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The point is . . . the clearest picture possible.
Thats why WUAB Television boosts power to
5 million watts and stereo sound in August.
To insure Lorain/Cleveland gets the picture
and gets the picture perfect.

GAYLORD BROADCASTING COMPANY
On The Move.
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FORMAT 41
VIA Satellite!

#29to #3

In Los Angeles: 25-54 Adults

Like all Transtar Formats, Format 41® is designed to save money and develop
excellent ratings through real quality. Does the quality philosophy work? Ask
Transtar affiliates like K-Lite (KIQQ) Los Angeles. They started running
Transtar’s Format 41® in August of last year via satellite, 20-hours a day. The
results: from #29 in 25-54 adulfs to #3...in nine months. And Los Angeles
is about as competitive as you get. That’s just one of more than 75 winning
Transtar stations in the top 100 markets alone.

We believe quality makes a big difference. If you feel the same way, we’d like
to talk with you. Just call— or write —and tell us about your needs. We'll listen.
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Please send me more information on * Format $1®

I Name/Title: I

| Station: __ l

| Address: == = | |

{ Phone: B _ |

L Send To: 660 Southpointe Court, Suite 300, Colorado Springs, Colorado 80906 N

y Satellite Network
Call toll free 1-800-654-3904, in California call 1-800-962-4653

Arbitron Winter 1986 Book, MSA Mon - Sun, 6am -Mid, Adults 25-54



VERY SOON,
MILLIONS OF VIEWERS
WILL BE CONSUMED
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COMING SOON FROM

B BLAIR ENTERTAINMENT
1290 Avenue of the Americas « New York, NY 10104 e (212) 603-5990




IF YOU'RE NOT NEW Y
CHICAGO, PHILADELP

PITTSBURGH: MIAMI,

SACRAMENTO, BALTIM
HARTFORD, PORTLANL
MILWAUKEE, GRAND F
FLINT WEST PALM BEA
ROANOKE: LEXINGTO

TRI-CITIES, LAS VEGAS,
' CORPUS CHRISTI, BEA
YOU STILL HAVE A CHA




K,LOS ANGELES,
BOSTON CLEVELAND
NEAPOLIS TAMPA,

IDS, ALBANY
ROCHESTER

USTIN TUCSON

KATE & ALLIE

WITH INDIES AND AFFILIATES
IT'S THE SAME SOLD STORY.

Produced by Reeves Entertainment Group
Distributed by

® 1986 Universal Gty Studios Inc, All ights reserved.




JAMES IRWIN
Former Astronaut

| think we're basically interested in other people.
Other human beings. And other places.

Al &

And television can take us there rather quickly.
In fact it can take us there instantaneously.
In a vicarious way we can share adventures that others

are enjoying. And so we're no longer lonely.
We're more a part
of life because of this television medium.

&' 'L NBC.Tuned in To America"
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The fallout from station flipping
Coverage from CTAM
Supreme Court hands journalists libel win

TRADING TALK O BROADCASTING takes a look at in libel suit. PAGE 51.
three quick station turnovers (KTLA Los Angeles,
KITN Minneapolis and wrTv Orlando, Fla.) made
possible by the elimination of the three-year

trafficking rule. PAGE 27.

FIRST VIEWS O Supreme Court justice nominee
Antonin Scalia writes appeals court opinion in
film-First Amendment case. PAGE 52.

TAKE YOUR SEAT O Patricia Diaz Dennis sworn in as
fifth FCC commissioner, filling vacated seat of
Henry Rivera. PAGE 28.

SEARCHING O President Reagan finds only Cable
News Network will air his speech on Contra aid.
PAGE 53.

ACCENTUATE THE POSITIVE O Cable Television
Administration and Marketing Society’s 10th
annual conference looks to find ways to keep
cable competitive by obtaining and promaoting
exclusive programing. PAGE 30.

IN THE MIDDLE O Radio networks, Los Angeles
television station find themselves in middie of
hostage situation at Beverly Hills jewelry store.
PAGE 54.

RATINGS RUCKUS O Alabama broadcaster takes
Arbitron to court over ratings service's plan to
transter county to another ADI. PAGE 56.

DISCOVERING DISCOVERY O Group of MSO’s acquire
equity interest in Discovery Channel. PAGE 32.

LAST, BUT 0 ABC is final network to hold press tour,
Stoddard talks of long recovery road ahead.
Swanson to hold the line on sports rights costs.
Lucille Ball to return to series television. PAGE 35.

COMPETITIVE ADJUSTMENTS O Intelsat takes action
at board meeting to meet coming competitors in
international satellite field. PAGE 57.

MARKETING TIPS O ANA/RAB workshop provides
advice on media buying, details radio listening
trends. PAGE 59.

PRODUCTION POINTERS O NATPE conference
provides instruction on latest program production
techniques. PAGE 42,

PROJECTION UPDATE O McCann-Erickson’s Coen
provides media advertising update on what 1986
will yield: lower network billings, higher local
sales. PAGE 61.

TAXING MEASURE O All eyes move to conference
committee after Senate approves tax legislation.
PAGE 45,

LIBEL VICTORY O Supreme Court rules in favor of STANDARD OF EXCELLENCE O University of
press in Jack Anderson libel case. Ruling will Michigan's Fred Remley has spearheaded key
make it more difficult for public figure to get to trial technical standards efforts. PAGE 79.
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ClosedaClircuit

Connections

Among FCC Commissioner Patricia Diaz
Dennis’s key backers for post reportedly
was Maureen Reagan. President’s
daughter. But former member of National
Labor Relations Board told
BROADCASTING that how she got FCC job
she hadn’t been seeking. and who had
come to her support. were largely
mysteries to her. I got a call from
presidential personnel asking if 1 was
interested. and I thought about it. and
said yes.” she said. What's not mystery.
she said. is how she got Vice President
George Bush to swear her in for
Democratic seat (see page 28). She just
wrote Vice President and asked. she said.
“It was a great honor, and | was very
pleased he did it.” she said. "It just shows
what a wonderful country this is.”

How much is enough?

Some observers are wondering just how
much more CBS stock Loews Corp. can
buy before control of company is deemed
to have changed hands and CBS is forced
to break up its grandfathered radio-
television combinations in Los Angeles.
Chicago. New York and Philadelphia.
Loews Corp. has collected 19.7% interest
in CBS. There is no hard-and-fast rule as
to what constitutes e fucto control. and it’s
said that FCC is unlikely to rule on
whether control has been transferred unless
asked to.

Blair LBO

Whichever tender ofter for John Blair &
Co. (see ~In Brief™) succeeds. no one
should be surprised if victor spins off
television representation business to
division’s management in leveraged
buyout. At least one of two bidders has
been approached by division’s senior
executives. LBO plan has been structured
to work whatever decision is made by
Capital Cities/ABC for tuture
representiation of that company's eight
television stations in house or by Blair
(Top of the Week.” June 16). Capcities
has indicated it will spend next 20 to 50
days making decision. possibly waiting
until after Blair takeover battle has been
resolved.

Spanish accents

Informed sources say reason Reliance
Capital Group might consider parting
with most profitable Blair division it it

gets Blair stock (see above) is that spoils
Reliance seeks are Blair’s Spanish
television operations including wKAQ-Tv
San Juan. PR.. and programing and
representation arm. Blair-Span. Same
sources said Reliance may also be one of
those making bid today. June 30. for
Spanish-language television stations being
sold by Spanish International
Communications Corp. Activity in Puerto
Rico marketplace also finds bidding
taking place for wAPA-TV San Juan. whose
owner. SFN Companies. has retained
Henry Ansbacher Inc.

Double feature

Oral arguments in two cases aimed at
having FCC's fairness doctrine declared
unconstitutional will be heard on same
day in September in U.S. Court of
Appeals in Washington. though exact day
has yet to be set. Noted First Amendment
lawyer Floyd Abrams will represent
Meredith Corp. in seeking reversal of FCC
decision that Meredith’s WTVH(TV)
Syracuse. N.Y., violated fairmess doctrine
in airing series of commercials on nuclear
power. In other case. Timothy Dyk.
counsel for CBS. will argue against
dismissal of appeal that Radio-Television
News Directors Association and other
media groups have taken as result of
commission’s failure to repeal fairness
doctrine following inquiry. Question is
whether commission’s decision was final.
appealable order.

Whole hog on half-inch

Matsushita will make major business
announcement today {June 30). While
officials at company’s U.S. sales arm.
Panasonic, refused comment last week.
word is that firm will establish top-
ranking broadcast entity built largely
around its new family of half-inch M-Il
products. Move is part of contractual
agreement with largest M-Il customer.
NBC. which completed $50-million-plus
deal to purchase gear on June 3 and has

urged high profile for broadcast line within

billion-dollar Japanese manufacturer.
Matsushita. meanwhile, has been
headhunting for figure to run newly
established enterprise.

Wider Worldnet

USIA. whose Worldnet television service
has been transmitting news and
information programing to Europe two
hours in morning. five days each week for
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little more than year. is planning to
expand operation. Al Snyder. director of
film and TV service. is talking of eight
hours of programing daily. either in solid
block or split between morning and
afternoon schedules. Talk of expansion is
fueled by growing audience: Snyder says
59 cable systems pick up signal from
European Communications Satellite and
transmit it into some 3.5 million homes. In
addition. some television stations in Italy
pick up and relay programing to their
audiences.

Laugh tracks

Aaron Spelling. producing his first

sitcom in some time. starring Lucille Ball.
and co-produced by her and her husband.
Gary Morton. for fall premiere on ABC.
says he will expand in comedy
development. He is currently looking for
sitcom producers and writers to join his
company. hoping to cash in on current
popularity of that program form. He’s not
unfamiliar with comedy production. In
1960°s he produced The Sinothers
Byothers Show and several sitcoms in
venture with Danny Thomas. Of late.
Spelling has been better known for his
action-adventure television programs and
Love Bout. which was canceled by ABC in
April. but which will be back next season
in form of several two-hour specials.

Voyage of Discovery

The Discovery Channel was as delighted
with investment of four MSQO's last week
{see story. puge 32) as it was frustrated
last February when Chronicle Publishing
backed out of deal to make major
investment in network. Ed Allen.
president of Western Communications.
Chronicle’s cable arm. said Chronicle’s
decision to stay away from Discovery
stemmed from its belief that appeal of
much Discovery programing was “'too
narrow” and from its desire to concentrate
resources on core businesses—cable
operation, broadcasting, newspaper
publishing. At time it nixed Chronicle
deal, it was also trying to extricate itself
from costly involvement in Studioline.
Seeds of Discovery Channel’s deal with
MSO’s were planted within weeks of
Chronicle pull-out. With United Cable
taking lead. according to one source.
representatives of United. Group W.
Newhouse and Tele-Communications Inc.
met during NCTA convention in Dallas in
March to discuss their involvement with
Discovery. Cox was brought into deal later.




ONLY SHE CAN HOLD
ATORGH T0 OUR
SALES TEAM.

Selling spot radio in a changing
radio environment is an unbeliev-
able challenge. At Torbet Radio,
we can relate to Lady Liberty. She
fights both the elements and chal-
lenges to her honot. And she's win-
ning. Torbet people share her
image—professionals who know
how to sell in all climates and

win against any odds.

4/,

RADIO
REPRESENTATION

Torbet Radio salespeople and the
team who back them know what
you need, and they're delivering.
Maximum national dollars with
superior representation.
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Torbet Radio

TORBET RADIO
PROFESSIONALS
HOLD YOUR
TORCH HIGHER.




Current state of CTAM. The Cable Television Administration and Marketing Society has
progressed from “a small marketing-oriented group” begun in 1975 to a “multifocused
organization” sharing ideas on marketing as well as operations and administration, CTAM
President Charles Townsend told CTAM members gathered at Boston's Weslin hotel last
week (June 22-25).

Townsend said the cable group has taken steps in the past year to change its direction.
It has focused. he said, on providing “better information,” more local and national forums
across the country and a leadership role in “encouraging and educating the cable
industry”

with more than 25% of its membership involved in operations, CTAM hopes to become
‘a prime resource” for “more accurale and timely” marketing and management informa-
tion. the cabie executive said. Already, he added, CTAM has spent more than $250,000 to
develop a database and quarterly report to measure cable's marketing performance. has;
completed a customer service handbook and will scon release results of a Pay Research
Project on “pay unit deterioration.”

To help provide mere forums for exchanging information, CTAM has formed a Rocky
Mountain chapter. headed by Nimrod Kovacs ol United Cable, and a mid-Atlantic chapter
headed by Dean Gilbert of TKR Cable.

Also, for the first time, CTAM held a “case studies competition” in which aimost 100
entrants provided examples of a marketing or operational “challenge,” how the system
‘attacked the problem” and what the results were. Winners of the contest presented their
stucies during last week's workshops (see stories, ‘Top of the Week').

Said Townsend of CTAM's new goals: “Clearly. the projects that we have embarked on
are not short-term, guick-hit type strategies. The focus on better information, more forums

and leadership are all long-term, long-run strategies.

Houston International
Teleport

® Coast-to-Coast and Worldwide
Transmissions for News, Sports and
Special Events.

a Live and Taped Program Distribution.

= Television Broadcasts and
Videoconferencing.

m Satellite Scheduling.

® Domestic and International News
Gathering.

® Fixed and Transportable Uplink/
Downlink Services. R

a C and Ku Capabilities. ; .

3003 Moffett Lane &« Houston, TX 77489
713/438-3600
Telex: 287939 STARS UR

100% Reliability, 24 Hours-a-Day.

TCI exception

Tele-Communications Inc., challenged the
Association of Independent Television Sta-
tions assertion that “"statutory and regula-
tory provisions insulate cable from competi-
tion.” INTV in a letter last May to FCC
Commissioner Dennis Patrick concerning
the must-carry proceeding at the agency
spoke of cable as a monopoly. The TCl Jetter,
written by John Draper, TCI vice president
and general counsel, argued that there are
"multiple alternatives to cable and broad-
cast televison which are available to satisfy
the consumer's desire for entertainment,
news and information.”

TCI also said that in discussions with the
antitrust division at the Department of Jus-
tice about cable acquisitions and mergers
over the past few years, "INTV's view of the
relevant market as the 'business of broad-
cast signal retransmission by wire' is not
shared by attorneys responsible for enforce-
ment of the nation's antitrust laws.’

Also, TCI responded to INTV's charges
that certain independent stations were de-
nied carriage by TCI systems. For example,
it noted, concerning "“wMSN-TV Madison,
Wis., you should know that the Madison ca-
ble system offered carriage on one of its un-
used channels. WMSN-TV was dissatisfied
with this offer as they desired carriage on
one of the first 12 channels which is current-
ly devoted to local origination and access
programing.” Also, the cable MSO said that
WwTZA-TV Kingston, NY., “since December
1985 has been carried on four TCI cable sys-
tems in its market.”

But INTV fired off another letter to Patrick
tesponding to TCI's letter. INTV President
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Preston Padden said TCI's argument that it
is not a monopoly is premised on some very
tenuous logic.” Furthermere, he maintained
that none of the "40 million-plus cable sub-
scribers has access to more than a single
cable company.” Additionally, Padden not-
ed with regard to wMsSN-Tv that TCI's “sub-
sequent decision to carry WMSN-TV on a tier
(expanded basic) came only after the per-
sonal intervention of Madison's congress-
man—and an influential figure regarding
cable's compulsory license—Robert Kasten-
meler.” And the INTV president said that
INTV never suggested that TCI systems re-
fused to carry wTza-Tv. “In the Kingston
market. the damage to wWTZA-Tv is being
done by major cable MSO's other than TCI,”
INTV wrote.

Turner’s turn

The satellite signals of two more major cable
services will be beyond the reach of most of
the 1.5 million owners of backyard earth sta-
tions after July 1.

Starting tomorrow, Turner Broadcasting
System will begin the fixed-key scrambling
of CNN's and CNN Headline News's satel-
lite feeds using M/A-Com's Videocipher II
scrambling system. If all goes well, it w:ll go
to addressable scrambling two weeks later,
preventing all dish owners, except those
who have purchased descramblers and
have paid TBS for the service, from receiv-
ing the services (In the fixed-key mode, any
dish owner viith a descrambler will be able
to receive the service.)

Most dish owners who want to continue
receiving the services will have to pay TBS
$25 a year. either directly or through its au-
thorized agents. A few dish owners will be
able to get the services at a substantial dis-
count through a handful of local cable opera
tors who are offering them as part of home
satellite programing packages TBS is sell-
ing the services toc cable operators whole-
sale for about $12 a month.

According to TBS's Marty Lafferty, dish
owners not able to obtain service through a
cable operator have a number of options.
They can call the home satellite authoriza-
tion number of TBS (800-426-2288), Home
Box Office or, once a final agreement is
reached, Showtime/The Movie Channel.
They can order service from Anixter at the
same time they buy their Videocipher Il de-
scrambler from the Skokie, [ll.-based hard-
ware distributor. Eventually, they may be
able to sign up at any of hundreds or, per
haps, thousands of home satellite dealers.
TBS has authorized 11 home satellite dis-
tributers to set up a network of authorizing
dealers around the country.

With the exception of the cable operators,
no one, not even HBO and Showtime/The
Movie Channel, will be able to sell the TBS
services for less than $25 per month, Laf-
ferty said. “We need to spend some time to
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establish the value of the services.” he sand.
If HBO or Showtime/TMC want to offer dis-
counted packages. he said. they can do so
by “taking 1t out of their own hides "

With CNN and CNN Headline News, the
number of scrambled cable seivices will
reach seven. The other five: HBO. Cinemax,
Showtime. TMC and superstation WOR-TV
New York.

Scrambling bill

A bill introduced 1n the House last wesk
would empower the FCC to ban a cable ser-
vice from scrambling its satelhte-deliverad
signal If that service 1s not made available to
backyard satellite dish owners at “competi-
tive prices.” The legislation. H.R. 5058. was
introduced by Representative Dan Coats (R-
Ind.) of the House Telecommunications
Subcommuttee and co-sponscred by sub-
committee members Al Swift (D-Wash.) and
Howard Nielson (R-Utah). Representauve
Dennis Eckert (D-Ohio}, who sits on the par-
ent Energy and Commerce Committee. is
also sponsoring the measure.

Under the bill. "competitive prices’ are
defined as prices deterrmined by the markzt-
place. The FCC would not get involved 1n
rate regulation, explained Coats as he of-
fered the legislation. “Instead they [the FCC]
would determine whether the prices are
subject to the forces of a free and competi-
tive marketplace.” the congressman said.
Furthermore. the FCC would conductan cn-
going investigation and evaluation of the
home satellite marketplace and report annu-
ally to Congress. The hill would exptire five
years after enactment.

"We were searching for a realistic ap-
proach,” Coats told BROADCASTING. Coats ar-
gued that the measure 1s "designed to pro-
mote competition” within the home satellite
marketplace. A particularly important as-
pect of the bill. Coats thought, would be the
commission’s study of the marketplace.
"We want to find out what's out there on a
regular basis.. and we want the technol-
ogy to develop,” he said. The congressman
felt that the cable industry. "if It wants a
competitive marketplace.” shouldn't object
to the legislation

The measure would also clear the way for
broadcasters to extend thewr services
through the use of translators. It would di-
rect the FCC to expedite the processing of
low-powert TV applications. making 1t easier
for network affihates to reach areas of the
country not now served by the networks.
The bill calls for stffer penalties for deliber-
ate interference of satellite signals and initi-
ates new procedures to “assist the FCC and
other agencies 1n tracking down and pros-
ecuting violators.” It would establish penal-
ties of $250.000 or 10 years imprisonmen:. ot
both. for anyone who jams or maliciously
interferes with any satellite transmission.

Piece of the action

The Home Shepping Network has comea up
with a new marketing scheme for its two
cable shopping services. HSN [ and HSN II
It's offering options to purchase up to 2.5
million shares of the company's common
stock to a imited number of cable operators
who sign three-year affihation agreements

with the network. The options would be ex-
ercisable until June 1. 1990.

The stock-option, sign-up bonus plan was
approved by the HSN board at 1ts June 20
meeting. At that same meeting, the board
proposed to increase the number of shares
of common stock and class B common stock
to 100 milhon and 12 million, respectively.
so that 1t could declare a 200% stock divi-
dend. The dividend will be distributed after
the upcoming shareholders’ meeting. now
slated for Aug. 14. assuming the sharehold-
ers approve the plan.

HSN also announced last week that J.
Patrick Michaels. president of Communica-
tions Equity Associates. resigned from the
HSN board to "avoid the appearance of a
conflict of interest.” CEA has been retained
to help market the stock options to cable
operators.

ACE call

The National Academy of Cable Programing
is receiving entries for its 1986 network ACE
awards. but not for long. It has set deadlines
of Aug. 11 for entrnies from programing net-
works and Sept. 19 for entnes from produc-
tion companies. executive producers and
other creative artists. To be eligible for an
ACE. the programing must have been tele-
cast between Sept. 1, 1985. and Aug. 31.
1986

There are several changes 1n the awards
process this year. For the first time. only
members of the Cable Academy are eligible.
In addition, three awards categories have
been added and several have been revised.

Cable report

Cable television sort of grows on you.,

That, 1n a nutshell, 1s the conclusion of a
study of cable subscribers” attitudes toward
the medium presented 1n the spring 1ssue of
the Journal of Broudeasting & Electronic Me-
diu.

For the report. researchers Vernone
Sparkes and NamJun Kang interviewed 300
subscribers in Syracuse. N.Y.. in 1982 and
then interviewed almost three-quarters of
them again two years later. They found that
as subscribers became more familiar with
the various individual cable offerings. they
became more satisied with the medium.
But. the report said. becoming familar with
cable 1s a slow process.

The researchers suggested that the sub-
scribers’ understanding of {and satisfaction
with) cable can be accelerated by consumer
education, which can make subscribers
aware of programing that 1s exclusive to ca-
ble and encourage them to view it. If sub-
scribers don't come to appreciate the cable-
only programing, they may become
disenchanted and quit subscribing.

The study was sponsored by Rogers Cab-
lesystems. which owns the Syracuse cable
system, and the National Association of
Broadcasters.

Sports for Seattle

The 1990 Goodwill Games will be held at
Seattle University. Aug. 5-Sept. 5 There will
be 22 sports in the games at that time. The
first Goodwill Games will be held 1n Moscow
July 5-20 and will consist of 18 sports. with
3.500 athletes from more than 50 countries
competing for 175 gold medals. The event 1s
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co-sponscred by Turner Broadcasting. the
Soviet State Commuttee for Physical Culture
and Sport and the Soviet State Committec
for Television and Radio.

Value expansion

When Cable Value Network expands from
an eight-hour-a-day to a 24-hour-a-day setr-
vice on Aug 1.1t will reach as many as 11
million cable homes. according to Peter Bar-
ton. vice chairman of CVN and semor vice
president of Tele-Communications Inc.

That the cable shopping service'sreach 1s
growing fast 1s not surprnsing considering
1ts ownership According to Barton. sixX
MSO's now own a piece of CVN—TCI.
American Television & Communications.
Warner. McCaw Communications. United
Cable and Daniels & Assoclates And. he
said. the MSQ's have agreed to carry the
service on the bulk of their systems.

At the National Cable Television Associ-
ation convenuon last March. TClI an-
nounced that 1t had formed CVN as a 50-50
joint venture with C Q.M B.. a Minneapolis-
based merchandiser. Since then. TCI has
persuaded other MSQO's to share 1n 1ts half-
nterest 1n CVN. The six MSO's interest in
CVN 1s proportional to their size, Barton
sald.

Barton said a "couple of other” MSO's are
close to signing on as CVN partners and
CVN carniers. What's more. other operators
not interested in taking an equity position
have agreed to carry the service. he said.

Some CVN partners aiso have equity or
options to obtain equity inC.O.M B TCI has
a 10% interest in the company. while
Warner and ATC each have options to ac-
quire arcund 9% each.

CVN, formed to compete head-to-head
with Home Shopping Networks™ two cable
shopping services. says it 1s committed to
provide the highest commissions to affili-
ates. It now offers affihates 5% of all sales
within their franchise areas.

ESPN has been tapped to handle affihate
sales and affihate relations for the network.
“We were quite impressed by this CVN part-
nership.” said ESPN's Executive Vice Presi-
dent Roger Werner 1n announcing the cable
programers’ relation with CVN. “The fact
that they are committed to providing the
highest splits 1n the industry makes our
sales and affihations job quite pleasant.”

Perhaps sensitive to the antitrust implhca-
tions of the CVN partnership. Barton said
that none of the CVN partners are obhiged to
carry CVN exclusively. They may carry HSN
or any of the other shopping services that
are popping up 1n addition to CVN or in
place of 1t, he said.

An ATC spokesman said he didn’t feel
“there was any possibility that this would
constitute a viclation of the antitrust laws.”
Although ATC's press release announcing
its partnership in CVN said 1t would contrib-
ute all 3.3 million subscribers “to the poten-
tial audience” of CVN. 1t didn't say what
would become of the 500.000 ATC subscrib-
ers who currently receive one of the HSN
services.,

CVN is distnibuted over transponder 18 of
Satcom lII-R. Its programing day currently
runs from 8 p.m. NYT to 4 am. NYT. but.
starting Aug. 1. 1t will fill the entite day. The
show emanates from a one-million-square-
foot studio/warehouse 1n Minneapolis.
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$93,471,000

Legacy Broadcasting, Inc.

$55,000,000 Senior Notes due 1991
$38,471,000 10% Subordinated Notes due 1994

We arranged the private placement of these securities.

Donaldson, Lufkin & Jenrette

June 17, 1986




Legacy Broadcasting, Inc.

has acquired Radio Stations

KJOI - FM, Los Angeles, California

WLLZ - FM, Detroit, Michigan

KHOW - AM, Denver, Colorado

KPKE - FM, Denver, Colorado

KDWB - AM & FM, Minneapolis/St. Paul, Minnesota

We acted as financial advisor to Legacy Broadcasting, Inc.
in connection with this transaction.

Donaldson, Lufkin & Jenrette

June 17 1986
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Diamond Mortgage Co. O Third-quarter
campaign will kick off in early July in nine
markets including Chicago, Detroit and
Grand Rapids, Mich. Commercials will be
slotted in fringe periods. Target: adults,
25-54. Agency: Yaftee & Co., Southfield,
Mich.

Campbell Soup Co. O Fresh Chef line of
refrigerated food products will be
supported by exiensive campaign
amcunting to about $15 million in
network and spot television, starting in
August. Commercials will be carried in
daytime, prime and fringe periods
Target: women, 21-54. Agency:
Needham Harper Worldwide, New York.

FDL Food Corp. O Various food
products will be promoted in 12-week
flight kicking off in early July in about 15
markets. Commercials will be placed in
daytime, fringe, prime and news
periods. Targel: women, 25-54, Agency:
Grant Jacoby Inc., Chicago.

Murray Ohio Mfg. Co. O Bicycle
manufacturer is planning six-week flight

Bob Pates

prior to Christmas holiday in 36 markets.
Commercials will be presented in
fringe, chiidrens and prime segments.
Target: children, 6-11. Agency: Eric
Ericson & Associates. Nashville.

T RaDIO&TV ]

Texas Wet C Marketer of U S A, Wet
sports drink will inaugurate seven-week
flight in late July in Texas markets of
San Antonio, Brownsville, Corpus Christi
and Wacc. Commercials will be
scheduled in ali dayparts. Target: adults,
18-34. Agency:
Arnold/Foster/Sherrill/Carrithers. Dallas.

Pilgrim Pride Foods O Deiicatessen
meat products will be headlined in five-
week flight sel tc begin this week in
Dallas; Houston: Shreveport, La., and
Tyler, Tex. Commercials will run in all
dayparts. Target: women, 25-54. Agency:
Arnold/Foster/Sherrill/Carrithers, Dallas

O RADIOONLY [ _———

Michigan State Lottery 0 One-week
flight to promote Iottery ticket sales is

4 EXCELLENT REASONS TO TRUST
YOUR PROPERTIES TO THE NEWEST
BROKER ON THE BLOCK.

1. We've been traveling to 40-45 cities
a year for the past 25 years, working
and talking to the key “movers and
shakers" in the radio business. T1ey
know us and trust us.

2. We'll market your properties to only
the most qualified folks. Folks who
will meet you face-to-face.

3. We'll guarantee fast action. That
means we'll gel the deal done in
36 hours, or less.

4. \We'll guarantee satisfaction because

we have to. We're new and we're
hungry.

Sa list with us, the hungry brokers.
Call us today.

Frank Boyle <2 Co.

55 Old Field Point Road, Greenwich, CT, 06830 203-869-4433
RADIO/CABLE BROKERS—EXECUTIVE RECRUITING
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Ad target

Consumer advocates have targeted 10
of what they feel are the ‘most mislead-
ing. unfair and irresponsible ad cam-
paigns of the past year" and at a cere-
mony in  Washinglon last  week
presenied each campaign with a "Har-
lan Page Hubbard Lemon Award.  The
award was created lasl year to recog-
nize "deceptive” advertising

The award. according to the Center
for Science in the Public Interest. which
organized the ceremony. ‘commemo-
rates the first advertising executive to
employ false and deceptive advertising
technigues on a national scale.” Hub-
bard. explained a CSPI statement. "is
best known for promoling Lydia Pink-
ham's vegetable compound. an 1890s
quack ‘cure’ for everything ranging
from kidney disease to weakness of the
so-called ‘generalive organs of both
sexes

Among the winners of the Hubbard
Award: Volkswagen of Americas Audi
Doyle Dane Bernbach: Kenner Pro-
ducts’ Upsy Baby—Grey Advertising:
Arbys Roast Beef -Grey Advertising:;
Heileman Brewings Coit 45-WB
Doner: Household Finance—direct mail
campaign: New York Air—Levine. Hunt-
ley. Schmidt & Beaver: US. Commitiee
for Energy Awareness—QOgilvy & Math-
er. Phillip Morris Co.s Virginia Slims—
Leo Burnett Co.. R.J. Reynolds ciga-
reftes—Leber Katz Parliners. and Has-
bro's Gl Joe—Griffin Bacal

The arring by stations across the
couniry of Gl Joe. the syndicated series
featuring Hasbro's entire line of Gl Joe
loys. demonstrates the faiiure of the
FCC and Federal Trade Commission to
police unfair and deceptive advertising
directed to young people.” said Peggy
Charren. president of Action tor Chil-
drens Television. in presenting one of
the awards.

Participating groups were the Center
for Auto Satety. Consurmer Affairs Com-
mittee of Americans for Democratic Ac-
tion. Center for Science in the Public
Interest. Safe Energy Communications
Council: National Womens Health Net-
work, National Council on Alcoholism,
Consumer Federation of America. ACT.
Coalition on Smoking or Health, and Avi-
ation Consumer Action Project

“It is sadly ironic that at a time when a
vigilianl consumer watchdog s most
needed to protect the public from an
epidemic of deceptive adverlising. the
administration has chosen to pull the
teeth out of the FTC's bite by focusing
on triviai cases of minor importance.”
said Senator Al Gore (D-Tenn.) who also
addressed the group.




LEGACY

Broadcasting, Inc.

has acquired Radio Stations

KJOI-FM, Los Angeles, California
WLLZ-FM, Detroit, Michigan
KHOW-AM, Denver, Colorado
KPKE-FM, Denver, Colorado

KDWB AM & FM, Minneapolis/St. Paul, Minnesota

We acted as financial advisors to, and
provided equity financing for the buyer.

] [ra —__— i a— —=_____—2 ee—————— & =]
Sillerman-Magee
Communications Management Corporation

150 East 58th Street One Corporate Center

New York, New York 10155  Hartford, Connecticut 06103
212-980-4455 203-249-7228
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scheduled this week in Michigan
markets, including Flint and Saginaw.
Commercials will be placed in morning,

afternoon and evening drive times.
Target: adults, 18 and older. Agency:
W.B. Doner, Southfield, Mich.

AcmVentage

S A W T S d !

ScanAmerica update. Two rescarch and dats sources companies, Selling Areas-Marketing
Inc. (SAMI) and Arbitron Rarings G, cutlined piang lasl wesek for wo joint ventures in national
television audience measurament and televiaion carmmercials monitoring. Timetable for first
venture, new measuremant sysfern, Scandmencs, was provided by William McKenna,
president, who said single-sourze cesvice has heen oo =cling television viewing and
shopping information frorm 200 ~omes in Cenver since Movember 1985. He reported to news
confierancs in Miw Yok that number of households will be expanded to 600 by April 1987. He
is aiming to Bagin measurement of national television audiences with sample of 5,000
househoids nuring 1988-89 television season. McKenna explained that ScanAmerica uses
peOplE materinirack clectronically TV viewing of each individual and utilizes UPC scanner to
record product purchases by TV household. He said several independent surveys of Denver
pikil aperation hed validated feasibility of its system. He noted that studies show that TV
usage lavels agres with telephone coincidentals and outperform diary levels. In reply to
Quesstian, MoKanna estimated cost to television networks would be about $3.5 million year,
wiicn he said is comparable to amount Nielsen charges for its present service. He said
ScanAmenca i5 only company that supplies both audience measurement and product
purchasze dara. (Clhers seeking to move into people meter sector are Nielsen and AGB
Talevizon Resazrch Service.) Other news came from Carlyle C. Daniel, president of SAMI,
who anncunced @unching for mid-1987 of MediaWatch, television commercial monitering
serwce. Spokasmen for two companies contended they have system that is superior to
otheis in ligld, Doaminant company in commercial-monitoring area is Broadcast Advertisers
Reports, which has been operating for more than 30 years and which professed to be
unmoved by news of new competitor. Jerry Grady, BAR president, said that in the past 10
years more than 10 companies have said they wouid enter monitoring field and they either
have given up or have yet to deliver what they promised. He added: *BAR is the only
company producing data. Monitoring is our only business.” MediaWatch is joint venture of
SAMI, market research firm in consumer products, and Arbitran Ratings. SAMI is subsidiary
of Time Inc. Arbitron is division of Control Data Corp.

o

Takeover fallout. Ted Bates Worldwide Inc. lost two maijor clients (RJR Nabisco and Warner-
Lambert) last week due at least in part to conflicts arising from its proposed takeover by
Britain's Saatchi & Saatchi. RJR Nabisco is transferring some $85 million in domestic biliings
from Bates subsidiary, Wm. Esty Co., to two of its other agencies, Young & Rubicam and ..
Walter Thompson, division of JWT Group. Warner-Lambert reassigned $64 million in total
billings from another subsidiary, Ted Bates New York, 34 million of it (Trident, Bubblicious,
Hall's Cough Drops, Listermint and Suplical calcium supplement) to J. Walter Thompson and
$30 million to Young & Rubicam, including Rolaids, Remegel, Efferdent denture cleaner and
Mediquell cough medicine. Nabisco's Premium and Ritz crackers went to McCann-Erickson,
RJR's Salem cigarettes to FCB/Leber Katz and Nabisco's Oreos, Nilla Wafers, Newtons and
Honey Grahams went to DFS Dorland. (DFS Dorland already has Nabisco’s Life Savers
division. Young & Rubicam emerges with $75 million in new business, including RJR
Nabisco’s More and Now cigarettes accounts from FCB/Leber Katz, which got Salem
account. In other RJR Nabisco reassignments, FCB/ Leber Katz picks up RJR Nabisco's
100% Bran, Cream of Wheat, Fruit Wheels, Nabisco Shredded Wheat, Shredded Wheat and
Bran cereals (from Doyle Dane Bernbach). Bozell, Jacobs, Kenyon & Eckhardt was assigned
Nabisco's Junior Mints and Confections from Arnold & Co., Boston (BJK&E already
represents Planter's Nuts and Snacks, Baby Ruth and Butter Finger). Tatham-Laird & Kudner,
which already promotes Ortega line of foods, wins Nabisco's Hawaiian Fruit Punch, formerly
with DYR, Los Angeles.

O

Buying in. Interpublic Group announced it bought Ohimeyer Advertising from Ohlmeyer
Communications, joint venture of Don Ohlmeyer and Nabisco Brands, for undisclosed
amount. Interpublic will merge Ohlmeyer Advertising, which bills $30 million, with its
McCann-Erickson subsidiary. Total billings for McCann United States exceed $1 billion,
including other RJR Nabisco accounts: Camel and Winston cigarettes, Smirnoff and Black
Velvet liquors, Moosehead and other imported beers and DelMonte fruits and vegetables.

0

Signed up. Turner Broadcasting Service vice president Gerry Hogan announced signing of
11 additional U.S. companies as national advertisers for 1986 Goodwill Games. Advertisers
include: CECQ Corp, Chrysler-Plymouth, Eastman Kodak Co., ERA Realty, Ernest and Julio
Gallo, Gillette Co., Mennen Co., Miles Laboratories, Inc., NAPA, Quaker Oats Co. and Scholl
Inc. Pepsi-Cola USA, Mars Inc., and Stroh Brewery are major sponsors. Games will be held in
Moscow July 5-20, with 3,500 athletes representing more than 50 countries. TBS will make
129 broadcast hours available to stations carrying games.
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Greyhound Corp. O Ten-week flight on
network radio and in selected spot
markets was launched last week in
support of advertiser's “Money Saver”
discount rate. Client is reported to be
spending about $2 million for this
campaign. Commercials will be
scheduled in all dayparts. Target: adults,
21-54. Agency: Bozell, Jacobs, Kenyon
& Eckhardt, Dallas.

ments.

Demographic data from Eastman. Eastman Radio's Marketing Services Department has
compiled a series of demographic profiles for use by its represented stations. Developed
by Bob O'Connor, research analyst, the profiles are based on data from the 1985 Sim-
mons Study of Media and Markets. Qualitative characteristics and product usage indices
have been examined for four aduit groups—25-54, 18-34, 18-49 and 35-64. A report on
25-54 already has been issued and shows an above-average profile for this age group in
terms of employment income, place of residence and education and in use of products
and services, including malt beverages and wines, automobiles, banking and invest-

A franchise/radio advertising commentary from Alan Weintraub, VP, advertising, The Hair Performers, Chicago

Using the power of radio
to promote franchises

Radio has developed into a dynamic adver-
tising medium over the past 50 years. No-
body knows that better than the franchise
operator.

Typically run by an entrepreneur with an
eye for successful results, the franchise al-
ways looks for the best approach to advertis-
ing and marketing. With a specific service or
product available and a finely tuned target
market, the franchise system needs to pin-
point just the right medium to convey its
messages.

Radio has played a large role in the devel-
opment of the franchise. For the advertising
dollars used for one 30-second television
commercial, a franchise can wallop the
morning and evening radio drives with three
to five times as many messages. The concept
is to pound the public. open the doors of
consumer retention. and grow. Radio can be
an economical , powerful, successful choice.

But how does a franchise use advertising?
And what does it need in a radio?

First. we need to address other advertising
media such as television and print. which
can be important factors in a franchise’s mar-
keting strategy. Television cannot be beat for
visuals; newsprint is great for detailed copy.
and both are effective as backups to a radio
campaign. But is there a high retention fac-
tor behind a 30-second television spot and
the “here today-gone fomorrow™ print ads?
For many nationwide franchises, the repeti-
tion of a quality radio advertisement will
reach tens of thousands and evoke an imme-
diate action without exceeding the budget.

The advertising budget is a crucial factor
for a franchise. Co-op advertising. or pool-
ing the promotion dollars of several fran-
chises in one area, allows the frequency of
radio spots to increase, along with the im-
pact and retention, but the cost to the indi-
vidual franchise is decreased significantly.

Another advantage of the radio advertise-
ment is its ability to pinpoint a target market
with accuracy. If, for instance, a franchise is
selling jewelry, advertising on a radio station
broadcasting to 35-44-plus women in the up-
per income level will target the market. Ra-
dio advertising allows for customizing. The
same release placed on television might hit a

Alan D. Weintraub is vice president/national
director of advertising and marketing, Media
Services. Chicago, an in-house advertising
agency for The Hair Performers franchise
system. Before joining Hair Performers in
1980, he worked as a disk jockey and
program director at wyen(Fm) Des Plaines, Il
(Chicago). in 1974-79 and prior to that he held
advertising, producing and announcing
positions with a number of radio and television
stations in the Chicago area.

larger number people. but are those people
potential customers?

After having worked closely with radio
for more than 15 years. [ have seen the de-
velopment of two main advertising strate-
gies: institutional and promotional. [nstitu-
tional ads stand as a must in support of a
corporate image. For example, The Hair Per-
formers, a chain of hair salons, is a strong
advocate of institutional advertising. Radio
helped to establish the polished image the
salons now hold. The institutional advertise-
ments highlighted fashion. quality and pro-
fessionalism.

Radio can really be seen in its glory with
the use of promotional advertising. Whether
it is a last-minute close-out sale, the hottest
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price in town, or a once-in-a-lifetime offer, a
creative promotional advertisement will do
the trick. There are many advantages behind
both types—the institutional and the promo-
tional—and in most campaigns there is a
mix of the two.

In starting a franchise or making major
corporate changes, the institutional adver-
tisement is needed to establish the company
and its product. What sets a company and its
product apart from others must be developed
and impressed in the minds of listeners.
After the confidence level in the product
and/or service has been achieved, radio can
be used to promote sales or specials.

The Hair Performers used five years of
institutional advertising to educate listeners
about hair design. Then in 1985 it began a
new phase of the campaign. Promotional ra-
dio spots began to take a larger percentage of
the advertising budget with specific promo-
tions and other client recruitment programs.
Currently. The Hair Performers combines
both advertising strategies which are coordi-
nated with quarterly promotions.

How can a sales manager and his or her
staff work effectively with a franchise? Here
are a few tips:

B The sales department of a radio station
should approach a franchise as a retail ac-
count. Even though many individual stores
within the chain are located throughout the
country, most are providing a retail service
on a local or regional basis.

B Try to be flexible with the franchise sys-
tem in relation to the advertising budget.
Understand that the budget is usually created
through co-op advertising.

® Evaluate where the franchise is in its
advertising strategy. Maybe all it needs is a
creative package to hype certain promotions
or to help combat seasonal trends. Or. de-
pending on the chain. perhaps it should be-
gin broadeasting image-building spots.

Radio and franchises can work together as
a successful team. With a better understand-
ing of how the franchise can utilize radio to
its best advantage, sales departments can
step back to evaluate their current advertis-
ing approach to various systems throughout
the country.

And remember. behind each franchise
stands an enirepreneur who chose to grow
with a good idea or product and with region-
al or national support.




— OpenaMike

Past voices

EDITCR: Your June 9 issue is a smash. The
David Adams reminiscence is remarkable
both for its candor and its richness in histori-
cal detail. It makes for fascinating reading,
although I doubt that it will win any acco-
lades from Pat Weaver or Fred Silverman, or
for that matter. from Walter Scott and Julian
Goodman. It would be of great value if each
of the three networks were to have its past
and present senior executives record their
personal experiences and recollections;
there would be conflicting testimony, to be
sure. but the record would be lively and
valuable to students of the medium.

Few of television's leaders seem to escape
a personal Waterloo. It happened to Murrow,
Stanton. Kintner, Weaver and others who
made some of the greatest contributions to
the television medium. Except for Paley and
David Sarnoff, it's hard to think of another
foursome with such impressive credentials.
Adams’s account of his own demise was sur-
prising only in the fact that apparently he
was taken by surprise. The irony of it 1s that
he was. in effect, terminated by an executive
incapable of judging his true values. He

seemed, however, to accept that almost ca-
pricious decision with his own elan. There
seems t0 be a lesson in the exit of top exche-
lon NBC executives; it is wiser, perhaps, to
choose one’s own exit.

The 60-year history of NBC made for
good reading as well, especially for those of
us who are among the NBC alumni. Despite
the thoroughness of the article 1 did feel
there were a couple of major omissions. For
exampte, there was no reference to the intro-
duction of the “spectaculars,” the forerunner
of today’s specials—a Pat Weaver contribu-
tion as major in programing as was his
“magazine concept” in sales. NBC was the
first network to schedule a weekly series of
theatrical movies, in 1961; the introduction
of the “World Premiere” deserved mention
since it was the forerunner of today’s mov-
ies-of-the-week as well as the mini-series—
a concept championed by Mort Werner and
Larry White. There were other major firsts:
in the field of unique documentaries Don
Hyatt’s “Project XX was incomparable; the
public affuirs documentaries under the su-
pervision of Julian Goodman (an example
was the prize-winning Lou Hazam produc-
tion of “Portrait of Vincent Van Gogh™) merit

a reference. Not least were the Bob Kintner
contributions in news events: 30 minutes
plus whatever CBS allotted was the rule at
NBC for special breaking events.

At any rate, congratulations on a fine is-
sue, as always informative and accurate.—
David Levy, president, Wilshire Produc-
tions Inc., Beverly Hills, Calif.

EDITOR: 1 have just spent one of my most
enjoyable moments in two decades reading
your June 9 “At Large” interview with David
Adams. His retrospective of NBC was fasci-
nating. So often in our business we remain
caught up with hectic day-to-day operations.
If only we spent more time reflecting on the
past.

Mr. Adams’s wisdom and “people know-
ledge” shine like a bright star. [ would enjoy
more historical articles about our business.
Maybe some of us could learn something by
delving into our industry’s past.

We're in a people business. Too often we
lose sight of this. Here's a “tip of my cable
hat” to Mr. Adams for allowing BROADCAST-
ING’s readers to peer into the real workings
of NBC.—Art Breyfogle, ad sales manager,
Monterey (Calif.) Peninsula TV Cable.

Datelbook a

July 23-25—Easlern Cable Show, sponsored by
Southern Cable Television Association. Allanta
Market Center, Atlanta.

Aug. 26-29—Radio-Television News Directors As-
sociation international conference. Sait Palace
Convention Center. Salt Lake City Future conven-
tion: Sept. 1-4, 1987, Orange County Convention
Ceniter, Oriando, Fla.

Sept. 10-13—Radio ‘86 Management, Program-
ing, Safes and Engineering Convention, sponsored
by National Association of Broadcasters and Na-
tional Radio Broadcasters Association. New Or-
leans Convention Center, New Orleans.

Sept. 19-23—11th International Broadcasting Con-
vention, sponsored by Electronic Engineering As-
sociation, Institution of Electrical Engineers, I'n-
stitute of Electrical and Electronics Engineers,
Society of Motion Picture Engineers. Institution
of Electronic and Radio Engineers and Royal
Telerision Society. Metropole conference and ex-
hibition center. Brighton, England.

Oct. 14-16—Society of Broadcast Engineers na-
tional convention. St. Louis Convention Center.

® Oct. 22-25—National Black Media Coalition
annual conference. Shoreham hotel, Washington.
Information: (202) 387-8155.

Oct. 24-29—Society of Motion Picture and Televi-
ston Engineers 128th technical conterence and
eqguipment exhibit. Jacob K. Javits Convention
Center. New York. Future conference: Oct. 30-Nov.
4, 1987, Los Angeles Convention Center; Oct. 14-
19, 1988. Jacob Javits Convention Center. New
York, and Oct. 22-27. 1989, Los Angeles Conven-
tion Center.

Oct. 26-29—Association of National Advertisers
annual convention. Homestead, Hot Springs, Va.

Nigforaiostings

Oct. 28-30—Atlantic Cable Show. Atiantic City
Convention Center, Atlantic City, N_J. tnformation:
(609) 848-1000.

Nov. 17-19—Television Bureau of Advertising
32d annual meeting. Century Plaza, Los Angeles.
Future meeting: Nov. 11-13, 1987, Atianta Marriot!,
Dec. 3-5—Western Cable Show, sponsored by
Culifornia Cable Television Association. Anaheim
Convention Center, Anaheim, Calif.

Jan. 7-11, 1987—Association of Independent Tele-
vision Stations annual convention. Century Plaza,
Los Angeles. Future conventions: Jan. 6-10, 1988,
Century Plaza, Los Angeles, and Jan. 4-8, 1989,
Century Plaza. Los Angeles.

Jan. 21-25,1987—NATPE International 24th an-
nual convention. New Orleans Convention Center,
New Orleans.

Feb. 1-4, 1987—National Religious Broudcasters
44th annual convention. Sheraton Washington.
Feb. 6-7, 1987—Society of Motion Piclure and
Television Engineers 21st annual television confer-
ence. St. Francis hotel, San Francisco. Future con-
ferences: Jan. 29-30, 1988, Opryland hotel. Nash-
ville, and Feb. 3-4, 1989, St. Francis hotel. San
Francisco.

Feb. 7-10, 1887—Seventh annuai Managing Sales
Conference, sponsored by Radio Advertising Bu-
requ. Hyatt Regency, Atlanta.

March 25-28, 1987 —American Association of Ad-
vertising Agencies annual convention. Boca Raton

hotel and beach club, Boca Raton, Fla.

March Z8-April 1, 1987--Nationa! Association of
Broadcasters 65th annual convention. Dallas Con-
vention Center. Future conventions: Las Vegas,
April 10-13, 1988; Las Vegas, April 30-May 3, 1989;
Dallas, March 25-28, 1990, and Dallas, April 14-17,
1991.

March 29-31, 1987—Cabletelevision Advertising
Burean sixth annual conference. New York.

April 1-5, 1987—Aipha Epsilon Rho, National
Broadeasting Society. 45th annual convention.
Clarion hotel. St. Louis.

April  21-27, 1987—-23rd annual MIP-TV.
Marches des [ nternational Programes des Televi-
si0n, inlernational television program market. Pa-
lais des Festivals, Cannes. France.

April 26-29, 1987—Broadcast Financial Manage-
ment Association annual meeting. Marriolt Copley
Place, Boston. Future meeting: April 17-20, 1988,
Hyatt New Orleans.

May 17-20, 1987—National Cable Television As-
soctation annual convention. Las Vegas Conven-
tion Center, Las Vegas.

June 1G-13, 1987—American Women in Radio
and Television 36th annual convention. Beverly Hil-
ton, Los Angeles.

June 10-14, 1987—Broadcast Promotion and
Marketing Executives/Broadcast Designers Asso-
ciation annual seminar. Peachtree Plaza, Atlanta;
June 8-12, 1988, Bonaventure, Los Angeles, and
June 21-25, 1989, Renaissance Center, Detroit

June 11-17, 1987—15th Montrenz International
Television Synpostum and Technical Exhibition.
Montreux. Switzenand.
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This week

June 29-July 2—Virginia Associution of Broadeast-
ers annual meeting and summer convention. Cavalier,
Virginia Beach. Va.

June30-July6 Western PPublic Radio advanced pro-
duction workshop. conducted in collaboration with
New Radio and Performing Arls. WPR, Fort Mason Cen-
ter. San Francisco. 94123, Information: (415) 771-1160.

July 1—Cabletelevision Adrcertising Burean crealive/
production workshop Newton Marriotl. Boston. Infor-
mation (212) 751-7770.

July 1—"Cable and the Firsl Amendment after Pre-
Sferred.” conference sponsored by Media Iastitate.
Mayflower hotel, Washington Information: (202) 298-
7512.

I ——
Also in July

July 7-10—Narth American Televigion Institute semi-
nar. Paimer House, Chicago. Information: (800} 248-
5474,

July 7-12—American Film nstitnte workshep in film
and television documentation for researchers. educa-
tors and librarians AFI campus. 2021 North Western
Avenue, Los Angeles. 90027 Information: (213) 856-
7600.

July —Nutional Academy of Telerision Arts and Sci-
ences, New York ehaplter, drop-in luncheon. Speaker:
John T. Lazarus. VP-advertising sales. Fox Broadcast-
ing Co Copacabana. New York.

July 10-12—National Federotion of Local Cable Pro-
gramers 10th anniversary annual conference. Shera-
ton Palace hotel. San Francisco.

Juty 10-12—Colarado Broadeasters Association sum-
mer convention. Keystone Lodge. Keystone, Colo.

m July 12-13 - Floerida Associaled Press Broadeasters
38th annual meeting. Club Lake Villas, Walt Disney
World, Orlando, Fla.

July 13-16—New York State Broadeasters Associ-
ation 251h executive conference. Sagamore Resort ho-
tel. Lake George. N.Y

July 13-18 -Telerision Bureun of Advertising-Har-
rard general sales managers program. Stoufier’s Bed-
ford Gien hotel, Bedford. Mass.

July 13-19 -Nulional Association of Broadcasters
management development seminar for lelévision ex-
ecutives. Universily of Notre Dame, South Bend. Ind.
Information: {202) 429-5362.

July 15-17—Cwmmmnnity Antenna Television Associ-
alion annual convention. MGM Grand hotel, Reno. In-
formation: {703) 691-8875.

July 16--Ohio Association of Broadeasters pro-
gramers workshop. New Holiday Inn Convention Hotel,
Columbus, Chio.

July 16—-Cawcus for Producers, Writers and Direc-
tors third 2 nnual general membership meeting. Cha-
sen’s restaurant, Los Angeles.

July 16 -National Acadenry of Television Arts and
Sciences. New Yark chapter, drop-in luncheon. Speak-
er: Bob Chandler, managing editor. NBC's 1986. Copa-
cabana. New York.

Juty 17-19—Maniana Cable Television Association
27th annual convention. Grouse Mountain Lodge.
Whitefish, Montana. Information: Tom Glendenning,
(406) 586-1837.

Juty 17-19—Louisiana Association of Broadcasters
radio-TV managemenl session. Keynote speaker: Re-
presentative Buddy Roemer (D-La.). Regency hotel.
Shreveport, La.

July 17-20—National Federation of Commuenity
Rroadeasters public radio transmission training semi-
nar. Western Washington Universily, Bellingham. Wash.
Information: (202) 797-8911.

July 17-20—Alaska Public Radio mid-level news pro-
ducer and reporter training workshop, in conjunction
with KUMD-FM and WSCD-FM Duluth, Minn. Informa-
tion: (907) 563-7733.

July 18-20— Oklakoma Association of Broadcasters
annual summer meeting. Shangri la. Afton, Okla.

July 19-22—30th annual Television Programing Con-

Wy

ference. Four Seasons hotel, San Antenio, Tex. Informa-
tion: Diane Appleyard, (904) 432-8396.

July 20-24—National Federation of Contmunity
Broadeasters public radio training conference, "Reach-
ing New Heights, Training for Excellence in Public Ra-
dio.” hosted by KUGS-FM and Northern Sound Public

Wash. Information: (202) 797-8911.

July 20-26—National Association of Broadeasters
managemsnl development seminar for radio execu-
tives. University of Notre Dame. Notre Dame. Ind. Intor-
mation: (202) 429-5420.

Radio. Weslern Washington University, Bellingham,

= |ndicates new entry

ﬁagz 1 TUnEd

A professional’s guide to the intermedia week (June 30-July 6)

Network television 0 ABC: Liberty Weekend Preview, a look at upcoming coverage of
Statue of Liberty Centennial festivities, with Peter Jennings, Barbara Walters, David Brinkley.
Hugh Downs and others, Wednesday, 8-9 p.m., broadcast schedule includes Assembly of
Naval Ships, Thursday, noon-12:30 p.m., Opening Ceremonies (exclusive). 8-11 p.m., Inter-
national Naval Review and Operation Sail ‘86, Friday, 9-1 p.m., Americana Music Celebration
(exclusive), International Fireworks Spectacular and Liberty Special, 8-11 p.m., Classical
Music Salute to Liberty {exclusive), Saturday, 8-10 p.m., Sports Salute to the Statue (exclu-
sive) and Closing Ceremonies, 7-11 p.m.; Hardesty House, a team of sixlawyers practice out
of a run-down beach house. starring Susan Anton, Saturday, 10-11 p.m. CBS: A Celebration

.of Liberty. live special report including remarks of President Reagan, coverage of Chicago's

lakefront concert and fireworks display and swearing in of 2,000 new American citizens via
satellite by Chief Justice Warren Burger. NBC: Liberty, world premiere, dramatization of
building of Statue of Liberty 100 years ago, starring George Kennedy, Carrie Fisher, Chris
Sarandon and LeVar Burton, Monday, 8-11 p.m.; PBS: "Comrades”, special 12-part Front-
line series profiling Soviet citizens, Tuesday, 9-11 p.m.; Justice for All, documentary on
Edwin Meese Il and the Justice Department, Wednesday, 9-10 p.m.; A Capitol Fourth—
1986, National Symphony, conducted by Mstislav Rostropovich. featuring Sarah Vaughan
and E.G. Marshall, with a specially commissioned work by Henry Mancini, five from the lawn
of the U.S. Capitol; International TV, anthology of television productions, from Denmark.
Switzerland. Great Britain and France, beginning with “Burning Patience™ from West Ger-
many, hosted by Leslie Caron, Sunday, 10-11 p.m.

Network radio 2 CBS: Days of Liberty, two-minute essays by Charles Kuralt, Thursday and
Friday, 7:55 a.m.; CBS RadioRadio: Spirit of Summer, three-hour broadcast, between
Friday and Sunday (check local listings); Rock Connections, three-hour broadcast, between
Friday and Sunday (check local listings) NBC: The Rock of Your Life, 24-hour celebration,
tracing rock music from its origins to current musical trends. with music, interviews and
actualities, Friday-Sunday, (check local listings).

Goodwill Games

Prizzi's Honor

Cable o Cinemax: Mask, Cher stars in factual drama about biker mother and her deformed
son; HBO: Prizzi's Honor, nominated for best picture, starring Jack Nicholson and Angelica
Huston; WTBS(TV) Atlanta: Goodwrill Games 129 broadcast hours during 16 days of competi-
tion from Moscow. Saturday, July 5-Sunday, July 20, weekdays, nocn-3 p.m., 8-11 p.m., and
11-midnight, weekends, ncon-6 p.m., 8-11 p.m., and 11-midnight; Women—for America, for
the World, Better World Society special celetrating contributions of 22 women, hosted by
Jane Alexander.
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University of Wisconsin-Madison, College of Engi-
neering. UW Madison, Wis. Information: (608) 262-
1299,

July 23 _National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon. Speak-
er: Mary Alice Williams, VP, CNN, New York bureau.
Copacabana. New York.

July 23-25 FEastem Cable Show. sponsored by
Southern Cable Television Association. Atlanta Market
Center, Atlanta.

July 23-25—Wisconsin Broadcasters Association an-
nual sumrner convention. Fox Hills Resort. Mishicot,
Wis.

July 24—Private Satellite Network seminar on market
for private business television networks. Parker Meri-
dien hotel, New York. Information: (212) 213-7637.

® July 24—Women in Cable. Atlanta chapter. break-
fast, Downtown Ritz-Carlton, Atlanta.

July 25-29—Second world conference of community-
oriented radio broadcasters. sponsored by AMARC
Il. Vancouver, B.C. Information: (202) 797-8911.

July 26—"The Business of Broadcasting: The People
Who Make It Work,” seminar sponsored by Long Island
University's Southhampton campus. Business Center
lounge, LIU. Southhampton. N.Y. Information: Julie
Csler, (212) 628-0385.

July 27-29—California Broadcasters Association
summer conventicn. Hyalt Regency, Monterey, Calif.

July 28-31—North Amervican Television Institute
seminar. Westford Regency Inn, Boston. Information:
(800) 248-5474.

July 28-Aug. 2—Development Exchange 10th annual
seminars and workshops for public radio development
professionals. Hyatt Regency, Cambridge. Mass. Infor-
mation: (202) 783-822§

July 30—National Acadenty of Television Arts and
Sciences, New York chapter, drop-in luncheon. Speak-
er: Joseph Wallach, founder and general manager,
KVEA-TV Los Angeles, on “Growing Importance of
Spanish language TV." Copacabana, New York.

July 31-Aug. 1—Michigan Cable Television Associ-
ation annual summer meeting. Grand Traverse Resont,
Traverse City, Mich.

® July 31-Aug. 1—Broadcast Financial Management
Association board of directors meeting. Westin hotel,
Tabor Center, Denver.

———
August

u Aug. 1—Deadline for entries in 21st annual Gabriel
Awards, honoring "programs, features, spots and sta-
tions which serve viewers and listeners through posi-
tive, creative treatment of issues of concemn to human-
kind,” sponsored by Unda-L'SA, national Catholic
association of broadcasters and communicators. Infor-
mation: Unda-USA, Merrimack College, North An-
dover, Mass.. 01845; (617) 683-7111.

Aug. 5—Deadline for entries in Midwest Radio Theater
Workskop. Information: Julie Youmans. (314) 874-
1139.

Aug. 9—"The Business of Broadcasting: The People
Who Make It Work. " seminar sponsored by Long Island
University's Southampton campus. Business Center
lounge, LIU, Southampton, N.Y. Information: Julie
Osler, {212) 628-0385.

Exratall

Because of printing error, pictures of
Supreme Court Chief Justice Warren
Burger and Associate Justice William
Rehnquist in June 23 issue were erro-
neously identified.

o

In “Fates and Fortunes” in June 23 issue
Farrell Meisel's name was misspelled.
Meisel becomes director of program-
ing at wor-Tv Secaucus, N.J. (New
York) effective July 14.




Aug. 12—Wanmen in Cable, New York chapter, "pro-
grarming picnic,” featuring previews of fall basic and
pay cable programing. and reviews by New York area
television critics. HBO Media Center, New York. Infor-
mation: Sherri London, (212) 661-4500.

Aug. 12-14 “Marketing Your Station for Success.”
management seminar sponsored by Televisian Bu-
reait of Advertising. TVB headquarters. New York.

Aug. 13-17—National Association of Black Journal-
ists 11th annual newsmaker convention. Theme: "Free-
dom of the Press, Freedom of the People.” Loews Ana-
tole. Dallas Information: (214) 977-7023.

Aug. 14-17-—Temnessee Association of Broadeasters
annual convention. Sheraton Music City hotel. Nash-
ville.

Aug. 14-17—Alaska Public Radio mid-level news re-
porter and producer lraining workshop, in ¢conjunction
with KLON-FM Long Beach, Calif. Information: (907)
563-7733.

Aug. 15-—-Deadline for nominations for Women at Work
Broadcast Awards. sponsored by National Coutniis-
sion un Working Women. Information: NCWW 1325 G
Street. N.W., Washington, 20005.

Aug. 18-20 - Broadcast sales lraining seminar, “Perfor-
mance Management Program for Experienced Ac¢-
count Execulives, " sponsored by Telerision Burean of
Advrertising. Hyalt Regency Chicago. Information:
(212) 486-1111

Aug. 18-21—Narth American Television Instilicte
seminar. Dallas Marriott Park Central, Dallas. Informa-
tion: (800) 248-5474.

Aug. 20—Ohio Association of Broadeasters news di-
rectors workshop. Embassy Suites, Columbus. Ohio.

Aug. 20-23—Michigan Association of Broadecasters
annual convention. Shanty Creek Resort. Bellaire,
Mich.

Aug. 26-29 - Radio-Telervision News [directors Associ-
ation international conference. Salt Palace Convention
Center, Salt Lake City.

Aug. 28-Sept. 6 — International Audio and Video Fair
Berlin, world fair for consumer and communicalion
electronics organized by West German national televi-
sion channels, ARD and ZDF, German Federal Post
Office and AMK Berlin. Berlin Exhibition Grounds, Ber-
lin. Information: (0511) 52-99-99.

Aug. 29- Deadline for entries incommercials competi-
tion sponsored by Television Burean of Advertising,
Sales Advisory Commniitee. Information: TVB, 477
Madison Avenue, New York, N.Y. 10022,

———
September

Sept. 3-9 - Photokina Cologne 1986, "World's Fair of
Imaging Systems.” Cologne, West Germany. Informa-
tion: (02-21) 821-1.

Sept. 4- Women in Cable, San Fraucisco chapter,
meeting. Topic: cable foundations: Walter Kailz Foun-
dation and Foundation tor Community Service Cable
TV Blue Dolphin restaurant, San Leandro, Calif.

Sept. 5-7—Foundation for American Communica-
tians conference for journalists, “Environment/Chemo-
phobia.” Co-sponsored by Jeyce Foundation. Harri-
son Conference Center. Lake Blufl, Ill. Information:
(213) 851-7372.

Sept. 6--38th annual prime time Emmy Awards for cre-
ativearts. Pasadena Civic Auditorium. Pasadena, Calif.

= Sept. 9-10—Conference for journalists, "Banks and
Savings and Loans: How Many More Failures?” spon-
sored by Washington Journalism Center. Watergate
hotel, Washington. Information: (202) 331-7977.

Sept. 8-12—Telocator Network of America 38th annu-
al convention and exposition. Atlanta Apparel and Mer-
chandise Mart, Atlanta. information: (202) 467-4781.

Sept. 10—Assoeiation of National Advertisers new
product marketling workshop. Plaza hotel, New York.

Sept. 10—0Ohio Association of Broadeasters smail-
market radio exchange. Westbrook country club,
Mansfield, Ohio.

Sept. 10-12—National Religious Broadcasters South-
eastern regional convention. Heritage Village USA,
Charlotte, N.C.

Sept. 10-13—Radio '86 Management and Programing
Convention. sponsored by National Association of
Broadcasters. New Orleans Convention Center.
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Added = Attractions

BROADCASTING's editors and writers are at work on a number of speciat reporting
assignments scheduled (*) to appear during the next few months. Among the
more prominent prospects:

July 7 [ Awards. BROADCASTING's annual roundup of a year’s worth of honors
around and among the Fifth Estaters.

July 14 & Satellite special. Charting the dynamic world of satellites, featuring
a look at the U.S./European DBS scene, satellite newsgathering and
private video satellite networks.

July 28 B Radio: State of the Art. From rock to revival, a thorough study of the
current state of the aural medium. Networks and syndicators. Formats
and personalities. Dollars and cents.

Aug. 4 B Football. BROADCASTING tallies up the score on professional football
rights’ contracts for the NFL's 28 teams.

Sept. 1 W Local TVand cable journalism.. Our annual review of coverage of
the top stories of the year, across the country.

Sept. 8 M The Radio Convention.. On the eve of radio’s largest gathering, a
preview of the programing and management issues confronting the
industry.

BROADCASTING will continue to update this schedule as appropriate, (a) to give
readers an idea of what's upcoming, (b) to give sources due notice that we're at
work in their territories and (c) t¢ give advertisers a chance to plan their own
marketing strategies in tandem with these ediltorial opportunities.

You Belong in Broadcasting u Every Week

* Publication dates are subject to change, depending on the progress of research and the
pressures of and pre-emptions by other breaking news developments.
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Station flipping: looking for a smoking gun

Speculators’ killings in the market
start talk of return to three-year
rule, but evidence of harm to
station operation is lacking

If the three-year holding rule for broadcast
licenses is ever reinstituted, the in-and-out
station trading of Kohlberg, Kravis, Roberts
& Co. may be blamed for the restoration of
federal restraints on the marketplace. But
neither the jaw-dropping $250 million in
profit made by that New York-based invest-
ment banking firm on its turnover of KTLA-
Tv Los Angeles nor the bigger and quicker
profits made from its sale, subject to FCC
approval, of seven other television stations
to Lorimar-Telepictures may be the trigger-
ing force.

The most important transaction may be
one of KKR’s smallest. Located in the
Northwestern comer of the continental
U.S., Kvos-Tv Bellingham, Wash., is the
only network affiliate in the congressional
district of Representative Al Swift. The
Democratic congressman two weeks ago
submitted legislation to reinstate the former
FCC rule requiring broadcasting properties
to be owned for a minimum of three years
before being sold at a profit.

Swift has kept an eye on KvOS-Tv for sen-
timental reasons. He worked there for 13
years, the last eight as director of news and
public affairs, when the station was in the
Wometco group, which was bought out by
KKR in 1984. One of Swift’s aides recalled
that the congressman made a date to visit the
station manager on a trip home, but by the
time Swift got there, the manager was gone.
KKR kept KvOs-Tv about a year before sell-
ing it to Ackerley Communications.

Under KKR ownership the station’s staff-
ing went from 90 to 65, and it canceled a
half-hour newscast in favor of 60-second
newsbreaks. Management under the current
ownership of Ackerley Communications has
further reduced the newsbreaks. If Swifl
were (0 go back to his old job at KvOs-Tv,
he'd have little to manage.

(Apart from changes in ownership, KvOSs-
TV has faced proposed changes in its market.
Originally aimed at the nearby Vancauver,
B.C., market, which is far bigger than Bel-
lingham. Kvos-Tv lost much of its accus-
tomed advertising, while still owned by Wo-
metco, when Canadian advertisers using
American media lost their Canadian tax de-
ductions for that business expense.)

Swift is not alone in calling for an end to
the rapid turnover of station ownership, of-
ten referred to as station “trafficking” or

“flipping,” since the rule was repealed three-
and-a-half years ago (BROADCASTING, Nov.
22, 1982). FCC Commissioner James
Quello and several officials of CBS are say-
ing the quick buying and selling inflates sale
prices, and places a burden of debt on the
operations of the stations, endangering ser-
vice to the public. Those doing the traffick-
ing are often referred to as “financial” own-
ers or “fast-buck artists,” as opposed to
“broadcasters.”

An often-cited example of the fast turn-
over is KTLA(TV). Two others were men-
tioned in a speech by CBS/Broadcast Group
Executive Vice President Thomas F. Leahy

WFTVS
AN X

LOS ANGELES

at that network’s recent affiliates meeting:
KITNCTV) Minneapolis, bought and sold by
the Beverly Hills Hotel Corp. (controlled by
the Wall Street arbitrager, Ivan Boesky), and
SFN Companies” quick turnover of
WFTV(TV) Orlando. Fla.

Not mentioned often, in the critique of the
current  station-trading marketplace, are
management leveraged buyouts. although at
those stations or companies the debt burden
can be very high. Nor have limited partner-
ships been mentioned with much frequency.
although they are destined for a near-lerm
change in ownership, almost by definition,
and figure prominently in the financing of
KKR.

Start-ups do not receive much attention
either. although the owners of those proper-
ties often can realize a much greater return
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on their investment in just as she t a time.
Station broker Ron Ninowski said that al-
though most people remarked about the
profit made by Beverly Hills Hotel Corp.,
the $12 million it had initially paid went to
owners who had operated KITN for a year
and-a-half on $175,000 in cash and $3 mil-
lion in bank loans. TV stations seem to be
the focus of much of the criticism; radio
stations sold at a large profit are more often
seen as a tour-de-force of management.

For all the opinions. pro and con, that are
being offered on the subject of station trad-
ing, there is virtually no research on the ef-
fects of rising station prices and trading ve-
locity on ratings, personnel and public
service. Scott Johnson, a legislative aide (o
Swift, said H.R. 5068. the bill to reinstate
the three-year rule, was based on no re-
search. CBS/Broadcast Group President
Gene Jankowski said his company conduct-
ed no research, before he and Leahy went
public with their concerns, and he added that
it might be a few years before it is known
whether the “financial burden that will be
placed on management of some of these bu-
sinesses” will prove damaging: “In effect the
report card really is not in yel,” said Jan-
kowski. And FCC Commissioner James
Quello’s speech to the National Association
of Broadcasters convention (BROADCAST-
ING, April 21) calling for reimposition of the
antitrafficking rule was made at least a
month before he requested a study on the
subject from the FCC’s Mass Media Bureau.

Part of that internal study was concluded
last week. 1t would provide little comfort to
those advocaling a slowdown in station trad-
ing. The FCC’s Mass Media Bureau chief,
James McKinney, told BROADCASTING the
findings showed audience complaints filed
with the commission were no greater for sta-
tions owned less than three years than for
others. The study showed that roughly 25%
of stations now being traded were owned for
less than three years: "Of those, most were
on the upper end, closer to three years, al-
though [ think some were held for just six or
seven months.” said McKinney. Quello has
recently asked the bureau to look into other
aspects of the matter.

The question is: Does the speculation in
short-term ownerships make a difference to a
station’s audience (measured by ratings): to
public service (measured by newscasts and
public affairs programing); to employes. or
to those companies with which a station does
business? An analysis of the three stations
cited above—including talks with those
from the ranks of previous owners. current
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Support from the top. Patricia Diaz Dennis was sworn in as an FCC commissioner last
Wednesday {June 25) by Vice President George Bush in an intimate ceremony at the
White House. Joining her for the ceremony were {I-r) her husband, Michael Dennis,
holding daughter Alicia; Bush: Commissioner Dennis; son Geoffrey, her mother, Mary;
father, Porfirio Diaz, and daughter Ashley.

o

Dennis sworn in as commissioner

Where Patricia Diaz Dennis, who was sworn in as an FCC commissioner last week, stands
on anything affecting the industry remains a mystery.

No real guidance was provided at her confirmation hearing before the Senate Com-
merce Commitiee. She waltzed through without being asked to respond to any substan-
tive questions. She attended her first FCC meeting as a commissioner last Thursday (June
26). But she didn't vote on either item on a lightweight agenda. (She said she'll cast her
first vote when she uncerstands the issue and feels comfortable about it.)

An impromptu interview with BROADCASTING last week provided litile illumination. She
ducked all but the largest puffballs. How. for example, does she think her arrival will make
a difference at the FCC? "I have to be here a while to figure that out,” she said. Would she
care to discuss her general political philosophy? “What | really hope people judge me on
1S on the issues,” she said. Will she vote on must carry? *| can't answer that," she said. “It's
premature to discuss which issues I'll be voting on.”

Her presence is expzacled to make a difference. particularly on those few major issues
upon which there is now no clear FCC majority. The major issue for television broadcast-
ers is must carry, and there is some evidence that FCC Chairman Mark Fowler, nc friend of
must carry, may have &n inside track to Dennis’s ear.

Dennis appears to b2 particularly close to Jerald Fritz, chief of staff to Fowler. Although
none of the FCC's bureau chiefs or members of Dennis's personal FCC staff were invited to
her swearing-in ceremany, Fritz was. (The ceremomy was limited to 35 guests because of
the size of the available room.) FCC sources noted that Fritz had served as Denniss FCC
liaison while she was still at the National Labor Relations Board and briefed her on her new
job. Fritz is also credited with recommending Dennis’s current stable of interim advisers:
Karl Brimmer, chief of the FCC's management planning and program evaluation office;
David Donovan, legal assistant to the chief of the Mass Media Bureau, and Leonard
Kennedy, a Common Carrier Bureau attorney. Moreover, it appeared 1o a reporter visiting
Dennis’s FCC office last week that Fritz was making himself quite at home there!

But Dennis reportedly has informed her staffers that she expects them to be loyal to her
One well-placed FCC official also told BROADCASTING that he believed that any reliance
Dennis may have placed on Fritz “will rapidly disappear now that she's on board and has
her own staff.” And Commissioner James Quello, the FCC's other Democrat, said he didn't
see her owing any “stiong allegiance” to Fowler. "Her appoiniment came through other
channels,” Quello said. “I'd be surprised if she ends up in anybody's pocket.”

Her colleagues at the commission ali said nice things about how they are locking
forward to working with her. But they also appear to be in the dark about how she will affect
the policy balance Thay too apparently wilf have to wait for the real Dennis to emerge,
issue by issue,
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owners. syndicators, management at rival
stations, advertising agency buyers, union
ofticials and investment bankers involved in
the sales—indicates that so-called “tratfick-
ers” are by no meuns of a type.

a

“First of all, I keep seeing references to the
fact that we made $12 million on KITN,” said
Ted Baze, who has overseen the broadcast-
ing operations of Beverly Hills Hotel Corp.
“Yes, it is true that we bought the station tor
$12 million and sold it for $24 million, but
we also put 4 lot of money |estimated by one
informed person at $4 million to $6 million]
into it.”

Baze said money was invested in a traftic
computer—the station had previously used
the computer belonging to KITN's rep, Sel-
tel—and backup equipment, including mi-
crowave gear. And the staff size was dou-
bled, to about 50. KITN's general manager,
under both Beverly Hills and the station’s
new owner. Nationwide Comnwnications,
Robert C. Francen. said the traffic depart-
ment was doubled from two to four people;
the sales staff was increased from two to
eight plus two managers. and a promotion
department was created: "What they [the ini-
tial owners] had was an operating crew.”

Previously, the station had a high percent-
age of paid religious programing, with some
family-oriented movies and series such as
Flipper, F Troop and Alias Smith and Jones.
While one or two series from the library,
such as Get Smart and Adan 12. continued
to be run by Beverly Hills management, vir-
tually the whole schedule was revised.

Under the new ownership, which began in
February 1984. the station. which before had
too small an audience to be measured. was
up to & five share within six months. Francen
said a weekly half-hour public affairs show
was added. Management decided against
starting a daily newscast, a policy that has
not changed since Nationwide took over in
September of last year.

Witlard Hoyt, vice president and treasurer
of Nationwide Communications, said that
there are no current plans to add a newscast:
“One of the key reasons we bought KITN was
that the programing they had bought was
good programing. . .As an investment op-
portunity we thought it was a good price . . .
Take a look at what prices stations are selling
for. We bought the station for good manage-
ment. . .I can’t think of anvthing we would
have done much differently from what they
did.”

The perception of some others in the Min-
neapolis marketplace was that if KITN's own-
ership turnover had any impact. it was
slight. Roger Werner, general sales manager
of rival independent. KMSP-TV. said: “From
the standpoint of their image in the market-
place. it [the most recent ownership change]
doesn’t appear to have any impact since
management has essentially stayed the
same. | don't believe anyone in the buying
community has paid any particular attention
to it.  _just that logos on business cards are
now for Nationwide.”

Baze said that KITN wus inappropriate as
an example of station {lipping: “I don’t think
we trafficked at all. It [KITN] was diiterent
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from stations that had been on the air for-
ever. Essentially we took a new sign-on,
built it up and decided last year that we could
get more out of a sale. To get our seed money
back trom future operating profits would
take a long time.”

a

When SFN Companies paid $125 million for
WETVeTV) in July of 1984, more than a few
observers remarked that it had overpaid.
But, said one of those who sold the station at
the time: "He [SFN Chairman John Purcell]
apparently bought it for less than it was
worth. .. .1t wasn't shopped around. Purcell
was tipped off that we were considering sell-
ing it. He came in, preempted everybody
and made all sorts of razzle-dazzle presenta-
tions. It turned out there were more than 30
other people who were going to express an
interest in it. including some who said they
might have bid 5130 million. maybe even
$140 million or more. SFN made a very
smart buy.”

SFN had. less than a month earlier.
bought Western Broadcasting, including
three TV's. and some thought that perhaps a
miajor station group was in the making. SFN
bought high-rise office space in downtown
Orlando for a new division. SFN Communi-
cations, of which the WFTV general manager.
Walter Windsor, was named chairman.

Whatever intentions SFN had in broad-
casting were delayed. if not permanently
disbanded. when. six months later. in Febru-
ary 1985, the company was taken private in
a leveraged buyout by senior management.
along with E.M. Warburg Pincus & Co. and
Hallmark Cards. By September of that year,
4 months atter its purchase. WFTV was sold
for $185 million to Cox Enterprises. and the
proceeds were used to pay down debt from
the buyout.

As with KITN. several people with busi-
ness ties 1o the station said there was little
perceived change throughout. Everelt
Hughes. programing director of rival wCPX-
TV, said: “I've been in this market for 19
years. and I didn't notice anything in pro-
graming that could be attributed to the
change in ownership. The cost of product
has greatly increased. but that would have
occurred under any circumstances. given
our market’s growth [Orlando is reportedly
the fastest growing major television market
in the country|.” Hughes's general assertion
was repeated by the general manager of a
third station and by a media buyer for a ma-
jor advertising agency.

Replacing Windsor as general manager.
and still in that post, was Clifton Conley.
who said that 95% of the ABC affiliate’s
management has remained the same under
all three owners. Despite the ratings de-
crease of ABC network programing, the sta-
tion’s ratings over the past two years have
stayed roughly even. a good bit of which
rivals attribute t0 WFFV's sirong news oper-

ation. According to reported A.C. Nielsen

figures for the market, WFTV's 6 p.m. news-
cast had a 32 share in May 1984, just before
SFN Companies purchased the station, and a
33 share in the just-completed May book. At
11 p.m., the respective numbers were 31 and
34.

Waiting for the ax to fall

Some CBS/Broadcast Group staffers were anxious last week, as talk within the
company had it that the ongoing study to reduce costs would result in the elimination
of 1,000 CBG jobs (achieved by layoffs and attrition). But sources close to the
situation emphatically denied that the job cuts would approach that level. It is now
believed total job eliminations will fall in the 500-t0-600-range and will be announced
within the next two weeks. Most of the cuts will come in the form of layoffs. Early
retirement, which was offered late last year before a previous round of cuts, will not
be offered this time. Those let go will be given two weeks notice and the group’s
personnel office is setting up an elaborate outplacement process to assist those
affected in getting new jobs. Those laid off will receive severance and (if applicable)
pension packages. The job cuts are part of a broader cost-reduction plan that CBG
will implement, although at press time it was unclear exaclly what other costs and
services would be reduced or eliminated. The staff reductions, it is understood, will
affect all divisions within CBG, as well as most ranks, including vice presidents,
directors, managers, producers, engineers and secretaries.

Conley said there was an indirect effect on
the station under SFN’s ownership: “SFN
was more sensitive because they went from a
cash-rich company t0 where they were pay-
ing a high interest rate on their debentures.
They didn't say: *You can’t do this or have to
do that . But we knew how much they need-
ed the cash... We certainly went through
reviews.” However, Windsor said the sta-
tion’s capital budget increased under SFN
ownership and said a positive aspect was
that station personnel, for the first time,
were covered by a benefit plan.

O

At KTLA. like KITN and WFTY, there has been
a consistency of management longer than for
many stations that have remained under a
single owner. The Los Angeles independent
had personnel difficulties of another kind: a
strike, in April 1985, by the International
Alliance of Theatrical Stage Employes and
Moving  Picture Machine  Operators
(IATSE). The one-month strike, involving
certain employes the station shared with its
since-sold production arm, took place while
Tribune Co. was conducting due diligence.
before it concluded the $529-million KTLA
purchase from KKR in December 1985.
(The sale price of KTLA was originally re-
ported at $510 million, but a $19-million
capital adjustment was later made).

Union officials declined to comment on
the reasons for the strike and the terms of
settlement. KTLA General Manager Steve
Bell said the dispute concerned salary in-
creases and work rules related to equipment
the management was trying to introduce.
The strike's resolution. which the contract
between KKR and Tribune said was “on
terms very favorable to the company,” led to
some reduction in the station’s work force.

But Bell and former Golden West Televi-
sion President Anthony Cassara said that the
station was active in spending for program-
ing as well as equipment. Bell said that
while under KKR ownership, KTLA was the
first station in the market to simulcast in
Spanish. Other evidence the general man-
ager pointed to was its purchase of Magnumn
P_I. for what is apparently still a record price
for an off-network hour.

Cassara said that while he was at the sta-
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tion, news became the most profitable hour
in the station’s schedule. Among the four
VHF independents in Los Angeles, KTLA
was the only one during the past four years to
have had a continuous 10 p.m. local news.
Ed Coughlin, news director at rival KCOP(TV)
said, *'[ came into this market just after KKR
bought it from (Gene) Autry. In that time. |
discerned no change in news product. The
ratings are about the same. and the station
has added two news crews since Tribune
took over. They are even more committed
now than before.”

The station suffered some ratings slippage
in the important 6-to-8 p.m. time period,
and some outsiders suggested that KTLA
management, under KKR, was less aggres-
sive than rivals in bidding for sitcoms. Don-
ald Hacker, vice president. development,
Tribune Broadcasting Co.. said: “The one
weakness the station may have had was in
future programing. especially sitcoms. But
we knew that going in because the manage-
ment told us.” For Tribune. that condition
may have fit in well with the group owner’s
plans for first-run programing. Hacker also
said that KTLA was at a disadvantage in bid-
ding against the other independents, all of
which were attached to larger independent
groups.

Said Bell: “Everybody’s memory is in-
credibly short when they compare the station
under KKR against the incredible years in
1981-82. At that time the competition was
not too exciting . . .and we were able to ac-
quire simultaneously shows like Laverne
and Shirley, Charlie’s Angels. Saturday
Night Live. . . In that same year the Angels
(baseball team owned by Autry and broad-
cast on the station) were in the playofis-
.. . After that the competition got better and
better. For example KCOP-Tv was able to buy
Wheel of Fortune.”

The ownership experiences of KITN. WFTV
and KTLA shared certain similarities. The
“financial” owners who held the station for a
relatively short period of time and profited
from their sale had little direct broadcasting
experience and consequently relied heavily
on hired management. lvan Boesky report-
edly never visited KITN. KKR executives
were more interested than that in the oper-
ation of KTLA but, with far-flung investment
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holdings. managed only monthly meetings
with Cassara. The three more conventional
broadcasting companies that then purchased
the stations. Nationwide. Cox and Tribune,
have kept that same management.

Steven Rattner, a principal of Morgan
Stanley, which sold KTLA for KKR, said:
“The question of the types of buyers is now
also a much debated issue in the newspaper
industry. There is no question that when run
by an individual or family owner, a property
is generally run in a more ¢leemosynary way

than a group buyer or financial buyer. Those
properties will tend to have salaries that ex-
ceed other properties in the market, but they
will also have a lower profit margin.”
One of those who spoke against a return to
the three-year rule said there was little rea-
son to think that the “financial” owners
would want to risk damaging a station for
relatively minor gains in operating profit
when their reason for buying in the first
place was to realize the vastly greater profit
from the station’s price appreciation. That

line of reasoning questions whether the FCC
should penalize those with the financial fore-
sight to predict the unusual appreciation of
the past few years, such as KKR. Boesky
and SFN’s Purcell—who spectalized in ac-
quisitions during nine years at Gannett and
later at CBS/Publishing. 1t was noted that
when the KITN. WFTVand KTLA acquisitions
were initially made. more than a few observ-
ers said the “financial™ buyers didn’t under-
stand broadcasting and were paying too high
a price. ]

CTAM 86: Taking a cue from broadcasters

Formula for success that emerges
from Boston meeting: cable operators
need to acquire exclusive programing
and adequately promote product

Cable operators are beginning to think like
broadcasters. Now it's a question of whether
they will start acting like broadcasters.

Much of the talk last week at the annual
convention of Cable Television Administra-
tion and Marketing Society in Boston was
about the very essence of broadcasting: ex-
clusive programing and programing promo-
tion. “It’s the first [cable] meeting I've been
to where programing and promotion have
been the predominant topics.” said Bob Al-
ter, president of the Cabletelevision Adver-
tising Bureau.

And. according to Alter. broadcasters
should be more worried than flattered by the
cable’s mimicry. Operators making substan-
tial investments in exclusive programing and
promotion. he said, “bodes stronger compe-
tition"” for the broadcasters for programing,
viewers and advertising dollars. “Broadcast-
ers who thought it was safe to go back in the
water should take another look.” he said.

During the conference. the chief execu-
tive officers or chief operating officers of 55
cable companies met for three hours to dis-
cuss a number of issues of common concern,
but when the “executive roundtable™ was
over. Robert Clasen. chief executive of
Comcast and organizer of the meeting. said
it was programing that emerged as the prin-
cipal topic. There was a consensus among
the executives that the industry needs to
spend more money to develop exclusive pro-
graming. he said.

And, judging trom some of the panel ses-
sions. there also seemed to be wide recogni-
tion that the acquisition of exclusive pro-
graming wasn't enough. that the industry
also had to spend more money to promote
the programing to make people aware of it
and to encourage them to tune in. “We do a
thoroughly inadequate job of letting the sub-
scriber know what is on cable and how good
it really is,” said Trygve Myhren, chairman
and chief executive officer. American Tele-
vision and Communications. “'the program-
ing is often a lot better than the promotion.”

To facilitate program promotion, several
of the meeting’s speakers urged cable opera-
tors on a national or market-by-market basis
to align their channels—that is. to put the
same cable service or broadcast signal on the
same channel.

On your mark. Barry Lemieux, chairman of CTAM's 1986 conference and president and chief
operating officer of American Cablesysterns Corp., pauses a moment before the start of the
conference’s opening session at Boston's Westin hotel last week. The meeting drew 1,200 top
cable marketers and managers.

Everyone acknowledged that the pay tele-
vision services, upon which the today’s ca-
ble industry was built. were losing subscrib-
ers in the face of competition from the
burgeoning home video industry. which has
secured an earlier “window™ on the release
of major motion pictures. While everyone
also agreed the industry needed some way to
bring back movies to cable day-and-date
with home video. opinion was split on
whether the fledgling pay-per-view services
were the best way to do it.

The hottest unofficial topic of the conven-
tion was the proliferation of ‘cable shopping
services. Excited by the success of the Home
Shopping Network in selling merchandise
via cable channels, several companies have
entered the market. At this point. HSN's
most significant competitor has to be the Ca-
ble Value Network, if only because its own-
ers include several MSQ’. Also present
were principals of the lastest cable shopping
entry, Consumer Discount Network.

Ever since the National Cable Television
Association convention in Dallas last
March, the nation’s largest cable operators
have been talking about ways to produce or
acquire high-quality programing exclusively
for cable and. more important, have indicat-
ed a willingness to spend hundreds of mil-
lions of dollars each year to do it.

Operators’ interest in programing has also
been manifested in their taking equity posi-
tions in cable services. At the conference,
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word began to circulate that four MSO’s. led
by United Cable. had taken substantial equi-
ty positions in the Discovery Channel. a
year-old basic network filled with documen-
taries exploring the sciences as well as the
social sciences (see story, page 32).

The operators™ opportunity to invest heav-
ily in programing and promotion stems from
the deregulation of cable basic rates next
year. which will allow operators to raise
rates and generate additional revenues. and
the end of the industry’s heavy capital in-
vestment in construction. which wilf in-
crease cash flow.

Their motivation comes from the belief
that the investment will eventually pay hand-
some dividends. Well-promoted programing
similar to what's shown on the breadcast net-
works. they believe, will simultaneously
boost cable penetration and the viewership
(ratings) of cable services, adding more sub-
scription and advertising revenues to the in-
dustry’s bottom lines.

Assuming the cable operators commit
money to develop new programing. they
have to come up with a plan for spending it.
Tele-Communications Inc. has promoted—
and won some support for—the idea of a
“superfund.” to which all the major MSO’s
would contribute. The superfund would dis-
burse the money to a newly created “super-
channel™ or to one or more of the existing
basic services (BROADCASTING, June 2}.

Others favor a more informal approach.
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Comcast’s Clasen said the best way may be
for operators to support specific programing
proposed by cable services through in-
creased affiliate fees. and he cited a prece-
dent for the ad hoc method. In 1979, when
the USA Network acquired the rights for a
Major League Baseball game each Thursday
evening. he said. its cable affiliates anted up
an extra nickel per subscriber to pay for it.

Some expressed doubt that a superfund
could be established. “It's a great idea. but
it’s very hard to make it happen.” said Myh-
ren. 1 have yet to hear a method for making
it happen which combines all of the neces-
sary ingredients—the funding. the agreed
cooperation and the legal passability |under
the antitrust laws]. ... But if somebody
came up with an appropriate formula. I think
a lot of people will jump on the band-
wagon.”

Paul Bortz. a media consultant with the
firm of Browne. Bortz & Coddington. said
the increased funding for programing will be
a “marketplace phenomenon.” The money
will flow from cable operators to programers
through hundreds of individual negotiations.
he said. "It don't think it will be a controlled,
rational process.”™ he said.

Operators made clear that they are going
to want some assurances that any additional
money they give the programers goes into
programing and not into the programers
pockets. “We have o be intelligent about
how we spend for thix additional program-
ing.” Myhren said. “We must have a method
of insuring that the additional dollars we put
into that basic programing are not used to get
excess profits for the programing companies
or used 1o build up a multiple to sell the
company so the new owner has heavy debt
burden that eats up any additional dollars we
put into programing.”

The cable industry. faced with more com-
petition. a new regulatory framework and a
new “consumer agenda.” needs to place an
“even higher™ priority on marketing as it re-
lates to all aspects of the business. according
to the conference s opening speech by Adam
Stagfiano. senior vice president of The Yan-
kelovich Group. Taking this “marketing
mandate  seriously.” he said.  “trans-
lates . . .into taking the consumer seriously.”™

Consumers today are driven by both “ris-
ing quality standards and quality expecta-
tions. . .|and) by a smart or strategic shop-
pers” approach that emphasizes price value
on par. if not above. all other purchase con-
siderations.” he said.

Al session after session. cable operators
and programers were prodded to throw more
money. lime and energy into marketing and
promotion.  “The cable industry. . . has
made precious little progress in selling what
is new and ditlerent.” said Bortz in a speech
during the meeting’s opening session. “Mil-
lions of dollars arc spent by TV networks.
syndicators and movie studios for each pro-
gram—not per-year. per-channel. but for
cach program. But operators of cable plant
scem reluctant W spend more than a few
cents & month to promote viewing which
will retain a customer who spends $20 a
month with them. That's got to change.”

“Cable systems have done less than an
adequate job in promoting their product,”
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said Joel Segal. executive vice president,
Ted Bates Advertising. “Your potential
viewers are not aware of halt the basic pro-
grams you offer and a good part of the reason
is you haven’t let them know and reminded
them that it’s there. The result is that the
ratings of advertiser-supported cable ser-
vices are lower now than they were two
years ago.”

Doris Day’s Best Friends on CBN. which
Ted Bates produced as an advertising vehicle
for Kal Kan. failed. at least in part. because
it was inadequately promoted. Segal said.
“People just didn’t know it was there.” he
said. “We found that many cable subscribers
didn’t even know what channel CBN was
on.” he said.

According to CAB’s Alter. the cable in-
dustry has to spend more on tune-in advertis-
ing urging viewers. as broadcasters do, (o
tune in specific programs on specific dates
and times. “You just can’t give people a bun-
dle of programing and expect people to unra-
vel it.” he said. Broadcasters. he said. spend
“obscene™ amounts on such advertising.

To miake it easier for operators to get into
tune-in advertising. CAB is offering them
tune-in advertising Kits each month contain-
ing scores of advertising slicks for all the
major cable services. What's more. it is dis-
tributing via satellite promotional spots for
programing each month. which operators
can insert in local availabilities.

Tune-in advertising would be easier if all
the systems in a market carried broadcast
signals and cable services on the same chan-
nels. “When the public is bombarded daily
with countless bits and bytes of information.
it becomes increasingly difficult for viewers
to remember where a given cable network
service can be found on a cable system.”
said Segal. “Why else do you think ABC
affiliates regularly remind viewers to watch
Dynasty on channel 7 or channel 37 Simply
because viewers can’t be relied upon even to
recall the network channel numbers.

“TV broadcasters would laugh at the
omission of channel numbers in cable pro-
motion.” he said. “But | don’t think it at all
funny when I try to get my clients’ advertis-
ing message in {ront of the cable viewer and
he doesn’t even know where the cable net-
work on which 1 am advertising is.”

Donald Lachowski. of Turner Broadcast-
ing Systems. suggested that the industry
should try to align channels nationally. not
just marketwide. National channel align-
ment would allow cable services to promote
themselves with channel numbers. he said.
At each break. he said. announcers could
identify the network with numbers. “This is

ESPN. channel 96 of most cable systems.”
he said. Next to spending more money. he
said. national channel alignment is the most
important thing cable operators can do to
improve viewership of basic cable.

On Jan. 1. 1987, a provision of the Cable
Communications Policy Act of 1984 will
eliminate municipal regulation of basic ca-
ble rates. freeing operators to set prices on
an economic rather than political basis.
Some operators are counting on the addition-
al revenues from the increased fees to sup-
port their new programing and promotion
initiatives.

At the conference. operators were cau-
tioned to take il easy on basic rates increases
next year. The consumer press expects oper-
ators “to raise prices mercilessly” next year.
Myhren said. If they do. he said. they “will
only have themselves to blame for absolute-
ly destroying the price value relationship
which cable has in the eyes of consumers.”

Publicly traded MSO's may come under
pressure to hike the rates. he said. “Wall
Strect will push like crazy to try to get us to
raise those rates for the benefit of short-term
profitability and cash flow. We have to be
careful because we are inthe business for the
long run.”

11 operators drive up fees too quickly. said
Terry Elkes. chief executive officer. Viacom
International, it will give “competitive
means of distribution [an opportunity] not
only to enter and survive. but to thrive ™ If
other media establish a foothold. the cable
programing services will eventually sell pro-
graming 1o them. he said.

A survey of cable systems comntissioned
by CTAM und presented by Jack Pottle. di-
rector of Browne. Bortz & Coddington. re-
inforced the argument that cable operators
should not go overboard with price increases
next year. According to Pottle. the survey
found modest increases on the average of
12% had “little or no negative impact” on the
basic homes-passed penetration rate. al-
though they “nay have slowed growth from
levels that which otherwise could have been
achieved.” The survey also showed that in-
creased basic prices caused declining pene-
tration at all levels of pay service. particular-
ly multipay. he said. However. the revenue
per subscriber and for homes passed in-
creased with the basic rate increases. The
increase in basic revenues “more than com-
pensated” for any loss in pay penetration. he
said.

According 1o a CTAM study. competition
from home video is not the only thing “ail-
ing” pay television. In discussing the study
at a panel session. Ted Livingston. vice

L-r Stagtano. Elkes, Myhren. Segal. Boriz
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president of marketing for Continental Ca-
blevision. said it tound that the market and
the product were “in a state of relative matu-
rity,” diminishing the “excitement” about
pay TV; that there hus been a decline in
“price-value perceptions” of pay television,
and that cable doesn’t always™ offer the best
context for pay marketing because customer
service isn’t always what it should be.”

Despite the trouble pay television services
have had winning and keeping subscribers.
Elkes. whose company owns Showtime/The
Movie Channei. was optimistic about the
business. Hollywood is coming to the real-
ization that “they can’t have it both wavs™—
charging pay television its current prices for
tilms after devaluing the films through their
early release in home video. he said.

Hollywood is also becoming disenchant-
ed with home video as it watches cassette
rental revenues go up and its share of those
revenues go down and as it faces increusing
ditficulty finding shelf space in home video
stores. Hollywood is learning that only pay
television and theaters “allow it to partici-
pate in the growth of the business.”

The industry is uncertain whether PPV is
the solution to pay television's problem. Ac-
cording to Gerard Maglio. executive vice
president. marketing and programing, Dan-
icls & Associates. views on the service run
the gamut. Some believe it has no future, he
suid, and others are certain “‘the future is
right now and they re hard at work trying to
make that future happen.... There's tre-
mendous uncertainty about PPV and how to
proceed.’

Not surprisingly. the purveyors ot the var-
tous PPV services at the conterence counted
themselves among those who believe the fu-
ture of PPV is now. Hal Krisbergh, vice

|

president and general manager, Jerrold Sub-
scriber Systems Division, General Instru-
ment, said PPV is ready to compete head-to-
head with VCR's. The most difficult PPV
sale is to someone who has just bought a
VCR, he said. but the easiest sale 15 to some-
one who has had a VCR tor six months.
“He’s been to the VCR store. it’s a pain in the
neck: he didn’t get half the films he wanted.”
he said. Jerrold’s PPV service wiil do every-
thing home video does for the consumer,
only it will do it better. he said. Jerrold has
“duplicated the video store concept,” pro-
viding not only the new movie titles, but also
a “panorama’” of older pictures. he said.

There were many at the conference who
shared Stagliano’s opinion that VCR’s and
pay cable are “mutually enhancing. not in-
herently enemies.” The Yankelovich Group
research suggests “the real enemy was not
the VCR,™ he said. but “duplicate pay pro-
graming that was causing downgrading trom
three pays to two. and two |pays] to one.”
The VCR and pay “really. tor the consumer
[have] a multiplier effect on control and
choice....”

In contrast to the National Cable Televi-
sion Association conventions. there was lit-
tle. if any. talk about the industrys public
policy concerns even though the industry has
come under the scrutiny of Congress and the
Justice Department for its satellite scram-
bling activities and that of the U.S. attorney
general’s pornography commission for ai-
legedly distributing pornography. At the ex-
ecutive roundtable, said Clasen. “We were
chuckling that we must have arrived 1f we
have so many people looking at us.”

The scrambling ol the satellite signals of
the cable programing services wa$ a minor
topic. Officials of Turner Broadeasting Svs-

tem were informing operators of its plans to
begin scrumbling CNN und CNN Headline
News this week (see “Cablecastings.” page
13). And there was one panel session on how
cable operators could exploit the C-band di-
rect business that is being spawned by
scrambling. With all the major cable ser-
vices having already scrambled or promised
to scramble. the operators and programers
seemed to regard scrambling as vesterday’s
issue. According to Clasen, it never camc up
during the executive roundtable.

Discovery Channel
gets four backers

TCI, United, Cox and Newhouse
each acquire 10% interest
in basic cable service

Four of the nation’s lurgest MSO's signed on
as partners and major aftiliates of the yeur-
old Discovery Channel last Wednesday. pro-
viding badly needed capital and improving
immeasurably the year-old service's chances
of surviving in the hostile cable programing
environment.

Tele-Communications Inc.. United Cable
Television Corp.. Cox Cable Communica-
tions and Newhouse Broadcasting Corp.
each agreed to acquire a 10% interest in the
Landover. Md.-based service. As part of the
same deal. Group W Satellite Comnunica-
tions. which handles the marketing and sat-
ellite distribution of the service. increased its
stake from around 6% to 10%, and New
York Life Insurance increased its interest to
18%. The remaining 32% of the company 1s
held by the founders. including Chairman

in Boston.

at bottom right).

CTAM honors its best

Charles Townsend, president of Colony Communications and of the Cable Television Admin-
istration and Marketing Society, presented CTAM's annual awards last week at its convention

John Sie, senior vice president, Tele-Communications Inc., received the top honor, the
Grand Tam Award (on right in picture at right). Ajit Dalvi, senior vice president, marketing and
programing. Cox Cable Communications, received the President’s Award {on right in picture

Among those picking up TAM| Awards for service to the society (pictured below, I-r): John
Billock, Home Box Office; Dean Gilbert, TKR Cable Co.; Lee Clayton, United Cable Television;
J.G. Heim, Showtime/The Movie Channel, and Ted Livingston, Continental Cablevision. Also
awarded TAMI's, but not present to receive them, were Marianne Seiler, Viacom Cable; John
Reardon, MTV Networks, and Sue Ellen Jackson, U.S. Rogers Cablesystems.
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and Chief Executive Officer John Hen-
dricks. venture capitalists and the New York
investment firm of Allen & Co.

Hendricks declined to reveal how much
the four MSO’s paid to buy into the business
and how much Group W and New York Life
Insurance paid to increase their interests.
According to one source involved in the
deal. the group contributed about $10 mil-
lion in cash or kind. Group W, the source
said, has acquired all of tts equity by reduc-
ing the amount the Discovery Channel owes
it for distributimg and marketing the service.

The Discovery Channel now reaches 7.5
million cable homes and it has attliate com-
mitments that would take it into another two
million by the end of the year. With the sup-
port of the MSO's and marketing of Group
W. Hendricks said he is confident the service
will surpass the 13 million mark next year.
making it eligible for measurement by A.C.
Nielsen. Reaching the 13-million mark is
critical, said Hendricks. “The advertising
agencies don’t want to deal with you until
you are melered.”

Prior to the deal. around $8 million had
been sunk into the venture. Hendricks said.
$5 million from two separate rounds of ven-
ture-capital financing in 1985 and $3 million
from Group W in the form of unpaid ser-
vices. for which Group W received equity.

At a press conference in New York fol-
lowing the signing, The Discovery Channel
also announced that its cable partners and all
new affiliates would be charged an aftiliate
fee of five cents per subscriber per month
starting Jan. 1, 1987. But. according to Hen-
dricks. affiliates that pay fees and offer the
service in certain percentages of their total
homes become eligible o share in the
growth of the network through an advertis-
ing-rebate program.

Although the network will honor the
three-year affiliate agreement of all existing
affiliates. which require no affiliate fees.
said Hendricks, they may want to sign a new
affiliate agreement. begin paying the nickel
per subscriber starting in January and get in
on the advertising rebates.

Under the rebate program, “rebate affili-
ates™ will divvy up on a pro-rata basis 20%
of advertising revenues. Hendricks said.
After advertising revenues top $30 million
per year, he said, they’ll divide 30%.

Harlan Rosensweig. president of Group
W Satellite. said he believes the service can
break even in early 1989. But. he said. the
principal goal of Group W and the cable in-
vestors is not reach breakeven quickly. but to
make sure the service “gets the best pro-
graming and promotion as quickly as possi-
ble.”

With the backing of the MSO’s now se-
cure. Hendricks said, he will now begin a
search for a new president and chief operai-
ing officer 1o replace Edward Peabody who
resigned. He said he is also looking to hire a
chief financial officer.

The Discovery Channel now offers pro-
grams aboul nature. science. social science
and adventure 12 hours a day (3 p.m. t0 3
a.m.). On Jan 1, it will expand to 18 hours a
day. It's distributed via satellite over Galaxy
I, transponder 22, o

Subcommittee
blasts Dougan
on U.S. defeat at
Intelsat meeting

Ambassador queried on Intelsat
board'’s rejection of U.S. call for
meeting of Assembly of Parties

To Representative Daniel A. Mica (D-Fla.),
chairman of the House Foreign Affairs Inter-
national Operations Subcommittee holding
an oversight hearing on the activities of the
State Department’s Bureau of International
Communications and Information Policy. it
had been an historic event gone sour. The
U.S. a couple of days earlier had suffered
what seemed a resounding defeat on a matter
at the Intelsat board of governors meeting in
Rio de Janeiro. “What went wrong?” Mica
asked."Why did we press for a vote when it
was evident we didn't have support?” And
that was only the beginning. Other members
participating in the hearing of the Subcom-
mittee on International Operations were
even harsher in their comments.

The questioning. addressed to Ambassa-
dor Diana Lady Dougan. U.S. coordinator
and head of the bureau, involved the board’s
rejection of a U.S. proposal to call an ex-
traordinary meeting of the Assembly of Par-
ties in October to consider the U.S.-Peru
request for coordination of the separate com-
munications satellite system that the Pan
American Satellite Corp. intends to estab-
lish. The submission of the PanAmSat pro-
posal for coordination was a first, an “histor-
ic™ occurence, in Mica’s view. But the U.S.
was supported in the vote only by the United
Arab Emirates, and saw its proposal reject-
ed, in the weighted voting employed by the
board, by 63% to 26%. with a number of
abstentions and absences. (Peru is represent-
ed on the board by Spain, one of the board
members that abstained.)

Dougan sought to explain that the vote
was not significant. She said it was only “a
procedural vote.” Indeed, she, and State De-
partment officials in a subsequent briefing,
indicated the vote had had an up as well as a
down side. The vote was sought, Dougan
said, to obtain on the record the comments of
board members. And some of the comments
were said to have been so encouraging the
U.S. is talking of reversing the vote on the
issue at the board’s next meeting, in Septem-
ber. The U.S. is anxious for a prompt deci-
sion by the Assembly of Parties to insure
PanAmSat’s ability to meet an Arianespace
launch date, expected early next year.

But the U.S. suffered ““a lopsided " defeat,
Mica insisted. “We didn't do our home-
work.” And when Dougan noted that Com-
merces National Telecommunications and
Information Administration and the FCC
were also involved in “an institutional pro-
cess” and suggested that the special respon-
sibility the commission has as an indepen-
dent agency was a factor in its reluctance to
provide information the Intelsat executive
said was needed to proceed with the coordi-
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nation, she drew a sharp retort from Repre-
sentative Don Bonker (D-Wash.). He said,
“That’s a lot of bureaucratic buckpassing.”
Mica agreed. “You're in charge,” he told
Dougan. “We want you to be in charge.”

But Bonker, who is chairman of the Inter-
national Economic Policy and Trade Sub-
committee and who with Mica last year
shepherded legislation through the House
that specified the procedure the government
is to follow in coordinating separate satellite
systems with [ntelsat, made it clear the State
Department is being held accountable, and
warned of the consequences of a negative
finding by Intelsat on a coordination request.
“You'll have to come back to Congress with
a report, and that won't be a pleasant exper-
ience for you. Representative Mica and I are
responsible [for the legislation], so you can
appreciate our concern that the procedures
are not being fulfilled. . . . So it you want to
play around with this issue and dig in on
whatever turf rights are in your favor, it's
going to come back 10 us, and you're going
to lose. We'll change the law and make it
more difficult for you to reach this impasse.™

Other members present—Representatives
Lawrence J. Smith (D-Fla.), Gus Yatron (D-
Pa.). and Peter Kostmayer (D-Pa.)—were
similarly unsympathetic to Dougan. They
thought the rejection was embarrassing and
showed poor leadership by the State Depart-
ment.

In all. the session pointed up the problems
the U.S. faces in attempting to deal with
international telecommunications problems
when responsibility and authority are not
centrally located. And those problems are
compounded, observers noted. when the
U.S. is up against an aggressive opponent,
like Intelsat Director General Richard Co-
lino, who has the talent to exploit such
weaknesses. The U.S.’s current difficulty in
connection with the PanAmSat proposal is
the Intelsat executive’s request for informa-
tion needed to coordinate the 24 transpon-
ders the satellite is to have-—technical data
showing the amount of interference that
might be caused by the Intelsat system and
information indicating whether the competi-
tion provided by transponders to be used in
international service would cause it econom-
ic harm. The board’s rejection of the U.S.
call for an extraordinary meeting of the As-
sembly of Parties was seen by U.S. officials
as support for the call for additional informa-
tion—though not. those same officials be-
lieve. complete support.

The U.S. and Peru had maintained that
only the data related to the five transponders
that are to link the two countries is required.
Under pressure from Intelsat-——which said
more was required under established proce-
dures—the U.S. fipally agreed to provide
technical data on all 24 transponders. Those
would include 13 destined for domestic ser-
vice in Latin America and six Ku-band tran-
sponders designed for use connecting Eu-
rope and the U.S. but for which PanAmSat
has not even been issued an FCC license.
That information would have to be provided
on the basis of assumptions. But because of
resistance from the commission, Dougan
aides indicated last week, the U.S. has been



unable to agree 1o a formal technical coordi-
nation of the 24 transponders—that is, to a
negotiation with Intelsat that would commit
PanAmSat regarding their use. That was said
to have been a factor in the voting going as
heavily against the U.S. at the board meet-
ing as it did.

Randy Earnest. director of the bureau’s
Treaty and Regulatory Affairs division, said
the commission felt it was barred by the Com-
munications Act from participation in the
technical coordination of transponders whose
use it had not vet authorized. It would be
prejudging a future rulemaking regarding the
use of those transponders. What's more. there
1s the requirement the executive branch asked
the commission to impose in authorizing the
use of satellites in international service: Re-
quire the applicant to have a foreign partner.
So it seems the impasse the U.S. faces with
respect to Inielsat. grows. at least in part, out
of one within the U.S. government.

But last week. there were indications the
domestic one. anyway. would be broken.
Dougan indicated the FCC would. in effect.
be reading the results of the board of gover-
nors vote along with everyone else. “We can
go back to the FCC and say. “This is what
other governments want.” The FCC can take
that into account and determine if it can pro-
vide the necessary information without jeop-
ardizing its regulatory responsibility.” Al-
bert Halprin. chief of the FCC's Common
Carrier Bureau. was reluctant to discuss the
issue last week. but indicated he was not yet
persuaded: “It is impossible to go through a
coordination when there is not even a pro-
posed use.” Still. a State Department official
was hopeful the government could resolve
the issue “within a week or two.” As for the
requirement that U.S. separate systems pro-
ceed to coordination only after reaching
agreements with foreign correspondents, the
official said. “Maybe we can draft language
showing this is not a full consultation.”

That would still leave the economic data
that the Intelsat executive has requested.
U.S. ofticials say providing the economic
data for any of the 19 ransponders for which
specific international uses have not been
proposed would be impossible. But the U.S.
strategy is aimed at going over Colino’s
head. (A State Department official said the
director general was “unilaterally”™ blocking
coordination with his requests tor informa-
tion.) And comments of board of governors
members in Rio persuaded U.S. officials
that the board—which is the final authority
in the matter—would not be as demanding
as Colino. "If we provide for full technical
coordination of the 24 transponders and eco-
nomic coordination only of the five to be
used in the U.S.-Peru service. that will satis-
fy the board.” one State Department official
said. " And the director general won't be able
to stop it.”

But an Intelsat official. at that organiza-
tion’s briefing for reporters, did not seem
impressed. David M. Leive, legal adviser
and acting director general in Colina's ab-
sence. said. "Anybody can read what they
want into the comments. I'm looking at the
facts—at what the board did.” Intelsat, he
added. expects the U.S. to provide specific

information on the economic-impact issue—
and that includes the type and quantity of
service to be offered, and the countries to be
served. When it was pointed out that Pan-
AmSat has no foreign partners beyond Peru,
Leive said, “Maybe the coordination is pre-
mature.”

Leive noted that the Intelsat executive, in
advance of the board of governors meeting,
had conducted an extensive correspondence
with the U.S. and Peru in which Intelsat had
suggested several alternatives to the submis-
sion of all of the data the executive says is
required. One would be a commitment never
to use the 19 transponders. Another would
be to leave the door open to the use of any of
them provided the U.S. agreed in advance to
accept any limitations on the use of any of
the transponders Intelsat deemed necessary.
The U.S. did not respond favorably.

Leive acknowledged that the PanAmSat
matter is being treated differently than the
130 coordinations that have gone before in
Intelsat’s 22-year history. *‘But this one,” he
said. “confronted us with a totally new situa-
tion.” Whether the matter is unprecedented
or not, the U.S. can be expected to make a
major effort to lobby board members in ad-
vance of the meeting in September. State
Department officials said they had contacted
members in a series of bilateral and multilat-
eral meetings in advance of the June meet-
ing. But Dougan, at the hearing, said, “les-
sons have been learned.... With your
support,” she told Mica, “"we’ll take a more
direct leadership role in the process to assure
coordination with other countries. 1 pledge
more focus on other countries. and to work
with governments and signatories.” a

Fowler gets
Hill views on
must carry

Danforth, Dingell and Wirth lead
list of authors plugging compromise
and movement thereon by Aug. 7

Key members of Congress. responsible for
setting communications policy, relayed their
views on must-carry to the FCC last week
and the message was: The FCC should com-
plete its must-carry proceeding “no later
than™ Aug. 7 and the must-carry industry
compromise is “a good point of departure for
the commission’s decision.™

Two letters were sent to FCC Chairman
Mark Fowler, one from Senate Commerce
Committee Chairman John Danforth (R-
Mo.) and the other from House Energy and
Commerce Committee Chairman John Din-
gell (D-Mich.); House Telecommunications
Subcommittee Chairman Tim Wirth (D-
Colo.). James Broyhill (R-N.C.), ranking
minority member on the Commerce Com-
mittee: Matthew Rinaldo {R-N.J.), ranking
minority member on the Telecommunica-
tions Subcommitiee. and at least 22 commit-
te¢ members. That figure represents a major-
ity of the committee. (Wirth. a spokesman
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noted, is considering meeting with Fowler to
follow up on the letter.)

Moreover, the House Appropriations
Committee in a report on legislation estab-
lishing fiscal 1987 appropriations for the
FCC offered some direction on the matter as
well. The report calls on the agency to deal
with must-carry “as expeditiously as possi-
ble.” And it also urges the commission to
consider the concerns of public stations in
that proceeding.

To begin with, both letters knock the idea
of requiring cable systems to make A/B
switches available to subscribers as a substi-
tute for must-carry rules. “Requiring the use
of an "A-B switch’ in lieu of a must-carry
rule, which the commission is reported to be
considering, offers no assurances that the
public will have meaningful access to broad-
cast programing,” the House letter said.

Also of note. the letters say the FCC must
“ensure that the interests of public television
stations and new entrants are more carefully
recognized in its final rule.”

Danforth. however, takes that position
one step further. His letter suggests the com-
mission also “consider implementing an on-
going monitoring and reporting process to
gauge the impact of the post-Quincy envi-
ronment on the television marketplace, and
to develop a mechanism whereby stations
that show unusual circumstances can be
granted specific relief in the form of waiv-
ers.” Those are both ideas, Danforth noted,
contained in comments filed by the National
Telecommunications and Information Ad-
minisiration on the matter.

A Danforth aide said the senator had no
specific idea of what would constitute ““unusu-
al circumstances,” although, the aide said.
there is “more concern about new entranis”
gelting carriage than existing stations.

The National Association of Broadcasters
and the Association of Independent Televi-
sion Stations have been lobbying Congress
aggressively for several months to get the
lawmakers to prod the FCC along. NAB's
John Summers. senior executive vice presi-
dent for government relations, was being
given credit for generating support for those
letters.

“We're gratified by these strong expres-
sions of support from Capitol Hill,” said
INTV President Preston Padden. As for re-
action to the letters” emphasis on addressing
the interests of public stations, NCTA Presi-
dent James P. Mooney had this to say:
“We've been willing to talk about some spe-
cial wrinkle for PBS. but PBS hasn’t. Unul
and unless that situation changes. we will
continue to recommend to the FCC that it
adopt the compromise as proposed.”

Responding to the suggestion that any fi-
nal rule provide for the needs of new sta-
tions. Mooney said. “We, too, sympathize
with the ordinary man in the street who can
barely scrape together the $5 million or $6
million dollars necessary to start up a new
broadcast station.” But cable. he noted. has
its problems as well. “There have been cable
programing services which have lost mil-
lions a month because unreasonable must-
carty rules crowded them off cable sys-
tems.” g



Stoddard charts ABC’s long road ahead

Entertainment president sober

on chances for next year;

sees hope for Saturday with Lucy;
Magid report on ‘GMA’ arrives this week

Brandon Stoddard, president, ABC Enter-
tainment, told reporters in Los Angeles June
22 that the network’s prime time slate for the
1986-87 season would not get it out of third
place. “The spread between us and the other
networks is quite a lot,” Stoddard said by
way of explanation. He contended that the
network was not trying to climb out of the
cellar in one season. “We have a long, long
haul in front of us and the way, I think, to go
about that is to establish some realistic goals
that you can reach and try to go after those
year by year.”

Stoddard said he’d be reasonably satisfied
with next season’s performance in prime
time if the network is able to renew one or
more shows upon which to build the follow-
ing year. *Now that’s not immediate in terms
of rapid change compeltitively, but it is a
rational and I think reasonable way to build a
schedule, and a good way. And then you
pray something gets hot.”

On a night-by-night basis, although ABC
finished third on five nights fast season,
Stoddard said the network really has three
*“trouble nights”—Thursday, Friday and Sat-
urday. Admitting ABC still has “a long way
o go” on Sunday. Stoddard said the Disney
Sunday Movie had helped a little on that
night and should continue to build next sea-
son. The same could also be said of Mac-
Gyver on Monday nights, he suggested. “I
think Monday is going to be OK,” he said.
With three new programs debuting next fall
on Saturday, including a lead-oft comedy
starring Lucille Ball, Life with Lucy (see sto-
ry, page 39), Stoddard said. “I hope we will
see some improvements [there]. I think the
lineup is better. Friday night is tough and
Thursday night is very tough. I admit that.”

Part of the strategy on Friday is to skew
young with two new shows from 9 p.m. to
10 p.m.. Last Electric Knight, followed by
Sledge Hamnier. “This was kind of a Knight
Rider philosophy [used] a few years ago by
NBC in that time period, and that’s what
we're trying to do,” Stoddard said. Sledge
Hammer, is a slapstick detective comedy
that takes an approach similar to that taken
by Get Smart 20 years ago. Stoddard report-
ed that one of the executives closely associ-
ated with Get Smart, Leonard Stern, had
been hired as a consultant to Sledge Hanumer.

Stoddard also told reporters that he and
his staff would be addressing possible
changes in three other dayparts in the com-
ing months—early weekday morning, late
night and Saturday morning.

Frank Magid & Associates has just com-
pleted a “major study” of Good Morning

Stoddard

America for ABC, which Stoddard said
would arrive on his desk this week. *l don’t
think we are going to make revolutionary
changes” in the program, said Stoddard. But
then again, that may depend on the outcome
of current negotiations with both hosts, Da-
vid Hartman and Joan Lunden, who are up
for contract renewal. “We're looking at ev-
erything,” Stoddard said of the broadcast.
As for Hartman, he said, “you can’t assume
anything” until the negotiations are com-
plete. “Same thing with Joan.”

The study was commissioned to see what
could be done to give the program a boost in
response to the resurgence of Today on
NBC. One solution that Stoddard ruled out
was turning the broadcast over to the news
department. “Most of the show deals with
elements that should come from the enter-
tainment division,” he said. “I think the
show as structured is in the right division.”

ABC is also trying to come to grips with
late night, where it has been trying out sever-
al short-flight programs, including The John
Barbour Report, which aired last month, and
The Noel Edmuands Show, a talk-variety pro-
gram that aired last week (for one week
only). Stoddard said the network had five or
six other programs, including some com-
edies, it would test in the post-Nightline
time period, before making any decisions.
All of those shows, he said. are basically
“on-air pilots. They are tryouts to see wheth-
er or not the qualities of the shows could be
sustained.™ He said the network will have its
late-night plans in place by mid-July.

As for Saturday morning. that daypart has
been soft for all three networks, but perhaps
more so for ABC. The possibility has been
raised that. with the demographics skewing
older in the late morning than in the past,
perhaps some part of Saturday morning
might do better with sports or informational
programing. “The audience has been shift-
ing.” said Stoddard. It’s “very, very young”
in the early morning, he said, and more adult
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later on. “It’s a big change. . .[and] I think
we’ll have to examine the audiences on Sat-
urday morning and see if our programing is
fitting the availability of those audiences.”
Stoddard said he would examine that issue in
depth probably early next year.

Arledge dispels rumors
of Barbara Walters pay cut

ABC News President Roone Arledge, field-
ing questions from reporters in Los Angeles
during ABC'’s press tour, denied reports that
veteran 20/20 host and interviewer Barbara
Walters had been told she would have to take
a substantial pay cut in her next contract.
Arledge said that no matter what her future
role entails, “Barbara will get a raise.” Wal-
ters’s contract, which has been valued at
more than $1 million a year. is currently in
renegotiation, and she has reportedly indi-
cated a desire to cut back on her duties at
ABC News to spend more time in Los Ange-
les with her husband, Lorimar-Telepictures
chairman, Merv Adelson.

In addition to her role at 20/20, Walters has
been doing several celebrity interview spe-
cials each year. Arledge said the network
and Walters were still discussing where
she’ll cut back. “We’re in the middle of ne-
gotiating it right now,” said Arledge, “'so the
answer to a lot of those gestions hasn’t been
worked out.” But if Arledge has his way, he
said, “‘generally speaking she’ll be doing as
much on 20/20 as she has. and most of it from
New York.”

Apparently confident that the negotiations
between ABC and Walters will be complet-
ed, Arledge announced that she will host a
two-hour special in November celebrating
the 50th anniversary of Life Magazine.

Arledge also reported that ABC general
assignment correspondent Stone Phillips

Arledge
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How the first name
in radio became
the last word 1n

excellence.

We began with some basic beliefs.
Not rules carved in stone. But a few commitments
held dear. Like the — ‘
obligation to serve '-'r I
someone’s needs. k) A" .
To strive for the '
absolute best. And
never rest content.

As the originators of radio broad-  z4?
casting in America, what we believe !
History is made on November 2, 1920, with America's first radio

tOday iS pretty mU.Ch What we believed station, KDKA/Pittsburgh, broadcasting the Harding-Cox election
in 66 years ago. e

Over the years, we've brought out the
real beauty in radio.

Proceed humbly.
It's the public that owns the airwaves,
not us. So we put profits and self-

interest in their place—right behind
the public interest. Which is why, for

Instance, we stopped broadcasting
cigarette advertising before the law

required it.

Even in its infancy, radio captured
the imagination of a growing audience.




Act passionately.

We've always seen a rich and
never-ending spectrum of possibil-
ities for radio. Like being first to
carry NFL Football exclusively in
FM stereo. Or teaching young
radio journalists for free.

From all-news to sports. . . and relaxing music to full-service information Fail liberally’

formats, the Group W Radio Stations always stand out from the crowd. We7ve taken S()me pre tty b Ol d
risks. And we’ve stuck with those ideas we've really believed in. Like
all-news radio. We kept it alive even though it failed to show a profit
for ten consecutive years. Because
we understand that willingness to
persevere is often the greatest
contribution to success.

Serve relentlessly.
We always give something back to
our listeners. Not just information
or entertainment. But a helping : —
hand where needed. And SOME- s nchorvonan Bien Do persontes o ormed,conenporay
times a crusading voice. Like our """
Call for Action programs or Regional Affairs Councils, both of which
help and enrich our listeners’ lives.

Since getting radio started in 1920, we’ve built the strongest
radio group in the nation. Top-
rated, top-billing major market
stations.

o WiNS . .
xoxn® Sorw When you think radio broad-
B casting, think Group W. We
P kazy < were the first name in
o gt P oy @ PHMMFLNO £ R ) GROUP
Jhgre S, % radio. And today our
MR  Station group is second w
' : to none.

Today we own 13 major market radio stations whose continuing success one RAD'O
trade publication called, “probably unprecedented in broadcasting history..."”
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had been named a regular correspondent on
20/20. Jack Laurence, who tried out the same
slot earlier this year, has returned to ABC’s
London bureau. Lynn Sherr, who joined
20/20 several months ago, has been taken off
the NASA beat, Arledge said, because she is
an applicant to be the first journalist in
space. A conflict would exist, he said, if she
were to continue to cover the agency. (She
was lifted off that beat in the middle of a
20/20 piece she was preparing on NASA's
problems in the aftermath of the Challenger
tragedy. Tom Jarriel finished the segment,
which airs June 5.)

On other matters, Arledge said that the
on-air hosts (the plan is to have more than
one) for the network's new prime time show
bowing in the fall, Our World, had not yet
been selected. He said it was likely, howev-
er, that the division’s media critic, Jeff
Greenfield, would end each Qur World
broadcast with a summation, putting in per-
spective the time or event in history covered
in the episode. He denied reports that ABC
News was negotiating with NBC correspon-
dent Linda Ellerbee to join the program in
some role.

Our World debuts next fall on Thursdays
at 8 p.m. against The Cosby Show on NBC
and Simon & Simon on CBS. A number of
television critics and other observers have
questioned the strategy of placing the new
news show in that slot, given that the news
magazine 20/20 also airs that night, at 10
p.m. Arledge said putting Gur World against
Cosby was “something like a Japanese Ka-
mikaze pilot taking off on a new mission.”
But he defended the scheduling as a justifi-
able counterprograming move, where the
new program will skew to an older audience
not reached by Cosby. “We're not going to
waste our time and go try to just fill a prob-
lem area for the entertainment division,” he
said. “We’re doing this because we think any
time you can do news programing in prime
time, that’s a benefit to the viewer, and it's an
alternative to what’s offered on the other two
networks.”

The program, which its executive produc-
er, Av Westin, describes as a “theme hour,”
as opposed to a magazine show, will focus
each week on a particular event or time in
history, review that event or time and try to
assess its significance to today’s society. On
some occasions, the program will use actors
to re-enact events, such as reading court
transcripts in cases where those who actually
participated are not available. In such cases,
Westin said, the lines read by actors will be
documented as fact. “word for word for
word.” Arledge said that actors would be
used in “rare” instances and that by and large
the show will rely on news footage and inter-
views with actual participants or expert com-
mentators.

Westin said he plans to produce 36 origi-
nal episodes of Owr World the first year, 12
of which would be repeated. (On four nights
the show will be pre-empted by football or
other specials.) The hour-long program will
cost considerably less per episode than other
one-hour prime time shows—$350,000,
compared to the usual $850,000 or more.
Arledge acknowledged that the primary rea-
sons that Our World was getting a shot were
its lower production costs and ABC’s deli-

vering of only an 11 share against Cosby last
season.

Sports not big money maker

for ABC; Swanson called in

to change situation; says it

will take until 1990 to break even

Name a sport, just about any sport that ABC
covers—including college and professional
football, professional baseball, golf, bowl-
ing and all the events covered on Wide World
of Sports—and it can be assumed the net-
work is losing money on it. The man ABC
has called in to stem the drain is Dennis
Swanson, who most recently ran the net-
work’s station division. He says it will take
until 1990 to make the sports division break
even. The situation, Swanson suggested at
the ABC press tour in Los Angeles, is simi-
lar (if not as drastic) for others covering
sports. “If [ were to retire right now, I'd
write a book on what happened to sports
programing in 1985. It’'s not unique to
ABC.”

Since taking charge last winter, Swanson
has made some changes, including manage-
ment and talent. He has also fiddled with the
network’s bowl game lineup on New Year’s
day and negotiated a regular season college

Swanson

basketball contract for next season. But
ABC is in the middle of hefty rights con-
tracts that are preventing the sports division
from making a profit. The NFL contract has
another year to run. He said the network
would seek to pay smaller fees for the next
NFL contract. The Major League Baseball
contract has three-and-a-half more years to
go. That pact, said Swanson, is “plainly ex-
cessive” and ABC has talked to MLB offi-
cials about the problems it has with the pact.
MLB, he said, “is aware of our problems.”
But does baseball care? “I think they care,
yes.”

Another problem, in terms of making
money, said Swanson, will be the 1988 win-
ter Olympic Games in Calgary, Canada.
ABC won the U.S. television rights to those
games for $309 million. “I suspect there is
no way to make money on the Calgary
Olympics,” said Swanson. He said the pro-
duction costs of the games for ABC would
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be less than $50 million. Swanson suggested
the network would get tough in the bidding
for the next round of Olympic games. “We
would like to stay in the Olympics business.
But we’ve told the [International Olympics
Committee] we’re not a bottomless pit of
money. ABC won’t fall apart if it doesn’t
have an Olympics in the future.”

With the intense focus on costs by all three
networks, he said, “there is no question
you'll see change™ in sports coverage. About
80% of the costs of each network sports divi-
sion goes to rights fees. “Viewers will get to
see all the major events,” said Swanson,
“perhaps in different environments.” He led
reporters to believe that the only event car-
ried by ABC Sports that has a secure future
on the air is the 25-year-old Wide World of
Sports, even though that program is losing
money. “We are firmly committed 1o it,” said
Swanson. “It’s our showcase.” a

Disney Sunday movie puts on

good show for ABC; airing since
February, it has boosted rating

and share in time period; Disney
gives ABC some films free of charge
to air in summer to prevent repeats

“There is no more important project for us
than the Disney Sunday movie.” That's from
Michael Eisner, chairman and chief execu-
tive officer of Walt Disney Co. There are a
lot of reasons that is true, said Eisner, not the
least of which are “the enormous audience
that is seeing Disney” and “getting Disney
back on television again.” While a causal
link would be hard to prove, Eisner also said
attendance at the Disney theme parks has
been “exploding” since the Sunday movie
went on the air.

The program, consisting mainly of origi-
nal and exclusive made-for-television mov-
ies (with a smattering of made-for-cable pic-
tures from the Disney Channel), premiered
on ABC in February. It boosted the rating
and share in the Sunday 7-9 p.m. time period
for the network by an average 27% for the
rest of the 1985-86 season. And in an effort
10 keep that momentum throughout the sum-
mer, Eisner said Disney gave ABC—free of
charge—a batch of films from the Disney
library so it would not have to repeat the
recently aired originals so soon. “*We did not
want to lose the habit of the Disney Sunday
movie,” said Eisner. “We thought it was
worth simply giving them to ABC.” There
has been some erosion anyway. The program
averaged a 14.2/22 in the regular season.
The first three Disney classics (“Old Yeller,”
“The Apple Dumpling Gang™ and “Candle-
shoe™) have averaged 9.9/23 this summer.
HUT levels in summer are also lower than in
the regular season.

Last season's crop of Disney Sunday mov-
ies produced one spin-off series, The Karate
Kid, also produced by Disney, which will
premiere on ABC next fall at 9 p.m. on
Fridays. (Disney is also producing The Ellen
Burstyn Show for ABC, which will bow
next fall at 8:30 p.m. on Saturday.) Eisner
said there may be “a few of those next year
as well.” Whether they get picked up is an-
other question. and Eisner said Disney did
not view Sunday as a place to “make pilots



Eisner

for other television series.”

Disney has a commitment from ABC for
between 20 and 22 original Sunday movies.
In addition to the classics running this sum-
mer, Disney may add some theatrical films
to the mix next season. As Walt Disney did
for The World of Disney on NBC, Eisner has
hosted the new Disney movie since its debut
in February, “The first one I did, it took me
three days and 62 takes,” recalled Eisner. “I
have more respect now for people that are in
front of the camera than | ever had before.
mean, if I’'m watching dailies and [ see take

to the subject in August, Duffy said.

Joining in. James Duffy, vice president, Capcities/ABC Inc., said that a number of the
network's news and entertainment programs were dging reports or developing story lines
about illiteracy, in connection with the national campaign, PLUS (Project Literacy U.S.),
launched by ABC and PBS last December. Good Morning America, World News To-
night, 20120 and Nightline have all done recent pieces, he said. Love American Style
also had a story earlier this month about illiteracy, and the soap opera, Loving, launched a
new continuing storyline on the subject last Friday (June 27.) A number of prime time
shows are developing storylines on illiteracy for next fall, said Duffy, including, The Ellen
Burstyn Show, Who's the Boss, Growing Pains, Head of the Class, The Last Electric
Knight and Our Kind of Town. Others may follow, he said. llliteracy themes are also being
developed for episodes of ABC Notebook, ABC Afterschool Special and ABC Weekend
Special. Spots on the network’s “American Television and You" campaign will be devoted

six, I have a breakdown because [ know it's
costing money and I call up the director and
say, ‘How can you be on take six? | got up to
62." ™ With some training from a media con-
sultant, Eisner said he is now down to about
five takes per episode.

Eisner indicated Disney had not ruled out
getting into the TV station business. But he
said he was currently turned off by what he
termed the “feeding frenzy™ in the station
acquisition market. “We don’t need stations
to launch our product.” he said. “The quality
of the product runs the whole thing.” He
acknowledged that owning stations in the

right markets might “make it easier” to
launch shows, but “we don’t need to have
that.” However, he added, “"if MCA wants to
sell woR-Tv New York for half what they
paid for it,” Disney would be interested. O

‘Life with Lucy’ to debut next
fall on ABC at 8 p.m.; in unusual
move, no pilot will be produced

No pilot and a 22-episode commitment.
That’s the deal ABC made with Aaron Spell-
ing and Lucille Ball to entice Ball back to
series television. Her new show, which de-

Syndication@Viarketolace

®m MCA-TV reports that it has now cleared Kate & Allie in 40 mar-
kets. Clearances include wor-Tv Secaucus, N.J. (New York), kHJ-Tv
Los Angeles, waBo-Tv Chicago, wpHL-Tv Philadeiphia, wNEv-Tv Bos-
ton, woio(Tv) Shaker Heights, Ohio (Cleveland), koka-Tv Pittsburgh,

and wozyry) Miami. MCA is guaranteeing 96 episcdes for 1988.
MCA also recenlly announced that Puttin’ on the Hits is a firm go for
this fall.

®» Group W Productions reports that going into its seventh sea-
son, P.M. Magazine has been cleared on ancther 16 stations (20%
of the country}, to bring its tctal to 145 stations covering 89% of the
country. During the 1985-86 season, the one-hour early fringe show
was number one in its time period in 65 markets. Sales of the show
are on a cash-plus-barter basis with Group W holding two minutes.
Among the recent clearances, six stations will begin using the show
in September—kste-Tv. Minneapolis; wLkv.Tv Louisville, Ky.; wuwrtv
Cincinnati; kswo-tv Lawton, Okla.; korervy Anacortes, Wash., and
WuTR(TV) Utica, N.Y.

m Blair Entertainment reports that it has added more markets for
three properties—Strike it Rich, Divorce Court and the film pack-
age, "Revenge.” Seven more markets have joined the Stike it Rich
lineup to bring its total to 47 stations. The new stations include kHJ-Tv
Los Angeles; wsvn(Tv) Miami; kmsp-Tv Minneapolis; kscH-Tv Sacra-
mento, Calif.; waxa(rv) Anderson, Calif.; ware-Tv Knoxville, Tenn., and
wevu(Ty) Fort Myers, Fla. Sales of the Joe Garagiola-hosted show are
on a cash-plus-barter basis with one minute held back by Blair.
Divorce Court is now on five more stations bringing its total to 147
stations covering 94% of the country. The five new stations are

kmrv(tv) Omaha; wrerTv Baton Rouge; wrx-Tv Tallahassee, Fla.;
kMIR-TY Palm Springs, Calif., and kuMG-Tv Longview, Tex. Divorce
Court is sold on a cash-plus-barter basis with Blair holding a min-
ute. And "Revenge," has been sold in five more markets, to bring its
total to 39: wseTTv Lynchburg, Va.; wGBA-Tv Green Bay, Wis.; WFXL-TV
Fort Myers, Fla., and wiax-Tv La Crosse, Wis.

® GGP Sports has cleared one-hour highlights of Giro d'ltalia
(The Tour of ltaly) bike race on 114 stations, covering 70% of the
country. The race will be available on Saturday, Aug. 2, for weekend
afternoon airing. Bob Horowitz, GGP vice president and general
manager, said the show follows CBS's coverage of the Tour &’
France in late July The race took place on May 4-June 2. Barry
Tompkins and Greg Lewis will host the highlights of the 2,500-mile
event. Sales are on a barter basis with six-and-a-half minutes for
stations and five-and-a-half minutes for GGP. Stations include waBc-
™v New York, kaBc-Tv Los Angeles, kGO-Tv San Francisco, wCvB-Tv
Boston and wxvz-1v Detroit.

® Tribune Entertainment has signed an agreement with Hope
Enterprises to sell A Hollywood Salute to General Jimmy Doolitile,
starring Bob Hope, Jimmy Stewart, Andy Gibb, Rich Little and other
stars, on location at the Miramar Naval Air Station in San Diego. The
two-hour 90th birthday tribute of the World War Il general who led the
first bombing mission on Tokyo on April 18, 1942, will air on Aug. 18.
Sales are on a barter basis with 12 minutes for stations, and 12
minutes for Tribune.

® Syndicast Services reports clearing The 1986 College Football
Previews, four half-hour college football previews, on 75 stations
covering 50% of the country. Syndicast has sold the preview pack-
age, hosted by Bill Fleming, for 10 years. The final show of the four is
the Nationwide Top Ten Countdown, with the Football Writers Asso-
ciation's picks for the coming season. Sales of the specials are on a
barter basis with three-and-a-half minutes for stations, and two-and-
a-half minutes for Syndicast. Clearances now include wnBc-Tv New
York, knBC(Tv) Los Angeles, weBm-Tv Chicago, kyw-tv Philadelphia,
wxvz.Tv Detroit, KING-Tv Seattle and waGa-Tv Atlanta.

®» Program Syndication Services reports clearing the half-hour
strip Morning Stretch, starring Joanie Greggains, in 111 markets
covering 77% of the country. Sales of the show are on a barter basis
with three minutes for stations, and three minutes for PSS, handled
by Group W. Latest clearances include cBerTv Delroit; kiro-Tv Seat-
tle; waaGT(Tv) Greensboro, N.C.; kRzs-v Hot Springs, Ark., and
WCEE(TV) Mt. Vernon, il
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This September,
Panasonic will deliver

the 12" format that’s
every inch a broadcast

quality system.

MII




Panasonic introduces the M-II format. It's the first metal particle cassette-based
system with features that allow single-format broadcasting from field pickup right

through editing and on-air broadcast.

One format, one system. M-Il single-format
capabilities eliminate the time, cost and
performance degradation of format conversion.
So the same compact 12" cassette that's used in
the field can be loaded right into the studio
recorder or cart machine.

Advanced component analog design. With
the introduction of M-II, the broadcast industry
finally has a component format that will set a
design standard throughout the world.

1" picture quality on 12" cassettes. By using
separate heads, independent recording tracks
and metal particle tape, M-II's performance
rivals that of the 1" C Format even through
muitiple generations.

Four-channel audio. Delivered with provisions
for stereo as well as high-fidelity audio.

90-minute recording and playback. M-TI's
cassette provides up to 90 minutes of operation.
Compare that to the conventional 20-minute
cassette, and you'll find yourself shooting four
times longer before having to stop to reload.
And M-II plays back four times longer in the
original format.

Full editing capabilities. Whether it's video
and audio editing, audio split editing, automatic
pre-roll or speed trimming for matched frame
edits, M-I is the one for all.

System interfacing. Standard edit control
interface and video signal format combine to
enable ready connection with virtually all
systems in use today.

Ideal for automation. M-II can be used in cart
machines and program delays for automated
down link recording.

Panasonic reliability. Recognized as a leader
in professional electronics, Panasonic
performance and dependability are at the heart
of the M-I system.

Built-in economy. No expensive format
conversions or extra space required for extra
equipment makes M-I an investment that will
pay for itself.

To discover the 2" format that’s about to
turn all others into recorded history, call
1-201-348-7671. Or write: Panasonic
Broadcast Systems, One Panasonic Way,
Secaucus, NJ 07094.

Panasonic

Broadcast Systems




buts in the fall on Fridays at 8 p.m., now has
a title: Life with Lucy. That ABC agreed not
to require a pilot for the new show is unusu-
al. Spelling said last week that in the 18
years he has worked with ABC, “I never had
a show on the air without a pilot.” Until now,
that is. According to Speiling, the network’s
willingness to go without a pilot was the
only way to get Ball to do the show. “It
would have been demeaning,” he said. “She
is Lucy. She deserves that.” Talking with
reporters at ABC's press tour in Los Angeles
June 20. Ball said, “I don’t have anything 10
prove, 1 hope.”

ABC is gambling that Ball, 4 leading co-
medienne in television for more than 30
years, will put some life into the network’s
Saturday night ratings. The show will lead
off ABC’s Saturday prime time slate, which
will feature two other new programs—an-
other comedy following Lucy, starring Ellen
Burstyn, which will be followed by a new
police drama, Cold Steel and Neon.

Questions have been raised about whether
Ball. now 74, will be able 10 handle the
physical rigors of series production. Last
season, she starred as a bag lady in the CBS
made-tor-television movie, Stone Piliow,
and received good reviews. But the role
proved exhausting enough to put her in the
hospital for several days. But at the press
tour, Ball wrote that off to the severe summer
heat during filming in New York. “The de-
mands that {[movie] made on me would have
been demands on almost anyone,” she said.
“I don’t care what age they might be, be-
cause it was unbelievable heat.” Spelling
said that one way he would try to lessen the
strain would be to shoot three episodes at a
time and then lay off for a while. He said 12
scripts would be finished by the time pro-
duction begins later this summer.

Ball’s decision to return to series televi-
sion is a reversal ot her previously stated
intentions. Last fall she said she wouldn’t do
it. But at that time, she said, “I hadn’t met
Aaron.” Spelling and Ball were introduced
by former 20th Century Fox owner Marvin
Davis. It was Davis who suggested the two
get together on a show. At the time, Ball had
already been approached by CBS, the net-
work on which her previous comedies had
aired, as well as Stone Pillow. CBS, howev-
er, wanted a pilot. “There were a lot of of-
ters,” Ball said last week. “None of them
were good enough until [ABC] came to me
with an offer I just couldn’t refuse because it
encompassed everything 1 really wanted to
do.” Ball and her husband, Gary Morton,
share the title of executive producer of the
new comedy series. Spelling’s title is co-
executive producer. According to Spelling,
Ball would not do the program without Mor-
ton’s participation. Although Spelling has
known Morton for some time, he said he was
“worried about working with Gary,” at first.
Now, says. Spelling, “he’s terrific” 1o work
with.

Life with Lucy reunites Ball with a co-star
from previous Lacy shows. Gale Gordon.
She plays the part of a widow and Gordon
portrays her late husband’s partner and to-
gether they run a hardware store, above
which they live—with their children and
grandchildren—as one big. happy, extended

Benefitting children. At a Service to Children Awards luncheon held last Wednesday
(June 25) at the National Association of Broadcasters headguarters in Washington, Jim
Duffy, president, communications, ABC Network and Broadcast divisions, questioned
television’s commitment to children. "If | were asked 10 or 20 years ago, whether we had
reached our goals for children’s television, | would have responded that we had not,” he
said. "And today, if | am asked that same question, | would have to say in all candor that
broadcasters across the industry, | don't believe, are doing the best that can be done in
this field of children’s television. | think overall we still have a lot of work to do. But | do feel
strongly that we have made substantial progress.”

Duffy cited as examples of progress the programs that received Service to Children
awards at the NAB convention (they were shown at the luncheon), as well as such farnily-
oriented programs as NBC's The Cosby Show and such reguiar children's series as ABC

Afterschool Special and CBS Storybreak.

The winners were kRON-TV San Francisco for Buster and Me; wenG-Tv Binghamton, N.Y,,
for Actions News for Kids, wars-Tv Baton Rouge for Storyland; wnsc-Tv New York for Kids
Just Kids, wowk-7v Huntington, W\Va., for The Toys of Yesterday; «Gms-Tv Honolulu for
Hawai’s Super Kids; keTv(Tv) Omaha for Major Dots, the Channel 7 Saftey Clown; KGan-
Tv Cedar Rapids, lowa, for Young Stars PSA's; wwav(rv) Wilmington, N.C., for Stranger/
Danger PSA’s; wcco-Tv Minneapolis for Kids Who Litter and Peace Child/Space Bridge,

and kCTv(tv) Kansas City for Crime Cards.

family. The program is to be taped before a
live audience and will take the same “phys-

ical comedy” approach that has character-
ized Lucy since the early 1950%. o

“
The ins and outs of program production

NATPE completes second
preduction conference aimed
at schooling station executives
on latest in techniques

NATPE moved another few steps ahead in
building a complement to its programing
convention, as it wrapped up its second an-
nual production conference (June 19-22) at
the Adam’s Mark hotel in St. Louis. At a
variety of workshops, production managers
from television stations across the country
boned up on the technical and creative side
of their work and the interdepartmental dyn-
amics of a station. A total of 657 people
attended the conference, a 5% rise from last
year. The number of exhibitors this year
nearly doubled, to 31.

The conference is billed as the only op-
portunity for television production managers
to learn more about the latest production-
related hardware and to refine their skills
through various workshops. Along with
workshops, the conference included an ex-
hibit floor where a variety of production
tools, such as digital video effects systenis,
paint boxes and switchers, was displayed.

At a “rap session” on the conference’s fi-
nal day (June 22), it was evident that NATPE
had overcome a problem from last year, but
its solution may have caused another. This
year, morning sessions were repeated in the
afternoon, allowing attendees to caich ses-
sions they may have missed. But, according
to exhibitors, traffic on the exhibit floor was
slow at best, and the reason for that seemed
to be the repeated sessions. The exhibition
hall was open from 2 to 8 p.m. on June 19,
and from 1:30 to 8 p.m. the next two days.

Philip C. Vogel, marketing programs di-
rector for Eastman Kodak, said that the dis-
satisfaction with the floor traffic would not
result in Kodak’s backing out of the confer-
ence. But he speculated that other compan-
ies could be upset enough not to come back.
As opposed to the National Association of
Broadcasters annual convention, where gen-
eral managers are on hand. exhibitors see the
NATPE production conferences as a place to
lobby rank-and-file station management for
equipment. Vogel said that exhibitors attend-
ed the conference in order to sow the seeds
for sales.

Both NATPE President David Simon,

$ -

Inducted into the NATPE Hall of Fame at the production conference: Buffalo Bob Smith, host of “Howdy Doody tatk
show host Sally Jessy Raphael, and Fran Allison, of "Kukia, Fran & Qllie.
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vice president of programing at the Fox-
owned stations, and NATPE executive direc-
tor Phil Corvo said that everything would be
done to eliminate scheduling conflicts be-
tween workshops and access to the exhibi-
tion floor at next year’s conference, sched-
uled for June 18-21 at the Opryland hotel, in
Nashville.

One of the better-attended sessions of the
conference was “Moving to Program Direc-
tor,” in which four program directors de-
scribed how they got where they are, and
how others could as well. Marc Doyle, pro-
gram director for WAGA-TV Atlanta, stressed
that thorough knowledge of the business was
perhaps the most important aspect to moving
up: “A general manager wants someone who
is really up to speed in every aspect of the
business.” Doyle said that trade publications
were essential reading in that regard.

In his list of essentials for moving up,
KRON-TV program director Dave Wilson said
that “you have to know about all of the de-
partments in a station,” even if that meant
working late hours.

For anyone making the move up, said
Doyle, who started at wCAU-Tv Philadelphia
as a copy boy, “patience is something you're
going to have to have.”

The practical implications of ratings on
local productions were assessed at a work-
shop called “Ideas for Local Programs: Is
Research Friend or Foe?' The consensus
among three panelists was that judgment,
and not ratings, was the most important arbi-
ter of a show’s future. “The most important
thing” about producing a successful show,

~

Hodder, Cook and Taylor

said John Goldhammer of Goldhammer Pro-
ductions, is “the idea.”

At another session, “Selling Your Produc-
tion Facility,” three production directors de-
cribed the tack their stations take in selling
the work of a station’s production facility.
Two of the three said that taking on outside
production work was profitable, but a third
disagreed, saying the station’s needs came
first.

Frank Taylor, production manager at KOIN-
Tv Portland, Ore., said his station reaped
profits through the formation of its own out-
side facility in 1982, Video Productions. In

IN REVIEW

Reducing a TV legend to print

“Saturday Night," a 528-page, $17.95 volume published last fall by William Morrow that
describes itself as “A Backstage History of Saturday Night Live,” may weli be backstage,
but has little to do with history. Rather than settle for chrenicling the events that resulted in
one of television’s most innovative departures, the writers (Doug Hill and Jeft Weingrad)
chose to take an unstructured, sensationalistic approach, at times letting their claims get
ahead of their substantiation. at times offering characterizations either frivolous or far-
fetched, and occasionally supplying a quote or two apparently intended 16 make it all
authentic.

The prerequisite ¢ an appreciation of this book is to have seen the umpteen "episodes”
of the first years of SNL. But a reading of John Belushi's script pales immeasurably next to
his performance, as do many of the cther dialogues and scenes described in "Saturday
Night." For these reascns, the book fails to stand on its own as a form of historical
journalism, and instead comes off as a collection of the most intriguing innuendo the
authors could find, exploiting the popularity of SNL in pursuit of the vast market of peaple
who have elevated the Not Ready for Prime Time Players to cult status as pioneers of
subversive comedy.

However, having seen those many SNL and Best of SNL shows, and thoroughly
appreciated their anarchistic humor and antiestablishment theme. it may be argued that
traditional journalistic values not only needn't apply to any “history” of this show, but might
in fact detract from the truly whacked-out story behind the scenes on the screens. After
all, and as the book gives account, “Saturday Night became, in many respects, a
passing of the communal joint around a circle that spanned [sic] through television, the
entire country,” and was “a show made by rock and roll fans for rack and roll fans.”

Such verdicts as “lelevision was the idict engine of the establishment” sometimes lower
“Saturday Night” to the level of an affected baok report. albeit full of interesting reading.
But the authars can be commended for supplying an abundance of information, and for
keeping the tone light and satirical—although they might have avoided such terms as
“The Ayatollah Doumanian® [referring to the show’s second executive producer] and
made their points with greater documentation and less sensation.

If mild diversion is what cne wants from a “history” of a classic television show, "Satur-
day Night" will not disappoint. Indeed, it may surpass reader expectations with its bizarre
stories of sex, drugs and rock and roll. Michael O’'Donoghue may have described it best in
his Uncle Remus sketch for the original SNL: “There's no moral, Uncle Remus. Just
random acts of meaningless viclence.”
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1978, Taylor said that outside production
brought in $9,000. This year, with an operat-
ing budget of $700,000, he said, the station
will gross $1.4 million. A finished spot pro-
duced by Video Productions costs between
$1,200 and $2,000.

Kent Holder, creative director of Produc-
tion 4 Studios of wcco-TV Minneapolis, said
that its outside production division, created
three years ago, would bring in $1 million by
the end of the year. Holder said that 65% of
Production 4's work consists of non-on-air
work.

Ron Cook, program operations manager
at wsoc-Tv Charlotte, N.C., said that in his
market it makes more sense to concentrate
on in-house production. “No matter how
much you make with production, you can
make more with your on-air schedule,” he
said. Cook said that WSOC-TV originally
started doing outside production, but now it
concentrates on servicing advertisers. O

Donahue, Pozner
conduct second
U.S.-Soviet

TV ‘spacebridge’

“Give people the light and they'll find their
own way,” Phil Donahue told reporters after
moderating Citizens’ Summit I1: Women to
Women with Soviet commentator Vladimir
Pozner.

The three-hour satellite dialogue, in
which Donahue and some 200 Boston area
women chatted with Pozner and 185 Lenin-
grad women, aired last week in a one-hour
version over several U.S. television sta-
tions, including wCvB-Tv Boston, where it
was taped. Donahue told reporters it will be
shown in prime time in a 90-minute format
over Soviet television, with an anticipated
audience of more than 100 million in the
USSR.

The program, which will also be shown
over WCVB and other stations in a two-hour
format, was co-produced by Multimedia En-
tertainment, Gosteleradio (Soviet Radio and
Television), the Hearst Television Group and



the Documentary Guild, a western Massa-
chusetts production company. Although dis-
cussion ranged from dating services to
pocketbook contents, participants focused
mainly on the common goal of avoiding war.
The program. a Soviet participant noted. on
the 40th anniversary of the German invasion
of Russia. Both audiences saw unwarranted
distrust ol their owr countries, but stressed,
as one Soviet woman put it, the need for
more such encounters, “instead of relying on
all this gossip about us” to form national
images.

Donahue has no concrete plans for more
such “spacebridges” to follow the Boston-
Leningrad taping and a Seattle-Leningrad
hookup last December. And he says the
shows “clearly won't erase 40 years of preju-
dicial reporting on both sides.”

But he would like to do a similar program
involving American film and television pro-
ducers and their Soviet counterparts and to
try for a New York-Moscow dialogue. “Let’s
talk; it beats dropping bombs.” he said.

Donahue and wCvB spokesman Bert Per-
etsky said that last December’s program was
cut and aired in the Soviet Union with virtu-
ally no censorship, except the excision of a
comparison of Soviet leaders to Hitler.

Donahue 10ld reporters that he briefly dis-
cussed the possibility of a joint edit of the
second program. but dropped it because of
the differing program lengths in the two
countries and the “risk of a contest in the
control room.” Donahue said he sces a “con-
certed effort in the USSR 10 prove that
they’re honest™ and to let the co-production
run without censorship.

Pozner, a regular guest on such American

network programs as ABC’s Nightline, told
American reporters that a copy of the Soviet
edit of this month’s show would be sent to
WCVB-TV. He said the Leningrad audience
commented off-air about American suspi-

cion and lack of understanding of the Soviet
Union but that most participants felt “eu-
phoric, that the program was a tremendous
step in improving understanding” between
the two countries.” a

Fower,

Meese report. Justice For All, a one-hour documentary airing on PBS stations Wednes-
day at 9 p.m., will examine U.S. Attorney General Edwin Meeses (r) effect on the Justice
Department and on justice in the United States. Hosted by CBS News correspondent Fred
Graham (1), the program presents such subjects as a drug raid in Harlem, an interview
with former Solicitor General Rex Lee, background on Senate confirmation hearings for
Assistant Attorney General William Bradford Reynolds, and a meeting between Chinese
Ministry of Justice officials and the Justice Department's D. Lowell Jensen. Commentary is
provided by former Attorneys General Nicholas Katzenbach and Griffin Bell, former Civil
Rights Chief Drew Days and Yale University President-elect Benno Schmidt Jr. The pro-
gram is the pilot for a proposed eight-part PBS series, Governing America: The Executive

Summer rerun: NBC wins prime time

NBC won the prime time race for the week ending June 22 with an
average 12.7/24. ABC was second with an 11.1/21 and CBS third with
a10.6.20. Ayear ago the standings were: NBC, 13.0/24; CBS, 12.6/23
and ABC, 10.1/19. HUT levels were down from 54.2 a year ago 1o 52.4
this year In the evening news race, CBS maintained a slim lead over
NBC with a 10.1/22, compared to the iatter’s 9.9/22. ABC wasn' far
behind, with a 9.3/20.

Just about every program was a repeat broadcast in prime time for
the week. The premiere of NBC's new short-flight summer comedy, Me

Rank O Show O Network 4O Rating/Share

Rank O Show O Network O Rating/Share

and Mrs. C, was the fifth-ranked show for the week, scoring a 18.3/37.
CBS's West 57th continued to build. It got a 10.1/19 in its second week
in the 10-to-11 p.m. slot on Wednesday. It averaged a 7.8/14 for six
weeks in the Wednesday 8-t0-9 p.m. spot.

NBC's special on the Achilie Lauro hijacking featuring an extended
interview with fugitive terrorist Abul Abbas did not do well in the rat-
ings, despite all the publicity The broadcast, which preempted 1986
on Tuesday, June 17, from 10 to 11 p.m., averaged an 8.5/15. The
complete program rankings follow.

Rank O Show O Network O Rating/Share

1. The Cosby Show NBC <3.9/45 25. Gimme a Break NBC 128723 49. Mr Sunshine ABC 9218
2 B NBC 23.6/43 26. Mr Belvedere ABC 12325 B60. Knight Rider NBC 9.1/19
3. Cheers NBC 23.3/40 27 Cagney & Lacey CBS 123rR1 51. ATeam NBC 8717
4. Night Court NBC 212/37 28. Equalizer CBS 121/22 52. Atrwolf CBS 86/15
8. *Me and MrsC. NBC 183/37 20. The Lords of Discipline NBC 12121 53. Stmon & Simon CBS 85/18
8 iden Girls NBC 181/38 30. Highway To Heaven NBC 11.9/23 4. The Faculy ABC 85/186
7. M Viee NBC 18.6/32 31. MacGyver 11.7/23 55. 108 NBC 85/15
8. Growing Pains ABC 18.4/31 32. The First Time ABC 11.7/20 56, Twilighy Zone CBS 8u17
9. Remingwon Steele NBC 18.3/33 Webster ABC 116/25 57. Foley Square CBS 7818
10. Who's the Boss? ABC 18032 34. Lovebont ABC 1152 58. Punky Brewster NBC 7716
1l. Moonlighung ABC 16.0/R8 35. Hatel ABC 114/23 59, Amazing Storles NBC 7716
12 ABC 159/30 237 NBC 11.3/26 80. Alfred Hitchcock Presents  NBC  7.7/15
13. Kate & Allje CBS 15.4/37 37. Hunter NBC 11.3/20 81. Charile & Company CBS 76116
{4, Newhart CBS 15376 38. Su Elsewhere 11.2/21 82. Knov's Landing CBS 73/14
16. Murder, She Wrote CBS 152731 38. The Vegas Surip War NBC 105189 83. Victory CBs 7.1/14
18. Spenser: For Hire ABC 1507 40. Magnum,BL ; 10.4/18 84. Benson ABC 88&/15
17. The Final Countdown ABC 14887 4]. Facts of Life NBC 10.3/24 66. Ripley’s Belteve It or Not ABC 88/13
18. 60 Minutes CBS 14131 42, Wes. 57th CBS 10.1/19 66. Siver Spoens NBC = 68718
18. Cught 1o Be In Pictures CBS 14.0/26 43. Crazy Like a Rox CBs 9%18 87. Diffrent Sirokes ABC @ 8315
20. Sungray NBC 13.8/28 44. Main Street NBC 09.%18 68. Execution of R. Graham ABC 5812
21. H1 Street Blues NBC 136/26 46. Trepper John, M.D. CBS 9417 €9 Dynasy [I: The Coluys ABC 5911
22. u Again NBC 13824 48. Scarlett & Black CBS 93/R0
23. Hardeastle & McCormick ABC 134/24 47. The Insiders ABC 0317
4. Scarecrow & Mrs.King CBS 13.2/25 48. Candleshoe ABC 9218  ‘indicates premiere episode
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Mass Media Bureau
settlement would
allow SICC to

sell its stations

Another Spanish-language licensee
would aiso be required to sell

its station in settlement in which
FCC would drop renewal opposition

Spanish  International Communications
Corp., which was denied renewal of five
television licenses in an FCC initial decision
for allegedly being illegally under the con-
trol of aliens (BROADCASTING, Jan. 13},
may be permitted to sell its way out of broad-
casting.

That’s what is contemplated in a proposed
settlement in which the FCC Mass Media
Bureau has agreed to drop its opposition to
SICC’s renewals on the condition that SICC
sell out to independent parties within 60
days. The proposed settlement, which must
be approved by the FCC Review Board or
the commissioners themselves, would fur-
nish the same relief to Bahia de San Francis-
co Television Co., licensee of KDTV(TV) (ch.
14) San Francisco, which was denied renew-
al in the same initial decision, but would
give Bahia de San Francisco 180 days to sell.

The Seven Hills Television Co.’s renewal
for KTvW-Tv (ch. 33) Phoenix was also de-
nied in the same initial decision, but it is not
included in the proposed settlement agree-
ment.

The essential issue in the case was pre-
sented by Section 310(b) of the Communica-
tions Act, which prohibits aliens or their re-
presentatives from controlling broadcast or
common carrier licenses or from owning
more than 20% of a licensee, SICC is 20%
owned by the Azcarraga family, Mexican
citizens who control Televisa, a Mexican TV
network and media conglomerate. At the
time of the initial decision, Televisa owned
75% of SIN Television Network, which sup-
plies most of the programing for the stations.
Also at the time of the initial decision, Rene
Anselmo owned 24% of SICC and 25% of
SIN and was president of each company. The
administrative law judge hearing the case
concluded that the alien ownership of the
stations was clearly within legal limits. But
the judge alleged that Anselmo was acting as
a representative of Azcarraga interests in
violation of law.

An attorney for SICC and Bahia de San
Francisco said those companies believed
they would have prevailed on appeal. But
many of their shareholders had wanted to
liquidate, and had felt it would be better to
reach a settlement that would permit them to
sell and result in the stations continuing in a
Spanish-language format, the attorney said.
(The attorney said the sellers were seeking a

ment.

Sticking point. The FCC Mass Media Bureau’s endorsement of the request of RKO
General Inc. and Fidelity Television that the commissioners review the settiement agree-
ment under which Group W would acquire RKO's knu-Tv Los Angeles for $310 million
(BROADCASTING, June 16) appears to be fine with Group W. But in a filing with the FCC last
week, Group W took issue with the bureau’s assertion that the agresment itself should be
rejected. “The plain fact is that the bureau is urging that policies be applied in a manner
which is no longer appropriate,” Group W said. “The settlement is in the public interest
and complies with commission policy. It should be promptly approved.”

The bureau had contended that approval of the settlement would weaken several long-
standing FCC policies. “Specifically, approval of the agreement will undermine the com-
mission's policy that favorable resolution of outstanding gualifications questions is a
condition precedent to favorable consideration of a transfer or assignment application,
and will undermine the commission’s policy against profiting on the transfer of a ‘bare’
construction permit,” the bureau said. In a separate filing, Adwave Co., Magna Media
Corp., Boston Radio Corp., East Lake Communications Inc. and Potomac Broadcasting
Corp., challengers to other RKO licenses, opposed FCC review of the settlement agree-

“commitment” from buyers that the Span-
ish-language format be continued.)

Anselmo, who subsequently resigned as
president of both companies and sold his
25% interest in SIN to Televisa, also owns
429% of Bahia de San Francisco and 55% of
Seven Hills. Anselmo told BROADCASTING
that he intends to continue appealing the ini-
tial decision for Seven Hills’ KTvW-Tv. “1
think the judge’s decision is totally off the
wall,” Anselmo said. “There’s never been
any finding of wrongdoing. Everything
brought up at the hearing the FCC has
known about for 25 years. They just con-
cluded that | was a foreign agent; I just don’t
happen to be foreign agent.”

An attorney for the Spanish Radio Broad-
casters Association, which is a party to the
FCC proceeding, said that association had

not yet decided whether to support or 0ppose
the settlement. The attorney said SRBA is
discussing whether the FCC proceeding and
related antitrust litigation can be settled be-
tween the association and the licensees and
SIN. SICC’s full-power stations are KWEX-
TV (ch. 41} San Antonio, Tex.; KMEX-TV (ch.
34) Los Angeles; WXTV(TV) (ch. 41) Pater-
son, N.J. (New York); WLTV(TV) (ch. 23)
Miami, and KFTv(TV) (ch. 21} Hanford
(Fresno), Calif.

A waiver from an FCC rule prohibiting
networks from acting as sales representa-
tives for their affiliates for national spot ad-
vertising currently permits the stations to use
SIN in that capacity. But under the proposed
agreement, the waivers would expire within
six months after consummation of the
sales. a

e e

Tax bill heads to conference

Fifth Estate industries

view lower corporate tax

rate favorably; limited
partnerships may be imperiled

The Senate last week passed legislation that
would make sweeping revisions in the cur-
rent tax code. The measure, adopted 97-to0-
3, now goes before a House-Senate confer-
ence committee where differences with the
House version must be reconciled. (The con-
ference is expect to commence in mid-July
when Congress returns from its July 4 re-
cess.) The House approved tax reform legis-
{ation last December (BROADCASTING, Dec.
23, 1985).

The two bills differ in many respects and it
remains uncertain what will emerge from the
conference. “It’s a whole new ballgame,”
said Bert Carp, executive vice president for
the National Cable Television Association.
Carp emphasized that the conference com-
mittee has “enormous flexibility” to change
the proposed legislation and the bill is “far
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from being final.”

Nevertheless, both measures would elimi-
nate many widely used deductions and tax
shelters, and corporate taxes would increase
by at least $100 billion by 1991. Under the
Senate bill, the current top corporate tax rate
of 46% would fall to 33%, and the top per-
sonal tax rate would be reduced from 50% to
27%. In the House version, the top corporate
tax raie is 36% and the top personal tax rate
is 38%.

The Senate legislation also proposes a
tougher corporate minimum tax than the
House version. (A tougher corporate mini-
mum tax could throw some cable companies
that currently pay no taxes into a tax-paying
position.} And in capital gains treatment, the
House would preserve differential treatment
for capital gains, while the Senate opted for
taxing capital gains at the same rate as ordi-
nary income.

The so-called General Utilities doctrine is
retained in the Senate measure, while the
House bill would substantially repeal the

v3



doctrine. Under existing 1ax law, if a corpo-
ration liquidates assets and distributes the
proceeds 1o the shareholders, the sharehold-
ers pay income taxes on the distribution, not
the corporation. Additionally, interest limi-
tations in the Senate version are stiffer than
those contained in the House. Another pro-
vision found only in the House bill is one
that would levy a 10% excise tax on the sale
of the rights to broadcast winter and summer
Olympic events in the U.S (BROADCASTING.
Dec. 23, 1983).

Among the similarities, both measures
would reduce the current deduction for busi-
ness expenses for entertainment and meals
trom 100% to 80%. There also would be no
limits on business travel expenses. The in-
vestment tax credits (ITC’s) that allow com-
parnies to subtract from their tax bills 6% to
10% of the sum they have spent during the
year on certain types oi assets would be re-
pealed under both bills.

For the broadcasting industry. the bills’
lowering of the corporate tax rate is viewed
favorubly (BROADCASTING, May 12). The
loss of ITC’s for some smaller broadeast op-
erations could poses problems, but there are
those who feel the lower tax rate compen-
sates for the loss of ITC’s. Another concern
raised by the tax bills is the proposed elimi-
nation of certain tax shelters that would Jike-
ly lead to the end of financing new television
station start-ups through limited partner-
ships.

Lintted partnerships have also been a
popular means of financing cable systems.
For the cable industry, the Senate bill is ap-
pealing because it includes the current five-
year recovery period on the 200% declining
balance method for depreciation, while a 10-
year depreciation provision exists in the
House measure. Cable is equally pleased
about the Senate’s retention of the General
Utilities doctrine. (But there are also fea-
tures of the House bill that are more benefi-
cial to the industry. such as its capital gains
treatment and a better minimum tax provi-
sion, Carp explained.)

The Senate legislation also contains a spe-
cific “transition rule for service and supply
contracts which are binding as of Jan. 1,
1986™ for the cable industry that would en-
able operators to claim ITC’s for equipment
placed in service on or before Dec. 31.
1988. That special treatment was under-
scored in a colloquy between Senate Finance
Committee Chairman Bob Packwood (R-
Ore.) and Senator Wendell Ford (D-Ky.) dur-
ing debate on the measure.

Additionally, a transition rule also was
bestowed upon the motion picture industry
that would extend ITC's for all motion pic-
ture film companies that have a binding
agreement to make a film by the end of
1985. Those tiims would have to be “placed
in service” by the end of 1988. The rule
would also apply to television episodes.

Satellite operator RCA Americom re-
ceived a continuation of the ITC for three
satellites, the third “is the subject of a joint
venture,” and the total cost of three satellites
is approximately $400 million. And a transi-
tion rule was granted to the Cimarron Coal
Co.. of which Edward L. Gaylord of Gay-
lord Broadcasting is a partner in the (irm. O

WeshingtornaWeteh

Garden State affirmation. New Jersey Broadcasters Association adopted resolution
June 4 stating its support for National Independent Television Committee’s must-carry
proposal filed at FCC. NITC, is dissident group of independents that is dissatisfied with
must-carry compromise agreed to by leading broadcast and cable trade associations.
Committee’s proposal basically calls for mandatory carriage of all local television signals
(BROADCASTING, April 14).

a

Earth station request. Reuters U.S. Inc. has asked FCC to issue ruling declaring that it
has statutory authority to license private, nencommon carrier transmit/receive earth
stations in international fixed satellite service and to designate Intelsat space stations as
authorized points of communications for them.

0

Satellite supplicant. McCaw Space Technologies inc. has filed application at FCC for
separate international satellite system serving Pacific and Indian ocean regions. McCaw
Space Technclogies is subsidiary of McCaw Communications Companies Inc., which
also has subsidiaries offering cable television, cellular radio and paging services.

O

ITFS stays denied. FCC has denied requests to stay its instructional television fixed
service reconsideration order pending appeals. Reconsideration order at issue
permitted nonlocal applicants, ineligible during local priority period, to amend
applications and substitute local parties without losing cut-off status.

O

Something for everyone. FCC Review Board has approved settlement agreements
clearing way for grant of application of Ann Penny Ogden for new FM in Frisco, Colo., and
dismissal of competing applications of Timberiine Broadcasting, Aural Communications
Inc., Z-Comm Corp. and Old Pioneer Broadcasting Corp. Ogden, who prevailed in initial
decision {BROADCASTING, Aug. 19, 1985), agreed to pay competitors $194,500 and
granted Z-Comm right of first refusal should she decide 1o sell station. Ogden is part-time
attorney who has no other media interests. Her husband, Roger Ogden, is president and
general manager of kene-Tv Denver.

a

Horn blowing. FCC has reieased report, “The FCC and the American Economy,”
purporting to demonstrate “the increasingly important role which the FCG plays in the
national economy." Study concludes that while precise quantification of importance of
FCC's work is “difficult, it is clear that the overall responsibilities of the agency are
massive relative to its size, and the social cost of inadequate agency policy couid be
massive." o

Spousal attribution. Acting on remand from Court of Appeals in Washington, FCC has
affirmed decision granting application of Absolutely Great Radio Inc. for new FM in
Ventura, Calif., and denying compeling applications of ventura Broadcasting Co. and
husband-and-wife team of William Shearer and Arike Logan-Shearer. Absolutely Great
Radio had prevailed on integration of cwnership and management, but court held that
FCC had not adequately explained decision to award Shearers less than 100% full-time
credit for their integration proposal which was challenged on grounds nature of Logan-
Shearers’ ownership shouldn't count in integration assessment (BROADCASTING, July 1,
1985). In affirming grant to Absclutely Great Radio, FCC said it will permit spousal
altribution when one spouse is actual owner and other spouse has “totally derivative"
interest for estate purposes. FCC said that, in this case, Arike Logan-Shearer would

have active role in financing and managing station. So FCC concluded that both Shearers
were owners but that they warranted less than 100% full-time integration credit because,
although Shearer proposed to work full time at station, Logan-Shearer had proposed to
work only part time. James E. Sylvester, account executive for KHJ{AM) Los Angeles, is
51% owner of Absolutely Great Radio, which is also 33.5% owned by his wife, Donna, and
rest by one other. All promised to take active roles in management

O

Remand. FCC Review Board has remanded comparative contest for new FM in Temple,
Tex., to administrative law judge to consider whether Marymc Broadcasting, which
prevailed in initial decision, had reasonable assurance of transmitter site. Board also
asked ALJ to give further scrutiny to reasonableness of integration proposals of Bell
County Broadcasting Co. and Progressive Communications Inc., competitors for
frequency.

[

Reporting tool. Investigative Reporters & Edilors has published “The Investigative
Journalist's Morgue," annotated index of investigative stories it has on file. IRE, which
plans to update index annually, makes available copies of stories listed therein for 10
Cents per page. IRE's address: PO. Box 838, 100 Neft Hall, University of Missouri,
Columbia, Mo., 65205; 314-882-2042.
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Band to band

The Direct Broadcast Satellite Association
may widen its scope to include the C-band
direct industry and providers of Ku-band
data services, according to new DBSA
Chairman Jack Clark of RCA Astro Electron-
ics.

DBSA, a trade association formed in 1983
by companies with interests in high-power
Ku-band direct broadcasting by satellite,
began considering expansion shortly after it
completed a two-year effort to develop tech-
nical standards for DBS services (BROAD-
CASTING, Feb. 17). A steering committee
headed by James Rarmo of Hughes Commu-
nications was organized early this spring to
review options for the organization's direc-
tion. Recommendations will be made to the
DBSA board at its Septernber meeting.

"This is a period of transition for the in-
dustry and the association,” according to
Clark. “We're shifting the focus from tech-
nology to problems more to do with where
the business is and where it isn't...The
DBSA, by virtue of its charter, is not limited
to technology, regulatory or commercial ac-
tivities. We want to provide a forum for
those interested in enhancing services, to
come together on common interests of pro-
viding better quality, diversity and lower
cost services.”

Graphics grab

Computer simulation firm Omnibus Comn-
puter Graphics has signed an agreement in
principle to purchase the assets of Digital
Productions of Los Angeles, a leading film
and TV animation operation.

The deal, which publicly owned Omnibus
said would make it the world's largest com-
puter simulation company serving the en-
tertainment field, involves the transfer of
debt on a Cray supercomputer leased by
Digital Productions a year-and-a-half ago for
work on film projects including “2010" and
“The Last Starfighter,” and on TV commer-
cials and promos for broadcast and cable
clients.

The Toronto-based Cmnibus will issue
800,000 class A shares at $15 to Control Data
Corp., which holds the debt related to the
Digital Productions’ supercomputer. The
shares are convertible into Omnibus com-
mon stock between June 1988 and June
1991. Omnibus has also acquired from Ram-
tek Corp. of Santa Clara, Calif., additional
assets related to the Cray computer pur-
chase for $1 million in common shares and
an undisclosed cash payment.

Omnibus has production facilities in New
York and Hollywood, and is projecting that
the purchase of Digital Productions will in-
crease sales from $10 million to $14 million

in fiscal year 1986 and to $30Q million in FY
1987. The computer animation market is es-
timated at $180 million, growing at a rate of
45% per year, the company said.

According to Joe Martian, Omnibus
president, the bulk of the company's busi-
ness will remain in scene simulation for film
and industrial purposes, but added that TV
commercial production and network identi-
fications will become a larger enterprise un-
der the new arrangement. Martian also ex-
pects key personnel at Digital Productions,
such as Emmy-award winners John Whit-
ney, chairman, and Gary Demnos, executive
vice president/technology, to remain with
the company.

SMPTE’s Alden retires

The Society of Motion Picture and Televi-
sion Engineers has appointed Sherwin (Si)
H. Becker as new SMPTE manager of engi-
neering. Becker, vice president and director
of engineering at Allied Film & Video, De-
troit, will replace Alex Alden, who has held
the job since 1961 and is planning to retire.

In assuming the new post Aug. 1, Becker
will be responsible for administration of na-
tional and international standards for film
and television. Becker is currently SMPTE's
sections vice president and a U.S. represen-
tative to the motion picture group of the

A NEW PUBLIC SERVICE CAMPAIGN
AIMED AT GOOD POSTURE!

Americans should be more con-
cerned about their posture, because

posture not only affects appear-
ance, it affects health. Here is a
light approach to a serious prob-
lem. It takes advantage of America’s
ability to laugh at itself. It will leave
your listeners and viewers with a
smile and a creative reminder that
correct posture is important. Pos-
ture has a direct bearing on comfort
and work efficiency, and is also a
factor which determines resistance

to disease and disability.

@
' { ‘ “ p& “Enjoy” . sze

FREE Y

TO: American Chiropractic Association 63 |
1916 Wilson Blvd., Arlington, Virginia 22201

60 SECOND AND 30 SECOND

RADIO AND TELEVISION SPOTS

Please send me copies of “*Straighten Up"
public service spots for:

O Television (One 60-sec. & one 30-sec. Taped Spots)
{J Radio (Six 60-sec. & six 30-sec. Taped Spots}

1
1
1
]
1
1
1
1
1
| understand the spots will be sent without cost or obligation. 1
1
1
1
1
1
1
1
1
1

Your station can have this new campaign
free for the asking! Just clip and mail this
coupon. Praview them without charge or
obligation. Use them at your discretion
and as your schedule permits.

Public Service Director

Station

Street Addreas
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ed: WHYY(FM) Philadelphia for best regularly
scheduled talk program, Fresh Air; wWFMT(FM)
Chicago for best music special, a live con-
temporary opera, Harriet: The Wonwan Called
Moses; WNCN(FM) New York, best music
magazine format show, New York Music
Magazine, WHAS(AM) Louisville, Ky., best lo-
cal editorials; WDET-FM Detroit for best infor-
mational magazine format, the Arabesquce:
Insights Into Arab Culture, KERA-FM Dallas,
for best arts and entertainment program,
The Seventh Van Cliburn International Piano
Competition; wczy-AM-FM Detroit for best air
personality, Dick Purtan; XOMO(AM) Seattle
for best writing, The Noorn Report, and
WSB(AM) Atlanta for best episode of a reqular-
ly scheduled talk program, Sound-Off With
Bob Moon.

Among the other 38 programing gold
medal winners were: Mutual Broadcasting
for best news magazine format series, Amer-
ica in the Morning, South Carolina Educa-
tional Radic Network, Columbia, S.C., for
best regularly scheduled music program,
Marian MePwrtland’s Piano Jazz V1, Canadi-
an Broadcasting Corp., Toronto, for best
drama program, The Extradition of Cathy
Smitk, Voice of America for best drama spe-
cial, Sainuel Beckett, Playwright; Anheuser-
Busch, St. Louls, for best sports programing,
Cardinals baseball, and Thea Marshall Com-
munications and the American Association
of Retired Persons, both Washington, for
best informational magazine series, Tuning
In To Life. Gold medals were also awarded to
broadcasters and producers representing
such international locations as Australia,
England and Scotland.

As for overall grand prize winners, seven

other entries in addition to wORAM) New
York won trophies. They were: KSDO(AM) San
Diego for "AIDS Awareness Day,” special
day-long programing addressing AIDS; BBC
Radio Scotland for “Classical Aid,” a day-
long concert designed to raise funds for fam-
ine victims in Ethiopia; LevLane Advertis-
ing, Bala Cynwyd, Pa, for Group W's
Kyw(aM) Philadelphia promotion campaign,
“The Only Way To Keep Up"; Young & Rubi-
cam, New York, for a Dr Pepper campaign;
Joy Radio, New York, for a La Cage Aux
Folles campaign; Newton & Codin Ltd.
Tunbridge Wells, England, for the music in
the TDK audio cassette campaign; and New
Sounds, New York, for an antismoking pub-
lic service announcement called “Ken.”
There were 52 gold medals awarded for en-
tries In radio commercials and public ser-
vice announcements and 69 gold medals for
ptint campaigns.

All broadcast winners were selected out
of 1,547 submissions—18% more than last
year—tfrom 18 countries. Entries aired be-
tween April 1, 1985, and April 1, 1986.

NPR update

National Public Radic’s “Fanfare” fund-rais-
ing campaign to help support arts and per-
formance programing on public radic began
with a reception at the Phillips Collection in
Washington. More than 300 people attend-
ed the affair, where it was announced by
Lucien Wulsin, volunteer chairman of the
campaign and chairman of the Colcrado
Council on the Arts, that $1.6 million of the
campaign’'s $8-million goal has already been
raised 1in “leadership gifts” by 11 organiza-

Breaks

DIGISOUND-E"
The Price Barrien!
M‘r@_{x@_

MEl's new Digisaund-E series provides the superb
audio quality and convenience of the highly
acclaimed standard Digisound but at a price
directly comparable to mechanical cartridge
equipment.

Based on a new cost effective disk drive and with
extra features made optional, Digisound-E
represents unprecedented value.

* Instant random access to hundreds of sound
tracks, or 124, 30 second spats.

* Control, fiexibility end future adaptability not
possible with mechanical cartridge equipment.

* The practical equivalent of more than four, 24
tray devices. Second drive doubles capacity.

DIGITAL A 0 STORAGE

PRESENTING DIGISOUND-E (ECONOMY SERIES)

* Digisound, with MEI's Satmaster programmer,
forms a "cartless” satellite sutomation
system.

* inexpensive English text logging option.

Naw, there is a better way to record and play
your spots. . .

Call Dave Calins 312-295-2606

mEI ELECTRONICS INC.
MICROPROBE

910 Sherwood Drive, Unit 19

Lake Bluff, llinois 60044
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tions. Wulsin, who is also a member of the
President's Task Force on the Arts and Hu-
manities, has worked with NPR for the past
nine months to assemble a steering commit-
tee of 112 performing artists, arts philan-
thropists, arts educators and communica-
tions officials, a number of whom attended
the affair.

NPR plans to distribute the $8 million in
three areas: $6 million for the Premiere Per-
formance Fund, for production and acquisi-
tion of arts and performance programing in-
cluding classical music, jazz, folk music,
radio drama, children’s drama and a new,
two-hour, daily arts/music/news service,
Performance Today, that will provide infor-
mation, commentary, event listings and
concert coverage; $1 million for the Perfor-
mance Reserve, a revolving fund for produc-
tion or acquisition of experimental program-
ing. and $1 million for the Capital
Development Fund, to maintain state-of-
the-art audio technological equipment.

Whulsin anncunced at the reception that
Sony Corp. and NPR have agreed to work
together to create and maintain a state-of-
the-art digital recording studio in Washing-
ton. The value of Sony's initial investment
was conservatively estimated at “a couple
hundred thcusand dollars” by NPR's Jane
Couch, who emphasized that Sony will re-
place NPR's equipment with new technol-
0gy as it develops, so that NPR's studio will
remain state-of-the-art. Installation of the
equipment by Scny will not begin until NPR
raises money to do physical modifications of
its existing facilities, Couch said.

In business

Jay Mitchell Associates, a Fairfield, lowa,
broadcast consulting firm, has formed a Me-
dia Strategies Division to assist agencies
and advertisers in the placement of com-
mercial time on radio and television sta-
tions. Jay Mitchell, president, said the new
division will provide counsel on marketing
strategy, commercial concepts and rate ne-
gotiations.

Playback

Orange Productions, Narberth, Pa., said it
will switch its weekly, two-hour Seunds of
Stnatra broadcast, hosted by Sid Mark, from
a cash to barter distribution system begin-
ning with the program for the July 5-6 week-
end. “We had so many requests from major
and significant secondary markets, as well
as sponsor demand, to convert to barter that
this was the obvious and logical choice,”
said Lita Cohen, president of Orange Pro-
ductions. With barter distribution, the
show's affiliate lineup will increase from a
base of more than 40 stations to about 100.

All the world’s a radio

Noncommercial wNYC(AM) New York and the
New York Shakespeare Festival have joined
forces to produce a series of 26 half-hours
with the umbrella title of Radio at the Public.
The plays will be taped before an audience
at the Festival's Public Theater in New York
and offered to public radio stations. The
funding for the first two half-hour pilots has
been provided by the J. M. Kaplan Fund. The
writers for the pilots are Marilyn Suzanne
Miller and Elizabeth Swados.
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Supreme Court hands press another victory

It overturns Scalia-written,
appeals court ruling dealing with
clarity of evidence in libel cases

Media lawyers and their clients breathed a
sigh of relief last week when the Supreme
Court issued a decision in favor of columnist
Juck Anderson. The courl. in a 6-3 decision,
held that public figures suing for libel must
provide “clear and convincing” evidence of
the alleged libel 1o overcome a defense mo-
tion to dismiss the case.

The decision is seen as likely 1o be used to
clear district court dockets of a large number
of libel cases—and, in the process. 1o save
media defendants substantial sums in lawyer
fees and. eventually, in libel insurance pre-
miums.

The decision was noteworthy also in that
it overturned an opinion of the U.S. Court of
Appeals in Washington that was written by
Judge Antonin Scalia. A week earlier, Presi-
dent Reagan had announced his intention to
nominate Scalia to the Supreme Court to fill
the vacancy being created by the nomination
of Justice William Rehnquist to succeed the

SONO-MAG - Offers the most complete selection of pro-
grammers for the most simple or complex format, in-
cluding satellite, live assist and compact disc operations.

retiring chief justice, Warren E. Burger. Sca-
lia’s opinion in the Anderson case—that the
clear and convincing evidence test need not
be met at the summary judgment stage—had
been cited by some media lawyers as a basis
for their concern regarding Scalia’s views on
libel law {BROADCASTING. June 23).

The opinion was the second in less than
two months in which the Supreme Court
ruled in tavor of the media in libel cases. In
April, the court, in a 5-4 decision that in-
volved The Philudelphia Inquirer, heid that
plaintitls in libel cases must prove the state-
ments at issue arc false (BROADCASTING,
April 28). But while that decision was a wel-
come one to the media, the Anderson case
was regarded as even more important.

Bruce Sanford. an attorney who special-
izes in libel law. sees the decision as a signal
to trial courts to be liberal in granting sun-
mary judgments in such cases—""to get rid of
weak und meritless libel cases long betore
trial.” Once that signal is received. he said,
libel cases “should be cheaper to defend—
and that should be reflected in time in lower
libel insurance premiums.” Those costs. he
noted, have been soaring as libel cases have
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multiplied. “1 always thought this [Ander-
son] case would have an enormous, dollars-
and-cents practical effect.’

Sanford’s conclusion. it not his satisfac-
tion with the opinion. was shared by Mi-
chael McDonald. of the American Legal
Foundation, which was established to aid
libel plaintiffs and which filed a friend-of-
the-court brief in the Supreme Court urging
affirmance of the Scalia opinion. He ugreed
the Supreme Court had sent a signal to trial
courts that it favored the summary judgment
route in libel cases. But McDonald sees that
result as reducing libel litigants’ constitu-
tional right to a jury trial. He said more than
70% of libel cases are currently being dis-
missed. In view of the Anderson decision,
he added, ““] wouldn 't be surprised o see that
figure rise—trial judges are being told to
weigh the evidence, and not send cases 10
the jury.”

Justice Byron White, writing for the ma-
jority, said courts ruling on a motion for
summary judgment in a libel case must fol-
low the “clear and convincing”™ evidence
standard set by the high court in its landmark
New York Times v. Sullivan case, in 1964,
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in deciding “whether a genuine issue of actu-
al maljce exists.” Courts, he said, must de-
termine “whether the evidence presented is
such that a reasonable jury might find that
actual malice had been shown with convinz-
ing clarity.” In New York Times, the court
held that public officials—a term later ex-
panded to include public figures—must
prove “malice,” that the offending material
was published with the knowledge it was
false or with reckless disregard of whether it
was false or not.

At issue was the libel suit that Liberty
Lobby Inc., 2 nonprofit corporation that de-
scribes itself as a “citizens’ lobby,” filed
against Jack Anderson in his role as publish-
er of The Investigator magazine. The maga-
zine had published several articles in Octo-
ber 1981 portraying Willis Carto, founder
and treasurer of Liberty Lobby—and one of
the plaintiffs in the case—as neo-Nazi, anti-
Semitic, racist and fascist. The U.S. district
court dismissed the suit on the ground that
actual malice could not be found; the court
cited the extensive research the author said
had gone into the articles. The appeals court,
however, reversed that decision, holding
that Liberty Lobby was not required to meet
the burden of demonstrating that a jury could
find actual malice with “convincing clarity.”
That, the Supreme Court majority held last
week, was in error.

White, anticipating criticisms of the opin-
ion, said the clear-and-convincing standard
of proof to be observed “does not denigrate
the role of the jury.” He added: “It by no
means authorizes trial on affidavits. Credi-

White

bility determinations, the weighing of the
evidence, and the drawing of legitimate in-
ferences from the facts are jury functions,
not those of a judge.” On the other hand, a
footnote in the opinion appears to overrule
one in a 1979 opinion in which Chief Justice
Warren Burger wrote that actual malice
“does not readily lend itself to summary dis-
position.” Scalia had cited that footnote in
over-turning the district court’s decision. But
White said the footnote in the 1979 case
“was simply an acknowledgement of our
general reluctance™ to grant hibel defendants
special procedural protections in addition to
the constitutional ones embodied in the law.

The current and future chief justices—
Burger and Rehnquist—and Justice William
Brennan dissented. Their dissenting state-
ments criticized the majority opinion for the
confusion they say it will create in the minds
of trial judges.
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Rehnquist, in a statement in which Burger
joined, said that the court had engrafted a
standard of proof applicable to a fact finder
onto the law governing summary judgment.
The result, he said, will be the production of
“great mischief with little corresponding
benefit.” Rehnquist said *“the primary effect”
of the majority’s opinion will be “to cause
the decisions of trial judges on summary
judgment motions to be more erratic and in-
consistent than before.” He said that is be-
cause the court has created a new standard
“without even hinting how [it] will be ap-
plied to particular cases.” He likened the
opinion to a treatise on cooking “by some-
one who has never cooked before and has no
intention of starting now."”

Brennan, too, complained that the court
“fails to explain what it means” when it in-
structs trial judges to “consider” the height-
ened evidentiary standards. But more than
that, he maintained that a plaintiff who pre-
sents evidence that either directly or through
inference supports the evidence he needs to
prevail on his legal claim “has made out a
prima facie case” sufficient to defeat a de-
fendant’s motion for summary judgment,
“regardless of the burden of proof that the
plaintiff must meet.” That, Brennan added,
*“is how it has been, and because of my con-
cern that [the majority] decision may erode
the constitutionally enshrined role of the
jury, and also undermine the usefulness of
summary judgment procedure, this is how [
believe it should remain.”

White's opinion leaves no doubt plaintiffs
now face a heavy burden in overcoming mo-
tions for summary judgment. Liberty Lobby
had argued that a defendant should seldom if
ever be granted summary judgment when his
state of mind is at issue and a jury might not
believe him. But the court disagreed with
Liberty Lobby on its interpretation of the
case it cited in support of that view. The
court, White said, does not read the case as
asserting that a plaintiff may defeat a motion
for summary judgment without offering
“any concrete evidence from which a rea-
sonable juror could return a verdict in his
favor and by merely asserting that the jury
might, and legally could, disbelieve the de-
fendant’s denial. . .” The defendant has the
burden of showing *'no genuine issue of fact”
exists, White said. But, he added, ‘“the
plaintiff is not thereby relieved of his own
burden of producing in turn evidence that
would support a jury verdict.” 0O

Scalia writes
opinion in First
Amendment case

Three-judge panel rules on
impontation of Canadian films

Judge Antonin Scalia’s views on First
Amendment cases have taken on increased
interest for those in the media in the wake of
President Reagan’s announcement that he in-
tends to elevate Scalia from the U.S. Court
of Appeals in Washington to the Supreme
Court (BROADCASTING, June 23). A day



after that announcement, the appeals court
released an opinion Scalia wrote for a unani-
mous three-judge panel that provides addi-
tional material for analysis of his First
Amendment views. It holds that the free
speech/free press guarantee does not bar the
Justice Department from labeling three films
of the National Film Board of Canada that
were imported into the U.S. “political pro-
paganda” and from requiring the film board
to disclose the names of U.S. exhibitors.
Justice acted under provisions of the 40-
year-old Foreign Agents Registration Act.

The case had been brought by the Ameri-
can Civil Liberties Union, Mitchell Block,
president of Direct Cinema Lid., and several
others, including the State of New York and
a library association. They said that the la-
beling of the films and the requirement that
the film board make public the names of the
theaters and groups that showed the films—
and that purchased 100 or more copies—
infringes on the First Amendment guarantee
of free speech; they said the requirements
would discourage groups from buying er
showing the films. One is an Academy-
award winning 26-minute film on the perils
of nuclear war. “If You Love This Planet.”
The other two are on acid rain—"Acid Rain:
Requiem or Recovery™ and “Acid from
Heaven."”

The U.S. District Court in Washington
had dismissed the suit on the ground that the
parties had not shown they would be da-
maged by the requirements. Scalia, in the
opinion in which he was joined by Senior
Circuit Judge J. Skelly Wright and Judge
Robert H. Bork, held the district court had
erred; the opinion said Block had demon-
strated loss of sales of the films because of
the classification and reporting require-
ments. But the opinion rejected the plain-
tiffs" claim that, under the statute. the gov-
ernment can  classify as  “political
propaganda” only material that is “subver-
sive” and disseminated in the “political in-
terests™ of a foreign principal. Scalia said
there is *'no language” in the law to support
that claim.

As for the constitutional arguments. the
court held that the classification requirement
does not support the plaintiffs’ contention
that the term " propaganda’. . .amounts to a
constitutionally prohibited governmental
pronouncement that the films contain ‘mis-
statements. half-truths and attempts to mis-
lead.’™ Scalia noted the statute defines “po-
litical propaganda™ as communication
adapted to “influence a recipient or any sec-
tion of the public. . with reference to the
political or public interests. policies, or rela-
tions” of a foreign government. What's
more. Scalia said. the record refutes any
“equivalence” between classification of a
film as “propaganda” and governmental dis-
approval. He noted that the term is applied to
material produced by U.S. allies, like Can-
ada, and to items fostering positions the
U.S. has supported—a film distributed on
behalf of the Consultate General of lsrael,
“Plight of the Soviet Jewry: Let My People
Go.” for one.

As for the reporting requirements, Scalia
said they implicate the First Amendment—
and must be justified to pass constitutional
muster. And the court concluded the two jus-

tifications advanced by the government
outweigh the burden they place on individ-
ual rights. Justice said the requirement “in-
creases the department’s ability to insure that
registered agents comply with the act’s re-
quirements” and facilitates the monitoring of
agents’ activities. The department also cited
the government’s interest in disclosing to the
public “the nature and extent” of the foreign
agents’ dissemination of foreign advocacy.
Scalia said it is “obvious” that disclosure of
the extent of dissemination of the material is
an objective of the statute. And while that is
not “a state interest of the highest impor-
tance,” he said, it overrides the impairment
of two First Amendment values he sees the
reporting requirement causing.

One is the right to receive ideas in privacy.
But Scalia said that the reporting provision
does not impair such a right on the part of
individuals—it does not require identifica-
tion of those who view the film—and that
none of the groups challenging the law want
1o use the film only for use by its own mem-
bership; they say they want the films to edu-
cate the community. In any case, Scalia said,
the ultimate purpose of the law—to bring to
public attention the success of a foreign
agent’s propagandizing_activity—overrides
any right to view the film in privacy. The
other First Amendment interest that might be
involved, Scalia said, is the right to privacy,
or anonymity. in the dissemination of ideas.
But Scalia said, "It seems inconceivable that
the reporting requirement could have a sub-
stantial effect” upon such an interest. “The

showing of films is by its nature not an anon-
ymous enterprise.”

The appeals court decision does not end
the matter, Last year, a U.S. district court in
California, in acting on a similar complaint,
issued a contrary ruling in enjoining the gov-
ernment from implementing the law. It said
that *political propaganda’ is ordinarily and
commenly understood to mean material that
contains half-truths, distortions, and omis-
sions.” The governmment has appealed that
case to the Supreme Court. And the ACLU,
Block and others are expected to petition the
Supreme Court for review in their case and
to consolidate the two proceedings. a
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Networks refuse
President’s offer
of Contra speech
for broadcast

Only CNN covers Oval Office speech
on eve of House vote on Nicaraguan aid

President Reagan won on the Contra aid is-
sue in the House on Wednesday—but not
because of any last-minute appeal on the
hotly contested issue, First, House Speaker
Thomas P (Tip) O'Neill Jr. (D-Mass.) re-
jected a request that the President be allowed
to address the House on the eve of the vote.
Then, the President suffered a rare rebuff

tions Act and the present ‘Wiretap Act.

from liability.

tion in the Senate.

Privacy bill adopted. The House last week passed the Electronic Communications
Privacy Act (H.R. 4952), which would provide protection for television networks against
dish owners intercepting news and sports backhauls and against the use of their feeds for
scommercial or private financial gain.* The bill is a major rewrite of the “Wiretap Statute” of
1968 and asserts that communications not “readily accessible to the public" are protect-
ed from interception. It would, however, exempt home earth station owners from civil or
criminal penalties for interception of unscrambled broadcast feeds as leng as they are not
used for commercial purposes. (Under the Communications Act, it is still illegal to inter-
cept unscrambled or scrambled broadcast feeds.) The measure reduces the penalty for
illegal interceptions from a five-year felony to a misdemeanor. It also reaffirms the current
prohibition against interception of scrambled broadcast signals.

The Satellite Television Industry Association {SPACE), during deliberations on the mea-
sure, tried to introduce the issue of dish owners' access to scrambled broadcast and
cable programing into the debate. SPACE's efforts were blocked, however, by the net-
works, the National Association of Broadcasters and the National Cable Television Associ-
ation. Also, House Copyright Subcommittee members appeared reluctant to set any
policy on that issue, currently before the House Telecommunications Subcommittee. But
language was added to the legislative history of the bill in the commitiee report that
clarifies the impact of the legislation on dish owners. Basically the fanguage, agreed to by
the House Telecommunications Subcommittee and Copyright Subcommitiee, insures that
what is legal today in the interception of satellite signais by dish owners, would not be
unlawful under the bill. Specifically, it says the committee “does not intend lo make
criminal any type of conduct that is currently lawful under Section 705 of the Communica-

“The legislative language is quite helpful.” said Fred Finn of Brown & Finn, attorneys for
SPACE. Nevertheless, he noted, SPACE still has a problem with the bill, which it believes
would make it criminal for dish owners to watch certain services. “The bill turns privacy on
its head. It doesn't make sense to us,” Finn said. Another unrelated provision in the bill
would provide more protection for journalists who record conversations in the course of
pursuing a story and find themselves under existing law subject to “criminal conviction or
civil liability.* The legislation would remove that threat by making such recordings exempt

A measure identical to H.R. 4952 was introduced June 19 by Senators Patrick Leahy (D-
VL), ranking minority member on the Senate Copyright Subcommittee, and Subcommit-
tee Chairman Charles McC. (Mac) Mathias (R-Md.). The bill is expected to move out of the
Copyright Subcommittee soon. Finn said SPACE will continue its efforts to alter the legisla-
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when ABC, CBS, and NBC turned down a
White House invitation to carry the speech
(the same one) live from the Oval Office.
Only Cable News Network, with its 24
hours to fill, carried the speech.

O'Neill's refusal to tum the House over to
Reagan was based on precedent. A President
had never before addressed the House alone
on a pending matter. And O’Neill, who op-
posed the measure, felt the request was in-
tended chiefly to embarrass him. The three
networks turned the White House down on
the editorial judgment that the President
would not make news. Spokesmen also not-
ed they were contacted by the White House
only some two hours before the president
intended to speak on Tuesday.

George Watson, head of the ABC News
Washington bureau, said the President’s
speech was not directed to the public at large
but was a lobbying effort aimed at the
House—*"and maybe at only 20 members
who would make the decision. It didn’t seem
to warrant preempting the network.” Watson
said the network would have carried the
speech if it had been made in the evening in
the House. "That would have been an un-
precedented event.” Turning down the invi-
tation to cover a speech from the Oval Of-
fice. Watson said, “didn’t seem a tough
decision.” Christie Basham. deputy chief of
NBC News’s Washington bureau, noted that
NBC and the other networks had broadcast
the President’s speech in March on Contra
aid. The network did not consider another
speech on the subject worth a half hour of
live time. CBS News’s Jack Smith made a

similar comment on the network’s Morning
News, on Wednesday.

Ed Turner, executive vice president of
CNN, did not reject the notion that the large
news hole the network has available was a
factor in carrying the speech. But he noted
that the network also carried O*Neill, “It
was a spin-off of O’Neill asking for response
time,” Turner said. CNN anchor Bernard

Shaw did a 20-minute interview with
O’Neill in his office on Capitol Hill.
When the talking stopped, in the House,
the $100-million package of aid for Nicara-
guan rebels fighting the Sandinista govern-
ment won, 221-209. Maybe those 20 or so
House members Watson said would tip the
scales were watching the President on CNN
on Tuesday. (]

Rodeo Drive gunman talks to media

Broadcasters air phone conversations
with man holding hostages in store

Mutual Radio, UPI Radio and KTLA(TV) Los
Angeles found themselves in the middle of
the news last week. Representatives of each
talked by phone, and taped their conversa-
tions, with 2 gunman in a bloody siege at a
Beverly Hills, Calif., jewelry store that left
three hostages dead.

On Monday, June 23, Brian Sullivan,
news editor for Mutual Broadcasting, Wash-
ington, was following a wire service report
of an incident outside the Van Cleef & Ar-
pels jewelry store on Rodeo Drive. Accord-
ing to Sullivan, he was seeking reaction
from police or eyewitnesses when he placed
a call to the store at about 2:20 NYT. What
he got was an interview with the alleged
gunman, later identified as Steven Livaditis,
who claimed to be holding five hostages in
the store after a failed robbery attempt.

According to UPI Radio Los Angeles bu-
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reau manager, Bob Fuss, between 3:30 p.m.
and 4 p.m. NYT, UPI staffer Stan Metzler
called what he thought was another branch
of Van Cleef & Arpels to confirm the spell-
ing of the the store’s name. The man who
answered the phone gave him the correct
spelling, then informed Metzler that he was
the gunman holding hostages and asked
Metzler if he wanted to talk with him. In the
10-15-minute  conversation, which UPI
taped, the gunman said he had already killed
one hostage. He then allowed Metzler to
speak to two of the hostages,

Some time between 3 p.m. and 4 p.m.
NYT, KTLA(TV) Los Angeles assignment
manager Ken Levine received a call from
store manager Hugh Skinner, a hostage who
was later to die during the gunman’s escape
attempt and capture, saying the gunman
wanted to appear on KTLA(TV) and wanted a
monitor delivered so he could see himself.
The gunman then got on the line. It was the
first of several calls the station would re-
ceive from the gunman during the day.

The police were contacted in each case.
Both Mutual and UPI were instructed to
“ease out” of their conversations, as they
did. According to Fuss, Mutual immediately
gave the police a description of the conver-
sation. “They didn’t ask to listen to the tape,
or to withhold any information,™ said Fuss.
KTLA remained in touch with a police nego-
tiating team throughout the day. According
to Wald, the police requested that no com-
mitments be made to the gunman, who re-
peatediy asked to appear on television. Wald
said he volunteered equipment as a cover for
police to gain entrance to the store, but said
he had “no intention™ of endangering a crew
from the station.

From its 20-25 minutes of taped conversa-
tion, Mutual culled six or seven actualities to
insert into its Mutual News radio broadcasts,
beginning with its 3:30 p.m. NYT newscast.
Among others who used portions of the Mu-
tual conversation actualities were ABC's and
CBS’s evening news, ABC's Good Morning
America and CNN.

UPI first broadcast actualities in its 5 p.m.
NYT newscast. The spot featured the gun-
man’s assertion, which later proved true,
that he had killed a hostage: *He was a secu-
rity guard in here. He was talking back to
me. [ asked him to keep his mouth shut. He
kept on talking, so I killed him. I stabbed
him. I stabbed the man in the back.” UPI
provided a tape both to NBC Nightly News
Monday and to CBS News on Tuesday.

KTLA broke into regular programing with
a report conlaining videotaped footage at 3
p.m. Pacific time. It also featured a report in
its 10 p.m. news. a
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WNFI(FM) Palatka, Fla. 0 Sold by Ronette
Communications Corp. to Norman
Drubner for $8.5 million. Seller is owned by
Carl Como Tutera and Ronald Samuels. It
also owns KXYQ(FM) Salem, Ore. Buyer
owns WNLCAM)-WTYD(FM) New London,
Conn.. and WPAPAM) Panama City, Fla.
WNFI is on 99.7 mhz with 100 kw and anten-
na 1.249 feet above average terrain. Broker:
The Holt Corp.

WLDS(AM)-WYMG(FM) Jacksonville and
WLRW(FM) Champaign, both lllincis o Sold
by Joyner Broadcasting to Saga Communi-
cations for $5.3 million. Seller is owned by
A. Thomas Joyner, who owns WZFX-FM Fay-
etteville, N.C., and recently purchased
KGTN-AM-FM Georgetown, Tex. (“Changing
Hands,” June 16), subject to FCC approval.
Buyer is newly formed owner of two AM’s
and three FM’s formerly owned by Joseph-
son Communications is headed by former
Josephson president, Ed Christian. It recent-
ly sold wzkC(FM) Rochester, N.Y. {Changing
Hands, June 9). WLDS is daytimer on 1180
khz with 1 kw. WYMG is on 100.5 mhz with
50 kw and antenna 492 feet above average
terrain. WLRW is on 94.5 mhz with 27.4 kw
and antenna 400 feet above average terrain.
Broker: Chapmen Associates.

WMGC(TV) Binghamton, N.Y. o Sold by Pin-
nacle Communications Inc. to Citadel Com-
munications Co. Ltd. for $5 million. Seller
is owned by Phillip D. Marella, who has no
other broadcast interests. Buyer is New
York-based group of three TV’s principally
owned by Phillip J. Lombardo. WMGC is
ABC affiliate on channel 34 with 676 kw
visual, 67.6 kw aural and antenna 1,227 feet
above average terrain. Broker: Avpro Inc.

KNAN-FM Monroe, La. 0 Sold by Hope Com-
munications- to Love Broadcasting Co. for
$2,410,000, including $350,000 noncom-
pete agreement. Seller is owned by Roger
Pinton, who has no other broadcast interests.
Buyer is Biloxi, Miss.-based group of two
AM’s, two FM's and one TV, principally
owned by James E. Love, Jo L. Little and
Mary E. McMillan. KNAN-FM is on 106.1
mhz with 30 kw and antenna 452 feet above
average terrain. Broker: Chapman Associ-
ates.

KFIM(FM) El Paso o Sold by 92 KFIM Inc. 1o
ELP Broadcasting Associates for $1 million.
Seller is owned by Ronald S. Marks, John A.
Parry, John L. Thompson and Lewis Qver-
street. [t has no other broadcast interests.
Buyer is owned principally by Les Rober-
son, former general manager of WSTF(FM)
Cocoa Beach, Fla. KFIM is on 92.3 mhz with
100 kw and antenna 1,860 feet above aver-
age terrain. Broker: Donald R. Clark Inc.

KQMS(AM) Redding, Calif. o Sold by Radio
Redding Inc. to Redding FM for $750,000,
comprising $300,000 cash and remainder
note. Seller is principally owned by George
Johnson. It also owns KMFR(AM) Phoenix
and KTMT(FM) Medford and KTVZ(TV) Bend,
both Oregon. Buyer is owned by Eugene L.
Hill, his wife, Joy, his mother, Emma, and

Jerry McGee. It also owns co-located
KSHA(FM), KQMS is on 1400 khz with 1 kw
day and 250 w night.

KNWZ(AM) Palm Desert, Calif.0 Sold by Me-
dia Women Inc. to brothers, Keith and Ken-
neth Bass, for $700,000. Seller is principally
owned by Mary Neiswender, who has no
other broadcast interests. Buyers own KBKB,
computer consulting firm also involved in
real estate development. They have no other
broadcast interests. KNwZ is daytimer on
1270 khz with 1 kw. Broker: Hogan-Feld-
man Inc.

KLAR(AM) Laredo, Tex. 0 Sold by KLAR Ra-
dio Inc. to Crystal Media Inc. for $450,000.
Seller is subsidiary of Hicks Communica-
tions Inc., Austin, Tex.-based group of four
AM’s and four FM’s principally owned by
R. Steven Hicks, president. Buyer is owned
by Mary Furrh Gomez, Marshall, Tex.-
based investor with no other broadcast inter-
ests. KLAR is on 1300 khz with 1 kw day and
500 w night. Broker: Norman Fischer & As-
sociates Inc.

WCNH(AM)-WWSD(FM) Quincy, Fla. 0 Sold
by Big Bend Broadcasting Corp. to Capital
Broadcasting Inc. for $400,000. Seller is
principally owned by William S. Dodson. It
also owns WwWBSC(AM) Bennettsville, S.C.
Buyer is owned by Bruce A. Houston and
Stanley Karas. It also owns WIKX(FM) Immo-

kalee, Fla. WCNH is on 1230 khz with 1 kw
day and 250 w night. WwsD is on 101.7 mhz
with 3 kw and antenna 200 feet above aver-
age terrain.

KZIQ-AM-FM Ridgecrest, Calif. © Sold by
Space/Time Broadcasting Co. to Bel Air
Broadcasting Corp. for $335.000. Seller is
owned by John T. Murray and Forest W.
Ogan. It has no other broadcast interests.
Buyer is owned by Robert M. Rosenthal.
Beverly Hills, Calif.-based attorney with no
other broadcast interests. KzZIQ is daytimer
on 1360 khz with | kw. KZIQ-FM is on 92.7
mhz with 3 kw and antenna 183 feet below
average terrain.

1 CABLE ———— |

System serving Hoboken, North Bergen,
West New York, Weehawken and Union City,
all New Jersey 0 Sold by Prime Cable Corp.
to Riverview Cablevision Inc. for approxi-
mately $75 million. Seller is Austin, Tex.-
based group of 10 systems headed by R. W,
Hughes, president. Buyer is subsidiary of
Sutton Capital Associates Inc.. New York-
based group of eight systems owned by Wil-
liam H. Ingram and Cathy M. Brienza. Sys-
tem passes 75,000 homes with 30.000
subscribers and 250 miles of plant. Broker:
Daniels & Associates.

System serving Fort Smith, Ark. O Sold by
Rogers Cablesystems of America to Com-
munications Services Inc. for approximately
$25 million. Seller is subsidiary of Toronto-
based, publicly traded, Rogers Communica-
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tions Inc. Itis headed by E.S. Rogers, chair-
man. Buyer is Junction City, Kan.-based
MSO serving over 185,000 subscribers,
principally owned by Tele-Communications
Inc. 1t is headed by Bruce R. Plankington,
president. System passes 32,000 homes with
28,000 subscribers and 520 miles of plant.

System serving Walla Walla and College
Place, both Washington o Sold by Group W
Cable to McCaw Communications Compan-
ies for approximately $10 million. Seller is
cable subsidiary of Westinghouse Electric
Corp. Sale was originated before recent di-
vestiture of all but two of Group W’s cable

properties (“In Brief,” June 23). Buyer is
Belleview, Wash.-based MSO serving over
380,000 subscribers. It is principally owned
by Craig O. McCaw and family. System
passes 14,869 homes with 9,235 subscribers
and 171 miles of plant. Broker: Communica-
tions Equity Associates.

Arbitron in court battle over ADI move

Alabama broadcaster is suing ratings
company for $10 million for ADI change

Anniston Broadcasting Co. Inc. has gone
into U.S. district court in Alabama in an
effort to prevent Arbitron Ratings Co. from
denying ABCI's WISU-TV Anniston, Ala., its
Area of Dominant Influence. Arbitron in-
tends to transfer, for its rating purposes, Cal-
houn County. the only county within the An-
niston ADI, to Birmingham, Ala. ABCI is
seeking $10 million in punitive and compen-
satory damages in addition to injunctive re-
lief. The Arbitron plan, ABCI says in the
complaint, will cause it “irreparable” harm.

Television stations in small markets re-
gard identification with an ADI as crucial to
their efforts to sell to national and regional
advertisers, who look to identifiable mar-

kets. Anniston is the 193d market, consist-
ing of Calhoun County with its 44,000
homes. (Birmingham, the 46th market,
would jump to the 43d if Calhoun County
were added to the market.) Losing an ADI is
loss of status to a small-market station, ac-
cording to ABCI’s counsel, Richard Hil-
dreth. “Selling to a national advertiser be-
comes difficult for them; they disappear.
And even if a station regains an AD] status,
it has been tarred with the brush of an incon-
sequential operation.”

ABCI, which owns one other television
station and 12 radio outlets, says that Arbi-
tron has already notified the advertisers and
advertising agencies of the proposed shift,
which would show up in the December rat-
ing book. Such a shift, ABCI adds, would
constitute a breach of the contract Arbitron

Arthur Kern & Alan Beck

l of American Media, Inc. have contracted to transfer
WLIF (FM), Baltimore, MD
Jor

$25,045,000.”

lo

John A. Gambling

of JAG Communications

AMERICOM
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Washington, D.C. 20006
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signed with it. ABCI also says it would be a
“misuse of the monopoly power” it says Ar-
bitron €njoys in the Birmingham and Annis-
ton ADI's. An Arbitron spokesman said the
company had not seen the complaint.

According to ABCI's complaint, Arbitron
would make the change in the face of state-
ments in Arbitron’s methodology that
would, ABCI says, dictate a different result.
Arbitron has said it will make the change
because the average viewer shares for WBRC-
TV and WVTM-TV, both Birmingham, have
exceeded WISU-TV’s share in Calhoun Coun-
ty in the 1985-86 survey period. Arbitron
uses only the two stations since, according
to the Arbitron method, it only counts sta-
tions with at least a 5% share. But that, says
ABCI, is one of the principal errors underly-
ing the Arbitron plan to shift the Anniston
ADI; it argues that Arbitron should have in-
cluded WTTO-TV Birmingham’s share in the
average as well.

ABCI says WTTO-TV became available to
the Calhoun County television audience late
last summer, when cable television systems
in the county began carrying it. That station,
ABCI says, has a 5% share in the county.
And if that share is factored into the average
of the Birmingham stations' in share Cal-
houn county, ABCI maintains, the result
would be less than wISU-TV's share. In fact,
ABCI says that analysis of Arbitron’s May
1986 survey data shows that Anniston would
retain its ADI designation, regardless of
whether WTTO-TV’s market share is included
in the Birmingham average.

Arbitron’s methodology, ABCI notes,
says that Arbitron reserves the right, under
“exceptional circumstances,” to “exercise
its professional judgment in county assign-
ment policies.” And, ABCI adds, the emer-
gence of WITO-TV as a station with a market
share of more than 5% as a result of the
initiation of cable carriage is an “exceptional
circumstance” that Arbitron should have
considered. Its failure to do so, ABCI says,
constitutes a breach of contract.

The methodology also says Arbitron will
consider “historical” factors in determining
ADI locations. And Anniston, ABCI says,
“has been designated as a separate ADI ev-
ery year since 1972."

Unless Arbitron is barred from eliminat-
ing the Anniston ADI and adding Calhoun
County to the Birmingham ADI, the com-
plaint says “devastating loss of approximate-
ly 75% of the monitoring homes, or diaries,
in Calhoun County.” m]
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Intelsat board
moves to face
the competition

Enhanced version of business service,
changes in Vista sector passed

The International Telecommunications Sat-
ellite Onzanization continues to gear up for
the competitive market in the international
communications satellite business that U.S.
firms hope to create with the separale sys-
tems they are establishing. Intelsat’s 67th
board of governors meeting. in Rio de Jun-
eiro lust week. took a number of actions
designed to improve service to Intelsat’s cus-
fomers.

For instance. the board authorized. in
principle, the provision of an enhanced ver-
sion of the Intelsat Business Service. The
service. called Super IBS. will. according to
Intelsat. provide a lower error bit rate and
higher channel availability standard than ba-
sic IBS and thus provide Integrated Services
Digital Network service qualily that some
business customers require.

The board also:
® Approved a new Super Vista Service that
Intelsat said will improve the economy of
low-traffic terminals in developing countries
and those on thin routes. Intelsat said the
improvements result from more efticient use
of its space segment and the resulting lower
charges to end-users. Super Vista will con-
sist of Intelsat’s existing Vista service cou-
pled with a Demand Assigned Multiple Ac-
cess system providing both international and
domestic scrvices.
® Approved in principle further expansion
of services o small earth stations. This was
said to be the “first step™ in allowing small
and lower-cost earth stations. such as Stan-
dard E-2 (K-band. 5.5 meters) and F-2 (C-
band. 7.5-8 meters), to carry high quality
fixed bit rate digital traffic over Intermediate
Data Rate carriers compatible with the
evolving ISDN service.

The board also took an action some saw as
retlecting favorably on the reliability of sat-
ellite service when measured against fiber
optic cable, which is expected to provide
Intelsat with its most serious transoceanic
competition. The board approved a new ca-
ble-restoration service designed for high-ca-
pucity. transoceanic fiber optic systems. It
will be offered in addition to Intelsat’s other
cable restoration services.

Intelsat’s new planned domestic satellite
service continued to attract customers. Intel-
sat announced the sale of two transponders
to Turkey. located at 66 degrees cast longi-
tude. to enable Turkey to increase its nation-
wide TV network. Intelsat also reported pre-
viously announced sales of transponders to
Gabon and the People’s Republic of China.
Gabon signed a contract for one transponder
on the Intelsat satellite at 359 degrees east
and PRC. for two at 66 degrees cast.

The board ¢lected a Japanese, Tadashi Ni-
shimoto. as chairman for a one-year term
beginning this month. He had served as vice
chairman. Nishimoto is the first Japanese to

STy

serve as chairman of the board. The board
meeting was notable for another first, as
well. It was the first attended by the PRC as
a member of the board. The PRC shares

representation by one governor with three
other nations—Brazil, which will name the
governor 1o represent the group, Portugal
and Uruguay. o

BSotitomuling

Rave ratings. Control Data has filed for offering ot $250 miliion in senior notes due June
15, 1991; and $100 million in convertible subordinaled debentures due June 15, 2011.
Net proceeds would be used to repay debt, including, possibly, roughly $47 million in
public debt and other obligations secured in part by Arbitron. Debt prospectus said
ratings service had 1985 revenue of $122 million: *Arbitron's revenues and profits have
increased every year since 1975, and it has been the principal profit contributor to
Financial Information and Commercial Services sector of Control Data.”

Electronics bolts. Directors of Adams-Russell Co. voted to adopt poison pill rights
provision and te spin off electronics products operations into separate company apart
from cable systems. Rights are similar to those recently adopted by many Fifth Estate
companies, and become effective if person acquires more than 20% of Adams-Russell
stock or announces tender offer for more than 30%. Rights do not apply to Adams-
Russell Electronics 0., new name being given to aerospace products and electronics
and instruments group. which includes microwave equipment. Cable systems serving
151,000 subscribers will constitute remainder of Adams-Russell Co. and will continue to
trade on American Stock Exchange, while spin-off company will trade on NASDAQ.
Officers of present company will continue to hold same titles in both companies. Both
rights and stock of new Adams-Russell Electronics will be distributed on one-1o-one
basis to sharehciders of record as of today, June 30. Distribution date will be July 14.

Rich get richer. Reuters shareholders are selling roughly two million American depository
shares, which represent 12.2 million limited voting "B" shares—about 4% of total—ot
financiat informaltion and general news service. Those selling include Auslralian
Associated Press Proprietary Limited, news service owned by member daily Australian
newspapers: and Anthony and Jerome A. Rich, who obtained holdings in April 1985,
when company, Rich Inc.. Chicago-based designer of financial information systems, was
purchased by Reuters. Offering is through Merrill Lynch Capital Markets and S.G. Warburg.

Looking for big ‘Splash.’ Initial public offering is being made for new television and film
production company, Imagine Films Entertainment. headed and majority owned by Ren
Howard and Brian Grazer, co-chief executive officers. Offering. to be sold through Allen &
Co.. is tor 1,667,000 units, with each unit consisting of share of common stock and
warrant tc purchase additional one-third share of stock. Net proceeds will be used for
development and production of theatrical films. television series, mini-series and made-
for-television movies, although “the company does not presently intend to develop game
shows or daytime soap operas.” Prospectus said Imagine had "concluded negoliations
with Paramount Television for a commitment from ABC for a half-hour pilet and five
episodes for a comedy series based upon the teature film, ‘Gung Ho." " Imagine also

has granted Tri-Star Pictures “right of first negotiation/last refusal'” to syndicate any off-
network shows produced by Imagine. Tri-Star also will have opportunity to distribute
certain theatrical productions of Imagine and will pay company nonrefundable fee. Grazer
and Howard founded company in November 1985 and collaborated on film “Splash.*
President and chief operating officer is Neil S. Braun, formerly senior vice president, film
programing, for Home Box Office. Company is still looking for chief financial officer. IPO

is expected to be priced within several weeks.
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Production by CBS

With the promotion of Allen Shaklan to vice
president, programing, news administra-
tion, and station services, for CBS/Broad-
cast Group Television Stations Division, the
CBS-owned stations will attempt to become
more involved with production of specials
and series, eventually for syndication by an
outside firm. Shaklan said production for
syndication has been “targeted as a revenue
source,” but that productions will serve the
stations’ needs first.

Past productions of the station division
have been syndicated by Syndicast Ser-
vices, headed by Len Koch, former manager
of CBS's XNXT(TV) Los Angeles (now KCBs-
Tv). CBS has no contract with Syndicast.

Shaklan said a good example of what the
division hopes to do is Upfront, a talk/inter-
view show with Greg Jackson, produced by
WCBS-TV New York. There will be 13 Upfront
pregrams for airing on CBS stations, and in
syndication, this summer. Shaklan said it is
hoped a series produced by CBS wil be on
the air by 1987. Ray Sclley will continue to
represent the CBS stations programing de-
velopment interests on the West Coast as
director, development and creative affairs.

Shaklan was formetly vice president and
assistant to the president of the CBS sta-
tions.

Piece of Prism

Fries Entertainment Inc. has announced an
agreement with the principal shareholders
of Prism Entertainment for acquisition of
65% of outstanding common shares of
Prism. In an anncuncement, the purchase
price of the controlling block of shares was
valued at a maximum of $18,132,000, con-
sisting of $8,619,000 in cash, 515,162 shares
of Fries common stock and a contingent
payment of up to $4,619,000 based on
Prism's future earnings. Fries will also ac-

quire control of Fox/Lorber Associates Inc.,
as part of the transaction (Fox/Lorber was
recently acquired by Prism). Prism chair-
man and president Barry Collier will remain
with the company in that capacity and will
assume the new title of executive vice presi-
dent and a director of Fries. Charles Fries
will become chairman and a director of
Prism. The deal will close on Aug. 15, and
the new company will be named Fries/Prism
Entertainment Inc.

LBS limited partner

LBS Communications has purchased an in-
terest and has become a limited partner in
Chelsea Communications. Chelsea will act
as a production arm for LBS. The two com-
panies are currently involved in The Group, a
fitsst-run, half-hour strip for 1987-88, in
which group therapy sessions are acted out.
The two have also worked togethet on The
Canned Film Festival and The Making of .. ..

Narrowcast widens

The National Narrowcast Service, which re-
ceived a go-ahead and $500,000 at the Pub-
lic Broadcasting Service's latest board
meeting (BROADCASTING, June 23), will offer
three nationwide teleconferences next fall
and a five-part industry program service in
January 1987. The teleconferences will be
available through public television stations
or in the workplaces of NNS subscribers that
sign up in advance of the January launch,
and will focus on "issues of critical interest
to business.,” said NNS Director Gail Arnall.
The five segments offered through the ser-
vice are management and supervision, sales
and matketing, effective communications,
basic computer literacy and advanced com-
puter skills and applications. Ancillary offer-
ings include a college credit, a new-product
preview segment and industry-specific pro-
grams, with several more offerings antici-
pated over the next several months. The
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cost of the service is based on the number of
employes at a subscriber site. The suggest-
ed retail price for the first basic service runs
from $300 a year for companies of fewer than
100 employes to $2,500 per year for compan-
ies with more than 20,000 empioyes. Addi-
tional basic units will be offered at dis-
counts, and additional nonbasic programs
are available at prices ranging from a low of
$75 to a high of $2,500. NNS will continue to
offer seminars and teleconferences “on sub-
jects of vital interest to the business com-
munity, priced frem $50 to $1,000 per semi-
nar,” said Arnall. NNS will also be offering
programing to companies that already have
satellite dishes, with the intent of making
NNS programing available as widely as pos-
sible, she said.

NNS cannot be used on open broadcast or
cable, but can be placed on addressable ca-
ble, as was done during the 15-week dem-
onstration of national narrowcast service in
21 public television test markets, involving
101 businesses and 37 colleges, funded in
large part by the Annenberg/CPB Project.
Demonstration participants that will be-
come NNS members in January include
Chrysler, the Pennsylvania Civil Service
Commission, Aetna, Burroughs, San Diego
State University, Teledyne Ryan Electronics
and Home Federal S&L. The NNS goal is 600
subscribers in place by the January Jaunch.

Western attention

NEBC brought the half-hour comedy back to
prominence with The Cosby Show. Whether
it can do the same for the western, only time
will tell. The network now has two westerns
in development. One is from Elmore Leon-
ard called Duell McCall, the other is Indepen-
dence, from MTM. Costs aze a problem with
the MTM project, and the company is look-
ing for a co-venturer before proceeding.

Going private in France

The effort to privatize the French television
industry continued with the government's
introduction of a bill seeking the sale of the
state-owned network, Television Francais
1. The bill, expected to be voted on by the
French patliament in July, according to the
French daily, Le Figaro, calis for the owner-
ship of the network to be offered to a combi-
nation of public shareholders, private finan-
ciers and TF1 employes. The legislation also
calls for the reassessment of an earlier grant
given by the now-custed Socialist govern-
ment to the private national network of Ital-
1an TV magnate Silvic Berlusconi and two
French industrialists, said one French
source. La Cinque (Channel Five) became
the first private TV channel in France when
it went on the air last winter, but at least one
key issue under scrutiny is the general en-
tertainment network's airing of theatrical
films, opposed by French film interests.



ANA, RAB offer media targeting tips

Bruskin-conducted study unveiled
at New York workshop details
radio listening trends

More adults 18 and older (49%) spend their
media time with radio during the hours of 6
a.m. to 6 p.m. than with television, newspa-
pers and magazines, according to a new Ra-
dio  Advertising  Bureau-commissioned
study conducted by R.H. Bruskin & Associ-
ates. Results of the study, titled “Media Tar-
geting for the 90's,” were unveiled during
the Association of National Advertisers/Ra-
dio Advertising Bureau’s 19th annual Radio
Workshop Day at New York's Waldorf-As-
toria hotel.

The RAB study also showed radio as the
first source of news and intormation in the
morning (6-10 a.m.). accounting for 48% of
the adults surveyed. (Television was named
by 30% of the respondents, followed by
newspapers with 16%. The remaining 6%
had no response.)

Based on the study’s other findings, R. H.
Bruskin President Marvin Baiman, who pre-
sented the results, observed that adults 25-54
spend 53% of their media time—6a.m. to 6
p-m.—with the aural medium while full-
time working women “dedicate nearly two-
thirds of their media time to radio, which is
more than the time spent with all other media
combined.”

Of particular interest. said Baiman, is ra-
dio use among light users of other media. He
noted that “Americans who spend only a few
minutes with print media and barely an hour
with television, spend a minimum of two-
and-a-half hours listening to radio each day.”

The study was conducted between April
15 and May 10 of this year, drawing upon a
nationwide sample of 1,280 adults.

The agency keynote address at the day-
long event, which attracted some 600 radio
and advertising executives, was delivered by
Charles Pecbler Jr.. chief executive officer of
Bozell. Jacobs. Kenyon & Eckhardt, who
described himselt as part of the “vanishing
breed of advertising executives who grew up
watching the radio.” Peebler said his firm “is
the only major advertising agency in Amer-
ica that commits 15% of its advertising to
radio.™ which translates into more than 5150
million. “Our heavy radio clients are action-
oriented. When they advertise. they expect
something to happen—now—at the counter
and at the cash register.” Peebler said.

The client keynote address was given by
Thomas Mason, marketing manager of
Chevrolet's passenger car division, who told
the group his company spends nearly $15
million a year on radio advertising. By plac-
ing 80% of the radio commercials in AM or
PM drive time and 20% in evening and
weekend time slots, Chevrolet reaches 60%
of its target audience in each of its key mar-
kets (those with traditionally large sales vol-
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Harvey, Stakelin and Freberg
umes), said Mason.

The Chevrolet advertising executive said
radio was used as a “primary reach medium”
by the company to introduce the 1984 Cor-
vette line in California. And, according to
Mason, radio, long before the television ads
began, created “an unprecedented demand
for the car.” There were several other client
case history presentations testifying to ra-
dio’s strength as an advertising vehicle.

Miles Laboratories will join the ranks of
network radio’s top 10 advertisers this year
when it commits over 50% of its total GRP’s
to sell four major brands. said Mitchell
Streicker, vice president and director of me-
dia operations for Miles.

Miles Labs™ increased use of radio. said
Streicker, can be traced to the firm's market-
ing plans in spring/summer 1983 when “‘we
converted all advertising for Bactine to radio
because we could not afford magazines or
television to reach our target audience
... .Business always picked up when radio
was part of the mix and didn't do as well
when radio was dropped.”

Allan Marcy, director of advertising for
the Dial Corp.. said Dial has expanded its
use of radio “for more brands in more differ-
ent ways than ever before.” He noted that the
firm employs network radio as a “secondary
medium” for its Dial Soap product line “to

extend its reach to light TV viewers.”

As for the Purex laundry brands, Marcy
said the firm selected network radio as the
“primary consumer motivating medium.”
Radio ads allow Purex “to reach over 50% of
the target audience [women 25-54] during
each advertising flight with a minimum of
two commercial message impressions dur-
ing each week of national advertising.™
Throughout 1986, the company is advertis-
ing over both wired networks and nonwired
rep sales networks. Other radio case history
speakers included Randy Smith, general
manager, People Express, and Gregory
King, assistant advertising director, Hart-
ford Insurance Group.

Also on hand was Stan Freberg, who, in
reflecting upon his 28-year career in the ad-
vertising business, posed the following
question: I television commercials are sup-
posed to be getting better, how come it isn’t
apparent?” Freberg said he believes in the
power of radio because “it’s dedicated to
man’s imagination.”

RAB President Bill Stakelin announced
the winners of the association’s first annual
Orson Welles Creative Awards contest, de-
signed to recognize the best station-written-
and-produced radio commercial in 12 busi-
ness categories. Choosing from among
1.200 entries. Stakelin said, the association
has witnessed “'a tremendous increase in the
quality of commercials.”

Sports advertising
is name of game at
New York conference

Representatives from networks and
advertisers talk about high cost

of low-rated sports programing

at first sports conference

“The Sports Conference” was born last week
in New York. The two-day gathering (June
23-24) of executives in the business of
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AH Belo . . ... coooa 56
Adams Russell. . ... .. 40
Affiliated Pubs . . . . . .. 56
American Comm. & TV . .
American Family. . . . . . 32
Assoc. Commun.. . . . .. 50
Business Men's Assur. . . 29
Chris-Craft . . ....... 72
Dun & Bradstreet . . . . . 19
Gannett Co.. . . ... ey 85
GenCorp . . . ....... 75
General Cinema . . .. .. 56
Gray Commun.. . . . ... 139
Jefferson-Pilot . . . . ... 53
John Blair. . . ..... .. 29
Josephson inth.. . . . . ., 10
Knight-Ridder. , . . . ... 55
Lee Enterprises . . ., . . . 26
Liberty. . ... ....... 42
McGraw-Hill. . . . .. ... 50
Media General . . . .. .. o8
Meredith Corp. . . .. ... 75
Multimedla . . . . . ... . 42
New York Times . .. ... 80
Park Commun. . . . . . .. 29
Rollins Commun.. . . . . . 38
Selkirk. . . ... ..., .. 24
Stauffer Commun. . . . . . 150
Tech/Opsinc.. . .. .... 33
Times Mirror . . . ... .. 67
TM Communications. . . . 3
TPC Commun. . . . .. o

Tribune . . ......... 76
Turner Bestg. . . . . . .. o 24
Washington Post. . . . .. 175

All American TV . . .. .. 14
American Nat. Ent . . . . . 2
Barris Indus . . . ... .. 24
Birdfinder Corp. . . . . .. 1
CocaCola. . ........ 120
Disney. . .. ........ 53
Dow Jones & Co. . . ... 56
Financial News. . , . . . . 15
FourStar . .. ....... 5
Fries Entertain.. . . . . o o 8
Gult + Western . . . ... 68
HalRoach. . . .. .. ... 16
Heritage Entertain.. . . . . 10
KingWorld . . ... .... 48
Laurel Entertainment , . . 7
Lorimar-Telepictures. . . . 31
MCA. ............ 50
New World Pictures . . . . 19
Orion Pictures . . . . . .. 16
Peregrine Entertain. . . . . 28
Playboy Ent. . . . . .. .. 6
Reeves Commun. . . . .. 13
Republic Pictures ‘A" . . . 13
Republic Pictures ‘B’ . . . n
RobertHalmi . . . ..... 4
Sat. Music Net.. . . . . _ . 10
Warner Communications . 54
Westwood One. . . . . .. 33

18
34
14

3/32

12
12

12
7/8

172
3/4

314
58
5/8
78
174
58
172
1/4

12
14

7/8

14
1/2

7/16

174
5/8
1/2

38
14
78
34
7/8
78
78
12
778
34
12
34

12
1/2
172

55
40
55

31
49
28
72
1s
84
74
51
138
54
29
10
56
26
42
58
98
76
40
76
28
38
24
155
32
66
3

76
26
169

14
2
22
1
19
50
53
17
S
8
65
14
11
4
7
30
50
19
17
25
6
1
"
10
3
10
54
31

3ia
1/4

332
13

58
172

8
78
34

34
e
1/8

5/8
174
58
38
5/8

14
112
34

38

18
38
172

12
716
38
1/16
18

12

718

1/4

3/4
38

7/8
8

12
m
1/8
114
3/4

38 67 28 648

1/2 124 26 252
114 227 32 1003

7

138 441 21 1299

1 w2 306 240
38 131 a7 306

32 473

4 7.8 423 29 a2
58 74 26 6824

5/8 B3 18 1687

5 966 23 2066

1 72 24 69
-1 - 182 12 1498
1/8 42 239

12 4.93 50

18 - 022 25 3137

= ¥\ - 140 21 664
38 88 17 430

7/8 149 20 2899

- 178 - 012 21 691
- 158 - 212 15 710
2 12 625 94 466

4 524 27 3246
12 175 27 400

1/8 32 43 567

52 194

- 5 - 322 24 150
7/8 270 6 72
11/2 227 19 4350

- 18 - 400 300 22
116 16 66 4

- 144 - 032 24 3096
- 138 - 528 55 536
6 12 384 22 2280

17

116 256 12 6
2 12 117 41 220
116 5.88 4
118 94 21 1547
314 650 37 6889
2 34 514 26 3628
1 174 7.35 186 169
= 38 - 638 5 4
1/4 312 15 42
3 459 20 4219
2 14.28 89
§8 - 568 11 29
6 1/2 1556 30 494
12 677 30 19
1314 583 32 1077
778 1.75 23 3971
7/8 460 38 21
18 - 073 161
3 12 14.00 39
64

178 15.78 171
2 12 2272 96 39
114 1190 83 8
1/8 322 36 75
38 370 ral
1/4 446 18 3382
134 551 &2 273

Market

Closing  Closing Capurali —
Wed Wed Ner  Percemt PIE zation
Jun 25 Jun 18 Change change Ratio (000.000)

SE RV | ——

O Ally & Gargano. . .. ... LI FC S B 1) 9 24
O BBDOINe. . ... . ... 28 34 30 14 - 1 12 - 485 18 370
O Compact Video. . . ... . 514 5 58 - 38 - 666 52 22
N Comsat . . ........ . 33 34 36 - 214 - 625 611
O Doyle DaneB. .. ..... 23 14 24 B - 78 - 362 20 132
N FooteCone &B....... 63 1/8 63 34 - 58 - 098 15 240
Q Grey Advertising, . . . . . 19 115 4 347 16 143
N Interpublic Group . ... * 27 34 58 12 -30 34 -—5256 16 605
N JWTGroup . . . . .... . 40 39 38 5/8 158 17 362
A Movielab . .. ....... 7 58 7 518 12
O Ogilvy Group. . ... ... 34 12 34 1/a 1/4 72 16 471
O Saatchi & Saatchi . . . .. 35 34 35 34 17 1849
O Telemation . ........ 65 1.2 5 14 1 114 23.80 6 7
A TEMPOEnterprises . . .. 19 38 19 78 - 12 - 251 49 m
A Unitef Video. . . . . .. .. 10 9 172 12 526 21
e T ——
A ActonCorp.. . .. ..... 2 18 2 ma - 118 - 5585 12
A Cablevision Sys. ‘A" . , . . 19 58 18 172 118 6.08 412
O Cardiff Commun.. . . .. . 2116 2 14 - 316 - g8a3 5 4
N CentelCorp. . . .. .. .. 57 14 55 58 158 292 12 1583
O Century Commun. . . . . . 14 174 13 34 12 363 285 276
O Comeast ........ ., 26 78 27 78 - 1 - 358 35 572
N Heritage Commun.. . , . . 27 26 38 5/8 236 62 469
O Jones intercable . . . . . . 15 38 14 12 7/8 6.03 37 199
T Maclean Hunter ‘X", . . . . 19 172 18 34 3/ 400 27 718
O Rogers Cable of Amer. . . 15 58 14 78 34 5.04 80
T Rogers Cable Systems _ . 17 314 17 12 14 1.42 418
O TCACableTVv ....... 21 114 21 1/4 119 3% 229
O TeleCommun. . ... ... 54 114 53 73 38 .69 208 2606
N Timelne. .......... 88 1/2 .87 1/4 1 14 143 27 5555
O United Artists Commun.. . 18 172 18 38 /8 B8 54 759
N United Cable TV . . . . .. 3 34 31 8 - 38 - 120 76 714
N Viacom .. ... cooaoa 30 172 31 - 172 - 161 29 1044
N WesternUnion . . ... .. 6 6 118 - 18 - 204 146

S £1.ECTRONICS/MANUFACTURING ss—

N3IM.............. m 18 111 38 - 174 - 022 18 12711
N Allied-Signal . . ... ... 43 172 43 v 1.16 7620
QO AMCableTV. ....... 1 172 1 12 5
N Anixter Brothers . . , . . . 1 58 11 4 - 8 - 106 21 422
N Arvin Industries . . . . .. I 78 34 = 78 - 036 14 547
O Birdview Satellite . . . . . 12 58 - 178 -20.00 4
O Burnup & Sims. . ... .. 6 18 5 112 5/8 11.36 306 54
O C-Cor Electronics . . . . . 7 14 6 58 5/8 9.43 21
O Cable TV Indus. . ... .. 2 38 2 58 - 174 -~ 952 7
A Cetec . ........... 718 7 14 - 1718 - 172 14
OChyron ... ........ 538 5 12 - 1718 - 227 25 54
A CMXCorp. . ........ 1 12 1 38 1/8 9.08 7
ACohu ............ 7 78 7 34 18 1.61 16 14
N Conrac .. ......... 15 16 38 - 138 - 839 13 99
N Eastman Kodak .. ... . 58 38 59 78 - 112 - 250 49 13186
O Elec Mis & Comm. . . . . . 334 4 18 - 38 - 909 15
N Gen. Instrument . . . . .. 20 38 22 - 158 ~ 738 660
N General Electric . . . . .. 81 34 81 14 12 61 15 37276
QO Geoteling. . . . . ©obo0aa 1 38 1 1R - 8 - 833 5 4
N HarrisCorp. . ....... 31 18 31 122 - 38 - 119 21 1252
N MACom.In¢. . ...... 17 18 17 1/8 73 745
O Microdyne. . . .. ..... 5 538 - 38 - 697 45 22
N Motorola . ... ... ... 39 38 172 1/2 1.29 61 4980
N NA. Philips. . . ... ... 45 38 43 114 2 1/8 491 19 1312
N Oak Industries . . . . . .. 1 58 1 58 54
A Pico Products . . .. ... 2 14 2 12 - 4  -10.00 7
N Sci-Atlanta . . . . ..... 10 38 10 38 18 243
N SonyCorp. . .. ... ... 20 172 20 1.2 250 12 4738
N Tektronix . . ........ 59 38 60 12 -~ 1158 - 185 19 1161
N Varian Assoc.. . . . . ... 25 1/8 23 78 114 523 35 535
N Westinghouse . . . . ... 54 38 53 18 1 1/4 235 14 8354
N Zenith . . .......... 25 18 25 178 50 581
Standard & Poor's 400 . . 27789 27413 376 137

T-Toronto, A-American, N-N.Y, O-OTC. Bid prices and common A stock used uniess

otherwise noted. “O"

for the previous 12 months as published by Standard & Poor’s or as obtained by
in P/E ratic is deficit. P/E ratios are based on earnings per share  BROADCASTINGs

own research. Notes: * 2-for1 split, June 24.
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buying and selling advertising time in sports
broadcasts on television. radio, and cable,
heard a leading network executive declare
that the television networks were the only
place for major sports leagues. and a leading
advertising executive say that the current ad-
vertising costs and audience delivery prob-
lems in television sports will increasingly be
atiacked through sponsorships.

CBS/Broadcast Group executive vice
president, Neal H. Pilson. said in a luncheon
address on Monday, June 23. that even com-
ing off some bearish television sports sea-
sons, network television should continue to
be the leading sports outlet in the country.
But Pilson added that while CBS will still
bid agressively for NFL games after the net-
work’s contract with the league expires at the
end of this year. “our position will be based
on sound business judgment. The days of
high-priced loss leaders are over. “The hard
fact is none of the networks can aftord to
invest $150 million to $175 million a year in
rights and production and lose money.” he
said.

Pilson said that CBS was interested in get-
ting back into covering baseball, and pre-
dicted that a three-network package will
“definitely” be explored when the next con-
tract is negotiated “because baseball will be
looking for three networks to pay what two
are paying now.” That, he said. is the only
way Major League Baseball “has any chance
of staying even with its current levels of
network TV revenue.”

From an advertisers’ point of view. Mi-
chael J. Roarty, executive vice president for
major sports advertiser, Anheuser-Busch.
said that given “more than a casual concern
in the decline of ratings™ in sports. the brew-
er was interested in holding down costs.
Roarty mentioned as a “turning point” in the
placement of advertising in sports the lack of
any auto makers in last years Super Bowl.
With changes in the workplace, namely
more income-earning women buying cars,
the heavy male-skew of sports has become a
less attractive place for auto makers.

“The real test” of Anheuser-Busch’s con-
tinuing involvement in network football
broadcasts, Roarty said, would be the out-
come of the renegotiation of the networks’
rights fee contracts with the NFL at the end
of this year.

Roarty said that to get around the cost and
audience delivery problems in network
sports, Anheuser-Busch would not only con-
tinue to pursue syndicated and cable televi-
sion. as well as local radio broadcasts, but
would also increase its sponsorships of
games—the purchase of 25% or more of a
broadcast. For advertisers, sponsoring an
event holds the allure of greater visibility in
an event, and of not having to compete with
a crowd of advertisers. At CBS, sponsor-
ships have already been sold in a variety of
telecasts, particularly equestrian events.

Last Thursday, CBS announced that its
Christmas day telecast of the Sun Bow! this
year will be known as The John Hancock
Sun Bowl. since the insurance agency has
purchased 26% of the game’s advertising
time in a three-year deal totaling $1.5 mil-
lion. Richard C. Goldstein, vice president of
marketing CBS/Broadcast Group, said that
CBS is working on other sponsorships. O

I — e e || ———

Coen lowers ad forecasts

Network TV billings will rise 4%;
local billlings will show healthy gains

McCann-Erickson’s semiannual foray into
advertising projections came up for midyear
review last week and produced a so-so report
for network television. [t prophesized that
network TV billings in 1986 would edge up
about 4%, to $8.6 billion, below the project-
ed rise of almost 6% in the general economy.

Robert J. Coen, senior vice president and
director of forecasting for McCann (a sub-
sidiary of the interpublic Group of Compan-
ies), who prepares the reports in midyear
and in December, said the decline in network
TV revenues could be attributed to the slug-
gish economy and some unexpected weak-
ness in the scatter market. He said there were
signs that the third quarter would be robust
for the TV networks.

In contrast, Coen predicted that both local
and spot TV would show comfortable gains
of about 8% each.

By McCann's calculations, total U_S. ad-
vertising in 1986 will reach $102 billion, a
jump of 7.6%. Figures for broad categories
for 1986 are as follows: national broadcast
advertising . up 7% to $19.39 billion; nation-
al print, up 6.5% to $9.03 billion; other na-

tional, up 8.4% to $30.95 billion. McCann
said total national advertising would climb
to $57.37 billion, up 7.7%, and total local
would increase to $45.34 billion, up 8.5%.

Coen noted the figures were slightly lower
than those he had put out in December 1985.
He blamed the economy and a lower-than-
expected inflation rate for the lower esti-
mates figures.

Aside from network television. McCann
rates 1986 as a reasonably strong year for
broadcast media. The agency estimated that
spot TV would climb 8%, to $6.48 billion;
network and spot radio would grow 7.5%. to
$1.83 billion; cable TV would gain 13%. to
$720 million and direct mail would rise
10%, to $17.05 billion.

The study points to the continuing
strength of local broadcast media. It shows
that in 1986, local television will jump an
estimated 13% over 1985 and radio.

In McCann's estimation. print media will
not grow as rapidly as broadcast this year.

McCann looked into the progress of 15-
second television commercials in network
prime time and found their usage increasing.
It reported that in April 1985, there were 274
15-second spots on networks; the figure rose
to 750 in April 1986. a

For the Recorda

As compiled by BROADCASTING, June 19
through June 25. and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications.
AlJ—Administrative Law Judge. ali.—aliernate. ann.—
announced. ant.—anténna. aut.—aural. aux.—auxiliary.
CH—ritical hours. CP—construction permit. D—day.
DA—directional antenna. Doc—Docket. ERP—eflective
radiated power. HAAT—height above average terrain.
khz—kilohertz. kw—kilowatts. m—meters. MEOC—
maximum ¢xpected opetation value. mhz—mcgahenz.
mod.—modification. N—night. PSA—presunrise service
authority. RCL—remote control location. S-A—Scientific-
Atlanta. SH—specified hours. SL—studio location. TL—
transmitier location. trans.—transmiticr. TPO—iransmitter
power output. U—unlimited hours. vis.—visual. w—watts.
*—noncommercial.

New Stations

AM

8  Qakhurst. Calif.—Larry Ward Gamble seeks 1090 khz:
500 w-D. Address: P.O. Box 1791, 93644. Principal has
interest in KAAT(FM) Oakhurst. Calif. Filed June 16.

FM’'s
®  Oakridge. Orc.—Nanette Markunas secks 92.1 mhz:
575 w: HAAT: minus 830 ft. Address: P.O. Box 2576, Mon-

tauk. N.Y. 11954. Principal has no other broadcast interests.
Filed June 12.

a *Sacramento. Calif.—California State University secks

88.9 mhz: 50 kw; HAAT: 1524 fi. Address: 3416 American
River Dr.. Suite B. 95864. Principal is educational institu-
tion headed by Ronald E. Amall. Filed June 13.

Studio Systems -
for AM + FM + TV Audio .

OQOutstanding

Workmanship.

Stunning Performance.

Delivered On Time,

Within Budget.

¢ Pre-Wired Studios, In-
cluding Studio Cabinetry.

¢ Turn-Key Installations,

Usually Installed In One

Day.
e Over 100 Equipment
Call For Our Brochure! Lines.
Q The Audio Braadcast Graup, Incorporated ¢ Working Displays, In Our
Grand Rapids, MI 49507 Showroom.
290-252-9281 (outside Michigan) ¢ Financing Available. '
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B WAJO(AM) Marion. Ala. (1310 khz; 5 kw-D)—Seeks
assignment of license from William H. Dilday to Marion
Radio Inc. for $115.000. Seiler is receiver for Marion Com-
munications. He is general manager of WITV(TV) Jackson.
Miss. Buver is owned by Puul Reynolds. William A. Gunter
and James H. Denis. Denis has interest in WKLF(AM)-
WEZZ(FM) Clanton. Ala. Filed Junc 9.

®  KZIQ-AM-FM Ridgecrest. Calif, (AM: 1360 khz: | kw-
DD: FM: 92.7 mhz: 3 kw: HAAT: minus 183 ft.)—Seccks
assignment of license from Space/Time Broadeasting Co. to
Bel Air Broadeasting Corp. for $335.000. Sclleris owned by
John T. Murray and Forest W. Ogan. It has no other broad-
cast interests. Buyer is owned by Robert M. Rosenthal.
Beverly Hills. Calif.-based attorney with no other broadcast
nterests. Filed June 10,

®  KQMS(AM) Redding. Calif. (1400 khz: | kw-D: 250 w-
N)—Seeks assignment of license from Radio Redding Inc. 10
Redding FM for $750.000. comprising S300.000 cash and
remainder note. Seller is principaily owned by George John-

Ownership Changes

Services

son. It also owns KMFR(AM) Phoenix. and KTMT(FM)
Medford and KTVZ(TV) Bend. both Oregon. Buyer is
owned by Eugene L. Hill; his wife. Joy: his mother. Emma.
and Jerry McGee. It also owns colocated KSHA{FM). Filed
June 16.

B WCNH(AM)-WWSD(FM) Quincy. Fla. (AM: 1230
khz: 1 kw-D: 250 w-N: FM: 101.7 mhz: 3 kw: HAAT: 200
ft.)—S8eeks assignment of license from Big Bend Broadcast-
ing Corp. to Capital Broadcasting Inc. for S400.000. Scller
is principally owned by William §. Dodson. It also owns
WBSC(AM) Bennettsville. S.C. Buver is owned by Bruce
A. Houston and Stanley Karas. It also owns WIKX(FA)
Immokalee. Fla. Filed June 11.

® WZGA(TV) Rome. Ga.. and WSQY-TV Forest City.
N.C. (WZGA: ch. 13 ERP vis. 86.1: aur. 8.6 kw: HAAT:
884 ft.: ant. height above average terrain.: WSQY-TV: ch.
66: ERP vis. 1.919 kw: aur, 192 kw: HAAT: 1.967 fi.)-

Secks assignment of license from Rome Television Inc. and
Forest City Television Inc. to Sudbrink Broadcasting Co. for
$250.000. Seller is subsidiary of American Communications
and Television In¢.. Gainesville. Fla.-based group owning
KOOG-TV Ogden. Utah: WTGS(TV) Hardeeville. §.C..
and WGGG-AM-FM Micanopy. Fla. Buyer is owned by

AERONAUTICAL CONSULTANTS
TOWER LOCATION HEIGHT STUDIES
FAANEGOTIATIONS

JOHN CHEVALIER. JR.
AVIATION SYSTEMS, INC.

2Bas1 KGR OGE RO STE 201
ROLLING Hices EsTaves CA 90274
(213) 3773449

FCC ON-LINE DATABASE

dataworld

Allocaron/Terrain Studies
AM o FM @ TV @ LPTV # [TFS
4827 Rugby Ave . Sule 200
Beihesca. MD 20814
(301) 652-8822 1-800—368-5754

301-731-5677 Comciets
Boxdrant Fa
Orscgn & 1asiaiia -

Arrisan

systems Lig

Y'Y Armapotaa Rosd Nuote 41y
THATTREL U MB),sang 208 a

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base/Allocation Studies
Terrain Profiles
A Div, af Maffel. Larson & fehnson. Ine.
(703) 841-0282

Complete Ljstlrt.g S)L_. "
i T ﬁ‘ .S“A'

CALL LETTERS

Call Letter Systems

P. Q. Box 13789
Jackson. MS 39238-3788
(601) 981-3222

Completety Current - No Maritime Calls

AVAILABLE

CALL LETTERS

WITH FULL APPLICATION KIT

RACIO INFORMATION CENTER
575 Lesngton averue  New York, NY 10022
(212} 371-2828

RAMTRONIX, INC.

Connector Supplier
to the Broadcast Industry
Kings/ITT Cannon
67 Jefryn Bivd. E.
Deer Park, N.Y. 11729
(516) 242-4700

Professional
Services log the
WO Broadcasting &
Production
SSOCIQI2S  Industries
i in
Architecture
Interior Design
Technical Design
Construction Mgz,

(818) 351-5521

Stephen Raleigh
Broadcast Services

Full Service Technical Consulting
Specialists in Audio & RF Systems
Facility Design & installation
P.O. Box 3403, Princeton, N.J. 08540
(609) 7994257

UNUSED
CALL LETTERS
CALL

datsworld

1-800—368-5754

YINCE BELLINO

Vice Presoent

Broaocas! Financial

Services Division

INTEREP

Nati. Radio Reps

100 Park Avenue
INTEREP (i¢v o New Yok 10017

Telephone: 212 9160541
Durpetts & AssoCiates Hiller, Newmark Wechsler & Howara|
Major Markel Radio MeGavren GuldRacio Weiss & Powes

DON'T BE A STRANGER

To Broagcastng's 781" Readers
D:splay your Prolessional or Service
Carg nere it wa be seen by sialion ang
abie TV system owners and dec:sion

makers

"1982 Readersnp Survey showing 52
1eaders per Copy
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Robert W. Sudbrink and his wife, Marion. It also owns
WCBF(FM) Seffner, Fla.: KAAY(AM) Little Rock. Ark.:
WBIX{AM) Jacksonvilte, Fla.; WCEE(TV) Mount Vernon.
NI, WVYRN-TV Richmond, Va. It has also purchased
WSTG(TV) Providence. R.1.. subject to FCC approval.
Filed June 16.

8 WCRG(FM) Wickliffc. Ky (95.9 mh2)—Sceks assign-
ment of license from Charles R. Geveden to Purchasc Sound
In¢. for $65.000. Seller owns colocated WBCE(AM). Buyer
is owned by Ronald E. Gentry and his wifc., Judy. It also
owns WYMC(AM) Mayfield. Ky Filed Junc 135

® WLIF(FM) Baitimore (101.9 mhz: 13.5 kw: HAAT: 960
11.}—Sceks assignment of license from American Media
Inc. 10 JAG Communications Inc. for $25.045.000 cash.
Scller is Purchogue. N.Y.-based group of one AM and three
EM's heuded by Ant Keamn. chairman. and Alan Beck. presi-
dent. It bought station in September 1984 for $5.75 million.
Buyer is New York-based group of three AM's and three
FM'’s principally owned by radio personality, John A. Gam-
bling. Filed June 13.

®  WACR-AM-FM Columbus. Miss. (AM: 1050 khz: 1
kw-D: FM: 103.9 mhz: 3 kw; HAAT 204 ft.)—Seceks as-
signment of license from William H. Dilday to T&W Com-
munications for $628.151.25. Seller is receiver for Marion
Communications (sce above). Buyer is owned by Bennic L.
Tumer. Gary Tumner, Rundolph Walker and Robert J. Wil-
liams. It has no other broadcast interests. Filed June 10.

B KYTY(AM)-KATM(FM) Hardin. Mont. (AM: 1230
khz; 1 kw-D: 250 w-N; FM: 95.3 mhz; | kw: HAAT minus
12 ft.}—Seeks assignment of license from Custer Communi-
cations Co. to California Broadcast Group for 5103.783.12.
with $100 for FM [CP]. Seller is principally owned by An
Collins. who has no other broadcast interests. Buyer is
owned by George Beaudet and Bryvan H. Kennedy. It has no
other broadcast interests. Filed June 13.

8 WIBG(AM)-WSLT(FM) Ocean City. N.J. (AM: 1520
khz: I kw-D: FM: 106.3 mhz: 3 kw: HAAT: 300 fi.)—Secks
assignment of license from Ocean Communications o Shore
Broadcasting Inc. for $1.162.500. Selier is owned by Wil-
liam L. Koplovitz and Steven L. Sinn. It has no other broad-
cast interests. Buyer is owned by Robert A. Fox. Philadel-
phia-based businessman with no other broadeast interests.
Filed June 13.

5 WTYN(AM) Tryon. N.C. (1550 khz: | kw-D)—Secks
assignment of license from Polk County Broadcasting Corp.
to Benington Purk Broadeasting Inc. for assumption of labi-
lities. Seller is debtor-in-possession with no other broadcast
interests. It is owned by Kenneth C. Sman. Buyer is owned
by John F. Calure and his wife. Cathy. It has no other broad-

Summary of broadcasting
as of Feb. 25, 1986

Service On Air  CP's Total*
Commercial AM 4,718 170 4,888
Commercial FM 3.875 418 4,293
Educational FMm 1.231 173 1.404

Total Radio 9824 761 10,585
FM translators 789 444 1,233
Commercial VHF TV 540 23 563
Commercial UHF TV 401 222 623
Educational vHF TV 114 3 17
Educational UHF TV 186 25 21

Total TV 1.241 273 1.514
VHF LPTV 242 74 316
UHF LPTV 141 136 21

Tetal LPTV 383 210 593
VHF transiators 2.869 186 3,055
UHF translators 1.921 295 2.216
ITFS 250 114 364
Low-power auxliiary 824 0 824
TV auxiliaries 7.430 205 7.635
UHF translatorfooosters 6 4] 6
Experimental TV & 5 8
Remcate pickup 12,338 53 12,391
Aural STL & intercity relay 2,836 166 3,002
* Includes off-air icenses.




Professional

A.D. RING & ASSOCIATES, P.C.

CONSULTING RADIO ENGINEERS
Suite 500
1140 Nineteenth St., N.W.
Washington, D.C. 20036
{202) 223-6700
Member AFCCE

Cards

BAIC sie

A Sutadary of Scnce Aol s Feemtones Capontan
CONSULTING ~ ENGINEERS

1901 YARNWOOD COURT
SPAINGFIELD VA, 22153
(7037568 - 7704
MEMBER AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th 51. N W_Suite 606
washington, DC 20005
{202) 296-2722

Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St N.W., Sulte 703

(202) 783-0111

Washington, D.C. 20003
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. 805
Silver Spring. MD 20910

ROBERT M SILLIMAN, P.E.

(301 589.82088
THOMAS B. SILLIMAN. P.E.
(812) 853.9754
Maember AFCCL

Moffet, Larson & Johnson, Inc.

Consulting Telecommunications Engineers
1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500
Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD 20904

Q 301 384-5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 68. International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 2835
816-444-7010
Kansas City. Missour1 64114

Membes AFCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St. N.W.
Washington D¢ 20036
{202) '659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

"Serving the Browdeast Industry
Sor over 50 Years™

Box 2727 Bath, Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
apphcations and Field Engineenng
Crmpulenzed Fréquency Surveys
3137 W. Kentucky Ave.—80219
(303) 937-1900

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,,

& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

Mullaney Engineering, Inc.
Consulting Tal ications Enginsers
9049 Shady Grove Court
Gaithersburg, MD 20877

301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave, NW,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers

FW HANNEL. PE
PO Box 9001 Peora, IL 61614
{309) 691-4155

Members AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY, INC.
MATTHEW J. VLISSIDES. P.E.
FRESIDENT
TOWERS. ANTENNAS, STRUCTURES
New Tall Towers. Existing Towers
Studies, Analysis, Design Modifications.
Inspections. Erection. Etc.
6867 Elm SL., McLean, VA 221011703 356-9765
Member AFCCE

C. P, CROSSNO & ASSOCIATES
Consuiting Engineers

P.O. Box 18312
Dallas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills, Ml 48013
{313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

Consulting Fnginesrs
am PN Ty LPTy CaTy
POST CFRICF BOX 200
FOLSOM, CALIFORNIA 95630
{916) 933-5000

R.L. HOOVER

Consulting Telecommunications Engineer
11704 Seven Locks Road
Potomac. Maryland 20854

301-983-0054
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES INCORPORATED

CONSULTING &
FIELD SERVICES

P.O. Box 770
WILLIAMSTOWN, NEW JERSEY
(609) 728-2300 08094

CLARENCE M BEVERAGF
COMMUNICATIONS TECHNOLOGIES. INC
BROADCAST ENGINEERING CONSULTANTS
SUITE #% 127 CREER ROAD
MOUNT WOLLY NJ OBOGC

16091 722 0007

LAWRENCE L. MORTON
ASSOCIATES

2167 SUPERON AN

LARE FOREST CAL FORN A 92630

WA

LAWRENCE L. MORTON, E.E.
AM o FM « T

v
APPLICATIONS » FIELD ENGINEERING
ANTENNA BROADBANDING FOR AM STEREC

{714) 859-6015

SELLMEYER & KRAMER, INC.
CONSULTING ENGINEERS

J.S. Selimeyer, PE., S.M. Kramer, PE.
APPLICATIONS * FIELD ENGINEERING

PO. Box 841 Mckinney, TX 75069

214-542-2056  214-548-B244
Member AFCCE

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

R.R. 12, Box 379
WEST TERRE HAUTE, INDIANA 47885

812-535-3831

fTeletech Inc.

TELECOMMUNICATIONS ENGINEERS
FM-TV-MDS-LPTV-Land Mobile

Applications—Frequency Searches

P.O. Box 924
Dearborn, Ml 48121

(313) 562-6873

D.B. COMMUNICATIONS, INC.

BroadcasvRCC/cellular/sateline
Telecommunications Consultants

4401 East West Highway, Suite 404
Bethesda, Maryland 20814

RICHARD L. BIBY, PE.
COMMUNICATIONS ENGINEERING
SERVICES, PC.

1600 Wiison Boulevard, #1003
Arlington, Virginia 22209

JOHN J. DAVIS
& ASSOCIATES

CONSULTING ENGINEERS
P.0.BOX 128

DON'T BE A STRANGER

To Broadcasting’s 191781° Readers
Display your Protesswonal of Service
Card here It wili be seen by staton and
cable TV sysiém owners and decision

B/cast AM.FM-TV-LPTY-ITFS Tiansiator
Frequency Searches & Rule Makings
C/Carmer-Cellutar. Salelhles
MMOS, F/P Microwave
FCC Lst Class L PE liconsed statt

1234 Mass. Ave., N.W,, Suite 1006
Washington, D.C, 20005 Phone (202) 639-8380

Membe, afCCE

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for availabliities
Phone: (202} 638-1022

(Located 1?3(\??)52?3?7"7'70 C prea) (703) 522-5722 SIERRA MADRE. CA 91024-0128 aRers
contact: Darrell E. Bauguess Member AFCCE (818) 355-6909 "1982 Readership Survey showing 52
Member AFCCE readers per copy
EDM & ASSOCIATES. INC.
contact LECHMAN & JOHNSON

Telecommunications Consultants

Applications - Fiald Engindanng

2033 M Steeet NW Suite 702
wasnington DC 20036

(202) 775-0057




KWHB KTCT LESEA inc, Tulsa, Okia
WHKE WKRW-TV Le Sea Broadcasting Corp., Ke-
At the Fcc nosha, Wis
Transmitter rules. FCC has launched rulemaking proposing to eliminate requirement that Grant
licensees seek commission approval for minor or electrical modifications to authorized Heis,
broadcast transmitters. Under proposal, licensees would be permitted to modify and Cail Assigned to
Improve their transmitters if they made tests to insure continued compliance with FCC rules. Rt
Licensees would be required to retain results of those tests at transmitter site as fong as
equipment is in use. WSWG-FM Ron J. Grantham Broadcasting Inc., Green-
O wood, Miss.
Fees. FCC has launched notice of proposed rulemaking aimed at implementing legis/ation KZBC Folly A. Hays. Kearney. Neb.
mandating its collection of fees for certain commission applications and filings WFTN-FM Nertheast Communications Corp.. Frankiin,
(BroapcasTing, April 14). Among other things, rulemaking proposes that full fee payments N.H
must accoempany filings and applications when submitted to commission, FCC also said “WCNF Family Stations Inc.. Cincinnati
colle'otlo‘ns woul.d. begin no later than Ap.rll 2,1987, arjd that it had tentatlvel‘y concluded” that T e ——
application or filing on file on date of implementation would not be subject to fee unless norities for Befter Broadcasiing Inc.. Ek City
designated for hearing that would require additicnal fee. Comments will be due 30 days after Okia.
publication of notice in Federal Register.
O KLSB Reynolds-Paimer Media Inc.. Winfield, Tex.
Review Board to rescue. Blunting force of blow administered by Administrative Law Judge Existing AM's
Edward Kuhlmann, FCC Review Board has dismissed application of Stearns Coun_ty KSHO KKAR Mount Wilson FM Broadcasters Inc..
Broadcasting for new FM in Albany, Minn., but asserted that company would be free to fite Hesperia, Calif.
again. In initial decision, Klu_hlmann.bailegmg various violations of ex parte rules, had found WG WRUS Keymarket Commurications of Ken-
Stearns County, scle remaining applicant for FM after settlement agreement and licensee of tucky Inc., Russellvile, Ky
daytimer Kasm(am) in same market, unqualified and denied application (BROADCASTING, March ' )
24). Board, in decision written by member Norman Blumenthal, said it agreed that licensee WAES WROQ Radlo Inc.. Chariotte. N.C.
willfully and repeatediy” viclated ex parte ruies. "However, because the record lacks the KZUN KGWB 4-K Radio Inc., West Richland, Wash.
substantial evidence to prove that the culpable principal of Stearns County was sufficiently ———
e . . N . £
familiar with the ex parte rules, and then knowingly viclated those rules, we will reverse the g
ALJ's conclusion that Stearns County must be disqualified,” board said. “Notwithstanding, ‘WYJD WJDT Jeflerson Davis State Junior College.
because the ex parte rule violations here were serious, willful and repeated, and because Brewron, Aia.
Stgarns Coun}y was found recentiy to have violated the e parte rules in connection with its KTHO-FM KZFR Emerald Broadcasting Co.. South
prior FM application and expressly warned by the full commission that "future violations will Lake Tahoe, Calif
. inistrativ N N -
be met with approprna;e adn_amnst live ac.tt.on, we dnsmls§ its l_nstar)t FM apphcatlon‘to purge = KWBG-FM KZBA Inc... Boone. lowa
any appearance or laint of improper political influence in this adjudicatory case.
] wWMGB WRMA Maycourt Co.. Georgetown, Ky
Window clarification. FCC has announced that it will give seven-day notice of date public WIGL WBVR Keymarket Communications of Ken-
may file applications for FM allocations when all applications filed for them during window- tweky Inc.. Russellville, Ky
filing periods have been rejecied for being defeciive. WMRQ WHTT CBS Inc., Boston
. N WwGTB WKOJ Cathodic Engineering Equipment
cast wnterests. Filed June 16. WHOB Gateway Broadcasting Associates, Nashua. Co.. Hattiesburg, Miss
B WBEM(AM) Windber, Pa. (1350 khz: 2.5 kw-D)— NH . .
Secks assignment of license from Baughman Media Inc. 10 KZBB KZZE-FM Audiophase Communications Inc.
Greater Johnston Radio Inc. for approximately $140.000. Poteau. Okla
Seller is owned by Hank Baughman. It has no other broad- Existing AM’: i
cast imc‘rcsls‘ Buyer is principally owned by David R. wolf AEEEEEEE Kaaxk ?XKX Marr Broadcasting Co.. Gaiveston.
almd family. 1t also owns WRTA{AM) Altoona. Pa. Filed June  koNC KFLR Affilialed Broadcasting Inc.. Phoenix 5
0. - N —— _ wwmQC WACF WUNN Inc.. Westover. Wia.
& KTGC(TV) Nederland. Tex. (CP—Seeks transter of r2 niang Empire Communications. Riv-
control of Texas Gulf Communications from Beverly Parker erside, Caiit Existing TV's
(25% before: 5% after): Marian Johnson Fells (10% before:
2% alter): Cheryl Ann Dovle (10% before: 2% atter): Tom KSHO-TV KSHO Mauna Kea Broadcasting Co.. Hono-
Vance (17.5% before: 3.5% atter): Herschel Ravmond Mat- Existing TV's il
thews (17.5% before; 3. 5% atter): estate of Al McKay (16% i i i
before: 3.2% afier) and Michael Chicowsky (46 before:  KWHE KDSC-TV Le Sea Broadcasling Corp.. Hono- KMOV KMOX-TV Viacom Broadcasting of Missouri
.8% after) 1o Southwest Multimedia Corp. for assumption of luiu Inc., St. Lows
liabilities. Seiler has no other broadcast interests. Buver is
principally owned by Bilfy B. Goldberg and Lester Kamin. It
also owns KVEO(TV) Brownsville. KTXS(TV) Sweetwater
and KPEX(TV) Odessa. all Texas. Kamin is station broker,
Filed June 16 WE'RE PROUD OF OUR ESTIMATES!
® KKFX(AM) Scattle (1250 khz 5 kw-U)—Secks assign- Comparing the recently released BFM compiled market
ment of license from Ronald L. Lien to BSB Inc. for ap- revenues to our estimates revealed the following:
proximately $987.000. Seller is recciver for North Star Actual 1984 Our 1984
pmudcaslcr& Inc. It has no other broadcast interests. Buver Net Reveniues! Estimates?
is owned by Bingham Broadcasting. Scattle-based group of (in Millions) (in Mlltions) % variance OADC,4
1wo AM's and two FM's owned by Robert R. Bingham, New York $588.5 $603.9 2.6% o §, Dulles International Airport
Edwin J. Schuceback and Michael O. Barry. Filed June 11. Los Angeles 587.4 587.4 0.0% P.O. Box 17307
Chicago 319.2 3359 5.2% INVESTMENT Washington, DC 20041
Philadelphia 229.7 232.9 1.4% 703) 661 85'15
San Francisco 285.4 281.8 1.3% N <o | ) -
Call Letters washington 172.2 173.2 0.1% ALYS
r ' As comnpiled by the Broadcast Financial Management Association.
? Investing in Television [9B6 estimates, based on 1980 FCC data.
w q . . s io. 18
Applications Investing in Television 1986" is
Cail Sought by THE BEST TELEVISION INVESTMENT RESEARCH AVAILABLE
oo B i To Order or Inquf: Call 1-800-323-1781 California_gr Alaska call collect (415) 366-1781
KCEZ Y95 Radio. El Dorado, Ark
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Addenda to the 1986 YEARBOOK

Following are additions and corrections to
the BROADCASTING/CABLECASTING YEAR-
BOOK 1986. They appear by page number in
the same ‘order as the YEARBOOK.

Page A-14. For the Minimum Distance Separation ta-
bles. the first table should be headed U.S. to Canadian
stations. The second table should be deleted. For U.S.
stations, please refer to the 1985 Yearbook.

Puge A-j1. Insen a new listing under Group Owner-
ship. Joyner Broadcasing. Stns: 1 AM, 3 FM.
WLRW(FM) Champaign and WLDS{AM)-WYMG(FM)
Jacksonville, both llinois; and WZFX(FM) Whiteville.
N.C. Executive: Tom Joyner, pres. Hgrs: 875 Walnut St.,
Suite 265. Cary, N.C. 27511. {919) 469-8383.

Page B-5. Move the lisling for "WSGN(FM) from Gene-
va Ala. to Gadsden, Ala. (actual city of license).

Page B-11. Change the address for KWHQ(FM) to:
Rte. #2, Box 852, Soldolna (99669).

Page B-12. Change the address for KSRM(AM) to: Rte.
#2. Box 852, (99669).

Page B-18. Insert a new heading above radio station
KYXZ({AM) in Brinkley, Ark. The new heading should
read "Cabol.”

Page B-39. Please move listing for KJAZ(FM) from San
Jose to San Francisco. Station is licensed o Alameda.

Page B-40. Ingent missing part of listing for KSRO(AM)
in Santa Rosa, Calif. After Box 1598. add: (95402).
(707) 545-3313. Finley Bestg. Co. See Nwspr. Also de-
jete this information from end of KRJB(FM) listing di-
rectly above KSRO{AM).

Page B-434. Insert a new listing for KKDD(FM}) in Brush,
Colo.

KKDD{FM)}—Co-owned with KKGZ(AM). 1978: 107.1
mhz: 3 kw. Ant 91 ft. {CP: Ant 111 ft.) Format: Pop.

Page B-3t. Change calls and insert new listing for
WVTY{AM) in Dunedin, Fla.:

WLVU(AM)-1955: 1470 khz; 5 kw-D. Box 421 (34296).
(813) 447-0571. Pasco Pinellas Bestg. Ce. (acq 1-31-
86). Format: Adult contemp. ® Arthur Arkelian, pres;
Gregory Cohane, VP; Jim Shields, gen sls mgr; Jeff
Conavan, prog dir; Skip Willis, opns dir: Paul Martin,
chief engr.

Page B-38. Change calls and insert new listing for
WVTY-FM in Holiday, Fa.:

WLVU-FM-Sep 1, 1978: 106.3 mhz; 3 kw. Ant 300 ft.
Stereo. 1473 Springer Dr.. Port Richey (33568). (813)
849-1065. Pasco Pinellas Bestg. Co. (acq 1-31-86).
Format: Adull contemp. m Arthur Arkelian, pres; Greg-
ory Cohane, VP: Jim Shields. gen sls mgr. Jefi Dona-
van, prog dir; Skip Willis, opns dir. Paul Martin. chief
engr.

Page B-6t. Move the listing for WLBE(AM) from Lehigh
Acres, Fla. to Leesburg. Fla. (actual city of license).

Page B-75. Change calls for WMBQ(AM) in Savannah,
Ga. 1o WBMQ(AM).

Page B-83. Insert new information for WLRW(FM) un-
der Champaign. lll. Insert new licensee: Atlantic Bestg.
Co. (acq 12-31-85). Insert new personnel: Tom Joyner.
pres; Norm McDonald. gen mgr; Matt McCann, prog
dir; Anita Roth, news dir; John McKeighan, mus dir.
Terry Poe. chief engr. Rates: $35; 32; 35; 29.

Pug_e £-92. Insert new address for *WQNA(FM) under
Springfield, [ll.: 2201 Toronto Road. (62707).

Page B-178. Change calls for KROY{FM) in Sparks,
Nev. to KROKFM).

Page B-130. \nsert new listing for WCNL-FM under
Newport, N.H.:

WCNL-FM—1971: 101.7 mhz; 2.8 kw. Ant 2006 ft.
Dups Am 100%.

Page B-211. Change calls for WQTR{FM) under White-
ville, N.C. 1o WZFX(FM). Insert new listing:

WZFX(FM)}—Feb 21, 1962: 99.1 mhz; 100 kw. Ant 984
fl. Stereo. Net: Sheridan. Rep: Hillier, Newmark,
Wechsler, and Howard. Format: Urban. m Tom Joyner,

pres; Larry Williams, sis mgr; Tony Lype, prog dir. Ste-

ven McDaniel, chief engr. Rates: $50; 40; 50; 30.

Puge B-261. Change calls for WLRQ{FM) in Franklin.
Tenn. to WLRQ-FM.

Page B-262. Delete listing for *"WLCH(FM) under Leba-
non, Tenn. CP was cancelled.

Page B-272. Change calls of KSTE-FM in Corpus
Christi, Tex. to KSTE(FM).

Page B-29.. Change calls for WCVB(AM) in Bluefield.
Va. 10 WCBV(AM).

Page C-15. Delete the Paim Beach heading and ADI
No. The new TV listed under this heading belongs in
Orlando.

Page C-21. Insert new on air date for WQEC under
Quincy, IIl.: March 9, 1985. Delete the acquisition date.

Puge C-44. Change TWX number for WROC-TV under
Rochester, N.Y. to: 510-253-5407.

PPage C-65. Change address for KSL-TV under Salt
Lake City to: 5 Triad Center. 84180-5555.

Page C-74.-Insert town heading for “White Court™ im-
mediately afler CKHP-TV-1, in Slave Lake Alberta.
CFRN-TV-3 should be listed under White Court.

Page D-175. Under Highland Falls, N.Y., insert new ad-
dress for Orange County Cablevision: 230 Main St.,
Box 215, 10928.

Page E-3. Under Satellite Resale and Common Carri-
ers and Teleports. insert new listing:

Crawtord Sateliite Services. 535 Plasamour Dr., Allanta
30324. (404) 876-7149 or (800) 831-8027. Jesse C.
Crawford. pres & owner; Candy L. Alger. VP, Ruben
Diaz, chief engr.

Telepori—C & Ku band, satellite networking, special
evenl broadcasting. ad-hoc teleconferencing. news
feeds. private networking, satellite time. program distri-
bution. transportable uplink and post-production ser-
vices.

Page E-9. Under Basic Cable Services. change ad-
dress for the National Jewish Television Network to:
2621 Palisades Ave., Riverdale, N.Y. 10463.

Page F-7. Under Producers, Distributors and Produc-
tion Services. insert new listing for Crawford Produc-
tions:

Crawford Post Production Inc. 535 Plasamour Dr., Al-
lanta 30324. (404) 876-7149 or {800) 831-8027. Jesse
Crawford, pres & owner; Mikle Greene. exec VP; Char-
lie Willis, account rep.

Page H-6. Under Equipment Manufacturers and Dis-
tributors. the listing for Burden Associates appears in-
correctly Please move to page |-26, under Engineering
and Technical Consultants.

Page H-11. Under Equipment Manufacturers and Dis-
tributors, replace Delcom Corp. listing with below. and
delete last six lines of third column.

Delcom Corp. 6019 S. 66th Ave., Tulsa. Okla. 74145,
(918) 494-9500 or (800) 331-5461. Sam Pate, pres.
St. Louis 63146: 2349 Grissom. (314) 432-1164. Jer-
ry Koerner.
Total video systems. bcst, industrial; full range of
professional video equipment. Consulting and design
services.

Page {-8. Under Station and CATV Brokers, insert a
new address for Margaret Haney and Associates: 2363
Van Ness Ave., Suite 204, San Francisco 94109.

Page I-12. Under Station and CATV Brokers. insert a
new address for The Montcalm Corporation: 311 Ner-
ton Building. 801 Second Ave., Seattle, Wash. 98104.

Page I-13. Under Station and CATV Brokers, insert new
listing:

Stan Raymond & Associales Inc, 1795 Peachtree Rd.
N.E.. Suite 220, Atlanta 30309. (404) 897-1418. Stan
Raymond. pres; Nick imbornone, VP.

Longboal Key, Fla. 33548: Box 8231. (813) 383-
9404,

Page !-16. Under Consultants, insert a new address for
The Deer River Group: 2000 L St. N.W.,, Suite 200.
Washington, D.C. 20036.

Page 1-20. Under Consultants, insert new address for
Gary Willson Broadcast Consullants: 690 Market St.,
Suite 105, San Francisco 94104. (415) 788-1515.

Page I-21. Under Research Services, insert a new ad-
dress for The Deer River Group: 2000 L St. N.W.,, Suite
200. Washington. D.C. 20036.
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It takes professionals

who know how to handle ideas . ..
technical artists with creativity

at their fingertips.

It takes you and
the people who are the
Crawford companies.

Crawford Post Production, Inc.
Crawford Satellite Services
Crawford Communications, Inc.

535 Plasamour Dr.
Atlanta, Georgia 30324
1-800-831-8027

E -_— 0
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STAN
RAYMOND &

ASSOCIATES,
INC.

MEDIA BROKERS,
APPRAISERS,
CONSULTANTS

A T T e e T .

Years of experience will help you
make the right decision

. ——

Stan Raymond & Associates, Inc.
1795 Peachtree Rd., N.E., Suite 220
Atlanta, Georgia 30309
(404) 897-1418

Stan Raymond
Nick Imbornone
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Classified Advertising

See lasl page of Classified Seclion for rales.
closing dates. box numbers and other delails

RADIO

HELP WANTED MANAGEMENT

West Coast, Eastern and Southern regional sales
managers wanled Broadcasting's oldest. internation-
ally known, 32-year old radio/ TV/ cable sales promo-
tion company. Community Club Awards (CCA). looking
for west coast. eastern. southem regional managers 10
call on station presidents. managers and GSMs in five
slale area. Media sales experience required. Full lime.
Monday/ Fnday. planned travel. Expense advance
against substantial commission. Send resume. includ-
ing references. recent picture. Complete confidential-
ity assured. Include prior eamings. Personal interview
arranged. Immediale openings John C. Gilmore.
President, CCA. Inc., PO. Box 151, Westporl. CT
06881, 203—226-3377.

General manager: Soulthwest group owner needs sta-

tion manager with strong administrative and sales skills

for top 100 market. Growing company with exceilent

potential. Broadcasl management or sales manage-

ment experience a must along with ability 1o make your

E'Eé" work. Send delailed resume. salary history 1o Box
-82.

General sales manager. Exceptional opportunity for
experienced man or woman who knows radio sales.
candeal with agencies. and can lead a young, aggres-
sive six member sales department. Applicants must
have successful management experience. be a moti-
vator and be available by July. The right applicant will
receive an excellenl salary, commissions. bonuses and
other fringes. Send resume and references immediate-
ly to Box E-112,

FM station manager:Responsible for day-lo-day su-
pervision of top-rated CPB gualfied publi¢ radio sla-
tionin North Central Flonda Works with GM developing
policies and budgets. Universily licensee with heavy
use of communication studenls in production and
news. Requires: Bachelor's degree Master's pre-
ferred. Minimum 4 years' public broadcasl manage-
ment. Demonslrated expertise in personnel supervi-
sion. development and budgeting. Salary: minimum
$28.000. Send resume and 3 reference letters to- FM
Manager. Search Committee. WUFT-FM, 2000 Weimer
Hall, University of Florida. Gainesville. FL 32611 by July
17. 1986, AN EOE’ AA employer.

Ground floor opportunity for person ready to move
up...needed general manager/sales manager.. now!!
205—233-3000.

General manager: for greal Nevada FM. Must have
solid sales track record and history of molivating staff
to high levels of achievement. Competitive base salary
plus super performance incentives. Rush resume and
letter stating how you make things happen to Broad-
cast Media. 316 California Ave .. Reno, NV 89509, EEQ-
M/F.

GM wanted now for small market eastern Nebraska
AM/FM in growing county seat college town. Equily
available. Salary plus incentives. 402—721-9723.

HELP WANTED SALES

Salesperson: WJON/ WwJO radio stations wants sta-
ble. creative radio salesperson. Submit resume. includ-
ing three years of saies track records. sample presen-
tations, saies philosophy. impeccable personal
recommendalions 1o Jack Hansen, WJON/ WwJO.
Box 220. St. Cloud. MN 56302. EOE.

The whole world is getting rich sell ingles. Radio
sales reps (its a secret but production people have
done it too) join I the fun. We'll show you how 1-800—
446-7344.

Aggressive salesperson with PBP sports experience
sought by southern California medium market FM.
Send tape and resume to R. Thomas, PO. Box 2231,
Reseda. CA 91335.

Suburban Washington D.C. station needs dynamic
sales professional. If you ¢an really handle a local list
plus follow up at the agency level then we should talk.
Earn metropolitan money without the hassies. Call Mi-
chael Burns. 301-—934-1300. EQE.

Join a professional sales team with a client oriented
approach. Make money right away with established list
and territory. Send me your resume and let’s talk Frank
Zezza. WCFR. Box 800. Springfield. VT 05156. M/F
ECE.

Florida Someday? Do it now! Need experienced radio
street salesperson. who will. if 2 pro. make more than
up Noith on the same billing My figures wiil prove it! Ft
Myers. Gulf Coast, 300.000 metro and boorming...f you
have what it takes to sell. sell. seli.. send short resume
o PO. Box 216, Ft. Myers. FL 33902. Replys in strict
confidence. EQE.

West-central country FM needs aggresse. hard-
working sales manager. Carry list. direct effons of five
sales people. Compensation based on results. Call
Ron Kight. 305—464-1330. EOE/MF.

General sales manager tor aggressive, highly promo-
tional CHR in Southwest top hundred market. Solid
history of strong ralings. Excellent advertiser relations.
If you can train. motivate. and manage salespeople to
success, you can earn $55-$60.000 in the next twelve
months. Send resume. billing record. and sales philos-
ophy to Box E-137. EQE. MF.

New 50,000 watt FM radio station will air in August
between Albany and Utica NY. Interviews now being
scheduled for experienced broadcast salespeople
and announcers. Please send letter of introduction. re-
sume & work references to: Bob Penrod. VP GM.
WITU-FM. PO Box 370. Cobleskill. NY 12043.

Coastal areas North and South Carolina. Jobs avaial-
bie for exoerienced sales people N Wilmington and
Charleston. Resume to Atlantic Broadcasting Com-
pany. Box FM-106-X. Florence. SC 29501

Growing central Connecticut AM slation needs one
more self-motivated account executive If you're willing
1o work hard for our clients and yourself. send resume
1o WCNX. Box 359. Middletown. CT 06457,

Excellent list: excellent growth Looking for exper-
ienced salesperson. Must be professional. Sell domi-
nant AM/FM combination in medium midwest market.
Send letter with gualifications to WJZQ. Box 659. Keno-
sha. Wl 53141.

Growing company in large and medium markels
needs salespeople. Excellent lists with superior in-
come potential. If you're ready to make a positive ca-
reer move, write us, Box E-146. EOE.

HELP WANTED ANNOUNCERS

Wanted: Older stable, mature announcer for our sta-
tion in northern Caiifornia. Small town. high power. PO.
Box 8125. Klamath Falls. OR 97602.

One to one communicator needed for mornings at
adult contemporary. number 2 overall in top 50 south-
eastern market. High visibility position. excellent pro-
duction skills a must. Work with the best equipment and
professional staff. Also production whiz needed for
evening shift. If you care about qualily and attention to
detail. and want a great place to settle. send casselte
and resume today to Jeif Bowen, PO Box 2808, High
Point. NC 27261. No calls.

Newsman for number one AC news and information
station. Experienced Tape and resume to Ed Huol.
WTRC. Elkhart. IN 46515, EOE.

Summer interns: programing. news, and news-sports
combo! Work hard. learn and earn in beautiful Vermont!
Sens lape and detail your experiences and interests (o
Bob Flint. WCFR. Box 800, Springfield. VT 05156, M/F.
EQE.

Immediate opening for news person in New England
small markel Commercial expernence or Journalism
degree required. Resume to Box E-142. M/F. EQE.

News reporter. Bachelor’s degree and minimum of
one year broadcast news experience required. Exper-
ience in public broadcasting preferred. Responsible
for anchoring aftemoon newscasts. covering a regular
news beal. covenng regular meetings. producing fea-
tures for morning edition. Good writing and production
skills essential WNKU-FM is a new public radio station
serving northern Kentucky. WNKU has a folk music
format with a heavy emphasis on northern Kentucky
news. The station is CPB qualified and is a member of
NPR and APR. The letter of application must be accom-
panied by a professional resume and a list of at least
three references plus a demo tape (preferably cas-
sette). Send applications postmarked by July 21, 1986
to: Personnel Services. Northern Kentucky University,
Highland Heights. KY 41076. NKU is an AA/EOE and
actively seeks the candidacy of minorities and women.

News personality needed. Wanted: A news personal-
ity with excellent writing skills and strong delivery. Join
the top-rated morning show in a top fifty market in the
South Send resumes to Box E-93. EOE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Production/ Announcing. WJCT-FM. a community-Ii-
censed public station serving norlth Florida/ south
Georgia. has immediate opening for producer talent
with strong classical music programming skills. Must
have pfeasing voice and personalty. proficiency in
classical musiC pronunciation, knowiedge of compos-
ers and artists Saiary negoliable. Demo tape should
include several minules demonsiraling pronunciation
skills. and two minutes ad lib on any subject, Send
lape resume o Norman Vincent. Director’ Radio Oper-
ations. WJCT. 100 Festival Park Ave.. Jacksonville. FL
32202. EOE-MF.

Continuity director: WJON/ WWJO radio station
wants experignce. creative. organized ¢opy chief.
Must have top people skills. deal creatively with clients,
work under pressure. produce spec spots that sell.
Stability a must. Excellent salary and recommenda-
tions 1o Jack Hansen. WJON/ WwJO. Box 220. St.
Cioud. MN 56302, EQE.

Accountant/traffic manager: Louisiana radio station
seeking expenenced person lo handle all facets of
bookkeeping. genéral ledger. A/P, payroll and financial
slalement preparation along with supervision of traffic.
Columbine expenence preferred. Salary commensur-
ate with experience Send resume and references o
Box E-134.

SITUATIONS WANTED MANAGEMENT

HELP WANTED TECHNICAL

Metroplex Communications seeks engineers with EE
degree or mmimum 5 years related experience for East
Coast markels Conlact Doug Holland. Uplink Engi-
neering. 1635 South 21st Ave.. Hollywood. FL 33020.
305—920-6438.

Chief engineer. 100.000 watt FM seeks take charge
full time engineer. Must have hands on working exper-
ience with combined RCA BTA 20 E-1s and state-of-
the-art audio chain. Knowledge FCC regulations. No
beginners please. Send resume to KXGO. PO. Box
1131, Arcata. CA 95521. EQE. MiF.

HELP WANTED NEWS

Wanted for quality AM/ FM: Hard-working newsper-
son who can gather. write. and broadcast local news.
Excellent EOE opportunity. Claire. PO. Box 2770. Sier-
ra Vista. AZ 85636.

Fifteen years in radio, including station manager.
sales manager and programming Looking for entry
level general manager. Box E-40.

Hands on aggressive major market general manager.
employed. seeks top 30 market opportunity. Can prove
success and stability with documentalion on strong
sales and ratings for turnaround situations in varied
formats. People-oriented. Highly visible. Your reply
held n sirictest confidence Box E-33.

General Manager/ GSM: Strong iocal. regional and
national sales background. Excellent managment and
motivation skills. An experienced broadcasting profes-
sional jooking for the nght situation References will
affirm abilities and character. Calif. only. 728 E. Cole.
Fresno. CA 93710, 209—435-9455.

Major Group GM with three successful turnaround ex-
penences ready for ancther. Currently employed. Will
relocate. Can invest. Box E-115.
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Sales manager: Aggressive pro seeks first class op-
portunily 1o train, motivate and lead your sales leam to
profit. Box E-127.

Management: 40-years small/medium markets Street
sales plus staff direction Retirement didn't take. Prefer
short-term arrangement but consider all offers John
Powell, 2228 Batemen. Hastings. NE 68901.

Experienced manager, employed. radio, cable. TV,
seeks sales or management opportunity Background
includes major groups and markets. Great track re-
cord. references. 415—731-0395.

Marty Walker, former chief engineer of LA based salel-
lite network—12 years experience San Francisco. Los
Angeles. Programing operations background. Record-
ing studio design. conslruction. Seeking quality sta-
tion(s) as chief. and/or Ops mgr.—eventually GM. Pre-
fer coaslal areas. 213—659-0874.

Mothballed engineer making comeback. Young re-
liree seeks easy MOYL airshift Unhassled mamte-
nance. Southern town. prefer South FL. 305—791-
7027.

SITUATIONS WANTED NEWS

Current GSM major market. Billings and collections
up sharply Station profitable. being sold Will consider
nght opportunity Family, responsible Rephes confiden-
tial Box E-152

For several years I've had the opportunity of acqguir-
ing, developing and managing a broadcast group for
diversilied invesiors. Time has come to seek another
challenge If you have an opportunity for corporale
responsibiities of major to medium market manage-
ment let's talk. Box E-147

Experienced working general manager seeks posi-
tion in AM/FM radio station with potential for buy in and
ownership—future participation or purchase a must,
Contact Ted Smith. 97 Haverstraw Rd . Suffern. NY
10001 914—356-7060 or 914—357-9425

Experienced sportscaster, wilh solid news back-
ground. seeks PBP and/ or news position anywhere
Currently employed. Box E-60.

Sports pro: 10 years experience. major coliege. PBP.
radio-TV Looking for break. medium or major market
Mike 703—-434-2896

| do sports PBP because a )l used io coach. b.) own
the station. ¢ )| own the team. d )I'm just damn good!
For sportscasting excellence choose d.) and choose
me! lvy grad. pressure performer. impeccable creden-
tials. Barry, 802—885-9428, or call my boss. Frank.
802—885-4555.

Voice of the 1985 Division Il college baseball cham-
pions looking for sports or news position in small mar-
ket. Call Gnf. 206—284-7799.

SITUATIONS WANTED SALES

Professional, experienced salesman. announcer!
Seeks arr shift plus sales and production at counlry,
MOR o oldies station in Southeast. Midwest, or South-
west Box E-132.

I'm tired of management politics. | want a sweet histin
top 60 market 11 years GSM with top 50 track record. |
want 1o go where the money is back to the streels.
Reply quickly. top producer going fast Southeast and
mid-Atiantuc Box E-151.

SITUATIONS WANTED ANNQUNCERS

Two years' commercial experience in small market.
Want to move up Adulit. top 40 MOR. Want to be cre-
ative. not just push buitons Call Dave anytime, 201—
777-0749

Good female DJ expenenced in all facets of small
market Hard-working and dedicated. wishes to relo-
cate to mechum market AJ, 212—-923-2061

Miss the Midwest...Eight years experience PD. PBP
(including hockey). morning drive. news, remotes and
all formats. Smali to medium markets. Available imme-
chately. Call Bruce. 907—-479-4762 anytime

Experienced announcer, Copy wnier and production
man seeks Country, MOR or Oldies formal. Would con-
sicder operalions manager or program director position.
Small 1o medium market. Box E-107.

Seven year pro, ready to go! Loyal. dedicated. with
mucho talent and potential Rick. 305—672-4890

4 years exp. BATelecom Announcer. sales. Call Scott
after 4 pm CDT 601-—448-7032. Will relocate any-
where

Broadcaster, experienced, hard working. need fresh
start. R&RB format or contemporary, Write Robert Alex-
ander 4580 Ohio St., #24. San Diego. CA 92116 Will
consider all responses. 619—584-1391. after 5 pm.

Highly motivated announcer with 2 years exper-
ience, looking for a full-ime position. Hard working and
enthusiastic Cail Don Brinkley, 414—375-4055.

EZ listening music. automation. and me A natural
combination. I'm 33 with 3 years broadcast and print
experience. Interested? Bob Dale. 309—788-4093,
309—798-5249, weekends 319—322-2607

Fifteen years experience, speech trained. college
graduate Creative wnting skills, non-smoker. good
nabits. Biil 804—253-5889.

Experienced announcer. copywriter and production
man seeks Country, MOR or Oldies format Would con-
sider operalions manager or program direclor position.
Small to medium market Box E-107.

SITUATIONS WANTED TECHNICAL

| could be a valuable man to your station. | am exper-
ienced as chief engineer and as announcer. Call Lynn
at 812—336-8306.

Seeking a news position. Experienced with #1 mar-
ket station in news production. wriling and sports writ-
ing. Delivery skills lape available Box E-143

I've done it all well: News direclor. anchor. edilor. re-
porler and taik show host First place wire service
award winner more than once. 801—364-3241.

Dedicated sports workaholic looking to take step up.
Two years commercial experience. Can write. anchor.
PBP Also DJ. copywriling/production. Box E-157

Sports director, ready for medium market. ready to
relocate PBP minor league Baseball. junior college
basketball. playoff football Enthusiastic hard-working.
David 618—627-2844.

Sportscaster available. Make the “Iree agent acquisi-
tion of the year.” Sophisticaled. exciting PBP and sohd
anchoring skills. A winner. Bob. 201—546-5546

MISCELLANEOUS

Our present production music SFX contract expires
in September Need samples of what you have 1o re-
place it Smail market. smail to mid price range Send
demo 1o: Production Director. KMVI radic. 250 Waiehu
Beach Rd., Wailuku. HI 96793.

Sales manager for AM/FM slation in Florida. Must
have solid background demonstrating leadership. sta-
bility and performance. Group ownership. Altractive
opporiunity! Media Marketing. PO. Box 1476. Paim
Harbor. FL 34273-1476 813—786-3603.

TELEVISION

HELP WANTED MANAGEMENT

News director. Applicants musl have prior news direc-
tor or olher newsroom management experience. Cre-
ative, pecple skills a must. along with staffing. budget-
ing and organizalional abilihes. Fast growing. dynamic
market in Southeast. Group owned. NBC affiliate Send
resumes to: Lee Brantiey, GM, WAFF-TV. PO Box 2116.
Huntswville. AL 35804.

Local sales manager: KRIV-TV, Fox Television. Hous-
ton. has an opening for a local sales manager. Prior
television sales management required. Vendor and co-
op experience preferred. Send resume 10 KRIV-TV
3935 Westheimer Rd.. Houslon, TX 77027, Alin G
Brammer. VP/ GSM. EOE

KITN-TV, Minneapolis, Minnesota. a two year old UHF
independent needs a heavyweight lo lake over and
handie major account list Must be a crealive genius
with strong agency as well as direct experience and
have a minmum of 3 years’ experience in TV sales.
Knowledge of Product Target Aid and ali marketing
1001 hetpful. Send resume lo: General Sales Manager.
KITN-Ty 7325 Aspen Lake North. Minneapolis. MN
55428. EQE.

Promotion manager’s position immediately avail-
able with aggressive. highly regarded lop 50 indepen-
dent station candidate should have at least 3 years
hands-on expenence inon-air. print and radio. Respon-
sible for graphics. station image. animation and com-
munity activities EOE M-F. Send resumes to. GM.
WVAH-TV, 23 Broadcast Plaza. Charleston. WV 25526

Director of Engineering. Exciing opportunity in Las
Vegas for engineer with mangement skills and long
term planning expertise. Mimmum of five years televi-
sion expenence. An excellent position for an assistant
chief who wants to move up Degree in electnical engi-
neening desirable Contact Rolla Cleaver. General Man-
ager. KVBC (Tv). 1500 Foremaster Lane. Las Vegas.
NV 89101

Membership director Wanted. person ambitious
enough 1o be the best membership director in the
country. Successful applicant will have p&l responsibi-
lity for public broadcasting state network’s individual
and corporate support {(not inctuding program underw-
riting) The ideal membership director will provide lead-
ership in selection and scheduling of programs for on-
air events. set an example as a ternfic on-air talent for
pitching and be able to train and motivate others 10
measure up: will run a customer-responsive member-
ship computer dalabase: will maximize return on in-
vestment in each component of the fund-raising tool kit.
direct mail. telemarketing and personal contact: and
will lead special campaigns. Including major denors.
corporale memberships and ad hoc efforts. We're 10ok-
ing for someone who 1s willing to experment with non-
traditional approaches to bullding and maintaining do-
nor support. someone who will lead the process of
innovation The ideal candidate will be a self-starter.
aggressive enough to become development director
He/she will communicate effectively. orally and on pa-
per and will be able to communicate with a vanety of
constituencies. from In-house CIENcal support people
to sophisitcated consullants and vendors. He she will
develop detailed plans for on-air. direct-mail. and other
activiies and. upon approval. will see those plans
through to completion. Hesshe will have in important
role In determining the stale network's annual income
budget and will be a part of the management leam
which allocales resources. The ideal candidate will be
paid handsomely (by public broadcasting standards)
in salary and bonus and will report to the VP Develop-
ment & CFO Resumes should be directed to Maureen
Davin, Administrative Assistant. CT Public Broadcast-
ing. 24 Summil Street. Hanford. CT 06106. Conneclicut
Public Broadcasting is an equal opportunity employer.
MF.

Commercial manager with proven ability for South
Texas VHF. EEQ. Write Box E-141

TV sales: KSAS-TV Kansas’ only independent TV sla-
tion is looking for a good expernenced sales person—
$40.000+ — polential for a proven performer. Good
working environment—good station—goed opportuni-
ty. Send resume and track record fo John Friend.
KSAS-TV. 316 N West St . Wichita. KS 67203

Production manager. Midwest. VHF nélwork affiuate
on the move 1s looking for a take-charge individual to
lead our production department Must be a capable
director. organizer, and leader. Great opportunity lor
individual with solid television production background
to move up to management Send resume’ tape 1o Ray
Cole. KCAU-TV. 7th & Douglas Sts.. Sioux City. 1A
51101. EOE/ MF

Station manager: English language Canbbean Island
TV slation seeks aggressive seasoned take charge in-
dividual. Send resume to Box E-154

Assistant promotion manager: Network affiliate inthe
15th market looking for energetic, innovative. qually-
conscious individual to join creative promaotion team 2
years experence in television promolion required
Strong writing skills. editing and producing skills a
must. Should be familiar with print. radio and outdoor
adverhising Ideal opportunity for promotion wrier pro-
ducer o learn management skills. If promotion is your
life. send tape and wriing samples to Promotion Man-
ager. WTSP-TV. PO. Box 10.000 St. Petersburg. FL
33733. ECE.

HELP WANTED SALES

Aggressive local sales executive needed for Long
Island’s only ccmmercial TV station. 1-2 years mini-
mum sales experience required Radio/TV sales pre-
ferred. Handle established account list Send resume
to: Shar: Reisman. Local Sales Manager. PO .Box 272.
175 Crossways Park West. Woodbury. NY 11797
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Regional account person needed (o handle excep-
tional list for group owned affiliate. Management and
growth oriented, tough, streetsmart, upwardly mobile
persons with television experience are the only ones
who need apply. Al others, don't waste your time.
EQE. Brad Worthen, WVYNY-TV, Box 22, Burlington, VT
05402.

Media buyer wanted for large direct marketing firm.
Strong in sales with ability to evaluate and negotiate TV
and radio time purchases. Send resume with salary
history to General Manager, Multi Market Media, 8080
N. Central Expressway, Suile 266, Dallas, TX 75206.
Good position for aggressive sales manager. with
strong negotiating skills in media.

Syndication salesperson: wanted, individual with
strong TV and syndication sales background to devel-
op national sydication for large media marketing firm.
Salary commensurate with experience. Send resume
with salary history 1o General Manager, Multi Market
Media, 8080 N. Central Expressway, Suite 266, Dallas,
TX 75206.

Sales account executive for TV station.- 1-3 years of
broadcast experience recommended. Send resume to
General Sales Manager, WJAR-TV, 111 Dorrance
Street, Providence, R 02903. We are an equal opportu-
nity employer.

Marketing specialist for TV station. Applicant must
have sales/ marketing experience and some research
experience. Send resume lo General Sales Manager,
WJAR-TV, 111 Dorrance Street, Providence, Rl 02903.
We are an equal opportunity employer.

Local/ regional sales manager for sunbelt group
owned affifiale, top 100. This requires leadership, train-
ing, and organizational skills. Minimum 3 years TV
sales management experience required. All replies will
be confidential, send resume and track record to Box
E-144. EQE.

TV Sales: KSAS-TV, Kansas' only independent TV sta-
tion is looking for a good experienced sales person—
$40,000 + —potential for a proven performer. Good
working environment—good station—good opportuni-
ty Send resume and track record to John Friend,
KSAS-TV, 316 N. West St., Wichila, KS 67203.

HELP WANTED ANNCUNCERS

Staff announcer: Forward-thinking, aggressive com-
pany seeks a lelevision staff announcer with a great
voice! A voice that communicates more than just
words...a voice thal communicates feeling. It's a great
opportunity for a strong male radio voice to break into
television. Send demo tape and resume: NTV Network,
P.O. Box 220, Kearney, NE 68848.

HELP WANTED TECHNICAL

Maintenance engineer San Jose UHF TV needs engi-
neer familiar with 2, 1 and 3/4 inch tape machines and
other studio equipment. UHF transmitter helpful. Reply
10: Chief Engineer, 2349 Bering DOr, San Jose, CA
95131.

Maintenance engineer, KDAF-TV/ Dallas has opening
for amaintenance engineer. 3-5 years' experience in all
phases of broadcast television maintenance. FCC
General Class or SBE certification. Applicant must pos-
sess knowledge and ability to maintain and repair 3/4”,
1" and 2" video tape equipment and peripheral broad-
cast television equipment. Send resume to: Joseph A.
Maggio. CE, KDAF-TV, 8001 Carpenter Freeway, Dal-
las, TX 75247. EQE, M/F.

Assistant chiet engineer, KDAF-TV/ Dallas has an
opening for an assistant chief engineer. Candidate
must be able to trouble-shoot, on a component level,
both analog and digital equipment. Maintenance ex-
perience on television studio and lransmitter equip-
ment is necessary Present employment as mainte-
nance supervisor or chief engineer at a commercial
television station with EE degree or equivalent work
experience required. Please send resume to: Joseph
A.Maggio, CE, KDAF-TV, 8001 Carpenter Freeway, Dal-
las, TX 75247. EOE, M/F.

Broadcast maintenance engineer. 3-5 years’ exper-
ience, operation and repair on state-of-the-art broad-
cast equipment. Send resume to Ed Murphy, VP-Engi-
neering, WXEL-TV, 505 S. Congress Ave., Boynion
Beach, FL 33435. 305—732-7850.

Studio and UHF transmitter maintenance technician.
Must have UHF transmitier maintenance experience.
Contact Ken Preston, KSEE, 209—237-2424, PO. Box
24000, Fresno. CA 93779. EQE. M/F

TV broadcast transmitter engineer: Must have exten-
sive experience with broadcast transmitters and hold
valid FCC operators license. RCA °F” line experience a
Plus. Must have ability 1o troubleshoot and maintain
lerminal gear, STL, ENG/ EFP microwave, digital sys-
lems and earth station hardware. Experienced only,
please. EOE. Contact William Seaman, Manager of En-
gineering, WTVN-TV, 1261 Dublin Road, Columbus,
OH 43216. 614—481-6663.

Maintenance engineer for Christian TV station. FCC
license required. 4 years experience in maintenance of
studio cameras. Quad & helical VTRs, switcher, etc.
UHF transmitter experience helpful. Reply to Dale Os-
born, CE, WOLI-TV, 6600 Atlantic Blvd., NE, Louisville,
OH 44641, EOE.

Transmitter supervisor needed to work on one of the
nation’s largets. state-of-the-art UHF transmitters. Must
have a minimum of three years experience on UHF
transmitters, possess FCC General Class license-
..Have strong electronics education or equivalent ex-
perience. Must be self-starter and able to work unsu-
pervised in this "hands-on” opportunity at one of the
nation’s best UHF facilities. Resume to Chief Engineer,
KPTM-TV 42, 4625 Farnam St., Omaha, NE 68132.
EOQE/M-F,

Broadcast television engineer. Experienced broad-
cast television engineer for the Space Shuttle Program.
Individual must have a minimum of five years of exper-
ience ai the system and circuit design level. A BSEE in
mandatory. Send resume and salary history to: Taft
Broadcasting Corporation, 1022 Hercules Ave., Hous-
ton, TX 77058. EOE.

Studio maintenance engineer wanted by WPOE-TV,
Florence/Myrtle Beach, SC a well-equipped network
affiliale. AAS degree in electronics ¢r equivalent and
FCC General Class license required. Minimum of two
years studic maintenance experience preferred. Send
resume to Jimmy Gamble, WPOE-TV, PO. Box F-15,
Florence, SC 29501. EOE, M/F

Assignment editor. Beautiful Northwest medium mar-
ket. Experienced, aggressive, strong people manager.
Resume with salary needs to Box E-118. EQE.

Co-anchor/ reporter. Top 30 Midwest network affiliate
has opening for co-anchor/ reporting for prime time
evening newscasts. Must have 3-5 years' anchor ex-
perience, excellent an-air skills, Strong writing and re-
porting abilities. An equal opportunity/ affirmative ac-
tion employer. Resume to Box E-124.

Co-anchor. Western mid-sized network affiliate. Main
anchor position to complement our male anchor. Excel-
lent, experienced communicator, good journalist. Re-
sume, salary. Box E-119.

Producer. Aggressive station looking for the same in a
producer. We are already number ane. You can learn
and grow with us. Successful candidale will need B.A.
degree plus minimum of two years producing exper-
ience. Send recent air check, resume and a letter re-
flecting goals and objectives to A R. Sandubrae, News
Director, KWTV PO. Box 14159, OKC, OK 73113. EOE/
M-F.

Executive producer. We're the number cne station in
the market, and intend lo stay there. If you are creative,
energetic and a top-notch producer, then we should
talk. Send recenl air check, resume and a letter reflect-
ing goals and objectives to A.R. Sandubrae, News Di-
rector, KWTV, P.O. Box 14159, OKC, OK 73113. EOE/
M-F

Sports director. Medium market with excellent quality
of lite and sports. Strong, experienced communicator.
Strong reporting and live shoot ability. Shooting/ editing
rE%IEluI. Resume with salary required to Box E-120.

Anchor-reporter. Western medium market, great lifes-
tyle. Strong anchor skills to work with female co-anchor.
Good reporter. Send salary and resume 0 Box E-121.
EOE. No beginners.

Chief engineer: For major market independent televi-
sion station. Applicants must possess a minimum of
five years of TV maintenance experience. Must have
maintenance experience on UHF transmitters. Send
resumes and salary requirements to William Cunning-
ham, Station Manager, WQTV-TV, 1660 Soldiers Field
Road, Boston, MA 02138. An equal opportunity em-
ployer.

Growing broadcast company is l0oking for a solid
maintenance and operating engineers for their VHF
stationin the Midwest. Maintenance candidates should
have 1-2 years experience in all phases of broadcast
engineering. TCR-100 and Sony 1" experience helpful.
Operaling candidates should have 1 year minimum
experience in TV control room operations. General
FCC license preferred. Send resume to Box E-149.
EOE/ MF.

Maintenance engineer: GPTV, a nine station statewide
network, located in Atlanta, Georgia, has two immedi-
ale vacancies due to retirement and expansion. Incum-
bent will maintain all electronic and mechanical equip-
ment used in the production, transmission and
reception of television programs. Orders parts as
needed and maintains a large inventory of spare parts.
Travels with regional remote production vehicle. Incum-
bent must have completed technical school in elec-
tronics, or completed four college coursesin electron-
ics, or possess an FCC General Radio/ Telephone
Operator’s license. Additionally, incumbent must have
aminimum of four years experience in the maintenance
and repair of a variety of studio and remote TV equip-
ment. Equipment to be maintained includes: BVH 2000
Sony VTR's, lkegami 357 Color Cameras, CMX 3400
Editor, a 6 camera and 4 VTR remote truck, state of the
art engineering equipment, aurcra computer graphics
and 1680 grass valley switchers. Must have the ability
to trouble shoot state of the art equipment to the com-
ponent level—factory authorized training provided.
Salary compelitive. Excellent fringe benefits. To apply:
contact Linda Hall at 404—856-7006 by July 7, 1986, 10
request an application for principal engineer. Complet-
ed applications must be postmarked no later than July
11, 1986. EQE/ AA.

HELP WANTED NEWS

Wanted: A weekend sports anchor-weekday report-
er. Also a weekend weathercaster/ weekday reporter.
EOE. Box E-70.

Producers for top 50 net affiliate, major group owner,
SNG, muliiple live, multiple feeds. Ratings are up, need
strong producers with two years experience 1o achieve
next stage. EOE. Box E-135.

Assignment editor, number three position in large de-
partment in top 60 wilh satellite truck and live. Award
winning reporting and photo staff. Strong news commit-
ment. Eighteen months experience. EOE. Box E-136.

Assignment manager. WFSB, a Post-Newsweek sta-
tion, is seeking an assignment manager whose primary
responsibilities will include the selection of stories to be
covered, assignment of reporters and photographers
and coordination of their efforts and supervision of oth-
er assignment editors. Responsibilities also include:
keeping current on regional news developments, story
innovation and maintaining budget control records.
Three to five years experience in newsroom operations
i$ helpful and a degree in Communications/Jourmnalism
is desirable. Send resume t0;: WFSB, 3 Constitution
Plaza, Hartford, CT 06115. EQE.

Oklahoma city thinks we're their farm club! Now we
need a replacement for our experienced, creative, de-
manding producer who handled our 10 p.m. show: If
you're that person, rush tape, resume, writing samples
and salary history 10 Duane Wallace, WMBD-TV, 3131
N. University, Pecria, IL 61604, EOE, M/F

News Director. Experienced, research and produc-
tion oriented. Medium size market in Midwest. Need
management and |leadership qualities. A people per-
son who wnats to lead a team. An EQE. Box E-74.

Editor/senior camera operator: Acts as primary vid-
eotape editor for weekly legislative news broadcast;
also performs as remote and studio camera persen,
audio technician, and floor manager, as required. Job
demands commitment to public affairs and excellent
visual ability. Minimum three years experience with
ENG cor EFP techniques and videotape editing. Send
resume and cover letter by July 21; Manager of Human
Resources, WMHT-TV, Box 17, Schenectady, NY
12301. EQE. :

Reporter: Two positions. Research, write and deliver
on-air studio and remote reports and commentary for
weekly legislative news broadcast. Minimum three
years experience as broadcast and/or print news re-
porter; background in legislative coverage preferred.
Send resume and cover letter (no tapes) by July 21;
Manager of Human Resources, WMHT-TV, Box 17,
Schenectady, NY 12301. EQE.
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Reporter. Public television station in 43rd market, serv-
ing Pennsylvania's slale capilal. seeking general as-
signment reporter with at least two years experience
and strong wriling skills. Send resume to: Personnel,
WITF, PO. Box 2954, Harrisburg, PA 17105. EOE.

Weathercaster. Be #1 at a #1 NBC midwest affiliate.
AMS seal, 2+ years on-line, and strong delivery re-
quired. Send resume 1o Box E-158

Meteorologist wanted by aggressive affiliate in small-
er markel. Must make professional presentation, but
will consider those with little TV experience. 2 shows
daily. Box E-156.

Producer/ co-anchor. America’s 2nd largest MSO.
American Television and Communications, is search-
ing for an experienced news producer/ co-anchor for a
local cable newscast. Strong wriling, production. orga-
nizational skills; warm, credible on-camera personality.
Superb news judgement. commitment o local news.
Produce fast-paced, visually exciting show; strong on
substance. Generate stories, molivale and supervise
staff (including interns). If you have what we want, send
resume. cover letter staling news philosophy, salary
requirement, references and tape 10: Donna Fowler,
News Director, Cable Newscenter 7, 517 W. State St.,
Ithaca, NY 14850, EOE/ MFHV.

Weathercaster: west coast network affiliate with strong
news commitment seeking weather candidates. If you
have a slrong. personable on air delivery and a mini-
mum of one year broadcasl experience. send tape and
resume to News Director. PO. Box 5455, Fresno, CA
93755.

Sports anchor. Group owned Great Lakes lelevision
station seeking weekend sports anchor/ announcer.
Excellent position with dominant news station. Knowl-
edge of and familiarity with all areas of sports required.
Send your confidential reply to Box E-150. Equal op-
portunity employer.

Morning show producer: Looking for a hungry pro-
ducer willing 10 work some rough hours for a chance 10
move to a top 40 station. This Southeast network affili-
ate wanls a strong fast writer with 2 years experience
looking for a break. Box E-145.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Art director, KDAF-TV/ Dallas has opening for an an
director. 3-5 years' experience In lelevision broadcasl.
Responsibiliies include design and execution of print
adverlising, sales promotion materials, Supervision of
computer graphics production and provide needed
graphic materials for the production of client television
commercials. Ability to work under pressure and meet
deadlines. Send resume 10: Craig Miller, Promotion Di-
rector, 8001 Carpenter Freeway. Dallas, TX 75247.
EOE., M/F.

Production manager. West Coast production facility
and UHF independent. Progressive and expanding or-
ganization with four studios and daily live programing.
Must have strong leadership and organizational skills.
Excellent opportunily in friendly. professional environ-
ment. Compensation based on experience. Send re-
sume 1o Box E-79.

Central Florida's leading news station needs an ex-
perienced show producer with strong writing skills and
demonstrable crealivity. Send resume and a sample of
wo recent broadcasts on a non-returnabie tape 10:
Bob Jordan, WFTV, Box 999, Orlando. FL 32802.
Strang writing skills and a creative flair are what we're
looking for No phone calls, and absolutety no begin-
ners, please WFTV s an equal opportunily employer.

Prodcer-WTOL-TV, Toledo’s number one news station,
needs a producer for a major newscast. Successful
applicant must have one year's experience at a com-
mercial television station. Please send resume, refer-
ences, lape. and salary requirements 10 Rick Gevers,
New Director. WTOL-TV, 730 N. Summit St., Toledo. OH
43604. No phone calls. please EOE, M/F.

TV producers (2) and TV program manager. WOSU-
TV of Ihe Ohio State University Currently has vacancies
for two TV producers and a TV program manager. TV
producer dulies: one producer will produce and super-
vise production of public’community affairs television
programing. the other will produce and supervise the
production of public/community affairs and promolion-
al, fine arts, cultural, performance and other television
programing and off-air video productions. Both will
conceive, write, direct and edit programs, draft pro-
posals for program funding. and prepare and monitor
budgets. Qualifications: for both producers, a bache-
lor'’s degree in communications or related field or an
equivalent combination educalion and experience.
significant experience in production, wriling, and di-
recting of both field pProductions and studio and remote
multi-camera productions and ediling experience are
required. Previous supervisiory experience and exper-
ience managing budgets are also required. Previous
PBS production experience is preferred. Starting sala-
ry: $20,280-23.040. TV program manager duties: Plans
and supervises the scheduling of TV programs and
productions. establishes policies, supervises staff.
Qualifications: Bachelor's degree in communications
or a related field or equivalent combination of educa-
tion and experience. Significant experience in public
broadcasting with several years experience in TV pro-
graming and production, and experience in supervis-
ing the work of others in media are required. Starting
salary: $24,480-27,960. To apply, state posilion of inter-
est and send resume by July 7, 1986 to: Proifessional
Employment Services, The Ohio State University, Lob-
by Archer House, 2130 Neil Ave., Columbus, OH
43210. An EOE/AA.

Assoclate director, Children's and cultural program-
ing wanted for San Francisco PTV 1o supervise local
and national production planning, conlracts, manage-
ments, budgeting and financial management. Mini-
mum 5 + years related experience as producer/execu-
live producer in major market TV. Some performing arts
experience preferred. Excellent human refations skills.
Reply by 7-18-86 to Theresa Timpson, Personnel,
KQED. 500 8th St., San Francisco, CA 94103. EOE.

Program manager: Public TV station WIPB seeks ag-
gressive professional to direct and oversee program-
ing and production and growing university/community
oriented station. Have best of both worlds—excellenl
growlh opporiunity and stable employment plus out-
standing benefits. Requires BS degree in broadcasting
or related field or equivalent (MS preferred), 2-3 years
experience in programing public broadcasting and
demonstrated leadership in developing unity oriented
programing. Salary depends on experience. Applica-
tion deadline 7-15-86. Send resums, cover letter and
copy of college transcripts or other degree verification
to: Human Resources Dept.. Ball State University, Mun-
cie, IN 47306. An EEOQ/AA.

Are you an experienced film editor? Are you interest-
ed in working in independent TV? Are you interested in
working in Tampa, Florida? If you said "yes” to all three
questions, send your resume 1o: Joseph Logsdon.
WFTS, 4501 E. Columbus, Dr., Tampa, FL 33605.

Commercial director/editor. 3 years experience re-
quired, experience with 1" and 2" helpful. Send resume
and tape to KOLO-TV Production. PO Box 10.000
Reno, NV 89510. EOE.

Production/ film department supervisor. Minimum
five years successful lelevision experience 1o super-
vise feature bookings, film editing and coordinate all
technical, production, talent and other personnel dur-
ing the planning, set-up. production and rehearsal of
all studio and remote productions. Also, work direclly
with news, public affairs and promotion directors 1o
insure communications on matters relating 10 on-air
image of each of these depariments. Please forward
complete resume and salary requirements to: Charles
Bradley. WPVI-TV, 4100 City Line Avenue, Philadelphia,
PA 19131. EOE.

Senior producers. Anticipated openings at major mar-
kel public television station wilth a national reputation.
We are looking for innovative senior producers who are
looking for a place lo do outstanding work. One posi-
tion concentrates in major local and national dramatic
production. Another posilion concentrates in national
information & entertainment series production. Must
have solid experience. Send resume and reel to KTCA-
TV, Box 400, 1640 Como Avenue, Saint Paul. MN
55108. Deadline: July 15. An equal opportunity em-
ployer.

Promotion/assistant manager: Network affiliate in the
15th market looking for energetic, innovative, quality-
conscious individual to join creative promotion team. 2
years experience in television promation required.
Strong writing skills, editing and producing skills a
must. Should be familiar with print, radio and outdoor
advertising. Ideal opportunity for promotion writer/pro-
ducer 1o learn management skills. f promotion is your
life, send 1ape and wriling samples to Promotion Man-
ager. WTISP-TV, PO. Box 10.000 St. Petersburg, FL
33733. ECE.

videographer: Idaho PTV seeks experienced EFP
shooter/ editor for statewide PA magazine program. We
need someone who can tell a story through pictures.
Salary: $15.700. Phone {208—385-3727) for applica-
tion form which must be returned by July 11, 1988, to:
IEPBS. 1910 University Drive. Boise. 1D 83725. No
tapes, please. EOE/ AA,

Field producer: We need a highly creativre field pro-
ducer with lots of production background. imagination.
and writing ability to produce field segments for a new
national series on parents and children. Send resume
and reel to: KTCA-TV, Box 300, 1640 Como Avenue,
Saint Paul, MN 55108, Deadline: July 15. An equal
opportunity employer.

SITUATIONS WANTED MANAGEMENT

Tired of red ink? Need a quick turn-around? If you've
got the guts. I've got the gameplan for building viewers
and profils. Box E-126.

Maijor market program manager |ooking for job with
future potential with group or as GM of small market
station. Box E-103.

Promotion/production manager. I'll deliver timely,
creative promotions, commercials and programing.
Five yrs. affiliate/independent experience. Award-win-
ning spots, programing reflect creative abililies. Excel-
lent team attitude. people skills, references. 617—879-
4908.

SITUATIONS WANTED ANNOUNCERS

If your TV station needs a talkshow host with person-
ality. glamour, and style, call Debbie. I'm experienced
in TV and radio. Eager to relocate, 412—378-3520.

SITUATIONS WANTED TECHNICAL

Give me abreak! Sharp broadcast graduate with eight
months nelwork maintenance experience needs a
chance to learn all television maintenance. Right atti-
lude. hard working. delermined, will relocate. Contact:
Pete Sloal. 298 Lafayette Ave., Peekskill, NY 10566,
914—737-6666.

Chief engineer. | clean up systems and procedures 1o
make a smooth operation, not just point blame. Exper-
ience. knowledge and ability to make your station run
better. Box E-138.

SITUATIONS WANTED NEWS

News director presently employed seeks move 1o lop
30 or above. Strong starl-up experience if need. Mulli
news award winner. All replies answered. Write Box E-
76.

Standout veteran anchorfreporter. 7 year veteran.
Can also back up weather and sports. 609—567-0134.

Dull weather blues gotcha down? et a Creative me-
teorologist help bring your ralings around. 214-—-581-
4403,

Female-Hispanic top-10 anchor available this sum-
mer. Will consider right situation in any market. Box E-
140.

Weather. award winning, certified, experienced. Cur-
rently employed #1 V-Net, medium market. Computer
graphics wiz. Ram. Radar. Satellite. Looking for com-
munity involved qualily station with long term commit-
ment, medium or large market. Box E-153.

Stellar director. Capable of switching flawless shows
or producing dynamite spots Currently directing week-
end shows in top 50 market, ready o move up. Box E-
148.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Director/producer. Fresh approach, malture attitude.
six years experience. spols. shows, promos. Currently
employed. 412 —683-7712.

MISCELLANEOUS

California, Washington, Oregon TV newsletier,
monthly job listings, articies, $35 annually. The West
Coast Edition, Box 136, San Luis Obispo. CA 93406.

Attention station managers and news directors!
Media Marketing saves lime and money with your per-
sonnel needs. Confidential, professional, and easily
affordable services with guaranteed results. Television,
radio, and produclion companies. Experienced and
entry-level people. Single vacancies. as well as major
reorganization. PO. Box 1476, Palm Harbor, FLL 34273-
1476, 813—786-3603.
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Primo People now seeking outstanding sportscasters.
Must appeal to non-sports fans too. Send tape and
resume to Steve Porrcelli or Jackie Roe, Box 116, Old
Greenwich, CT 06870-0116. 203—637-3653.

Reporters/anchors/producers: Join job bank, re-
celve evaluation by NYC producers, Anderson Produc-
tions, 51 W 81 Street, NYC 10024. Send tape. $49.00.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Ohio University seeks a broadcast news teacher.
Rank and salary competilive, negotiable depending
upon qualifications. Professional experience required,
MS preferred, Ph.D favored. Teaching in reporting and
broadcast news sequence courses. Applications to Dr.
Dru Riley Evarts, EW Scripps School of Journalism,
Ohio University, Athens, OH 45701. Applications of
women and mincrities encouraged

Reopened R-TV position. Prefer Ph.D. Accept ABD or
Master’s. Deadline July 15. Application, resume and
references to Robert Payne, ECU, Ada, OK 74820.

HELP WANTED MANAGEMENT

BPME resource center manager. Full-time opportuni-
ty to direct, organize and market the broadcasting in-
dustry’s only complete promotion resource center.
BPME seeks self-starting top flight promotion pro for
Resource Center in San Diego. Be part promotion, part
producer, part administrator, part marketer. Minimum of
three years radio/TV promotion experience. Salary:
$25-$30.000. High energy, strong track record and de-
sire to build a new enterprise are critical. Apply in confi-
dence to BPME, Employment Service, 402 East Or-
ange St., Lancaster, PA 17602. EQE.

VP of station services: NAB seeks VP to manage this
important department. Responsibilities include devel-
opment and implementation of marketing plans for sale
of products and services, manage the NAB insurance
programs, and budget and staff. Experience should
include 5 years in broadcasting sales and marketing.
BA degree in Business and Management. Send re-
sume to Ann Miller, NAB, 1771 N St., NW, Washington,
DC 20036. EOE M/ F

HELP WANTED SALES

Broadcast equipment sales manager: Two positions
available, LPT\-Translator, and High Power UHF TV
Excellent salary and commissions. Live in Boulder or
Denver. Contact Bill Kitchen, President, Television
Technology, 303—465-4141.

HELP WANTED TECHNICAL

Corporate chief engineer. Experienced in the design
and construction of new teleproduction facilities is de-
sired for stable, expanding company in the southeast.
Extensive background in state-of-the-art equipment
and willingness to provide leadership and administra-
tion to a maintenance staff is a must. Send detailed
resume and references to Box E-38.

EMPLOYMENT SERVICES

Television recruiter: Positions nationwide. 16 years’
descreet company paid recruitment. James LLoyd,
Box 3, Ashland, OR 97520, 503—488-1405.

MISCELLANEOUS

Professional resume services. Complete resume
preparation. Mailing services available. Cail toil free
anytime. 1—800-6-CAREER, in PA 215—433-4112.

Increase morning ratings with proven comedy mate-
rial . 11 scripts/$10. Free samples, Ghostwriters, 2301
Unity Ave. North, Dept BR, Minneapolis, MN 55422

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM trans-
mitters. Guarantee Radio Supply Corp., 1314 Juurbide
Street, Laredo, TX 78040. Manuel Flores 512—723—
3331,

Instant cash-highest prices. We buy TV transmitters
and studio equipment. $1,000 reward for information
leading 10 our purchase of a good UHF transmitter.
Quality Media, 404—324-1271.

Wanted: Used LPTV transmitter tunable to channel
51, 100w or 1000w, Five years old or less. DGE, 512—
478-3400.

16mm Eastman telecine projectors wanted: Models
25, 25B, 250, 275 & 285. Price based on condition.
Essex Systems. 2 Ridge Rd.. Essex, NY 12936. 518—
963-7080.

FOR SALE EQUIPMENT

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom, 215—
884-0888.

Complete FM station, all equipment 1 year old, Harris
2.5K w/ MS-15, Optimod, monitors, 3-bay ERI, Cable, 2
studios, EBS, Call M. Cocper/ Transcom 215-884-
0888.

AM & FM transmitters Skw FM Bauer 605B (1984),
Skw FM RCA SE1 (1979), McMartin 3.5k (1981), Sin-
tronics 1.5 FM (1980), Collins & Gatest 1 kw FMs "AM”
Gates 5P2 (1966), ITA Skw (1964), Harris SX1 (1983)
Sparta SS1000 (1979), Collins, 820D1 (1972), RCA
Tkw AM (1960), Gates & Collins 250w, Call Transcom
215—884-0888.

New TV startups. Quality Media can save you money.
Top quality equipment at lowest prices. Business
Plans, financing available. Quality Media 404—324-
1271.

RCA 30kw UHF transmitter. Inmediate delivery, good
condition. Quality Media 404—324-1271.

Silverline UHF transmitters new, best price, latest
technology, totally redundant. Bill Kitchen, Quality Me-
dia, 404—324-1271.

New RCA 110kw UHF transmitter. RCA closeout. Fast
delivery. Price: $550,000 - includes tubes. Bill Kitchen,
Quality Media, 404-—324-1271.

HELP WANTED PROGRAMING,
PRODUCTION AND OTHERS

Editors needed for rapidily expanding post-production
facility. Experience in multi-format computerized edit-
ing and digital effects essential. Competitive salary
with excellent benefits. If you are a quality-oriented
professional with management growth potential. con-
tact Larry R. Hart, GM, Florida Production Center, 4010
N. Nebraska Ave., Tampa, FL 33603. 813—237-12000r
1-800—237-4490 outside Florida.

RADIO AND TV PROGRAMING

New RCA TTG-30H Hi-band VHF transmitter. RCA
closeout. Fast delivery. Price: $185,000. Bill Kitchen,
Quality Media, 404—324-1271.

CCA 10Kw FM transmitter: Completely rebuilt, new
tubes, new exciter, tuned to your channei. $14,000. Bill
Kitchen, Quality Media, 404—324-1271.

Quality broadcast equipment. AM-FM-TV, new and
used, buy and sell. Antennas, transmitters, VTRS,
switchers, film chains, audio, etc. Trade with honest,
reliable people; Call Ray LaRue, Custom Eleclronics
Corp. 813—685-2938.

Radio & TV Bingo. Oldest promotion in the industry.
Copyright 1962. World Wide Bingo, PO. Box 2311,
Littleton. CO 80122. 303—795-3288.

Live nighttime talk radio is on the air, Barry Farber
and Sonny Bloch. 2 shows, 6 hours. Barter basis (no
cash). To clear your market exclusive, call now 1-800—
422-5552.

For sale-MDS transmission time. Single channel
MDS stations in San Antonio, Killeen, Victoria, Texas.
Any time slot available for video and/ or data programs.
For info call Judi at 512—223-6383.

RCA TK-28 coior film island including two TP-66 pro-
jectors, TP-15 Multiplexer, TP-7 slide. Just removed.
Maze Broadcast 205—956-2227.

Cetec 7000/GLS priced to sell! Includes Audiofile, 2
Cartel/Carousels, 1 Instacart, 3 Otari Playbacks, CRT
Logging Package, Live Assit Package. Dale Hendrix,
Holt Technical Services, 215—866-2131. A division of
the Holt Corporation.

Schafer Electronics stereo automation system, in-
cludes 3 cart carousels, 5 Ampex reel-to-reels, works
great! 919-—753-4122.

Country music library After 25 years as country,
we've changed formats. library for sale. Thousands of
cuts from 50s thru 80s. 919-—753-4122.

FM transmitters: 25, 20, 15, 10,5, 1, and .25Kw. Conti-
nental Communications, Box 78219, St. Louis, MO
63178. 314—664-4497.

AM transmitters: 50, 10,5, 2.5, 1, .5, and .25Kw. Conti-
nental Communications, Box 78219, St. Louis, MO
63178.314—664-4497.

40Kw FM, RCA 40-E complete with 2-20-Es, into com-
biner. 2 8S exciters. Total reduntancy. Available in 30
days. On-air full time now. Mint condition. Besco, 5946
Club Oaks Dr,, Dallas, TX 75248, 214—630-3600. Telex
510-1011-588.

LA-Cart automatic cassette playback system. Like
new condition. Less than one year old. 3/4 inch decks
with Fortel Component processing. $85,000, John
McNally. KWTV, 405—843-6641.

3/4 evaluated videotape! Guaranteed to look and
work as new. Prices: Field mini KCS-20 minute ¢as-
settes $6.99, 30 minutes $9.49, 60 minutes $12.49.
ELCON evaluted, shrink wrapped and delvered free!
Master broadcast quality at half the price. Hundreds of
thousands sold to professional ysers. To order call Car-
pel Video, Inc., collect, 301—845-8888 of toll free
800—238-4300.

Used broadcast TV equipment. Hundreds of pieces
waniled and for sale. Please call Systems Associates to
receive our free flyer of equipment listings 213—641-
2042.

Film islands available. 3/4", 1" and 2" VTRs available.
TK-44 and 45s available. One new TEK 1420 available.
Still have Sony sie-mo controllers. We need Sony
5800758507440 systems. Call Media Concepts, 919—
977-3600.

Schafer 7000 automation. 3-Audiofiles, 4-Otari reel-
to-reel, 2-carousels. 18 months old. Assume $650/mo
payment. Call WDNY, 716—335-2273.

Over 100 AM & FM transmitters. AM—50kw, 10kw,
Skw, 2.5kw, Tkw. FM: 40kw, 25kw, 20kw, 10kw, Skw, 3kw,
1kw. All our own inventory. Besco Internacional, 5946
Ciub Qaks Dr., Dalls TX 75248, 214—630-3600.

Collins 820-D-2 AM transmitter, 1000 watts. Had
power increase, dial location change. Compatible
tower also for sale. Excellent condition,available imme-
diately. Make an offer! Box 1290, Leesburg, VA 22075.
Call 703—777-1200.

Sony BVU-800 editing suite with 3-800s plus BVT-2000
TBCs. RCA TK-46 studioc cameras. RCA TCR-100 cart
system only $5500.00. Maze Broadcast. 205—956-
2227.

RADIO

Consultants

Introducing...

NEWS HORIZONS

Fred Walters
Radio News Consultant

No. Hollywood, CA
818—506-5793
Mt. Kisco, NY
914—241-3120

Help Wanted News

MORNING DRIVE ANCHOR

Strong local staff needs news pro; contempo-
rary writer, conversational style to inform A/C
audience and have some fun with morning
team. Send tape and resume t0: Ren Davis,
WFYR-FM, 130 East Randolph St., Chicago, IL
60601-6206. EOE, M/F.
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Help Wanted Management

RARE CAREER OPPORTUNITY, KATZ

Program manager. perennial full service
leader, 57 WSYR. Match the community
with a great mix of news, personalily,
sports and talk. Talents and traits: cus-
tomer focus attitude; research; music;
formatics; compatible leadership and
strong planning abilities.

Resume. lape. Please describe what
strengths you would bring to the situation
and how this position can help you attain
your career goals, Hugh Barr. VP-GM.
WSYR-WYYY. 2 Clinton Sq.. Syracuse,
NY 13202. Equal cpportunity employer.

Help Wanted Technical

CHIEF ENGINEER

needed for PTV station wilh major construction
project Five years in maintenance and studio
operations for TV FCC General Class required.
Send salary history and resume to General
Manager. WNIN, 9201 Pelersburg Rd., Evans-
ville, IN 47711, EOE.

Situations Wanted Management

GM-GSM

Radio-TV, exp. in all phases of oper-
ation. Good trainer. Currently radio
GSM. Would prefer station on the
way up. ACT NOW! Box E-117.

LOOKING

for the right person o trust with your station?
Sohd 20 + year radio manager/owner whose
background includes full ownership. strong
sales, programing, and excellent people skills.
Bottom line oriented. Not a "mover”. Let's make
money logether Reply Box E-139.

TELEVISION

Help Wanted Management

Help Wanted Management
Continued

WSOC-TV

CHARLOTTE

GENERAL
SALES
MANAGER

WSQC-TV in Charlotte, North
Carolina is looking for a sales
management leader with a
successful track record in
local and national sales, retail
services and vendor support.
A research oriented back-
ground and sales creativity
are also essential for this
position.

If you have the management
experience for this important
challenge, please contact:

Greg Stone
VP & GM
WSOC-TV
P.O. Box 34665
Charlotte, NC 28234
(704) 333-4785

WSOC-TVis a Cox Enterprises Station
EEOQ/MF

PROMOTIONS MANAGER

We're looking for a highly creative, pec-
ple-oriented manager, to head up our
promotions deparliment at WTVF/Nash-
ville, a CBS affiliate. Excellent opportunity
for an experienced manager in a small or
medium market. or a #2 person in a large
market. This is a hands-on position.
Interested? Rush your resume and tape
to: Operations Manager, WTVF 474
James Robertson Pkwy. Nashville. TN
37219. No phone calls. please! WTVF is
an EOE. M-F.

GENERAL MANAGER
Independent UHF start-up in Virginia Beach.

Hands-on person with expenence i TV start-ups
preferred Start wnmediately Send resume, references
and salary history in confidence 1o Dan Goldman
President Viginia Beach Television. Inc PO Box
61734, virginia Beach. VA 23462

Help Wanted Programing,
Production, Others

TELECINE OPERATOR
video maslerng and duplication facility locat-
ed 1n Hollywood has immediale opening for an
expenenced Teiecine Operator
Candidates must be proven colerists with a

verifiabie track record of working with major
clients in all types of video and film formats.
Excellent benefils package. Salary negoliable
depending on experience. For confidential
consideration, send resume and salary re-
quirements 10,

PERSONNEL

P.O. Box 128
Hollywood, Calif. 90078

PROGRAM MANAGER

America’s Finest City
San Diego, California

Experienced programmer with strong sales and promo-
tion background. Thorough movie knowledge required.
Ability to supervise the production of live local shows a
plus. Send resumes to Personnel Department KUSI-
TV, PO. Box 11985, San Diego, CA 92111.

An equal opportunity employer M/F

NATIONAL PROGRAM
DEVELOPMENT DIRECTOR

KERA-TV seeks experienced professional to
expand program development effort: 1o devel-
op documentanes. series and dramatic pro-
ductions for national teiecast on PBS. Candi-
date must have 10 years experience in
production and program development. Salary
range $40-60.000.

Resumes 10:
Gilda Jones
KERA TV-FM, 3000 Harry Hines 8lvd.
Dallas, Texas 75201

KUSITV() |
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GRAPHICS DESIGNER

CHYRON OPERATCR
If you're a highly mouvated. versatile electron-
ics graphics designer with strong Chyron IV
experience (or similar character generator).
and if you have the creative ability to handle a
varnety of graphics projects. then rush your re-
sume and tape to.

Graphics Director, WTVF
474 James Robertson Pkwy.
Nashville. TN 37219

EEQ employer. M-F. No phone calls, please!




Help Wanted Programing,
Production, Others Continued

ASSOCIATE PRODUCER
San Francisco network affiliate looking for tire-
less, self-motivated AP for top-rated tatk/var-
iety show: Min. 2 years experience in entertain-
ment oriented TV-talk format. Send resume and
salary requirements to:
Human Resources,
855 Battery Street
San Francisco, CA 94111

No phone calls please. EOE.

Help Wanted News

RESEARCH ASSOCIATE
PBS

We presently have an excellent OPpontunity in our audi-
ence research department for a research associate,
Position requires graduate degree or equivalent in
broadcast or communications field with some statistics
background. Candidates must have strong analytical
and writing ability One year in broadcas! audience
research methods prelerred Qualified candigates
must understand survey and broadcast researGh meth-
ods and have computer processing skills. Responsibil-
ities of posilion inclyde, assisling in the collection of
national audience and program carriage data. prepar-
ing analyses and providing audience information and
interpretation. If you are seeking a Challenging position
in a major broadcast operation, please respond with
resume. letter of interest and Salary requiremenis, to:

€)PBS

ATTN: Sheila E. Humphrey
1320 Braddock Place
Alexandria, VA 22314

EEQ/AA

CAREER OPPORTUNITY
OF A LIFETIME

® Anchors (News, Weather, Sports)
® Producers
® Reporters

® Photographers

Now completing staffing of complete news department for soon-to-be network
affiliate in beautifu! mid-size market. This Lorimar Telepictures showcase station
going first-class with facilities, equipment, personnel. Looking for creative, exper-
lenced, aggressive team players only.

Send resume and brief recap of news philosophy to: Jerry Fisher, News Director,
KSPR-Tv 3754 South Glenstone Street, Springfield, MO 65804. No tapes or phone
calls, please. EOE/AA Employer

ALLIED FIELDS

Help Wanted Sales

CHIEF ENGINEER
UHF Start Up

Exceptional career opportunily in growing broadcast

group for construction-experienced engineer with im-

peccable credentials. Become key member of winning

management team. enjoy rewarding compensation

and benefils package. All replies in confidence; our

gglployees know of this ad. EEQ Box 6095, Boston.
114.

SALES MANAGER

BROADCASTING Magazine has an opening for an experienced
advertising space salesperson to sell and service accounts in
New York City and the Midwest. Headquartered in New York,
the successful candidate will be required to travel an average
of one week a month. Challenging opportunity for the right
person. Send resume and salary requirements to David Whit-
combe, Broadcasting Magazine, 1735 DeSales St., NW,
Washington, DC 20036.

CLASSIFIED
ADVERTISING
IS YOUR
BEST BUY...

This space could be
working for you for a
very low cost . .. and it
reaches a most
responsive audience.

Employment Services
TV TIME SALES

Small but rapidly-growing television syn-
dicator seeking aggressive New York-
based sales rep to work NYarea, selling
time in syndicated shows to major adver-
tisers. Minimum 2 years ad agency ex-
perience and top communications skills
a must, sales experience preferred.
Draw against commission pay structure.
If you're a self-starter interested in finan-
Cial reward and growth, this is you job.
Send resume to: Box E-133.

WET BEHIND
THE EARS?

“Towork in rodio, you need exper-
fence. lo gain experience, you
need 1o work in radie”

s true! You need a place to stort
8.1.A. con help you find that first
job...And that's the first step
foward reaching your goals. For

complete delails ond registration,

send $2.00 postage / handling fo

Public Notice Broadcast
m Talent
PUBLIC NOTICE Agency
The Board of Directors of National Public Radio will 73-255 E| Paseo
meet in open session on Thursday, July 17, 1986, be- Suite OB
ginning at 9:30 a.m. in the Board Room of National
Public Radio, 2025 M Street, N, Washington DC. Sub- Palm Desert, CA 92260
ject to amendment, the agenda includes: Chairman's (619) 344-0225

Report, President's Report, and committee reports. The
committées will meet on July 16 at the same location.
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Employment Service
Continued

JOBS

for people in tv and radio NEWS.
ENGINEERING, PRODUCTION. PROMO-
TION, SALES. PROGRAMMING. Whether
you'rein frontof the camera & mike or

For Sale Stations

FOR SALE AM/FM

Tired of the hassles. Take advantage of my weakened
state. Buy my AM/FM combo in Colorade. Small mar-
kel Onty stations in lown. Tremendous potential. Billing
over $300.000 annually Make profit your first month.
Price $690.000 $135.000 down a must. Bernie, 303—
761-0540. Ext. 255.

OWNER RETIRING

Only station in universily town in county seat
serving 360.000 county population in south-
eastern Pennsylvania. Small AM. Real eslale.
Positive cash flow. $250.000, terms available.
Write to Radio, PO. Box 4467, Boca Raton, FL
33429-4467.

behind the scenes, you'll get fresh job
leads daily with MediaLine. Sample

MediaLine by calling 312-855-6779

Help Wanted Programing,
Production, Others

Saudi Arabia
EDITOR

The King Faisal Speclaiist Hospital and
Research Centre in Riyadh, Saudi Arabia
offers exceptional opportunities for_an
experienced and qualified Editor. The
Hospital, a 500-bed specialty referralcom-
plex, is the Kingdom’s premier hospital
dedicated to providing high quality health
care to the citizens of Saudi Arabia.

Responsibilities include editing programs,
maintaining a current catalogue of all
entertainment programs and preparation
of a weekly T.V. Guide. Requirements
include two years of general college ed-
ucation and three years of experience in
editing and related audio visual services.

Commitments are single status for a 24-
month commitment. Benefits are excellent
and include: free furnished housing, air
transportation, 30 days paid annual leave,
bonus pay, tax advantages and more.

The selected candidate will be employed
by and have a contract with the Government
of the Kingdom of Saudi Arabia.

For further information and/or to apply,
please call our toll-free number (800)
251-2561 or send your resume to: HCA
International Company, Dept. B-0630, P.O.
Box 550, Nashville, TN 37202. HCA is an
Equal Opportunity Employer.

HCA
International
Company

| e— —

By Qrder of
Secured Creditor

\ \¢
AWCTION

RADIO STATION WMTG-AM

24 HOUR FCC LICENSE
(Washington, D.C. market)

TO BE SOLD IN BULK ONLY
Auction to take place at.
MARRIOTT - GAITHERSBURG
620 Lakeforest Blvd./Gaithersburg, Maryland
{Just North of Washington, D.C))

WEDNESDAY, JULY 9 at 12:00 NOON

FCC Broadcast Specs: Frequency - 1150 kHz AM
Nominal power 1000 watts, daytime/500 watts nighttime; 24 hour FCC license

Terms of Sale: Deposit of $75.000 in cash or Certified Check at time and place of sale
For complete terms of sale contact auctioneer.

Inspection: Studio and transmitter located at 20201 Watkins Mill Road, Gaithersburg,
Maryland 20879. Tuesday, July 8 from 10 am - 3 pm or by appointment with auctioneer
For illustrated brochure contact:

@ @
Michael Fox Auctioneers,
Executive Offices ® 3835 Naylors Lane 1T,
Baltimore, Maryland 21208 ¢ 301/653-4000

. . Location Size Type Price Terms Contact Phone
Radio Programing MidAl.  Met FM $2200K  Terms  Mill Younts (202) 822-8913
Rky Min. Maj. AMFM  $2000K $500K Greg Merrill (801) 753-8090
Attention Managers & Owners; X Sm AMFM $1400K Cash  Bill ‘_Nhilley (214) 680-2807
CONTEMPLATING A CO_ Sm AM/FM $1150K $300K David LaFrance (303) 234-0405
2 Plains Med AMFM  $975K $230K Bill Lytle (816) 941-3733
FORMAT CHANGE? NY Sm FM $750K Terms Ron Hickman (401) 423-1271
Our STARROCK format atiracts adulls 25-49 with REAL IL Med AM/FM  $725K $175K  Bill Lochman (816) 941-3733
ROCK ‘N ROLL! STARROCK 15 a new LIVE format that'’s AZ Sm  AM/FNM  $700K Terms Peter Stromquist (818) 366-2554
NOT AC, NOT AOR, NOT Top-40 & NOT Qidies! Call uTt Sm AM/FM $495K $50K  Greg Merrill (801) 753-8090
512—448.1873 for free demo. MS sm FM $400K $100K Ernie Pearce (404) 998-1100
5 = For information on these properlies, please contact the Associate shown. For information on other
f:‘ﬁ _"1! Lum and Abner avaliabilities. or to discuss selling your properly, contact Janice Blake, Markeling Director, Chapman
ek i Are Back Associates Inc.. 8425 Dunwoody Place, Allania, GA 30338 404—998-1100.
-""l'h' ‘—‘_"ﬂl .. .piling up profits
-7 e for sponsors and stations.
glr' ﬂ 15-minute programs from
| A the golden age of radio.
PROGRAM DISTRIBUTORS ® PO Drawer 1737
Jonesboro, Arkansas 72403 s 501/972-5884
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BOB KIMEL'S
NEW ENGLAND MEDIA, INC.

FREE APPRAISAL
IFyou're a station owner and wonder what the
fair market value of your property is—we'll tel!
you— no charge!
8 Drniscoll Dr, St Albans, VT 05478
802-524-5963

305°453+3311

This Class C FM station located in a growing south-
western market is ripe for a turn-around. Recently
reduced to $490,000.

S08A Pineland Mall Office Center. Hilton Head island. South Carclina 29928 803-681.5252

-_—

R.A.Marshall&Co.

Media Investment Analysts & Brokers
Bob Marshall. President

Box 1065. Merritt Island, FL 32952

ll Donald K. Clark, Inc.

Media Broker

JAM

Two Texas Markets. One AM & two FMs. ion.
All three - $325,000!

512/327-9570

110 Wild Basin Rd, # 245 ® Austin. TX 78746

u Class C. Good market in SE Texas. $2.8 mil-

8 AM/FM In middie Tenn. $510,000. Terms.
8 AM in small Virginia town. $45,000. $9,000
downpayment.

Business Broker Associates
615—756-7635, 24 hours

E OO

WISCONSIN
CLEAR CHANNEL

Fulltime AM in one of Wisconsin's fastest
growing cities. Hot format, great guality
sound. $425,000; 125K down. ‘85 gross
sales $220,000. Easy terms.. financing
available. Box E-114,

EASTERN NORTH CAROLINA

Top rated AM/FM comba in growing, attractive market
Good real estate. Asking $1.2 million—terms. Contact
Mitt Younts 202—822-8913

& [CHAPMAN ASSOCIATES'|
nationwide media brokers

2500 WATT SOUTH ALABAMA &
NW FLORIDA AM (ON AIR SINCE 1955)

Exclusive format covers 4-counties. Holding "CP” for
10kw. RE inCludes 5-pius acres, building. fower site.
Greal potential. 142,000 cash & assume notes. Cali
205—296-5366, M-F.

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1735 DeSales St
N.W,, Washington, DC 20036.

Payable in advance. Cash, check, or money order. Full
& correct payment MUST accompany ALL orders.

When placing an ad, indicate the EXACT category de-
sired: Television, Radio, Cable or Allied Fields: Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will deter-
mine the appropriate category according to the CopYy.
NO make goods will be run if all information is not includ-
ed.

The publisher is not responsible for errors in printing due
to illegible copy—all copy must be clearly typed or print-
ed. Any and all errors must be reported to the classified
advertising department within 7 days of publication
date. No credits or make goods will be made on errors
which do not materially affect the advertisement.

Deadline is Monday at noon Eastern Time for the follow-
ing Monday's issue. Earlier deadlines apply for issues
published during a week containing a legal holiday, & a
special notice announcing the earlier deadline will be
published above this ratecard. Orders, changes, and/or
cancellations must be submitted in writing. (NO tele-
phone orders, changes, and/or canceliations will be ac-
cepted.)

Replies to ads with Blind Box numbers should be ad-

dressed to: (Box number), c/o BROADCASTING, 1735
DeSales St., N.W.,, Washington, DC 20036.

Advertisers using Blind Box numbers cannot request
audio tapes, video tapes, transcriptions, films, or VTR's
o be forwarded to BROADCASTING Blind Box num-
bers. Audio tapes, video tapes, transcriptions, fims &
VTR's are not forwardable, & are returned to the sender.

Publisher reserves the right to alter classified copy to
conform with the provisions of Title VIl of the Civil Rights
Actof 1964, as amended. Publisher reserves the right to
abbreviate, alter, or reject any copy.

Rates: Classified listings (non-display). Per issue: Help
Wanted: $1.00 per word, $18.00 weekly minimum. Situations
Wanted (personal ads): 60¢ per word, $9.00 weekly mini-
mum. All others classifications: $1.10 per word, $18.00
weekly minimum. Blind Box numbers: $4.00 per issue.

Rates: Classified disptay (minimum 1 inch, upward in
half inch increments), per issue: Help Wanted: $80.00
per inch. Situations Wanted (personal ads): $50.00 per
inch. All other classifications: $100.00 per inch. For Sale
Stations, Wanted To Buy Stations, Public Notice & Busi-
ness Opportunities advertising require display space,
Agency commission only on display space.

Word count: Count each abbreviation, initial, single fig-
ure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD,etc., count as one
word each. Phone number with area code or zip code
counts as one word each.
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Fates & Fortunesa

Kenneth Tonning, VP.
station manager, KUSA-
Tv Denver, named VP,
general manager of sta-
tion, succeeding
Charles Leasure, who
will become general
executive with licens-
ee. Gannett Television.

Michael Brandt, West-
em regional manager.
R&R Syndications.
Los Angeles. joins Ki-
KIAM)-KMAIL-FM Honolulu as general man-
ager.

Tonning

Judith Currier, national sales manager. Davis-
Weaver Broadcasting. San Jose. Calif.. joins
KLZE(FM) Los Altos. Calif.. as general man-
ager.

Mark Conrad, VP and general manager.
wGGT-TV Greensboro. N.C.. joins Metro-
Crescent Commwnications. Belmont. N.C.,
as general manager of its independent station
on channel 46 there. It is scheduled to go on
air in December 1986.

Robert Paxson, general manager. WCHS-TV
Charleston, W.Va.. named senior manager
and will continue in that position until his
retirement at end of year. Dennis Adkins, gen-
eral sales manager. succeeds Paxson.

David Sanks, operations manager. WISC-TV
Madison, Wis.. named station manager.

Chris Kampmeier, station manager. KMGR-
AM-FM Orem. Utah. named general manager.
Sunny Lindsay, business manager. Orleans
Inn. Salt Lake City. joins KMGR-AM.FM as
business manager.

John E. Olney, general sales manager. WRAP
(AM) Norfolk. Va., named general manager.
Chester Benton, program director. named op-
erations manager.

Phil Redo, program director. WLTW(FM) New
York. joins wMIX(FM) Boston as operations
manager.

John Carr, news director. KHSL(aM) Chico.
Calil.. joins KEYT-Tv Santa Barbara. Calif..
as operations director.

Post of VP, operations, for Connecticut Pub-
lic Broadcasting, Hartford. Conn.. held for
past 25 years by Jack Lennhoff, has been
climinated.

Greg Pavlis. personnel manager. sports and
television stations  divisions. NBC-TV.
named director. personnel. Olympics.

Glenn Britt, senior VP and chief financial offi-
cer, Home Box Office. New York. named
treasurer of parent, Time Inc. there.

Alan Buder, director of finance. Tri-Star Pic-
tures Inc.. New York. joins American Media
Inc.. San Francisco-based group owner of

three FM stations. as director of develop-
ment.

Richard Blake, VP. and general counsel. SFN
Communications. and assistant secretary and
assistant general counsel. SFN Companies.
Glenview. Ill.. named VP, secretary. and as-
sociate general counsel. SFN Companies.
SFN Communications is group owner of one
AM. two FM’s and three TV’s.

Trudy Fowler, associate director of develop-
ment. WETA-TV Washington. joins KRMA-TV
Denver. as development manager, in charge
of fundraising.

Marketing

Bill Germano, manager. sales development.
ABC-TV. named director. marketing and new
business presentations.

Tom Clark, president-chief operating officer,
BBDO International. New York. named chief
executive officer. Phil Dusenberry, vice
chairman and executive creative director.
named chaitman of board and chiefl creative
officer.

Harry W. Clark, from Young & Rubicam, New
York. joins Bozell. Jacobs. Kenyon & Eck-
hardt there as senior VP, group director.

Mel Rustem, from Doyle Dane Bernbach.
New York. joins Biederman & Co., New
York, as VP. senior art director.

Mike Agate, director of client service. Pacific
region. Grey Advertising, Hong Kong, joins
HCM. Los Angeles. as senior VP, client ser-
vices director.

Edmund F. Martel, sen-
ior art director. D" Arcy
Masius Benton &
Bowles. St.  Louis.
named VP and creative
director.

Stephen Segal, media
director. Lowe Mars-
chalk. New  York.
named executive VP.

Joseph T. Donovan.
senior vice president/
director of operating
services, D'Arcy Masius Benton & Bowles,

St. Louis, retires after 38 years with com-
pany. He will continue to work as consultant
to agency.

Erica Meyer, creative group supervisor. DFS
Direct. New York. named VP.

John Glorieux, director of client services. and
Tim Pollak, worldwide account director and
group director, Young & Rubicam. New
York. named executive VP’s. Christine Jones
Lawrence, VP. executive producer. Y&R.
New York. named senior VP.

Dennis Begley, from WPEN(AM)-WMGK(FM)
Philadelphia. joins CBS Radio Representa-
tives there as account executive.

Jacqui Rossinsky, VP and regional manager.
Hillier. Newmark. Wechsler & Howard. New
York. named Eastern division manager. over-
secing New York. Philadelphia and Boston
offices. Ashley Manning, account executive.
named regional manager of Charlotte. N.C..
office.

Eric Kirsch, VP. market research services.
RAC Information Systems. New York. joins
Cablevision. Woodbury. N.Y.. as director of
marketing research.

Eric Roos, media assistant. Foote. Cone &
Belding. San Francisco. named media plan-
ner.

Appointments. Bohbot & Cohn. New York-
based media buying service: Robin Silver-
man, computer consultant, New York. to di-
rector of information services: Sylvia Piersa,
from McFarland Drier. Miami-based adver-
tising agency. to account executive: Lucille
Taddeo, from Media Buying Services Inc..
New York. to media buyer. and Tom Kenney,
from Ed Libov & Associates. New York. to
network negotiator. Kenney will also oversee
research department.

Thomas Hadlock, account director-supervi-
sor. Grey Advertising. New York. joins Cun-
ningham & Walsh there as account manage-
ment Supervisor.

Eric S. Meyer, production manager. Monta-
gue-Sherry Advertising, Kansas City. Mo..
joins Cramer Krasselt Co.. Milwaukee. as
production manager.

Diana Murray, media planner. and Deborah
Diers, senior media planner. W.B. Doner &
Co. Advertising. Detroit. named media su-

producer’s job.

Sports shuffle, Ted Shaker, 36, executive producer of CBS-TV's Tie NFL Today, The
College Football Report and National Basketball Association games, has been named
executive producer, CBS Sports, in a reorganization of the division by Peter Lund, CBS
Sports president, Coordinating producers of individual sports will report to Shaker. Co-
ordinating producers will be: Frank Chirkinian, golf and tennis; Bob Dekas. college bas-
ketball; George Veras, The NFL Today: Ric Lacivita, college football, and Mike Burks,
NBA games. Coordinating producers of CBS Sports Saturday., CBS Sports Sunday and
National Football League games are to be announced. Terry O'Neil, last year's executive
producer of NFL games, resigned from CBS Sports with six months left on his contract.
According to Robert V. Tassie, VP, communications, CBS Sports. O'Neil chose to spend
more time with his production company when Shaker was picked over him for executive
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pervisors. planning.

Lori L. Wright, account executive, wLYH-TV
Lancaster, Pa., joins Agnew & Corrigan Ad-
vertising, Lancaster. as account coordinator.

Peter Dunn, national sales manager, WHEC-TV
Rochester, N.Y., joins Harrington, Righter &
Parsons Inc., New York, as account execu-
tive_

Donna Bradfield, from Robert Brandt & As-
sociates. Chicago. joins Abramson & Associ-
ates, Washington, as assistant account execu-
tive. Norman Mallard, from Peter Wong &
Associates, Richmond, Va., and Leslie
Young, from The Maddox Agency, Roanoke,
Va., join Abramson & Associates, Washing-
ton. as junior art directors.

Mary Croke, assistant account executive,
D’Arcy Masius Benton & Bowles, Chicago,
named account execulive.

Katherine Taylor, account executive, ABC-
TV, joins Satellite Music Network, Dallas, as
central division account executive, Chicago.

Kathy Iskow, account executive, Republic
Radio, Los Angeles. named manager. Seattle
office.

Martin Sherrod and Lawrence Vodak, account
executives., Needham Harper Worldwide,
Chicago. named account supervisors.

Suzanne Banks, from Sheridan Broadcasting
Network. New York, joins CBS Radio Net-
works there as account executive.

Janie Roling, sales assistant. Eastman Radio,
Atlanta, named account executive.

Doreen Cappelli, account executive, Wes-
tinghouse. New York, joins Katz Radio
Group there as account executive.

Pamela Fiore, from KLTR-FM Houston. joins
Katz Radio, Dallas. as account executive.

Mary Lynn Tangi, salesperson. Derby City
Lithographing, Louisville. Ky.. named ac-
count executive. Creative Media Mangement
Cable Representatives. Cincinnati.

Ron Strauss, from Katz. New York, and
Larry Most, from Seltel. New York. join
MMT Marketing there as account executives.

Susan Hurst, from wiYY-FM Baltimore. joins
Katz Radio. San Francisco. as account execu-
tive.

Jennifer North, copywriter. Leo Burnet.
London. joins Henry J. Kaufman & Associ-
ates Inc.. Washington. as senior copy-
wrighter.

Lewis Cohn, from Ally & Gargano Inc., New
York, joins HBM/Creamer there as senior
copywriter.

Lee Stacey, director of sales. CBS RadioRa-
dio, joins WvBF(FM) Framingham (Boston),
Mass., as general sales manager.

Johnny Hart, account executive, WMYK(FM)
Elizabeth City, N.C.. joins wRAPiAM) Nor-
folk. Va., as general sales manager.

Charles Bishop, senior account executive,
KOA(AM)-KOAQ(FM) Denver. joins McGavren
Guild Radio there as sales manager.

Sandra Evenson, assistant local sales man-
ager, KWCH-Tv Wichita, Kan., named nation-
al sales manager.

Jim Prain, retail sales manager, WRIF(FM) De-

triot, named local sales manager.

Robert Eger, account executive, WTAJ-TV Al-
toona, Pa.. named national sales manager.
Michael Forosisky, WTAJ-Tv’s Johnstown,
Pa., sales representative, named local sales
manager.

Mark Oborn, director of retail sales, KSL-Tv
Salt Lake City, named local sales director.

William A. Becker, salesman, KTHT(TV) Alvin,
Tex., joins sales staff of KRBE-AM-FM Hous-
ton.

Mari-Aala Massakas, from KVEA(TV) Corona,
Calif., joins KMEX-Tv Los Angeles as director
of research.

Fim Griggs, coordinator of sales develop-
ment, NBC-TV, joins sales department of
KUSA-TV Denver.

Katbryn Bridgman, account executive., Te-
leRep., New York. joins wLvI-TV Boston as
account executive.

Michelle Marie Powers, account executive,
Qusset & Co., San Antonio, Tex., joins
KTSA-AM-FM there as account executive.

Anne Ramsey, account executive, KEDS(AM)-
KEzO(FM) Omaha, joins KMTV(TV) there as ac-
count executive.

Rocky Wagonhurst, account executive,
KTXL(TV} Sacramento, Calif., joins KOVR(TV}
there as account executive.

Michael Barg, from WEEI(AM) Boston, and Ed-
ward Bayer, from waQx(aM) Syracuse, N.Y.,
join wiNs(aM) New York as account execu-
tives.

Barbara Recko-Kasliwal, account executive,
KMEX-TV Los Angeles, joins KTTV(TV) there
as local sales account executive.

Christine Weinberg, from wiNZ-FM Miami,
joins WTMI(FM) there as account executive.

Robert Schuck, account executive, WCHS-TV
Charleston, W.Va., joins wcPo-Tv Cincin-
nati. with same title.

Manze! Olea, Southwest regional manager,
affiliate relations, NBC-TV, joins wNYT(Tv)
Albany, N.Y.. as account executive.

Nancy Graham, from KMST(Tv) Monterey,
Calif.. joins kSBw-Tv Salinas, Calif.. as ac-
count executive.

= - —= ]
Programing

Tony Barr, VP, current dramatic program pro-
duction. named VP, CBS Entertainment Pro-
ductions. Herb Gross, VP, program services
and assistant to president, CBS Entertain-
ment. named VP, program planning and cur-
rent programs.

Chad S. Hoffman, executive producer, motion
pictures for television, ABC Entertainment,
named VP, dramatic series development.

Karen Cooper, program executive, CBS-TV,
joins Warner Brothers Television, Burbank,
Calif., as VP, special projects.

Randal A. Falco, director, strategic planning,
NBC corporate planning, named VP, finance
and administration, NBC Sports.

Jim Thebaut, television producer, Los Ange-
les. joins Carson Productions there as VP.
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development. and executive producer.

Gus Reininger, television writer-producer,
New York, has signed exclusive contract to
create, write and produce programing for Co-
lumbia Pictures Television, Los Angeles.

Rick Mittleman, television producer. joins
20th Century Fox. Los Angeles, as co-pro-
ducer of new CBS series, Wizard of Elm
Street.

Jim Warner, director of Home Box Office En-
terprises. New York. named VP, HBO Enter-
prises. Bart Swift, regional director of HBO’s
Florida region. Fort Lauderdale. Fla., named
VP, affiliate operations there.

Swift

Warner

William Padalino, VP, affiliate relations, East-
emn region, Lifetime cable TV network, New
York, named VP, affiliate sales and adminis-
tration.

Paul Calame, director, planning and adminis-
tration, domestic syndication, Viacom Enter-
prises, New York, named director, financial
planning, Viacom’s entertainment group.

Peter Schmid, VP, stations sales, Orbis Com-
munications, New York, joins Fries Distribu-
tion Co., Los Angeles, as senior VP, market-
ing and sales. Richard H. Askin, supervisor of
domestic sales, named senior VP, special pro-
jects.

Fran Reiter, salesperson, Orbis Communica-
tions, New York, named regional manager,
station sales.

Peter Brickman, executive director, network
production and operations, Lifetime, New
York, named VP, network production and op-
erations.

Nancy Mitchell, general manager, United
Television Corp., Tulsa, Okla., joins Tempo
Productions, Tulsa, as production manager.

JoAnn Giacalone, administrative assistant to
president, All American Television, New
York, named account executive, media sales
division.

Appointments at Meridan  Entertainment
Corp., Beverly Hill. Calif.: E.B. Goldman,
president of Professional Marketing Consul-
tants Inc., Beverly Hills. to VP, finance; Vigto-
ria Quinn-Stephens, special projects coordina-
tor, 1o director of corporate communications,
and Merril Goldman, accountant, to operations
manager.

David DiManna, freelance producer/director
of commercials, joins D’Elia-Wittofski Pro-
ductions, Pittsburgh, as producer/director.

Janice Ginsberg, producer, DIR Broadcast-
ing Corp., joins United Stations Programing,
New York, as director, artist relations.

Gary Moss, afternoon drive personality,
WZEZ(FM)  Nashville,  joins wKRM(AM)-



wrkoMiFM) Columbia, Tenn.. as program di-
rector.

Larry Martin, air personality. WFMG(EM) Rich-
mond. Ind.. named program director.

News and Public Affairs

Thomas B. Ross, scnior VP, corporate allairs.
RCA. New York. joins NBC News as senior
VP. He will be responsible for planning and
editorial coordination in news division.

Mat Tiahrt, anchor-rcporicr.  WEMIXAM)-
wFRE(RM) Frederick. Md.. named assistant
news director. Kate Ryan, from WMAL(AM)
Washington. joins WFMIXWFRE as anchor-re-
porter.

Craig Miller, from Group W's KDKA-TV Pilts-
burgh. joins co-owned Krixerv) San Francis-
co as financial and business reporter.

Monica Hart, general assignment reporer.
KIRO-TV Seattle. named co-anchor of noon
news.

Velma Scaife, anchor. WCYB-TV Bristol. Va..
joins WvEC-TV Hamipton, Va.. as reporter.

Appointments at wMAQ-TV Chicago: Marc
Goldberg, sports anchor/reporter. WTVI(TV)
Miami. 1o weekend sports anchor/reporter:
Rick Sallinger, reporter. KUSA-TY Denver. 1o
general assignment reporter. and Deborah
Pinkney, assignment editor. WBBM-TV Chica-
go. to general assignment/news researcher.

Dan Dierdorf, former St. Louis Cardinals
football player and KmoXiaM) St. Louis
sports anchor. named sports anchor. KMOX-Tv
St. Louis.

Marty Matthews, from KCRA-TvV Sacramento.
Calit.. joins wisN-Tv Milwaukee as weckend
nieteorologist.

Steve Esposito, sports reporter and anchor,
WBRC-TV Birmingham. Ala.. joins WCPO-TV
Cincianati as sports reporier.

Rich Roberts, sports director. WCIS-TV
Charleston, W.Va.. joins WEMY-TV Greens-
boro. N.C.. as weekend sports anchor.

Joel Nichols, legislative assistant to Wiscon-
sin state Representative Lolita  Schneider.
joins wMmTv(Tv) Madison, Wis.. as weekend
weather anchor.

Scott Bradley, from wsBA-AM-FM York. Pa..
joins WLYH-Tv Lancaster, Pa.. as sports and
weather anchor.

Sam Gingerella, news direcclor. WSUB(AM)-
wQGNIFMy Groton. Conn.. joins WNLCtAM)-
wTYD(EM) New London. Conn.. as sports di-
rector and alternoon news anchor.

Elizabeth Kay, reporter. wTamiAM) Milwau-
kee. joins co-owncd wTMI-TY Milwaukee as
consumer reporter.

W.N. (Willie) Chriesman Jr., weckend news
producer. WLS.Tv Chicago. joins WBIV(TV)
Detroit. as producer of 11 p.m. news.

Keith Shipman, sports reporter. KOMOIAM)
Seattle. joins KCPQ(rv)y there as producer.
writer-editor and on-air reporter.

Todd Epp, producer-reporter. noncommercial
KTwuiTv) Topeka. Kan.. joins noncommer-
cial South Dakota Public Television Network,
Brookings. S.D.. as public affairs producer.

Larry Walker, from WwrTLv.Tv Jacksonville,
Fla.. joins wTvC-Tv Chatlancoga as news
photographer.

Technology

Appointments to technical operations task
force established by NBC-TV for coverage of
1988 Olympics in Seoul. Korea: Steven Sei-
denfrau, VP. production operations. NBC op-
erations and technical services. to VP, produc-
tion operations. Olympics. Philip Parlante,
manager, sporls operations., (0 managing direc-
tor. systems cngineering. Olympics; Charles
Jablonski, director. straegic and technical fa-
cilities planning. to managing director. sys-
tems engincering. Olympics: Charles Spicet,
dircctor, advanced technical development. to
director, technical development. Olympics:
Vincent Vacca, director. broadeast control and
communications. to director. broadcast oper-
ations and communications. Oympics. and
Stephen M. Forman, manager. finacial con-
trols. production. to director. finance and ad-
ministration. Olympics. operations and engi-
neering.

Charles Rhodes, principal engineer, Scienti-
fic-Atlanta. Atlanta. joins Philips Laborato-
ries. Briarcliff Manor, N.Y.. as research de-
partment head. advanced television systems.

James L. Williamson, VP and general man-
ager. security division, Warner Cable Com-
munications Inc., New York, joins Pioneer
Communications of America Inc.. Colum-
bus. Chio. as VP. operations. Jerry Nelson,

marketing director, Paralex, Winston-Salem.
N.C., joins Pioneer as director. marketing
and sales.

Rena Winters, VP. operations. United Video
Industries Inc./Sunwest Studios. Los Ange-
les. joins West Coast Video Inc.. Los Ange-
les. as VP. marketing.

James Koehn, from Tekironix. Beaverton,
Ore., joins Harris Corp.. Melbourne. Fla., as
VP, general manager. broadcast division.

Stan Lindsay, national sales manager. Commy/
Scope. M/A-Com cable home group. Hick-
ory. N.C.. named VP. sales and marketing.
CommvScope division.

Curtis Garris, assistant chief engineer,
woIO(TV) Shaker Heights (Cleveland). Ohio,
named chief enginecr.

Promotion and PR

Tracey L. McCarthy. account executive, Don
Jagoda Associates Inc.. New York, joins
NBC Radio as manager. advertising and pro-
motion.

Carol Stanford-Stahl, account exccutive. De-
sign Group West/Alfrcy & Associates. Del
Mar. Calif.. joins KJQY(FMm} San Diego as ad-
vertising and promotion manager.

Maura Lane, account executive for Stewart
Selection, Baltimore-based advertising firm,
joins WGRx(FM) Westminster (Baltimore),
Md., as promotions director.

Bob Jackson, account executive and air per-
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sonality, wRAP(AM) Norfolk. Va..
motion director.

named pro-

Cheryl Lenzo, from Margie Korshak Public
Relations. Chicago. joins WFLD-TV there as
director of public relations.

Jack C. Stokes, deputy general broadcast edi-
tor. Associated Press Broadcast Services,
Washington, named deputy director, corpo-
rate communications.

Stokes Bintord

Susan E. Binford, VP. press relations. MTV

Networks Inc.. New York. named senior VP,
press and public affairs.

Joy Schoene, media director, Seidel &
Kayanan  Advertising.  Baltimore. joins
WPOC(FM) there as promotion director.

Michael Grant, marketing and promotion
manager, KXTV Sacramento. Calif., named
director of creative services. Sheila Gumtow,
assistani marketing and promotion manager,
succeeds Grant. Steve Carpenter, writer/pro-
ducer. news promotion. named news promo-
tion manager.

Appointments at Ingalls. Quinn & Johnson
Public Relations. Boston: Jeffrey von Frey-
man, account execulive. to senior VP; James
Casey, VP. to senior VP; account supervisors
Debra Katz Wisberg, William B. Gurley, Char-
lie O'Brien, and Mark Richardson to VP’s;
Linda Rhault, associate media director, to VP
and group media director.

Rebecca Squires, senior associate. Neeham
Porter Novelli, Washington, named VP.

David Adrian, managing editor. Air Condition-
ing News. Troy. Mich.. joins R.J. Baker Ad-
vertising Inc.. “Troy. as director of public rela-
tions.

Jeannie MacDonald, promotion manager.
WQTV(TV) Boston. joins Los Angeles-based
Jacobs & Gerber Inc. as copywriter.

Allied Fields

Robert J. Wussler, ex-
ecutive VP, Turner
Broadcasting System.
Atlanta, elected chair-
man of board. Nation-
al Academy of Televi-

sion Arts and
Sciences. His term
will extend through
June. 1988.

Named to affiliate ad-
visory board. The

Wussler
young adult network, New York: Peter Ca-

Source. NBC Radio’s

vanaugh, Rcams Broadcasting, Toledo,
Ohio. president and chairman; Tom Sherman,

WVIN-AM-FM, Bath, N.Y., vice chairman;
Tom Thon, WLVQ(FM) Columbus, Ohio, secre-
tary-treasurer; David Berry, WRDU(FM) Wil-
son. N.C.; Dallas Cote, WKTi(FM) Milwaukee:
Michael Craven, wMMR(FM) Philadelphia;
John Fuliam, WRKI(FM) Danbury, Conn.; Gale
Johnson, KIET(AM)-KZOK(FM) Seattle; Frank
Newell, KIMO(FM) Jefferson City. Mo.; Tony
Salvadore, KFOG(FM) San Francisco. and Wil-
liam Smith, wMmMs(FM) Cleveland.

David Cohen, deputy Midwest bureau chief,
ABC News. Chicago. joins JFORUM. jour-
nalism database owned by CompuServe Inc..
Chicago. as assistant systems operator.

Jay Oxton, director. national accounts. First
Data Resources, Omaha, named VP. general
manager. cable sales division.

Richard Ducey, director of marketing and
policy research, National Association of
Broadcasters. Washington, named VP, re-
search and planning.

Thomas Albers, assistant AM branch chief.
Mass Media Burecau, FCC. Washington,
named chief. AM branch.

Corporatian for Public Broadcasting Presi-
dent Martin Rubenstein received Distin-
guished Alumnus award from Brooklyn Col-
lege. New York. for “a distinguished career in
radio and television. spanning 24 years” and
for his “effective leadership™ in broadcast in-
dustry.

Elaine Jamieson, research consultant to Roy-
al Commission on Australian Government
Administration, Canberra. Australia. joins
Butterfield Communications Group. Cam-
bridge, Mass.-based management and con-
sulting firm spec1ahzlng in broadcasting. as
director of communications.

Robert Lindsay retires as professor, school of
journalism and mass communication. Uni-
versity of Minnesota. Minneapolis. He will
becomie professor emeritus, mass communi-
cation and international relations.

John F. Gibbs, member of law firm of Herbst
& Thue Ltd.. Bloomington. Minn.. named
corporate counsel for Continental Cablevi-
sion of California Inc.

Reuben Gant, national sales director, Cable
SportsTracker. sports text information ser-
vice. United Video, Tulsa, Okla.. named cor-
porate relations manager.

Ten California College students have been
awarded [nternational Broadcasting Award
fellowships by Hollywood Radio and Televi-
sion Society, North Hollywood, Calif.: Ron
Sellers and Michael Mann. Pepperdine Uni-
versily; Andre Burke and Peter Hutcheson,
UCLA; Debbi Gordon, Steven Vincent, Su-
san Wilson and Eric Larson Young. Califor-
nia State University: Sandra Ortiz and Mertyn
Reineke, University of Southern California.

Elected officers. Vermont Association of
Broadcasters. Burlington: Thomas Pierce,
WEZF(FM)  Burlington. VP: Terry Boone,
WNHVIAM)-WKXE-FM White River Junction.
secretary:  David Underhill, WKVT-AM-FM
Brattleboro. to member-ai-large.

Eric Petersen, senior account representative,
cable services division. First Data Resources.
Omaha-based provider of data processing and
management information services to cable in-
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dustry. named sales representative. Mike Car-
pino, product manager, FDR. named sales re-
presentative.

Deaths

Clayton H. Brace, 62,
general manager.
KGTV(TV: San Diego.
and VP, McGraw-Hill
Broadcasting Co.,
died June 20 of stroke
al  Sharp Memorial
hospital.  San Diego.
“Ever since | can re-
member. | wanted to
get into radio.” Brace
told  BROADCASTING
during 1964 interview.

Brace
“It never occurred to me that | mlghl do some-

thing else.” He began his career in 194] as
page at KLzZaxh Denver to pay college ex-
penses. After tour of duty in Europe as staft
sergeant in U.S. Army Signal Corps during
World War 1. Brace returned to KLZ in 1946
as writer. producer and sound effects man. In
1948. he was named production manager. He
played instrumental role in establishment of
KLZ-TV. which signed on Nov. [. 1953. and
was named its lrst program director. Brace
became executive with Time-Life Broadcast
in 1954 when it acquired KLZ-AM-TV, In 1961~
63. he was operations manager of CLT(Tv)
Beirut. Lebanon. which was partially owned
by Time Inc. Brace returned to U.S. as VP,
general manager. KOGO-AM-FM.TV. McGraw-
Hill Broadcasting acquired KOGO-TV (later
KGTv) in 1973 and Brace remained as general
manager. He is survived by his wife. Jeanne,
son and three daughters.

Robert J. Dunne, 64. 25-yvear NBC ¢xecutive.
died of cancer June 13 at Winthrop University
hospital. Mineola. N.Y. He joined NBC-TV's
talent and program administration depart-
ment in 1960 and was named director of that
department three years later. He was director.
program and talent negotiations. NBC News
and Sports. from 1976 until his retirement
due 10 health reasons in 1984. Before joining
NBC. Dunne was on legal staft of RKO Pic-
ture Corp. and assistant general attorney for
CBS Radio. He is survived by his wite. Mar-
garct. three sons and daughter.

Freda Reiter, 67. sketch artist. ABC News.
died June 23 of cancer at University of Penn-
sylvania hospital.  Philadelphia. She had
worked for network for 21 years. Among her
assignments were  award-winning skelches
for Supreme Court and U.S. House and Sen-
ate. Watergate hearings. William Westmore-
land trial and Gary Gilmore execution. She
won Emmy in 198! for her work on Awerica
Held Hostage: The Secrel Negotiations. for
which she did more than 200 sketches. Survi-
vors include her husband. Frank. son and two
daughters.

Harry T. Davey, 47. general manager of
WRNG(AM) Atlanta (now WCNNAM)) from
1976 to 1980. died June 15 of brain hemor-
rhage at Crawford Long Hospital. Atlanta.
Davey joined WRNG in 1973 as talk show
host. He left station to begin his own interior
remodeling company. Davey is survived by
his wife. Laura. one son and four daughters.



Fred Remley: Bearing
broadcasting’s standard

In the world of video technology, Fred Rem-
ley has emerged as a statesman of first rank.
From an unlikely outpost in Ann Arbor,
Mich., Remley has quietly piloted some of
television’s most talented. if disputatious,
engincers through international squalls to
help establish two of television’s most im-
portant technical standards. Today's domi-
nant studio videotape recording format, one-
inch Type C, and what could well be
tomorrow’s. digital component D-1, owe no
small measure of thanks to the 57-year-old
standards veteran.

Remley's pursuit of perfection in TV re-
cording began in televisions early days
when the University of Michigan was a ma-
jor source of noncommercial programing.
and he was the tacility’s manager of oper-
ations. He rapidly grew well beyond the aca-
demic environment, acquiring high-level re-
sponsibilities in preeminent domestic and
international technical bodies and culminat-
ing with the chairmanship of the two key
standards ctlorts.

Collcagues call him “a fine mind,” “abso-
lutely sensational,” “an unsung hero.” Rem-
ley accepts the praise modestly, attributing
successes more to circumstance than skill.

Happenstance delivered Remley to the
broadcasting field in the first place. When he
arrived at the university shortly after World
War |1, he expected to emerge as a nuclear
physicist. But the school was just complet-
ing a new FM radio station that Remley soon
discovered. He quickly became enamored of
the technology and the show business atmo-
sphere. After graduation. Remley was hired
by the school to install its first television
studio and he has been there ever since.

A broadcast carcer was not all he gained at
the university—he met his future wife,
Anne, a fellow student, at WUOMFM) in
1950. They were married two years later.

Remley got his first taste of standards
work when National Educational Television
(Public Broadcasting Service's predeces-
sor}. housed on the campus at the time.
scheduled the then-record order of 40 two-
inch Ampex VTR, and cstablished a group
to evaluate the purchase.

Remley recalls how he was encouraged 10
participate in such industrywide engineering
efforts by a tormer communications depart-
ment faculty member and radio announcer.
Garnet Garrison. “He pushed me in that di-
rection and said it was important to be in-
volved in the bigger picture.”

Remley took the advice to heart. His ac-
tivities in the 1960 and 1970s included
increasingly prominent roles in standards
bodies like the Society of Motion Picture
and Television Engineers. for which Remley
successively chaired the videotape recording
committee, the parent standards commitiee

FREDERICK MaRION REMLEY—director, Media
Resources Cenler and technical director.
broadcasting, University of Michigan. Ann
Arbor: b. May 20, 1929, Washington. Pa.: BS.
physics, University of Michigan, 1957,
summer engineering assistant. Michigan Bell
Telephone Co., 1947-1948; part-time radio
engineer. Universily of Michigan and wKmH-AM-
FM (now wnic.am-Fm) Dearborn. Mich., 1949-
1952; successively senior lelevision engineer.
studio TV engineer, TV studio supervisor and
TV studio technical supervisor, 1952-58;
technical director, 1958-present. all
University of Michigan; current position since
1982; m. Anne Gardner, 1952; children—Paul
G.. 31; Catherine Anne, 27.
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and the commitlee on new technology. He
has also been a U.S. delegate to, and held
key roles in, international standards organi-
zations including the CCIR and European
Broudcasting Union.

But it was his work on one-inch videotape
in the late 1970’s for which he is best known.
With American. Japanese and European
companies vying for dominance of what was
believed would be a $500-million market
and already placing incompatible recorders
on the market by 1976, the cffort lo stan-
dardize was recognized as difficult. if not
impossible.

According to Kodak's Roland Zavada.
SMPTE engineering vice president at the
time, Remley was a natural choice as chair-
man of the controversial group, combining
previous standards experience, lechnologi-
cal competence, neutrality and a likable per-
sonality. The choice paid off. with Remicy,
helped by the strong backing of broadcast-
ers. able to marshall committee members in
an unusualty short time 1o reach agreement
by mid-1977.

When in 1979. SMPTE was honored with
an Emmy citation for the standards effort, it
was Remley who collected the award.

“Type C was one ol the brightest spots in
standards history.” said Sony Broadcast
President William Connolly, who was with
CBS at the time. “He [Remley] performed
superbly.”
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Charles Anderson, former SMPTE presi-
dent and an Ampex executive until his par-
tial retirement two years ago. said: “With
Type C, Fred took on a job no vne else want-
¢d. | wouldn't have given a nickel for suc-
cess. But he used extreme diplomacy and
patience to get a group of bristly engineers to
agree.”

As a test of the standards process. Type C
was a resounding success. but for Remley. it
was not to be his last such challenge. Engi-
neers were already looking at a digital video
future. When the study of digital recording
turned toward a standardization effort, and
standards group chairman Connolly moved
from CBS to Sony and gave up the post,
Remley was a natural successor.

Again his diplomacy was pul to the test.
Agrecment was obtained on the crucial
choice of tape width (19 mm) in mid-1984.
Final details were accepted last year. with
the resulting D-1 format given the ofticial
international approval just last month.

Remley acknowledges. however. that
standardization has become more difficult.
with commercial “polarizations™ worse than
ever. even though the work is procedurally
smoother. One-inch and digital video were
standardized through carefully crafted com-
promises, but the well-publicized industry
disagrcement over half-inch video. by con-
trast, was an example. for Remley. of “fail-
ure due to commercial commitments quite
independent of real engineering...there was
an underlying investment in consumer work
which tipped the balance.”

But he has hopes for future standardiza-
tion. “Given enough time and the proper
context. standards can be worked out. Most
of engineering is evolutionary. You don’t of-
ten find totally divergent approaches...Solu-
tions are achievable.™

Al 57. Remley has few gualms about re-
maining in Michigan during his entire ca-
reer. despite job offers over the years from
the networks and major manufacturers.
“From my point of view there have been
many advantages. When you work in  uni-
versily context, it's generally an open-mind-
ed approach to most subjects and technology
is no different,” he said. “I've had a very
good base of operation...I've never telt 1
was bound to this job, 1 haven't felt
trapped.”™

He hasn’t yet considered retirement, but
admits to some envy of the free time retired
colleagues have. time he would use 10 pur-
sue avocations. such as photography (his of-
fice walls are covered with scenic photo-
graphs he has taken on trips to China. Japan.
Hungary, etc.) or. more recently. his affec-
tion tor computer programing. which he
does purely for entertainment’s sake.

*I like the idea of a computerlike blank
slate,” he explained. "It will do whatever
you program it to do. [ts probably amusing
because it's always the same. People are
never like that.” 2]
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King Wotld's Wheel of Fortune rolled on to its 10th consecutive win
in Nielsen’s May Cassandra report. Show has 17 Nielsen Station
Index rating, up from 16 in May, 1985. Jeopardy, alsc from King
World, was second with 10.3 rating, up from third place eight
rating last year. M*A*S$*M was third with 8.4, dropping from sec-
ond place last year when it had 8.7 New Newlywed Game (7.7) and
PM Magazine (7.7) rounded out top five. In animated shows, there
were two first-place shows: Thundercats and She-ra, Princess of
Power, 5

This week could see resolution of three-month-old takeover battie
tor John Blair & Co. Rival tender offers of Reliance Capital Corp. and
Macfadden Holdings Co. both have withdrawal deadlines for mid-
night, Wednesday, July 2. Reliance's offer will expire and be pro-
rated at same time, but Macfadden, which last week increased
stated cash component of its per-share offer. to $32, has expiration
and proration date of July 10. Arbitrageurs, which both sides
estimate hold roughly 60% to 70% of Blair's stock, will sort out
values of each offer. Governmental bodies also potentially hold key
role in determining outcome. Hearing last week in Delaware's
Chancery Court to rule on Macfadden’s multipart suit against Blair
management was delayed to this Tuesday, July 1. One of Blair
actions suit is trying to prevent, spin-off of direct mail subsidiary,
ADVO-Systems, became definitive agreement last week with
signing by Blair management and Warburg Pincus Capital Part-
ners. FCC last week continued to withhold approval of trustee
arrangement proposed for Reliance tender offer.

According to Nielsen's market by market data of May sweeps, as
massaged by NBC, network's affiliates delivered combined aver-
age 13.810,000 homes per average quarter hour in prime time.
According to same analysis, ABC stations were second in homes
delivered with average 12,340,000 homes and CBS v/as third with
average 11,412,000 homes. Year ago, comparable totals were:
NBC, 12,813.000; CBS, 12,275,000, and AEC, 11.047.000. NBC
said that according to Arbitron, its affiliates deiivered average
13,237,000 homes last May, compared to 12.027.000 homes by
ABC stations and 10,886,000 homes by CBS stations. Year ago.
May Arbitron totals were: NBC, 12,475,000 CBS, 11,976,000, and
ABC, 10.840,000. CBS broke out Arbitron data only, and weighted
totals by cleared quarter hours, and therefore home delivery totals
varied somewhat. But by both accounts, Arbitron home delivery
by CBS stations was down from year ago by about 9%. ABC was

up about 11%. NBC said it was up 6%, although by CBS's weight-
ed methodology, NBC was up 7.3%. In Nielsen homes. said NBC
its affiliate home delivery was up 8%, while ABC's was up 12% anc
CBS's was down 7%. ABC said that in Nielsen homes. 159 of it
affiliates registered gains in May, compared to 139 of NBC's affili-
ates and only 33 CBS stations. ABC said only 15 of its affiliates
registered declines in Nielsen sweeps while 136 CBS stations did
compared to 27 NBC stations. In Arbitron sweeps, comparable
gain/loss figures were: ABC., 152/15. CBS. 23/142. and NEC.
119/35

CBS News launched its sixth and final regional news service todar
(June 30), serving about 20 CBS TV affiliates in Maryland, Wash
ington, Pennsylvania, New York and New England. Northeasterr
regional cooperative will be coordinated by producers at CB¢
News headquarters in New York and at CBS News bureau ir
Washington. Stories from member stations selected for transmis
sion will be fed from one of 10 feed points in Northeast. CBS said
adding that cooperative will operate Monday through Friday
News and sports will be fed from 4:30to 5 p.m ., with late-breaking
stories fed from 10:45 to 10:55 p.m. (NYT). CBS also has regiona
news services in Southwest, Southeast, West, Mideast and Mid
west.

National Cable Television Association will file written testimon:
this week on legislation (S.2565) pending before Senate Commerc:
Committee that would transfer federal courts’ authority to reguiat
seven regional telephone companies to FCC. NCTA is expected
oppose measure which, If adopted, could eventually lead to BOC":
entrance into nontelephone businesses, including information anc
programing services. Legislation, introduced by Senate Majority
Leader Robert Dole (R-Kan ), is being pushed by White House anc
FCC Chairman Mark Fowler. Bill is primarily opposed by coalitior
of computer manufacturers and computer services providers
American Newspaper Publishers Association and AT&T
a

Board of Corporation for Public Broadcasting, meeting in St. Pau
last week (June 26-27), handled variety of minor issues. CPB mis
sion and goals committee postponed consideration of pIopose
content analysis study until September board meeting, giving CPI
staff chance to “develop a work scope and solicit proposals fo
conducting such a study.” Board set dates for its FY 1987 meel
ings: Nov. 13-14 and next Jan. 8-9. March 5-6, May 14-15, June 18

The deficit financing of prime time television programs has
emerged as a major—and divisive—factor in negoliations be-
tween producers and the Screen Actors Guild and the Ameri-
can Federation of Television and Radio Astists. The current
SAG-AFTRA pact with producers expires tonight (June 30) at
midnight, and the two sides were far from agreement as of last
Friday (June 27) but scheduled to continue marathon talks
over the weekend. The two sides have agreed, however, to
extend the current pact while negotiations continue. So far, no
strike authorization has been called for by the union. The maior
outstanding issue concerns residual payments for series re-
runs on broadcast television and movies sold to pay television
and home video. Currently, actors receive minimum payments
on a per-play basis (for the second showing and beyond). In
an effort to counter the high production costs, the producers
want to rofl back the residuals for repeat broadcasts untif such
lime as programs become profitable. Program profitability of-
ten does not occur untll a show goes into syndication. The
producers also want to eliminate residuals for movies sold to
pay television and home video. SAG says its members earned
a total of $73 millicn from domestic TV residuals in 1985 (ac-
ceunting for about 75% of all residuals) and that those pay-
ments would “erode substantially” if it agreed to producer
proposals to roll them back. While SAG says it "understands”

SAG-AFTRA

negotiate

that producers have cost problems, it believes other steps
could be taken to conlain costs.

Producers also want to roll back payments for most extras.
They have proposed a two-tiered wage system for extras. Only
the first 10 extras hired for a project would receive the current
$91 per-day minimum. All others would receive a so-called
“atmospheric” rate of $45 per day The unions have rejected
that proposal as well. Another unresolved issue concerns pay-
ments for guest stars on teievision with billing at the top of
programs. SAG and AFTRA contend that a sort of "unwritten
ceiling” has been imposed by producers that has resulted in
regutar guest stars (who usually negotiate their rates) receiv-
ing less now than they did 10 years ago. They want to establish
a separate scale for guest stars with a minimum of $1,354 per
day ($6.769 per week). The current minimum for all SAG mem-
bers is $361 per day ($1,256 per week). But guest stars com-
plain that on average, they're able !0 negotiate only about
$3.500 per week now, compared to $7,500 per week 10 years
ago, a SAG spokesman said.

It's hard to say how long lalks will continue. The union
spokesman said its negotiators hope to have a new pact i
hand to take back to membership by no later than the end of
July, or the leadership would probably ask for strike authoriza-
tion:

e
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1 and Sept. 17-18 (annual meeting)—all in Washington except
arch meeting, tentatively scheduled for Seattle. Board autho-
‘ed management to participate in AM radio proceedings at FCC,
id said it would look into role CPB could play in assisting national
oducers. Audit committee requested CPB management prepare
jper summarizing policy and business issues for September meet-
g Board heard presentations by American Public Radio, Minneso-
Public Radio and kTca.Tv Minneapolis-St. Paul, hosts of meeting. [n
1blic comments session. Sharon Maeda. chief executive officer
Los Angeles-based Pacifica Radio, updated board on Pacifica's
tivities.

"hile industry sources report that Rupert Murdoch is edging closer
. finalizing purchase of wxneTv Bosten from Pat Roberison s
hristian Broadcasting Network (“In Brief.” June 16}, new rumors
iffaced this week that Murdoch, through investment banker
rexel Burnham Lambert, has expressed interest in purchasing
rovidence Journal’s weHL-Tv Philadelphia. Jon Intrater, VP, Broad-
ast Investment Analysts. Chantilly, Va., while cautioning that
lorgan Stanley (Providence Journal's Investment banker) had not
smpleted offering for station, estimated Philadelphia UHF's value
etween $125 million and $150 million. with value likely to fall
cound $140 million. “There will be a lot of buyers lining up for the
-ation,” said Intrater. “Murdoch will have some stiff competiticn
furdoch presently owns six former Metromedia TV's covering
8.13% of country. If both acquisitions take place, Boston station
iill add 1.14% coverage and Philadelphia will add 1.475% (both
sith UHF discounts). bringing his total to 20.745%, moving Fox
roadcasting ahead of CBS and directly behind NBC and leader
.RC for tota] U.S. TV coverage As for Boston station. Intrater
ointed out that while station had been drawing good share, CBN
ad refused to accept certain kinds of advertising it disapproved
nd those limitations had held down its profits. contributing to
tation's losses. “With a bioadcaster like Murdoch, the station
ould do very weil and could justifiably command the $50-million
rices that have been suggested,” said Intrater. “Regardless. the
wice could easily fall in the high twenties to low thirty’s [mil-
ons! " Diane Healy Linnen. senior VP, Communications Equity
\ssociates, broker. said sale and principals could be announced
midweek.” If Murdoch does purchase station, he would have 10
ell or close Boston Herald, which has been money-loser. Murdoch
\ad been given two years to sell Chicago Sun-Times after his pur-
‘hase of WFLD-Tv there That paper is reported to have been sold to
jroup ncluding papers’ management and several institutional
nvestors for price in excess of $130 million

\ot all public television news is bad news. Noncommercial keerrv:
Los Angeles anticipates finishing fiscal 1986 with surplus of
$300,000 on budget of $22.3 million—fourth straight year with
noney left in pot. Station President William Kobin announced at
soard meeting last Thursday (June 26) that KCET will totally pay oft
long-term debt on June 27—four months ahead of schedule—and
fiscal budget 15 up 14°¢

Senate Majority Leader Robert Dole (R-Kan ) last week called for
continuation of television coverage of Senate during two-week peri-
od beginning July 15 when it is scheduled to go off air while
lawmakers “review the experiment.” Vote on whether 10 make
broadcast coverage of chamber permanent is slated for July 29. °1
don't believe dropping out of sight for two weeks will do much 1o
enhance the study, but it very well could cenfuse the American
people,” Dole said.

NBC correspondent Linda Ellerbee has rejected NBC's offer for
new contract and and has left network. Ellerbee’s last day was tech-
nically June 25, but she made her final appearance when she
presented her regular Friday TG 1F feature on NBC's Today
show June 27, source at network said. NBC did not disclose terms
of final offer, but accerding to report in Washington Post last week.
it was three-year contract that included her continuing T.G.[.F, as
well as assuming “other” duties at NBC's wnBc-Tv New York, and
included $50.000 pay cut. Ellerbee could not be reached for com-
ment.

Kevin O'Brien, who re-
signed several weeks
ago as VP-general man-
ager of WNYW(TV) New
York, has joined Cox En-
terprises as executive
VP-independent group,
for broadcasting divi-
sion, and VP-general
manager of Cox's KTvuTv)
San Francisco-Oakland.
He succeeds  Philip
Press, who resigned.

(=)

Disagreement over direction for home satellite earth station ings-
try has resulted in departure of Rick Brown from Satellite Tglewsmn
Industry Association (SPACE), which he helped found in 1979
Brown, former SPACE general counsel, will pursue legal approach
as general counsel of Satellite Viewing Rights Coalition, organiza-
tion spawned by Satellite Television Rights Superfund_. “_war
chest” of major satellite earth station manufacturers and distribu-
tors created to fund legislative, regulatory and judicial efforts of
SPACE. SPACE will turn efforts toward promotion of industry,
developing closer ties with satellite programers, as well as build-
ing annual trade show, and some legal issues such as zoning.
Move was decided at SPACE board meeting in Dallas two weeks
ago. Trade organization, meanwhile, still faces substantial debt,
$289,000 as of May 31, but has cut its annual budget from $2.5
million to $1.2-$1.3 million and is banking on trade show to shrink
debt further. One reason for extensive debt may be substanmal
legal fees—nearly $600,00C to Brown's law firm, Brown & Finn—
over last fiscal year, including $62,627 for Brown's participation in
Earth Station Day last fall.

John Huddy, executive producer of CBS's Nightwatch, resigned last
week at conclusion of internal investigation into grievances by
staff members (BROADCASTING, June 23). In statement, CBS News
said there had been “several” specific allegations of misconduct.
Vicki Sufian, Nightwatch staff producer, 1s serving as acting ex-
ecutive producer

New license. Legislation was introduced in the House last week
that would establish a compulsory license for satellite carriers to
permit the sale of superstations to home earth station owners.
The bill Is sponsored by House Copyright Subcommittee Chair-
mai Robert Kastenmeier (D-Wis.) and subcommittee members
Mike Synar (D-Okla.), Frederick (Rick) Boucher (D-Va ) and Car-
Jos Moorhead (R-Calif ) and House Telecommunications Sub-
committee Chairman Tim Wirth (D-Colo.). It would establish a
royaity fee of 12 cents per subscriber, per month, foreach TVRO
subscriber. The fees will be collected and distributed among
copyright hoiders by the Copyright Office. (That 12-cent figure
is the same amount Hollywood and the National Cable Televi-
sion Association had agreed to in past negotiationscn a flat fee
for cable's compulsory license.) A controversial element of the
bili is the sunset provision, eliminating the satellite license on
Dec. 31, 1994. After Dec. 31, 1990. the statutory rate wouid be
replaced with a voluntary one worked out by negotiations be-
tween satellite carriers and the copyright owner. or through
binding arbitration. The sunset provision reportedly was in-
cluded at the insistence of the Motion Picture Association of
America. It appears to enjoy little support among superstations
and the carriers. The National Cable Television Asseciation also
is concerned about the sunset provision because of the prece-
dent it would set. However, NCTA has been assured that Con-
gress will make sure the sunset will not affect cable's compul-
sory license. Under the bill, satellite carriers may sell distant
signals to earth station owners “through a distributor, which
could be an earth station dealer, a cable operator or any other
business which has access to a minimum number of subscrib-
ers,” Synar said in a statement on the bill.
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Fditorialss

Well enough alone

Some very responsible people. among them senior executives at
CBS and other broadcasters. FCC Commissioner James Quello,
Representative Al Swift (D-Wash. ). are worried about the frenzy
of broadcast station trading that has been induced by liberaliza-
tion of the FCC's ownership rules. They fear that the debts as-
sumed in the payment of escalating sales prices will be a drag on
public service, that traditional broadcasters will be forced out by
money people whose sole interest is the bottom line. There are
cries for restitution of the FCC’s three-year holding rule to pre-
vent fast turnovers by traders interested only in speculation. The
next cries may be for a return to lower limits on multiple owner-
ship.

Nobody at this magazine pretends that the story beginning on
page 27 will allay the stated fears or mute the cries for a return 1o
regulation. The reporting does suggest that alarms are at best
premature. If a thread of continuity runs through the several
examples of transient ownership cited in the story. it is that sta-
tions have been undamaged. and in some ways improved, by
speculators who bought with the intention to sell at a profit.

In the cases under study there is another common thread: The
transient owners let trained broadcasters run the properties while
waiting for the market to ripen. The investment bankers have
stayed out of master control.

So far the principal effect of the speculative trading has been an
inflation of station prices. That condition may be deplored by
established broadcasters desiring to expand their holdings, but it
is subject to the correction of the marketplace itself. at which
point speculators will turn to other opportunities. Whether that
will comfort a buffeted CBS. left with a billion-dollar debt ac-
crued in fending off takeovers. is another matter.

Who will be left in control? It may not be pure coincidence that
the stations examined in this issue’s report wound up with broad-
casters of such stable backgrounds as Tribune. Cox and Nation-
wide. As has been noted here before. for every KKR trading in
and out, there are Tribunes and Hearsts trading up or Murdochs
and Lorimars trading in for the clear purpose of intensifying
program competition.

Absent developments so far unobserved. no rejiggering of
FCC rules is needed.

Order in the court

It was a salubrius decision on libel that emerged from the Su-
preme Court last week. Lawyers generally agree (a condition rare
in that calling) that the decision will readjust a balance between
plaintiff and detendant that. in the opinion of the media, could
have gotten out of whack.

The majority decision held that a public figure who sues for
libel must provide “clear and convincing™ evidence of actual
malice to overcome a defense motion to dismiss a case. If the
appellate court decision that the Supreme Court overturned had
survived, suits of unworthy origin would have been guaranteed a
Jury trial, to the inevitable encouragement of speculative com-
plaints. Itis a settled fact in recent judicial history that juries have
been more inclined than judges to sock it to the media.

That said, interest turns to the composition of majority and
minority in Anderson ps. Liberty Lobby. Would the same 6-3
division prevail if the case were to be decided after Chief Justice
Burger leaves the court. to be succeeded by Justice William
Rehnquist, and Antonin Scalia, now on the court of appeals,
moves up (BROADCASTING. June 23)? Probably. The majority

was written by Justice Byron White, who at the age of 69 shows
no sign of wearing out. Presumably Rehnquist, as chief justice,
would dissent as he did last week. The Burger dissent would
hardly be turned to a vote with the majority by the arrival of the
man whose appellate decision was overturned.

What can be said of White's stirring defense of the benchmark
court decision in Sullivan vs. New York Times which established
the need for public officials (later expanded to public figures) to
prove that a libel was committed with willful or reckless disre-
gard of truth? Not that there is any connection, but broadcasters
may take some comfort in noting that the First Amendment in this
case got a friendly reading from the man who wrote the hated
fairmess-doctrine bill of health in Red Lion. With new fairness
cases headed toward the Supreme Court. any flicker of interest in
the First Amendment on that bench is welcome.

Cable turns up the gain

Readers of this issue and its immediate predecessor may have
been struck by the high volume. and intensity, of material dealing
with the development of new programing for cable television. In
the June 23 issue the locus was an At Large” interview with
TCI's John Sie., who's behind development of a program consor-
tium that wants to effect a quantum leap in the amount of quality
programing made exclusively for that medium, while this week
it's the report of the annual convention of the Cable Television
Administration and Marketing Society in Boston.

“It’s the first [cable] meeting I've been to where programing
and promotion have been the predominant topics.” remarked
Robert Alter, president of the Cabletelevision Advertising Bu-
reau. “Broadcasters who thought it was safe to go back in the
water should take another look,” he said.

We doubt that challenge will keep many broadcasters awake at
this stage of the game. but it may make them aware. The fact is
that there’s a sea change running in both the fortunes and the
future of cable. The medium’s concentration with building out
cable’s plant is being replaced by a determination to fill in the
blanks. One by one, the missing metropolitan markets are coming
into cable’s camp. The medium that once would have settled for
half the TV universe now wants it all.

From a media-watcher s point of view, it couldnt be a happier
scenario. Whatever cable does to turn up the competitive volume
will be countered in spades by the broadcasting community—to
the inevitable benefit of their joint viewing audience.
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Drawn for BROADCASTING by Jack Schmidt
“Joe will do anything to catch the chief engineer’s eye.”
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t00. Sign up a Liberty Sponsor
each day the series runs.

about Lady Liberty on Fer 100th Find out more. Call Jm
birthday Williams at 800-821-4747.
Starting June 9th, Ronald Reagan, President Reagan begins And make your station part of
Warren Burger, Richard Nixon the series on June 9th. Then, America’s greatest birthday
and 17 others will take partina  one Liberty Minute runs each celebration.
special AP Network News series—  weekday until July 4th.

The Liberty Minutes. Get your dients involved,
They'll each take 60
seconds to share their feelings
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* KILO 94 is undisputed #1 in every rating Boot

* KILO 94 is Colorado Springs’ most listened to
station and has been since 1980!

e KILO 94 is FM at its Best.
* KILO 94 is loved in the Rockies.

* Arbitron Birch 1980-1986

Colorado’s Home of Rock and Roll!

KILO 94 PO. Box 2080 Colorado Springs, Colorado 80901
Represented by Republic Radio

A subsidiary of Bahakel Communications, Ltd.
One of America’s largest privately held broadcast/cable entities.





