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“They Helped Us Achieve Our Best Books
In Four Years. They Are In A Class
By Themselves.”

“At WISN and WLTQ, it didn’t take very
long for us to see results from our work with WU@N WLT@
The Research Group. In the fall, our stations
had their best books in four years!

These results came from having a well-
thought-out strategy for each station. A
strategy that The Research Group helped us
develop. But, it’s not just the research—a lot
of people can do research—it’s the attitude.
The folks from The Research Group work
with you to make it happen. They really care.
It’s almost like they are a part of your staff.
And they make you feel like you are the only
station they work with.

The people at The Research Group know,
that in the end, the answer to success lies not
just in research, but in the interpretation—in
developing a plan of action for the station, and
they are in a class by themselves on that score.
They are not only experienced researchers; they
are experienced broadcasters t0o. And they
understand our problems, from corporate
concerns to market economic realities.

The winning spirit and professionalism Steve Downes
that The Research Group brought to our Vice President/General Manager
management team really helped us win big.”’ WISN & WLTQ

For information on The Research Group’s services and market availability, just
send in the card below:

Please send me more information about
The Research Group.

Name/Title _
Station
Address .

Send to: The Research Group
Metropolitan Park, Suite 1200
1100 Olive Way
Seattle, WA 98101

or, for more information, call: Larry B. Campbell, President—206/624-3888

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team
METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY * SEATTLE, WA 98101 * (206) 624-3888



He's been dead forty years, but
crime king Al Capone is still
hot stuff.

They ran a two-hour special
about him as his “secret
vaults” were opened on live
TV recently, and out-rated
everything most people could
remember.

Crime may be evil—but it’s
also irresistible viewing.

That’s why “Crime Inc! has
such enormous appeal.

It’s the true story of
organized crime in America:
How it started. Who runs it.
And how it operates.

Seven powerhouse one-hour
news specials.

Starring Al Capone and his
partners in crime.

See for yourself why “Crime
Inc” has such enormous
fascination for audiences. Call
your Taffner rep now.

HE GETS
BETTER
RATINGS
THAN o
“MIAMI VICE.)

AVAILABLE FROM

D.L.TAFFNER/LTD.

New York (212} 245-4680
Atlanta (404) 393-2491
Chicago (312) 642-5383
Los Angeles (213) 937-1144




More people listen to BMI than
to their mothers.

And more moms listen to BMI, too.
Over the past ten years, most of the music
played on radio has been licensed by BML.
If anyone tries to tell you differently,

don'’t listen.

So remember, keep your feet
off the furniture, don't play with
your food, and keep playing plenty
of BMI music.

| Wherever there’s music, there’s BMI. S
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Financial figures from BFM
Networks complete fall schedules
Setback for HDTV O 4A’s coverage

FINANCIAL FIGURES O Broadcast Financial
Management Association releases financial figures
for nine of the top 10 markets for calendar years
1980 through 1984, as well as three-network
revenue figures for those years. PAGE 39.

SET FOR FALL O ABC and NBC announce fall
schedules, substantially reworking the 8 p.m.
hour. Comedies and law enforcement dramas
abound. PAGE 43.

BACKHAUL FIX 8 House subcommittee passes bill
protecting broadcast networks against illegal
reception of feeds. PAGE 50.

DECISIONS, DECISIONS O Blair gets boost in
takeover fight as FCC turns down Macifadden
short-form application. Judge denies Blair
request to enjoin tender offer. PAGE 68.

A's HAVE IT O Four As meets at Greenbriar.
Chairman Louis Hagopian announces public
service campaign to fight drug abuse. PAGE 69.

HDTV SETBACK O International Radio Consultative
Committee delays consideration of HOTV studio
system backed by the U.S., Japan and Canada
for at least four years. PAGE 70.

STEP CLOSER O Federal bankruptcy judge
approves UPI reorganization plan in which it is to
be acquired by Mexican publisher Mario Vazquez
Rana. PAGE 71.

PARTNERS IN PROGRAMING O Group W and Bristol-
Myers agree to joint partnership for pregram
production, including a first-run sitcom for fall
1987. PAGE 73.

NORTH AND SOUTH RISE AGAIN O Five parts of

ABC's North and South: Book I1I mini-series rank
in top 10, giving network weekly win. PAGE 73.

cuT TEXT O CBS modifies and makes staff cuts at
its Extravision teletext service, closing Los
Angeles office and reducing staff 10 two. PAGE 75.

AWRT CONFAB O American Women in Radio and
Television set to open annual convention in Dallas.
PAGE 75.

AFFILIATE BODY O CBS affiliates ready to “Share the
Spirit” at its annual meeting in Los Angeles. PAGE
76.

UP FOR SALE? O Spanish International
Communications Corp. announces as part of
resolving dissident shareholders suit that it will
sell its five Spanish-language television stations.
Group could fetch up to $400 million. PAGE 79.

AGENCY APPETITE O Saatchi & Saatchi offers $400
million for Ted Bates Worldwide. PAGE 80.

INDEPENDENT MINDED O Milton Grant has a long
career in broadcasting, with the latest chapter his
string of successes of startup independents in
major markets. The success comes from a long
work day, much promotion and innovative
financing. PAGE 81.

BUYING UP O Heritage buys 43.5% stake in Rollins
Communications for $260 million. PAGE 85.

FINANCIAL ACUMEN O Thomas Marinkovich left a
comfortable partnership in a big eight accounting
firm and is now Daniels & Associates’ president
and chief operating officer. PAGE 103.
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The SIN Television Network
Proudly Salutes

Its San Francisco Affiliate

il

Winner of the
1985 George E. Peabody Award
for Coverage, Relief Efforts
and Commitment to its Audience

During the 1985 Mexico City Earthquake

SIN Television Network 460 West 46 Street, New York, NY 10036
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Long and short of it

At week's end White House and FCC
Chairman Mark Fowler were understood to
be still at odds over his hope for
reappointment. Sticking point:
Administration wants him to stay for full
term (four years for Fowler’s post under
pending legislation that cuts
commissioners back from seven to five
years) while he wants abbreviated stay
(probably two years).

Hostage freed

Also last week, Representative James
Broyhill (R-N.C.), ranking minority
member of House Energy and Commerce
Committee. cleared way for Senate to
confirm nomination of Patricia Diaz
Dennis for Democratic FCC seat vacated
by Henry Rivera. He did that by
dropping hold on House vote for terms
legislation (see above) which Senate
Democrats have insisted must be signed
into law before Dennis confirmation vote
can be taken.

Well-placed source said Broyhill was
holding out on vote to try to get
commitment from White House to
nominate Rodney Joyce, now number-two
man at National Telecommunications and
Information Administration, to FCC. Joyce
had been Broyhill's candidate for number-
one spot at NTIA, but lost out to Alfred
Sikes.

Five in row

NBC will win May sweeps, giving it fifth
consecutive sweeps victory. Network’s two
competitors were conceding point
privately last week. For first 16 days of
sweeps period (April 30-May 13), NBC
was leading with average 16,1 rating and
26.9 share. ABC was second with
14.7/24.6 and CBS was third with
13.0/21.7. No one last week seemed
willing to predict outcome of battle
between CBS and ABC for second.
Although ABC had strong early numbers
due to mini-series North and South, Book
II (see box. page 73), CBS is expected to
rally with strong performances from
season-ending cliff-hangers from both
Dallas and Falcon Crest.

Some other time

FCC has asked Court of Appeals in
Washington to postpone until late this year
at earliest consideration of Meredith
Corp.’s challenge of commission finding

that company’s WTVH(TV) Syracuse, N.Y.,
had been in violation of fairness doctrine.
FCC was supposed to file brief in case,

in which Meredith Corp. has mounted
vigorous constitutional challenge to
doctrine (BROADCASTING, Jan. 27), several
weeks ago. Instead, commission asked
court to permit it to postpone filing until
after court rules on whether it has
jurisdiction to consider separate case in
which Radio-Television News Directors
Association and others have asked court to
find fairness doctrine in violation of First
Amendment (BROADCASTING, March 10).
That case is stalled on procedural
question.

Meredith has opposed FCC’s motion,
and company attorney said under FCC’s
request, it might be another year before
oral arguments are heard in Meredith case.
FCC official said both cases deal
essentially with same issues and
commission believes it “more
appropriate” to deal with them at same
time.

On way out

Word around New York late last week
was that Ed Cramer, 61, president,
Broadcast Music Inc., may soon part
ways with music licensing organization.
Cramer, who has been in his current
position since 1968, declined to comment
on report.

Vroom vroom

ABC Television is considering stereo
broadcast of next Monday’s Indianapolis
500. Decision was expected today {May
26) after further experimentation with
mikes placed on perimeter of raceway to
give left-to-right or right-to-left effect as
cars pass cameras. Use was also being
debated late last week of small, rotatable
solid-state color video cameras placed
inside cars during race.

PAC-lady

National Association of Broadcasters has
found its successor to Robert Carmines as
head of TARPAC, political action fund-
raising arm. She’s Lydia Hofer, former
PAC director of Independent Insurance
Agents of America—for which, it’s said,
she raised annual contributions level from
$80,000 to $500,000 from 1979 to 1986.
Association officials are aglow over
appointment, believe they’ve acquired real
prize. She reports for work this
Wednesday (May 21).
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HDTVon line

One country high on high-definition
television is Canada; Canadian
Broadcasting Corp. has ambitious HDTV
production under way, despite 1,125-line
format’s failure last week to gain
approval as world standard (see story, this
issue). Shooting began in Toronto last

.month on multipart 13-hour series,

Chasing Rainbows, in co-production
between CBC and Toronto production
firm, Northern Light and Picture. Sony
HDTYV gear is being used in film-style,
single-camera shoot, with Northern Light
providing technical expertise and facilities.
Program, scheduled to air in January

1988, is period piece set during World War
One.

More talk

New nighttime, satellite-delivered, talk
programing service for radio is being
organized by Michael Castello, former
executive producer of WOR(AM) New
York’s Bernard Meltzer Show. Dubbed
American Radio Network, it will feature
talk show hosts Barry Farber and Sonny
Bloch, both personalitics on WMCA(AM)
New York, in separate shows during six-
hour talk block from 8 p.m. to 2 a.m.
NYT. (WMCA will serve as originating
station for network.) Service is scheduled
to be launched next month.

Rivers leeway

ln presentations to stations, Fox
Broadcasting is saying it will be flexible in
scheduling The Late Show Starring Joan
Rivers, either in announced 11 p.m. NYT
time period, live, or taped-delayed at
11:30 NYT. Independents that sign for
show would be taking risk in scheduling
show at 11, when they often use half-hour
off-network comedies to compete against
affiliate newscasts. For new one-hour late
night series to be successful, according to
rep source, independent stations that sign
up would have to double ratings of half-
hour shows to make money. In hour-long
Joan Rivers show, stations will receive
five minutes in advertising time plus
compensation tied to FBC revenues and
market size. Half-hour sitcoms are cut for
roughly six-and-a-half minutes, all for
station sale. Case against Rivers at 11 is
illusirated with Fox stations themselves.
In New York March Nielsen ratings,
WNYW-TV got 7/13 with Taxi at 11 p.m.
to finish three points behind lowest-rated
affiliate newscast.
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Increase your movie volume and your ratings
volume with VOLUME SIX...21 of today's most
outstanding motion pictures.

AGAINST ALL ODDS KRULL
BLAME IT ON THE NIGHT THE LAST WINTER
BLUE THUNDER LOVELINES
CASEY'S SHADOW MOSCOW ON THE HUDSON
THE FRONT THE MUPPETS TAKE MANHATTAN
GHOSTBUSTERS THE NATURAL
HAPPY BIRTHDAY TO ME NOBODY'S PERFEKT
HARDCORE SPRING BREAK
THE HOLLYWOOD KNIGHTS STARMAN
JAGGED EDGE TEMPEST
THE KARATE KID
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C-SPAN ll update

C-SPAN will not charge cable systems for C-
SPAN II, which will distribute via satellite
live gavel-to-gavel coverage of the Senate
beginning June 2, but it will require any
system carrying C-SPAN II also to carry C-
SPAN I, the seven-year-old public affairs
network that features live gavel-to-gavel
coverage of the House of Representatives. It
will also prohibit systems from “cherry pick-
ing"—that is, preempting C-SPAN I pro-
graming with parts of C-SPAN II

The C-SPAN board set down the guide-
lines for the distribution of C-SPAN II at a
meeting In Washington last week. The
board also welcomed the new chairman of
C-SPAN's executive committee—James
Whitson, president of Sammons Comrmuni-
cations—and five new representatives of
existing member-companies—Ken Bag-
well, executive vice president, operations,
Storer Communications; David Oman, vice
president, development, Heritage Commu-
nications; Sheila Mahony, vice president,
government relations, Cablevision Systems;
John Sie, senior vice president, Tele-Com-
munications Inc¢., and David Boehmet, vice
president, operations, Centel Cable.

According to C-SPAN spokeswoman Su-
san Swain, the board voted to prohibit cher-
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C-SPAN bash. C-SPAN threw a dinner party Monday night for its board members and other
supporters to mark the opening of the Senate to television cameras. Among those on hand (I-r):
C-SPAN Executive Vice President Mike Michaelson, C-SPAN Chairman Brian Lamb and Senate

Minority Leader Robert C. Byrd (D-W.Va.). "The time has come" for television and radio in the
Senate, Byrd said in his speech. They will make the Senate “a more effective institution,” he said.

1y picking to "preserve the integrity” of C-
SPAN 1. The prohibition insures that
viewers can watch C-SPAN I without hav-
ing to worry about interruptions in the
scheduled programing, she said.

C-SPAN Il and the guidelines that go with
it may be short-lived. It's being created by
the Senate's decision to give television cov-
erage of its proceedings a two-week trial
beginning June 2. After the trial and a two-

The
Broadcaster’s
Connection!

South Star
Communications...
South Florida’s
teleport.

* On-site broadcast studio

* KU Band turnaround service
* Netwaorking

* International Gateway

* SNG Transportables

Contact Barry Pasternak
1-800-451-STAR

SOUTH STAR
COMMUNICATIONS, INC.

3303 College Avenue * Davie, Florida 33314
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week cooling-off period, the Senate plans to
debate for a day or two whether to provide
coverage permanently. Although no one is
giving any assurances, most Senate watch-
ers believe the Senate will vote for perma-
nent coverage. Such a vote would also make
C-SPAN II permanent.

C-SPAN I is delivered via Galaxy I, tran-
sponder 13; C-SPAN II will be beamed over
Satcom IlI-R, transponder 19.

Among the other subjects of discussion
among the board members was what to do if
StudioLine goes out of business and C-
SPAN loses the $830,000 in annual revenues
it receives from StudioLine for the lease of
subcarriers of its two transponders. Studio-
Line's future was put in jeopardy when
Chronicle Publishing Co., it principal owner,
decided to quit providing operating capital
needed to keep the pay audio service afloat
at the end of this month ("Cablecasting,
May 12).

According to Swain, the board decided it
was too soon to write off StudioLine and the
lease payments it provides C-SPAN, noting
that its management is seeking a white
knight to buy Chronicle's interest and pro-
vide the necessary cperating capital until it
can generate some revenues

Should StudioLine fold its tent, Swain
said, C-SPAN management could start tak-
ing cost-cutting measures. It could also re-
turn to the board and ask for an increase in
dues, she said.

Shopping demand

The initial public offering of the Home Shop-
ping Network (ASE: HSN) started high and
ended higher. The 2-million-share offering
of the Clearwater, Fla -based merchandiser,
which sells discount goods via shopping
channels, had been pre-sold at least several
weeks before pricing last Monday {(May 12)
at $18. Pent-up demand of the investment
community for HSN (“Closed Circuit,” May
12) caused trading to be delayed until the
opening price reached $42. The stock closed
last Tuesday at 42%, and Wednesday at



WE'VE GOT A GOOD
THING.

GOING...GOING...GOING...GOING... G O IN

With 128 stations, covering 80% of all US. TV
Households, Black Belt Theater has been going stronyg
for 5 spectacular years.

Nouw, with Black Belt Theater 5, WW Entertain-
ment offers an altl-new group of 13 first run, martial
arts feature films, every one from the legendary studios
of Str Run Run Shaiv. Again the non-stop action, the
glittering martial arts stars and the big, big production
values will guarantee you an audience where \ou
need it most.

When you come up with
a formula that's been an au-
drence grabber and ratings
builder since 1981, the smart
thing to do is stayv with it.
So contact vour WWE
representative today.

gww ENTERTAINMENT 205 EAST 2ND STREET. NEW YORK, NY 10017
212-661-3350 BI8-887-9116
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47%. C.0O.M .B. Co., which earlier benefitted

* from the same enthusiasm for the shopping-
via-television concept. continued its rse,
going from 25% at the close of last week to
33Y: on Wednesday.

More must-carry advice

The Maryland Public Broadcasting Com-
mission has recommended a cable carriage
rule that would require cable operators, “to
the extent technically feasible. to insure the
inclusion of at least one public television
station in every cable lineup.” Where cable
capacity 1s a problem, MPBC suggested a
system where public TV stations providing
a Grade A signal to the cable headend
would get the highest priority. Priorities for
other stations would be ranked as follows:
local commercial UHF's, local commercial
VHF's; pubhic TV stations providing Grade
B signal to cable headend, commercial
UHF's providing Grade B service, and com-
mercial VHF's providing Grade B service.
“Such a plan should insure that cable's ap-
petite for distant commercial signals could
be satished only by first meeting the re-
transmission requirements of public televi-
sion in the area.” MPBC said.

Marketing trends

What the cable industry's marketers have
been doing over the past year is reflected in
the nearly 1,200 entries for the Cable Televi-
sion Administration and Marketing Soci-
ety's annual marketing awards, according
to Barry Sherman, assistant professor at the
University of Georgia, who helped winnow
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124 finalists from the entries. "This year's
entries indicate an emphasis on programs
that market the headend as a video store—
that is, programs that position cable as com-
patible with VCR's rather than as competi-
tion.” he said. "The entries also show a defi-
nite trend from subscriber recruitment to
subscriber retention.”

The awards (in about 40 categories) will
be presented at CTAM's annual convention
in Boston on June 24.

Copyright update

The House Judiciary Committee has ap-
proved a bill that would make clear that low-
power TV stations retransmitted by cable
systems within a certain geographic area
would not be considered distant signals and
be subject to copyright liability. In other
copyright news, the House Copyright Sub-
committee staff held a meeting with repre-
sentatives of three satellite carriers—Tem-
pc Enterprises, the carrier of WTBS(TV)
Atlanta; United Video (wGN-Tv Chicago),
and Eastern Microwave (WOR-TV New York).
The focus of the meeting was to discuss the
copyright implications of the satellite carri-
ers’ desire to charge backyard dish owners
to receive scrambled superstation signals.

Report card on the way

What do people really think of cable televi-
sicn?

Consumers Union, publisher of Consumer
Reports. is trying to answer that question.
As part of an annual questionnaire-ballot for
1986, it asked members-subscribers who
have subscribed 1o cable at any time since
April 1983 about the nature and quality of
their cable service. It also asked them to
indicate how much they watch each of the
major pay and basic cable networks and to
evaluate the programing of each on a scale
of one (poor) to five (excellent).

Another thrust of the survey is to deter-
mine how subscribing to cable affects peo-
ple's television viewing habits and their oth-
er leisure-time activities, including going to
the movies and reading.

Cable’s pal

Cable marketers have been doing their best
lately to join rather than fight home video.
So it is something of a twist that a home
video dealer is joining cable.

Erol's, a large home videc dealer serving
400,000 club members in the Washington
area, is producing a half-hour infomercial for
cablecast over Media General's system in
Fairfax county, Va. According to Erol’s,
Checkin’ It Out With Erol's will debut June 2
and be repeated 24 times during the month.

Media General's survey of its 100,000
subscribers found that 54% of them own
VCR's and that 73% of the VCR owners rent
tapes from Erol's. "It's a unique way to sell
deeper tc our existing customers by pre-
senting the advantages and benefits of be-
longing to our video club,” said Erol's Dick
Kerin, vice president of video clubs.

If the show's a hit in Fairfax county, said
Ron Castell, vice president, advertising,
Erol's will repackage it for other systems in
the Washington area and, possibly, for sys-
tems in Erol's other markets, which include
Philadelphia, Baltimore and Hampton
Roads, Va.
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Katz American
Television

Setting Goals
Monitoring Performance
Producing Sales Resuits

for major market affiliates

Katz. Katz Stations. The best.
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Accent on sales. For 10th straight year, Television Bureau of Advertising will sponsor Sterling
Institute sates training seminars. First session will be held in Washington, June 23-25, and will
focus on local sales managers. Second seminar is scheduled for Chicago, Aug. 18-20, and
will be designed for experienced account executives. Final program will be structured for
national sales managers of television stations and will be held in Los Angeles, Nov, 13-15.

O

Top campaigns. Top 11 TV spots and campaigns were honored in 18th Annual Retail
Television Commercial Competition of Television Bureau of Advertising and National Retail
Merchants Association during 65th Annual NRMA Sales Promotion/Marketing Conference.
.Commercials varied in production cost, weight of TV in media mix, length and marketing
goals. but eight shared image-oriented theme, rather than brand orientation. Eleven first-
place winners are as follows, ranked by market size:

Market size category store location

1-20 commercial/event Bloorningdale’s New York
commercial/image Neiman Marcus Dallas
campaign Bigsby & Kruthers Chicago

21-50 commercial Norm Thompson Portland, Ore.
campaign/specialty store  Norm Thompson Portlang, Ore.
campaign/mass merch.  Service Merchandise  Nashville
campaign/dept.store G.Fox Hartford, Conn.

51-100 commercial Tucson Mall Tucson, Ariz.
campaign Profitt's Alcoa, Tenn.

101 plus commercial Magram’s Burlington, VL.
campaign Jones & Jones McAllen, Tex.

TIRED OF
TIRE-KICKERS?

When you're serious about
selling your properties, the only
people to talk to are the ones
who are serious about buying.
"Shoppers” waste everyone's
time,
Frank Boyle and Company
may be the newest broker on
the block, but, when it comes to
knowing who the seriocus buy-
ers are, we've got a lifetime of
experience.
We've spent 25 years trav-
eling 40-45 cities a year to meet
with radio group heads on a
national basis. We can talk face
to face with the movers and
shakers in the industry and zero If you're tired of tire-kickers,
in quickly on the real interest in make an immediate call to us
your properties. Then we guar- It'll get your properties moving
antee to do the dealinless than and keep some hard working
36 hours. ex-reps off the dole.

Frank Boyle &2 Co.

55 OId Field Point Road, Greenwich, CT, 06830 203-862-4433
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MCI Communications Corp. 0 MCI will
make its first use of network television in
campaign that begins next week and
includes spot television in 38 markets.
Commercials will run in early evening
news programs and prime time speciais
and sports events. Target: men, 25-54,
Agency: D'Arcy Masius Benton &
Bowles, New York.

R.T. French Co. O Approximately $10
million will be spent by advertiser to
launch Pasta Toss, five new blends of
cheeses, savory herbs and seasoning
to be used on buttered pasta. TV
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campaign begins June 2 on large
lineup of stations and will achieve
national coverage by mid-June.
Commercials will run in daytime, fringe
and prime periods. Target: women, 21
and older.

Domineo’s Pizza o Franchised
restaurant chain will conduct summer
campaign for seven weeks in southern
markets including Charleston, S.C.;
Greensboro, N.C., and Miami.
Commercials will be presented in fringe
and prime periods. Target: adults, 18-
49. Agency: Denison Group, Atlanta.

Serta Inc. 0 Bedding manufacturer is
launching summer campaign with two-
week TV flight in May in more than 30
markets and another two-week effort in
June in about 25 markets. Commercials
will be placed in fringe periods. Target:
adults, 25-54. Agency: Don Tennant
Co., Chicago.

Shell Chemical Co. O Product for
removing weeds will begin four-week
flight next week in eight markets.
Commercials will be presented in all
dayparts, Target: men, 35 and older.
Agency: Allen & Dorward, Houston.

National Dairy Board, United Dairy
Industry Association and International
Association of Ice Cream
Manufacturers O Three business groups



Katz Continental
Television

Identifying Opportunities
Setting Strategies
Producing Sales Results

for network affiliates in medium
and smaller television markets

Katz. Katz Stations. The best.




WHO'’S FILLING
M-ASH’S SHOES
WITHOUT USING
COSBY'’S COATTAILS?







Scholastic software. Thirly coileges and universities will be the first to benefit from a
nationwide program sponsored by Atlarta-based Softpedal Inc. $EL-A-VISION, a new
software system developed by Softpedal, was donated to those schools and is available
to any college or university with courses in broadcast sales and management and audi-
ence research. With a microcomputer, a $EL-A-VISION user takes a station's program
schedule, advertising rates and rating service data and calculates sales and rating
statistics in minutes. Students then use that information to learn about audience analysis
and how to create a sales package based on a client's budget and demographic require-
ments.

Representatives of some of the schools receiving $EL-A-VISION attended a micro-
software seminar at the Broadcast Education Association convention in Dailas. Pictured
are: (front row, I-r) Stan Tickton, Norfolk State University; Pat Reighard, Appalachian State
University; Robert Williams, Brooklyn College; Karen Sandeli, Ohio University; Tiana Spi-
vey, San Antonio College: Judith Saxton and Michael Korpi, Baylor University; Peter
Moller, Syracuse University; (back row) Tim Larson, University of Utah; Barry Sapolsky
and Norm Medoff, Florida State University; Ted Schwalbe, State University College-New
York; Donald V. Grede, president of Scftpedal Inc.; William Christ, Trinity University; Sam
Elliott, Bruce Linton and Max Utsler, University of Kansas-Lawrence;, Barry Sherman,
University of Georgia.

have joined forces to sponsor summer
campaign in support of ice cream
products with advertising on network
television and selected spot TV markets.
Campaign will start May 21 and end on
July 27. Commercials will appear in
prime, daytime and late fringe
segments. Target: women, 21-54.
Agency: D'Arcy Masius Benton &
Bowles, Chicago.

 — 27 o1{o R o] N[ G e—

Delta Airlines O Forty-week air travel
promotion breaks this week in six
southern markets, including Miami. All
dayparts will be used. Target: adults,
25-49. Agency: BDA/BBDO Inc., Attanta.

Emerson Quiet Cool O Four-week
campaign broke last week in 13 markets,
including New York, Los Angeles,
Boston, Chicago and Pittsburgh. Spots
will air in mixed dayparts. Target: adults,
25-54. Agency: Lewis Gilman Kynett,
Philadelphia.

T RADIO&TV[————

Grandy’s Inc. O Fast-food restaurant
chain is launching five-week flight this
week in about 12 markets on West
Coast and in Southwest. Commercials
will be slotted in ail dayparts. Target:
adults, 25-49. Agency: Schey
Advertising, Houston.

By fincing and recruiting outstanding exec-
utives who are exactly right.

Right for their assignments. Right for their respon-
sibilities. Right for the specific business styles and
environments of their new companies.

A Sullivan search is based on over twenty years
of experience in communications. [t is thorough,
careful, and totally discrest.

From group presidents to general managers,
many of the most successful executives in the
broadcasting and cable television industries
today were found and recruited by Joe Sullivan
& Associates.

For a confidential discussion of your executive
requirements, call Joe Sullivan today.

JOE SULLIVAN & ASSOCIATES, INC.

EXECUTIVE SEARCH AND RECRUITMENT
340 W. 57 SL, New York, NY 10019 (212) 765-3330

The person you describe is the person we’'ll deliver.

RepuReport

Karty Jonesboro, Ark.: To MMT Market-
ing from Katz Television Continental.

0
Wusnerm) Chicago; kTez(rmy  Lubbock,
Tex.; WJaJs(AM:wxXYU(FM) Lynchburg, Va.,
KROIAM)-KPLY(FM) Reno, and wams(am) Wil-
mington, Del.: To Masla Radio from Sel-
com/RAR.

O
Wezv.am-Fm Cocog, Fla: To Weiss &
Powell from Roslin Radio.

0O
KOPa(am)-KSLX(FM) Scottsdale, Ariz.: To Ma-
jor Market Radio from Selcom.

O
KasH-aM-FM Anchorage, Alaska: To Major
Market Radio (no previous rep).

O
WEPTRIAM)-WFLY(FM) and WOIC(AM)}-WMMC(FM)
both Albany, N.Y.: To Major Market Radio
from Eastman Radio.

O
Karx-am-Fi Lufkin, Tex.: To Christal Radio
from Masla Radio.

m]
wrce-Fm Orangeburg, S.C., and wWNNK-Fm
Harrisburg, Pa.: To Christal Radio from
Eastman Radio.

O
Kair(am)-KJYKEM) Tucson, Ariz.: To Christal
Radio from Selcom/RAR.
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t last! The fastest, gentlest,
most accurate VTR in the
wotld has a new video pro-
cessor to hamess its magic.

Zeus™ allows the VPR-3 to be used to
the very limits of its superior capabil-
ities to provide you with solutions to
your most pressing video production
problems. The VPR-3/Zeus combina-
tion provides slow motion and program
compression sequences with no blur,
hop or interfield vertical motion. And
for the first time with any VTR, full
bandwidth pictures are produced at any
play speed.

The VPR-3's Z-Freeze™ allows you to
freeze a video frame and release it on a
programmable basis, with field ac-
curacy. Because you said you needed
better multi-generation performance,
the VPR-3/Zeus now has a more ac-
curate velocity compensator that
handles the full band of velocity errors,
instead of just a narrow spectrum as
with conventional units.

If the absolute ultimate is what
you need in your animation business,
call your nearest Ampex sales engineer
for a demo. You'll find you can do
things with the VPR-3/Zeus that are

totally beyond the reach of any other
system. And for the fastest editing com-
bination you can buy, try the VPR-3
with an ACE editor—from Ampex, with
product support and service, worldwide.

Atlanta {404) 491-7112 Chicago (312) 593-6000
Dallas (214) 960-1162 Los Angeles (818) 240-5000
New Jersey (201) 825-9600
{In New York [212) 9478633}

San Francisco [415) 367-2296
Washington, DC. (301} 530-8800
Canada (416} 821-8840

AMPEX

The VPR-3 gave you the advantage.
Zeus gives you the game.

) 1986 Amex Corpotatior: |
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This week

May 18-20—Concert Music Broadcasters Assaciation
conference. Westin hotel, Washington,

May 18-21—CBS-T1" annual affiliates meeting. Cen-
tury Pfaza hotel, Los Angeles.

mMay 19 Women in Cable, Dullas-Fort Worth,
meeting on scrambling and TVRO. Holiday Inn,
Crowne Plaza, Dallas.

May 19-23—Summer Institute of Religious Broadcast-
ing, sponsored by National Religious Broadcasters
and Nyack College. Nyack College campus, Nyack,
N.Y. Information: (201) 428-5400.

May 20—iVoinen in Cable. Greater Philadelphia chap-
ter, juncheon. Duniey's, Bala Cynwyd, Pa.

m May 20—/ edia Research Club of Chicago meeting,
“The Middle Aging of Ametrica and How It Will Change
the Cultural Landscape.” Lawry's on Ontario. Chicago.
Information: Anita Schmidt, (312) 828-1170.

May 21-25—American Women in Radio and Televi-
sion 35th annual convention Westin Hotel Galleria, Dal-
las.

May 21-—American Film [ustitute seminar series,
“Producers on Producing: Television.” Speaker: Mi-
chael Mann (Miami Vice). Louis B. Mayer ilbrary build-
ing, AFl campus, Los Angeles.

May 22—National Academy of Television Arts and
Sciences. New York chapter, luncheon. Speaker: Mort
Hock. senior VP-entertainment division, Doyle Dane
Bernbach. Copacabana, New York.

May 23— "Broadcast Opportunity Partnership,” semi-

= Indicates new eniry

nar (second in series of three) for minority entrepre-
neurs interested in broadcast ownership, sponsored
by White House, NAB's Broudcast Capital Fund Inc.
(BROADCAP), FCC and Department of Comnierce.
Atlanta. Information: (202) 429-5393.

e
Also in May

May 25 Georgia A’ Broadcasters Association annu-
al meeting and awards luncheon. Georgia Center for
Continuing Education, University of Georgia, Athens.

May 25-27-—High-definition TV conference, spon-
sored by institute for Graphic Communication. Holi-
day Inn, Monterey, Calif.

May 25-31—Seventh Bauff Television Festival. Banff
Springs hotel, Banff. Alberta, Canada. Information:
{403) 762-3060.

May 28 National Acadeiny of Television Arts and
Sciences. New York chapter. luncheon. Speaker: Tom
Griffin, chairman, Sunbow Productions, and chairman,
Griffin Bacal Inc., New York advertising agency. Copa-
cabana. New York.

May 28—American Filin Institute seminar series,
"Producers on Producing: Television.” Speaker: Philip
Capice (Dallas). Louis B. Mayer library building, AF!
campus, Los Angeles.

May 29— /[acific Pioneer Broadcasters nostalgia
night. Home Savings, Los Angeles.

B May 29—Women in Filin and Video, New England
chapter. public meeting, "Women at Work: Success by
Design.” WBZ-Tv Boston. Information: (617} 527-3963.

May 29-31—Television Bureaw of Advertising sales
staff meeting. Stouffer notel, White Plains, N.Y.

May 29-June t—NATPE [nternatione! Educational
Foundation third annual management seminar. Ameri-
can University, Washington. [nformation: (212) 757-
7232.

May 30—Deadliine for entries in communily service
awards sponsored by National Broadcast Association
SJor Conmomunity Affairs. Information: Marsha Ka-
minsky, vice president for public affairs. WOR-TV, PO.
Box 9, Secaucus, N.J., 07094; (212) 764-6755.

May 30-June t—Advanced economics conference for
journalists, co-sponsored by Foundation for Ameri-
can Convnunications and Gannett Foundation.
Stouffer Pine Iste Resort, Atlanta.

May 30-June 1—Showbiz Expo '86. products and ser-
vices trade show for business and production areas of
entertainment industry Panels presented by Directors
Guild, Writers Guild. Women in Film. Association of
Visual Comminicators and others. Santa Monica Civ-
ic Auditorium, Santa Monica, Calif. Information: (213)
668-1811

May 31—Deadline for nominaiions for IBC Award. to be
presented during 11th [nternational Broadcasting
Convention. to be held in Brighton, England, Sept. 19-
23. information: IBC Secretariat, IEE Savoy Place, Lon-
don, WC2R OBL, telephone: (01) 240-1871 (extension
255).

May 31-June 1—/nternational Television Associ-
ation, Philadelphia chapter. screenwriting workshop.
Hahnemann University Hospital auditorium. Philadel-
phia. Information: (800) 854-8544.

=1
June

June 1-4—|nternational summer consumer electronics
show, sponsored by Electronic Industries Associ-

the Restoration

LIBERTY

T

® 24 Twenty-five second program inserts
® Available June 1-October 31, 1986
® Featuring the exclusive photographs of

® Narrated by the Restoration workers

RESTORED

Available from:

Cornish Communications
594 Broadway

New York, NY 10012
212-226-3127
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“With the help of these
3 Tribune TV Log lines...

% Bob’s Biggest Party!
Sched: Don Johnson,

Liz Taﬂns many more.

All-Star birthday bash
will really take off!”

Bob Hope Enterprises

Burbank CA.

NBC has been celebrating my
birthday on TV since 1978, but we
started using TV Log long before
that. TV Log's always been used to
promote my specials because TV
Log, put simply, is effective,

Join me, my wife Dolores and our
guests: Don Johnson, Jonathan
Winters, Phylicia Rashad, Mac
Davis, Brooke Shields, Sammy
Davis Jr, Barbara Mandrell, and
Elizabeth Taylor. It's going to be one
heck of a party, broadcast on NBC
on May 26 at 8 PM.

I've said it before and l'll say it
again—where there's Hope,
there’s TV Log.

TribuneTV Log

. + Therighttime -
= The right place
The right audience

For more information
about Tribune TV LOG'S
115 markets and over
594 newspapers,
Please call

(212) 687-0660

@ Tibune Media Services, Inc.



ation. McCormick Place, Chicago.

June 1-4-~/CPenney-University of Missouri leievi-
sion workshop for station personnel involved in public
and community affairs. UMC ¢campus., Columbia. Mo.
Contact: Leigh Shallenberger (314) 882-7771

June 2—Sonthern California Broadcasters Associ-
ation annual “wingding.” Sportsmen’s Lodge. Studic
City, Calif.

June 2—Deadline for entries in National Federation
for Community Broadcasters community radio pro-
gram awards, 10 “celebrate the best of community ra-
dio broadcasting." Information: NFCB, 1314 14th
Street, N.W,, Washington, 20005; (202) 797-8911

June 2-3—Fratt Center for Computer Graphics in De-
sign conference. Grand Hyatt, New York. Information:
(914) 532-1155.

June 2-5—ABC-TV annual affiliates meeting. Century
Ptaza holel. Los Angeles.

m June 3—ANew York Cable Club luncheon, featuring
Jim Mooney, president, National Cable Television Asso-
ciation. Cosponsored by New York State Cable TV
Association and New York Women in Cable. Gal-
lagher’s restaurant. New York. Information: Sherri Lon-
don, {212) 661-4500. or Stephanie Zarpas, (518) 463-
6676

June 4—American Film Institute seminar series,
“Producers on Producing: Television.” Speaker: Glenn
Caron (Moonlighting). Louis B. Mayer library building,
AFI campus, Los Angeles

June 4-5—[Uinois Broadeasters Association trip to
Washingion

June 4-7—Euromedia '86. Topic: “Telecommunica-
tion—Network of Power” Kongresshaus. Innsbruck,
Austria. Information: Kongresshaus Gesellschaft mbH,
Postfach 533, A-6020. Innsbruck, Austria.

June 4-12—'rix Jewnesse International, children's
and youth programing competition. Radio house of
Bayenscher Rundfunk, Municn. For intormation, Mu-
nich telephone: 59-00-20-58

June 5—National Academy of Television Arts and
Sciences. New York chapter, luncheon. Speaker: Stu-
art Karl. president, Karl Lorimar Home Video. Irvine.

Houston International
Teleport

® Coast-to-Coast and Worldwide
Transmissions for News, Sports and
Special Events.

= |ive and Taped Program Distribution.

m Television Broadcasts and
Videoconferencing.

m Satellite Scheduling.

m Domestic and International News
Gathering.

= Fixed and Transportable Uplink/
Downlink Services.

® C and Ku Capabilities.

3003 Moffett Lane = Houston, TX 77489
713/438-3600
Telex: 287939 STARS UR

100% Reliability, 24 Hours-a-Day.

Calif. Copacabana, New York.

June 5-8—National Cable Forum press tour, spon-
sored by Television Critics Association. Beverly Hitton
hotel. Los Angeles. Information: {213) 278-3940.

June 8-11—NBC-TV annual affiliates meeting. Hyatt

Regency. Maui, Hawaii.

June 9-12—PBES press tour. Century Plaza hotel, Los
Angeles.

June 10—/nterrational Radio and Television Society

Sﬁ@y # Tuned

A professional’s guide to the intermedia week (May 19-25)

Network television O ABC: Johnny Bull (drama), Monday 9-11 p.m.; Long Time Gone
(drama/detective), Friday 9-11 p.m.; Indiarapolis 500 (live auto race), Sunday 11 a.m.-3:30
p-m.; “The Right Stuff” {(epic adventure), Sunday and next Monday 9-11 p.m. CBS: Samari-
tan (fact-based drama), Monday 8:30-11 p.m.; The Flintstones’ 25th Anniversary Celebra-
tion {live/animated situation comedy), Tuesday 8-9 p.m.; The 1986 Miss USA Pageant (live),
Tuesday 9-11 p.m.; Blood Sport (drama), Wednesday 9-11 p.m.; "All the Right Moves”
(drama), Friday 9-11 p.m.; Net! Diamond. . . Hello Again (music special), Sunday 8-9 p.m.
NBC: Or Wings of Eagles (two-part mini-senes), concluding Monday 9-11 p.m. PBS {check
local times): In Search of the Trojan War* (historical detective series), Monday 8-9 p.m;
Painting Churches (drama), Monday 9-10:30 p.m.; Portrait of @ Terrorist {documentary),
Tuesday 10-10:30 p.m.; Guatemala: From Bullets to Ballots (documentary), Tuesday 10:30-
11 p.m.; The Crossing (documentary), Wednesday 10-11 p.m.; Bernstein on Brahms (or-
chestra), Friday 9-10 p.m.

Network radio O CBS Radio Network: Baseball Game of the Week* (American and National
League season coverage), Blue Jays vs. Indians, Saturday at 1:20 p.m., and Mets vs.
Padres, Saturday at 9:50 p.m. CBS RadioRadio: The Spirit of Summer* (15-week light
music/nostalgia series), beginning with three-hour episode to air between Friday and Sun-
day, continuing with one-hour episodes; Rock Connections* (classic album-oriented rock
series), beginning with three-hour episode to air between Saturday and next Monday, con-
tinuing with one-hour episodes through Sept. 1. NBC Radio: S.U.M .M. E.R. '86 {tour-hour
nostalgia special), available for airing Friday through next Monday.

Leonard Bernstein on PBS

Mike Tyson on HBO

Cable O Arts & Entertainment: The Lady’s Not for Burning (drama), Tuesday 9 p.m.-
midnight; Kiri & Friends (vocal concert), Thursday 8-9:30 p.m.; "The Firemen’s Ball" (com-
edy), Thursday 9:30-11 p.m.; “The Overlanders” {drama), Saturday 10 p.m.-midnight; "Elvira
Madigan” (romance), Sunday 9-11 p.m. Cinemax: Bob Goldthwait—Don't Wateh This Show
(stand-up comedy), Saturday 9:30-10 p.m. HBO: Heavyweight Boxing: Mike Tyson vs.
Mitch Green (live), Tuesday 10-11:30 p.m_; “Grace Quigley” (comedy/drama), Friday 8-9:30
p.m. The Learning Channel: Up in Arms (discussion), Thursday 11:30 a.m.-12:30 p.m.
Showtime: Yes Live {concert), Friday 10-11 p.m. Viewer’s Choice: "The Goonies” (adven-
ture), begins Wednesday. one hour and 51 minutes. WrBs(Tv) Atlanta: Women—For Amer-
ica, for the World (interviews), Monday 10:30-11 p.m.; U.S. Men's Basketball Trials. Tues-
day 10:20-10:50 p.m.

Museum of Broadcasting (1 East 53d Street, New York) O The Arts on Britain’s Channel 4.
Extending the Medium, screenings of 70 hours of theater, music, dance, drama, visual arls
and experimental television. Also featured are two seminars: "The Place of Channel 4 in
British Television, and the Place of the Arts in Channel 4," Wednesday 12:30-2 p.m., and
"Making Arts Programs for Channel 4,” Thursday 12:30-2 p.m. Bob Hope: A Half Century of
Radio and Television, screenings of more than 100 of the comedian's radio and television
broadcasts, through June 14. Information: (212) 752-7684.

*Asterisk denotes series premiere. All times are NYT.
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TAKE
YOUR BEST SHOT

Otari’s ARS-1000 Automated Radio Station
Reproducer has taken just about
everything that broadcast opera-
tion has thrown at it. From con-
tinuous day after day operation
in hot, dusty corners —to cig-
arette smoke and coffee spills,
an ARS performs

automation tasks

flawlessly and

faithfully.

Born from Otari’s .

line of heavy duty " industrial tape
duplicating and loading ~ equipment that
moves tape at up to 480 ips, the ARS-1000 is
engineered for continuous use, simple opera-
tion, and ease of maintenance.

Bulletproof? Of course not. But it is the kind of
equipment that frees you to get involved in the
real challenges of today’s new, dynamic radio.
Because you're not constantly fixing some-
thing that shouldn’'t have broken in the first
place. From Otari: The Technology You Can
Trust.

Contact your nearest Otari dealer for a demon-
stration, or call Otari Corporation, 2 Davis
Drive, Belmont, CA 94002 (415) 592-8311
Telex: 910-376-4890

© Otari 1984




Second Tuesday” seminar. Speaker: Gene Pell. presi-
dent. Radio Free Europe/Radio Liberty. Viacom Confer-
ence Center, New York.

June 10—Wonien in Cable, New York chapter. meet-
ing. HBO Media Center. New York. Information: Rita
Eliix, (212) 661-4500

June 10-12—Fifth annual /nternational Rudio Festi-
val of New York. Sheraton Center. New York. Informa-
iion: 246 West 38th Street, New York. N.Y., 10018: (914)
238-4481.

June 11—Session on sales and marketing, sponsored
by American Women in Radio and Television. Wash-
ington chapter. as part of “Women at the Top” series.
Natlonal Association of Broadcasters, Washington. In-
formation: {202) 347-5412

June 11—Ohio Association of Broudcusters sales
workshop. Embassy Suites. Columbus. Ohio.

June 11—National Academy of Television Aits and

Continues on puge 2.

leforaiiesings

S S e I R TR
May 18-21—CBS-TV annual affiliates meeting.
Century Plaza hotel, Los Angeles.

May 21-25—American Woumen in Radio and Tele-
viston 35th annual convention. Westin Hotel Gal-
leria. Dallas.

June 2-5—ABC-TV annual aff iates meeling. Cen-
tury P aza, Los Angeles.

June 8-11—NBC-TV annual affiliates meeting. Hy-
att Regency Maui, Hawaii

June 11-15—Broadcast Promotion and Market-
iny ExecitivesiBroadcast Designers Association
annual seminar. Loew's Anatole. Daltas. Future con-
ventions: June 10-14, 1987, Peachiree Plaza. At-
lanta: June 8-12, 1988, 3onaventure. Los Angeles.
June 14-18—American Advertising Federation
national convention. Grand Hyatt, Chicago.

June 19-22-—-NATPE International second an-

IFrom the moment the first telecast
made its way into a handful of living
rooms, audiences were entranced,
entertained and enlightened. Now,
television is in nearly every house-
hold. Viewers receive more channels
and have more choices than ever
before. Television. It’s the media
choice thatreaches 98% of all house-
holds. That's why advertisers invest
a whopping 21 billion dollars each
year. How do we know? We’ve been
watching audiences watch TV since
1949 —longer than anyone. And, as
the medium and the audience grow
and change, so do we. Developing
new ways to define and describe
who they are and what they watch.
Arbitron. We know the territory.

ARBITRON RATINGS

“: 1986 ARBITRON RATINGS
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nual production conference. Adam’'s Mark hotel, St.
Louis. Information; (212) 757-7232.

June 22-25Cable Television Administration
and Marketing Saciety annual convention. Westin
Copley Plaza, Boston.

July 23-25—Eastern Cable Show, sponsored by
Southern Cable Television Association. Allanta
Market Center, Atlanta. ]
Aug. 26-29 —Radio-Television News Divectors As-
sociation international conference. Sait Palace
Convention Center, Salt Lake City Future conven-
tion: Sept. 1-4, 1987, Orange County Convention
Center, Orlando. Fla.

Sept. 10-13—Radio ‘86 Management. Program-
ing. Sales and Engineering Convention, sponsored
by National Association of Broadeasters and Na-
tional Radio Broadcasters Association. New Or-
leans Convention Center, New Orleans.

Sept. 19-23—11th International Broadcasting Con-
vention, sponsored by Electronic Engineering As-
sociation, Institution of Electrical Engineers. In-
stitute of Electrical and Electronics Engineers.
Society of Motion Picture E ngineers. Institution
of Electronic and Radio Engineers and Royal
Television Society. Metropole conference and ex-
hibition center. Brighton, England

Oc¢t. 14-16—Society of Broadeast Engineers na-
tional convention. St. Louis Convention Center.
Oct. 24-29--Socieiy of Motion Picture and Televi-
sion Engineers 128th technical conference and
equipment exhibit. Jacob K. Javits Convention
Center, New York. Future conference: Oct. 30-Nov
4, 1987, Los Angetes Convention Center; Oct. 14-
19, 1988, Jacob Javits Convention Center, New
York, and Oct. 22-27, 1989, Los Angeles Conven-
tion Center.

Oct. 26-29—Association of National Advertisers
annual convention. Homestead. Hot Springs, Va
Oct. 28-30 -Atlantic Cable Show. Atlantic City
Convention Center, Atlantic City. N.J. Information:
(609} 848-1000.

Nov. 17-18—Television Buveau of Advertising
32d annual meeting. Century Plaza. Los Angeles.
Future meeting: Nov 11-13, 1987, Atlanta Marriott,
Atlanta.

Dec. 3-5—Western Cable Show, sponsored by
Caiifornia Cable Television Associution. Anaheim
Convention Center. Anaheim, Calif.

Jan. 7-11, 1987 — Assaciation of Independent Tele-
vision Stations annual convention. Century Plaza,
Los Angeles. Future conventions: Jan. 6-10, 1988,
Century Plaza, Los Angeles, and Jan. 4-8, 1989,
Century Plaza, Los Angeles.

Jan. 21-25,1987—NATPE [nternational 24th an- |
nual convention. New Orleans Convention Center,
New Orleans

Feb. 1-4, 1987—National Religious Broadcasters
44th annual convention. Sheraton Washington.
Feb. 6-7, 1987—Suciety of Motion Picture and
Television Engineers 21stannual television conter-
ence. St. Francis hotel, San Francisco. Future con-
ferences: Jan. 29-30, 1988, Opryland hotel, Nash-
ville, and Feb. 3-4, 1989, St. Francis hotel, San
Francisco.

Feb. 7-10, 1987—Seventh annual Managing Sales
Conference, sponsored by Radio Advertising Bu-
reau. Hyalt Regency, Atlanta.

March 28-April 1, 1987 -National Association of
Broudcasters 65th annual conveniion. Dallas Con-
vention Center. Future conventions: Las Vegas.
April 10-13, 1988; Las Vegas, April 30-May 3, 1989;
Dallas, March 25-28, 1990, and Dallas. April 14-17,
1991.

March 29-31, 1987—Cabletelevision Advertising
Bureaw sixth annual Conference. New York.

w April 21-27, 1987—23rd annual MIP-TV,
Marches des International Programes des Televi-
sion, international television program market. Pa-
lais des Festivals, Cannes, France.

w April 26-29, 1987—Broadcast Financial Man-
agement Associetion annual meeting. Marrioft
Copley Place, Boston. Future meeting: April 17-20,
1988, Hyati New Orleans.

May 17-20, 1987—Nationa! Cable Television As-
sociation annuat convention. Las Vegas Conven-
tion Center, Las Vegas.

June 11-17, 1987—15th Montreux [nternctional
Television Symposium and Technical Exhibition.
Montreux, Switzerland.
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A television public service commentary from Thomas Goodgame, president, Group W Television Stations, New York

How to be ambitious
with PSA campaigns

The broadcasting industry has a head start on
all others in terms of community service.
Television. as the most powerful medium. is
certainly a unique presence in our lives, and
broadcasters deal with that responsibility on
a daily basis by contributing large amounts
of time and resources to community con-
cerns. True. we are bound by the FCC and
comimon sense to make this effort, but I
think it’s safe to say that most of us exceed
the guidelines.

We’ve all done a series of public service
announcements or a one-month public ser-
vice effort that may. in addition to PSA's,
include the airing of a one-hour special and
community outreach to local organizations.
PSA campaigns tun by television stations
across the couniry raise the level of aware-
ness on local and national issues of concern
and are valuable to the communities served,
but they are only the beginning. 1 believe
that broadcasters must go beyond the PSA
campaign to make a significant impact on
the public we serve. The question becomes
how to do it.

Group W has learned——and is still leam-
ing—that an ambitious public service cam-
paign requires more than funds and man-
power. By undertaking projects like “Second
Chance™ and “For Kids™ Sake,” we've hit on
four major points that are critical to success:
commitment to the campaign, finding the
right project, taking a’step-by-step approach
and looking out for problems. Let's look at
these points one at a time.

® If you decide to go beyond the PSA
campaign. you must have a solid commit-
ment to go the long haul. And that entails the
commitment to a specific cause, the commit-
ment to meet the needs of your community,
and the commitment to follow through on
your promise. This commitment starts at the
top. A general manager must demonstrate
commitment to an ambitious campaign so
that each department will. in tum, recognize
it as a station priority. A long-term station
campaign requires all departments to work
together as a team for the overall effort to
succeed.

® A successful campaign involves the
right project-—one that will have meaning
for your viewers and, at the same time, will
attract advertisers. The best way to choose
your campaign issue is to form a working
group to brainstorm ideas. This group
should include the public relations, public
affairs, editorial, news, programing and
sales departments. Look at the range of wor-
thy social issues—health, drugs. crime, the
homeless, the hungry, racisin, education—
and determine which issue will affect your

Thomas Goodgame was named president of
Group W's Television Station Group on April
15. A television broadcaster since 1969, he
joined Group W in 1981 as vice president and
general manager of koka-Tv Pittsburgh and in
1983 was named to the same position at wez-
v Boston. He is president of the New
England chapter of the National Association of
Television Arts and Sciences, is a member of
the NBC aftiliates board of directors and was
recently elected to the television board of the
National Association of Broadcasters.
CFSET TS AL E R T
community, Try to keep your focus as broad
as possible, s0 you can reach large segments
of your audience with your message. Keep
your campaign “issue original” and not con-
nected to existing institutions or events in
your market. Make it an issue that will in-
volve the entire station, with every depart-
ment working together to achieve maximum
impact. Finally, create your campaign
around an issue that will yield a measurable
result, with significant known benefits to
your viewers.

® ‘lake a step-by-step approach as you de-
velop your campaign. Here are some of the
steps to help insure your success:

1. Decide on a start date. then work
backward from that point.

2. Do your homework. Research
the sub-issues you plan to build your
campaign around.

3. Meet with community leaders
and advocates in the field your cam-
paign addresses. Learn which issues
need immediate attention in your
community and what problems are in
search of solutions. Determine whom,
at the community level, you'd like to
work with as the campaign develops
and who will spread the work to their
own networks.
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4. Keep your campaign working
group intact to develop the structure
of the campaign and determine how to
treat various subjects. Establish which
station talent you want most involved
in the campaign. Develop a variety of
on- and off-air plans to focus your
campaign issue. Remember that you
can’t cover everything or plan for ev-
erything as you begin. Leave room to
Erow.

5. Appoint a campaign coordinator
to keep the station, the community
and the sponsors informed of upcom-
ing events and programs.

6. Develop events with your spon-
sors or other community organiza-
tions. Some you will want to an-
nounce at your launch, others will
develop during your campaign.

7. You may want to pitch the cam-
paign to potential sponsors prior to
launch. An incentive for sponsors to
sign on early is the visibility they'll
receive from the press launch.

8. Organize a press/community
kickoff. Develop press and sales kit
materials. Produce several PSA’s, a
news series and an ad to launch the
campaign.

9. As the campaign unfolds to your
community, your station will continue
to plan community events and to pro-
duce specials, PSA’s, editorials and
news segments relating to your cam-
paign issue. The ebb and flow of the
caimpaign will depend on the station’s
inventory levels. but off-air events can
compensate for times when on-air in-
ventory is low.

10. Identify ways to measure cam-
paign success whether from viewer
feedback, legislation passed. collater-
al material distributed or attendance at
special campaign community events.

® Be aware of two potential problems
when embarking on an extensive total sta-
tion effort—it is labor-intensive and it is
costly. However, there are solutions:

1.When you involve all depart-
ments of your station, you can poten-
tially run into problems if your effort
is not well coordinated. That's why
I’ve recommended you appoint a sta-
tion coordinator as soon as you begin.
Another way to avoid problems due to
the labor-intensive nature of the cam-
paign is by capitalizing on the things
you already do at the station. A long-
term campaign places all your depart-
ments under a single umbrella. At
Group W, we have found our staff puts
out more and works better together
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First we took out the tubes and put in CCDs. Then
we trimmed the excess circuitry associated with tubes.
The result is the new Sony BVW-105 CCD camcorder.

Compare it to its tube-type cousins and you'll
find that it’s 14 % lighter, 22% smaller and eats less
than half the power. 510 CCD elements per chip ~
generate amazingly sharp resolution. Registration \ sﬂ’
error holds rock-steady at a miniscule .05%
throughout. Add the virtues of F5.6 sensitivity, instant
startup, and high resistance to burn-in and physical shocK"* s
and you have the ultimate lean machine for ENG.

Of course, the BVW-105 has other features you would
expect from CCDs, such as no lag, no microphony and
no- nonsense reliability. Plus one feature you wouldn't expect
from such a sophisticated camcorder—a low price.

For more information, contact your Sony Broadcast rep-
resentative. Or call Sony Broadcast at (201) 833-5231. SON Y.
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when it gains a focus.

2. Where do you get the money to
pay for all the programing, collateral
material and events fees? The key in a
campaign of this nature is the opportu-
nity to form a true public/private part-
nership with your sponsors on behalf
of your community. It is critical that
your sales staff serve as liaison be-
tween your sponsors and the station to
maximize their involvement. The
multitude of programing hours and the
strong community components of
your campaign are attractive and valu-
able to your sponsors and they are

willing to pay for them.

An integrated total station commitment to
an important issue can benefit the quality of
life in you market and bring you community
recognition for your effort. The level of your
commitment to public service determines
the level of community recognition you get
back.

What is most exciting is that we have
turned the television set into a meaningful
instrument to help our community. And
when we use our power as broadcasters for
the public good, people will say good things
about teievision—and about your station. £

A
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Quality time

EoiTOR: [ enjoyed reading Dave McLaugh-
lin's excellent May 5 “Monday Memo™ on
management quality. At Group W Satellite
Communications. we have learned similar
lessons in setting the performance standards
necessary to insure quality in our growing
satellite transmission business. What we've
found is not only the cost savings the writer
points to, but even more important. the abili-
ty to attract high quality business customers

You'll never know
how accuraba

our wheather
orecasts can be
. . . until you have
Accu-Weather.

B18 W. College Ave.
State College, PA
16801

814-237-0309
&

q\
£
The Leading Weather S°

that we might not otherwise see. Also, the
pride that our quality efforts instill in all our
employes has been very noticeable. —Har-
lan J. Rosenzweig, president, Group W Sat-
ellite Communications, Stamford, Conn.

Marketplace the answer

EDITOR: Regarding Ruben Lozner’s April 28
“Open Mike,” at the dinner table of Ameri-
can life there’s no question he must sit on the
left side. He stated: “The continued rush to
deregulate will mean the gutting of the pub-
lic interest concept so firmly embedded in
the Communications Act.” Is he serious?
Everyone knows the biggest mistake ever
made was interpreting the Communications
Act to mean “the public owns the airwaves.”

The original concept of the Communica-
tions Act was simply to regulate the engi-
neering portion of our industry. Lozner im-
plies that with continued deregulation
America will go to hell. May I remind him
that the newspaper industry has never been
regulated, and America has certainly sur-
vived. Furthermore, he stated: “some in-
cluding Chairman Fowler would have the
marketplace determine where public interest
lies.” Who else? Who is the marketplace if
not the public? Who better to determine
where public interest lies than the public?

Where is it written that five people in
Washington have the right to determine pub-
lic interest?

Remember, if 1 as a broadcaster don’t
serve the public interest, the public won't
have any interest in me or my business, and
I'll fail. Also, what’s this about General Mo-
tors? C’mon, this isn’t 1927; it’s 1986, and
what’s good for the public is good for Amer-
ica because the public is America.—Rick
Mendelson, general manager, WBTE(AM)-
woJBtFM) Windsor, N.C.

In memoriam

EorTor: I had a lump in my throat when |
read that Rufus Crater had passed on (“In
Brief,” April 21).

When I came to New York about 25 years
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(Continued from page 26.)

Sciences, New York chapter, luncheon. Speaker: Ru-
doloh Giuliani, U.S. attorney, southern district of New
York. Copacabana, New York.

June 11—Association of Independent Television Sta-
tions general managers meeting. Luncheon speaker:
J. Peter Grace, chairman, W.R. Grace & Co. Hyatl Re-
gency Washington-Capitol Hill.

June 11-15—Broadcast Promotion and Marketing
Executives/Broadcast Designers Association annual
seminar. Keynote speaker. Gene Jankowski, presi-
dent, CBS/Broadcast Group. Loews Anatole, Dallas.
Information: (415) 788-2324.

June 12-15—CBS consumer press tour, sponsored by
Television Critics Association. Century Plaza hotel,
Los Angeles.

June 12-15—Society of Cable Television Engineers
annual engineering conference and Cable-Tec Exposi-
tion. Phoenix Convention Center, Phoenix. Information:
(215} 363-6888.

June 12-15—Missouri Broadcasters Association
spring meeting. Holiday Inn, Lake of the Qzarks, Mo.

June 13—Women in Communications, Washington
chapter, luncheon. Speaker: Lynn Sherr, ABC News
correspondent. Capital Hilton, Washington.

® June 13—"The Cost of Libel Conference: Economic
and Policy Implications.” sponsored by Gannett Center
for Media Studies and Columbia University Center
for Telecommunications and Information Studies.
Columbia University, New York. Information: {212) 280-
8392.

June 13-14—Third annual BroaocasTing-Taishoff semi-
nar, “designed to identify and inspire future leaders of
television news,” sponsored by Sigma Delta Chi Foun-
dation with grant from Broapcastine-Taishoff Foun-
dation, honoring memory of Sol Taishoff, founder of
BroaocasTing magazine. ABC News building and May-
flower hotel, Washington.

June 14—Ninth annual Rocky Mountain Emmy
Awards, sponsored by Arizona chapter of National
Academy of Television Arts and Sciences. Camelview
Radisson, Scctisdale, Ariz. Information: (602) 231-
9474,

June 14-17—American Advertising Federation annu-
al meeting, including “adFAIR" trade exposition (June
15-17). Grand Hyatt, Chicago.

June 15-17—Virginia Cable Television Association
20th annual convention. Pavilion Tower hotel. Virginia
Beach, va.

June 15-19—Nebraska Videodisk Design Workshop,
sponsored by Videodisk Design/Production Group,
Nebraska ETV Network/University of Nebraska-Lin-
coln. Lincoln, Neb. Information: (402) 472-3611.

June 16-19—NBC consumer press lour, sponsored by
Television Critics Association. Century Plaza hotel,
Los Angeles.

June 16-19—North American Television Institute
seminar. LEnfant Plaza, Washington. Infermation: (314)
328-3157.

June 18—International Radio and Television Society
broadcaster of the year luncheon, honoring Bryant
Gumbel and Jane Pauley of NBC. and IRTS annual
meeting. Waldori-Astoria, New York.

June 18—Academy of Television Arts and Sciences
forum luncheon. Speaker: Richard C. Gallop, president
and chief operating officer, Columbia Pictures Indus-
tries. Sheraton Premiere hotel. Universal City, Calif. In-
formation: (818) 763-2975.

ago, I was introduced to this gravel-voiced
reporter from BROADCASTING. Rufe never
asked any easy questions, but he was always
fair and thorough in his reporting.

All of us who had the privilege to know
Rufe also know he was ‘sui generis'—one of
a kind—in his field of expertise.

We will miss his candor and humanity.—
Frank Boyle, president, Frank Boyle Co.,
Greenwich, Conn.
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Now, you don't need to visit @ magical kingdom to find outstanding children’s
films. And our Children’s Cinema Classics package is proof.

We've put together alarge collection of enchanting films, ranging from action-
packed stories and sparkling comedies to outdoor adventures filmed onlocations
around theworld.

These films are perfect for children of all ages. So why mouse around with any-
thing else?

ALAAI TELEVISION.

The Almi Building ® 1585 Broadway ® New York, NY 10036 ® (212) 315-8650
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“We must
all hang together,
orassuredly we shall all
hang separately.”

Benjamin Franklin, July 4, 1776

America’s railroads and farmers always
have had a special relationship, some-
times stormy, always interdependent.
Railroads helped make the establishment
of agricultural communities in the west-
ern states possible, but farmers came to
fear the economic power of the railroads
and became the driving force behind ini-
tial government rail regulation.

That early regulation was intended
only as a means of curbing rate abuses.
Over time, it became a controlling web
that grew more and more pervasive,
intruding in virtually every facet of rail-
road operation and, ultimately, restrict-
ing the railroads’ ability to provide the
services upon which farmers and other
shippers depended.

Unable to adjust rates rapidly to meet
changing business or competitive condi-
tions and hampered even in decisions as
to the use of equipment, rail service de-
teriorated and farmers suffered. Grain
shipments rotted on the ground as rail car
shortages became an annual occurrence.

By 1980, it was apparent that some-
thing had to be done. Congress recog-

nized the need and passed the Staggers
Rail Act, partially deregulating the rail
system. This legislation allowed railroads
to conduct business in an orderly, logical
manner and (0 negotiate contracts with
farmers and other shippers.

Now, after five years of partial deregu-
lation, it’s obvious that Staggers has pro-
vided real benefits both for railroads and
farmers. During this five-year period,
nationwide grain shipping rates declined
by 26 percent. A study conducied jointly
by the Department of Agriculture and
Kansas State University found “...a sig-
nificant decrease in rail rates in Kansas...”
and called deregulation “...an important
contributing factor in a market which
made these decreases possible.”

Deregulation is working for farmers as
well as railroads and the timing couldn’t be
better because farmers currently need all
the help they can gel. Yel a few special inter-
est shippers operating under the misnomer,
Consumers United for Rail Equity (C.U.R.E.),
have asked Congress to modify the Stag-
gers Act: in effect, legislating a subsidy for
their own industries to the disadvantage

of farmers and other satisfied shippers.

The Association of American Railroads
is prepared (o provide journalists with
more information on this subject, includ-
ing rebuttals of the charges C.U.R.E. has
made. These include charges that rail-
dependent shippers are subsidizing
those less dependent (the reverse is
more accurale); that deregulation has
allowed coal rates to rise 100 fast (they
have risen much less since Staggers
than before); and that the Interstate
Commerce Commission is unwilling 10
protect “captive” shippers from unrea-
sonably high rates (actually, the Com-
mission just has adopted new rate
guidelines that have been overwhelm-
ingly endorsed by the nation’s leading
€conomists).

There’s a story here, but you need
facts, not assertions, to tell it properly. To
get them, write: Media Information, Dept.
607, Association of American Railroads,

50 F Street, N.W,, Washington,
D.C. 20001. Or, if you're on

a deadline, call us at (202)
639-2550.

ASSOCIATION OF AMERICAN RAILROADS



We can supply you with a veritable rainbow of programming: news, music, sports, talk. With demos that run the gamut
from young to old. No matter what your format, we can be the one source to fit all your programming needs.

NBC RADIO NETWORK — Hourly news plus in-depth, continuing coverage of major news events and late-breaking
stories. And great sports programming such as NFL Football and the major Cellege Bow! Games.

THE SOURCE — Hourly news plus lifestyle features designed to appeal to young adults.
Excellent for stations going after 18-34s.
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TALKNET — Unique weeknight and weekend cali-in programiming featuring the king and queen of late-night talk, Bruce
Williams and Sally Jessy Raphael complete with their loyal following.

'~ NBC RADIO ENTERTAINMENT — Long-form service featuring the blggest names and most wanted sounds in music and
entertainment. From country and jazz to Dr. Ruth’s “Sexually Speaking” From “Live From The Hard Rock Cafe” to “Soupy

Sales Moldy Oldies.” A variety of programs to fit practically any station format. NB c R d
Looking for “full-color” radio programming that can attract a lot of green? ’ ‘ adio
Write to: NBC Radio Networks, 30 Rockefeller Plaza, New York, NY 10112, Networks

Or call (212) 664-4444. For 60 years, tuned in to America.
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New York, N.Y. 10036
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Financial figures, flnally

BFM lists revenue data for TV networks
and nine of top 10 markets for 1980-84;
ABC, CBS and NBC revenues rise 62.2%

The broadcast networks and major-market
television stations had no complaints about
business in the first half of the 1980s. Ac-
cording to consolidated figures compiled
over the past year by the Broadcast Financial
Management Association, revenues of the
broadcast networks and stations in nine of
the top 10 markets soared from 1980 to
1984, easily outpacing inflation.

The BFM financial survey, which was
prepared with the help of the big-eight ac-
counting firm of Arthur Young & Co.. found
the net revenues of the three networks
jumped 62.2% over the five years. from
$4.1 billion to $6.7 billion. Inflation over
the same peried, according to the Bureau of
Labor Statistics. rose by 37.2%.

The survey also found increases of at least
44.2% over the five years in the consolidat-
ed operating revenues of the commercial sta-
tions in each of the top 10 markets except
Dallas-Fort Worth. Of the seven markets for
which complete data was available, Los An-
geles showed the biggest increase in operat-
ing revenues (73%). It was followed by
Philadelphia (71.5%), Boston (69.3%),
New York (65.7%). Washington (64.7%),
Chicago (56.2%) and Detroit (44.2%).

Houston and San Francisco showed the
biggest jumps in operating revenue, 98.9%
and 79.4%, respectively, but they have to be
disqualified from any ranking of the markets
by revenue growth because their revenues
were underreported in 1980. According to
BFM, in San Francisco. one station reported
revenues for only one quarter of 1980, and in
Houston. Taft Broadcasting’s KTXH did not
report revenues for 1980. 1981 or 1982,

BFM and Arthur Young were unable to
generate figures for Dallas-Fort Worth be-
cause Times-Mirror’s KDFW-TV there de-
clined to supply any of its numbers. Bill
Baker, vice president-general manager,
KDFW-TV, said he already participates in a
Dallas-Fort Worth-only survey and sees no
need to participate in another. He said he is
willing to make the figures contained in that
survey available to BFM if the other stations
in the market agree.

Hugh F Del Regno, chairman of BFM
and controller of CBS Entertainment, began
prodding the networks and stations in the top
10 markets for financial information last
spring after he became chairman of the asso-
ciation. Most were willing to participate be-
cause the consolidated revenues figures are
valuable to them, he said. In addition to the
networks. he said, 62 stations contributed
their numbers.

The FCC used to collect, process and dis-
tribute similar figures for all TV and radio
markets until deciding to get out of the busi-
ness in March 1982. The last year for which
it published figures was 1980.

(The National Association of Broadcast-
ers has tried to fill the vacuum after the FCC
stopped. by collecting and publishing con-
solidated financial figures. including ex-
penses as well as revenues, for all television
markets with three or more stations. Accord-
ing to Mark Fratrik, the NAB's director of
financial and economic research, the NAB
was able to report 1984 data for 97 markets,
including 11 of the top 25 and three of the
top 10. Like BFM, the NAB reports data
only for those markets for which it receive
information from all the major stations.
Fratrik said he is confident NAB will re-
ceives more cooperation from major-mar-
ket stations this year and will be able to
include more of the top markets in its 1985
report.)

A closer look at the networks’ net rev-
enues over the years shows that the biggest
jump came in 1984. The revenues rose near-
ly 20% that year from $5.6 billion to $6.7
billion. Such a big increase in a year when
the inflation rate was just 3.8% is at least

partially attributable to ABC’s telecasts of
the summer and winter Olympics.

By breaking out the networks’ net rev-
enues by dayparts, the BFM survey reflects
some of the programing trends in network
television during the period. Most signifi-
cant. sports revenues shot up more than
150% from nearly $660 million to §1.65 bil-
lion. In the process, sports replaced day-
time, whose revenues grew a relatively mod-
est 51%, as the networks® second most
important source of revenues.

Prime time, of course, remained the prin-
cipal source of revenues, although the rev-
enues it generated grew by just 44.2% and
although its contribution 10 the networks’
total revenues slipped from 46.5% in 1980
to 41.3% in 1984. The only daypar to fare
poorly in the survey was late night. Its rev-
enues grew just 3.4% over the five years.

The 44.2% increase in prime time rev-
enues came while the networks’ prime time
audience was dwindling. According to CBS
analysis of A.C. Nielsen data, the combined
average prime time rating of the three net-
works went from 54.6 during the 1980-81
season to 48.5 during the 1984-85 season.

Continues on page 43.

Five-year total television network revenues
(in thousands)
% chg.
1980 1981 1982 1983 1984 80-84
Revenues from client-
supplied programing $18,232 $22.976 $19.757 $29,699 $30,774 688
All other gross revenues
from time sales 4,808,317 5,191,238 5,764,441 6,518,286 7800541 622
Total gross revenues
from time sales 4,826,549 5214214 5,784,198 6,547,985 7831,315 633
Less advertising
agency commission 722,892 781,319 866,247 980,678 1173,7135 624
Total net revenues
from time sales 4,103,657 4,432,895 4,917,951 5,567,307 6657560 622
Five-year total network revenues by daypart
(in thousands)

Daypart 1980 1981 1982 1983 1984 % chg. 80-84
Prime time $1.909.323 $2,093,013 $2,323,691 $2,537,769 $2.752,846 44.2
Late night 251,990 254,785 261,968 252,053 260,611 34
Daytime 822,227 875,212 976,591 1,080,457 1,241,737 510
Children 100,899 107,646 121,679 137911 158,637 512
Sports 658,020 FANRAE] 782228 1,075,386 1,649,4% 150.6
News 361,198 390,924 451,794 483,731 594,253 64.5
Totals 4,103,657 4,432,895 4,917 951 5,567,307 6,657,580 62.2
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Houston (five stations in 80-82, six in 83-84)

% chg.

1980 1981 1982 1983 18984 §0-84
Netwark compensation $3.899,281 $4.353.129 $4,405,397 $5.089,828 $4.859.510 246
Grass jocal time sales 48.590.745 60,638,159 70,497.844 86,783,511 96672474 990
Gross national/regional time
sales 77,716,867 95812188 122728725 142989949 155996404 100.7
Total gross time sales (lines
2+3) 126307.612 156450347 193226569 229773460 252668878 100
Less advertising agency com-
missions $20138530  $24.563,748  $30686.649  $35979.007  $39.132213 943
Net time sales (lines 4—5) $106,169.082  $131.886599 $162,539,920  $193794.453 $213536,665 101.1
Total sales of station (lines 1+6) 110068363  136.239.728 166945317 198884281  218396,175 984
Other operating revenue 1,485,622 1,243,141 4,965,100 2,684,901 3464077 332
Total broadcast operating rev-
eme {lines 7+ 8) 111,553,985 137482869 171910417  201569,182  221.860.252 989
Total value of barter and trade-
out transaction (included in line 2
or 3 or both) $1,475,650 $918,650 $1.270.250 $1.269,100 $2554989 731
Cuntinues from page 39. works. Political parties and candidates

The average number of homes reached by
the networks also slid during the period,
from 44.5 million to 41.9 million, even
though the number of television homes in-
creased. (After five years of decreases, the
average prime time rating increased during
the 1985-86 season to 49.1.)

The BFM report guantifies how much
presidential election years mean to the net-

dumped $24.4 million into the network cof-
fers in 1980 and $30.1 million in 1984. By
contrast, they spent just fractions of those
amounts in the off-years: $745,000 in 1981,
$2.9 million in 1982 (when all the House
seats and a third of the Senate seats were
being contested) and $64,000 in 1983.

A review of the market-by-market data
shows big increases in local spot and nation-
al and regional spot sales in all markets and

] TOPOFTHEWEEK [

— |

slight decreases in most markets in network
compensation. In New York, for instance,
network comp dropped 5.1% from $17.4
million to $i6.5 million over the five years.
The advertising agencies’ bite of revenues in
the form of commissions got no larger over
the years. According to the network and
most of the market-by-market data, their in-
creases were commensurate, more or less,
with the increases in advertising revenues.

Now that BFM has started to collect the
financial data, it isn’t going to stop. Del
Regno said that BFM and Arthur Young are
now hard at work on the 1985 figures, which
he hopes to release in “a couple of months.”
He also hopes to expand the market-by-mar-
ket list to include not only Dallas-Fort
Worth, but also markets 11 through 20.
“What we are trying to do is give the indus-
try what it wants,” he said.

The stations in the nine markets that par-
ticipated in the BFM survey are:

New York—WNEW-TV. WPIX, WOR-TV, WABC-TV
WNBC-TV, WCBS-TV. Los Angeles—KTTV, KHJ-TV,
KABC-TV, KNBC-TV, KCBS-TV, KMEX-TV, KCOP, KTLA.
Chicago—WFLD-TV, WGN-TV, WLS-TV, WMAQ-TV
WBBM-TV. Philadelphla—WCAU-TV, KYW-TV, WPVI-
TV, WTAF-TV, WPHL-TV. San Francisco—KGO-TvV
KDTV, KPIX, KRON-TV. KTVU, KBHK-TV, KTZO. Bos-
ton—WLVI-TV, WBZ-TV, WCVB-TV, WQTV, WNEV-TV,
WSBK-TV WXNE. Detroit—WJBK-TV WXYZ-TV, WDIV,
WXON, WKBD (CBET Windsor, Ont., said its U.S. rev-
enues were not significant). Washington—WTTG,
WRC-TV, WDCA-TV, WDVM-TV. WJLA-TV. Houston—
KHOU-TV, KHTV-TV, KPRC-TV, KRIV-TV, KTRK. For '83
and '84, KTXH was added. )

ABC, NBC join CBS in announcing fall schedules

All three networks substantially
revise 8 p.m. hour; comedies,
police dramas figure heavily

Twenty-four new network prime time series
will be introduced by the three networks in
the 1986-87 season, including 12 one-hour
shows (nine dramas, two magazine pro-
grams and one fantasy adventure), 11 com-
edies and one half-hour drama. With 17 re-
turning comedies, the total for that genre at
the start of next season will be the most since
the 1981-82 season.

Most of the new and returning dramas
deal with the law or law enforcement. Two
notably different new dramas this year are
NBC'’s Owr House, which explores the rela-
tionships of an extended family suddenly
thrust together, and ABC’s Our Kind of
Town, about a yuppie couple trying to bal-
ance separate careers and a marriage. There
is also a rare half-hour drama, bordering on
fantasy, The Last Electric Knight, on ABC,
about a policeman who adopts a young kara-
te expert.

All three networks were aggressive in re-
scheduling the first hour of prime time. ABC
and CBS both altered the first hour on six of
seven nights. CBS left 60 Minutes on Sun-
days at 7 p.m. alone while ABC left intact its
first hour on Friday, Webster and Mr. Belve-
dere. NBC has retuned the first hour on five
of seven nights, leaving Thursdays (Cosby
and Family Ties) and Wednesdays (High-

way to Heaven) intact. On a night-by-night
basis, NBC redid Tuesday from top to bot-
tom and reprogramed the first half of Sunday
and two-thirds of Friday. ABC started from
scratch on Saturday, where the lead-in at 8
p-m. will be the new Lucille Ball comedy,
Life with Lucy. ABC also performed major
surgery on the Friday evening lineup, adding
two new comedies and a drama to round out
the last two-thirds of the night. (For a review
of CBS’s new schedule, see the chart on
page 44 and BROADCASTING, May 12.)

“Come Home to NBC” is the network’s
promotional tagline for the new season,
which was unveiled before a crowd of adver-
tiser and agency executives in New York last
week. CBS’s new tagline is “Share the Spir-
it.” ABC will announce its promotional
theme in June at its affiliates meeting.

NBC Entertainment President Brandon
Tartikoff told those attending the presenta-
tion that “we haven’t played it safe” in de-
signing next season's schedule. “We’re go-
ing for dominance next season,” he said.
Part of the strategy is to bowl them over with
laughter. NBC will have 13 comedies in its
schedule, the most ever.

The first half of NBC’s Sunday schedule
will be new, starting off with Our House, at 7
p.m., a one-hour drama about a grandfather
(“Cocoon’s” Wilford Brimley) who takes in
his daughter-in-law and three grandchildren
after his son dies. The show will be launched
next fall behind Cosby before moving to its
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regular slot, said Tartikoff. At 8 p.m., a new
half-hour comedy starring Loni Anderson
will debut, about a rich widow who brings a
down-on-his-luck uncle and one his cronies
to live with her in Beverly Hills. That will be
followed by the mid-season show, Valerie,
from 8:30 p.m. to 9 p.m. Tartikoff said Sun-
day received the best of this year’s pilots.
“We addressed it first with our strongest test
in drama and our strongest test in comedy,”
he said. *“We are going right at 60 Minutes
and Murder, She Wrote.” NBC Sunday
Night at the Movies will round out the eve-
ning from 9 to 11 p.m. Punky Brewster,
which bowed last season, is moving to syn-
dication, while two other shows airing Sun-
days last season, Alfred Hitchcock and Sil-
ver Spoons, have been axed.

Despite the flop of NBC’s “high concept”
series last year, Misfits of Science, Tartikoff
has not shied away from the genre. ALF, a
half-hour comedy about a wisecracking,
Muppet-like creature from outer space, will
lead off Monday at 8 p.m. Following at 8:30
will be Amazing Stories, one of five series
new last season that are returning to the NBC
schedule. Last season, Amazing aired on
Sunday at 8. NBC Monday Night at the Mov-
ies will return from 9 to 11. Bloopers has
been canceled.

NBC’s all-new Tuesday will feature two
one-hour dramas, starting at 8 p.m. with
Matlock, a spin-off series from last season’s
made-for-television movie, Diary of a Per-



1 TOP OF THE WEEK [

tect Murder. Andy Griffith stars as a sly old
country lawyer. (Former NBC President
Fred Silverman is a co-executive producer.)
A Michael Mann drama, Crime Story, will
debut at 9. It is described as a **high-action
alternative™ to the CBS movie and Moon-
lighting and Our Kind of Town on ABC. The
news magazine. 1986. co-anchored by Roger
Mudd and Connie Chung. will round out the
Tuesday slate in the 10-11 siot. Tartikoff said
NBC was “counterprograming” Tuesdays.
going primarily for the 35-plus audience that
is not attracted to the younger skewing
shows on CBS and ABC. Remington Steele
and Riptide have been canceled.

Wednesday next season on NBC will be
composed entirely of returning series, start-
ing with Highway to Heaven at 8 p.m.
Guimme a Break will have a new story line
(Nell and Joey move to New York, deleting
girls from the cast but adding Joey's younger
brother) and a new day and time, Wednesday
at 9 p.m. The midseason comedy, You
Again, starring Jack Klugman, will air at
9:30 p.m., and St. Elsewhere will return at
10 p.m. The midseason replacement,
Black’s Magic, has been canceled. Last sea-
son’s Hell Town was axed earlier.

NBC'’s powerful Thursday lineup returns
intact: Cosby at 8 p.m., Family Ties at §:30.

Across the boards

This is the 1986-87 network
television lineup. A total of 24
new shows have been ordered
for the start of the new season,
for a total of 18 hours of new
programing. NBC ordered five
hours and three half-hours;
ABC ordered five half-hours,
four hours, and CBS ordered
four half-hours and three hours.
Of the 24 new series, ABC
accounts for nine; NBC, eight,
and CBS, seven. A total of 22
returning shows were moved to
different time periods, including
10 for CBS, 9 for NBC and
three for ABC. An asterisk
following a program title
indicates a new show, while two
asterisks denote a new time
period for a show.

Cheers at 9, Night Court at 9:30 and Hill
Street Blues at 10. Tartikoff said a Cosby
spin-off. starring the Huxtable daughter
played by Lisa Bonet, would start shooting
in July and is being considered as a midsea-
son replacement series for next fall or win-
ter.

The A-Team was “clearly hurt” last season
by ABC’s younger-skewing comedies on
Tuesday, said Tartikoff. Thus, the show is
being moved to the lead-off spot Fridays at 8
p.m. He revealed that “big changes™ will
occur in the story line, with the team getting
caught, tried and forced to work *above
ground” with law enforcement agencies.
That will take place in a three-part episode
opening the show next season. A fifth mem-
ber of the team will also emerge. Miami Vice
has been moved from 10 p.m. to 9 p.m.,
opposite CBS’s Dallas. The story lines, said
Tartikoff, will explore the supporting cast
more next year, although the main charac-
ters, Crockett and Tubbs, are scheduled to
do more traveling, at least to London and
Tokyo. A new drama at 10 p.m.. L.A. Law,
will be produced by Steven Bochco. It will
feature an ensemble cast centering on the
activities of a Los Angeles law firm. Bochco
is the former executive producer of Hill
Street Blues. This season’s replacement se-
ries, Stingray, didn’t make it to the new
schedule, but Tartikoff said it would air be-
hind Vice this summer and would be a re-
placement series next season as well. Knight
Rider is gone for good.

On Saturday, Facts of Life moves up a half
hour to lead off at 8 p.m.; 227 moves up one
hour to 8:30: Golden Girls is back in the
same time period, at 9, and Hunter also re-
turns to its 10-11 slot. At 9:30, a new com-
edy, entitled Anten and starring Sherman
Hemsley (formerly George Jefferson) as a
crotchety deacon at a Philadelphia church.
makes its bow.

NBC will air 29 hours of mini-series next
season, 28 hours of made-fors and 16 hours
of thearricals. At ABC, entertainment head

Monday
ABC CBS NBC
8:00 -
Kale & Allie** { ALF
(Alan (Alien
.« jlandsburg} | Prods))
830 | o) .
Taking the Amazing
Town? Stories™
(Warner/Pony} | (Spielberg)
9:00
Newhart™
(MTM)
£40 Designing
Women*
Monday (BTM/ NBC
10:00 | Night Columbia Monday
Football Night At the
ABC Sports) Movies
: Cagney &
10:30 Lacey
(Filmways)
11:00

Sunday
ABC CBS NBC
7:00
i Qur House
60 Minutes .
7:30 {Lorimar-
CESlews) Telepictures)
Disney
Sunday
8:00 | Movie
(Walt Disney Easy Street”
Prods.) Murder, She | {Viacom)
8:30 Wrote
{Universal) Valerie"
{Miller-Boyett-
TAL/Lorimar)
9:00
9:30
10:00 [ABC Sunday | CBS Sunday | Nor e
Night Movie | Night Movie Movies
10:30
1:00
Tuesday
ABC CBS NBC
8:00
Who's the
Boss? Wizard of
(Embassy) Elm Street® !
8:30 (BSR Prods./ | Ben Mallock
Growing 20th Cen. | (Viacom)
Pains Fox)
(Warner)
9:00
?gqotnlighting Crime Story"
. icture :
9:30] Maker/ABC %ﬁz‘;e'
Circie)
CBS
10:00 Tuesday
Night Movie
Qur Kind of -
10:30 | Town* 1986
(MGM Tv) (NBC News)
11:00

Wednesday
ABC CBS NBC
L Pertect Together We
Strangers®* | Stang” (Al
{Miller-Boyett/ | Burton- Highway To
830 Lorimar} Universal) Heaven
Head of the | Better Days* } (Michaei
Class* {Lorimar- Landon)
(Warner) Telepictures)
e (BBimme a
reak™”
Dynasty lgl?_gnum, {Lachman/
9:30 | (Shapiro- {Universal/ Landsbn_:rg?.
Speliing) Belsarius/ [0 Again?
Glen Larson [{aft Ent/
wealer
10:00 Prod)
Hotel The St.
10:30 | (Aaron Equalizer*™ |Elsewhere
Spelling) (Universal) [(MTM)}
11:.00
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Brandon Stoddard announced the network
would offer nine new shows in prime time
next fall, including four comedies, four dra-
matic shows and a new magazine show, Qur
World, a spin-off from last year’s ABC News
special, 45-85. In a presentation to adver-
tisers last week, Stoddard said ABC'’s objec-
tive was to achieve “gradual improvement”
in both the ratings and “'quality level” of the
prime time programing. “We are not trying
to find lightning in a bottle,” he said.

On Sunday, ABC will keep in place the
Disney Sunday Movie which joined the
schedule from 7 to 9 p.m. earlier this year,
followed by The ABC Sunday Night Movie
from 9 to [l p.m. Ripley’s Believe It or Not
was canceled.

On Monday, MacGyver will lead off at 8
p.m., followed by the 17th year of Monday
Night Football. ABC Sports President Den-
nis Swanson revealed last week that Frank
Gifford had agreed to remain with the pro-
gram, providing game analysis, while Al
Michaels takes charge of the play-by-play
duties. Hardcastle & McCormick is can-
celed.

Tuesday remains largely intact, with
Wko's the Boss, leading off at 8 p.m., fol-
lowed by Growing Pains at 8:30 and Moon-
lighting at 9. Our Kind of Town will bow at
10 next season. The hour drama stars Shelly
Hack and Tom Mason.

This year's midseason replacement com-
edy, Perfect Strangers, will lead off Wednes-
day at 8 p.m. It will be followed by a new
comedy starring Howard Hesseman (for-
merly of WKRP in Cincinnati} as a teacher
of a high school class of whiz kids “who
must leamn there is more to teen-age life than
achievement tests and school books.” Dyn-
asty follows at 9, and Hotel will return to its
10 p.m. slot. Qur Family Honor, The Insid-
ers and Hollywood Beat have been canceled.

ABC has decided to counterprogram
NBC’s Cosby-Ties hour from 8 to 9 on
Thursdays with a new news magazine show,
Our World, which will focus on a day or

week or event in history and explore its sig-
nificance today. The program is being pro-
duced by Av Westin, who is also executive
producer of 20/20, which witl remain in its
Thursday 10-i1 slot. The two magazine
shows will be separated by the returning
Colbys from 9 to {0 p.m. Stoddard acknowl-
edged that Thursday night was not an exam-
ple of “perfect scheduling” with two maga-
zine programs. “But it wasn’t perfect last
year either,” he said. Shadow Chasers has
been canceled.

Two returning comedies will stay in their
siots to lead off the first hour on Friday
nights, Webster at 8 p.m. and Mr. Belvedere
at 8:30. Three new shows will then make
their debut. The half-hour drama, The Last
Electric Knight, will bow at 9. At 9:30, it’s
Siedge Hammer, a half-hour spoof of the
tough-guy detective/cop genre. At 10 Star-
man will bow, described as a *‘continuation”
of the recent theatrical release with the same
title. Diff'rent Strokes, He's the Mayor, Fall
Guy and Benson have all been canceled. Two
comedies airing this spring, Mr. Sunshine,
and Joe Baskh, have also been canceled.

Lucille Ball will be reunited with Gale
Gordon in Life with Lucy leading off Satur-
day at 8 p.m. The show pairs the two as
partners in a hardware store. Their children
are married to each other, have their own
children and all are living under one roof. A
second comedy follows at 8:30 starring El-
len Burstyn as a college professor, also liv-
ing in an extended family situation. A dra-
ma, tentatively titied Cold Steel and Neon,
will make its debut at 10. It’s about a wi-
dowed cop and his two children. The Redd
Foxx Show, Love Boat, Lady Biue, Lime
Street and Fortune Dane have all been axed.

ABC is planning to carry fewer hours of
mini-series next season, 27 hours compared
to 34 last season, but four more hours of
made-fors, 24 hours compared to 20.

Among the minis will be the 12-hour
Amerika, which received press attention
earlier this year when the project was almost
scrapped after the Soviet Union made veiled
threats about shutting down ABC’s news
coverage in that country. The mini-series is
about life in America after the supposed
takeover of the country by the Russians. O

PBS holdout threatens must carry

Negotiations end after demand
for carriage of all stations;

cable fears deal couid unravel;
there’s still no movement at FCC

“The shelf life of this deal is not forever,”
said National Cable Television Association
President James P. Mooney last week in as-
sessing the general prospects for adoption of
the must-carry compromise pending at the
FCC. Mooney’s remarks came after he met
last Tuesday with Bruce Christensen, presi-
dent of the Public Broadcasting Service, and
was unable to reach an accommodation with
PBS on the compromise.

Public television opposes the compromise
and is insisting that any new must-carry rule

require mandatory carriage of all public sta-
tions. Commercial broadcasters and cable
apparently have offered to modify the com-
promise and give must-carry status to at least
one public station. The noncommercial
broadcasters won't accept that offer and in-
stead are holding out for the must-carry pro-
posal offered by the National Telecommuni-
cations and Information Administration that
would basically require cable systems to car-
ry all public television signals. Mooney ex-
pressed concern that the “whole thing could
come unraveled.”

Representatives of the FCC Mass Media
Bureau met with Chairman Mark Fowler for
about two hours last Wednesday (May 14) to
discuss what to do about the must-carry pro-
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ceeding. Sources said no decision was made
on how to proceed or when to schedule it for
action. One official said it would be “diffi-
cult” for the FCC to resolve the proceeding
before June 30, when Fowler’s present term
is scheduled to expire.

The bureau is scheduled to meet with
Fowler again this week, however. “And
we’ll have meetings until the matter is re-
solved,” said James McKinney, FCC Mass
Media Bureau chief. “It’s actively being pur-
sued now.”

If the FCC drags its feet on must carry it
will likely hear from Congress. The National
Association of Broadcasters, the Associ-
ation of Independent Television Stations and
the Television Operators Caucus have al-
ready conveyed to the Hill their concern that
must carry is not on a fast track at the com-
mission. House Telecommunications Sub-
committee Chairman Tim Wirth (D-Colo.)
was asked to intervene on their behalf and
urge the commission to speed things up. Fur-
thermore, broadcasters are expressing an in-
terest in seeing the subcommittee hold a
hearing on the matter—an action the sub-
committee considered earlier and one at
which it appears to be looking more serious-
ly.
The broadcasters will continue to press
their case on the Hill. INTV is calling a
delegation of independents to Washington
this week to call on key House and Senate
staff members. The group will also meet
with McKinney and Alfred Sikes, new di-
rector of the NTIA.

INTV, in a letter to FCC Commissioner
Dennis Patrick, repeated its arguments for
the compromise. The letter states the inde-
pendents’ concern that without some form of
must carry their stations won’t survive. It
emphasizes that cable carriage decisions are
being determined by factors other than con-
sumer preference. “WTGS-TV in the Savan-
nah market is still carried on less than 60%
of the cable systems in its market and is still
paying to be carried on the ATC [American
Television & Communications] system de-
spite a robust 8 share of viewing in the rating
services,” the letter said. “WFTY-TV, the new
independent in Washington, 1s being carried
by only three of the 71 cable systems in the
Washington ADL,” it said.

There has been considerable speculation
as to why the FCC has shifted into low gear
and as to why the broadcasters have not been
pushing the compromise. It appears broad-
casters can at the most muster two votes
favoring the agreement. (Commissioners
Mimi Dawson and James Quello are said to
support the compromise, while Fowler and
Patrick are reportedly opposing it.) One the-
ory is that the broadcasters have been wait-
ing for the confirmation of Patricia Dennis, a
National Labor Relations Board member, to
the FCC, in the hope that she will break the
tie in their favor. (Dennis’s nomination has
been on hold because of unrelated political
factors but is said to be near release [see
“Closed Circuit,” page 7].)

NTIA’s suggestion that the FCC adopt a
rule that would require carriage of all local
nonduplicated noncommercial educational

TV stations, including translators, is not ac-
ceptable to either commercial broadcasters
or cable. Broadcasters say the NTIA propos-
al would be found unconstitutional and if it’s
adopted, “we’d be right back up on the
Hill.” Congress has already made it clear it
would prefer the FCC solve the problem of
must carry.

What the broadcasters and cable are offer-
ing would effectively mandate carriage of at
least one noncommercial station on a cable
system, but would not affect the compro-
mise’s proposed caps. Under the agreement
systems with 21 to 26 activated channels are
not required to carry more than seven quali-
fied local stations. Systems with more than
26 activated channetls are not required to de-
vote more than 25% of those channels to
carriage of qualified local stations. In order
to qualify, stations also would have to meet a
proposed 2% viewing share and a 5% net
weekly circulation in noncable homes, by
county. That standard, however, would be
waived for the public signal.

The offer is being viewed as a concession
on the part of cable and noncommercial
broadcasters. Under the compromise, no
preferences are given to one type of station
over another and cable can pick and choose

the signals it wants to carry. By giving public
stations such a preference, cable would be
giving up some of the editorial discretion it
gained. And commercial broadcasters, par-
ticularly independents who would have trou-
ble meeting the 2% viewing share, would
end up competing with public stations for
carriage.

Holding the compromise together may
prove difficult if the ABC Television Affili-
ates Association decides to launch an all-out
effort to kill or modify the preposal. The
affiliates also oppose the compromise,
which they feel discriminates against net-
work affiliates. In a closed-circuit broadcast
last week, Joe Jerkins of KVUE-TV Austin.
Tex., and chairman of the affiliates board of
governors, asked the broadcasters for guid-
ance on the matter. They were asked: “Do
you want your association to continue to lob-
by the FCC and members of Congress in an
all-out effort to modify the compromise to
eliminate the discrimination against network
affiliates?” Or if their atiempts to alter the
agreement fail, the affiliates were asked:
“Should your association oppose the com-
promise altogether on the premise that hav-
ing no rule at all is better than having the
compromise?”’ o

Broadcasting powwow. There was a meeting of the minds last week as representatives
of leading broadcasting organizations gathered in Washington for the first in what are
planned to be yearly sessions sponsored by the NAB. The primary thrust of the four-hour
meeting was to establish future areas of cooperation among the various groups. In
attendance were representatives of the NAB, AAF, AWRT, ANA, AMST, INTV, NPR, RAB,
RTNDA, BEA, BFMA, IRTS, NABOB, NATPE, NAPTS, BPME, TIO, SPJ/SDX, Broadcast
Pioneers, Council for UHF Broadcasters, Freedom of Expression Foundation, National
Broadcast Editorial Association, National Federation of Community Broadcasters and
Society of Broadcast Engineers.

NAB Joint Board Chairman Ted Snider (standing), KArRNan)-kkyk(Em) Little Rock, Ark., said
the NAB had been designated as the “coordinator” of the dates for all major meetings held by
the associations. "We also agreed to attend each other’s meetings, provide complimentary
registrations and exhibit space at each other's conventions,” Snider reported. Membership
lists will be exchanged, and the NAB will compile a list of all the publications published by the
associations.

The association representatives passed a resolution calling for more representation of
broadcast organizations on the Accrediting Council on Education in Journalism and Mass
Communications. They also seek higher quality of broadcast programs in colleges and
universities. NPR and NAPTS refrained trom supporting the resolution. It was decided that
Eddie Fritts, NAB president; John Abel, NAB executive vice president for operations; Ernest
Schultz Jr., executive vice president of RTNDA, and Chris Sterling, chairman of the BEA, will
call on Secretary of Education William Bennett to discuss the broadcasters’ concerns.
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Afternoons are always
good on WFFT, Super 55.

O When you're looking for
kids and young women

18 to 49, WFFT is the place
to be.

O Starting with that Ft.
Wayne institution, "Happy’s
Place,” right through to that
all-time favorite “Little House
on the Prairie,” FFT really
delivers. In fact, "Little
House" has its highest rated
performance in the nation'’s
top 100 markets® right here
on WFFT.

O WFFT gives you top time,
anytime. Represented
nationally by Seltel.

*Source NSI Feb 1986
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new talk yariety show in late
imarity

The best c\earance“s of any
fringe with over 100 markets already sold, Pr

network aff'r\'lates‘.

The most ambitious "
g7 produced with a pudgetl excee

ith Bob Tischier

production experiise second to none Wit
B (veteran producer of «gaturday Night Live'") and the Emmy
Award-winning team from Motown Productions‘.
&
9 Not just another 1ate-night talk/ variety show, Nightlife will
}p L produced in New york offeringa wide variety of guests‘.
{ Tested DY ASHIN cities all across America with overwhe\m'mg
74 resulits!
ional support including high-gloss campaign
it ads and gtation

~ promos; ep'\sod'rc v and radio spots, P!
3 coOpP T gverything that has made King world the dominant
' n promot’ron‘.
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House subcommittee
passes bill protecting
networks against
illegal use of feeds

Despite efforts by SPACE to defeat
certain provisions, legislation
wins unanimous support guarding
sports and news backhauls

The television networks last week succeeded
in gaining protection against dish owners in-
tercepting news and sports backhauls and
against the use of their feeds for “commer-
cial or private financial gain.” The victory
came as legislation was adopted by the
House Copyright Subcommittee (BROAD-
CASTING, May 5). Provisions prohibiting the
interception of such broadcast feeds were
included in the Electronic Communications
Privacy Act, H.R.3378, which is a major
rewrite of the “Wiretap Statute” of [1968.
The networks' efforts were opposed by the
Satellite Television Industry Association
(SPACE). Nevertheless, the bill was unani-
mously adopted.

The bill asserts that communications not
“readily accessible to the public” are protect-
ed from interception. But the bill would
exempt home earth station owners from civil
or criminal penalties for interception of un-
scrambled broadcast feeds as long as they
were not used for commercial purposes.
However, under the Communications Act it
is still illegal to intercept unscrambled or
scrambled broadcast feeds. Also, the mea-
sure reduces the penalty for illegal intercep-
tions from a five-year felony to a misde-
meanor. (Broadcasters would have preferred
a clarification of the existing law without a
reduction in penalties. However, the fees
were lessened as part of a compromise with
SPACE.) Interception of teleconferencing is
also prohibited under the bill. And the mea-
sure reaffirms the current prohibition under
the “Wiretap Statute™ against interception of
scrambled broadcast signals.

Subcommittee Chairman Robert Kasten-
meier (D-Wis.) noted that the legislation
*“tried to remain neutral” in its treatment of
dish owners. He explained that the subcom-
mittee did not want the bill to become a
vehicle for deciding the policy on “what dish
owners can receive.” Furthermore, the
chairman emphasized that the issue of
scrambling broadcast and cable programing
is a matter currently before the House Tele-
communications Subcommittee. Kasten-
meier acknowledged that SPACE still has
reservations about the provisions and said he
was open to further discussion on the matter.

Throughout the drafting process, the net-
works, the National Association of Broad-
casters and the National Cable Television
Association strove to prevent SPACE from
dragging scrambling into the debate on the
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bill. Subcommittee members also preferred
not to get in the middle of a fight on scram-
bling. Subcommittee staff members pointed
out that the measure does not amend the
Communications Act and specifically re-
frains from addressing scrambling.

SPACE, on the other hand, is expected to
continue its opposition to the measure. In a
last-ditch effort to defeat it, SPACE sent out
a member alert just before the subcommittee
markup. The alert, however, appeared to
have backfired. None of the legislators
spoke in support of the dish industry. Some
members, one source said, were irritated by
the alert because they felt it misrepresented
the measure,

“This is a very serious matter and SPACE
is concerned about the impact on dish own-
ers,” the alert said. “Therefore, it is a matter
of utmost importance that no later than Tues-
day, May 13, you contact by telegram your
U.S. representative, in Washington, urging
him or her to ‘oppose any provision in H.R.
3378 which makes it illegal to view or listen
to signals that are readily receivabie on my
dish.” Also mention that Congress has said
‘that if signal providers want security, they
should scramble their signals.” .

On a lighter side, SPACE opponents were
chuckling over another paragraph in the
alert: “When contacting your representative,
it is also of utmost importance that you re-
frain from being disrespectful and from us-
ing vulgar language. This has been a prob-
lem innthe past and has not at all helped our
cause.

In addition, the networks were able to ob-
tain more protection in the measure for jour-
nalists who record conversations in the
course of pursuing a story and find them-
selves under existing law subject to “crimi-
nal conviction or civil liability.” The legisla-
tion would remove that threat by making
such recordings exempt from liability. O

Macfadden’s move

It asks FCC to approve its short-form
filing for John Blair & Co.

and to turn down request

for stay of grant pending appeal

The sparring between John Blair & Co. and
Macfadden Holdings Inc., which is attempt-
ing a hostile takeover of Blair, continued last
week.

On one front, Macfadden asked the FCC
to reject Blair’s objections to its short-form
application seeking interim authority to buy
Blair’s stock. It also asked the FCC to reject
a Blair request for a stay of a grant of Mac-
fadden’s application pending appeal.

Blair has alleged, among other things,
that Macfadden’s proposal reached too far
beyond the takeover procedures the commis-
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IKEGAMI'S HK-323 1" FIELD/STUDIO BROADCAST
CAMERA BEGINS A NEW ERA

Ikegami's newest field/studio broadcast
camera achievement has arrived-
engineered and designed to provide the user
with features beyond expectations.

The HK-323 1" features self-contained
operation, numerous auto set-ups in any
mode, a built-in encoder and sync generator,
high performance prism optics, seli-diag-
nostic functions, a control panel that con-
nects directly to the camera head, a S/N ratio
of 59dB and more-all in a camera weighing
only 55 Ibs.

In addition, the HK-323 1" is equipped
with a 7" viewfinder featuring pan and tilt, and
special functions that include Chroma Aper-
ture for sharpest picture quality regardless of
color or lighting; Highlight Compression Cir-
cuitry for broadcast contrast range; Soft De-
tail to eliminate harsh or overwhelming
presence; Auto Beam Control, and more.

A companion hand-held camera is also
available and is operational off the same
base station.

Optional remote control is available in:
triax, multicore and fiber optics.

Compare the HK-323 1" to any camera
in its class and find out why the lightest
field/studio camera is also the biggest value.

For a complete demonstration of the
HK-323 1" and other tkegami cameras and
manitors, contact us or visit your local
Ikegami dealer.

Ikeggmi Electronica (USAXInc. 37 Brook Avénue Maywood, NJ 07607

EaglfCoast: (201) 368-91f1 Wes st: (213) 534-0050 Southeast: (813) 884-2046
est: (214) 23 §4 Mid 312) 834-9774
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Intellectual property. Senator Pete Wilson (R-Calif.) introduced legislation last week to
guard against piracy of "intellectual property,” including movies, records, tapes and
television programing by foreign countries. Wilson, at press conference, said bill would
tackle problems such as Canadian government allowing retransmission of U.S. TV signals
without compensation to U.S. copyright holders. Measure would establish process by
which U.S. trade representative could investigate whether foreign countries provide
"adequate and effective protection of intellectual property rights.” It would also direct
President to enter into negotiations with foreign governments to “obtain greater intellectual
property protection for U.S. companies.”

O

Settlement approved. FCC Office of General Counsel has approved settlement
agreement under which competing applicants for United Broadcasting Co.'s woJv(Em)
(formerly wook(Fm) Washington) would dismiss their applications. According to
agreement, District Broadcasting Co.—which had prevailed in initial decision affirmed by
Review Board—would get $1.28 million; Hispanic Broadcasting would get $475,000
(BROADCASTING, April 21). Reversing Review Board, FCC had granted United renewal
(BROADCASTING, Jan. 7, 1985), but competitors asked Court of Appeals in Washington to
review. District and Hispanic asked appellate court to remand case and defer oral
argument to permit FCC to consider settlement.

(]

Anather cut. FCC has agreed to permit Angeles Broadcasting Network, interim operator
of kaGL(Tv) San Bernardine, Calif., to continue operating until further notice. FCC had
onginally upheld decision granting Angeles Broadcasting's application for interim
operaticn on deleted facilities of kHor-Tv San Bernardino, and Angeles went on air as KaGL
last January. Later, however, after it was revealed that Angeles Broadcasting had failed
to follow through on integration proposal that put it ahead in comparative contest, FCC
granted competing application of Maranatha Broadcasting Co., but authorized Angeles
Broadcasting to continue operating until seven days after Maranatha gave notice that it
was ready to begin operation. Now it's being alleged, among cther things, that persons
Maranatha was relying upon for its integration proposal have parted company with
proposed licensee. FCC said that pending pleadings raised questions about basic
qualifications of both companies, but that it would be contrary to public interest to risk
disruption of service while qualifications were being reevaluated. "We will therefore
modify the terms of the stay order to permit Angeles to continue operation pending further
action by the commission,” FCC said.

0

Budget balancing. House budget committee has adopted budget resolution containing
no cuts to Corperation for Public Broadcasting's appropriations of $200 million in fiscal
1987 and $214 million in FY 1988 (same as funding levels contained in CPB authorization
legislation). Fate of CPB's appropriation for FY 1989 is uncertain; there is possibility it
may be frozen at last year's level, $214 million, minus 2.5%.

O
Board action. Association of Independent Television Stations board has reaffirmed
group’s support for television music licensing legislation that would repeal blanket
copyright licensing system for syndicated television programs. At meeting in Phoenix,
INTV board also announced it would support amendment to legislation that would protect
rights of composers.

]

Steamboat Springs TV. In summary decision, Chief FCC Administrative Law Judge
Themas Fitzpatrick has granted applicaticn of Constance J. Wodlinger for new TV on
channel 24 in Steamboat Springs, Colc. Wodlinger was sole remaining applicant after
competitor's application was dismissed for failure to prosecute. Wodlinger is co-owner of
KCLO(AM)-KZZC(FM) Leavenworth, Kan.

]

Anather look. In supplemental initial decision, Chief FCC Administrative Law Judge
Thomas Fitzpatrick has denied request of Elba Development Corp., licensee of karv(v)
St. Joseph, to change antenna location. In first go-round, both ALJ and Review Board had
rejected station’s request, noting that proposed change would result in creation of white
area—not covered by Grade B contour of any TV signal—containing 9,936 persons. FCC
said antenna moves that would result in creation of white areas of that magnitude

weren't in public interest (BRoaDCASTING, Jan. 21, 1985). But FCC told ALJ to consider
request anew, noting that it had changed its policy to permit consideration of access to
actual or proposed alternative video technologies—for example, low-power television,
translators and cable TV service—in calculating white areas. In supplemental decision,
Fitzpatrick said record demonstrated that 4,940 persons would lose kv Grade B
service—and wouldn't have alternative video services available—under proposed move.
"Awhite area containing 4,940 persons is of such a substantial nature as to warrant denial
of the application as contrary to the public interest,” Fitzpatrick said.
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“Mutual of Omaha’s Wild Kingdom” and its star, Jim MUTUAL
Fowler, attract viewers like a magnet. Once again neatly  OF OMAHA'S
half our rated stations delivered a 6.0 rating or better WILD KINGDOM
with an average rating of 9.2 !* Starring: Jim Fowler

To put more pull in your schedule, call Hal Davis at Featuring: Peter Gros
402-397-8660 or Bob Aaron at 804-481-4727.

*Arbitron, Feb. 86.




SEVEN SHOWS

LORARIDY

The #1 rated series in the histcry
of TV syndication. Stars Pat Sa: ak
and Vanna White. A Merv Grifiin

Enterprises Production.

A haif-hour strip with host Bill
Bixby featuring a new provocative
and engrossing story everyday!
Produced by The Landsburg Co.
in association with King World.

King World Is 7 For 7

Last January, King World went to
NATPE with 7 first-run shows,
including 5 new programs. Thanks
to your support, all 7 are firm “go’s”
for fall '86.

This fall, King World will deliver
an unprecedented 17 hours of first-
run programming every week with
an annual production budget of over
$60,000000!

Television’s *2 syndicated strip!
Stars Alex Trebek. A Merv Griffin
Enterprises Production.

Seven one-hour specials celebrating
women around the globe! Produced
by Sandra Carter Productions.

And King World doesn't just sell
shows then disappear. Every show is
backed by extensive state-of-the-art
promotion and audience research.

The best stations, the best time
periods, and the best producers—
Merv Griffin Enterprises, Motown
Productions, WLS-TV, The Landsburg
Company and Andy Friendly Pro-
ductions—make up the winning
King World formula.

King World—The #1 Company in
First-Run Syndication—delivering
franchise power from sign-on to
sign-off.

National Advertising By

Carigiag|

ENTE KTAINMENT SALES =/

A King World Company
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An hour-long strip “eaturing topical Stars David Brenner with Billy
guests, timely issues and the one Preston. A half-hour strip guaran-
and only Oprah! Produced by teed to liven-up late night TV!
WLS-TV, Chicago. Produced by Motown Productions

and King World.

This one-hour weekly show is the $
first of its kind, focusing on the \
entire culture of music and its

impact on soctety. Produced by

Andy Friendly Productions in asso-
ciation with A&M Entertainment.

KINGWL

E—— TR A

New York + LosAngeles « Chicago =+ Dallas « Nashville + New Jersey
(212) 315-4000 (213) 826-1108 (312) 3376765  (214)960-1996  (615) 3731500 (201)522-0100




sion has approved (BROADCASTING, May 12).

A novel issue arises in Macfadden’s FCC
proposal. Macfadden principals would be
given access to Blair’s nonbroadcast assets
before the commission has found those prin-
cipals to be qualified to be licensees. Under
the plan, Macfadden’s proposed trustee,
Hugh Carey, former New York governor,
would replace—while Macfadden’s long-
form application is still pending—Blair’s
seven-member board with himself; Peter
Callahan, Macfadden chief executive officer
and sole owner, and Michael Boylan, Mac-
fadden president. Under the proposal, Calla-
han and Boylan are supposed to be insulated
from the broadcast operations.

In its filing, Macfadden conceded that its
proposed voting trust arrangement differed
from those that the FCC had approved in the
past. But Macfadden also asserted that the
FCC’s policy statement on takeovers “did
not reach the issue of treatment of nonjuris-
dictional assets™ and that, as a result, noth-
ing prohibited the approach that Macfadden
proposed. “There is nothing in the Commu-
nications Act that prevents the commission
from approving the trust arrangment,” Mac-
fadden added. “Furthermore, disapproval of
the arrangement would defeat the commis-
sion’s policies as well as its obligations to

read the federal statutes governing commu-
nications and securities transactions as har-
moniously as possible. To reject immediate
access to nonjurisdictional assets is to reduce
the incidence of unsolicited offers, particu-
larly those which depend significantly as
many do upon borrowed funds.”

On another front, several congressmen,
apparently spurred on by Blair, wrote FCC
Chairman Mark Fowler to request that he
proceed cautiously. Representative Dave
McCurdy (D-Okla.) said an attorney for
Blair had told him that Callahan “is the pub-
lisher of a publication that features nudity,
explicit sexual poses and grossly vulgar
texts. [n the interest of the viewing public in
the Oklahoma City area [where Blair’s KOKH-
TV is located], [ would hope that the commis-
sion would review the character and record of
any prospective buyers to meet established
standards for the use of public airwaves.” (A
Blair attorney said the McCurdy reference was
o Cheri, which Macfadden once owned.)

Representative  Mickey Edwards (R-
Okla.) said the Blair company attorney had
&lso told him that Callahan was the publisher
of at least one pornographic magazine. “[
would appreciate it if you would see to it that
a careful review is made of the character and
record of any prospective purchaser of a me-

dia outlet in Oklahoma City before deciding
whether to approve any such purchase,” Ed-
wards said. **| would hope my constituents
would be afforded the best possible protec-
tion against the unwanted intrusion into their
lives of publishers or broadcasters whose
character and record do not justify such a
placement of the public trust.”

Representative Andy Ireland (R-Fla.) said
he was writing about the possible change in
ownership of Blair's WFELA(AM)-WPDS(FM)
Tampa, Fla. “I would appreciate it if you
would see to it that a careful review is made
of the character and record of any prospec-
tive purchaser of a media outlet in Florida
before deciding whether to approve such a
purchase,” Ireland said.

Representative Dante Fascell (D-Fla.)
took up the cause for Blair's WSCv(TV) Fort
Lauderdale. Fla.: “[ am particularly interest-
ed in WSCV because of its Spanish-language
programing. Because of the large Spanish-
speaking population in the community
served by WSCV, it is important that all par-
ties concerned be given every opportunity to
have an input on the proposed change of
ownership and possible change of program
content. Therefore, I hope that the commis-
sion will not act with undue haste on this
pending application,” Fascell said. a
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Electromagnetic muster

The Electromagnetic Energy Policy Alli-
ance, gathering for its annual meeting in
Washington last week, defended current in-
dustry standards on limiting exposure to ra-
dio frequency radiation (RFR) against more
stringent restrictions now under consider-
ation by several federal agencies.

The standards, in effect as FCC regula-
tions since last January, are based on what
. speakers said were definitive industry rec-
ommendations made in 1982 by the Ameri-
can National Standards Institute (ANSI).
The current lack of cocnsensus in the scienti-
fic community on the biclogical effects of
RFR exposure, they added, should prevent
more restrictive limits from being adopted.

The meeting, which drew more than 100
broadcast and communications industry re-
presentatives to Washington May 13-16,
opened its second annual symposium last
Wednesday with a half-day session review-
ing RFR standards and regulatory trends,
with later sessions devoted to RFR biclogi-
cal effects research, medical and legal as-
pects of liability and zoning and public and
press issues.

According to alliance member Ron Peter-
son, envircnmental health specialist with
AT&T Bell Labs, the suitability of the basic
ANSI premises has been reinforced by find-
ings released last month by the congres-
sionally chartered National Council on Radi-
ation Protection and Measurement (NCRP).
Although the NCRP report recommends re-
strictions on public exposure to levels one-
fifth those of ANSI, its findings regarding
occupational exposure differ in only relative-
ly minor respects from ANSI, Petersen ex-

plained,

Most worrisome to alliance members,
however, is a yet-to-be-released Environ-
mental Protection Agency proposal. The
EPA paper considers four options, two of
which would limit RFR exposure levels to
one-fifth or one-ténth those of ANSI. An-
other option in the EPA proposal suggests
regulations equivalent to the ANSI recom-
mendaticns, and a fourth would require no
regulatory action be taken at all.

An EPA decision on the question will
serve as a guidance to other federal agen-
cles, and it is widely believed that if a more
stringent regulatory option were selected,
the FCC would be pressured into imple-
menting it for communications facilities, in-
cluding broadcast transmission towers.

Delays have plagued the release of the
EPA proposal, however, although last win-
ter it was thought to be on the verge of
release. According tc David E. James of
EPA’s Office of Radiation Programs, top lev-
el personnel changes and the agency's pre-
occupation with nuclear radiation issues
surrounding an accident at the Soviet Cher-
nobyl power plant have pushed the docu-
ment at least a month or more from release.
Once issued, comments would be collected
and another year would probably pass be-
fore any final judgment on the questicn
were made, he added.

While definitive federal standards on RFR
are under development, some broadcasters
are concerned about efforts by state and lo-
cal governments to fill the gap by develop-
ing restrictions on RFR levels, which in
some cases go far beyond existing FCC-
ANSI limits.

The National Association of Broadcasters

Broadcasting May 19 1986
[

requested earlier this spring that the FCC
preempt such regulations while federal
guidances are under review, and, according
to Barry Umansky, NAB deputy general
counsel and EEPA president, the NAB peti-
tion was acknowledged by the commission
at the beginning of the month, and put out
for public comment due in August.

One state where regulations have gone
beyond ANSI restrictions is Massachusetts.
According to speaker Robert T. Watkins of
the Massachusetts Department of Public
Health, the state limit for public exposure is
five times more stringent than ANSI, al-
though he added that the impact has been
minimal, with only two satellite uplink facili-
ties having to adjust their RFR levels during
the past two years.

A critic of broadcasters' adherence to oc-
cupational safety was Robert Curtis of the
Occupational Safety and Health Adminis-
traticn, who repeated a plea first made last
month at the NAB engineering conference
in Dallas (BROADCASTING, April 21) in which
he asked stations to adhere to ANSI occupa-
tional limits, even though OSHA does not
have any enforcement power on the issue.

Shopping list

Expenditures for broadcast equipment may
exceed $5 biilien in 1986, with TV stations
spending an average $336,000 for gear this
year, according to a market survey report
released by New York consultant Douglas 1.
Sheer & Associates and DC & A Market Re-
search Services.

Sheer, a former advertising manager for
an equipment manufacturer, notes in the



YOU TALKED
AND WE LISTENED

The Centro SNG Networker is the result of extensive research
into your network news requirements.

Vehicle chassis and suspension engineered to 2.3 meter dish with 49.5 Dbi gain and
carry heavy SNG components. selectable-adjustable vertical and horizontal
polarization from inside the vehicle.

Unparralleled Centro quality in an attractive Three year unlimited mileage, limited chassis
affoF:dable package. quay warranty and serviceable in over 4,500
locations throughout the United States.

Engineered, designed and constructed to

Available in a rugged standard package with 1
many options for your specific requirements. meet your most demanding SNG
requirements.

Call us today and compare our services and prices.

—)

) CENTRO CORPORATION
9516 CHESAPEAKE DRIVE
SAN DIEGO, CALIFORNIA 92123
Centro

(619) 560-1578

See the Networker at RTNDA Booth #319



When it comes to choosing the video
recorder that works best with our videotape,
we'e not biased. We prefer them all.

That’s because we constantly use them all
to test and perfect and retest and refine our
videotape. That way we know our tape will
work flawlessly on your video recorder, no
matter what brand of machine you own.

Take our latest tape, for instance. The
picture quality is higher and the background
noise is lower than on the tape we were

making less than a year ago. In fact, the
improvement is so obvious, you can see it on
your monitor as well as our spec sheet.

Thanks to our new base and backcoating,
you can virtually drop the word “dropout”
from your vocabulary.

And besides constantly improving our
tapes, we're also constantly improving our
service— from staying on top of your orders to
helping you get to the bottom of your tech-
nical questions.

One tape is designed
brand of equipment.
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© 1986 Fuji Photo Film U.S.A., Inc., Magnetic Products Div, 350 Fifth Avenue, NY, NY 10118

So if you're considering a new line of
videotape, consider one that isn't new to your
brand of video recorder.

Call your nearest regional representative
and talk with him about Fuji, the videotape
designed to make everyone’s equipment look
good. Even our competitors’.

Northeast Region 1-800-526-9030  Southwest Reglon 1 800 527-0804

(in NJ 201-935-6022) (in TX 214-243-2537)

Southeast Region 1.800-241-6005 Westarn Region 1.800-241-7695

(in GA 404-441-2222) {in CA 213-636-0101) m Fu I PROFESSIONAL
Midwest R 1-800-323-4826
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report that broadcast expenditures, esti-
mated at $4 .4 billion in 1985, could grow to
38 billion by 1990, fueled by rising equip-
ment costs, the higher yen-to-dollar ratio
and market expansion.

Cn station equipment budgets, the sever-
al-hundred-page survey, conducted early
this spring with 1,105 TV stations respond-
ing, shows the largest percentage of broad-
casters (28%) planned to spend under
$100,000. One quarter have budgeted
$100,000-$249,000, 21% wil spend
$250,000-499,000 and another 24% plan to
spend from $500,000 up to $3 millien or more
(2% gave no response).

Increases in 1986 equipment budgets
were reported by 39% of the stations sur-
veyed (as compared to 34% last year), while
35% said budgets would stay the same and
23% said they would decrease (3% an-
swered “don’t know”).

The survey, which includes over 300 sep-
arate tables, charts and graphs, breaks
down broadcast budget results by ADI mar-
ket size, station type and region. Also pro-
vided are analyses of purchasing plans for
major products like videotape recorders,
cameras, preducticn switchers and digital
effects umits, editors, monitoring equip-
ment, transmitters and videotape, as well as
for 30 other types of products. The entire
repoit is available from Sheer for $12,000,
and results in individual product categories

can be purchased separately for $1,500 and
under.

Floppy venture

CompuSenics Video Corp. of Denver is plan-
ning to demonstrate a prototype disk-based
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technology. The

improving the quality of life, thereby reflecting the contributions of the humanitarian
inventor, Guglielmo Marconi.” The fellowship is administered by the Polytechnic Institute
of New York, and its governing body is chaired by Marconi's daughter, Giocia Marconi

Braga.

Dr. Leonard Kleinrock, professor of computer science at
UCLA, will receive the Marconi International Fellowship
award for his contributions to “the first data transmission
network linking computers at remote sites.” The award will
be presented July 3 at the Royal Academy in Brussels. "By
bringing the power and capability of computers to a wider
spectrum of users through networking, Professor Klein-
rock’s work may be seen as having an appreciable effect on
the productivity and quality of life,” according to the govern-

anniversary of the birth of radio pioneer Guglielmo Marconi.

further research by a leading world scientist who has made

owship was started in 1974, on the 100th
a $35,000 grant, it is awarded annually “to

tribution to communications science and
scientist's work must be directed toward

SNVs. Satellite News Vehicles. With
working digital or analog SCPC, BAF's
SNVs are the most high-tech, state-of-
the-art news gathering/broadcasting
vehicles available. For the broadcaster,
BAF offers 24-hour voice circuits,
guaranteed news block hours on Gstar
transponders, as well as occasional

BAF Communications Corporation

digital video recorder at the Summer Con-
sumer Electronics Show in Chicago next
June

The new company wili use the patented
"CSX" digital encoding method developed
by its parent, digital audio system manufac-
turer CompuSonics Corp., and hopes to li-
cense the technology for manufacture to
other professicnal and consumer electronics
firms.

According to CompuSonics Video Presi-
dent John Stautner, the digital video record-
er prototype can provide five minutes of
audio-video playback on a 6.6 megabit flop-
py disk using CSX encoding, which he de-
scribed as a signal reduction method of re-
moving “redundant and less perceptible”
components of image and audio.

hours on other
sateliite formats.
SNVs are custom
outfitted to your

individual require-
ments and may be

vidually or in fleet n

leased or purchased indi-

The demonstration system will compress
videc information by 1,000:1 and audio in-
formation by 8:1 to achieve a “conference”
quality reproducticn, he said, although less
dramatic compression rates of 40:1 for video
and 2:1 for audio can eventually be used to
provide "broadcast quality.”

CD-ROM or recordable laser-disk technol-
ogy can also be used to achieve several
hours of playback time, explained Stautner.

Although several other manufacturers,
such as Abekas, manufacture hard-disk-
based video systems, Stautner believes his
product is the first that can simultaneously
record digital video and audio on the medi-
um.

CompuSonics Video will only develop the
CSX video-audio process and has no plans

umbers.

228 Essex Street ® Salem, MA 01970 ®(617) 744-3738. 744-1505
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A.I'm A Big Girl Now
— At his best as daddy;
DANNY THOMAS'
huge successes over
lhe years carry over into

“I'm A Big Girl Now™,
with DIANA CANOVA
— going into a show of
her own Fall '86!

B. The Practice — DANNY
THOMAS, SHELLEY

Sitco

FABARES, and
DAVID SPIELBERG
starin"The
Practice”. DANNY
plays homespun
Dr.dad to DAVID

B

|4

in comic
relief
for women
- 18-49!
Media buyers don't buy

households. They buy dem-
cgraphics. Among women

"«

18-49 — your station’s most

requested avails — SITCOM
o daughier: PACKS dominated local com-
DA\éID‘sP petition by 30% - 50% in this

. .

AverlSeie prime demo!
Te! Compare for yourself —
N | |the chart below wages
CRdEFr;lA%Y | SITCOM PACKS against
A EAGTIN . aDr andhiswie —a ] the bestof the syndicated

new Assistant DA- and the side effects her
career has on their formerly harmonious
household * k%

And, providing the perfect comple-
ment and top young adult appeal —
D. On The Rocks — Director JOHN
RICH's first show after "All In The Family”,

“On The Rocks” parodies life in a mini-

mum Security prison- stamnngOSE
PEREZ (Steambath), MEL STEWART (All
In The Family), TOM POSTON.

Houston/Dallas
Miit Grant’s Houston station KTXH
enjoyed great resuits from SITCOM
PACKS I**,
including the
great Women
{18-49) V.PS.
as shown
below. But
apologies are
in order
to Clem
Candelaria,
the architect
and leaderin
delivering
KTVT-Dallas’
#7 women 18-34, 18-49. When we were
preparing a previous ad Clem’s brilliant
results were attributed to Milt's genius

. . by way of this apology to both men
we hope to set the record straight.

competition in young women
viewers per set!

Women 18-49 VPS*
Sitcom Packs in Houston™* 49

Sitcom Packs in Dallas*** 47
Barnaby Jones 34
Barney Miller 39
Diff rent Strokes 39
Alltn The Family 42
Happy Days Again 44
Andy Griffith 42
Hart To Hart 42
___ Hawaii Five-O 28
Hogan's Heroes 33
| Dream Of Jeannie 42
The Jeffersons 48
Beverly Hillbillies 43
Alice 44
Good Times 47
Laverne & Shirley 45
Mork & Mindy 39
Dukes of Hazzard 33
Too Close For Comfort 48
Gimme A Break 52
M*A*S*H* 46
Three's Company 43
Brady Bunch 29

“Feb 1986 NSI Raport on Syndicaled Drograms.
HouﬂcﬂJu'v 1985 NSt

“*KTVT Daltas ranked #1 women 18 34, 18-48 530 0 m  savan SIatons i the.
. {forrnerty iad Summer Gold) July 1985 NSI

lust Sold —
In Chicago,
Hartford-New
Haven and 43 other
markets! The list has
grown too long to
reprint-just call and
we'll check status . ..

l" you're thinking about
sitcom checkerboarding or
building a comedy block . . .
or taking itagainstthe news...
SITCOMPACKS is a
proven performer. 90 half
hours — 18 weeks-of
workhorse programming-
priced well below the very
competition it thumpsin
VPS comparisons! Call
now for further information
about your market! Call
J.C. "Jerry” Whitted at (212)
980-4455in New York or
Keith Resnick at (213)
465-8989in Los Angeles;
demo tape available.

(GOLDENWEST

TELEVISION PRODUCTIONS

a Television ngrims of Amcrica company

150 E. 58th Street, New York, NY 10155
(212) 980-4455
6430 Sunset Bivd., Los Angeles CA
(213) 465-8989

If your sitcom isn’t on the list,
write its title below and we’ll
return the current VPS
comparisons ...

Gentlemen, please compare. ..

PROGRAM TITLE

MY NAME

TITLE STATION

ADDRESS

PHONE NUMBER

STATE 2P

Golden West Television Productions
a Televisnion Programs of Amenea company

150 E. 58th Street, New York, NY 10155



to manufacture the system itself, but
Stautner said it would be possible to design
a family of products, including the recorder,
a video database computer and editing sys-
tems, with equal applications to industrial,
broadcast and, in the long term, consumer
markets.

The company, formed last August, is 30%
owned by CompuSonics, with another 30%
in the hands of a group of private, founding
investors and 40% owned publicly, Stautner
said.

Notable numbers

Ampex has reported delivering its 1,000th
VPR-3 videotape recorder and its 800th
ADQ digital effects system. The VPR-3 went
to St. Louis production facility Innvervision

Products, one of three new VTR's purchased
by the company to upgrade an edit suite
which will also include an Ampex ACE edi-
tor and three ADO 3000 special effects
channels. Innervision alsc purchased three
VPR-6 VTR's and a second ACE editing sys-
tem for an additional edit suite. The ADO
model 2000, went to WXIA-TV Atlanta, a Gan-
nett-owned NBC affiliate, which will use the
system with the station's Ampex AVC-33
production switcher.

Gearing up

CMX Corp. of Santa Clara, Calif., has intro-
duced a $30,000 video editing system, the
336XL. The unit, available beginning next
month, allows for the use of up to five video-
tape recorders and includes checkerboard

auto-assembly, short cut wipe and dissolve
and master-slave features.
[m]

Dolby Laboratories has a new professional
master recording process, dubbed Dolby SR
for spectral recording. The Dolby SR proces-
sors, avaiiable in $750 single-channel plug-
in modules for existing and new Dolby
mainframes, provide a usable dynamic
range equatl to or greater than that of 16-bit
digital recording, as well as low noise levels
and reduced modulation noise and print-
through.

According to the San Francisco firm,
Dolby SR uses a new coding algorithm
based on continuous analysis of changes in
the signal spectrum and of level changes
used in existing ncise reduction systems.
Production deliveries are to begin next

SatelliteWFootorints

ACTS attack. NASAs Advanced Communications Technology Sat-
ellite (ACTS) program is in jeopardy—another potential victim of
Washington budget-cutting. The Reagan administration has recom-
mended scutlling the program, which is costing taxpayers around
$85 million during the 1986 fiscal year And, in slashing NASAs
budget for 1987 from $7.7 billion to $6.8 biliion, the House Budget
Committee indicated that one of the programs that could go is
ACTS. About the only good news for NASA comes from the House
Subcommittee on Science and Technology, NASAs authorizing sub-
committee. Last month, it reaffirmed its commitment to ACTS and
voted $95 million for it, less than the $1t9 million NASA had request-
ed, but better than nothing. But given the administration’s opposition
and the House Budget Committee’s indifference, said one Science
and Technology Subcommittee aide, ‘it's an uphill fight” to save
ACTS.

ACTS is another is a series of NASA programs stretching back to
the early 1960's designed to develop communications satellite tech-
nology for use by private industry and government agencies. Pro-
grams like ATS-6 and CTS in the mid-1970's helped spawn the C-
band and Ku-band satellites in wide use today by the broadcasting
and cable industnes.

Under the ACTS program, RCA Astro-Electronics as prime con-
tractor 1s assembling a satelfite with revolutionary communications
capability. According to Dan Brandel, the ACTS program rmanager,
the satellite, which NASA hopes to launch in 1989, is designed for
high-speed digital communications. It will feature scanning spot
beams, on-board switching and a laser communications system for
inter-satellite communications, he said. The satellite will operate in
the Ka-band (20/30 ghz), giving the communications satellite indus-
try experience with the heretofore untouched frequencies.

Al a BRoADCASTING-sponsored telecommunications seminar in
Washington last January, Robert Lovell, director of NASAS communi-
cations division, which oversees the ACTS program, said commer-
cial successors of the ACTS sateliite will slash the cost of telephone
calls by allowing users of the satellites to completely bypass terres-
trial local and long-distance networks. Such satellites will allow bu-
sinesses 10 call anywhere in the world for less than 10 cents a
minute, he said.

if the ACTS program is scrubbed, a lot of peopie will be disap-
pointed. As of April 30, 81 companies, universities and government
agencies had expressed interest in conducting experiments with
the ACTS satellile. Among the would-be experimenters: MCI, Ameri-
can Satellite, GTE Spacenet, Bonneville Communications, Scienti-
fic-Atlanta, M/A-Com, Vitalink, Bell Communications Research and
Vertex.

Risk taking. Now that GTE Spacenet has secured a reservation
for the launch of GSTAR Il aboard an Ariane rocket next fall ("Closed
Circuit,” April 28}, it's looking for some reasonably priced insurance.
To fully insure the spacecraft and the launch, it needs about $90
million worth of coverage. But given the dismal state of the space
insurance industry, it and its insurance brokers will probably be hard
pressed to cover a portion at reasonable rates. GTE Spacenet

wasn't saying much about its efforts to line up insurance, but a
spokeswoman said it would purchase as much as it deems "pru-
dent.”

It's not just NASASs string of disasters that have dried up insurance
dollars and jacked up the rates. Arianespace has had troubles of its
own. On Sept. 12, 1985, it was forced to blow up ane of its rockets
and its payload of two satellites after the rocket went off course. The
lose to insurance underwriters: around $150 million.

Why rent when you can buy? The People’s Republic of China
has purchased two Intelsat transponders for distribution of televi-
sion programing throughout the huge country. ‘China, which has
leased transponders from Intelsat in the past, decided to buy after
Intelsat's board of governors approved the sale of transponders last
December. According to Intelsat, China's transponders are on the
Intelsat satellite at 66 degrees east longitude. The deal is subject to
approvel of the board when it meets next month.

Intelsat decided to sell excess transponders for domestic use to
meet the needs of some of the Intelsat signatories and to bring in
additional revenues. Four other countries have purchased slots:
West Germany (three), Norway (two), Israel (three) and Gabon
(two). An Intelsat spokeman would not disclose any of the prices,
saying it was up to the buyer to do so.

Comsat expands line, holdings. Comsat Technology Products
announced last week a deal to acquire 23% of Skyswitch Satellite
Communications Co. and to manufacture and market Skyswitch's
line of private satellite earth stations, which complement Comsat’s
data and digital voice network offerings.

We'll be there. CBS has promised to deliver one of its executives
to testify before the House Telecommunications Subcommittee on
June 12 on the scrambling of the network's satellite feeds. Subcom:-
mittee Chairman Timothy Wirth (D-Colo.) was upset when nobody
from the network showed up at the first hearing on the subject in
March. To accommodate CBS, the subcommittee postponed sec-
ond hearing, originally scheduled for May 12, because it conflicted
with CBS's annual affiliate meeting. A CBS spokesman said !ast
week the network hasn't decided which executive it would send to
Capitol Hill. Phil Jones, chairman of the CBS affiiates board and
vice president-general manager of kcTv(Tv) Kansas City Mo., told
BroADCASTING that he is ready to testify on June 12,

The subcommittee wants to know why CBS is scrambling its satel-
lite feeds and, in the process, depriving backyard dish owners,
ncluding those outside the reach of any CBS affiliates, from receiv-
ing CBS programing directly from the birds.

Who'’s in charge here? The Washington chapter of the Society of
Satellite Professionals elected new officers at its May meeting. The
new officers (and their positions): John Scott, consultant (presi-
dent); Paul Unger, president, Unger Associates (vice president);
Ruth Pritchard, director of publications, Satellite Systems Engineer-
ing (secretary-treasurer), Ginnie Kontnik, manager of marketing,
Wetacom Inc. (membership chair); David Price, execulive vice
president, Pittelli & Price (publicity chair), and Warren Baise, market-
ing consultant, Pyramid Video (program chair).
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THREE
IN A ROW!

For an unprecedented third consecutive year, The
New England News on WNEV-TV has won the Emmy
for New England’s Outstanding Newscast. What's
more, we won more Emmys for news than any other
station in New England.

At WNEV, we're also proud of the Emmys we won for
outstanding editorials and locally-produced programs.
We feel good about these accomplishments because
they recognize the commitment we make every day (o
he the best tefevision station in New England.




—

month.

The new Dolby process received its first
studio application last month when produc-
er Phil Ramone used the SR modules to pre-
pare master stereo music tracks with num-
bers performed by Billy Joel and Mick
Jagger for Touchstone Films' “Ruthless Peo-
ple,” scheduled for release this summer.

O

Zenith has introaucea a new addressable
cable television system using a proprietary

RF scrambling technology called PM (phase
modulation). The PM system, with a scram-
bling technique using phase reversal of car-
rier encrypted sync suppression, is fully
compatible with broadcast BTSC stereo
sound, for which Zenith developed its trans-
mission system, and includes a serial data
port for impulse pay per view. The Glen-
view, [ll., company has also developed Pay-
Mate, a universal add-on addressable de-
coder that can be adapted to existing

decoders for addressable capahilities.

a

Two new headend combiners for use in
MATV, CATV and SMATV systems have
been developed by Blonder-Tongue Labora-
tories of Old Bridge, N.J. The OCA-8 is an
active output combiner with eight broad-
band input ports and can be used in head-
ends to combine and amplify up to eight
modulators or processors.

Mini-comedy

Among the mini-series that CBS is planning
for next season is one entitled Fresno, a
spoof of night-time soap operas, starring
Carol Burnett. Believed to be the first com-
edy mini-series, the program is described as
being about two “bitter rival families who
attempt to drive each other into oblivion, or
Bakersfield, whichever is closer.” The MTM
production has not yet been given an air
date, but CBS said the five-hour mini would
be the first to be scheduled in ene-hour epi-
sodes.

Coming back

Author John Jakes, two of whose novels
have been tumed into successful mini-se-
ries by ABC (North and South last November
and North and South: Book II, May 11-18),
has been signed by the network to write an
“original novel for television,” probably for
airing two seasons from now. The novel,
“California Gold,” will deal with a single
generation of characters moving to and liv-
ing in California from 1870 through World
War [. The project will be a joint production
of ABC Entertainment and Warner Bros.
Television.

Chernobyl review

ABC News's next installment of Viewpoint is
scheduled for Thursday, May 29 (11:30
p.m.-1 a.m.), and will focus on a “free versus
a closed press,” primarily with coverage of
the Chernobyl nuclear accident and terror-
ism in mind. There will probably be five pan-
elists and the program'’s producers hope to
get at least two network news executives to
appear, as well as an official representing
the views of the U.S. government. The net-
work is also trying to line up Victor Posner,
one of the Soviet Union's most articulate
English-speaking spokesmen, who was un-
charactenstically silent during most of the
Chernobyl coverage. Should Posner appear,
the broadcast may be produced live from
Vanderbiit University in Nashville. If Posner,
a Soviet journalist whose comments at
length on ABC following Reagan's State of
the Union address ignited criticism directed
against the network, is unavailable, and
someone from the Soviet Embassy in Wash-

Howard winners. Wcvs.Tv Boston won the large market television award in the Jack R.
Howard broadcast awards competition for its “A World of Difierence” public service
campaign designed to reduce prejudice and increase ethnic awareness. The small
market television winner was kGa1(Tv) Harlingen, Tex., for its 15-part report on child abuse.
The large market radio winner was kmox(aMm) St. Louis for a series of reports on issues
facing the farm community. And waneans Wheeling, W S, won the smadl marked award for
“Unanswered Prayers, Appalachia in the Eighties.” a repor examining the impact af ihe

government’s Great Society pragrams

by the Scripps Howard Founcdetion

The Jack R. Howard awards are ihe broadoast porfion of the annual honoes besiowad

Ington appears on the program, it may
broadcast iive from a university in Philadel-
phia. (Soviet Embassy personnel may not
travel farther than 250 miles from the na-
tion's capital.) Nightline anchor Ted Koppei
will host the program.

On the road

The network news programs aren’t the only
organizations with traveling anchors. The
CBS affiliate in Boston, wNEV-TV, is launch-
ing a month-long series of remote news
broadcasts during its 6 p.m. and 11 p.m.
newscasts. The station's New England News
will be reporting from various locations
within the six New England states. The re-
mote broadcasts are part of the station's
“Celebrate New England” campaign, de-
signed to highlight the people, history and
culture of the region.

Suit settled

The National Geographic Society and non-
commercial wQED(TV) Pittsburgh have set-
tled a copyright infringement suit against
Alan Landsburg Productions Inc. for “the
unauthorized use" of a segment of the 1981
National Geographic special, The Sharks.
The suit, filed in U.S. District Court for Cali-
fornia's Central District, was settled out of
court for an undisclosed cash payment by
Landsburg Productions. According to Na-
tional Geographic, in 1983, “without per-
mission from producers,” Landsburg Pro-
ductions made a copy of the program and
used 90 seconds of it in a commercial TV
special, Sharks Don't Die: The Making of
Jaws 4-D." Said Dennis B. Kane, the soci-
ety's vice president and director of televi-
sion and educational fitms: “The National
Geographic Society vigorously defends its
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copyrights aril intends to do so in the fu-
ture. We certainly hope incidents like this
will not occur again.”

Production paring

John E. Goldhammer has signed an exclu-
sive agreement with Paramount Domestic
Television and Video Programing for devel-
opment of television series and specials
through his Goldhammer Productions, the
studic has announced. The agreement is
the first of its kind for the Paramount unit,
with Goldhammer expected to focus primar-
ily on first-run syndicated and pay television
fare. Goldhammer, who has been Para-
mount's executive vice president for do-
mestic programing since 1985, has also
served in production capacities with the di-
vision's Entertainnent Tonight and America.

Rocking in Gibralter

Coast Television Ltd., a television produc-
tion company based in the Gibralter, will
produce three international music specials
for distribution by MGM Television: Ibiza,
the Party, Tom Jores in Spain and Gibralter
Rock. The first, Ibiza, the Party, will be a 96-
minute rock music special taped July 5 at
Ibiza's Ku Club. It will feature “international
jet-setters from the worlds of film, rock mu-
sic and sports,” along with “an array of star
bands and performers.”

The second special, Tom Jones in Spain,
alsc 96 minutes, will be taped July 17-28,
and will feature singer Tom Jones in “a
tongue-in-cheek-style adventure” shot in
various locations in Spain.

The third special, Gibralter Rock, will be a
cne-day rock concert filmed in August at
the Rock of Gibralter. Negotiations for a Brit-



Considering
NEWSroom computers?

94 million people (85% market share) get their daily network
news from broadcasters who use the Basys computerized
newsroom system.* Find out why.

h 4
How Basys, the world leader
1 NEeEWSTLH T COITY ter

systems. can work for you.

How Basys can work for your newsroom

Call for this free video.

See why the vast majority of professionals who use it every day.

broadcasters who investigate To see what a difference
newsroom computer systems  Basys can make to your newsroom
choose Basys: This free video operations—without changing the
shows you how Basys works, way people on your team already

from the viewpoint of newsroom do their jobs,

Call 1-800-847-0633 today (In CA: 1-800-332-2245) Dept. B10

S\

BASYS, INC,900 Stierlin Road ,Mountain View, CA 94043

*Sources include Arbitron Daypart Audience Estimates Summary— May, 1985, This free video offer limited to qualified newsrooms.



1sh superstar are under way.

Coast TV will use the facilities of the larg-
est independent television production facili-
ty in Europe, the new K2000 in Bilbao,
Spain. All three programs will be produced
by English television producer Ken Mallin
and directed by American television pro-
ducer/director Ron Kantor. Coast has been
supplying English language programing to
southermn Spain for the past 18 months.

More ‘Adam’

NBC will return to the issue of missing and
exploited children with a sequel to its 1983
drama, Adam, the true story of one couple’s
attempt to create national awareness of the
problem after the kidnapping and murder of
their 6-year-old son. Adam: His Song Contin-
ues will feature Daniel J. Travanti (Hill Street
Blues Emmy award winner) and JoBeth Wil-
liams {The Day After, “The Big Chill"} in re-
tum performances as John and Reve Walsh.
Adam drew a 23 rating and a 33 share in its
initial broadcast on Oct. 10, 1983, ranking
seventh for the week, and was rebroadcast
twice. Like the three broadcasts of Adam,
the sequel will conclude with a roll call of
missing children. It will begin production on
June 2.

Good reception

Kzke-Tv, a Kansas City, Mo., UHF station,
says that its offer to viewers to upgrade their
television reception has been a success.
The station began the offer last July and
says it has been receiving at least 40 re-
quests per week by mail and telephone
calls. A spokesman said that kzkc-TV has
been sent a total of 1,600 requests and has
improved reception in about 1,300 homes.
The station provides one free service call to
each viewer and a UHF loop antenna at no
charge. The station has also instituted a
contest for the viewers who have sought
reception improvement; their names will be
entered in a drawing for a 19-inch Sony color
TV set to be awarded in December.

Looking upward

Noncemmercial television broadcasters
must decide on the nature of public televi-
sion’s mission in the next decade and what
satellite systemn they will use to carry it out,
according to Richard Green, Public Broad-
casting Service vice president for broadcast
operations and engineering. Green dis-
cussed the replacement in 1991 of Westar
IV, the satellite used to interconnect the
public television system, at a PBS confer-
ence in Washington late last month (BROAD-
CASTING, May 5).

He said that the PBS system must decide
whether to limit itself to current convention-
al broadcast services or to include narrow-
cast services aimed at special interest
groups such as students, educators and
business piofessionals. The goal, Green
said, is to select a system by 1988, with
construction in 1989 and testing in 1990.

On the burner

The Corporation for Public Broadcasting has
selected 16 new projects to fund, including
two children's programs--Walking on Air, a
60-minute WonderWorks special based on a
Ray Bradbury story about a 12-year-old dis-
abled boy's dream of space exploration, and

DeGrassi Junior High, a 13-part dramatic se-
ries about students’ lives at the fictional
school.

Four public affairs shows will be funded—
The Mormons, an hour-long documentary on
the Mormon church; Hungary: From Bayo-
nets to Ballots, an hour documentary on
modern Hungary from the perspective of an
exile returning on the 30th anniversary of
the anti-Soviet uprising; Conversations on
the Constitution with Bill Moyers, a six-part
series of hour programs on the 1987 bicen-
tennial of the U.S. Constitution, and The
Canadians, a four-part series on the Canadi-
an people.

Also receiving money are two arts pro-
grams—Roanoak, a three-hour dramatic re-
creation of the first contact between Indians
and English settlers between 1584 and 1590,
and Corridos, an hour-long presentation of
traditional Mexican-American ballads. Oth-
er arts programs selected for funds are a
nine-part series about Art of the Western
World, and a six-part, 90-minute, Live From
Lincoln Center series. General cultural pro-
grams are a 90-minute program called The
Shawmut Valley Baptist Church: A Portrait of
American Fundamentalism; The Pen Celebra-
tions, a 60-minute program featuring inter-
views with Alice Walker, Kurt Vonnegut Jr.,
Eudora Welty, E.L. Doctorow, Woody Allen
and Arthur Miller, and From Babalu to Broad-
way with Harry Belafonte. The last is a three-
hour series on the contributions of Latin mu-
sic to American culture.

Selected as finalists for research and de-
velopment or scripting funds are: Witness to
History, a proposed weekly series to be host-
ed by Dick Cavett examining the role of jour-
nalism by focusing on a major news story
and journalists who covered the event; The
Espionage Explosion, a proposed four-part
series on the nature and role of intelligence
gathering, and The White Suit, a proposed
90-minute drama based on a Ray Bradbury
story about a group of "Hispanic youths in
the barrio who join together to buy a white
summer suit.”

CPB selects television projects three
times a year following its Open Solicitation
rounds. The next submission deadline is
Sept. 12.

Emmy show

NBC will broadcast the 13th annual daytime
Emmy Awards ceremony live on Thursday,
July 17, at 3-4:30 p.m (Eastern time). Thirty-
five shows have been nominated for awards,
including four with 10 or more nominations
for different categories: CBS's As the World
Turns, 20, and 10 each for ABC's All My
Children, CBS's Guiding Light and PBS's Ses-
ame Street. This year CBS has the most
neminations with 82, followed by ABC with
49, PBS, 27, NBC, 25, and syndicated, 23.

From Bedrock

CBS is celebrating the 25th anniversary of
the The Flintstones' debut on the network
with a one-hour special Tuesday, May 20 (8-
9 p.m.), The Flintstones' 25th Anniversary
Celebration. It will be hosted by comedians
Tim Conway and Harvey Korman.

information source

Americans from 18 to 29 are conscious of
the dangers of drunk driving and regard
television as the ieading medium dissemi-
nating such news, according to a study con-
ducted by the Roper Organization for the
Television Information QOffice. When asked
where they had seen or heard about the
dangers of drinking and driving, 75% identi-
fied television, 17% radio, 34% newspapers
and 8% magazines. TIO Director Roy Danish
paid tribute to the networks and local broad-
casters who provide free time for public ser-
vice announcements and interviews with
members of such groups as Mothers
Against Drunk Driving.

Seen and not heard

Koka-Tv Pittsburgh'’s experimental closed
captioning of its 6 p.m. Eyewitness News Up-
date during May has been extended through
a year-long partnership with Pittsburgh-
based Landmark Savings and American
Data Capticning Inc. Landmark will sponsor
the closed captioning of KDKA-TV's 11 p.m.
news between June 1986 and April 1987.

Bicentennial talk. Chief Justice Warren Burger (r) appeared on the National Association
of Broadcasters May Telejournal with NAB President Eddie Fritts (I} to discuss plans of the
U.S. Bicentennial Commission, which Burger chairs. Burger stressed the importance of
broadcasters promoting the 200th birthday celebration of the Constitution.

_— el
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WHAT SOUTH-
EAST MARKET
TV STATION IS
NUMBER 3 AMONG
MAJOR MARKETS
IN THE COUNTRY?

WTVT
Tampa/St. Petersbhurg

According to the February '86 ARB, WTVT ranks third in
the country among 145 television stations in the top 25
markets.* Among CBS affiliates we're number 2. And out
of all 260 stations in the top 50 markets we check in at
number 16. Pretty impressive national rankings for the
perennial leader in the Tampa/St. Petersburg market.

Combining the strength of the CBS television network with
that of Gaylord Broadcasting and the leading news team
in Florida has WTVT on the move.

Viewers in Tampa/St. Petersburg know Channel 13 as “Big
13”. There’s a reason for that.

WTVT/ Tampa / St. Petershurg

A Gaylord Broadcasting Station On The Move

ARB, Feb ‘86, SO-SO, HH Shares  "Along with 2 other stations. ACBS @ AFFILIATE
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Partial victory

in Pulitzer battle;
Icahn buying
Viacom shares

Just before a week-long trial was to have
begun between certain shareholders of Pulit-
zer Publishing Co. and majority sharehold-
ers—Joseph Pulitzer Jr., chairman; Michael
Pulitzer, vice chairman, and a cousin, David
Moore—a partial resolution was reached in
the battle for control of the company. The St.
Louis-based media company announced
Monday that it had reached an agreement
with four of the seven shareholders who had
filed suit against the company, and who sub-
sequently became defendants in the com-
pany’s countersuit (BROADCASTING, April 7,
14).

Those four shareholders, and an addition-
al shareholder who was not party 1o the liti-
gation, will sell roughly 22% of the out-
standing Pulitzer shares back to the company
for $95 million. Applied to all shares, the
transaction indicates a value of $430 million
for the company, well below the $625 mil-
lion last offered by Alfred Taubman, and not
far from what the shareholders might have
been able to get had the company completed
a planned initial public offering of stock.
Taubman. a Bloomfield Hills, Mich.-based
investor, still has an option to purchase the
20% (now 27% as a result of last week's
announcement) owned by other dissident
shareholders, three of whom are still party 10
the litigation.

Last week’s announcement also indicated
that the company has made a similarly
priced ofter to the remaining dissident share-
holders, if they can disengage their option
agreement with Taubman, and if they don’t
resume the litigation, which was delayed un-
til this Wednesday, May 21. By next January,
those shareholders can “put” the option deci-
sion to Taubman.

Even before last week's announcement,
preparation for an initial public offering by
Pulitzer had stopped. There is still the possi-
bility that the company, to refinance the
share buy-back, might go forward with some
type of offering. It is also possible that with a
stili-binding agreement among the three ma-
Jority shareholders not to sell to an outside
party, the company may remain a family-
controlled, privatelv held concern.

New York investor Carl Icahn

buys Viacom stock, talks with
company about various options;
Viacom makes debt offering with
provisions guarding against takeover

Reports that linked Carl Icahn to large pur-
chases of Viacom stock proved correct last
week. A filing of Icahn & Co. with the Secu-
rities and Exchange Commission Jast Thurs-
day indicated that the New York-based in-
vestor and certain “affiliates” owned 17% of
Viacom’s 20.6 million shares—a number of
shares that will double next Monday follow-
ing a two-for-one stock split.

The filing also said that icahn was willing
"i’
Eo.

to purchase the rest of the company for $75
per share in a negotiated merger, although
the document itself was not a formal tender
offer. The lcahn group had purchased 2.9
million of its 3.5 million Viacom shares be-
tween April 16 and May 9 at prices from
$62.25 to $70 per share.

Viacom said that Icahn first contacted its
investment bankers, First Boston Corp., on
April 29, *'to discuss his position in the com-
pany’s common stock and various alterna-
tives open 1o the company and to him.”
Icahn had further discussions directly with
Viacom officials last Tuesday about possibly
having the company buy back his shares and
developing an undisclosed “joint venture
agreement.” The company described those
talks as “inconclusive.”

More conclusive was Viacom’s insistence
on maintaining its own independence. The
day before Icahn’s filing, it submitted a reg-
istration statement with the SEC for an offer-
ing of $250 million in debt and for
7,475,000 “units,” consisting of one share
of common stock and one warrant to pur-
chase an additional share of stock. Those
securities carry with them certain “sweeten-
er” provisions that would increase the cost of
the company if an outsider, such as Icahn,
acquired 20% or more of Viacom'’s stock.

Other provisions of the debt offering, and
previously adopted defensive mechanisms,
led one investment banker 1o describe the

company as “loaded to the gills with poison
pills.” Among those defenses were certain
provisions contained in Viacom’s filing—
limiting the company’s overall debt burden,
special “restricted” payments and the sale of
assets—similar to ones used by CBS to help
it fend off Turner Broadcasting Sysiem’s
tender offer a year ago.

Apparently, the company was confident
enough not to have established any arrange-
ment with a “white knight,” although it had
discussions with several parties, reportedly in-
cluding Hallmark Cards Inc. (an investor in
the leveraged buyout of SFN Companies) and
a station group owner, Shamrock Holdings.

A Viacom spokesman said last week he
was uncertain whether the company had to
respond to Icahn’s bid, since it was not a
formal tender offer. One of those associated
with the company said the bid was merely
lcahn’s way of suggesting an appropriate
price for the company to buy back his
shares. Investors may have been skeptical of
the bid as well, judging by the closing of
Viacom's stock at 6544, up 50 cents, below
what the stock might have traded at if the
$75-per-share offer were considered viable.

The company said it was willing to help
Icahn find a buyer for his shares, but that it
would not use proceeds from the securities
offering to buy back his shares. It also indi-
cated it might use the proceeds to buy shares
back from everyone but Icahn. 0O

“
John Blair wins at FCC

Commission turns down Macfadden
short-form application, but Blair
is turned down in request for injunction

John Blair & Co., which has been fighting
off a hostile takeover attempt by Macfadden
Holdings Inc., won a major victory last Fri-
day when the FCC refused to approve Mac-
fadden’s short-form application seeking in-
terim authority to buy Blair’s stock.

Macfadden’s proposal presented a novel
issue in that it would have given Macfadden
principals access to Blair’s nonbroadcast as-
sets before the commission had found those
principals to be qualified to be licensees (see
story, page 50). Under the plan, Macfad-
den’s proposed trustee, Hugh Carey, former
New York governor, would have replaced—
while Macfadden’s long-form application
was still pending—Blair’s seven-member
board with himself; Peter Callahan, Macfad-
den chief executive officer and sole owner.
and Michael Boylan, Macfadden president.
Also under the proposal, Callahan and Boy-
lan were supposed to be insulated from the
broadcast operations.

Bur last week the FCC ruled that Macfad-
den’s proposal to immediately replace Blair’s
board went too far. It also said Macfadden’s
proposal to have Carey sit on the board along
with Macfadden principals “was inconsistent
with the requirement that Macfadden be strict-
ly insulated from the trustee during the period
of the trusteeship.”

Also late Friday afternoon, John Blair’s
request to enjoin Macfadden’s tender offer
was denied by a judge. The New York-based
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publishing firm making the $25-per-share
cash tender offer for Blair's stock announced
immediately afterward that it would sue
Blair to prevent the company from spinning
off what remains of Blair's marketing divi-
sion.

The spin-off, announced the previous day,
is currently only a letter of intent between
Blair and the venture capital arm of Warburg
Pincus. The letter suggests that Warburg,
upon completion of due diligence, would
agree to pay Blair $11 million for convert-
ible preferred stock having a majority vote in
Advo. The preferred stock would be con-
vertible into Advo’s common stock, and for
an additional $9 million, Warburg would
own 28.6% of the network mail operation
(assuming Warburg had converted its pre-
ferred stock). The remainder of the common
shares would be distributed, pro rata, to
Blair’s current sharcholders.

Blair also said it would attempt to revise
provisions in some of its currently outstand-
ing debt, a move that would hinder Macfad-
den’s tender offer (“Top of the Week,” May
12). Blair Chairman Jack W. Fritz said the
letter of intent with Warburg confirmed a
higher value for the company than was re-
presented by the Macfadden tender offer.

One participant in last week’s events disa-
greed, suggesting that in order to provide
Advo with positive working capital (the
agreement with Warburg calls for $7 mil-
lion), Blair would in effect have to pay to
transfer the company’s largest division. War-
burg’s vice chairman, John Vogelstein, is a
former director of Blair. 0O



Outgoing chairman says advertising is
suffering low esteem these days;

he announces three-year, all-media
effort to fight drug abuse

Under partly cloudy skies in White Sulphur
Springs, W.Va., more than 750 advertising
agency executives, their spouses and the
press gathered for the American Association
of Advertising Agencies’s annual meeting at
the Greenbrier resort last week (May 14-17)
and heard outgoing 4A’s Chairman Louis
Hagopian announce an all-media public ser-
vice campaign to fight drug abuse in Amer-
ica. The announcement of the campaign
came during remarks by Hagopian in which
he discussed “advertising accountability in
America.”

Hagopian said that advertising’s image is
in poor repair. The business, he said, “does
not receive the great esteem it deserves these
days. . . The general public doesn’t trust us,
and our clients tend not to entrust us, not
with their time or participation in their
plans.” The public sees “too many ads, most
of them boring, self-indulgent or disrespect-
ful, and people have learned to zap advertis-
ing with their machines and with their
minds.”

One cause of the ills, he added, is that
advertising agencies “have a self-defeating
taste for celebrity,” which he said may have
grown “from the low esteem in which we are
held,” or because “we are always groveling
to get our names in the papers because we
think it will validate us.” The industry also
suffers from “a failure of imagination,” said
Hagopian. “And if we are not to be esteemed
for our imagination, what should people
credit us for in America?”

A lot, Hagopian said, in answering his
own question. Advertising allows a free
press to be affordable and to be controlled
“by the market, not by the government.
Thats beautiful.”

Hagopian announced plans for a collabo-
rative effort by America’s media and adver-
tising agencies for **a war on drugs.” Devel-
oped and coordinated by the 4A’, the
campaign will include participation by the
three commercial television networks, ra-
dio, print and cable companies, and trade
associations, to place $1.5-billion worth of
antidrug advertising messages (provided by
and paid for by advertising agencies) during
a three-year period. The campaign will be-
gin about Sept. 15 on network TV and net-
work radio.

“We as an industry are credited with—or
sometimes blamed for—selling Americans
fast food, soft drinks, cars and jeans,” said
Hagopian, who linked America’s illegal
drug use with violence, organized crime and
international terrorism. “We need to take
those brains and energy that have sold so
much to the world and convince people that

drug usage is not chic, not acceptable, and is
plain stupid.” He said that ““the public is used
to hearing us holler: ‘Buy.” Now we will tell
them not to buy.”

U.S. Attorney General Edwin Meese IlI
lent his support via a videotaped message
played at the meeting Thursday moming. He
told the group that “‘your program tc maich
the skills ol America’s best communicators

Hagopian

with the media will have an enormous im-
pact on how Americans make [their choices]
.. . Today there is a nationwide movement to
fulfill our dream of a drug-free society.
Wolrking together we can make that dream
real.”

Richard T. O'Reilly, former president of
“Campaign '80" to elect President Reagan,
and national director of the war on drugs
campaign, said that top executives of CBS,
NBC and ABC have “agreed to give us
schedules that will include a goodly number
of prime time spots as well as other day
parts.” and that cable networks, the Cable-
television Advertising Bureau. Radio Ad-
vertising Bureau and the Television Bureau
of Advertising, among others, also have
made commitments. Additionally, the 4A’s
will “meet soon™ with the Association of
Independent Television Stations and the Na-
tional Association of Broadcasters, O'Reilly
said. The 4A’s also intends to coordinate ef-
forts through its 28 regional councils for
smaller agencies to develop ads to be run by
regional and local stations and publishers, he
said. O’Reilly said he told the media that
“this campaign is not regular public service

Matthews

Jacoby
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4A’s goes for biggest pubserv campaign

advertising.” and that it is not intended to
replace Ad Council campaigns. He called
the campaign “unlike any campaign ever
carried out before in the public inter-
est...We want the public to be over-
whelmed by this advertising, all day, every
day, everywhere so that they can’t escape it,
and so that by a combination of media
weight and superb communications, the
awareness of illegal drug usage in our soci-
ely turns people to action.”

a

In other 4A’s business last week, Hagopian
was succeeded as chairman by 4A’s Vice
Chairman Robert E. Jacoby Jr., chairman,
president and chief executive officer of Ted
Bates Worldwide Inc. Jacoby has been chair-
man of Ted Bates since March 1976.

Also elected last week was Charlotte
Beers, chairman and chief executive officer
of Tatham-Laird & Kudner, as 4As vice
chairman. Delano W. Ladd Jr., chairman
and chief executive officer of Edwin Bird
Wilson Inc., was elected secretary-treasurer.
Leonard S. Matthews will continue as 4A’s
president and a member of the board of direc-
tors.

Also on the 4A’s agenda was the current
aclivity in mergers and acquisitions in the
advertising agency business. Len Matthews
told BROADCASTING that while the impact of
such giantism remains to be seen “we are
seeing more changes in the advertising agen-
cy business as a result of [these mergers]
than any time I can recall in the last 35
years.” The challenge, he said, is for new
super agencies to be managed in such a way
as to avoid “corporate hardening of the arte-
ries.” He said that “bigness does breed bur-
eaucracy . . .and the trick is going to be to
find ways to manage the personal service
business—which advertising is and always
will be"—to avoid such problems. Some of
the giant agencies resulting from some of the
larger mergers, he said, “will probably end
up doing very well,” but their success “will
depend in large part on whether they solve
that problem of nurturing creativity and pur-
suing excellence in a larger corporate organ-
ism.

Among the advantages of forming super
agencies that some see, he said, is “more
complete coverage of the world market,”
which continues to get smaller. However,
others argue, said Matthews, that some ad-
vertisers don’t necessarily want the same
agency everywhere. They want the best
agency in every market—"which may or
may not be the local office of [a client’s]
multinational agency.”

During remarks made to those at the con-
ference on Saturday, Matthews said he
hoped that both agency and corporate merg-
ers will bring “a more relaxed and reason-
able view of conflict,” adding that “it’s total-




ly reasonable for an agency to handle
corporations that compete if internal agency
security is planned and implemented. Invest-
ment bankers, accounting firms and lawyers
all handle corporations who compete,” Mat-
thews said. “Why not advertising people?”

And if those conflicts are not resolved,
Matthews said that many of the mid-sized
agencies “are poised to pick up much of the
conflicts that are going to fall out of the these
megamergers that are taking place.”

Bob Kelly, president of Philadelphia-
based Kelly, Michener Inc.. agreed. Kelly,
who conducted a seminar Friday moming on
two-midsized companies negotiating a merg-
er, said also that more opportunities will arise
for the $25-million-to-$50-million-billings-
sized agency as “‘mega agencies” become even

larger and more bureaucratic.

Also addressing the issue of mergers was
Chrysler Chairman Lee lacocca, who last
spoke to the 4A’s in 1972. He said last Friday
that he wanted to speak to the 4A’s again
“while there’s still more than one advertising
agency left in the country. Sometime soon, |
have this feeling inside of me that you're
going to be holding this convention in a
phone booth.™

lacocca said that as a client he was con-
cerned about “what happens to creativity,”
whether “bigger is better” and about compe-
tition. “There is nothing wrong with a sensi-
ble acquisition here and there. . . But some-
how, you have to spread the joy around,
especially to the clients—maybe in terms of
lower rates,” he said.

lacocca also addressed the issue of credi-
bility. Today, media power “is awesome
.. .[It] doesn’t just sell soap, it also moves
mountains,” he said, adding that “it’s really
scary, the power of the media today—not
bad or good necessarily—but scary.™ lacocca
said he believes that his recognition from
television started the rumors about his 1988
presidential candidacy. **l want to say right
here, unequivocably,” he said, “‘I am not in-
terested in that—and [ mean it...The guy
who wins fin 1988] will be the one who
comes across best on that little square box.
You make no mistake about that. He or she
may not be the best qualified but that doesn't
seem (0 matter much anymore™ as “‘percep-
tions” and media image become more im-
portant than reality. o

CCIR puts end to hope for HDTV standard

West Europeans vote to defer decision
on 1,125/60 studio system supported by
Japan, Canada and U.S.; de facto
standard expected to emerge

In a major setback to high-definition televi-
sion studio standardization, the International
Radio Consultative Committee (CCIR) last
week delayed for at least four years consid-
eration of an HDTV studio system backed
by the U.S., Japan and Canada, but opposed
by a majority of West European govern-
ments.

Six dozen nations meeting in Dubrovnik,
Yugoslavia. at the quadrennial plenary of the
United Nations-sponsored body, agreed last
Thursday to defer a decision on the Japa-
nese-developed 1,125-line. 60 hertz HDTV
system until the CCIR’s next four-year study
cycle ends in 1990.

The waiting period is to allow for the con-
sideration of alternative, and still largely
theoretical, HDTV proposals submitted
Jjointly this spring by France, England, West
Germany and the Netherlands. Also to have
been considered during the upcoming cycle
were HDTV transmission standards, but it
was not known last week how the deferral on
studio standards would affect that schedule.

The 1.125/60 system, in development
since the early 1970’ by the Japanese and
others, has been under technical review by
CCIR and television standards groups for the
past three years. Despite sometimes exten-
sive dispute over its technical characteris-
tics, the proposal had proceeded through
CCIR ranks to emerge last fall as the only
HDTV technology suitable for consideration
as a world standard.

But a number of European administra-
tions led by France and the Netherlands ex-
pressed concern about the applicability of
the 60 hz system in nations using 50 cycle-
per-second PAL and SECAM television, and
during the past year began urging opposition
to the proposal.

In a strong showing of opposition one

week prior to the opening of the CCIR plena-
ry, the 12 nations of the European Economic
Commission—Belgium, Denmark, France,
Germany, Greece, Ireland, ltaly, Luxem-
bourg, Netherlands, Portugal, Spain and the
United Kingdom—unanimously agreed that
a choice on standards was premature and a
further study period of at least two years was
required.

According to representatives of the U.S.
television industry standards group, Ad-
vanced Television Systems Committee
(ATSC), the proposal encountered *stiff re-
sistance” during the plenary. Support for the
system which the U.S., Canada and Japan
had hoped would emerge from other smaller
nations thought to be favorable to the 1,125/
60 system never materialized, sources said.

After a day and a half of debate, CCIR,
which generally operates on consensus (the
organization hasn’t voted on an issue in 28
years, according to one source), declined to
bring the proposal to a vote and instead sim-
ply attached it to a general study group re-
port.

U.S. proponents of the proposal, who ar-
gued that West European administrations
had bowed to protectionist pressures in
shielding their consumer electronics inter-
ests from what was feared to be a Japanese
head-start on TV receiver technology com-
patible with the 1,125/60 system, were mak-
ing much last week of recent indications that
the majority of European broadcasters actu-
ally supported the proposal.

The European Broadcasting Union’s tech-
nical committee, meeting at the beginning of
the month, for the first time approved the
possible selection of the system and the deci-
sion was heralded by system backers as clear
evidence users approved the proposal.

Supporters were also confident the 1,125/
60 technology, for which marketing efforts
have already begun, is in a strong position to
establish a de facto standard through broad
user acceptance.

How widespread sales will be without a
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world standard remains to be seen, but the
leading HDTV system manufacturer, Sony
Corp., already has 35-50 of the operations in
use around the world and another 50-100
systems on order, according to Sony Broad-
cast President William Connolly. (A typical
camera-recorder configuration costs roughly
$450,000.)

“As long as there is demand of that kind,
we will fill it,” added Connolly, who ex-
plained that many potential customers, par-
ticularly in the film production community,
were not especially standards-sensitive on
HDTYV, particularly because of HDTV film-
to-tape and tape-to-film transfer systems he
said would allow producers to work in high-
definition video but release their final prod-
uct on 35 mm film.

The first Sony HDTV system has already
been sold in the U.S., a $1.5-million pack-
age ordered last month by New York produc-
er Barry Rebo. Rebo told BROADCASTING he
€xpects to have the operation on line in June
and begin shooting his first HDTV feature,
“Clubland,” this summer.

In addition to several HDTV production
efforts already reported to be under way,
post-production applications could also at-
tract extensive interest within the film and
television production communities.

Richard Green, senior vice president for
broadcast operations and engineering at the
Public Broadcasting Service and former ex-
ecutive director of ATSC, explained last
week that while there will certainly be pro-
ductions done in high-definition, whether
the industry at large follows suit depends
largely on who does the first projects and
how well they succeed. The technology of-
fers clear advantages, he said, in the ability
to rapidly view taped footage and the rela-
tive ease and cost efficiency of video post-
production, but, he added, the production
community will be a complex market to pen-
etrate with the new technology because of
long-established procedures in place for us-
ing 35 mm film. a



Journalismee

Judge OK’s
UPI reorganization

Developments on several fronts last week
brought UPI close to emerging from the pro-
tection of the federal bankruptey court in
Washington. under whose authority the
company has been operating for more than a
year. At a hearing last Monday (May 12).
Judge George F Bason approved a reorgani-
zation plan whereby UPI would be acquired
by New UPI Inc., which is principally
owned by Mexican publisher Mario Vazquez
Rana. At the hearing, a rival bidder for the
wire service, a consortium led by FNN, nei-
ther challenged the proposed plan nor of-
fered an alternative. It was disclosed at the
hearing that the group was close (0 a settle-
ment agreement with New UPI Inc

The setlement agreement hadn’t been
signed at deadline, but lawyers for both
sides were expecting it 10 be ratified Friday
or early this week. Sources close to the ne-
cotiations refused to discuss the proposed
agreement. But they acknowledged that it
called for the dismissal of the many law suits
that both sides brought against each other in
several courts during the dispute.

New UPL. the sources said, had also
agreed 0 pay the FNN group $350.000 w
cover part of the group’s fees in pursuit of
UPl. New UPI has also agreed to pay the
$1.7 million in back taxes owed by UPI
owners Douglas Ruhe and William Geissler.
In return. an agreement the (two owners
struck shortly atter purchasing UPLin 1982,
which gave all rights to the UP] database 10
the New York-based Comtex Co.. would be
dectared void. Ruhe and Geissler sold Com-
tex the unconditional rights to the database
for a 20-year period tor $1.2 million and
43% of Comtex’s stock. Throughout the re-
organization process. UPL and New UPI
challenged that deal.

Ruhe and Geissler controlled UPI through
a holding company. Media News Corp. Ear-
lier this year, when Judge Bason barred them
from having a say in the reorganization plan
liled by UPI. Vazquez Rana, the wire service
guild and unsecured creditors. Ruhe and
Geissler gave control of MNC to FNN.

The proposed settlement would immedi-
ately give back to UPI the full rights to its
database, although Comtex would retain a
share in the revenues generated by it tor up
1o six years. The database has been generat-
ing revenues of approximately $1.5 million
annually. although New UPD has suggested
that it intends ta expand and market it more
aggressively. In addition to the $330,000.
the FNN-bucked group would receive an
ownership interest in Comiex stoek. prob-
ably about 40%. sources said.

The creditors must approve the reorginizi-
tion plan mailed out lust week. The votes are
due the first week of June. Bason has sched-
uled a confirmation hearing for June 10. O

Network anchors take the stand. The ihree network evening news anchors fielded
questions at a luncheon in their honor last week 1In New York, sponsored by the Internation-
al Radio and Television Society. Much of the talk surrounded NBC's interview with terrorist
Abui Abbas. NBC's Tom Brokaw said that after long and hard reflection, the consensus at
NBC News was “that we would do it again.” Abbas was, said Brokaw, newsworthy “in and
of himself.” He said the network would have preferred not to have agreed to keep secret
the location of the interview, but that was the only way the network got il. It was a
worthwhile trade off, he said, because the public could then see “face to face” the
‘darkness of mind and harshness of judgment” with which Abbas had condemned the
U.S. role in the Middle East. CBS's Dan Rather said that while "none of us want to help
terrorists,” any story of interview such as the cne with Abbas musl be called on the basis
of “news judgment,” considering the facts. ABC's Peter Jennings said there "was no harm
hearing what Abul Abbas has to say." He said Abbas was "an adversary in a war" and the
public ought to have the “full and free ability to understand what our adversaries are
doing." Pictured (| to r): Rather, Brokaw and Jennings.
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Build a better rating system. ..

The National Association of Broadcasters
12-member Radic Audience Measurement
Task Force (RAMTF) narrowed the field in
its search for new radio station ratings
methodologies last week, asking eight of 22
companies that have submitted proposals to
make full presentations at the next commit-
tee meeting in Washington (a date has not
been set).

Two rating services currently dominate
the radio field—Arbitron Ratings Co., which
uses diaries, the principal service, and Birch
Radioc, Coral Springs, Fla., which uses a tele-
phone recall system and has been gaining
momentum, particularly among agencies.

The eight companies with new proposals
are: Audits & Surveys, New York; Birch Ra-
dio; Decision/Making/Information, McLean,
Va.; ELRA Group Inc., San Francisco; Mar-
ket Opinion Research, Detroit; McNair An-
derson, North Sydney, Australia {that coun-
try's principal radio ratings service); NPD
Research Inc., Port Washington, N.Y., and
Impact Resources, Westerville, Ohio.

dent of radio for Capital Cities/ABC.

Moving on. ABC Radio Networks President Edward F
McLaughlin, 59, wiil take early retirement effective June 30,
and plans to launch a new communications consultancy.
McLaughlin’s first client will be—ABC Radio Networks.

Mclaughlin, a 22-year veteran of ABC, has been presi-
dent of the ABC Radio Networks since July 1972 and was
instrumental in that division's expansion from four to seven
networks in 1982. (ABC Talkradic is now being offered as an
ad-hcc programing service.) He first joined ABC in July
1964 as general sales manager for kGO(aM) San Francisco.

McLaughlin is the second top ABC Radio executive to
leave since the Capital Cities takeover in early January. ABC Radio President Ben Hober-
man, 63, retired from the company when the merger was finalized.

A successor to McLaughlin is expected to be named shortly by James Arcara, presi-

The RAMTF was created in early 1985 by
radio broadcasters concerned over a num-
ber of audience measurement issues includ-
ing rising costs, adequate sample size and
response rates. “When we began 14 months
ago, we asked ourselves if we can reinvent
the wheel,” said RMATF Chairman Ken
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MacDonald, Sr., chairman and chief execu-
tive officer of Mac Denald Broadcasting Co.,
Saginaw, Mich. “Not only is it possible,
there is apparently a choice of wheels.”

Helping ‘Hands’

The United Stations Radic Networks is in
the final planning stages for its three-hour
special next Sunday, May 25, on the Hands
Across America benefit for the hungry and
homeless in the U.S, It will feature live re-
ports on the planned human chain of some
six million people holding hands from New
York to Long Beach, Calif. (“Riding Gain,”
Feb. 24). Anchored by wrpLJFM) New York
morning personality Jim Kerr, the program
is being offered free to stations from 1 to 4
p.m. NYT via Satcom I-R. (The United Sta-
tions is the official Hands Across America
radio network.)

According to Ed Salamon, United's ex-
ecutive vice president, programing, news
directors and morning personalities from
stations across the country will conduct in-
terviews with people and celebrities along
the chain. (Hundreds of radio stations have
been playing a major role in promoting
Hands Across America through sponsor-
ships of portions of the cross-country link
and through promotions tied to the day-long
event.) Salamon said the network will air the
"We Are The World" record followed by the
new "Hands Across America” theme and,
"possibly,” a special rendition of "America
The Beautiful,” at 3 p.m. NYT. The special
will contain four three-minute windows per
hour allowing stations to break away for lo-
cal coverage and/or commercial spots.

United also said it will produce and dis-
tribute two different news items each day
this week on Hands Across America in ad-
dition to its daily celebrity updates.

There are two corporate co-sponsors of
the event: Coca-Cola USA and Citibank/Ci-
tiCorp. And American Express is sponsor-
ing the “toughest mile,” part of the link in
the Arizona desert.



Group W and BristoI-Myefs set up program partnershib

Two will produce weekly sitcom
and series of health specials

Group W’s station group and production arm
announced a multiyear, multimillion-dollar
partnership with Bristol-Myers last week
that will include production of a weekly
first-run sitcom for fall 1987. In addition,
the agreement calls for production of a series
of one-hour health specials for the station
group and syndication, and advertising sup-
port by Bristol-Myers in all of Group W

Production’s programing for adults. The in-
tent of the accord is to initiate 2 long-term
relationship, according to both parties.
Edwin T. Vane, president and chief execu-
tive officer of Group W Productions, said
that the idea of the co-production grew out of
a meeting with Bristol-Myers during the
NATPE International convention last Janu-
ary when the company s representatives pre-
sented the idea of the co-venture to 2 number
of syndicators. A Group W presentation fol-
lowed six to eights week later and the agree-

Rank O Show O Network O Rating/Share

‘North and South’ wins war for ABC

Powered by strong performances from each of the last five parts of its mini-series, North and
South: Book II. ABC narrowly won the prime time race for the week ended May 11. ABC
averaged a 15.6 rating/26 share, slightly ahead in rating and tied in share with NBC's 15.4/26.
CBS garnered a 12.4/21. The percentage of homes using television (HUT) for the week of
May 11 was 58.9%, up a half-point over last year's 58.4%.

Book II gave ABC victories on Tuesday and Wednesday (May 6 and 7), its two strongest
nights, as well as Sunday (May 11) when the final episode toppled CBS from its usuai first-
place ranking and clinched the week for ABC. The mini peaked in rating and share on
Wednesday (May 7) when part IVaveraged a 22.9/36. All five episodes that aired during the
week (part one appeared the week before) were among the top-10 ranked programs.

But even that strong showing wasn't enough to knock an original episode of Cosby from first
place (28.3/49), or an original episode of Fantily Ties from second place (27.5/46).

Despite the overall strength of Book 1, the conclusion of NBC's mini, Deliberate Stranger,
beat part [Il of Book 11 on Monday (May 5), giving NBC the evening. NBC also won handily on
Thursday and Saturday, which it dominated throughout the 1985-86 season. CBS won only
Friday, with solid performances by Dallas and Falcon Crest from 9 to 11 p.m.

In the on-again-off-again horse race between the evening newscasts of CBS and NBC, the
latter fell back as CBS increased its ratings lead to almost a point-and-a-half with an average
11.6/24 from May 5 to 9. NBC averaged a 10.3/22 and ABC scored a 9.6/20.

Rank 0 Show O Network © Rating/Share

1. The Cosby Shew NG 285349
2. Famiy Ties NBG 276140
3. North @& Suuith, Book 11 pl + ARG ZR.O/36
4. North & Souudy, Book 1L pu € ARG 2R.6/36
6. Cheers NBC 28685
6. Leliberale Stranger, pl. 2 RBC 2L7SEL
7. North & South, Beok H plo 3 ARG 216456
8. Nerth & Scuud, Book [ pL 6 ABC 20882
9. Night Court NHC 20451
10, North & South, Book 1L pl 3 ABC 201430
11, Goleen Girls NBC 19938
12, Urwing Pains AL 197458
13. Whe's the Boss ABC 1635
1 Ml Vice NpBC 18853
i6, Dulias oS 18632
18, Highwuy t Heaven aWBC T80
T.OART nDC 17172
18. 60 Minttes Ry 1890537
19, Murder, She Wrote JBY 16980
0. Falcon Crest CHE oS
21, Valerie BC 100V
23, Heminglo: Steele WO 19.1%e
3. Trapped in Slence ChSs 181 %
&4 Dalwn: Cude of Wngenee 2 NBC 16, fe
5. Fagt Goepy NBCO1B.0RS
28, Kawe & Allile CBs LRl
27 Knots Landlng CHS  levdz
28 You Aduln WBC 15.9/:256
29. Newlwrt Cis 13.820
30. MacGyver ABC 13602+
31, Rlucke's Mugle NBC O 1Al
&, Faus of Life NBC 13537
&3, Huiner NBG 1310

S Aleam NBC  13.0/2
35, Hardeastle & MeCormics ABC 12.6R22
36, 8. Flsewhere NBC 12582
37. Young Aguin ABC 1243
38, Searecrow & Mrs. King C3Y 12521
39. Cagiey & lacey CHS 12218
40. The Blue Lightning CBs 1g.1/19
41, leo & Liz in Bew. Hiuls CHS 11.7R2
43, Webster ABC  [1.5/R~
43, Krughw Rider NBC  11.3/23
i Magnuin. BIL B 11.2721
46, Last Precinet NBC 1..1/18
468, Equalizer cas 1lwvie
47, Sigray NBC 1118
48, Alfted Hitcheock Presents NBC 109/19
49 Amnazing Swries NBC  10.6/20
5). Crazy Lixe a Fox CBS 105/
5. Mixe Hanmuner CBs 103/16
52, Simon & Stmen CRS 10017
83, Hriages Lo Cress CRS 9.5
54, Glinme a Brees NBC  98rR1
55, Thunderball ABC 927168
[5G S 5 cBs 8o
o7, 2.72u ABC 848/13
88, Jharle & (.. C3s 8117
A, Liss Haelirwood 1488 ABC 816
8C. \les. &Th C=8 8.0/
81, MomundsiavEver ngswr LS TR
62, Puuky Brewser NBC 7.0/l
83, ik $ushine- ABC 85/
63 Slver Specis NBC Bovl3
35. Jie bush Spstia ABU 8210
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ment was reached about three weeks ago.

Despite the number of first-run sitcoms
currently in the market, Vane said that Group
W feels an opportunity exists for it to devel-
op a success in a program form “heretofore
limited to the three networks.” The five
Group W stations, all affiliates, will carry
the show, which will be sold on a barter basis
with three minutes for the stations and three
minutes for Group W and Bristol-Myers.
Bristol-Myers will not take all of the three
minutes. The sitcom is budgeted at approxi-
mately $350,000 per episode.

Vane said that the proposed sitcom pro-
duction order by Group Wand Bristol-Myers
does not necessarily mean that the Group W
stations will be checkerboarding first-run
sitcoms in access in 1987. But Thomas
Goodgame, president of the Group W televi-
sion station group, said that by 1987, with
the number of first-run sitcoms that will be in
the marketplace, checkerboarding “will be
an option we’d like to explore.

The development of the quarterly health
specials was an outgrowth of Group W’s
success with Second Chance, a series of spe-
cials and public service announcements

Stan, quit kvetching
aboult your low Nielsens.
The next good wind from
Chemobyl and you'll be lucky
to have an audience of 3!!

Barry Sherman
& Associates
full service media brokers
and consultants
1828 L. St.,, N.W. Suite 300
Washington, D.C.

(202) 429-0658
Midwestern contact:
Walter H. Westman
(313) 881-5432
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about the importance of organ donation.
Group W’s KDKA-TV Pittsburgh was recently
awarded a Peabody for its production of a
Second Chance documentary. Former Group
W television station group president Law-
rence Fraiberg, now head of MCA Inc.’s
newly formed broadcast group, had a strong
hand in the development of the health spe-
cials. as well as Second Chance.

Bristol-Myers will take four of the 12 ad-
vertising minutes in each of the health spe-
cials. Production cost of each of the pro-
grams will be roughly $200.000. Early
considerations for topics include vitamins,
arthritis and the aging process. Whether the
shows will have a host has not yet been de-
termined.

Bristol-Myer’s advertising support will
include spots in Group W's Hour Wagazine

Airport incident. Syndicated talk show host Phil Donahue engaged in what he fater said
was the first fist fight of his adult life on Sunday, May 11, at New York's La Guardia Airport.
He and wife, Marlo Thomas, were there to calch a plane to Boston where Thomas was
scheduled to receive an award for her efforts to ban nuctear weapons. At the airport, a
pro-nuclear activist and supporter of Lyndon Larouche approached the couple. Donahue
dismissed as inaccurate reports that the activist had said he and his wife “ought to be
murdered.” Donahue told reporters last week that the individual actually said, in a very
loud voice: "You ought to be in prison.” At that point, Donahue said he stepped toward the
man, who then kneed Donahue in the groin, at which point fists began flying. Neither was
seriously hurt and each filed civil complaints against the other.

Bristol-Myers advertising will appear in
only one of the three proposed barter syndi-
cated Group W shows scheduled to appear
next fall, Let the Good Times Rock. Barter
time in The Beauty Affair with Jose E ber has
already been taken through a deal with Fa-

Money, will not be produced.

Let the Good Times Rock has been cleared
in roughly 50% of the country, but advertis-
ing sales, including the Bristol-Myers time,
have already begun. Normally, barter re-
quires clearances of at least 70% before be-

and P.M. Magazine beginning in the fall.

berge. A proposed game show, Fun for the

ginning ad sales.

lication@Marketol:

® MCA-TV hosted a party in New York last week in conjunction with
the launch of sales of Kate & Allie in syndication. Before a crowd of
station management, reps and others, MCA-TV President Don Men-
chel introduced a sales presentation tape explaining that Kate &
Allte can "make it on their own" based on its network track record.
The Reeves Entertainment Group production pulied a 20.4 rating
last season to place 13th among all programs last season. There are
96 half-hours available for syndication.

B Tribune Entertainment has signed two new movie critics for its
At the Movies movie review program—Rex Reed, of the New York
Post, and Bill Harris, of Showtime. The pair will take the place of
Gene Siskel and Roger Ebert this fall. A variety of specials, features
and interviews will be integrated into the program.

u JM Entertainment is offering stations three options on the clear-
ances of In Sessions and Pete’s Pldce, two weekly half-hour music
shows available beginning in the third quarter of this year. In Ses-
ston Is being offered on a barter basis with three minutes for stations
and three minutes for JM. In conjunction with the show, JM will give
stations Pete’s Place, and not retain any time, leaving stations with
six minutes. Stations also have the option of working the deal the
other way around—taking Pete’s Place on a barter basis, and get-
ting In Session without any time withheld by JM. Jerry Molfeses,
JM's president, says the plan was devised to give stations mote
control over their inventory. Stations, which are not obligated to carry
both programs, can alsc buy one of the two shows on a cash basis.
The two series have run on Canadian television. In Session 1s a 26-
episode series of spontanecus studic jam sessions. Among the
lineup of stars are Glen Campbell, Leon Russell, B.B. King, Larry
Carlton, Larry Gatlin, Dan Seals, Johnny Winter, Or. John and Rose-
anne Cash. Pete's Place, also 26 episodes, stars Pete Barbutti, and
features visits by friends in his Las Vegas nightclub. Among guests
are Cybil Shepherd. Harry Anderson, John Candy, Phylliis Diller,
Connie Stevens, Dick Shawn and others.

m Grant Broadcasting System reports signing eight stations to
air the one-hour live program, Adam: A National Update, on May
27. The special will follow those stations’ broadcasts of the two-hour
movie, "Adam,” in syndication. "Adam” documents the case of a
missing child. Fries Entertainment has placed Fries Frame |, of which
“Adam” is a part, in 97 markets.covering 75% of the country Adamn:
A National Update will be hosted by Doug Llewelyn, and will in-
clude a panel of experts, including John Walsh, father of Adam
Walsh and founder of the Adam Walsh Resource Center; Represen-
tative Tom Lewis (R-Fla.), and Richard H. Calica, executive director
of the Juvenile Protection Association, Chicago. An 800 number will
be shown during the special for viewer responses. The live hour is
being distributed on a barter basis with 10 minutes for stations and
three minutes for GBS. The live show will be produced by wsFs.Tv
Miami, which along with Grant stations wGes-Tv Philadelphia and
weBo-Tv Chicago will carry the show The five other station are
wuTvTv} Lubbock, Tex.. ksasmv) Wichita, Kan.; wwmoov) Orlando,
Fla_; kvrrRaviFargo, N.D., and ksHB(Tv) Kansas City.

B ITF Enterprises has now cleared Adventures of the Galaxy
Rangers, a "high-tech western set in space,” in 72 markels covering
72% of the country. Sales are on a cash-plus-barter basis, with |TF
retaining cne minute. Among the shows recent clearances is
wrIx(Tv) New York. Dancin’ to the Hits. a barter show (four minutes
for stations and two-and-a-half minutes for ITF), has now been
cleared in 65 markets, covering 70% of the country. Recent clear-
ances for the show, mainly stated for weekend evenings, include
KOIN-Tv Portland, Ore.; kzkc.-Tv Kansas City, and wvha-v Grosse
Point, Mich. Delivery of the two first-run series is via Brightstar Com-
munications of America's new syndicated delivery service, Syndis-
tar. Brightstar is operating the service through RCA Americom’s K-2
satellite, on which it has leased an eight-hour block of time. The two
series are distributed for Gaylord by ITF Enterprises.

B TEN reports that it has signed a deal with MTV granting the
cable music network exclusive US. coverage of the International
Music & Media Conference Awards ceremony held during the Mon-
treux Golden Rose Festival on May 10. Taped coverage of the con-
ference, along with 27 hours of footage from the festival, was sched-
uled to air May 16-18, MTV on Loeation: The Montreux Rock
Festival. Among the artists appearing at the festival were to be a-
ha, Big Country, Bronski Beat, Elvis Costello, the Eurythmics and Joe
Jackson. The TEN coverage of the festival is now in 60 markets
covering 63% of the country. Sales of the two-hour program are on a
barter basis with 12 minutes for stations and 12 minutes for TEN.

m All American Television and Allernative Network Television
debuted the first of a series of monthly theatrica! features, “Godzilla
'85," on May 16 on 110 stations covering 90% of the country. Sales of
the film, which like the original "Godzilla" in 1956 stars Raymond
Burr, are on a barter basis with 10 minutes for stations and 14
minutes for All American. Stations will get all of the time during the
movie’s second run. "Godzilla '85," like the other theatricals that will
be rolled out on a monthly basis beginning in September, has had
no previous pay cable exposure. All American also reports clearing
Fridays on 80 stations covering 75% of the country in its syndica-
tion debut. There are 52 one-hour versions of the show, formerly 90
minutes Jong. John Moffitt, of Moffitt-Lee Productions, handled the
re-editing. Sales are on a barter basis with seven minutes for sta-
tions and five minutes for All American. Among clearances are
WNBC-Tv New York, KnBC(Tv) Los Angeles, weeo-Tv Chicago, KGo-TV
San Francisco, worv(ty) Detroit and woioTv) Shaker Heights, Ohio
(Cleveland).

® Harmony Gold will sell Eye on Hollywood domestically and
internationally for kaBc-Tv Los Angeles, the show's producer. On
KABC-TV the show airs under the title Eye on L.A.. It also has been
airing in late-night siots on a lineup of ABC affiliates constituting 45%
of the country since February 1984. Domestically, Harmony Gold will
sell the show to other stations in markets where it is already appear-
ing on an ABC affiliate, provided it does not-run head-to-head. Sales
will be on a cash basis. In its syndicated form, sales will include 65
of the best of Eye on L.A. episodes.
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CBS makes changes, cuts, at Extravision teletext service

Network hires outside firm to produce
teletext pages, will close Los Angeles
office, cut staff from seven to two

Just before the National Association of
Broadcasters convention in 1983, CBS in-
troduced a national teletext service, Extravi-
sion, and began urging its affiliates to pro-
duce a complementary local service and
broadcast the national-local package to
viewers within their markets along with the
regular television programing.

Three years later, it appears that CBS’s
effort to lead broadcasters into the informa-
tion age is foundering. Only three stations
have stepped forward to produce local tele-
text inserts. And, because the promised low-
cost teletext decoders never found their way
into the marketplace, virtually no one watch-
es the services.

Last week, CBS showed signs that its in-
terest in teletext may be wavering. In a cost-
cutting move, said company spokesman
George Schweitzer, CBS has hired AP/ TMS
Information Services, a joint venture of the
Associated Press and Tribune Media Ser-
vices, to produce the “pages” of national
news and sports that are at the heart of Ex-
travision. The hiring of AP/TMS, he said,
will allow CBS to shut down “this summer”
the Los Angeles office where the pages are
now produced and eliminate most of Ex-
travision’s staff of seven persons. Among
those losing their jobs was Albert Crane,
who had headed Extravision since its incep-
tion.

Schweitzer downplayed the significance
of the move, saying it was a triumph of auto-
mation and nothing more. Through automa-
tion, AP/TMS can produce teletext pages
more cheaply than the Extravision staff
could. Extravision will continue to employ
two persons, including Lynne Williams,
who will have full editorial control of the
service. From their new offices in New York,
he said, they will also continue to produce
some pages of intra-corporate information
and industry news for distribution over the
teletext system to affiliates.

The changes will save CBS around
$500,000 a year, Schweitzer said. He de-
clined to say how much CBS had been
spending on teletext and how much it will
spend on the service after the Los Angeles
operation is shut down. Over the years, ac-
cording to CBS sources, CBS’s financial
commitment to teletext has dwindled from
two or three million dollars a year to a few
hundred thousand dollars.

Teletext is a digitally transmitted informa-
tion service invented by the British in the
mid-1970's. After creating teletext pages
containing a mix of words and graphics,
television stations broadcast them in a con-
tinuous cycle in the vertical blanking inter-

val of their regular programing. The teletext
decoders attached to or built into television
sets are designed to grab specific pages and
display them on the television screens. As a
practical matter, the number of pages any
station can broadcast is limited to a few hun-
dred.

Because most CBS affiliates broadcast
Extravision along with network programing,
the service reaches around 90% of all televi-
sion homes. Most teletext proponents blame
the unavailability of low-cost teletext decod-
ers, either built into television sets or set-top
adapters, for the failure of Extravision and
other teletext services to take off. Without
decoders, there can be no audience. “It’s a
great product,” said Leslie Arries, president,
wivB-Tv Buffalo, New York, one of the three
stations providing local inserts from Extravi-
sion, “but it’s not going anywhere until it can
get some circulation.”

That there are no decoders in the market-
place, the proponents say, is directly attribut-
able to the FCC’s failure to set an industry
standard when it gave the go-ahead to tele-
text broadcasting three years ago. Today,
there are two incompatible systems in use
and each has its supporters. While CBS
backs the North American Broadcast Tele-
text Specification (NABTS), Taft Broadcast-
ing is committed to the British-bred World
System Teletext. Taft has been broadcasting
a teletext service, Electra, in Cincinnati over
WKRC-Tv since 1983 and it plans to broad-
cast the service over its 11 stations beginning
some time this summer.

If the FCC had adopted NABTS as the
national standard, all the new television sets
that came out last Christmas would have
been equipped to receive Extravision and
other NABTS services, Arries said. Set
manufacturers are not going to build in any
kind of decoder without a standard, he said.

NABTS proponents have been saying that
low-cost NABTS decoders were right
around the corner since the debut of Extravi-
sion in April 1983. Today, for the first time,
that corner may be in sight. Samsung, a
South Korean consumer electronics com-
pany. is planning to introduce a NABTS set-
top adapter that can be attached to the anten-
na terminals of any television set. According
to Samsung, the unit will feature wircless
remote control and retail for between $249
and $299.

There is some evidence that set-top de-
coders priced at $299 will not be enough to
give teletext the boost it needs. Zenith Elec-
tronics offered WST decoders to consumers
in Cincinnati for under $300 in conjunction
with the launch of Taft’s Electra in 1983, but
it failed to sell many. From the experience,
WST proponents have concluded that con-
sumers are willing to pay no more than $100
to receive teletext. Their hopes for success
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now ride with the new breed of digital tetevi-
sion sets, which can be equipped with WST
decoders at minimal additional cost. Zenith
plans to introduce such a set later this month.
The only problem is that the set will be
among the costliest in its line.

Neither Arries nor representatives of
CBS'’s other two local teletext partners, KSL-
Tv Salt Lake City and wBTv(Tv) Charlotte,
N.C., was bothered by CBS’s move.

The AP/TMS-based service “may prove
to be as good as what CBS is now doing,”
Arries said. What CBS plans to do, he said,
is not unlike what wWivB-Tv has been doing in
the daily production of its 20-page teletext
magazine. Instead of purchasing costly tele-
text origination equipment and hiring exira
staff to produce the magazine, he said, the
station hired a local company, Macrotel, a
division of Empire of America bank, to cre-
ate the pages using copy supplied by the
station’s news department.

CBS’s move came as no surprise to
wBTv(Tv). John Edgerton, vice president/-
administration for station’s licensee, Jeffer-
son-Pilot Communications, said CBS has
been exploring ways of cutting costs for the
past few months. And, he said, what it came
up with is no cause for concern. “[ would
only be worried if I thought they were throw-
ing in the towel.” That CBS has signed on
AP/TPS, he said, means the network “is de-
termined to hang in there.™

According to Paul Evans, general man-
ager of teletext at KSL-Tv, the station has
been given ample assurances that CBS is
going to hold up its end of the service. “They
said there will be no interruption of service,”
he said. From what he’s heard from CBS, he
said, Extravision “should be as good as it
ever was.” ]

AWRT convention:
changing issues,
‘new ball game’

Group celebrates 35th year;
syndication, advertising law,
special interest groups are on
agenda; Beatrice Arthur, actress,
to receive Silver Satellite award

American Women in Radio and Television
says “It’s a New Ball Game™ for broadcast-
ing—new issues, players and regulations.
The theme of this year’s annual convention
applies to the 35-year-old association as
well. This week (May 21-24), members will
gather in Dallas at the Westin Galleria to talk
about the issues at large and the changing
organization.

Last year, AWRT moved to new quarters




in Washington, brought on board a new ex-
ecutive director and, in its most dramatic
change, hired a management firm. The last,
said AWRT President Norma Cox, vice
president of Howard Cox & Associates, a
Minneapolis advertising agency, has had two
effects: Board members have had to assume
some work previously handled by the na-
tional office, but the association now has
access to expertise, information and services
to run a national association headquarters
more efficiently.

The administrative transition comes at a
time of deeper change for AWRTand women
in communications. That is the perception of
Cox, after a year at the helm. “I'm seeing
woimen come in at much higher levels,” she
said of the AWRT membership. “We have
people not just in the traffic department but
traffic managers, general sales managers and
station managers. As women are moving up,
they are either seeking out AWRTor remain-
ing in AWRT. We need to continue to pro-
gram at a higher level so women already at
these levels will feel challenged and women
aspiring to those levels will have opportuni-
ties to avail themselves of.”

Despite the strides made by women in
their jobs, Cox says she has gotten the im-
pression “women who are members of
AWRT do not like to be in charge. They are
glad to do work; they are happy to assist, but
they do not seck to be on top. They don’t
want to be in charge or to be the chair or
president. I can't exaggerate the positive ex-
periences I've had, the opportunities for
growth. I would really like to encourage
members to go after that number-one posi-

Cox
tion, within AWRT or within their own sta-
tion or agency.”

Cox reflected on AWRT’s membership
saying that its strength is in its diversity, with
members from more than 90 job categories.
However, three consecutive AWRT presi-
dents have come from advertising or public
relations: Jean Anwyll, president before
Cox, was with McKinney/PR in Philadel-
phia; Cox is with an agency, and incoming
AWRT president, Susan Dimick, is vice
president of Hood, Hope & Associates, a
Tulsa, Okla., advertising agency. The asso-
ciation, she said, is sensitive to that and feels
it is important to continue to “make sure the
broadcasting industry is well represented.”

Our partnership philosophy — unique among
brokers — brings the varied skills and operating
experience of all our associates to you. At The
Mahiman Company, each company associate is a
partner who contributes to the whole operation.
When you profit, that’s when we profit.

NEW YORK: 914-779-7003, Bob Biernacki,
Bob Mahlman, and Josh Mayberry. CALIFORNIA:
619-341-0855, Lou Faust.

MAHLMAN

RADKYS HILE-CHIP
HRUVKER

When confidentiality, experience and integrity are important.

THE MAHLMAN COMPANY
One Stone Place, Bronxville, NY 10708 914-779-7033
73-981 Highway 111, Palm Desert, CA 92260 619-341-0855
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The association has added two members to
its executive committee—Marlene Belles,
AWRT vice president-membership, who is
nominated to be president-elect for the 1986-
87 term, is controller and business manager
of KTvU(TV) Oakland, Calif., and Helen Dis-
enhaus, a communications attorney with
Dow, Lohnes & Albertson in Washington,
who serves AWRT as vice president of gov-
emment/industry affairs. “At the board lev-
el, that is something we want to encourage,
but not as far as our members are concerned.
One of the strengths we have is allowing
people from stations to mix with people
from other areas to get all viewpoints.”

The annual AWRT convention appears to
provide what its members want, considering
that, according to Cox, “a lot of people are
paying their own expenses” to attend. Sta-
tions do not support the trip as often these
days as they used to, she said. “You can look
at 10 years ago, we had 300 to 400 in atten-
dance,” but this year, preregistration is at
235, although on-site attendance does swell
that number.

The “new ball game” in broadcasting is
evident on the convention agenda by ses-
sions on barter syndication, advertising law,
special interest groups, negotiating a con-
tract and international networking. But the
main support for the theme comes from the
general session, “Sports, the Media and Me:
Who’s on First?” A panel will take a look at
the impact that sports and the media have on
each other.

Another panel, “The Corporate Woman:
Eating for the Health of It,” will exaniine the
need for a healthy diet, but will also focus on
the impact of the media on nutrition and
cating habits. According to Cox, “studies
show that people get 80% of their health
information from television and 70% of that
comes from soap operas. We're trying to
touch on what sort of responsibilities TV and
radio should feel.”

The annual banquet held during the con-
vention will feature the presentation of the
Silver Satellite Award, AWRT’s highest hon-
or, to actress Beatrice Arthur, co-star of
NBC’s The Golden Girls. o

CBS affiliates share
spirit of 1986 in L.A.

Business will be primary business
of attendees at annual gathering

“Share the Spirit of CBS™ is the theme of this
year's annual meeting of CBS Television
Network affiliates, opening this morning
(May 19} at the Century Plaza hotel in Los
Angeles. Sessions will begin at 9 a.m. and
continue through Wednesday.

The biggest change, CBS-TV Network
President Anthony C. Malara told BrROAD-
CASTING last week, is a switch of the affili-
ates’ business meeting from last to first on
the agenda and a change in venue for the
business-oriented sessions. In the past, those
sessions have been held in the nearby Plitt
motion picture theater, along with the pro-
gram-related presentations. This year, how-
ever, while the program-related fair remains
in the theater, the bottom line concerns will
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be addressed in more businesslike meeting
rooms at the Century Plaza hotel.

“Traditionally, we have wound up the
meeting with our closed business session,”
Malara pointed out. “This year we are trying
to give managers and station group owners
the information they need about operations
right up front, away from the theater.” He
said network executives will enter the Cen-
tury Plaza meeting room at about 10:30 a.m.
Monday to make presentations and take
questions from affiliate representatives. Ma-
lara and affiliate board chairman Phil Jones
will moderate the discussion.

“We’ve had a very nice response from
those who have seen our fall schedule so
far,” Malara continued, referring to the May
8 pilot screenings for New York’s advertising
community. *“We want to convey that feeling
of excitement to our affiliates in the Plitt
Theater sessions {across the street from the
Century Plaza).” The focus of these three
days will clearly be on what people watch
{on their television sets].”

The first Plitt session begins at 2:20 p.m.
Monday with a review of the 1985-86 season
by Amnold Becker, vice president of program
research. CBS/Broadcast Group. He is fol-
lowed by CBS Entertainment President B,
Donald Grant, who offers an overview and
rationale of the 1986-87 prime time sched-
ule. Kim Le Masters, senior vice president,
programs, continues with a description of
specific programs and a pilot screening. The
session winds up with David Fuchs, senior
vice president, CBS News, introducing We
The People, a new series of one-minute in-
formational segments commemorating the

1987 bicentennial of the U.S. Constitution.
The series succeeds American Portrait,
which has its last broadcast Oct. 28. Malara
offers a salute to the latter series before ad-
journment.

Tuesday’s business sessions will run from
8 a.m. to 12:15 p.m. and from 2:30 to 4:30
p-m., bracketing a luncheon presentation b
CBS Inc. Chairman and Chief Executive Of-
ficer Thomas H. Wyman. In addition to two
pilot screenings, morning presentations will
be heard from Marianne Brayton, vice presi-
dent of dramatic specials; Fred Rappoport,
vice president of entertainment and informa-
tion specials; Scott T. Michels, vice presi-
dent of affiliate relations; Heather Reagan,
vice president of marketing, affiliate rela-
tions; David Poltrack, vice president of re-
search, CBS/Broadcast Group; Joanne Bro-
kaw, vice president, educational and
community relations, and Steve Mills, vice

- PROPOSED [ —— =

KATC(TV) Lafayette, La. D Sold by Abellor
Corp. to Adams Communications Inc. for
$31 million. Selier is owned by Loyola Uni-
versity, New Orleans. It also owns WwL-AM-
Tvand wiAy-FM New Orleans. Buyer is Way-
zata, Minn.-based group of three AM’s,
three FM's and six TV’s, principally owned
by Stephen Adams. Katc is ABC affiliate on
channel 3 with 100 kw visual, 20 kw aural
and antenna 1,740 feet above average ter-
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president of motion pictures for television
and mini-series. The afternoon gathering
highlights the “Share the Spirit” promotional
campaign for the coming season, overseen
by Morton J. Pollack, vice president of ad-
vertising and promotion, CBS Entertain-
ment. Tuesday night is left open for private
social engagements.

Business sessions will be held at 8 a.m.-
12:15 p.m. Wednesday, beginning with a
keynote address by CBS/Broadcast Group
President Gene E Jankowski. Three pilot
screenings follow, interspersed with presen-
tations from CBS Entertainment by Michael
Brockman, vice president of daytime and
children’s programs, and from CBS Sports
by division president Peter Lund. A “theme
luncheon™ saluting the CBS affiliates is
scheduled from 12:30-2:15 p.m., followed
from 2:30-4:30 p.m. by a presentation by
CBS News President Van Gordon Sauter. U

Chengihgufands

rain. Broker: Sandler Capital Management.

KHIT(FM) Bremerton, Wash. (Seattle) O Sold
by Bingham Broadcasting of Washington
Inc. to Gannett Co. for $6.5 million. Seller
1s owned by Bob Bingham. It sold four Alas-
ka stations (“Changing Hands,” Dec. 30,
1985) and KBRO(AM) Bremerton (*Changing
Hands,” March 17) and now has no other
broadcast interests. Buyer is publicly traded,
Arlington, Va.-based newspaper publisher
and station group of nine AM’s. six FM’s
and eight TV’s headed by Allen H. Neu-
harth, chairman. KHIT is on 106.9 mhz with
100 kw and antenna 1,494 feet above aver-
age terrain.

| KLEF{FM) Seabrook, Tex. O Sold by Roy E.

Henderson to The Classical Media Corp. for
$3,700,000 cash. Seller is also applicant for
four new FM's. Buyer is owned by Joe E.
Russo, his daughter, Kathryn Hamilton:
Judy A. Berry; Harold B. Klinger and John
E. Johnson. it owns D. Russo Companies.
Houston-based diversified financial and real
estate firm. with hotel and banking interests.
It recently purchased 10% of United Press
International. KLEF is on 92.1 mhz with 1.4
kw and antenna 485 feet above average ter-
rain.

KFXD-AM-FM Nampa, Idaho (Boise) 0 Sold
by Boise Broadcasting Ltd. to Doubledee
Broadcasting Group for $1.2 million. Seller
is owned by Richard Voight and Phillip T.
Kelley, who own Dubuque, lowa-based
group of four AM’s and two FM’s. Buyer is
owned by A.J. Krisik and David Obenauf.
Krisik is former owner of KSFM(FM) Sacra-
mento, Calif. Obenauf is Sacramento, Ca-
lif.-based consulting engineer. KFxp is on
580 khz full time with 5 kw. KFXD-FM is on
94.9 mhz with 46 kw and antenna 2,520 feet
above average terrain. Broker: Blackbumn &
Co.

Broker for the sale of WXAL(AM)-WNAN(FM}
Demaopolis, Ala. (May 12), was Chapman
Associates.

For othe proposed and approved sales see
“For the Record.” page 86.
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SICC to sell off stations

Five full-power and five low-power
outlets may go for $400 million

in effort to end FCC troubles;

among those mentioned as possible
buyers are Perenchio, U.S. ambassador
to Mexico, Lorimar-Telepictures,
Columbia, MCA and Paramount

As part of a court settlement resolving a dis-
sident shareholder lawsuit, Spanish Interna-
tional Communications Corp. has agreed to
sell its Spanish-language television stations.
The sales. subject to FCC approval, involve
the company’s five low-power and five full-
power UHF broadcast outlets, including
wXTV(TV) Paterson. N.J. (New York): KMEX-
TV Los Angeles; wLTV(TV) Miami; KWEX-TV
San Antonio. Tex.. and KFTw(TVv) Fresno,
Calif. Sources speculated the sales could
bring as much as $400 million.

The settlement, announced last Tuesday
(May 13). is seen as a major first step in
resolving SICC’s long-running problems
with the FCC. In a formal statement. SICC
said a majority of its shareholders had rec-
ommended the divestment “in an effort to
accommodate issues raised by the FCC.”
SICC representatives were scheduled to
meet with FCC officials last Thursday (May
15) with the hope of thwarting pending
agency actions against the stations.

An FCC administrative law judge ruled in
January that the stations’ licenses should be
revoked after concluding that SICC is under
the control of Mexican citizens. a violation
of federal law. The FCC has been continuing
that investigation. A federal court tentative-
ly concluded last August that some company
executives and directors had engaged in
business transactions detrimental to the
company, tentatively siding with complain-
ing stockholders in their allegation that sen-
ior SICC executives were guilty of fraud and
mismanagement.

The Los Angeles Times reported May 10
that the settlement came “under pressure”
from a federal judge presiding over the
shareholder-initiated lawsuit, filed against
SICC directors and management over SICC
profits and policies. U.S. District Judge
Mariana R. Pfaelzer was apparently anxious
to end a week of acrimonious squabbling
among the stockholders and pressed the two
principals in the dispute. recently resigned
SICC President Rene Anselmo and Los An-
geles businessman Frank Fouce, to settle the
matter out of court. The conflict began in
1976. when Fouce. along with Los Angeles-
based Metropolitan Theaters. charged An-
selmo and Mexican media entrepreneur
Emilio Azcarraga in a federal Jawsuit with
profiting through fraudulent deals involving
Spanish International Network, SICCs prin-
cipal program supplier, to the detriment of
Fouce and other SICC stockholders. SIN is

75% owned by Televisa, which is controlled
by its president. Azcarraga, and other Mexi-
can nationals in his family. Anselmo owns
the remaining 25% of SIN.

Ronald L. Fein, special counsel to SICC
for the sale. told BROADCASTING last week
the stockholder lawsuit “is completely set-
tled™ as a result of the action. In addition to
the mandate that SICC’s stations be sold to a
qualified buyer, the settlement agreement
also specifies that the buyer must maintain
the stations' Spanish-language format for a
minimum of two years following their pur-
chase. Other terms. said Fein, “are sealed
and confidential,” but other sources said
they include a clause assuring employe re-
tention. Fein is a New York-based attorney
for the Washington law firm of Jones, Day,
Reavis & Pogue.

SICC has appointed Bear, Stearns & Co.
to handle the sale of its outlets. The financial
investment company had no immediate
comment on last week’s announcement.

The Wall Street Jowrnal, quoting un-
named sources, reported last Tuesday that
the SICC station group had drawn a $360-

million offer from A. Jerrold Perenchio. for-
mer co-owner of Embassy Communications
Inc. Other published reports claim Peren-
chio’s bid includes KDTV(TV} San Francisco
and KTVW-TV Phoenix, both Spanish-lan-
guage stations not owned by SICC. (An-
selmo holds a 55% interest in the Arizona
station and 40% interest in the California
outlet.) The Hollywood-based executive is a
partner in WNJU-TV Linden, N.J.. a Spanish-
language TV station serving New York. Per-
enchio is said to represent a group of inves-
tors that includes Hispanic leaders who want
to retain the Spanish-language programing.
There has been concern within the Hispanic
community that the stations might eventual-
ly be converted to English-language pro-
graming to enlarge their access to New York,
Los Angeles and other large markets. Peren-
chio, with producer and former Embassy
partner Norman Lear, last year mounted an
unsuccessful takeover bid for the Detroit-
based Evening News Association. The two
men sold their television and film properties
in 1985 to Coca-Cola Co. for $485 million.

Another interested group may include
outgoing U.S. Ambassador to Mexico John
Gavin, who leaves his diplomatic post on
May 31. Los Angeles-area businessman En-
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rique Hernandez was quoted in area newspa-
pers last week as welcoming Gavin as a po-
tential investor in the ‘venture, which
Hernandez said has already offered “in ex-
cess” of $266 million for the SICC stations.
Hernandez owns several security-related bu-
sinesses and has expressed interest in “keep-
ing the stations in the hands of Hispanics as a
good public and social service.” Hernan-
dez’s written bid also reportedly includes
KDTV and KTVWw.

A third potential buyer is Reno-based
Western Communications Inc., which once
operated a Spanish-language TV station in
San Juan. PR. A representative of the com-
pany told the Los Angeles Times the firm is
interested in examining SICC's financial re-
cords and making a “viable™ offer for the
station group. Attempts to reach the firm last
week were unsuccessful.

There has also been speculation that an
investment group headed by KMEX-Tv vice
president and general manager, Daniel Vil-
lanueva. might also bid for the SICC proper-
ties. Villanueva was unavailable for com-
ment.

Others reportedly interested in the SICC
stations include Lorimar-Telepictures, Co-
lumbia Pictures. MCA Inc. and Paramount
Pictures Corp.

A spokeswoman for Bear, Stears & Co.
told BROADCASTING her firm was still in the
process of preparing a description of the
SICC stations for prospective buyers and
knew of no formal purchase offers as of last
Wednesday. Solicitation of such offers was
to begin in the near future. she said.

Anselmo resigned as SICC president May
2 (“In Brief,” May 35) in an effort to help
resolve the long-standing stockholder suit.
He was replaced by SICC vice president,
Emilio Nicolas, general manager of KWEX-
TV. Anselmo continues as president of the
Spanish International Network, in which he
has a 25% interest. Spanish International
Network issued a press release earlier this
month denying press reports that Gavin was
replacing Anselmo as its president.

Anselmo is being replaced by Nicolas on

the five-member SICC board of directors but
retains his 24% interest in the group broad-
caster pending its sale.

A spokesman for the Congressional His-
panic Caucus, Representative Matthew Mar-
tinez (D-Calif.), is reportedly asking the
House Telecommunications Subcommittee
to look into the SICC sale and is urging the
FCC to limit the transfer to a Hispanic-con-
trolled company. The caucus wants the new
owner to be sensitive to Hispanic communi-
ty needs and issues. o

Saatchi bids $400 million for Ted Bates

Price tag would be highest ever
for agency; move is latest in flurry of
mergder activity in advertising industry

The more than $400 million that Saatchi &
Saatchi Co. has offered for Ted Bates World-
wide Inc. would be the largest price ever
paid for an advertising agency. The offer
continued the frenetic merger activity in the
advertising industry, which only two weeks
ago saw a merger of three major agencies:
BBDOQ International Inc., Doyle Dane Bern-
bach Group and Needham Harper World-
wide (BROADCASTING, May 5).

The combined billings of those three to-
be-merged companies, an estimated $5 bil-
lion, would be exceeded by the combination
of Saatchi and Bates, registering an estimat-
ed $7 billion.

Last Monday’s announced acquisition

Closed:
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would see Saatchi pay $400 million for
Bates, once the merger receives approval
from the necessary government agencies and
from each company’s shareholders. (Bates is
privately held.) Then, in 1988, an additional
$50 million would be split among roughly
200 “key employe-shareholders” of Bates—
the company employs 5,600 people. Be-
cause only current employes can be share-
holders of Bates, according to a company
spokesman, that $50-million carrot two
years from now will likely keep those “key
employe-shareholders” from immediately
leaving. Saatchi’s press release also noted
that 11 key executives entered into “long-
term (five-year) service agreements with the
company.”

Gina Greer-Whitley, manager of corpo-
rate communications for Bates, said that
very little will change at the 46-year-old
agency, which will continue to operate as a
separate subsidiary of Saatchi, with Robert
Jacoby continuing as chairman, chief execu-
tive officer and president.

Saatchi, a British-based company with di-
rect marketing, public relations, manage-
ment consulting and other services in addi-
tion to advertising, last April added roughly
$1.2 billion in billings to its worldwide to-
tals through mergers with two U.S.-based
agencies: Dancer Fitzgerald Sample and
Backer & Spielvogel.

The Bates purchase would continue the
16-year-old Saatchi’s long-standing growth-
through-acquisition strategy. The purchase
would also make Saatchi more of a world-
wide agency since Bates currently has of-
fices in at least a dozen countries where
Saatchi is unrepresented. Saatchi has offices
in 54 countries.

The addition of Bates will not itself great-
ly shift the geographical distribution of rev-
enue for Saatchi: Both companies receive
roughly 60% of total revenue within the
United States. But the added representation,
Saatchi says, will give it an edge in winning
the large accounts of multinational adver-
tisers. Saatchi’s annual report shows the
worldwide view of some of its major clients,
including British Airways (advertising in 51
countries); Procter & Gamble (30); Nestle
(i6), and IBM (six).

There may be at least some negatives
from the merger. Although Bates will contin-
ue to operate as a separate entity——including
doing its media buying separately. said
Whitley—some clients may leave either
Saatchi or Bates because of “client con-
flicts.” when two competitive advertisers are



both represented under the Saatchi corporate
umbrella. Published reports said that one
likety conflict is that between P&G (Saatchi)
and ~Colgate-Palmolive  (Bates).  Further-
more. it is not clear how much the acquired
company will add to Saatchi’s Tuture bottom
line. Bates pre-tax income for the past four
vears has grown at a compound rate of less
than three percent. or less than the rate of
general inflation. Pre-tax income for [983
was $54 million. on estimated revenue of
$465 million.

Jim Dougherty, who follows publicly held
agencies tor Ebertstadt Fleming. said that

Bates's performance has not been too differ-
ent from the industry average: “Pre-tax in-
come for the public agencies in 1985 was
down.”

Some securities analysts. such as Alan
Gottesman of L.F Rothschild Unterberg
Towbin, were dubious of the merger’s logic:
it might make a lot of sense but not il Saat-
chi i1s holding Bates as a scparate coim-
pany . ... They don’t need to merge to have
aftiliation agreements between a few olfices.
But this is the way it has been going all
along. All you have to do is look at the
multiple names of today’s agencies, such as

BBDO, or Dovle Dane Bernbach. to see that
mergers have always been the name of the
game.”

Dougherty said he thought the merger
would be positive for Saatchiz 1 wouldn’t
argue that there are any serious COst savings,
but there is a difference at the revenue line.
Bates gets Saatchi further into the Scandina-
vian countries und the Far Eust. It helps ex-
pand the network and lets Saatchi drag for a
few more fish. Saatchi’s internal generated
profit growth has been helped by previous
acquisitions, and 1 sec no reason why the
Bates purchuse should be any difterent.” O

W

The independent phenomenon of Milt Grant

More than 30 years in the indie
business have given him a reputation
for success through odd hours, lots of
promotion and ambitious financing

Milton Grant has received a mixture of ad-
miration. criticism and wonder far exceed-
ing the size of his company. Grant Broad-
casting Systems. And the glare of attention
is not likely o diminish soon. for within the
past six months GBS independent television
stations have signed on in the third- and
fourth-largest markets

In the next vear. or less. the industry may
know whether GBS swations in Chicago.,
Philadelphia and Miami will add to or sub-
tract from the Grant mystique.

Late last vear GBS raised $123 million,
including roughty $20 million in bank loans
and $85 million through a private placement
of debt securities. Placing large ~junk bond’
otferings tor an established media company
may not be an overwhelming task. but the
smaller GBS offering was a neater trick.
Only six months before, the independent
television industry had lost its courtroom
battle on cable must carry, and evidence was
surfacing of a more conservative attitude to-
ward the stations among advertisers. In addi-
tion. there was talk of a shakeout among
independent stations, especially  start-ups
such as Grant’s, and it was often remarked
that almost every major market had an un-
sold indie in it. That GBS raised the money
was due. to be sure, to the client list of
Drexel Burnham Lambert, but it was also
due to Grant’s reputation,

The reputation will be put to the test in the
projected 1986 revenue goal that has been
set for the three stations. A preliminary ver-
sion of the Drexel prospectus said that by the
end of this year. Grant hopes to have taken in

$55.8 million (with a negative cash tflow of

$14.2 million).

Deserved or not. Grant's reputation pre-
cedes him into markets. The general man-
ager of a competing Chicago station said:
“Even before he took over the station, peo-
ple kept conling up to me, asking: “What
impact has he had on the market?’ [ expected
him to start by walking across Lake Michi-
gan.”

Grant's singular habits are part of the mys-
tique. He rarely arrives at his office before
noon—sometimes much later—and often
conducts business meetings past midnight.
The seller of one of Grant’s three current

& -
Y A" Ny

-

-y 'y
el SN

o=
$

Iy

L

EAST

500 East 77th Street
Suite 1909

New York NY 10021
(212) 288-0737

WEST

9701 Wilshire Boulevard
Suite 700

Beverly Hills CA 90212
(213) 275-9266

SOUTH

6201 Powers Ferry Road
Suite 455

Atlanta GA 30339

(404) 956-0673

HAL GORE. Vice-pres.

Broadcasting May 19 1986
81

“25 YEARS EXPERIENCE GOES INTO EVERY SALE”

RADIO - TV - CATV - APPRAISALS




stations said: “The first meeting I had with
him started at 9 p.m. on Sunday night and
went uniil two in the morning.” The vice
president of station sales for one major syn-
dicator said: “Most of the deals I have had
with Grant have been done at two or three in
the morning."

Asked about his work schedule, the 58-
year-old president of Grant Broadcasting
System Inc. wryly remarked, “I have to keep
up the image.” He said his unusual hours
allow him to work without “getting in stress-
ful sitvations. . .and being interfered with
by telephone calls.” Much of his own work
is talking on the telephone, to his three sta-
tion managers and others. Grant, said one
associate, very often takes “copious notes.”

While Grant’s national reputation may not
have developed until his successful oper-
ation of television stations in Texas, he at-
tracted local attention in the Washington-
Baltimore area where he began in
broadcasting roughly 40 years ago. Almost
the first 10 of those years were in radio.

Grant said his disk jockey years—where
he hosted a top-40 format—helped prepare
him for television: “I learned about the audi-
ences. and how to influence them so they
respond to what you ask them to do.” At one
point Grant said he had a show that was
simultaneously carried by at least four sta-
tions within the Washington market. As
throughout most of his career. he was selling
ads at the same time he was hosting or pro-
ducing shows. developing a “'strong identity
with the sponsors.™

By the mid-1950’s Grant was in televi-
sion. After a brief stint at WBAL-Tv Balti-
more. he spent five years working for WTTG-
TV Washington. then owned by the DuMont
Broadcasting Corp.. until Metromedia pur-
chased the station in 1958. Adapting his ra-
dio format for television. Grant hosted what
The Washington Post described as an after-
noon “dance party for teen-agers.”

All the time. Grant recently recalled, he
was thinking about owning and operating his
own station. “After I watched what went on
at WTTG-TV. | thought it would be very easy.™
There was an opening for channel 20 in
Washington. so Grant put together some in-
vestors, and in 1966. wDCA-TV went on air.

Grant admits that he “went to school” in
television at WDCA-Tv: “We were up against
four very strong television stations. No one
had ever heard of UHF. and the adapters and
converters were not in place.” The station’s

WGBS-TV WBFS-TV WGBO-TV

Fuli-time

Station GBS sign-on

date
KTXH(TV) Houston * 11/82
KTXA(TV) Dallas/ Fort Worth * 5/83
WBFS-TV Miami 12/84
WGBO-TV Chicago 1/86
WGBS-TV Philadelphia 10/85

The Grant Broadcasting System track record

Notes: * Since sold by GBS. Shares come from A C. Nielsen numbers as compiled by a station rep firm. July ralings sweeps
are not included {they would tend to give independents higher rating in prime time)

Competing Sign-on-to-sign-off
independents share in first four
in market ratings books
2 6 3 7 7
4 4 5 6 7
2 4 4 7 7
3 p 4 ? ?
2 3 4 ? ?

capitalization, reportedly about $3 million,
was apparently not enough. Less than three
years later it was sold for about $5 million,
half of which represented the assumption of
liabilities. The FCC waived its antitraffick-
ing rule (recently repealed) to approve the
sale. explaining that Grant's company had
“lost substantial sums in operating WpCA-Tv
and that, since no more funds were reason-
ably available, the three-year holding rule
could be waived” (BROADCASTING, May 12,
1969).

Grant still had another 10 years in which
to go to school! in Washington, running
WDCA-TV, first for Superior Tube Co., and
then briefly for Taft Broadcasting, which
bought the station in 1979 for $15 million.
But once again the station’s manager was
evidently ready to get back into the owner’s
seat. and he put together a group that applied
for a vacancy on a competing UHF channel,
forcing him to resign from Taft. At about the
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same time Grant joined the licensee of two
Texas UHF’, kTxH(Tv) Houston and
KTXA(TV) Dallas.

Itis now a familiar tale of how after sever-
al years in Texas and $12 million of net in-
vestment, Grant Broadcasting earned a
$163-million profit at the end of 1984 upon
selling the two independent stations to Gulf
Broadcasting—which sold them soon after-
ward to Taft Broadcasting. (Two weeks be-
fore the Gulf purchase, Outlet Broadcasting
officials came close to buying the Texas sta-
tions for $125 million [“Closed Circuit,”
May 7, 1984].} According to the preliminary
version of the Drexel prospectus, Dallas had
achieved a 40% operating profit margin (pre-
tax income, plus depreciation and interest)
for fiscal 1984. while KTXH was operating at
2 33% margin (not directly comparable to
Dallas because KTXH received insurance
money to compensate for a [983 tower acci-
dent).

It was because of the Texas years that
more than idle attention was directed to
Grant. And when it was announced that
GBS, with many of the same backers. had
bought a former STV operation in Miami,
the stations there researched the GBS modus
operandi. Still, as the chart above shows,
since signing on in December 1984,
WBFS(TV) Miami has managed to quickly
grab sign-on-to-sign-off household share at
the same pace as the Texas stations.

Since the WBFS sign-on. Miami has be-
come a metered market, a technical change
that improved the ratings of all indepen-
dents. In fact, none of WBFS's independent
competitors have lost share since the GBS
station entered the market. But it is also true
that Grant’s channel 33 station quickly sur-
passed one of the two other independents to
pull within two share points of an 18-year-



old VHF station. all in less than a year.

Now Grant Broadcasting Systems. with
the help of its fund raising. is in Philadelphia
and Chicago. In Philadelphia. WGBS-TV is
another former STV operation. The channe!l
57 station was purchased for $30 million
cash. and GBS. according to the preliminary
Drexel prospectus. plans to spend an addi-
tional $5 million for equipment. The com-
pany expects to get a five share of the audi-
ence in 1986 and a seven in 1987.

In Chicago. GBS bought a half-interest in
WGBO-TV. licensed to Joliet. 11l.. along with
999 of the initial tax benefits. The purchase
was made from a limited partnership run by
Focus Broadcasting. controlled by former
UP1 owners Douglas Ruhe and William
Geissler. for $5.1 million. GBS has an op-
tion on the other half for $25 million that will
escalate in five years to $52 million. As part
of its business plan the company is hoping to
get just over a five share of market viewing
in 1986.

The goals Grant set for his three stations
are slightly lower than those he has achieved
elsewhere. I don’t think that the shares have
to be as great because the markets are great-
er.” he said. GBS has some leeway in paying
interest on it debt because most of the notes
were “zero coupons.” due in 1991 and 1992,
the interest on which is not paid until the
notes come due.

What have people found when looking for
clues to the success of Grant's previous start-
up operations? The GBS president himself
provides some of the answer: ~It is a creed
we have. not to build a station. but to come
on full grown.”

Cenrtainly part of the Grant system means
promoting the station as “full grown.” One
radio general manager said GBS “spent a lot
of money with us. Instead of doing commer-
cials that run the full year. they took individ-
ual events and hit hard on them.™ The gener-
al manager of a competing Chicago station
said that GBS probably holds the ad-page
record for TV Guide in each city where the
company has operated a station. And an ex-
ecutive at one group broadcaster who battled
Grant in more than one market said: “He
outbought everyone in the market. . .more
billboards and more space.”

A second part of the GBS system may be
harder to analyze. That is what some people
describe as Grant's intuitive grasp of public
taste. Nolanda Hill, who competed against
Grant's KTXA when she owned KRLD-Tv Dal-
las, said of Grant. “Nobody is better at read-
ing what the public wants and giving it to
them. He has a real sense of theatrics and
drama. even in the way he dresses. He truly
identifies with the masses...He does the
research and has a very good grasp on the
statistical side.” Grant. in talking about his
radio days. said: “l have always enjoyed
reaching out to the audiences. The more you
can move them in some manner, the better,
though always in a wholesome way. We try
to become part of a town as quickly as possi-
ble. and never be dull.”

Grant insists on referring to the company’s
success as a team effort. Most of his current
station and sales managers moved from the
Dallas and Houston stations to take over in
Miami, Philadelphia and Houston—Grant
himself is considered the general manager of

all the stations.

GBS has worked hard to please another -

clientele. advertisers. While not many start-
up independents would think of setting up a
national sales office in New York, Grant has
one, apart from his station representation
firm, staffed by two people.

The GBS sales effort had been overseen
by Earl Jones, executive vice president.
Jones left the company recently to set up
International Broadcast Systems Ltd., an in-
ternational television consulting, representa-
tion and investing firm that was also backed
by GBS Chairman Sidney Shlenker.

Jones told BROADCASTING why he left a
several-hundred-thousand-dollar-a-year sal-
ary and a 10-year tenure at GBS just after the
company had started battle in two large mar-
kets: "I looked at the price of local television
stations and didn’t think they were going to
get too much higher. Other people in GBS
didn’t share that point of view, but even if
they are right, | don't think there is going to
be the growth that will come from the priva-
tization of television in Europe and else-
where. This also gave me a chance to be a
pioneer in my own business.” GBS will
probably announce a partial replacement for
Jones by next week.

GBS station aspirations, said Grant, are
kept simple. “*We are not into production, or
syndication.” Some observers would also
say the GBS stations are not into news. The
five stations GBS has owned generally have
run either Independent Network News or
CNN Headline News. But the staffing level
of 50 nonunion employes has not allowed
for a local news operation. Staffing 1s lean,

but morale is said to be high. As the departed
Jones has explained it: “Because Milt is a
maverick. people always expected us to fail.
That made us pull harder together.”

The operation of GBS television stations
that draws the most controversy is program
acquisition. Grant has often heard assertions
that he has special ties to syndicators, who.
it is claimed, like him because he pays un-
reasonably high programing prices—which
are ultimately paid by whoever buys the
GBS station several years later.

If there is a truth to the Grant program-
buying controversy. it is probably a mixed
truth. Grant himself will admit that he has
“helped distributors” by bidding aggressive-
ly for programing and that they like him
coming into a market. There is also no doubt
that GBS has been involved in some highly
competitive bidding. sometimes by force of
circumstance—KTXA(TV). for instance. went
on the air at the same time that two other
STV operations also converted to commer-
cial independents.

On the other hand, both Texas stations,
barring some fancy accounting. were more
than paying off their programing bills before
they were sold. It can also be noted that
some of the same critics who accuse Grant of
being too aggressive with his program
buying also say that he won't succeed in
either Chicago or Philadelphia because there
is not enough good programing to be
bought.

Grant's admirers say he is aggressive. op-
portunistic and talented. He has aroused
controversy with an arrangement, approved
by the FCC several weeks ago. to provide

SUSQUEHANNA RADIO CORP.

has acquired

WAVE-FM

Sarasota, Florida

from

COSMOS BROADCASTING CORP.

CHAPMAN ASSOCIATES, INC. initiated
the transaction and assisted in negotiations.

CHAPMAN ASSOCIATES'

Executive Offices: 8425 Dunwoody Place, Atlanta, GA 30338
{404) 998-1100
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Stockénae

Market

Closing  Closing Capitali-

Wed Wed Net  Percewt P/E  :ation

May 14 Mav 7 Change Change Ratio (000.000)
e [~ (7T I ————
N Capital Cities/ABC . . . . . 235 220 15 681 26  3.768
NCBS............. 13 58 133 3 58 272 2% 3203
O Clear Channel , ., . ... 15 114 14 34 172 338 22 44
O Gulf Broadcasting . . ., , . 116 316 -~ 1/8 -6666 2
0 Jacor Commun. . . ... ' 6 14 6 38 - 18 - 19 35
OLN ............. 44 14 42 14 2 473 33 117
O Malrite. . .......... 14 14 34 - 4 - 508 17 116
O Malrite'A". ......... 14 12 14 14 /4 175 20 61
A Price Commun.. ... ... 1178 12 - 8 - 104 115
O Scripps Howard . .. ... 56 56 18 578
O SunGroupine. . ...... 4 18 4 14 — 118 - 294 4 6
NTaft ............. 102 12 94 8 12 9.04 22 928
O TVX Broadcast Group. .. 10 34 10 %4 44 63
O United Television. . . . .. 28 38 28 58 - 114 - 087 26 310
N BRCADCASTING WITH OTHER MAJOR INTERESTS S
N AH.Belo.......... 51 1/4 52 18 - M -~ 167 25 592
A Adams Russell. . .. ... 37 18 3B 14 1548 4483 24 234
A Affiliated Pubs . . . .. .. 46 1/2 45 34 34 1.63 26 844
O American Comm. & TV . . 32 32 7
N American Family. . .. .. k1] 3 2 1239
O Assoc, Commun.. .. ... 4 34 44 12 144 56 213
N Chris-Craft . . ....... 66 67 -1 - 149 29 431
N Dun & Bradstreet . . ... 108 174 105 34 212 236 26 8228
N GannettCo.......... 78 38 73 38 5 681 24 6292
N GenCorp ......... . 66 18 89 58 - 312 - 502 15 1477
N General Cinema . .. ... 49 34 50 178 - 38 - 074 20 1652
0 Gray Commun.. . ..... 138 138 23 68
N Jefferson-Pilot . . . . ... 50 12 &1 - 12 - 098 1" 1.407
N John Blair. . . ....... 26 26 12 - 12 - 188 210
O Josephsonintl.. .. .. .. 10 34 11 58 - 78 - 752 50
N Knight-Ridder. . . . .. .. 51 114 50 58 58 123 23 2.877
N Lee Enterprises .., ... 25 114 25 14 21 639
N Liberty. . .......... 38 12 40 34 - 214 - 552 16 388
N McGraw-Hill. . . . ..... 56 38 55 18 11/4 226 19 2,842
A Media General . ...... 92 38 90 34 1 58 1.9 20 650
N Meredith Corp.. . ... .. 73 34 74 114 - 12 - 067 14 698
O Multimedia ......... 34 172 M4 12 147 76 378
A New York Times . ..... 64 58 64 58 97 22 2614
O Park Commun........ 28 114 27 34 172 180 26 389
N Rollins Commun.. . ., . 37 14 33 38 378 1161 41 544
T Selkick. .. ......... 25 112 25 1/4 114 89 55 207
O Stauffer Commun. . . . . . 140 140 23 140
A TechiOpsine.. ....... 28 38 28 38 5 62
N Times Mirror . . . ..... 56 1/8 55 11/8 204 16 3617
0 TPC Commun. . ...... 1/2 7186 1/16 14.28 5
N Tribune . .......... 62 172 62 18 i} 60 20 2.535
A TurmerBestg.. . ...... 24 1/4 26 38 - 21/8 - 805 306 528
A Washington Post. . . ... 159 158 1 63 20 2038
I (1 1) —
O All American TV . . . ... 612 6 34 - 14 - 370 7
O American Nat. Ent . . ... 11516 1 78 116 333 9 4
O Barrisindus . ....... 23 18 23 58 - W2 - 211 38 205
N CocaCola. . ........ 12 108 5/8 338 310 19 14,650
N Disney. .. ......... 45 1/4 45 118 118 21 3 5.854
N DowJones & Co. ... .. 53 14 50 14 3 597 25 3434
O Financial News. . ... .. 8 14 8 18 18 153 103 89
O FourStar. ......... 6 18 6 14 — 158 - 200 & 4
A Fries Entertain.. . . . ... 8 18 8 14 - 18 - 1.5t 15 42
N Guilf + Western . . . ... 57 118 56 188 1 178 16  3.531
O HalRoach. . ....... .13 14 -1 - 7.4 72
O KingWorld . .. ...... 39 34 38 34 1 258 24 405
A Lorimar-Telepictures. . .. 24 358 25 1/4 — 78 -— 346 24 778
NMCA. . ........... 49 58 51 12 - 178 - 364 22 3718
A New World Pictures . . . . 21 118 20 11/8 562 51 225
N Orion Pictures . . . . ... 14 14 14 1/4 136
N PlayboyEnt. . ... ... e 6 78 7 - 18 - 178 64
O Reeves Commun, . . ... 14 14 14 - 1144 - 175 174
O Republic Pictures ‘A’ , , . 978 10 12 - 58 -59 70 28
O Republic Pictures ‘B’ . . . 9 34 10 - 14 — 250 69 7
O RobertHalmi........ 4 172 4 34 - 14 — 526 40 78
O Sat. Music Net.. ... ... 718 8 18 -1 -12.30 48
N Warner Communications . 46 1/4 43 78 - 258 - 537 15 2853
O Westwood One. ... ... 28 114 25 34 212 970 44 191

Ally & Gargano. . .
BBDOMe. .........
Compact Video. . . . ...
Comsat
Doyle DaneB. .......
Foote Cone &B.. .. ...
Grey Advertising. . . . ..
Interpublic Group
JWT Group . .
Movielab . . . . .
Ogilvy Group. . .. ....
Saatchi & Saatchi
Telemation
TEMPO Enterprises . . . .
T™ Communications. . . .
Unitel Video. . . . .....

POQOCOOPZ2ZZ0Z2Z02000

Market

Closing  Closing Capitali—
Wed Wed Net  Percent PIE  zation
May 14  May 7 Change change Ratio (000.000)

SERVICE |

1% 1 18 10 24
30 31 14~ 114 - 400 18 386
618 6 114 - 18 - 200 153 26
36 14 36 38 - 18 - 034 656
24 24 114 - 14 - 103 23 138
63 58 63 118 12 19 16 242
1ns 125 -7 - 560 7 "
57 54 12 2 12 458 16 621
38 38 3B 18 2 1/4 622 16 348
734 7 34 . 12
34 34 35 - 14 - 0711 16 475
¥ 12 37 338 - M8 - 24 21 458
6 112 6 12 6 7
10 112 9 34 34 7689 29 60
358 3 34 - 18 - 333 32 27
9112 9 114 1/4 270 20

Lo I —

Acton Corp.. . ... ... .
Cablevision Sys. ‘A" . . . .
Cardiff Commun.. . . ...
CentelCorp. . .......
Century Commun. . . . . .
Comcast .,........
Heritage Commun.. . . . .
Jones Intercable . ., . . . .
Maclean Hunter'X’. . . . .
Rogers Cable Systems . .
Rogers Cablesystems . . .
TCA Cable TV
Tele-Commun,
Timelne. . .........
United Artists Commun.. .
United Cable TV
Viacom

ZZ20Z00H4H0-1H0Z00CZ0>r >

2 12 3 18 - S8 -2000 14
17 34 16 34 t 5.97 3rz
1546 1 516 3 2
5318 53 114 - 8 - 023 N 1,469
13 14 13 144 265 256
25 14 25 12 - 14 - 09 36 537
25 23 18 118 471 58 434
1" % 12 114 - 12 - 408 28 ny
19 19 14 - 114 - 129 28 700
14 12 14 58 - 118 - 085 340
14 14 18 - 18 - 088 72
18 118 18 34 - 58 - 333 31 195
49 34 49 38 38 5 226 2390
76 12 77 18 - 58 - 081 23 4802
33 34 3 - 1174 - 357 49 692
28 14 28 1/4 70 656
65 70 12 - 512 - 780 3 1,316

I £ LECTRONICS/MANUFACTURING

N3Mm. ......
Allied-Signal . ., .....
AMCable TV...... 5 o

Arvin Industries

Birdview Satellite
Burnup & Sims. . .. ...
C-Cor Electronics
Cable TV indus. . .. ...
Cetec

Eastman Kodak
Elec Mis & Comm, . , . ..
Gen. Instrument
General Electric
Geotellne. . ........
Harris Corp. .. ......
MACom.Inc. .......
Microdyne. . . . .
Motorola . .........
N.A.Philips. . .. .....
Oak Industries
Pico Products
RCA. .

Tektronix . .. .......
Westinghouse
Western Union
Zenith . . .

Standard & Poor’s 400 . .

ZZIZZZTZZZPZZZ0O0Z220Z220Z2Z2Pr 0P 00002202

102 114 101 114 1 988 17 11,696
49 34 49 78 — 18 - 025 8.715
1716 1716 5
10 78 11 38 - 112 — 439 19 395
31 14 31 14 13 504

e 516 1116 20.00 3
53 6 38 - 58 -~ 980 287 51
6 5 18 718 17.07 18
3 3 9
778 7 78 15
6 18 65 78 1/4 425 26 62
134 1 12 114 16.66 8
878 8 34 1/8 142 18 15

17 16 7/8 1/8 7413 102
59 56 138 278 512 40 13314
314 3 38 - 118 - 370 13
21 112 21 38 18 .58 696
712 17 14 174 32 14 35338
168 1 58 6 5
32 12 32 12 22 1,308
16 58 16 14 3/8 230 723
512 5 3 - 14 - 434 30 24
46 34 45 18 158 360 74 5904
45 34 44 1 34 397 19 1323
214 1 12 314 20.00 69
2 34 2 58 1/8 4.76 9
65 12 65 12 15 5.908
1 .38 - 38 - 329 15 257
21 112 22 38 - 18 — 391 13 4969
60 12 59 34 kL] 125 19 1197
28 78 20 - 118 - 375 53 615
52 58 353 - 38 - 070 14 8093
6 6 118 - 18 - 204 146
28 18 27 18 174 89 650
265.57 263.60 1.97 0.74

T-Toronto, A-American, N-N.Y., 0-OTC. 8id prices and common A stock used uniess
ctherwise noted. "O" in P/E ratio is deficit. P/E ralios are based on earnings per share

for the previous 12 months as published by Standard & Poor's or as obtained by

BROADCASTINGs own research.
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consulting and financial support to the win-
ner of the channel 14 license in Washing-
ton—the same one that Grant applied for six
years ago. Some say that GBS will soon be
running that station. A hearing schedule on
the awarding of the license. and possibly on
GBS’s consulting and financing arrange-
ment. will soon be set by the U.S. Court of
Appeals in Washington.

Speaking for himself, the GBS president
remembers a cartoon that illustrates two men
receiving trophies. One. statuesque and well
dressed. holds a small trophy awarded “for
best form.”™ Another. shorter and rumpled.
holds a large trophy “for winning.” There is
little doubt which of the two cartoon figures
Milt Grant identifies with. a

Rollins family
selling control
to Heritage

for $260 million

Sale will give Heritage 43.5% interest;
it will eventually buy the rest

Yet another family is giving up control of a
media conglomerate. but this lime apparent-
ly without divisiveness among the family
members. The Rolling family last week an-
nounced they would sell a controlling 43.5%
interest in Rollins Communications to Heri-
tage Communications for roughly $260 mil-
lion.

Although the transaction announced last
Tuesday was a sale of an option on roughly
6.4 million shares—at $1.50 per share—
Heritage President James Hoak said the deal
was structured that way, rather than an out-
right sale, at the Rollins’ request, and that
Des Moines-based Heritage had every inten-
tion of exercising the year-long option. It
was also clear from discussions with Heri-
tage officials that they at some point intend
to own all of Rollins. an Atlanta-based me-
dia conglomerate with 260,000 cable sub-
scribers. an outdoor advertising division,
five AM’s. one FM and four TV's,

Negotiations between the Rollins’ and
Heritage began about six weeks ago afier the
idea was suggested by a New York-based
investment banking firm, Shearson Lehman
Brothers. David Lundquist, vice president
of finance for Herilage, said: “My impres-
sion is that they [the Rollins’] have talked
with a number of people off and on. As far as
1 know, in the time frame we were lalking
seriously to them. there didn't seem to be
anybody else around.”

When Heritage exercises its option, after
receiving the necessary approval from the
Justice Department, the FCC and local cable
franchise authorities, it will buy roughly 2.2
million of the shares for $41 cash each, and
purchase the remaining 4.2 million with
11% notes with maturities averaging six
years.

The agreement also reportedly said that if
Heritage increases its ownership in Rollins
to a majority of the outstanding stock during
the next five years, it must do so through

BeoktomZImne

That's entertainment. MCA announced its intention to acquire Facility Merchandising,
Front Line Management and Full Moon Records. Consideration will be paid with MCA
stock. Facility Merchandising handles “novelty vending rights.” Front Line is talent
representation firm. MCA said company's records group president, Irving Azoft, is one of
principals in acquired companies and will oversee new acquisitions. MCA also said it had
exercised an option 1o increase its ownership of Toronto-based theater company from
33% to 50%.

O

Self-discipline. At annual meeting of Foote Cone & Belding, shareholders approved
measure that would eliminate their ability to take action without benefit of stockholders
meeting.

a
The better fifth. Josephson International said it has retained Shearson Lehman Brothers
to "advise it on the possible divestment" of its office products group which contributed
75% of company's revenue in fiscal 1985. If completed, Josephson, which recently sold
its financial services group, and has announced sale of remaining radio stations to
current management, would be left with talent agency business, which contributed 18% of
1985 revenue.

a

Spending at home. Liberty Corp. said board of directors extended company’s 560,000
share-repurchase authorization to Dec. 31, 1987. Barry Edwards, vice president and
treasurer, said company had already purchased 350,000 of autherized amount within
past six-to-eight months, but had recently stopped because of increase in stock price.
Times Mirror also said it would be repurchasing its shares on open market or through
private market transactions “frem time to time." Anthony Hatch, director of corporate
public affairs, said there was nc expiration date on share repurchase plan, nor any
determination of when or how many shares would be bought. Times Mirror completed 7.5-
million share partial self-tender offer, at $60 per share, in July 1985, and now has 64.4
million shares outstanding.

(|

Unusual and extraordinary. Lorimar-Telepictures said company’s new fiscal year would
end March 31—previously Lorimar’s had ended with July and Telepictures reported
according to calendar year. Company said eight-month “short period” results would show
net loss of approximatety $20 million. Loss would be “primarily attributable” to costs
asscciated with Feb. 18 merger of two companies, and to ioss reporied in exchange of
stock for $44 million in "oulstanding subordinated debt.” Company also has called for
redemption of roughly $115 million, principal amount, in convertible debentures. Both of
two separate issues are convertible at prices substantially below current trading price of
stock. First-quarter results for tiscal 1987 will include gain of $24 million on Lorimar-
Telepicture’s sale of investment in Warner Communications.

a

Textbook example. SFN Companies said it completed previously announced sale of
Silver Burdett publishing company to Guif + Western for $125 millicn cash. Glenview, Ill.-
based SFN also said it completed redemption of $205 million in 14%% notes issued (o
help finance Feb. 1, 1985, leveraged buyout.

a

The real thing. Coca-Cola Corp. is purchasing 10% share of new public common stock
offering by De Laurentis Entertainment Group Inc., motion picture production and
distribution company formed last October following purchase of Embassy Pictures from
Coca-Cola by independent producer-director Dino De Laurentis. Revelation was made in
DLEG prospectus for initial public offering to raise $15 million-$50 million, depending on
number of shares issued. Company will issue at least 1.5 million shares at about $10
each, representing 16.9% of the approximately nine million outstanding shares after the
offering.

0

Reducing exercise. Robert Halmi, New York-based program producer and syndicator,
moved up expiraticn date of 1.1 million unexercised stock warrants, initially issued in
1983. Company will now let warrant holders purchase stock through May 30, 1986, at
$1.94 per share. Previously, warrants permitted purchase of shares through Oct. 1, 1988,
at price of $2.

purchases at no less than the $41-per-share
price it is paying the Rollins family. That
price is 25% above where Rollins stock
(NYSE: ROC) was trading during the sever-
al weeks preceding the anncuncement. A
purchase of all of Rollins Communications
outstanding stock would cost roughly $600
million.
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0. Wayne Rollins, the 74-year-old chair-
man of Rollins Communications, started the
company’s broadcasting operations in 1950,
building WRAD(AM) Radford, Va. He and his
two sons, Randall and Gary, will still control
two other publicly traded businesses—RPC
Energy Services Inc., an oil and gas equip-
ment and service business, and Rollins Inc.,

b



which comprises Orkin exterminating and a
protective security business. All three oper-
ations were previously combined in one
company. Rollins Inc.. until they were split
in 1984 (BROADCASTING, July 2. 1984). In
addition. the Rollins™ have extensive real es-
tate holdings and other business interests.
Investors™ initial reaction to the proposed
transaction was positive and Rollins stock
gained 4% on Wednesday to close at 374,
Despite the potentially large debt burden for
Heritage, its stock also increased the day
following the announcement, up 1% to $25.
Lundquist said the initial. and only, bene-
fits to Heritage from a controlling. but not
majority. interest in Rollins would be in con-
solidating both companies® cable subscrib-
ers—for a total of roughly one million—

giving the MSO discounts in purchasing
equipment and programing. Both companies
operate cable systems in Massachusetts; oth-
er Rollins systems are in Rhode Island, Con-
necticut and Wilmington. Del. It has also
begun construction in Philadelphia, where
Rollins has one of the city’s four separate
franchises.

Lundquist said: **We pretty much evaluat-
ed and justified purchasing the properties as
if they were to continue 10 run as they have
been.” He added that for the present there
would be no Heritage representative on the
Rollins board: “Since the contemplation is
that at some point. we will have the whole
thing. it is not a critical variable here.”” Con-
solidated. the two companies would have
had 1985 revenue of $260 million. ]

Summer jobs, The educatonsl founda-
tion aof MNATFE International has chosen
five collegs commumications  Instug-
lors o orecend  summer intemshons
Each year MATPE pays teachers 5250 a
wiess T0 wark al boesl television stalions
lo gan experience that will imorove
lheir teaching. Teachers chasen this
year were Lof Thomas, Esat Canlra
nivarsitg, Ada, Okla: Mawesn heme
cox, Oklahoma State Universityg Sl
walar: William  Jackson,  Middletown
State University Murfressticrs. Tann,
David Rogosky, Tranion Siare Ce ke
N.J., and Rob Ballamy University al Ar-
kansas, Little Facx

[

For the Recordu

As compiled by BROADCASTING, May 8§
through May 14. and based on filings, au-
thorizations and other FCC actions.

Abbreviations:  AFC—Anienna For  Communications.
ALJ—Administrative Law Judge. alt.—aliemate. ann.——
announced. ant.—untenna.  aut.—aural. aux.—auxiliary.
CH—critical hours. CP—construction permit.  D—day.
DA—directional antenna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average rerrain.
khz—kilohertz. kw—kilowalls. m-—meters. MEQC—
maximum expected operation value. mhz—megahertz.
mod.—modification. N—night. PSA—presunrise service
authority,. RCL—remote control location. S-A—Scicntific-
Atlanta. SH—specified hours. SL—studio location. TL-~
transmitter location. trans.—wansmitter. TPO—transmitter
power output. U-—unlimited hours. vis.—visual. w—watts.
*—noncommerciil.

Ownership Changes

AM’s
Applications

8 KOBH-AM-FM Hot Springs. S.D. {AM: 580 khz: 500
w-D: FM: 96,7 mhu: 1.4 kw: HAAT: 440 ft.\—Seeks assign-
ment of livense from Sorenson Broadeasting Corp. to Tracy
Bastian and his wife, Valerie, for $120.000. Seller is Sioux
Falls. S.D.-based group of scven AM’s and six FM's owned
by Dean Sorcnson. Buver is staff correspondent for The
Rapid City (S.D.) Juwrrad. Filed May 1.

8 KBRG(FM) Fremont. Calif. (104.9 mhz: 3 kw: HAAT:
300 fi.)—Secks assignment of license from Leon A. Crosby
to Radio America for $2.875.0(0). comprising assumption of

notes totaling approximately $1.25 million and remainder
cash. Scller has interest in WFAT(TV) Johnstown-Alioona.
Pa. Buyer is owned by brothers. James Jay and Daniel Lee
Villanueva. Danicl has interest in LPTV's WI4AA Arling-
ton. Va.. and K66BYV Detroit. James has interest in KXKX-
FM Galveston. Tex. Their father. Daniel D. Villanueva. is
VPand 6% owner of Spanish International Communications
Corp.. and general manager of KMEX-TV San Anionio.
Tex. Elder Villanueva also has interest in KDTV(TV) San
Francisco and KTVW(TV) Phoenix. Filed May 5.

® WNFI(FM) Palatka, Fla. (99.9 mhz: 100 kw: HAAT:
1.249 fi.}—Seeks assignment of license from Ronette Com-
munications Corp. to Norman S. Drubncer for $8.5 million.
Seller is owned by Carl Como Tutera and Ronald Sanmcls. It
dlso owns KXYQ(FM) Salem. Ore. Buyer owns
WNLC(AM)-WTYD(FM) New London. Conn.. and WPAP
(AM) Panama City. Fla. Filed May I.

" WERK(AM) Muncie. Ind. (990 khz: 250 w-D)—Secks
assignment of license from Galesburg Printing and Publish-
ing Co. to WERK Inc. for $200,000. comprising $75.000
cash and $125.000 consulting agreement. Seller is principal-
ly owned by Lester Pritchard. It owns WGILIAM)-
WAAG(FM) Galesburg. [1l.. apd KMCD(AM)-KBCT(FAM)
Fairficld. lowa. It also publishes Galesburg Register-Mail.
Buyer is principully owned by James A. Beauy and Bernard
l.andman. who also own WOKZ-F\ Muncie. Ind. Filed
May 2.

® WKOLAM)-WMVQ(FM) Amsterdam. N.Y.. and
WBSM(AM) New Bedford. Mass. tAM: 1570 khz: | kw-D;
FM: 97.7 mhz: 3 kw: HAAT: 135 ft.)—Seek assignment of
license from Metter Broadceasting Inc. 10 Sage Broadcasting
Corp. for assumption of liabilities of WOKL(AM)-
WMVQ(FM) and $2.325.000 for WBSM(AM). Seller is
principally owned by Michael Metter. It has no other broad-
cast intercsts. Buyeris owned by Leonard A. Fassler. Gerald
A. Poch. Gerald M. LeBow. Kenny Karen and two others. [t
owns WNAQ(AM) Naugatuck. (Waterbury) Conn.. and
WZFM(FM) Briarcliff Manor. (White Plains) N.Y. It is also

B SYSTEM DESIGN & |
CONSTRUCTION.,

B FLOCR PLAN LAYOUT.

B 250 PRODUCT LINES.

B CUSTOM CONSOLES &
MILLWORK.

B COST EFFECTIVE.

Systems built in our plant while
your building is being constructed

e e
| E
e 1

BROADCAST SYS-'TEI-VIS inNC.
800/531.5232  800/252-9792 TX

NEW CP?

MORE THAN 20 TV FACILITIES CONSTRUCTED
IN 2 YEARS...ALL ON-BUDGET...ON-TIME.
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purchasing  WXY{QUAM)-WSPT(FM) Stevens Point.
WHK(AM)-WBIZ(FM} Eau Claire. all Wisconsin:
WTAXIAM)-WDBR(FM)  Springfield. .. and
KMNS(AM)-KSEZ(FM) Sioux City. lowa. (“In Brief.”
April 14. and below). Filed May 2.

®  KLEF(FM) Scabrook. Tex. (92.1 mhz: 1.4 kw: HAAT:
485 ft. )—Secks assignment of license from Roy E. Hender-
son to The Classical Media Corp. for $3.700.000 cash.
Seller is also app. for four new FM's. Buyer is owned by Joe
E. Russo. his daughter. Kathryn Hamilton. Judy A. Berry,
Harold B. Klinger and John E. Johnson. It owns D. Russo
Companies. Houston-based diversified real estate and finan-
cial services firm. with hotel and banking interests. Filed
May 6.

8 KBUC-AM-FM San Antonio. Tex. (AM: 1310 khz: 5
kw-D: FM: 107.5 mhz: 100 kw; HAAT: 1.472 ft.)}—Seeks
assignment of license from TETCO Inc. 1o TK Communica-
tions Inc. for undisclosed price. Seller is principally owned
by Tom E. Turner. who also owns KRYS-AM-FM Corpus
Christi. Tex. Buyer is owned by John F. Tenaglia. Robert K.
Weary. James P. Sunderland and his brother. Robert. and five
others. It also owns KLUV-FM Dallas and WSRF(AM)-
WSHE(FM) Fort Lauderdale, Fla. Filed May 1.

B WUK(AM)-WBIZ(FM) Eau Claire. Wis..
WTAX(AM)-WDBR(FM) Springfield. 1ll.. KMNS(AM)-
KSEZ(FM) Sioux City. lowa (WJK: 1400 khz: | kw-U:
WBIZ: 100.7 mhz: [00 kw: HAAT: 714 fi.. WTAX: 1240
khz: | kw-D: 250 w-N: WDBR: 103.7 mhz: 50 kw; HAAT:
320 ft.: KMNS: 620 khz: | kw-U; KSEZ:97.9 mhz: 100 kw:
HAAT: 1.000 ft.)—Seeks assignment of license from Sentry
Broadcasting Inc. to Sage Broadcasting for $8.150.000.
Seller is Stevens Point, Wis.-based group of seven AM's and
six FM's owned by Sentry Corp. insurance company. Group
is headed by Tom Jirous. presidént. Buyer is also purchasing
WKOLIAM)-WMVQ(FM)  Amsterdam. N.Y., and
WBSM(AM) New Bedford. Mass. (see above). Seller will
own six AM’s and five FM’s. Filed May 1.

8 WXYQ(AM)-WSPT(FM) Stevens Point. Wis. (AM:
1010 khz: | kw-D: FM:97.9 mhz: 50 kw; HAAT: 340 fi.)—
Seeks assignment of Jicense from Seniry Broadcasting 1o
Sage Broudcasting for $1.250.000. (See above). Filed May
1.

New Stations

FM’s

B Sparta. Ga.—Jana-Elizabeth Fogle seeks 97.7 mhz: 3
kw: HAAT: 328 ft. Address: P.O. Box 226. Milledgeville.
Ga. 31061. Principal has no other broadcast interests. Filed
May 7.

® Hiawatha. Kan.—Hiawatha Educational Broadcasting
Foundation seeks 91.1 mhz; 398 w: HAAT: 134.4 fi. Ad-
dress: 800 S. First. 66434. Principal is nonprofit corporation
headed by William Kropp. Warmren Lowe and Melvin
Strohm. It has no other broadcast.interests. Filed May 7.

® Slayton. Minn.—Edgewater Broadcasting Co. Inc.
seeks 103.1 mhz: 3 kw: HAAT: 269.2 fi. Address: 3180 30th



St.. Slayton. Minn. 56172, Principal is owned by Honee Lee
Longstreer and Joseph LeTendre. They have interest in
KVRA{AM)-KVRE(FM) Vermillion. S.D. Filed March 27.
o Quakridge, Ore.—Michael Liss sccks 92.1 mhz: | kw:
HAAT: minus 833.1 fi. Address: Box 3437, Chico, Calif.
95927, Principal has no other hroadeast interests, Filed May
;

8 Reedsport, Ore.—Michael Liss secks 92,1 mhz: | kw.
HAAT: 302 1. Address: Box 3437, Chico. Calif. 95927,
Principul has no other hroadeast interests. Filed May 5.

a8 *Villsnova., Pa.—Villinova University in the state of
Pennsylvania secks 88.5 mhz: 460 w: HAAT: 275 It. Ad-
dress: 19085, Principal is educational institution headed by
John H. Driscoll. Filed May 7.

& McKinnon. Tex.—David R. Ross secks 101.5 mhz: 790
w: HAAT: 607.2 fi. Address: Route One. Dover. Tenn.
37058. Principal has 1o other broadcast interests. Filed May
7.

o Palacios. Tex.—Bay Broadeasting lLad. secks 100.7
mhz: 3 kwi HAAL 30011, Address: Highway 35 Eust. Bay
City. Tex. 77414, Principal is principally owned by Brenda
Clark. It owns KIOX(AM) Bay City. Tex. Filed May 7.
TV's

8  Blucflicld. W.Va.—Paul Lumbert Lid. sceks ch. 40: ERP
vis. 1.000 kw; aur. |00 kw: HAAT: 301 ft.: ant. height above
ground: 134.5 ft. Address: 205 Juneway Dr.. Chittenango.
N.Y. 13037, Principal is also app. for new TV in Toledo.
Ohio. Filed May 7.

8 Bluclicld. W.Va.—Berton Mowers seeks ch. 40: ERP
vis. 1000 kw: aur. 100 kw! HAAT: 301 ft.: ant. height above
ground: 134.5 1t. Address: PO, Box 1797, Syracuse, N.Y.
13201, Principal has no other hroadeast interests. Filed May
5.

Facilities Changes

Applications

AM's

Tendered

u WSIP (1130 khz) Murray. Ky.—Sceks CP w increase day
power to 2.5 kw. install DA-2. and make chunges inant. sys.
App. May 12,

u KREL (1280 khz) Henderson, Nev.—Scecks CP 10 change
city of lic. 1o Paradise. Nev: add night service with 360 w:
install DA-2: change freq. o 1290 khz: change TL. and
nuke changes in ant. sys. App. May 6.

8 KOB (770 khz) Alhuguergue. N M. —Sceeks CP o operate
experimental synchronous AM station simultancous with
KOB (acility in Santa Fe, N.ML. on sume [requency. App.
May 12,

Accepled
u KOOL (960 khz) Phocnix—Sceks CP o change TL. App.
Muy 8.

8 WMIB 11510 khz) Marco Islnd. Fla.—Sceks MP 1o aug-
ment day and night panern. App. May 8.

# WCHK (1290 khz) Canton. Ga.—Secks CP tochange TL.
App. May 8.

B WK YK (940 khz) Bumnsville, N.C.—Secks CP 1o change
TL. App. May 7.

o WWRL (1600 khz) New York—Secks CP to augment day
and night patiern. App. May 8.

FM’s

Tendered

8 *KVCE (91,9 mhy) Fallon, Nev.—Secks mod. of CP 1o
change freyg. o 89.5 mhz. App. May 12,

Accepted
m KLQZ.(107.1 mhz) Paragoukd. Ark.—Secks CP to change
ERP w 1.924 kw. App. May 7.

# KFXE (%2.3 mhz) Pine Bluft. Ark.—Secks mod. of CP 1o
change HAAT to 938 ft. App. May 6.

u KUTE (101.9 mhz) Glendale. Calif.—Seeks CP 1o change
ERP 1o 2.36 kw. App. May 9.

m KKLA (99.3 mhz) Los Angeles—Seeks mod. of CP 1o
change HAAT 10 618 ft. App. May 6.

# *KEG (90.3 mhz) Crested Butie. Colo.—Seeks mod. of

- oy -

CP to change TL. App. May 7.

u *WNLE (91.7 mhz) Fernandina Beach. Fla.—Secks CPwo
change ERP to 10 kw. App. May 7.

& WPCI (105.5 mhz) Perry. Fla.—Sceks mod. of CP 1o
change TL and change HAAT to 39498 (i. App. May 7.
u WBUS (96.7 mhz) Newnan., Ga.—Secks CP 1o install
aux. sys. App. May 12,

u WEAG (93.| mhz) Indianapolis—Sceks CP 1o install sux.
sys. App. May 7.

8 WISN-FM (97.7 mhz) Juckson. Ky.—Sceks mod. of CP
1o change ERP to .638 kw. App. May 6.

o WKSQ (94.5 mhs} Ellsworth, Me.—Sceks CP to install
aux. sys. App. May 7.

® WIBQ-FM (97.9 mhy) Portland. Me.—Seeks CP to
chunge TL: change ERP ta 16 kw, and change HAAT to
889.21 fi. App. Muy 7.

# WMCM (93.5 mhz) Rockland. Me.—Secks CP to change
TL: change ERP 10 .562 kw, and chunge HAAT 10 612.5 It.
App. May 7.

1 WMIX (106.7 mhz) Boston—Secks CP to install aux. sys.
App. May 12,

u *WUMB-FM (21.9 mhz) Boston—Sccks mad. of CP 10
change TL: change ERP 1o .66 kw. and change HAAT 10 205
M. App. May 7.

® WHER {103.7 mhz} Hatticsburg. Miss.—Sceks CP
change ERP to 100 kw. App. May 7.

u WPCM (101.1 mhz) Budington-Grahum. N.C.—Sceks
CP to change TL and change HAAT 1o 1.189.98 ti. App.
May 7.

u KLSI(93.3 mhz) Kansas City. Mo.—Secks mod. of CP 1o
change HAAT to |.066 It. App. May 6.

# KCLU-FM (94.3 mhz) Rolla. Mo.—Secks mad. of CP 1o
change tower height w 114 ft. App. May 6.

# KHHC (95.3 mhz} Seligman. Mo.—Secks maod. of CP o
change TL: change ERP1o 1.1 kw. and change HAAT (0 556
fi. App. May 8.

u KUDO (93.1 mhz) Las Vegas—Secks niod. of CP 1o move
SL. 10 66 East Tropicana Ave.. Las Vegas,

8 WKPQ (105.3 mhz) Hornell. N.Y.—Secks miod. of CP to
change ERP 10 5.6 kw and change TL. App. May 7.

o *WDAV (89.9 mhz) Davidson. N.C.—Sceks CP 10
change ERP 10 100 kw. App. May 7.

Summary of broadcasting
as of Feb. 25, 1985

Service On Air CP's Total *
Commercial AM 4718 170 4.888
Commercial FM 3875 418 4.293
Educational FM 1.231 173 1.404

Total Radio 9824 761 10585
FM transiators 789 444 1.233
Commercial VHF TV 540 23 563
Commercial UHF TV 401 222 623
Educational VHF TV 114 3 urz
Educational UHF TV 186 25 21

Total TV 1,241 273 1.514
VHF LPTV 242 74 316
UHF LPTV 141 136 21

Tolal LPTV 383 210 593
VHF transiators 2.8689 186 3.055
UHF translators 1,921 295 2216
ITFS 250 14 364
Low-power auxiliary 824 0 824
TV auxiiaries 7.430 205 7.635
UHF translator/boosters 6 0 6
Experimental TV 3 5 8
Remote pickup 12.338 53 12391
Aural STL & intercity relay  2.836 166 3.002
* In¢cludes ofi-aw fitenses.
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u WZOL (92,1 mhz) Luquillo. PR.—Sceks mod. ol lic. to
move SL outside community of lic. 1o Villa Fontana Park.
Carolina, PR. App. May 7.

u KWDC (99.1 mhz) Denton, Tex.—Secks mod. of CP o
change HAAT 10 1.147.6 fi. App. May 7.

m KVIC (95.1 mhz) Victoria. Tex.—Secks CP to change
ERP to 100 kw. App. May 6.

m *WGNV (88.5 mhz) Milladore. Wis.—Sccks CP to
change TL: change ERP to 23 kw: change HAAT to 583.84
fi. App. May 9.

TV's
Accepted

o WWTO-TV (ch. 35) La Salle, lIl.—S¢eks MP tomove SL
outside community of lic. App. May 7.
® KTAJ (ch. 16) St. Joseph. Mo.—Sccks MP to move SL
outside community of lic. App. May 6.

Actions

AM’s

® KUET (710 khz) Black Canyon. Ariz.—Retumned app. o
increase day power 10 50 kw and increase night power 1o 4.5
kw. Action May 6.

® KERI (1180 khz) Wasco. Culif.—Granted app. W increase
day power 1o 50 kw: install DA-2. and make changes in ant.
sys. Action May 2.

u WROL (950 khz) Boston—Returned app. to wdd night
service with 1 kw and make changes in ant. sys. Action May
5

u KLPW (1220 khz) Union. Mo.—Granted app. o make
chunges in ant. sys. Action May 2.

® WIMG (1300 khz) Trenton, N.J.—Granted app. 1o nike
chunges in ant. sys. Action May 1.

m KUIK (1360 khz) Hillsboro, Ore.—Granted app. to in-
crease day power 10 § kw. Action May 2.

u WEKO (930 khz) Cabo Rojo. P.R.—Grunted app. 1o make
changes in ant. sys. Action May 2.

FM’s

u KMZK (106.3 mhz} Sun City. Ariz.—Granted app. 0
move SL 1o 10820 Oakmont Drive. Sun City. Action April
30.

® KWSS (44.5 mhz) Gilroy. Calif.—Granted app. w0 install
new lransmission sys. Action April 30.

o *WWEV (91.5 mhz} Cumming. Ga.—Granted app. to
change HAAT 10 961.04 ft. Action May 6.

® KLSS-FM (106.1 mhz} Mason City. lowa—Granted app.
ta increase ERP to 100 kw. Action May 6.

8 WPOR-FM (101.9 mhz) Portland. Me.—Granted app. 0
install aux. sys. Action May 2.

u *WERS (89.9 mhz) Boston—Granted app. to chunge ERP
o 3 kw. Action May 6.

u *KEMC (9).7 mhz) Billings. Mont.—Granted app. 1o
chunge ERP 10 72 kw: change HAAT to 662,56 ft.. and
change TL. Action May 6.

8 WHTZ (100.3 mhz) Newark. N.J.—Grantcd app. o in-
stall aux. sys. Action March 5.

8 WPRO-FM (92.3 mhz) Providence. R.1.—Granted app.
to install aux. sys. Action April 29.

u *KNTU (88.1 mbhz) Denton. Tex.—Granted app. 1o
change TL; change ERP 10 100 kw: change HAAT ta 402 ft..
and mgke changes in ant. sys. Action May 2.

® KMXU (105.1 mhz} Manti. Utah—Granted app. to
change TL: change ERP to 63 kw, and change HAAT 0
2.358.32 ft. Action May 6.

TV's
® WXIX-TV (ch. 19) Newpon. Ky—Granted app. o
change ERP 10 vis. 4.646. aur. 464.6 kw. Action April 28.

o WMKT (ch. 54) Muskegon. Mich.—Granted app. to
change ERP 1o vis. 4,393 kw, aur. 440 kw. Action April 28.
® WEJC (ch. 20} Lexingion, N.C.—Dismissed app. 10
move main SL outside community of lic. Action April 8.
# WLFL-TV (ch. 22) Raleigh, N.C.—Dismissed app. to
move SL 1o Durham. N.C. Action May 1.

u WBNX-TV (ch. 55) Akron. Ohio—Granted 2pp. to re-
place ant. Action April 25,

8 WECN (ch. 64) Naranjito. RR.—Grunted app. to replace
ant. Action April 25.

® *WVER (ch. 28) Rutland. Vt.—Granted app. 1o change



ERP to vis. 247 kw and change HAAT to 1,402 fi. Action
April 28,

In Contest

Review board made foliowing decision:

® Mount Vernon. Wash.. and Portland. Ore. (Valley Broad-
casters Inc. and Northwest Indian Women Broadcasters In¢.)
AM proceeding. Scheduled oral argument for May 30 on
cxceptions to initial decision of ALJ Byron E. Harrison
granging app. of Valley for modification of lic. for KAPS
(AM) Mount Vernon. Wash.. denying competing app. of
Northwest Indian for new AM at Pontland Ore. Each party
has 20 minutes for argument. Northwest Indian may reserve
pant of its time for rebuttal. By letter. May 5.

General counsel made following decision

® Washington {United Broadcasting Co.. et al) FM proceed-
ing. Granted joint petitions for settlement agreement by
United Broadcasting. District Broadcasting Co. and Hispan-
ic Broadcasting Corp. and dismissed apps. of District and
Hispanic with prejudice: granied United's app. for renewal
of WDJY-FM Washington. and terminated proceeding. May
6.

ALJ Joseph Chachkin made following decision

® Mynle Beuch, S.C. (Coustal Broadcasting of Myrtle
Beach. ct al) TV proceeding. By scparate order: granted
motion for summary decision by South Carolina Broadcast-
ers and resolved air hazard issue in its favor: granted South
Carolina’s petition and added signal coverage issue against

Services

Coastal Broadcasting. By MO&O's. May 6.

ALJ John M. Frysiak made loilowing decisions:

® Orlando. Fla. (Marlin Broadcasting of Central Florida
Inc., etal) TV proceeding. Granted Orlando Television Part-
ners” motion for partial summary decision and resolved air
hazard issue in its favor. By MO&O. May 1.

® Newton. N_J1. (Bogner Newton Corp.. et al) TV proceed-
ing. By separale orders: granted motions for summary deci-
sions by Mountain Broadcasting Corp. and Newton Televi-
sion Inc. and resolved air hazard issues in their favor. By
MO&O, April 29 and May 6.

ALJ Edward J. Kuhimann made folfowing decision:

® Los Angeles and Norwalk. Calif. (RKO General and Fi-
delity Television Inc.) TV proceeding. Denied submission of
settlement agreement and request for centification of case to
full commission filed by RKO and Fidelity. Under scttlment
agreement RKO would have dismissed its renewal app. for
KHI-TV, Fidelity would have received construction permit
for new station which would have been immediately trans-
ferred to Westinghouse Broadeasting and Cable Inc. for con-
sideration of 395 million and payment of cenain existing
liabilities and RKO would have sold Westinghouse KHJ-TV
assets for approximately $212 million. Denied petition to
intervene filed by Los Angeles Television. a California pant-
nership. and granted petition by United Church of Christ and
National Association for Better Broadcasting for leave 10
intervene to extent of participation as amicus curiae. By
MO&O. April 22.

ALJ Walter C. Miller made lollowing decision:

B Grundy. Va. (Tookland Pentecostal Church and Crescendo
Communications) TV proceeding. By separate orders: granl-
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ed petitions by Tookland and added publication, public in-
spection file and false signature issues against Crescendo.
By MO&O’s. May 2 and May 6.

Call Letters
Appiications
Calt Sought by
New FM's
WRFM Radio Interman Corp.. Homestead. Fla.
KZZJ-FM Rugby Broadcasting Inc.. Rugby, N.D.
Existing FM’s
KXDZ KBLK Korlyn Broadcasting Inc.. Anchorage
WMET WAPP Emmis Broadcasting Corp.. Lake Suc-
cess, N.Y
Grants
Call Assigned to
New AM
wO00 Jerry J. Collins, Royal Paim Beach, Fla.
New FM's
KEDZ Eduardo Diaz, Los Osos. Calif
Kl Minority Media ol Pahrump Inc., Pahrump,
Nev
WCHX Mifilin Gounty Comwmunications, Lewistown,
Pa.
Existing AM's
WIGL WSKR Keymarket Gulf Coast Inc., Atmore,
Ala.
WELTO WRLX Keymarket Communications of Ala-
bama InC., Tuscaloosa. Ala.
KSEK KNZS Heartland Broadcasting Inc., Pitts-
burg. Kan.
WKLR WMRS WLNH Radio Inc., Laconia, N.H.
KYND KGIC Triplex Communications Inc.. Beau-
mont, Tex.
KFMY KLZX First Media Corp., Provo, Utan
Existing FM's
KLIX-FM KMTW Sawtooth Radio Corp.. Twin Falls.
Idaho
WLRT WMHG Mid America Audic-Video Inc., Kan-
kakee, Ili.
WESZ WLRX Capital Broadcasting Inc.. Lincoln, L.
WBYR WwUWU Devine Comrmunications Corp..
Wethersfield, N.Y
KFRM KKVC ingstad Broadcasting Inc., Valley City,
N.D.
WTRK WZGO WZGO Inc., Philagelphia
WRIX-FM WRIX FM 103 Inc., Honea Path, S.C.
KFMY-FM KFMY First Media Corp., Provo, Ulah
KTPS-FM KTOY Tacoma Schooi District No. Ten, Taco-
ma, Wash.
Existing TV's
WFLD WFLD-TV Fox Television Stations, Chicago
WEKT-TV WHBP Hobart C. Johnson, Pikeville, Ky
WWAA-TV WOPC Evergreen Broadcasting Corp., Al-
toona, Pa.
WWUIN-TV WTHX Evengreen Broadcasting Comp.,
Johnstown, Pa.
KRIV KRIV-TV Fox Television Slations. Houston



Professional Cards

A.D. RING & ASSOCIATES, PC,

CONSULTING RADIO ENGCINEERS
Suite 500
1140 Ninetesnth St. N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

L.
- Corporaiion
5 i

CONSULTING  ENGINEERS
7901 YARNWOOO COURT
SPRINGFIELO  VA. 22153

(7031568 - 7704
MEMBER AFCCE

Coponion

LOHNES & CULVER
Consutting Engineers
1156 15th St. N W, Suite 606
Washington, 0.C 20005
{202) 296-2722

Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 151h 1., N.W., Sulte 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

SILLIMAN AND SILLIMAN
8701.Georgia Ave. =805
Sitver Spring. MD 20910

ROBERT M. SILLIMAN, P.E.

(301) S89-8288
THOMAS B. SILLIMAN. P.E.
(812 853.9754
Member AFCCE

Moffet, Larson & Johnson, Inc.
Consulting Telecommunications Engineers

1925 North Lynn Street
Arlington, VA 22209
{703) 841-0500
Member AFCCE

DAVID STEEL
& ASSOCIATES, INC.

PO Bo: 210
Main 50 & Malvin Ave
Queensiown, MD 21658

(301) 827-872%
Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD. 20904

Q 301 384.5374
|
Member AFCCE

HAMMETT & EDISON, INC,
CONSULTING ENCINEERS
Box 68, International Airport

San Francisco, California 94128
{415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City. Missour 64114

Membee AFCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St N.w,
Washington DC 20036
{202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

“Sercing the Broadeast Indusiry
Jor aver 30 Vears”

Box 2727 Bath, Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Apohcalions and Fieid Engineenng
Compulenzed Frequency Surveys

3137 W. Kentucky Ave.—80219
{303) 837-1900

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,

& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York.N.Y. 10107
(212) 2462850

Mullaney Engineering, Inc.
[ i I ications Enginesrs

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921.0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Commumications
4226 6th Ave., NW,,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers

FW HANNEL, PE
PO. Box 9001 Peoria. IL 61614
{309) 691-4155

Membe: AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY, INC.
MATTHEW ). VLISSIDES. PE.

TOWERS, ANTENNAS, STRUCTURES
New Tall Towers, Exisiing Towers
Studies, Analysis. Design Modificalions.
Inspections. Erection. Etc
6867 Elm Si.. McLean, VA 221011703) 356-9765
Member AFCCE

C. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.O. Box 18312
Dallas, Texas 75218

{214) 669-0294
Member AFCCE

JOHN FX. BROWNE
& ASSOCIATES, PC.
525 Wocdward Ave.
Bloomfield Hills, M) 48013
(313) 642-6226
Washington Office
(202) 293-2020

Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

Consylting Engineers
Ah-Fip *y BTy CATy
POST OFFICF BOX *Mn

FOLSOM. CALIFORNIA 95630

R.L. HOOVER
Consulting Telecommumications Engineer
11704 Seven Locks Road
Potomac. Maryland 20854
301-983-0054
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES INCORPORATED

CONSULTING &
FIELD SERVICES

P.O. Box
WILLIAMSTOWN NEW JERSEY
(609) 728-2300 08094

CLARENCE M BEVERAGE
COMMUNICATIONS TECHNOLOGIES INC
BROADCAST ENGINEERING CONSULTANTS
SWUITE 12122 CREEK ROAD
MOUNT HOLLY NJ 08080
15091 722 0007

LAWRENCE L. MORTON

(916) 933-5000
ASSOCIATES
29071 SUPEMOR LANE

LAKE COREST CALFORNIA 92630

LAWRENCE Lr- MORTON, E.E.
AM =

APPLICATIONS » FIELD ENGINEERING
ANTENNA BROADBANDING FOR AM STEREO

(714) 859-6015

SELLMEYER & KRAMER, INC.

CONSULTING ENGINEERS

).S. Sellmeyer, PE., S.M. Kramer, PE.
APPLICATIONS * FIELD ENGINEERING

PO. Box 841 Mckinney. TX 75069

214-542-2056  214-548-B244
Membet AFCCE

WEST TERRE HAUTE. INDIANA 47885

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

R.R. 12. Box 379

812-535-3831

#Teletech inc.

TELECOMMUNICATIONS ENGINEERS
FM-TV-MDS-LPTV-Land Mobile
Applications—Frequency Searches

0. Box 924
Dearborn, MI 48121

(313) 562-6873

D.B. COMMUNICATIONS, INC.

BroadcastVRCC/cellular/satellite
Telecommunications Gonsultants
4401 Fast West Highway, Suite 404

Bethesda, Maryland 20814
(Located in Washusdglon D.C. Area)
0777
contact: Darrell E. Bauguess

RICHARD L. BIBY, PE.
COMMUNICATIONS ENGINEERING
SERVICES, PC.

1600 Wilson Boulevard, #1003
Adtington, Virginia 22209
{703) 522-5722

Member AFCCE

JOHN J. DAVIS
& ASSOCIATES |

CONSULTING ENGINEERS
£.0.80x 128

SIERRA MADRE, CA 91024-0128
(818) 355-6909

Member AFCCE

EDM & ASSOCIATES, INC.

B/cast-AM-FM-TV-LPTVITFS - Translator
Frequenty Searches & Rule Malungs
C/Carner-Cellula. Sarelhnes
MMDS, P/P Microwave
FCC Ist Class & PE liconsed statt

234 Mass. Ave., N.W., Suite 1006
Wuhlnmon. 0.c. 20005 Phone (202) 639-6080

Member AFCCE

contact
BROADCASTING MAGAZINE
1735 DeSales St, N.W.

Washington, D. C. 20036
for avalfabliities
Phone: {202) 638-1022

LECHMAN & JOHNSON

Telecommunications Consuitants

Applications . Fied Engineenng

2033 M Street NW Suite 702
Washingion DC 20036

1202} 775-0057




-

ias |

Classified Advertising

See last page of Classified Section for rates,
closing dates. box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Cali today, start tomorrow! Small market FM near Cin-
cinnati wants aggressive GM/GSM. Small draw, high
commission, good egpl/coverage/staff. 312-—670-
2009 after 6 PM.

For the right GM, we'll put together a superb compen-
sation package including possible equity! Looking for
track record of operating successful staticns, exper-
ience in turn-around situations, and good people skills.
Medford, Oregon combo. Resume 10 Box D-44.

General manager/sales manager needed for unique
AM/FM combo billing $700.000+. Group owner ac-
quiring as #7 and #8. Strong support available to ener-
getic, loyal candidate. Salary and incentives negotia-
ble. Lower Midwest resort location provides excellent
lifestyle. Resume to Box D-61.

Midwest combo is locking for a goal oriented sales
manager with local and national exposure. If you have
a minimum of 5 years sales management experience
and are ready for a challenge at the GM level, send
resume and salary history, in confidence, 10 Blind Box
D-56, EOE M/F.

Manager of radio operations. WNYC has recenlly
completed the construction of new radio facilities in its
lower Manhattan location which are state of the art. We
are presently looking for amanager of radio operations
10 join a strong management team in maintaining and
utilizing this facility to its full capacity. The responsibil-
ities will include: directing, training and supervising
less experienced technical personnel in a total preven-
tative maintenance program. acting as second in com-
mand of Engineering Department and hands-on main-
tenance of radio broadcast equipment. Requirements
include: At leasl five years experience in the full range
of radio broadcast engineering duties including mixing
consoles, recorders, turniables, transmitters, etc., two
years experience at a managerial or supervisory level,
aBSEE or relaled degree. a valid drivers license and a
First or General Class license. Salary will be $33.000 to
$38,000 commensurate wilh experience. If interested,
please submit resume and cover letter to Personnel
Director- WNYC, 1 Centre St. 32nd flocr, NY, NY 10007,
EOE. No phone calls. Please indicate position on enve-
lope.

Sales manager for expanding Ozarks AM/FM. Must
hire, train motivate sales staff. and carry list. Heavy
community involvement. Send resume., references and
salary history to P.O. Box 426, Carthage. MO 64836.
EOE M/F.

Small market comboman specialist or beginner will-
ing 1o learn and take over owners account list, South-
east near major market. Box D-30.

The leading AM/FM in a rapidly expanding resort mar-
ket needs an experienced sales person. Excellent
working conditions, excellent pay and benefit pack-
age. Established account list. Must have good track
record and management potential or experience. It's
not 2 job. it's a future. Send resume 1o Jim Brett, Vice
President and General Sales Manager, ¢/o WTNY/TS3,
134 Mullin Street, Watertown, NY 13601. EQE.

America’s newest all music adult contemporary Chris-
tian station will serve the Denver/Colorado Springs
markets beginning July Now seeking experienced
sales people. Send resume only, P.O. Box 1385, Monu-
ment, CO 80104.

$SSAttention$$$ Greedy radio salespeople add to
your income by providing leads. $100.00 and up per
client. For more information call toll free 1-800-446-
7344,

A great opportunity awaits an experienced radio sale-
sperson in Fayetteville-Springdale, Arkansas. KBRS is
the #1 AM stalion in our 243,000 metro market and #3
overall 35-plus. Position includes established account
list at 20% commission plus base. Contact Randy Pri-
chard, GM at 501—751-4675. EQE/M-F.

WHEBC, one of the country's top rated AM/FM combos,
is looking for an account executive. College degree.
previous experience preferred. EQE. Minority applica-
tions encourage. Resume to: GSM. Box 9917, Canton,
OH 44711,

Northeast Texas FM, Country. Sales position open.
sales experience required. Draw plus incentives. Resu-
mefreferences to General Manager, KEMM, Box 1292
Greenville, TX 75401. EQE/MF,

Florida: Tampa Bay's brand new WRFA, 50Kw (the only
station that can be heard from one end of Florida io the
other) is turning on the power real soon. Get in on the
ground floor and choose your own account list. Exper-
ience a must. Contact Robert Stoehr, c/o WRFA, 800 SE
8th Ave., Largo, FL 33541. If you're ready immediately,
call 813—581-7800.

HELP WANTED ANNOUNCERS

Virgin Islands radio urban FM seeks female announc-
er, and aggressive sales staff. Send tapes & resume.
Box 487 Frederiksted, St. Croix, VI 00840,

Top 5 market: AC station seeks dynamic entertainer
who knows how to let the music shine through. EQE.
Resume to: D-40.

Immediate opening for aggressive sales manager.
Will give first chance 1o right person. Excellent market
growth. #1 station in market will make job easier. Send
your track record to Mr. McMahan, PO. Box A, Bel Air,
MD 21014,

General manager and/or equity partner for fulltimer
in wealthy Southeastern suburb. Prefer experience in
nostalgia or MOR. Must be able to sell. Quistanding
opportunily for right person. 404—953-1798.

Staff announcer opening: New York city FM. Send
resume: Box D-65.

Morning personality: One to one expert seeking sta-
bility or sharp personality working up. Production/team
player a must. Attractive area on Lake Michigan. Tape-
resume-salary required to: WHFB, 2100 Fairplain Ave.,
Benton Harbor, MI 49022,

HELP WANTED TECHNICAL

General sales manager. Aggressive AM/FM is looking
for a GSM that is capable of becoming GM quickly.
Must be a leader, streetfighter and ARB wise. Be able
to plan and deliver results. Send detailed resume, sala-
ry history to Box D-82.

Assistant radio chief engineer. Requirements: two
years engineering experience, a General Class license
and knowledge of audio, radio frequency and digital
electronics. Send resume to Personnel, KGBT/KELT,
P.O. Box 711, Harlingen, TX 78550. EQE.

Immediate opening: Tennessee radio station seeks
manager for only radio station in the market {near Nash-
ville metro). This is a small market with exceptional
growth. Send resume requirements and references 1o
Box D-90.

HELP WANTED SALES

AM & FM combo in Texas panhandle city of 30,000
seeking sales person with strong production. Must be
sharp, self starter and understand commission. One
year experience. Resume and tape and photo to Dar-
éeslbgehorn. Box 1779, Pampa, TX 79065. 806—669-

Southern Class C FM daytime AM is locking for chief
engineer. Applicant should have several years of ex-
perience in the field and be able to work well with
others. Benefits, salary commensurate with exper-
ience. Send resume to P.O. Box 3168, Tallahassee, FL
32315.

FM chief engineer, South Florida. Major group owner,
proven track record as chief. Salary and resume in
confidence to: Box D-79. EQE, M/F.

Chiet engineer: Top 100 West AM-FM. Must be exper-
ienced in all areas of maintenance and repairs. Salary
commensurate with experience. Contact Lindy Wil-
liams, engineering director. Lotus Communications
Corp. 213—461-8225.

Chief engineer, (WFPK-FM/WFPL-FM) Radio Broad-
casting Department of the Louisville Free Public Li-
brary. Requires FM radio engineering experience, FCC
First Class Radiotelephone Operators license. Re-
spond to: City of Louisville, Department of Employee
EH(e)l:étions. 609 West Jefferson, Louisville, KY 40202.

Radio engineer: Responsible for repair, installation,
and maintenance of audic recorders, consoles, satel-
lite and transmilling equipment. Driver’s license and
car required. AAS degree in ET or EC and previous
stereo broadcast and production maintenance exper-
ience required. Digital background and SBE certifica-
tion preferred. Salary $20,000. EQE/AA. Send applica-
tign,zgesume and 3 references to WRVO, Oswego, NY
13126.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Program director. Hudson valley New York state.
Dominant full service AM experience a must. Air shift
required. Send tape, resume & references to Thom
Williams, WGHQ. Box 1880, Kingston, NY 12401, EQE.

PD & morning personality for adult contemporary
FM. Send air check, spot samples and resume 10:
James Hoff, DJ-92. 3FM, 5640. South Broadway, Eure-
ka, CA 95501.

Senior producer/announcer. Full-service public radio
stations KUNI (100kw FM) and KHKE (10kw FM) need
a senior-level producer/fannouncer to serve as host-
/producer of daily folk music program, produce pro-
grams originating from live musical events, and pro-
duce modular fealure for inclusion in magazine
programs. A solid knowledge of music programing is
required, with the emphasis on folk music. A broad
liberal arts background is necessary, along with the
ability to project a bright, informed image in on-the-air
ad-lib situations. Highly developed professional pro-
duction and interview skills are a must. Position re-
quires a Bachelor's degree in Broadcasting, Communi-
cation, Speech, Theatre, or relaled field. A minimum of
experience in public broadcasting desirable. Salary
range $18,0444 - $22.445. We think our successful
candidate will enjoy working with cur talented staff of
radic innovalors. We know you'll also enjoy lowa's clean
air, quality of life. informal lifestyle, and cuitural and
professional opportunities. Send letter of application,
resume and a recent audition tape by May 30, 1986 to
CarlR. Jenkins, Program Director, KUNIFKHKE, Univer-
sity of Northern lowa, Cedar Falls, IA 50614-0359.
AA/EQE.

Music directar. WNYC-FM is NYC's public radio sta-
tion serving an audience of 400,000/week. We are
building a growing audience with our music policy em-
phasizing 20th Century and American music. We are
presently seeking @ music director to head a strong
team in continuing our growth. The responsibilities in-
clude supervising the execution of music pelicy, direct-
ing music programers, creating and supervising com-
pliance with record acquisilion policy. etc. Must be
able and willing to do on-air fundraising; may be re-
quired to do a regular air shift; will ptan special music
programing together with programing staff. Require-
ments include a Bachelor's degree. music education
or instruction al a professional level, several years ex-
perience in programing music in radio or other public
forum, familiarity with classical music and 20th century
concert music, contacts with NYC music world, good
interpersonal skills, and some radio announcing exper-
ience preferred. Salary from $26.000 to $31,000. If in-
terested please submit resume to Personnel Director -
WNYC, 1 Centre St. - 32nd floor, NY, NY 10007. No
phone calls. EQE. Please indicate position on enve-
lope.

Operations/pregram director for 24 hour Christian
AM eastern N C , Come grow with us! 301— 747-0592.

SITUATIONS WANTED MANAGEMENT

Has mediocrity and a losing attitude become firmly
entrenched at your radio station? Management, sales.
programing team looking for a challenge. Turnaround
or startup situation wanted. Box D-50.
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Management pro: Slrong on adminisiration, sales,
programing. Eighteen years GM experience. Looking
for long term associalion with stable medium or small
market station or group. Prefer southeast, midwest or
southwesl. Available immediately. 215—759-5303.

17 year manager: successful in all phases, available
now, Prefer country-tarm oriented. Call 308—532-
8444,

General manager available. Former owner, manager.
Knows all phases; saies, sales training, financial plan-
ning, programing turn around. Competitive, innovative.
realistic. 704—487-1589.

Vice President of sales seeks similar position with
growing Northeastern group. | am a top trainer. motiva-
lor and want to lead by example. that means carrying a
list of my own. Box D-58.

Impact manager seeks Southeast GM or GSM chal-
lenge. Employed trainer. motivator, producer, that loves
to win. Eleven years management with top 50 track
record. | want to start a family. Box D-57.

28 year broadcast vet Dick O'Brien seeking oper-
ations manager/PD slol. Major/medium markets only.
SW sunbelt states preferred. Have pipes-will travel.
Format preference: oldies/country/A.C. Lels talk!
517—723-7714 anylime.

Experienced, profit minded, sales-oriented manager
wants to relocate in Florida. All offers considered. | will
do it your way and be successful. Box D-81.

One to ten station markets. Turn arounds OK. 25
years experience all areas. Midwest Now Box D-21

Need sales, ratings? 20 year successful selling GM
(large markets) seeks small/medium challenge. 817-
354-7150 (Dallas-Fl. Worlh).

Experienced working general mgr. seeks position in
FM/AM station with potential for buy-in and ownership.
Future purchase or participation a must! Contact Ted
Smith, 97 Rt. 202, Suffern, NY 10901. 914—357-9425
or 914—356-7060.

General manager. Professional - lakes charge makes
it happen! Strong in sales and full station operation.
Have taken sick stations and made them well. Will stay
put with “right” station. Small - medium southern market
expertise, Ready now. Serious? Make me an offer | cant
refuse. Jim Brownell, 803—459-5243 after 6PM EST.

SITUATIONS WANTED SALES

# 1 Billing sales pro at major market FM seeks chal-
lenge as GSM/LSM with aggressive growth-criented
broadcaster. Box O-1.

SITUATIONS WANTED ANNOUNCERS

Experienced, D.J.. some sales. 98th market Good
copy. production. Kevin, 309—794-9824 or 319—355-
4212, Go anywhere now.

Skillful, knowledgeable young sporiscaster with WBT,
WCHL experience. Seeks opportunity anywhere. PBP,
sportstalk, reporting; can combine with news. Avaitable
today. John, 704—545-3433.

Account executive: WIKS-TV NBC, Jacksonville, Flor-
ida needs a heavyweighl sales person 1o handle major
account list, minimum of three years of electronic me-
dia sales. Must have a proven record of excellence and

Sports director, with PBP. Minor league baseball, ju-
nior college basketball, network experience. Wanls
move up. David, 618—627-2344.

SITUATIONS WANTED PROGRAMING,
PRODUCTION & OTHERS

PD/music director: 6 years announcing. Ready to ad-
vance. Trained in management. Light rock. AC pre-
ferred. Small/medium market. Jim, 615—896-4271.

Assistant program director: Afternoon drive from
highly successful WEZC, Charlotte seeks posilion as
program director. 16 yr pro. Steve Sullon, 404—479-
4145,

PROGRAMING

Could your sales department use some betler jingles
to present to clients? Call Prime Culs collect for our
demo: 615—385-3007.

; MISCELLANEOUS

Sales manager needed immediately for one of our
client AM/FM stations in Florida. Must have solid back-
ground demonstrating leadership, stability, and perlor-
mance. Group ownership. Attractive opportunity! Me-
dia Marketing, PO. Box 1476, Paim Harbor. FL 34273-
1476. 813—786-3603.

Attention broadcast personnet: Your chance (o buy
beautiful solid 14K gold gothic call letters on lapel pin
or worn as lie lack with one fourth inch (1/4) high by
(1/4) inch wide easy to read letters. Example: (KUSA-
AM) or FM-TV. Send your call letiers, media selection
and check for $295.00 for one lapel pin - 3 pins for
$700.00, 6-$1,200.00. 12-$2,000.00. Order 3 or more
and pay 1/3 down, balance billed. Posipaid, 3 weeks
delivery. Advertising tax deductable. Our 15th year.
Satisfaction guaranteed. Anniversaries? Send to: Niles
Jewelry Manufacturing Co. 9442 Stanley Avenue South
Minneapolis, MN 55437,

Radio station owners/managers. Do you need or
want additional billing in '86-'877 Markeling Success
Formulas can sell new clients and significantly in-
crease your station revenue! To determine how much,
run through this simple excercise: Ave. local unit rate $
x$300=% x15=3% x4 =% (If either of your last two an-
swers represents a figure that will help, we should talk
today ) For market availability and information call ex-
tension #3 (@ 1-800—44MSF44 (in Indiana call collect
1-219—484-9383.

TELEVISION

HELP WANTED MANAGEMENT

Fantastic female DJ Employed. Want work Denver
area immediately!! Greal voice. production, news !
Great Personality! Steph, nights 303—758-3310.

Female DJ, love CW. Go anywhere. Copy, production.
Entry level. Slacy. 319—355-4212, days. 319—386-
4217, nights.

Two years’ commercial experience in small market.
Want lo move up. Adult, top 40, MOR. Want to be cre-
ative. not just push buttons. Call Dave anytime, 201—
777-0749.

All sports PBP and more. 7 years preps and major
college. Nothing too small. Pete, 414-822-3529.

Talkshow wanted: Law professor. major market on-air
experience. Provocative, humorous, knowledgeable-
politics, money, sports. Summer/permanent. 703—
534-3194.

SITUATIONS WANTED NEWS

The best fresh sports voice in America is oo good to
keep on the farm...and my boss knows it! Call Barry,
802—885-8428. Or call my boss. Frank, 802—885-
4555,

Aggressive news anchor, with solid skills and major
market background, seeks challenge. Canrelocate im-
mediately Roger, 312--437-4785,

News director: Looking for reporter’s position in medi-
um-large market. IL, IN, KY, MO, OH, TN. 309—833-
3129.

Promotion manager, major markel independent. If
you're a creative, effective marketer with a strong back-
ground in print, on-air and radio. $end resume. tape
and 3 best print ads to: M. Stopnick, WOZL, 2055 Lee
Street, Hollywood. FL 33020. EOE. Interviewing at
BPME.

KNTV, the ABC affiliate in San Jose CA has an excel-
lent opportunily for a highly-motivaled, challenge-ori-
enled individual who possesses strong leadership and
organizational skills. Should have a good background
in national sales. Send resume to: Marly Edelman,
GSM, KNTV, 645 Park Avenue, San Jose, CA 95110, No
phone calls. KNTV/EEO.

Local sales manager: KRIV-TV, Fox Television. Hous-
lon, has an opening for a local sales manager. Prior
television sales management required. Vendor and co-
op experience preferred. Send resume to KRIV-TY,
3935 Westheimer Rd. Houston, TX 77027, Alln: G.
Brammer VP/GSM EOE.

HELP WANTED SALES

Syndication sales persons wanted to sell syndicated
television retail automobile package featuring unique
personality New package but proven tremendously
successful in two medium and major markets. Reputa-
ble firm with track record. High commissions paid to
right individuals. Seeking motivated sales persons with
experience. VHS or Beta poriable tape machines. Big
commission checks. most markets open at this time.
Send letter to Good Advertising, Inc. Communications
Arts Building, Box 400, Olney, MD 20832.

po a thorough knowledge of all aspects pernain-
ing to television spot sales. Send resume to Ernest E.
Rhyne, Local Sales Manager, PO Box 17000, Jackson-
ville, FL 32216. A Media General station, equal oppor-
tunity employer.

Aggressive experienced local sales executive
needed. 2 yrs. minimum sales experience required.
Direct broadcast sales experience preferred. Send re-
sume to Penny Leigh. GSM. WRBL-TV3. PO Box 270,
Columbus, GA 31994. Equal opportunity employer.

Opportunity knocks. Television salesperson wanted
for small market affiliate in weslern state. Sales exper-
ience required. EOE Box D-75.

National sales manager: must be knowledgeable, ag-
gressive and hands on. Medium midwest network affili-
ate. EOE. Send resume and income expectations/his-
tory to Box D-87.

General sales manager: group owned medium mar-
ket Midwest affiliate. Need experienced and competi-
tive pro to head strong. sales team. Reply with salary
requirements to Box D-88. EOE.

HELP WANTED TECHNICAL

Chief engineer: sought for top-90 market network affili-
ate UHF station. Transmitter and microwave exper-
ience along with supervisory and maintenance exper-
ience. EOE. Send resume and salary requirements 1o
Box D-5.

Production/maintenance engineer in
01.099.550.000.400 Kotzebue, Alaska needed. Low
pressure, excellent benefits, Minimum two years in
maintenance engineering A.S. degree or military train-
ing. Strong digital and microprocessor background.
Send resume 1o NWArtic Television, Box 51, Kotzebue,
Alaska 99752.

Maintenance engineer: Telemation Productions/Chi-
cago has two immediale openings due 1o retirement
and advancement. Applicants should possess a mini-
mum of 5 years maintenance experience with all types
of studio equipment. Equipment includes: CMX 3400
editors. Ampex ADO, Ikegami cameras, Utah-Scienti-
fic routing, Aurora computer graphics, 4 camera/3 VTR
remote lruck. Interested persons should contact: John
W Gebhard, Chief Engineer. Telemation Productions.
Glenview. L 60025, 1—800-323-1256.

Chief engineer for lelecommunications center: Re-
sponsible for engineering supervision. planning and
maintenance. Facilities include public broadcasting
slations WTVP-TVand WCBU-FM, CCTV, ITFS and sat-
ellite systems. Typical duties will inciude: Maintain high
level of technical slandards; specify, design, acquire or
construct required technical facilities: administer de-
partmental budgets; supervise staff and part-lime engi-
neers; advise management on technically related mat-
ters; maintain and operale equipment as necessary.
ensure compliance with FCC regulations. Written and
oral communication skills essential. Require minimum
of B.A. in related field. Salary is dependent on qualifica-
tions and experience. By June 1, 1986 please send a
current resume. including 5 professional references to:
Joet L. Hartman ¢/o WCBU-FM/WTVP-TV, Bradley Uni-
versily. 1501 W. Bradley Avenue, Peoria, IL 61625.
309—676-7611 Ext. 235.

Maintenance person wanted by Eastcoast major mar-
ket television station. Minimum § years experience re-
quired with TCR100's and 1”. Must be willing to work
nights. Send resumes to Box D-76.

Production crew member: Ability 1o operate studio
and ENG camera, grip, light and stage with experience
in stereo audio production essential. Send resume:
Manager of Human Resources. WMHTTV, Box 17,
Schenectady. NY 12301. EOE.

Television maintenance technician. Midwesl inde-
pendent has immediate opening for person with two
years, tull-time maintenance experience with standard
broadcast equipment. First Phone or SBE certification.
Reply before May 23 to Box D-86.

Videc field service engineer. Heavy maintenance
background in 17 VTRs, small format VTRs. computer
editing systems, cameras. Experienced only. SBE certi-
fication preferred. Send resume to: Alpha Video Elec-
ronics Company, 28 East Mall Plaza, Carnegie, PA
15106.
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Southeast Missouri State University: Electronics en-
gineer. Engineer: television, cable and radio. South-
east Missouri State University is seeking a talented
individual to develop and implement a preventive
maintenance system and to provide in-house repair g
three-quarter inch production equipment, a campus
cable system. and an FM radio station. Qualifications:
Preter at least two years experience in the field and an
appropriate educationaltraining background and the
ability to work with university students. This position is
available immediately. Salary: $18.000 per year mini-
mum plus fringe benefils or commensurate with exper-
ience. To apply, send letter of application, resume and
references 1o the Director of Personnel Services, South-
east Missouri State University, Cape Girardeau, MO
63701. Application deadiine: June 13, 1986. An equal
opportunity, M/F, affirmative action employer.

Maintenance engineer/sludio engineering supervisor
needed by PBS/NPR affiliate. FCC General Class li-
cense, experience with, 2, 1. and 3/4 inch formats,
LDK-6 cameras, and other studio equipment. Salary
range $20.000 to $25.000. Apply in wriling to Peggy
Piaff, Executive Secretary, WKNO-TV/FM, Box 80.000,
Memphis, TN, 38152. For information contact Pat Lane,
Chief Engineer, WKNO-TV/FM, 901—458-2521.

Maintenance engineer for Christian TV station. FCC
General license required. Minimum 2 years television
experience. Knowledge of Quad, Helical, VTR,
switchers, cameras, etc. UHF transmitter experience
helpful. Opportunity to become Asst. Chief. Reply to
Chuck Saffell, C.E. WTBY-TV 534, Fishkill, NY 12524.
EQE.

Maintenance trainee for Christian TV station. Tech
school training, hands-on experience helpful. Trouble-
shoot. repair audio/video equipment. Learn UHF trans-
mitter operation. Reply to Chuck Saffell, C.E. WTBY-TV,
Box 534. Fishkill. NY 12524, EQE.

HELP WANTED NEWS

Reporters, photographers, producers, directors.
Rapidly growing ABC affiliate needs your talents. Send
resume and Salary requirements to J. Allred, KBMT-TV,
PO. Box 1550, Beaumont, TX 77704.

We need a strong, aggressive ccnsumer reporter.
Creativity is the key to this high-visibility position. Must
be a self-starter. Send resume and a statement telling
us why you are the best consumer reporter around.
Box D-47.

Midwest net affiliate seeks an aggressive producer
for new evening newscasl. Must be creative, strong
writer with solid journalism background. No beginners.
Send resume & letter detailing what you think a TV
newscast should accomplish. Box D-46.

Assignment editor: #2 position in Southwest mid-
market network affiliate. Looking for someone who can
coordinate ENG units and reporters and produce en-
terprise stories. Strong supervisory skills a plus. Box D-
48.

Co-anchor/producer in small western vacation mar-
ket. Successful VHF net affiliate needs the best to com-
pliment male anchor on early & late weekday news.
Escape city hassles in beautiful town near mountains.
Fun-loving. hard-working department, well-equipped.
Pays more than you'd think. Box D-45.

Sports director: We're a 30's market network affiliate
that is tired of the same. dull sportscasts. If you can
break the mold. and produce and anchor a sporiscast
that appeals to more than the hard core sports fans,
send a resume, references and a "sports philosophy”
to Box D-39.

Midwest affiliate seeks an assignment editor, Run as-
signment desk under direction of assistant news direc-
tor. Be responsible for making daily reporter assign-
ments. College degree. Send resume by June 1, 1986,
to Personnel Director. WHOI-TV. 500 N. Stewart Street,
Creve Coeur, IL 61611. EQE.

Malrite Commmunications Group needs certified
meteorofogist. Must be an experienced communicator.
No beginners. Send tape and resume 10: David Maim-
berg. K102/WDGY, PO. Box 4485, St. Paul, MN 55104,

Associate producer. Major market independent
needs strong #2 producer. Must have #1 producer
experience. Strong writing and editing skills required.
Send tape and resume to: Pal Anson, KCOP-TV, 915 N.
La Brea Ave., Los Angeles, CA 90038. No phone calls
please. EQE.

Expanding staff, Immediate openings for photogra-
phers, producer, reporter/anchor. Minimum one year
experience. Mail resume and tape to Neil Bayne, News
Director, WSALTV, P.O. Box 2429, Savannah, GA
31402. Absolutely no phone calls. EQE.

WRTV has an opening for a general assignment report-
er. Minimum 3 years prior television news experience
and college degree required. Send audition tape, re-
sume and salary requirements in first letter 10 News
Director, 1330 N. Meridian, Indianapolis. IN 46206. No
phone calis and no beginners.

Bureau chief/reporter, Fort Waliton Beach, Florida. Im-
mediate opening, live bureau experience helpful. No
beginners. Resume, salary & tape: News Director,
WEAR-TV, Box 12278, Pensacola, FL 32581 (UPS:
4990 Mobile Highway, 32506).

News director/anchor. Smail market CBS affiliate
seeks news director/anchor. Strong management skills
and solid journalism credentials required. Must also
have strong air presence, communicalion skills. Excel-
lent pay and benetfits. EOE. Send resume to Box D-74.

Aggressive new company operaling a statewide net-
work needs senior newscast producers. Medium mar-
ket Midwest affiliates need experienced, take-charge
evening news producers. Judgement, leadership, writ-
ing skills, problem-solving of major importance. Team
players, able to view newscast as a whole, not just a
story rundown. Competitive salary & benefits. Ground-
floor opportunity, letter and resume to Box D-93.

Co-anchor, Still seeking warm, energetic person to join
our anchorman at 6 and 10 weekdays. Excellent writ-
ing. reporting, live skills essential. Experience re-
quired. Tape, resume to: Bob Allen News Director,
KCRG-TV, Cedar Rapids, IA. EQE.

Weekend meteorologist: Major market independent
needs personable weekend weathercaster. Duties also
include radio, weather-related field reporting, vacation
relief for chief meteoroiogist. AMS preferred. Minimum
one year on-air experience. Good opportunity for tal-
ented small or mid-market person. Resume, refer-
ences, salary needs (Required) and tapes of on-airand
reporting work 1o Penny Parrish, News Director, KMSP-
TV, 6975 York Ave. S., Mpls. MN 55435, No phone calls.
EQE.

South Florida affiliate needs creative news photogra-
pher/editor. 2 years experience, minimum. Top-notch
operation with visual emphasis. Send tape and resume
to: WBBH-TV, 3719 Centraf Ave., Fl. Myers, FL 33901.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Promotion writer/producer. WRAL-TV, Raleigh, NC is
looking for a star. If you can light up a TV screen with
top quality, creative ad concepts and would like to work
for a station that will let your ideas shine, send your
resume and reel t0: Human Resources Department,
WRAL-TV 5, 2619 Western Boulevard, Raleigh, NC
27606. EOE,M/F.

Promotion director. Raycom Sporis Network is seek-
ing creative, hard-working individual with experience
in writing on-air and print materials, lay-out and design,
video production and editing plus experience in co-
ordinaling on-air promotion, print, advertising and pub-
licity. Individual must be able to determing areas of
needed research and have the ability to gather data,
prepare station and client presentations, preduce
monthly newsletler, and prepare annual report. Send
resume and salary requirements to Jim Duncan, Ray-
com Sports. PO. Box 33367, Charlotte, NC 28233.

Television news artist. One of America's top news
teams seeks creative, versatile artist 10 ¢create news
graphics and enhanced skills. Must be conversant with
Cubicomp and other state-of-the-art equipment. The
successful candidate will have news judgment as well
as artistic abilities and will be a seli-starter able to work
without minute-by-minute direction. Major East Coast
market. Women, Blacks and Hispanics are especially
encouraged to apply. Resume and work samples to:
Artist Job, PC. Box 19150, Washington, D.C. 20036.

Television director: WRAL-TV, Raleigh, NC is looking
for an experienced director with strong news back-
ground. Must have a minimum of (2} years directing
experience. If you're creative, aggressive, technically
oriented and have strong management skills and want
to work at the leading station in an exciting, growth-
oriented market, send your resume and reel today to:
Human Resources Department, WRAL-TV 5, 2619
Western Boulevard, Raleigh. NC 27605. EQE,M/F

Television producer-director - WTVR-TV seeks quali-
fied person to direct weekend newscasts, supervise
weekend crew members, produce direct community
oriented programing. Two years prior experience di-
recling news a must. Minorities and females are en-
couraged to apply Send tapes. if available, and re-
sumes and salary history to Program-Operations
Manager, 3301 West Broad Street. Richmond, \A
23230. No phone calls please. WTVR-TV is an equal
opportunity employer.

Production manager: Top 100 CBS affiliate seeks take
charge type lo manage a progressive commercial pro-
duction unit. Organizational skills a top priority Send
resume and salary requirements to Box D-78. EOE/M/F.

Videographer/editor. In addition to shooting and edit-
ing, duties will include lighting as well as training pro-
duction assistants in these areas. Bachelor's Degree;
2-5years as a videographer/editor; training or industri-
al background helpful. Salary $18,000 - $22,000. Send
resume, three letters of recommendation, official tran-
script(s) and demo-tape by June 6 to: Donald Nicka-
son, Monroe Community College, 1000 East Henrietta
foad, Rochester, NY 14623. AAEQE/SUNY

Studio supervisor: Responsible for set up, lighting
and strike of studios. Hire, train, schedule and super-
vise student crew. Construct sets and maintain studios
and scene shop. Occasional directing. BA preferred.
Must have demonstrable skills in basic carpentry and
TV lighting with knowledge of current TV production
technotogy. Minimum of 2 yrs current experience. Send
resume by June 9, 1986 to William Lewis, Wright State
University, 102 TV Center, Dayton. OH 45435. EQE/AA.

Director: elementary/secondary service- PBS. PBS
is seeking an experienced professional to head a new
elementary/secondary service. Does the prospect of
planning and implementing new self-supporting edu-
calional services using television and other technol-
ogies, good communication skills, a bachelor’s degree
(graduate study preferred) and a2 minimum of seven
years experience in education telecommunications,
publishing and/or marketing? Then we would like to
talk with you. We offer a competitive starting salary with
a non-contributory benefits package. Deadline for ac-
cepling applications is June 9, 19886. If you would like
1o speak with us, respond with letter of interest, re-
sume, salary history and the names of three profession-
al references 1o: PBS, Attn: Sheila E. Humphrey, 1320
Braddock Place, Alexandria, VA 22314. EEQ/AA.

Program director. Great Lakes area medium-market
NBC affiliate seeks imaginative administrator. Good ne-
gotiating, research analysis, and people management
skills a must. An equal opportunity employer M/F
Please respond to Box D-91.

Senior field producer for aggressive ABC affiliate in
highly competitive 57th market. Requires strong cre-
ative abilities, excellent writing and production skills, 3
to 5 years commercial production experience, and
successtul track record with clients. Resume, tape and
salary requirements to Hiester Smith, WEAR-TV3, PO.
Box 12278, Pensacola, FL 32581.

Producer/director: Minimum 3-5 years' experience in
heavy commercial, industrial and program production.
Alsomust be able to direct and switch fast-paced news
programs. Send tape and resume o Lester Keats, Pro-
duction Manager, WJAR-TV, 111 Dorrance Street, Provi-
dence, Rl 02903. An equal opportunity employer.

Director, minimum one year news experience. Empha-
sis on news but commercial, promotion, and EFP ex-
perience necessary. Duties include, assistant director
and director of nighlly news and commercial, public
affairs and promotion production. Coliege degree or
equivalent experience. Resume with references and
salary requirements to: Production Manager, WPTF-TV,
PO. Box 1511, Raleigh, NC 27602. EQE.

Art director: KHOU-TV in Houston is looking for a cre-
ative, hands-on, art director 10 supervise all on-air
graphics, print, set design and photographic needs.
Individuals must have 3-5 years experience in televi-
sion art depariment, knowledge and experience with
computer graphics, and be able to supervise people
and a budget. Some management experience pre-
ferred. Interested? Call Alan Suhonen at 713—526-
1111,

Diverse reports, the UK's most controversial public
affairs program, is looking for an outstanding person to
take over the editorial chair. Write immediately to: David
Graham, Executive Producer, Diverse Production Ltd.,
4-12 Gorleston St., London, W148XS, UK
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TV preducer, S:uth Dakota Public Television Network
SD Publiz Arzadcasting seeks applicants for an In
structional Television (ITV) Producer in Vermiliion. Du-
ties: Supervise the production of television programs in
the area of ITV for SD Public Television Network: plan
and supervise program production inCluding scriptw-
riting, research and development, editing. and grant
research funclions: develop budgets for each pro-
graming area, and compile and distribute information
about ITV and other relevant informaton. Reguires:
BA/BS in Communications with a broadcast emphasis
or related media field and 3 years experience in the
television production field or Specially area or an ac-
ceplable eguivalenl combination of education and ex-
perience. Minimum Salary: $18.928. Deadline: May 30.
1986. Send resume (including Social Secunty number)
o Bureau of Personnel, 118 W Capitol. Pierre. SD
57501, Handicapped documentation or DD214 forms
required for preference poinis. An equal oppOrtunity
employer.

Creatlve services. Group-owned network affiliate in
midwest needs Creative supervisor with leadership
ability who can bring fresh ideas and a "Can Do” spirit
1o the department. Must have strong writing/producing
skills along with ability to work effectively with Clients.
agencies. and station staff. EOE. M/F. Box D-92.

Experienced editor: All formats. great with Clients.
Lots of creativily ideas and technical ability Dave.
518—393-9987.

TV producer/director: minimum 1 year experience
direcling fast paced newscast and other studio pro-
duction in commercial broadcast facility. Applicants
muslt be familiar with all phases of television produc-
tion. Send resume and 34" newscast/Ccommercial
demo tape lo Irv Johnson. Production Manager. KOTV,
PO. Box 6, Tulsa. OK 74101. a Belo Broadcasting Com-
pany. M/F, EQE. no phone calls, please.

SITUATIONS WANTED MANAGEMENT

Cable TV GM/regional manager seeking move o
MSO where practical experience in franchising, gov-
ernmental relalions, customer service and marketing
can be put to use for benefit of all concerned. Call Walt.
213—466-0290.

SITUATIONS WANTED ANNOUNCERS

Are you looking for an attractive woman with persona.-
ity. glamour and style lo host entertaining TV program?
Call Debbie now! TV and radio experience. Eager 10
relocate, 412—378-3520.

SITUATIONS WANTED TECHNICAL

TV broadcast technician and computer expert. High-
ly trained. Leadership experience. Relocation desired.
717—388-6719.

Experienced all around Ops. Tec. In top 4 market.
seeking full time, quality-minded. growth and opportu-
nity-oriented position in below 1op 4 market production
facility, Available with two week notice. 215—464-2947.
Scott Reichmeister.

SITUATIONS WANTED NEWS

Talented male WASP: Can write. shoot and edit super-
latively. B.A. and three years of solid experience. Will
work hard for a growth position in small to medium
market. For tape and resume, 301—460-1502.

Televisicn reporter: [00king for an entry level reporter
position with a news operation. Four years television
experience. in¢luding on air, editing 1" and 3", direct-
ing and a solid Political Science/Journalism back-
ground. Robert. Box D-66.

Weathercaster: Currently employed, 7 years exper-

ience. AMS Member (seal eligible) NWA Certified.

Award winning. Great references. Seeks either number

I130r 2 position, no reporting. Reply in confidence. Box
-94.

News photographer. 3 solid years of European and
American experience. Will relocate. Call for resume,
tape. John, 201—725-5677.

Meteorologist. AMS seal. Master's degree. 12 years
experience including local TV and national -cable.
Great on weather features. Box D-89.

A e

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Need an ant director? The Broadcast Designers' Asso-
ciation Employment Service ¢an send you, at no
charge. members' resumes - some of the most exper-
ienced. talented designers in the business. If you need
an art director. graphic designer and/or video design-
er, call the BDA office at 415—788-2324.

Commercial director/producer. Your $pots on the air,
on time. on budget. Creative with limited budgets and
technical resources. Box D-77.

MISCELLANEOUS

National Directory of Television News Directors. Indis-
pensible for job hunting. Send $19.95 to: JD Associ-
ates. Box 3654, Richmond VA, 23235,

Attention station managers and news directors! Me-
dia Marketing saves lime and Money with your person-
nel needs. Confidential. professional, and easily affor-
dable services with guaranteed results, Television,
radio. and production companies. Experienced and
enlry-level people. Single vacancies, as well as major
reorganization, PO. Box 1476, Palm Harbor, FL 34273-
1476. 813—786-3603.

Primo People looking for accurale, personable wealth-
ercasters with solid credentials. Send tape and resume
to Steve Porricelli or Jackie Roe, Box 116. Old Green-
wich, CT 06870-0116. 203-—637-3653.

News and program directors! | have featured inter-
views with everyone from Burt Reynolds to Meryl
Streep. 2 to 5 minutes. Great filler for movies, excellent
feature for news! All pieces edited and ready for air.
Call Earle. 201—368-1770.

ALLIED FIELDS
HELP WANTED INSTRUCTION

Located in the picturesque Monadnock Region of
New Hampshire, Franklin Pierce, an independent, four-
year undergraduale college, has a full-time faculty
opening commencing September 1986, Willteachtele-
vision direction. production and media writing. Advisor
o communications maijors in rapidly growing Mass
Communications Department which is undergoing ex-
tensive expansion program including development of
campus wide SMATY system. conslruction of new, ad-
vanced FM on air and production studios and upgrad-
ing the television studio. Advanced degree required
with combination academic and professional exper-
ience preferred. Letter of application and resume to
Director of Personnel, Franklin Pierce College, Rindge,
New Hampshire 03461. Equal opportunity employer.

The Department of Cemmunication is seeking a full-
time person. on a tenure-track. to teach advanced
courses in television production. The position inCludes
responsibility for supervising and evaluating students
involved in both practicum (with the college’s cable
television facifity) and internship experiences. Other
required duties are those normally associated with
academic employment (committee work, student ad-
visement. e1c.). The ability to teach a media writing
course is considered desirable. A Master's degree in
mass media with an emphasis in television production
is required, as well as a minimum of two (2) years
professional production experience (commercial or
non-commercial) and demonstrated understanding of
current broadcasting technology, College-level exper-
ience leaching "hands-on” production courses is pre-
ferred. Rank and salary are negotiable and commen-
surate with training and experience. Appointment date:
September 1, 1986. Candidates should submit the fol-
lowing as soon as possible: letter of applicationindicat-
ing satisfaction of basic position requirements, current
resume, transcripts of all undergraduate and graduate
work. and at least three recent ‘etters of reference.
Finalist candidates will be expected to submit: A portfo-
lio of scripts and videotapes for which the Candidate
was the primary producer-director, and teaching evalu-
ations, syllabi, and other malerials documenting depth
and guality of the candidate's teaching experience.
Application deadline; The final selection of candidates
will begin on June 9, 1986; however, applications will
be accepled unlil the position is filled. Applications
from members of a protected class are inviled and
encouraged. Materials to be submitled to: A.R. Mon-
tanaro, Jr., Chairman, Department of Communication,
¢/o Office of Personnel/Affirmative Action, Box 50, State
University College. Plattsburgh, NY 12901. An equal
opportunity/affirmative action employer.

Tenure track opening in dynamic broadcast program
in great location. Looking for ambilious, top gualily
teaching professional to teach in two of the following
areas: broadcast journalism, broadcast production,
non-production broadcast courses. Also possibility of
some graduaie level teaching responsibilities. Ph.D.
and some professional experience preferred. Masters
and professional experience required. Proven track re-
cord in research or potential for research a definite
plus. Assistant professor rank. Salary compelitive.
Send resume and three letters of recommendation 1o
Dr. Dennis O'Neal, Department of Mass Communica-
tions. Middle Tennessee State University Murfrees-
boro, TN 37132. Application deadline: May 22, or until
position is filled. Affirmative aclion/equal opportunity
employer.

Asst. Professor or Instructor to teach TV production
and other undergraduate communications Courses.
coordinate curriculum: and promote enrolliment in
small but growing program. Master's plus field exper-
ience required. Resume and references to: ACademic
Dean, Caldwell College. Caldwell. NJ 070Q06.

HELP WANTED SALES

Regional sales manager: Television broadcast pro-
ducts. Growing high-lech broadcast equipment manu-
facturer with established brand name searches for re-
gional sales manager. We are looking for an
experienced professional in high-lech sales, Exper-
ience in field sales essential. Contact: Lee O'Keefe.
Secretary to President, SHINTRON Co., Inc.. 144 Rog-
ers Street. Cambridge. MA 02142. Telephone: 617—
491-8700.

HELP WANTED TECHNICAL

Field sound technician: Florida company needs free-
lance person to live/work Tampa Bay area. Some travel.
Experience in field a must. Guaranteed minimum
$25,000/yr. Send resume to Video Techniques. InC.,
PO. Box 14010, Bradenton, FL 34280-4010.

HELP WANTED PROGRAMING,
PRODUCTION AND OQTHERS

Installer/trainer for international newsroom computer
company, Significant travel involved. News production
and technical aptitude required. Salary comensurate
with experience. Send resume to Jim Romeo. 900 Stier-
lin Road, Mt. View, CA 94043,

Top notch independent production facility, in Ameri-
ca’s #1 city looking for senior editor. Creativity, techni-
cal background. and ability to work with clients a must.
Sony 5000 and ADO experience necessary Good
benefits and growth potential. Please phone 412—
471-3333.

SITUATIONS WANTED INSTRUCTION

Award-winning radio/TV producer/writer news. docu-
mentaries, sitcoms seeks teaching position East
Coast. Also interested in oral history projects. MA,
teaching experience. 818—769-9690.

INSTRUCTIONAL SERVICES

American Sportscasters Association Seminar. Fea-
turing: Curt Gowdy, Jack Brickhouse, Don Dunphy.
Marty Glickman, Terry O'Neill. Topics: employment op-
portunities, interviewing.  play-by-play.  prepara-
tion...Thursday. June 26, 1986-New York University
(NYC). Information: 150 Nassau Street, New York City
10038 or 212—227-8080,

RADIO AND TV PROGRAMING

Radio & TV Bingo. Otdest promotion in the industry.
Copyright 1962. World Wide Bingo, PO. Box 2311.
Littleton, CO 80122. 303—795-3288.

Attention radio stations: Looking at Satcom 1R live
call in program from New York. Free(barter)-Nighttime
8PM-2AM. ET. Available live or tape delay; take all or
pans. Featuring two of America’s hottest talk show
hosts. Consumer and issue Oriented. To clear your mar-
ket exclusively. Call Michael, 212—586-5700.

EMPLOYMENT SERVICES

Entry-level opportunities available. Television and
radio. Reporters, wrilers, announcers, photographers,
production specialists. We also invite station inquiries.
Media Marketing, PO. Box 1476, Palm Harbor, FI
34273-1476. 813—786-3603.
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MISCELLANEOUS

Additional profits with custom printed cook books
form your radio/TV station. Localized recipes form your
audience. 904—236-0914. Broadcast Promotion Ser-
vice, PO. Box 5519. Ocala, FL 32678.

WANTED TO BUY EQUIPMENT

Wanting 250, 500. 1.000 and 5,000 walt AM-FM trans-
mitters. Guarantee Radio Supply Corp.. 1314 Iturbide
Street, Laredo. TX 78040. Manuel Flores 512—723—
3331,

Instant cash-highest prices. We buy TV transmitters
and studio equipment. $1,000 reward for information
leading to our purchase of a good UHF transmitter.
Quality Media, 404—324-1271.

Wanted: used VHS 3/4", 1" and 2" videotapes. Cash
paid for all lengths. No defectives. Call Andy Carpel,
301—845-8888.

AM Optimod 9100, mono. Cash or trade. Lets deal.
Kidd Communications. 916—9561-6411.

Wanted immediately good used 10kw AM transmitter
good maintenance record. no junk. Call Vic Rumore,
Sudbrink Broadcasling, 615—748-8150.

FOR SALE EQUIPMENT

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
884-0888.

Complete FM station, all equipment 1 year old, Harris
2.5K w/MS-15. Optimod, monitors, 3-bay ERI, Cable, 2
studios, EBS, Call M. Cooper/Transcom 215-884-0888.

AM & FM transmitters Skw FM Bauer 6058 (1984),
Skw FM RCA 5E1 (1979). McMartin 3.5k (1981), Sin-
tronics 1.6 FM (1980). Collins & Gatest 1 kw FMs "AM”
Gates 5P2 (1966), ITA Skw (1964), Harris SX1 (1983)
Sparta SS1000 (1979). Collins, 820D1 {1972). RCA
1kw AM (1980), Gates & Collins 250W. Call Transcom
215—-884-0888.

New TV startups. Quality Media can save you money.
Top quality equipment at lowest prices. Business
Plans, financing available. Quality Media 404—324-
1271

RCA 30kw UHF transmitter. Imnmediate delivery, gcod
condition. Quality Media 404---324-1271.

Videomedia 1" VTR editor model Z-6000. New. Half
price. Bill Kitchen, Quality Media, 404—324-1271.

Silverline UHF transmitters new, best price. latest
technology, totally redundant. Bill Kitchen, Quality Me-
dia. 404—324-1271.

New RCA 110kw UHF transmitter. RCA closeout. Fast
delivery, Price: $550.000 - includes tubes. Bill Kitchen,
Quality Media, 404—324-1271

New RCA TTG-30H Hi-band VHF transmitter. RCA
closeout. Fast delivery, Price: $225,000. Bill Kitchen,
Quality Media, 404—324-1271.

Quality broadcast equipment. AM-FM-TV, new and
used. buy and sell. Antennas, transmitters, VTRs,
swilchers, film chains, audio, etc. Trade with honest,
reliable people; Call Ray LaRue, Custom Eleclronics
Corp. 813—685-2938.

118 AM-FM transmitters: AM-50Kw, 10Kw, SKw,
2.5Kw, 1Kw, 500 watt. FM-25Kw, 20Kw, 10Kw, SKw, 3Kw
& 1Kw._ All our own inventory. BESCO Internacional
59(4)8. Club Qaks Dr., Dallas, TX 75248. 214---830-
3600.

FM transmitters: 25, 20. 15, 10, 5, 1, and .25Kw. Conti-
nental Communications, Box 78219, St. Louis, MO
63178. 314—664-4497

TTC 100 watt UHF transmitter. Solid state. high stabil-
ity channe! 17, factory will re-tune. Buy new at a used
price! Warranty included. Kidd Communications,
916—961-6411.

Fully equipped ENG truck: RF technology micro-
wave, 30" tower, switching, monitoring, IKE cameras,
Lenco DAs and processing. generators or shore pow-
er. Don't build it...buy it from Media Concepts. 919—
977-3600.

Used broadcast TV equipment Hundreds of pieces
wanted and for sale. Please call Systems Associates to
receive our free flyer of equipment listings. 213—641-
2042.

3/4” evaluate videotape! Guaranteed to look and work
as new. Prices: Field mini KCS-20 minute cassettes
$6.99. 30 minutes $9.49. 60 minutes $12.49. ELCON
are rated, wrapped and delivered free! Master broad-
cast quality at half the price. Hundreds of thousands
said 1o professional users. To order call Carpel Video
Inc. collect, 301—238-4300.

ITC triple deck stereo Delta Ill cart machines new (3)
$4,195.00 each. Kidd Communications, 916—961-
6411,

Technics turntables SP-15, $549.00, SP-25 $309.00
SL-1200MKIl  $309.00. RS-1500US  half-track
$1.399.00. in stock. Kidd Communications, 916—961-
6411,

FM Optimod 8000, factory reconditioned $2.250.00.
8100A. FMSs, new $4,395 00. Kidd Communications,
916—961-6411.

Harris FM 10K transmitter with MS-15 exciter. Excel-
lent condition. $16,000. Call Mike Topoll, 414-694-
7800.

Help Wanted Management

GENERAL MANAGER

Full charge GM sought for AC for-
matted California medium mar-
ket FM. Not a job for first timers.
Station is a market leader and re-
quires considerable savvy at the
top. Substantial sales leadership
a must. Outstanding facilities.
Group owned. Deane Johnson,
PO. Box 207, McMinnville, OR
97128, 503—472-2151. EOE.

Situations Wanted Announcers

RCATCR-100 completely rebuilt by RCA in jate 1985.
Many accessories. TR-600s with AE-600 editors. HL-
79As, HL-79DA, HL-79DAL. Three TK-27s, all working,
lots of spare parts and modules including some new
tubes. Must move, make reasonable offer, 1" and 2"
VTRs plentiful. American Data 2103 switcher. Call Me-
dia Concepts, 919—977-3600.

Bogner 8-Bay UHF antenna. Fast delivery! Any pat-
tern or channel 14 thru 24. Kidd Communications,
916—961—6411.

LA-cart automatic cassette playback system. Like
new condition. Less than one year old. 3/4 inch decks
with Fortel component processing. $85.000. John
McNally, KWTV, 405—843-6641.

CETEC 7000/GLS with Audiofile, 4 Cartel/Carousels, 3
Otari Playbakes, CRT Logging Package. Live Assist
Package. Dale Hendrix - 215—866-2131. Holt Techni-
cal Services, a division of The Holt Corporation.

Bosch FDL-60B2 CCD digital film scanner. Like new--
850 hours. All options: remote panels, Corporate Com-
munications Consultant System 60C color corrector.
Contact Larry Phipps at TelePost Inc., 313—425-9100.

One of America’s most
dynamic, controversial
talk show hosts seeks
new challenge in major
market. Proven ratings
winner. Top markets and
top dollars only. Box D-
98.

TELEVISION
Help Wanted Management

RADIO
Help Wanted Sales

REGIONAL
AFFILIATE MANAGER

Due to rapid growth and expan-
sion, Satellite Music Network is
seeking additional sales person-
nel to call on America's top sta-
tion owners and managers. f
you have first hand experience
at the station level, want to be a
part of the exciting future of ra-
dio, and are willing to travel--this
is an outstanding career oppor-
tunity for you. We pay a good
draw against commission, giving
you unlimited financial opportu-
nities. Call 800—527-4892 for
details from Charlie Strickland or
Bob Bruton.

ACCOUNTING/BUSINESS MANAGER

Independent television broadcaster in top 30
market looking for shirt sleeve manager. Broad-
casting experience required. Independent
television experience and CPA preferred, not
required. Resumes to: Walker, 3531 “J" St..
Sacto, CA 95816.

Help Wanted News

NEWS DIRECTOR

Rapidly growing ABC affiliate in
Southeast Texas seeks a news direc-
tor who has the skill and desire to
lead a well-balanced and highly mo-
tivated staff. Hands-on involvement
is a must. We are community orient-
ed and the person we hire will be
expected to project this image. If
you are a take-charge person with a
winning attitude, send a resume with
salary reguirements to J. Allred,
KBMT-TV, P.O. Box 1550, Beuamont,
TX 77704 or call 409—833-7512.

Help Wanted Sales

Help Wanted Technical

CHIEF ENGINEER

WBCN-FM seeks organized energetic FCC licensed
engineer with experiénce in studio and transmitter fa-
cility construction and maintenance. Responsible for
budgeting, supervision of technical stafi. FCC compli-
ance, equipment acquisition and maintenance. Send
resume to: General Manager, 1265 Boylston St., Bos-
ton, MA 02215. An equal opportunity employer. M/F

TV SALES MANAGER

Boston Market Indie
Great opportunity for right person 1o grow with new full-
power indie in sixth largest market. Must have prior
sales management experience. Call at once:

Arnie Ginsburg, General Manager
617—350-6666

WVIWTY
111 Speen St., Framingham, MA 01701
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Help Wanted Sales
Continued

Help Wanted Technical

LOCAL SALES MANAGER

Southeast Texas ABC affiliate seeks a
person who possesses the skills and de-
sire to lead a young, aggressive sales
team. Must lead by example. Fun and
money are the rewards for the perscn
who is willing to get the job done by pro-
ducing results, not excuses. If you are
bright, creative, sensible, knowledge-
able of TV sales. and a real winner, send
resume and salary requirements to J. Al-
lerd, KBMT-TV, P.O. Box 1550, Beaumont,
TX 77704 or call 409—833-7512 today!

VIDEQO SALES

Representatives lo market quality Tvequipment includ-
ing Tekironmix, Moseley Lenco, ideotek, Ikegami. TFT.

S, Conrac, efc No relocation. Good opportunity for
productive video sales person lo increase eamiggs.
Call National Television Systems. Co.. U 1-
5143. TX-800-—252-8286.

L]

Help Wanted Programing,
Production, Others Continued

Help Wanted Programing,
Production, Others

TELEVISION HOST WANTED

Top 10 TV market seeks dynamic host for
talk show Wanted: smart, can handle is-
sues, work with audience, bold, sense of
humor, willing to take chances. Send re-
sumes. Box D-73.

Conus Communicalions. operator of Ihe Newslar satel-
lite network. has opening
Electronics Maintenance
Technician

at i Minneapolis/SI Paul master ¢ontrol stalion
Must meet following qualilications

@ At least wo (2) years in broadcast stalion;

® A solid background and operalional experience with
digital electronics used for automation. remote con-
trol. and machine control funtions (Applicants must
be prepared 10 describe digital circuits of their own
design. or implementation of digital sysiems over
which they had direcl responsiility).

a Expenence with the design and construction of high
qualty cuslom electronic hardware (Applicants must
show examples of workmanship for both CirCuitry and
control panels):

# Hands-on experience with the operalion of high pow-
er fransmitters.

« Expenence with FM modulators and VHF circuils:

e Expenence with satellie SCPC systems used for

broadcast.

« Total compelence in augio CirCuitry and wiring as em-
ployed in a broadcast stalon. and

e Expenence with wideo and microwave equipment 1s
desirable

$ DOQ&E Resumes and reference malenals 10:
Ray Conover. Director of Engineenng

Conus Communicalions
3415 University, Minneapohs. MN 55414

RESEARCH DIRECTOR

Philadelphia O80 seeking Research
Director to work closely with General
Management and Sales, News, and
Programing Departments. Must
have previous television station re-
search management experience,
knowledge of rating services, avail
systems, audience flow trends, syn-
dication market.

Resume to: Octavia Williams
WCAU-TV
City Line & Monument Rd.
Philadelphia, PA 19131
An equal opportunity employer, M/F.

PROGRAM MANAGER
America’s Finest City
San Diego, California

Experienced programmer with strong sales and promo-
tion background. Thorough movie knowledge required.
Ability to supervise the production of live local shows a
plus. Send resumes to Personnel Department KUSI-
TV, PO. Box 11985, San Diego, CA 92111.

An equal opportunity employer M/F

REGIONAL SALES MANAGER

Comark Communications. Inc.. a leading man-
ufacturer and distributor of television broad-
cast transmitters and RF systems, is expand-
ing its marketing efforts and now has openings
lor experienced, professional RF sales manag-
ers in several U.S. regions. Sound technical
background and proven experience in RF sys-
tem sales a must. These are fulltime, salary-
plus-bonus positions. Resumes only lo:

Director of Marketing
Comark Communications, Inc.
P.O. Box 506
Colmar, PA 18915

Executive Producer

MAGAZINE

Our PM gets great ratings...
and has since 1978!

So if you’re a Producer who
likes to try new things...

isn’t afraid to be daring...
can work well with people...
and has hands-on experience
(preferably 3-5 years on a
PM or other Magazine-type
show)...send us your resume.

We’re a Post-Newsweek station,

#1 in the 24th market.

Jim Lutton

Program Manager

WFSBTV3

3 Constitution Plaza Equal opportunity

Hartford, CT 06115  employer

K!.BITV‘z )

SAN DIEGO

VIDEO PROMOTION ASSOCIATE

PBS presently has excellent opportunity in our
advertising and video promotion department.
B.A. degree in Broadcast Communications,
Journalism, Liberal Arts or equivalent. Mini-
mum 3 years work experience in TV production
with writing responsibililies in the area of on-air
prometion. Must possess ability to write, pro-
duce, and direct television and radio promo-
tion productions ranging from :30 seconds to
an hour. PBS offers competitive starting sala-
fies with an excellent non-contributory benefits
package. We are conveniently located near the
yellow line metro station. For consideration
please submit demo reel, resume, with letter of
interest stating salary history and the names of
three professional references 10:

€)PBS

ATTN: SHEILA E. HUMPHREY
1320 BRADDOCK PLACE
ALEXANDRIA, VA 22314

EEQ/AA
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Help Wanted Programing,
Production, Others Continued

MAGAZINE
SHOW STAFF
TOP 15 MARKET

Now accepting applications for staff
members including field produc-
ers, photographers and editor.

Two-to-five years television experi-
ence required. Preference given to
those with magazine experience
and college degree.

Send resume and tape to:
Personnel

KING-TV
333 Dexter Avenue N.
Seattle, WA 98109

NO PHONE CALLS PLEASE
Equal Opportunity Employer

¢S

KING TELEVISION

-

Help Wanted Programing,
Production, Others

EXPERIENCED VIDEQ EDITOR
NEEDED

greal opportunity for the right person...progres-
sive Birmingham post-productin studio looking
for an experienced video editor to work with
System 10, E Flex, ACE, 4100L, 1", Betacam
and more. Send a lape and resume in confi-
denceto: Video Editor, 1020 South 22nd Street,
Birmingham, AL 35205. No phone calls.

EXPERIENCED AUDIO/VIDEO
PRODUCER

Also seeking another producer, 1o work with
Crealive Director, supervising audio sessions,
as well as producing fast paced major market
television commercials. Good position with ag-
gressive post-production facility for exper-
ienced producer—possible lelevision station
background—who's Icoking for more stimula-
tion. challenge and growth opportunity. Send a
tape and resume in confidence to: Producer,
1020 South 22nd Sireet. Birmingham, AL
35205. No phone calls.

- -

Employment Services

TH

Don't waste your time applying for jobs
that opened up 3 weeks ago. Sign up for
MediaLine, the broadcast industry's only
daily updated job listing service. With
MediaLine you get fresh job leads —
weeks before your job-hungry competi-
tors. MediaLine — 312-855-6779.

ALLIED FIELDS
Help Wanted Management

SERVICE MANAGER

Dynamic digital imaging company spanning broadcast. graphic arts. medical, and microscopy is
seeking the addition of a Service Manager for our East Coast Operation.

The ideal candidate will possess excellent communication ang managerial skills, as well as a
knowledge of engineering techniques associated with Broadcast A BA/BS in Business Manage-
ment with technical experience is preferred.

The challenges of this position will encompass personnel management, customer service contact
and liaison, management of daily workload, as well as many other diverse and unique opportunities.
Willingness to travei on a limited basis a must.

If you enjoy a company that can offer growth, stability, and the excitement of products that are
unsurpassedin industry. then we encourage you lo consider Quante, the ultimate in Digital Imaging.

For more information contact Kevin Prince at {203) 348-4104

Help Wanted Sales

For Sale Equipment

RADIO PERSONNEL NEEDED

NATIONAL, the Nation's oldest exclusive Radio Per-
sonnel Placement Service, & acknowledged ieader in
radio placement is now in its sixth year of successful
radio piacement. Over 3,000 radio stations have placed
joborders with NATIONAL. NATIONAL receives acon-
stant flow of job orders from stations coast to coast, in all
size markets. for all on-arr positions. If you are seriously
seeking amove up, contact NATIONAL now. For com-
piete confidential details including brochure & registra-
tion form, enclose $1.00 P&H 1o

NATIONAL BROADCAST
TALENT COORDINATORS
DEPT. B., PO BOX 20551
BIRMINGHAM, AL 35216
205—822-9144-ACT NOW!

Wanted to Buy Stations

SEEK TO PURCHASE LPTV
CP or operating Facility
Cash for Midwestern station
Ohio, Penn., lllin., ind., Mich.
Brokers or Direct.
Box C-10

Broadcast Equipment
Salesperson

wanted to cover mid Atlantic area.
Must have broadcast sales & engi-
neering experience & be knowled-
gable in configuring complete AM &
FM systems. Send resume to North-
east Broadcast Lab,, Inc., P0O.1176,
S. Glens Falls,N.Y. 12801

Bosch FDL-60Bs
CCD Digital Film Scanner

Like new—850 hours. All options:
Remote panels, Corporate Commu-
nications Consultant System 60C
color corrector. Contact Larry
Phipps at TelePost Inc., 313—425.
9100.

FM CP's WANTED

CASH OR EQUITY POSITION.
Global Communications Corporation
Mark D. Olson, President

(818) 966-3333

Radio Programing

Y

Lum and Abner
.9

, -:-,'E % Are Back
-{&_};‘ I ... piling up profits
b i for sponsors and stations.
¥ w 15-minute programs from

the golden age of radio.

PROGRAM DISTRIBUTORS = PO, Drawer 1737

Joneshoro, Arkansas 72403 = 501/972-5884

Miscellaneous

Principal seeks to purchase a stable operation,
small market (pop. 60,000 or under) AM or
class A FM in NY, NJ, CT, RI, or Mass. Low
down payment and favorable terms. Send full
particulars, including complete terms in confi-
dence. Will consider active partnership. Box D-
97.

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1900 Emery St., Ste. 206
Atlanta, GA 30318
404—355-6800

Public Corp. seeks to ac-
quire LPTV CP’s. Write
with full details Box D-18.
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For Sale Stations

NEW YORK STATE

We have a number of attractive and profitable AM, FM and AM/FM
combinations available and priced from $400M to $1,000,000. Small to metro
size markets. Contact us in confidence; Keith Horton or Dick Kozacko.

KOZACKO ® HORTON COMPANY

Brokers & consultants to the communications industry
P.O. Box 948 & 350 W. Church St. ® Elmira, New York 14902 e (607) 733-7138

R.A.Marshall &Co.

Media Investment Analysts & Brokers

<RAM>

OKLAHOMA CITY

FULllJ-H_FP%\;VER \/ Bob Marshall, President
LOW PRICE This owner of this well-established AM/FM combo

EXCELLENT TERMS located in a small single station market is preparing

for retirement and is selling this propenty for a real-
istic $375,000.

FT. WORTH TEXAS

EXCELLENT COVERAGE
GOOD TERMS

LPTV { 508A Pineland Mall Office Center. Hilton Head Island. South Carolina 29928 803-681-5252

Bill Kitchen
(404)324-1271

_— - -

——=——=—=—=—=__"(uality Media—]

=== ___(orporation_—]

Need an Appraisal?
512/327-9570

JAMAR: RICE CO.

Media Brokerage & Appraisals
110 wild Basin Rd. # 245 e Austin. TX 78748

75 to 100%
ownership possible
in up and coming small market,
northern Indiana FM. 3kw. Good lo-
cation. Reascnable. Reply Box D-99.

a FM in north central Ohio. Good multiples. $950.000
Terms

a TV CPs In 17 states plus operating TV stations in 9
states

& FM near big college town in [linois. $240,000. Terms.

Business Broker Associates
615—756-7635, 24 hours

KNOXVILLE, TN
Rated #1 city to live. 2500 watt AM daytimer.
State of the arl equipment. In top ten with undu-
plicated  format Excellent  coverage
$295.000.00
615—938-6777 days or
615—523-3641 evenings

CLASS CFM

Attractive midwest markel between 50 and 100
in size. Station has Class C facility with excel-
lent ratings and format exclusivity Only thing
lacking is better sales effort. Asking price of
$1,750,000 cash is close 10 “stick” value for a
property of this size. Please include qualifica-
tions first letier. Brokers protected. Box D-85

FOR SALE

500 watt fulitime AM $425,000-—seri-
ous buyers only. Reply P.O. Box “A",
Bel Air, Maryland 21014,

MIDWEST COMBO

Extermely attractive building and propeny owned by
station icluded., FM full power. AM Skw regional. Rev-
enues will be over $1,500.000 in 1986.- Station being
liquidated as part of estate sale so it will require a cash
buyer. Excellent opportunily to purchase a station
whose reconstructed cash flow will be $400.000 first
year of aperation. Asking price $3.500,000. Box D-83.

IDEAL FOR CHRISTIAN STATION

or Mom ‘'n Pop operation. 1kw AM in
northern Alabama. Good real estate in-
cluded. For details, Box D-84.

CLASS 4 AM; TOP 50 MARKET

Saie by owners. full-time, 1,000 walts. Positive
cash flow. strong sales. Valuable real estate in-
cluded, Network affiliation and Cincinnati
Reds. Priced for immediate sale. Principals
only A unlque broadcast opportunity Write Box
D-72

NORTHWEST AM/FM COMBO

Top station in market. Class C FM.
Great AM. 12% increase in Qross-
prior year. Good ratings and an ex-
cellent staff. $1.5 million. Reply Box
D-36.

FOR SALE
AM-CP
720 KHZ 5KW DAYTIME
HARRISBURG, PA. METRO MARKET
FINANCING AAILABLE
FOR QUALIFIED BUYER
BOX D-96
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For Sale Stations Continued

Location Size Type Price Terms Contact Phone

5E Wed  FM $3000K Terms  Mitt Younts (202) 822-8913
Hky Min.  Ked AM/FM $2300K $500K David LaFrance (303) 234-0405
Pains Kat  AMFM S$2000K Terms  Peter Stromquist (818) 366-2554

EARLY

West Wai  FM S$1250K $400K  Jim Mergen (818) 366-2554

NY B FM $750K Terms  Ron Hickman (401) 423-1271

AZ 5m AM/FM $700K Terms  Peter Stromquist (818) 366-2554 D E A D Ll N E
CO Sm AM/FM $600K $100K David LaFrance (303) 234-0405 "

ID Sm AM/FM $595K $119K  Greg Merrill (801) 753-8090

D Sm AM/FM $480K $130K  Greg Merrill (801) 753-8090 N OTl C E

PA Sm  AM/FM $425K $125K Warren Gregory (203) 364-5659

1A Sm AM $350K $75K  Bill Lechman (816) 941-3733

NC Sm  AM $300K $30K  Mitt Younts (202) 822-8913

For information on these properties, please contact the Associate shown. For information on other
avaliabililies, or 1o discuss selling your property contact Janice Blake, Marketing Director, Chapman
Associales Inc., 8425 Dunwoody Place, Atlanta, GA 30338, 404-—998-1100.

nationwide

ASSOCIATES'

media brokers

The Holt Corporation

AWRT

The Holt Corporation is proud to support American Women in Radio and
Television. Two delegates, Leigh Moylan and Mary Radakovits, will be
attending the upcoming convention in Dallas. For Fair Market Value or
Asset Value appraisals, or for any questions concerning broadcast bro-
kerage, consult us at the AWRT Convention

The Holt Corporation: a diversified broadcasting group

Sulte 205
The Westgate Mall
Bethlehem, PA 18017

901/767-79 80

MILTON Q. FORD -

MEDIA BHDKEH&—APPHAISEHE
"Spacializing in Sunbéil Broaccast Properties
5050 Poplar - Sude 1135 - Mamghis, o 383157

Suite 800
2033 M Street, N.W,
Washington, DC 20036

Box Z86%
One Tower Park
Winchester, VA 22601

Due to holiday, Monday,
May 26, 1986, the deadline
for classified advertising
for the June 2 issue will be

noon, EDT, FRIDAY, MAY
23, 1986.

ROCKY MOUNTAIN

Resort paradise AM/FM serves a number of communi-
ties. Molivated seller asking $365.000 with $150.000
down, Contact David LaFrance (303) 234-0405

CHAPMAN ASS
natlcnwide

FULL POWER VHF—TV CP

In great Rocky Mountain city. Super coverage!
Ideal for aggressive independent. Turn-key
transmitter/antenna package included in mod-
erate price of 1.5 million. Box 1528 Fair Qaks.
CA 95628.

NO CASH? TRADE POSSIBLE
24-HR AM, FINE CALIF. CITY

1000w days. 250 nights. now Spanish. any format OK.
Earning a liltle now. needs steady owner push. Can
consider solid real estate. stocks. or ? for part or all of
$550.000 price. Box D-95.

UPPER MIDWEST

Resort area Class C FM with Skw-U AM. Asking
$900.000 Contact Bill Lochman (816) 941-3733

BRING YOUR BARTER
PROJECTS TO THE PROS

BUCHANAN & ASSOCIATES
714} B41-8100
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BROADCASTING'S CLASSIFIED RATES.

»
All orders to place classified ads & all correspondence
pertaining to this section should be sent to:. BROAD-
CASTING, Classified Depariment, 1735 DeSales St.
N.W. Washington, DC 20036.

Payabie In advance. Check. or maney order only Full
& correct payment MUST accompany ALL orders.

When placing an ad, indicate the EXACT calegory
desired: Telavision. Radio. Cabie or Allied Fields; Help
wanted or Situations Wanted: Managémenl. Sales.
News. elc. If this intermation is omitted, we will deter-
mine the appropriate category according to the copy.
NO make goods will be run if all information is not
included.

The publisher is not responsible for errors in printing
due o illegible copy—all Copy must be clearly typed or
printed. Any and all errors must be reported 1o the
classilied advertising department within 7 days of pub-
lication date. No credits or make goods will be made
on errors which do not materially aflect the advertise-
ment.

Deadiine is Monday al noon Eastern Time for the follow-
ing Mondayss issue Earlier deadlines apply for issues
published during a week containing a legal holiday & a
special notice announcing the earlier deadline will be
published abave this ratecard Orders. changes. and/
or cancellatons must be submitted in writing. (NO tele-
phone orders. changes. and/or canceliations will be
accepled.)

Replies 10 ads with Blind Box numbers should be ad-
dressed 10: (Box number). c/o BROADCASTING, 1735
DeSales St.. N.W.. Washington. DC 20036.
Advertisers using Blind Box numbers cannot request
audio lapes. wideo tapes. transcriplions, films, or VTR'S
10 be forwarded 10 BROADCASTING Blind Box num-
»ers Audio lapes. video lapes. transcriptions, films &
VTR’ are not forwardable, & are retumed 10 the sender.
Pubiisher reserves the right to alter classified ¢opy 10
conform with the provisions of Titte Il of the Civil Rights
Act of 1964, as amended. Publisher reserves the right
10 abbreviate, alter, or reject any copy.

Rates: Classified listings (non-dispiay). Per issue: Help
Wanted: $1.00 per word. $18 weekly minimum. Situa-
lions Wanted (personal ads). 60¢ per word, $9.00
weekly minimum. All other classifications: $1.10 per
word. $18.00 weekly minimum. Blind Box numbers:
$4.00 per issue.

Rates: Classilied disptay (minimum 1 inch, upward n
half inCh increments). per issue: Help Wanted $80 per
inch. Situations Wanted: {personal ads): $50 per inch.
All other classifications: $100 par inch. For Sale S1a-
tions. Wanted To Buy Stations. Public Notice & Busi-
ness Opportunities advertising require display space.
Agency commission onty on display space.

Word count: Count each abbreviation, initial. single
hgure or group ol figures or letters as one word each,
Symbols such as 35mm, COD, PD.elc., count as one
word each. Phone number with area code or zip code
counts as one word each.




Fates & Fortuneses

Media

Louis Buron, regional VP, Doubleday Broad-
casting, Minneapolis, joins Parker Commu-
nications, Minneapolis, as president. Parker
comprises KTCI(AM)-KTCZ-FM Minneapolis;
KXTZ(FM) Henderson, New; KIKI{AM)-
KMAI(FM) Honolulu, and, pending FCC ap-
proval, KLZE(FM) Los Altos, Calif.

Duane Harm, president, Griffin Television
Inc. (KwTv-Tv Oklahoma City), named presi-
dent and chief executive officer of all Griffin
companies, including broadcast properties
KWTV-TV, and KPOM-Tv Fort Smith and KFAA-
Tv Fayetteville, both Arkansas.

Steven Engles, general sales manager, WRLH-
TV Richmond, Va., named president and gen-
eral manager, succeeding Ronald Philips,
who leaves to become part owner and general
manager, WSTM-Tv Syracuse, N.Y.

Ron Cooke, from Malrite Communications.
West Palm Beach, Fla., joins KLMG-TV Long-
view, Tex., as VP and general manager.

Thomas Kennedy Ill, general sales manager,
KXXY-AM-FM Oklahoma City, named general
manager.

Robert Klopfenstein, program director,
wCAU(AM) Philadelphia, joins KING(AM) Seat-
tle as general manager.

Millard James Watkins Ill, acting gencral
manager, wi{UR-FM Washington. named gen-
eral manager.

John Liskey, executive director and general
counsel, Michigan Cable Television Associ-
ation. joins United Cable Television of Mid-
Michigan, East Lansing. Mich., as general
manager.

Ray Siri, from Balon & Associates. Austin,
Tex.-based research firm. joins United
Broadcasting. Bethesda. Md.-based group
owner of five AM’s. four FM’s and cable sys-
tem, as director of research.

Ron Rivlin, [rom ABC-TV, New York, joins
ABC Entertainment Network there as man-
ager, affiliate relations.

Mark Biviano, general sales manager,
wQAL(FM) Cleveland. named station man-
ager.

Bob Christy, part owner. VP and general man-
ager. KBND(AM) Bend. Ore.-KLRR(FM) Red-
mond, Ore., joins WLTE-FM Minneapolis as
operations manager.

Ted Gritfin, program director. KELT(FM) Har-
lingen, Tex.. named operations manager.

Elizabeth Hayter, director, administration.
and assistant to president, CBS Radio divi-
sion, New York, named VP, media practices,
and assistant to president. Dorothy Scattone,
executive secretary, affiliate relations depart-
ment, CBS Radio, named manager, affiliate
administration.

Appointments, Cablevision Systems Corp.,

Woodbury, N.Y.: Robert Lemle, VP and gen-
eral counsel, to senior VP; Barry O'Leary, VP,
finance, to senior VP, and Jerry Shaw, con-
troller, to VP.

Thomas McSorley, development manager,
noncommercial WPBT(Tv) Miami, joins Pub-
lic Broadcasting Service, Washington, as as-
sociate director, station independence pro-
gram-development department.

John Ulman, assistant controller, Fisher
Broadcasting, Seattle, named controller.

Marketing

Named VP's, BBDO, New York: Bruce Dun-
dore, executive art director; John Lucci, asso-
ciate group head; Lance Mald, creative super-
visor; Kathi Mendel and Martha Pease,
account supervisors; Richard Sabean, execu-
tive art director, and Barry Udoff, creative su-
pervisor.

Robert Rosiek, VP, intemational finance di-
rector, Marschalk Campbell-Ewald World-
wide, New York, named senior VP, finance
division.

Account supervisors elected VP's, Doyle,
Dane Bernbach, New York: James Cole, Rick
DeNatale, Ardean Fishman, Susan Hershey
and Adrian Merryman.

Frank Russell, presi-
dent and general man-
ager, 1GC/Direct Re-
sponse Networks,
Union. N.J., assumes
additional responsibil-
ities as senior VP of

parent,  Independent
Group of Companies.
Mindy Strominger,
media  buyer-account

executive, MSG Ad-
vertising, New York,

Russell
joins IGC/Direct Response as director of me-
dia operations.

Karen Spector, cxccutive producer, D Arcy
Masius Benton & Bowles. New York. named
VP

Bob Horne, VP. management supervisor. J.
Walter Thompson, New York. joins Griffin
Bacal there as VP, management supervisor.

Mary Hutchinson, VP, senior producer, War-
wick Advertising, New York, named head of
agency's broadcast production department.

Bob Janssen, account supervisor, Tatham,
Laird & Kudner. Chicago, named partner.

Robert S. Wallen, VP, prime time sales pro-
posals, ABC-TV Network Sales, New York,
named VP, revenue planning and sales ad-
ministration.

William Rosolie, director of sales systems and
planning, ABC Radio Networks, New York.
named director of sales planning, administra-
tive services.
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Marcia Rozen Thomas, account supervisor,
D’Arcy Masius Benton & Bowles, named
VP.

Dolores Kinder, from Burson-Marsteller,
Washington, joins  Siddall, Matus &
Coughter, McLean, Va., as account supervi-
sor,

David Franklin Smith, production director,
Richardson, Myers & Donofrio, Philadel-
phia, joins Gillespie Advertising, Princeton,
N.J.. as director of production services.

James Weitzel, VP, marketing services, Kel-
ler-Crescent, Ewansville, Ind.. named VP,
marketing communications and services.

Daren McGavren, founder and former presi-
dent, McGavren-Guild, in 1952-72, and
owner and president, Gilmar Sports Market-
ing, has become associated with Weiss &
Powell, New York, as marketing consultant.

Davey Levin Rosenbaum, independent con-
sultant, joins Cowles Media Co., Minneapo-
lis, as manager of strategic planning.

David Bandler, from Ketchum Advertising,
Pittsburgh, joins Mangus Catanzano &
Skaare there as director of advertising.

John Holmes, VP, management supervisor,
William A. Robinson Inc., New York, joins

“IF YOU MAKE YOUR LIVING
REPORTING THE NEWS,
YOU NEED THIS BOOK

TO BE LEGAL.”

No newsroom should be without it.
The Reporter’s Handbook isn’t “puff.”
It contains factual information
on every aspect of the state’s
legal system of interest to
the news media.

Published by The Florida Bar,
The Reporter’s Handbook
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Flair Communications Agency, New York, as
senior account manager.

Scott Seltzer, producer., Needham Harper
Worldwide, Chicago, named executive pro-
ducer.

Mary Jo Takach, freelance consultant to Fitz-
Gerald & Co., Cranston, R.I., advenising
and public relations firm. named account ex-
ecutive.

Gary Steel, general sales manager, WKAZ-
(AM)-WKLC-FM St. Albans, W. Va., joins Re-
public Radio, New York, as account execu-
tive. Maureen Toomey, account executive,
McGavren Guild, Detroit, joins Republic Ra-
dio there as account executive.

Juanita Hamilton, account executive, Petry
Television, and Lisa Kruglov, national sales
coordinator, TeleRep. Los Angeles, join Sel-
tel, New York, as account executives. Daniel
Corken, from wDsU(Tv) New Orleans, joins
Seliel, Dallas, as account executive.

John Fignar, general sales manager,
WTEN(TV)  Albany, N.Y.. joins Viacom’s
WNYT(TV) there as director of sales, succeed-
ing Randy Oswald, who will become general
sales manager of KMOX-Tv St. Louis when
sale of that station to Viacom is final.

Kirk Bogos, local sales manager. WQAL(FM)
Cleveland, named general sales manager.
succeeding Mark Biviano, named station
manager, see "Media,” above.

Rex MacArthur, general sales manager, KiIvi-
(TV) Nampa, ldaho, joins KTRv(Tv) there as
director of sales.

William McGowan, national sales manager,
KRON-TvV San Francisco, joins KTVU(TV) there
as general sales manager.

Appointments, WIXT(TV) Syracuse. N.Y.: Da-
vid Krause, national sales manager, to general
sales manager; Ed McKee, account executive,
WHEN(AM). to same capacity; Dick Bennett,
traffic manager, to commercial operations di-
rector, and Gloria Trode, sales supervisor, to
traffic manager.

Rob David, senior account executive, WXYT
(AM) Detroit. named sales manager for wxyT
(AM)-WNTM(EM).

Barbara Ravinett, account exccutive. WALK-
AM-FM Patchogue. N.Y., named sales man-
ager.

Lucy Smith, account executive, WSPR(AM)
Springfield, Mass., named sales manager.

Cathy Snyder, account executive, WTAF-TV
Philadelphia. joins wDAF-TV Kansas City,
Mo., as national sales manager.

Mike Floodman, account executive, KAKE-TV
Wichita. Kan.. named local sales manager.

Bruce Kirkpatrick, sales manager. KZOK(FM)
Seattle. joins Northwest Cable Interconnect.
Bellevue, Wash., as local sales manager.

Cary Minor, from KLERTvV) Houston, joins
KRBE-AM-FM there as account executive.

Lynn Alexander, account executive, WAJIEFM)
Fort Wayne. Ind.. joins WANE-TV there as
sales and marketing associate.

D. Kristen King, account executive. Avery-
Knodel Television, Chicago. joins WPWR-TV
there as account executive.

Fond farewell. Wallace B. Dunlap, senior VP, Westinghouse Broadcasting & Cable, was
saluted at a retirement party May ¢ at the Phillips Collection, a private Washington art
museum. Dunlap has been with Group W for 24 years, the last 16 as head of its Washing-
ton office. Shown above (-r): Dunlap; his wife, Maggie, and Daniel Ritchie, Group W
chairman and chief executive officer.

Programing

Ronda Paschal, area marketing representa-
tive, Disney Channel, Dallas. named area
marketing manager. Katherine Ledwith, af-
filiate marketing representative, Disney
Channel, New York, named area marketing
manager, Eastern region. George Leitner,
from HBO, Denver, joins Disney Channel,
New York, as national accounts director,
Eastern division.

Donna Dubrow, from HBO/Silverscreen, Los
Angeles. joins Pierre Cossette Productions
there as executive VP,

Lucinda Scott, attorney, Columbia Pictures
Industries, New York, named senior counsel.

John Humphrey, director of media and pro-
motions, Lorimar Sports Network, joins Pro-
Serv Television as syndication and special
projects director, relocating from Los Ange-
les to Garland, Tex.

Arthur Thompson, VP, Regan Communica-
tions. Boston public relations firm, joins
Showtime/The Movie Channel, Garden City,
N.Y., as Northeast regional director.

Donna Barrie, VP, Nontheast sales, Colex En-
terprises, New York, joint venture of Colum-
bia Pictures Television and LBS Communica-
tions, named VP, marketing.

Susan Bender, director of international sales,
Metromedia Producers Corp.. Hollywood,
joins Paramount Pictures Corp. there as direc-
tor, Latin American sales and administration,
international distribution division, television
group.

Larry Aidem, director, area marketing, Home
Box Office, New York, named VP, area mar-
keting.

Ralph Marquez, production assistant, Dy-
namic Cablevision of Florida, Coral Gables,
Fla.. named program production supervisot.

Katherine Hogan, counsel. entertainment,
law depariment, Viacom International, New
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York, named VP, counsel, entertainment.

Mary O’Hare, senior counsel, MGM, Los An-
geles, named VP, legal affairs. television pro-
duction. Mary Hornickel, manager of pro-
gram operations, MGM Pay Television, New
York, named director, program operations.

David McKie, from KzZuaM) Spokane,
Wash., joins Century 21 Programing, Dallas,
as director of production services.

Lauren Karasyk, producer, King Biscuit Flow-
er Hour and American Eagle. DIR Broadcast-
ing. New York, assumes additional duties as
director of talent acquisition.

Jim Del Balzo, local promotion manager, Co-
lumbia Records, New York. joins MTV: Mu-
sic Television there as director, talent rela-
tions.

Judith Umilas, director of leased time pro-
graming, WNYC-Tv New York, joins Tempo
Television there as manager, European re-
gion.

Appointments, PM Magazine, Group W Pro-
ductions, San Francisco: Abigail Melamed,
national features producer. to national pro-
ducer; John Nerton, producer, to director of
production; Nancy Lavin, consulting produc-
er, to senior consulting producer, and Edward
Asiano, from KGO.Tv San Francisco, to pro-
ducer.

Robert West, assistant
program director,
KPLR-TV  St.  Louis,
joins KDNL-TV there as
program director.

Katy Daley, air person-

ality. WMZQ(AM)
Washington,  named
program director,
WMZQ-AM-FM.

Digby Diehi, book edi-
tor, Los Angeles Herald
Ezxaminer. joins

KCBS(TV) Los Angeles as film critic.



Steve McKean, producer and director of spe-
cial events, KIMO-Tv Anchorage, joins
KTXA(Tv) Fort Worth as producer-director.

Jack Scott, from KzZBS(FM) Oklahoma City,
joins KLSKFM) Kansas City. Mo., as afternoon
drive personality.

Bob Savage, air personality, wBBF(AM) Roch-
ester, N.Y., joins wwkB(aM) Buffalo, N.Y.,
as afternoon air personality.

Kim Scott, afternoon drive air personality.
wMIFM) Cleveland, joins wKYC-Tv there as
announcer.

E——— T e ST
News and Public Affairs

Appointments, 1986, NBC's news almanac
series: Neil Cunningham, from NBC-owned
WNBC-TV New York. and Christine Huneke,
producer, PBS’s MacNeil-Lehrer NewsHour,
to field producers.

Appointments, wpPRI-TV Providence. R.L:
David Gwizdowski, assistant news director, to
news manager; David Graves, assignment
editor, to assistant news manager; Bob Clark,
producer-writer, wCvB-Tv Boston, to execu-
tive producer, and Greta Kreuz, from wBRE-
TV Wilkes-Barre, Pa., to anchor-reporter.

Lucy Ann Lance, afternoon news anchor,
WAAM(AM) Ann Arbor, Mich., named assis-
tant news director.

Edward Schimmel, executive producer, wpvl-
Tv Philadelphia, named assistant news direc-
tor.

Candy Crowley, White House correspondent,
Associated Press Radio Network, Washing-
ton, joins NBC News there as correspondent.

Sandra Heberer, associate director of news
and public affairs programing, Public Broad-
casting Service, Washington, named director
of public affairs and science programing.

Roberta Baskin, with WILA-TV Washington,
will add duties as contributing reporter to
Lorimar-Telepictures N.I.W.S. (News and In-
formation Weekly Service), Washington.

Lisa Napoli, writer-producer, CNN Headline
News, Atlanta, joins wGHP-TV High Point,
N.C., as 11 p.m. and 6 p.m. news producer.

Rick Erbach, from KTHv-Tv Little Rock,
Ark., joins KMOX-Tv St. Louis as weekend
news producer.

Mike Defries, from wFRv-Tv Green Bay, Wis.,
joins WLUK-Tv there as weekend news pro-
ducer. Tom Joles, reporter-producer and an-
chor, wFRV-TY, joins WLUK-TV as reporter.

Priscilla Lee, from wiLD(AM) Boston, joins
WALK-AM-FM Patchogue, N.Y., as public af-
fairs director.

Uma Pemmaraju, reporter, WLVI-TV Boston,
named co-anchor, 10 p.m. news.

Carl Rochelle, general assignment reporter,
CNN, Washington, named military affairs
correspondent.

Bill O’Nell, reporter, Washington bureau,
Group W, joins WFMY-Tv Greensboro, N.C.,
as weekend anchor and reporter.

David Alan, anchor, KFDA-TV Amarillo, Tex.,
joins WIBF-TV Augusta, Ga., as anchor-report-
er.

Denise Doring O’Brien, reporter, Local Cable
News, U.S. Cablevision Corp., Beacon,
N.Y.. named co-anchor.

Technology

Henry Kanesberg, division VP, finance and
administration, operations and technical ser-
vices, NBC, New York, named VP, facilities
and operations planning.

Jack Schaeffer, gener-
al manager, Varitel
Video’s  Hollywood
post-production facili-
ty, named VP and chief
operating officer, re-
sponsible for Varitel’s
San Francisco and Los
Angeles facilities.

Graham Mobley, tech-
nical director, Scienti-
fic-Atlanta,  Atlanta,
named staff VP. Wil
liam Wali Jr. and Jack Watson, engineers. Sci-
entific-Atlanta, Atlanta, named principal en-
gineers, highest technical position in
company.

AP

Schaeffer

Janis Kaiser, assistant manager, technical ser-
vices, Viacom Enterprises, New York, named
manager, technical services.

Ron Olexa, chief engineer, LIN Broadcasting
Co., joins Vanguard Cellular Systems, Alex-
andria, Va., as director of engineering.

Mariiyn Rosenblum, from Trintex, videotex

Broadcast Niemans. Two broadcast-
ers were among 12 American journal-
ists chosen as recipients of this year's
Nieman Fellowships at Harvard Univer-
sity. Valerie Hyman, senior news report-
er with wsmv(tvy Nashville, and Ira Ro-
sen, producer with CBS News's 60
Minutes, will study courses of their
choice during the 1986-87 academic
year.

The fellowships were established in
1938 by Agnes Wahl Nieman, wife of
Milwaukee Journal founder Lucias
Nieman. They are designed "to pro-
mote and elevate the standards of jour-
nalism in the United States and educate
persons deemed specially qualified for
journalism,” and are awarded to mid-
career journalists.

partnership of CBS, IBM and Sears, joins

CBS Interactive Learning, Greenwich,
Conn., as director, marketing and sales.
Stephen Leader, from noncommercial

wNET(TV) New York, joins Agfa-Gevaert, Te-
terboro, N.J., as technical video specialist,
technical laboratory, magnetic tape division.

Walter Reschka, chief engineer, WKSG(FM)
Mount Clemens, Mich., joins WNIC-AM-FM
Detroit as chief engineer.

Joe Maggio, assistant chief engineer, KDAF-
Tv Dallas, named chief engineer, succeeding
Charlie Smith, retired.

Nic Kuvshinoff, assistant chief engineer,
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United Broadcasting’s WYSTAM-FM  Balti-
more, joins co-owned wDjY(FM) Washington
as chief engineer.

Promotion and PR

Robert McDermott, VP, public affairs, ABC.
New York, and Nichelas Kilsby, VP, group
manager. Burson-Marsteller. New York. have
formed own New York public relations firm.
McDermott Kilsby & Co.

Lindy Lewis, account
executive. television
division, Rogers &
Cowan. Los Angeles.
joins Embassy Televi-
sion there as manager.
publicity.

Merrill Rose, VP, ac-
count group manager.
Needham. Porter, No-
velli, Washingten,
named senior VP and
member of board of

managers.

Andrea Baynes, from Columbia Pictures
Television, joins United Anists Television as
senior VP, creative affairs.

Mark Pinsker, independent promotional pro-
duction consultant. joins King World Produc-
tions, Los Angeles, as producer-writer. on-air
promotion. Brenda Schuett, production spe-
cialist, wTMI-TV Milwaukee, joins King
World as on-air promotion and video services
coordinator.

Frank Carroll, senior portrait photographer.
NBC, Los Angeles. named chief photogra-
pher, NBC press department, West Coast.

Sheila Morris, from Bender Communica-
tions. Los Angeles. joins Harmony Gold
there as director of publicity.

Lisa Thaler, assistant director of advertising
and promotion. Post-Newsweek’s wPLG(TV)
Miami, joins co-owned WwFSB-Tv Hartford.
Conn., as promotion manager.

Robert O'Boyle, from wLs-Tv Chicago, joins
wDIV(TV) Detroit as promotion manager.

Andy Crittenden, promotion director. KHSL-
Tv Chico, Calif.. joins KXLY-AM-FM-TV Spo-
kane, Wash., in same capacity.

Allied Fields

Tom Brokaw, news anchor and managing edi-
tor, NBC Nightly News. named 1986 recipient
of Lowell Thomas Award from International
Platform Association. professional organiza-
tion of lecture circuit. Award was established
by late broadcaster, Lowell Thomas, to honor
*achievement in electronic journalism.”

Laura Solomon, television station client ser-
vice representative, Arbitron, New York,
named account exeCutive, television station
sales, Arbitron Ratings.

Mary Ann Ollesson, retail sales manager,
KFTY(TV) Santa Rosa, Calif., joins Television
Bureau of Advertising, Detroit. as marketing
sales executive.

John F Kennedy School of Government,

Harvard University, Cambridge, Mass.. has
established Thormton Bradshaw Professor-
ship of Public Management. funded by Atlan-
tic Richfield Foundation. Thornton Brad-
shaw, chairman of RCA. was president of
Atlantic Richfield Co. from 1964 until 1981.

Richard Candilora, manager of international
financial division. SESAC, Nashville. named
VP and assistant treasurer.

Deaths

Sam Weisbord, 74, chairman emeritus, Wil-
liam Morris Agency, Los Angeles. died of
cancer May 7 at Cedars-Sinai Medical Cen-
ter. Los Angeles. Weisbord had been with
agency 57 years, joining in New York as
trainee in 1929. He was transferred to Los
Angeles in 1945 and became senior agent,
member of board of directors, vice president,
worldwide, executive vice president. presi-
dent and chief executive officer and co-chair-
man. His clients included Al Jolson. Eddie
Cantor. Frank Sinatra. Elvis Presley. Marilyn
Monroe. Abbott & Costello and Donna Sum-
mer. He is survived by his sister. Mildred
Granoff.

Herschel Bernardi, 62. television. motion
picture and stage actor. died May 9 of heart
attack at his West Los Angeles home. After
performing from early age in Yiddish theater.
he moved from New York to Hollywood in
1942 to become film actor. In 1950 he added
television credits, including regular role as
Lieutenant Jacoby in Peter Gunn detective se-
ries (NBC and ABC. 1958-61). Best known
for his Broadway roles in “Fiddler on the
Roof™ and “Zorba.” he also appeared in his
own series, Arnie (1970-72), and numerous
made-for-television movies and continuing
series such as Bonanza and Matinee Theatre.
Among his numerous voice-over credits were
voice of Charlie the Tuna for Starkist and
Jolly Green Giant for Green Giant Frozen
Foods. At his death, Bernardi had two new
series pilots pending. Survivors include his
wife. Teri, two sons and two daughters. One
of two surviving brothers is actor Jack Ber-
nardi.

Ann Golenpaul, 79, former co-producer of
long-running NBC radic quiz program. Infor-
mation Please. with her late husband. Dan,
and partner with him in radio production
company, Golenpaul Associates, died of
complications from pneumonia Friday May 9
at St. Luke’s Hospital. New York. Infoirma-
tion Please started May 17, 1938, and ran on
network until 1946, when it switched to CBS
for year, and then to Mutual until 1948. Show
reappeared as local television program for
one season on WCBS-TV New York in 1952, is
survived by two brothers.

David Whitmire Hearst, 70, former newspa-
per publisher and editor and executive of
Hearst Corp., died of cancer May 12 at his
home near San Francisco. Son of media en-
trepreneur  William Randelph Hearst, he
worked for series of Hearst-owned newspa-
pers, beginning as reporter for New York Jour-
nal-American in 1930. Hearst became pub-
lisher of Los Angeles Herald-Express in 1950,
later becoming vice president of Hearst Corp.
and president of William Randolph Hearst
Foundation. He is survived by his wife,
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Hope. son and daughter.

Michael Hodel, 46. radio journalist, actor and
author, died May 6 of brain tumor at Cedars
Sinai Medical Center. Los Angeles. He began
radio career as newscaster on noncommercial
KPFK(FM) Los Angeles in 1961 and became
news director at co-owned WBAIFM) New
York in 1966. Returning to KPFK as public
affairs director in early 1970, he later hosted
various news. drama and science fiction pro-
grams for Pacifica outlet. Survivors include
his wife, Nancy, brother and sister.

Cleve J. Brien, 62. president and principal
owner.  WLSQIAM)-WREZ(FM)  Montgomery,
Ala.. died of cerebral hemorrhage April 15 at
Baptist hospital. Montgomery. He began his
broadcast career in 1955 as salesman for
WNOE(AM) New Orleans. eventually becom-
ing assistant manager. He was also former
owner of KOKY(AM) (now KITA) Liule Rock,
Ark.. and wNVY(AM) (now wBOP) Pensacola,
Fla. He is survived by his wife. Maggie, and
two daughters.

Charles E. Cord, 70. president and general
manager. KCRO-TV Reno since station went on
air in September 1962, died April 29 at Wa-
shoe Medical Center. Reno, of complications
from diabetes. Cord had 10% ownership in-
terest in station. rest of which was owned by
estate of his father. E.L. Cord. creator of
Cord automobile. Charles Cord is survived
by his wife. Mary Alice. son and daughter.

Buster McGregor, 56. operations manager for
KDFW-TV Dallas. died in crash of helicopter
May 12 ar Guadalupe Mountains National
Park. Crash occurred at 6:45 p.m.. 45 min-
utes after station had anchored local news
program from park, first in series of remote
news broadcasts from various venues around
state. McGregor was on his way back from
Van Homn. where he had gotten food for crew.
Also killed in crash was pilot Irvin Patrick.
54, employe of Lone Star Helicopters, which
had leased aircraft to station. No official
cause of crash had been determined. but eye-
witness said gusting winds in mountainous
area may have been contributing factor.
McGregor had been with station since 1965.
when he joined as member of news depart-
ment. He is survived by his wife, Yvonne,
three daughters and son.

Donald M. Gardner, 80, retired sports direc-
tor. WKBN-AM-FM Youngstown, Ohio. died of
heart ailment April 27 at St. Elizabeth's hos-
pital. Youngstown. He retired from stations in
1976 after 45 years as sports director there.

Big John Riley, 59. program host and weather
anchor, WTAJ-TVAltoona. Pa.. died April 13 at
Garvey Manor Nursing Home, Hollidays-
burg, Pa. He had been in coma for more than
three years after suffering stroke in December
1982, Riley is survived by his wife Delores.
two sons and daughter.

Ronald Lee Alexander, (Rockin® Ron), 29,
part-time announcer for wiistaM) Lynchburg,
Va., who had also served station in news
capacity in 10-year career there, died May
14 from injuries suffered in fall down eleva-
tor shaft. Alexander had just left station
meeting and was among group of people
stuck in elevator between fifth and sixth
floors. Others exited safely to floor below,
but Alexander lost his balance and fell into
shaft. He is survived by his mother, Barbara,
and sister.
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Daniels’s Marinkovich:
in tune with both
subscriber and employe

When an accountant spends 18 years with
the same big-cight firm, becoming a full-
fledged partner by year 12. his roots would
appear to have been planted deeply. But
when Thomas Marinkovich added up the
combination of a medium that seemed
poised to become a major force in U.S. en-
tertainment and the chance to work for one
of its pillars, the bottom line proved too
tempting.

Marinkovich left Price Waterhouse & Co.
in 1980 to join Daniels & Associates as ex-
ecutive vice president and chief financial of-
ficer. Now president and chief operating of-
ficer. he is responsible for the day-to-day
performance of the 27th-largest cable MSO
and one of the industry’s leading system
brokers.

Marinkovich’s career change might never
have taken place but for a chance meeting
between his wife and another Denver resi-
dent. The Marinkoviches were new in town,
Price Waterhouse having transferred him
from Portland. Ore. When Terry Marinko-
vich enrolled their two sons in a Catholic
parochial school, the priest introduced her to
Carol Saeman, wife of John Saeman. vice
chairman and chief executive officer of Dan-
iels. who also had children enrolled there.
The two families struck up a friendship and.
as Marinkovich says. one thing led to an-
other. “By the end of 1979 we started talking
about my joining Daniels.”

Since Marinkovich has gone on board.
Daniels has almost doubled its subscribers,
from 155.000 in 1981 to 304.000 in 1985.
Cable deals totaled $594 million in 1981. In
1984 the company reached 3770 million in
brokered sales. And in addition to cable. the
company has expanded its investment bank-
ing services for its clients and moved into
cellular radio.

Statistics aside. Marinkovich has left his
mark on the company in other ways. Among
his chief strengths, says Saeman. is that
*“he’s smart and he cares about people.” He
won't ask people to do something he
wouldn’t do himself, says Saeman.

Marinkovich was born in Seattle and
graduated from Seattle University with a
bachelor’s degree in accounting in 1962. He
joined the audit staft of Price Waterhouse in
Seattle and in 1963 moved to the tax depart-
ment, where he would spend his next 17
years, becoming an expert on federal tax
laws. corporate tax structuring and tax plan-
ning for mergers and acquisitions. Marinko-
vich was named partner in 1974 and trans-
ferred to Denver four years later to head the
tax office there. Says Marinkovich of his
talks with Saeman aboui joining Daniels:
My initial reaction after 18 years at Price
Waterhouse was negative, from a security

THOMAS ANTHONY MaRINKOVICH—President and
chief operating officer, Daniels & Associates
Inc., Denver; b. July, 2, 1940, Tacoma, Wash.;
BA, accounting, Seattle University, 1962
member of audit staff, Price Waterhouse &
Co., Sealtle, 1962; senior accountant, 1965;
manager 1967. manager. Portland tax
department, 1970-78; partner. 1974; manager
Denver tax department, 1978-80: chief
financial officer and executive vice president,
Daniels & Associates, 1980; present position
since March 1981; m. Terry Kunz, Sept. 27,

1963: children—Mark 21, Jim 18.
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standpoint.” But the offer came “when cable
had very prime visibility. | knew very little
about cable,” he says, but he saw that the
medium was “very exciting.” He found Dan-
iels a “very people-oriented” company and
one that he felt he could work for. So he left
the security of the firm where he had thought
to spend the rest of his working life and
joined Daniels, which was staffing for ca-
ble’s expecied growth in the early 1980'.

“Once | got here we $parred a little to find
out what each other was like,” Marinkovich
says of his first few weeks working under
John Saeman. But “we hit it off well” and
found “we worked well together.” His appar-
ent lack of experience in cable programing.,
operations and marketing was no cause for
alarm. [ am fortunate in that we’ve hired
people that are experts in those areas.” He
hired Jerry Maglio. marketing: Bill Kingery.
operations. and Buzz Mitchell. chief finan-
cial officer. all holding executive vice presi-
dent titles. "I don't have to be an expert in all
those areas.” he says. "My job is to get peo-
ple to blend. to get the most out of every-
body.”

Saeman says one of Marinkovich’s stron-
gest characteristics is his “organizational ca-
pability.” Working with many different cli-
ents in the accounting world gave
Marinkovich the experience of “'serving the
needs of a lot of difterent masters.” Saeman
says, and cable is no different, with its con-
verging disciplines of programing. market-
ing, finance and technology.

Marinkovich was the point man for Dan-
iels in the five-MSO purchase of Group W's
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cable systems. “It was fun to be involved in a
transaction of that size,” Marinkovich says
of the “very complicated deal.” The parties
put aside individual needs for the benefit of
the whole, he says, and the people were
“amazingly simple to work with.” It is that
kind of cooperation he would like to see
among local interconnects. Marinkovich
feels that local advertising is one of the
“bright things in cable’s future.” “What's go-
ing to have to happen,” to get local advertis-
ing going, “is the development of hard inter-
connects.” The biggest practical obstacle
becomes achieving agreement among differ-
ent cable operators. But to Marinkovich, the
Group W experience showed that cable oper-
ators could work together and make local
advertising a productive revenue stream.

Daniels is expanding its financial business
by affiliating with Wall Street’s Salomon
Brothers. It gives Daniels retail capacity it
did not have before, Marinkovich says: “"We
can place debt and find partners.” It also
gives Salomon Brothers “a specialized ex-
pertise that’s very hard to accumulate.”

If that signaled an expansion for one area
of the company, so did the decision to enter
the broadcast brokerage field after making a
name for itself in cable brokerage. Marinko-
vich called the broadcast market “a tough
introduction”—no sales 10 date to report—
and speaks of “‘earning our way in that area.”
Competition is also strong on the cable side,
as Communications Equity Associates re-
ported more total cable sales in 1985 than
Daniels. “Competition makes everybody
better by working harder.” Marinkovich
says.

“There's enough room for a lot of people.
The cable business climate is excellent.”
Marinkovich says. “The outlook is very
strong, and that is reflected in the cable
stocks and system prices.” And although
many people are getting out of the busi-
ness—Group W and Tribune, for example—
plenty of entrepreneurs are waiting to get in.
“The saturation point” for cable sales, he
says. “is a long way off.”

Daniels has not been bashful in its service
pricing, already raising basic service rates in
situations where the company believes it is
undervalued. “All the studies and surveys
we've done conciude that customers feel
[basic cable] is a real bargain and a real val-
ue.” At the same time, Marinkovich indi-
cates that pay rates may be coming down:
“We try to present a value on the pay side
that’s more in line with what people perceive
the value to be.” The bottom line on rates.
Marinkovich says. “is trying 1o get the mix
right.” How much will be 100 much for pro-
graming services will be the fine line cable
companies must walk in the new deregulated
world. It is something, in the end, that the
subscriber will decide. “Cable has got to
continue to be responsive and sensitive o
customers,”  Marinkovich  emphasizes.
“That to me is the key.” @



e e

FCC goes with Blair. Commission last Friday turned down short-
form application by Macfadden Holdings Inc. seeking interim au-
thority to buy John Blair & Co. stock in unfriendly takeover bid (see
story, page 68).

a

While Fox Broadcasting Co. gears up its fourth network, it appears
Fox station group will pare back news operations. Just how severe
news cutbacks will be (and whether they will apply to all Fox's TV
markets) remains to be seen. But last week, Fox said its station in
Dallas, KDAF-TV, had shut down its news operation entirely, letting
go 40 staffers. That move was made, Fox said, in effort to curb red
ink station has been gushing since going on air couple of years
ago. Reports last week also had it that Fox would shut down
station group's Washington bureau, set up by Metromedia in ex-
pansion of news operation three years ago. Also, XTTV(Tv) Los
Angeles has late-night newscast at 11 p.m. that will either shut
down or switch to earlier slot next fall to make room for new Joan
Rivers talk show. Station also has early prime time newscast that
is said to earn substantial revenues. Fate of both is unclear at this
time.
n]

Rene Anselmo resigned as president of
SIN Inc., parent company of Spanish
Television Network and Galavision, last
Friday (May 16), and will be replaced by
Emilio Azcarraga Milmo, president of Te-
levisa, S.A., Mexican-based television
network which owns SIN. Anselmo, who
founded SIN in 1963 and served as its
president since 1972, said he has decid-
ed to focus most of his attention on his
role as chairman of PanAmSat, regional
satellite system 1n western henusphere.
Anselmo will serve as consultant to SIN.
Just three weeks ago, Anselmo resigned
his post as president of Spanish International Communications
Corp., group owner of five UHF Spanish stations which uses SIN
programing, saying that move was made to resolve long-standing
stockholder suit (“In Brief,” May 5). Separately, Jaime Davila, head
of Univision. Televisa-sponsored rmultinational media venture,
was named executive vice president, SIN Inc., and Rosita Peru,
vice president/director of programing, SIN Television Network,
was appointed executive vice president of network.

O

Scrambling amendment. There was an attempt in the Senate
late last week to attach a scrambling moratorium amendment
to the “Federal Fire Prevention and Control Act” (S. 2180). Sena-
tors Dale Bumpers (D-Ark.) and Wendell Ford (D-Ky.) led the
effort to gain the moratorium which would affect cable and
broadcast signals deiivered by satellite. The moratorium is slat-
ed for debate again today (May 19} and if adopted, would last
until Jan. 1, 1987 The cable and broadcasting and motion
picture industries are fighting the moratorium. The amend-
ment would require the Justice Department to compiete its
Investigation Into the anticompetitive practices on the part of
cable operators and programers in the distribution of program-
ing to the home sateilite market by Oct. 1, 1986, and also would
have the FCC complete a similar investigation at the same
time. A spokeswoman for Ford said the moratorium “was a
ploy” to get the Commerce Committee to hold hearings. “If
don’t get hearings, I don't know what we'll do on Monday,” the
spokeswoman said. Late last week, Senate Communications
Subcommittee Chairman Barry Goldwater (R-Ariz.) had not
agreed to hoid hearings. A spokesman said the senator may be
willing to consider a “sense of the Senate resolution” on scram-
biing that Senator Al Gore (D-Tenn.) is pushing. The resolution
would call for establishment of a “fair and competitive market-
place.

Thomas S. Murphy, board chairman of Capital Cities/ABC Inc.
presided at first annual meeting of merged company in New York
last Thursday (May 15). He noted some of network’s and industry's
problems and said: "We are defining what costs are essential in
our goal to be the leader in our industry. And we must eliminate
the costs that don't contnibute to this objective.” Capcities chair-
man also reiterated previous assessment that if network market-
place did not improve from first quarter, ABC Television Network
could operate at loss tor year. "] wish I could assure you that our
problems will be resolved quickly,” he said. “That is not going to
happen. But we do feel we've identified the issues and are head-
ing in the right direction in addressing them.” One company offi-
cial said employe reductions are expected to be completed some
time this summer.
[a]

Independent Satellite Television Network, home satellite programer
based in Sun City, Calif , said it received audio tape last week from
someone identifying himself as Captain Midnight, moniker of person
who interrupted HBO feed April 27 for several minutes to protest
pricing of HBO's scrambled satellite feeds for dish owners. On
tape, which was received May 9 in package postmarked in “Dallas
area,” ISTN said, computer-generated or computer-altered voice
indentified itself as that of Captain Midnight and elaborated on
why he "blocked” HBO signal. "I do not want to be charged more
for HBO than. . .someone who has no investment in equipment,’
he said. Interruption of HBO was intended to "draw attention” to
battle of dish owners to receive scrambled programing for no more
than what cable subscribers are paying. He apologized for any
negative backlash act has caused. "I am unsure. . . if [ will contin-
ue,” he said. “While I am very doubtful that I will be caught, the
chance 1s still there.” ISTN turned tape over to federal authorities,
which continued hunt for Captain Midnight last week. Chief FCC
investigator Richard Smith confirmed receipt of tape and said
government is making "good progress” in search for Captain Mid-
night.

NBC News and ABC News were victims of hoax last Monday (May
12). Both aired video footage of what was said to have been damaged
Chernobyl nuclear plant one day after accident several weeks ago.
Video was allegedly shot surreptitiously by Yugoslavian tourist
eight miles from site. Sources said two networks had jointly ar-
ranged to purchase pictures from Rome-based photo agency, Al-
batross, for $11,000. They paid total of $2,000 up front, but hoax
was discovered before balance was paid. Pictures came into ques-
tion on Tuesday (May 12) after Italian television network, RAI,
aired material and received calls from viewers contending pictures
were actually of cement factory in Trieste, Italy. RAI alerted net-
works, which, after quick investigaticn, discovered video was
indeed of Trieste cement factory. Both networks acknowledged
their mistake on air last week. “We were had,” NBC's Tom Brokaw
told viewers last Wednesday (May 14). ABC's Peter Jennings re-
ported, "We were badly misted and we misled you and we are not
very happy about that.” Sources said CBS was also in pursuit of
same video last week, but hoax was discovered before network
could strike deal. According to ABC and NBC, it was first time
networks had been duped with bogus material that actually went
on air. After they realized they'd been had, Italian police were
summoned and investigation resulted in arrest last Thursday of
24-year-old Frenchman, Thomas Gareng, for allegedly perpetrat-
ing fraud. Last week, networks claimed not to be working on any
formal new measures to prevent similar occurrence in future. But
as Jennings said on air last week, mishap was “one mistake we
will try not to make again.”

Wall Street Journal reported Friday (May 16) that tax bill reported
out of Senate Finance Committee contains special benefit for televi-
sion program production companies. Report said Senator John
Heinz (R-Pa.) proposed, at request of Senator Pete Wilson (R-Ca-
lif ), that production companies not lose existing investment tax
credit (ITC) on shows “for which they have existing production
and distribution commitments.” Benefit—6 %% of investment—
which is credited directly against tax payment, as opposed to
taxable income, would apparently not apply to game shows, al-

= =
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though some game shows have recently won court battles making
them eligible for ITC's.

Kahn Communications has gotten boost in its AM stereo standards
battle with Motorola Totsu Co. of Tokyo, major distributor of broad-
cast equipment throughout the Far East, has agreed to become
exclusive marketer of Kahn's AM stereo exciter in Japan. In mak-
ing announcement, Kahn President Leonard Kahn said, "I am
delighted to enter into this agreement with Totsu. . .I am certain
that this agreement will not only help sell transmission equipment
in Japan, but will also help convince Far Eastern receiver manu-
facturers to convert AM monophonic receivers to high-fidelity AM
stereo receivers. Coupled with this month's introduction of inex-
pensive. multisystemm AM stereo integrated circuits by Sanyo,
large quantities of inexpensive high-quality AM stereo receivers
should enter the world's markets by the end of 1986.
a

House Copyright Subcommittee Chairman Robert Kastenmeier (D-
Wis.) has intervened on behalf of constituent, wmsn.Tv Madison, Wis.,
whose request for carriage was denied by local cable system.
Kastenmeier called parent company. Tele-Communications Inc.
on matter and system subsequently indicated it will carty station

Capital Cities’/ABC announced it would be selling Sixth Avenue
headquarters building in New York, and consolidating company
operations in area near Lincoln Center—Broadway and 67th Street
("Closed Circuit,” March 31). Company spokespersen said various
divisions are currently spread out in “more than 30 locations
around Manhattan, many of which are leased.” Centralization on
"underutilized” company-owned land on West 66th and 67th
Streets—move that “may take three years or more” and would
inveolve building new headquarters—is viewed by top Cap Cities
management as cost-saving measure. Spokesperson said no deci-
sion had been made on whether move weuld include top manage-
ment, including chairman, Tom Murphy, and president, Daniel
Burke. Their offices, adjacent 1o Helmsley Palace at East 51st
Street and Madison Avenue, are under lease expiring in 2012.
]

Peru and Comsat submitted to Intelsat last week request for approv-
al—coordination under article [VX(d}—of Panamsat, sateliite de-
signed to provide satellite communications between U.S. and Peru
and tentatively scheduled for Jaunch in mid-October. Request will
be considered at Intelsat board meeting, June 18-21, in Rio de Jan-
iero. To win approval, U.S. and Peru must prove that Panamsat will

CPB business. The Corporation for Public Broadcasting ap-
proved last Friday (May 16) its proposed operating budget for
fiscal year 1987 and postponed selection of a perinanent chair-
man and general counsel. Included in the budget: appropriation
of $3 miltion (and tentative appropriation of $4 million in FY '88
and $5 miliion in FY '89) for a Television Programing Challenge
Fund in cooperation with public television stations “to stimu-
late the production of major new prograins, especially series”

$1 million for a promotion and advertising initiative, and $1.95
million for the Station Independence Project, which had been
eliminated in the original version of the budget submitted by
CPB President Martin Rubenstein. (SIP allocates money for pro-
grams aired during fund-raising drives.}) Rubenstein’'s title was
amended to include the designation "Chief Executive Officer,”
and he was elected CPB representative to the Annenberg/CFB
Councii. The board voted to approve financial assistance by
grant for the purchase of a satellite transponder for public radio,
and to authorize management “to participate in the FCC's rule-
making and any subsequent or related proceedings. to advance
a policy of protecting public radio service from being limited in
its expansion by commercial FM stations.” The board also ap-
proved a recommendation deaiing with purpose and priorities
of the Radioc Program Fund, created by the board Nov. 22, 1985,
to support innovative programing.

cause no economic or technical harm to Intelsat systern. U.S.'s
and Peru's evidence to that effect was included in last week’s
submission. Because Panamsat must also pass muster of Intelsat
assernbly of parties, it asked that assembly be convened prior to
scheduled launch date.

u

Donald D. Wear Jr., vice president-policy
for CBS/Broadcast Group. and before
that Washington vice president for CBS
Inc., has been named senior vice presi-
dent and general manager of CBS Broad-
cast International, with responsibility for
all international program sales and mar-
keting plus company’'s videocassette
and new venture activity. Also in portfo-
lio: teletext and data transmission busi-
ness development. Wear joined CBS in
1981, earlier was with NBC in sports and
legal posts in U.S. and Europe, once
served as special assistant to then FCC
Chairman Richard Wiiey.

Good Morning America was among victims of hoax last week. After
seeing stories in The Philadeiphia Enquirer, The Washington Post
and others, GMA booked man calling himself Joe Bones, who
claimed to have service called Fat Squad, whose members, for fee,
would forcibly hold clients to their diets. Bones and supposed
members of his squad and client were interviewed on GMA Tues-
day, May 13. According to spokeswoman, network received num-
ber of calls from listeners interested in service. Man turned out to
be veteran hoaxster Joe Skaggs, whose scrapbook of clippings
dates back to 1968. His "squad” and “client” were friends aiding
him in his ruse. On next day's show, after hoax had been revealed,
David Hartman, show's co-host, told audience that “We were had,
as were many other respected newspapers and broadcasters and
we apologize." Among those others, according to GMA, were
Chicago Tribune, BBC, French Television and CNN.
m]

Columbia Pictures Television and NBC announced completion of
agreement between two comparnies on Punky Brewster. Columbia
is assurning syndication of 44 episodes of NBC production and will
produce 44 new episodes of series (BROADCASTING, May, 12).
Agreement marks fust time studio has been awarded rights to
network-produced series for first-run syndication. Punky Brewster
is produced in association with David Duclom's Lightkeeper Pro-
ductions. Duclem and his creative staff will continue to produce
series for Columbia. o

s By r s 3
Teamwork. Members of Congress and broadcasting worked
together during the 14th annual CBS Informal Doubles Round
Robin Tennis Tournament at the Ariington, Va., Y Tennis &
Squash Club. The two teams in the finals are shown with CBS's
Washington vice president, Robert McConneil (center). From
left: Peter Lund, president of CBS Sports (on the runner-up
team), Senator Paul Laxalt (R-Nev.) (on the winning team),
Laxait's partner, Bill Moses, star of CBS's Falcon Crest, and
Representative Norm Dicks (D-Wash.)} {runner-up).

———
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE
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In celebration of the center

Rule No. 7 says. "Don't take yourself too seriously.” Rule No. 11
says, “Don’t take the other guy too seriously.” Both rules are
being breached in the current pull and tug over must carry.

It is the public broadcasting establishment that has forgotten
about Rule No. 7. It has taken seriously the suggestion of the
National Telecommunications and Information Administration
that every public station in the land be given carriage by its local
cable systems, thus giving to public broadcasting a status denied
all other broadeasters, and at the same time crushing the delicate
constitutional framework on which the present must-carry com-
promise has been crafted. How NTIA could have come to this
conclusion is a wonderment, but that the public community could
seriously think the rest of Washington’s political world would be
so addled is a gross misjudgment. Yet just that has happened, and
the entire must-carry agreement is now hostage—if but momen-
tarily—to public broadcasting’s insistence that only NTIA’ plan
will do.

It is the commercial broadcasting establishment that is in dan-
ger of forgetting about Rule No. I1. It appears to feel that must
carry must be won at all costs, and that any political capital is
worth investing in this cause. Well, surely, must carry is impor-
tant, and we agree that ours will be a more orderly world with the
degree of certainty the compromise provides. But neither will the
sky fall if, for one reason or another, the compromise cannot pass
the FCC or the inevitable court of appeals test that will follow or
the possible Supreme Court appeal after that. One of the reasons
this compromise is so inviting is that it looks so like what the
world would be without it.

Having been an early and steadfast proponent of the must-carry
effort, and of the agreement that resulted, we hasten to add that all
of our enthusiasms remain intact. We just feel the end result will
be a better one if all the parties—most specifically including the
public policy makers who have the ultimate call—stay cool,
open-minded and in the center of the ring.

The good guys lose one

There were at least two casualties at Dubrovnik last week. The
first was the international effort to win endorsement of a world
studio production standard for high-definition television, which
fell victim not only to technological opposition but to an orga-
nized effort by European economic interests to protect themselves
against the Japanese. The second was the concept of standardiza-
tion itself, which continues to suffer affronts at both official and
unofficial levels—from the FCC, which has essentially washed
its hands of such things (witness AM stereo), to the broadcast
equipment community, which has passed up the world’s hard-won
digital recording standard in pursuit of a quicker buck.

The marketplace, of course, favors the have-nots: those who
were not there early enough to risk their capital for research and
development but who now don't mind playing catch-up ball.
Regrettably, the marketplace inevitably slows down the introduc-
tion of new technologies as venders and users seek out a common
denominator from among the possibilities.

As we have said before, there will be HDTV. Sony has already
placed some 50 systems in the field, with another 70 on order.
And in this case, there is no competing system anywhere in sight;
the European interests that labored so mightily, and so effectively,
to block a worldwide standard for everyone else have absolutely
nothing of their own to offer. So, on 2 de facto basis, the 1,125/60

system is likely to set the pace for a generation. What it won't do,
however, is help lead the way out of the present NTSC-PAL-
SECAM-PALZ incompatibility into a one-world system of televi-
sion.

History, regrettably, often repeats. Two decades ago, after par-
ticipating in an earlier CCIR conference that sought (and similar-
ly failed) to erect a standard for color television, RCA’s George
Brown wrote:

"Since the French in particular had been proclaiming that
NTSC signals could not be tape-recorded satisfactorily, our
men showed pictures first of a live act followed immediately by
a playback from the tape machine. Dr. Lamont, who arrived
from London early in the week, noticed one French visitor toying
with a magazine while we were playing back the program from
the tape and he tried to direct the Frenchman’s attention to our
display. The recalcitrant Frenchman refused to look, saying: “I
do not wish to look. | wish to continue to be able to say that |
have never seen a satisfactory tape recording of the American
system.”

The more things change. ..

Promising beginning

This publication is pleased to present, beginning on page 39,
revenue reports for the three television broadcasting networks
and for television stations in nine of the 10 biggest markets. The
figures come from the Broadcast Financial Management Associ-
ation and are the first in what BFMA hopes will become annual
reports on an enlarging scale.

The [0th market is missing because one station refused to
participate. Refusniks were found in much larger abundance in an
carlier artempt made by a consortium of broadcasting associ-
ations, including BFMA, to collect figures for television and
radio nationwide. The attempt failed.

BFMA was probably wise to revive this project in few enough
markets for personal pleas for cooperation to be heard. Maybe the
appearance of these new figures in print will persuade broadcast-
ers and others of their value and encourage full cooperation in
future surveys. BEMA would like to streich its next work to the
20 biggest markets. Assuming the confidentiality of individual
reports can be maintained, as has been assured by the BFMA
process, there is no good reason for broadcasters anywhere to
turn BFMA down.

Maybe this is the start of something big.

Drawn for BROADCASTING by Jack Schmidt
“About the time I was saying: ‘Not enough people pay atten-
tion to the business side of broadcasting,’ in walks the IRS.”
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If you have more reporters
than anybody else, and you
have them in more places,
then you can do a better job
of covering the news.

That's one reason 300
of the nation's top news-
rooms use the AP TV Wire.

AP TV gives you access
to more than 2,800
reporters, strategically
spread throughout all 50
states, and in 83 foreign
news bureaus.

Which explains why
we routinely get to the big
stories first.

There's another reason
for using AP TV.
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AP delivers the news
over two 1,200-word-per-
minute circuits, via state-of-
the-art printers or computer
selectors.

One circuit for world
and national news, features
and advisories.

The other circuit delivers
regional news and sports.

AP TV is designed
so that you can select the
news that's actually de-
livered to your newsroom. It
enables you to manage the
flow of information easily.

And AP TV ensures
that you get all of the
regional events that are
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particularly important to your
ADI, as well as all of the
world's top news.
Something else.
Every news item that
AP TV delivers is backed with
AP's 138-year-cld reputation
for getting stories right.
And if that's what
you're locking for in news
programming, call Jim Williams
of AP Broadcast Services at
1-800-821-4747. And ask
about the AP TV Wire.
Because when it
comes to providing fast,
reliable, and unabridged
reports from around the
world, AP wrote the book.




Fidelipac introduces

6.9% Fixed rate
lease purchase program

Finance Dynamax Cartridge Machine equipment below the prime rate

with ownership after a lease of up to five years. ;"/

® Avoid delay in equipment acquisition ' o
® Avoid capital budget restrictions ‘ _ o 11
® Avoid increases in pricing and interest rates /'
® Avoid reduction of working capital or bank lines e

® Save money —

The following examples are computed at the 6.9% rate:

LIST 3 YEAR 5 YEAR
CTR10 SERIES PACKAGE PRICE* TERM TERM
CTR13 Mono Recorder $ 1,890
CTR11 Mono Reproducers (3 units) 3,525
ESD10 Eraser/Splice Detector 1,050
Total $ 6,465 $197.12/mo $126.26/mo
CTR30 SERIES PACKAGE
CTR34 3-Deck Stereo 4,375
Recorder/Reproducer (1 unit)
Total $ 4,375 $133.39/mo $ 85.44/mo
CTR100 SERIES PACKAGE
CTR124 Stereo Recorders (2 units) $ 6,930
CTR112 Stereo Reproducers (6 units) 12,360
Total $19,290 $588.15/mo $376.73/mo

Credit approval requires only three days upon receipt of required references. Prepayment is limited to the
first and last months’ lease remittance. The user retains all benefits of depreciation and available investment
tax credits, and may purchase the equipment at lease maturity for $1.00. $5,000 minimum lease purchase.
Fidelipac cartridges and other accessory items may be included in the total package.

= ) DYNAMAX
CALL 800-HOT-TAPE TOLL FREE @ Ao D USATTRAA

FOR MORE INFORMATION

Fidehpac Corporation O P.0O.Box 808 O Moorestown, NJ 0B0OS7 O U.SA,

g . . \ 609-235-3900 O TELEX: 710-897-0254 O TollFree 800—HOT TAPE
*Prices shown subject to change without notice.





