lifestyle, great staff, superb
position, lots of opportunity. Individual
must be strong with local retail sales,
merchandising, and marketing criented.
Excellent with concepts, sensitive in
working with a people oriented staff,
strong leadership ability and skills. Enjoy
outstanding ocean and beach recrea-
tion, unequalled arts and humanities. An
unusual exciting opportunity for the right
person. An equal appertunity/affirmative
action employer, M/F. Box A-117

TELEVISION

Yelp Wanted Management

GENERAL MANAGER

for KPDX-TV in Portland, Oregon. Candi-
dates must presently be a GM or GSM of
an Independent Television Station. Send
resume to: Michael A. Fisher, PO Box 40,
Sacramento, CA 95820. EOE.

Help Wanted Announcers

Help Wanted Announcers

PLAY-BY-PLAY

University of Cincinnati WCKY, Cincin-
nati, Ohio, is looking for the "Voice of the
Bearcats." Telephone talk experience
necessary. Tape and resume fo Jim
Glass, Program Director, WCKY Radio,
219 McFarland St., Cincinnati, Ohio
45202, EOE.

WWF SPORTS ANNOUNCER

The World Wrestling Federation has an
immediate opening for a television sports
anncuncer.

This position is fulltime and requires ex-
tensive travel.

Send resume and on-camera video tape
sample (3/4" cassettes only, please) to:
Nelson Sweglar
General Manager - Television
Titan Sports, Inc.

81 Holly Hill Lane
P.O. Box 4520
Greenwich, CT 06830

»

Help Wanted Technical

TEL 0
ENGINEER

AIR PRODUCTS AND CHEMICALS
INC., a high technology Fortune 250
company, located in Allentown, PA, has
an immediate opportunity for an ex-
perienced Television Engineer. This in-
dividual will have primary responsibility
for the maintenance and operation of
equipment for a state of the art video
production facility. Knowledge of com-
puter assisted editing, 1" video tape
equipment, state of the artcameras, and
electronic graphics is required. Produc-
tion skills with both studio and field ex-
perience are required. Some travel in-
volved, Applicants shouid possess an
associate or bachelor's degree in Tele-
vision Engineering or the equivaient in
experience.

xcellent salary and benefits. Quali-
fied applicants should forward resume
and salary history to:

Attn: R. J. Ely
Air Products & ChemicalsInc.
P.O. Box 538
Allentown, PA 18105

AIR II‘
AR v

Egual Opportunity Employer MIF

Help Wanted News

SPORTS ANCHOR
WEEKENDS

Top 30 market looking for weekend
Sports Anchor/Reporter. Good solid re-
perting and anchor skills @ must. Mini-
mum 3 years experience. Box A-110.
Broadcasting.

An equal opportunity employer. M/F.

Help Wanted Technical

Help Wanted Technical

CHIEF ENGINEER

WDJY, United Broadcasting Company's Urban
Contemporary station in Washington, D.C., is
seeking a qualified person for the position of
chief engineer. Qualified candidates must have
an FCC Licence or SBE certification, knowl-
edge of studio and transmitter construction,
maintenance and operations. Those interested
should send thier resume to Richard Mertz, Di-
rector of Engineering, United Broadcasting
Company; 4733 Bethasda Ave., Bethesda, MD
20814. Please, no phone calls. ECE/MF.

|m; Capitol Broadcasting Corporation

AUDIO ENGINEER

The Christian Broadcasting Network, Inc.
has an immediate opening for an exper-
ienced audio engineer. The successful
candidate must be a high school gra-
duate with instruction in basic electronics
with emphasis in audio engineering. De-
grees helpful. Also requires a minimum of
3 years experience as an audio operator
for television or professional 16-24 track
recording studio. Remote television and
film audic experience a plus. Must have
the ability to proficiently operate audio
mixing, processing, and recording
equipment. If you wish to serve on ateam
committed to excellence, send resume
and salary history in confidence to:

The Christian Broadcasting
Network, Inc.
Employment Department—Box AE
CBN Center
Virginia Beach, VA 23463
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Help Wanted Programing,
Production, Others

Promotion
Writer/Producer

Leading, award-winning CBS
affiliate looking for a creative,
energetic, experienced
writer/producer to join our
promotion team. Strong writing
and editing skills a must. If you
feel! you're qualified and want
to work for one of the best

equipped, highest rated stations
in the country, please send
resume and tape to: Human
Resources Dept. WRAL-TVS
P.O. Box 12000, Raleigh, N C.
27605. EOE, M/F




Help Wanted instruction

THE AMERICAN U HIVEIiEITY

WASHINCTON DC.

FACULTY VACANCY IN VISUAL MEDIA
SCHOOL OF COMMUNICATION

Position available for 1986-87 as Assistant Professor of Visual Media, tenure track, in the School of Communication

Responsibilities: lgaching undengraduate and graduate courses in video and television production and. depending on
qualifications, one course in film production; advising; facilities and equipment management; and departmental activities
Qualifications: MA; professional background and experience in video. studio television andior location film production
(some lechnical expertise is necessary); experience leaching at the university level; desire 10 continue production or

publication while a member of tha faculty

Salary compelitive. dependent on qualifications and experience. Curriculum vitae/resurme and three letters of recommenda-

tion should be sent by Aprl 1, 1986, to:

Visual Media Search Committee
School of Communication
The AmeriCan University

4400 Massachusetts Ave., NW
Washington, D.C. 20016

An EEQ/AA University.

For Sale Stations Continued

OKLAHOMA CITY
FULL—POWER
UHF TV

LOW PRICE
EXCELLENT TERMS

FT. WORTH TEXAS
LPTV
EXCELLENT COVERAGE
GOOD TERMS

Radio Programing

Lum and Abner

":151 w
Ly Are Back
M""“L E‘j .. piling up profits
for sponsors and stations.
ﬂ 15-minute programs from
] the golden age of radio.
‘n’ PROGRAM DiSTRIBUTORS w PO Drawer 1737
Jonesboro, Arkansas 72403 » 501/972-5884

Miscellaneous

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1900 Emery St., Ste. 206
Atlanta, GA 30318
404—355-6800

®
©
©

®
®
©
©
®

000000000000000008

LIKE TO VISIT CHINA?

As part of our scenic 22 day tour, produce
your live, exclusive 2-way call-in show
with your American oudience participation. o)
Please call or write for additional information. o
Paul Haie, 1619 N, Royer St. ®
e

Colorado Springs, CC 80967  303-633-4795

ceoecoeeoceocoeCeod

Business Opportunity

CREATIVE PRODUCTION HOUSE

Specializing in TV promotion seeks partner to
expand capabilities and penetration. National
client base including major networks. Pringi-
pals only reply in writing to: FHCG, 1 P.O.
Square. Suite 3160, Boston, MA 02109, 617-
423-6566.

For Sale Stations

CENTRAL TEXAS
Resort Area Combo
$1.2 million cash

JAM ’ OO
Media Brokerage & Appraiesis
1512} 327-9570

950 West Lake High Dr,, Suite 203, Austin, TX
78746

] For Fast Action Use
| BROADCASTING’S
Classified
Advertising

BETTER THAN
OWNING A
RADIO STATION

OWN A
CONNECTICUT

SCHOOL OF
BROADCASTING
in 'Imlr Cltr

® Over 20 years of proven success in training
professionat broadcasters
® Thousands of CSB graduates employed in
radio and TV coast-to-coast.
Now, you can be in business for yourself but not
by yourself. Connecticut School of Broadcasting
18 expanding its operations in a limited number of
pnme markets throughout the country.®
As a CSB owner, you'll start with someone
already at the top of the broadcast schoal busi-
ness. Train in Connecticut or Boston
Franchise Fee $49,000.
or Consulting Fee without corporate name $25,000.
Call Dick Robinson, President
1-203-232-9988

CONNECTICUT SCHOOL
OF BROADCASTING

Radio Park, Farmington, CT 06032
Stratford, CT « Paim Beach, FLA « Wellesley Hills, MA
“Not available n New England, South Florida, New York
City, New Jersey or Philadelphia area.

Bill Kitchen

(404)324-1271
e

===+ = (QualityMedia——]

“-:'-:_Cnrpuratm—

e —— _ﬂ
CALIFORNIA-SMALL MKT. GROUP

AM/FM and FM 45 miles apart. May
be purchased separately. Excellent
growth mkts. 2 hrs. from big city
Serves @90,000. Asking $1,875,000
for all 3. $285,000 down @2.4X '85
gross.

Contact Elliot Evers (415)495-3516.

CLASSIFIED
ADVERTISING
IS YOUR
BEST BUY ...

This space could be
working for you for a
very low cost ... andit
reaches a most
responsive audience.
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Help Wanted Programing, Production, Others Continued ALLIED FIELDS

Help Wanted Sales

Electronic ( ‘

Graphics The Nation's Top Broker is looking
Coordinator DIRECTOR/EDITOR at quality candidates for associate |

Leading Southeastern CBS affiliate
needs talented, knowledgeable

expansion. Applicants must have strong
| background in broadcast ownership or
Experienced D/E with excellent creden-

| EXg ity management. Must be V\gllfi_ng to w10rk
individual to | tials needed for nationally syndicate smarter than most o earn 6 figures plus.
't?ev’;;o;;egr g?z,;h;,g;?:m L health news feature series. Must be Send letter, resume, and any other I
dlaphics, inctiudthg DubneT, hPiIgth crea:jtive and hlav?1 strang s(lj(ills in pertinant data to:
; g shooting, directing, lighting, an st . .

Aclﬁggogévglﬁggi' z’;gvflg":jséoéf' production. RTF degree and broadcast Bill Cate, President
raphics 6GUi rrgant excell%nl or film experience essential. Send re- Chapman Associates, Inc.
ges? . senge mer 2l sume and tape to Mr. Dana C. Randall, 18&1]2 PUE"XO%%%;B'“"

%A o ds% ool Mgr. of Media Productions, The Uni- ania, J
Graplics Doy 0ndusSiNg Sy Siom versity of Texas Medical Branch, 520 _—

capacily. Send resume and res fo Learning Center, ]-36, Galveston, Texas

Human Resources Dept,WRAL-TVS i
Box 12000, Raleigh, N.C. 27605. V7l
EOE, M/F

UTMB is an affirmative action
EOE M/F/H empioyer.

\
’

THE DISNEY CHANNEL

America’s fastest growing pay television service, The Disney Channel,
announces an outstanding position within the Marketing Division.

PROGRAM RESEARCH
MANAGER

As Program Research Manager, primary responsibility will be the design,
analysis, and reporting of both primary and secondary program research
to original programming, on-air promotion, acquisition, scheduling, and
other related areas. This individual will work closely with major syndicated
and custom research suppliers to gather and analyze meaningful data to
assist programming-related decision making. This position’s ongoing func-
tions will also include responsibility for a majer monthly Programming
Tracking Study and maintenance of a comprehensive programming norms
database.

Excellent oral and written presentation skills as well as a strong Ratings
Research background are essential. The successful candidate will have
a minimum of three years Research experience in the entertainment, pay
programming, or cable environment. PC familiarity is preferred. Strategic
marketing and consumer research experience are highly desirable.

This key position offers an excellent salary and benefits program befitting
an industry leader. Please send your resume, stating qualifications and
salary history to:

The Disney Channel
J. Buhl
Dept. C8556-165
500 South Buena Vista
Burbank, CA 91521

Equal Opportunity Empioyer
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For Sale Equipment

FOR SALE

Complete RCA
60 KW Transmitter
Model TTU-60A in excellent condition.

Available because of increased power
and transmitter replacement.

Also Available: 1100 ft. of 614" trans-
mission line.

Call Hoyle Broome, General Manager,
at 205-322-4200, for more details.

WBMG-TV, Box 6146
B’ham, AL 35259

Employment Services

Last week MediaLine subscribers learned
about 30 tv news reporter and anchor job
openings, 27 tv assignment editor, pro-
ducer and news management job open-
ings, 10 tv weather and sports jobs, and
18 radio sales, news and announcing
jobs. Every day this week they'll hear
about even more. Medialine job listings
span small, medium, and large markets.
Why delay your job search any longer?
New jobs every day on Medialine. Learn
more by calling 312-855-6779.

FEMALES WANTED (AND NEEDED)
NATIONAL, the nation's leading radio personnel placement service, re-
ceives constant requests for qualified female announcers and news peo-
ple trom radio stalions in ail size markets, coast to coast. i you are ready
{or @ move, let NATIONAL hein For complete detals and registration
lom, enclose $1 and handling to: NATIONAL BROADCAST
TALENT COORDINATORS, DEPT. B., PO BOX 20551, BIRMING-
HAM, AL 35216, 205-822-9144-ACT NOW!




The breakthrough new book!

101 WAYS TO

CUT LEGAL FEES &

MANAGE YOUR LAWYER:
A practical guide for
broadcasters and cable operators

In his new book, former General
Counsel for the National Associa-
tion of Broadcasters (and now a
partner in the Washington firm of
Verner, Liipfert, Bernhard, McPher-
son and Hand), communications
“superlawyer” Erwin G. Krasnow
strips away the mystique surround-
ing the legal profession to show
broadcasters and cable operators
how to:

® Select the right lawyer for you

® Enter into the best fee arrange-
ment

® Get the most out of your lawyer

® Control legal costs

® Monitor and evaluate your law-
yer's performance

® Remedy problems with your
lawyer

SPECIAL INTRODUCTORY PRICE!
Order your copy of this valuable book
today for just $29.95, the special intro-
ductory price! You'll have 10 days to
examine the book. In that time, if you're
not completely satisfied return it with
the mailing labei for a 100% refund!

MAIL THIS COUPON TODAY!

EX T T Y XX P Y P XY F Y X T F Y ¥ ¥ F §F P e

O YES! | want to benefit from the
cost-cutting, performance-
boosting ideas in “101 Ways to
Cut Legal Fees & Manage Your
Lawyer”...

Send me__copies at $29.95 each

My check or money order paya-
ble to Broadcasting is enclosed.

Name

(IQ,D R.A.Marshall&Co.
N

Media Investment Analysts & Brokers
Bob Marshall, President

Exceptional opportunity to acquire this AM/FM
combo located in a small growing southeastern
market. $375,000 with terms available.

S08A Pineland Mali Office Center. Hilton Head Island. South Carolina 29928 B03-681-5252

“TWENTY YEARS EXPERIENCE GOES INTO EVERY SALE”

H.B. La Rue, Media Broker

Radio TV CATV Appraisals

West Coast

44 Montgomery St. #500
San Francisco, CA 94104
415434-1750

901/767-7980

MILTON Q. FORD z AssociaTES

MEDIA BROKERS—APPRAISERS
“Specializing in Sunbéit Broadcast Properties”
5050 Poplar - Suite 1135 - Memphis.Tn. 38157

East Coast
500 East 77th St. #1909
New York, N.Y. 10021
212 288-0737

MONTANA
BANKRUPTCY SALE

Class A, fully equipped. Bozeman Market.
Sealed bid by March 15th to:
Bankruptcy sale—District of Montana, 27 West
Brcadway, Butte, MT 59701
For information on equipment, call 406-—656-
4990,

Organization

Street

City State Zip
( )
Phone

Mail to:
BROADCASTING

" PUBLICATIONS INC.
1735 DeSales Street, NW
Washington, D.C. 20036

TEXAS METRO MARKET

500.000 + population
Class CFM
Asking $1.6 milfion
with terms

TEXAS SUBURBAN AM

Fullume suburban to
major market. Reduced
10 $1,825,000—good terms

For info on these and other
Southwest properties—
Contact Bill Whitley
(214)680-2807

CHAPMAN ASSOCIATES’
nationwide media brokers

Atlanta

6201 Powers Ferry Rd., #455
Atlanta, GA 30339
404 956-0673 Hal Gore, V.P.

PALM
BROADCAST
SCHOOL
AVAILABLE

ESTABLISHED CONNECTICUT
SCHOOL OF BROADCASTING
FOR FRANCHISE PURCHASE

Aftractive, modem South Florida facility in one of
the fastest growing areas in the country. Price
approximately 112 times gross or four times cash
flow. This is a once-in-a-lifetime opportunity.

Call Dick Robinson, President
1-203-232-9938

CONNECTICUT SCHOOL
OF BROADCASTING

Radic Park, Farmington, CT 06032
Stratford, CT ~ Wellesley Hills, MA
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The Holt Corporation

CALIFORNIA COAST FM

Three FM stations in coastal markets...Class C and Class A facilities. Avail-
able individually or build a California FM group. Our specialist on these
listings is Leigh Moylan at 215—865-3775.

Washington, DC 20036
2033 M Street. N.W,
Suite 800

Bethlehem, PA 18017
The Westgate Mall
Suite 205

Winchester, VA 22601
Tower Park
Box 2869

BOB KIMEL'S
NEW. ENGLAND MEDIA, INC.

Are YOU ready?

It now's the time for your first Station or to add
10 your holdings, it's THE time to call us.

8 Dnscoll Dr., St. Albans, V1 05478
802-524-5963

NEBRASKA-MEDIUM MARKET

Class C FM. Well equipped. Asking $500,00C with
terms. Contact Bill Lytle (816) 341-3733.

"HAPMAN ASSOCIATES

nationwide media brokers

® Class C with powerful daytimer. Fiorida. $3,000,000
® More than 80 radio stations from Puerto Rico to Guam
including several combos and Class C stations. Call to
get on our mailing list.

® Buying or selling. See us at NAB in Dallas. By ap-
pointment only.

Business Broker Associates
615-756-7635, 24 hours

AM FM

Deep South - Gulf
1,600,000 Metro

$2,800,000 Terms
Reply Box A-115

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfilms International

300 North Zeeb Road,

SEE TO BELIEVE

Oklahoma Sgl. Mkt. FM new station,
new eguipment, wealthy town, 3
Nat'l Banks. $195,000 with low
down. Carol, 405—832-5333.

VHF and UHF full power TV sta-
tions in Pacific Rim Sunbelt. Es-
tab. indep. with satellite for total
coverage of market. Will consider
sale of 50% to 100% interest.

Dept. PR., Ann Arbor, Ml 481086

Please reply Box A-116.

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1735 DeSales St.,
N.W., Washington, DC 20036.

Payable in advance. Cash, check, or money order. Full
& correct payment MUST accompany ALL orders.

When placing an ad, indicate the EXACT category de-
sired: Television, Radio, Cable or Allied Fields: Help
Wanted or Situations Wanted, Management, Sales,
News, etc. If this information is omitted, we will deter-
mine the appropriate category according to the copy.
NO make goods will be run if all information is not includ-
ed.

The publisher is not responsible for errors in printing due
to illegible copy—all copy must be clearly typed or print-
ed. Any and all errors must be reported to the classified
advertising department within 7 days of publication
date. No credits or make goods will be made on errors
which do not materially affect the advertisement.

Deadline is Monday at noon Eastern Time for the foliow-
ing Monday's issue. Earlier deadlines apply for issues
published during a week containing a legal holiday, & a
special notice announcing the earlier deadline will be
published above this ratecard. Orders, changes, and/or
cancellations must be submitted in writing. (NO tele-
phone orders, changes, and/or canceliations will be ac-
cepted.)

Replies to ads with Blind Box numbers should be ad-

dressed to: (Box number), c/o BROADCASTING, 1735
DeSales St., N.W.,, Washington, DC 20036.

Advertisers using Blind Box numbers cannot request
audio tapes, video tapes, transcriptions, films, or VTR's
to be forwarded to BROADCASTING Blind Box num-
bers. Audio tapes, video tapes, transcriptions, films &
VTR's are not forwardable, & are returned to the sender.

Publisher reserves the right to alter classified copy to
conform with the provisions of Title V1| of the Civil Rights
Actof 1964, as amended. Publisher reserves the right to
abbreviate, alter, or reject any copy.

Rates: Classified listings (non-display). Per issue: Help
Wanted: $1.00 per word, $18.00 weekly minimum. Situations
Wanted (personal ads). 60¢ per word, $9.00 weekly mini-
mum. All others classifications: $1.10 per word, $18.00
weekly minimum. Blind Box numbers: $4.00 per issue.

Rates: Classified display (minimum 1 inch, upward in
half inch increments), per issue: Help Wanted: $80.00
per inch. Situations Wanted (personal ads): $50.00 per
inch. All other classifications: $100.00 per inch. For Sale
Stations, Wanted To Buy Stations, Public Notice & Busi-
ness Opportunities advertising require display space,
Agency commission only on display space. -

Word count: Count each abbreviation, initial, single fig-
ure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD.etc., count as one
word each. Phone number with area code or zip code
counts as one word each.
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Fates & lortunesu

Media

Stan Whitman, president and general man-
ager, KFBB-TV Great Falls, Mont., named ex-
ecutive VP and chief operating officer of
MDM Inc., newly formed parent corporation
of KFBB-TV and KAAL-Tv Austin, Minn.

Philip Nye, general manager, wLUK-TV Green
Bay, Wis., named president of station.

Cheryl Kerns, local sales manager, WDAF-TV
Kansas City, Mo., named VP and general
manager.

Keith Meyer, station manager, KRKE-AM-FM
Albuquerque, N.M.. named general man-
ager.

Edward Aiken, senior
VP, television, Pappas
Telecasting,  Fresno,
Calif.-based owner of
KMPH(TV) Visalia, Ca-
lif., and WHNS(TV)
Asheville, N.C., joins
WTOG(TV)  Tampa-St.
Petersburg, Fla., as
general manager.

VP's named senior
VP’s, American Tele-
vision & Communica-
tions, Denver: Richard Davies, finance; John
Dawson, human resources; Richard Hol-
comb, corporate and community affairs; Ed-
ward McCarthy, management information ser-
vices; David O’Hayre, cable investments, and
Stephen Ste. Marie, marketing and program-
ing.

John Price, manager,
named general manager.

Aiken

KTSN(AM) Dallas,

Greg Fischer, account executive, WMAG-FM
High Point, N.C., named operations man-
ager.

Natan Katzman, director of broadcasting and
station manager, KQED Inc., San Francisco,
named VP, television stations manager. In
that position he will oversee noncommercial
KQED(TV) and noncommercial KQEC(TV), both

San Francisco, and Golden Gate Productions
production facility.

Joseph Fitzgerald, VP, investor relations,
ABC Inc., New York, named VP, investor

Schaub
relations,

Capital
Cities/ ABC Inc. War-
ren Schaub, VP, con-

troller, ABC Inc.,
named senior VP, fi-
nance, ABC Televi-
sion Network. Alfred
Schneider, VP, policy
and standards, ABC
Inc., New  York,
named VP, policy and
standards, Capital
Cities/ABC Inc.

David Lundquist, VP, finance, and chief fi-
nancial officer, and David Walthall, VP and
president of Heritage Communications Pro-
ducts Group, Heritage Communications, Des
Moines, lowa, named senior VP’s.

Richard M. Tettelbaum, from Fortas & Hard-
man, Washington, joins Metromedia Inc. as
assistant general counsel.

Schneider

Susan Harmon, station manager, noncom-
mercial KERA(FM) Dallas, named to board of
directors, American Public Radio, St. Paul,
Minn.

John McCutcheon, general sales manager,
KTVvE(TV) El Dorado, Ark., joins KPOM-TV
Fayetteville, Ark., as station manager and
sales manager.

the most experienced
executive recruiting firmin
broadcasting and cable

More than 16 years as specialists in the communications industry.
For a confidential discussion, call 312-991-6900.

%W’?Mz}

%a;%;iv & %M?W

1605 COLONIAL PARKWAY

INVERNESS, ILLINOIS 60067
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Gerald Smith, from Detroit Economic
Growth Corp., Detroit, joins noncommercial
WTVS(TV) there as manager of community
outreach.

Marketing

Appointments, Foote,
Cone & Belding Com-
munications, Chicago:
Abbott Jones, presi-
dent, FCB Associated
Communications

Companies, named
president and chief ex-
ecutive officer, Foote
Cone & Belding Com-
munications; W. Bruce
Mason, executive VP,
general manager, Chi-

Jones
cago office, to president, FCB/Chicago.

Albert B, Litewka, president and chief execu-
tive officer, Wamer Software Inc., New York,
subsidiary of Wamer Communications, joins
Jacobs & Gerber Inc., Los Angeles-based
agency whose accounts include Lorimar/Te-
lepictures, CBS’s news division and numer-
ous broadcast properties, as president and
chief executive officer.

Peter Falcone, president, Doyle, Dane, Bern-
bach, New York, elected to board of direc-
tors.

Appointments, McCaffrey & McCall, New
York: M, Angela Castro, VP and research
manager, to senior VP; William Metzger, VP,
account supervisor, to senior VP, manage-
ment supervisor; Theodore Pettus, from
Ogilvy Mather Partners, New York, to senior
VP and associate creative director, and San-
dra Shaw, from Ogilvy Mather Partners, to
senior VP and management supervisor.

Jack Young, president, Foote, Cone & Bel-
ding/East, New York, resigns.

Jeffrey Marks, from Muir Comelius Moore,
New York, joins Geer, DuBois there as VP,
account supervisor.

Lioyd Highbloom, executive VP, account
management, Doyle Dane Bembach, New
York, named director, multinational account
planning.

Ed Mizzell, account group supervisor, Luckie
& Forney Advertising, Birmingham, Ala.,
named VP.

John Schneider, producer, Tatham-Laird &
Kudner, Chicago, named executive producer.

Luis Albertini, president, Lotus-Albertini
Hispanic Reps, New York, joins Caballero
Spanish Media there as group director.

Victoria Vitale, director of sales, Northwest
region, Arts & Entertainment Network, New
York, named director of national sales.

Ron Cochran, from Dan Grey, New York ven-
ture capital firm, joins MMT Marketing there



as New York sales manager.

Appointments, D’Arcy Masius Benton &
Bowles, Chicago: Pam Martin and Val Kegley,
buyers, to senior buyers; Karen Hutton, esti-
mator, to junior buyer.

Joseph O’Neill, senior VP and associate cre-
ative director, Ammirati & Puris, New York,
named copy chief.

Cathy Cementina, media planner, Decker,
Guertin & Cheyne, Hartford, Conn., joins
Mintz & Hoke, Avon, Conn_, as media plan-
ner.

Ric Johnson, from Amold & Co., Boston,
joins Siddall, Matus & Coughter. Richmond,
Va., as associate media director.

Patricia Hosking, account executive, WASH-
FM Washington, joins Eastman Radio, New
York. in same capacity.

Cathleen Pratt, account executive, Selcom
Radio, New York, joins CBS Radio there as
account executive.

Lora Tintera, from Stolz Advertising, St
Louis, joins Gardner Advertising there as ac-
count executive.

Rose Carpinelli, account executive, Concen
Music Broadcast Sales, New York, named
New York sales manager.

Tom Valdiserri, from Gallo Wines, Chicago,
joins D’Arcy Masius Benton & Bowles there
as account executive.

Karl Gensheimer, national sales manager,
wFLD-TV Chicago, named VP and general
sales manager. He succeeds Al DeVaney, who
was named VP and general manager of sta-
tion {BROADCASTING, Feb. 17).

S. Kemp Nichol, local sales manager, wXGz-
Tv Appleton, Wis., joins KBSI-TV Cape Girar-
deau, Mo., as general sales manager.

Tricia York, account executive, KATTAM-FM
Oklahoma City, named general sales man-
ager.

Wayne Myers, from Professional Profiles
Inc., Cleveland, joins WUAB-TV there as mar-
keting director.

Stacie Raiss, director of advertising sales,
TKR Cable Co., Warren, N.J., named direc-
tor of advertising and marketing of its sys-
tems serving central New Jersey.

Tom Williams, senior account executive,
KwKH(AM) Shreveport, La., joins KRMD-AM-
FM there as local sales manager. i

1
i

Linda Moss, account executive, KICU-TV San
Jose, Calif., named regional sales manager.

Donna Collins, assistant local sales manager,
WFSB-Tv Hartford, Conn., named national
sales manager.

Named account executives, KYUU(FM) San
Francisco: Jo Ann Spaziani, from KITS(FM)
San Francisco; Matt Wong, from KCBS(AM)
San Francisco, and Jeff Dreher, from William
Hoelsken Co., San Ramon, Calif.

Programing

Stephen Morley-Mower, VP, sales servicing,
Embassy Communications, Los Angeles,
joins Hal Roach Studios there as senior VP,
operations. Andy Kaplan, director, sales and

acquisitions, Embassy Pictures, Los Ange-
les, joins Hal Roach Studios as VP, adminis-
tration.

Appointments, USA Network, New York: R.
Kent Replogle, VP and general manager,
KMBC-Tv Kansas City, Mo., to executive VP
and chief operating officer; John Silvestri,
VP, advertising sales, to senior VP, advertis-
ing sales; Gil Faccio, VP, affiliate relations, to
senior VP, affiliate relations; David Kenin,
VP, programing, to senior VP, programing;
Stephen Brenner, VP, business affairs, to ad-
ditional title of general counsel; Judy Jen-
kins, program director, WZTV(TV) Nashville,
to manager of program acquisitions and
scheduling.

A ¢
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Replogle Chernin
Appointments, Showtime/The Movie Chan-
nel, New York: Peter Chernin, executive VP,
programing, to additional duties as executive
VP, programing and marketing; Hal Richard-
son, VP, film acquisition, to VP, program ac-
quisition and program enterprises; Joan
Boorstein, manager, contracts, to manager,
film acquisition; Paul Villadolid, manager, ac-
quisition planning, to supervisor, acquisition
planning; Paul Lamb, supervisor, screening
and script evaluations, to manager, evalua-
tions, and Lori Kahn, supervisor, screen and
script evaluation, to manager, special film ac-
quisition and evaluation.

Mauro Sardi, VP, worldwide operations,
Warner Brothers Television distribution, Bur-
bank, Calif., named executive VP, world-
wide operations.

Linda Frankenbach, VP, affiliate operations,
Home Box Office, based in Denver regional
office, named VP of HBO’s new business de-
velopment group. She will oversee sales and
marketing of Festival, new programing ser-
vice HBO will begin testing in March. Jack
Hayes, director, affiliate relations, New Eng-
land region, HBO, New York, succeeds Fran-
kenbach.

Etienne Marguard de Villiers, managing di-
rector, Satbel Ltd., South African firm in-
volved in film and video, joins Buena Vista
International, London, distribution arm for
Walt Disney and Touchstone features, as
president.

Kevin Wendle, manager, drama development,
NBC Entertainment, Los Angeles, named di-
rector, drama development.

Gerry Lepkanich, VP, advertising sales, Syn-
dicast Services, New York barter syndication
company, named senior VP and general man-
ager.

Gary Levine, management trainee, Columbia
Pictures Television, Los Angeles, named di-
rector of current programs.

Appointments, Lifetime, New York: Andrew
Morris, manager, custom research, Arbitron,
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New York, to director of research; Richard
Kaminsky, supervisor, affiliate data research,
MTV Networks, New York, to manager,
medical research, Lifetime medical televi-
sion, and Joan Weisberg, junior analyst, to
senior analyst.

Burton Morrison Jr., VP, finance and adminis-
tration, Ladd Co., Los Angeles, joins MGM/
UA there as executive VP, finance and ad-
ministration,

Ellen Weston, VP, production, CBS Theatri-
cal Films, Los Angeles, joins John Conboy
Productions there as executive VP.

Doug Stern, VP, feature film division, 20th
Century Fox, New York, joins Cablevision,
Woodbury, N.Y., as VP, marketing, program-
ing and sales.

Phil Oldham, VP, Katz American Television,
New York, joins Genesis Entertainment, syn-
dication company there, as senior VP, domes-
tic sales. Wendy Phillips, VP, general sales
manager, barter, King World Enterprises, Los
Angeles, joins Genesis Entertainment there
in same capacity.

Burl Hechtman, director of first-run syndica-
tion-home entertainment programing, Mo-
town Productions, Los Angeles, named VP.

Pamela Di Giovanni, director, industrial rela-
tions, 20th Century Fox, Los Angeles, named
VP, labor relations.

Appointments, The Disney Channel, Bur-
bank, Calif.: Patricia Rice Potter, supervisor,
on-air promotion, 1o manager, production
services; Cheryl McDowell, broadcast stan-
dards editor, ABC-TV, Los Angeles, to man-
ager, standards and practices, and Maggie
Molloy, manager of evaluation, Showtime/
The Movie Channel, Los Angeles, to man-
ager, program evaluation.

Marian Davis, assistant producer, West 57th,
CBS, New York, joins NBC Entertainment,
Los Angeles, as manager, current drama pro-
grams. Mary Mazur, associate, drama depart-
ment, NBC Entertainment, Los Angeles,
named manager, drama development.

Matt Shapiro, manager of program oper-
ations, MMT Sales, New York, named VP,
director of programing.

Carl Runge, VP, MCA TV, Southeast area,
Atlanta, retires.

David Van Stone, program director, KWSS(FM)
Gilroy, Calif., named group director of pro-
graming services for parent, Nationwide
Communications.

Tony Gray, music director, wuUsSL(FM) Phila-
delphia, named program director.

Scott Vaughan, announcer, KEZN(FM) Palm
Desert, Calif., joins KESQ-TV Palm Springs,
Calif., as program coordinator.

Phil LoCascio, program director, WYYY(FM)
Syracuse, N.Y., joins WGCL{FM) Cleveland in
same capacity.

Keith Smith, from KICI(FM) San Francisco,
joins KMEL(FM) there as production director.

Tami Kuna-Whitacre, from KuUSI-Tv San
Diego, joins WFLX(Tv) West Palm Beach,
Fla., as writer-producer.

Tami Sanders, entertainment producer and
special projects coordinator, KUTV(TV) Salt
Lake City, named field producer and on-air



talent for station.

Marla Davis, midday personality, wHMP-FM
Northampton, Mass., named program man-
ager, succeeding Al Peterson, who continues
his moming drive on-air responsibilities.

Dave Baum, host, Dave Bawm Show, WIND-
(AM), joins WMAQ-Tv there as host, Today in
Chicago.

News and Public Affairs

Joseph Peyronnin, senior producer, CBS
Evening News, Washington, named senior
producer and deputy bureau chief, CBS
News, Washington.

Appointments, Reuters North America: Brian
Bain, assistant editor, New York, to managing
editor; Rodney Pinder, correspondent, Wash-
ington, to editor-in-charge, national security
and foreign policy, and Peter Torday, corre-
spondent, to editor-in-charge, financial.

Appointments, American Almanac, NBC
News: Polly Powell, segment producer, KCBS-
Tv Los Angeles, to associate producer; Alex-
andra Gleysteen, associate producer, to field
producer, and Marijo Dowd, reporter-re-
searcher, to associate producer.

Keeve Berman, from Business Times, New
York, joins WMCA(AM) there as news director.

Kelly Wheeler, managing editor, KSDO(AM)
San Diego, named news director. Barbara
Lewis, editor and reporter, KSDO, succeeds
Wheeler.

Harold Baker, from KoGa(aM) Ogallala,
Neb., joins KTNS(AM) Dallas as news director.
Randy Wyles, from KXaS-Tv Dallas, joins
KTNS as anchor, Evening News Hour.

Appointments, Hearst's WTAE-Tv Pittsburgh:
John Poister, assignment manager, to assis-
tant news director, succeeding Frank Graham,
who joins co-owned WBAL-Tv Baltimore as
news director, Jody Woznicki, noon news
producer, succeeds Poister; Fred D’Ambrosi,
from wKyc-Tv Cleveland, to executive pro-
ducer, and Regis Bobonis Jr., desk assistant.
to night assignment editor.

Sher Patrick,
Ohio,
chief.
Kevan Ramer, meteorologist, wWSFA-TV Mont-

gomery, Ala.. joins The Weather Channel,
Atlanta, as on-camera meteorologist.

reporter, WHIO-Tv Dayton,
named Springfield, Ohio, bureau

Technology

Adrian Ettlinger, engineering consultant in-
strumental in development of electronic edit-
ing systems including CMX and CBS-Sony
single camera systems, joins Burbank, Ca-
lif.-based Cinedco as senior VP. Cinedco is
developing and marketing Ettlinger’s Ediflex
electronic editing system.

Bruce Goodman, VP, Amway, and former VP
and general manager of Mutal Broadcast-
ing, Arlington, Va., one-time property of
Amway, named chief operating officer of
Amway’s MultiComm Telecommunications
Corp., Arlington-based FM subcarrier infor-
mation service.

City, Tenn., looks on.

Park plaudit At Park Communications' annual banquet at Capital City Club, Raleigh, N.C.,
founder and chairman, Roy H. Park, was saluted in anticipation of the 25th anniversary of
the company, incorporated in March 1961 for the purchase of Park's first station, wncT.Tv
Greenville, N.C. In addition to a letter from President Reagan, and greetings in person
from North Carolina Governor James Martin, a videotape greeting came from industry
executives including radio commentator Paul Harvey, Gannett Chairman Allan Neuharth
and CBS founder William Paley Above, North Carolina congressman, James Broyhil!
(center), presents Reagan letter to Park as Haines Johnson, VP of Park's wiHL-Tv Johnson

Mark Gray, business manager, video systems
unit, audio-video systems division, Ampex.
Redwood City, Calif., named assistant gener-
al manager of division.

Allen Jacobson, president, U.S. operations,
3M, St. Paul, Minn., named chairman and
chief executive officer, .succeeding Lewis
Lehr, 65, who retires but remains director of
company.

Gary Lister, director of operations, Los Ange-
les television operations center, Wold Com-
munications, named director of operations,
networks department.

Robert Davis, manager, technical facilities,
KCBS-Tv Los Angeles, named director, tech-
nical operations.

Philip Taylor, sales engineer, broadcast sys-
tems division, RCA Corp., joins WLNE-TvV
Providence, R.1., as chief engineer.

AR e —
Promotion and PR

Edward Berenhaus, independent promotion
consultant, joins Financial News Network,
Los Angeles, as director of advertising and
promotion.

Richard Tellis, VP, management supervisor,
public relations department, Doremus & Co.,
New York, joins Creamer Dickson Basford
there as senior VP and manager of corporate
and financial relations group.

Jeffrey Myers, supervisor of acquisitions,
The Disney Channel, Burbank, Calif.,
named writer-producer, on-air promotions.

Allied Fields

Marc Weisberg, co-owner, Weisberg & Ein-
spahr, Denver accounting firm, joins Daniels
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& Associates there as assistant VP. mergers
and acquisitions.

Joel Winnik, partner, Wald, Harkrader &
Ross, Washington, joins Hogan & Harison
there as member of firm, specializing in com-
munications.

Named committee heads, NATPE Interna-
tional, New York: Charlotte Moore English,
WMAR-TV Baltimore. publications commit-
tee; W, Hunter Low, Eastman Kodak, mem-
bership commitiee; Deborah McDermott,
KMBC-Tv Kansas City, budget committee;
Larry Gershman, MGM/UA. international
committee; Joe Weber, USA Network, fu-
tures commitiee: Bob Jones, KYw-TvV Phila-
delphia, nominations committee.

Appointments, Community Broadcasters As-
sociation. Vienna, Va.: Rick Hutcheson, Im-
pact Television Group, Vienna, Va.. presi-
dent; D.J. Everett, TV 43, Hopkinsville, Ky,
VP, and John Kompas, Kompas/ Biel & As-
sociates, Milwaukee, to secretary-treasurer.

Deaths

Donald A. Murray, 80, retired engineer in
charge of Minnesota district office, FCC, St.
Paul, Minn., died Jan. 31. 1986, at his home
in Hot Springs, Ark. He had Parkinson’s dis-
ease. Murray headed office from 1945 until
his retirement in 1971},

Reginald Dowell, 57, executive secretary,
New York local, American Federation of
Television and Radio Artists, AFL-CIO, and
Eastern regional director of union, died of
cancer Feb. 10 at Astoria general hospital,
New York. He is survived by his wife, Geral-
dine, one daughter and two sons.

Sydney Stone, 83, vaudeville comedian best
known to viewers of early television as pitch-
man on Milton Berle’s Texaco Star Theater on
NBC in late 1940’s and early 19507, died of
heart attack Feb. 12 in New York.



Randy Bongarten:
Sound management
for NBC Radio

What goes around comes around. In 1983,
15 head of General Electric’s radio proper-
ies, Randy Bongarten presided over their
;ale when the group was dissolved. Today as
resident of NBC Radio, among his charges
e the eight owned radios soon to be the
roperty of General Electric, the new owner
f NBC parent RCA. Five of those sta-
ions—grandfathered properties in New
vork, Washington and Chicago, where there
ire co-owned television stations—are going
mn the block.

Mostly good things have been coming
wound for Bongarten lately. In September
{984, the then-34-year-old broadcast execu-
ive overcame tough inside competition to
recome the youngest NBC Radio president.
‘Some people thought he [Bongarten] was a
ong shot, but | knew he was a natural for the
ob,” says former NBC Radio President Mi-
shael Eskridge—now executive vice presi-
lent of Olympics for NBC—of his succes-
or. “He had a wealth of experience in
inance and station management,” says Esk-
idge.

In addition to the radio properties, Bon-
rarten is responsible for NBC Radio Enter-
ainment, a programing arm to distribute
ong-form shows; NBC Radio Network—
he industry’s oldest; the Source, the six-
/ear-old, young adult network, and Talknet,
1 nighttime programing service.

One of Bongarten's first tasks as president
vas the establishment of NBC Radio Enter-
ainment. The initial series, which pre-
niered in January 1985, was the 90-minute,
nonthly Live From the Hard Rock Cafe. Over
he past year, the new unit has launched such
yrograms as a live country concert series,
stve From Walt Disney World, and a jazz pro-
sram, The Jazz Show with David Sanborn. In
he works for April is a two-hour, weekly
ldies show featuring wNBC(AM) New York
adio personality and nightclub comedian,
soupy Sales.

NBC Radio Entertainment, says Bongar-
en, was created to take advantage of more
ong-form program opportunities. “The way
ve were set up, the Scurce was doing all the
ong-form programing and that network was
‘ery much tied to the album-oriented-rock
AOR) format,” he says. “The creation of a
eparate unit allowed us to broaden our ap-
eal.”

Two months after NBC Radio Entertain-
nent was off and running, Bongarten outbid
“BS and other networks for the NFL rights
rackage, signing a two-year deal for the
.985 and 1986 seasons at a reported $11
nillion.

Reflecting on the just-completed NFL
eason, Bongarten says he was pleased with
he affiliate lineup of some 275 stations, and

RanpaLL Danp BonGaRTEN—president, NBC
Radio, New York; b. Aug. 31, 1949, Pittsburgh;
BA, economics, Oberlin College, Oberlin,
Ohio; MBA and MS, journalism, Columbia
University, New York, 1973; assistant
business manager, wJiB(FM) Boston, 1973-74;
sales representative, waY(AM) Schenectady,
N.Y,, 1974; manager, market research and
development, way, 1974-75; accounting
manager, WGY{AM)-WGFM(FM)-WRGB-TV
Schenectady, 1975-1976; sales manager,
WGY-WGFM, 1976-78; station manager, wGy-
wGFM, 1978-81; vice president, radio, for
General Electric Broadcasting (all of the above
properties were owned by GE), Weston,
Conn., 1981-83; vice president and general
manager, wNBC(aM) New York, 1983-84;
present position since 1984; m. Frances
Cohen, May 27, 1973; one child—Dara, 9.

with the quality of the broadcasts, but notes
that NBC “didn’t meet the sales numbers
that had been anticipated.” He attributes the
soft sales to a generally “tough” sports sales
marketplace for both network radio and tele-
vision as well as getting a “late start” in
soliciting advertisers due to securing the
NFL rights package only six months before
the season opened. “There were also a lot of
people wondering what kind of job NBC
would do, because CBS had become so well
established,” says Bongarten. (CBS had the
NFL radio rights for seven years.) Bongar-
ten believes that NBC has proved itself with
its NFL coverage, “erasing” any question
marks for next season.

The former GE broadcasting executive’s
current business address has special signifi-
cance. It was during a sightseeing visit to
NBC headquarters at 30 Rockefeller Center,
New York, as a youngster, that he first devel-
oped an interest in radio and television.
“Taking a tour of this place started me think-
ing about a career in broadcasting,” says
Bongarten.

That interest remained. Although he ma-
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jored in economics at Oberlin College,
Oberlin, Chio, he spent his last two college
summers traveling to Schenectady, N.Y.,
where his parents lived, to run the videotape
projector for then GE-owned WRGB-TV
there.

It was during that time that Bongarten met
James Delmonico, who was in charge of
manpower development for General Electric
Broadcasting and Cable. (Delmonico is cur-
rently president of WRGB-TV.) Delmonico in-
vited Bongarten to join the company once he
completed school. Bongarten would take
him up on the offer, but only after receiving
simultaneous masters degrees in business
administration and joumalism—part of a
media management program—from Colum-
bia University in New York.

Bongarten joined GE Broadcasting in
1973 working in the accounting department
at the company’s central headquarters in
Schenectady. He was next named assistant
business manager of company-owned
wIIB(FM) Boston. That was followed, some-
what reluctantly, by a short stint as a sales
representative for wGY(am). Bongarten re-
members Delmonico tetfing him: “If you're go-
ing to be a manager in this company, you’re
going to sell.”

Several months later, Bongarten assumed
the post of manager for market research and
development at wGY-wGFM. Bongarten then
worked briefly as accounting manager for
the Schenectady television and radio stations
as well as serving as the business manager
for the Boston radio outlet.

In 1976, he was named sales manager of
wGY-wGFM and two years later the stations’
general manager. When GE’s management
decided to separate its radio and television
operations in 1981, Bongarten was put in
charge of the radio side.

Just over a year after he gained the title of
vice president of radio for GE, the company
decided to divest itself of its eight radio
properties and Bongarten found himself en-
trusted with the task of selling the stations.
While negotiating the sale of wiIB, one of
GE'’s last remaining stations, to NBC in
1983, he became better acquainted with Esk-
ridge, whom he had first met while running
the GE stations, some of which were NBC
Radio affiliates.

At the time of the wiIB sale, the general
manager’s spot at WNBC(AM) opened up. “I
had not run a major, metro market radio sta-
tion and I felt that it was something I wanted
to do and needed to do,” says Bongarten.
WNBC apparently agreed, and he got the job
in July 1983. One year, one month and one
week later, Bongarten was elevated to the
network presidency.

Those who know Bongarten describe him
as a relaxed and informed individual who, in
the words of one colleague, “does his home-
work.” That thoroughness translates into
high visibility for NBC Radio as it ap-
proaches its 60th birthday. 2]

+
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Television commercials that are enjoyable to consumers are more

likely to convince viewers of value of brand, according to Ogilvy &
Mather. Study by O&M's San Francisco-based Center for Research
& Development concluded that viewers who enjoy commercial are
twice as likely to be convinced that advertised brand is best. About
16% of consumers who liked commercials “a lot" increased their
preference for brand, as against enly 8% for those those who were
neutral about TV spot. Study covered 73 prime time commercials
for products ranging from coffee to gasoline. Ogilvy interviewed
895 consumers before and after they had viewed certain programs
and commercials in their homes. Commented Alexander Biel, ex-
ecutive director of Ogilvy center: “People have complained that
popular commercials win prizes but don't have an awful lot to do
with sales. Now we can say likeability enhances persuasion and,
at the very least, you don't pay any penalty if people enjoy your
ad.”
a

NBC says Today had largest audience ever during week of Feb. 10-
14, reaching 5.9 million homes. For week, Today, which originated
from Rio de Janiero and Buenos Aires, averaged 6.9/27. ABC's
Good Morning, America had 5.3/21 for the week, and CBS Morning
News had 3.3/13. Today has now won morning ratings for 10 weeks
in row. NBC News at Sunrise also won week with 2.4/17. That show
has now won or tied for lead, for 19 consecutive weeks.

O
NBC will make use of The Cosby Show as lead-in for “special sneak
preview"” of You Again starring Jack Klugman, on Thursday, Feb.
27. New show will run from 8:30 p.m. to 9 p.m. that night. It
premieres in its 8-8:30 p.m. time period on following Monday,
March 3.

O

CBS announced West 57th will premiere Wednesday, April 30, at 8
p.m. Previously, CBS said Mary and Foley Square, which currently
air in that time period, will move to Tuesday, 9-10 p.m., effective

March 25.

(]

Comsat reported last week net loss of $41.5 million on revenues of
record $459 million for 1985, compared with net income of $51.2
millicn on revenues of $397 5 million. Decrease In earnings was
due primarily to writedown of $120 million on two high-power
direct broadcast satellites and "related assets” and discontinua-
tion of several other businesses. Operating income for 1985 was
$103.9 million, up 11% from $93.7 million year earlier. Comsat

Sneak preview. CBS Entertainment screened its docudrama, A
Deadly Business, last week (Feb. 19) at the National Press Ciub
in Washington, and will air the movie tomorrow (March 4} at 9-
11 p.m. NYT. The film deals with toxic waste disposal and is
based on the true story of former convict Haroid Kaufman (por-
trayed by Alan Arkin), whose undercover work for the FBI ex-
posed the involvement of organized crime in the handling of
toxic waste. A reception was attended by 110 people, including
Arkin, co-star Armand Assante, executive producer Jim The-
baut, screenwriter Al Ramrus, FBI Assistant Director William
Baker, Assistant Attorney General Henry Habicht, 10 congress-
men and 12 congressional staff representatives. Above left:
Arkin and Thebaut. Above right: Assante and Bob McConnell,
vice president/Washington, CBS Inc.

—

ordered satellites from RCA Astro-Electronics in 1982 for its DB
subsidiary, Satellite Television Corp., which went out of busines
in late 1984. Comsat has tried without success to sell satellite
since then. Satellites are still being carried on books with drast:
cally reduced valuation, which Comsat declined to reveal

—
[}

White House is expected to nominate Republican Linda Gosden Rol
inson, senior vice president of corporate affairs for Warner Ame
Cable Communications Inc., and for seat on Corporation for Publ
Broadcasting board. Formerly director of public affairs with Depar
ment of Transportation under then Secretary Drew Lewis, Robir
son would be appoeinted to seat left vacant by Lillie E. Herndor
Democrat Louis {(Woody) Jenkins, Louisiana state representative fc
past 14 years and former radio newsman and television annournt
er, had been under consideration but told BROADCASTING last wee
that he has withdrawn his name from nomination. Herndon seat
for five-year term.
o

In filing last week before Superior Court of State of Californie
attorneys representing Reliance Insurance Co. and others who par
ticipated with New York-based insurance holding company in it
mid-1985 acquisition of Walt Disney Co, shares, said they should b
given option of rescinding their agreement with Disney in whicl
they sold back to company an 11.1% stake for roughly $325 millioi
($77 50 per share). Reliance group's use of roughly $60 milliol
profit earned in buyback last June has since been restricted b
California judge at request of certain shareholders that accuse
group of "greenmail” and suggested agreement should be rescind
ed. Value of Disney stock has risen above $120 per share, sinc
filing of initial suits, which were consolidated into final complain
several weeks ago. In last week's counter complaint, Relianc:
accused Disney of not seeking to end shareholder litigation, althougl
nitial buyback-agreement supposedly released Reliance from le
gal responsibility. Suit therefore requests Reliance be given optio
of rescinding agreement (which shareholder suit also requested,
If counter complaint is accepted, investor group could realize pa
per profit of over $200 million. No hearing date has been set.

m]

World Wrestling Federation said it would offer its Wrestlemania
lineup of wrestling matches as pay-per-view event on April 7. Prc
gram will air live for three hours in prime time and will be distribut
ed by Titan Sports, parent company of WWF. Retail price will b
$15, split evenly between Titan and cable operaters. Titan said i
had commitments for program from systems representing 2 mi
lion addressable homes and has projected 10% buy rate from esti
mated 2.5 million addressable homes it expects to have on line b
show time. Last March, when Wrestlemania 1 was offered, Tita
said, cable systems carrying event averaged 10% buy rate. Tita’
also produces wrestling programs for USA Network and, NBC an:
wrestling cartoon for CBS's Saturday morning lineup.

[m]

FCC has approved sale of Family Television Corp.'s wurL-Tv (ch. 22

Raleigh, N.C., for $14.5 miillion to Television Corp. Stations, whic

also owns WNRW(TV) (ch. 45) Winston-Salem, N.C. Grant is subjec

to Television Corp.'s divesting wNRw within 12 months of consun

mation of deal. Signals of two stations overlap; so Televisio

Corp.'s cwnership of both would be in viclation of duopoly rule
(u}

FCC has approved $350,000 sale of construction permit fc
wruxirvy (ch. 8) Johnstown, Pa., by Laurel Television Inc. to Eve
green Broadcasting Corp. Evergreen also owns WOPC(TY) (ch. 2:
Altoona, Pa. Signals of that station and WTHx would overlap, ¢
commeon ownership would normally be prohibited under duopo
rule. But FCC granted Evergreen permission to retain both unde
exception permitting such combinations when one station is cpe
ated as satellite of other. In this case, Evergreen has proposed t
operate worpc “primarily as a satellite” of wrnx.

u]

CBS last week asked FCC to dismiss petition to deny sale of its kmo’
Tv St. Louis by SPACE, trade association of home satellite industr’
CBS has proposed to sell station to Viacom International. SPACE
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:eking to block sale on grounds that network’s plan to scramble
tellite feeds aren't in public interest {BROADCASTING, Feb. 10). In
ing with FCC, CBS said its decision to scramble feeds to affili-
ed stations raised no public interest, statutory or constitutional
sues for FCC consideration. “That feed is now, and always has
:en, intended to be private and is protected from interception
ider Section 705 of the Communications Act,” CBS said.

[m}

zcision came down late last Friday on fate of CBS Broadcast
ternational in wake of resignation of Ed Joyce, who was in
1arge of unit until his resignation three weeks ago. Unit, under
1y-t0-day management of John Eger, senior vice president, CBS
orldwide Enterprises, will report to Van Gordon Sauter, group
:ecutive vice president, CBS/Broadcast Group, and president,
35 News. Broadcast International, formerly arm of CBS Preduc-
ms, until decision last year to dissclve motion picture business,
responstble for sale and distribution cf all CBS-produced news,
orts and entertainment programs to markets overseas and, do-
estically, to cable, home video and other ancillary markets.
o

cBes-Tv New York will not be in stereo for launch of network’s multi-
\annel sound service with The 28th Annual Grammy Awards this
1esday, Feb. 25. Three other CBS owned stations, in Los Ange-
3, Chicago and Philadelphia, will provide stereo sound for three-
yur broadcast (see story, page 54, this issue). WCBS-Tv had also
anted to make switch, but spokeswoman said technical conver-
on could not be made in time for show.

o

>w that merger of Capcities/ABC Inc. has been completed, ex-
atives of company and of National Association of Broadcast Engi-
rers and Technicians are headed back to bargaining table to renego-
ite contract covering 3,200 employes that expired 11 months
jo. Negotiators will be meeting starting March 4 at Federal Medi-
ion Office in Washington.

G

roup W Radio will soon institute three new managerial changes:
avid Graves, VP-general manager, KFwBaM) Los Angeles, will
ove to newly created spot of VP, planning, Group W Radio;
tephen Fisher, district manager, Southwest region, Group W Ca-

ble, Los Angeles, will replace Graves at KFWB, and Wesley Spencer,
manager of accounting services, Southwest region, Group W Ca-
ble, will become controller for Group W Radio, filling spot vacated
by Christopher Claus who was recently named VP-general man-
ager of company-owned KJOY(FM) San Diego. Group W sold its
cable division late last year (BROADCASTING, Dec. 30, 1985).

O

Six of seven Storer television stations—all but kcsT.Tv San Diego—
have decided to withdraw from National Association of Broadcasters.
Under new management edict (Storer was bought last year by
Kohlberg Kravis Roberts), decisions concerning trade association
membership are to be left up to individual station manager. As
cost-cutting measure, new management has also eliminated job of
vice president, government affairs, in Washington. It was held by
Walter Threadgill.

u}

Syndicast Services, New York-based barter program distributor,
has been sold to Network Film Corp. Ltd. for undisclosed amount.
NFC Ltd. is Sydney, Australia-based 25-year-old animation house
that went public last year on Sydney Stock Exchange. It is headed
by Michael Milne. NFC formed U.S. subsidiary called NFC Enter-
tainment 30% owned by NFC Ltd. and 10% owned by Rothschild
Australia Ltd. to buy Syndicast from Admerex International Inc.
Len Koch will remain as president of Syndicast.
o

Canadian Radio-Television and Telecommunications Commission has
proposed major overhaul of its cable television regulations. But
while changes, CRTC says, will make it easier to introduce new
services, existing regulations that are designed to ensure pre-
dominance of Canadian television and audio services on cable will
be maintained. Systems must devote more channels to Canadian
than to foreign services. In other matters, commission proposed
new approach to cable rates it says will reduce regulatory burden
on systems while allowing it and public to monitor changes in
rates. And CRTC's proposal would generally bar advertising on
programing channels. Some imited types of advertising would be
permitted on channels devoted to nonprograming (e.g., alphanu-
meric) services. Proposal would also allow greater opportunities for
substitution of broadcasters’ over-air signals.

Stricter radiation emissions standards may be on the way

A tightening of federal restrictions on human expgosure to radio
and TV broadcast toewer radiofrequency radiation emissions
may be in the works—a move which could inCrease costs of
compliance for broadcasters to as much as $45 million.

Since the beginning of this year, the FCC has had in place
exposure limits based on standards developed through an
industry organization, American National Standards Institute
(ANSI). But at least three federal agencies, including the Envi-
ronmental Protection Agency are moving ahead 10 establish
federal standards for public and occupational exposure and
nearly all proposed limits being considered are far more re-
strictive than the FCC rules.

The commissicn would probably be pressured to implement
any new, more stringent federal standards, particularly those
of the EPA, according to FCC RF radiation policy spokesman
Robert Cleveland, speaking at a Federal Communications Bar
Association seminar in Washington last Thursday, Feb. 20.

The EPA has preposed four regulatory options, two of them
are five and 10 times more stringent than limits set by the FCC,
the third is identical to the ANSI standard and a fourth option
requires no action to be taken. The proposals, completed last
June after a five-year effort, had been held up for final approval
at the Office of Management and Budget, which argued they
could fead to unnecessary regulation (“Closed Circuit,” Dec.
9, 1985).

OMB has since reversed itself, cleared the EPA proposals,

and was last week projecting their publication in the Federal
Register as early as this Tuesday, Feb. 25.

The two other government bodies developing exposure
standards are the congressionally chartered National Council
on Radiation Protection and Measurement (NCRP) and the
Department of Health and Human Services' National Institute
of Occupational Safety and Health (NIOSH). NCRP's proposed
limits, scheduled for release in April after approximately three
years in development, are eguivalent to limits set by FCC for
occupational exposure but have more restrictive criteria for
public exposures. NIOSH recommendations, widely circulat-
ed in draft form since last summer, also go beyond ANSI limits.
No release of NIOSH recommendations is expected until the
latter half of 1986.

Cost estimates prepared by EPA showed that the options
would require stations to spend a combined total of, in the
worst case, $45.6 million for compliance, but only $8.4 million
under the less stringent option. The average TV station not in
compliance would have the costliest bill, spending from
$23,100 to $70,300. The average FM would spend from
$6,400 to $22,000, and an average AM would spend from
$1,300 to $2,600.

Only between 5%-10% of stations were projected by the
FCC to be not in compliance with some aspect of its ANSI
limits, Cleveland said, but the figures would rise under stricter
rules.
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COiMMITTEID TO THE FIRST AMENDMENT & THE FIFTH ESTATE

(L

The beat goes on

The NAB will never be the same.

On Friday. in Fort Lauderdale. Fla., the National Radio Broad-
casters Association voted itself out of one existence and into
another: as part of the National Association of Broadcasters. It is
4 union long sought and as long elusive, and one that—if it lives
up to its promise—will strengthen the entire radio industry

Our attention is caught not by the numbers involved—several
hundred NRBA members now have the option 1o join NAB—but
by the energy and spirit they represent. Nowhere will that be more
conspicuous than on the NAB radio board, which is about to
include such independent thinkers as Bill Clark, Bernie Mann,
Carl Hirsch, Sis Kaplan, Art Kellar, Norman Wain, Ted Dort. Jim
Wychor, Gary Grossman, Jeft Smulyan. Art Suberbielle and
Marty Greenberg. They’ll bring with them a legacy of dedication
and activism that characterized NRBA's first 27 years and will
enhance the rest of NAB's.

A consummation devoutly to be applauded.

What’s in it for whom?

There was little dancing in the suites at last week’s Las Vegas
convention of people in the business of making. selling and
servicing home earth stations for satellite reception. That busi-
ness has been slowed, some would say derailed, by the scram-
bling, present and prospective. of satellite signals that used to
come in loud and clear. Borrowing from the examples of count-
less others who have felt put upon, the home dish business is
looking for rescue in Washington.

Chairman Tim Wirth (D-Colo.) has scheduled a March 6 hear-
ing by his House Telecommunications Subcommitiee on various
legislative versions of rescue. One version would impose a feder-
al moratorium on scrambling until a tidy marketplace for scram-
bled program services had by some miracle been formed. An-
other would install the FCC as setter and regulator of rates and
other conditions of distribution. The point of all is to arrest the
natural development of whatever market there may be for scram-
bled delivery to home dishes.

Understandably, the purchasers of the | .5 million home dishes
now believed to be in use are dismayed by the prospect of paying
something beyond the price of their equipment to watch all of that
television that has been falling free from the sky. They are further
dismayed by the prospect that they will be denied some other
programing. broadcast network feeds. for instance. that lhey
have been taking from satellites instead of tfrom terrestrial televi-
sion stations.

Capitalizing on the predicament of past customers, the home
dish business has set out to adapt itself as a principal player in
scrambled distribution. For that purpose it is out to block, by
whatever means it finds. the entry of cabie television operators in
the distribution of programing to home earth stations. Wirth's
subcommittee and the other sources that will be beseeched tor
help ought to listen with a cold appraiser’s ear. o

There is no more evidence of need for federal intervention in
scrambling than for federal intervention in, say. the manufacture
and marketing of videocassette recorders and recordings or video
disks. Scrambled delivery is just another way of moving televi-
sion programs around. Nor may it be presumed to be the last way
that will be invented.

If there is 4 market to be made for scrambied services, let the
play begin without the inhibiting presence of government.

=
ditoria

|

| )

What if...

It other subjects pall, any conversation in Washington communi-
cations circles can quickly be revived these days by speculation
aboat the future membership of the FCC.

A seat on the {ive-member commission is open. A nominee has
presumably been selected, but her nomination is yet to be sent 1o
the Senate for its confirmation. The term of the incumbent chair-
man is about 1o expire. The incumbent chairman refuses to say
whether he wants to stay or go.

In the background is the steady buzz of party politics. There is
1alk of Democratic senators holding any Reagun nominee hostage
to the next elections, when Democrats hope to recapture control
of the Senate and thus exert stronger control over the selection of
presidential appointees. There is talk of deferring Senate action
on any nominee until FCC terms of office are reduced from seven
years to five, a correction Congress overlooked in [982 when it
reduced FCC membership to five commissioners from seven.

In these uncertain circumstances, it may be upderstandable if,
as reported, Mimi Dawson’s ardor for the chairmanship has
cooled. Dennis Patrick shows no similar symptoms, but maybe he
knows something others don’t know.

Ronald Reagan has encountered problems before when pre-
senting an FCC appointment to the Senate. A nominee named
Stephen Sharp was kept on hold for most of 1982 because Senator
Ted Stevens (R-Alaska) was miffed over the rejection of an FCC
candidate to whom he was committed. Sharp was confirmed only
after his FCC term was cut to less than one year in the process of
reducing all terms from seven years to five. and, as mentioned on
this page at the time, Senator Stevens got six-sevenths ot the
pound of flesh he wanted.

Maybe it makes sense to reduce FCC terms to make them fit the
number of seats on the commission, but that subject deserves
study on its own, apart from the selection of an occupant for the
seat now open. If Patricia Diaz Dennis is qualified to serve on the
FCC, and no one has suggested she isn’t, her nomination ought to
be sent to the Senate without delay and considered on its merits.

As to Mark Fowler and the chairmanship that ends June 30, if
he wants to stay, there would be mixed reactions. There are those
in communications who feel naked in Fowler’s deregulatory
world and who wish for a little more federal presence, especially
if it shelters them. Whatever his decision, he has given admirers
of the First Amendnment new hope.

Drawn for BROADCASTING by Jack Schmidt
“Does this mean you’ve decided not to pay for descrambling?”
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GO WITH THE WINNERS. DYNAMAX CTR100 SERIES

"We chose Dynamax CTR100
Series cartridge machines
for our hometown station
WMMS, #1 in Cleveland.

Dynamax helps give WMMS

the best sound in town.”

Gil Roseruvald

Executive Vice President
President-Radio Division
Malrite Communications Group

c

BROADCAST PRODUCTS BY FIDELIPAC®

Fidelipac Corporation [1 P.O. Box 808
[ Moorestown, NJ 08057 [ U.S.A.
609-235-3900 (] TELEX: 710-897-0254
[J Toll Free 800-HOT TAPE




Network Multichannel TV Audio

To meet the demands of network stereo
and multilingual TV programming,
Ward-Beck and ABC-TV engineers

teamed up to develop this impressive
custom system based on new
WBS Series ST technology.

It employs all-new stereo modules
and circuitry, as well as the brand new
ST profile. In keeping with every ST
system, the console offers advanced
ergonomic design for control
accessibility and operational simplicity.
ABC Studio TV-1, in New York, is
setting new standards for audio quality
throughout the world.

wes

First by Design.

(

Ward-Beck Systems Ltd.,

841 Progress Avenue, Scarborough,
Ontario, Canada MIH 2X4.

Tel: (416) 438-6550.

Tix: 065-25399.






