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They're All Playmg “Catch Up?

Read a trade publication or go to a everyone else combined? Who s the
convention, and it seems everyone and leader in SNG® technology?

his brother is trying tobuild SNG® trucks.  The answer is HUBCOM.
Confused? Ask yourself these questions:  §o while everyone else is playing
Who built the first one? “catch-up”... stay
Who has built more ahead of the pack with
SNG®trucks than the leader —-HUBCOM.
HUBBARD COMMUNICATIONS, INC.
The last word in technology from the first name in the industry

12495 34th St Nurth. St. Petersburg. FL 33702 (813) 577-7759
A subsidiary of Hubbard Broadcasting. Inc.
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MAKING AM STATIONS HAPPEN!
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* KDWB-AM

May June July
87,000 98,700 112,300

“We came on-board The Oldies Channel™ in early May and the response has been tfremendous! I believe there
hasn’t been an AM station showing this much growth so quickly in this market for the past fen years. I know
you're getting the same results in other major markets. Transtar’s Oldies Channel™ is a winner! Congratulations.”
Doug Brown— KDWB

Vice President, Group Operations
Legacy Broadcasting, Inc.

The Oldies Channel™ is available on a market exclusive basis...

1-800-654-3904

Please send me more information on''The Qldies Channel™”
Name/Title: !
Station: ____ e l
|
|

Address: _

| Phone: ___

Send To: 660 Southpointe Court, Suite 300, Colorado Springs, Colorado 80906

The Quality Satellite Network

1986 Arbitrends, 18+ Cume, Mon-Sun, 6A-12M, MSA
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Provide impressive on-air sound for even
the most discriminating listener at an unbelievable
price/performance relationship.

The Best of Both Worlds

The ITC “Component System” combines the
quality of digital source material with @/l the
operational flexibilities of an all-cart format. Simply
record from a compact disc onto a ScotchCart®I
broadcast cartridge using a 99B master recorder with
ELSA, then play back on a DELTA reproducer!

Separately, These ITC Components are
Impressive, Together They’'re Awesome!
Cartridge, tape and machines have been designed
by a single manufacturer to compliment each other
like never before and produce uncompromising
audio quality.
1. 99B Master Recorder—Loaded with features
2. ELSA—A patented automatic cartridge
preparation system
3. DELTA Reproducer—OQutstanding audio
performance in a reliable, mid-priced
cartridge machine

4. ScotchCart®O Broadcast Cartridge—Capable of
frequency response equalling professional
reel-to-reel performance

Allow ITC’s “Component Svstem” to provide vour
facility with the operational flexibilities of an all-cart
format while vou offer vour listeners impressive on-
air sound they are sure to love.

When newer technology emerges, it will come
from International Tapetronics Corporation/3M,
“The Leader in Reliability and Service.”

Call today to discuss financial options and the
unbelievable price/performance benefits of the ITC
“Component System.” In the U.S., call toll-free
800-447-0414, or collect from Alaska or Illinois
309-828-1381. In Canada, call Maruno Electronics,
Ltd. 416-255-9108. In most countries outside the
U.S. and Canada, information on ITC equipment can
be obtained through local distributors.

Internaticnal Tapetronics Corperation/3M

2425 South Main Street
RPO. Box 241
Bloomington, lllinois 6§1702-024t
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Special Report: Local TV journalism
Cable’s problems with the A/B switch
The word from the news directors at RTNDA

A train derailment on KENS-TV San Antonio, Tex.

SECOND THOUGHTS O Top cable industry
representatives voice concerns with A/B switch
portion of new must-carry rules. PAGE 31.

WRIGHT MAN O General Electric names Robert
Wright president and chief executive officer of

NBC, filling spot of departing Grant Tinker. PAGE 34.

NEWS TALK O Satellite newsgathering and the
changing role of network and local news
operations dominate discussion at RTNDA
convention. Attendees hear from Brokaw, Friendly,
Osgood. PAGE 35.

LOCAL TV JOURNALISM O BROADCASTING's annual

SPECIAL ASSIGN

Public affairs programing on WISC-TV Madison. Wis.

survey of television station spol news coverage,
investigative and documentary reporting and
public affairs programing. PAGE 39-85.

DIAL UP PRODUCT O Home Shopping Network is on
the leading edge of broadcasting and cable’s
latest programing phenomenon—shopping via
lelevision. PAGE 89.

£M ADVICE O FCC receives comments on proposed
changes in its FM technicai rules. PAGE 102.

GROUP W'S PACESETTER O Tom Goodgame brings a
steady and deliberate hand to the helm of Group
W'’s television station group. PAGE 119.
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Countdown at CBS

Tom Wyman's hold on CBS chairmanship
was reported last Friday to be
“deteriorating by the hour” as board of
directors prepared for fateful meeting Sept.
10. Concern over leadership erosion is
said to motivate Loews Inc. Chairman
Laurence Tisch—now 24.9% owner of
CBS—to press for change in chief
executive officer. One overture

suggesting Wyman resign was said to have
been rejected in belief he still has strong
board support. But that situation, too.
appeared in constant flux, with possibility
that board members may meet informally

“f before Sept. 10.

Also figuring in last week’s speculation

was report that Walt Disney Productions

¢ was investigating prospect of investment in
CBS. perhaps as “white knight™ that
might buy out Tisch holdings. Company
recently hired Larry Murphy from
Marriott Corp. to head strategic planning
department that recently was making
inquiries about network profitability.
Michael D. Eisner, chairman of Disney,
reportedly met last week with CBS founder
William S. Paley. Disney name joins
those of Philip Morris and Gulf + Western
as possible white knights.

A/B fan

FCC Commissioner Dennis Patrick is
identified as early proponent of provision
in new must-carry rules requiring cable
operators to make available free A/B
switches to subscribers, aspect of rule
that appears to be giving cable operators
fits (see story page 31). Patrick reportedly
believed it made sense to require cable
operators to help subscribers regain
capability of receiving off-air signals they
had before they subscribed and to help
insure that new subscribers’ abilities to
receive off-air signals aren't

diminished.

Wounded bird

RCA Americom has had problems with
16-transponder Satcom K-2. which may
prove hardship for bird's principal user,
NBC. According to industry sources, one
transponder has been stuck on West Coast
spot beam since satellite became
operational early this year. severely
limiting transponder’s usefulness. What's
more. sources said. one of six
transponders being used by NBC for its
program distribution went on fritz within
last few weeks. forcing RCA to shift NBC

traffic to another slot. Both problem
transponders are horizontally polarized.
Loss of two of satellite’s eight
horizontal transponders is troublesome to
NBC satellite network, which is geared to
handle horizontal signals. Remaining six
horizontal transponders are sufficient to
handle bulk of NBC traffic, but network
had counted on two extra horizontals for
transmission of occasional traffic like
sports backhauls and newsgathering.

Images

National Asociation of Broadcasters is
working on development of new logo for
association. Under guidance of NAB’s
public affairs and communications
department, association will work with
outside consultant. Estimated cost to
“enhance the NAB look™ is expected to
run $10,000. Another project under way is
sample mailing of NAB newsletter NAB
Today to nonmembers as membership sales
tool. Association is sending newsletter to
about 300 TV stations and 3,500 radio
stations during September and October, at
expected cost of $10,000.

Floor walker

Fox Television owner Rupert Murdoch
may have done more in Salt Lake City last
week than wine and dine news executives
at mountaintop fete. One unconfirmed
report had Murdoch spending bundle of
money on exhibit floor of Radio-Television
News Directors Association meeting. He
was reportedly spotted perusing satellite
news vehicles.

Goodnight

Outbreak of talk shows for late-night
television this year (BROADCASTING, Aug.
18) has cooled development ardor among
syndicators for time period in fall, 1987,
according to number of syndication
companies. “That’s not the area to
explore,” said president of one major
distribution company. Game shows and
half-hour comedies will remain strong
forms of first-run development for fall
1987. MCA-TV will have number of
first-run half-hour comedies produced by
Arthur Co. with which MCA recently
became limited partner in production deal.
Among other first-run comedies being
developed is Rock Candy, by LBS
Communications, starring Dick Van
Patten, Audrey Landers (formerly of
Dalias), and Judy Landers (formerly of
Vegas). Shot in Toronto, show is about
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music school run out of family's house.
In other half-hours in development,
Viacom is developing untitled comedy
series with Fred Silverman, Gordon Farr,
and David Yarnell. Series will consist of
sketches based on three sets of characters
from classic comic books. Casting is now
going on in Los Angeles.

Yesteryear’s hits

Look for ABC Radio Networks. in
conjunction with ABC/Watermark, to
announce launch of oldies music library
service for affiliates. Service. which is
expected to be operational by late
October, will concentrate heavily on top
hits of late 1960’s and early 1970's.

Solo truckers

ABC has backed off controversial clause
in its Absat satellite newsgathering cost-
sharing plan with affiliates. Contract for
splitting mobile truck cost had originally
called for network access to station’s
truck on demand during major news event.
But affliates were unhappy with clause
which was stricken in latest version of
contract on table at network-station news
directors meeting in Salt Lake City last
week. CBS contract still contains such
clause. NBC’s does not.

Not dead

When Congress returns Sept. § from its
August recess it will have little over month
to wrap up its business before targeted
adjournment Qct 3. TV scrambling is one
issue that could come to head during last-
minute rush of session. Senator Dale
Bumpers (D-Ark.). who was thinking of
attaching scrambling language to
appropriations measure before recess,
hasn't ruled out pursuit of legislative
action. Bumpers is concerned that
backyard dish owners are being denied
access to scrambled cable programing at
reasonable rates.

Court case

Surgery reconnecting ligaments in FCC
Commisstioner Mimi Dawson's right ankle
torn in tennis game (BROADCASTING,
Aug. 18) won’t delay her return to
commission. Dawson, after week in
hospital, is convalescing at home and able
to get around on crutches. She told
BROADCASTING she would report to FCC
for business on Sept. 7, after
commission’s vacation.
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Copyright adjustment is settled. In the meantime, cable operators  the River Runs Black,” with Charles Durn-

Copyright Office of Library of Congress is-
sued new “interim” regulations this week for
cable operators to file copyright payments
for the first accounting period for 1986 in
light of the District Court’s ruling July 31
that cable operators have been overpaying
their copyright royalty fees.

Judge June L. Green, ruling in a case
brought by the National Cable Television
Association and Cablevision Co., held that
the Copyright Office's interpretation was in
error in defining gross receipts as including
all fees for nonbroadcast services—for
which cable operators have already paid—if
they are provided on a tier with broadcast
signals. Green also directed the copyright
office to limit the definition to revenues re-
ceived for the retransmission of local and
distant broadcast signals, regardless of the
tier of service involved (BROADCASTING, Aug.
4). (The Motion Picture Association of
American is appealing the decision and
asked for stay, but Green denied the re-
quest. The federal appeals court also reject-
ed MPAA's request for a stay [BROADCAST-
ING, Aug. 25].)

The copyright office is holding off on re-
defining gross receipts until MPAA's appeal

"~

Because

Accurate lorecasis
can be your
competitive sdge.
Accu-Weather gives
them to you —
exclusively.

619 W, College Ave.
State College, PA
16801

814-234-9601

5

o
The Leading Weather 5°®

are expected to go ahead and allocate gross
receipts by a variety of methods. Because
the copyright office says it will be “impossi-
ble” to evaluate which methods are accept-
able until the litigation is resolved, it is issu-
ing a new reporting form, “Statement of
Account,” to cable systems. This will enable
the office to keep track of the allocations.
Cable systems will be asked whether they
allocated gross receipts in calculating their
royalty fees for the accounting period, and if
so, the systems also must report the figure
for gross receipts as calculated under the old
rule. For systems that allocate gross re-
ceipts, the new regulations also require the
maintenance of records explaining “each
step of the method followed by the system
operator in computing the gross receipts re-
ported in the Statement of Account.”

The copyright office also addressed the
issue of refunds to which cable operators
will be entitled if Green's decision is upheld.
The office opted to put that matter on hold
until the court acts. "The current situation
creates considerable confusion which could
easily lead to chaos for the Copyright Office
in receiving and processing requests for re-
fund based on a court decision that may be
altered or overturned on appeal, and which
if upheld requires a new rulemaking pro-
ceeding to revise the regulation at issue.”

According to attorney Peter Feinberg of
Pepper & Corazzini, royalties might be cut
by 50% in some situations depending on the
number of channels on a system. One meth-
od cable operators might use to file royalty
payments is to pro rate the number of broad-
cast signals over the total of number of ser-
vices delivered on basic, he said. Or a cable
system might allocate royalties on the basis
of its costs in providing services, Feinberg
noted.

HBO-MGM deal

Home Box Office and MGM/UA Communi-
cations (formerly United Artists Corp.) an-
nounced last week a new long-term agree-
ment under which HBO and Cinemax may
license up to 72 existing and future
MGM/UA film titles. The deal is similar to
ones HBO signed with Warner Bros. and
Lorimar-Telepictures, which amount to
quasi-exclusive deals, because Showtime-
The Movie Channel Inc. has turned down
offers from all three programers to license
films on a nonexclusive basis. Films includ-
ed in MGM/UA deal are "Rocky IV~
“Youngblood,” “To Live and Die in L.A."
"Running Scared” and “Poltergeist II."” Yet-
to-be-released theatricals included in the
package, the parties said, are the next
James Bond film, "The Living Daylights,”
with Timothy Dalton; the new Mel Brooks
film, “"Solarbabies” “Bobo,” with Howie
Mandell and Christopher Lloyd; "Shanghai
Surprise,” featuring Madonna and Sean
Penn; “Dead of Winter'" with Mary Steen-
bergen and Roddy McDowall, and “Where
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ing.
Money supply

C-SPAN will need up to $2 million a year
over the next five years to cover the cost of
two transponders (one for C-SPAN II and
one for backup) and to offset the expected
loss of $800,000 a year in revenues from a
transponder subcarrier leased to Studio-
Line.

According to C-SPAN Chairman Brian
Lamb, the extra cash will come from in-
creases in the affiliates fees of all large oper-
ators (more than 200,000 subscribers) of be-
tween a half cent and one cent per
subscriber per month.

In fiscal 1987, C-SPAN has an operating
budget of around $8 million, but, when cap-
ital expenditures are included, will end up
spending $9 million.

StudioLine, a Reston, Va.-based pay
audio service, paid C-SPAN $800,000 a year
to lease subcarriers of C-SPAN's Galaxy I
transponder, which it used to distribute its
multiple audio channels. Earlier this year,
StudioLine's principal backer, Western
Communications, withdrew its support. As
a result, StudioLine is now on the verge of
bankruptcy.

C-SPAN's satellite troubles began when
C-SPAN 1II (the service that telecasts the
Senate proceedings) was bumped from its
pre-emptible transponder on Satcom III-R to
make way for The Weather Channel, whose
protected transponder on the satellite failed.
C-SPAN II is temporarily enconsed on a
transponder on Satcom IV, but will move off
when the Senate adjourns in October be-
cause the cost of staying on the transponder
is too high and because it doesn't serve Ha-
waii and Alaska.

C-SPAN is looking for twe transponders,
one to act as a permanent home for C-SPAN
Il and one to serve as a backup tc C-SPAN
and C-SPAN II. C-SPAN is now distributed
over a preemptible transponder on Galaxy [,
and a failure of one of the other transponders
on the satellite could bump C-SPAN off its
transponder.

C-SPAN feels that the three cable birds
(Galaxy I, Satcom III-R and Satcom IV) are
out of the running because of their high
cost. So, it is considering American Satellite
Co.'s ASC [ and AT&T Telstar 303, which,
because of their proximity to the Satcom III-
R in the orbital arc, can be accessed by
downlinks equipped with dual-feeds. C-
SPAN is also seeing if it can generate inter-
est in aggregating C-SPAN II and some oth-
er cable services on an entirely different
satellite and creating a fourth cable satellite.
Such an effort would require the cooperation
of cable operators, since they would have to
install another dish.

Converter standards

In further notice of proposed rulemaking,
the FCC has proposed to adopt single set of
standards for cable converters and decod-
ers. Under current rules, cable terminal de-
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vices owned or supplied by cable operators

«and those owned or supplied by cable sub-

scribers are subject to different standards.
The rulemaking is also seeking comment on
what signal leakage limits should be speci-
fied in the new rules. Comments are due
Oct. 14; replies are due Oct. 29.

Return to rhetoric

In a 60 Minutes profile broadcast eatrlier this
year, Ted Turner said he was toning down
his antibroadcasting rhetoric. But he
sounded like the same old Ted in a speech
last week before the National Governors As-
sociation.

According to the UPI account of the
speech, Turner called the leadership of com-
mercial television "abominable” and said it
is concerned with “nothing but the almighty
dollar.” “I think the country is self-destruct-
ing because of television,” he said.

Chairman’s lineup

The National Cable Television Association
has issued a list of its committee chairmen
for 1986-87.

The committees and their chairmen: ac-
counting—Gary Bracken, vice president/-
controller, Tele-Communications Inc.; asso-
ciates—Terry McGuirk, vice president,
special projects, Turner Broadcasting Sys-
tem; audit and telecommunications—John
Goddard—president and chief executive of-
ficer, Viacom Cable; awards—Jerry Lin-
dauer, senior vice president, Prime Cable;
Cablepac—Richard Loftus, president, Tri-

dent Cormnmunicaticns; convention—James
Cownie, president, telecommunications
group, Heritage Communications; copy-
right, and membership—William Bresnan,
president, Bresnan Communications; elec-
tions-bylaws—Myron Pattison, president,
Cardinal Communications; engineering—
Walt Cicora, vice president, research and
development, American Television and
Communications; independent operators
board—Joseph Gans, president, Cable TV
Inc.; minority affairs—Arthur Gregg, vice
president-general manager, Cox Cable/New
Orleans; music licensing—Robert Miron,
executive vice president, Newhouse Broad-
casting; national satellite network—Robert
Wussler, executive vice president, TBS;
regulatory policy committee—Ed Allen,
president, Western Communications; state-
local government committee—James Rob-
bins, president, Cox Communications, and
telco relations committee—James Hirsch-
field, president, Summit Communications.

On the warpath

The Office of Cable Signal Theft, a joint ef-
fort of the National Cable Televisicn Associ-

ation and the Moticn Picture Association of

America, is off and running with the publi-
cation of Volume [, Issue 1 of Secure Signals,
a quarterly newsletter.

The newsletter fulfills the OCST's princi-
pal mandate to act as an information
clearinghouse on cable theft. The initial
number, which runs six pages, reports on
the appointment of its advisory board, the
development of a data base, what's happen-

ing on the legislation front, signal theft liti-
gation in Quincy, Mass., amnesty pro-
grams, system audits and addressability as
a way of combating theft.

The newsletter said the OCST's data base
will be operational late this fali. The data-
base will contain information on illegal de-
coder distribution networks; signal security
programs implemented by cable operators;
names, addresses and telephone numbers
of industry signal-theft experts, prosecu-
tors, law enforcement agencies, contrac-
tors, program suppliers and reporters; feder-
al and state anti-theft laws with case
citations, and technological information.

Jeremy Stern is director of the OCST; Wil-
liam Hooed is his assistant.

CTAM answers

The Cable Television Administration and
Marketing Society is out to answer some the
key questions raised by the coming of basic
rate deregulation on Jan. 1, 1987: Which ca-
ble operators will increase their rates, how
much and when will they raise them and
how will they raise them without losing sub-
scribers?

According to CTAM's Vic Parra, the soci-
ety is preparing questionnaires to send to
5,200 system general managers this month.
Parra said the form has been kept simple so
the results can be tabulated, analyzed and
released in November prior to the Western
Cable Show.

Pricing in the post-deregulatory environ-
ment was one of the subjects of a CTAM
research committee involving about 25 op-
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erators and programers in Denver last
month, Parra said. Judging from talk at the
meeting, he said, most operators would be
making modest increase in rates, often in
tandemn with repackaging of services or
eliminating tiers between basic and pay, a
marketing strategy that has come to be
called “tier meltdown.” It was his impres-
sion, he said, that increases would not be
made in January because of the “post-
Christmas blues” during which consumers
are wary of all price increases. Most opera-
tors increasing rates would do so toward the
end of the first quarter, he said.

The increasingly-active CTAM also said
last week that it will sponsor its third Gener-
al Manager Seminar, on Sept. 23, in Colum-
bus, Ohio, in conjunction with the Great
Lakes Expo. Speakers for the seminar in-
clude James L. Gray, president and chief
operating officer, Warner Cable Communi-
cations Inc., and Robert Alter, president,
Cabletelevision Advertising Bureau.
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Advertiser will kick off 12-week campaign : e —
in eight Midwestern markets, starting in Alco O Big Drum ice cream will be Ksartv San Antonio: To Petry Television
early September. Commercials V\_/ill be promoted in four-week flight starting in from Katz Television.
placed in daytime, fringe and prime mid-October in about 60 markets m]
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Brooks Advertising, Palos Heights, IIl. Commercials will be placed in daytime from Masla Radio.
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planned to break in early September in  Women, 25-54. Agency: Fahigren Koviam) Pittsburgh: To CBS Radio Repre-
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Oklahoma City and Milwaukee. Various Johnston Co. O Advertiser plans to o
food products will be spotlighted in all introduce nationally its Hot Scoop hot Kuriam) Seattle: To Hillier. Newmark,
dayparts. Target: women, 25-54. _ fudge in September and October after Wechsler & Howard from Torbet Radio.
Agency: Fahigren & Swink, Marion, Ohio.  geyen.week test of product. Commercials 0
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{ ) ) : . wrDM(am) Carlstadt, N.J.; wysT.aM-Fm Balti-
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! - : ) . mere, and winxiam) Rockvilie, Md.: To Ma-
in about 60 markets including Paducah,  early evening will be used for ‘ " ]
. \ : jor Market Radio from Masla Radio
Ky.: Chattanooga, and Orlando, Fla. commercials. Agency: D'Arcy Masius

SNVs. Satellite News Vehicles. With hours on other

working digital or analog SCPC, BAF's  satellite formats.

SNVs are the most high-tech, state-of- SNVs are custom

the-art news gathering/broadcasting outfitted to your

vehicles available. For the broadcaster,  individual require-

BAF offers 24-hour voice circuits, ments and may be

guaranteed news block hours on Gstar  leased or purchased indi-

transponders, as well as occasional vidually or in fleet numbers.

BAF Communications Corporation 228 Essex Street ® Salem. MA 01970 ®(617) 744-3738 744-1505
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KOJAK

NEW YORK'S
HIGHEST-RATED
PROGRAM

SIGN-ON TO 8 PM
ALL WEEK LONG!
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Y

Kojak’s 1.4 rating and 33 share at 5:00 pm
Sunday on WNYW-TV beat everything. Yes, that includes
60 Minutes and Wheel of Fortune.

118 Power-Packed Hours.

Our Hours Can Make Your Days

© 1986 Universal City Studios Inc. All rights
Source: NSI, Meter Morket Ove ght we ko(A ugus I'4—A ugus th 1986 S b| ct to survey limitations.




Panasonic brings you M-11.
The broadcast recording system our
competition can't seem lo duplicate.




Now you can shoot, edit
and broadcast with 1" quality—
on 2" cassettes.

When it comes to broadcast systems, it appears
our competition has been erased. Because no
other format can match the spectacular perform-
ance of M-I from Panasonic.

With M-II's metal particle tape system, you can
use the same compact 90- or pocket-size 20-min-
ute cassette from ENG/EFP right through editing to
on-air broadcast. With 4.5MHz bandwidth (-3dB),
50dB S/N and burst signal insertion for phase
alignment and jitter correction, M-II is the single
solution to all your broadcast needs.

In fact, each unit in the M-II line offers some
pretty uncommon common features like four audio
tracks (two linear and two FM), an integral longitu-
dinal and vertical interval time code/time date
generator with presettable user bits and Doiby*-C
noise reduction. And M-I products utilize a
standard edit control.interface, so you can

upgrade gradually if you like.

AU-650 Studio VCR. This compact,
rack-mountable VCR has alf the ad-
vantages and functions of
conventional recorders with

the benefit of the M-I format. The AU-650 provides
video and audio performance as good as—if not
better than—that of 1" VTRs. In a 2" cassette format
that lends itself to station automation. It records and
plays either 90- or 20-minute cassettes, and pro-
vides smooth action, variable slow motion as well as
freeze frame. And the AU-650 can perform frame-
accurate autornatic editing with multi-generation
transparency. There's also an internal TBC to assure
on-air quality playback.

AU-500 Field Recorder. The AU-500 offers the por-
tability and functions demanded by ENG/EFP users,
while providing picture quality comparable to 1"—
all on either a 90- or 20-minute cassette. This small,
ruggedly designed unit is equipped with confidence
lield color playback, automatic backspace editing,
TBC/DOC connection, search function and warning
indicators that alert the operator should recording
problems arise and the AU-500 accommodates
NTSC composite or various component input signals.

The AU-400 Camera Recorder. This lightweight,
compact camera recorder provides ENG users with
more than 20 minutes of recording, and a picture
quality that rivals that of 1" VTRs. The AU-400 also
features B/W video confidence playback through the
camera’s viewfinder, a chroma confidence indicator
and audio confidence output through a speaker.
There’s even an automatic backspace edit-
ing function and warning indicators. And
the AU-400's rugged construction provides
excellent resistance to dust and moisture.

M-I, it's the only broadcast system of
its type in the industry. And it's available
now. Two of the best reasons to go with

M-II from Panasonic.

To get the complete picture, call or
write Panasonic Broadcast Systems
Company, One Panasonic Way,

Secaucus, NJ 07094. (201) 348-7671,

MII

THE NEW STANDARD
FOR BROADCAST.




Benton & Bowles, Bloomfield Hills, Mich.

NYNEX C Mobile car phones will be
spollighted in eight-week flight starting in
Providence, R.I., and Worcester, Mass.,
this week, complementing campaign
already on air in Boston. Commercials
will appear in all time segments. Target:
men, 25-54. Agency: Rizzo Simons
Cohen, Boston.

Larsen Foods O Frozen vegetables will
be promoted in four-week flight starting in
early September in 23 markets and in
subseguent four-week flight in same
number of markets, beginning in late
October. Commercials will be placed in
all dayparts on weekdays and
weekends. Target: women, 25-54.
Agency: Campbell-Mithun, Chicago.

Federici Pasta O Imported pasta is being
rolled out to major markets this fall with
aim to expand by end of year to others,
inciuding Cincinnati, Denver and Des

Moines, lowa. Commercials will be
carried in all time periods. Target:
women, 25-49. Agency: Sid Stone
Advertising, Milwaukee.

— 7Y 1Te Y5 s eme—

Fulton Federal Savings & Loan O
Flight ranging from 14 to 16 weeks will
be conducted throughout Georgia.,
starting in late September. Markets
include Macon and Columbus.
Commercials will run in news and prime
positions on TV and in morning drive
periods on radio. Target: adults. 25-49.
Agency: Umphenour & Martin, Atlanta.

Saga Corp. O Super Hard Shell car wax
is slated to return to television advertising
in early 1987 after absence of 20 years
following compiletion of successful TV
test. Plans now are being formulated to
use television on national basis for Super
Hard Shell. Target: men, 25-54. Agency:
Lou Berres & Associates, Chicago.

AduVeantage

Five challenges. National Advertising Division of Council of Better Business Bureaus has
settled nine challenges to national advertising, including five on television. One challenge
was handled by Chitdren's Advertising Review Unit (CARU). Two cases were closed after
NAD agreed that Gillette Co. {antiperspirant and deodorant) and Lowe's Inc. (Kitty Litter
brand) had substantiated their claims. Modified or discontinued was TV advertising for
American Home Products (calcium supplement); Borden Inc. (drink mix), handled by CARU,
and Seiko Time Corp. (watch).

(]

Snuffed out. Last week marked end of advertisements for smokeless tobacco products on
TV, radio and cable. Passed by Congress and signed by President Reagan last February,
"Comprehensive Smokeless Tobacco Health Education Act of 1986 banned advertising of
smokeiess tobacco products on electronic media as of Aug. 27. According to National
Association of Broadcasters, advertising revenues for smokeless tobacco products are
roughly $17 mitlion year (but reported to be dropping off at time of ban). Originally, legislation
would have required audio or visual warnings in ads. National Association of Broadcasters
opposed ban, but preferred it to mandated warnings because of precedent warnings would
set for other advertising.
(]

New in town. Chicago has new communications marketing agency, McConnaughy Barocgi
Brown. Agency is partnership among Themas B. McConnaughy, former senior vice president
and execulive creative director, Bozell Jacobs, Chicago;, R.L. (Bob) Barocci, former
president, Leo Burnett International, and Bethesda, Md.-based The Earle Palmer Brown
Companies, which is moving outside East Coast for first ime. Barocci will serve as chairman,
McConnaughy as president/creative director and Brown as vice chairman of the company.
Address: 625 North Michigan Avenue, Suite 711, Chicago 60611. Telephone: (312) 280-5300.

sillerman-Madgee

Creative investors
and financiers to the communications industry.

Sillerman-Magee Communications Management Corporation
150 East 58th Street, New York, New York 10155
212-980-4455
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35 years of great entertainment speaks for itself!

Congratulations
“Search for Tomorrow.”
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MondayaMemo

A broadcast station asset commentary from Jonathan Intrater, VP, Broadcast Investment Analysts, Washington

Counting new-buy assets

for bigger cash flows

In a time when the prices of most broadcast
properties are spiraling upward with contin-
ued vigor, the opportunity of making that
first purchase, or expanding current oper-
ations, is becoming less affordable. In any
type of acquisition planning it is important to
consider future station cash flow, a key ele-
ment of which is future tax liabilities. Today,
many buyers lose a valuable opportunity to
drastically reduce their tax liability by not
considering an asset appraisal. By shielding
as much of a station’s projected future cash
flow as possible from income taxes, the pur-
chase becomes more affordable. Following
the date of station transfer, an asset appraisal
by either the buyer or an independent con-
tractor will enable the buyer to obtain the
most tax benefits. This may be of even great-
er importance with the proposed tax legisla-
tion.

The benefits of an asset appraisal are
many. The revaluation (recapitalization) of
tangible assets and the valuation of amorti-
zable intangible assets will give the buyer
the opportunity to write off the majority of
the purchase price. In many instances, up to
70% to 90% of the purchase price can be
written off.

A thorough valuation methodology focus-
es on the valuation of the tangible assets. the
amortizable assets and the nonamortizable
intangible assets at a station. In tangible-
asset valuation, a complete procedure would
be to visit the station and take a complete
inventory of the station, compiling an asset-
by-asset listing of all real and personal prop-
erty present. Manufacturers’ catalogues and
price lists should be used to determine each
major item'’s current replacement cost. Valu-
ation of station land may best be completed
by a local land appraiser.

After making provisions for observed de-
preciation. the assets should be valued using
aturnkey” approach. determining their cost
in place and in use as an operating facility.
This should include provisions for sales tax,
freight charges. installation costs and other
factors. A detailed appraisal will have the
assets broken out in up to 20 different cate-
gories, with the report specifying each item'’s
exact location and physical condition at the
time of inspection.

The detailed inventory of a station’s tangi-
ble assets conducted during the appraisal
will usually lower insurance premiums by
providing the underwriter with a precise list
of the tangible assets and their specific val-
ues. The inventory may also greatly upgrade
the property’s fixed asset records. This al-
lows tor the immediate expensing of items
once they are retired from service. The ap-
praisal also provides, to either equity part-

vl

Jonathan A. Intrater is a vice president of
Broadcast Investment Analysts, Inc., a
Washington-based firm specializing in the
preparation of bank presentations and asset
appraisals for broadcasting clients. Before
joining BIA, he was coordinator for intangible
asset development at Frazier, Gross &
Kadlec, Washington.

ners or lenders, documentation as to exactly
what has been acquired.

Total intangible assets at a station may be
allocated by either IRS-suggested eamning
capitalization methods or by residualizing
the purchase price in relation to the total
tangible asset value. The amortizable intan-
gible assets that this total value may include
are: various favorable contracts. leasehold
interests, broadcast rights, income, pro-
graming licenses, commercial advertising,
and employment contracts, any demogra-
phic characteristics peculiar to the station’s
market and other factors. Favorable below-
market financing, given by the station’s sell-
er, may also be considered an amortizable
intangible asset whose value is directly re-
flected in the purchase price. Nonamortiza-
ble intangible assets would consist of station
trademarks, network affiliation agreements,
going concern value, FCC licenses and the
goodwill that the buyer acquires.

The tangible asset appraisal is usually best
handled by broadcast engineers who are fa-
miliar with station design and construction.
The intangible asset valuation is best han-
dled by an individual who is familiar with
current tax laws and accounting procedures
and who has a strong background in both
finance and broadcasting. This latter point is
very important as individuals who lack
strength in either area may either fail to iden-
tify or incorrectly value the intangible assets
of a station. In the case of large transactions,
it may be necessary to employ a professional
appraiser who can readily identify all ac-
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quired assets and maximize his client’s de-
preciation base. This will be of even greater
importance if many of the proposed changes
in the federal tax codes are made.

With station prices continuing to escalate,
the percentage of tangible-asset value to the
total purchase price continues to decrease.
Therefore, before purchasing a property, it
can be very worthwhile to explore what op-
portunities there are to place value on amor-
tizable intangible assets. For example, by
having valuable oral agreements transferred
to signed documents, or by placing key sta-
tion employes under contract before the ac-
tual date of new ownership, the possibilty to
attribute a sizable portion of the purchase
price to amortizable assets is enhanced.
Finding out how these amortizable intangi-
ble assets could be developed before the pur-
chase is advisable.

Finally, it is important to review the possi-
ble effects that the proposed tax legislation
may have on broadcasters who are consider-
ing either an asset or a stock purchase. Aside
from the recapture liability and acquired cur-
rent and long-term liabilities, which are usu-
ally reflected in the station’s value and thus
its purchase price, the difference in the price
paid for assets or stock usually does not dif-
fer significantly. In many transactions over
the past few years, if the total value of all the
assets acquired (if correctly valued) were un-
der the puchase price, then the buyer was
allowed to “write-up,” so to speak, on a pro-
rata basis, the value of all the assets to the
purchase price. This was allowable under
both asset and stock deals because IRS regu-
lations allowed the buyer to liquidate the
stock and book the assets so as to take advan-
tage of the depreciation expenses associated
with the assets.

However, if the recently proposed
changes in IRS regulations become perma-
nent (they went into effect in January this
year), then the aforementioned “write-up”
would not be allowed after a stock transac-
tion (as of the date of this writing, Congress
was considering further changes to the regu-
lations that would affect both asset and stock
transfers). Considering that this “write-up”
in many instances adds up to 20% to the
value of the acquired assets, it is a point
worth considering in any stock transfer. The
recourse open to the buyer may be either to
insist on an asset amortization base or to take
a more aggressive approach in valuing the
acquired assets. It is in this last instance that
it is critical to use individuals who have the
expertise to minimize the depreciation/am-
ortization base without relying on a high
“write-up.”

In summary, an asset appraisal allows a
station buyer to identify all of the transferred
assets and, if valued properly, usually will
result in significant tax savings. "




g ;. )\

1
'
!
’
:
;
'
!
3
_!

Your IRS audit is not the time to discover you should have called

Frazier Gross & Kadlec for your tax appraisal.

When you acquire a broadcast
station or cable systern, and con-
duct a Tax Appraisal to establish a
new basis for amortization and
depreciation, an audit by the
Internal Revenue Service isn' a
possibility. It's a certainty. That's
why you need the confidence and
assurance you can only get from
an appraisal conducted by Frazier
Gross & Kadlec-—the most trusted
name in the communications
industry for Tax Appraisals.

Qur depth of experience in the
field has been built up over 40
years, since 1946, Qur appraisals
are considered authoritative by the
courts, lending institutions, and
the Internal Revenue Service.

That's why our client list
includes cable MSQO?s, television

group broadcast station owner in
the country. It’s also why our
clients come back to us for
additional projects.

Of course, we know that you
don't need a tax appraisal con-
ducted every day. But when you
do, call Frazier Gross & Kadlec.

networks and virtually every major  And have the confidence of

0,
Co

knowing that you'll have the
industry’s most trusted consulting
firm representing you when the
IRS comes to call.

FRAZIER (GROSS & KADLEC INC

We provide financial and management services, and confidence, to the communications industry.
4801 Massachusetts Avenue, NW/, Washington, D.C. 20016 {202) 966-2280
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This week

Sept. 3-9- Photokina Cologne 1986, “World's Fair of
Imaging Systems.” Cologne, West Germany. Informa-
tion: (02-21) 821-1.

Sept. 4 Women in Cable, San Francisco chapter,
meeting. Topic: cable foundations: Walter Kaitz Foun-
dation and Foundation for Community Service Cable
TV Blue Dolphin restaurant. San tLeandro, Calif.

Sept. 5-7—Funndation fur American Communica-
tions conference for journalists. "Environment/Chemo-
phobia.” Co-sponsored by Joyce Foundation. Harri-
son Conference Center, Lake Biuff, 1ll. Information:
(213) 851-7372.

Sept. 6—38th annual prime time Emmy Awards for cre-
ative arts. Pasadena Civic Auditorium, Pasadena, Calif.

Also in September

Sept. 8—Deadine for entries in 29th annual [iterna-
tional Fitm & TV Festiral of New York, Information:
(914) 238-4481.

Sept. 8-9—Central Educational Network third annual
“CEN On-Site Screening.” Opening address by Bruce
Christensen, president. Public Broadcasting Service.
Event features CEN National Programing Affairs Semi-
nar, on Sept. 9. Hyatt-on-Capitol Square hotel, Colum-
bus, Ohio. Information: Martha Chavez, (312) 545-
7500.

Sept. 9o Association of Broadcasters news di-
reclors workshop. Radisson hotel, Columbus, Ohio.

Sept. 9—Television Bureau of Advertising second an-
nual group head meeting. Waidorl-Asloria, New York.
Information: (212) 486-1111.

Sept. 9—(abletelevision Advertising Bureau local ad-
vertising sales workshop. White Plains hotel, White
Plains, N.Y. Information: (212) 751-7770.

Sept. 9—Holiywood Radio and Television Society fall
preview luncheon featuring network entertainments
president B. Donaid Grant, CBS; Brandon Stoddard,
ABC, and Brandon Tartikoff, NBC. Beverly Hilion, Los
Angeles. Information: (818) 769-4313.

Sept. 9—Neuw York Wowen in Cable meeting on home
shopping channels. HBO Media Cenler. New York. In-
formation: Sherri London. {212) 661-4500.

Sept. 9-10—Conference for journalists, "Banks and
Savings and Loans: How Many More Failures?" spon-
sored by Washington Journalisim Center. Watergate
hotel, Washington. Information: (202) 331-7977.

Sept. 9-12—Telocator Network of America 38th annu-
al convention and exposition. Atlanta Appareland Mer-
chandise Mart, Atlanta. Information: (202) 467-4781.

Sept. 10—Association of National Advertisers new
product marketing workshop. Plaza hotel, New York.

Sept. 10—RF radiation regutation compliance sem nar,
sponsored by National Association of” Broadcasters.
Marriott hotel. New Orleans. Information: (202) 429-
5350.

Sept. 10—American Women in Radio and Television,
Washington chapter, meeting, “International Report-
ing: Over Here, 6ver There." Speaker: Jan McDaniel,
Washington bureau chief, Chronicle Broadcasting. Na-
lional Association of Broadcaslers, Washington. Infor-
mation: Lea MacNider, (202) 823-2800.

Sept. 10—New Jersey Broadcasters Association sales
seminar. Quality Inn, North Brunswick, N.J.

Sept. 10—New York chapter of National Academy of
Television Arts and Sciences luncheon, featuring Kay
Koplovitz. president-chief executive officer, USA Net-
work. Copacabana. New York.

Sept. 10-12—National Religions Broadcasters South-
eastern regional convention. Heritage Village USA,
Charlotte, N.C. Information: (804} 528-2000.

" Indicates new entry

Sept. 10-13—Radio '86 Management and Programing
Convention, sponsored by Nationel Association of
Broadcasters. New Orleans Convention Center.

Sept. 10-13—American Association of Advertising
Agencies Western region convention. Speakers include
Bart Cummings. chairman emeritus. Compton Adver-
tising; Robert Jacoby. chairman, Ted Bates Worldwide:
Charles Peebler Jr., chief executive officer. Bozell. Ja-
cobs, Kenyon & Eckhardt, and Arthur Nielsen Jr., chair-
man, A.C. Nielsen Co. Hyalt Lake Tahoe Resort. Incline
village. Nev. Information: (213) 657-3711.

Sept. 11—A merican Women in Radio and Television.
Southern California chapter, and TV Guide magazine
luncheon, fealuring look at new lelevision season.
Sheraton Premiere holel, Los Angeles. Information:
Nancy Logan. (213) 276-0676.

Sept. 11—Cuabletelevision Advertising Bureau local
advertising sales workshop. Valley Farge Hilton, King of
Prussia (Phifadelphia). Pa. Information: (212) 751-
7770.

Sept. 11—Women in Cable, Chicago chapter. dinner
meeting. Ambassador West hotel, Chicago.

Sept. 11-13—Public Radio in Mid America. Charles-
ton Place. Charleston, S.C. Information: (504) 286-
7000.

Sept. 11-14—/nternational Institute of Communica-
tions conference on world communications. Edinburgh
Sheraton hotel, Edinburgh, Scotland. Information: (01)
388-0671.

Sept. 13-—-Deadiine for entries in Interational Emmy
Awards, sponsored by National Academy of Televi-
gion Arts and Sciences. Information: International
Council. 509 Madison Avenue, suite 1606, New York,
N.Y. 10022

Sept. 14-16—National Religions Broadcasters NRB
West ‘86, regional convention. Marriott Airport hotel,
tos Angeles. Information: (818) 246-2200.

Sept. 14-16—Rocky Mountain Public Radio annual
fall meeting. Radisson Suite hotel, Tucson, Ariz. Infor-
maltion: (303) 351-2915.

Sept. 14-16—Nevada Broadcasters Association annu-
al meeting. Hyatt Lake Tahoe, Lake Tahoe, Nev

Sept. 15-17—International Videotex Industry Exposi-
tion and Conference, sponsored by Videotex Industry
Assuociation. Marriott Marquis hotel, New York. Informa-
tion: (703) 522-0883.

Sept. 17——0hio Association of Broadcasters small-
market radio exchange. Chillicothe Holiday Inn, Chilli-
cothe, Ohio.

Sept. 17—Connecticut Broadcasters Association an-
nual meeting and fall convention. Hartford Marriott, Far-
mington. Conn. Information: (203) 775-1212.

Sept. 17—"The Future of Animation,” panel discussion
sponsored by International Aninaied Film Associ-
ation. Bank of America Center, San Francisco. Informa-
tion: (415) 386-1004.

Sept. 17—Third annual Walter Kaitz Foundation
awards dinner. honoring Bill Daniels, Daniels & Associ-
ates, Denver. Plaza hotel, New York.

Sept. 17—National Academy of Cable Programing
luncheon, to discuss "dynamics of today's television
hierarchy and the programing marketplace.” Panelists
include Thomas Burchill, Lifetime; Terrence Elkes, Via-
com; John Malone, TCI; Fred Pierce, former president,
ABC, and Marvin Kaslow, Bristol-Myers. Waldorf-As-
leogria. New York. Information- Michael Capes. (212) 719-
42,

Sept. 17—Cabletelevision Advertising Bureau local
advertising sales workshop. Los Angeles Airport Hil-
lon. Los Angeles. Information: (212) 751-7770.

Sept. 17—New York chapter of National Academy of
Television Arts and Sciences luncheon. featuring Rob-
ert MacNeil, executive editor and co-anchor. MacNeiif
Lehver NewsHour. Copacabana. New York.

& Sept. 17—Academy of Television Arts and Scieuces
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forum luncheon. Speaker: CBS's Dan Rather. Century
Plaza. Los Angeles. Information: (818) 953-7575.

Sept. 17-18—Conference for journalists. “Politics
1986: A Democralic or Republican Year?™ sponsored
by Washington Jowrnalism Center. Watergate hotel,
Washington. Informalion: (202) 331-7977.

Sept. 17-19—WUagnarox mobile training seminar for
cable. Quality Inn, Westboro, Mass. Information: (800)
448-5171. exiension 389.

& Sept. 17-19—Television Bureau of Advertising
sales advisory committee meeting. Indian Lakes, Chi-
cago.

Sept. 18— "The State of the Media Worldwide.” confer-
ence sponsored by Worid Press Iustitute. Macalester
College. St. Paul. Information: (612) 696-6360.

Sept. 18—Women in Cable, Washington chapter,
“roast” of Ted Tumer, chairman. Tumer Broadcasting
System. Proceeds from roast will go to Better World
Society Vista International hotel, Washington.

Sept. 18—Annual Everelt C. Parker Ethics in Telecom-
munications lecture, sponsored by {Fnited Chureh of
Christ and United Council of Churches. Speaker: Re-
presentative Al Swift (D-Wash.) Interchurch Center,
New York. information: (212) 683- 5656, extension 190.

Sept. 18-—Cabletelevision Advertising Bureau local
advertising sales workshop. Sheraton Inn-Airport, Port-
land, Ore.

a Sept. 18—National Academy of Television Arts and
Sciences, Washington chapter, drop-in luncheon. Top-
ic: "An Advance Look at the Fall Elections.” Among
panelists: Hal Bruno, political editor, ABC News. Black-
ie's House of Beef. Washington.

& Sept. 18 -42d annual Permanent Charities Com-
mittee campaign luncheon. Committee is fund raising
organization of entertainment industries. Beverly Hilton
hotel. Los Angeles. Information: (213) 652-4680.

Sept. 18-19—36th annual fall broadcast symposium.
sponsored by Institute of Electrical and Electronics
Engineers Broadcast Technology Society. Washington
hotel, Washington. Infermation: John Kean. (202) 659-
3707,

Sept. 18-19—Alaska Broadcasters Association annu-
al convention. Hotel Captain Cook, Anchorage.

& Sept. 18-20—American Women in Radio and Tele-
vision South Central area conference. Intercontinental
hotel, New Orleans. Information: (202) 429-5102.

® Sept. 18-20—A merican Women in Radio and Tele-
»ision Western area conference. Weslward Look Re-
sort. Tucson. Ariz. Information: (202) 429-5102.

Sept. 19—0hio Association of Broadcasters small-
market radio exchange. The Centrum, Cambridge,
Ohio.

Sept. 19—Deadline for entries in news writing competi-
tion, sponsored by Afomic Industrial Foriom, for "sig-
nificant contributions. . .to public understanding of nu-
clear energy.” Informalion: Virginia Ridgway, AIF,
#1150, 1747 Pennsylvania Avenue. N.W., Washington,
20006.

Sept. 19-21—Maine Association of Broadcasters an-
nual convention. Speaker: William O'Shaughnessy
president, WYOX{AM)-WRTN(FM) New Rochelle. N.Y.
Sebasco Estates. Sebasco. Me.

Sept. 19-23— 11th International Broadcasting Conven-
tion, sponsored by Electronic Engineering Associ-
ation. Institution of Electrical Engineers, Institute of
Electrical and Electironics Engineers. Society of Mo-
tion Picture Engineers. Institution of Electronic and
Radio Engineers and Royal Television Society. Metro-
pole conference and exhibition center, Brighton, Eng-
land.

Sept. 21—38th annual prime time Emmy Awards. tele-
cast live on NBC-TV Pasadena Civic Auditorium, Pasa-
dena. Calif.

Sept, 21-24—Sixth annual conference of National As-
sveiation of Telecommunications Officers and Advis-
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ers, affiliate of National League of Cities. Speakers in-
clude Cathy Reynolds. National League of Cities: Brian
Lamb, C-SPAN: Irving Kahn, Broadband Communica-
tions. and Gene Webb. Management Information Sys-
tems. Hershey hotel. Philadelphia. Information: (202)
626-3250.

Sept. 22-23- .[*ublic Telecammunications Finaucial
Manugement Association Workshop |, on preparing
annual financial survey for Corporation for Fublic
Broadcasting. and risk management. Dupont Plaza ho-
tel, Washington.

Sept. 22-24 \agnuror mobile training seminar.
Quality Inn, Westboro. Mass. Infermation: (800) 448-
5171, extension 389.

Sept. 22-25—Seventh annual Nebraska Videodisk
Symposium. “Making It Work.” sponsored by Nebraska
Videodisk DesigmProduction Group. University of
Nebraska-Lincolu. UN, Lincoln, Neb Information:
(402) 472-3611.

Sept. 23—/International Radiv and Television Society
newsmaker luncheon, fealuring Frederick Joseph,
chief executive officer, Drexel Burnham Lambert. Wal-
dorf-Astoria, New York.

Sept. 23--Wisconsin Broadcasters Association sales
seminar. Civic Center. Eau Ciaire. Wis.

Sept. 23—Cable Telerision Adwministration and Mar-
keting Society general managers seminar. Hyatt Re-
gency, Columbus, Ohio. Information: Judith Williams,
(202) 371-0800.

Sept. 23—Cabletelevision Advertising Bureau local
advertising sales workshop series. Columbus Marriott
East. Columbus, Ohio Information: (212) 751-7770.

Sept. 23-25—Great Lakes Cable Expo, “Cable at Your
Service.” sponsored by cable TV associations of Iili-
nois. Indiana. Michigan and Ohlo. Keynote speaker:
JimMooney, president. National Cable Television Asso-
ciation. Onhio Center. Columbus. Ohio  Informalion:
(614) 461-4014.

Sept. 23-28 Women in Connnunications national
professional conference. Sheraton Center, New York

Sept. 24—WWisconsin Broadcasters Association sales
seminar. Radisson hotel. Oshkosh. Wis

Sept. 24— New York chapter of National Acadeny of

- Ry

Television Arts und Sciences luncheon. featuring
George Kaufman, chairman of the board. and Michael
Bennahum. president, Kaufman Astoria Studios. New
York. Copacabana, New York.

® Sept. 24—Ohio Associution uf Broadeasters small-
market radio exchange. Holiday Inn, Wapakoneta,
Ohio.

® Sept. 24— National Association of Broadcasters
task force on radio allccations. NAB headquarlers.
Washington.

» Sept. 24-25— National Asseciation of Broadcasters
radio mémbership blitz for Mississippi and Alabama.
NAB headquarters, Washington.

Sept 25—Wisconsin Broadcasters Association sales
seminar. Sheraton hotel. Madison.

Sept, 25—Cabletelevision Advertising Birea local
advertising sales workshop series. Marriott Airport ho-
lel. Kansas Cily, Mo. Informalion: (212) 751-7770.

Sept, 25-26—ublic Telecommunications Financial
Management Association Workshop I, on preparing
annual financial survey for Corporation for Public
Broadcasting. and risk management. San Francisco
Airport Hilton, San Francisco.

® Sept. 25-27—Awmerican Women in Radio and Tele-
rision Northeast area conference. Marriott Thruway.
Rochester, N.Y. Information: (202} 429-5102.

Sept. 25-27—National Religions Broudeasters South
central regional convention. Bellevue Baptist Church,
Memphis. Information: {901) 725-9512.

® Sept. 25-28—CGeargia Assvciation uf Broadcasters
second sales university Athens. Ga.

Sept. 26-27—North Dakota Broadeasters Assuclation
convention. Doublewood Inn. Fargo. N.D.

Sept. 27-30-—V innesota Broadcasters Association fall
convention. Speaker: Eddie Fritts. president, National
Association of Broadcasters. Cragun's conference
center and resort, Brainerd. Minn.

Sept. 28-30—New Jersey Broadeasters Association
40th annual convention. Golden Nugget Casino hotel,
Atlantic City. N.J.

m Sept. 28-30- Nebraska Broadcasters Associution
annual convention. Cornhusker hotel, Lincoln, Neb.

Sept. 29-Oct. 3—Video Expo New York, sponscred by
Kuowledge Industry Publications. Jacob Javits Con-
vention Center, New York. Information: (914) 328-9157.

Sept. 29-Oct.4 —Canadian Internationel Animation
Festival. Hamilton Place Theater and Hamilton Art Gal-
lery, Hamilton, Ontario. Information: (416) 367-0088.

Sept. 30— Deadline for applications to Ohio State
Awards program competition, sponsored by noncom-
mercial WOSU-AM-FM-TV Colwumbus, Ohio. Informa-
tion: (614) 422-0185.

Sept. 30—Louisiana Association of Broadcasters
sales seminar. Ramada Inn. Baton Rouge.

Sept. 30—Cuabletelevision Advertising Bureau local
advertising sales workshop series. Hyatl Regency-
Peachtree Center. Allanta. Information: (212) 751-
7770.

Sept. 30-Oct. 2—Mid-America Cable TV Association
291h annual meeting. Hyatt Regency at Crown Center,
Kansas City, Moc. Information: (913) 841-9241.

Sept. 30-Oct. 2—Montech '86. sponsored by Institite
of Electrical and Electronics Engineers. Montreal
Convention Center, Montreal Information: (514) 374-
7000.

—
October

Oct. 1—New York chapter of National Academy of
Television Arts and Sciences luncheon, featuring John
F. Gaull. president, Manhattan Cable TV, and executive
VP, ATC. Copacabana. New York.

Oct. 1—Louisiana Association of Broadcusters sales
seminar. Alexandria Hilton, Alexandria, La.

Oct. 1-2—Association of National Advertisers coop-
erative advertising conference. Hyalt Regency Crystal
City, Arlington, Va.

Oct. 1-3—National Association of Black Owned
Broadcasters 10th annual fall broadcast management
conference. Sheraton Grand hotel, Washington. Infor-
mation: (202) 463-8970.

Oct. 1-3—Oregon Association of Broadcasters annual
conference. Rippling River resort, Welches, Ore.

® Oct. 1-4—Kansas Association of Bruadcasters con-

Sept. 10-13—Radio '86 Management, Program-
ing. Sales and Engineering Convention, sponsored
by National Association of Broadcasters. New Or-
leans Convention Center. New Orleans.

Sept. 19-23— 11th International Broadcasting Con-
vention, sponsored by Electronic Engineering As-
soctation, Institution of Electrical Engineers, In-
stitute of Electrical and Electronics Engineers,
Society of Motion Picture Engineers, Iustitution
of Electronic and Radio Engineers and Royal
Television Society. Metropole conference and ex-
hibition center, Brighton. England.

Oct. 14-16-Society of Broadcast Eungineers na-
tional convention. St. Louis Convention Cente.
Oct. 22-25—Nativnal Black Media Coalition an-
nual conference. Shoreham hotel, Washington. in-
formation: (202) 387-8155.

Oct. 24-29—Sqciety of Motion Picture and Televi-
sion E ngineers 128th technical conference and
equipment exhibit. Jacob K. Javits Convention
Center. New York. Future conference: Oct. 30-Now.
4, 1987, Los Angeles Convention Center: Oct. 14-
19. 1988, Jacob K. Javits Convention Center. New
York, and Oct. 22-27, 1989, Los Angeles Conven-
tion Center.

Oct. 26-29—Association of National Advertisers
annual convention. Homestead, Hot Springs, Va.
Oct. 28-30—Atiantic Cable Show. Atlantic City
Convention Center, Atlantic City, N.J. Information:
(609) 848-1000.

Nov. 17-19—Television Bureau of Advertising
32d annual meeting. Century Plaza, Los Angeles.
Future meeting: Nov 11-13, 1987, Allanta Marriott.
Dec. 3-5Western Cable Show, sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim, Calif.

Jan. 7-11, 1987—Association of I ndependent Tele-
vision Stations annual convention. Century Plaza,
Los Angeles. Future conventions; Jan. 6-10, 19388,

Century Plaza. Los Angeles. and Jan. 4-8. 1989,
Century Plaza, Los Angeles.

® Jan. 21-25, 1987—NATPE International 24th
annual convention. New Orleans Convention Cen-
ter, New Orleans. Future meeling: Feb. 26-29,
1988. George Brown Convention Center. Houston.
Feb. 1-4, 1987—National Religious Broadcasters
44th annual convention. Sheraton Washington and
Omni Shoreham hotels, Washington.

Feb. 6-7, 1987—Souciety of Motion Picture and
Television E ngineers 21st annual television confer-
ence. St. Francis hotel, San Francisco. Future con-
ferences: Jan. 29-30, 1988, Opryland hotel. Nash-
ville. and Feb. 3-4, 1989, St. Francis hotel, San
Francisco.

Feb. 7-10, 1987—Seventh annual Managing Sales
Conference, sponsored by Radio Advertising Bie-
reaw. Hyall Regency, Allanta.

Feb. 19-21, 1987—Country Radio Seminar. spon-
sored by Country Radiv Broadeasters. Opryland
hotel, Nashville.

March 25-28, 1987—A merican Association of Ad-
vertising Agencies annual convention. Boca Raton
hotel and beach club, Boca Raton, Fla.

March 28-April 1, 1987—National Association of
Broadcasters 65th annual convention. Dallas Con-
vention Center. Fulure conventions: Las Vegas.
April 10-13, 1988, Las Vegas. April 30-May 3, 1989;
Dallas, March 25-28, 1990, and Daltas, April 14-17,
1991,

March 29-31, 1987—Cabletelevision Advertising
Bureau sixth annual conference. New York.

April 1-5, 1987—Alpha Epsilon Rho, National
Broadcasting Society, 45th annual convention.
Clarion hotel, St. Louis.

April 21-27, 1987—23d annual M/ P-TV, Marches
des International Programes des Television, inter-
national television program market. Palais des Fes-

tivals, Cannes. France.

April 26-29, 1987—Broadcast Financial Manage-
ment Association annual meeting. Marriott Copley
Place, Boston. Future meeting; April 17-20, 1988,
Hyatt Regency, New Orleans, and April 9-12, 1989,
Loews Anatole, Dallas.

April 29-May 3, 1987—National Public Radio an-
nual public radic conference. Washington Hilton,
Washington.

May 17-20, 1987—National Cable Televigion As-
sociation annual convention. Las Vegas Conven-
tion Center, Las Vegas.

May 17-20, 1987—CBS-TV annual affiliates meet-
ing. Century Plaza, Los Angeles.

May 31-June 2, 1987—NBC-TV annual affiliates
meeting. Century Plaza. Los Angeles.

June 6-9, 1987—American Advertising Feder-
atior annual convention. Buena Vista Palace hotel,
Orlando, Fla.

June 9-11, 1987—ABC-TV annual affiliates meet-
ing. Century Plaza, Los Angeles.

June 10-13, 1987—American Wonien in Radiv
and Television 361h annual convention. Beverly Hil-
ton, Los Angeles.

June 10-14, 1987—Broadeast Promnotion and
Marketing Executives/Broadcast Designers Asso-
ciation annual seminar. Peachtree Plaza, Allanta:
June 8-12, 1988, Bonaventure, Los Angeles, and
June 21-25, 1989, Renaissance Center, Detroit.
June 11-17, 1987—15th Montrenx International
Television Symposium and Technical Exhibition.
Montreux, Switzerland.

Aug. 16-19, 1987—Cable Television Administra-
tion and Marketing Society 14lh annual meeting.
Fairmont hotel, San Francisco.

® Sept. 1-4, 1987—Radio-Television News Direc-
tors Association international conference. Orange
County Convention Center, Orlando. Fla.
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vention. Ramada Inn. Topeka. Kan

Oct. 2—Wamen (n Cable, San Francisco chapter,
meeting. Topic: regulatory issues, state and feceral
Biue Dolphin restaurant. San Leandro. Calif.

Oct. 2—Lauisiana Association af Broadeasters sales
seminar. Holiday Inn. Financial Plaza. Shreveport, La.

Oct. 2—Cabletelevision Advertising Burean local ad-
vertising sales workshop series. Orlando Airport Mar-
riott. Orlando. Fla. Information: (212) 751-7770.

Oct. 2-3 —-Television and ethics conterence sponsored
by Ewmersan College and National Academy of Televi-
ston Arts and Sciences. Boston/New England chapter.
Marriott hotel. Copley Place. Boston. (617) 578-8615

Oct. 3-420th annual South Dakota Broadcasters
Day. sponsored by South Dukota State I wiversity.
SDSU campus and Holiday Inn. Brookings. $.0. Irfor-
mation: (605) 688-4171

Oct. 3-5—JMissanri Broadeasters Association fall
meeting Hyatt Regency hotel, Kansas City. Mo.

B Oct. 3-5—Journalism ethics conference. co-soon-
sored by Faundation for American Commanications
and Detrait Free Press. Hotel Pontchartrain. Detrait.
Intormation: (213) 851-7372

® Oct. 5-7-Penusylrania Association of Broadeast-
ers 54th annual convention. Speakers include FCC
Commissioner Jane Quello and ABC's John Sias. Her-
shey Lodge. Hershey. Pa.

Oct. 5-8—Women in Cable fifth cable management
conference. Among sponsors. Turner Broadcasting
System. Ritz-Carlton Buckhead. Atlanta. Information.
{404) 434-6800.

Oct. 6—Northern California Broadeasters Associ-
ation annual wingding Crow Canyon country ¢ ub.
San Ramon. Calif Information: {415) 362-2606

Oct. 6-7—Pratt Ceuter for Computer Graphics in De-
sign seminar. Hyatt on Union Sguare. San Francisco.

Oct. 6-10— "Telecommunications for Modem Incia.
first India-U.S. conference on telecommunications.
sponsored by nonprohit group. India-U.S. Foundaiion.
New Delhi. Information: Dr. Indu Singh, {202) 783-
5030

Oct. 7—Conference for journalists, "Chernobyl and
After: Does Nuclear Power Have a Future?” sponsored
by Washington Jouwinalism Center. Watergate hotel.
Washington. Information: (202) 331-7977

Oct. 7—Cabletelevision Advertising Bureau local ad-
vertising sales workshop series. Arlington Park Hilton,
Artington Heights (Chicago). IIl. Information: (212) 751-
7770

Oct, B—Conference for journalists, "The Oil Glut—Our
Energy Future,” sponsored by Washington Jowrnal-
ism Center. Watergate hotel, Washington. Information:
{202) 331-7977.

Oct. B—New York chapter of National Academny of
Television Arts and Sciences luncheon, featuring Frank
J. Biondi Jr. executive VP, Business Sector Inc., Coca-
Cola Co. Copacabana, New York.

Oct. 8-10—National Religious Broadcasters Midwest-
ernregional convention. Billy Graham Center, Wheaton
College. Wheaton, lIl. Information: (402) 845-6595.

QOct. B-12—National Broadcast Association for Com-

2]

David Friedman, VP, Eastern sales and
marketing, Lionheart Television interna-
tional Inc., New York, was named sen-
ior VP, not VP, commercial syndication
sales, as reported in Aug. 4 “Fates &
Fortunes.”

a

Russell H. Myerson, program director,
wJks-Tv Jacksonville, Fla.,, was named
corporate director, programing, Me-
dia General Broadcast Group, Rich-
mond, Va., not program director, Media
General's wxrL(Tvy Tampa, Fla., as re-
ported in Aug. 18 "Fates & Fortunes.”

munity Affairs 12th annual convention. Sheraton-
Washington hotel, Washington. Information: Mal John-
son, Cox Communications. (202) 737-0277.

Oct. 9—Cabletelerision Advertising Bureau local ad-
verlising sales workshop series. Amfac hotel, West
Tower, Dallas. Information: (212) 751-7770

Oct. 9-10—Society of Broadcust Engineers, Pitts-
burgh ckapter. 13th regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge. Monroe-
ville, Pa.

Oct. 12-14—[ilinois Broadcasters Association con-
vention. Galena, il

Oct. 14—Cabletelevision Adrertising Burean local ad-
vertising sales workshop series. Newton Marriott, Bos-
ton. Information; (212) 751-7770.

Oct. 14-16—Society of Broadcast Engineers national
convention. St. Louis A.J. Cervantes Convention Cen-
ter. St. Louis. Information: Sam Caputa. (314) 727-
2160

® Oct. 14-16—Comntunity Broadcasters Associalion
first low power tetevision conference (held in conjunc-
tion with Society of Broadcast Engmeers convention,
see above). St. Louis A J. Cervantes Convention Cen-
ter. St. Louis. Information: (703) 893-8844.

Oct. 15-17—/Indiana Broadcasters Association fall
conference. Holiday Inn Union Station, Indianapolis.

Oct. 15-17—Magnravor mobile training seminar for ca-
ble. Holiday Inn North, Richmond. Va. Information:
(800) 448-5171, extension 389

Oct. 16—Cabletelevisivn Advertising Bureau tocal ad-
verlising sales workshop series. Governors Inn-Re-
search Triangle Park. Raleigh. N.C. Information: (212)
751-7770.

Oct. 16-17—>Broadcast Financial Management Asso-
ciation board of directors meeting. Westin Crown Cen-
ter, Kansas City. Mo.

B Oct. 16-17—American Women in Radio and Televi-
sion Soulheast area conference. Wyndham hotel. Or-
lando, Fla. Information: (202) 429-5102.

Oct. 17—Radio-Televigion News Directors Associ-
ation region 12 meeting with Sigma Delta Chi. Shera-

Meine Freunde!
Trefft euch im Marriott!

Oh . ..sorry ... | forgot where | was! But, as I said,
my friends, meet us at our suite #2205 in the New
Orleans Marriott, anytime during Radio '86.

David Levin, Ray Nordstrand, and
Rich Marschner will tell you how
the Beethoven Satellite Network

can work in your market.

VALUABLE PRIZE DRAWING

Come to the Beethoven suite #2205 and register to
win a valuable prize to be awarded at the conclusion
of Radio '86. Redeem your business card for a
Beethoven Satellite Network t-shirt, too!

Not coming to NAB?
Call 1-800-USA-WEMT for details.

[BEETHOVEN
\ BMLWSATELLITE NETWORK

WFMT fine arts radio~Three Winois Center - Chicago. 1L 60601
s A DIVISION OF CHICAGO EDUCATIONAL TELEVISION ASSOCIATION
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ton Center. New York.

Oct. 17-21—MIPCOM. international film and program
market for TV video, cable and satellite. Palais des
Festivals, Cannes, France.

& Oct. 17—QOJrio Association of Broadeasters small-
market radio exchange. Westbrook country club,
Mansfield, Ohio.

= Oct. 17-19—Advanced economics conference for
journalists, co-sponsored by Foundation for Ameri-
can Commuuications and Gannett Foundation. Key-
stone resort and conference center, Keystone, Colo.
Information: (213) 851-7372

Oct. 19-22—Intelevent '86. fifth annual conference on
international telecommunications policy, sponsored by
International Televent. Hotel Bayerischer, Munich
Sponsors include Finley, Kumble, Wagner; E.F. Hution;

Peat, Marwick, Mitchell & Co.; Internationa! Herald
Tribune, and International Chamber of Commerce. In-
formation: (202) 857-4612.

Oct. 20-22—National Religious Broadcasters South-
weslern regional convention. Holiday Inn Holidome,
Dallas-Fort Worth. Information: Sharon Barela, (918)
664-7991.

Oct, 20-22—M agnavoxr mobile training seminar for ¢a-
ble. Holiday Inn North, Richmond, Va. Information:
(B0Q) 448-5171, extension 389

Oct. 21—International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.

Oct. 21-22—New York State Broadcasters Associ-
ation 32d annual meeting. Turf Inn, Albany, New York.

m Qct, 21-23—Annual convention of Microwave Com-

munications Association. Theme: "MMDS/ITFS/OFS/
DEMS Emerging Microwave Technologies.” Ramada
Renaissance hotel, Washington. Information: (202)
659-4417

Oct. 22-23—Ohio Association of Broadcastersfall con-
vention. Stouffer Dayton Plaza hotel. Dayton. Ohio.

m Oct. 22-24—American Women in Radio and Televi-
sion North Central area conference. Hilton on the Cir-
cle. Indianapolis. Information: (202) 429-5102.

Oct. 22-25—National Black Media Coalition annual
conference. Shoreham hotel, Washington. Information:
(202) 387-8155.

Oct. 24-25---F riends of Old-Time Radio 11th annual
convention. Holiday inn-North, Holiday Plaza, Newark,
N.J. Information: Jay Hickerson, (203) 248-2887 or
(203) 795-6261.

OpenaMike

- f -

Shortwave suggestion

EDITOR: Commercial radio needs every leg
up it can get in today’s ultracompetitive en-
vironment for listener time and attention.
The conventional radio set—AM and FM—
offers no particular attraction or innovation.
Basically some are portable, some are not;
some are mobile as in automobile radios.
With the displacement of AM radio as
“king™ by FM, now is the time to consider
the entire future of all radio in general to the
year 2000.

The natural enhancement to entice the lis-
tener to spend more time with radio is con-
tinuous wave reception on AM-FM and SW-
LW (shortwave-longwave). With this
increased spectrum coverage the listener
could explore the world from his easy chair
through international high frequency
(shortwave broadcasting), one of the oldest
forms of broadcasting. This added spectrum
would cost no more, since the microchip
architecture could contain all broadcast fre-
quencies through the use of phase loop cir-
cuitry which is commonplace in today’s
computer oriented digital marketplace. The
Electronic Endustries Association estimates
over 50 million radios are sold yearly in the
USA alone. Tuning in any station, AM-FM-
SW-LW, is as easy as using a pushbutton
phone. A memory makes recall of favorite
stations just a button punch away and band
switching automatic. All of this technology
is here today. Sony Corp., the world’s largest
manufacturer of consumer radios, has a line
of world band radios that offer continuous
coverage with the ease of button pad tuning.
In the U.S., with over 10,000 radio stations,
the spectrum war between AM and FM has
begun to destroy the viability and credibility
of AM. This insanity must stop for the good
of the public trust, the good of the broadcast
industry and for the future of our great Fifth
Estate.

We must unite to strengthen radio. The
revitalization and re-education of the Ameri-
can public to international broadcasting is
important. Congress should perhaps require
all radios sold here to have continuous wave
capability. The American public would
benefit greatly as would the radio industry in
general.—H. Dickson Norman, chairman

and founder, NDXE Global Radio Corp.
USA, Opelika, Ala.

Daytimer suggestion

EDITOR: I am writing in response to your
Aug. 11 editorial ('Sideshow™) and the com-
ments you reported from the various clear
channel broadcasters on possible changes in
the AM band rules.

KsMMm(aM) Shakopee, Minn., is one of
those “aspiring daytimers” you refer to. The
station has served the public well over 20
years—subsisting on a ration of hours that
the clear channel owners would find wholly
unacceptable. However, with many of the
increases in competition from all media, sur-
viving and providing service are very diffi-
cult.

Even with pre-sunrise authority, when
January comes, we are limited to a 7 a.m.
sign-on and a 4:30 p.m. sign-off. Not so, the
case with my competing class 1II daytimers
who, with pre-sunrise, are able to sign on at
6 a.m. every day of the year.

Our post-sunset treatment is not much bet-
ter. Ours is unusable at a maximum of 3.6
watts—that’s right—Iless than a citizen’s
band radio, yet again, my class Ik daytime
competitors have 50 watts or better.

In this day of satellite receive antennas
next to tarpaper shacks in the most sparsely
populated areas of the country, the concept
of skywave listening is the province of the
DX’er or the occasional homesick trans-
plant.

Drive time is very important to virtually
all radio stations, yet at the time of the year
most critical for us in the snow country, we
must sign on late and sign off early.

We provide community radio service in a
way none of our big-city brethren do.
Whether it is a local fund-raising effort for
the Cancer Society, community announce-
ments or coverage of local sports, none of
our nearby market stations are interested.

I propose three steps that would improve
AM service to the public without hurting the
revenue base of the existing clears:

® Allow only existing daytimers on U.S.
clears to operate at night under dominant
clear channel.
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® Allow only existing daytimers to nego-
tiate a payment agreement with the clear
channel station as compensation for accept-
ing nighttime interference within the nor-
mally protected daytime (ground wave) cov-
erage area.

® Allow only existing daytimers on U.S.
clears to operate at night with either their
normal daytime or pre-sunrise power as long
as such operation would not cause interfer-
ence within the clear channel station’s nor-
mally protected daytime (ground wave) cov-
€rage area.

None of these proposals would “‘open the
flood gates™ to disastrous results for existing
the stations, yet could significantly help im-
prove AM service overall. My listeners do
not understand why we can’t carry school
closings at a reasonable hour in the winter.
They don’t understand why we have to sign
off in the third period of a Saturday after-
noon high school hockey game. They don’t
feel they are getting good AM service.

I have offered the following proposal to
the FCC and do so now through your publi-
cation. We would be pleased to participate in
a double-blind test of night time operation
with either our full or pre-sunrise authorized
facilities to determine “in the real world”
whether such destructive interference as pre-
dicted by the clears and others would actual-
ly occur. I predict no one would know the
difference —Raymond Voss, vice president-
general manager, KSMM(AM) Shakopee,
Minn.

Out-of-place ‘s’

EDITOR: With reference to the contents page
of BROADCASTING’s Aug. 18 edition, which
observes: “In FCC’s passage of must-carry
rule were raft of notice of inquiry’s (sic). . .”

Will we next see BROADCASTING cover
cable operators’ battles with telephone com-
panies over “right of way’s” for cable lines?
Or reporting the wheeling-and-dealing of
those “ball of fire’s,” Laurence Tisch and
Saul Steinberg? Or perhaps critiquing net-
work coverage of visiting “head of
state’s?"—Joe Waz, associate, Wexler,
Reynolds Harrison & Schule I'nc., Washing-
ton.
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FOR THE THIRD TIME IN 20 MONTHS!*

WBFS-TV WINS THE
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No magic, no mystery; we just did it
with day-in, day-out quality television!
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WBFS - TV

M I A M I . FT. L A UUDEZRUDAILE

*Source: JULY '86 ARBITRON S0O/S0 ADI TV HH RT/SH

GRANT BROADCASTING SYSTEM STATIONS:
WBFS.TV. MIAMI- FT LAUDERDALE . WGBO-TV. CHICAGO - WGBS-TV - PHILADELPHIA
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HOME
SHOPPING
NETWORK

INNOVATIONS IN LIVING

=

STRIP
BLOCK
OVERNIGHT
WEEKENDS
FULL TIME

HSN Is Now In Its 5th Year
18 Million Packages Delivered
500,000 Satisfied Buyers
Best Bargains - Best Format
Best Customer Service

SHARE THE SUCCES$S

The Home Shopping Network brings “Millions in
Bargains™” and “Thousands in Prizes™” to viewers
across the nation, live, 24 hours a day. Home Shop-
ping Network 2, “Innovations in Living™” is broadcast
via SatCom NV Transponder 1. Programming origi-
nates from our 40,000 sq. ft. studio complex and
uplink in the greater Tampa Bay area.

On a typical shopping day club members buy
fashions, jewelry, tools, collectibles, housewares and
electronics - all at discount prices and without
leaving their homes.

in addition to the bargains and fun, HSN viewers
compete for thousands of chances to win valuable
prizes.

Our show hosts display each bargain one at a time
and give detailed descriptions. Club members then
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INNOVATIVE-LIVE-VIEWER ACTIVE

call in on one of 800 toll-free lines. Callers can chat
with the show's host and offer testimonials, ask
questions about an item or place an order by issuing
a personal check or using any major credit card.

Every purchase is entered intfo our computer which
transmits the infomation to our distribution centers.
Shipment of orders occurs within 48 hours via U.P.S.®
and delivery is completed within 4 to 7 working days.

AFFILIATE COMPENSATION

The Home Shopping Network provides an ongoing
compensation plan, paying you, THE BROADCASTER.
Full time Affiliates will find the compensation plan very
viable.

Every item of merchandise is computer tracked and a
percentage of all sales attributed to your station is
paid directly to you, monthly.

MARKETING SUPPORT

The Home Shopping Network's co-ordinated market-
ing programs generate maximum viewer paricipa-
tion and purchases, thus insuting greater revenues for
your station.

Our campaigns include direct mailings personalized
with your own loge and channel number. Home
Shopping Network also provides a series of 30 & 60
second promo commercials, and a co-op News-
paper Adverising Program.

Affiliation agreements with compensation are avaliable
in areas where HSN has no cable affiliate.
Contact: Chuck Bohart, v.P. Comp. Development

Executive Offices: The Home Shopping Network, Inc.
1529 U.S. 19 South, Clearwater, Florida 33546-2792
CALL TOLL-FREE 1-800-472-5644, IN FLORIDA (813) 530-9455
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1 TOP OF THE WEEK

The FCC's new A/B switch and musl-carry rulés were al the top of Ihe NCTA executive committee’s agenda
when it met last week in San Ysidro. Calit. Standing (I-r): Joe Gans. Cable TV Co.: Bob Miron. Newhouse
Broadcasting Corp.. John Maione, Tele-Communications Inc . Jonn Goddard. Viacom Cablevision: Jim Cow-
nie, Heritage Communications. and Brenda Fox, NCTA. Sitting (I-r): NCTA President Jim Mooney: Ed Allen,
Weslern Communications: Trygve Myhren. American Television & Communications. and Ed Merlis, NCTA.

Cable’s red flag on must carry

A/B switch aspect of FCC’s new

rules could be fatal to

industry’s acceptance, NCTA declares;
technological flaws, little need

for installations cited; TCI

off the block early with own protest

The FCC's new must-carry rules, not yet in
official form, were attacked unofficially but
unmistakably last week by the cable televi-
sion industry, which finds them flawed. The
first villain in cable’s eyes—although not
necessarily the last—is the A/B switch upon
which the FCC predicated its must-carry
policy. Technologically, such devices present
great difficulties, the cable industry feels.
and in most cases won't be needed at all
(although they would be mandated in all new
cable installations). All things considered,
cable feels there are more questions than an-
swers about the A/B devices. and it wants a
second look.

National Cable Television Association
President Jim Mooney. upon his return to
Washington from a meeting of the NCTA
executive committee in San Ysidro, Calif.,
last Monday and Tuesday. told reporters the
industry has “serious problems” with the
rule.

“We think the commission needs to take
another look at its rule, and especially that
aspect of it involving A/B switches,” Moo-
ney said. “There is a growing feeling in the
cable industry that the A/B switch is a good
‘lawyer’s solution’ to the must-carry contro-
versy, but one with severe technological.
economic and practical weaknesses. We

await with keen interest publication of the
actual text of the commission’s rule, and will
decide at that time what next step to take.”

But Mooney's initiative wasn't the first
taken by a cable entity on this subject. In a
miove that had observers variously perplexed
or outraged, Tele-Communications Inc.. the
cable industry’s largest MSO. sent its own
letter to the FCC, on Aug. 21, serving notice
of its displeasure with A/B switches. Once
FCC officials realized what had happened.
they scooped up copies from commissioners
in-boxes and 1mpounded the lot. NCTA's
own announcement last Wednesday (Aug.
27) was widely perceived as an attempt to
tidy up after the TCI broadside and get the
deliberations back into appropriate chan-
nels.

What bothers the industry most about the
A/B switch rules is that the switches. after
being installed at considerable expense to
the operator and ultimately to the consumer,
“will never be used.” Mooney said. It a
cable system carries all nonduplicated VHF
broadcast stations within a 50-mile radius of
its headend—which the vast majority of ca-
ble systems will do—the A/B switch will be
merely an expensive and useless appen-
dage.”

Mooney said he has heard all sorts of esti-
mates of what the rules as currently written
would cost the industry, ranging tfrom $30
miflion to $100 million a year. However,
NCTA has yet to come up with any figures,
he said. “I'm not going to put a number on
this because I don’t think anybody has decid-
ed with any certainty either what the per-unit
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what the per-unit cost is going to be or how
many households annually you would have
to install such a switch in.”

Besides cost, Mooney said, the rules pre-
sent the industry with a number of serious
technical. safety, marketing and legal prob-
lems. For instance. he said. improperly in-
stalled A/B switches could result in severe
signal leakage (see box, page 32).

NCTA also has problems with provisions
of the new must-carry rules, specifically
those that give favorable treatment to new
television stations and noncommercial sta-
tions in determining must-carry status. Moo-
ney said.

The order containing the new rules is be-
ing drafted by FCC staft and. after review by
the commissioners. is expected to be made
public by the end of the month.

Mooney said he doesn’t believe the NCTA
can influence the writing of the order by
going public with its concerns now. “You
can’t jawbone regulatory agencies through
the press.” However. he added. it’s not be-
yond the power of the FCC to change the
rules between now and the issuance of the
order. “The commission can do anything it
damn well pleasés.”

NCTA is making its concerns known so as
not to be considered “too coy.” Mooney
said. I think people have a right to know
what our opinion is...and to the degree that
opinion has developed. ['m saying what it
is.” he said. “We haven't reached any
carved-in-concrete conclusion. but this is
the direction we are tending.”

Although Mooney believes he cannot in-

1
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fluence the drafling of the order. TCI appar-
ently believes it can. Two weeks ago. just
four days before the executive committee
convened in San Ysidro. TCI President John
Malone sent a letter to FCC commissioners
suggesting changes in the A/B switch and
must-carry rules.

Although some of the changes suggested
by Malone are the same as those now being
advocated by Mooney. Mooney dismisses
the suggestion that the tail (TCI) is wagging
the dog (NCTA). NCTAs position is the
product of weeks of canvassing many cable
operators, he said.

As adopted by the FCC. the must-carry
rules reimpose for five years a limited form
of the rules that were declared unconstitu-
tional by a federal appeals court last year.
They reflect, to a large extent, a proposal
hammered out by major elements of the
broadcasting and cable industries.

Instead of requiring cable operators to car-
ry all local broadcast signals, as did the old
rules ., the new rules require operators to set
aside no more than 25% of their channel
capacity to carry certain types of local sig-
nals and signals that meet certain viewership
criteria.

In an effort to make the new rules impervi-
ous to constitutional challenge. the FCC also
adopted the A/B switch rules, requirements
that cable operators install A/B switches in
the homes of all new subscribers and to offer
switches and information about them to all

old ones. The cost of buying and installing
the switches is to be borne by the operators.

The requirements are intended to do away
with the justification for must-carry rules by
eliminating the “bottleneck™ created when
cables are hooked up to the VHF terminals
of subscribers television sets in place of off-
air antennas. With the cable attached, sub-
scribers are no longer able to receive all local
VHF signals direcily oft the air and so, the
reasoning goes. the cable system must be
forced to provide those local signals over the
cable through some formn of must-carry.

The A/B switch. attached between the
VHF terminals (the output) and an off-air
antenna and the cable (the inputs). allows
subscribers to receive either off-air VHF sig-
nals or cable signals with the flip of a switch.

In his briefing of reporters, Mooney indi-
cated that the industry would be willing to go
along with the A/B switch rules. but only if
they are made considerably less onerous for
the industry. “There is obviously a lot of
difference between a rule which requires a
cable operator to install an A/B switch in the
home of a subscriber who wants one and a
rule that requires the installation of an A/B
switch in every subscriber's home whether
or not the subscriber wants one or whether or
not there is a need for one.”

Systems that are carrying local VHF sta-
tions should not have to install any switches
since the installation of cable only affects the
off-air reception of VHF stations, Mooney

said. Most systems will carry all VHF sig-
nals. he said. “*Why make a rule that hits
95% of the systems. . .because of events oc-
curing at 5% of the systems?” he asked.
“From an efficiency standpoint. it doesn't
make any sense.”

Another change that would make the rules
more palatable to cable, he said. would be 1o
drop the requirement that operators include
switches as part of every new installation.
Instead. he said. put new subscribers on a
par with old ones by making both ask for the
switches. That “would help a lot,” Mooney
said.

Mooney also suggested that the A/B
switch burden be shifted from the cable in-
dustry to the consumer electronics industry.
“Manufacturers [of television sets] can build
a good A/B switch into the receiver a hell of
a lot cheaper than we can install one as an
incremental piece of equipment.” he said.
adding that the situation was analogous 10
the all-channel set requirement that made
UHF turers standard in all TV receivers.

The NCTA position is echoed in the TCI
letter. If a cable system carries all the local
VHEF signals, ““the switch is wholly unneces-
sary.” it said. “Except for duplicated net-
work affiliates, it is difficult to foresee any
scenario whereby cable systems will not car-
ry local VHF stations. Assuming this to be
the case, the commission has ample time to
review the actual carriage of local VHF sta-
tions and require provision of A/B switches

NCTA turns thumbs down on A/B

The NCTA's engineering committee has taken a hard look at the
implications of the FCC's newly adopted A/B switch rules and
concluded that “the logistics of providing and instaliing. ..
switches will be difficult, time-consuming and costly.”

The committee’s conclusions are contained in a five-page
memo obtained by BROADCASTING. The memo was wrillen by
Wendell Bailey, NCTA's vice president of science and technol-
ogy, following a two-day meeting of the committee two weeks
ago. The committee, the memo said, has formed a subcommit-
lee to prepare a more detailed analysis of the impact of the rules
on cable operators.

“While no one doubts that an A/B switch can be made to work
in any given application, the widespread application of this de-
vice to a multitude of potential scenarios is extremely troubling
and its potential for success is low,” the memo said. Committee
members, it said, “felt quite strongly that they would not like to
have to undertake the burden of providing these devices on
their systems.”

According to the memo, an A/B switch adequate for the job
spelled out in the A/B rules can be purchased in quantity for
between $2.50 and $3.40. However, it noted, “a satisfactory
installation” might require an operator to spend an additional $3
or $4 for such items as VHF/UHF combiners, coax-to-twin-lead
transformers and signal splitters.

The committee’s technical analysis of the switches and their
installation found problems with, among other things, signal
leakage, addressability, signal isolation, consumer friendliness,
reliability and mounting of switches.

The committee estimated that one of three subscribers that
are sent switches for self-installation will install them incorrectly.
And the most likely result will be that “the cable ends up con-
nected to the customer’s antenna and radiates the cable fre-
quencies over the air at high gain. This will completely violate
the FCC's signal leakage rules and put our continued use of the

midband channels in jeopardy.”

A/B switches will not always be compatible with addressable
cable syslems, the committee said. Some addressable convert-
ers require a stream of addressing information to preserve their
memories and work properly. If an A/B switch is installed be-
tween the cable and the addressable converter, some convert-
ers will lose their memories when the subscriber switches from
cable to off-air signals.

Although the committee said a $3 switch would be adequate
in its cost analysis, it suggested that it would be inadequate in its
technical analysis because such a switch would provide 60 db
of isolation between the off-air and cable signals, insufficient to
prevent interference between the two. "It becomes obvious that
switches with isolations as high as 100 db [or more] would be
necessary to function properly. As a general matter, switches of
that sort are not available anywhere in the marketplace for any
price.”

The cable industry has been struggling to improve the con-
sumer friendliness of cable—that is, its compatibility with TV
sets and other types of home video gear. The committee said the
introduction of an additional A/B switch “greatly complicates”
attempts to interconnect video equipment with cable.

The committee also pointed out that the switches do not last
forever. The life span of a switch is between six months and three
years, depending on how much it is used. “Those swilches that
are not used at all will never report a problem, those that are
used frequently will tast as long as the switch can be expected
to last, those that are used infrequently will likely fail on a fairly
regular basis,” it said.

The relatively simple task of mounting the switch presents
problems, the committee said. Whether the switches are at-
tached with double-sided tape or screws or simply allowed to
hang behind the set, it said, the mounting will inevitably leave
some customers unhappy and lead to service calls.
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to all subscribers. existing and news ones.

As with the NCTA., TCI's concerns are not
limited to the A/B switch rules. In its leter. it
said. the must-carry rules do not distinguish
between so-called specialty stations and
conventional stations in determining must-
carry ¢ligibility. A specialty station “can ac-
quire must-carry status by constructing. or
purchasing within the first twelve months of
operation. a broadcast station within the
specified zone.”

Significantly. both NCTA and TCI believe
that systems should be exempted from pro-
viding switches so long as they carry all un-
duplicated VHF signals. They want the free-
dom to drop a duplicated network signal and
still not have o provide the switches.

In calling for an exemption from A/B re-
quirements for systems that carry all local
VHF signals and for a requirement that
switches be built into sets. Mooney and the
cable industry are adopting. in essence. a
proposal put before the FCC early this vear
by former cable operator and NCTA director
Richard Leghorn.

An irony in NCTAs new concern about
the A/B switch is that various elements of
the industry. including NCTA and Turner
Broadcasting. have at times past put forth
the A/B switch as an alternative to mwust-
carry rules. Now. faced with the prospect of
having to install millions of them. the indus-
try is taking a hard look at the switch and the
problems therewith and finding it less of a
panacea than advertised.

Mooney said NCTA is still willing to sup-
port rules reflecting its compromise with the
broadcasting industry. which doesn’t require
A/B swilches. but also lacks the five-vear
sunset provision. "lt’s a very odd situation.”
he said. “The industry joined together to go
recommend a rule to the commission involv-
ing the regulation of one of them and with all
of their combined horses and soldiers they
can’t get it done.”

m]

“I can understand why cable is taking this
approach. | even predicted they'd do some-
thing like this.” said John Suntmers. the Na-
tional Association of Broadcasters senior ex-
ccutive  vice president  for government
relations. When the FCC announced its new
rule. NAB was disappointed with the five-
year sunsct provision and the A/B switch
requirement. Nevertheless. Summers said
that NAB would not consider supporting a
lifting or modification of the A/B switch re-
quirement unless the proposal was expanded
beyond VHF to encompass carriage of all
stations within a 50-mile radius.

The Association of Independent Televi-
sion Stations was reserving its final judg-
ment on the FCC's new rule and NCTAs
opposition to the A/B switch until its Oct. 17
board meeting in Nashville. (The indepen-
dents also voiced dissatistaction with the
switch proposal and sunset provision.)

“INTV won't have any formal reaction
until the board decides what 10 do.” INTV
President Preston Padden said. Moreover. he
noted that “too many variables™ are involved
for him to speculate what his board will do.
But. Padden added. concern is mounting
within the independent community over the

potential for abuse that might develop over
the issue of channel positioning. Broadcast-
ers fear their signals will be given a less
desirable position than cable prograniing
services on cable systems.
m|

The FCC. according to several well-placed
commission sources. will not consider the
TCI leuter before the must-carry order is re-
leased. Indeed. FCC security personnel,
warned of the existence of the letters, inter-
cepted them before the commissioners could
get their hands on them. It appeared last
week, however. that the FCC may well be
receptive to considering TCI's suggestions
after the order is issued. in the form of a
petition for reconsideration.

One FCC official said it appeared that the
TCl letter. assuming the MSO actually sent
copies to all parties who commented in the
proceeding. would not constitute a technical
violation of the FCC’s ex parte rules. But the
FCC. according 10 this official, would inter-
pret its consideration of the recommenda-
tions as a violation of its sunshine rules. This
official said that the commission’s “informal
policy™ under the sunshine rules has been
not to consider submissions from outside
parties from the time it gives public notice in
a “sunshine notice” that an item is scheduled
for a vote until the order is released. “It [the
TCl letter] will not be considered in any way
prior 1o release of the order.” the official
said. "No one writing the order will look at
it.

— N —

Another FCC official suggested that TCI's
letter, despite TCl's insistence that it not be
considered a petition for reconsideration.
appeared to be such a petition. “filed prema-
turely.” and couldn’t be considered before
the commission’s order was released. But
this official did not foreclose consideration
of TCI's recommendations later. “Obvious-
ly, when people come in on a petition-to-
reconsider basis, we will look at anything
that looks reasonable. as long as it does not
do violence to the basic principles in our
decision.” this official said.

It was also being said that while. at first
blush. TCI and NCTA’s problems with the
rules may appear to make sense. the FCC’s
ruling had been intended to assure that there
was an independent means for over-the-air
stations to reach consumers whose homes
are cabled. It was noted. for instance. that
cable companies carrying all local VHF's
now may drop some of them in the future.
The FCC also, as a legal matter. had report-
edly wanted the A/B switches out there so it
could conclude that cable was not a bottle-
neck. and. as a practical matter. it wasn't
believed that the switches would actually be
installed en masse unless cable was making
them available free.

An FCC official said the commission statf
may be finished drafting the order this week,
but that that order wouldn't be released until
the commissioners had an opportunity for
review. a process that could take several
weeks, ]

BAR survey offers first look
at barter-syndication data

Advertisers spent more than
$121 million in second quarter;
over $259 million in first six months

In the first study of barter-syndication adver-
tising activity. Broadcast Advertiser Reports
estimates  that 237  advertisers  spent
$259.590.000 on 17.232 spots during the
first six months of this year. The new BAR
service monitored 117 syndicated programs.

According to BARs National Syndicated
TV. although there were 15 more shows
monitored in the second quarter. total rev-
enue for the quarter came to $121.732.000.
down $16.126.000 from $137.858.000 for
the first quarter. It said that a drop in HUT
levels (homes using television) in the spring
is often accompanied by a decrease in adver-
lising prices.

Television Program Enterprises had the
largest sales revenue for the first half of the
vedr with an estimated $60.932.100. It also
led the first quarter with $33.690.300. TPE
sells time in eight shows. including Enrter-
tainwment Tonight. Solid Gold and Star
Search. LBS Communications was second in
the first six months with $44.934 850 and
was also second during the first quarter with
$24.727.550 for sales of 14 shows including
Fretune and the MGM/UA Premiere Network.
Camelot Entertainment, which sells time in
five King World shows including the top-
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rated Wheel of Forfune, was third for the first
six months with $31.552.699 and third dur-
ing the first quarter with $16.686.900. Lori-
mar-Telepictures was fourth in the first half
of the year with $20.856.632 and also fourth
in the first quarter with $10.218.900 for
sales in seven shows including People’s
Cart and Love Connection. Rounding out
the top five for the first quarter was MCA-
TV with §7.904.900 for eight shows includ-
ing Puttin on the Hits and DPuttin’ on the
Kids.

During the first six months. King World's
Wheel of Fortune had the highest sales—322
30- and 60-second spots that generated rev-
enue of $18.470.200. with $9.792.000 from
the first quarter. The show. which received a
20.3 rating in the February Cassandra report,
was seen in 193 markets.

MGM's Fame. which appeared in 144
markets. and ranked 34th in the February
Cassandra report with a 5.3 rating. grossed
$17.322.000 in the first half and $9.340.800
from 195 spots in the first quarter. placing
second in revenue.

TPE's Entertainment Tonight/This Week .
which appeared in 145 markets and got a
10th-ranked 8.8 rating, grossed
$16.369.500 in the first halt and $8.819.300
in the first quarter. The show ranked 10 in
the Cassandra with an 8.8.

Solid Gold. which ranked 52d with a 4.4
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Cassandra, grossed $13.384.900 in the first
hali and $7.581.600 in the first quarter. Star
Search, fifth in revenue with $11.,824,100 in
the first hall and $6,769.400 in the first
quarter. appeared in 159 markets and ranked
35th in the Cassandra report with a 5.2 rat-
ing.

Procter & Gamble was the largest syndi-
cation advertiser: it purchased 1.034 spots
during the first six months for un estimated
$27.763.950. The second largest advertiser
was Philip Morris which purchased 944

spots for an estimated $18,404,050. RIR
Nabisco was third with 575 spots totaling an
estimated $9.918.550. Mars. the fourth larg-
est spender, purchased 594 spots for an esti-
mated $8,077.900. Kellogg was fifth with
644 spots 1otaling $7.646.100.

Candy and gum were the leading product
category. Advertisers bought 1,283 spots for
$20.537,550.

Twix candy bars was the largest single
advertiser in the first half, spending
$3,046,000 for 234 spots.

44

Jack Welch

Tinker to Welch to Wright

Games. toys and hobbycrafts were the
second largest category. with advertisers
purchasing 1,995 spots for an estimated
$16.659.5000.

Cereals were the third largest category
with estimated expenditures for 1,072 spots
totaling $12.,560.500.

Dental supplies and mouthwash were the
fourth category with purchases ot 592 spots
totaling $9.110.700. Cookies and crackers
were fifth with 392 spots totaiing an estimat-
ed $8.397,350. ]

Welch names Robert Wright to NBC presidency

Former Cox Cable executive takes
over for Tinker, and says he has
no plans for changes; Welch

to become chairman of NBC

General Electric Co. and NBC made it offi-
cial last week—GE insider Robert C.
Wright, long-time coileague and confidant
of the company chairman. John F Welch,
has been nanted the new president and chief
executive officer of NBC. The appointment
15 eftective todav. Sept. 1. (GE's corporate
policy under Welch has been that he retains
the chairmanship of all the company’s sub-
sidiaries. and that will apply to NBC as
well.) Welch made it clear last week that he
would not have been comfortable with un
NBC chief executive whom he did not know
very well. That eliminated everyone within
NBC. Welch acknowledged last week, ex-
cept the departing chairman, Grant Tinker,
who will leave probably by the end of Sep-
tember, despite, said Welch, his “best sales
efforts™ to keep Tinker in place.

“The easy. unanimous {irst choice to run
NBC.” Welch said, “was Grant Tinker.” Tin-
ker’s track record at the network. he noted,
speaks for itself. But when the first choice
ruled out an extended term. Wright was the
man Welch turned to next. Why? Welch's

explanation: "NBC is an extremely impor-
tant piece of the RCA investment for which
|GE] shareholders paid more than six billion
dollars. To insure that we could allow it the
necessary autonomy and still sleep at night,
we felt we needed. in Grant’s absence,
someone we knew well, someone with ex-
perience running large businesses. someone
accustomed to independence. someone with
an unbroken track record of success.”

Welch praised Wright for his success in
managing G.E. Financial Services since re-
Joining the company after a three-year stint
with Cox Cable in 1983. In 1983, GEFS had
net earnings of $271 million on revenues of
$1.949 billion. The tollowing year. earnings
jumped to $329 million on revenues of
$2.933 billion and in 1985 earnings climbed
10 $413 million on revenues of $3.804 bil-
lion. So tar this year, GE has not broken out
revenues and earnings by division. but a
GEFS spokesman said both revenues and
earnings were up for the first six months of
1986. During his tenure at GEFS, Wright
guided the company s acquisition of the Em-
ployers Reinsurance Corp. and. last April,
the purchase of the investment banking firm,
Kidder Peabody & Co.

Tinker said he supported Welch’s decision
to go with Wright, although he was ques-
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tioned last week on his apparent turnaround
on the recommendation of a network insider
to succeed him. Since confirming his inten-
tion to leave the network six months ago.
Tinker has been repeatedly quoted as saying
that Welch should and probably would name
someone within the company to succeed
him, to maintain both the company's morale
and momentum. But last week Tinker said
Welch had “pursuaded’™ him, after a series of
talks. that promoting an NBC executive was
not essential. Tinker has always modestly
stated that NBC's fortunes were due largely
to the network “team” he inherited (albeit
with a few of his own modifications) and not
due nearly as much to his shining leadership.
“1 was kind of hoisted on [that] petard,” saud
Tinker, explaining that Welch hurled those
past statements at him while debating the
succession question. Tinker said that Wright
should “work well” with the NBC team.
After Welch ruled out picking a new NBC
chief from the existing network management
pool, he said Wright was the only executive
within GE who was considered for the job.
“The only people we looked at was Grant's
staff.” Welch said. “And the only internal
candidate from [GE] was Bob Wright. He
was the only one we felt had the mix of skills
that was a potential candidate to put against
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the management stafl at NBC.”

But apparently it wasn’t as cut and dried
as Just giving Wright the nod. In June, he
wis asked to “spend some time with Grant™
at 30 Rockefeller Plaza to see il he would
make “a good fit” at the network, Wright
said last week.

Asked it he had serious questions about
his “fit"” at NBC. Wright answered. ~“Obvi-
ouslv it is a concern to me.” He suggested
that perhaps only time will tell whether or
not he is the right choice for the job. I want
10 do whatever | can 10 convince people at
NBC that the leadership around here is going
o be as good as it’s been. It's just going 0
take time. And I'm not going to be the indi-
vidual that’s going to be doing the voting on
thut. The people around NBC are gaing 1o be
doing the voting. So the real way for you to
get the answer to that question is 1o keep
lookmg around here over the next number ol

months or number of years. and draw your
own conclusions. But I'm going to do what |
can to capitalize on the success that NBC is
already enjoying,

"My job us [ see it.” suid the 43-year-old
Wright, “is not to rebuild NBC, or fix it. It
doesn’t need any of that. My job is 1o see that
the momentum of quality programing and
quality performance is maintained and ac-
celerated.” He said he had no plans to cut
stafl or bring in any GE people, or make any
“structural changes™ at NBC. “ have no re-
source constraints and no deadlines. Our ob-
jectives are not short-term. General Electric
simply wants me to take the best and make it
beuer.’

Nevertheless. Wright will soon have 1o
make some judgments about the way the net-
work is run, as the top management there is
close to completing a comprehensive analy-
sis exploring the way the network goes about

its business and whether greater efficiencies
can be achieved. It is similar to u study CBS
did several months back. shortly before
eliminating about 800 jobs.

Wright also pooh-poohed reports shortly
before last week’s press conference that he
would take a tough stand with program pro-
ducers on soaring costs. “| have no precon-
ceived notions about program costs being
too high or (oo low or in between.” he said.

“The details of my plans will be formulated,
and carefully. with every possible piece of
advice | can extract from Grant and the team
that is in place at NBC Specifics aside, he
said he intended 1o “stay with winning pldy—
ers. continue on a proven and mnmn"
course and never for a moment cease to de-
mand the excellence that Grant instilled in
NBC during his stay.” Tinker, it was noted,
is also giving up his seat on the board ot
directors.

Broadcast journalists ask themselves tough questions

Among topics at annual RTNDA
convention in Salt Lake City:
where satellite newsgathering
is leading TV news and what
future holds for radio news

Locul TV news is growing very strong. very

fast. bul al what, or whose. e\pensc" That
question was raised, but not entirely an-
swered. at the news business’s annual ritual
ol self-examination, better known as the in-
ternational conterence of the Radio-Televi-
sion News Directors Association, which this
year drew approximately 2,500 news execu-
tives and others to Salt Lake City for three
days last week.

Radio news executives. on the other hand
also spoke to the future of their medium at
the gathering, but were not so sanguine
about the growth of their specialty, or for that
matter. its survival.

Sparking much discussion on the caliber
of today’s news among (hose attending the
conference’s sessions, exhibit 1loor and pri-
vale meetings, was the phenomenon of satel-
lite newsgathering. Hotly debated as a cata-
lyst of change in the business. satellite news
applied by local stations can lead them to
change not only their technigues of coverage
but also the scope of what they cover. The
technology virtually forces stations to rede-
fine the physical boundaries of their markets
since geographical limitations have been vir-
tually set aside by the wide-ranging, mobile,
Ku-band upiinks.

But satellite newsgathering also elimi-
nates another set ol boundaries; those estab-
lished by the long arm of network news,
which for so long has used satellite technol-
ogy in wiys virtually impossible for local
stations to emulate. Network news. its high
profile making it always vulnerable to criti-
cism,

sutellite technology’s instantaneous and dis-
tant reuch, either on their own or in concert
with other stations, the networks are feeling
heavy pressure to reconsider their traditional

has become exposed in yet unother
way. Now that stations can take advantage of

-

role as the affiliate news supplier and part-
ner.

The current economic climate also means
network news executives are simultaneously
seeking strength to withstand the butteting
of corporate politics, and are fighting to
maintain balance between program content
and marketable form, struggles made appar-
ent in conference speeches. Predictions tor
the tfuture of network news abounded at the
three-day gathering, and ranged from the
most dire, to the most optimistic.

NBC's Brokaw says broadcast
journalism must not be blinded
by glitzy technology and trends

These themes were broached right from the
convention’s start by NBC's Tom Brokaw, in
a thoughtful address opening the conference
last Tuesday (Aug. 26). Although saying
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Brokaw

that he believes broadcast news remains rel-

atively healthy. the medium’s “awcesome”
power to affect society mukes that state in-
creasingly ditficult tor journalists to sustain.

“Itis not just the length ol our reach that is



impressive. 1t is the impact we have when
we reach out to whatever place it is that we
have decided to aim our cameras and satel-
lite transmitters.” Brokaw said. “We cannot
be indifferent to its power. even in our day-
to-day familiarity.”

Brokaw warned against the lure of tech-
nology. of allowing the excitement of report-
ing from remote locales to crowd out impor-
tant. but less exotic. local news. “I'm not
suggesting you give up Manila for Main
Street.” he said. 'l am suggesting the formu-
la is out of balance. It seems to my eye as [
travel the country that we've become a hit
and run business. racing from one trendy
issue and format to another.”

Despite the importance of form. style.
flow and promotion in broadcast news. Bro-
kaw also said. “the packaging is the final
step: it should not be the motivation. . .. |
worry that we have become hostage to these
matters. that we are a profession so bedaz-
zled by the technology available, so frantic
in our determination to prevail in the short
run that we have lost sight of the fundamen-
tal reason for our privileged place in this
universe.”

Brokaw said broadeast journalists were
not entirely unaware of changes in the medi-
um, but “it is possible that given the press of
day to day responsibilities. we don’t mea-
sure as carefully as we should the cumula-
tive effect of these many developments in-
volving ownership. technology. qualif-
ications. cost, profit and purpose.”

And that broadcast journalists might be
distracted from their “fundamental assign-
ment” worried Brokaw. who asked: “How
can we concentrate on that role when there is
so much change going on within our corner
of society?”

Friendly accepts White award;
urges local stations to strive
for high journalistic standards

Former CBS News President Fred Friendly
echoed Brokaw's concerns in a speech
scheduled for the closing session last Friday,
when he accepted RTNDAs Paul White
Award.

“Network news is not what the news used
to be.” Friendly told the closing banquet.
“Substance is being sacrificed for the sensa-
tional tabloid snapshots in the constant
search for brevity and pace.” For local sta-
tions as well. he added. “Making ratings
rather than news value the top priority is a
tempting, but deceiving quick fix.”

Arguing that the "permanence and domi-
nance of the national network news and their
anxious anchors are not etched in granite.”
Friendly drew attention to what he views as
the increasingly important news role played
by local stations. “In the television age—the
center of gravity has been sliding to the sta-
tion level—because that is where the money
is,” he explained, “the impact of the affili-
ates’ power on the networks is only begin-
ning to be felt.”

Calling local station news managers the
industry’s “last best hope,” Friendly ac-
knowledged. “If | had my very rewarding
career to start again in a 1986 environment, [
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Ten-course meal

Richard E. Wiley the former FCL. chairman now g Washington communications
attorney with Wiley, Reir & Fieldng, and president ol e ~ederal Communications
Bar Association, has announced a slarsiudded spaaker rosier for the FCBAs 1986-

| 87 Washington lunchear: senes.

® Sept. 29—Howard Cosell, commentator, ABC Ranio habwork
® Oct. 22—Thomas Wymnar, charman and <higl executive officer, CBS.
& Nov. 20—James Olsan, chairman and chiaf executive oficer, AT&T
[ & Oz 16—The McLaughlin Group: “Media Stvle, with moderator John MclLaugh-

lin ano panalists Don Wesl, Bronoc

STiNG: Paul Harris, Yariety; Dawson Nalil, Televi-

ston THgest, and Penmy Pegano, Los Augeles Times

m Jar, 15, 1987—Cong
and Commerce Committes
m|en 18
m March 24, 1987

198 —Fatricia Diaz Dennis, FCC commissiane
Torm Brokaw, MBC evening news anchor.

seman Jahrs Cingeli (D-Mich.), chairman, House Energy

[ m Aprl 16 1987 —ludge Antonin Sealia, LS, Supreme Court justice designate.
iy 21 1887—Jack & Macalislen chaimman and chief executive officer, US

West.

® Jung 18, 1987 —Mark Fowler, FOC chaiman

would slnve not lo be a network executive
producer or president. but insiead 1o be the
news director of a major regional television
station. That’s where the news audience. the
technology and certainly the air time are.”

But local news directors must resist the
business’s commercial pressures, Friendly
said. There are general managers, Friendly
said. “who have not learned that cost shav-
ing, bumpers and the pursuit of violence
with matching pictures will in the end of the
day produce a lazy, distrusted and un-
watched station.”

“You are journalists,” he concluded. “"not
salesmen, not accountants, not showmen;
you are inheritors of a noble tradition.”

Osgood fears audience may be
forgotten as journalists are pulled
to tront-office distractions

CBS correspondent Charles Osgood ex-
pressed his own concerns about the corpo-
rate  influences affecting broadcasting.
Broadcasters, he said in a luncheon address
last Wednesday (Aug. 27), must deal with
“many constituencies” these days, and life is
getting very complicated. While broadcast-
ers must “please” the front office, the home
office, the parent company, corporate man-
agement and Wall Street, among others, they
should not overlook those watching televi-
sion or listening to the radio. he said.

Viewers and listeners are constantly inter-
rupted while tuned into a program, Osgood
noted. “They are not watching the way we
think they are™ with “their eyes glued” to the
TV set. And while some may argue that jour-
nalists put out the news and it is up to the
audience to get the information, Osgood was
not convinced that that is completely true.
Broadcasters have a responsibility to see that
information sent out is “‘packaged” correctly,
he said. ™It is up to us to make things
simpler,” he said.

Broadcasters have to attract an audience
and serve it, Osgood said. “If we lose sight
of that, then everything we do is whistling in
the wind.”
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Panelists look into cloudy crystal
balls for future of radio news

While discussion of television news tended
to focus on new forces of growth in that
medium, a panel on the future of radio news
addressed a more basic question—will radio
news survive? The panelists® reactions were
mixed, but for the most part, optimistic.
Harvey Nagler. of United Stations. said that
radio news “has become in too many for-
mats, an endangered species. News has be-
come the exception, rather than the rule, on
radio.” However, Arch Madsen. of Bonne-
ville International, saw the future of radio
news as “sharp and clear and promising.™ He
sees a gradual return by owners and manag-
ers to an emphasis on radio news, in part
because “even the most bottom-line-orient-
ed owners and operators will come to recog-
nize that their own best interests require
community service. And that means radio
news.” If stations don’t serve the communi-
ty, Madsen said, the government and audi-
ence demand will force them to. Additional-
ly, he said, technology will change the
public’s demand for more information. and
*it may change what audiences expect from
radio stations.”

Jim Farley, of NBC News, also believes
that a “turnaround is coming”™ because sta-
tion operators will “realize that market
forces are going to make them do it. For their
station to be successful day in and day out, to
hold the audience. to build the audience.
they have to provide some news and infor-
mation.” He said in order to make “the cycle
reverse itself,” radio news directors have to
“remarket themselves™ as “information pro-
gramers.”

Gordon Rice, senior vice president, UPI
broadcast sales, said that he “*was not entire-
ly the voice of gloom, I think there is some
hope.” However. in “the short run” the sta-
tions that have “established the dominant
news identity” have “a franchise” in that
area and are “solid, stable™ and are going to
be “the foundation of radio news in the com-
ing years.”
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Among the “good signs for the future.”
are “an aging population” in the United
States with “increusing purchasing power.
increasing significance to the advertiser”
and “increasingly more interest in news and
information.” he said.

Said Jack Swanson, operations director at
KGOtAM) San Francisco: “There is a great
future for radio news if we change our sights
just a little bit.” While radio news is doing
well on all-news stations in the top 20 mar-
kets. it is not a “viable format™ in smaller
markets because “there is not an audience
basc that leads to a dollar base that can pay
the salaries and still stay in black ink.”

However. he said “the future is there™ for
all-infornuition formats, “particularly on the
AM band. which is now in crisis.”

Swanson said AM is "in desperate need of
some kind of new programing concept
which [ suggest will be information. which
will be the product of the 1980°s and 907%™
Panelists say credibility problem
still faces broadcast journalism

Not everyone at the RTNDA found journal-
ists to be in good standing with their audi-
ences. During a crowded general session on
Journalism ethics and fairness, moderator
Doug Ramsey. senior vice president of the
Foundation for American Communications.
said that “the credibility problem [with the
audience| really does exist.”

He said that “most surveys of public opin-
ion about the press show that fewer Ameri-
cans than ever. trust newspeople to be fair.
accurate and objective.” And unless journal-
ists “take steps to elevate the public percep-
tion of news responsibility and professional-
ism.” Ramsey said. “you run the risk of
inviting increased public dissatistaction. and
incvitably. attempts to control news prac-
tices through legislation and through judicial
action.”

Jett Greenfield, ABC news correspondent
and Nightline analyst. agreed that there is a
suspicion among the public that “we e play-
ing tast and loose™ with the audience. It has
“to do, really fundamentally. with ethics.
That is. arc we being fuir?”, he said.

Once the public “gives up on us as a fair-
niinded institution. vou can take that First
Amendment and you can put it in the circular
file.” he said. “because when public confi-
dence and trust of any institution in this
country disappears or is eradicated. sooner
or later the public will bring that institution
to heel.™ In the long run. the cthics issue is
“a mater of survival™ for the press. said
Greenficeld,

Former CBS News vice president, Burton
Bengamin, now a senior fellow at the Gan-
nett Media Center. told the RTNDA news
directors that if they want to do controversial
programing—-and | urge you to do it.” he
said—"you have 10 be sure of the fine print.
Because it is going to get you in trouble and
it will cast doubt on a broadcast that other-
wise might be tlawless.” he said.

Reporters should not “be imposters™ for a
story. or use unnamed sources unless there is
no other way to get a story. he said. ~The
whole issue today.” Benjamin added. “is one

of ventilation. On the network level. it's the
lack of an op-ed page. it’s the lack of letters
to the editor. . . Television is going to find
some way. somehow. to let the person out
there respond.™

Last week at RTNDA., Benjamin also dis-
cussed his authorship of CBS’s internat in-
vestigation ol the network’s controversial
program. The Uwncounted Enemy: A Viet-
nam Deception. He said he was “surprised
and discomforted™ to find that there were
some CBS employes interviewed for the re-
port who had never read CBS's guidelines on
ethics. During the time of the Westmoreland
affair. Benjamin said. there were people in-
volved in the production of Uncounted En-
ey “who wanted to complain. who wanted
to blow the whistle. And they didn’t know
who (o go to.” With a network ombudsman
in place. “they would have known™ whom
they could have told, Benjamin said. adding
that “whether it would have changed the out-
comie or not, 1 don’t know. It could have.”

Benjumin’s report found the broadcast 1o
be “flawed [and one which| violated our
guidelines.” and in retrospect. “if [ had 10 do
the report again today. { don’t think I'd
change a line of it.” he said.

Equipment exhibit features
parking lot full of SNV's,
newsroom computers and ENG gear

For the more than 150 companies appearing
at this year’s exhibition. the sometimes
sketchy floor traffic was in large part
outweighed by the quality of those visit-
ing—news executives with greater than ever
control over news technology. as well as pro-
graming. expenditures. Anticipated budget
pinches. however. may have limited this
year's buying for more than a few stations,

Satellite newsgathering. here ax in other
areas of the show {sec above}. was a domi-
nant category this year, if not in sheer num-
ber of displays. then in impact and interest.
The show's outdoor exhibit was replete with
satellite news vehicles (SNV s} of all shapes
and sizes. with vendors still apparently look-
ing for and getting closer to the characteris-
tics most sought by potential customers.
And with network cost-sharing plans soon (o
kick in, the list of users, now at more than
60). is expected at least to double during the
next year.

Communications sytems were near the
top of the list in the SNV areca. with the

answers were accepted. TIO said.)

less.

reflect viewer opinion.”

L Lake City.

Journalists get good marks in Roper report card

A three-question survey of 1,991 viewers by The Roper Organization Inc. for the
RTNDA showed that local television news reporters are considered to be "hardwork-
ing” (by 47% of those sampled), “professional” (46%), “intelligent” (42%), “enthusi-
aslic” (38%) and "fair and balanced in reporting” (37%). Those surveyed were given
a list of 10 adjeclives or phrases—lfive positive and five negative—and asked:
"Which comes closest to describing your impression of most local television news
reporters?” Half the respondents gave "overwhelmingly positive™ answers, accord-
ing to the Television Information Office, which commissioned the study for the
RTNDA. Of the negalive responses given. 21% found reporters were “often insensi-
live to feelings of people”; 19% said they were “inlerested moslly in the sensational,”
and 16% said that local news reporlers were “biased in their views." Of those
answering. 12% said reporters were "too aggressive”; 9% answered that they were
*not well informed,” and 8% did not answer.

Two other questions sought to determine the viewers' preterences in “local news
program subject matter.” Half the respondents were asked which subjecis they
wanted to see covered more and half were asked which topics they'd prefer o see
covered less. (In both instances the same 11 subjecls were listed and multiple

The subjects and the answers: Consumer information, 35% more, 8% less: whal's
going on in local government, 29% more, 8% less; crime and police activities, 29%
more, 21% less; major events in the area, such as strikes, fires, accidents, etc., 27%
more, 13% less; environmental problems, 25% more, 8% less; local economics and
business news, 25% more, 10% less: health and fitness information, 24% more, 15%
less; information about local entertainment events, 20% more, 15% less; develop-
ments in local palitics, 18% more, 14% less; weather, 18% more, 9% less: information
of special importance to minorities in your community, 15% more, 15% less; none,
18% more, 31% less; don't know/no answer, 5% of those on the more fist, 4% on the

According to TIO director Robert E. Mulholland, the survey indicated "that viewers
are generally satisfied with the content balance of local newscasts and do not feel
over-newsed in any category s gratifying to see thal viewers across the couniry
respect and appreciate the professionalism and hard work of local news reporters.”
he said. “Critics who charge ‘bias’ or ‘interested moslly in sensationalism’ do not

Missing from the survey was radio (*Closed Circuit,” Aug. 25). The survey by
Roper represented a nationwide sample of adulls 18 and over and was conducted
July 12-19. It was presented last Friday (Aug. 29) at the RTNDA conference in Salt
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greatest attention probably going to new-
comer Skyswitch, an innovative system de-
veloped by a Canadian-owned telephony
firm for GTE and Ku-band customers ABC,
CBS and CNN.

Conus continued to merit attention, an-
nouncing the signing of several new and ma-
jor customers of its cooperative. ABC-
owned wxyz-Tv Detroit and ABC affiliate
KSATTV San Antonio. Tex.. and NBC affili-
ates WIKS-TV Jacksonville. Fla.. and wsav-
Tv Savannah. Ga.. have enrolled in the ser-
vice. bringing Conus membership to 43
stations. Also on the satellite service side,
GTE was displaying its News Express ser-
vice on Gll. flush from the capture of busi-
ness from ABC, CBS and CNN for satellite
transponders. and Comsat General was dem-
onstrating its SkyBridge satellite news net-
work management system.

Trucks were well represented. with new
showings from Dalsat. Centro and Midwest,
as well as a major push for new lines from
Harris and Gray. and gear from BAF. Hub-
com. Microdyne and BMS.

Panelists debate ultimate worth

of satellite newsgathering,

how to cope with changed relations
of local, regional national news

Satellite newsgathering’s impact on televi-
sion was. with little doubt. the conference’s
most incessantly scrutinized theme, both in
and out of sessions, and on and oft the exhib-
it floor.

Attendees generally acknowledged that
Ku-band portable transmission capabilities
have created new technology in television
newsgathering and have prompted wide-
spread reassessments of the scope of local
news. the benefits of station-to-station news
sharing. and the relationship between net-
works and affiliates in news.

But the still-emerging Ku-band satellite
industry, with its growing vehicle options
and transponder services. is in a rapid state
of change. and news directors wary of over-
extending themselves in costly satellite
newsgathering are eyeing offerings carefully
before buying them.

“The whole issue is the redefinition of
local news,” commented Robert Mulhol-
land. attending the convention as new head
of the Television Information Office. A for-
mer president and chief operating officer of
NBC. and once vice president of NBC
News. Mulholland explained that with satel-
lite newsgathering. stations no longer have
strict geographical boundaries, such as lim-
its of their ADI. As a consequence, regional
news has the chance to grow in importance.
“Then it's a question.” Mulholland re-
marked, “‘of who does a better job™ provid-
ing regional news—state or region-wide sta-
tion consortiums, already operating
successfully in several cases, or the com-
mercial networks, all three of which are now
providing regional news services.

Agreeing that the interdependence be-
tween stations will become more evident
with satellite newsgathering was Stanley
Hubbard, a pioneer in the technology with
his Conus Communications. “The nature of
evolution of this business,” he told more

| TOP OF THE WEEK

than 200 attendees at a Thursday session on
satellite newsgathering, “[is that] TV sta-
tions are relying more heavily on themselves
and other stations. Where do we go from
here? We go to more independence.”

But Mulholland, among others, rejected
the idea held by some that the logical conclu-
sion of satellite newsgathering implementa-
tion at local stations would be the serious
weakening or even demise of network news
programing. “The idea you could do without
network news is wrong,” he said.

Others also raised concerns about using,
as part of a regional or national new sharing
arrangement such as Conus, local journalists
from other stations for live reports on poten-
tially sensitive topics. Other critics of satel-
lite newsgathering suggested gains derived
from the technology are less journalistic than
promotional. Panelist Tom Capra of NBC-
owned KNBC-Tv Los Angeles (which has re-
cently purchased a Hubbard Communica-
tions Ku-band truck), commented during the
hour-long session on satellite news: "It
makes it all go faster, but it doesn’t make us
better journalists.”

Hubbard rankled at the critiques. It hurts
me to hear elitist network comments on ‘you
don’t know what you’re going to get from
local stations’,” he remarked to audience ap-
plause. “Don’t kid yourself, the network
isn’t the only one to cover the news.

System compatibility is one of the biggest
concerns among satellite newsgatherers,
participants in the field suggest, particularly
in the wake of last week'’s news of deals
between satellite provider GTE Spacenet
and ABC, CBS and CNN for transponder
time on GII (BROADCASTING, Aug. 25).

The move by those three companies
leaves unresolved a potential problem of
cooperation among affiliates of those net-
works and NBC and Conus stations that use
RCA's K-2 satellite. Especially worrisome to
many are the radically different communica-
tions packages to be used by NBC and ABC,
CBS and CNN (the latter three will use a
new system, Skyswitch, that, unlike NBC’s,
works on a direct-dial basis without an oper-
ator and is carried on a special communica-
tions-only transponder on the GTE satellite).

CBS’s Sauter blames much of
network’s news problems on
corporate problems; defends
his actions on ‘Morning News’;
Wyman and Jankowski offer
support at earlier meeting

CBS News President Van Gordon Sauter
told CBS affiliates attending the RTNDA
conference in Salt Lake City last Tuesday,
that the problems vexing the network’s news
division “are not editorial.” Rather, they “re-
late to the expanding competition, the frag-
mented audiences, the declining revenues.
the insistent cost increases, the tilting of
power within the broadcast industry, the is-
sues of ownership.”

He said that those problems “will not be
alleviated by shouting at Black Rock. They
will not disappear if new executives take
over the corporation or the group or the news
division. They will be with us for years to
come, bringing pain and frustration and
awkwardness,” he said, adding that the

Al
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problems “can be solved. and, in my opin-
ion, are being solved,” although “it won’t be
quick and it won’t be tidy.”

Sauter’s remarks followed similar words
given during a CBS News bureau managers’
meeting earlier in the week at Park City,
Utah. At that meeting, he was joined by
CBS Chairman Thomas Wyman, and Broad-
cast Group President Gene Jankowski, who
flew in late in the afternoon as an apparent
vote of confidence for the CBS News orga-
nization and its management. Wyman spoke
and took questions for an hour from the
group, which included executive producers
of hard news and senior management. He
stressed CBS News’s importance to the net-
work and discussed the economy and growth
rate at the network, a CBS spokeswoman
said.

In his prepared remarks last Tuesday,
Sauter defended CBS News's employe cut-
backs and its decision to cancel the CBS
Morning News. “There are some who feel |
should have thrown my body in front of bud-
get cuts or layoffs or the Worning News deci-
ston,” Sauter said. “There is a feeling I did
not adequately represent the news division at
Black Rock. I increasingly feel 1 did not
adequately represent the forces of the out-
side world to the news division,” he said.

He said the news department’s problems
were “compounded by the nagging ques-
tions of who will own this company and who
will run it. I wonder if those in the outside
world know the anguish this period of doubt
has brought to bear upon the people who
work in this company. . . we have reached a
point of distraction where our work can be
compromised.”

In his earlier speech last week. he spoke
more specifically about the financial pres-
sures facing the network, saying that CBS
sees no revenue increases for the first three
quarters of 1987 and that even though the
election and Olympics in 1988 could make it
““a good year, there is no assurance that sub-
sequent years will bounce back to the
healthy revenue and profit growth that we
once took for granted.”

While declining to give any details about
CBS’s new morning broadcast, Sauter an-
nounced plans for CBS News to be responsi-
ble for programing the 6-7:30 a.m. portion
of the network’s 6-9 a.m. block with "hard
news.” He said that the 7:30-9 a.m. block
will be produced by a new unit of the
CBS/Broadcast Group outside the news di-
vision. Affiliates—"as is the case now,” he
said—"will have the option of clearing ei-
ther the 6 or 6:30 a.m. half-hour, or both, if
they prefer. They will all be asked to carry
the 7-7:30 a.m. portion,” he said. The CBS
Morning News, Sauter said, cost $35 million
a year and lost $10 million annually.

Despite the problems facing the network,
Sauter was more optimistic about CBS'’s oth-
er news programs, including The Evening
News with Dan Rather and West 57th. Sauter
said 22 more people will be hired for the
latter “in the next few weeks.” While pro-
viding no details, Sauter also said that the
CBS/Broadcast Group has asked CBS News
“to see if we can develop a concept for a
half-hour pilot for prime time consider-
ation.” o
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The definition of local journalism is not black and white any
more. Coverage of stories that, until recently, were too far from
home or too close to deadline for TV stations and cable systems

is becoming the rule rather than the exception. Satellite
capability is allowing news departments to report stories—and
report them live—from virtually anywhere in their market or in the
world. ¢ Some of the stories that sent stations to their satellites
included hurricanes along the East Coast, an earthquake in
Mexico, a volcano in Colombia and a space shuttle explosion in
Florida. ¢ Documentaries and investigative reports examined a
wide range of problems from the farm crisis to illiteracy to
government corruption. ¢ Among the public affairs contributions
were campaigns against drunken driving and drug abuse,
examinations of the growing problem of AIDS and tests for
colorectal cancer. ¢ Capsule reports on what the stations and
systems have been up to in the last 12 months begin on page 40.



KXNBC-TV photographs the “Walk-In Killer”
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WFAA-TV on the scene at the Dallas-Fort Worth Airport

Spot news: around the block and around the world

One of knBc-Tv Los Angeles’s coups in the
past year was footage of Richard Ramirez
soon after his capture by pohce. Ramirez was
dubbed the "Walk-In Killer” and was capltured
by residents of an East Los Angeles neighbor-
hood. A KNBC-TV Crew was on its way to cover a
story in Newport Beach when they saw several
police helicopters and squad cars exiting the
freeway. The crew followed and came upon
police holding suspect Ramirez in a patrol car.
The station began shooting Ramirez, head
bandaged. in the back of the patrol car. Re-
porter Elizabeth Anderson interviewed neigh-
bors and gained first-hand reports on his cap-
ture. The station, upon confirming that police
had arresled Ramirez, interrupted programing
at 11 a.m. for a special report. Hourly updates
were provided throughout the day that includ-
ed helicopter footage of cheering crowds as
the police car carrying the suspect traveled to
the jail. The slation summed up the day's
evenls in a half-hour special at 7:30 that Satur-
day.
a

When the earthquake devastated Mexico City
last September, kTsP-Tv Phoenix, through re-
porter Bill Leverton, provided live, on-location
coverage of the aftermath. The station’s cover-
age also focused on Phoenix residents who
were concerned about how their relatives in
Mexico had fared. Krsp-Tv established a com-
munications link to confirm the fate of some of
those relatives. It also aired public service an-
nouncements for reliet efforts.

Under the banner of “Celebrate Arizora,”
kTsP.Tv Phoenix. for more than a year. has
been aring live newscasts originating from
across the state, exploring its people. places
and events, with reports ranging from the Terri-
torial Prison in Yurma to Zane Grey's cabin on
the Mogolion Rim. This year. the station also
originated coverage around themes. One,
produced at the University of Arizona and the
Arizona Cancer Center, focused on the war
against cancer. Another set of live newscasts
originated from the Phoenix Country Club for
special reports on the Phoenix Open.

KTsp-Tv also provided live coverage in the

wake of the collision of an airplane and heli-
copter in the Grand Canyon last June. Heli-
copter pilot and reporter Len Clements pro-
duced packages on salvage efforts and the
impact of the crash on helicopter tours of the
canyon. Reporter John Kain provided live cov-
erage of events surrounding the crash from
the canyon’s rim.
o

WraaTv Dallas’s extensive coverage of the
crash of a Delta jet earned il national Sigma
Delta Chi and AP Broadcast awards. The sta-
tion went live from the crash site during its 6
p.m. newscast and stayed with the story. unin-
terrupted, for the next five-and-a-half hours.
One reporting team continued reporting live
while another put together crash coverage for
the 10 p.m. newscast. Three live remote units
plus live footage from the station's helicopter
were utilized. WraaTvs reports were fed by
satellite to CNN and other stations across the
country.

Wraa-Tv took its Ku-band satellite newsgath-
ering truck on the road to produce an eight-
day series. A 19-person crew traveled the
roads of Texas focusing on the people and
places of the state during its sesquicentennial
celebration. Six reporters had staked out the
territory in advance of the eight-day push, pro-
ducing some 40 stories to be included in the
Celebrate Texas newscasts.

Wraa-Tv developea a news program for
time-shifting VCR users. INDEX was created

Time .?aing the news on WFAA
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last year and began in the middle-of-the-night
time slot but was switched to 5 p.m. Saturday
as its popularity grew. The half-hour newscast
offers an overview of the week’s news, and
other stories on current issues facing the area.
The show begins with an index and high tech
graphics allowing viewers to skip to the paris
of the newscast they want to see. The station
reports the show is consistently winning its
time period.
o

Shortly before its 5 p.m. newscast. KARE-TV
Minneapolis learned that a funnel cloud had
been spotted in a northwestern suburb of the
Twin Cities. Its helicopter was in the air on an-
other assignment when its pilot. Max
Messmer, heard the report and headed to-
ward the sighting (see box. page 42) and be-
gan sending back live video. The station's me-
teorologist. Paul Douglas, was on the air at
4:50 p.m. with a storm report and the first live
pictures were carried in that weather bulletin.
The station carried live pictures for the next 30
minutes while the tornado stayed on the
ground, cutting in occasionally to provide up-
dates from the studio on weather conditions,
the path of the storm, and possible damage.
Kare-Tv was the first station to broadcast live
pictures, and the only station to broadcast for
that length of time. The entire 5 p.m. newscast
was devoted to the tornado coverage, and the
station cut into the NBC Nightly News at 5:45
to continue coverage of the storm and its after-
math. There was no loss of life and little dam-
age to populated areas.

The video was requested by ABC. NBC,
CBS and CNN, as well as National Geograph-
ic, NASA, the National Weather Service and a
number of colleges and universities. The foot-
age shows details of the tornado that are not
yet fully understood by scientists, giving them
a chance to study funnel formation, wind ve-
locity and lateral movement.

The tornado was one of the most photo-
graphed ever. Many viewers brought videos
and snapshots of the tornado into the station.
In response to viewer requests to see more of
the tornado tape. KARe-Tv produced a half-hour



half-hour special, {/nficard Sirvens. The special
warned viewers that the best place to be in a
tornado 1s in the basement. not on the front
lawn wilh camera in hand.

=i

WnHT Concord, N.H.. is an independent with
a news slaff of three; news director. anchor-
reporter and videographer. The news there
consists of five, 90-second news breaks in the
evening. preceded by a six-minute newscast
al the end of CNN Headline News at 5:30.

The station committed to major coverage of
Chnsta McAulffe when she was chosen for the
Teacher in Space program. She had first been
interviewed by news director Martha Cusick
when she was one of several New Hampshire
teachers interviewed for the program. The sta-
tion followed her through her selection as one
of 114 semifinalists. then 10 finalists, then the
announcement by Vice President Busch that
she had been selected. Cusick and video-
grapher-editor Tony Venti produced a half-
hour piece on McAuliffe that aired a week after
the announcemenl. They also went to the
Johnson Space Center in Houston to interview
McAuliffe and her backup., Barbara Morgan.
On Thanksgiving. the station aired another
half-hour program updating McAulitfe’s Pro-
gress. They were also at Cape Canaveral for
the launch. sharing satellite and uplink time
with wez.tv Boston.

On March 15, wiunT aired Christe MeAnlifte.
A Remembrance.

W}

Kias-Tv Las Vegas broke a number of stones
of national significance last year. One was the
falure of an underground nuclear test at the
Nevada lest site. Some $20 million worth of
test equipment was damaged or destroyed.
According to the staticn, it was the first to re-
port the disappearance of reputed mobslers
Tony and Michael Spilotro. Their bodies were
found a week later in a makeshift grave. Mark
Fierro interviewed serial killer Carroll Edward
Cole with some of the interviews conducted
only hours before he was executed. The sta-
tion's coverage earned it best newscast in
Amenca (division ) from UPI.

a

Kres.-Tv Shreveport, La., won the state UPI
award for best spot news reporting for a tragic
story. While hus tfather was washing the car. a
lwo-year-old boy reached into the glove com-
partment and began playing with a pistol he
found there. The child was killed when the gun
went off. The station covered the story and
followed up with stories aboul the anguished
father, the paramedics and police who re-
sponded and the need lo educate people

A teagic shootivg on K'TBS-TV

-

aboul the dangers of keeping firearms where
small children can reach them.

KrBs-Tv also aired spots about the availabil-
ity of false drivers licenses and the lax enforce-
ment surrounding the license process. It cov-
ered the floeding in the area during June, the
wettest month on record, and the flooding
from Hurricane Bonnie two weeks later.

a

One of the biggest stories in the past year for
KFTY Santa Rosa, Calif., came with February
floods. The station was on the air with cover-
age for 24 hours. In addition to the live reporls
from the devastated area. kFTy provided infor-
mation on access roads. health precautions.
food. clothing and shelter availability, schoo
conditions and relief action. Reporters and
camera crews remained in the field for long
periods. One cameraman was stranded by
floed waters for three days, telephoning in re-
perts to the nightly news from a small patch of
dry land in otherwise totally flooded acreage.
a

After the bombing by Philadelphia police of
the MOVE headquarters. Mayor W. Wilson
Goode appointed a commission to investigate
the resulting destruction of the neighborhood.
To keep viewers informed. xyw-tv Philadel-
phia broadcast special summary and analysis
during the five weeks of hearngs. The broad-
casls aired at 11:30 p.m.. with the station tape-
delaying The Tonight Show with Johnny Cur-
son. It also hired an attorney and former
special prosecutor to team up with anchor
Jack Jones to provide analysis at a time when
a lengthy newspaper strike had shut down the
city's major daily newspaper.

a

Although Raleigh. N.C., is the 37th iargest TV
market, wrAL-Tv Raleigh has eguipment that
could rank up there with top 10 stations. It has
a Ku-band truck. three live ENG vans. a heli-
copter equipped with ive capability and three
satellite downlinks. All that hardware was
called into action as Hurricane Gloria churned
up the coast last year. The station transmitled
60 uplink feeds for 50 continuous hours. as it
covered the progress of the storm. There were
also microwave feeds through the four-city
Carolina News Network.

Two members of a "Witness For Peace”
group, which is based in Durham, N.C.. were
among 29 kidnapped by Contra rebels in
Nicaragua. WRaL-Tv wasted no time in sending
a reporler to the scene. Reporter Ned Colt filed
four reports: documenting the group’s safe
landfall after their release. providing an over-
view of the situation. profiling the peace group
and covering the turmoil in the region.

a

Last November when West Virginia was hit by
serious flooding. wsaz-Tv Huntington, W.Va.,
took to the road providing live broadcasts from
the governor's emergency service control cen-
ter in Charleston. The station also sent a cam-
era crew to Hinton which provided live reporls
via telephone during the worst of the fiooding.
The station later broadcast taped reports from
Hinton.
8]

One of the bigger stories for weaL-Tv Balti-
more over the past year was one that gath-
ered national attention—the Maryland savings
and loan crisis. It began in May 1985 and is
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still making news. WBAL-TV's continuing cover-
age of this complex story included examina-
tions of the depasitors. the confusion, the leg-
islation o deal with the problem, the court
proceedings and criminal investigations and
what it would mean to the taxpayers. Over the
past year. the station has interrupted program-
ing to cover statements by the governor, spe-
cial sessions of the Maryiand legislature, court
proceedings against the owner of one of the
S&ls as well as exclusive reports on many
aspects of the story.

WaaLv found a local angle to last Septem-
ber’s earthguake in Mexico City in a local ham
radio operator who was working around the
clock relaying messages worldwide to fam-
ilies with relatives in the stricken city. The sta-
tion did a follow-up piece on one Baltimore
family, the Garcias, whose children were miss-
ing in Mexico City They had no money to fty
there and search for them. A viewer who saw
the story called the station and offered toc pay
for their trip. WBaAL-Tv went along and filed daity
reports via satellite until the children were
found unharmed and were reunited with the
family. Followups continued as the Garcia chil-
dren were brought to Baltimore, enrolled in
school and celebrated Thanksgiving in their
new country.

While in Mexico City, reporter Nat Harrington
and photographer Chuck Cochran, were
asked by opera singer Placido Domingo to
send requests for a special piece of equip-
ment to cut through concrete. The news de-
partment |located the gear and got govern-
ment officials to expedite shipping.

Another big breaking story for wBaL-Tv was
Hurricane Gloria. The storm was headed for
the Maryland coast and the resort of Ocean
City. The station dispalched two crews, two
reporters, an anchor and a field reporter to
Ocean City where they went live via satellite.
Storm preparation and predictions were cov-
ered in reports from Baltimore and Annapolis
with the station’s metecrologist. Norm Lewis.
providing constant updates. When it was de-
lermined that the hurricane would reach land
in the early morning, the station added a spe-
cial 6:30 a.m. half-hour newscast with live re-
ports from Ocean City police headguarters
and Annapolis. where very high tides were ex-
pected. It stayed on the air from Ocean City as
the eye of the storm passed.

At 9 am. on May 19, waaL-Tv learned of the
sinking of the Pride of Baltimore, a replica of a
clipper ship that served as the city's goodwill
ambassador. Later that morning, eight crew
members were found in a life raft off the coast
of Puerto Rico. By noon, the station had a live
interview with the Coast Guard in Miami, using
the Newstar Network and wtvd Miami's Conus

Pride of Baltimare crew rescite on WBAL-TV




On the trail of a twister
Tom Empey, news photographer, KARE-TV Minneapolis

Some duys, shooting video for « TV news departinent is pretty
routine. Then there are other days...

Kare-Tv's helicopter pilot, Max Messmer, and | left at about
4:45 p.m. on assignment to get a live aerial shot of a block party
in downtown Minneapolis

After receiving approval from flight control we approached
our destination. Suddenly, an excited pilot squawked over the
radic that he had sighted a funnel cloud in the Brooklyn Park
area, a Minneapolis suburb. We snapped our heads in that
direction and saw it too. Max immediately banked the chopper
in that direction while requesting clearance for that area.

| switched on the microwave equipment, pulled down the
window and started shooting. At 450, we were sending iive
pictures back to the station. | was lold that people preparing the
5 p.m. newscast ripped half-written scripts from their typewrit-
ers, preparing for what would turn out to be an hour and a half of
fly-by-the-seat-of-your-pants broadcasting.

As we approached the funnel, we watched as the tornado

bounced along the landscape. | had one thing in mind: get as
much footage as possible before it disappears. | never dreamed
the tornado would sit on the ground for so long, but | knew my
camera would probably be hot until it dissipated.

Max brought us close, sometimes as close as a quarter mile,
while keeping watch for the rocks, pieces of trees, and other
debris swirling in the 250-mile-an-hour winds of the tornado. We
watched as the twister tossed trees into the air like toothpicks,
popped high tension wires and threw debris thousands of feet
into the air. | was able to get great closeups of the tearing action
of the tornado thanks to a gyroscopic lens (a Schweim Co. 60/
300 gyro-zoom lens) that helped smooth the bumps and losses
from the turbulence as well as the vibrations of the chopper. We
followed the tornado, broadcasting live piclures, for more than
25 minutes.

Many variables went into our coverage: a great pilot, the best
equipment and a station staff who knew what to do with it It
made for a wild ride, and definitely an unroutine day

The tornado forms
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This picture was taken by University of Minnescta pho-
tograher Mike Leschisin, and ran on the front page of
the Minneapolis Star and Tribune. The arrow points to

the KARE-TV helicopter.

Damaged roof and overturned truck

truck. At the same time, reporter Rich Hol-
lander and photographer Howard Melnick left
for Puertc Rico. where the survivors were to be
taken via helicopter. They booked the only
uplink on the island, in San Juan, and reported
live during the 5:30, 6 and 11 p.m. newscasts.
Hollander also covered the crew's reunion the
next day with associates of the Pride. He did a
live phone report for the noon newscast and
fed back passages to be used with his live
shots at 5:30 and 6 p.m.

When the space shuttle Challenger exploded,
wJLA-Tv Washington had Dan Lewis on the
scene at Cape Canaveral shortly thereafter,
providing live interviews of NASA principals
and an inside view of the events leading up to
the catastrophe.

WuLa-Tvs Ed Turney and station photogra-

pher Peter Estrada traveled to Ocean City,
Md., to reporl on the progress of Hurricane
Gioria. They remained behind long after the
city was evacuated, shooting footage of
Ocean City's boardwalk as the storm swept it
away. Estrada won an Emmy for his photogra-
phy.

WJLA-TV was also on the scene of another
natural disaster, a flood that devastated West
Virginia. The station's David Paulson and pho-
tographer Hal Herman flew in on a helicopter
after the flood subsided and recorded the
heartbreak of its aftermath. The station’s cover-
age earned Emmys for best spot news seg-
ment and for Paulson's reporting.

o
WTHR Indianapolis originated its entire news-
cast from remote locations in four Indiana
counties last November. Since that initial pro-
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j&ct, the station has originated newscasts from
10 county seats across the state. Daily re-
maoles are being planned for two weeks at the
Indiana State Fair. About half of the special on-
location features are done in advance of the
full crew's arrival with the remainder produced
on the day of the broadcast. The three camera
remotes come complete with portable sets
promotional support, a centralized temporary
bureau and computer link-ups.
o

On Sept. 14, 1985, a Southern Pacific train
derailed over the Medina river, spilling 50,000
gallons of sulphuric acid. According to execu-
tive producer Gary Boyer, KSATTY San Anto-
nio, Tex., was the first station to have early
morning video of the scene, shot from its heli-
copter. Coverage continued throughout the di-
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saster, with newscasts co-anchored from the
scene.

On Oct. 16, 1985, an empty bus was stolen
by a man who took police on a six-mile chase
that ended in the death of a three-year-old girl.
Photographer Rey Elizardo and reporter Cathy
Teague were on the scene within minutes, with
coverage that won them a first-place award,
UPI Best Spot News.

On June 8, ancther train derailed in the
area, this one carrying the hazardous chemi-
cal, butadiene. The accident killed two; hun-
dreds were evacuated. Ksartv was at the
scene 24 hours a day for eight days, providing
live coverage of the evacuation, news on shel-
ters and efforts to extinguish the fire.

O

KrLa Los Angeles found itself in the thick of
two potential disasters in the past year. A small
plane, in making its approach to Ontario Inter-
national airport, became entangled in high
tension wires, while its two passengers clung
to life some 90 feet above the ground. Report-
er Stan Chambers arrived on the scene and

the station went live for its 10 p.m. newscast
and continued coverage for three hours (the
feed was picked up by CNN) until the two men
were rescued.

K1La got a call from the manager of a Bever-
ly Hills jewelry store after a gunman took hos-
tages there. The manager asked the station to
send a news crew to the store so the gunman
could see himself on TV, The gunman eventu-
ally got on the phone and the media became
involved in the three-way communication
among it, the gunman and the sheriff's depart-
ment. The gunman {old kTLA assignment mar:-
ager, Ken Levine, that the store's security
guard had been killed and another hostage
was about to be killed. Levine talked through-
out the day with the hostages and the gunman
about his demands for food, water and a news
crew. During the seige KTLA interrupted pro-
graming for live reports from the scene and
portions of its interview with the gunman aired
on other stations nationwide.

o

A leak from a chemical plant forced the evacu-
ation of daycare centers and elementary
schools in Roebuck. S.C. Wspa-Tv Spartan-
burg, S.C,, covered the exodus live, providing
parents with information on where their chil-
dren had been transported. As the station in-
terviewed parents and nearby residents, it dis-
covered long-standing complaints against the
plant. As a result of the complaints brought by
area residents, the factory has instailed an au-
dible warning device to alert residents of an

emergency.

Wspa-Tv went live from Greenville, S.C., to
cover the arrival of 42 tons of hay—donated by
lllinois farmers—on an Air Force C-141 trans-
port plane. The station interviewed South
Carolina Governor Dick Riley as he greeted
the plane and Tom Trantham. the dairy farmer
whose plea for help on a network newscast
sparked the airlift.

u]

To improve its local news coverage, wcco-Tv
Minneapolis has developed what it calls “in-
stant special reports.” Whenever an important
story breaks., wcco-Tv presents live, half-hour
special reports on short notice. One such re-
port was on the Gopher rape trial. In January,
three members of the University of Minnesota
Gophers basketball team were accused of
raping a woman in Madison, Wis. When the
verdict was handed down in July, the station
presented its “instant special report” live from
Madison.

Wceo-Tv cameras were allowed into the
courtrcom in October to record the conduct
hearings of Scott county, Minn., prosecutor
Kathleen Morris. Morris had been accused of
using improper methods in the investigation of
child abuse cases in the town of Jordan, Minn.

A crew from wecco-Tv set up shop in Austin,
Minn., during the strike at the Hormel meat
plant. Nightly reports were sent by satellite on
the day's breaking news and on the effect the
sirike was having on the city and the families of
the strikers.

n]

In May 1986, Rhode Island Supreme Court
Justice Joseph Bevilacqua was undergoing
impeachment hearings. WLNE-Tv Providence,
R.l, devoted reporter Al Vaughters, free-lance
producer Rebecca Morris, associate produc-
er Audry Laganas and photographer Tom
Turner to produce the station's coverage. The
unit produced stories for the early and late
newscasts. the station also aired a 15-minute
special report each night following the late
newscast. The special reports allowed more
time 1o be devoted to key testimony and live
interviews, both remotes and in-studio, with
principals in the case. After three weeks of
hearings, Bevilacqua resigned. WLNE-Tv aired
two special reports that day. The first immedi-
ately following the network news, the other fol-
lowing the 11 p.m. newscast.

o

The coverage by wncr-Tv Greenville, N.C., of
a school bus accident that killed six children
was honored with state AP and regional
RTNDA awards. WncTTv followed up its cover-
age of the the accident with reports of the Na-
tional Safety Board investigation, efforts to

Wy =
A school bus accident on WNCT-TV
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conscle the students on the bus and their
classmates, how the bus driver prevented the
accident from being worse and the lawsuits
that were later filed.

[m]

The acquistion of a satellite newsgathering ve-
hicle (SNV) and wcsc-tv Charleston, S.C.s.
participation in the Conus network has in-
creased its ability to cover news and score
beats. Wecsc-Tvs truck went to Lake City, S.C.,
home of Challenger astronaut Ron McNair, to
gather live reaction from family and friends
after the shuttle explosion. The station sent a
reporter and producer to the Johnson Space
Center in Houston and was scon broadcasting
live from both sites. Included in its followup
coverage was what it said was the only live
coverage of McNair's memorial service.

The Conus network helped wesc-tv give its
viewers updates on the path of Hurricane Glo-
ria. Each station in the network broadcast con-
tinuous live shots plus live bulleting for news-
casts for member stations.

The Conus network aiso helped it stay

WCSC-TV reporting from Honston

ahead of the competition by tracking Midwest
hay donations as they traveled to the drought-
stricken areas in the southeast.

And when an escaped convict began bum-
ing rural churches in wesc-Tv's ADI, the station
sent its SNV to follow the story that was be-
yond the reach of microwave units. Live re-
ports and updates throughout the night kept
viewers informed as officials tracked the esca-
pee. The station set up a command post to
coordinate live coverage and broadcast an
advisory from police officials asking residents
to go to their local churches and stand guard
overnight.

o

Widescale flooding in Virginia last November
provided wxex.-Tv Richmond to shine. !t aired
live cut-ing throughout the day and evening as
the flood watch began. Reports tracked river
levels, flood forecasting and warnings. The
evening newscast was lengthened to one hour
for two days that experienced the most serious
flooding. During those newscasts, a field an-
chor was stationed in downtown Richmond
and a second live crew reported from the
James river. Other reports reviewed emergen-
cy evacuation plans. the threat to drinking wa-
ter and the scope of the cleanup. The wxex-Tv
helicopter, along with a ground crew, captured
the rescue of two boys from the rain-swollen
river by the Air National Guard.

WxEex-Tv last December joined with three oth-
er television stations and 56 radio stations to
form the Virginia News Exchange. In a daily
conference call, the stations exchange story
ideas, tips and background information. The



television stations, through the public broad-
casting microwave system, exchange news
packages daily Among the sSCoops WXEX-TV
has reported in its markel because of the ex-
change, it says, was the verdict in the Walker
spy lrial case.

mj

Wevi-tv Philadelphia sent reporter Eliott Rod-
riquez to Mexico to Cover the earthquakes in
that country last Seplember. Downed tele-
phone lines made communications difficult
and it was two days before Rodriguez could
file reports. only after a private jet flew him to
Houston where he sent material from co-
owned «krre-Tv there. Included in his reports
was a hand-delivered message from a survi-
vor {o her family in Philadelphia.

The station sent 19 staffers to cover the Li-
berty Weekend celebration. Reporting live
from the top of a 29-story building in 50-mile-
per-hour winds, it felt more like January than
July, said wevi-Tv anchorman Jim Gardner. Dur-
ing the coverage, wpvi-Tv conducted an im-
promptu ship-to-ship interview, as the station's
boal sailed alongside that of singer Billy Joel
and his wife, model Christie Brinkley, during
the “parade of sail.”

o

On May 24, were Wilkes-Barre, Pa., aired an
hour-and-a-half presentation of the opening
ceremonies of the portable replica of the Viet-
nam memorial wall, known as the Moving Wall,
in Pottsville, Pa., where it made its only appear-
ance on the East Coasl. The broadcast was
done with three cameras and a satellite uplink.
The week preceding the walls appearance,
the station aired a five-part series on the wall
and its effect on the cities it has visited. The
planning for the series took several months
and included numerous sessions with the vet-
eran’s organizations that planned the exhibit.
The station also sent a crew to Hot Springs,
Ark., where the wall had appeared before
coming to Pennsylvania.

a

On election night 1985, wpeJ Roanoke, Va.,
prepared for extensive live coverage of the
gubernatorial election coverage 200 miles
east in Richmond. What it had not prepared for
was the worst flood in Roanoke's history. The
station was positioned to air updates from
both the Democratic and Republican head-
quartes and to feqd the coverage to several
stations across the state. There were also
plans to go live from key regional locations
within the viewing area. The station now had
the dual challenge of covering the elections
and the flood.

Coverage of the flood continued for days
and the following Wednesday a thirty-minute
documentary on the flood aired in prime time
against a two-hour episode of Dynasty, gar-
nering a 27 rating and 42 share. The station
received 1,500 reguests from viewers for
tapes of the flood documentary as well as re-
quests from a number of emergency and hu-
man service organizations.

o

A brush fire burned more than 3,500 acres in
the Sierra Nevada mountains, near the Califor-
nia-Nevada border. KTvN Reno has eight re-
porters, six photographers and two live units.
The fire was 60 miles away and out of live
range. They established a live location about
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five miles from the fire and coordinated Crews
so that photographers could return to the live
truck in time to microwave video 1o the station
for the 5 and 6 p.m. newscasts. The crews
showed how the firefighters were baittling
flames in steep terrain and how families in the
threatened areas were fairing. The 11 p.m.
newscast featured stories on people who
saved their homes, and those fighting the fire.
The coverage was followed over the next few
days with profiles on how the firefighting was
coordinated, the role of volunteers and the
method of assessing the damage.

Another story that required creative cover-
age was a hostage situation at a local conve-
nience store that happened just as the station
began its 6:30 p.m. newscast. The news de-
partment confirmed the story, then gave it to
the anchor. A live truck was dispatched to the
scene and the news crew was able to file a live
report outside the store during the last part of
the newscast. As the situation continued, KTvN

broke into programing with updates. They
were able to get close enough to show the
man pacing the floor. He eventually released
all his hostages, but refused to give himself
up. In the end, he ran out the door with his gun
pointed at police, who shot and wounded him.
The station cut into programing with live foot-
age of the man on the ground, the police rush-
ing in and the ambulance arriving.

a

When the space shuttle Chalienger exploded,
waBc-Tv New York went on the air with a half-
hour “instant” special. It went live from Pasa-
dena, Calif., at the Jet Propulsion Lab, with its
meteorologist, Dr. Bill Gutsch, from Cape Ca-
naveral with correspondent Mike Parker, and
in Concord, N.H., with Tim Fleischer. Reporters

talked to ex-astronauts, school children and

New Yorkers.

For a week during the Statue of Liberty cen-
tennial, waBC-Tv's Ernie Anastos and Roz
Abrams anchored the 5 p.m. news from a 20-
by-40-foot platform on Governer’s Island. Re-
ports from other sites and aerial coverage
were inCluded. The station also ran public ser-
vice announcements from May to the end of
Liberty Week in which its correspondents
shared stories and thoughts about liberty.

a

When riots erupted last year over the results of
local elections in the Mexican city of Auga
Prieta, koLo-tv Tucson, Ariz., was there filing
live reports. For four days, the station’s corre-
spondents Carmen Jeffery and Gerry Grant
and videographers Dennis Monahan and Ma-

Rl B

“If you think this is dry—
Just wait ’til we get to the oasis”
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Mexican rioting on KOLD-TV

na Canaies broadcast daily on tne situation
which included footage of rioters storming the
city hall and burning police cars. The station
used its bureau in nearby Sierra Vista, Ariz., to
microwave the reports back to the station.

The escape of convict Lee Artis Befford from
a Pima county, Ariz., courthouse, was another
newsmaker for kOLD-Tv The station was on the
air reporting Befford's escape shortly after it
occurred and kept viewers informed through-
out the day KoLo-tv followed the story for two
days as the station tracked down several
leads that led correspondent Tim Daly and vi-
deographer Mike Knott to Mexicali, Mexico,
for what they believed would be Befford's ap-
prehension, finding instead, two men wanted
for several armed robberies in Texas and Ari-
zona who were arrested in Mexicali. Sticking
with the Befford story, the station wrapped up
its coverage with a report that evening—live
via sateliite—on Befford’s court appearance in
Los Angeles and an interview with Los Ange-
les police concerning his arrest.

Halley's Comet was seen by KOLD-TV viewers
when the station broadcast live from nearby
Mount Hopkins. Using the telescope on the
mountain, the station was able to telecast a
computer-enhanced image of the comet. The
broadcast was also carried live on CBS Morn-
ing News. which sent its weatherman, Steve
Baskerville, to the site.

o

With the tall ships arriving in Providence, R.l,,
wpRETY pulled out all the stops. Three camera
crews were sent out as the ships arrived and
provided live and taped coverage for the
evening newscasts. And the station culminat-
ed its coverage with a one-hour live show at
noon on July 1. The production required six
live cameras at four different locations includ-
ing one on a helicopter that provided a mast-
top view of the ships. The ships drew more
than 500,000 spectators for the four-hour pa-
rage.

Weri-v also spent five weeks on the road
providing news and feature reports from var-
ious sites in the ADI. The first week, the seven-
person crew profiled Newport, providing both
live and taped coverage of the issues con-
fronting the city: waterfront development, new
construction, waste treatment and the growth
of tourism. The station went next to cover the
350th anniversary of the state, providing live
cut-ins for the evening and late-night news.
The next stop was Narragansett, profiled as
one of the state’s fastest growing areas. Once
again, live and taped reports were sent back
to the station using WPRI-TV'S microwave pro-
duction unit. The station also traveled to the

Blackstone Valley, recognized as the birth-
place of the American industrial revolution,
and profiled New Bedford and Fall River,
Mass.

aQ

AMC-Jeep is the largest employer in the Tole-
do, Ohio, area. In early 1986, AMC said it was
considering closing its plant there. WroL-Tv
Toledo aired 66 stories on the company and
its unions. The station was the only one in the
market to interview AMC President Joseph
Cappy as he was attending an auto show in
Chicago. WroL-Tv also aired a half-hour prime
access special on the plant. During the course
of continuing discussions, the station reported
on politicians urgings, employe marches and
citizens calls for the auto maker to stay in Tole-
do. The station visited a General Motors plant
near Detroit, comparing it to the AMC plant in
Toledo. It also followed secret meetings be-
tween AMC and union representatives held in
Ann Arbor and reported on the major stum-
bling block: a repayment of money invested in
the company by its employes.
8]

WHIO on the scene at a chemical fire

When a freight train derailed and a tanker car
carrying chemicals burst into flames, wHiO
Dayton, Ohio, swung into action. The station,
using three cameras, including one in its heli-
copter, was on the air live 20 minutes after the
4:30 accident. For the next 40 minutes live
coverage detailed what had happened, where
the toxic cloud was headed and details of
evacuation plans. The evening newscast was
expanded to 90 minutes providing details of
the status of the fire and evacuation plans. In
the eight hours following the accident, wHIO
was on the air live for five hours.

The story did not end that day The station
followed up the next day and was preparing to
photograph the flames from its helicopter late
in the day when a second explosion occurred.
The scenario began all over again as evacua-
tion plans were reinstituted and wrio provided
information on the best routes to leave the
area. The 6 p.m. newscast that evening ran
until 8:40.

=]
In May, a nine-year-cld was stricken with heart
failure on a Chicago bus, WLs-Tv investigated
and found witnesses who said the driver re-
fused to deviate from his route and take the girl
to a hospital. Reporter Linda Yu broke the story
the next day from the street corner where the
girl was stricken and showed how close the
spot was to a children’s hospital. Yu inter-
viewed the child’s mother and the bus passen-
ger who eventually took the girl to the hospital.
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WLS-TV's Linda Yu

Included in the reports were details of the
child's history of heart problems, the ambigu-
ities in the transportation departrnent’s guide-
lines on such problems, coverage of the bus
driver’s suspension and an exclusive interview
the day the driver returned to the job.

o

When the clipper ship, The Pride of Baltimore,
sank off the coast of Puerto Rico in May, wuz-Tv
Baltimore sent a team of reporters to Puerto
Rico and Miami to cover search operations.
The station aired live reports from both loca-
tions and claimed to be "the first to speak with
the surviving crew members upon their arrival
in Puerto Rico, and later in Baltimore.” The
station followed up with a documentary on the
ship.

As part of its pre-election coverage, which
included a series on the candidates, wJz-Tv
held a "Candidates Quiz.” The station gath-
ered the politicians in the studio and gave
them a kind of pop quiz. on current affairs.
Most of the candidates scored poorly and the
story was picked up by the networks, newspa-
pers and wire services.

Wuz-tv was on top of a big story when a
murder suspect who was the subject of a na-
tionwide search decided to turn himself in by
calling the station from a bus terminal. Wuz-tv
notitied the police and sent a news crew aiong
to cover the arrest.

w]

Kovr Sacramento, Calif.,, anchor Susan
Blake and photegrapher Ken Day were in Isra-
el on assignment when U.S. planes bombed
targets in Libya. They provided sateliite re-
ports of reaction there to the attack in the Mid-
dle East. The station also claimed an exclusive
with its flood coverage in northern California in
February Kovr reported the devastation that
affected thousands of residents and it aired
live pictures from the town of Linda after the
levee broke there. The station also sent a news
crew to cover the Mexican earthquake, filing
reports from the scene of rescue operations.

=]

Kpix San Francisco went 1o Latin America to
cover two disasters. Reporters Miranda
Dunne and Linda Schacht covered the Mexico
City earthquake. Schacht focused on two ba-
bies found alive after being buried for nine
days. The station said Schacht was the only
reporter who learned of the rescue and was
there with a crew when the first baby's parents
came to the hospital to see if the child was
theirs. A kpix crew flew to Colombia to cover
the devastation following the volcano erup-
tion. The crew traveled 13 hours by plane, an-



-

other six hours by car and then walked for six
miles to get to the devasted town of Armero 1o
cover rescue operations.

s}

ABC ran a story on its World News Tonight
about a South Carolina farmer who was going
lo sell his cattle because the drought had left
him unable to feed them. A central lllincis farm-
er called his local ABC affiliale. wano-Tv Deca-
tur, lll., asking for the phone number of the
Soulh Carolina farmer because he wanted to
give him 10 acres of hay The station got the
number. then interviewed the llinois farmer
and sent the lape to ABC. The Hay Express,
an effort by tarmers in the Midwest to help their
drought-stricken neighbors 1n the Southeast.
had begun. During the first few weeks of the
effort. wanD-Tv filmed hay collection efforts, in-
cluding the loading of hay on a military trans-
port plane and the formation of an 80-car hay
train. ABC used wanD-Tv footage as part of its
coverage of the story. and reciprocated by
providing wanD-Tv with ABC footage of the hay
arriving at its destination.

WanD-v has found ilselt doing more team
reporting on stories. An example was its cover-
age of the Chernobyl nuclear reactor disaster.
A network piece told the story from the USSR,
while a station reporter live from an area nucle-
ar plant explained the differences in plant con-
struction that would preclude a similar catas-
trophe there. A meteorologist on the sel
showed the wind conditions that would be re-
quired for fallout to reach the Midwest, while a
medical reporter discussed precautions nor-
mally taken when radiation exposure is a pos-
sibility.

a

A gas explosion leveled a Derby. Conn.. res-
taurant. Wine-Tv New Haven, Conn., was on
the scene within minutes, having just picked
up one of their remote trucks from a repair
shop nearby. Coverage also originated live
from a local hospital where the injured were
taken.

Weather anchor Geoff Fox had plotted the
path of Hurricane Gloria, and the station had
aired specials on how to prepare for it. So,
when the storm hit the Connecticut coastline
Sept. 27. wINH-TV was ready with continous
live coverage, using trucks until high winds
prevented pulling up their masts. Then. phone
lines were used. Information included evacua-
tion updates, school and work closings and
the slatus of marinas. Because of widespread
power outages during the storm. the station
aired a special report on the hurricane the fol-
lowing week.

o

Hurricane Elena provided wrtvt Tampa, Fla,,
with some of its most ambitious spol coverage
over last year’s Labor Day weekend. The sta-
tion had put together a hurricane plan prior to
Elena’s threat that contained a number of con-
lingencies, including arrangements to contin-
ue broadcasting if the wivt studios had to be
evacuated (which did not happen). When the
hurricane approached, the plan went inlo ac-
tion. This included making sure all station em-
ploye phone numbers were up to date. It also
included a computer break-out of the different
evacuation zones so viewers could be in-
structed where to go for shelter. There were
lists on what to do during such an emergency.
including what 1o take to the shelters. the best

way to secure their property. phone numbers
for emergency management and how to get
traffic information. The station's six meteorolo-
gisls and the enlire news crew were on a con-
stantly rotating schedule. All vacations and
leaves were canceled. Using the stations sat-
ellite truck. wrvt reported from as far away as
150 miles. When the storm finally turned away.
the station followed it to Alabama. using its
satellite network.

W1vT sent a three-person crew to Colombia
lo cover the aftermath of the Nevada del Ruiz
volcanic eruplion. The crew traveled with a
Tampa woman searching for her brother. Re-

bl
A Colwnhian resene on WTVT

porter Alan Wendt described the conditions:
“Loaded with gear. we had to cross rickety
makeshift trails over a sea of mud. The stench
of dealh was nearly overwhelming. as was the
sight of dozens of decaying bodies strewn
along the path.” In addition to filming the res-
cue of a man buried in mud. the three helped
dig him out. Despile transportation problems
and other difficulties. the crew managed to
make their deadlines every night for a week.
o

Major portions of the East Coast braced for
Hurricane Elena last September, including
wGME-Tv Portland, Me. It added two half-hour
newscasts and provided live updates from
three meteorologists every half hour keeping
viewers abreast of developments. When regu-
lar programing aired. wGME-Tv supered the Na-
tional Weather Service advisory on the boltom
of the screen. During the evening newscast,
wGME-Tv aired live pictures of surf and weather
conditions on the coast. Live reports also
came in lrom shelters set up to house coastal
island inhabitants evacuated for the storm.
WaME-Tv was forced to use auxiliary power for
the 11 p.m. newscast in which the station re-

ported live from Central Maine Power on the
status of outtages.

WGME-Tv provided exlensive coverage on
the prospects of creating a nuclear waste
dump in the state. Hearings on the subject
were arred live. In one case. the station had to
temporarily mount a dish 1.000 feel up its
lransmission tower to assist In sending cover-
age. One night, the station pre-empted its
pnme time lineup to air a three-hour town
meeting. A satellile hookup with officials in
Washington was established. Telephone lines
were opened for viewer questions and remote
locations were set up near proposed waste
sites. Nine cameras from four locations were
used in the broadcast.

WGME-Tv also covered the space shuttie
tragedy It followed two Maine teachers who
were semifinahsts in the teacher-in-space pro-
gram to Florida for the launch. Qre returned
home after the flight was delayed. WGME-Tv put
a wireless microphone on the remaining
teacher to capture the reaction to the launch.
The station aired live and taped reports from
Florida covering the tragedy. And wGME-Tv said
It was the only local station to air Christa McAu-
liffe’s funeral.

a

WowT Omaha sent a three-person crew to Te-
cate. Mexicc, to file live reports on a high
school church group spending a week there
building homes for needy families. Using a
salellite truck out of San Diego. aboul 40 miles
away. the crew broadcast live reports for three
days. They were linked to another truck back
in Omaha that allowed the childrens parents
to talk with them.

a

During the months belween fall 1985 and
spring 1986, ksTtp-Tv Minneapolis-St. Paul
provided regular coverage of an expedition to
the North Pole led by Minnesotans Will Steger
and Paul Schurke. Also in the crew was Ann
Bancroft. a Minneapolis elementary school
teacher. believed to be the first woman to
reach the North Pcle on fool.

Reporter Jason Davis and photographers
Kimmon Harmon and Don Friedell shuttled be-
tween the expedition and its base camp €00
miles above the Artic Circle to gather live and
taped reports that were transmilted to KSTP.TV
by satellite and stations around the country on
the Conus system. On two occasions KSTP-Tv
covered missions to rescue injuned members
of the expedition. A taped report was made
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when the expedition reached the Norh Pole,
followed by interviews with the crew members
back at base camp. The next day most of the
crew flew back to St. Paul with Davis. Harmon
and Friedell and a live halt-hour special was
presented to celebrate the homecoming.

o
When Chicago held a parade for Vietnam vet-
erans. wMag-Tv Chicago provided live two-
hour coverage of the event, pre-empting net-
work programing. Co-anchors incorporated
pieces from 10 reporters covering the parade.
Pre-produced reports examined MIAs, the ef-
fect of Agent Orange, widows of vets, women
who served in the war, the plight of AmerAsian

A parade of veterans on WHAQ-TV

children and a profile of parade grand mar-
shall, General Wiliam Westmoreland. Cover-
age was anchored outside the reviewing
stand where dignitaries were available for in-
terviews. The station’s early evening newscast
was devoted to parade coverage, recapping
the day’s events.

WwmaQ-Tv also provided on-the-spot cover-
age of the Mexican earthquake and the ensu-
ing rescue operations. The NBC Stations Divi-
sion flew a satellite newsgathering truck to
Mexico City where a wmaQ-Tv news crew wait-
ed. For three days, the crew worked under
difficult conditions, sending back exclusive
live reports for the 4:30, 6 and 11 p.m. news-
casts. Back in Chicago, news personnel
brought the story home to viewers talking to
area Mexicans about their fears and concerns
for their relatives.

[m]

Wez-Tv Boston began its pre-launch cover-
age of the space shuttle Challenger live from
Cape Canaveral with two special reports. One
focused on how New Englander Christa
McAuliffe had been chosen and trained to be-
come the first ordinary citizen to travel in
space. The second was on how her children
and "young astronauts” were learning about
space science. The latter story was tied into
anocther story later the same day on the short-
comings of space science education in Mas-
sachusetts schools. Live and taped reports
from Cape Canaveral continued for the next
five days. Moments after the explosion, repor-
er Liz Gonzales was live from the launch area.
Through the station's Canaveral uplink facili-
ties, the station also serviced three other New
England stations. Gonzales stayed with the
story during the first days of the investigation
and recovery of shuttle parts; then she went to
Housten to provide taped and live coverage of
the national memorial services atlended by
McAuliffe’s family Wez-tv produced a hali-
hour special on the disaster and coordinated

live and taped coverage of the official New
Hampshire memorial service at the state
house in Concord for Group W stations in
Philadelphia and Pittsburgh, and for NBC and
the Newsfeed Network.

Wez-Tv mobilized all its resources, including
a portable satellite uplink, as New England
prepared for the onslaught of Hurricane Glo-
ria. The station provided continuous coverage
for 11 hours from nine locations throughout the
New England storm path with live and taped
reports from New Bedford. Providence, Har-
ford, Springfield and Boston. In the wake of
the storm, which left hundreds of thousands of
homes without power. wez-Tv provided con-
sumer information on marine and property in-
surance, tree removal and how 10 cope with
delays in the restoration of phone and electri-
cal service.

After lying on the ocean floor for 70 years.
the ocean liner Titanic was discovered by a
team of American and French scientists. Wsz-
Tv used its microwave capabilities to provide
extensive live coverage from the Woods Hole
Oceanographic Institute on Cape Cod, the
base of operations for the Titanic mission. The
week-long effort featured reports on the sta-
tions 6 p.m. newscast and on its 5:30 p.m.
show, Live On 4.

[u]

The city of Rochester, N.Y., had been having
problems with bacteria in its water supply for
months when a decision was made in early
July to ban the use of all city water for human
consumption.The announcement came late
one afternoon and wokn responded with ex-
panded coverage on the 6 p.m. newscast. The
first reports told what had happened and why,
followed by detailed expianations of where to
get good water and what would be the delete-
rious effects of drinking the contaminated wa-
ter. The story continued for weeks as the city
struggled to pinpoint the cause. WoKkR's cover-
age continued as well, with stories on the eco-
nomics of public water, how some con artists
took advantage of the crises by posing as city
water officials to gain access to homes, and
the lack of purity standards for the bottled wa-
ter many residents were using.
[n]

When southeast Texas was hit by hurricane
Bonnie, xJac-Tv Port Arthur, Tex., metecrolo-
gist Bob Becker stayed at the station to moni-
tor the storm throughout the night. When the
storm moved inland, the station’s reporters
covered the coastline from Texas to Louisiana.
The storm knocked out the power to the station
and when power was restored, the transmitter
link was moved by the wind, making it impossi-
ble to transmit from the station. The station
engineers and production crew set up an
emergency news studio at the transmitter
tower, enabling kJac-Tv to continue broadcast-
ing news of the storm.
C

When a man with a weapon burst into the of-
fice of Representative Joseph Kolter (D-Pa.),
in New Castle, Pa., and took hostages, Koka-
Tv Pittsburgh was soon on the scene cover-
ing the man’s list of demands for the congress-
man, who was not in the office. The station led
its 6 p.m. newscast with the story, plus it had
the congressman live from Washington,
thanks to help from Group W Newsfeed.
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Some of the worst flooding in recent mem-
ory caught the Pittsburgh area by surprise on
Friday, May 30. KDka-Tv began to move after
hearing of a series of emergencies over var-
ious two-way radio frequencies. In addition to
coverage on the regular newscasts, the sta-
tion was on the air every half hour, starting at
7:30 the night of the flood, followed by an ex-
panded 11 p.m. newscast. Coverage contin-
ued over the weekend and into the next week
as eight people died and the President de-
clared it a disaster area. The coverage includ-
ed live remotes from numerous areas and live
coverage from Washington on the events lead-
ing up to federal emergency aid. A first-person

Flood coverage on KD-TV

look at the flood was contributed by reporter-
anchor Lynn Sawyer—she was trapped in a
building when a wall of water flooded a wed-
ding reception she was attending. Her car
floated away. but she was rescued from a sec-
ond floor window by a canoe.

O

Wvit Hartford, Conn., switched to Sony Beta-
cam ENG equipment this year, which they
used extensively during seven-day coverage
of the Canon Sammy Davis Jr. Greater Hart-
ford Open golf tournament. The station broad-
cast a live half-hour special at 7 p.m. every
night between June 30 and July 6, with several
updates throughout each day. Meteorclogist
Brad Field provided his weather reports live
from the tournament, and much of the daily 6
p.m. newscast was also broadcast from the
course. Wwit employed two production control
trucks and two live cam trucks. The station's
field studio was a scaffolding adjoining the
18th green.

The golf tournament was held during the
July 4 weekend. Although most of the station's
resources were dedicated to the tournament,
wviT wanted to cover the Liberty Weekend fes-
tivities. It sent a reporter and videographer to
New York, who reported live via satellite. and
they relied on NBC's Skycom affiliate news ser-
vice.

o

On Jan. 28, reporter Rolanda Taylor and pho-
tographer Bob Gillum of keTv Omaha went to
a local junior high school to film the responses
of a science class as they watched the Chal-
lenger shuttle lift off with the first "Teacher in
Space” apoard. The delight turned to shock as
the tragedy unfolded. Their film aired on keTv's
nightly newscast and later on ABCs World
News Tonight.

KETv sent a news crew to cover the closing
of the Security State Bank in Broken Bow, Neb.
The resulting story, "Anatomy of a Bank Clos-
ing." explained what happened and why Re-
porter Carol Kloss and photographer Jeff Fro-



lio won honorable mention in the national
Janus awards for economic reporting.

The troubled farm economy sparked a re-
surgence of extremist groups in the Midwest.
KEeTv interviewed farmers aboul how they felt
about neo-Nazi groups, and about what they
thought of government and business interests
that many blame for economic troubles.

n]

Live coverage of the Jan. 28 space shutlle
launch was seen by wcsH-Tv Portland, Me,,
viewers. Reporting from the scene of the shut-
lle disaster was wesH-v's Pat Callaghan: cov-

WCSH-TV's live coverage of the shuttle
ering the event from Porlland was Patsy Wig-
gins. The station's 6 p.m. news ran an extra
half hour that day with live reports from Florida,
Washington, Maine and New Hampshire.

When Samantha Smith died in a plane crash
{Smith was a Maine youth who gained national
recognition for her trip to the Soviet Union), her
memorial service was carried live by wesh-Tv
The service was broadcast as a two-hour spe-
cial at 12:30 p.m. and rebroadcast at 11:30
p.-m. The station also aired numerous reports
when Smith's plane crashed.

WcsHTv also carried live reports  when
Maine sailor Dodge Morgan set the solo
round-the-world sailing record this year. When
Morgan docked in Bermuda, reporter John
Dougherly broadcast live from the site.

a

With two of every five jobs in Peoria, il., de-
pendent on the Caterpillar Tractor Co.. con-
tract negotiations with that company were a
top story. WmaD-Tv assigned a full crew—pho-
tographer, reporter and editor—to remain at
the St. Louis motel where negotiations
dragged on through the May 31 deadline.
Throughout the negotiating process. wMBD-TV
fed regular satellite reporls using an uplink
facility at kpLRr-Tv St. Louis. The contract dead-
line of May 31 was extended. For the second
deadline, wmBD-Tv rented a satellite truck from
KCTvTv Kansas City, Mo., to feed a live report at
6 and 10 p.m. When no agreement was
reached at midnight, viewers saw live satellite
repcris of interviews with Peoria's mayor; live
microwave coverage from the Caterpillar
plant, where picket lines began to form, and
reperts from St. Louis, where both sides an-
nounced a third contract extension. A contract
was finally agreed to during the July 4 week-

end. o

Spanish-language station wurv  Miami  re-
ceived high praise in a local newspaper for its
three hours of live 1985 election night cover-
age. Thal coverage included five live loca-
tions, exil poll predictions and analyses from a
Washington-based palitical analyst, commen-

tary from former Miami Mayor Maurice Ferre
and results from its own tabulating system.

The station's coverage also took it to federal
courl. A Dade county supervisor of elections
interpreted a Florida statute as prohibiting exit
polling within 300 feet of the polling place.
Wuv lawyers argued that the distance was o
great. and the station won a tempaorary order
allowing its poll takers to stand within 15 feet.

Because much of its viewing audience com-
prises Cuban exiles who sought political free-
dom in America. witv thought it especially im-
portant to cover the Statue of Lberty
celebration. There were live reports from New
York City with anchor Leticia Callava and re-
porter Carlos Granda. Callava also did a four-
part series, "En Busca de Libertad.” focusing
on Hispanic immigrants. One of the people
profiled was chosen to represent Miami in the
special Ellis Island naturalization ceremony:.
Wutv interrupted its prime time schedule to
carry the ceremony live from the Orange Bowl,
while reporter Granda covered the main cere-
monies at Ellis Island.

Wurv has joined the Florida Satellite Net-
work, a regional Ku cooperative, and through
its facilities. covered a variety of stories, in-
cluding Hurricane Kate and Elena. Entertain-
ment and feature reporter Mauricio Zeilic cov-
ered the visit of Prince Charles and Lady
Diana to Palm Beach: Anabelle Ramos cov-
ered live from Tallahassee the swearing in of
the first Hispanic Florida Supreme Court jus-
tice, and reporters Bernadette Pardo and Os-
car Haza covered the shuttle disaster live from
Cape Canaveral.

Kenx-Tv Phoenix went all out in its coverage of
Liberty week. News anchor Patti Kirkpatrick
sent back live reports each night from New
York. The station's Sky-12 helicopter enabled it
1o report live from Prescott, Ariz., site of the
state’s largest July 4 celebration. A third live
remote came from the state capital. In addition
to the live reporting the station aired a half-
hour documentary on The New Immigrauts
and a news series focusing on the current
flood of immigrants. The station traveled to Ko-
rea to document the immigrants coming from
the Far East and examined the problems of
illegal entry in the U.S. along Arizona's south-
ern border. The station topped off Liberty week
coverage with a live broadcast of the Boston
Pops festival.
O

Nencommercial waa-Tv Madison, Wis., sent a
crew to Germany to report on the practice ma-
neuvers of the Wisconsin National Guard. Wis-
eonsin Magazine producer Mark Weller, video-
grapher Everett Soetenga and sound
recordist Brad Wray spent their nights in a
compact car overloaded with cases of equip-
ment during the three-week stay. The final half-
hour report, “Standing Guard,” focused on
whether expensive field trips actually prepare
the Guard for combat or whether so many
troops could be moved easily in a wartime
situation.

Also airing on Maguzine was a special re-
port on the murder trial of an area judge. Dan-
iel McDonald, who had shown little sympathy
for mental iliness defenses during his time on
the bench. McDonalds trial was interesling
because he used that plea in his own trial, for
the stabbing death of the law pariner of a politi-
cal rival. Producer Steven Jandacek provided
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extensive documentation of the earlier murder
cases for his documentary, “Fall From Grace.”
[}

When torrential rains caused several northern
California rivers to overflow their banks, kxTv
Sacramento, Calif., carried extensive live di-
saster coverage over a 10-day period. Thir-
teen reporters and four anchors reported on
the damage and relief efforts, bringing 117 live
shots to viewers. Live helicopter repors were
also used. In addition to regular coverage,
there were numerous bulletins with live field
reports. The 11 p.m. newscast was expanded
on five nights to accommaodate the story; early
weekend newscasts were expanded from 30

Torrential rains on KXTV

minutes to an hour. For the 10-day period, op-
erating costs rose $40,000 above that pericd's
normal cost.

o

When a forest fire threatened three counties in
the weet Wilmington, N.C., viewing area, the
station cancelled ail leaves and brought in
staff from its sateliite news bureaus.

At the height of the fire, wecT was broadcast-
ing hour and half-hour updates. The station
went five Sunday afternoon, May 11, 1o cover
Governor Jim Martin's visit to the fire scene,
and aired a special half-hour newscast at 6
p.m. During early morning hours, the station
broadcast seven live updates from the fire.
WECT's electronic graphics capability enabled
it 10 update maps of the fire every 30 minutes.
The station broadcast live from the fire via a
two-way radio communication system.

a

On Nowv 21, 1985, Hurricane Kate took aim on
Fidrida. WrxL-Tv Tallahassee deployed four
news crews, two to the coast to record scenes
of the storm moving ashore, one 1o cover evac-
uation centers and the fourth to locations
where state, county and city officials were
monitoring the storm. The station's microwave
truck was staticned at one of the evacuation
centers, with a microwave link at Florida State
University's department of meteoroilogy.
Throughout the day, the station broke into
regular programing with updates on the
storm's progress. The 6 p.m. newscast was
devoted enltirely to the storm. A special report
began airing at 9 p.m. The tape went on the air
pretty much as it was shot since there wasn't
time for editing because radar showed the
storm was about to pass directly over Tallahas-
see. Reporter John Lucas, anchor Joe Larkins
and weatherman Connor Verncn were on the
set. Connor indicated a point just west of the
city, saying it appeared the eye was passing
there when the hurricane knocked out power
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to 95% of the market. including the station.
The power remained off for the next 23'%
hours.

As Tallahassee turned to battery powered
radios and tuned to the only radio station in the
market still on air. wrxL-Tv reporters began call-
ing reports to the radio station, which had a
small news staff. and wtxt.-tv News Director
Tony Windsor phoned regorts to several televi-
sion and radio stations downstate. When the
station returned to the air, it ran a 34-minute
special. even though 90% of the market was

* still without power. Aweek later. it aired another
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special. pre-empting an hour of prime time to
rebroadcast many of the first reports, followed
by a live discussion featuring officials from utili-
ties and government.

The station's coverage was given a special
achieverment award for spot news reporting by
the Florida UPI Broadcasters.

a

At the height of the debate over aid to the
contras, ksBw-Tv Salinas, Calif., anchor Joe
Glover and cameraman Brian Cardello ac-
companied a group of schoolteachers on a
fact-finding mission to Nicaragua. While there,
they came across a burned army Jeep in
which six people had been killed. The story
was fed via satellite for a story on ksew.Tv. NBC
also picked up the video for use in their lead
story on Nicaragua that night. On their return,
the reporters put together a 10-part series on
their mission.

When Clint Eastwood ran for mayor of Car-
mel. Calif., ksw.Tv hosted the only live prime
time debate. On election night, it was the only
station to cut into live programing with his vic-
tory speech.

[m}

Budget stories are notoriously dry material for
television stations but wwiL-Tv New Orleans
decided to change that this past year. With the
drop in oil prices, the state was looking at a
significant budget deficit as the legislature
convened. The station created "The Turning
Point” project to tell viewers how the state got
into trouble and what could be done about it.
WwL. v distributed “Turning Point” booklets at
supermarkets. which attempted to give view-
ers information needed to understand day-to-
day reporting of legislative events. The book-
lets contained maps of legislative districts, a
description of the lawmaking process, phone
numbers of legislators and a chart to keep
vote tallies.

Daily reports from the state capital on the
legislature’s work were accompanied by a se-
ries of 32 sidebar reports on where and how
taxes were being spent: privale education,
health care for the poor and aid to local gov-
ernments. During the session, wwi-Tv set up a
special 900 phone line for viewers to give their
opinions on budget cuts and tax increases.

Four producers and one photographer
worked on the project fulitime. The costs in-
cluded $27.000 for the booklets, $7.000 in
overtime and nearly $8,000 in satellite time.
The station said the reports helped to give it
one of its highest May sweep ratings in history.

With the Super Bowl coming to town, but the
game to be televised on NBC. CBS affiliate
wwL-Tv New Orleans sought to invelve itself in
the activities. It aimed to air at least one Super
Bowl-related report each night on each of its
three newscasts during January. Reports in-

-
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cluded interviews with NFL planners. stories
on the arrival of fans to New Orleans, where
they would stay and where they would spend
money.

]

With the advent of satellite newsgathering ve-
hicles, helicopters are no longer the newest
tool. But wrse Hartford, Conn., reports that
the helicopter remains valuable to its oper-
ation.

When a tanker truck filed with toxic chemi-
cals overturned on a mountain, wrss’s helicop-
ler was able to enter the area, closed to other
vehicles, and gather footage for the newscast
and report alternate traffic routes for commut-
ers.

And when a small plane made an emergen-
¢y landing in a niver. the wrsB helicopter crew
aided in rescuing the pilol. The helicopter also
made it possible for the station to shoot the
only live footage of a factory fire in Broad-
brook, Conn. Live cut-ins provided viewers
with updates on the blaze.

Hurricane Elena on WFSR

WFsB provided live coverage from all pars
of the region when Hurricane Elena struck.
The station gave viewers information on where
the storm was and safety tips. The station has
expanded its newsgathering apparatus by
joining a coalition of other radic and TV sta-
tions in the state to share information and pro-
vide better local news coverage.

m]

WkrT Fayetteville, N.C., claims the only prime
time newcast in North Carolina. In 30 minutes,
the program covers 30-plus stories and de-
votes four or five minutes each night to a cover
story. Weather is not a segment with the tradi-
tional three or four minutes reserved, but is
treated as a news story. There is no meteorolo-
gist. The weather facts and forecast are pre-
sented by the anchor, and usually take less
than a minute. Stories are treated briefly on the
newscast, without the reporter package treat-
ment. The program is "a producer's dream.”
according to the station, with complete flexibil-
ity of format.
]

The city of Rochester, N.Y., had been having
problems with bacteria in its water supply for
months when a decision was made in early
July to ban the use of all city water for human
consumption.The announcement came late
one afternoon and wokr responded with ex-
panded coverage on the 6 p.m. newscast. The
first reports told what had happened and why,
followed by detailed explanations of where to
get good water and what would be the delete-
rious effects of drinking the contaminated wa-
ter. The story continued for weeks as the city
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struggled to pinpoint the cause. WOKR'S cover-
age continued as well, with stories on the eco-
nomics of public water. how some con artists
took advantage of the crises by posing as city
water officials to gain access !0 homes. and
the lack of purity standards for the bottled wa-
ter many residents were using.
o

A chemical fire in Miamisburg, Ohio, sent
wkyc-Tv Cleveland to the scene, and thanks
to its satellite newsgathering truck, it said it
had the city's only live report on the accident.
In fact, reporter Paul Orlousky's live report on
the 6 p.m. newscast was cut short as officials
ordered him out of the area because the fire
and winds had shifted and toxic fumes were
drifting his way. WkyC-Tvs report served sta-
tions in Columbus and Cincinnati as well as
the NBC Nightly News and Today.

The space shuttle tragedy was of particular
interest because astronaut Judith Resnik was
from nearby Akron. The station was able to get
an exclusive interview with Resnik’s father for

the evening newscast. Reaction was also
gathered from employes at a local NASA re-
search facility The station aired the 11 p.m.
newscast without commercial interruptions.
Plans for live coverage of the memorial ser-
vices three days later were somewhatl inter-
rupted by an earthquake in Ohio that morning.
The epicenter was located only five miles from
a nuclear power plant. The evening newscast
was co-anchored from the John Carroll Univer-
sity seismograph room and the synagogue
where the Resnik memorial service was held.
m]

The addition of kHs-Tv's Los Angeles partner-
ship with Conus has expanded its news cover-
age. Live coverage has included Clint
Eastwood’s victory in the Carmel mayor’s race,
and the evacuation of Miamisburg. Ohio, after
a toxic train derailment there. In addition, the
station covered the devastation in Mexico
after last September’s earthquake. A field
crew and two reporters spent several nights
sending back reports to Los Angeles, of spe-
cial interest to the Hispanic audience.

m]

Ku-band technology has afforded wdstv Jack-
son, Miss., the opportunity to expand in many
areas of coverage. It went on the road visiting
25 communities in 30 days as part of its weath-
er on-the-road segment. The remote weather
reports included coverage of local landmarks
and the people in their hometowns.

Using its Ku-band technology, wJitv set up a
live statewide hookup for the Miss Mississippi
pageant, the first such cooperative venture in



the state. it said. The truck also enabled the
station lo air two live sporting events using a
remole production. five-camera setup that in-
cluded videctape replay facilities. graphics.
an announcer and color analyst.

a

Kaw-Tv Portland, Ore., continued its exhaust-
ing coverage of the Bhagwan Shree Rajneesh
last year. culminating in the arrest of his former
secretary. Last Novemnber, the station aired a
half-hour report documenting the latest news.
which included the Bhagwan's altempt to flee
the U.S. KGw v sent reporlers o the organiza-
lion’s ranch. Washington. Charlotte. N.C.. and
Frankfurt to cover all angles of the story.

The station was also on top of the climbing
expedition on Mount Hood thal ended with
nine climbers losing their ives. For three days
as authontes searched for the missing climb-
ers. KGw-Tv interrupled regular programing for
live reports from the scene and aired updates
on the evening and late-night news. The sta-

The ,ll'umf Hud reseue on KCGW-TV

tion also followed the progress of climbers
found alive. who were hospitalized.
a]

The day after the Libyan air strike. wikyvTv
Louisville, Ky., had a live salellite feed from
Washington. with interviews wilth Kentucky's
senators who had just left a Stale Department
briefing. There was also a story from Fort Knox
on military preparations. and one on reaction
from the academic communily. There was also
a light-hearled piece on a locally produced
song condemning the Libyan leader.

When a double murder trial was moved from
Louisville to Lexington. Ky, the station slill
wanted to provide daily live reports. Technical
arrangements and budget both presented a
problem. The solution was lo tleam up with a
compelitor. the NBC affiliate, and install phone
lines and complele editing facilities, splitting
the cost. ]

Hurricane Gloria was one of the year's big
news stores for the East Coast. As the storm
worked its way north In September of 1985.
wces-Tv New York planned its coverage, in
case Gloria reached the New York area. The
stalion rallied more than 200 of its staffers who
worked “around the clock.” Reporters spent
the night at hotels in New York, New Jersey
and Connecticut. The eight-person weather
leam. including four meteorologists, moni-
tored satellites and radar. The station was also
prepared 10 expand the evening newscast.
Gloria hil, and wces-Tv broadcast live cut-ins
from New York City, atop the Empire State
Building, and from locations around New York
and New Jersey including Atlantic City. Micro-
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wave and phone company cables were used
to transmit the signals. Because of the move-
ment of the storm. the news teams had to con-
tinuatly reposition themselves. and each time,
they had to re-establish the microwave signal.
Another problem wcss-Tv had in covering Glo-
ria was keeping the sensitive broadcast equip-
ment dry. They went inside when possible, and
filmed from behind windows. Oulside. they
used lrash bags.

For wess-Tv. coverage of the Statue of Liber-
ty centennial celebration was its "largest un-
dertaking ever.” Using 200 slaffers, 25 camera
crews. "a small army” of correspondents. a
mobile control room, portable newsroom and
a news set with anchors silting in front of a
window that looked out on the statue and Man-
hattan. the stalion covered Liberty Week activi-
ties, provided traffic and transportation tips
and advice on the best places for viewing.
Reporters were stationed in the Goodyear
blimp. at Liberty State Park in New Jersey, on
one of the tall ships and at Manhattan's Batlery

WOBS-TV reporting froue the top of Liberty

Park. As the celebration climaxed on July 4.
wCBS-Tv cul into programing hourly and aired
an expanded late news.

Coverage of the suicide attenpt of Queens
Borough President Donald Manes turned into
coverage of a major political scandai. Wess-Tv
correspondents Barbara Nevins and Tony
Guida covered the story almost full time. as
they tried to find out why Manes had tried to Kill
himself. As the slory unfolded, the reporters
tearned about a political payoff in which
'Manes was involved. Claiming an exclusive.
'weBs-Tv reported that Manes had met at a res-
‘taurant, on several occasions, with people in-
volved in the scandal. Nevins also reported
the connection between Manes. the payoffs
and an exclusive franchise given to a com-
pany run by a friend of Manes. The scandal
widened. and it was believed that Manes’s po-
litical friends were also involved. Manes com-
mitted suicide. bul evidence of city corruption
continued to surface.

Weas-Tv says it arrived on the scene "imme-
dialely” after an explosion in an industrial area
of New Jersey. Correspondents Barbara Nev-
ins and Jane Velez-Mitchell filed live reports on
the fire that followed the blast. and on the hun-
dreds of people evacuated from a four-block
area. Followups to the story focused on recov-
ery efforts, including emergency assistance
and rebuilding.

a]

The police radio reported a "mulliple shooting
at the First National Bank of Bath," and thus
began a hectic day for wrmz-Tv Allentown, Pa.
The first crew arrived at the scene in minutes,
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beginning a six-hour vigil in the rain, followed
soon by another crew. A third crew went first to
the hospital from which the MedEvac helicop-
ter was dispaltched and subsequently went up
in a private plane for some aerial shots. A pro-
ducer and engineer were dispatched with a
fourth camera lo follow the hunt for the assail-
ants’ car. When the police captured the su-
spects. the station dispatched several crews
via different routes, and was able to get some
of the few shots of the suspects. The resuit
was a 7 p.m. newscast that told the story from
the earliest moments through caplure. The po-
lice made their first official statement at a news
conference that wemz-tv alone covered during
its evening newscast. the station said. The
next day, a followup story profiled the victims,
as well as interviews with witnesses and neigh-
bors as well as community reaction.
a

Woam-Tv Laurel, Miss., gol inside coverage
of the Miss America pageant because Cindy
Williams, Miss Mississippi. is also a news an-
chor at the station. Although Williams missed
her late-night newscasts during May to pre-
pare for the pageanl. she filed a series of re-
ports that aired on other stations owned by
Beam Communications. She interviewed slate
winners from the hometown stations in the
Beam group and filed other reports about the
pageanl. Williams was chosen as one of the 10
finalists and host Bob Barker asked herto do a
standup on the contest from Miami. Williams
finished as third runnerup.

She also was involved in another slory.
about a missing girl. Police tracked a man who
contacted Williams, claiming to know how the
girl had been murdered. Williams agreed to
meet the man in Haltiesburg, Miss., where he
was arrested by police.

a

WvTM-Tv Birmingham, Ala., joined three other
NBC affiliates in the state for live coverage of
political runoff elections in both parties. Using
NBC's Skycom system. live coverage of four
candidates in two cities was achieved. All four
stations used live reporls in their early and
late-night news shows. The system also al-
lowed stations to air live the candidate’s viclo-
ry or concession speeches. The pooled efiort,
which included a five-hop microwave poo! in
Montgomery, was the most cost-efficient way
for the stations to get live coverage.

As part of its coverage of the senatorial cam-
paign. wvim invited viewers to call in their
questions for the candidates. The station took
over 1.000 calls in a two-hour period and drew
from them four main issues on which it quiszed
the candidales during the 10 p.m. newscast.

a

When wyrr-Tv Greenville, S.C., learned of a
prison break at Perry Correctional Institute, it
called on the helicopter it leases to cover the
story. The chopper. however, was already in
use. stolen by a woman who engineered the
escape of three prisoners. When the hijacked
pilot was released, wyFr-tv got an exclusive
interview with him. Wyrr-Tv also aired the first
taped interview with one of the escapees afler
his capture in Florida.

Another cross-border escape attempt was
covered by wyrr.Tv Two inmates who escaped
from a county jail in Arkansas were thought to
be in the woods of western North Carolina. The



mountains where the search was concentrat-
ed presented a formidable obstacle to micro-
wave transmission. Relays to Atlanta and
WYFF's bureau in Asheville, N.C., were set up
and live and taped reports made it on the air.
Portions of the tape were used on network
news, by both CBS and NBC. WvrF said it was
the only station with footage of the escapees
being removed from their hiding place.

[m]

Wsra Montgomery, Ala., teamed with the
NBC affiliates in Mobile, Birmingham and
Huntsville to provide coverage of the state’s
gubernatorial and primary runoff elections. in
the first primary, satellite facilities helped wsFa
move seven hours of coverage from three re-
mote locations in Montgomery and another in
Birmingham.

The station does a lot of traveling. To coin-
cide with the opening of a $23-million Shake-
speare theater in Montgomery, wsFa went to
Stratford-On-Avon, England, to give viewers a
taste of the great playwright’s life. The station
also accompanied Governor George Wallace
on his trip to China, Japan and Korea, and
followed state national guardsman to Panama
and Honduras.

a]

While the space shuttle Challenger disaster
made national and international headlines,
there were also a number of local angles of
particular importance to Tampa Bay, Fla., view-
ers.

WxrL Tampa-St. Petersburg’s sateliite
truck and helicopter were dispatched immedi-
ately for the cross-state trip, sending back live
reports. The helicopter's microwave gear was
employed when satellite time was unavailable.
Senior correspondent Bill Ratliff and reporter
Steve Cole covered the story, joined by space
and science reporter Craig Smith, who had
made many trips to the Cape as part of his
beat. On the day of the disaster, the station
aired a locally produced special immediately
preceding its 6 p.m. newscast. The next day,
weeknight co-anchor Gayle Sierens was dis-
patched to Houston to cover details being re-
leased by the Johnson Space Flight Center.
Some wxFL newscasts had reports from both
Ratiitf at the cape and Sierens in Houston to
co-anchor Bob Hite at the station.

Over Labor Day weekend 1985, Hurricane
Elena threatened the Tampa Bay area, with
high tides causing several radic and television
stations to shut down. Unalfected by the
weather, wxrL stayed on the air 24 hours a day
for three days, with weather reports and evac-
vation information on the half hour from

meteorologist Bob Baron and anchor Ratliff

WXFL’s coverage of Hurricane Elena

and three half-hour specials. Crews were dis-
patched to the Florida Keys to detail the dam-
age, and satellite and microwave reports were
sent from the Fiorida Panhandle, where the
hurricane came inland. Almost the entire 250-
person staff worked around the clock.

a

Wcve-Tv Boston carried news of the space
shuttle Challenger's explosion five from Cape
Canaveral via the station's satellite uplink truck
and reporter Shirley McNerney's descriptions.

E o ]

Christa McAuliffe's pavents on WCVB-TV
Videographer Alice Daly had her camera
trained on the family of school teacher Christa
McAuliffe, who was on board the shuttle. As
the shuttle lifted off, the faces of McAuliffe's
parents and friends were radiant. But their ex-
pressions transformed to reflect their horror
when the shuttle exploded. The video was re-
quested for broadcast by the three networks.
a]

Wkew-Tv Buffalo, N.Y., covered the efforts of
Peggy Say to get her brother, hostage Terry
Anderson of the Associated Press, released
from captors in Lebanon. When Say traveled
to the Middle East, wkewv followed and used
studios on Athens and Nicosia, Cypress. to
send back live reports. The station arranged
for a stringer in Syria to shoot part of Say’s trip
in that country and it used World News Satellite
in London to transmit material back to Buffalo.
The station also rented a small plane to fly
Say's husband to Boston for her arrival. Using
a Boston TV studio, wkew-Tv gave its viewers
another live report on her saga.

To cover the Liberty Weekend festivities, the
station sent three reporters and three photog-
raphers to New York City The crew sent live
reports every day for each of the station’s three
newscasts. Nine packages plus live shots,
done without producers, presented a chal-
lenge, as the photographers functioned in that
capacity. o
When a tornado struck near Sweetwater, Tex..
at 7:30 a.m. on Saturday. April, 19, station per-
sonnel from KrRec Abilene, Tex., headed in for
what was to become a long day of coverage.
Before 8 a.m., two news crews were en route
to the affected areas and the station had al-
ready aired five weather bulleting and one live
cut-in. By 8:35 a.m., information was pouring
in so the station pre-empted network program-
ing and began what was to become six hours
of continuous coverage. A live microwave hoo-
kup from Sweetwater began transmitling the
first pictures of the devastation by 9:15 a.m.
Krsc also aided in getting emergency informa-
tion disseminated since the local radio station
has suffered some damage and was tempo-
rarily off the air. At 11, krBC covered the first of
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many news conferences by the Sweetwater
mayor. By early afternoon the station began
putting together a half-hour newscast to recap
the morning's events, providing the latest dam-
age and weather information. Finally, at 2:30,
KRBC went back to regular programing but
continued assembling material for the 6 p.m.
newscast. That included cleanup information
plus a plea for assistance from the Sweetwater
mayor. All 37 stalfers worked on the 62 reports
and 34 bulletins that were aired.
=]

Newsmen know that scoring a beat often
means being in the right place at the right
time. For wusa-tv Washington, it held true
even if the place was 3,000 miles away. Re-
porter Bruce Johnson and crew were in Paris
to tape a documentary on the city, and on their
way to a scheduled interview, saw police cars
speeding. They followed the cars to a shop-
ping gallery where a terrorist attack had left
two people dead and 28 injured. Johnson and
crew searched out English-speaking eyewit-
nesses and taped the first pictures that U.S.
viewers would see of the attack. The crew edit-
ed the tape at CBS’s Paris bureau and sent the
story via satellite for airing on the station’s
evening newscast. The footage was also used
by CBS for its morning and evening news
show.

The station also reported that it had several
exclusives in the story of the death of Mary-
land basketball star, Len Bias. Wusa-Tv said it
was first on the air from Leland hospital with
news of his death and first to reveal the co-
caine connection on that evening’s newscast.
The national news media, says wusa-Tv fre-
quently attributed information on the Bias story
10 WUSA-TV

The station also said it got an exclusive inter-
view with boxer Sugar Ray Leonard in which
he announced he would return to the ring to
challenge Marvin Hagler.

0o

Wkee-Tv Dayton, Ohio, said it was first on the
scene of a train derailment in Miamisburg,
Ohio, that released toxic fumes. The station
aired reports on the effects of the fumes.
where evacuated citizens could relocate,
when they could return te their homes and
agencies providing assistance. The NBC affili-
ate supplied other NBC affiliates in Ohio with
video of the incident. Reporter Lyle Steig was
reporting live on the second day of the acci-
dent when more explosions caused officials to
move the press contingent further away from
the area.

Train derailment on WKEF-TV
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A local resident calted ksBy-Tv San Luis Obi-
spo, Calif., to say he had heard an explosion.
Then a scanner report said a large orange
cloud was floating over Vandenberg Air Force
Base. At 10:15 a.m., a Titan 34D exploded
shortly after liftoff. KsBv.1v pulled out all the
stops.

All reporters and anchors were called and
lold to head to the slation. The Santa Maria
bureau was assigned the air base and the
story angle there. Another reporter was sent to

The Titan explosion on KSBY-TV

Santa Maria to cover community reaction and
the evacuation of a nearby beach community.
One priority was finding out what was in the
cloud. Having done so, the slation contacted
the county hazardous materials expert, Bob
Holden. Holden was unaware of the accident,
but he said that the ingredients were potential-
ly lethal. Later, Holden appeared live as a
guest on the 6 p.m. newscast. The station, an
NBC affiliate, contacted the network, and as
the day progressed. shuttled tapes to Bur-
bank via private plane. It was a team effort,
said news director, Randy Caruso, as the sta-
tion and network exchanged videc and infor-
mation. That evening's NBC Nightly News sto-
ry on the accident was composed primarily of
KsBv.Tv aerial footage. According to ksBy.Ty it
was the first station on the scene with a heli-
copter, it had the first special bulletin, the first
video of the accident scene and the first live
interview wilh an eyewitness. During the 6
p.m. newscast, the station reported on the na-
tional security problems associated with the
accident, having digcovered that the Titan car-
ried a Defense Department payload and was
being used as a back-up launch to the space
shuttle after the Challenger explosion, making
the Titan explosion a major blow to the already
crippled satellite launch program.

a

When an earthquake hit Mexico last Septem- -

ber, koFw-Tv Dallas chartered a jet and sent a
full coverage team to Mexico City—four report-
ers, photographers, edit team and producer.
The Lear jet terried staffers, machines and
equipment to Mexico as well as serving as a
communications link since phone lines and
satellite links were often unavailable. Through
nine days of coverage, koFw-Tv provided infor-
mation and served to relay news on reliet ef-
forts by Texans.

KDFW-Tv sent a nine-man crew to Houston
within hours after the Challenger tragedy. An-
other crew headed for Cape Canaveral while a
third went 1o the hometown of Christa McAu-
liffe in New Hampshire. All three crews pro-

vided reports ranging trom the technical ques-
tions about the shuttle to the human element of
the seven deaths.

And as part of KDFW-TV'S salute to the 150th
anniversary of the state of Texas, the station
went on the road for a 3.000-mile journey
throughout the state. Anchors Clarice Tinsley
and Steve Bosh anchored the 6 and 10 p.m.
newscasts live from 30 different sites across
Texas. Some 30 staffers using 12 vehicles, in-
cluding a helicopter, journeyed from El Paso to
Piney Woods in their coverage.

u]

Wrvo Rockford, I, has expanded its use of
satellite technology. When the president of the
University of lllinois, who had been under fire,
resigned, precipitated by the reassignment of
a faculty advisor, wivorty) filed a microwave
report from the university, some 40 miles away,
as the resignation was announced. Coverage
also included satellite coverage of the outgo-
ing presidents news conference at the state
capital, about 200 miles away, and a taped
account of the advisor in Rockford.

The station reported that it uses satellite
feeds regularly in its newscasts. two examples
of which were a feed from the World Series and
from the Chicago Cubs training carnp in Ari-
zZona.

[m]

An explosion at the Aerlex fireworks plant in
Hallet, Okla., killed 21 and injured five others
According to kTvy Oklahoma City, the station
was first with live programing cut-ins from its
helicopter and first with a live report from the
ground. capturing the shock of the survivors.
The station reported that no slate agency had
inspected the company, that there were mi-
nors working there in violation of state law and
that there had been a previous fire at the plant.
Krvr continued to follow the story throughout
the year with reports on investigations of the
Bureau of Alcohol, Tobacco and Firearms and
the state labor department. The station won
UPI's Best Newscast of the Year award for its
coverage.
o

KTTv Los Angeles said it was the first station
to broadcast live from the Rodeo Drive jewelry
store where a gunman had taken hostages. Its
reporter Marsha Bonhart provided live up-
dates throughout the day The station dis-
patched ancther live camera and the move
paid off. At 11:25 p.m. the second camera
captured the sheriff's squad storming the
store. The station then stayed with the action
for the next 70 minutes, providing uninterrupt-
ed coverage.
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KTv also rushed to the scene of two men
clinging to their small airplane that crashed
into and dangled from power lines. The station
aired live reports during its late news and went
live for more than an hour as the men were
rescued.

o
The weather in Green Bay, Wis., is usually no
big story, but a three-day storm over Thanks-
giving weekend that dumped more than two
feet of snow caused wLuk-Tv Green Bay to
pull out all the stops. All 38 news employes

WLUK-TV's suow storm footage

were put on alert and Monday evening’s news-
cast was expanded from a haif hour to an hour
to cover all aspects of the storm. The station
hired plows and drivers to get reporters and
photographers 1o hard-hit areas. The cover-
age won the station an award from the Milwau-
kee Press Club.
o

When what was believed to be a Steaith fighter
crashed north of Bakersfield, Calif., last July,
KERO-Tv Bakersfield was. according to the
station, the first to the area. Reporter Karl
Schweitzer and photographer Carlos Gonza-
lez made it to the scene via a rented helicop-
ter. They were ordered out of the air space,
but. according to the station, they still had a
leg up on their competition, relaying the first
video of the security being put into effect and
the first word there had been a fatality The
station also said its video was used by the
CBS Evening News, as were its interviews with
eyewilnesses 1o the crash.

Kero-Tv covered the Paim Springs, Calif.,
earthquake last July live via satellite through
CBSY§ regional cooperative. The station also
issued a follow-up brochure of tips on earth-
guakes, which was requested by several hun-
dred viewers.

o

Wene-Tv Binghamton, N.Y., broadcast four
days of live reports from the Republican state
convention in Syracuse, N.Y, and the state
Democratic convention in Albany, N.Y. Ancher
Greg Catlin reported live from the Syracuse
Convention Center, site of the GOP conven-
tion. The station featured reports during its 6
and 11 p.m. news, plus updates each evening
between 7 and 11 p.m. Reporter Veronica
McQuillan reported live from the Empire State
Convention Center, site of the Democratic con-
vention.

WBNG-Tv said it provided the first live cover-
age of the LPGA Corning Classic women's pro-
fessional golf tournament. Beginning with the
first two rounds, the station featured reports on
its noon and 6 p.m. news. Throughout the
weekend rounds there were live updates be-
tween noon and 6 p.m., with a wrap-up on



e :

.,

g

Sunday's 6 p.m. news. Sports Director M.ich
Gross anchored the coverage, which includ-
ed interviews with leaders and highlights of
important shots.

a

Within an hour after a Midwest Express flight
crashed outside Milwaukee, wTmJ-Tv had
three microwave units and five reporters at the
crash site for live reports. Part of the footage
used was shot by a commercial production
crew that witnessed the crash. WTMJ-TVS cov-
erage was used by both CNN and NBC for The
Nightly News.

Spring training for major league baseball is
usually time for leisurely feature reports and a
chance for cold-weather sportcasters to work
in warmer weather. A worker was adjusting a
gas value at the Milwaukee Brewers lraining
site in Phoenix when an explosion occurred,
injuring the worker and several players and
coaches. The news crew in Phoenix following
spring training rushed to the scene to inter-
view witnesses and to the hospital to report on
the injured. The NBC affiliate in Phoenix, xpnx-
Tv had only that moring placed in operation
its portable uplink, enabling wrmi-Tv to go live
with its baseball and explosion coverage.

During the state’s fair, wimi-Tv anchors its 5
p.m. newscast from the fair site. and includes
live farm-related interviews and feature pack-
ages. A full production crew is on hand at the
fair to provide coverage of the day's activities.

i

A big news story, especially in Washington,
was the death of the University of Maryland
basketball star Len Bias. Wrte Washington
covered the story when it broke and stayed
“actively” with it as details emerged, but the
station had taped an interview with Bias “just a
few days earlier.” 1t aired the interview the
night of Bias's death and claims to have been
"the only station in Washington with such an
interview.”

Last year when Hurricane Gloria struck the
East Coast, wiig went to Ocean City, Md.,
where the crew filmed from the boardwalk and
the streets as sirens wailed in the background.
The resort was evacuated but the station stuck
with it as the storm struck full force, and contin-
ued filming until residents began to return.

Two floods struck the Washington area last
year. WTTG went to Petersburg, W.Va., to cover
the devastation, but another flood hit closer to

Hurricane Gloria on WTTG

home. When the Potomac River flooded in No-
vember, wITG crew members used a boat to
travel what is normally a road, and across
farmland. To add insight, the reporter took
along a man who ran a ferry in the area to
provide information on the river.

When a Henson Airlines commuter plane
crashed in the Shenandcah mountains, wiTG
sent a crew. even though the crash site was a
three-hour drive from Washington and in a re-
mote spot. At first, the crew thought it would be
impossible to microwave video and a live re-
port back to Washington, but they succeeded.

To videotape a police raid of parents delin-
quent in child support payments, wite worked
with police. The station claims its footage of
police making a door-to-door roundup of al-
most 500 parents was exclusive.

a

A satellite truck and kcnc-Tv Denver’s partici-
pation in the Conus network has made a big
difference for the station over the past year.
When flooding hit Cheyenne, Wyo., KCNC-TV
sent a crew of 18 there to send back live re-
ports for two days. Reporters. photographers
and engineers worked virtually around the
clock to meet deadlines that ran from 6 a.m. to
10 p.m. Live reports from the scene also high-
lighted kCne-Tv's coverage of a head-on trac-
tor-trailer collision that killed five and wiped out
a turnpike overpass key to commuters. Re-
ports from the ground and air let viewers know
the status of highway routes.

in another instance where commuters need-
ed to know fast information, live reports from
KCNC-TV's satellite truck provided the neces-
sary information. A concrete roadway span-

Home tapes. The three Columbus, Ohio, network-affiliated television stations were sup-
plied with videotapes of, and apparently made by, an escapee from a mental institution.
On July 5, William Milligan, a patient in a work release program at the Central Ohio
Psychiatric Hospital. faited to return from his job as a graphic artist in the public defend-
er's office. Milligan first gained national attention in 1978 when he was diagnosed as
suffering from a multiple perscnality disorder and found not guilty of rape, robbery and

[ [ E T T

O Monday July ¥, two of the three reiwesk afilaies i Columbus, wess-tv (CBS) and
wrvn-Ty [ABC), received snamymaus pnone calls adwsing that & clerk al the gift shop in
the Grayhound bus station wioud hand them keys to locker number 10 for wensTv, and

AU mirme ar W R-TY

Ihe tea stabons found wd vicedlapes 0 each locker The lapes featured Milligan
COMpianing Bbout the cominal pabcs system, the hospdal and e reatment, and giving

tne reasans fior his escape.

Thare was also a faps and locker for WBC afiiliate womH-Ty Dut, 2ccording to news
direchon, Gedege Tell the stalion receivad no call and did not know about the tapes until a
LIFT reporter called labe Monday aftemoon 1o ask about the slony

WiTenTy mired the slory at 5:30, & and

11, including tape of ils sendrter opening the

locker and excerpts from the tape. Wass v aired the story a1 530, 6 7 and 11, WCMHav
s [t bocause itcame late tathe stary thia slation ran asound biteonthe 11 p.m. news J
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Pre-season injuries on WTMJ-TV

ning a section of heavily traveled highway col-
lapsed. injuring many con the overnight work
crew. Live reports from the accident updated
the situation and gave commuters alternative
routes. And as part of the Conus network,
kcNC-Tv has been able to air live and up-to-the
minute reports on Hurricanes Danny. Elena
and Gloria, the Challenger explosicn and the
Mexican earthquake.
a

Modeled on a campaign by k1sp-Tv Phoenix.
WNEV-TY Boston took its newscast on the road
for a five-week tour of the six New England
states. The station broadcast its 6 and 11 p.m.
news live from 12 difierent locations. In addi-
tion to Boston, national and international news
normally covered, anchors Tom Ellis and
Diane Willis reported from each remote site the
news and features of that area. In Newport,
R.l., for example, stories included a look at
how tourism has been affected by the loss of
the America's Cup. In Providence, R.l., one
story dealt with the suburb of Central Falls,
called by some the “cocaine capital” of the
East Coast. Some of the other remote sites
were the U.S. Coast Guard Academy New
London, Conn.; the former estate of Robert
Todd Lincoln in Manchester, Vt., and the Maine
Maritime Museum in Bath, Me. Producers for
the newscasts were Sasha Norkin and Mike
Dreaden.

a

Ten minutes after the fatal crash of a Midwest
Express flight from Milwaukee, wisn-Tv Mil-
waukee anchor John Vallentine was on the air
with the first details. Network programing was
pre-empted throughout the afternoon with live
interviews from the station's satellite news-
gathering truck. The 10 p.m. newscast
summed up the day'’s events, with interviews
from eyewitnesses and airport and airline offi-
cials. In-depth coverage continued through-
out the weekend as newscasts were expand-

ed.
a

Wor.-1v Secaucus, N.J. reacted quickly to
the shuttle disaster. According to the station, it
was the first in the market to go live from New
Hampshire, home of teacher-astronaut Christa
McAuliffe. Their prime time broadcast also in-
cluded a report from Cape Canaveral.

During Liberty Weekend festivities, channel
9's co-anchor were live at both Governor's Is-
land and the station's Secaucus studio. With
the use of a microwave link from atop the Ste-
vens Institute of Technology in Hoboken, N.J.,
the station gave viewers a panoramic view of
the harbor and the tall ships there.

WOR-Tv has used is Ku-band sateflite truck for
a number of events, ranging from the visit of
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President Reagan to the arrival of Hurricane
Gloria to the departure of the New York Mets
for spring training in Florida.

After the Chernobyl nuclear plant explosion,
reports included what the accident meant to
local residents, reaction from parenls whose
children were near the site, an in-studio inter-
view with a nuclear physicist and the effect on
lravel to countries with increased radiation lev-
els.

a
When a would-be robber was holding hos-
tages in a Beverly Hills jewelry store last June,
KcBs-Tv Los Angeles was there, from shortly
afler the start to finish. The station had one
crew, equipped with a night lens, in position on
the 10th slory of a nearby building. It also pro-
vided an aerial view from the station helicop-
ter. According to kcBs-TV other stations cut
back 1o skelelon crews after their 11 p.m.
newscasts, but xcss-Tv remained on the
scene, and its reporter. positioned in back of
lhe store. was ready when the gunman
emerged and was shot by the police.

o

Over the July 4 weekend, St. Louis boasted
the second biggest birthday parly in the coun-
try, according to kTvi St. Louis. THe station
moved ils entire news operation to a remote
location on a scaffold above the fairgrounds,
broadcasting live news, sports and weather
from the St. Louis Arch grounds. A number of
remote camera locations were used. including
one on a barge on the Mississippi river and
one atop a multistory building. Live coverage
included various fair events, shows and the
fireworks display.
o

In January, when an Albany, N.Y-based the-
aler company, The Empire State Institute for
the Performing Arts, was chosen to represent
the U.S. in a cultural exchange with the Soviet
Union, wTeEn Albany was in Moscow covering
the event. The station’s anchor-reporter, Marci
Elliot, and photographer Katie McGuire report-
ed on the troupe’s performances in nightly sat-
ellite feeds to the station. Two news series and
a documentary, Raising the Iron Curtain.
were also produced after the trip.
o

Wuac-Tv Johnstown, Pa., has established a
network of z-inch video stringers. Videc deal-
ers cocperate in getting informaticn to home
video enthusiasts, who sign individual con-
tracts to provide videotape of spot news for a
specified lee and on-air credil. They receive
membership cards. written “shooting tips”
and attend seminars conducted by the sta-
tion's photographers.

o

KrON-TV San Francisco covered the globe to
report news as it happened. It claimed to be
the first area station to file reports from Mexico
after last September's earthquake. The crew
headed to Mexico Cily and began filing re-
ports. No sconer did they arrive than a second
guake hit and the station was on the air live
three minutes later. Ancther crew was dis-
palched to cover rescue operations as work-
ers searched for survivors in the rubble.

A disaster a little closer to home was the
torrential flooding that hit the Bay area in Feb-
ruary. KRon-1v aired 15-minute special reports
alt 6:45 a.m. each morning and newscasts

] - «

were live throughout the day with reports com-
ing in from the station's satellite and micro-
wave trucks. KRoON-Tv also said it was first on
the air with a bulletin on a warehouse fire that
kiled eight at the city's Hunters Point. Kron-Tv
aired live aerial footage of the blaze and
broadcast continuously live from the scene. A
few days later the slation said it exclusively
reported that the fire had been caused by an
illegal fireworks factory.

The station also traveled to the Philippines
prior to the national election there and sent
back a week-long serigs of reports on the po-
litical and emotional climate of the country The

KRON-TV in the Philippines

station also aired live and taped reports from
the Philippines during election week.

One added aspect to KRON-TVS newscast
was its “Celebrate California” week-long se-
ries of two daily, live newscasts from various
sites in the area. The station went live from
Mendocino. Napa Valley, Tahoe, Yosemite and
Monterey and included reports on the pecple
and natural resources that make those areas
unique.

a

A busy hurricane season enabled wrsp-Tv St.
Petersburg 1o test its new Ku-band satellite
newsgathering truck. The truck allowed the
station to go live anywhere, even if electrical
and telephone service were knocked cut. Live
hurricane coverage included Dick Flelcher's
report from the eye of Kate as it hovered off the
coast of Cuba. (Fletcher was aboard an Air
Force plane monitoring the storm.) Labor Day
weekend was particularly busy, as wrsp-Tv had
o contend with Hurricane Elena while the sta-
tion was airing the Jerry Lewis telethon. At one
point, the studios had to be evacuated for sev-
en hours as Elena bore down on the area.

o

The royal visit of Prince Charies and Princess
Diana to West Palm Beach, Fla., was big news
for wpec West Palm Beach. The day of the
visit, the station combined its two half-hour
newscasts intc one hour, devoting 40 minutes
to coverage. One anchor reported from the
Polo Club where Prince Charles was playing;
another from the Breakers hotel, site of that
evening's $10.000-a-couple charity ball, and a
third from the studio for the day's other news.
Security requirements gave the station more
than its share of headaches, as State Depart-
ment officials nixed a broadcast from the roof
of the Polo Club, even though the station had
the club’s permission. A compromise was
eventually worked out. but weec still had prob-
lems. They had to convince securily to remove
bullet-proof glass so the stations cameras
could shoot without interference. The station
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made arrangements for its helicopter to land

near the club and shuttle tapes of the 3 p.m.

match and 5 p.m. trophy presentation back to

the studio in time for the 5:30 p.m. newscast.
o

When the Pride of Baltimore sank off Puerto
Rico, wMmar-Tv Baltimore sent a news crew to
San Juan to cover the rescue operation. Cam-
eraman George Stover became the pool pho-
lographer and provided footage used by the
major television networks of the Coast Guard
picking up the survivers from a Norwegian
fishing vessel. WmaR-Tv interrupted afternoon
programing to go live lo the news conference
where the survivors discussed their ordeal.
And regular programing was interrupted to
lelevise the memorial service held at Fort
McHenry.

WmaAR.Tv used its satellite truck to provide
daily reports from Ocean City lo preview the
summer vacation season. For one week, re-
porters sent back live reports and one evening
the 5 p.m. newscast was done live from the
beach. The anchors were flown to Ocean City
for the evening broadcast and back to Balti-
more in time for the 11 p.m. show.

o

In the fall of 1985. twe hurricanes, Elena and
Kate, hit the Guif Coast directly south of Co-
lumbus, Ga. On both occasions, wTvm report-
er Rebecca Todd and a camera crew headed
for locations where the storm was expected to
hit. Wtvm's Live Action Cam was slationed at
Columbus's emergency communications cen-
ler while weathercaster Mitzi Oxford tracked
the storm from the station's computer weather
center. During Efena’s four-day siege, 25 re-
ports were received from Action 9 news
teams, and a similar number during Kate's
two-day siege.

When a local high school band was invited
to perform in the Soviet Union, reporter Rebec-
ca Todd packed her bags. The result was a
five-part series and a half-hour documentary.
concentrating on the local traveler’s reactions
to the Russian people and country. Todd shot
much of her own footage. assisted by a band
member with an interest in videography. Wiwm
was the only local station to provide on-the-
spol coverage of the trip.

a

Doppler radar has heiped wens-tv Cotum-
bus, Ohio, get a leg up on the competition
when covering fast breaking weather stories.

Tornado coverage on WBNS-TV
The station said the ragar's information helped
it get exclusive footage of tornadoes near West
Jefferson, Ohio.

Cooperation between commercial and non-



commercial stations in Plattsburgh, N.Y.-
Burlington, Vt., highlighted spot news cover-
age of werz. That station joined with public
station wcre to provide election and county
youth fair coverage. Wp1z and wcre placed
microwave dishes at Republican and Demo-
cratic headquarters to provide live remote
special election-night coverage as staffers
from the engineering, production and news
departments chipped in. The cooperation
continued as wcre provided a remote produc-
tion facility (a converted bus) for weiz's pro-
gram on teen-age substance abuse, done
from the county youth fair. Werz provided the
personnel, remote set and additional equip-
ment. The show interviewed teen-agers and
members of the community on substance
abuse. o

WaNE-Tv Fort Wayne, Ind., pulled out all the
stops in its coverage of Fort Wayne's Mad An-
thony 29th Annual Hoosier Celebrities Golf
Tournament. The station built a camerasinter-
view platform near the clubhouse and the 9th
green. A microwave unit was mounted on a
golf cart. From both venues came live cut-ins
throughout the day, beginning at 6 a.m. and
running to 6 p.m. Major portions of the day's
newscast, including the weather, was done
from the site.

And every July wane-Tv covers the activities
surrounding the week-long Three Rivers Festi-
val. Festival updates created to air every half
hour were produced in addition to features
that aired on the evening newscasts.

u]
In early 1986, the largest employer in Miami,
Okla., decided to close its doors. B.F. Good-
rich had employed 1,900 workers in @ commu-
nity of 14,000. The impact would be devastat-
ing. On the day of the plant’s closing, residents
gathered at the jocal high scheol football field
to form a human chain symbolizing their soli-
darity. Kope-Tv Joplin, Mo., covered the gath-
ering live, but went one step further, devoting
their entire evening newscast to the story of
the plant closing. Reports were done on the
nationwide trend which led to the closing. on
current efforts to attract new employers and on
the history of B.F. Goedrich in Miami, as well as
profiles of workers and their fates. The broad-
cast was anchored from the football field.

a

The rescue of 119 Indiana doctors, pharma-
cists and college students in Haiti during the
overthrow of dictator "Baby Doc" Duvalier's
regime was recorded by wish-Tv Indianapolis
reporter Mike Androvett and videographer Bill
Fisher. The local airline chosen to make the
rescue mission allowed the reporters to pose
as flight attendants to gain access to the coun-
try, which had been declared off limits t¢ the
press. During the flight, the reporters disas-
sembled their video gear and hid the parts
throughout the plane. In the hour the plane
was on the ground in Haiti, Fisher used a
35mm camera to take pictures of the passen-
gers. During the return flight, the reporters re-
vealed their identities and conducted inter-
views.
a]

Wuek-Tv Detroit focused much aftention on
the governor’s race. Coverage began in Janu-
ary, when the station used its poils on impor-
tant issues as a jumping-off point for a number
of stories, including position statements fram

the candidates early in the campaign.
Throughout the campaign, the three reporters
assigned to the coverage traveled across the
state with live reports on each candidate. The
station also concentrated on the candidate's
television commercial campaigns, gauging
the effectiveness of the spots and whether the
messages were consistent with the candi-
dates’ stated positions. Twice weekly mini-de-
bates were featured in newscasts, along with
vote polling. The station correctly predicted
the winner the day before the election. Cover-
age concluded with live shots of the candi-
dates and a special half-hour program.
]

Coverage of Hurricane Gloria for wJar-Tv
Providence, R.l., began almost a week before
it touched land in New England on Sept. 27,
1985, and it provided the station’s largest con-
centration of news coverage since the 1984
elections. The station began hourly cut-ins on
Sept. 26. Reporters covered preparations at
marinas, civit defense headquarters, airports
and the governor’s office. Wuar-Tv borrowed
two cellular phones from a local distributor
and set up a storm desk through which all calls
were funneled. Without microwave gear or a
portable uplink, telephones were vital. A live
unit was positioned to get storm footage, and
used as a second anchor position. Full cover-
age began at 6 a.m., with the station bringing
in Portuguese, Spanish and Cambodian inter-
preters to provide emergency information to
those groups. A prime time special on the
storm was prepared, running on Qct. 2. Ac-
cording to the station, it was the highest rated
local special ever in the market, with a 26 rat-
ing and a 44 share.

Of great interest to New England viewers
was the trial of a Ralph Richard, accused of
raping and murdering his infant daughter. To
complement its cameras in the courtroom,
WJAR-TV set up a direct microwave link to the
station where a producer menitored the trial
feed. A reporter, producer and photcgrapher
were assigned full time to the story. The day of
the verdict (Richard was acquitted), the sta-
tion got Richard and his attorney to the studio
for the first one-on-one interview in the market,
according to the station. The interview was
incorporated into the 6 p.m. newscast, and
then run in its entirety during a special broad-
cast later.

When the station got word that Rhode Island
Supreme Court Justice Joseph Bevilacqua’s
resignation was imminent, a live unit was dis-
patched te the courthouse. A copy of the re-
signation was hand delivered to reporter Jim
Taricani, who read it on the air 10 minutes be-
fore it was read on the floor of the Rhode Isfand

state house.
=}

At 10:15 p.m. Dec. 20, wrrv-Tv Green Bay,
Wis., received an unconfirmed call of a firg in
the small logging community of Laona. With no
all-night news desk, producer Neil Woulfe had
ne one but himself to assign the story. With
photographer Don Burich, Woulfe set off on the
two-hour ride. What they found was the town's
high school in flames and firefighters battling
the blaze in temperatures with a wind chill fac-
tor of 40 degrees below zero. While firefighters
battled the elements, Burich and Woulfe re-
turned to the station with what would prove to
be an award-winning story.

Reporter Julie Pesch and Burich covered a
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strike at the James River paper company. They
spent the night on the picket line talking to the
men and women of the late shift, about them-
selves and their families.

u]

Wwae.tv Buffalo, N.Y, went live during its
newscast last April to cover a breaking hos-
tage drama. With three photographers and a
reporter on the scene, the station captured
SWAT teams members getting into place and
the eventual release of the hostages after inter-
vention by Mayor James Griffin.

When a seaplane crashed into the Niagara
river, wive-Tv was there to shoot tape of the
rescue of two passengers by volunteers. One
crew shot the rescue while another sent up a
live feed for the noon newscast. The station
later learned that the passenger was an FBI
agent testing the plane for official use.

u]

WaeH-Tv Boston continues to run whalt it says
is the only prime time local newscast on public
television. Five reporters work on the 10 p.m.
newscast, with the station sometimes devot-
ing half to two-thirds of the half-hour newscast
to explore one topic. wGBH-Tv receives interna-
tional feeds from Visnews and national footage
from INDX to supplement its local reporting. In
its coverage of the Challenger tragedy. the sta-
tion interviewed professor Josh Meyrowitz, au-
thor of a book in the television generation, on
what effect the instantaneous sharing of the
event would have on society That was fol-
lowed by a discussion with a psychologist on
the effect of the tragedy on schoolchildren.
]

WsvN Miami said it was the area’s first news
crew to journey to Mexico and cover last Sep-
tember’s earthquake. The wsvn crew accom-
panied area Mexicans in their search for rela-
tives at the disaster site. The station also
covered the activities of the Miami-Dade res-
cue squad in Mexico City. And the station said
it beat the competition by 36 hours in getting
reports out of Haiti during the falt of Baby Doc.
The station chartered a Lear jet, arrived in
Port-au-Prince and sent back twice-daily re-
ports for a week. A month |ater the station re-
turned to cover the homecoming of a Cathelic
priest, his first visit to Haiti in over 10 years.
The crew filed a week's worth of reports on that
visit also and the accumulated footage was
used in a special half-hour documentary.
o

When the Bingham family was expected to sell
its Louisville, Ky, newspaper and broadcast
properties because of family politics, wave-Tv
Louisville kept abreast of developments
through investigation and through sources be-
hind the scenes. Several weeks before the an-
nounced sale, the station told viewers Gannett
would likely be the buyer. When that news was
announced officially, wave-Tv was the only one
to cover it live, with a live update on the noon
news and a story at 6 p.m. The station also had
stories from Nashville and Des Moines, lowa,
on how recent Gannett ownership had affect-
ed local papers in their cities.
o

When the two major daily newspapers in De-
troit proposed plans last April to enter a joint
operating agreement, woiv Detroit provided
coverage that included patticipation by its
Washington bureau explaining how the agree-



ments worked in other cities, how advertisers
and unions would be affected and how the
Department of Justice handled such requests.
The station also organized a debate on the
proposal on its 5 p.m. news with former editors
and journalism critics.

After Ronald Bailey. the suspect in a Michi-
gan kidnap and murder case fled to Florida,
wDIv went south. A station reporter was on the
scene when authorities apprehended the sus-
pect and returned him to the Detroit area for

trial.
u}

According to CBS affiliate knou-Tv Houston, it
was the first station in the market to go on the
air with information abeout the Challenger ex-
plosion. Two of its reporters, NASA space cor-
respondent John Gelter and anchor-reporter
Myra Jolivet were at the Cape. off duty, as
guests of commander Dick Scobee and his
wife. Bolh established communications with
the news department and necessary technical
arrangements were made. The day's results
included:

m When CBS news went on the air, Getter
wrote and produced for CBS correspondent
Bruce Hall for 44 hours.

= Getter had done interviews with the Chal-
lenger crew before they left. Those interviews
became the basis for all bumpers and obituar-
ies for CBS and krou-Tv

®When CBS News went off the air, Gelter
and Jolivet filed several live satellite reports for
the station’s 5 p.m. newscast and a 6:30 p.m.
special report.

® KHou-Tv interrupted programing through-
out the day with reports, and aired a half-hour
special report.

On day two, Getter and Jolivet taped pack-

aged reports for local cut-ins during CBS
Morning News, in addition to helping the net-
work produce their coverage for that broad-
cast. Back at the station, a one-hour special
was prepared. Getter and Jolivet continued to
report live for the noon and 5 p.m. news, and
produced a package for the 10 p.m. news.

The two reporters flew back the next day to
tape a public affairs show. Then Getter went to
Johnson Space Center, where he produced
more than 100 reports over the next three
months.

Among Getler's exciusives, all later ac-
knowledged by NASA officials after initial den-
ials, according to the station, were that the O-
ring seals were the direct cause, that there
had been near disasters before, that the crew
may not have died instantly, that NASA had
discovered human remains and that the fam-
ilies were meeling with attorneys to investigate
legal recourse.

o

Kmow-Tv St. Louis has instituted a Team Four
approach to major news stories of the day,
expanding and fleshing out major items in the
news. When two new business complexes
opened in downtown, kmov-Tv field anchored
the evening newscast from the site of one and
reported on the social, economic and histori-
cal aspeclis of the complex. The other com-
plex that opened was similar to one in Milwau-
kee, and the station traveled there to
document the positive and negative aspects
of ils opening in the Wisconsin city.

Live coverage became commonplace for
KMOV-Tv in the past year and the station said it
was the only area broadcaster to have a re-
porter in New York for the Lady Liberty celebra-

tion over the July 4 weekend.
o

When it rains, it pours. On June 4th, 10 inches
of rain fell on San Antonio, Tex., flooding the
city. Kens-Tv began live reports at 3:30 a.m.,
with reports throughout the morning rush hour,
and scheduled reports at noon, 5 p.m., 6 p.m.
and 10 p.m. Just about the time follow-up sto-
ries were winding down, a Union Pacific train
carrying various chemicals derailed. Live re-
ports began during a Houston Rockels-Bos-
lon Celtics championship basketball game (A
cut-in the station says was "not appreciated
by all"), and continued through the 5:30 and
10 p.m. newscasts. Helicopters were used,
but restricted by minimum distance rules set
by officials at the emergency site. Live reports
continued on every scheduled newscast for
four days. Overtime for coverage of both sto-
ries totaled 142 hours in one week.

w]

Noncommercial weey-Tv  Charleston-Hun-
tington, W.Va., located less than three miles
from the Institute (WVa.) Union Carbide plant,
provided live studio access and taped reports
to PBS's MacNeil/Lehrer NewsHour following
chemical leaks there. Producer Nell McCor-
mack and field team Russ Barbour and Bill
Evans covered press conferences and con-
ducted interviews with Union Carbide officials,
then fed their segments to weta-Tv Washington
via the West Virginia Public Broadcasting inter-
connect system. A live interview in the studio
gave Robert MacNeil a chance to question
members of the West Virginia Citizen's Action
Group and the National Institute for Chemical
Studies from his studio in New York.

A year’s worth of investigative/documentary highlights

Knitv Los Angeles's four-month investiga-
tion into street gangs produced an hour-long
documentary that won both a local Emmy and
a Robert F Kennedy journalism award. The
station equipped reporter Dan Medina and the
stalion’s two-man camera crew with bullet-
proof vests as they worked pre-dawn hours in
some of the city’s rougher neighborhoods. At
one point kHJ-Tv hired security guards to ac-

company the crew Image intensifiers were
aiso used (o aid in shooting night footage. An-
other Emmy-winning program deait with three
subjects: the state’s death penaity, devil wor-
ship and couples legally placing ads in news-
papers for new-born infants.

Another investigative report took the station
to Mexico to report on the economy. The report
looked at the devaluation of the peso and the

A freed Steven Fossum on WCCO-TV

effect it would have on Mexicans traveling
north. The station went live from the border
using its satellite truck to complement those

reports.
a

On Friday, July 25, Steven Lynn Fossum, a Min-
nesotan imprisoned since 1984 for rape, was
pardoned after lab tests raised questions
about his conviction. The tests were prompted
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by an investigative piece by CBS-affiliate
wceo-Tv Minneapolis, The State of Texas vs.
Steven Lynn Fosswm, that revealed a number
of holes in the prosecution’s case. The 60-min-
ute documentary aired in April and was car-
ried -by CBS affiliate kHou-Tv in May. Harris
county (Tex.) district attorney, John Holmes,
asked Texas Governor Mark White to pardon
Fossum after tests—suggested by wcco-Tv—
indicated Fossum could not have cemmitted
the crime.

Among the other new information uncov-
ered in the investigatiocn, according to the sta-
tion:

m Medical verification for Fossum's broken
thumb, an injury that would have made it diffi-
cult for him to have done some of the things of
which he was accused. Fossum’s attorney had
introduced no such evidence.

m The woman who said she had been raped—
the single eyewitness—also said she had
been attending a football game with her moth-
er immediately prior to the attack. The |-Team
interviewed her mother, who said she had not
been with her daughter that night. Neither the
defense nor the prosecuticn had interviewed
the mother.

m One of Fossum’s alleged victims told the sta-
tion she thought her attacker had been circum-
cised. Fossum is uncircumsised. That informa-
tion did not come out at the trial.

Contributing te the documentary were Mike
Sullivan, executive producer, Al Austin and
Andy Greenspan, producers-reporters and
Peter Molenda. photographer-editor.

In another investigation, wcco-Tv looked at
the state of home health care for elderly and
handicapped people in Minnesota. The sta-
tion sent a cellege student with no previous
experience in health care tc apply as a home
health care aide. He was hired by the first
agency where he applied without having any
of his references checked. He was sent to
care for a 91-year-old man with Parkinson's
disease. Wceo-1v then reported that no licens-
ing. qualifying standards or inspections of
home health care agencies existed. The cal-
lege student’s hiring and assignment were le-
gal.

The series, “Home Health Care,” ran in four-
parts in November, followed by a half-hour
documentary. It led tc a call by Minnesota Gov-
ernor Rudy Perpich for reforms in home health
care and placement of the issue on the state
legisiature’s agenda.

On Aug. 18, wceo-v debuted Newsday, a
live, half-hour program designed to cover sin-
gle issues and news stories in greater depth,
beyond the coverage in daily news shows.
Newsday is shown weekday afternoon at 4:40
p.m., before the regular evening newscast.

o

Wvva-Tv Bluefield, W. Va., investigated re-
ports of soil contaminated with dangerous
PCB toxic chemicals at a former coai mine
motor and repair shop. The report disclosed
that some 500 men in the facility worked on
motors that were filled with PCB oil. The men
interviewed did not know of the danger and
said they had come in contact with the oil for
decades. WwaTv checked with the EPA,
which had no record of any contamination.
Within a week, the EPA was conducting its own
tests, verifying the earlier findings, and it or-

-

dered a cleanup.

The story caused great concern in the com-
munity. Followup reports during the next eight
months showed no contamination in nearby
residential areas although high levels of dioxin
were found at the shop. In other segments the
station interviewed health experts, EPA and

Uncovering dangerous PCB's O‘;i‘ WVVA-TV

company officials, residents and workers
about the situation in Bluefield.

Another ongoing praject is on illiteracy and
the effect it has on a state where some 25% of
the population reads below a fifth-grade level.
The reports examined how illiteracy affects the
state’s economy, as companies decide to es-
tablish plants in other states. Educational pro-
grams designed to help both children and
adults read were profiled. The station followed
the story of a coal miner in one program and
the day-tc-day difficulties he faces because of
his illiteracy.

o

Murders old and new were the target of investi-
gations by wrsp-Tv Tampa-St. Petersburg,
Fla. The station examined a 30-year-old un-
solved murder of two civil rights leaders. The
station found retired FBI agents who said the
case had been solved but that indictments of
seven people were quashed by the Justice
Department "for the tranquility of the South.”
Wrsp.Tv also investigated the death of a horse
ranch owner. He was shot by three armed rob-
bers and later died. The medical examiner
ruled the death was from natural causes be-
cause he had died of a ruptured aneurysm.
The station found medical experts who said
the cause of death was the bullet wound. Pros-
ecutors are now planning to convene a grand
jury to explore first-degree murder indict-
ments.

Other investigations turned up four men and
women who were arrested and charged on 38
counts of racketeering, fraud and grand theft
for bilking hundreds of home buyers, sellers
and investors of millions of dollars. Ancther
report found drug use and sales, mismanage-
ment, bad record keeping and lack of rule
enforcement in Tampa'’s public housing agen-
cy. One week after the series aired, the agen-
cy's executive director resigned.

o

In the the wake of the death of Maryland bas-
ketball star Len Bias, wmar-Tv Baltimore put
together two news series focusing on drugs
and athletics. The first five-part series focused
on cocaine: how it affects the body how it
reaches the city and what the police are doing
about it, why it is an attractive drug, why co-
caine is linked to big-time sports and how ad-
dicts are rehabilitated. The next series exam-
ined how high school and college athletes
deal with the pressure of sports and academ-
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ics. The series went to a New Jersey basket-
ball camp and interviewed top college
coaches.
o

Among the documentary efforts by wive-tv
Buffalo, N.Y., were examinaticns of child sex-
val abuse, the hearing impaired and the
changing family. In “Family Secrets,” the sta-
tion interviewed victims of incest and sexually
abused children, and examined prevention
programs and how the legal system works,
from disclosure to prosecution. During the
one-hour program, the station opened phone
lines for those seeking advice or help and
eventually logged more than 200 calls. The
project took three months to research, shoot,
write and edit. In addition to the documentary,
the station aired a three-part news series on
sexually abused children.

In Breaking Sound Barriers, wivB-Ty €xam-
ined communicating with the handicapped.
The program began with the local production
of the deaf play, "Children of a Lesser God,”
and what it took to put on a play, part of whose
cast was deaf. Included were profiles of some
of the children involved, their families and
medical advances made for the deaf. The pro-
gram won a national media award from the
Presidents Committee on Employment of the
Handicapped and the American Association
of Disability Communicators.

In a three-part series, reporter Wadi Sawa-
bini examined the growing use of drug testing
by companies as a prerequisite for employ-
ment. The series looked at the legal and moral
issues surrounding testing, and the laboratory
techniques used to determine drug use.
Sawabini interviewed a cocaine addict who
lost her job because of drugs and document-
ed a company that enceurages treatment for
employes with drug problems.

In “Families—The Changing Portrait,” wive-
Tv examined three couples: a two-career mar-
riage where the husband and wife work in dif-
ferent cities 70 miles from each other, single
parents who adopt (which included a woman
and her adepted baby from El Salvador and a
Catholic priest and his three sons) and a di-
vorced couple who share custody. After one
segment of the series aired, the station got a
call from a lesbian couple who conceived a
child through artificial insemination. Their sto-
ry also became part of the series.

O

weix New York's Kristi Witker obtained an ex-
clusive interview with convicted murderer
Jean Harris despite attempts by her publisher
to halt the interview, fearing she would reveal
too much and hurt book sales. Harris, recalling
Witker's coverage of her trial, overruled the
publisher.

Reporter Mary Murphy uncovered a
botched city sidewalk repair contract in Floral
Park, Queens, that included removal of 2,000
trees instead of 200. The report led to an inves-
tigation that could lead to criminal charges.

Reporter Frank Casey uncovered a building
in Jersey City, N.J., in terrible condition, where
tenants could not find the landlord. He also
discovered the reason: The landlord was in
the Federal Witness Protection Program.

Wrix reported on Yahwej, a large cult in
Queens that advocates corporal punishment
for their children. The station obtained an ex-
clusive interview with one of the children and
did follow-up reports on their worldwide activi-

s TURY mew



ties.

Reporter Ed Miller profiled an AIDS patient
who had been sent home from the hospital to
die. The story came to the attention of mother
Teresa. who arranged for the man to be placed
N her hostel.

C
A telephone-based organized crime syndi-
cate specializing in fraudutent investments
was the subject of a five-part news exposé at
Gannett-owned kusa-Tv Denver. The hour-
long The Telephone Bandils was the cuimina-
tion of three years of work by reporters Ward
Lucas and John Fosholt and led to the pros-
ecution of one participant in the scheme and
sharing of information with various law en-
forcement agencies from arcund the country,
according to the station. The kusa-Tv investiga-
tors also found themselves the object of a
homicide plot during the work. the slation re-

ported, but eventually met and spoke in detail.

with the purported “hit" man about the alleged
murder plot and his participation in the tele-
phone scheme. To compile the report, Lucas
and Fosholt used SEC and state corporation
documents; real estate records: mining, land
use and Forest Service permits; criminal fil-
INgs: court records. and the Nexis computer
system.
[m]

KceT Los Angeles began a new documentary
series that provides "glimpses into significant
moments in peoples lives.” Turning Points, a
one-hour program made up of three or four
segments and hosted by actor Robert Fox-
worth. featured such events as a national skat-
ing champion making a comeback, a lawyer’s
first case, an overweight man's struggle to lose
150 pounds and the opening of a chic restau-
rant in New York. Two camera crews were as-
signed to the program. which aired six times
during the 1985-86 season. Turning Points is
scheduled to begin its second season Sept.
10. [n]

Wsz-Tv Boston reporter Andy Hiller broke a
story of a federal probe into Boston and Med-
ford, Mass.. police allegedly selling cocaine.
Later, he reported that the investigation includ-
ed charges of a maijor, statewide cheating
scandal involving stolen police promolion ex-
ams.

The station’s investigative team concluded
a four-month investigation with a series of re-
ports revealing abuse of the state’s minority
contracting requirements for state and federal
construction projects. The series uncovered
charges of fraud and bribery and prompted
reform in various state agencies cbligated to
monitor the multi-million-dollar minority assis-
tance programs.

The I-Team also conducted a two-month in-
vestigation on the Malden, Mass.. police chief,
disclosing how he used city employes and
equipment for his personal gain. Ameng the
allegations documented were the chief’s use
of stolen construction materials in the renova-
tion of his home; the illegal lease of a luxury car
for his private holiday travel. a conflict of inter-
est in his ownership of a Malden bar, and his
unreported cash collections for an annual
charitable event. The report prompted an in-
ternal investigation that confirmed many of the
I-Team's aliegations and resulted in an official
reprimand from the city’s mayor. The State Eth-
ics Commission is continuing an investigation.

Ancther waz-Tv investigation, "Chemical Cui-
sine,"” was a series of reports on the danger-
ous chemicals used as food additives. The
series generated 2,000 letters and postcards
from viewers seeking more information on the
additives and their hazards.

"Cape Cod For Sale” was wez-Tv's examina-
tion of the increased development and over-
population that threatens to destroy the natu-
ral beauty of the seashore. The show got a 30
share.

Other documentary topics addressed by
the station included. AIDS, foster care prob-

L
Afghanistan on WBZ-TV

The war

lems, single parents, caring for elderly par-
ents, censorship. children in the Afghan war
and changes in the Catholic church.

a

Last fall, kctv Kansas City, Kan., preduced a
report about misleading sales tactics and
questicnable practices of an area alcohol
treatment center. Reporter Stan Kramer spent

four months documenting "The $23,000 Hang-
over,” which won the Radio-Television News
Directors Association’s regional investigalive
reporting award. The station also told the story
of a veterinarian who allegedly killed small ani-
mals in his pet store's garbage disposal. The
pet store owner has been charged with 11
counts of inhumanely killing animals. That sto-
ry won an award from the Kansas City Hu-

mane Society. o

To mark the 50th anniversary of the Blue Ridge
Parkway, woBJ Roanoke, Va., produced a se-
ries of 60-second inserts entitied "Scenic
Overlooks.” Each segment focused on a his-
torical event or geographical highlight of the
parkway. Each of the inserts was written and
researched by Washington & Lee journalism
professor, Ron MacDonaid, former news direc-
tor of the station. The series garnered a UPI
feature award and an RIS nomination from
NATPE. o

In February 1986, wLne-Tv Providence, R.l.
aired a three-part series, "Crime and Punish-
ment in Rhode {sland.” Reporter Al Vaughters
found that two-thirds of the state’s convicted
felons who were on probation or had been
parcled were unsupervised. Vaughters traced
the problem to a shortage of personnel in the
probation system. In interviews with convicted
felons, he found many were as frustrated with
the system as the parole officers were. Since
the series aired. the state has hired 11 new
staffers for the parole and probation depart-
ment.

In a three-part series and dailv news stories,
reporter John Roberts disclosed that a small
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group of Rhode Island doctors are responsi-
ble for 25% of the malpractice damages paid
in the state. In the series, “Malpractice: Code
of Silence,” Roberts interviewed malpractice
victims, with interviews electronically aftered
to protect their identities. Malpractice cases
seltled out of court in Rhode Island carry the
stipulation that the victim will not divulge the
doctor's name nor the amount of the settle-
ment. WLne-Tv filed suit against the Rhode Is-
land Board of Medical Review to obtain the
names of doctors responsible, but were un-
successful.

0

The trauma of breast cancer became a stark
reality for wusa-Tv Washington and its con-
sumer reporter, Ellen Kingsley, who discov-
ered she had breast cancer early last year.
Kingsley set out to document her struggle with
the disease: Her six-month ordeal through
mastectomy, reconstructive surgery and che-
motherapy were included in a five-part series
on the evening news and formed the basis for
a haif-hour prime time documentary Inter-
views with Kingsley, her husband, mother,

WUSA-TV's Kingsley's bout with cancer

friends and doctors were included. To height-
en awareness of the problem, Kingsley, her
husband and her doctor appeared on the sla-
tion's morning talk program to discuss the
medical. emotional and psychological as-
pects of the iliness. The station also joined with
the American Cancer Society to publish a
breast cancer guide for Washington. Some
25,000 booklets were distributed. The docu-
mertary won a number of local and national
awards. Breast screening clinics in the area
reported a two-month backup as new patients
sought to schedule mammograms.

One of wusa-Tv's top investigative efforts this
past year documented city motor vehicle in-
spectors taking bribes to ignore safety defects
in taxicabs. Working undercover, the slation
discovered a network of middlemen through
which payoff money was funneled. The four-
month investigation involved early morning
stakeouts at three different locations simulta-
neously. Wusa-Tv was able to caplure the al-
leged payoffs on tape and that led to House
hearings, and renewed investigations by the
city’s police and motor vehicle departments,

The station also tock a three-month look at
the homeless, coordinating efforts in Washing-
ton with homeless advocate Mitch Snyder. The
three-part effort searched for street people
whe did not fit the normal stereotype, and
found a law school graduate, a former insur-
ance executive and a World War |l veteran,

nicknamed “the Admiral.” “The Admiral” died
before the series aired, but the station was
able to verify his veteran status and contact
his family who had not heard from him in eight
years.

Another investigation reported on the dan-
gers of three-axle trucks without front brakes,
which prompted Congress to probe the prob-
lem with Transportation Secretary Elizabeth
Dole. The report found that 50% of three-axle
trucks had no front brakes and that tests had
documented the dangers involved but that the
government had never reconsidered its front
brake disconnection rule. As a result, the
Transportation Department is moving to re-
scind the rule.

[}

Fortunetellers have invaded Northeast Wis-
consin, and three viewers were duped out of
more than $10,000. After an investigative se-
ries by wrrv-Tv Green Bay consumer reporter
Glen Loyd, one fortuneteller began making
restitution of $10,000 to an elderly couple who
paid for an iliness cure that didn't work. A
young woman who paid $1,400 to a mail-order
fortuneteller got her money back after Loyd
referred her to postal authorities.
]

Wsoc-tv Chariotte, N.C., said it broke exclu-
sively the story of a local sheriff who allegedly
had county jail inmates performing personal
work for him. The report showed inmates work-
ing out of state and the probe touched off an
inquiry by the state's Bureau of Investigation.
In a five-part series, the station examined the
controversy behind home education and the
effects of this nontraditional form of education
on students, parents and school officials.

Wsoc-Tv said it was the second station in the
country to promote the Rotation diet, including
distributing some 60,000 pamphlets on losing
weight through the diet.

D

One of the highlights of wsTm-Tv Syracuse,
N.Y.s news offerings of the pasf year was a
five-part series, “Whatever happened 1o
Rob?," on the state of the art burn treatment
available. The series focused on a man disfi-
gured in a fire who was rebuilding his life. The
series won several state awards.

The station broke several stories about well
water contamination, identifying the source as
state road salt stockpiles. The stories prompt-
ed several people to come forward with stories
of land fill runnoff, easement encroachments
and hidden asbestos in the municipal airport
terminal ceiling, the last was confirmed by in-
dependent lab tests commissioned by the sta-
tion.

u]

Krvi St. Louis took advantage of the rededi-
cation of the Statue of Liberty to produce a
special series and half-hour documentary:
Correspondent Don Marsh found two immi-
grants in the St. Louis area who had sailed into
New York harbor in the 1940's. One was a sur-
vivor of the Nazi death camps, the other a
prominent local businessman. Their stories
ran as a multipart series in newscasts over the
July 4 weekend, and as a 30-minute documen-
tary, An American Story, on the fourth.

Meteorologist Ron Yaros focused on a pro-
gram called For Spacious Skies that uses the
sky to increase student's awareness of sci-
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ence, geography and history, including a trip

to Boston to interview the program's develop-

er, then airing a series on the projects applica-

bility to St. Louis. the program is now incorpo-

rated into 1,700 schools in the St. Louis area.
u]

In addition 1o spot coverage of the release of
750 million gallons of treated waste water in
the Russian River, kFTY Santa Rosa, Calif.,
examined the causes—deficiences in the
city's sewage storage system. It followed up
with reports on efiorts to correct the problems
and prevent similar emergencies as well as
the effects on area residents who suffered eco-
nomic setbacks to their tourist trade after the
environmental risks had passed.

w]

Wcau-tv  Philadelphia anchor Larry Kane
gained a rare interview with Pope John Paul ||
last October. Kane was working on a series
marking Philadelphia John Cardinal Krol's 20
years in his position and gained access to the
Pope through Archbishop John P Foley. Foley
and Kane had met years before when Kane
was a young journalist and Foley was teaching
English in a Catholic high schoe! in Philadel-

The Pope and WCAU-TV's Kane

phia.

Consumer reporter Herb Denenberg uncov-
ered fraud by a Philadelphia jeweler that re-
sulted in 213 counts of theft of deception
brought against the man. The jeweler alleged-
ly misrepresented color, weight and clarity of
diamonds sold in his store.

Ancther investigative report dealt with the
growing drug traffic in a north city neighbor-
hood, tracing the drug trade from Miami to
Philadelphia. After the series aired, the mayor
appointed a special commission of communi-
ty citizens to address the problem.

0

Wuar-Tv Providence, R.l., produces 10 In-
side, a local investigative and documentary
program. This past year's investigations dealt
with heroin addiction. One segment, “No Va-
cancy,” looked at the lack of facilities for emer-
gency treatment, including the waiting lists for
detoxification facilities. Some doctors even en-
couraged heroin users to overdose on valium
or some ¢ther drug to get into treatment more
quickly. As a result of the program, the state
requested additional funds to expand its treat-
ment facility and has created a task force to
examine the problem.

Wuar-Tv sent a crew to Rome to cover the
Extraordinary Synod of Bishops there last De-
cember. The purpose was twofold. First to pro-
duce three packages for use in regular news-
casts and second. to get enough material for a



documentary. The reports included an inter-
view with Cardinal Bernard Law of Boston. The
documentary, The Power, The People and the
Glory, dealt with the attitudes of one Catholic
family toward church doctrine, and featured
material from the Synod, as well as findings
from the poll. It included interviews with
church leaders both locally and internationally.
The station also commissioned a poll on the
atlitude of Catholics in Rhode Island.

Photographer Bob Farrell rode with a local
rescue squad. The result was a series, "Res-
cue,” shol, ediled and produced entirely by
Farrell and with no reporter track. The series
was commended by a national firefighters
group.

o

Wuw-Tv Cleveland investigated the problem
of sudden acceleration without warning in
General Motors cars, a problem that has
caused 1,000 injuries and 40 deaths. The in-
vestigation found that GM knew of the problem
but did not voluntarity recall the vehicles in
question. GM says the incidents were caused
by driver error. The report took two months to
produce and encompassed interviews with
victims and reviews of thousands of pages of

ra
GM investigation by WIW-TV
government documents.

Wow-Tv aiso found, upon investigation, irre-
gularities in the National Rib Cook-Off. It found
business ties between the promoter of the
event, which draws some 250,000 people,
and the eventual winner.

Among the documentaries produced by
wuwTv this past year was one examining the
plight of two elderly couples in which the wives
had Alzheimer's disease and the husbands,
seemingly out of compassion and love, shot
them. The reportyncluded interviews with fam-
ily members, proseculors, right-to-die advo-
cates and religious experts.

Robots in the steel industry were also exam-
ined as the station reported on factories where
ropots outnumber their human counterparts.
Segments included trips to Japan and the rust-
beit of the U.S. and show how some U.S. work-
ers were going back to school to better com-
pete with the new kids on the block.

[w]

The murder of two policemen in Springfield,
Mass., was an important story for the commu-
nity and wwip there. They were shot while
making a routine check of a suspect’s car.
WwLp covered the investigation, the appre-
hension of one suspect, the suicide of a sec-
ond and the large manhunt for the others. The
station also aired live the funerals of both offi-
cers and won kudos from the community for its
tasteful coverage (no closeups of grieving
faces). Both were covered in their entirety (the

first was five hours long) from the funeral
homes. to the churches, to the burial sight. A
helicopter was used to cover the 5,000 who
marched in the two processions.

WwLP also went on the road for the month of
May to salute western Massachusells. Twenty-
one evening newscasts were broadcast live
from different cities. A four-production ad-
vance team set up each evening's newscasts,
which used two cameras. The month also saw
Today's Willard Scott doing his weather seg-
ments live from Springfield as part of the city's
350th anniversary, and live coverage of a five-
mile road race.

n]

A medical reporter and photographer from
wLkY-Tv Louisville, Ky., photographed shot
several brain operations in which the patients
were awake throughout surgery. In the proce-
dure, surgeons must know how their work is
affecting the patient. Also on the medical front,
the station sent a team to a summer camp for
cancer victims. A general assignment reporter
and chief photographer spent several days
with a Kentucky couple who have adepted 21
children, most of them severely handicapped.

[®]

Knsc-Tv Los Angeles devoted Sepl. 19,
1985, to a day-long look at AIDS. The latest
information on the disease was presented in
the station's four daily newscasts, and a half-
hour special aired at 7:30 p.m. The station,
which spent six weeks researching material
for the day interviewed AIDS victims and
medical experts from the Center for Disease
Control and the National Institutes of Health.
Knec-Tv also conducted a poll surveying peo-
ples attitudes toward the disease. An AIDS
brochure with commonly asked questions and
answers was prepared. News Director Tom
Capra organized a special seminar where ex-
perts answered questions from local news
crews who had objected to AIDS-related as-
signments. o

The Missouri National Guard was sent to Hon-
duras to build a road. Many other states had
refused to send their guardsmen there. Kope-
v Joplin, Mo., went along, sending two re-
porters and two of most pieces of equipment
as backup to follow the progress and record
the exercise through the eyes of the local men
and women who went aiong. The result was a
10-part report and documentary, giving view-
ers a chance to decided for themselves wheth-
er the guard should have been sent there.
u]

Mark Lagerkvist, investigative reporter for
wxFL Tampa-St. Petersburg, Fla., headed a
three-month investigation into Florida’s largest
health maintenance service in Florida—with
over 60,000 clients in the station’s viewing
area. The result was a four-part series, “IMC
Gold Plus; A Healthcare Nightmare,” raising
questions about whether the Miami-based
company considered profits more important
than proper health care—an especially impor-
tant issue in Florida, where a large part of the
population is of retirement age and living on
fixed incomes. Lagerkvist pored over hun-
dreds of IMC cases. Lagerkvist and photogra-
pher, Rosco Glisson, interviewed patients, for-
mer patients, health care experts and former
IMC doctors. Reporter Steve Qverton was dis-
patched to Washington to report on the federal
government’s involvement in the case. An IMC
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hotline was set up to record listener comments
on the series and IMC services. The 700 com-
ments received were used in follow-up reports
and copies were sent lo appropriate regula-
tory agencies.

Two Florida congressman asked for tapes of
the series 1o aid an investigation by the House
Committee on Aging. Only days after the se-
ries aired. IMC executives announced major
changes in their health plan. The most recent
development was IMC's announcement of its
impending sale to a larger out-of-state health
company.

o

Kcss-Tv Los Angeles's Investigations Unit
scored one coup in a series of stories about
Martin Luther King hospital. One called into
question practices by an orthopedic surgeon.
A second reported that attending physicians
in the opthamology department were being
paid for several times the hours they were
working, with the knowledge of the depart-
ments head. The opthamology department,
according to the station, was subsequently
shut down.

Another investigation by the kces-Tv leam
exposed how an area woman, who had oper-

Auwimal displacement on KCBS-TV

ated a “placement service" for unwanted pets
for 15 years, was finding “homes" for those
animals. Using a night lens camera, kces-Tv
followed the woman and recorded how she
placed a pet in a distant park. She has since
been convicted of theft and fraud, according
to the station.

The kcBs-Tv Los Angeles Investigations Unit
also took on the United Way A six-month inves-
tigation revealed that five senior vice presi-
dants of the charity had borrowed more than
$300,000 for their own use, some of it interest
free. According to the station, the investigation
also revealed that the board of directors had
used funds to pay off debts of its credit union,
which had gone broke in 1981. As a resull of
that story, according to the station, the United
Way president has taken a leave of absence
and a 12-member committee has launched an
investigation into the irregularities.

o

WPLG Miami said that for the first time in many
years it got a reporter and crew inside Cuba
and did a five part series and one-hour special
on the economy, health care, the church and
the present way of life for Cubans. Additonally,
1986 was the 25th anniversary of the Bay of
Pigs invasion and, in a half-hour special, the
station examined the invasion through the
eyes of those who participated.

One investigative series wPLG undertook
centered on the abuse of the elderly. The hali-






There has never,
ever, been anoth




hour special and accompanying series fea-
tured interviews with victims and |law enforce-
ment officials. An alleged abuse uncovered by
the station at one adult living facility prompted
the state to close it.

Hurricane Elena's arrival last August put
WwPLG and its six Florida News Network affiliates
to the test. All of FNN's satellite trucks went into
action, reporting along the state’s west coast
and went live from Gulfport, Miss., when the
storm came inland.

m]

It started with an unusual tip. A source told
wTNH-Tv New Haven, Conn., that the state's
chief medical examiner was allowing her dogs
into the autopsy rooms, where they lapped
blood off corpses and ate scraps of tissue
from the floor during autopsies, including one
on an AIDS victim. Investigative reporter Andy
Houlding broke the story. The station sent a
news crew to the medical examiner's office,
where they found files and papers in disarray,
half-eaten meals on the floor, little security and
a two-year backlog of cases. The story con-
cluded several weeks later when the medical
examiner admitted to letting her dogs attend
autopsies. She was removed from office.
]

Investigating a viewer's complaint about the
police chief, a reporter for wiLx-Tv Onondaga,
Mich. (Lansing), began digging. In 10 stories
over 10 months the staticn discovered that the
chief: illegally sold and destroyed city proper-
ty: encouraged a fellow officer to illegally wire-
tap another; lied on his resume—he had been
fired from one police department and forced
to resign from another; had been rejected as a
candidate for the Michigan State Police and
been refused a private detective license be-
cause of a background check that said he was
unsuitable; ordered another poiice agency to
wrile a letter to the city council stating that TV
coverage of him was biased; sent the city's
only on-duty cofficer on a three-hour trip to get
that letter; purchased two motorcycles for him-
self and put them in the city's name to avoid
paying state tax; formed a police association
and solicited public donations, claiming they
were tax deductible, with no federal or state
permission for such a venture, and punished a
female officer while ignoring misdeeds of male
officers.

As a result, two councilmen resigned, the
mayor said he would not run again and the
female officer filed a $1-million law suit against
him.

m]

Investigative reporter Dave Frankel of wew
Philadelphia spent a month undercover in an
unmarked van documenting abuses by trash
collectors. His tapes showed collectors mak-

T'sh investigation on WPV/

ing private collections, wasting time and meet-
ing their girlfriends on taxpayers' time. The
three-part series led to sanctions against sev-
eral employes and a plan by the mayor to re-
vamp the trash collection system.

=]

The news department of kbrv Medford, Ore.,
recently celebrated its first anniversary The
staff of 15 has produced a number of multi-
part series. More than 100 people from the
station’s metro area travelled to Honduras to
do missionary work, inCluding building a water
system, providing dental and medical care
and conducting an evangelical mission. The
station sent a crew along to report on who the
people are, why they have chosen to spend
their summer vacation in the jungles of Central
America and what kind of work they are doing.
The crew filed live tefephone reports to go with
videotape flown out of the capital of Teguci-
galpa. The station wanted live feeds, but could
find no easy or inexpensive way to do that
since there is no uplink in the country and ma-
terial would have to be fed via landline to an-
other city, microwaved to still another location
and then uplinked.

Kbrv also produced a five-part series on the
declining number cf OB-GYN physicians in
Southern Oregon and Northern Califernia.
Some large areas with populations approach-
ing 100,000 rely on only one or two doctors.
This has resulted in a high rate of home births.
The series culminated with a one-hour pro-
gram consisting of a half-hour documentary
on the problems of malpractice insurance fol-
lowed by a half-hour telephcne call-in pro-
gram.

o
Of the eight multipart investigative reports by
Kkmov-Tv St. Louis this past year, one on coun-
ty electrical inspectors who were not working
when they claimed otherwise sparked an in-
vestigation and resulted in several dismissals.
The station won an local Emmy for its work on
that report.

a]
A series of stories on ksew-Tv Salinas, Calif.,
by reporter Maria Barrs revealed that farm
workers were being housed in caves and
cardboard boxes. As a result of the report,
state and county health officials closzed down
the camps.

The staticn ran a series of stories about a
two-year-old girl, suffering from cancer, aban-
doned by her parents, who was living with her
grandparents in an abandoned car. Viewers
contributed to a fund for the girl and her grand-
parents were able to rent an apartment. A few
weeks later the child died and people from
throughout the area attended the funeral.

u]
An invesligative reporter for wces-Tv New
York discovered that 3,000 drivers licenses
with phony names had been issued to a ring of
criminals in New York. Using hidden cameras,
Correspondent Arnold Diaz went undercover
to show how easy it was 1o get a license. He
pointed out in his report that in many in-
stances, licenses were obtained for people
who never took a road test and that some of
these pecple had been involved in serious
auto accidents while driving under a phony
license. The report pointed to problems within
the New York Department of Motor Vehicles.
After the story aired, said wcss-1v the DMV
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changed its procedures to better prevent
abuse of its system.

The cameras of wcss-Tv focused on the
Catholic Church in New York in a prime time
special. Correspondent Rolland Smith looked
into the archdiocese’s finances, including real
estate and "never-before-made-public stock
portfolio,” and its tax-exempt property, $810-
million worth.

Another prime time report on wees-Tv looked
at what it called "homeless children” in New
York. According to the hour-long documentary,
thousands of children live in "welfare hotels” in
the city'’s worst areas. Anchor Carol Martin in-
terviewed mothers who said ihey could not let
their children go outside to play because the
neighborhood was so dangerous. But inside
the hotels, conditions were deplorable. In the
process of taping the story, inside one of the
hotels, the camera crew captured on tape "a
violent knife fight between two women in the
hallway.”

To talk to the son of a reputed mobster, wces-
Tv went into a prison. Anthony Columbo, son of
Joe Columbo, known to be among the coun-
try's most notorious mobsters, was inter-
viewed by Correspondent Barbara Nevins,
who also talked to Anthony Columbo's chil-
dren and his motner. Anthony Columbo said
he wanted to tell his side of the story. As son of
a mobster, he said he and his family had been
stigmatized and discriminated against. Antho-
ny Columbe is serving time in a federal jail.
The New York police department says he is
involved in organized crime; Columbo denies
it. The report told the story of Joe Columbo,
inCluding c¢laims the government had plotted
to kill him. He was gunned down in 1971, and
after seven years in a coma, died.

Wees-Tv produced a three-part series of
hatf-hour specials, on the New York City fire-
rescue companies, emergency medical ser-
vice (EMS) teams and hospital trauma unit
specialists. In each part, weas-tv told viewers
how the services operate and talked to mem-
bers of the teams who described what it is like

to do the job. o

WtHR Indianapolis aired Secret Wars at
Home, a one-hour documentary about spying
and potential targets in Indiana. It studied the
countermeasures in place in the region’s uni-
versities and military bases. Reporter Tom
Cochrun expcsed attempts to obtain "Star
Wars" technology research and attempts to
infiltrate the staffs of Senater Richard Lugar (R-
Ind.) and Congressman Lee Hamilton (D-
Ind.). During the investigation, two Soviet infil-
trators were exposed, one of whom has since
returned to the USSR.

WrHr reporter Bill Gephardt investigated

Medicaref)ud on WTHR




overbilling for Medicare products. Medicare
was overcharged for products as much as four
times cost. When the cosls were reviewed an-
nually, the allowable limils for products were
revised upwards in a self-perpetuating cycle.
The reports spurred a congressional investi-
gation. which resulted in a change in Medi-
care policy,
o

Kicu-tv San Jose, Calif., had on-location cov-
erage of the earthquake in Mexico, provided
by co-anchor Ysabel Duron, vidoegrapher
Dave Serranoc and managing editor Lloyd
Beeker. According to the station. it was the first
San Francisco Bay area station to provide
news coverage of the quake with original vid-
eo and make a plea for Red Cross assistance.
There were also follow-up reports on where
the money had been used and what the re-
sults were.

o

A six-hour heart transplant operation became
a one-hour special for noncommercial wviz-Tv
Cleveland. which produced Qut of Tragedy
Comes Triconph for its weekly medical maga-
zine series, Medi-Scene. Two camera crews
recorded the story, one working in the operat-
ing room and the other interviewing family
members, doctors, organ donor familes and
recipients of organs. The in-room crew pre-
pared for the operation by filming an earlier
by pass cperation, and a step-by-step listing
of procedures was developed so that “they
would know what to watch for and what to
watch out for during the heart transplant. The
outside crew provided the context for the oper-
ation, presenting the ethical considerations of
being an organ donor, the effects of operations
on patients and their families, and patients’
recovery.
a

A two-month investigation into career crimi-
nals by wsvn Miami helped cause the states
attorney's office to form a special unit to pros-
ecute career criminals. The four-part series
detailed how hard-core criminals did not stay
in jail long because of loopholes and conflicts
in the parole, bonding, correctional and judici-
al processes. The Miami Herald followed with
its own investigation.

o

Dave Browde, reporter for wnyw-Tv (formerly
wrEw.Tv) New York, who had served a stint as
a reporter in the Middle East. sought out the
passengers from the Achille Lauro cruise ship
that had been hijacked by terrorists. He
reached them at the Concord hotel in Cairo. In
an exclusive interview, Browde, according to
the station, was the first reporter to talk to an

WNYW-TV's Browde during the hostage crisis

American passenger on the air, a New Jersey
man., Malthew Polito, who said that both he
and his wife were fine. Polito’s family was
watching wnyw-Tv at the time and learned that
the couple was safe.

In a 13-part series, "LILCO: Power to the
People," reporter Bob O'Brien explored the
controversy surrounding the Long Istand
Lighting Co.'s Shoreham nuclear power plant.
The series examined the safety, cost and poli-
tics behind Shoreham, and the options open
to LILCO and its ratepayers. As a result of the
series, public attention was focused on the
problem, followed by a flurry of legislative ac-
tivity:

After the Chernobyl nuclear-reactor disas-
ter, O'Brien traveled to Turku, Finland. to inter-
view a group of Long Island students who had
heen in Kiev shorlly after the explosion.
Q'Brien was the only American television re-
porter there. His report gave relatives and
friends a chance to see their loved ones for the
first time after the accident.

o

Last November kpnx-Tv Phoenix aired a five-
part news series on the estimated 12,000 peo-
ple who, since 1981, had left a troubled farm
economy in the Midwest to set up homes in
Arizona. "Pullin’ up Roots" examined the prob-
lems the new residents face and what impact
they would have in Arizona. The series was the
result of eight months of research that includ-
ed lrips to lowa to cover the planting season in
April. The station followed some residents who
were about to leave and checked up on them
seven months later during their first Thanksgiv-
ing in Arizona.

In addition to covering the Mexican earth-
quake when it occurred, KpNx-Tv returned five
months later tc do a six-part series on the di-
sasler. Parl one recapped the quake while part
two examined the state of Mexico City five
months later Part three included a look at a
Scottsdale, Ariz., couple who moved to Mexi-
co City after the quake and offered their skills
1o help rebuild the city, Part four followed the
search of a Mesa, Ariz., woman to find her
sister. Part five examined corruption in Mexi-
can construction companies while part six up-
dated the story of Miracle Baby Isaac. the
newborn who survived the collapse of a hospi-
tal. o
One of the biggest stories of the year for KOLR-
Tv Springfield, Mo., was the wreck of a bus
carrying students from Missouri Bible College.
Five were killed. Initial reports indicated the
bus had bad brakes. The station sent a crew
50 miles to the accident scene and to the hos-
pital where the victims were taken and to the
hotel where relatives had gathered, beating
their competition on air, according to the sta-
tion. The station followed the story for severa!
days and were the first to report that the Arkan-
sas Highway Patrol had determined bad
brakes to be one of the main causes of the
accident.

CBS affiliate koLR-Tv assisted CBS's West
57th Street in its coverage on a story involving
pharmacists in West Plains, Mo., who sold re-
packaged drugs. The station reported that the
pharmacies were under surveillance and also
reported on the charges when they were even-
tually filed.

When a local radio salesman from Houston,
Mo., allegedly took the wife of a Raymondvilie,
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Mo., banker hostage and subsequently shot
and killed her, kOLR-Tv reported the story on the
midday news, beating their competition by an
hour, according to the station. Since Raymond-
ville is 22 hours away, the station chartered an
airplane and flew the tape to the station, made
a dub, and sent it to CBS.

[m}

King-Tv Seattle produced an hour-long docu-
mentary, Living with AIDS, on the health and
civil rights issues surrounding the disease,
and its impact on people in the Northwest.
According to the station, it commissioned the
first public opinion poll in the Seattle area to
determine local concerns about the disease.
The documentary coincided with a Seattle-
King county health department educational
campaign about AIDS.

King-1v produced a series of "Schoothouse
Specials” to ook into public education. The
first, Reading. Writing and Reform, looked at a
local high scheool, past and present, through
the eyes of three students and their parents,
who were alumni of the same school. Rich
School, Poor School examined classrooms in
two different school districts, comparing the
quality of education in "high rent” districts with
that in low income areas. Teaclrers: Just a Lit-
tle Respect focused on teacher's goals of mon-
ey, respect and autonomy, Finally, a program
honored Top Teachers with a $1.000 cash
award and a banguet.

a
In Columbus, Ga., weather anchor Mitzi Ox-
ford. chief photographer Mike Kyser, the direc-
tor of the Columbus planetarium and a nature
photographer went cn a wTvM sponsored ex-
pendition to Argentina to get a better view of
Halley's comel. The result was a five-part se-
ries and a half-hour special on the comet, the
trip and the Argentine countryside.

o

A four-month investigation by kiro-Tv Seattle
turned up improprieties in the state’s prison
system. The series linked a high prison official
with a homosexual-drug-sex ring that used
state long-distance services and prison
passes. The piece showed how special privi-
leges were sold and some prisoners received
an early release for sexual favors. One of
those reteased murdered three people and is
now on death row The state settled three civil
suits that came out of the murders out-of-
court. The series has prompted a special in-
vestigation by the state’s anticrime unit.
O

Kyw-Tv Philadelphia anchor Jackie Hays

spent six days interviewing inmates, officials
and psychiatrists at Clinton (N.J.) Correctional

Correctional institution profite on KYW-TV



Institution for her series, "Hard Time Women."”
She profiled the women inmates and their feel-
ings on their separation from their families;
their feelings about homosexual relationships
at the prison and their plans for life after they

are released. 5

Tomorrow (Sept. 2) Jacksonville, Fla., voters
will go to the polls to cast ballots on changing
the city's toll road system. In large measure the
genesis for the push came from wuxt there.
The list of grievances against tolls includes
their economic inefficiency, poor safety re-
cord, air pollution problems and traffic con-
gestion. Last August the station examined the
alternatives to the toll system and in an infor-
mal survey found most respondents favoring
abolishment of the toll system. As a result of
the program. a state legislator launched a

WJXT's look af toll roads

study of toll alternatives and the mayor set up
a committee to study the issue. Wuxt brought a
national polister to town to survey residents
and tfound most favored dismantling the toll
apparatus in favor of new taxes. The station
traveled to Connecticut to see how that state
functioned after it discontinued its toll collect-
ing. Ten months later the legislature passed a
bill that will allow residents lo decide between
tolls and taxes.

Highways were also the focal point of a wuxt
investigation into the city's dangerous roads.
Segments focused on the court system that
returns bad drivers to the road. how poor road
design and roadside hazards contributed to
about 25% of ail accidents and how poorly
designed and confusing signs cause acci-
dents. The station brought in a national expert
on road safety who called the city's roads "de-
plerable.”

As a result of the series, some legislators
are examining ways to make the transpora-
tion department allocate funds more efficiently
and electric companies are studying break-
away utility poles.

On the lighter side, the station used its Ku-
band truck to bring the change of seasons to
Florida. Reporter Ted Brown sent back five live
reports from North Carclina, showing the
state’s beautitul color and highlighting various
attractions.

=]

More than one-half billion dollars in gold, jew-
els and pieces of eight. retrieved by treasure-
seeker Mel Fisher and his crew, were the sub-
ject of a half-hour documentary produced by
wisH-Tv Indianapolis. Reporter Leslie Olsen
and videographer Ron Prickel accompanied
Fisher's team on a deep-sea dive to the re-
mains of a Spanish galleon that sank in 1622.
Also included in the news report were inter-

views with actors Cliff Robertson and Loretta
Swit, who will portray Fisher and his wife in an
upcoming CBS movie about Fisher’s life.

[m]

Ktvx Salt Lake City has expanded its cover
story unit, which now comprises two reporters,
a producer-researcher and a photographer.
The unit produces a two-part series an aver-
age of every other week. Among them was
*Killing Time," the “slow and costly” process of
imposing the death sentence in Utah and
whether justice delayed proves to be justice
denied. Another was "Keeping a Secret,”
about spying at high tech industries and re-
search facilities in Utah, what is being done to
impede the flow of information to them and
why that is difficult in a free society.

When the shuttle Challenger exploded, re-
porter Sheila Hamilton was assigned full time
to report on the story. This led to many firsts,
according to the station, including reporting
the position of engineers of Morton Thiokol—
which manufactured the faulty shuttle part—
who opposed the launch. She also reported
live via satellite from Washington during the
presidential commission hearings on the di-
saster.

Anchor and managing editor Phil Riesen
has conducted a number of one-on-one inter-
views. One example was a satellite interview
with NASA chief engineer, Milton Silvera, in
which Silvera suggested Morton Thiokol
should make top management changes in
light of their handling of the shuttle disaster.

n]

An investigation into a mental health center by
wKRN-Tv Nashville turned up a number of
cases of abuse. The station was tipped off by a
patient who called and said he had been beat-
en for refusing to take medication. The station
pored over hundreds of internal hospital
memos and personnel files that showed some
administrators were aware of some of the
abuses. As a result of the series several
nurses and hospital staffers were disciplined.

Ancther investigation ook wkRN-TV on the
road to probe truck safety. The station found
drivers who use illegal drugs to stay awake
and others who carried and used weapons
during their runs. Lack of manpower allows
state officials to check only about 5% of the
trucks traveling the state’s highways, wkRN.TV
found. Footage at inspection sites revealed a
number of vehicles with one or more serious
violations.

Growth and development was a big story in
Nashville this year. When wkaN-Tv investigated
it found that development was causing the dis-
placement of hundreds of street people who
found few places to go. A WKRN-TV documen-
tary examined their plight and the areas where
they congregate.

o
The discovery of radon gas in the ground bub-
bled to the surface within the past year. The
gas that comes from decaying uranium de-
posits has seeped into homes in the Northeast
and the gas is believed to cause lung cancer.
WLYH-Tv Lebanon, Pa., undertook a three-part
series on “Radon in Berks County,” part of the
station's coverage area. The report found that
people in the area had tried for two years to
get state and federal health officials to look at
the prcblem. The report documented the frus-
tration residents felt with being referred from
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WLYH reports on vadon gas

one agency to another. The series interviewed
members of a support group seeking govern-
ment help, the state’s plans to deal with the
problem and radon gas detection kits for the
home.
o

Krix San Francisce has done extensive re-
porting on AIDS, including multi-part series
and documentaries. Our Worst Fears exam-
ined the medical, social, ethical and political
ramifications of the disease. The show was
picked up by stations in New York, Miami and
Honolulu and more than 100 corporations. col-
leges and government agencies requested
dubs of the program.

*AIDS Lifeline, Part II” outlined questions
raised by the AIDS antibody test: How it is
being used as more than just a way to find out
if someone has been exposed to the AIDS
virus. How some feel it's being used as a way
to fire people or deny insurance coverage and
violate their privacy. It also looked at the posi-
tive aspects of the test and how, in Australia, it
IS seen as a unique research tool.

Other AIDS stories on kpix included one on a
small Florida farming community and how the
sudden outbreak of AIDS led some research-
ers to think the disease may be spread by
mosquitoes, and coverage of a conference in
Brussels on AIDS in Africa on how world poli-
tics is interfering with researchers.

"Fields of Fear” was a krix documentary on
pesticide use and misuse in agriculture and
organic alternatives to chemicals in farming.
Featured were stories of people who suffered
illiness, birth defects, cancer and death. and
why they feel their problems are related to pes-
ticide exposure.

=]
In order to examine the U.S. involvemnent in
Central America, wker-Tv Dayton, Ohio, sent
a news crew to Honduras and came back with
material for a five-part news series. a one-hour
documentary and a call-in special. The news
crew interviewed area servicemen stationed
in Honduras, people who had fled Nicaragua,
doctors, nurses, other refugee specialists, the
U.S. ambassador, Honduran government offi-
cials and two contra chiefs on the fighting
there. The station’s two-man crew traveled to
within a mile of Nicaragua and were nearly
arrested twice.

o

Wiew-Tv Topeka, Kan., did some digging for a
different kind of investigative report. To illus-
trate the plight of the Kansas farmer, the sta-
tion leased a two-acre plot of land and hired a
farmer to plant soybeans. From planting
through harvest, wiew-tv will tally the cost, and
farm director Kelly Lenz will air weekly reports
describing the progress. If the station makes a



Howe grown reporting on WIBW-TV

profit, they will donate the money to charity, if
not, the station says. it will be in the company
of a lot of Midwestern farmers this year. When
the plot was checked last July, it was discov-
ered the crop had been invaded by velvel
weed, necessitating appiication of herbicide.

a]

The high cost of liability and malpractice insur-
ance was the topic of a half-hour special on
wnCTTY Greenville, N.C. Skyrockelingerates
are causing some amusement parks, riding
stables and summer camps to close and cities
lo remove swings and slides from play-
grounds. In the special. wnCT-Tv brought to-
gether a number of representatives to discuss
the probiem and possible solutions, including
various bills before the state legislature.

The farm crisis has hit eastern North Caroli-
na, but wnerTy found it difficult to get many
farmers in trouble to speak on the air. To get an
unrestricted interview with a local Farmers
Horme Administration officer, the station had to
enlist the aid of a U.S. congressman. WncT-1v
did get interviews with a bankrupt crisis victim,
some farmers who were leaving the business
and others who were sticking it out for one
more year. The farm series also interviewed
crisis intervention personnel. resource people
and a psychiatrist who discussed the emotion-
al problems the crisis was causing.

a

Wuis-tv Chicago undertook an examination of
the city's 100,000 black Roman Catholics. The
documentary followed the 100-year history of
the black Catholic church, including cases of
racism from yesterday and tcday. The story of
the first black Catholic priest was covered as
well as a present-day priest who is leaving the
seminary because of racism. The report also
locked at changes being made in the church
as blacks recreate the liturgy of Mass by weav-
ing together gospel music, political banners
and soul-searching revival aclivities. The re-
port was the culmination of a iife-long effort by
writer/producer Frances Smith, who first want-
ed lo tell the story as a young child in a black
Catholic chureh.

Another investigative effort was reporter
Russ Ewing's discovery of the identity of mass
murderer John Wayne Gacy's first victim. Ew-
ing’s exclusive reports traced how Gacy hap-
pened upon a 16-year-old Nebraska boy in
Chicago. Ewing provided the county medical
examiner dental and medical records of the
boy and obtained an unusual belt buckle that
a relative of the victim indentified as belonging
to the victim. Ewing has interviewed Gacy sev-
eral times and has written a book about his

case.
Added to wLs-Tvs stable of specialty report-
ers is Buddy Black. who at 69 is the station's
senior citizen reporter. He covers the many
facets of growing clder in America.
o

When Rochester, N.Y.s, biggest employer,
Eastman Kodak. began massive layoffs for the
first time, wokr there reported on the chang-
ing employment situation in a three-week se-
ries called “Help Wanted.” the series detailed
the layoff plan, including who would be affect-
ed. The station visited nearby cities that had
gone through similar layoffs in major industries
and reported live from the Kedak annual meet-
ing in Dayton, Ohio. In addition to regular re-
ports, wOKrR produced a half-hour documen-
tary on the leadership of Colby Chandler. the
chief executive officer of Kodak, his first Tv
interview,

In October, wokr set out to see how Roches-
ter treats its homeless. Reporter David Burns
and photographer Michael Jarocki disguised
themselves as street people and used a hid-
den camera while they looked for food, shelter
and medical attention. When they were asked
to stop begging at a downtown mall, they were
also told where to get free food and shelter.
When one pretended to collapse on the street,
police, ambulance and hospital personnel
treated them courteously and thoroughly.

When faith healer WV Grant brought his cru-
sade to Rochester, the station sent an investi-
gative team posing as members of the crowd.
By following Grant’s crusade to other cities
and talking with those he had “cured,” and by
confronting Grant at his hotel, wOkr was able
to document the nature of his ministry in a six-
part series, "W.M Grant: Who is he Healing.”
nednng. o

A number of wrvs Miami's invesligative re-
ports have brought forth resignations and in-
dictments of government officials. A six-week
investigation into the Miami police department
lead to 40 stories that uncovered allegations of
corruption throughout the force, including
murder, drug dealing and questionable hiring
and promotion. Eight police officers were
eventually arrested and charged with drug
dealing and murder.

Alleged corruption in the city of Hialeah,
Fla., was detailed in a number of reports that
uncovered allegations of political favors. Two
days after the report aired the police chief re-
signed.

WTvy tested security at the port of Miami and
found a number of holes in the safety net. Ac-
companied by a counterterrorism expert, a
wTvy photographer with hidden camera
walked past security personnel unchallenged
and gained entrance to a ship's cargo hold.
After the report aired, the port director an-
nounced a muftimillion-dollar plan to tighten

security. @

Wxex-tv Richmond, va., undertook an investi-
gation of congressmen’s franking privileges.
During one month the station counted more
than 300 individual letters and press releases
sent by politicians to the station. In many
cases lwo or three copies of the same re-
leases were delivered. An investigation into
franking by state senators found mail flow had
increased to the point of nearly doubling in the
past four years, All the elected government
officials contacted in the series said that al-
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though there was some abuse of the free mail
system, it was an essential part of the political
process.
o

Wnev-Tv Boston aired a two-part series,
“What Your Kids Don't Know,” reporting the re-
sults of a social sludies and geography test
administered to more than 500 Boston-area
high school students. The resulls were picked
up by both AP and UPI. The station gave a 20-
question test to 539 high school seniors in two
schools. an affluent suburban high school and
a tess affluent suburban high school. in the
Greater Boston area. Results showed that
71% of those surveyed could nol name the
New England states, 33% could not locate the
United States on a map of the world. 47%

__71% could NOT
gix New Engla

A shulenfsm'ua_y on WNEV-TV

could not name the two houses of Congress
and 56% could not name the last five pres:-
dents of the U.S. The first part of the series
dealt with the nature of the test and results.
The second looked at why so many students
didn't know basic social studies and geogra-

phy. a

The TV5 Metro News Exchange is a joint ven-
ture between waGa-Tv Atlanta and two Atlanta
area daily newspapers. Both papers allow the
station’s correspondents to report from their
newsrooms each night, giving the papers ex-
onosure and establishing in the viewers minds
i-at the news team is in their community every
day TVS correspondents gain access lo sev-
eral beat reporters in Atflanta’s two biggest
growth areas. The newspaper editors get a
new set of eyes and ears outside their cover-
age area. When the station assignment editor
learns of stories that affect the suburbs or
could be spun off by the newspapers into a
'ocal feature. he tips the papers.
a

Celebration of Arkansas's 150th birthday be-
gan in January on the five-station Arkamsas
Educational Television Network, with 60-
second., half-hour and hour-long programs fo-
cusing on the history of the state. Thirty re-
enacted ‘“historic minutes” were produced
under the title, Arkansas Heritage. and a one-
hour documentary about the making of the
spots aired on Statehood Day. Another set of
60-second spots saluted Arkansas people,
places, businesses and the arls. A documen-
tary series called A Special Place profiled Ar-
kansas cities, using a chronological, half-hour
format to highlight the history of each town.
Another AETN project focused on promot-
ing “public participation in, understanding of,
and fuller discussion about key issues facing
this state.” Documentaries featuring former
CBS correspondent William Cole, a native of



Arkansas, addressed such issues as land
use, the water crisis and poverty. Each produc-
tion included a pre-procduced documentary,
live panel discussion, viewer call-in, distribu-
tion of information kits, telephone polls and
scientific surveys.

o

When plans were announced to begin using
"sobriety checklanes” in Michigan to combat
drunk driving, woiv Detroit checked how such
a systern was working in Massachusetts, a
state already using the procedure. In a three-
part series, station reporter Ned McGrath in-
lerviewed those for and against such a system
in Massachusetts and Michigan.

Woivs |-Team explored truck safety in a five-
part series, "Driven to Danger.” Reporter Mike
Wendland conducted an investigation into the
driving records of dozens of truck drivers in-
volved in fatal accidents in the state during
1985. He also traveled across the country with
a trucker to learn about the economic pres-
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Track safety on WDIV

sures and safety problems. The Michigan
state police cooperated in the investigation by
conducting a special inspection on a heavily
traveled treeway, stopping and examining, for
seven hours, every truck traveling that route.

In "No License to Kill,” woiv Detroit exam-
ined how illegal hunting in Michigan is de-
creasing the state’s wildlife population. Report-
er Rick Mayk and producer Terrence Oprea
traveled more than 3,000 miles throughout the
state for the story, interviewing game wardens,
and dozens of poachers on why they kill for
profit. During the investigation, they uncov-
ered a black market for bears and learned that
export of bear parts to southeast Asia yields
high profits. The documentary received the
Ben East prize for excellence in conservation
journalism and won a national UPI award in the
investigative-documentary category.

In a three-month investigation, woiv reporter
Mike Wendland uncovered links between Ori-
ental health spas in Michigan and an interna-
tional prostitution ring allegedly tied to the U.S.
military in Korea and several Army bases
around the U.S.

With teen suicide on the increase in Michi-
gan, wow Detroit anchor/reporter  Margie
Reedy explored the issue in a five-part series
and half-hour documentary. She interviewed
teen-agers who had attempted suicide and
experts in the field. She also profiled an indi-
vidual who had attempted suicide but now
conducts sessions with teen-agers on build-
ing self-esteem. The stations also provided a
free pamphlet on the subject, and more than
7,000 of those were distributed through the
station and local record stores.

a

Kew-Tv Portiand, Ore., went on the road to
cover two major stories in its area: the Hanford
Nuclear Reservation and Portland's skid row
district. The city's Old Town is the home of
many of the city's chronic alcoholics and
homeless. The 5 p.m. newscast on March 7
was broadcast from Old Town. Reports exam-
ined what effect the area was having on local
businesses and the mayor's plan to resolve
the problems. Many of the services designed
to help the alcoholics and the homeless are
located in Old Town and because of that, the
area draws even more alccholics and home-
less to it.

The Hanford plant is one of three finalists in
the search for a storage site for hazardous
nuclear waste. A series of reports examined
the effects the plant might have on the Colum-
bia river, its beneficiaries and the state’s role in
the political battle in Washington. Other re-
ports looked at the safety of the waste tanks,
the nuclear history of Hanford and the reaction
of nearby residents.

The station alsc went on the road in May to
report on issues and concerns to residents
outside the immediate Portland area. Reports
covered the economic problems of the Colum-
bia River Gorge, the declining timber industry,
higher education and controversial hydro-de-
velopment on some of the state's rivers. The
station rented a satellite uplink truck for the 27-
man, five-day project.

a

Among the documentaries on wraa-Tv Dallas
this past year was a look at what the drop in
the price of oil has done to the energy beit.
Wraa-Tv traveled to Saudi Arabia, North Ye-
men, the Netherlands and Mexico to report the
causes and the effects of the oil crisis. Anchor-
man Tracy Rowlett accompanied Vice Presi-
dent George Bush on his trip to the Middie
East while wraa.-Tv's Washington bureau also
contributed to the report.

Another documentary sought to dispel the
many myths surrounding AIDS. The show
aired on other Belo Broadcasting stations and
is being used as a teaching tool in public
schools.

a

A one-hour locally produced documentary
from kHou-Tv Houston chronicled the history
of the LSS Texas, the last battleship of its kind
and currently the focus of a statewide restora-
tion to save the ship from decay. The project
was the result of six months of research begin-
ning in Washington, where interviews, re-
search and film footage from the National Ar-
chives were obtained. Location shooting
included Veracruz, Mexico, Boston and Rhode
Island. The documentary followed the ship
from its building in 1911, through two wars to
the present. The show was produced and re-
searched by senior producer Jeff Lacy, narrat-
ed and hosted by veteran journalist Ray Miller
and edited by Rana Morvant.
u]

A three-man crew from wRAL-Tv Raleigh, N.C.,
traveled to Tanzania to document an ongging
project to help a village in the Shinyanga re-
gion overcome drought, famine and poverty.
Accompanying the crew was a teacher, farmer
and doctor, whose reaction and responses
made up much of the documentary that wRaL-
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v produced about the trip. WRAL-TV crews
brought with them portions of the 25 metric
tons of sorghum seeds and nine metric tons of
beans the parent broadcast company had
purchased through its contribution to Catholic
Reliet Services. The drought-resistant seeds
were given to 350 families in the region. Each
family received four kilos of seeds, enough of
a harvest to feed six people for six months.
While in Tanzania, wraL-Tv shot 24 hours of
videotape and 80 hours of production over-
time were required to get it edited into the
documentary that aired. Two days later it was
re-aired with a 30-minute audience participa-
tion show. WRaL-TV's crew itself was the center
of media attention as the Tanzanian print and
broadcast press covered their movements.
Ore year after Rand McNally chose Pitts-
burgh, Boston and Raleigh as the top three
places to live in the country, wRAL-Tv coordinat-
ed a three-market effort with wpxi(Tv) Pittsburgh
and wNeEwTv Boston in which segments deal-

s I - =
WRAL-TV in Tanzania

ing with what made those communities spe-
cial aired in the other two cities. Reporers
from each station detailed how the rankings
affected the cities in the past year, what
changes had occurred and what the future
held. In each case there were live interacts
between reporters who tossed questlions to
their colleagues in other cities.
a

Kxtv Sacramento, Calif., launched an investi-
gation into a northern California nuclear power
plant after a shutdown. It was the first time,
according to the station, that a story had been
done detailing the plants "troubled” history.
Reporter Lynne Gormley logged 160 overtime
hours on the project, which culminated in
three, eight-minute reports that detailed the
nature of the plant's problems. The report took
viewers inside the plant to point out specific
operating violations and explained why the
plant had been shut down 100 times in 10
years. A "major shakeup” of the utility’s man-
agement occurred immediately follocwing the
series.
a

To cover complex issues that cannot be cov-
ered in a short news story wTrG Washington
created a new type of news segment that the
station calls “Center Sectlion." The segments
are 20 minutes long and include taped reports
and live interviews. Among the issues covered
this year was air traffic controllers. The station
interviewed several air traffic controllers in sil-
houette to disguise them, a "high level” official
of the Federal Aviation Administration and a
congressman.

An investigative story produced by wrTG
was on "baby addicts.” In this three-part se-



ries, the station examined the withdrawal ex-
perienced by newborns of heroin-addicted
mothers, and looked at drug abuse programs.

Another drug story for witG focused a wom-
an who wanted 10 help peopte in her neighbor-
hood, even though she was placing herself in
danger. The reporter told viewers aboul the
neighborhood and about the one-woman "cru-
sade.”

Another wiTG effort focused on education.
The station devised a test on social studies,
history. geography and science and gave it to
students in four area schools. The resulls of
the test, which indicaled problems, were re-
vealed 10 viewers and a panel debate fol-
lowed. On the panel: students, a school dean
and a principal.

n]

WaLa-tv Washington's Target 7 consumer
unit, headed by reperter Roberta Baskin, con-
ducted a five-month investigation of radon gas
levels in area homes that showed radiation

levels three time higher than the national aver-
age. In a special series of reports in February,
followed up with a half-hour special in March,
the station educated viewers on the dangers
of radon and informed them on how to prevent
the gas from entering their homes. The series
won an Emmy for research.

WiLa-Tv - Washington's  |-Team-—reporter
Scolt Kiug: pholographer Pete Haket, and
soundman John Lureau—put together a se-
ries on what was happening to the West Virgin-
ia flood victims, a half year after the flood, ex-
ploring why the government had not followed
through on promises that it would help the vic-
lims rebuild theirNives. One series of reports
aired in May, another series in June was fol-
lowed up with a half-hour special. The |-Team
disclosed that ioans to West Virginia business
owners promised by the Small Business Ad-
ministration never materialized and that feder-
al contractors had not done much to improve
things. The I-Team also exposed private con-
tractors who had been preying upon the flood
victims, laking their money without delivering
a service.

wJLA-Tv Washington's I-Team alsc uncovered
the story of a Maryland insurance company’s
financial difficulties that led the Maryland in-
surance commission and legislature to pro-
pose overhauls of the state insurance agency.
According to the station, the FBI is conducting
a probe and the Maryland legislature is explor-
ing I-Team allegations of political corruption.
Also according to the station, the Senate Per-
manent Subcommittee on Invesligations has
launched its own probe into the surety bond
industry based on I-Team reports.

[m]

Minutes before wowk-Tv Huntington, W.Va..
was to air a multi-part series on its 11 p.m.
news, “West Virginia: Haven for Hate." about
the KKK and neo-Nazi groups, the station was
knocked off the air by a person or persons
culling the cables to the station’s satellite and
microwave dishes. The station had previously
received calls from a number of people re-
quesling that the special not air, and general
manager Leo MacCourtney called the cable
culling an act of terrorism. The station was
back on the air in 2% hours and aired the se-
ries two nights later for five nights, then repeat-
ed on the station'’s noon news.

In April 1986. wowk-Tv filed an FOI request
seeking reports on the presence of asbeslos
in state-owned buildings for a series of reports
on the dangers of asbestos. The information
was released. Many state buildings and
schools required major reconstruction.

Reporter Melanie Walters became a cab
driver, a doughnut baker, a waitress. a teacher
and a piano player, each for a day. The five-
part series, 9-5 showcased the station's
weathercaster in each of these jobs.

o

Wis-tv Columbia, S.C., spent four months
working on a five-part series on 500,000 South
Carolinians who are the victims of poverty, illit-
eracy, disease and hopelessness. The station
hired a composer to write an original song for
the series and special studio set was de-
signed and built for the five-part special. The
first four segments averaged five minutes on
the evening newscast but the station found it
had to expand the newscasl 10 one hour to
include the fifth segment, 32 minutes long.

When state legislator Sol Blatt died. the
newscast was also extended to an hour to pro-
vide full coverage of the man who continuous-
ly served in a slate legislature longer than any-
one, 53 years. Reporlers put together a
package on how Blalt dominated the legisla-
ture as speaker of the house and influenced
the state university. Interviews with home town
residents, political opponents and other legis-
lators were also included.

In a half-hour special on football, wis-Tv
chronicled the season of two University of
South Carolina football players. The story fol-
lowed the two from pre-season drills in August
to the final game of the season. The special
examined aspects of the game off the field,
such as their classroom demands, thoughts
on life after college, their relationships with
coaches, their fears of injury and the emotional
ups and downs of playing.

0
Former 20/2¢ investigative reporter Sylvia
Chase joined kroN-Tv San Francisco late last
year and it wasn't long before her work was
making national headlines. While working on a
six-month investigation on government spy-
ing, Chase uncovered that Samantha Smith,
the Maine school girl who had traveled to the
Soviet Union, had an 11-page FBI file that the
bureau would not release because of security
reasons. After the FBI turned downed kRON.
™v's FOI request, Representative Don Edwards
(D-Calif.) pledged to hold a congressionai in-
quiry. In the six-month probe, Chase inter-
viewed administration officials, counter-intelli-
gence agents and members of peace groups
and uncovered that the Reagan administration
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has loosened guidelines for federal agents in-
vestigating groups opposing administration
policy. The repert examined the government’s
investigation of the Sanctuary movement.

Another investigalive reporl examined part
of the problem of rising health care costs: the
bilking of millions of dollars by health adminis-
trators. The series found how executives used
insider deals to make millions of dollars from
nonprofit health care plans they administer.
The probe sparked an investigation by the at-
lorney general and legislation designed to
prohibit such deals will come before the state
legislature in the fall.

0

When the Blue Ridge mountains of Western
North Carolina were chosen by the Depart-
ment of Energy as a possible dump site for
nuclear waste, wLos-Tv Asheville went into ac-
tion. It aired 150 news stories, series and edi-
torials on the issue. Investigative reporter

Sherrill Barber found caves that indicated that

Cuave sites on WLOS-TV

the rock formation was too unstable to house a
nuclear waste dump. DOE eventually decided
that an Eastern U.S. site was not needed. The
station’s efiorts were praised by state politi-
cians, who felt the information gathered would
be important if the area were ever again con-
sidered for such a site.

]

When GM was considering Kentucky for a new
Saturn automobile plant, wave-Tv Louisville
covered the prospect in depth. When the state
lost out to Spring Hill, Tenn., the station went
there to find out why they had been chosen
and what it was going to mean to their area.
When a new Toyota plant came to Kentucky,
the®station reported on what changes it would
bring, and traveled to Smyrna, Tenn.. to inves-
tigate how a major auto plant had affected
them.

Wave-Tv did a special 10-parl series, travel-
ing from one end of the slate to the other on
Rte. 60. They discovered everything from the
largest lawn ornament collection in the state to
Kentucky's oldest practicing attorney (91
years oid).

8]
Wxyz-Tv investigative reporter Vince Wade
learned that an anti-Quaddafi Libyan living in
the Detroit area was considered by the FBI as
a prime target for assassination by pro-Quad-
dafi factions. During his investigation, Wade
found a number of pro-Quaddafi Libyans liv-
ing in Canada under false identities. He locat-
ed one and discovered he had been charged
in West Germany with terrorist activities and
that he was in Canada using false identily pa-
pers. The story resulted in the Libyan's expul-



he B

sion from Canada. The investigaticn resulted
in an 11-part series that aired in November
1985 and a one-hour documentary that aired
in December. The series also dealt with efforts
by Quaddafi to obtain chemical and other
weapons in the U.S., profiling a nuclear engi-
neering student who was caught with restrict-
ed nuclear documents in his luggage as he
was returning to Libya.
a

Wrvc Chattancoga found a unique way to
cover the arrival of Halley's comet. It recreated
the night sky in the studio with a cyclorama
painted key green and fealuring a series of
detailed stellar sketches. Joining Anchor Bob
Johnson on the set each night for a week was
a consultant from the local cbservatory's Bar-
nard Astronomical Society. Information pro-
vided included how to spot the comet and
where the best vantage point would be, histori-
cal profiles of Edmund Halley, reports on the
comet’s earlier appearances and a look at folk-
lore and superstition surrounding its appear-
ances. Visiling astronomer Bob Anderson also
explained the position. orbit and makeup of
the comet.
8]

One of the new news features on wJrT Flint,
Mich.. is a half-hour local news show,
Nightwatch Extra, that appears periodically
after the station’s lale news. Nightline is then
aired on a delayed basis. The first show tcok
viewers inside China, as a station news crew
reported on the mayor's Goodwill trip there. A
crew had accompanied the mayor and sever-
al business leaders on a trip to Flint’s sister city
there. The show took live phone calls from
viewers and the mayor appeared live from his
home. In addition to the Nightwatch Extra, the
station aired a five-part series on the China
trip.

The second Nightwatch Evtra featured an
authentic Japanese teahouse in Saginaw,
Mich. The teahouse was a gift from Saginaw’s
sister city in Japan. Tokushima, and the report
that night highlighted an earlier news series on
that country. Studio guests discussed the rela-
tionship of the two cities.

The textile trade is important to South Carclina
and wyfr-Tv in Greenville examined interna-
tional textile trade issues in an eight-part news
series and a half-hour program. A news crew
spent two weeks traveling to Taiwan, Hong
Kong and Washington to examine the foreign
competition and its impact on the industry in
South Carolina. Other segments of the series
examined the ways U.S. manufacturers were
using to become more competitive with those
from abroad.
a
Wowt Omaha farm director, Bryce Anderson,
was lipped to a tax shelter scandal involving
cattle feeding. His investigation took him from
lowa to Nebraska, Washington and Texas to
talk to feeders, businessmen, tax lawyers and
government officials. The program was also
aired on a number of other stations. The sta-
tion said that according to a staffer for lowa
Governor Terry Branstad: “After the governor
found out about the numbers in your (pro-
gram), it crystallized his thinking on tax feed-
ing. Your show was a key factor in the National
Governor's Asscciation drafting a policy state-
ment opposing tax loss feeding.”
u]

M o N
Misdiagnosis of learning disabilities in Wiscon-
sin schools was the subject of a one-hour seg-
ment of The Wisconsin Magazine. on noncom-
mercial wHa-Tv Madison, Wis. Special Ed,
Special Problems profiled three families whose
children had been moved among programs
without justification or diagnosed as retarded
in one district but not another. The investiga-
tion took more than a year to complete be-
cause several families backed out, afraid of
retaliation against their children by scheol offi-
cials.

Wha-Tv also investigated the use of cattle
prods and other aversive therapy by stale fa-
ciliies for the developmentally disabled and
abuses by operators of membership camp-
grounds.

a

Wevi-tv Flint, Mich., Reporter Tracie Savage
wrote and produced a five-part series entitled
“Time Clock, Time Bomb," a report on drug
use in the workplace, especially in the factory.

A re_orme alcoholic on WEYI-

Colleen Wine wrote and produced a five-part
series called “Fat Chance.” to help viewers
choose a weight loss program.

(=]

WcsH-Tv Portland, Me., exposed the prac-
tices of sg-called "boiler rooms,” phone banks
that use pressure tactics to get credit card
numbers from consumers. The station's con-
sumer alert reporter Susan Kimball uncovered
in a broadcast aired last May, the tactics used
and revealed how New Englanders lose thou-
sands of dollars a year from the practice.
a

Koka-Tv Pittsburgh city hall reporter, Paul
Martino, came up with a list of hundreds-of-
thousands-of-dollars-worth  of missing items
belonging to the city The missing supplies in-
cluded tractors, beds, desks, refrigerators. ra-
dios and a pianc. The city controller admitted
he hadn't been menitoring the inventory and
said he hoped there would be a taxpayer suit
s0 he could blame the city council. Not all of
the items are still missing. During an on-cam-
era interview with kDKa-Tv the city's parks di-
rector checked the list of missing goods and
discovered her desk was included. But she
still had no idea where her missing tractors
were.
m]

More than 30 documentary filmmakers em-
ployed by noncommercial kQep San Francis-
co produce a dozen documentaries and doz-
ens of minidocumentaries per year The
station's weekly, prime time, current affairs pro-
gram, E.rpress, won six local Emmy awards
last April, and contributes pieces to PBS's
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MacNeiliLehrer NewsHour. Express has cov-
ered such issues as U.S. nuclear weapons
testing, checkbook politics. California toxic
waste clean-up and airline accidents. In
March kaeD aired "South Africa Under Siege,”
produced by Stephen Talbot, who went to
Zambia to study the politics of the banned
African National Congress, and to interview
ANC's president. In June, Express featured a
satellite discussion between Assistant Secre-
tary of State Elliott Abrams and Nicaraguan
Deputy Foreign Minister Alejandro Bendana, a
week before discussion on aid to Contra reb-
els began in the House.

@]

Wosu-tv New Orleans aired a number of in-
vestigative reports this year. Reporter Richard
Angelo discovered widespread nepotism in
the New QOrleans judiciary. A series of reports
resulled in state legislation to prevent such
practices. Another series of reports resulted in
the resignation, federal jury trial and prison

WDSU-TV's examination of nepotism
sentence for a New Orleans councilman ac-
cused of extortion in a land deal. wbsu-1v in-
vesligated the effects of casino gambling on
Atlantic City after a similar proposal was made
for Louisiana. The proposal was ultimately de-
feated. o

Kare-Tv Minneapolis has been experiment-
ing with month-long special series on a single
general topic. Last November, the station pro-
duced a 30-part series on education, looking
at teachers, students, and school systems
and programs. The station also conducted a
statewide survey, asking superintendents of
all school districts to respond. January fea-
tured a series on drunk driving, and May saw a
series of stories on area radio stations and
their varying formats.
o

One investigative report by wtvr Nashville
probed illegal gambling on electronic poker
machines. The series found that such gam-
bling was commonplace and was turning into
a multimillion-dollar business. The station cap-
tured payoffs on tape that showed security
guards working just a few feet from illegal
payoffs. Police and prosecutors have begun to
crack down on such gambling as some of the
larger gameroom owners have been taken to
court. In one case after police had seized
some machines, wrvr returned to the estab-
lishment later in the day and found more
payoffs taking place.

Another report probed the delicate subject
of doctors with drug and aicohol problems.
The station convinced some doctors who had
dealt with the problem to go on the air The
series examined how easy it was for doctors to
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write their own prescriptions and how friends
and co-workers eventually helped abusers
deal with their problem.

m}

WLuk.Tv Green Bay, Wis., sent an undercover
team to investigate reports of poaching by
hunters. Their work was included in a five-part
series that examined the effort to catch and
prosecute poachers and the probiems law en-
forcement officials face. Several of the people
reported on in the series were eventually con-
victed of poaching. The series won several
awards and has been used by several groups
1o lllustrate the problem to sportsmen and con-
servationists.

o

With drug trafficking a major enterprise along
the Mexican border, KTsP-Tv Phoenix aired a
five-part investigative series in May tracing the
distribution chain of cocaine from South Amer-
ica to Arizona. Research for the effort took I-

A drng ivvestigation on KTSP-TV

Team reporter William LaJeunesse and news
photographer Jeff Hollifield to Colombia. Peru
and Mexico. The series included footage of
raids on cocaine operations by the Peruvian
army and investigated drug-related deaths in
Colombia. The series also examined how
drugs are smuggled across the border into
Anzona and the steps the Uniled Stales is tak-
ing to try to conlrol cocaine distribution.

a

KoarTv Albuquerque, N.M.’s Larry Barker un-
dertook a camprehensive look at spy aclitivies
in the state in a six-part special report. In the
18-month investigation, Barker obtained pre-
viously secret documenls from the FBI
through the FOI Acl. He examined spy aclivi-
ties throughoul the state. including existing es-
pionage investigations. The files showed the
extent of activity taking place near the state's
defense and technological sites. In the series,
Barker interviewed former CIA and KGB spies
as well as present FBI officials. Barker discov-
ered a CIA office in Santa Fe, N.M., and trav-
eled to Mexico, Los Angeles and Denver dur-
ing his investigation to document his findings.

a

In fall 1985, Mack Trucks announced it would
close its assembly in Allentown. Pa.. and build
a new plant elsewhere if the United Auto Work-
ers did not agree to significant wage and
benefit concessions. After months of negotia-
lions and postponed deadlines. Mack decid-
ed to move lo South Carolina. Before the deci-
sion was made, wrMz-Tv Allentown, did a
series of reports projecting the impact of
Mack's possible move on the local economy.
housing prices. police and social services. It

13

alsc explored unionism and right-to-work leg-
islation, conducted polls and opened a tele-
phone hotline with updates on the situation
The station received 6.000 calls in one week-
end alone. On the eve of the decision. the
station aired a two-hour talk show soliciting
comments from viewers. Gver 1.000 were re-
corded. transcribed and delivered to the
Mack board and the union. Once the decision
1o move was made. a crew was sent to Winns-
boro. S.C., where the new plant was being
built. They produced a week-long series on
the effects of the new plani.
o

Among the investigative reports aired by wisn-
v Milwaukee was a look at Kenosha. Wis.. a
small industrial city north of Chicage that has
been plagued by unemployment. crimes by
gangs and an overflow of welfare recipients
from the Windy City The governor and state
legislature have taken steps 1o alieviate some
of the problems since the series aired.

AlDS investigation on WISN-TV

Other investigative reports examined AIDS
research going on at the city's veterans hospi-
tal, the switch to a community property sysiem
for marriage property classification. soaring
malpractice rates and circulating shrinkage at
the Mitwaidkee Jouwrnal

a

Radon proved to be a problem in the Chicago
area as wmaa-Tv found out. The stations inves-
ligative team worked with the Better Govern-
ment Association that randomly tested 190
homes in the city and suburbs for radon. a
colorless and oderless gas that is the second
leading cause of lung cancer in the U.S. The
samples were sent to the University of Pitts-
burgh, where 25% were found to have levels
exceeding EPA guidelines. One home. in fact,
had nine times the recommended levels. The
series also revealed that the state had been
aware of so-called "hot spots” but did not do
anything about them. More than 8,000 lelters
were sent to the station as a result of the se-
ries, and the station produced a special bro-
chure for those inlerested. Slate heaith direc-
tors are now investigating the problem as is
the state’s department of nuclear safety

Among the deccumentaries wwmaQ.Tv has
done in the past year is a revisitation of the
issue of facial disfigurement. The station re-
turned to three people four years after their
disfigurement to see how they had changed in
the intervening years and il society has
changed, becoming more accepling of the
disfigured.

Another documentary focused on the fight
by Cicero residents to close bars they be-
lieved led to prostitution and gambling, as well
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as on the federal governments fight to open
the cily to blacks. After the documentary aired
the town president agreed to close three tav-
emns and the local government agreed (o
come to terms with the federal government by
actively recruiting blacks to live and work
there. The program won a Chicago area
Emmy.
a

A six-part series by wkyc-Tv Cleveland on
drunk driver sentencing found that although
the state has tough laws. many drivers serve
little or no sentence at all. Of the 36 cases the
slation examined. half were plea bargained.
reducing the sentence. and 16% never went 1o
jail. The probe prompted the county prosecu-
tor to reexamine 12 cases where the wrong
senlences were assigned. In one case a judge
was unaware thal the state iaw called for any-
one convicted of DWI and aggravated vehicu-
lar homicide be given a mandatory jail sen-
tence. no probation and permanent loss of
driving privileges. That judge was the prosec-
tor's son.

In a five-part investigative series the station
examined condilions and alleged violations at
a home for veterans. The charges that were
brought to light because of the series are be-
ing investigated by the state health depart-
ment and VFW chapter.

And when the LTV Steel Corp. announced it
had filed for bankruptcy the station spent the
second half hour of that evenings newscast
probing the fallout. Questions from employes
and retirees were answered by a union official.
the station's business reporter and a local at-
torney

o

The Investigators. wcve-Tv Boston's investiga-
tive unit. aired a four-part series on how “com-
mercial cults"—traveling sales outfits—exploit
youths. According (o the senes. the cults lure
the youths with promises of money glamour
and travel. But the reality all too often is that the
youths. many bealen or sexually abused. are
forced to work 12-hour days. seven days a
week. as they are ferried around the country in
station wagons and vans.

Ancther report by the wcvs-Tv investigative
unit focused on the increase in drug use by
students in Boston-area schools and the apa-
thy displayed by local school administrators to
the problem. Using surveillance cameras. the
team recorded students buying. selling and
using drugs on school grounds.

wecvB-Tv Boston traveled to Vietnam with
three Boston-area veterans for a prime time
documentary, A P’rivate Peace. The station’s
Mike Barnicle. videographer Bill Hartigan agd
audio engineer James Fripp followed the three
veterans back 1o the battlefield of Quang Tri
Province and the cities of Hanoi and Ho Chi
Minh City to see where they had fought and to
meet their former Vielnamese enemies.

=]

WHio Dayten, Ohio. aired a five-part investi-
gative series on new cancer treatments. Part
one dealt wilh Interleuken-2. and the success
il has had with some cancer patients. Part two
centered on tumor necrosis factor, another
natural substance that kills cancer cells. A
third part looked at the drug Ampligen, used to
alter cancer cells and make them healthy
again. Part four examined how doctors have
been treating some cancers using X-rays and



nuclear radiation. The last part traced the story
of Hamilton Jordan. a former Carter aide, who
underwent succesful treatment for cancer at
the National Institutes of Health.

a

A wrss Hartford, Conn., investigation into
daycare centers found many parents were un-
aware the centers had been cited for health
and safety viclations. In the series of reports
the station found that there is no official proce-
dure for notifying parents. The state has under-
taken steps to insure parents are now told of
such violations.

a

Wrec West Palm Beach, Fla., sent a news
crew to Cuba to do a series on life in that
country. The seven-part series examined
housing. education, shopping, medical care,
entertainment and the workplace there. In ad-
dition the station found an area woman who
had not seen her mother and one sister since
fleeing Cuba in 1953. The woman gave wPeC
gifts to take to Cuba, and the station filmed the
emotional exchange as the Cubans’ opened
the gifts and the reaction by the West Paim
Beach woman to the tape of the gifts being
opened by her mother.

ni

With the detachment of the lowa national
guard due to travel to Honduras to provide
medical and training support, wol-tv Des
Moines traveled to Central America to give an
overview of the situation. A news crew report-
ed sent back live satellite and telephone cov-
erage from Honduras and Nicaragua in a
week-long series of reports, probing the politi-
cal and safety aspects of the mission. The sta-
tion prepared a half-hour special that ran the
week before the guard contingent left.

The station also aired two documentaries in
the past year, one on the fundamentalist Chris-
tian societies springing up in the area and the

other on the origins of black society in Des
Maines. O

A story on Harlem won wasc-Tv New York an
award for "Best Local Documentary” from the
New York State Broadcasters Association. It
was a three-part series that locked at the histo-
ry of Harlem, including the Cotton Club, Savoy
and the Apollo. Today's Harlem was also ex-
amined, as speculators move in to take advan-
tage of the neglected neighborhood.

Wasc-Tv also produced an investigative
piece on stolen Medicaid cards. In this 10-part
series, correspondent Bob Blanchard told
viewers that drug dealers use the cards to
purchase large quantities of prescription
drugs. and sell them on the street. He said
pharmacies were in on the scam and encour-
aged this fraud because it means millions of
dollars of profits. Undercover cameras were
used, one concealed in a small bag during a
visit to a drug stcre. Outside, a small JVC cam-
era was placed in a parked vehicle. Reporters
were wired for sound and the audio was trans-
mitted to a parked van or was recorded on a
small tape recorder.

O

After a firefighter's death in the line of duty that
could not be explained, wsaL-Tv Baltimore
reporter Jayne Miller started investigating al-
leged problems with the air supply system
used. She found serious questions about the
circumstances surrounding his death be-
cause of the way his equipment was handled
after the accident. Her stories of repeated fail-
ures of the system was partially responsible
for federal authorities issuing a nationwide
alert about it. The first story aired in April 1985
and continued through November, when the
fire department stopped using that equip-
ment.

Another of Miller's stories began with a sin-
gle incident and grew to something much larg-
er. It began with her coverage of the death of

nine-year-old Myeshia Jenkins. She had alleg-
edly been beaten to death by her mother and
her mother’s boyfriend, who then dumped her
body along an interstate highway. Miller found
that Myeshia had been the subject of five child
abuse reports filed with Baltimore's Division of
Protective Services over five years. Among the
questions her story addressed were: Why did
the system designed to protect children like
Myeshia fail? And were there other children at
risk? What followed were news stories and a
series, "Look Upon the Children,” in which Mill-
er reported on the death of a two-year-old who
had been the subject of multiple reports. The
investigation showed serious problems in the
protective services agency's ability to flag mul-
liple abuse cases and recommended steps to
correct the problems.

o

A wTmJ-Tv Milwaukee investigation into school
bus accidents turned up some drivers who
more than one accident and other drivers cp-
erating buses without valid licenses. The re-
port caused school board members and state
lawmakers to look into the situation.

The station aired a week-long series on seg-
regation in Milwaukee communities. The city is
suing the suburbs in order to speed desegre-
gation, the station reported. Although the city
prides itself on its ethnic diversity, housing pat-
terns have remained unchanged through the
years, the station reported. The station’s new
Vidifont Graphix 5 was used to itlustrate hous-
ing patterns.

Both the FBI and wimi-Tv investigated alle-
gations that a city alderman had been solicit-
ing and accepting bribes. Less than 90 min-
utes after the alderman resigned the station
aired its story on what had happened. The
station also aired the alderman's first public
comments after the resignation. Part of the in-
vestigation included obtaining FBI files
through the FOI act.

Broadcasters put their best foot forward in public affairs

Morning news has become big news for wNep-
Tv Scranton, Pa. The reason is its Winter-
Watch computer.

With the heavy snowfall in the hills of north-
eastern Pennsylvania, it is traditionally radio’s
task to inform parents and students of school
closings. With a 22-county reach, wNep-Tv de-
cided to tackle the task.

The station for several years had been using
a computer hooked to a character generator to
tally and display vote totals on election night.

They decided to write a computer program
that would allow it to process and air school
closings and delays. Now when snow hils,
school superintendents in 200 districts call a
toll-free number at the station and dictate the
information to a news staffer. That information
is available almost instantly in the control room
through the computer-Chyron hookup that
automatically generates graphics and can dis-
play the school information completely alpha-
betized either full-screen or as a lower-third
crawl to be supered over programing. The
time from phone call to air is often only sec-
onds. The crawls run aimost nonstop from 6 to
9 am. and the entire list is read and displayed
in the morning newscast and on morning cut-
ins.
o

Krvk-tv Phoenix aired a series by reporter
Sue Breding on the organ donor process. Be-
ginning at the Phoenix Transplant Center,
Breding followed the medical staff as it dealt
with the problems of transporting the organ
during its three-hour span of viability The
news crew witnessed the transplant operation
and interviewed the patient following surgery.
The Hands Across America fund-raiser was
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covered by KTvK-Tv with 15-minute segments
following the 10 p.m. news each night. One
segment sent photographer/producer Steve
Bodinet to Bolivia to cover a group who want-
ed to thank their counterparts, the Hopi Indian
tribe, for the assistance they have received
from them. They offered to stand in line on the
Indian reservation—Arizona's heat and vast
desolate areas had produced fears that the
line could not be completed through the state,
KTvk-Tv sponsored two miles on the interstate.
To encourage people to stand in line, on-air
personalities were assigned sections and

Following the organ transplant team on KTVK-TV



compeled to see who could get more people

involved. Crews covered the event from areas

around the state and in New Mexico and Dis-

neyland. The coverage received a 45 share.
o

Over $88,000 was raised for AIDS research by
kKTTv Los Angeles when il aired four Rock
Hudson movies on Sunday, Jan. 12, in an AIDS
day fundraiser. K11v air personalities went on
the air during the movies to appeal for dona-
tions for the Universily of Southern California’s
AIDS Research Fund Some 65 station em-
ployes volunteered their ime.
o

“Crimesolvers™ I1s a joint effort of wuHe-Tv Bat-
tle Creek, Mich., local police and the Silent
Observer organization. Each month an un-
solved crime is featured on the 6 p.m. news-
casl, accompanied by a 60-second PSA run in
all dayparts. Silent Observer ofters $5.000 to
anyone who can help solve the case. There
have also been two half-hour prime time ac-
cess specials. Crimes that have been solved
range from robbery to murder.

Wure-1v created Ceall Your Mayor, a month-
ly opportunity for citizens 1o talk 1o city leaders.
An area mayor appears on the 5:30 p.m. news
and fields phone calls live on any municipal
topic. Mayors from three cities are scheduled
each month. The project has been supple-
mented with strong on-air promotion and local
print ads. Several segments of Cell Your May-
or have generated follow-up news stories the
next day.

(=]

Woiv Detroit continued a year-long effort 1o
reduce the incidence of drunk driving with a
holiday campaign aimed at aduits, “Make It
Home 4 The Holidays." The campaign asked
adulls 1o pledge, like their children before
them, that they would not drink and drive. Area
businesses got involved by distributing
pledges o employes and customers. From
Thanksgiving tc New Year's, the station ran
editorials, programing, news coverage and
public service and promotional announce-
ments on the subject.

On Jan. 15, woiv Detroit broadcast an “invi-
tation only” prayer service in remembrance of
Dr. Martin Luther King at Cathedral Church of
Saint Paul that was led by the Right Reverend
Bishop Destnond Tutu of South Africa.

=]

Public affairs efforts by wrvTt Tampa, Fla., this
year included the introduction of "health clin-
ics.” The first, "The Blood Pressure Clinic,” in-
cluded blood pressure testing at area malls by
hospital staffers. The volunteers took blood
pressure readings of more than 5,000 people
while station personnel passed out literature
on controlling blood pressure. In addition, the
station aired a five-part series on blood pres-
sure and reported live from the malls. For the
second clinic ¢on better vision, the station
again went to area malls and provided free
lesling of visual acuity and glaucoema and
wivT's medical specialist, Steve Geiger, pre-
pared the series on eyesight.
a

Indianapolis station wTHrR organized a “Just
Say No to Drugs” rally for area schoolchildren.
Five thousand children marched in the rally
and a float was entered in the Indianapolis 500
festival parade. winning a judges award. WTHR

aiso assisted local the Crimestoppers effort by
using commercial lime to show re-enactments
of crimes aired on Igcai newscasts, detailing
elements of the crimestopper process, includ-
ing the need for donations to the reward fund.
Mcre than 200 felons were arrested in the pro-
grams first year.

=]

Weex-tv Orlando, Fla., sent a news crew to
cover the earthquake in Mexico but also re-
turned some months later with medical sup-
plies it determined were needed after its first
visil there. The siation teamed with two focal
Hispanic doctors and a local Spanish radio
station to send supplies and reporters 1o the
region imrmediately after the quake hil. The
group toured hospitals and health care cen-
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WOLPX-TV's gift o Mexico

lers and found an acute need for pediatnc
medical supplies. Weex-Tv helped raise funds
for, among others, an oximeter, a critical piece
of equipment used for blood analysis in treat-
ing infant victims of the quake. The station said
it was the first oximeter to be ever used in
Mexico. In all, 1,500 pounds of medical equip-
ment were donated and delivered to Mexico in
December, three months after the quake.
o

Wear-Tv Green Bay, Wis., launched a cam-
paign to provide parents with information
about mussing children and to offer free photo
1.D.’s of them. Through a series of special re-
ports within regular newscasts, the station out-
lined the fears, misconceptions and concerns.
Through PSAs, wear-Tv oftered a free missing
children guide summarizing the information in
the newscasts. By the time the campaign end-
ed, wearTv had given away 64,000 1.D. cards.
The project received a Merit award in commu-
nity affairs from the Wisconsin Broadcasters
Association.

When it appeared serious flooding would hit
Green Bay, wearTv began "QOperation Flood-
watch.” The campaign began with recruitment
of stringer contacts in flood-prone areas. The
station also contacted the Red Cross to initiate
a partnership in preparing area residents for
possible evacuation. A series of special re-
ports dealt with potential flcod problems, pro-
viding shelter locations, information on how 1o
obtain permits to build flood walls, how to use
sandbags. how to cut electricity and protect
furnaces, and alerting viewers to informal
meetings dealing with flood preparations.
More than 60 reports aired in March and April.

o

In September 1985. wJuLA-Tv Washington
launched a three-month campaign aimed at
combating colorectal cancer. Through com-
munity outreach efforts, news reports, public
service announcements and a prime time spe-
cial, the station attempted to educate the pub-
lic on how to prevent and treat the disease.

Broadcasing Sep 1 1986
73

Among other things, the station joined in with
an area drug store chain and area hospitals to
distribute free home test kits. About 32,000 of
the test kits were returned for analysis, and
more than 1,200 of those tested positive. The
campaign received a Washington Community
Service Emmy Award.

WJLA-Tv has also been broadcasting Pick
Up The Beat. an Emmy award-winning weekly
that deals with issues of interest to area teen-
agers through music. Producers Susan
Lechner and Susan Altman use music videos
lo try 1o help teen-agers deal with such sub-
jects as pregnancy, drug abuse. love and re-
jection and nuclear warfare.

When NBC decided to discontinue its cover-
age of the Christmas service at Washington's
National Cathedral last year, wiLA-Tv Washing-
ton stepped in to fill the gap. It broadcast live
and distributed nationally the hour-long ser-
vice free 1o every TV market in the nation. Sev-
eral members of the station’s creative services
division spent their Christmas day taping the
service, which was fed, via satellite, 1o 60 TV
markets, including each of the top 10 markets.

o

With more mothers going 1o work, KoIN-Tv Port-
land, Ore., undertook a two-week effort to ex-
amine the problems of working parents. In
“Growing Kids" the station examined social
pressures children face, how to teach them to
say no. and differences between rural and ur-
ban youngsiers. In addition to the news series.
KOIN-Tv aired two hour-long specials. One fea-
lured local family experts discussing educa-
tion, adoption, religion. child care and other
parent-oriented issues. The final 15 minutes
was devoted to viewer phone calls. The other
special dealt with a variety of issues: finding
affordable day care, making television a posi-
live viewing experience and locating abduct-
ed children.
o

Wway Wilmington, N.C., co-sponscred a Pro-
ject Graduation Party, an all-night party for
graduating high school seniors at which no
alcoholic beverages or drugs were permitted.
According to station manager Gecrge Allen,
the party was an allernative to the drinking and
driving of graduation night. The siation pro-
vided a lounge and pool at a local hotel, sup-
plemental funds and a series of PSAs. The
first-time effort attracted 450 graduating sen-
ioes. The state of North Carclina will institute
the program throughout the state beginning in
1987.
o

“Friend Finders,” broadcast by wsaz-Tv Hun-
tington, W. Va., is a weekly series devoted to
helping children in the community find a Big
Brother or Big Sister Each week a different
child is featured on the program, which the
station says, is enjoying considerable suc-
cess.
]

WmaR-Tv Baltimore reporter Susan White-
Bowden brought a personal perspective to the
station’s five-part look at teen-age suicide: her
teen-age son committed suicide. In the report
White-Bowden interviewed parents of victims,
a teen-ager who had attempted suicide and
counselors and psychologists. White-Bowden
testified before the Maryland general assem-
bly and two bills were passed, one to set up a
state task force another to begin in-scheol
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counseling programs. White-Bowden also
hosted a one-hour afterschool special featur-
ing a panel of experts. a live studio audience
and viewer telephone calls.

The station opened an AIDS hotline during
NBC's airing of An Farly Frosf. Medical tech-
nicians from Johns Hopkins hospital were on
hand to answer the some 600 calls that came
in during the program. A brochure about the
disease was distributed free to viewers. WMAR-
v also aired a three-part mini-series about
AIDE O

A major effort to study the progress of race
relations won wsmv Nashville a Robert F. Ken-
nedy award plus nominations in the duPont
Columbia and national Emmy competition.
The station assigned a staff of five to look at the
20 years since the Civil Rights Act was passed
and the state of race relations. In all the station
aired 11 news stories. three documentaries
and a two-hour special. totaling nine hours of
programing. Included were examinations of
the Nashville sit-ins, racial discrimination in ru-
ral school systems. black gospel music. vo-
ting rights. forced integration at a black univer-
sity, minority  contractors,  slavery and
reconstruction, housing discrimination. the life
of Martin Luther King, an integrated high
school and affirmative action.
n]

For four weeks in July 1985. koLr Springfield,
Mo., ran a series of health reports on the dan-
gers of colorectal cancer. Over 30,000 people
responded to the on-air news coverage and
promotion that tied into a local hospital and
provided a home-testing kit.

Over the summer the station undertook a
similar campaign involving diabetes screen-
ing. Qver 10.000 obtained testing kits and in-
formation supplied by Health Beat reporter
Terry Moore.

]

Among the community service projects of
wJac-Tv Johnstown, Pa., was Blood Donor
Day. in cooperation with the American Red
Cross. The day was promoted on air. with side-
bar news stories about the blood donor pro-
gram. On Donor Day, the station carried live
updates featuring on-air talent donating
biood. The noon news was anchored from the
donor site. a local school gymnasium.

Another community service was the Adopt-
A-Class project. A Morefield. WVa., elemen-
tary school was extensively damaged by
flood. Students at a Johnstown elementary
school decided to help. They adopled a class
at Morefield, exchanged letters and sent
funds and supplies. The wiac TV news cCrew
videotaped greetings from Johnstown stu-
dents extending greetings to their adopted
classmates then took the tape to Morefield to
show it to the students. They returned with
videotaped ‘thank you's’ from Morefield.

w]

With the summer heat and drought in the
South, wspa-Tv Spartanburg, S.C., reported
on the plight of farmers and the increased de-
mand on water and electricity. The station
aired viewer suggestions each night on how to
save water. And on a day when the tempera-
ture rose to 98 degrees, the station sent a re-
porter into a parked car with a thermometer
and closed the windows. Within a few minutes
the temperature climbed to 116 degrees, dra-
matically showcasing the dangers of leaving

Heat advisory on WSPA-TV

pets in closed cars.

After a textile mill laid off workers, wspa-Tv
aired a five-part series providing how-to infor-
mation on finding a job. The series gave tips
on how to market oneself and do's and don'ts
in interviewing.

And wspPa-Tv covered a 12-man relay race
from Tryon, N.C.. to Charleston. S.C., to benefit
critically ill children. The station covered the
34-hour journey of the runners and aired a 30-
minute special on the marathon.

n}

Komo-Tv Seattle sought to establish itself as
the resident expert on Expo '86 in Vancouver,
B.C. The station aired several preview stories.
live on-site reports preceeding opening day
and expanded newscasls on opening day.
Komo-tv arranged with Canadian Broadcast-
ing Corp. officials and BCTV to gain live cover-
age of opening day activities.

The station’s work had begun months earlier
with the appointment of an Expe coordinator to
keep track of kOMO-Tv perscnnels travel
needs. Next an Expo bible—with maps. phone
numbers and tentative show formats—was es-
tablished. Some of that information was includ-
ed in a consumer booklet on Expo tips, includ-
ing prices. hotel reservations and other trip
preparations. More than 12,000 have been
distributed to date.
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In what it described as "an unprecedented,
station-wide effort,” kyw-Tv  Philadelphia
broadcast a live, three-hour "newspaper of the
air" beginning Sunday, Sept. 15, and continu-
ing every Sunday throughout one of the long-
est newspaper strikes in the city's history—46
days. Sunday Edition was a three-hour broad-
cast anchored by Diane Allen and Jerry Pena-
coli that featured extended sports coverage:
news updates by anchor Jackie Hays; remote
weather reports by Linda Gialarella, and en-
tertainment reports by Trudy Haynes. One edi-
tion featured a live. in-studio interview with

KYW-TV's version of the Sunday paper
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Mayor Wilson Goode discussing ihe strike's
effects on the area’s economy: portions of a
live church service featuring a sermon by the
Rev. Leon Sullivan on apartheid: commentary
by some of the city’'s newspaper columnists: a
live report from Atlantic City updating a Miss
America story from the night before; a review
of several new fall TV series: a letters-tc-the-
editor segment; travel and fashion segments:
astrological forecasts; help wanted ads. and a
presentation of the Sunday comics using the
voices of local actors and comedians.

In addition. the station reformatted its 6 p.m.
newscast to provide socme of the standard
newspaper information: baseball standings.
stock information, nationwide weather reports
and TV listings. It also expanded its 11 p.m.
newscast by 15 minutes, added a half-hour of
news at 8 am. and expanded its news up-
dates throughout the day.

a}

In addition to syndicated news features. wane-
Tv Fort Wayne, Ind., has added a healthbeat
reporter to its nightly news. Anchor Liz Berry
has covered local medical news, advances in
surgery and health and medical care options.
Berry covered the first heart transplant in Fort
Wayne and followed up on 10 others trans-
plants. (In one case, a local hospital enlisted
her support to find a patient for whom a donor
heart had been found. The hospital contacted
WANE-Tv and other stations in the area to run an
advisory on the screen to find the patient. The
patient was found in a restaurant after a friend
had seen the televised advisory) Berry has
also covered cesarian births. sleep disorders.
AIDS. child care. heart disease. exercise op-
portunities and the Fort Wayne Red Cross skin
and tissue bank.

A number of other self-help features are also
running on the evening news. One weekly fea-
ture is entitled "How Do They Do That?” which
answers such questions as how do automatic
teller machines work and how potato chips are
made. A consumer series has covered such
topics as how to rent movies, how to buy car
insurance for teen-agers. credit card choices
and problems. city and county water quality
and what to look for in a security system.

Over 400 people were trained for CPR in a
joint effort co-sponsored by the station. the
Armerican Red Cross and the American Heart
Agsociation. WaNe-Tv participated by airing
PSAs and special feature reports on “CPR Sat-
urday.”

The station also organized a special cere-
monial tribute to the Challenger astronauts
that was attended by over 3.000. The half-hour
ceremony was covered live by the station's
noon newscast.

@]

In February, kces-Tv Los Angeles launched a
community outreach project aimed at raising
awareness about breast cancer. Along with a
six-part news series and a half-hour special on
the disease, the project offered 20,000 mam-
mograms at one-fourth the regular cost. Work-
ing with the American Cancer Society, the sta-
tion arranged for 100 health centers in seven
counties to provide screening services. Wom-
en could avail themselves of the mammo-
grams by calling the station’s teleghone bank.

Last tall, kces-Tv let the children of low-in-
come families rate toys hitting the holiday mar-
ketplace. The kids got to keep many of the
toys and viewers got first-hand consumer ad-
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vice. The project. coordinated by the station's
consumer unil. tock five months to put togeth-
er. More than 3.000 toys were supplied by 56
manufacturers The toys with the best scores
were featured in a six-part series broadcast
dunng Thanksgiving week. The station also
made available 200.000 pamphlets listing the
winners.

While the "Night Stalker” murderer was still
on the loose in Los Angeles. KCBS. TV broadcast
a special half-hour program consolidating the
most recent information on the killer The pro-
gram also provided details on the use of
home-secunty devices. The station’s consum-
er unit produced a booklet containing add-
tional secunty information.

“No Dope.” a half-hour «ces-tv program
amed at discouraging children from taking
drugs. had not originally been intended for
broadcast. The station made it for a Watts
community group as a cenlerpiece of a pro-
lect aimed at teaching children how to say no
to drugs. Bul the station decided to arr the
orogram n the wake of the public interest in
drug abuse following the drug deaths of ath-
letes Len Bias and Don Rogers.

a

In cooperation with the American Heart Asso-
ciation. KCRG-Tv Cedar Rapids, lowa, devel
oped a news and public service campaign
enlitled "Heartbeal.” The week-long senes on
lhe dangers of hypertension were supple-
mented by a month-long senes of 30-second
promotional-informational announcements.
The station oftered free hypertension screen-
Ings at 65 hospitals. businesses. shopping
malls and health care agencies. By the end of
the campaign., 9.248 people had been
screened and 910 were referred for medical
evaluation.
o

Pat Minarcin. anchor for wcpo-Tv Cincinnati,
narraled a 30-minute video. "When | Feel Bad
and Gotta Talk.” designed to increase public
awareness of teen-age rape. date rape and
incest and the organization that helps victims,
Women Helping Women. The !ape features
young aclors and aclresses relating the feel-
Ings and expenences of being a rape victim.
Minarcin became involved In the project
through a news senes on the victims of crime,
particularly sexual abuse. "Viclim No More.” in
which he inlerviewed representatives from
Women Helping Women.,

o

Weri-Tv Providence, R.l.s half-hour docu-
mentary on drunk driving, "None for the Road.”
won a regional Emmy. The music revue por-
trayed incidents of drunk dnving that high
school studenls would find relevant. The revue
was first staged in Rhode Island’s high schools
and five students were eventually chosen to
star in the television adaptation.

o

Thousands of North Carolina residents re-
sponded to the news of the Mexican earth-
quake with money. blood and other assis-
tance. Hundreds of olhers were concerned
when they could not reach friends and rela-
tives in Mexico. In cooperation with a local
ham radio ciub, wxi Winston-Salem, N.C., es-
tablished an earthquake hothne and ran a se-
nes of announcements on the air offering to
deliver messages tc the quake stricken area.
Nearly 500 callers from several East Coast

Keeping in towch with WX

staies called. All but a handful of the mes-
sages were delivered and most inquiries an-
swered.

The station also provided help closer to
home. Hundreds of Appalachian children go
without Christmas presents. Wxi did several
stories on the efforts of Reverend Charles
Keyes. known as the Parson of the Hills. then
staged a one-day collection of loys. food and
clothing in a shopping center parking lot. Wxi
staffers boxed and loaded two tractor trallers
full of donations from the viewers to the chil-
dren of Appalachia

Kytv Springfield, Mo., brought its viewers
two weeks of live broadcasts from 15 locations
in Missourt and Arkansas. “Celebrate the
Ozarks” was produced between July 21 and
Aug. 1, for the 6 and 10 p.m. daily news
shows. Thirly employes loured the area in
vans. cars. a motor home and a 55-foot pro-
duction truck. sending their stories via a satel-
lite newsgathering vehicle brought in for the
series. Personal computers were used to
transmit news scripts and information from the
station to the sies. The promotion department
provided theme music and promos. separale
news openings were developed for each
broadcast. and 32 radio spots. 16 print ads
and 23 on-air spots were produced
0

On July 6. a 16-year-old Jackson. Miss.. youth
was shot in the parking lot of a local mall where
two youth gangs had converged. The murder
culminated months of bitter struggle for turf m
the city. Frank Melton. chief executive officer of
wLeT Jackson, Miss., arranged a meeting
with gang leaders. They told him of their dis-
trust of police and their need lo avenge their
frend's death. Melton arranged other meet-
ings. one of which was covered live by wiBt
with the gang leaders at which the mayor was
also present. The event was covered by the
rest of the local media with the station realizing

Gang interrention by WLBT
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it was walking a "tightrope” between coverage
and conflict of interest. As a resuli of the meet-
ings. gang members painted over a number of
symbols they had placed throughout the city
and turned over their arsenal of weapons.
Many of the former gang members are em-
ployed and some are building a teen center/
job placement center.
8]

The high number of high school dropouts in
the city and adult illiteracy were issues ad-
dressed by noncommercial wtvs Detroit. The
station produced four and a half hours of
prime time programing to raise viewer aware-
ness of the fact that more high school students
drop out of Detroit's public schools than gra-
duate. Programing included a special edition
of a minority affairs program giving viewers
access 10 the superintendent of Detroit's pub-
lic schools: a one-hour documentary. Nidewaik
High. profiling six dropouts; discussion during
a weekly public affairs program. and a live. 90-
minute town meeting. Gradnation is the Bol-
foin Line. that linked citizen task forces at
each of Detroit's 22 public high schools Three
of the citys commercial stations donated re-
mote equipment and reporters for Bottom
Line.

W1vs set aside the month of January for
"Project Literacy.” a campaign designed to
help educate the more than 600.000 function-
ally illiterate adults in northern Michigan. The
station recruited 1.800 tutors and was contact-
ed by 1,700 adults who wanted help. It pro-
duced a half-hour documentary about being
illiterate in a literate world. Moses, Awdre and
Tina: The New Readers. and a 30-rainute mini-
telethon featuring literacy experts and video-
taped former illiterates. plus special editions
on regularly scheduled shows.

a

Wisc-Tv Madison, Wis., and the March of
Dimes joined in a month-long campaign to
educate women on prenatal care and healthy
pregnancies. The effort coincided with the
foundation’s “Healthy Baby Week™ and began
with a station sohcitation for baby photo-
graphs. From 500 sent in, 52 were selected to
be fealured on lhe evening newscasts that
month. Wisc.Tv aired a special five-parl new
series during baby week. with reports cover-
ing special needs births. acceptance by other
siblings. medical technology to detect birth
defects and government-sponsored pro-
grams for the poor. One of the 5 p.m. news-
casts was broadcast live from Madison's St.
Mary’s Hospital. where heaith officials re-
viewed the stages of pre and postnatal care.
Throughout the month the station ared P8AS
discussing proper diet. exercise for pregnant
mothers. teen-age pregnancies. fetal alcohol
syndrome and the role of fathers.

Last November the station aired a week-
long campaign on teen-age drug and alcohol
abuse. The campaign was an outgrowth of a
survey by a local parent group on the levels of
abuse. It began with a 10-part examination of
substance abuse, its relationship to cnme,
trealments available and prevention pro-
grams. On the midday newscasts, two teach-
ers and two students discussed whal their
school was doing to help abusers. On another
show representatives from state alcohol and
drug councils discussed how to identify prob-
lems. and treatment and prevenlion pro-



grams. One 5 p.m. newscast was devoled to
the issue. traveling to various high schools to
discuss the problem. Included in that program
was a question-and-answer session. The sta-
tion's weekly public affairs program inter-
viewed two former student drug abusers and
twe-counselors from a drug referral agency.
PSAs were aired with slation personalities dis-
cussing warning signals of abuse and agen-
cies that could help. One local referral agency
reported a 20% increase in calls after the cam-
paign aired.

The station has continued with its Wednes-
day child feature, where the station works with
Big Brothers/Big Sisters to provide compan-
ionship to young boys and girls. After children
are matched, the station tapes the excursions
between child and volunteer and edits the ma-
terial for inclusion on later newscasts.

a

To commemorate the 200th anniversary of the
signing of the Constitution, wNEv-TVv Boston
began a 14-month public service campaign,
“We the People..." The campaign, which be-
gan July 5 with 2% hours of local programing,
celebrates the Constitution with special pro-
grams, documentaries, young people’s spe-
cials and 60 one-minute inserts, culminating
with the Sept. 17, 1987. anniversary of the
signing of the document. The inserts are syndi-
cated nationally by Syndicast Services, and
feature celebrities and individuals from all
walks of life explaining what the Constitution
means to them. A series of five specials is
planned. The first, which has already aired,
was "The Chief Justice and the Kids.” in which
Supreme Court Chief Justice Warren Burger,
who is chairman of the Bicentennial Commis-
sion of the U.S. Constitution. was interviewed
by 13 student reporters from around the coun-
try.

As part of its year-long "To Your Health” cam-
paign, wnev-Tv addressed the problem of the
hungry in Massachusetts through a series of
editorials and public service announcements,
the printing and distributing of a resource
sheet and the playing of a softball game fea-
turing former Boston Red Sox star Carl Yastr-
zemski.

The highlight of the campaign was a one-
hour documentary, “Empty Plates...Hunger
at Home." Narrated by health editor, Alan Xen-
akis, M.D., the special examined the slate's
hungry through profiles of victims and inter-
views with representatives of food banks and
shelters, and with public officials.

o

During the 1985 holidays. KiIrRo-Tv Seattle un-
dertook a six-week series to help families in
need. In a 13-hour food drive (the deposit site
was manned by KiRo-Tv personalities) the sta-
tion raised 15 tons of food and $70,000. A two-
week series spotlighting families in need
brought in clothing, furniture and job offers in
addition to food and money.

Another public affairs effort attempted to
help smeckers quit. The campaign, in conjunc-
tion with the American Lung Association,
kicked off with a party at a local restaurant.
Admission to the parly was one pack of ciga-
retles. The station followed with daily stories
on the evening news on how to quit. Kiro-Tv
and the ALA produced an anti-smoking book-
let of which 40,000 copies were distributed.
The surgeon general, Dr. Everett Koop, spoke

at a KIRo-Tv sponsored breakfast on anti-smok-
ing. Koop also participated in several PSAs
and was featured in news slories about the
campaign.

In another health-related public affairs ef-
fort, the station received 50,000 requests for
the kiro-Tv diet after it aired a three-week se-
ries on losing weight. Each evening the station
examined an aspect of weight loss such as
traditional and untraditional diet methods, ex-
ercise and eating disorders. On-air quizzes on
diet and weight loss were given and the sta-
tion's regutar Housecalls series featured sto-
ries on weight-l0ss issues.

o
Waec-Tv New York’s Morning Show is hosted
by Regis Philbin, who also appears on the na-
tional cable network, Lifetime, and Kathie Lee
Johnson. For the month of June, the staff vis-
ited ethnic communities including Harlem, As-
toria, Queens, Bay Ridge, Brooklyn and the

MOENING SHOW SPECIALG
DERBIE ALLEN~OSEIE DA is
FRi; JUNE i3

Bronx. According to wabec-Tv, between 2,000
and 5,000 speclators turned out to watch the
90-minute program air live from the street. To
wrap up the project, the program was aired
live from a boat at the foot of the statue of
Liberty on July 3.

On waec-1v's Tiempo, a program that focus-
es on the Hispanic community, interviewees
have included Cesar Chavez, president of the
United Farm Workers of America; Robert Gar-
cia. New York congressman, and David Vidal,
former correspondent for The New York
Times. Tiempo has also produced investiga-
tive reports on Medicaid fraud, the Yonkers
school system and the drug, crack. In an effort
to provide a service to the community, wasc-Tv
says Tiempo has produced programs on sum-
mer jobs, employment allernatives, adoption,
the single male parent, the teen-age parent,
baby health and the diet of Hispanics.

According to waBc-1v, Like It Is With Gil No-
ble is the "longest running black-produced
television program in the country.” It is a one-
hour program on political and economic is-
sues, locally, nationally and internationally.
WaBc-1v says Like It I's has received 500 com-
munity awards and seven New York area
Emmy awards and some of the programs are
being distributed to schools across the coun-
try. Subjects addressed on the program have
included drug abuse (a six-part series on
"crack”), events in South Africa, U.S. involve-
ment in Nicaragua and documentaries on
blacks who have made history.

Other public affairs efforts by wasc-Tv in-
clude 60-second public service announce-
ments during June and July highlighting stu-
dent achievers, called "The Best of Class.”
General Molors participates in the project. An-
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other program, Crime Stoppers, calls on view-
ers to help stop crime. Wasc-Tv reports the
show has helped in the arrest of many crimi-
nals in the New York area.

]

Krvy Oklahoma City aired a month-long cam-
paign on the earty detection of colon cancer.
Eleven lives were saved after viewers learned
they had colon cancer after participating in a
testing program sponsored by KTvy in which
37,000 test kits were distributed free to the

public. a

The problems families face as members age
constituted a major series on wrvr Nashville.
The project examined the needs, concerns,
problems and joys of growing older. The cam-
paign began with a 16-part news series that
covered elderly abuse, medical and financiat
advice, and services for the elderly. The sta-
tion found there was no area clearinghouse for
the elderly to find out what was available. In
response, the station developed a Helpline,
which was inaugurated with a three-hour
prime time special. The show, which included
a taped message from President Reagan,
logged over 1,500 calls. The series took three
months to produce and included manpower
from all areas of the station. Stories on aging
continue to be included on wIvF newscasts
each week.

]
Wave-Tv Louisville, Ky, did a series on colo-
rectal cancer in early 1986, offering free tests
and other information about the topic. the re-
sponse was so overwhelming that the station
dedicated a reporter exclusively to cover the
medical news, beginning a daily "Healthcast”
report. Those segments have ranged from
heart transplants to tips on exercising in the
pool.

The station's troubleshooter until has offered
daily consumer information and solved numer-
ous viewer problems. Co-anchor Christy Cal-
tahan has expanded her "Christy's Kids"” miss-
ing children reports. After requests for more
*good news,” the slation has created a new
feature, “Posilively Kentuckiana,” to give the
lighter and more uplifting side of life.

a

To serve the substantial minority populations in
its area, kKrsF San Francisco has instituted a
weekly public affairs show, Asian Jowrnal.
Each week, on a rotaling basis, the station
looks at issues affecting the Chinese, Japa-
nese, Korean and Filipino communities. Often
the interviews are done and broadcast in the
native language. That move could be poten-
tially life saving, the station points out, as in the
case of stories on earthquake preparedness,
done in both Japanese and Chinese.
a

Picking up on an idea done by kTse-Tv Phoe-
nix, woar-Tv Kansas City put its satellite news-
gathering truck on the road for the month of
May. Each week, one of the station's two prima-
ry anchors defivered the evening newscast
from a regional site. The campaign began with
a look at Lawrence, Kan., home of the Univer-
sity of Kansas. Next came stops in Weston,
Mo., a town of many beautiful antebellum
homes. the Army base in Fort Riley Kan.,
where the station looked at who's joining the
new Army and star wars research; the vaca-
tionland in the Ozarks, and the home of Amelia
Earhart, Atchison, Kan. The stop in Fort Riley



was an adventure in itself. Weather had forced
the live broadcast 1o be relocated to another
site. While setting up at the second site, an
onlooker noticed a wire on fire. Equipment per-
sonnel scrambled to cut power to the satellite
truck and bring down the dish. The spare part
needed to fix the problem was on hand and
the truck was back working at 5:55, five min-
utes before the evening newscast.

w]
Wwmaa-Tv Chicago backed up a month-leng
effort focusing on mincrity business with a
three-part news series on the subjeclt. The se-
ries saluted minority business leaders and en-
couraged others to start their own businesses.
Reports showed what businesses to choose.
how to get started, how to compile a business
plan and select a marketable product. Minor-
ity entrepreneurs, who told their success sto-
ries, were profiled. Other areas of the station
got involved in the project. airing PSAs, editori-
als and a documentary.

o

Kove Sacramento, Calif., aired a list of needy
area families and agencies before Thanskgiv-
ing. urging viewers to help the less fortunale
during the holidays. And the slation panicipat-
ed in the massive relief effort after floods hit the
area lasl February. Kovr anchors joined coun-
terparts from three other stations in a PSA ef-
fort to aid victims of the flood.

@]

Immediately after the Mexican earthquake on
Sepl. 11, kHou-Tv Houston contacted the Fies-
tas Patrias Commitiee, a local Mexican-Ameri-
can organization. to enter into a joint effort to
secure and transport refief supplies. By the
next morning, 13, 45-foot trucks started taking
contributions and KHOU-TV promos were airing
teling people about the relief effort. n five
days, 90 tons of relief supplies were collected.

Last February, kHou-Tv opened its consumer
hotline office. comprising consumer affairs
professionals, station reporters and communi-
ty volunteers. The office handles an average of
200 cases each week, with representative
cases featured on the 6 and 10 p.m. news.

o
Response to a tax show on wate-Tv Knoxville,
Tenn.. was so strong the station added an-
olher live phone-in call program offering tax
tips. In the first show, the station assembled a
panel of experts to answer tax questions from
the audience.

As part of news coverage of a major strike
by Alcoa employes, wate-Tv visited the town
named after the company and reported what
effect the walkout was having. Coverage in-
cluded a review of how the union and manage-
ment had worked together in the past to build
parks and playgrounds and the long-term ef-
fects if the strike continued.

@]

In conjunction with a local hospital and phar-
macy chain, wrmz-Tv Allentown, Pa,, featured
a three-week series on colorectal cancer
called “The Test You Can't Fail.” Free stool sam-
ple kits that allowed viewers to test themselves
for indications of cancer were made available.
Almost 50,000 test kits, twice the expecled
number, were distributed. The series highlight-
ed local individuals whose lives had been
saved by early detection. The series was pro-
moted with an exiensive print, radio and televi-

sion campaign that featured testimonial en-
dorsements from local public officials and
community leaders. Because of the station’s
efforts, 60 to 70 people discovered cancerous
tumors early enough to be saved.

o

Viewers in the largest state. Alaska. which has
a population of only 500,000, were brought
logether for discussion through a live. one-
hour-weekly, public affairs program, Aiaska
On Line. Produced by-noncommercial Kroo-
Tv Juneau with support from the other mem-
ber stations of the Public Television Network of
Alaska, Alaske On Line was underwritten by

O the set of Alaska on Line

ALASCOM, Alaska’s long-distance common
carrier, which provided its state-of-the-art tele-
communications facilities to the program.
ALASCOM's participation enabled Oun Line to
connect the four network stations with remote
Alaskan communities, and cities as far away
as Washington. The program uses major
spokesmen, documentaries, polls and call-ins
to develop issues such as subsistence rights
for native Alaskans, child abuse in rural Alaska
and the impact of declining oil revenues on
Alaska's economy.
o

Wuw.tv Cleveland and the American Legion
teamed to bring a Christmas parade back to
that city. Wuw.Tv aired the two-hour parade live
that included over 100 units drawing a crowd
of 75.000. The station’s "W Magazine person-
alities hosted the parade while wiwTv late-
night movie hosts provided further commen-
tary along the route.

And the station help registered 5.000 during
a live, two-hour special on CPR training. Dur-
ing the special the station talked to community
leaders, local celebrities. heart attack victims
and CPR veterans. and reported on recent
heart research. The Red Cross manned the
phone and aided in keeping track of the regis-
trants.

[w]

For the fourth year in a row KDKa-Tv Pitts-
burgh commentator Al Julius asked the com-
munity to contribute money to buy Thanksgiv-
ing turkeys for the needy. The campaign came
on top of the station’s drive to raise relief for
flood victims and the annual Children's Hospi-
tal drive. Nevertheless, $345,000 was raised
to put turkeys on the tables of the down and
out.

Through the sponsorship of Landmark Sav-
ings. kDka-Tv and American Data Captioning
Inc. closed captioned the station's 6 p.m.
newscast during May and June. The experi-
ment was such a success that Landmark ex-
tended its sponsorship and the 11 p.m. news-
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cast will be captioned through April 1987,
Following the announcement of the extension
of the closed captioning. a large group of hear-
ing impaired pecple demonstrated outside
the station to thank the station.

KDKA-Tv celebrated Black History Month with
a series of five long-form reports on issues of
importance to Pittsburgh’s black community:
the high rate of black intant mortality. the only
black swimmer in the Big East conference,
local black political leaders. education from
the perspective of a black student and a prim-
er on Pittsburghs black history. The station
also offered daily PSA salutes to local and na-
tional black leaders.

=]

When a vocal group of Joplin, Mo., residents
convinced the city council 1o ban the sale of
adult magazines and videotapes. KODE-TV un-
dertock a survey to determine what general
resident reaction was. Choosing a random
sampling of the population, KoDE.Tv inter-
viewed several hundred residents by phone.
While the poll found respondents generally
shared the anti-porn group’s desire for chil-
dren to be protected from such material. it also
showed they were concerned about censor-
ship and the right of adults to read and see
whatever they choose.

The survey was used in a five-part series,
serving as a springboard for stories on the
availability of adult material in Joplin. the histo-
ry of enforcement efforts and the views of ex-
perts on the impact of pornography on adults
and children.

o

Crack is now prevalent in many major cities
but especially in Miami. W1vd Miami’s public
affairs show, Montage, went to buyers and sell-
ers to review the problem. Reporters got a
drug dealer to demonstrate how 1o make
crack and ene of his best customers, his moth-
er, 1o smoke it on camera. Wrw also talked to
recovering addicts and drug enforcement offi-
cials.

Wrivy also tackled the right-to-die issue in
Mantage. It accompanied doctors making
rounds in a local intensive care unit and
showed doctors agonizing over whether to un-
hook life-support systems. Reporters talked
with families of comatose patients, doctors
and priests. In one instance the station video-
taped a family deciding to turn off the life sup-
port system and its actual disconnection.

n)

Among the public affairs efforts of wTre Wash-
ington was a special show on drug education
and awareness. The highlight of the showswas
an exclusive interview with Nancy Reagan.
Other guests on the program included a recov-
ered addict and her parents, a representative
from a drug rehabilitation group and university
students who acted a short play for children
on how to say no to drugs.

Another drug story focused on crack. wiiG
devoted a two-part program to the subject.
interviewing undercover agents placed in
public schools, a school attorney and Educa-
tion Secretary William Bennett.

A campaign by wTTG to inform viewers about
problems concemning the Chesapeake Bay is
a year-long project. It included ongoing cover-
age of developments concerning the bay, a
children’s program, public service announce-
ments, “infomercials™ and a booklet. To kick off
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the campaign. wrtG aired a special. The
Chesapeake Bay: A Hevitage Worth Preserv-
ing, hosted by anchor Maury Povich.

WT1G reports that it conducted telephone
polls on its 10 p.m. newscast. to give viewers a
chance to voice Opnicns on issues such as
Contra aid and the bombing of Libya. A "900"
number was used. and at the end of the news-
cast, the resulls were announced.

[m]

Wrvo Rockford, lll., has initiated a "People
and Places” feature on its newscasts, done by
the principal ancher. that focuses on good
news, local personalities and landmarks. [t
also has continued its “Friday's Child.” series,
profiling children in Big Brother/Big Sister pro-
grams. It has increased the use of anchors as
spokespeople in pubiic service announce-
ments. It also continues live coverage of a lo-
cal annuai Pro/Am golf tournament on behalf
of a local hospital.
ful
On the eve of the U.S.-Soviet summit, wBz-Tv
Boston broadcast a one-hour special that in-
cluded a movie made by young people about
their fears of nuclear war and foreign relations.
Hosted by Christopher Reeve. the program
encouraged adults and children to talk about
their concerns.
G

When educational leaders approached waNnp
Decatur, Hl., general manager Barrett Geogh-
egan with a list of 100 possible story ideas and
a request for air ime. The Education Adran-
tage was born. The 30-minute bi-monthly pub-
lic service program i1s hosted by Kim Sher-
wood., 6 p.m. and 10 p.m. co-anchor. who
consults with school district personnel to dis-
cuss story ideas and provide information to
the assignment desk for coverage. The pro-
gram is a compilation of staff reports and other
calendar award and grant information in
Chyron form. tied together by the host. The
week preceding the program, the station fea-
lures teaser reports on the 6 p.m. news.
a

Following the Mexican earthquake. wxtv Pa-
terson, N.J., produced a telethon that was
broadcast live via satellite to 20 Latin Ameri-
can countries and Spain. The telethon was put
together in less than a week. Special promo-
tions were produced, 50 emergency tele-
phone lines were connected and superstation
wiBs picked up the signal. Many Hispanic
stars participated. The station raised $10 mil-
lion. which was given to the Red Cross.

One month later another catastrophe. this
time in Colombia. for which a similar effort was
made. Colombian celebrilies hosted the show.
Again. 50 telephone lines were manned by
stars. The telethon was transmitted live via sat-
ellite to more than 10 countries. Wxtv printed a
booklet that contained information to coordi-
nate the effort. More than $6 million was
raised.

o
To spollight the contributions of local resi-
dents. knBc-Tv Los Angeles developed a
year-long campaign to recognize leaders in
the community. It was kicked off with a one-
hour prime time special. Color Us California,
in January that examined the rich international
ethnic flavor of Los Angeles. In each week
since then, knBC-Tv has aired presentations
highlighting the accomplishments of individ-

h it oaa . o

uals and groups. The station asked local
newspapers, volunteer agencies, city halls,
chambers of commerce plus other individuals
and organizations to suggest worthy candi-
dates to be featured. Among those featured
was an Anaheim resident who formed a neigh-
borhood organization to improve the look of
the area, a women who organized an efforl (o
rebuild the Seal Beach Pier, destroyed by a
storm, and a man who donated and planted
115 trees in Verdugo Park.
o

Rochester, N.Y., city officials advised resi-
dents not to drink the water unless they boiled
it first due to fecal coliform bacteria in the wa-
ler. The advisory went into effect July 7. just
before the city’s largest festival. WHEC-Tv pro-

Water works v WHEC-TV
vided a tanker of water to those attending the
festival and to vendors. It aiso provided free
water 10 neighborhood associations. in all,
8.000 gallons of water was distributed to more
than 15,000 residents.

a]

Last September. wsvN Miami conducled a sta-
tionwide examination of cocaine and its relat-
ed problems. Three months of planning went
into the effort, which included nightly news
and feature reports from anchors, and health
and investigative reporters. The campaign cli-
maxed with a hour-long documentary through
brochures were distributed.

For 20 days in May wsvn broadcast com-
plete newscasts from remote locations in
south Florida. The 40 broadcasts ranged from
the Everglades to Litlle Havana. During a seg-
ment at the Miami Seaquarium, anchor Peter
Ford rode a killer whale. And anchor Sally Fitz
rode aboard an F-16 Falcon fighter in a simu-
lated bombing run during a newscast from
Homested Air Force base. Wsvn used its heli-

copter to provide live aerial shots of the re-

motes and provide last-minute scripts for the
newscasts. Wsvn carried a staff of between 15

and 20 to set up each days newscasts. The
‘station aiso instituted a “Live at Five” segment,

backed by a $2-million budget that included
an addition of 12 staffers. New hardware in-
cluded ENG and production units and an out-
door studio on Biscayne Bay.

o

Kcnc-tv Denver provides exiensive coverage
of the Coors Classic. a 10-day bicycle race
from San Francisco to Denver. Station report-
ers and photographers covered the race from
beginning to end, following the racers and pro-
viding daily satellite updates for the evening
newscasts. Following the event, the station
aired a prime time special recapping the race.
Kene-Tv aired a live 30-minute special after
its late news on the night of the annual charity
diabetes fund-raising ball in Denver. The gala
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draws many Hollywood celebrities for the
benefit of the Children’s Diabetes Center in
Denver. The station’s entertainment reporter
hosts the show, which features taped inter-
views with stars and pre-produced stories on
preparations for the event.

As part of Halley's comet reappearance,
KCNC-Tv aired in a 27-part series for elementary
age school children. The concept centered on
a poster that included 27 comet-related to-
pics. Children watched xcNC-TvS 5 p.m. news
to see what topic would be covered and an-
swered a queslion on the topic that accompa-
nied the poster. Classes with the all the correct
answers entered a drawing with the winners
receiving either a telescope or computer.

o

Phil Benson, reporter for wowk-tv Hunting-
ton, W.Va., offers the thrice-weekly “For Your
Health" on the noon and 6 p.m. news, dealing
with everything from colorectal cancer and
panic attacks to blood donation. Reporter
Dean Sturm focuses on “the Senior Scene”
each week, wilh lips on managing pension
funds, planning for retirement and exercise for
the elderly.
o

For wees-Tv New York, coverage of the Statue
of Liberty centenmal was the largest undertak-
ing in the history of the station. It devoted more
than 20 hours of programing to “Project Liber-
ty" including two prime time broadcasts, each
one hour; a half hour news special on Ellis
Island; “massive” coverage of Liberty Week
festivities, including newscasts originating
trom Governors Island; twc editions of its
weekly public affairs series; a half-hour chil-
dren’s special; editorials; several 30-second
“moments”; public service announcements,
and station identification breaks that featured
ancestral photos of New York area residents.

Planning and coverage began several
months before Liberty Week. Because many
events took place on ships or islands, arrange-
ments had to be made for telephone lines,
camera locations, FBI clearances and staff
schedules. More than 200 staffers were in-
volved in the coverage.

Weestv used actors Colleen Dewhurst,
Cleavon Little and Bruce Adler to host one of
the hour-fong prime time shows. The Lady
Next Doovr. It traced 100 years of New York and
American history. The other hour-long pro-
gram focused on families on New York's Lower
East Side and on a 92-year-old school. Third
Street Music School Settlement. A public af-
fairs program. hosted by wces-Tv anchor Rol-
land Smith, compared the lives of turn-of-the-
century immigrants with today's immigrants.
Another program, a family special, used clay
animation to tell the story of a little boy’s dis-
covery of the Statue of Liberty.

“Project Liberty” was sponsored by Subaru.
Bell Atiantic. Bowery Savings Bank and U.S.
Cormmernorative Coins.

a

The September 1985 earthquake in Mexico
City affected over 100 North and South Caro-
linians who were visiting in Mexico, including a
number of insurance agents attending a con-
vention. Wros-tv Asheville, N.C., set up an
earthquake hotline 1o help find Carolinians
who might have been caught in the quake. It
organized a team of ham radio operators to
broadcast to Mexico, then ran a series of PSAs
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asking viewers concerned about loved ones
to cail the station. The station recorded the
names and last known whereabouts of the
missing. then passed that information to the
ham radic operators. Of the 122 people
sought. the station reached 81 of them, all of
them unhurt. It then called the viewers 1o tell
them the good news. The station received two
congressional commendations and several
national awards for their efforts.

[®]

Harvard faw professor Alan Dershowitz, who
represented Claus Von Bulow on appeal,
wrote a book about his client in which he criti-
cized the Rhode Island judicial system. WJag-
Tv Providence, R.l., invited Dershowitz to de-
bate the head of the Rhode Island Trial
Lawyers Association. The hour-long debate
was moderated by investigative reporter Jim
Tarican and a reporter from the Providence
Jowrnal.

Malpractice: Who Pays? was a one-hour
special focusing on medical malpractice in-
surance. with a studio audience and a panel of
experts. The slation is experimenting with this
format for hour-long specials and expects to
do others. Another hour-long special, Just Say
No: Wasted...Or Not?, anchored by Patrice
Wood. featured area teen-agers talking about
how they overcame drug problems. It's U/p To
You was a half-hour special teaming the sta-
ticn's health and medicine reporter with their
consumer reporter to provide a consumer's
guide 1o selecting a doctor, medical insurance
and pharmacist.

o}

Wkyc-Tv Cleveland’s public affairs progam.
Feagler, created national headlines in January
over Senator Howard Metzenbaum's {D-Ohic)
commenlts on Libyan leader Muammar Kha-
dafy. "And maybe we're at that point in the
worid where Mr. Khadaty has to be eliminat-
ed,” Metzenbaum said. Q: "You mean literal-
ly?" Dick Feagler asked. A: “Literally. Literally.
Why not? If he's a parly to kiling innocent
Americans, innocent people from all over the
world without any compunctions whatsoever,
then why need we have such compunction
about seeing to it that he personally..” Q: "So
we assassinate him?” A: “il would not be the
first time.”
»)

In conjunction with the Documentary Guild.
KING-TV Seattle committed $100.000 as welt as
the time and talents of people from every de-
partmenl to arrange a salellite conversation, a
“Citizen's Summit,” in which people from the
U.S. and the Soviet Union could talk about
themselves and each other. face to face.

In cooperation with Gostelradio (Soviel tele-
vision), 150 to 200 participants were selected
by each country. Vladimir Pozner, a Soviet jour-
nalist born and educated in America, was cho-
sen as moderalor on the Soviet end, Phil Dona-
hue on the American. On Dec. 29. after
months of preparation. the summit was broad-
cast throughout the Northwest. It was also syn-
dicated by Multimedia Entertainment, syndi-
cator of Donahre.

The geal of kiNG-Tvs Gelting 1o No project
was to help parents and children deal with the
growing drug abuse problem. The three-
phase project included on-air programs and
promotions and community outreach activi-
ties.

- - -

Phase one was a documentary dealing with
drug abuse by teen-agers. The second phase
featured radio and television spots focusing
on young people who had been through local
treatment programs and who encouraged
viewers to call a special hotline number for
information. Over 1,000 calls were received
and the PSAs won an award from Action for
Children's Television. The third phase dealt
with parents. A second documentary on par-
ental denial aired. Tapes of the special were
used with other KING.Tvproduced materials to
traih volunteers for workshops in 91 Puget
Sound communities.

o]

The Group W lelevision stations cooperated
1o produce For Kids’ Sake. an extensive. year-
long public affairs campaign designed 1o raise

- o - e 1]
For Kids Sake by Group W

“public consciousness on issues affecting the
quality of life for young people today.” It was
initiated by Group W's waz-Tv Boston in 1985
and carried by all Group W television stations
in 1986. The campaign was made available to
the broadcasting industry at NATPE in January
1986 and, to date, has been purchased by
television stations in 33 markets.

For Kids' Sake involves a package of prime
time programs, on-air promolions, “commer-
cial” vignettes for use by For Kids' Suke spon-
sors, Sspecific campaign philosophy spots,
public service announcements, graphic ani-
mation, music beds and collateral material,

Participaling stations selected a minimum of
four programs from a menu of programs pro-
duced by each of Group W' five stations cov-
ering topics including: drug abuse: racial, reli-
gious and ethnic heritage. divorce and
contemporary family life, career planning; the
adult-child comrmunication gap; young peo-
ple's fear of nuclear war; street kids, and is-
sues of American education.

The formats of the specials varied. For a
treatment of divorce and its effects. a 30-min-
ute show was adapted from a play written by a
12-year-old Pittsburgh boy about his own ex-
periences. Titled Tender Places. the wsz-1v
produced show starred Jean Stapleton and
Freddie Kcehler and won a 1985 Peabody
award.

Schoot on Trial is a one-hour program that
examines American education. Its unusual for-
mat presents a case study of a hypothetical
high school to a panel of education experts. To
stimulate response from the panelists about
the school's problems, mederator and Har-
vard law professor Charles Nesson presents
the case study as if the panelists were in the
situation themselves.

In addition to the programs. the campaign
was backed up wilh editorials, investigative
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news reporls by the stalions: wsz.Tv Boston.
Kyw-Tv Philadelphia. kpix San Francisco. KDKkA.
v Pittsburgh and wJz-v Baltimore.

@]

When the training of Colorado National Guard
troops in Honduras became a hot issue, Kbvr
Denver public affairs director Joan Golden
and photogragher Charles Gary jumped at an
invitation from the guard to accompany them
to Honduras and see the training exercises
firsthand. Scrambling in and out of C-130
transports. helicopters, armored vans and an
army truck, the two followed the troops for a
week. When they returned. their footage was
edited into a special half-hour edition of Gol-
den’s public affairs program. Mile High Maga-
zine. It was the first time a station crew has
gone out on assignment (the station is an inde-
pendent UHF with no news department).

The station joined the fight against teen-age
alcoholism with a public service campaign.
“It's Okay to Say No." In addition to discussing
the topic on Mile High Magazine. the station
produced a PSA featuring teen-agers at a lo-
cal high school, and sponsored an essay con-
test among Denver area students. KDvR won
an award from the Mile High Council on Alco-
holism for its efforts.

»)

in conjunction with the passage of more strin-
gent alcohol-related laws in Virginia, wHSw-Tv
Harrisonburg, Va., instiluted a substance
abuse public service campaign. The cam-
paign began in February 1986 with a task
force meeting for teen-agers from all 26 area
high schools. At the meeting, which was also
attended by parents and representatives of
local substance abuse agencies. WHSvTv an-
nounced a public service announcement writ-
ing competition. with the entries of four
schools to be selected and aired on TV In
April, whsv-tv and the all-division basketball
team produced 10-, 20-, 30- and 60-second
PSAs urging students not 1o abuse alcohol and
drugs. In April, a second task force meeting
was held, winners of the PSA contest were
announced, and the National Association of
Broadcasters' "Stop the Madness” videotape
was screened. The meeling was covered on
the wHsv-Tv news. The campaign was inexpen-
sive, with wHsw.Tvy covering the costs of bro-
chures. bumper stickers, newsletters, post-
age, shooting and editing of the PSAs and
donaied air time.

o
All departments of wksw-Tv Buftfalo, N.Y,, in-
cluding the news staff got involved in an effort
1o beef up attendance at local cultural institu-
tions during February Free admission was of-
fered through a fast-food chain. Feature re-
porter Mike Randall, in Indiana Jones gear.
described unusual and overlooked places to
visit. Station staffers made personal appear-
ances and PSAs promoting the zoo. botanical
gardens. library and museums were aired.
o

Kusa.-tv Denver last December launched a
campaign against drinking and driving, in
what it said was probably its most extensive
such effort. The project. dubbed “Smart. Safe
and Sober,” involved both on-air programing
and the stations first direct-mail campaign.
Timed to coincide with National Drunk and
Drugged Driving Awareness Week, Dec. 15-
21, 1985, kusa-Tv News aired a five-part series



on the results of drinking and driving and a
two-hour prime time special comprising an
hour-long Gannett documentary and live re-
motes from around the state supplemented by
studio segments with news anchorman Ed
Sardella. The station fielded mere than 1,500
calls on a phone bank it kept open for an hour
and a half after the program aired, and repeat-
ed the show five days later. The campaign
included the distribution of safety booklets,
teaching guides, bumper stickers and a series
of on-air public service announcements.

Kusa-Tv's other public affairs efforts during
the year included their continuing program to
honor volunteers in state and local organiza-
tions, a health fair program to provide profes-
sional health screenings across Colorado and
an annual food drive. The station also aired a
two-part series, "You Be the Editor," in which
different news scenarios were aired. Two
weeks later, viewer choices on how to handle
the depicted situations, tallied through local
newspaper ballots, were discussed along with
choices of Denver news executives.

i

WisN-Tv Milwaukee joined with the American
Lung Association in a campaign to help smok-
ers quit. For 20 days the station aired a series
of heaith segments on how to stop smoking
and the station spent three weeks following
five residents who volunteered to quit smok-
ing. Reports included the physical, emotional
and social changes the new nonsmokers were
going through. In addition, 35,000 “We're Kick-
ing Butts” manuals were distributed and it was
estimated that 6,000 quit the cigarette habit.

Among other public affairs efforts was an
examination of children of alcoholics. The
three-part series focused on their physical
and emotional disorders of those who had dys-
functional parents.

Another three-part series examined testicu-
lar cancer. most common in men 29-35. The
series provided medical information and gave
instructions on self-examinations. Some 1,300
brochures on the early warning signs were dis-
tributed.

And the station raised $38.000 for Children’s
hospital with the help of its sateilite newsgath-
ering van. The telethon was a joint effort of
ksTP-Tv Minneapolis and wisn-7v Members of
the Minnesota Vikings and Green Bay Packers
urged viewers to give to their respective local
charities. The live satellite broadcast aired for
four hours on June 1.

o

Wiskw-Tv  Indianapolis organized a “"WISH
Kids" segment that profiled terminally ili chil-
dren and provided each of the lower income
families with a wish-come-true. Under the di-
rection of reporter Debby Knox, and with the
support of local Pepsi bottlers, over $100,000
was raised for the children.

m}

After the Oklahoma oil boom had busted,
there was little incentive for new businesses to
locate there. Tulsa, Okla., lost a bid for a 3M
plant on the issue of quality of education.
KrtuL-tv there saw the opportunity to help view-
ers understand what a good educational sys-
tem could mean to the economic health of the
state. The result was “Education Report Card:
Making the Grade,” a five-week effort that in-
cluded eight news series, four half-hour news
lalk shows. one half-hour news documentary,

-

two commentaries, one editorial and a two-
hour educational skills test. A series of promos
was done by station talent, and endorsement
spots were taped with three of the state’s lead-
ing educators. In addition, 100,000 promation-
al flyers on the skills test were distributed to
schools.
u]

The Hands Across America campaign pro-
vided wWNYT Albany, N.Y.,, the opportunity to
examine hunger in its area. A five-part news
series became the focal point for a statewide
effort to raise viewer consciousnesses on the
issue. The station, in addition to the news se-
ries, began a food drive among area super-
markets, held a drawing to send viewers to

WNYT looks at the hungry

stand in the Hands Across America line and
produced a documentary on causes and solu-
tions to hunger. The series pointed up five hun-
ger categories: the homeless and destitute,
the elderly on limited incomes, children on wel-
fare, those who have been laid off and others
who do not make enough money to make ends
meet. The series interviewed those who fell in
those categories as well as experts in those
areas.

And the station gave a behind-the-scenes
look at television during TV Awareness Week
The stationwide five-part series attempted to
show television's role in the lives of its audi-
ence. It examined how editorial decisions are
made, why millions are spent on focal news-
casts, how programing decisions are made
and what viewers can do to be a responsive
community The series ended with General
Manager Don Perry answering viewer ques-
tions in a call-in program.

a}

Inside the Rotunda is a twice monthly public
affairs program on kosm-Tv Des Moines, lowa,
that goes behind the scenes of lowa politics.
The live 30-minute program regularly features
a county auditor, a law professor and a news-
paper reporter in addition to various guests.
Topics have ranged from the governor's trade
mission trip to the Soviet Union to the state's
governmentai reorganization plan.

Kosm-Tv broadcast highlights of lowaide, a
concert designed to help the state’s farmers.
Forty lowa musicians contributed their talents
while money and food were raised for the Farm
Crisis Hotline and the Food Bank of lowa. A 20-
member production crew recorded the seven-
hour concert and edited it into a two-hour
prime time special that evening that included
a phone number for pledges.

The station also aired a half-hour documen-
tary on the state’s special Olympics. The pro-
gram aired segments of the games and inter-
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views with coaches, organizers, athletes and
volunteers.
o

Drinking and driving during high school prems
and graduation were addressed in a novel
fashion by noncommercial wrum Flint, Mich.
The station created a two-hour program block
on April 15 that combined a syndicated docu-
mentary, a regularly scheduled high school
quiz program, a half-hour interview and an is-
sue-related pledge drive. The hour-long docu-
mentary, Deadliest Weapon in America: Driv-
ing Under the Influence, led off the evening at
7 p.m., followed by High School Challenge, the
station’s half-hour academic quiz series,
which draws a regular audience of teen-agers
and their parents at 8-8:30 p.m., and conclud-
ing with Passing Through, an interview pro-
gram that featured the organizer and lead gui-
tarist of Project R.A.D.D. (Rockers Against
Drunk Driving), at 8:30-9 p.m. The three pro-
grams were separated by live pledge breaks
during which area high schools called in to
announce their success rates in a campaign
to collect pledges from students who agreed
not to drink and drive, not to ride with a driver
who had been drinking and to call home for a
ride when unable to drive safely. Parents also
phoned in pledges to provide rides and not to
serve alcoholic beverages to minors in their
homes. Phone banks were manned by stu-
dents, and the breaks were anchored by the
host of High School Challenge and an ABC
affiliate news anchor. An area rock station pro-
vided a disk jockey to the school that got the
highest percentage of pledges during the
campaign.
m]

Wis.Tv Chicago tackled the problem of child
molestation and abduction using the Care
Bears to show basic safety rules. The special
exemplified the dangers of entering strange
cars, responding to strangers’ cries for help,
allowing strangers into the home and other
threatening encounters. The station enlisted a
Chicago composer to write a theme song em-
phasizing the points of “Stop and Think,” "Say
No” and "Go Tell Someone.” Qver 10,000
copies of the recording, along with safety tips,
were distributed. As a resuit of the program,
one youngster came forward to tell her parents
that a family friend had been molesting her.

Talk show host Oprah Winfrey makes her
national debut next month with her syndicated
show that began on wis-Tv In the past year her
show has tackled agoraphobia, AIDS victims,
children of alcoholics, open adoption, cesar-
ian births, teen-age suicide and battered
wives, Many of the above shows results in hun-
dreds of phone calls to help lines and founda-
tions concerning the problems that were dis-
cussed.

o

Ktca-Tv Minneapolis-St. Paul provides pub-
lic affairs programing with two series, Alma-
nac and Channel 2. Moscow. Almanac is a
weekly political debate series that allows can-
didates to pretape questions they would like to
ask their opponents. When the program airs
live, the candidates answer those questions
as they hear them for the first time with the
hosts in the studio. Fellowing the one-on-one
sessions, the candidates debate face-to-face,
moderated by the hosts.

Channel 3, Moscow is a monthly package of
highlights from a Soviet newscast, Vremya.



The stories are transtated and analyzed by
employes at Creighton University in Omaha
and by Soviet specialists at various other Min-
nesota colleges, with context provided by

guest commentators. Topics included the
Chernobyl accident, Afghanistan and the
“evils” of Western rock lyncs.

a

Wmaz-tv Macon, Ga., devoted an entire news-
cast to problems of driving drunk. In a six-part
report, it examined the victims of DWI, legal
consequences. legislative attempls to curb i,
a sheriff's DUI checkpoint and the work being
done by tavern owners and privale groups to
stop the problem. One report originated from
Washinglon on an effort between the national
Beverage Dispensing Equipment Association
and a department of Coca-Cola to supply free
soft drinks to a designated driver among a
group of bar patrons.

To celebrate Lady Liberly, wmaz-Tv took to
the roads of Georgia in late June to produce
10 reports showcasing historical events. On
July 4 the channel 13 station released 13,000
red, white and biue balloons live on its evening
newscast.

The station also went live to Los Angeles to
cover a local Navy seaman receiving posthu-
mously a medal of honor for his bravery in
Vietnam. Three days later wmaz-tv reported
live from Galveston, Tex., on a controversial
tax financing method used there that was be-
ing considered for use in Georgia.

o

More than 16.000 children were fingerprinted,
photographed and given safety tips as part of
a public service campaign by KrBc-Tv Austin,
Tex. "Safe Child" was an effort by the station,
Safeway, Pepsi and the city police department
to educate children and prevent child abduc-
tions. Volunteers spent four consecutive week-
ends identifying children at Safeway stores.
The station also aired a four-part series on
child safety and preventive measures and
PSAs on the campaign.

For eight consecutive nights in March, KT8C-
Tv went on the road to meet its viewers at local
community centers and schools. The station,
after airing promps on the evening newscast
identifying the town they would be in. helicop-
tered the anchors to the site of that evening'’s
presentation, which included a sports bloop-
ers tape and tips on severe weather.

The station also aired a summer public ser-
vice campaign to alert viewers o the dangers
of heat. Heat stress |D's aired eight times daily
at the top of the hour. The IDs include the
current temperature and humidity and their
combined heat stress quotient.

o

Wens.-Tv Columbus, Ohio, in its day-long
food parade, raised over 82,000 food items
that were distributed to food pantries and oth-
er social service organizations. The Food Pa-
rade for Operation Feed was a cooperative
effort among the station, United Way and Boy
Scouts.

The station has given chiidren the chance to
speak their minds in a segment enlitied, “Kid-
speak: Hey What About Us?" Cameras cap-
ture children discussing topics ranging from
youth gangs and international terrorism to the
pressures of growing up.

[u]

At the End of the Row, a one-hour documen-
tary produced by kmtv Omaha, examined
farm problems, attempting to make them un-
derstandable to both rural and city audiences.
The program, broadcast throughout the state
over the Nebraska educational television net-
work and through other commercial stations in
five midwestern states, was excerpted on a
Donahue examining the farm crisis. Reporter
Marcia Cady followed Griswold, lowa, farmer,

The farm crisis an KMTV

Richard Houser and his family for a year, docu-
menting the family’s struggles with the weath-
er, the government, banks and their own de-
spair. The show is continuing to be shown by
various farm organizations.

Kmtv also produced a series of 30-second
spots highlighting the contributions of immi-
grants for the July 4th Liberty Weekend. Pro-
ducer Carrie Schultz interviewed 20 Omaha
residents who have immigrated from other
countries, getting there impressions on being
Americans. The spots ran for two weeks be-
fore the 4th. In addition, kMm1v fed live reports
from New York about how visiting Nebraskans
were celebrating the holiday Reporter John
Mason followed a nine-year-old Omaha girl
who had won a trip to the festivities in an essay
competition.

[u]
In response to concern over the negative por-
trayal of an AIDS victim on a special edition of
PBSs Frontline, noncommercial kcer Los
Angeles fcilowed its March 25 broadcast of
Frountline with a local examination of the prob-
lem, AIDS in Los Angeles. The one-hour fol-
low-up was produced with the input of admin-
istrators, counselors, victims and community
leaders who had atlended an advance
screening of the PBS special a few weeks ear-
lier AIDS in Los Angeles presented the views
of seven panelists—two from an AIDS service
organization, the director of the communica-
ble disease division of the county health de-
partment, a city councilman, an attorney, a rev-
erend and an AIDS victim—along with footage
of AIDS Project Los Angeles and discussion of
medical and counseling services in the area.
The program cost only $8.200 to produce, and
the station felt it effectively dealt with com-
plaints of bias that had led to threatened pick-
eting of PBS stations,
[u]

To promote Halloween safety, krsp-Tv Phoenix
offered viewers 20,000 bags that warned that
“Some tricks aren't treats” and carried tips ex-
plaining where to get candy X-rayed, what
types of costumes are safest and what sorts of
treats were best. Station weatherman Dave
Munsey made note of the campaign during his
broadcasts. He also visited students in their
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classrooms to discuss the importance of Hal-
loween safety. and the station produced PSAs
on the theme.

Munsey also has been warning viewers dai-
ly to watch their children around water. Drown-
ing ranks as Arizona’s number-two killer of chil-
dren. To emphasize the need for safely around
waler, the station has produced PSAs featur-
ing parents of a child who nearly drowned and
parents of a child left mentally impaired from a
near drowning. The station also co-sponsors
monthly water-safety parties at daycare cen-
ters, where station balloons are distributed
and Ronald McDonald gives away juice and
cookies. The events are covered during Live
at Five newscasts. Munsey also makes ap-
pearances at malls and schools to give away
water safety reminder stickers.

a

The Soviet nuclear accident in Chernobyl cre-
ated political fallout in the Tri-Cities area of
Washington, which is 30 miles from the nuclear
reactor in Hanford. The Hanford plant is similar
to the Russian plant (graphite cooling rods, no
containment vessel) and Kvew Kennewick,
Wash., joined with KaPP Yakima and KXLY.Tv
Spokane, both Washington, to air a live one-
hour public affairs show on the accident and
what it meant for the Hanford facility.

The program featured a slate energy advi-
sor and the energy manager at Hanford in the
KVEw studios, a spokesman for the Indian
tribes in the area in the kAPP studios and offi-
cials of two environment groups in the Kxv-Tv
studios. The three studios were linked by mi-
crowave for the live, three-way show. The
broadcast also included pre-taped messages
from the state’s two U.S. senators plus area
congressmen. In addition to discussion on the
accident among the guests. the station aired a
history of nuclear reactors and graphic illustra-
tiocns on their features and functions.

o

Krss.-Tv Shreveport, La., covered several dif-
ferent public affairs documentaries: a report
on the unavailability of a 911 emergency ser-
vice in the area; a series of reports on the
detection and prevention of colorectal cancer,
which won both a state and national health
award; a three-part series on Alzheimers dis-
ease; a series on teen-age suicide, and a re-
port on adult illiteracy.
o

The five-station Arkansas Educational Tele-
vision Network has been jocined for the sec-
ond year by the Arkansas Game and Fish
Commission in a project “designed to inform,
educate and entertain the public about the
miracles of wildlife,” called "Natural, Wild and
Free.” The project is made up of five parts: 1)
four one-hour documentaries aired seasonally
when hunting, fishing and other outdoor activi-
lies are at their peak; 2) four half-hour docu-
mentaries covering hunting and boating safe-
ty; 3) twice-monthly news releases and
footage sent 1o the state’'s 10 commercial sta-
lions; 4) public service announcements deal-
ing with hunter education, boaling safety,
poaching and other issues, and 5) updating
and reediting of the first season’s one-hour
programs into eight half-hour versions for re-
airing. The documentaries and PSAs, shot on
location and using special graphics and ani-
mation, have pulled as high as 10% audience
shares slatewide for the public television sta-
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tions. The documentaries have received nine
awards, including a bronze medal at the 1985
International Fim & TV Festival of New York
and a 1986 Ohio State Award.

a

Spanish-language ksc1 San Bernardino, Ca-
lif. (Los Angeles) has switched from the tradi-
tional afternoon Spanish fare of novelas (soap
operas) lo a viewer-interactive public affairs
blocks. Each segment of Linea Abierta is host-
ed by a Hispanic professional. The topics cov-
ered during the three-and-a-half hour block
include half-hour segments devoted to “affairs
of the heart," psychological guidance, legal
advice, medical information, sporls and an
hour of astrology. The station's operators have
taken between 135 and 220 phone calls from
viewers during each of the half-hour pro-

grams. =

As part of the state’s 350th anniversary, wrse
Hartford, Conn., aired a year-long public ser-
vice campaign highlighting the accomplish-
ments of some of its native sons. Prime time
programs in the series featured Mark Twain,
Samuel Colt and Harriet Beecher Stowe. A se-
ries of 39 historical vignettes on other citizens
were also produced and reading guides were
sent to all libraries and teachers in the state.
Wrse also welcomed back the U.S.’s first nu-
clear submarine, the USS Nautilus, with a TV
special chronicling its historical past, includ-
ing its 1958 voyage under the North Pole.
O

With Ohio’s institution of a new seat belt law,
woac Canton, Ohio, aired a three-part pro-
gram to assess the new law's impact. The first
was an hour-long lock at the issue with local
dactors, attorneys and members of the public.
The next night the station aired a movie deal-
ing with a woman's triumphs and tragedies
following a car accident. The third night the
station aired a live call-in program that fea-
tured nine guest’s reactions to the new legisla-
tion. Man-in-the-street interviews and a seat
belt poll were also a part of the program. Be-
cause of viewer response, the 90-minute pro-
gram was extended to two hours as 125
phone calls were taken. The stations heavily
promoted the series through on-air PSAS.
u]
The purpose of wcco-Tv Minneapolis's "Pro-
ject Litesaver” was "to reduce traffic fatalities
by changing critical driving behavior of Minne-
sota motorists,” according to Anne Birch, di-
rector of advertising and promotion. The first
week of the four-week campaign singled out
the most dangerous aspects of driving a car to
persuade viewers to pick up safer habits. The
second week centered on the need to use
seat belts and the third on teaching viewers
how to avoid drunk driving. The final week's
review of what was covered in the preceeding
weeks, was presented before the Memorial
Day weekend with the goal of no deaths on
Minnesota roads during the holiday.
o

Wevitv Flint, Mich., airs a two-minute chil-
dren's news program periodically This year
the "News for Little People” broadcasts were
changed to focus on involving students in
worthwhile projects and to treat more serious
subjects than in the past. Among the topics
were peer pressure, drugs, safety belt laws,
student exchange programs and studerts

E..

JHP- r;"v ‘.
against drunk driving. The station also gives
two middle school students the chance to an-
chor the news program. Diarne Watkins and
Anne Mancour write and produce the news
program.
O

Storer Communications Stations participating
in the group’s New Horizon series are respon-
sible for creating a number of segments on
issues facing their communities. Wrva Tole-
do, Ohio, probed the problems of alcohol
abuse. One segment showed that the macho
image of the hard-driving male in America
may be fading in the face of new temperance.
Another segment examined the activities of
Project SMART and its efforts to stop beer and
wine advertisements on radio and television.
And a third segment showcased a successful
salesman who lost his job, wife and family to
alcoholism. He is now executive director of a
rehabilitation program for adults and adoles-
cents.

Another project documented new cures for
cancer. sterility and skin conditions. The can-
cer segment dealt with research into mono-
clonal antibodies, which can mobilize a body's
own immune syslem and defiver a healthy
dose of radiation to cancer cells without harm-
ing surrounding healthy cells, The sterility seg-
ment examined a medical technique enabling
couples to conceive through in vitro fertiliza-
tion and embryo transfer. The skin treatment
segment reviewed the latest developments in
that area, including the production of artificial
skin and tissue expansion techniques. In the
latter, a balloon is inflated under the skin, thus
expanding the area and causing new growth
to occur. The process has been used in treat-
ing burn victims and may aid in baldness.

Another issue the station examined was
drug testing for employes. The station inter-
viewed civil rights attorneys and corporate re-
presentatives on both sides of the testing is-
sue. Reliability of testing procedures was also
examined, as it was found that one person had
been fired but rehired when it was found the
lab had made a mistake. The station also out-
lined its own drug testing policy and outlined
praograms designed for employes who seek
help.

o
An orphanage in Northern Mexico was the set-
ting for a koLp-Tv Tucson, Ariz., report that
resulted in a public outpouring of donations in
clothing, food and toys for the children. Taped
at Christmas time, the story focused on the
severe conditions at the orphanage located in
an area known for its extreme poverty. Soon
after the broadcast, the donations were deliv-
ered to the orphans. a KOLD-Tv crew was on
hand to capture the event.
o

In a 90-minute prime time special, wor-Tv Se-
caucus, N.J., focused on child sexual abuse.
The program, A Parent’s Greatest Fear, host-
ed by Jennifer Valoppi and Denise Richarg-
son, used documentary segments produced
by Group W Productions and offered viewers a
comprehensive resource directory providing
information about sexual abuse.

The station established a prime time block
of programs under the umbrella title, "Nine on
New Jersey." Among the offerings: The David
Toma Show, featuring the former New York un-
dercover cop turned anti-drug crusader;
Face-Off. exploring controversial topics in a
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debate format; New Jersey People, a maga-
zine-format. Other public affairs programs in-
clude Hispanic Horvizons and Meef the Majors.

The station aired 63 PSAs paying tribute lo
300 New Jersey high school juniors who had
been chosen as the best and brightest in three
areas of sudy: public issues, sciences and the
arts.

]
The Soviet nuclear disaster in Chernobyl cre-
ated a change of plans for noncommercial
wHA-TV Madison, Wis. The station had orga-
nized a live discussion of the problems of nu-
clear waste disposal and the economics of
nuclear power, to be taped before an audi-
ence of 60 near the state’s Point Beach Nucle-
ar Power plant. After the accident occurred.
wHA-Tv revised the agenda to include a debate
among nuclear engineering experts on the is-
sue of safety Several participants had to be
coaxed into appearing with speakers repre-
senting the opposite side of the issue, but the
debate finally aired under the title, "Nuclear
Power: Current Concerns.”
O

Thousands of Maine residents participated in
a free colorectal cancer screening project or-
ganized by wcsH.tv Portland, Me., and the
Maine Cancer Research and Education Foun-
dation last August. The screening occurred
not long after the media coverage of President
Reagan's colon surgery. The project involved
doctors and nurses who donated their time
and a supermarket chain which provided the
space to distribute the cancer detecting kits.
)

Examination of the plight of farmers and ranch-
ers in Nebraska filled 25% of the air time of the
nine-station Nebraska Educational Televi-
sion Network in February, through an out-
reach campaign the network dubbed
"AgReach '86." Six Nebraska-speciic pro-
grams were produced by the University of Ne-
braska's kuon-Tv Lincoln, Neb., and nine gen-
eral farm programs were acquired from
outside sources to address the issue. Local
groups were established statewide for post-
broadcast discussion, local programs were
cleared for cassette duplication by viewers,
written materials were made available, coun-
selors took calls in the studio, on-air breaks
were filled with an informational hotline and
meeting announcements, private companies
donated money for advertising and promotion
and commercial radio and television stations
sirmulcast or rebroadcast some of the material.
The month-long effort culminated in an Agii-
cultural Town Meeting on Feb. 28, which pro-
vided a forum for guest experts to discuss:
"Where do we go from here?"
=}

Independent wusv Schenectady, N.Y, airs a
two-and-a-half minute profile each weekend.
entitled Capital Region Profile. The profile is
described as a “strearmn of consciousness”
narrative by a community figure about himself.

KwwL Waterloo, lowa, Ls]ought to separate fact
from fiction concerning AIDS with a two-hour
live call-in program that featured 15 experts on
the subject. The broadcast was done from two
studios, one at the University of lowa in lowa
City and the other from the University of North-
ern lowa in Cedar Falls. In addition the pro-
gram included two satellite interviews with a

il
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a doctor in Los Angeles and another in Atlan-
ta. As a followup the station teamed with the
state health department to distribute a booklet
on AIDS, that was heavily promoted with on-air
PSAs. Some 2,500 brochures have been given

out.
=]

In cooperation with the League of Women \ot-
ers of the Monterey (Calif.) Peninsula, kmst
Monterey, Calif., aired Meet the Candidates: A
Look at the Carmel Mayor's Race on March 31.
The public affairs show was designed to intro-
duce the candidates for the April 8 election of
mayocr of Carmel-by-the-Sea, Calif.. incum-
bent Chariotte Townsend, businessman Paul
Laub. environmentalist Timothy Grady and ac-
tor/director Clint Eastwood. Four Monterey-
area journalists questicned the candidates for
an hour on issues of local interest, including
business development, tourism, traffic and
parking. According to kmsT public affairs di-
rector Kathy Nash, the station decided to air
Meet the Candidates shortly after Eastwood
filed as a candidate. and “needless to say, it
was easy to sell.”
o

With the arrival of hurricane season this sum-
mer, wPec West Palm Beach, Fla., provided
viewers a series of 20 one-minute tips on hurn-
canes. Several local companies provided in-
formation for the spots although most of the
material came from the Red Cross and the
county emergency planning office. Advice
ranged from human safety tips to how to pro-
tect property. The spots were rotated through-
out the days four newscasts during the first
month of hurricane season.
u}

Cheryl Hurd, reporter for kicu-Tv San Jose,
Calif., interviewed psychologists, parents and
leen-agers for a three-part series on teen-age
suicide. It took four months lo find a teen-ager
willing to admit on camera to having atternpt-
ed suicide. The series included listings of
symptoms and offered suggestions for teens,
parents and friends who identified those
symptoms in themselves or others.
]

In June wrc-Tv Washington launched a $3-
million, 18-month campaign to increase
awareness of and combat the high infant mor-
tality rate in the District. The "Beautiful Babies”
campaign was a joint effort by the station, the
March of Dimes and the local Blue Cross and
Blue Shield chapter. The first of a number of

Betmhfuf babies o WRC-TV

documentaries has aired, focusing on the
causes of infant mortality. The station also airs
a weekly segment documenting the stages of
pregnancy and offering advice and tips for
expectant mothers.

Wre-v also premiered a teen magazine
show this year. entitled Studio 4. The show is
hosted by radio personality Candy Shannon
and features stories and profiles of area teen-
agers.

And wrc-Tv continues to upgrade its equip-
ment. The home of the syndicated George Mi-
chael Sports Machine now has four C-band
and four Ku-band satellite dishes at its dispos-
al. A Ku-band satellite newsgathering truck
was added and quickly put to use as the sta-
tion broadcast live each day for its 5 p.m.
newscast from different locations in Maryland,
virginia, D.C., West Virginia and Pennsylvania.

o

Wcve-Tv  Boston's nightly newsmagazine,
Chronicle, focused on famine in Africa during
September last year and launched a fund-rais-
ing drive to support the relief efforts of Oxfam
America. To kick oft the fund-raising effort,
Chronicle presented two special reports from
Africa with program co-host Peter Mehegan.
Throughout the remainder of the month,
Chronicle aired additional segments examin-
ing relief projects at the end of each broad-
cast. The project, according to the station,
raised more than $25,000 through donated
can and bottle refunds, and 15% of the money
was earmarked for fighting hunger in Massa-
chuselts.

a
When Omaha suffered three teen-age sui-
cides in a matter of days, ketv preempted an
hour of prime time tc air a live program on
suicide. Phone lines were opened and viewers

addressed questions to a panel of psychia-
trists, educators and a high school student.

Since Hands Across America did not cross
Nebraska, kerv sponsored a Hands Across
the Heartland to provide food for the hungry
News personnel were involved in the human
chain that wove through the cily to a central
park.

o

“Share Your Holiday" is a joint effort by KSARTV
San Antonio, Tex., and the Salvation Army to
raise food for the needy at Christmas. This is
the second year of the food drive and it took in
more than 30 tons of food. The station had cut-
ins throughout the day on the progress of the
drive.

To celebrate the 150th birthday of Texas, the
station originated its 5 p.m. newscast from six
historic 1andmarks around San Antonio.

For the second year, kSaARTY sent a news
crew to Japan fo produce an hour special.
Reporter Cathy Teague and photographer Da-
vid Tarr focused on the efforts of Mayor Henry
Cisneros to bring Japanese investors to San
Antonio.

]

Kxtv Sacramento, Calif., uses its news
broadcasts to promote the stations theme:
The Spirit of California. Once a month, the sta-
lion originates a 5 p.m. newscast from a differ-
ent northern California community. Each show
incorporates several live shots from remote lo-
cations without the advantage of a satellite
newsgathering unit. In addition, four in-depth
reports detail the community’s people and re-
sources.

n]

Among the public affairs efforls by wcau.Tv
Philadelphia in the past year was a week-long
series on breast cancer. done in cooperation
with 60 local hospitals and the American Can-
cer Society Reports focused on the Ilatest
treatments and followed several women who
successfully fought the disease. Free exams
were given by local hospitals and 5,600 wom-
en took advantage of it.

Last October the station aired a menth-long
campaign on physical fitness for young peo-
ple. Hal-hour specials profiled young athletes
and encouraged those out of shape to get in
shape. Another broadcast looked at nutrition,
junk food and medical dilemmas resulting
from poor diet. Fitness videos were also aired
and wcau-Tv sponsored a Filness Festival,
awarding prizes for the top participants.

“
Cable operators flex their journalistic muscle

When it comes to local news on cable televi-
sion, Cablevisionews is, perhaps., preemi-
nent.

Reaching the 250,000 subscribers of Ca-
blevision Systems Corp. in Nassau and Suf-
folk counties on Long Island, Cablevisionews
has been reporting news about the counties
seven days a week for the past two years. It
now supports a staff of more than 25.

Like most other news organizations, Cab-
levisionews is usually chasing the news. But
last September, the news came to Cablevi-
sicnews—in the form of Hurricane Gloria, Cab-
levisionews helped to prepare county resi-
dents_ for the storm, tracking the storm and

providing emergency information. When the
storm hit, Cablevisionews reported its impact
on communities with camera crews spread
throughout Long Island. And, when the storm
passed on, the cable service reported on the
damage and efforts to restore power, which, in
some cases. 100k two days.

Cablevisionews' biggest continuing story
revolves around the construction of the Shore-
ham nuclear power piant, which has become
mired in economic and political controversy.
For the story. Cablevisionews reporters
ranged all the way to Washington to talk to
members of Long Island’s congressional dele-
gation and officials of federal agencies.
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Cablevisionews has made its contribution to
iocal history and to the social history of the
nation. It prepared a series on the 40th anni-
versary of Levittown, the sprawling community
of affordable, "assembly-line” homes built on
Long Island by william Levitt after World War 11,
The five segments of “Levittown at 40: The
State of the Suburbs.” which included inter-
views with original Levittowners and Levitt him-
self. were compiled into a half-hour documen-
tary and donated to Levittown Library.

o
News 12, the local news service of Cablevi-
sion’s system serving 120,000 subscribers in
16 communities of southern Connecticut, has



also evolved into a full-fledged television news
operation, willing to send reporters and cam-
eras long distances for a story.

News 12 sent a crew along with a group of
local students to Cape Canaveral last January
to walch the liftoff of the space shuttle Chal-
lenger. The crew recorded the disaster that
followed liftoff and the reaction of the students.

In addition, News 12 was in Germany for a
feature on a local Air Force Reservist who flies
C-130 cargo planes; off the island of Bonnaire
in the Caribbean for a story on some local high
schoot students studying marine biology
there, and in Montreal for the return from
Czechoslovakia of members of the locaily
based Bike for Peace organization.

On the local news beat, News 12 had six
crews in the field to cover the arrival of Hurri-
cane Gloria last September and 12 crews to
cover the elections last November. It pro-
duced documentaries on AIDS and the home-
less and. for the Liberty Weekend festivities. it
reported events from the deck of the British
Frigate, the HMS Rose.

=]

Viacom Cables commitment to public affairs
is dermonstrated by the local programing of
several systems.

Some of the Viacom systems and some of
their regularly scheduled public affairs pro-
graming and specials: Suburban Cleveland
(67,000 subscribers)—FEastwatch, weekly pro-
gram dealing with issues confronting the 22
suburbs served by the system. Long Island
(New York) (106,000)—live call-in program
with New York Governor Mario Cuomo: cover-
age of local elections with live remotes from
candidate’s campaign headquarters; monthly
call-in with town supervisors; monthly face-off
between reporters and Suffolk county supervi-
sors. and weekly programs featuring state and
federal representatives. Milwaukee {35,000
subscribers)}—weekly  half-hour  newscast;
monthly talk show featuring local politicians;
Nashville (67,000 subscribers)—documen-
tary on the city's homeless. Homeless in Nash-
ville;: San Francisco (97,000 subscribers)—
City Desk, weekly show in which area report-
ers and editors talk about issues; That's Poli-
tics, party officials interview city officials; Vieu:-
point. interviews with local politicians;
documentaries on such topics as AIDS and

-

local ethnic groups. Dublin, Calif. (35,000 sub-
scribers)—weekly talk show with the mayors
of the four communities served by the system;
Marin county, Calif. (57,000 subscribes)—
Point of View, weekly call-in public affairs
show; special on the county budget process,
and Pittsburg, Calif. (27,000 subscribers): live
“town hall" meetings featuring representatives
of local organizations as panelists.

Viacom Cablevision in Everett, Wash., was
among several Washington cable operators to
produce and carry live coverage of the state
house and senate from Olympia for one day
last March. The program was pulled together
by the Washington State Cable Communica-
tions Association and underwritten by Pacific
Northwest Bell.

o

To commemorate the nuclear bombing of Hiro-
shima on Aug. 6, 1945, on its 40th anniversay.
GRTV, a public-access channel serving cable
subscribers in Grand Rapids, Mich., present-
ed a fuil day of “peace programing.”

The programing opened with a minute of
silence followed by the tolling of church belis
and ended nearly 24 hours later when produc-
ers of the programing joined hands and sang
John Lennon's “Give Peace a Chance.”

In between, the peace programing took a
variety of forms. There was the Grand Rapids
fire chief discussing the city's evacuation
plans; a group of third graders talking about
what peace means to them; a group of veter-
ans talking about their war experiences;
health experts talking about the psychological
and physical effects of nuclear war, and a Jap-
anese demonstrating origami and paper con-
struction. GRTV aired the documentary. "Great
Writers on Peace” and provided coverage of
local peace activists wrapping the Grand Ra-
pids federal building in ribbons. After mid-
night, a reggae band performed and an an
acting troope portrayed life in a fallout shelter
immediately following a nuclear attack.

a

Broadcast journalism students at the Universi-
ty of llfinois at Urbana-Champaign produce
Newsline, a twice-weekly news program cab-
lecast over systems serving Champaign, Ur-
bana and Rantoul.

In addition to the day-to-day news of the
three communities. Newsline has also pro-

Viacom's state version of C-SPAN
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duced some investigative reports. News Di-
rector Bob Rucker cited two reporis: Susan
Ham's story on the use of illegai drugs among
athletes at the University of lllincis and on the
way athletes, sometimes with the help of
ccaches, can get around the schools drug-
screening program, and Terry Finnegan’s sto-
ry on viciations of health-care regulations by
home nursing agencies that led to a govern-
ment investigation and legislation to tighten up
regulations.
o

Colony Communications made news in
1984 when its cable systems in Fall River and
New Bedford, both Massachusetts, cablecast
live, unedited coverage of the so-called Big
Dan rape trial, in which several men were ac-
cused of raping a woman in a bar while others
watched.

In 1986, Colony was back in the news when
its Pawtucket. R.l., system decided to carry
live, unedited coverage of another sensational
trial, that of former Pawtucket resident Ralph
Richard for the rape of his four-month-old
daughter, Jerri Ann. The trial, which was held
in the Providence Superior Court, was fed by
Colony to nearly every cable system in the
state and some in the southeastern corner of
Massachusetts.

o

Gulfstream Cablevision, a system serving
Ounedin, Fla., and managed by Communica-
tions Equity Associates, is doing its part to
help with the national problem of missing chil-
dren. Each Saturday for the past six months, it
has been producing brief three-guarter-inch
videotapes of area children for use by police
should the children be missing. When the chil-
dren come in for the videotaping, the system
also fingerprints them if their parents desire.
[m]

The Irving Community Television Network.
the cable programing service of the city of
Irving, Tex.. owes a debt of gratitude to the
producers of CBSs Swuwnday Morning. The
public affairs network said it borrowed Sunday
Morming's format for its weekly half-hour [reing
Reviewr, hosted by Heather Brown. Reports on
the show have ranged from hard news (the
crash of Delta flight 191) to human interest (the
adoption of a Korean baby by an Irving cou-
ple).

[rving Review is Just one of many shows that
ICTN telecasts each week. It also carries live
gavel-to-gavel coverage of the meetings of
the city council. the school board and plan-
ning and zoning commission; sporting events:
talk shows. comedy programs. and an occa-
sicnal documentary. In all. it delivers more than
40 hours of pregraming a week over two cable
channels.

For ICTN, Robin Engel and Jim Thompson
produced a one-hour documentary on the “bit-
tersweet” history of Irving's black community
from 1850 to the present. Ireing’s Hidden His-
tory: Bear Creek. To produce the program. En-
gel and Thompson received a grant from the
Irving Community Cable Foundation.

a

Kav.Tv, the local origination channel serving
the 36,000 subscribers of Jones Intercable’s
system in Lancaster, Calif., has expanded its
daily output of news, talk and information from
three and a haif hours to four and a half hours.
The channel produces two daily local news-



casts (5 p.m. and 7 p.m.). filling the local news
void caused by the lack of a local newspaper.
But, according to the channel, its most popu-
lar program is The Morning Show, a one-hour
talk show hosted by Patricia Fregoso. The
show features baseball players,

local politi-

cians and. reflecting its proximity to Edwards
Air Force Base and NASA. test pilots and as-
tronauts.

In the evening. the channel offers 8 O'Clock
Tall with three rotating hosts: Mary Lyon,
news direclor, kRTHFM) Los Angeles; Alan
Schlaks, an area sex therapist, and Sherri
Foote. deputy Los Angles county supervisor.

Jones runs kasTv as a profit-making enter-
prise. In 1985, the channel grossed more than
$300,000 in advertising revenues and neited
approximately $75.000.

With the support of the local cable system, a
group of senior citizens at the Milwaukie
(Ore.) Senior Center has gone into the televi-
sion business

The group produces programs to entertain
and inform the town's senior citizens and cab-
lecasts them over the public access channel
of the Jones Intercable system that serves
the town.

The production company's principal prod-
uct is Friends of the Center, a regular program
intended to inform pecple about events at the
Senior Center and issues of concern to senior
citizens. But, according to Louise Morgan, a
member of the group, the company also pro-
duces an entertainment program, drawing on
‘the weallth of talent among area senior citi-
zens.” The lalent pool includes singers, danc-
ers, musicians, comedians and actors, she
said.

Morgan said none of the members of the
company had prior television experience and
she credited Richard Beck, assistant televi-
sion access coordinater for the system, for
helping in geiling the company's programs
from conception to execution.

On July 1, American Community Cablevi-
sion, a system serving 23,000 subscribers in
Ithaca, N.Y.. became the first American Televi-
sion & Communications system to offer a requ-
tar local newscast. The half-hour program is
cablecasl live at 7 p.m. NYT and repeated at
11 pm

According to system general manager
Georgia Griffith, Cable NewsCenter 7 was
spawned by the facls thal the system serves
more than 80% of the homes in Ithaca and that
news of the Ithaca area is not regularly report-
ed by any broadcast station.

Donna Fowler, a former anchor and produc-
er for cable superstation wres Atlanta, is the
news director and anchor for Cable New-
center 7. The staff consists mostly of interns
drawn from Ithaca College, Cornell University,
Syracuse University and Tompkinis-Cortland
Community College.

Media General Cable, a system with 107,000
households in the Washington suburban coun-
ly of Fairfax, Va., produces a dally half-hour
newscast focusing on news from the rapidly
growing area

Despite the iocal focus, said News Director
Brent Byers, the Fairfar Evening Report re-
porls national and international news with lo-
cal hooks. For instance, he said, when the
space shuttlle exploded last January, Fairfax
inlerviewed a Iocal leacher who was a finalist

ATC's news desk in Ithaca, N.Y

in NASAs teacher-in-space program. And
when Philippine President Marcos fled his
country. the news service interviewed Philip-
pinos in Fairfax preparing to return to their
country.

Lige broadcast news operations, the Fairfax
Lvening Report gears up for election night
coverage. Last November, said Byers, the Ke-
port was live for two hours, reporting the re-
lurns from a variety of local and statewide
races, including governcr and lieutenant gov-
ernor. The coverage featured reports and in-
terviews from party campaign headquarters.

The newcast is produced by Byers, two oth-
er reporters and two lechnicans who double
as camermen and edilors. Media General is
trying to sell advertising time lo cover the
newscasts $130,000 annual operating bud-
get.

Media General interviews Gerald Ford
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Laughing matter

Two new services are entering the growing
radio comedy marketplace, which has been
experiencing dramatic growth this year due
to a spate of station purchases of shert-form
comedy packages (BROADCASTING, July 14).

Dorsey & Donnelly Enterprises has
launched the Nationai Comedy Wireless, a
series of comedy vignettes that includes
parodies of commercials and songs as weli
as humorous editorials. Subscribing sta-
tions get market exclusivity and a weekly
package containing tape and script of up to
10 comedy bits ranging from 10 to 90 sec-
onds, said T. J. Donnelly, president of the
Arlington, Tex.-based comedy syndication
firm. Each routine is designed so local per-
sonalities can ad-lib with the tape. “We re-
search our material through focus groups,
interviews, market surveys and actual on-
air tests,” Donnelly said.

The company has conducted a year-long
search for writers and petformers for Wire-
less. "We plan to infuse the features with

July jump

National spot radio sales hit a high note
in July with billings rising 5.3% over July
1985 to $75,138,700, the largest month-
ly percentage increase in 1986. That's
according to data released by Radio
Expenditure Reports which collects fi-
nancial information each month from
rep companies. National spot radio
business through July, however, regis-
tered only a 0.5% increase in bilings
over the first seven months of 1985—to
$506.266,400.

New Class A

Continental's Type 814B 4.3 kW FM
Transmitter uses the Type 802A Exciter to
deliver a crisp. clean signal.

With an output of 4,300 watts, it has plenty
of power reserve for Class A operation on a 2-
bay antenna system. It's solid-state except for
one 4CX3500A Tetrode in the final amplifier.
A built-in harmonic filter is just one of many
outstanding operating benefits. Fora
brochure, call (214) 381-7161. Continental
Electronics, a Division of Varian Assoc., Inc.
PO Box 270879 Dallas, Texas 75227.

Transmitters | to 50 kW AM and to 60 kW FM. FM antennas.
studio & RF equipment ©1986 Continental Electronics/6213

Continental

G '
. 1 varian

a DIVISION OF VARIAN

fresh material by conducting an ongoing tal-
ent search and inviting comedy writers from
across the country to 'try out,’ " said Don-
nelly, whose partner, Terry Dorsey, is the
morning personality for KPLx(FM) Dallas. The
service, which uses over 300 character
voices, made its debut on 14 stations last
month.

Also entering the radio comedy market is
CBS's RadioRadio network, which plans to
offer affiliates a collection of 75 60-second-
or-less "drop-in” bits that will be bulk-fed to
stations the first week of each month begin-
ning on Monday, Sept. 29. According to
CBS RadioRadio Vice President and General
Manager Robert Kipperman, the new ser-
vice, called Laff Trax, will feature a "broad
range of material from the comedy ‘classics’
of Abbott and Costello and the Three
Stooges to Firesign Theater of the 60's and
the talents of artists like Eddie Murphy, Billy
Crystal and Joan Rivers of the 80's.”

NBC ready to kick off

NBC Radio is hoping to have at least 300
stations on line next Monday night (Sept. 8}
for the first game of its National Football
League package (New York Giants at Dallas
Cowboys), according to Craig Simon, vice
president and general manager, NBC Radio
Network and Talknet. As of last Wednesday
{Aug. 27), the network had cleared its regu-
lar season package on 287 stations, covering
98 of the top 100 markets. (Last year, 274
stations carried NBC's NFL games.)

On the sales side, NBC reports 30 acdver-
tisers have signed for all or part of the sched-
ule. Among the major clients are Anheuser-
Busch, Delco Electronics. Samsung and
Sears, Roebuck.

NBC is entering the final year of a two-
year, $11-miliion contract with the NFL. It
offers stations 37 games—27 regular season
games and 10 post-season. The primary an-
nouncing team is the same as last season:
Don Criqui for play-by-play and Bob Trumpy
handling color.
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USA phone

USA Today Broadeast, a new service that
provides radio stations with news and infor-
mation on entertainment, money, business,
health and sports derived from stories to ap-
pear in the following day’s USA Today ("Rid-
ing Gain,” July 21), is offering a call-in fea-
ture that will allow subscribing stations to
interview experts over the air during special
segments. Station listeners can also be put
on the air with those experts, according to
Gannett New Media Services, which pro-
duces USA Today Broadcast.

Going national

Lorimar-Telepictures’ DIR Broadcasting has
picked up the sales and distribution rights
to Rick Dees’ Weekly Top 40 effective January
1987. The weekly four-hour show, currently
being sold and distributed by the United
Stations Programing Network, airs over 311
stations. The program is produced by Dees,
who hosts morning drive-time for KIis-AM-FM
Los Angeles.

The Dees show is the latest addition to
DIR's list of weekly programs that includes
two previously announced new series: High-
lights, a three-hour urban contemporary
show hosted by kDAY{AM) Los Angeles per-
sonality J.J. Johnson, and The National How-
ard Stern Show, a three-hour, album-rock
music/talk program featuring WxXrk(FM) New
York and wyspFM) Philadelphia morning
perscnality Howard Stern.

Radio PLUS

ABC Radio is joining its television counter-
part and the Public Broadcasting Service in
the national public awareness campaign,
Project Literacy USA (PLUS), which focuses
on adult illiteracy in America.

ABC Radio News will produce five news
series and five public affairs programs for
airing the week of Sept. 8. The news series,
At A Loss For Words: Iiliterate In America,
will deal with a different aspect of the prob-
lem such as illiteracy's effect on the work-
place and the problem of inner city drop-
outs. In addition, public service
anncuncements will be distributed to affili-
ates of ABC's six networks.

“We think that the radic medium can be
highly effective in spreading the message
that there is help for functionally illiterate
adults who want to learn to read,” said Bob
Benson, vice president, ABC Radic News.
ABC Television will kick off the PLUS cam-
paign on Sept. 3 at 10 p.m. NYT with an
hour-long documentary hosted by ABC
News's Peter Jennings.



Films to be focus
of New World’s
new syndication arm

Unit will be headed by five
former Blair executives with
Tony Brown in charge

New World Pictures’ New World Television
Group announced last week that it is enter-
ing the syndication marketplace as New
World Television Distribution and will con-
centrate on marketing theatrical features
during its first year. With a staff of execu-
tives taken from the ranks of Blair Entertain-
ment and led by Tony Brown (BROADCAST-
ING, Aug. 25), New World will put a number
of its films on sale at the NATPE Internation-
al and Association of Independent Television
Stations conventions in January 1987.

Theatrical titles that will be for sale in-
clude: “Angel.” “The Philadelphia Experi-
ment,” “Tuff Turf,” "Children of the Corn.”
“Godzilla 1985," “Fraternity Vacation,”
"Body Rock,™ “Avenging Angel,” “Transyl-
vania 6-5000," “Black Moon Rising™ and
"House.” New World has more than 100 ti-
tles that it will distributing over the next
three to four years.

Other New World product will include
two mini-series, Sins and Monte Carlo (both
starring Joan Collins and the latter airing this

NATPE Texas bound. The 1988 and 1989 NATPE International conventions will be held in
Houston, not San Francisco as initially planned. A NATPE spokesman said the reason for
the switch was a delay in the expansion of the Moscone Convention Center, which had
been promised for 1988, but now won't be complete until 1991. The NATPE conference
has outgrown the current size of the San Francisco facility. he said. Therefore, it will be
moved to the new George R. Brown Convention Center in Houston, which is scheduled to
open in 1987. The spokesman said the Brown center will be more convenient to hotels
and restaurants than Houston's Astro Center, which many previous conventioneers have
criticized for its inconvenient location.

The 1988 date has been pushed back to late February (25-29) to give attendees some
breathing room between the program conference and the convention of the Association
of Independent Television Stations. In recent years the two shows have been back to back
in January The 1988 INTV show will be held Jan. 6-10C in Los Angeles and the 1989 show
Jan. 4-8 in the same city. No date has been set for the 1989 NATPE, but organizers are
shooting for the third week in February The 1987 INTV is being held Jan. 7-11 in Los
Angeles, followed by NATPE from Jan. 21 to 25 in New Orleans. In 1990, NATPE will move
out of Houston, perhaps back to New Orleans, although other cities are in the running,
including Los Angeles, Anaheim, Calif., and Atlanta. In 1992, the show may move back to
San Francisco if the proposed expansion is complete, the spokesman said.

season) and Queenie. It also has a number of
made-for-television productions. including
Courage (Sophia Loren), Love 40 (Ellen Bur-
styf and Tuesday Weld), Penalty Phase (Pe-
ter Strauss), Easy Prey (Geraldine McRaney
and Shawnea Smith), Gladiater (Nancy Al-
len, Robert Culp and Ken Wahl) and Harem
(Omar Sharif, Eva Gardner and Sarah
Miles).

New World is producing Sledgehammer
for ABC this fall (Friday, 9:30-10 p.m.) and
owns the domestic and foreign distribution
rights to the programs. For NBC (Tuesday,

9-10 p.m.) it is producing Crime Story for
which it owns the foreign television and the-
atrical rights. Rags to Riches has also been
ordered by NBC as a back-up series.

New World has a deal with Major H/An-
son Productions for the production of series
and TV movies. Edward E. Gradinger,
president and chief executive officer of New
World Television Group, said New World
intended “to come out of the box” strongly
with films. New World plans to introduce
two first-run series next year.

The price of a share of New World Pic-

NBC edges CBS for first

NBC eked out a prime time ratings victory over CBS for the week
ended Aug. 24, with an average 12.2/23. CBS averaged a 12.1/23 and
ABC a 10.8/20. A year ago the standings were: CBS, 12.6/23; NBC,
12.6/22, and ABC, 11.8/21. In the evening news race for the week, CBS
was on top with a 10.1/21, followed by NBC with a 9.8/21 and ABC with
a 9.7/21. For the week a year ago the news standings were CBS,
10.3/22; ABC, 9.1/19, and NBC, 8.5/18. HUT levels for the week were
down almost three points, averaging 53.5%, compared to 56.2% a
year ago.

Reruns of NBC's Thursday-night comedy lineup—Cosby, Faniily

Ties, Cheers and Night Court—took the first four slots in the week's
program rankings. CBS repeats took the next four places with Murder,
She Wrote, Newhart, Kate & Allie and Sunday Night Movie (Goodbar
Murder). ABC rounded out the top 10 with Moonlighting and Mac-
Gyver. CBS's prime time version of The Price is Right, on for a limited
summer run (Thursday, 8-8 p.m.), placed 53d out of 80 shows in prime
time for the week with a 7.7/14.

NBC took three nights, Thursday {(19.1/34), Friday (12.7/25) and
Saturday (12.1/24). CBS took Sunday (17.2/32) and Monday (15.7/28)
and ABC took Tuesday (14.9/27) and Wednesday (14.6/26).

Rank O Show O Network O Rating/Share

Rank O Show O Network O Rating/Share

Rank O Show 0O Network O Rating/Share

1. Cosby Show NBC 25446 2l. Lgualizer CBS 13.3/24 41, Stmon & Simor. cBS 10319
2. PFamnily Nes NBC R3.1%4: <&, Ml Strect Blues NBC 13.1/256 42 Darx Manslons ABC 10.2/20
3. Cheers KBC  20.7/36 . Al s Porglvan NBC 13.125  43. Football, St Louls-Chicago  CBS 10.021
4. Might Court BC 1953 25, Vulerie NBC 1305 44, Football Pht-Dallas ABC  10.0/20
5. Murder, She Wrow 35 18835 25, k020 ABC 12423 45, Dalon: Code of Vengeance NBC 10.0/19
6. Newhart CHs 1BLB] 26, ilel ABC 12.423 <6, DBasebul, pre-gume NBC B88rR0
7. Kate & Allle s 1783l 7. w7 NBC 123728 47. Missing Pleces CES 9.6/18
8. 'lrackdown, Goodbar Xiller  (CBS 17.830 28. Mag.om. PL CB3s 123421 48. Baseball, Mets-Dodgers NBC 918
9. Moonlighting AL 180729 29. Riptide NBC 1824 49. Trapper Jolin, h.D. CBS  98/18
10. MacGyver ARBC 16.5/28 3U. Amazing SWies NBC 121723 BC. Monday Night Baseball ABC 8%/18
11. Who's the Boss? ABC  16.1/3% 3l. Spensertor Hire ABC 1202 Bl. Twilight Zone CBS 79/18
12. Cugney & Lacey CBS 1599 32. Qlor.wHuppy Lasy | NBC 11.9/21 82, Punky Brewster NBC 7.7/18
13. Webster ABC  160/20 33. The Verdier NBC 11521 83. Price Is Righi CHS T4
14. Growing Pains ABC 16910 34. Sophie’s Chowe CBS 11421 54. Love Leands the Way ABC 7816
15. 60 Minutes 3s  15.8/3< 30. 1286 NBC 1l4/21 55. Siver Spoons NBC 7216
16, Cllden Girls NBC 10.8/30 36. Crazy Like A Fox CBS 11.#20 56 Adam’s Apple CcBsS  ee/ld
17. Miamt Vice NBC 15328 Z7. Facws or life NRC 10.7/24 57. Diffrent Strokes ABC 8314
18. Perfvci Sirangers ABC  14.1/27 38. ATeam NBC 1062  B8. Benson ABC  83/15
19. The Spy Who Loved Me ABC 13.MR5 39. Glorw/Happy Last 11 NBC 10.4/19 B9. Riplev's Belleve It Cr Not ABC 8211
20, Scarecrow & Mrs. King T8 13328 4C. lianater NBC 10320 60. The Colbys ABC 4.8/8
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tures stock (AMEX: NWP) following the
announcement on Monday (Aug. 25) was
not dramatically changed. It closed that day
at 1444, down /4. New World went public in
October 1985.

Brown, who will leave Blair Entertain-
ment on Sept. 12, acquired experience in
selling movie packages at Lorimar Televi-
sion Distribution where he was vice presi-
dent and national sales manager until 1983.

Moving with Brown from Blair to New
World are Joseph Middelburg, who will be
vice president and sales manager in New
York; Monte Lounsbury, who will vice presi-
dent and sales manager in Chicago; Jim
Weathers, who will be vice president and
sales manager in San Francisco, and Doro-
thy Hamilton, who will be director of sales

service. Jim MacNamara, senior vice presi-
dent of New World’s international sales divi-
sion, rounds out the television sales divi-
sion.

Blair Entertainment President Richard C.
Coveny said that Blair will move to replace
Brown and the other four Blair executives
shortly. Blair Television’s only movie pack-
age is “Revenge,” a 12-title group that has
been cleared in 47 markets. A second pack-
age, “Passion,” has been put on hold pend-
ing the completion of the takeover of John
Blair & Co. by Reliance Capital Group.

Concerning the future of Blair Entertain-
ment under Reliance, Coveny said that no
word has been given by Blair’s new parent
on whether the distribution company will be
sold. “The point is that they are not going to

be selling off” shows that Blair Entertain-
ment distributes, he said. According to in-
dustry sources, however, the NFL is consid-
ering moving distribution of its syndicated
shows away from Blair.

Were the entertainment division to be put
up for sale, Coveny said he and Guy Maz-
Zeo, execulive vice president/business af-
fairs, would be “very open to buying our
own division.” Coveny estimated Blair En-
tertainment is worth $20 million-25 million.

Coveny said that Blair is developing three
pilots for fall 1987, among them Strictly
Confidential, a half-hour strip (BROADCAST-
ING, Aug. 11). “We’re in good shape when it
comes to [program development],” said Co-
veny, adding that if Brown had left in June,
their plans might have been complicated. O

SyndicationliVlarketplace

Buena Vista Television will proceed with its development of a half-
hour strip, People, for fall 1987, without the involvement of the maga-
zine of the same name. A pilot of the series will be ready for presen-
tation to stations this fall. According to Buena Vista, People
magazine got cut of the series because it felt that the success of the
television could jecpardize the magazine's circulation. Buena Vista
also said last week that it was changing the name of its half-hour
business show, Business Day, to Today’s Business, to eliminate any
confusion with other shows using the name. Buena Vista reports that
the show has now been cleared on 120 stations covering 80% of the
country.

RCA Video Productions and Columbia Pictures Television are
developing Dinosaucers, an animated strip, for the fall of 1987. RVP
has hired DIC Enterprises to animate, direct and write the series,
which has a production budget of more than $20 million. Dino-
saucers will concern the dinosaur inhabitants of the primordial plan-
et Reptilon, who have developed human capabilities. With their plan-
et's resources nearly exhausted, the Dinosaucers turn their attention
to earth. A toy line will accompany the series. Bob King, president of
Columbia Pictures Television domestic cistribution, said that the
series is hoped to stretch its demographics above the normal 2-11
target. No marketing plans have been determined for the series.
Columbia is also developing two other animated strips.

The odds are pretty good that Lassie, which had a 20-year run on
CBS. will be revived as a new half-hour firs- run syndication show for

the fall of 1987, That's according to Tom McDermott, president of
Southbrook Entertainment Corp., which acquired the rights to Lass-
ie and a number of other classic TV shows when it bought the
program library of the Jack Wrather Corp. last year. "I would say its
90% certain,” that Southbrook will proceed with the project, said
McDermott. He said he envisions the proposed new version would
be “more of an adventure show, more action. The old family stuff is a
little too tame for today's audience.” So far no cast or production staff
has been hired, although McDermott says a collie from the criginal
family of Lassies will have the starring role (Lassie the 8th). The
progam will likely be offered on a cash-plus-barter basis by South-
brook Television Distribution, McDermott said. Among the other
vintage program rights held by Southbrook are Sargeant Preston of
the Yukon and The Lone Ranger. The latter, McDermott said, is
ancther show Southbrook wants to bring back as a first-run syndica-
tion project. But the Ranger project, he said, is at least lwo years
away, after Lassie is launched.

Harmony Gold says that it has cleared its 10-hour mini-series,
Shaka Zulu, in more than 50 markets covering nearly 60% of the
country. The 19th century story recounts the rise tc power of Africa's
most influential military genius, Shaka. King of the Zulus. Sales of the
mini-series are on a cash-plus-barter basis with one minute for
Harmeny Gold and 11 minutes for stations, per hour. Clearances for
the series include wnyw-Tv New York, kCOP(Tv) Los Angeles, wGBo-Tv
Chicago, waes-1v Philadelphia and kBHk.Tv San Francisco.

@&@ 4 TURE.

Shelly Long, star of Cheers, wilt join David Letterman as co-host of
The 38th Annual Emmy Awards on NBC on Sept. 21. Long is also
nominated for an award as best actress in a series. NBC has picked
up another special edition of Fast Copy from Ohimeyer Communica-
tions for airing Sept. 12, 10-11 p.m. The program will feature video
versions of stories from four national magazines, including a fresh
piece from Esquire and repeats of earlier Fast Copy episodes from
Good Housekeeping, Sports Illustrated, Time, US and LA.

A professional’s guide to the intermedia week (Sept. 1-7)

Network television 0 ABC: ABC News Closeup “"At a Loss for
Words: llliterates in America,” Wednesday, 10-11 p.m. 20/20 "Why
Caint Adult Amerikans Rede and Rite?" Thursday, 10-11 pm. First
Ciirysler Cup (live, U.S. Senior Tour vs. foreign-born senior tour
team in first golf tournament), Sunday, 4-6 p.m. This Week with
David Brinkley (discussion will focus on adult ifliteracy), Sunday,
11:30 am-12:30 pm. The Winds of War (Part 1, "The Winds Rise”)
Sunday, 8-11 p.m.

O CBS: CBS Sports Special, U.S. Open (live), Monday, 12:30-6
p.m.; U.S. Tennis Open Highlights (livestape}. Monday-Friday, 11:30
p.m.-midnight; 48 Hours on Crack Street, (CBS News special report
on drug crisis), Tuesday, 9-11 p.m.; CBS Reports: One River, One
Country—The U.S./ Mexico Border, Wednesday, 8-9 p.m.; U.S.
Open (live), Friday, 11 a.m.-12 p.m,; (women's semifinals, men's dou-
bles final), 12:30-5 p.m.; (live, women's finals, men's semifinals),

Saturday, 11 a.m.-7 p.m.; (live, men's final), Sunday, 4-7 p.m.

O NBC: Cocaine Country (NBC special report, with interviews by
Tom Brokaw of Nancy Reagan, Peter Uberroth and Pete Rozeile),
Friday, 10-11 pm. Spitting Image: Down and Out in the White House
(David Frost hosts this British spoof of American politics and celebri-
ties, "featuring the Spitting Image puppets.”). Saturday, 9:30-10
p.m.

o PBS: MacNeil/Lehrer NewsHour "How Will We Ever Learn”
(five-part series on education), Monday-Friday, 7 p.m. EDT. Canyon
Consort (chronicles The Paul Winter Consort's 277-mile raft trip
down Colorado River and through Grand Canyon), Wednesday, 9
p.m. EDT.

Network radio © American Public Radio: Cincinnati May Festival
(choral works featured}, Sunday, 2 hours (check local listings).

O CBS: Newsmark (Barry Petersen looks at Pakistan., Dan Raviv
interviews Jerusalem’s Mayor Teddy Kolleck, a look at how Miami
hackers are taught behavioral guidelines), Friday. (RadioRadio) In
Touch: West 57th (features segment on Rev Russell White, who is
teaching the young underprivileged the discipline of being a pilot).

a]

Museum of Broadcasting (1 East 53d Streel, New York) The Cage,
original 1964 pilot for Star Trek, through Sept. 18. Also at MOB:
Rocky and Bullwinkle and Friends: A Tribute to Jay Werd,
through Sept. 18. Information: (212) 752-7684.
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American Shopping Channels 0 America’s Shopping
Channel 0 ASTV Inc. 0 Cable Value Network 0O Consumer
Discount Network 0 Crazy Eddie’s Home Entertainment
Value Network O Home Shopping Network O Let's Go
Shopping Network O Quality Value Convenience Network O
Telephone Auctions O Television Shoppers' Showcase O
Tel-Shop O Tempo TV O The Weekly Shopping Network O

Video Shopping Mall

Teleshopping: TV’s hottest ticket

Via cable or over the air,
entrepreneurs from coast to coast

are trying their hand at being

the shortest distance between

the consumer and the product;

Home Shopping Network leads the way

Perhaps the pithiest explanation for the re-
cent phenomenon of home shopping ser-
vices comes from Lowell W, Paxon, presi-
dent of the Home Shopping Network: “It
combines Americans” love of television,
their love of shopping and their love of a
bargain.” This powerful mixuwre is responsi-
ble for a made-for-television cultural phe-
nomenon and. within the next 18 months,
possibly a billion-doliar industry.

The fact that the term “home shopping”
has found immediate acceptance as the name
to define the industry—despite its being
overly broad—is testimony to the impor-
tance of the Home Shopping Network as the
first widely known commercial success en-
gaged in continuous selling through the tele-
vision set. [t began transmitting via satellite
13 months ago and in the first nine months of
this fiscal year took in revenues of $107 mil-
lion and had operating income of $20.7 mil-
lion.

Despite this success there is still uncer-
tainty about home shopping among those
companies thinking about participating, as
there is among the financial community con-
sidering investments. and as there is among
cable operators and broadcasters thinking
about carrying the programing. Among their
questions: If it is entertainment, will it have
staying power. or is it a fad? If it is informa-
tional-—matching consumers with the best
prices—is there in fact a more efficient
means? If it is advertising, will it not soon
wear thin?

For those who have yet to see teleshop-

ping it is, in most versions, a direct response
ad raised to the level of a programing for-
mat. There are typically one or two “talking
heads™ in a talk-show type setting who dis-
cuss and demonstrate the product for sale
and promote the program. Additions or vari-
ations to heighten viewer interest include
viewer call-ins, game shows and live-audi-
ence auctions.

If a viewer decides to order a particular
item, he or she calls a toll-free number and
gives a credit card number to which the item
can be billed. The cost on the screen does not
include shipping charges but does typically
include a 30-day, no-questions-asked. mon-
ey-back guarantee, and in some cases. a
lowest-price guarantee. Some services then

i
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automatically enroll the purchaser as 2 mem-
ber, entitling that individual to future dis-
counts, mailings and other considerations.

Although home shopping programs offer
all kinds of merchandise, jewelry and elec-
tronic items have figured importantly in the
offerings to date. How much money can
those and hundreds of other items bring to
the purveyors? Paul Kagan, the Carmel, Ca-
lif_-based industry consultant, estimates that
in 1986 the home shopping industry will be
$325 million, and in 1987 will be “‘at least™
$800 million. The industrywide estimates at
which Kagan, or anyone else, arrives de-
pend on certain key assumptions: the ratings
of teleshopping shows, the percentage of
viewers who are buyers, the average price

7 i [

Home Shopping Network's HSN2 studio in Clearwater, Fla. The programing is uplinked to Satcom I\, transponder 1.




per purchase and the number of purchases
per year.

Just measuring the teleshopping audience
is difficult as it includes some viewers who
have 24-hour-a-day access to a national tele-
shopping network as well as viewers whose
local TV stations lease as little as a half-hour
a week. Among national networks offering
or promising 24-hour programing, the Qual-
ity Value Convenience Network (QVC) says
it has three million subscribers under con-
tract: the Cable Value Network (CVN) says
it has roughly 20 million, and HSN says it
has 15 million cable subscribers—not in-
cluding viewers who may soon be watching
its over-the-air network. Telephone Auction
counts 80 million as its potential audience
for its syndicated weekly show.

The percentage of viewers who buy dif-
fers by market. HSN’s third-quarter average
number was 4.8% (buyers-to-viewers), but
Paxson said the service is on at least 100
cz(t)l;}e systems where the ratio is better than
10%.

Even more important is the percentage of

buyers who are regulars. Ted Deikel, presi-
dent of CVN, said the only way the teleshop-
ping business works is with a core of viewers
who engage in “repeat buying,” which he
and others have identified as about 15 to 17
times a year. A survey in Lancaster, N.Y.,
and West Allis, Wis., by Jones Intercable,
which is starting its own teleshopping ser-
vice, “Sky Merchant,” found that teleshop-
pers were more likely to be “‘shopaholics™—
that is, to have ordered from a catalogue or a
telephone salesperson or have entered a
sweepstakes.

Another important variable is the average
price per item bought, which runs a wide
range, and depends on both the items being
offered and audience response. HSN said its
third-quarter average was $32.64 per item
shipped. Deikel said the average of CVN is
$80, but he expects it to drop to about $50
once the service goes round-the-clock.

Theoretically the industry could support
at least half a dozen networks, if Kagan is
correct in his view that *... the breakeven
point of a home shopping network is around

five million subs, assuming conservative
sales figures and operating expenses can be
contained near $15 million per year.” QVC’s
chairman, Joseph Segel, thinks a breakeven
point can be achieved at half that number of
subs,

More than half a service’s costs will be the
cost of the goods themselves. For HSN mer-
chandise costs have run nearly 60% of rev-
enue. Other operating costs are shipping and
handling (compounded by returns that can
average roughly 15% of sales), overhead,
and whatever royalties will be paid to the
cable operators. The only significant public-
ly reported results are for those of HSN,
which show an operating profit margin of
20%.

With some of the costs being fixed regard-
less of the price of the item being sold, there
would seem to be a natural incentive to sell
higher-priced goods, and in fact many of the
new entries into the business talk about sell-
ing more “upscale” items. HSN itself tried,
apparently with less than complete success,
1o establish a second channel featuring

Teleshopping nothing new under broadcasters’ sun

It's been around for years, billed
as direct-response advertising

or per-inquiry business; never too
respectable, it remains profitable

Despite all the noise these days about home
shopping via cable or broadcast television,
it’s really nothing new. It or something like it
has been around since the earliest days of
television in an abbreviated form called di-
rect-response advertising. In fact, to some-
body in the television business, home shop-
ping is, perhaps, most easily defined as an
endless stream of direct-response ads.

Direct-response ads placed on television
stations and, to an increasing extent, on ca-
ble networks give merchandisers up to two
minutes to convince viewers to get up out of
their seats and order (either by phone or by
mail) a product or more information about a
product. They've been used to sell just about
everything—from ginzu knives to life insur-
ance to Time magazine.

To place the ads, the merchandisers’ ad
agencies either buy advertising time outright
or cut a per-inquiry deal giving the television
station or cable network a percentage of the
take from each sale (usually around 25%) in
exchange for its time.

Either way—paid or per-inquiry—direct
response ads are contributing millions of
dollars a year to the total sales of stations and
cable networks. How many millions is not
certain. The Direct Marketing Association
has some figures, but they’re three years
old. They put the television industry’s total
take from direct response in 1983 at $370
million.

What is certain is that an ever greater por-
tion of the direct-response dollars are going
into cable. Larry Gerbrandt, an analyst with
Paul Kagan Associates, estimates that up to
10% of the cable networks’ anticipated 1986
ad revenue of $761 million will come from
direct-response. Ted Turner’s three services

alone (superstation wTBS|Tv} Atlanta, CNN
and CNN Headline News), which are the
most popular vehicles for direct-response
ads, will garner more than $20 million from
such ads in 1986, according to Turner’s
Charlotte Leonard, direct-response market-
ing manager.

“It’s huge and it’s growing every day,”
said Bill McCabe, an account supervisor at
A. Eicoff & Co. in Chicago, which handles
direct-response advertising for Time-Life
Books, popular magazines like U.S. News
and World Report, Playboy and Psychology
Today. Companies that had avoided directre-
sponse in the past, he said, are coming
around and looking for ways to take advan-
tage of it. Pepperidge Farm is using the ads
o put catalogues in the hands of potential
customers, he said, while Sears is putting
them to work to disseminate information
about its home improvement service.

The classic direct-reponse ad is two min-
utes long. That allows sufficient time to
make a sales pitch and to tell viewers where
to phone or call for the offering. Agencies
also like the two-minute length because it
often fills an entire commercial break, elimi-
nating the possibility of potential buyers be-
ing distracted by other spots.

But as the price of advertising time goes
up, the two-minute spot is becoming less
common. As conventional advertisers ex-
periment with 15-second spots, the direct-
response advertisers are placing more 60-
second and 90-second spots. The trouble
with the 60-second is it reduces the all-im-
portant end-tag telling viewers where to
write or call for the product from 20-22 sec-
onds (in the two-minute ad) to 10-12 sec-
onds. Said one account executive: “We prob-
ably lose a lot of orders because the viewers
don’t have time to read the tag.”

Television stations and cable networks
like direct response advertising because it
gobbles up their so-called “‘remnant adver-
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tising” time, which they can’t sell to conven-
tional advertisers at rate-card prices. Sta-
tions and networks accept the paid
advertising and insert it into pre-designated
dayparts (anything but prime time, general-
ly) whenever they have unsold time. Most
per-inquiry ads run wherever the stations or
networks want to run them. That usually
means the “remnants of the remnants.”

The economics of direct-response adver-
tising don’t make sense in prime time be-
cause the advertising time is too dear. But
that'’s of no concern to Eicoff’'s McCabe. In
fact, according to his agency’s theory, he
said, it’s better to run a direct-response ad
during an old movie or off-network rerun
late at night than to run it during a highly
rated network series in prime time. The
prime time viewer, engrossed in the pro-
grams, has relatively high sales resistance,
he said. “Who is going to dial an 800 number
and risk not seeing who shot J.R. Ewing?”

Marketing products through direct-re-
sponse ads 1s a risky business, according to
Jeffrey P. Kranzdorf, vice president, busi-
ness affairs, La Buick & Associates Media
Inc. in Palm Springs, Calif., a direct-re-
sponse agency that specializes in records and
tapes. A new product should be introduced
through paid spots so it can receive a fair test
of its appeal in the marketplace, Kranzdorf
said. And, he said, a two-week or three-
week test flight in several markets can cost
up to $100,000. If, during those few weeks,
the product fails to sell, he said, the ad is
yanked and the merchandiser is out whatever
it put up for the test flight.

Those in the direct-response advertising
business are well aware of what the Home
Shopping Network and its imitators are do-
ing. Some think the home shopping phe-
nomenon will have little effect on their busi-
ness, while others see it as an opportunity.
“HSN may be a vehicle for our ads,” said
Kranzdorf. o
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“higher-priced. innovative " merchandise.

Paxson did not go into detail about the
results of HSN 2, which began on March 1,
but said it now appears that instead of two
very difterent channels, HSN will have “two
Walmarts.™ Still others are going to rework
HSN's experiment. Mark Leonhart. vice
president of cable operations for the Hous-
ton-based Consumer Discount Network.
said it will have a CDN | and CDN 2: “One
network would have imitation fur. the other
would have genuine.™

Another choice the various networks will
make is how many want 1o become all-day
services. Faced with that choice. Television
Shopper’s Showcase has already decided to
cut back its hours rather than expand them.
Mike Pratten. vice president of the Cleve-
land. Ga.-based service that until now has
been primarily aimed at satellite dish own-
ers, said: “We found earlier in the year that
we could do better with tewer hours and that
people will buy as many products in two
hours as in five. Meanwhile. you have tran-
sponder costs. uplinking time and the show
hosts. who are paid pretty good money.”
Others. such as CVN’s Deikel. are con-
vinced it makes more sense to operate tull-
time. and beginning this Tuesday (Sept. 2)
the service will do so.

There will be other distinctions among the
existing and soon-to-be home shopping net-
works. [t is often heard that some new ser-
vice will have items that are exclusive to its
service: others say their programing will be
segmented according to theme. Said QVC's
Segel: “Segments might include What's
new to beautify your home’; “What's new to
help you look your best.” or “What's new in
closeouts.” " Crazy Eddie’s Home Entertain-
ment Value Network will concentrate mostly
on home entertainment items. with some
home appliances as well.

Some, such as Tel-Shop. say they will
present only brand-name merchandise. It is
quite possible that various audience seg-
ments will also be targeted by specific ser-
vices. Bob Johnson. president of Black En-
tertainment Television, said he is looking at
the possibility of mixing in teleshopping
with that network’s current programing: “We
know the black consumer has certain buying
patterns, certain consumption habits.”

Already there are local teleshopping net-
works in several communities. including
Dullas (since August). New Orleans and
Fairfax County, Va. The company running
the last service. American Shopping Chan-
nels, promises to invest $500.000 in a local
studio and warehouse facility and hire
roughly 50 local residents to run the oper-
ation.

ward Sylvester. president of ASC. said it
is intentional that ASC’s service “not be con-
tused with ABC’s coverage of the Olym-
pics.” The format will be almost like a *local
talk show,” and cameras will pan to show
people arriving at various locations to pick
up their merchandise (80% go to the pick-up
locations, even though the goods can be sent
to their homes as well). Sylvester said a
100.000-home market could yield $6 mil-
lion in revenue. “at maturity.” Other local-
ized services include Dallas-based ASTV
Inc.. and America’s Shopping Channel,
based in Harahan. La.

FNN's Tel-Shop personalities (I-r): John Corcoran. Madeline Press. Timothy

and John Darin,

Among teleshopping’s doubters are those
who think the industry may provide a home
for two or three nationally based services but
that it will ultimately repeat the history of
pay TV with many of the regional and spe-
cialized services dropping out. There are
others who think that the television set will
come 1o resemble a shopping mall. with lo-
cal and national. general and specialized.
cable and broadcast services all coexisting.

For the national services, success will de-
pend in part on the ability to obtain a tran-
sponder on either Galaxy or Satcom V. Al
least five such services already are located
on the latter satellite.

Walter Forbes. chairman of Comp-U-
Card. which along with the Financial News
Network is partner in Tel-Shop. said “the
real contest for survivability is probably a
year away.” Meanwhile, the preliminary
competition has begun to warm up with
newcomers taking aim at those already tele-
vising their services. CVN. for instance. has
hired on-air talent tormerly with HSN. The
other half-owner of CVN, C.O.M.B. Inc..
was once among the largest suppliers of dis-
count merchandise to HSN, but beginning in
January. when the CVN joint venture was
announced. HSN cut off its business deal-
ings with C.O.M.B.

Keith Halford left a post as marketing vice
president of HSN to help found QVC. Tele-
vision" Shopper’s Showcase’s Pratten re-
marked: “We had a salesman come down
and take a look at our operations. A month
later, that company was running its own ser-
vice on transponder 12 (Satcom 1V). We use
background music at the end of each product
and they are now doing it exactly the same
—

Ultimately home shopping may have as its
biggest competition forms of communica-
tion yet to be developed. At least one major
retailer, Sears, is involved in a videotex joint
venture. Trintex. and had four executives
attending Kagan's home shopping seminar
two weeks ago. Said Comp-U-Card's
Forbes. “We will see an evolution to some
sort of device in the home that sells inter-
actively with pictures...I don't think in the
long run it will be cable.”™ Forbes said that
Comp-U-Card had 250.000 items listed in
its catalogue and noted that very few could
be shown per hour via teleshopping—most
services show between 10 and 20 items per
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hour (Telephone Auction probably shows the
most. about 60 per hour).

Many, if not most. MSO’s think it is in
cable’s best interest to see that home shop-
ping succeeds. Said Greg Liptak. group vice
president, operations, Jones Intercable: “*For
20 years we as cable operators have dreamt
of the day that shopping would be an impor-
tant part of the cable service.™

Although many cable operators (in terms
of subscribers) have apparently already
committed to one or another of the national
services. others are still waiting to see who
has the best service and will make the best
offer. Said CDN’s Leonhart, “Majors aren’t
going to commit until they see the program-
ing. They want to know the financial
strength and staying power of the service.
Second would be the service's ability to ful-
fill customer orders. and third would be how
much variety and true value the consumer
gets.”

There are now several ways in which the
services compete for affiliation agreements
with cable operators. One way is to offer
partial ownership of the service, a task fa-
cilitated for those shopping services that are
publicly traded. Half of CVN is owned by
several MSOs including Tele-Communica-
tions Inc., Warner, Daniels and United.
Through the next two weeks HSN will con-
tinue offering MSQO’s options to purchase
$10 worth of HSN's common stock for every
subscriber committed for three years.

When QVC is through offering cable op-
erators equity in that soon-to-be-established
service, roughly 40% of the company’s stock
will be owned by cable operators. And Can-
ton, Ohio-based Let’s Go Shopping Network
has temporarily pulled its service while
working on plans for a public offering of
stock. some of which will be offered to cable
operators. The Video Shopping Mall recent-
ly merged with a publicly held limited part-
nership, Triatlantic Ventures, in part to be
able to distribute shares to cable operators.

Home shopping services compete for ca-
ble operators by offering a percentage of ad-
justed gross sales, typically 5% to 8%. The
commissions can also take the form of guar-
anteed per-sub revenue. American Shopping
Channels. for instance, says it offers a mini-
mum of [0 cents per sub per month. Further-
more, many of the companies are including
in the commission total sales made from



mail catalogues or elsewhere, as long as they
are made by customers from within a cable
operator’s service area. HSN said it will do
the same for sales made from its soon-to-be-
purchased TV stations.

Based on the theoretical industry model
with 1987 revenue of $840 million, a 5%
distribution to cable operators would be $42
million. Divide that on a per-sub basis (as-
suming 35 million cable households partici-
pating) and it comes out to $1.20 on an annu-
al basis, or 10 cents per month given to the
operator from a home shopping service.

With many basic cable services moving in
the other direction and instituting or increas-
ing monthly per-sub fees, the appeal of tele-
shopping as a revenue generator is obvious.
The appeal does not necessarily multiply
with added tele-shopping services, however,
since each subsequent service may bring in
incrementally less revenue. Some entrepre-
neurs, like QVC’s Segel, are hoping the
“Las Vegas effect”—under which added out-
lets help increase the total amount of money
being spent—works well.

At least some operators are signing exclu-
sive affiliation agreements, which may mean
keeping out services piggybacking on exist-
ing cable channels. Elio Betty, senior vice
president, sales and advertising for FNN,
said he was aware that some systems were
blacking out Tel-Shop—which since August
has followed FNN after midnight. “I hope
they are doing it based on a look-see situa-
tion as opposed to permanently doing it to
maintain exclusivity.” Among other part-
time services are those run on Tempo TV,

which has for at least two years carried some
form of teleshopping program bloc, and the
Video Shopping Mall, which since July has
been using transponder time unoccupied by
The Discovery Channel.

One constraint on the number of teleshop-
ping channels may be the channels avail-
able. Oft-cited figures compiled by A.C.
Nielsen show that less than half of all cable
households are in systems with open chan-
nels and only one quarter are in systems with
three or more open channels.

Still unknown is the extent of teleshop-
ping on over-the-air television. Although the
FCC never had a specific rule prohibiting an
all-commercial format, such as teleshop-
ping, it previously considered commercial
loads and program-length commercials dur-
ing license renewal hearings. Within the past
few years those considerations have fallen as
part of the FCC’s deregulation of broadcast-
ing, and Roderick Porter, deputy chief of the
FCC’s Mass Media Bureau, said: “We would
not deny a license on that basis” (a home
shopping format).

More than one teleshopping service cur-
rently buys time from broadcasters on a
weekly basis. Probably the largest is San
Diego-based Telephone Auction, which, ac-
cording to marketing director Bill Gonzales,
purchases roughly two hours of weekend
time on 135 stations, 45 of them network
affiliates. Consumer Discount Network said
it now buys time on roughly a dozen sta-
tions, and the half-hour program of The
Weekly Shopping Network also is carried by
several stations.

“NOi1”
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It seems likely that not only will the num-
ber of stations and amount of time expand,
but also that the relationship between sta-
tions and services may change with more
stations getting, like cable operators, a per-
centage of gross sales. Several services have
plans to talk with broadcasters, although
Phil Corvo, executive director of NATPE
International, said so far no service has sepa-
rately rented a booth for the organization’s
upcoming January conference.

HSN’s Paxson told BROADCASTING, “We
have generated over 160 inquiries for full
and part-time carriage of HSN....We are in
serious negotiations with a large number [of
stations] but at this hour we have not signed
any...which is more due to the fact that we
want to finish our own acquisition program
which we suspect will be done by the middle
of September.” The Clearwater, Fla.-based
company’s recently proposed acquisitions of
stations serving New York, Boston, Phila-
delphia, Cleveland and Baltimore has been
the most discussed recent move by any of the
services.

HSN’s Paxson dismisses the claims of
some competitors that building a broadcast
network is not “‘cable friendly” by noting
that since the station-buying program was
announced HSN has signed affiliation agree-
ments with **18 large MSO.” He also indi-
cated that must carry is not a worry, although
all the stations being bought are UHF: "We
don’t really care about must carry... we feel it
will be challenged, knocked down...it will
be a long time before a workable rule is in
place.” The HSN president said that engi-
neering studies show the stations will be able
to reach 50% to 75% of the audience.

Paxson said that the stations in the HSN
network will carry some public affairs pro-
graming: “The format will be similar to a
telethon where you do local cutaways every
hour for local programing, public affairs and
news. We feel that is a better way than to
have a couple of guys sitting around on a
couch on Sunday moming.” Station owner-
ship, said Paxson, will allow HSN to bring
teleshopping to the more than 140 million
television sets he estimates cannot be
reached by cable. a

Birthday blast. RKO's oidies-formatted
KRTH(FM) Los Angeles helped the city of
Burbank, Calif., celebrate its 75th anni-
versary. KatH, which was designated
the “official radio station” for the citys
diamond jubilee, took part in activities
that included California dignitaries.
Above, ATH Vice President and Gener-
al Manager Pat Norman () presents
California Lieutenant Governor Leo Mc-
Carthy with a "K-EARTH” T-shirt.
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Q Republic Pictures '8 .. . 12 S R 9 Nzenith............ 25 25 1 - 14 - 098 578
A RobertHalmi........ 3 34 4 - 14 - 625 34 7
O Sat.Music Net.. .. .... 10 172 10 12 Fal Standard & Poor's 400 . . 278.95 274.77 418

T-Toronto, A-American, N-N.Y., O-OTC. Bid prices and common A stock used unless
otherwise noted. "O"in P/E ratio is deficit. P/E ratios are based on earnings per share

for the previous 12 months as published by Standard & Poor’s or as obtained by
BroaDcasTings own research. Notes: " 2-for-1 split, Aug. 25.
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ChangihgarRends

| PROPOSED |

KGUN-TV Tucson, Ariz.; KMTV{TV) Omabha,

and 48.8% of KFAB(AM)-KGOR(FM) Omaha o
Sold by May Broadcasting Co. to Lee Enter-
prises for $89 million. Seller is Shenandoah,
lowa-based group of three AM’s, two FM’s
and two TV'’s principally owned by Frances
M. Rankin and Edward W. May. Buyer is
publicly owned, Davenport, lowa-based
group of six TV's headed by Lloyd G.
Schermer. that already owns most of remain-
ing stock of Omaha radio stations. Italso has
interests in |8 newspapers. KGUN-Tvis ABC
affiliate on channel 9 with 110 kw visual,
21.94 kw aural and antenna 3,722 feet above
average terrain. KMTv is CBS affiliate on
channel 3 with 100 kw visual, 20 kw aural
and antenna 1,370 feet above average ter-
rain. KFaB is on 1110 khz full time with 50
kw. KGOR is on 99.9 mhz with 115 kw and
antenna 1,230 feet above average terrain.

WAVZ(AM)-WKCI(FM) New Haven, Conn. O
Sold by Eastern Broadcasting Co. to Noble
Broadcast Group for $30.5 million. Seller is
Washington-based group of four AM’s and
five FM’s owned by Roger Neuhoff. It re-
cently purchased WEST(AM)-WLEV(FM) Eas-
ton. Pa. (“Changing Hands,” Aug. 25). Buy-
er is owned by John T. Lynch. It operates
XETRA-AM-FM Tijuana, Mex. It is buying
WGBB(AM) Freeport-Merrick and wBAB-FM

Babylon, both New York (“Changing
Hands,” July 28); wSSH-FM Lowell, Mass.
(“Changing Hands,” Aug. 4), and is also
buying KISS(FM) San Antonio, Tex. (see be-
low). WAvZ is on 1300 khz full time with 1
kw. WKCI is on 101.3 mhz with 50 kw and
antenna 1,070 feet above average temrain.
Broker: Blackburn & Co.

WNOX{AM)}-WTNZ(FM} Knoxville, WKNZ(AM)
Madison and WLRQ(FM) Franklin, all Tennes-
see, and WVOK(AM)-WLTB(FM) Birmingham,
Ala. 0 Sold by ELF Communications Inc. to
REBS Inc. for $13.5 million. Seller is Brent-
wood, Tenn.-based group of three AM’s.
three FM’s and one TV, headed by John A.
Lack, president. Buyer is owned by Rick
James, his wife, Earlene, Steve Hunter and
Bob Dearborn. It also owns WITO(AM)-WIGY-
(FM) Bath, Me., and WIBX(AM)-WIBQ(FM}
Utica, N.Y. WNOX is on 990 khz full time
with 10 kw. WTNZ is on 95.3 mhz with 3 kw
and antenna 1,840 feet above average ter-
rain. WKNz is on 1430 khz with 5 kw day
and I kw night. WLRQ-FM is on 100.1 mhz
with 3 kw and antenna 1,200 feet above
average terrain. WvOK is daytimer on 690
khz with 50 kw. WLTB is on 99.5 mhz with
100 kw and antenna 870 feet above average
terrain. Broker: The Mahiman Co.

KISS(FM) San Antonio, Tex. O Sold by Kiss
Broadcasting Inc. to Noble Broadcast of San

Antonio Inc. for $13,350,000. Seller is
owned by Capitol Broadcasting Co., Ra-
jeigh, N.C.-based group of two AM’s, six
FM’s and one TV, principally owned by
James E. Goodmon. Buyer is also purchasing
WAVZ(AM)-WKCI(FM) New Haven, Conn. (see
above). KISS is on 99.5 mhz with 100 kw
and antenna 576 feet above average terrain.
Broker: Blackburn & Co.

WLPR(FM) Mobile, Ala. o Sold by Sound
Broadcasting Corp. to TM Communications
Inc. for $2,550,000. Seller is principally
owned by Nicholas C. Panayiotou, presi-
dent. It has no other broadcast interests. Buy-
er is based in Dallas and is headed by Patrick
Shaughnessy, president. It also owns KHAT-
AM-FM Lincoln, Neb. Publicly owned TM
Communications produces radio and TV jin-
gles, videos and multimedia shows and li-
censes commercial use of music. It is also
buying KNSS(FM) Carson City, Nev. (see be-
low). WLPR is on 96.1 mhz with 40 kw and
antenna 420 feet above average terrain.
Broker: Chapman Associates.

KNSS(FM) Carson City, Nev. o Sold by Car-
son City Broadcasting Inc. to TM Commu-
nications Inc. for $2.5 million. Selleris prin-
cipally owned by Smokey Hyde. who has no
other broadcast interests. Buyer is also pur-
chasing WLPR(FM) Mobile, Ala. {see above).
KNssison 98.1 mhz with 76 kw and antenna

Jack V. Harvey
| Howard J. Stasen
Alan C. Tindal

RADIO 's6 CONVENTION HEADQUARTERS
NEW ORLEANS MARRIOTT SUITE #2030

James W. Blackburn, Jr.

Richard F. Blackburn Greg Johnson
Wendell W. "Bud” Doss Susan K. Byers
George [. Otwell Joseph M. Sitrick
Neil Rockoff Roy A. Rowan

Tony Rizzo

Jay C. Bowles
Charles H. Kurtz
Steven J. Pruett

BLACKBURN @@MPAN\/

“ WASHINGTON, D.C. 20036
1100 Connecticut Ave., NW
i (202) 331-9270

| C O R P O R AT

\ Media Brokers & Appraisers Since 1947

ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

(312) 346-6460

CHICAGO, IL 60601
333 N. Michigan Ave.

BEVERLY HILLS, CA 90212 |
9465 Wilshire Blvd. [
(213) 274-8151

91786
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2.275 feet above average terrain. Broker:
Chapman Associates.

KCWT-TV Wenatchee, Wash. 0 Sold by KCwT
Ltd. Partnership to Central Washington Tele-
vision Inc. for $2.3 million. Seller is princi-
pally owned by Jerry R. Martin. It has no
other broadcast interests. Buyer is owned by
Robert R. Bingham. It also owns KKFX(AM)
Seattle. KcwT-Tv is independent on channel
27 with 266.56 kw visual, 26.65 kw aural
and antenna 1,393 feet above average ter-
rain,

KLBY(TV) Colby, Kan. G Sold by Channel 4
Broadcasting Ltd. to Chronicle Broadcast-
ing of Wichita Inc. for $1,382.,000. Sefter is
equally owned by Sam A. Lunsway. Richard
L. Epard. Benjamin L. Keller and Ivan J.
Stienle. It has no other broadcast interests.
Buyer is subsidiary of Chronicle Broadcast-
ing Co.. San Francisco-based group of four
TV’s headed by Frances A, Martin, presi-
dent. 1t is subsidiary of Chronicle Publishing
Co.. publisher of San Francisco Chronicle.
KLBY is independent on channel 4 with 100
kw visual. 10 kw aural and antenna 770 feet
above average terrain.

KWBE(AM)-KMAZ(FM) Beatrice, Neb. o Sold
by Mia Enterprises Inc. to The MEG Com-
pany for $1.2 million plus 80% of accounts
receivable. Seller is owned by Gordon Bud
Pentz and family. It has no other broadcast
interests. Buyer is owned by J. Taylor Mon-
fort. who also has interest in WDAR-AM-FM
Darlington, §.C. KwBE is on 1450 khz full
time with 1 kw. KMAZ is on 92.9 mhz with
97 kw and antenna 320 feet above average
terrain.

KBRK(AM)}-KGKG(FM) Brookings, S.D. O
Sold by Brookings Broadcasting Co. to Da-
kota Broadcasting Inc. for $1.035.000, in-
cluding $117.500 noncompete agreement.
Seller is principally owned by Robert J.
Reimers and Gene Plaiek. It has no other
broadcast interests. Buyer is owned by Ray-
mond A. Lamb, chairman of Dakota Bank &
Trust Inc., Fargo, N.D. It has no other
broadcast interests. KBRK is daytimer on
1430 khz with | kw. KGKG is on 94.3 mhz
with 3 Kw and antenna 175 feet above aver-
age terrain.

WNAM(AM)}-WPRR(FM) Altoona, Pa, o Sold
by Phyldel Communications to Progressive
Broadcasting Inc. for $850.000. Seller is
principally owned by James Drayton. It has
no other broadcast interests. Buyer is owned
by Augusto Delerme, Joseph Grapone and
Zayne Helsel. Delerme is physician; Gra-
pone is attorney, and Helsel is realtor. all in
Altoona. WNAM is on 1430 khz with 5 kw
day and | kw night. WPRR is on 100,] mhz
with 3 kw and antenna 30 feet above average
terrain.

WCSJ-AM-FM Morris, fIl. 0 Sold by Grundy
Communications Inc. to Midwest Broad-
casting Inc. for $600,000 cash including
$100.000 noncompete agreement. Seller is
owned by John W. Robinson. Edward
Bochm and John Dame, who have no other
broadcast interests. Buyer is owned by Rog-
er Coleman. Shelby Harbinson and William
W. Hansen. Coleman is former owner of
WRAM(AM) Monmouth, 1ll. Harbinson has
interest in WDAN(AM)-WDNL(FM) Danville,
1. Hansen is general manager of wWOL(AM)-

WLLI(FM) Joliet, Ill. WCSL is daytimer on
1550 khz with 250 w. WCSJ-FM is on 104.7
mhz with 6.64 kw and antenna 208 feet
above average terrain. Broker: Burt Sher-
wood Inc.

KYXE(AM) Selah, Wash. o Sold by Tri-Co.
Inc. to Sunshine Valley Broadcasting Inc.
for $325,000, Sefler is owned by Donald
Harris and his wife, Carol. who have no
other broadcast interests. Buyer is equally
owned by Martin Hamstra, George W. Akers
and Gene Henderson, Hamstra owns Kwyz-
(AM) Everett, Wash., where Henderson is
sales manager. Akers is Seattle attorney.
KYXE is on 1020 khz with 5 kw day and 500
w night.

For other proposed and approved sales see
“For the Record,” page 104.

Full circle. Group W is changing ils offi-
cial name from Westinghouse Broadcast-
ing and Cable Inc., back to Westing-
house Broadcasting Inc., reflecting the
recent divestiture of most of its cable
properties. The company still holds a ca-
ble franchise for part of Chicago and
owns a subsidiary, Group W Satellite
Communications, that provides cable
programing and transmission services.
But the company’s main focus is broad-
casting and Group W chairman and chief
executive officer, Daniel L. Ritchie. said it
was “appropriate to change our name to
what it was before our acquistion of the
cable company.”

Knowing what it 1s
doesnt tell you
how touseft.

A paintbrush in the hands of a Sunday painter

is an amusement. But in the hands of a master, it is
an expressive medium. The difference is more than
talent and reputation, it’s creativity and expertise.
Heller Financial’sexperience in lending money
to the communications industry is why we feel
“Professionalism is Priceless”” We bring to each
meeting the willingness and the flexibility to make

things work.

For comprehensive financing programs to
facilitate the acquisition, development and refinan-
cing of broadcast properties and cable television
systems, call Matt Breyne at 312/621-7665 or

Doug Zylstra at 312/621-7638.

Heller Financial

Equipment Finance Group ¢ Chicago. IL
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Fifth Estate Quarterly Earnings

Company Quarter Revenue % Earnings % EPS*™
(000) change * (000} change *
General Instrument  First $202,500 -2 $5.100 NM $0.16
Infinity Broadcasting Second $11,364 10 {$316) NM  ($0.03)
Lerimar-Telepictures First $180,116 88 $27,970 873 $0.63
Playboy Enterprises Fourth $43,035 -8 ($16,346) NM  ($1.74)
Year $181,639 -4 ($62,203) NM  (3$6.61)
Republic Pictures  Second $6,825 179 $420 153 $0.11
Satellite Music Second $4,380 25 $370 118 $0.04
Telecratfter Third $1,823 29 {$466) NM  ($0.30)

General Instrument in previous year's first quarter had net loss of $3.3 million. Most
recent gain includes after-tax profit of $3.3 million on sale of securities. Company said
“cable order inputs remained depressed in the quarter,” but added that 10% to 15% price
increase beginning in second quarter, combined with cost reductions, “should improve
margins in this segment.” m Local revenue for Infinity Broadcasting increased 18% while
national revenue increased 3%. Operating income was $2.1 million, up 29%. Net loss in
previous second quarter was $6.28 million, including $6.26 million extraordinary charge
from early retirement of debt. ® Lorimar-Telepictures had operating income of $8.4
million, up 18%. Net income included pre-tax gain of $23.9 million on sale of Warner
Communications stock. Company said revenue was up due to “a significantly higher level
of new network programing activity with 372 hours of product delivered in the June 30,
1986, quarter versus 14 hours in the prior comparable pericd; continued growth in the
home videc segment. and the addition of 3ozell & Jacobs advertising revenue." m Play-
boy Enterprises had net income of $6.7 million in previous year and net loss of $816,000
in previous year's fourth quarter. Company said video division incurred loss for year due to
“write-Off of certain capitalized costs related to the now-terminated marketing and distri-
bution agreement for its pay television services," and cited . ..a decline in the average
number of subscribers per channel.” ® Satellite Music Network’s second-quarter cash
flow (pre-tax prefit before depreciation, amortization and interest) grew 23% to $397,340.
Advertising revenue jumped 37% to $3.1 million, while affiliate fees increased 4% to $1.3
million. Net income benefitted from operating loss carryforward of $158,950, compared to
$72,660 during previous year's second quarter. ®» Telecrafter had net income of $32,303
in previous year's third quarter. Most recent results included special costs associated with
company's previous one-third equity interest in X*PRESS. =

WLIF (FM), Baltimore, MD
$25,045,000."

Morton Hamburg, Tom Gammon and Alan Beck

AMERICOM

RADIO * BROKERS

900 Seventeenth St. N.W. Washington, D.C. 20006 {202) 737-9000
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Clubs to be
market for
specialized
satellite service

A start-up company based in Boca Raton,
Fla., is developing a private satellite net-
work to deliver first-run movies, specials
and other amusements to specially built vid-
eo theaters in country clubs, condominiums
and resort hotels. Club-Theatre Network
(CTN) expects to have about 13 theaters in
operation by the end of the year and, if all
goes well, hundreds by the end of 1987,
mostly in scuthern Florida, Texas and Cali-
fornia.

The network will be interactive, permit-
ting polling, auctions, in-theater shopping
and live question-and-answer shows. Each
theater will contain 50 seats, each equipped
with a computer keypad and telephone hand-
set for interactive service.

According to Joe Osborne, CTN’s chief
technical consultant, programs will be digi-
tally processed before and after satellite
transmission to improve the resolution of the
pictures when projected on the theaters’ six-
by-15-foot screens. The processing will alse
preserve the wide aspect ratios of the motion
pictures, he said. CTN will transmit pro-
grams over the satellite using either Scienti-
fic-Atlanta’s B-MAC or M/A-Com’s Videc-
cipher I to scramble the program and to
enhance the signal (and ultimately the pic-
ture) quality.

CTN is building simultaneously a demon-
stration theater in Boca Raton and its first
commercial theater in the conference center
of the Bonaventure Hotel and Spa in West
Broward county, Fla., Osborne said. Both
should be ready to go in 60 days, he said.

John Van Ordstandt, general manager of
the Bonaventure complex, said the complex
is close to signing an agreement with CTN,
providing space for a theater within the
85,000-square-foot conference center and
the opportunity to serve its conventioneers
and upscale guests. But, he said, construc-
tion has not begun, and it may take CTN
longer than it thinks to build its theater be-
cause of the conference center’s jammed
scheduled next fall. “I think it is a good
cancept,” Ordstandt said of CTN. “Whether
they can market it and reach a broad enough
audience remains to be seen.”

Gerald Smith, founder of CTN and a
member of its executive committee, de-
clined to say how much start-up capital
would be required to implement CTN’s plans
or precisely where the money is coming
from. A group of private investors is cur-
rently supplying all the necessary funding,

he said. .
The operational hub for the private net-

wark will be Nova University near Fort Lau-
derdale, Fla. CTN has made arrangements to
use Nova’s television studio and VAX com-
puters and the satellite uplinking facilities of
South Star Communications Inc., which are
adjacent to the university. The computers are
needed to manage the interactive services. O



“CEAS market approach
actually enhances the value
of properties for sellers.”

“Radio is the most management-intensive medium in the communications industry.

And there are more variables in a radio transaction than in any other kind of media investment.

Not getting enough information is the biggest mistake people make in radio station sales.
Especially in today’s volatile marketplace, where declining interest rates and deregulation have
pushed trading activity to its most competitive
o level ever.
: It no longer enough to simply
review a property’s financial statement. The
success of a transaction depends on complete
information. About the station. The competi-
tion. And the market.

That’s CEAS forte.

We go the extra mile for you by visit-
ing each station, analyzing its operation, and
thoroughly researching the market. All to show
the station in the best possible light. Our
enormous bank of research information and
knowledge of the marketplace gives CEA
clients a very real competitive edge.

We have developed a reputation
for our professionally-researched, effective broker presentations for clients. Presentations that
actually enhance the value of their properties. Presentations a buyer can take right to the bank.

In addition, our brokers have the experience and the contacts to identify a small,
qualified pool of potential investors for every transaction. Quickly and discreetly.

And the CEA team is strengthened by our financial experts. We can handle every aspect
of a transaction for our clients’ best interest, including the financing when necessary.

Experience. Professionalism. Information. It a combination that keeps us at the leading
edge in the industry. CEAs emphasis on quality and best effort makes things happen for our
clients quickly. With CEA working for you, you’ll always know you haven't missed out on the action.”

GLENN M. SERAFIN
Director —

Radio Broadcast
Services Division
Glenn Serafin began
his career in radio
in 1971, and has
worked in every
area, from program-
ming to reporting
and sales. He spent
10 years in manage-
ment posilions with
Associated Press
before joining CEA.

1133 20th St., N.W., Suite 260

Washington, DC 20036 202/778-1400 GB

Diane Healey Linen, Sr. Vice President - Broadcast Services

Kent M. Phillips, Sr. Vice President & Managing Director
Dennis R. Eckhout, Senior Broadcast Analyst COMI\%%PL{JI%TIOHS

CEA is a member of the National Association of ASSOC[ATES

Securities Dealers, Inc. and all its professional
associates are licensed by the NASD. Investment Banking, Financial and Brokerage Services
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Fine, no time. Captain Midnight will stay out of jail. John R. MacDou-
gall, who confessed to disrupting Home Box Office’s satellite feed
twice last April, was fined $5,000 and given a year's probation at his
sentencing last Tuesday (Aug. 26). The sentence was part of a plea
bargain by MacDougall when he pleaded guilty to violating a federal
anti-interference law after the FCC caught up with him last month
(BroADCASTING, July 28).

Using a commericial uplink of the Central Fiorida Teleport in
Qcala, Fla., where he worked part time as a technician, MacDougall
overpowered the HBO signal on a Galaxy | transponder and re-
placed the HBO programing briefty with color bars on April 20 and
with color bars and a character generator message on April 27. The
message was a protest of HBO's scramtling of its satellite feeds
and its charging backyard dish owners to subscribe to its services.

In a statement released at the time of his arraignment, MacDou-
gall said the scrambling had crippled his two-and-a-half-year-old
home dish business. “I have been watching the great American
dream slip from my grasp,” he said. “In retrospect, | realize the
means | used may nol have been the best. | regret what | did, but |
hope it may have served lo focus public attention on a problem that
affects millions of Americans.”

Ready cash. Comsat Corp. has agreed to sell its headquarters
building at Washington's LEnfant Plaza to an unidentified real estate
syndicator, but the sateilite cornmunications company will not be
going anywhere. The purchase agreement provides for Comsat to
lease back and manage the 270,000-square-foot buiiding for the
next 10 years. The closing is expected 10 occur during the fourth
quarter.

Although Comsat would not disclose the price, it said it would
realize an after-tax gain of approximately $32 million from the sale,
about $6 million of which is expected to be reported in the fourth
guarter of 1986. The balance—%26 million—will be reported in ap-
proximalely equal amounts over the next 10 years.

With the closing of the deal, Comsat will have to start paying rent.
According to Comsat spokesman Richard McGraw, the payments
will amount to $5.7 million a year.

Comsat decided to enter into the lease-back arrangement,
McGraw said, because the property represented a “'substantial as-
set that wasn't generating any return for the shareholders.” Comsat
plans to invest the proceeds in the expansion of cne of its existing
businesses or in the acquisition of a new one, he said. If Comsat
decides to buy a business, he said, it will be in the telecommunica-
tions field. One purchase Comsat is reportedly considering is that of
MCI/SBS IV from MCI Communications Inc.

The distributor's distributor. Despite increased compelition,
Wold Communications has landed contracts to distribute 21 addi-
tional syndicated TV series via satellite, increasing to 79 the number
of series that will make up the so-called Wold Satellite Television
Network for the tall season.

Counting the new shows, Wold will transmit an average of 146
hours of programing a week or nearly 21 hours -a day Most of the
transmissiion will be over Wold's transponder on Telstar 301.

The new series (with date of first transmission): Nightlife with
David Brenner (Sept. 8), The Oprah Winfrey Show (Sept. 1), True
Confessions, (Sept. 1) and Rock '’ Roll TV News (Sept. 12}, all
from King World; Dream Girls (Sept. 9), 9 to 5 (Sept. 8) and $100.000
Pyranid (Sept. 8), all from Fox Television; Hollywood Squares
(Sept. 7) from Orion TV Syndication in association with Hearst
Broadcasting; Card Sharks (Aug. 31) from TV Program Source.
New Dating Gaine (Sept. 8) from Chuck Barris; Check it Out (Sept.
5) frorn D.L. Taffner; Crook and Chase (Aug. 24) from Jim Owens
Productions;, Superior Cowt (Sept. 8) and Silverhawks (Sept. 1),
both from Lorimar-Telepiciures; a half-hour strip and weekly hour of
Jimmy Swaggart from Jimmy Swaggart Ministries (Aug. 11); Money
Pro-News (Sept. 1) from Crowiey Financial Network; What a Coun-
try (Sept. 24) from Viacom; You Write the Songs from TPE: Amer-

ea’s Top 10 (Sept. 21) from All American
TV, and Sports Lifestyles (Sept. 4) from
GCP.

They all count. Given the poor per-

James D. Ireland, III & Ivan E. Braiker

acting on behalf of the subsidiaries of

OLYMPIC BROADCASTING CORP.

have acquired radio stations

KYAK/KGOT-FM, Anchorage, AK
KIAK/KQRZ-FM, Fairbanks, AK

from

BINGHAM BROADCASTING, INC.
Robert R. Bingham, President

for in excess of

$11,000,000

including certain deferred contingent payments.

Qur Associate Elliot B. Evers initiated the
transaction and assisted in the negotiations.

CHAPMAN ASSOCIATES®

nationwide media brokers

Elliot B. Evers

568 Howard Street, 4th Floor, San Francisco, CA 94105

(415) 495-3516

farmance of US. launch vehicles over
the past year, the satellite communica-
tions industry will take a closer than usu-
al interest in the launch of a weather-
research satellite by the U.S. Air Force
frorn Vandenburg Air Force Base in Cali-
fornia, now set for Sept. 7.

The National Oceanic and Atmo-
spheric Administration satellite will be
launched aboard a General Dynamics
Atlas-E rocket, a cousin of the Atlas
Centaur rocket that General Dynamics
is making available for the launch of
comrnercial communications satetlites.
A successful launch would give satellite
carriers more confidence in the Atias
Centaur.

A spokesman for General Dynamics
said the Atlas Centaur, which can carry
a payload of up to 5,200 pounds, has a
96% success rate. It 1ast failed in 1984
with an Intefsat V satellite on board, he
said, but successfully carried three In-
telsat V's into orbit last year.

Attas Centaur launches resume next
November with the launch of a satellite
for the Department of Defense, the
spokesman said. Two Atlas Centaurs
are left, both slated to carry DOD pay-
loads, he said. Another Atlas Centaur
will not be built until another customer—
commercial or government—comes N

___J the door with a check, he said.

Broadcasting Sep 1 1986

aR



Mutual clashes
with White House
over radio address

Network airs parts of Reagan radio
speech early; Speakes complains;
Mutual news chief Nessen writes
op-ed defense in ‘Washington Post’

Ron Nessen, vice president of news for Mu-
tual Broadcasting, is under fire from the
White House over his network’s defiance of
instructions embargoing the airing of any
part of President Reagan’s weekly, five-min-
ute address, when taped in advance, prior to
the designated air time of 12:06 p.m. Satur-
days. (Most of Reagan’s weekly addresses
are delivered live.) The dispute came six
weeks after Nessen decided to drop regular
carriage of President Reagan’s weekly
speech, saying the President’s remarks are
often a “rehash of his previously enunciated
views on various topics.”

In an op-ed piece written by the Mutual
news execulive and appearing in the Aug. 20
Washington Post, Nessen said Mutual re-
ceived a copy of Reagan’s Aug. 16 address
on Friday (Aug. 15) at 4:20 p.m. that was
embargoed until the following day. But Nes-
sen said the statement contained “real news.
a harsh attack by the President on the House
of Representatives for imposing a number of
restrictions on his defense policies in the
Pentagon budget bill. If I had followed the
instructions of the White House public rela-
tions apparatus, Mutual would have kept
those newsworthy comments secret for near-
ly 20 hours and then finally broadcast them
on a timetable designated by the presidential
media advisers to gain maximum space in
the Sunday newspapers for Reagan’s attack
on the House...Mutual broke the embargo
and started running excerpts from the Presi-
dent’s statement on the next available news-
cast,” he said. “News is news when its
made, not when the White House says it may
be released to the public.”

Soon after Mutual aired the excerpts, Nes-
sen, who was press secretary to President
Ford, received a call from the current White
House press secretary, Larry Speakes. in
“high outrage,” threatening “punitive action
against your [White House] reporter.” Nes-
sen quoted Speakes as saying, ““He’s out of
business. He'll have to figure out how to get
his news some other way because he’s not
getting it from me as long as I'm here and I'll
be here for two-and-a-half more years.” Mu-
tual's White House correspondent is Peter
Maer.

Nessen said Mutual ceased airing Rea-
gan’s speech—along with the Democratic
response—on Saturday, July 5—two days
after those remarks were taped. “Even the
most charitable interpretations,” said Nes-
sen, “could not support the contention that

remarks made on Thursday [July 3] were
‘news,” justifying five minutes of air time.”
Speakes responded to Nessen’s piece dur-
ing a press briefing in Santa Barbara. Calif.,
where President Reagan was vacationing.
Speakes said there was an “inconsistency™ in
Nessens comments: The Mutual executive
broke the presidential embargo because of
what he felt was news in the speech after
deciding to cancel Reagan’s broadcasts in
July because they didn’t contain news.
Nessen told BROADCASTING that it’s a net-
work’s responsibility to decide what issues
are newsworthy and what gets transmitted
over the air. Mutual’s decision not to carry
the President’s speech, said Nessen. “does
not deny the affiliate and its listeners the
opportunity to hear what the President has to
say. ... We will treat the Saturday speech
the way we handle all other news stories.”
In his Washingfon Post piece, Nessen said
he had been troubled by the arrangement of
airing the weekly presidential and Demo-
cratic statements for some time because “it
surrendered to the politicians what is the ba-
sic responsibility of the media—deciding
what is and what is not news.”
A canvas by BROADCASTING showed that
the vast majority of the major radio net-
works—ABC, NBC, United Stations, AP,

UPI, CNN Radio and NPR—offer live cov-
erage of President Reagan’s address. Most of
the network news executives said they offer
Reagan’s address and the Democratic re-
sponse to affiliates as part of their overall
program service. (Some of the networks
transmit the statements to their aftiliates on a
separate satellite channel.)

CBS Radio, on the other hand, has not had
live coverage of President Reagan’s weekly
remarks from their outset over four years
ago. Emerson Stone, vice president, news
practices, for CBS News, said CBS applies
its overall news policy to presidential
speeches—which is that the company
“would make a judgment on whether to car-
ry them™ based on their potential news val-
uc. “We don’t want to commiit ourselves in
advance to something which we know noth-
ing about,” he said.

Many network radio news executives,
however. agree that Reagan's weekly ad-
dresses often contains news. Some news of-
ficials also expressed surprise over Nessen's
decision to arbitrarily break a presidential
speech embargo, especially with Mutual,
along with ABC, CBS and NBC. participat-
ing in the radio news gathering pool that is
responstble for producing and feeding Rea-
gan’s weekly message to other networks ev-
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ery fourth week.

Nessen said Mutual will continue to par-
ticipate in the pool for Reagan’s Saturday
afternoon address as well as for other presi-
dential and White House events. “This is a
separate issue from whether you put the

’_"-"

speech on the air,” he said. As for breaking
the embargo, Nessen noted that “everybody
[all networks] gets the tape at the same time
and they can also choose to abide by the
embargo or break it.”

Mutual appears to be feeling the effects of

the White House’s wrath over the incident.
Nessen reported that Mutual correspondent
Al Freeman was experiencing some “minor
difficulties” in his coverage of some White
House activities in Santa Barbara, Calif.,
site of Reagan’s vacation. o

Magazine’s birthday

Group W Productions’ Evening Magazine,
the forerunner of Group W's PM Magazine
and the first local magazine to challenge
syndicated game shows In prime access,
celebrated its 10th anniversary this month..

Within a year after its Aug. 9, 1976, debut
on Group W's XPIX(TV) San Francisco, Group
W's other four stations picked up Evening
Magazine, and in 1978 Group W launched the
nationally syndicated version of the show,
PM Magazine. It was at that time that a co-
operative was formed for the sharing of sto-
ries produced by local stations. PM Maga-
zine consists of stories produced by the PM
national office and other stations in the co-
operative. Both Evening and PM have an un-

specified number of field-produced seg-
ments in each show.

Since its debut, Evening Magazine has
consistently ranked number one in its ac-
cess time period on KPIX, as well as in the
other Group W markets with the exception
of Philadelphia, where it is second in access
on KYw-Tv. Nationally, in the 51 markets that
carried it during the May sweeps, PM Maga-
zine had a national rating of 7.7, ranking fifth
ameng all syndicated programs. The pre-
vious May, the show was carried in 65 mar-
kets, and ranked fifth with a 7.5 rating.

George Resing, senior vice president at
Group W Productions, was vice president
and general manager of XPIX from 1972 to
1979. He recalled that kpPix had a successful
checkerboard of games shows at the time,
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Evening Magazine co-hosts Jan Yanehiro, an original
host, and Richard Hart

but at the end of the year syndicators were
asking for license fee increases of between
40% and 60%. With other stations in the
market turning to games shows, KPIX chose
to develop Evening Magazine as an alterna-
tive in access. The move was made easier
by technolegical breakthroughs at the time,
development of smaller mini-cameras for
shooting the program.

The cost of continuing to carry the check-
erboard strip of games in the first year of
Evening at xPIX would have come to $1 mil-
lion a year, according to Resing. Evening
was produced for less than that in its first
year. “It really plussed out nicely,” he said.

“The show is more efficient for us to pro-
duce than to take the risk of buying pro-
grams that may fail,” said Bill Baker, Group
W Television president. But what really
makes the show worthwhile is its economic
value to the Group W station, as well as the
“community power” it generates. ‘I saw
that” in Evening Magazine, said Baker, when
he was president of Group W Productions,
and before that at Group W's wJz-Tv Balti-
more.

In syndication the show is sold on a cash-
plus-barter basis, with Group W holding
back one 30-second spot.

Group W roundup

Last week, Group W's Newsfeed said that it
has arranged for the distribution of a Euro-
pean feed of the daily syndicated news ser-
vice. The European feed, which will debut
next fall, will be distributed by Transworld
Systems International, Paris. The feed wil
deliver 15 to 30 minutes of daily U.S. news
coverage to European TV outlets. The par-
ties are also considering developing a simi-
lar feed for European stories. Newsfeed said
it would also supply feature material to Eu-
ropean clients upon request, and would pro-



vide limited access to its Washington news
bureau for editing, live shots and coverage
of special events.

In other Group W news, the television di-
vision said it picked up the U.S. broadcast
rights to a two-hour special, Origins, about
the beginnings of life in the universe. The
program was co-preduced by the BBC and
television stations in Italy, West Germany,
Holland, Finland, Sweden and Japan. It will
air exclusively in the U.S. on Group W's five
owned slaticns, the company said. The pro-
gram is hosted by Christropher Reeve and
natrrated by Wilham Conrad.

Designing collection

Broadcast Designers Association members
and winners of its eighth annual design
competition have received their copies of
the glossy soft-cover awards book contain-
ing the winning submissions the associ-
ation’s annual convention in June. About
200 copies of the awards book are available
for purchase by BDA members and non-
members, according to BDA executive di-
rector, Russ Smith. The book, which cost

. THE DCHTH ANSELEL S .|]'| PR

between $18,000 and $20,000 for a press run
of 1,000, was produced for BDA by Canadi-
an broadcaster, TVOntario, under the direc-
tion of TVOntario's Dick Derhodge, who is
on the BDA board. The book was sent to
BDA members as part of their membetship
fee. The books are for sale for $32.50, and
may be obtained from Russell Smith, execu-
tive director, Broadcast Designers Associ-
ation Inc., 251 Kearney Street, Suite 602,
San Francisce, Calif. 94108.

From ACT

Cambridge, Mass.-based media watchdog
Action for Children's Television has pub-
hshed a 105-page report, Television, Chil-
dren and the Constitutional Bicentennial, that
expiores American perceptions of the Con-
stitution and the electronic media's portray-
al of the Constitution and U.S. histery in
general. The paperback is a distitlation of
discussion that occurred during an ACT-
sponsored symposium held in June 1984,
featuring educators and members of the
television industry. It "focuses on how tele-
vision can use its vast power to help chil-
dren understand how much we count on the
Constitution every day,” and includes lists
of Constitutional Bicentennial programs be-
ing produced by broadcasters and cable op-
erators, organizations that can provide in-
formation and educational materials, print

and film resources, and a section reviewing
court cases dealing with children’s rights.
The book is available for $10 from Action for
Children's Television, 20 University Road,
Cambridge 02138.

CBS marketing tool

The CBS Marketing Adviscry Council, a
group of CBS-TV affiliate and network ex-
ecutives had its first meeting Aug. 20 in
New York. The group has been formed to
assist affiliates in their sales and marketing
efforts. At the meeting, David Poltrack, vice
president, research, CBS/Broadcast Group,
unveiled a new computer software tool de-
signed to assist stations in media planning
and selling developed by CBS and Arbitron.

FIRSTMARK
MAKESIT
HAPPEN!

The tool, dubbed the "CAP-MATRIX" sys-
tem, weighs audience segments according
to product usage and other life-style and de-
mographic factors measured by Simmons
Research, R.H. Donnelly and Arbitron. Pol-
track said the software allows stations to
welgh raw audience program data, separat-
ed into age groups, by a selected tegional or
national index of product usage for 600 of
the products and services offered through
the Simmons databank. “"Qur tnal results,”
he said, "have produced relative program
rankings quite different from those generat-
ed on the basis of the narrow age-based
buying parameters now used.” Poltrack said
that CBS affiliates will have a one-year ex-
clusive license to CAP-MATRIX in their
markets.
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Industry offers advice on FM

Stations, NAB, engineers
comment on FCC’s plans to
change medium’s technical rules

The FCC last week received plenty of sug-
gestions on how to rejigger its FM technical
rules.

According to comments at the FCC, the
commission’s own proposals aren’t all for
the best.

Among other things, the FCC proposed to
use an index method to determine the class
of an FM station; permit higher classes of
FM stations to operate on the 20 channels
currently reserved for Class A stations;
modify the method of predicting FM cover-
age to account for the use of FM antenna
vertical radiation pattern characteristics;
permit modifications of short-spaced FM
stations as long as the extent of the short
spacing doesn't increase, and modify the in-
termediate frequency distance separations
for certain station classes.

In its comments, the National Association
of Broadcasters supported the use of the in-
dex method for determining station class, at
least for new facilities. “While we support

commission proposals to allow higher class
operations on channels currently limited to
Class A facilities and to revise prediction of
coverage methods, we oppose revision of IF
separations standards, object to radical
changes to the agency’s policies toward
*short-spaced’ FM stations and urge the FCC
to give maximum ‘station class’ flexibility to
stations located near the boundaries of allo-
cation ‘zones,” ” the NAB said.

The Association of Federal Communica-
tions Consulting Engineers opposed use of
an index number for power and antenna
heights. “AFCCE appreciates the commis-
sion trying to provide an equivalence when
over-height situations occur for that particu-
lar class; however, it is not believed that this
procedure would prevent class discrepancies
from occurring or would achieve the objec-
tive of a continuous range of facilities as was
originally intended in Docket number 80-
90,” AFCCE said.

AFCCE also supported permitting higher
classes of stations on Class A channels; said
it preferrred to calculate coverage based
upon the power at the horizontal or the perti-
nent vertical angle, whichever was greater,
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and that it was reserving its position on IF
separation “pending the evaluation of the re-
ceiver tests that are to be supplied in this
rulemaking process.”

The Association for Broadcast Engineer-
ing Standards objected to the FCC proposal
to introduce a set of indexes in calculating
power and antenna height requirements.
“ABES believes that the method proposed is
flawed and will lead to increased interfer-
ence among stations,” ABES said. It also
objected to the proposal to reduce minimum
mileage separations between stations re-
quired to protect against intermodulation
frequency interference on channels separat-
ed by 10.7 mhz. **Again, ABES perceives a
substantial potential for impairment of ser-
vice to the public if the commission’s pro-
posal is adopted,” ABES said.

National Public Radio said it had “‘serious
reservations” about lifting Class A restric-
tions and relaxing the IF protection ratios for
the distance spacing of FM’s. “While the
Class A proposal, as are all proposals in this
rulemaking, is addressed to commercial FM
band requirements, it has a negative impact
on NCE [noncommercial educational] sta-
tions, particularly those in the upper chan-
nels of the reserved band,” NPR said.

Beasley Broadcast Group said the 1 milli-
volt per meter contour freeze proposed for
short-spaced stations was ill conceived.
“The current rule is effective and should be
retained,” Beasley said. “The freeze as cur-
rently proposed is an unworkable, over-sim-
plified approach to a complex problem.”

Clear Channel Communications Inc. said
it supported rules and policies that would
result in expanded coverage of Class A
FM’s. But it said there was a “‘more feasible”
way to expand Class A service. “Expanded
Class A FM coverage can be achieved by
providing for a blanket increase in power
and height specifications for all Class A fa-
cilities on the 20 reserved channels which
are the focus of the NPRM [notice of pro-
posed rulemaking], as well as the Class A
facilities proposed and constructed by action
of Docket 80-90 on Class B and Class C
channels,” it said. “CCCl. . .determined
that Class A FM operation, with power of 4
kw ERP, and with a maximum HAAT of 125
meters, would cause a minimum of interfer-
ence to other classes of stations, consistent
with existing overlaps.™

Dick Broadcasting Co., licensee of
WKDA(AM)-WKDF(FM) Nashville, Tenn., said
it fully endorsed the proposal to delete the
rule provisions that permit the “worsening”
of existing short spacings. “DBC, however,
urges that the existing separations between
short-spaced stations be frozen as of the date
of the adoption of the report and order in this
proceeding, or March 1, 1987, whichever is
carlier,” it said. “By establishing a post-
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adoption deadline. the commission would be
inviling grandfathered stations to suhmit ap-
plications proposing to worsen existing
short-spacing situations. many of which are
already horrendous.™

Said Capitol Broadcasting Corp.: “In
Cupitol's view, the notice’s proposed aboli-
tion of the provisions governing short-
spaced stations 1s inadvisable, as the rule has
worked very well over the years and. appar-
ently, none of the aftected grandfathered
short-spaced stations has requested that the
rule be changed.™

KLOK Radio Ltd. and Voice of the Orange
Empire Inc.. licensees of FM stations with
short-spacing problems. strongly objected to
the revision of the short-spacing rule. “The
contour-hased proposed rule is inflexible
and will result in reduction of power when-
ever a station is forced to change site,” they
said. “1t would cripple the ability of ex1sung
broadcasters to change sites.

NAB seeks waiver
of FCC’s FM
upgrade deadline

Association says changing radio
landscape since commission adopted
timetable three years ago has

altered situation; says stations

and listeners will suffer if

exceptions are not permitted

When the FCC adopted its Docket 80-90
order more than three years ago, clearing the
way tor the possible creation of more than
1.000 new FM’s, it handed down an ultima-
tum: Existing Class B and C stations would
have to apply for upgrades to bring their
facilities up to minimum power or height
requirements by March 1. 1987, or be down-
graded to a lower class.

With the March | deadline approaching,
the National Association of Broadcasters has
asked the FCC to reconsider. In a petition for
emergency relief filed at the FCC last week.
the NAB said the commission should, at
very least, issue waivers to stations that are
making a “‘good faith™ effort to upgrade but
are currently unable to do so for regulatory,
technical or financial reasons.

An NAB survey of the 8§96 Class C and 92
Class B stations operating below minimum
power or antenna heights, suggests that
many are not planning to file for upgrades.
According to the NAB, 63.1% of the 429
Class C stations responding, and 57% of the
40 Class B’s that cooperated. were not plan-
ning to upgrade, with costs, inability to gain
FAA clearance for new antennas, and the
need for new transmitters the major impedi-
ments cited. (According to the survey, it
would cost the average Class C station
$567.339 to upgrade antenna height, and it
would cost the average Class B station
$126.912 to increase power levels to the 25
kw minimum.)

In its filing, the NAB argued, among oth-
er things, that the purpose driving the reclas-
sification effort—making room for new fa-
cilitics—is already being achieved by other

WeshinglonaWelteh

Tax report. Congressional proposal to repeal so-called General Ulilities Doctrine in
current tax code "would significantly alter the form in which many businesses are
operated.” That is conclusion drawn by Dow, Lohnes & Albertson attorneys Linda Fritts
and Bernard J. Long Jr. in report distribuled last week. Doctrine is based on Supreme
Court decision that held that “corporation cannot be taxed on the distribution to its
"shareholders of appreciated property.” Under the proposed tax bill pending in Congress
{BRoADCASTING, Aug. 25). doctrine would be repealed for most corporations. According
to the report, this would result in a double tax, “once at the corporate level and once
again at the shareholder level." It could also lead the lawyers speculated, to " many new
ventures” operated as a “proprietorship or in scme form of pass-through entity, such as an
S corporation or a general or limited partnership. Where appropriate, some exisling
corporations may also choose to convert their ownership structure. Thus, when the
business is ullimately sold, only one tax will be generated.” Repeal of doctrine, report
said. would be effective for liquidations completed after Jan. 1, 1987 “or. if pursuant 1o a
plan adopted before Aug. 1, 1986, for liquidations completed after Jan. 1, 1988."

Memphis TV. In initial decision, FCC Administrative Law Judge Joseph Stirmer has
granted application of Kyles Broadcasting Lid. for new TV on channel 50 in Memphis,
denying competing applications of Burwood Broadcasting of Memphis and EAM
Broadcasting Co. of Memphis. Kyles Broadcasting prevailed on integration grounds.
General partners of Kyles Broadcasting are Gwendolyn Kyles and her son, Dwain Kyles.
She is member of Shelby State College Child Care Board. Dwain Kyles is special counsel
to Metropolitan Fair and Exposition Authority in Chicago.

means. For example, NAB noted that the
Docket 80-90 proceeding has already cre-
ated 689 new FM allotments. and about 750
petitions to amend the FM table have been
accepted by the commission since those al-
lotments were adopted. “Even if no stations
are reclassified, these potential allotments
and the 689 new facilities created to imple-
ment Docket 80-90 will still be available,”
NAB said.

The NAB also noted that the decision to
expand the AM band, providing 10 addition-
al channels between 1605 and 1705 khz,
could, according to some observers, lead to
the creation of 500 new AM stations. ~This
expansion, coupled with a host of AM im-
provements under consideration by the com-
mission, could provide the best opportunity
to provide new broadcast facilities,” NAB
said. "1t will most likely create more stations
than can be 'shoehorned™ into unprotected
areas created by reclassification.”

NAB also argued that reclassification
would create more interference, reduce ex-
isting service to listeners, and create, in
many cases. unprotected geographic areas
that are too small to accommodate new sta-
tions. “Many Class B and C stations find

themselves in a “Catch 22 situation.” NAB
said. “They must upgrade their facilities to
avoid reclassification by the commission,
but are presently unable to because of other
regulations. The commisssion’s own co-
channel and adjacent channel mileage sepa-
ration requirements would be violated by
some stations if they were forced to change
transmitter location to conform to the mini-
mum height and power requirements. Other
governmental entities, such as the FAA. lo-
cal zoning boards and state governmental
bodies also have regulations which prevent
broadcasters from upgrading their facilities.

“This burden is exacerbated by the March
1987 deadline for compliance,” NAB said.
“The commission’s three-year grace period
is inadequate and the chosen length of three
years, itself, has no rational policy basis. At
one time the commission expected to pro-
cess all Docket 80-90 applications within
three years. But it is now apparent that it will
take two to three times that long 10 process
all applications. So it the commission chose
the 1987 deadline while assuming that it
would complete the processing of Docket
80-90 applications by that time, a rational
basis for the current deadline no longer ex-
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ists.”

NAB also alleged that the FCC had ig-
nored the fact that the stations that may be
reclassified are currently providing service
beyond their predicted 1-millivolt-per-meter
contours to “large numbers” of listeners.
“Downgrading stations will remove interfer-
ence protection from these areas, reclassify-
ing listeners out of station service areas that
they have come to depend upon,” NAB said.
*“The commission insists upon this result al-

though it has not determined that the existing
stations have in any way failed to serve the
public interest or meet the needs of those
listeners beyond the | mv/m contour. The
service these stations currently provide will,
in many cases, be replaced by a ‘no man’s
land’ of interference rather than the new
broadcast service the commission wishes to
promote.”

Should the FCC decided to adhere to its
reclassification scheme, it should at least

grant waivers to stations that want to up-
grade but currently cannot because of “sig-
nificant” regulatory, technical or financial
obstacles, the NAB said. “At the very least,
such a system would give stations time to
remove obstacles to their upgrading while
the commission uses that same time to wait
and see how badly reclassification is needed
after all Docket 80-90 stations have been
licensed and the AM band is expanded,”
NAB said. O

For the Recoraoa

As compiled by BROADCASTING, Aug. 21
through Aug. 27, and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications.
ALJ—Administrative Law Judge. alt.—altemate. ann.—
announced. ant.—antenna. aur.—aural. aux.—auxiliary.
CH—critical hours. CP—construction permit. D—day.
DA—directional antenna. Doc—Docket. ERP—effective
radiated power. HAAT—height above average terrain.
khz—kilohertz. kw—kilowatts. m—meters. MEOC—
maximum expected operation value. mhz—megahentz.
mod.—modification. N—night. PSA—presunrise service
authority. RCL—remote control location. S-A—Scientific-
Atlanta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—transmitter
power output. U—unlimited hours. vis.—visual. w—uwaits.
*—noncommercial.

New Stations

New AM

®  Roswell. N.M.—Branch Ronald Smith secks 1180 khz;
I kw-D: 500 w-N. Address: Old Bitter Lakes Rd.. 88201.
Principal has no other broadcast interests. Filed Aug. 11.

New TV’s

®  Sonora. Calif.—Tower Broadcasting Corp. seeksch. 11;
ERP vis. 316 kw. aur. 31.6 kw; HAAT: 426 ft. Address: Box
49757. Los Angeles 90049. Principal is owned by Helen
Oman. It also owns KSUZ-TV Abilene. Tex. Filed Aug. 2.

®  Leesburg. Fla.—Palmetto Broadcasters Associated for
Communities Inc. seeksch. 45; ERP vis. 5,000 kw; aur. 500
kw: HAAT: 654.9 ft. Address: 1101 S. Olive Ave.. West
Palm Beach. Fla. 33401. Principal is nonprofit corp. headed
by Claude H. Rhea. Filed Aug. 20.

®  Jacksonville. Fla.—Florida Educational Television of
Duval County secks ch. 59. ERP vis. 2.529 kw; aur. 252.9
kw: HAAT: 691 ft. Address: 1120 S.W. 19th St. Filed Aug.
8.

Ownership Changes

® KLDK(FM) Soldotna. Alaska (96.5 mhz: 100 kw:
HAAT: 466 ft.)—Sceks assignment of license from Normian
Blakeley and his wife. Sally. to Gold Nugget Broadcasting
Inc. for $10. Sellers have no other broadcast interests. Buyer
is equally owned by Michael Freeman. Eugene Matthews
and Ronald G. Rink. It also owns co-located KCSY(AM).
Filed Aug. 20.

8 KBAK-TV Bakersfield. Calif. (¢h. 29; ERP vis. 1.720
kw, aur. 340 kw: HAAT: 3.730 ft.)—Seeks assignment of
license from Harriscope Broadcasting Corp. to Bumham
Broadcasting Corp. for $15 million. Seller is Los Angeles-
based group of one AM and four TV's principally owned by
Burt 1. Harris. Buyer is Chicago-based group of four TV's
principally owned by Peter Desnoes and five others. Filed
Aug. 15.

® WBGA(AM)-WGIG(FM)  Brunswick. Ga. and
WTIS(AM)-WKIR(FM) Jackson. Tenn, (WGBA: 1440 khz:
5 kw-D: | kw-N; WGIG: 100.7 mhz: 100 kw; HAAT: 452
ft.; WTIS: 1390 khz: 5 kw-D: | kw-N:: WKIR: 104.1 mhz:
100 kw: HAAT: 655 ft.)—Secks assignment of license from

Radio Station WGIG Inc. to Osborm Communications for $4
million. Seller is owned by Jim Kirk, who is also selling
KVOL(AM) Lafayette, La. (“For the Record.” Aug. 25).
and will have no other broadcast interests. Buyer is owned
by Frank Osborne. It also owns WKRZ-AM-FM Wilkes-
Barre. Pa.. and WMHE(FM) Toledo. Ohio. Filed Aug. I5.

® WCSJ-AM-FM Morris, 1lI. (AM: 1550 khz; 250 w-D;
FM: 104.7 mhz: 6.64 kw; HAAT: 208 ft.)—Seeks assign-
ment of license from Grundy Communications Inc. to Mid-
west Broadcasting Inc. for $600.000 cash including
$100.000 noncompete agreement. Seller is owned by John
W. Robinson. Edward Boehm and John Dame, who have no
other broadcast interests. Buyer is owned by Roger Cole-
man. Shelby Harbinson and William W. Hansen. Coleman is
former owner of WRAM(AM) Monmouth. lll. Harbinson
has interest in W DAN(AM)-WDNL(FM) Danville, LIl. Han-
sen is general manager of WIOL(AM)-WLLI(FM) Joliet.
1. Filed Aug. I8.

®  KLBY(TV)Colby, Kan. (ch. 4, ERP vis. 100 kw: 10 kw
aur.; HAAT: 720 ft.)—Seeks assignment of license from
Channel 4 Broadcasting Ltd. to Chronicle Broadcasting of
Wichita, Inc. for $1,382.000. Seller is equally owned by
Sam A. Lunsway; Richard L. Epard, Benjamin L. Keller
and lvan J. Stienle. It has no other broadcast interests. Buyer
is subsidiary of Chronicte Broadcasting Co.. San Francisco-
based group of four TV's headed by Frances A. Martin.
president. It is, in turn, subsidiary of Chronicle Publishing
Co.. publishers of San Francisco Chronicle. Filed Aug. 20.

u KWBE(AM)-KMAZ(FM) Beatrice, Neb. (AM: 1450
khz: | kw-U; FM:92.9 mhz; 97 kw: HAAT: 320 ft.)—Secks
assignment of license from Mia Enterprises Inc. to The MEG
Co. for $1.2 million plus 80% of accounts receivable. Seller
is owned by Gordon Bud Pentz and family. It has no other
broadcast interests. Buyer is owned by J. Taylor Monfort.
who also has interest in WDAR-AM-FM Darlington. $.C.

& WSIT(TV) Vineland. N.J. (ch. 65: ERP vis. 4,118 kw,
aur. 362 kw: HAAT: 927 ft.)—Seeks assignment of license
from Press Broadcasting Co. to Silver King Broadcasting of
Vineland Inc. for $23 million. Seller publishes Asbury Park
{N'.J.) Press and owns WMOD(TV) Melbourne. Fla., and
WILK-AM-FM Asbury Park. N.J. ltis headed by E. Donald
Lass. president. Buyer is publicly owned South Clearwater,
Fla.-based company that produces home shopping services.
It has recently purchased WWHT(TV) Newark. N.J.:
WSNL(TV) Smithtown. N.Y.. and WVIV-TV Marlbor-
ough, Mass. (“Changing Hands.” Aug. 11, and “For the
Recard.” Aug. 25) and WKIL(TV) Baltimeore (*In Brief.”
Aug. 11). Filed Aug. 19.

8 WRNB(AM) New Bem, N.C. (1490 khz: 1 kw-D: 250
w-N)—Seeks assignment of license from WAZZ Inc. 10
Word Communications Inc. for $75.000. Seller is principal-
ly owned by L. Brent Hill. It also owns co-located WAZZ-
FM. Buyer is owned by Danny K. Strange and William H.
Weatherington. It has no othér broadcast interests. Filed
Aug. 18.

® KBRK(AM)-KGKG(FM) Brookings, 5.D. (AM: 1430
khz: | kw-D; FM: 94,3 mhz: 3 kw: HAAT: 175 f1.)}—Seeks
assignment of license from Brookings Broadcasting Co. to
Dakota Broadcasting Inc. for $1.035.000, including
$117.500 noncompete agreement. Seller is principally
owned by Robert J. Reimers and Gene Platek. It has no other
broadcast interests. Buyer is owned by Raymond A. Lamb.
chairman of Dakota Bank & Trust Inc.. Fargo, N.D. Ithas no
other broadcast interests. Filed Aug. 19.

® WBZW(AM) Powell. Tenn. (1040 khz: 2.5 kw-D)—
Seeks transfer of control of Huckaba Broadcasting from
Richard C. Huckaba and his wife. Kate. to Holder Commu-
nications Corp. for $240,000. Seller has no other broadcast
interests. Buyer is publicly owned. Thomasville. Ga.-based
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group of five AM’s and six FM’s. principzlly owned by
Harold E. Holder. It is also buying KAMA(AM)-
KAMZ(FM) E| Paso and KEND(AM)-KLLL(FM) Lub-
bock. Tex. (see below). Filed Aug. 20.

® KPET(AM) Lamesa. Tex. (690 khz: 250w-U)—Secks
assignment of license from Teller Radio Corp. to West Texas
Broadcasting Co. Inc. for $150,000 cash. Seller is principal-
ly owned by Richard Schiro. It has no other broadcast inter-
ests. Buyer is owned by J. Morgan Dowdy. Charles W.
Dowdy and C. Wayne Dowdy. Filed Aug. 18.

8 KAMA(AM)-KAMZ(FM) El Paso and KEND{(AM)-
KLLL(FM) Lubbock, Tex. (KAMA: 750 khz; 10 kw-D; ]
kw-N; KAMZ: 93.1 mhz: 30 kw: HAAT: 1.080 ft.: KEND:
1590 khz: 1 kw-U; KLLL: 96.3 mhz: 100 kw; HAAT: 580
fi.}—Secks assignment of license from. respectively, El
Paso County Broadcasting Co. and Lubbock Broadcasting
Co. to Holder Communications for $10.5 million. Seller is
principally owned by James Thrash. who also has interestin
WGGP-TV Greensboro. N.C. Buyer is publicly owned,
Thomasville. Ga.-based group of five AM’s and six FM’s,
principally owned by Harold E. Holder. It is also buying
WBZW(AM) Powell, Tenn. (see above). Filed Aug. 15.

®  KISS(FM) San Antonio. Tex. (99.5 mhz: 100 kw:
HAAT: 576 fi.)—Secks assignment of license from KISS
Broadcasting Inc. to Noble Broadcast of San Antonio Inc.
for $13 million. Selter is owned by Capitol Broadcasting
Co.. two AM’s, six FM's and one TV, principally owned by
James F. Goodmon. Buyer is owned by John T. Lynch. It
operates XETRA-AM-FM Tijuana. Mex. It is also buying
WGBB(AM) Freeport-Merrick and WBAB-FM Babylon.
both New York (“Changing Hands,” July 28). WSSH-FM
Lowell, Mass. (“Changing Hands.” Aug. 4) and is also
buying WAVZ(AM)-WKCI(FM) New Haven. Conn. {sce
~Changing Hands.” page 94). Filed Aug. I5.

@ KATJ(AM) St. George. Utah (1450 khz: | kw-D: 250 w-
N}—Seeks assignment of license from C&S Broadcasting
Inc. to Color Country Broadcasting Corp. for $165,000
cash. Seller is owned by Ray Carpenter. who has no other
broadcast interests. Buyer is owned by Donald A. Bybee.
Joseph A. Kjar and Gary B. Whipple. It has no other broad-
cast interests. Filed Aug. 15.

. WPEX(AM)-WWDE(FM) Hampton. Va. (AM: 1.490
khz; | kw-D: 250 w-N: FM: 101.3 mhz: 50 kw: HAAT: 505
ft.}—Seeks assignment of license from East Broadcasting
Co. to Edens Broadcasting Inc. for $6.4 million cash. Seller
is owned by Dick Lamb and Larry Sanders. It has no other
broadcast interests. Buyer is principally owned by Gary
Edens. It owns three AM’s and three FM's. Filed Aug. 18.

®  WBLB(AM) Pulaski. Va. {1340 khz: 1 kw-U)—Secks
assignment of license from Boyd Broadcasting to B&B Me-
dia Inc. for $175.000. Seller is owned by James L. Edwards.
It has no other broadcast interests. Buyer is owncd by Robert
W. Thomas and his wife. Betty. It has no other broadcast
interests. Filed Aug. 19.

®  KYXE(AM) Selah, Wash. (1020 khz: 5 kw-D: 500 w-

N)}—Seeks assignment of license from Tri-Co. Inc. to Sun-

shine Valley Broadcasting Inc. for $325.000. Scller is owned

by Donald Harris and his wife. Carol. who have no other

broadcast interests. Buyer is equally owned by Martin Ham-

stra. George W. Akers and Gene Henderson. Hamstra owns

KWYZ(AM) Everctit. Wash.. where Henderson is sales
manager. Akers is Seattle attorney. Filed Aug. 20.

8 KCWT-TV Wenatchee. Wash. (ch. 27: ERP vis. 266.56
kw. aur. 26.65 kw; HAAT: 1.393 ft.)—Secks assignment of
license from KCWT Ltd. Partnership to Central Washington
Television Inc. for $2.3 million. Seller is principally owned
by Jerry R. Martin. It has no other broadcast interests. Buyer
is owned by Robert R. Bingham. It also owns KKFX(AM)
Seattle. Filed Aug. 19.



Facilities Changes

Applications
AM's
Tendered

8 KREL Henderson. Nev.—Sceeks CP to change city of lic.
to Winchester, Nev.: add night service 1o § kw: install DA-2;
change TL.: change freq. 1o 1290 khz. and make changes in
ant. sys. App. Aug. 1Y,

B WOMG (1520 khe) Lawrenceberg. Tenn.—Secks CP 1o
change freq. to 910 khz and make changes in ant. sys. App.
Aug. 20.

Accepied

8 KTRO (1520 kh?) Port Hueneme. Calif.—Seeks CP to
change ant. pattern und reduce day power 10 10 kw. App.
Aug. 20.

8 WOKT (1040 khz) Cannonsburg., Ky.—Sccks MP 10
change TL. App. Aug. 19.

8 KDEN (1500 khz) Doniphan. Mo.—Secks MP to change
TL. App. Aug. 25, ’

B WAMN (1040 khz) Green Valley, W, Vi.—Sceks mod. of
CP v operate transmitter by remole control. App. Aug. 21.

FM’'s
Accepted

8 KBRQ-FM (105.1 mhz) Denver—Sceks mod. of CP to
change HAAT 10 1.168.9 ft. App. Aug. 19.

B WOZN (98.7 mhz) Key West. Fla.—Secks mod. of CP 10
change TL. and change HAAT 10 990,56 ft. App. Avg. 22.
B KFXD-FM (4.9 mhz) Nampa, ldaho—Sceks CP 1o
chunge ERP to 48.0 kw und change HAAT 10 2.694.19 f1.
App. Aug. 22.

M WLUJ (97.7 mhz) Petersburg. 11l.—Secks mod. of CP 1o
change TL and move SL outside community of lic. App.
Aug. 19,

B WEWZ (107.7 mhz) Elwood. Ind.—Sccks CP 1o change
HAAT to 328 1. App. Aug. 19,

B WGRX (100.7 mhs) Westminster, Md.—Sceks CP o
make changes in ant. sys. App. Aug. 22.

B WZ0U (94.3 mhz) Boston—Secks CP 1o change ERP 10
7.9 kw. App. Aug. 19,

8 WHEM (93.1 mhs) Springficld, Mass.—Sceks CP 1o
change ERP to 13 hw. App. Aug. 22,

8 WKIC (104.7 mhz) Tawas City. Mich.—Sccks mod. of
CP w change TL: change ERP 10 530 kw, and change HAAT
1o 492 fi. App. Aug. 19,

8 WDGE (101.7 mhz) Sarunac Lake. N.Y.—Secks mod. of
CP w change TL: change ERP to 2.2 kw. and change HAAT
to 388.35 ft. App. Aug. 22

8 KMOD-FM (97.5 mhs) Tulsa. Okla.—Secks CP 1o install
aux. sys. App. Aug. 22,

8 *WBMR (9).7 mhe) Telford, Pa.—Secks mod. of lic. o
move SLoautside community of lic. w 324 Fairhill Road.
Hatfield. Pa. App. Aug. 19.

B WSBA-FM (103.3 mhz) York. Pa.—Sccks CP to instal]
aux. sys. App. Aug, 19,

8 WEVA-FM (1015 mhz) Fredericksburg, Va.—Seeks
mod. of CP 1o change TL and change HAAT 10 387.7 fi.
App. Aug. 19,

TV's
Accepled

8 WGEI (ch. 47) Tuscumbia, Ala.—Secks MP 1o change
ERP to vis. 4,385 kw. aur. 438.5 kw: chunge HAAT 10 1 .068
fi.. and change TL. App. Aug. 22.

8 KPOM-TV (ch. 24) Fort Smith. Ark.—Secks CP 10
change ERP 1o vis. 4.349 kw, aur. 434.9 kw. App. Aug. 22.
& KFAA (ch. 51) Rogers. Ark.—Secks MP o change ERP
to vis. 200.9 kw. aur. 20.1 kw: change HAAT 10 341.78 fi.,
and change TL. App. Aug. 22.

8 WZGA (ch. 14) Rome. Ga.—Secks MP to change ERP to
vis. 5,000 kw, aur. 500 hw: change HAAT to0 918 fi.. and
change TL. App. Aug. 22,

8 WRBT-TV (ch. 33) Baton Rouge—Sceks CP o change
ERP 10 5.000 kw. aur. 1.000; change HAAT to 1,713 ft.. and
change TL. App. Aug. 22.

B *KCPT (ch. 19) Kansas City. Mo.—Seeks CP 1o change
ERP 1o vis. 1.137.6 kw. App. Aug. 22.

8 WWCP-TV (ch. ) Johnstown. Pa.—Secks MP to move
SL outside community of lic. App. Aug. 22.

Actions

AM's

n KNWA (1600 khz) Bellefome. Ark.—Granted app. 1o in-
crease day power to 5 kw and make changes in ant. sys.
Action Aug. 15,

u KBCB (760 khz) Overland Park. Kan.—Rcturned app. to
increasc power 1o 6 kw. Action Aug. 19.

8 KSWM (940 khz) Aurora. Mo.—Granted app. to change
city of lic. to Republic. Mo.: add night service with § kw;
increase day power to § kw: install DA-2: change TL. and
make changes in ant. sys. Action Aug. 18.

@ KOB (770 khz) Albuguerque. N.M.—Granted app. to
operate experimental synchronous station at Santa Fe,
N.M.. simultancously with primary KOB facility at Albu-
querque on sume frequency, 770 khz, but with 230 w. Action
Aug. 13,

8 WMIC (660 khz) Sandusky. N.Y.—Grantcd app. 1o make
changes in ant. sys. Action Aug. 15.

# WGSP (1310 khz) Charlotte. N.C.—Granted app. to add
night service with 1.6 kw and install DA-N. Action Aug. 18.
a KRKX {1010 khz) Milwaukee. Ore.—Granted app. 1o
change power to 4.5 kw. change TL. and make changes in
ant. sys. Action Aug. 18,

FM’s

B WQZX (94.3 mhz) Greenville. Ala.—Granted app. to
change ERP 1o 1.75 kw and change HAAT 10 4]0 ft. Action
Aug. 14,

8 KKLT (98.7 mhz) Phoenix—Dismissed app. to change
TL: change ERP 10 100 kw. and change HAAT to 1.795 ft.
Aclion Aug. 15.

8 KFIG-FM (101.1 mhz) Fresno. Calif.—Granted app. to
change TL: change ERP 1 5.4 kw. and change HAAT to
1.42] fi. Action Aug. 14,

8 KKQX (106.3 mhz) Wideficld, Colo.—Granted app. 10
change TL: change ERP 10 .07] kw. and change HAAT to
1.987.35 fi. Action Aug. 14.

8 WULF-FM (959 mhz) Alma., Ga.—Granted app. to
change TL. Action Aug. 13.

8 WLRZ (100.9 mhz) Peru. 1Il.—Granted app. to change
TL: chunge ERP 10 1.15 kw, and change HAAT 1o 518 fi.
Action Aug. |18,

B *WJHS (91.5 mhz) Columbia City. Ind.—Granted app. to
change ERP 1o 2.63 kw and change HAAT to 219.1 ft.
Action Aug. 13.

8 WYCA (92.3 mhz) Hammond. Ind.—Granted app. to
change ERP 10 50 kw and change HAAT 1o 492 ft. Granted
separale app. 1o install aux. sys. Actions Aug. 19.

8 KRDI-FM (100.9 mhz} Decorah. lowa—Granted app. 10
change TL and change HAAT 10 200.08 fi. Action Aug. 19.
B KQNS-FM (95 .9 mhz) Lindsborg. Kan.—Granted app. 10
change TL and change ERP to 1.3 kw; chunge HAAT 10 455
fi. Action Aug. 18.

B *KMUW (89.1 mhz) Wichita, Kan.—Granted app. 1o
change ERP to 100 kw and change HAAT to 439 ft. Action
Aug. 14,

B WBKR (92.5 mhz) Owensboro. Ky.—Granted app. 1o
change TL: change ERP 10 91.4 kw. and change HAAT 10
1.049 ft. Action Aug. 14

8 WVBF (105.7 mhz) Framingham, Mass.—Granted app.
1o chunge ERP 1o 13.8 kw and change HAAT 1o 954 .48 fi.
Action Aug. 18.

8 WGHN-FM (92.1 mhz) Grand Haven. Mich.—Granted
upp. to change HAAT to 246.98 ft. and make changes in ant.
sys. Action Aug. 18.

B WWKZ (103.5 mhz) New Albany. Miss.—Granted app.
to ¢change HAAT to 1,003.68 fi. Action Aug. 13,

® KLSI (93.3 mhz) Kansas City. Mo.—Granted app. to
change HAAT 1o 1.066 fi. Action Aug. 14.

8 KZMT (101.1 mhz) Helena, Mont.—Granted app. 1o in-
stall aux. sys. Action Aug. 13.

8 KLKT (100.1 mhz) Incline Village. Nev.—Granted app.
to change ERP 1o .8 kw. Action Aug. 13.

 *KNYD (90.5 mhz) Broken Arrow. Okla.—Granted app.
tochange TL; change HAAT 1o 1.638 ft.. and make changes
in ant. sys. Action Aug. 8.

8 WHGM (103.9 mhz) Bellwood. Pa.—Returned app. 10
change ERP (0 .39 kw. Action Aug. 15.
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8 KXWT (104.7 mhz) Burkburnett, ‘lex.—Granted app. to
change HAAT 1o 1.015.49 fi. Action Aug. 14,

& *WNHS (88.7 mhz) Chesapeake. Va.—Returned app. to
change TL; change ERP (o 20 kw: change HAAT 10 185.65
ft.. make changes in ant. sys. Action Aug. |5.

¥ KQQQ-FM (104.9 mhz} Puliman. Wash.—Granted app.
to change TL: chunge ERP 10 50 kw: and change HAAT 10
1.669 ft. Action Aug. 13.

B WSEY (96.7 mhz) Sauk City. Wis.—Granted app. to

change ERP 10 1.78 kw and change HAAT 1o 429.35 ft.
Action Aug. I8,

TV's

8 WIKS (ch. 17) Jacksenville, Fla.—Granied app. to
change ERP to vis. 5.000 kw. aur. 500 aur. and change
HAAT 10 997.78 f1. Action Aug. 15.

8 KHCA (ch. 41) Alexandria. La.—Granted app. to chunge
ERP10 vis. 205 kw, aur. 20.5 kw: change HAAT 10 297.2 11..
and change TL. Action Aug. 15.

In Contest

Aeview board made following decisions-

 Sanibel. Fla. (Hillebrand Broadcasting Inc.. ct al) FM
procceding. Upheld decision of presiding AL) and granted
joint request for scitlement agreement to dismiss apps. of
Gumbo Limbo Broadcasting Inc. and Riviera Communica-
tions-Sanibel Inc. and granted Hillebrand s app. for new FM
station at Sanibel. By order. Aug. 1.

B Venice, Fla. (Holiday Group and Venice Broadcasting
Corp.) TV proceeding. Scheduled oral argument for Sept. 12
on exceptions 1o initial decision of ALJ Walter C. Miller
granting app. of Venice Broadcasting for new TV station at
Venice. denying competing app. of Holiday Group. Each
party has 20 minuies for argument. Holiday may reserve pant
of its time for rebuttal, By letter. Aug. 5.

® Jacksonville. Tex. (George Edwuard Gunier and Kirk
Broadcasting Co.) FM proceeding. Granted petition to set
aside initial decision of presiding ALJ and remand for further
proceedings consistent with review board opinion and for
preparation of supplemental initial decision as warranted.
By MO&O. Aug. 14.

8 Danville. Va. (Haughton Partnership Lid.) TV procced-
ing. Granted Haughton's appeal from final ruling and rein-
stated its app. for new TV station at Danville. By MO&O.
Aug. 13.

AlJ John M Frysiak made foltowing decision

8 Rock Hill. §.C. (Moore Broadcast Industries Inc.. et al)
TV proceeding. Granted motion by Urban Broadcasting Lid.
und dismissed its app. with prejudice. By order. Aug. 8.

ALJ Joseph P Gonzalez made foliowing decisions

8 Minneapolis (Vision Broadcasting Corp.. et al} TV pro-
ceeding. Granted motion by Vision Broadeasting to enlarge
issues against Metro Program Network Inc. to determine if
Metro violated commission rules by seeking to transfer its
CP for station WCCU-TV and whether ils intcgration pro-
posal was made in good faith. By MO&O. Aug. 14,

8 Arlington, Tex, (Charisma Broadeasting Corp.. et al) TV
proceeding. By separate orders: granicd motion by Arling-
ton Communications Inc. and dismissed its app. with preju-
dice: granted scparate motions by Criswell Center for Bibli-
cal Studies and MPC-TV and dismissed their apps. with
prejudice. By orders. Aug. 11,

ALJ Edward Luton made Ioliowing decision:

8 Ventura, Calif. (Channel 4| Limited Partnership. ctal) TV
procecding. Granted joint motion by partics in procecding
and dismissed with prejudice app. of Channel 41 for failure
to prosccute. By order. Aug. 13.

ALJ Walter C Miller made following decision

® Nekoosa and Biron. Wis. (Nekoosa Broadcasting Co. and
Muargaret E. Maney) AM proceeding. Granted joint request
for settlement agreement and dismissed Maney's app. with
prejudice; granted app. of Nckoosa Broadcasting for new
AM facilities at Nekoosa. and terminated proceeding. By
MO&O. Aug. 12.

ALJ Richard L. Sippel made lollowing decisions:

® Frecdom. Calif. (Freedom Community Broadcasting Inc. .
et al) FM proceeding. Granted motion by Freedom Commu-
nity and dismissed its app. with prejudice. By order. Aug. 7.
& Greenville. N.C. (Community Service Telecasters Inc. . ¢t
al) TV proceeding. Granted motions by East Coast Media



and Community Service Telecasters and dismissed with prej- Existing FM WELQ Charles J. Saltzman, Hertiord, N.C.
udice app. of Winard Broadcasting for failure 10 prosecute. ‘ KZAA Arawhead Braadcasting Inc.. Comanche.
By MO&QO. Aug. 12, KHYI KLTY Statewide Broadcasting of Dallas Inc. o
Arlington, Tex
KYCS Faith Broadcasting Corp.. Bock Springs,
Call Letters Grants Wy
Call Assigned fo Existing AM's
Applications NewJAMS KJAA KNTS KNTS Broadcasting Co.. Mesa. Ariz.
Cail Sought by - KFRP J & K Broadcasters. Rocklin, Calif KGMG KNWC Par Broadcasting Co.. Oceanside,
New FM's WLJH Louis J. Harding and Harold R. Harding. SN
Petal, Miss. KIAP KZON Leo Kesselman, Santa Maria, Calit
‘WOLR Christian Family Cinema Inc.. Brantord, Fra — WAOS WCKZ CP Communications Inc., Austeil,
KRGN Alkins Broadcasiing. Amarillo, Tex. Ga
Existing AM's KCEZ Y95 Radio, Camden. Ark. WFHM WDVL Clear Communications Inc.. Vineland
KBCY Merced Communications, Merced, Calit N.J.
KNZS KMFO KMFO Redio Inc.. Capitola. Calif. Wyl Port Charlotte Educational Broadcasting KRRZ KKOA Dakota Radio Inc.. Minot, N.D.
WKXF WSTL Bass Broadcasting Co.. Eminence, Ky Foundation, Port Charlotte, Fla. WMBG WQSF Richmond Radio. Williamsburg, Va.
Existing FM's
b WANY WMLS-FM Action Communications Enter-
e rv I C e S prises Inc.. Sylacauga. Ala
KGMG-FM KGMG Par Broadcasting Co.. Oceanside,
Catit
AERONAUTICAL CONSULTANTS FCC ON-LINE DATABASE
Towe A LOCATION HEIGHTL.STUDIES @ KIEZ KKBZ-FM Lou Schurrer. Santa Pauia, Calit
FAANEGOTIATIONS d a ' awo p' d WZRC WYEN Viali-West Enlerprises Inc., Des
JOHN CHEVALIER. JR Allocation/Terrain Studies Plaines. Il
AVIATION SYSTEMS, INC. AM @ FM o TV @ LPTV @ ITFS
ey . 45?87 Rugby A\GD ggg?foo KEYV KUDO Quailtty Broadcasting Co.. Las Vegas
ROLLNG HILLS ESTATES CA 90274 ethesda, WK . .
RC AL T (301) 652-6822 18003685754 WvLT QV Clear Communications Inc., Vine
land, N.J.
R WQHT WAPP Emmis Broadcasting Corp. of New
301-731-5677 commu: Complete Listing ‘01.“‘ York, Lake Success. N.Y
cosocenn Facin, N
Des-ga b intisiieron h Y ‘J KWBX KJIl University of Qregon Foundation. Bend.
-
cAlL LETTERS W
systems Ltd. Call Letter Systems KLZX KSEJ Bountiful Broadcasting Inc.. Bountitul
PHIY 4nnepoi- s ASED Suie 301 P. O. Box 13789 Utah
myattaeiie Mesgtang 20588 Jackson. MS 39236-3789
{601} 981-3222 Existing TV
WSYT WKAF Thomas .. Fiatley, Syracuse. N.Y,
C I Ci = No Marjtime Call
BROADCAST DATA SERVICES — T
Compulerized Broadcast Service A"AIIIVABIIB L
including s Summary of brecadcasting
Data Base/Allocation Studies
Terrain Profiles w%éulﬁLAp%LEJ:;E%TR as of May 31, 1986
A Div. of Moffer. Larson & Johnson, Inc. e
(703) 841-0282 575 Lexington Averwe  New York, NY 10022 [ i
(212} 371-4828 Service On Air CP’s Total*
Commercial AM 4.838 170 4958
- Commercial FM 3917 418 433
1 i . 1,420
mm, mc, Stephen Raleigh Educahona‘l M 1.247 ;;:13 -
Connector Supplier Broadcast Services J"I‘a‘ R"‘I‘d'c’ 10.002 & ‘1‘233
o th? Broadcast Industry Full Service Yechnical Consulting EMINS21of 7] i
Kings/ITT Cannon Specialists In Audlo & RF Systems
67 Jetryn Bivd. E. Facillty Design & Installation Commercial VHF TY 547 23 570
Deer Park, N.Y. 11729 PO:[Box %r?g&g’; 514065 Commercial UHF TV 415 222 637
(516) 2424700 Educational VHF TV 13 3 116
Educational UHF TV 187 25 212
. —_— - Toial TV 1262 273 1535
UNUSED media COMMU(’IIEO!IOM 1n<.
COMPLETE ENGINEERING NEEDS VHF LPTY 248 74 322
CALL GI;E_'ETERS FCC Intormatior  Allocations AM. UHF LPTV 160 136 296
FM, LPTV ® Terrain Studies ® Frequency Studies &
S Field Eng»neenr;g * Research & ) Total LPTV 408 210 618
a awop o PO. Box 377%2
hreveport, La 71133-7732 VHF transiators 2.869 186 3.055
1-800—368-5754 ‘ i
Call (318) 746-4332 UHF translators 1.921 295 2.216
=T ITFS 250 114 364
RADIOSTAT ocamises DON'T BE A STRANGER Low-power auxiliary 824 0 824
WE SURVEY TO PIRD YOUR AUDIENCE 3 TV auxiliaries 7.430 205 7.635
. . . To Broagcasting's 191 781" Readers
e ::;s:z:::':‘:: M Display your Biofessional or Servce UHF transtator/boosters 6 0 6
- SALES STARR.BACK UP CONSULTING SERVICE™ FULL YEAR S_:t’:enTe:/e 5';:::"025:::‘5 b;n;lagg:‘;gg Experimental TV 3 5 8
AMERICAN TELESURVEY NErwchK. INC. o Remote pickup 12.338 53 12391
807 COURT ST. * MARYVILLE, TN 37801 *19B2 Readership Survey showing 52 h p
CONTACT: Ted DelaCourt  $15.932.0404 readers D:r C(r)DY‘ "l = B A &5 TES S
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Professional Cards

A.D. RING & ASSOCIATES, P.C.

CONSULTING RADIO ENCINEERS
Suite 500
1140 Nineteenth S5t., N.W.
Washington, D.C. 20036
(202) 223.6700
Member AFCCE

mwrm
- Corporation
a5 o

CONSULTING  ENGINEERS
7901 YARNWOOD COURT
SPRINGFIELD VA, 22153

(7031569 - 1704
MEMBER AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St. NW_ Suite 606
Washington. D C 20005
1202) 296-2722

Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St N.w,, Suite 703

(202) 783-0111

Washington, 0.C. 20003
Member AFCCE

SILLIMAN AND SILLIMAN
8701-Georgia Ave. =805
Sitver Spring. MD 20910

ROBERT M. SILLIMAN. P.E.

(3011 589.8288
THOMAS B. SILLIMAN. P.E.
(812) BS53.9754
Member AFCCF

Moffet, Larson & Johnson, Inc.
Consulting Telecommunications Engineers

1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500
Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD 20904

Q 301 384.5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENCINEERS
Box 68, International Awrport

San Francisco. Calfornia 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9232 Ward Parkway. Suite 285
816-444-7010
Kansas Cily. Missour 64114

Membes AFCCF

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St. N.W.
Washington OC 20036
{202) 659-3707
Memoer AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineerng Consultants
Complete Tower and Rigging Services

“Serving the Broadeast Indusiry
Jur over 50 Vears”

Box 2727 Bath, Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Apphcanhiors ang Fietg Engineening
Cmpulenzed Frequency Sufveys
3137 W. Kentuchy Ave.—B80219
(303) 937-1900

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,

& Associates, Inc.
Broadcast Engineenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING 8 ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212) 246-2850

Mullaney Engineering, Inc.

Consulting Telscommunicetions Enginsers

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave, NW,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers

FwW HANNEL. PE
PO Box 9001 Peoria, IL 61614
(309) 691.4155

Member AFCCE

STRUCTURAL SYSTEMS
TECHNQLOGY, INC.
MATTHEW ). VLISSIDES. PE.
PRESIDENT
TOWERS, ANTENNAS. STRUCTURES
New Tall Towers. Existing Towen
Studies. Analysis. Design Modifications.
Inspections. Ereclion. Ele,
6867 Elm Si.. McLean. YA 22101 {703} #56-9765
Member AFCCE

C. P. CROSSNO & ASSOCIATES

Consuiting Engineers

£.0. Box 18312
Dallas, Texas 75218

{214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills. M| 48013
{313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

Consuiting £ nginrery
AN T Ty BTy Caty
POST OFFICF 80N 70N
FOLSOM, CALIFORNIA 95630
{9186) 933-5000

R.L. HOOVER
Consulting Telecommumications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Member AFCCE

SHERMAN & BEVERAGE
ASSOCIATES INCORPORATED

CONSULTING &
FIELD SERVICES

P.O Box 770
WILLIAMSTOWN, NEW JERSEY
{609) 728-2300 08094

LAWRENCE 1. MORTON
ASSOCIATES

23671 SUPEMOR LANE

LASE FORS! CALEORNIA 92630

ma

R IE

LAWRENCE L. MORTON, E.E.

AM o FM « TV
APPLICATIONS « FIELD ENGINEERING
ANTENNA BROADBANDING FOR AM STEREQ

SELLMEYER & KRAMER, INC.
CONSULTING ENGINEERS

J.S. Selimeyer, PE.. S.M. Kramer, PE.
APPLICATIONS * FIELD ENGINEERING

PO. Box 841 Mckinney, TX 75069

CLARN NCE M REVI WAGE
COMMUNICATIONS TECHNOLOGIES INC
BROADCASY ERGINEFRING CONSULTANTS
SWUITE 9, 123 CRLE- HOAD
MOUNT OLLY NJ (80

®O 722 00O

PAUL DEAN FORD
BROADCAST ENGINEERING CONSULTANT

RR. 12, Box 379
WEST TERRE HAUTE, INDIANA 47885

#*Teletech Inc.
BROADCAST CONSULTANTS AND ENGINEERS

* FCC Apt carors ara Fiec Fignestng

* Freauer ¢y Sean 1i0s ara Coued naton
= Towe Ev o ind Y ivenar ¢

«Fac '+ Deagr ma Cone™uc on

214-542-2056 214-548-8244 :
(714) 859-6015 Membe: AFCCE 812-535.3831 Comtact - 200w en e
(4°3) 56. 68/3 De.rborn w 183

D.B. COMMUNICATIONS, INC.

BroadcasVRCCicellular/satellite
Telecommunications Consultants

4401 East Wesl Highway, Suite 404
Bethesda, Maryland 20814
(Located in Washington. D C Area)
301) 654-0777
conlact: Darrell E Bauguess

George Jacabs
& Associates, Inc.
Consulting Broadcast Enginesrs
Domaestic & International
Member AFCCE
8701 Georgia Ave.

Sulte 410 sil Spei MO
(301) 587-8800 e Scatol

EVANS ASSOCIATES

Au-rlu TV-CATWTFS—S-(MITR-

215 N. Green Bay Rd.

THIENSVILLE WISCONSIN 53092
242-6000
Membel AFCCE

DON'T BE A STRANGER

To Broaadcashing's "9' "B*'* Reaqers
Dsptay your Protessional of Service
Carg here It wil' na seer by stat or ang
canie TV sysiem owners and aeCision
makelrs

©1982 Aeagers~ip Survey showing & 2
readers pel copy

EDM & ASSOCIATES. INC.

B/¢asl-AM-FM-TY.LPTY.ITFS. Translator
Frequency Searches & Rule Makmgs
C/Carniae-Cellular. Satelhtes
MMOS, P/P Mitrowave
1234 Mass. Ave., N.W., Suite 1006
Washington. .C. 20005 Phone (202) 639-8880

Member AFCCE

contact
BROADCASTING MAGAZINE
1735 DeSales St. N.w.

Washington, D. C. 20036
{or avaliablililes
Phone: (202) 638-1022

LECHMAN & JOHNSON

Tetecommunic alions Consullants

Apphcetiont - Fiold Enginearing

2033 M Street NW Suite 702
Washington DC 20036

{202) 775.0057
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Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

General sales manager wanted for New York City sub-
urban FM in the fastest growing area. Potential unlimit-
ed. Salary/commission plus possible equity. Rush com-
plete resume:Box H-94, EOE.

Well established small market A/F combo in Alpena,
Michigan needs manager. Reply to: President, Mid-
western Broadcasting Co., Box 472, Traverse City, MI
49685. EOE.

General sales manager: Group owner with solid orga-
nizational background and commitment to employee
recognition has immediate opening at top rated Mid-
west AM/FM combo. Must have provern success re-
cord with minimum of five years radio sales. previous
sales management preferred. Salary plus bonus, ex-
cellent benfits. Send resume, history of success, and
income requirements to General Manager, PO Box
24551, Omaha, NE 68124. EQE, M/F.

General manager; Needed for attractive small market
station in North Carolina. Perfect for salesman looking
to move up for first big break. Finally get to run your
own AM/EM combo. Salary plus benefits. EOE. Send
resume o Box H-86.

General manager: North Florida small market AM/FM
located between Tallahassee and Panama City. Ener-
getic. proven sales ability, and able to hire, train and
motivate. Resume, references, and salary history. Con-
tact Harry Hagan, 904—584-2373, PO. Box 821, Perry,
FL 32347,

A small market AM/FM, (FM, adult contermporary) in
Ohio needs an aggressive general manager. |f you
have Iots of drive and want to grow, this is the postion
for you. Salary is commensurale with experience and
track record. Write to: Box J-13.

Promotion manager. Perrenial full-service leader, 57
WSYR. Match the community with marketing, advertis-
ing and station promotions. Creative individual with the
ability to motivate others. Must be self-motivated, reli-
able, and organized with excellent follow through abili-
ty. This is much more than just contest postion. No
phone calls please. Resume, cover letter and brief de-
scription of your strengths to Elizabeth Brown, Promo-
tion Manager, 2 Clinton Square, Syracuse, NY 13202,
ECE.

Gulf Coast powerhouse needs GSM on way up. Top
organizational skills required. Send complete details
and resume. Box J-21.

HELP WANTED SALES

Colorado ski resort looking for sales manager for
AM/FM. Must be experienced, organized, aggressive,
creative, and able to motivate. Send resume and salary
requirements to Box H-18.

Group operator looking for experienced A.E. with
good advancement possibilities in stable west Texas
market. Send resume to PO. Box 6752, Lubbock, TX
79493,

Aggressive salesperson wanted for AM/FM comboin
growing midwest market. lilinois. Established list. If
you're experienced, Great! If not, you'll learn from us.
Send resume to: Attn: J. McCullough, WLPO/MWAUJK,
P.O. Box 215, La Salle, IL 61301, EOE, M/F.

Top rated KBRS in NW Arkansas seeks professional.
Sales manager opportunity for right person. Send his-
tory and resume 1o Randy Prichard, GM, KBRS, 2307
hiway 71 N., Springdale, AR 72764. EOE/M-F.

GSM/SM (California daytimer - SF area) to sell, recruit,
train sales staff, to implement prometions,, merchan-
dising community programs. Salary commensurate.
Box H-95.

5,000 watt 24 hour in top 100 market seeks proven
salespeople. 30% commission against $500 weekly
draw for right people. Resume in confidence to Gary
Ballard 301 Davidson Bdg. Bay City, Ml 48708,

Hottest station & market in the Southeast!..Just vot-
ed station of the year! WROQ-FM CHRMWAES-AM Ol-
dies is expanding again! We are happy with our current
sales team...looking for additional player of excellent
rmanagement caliber. $50,000 - $60,000; with unlimited
future income. 4-5 years minimum experience. Tell us
why! Patrick Foy, WROQ/WAES Radio, 400 Radio Road,
Charlotte, NC 28216. EQE.

Experienced radio salespeople needed for rapidly
expanding public broadcast company now in several
Southern markets, with more stations on the way. Grow
with us. We're people-oriented. Top pay and benefits.
EOE. MF. Send resume to: Mark Bass, Holder Commu-
nications Corp, P.O. Box 25855, Tampa, FL 33622.

General sales manager. KDKB-FM Phoenix, Arizona
is looking for a leader in sales professionalism who can
make things happen. A strong background innational,
local and new business developement is a must. All
inquires held in strictest confidence. Send complete
resume with references to Tommy Vascocu, Sr. VP/GM,
KDKB. 1167 West Javelina, Mesa, AZ B8S5202.
KDKB/Sandusky Newspapers. Inc., is an EOE. No
calls please.

General manager: WAZL/AWWSH Hazelton, PA. Ag-
gressive broadcast group for general manager or top
sales manager to continue growth and success of lzad-
ers in market. Sales oriented, likes to get involved in
community projects, ability to motivate staff. Salary and
attractive performance incentives. Replys in strict con-
fidence. Send resume, salary, history lo: Ronald Augh-
inbaugh, WAZL/WWSH, Hazelton National Bank Build-
ing, Hazelton, PA 18201,

Local sales manager. If you are presently in sales
management in a small or medium market and are
ready to move up to Baton Rouge! Youneed totalk to us
today! We have a newly created position of local sales
manager offering excellent income, great working con-
ditions & a considerable perk package. Call today and
askfc _eneral sales manager. 504—292-9556. WKJN-
FM is an EOE.

Program director for Nationwide Communications'
WGAR FM/AM. One of America’s biggest and best
broadcast groups needs major market skills for this
country powerhouse combo, Tape and resume to: Bill
Weller, General Manager, WGAR FM/AM, 9446 Broad-
view Road, Cieveland, OH 44147, NCl is an equal cp-
portunity empioyer.

Q106-WJXQ-FM is mid-Michigan CHR powerhouse
serving Lansing, Battie Creek and Jackson. Immediate
sales openings in 2 of our regional oftices for aggressive,
career-oriented rep whase "closing” raliois superb. Send
resume to Jack Alix, President and GM. WJXQ-FM, 1700
Glenshire Drive, Jackson MI 49201, EOE.

Florida: (Central) 5 kw AM with no FM's selling in this
150,000+ population market. Close to Orlando.
Tampa & both coasts. Beautiful area, mostly water. Po-
sition can be yours if you can prove lo new owner you
can sell. Only format of it's kind in market. Big incen-
tives. Box J-10.

Southern New England medium market leader needs
one hitter to complete staff. Right super salesperson
will work into sales manager position. Pick up "on air”
list and new accounts. Your income and litestyle will
grow with our major new group. EOE., M/F. Box J-8.

Katz Broadcasting is [0oking for an account executive
who makes things happen. Is the customer number
one with you? Do you strive to be the best? Do you
enjoy taking chalienges? Are you able to set priorities
and develop strategies for your activities? If so, radio
station K95FM can offer you an exciting opportunity, We
are a rapidly growing, Tulsa, Oklahoma radio station,
offering the newest and most comprehensive sales
training and technology. We offer unlimited income po-
tential, an innovative environment focused on excel-
lence, incentives and recognition based upon your in-
dividual success, and a chance 10 join a company with
arecord of success and a sense of purpose. If you feel
you have the talent... act now! Call Laura Burklund
800—228-2271. Katz Broadcasting is an equal oppor-
tunity employer.

Sales manager WORQ 102 FM in Southeastern Con-
necticut seeks sales manager to oversee strong local
sales department and service established account list.
Radio experience required; management background
preferred. Great opportunity at successful "Classic
Hits” station in healthy marketplace. Future growth po-
tential. Send letter and resume to Karen A. Quinn,
VP/Sales, WORQ, P.O. Box 97, Mystic, CT 06355. EOE.

Experienced radio salespeople needed for rapidly
expanding public broadcast company now in several
Southern markets, with more stations on the way. Grow
with us. We're people-oriented. Top pay and benefits.
EOE. MF. Send resume to: Mark Bass, Holder Commu-
nications Corp, PO. Box 25855, Tampa, FL 33622.

HELP WANTED ANNOUNCERS

Morning man. prestigious dominant station medium
market near major eastern markets, MOR AC, top
news, sports, features, heavy commercial 10ad, warm
personality. Benefits. Resume to: Box H-48.

California top 75 gold/A/C seeks dues-paid morning
entertainer with creative selling and production skiils.
Structured format, pro organization. Send your best air
check and resume to: Gary Conard, Box 260, Bakers-
field, CA 93302.

Florida: (central) Christian format, new owner, new
equipment, close to Orlando, Tampa & both coasts. T&
R to Stoehr Communications Corp. PO. Box 2360, Pin-
ellas Park, FL. 34290.

Fine arts producer/announcer: for public classical
music staticn serving Des Moines and central lowa.
Primary responsibility for 5pm to midnight shift, Mon-
days through Fridays. Two years fulltime radio exper-
ience, preferably public radio, required with emphasis
on fine arts production and announcing. B.A -level de-
gree with fine arts and music emphasis is preferred.
Appropriate experience can be subslituted. Salary
$19,488 with strong university benefit package.
EQE/AA. Resume with references and tape to: Doug
Brown, Manager, Arts & Performance, WOI-AM-FM,
lowa State University, Ames, 1A 50011. Deadline: Sep-
tember 12, 1986.

HELP WANTED TECHNICAL

Director of engineering. Must be familiar with studic
construction and 2-way aircraft installation. Extensive
travel required for national network operation. Looking
for a motivated self-starter. Send resume to Jack Va-
linski, Metro Traffic Control, 4828 Loop Central Drive
800, Houston TX 77081. EOE.

Florida: Central, medium market, beautiful area close
1o Orlando, Tampa & both coasts. Must be able to
entirely rebuild this Skw AM with new equipment and
announce too. $15,000 to start, contact new owner.
Box J-11.

Production engineer/technician. £/T, Civil Service.
For closed circuil radio service for the blind. Responsi-
ble for installation, operation, repair and maintenance
of all broadcast and recording equipment. Some on-air
announcing. Associate degree in electronics: two
years experience with broadcast equipment required.
$20,105. Please send letter & resume by Seplember 8,
1986 to: Henry Carlesimo. Personnel Director, NJ De-
partment of Education, CN-500, Trenton, NJ 08625.

HELP WANTED NEWS

Radio news director KWMU, St. Louis’ NPR station, is
looking for a news director. Undergraduate degree in
journalism, speech communication. of related area
and 2 years of experience in news broadcast neces-
sary. Additional news experience in broadcasting and
Masters degree are desired. Application deadline:
September 8, 1986. Send resumes to: University of
Missouri-St. Louis, Personnel Office, 8001 Natural
Bridge Road, St. Louis, MO 63121. The University of
Missouri is an equal opportunity employer.

S.E. NY AM/FM: Immediate opening in three person
news department. Experience necessary Interest in
sports helpful. Tape and resume to : News Director,
WBNR/MWSPK FM, Box 1703, Poughkeepsie. NY 12601.
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Sports reporter. Aggressive sports reporter to compli-
ment. WCCO Radio’s extensive commitment 1o sports
and sporls programing. Five-day work week will in-
clude weekends. College degree and prior radio
sports experience helpful but not necessary (newspa-
per or television experience okay). Some air work. Sub-
mit resume and tape to Curtis Beckmann, WCCO Ra-
dio. 625 Second Ave. So.. Minneapolis, MN 55443,
EOQE.

Radio news director, KWMU. St Louis’ NPR station is
looking for a news director. Undergraduate degree in
journalism, speech communication. or related area
and 2 years of experience in news broadcasting are
necessary, Additional news experience in broadcast-
ing and Maslers degree are desired. Application dead-
line: September 15. 1986. Send resume to : University
of Missouri-St.Louis, Presonnel Office. 80001 Natural
Bridge Road. St Lows. MO 63121, The University of
Missoun is an egual opportunily employer.

Morning Edition host/producer. Sacramento, Caiifor-
nia. Top rated NPR affiliate seeks host for local seg-
ments of KXPR's Morming Edition including writing and
voicing newscast/feature segments, cover local and
stale governmental affairs to produce aclualities,
voicers and features for use on Morning Edition. Mini-
mum 3 years full-time experience as on-air talent and
reporter/producer for news program. Bachelors de-
gree in journalism. communications or related field.
Daily board shift. 4:30 am. to 8:00 am., Monday
through Friday. Operation for all broadcast related
equipment. KXPR s licensed to California State Univer-
sity. Sacramento and serves Sacramento and eight sur-
rounding counlies. Above national average salary and
excellent employer paid benefits plan, Deadline Sep-
ternber 15th or until position is filled. KXPR is an
EOE/AA employer. Women and minorities are encour-
aged lo apply. Send non-returnable cassette sample of
newscasl and fealure production (no more than 5 min-
utes each), or live ME aircheck, cover letter, resume
and 3 references with phone numbers lo: Morning Edi-
tion Search, KXPR/Hornel Foundation, California State
Universily. Sacramento. 6000 J Street, Sacramento. CA
95819

News director. Award winning all news station with
news staff of 25 seeks a journaliszadministrator to su-
pervise operations. Reporting/ediling experience and
excellent news judgement essential; familiarity with all-
news operation helpful. Successiut applicant will have
strong interpersonal skills, ability tc manage budget,
and insight into the potential of ali-news radio. A rare
opportunity 1o head a major news operation. Resume,
references. salary history to Margaret Russ. WEBR
Newsradio. 23 North Street, Buffalo. NY 14202. An
equal opportunily employer.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Experienced PD California daytimer - SF area), excel-
Iing on ar. copy. production. promotion, music/au-
dience research, community involved programs. Sala-
ry commensurale Box H-96.

Fast growing suburban New York A/C station needs
hardworking P.D. position includes air shift.. music se-
lection, management, and promotions. Show what you
can do for this group owned station. Good salary and
benefits plus chance to grow. Send lelter, including
management and programing philosophies. Salary re-
guirements and resume o Box J-5. EOE.

Publicist. Public informalion specialist: National Pub-
lic Radio seeks an experienced public relations profes-
sional to promote and handie press relalions for ils
award-winning newsmagazines: "All Things Consid-
ered.” and “Morning Edilion.” National marketing and
promotion experience desired. Adverlising back-
ground helpful. Excellent writing skills a must. Re-
quired: a college degree and five years wriling exper-
ience including electronic and/or print journalism.
Salary $27,500 negotiable. Send resume and wriling
sample to: National Public Radio, Atin: Personnel, 2025
M Street. N.W. Washington. DC 20036. AA. EQE.

SITUATIONS WANTED MANAGEMENT

Very experienced general manager seeks 1o relo-
cale. 12 years management experience in top-50 mar-
kets. Strong background in management, sales, pro-
graming, advertising, promotion, and engineering. Box
J-24.

SITUATIONS WANTED SALES

Radio-TV-Cable sales manager. employed, major mar-
ket. seeks upward move. Well qualified. 415—731-
0395.

SITUATIONS WANTED ANNOUNCERS

TELEVISION

HELP WANTED MANAGEMENT

Promotions: medium markel network affiliate in the
Southeast is locking for a promotions manager 1o initi-
ate and coordinale the promotion and markeling activi-
ties of this No. 1 station. We're looking for someone with
a strong television background and experience in ad-
minigtration, problem solving, creative wriling and
strategy and is committed 1o promoling a station that
wants to remain No. 1. Box H-73.

Two years commerclal experience in small market.
Want t0 meve up. Adult, top 40, MOR. Want to be cre-
alive, nol just push butions, Call Dave anytime, 201—
777-0749,

Entertaining air personality, conversational style with
excellent production and copywriting skills Extensive
phone use. Four years experience. Small to medium
market. Charlie Kaye 216—248-2472,

SITUATIONS WANTED TECHNICAL

Radio engineer with 16 years experience as chief en-
gineer, non-drinker, family, will consider any area. Wrile
Box H-99.

First Phone Combo. Small markel, any format, 10
years AM-FM—sales later Ph. 703—523-0121/317—
888-3618. Leave message for Chuck.

SITUATIONS WANTED NEWS

Currently living in N.Y.C. and employed with manage-
ment co. Eager to break into radio news. Some exper-
ience, hard worker, have car. money no object. Call for
lape and resume including. street work, and writing
samples with cover letter Robert Brown business num-
ber 212—867-7020.

Wanted: Television broadcast specialist. To join a top
tier investment bank’s merger and acquisition unit and
develop a lelevision brokerage operation. Please re-
spond with resume, qualifications and salary history,
Box J-25.

Program manager. Talenled individual with strong
background in programing, production and promotion
to oversee programing and promotion operations. Mini-
mum three years experience in programing. Send re-
sume to General Manager. WBRE-TV, 62 S. Franklin St.,
Wilkes-Barre, PA 18773_ EOE.

HELP WANTED SALES

Top independent station KPHO-TV, Phoenix seeks ex-
perienced account execulive with 3 years in TV sales
preferred. Send resume 1o Local Sales Manager. EOE.

Regional sales manager: for strong independent in
Southeast. Must have knowledge of NSI/ ARBf BAR -
and research experience, minimum 2 years local or
national sales. Individual must be self motivating, with
ability to travel in-state. Commission and benefils ne-
gotiable. Only serious inquiries please. Send resume
to Andy Comegys, PO. Box 17900, Jacksonville, FL
32216. A Malrite Communications Group station, an
equal opportunity employer.

Former network newscaster seeks exceptional op-
portunity to build radio news department, anchor. or
consult. Have TV field and anchoring experience.
RSWN, Box J-36.

#1-rated anchor, top 30's markel, seeks to relocate.
Excellent track record. Stable. Box H-70.

Network foreign correspondent returning to USA
seeks daily commentary slot with network, station or
syndicator, New York City Upbeat, conversational
pieces on politics. society and business. Can double
as newscaster (did network hourlies/features and all-
news anchoring before going abroad.) Box H-79.

Cream of the crop sporiscaster prepared 1o plow
bigger fields. Sport-sman, glib, coloriul, credible; play-
by-play incredible! Track record impeccable. Hear it or
weep. Barry 802—885-9428.

Sports director, ready for medium market, ready to
relocate, PBP minor league baseball, junior college
basketball, playoff foctball. Entusiastic. hard-working.
David: 618—627-2844.

SITUATIONS WANTED PROGRAMING,
PRODUCTION & OTHERS

Let’s talk! Did your major market station bill five million
last year? i not and if you're open minded about doing
inexpensive, local “talk” this could be the most profit-
able call you'll ever make! 815—645-8012.

AOR upbring. Two years experience. Help with copyw-
riting, production, air, and even your softball team. Lots
of ideas. and energy. T & R upon request. Toby 503—
726-1663.

AOR/CHR program director. Over 8 years exper-
ience. Billboard award winner BSC. Mark Lapidus
703—533-3581.

Professional broadcaster seeking challenge in prot
graming, production, and promotion. Prefer country or
adult contemporary. 214—-539-0877.

AC-oriented PD; Creative interests include music spe-
cials. spec spols, SCA. Small market. Jim 615—896-
4271,

Top radio sales manager trainer motivator. etc. with 22
years in unrelated field as business owner seeks $imi-
lar radio position in "California Only”. No market too
small of too large. Box G-93.

Programing, production, promotions, talent, motiva-
tion, PR, more! Professional management oriented pro-
gramer. Winning track record. Rick Singer 216—833-
7411,

Creative marketing director seeks group or major
station challenge. Strong analylic, promolion, and ad-
verlising skills with flair for research. Northwestern
MBA.. Write Box H-98.

| still believe in AM. Veteran news/talk programmer,
ND can steer your similar or diversified formats in the
right direction. If you want lo win, we should get togeth-
er. 901-794—4695.

Indy, major SW market seeks experienced NSM. Must
be highly motivated. a leader, possess excellent orga-
nizational skills and have a deep understanding of rat-
ings. Prefer background as NSM but receplive 1o can-
didate with proven national rep track. Resume in
strictest confidence to Box J-4. EOE.

{Two) TV sales managers: High growth Florida TV
indy within major market. Local sales manager - region-
al sales manager. This person will know independent
TVor radio sales at an agency level. Box J-19.

Sales engineer: Manufacture of quality camera
mounting equipment and digital remote camera con-
trol systems seeks bright, ambitious self-starter for new
Los Angeles facility Must appreciate fine mechanics
and have gocd communicalions skills. This is the right
position for a hard worker Iooking for a dynamic career
with growth potential. If interested, please send re-
sume to: Vinten Equipment Inc., 39 Cain Dr, Plainview,
NY 11803.

HELP WANTED TECHNICAL

Remote engineer position open on mobile unit. Must
have strong tech maintenance background. Ampex
VPR-2Bs, Grass Valley switching, Chyron 4100, Ike-
gami cameras, salary commensurate wilth experience.
Call Ken Gardner, 317—463-1800, WLFI-TV, Inc., Box
7018, Lafayette, IN 47903.

Chief engineer for UHF TV station needed. Must have
aminimum of 5 years in television maintenance of tech-
nical equipment invelved in color TV production, re-
cording. and transmission plus supervisory exper-
ience. Experience in the maintenance of logs and the
preparation of FCC reports is also requirede Qualified
applicants only Send resume to General Manager, P.O.
Box 59020, Birmingham, AL 35259. EEO.

Television engineer to maintain, operate and repair
broadcast TV equipment including Chyron characler
generator, studio and remote 3-tube plumbicon cam-
eras, broadcast on-inch VTRs, and other broadcast
quality equipment. AAS in electronics or equivalent
plus 6-10 years experience or additional education.
Closing date: Sept. 5, 1986. Send resumes to RIT Per-
sonnel, Rm. #0328, PO. Box 9887, Rochester. NY
14623-0887. AAE/ EOE.

Maintenance engineer. KDAF-TV/ Dallas has an open-
ing for a maintenance engineer. 3-5 years experience
inall phases of broadcast television maintenance. FCC
General class or SBE centification. Applicant must pos-
sess knowledge and ability 1o maintain and repair 3/4",
1" and 2" video tape equipment. Send resume to: Jo-
seph A. Maggio, CE. KDAF-TV, 8001 Carpenter Free-
way, Dallas, TX 75247, EOE, M/F
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New England independent seeks maintenance engi-
neer with at least three years of UHF experience. Send
resume and salary requirements to Box H-75.

Video maintenance engineer: TV production com-
pany in Dallas seeking staff video maintenance engi-
neer w/ minimum 2 years experience with 1 and 2 inch

VTR's, computerized editors, video swilcher and lele- -

cine systems. Excellent working conditions; full bene-
fits package. Send resume to: Gene Carer, Director
Operations. Southwest Teleproductions, 2649 Tarna Or.
Dallas, TX 75229-2222.

Chief engineer for fast-growing production facility in
upstate NY. Assume all responsibility for maintenance
of 2 edit suites, EFP equipment, BVH-2000, BVH-2500,
BVE-5000. GVG-1680, ADO, Betacam. Resumeto Tele-
sis Productions, 277 Alexander St.. Rochester NY
14607, 716—546-5417.

Broadcast maintenance engineer: Washington, DC.
Must have 2-3 years broadcast experience and ability
to maintain ENG. edit and studio equipment on a com-
ponent level. Formal education in digital electronics
preferred. Must be up to date with broadcast electronic
technology. Send resume and salary requirement 10:
Box J-6.

Maintenance techniclan: WXOWTV is seeking a
qualified studio technician. Must have a minimum of
three years experience including U-Matic tape and
FCC license. Send resume to WXOW-TV, PO. Box C-
4019, La Crosse, WI 54601-4019, c/o Chief Engineer.

Maintenance engineer for station and field operations
with limited overseas travel. State of the art equipment.
Contact Phil DeLorme, D.E., WTKK-TV, 703-—369-
3400. Call between hours 10:00am - 2:00pm. An equal
opportunity employer.

HELP WANTED NEWS

Central Florida's leading news station needs an ex-
perienced anchor to work weekends with existing male
co-anchor. Rush non-returnabie air check to: Bob Jor-
dan, WFTV, Box 999, Orlando, FL 32802. No agents,
beginners, or phone calls, please. WFTV is an equal
opportunity employer.

Anchor. We need an anchor who can do occasional
live remotes. Will anchor 6&10 with established male
anchor in state of the art top 100 market. Require mini-
mum 2 years experience as anchor. Producer. Also
need creative writer, organizer, and strong leader to
produce 6&10 newscast. Multiple live. All M-format.
Chyron. Send tape and resume to Don Marion, KXXV-
TV. PO. Box 2522. Waco. TX 76702. EEO.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

We are an NBC affiliate located in a top 70 market and
are in need of a creative. people-oriented production
manager. Must be willing and qualified to work with a
fast moving news department. If interested, please.
send salary requirements and resume to: Box J-12.

Producer/director. Philadelphia independent TV sta-
tion with active in-house production unit seeking creative
producer/ director; min. 3-5 yrs. exp. directing commer-
cials. live spots and live musi¢ programs. Familiarity with
time code editing systems and digital effects essential.
Send resume., salary requirements and videotape 1o Lei-
la Brenner, WPHL-TV, 5001 Wynnefield Ave., Philadel-
phia. PA 19131. EOE, M/F. No phone calls.

Promotion manager. Good growth opportunities. Mid-
90's market, Eastern coastal region. Send resume and
tape to: Dale Stafford. Operations Manager, WITN-TV,
Highway 17 South, PO. Box 468, Washington, NC
27889. An equal cpportunity employer.

Remember your first break? Entry level posilicn as
ENG photographers. Experience with Ikegami HL-79A,
Hitachi 231 and Scny BVU-110. Hardworking and intel-
ligent. Will relocate. Call Steve Kinishi 312—891-2607.

One-man-band. Innovative reporter/ videographer, 4
years experience in medium markets ready to join pro-
gressive, visionary news team. Ira 703—889-1821.

Sportscaster, currently sports producer in top 10 mar-
ket. Looking for entry level sports anchor/ reporter posi-
tion. Recent college graduate. Can do it all. Box J-15.

Sports anchor/ reporter. Seeks position in Midwest.
Two years writing, reporting, anchoring experience.
Steve 218—727-2014.

Aggressive award-winning television reporter seeks
move into top 25 market. Solid journalist that can do it
all. Avaitable immediately. Box J-186.

Meteorologist: Add personality 10 your news while
maintaining accuracy, reliability and credibility 3 1/2
years prime. Community-oriented. Box J-17.

Weathercaster. professional meteorclogist, 8 years ex-
perience, AMS qualified, licensed pilot, looking for new
challenge in medium market. Will consider smallermar-
kets. Mark 3056—596-6259.

General assignment reporter in low 50's Southwest
market seeking new challenge. Experienced, creative,
competent, telegenic. 318—865-3209.

Producer: Washington, DC. WETA-TV, public broad-
casting in the Nation's Capitol. seeks a highly-qualified
individual to produce local news and public affairs pro-
grams. including studic discussion and ENG documen-
taries. Minimum two years experience in producer or
associale producer capacity. Ability 10 work within pre-
scribed program budget framework. Salary $27.510 -
30,000. EOE. Send resume to: WETA-TV, Personnel, PO.
Box 2626, Washington, DC 20013. 703—820-6025.

Production supervisor: Dominant midwest CBS TVAL-
fiiate needs experienced Production Supervisor to
schedule and coordinate all Production. Must be skilled
with state of the ant equipment and techniques. Excellent
people skills required. An EOE. Box J-28

Weather anchor sought for 6 and 11 newscasts in
small market network affiliate. AMS seal preferred.
Tape and resume to ND, WVIR-TV, Box 769, Charlottes-
ville, VA 22902, EQE.

Reporter. We are looking for the best. If you are a
strong writer. aggressive, independently motivated
and street-wise, you should apply for this reporter posi-
tion. Only experienced need to apply. Send tape and
resume to Billye Gavitt, KWTV, P.O. Box 14159. Oklaho-
ma City, OK 73111. EQOE, M/F.

News producer. Minimum one year experience. No
calls. Tapes and resumes to Ray Wilck, WFRV-TV, Box
19055, Green Bay, Wl 54307. EOE.

Group owned CBS affiliate seeks weekend anchar/
producer. Strong reporting skills. Not entry level. Rush
resume to Box J-9. EOE.

Reporter/ anchor: Aggressive, highly competitive me-
dium market news department on SE coast wants
skilled news reporter/ anchor. Strong writing, editing
and live remate skills mandatory, Anchor background
key Must have 3 years experience. Principals only.
Send resume to Box J-27. EOE.

Weather anchor: Medium market, Sunbelt coastal sta-
tion in SE seeks skilled weather anchor. Must have
strong knowledge of coastal wx conditions, seas, se-
vere storms, etc. Must be willing to make long term
commitment 1o join anchor team. Three years exper-
ience mandatory. Principals only. Send resume to Box
J-26. EQE.

Sponts director. #1 Midwest affiliate (120's) replacing
our man who went 10 Cleveland. 3 person depariment.
Must be a strong planner who believes Sports is news
and that net feeds are a last resort. If you're not at least
a current #2, don't bother. Letter/ resume to Box J-23.

Attention reporters/weather anchors. KTEN-TV ran
this same ad one year ago this month. Ali of our pecple
have moved on to larger markets. We need sharp. moti-
vated, hard-working reporters and weather anchors for
ourgroup of stations. Resumes without tapes will not be
reviewed. Special attention will be paid to those sent
Overnight Mail...Send tapes and resumes to: Cam
Cox. KTEN-TV, 1600 Arlington, PO. Box 728, Ada, OK
74820. Phone cails directed to same at 405—332-
3311,

SITUATIONS WANTED MANAGEMENT

Television broadcast management. I'm looking for a
position in television management. My background in-
cludes network direcling credits, producer/ director posi-
tions at NBC and CBS O8&0 stations, assistant to the
director of broadcasting at CBS O&0 station, senior pro-
duction administrator at NBC, senior studio producer at
ESPN. production manager at ABC affiliate. Strong inter-
est/ knowledge in sports/ news and day 1o day station
operations. If my background is compatible with your
station’s needs, let's talk. Call 305—694-2036.

General manager. 34 years praclicing television,
since age 25! For 7 stations. including 2 groups. has
achieved quick turnarounds; produced spectacular
sales, profits, prestige! Expertise: management, sales,
news, programing, prometion. Nationaily recognized.
quality manager. Compensation based on superior
performance. Box J-18.

SITUATIONS WANTED SALES

Radlo-TV-cable sales manager, employed, major mar-
kel, seeks upward move, Well qualified 415-731-0395.

SITUATIONS WANTED TECHNICAL

Cver 30 years experience in all phases of broadcast-
ing. Down link, studic stl., transmitter. FCC licensed.
Contact Wm. Taylor 601—366-7526. Available now,
day, week. or contract.

Audio engineer music producer experienced in major
market, state of the art electronic music studios, and
recording techniques (field and in-house). Young, moti-
vated, dedicated. Brian Hewilt, 313—569-7404.

SITUATIONS WANTED NEWS

Male anchor/ reporter for early and late newscasts,
strong reporing skills, 6 years anchoring experience,
helicopter pilot, 44, ready to move in September, now
co-anchoring in medium market, Box H-7.

Reporter. highly motivated grad with experience in #4
market seeks entry level reporting positicn. Strong writ-
er with ability to shoot and edit own news reports. Chris-
tina DeAngelis, 715 Woodsdale Rd.. Wilmington, DE
19809. 302—762-3321.

Sports director available with strong anchoring exper-
ience. BA in communications. Strong “on-air” pres-
ence. PBP of the four major sports. "Voice" of cham-
pionship teams. Host of live football coach's comner
show. Resume tape available. Mike 718—934-1434 or
212—613-0262.

Experienced TV and radio meteorologist seeks posi-
tion in medium-size market. Box H-92.

Black male, general assignment reporter, college
grad. 2 years experience, presently employed top 60
markets. Seeking right opportunity to sink roots and
grow in right market. Call 419—865-6068.

News director: Attorney wilh experience in all areas of
broadcasting ready to move from smailto medium mar-
ket with long term commitment. Excellent references.
Box J-20.

Anchor or ND/ anchor position sought by veteran re-
porter/ anchor. Ratings winner, upbeat personality,
community involved. All markets considered. Box J-22.

Former network newscaster seeks exceptional op-
portunity to build radio news department, anchor, or
consult. Have TV field and anchoring experience.
RSWN. Box J-36.

Assignment editor/ assistant news director. Four
years on the desk in 75th market supervising staff of 22.
Also some producing experience. Looking to move up.
Call Mike 606—272-8809.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Production manager, copywriter. Four years exper-
ience. Highly skilled in multi track recording. effects,
splicing and spot wriling. Entertaining air personality.
Joe Burns 216—248-2472.

MISCELLANEOUS

California, Washington, Cregon TV newsletier
monthly job listings, articles, $35 annualily. The West
Coast Edition. Box 136, San Luis Obispo. CA 93406.

Primo People now seeking aulhoritative,accurate,
personable anchors from all markets. Send tape and
resume to Steve Porricelli or Jackie Roe, Box 116, Oid
Greenwich, CT 06870-0116. 203—637-3653.

ALLIED FIELDS

Help me back into sports. Award-winning one man
band. Small markets welcome. Will move anywhere.
Box H-67.

Look no further! Exp. anchor-reporter seeks dedi-
cated news organization. Weekends if you desire. Call
Steve 218—723-1058.

HELP WANTED SALES

Sales rep wanled for one of radio’s largest and highest
quality "big band” music services. A tape library of over
200 reels. Great opportunity with large commissions for
reps currently in daily contact with radio market. Con-
tact EV WREN, Denver, CO 303—571-0292.
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HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Videographer. Production depariment needs field
commercial shooter experienced in dealing wilh cus-
lomers. Send tape and salary requirements to Rick
Cornish, WMDT-TV, 202 Downtown Plaza, Salisbury,
MD 21801. EQE. M/F.

HELP WANTED TECHNICAL

Wanted: used Panasonic NV-9240 3/4 deck. Top dol-
lar it in good operating condition. Contact Martin Glen-
day 504—733—6907.

FOR SALE EQUIPMENT

FM transmitters: 25kw-Spana 625 ** 20kw -CCA
20,000D5"“5kw-Bauer 605 B, RCA BTF 5EI, AEL 5KE,
RCA BTF 5B8°°3.5 kw-McMartin 3.5"* 1kw-Synironics
1.5 kw, Gates FM1C. Transcom Corp. 215—884-0888.

Broadcast engineer: Challenging position with rapid-
ly growing consulling firm specializing in appraisals.
Knowledge of RF systems and studio equipment Col-
lege degree and experience preferred. Send resume
and salary history to: Broadcast Investment Analysts
Inc Box 17307, Washington D.C. 20041

HELP WANTED PROGRAMING,
PRODUCTION AND OTHERS

Vendor support marketing consultant: seeking high-
ly motivaled individual for marketing division of com-
munications corporation. Must have at least three
years experience conducling vendor meetings with a
proven track record Salary commensurate with qualifi-
cations. Send resume lo P.O. Box 5787. Virginia Beach,
VA 23455

Editors needed for rapidly expanding post-production
facililies in Florida Experience in mulli-format comput-
erized editing and digital effects essential. Competitive
salary wilh excellent benefits. If you are a quality-orient.
ed professional, contact Ted S Johnson, President,
F'orida Production Center. 150 Riverside Avenue, Jack-
sonville, FL 32202. 904—354-7000

Experienced videotape editor. Growing Boston 1" fa-
cility seeks talenled editor. Minimum 3 years exper-
ience, Paltex ‘Datatron and DVE experience preferred.
Must work well with wide variety of clients Send re-
sume lo Bob Hurvitz. Audvid Productions, 1380 Sol-
diers Field Road. Boston, MA 02135

HELP WANTED RESEARCH

AM transmitters: 25 kw-CS| (1985)"* Skw-ITA 50004
1kw-Harris SX1, RCA 1N**250W-Gales 250 GY, Trans-
com Corp. 215 -884-0888

Exciters**Versicount V322, 1 yr. old. also Colins
310z2, McMartin B9-10, Harris TE-3, Transcom Corp.
215—884-0888.

AM and FM transmitters—used, excellent condition.
Guaranteed. Financing available. Transcom. 215—
884-0888.

Harris SX-1, 1KWAM. 1985, mint. going up in power.
Transcom Corp 215—884-0888

New TV startups. Quality Media can save you money.
Top quality equipment at lowesl prices. Business
Plans, financing available. Quality Media 404—324-
1271,

Silverline 30kw UHF TV transmitter, new. $195.000.
Immediate delivery. Bill Kitchen, Quality Media, 404—
324-1271

Silverline UHF transmitters new best price, Iatest
technology. totally redundant. Bill Kitchen, Quality Me-
dia. 404—324-1271.

New RCA 110kw UHF transmitter. RCA closeoul. Fast
delivery. Price: 3550000 - includes tubes. Bill Kitchen,
Quality Media, 404—324-1271

New RCA TTG-30H Hi-band VHF transmitter. RCA
closeoul. Fast delivery Price: $185,000. Bill Kitchen,
Qualily Media, 404—324-1271.

Director: research & planning. Responsibilities in-
clude developing books and other media for sale to
broadcast industry Qualifications: Ph.D. or equivalent,
direcl experience in publishing industry substantial
knowledge of broadcasting. Send resumes and salary
history 1o Ann Miller, National Associalion of Broadcast-
ers. 1771 N St.. NW. washington, D C. 20036. EOE.

RADIO AND TV PROGRAMING

Radio & TV Binge. Oldest promaction in Ihe induslry.
Copynght 1962. World Wide Bingo, PO. Box 2311,
Littleton, CO 80122 303—795-3288

CCA 10Kw FM transmitter: Completely rebuilt, new
tubes, new exciter, tluned 1o your channei, $14.000. Bill
Kitchen, Qualily Media. 404—324-1271.

Townsend UHF TV transmitter: 110KW. immediate
availability Possible financing. Call Bill Kitchen, Quality
Media, 404—-324-1271.

Quality broadcast equipment. AM-FM-TV. new and
used, buy and sell. Antennas, transmitters, VTRs,
switchers, film chains. audio, etc. Trade with honest.
reliable people: Call Ray LaRue, Custom Electronics
Corp. 813—685-2938.

Beautiful'easy listening library for sale. All boxes.
metal reels & legends. Complete. Make wntten offer lo
Music Box 334, Fort Worth, TX 76101

Production library: One time buy out: $300 50 dis-
tinctive themes on four LP's, 305 & 60's. Call Prime Cuts
for demo. 615—385-3007

MISCELLANEOUS

3,000 government jobs list. $16.040 - $59.230/yr.
Now hinng Call 805—687-6000 Ext. R-7833.

EMPLOYMENT SERVICES

Media Marketing finds opportunites for career-mind-
ed indmiduals wheo thrive on professtonahsm. Televi-
sicn and radio PO Box 1476, Palm Harbor. FL 34273-
1476. 813—786-3603.

WANTED TO BUY EQUIPMENT

Wanting 250, 500. 1.000 and 5,000 walt AM-FM trans-
mitters Guarantee Radio Supply Corp . 1314 |lurbide
Streel. Laredo, TX 78040. Manuel Flores 512—723—
3331

Instant cash-highest prices We buy TV transmitters
and studio equipment $1.000 reward for information
leading to our purchase of a good UHF transmitter.
Qualily Media, 404—324-1271

FM transmitter: 2 5, 5, 10kw, Ms5 Exciter. G.A Bonet,
809—834-5500, Box 43. Mayaguez. PR. 00709-0043

Chyron IV 4000 or vidi Font IV a characler generator
capable of using Arabic right to left language fonts.
Diehl 201—444-2911

Small market TV slation locking for used ENG truck
with masl. with or without Goldenrods. Send inven-
tories, photos. and price. Will consider small produc-
ton vehicle Box J-14

Good condition. RCA UHF TTU-50C Transmitter on
channel 19 for sale. Includes Townsend solid state ex-
citer and four Klystrons, good heat exchange. ect Call
R.T. Laughridge, 803— 776-3600.

Qver 120 AM & FM trans. Our own inventory, AM- 8-50
kw's, 15-10 kw's, 16-5 kw's, 3-2 5 kw's, 8-1 kw's. FM. 1-
40 kw. 3-25 kw's, 8-20 kw's, 9-10 kws, 12-5 kws, 2-3
kws, 8-1 kw's & others Continental. RCA, Colins,
C.C A.. Bauer. Harris/ Gates & more. All spares, all air
ready, all inst. books, World leader in broadcasl trans-
mitters. Now shipping 10 21 countries. BESCO Interna-
cional, 5946 Club Oaks Dr.. Dallas, TX 75248. 214—
630-3600 or our new # 214—276-9725

Transportable uplink, MCL Scientific Atlanta, Comtec.
Hewlett Packard . Tektronics, Cal 60 KVA generalor,
pulled by 1984 GMC with Cal diesei engine with 20 foot
custom box. TVP 318—234-2223.

Media Concepts specilizes in used TV studio broad-
cast equipment. We'd like 10 help you sell equipment
no longer needed. or find something you doneed Coll
today! Lynwood Taylor or Marvin Luke 919—977-3600.

Used radio equipment automation: Schafer 903,
Harris 9000; $15.000-820.000 based on decks. log-
ging. Dave Scott. Century 21: 800—582-2100 or 214—
934-2121.

Sony BVU-110 with Porta Brace carring case and bat-
teries Less than 50 hrs. usage. Also 13/30v ballery
belt. Charged only twice. Best offer. Call Alex at 213—
3954543

Copper! For ail your broadcasl needs. #10 ground
radials: 2, 4, 6, 8" strap. flyscreen, counler poise mesh.
317—962-8596. Ask for copper sales.

Model 707 *am Bauer transmitter 1100 walts. 540-
1600 KHZ. excellent condition. $5,500. 503—382—
5263.

BE FM 5A Transmitter, BE Exciter, 393 Andrew coax
cable and BE rec. Spare semi conduclor kit plus all
olher necessary equpmenl. All new. Nothing un-
wrapped. Tubes still in packing. Call Dick Jones: 512.
895-1230.

Used broadcast TV equipment. Hundreds of pieces

wanted and for sale. Please call Systems Associales lo

rzeoczrve or free flyer of equipment listings. 213—641-
42.

Blank tape, half price! Perfect for editing. dubbing or
studio recording. commercials, resumes, student pro-
jects. lraining, copying. elc. Field mini KCS-20 minute
casselles, $6.99 ELCON evaluated 3/4 videocasseties
guaranteed broadcast quality. To order call Carpel Vid-
€o. Inc. 301—845-8888, or foll free 800—238-4300.

RADIO
Help Wanted Sales

Radio Sports Sales

Katz Radio Group Sports, a
unit of the Katz Radio Group,
America’s largest station repre-
sentative, is seeking an
aggressive salesperson. This .
self-starter will have the
responsibility of selling spon-
sorships for the Katz Radio
Group, which represents the
largest number of professional
and collegiate radio sports
properties in the country.

If you have the initiative, desire
and drive to canvass and close
regional and national accounts,
and you are eager to work for a
company that recognizes the
potential for growth, please
send your resume in confi-
dence to:
Dave Halberslam
Vice President. Manager
Katz Radio Group Sports
One Dag Hammarskjold Plaza

New York, NY 10017  212-572-5508

KATZ COMMUNICATIONS nc
An Employee-Owned Company

Katz. The best.

Help Wanted Programing,
Production, Others

Program Director

WXLK-FM,  Roanoke/Lynchburg
is seeking a self-motivated, ex-
perienced, CHR program direc-
tor. If you feel you can provide
leadership and be a team player
for the number one (#1) station
in the 93rd market, send tapes
and resume to: Aylett B. Cole-
man, c/o K92, Box 92. Roanoke,
VA 24022. ECE, M/F
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Situations Wanted Programing,
Production, Others

PROGRAMING
AND STAFF SICK?
LEADERSHIP NEED SHAKING?

Does your station need quick, FAST
start? I'm a shake down specialist.

Consultant for all forms. Adult for-
mats with great news and talk cre-
dentials especially.

Will come, work with you ala Mike
Josephs, in ANY size market. You
CAN afford me and my results will
stay with you.

Past bosses say I'm brilliant. Lets
talk at NAB. Reply with contact # in
New Orleans. Box J-1.

TELEVISION

Help Wanted Management

PROMOTION MANAGER

WJLA-TV (ABC affiliate) in Washington, DC,
has immediate opening for tOp-notch promo-
tion manager. Position reguires minimum 3
years hands-on experience as a promotion
manager with skills in marketing, planning and
budgeting, directing ad agencies, staff super-
vision, and a keen sense of good taste and
knowledge of advertising and promotion.
Qualitative and quantitative research back-
ground a plus.

Excellent compensation & benefi_lg, package
‘comes with this highly visible position.

Send resume to:
John Long.WJLA-TV 7
4461 Connecticut Ave., NW
Washington, DC 20008
EOE

e b L

ALLIED FIELDS

Employment Services

We Place Engineers \

ALL LEVELS, BUT NOT OPERATORS
Ten Years Nationwide Service
{TV Stations, Production,
Corporate, Mfg.)

FOR INFORMATION PHONE OR WRITE
Alan Kornish

KEY SYSTEMS

479 Northampton Street
Kingston, PA 18704
{717) 283-1041

JOB HUNTING? Get fresh JOB
LEADS! Television and radio
engineering, production, pro-
gramming, promotion, news, sales
and announcing openings nation-
wide. Learn more. 312-855-6779

Radio & TV Programing

- =

Consultants

FM 80-90 APPLICATIONS

Exclusive applications guaranteed * Special
price on group of 12. * 180 page Demogra-
phics book available for $100.00. Contact Dar-
rell Bauguess. j—

i E‘ OMMUNICATIONS, INC
————

Telecommunications and Broadcast Consultants
4401 East-West Highway. Suite 308
Bethesda. MD 20814. 301—654-0777

Business Opportunities

INVESTORS PLEASE
CLASS-A-FM-EAST CENTRAL MO
NEED CAPITAL TO STAY ON-AIR
AND UPGRADE FREQUENCY AND
POWER
CALL 1-314—564-3751

Sub-Carrriers

DALLAS, TX WRR
100,000 watts at 1,500 ft. above
average terrain will lease subcar-
riers 67 & 92 KHZ. Call Maurice
Loewenthal 214—670-8888.

Lum and Abner

Are Back
. ..piling up profits
for sponsors and stations.
15-minute programs from
the golden age of radio.
PROGRAM DISTRIBUTORS m PO. Drawer 1737
Jonesboro, Arkansas 72403 ® 501/972-5834

-~ f“"‘}
‘ﬁ% ”;
i
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For Sale Stations

STARROCK

A revolutionary, live, classic rock
format for adults 25-49, Developed
by Jack Starr Broadcast consul-
tants. Free demo and more info., calf
512—448-1873.

OHIO

Stand alone AM on the Ncrth Coast, Success-
ful format has increased billings three times in
last two years. Great opportunity. Super loca-
tion, super price. Some terms. Box J-32.

Help Wanted Programing,
Production, Others Continued

Target Productions

PAINTBOX DESIGNER

MAOD2129/617-242-1800

Miscellaneous

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1900 Emery St., Ste. 206
Atlanta, GA 30318
404—355-6800

BEAUTIFUL WISCONSIN RESORT AREA

AMFM Combo. Excellent cash flow Asking $1.100.000
on terms. Contact Bill Lochman 816—941-3733.

CHAPMAN ASS0CIATES

natiomwids media brohers

FINANCING NEEDED

Strong experienced broadcasters need imme-
diate financing of $500,000 for good stand
alone AM daytimer in Ohio. Reply as soon as
possible to Box J-33.
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SPOKANE, WASHINGTON

10,000 waltts, possible 50,000 watts. Ex-
celient price for cash. Good terms can be
negctiated.

BROADCAST PROPERTIES WEST
13333 N.E. Bel-Red Rd.
Bellevue, Washington 98005
206—641-7063




RURAL REGIONAL CLASS C mountain
resort area $650K.

NETWORK TV $6.5M.

COMBO S.W. med. small negotiable, $1
o $2M.
PLUS C’s, As, AM s, COMBOs.

MITCHELL & ASSOCIATES

John Mitchell or Joe Miot
Box 1065 Shreveport, LA71163
318—868-5409
318—869-1301

MAJOR MARKET-SUBURBAN

AM/FM Combo priced at 7 X cash flow.
Terms possible for qualified buyer. Contact
Bill Lochman 816—941-3733.

At last! An attorney whos been there 15 yaars'
radio programming, salés and management,
BARRY SKIDELSKY Attorney/Consultant
132E. 45th St., New York, NY 10017 (212) 370-0130

See me at Radio '86—at the Marriott

Full-service assisiance for stations: sale, purchase. stort-up
or turnaround New buyer and lender education
Loan workouts. bankruptcy examinedirustea Coniracts.

PHOENIX MARKET AM
Principals only, please $1.2 million
opportunity.

Box J-31.

AM/FM COMBO l
Classical Music '
FM major SW top 30 market
$6.5 miilion
Box J-2

MIDWESTERN

COLLEGE TOWN
Class C FM $2.5 million

For Sale Stations Continued

“25 YEARS EXPERIENCE
GOES INTO EVERY SALE"

Medss Brokors

TV -RADIO+ CABLE » APPRAISALS

EAST WEST
508 East 77th Streel 9701 Wilshire Boulevard
Suite 1909 Suite 700

New York NY 10021 Beverlv Hills CA 90212
(212) 288-0737 (213) 275-9266

SOUTH
11285 Eikins Road
Suite J-8
Roswell GA 30076
(404) 442-5711
HAL GORE, Vice-pres

BOB KIMEL'S
NEW ENGLAND MEDIA, INC.

METRO RATED SUBURBAN AM
Excellent Real Estate and equipment in South-
ern New England $450,000 with $175.000
down. balance gwner financed

COLLEGE TOWN AM/FM
Excellent owned Real Estaie, well equipped
facmtr Good cash flow now and potential for
greatly increased sales. $1.425.000

8 Driscoll Dr., St. Albans, VT 05478
802-524-5963

Raht & Moadsr

MEDIA BROKER
AM-FM-TV-Appraisals
PO. Box 36
Lexington, MO 64067
816—259-2544

Top 100 high gg;ae‘r,&lddgood dial position
i own.

512/327-8570
RKE

D W Baen Bd. & 245 8 dustin, T 707405

VIRGINIA CLASS A FM
Good equipment - real estate, re-

Box J-3 creational/industriai area on in-
terstate.
Box J-35.
SOUTHWESTERN ® AM/FM resort area of Minnesota.

TELEVISION STATION

Network affiiate-small market Asking $4.200.000.
Contact 8nan Cobb 202—822—8913.

CHAPMAN ASSOCIATES

nationwide media brokers

$340,000. Terms
8 AM/FM S.C. New York. Large popula-
tion. $1.75 million. Terms.
m Class C. S.E. Texas. $2.8 million.
BUSINESS BROKER ASSOCIATES
615—756-7635, 24 hours.
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CALIFORNIA

5KW AM regional daytime station.
Monopoly format with growth poten-
tial. Includes real estate. $625,000
with $125,000 down.

CALIFORNIA

Developing AM/FM combination in
growth area. Valuable real estate.
$1,900,000 with $900,000 down.

COLORADO

Regarded as one of the most attrac-
tive small markets in the West. AM
daytimer with good current busi-
ness. $500,000 with $125,000 down.
Includes transmitter and real estate.

COLORADO

Class C FM. Excellent equipment
and staff. Emerging business with
room to grow. $1,150,000 with
$300,000 down. Price is less than 2
times 1986 gross.

OREGON

Coastal daytime AM with Class C
FM. Excellent opportunity for right
owner/operator.  $350,000  with
$100,000 down. Price includes AM
real estate. Currently operating at
break-even.

WASHINGTON

AM/FM  combo serving dynamic
central area. $700,000 with
$100,000 down and unusually good
terms.

Buyers must qualify financially be-
fore any information on listings is re-
leased.

NAB PROGRAM CONFERENCE ADDRESS:

Fairmont Hotel
New Orleans, LA

BILL EXLINE ANDY McCLURE
SARCRO Brokert

4340 Redwood Highway
Suite F-121
San Rafael, CA 94903
415—479-3484
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For Sale Stations Continued

Location Size Type Price Terms Contact

SwW Met FM $4000K Cash  Jim Mergen
West Met  AM/FM $1425K $250K Elliot Evers

MW Sm AM/FM $1400K Terms  Bill Lochman
Mw Sm AM/FM $750K $200K  Bill Lytle

CA Sub  AM $700K Cash  Peter Stromquist
CO Sm AM/FM $650K $95K David LaFrance
10 Sm  AM/IFM $480K $130K Greg Merril

NY Sm AM/FM $500K Cash  Ron Hickman
SW Sm FM $450K $135K  Jim Mergen
MW Sm FM $400K $100K  Bill Lytle

NC Sm FM $350K Terms  Mitt Younts

For information on these properties. please contact the Associate shown. For information on other
avaliabilities. or 10 discuss selling your property, contact Janice Blake, Marketing Director. Chapman

Associates Inc., 8425 Dunwocdy Place. Atlanta, GA 30338, 404--998-1100.

Phone <T{A}‘l> &ﬁ.”ﬂ&:rs:)?“?'cko.
gf:g} proderes % e e
(816) 941-3733
e Class C FM located in
Egg?; ggggzgg southwestern mar-
(401) 423-1271 ket. Recently re-

(818) 366-2554
(816) 941-3733
(202) 822-8913

duced to $450,000.

508 Pineland Mall Office Center
Hilton Head Istand. South Carolina 29928
803-681-5252

ROCKY MOUNTAIN

STATION
Underdeveloped 50kw AM, Class C FM
combo. Tremendous signal.

$1,750,000.00 - Some terms available. Fi- market in the nation.

nancially qualified only. Box H-89.

FLORIDA MAJOR MARKET

The price of this profitable 24 hour 5000 watt
AM is Just $1.1 million with some owner financ-
ing. Sales of more than $500,000 in "85. Hottest

Box J-29.

Yroa U ado 1B sHE12M

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1735 DeSales St.,
N.W.,, Washington, DC 20036.

Payable in advance. Cash, check, or money order. Full
& correct payment MUST accompany ALL orders.

When placing an ad, indicate the EXACT category de-
sired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will deter-
mine the appropriate category according to the copy.
NO make goods will be runif all information is not includ-
ed.

The publisheris not responsible for errors in printing due
toillegible copy—all copy must be clearly typed or print-
ed. Any and all errors must be reported to the classified
advertising department within 7 days of publication
date. No credits or make goods wili be made on errors
which do not materially affect the advertisement.

Deadline is Monday at noon Eastern Time for the follow-
ing Monday's issue. Earlier deadlines apply for issues
published during a week containing a legal holiday, & a
special notice announcing the earlier deadline will be
published above this ratecard. Orders, changes, and/or
cancellations must be submitted in writing. (NO tele-
phone orders, changes, and/or cancellations will be ac-
cepted.)

Replies to ads with Blind Box numbers should be ad-

dressed to: (Box number), c/o BROADCASTING, 1735
DeSales St., N.W,, Washington, DC 20036.

Advertisers using Blind Box numbers cannot request
audio tapes, video tapes, transcriptions, films, or VTR's
to be forwarded to BROADCASTING Blind Box num-
bers. Audio tapes, video tapes, transcriptions, films &
VTR's are not forwardable, & are returned to the sender.

Publisher reserves the right to alter classified copy to
conform with the provisions of Title VIl of the Civil Rights
Act of 1964, as amended. Publisher reserves the right to
abbreviate, alter, or reject any copy.

Rates: Classified listings {non-display). Per issue: Help
Wanted: $1.00 per word, $18.00 weekly minimum. Situations
Wanted: 60¢ per word, $9.00 weekly minimum. No person-
al ads. All other classifications: $1.10 per word, $18.00
weekly minimum. Blind Box numbers: $4.00 per issue.

Rates: Classified display (minimum 1 inch, upward in
half inch increments), per issue: Help Wanted: $80.00
per inch. Situations wanted: $50.00 per inch. All other
classifications: $100.00 per inch. For Sale Stations,
Wanted To Buy Stations, Public Notice & Business Op-
portunities advertising require display space, Agency
commission only on display space.

Word count: Count each abbreviation, initial, single fig-
ure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD,etc., count as one
word each. Phone number with area code or zip code
counts as one word each.
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Fates & Fortunesu

William B. Stough,
president and generat
maniager. wiSH-Tv In-
dianapolis. joins KTsp-
TV Phoenix as VP and
general manager.

Lee Alan Smith, presi-
dent and general man-
| ager. Knight Ridder’s
KTVY(Tv)  Oklahoma
City. named chairman.
Robert F. Finke, presi-
dent and general man-
ager. co-owned WALA-TV Mobile. Ala.. re-
places Smith. Joseph W. Cook, station
manager and general sales manager, WALA-TV,
replaces Finke.

Stough

John Hare, VP and gencral manager.
KTKSAM)  Denton. Tex.. joins WBAPAM)-
KsCscimy Fort Worth, as president and general
manager.

John Gardner, gencral sales manager, wGBS-
TV Philadelphia. adds duties as general man-
ager.

Howard Trickey, director. radio division.
Broadcast Media Services Inc.. Tampa. Fla..
which manages broadeast stations owned by
Family Group Broadcasting, also Tampa,
joins Family’s new wiaxcrvy La Crosse,
Wis.. which is to begin operation in fall, as
general manager.

Mark S. Steinmetz, VP and general manager.
KQRS-AM-FM Minneapolis, named  president
and general manager.

Benny Springer, general manager, Rio Bravo
Broadcasting  Corp.’s  KLTO-FM El  Paso.
named VP, Rio Bravo Broadcasting. Rio Bra-
vo is Austin. Tex.-based owner of one AM
and two FM stations.

Michael J. Fiorile, president and general man-
ager. WDAU.TV Scranton. Pa.. joins WEYI-TV
Saginaw, Mich.. as VP and general manager.

Kenneth P. Rhoades, general manager. Com-
cast Cable Communications Inc.’s Tupelo.
Miss.. cable system. adds duties as area VP.
Southern region. Aubrey S. Miller, former
general manager. Storer Cable’s Houston ca-
ble system, named general manager. Com-
cast’s Mobile. Ala.. system.

Anne Coleman, program director, WAVE-TV
Louisville. Ky.. joins wpsu-Tv New Orleans
as station manager.

John Leifheit, general sales manager, KCCI-Tv
Des Moines, lowa, joins WHO-TV there as
station manager.

Neil Bradley, assistant operations manager.
KWWwW-EM Quincy. Wash.. joins co-owned
KWWWiAM)y Wenatchee. Wash. . as operations
manager. Brian Hanline, announcer, KXA(AM)
Seattle. joins KWWW.FM as operations man-
ager.

Tom  Paieveda, promotion manager,
wWYYY(FM) Syracuse. N.Y.. joins wMIL{FM)
Waukesha, Wis.. as operations director.

James Cox Kennedy, VP. Cox Newspapers.
named 1o cxecutive committee of board of
directors. Cox Enterprises Inc., Atlanta,
group owner of five AM, seven FM and eight
TV stations.

Marketing

Burton J. Manning, chairman and CEO. J.
Walter Thompson U.S.A.. New York. joins
Jordan. Case. Taylor & McGrath Inc. there as
chairman ol executive committee.

Erica Farber, VP and general manager, mar-
keting systems, Interep. New York. named
executive VPand radio development director.

Guild

Farber
Marc Guild, VP and sales operations manager.

Internet, unwired network division of In-
terep. named cxecutive VP and general man-
ager, Internet.

Michael Mangano, executive VP and creative
director. Doyle Dane Bernbach. New York.
joins Warwick Advertising Inc. there in same
capacity. Jerry Prestomburgo, creative direc-
tor, Warwick. adds title. executive VP.

Lewis S. Alpern, creative group head. D'Arcy
Masius Benton & Bowles. New York. named
senior VP. Patti O'Connor, senior marketing
research analyst. U.S. food marketing re-
search group. Beatrice U.S. Food. Chicago.
joins DMB&B there as rescarch supervisor.

Marty Schmidt, senior VP, Botway/Libov As-
sociates, New York, joins tndependent Media
Services Inc. there as senior VP and director.
account services.

Steven Auerbach, from Backer & Spielvogel
Inc., New York. joins Ally Gargano/MCA
Advertising Lid., Westport. Conn.. as senior
VP and director, network programing.

Dick Lopez, art supervisor, Scali. McCabe &
Sloves. New York. joins Saatchi & Saatchi
Compton Inc. there as VP. associate creative
director.

Virginia Shields, director. TV progranting.
Cunningham & Walsh Inc.. New York.
named VP.

VP's named at Blair Television: Philip B. Kirk,
sales manager. New York: Robert F. Herbst,
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Philadelphia office manager: Gienna Plu-
chak, Miami officer manager.

Betty Chaffin, creative director. and Pat Fa-
gan, associate creative director. Keller-Cres-
cent Co.. Evansville. Ind., named VP's and
creatve directors.

Anne T. Broderick and Pamela Buckner, tele-
vision producers. DFS Dorland. New York.
named VP’s.

Jolene M. Fedrick, associate media director.
William Esty Co.. Los Angeles, named VP.
Apppointed VP's at William Esty Co.s New
York office: Geoftrey M. Hatheway and How-
ard S. Thompson, account supervisors; Rich-
ard J. Karnbach and David J, Wojdyla, associ-
ate creative directors: Debra Kassidis,
associate media director.

Appointments at Seltel Inc.. New York: Jan-
een Bjork, associate program director, Te-
teRep. New York. to VP and programing di-
rector: Daniel Parisi, sales manager. to
national sales manager: Carl Mathis, account
executive. to sales manager. Sindee Klippel,
senior research analyst. to account executive:
Roxanne Robertson, sales manager. Petry
Television. Seattle. to account executive, Se-
attte office.

Judy Castles-Sheets, associale creative di-
rector, The Bloom Agency. Dallas. joins
Saunders. Lubinski & White Inc.. there as
group head and associate creative director.

Gordon Nelson, from Ketchum Advertising.
Pittsburgh. joins Siddall, Matus & Coughter
Inc.. Richmond. Va.. as VP and account su-
pervisor.

Robert de Leon, from Williford Advertising,
Houston, joins Taylor Brown & Barnhill
there as art director.

Lawrence Friedland, associate research direc-
tor. Seltel. New York. joins Petry Television
there as group research manager. Nan Krauss,
rescarch associate. Petry National. New
York. named group research manager.

Melissa McAdam, account executive. Tele-
Rep Inc.. Atlanta. named New York account
executive. Katy Hodges, account executive,
Blair Television. Jacksonville. Fia.. joins
TeteRep as account executive. Atlanta.

Ronaid S. Greenberg, account excculive.
Needham Harper Worldwide. New York,
joins Doyte Graf Mabley there as account
Supervisor.

Albert J. Romano, account executive, Seltel
Inc.. New York. joins Katz American Televi-
sion there as sales executive. Vickie B. Shipp,
former account executive, WBIR-TV Knox-
ville. Tenn.. joins Katz. Detroit. as sales ex-
ecutive.

Skipp Moss, general sales manager, Grant
Broadcasting’s WBFS-TV Miami. adds duties
as corporate director. sales. Grant Broadcast-
ing. Miami-based owner of three TV stations.

John Norden, VP and national sales manager,
KIRO-Tv Seattle. named VP and general sales



manager.

Ken Thompson, local sales manager,
KIQQ(FM) Los Angeles. named general sales
manager.

Michael R. Funk, local sales manager,
WRGB(TV) Schenectady. N.Y., joins WROC-Tv
Rochester. N.Y.. as general sales manager.
Robert E. Hewitt, account executive,
WRGB(1TV). replaces Funk.

Rebecca Farrell, assistant general sales man-
ager, WALA-Tv Mobile. Ala.. named general
sales manager.

Linda Weir Sullivan, national sales manager.
wJAR(TY) Providence. R.l.. named general
sales manager.

Cliff Williams, general sales manager
KTvZ(Tv) Bend. Ore.. joins KTvL(TV) Med-
tord. Ore.. in same capacity.

Lisa Carlson, account executive, WVBF(FM)
Framingham. Mass.. joins WTTPIAM) Natick.
Mass.. as general sales manager.

Jack Martin, sales manager. wMTW-TV Poland
Springs. Me.. retires after 22 years with sta-
tion. Mary Jo Snyder, senior account execu-
tive. replaces Martin.

Bruce Krawetz, national sales manager.
wLS(AM)-WYTZ(FM)  Chicago. named local
sales manager. Paul Agase, account execu-
tive. replaces Krawetz.

Jan Dickler, national sales manager. WTAF.TV
Philadelphia. named local sales manager.

Ritchard P. Homberg, sales manager. KMEO-
AM-FM Phoenix. joins wiNsiam) New York as
audience advertising manager. Account €x-
ecutives appointed at WINS: Linda Lerner, ac-
count execulive. WHLIAM)-WKJY(FM} Hemp-
stead. N.Y.: Sandra Abrams, senior research
analyst. TeleRep. New York: Lauren Pode-
sta, account executive. WGCH(AM) Green-
wich. Conn.: Robin Tillman, account execu-
tive. Christal Radio Sales. New York.

Eric I. Simon, manager. sales development.

WPEN(AM)-WMGK(FM)  Philadelphia. named
retail sales manager.
Bonnie L. Tyman, promotion manager,

WTEN(TY) Albany. N.Y.. named marketing
manager.

Alan Sinder, private consultant. joins Telesat
Cablevision Inc.. Pomano Beach. Fla., as
marketing director. '

Joe Mancuso, from woloTyv) Shaker
Heights. Ohio. joins wkyC-Tv Cleveland as
account executive.

Thomas Vanbenschoten, regional sales man-
ager. wNHT(Tv) Concord. N.H.. joins WBAL-
Tv Baltimore as account executive.

Julie Taylor Hitchins, from wLs(am) Chicago,
joins WCLR(FM) Skokie. 1ll., as account ex-
ecutive.

Hy Farbman, general sales manager, WZLD-FM
Cayce, S.C.. joins wTGuTv) Wilmington.
Del.. as account executive.,

Elaine E. Carr, account representative,
wxMiTvy Grand Rapids, Mich.; Mary Hart
Gerber, marketing associate. Retail One.
Portland, Ore.. and Al Snyder, general sales
manager. KDON.AM-FM Salinas. Calif., join
wOODIAM} Grand Rapids. as account repre-
sentatives.

Jan Eastham, from WROZ(AM)-WIKY-FM Ev-

In the hall, [k lals John Facenda, an-
choe ior woaere Philadelphia in the
19505 and 13603, and narrator for NFL
Firms Inc., Mourd Laurel, NL.J., was post-
humously imducted into the National
Snotball Leagues Hall of Fame in Can-
ton 2k, an g 9 in recognition of his
work al FL Films

ansville, Ind.. joins WEHT(TV) there as ac-
count executive.

Jerri Hoover, from wiBw-AM-FM Topeka.
Kan.. and Premila Malik, former TWA flight
assistant, join KCFX(FM) Harrisonville, Mo..
as account executives.

Programing

Roger L. Mayer, senior VP, administration,
MGM. and president. MGM Laboratories
Inc.. Los Angeles. joins Turner Entertain-
ment Co., newly formed Los Angeles subsid-
iary of Tumer Broadcasting System, as presi-
dent and chief operating officer.

Amy Adelson, manager, mini-series and nov-
els for television, NBC Entertainment, Los
Angeles. named director. mini-series and
novels for television.

Todd Bergensen, literary agent. Robinson-
Weintraub-Gross & Associates, Los Angeles,
joins ABC Entertainment there as director,
comedy series development.

Mike Harvey, executive VP, network pro-
graming and operations, Transtar Radio Net-
work, Los Angeles, named senior VP. of
newly formed special programing division.
Gary Taylor, VP and general manager, KRTM-
AM-FM Seattle and KZZU-aM-FM Spokane,
Wash., joins Transtar. Los Angeles, as senior
VP and general manager, radio formats.

Terry Allen, VP, production, Glen Larson Pro-
ductions. Los Angeles, joins Fries Entertain-
ment Inc.. Los Angeles, as VP, series devel-
opment.

Richard Goldfarb, senior VP and general
manager, Bocass Communications, New
York, joins Turner Broadcasting System Inc.
there as VP, syndication sales. Jeff Panzer,
based in New York as coordinating producer,
Showhiz Today, TBS’s nightly entertainment
news program, named senior producer and
will be based in Los Angeles.

Mark Ganshirt, associate director. comedy,
Paramount Television, Los Angeles. joins
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Universal Television, Universal City, Calif.,
as director, comedy programs.

Stephen C. Gelber, independent producer,
joins 20th Century Fox Television, Los Ange-
les, as director, current programing, drama.

Donna L. Pietra, executive news producer,
wBBM-Tv Chicago, joins Siskel & Ebert & the
Movies, syndicated movie review program
produced by Walt Disney subsidiary, Buena
Vista Television, Burbank, Calif., as execu-
tive producer. Andrea Grovall, producer. Tri-
bune Entertainment’s At tire Movies (which re-
placed Siskel & Ebert after latter moved to
Buena Vista), joins Siskel & Ebert & the Mou-
ies in same capacity.

Laurie 2aks, director, artist and talent rela-
tions, MTV Networks, New York, named tal-
ent executive for Nightlife. syndicated late-
night show premiering Sept. 8, produced by
Motown Productions in associaten with King
World. Beverly Hills. Calif.

Nina Blackwood, former VI, MTV. New
York, joins Paramount Domestic Television’s
Entertainment Tonight, Los Angeles, as mu-
sic correspondent.

Gordon Young, former media executive,
Procter & Gamble, New York. joins LBS
Communications Inc. there as executive sales
consultant.

Sue Abruzzese, account executive. advertis-
ing sales department. Madison Square Gar-
den Network, New York regional sports net-
work. named programing manager.

Richard Kirby, operations manager. Request
Television, pay-per-view service of Reiss Me-
dia Enterprises Inc., New York. named oper-
ations director.

Rozanne Elwell, account supervisor, Duplivi-
sion Inc., Bethesda. Md.. joins Journey
Communications, Mount Vermon. Va., TV
documentary production company, as direc-
tor, marketing and promotion.

Joseph Petrone, national sales manager,
Prism Entertainment, New York, named sales
director.

Carla Schiller Harwitt, senior counsel, Co-
lumbia Pictures Industries Inc.. New York,
named assistant general counsel.

Harry West, director, programing and oper-
ations, KMSB-Tv Nogales, Ariz.. named pro-
graming director, Mountain States Broadcast-
ing, Tucson, Ariz., owner of KMSB-Tv and
KGSW(TV) Albuquerque, N.M.

Ray Massie, program director, WSFM(FM)
Harrisburg, Pa., joins wYNK-AM-FM Baton
Rouge in same capacity.

Dick Shannon, from WBBQ-AM-FM Augusta,
Ga., joins WGUS-AM-FM there as program di-
rector.

Ron Lyon, news director, wWIIB(FM) Hyde
Park, N.Y., named program director.

Raymond Meza, morning announcer,
KAMZ(FM) El Paso, adds duties as program
director.

Carl Mann, afternoon announcer, KQCR(FM)
Cedar Rapids, lowa, named program direc-
tor.

Jeff Mazzei, programing and music assistant,
wcCBs-FM New York, named music director.

Ruth E. Dreier, music program associate,



New York State Council on Arts. join non-
commercial wNyYC-FM New York. as music
dircctor.

Mark Huelskamp, master control director and
editor, WPWR-TY Aurora. lll., joins noncom-
mercial WrTwiry) Chicago. as air director.
broadcast division.

Mary Alice O’'Brien, production assistant.
WKYC-TV Cleveland. named associate pro-
ducer. AM Clevelend. daily WKyC-Tv talk
show.

Terry Young, former mayor. Tulsa. Okla..

joins KRMG(AM) there as late-night. call-in
talk show host.

Frank Pacella, camaraman and editor, wSTM-
TV Syracuse. N.Y., joins production depart-
ment. WKBW-Tv Buitalo. N.Y.. in same ca-
pacity.

News and Public Affairs

Geoff Mason, produccer and director. Ohl-
meyer Productions. New York. joins ABC
Sports as vice president. Olympic produc-
tion, for broadeasts of 1988 winter gamies in
Calgary, Canada.

John Wendell, operations director.  NBC
Sports, New York. named VP. operations.

Dennis Wilden, man-
aging editor.  News
and Information
Weckly Service.
owned by Lorimar-
Telepictures.  Culver
City. Calif.. named
national news director.

Appointments at ABC
News: Mark Nelson,
producer. Tel Aviv bu-
reau. o Rome bureau
chief and producer;
Bob Haberl and Robin Weiner, weekend news
producers, Washington, to producers, Rome
burcau; Stephanie Zaharoudis, associate
weekend  news  producer.  Washington. 1o
weekend news producer: Steve Cheng, as-
signment  editor, New York. to  associate
weekend news producer. Washington; Mark
Dorian, associate producer. World News To-
night, New York. to producer: Thomi Nista,
production associate. World News Tonight.
New York. to associate producer; George
Pilla, desk assistant. World News Tonight,
New York, to production associate: Marianne
Keeley, production associate. Nightline. Wash-
ington. to associate weekend news producer.

Ron Miller, from wsTviTv) Charlotte. N.C..
Jjoins KCST-Tv San Diego as news director.

Wilden

Stephen H. Tuttle, news dircctor, woOC-Tv
Davenport. lowa. joins WHO-TV Des Moines.
lowa. in same capacity. Jon Janes, assistant
news director, KSDK.-Tv St. Louis. replaces
Tuttle at woC-Tv.

James R. Church, news director. WCIB(TV)
Gainesville. Fla.. joins WDAU-Tv Scranton.
Pa.. in same capacity.

Elaine Ettorre, afternoon anchor, WHWH(AM)-
WSTT(EM) Princeton, N.J., joins WMID(AM)-
WLQEFM) Atlantic City as news director.

Tim Bailey, sports director. KCRC(AM)-

KNID(FM) Enid. Okla.. adds title of news di-
rector.

Tim Garrigan, public affairs director, KIRO-Tv
Seattle. named VP, public affairs. Nerissa
Williams, anchor, wDIV(TV) Detroit, joins
KIRO-Tv as reporter. John Collins, from woC-
Tv Davenport. lowa. joins KIRO-TV as meteo-
rologist.

Nickie Flynn, managing editor, KWTV(TV)
Oklahoma City. named assistant news dircc-
tor.

Doug Raper, moming anchor. KLSNtAM)-
KISC(FM) Spokane, Wash.. joins KXLY-AM-FM
there as associate news and information di-
rector.

Appointments at  KRON-TV San Francisco:
Stanhope Gould, producer. ABC News's 20/
20. 1o exccutive producer. special projects;
Mike Kelly, producer. to assignment manager;
Robert Campos, high tech producer, to pro-
ducer: Mark Jones, from wTviTv) Miami, to
reporter.

Dick Nelson, news director. WLOS(TV) Ashe-
ville. N.C.. joins Kcrwitvy Kansas City.,
Mo.. as managing editor.

Joe Terry, director and producer. CES Morn-
ing News, New York. joins KCBS-TV Los An-
geles as director and producer.

Jack Beavers, trom KCRA-Tv Sacramento,
Calif.. joins KDFw-Tv Dallas, as news pro-
ducer. Tom Riley, from KwGN-TV Denver.
joins KDFw-TV as weather anchor.

Brad Smith, from KTBC-Tv Austin. Tex.. joins
WHEC-TV Rochester. N.Y.. as news producer.

Charles T Berkley, television director, non-
commercial wPBY-Tv Huntington. W. Va_,
named sports and events producer.

Dawn Fratangelo, anchor and reporter. KFMB-
Tv San Diego. joins wcCvB-TvV Boston as
weekend anchor.

Wendell Johnson, reporter and anchor, waAy-
TV Huntsville, Ala., joins wrvcv) Chattan-
ooga. Tenn., as anchor.

Roger K. Wyland, sports director. wTal-Tv Al-
toona. Pa.. joins wNYT(TV) Albany, N.Y.. as
sports reporter and weekend sports anchor.

Dan Parker, from wECT(TVI Wilmington.
N.C.. joins WPEC(TV) West Palm Beach. Fla..
as meteorologist.

Dave Wagner, reporter. wiSN-TV Milwaukee,
named anchor.

Paul Gonzales, Los Angeles bureau corre-
spondent. NBC News. joins KPRC-TvV Hous-
ton as general assignment reporter.

Timothy Tooten, weekend anchor and editor.
WSAZ-Tv Huntington. W. Va.. joins WMAR-TV
Baltimore as general assignment reporter.

Catherine M. Leahan, reporter. WLUC-TV Mar-
quette. Mich.. joins KETv(Tv) Omaha as con-
Sumer reporter.

Technology

Martin J. Stein, marketing director for graph-
ics products, AST Research Inc.. Irvine. Ca-
lit.. joins Cubicom Corp., Hayward. Calif.-
based manufacturer of computer graphics and
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video animation products, as VP, marketing.

J.P. Farrell, former film editor. Aaron Spell-
ing Productions. Los Angeles. joins Pacific
Video. Hollywood post-production facility.
as exccutive director. electronic laboratory
services.

Dennis Dunbar, senior
VP. ConvTech Com-
munications Technol-
ogies Inc.. New York,
named president.
Wireless Data  Sys-
tems Inc., New York-
based common carrier,
merchandising teletext
data broadcasting.

James W. Wonn, VP
engineering oper-
ations, Group W Ca-
ble. N.Y., joins C-Cor Electronics Inc.. Statc
College. Pa.-based manufacturer of cable TV
systems. as VP. engineering.

Dunbar

Bruce A. Bowen, manufacturers’ representa-
tive. Hamilton Sales. Minneapolis. joins Ge-
neva Group of Companies Inc.. Minneapolis-
based manufacturer of audio tape equipment
accessories. as Eastern regional sales man-
ager.

Ted Szypuiski, former chict engineer. wTIC-
TV Hartford. Conn.. joins Pleasant Valley,
Conn.. office of Landy Associates Inc. as
sales engineering representative. Landy.
based in Cherry Hill. N.J.. and Waltham.
Mass.. designs and installs TV systems.

I N T T N W TS|
Promotion and PR

Richard J. Dufek, VP and production director.
Abramson  Associates Inc., Washington.
named senior VP.

Linda Stern, manager.
marketing and public
relations for public
service campaigns on
Group W television
stations. named direc-
tor. corporate commu-
nications. Group W,
New York.

Jason Farrow, adver-
tising director, Sony
Corp. of America,
New York. named di-
rector. corporate communications.

et 41

Stern

Janet Bloeth, account executive. Walcher
Public Relations. San Diego. joins The Phil-
lips Orzanization Ltd.. San Diego advertising
and public relations agency. as public rela-
tions account exccutive.

Gene Steinberg, promotion manager. Grawt
Broadcasting’s wWBFS-Tv Miami. adds duties
as corporate director. creative services. Grant
Broadcasting  System Inc.. Miami-based
owner of three TV stations.

Greg Gamer, anchor. Kansas State Network
Inc.. Wichita. group owner of six TV sta-
tions. all in Kansas. named VP, community
affairs.

Robert Scoft, director. project marketing.
noncommercial WTvS(Tv) Detroit. named VP,
community development.

Appointments at WOR-Tv Secaucus. N.J.:
Leigh Curtain, publicity coordinator, to pub-
licity manager; Rosalind Milier, viewer ser-
vice coordinator, replaces Curtain: Felicia
Norma Bentine; client services coordinator.
Carl Byoir & Associates. New York. to assis-
tant publicity manager: Carol Cohen, public
service coordinator. to manager. public ser-
vice and community relations: Judi Hernan-
dez, creative services producer, wez-Tv Chi-
cago, to audience advertising manager.

Michael Ching, assisant director. creative ser-
vices. KGO-Tv San Francisco, named promo-
tion director.

Allied Fields

Susan M. Kraus, director, media relations,
National Association of Broadcasters, Wash-
ington, named VP. media relations, public
affairs and communications department.

Kraus Rosenblatt

Sam Rosenblatt, VP and general manager,
wTMI(FM) Miami, joins Financial Capital of
America Inc. there. investment firm. as presi-
dent and chief operating officer of newly
formed subsidiary. Financial Capital Broad-
casting Co.

Appointments at Nielsen Media Research:
Kenneth R. Mogensen, executive VP. North-
brook, l1ll.. office, adds duties as media re-
search group director of operations; William
E. Stelk, VP and manager. new business de-
velopment. Northbrook. adds duties as man-
ager, group management staff: Jay C. Colen,
account executive. New York office. to man-
ager. data command; John R. Norris, agency
and advertiser marketing executive. Dallas
office. to account executive; Catherine A,
Marino, client service assistant, New York. to
client service executive: Gena Haddox, client
services associate. Los Angeles. to client ser-
vice executive: Leigh Wilson, client service
associate. Dallas, to client service executive:
Gwendolyn J. Warwick, field representative,
New York, to client service associate.

James G. Kearney, system engineer. Tele-
Communications Inc.’s Chicago Cable TV.
joins Malarkey-Taylor Associates. Washing-
ton-based telecommunications consultancy.
as engineering director.

Sharon H, Fisher, former sales manager,
WLQV(FM) Detroit, joins Chapman Associates
Inc., Atlanta as media broker. She will be
based in Detroit.

Randolph J. May, partner, McKenna, Wilkin-
son & Kittner. Washington communications
law firm recently dissolved (BROADCASTING,
Aug. 4), joins Bishop. Liberman. Purcell &
Reynolds, there as partner. Timothy J.
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Cooney, associate, McKenna, Wilkinson,
Jjoins Bishop, Liberman as senior associate.

Richard H. Melinick, judicial clerk. Montgom-
ery county, Md., Circuit Court Judge John J.
Mitchell, joins Krupin, Carr, Morris &
Graeff, Washington communications law
firm, as associate.

Herbert Schmentz, director, Mobil Corp. and
VP, Mobil Qil Corp.. to receive Directorate
Award of international council, National
Academy of Television Arts and Sciences. He
will be recognized for helping to provide cor-
porate support for importation of internation-
al television programing with shows such as
PBS’s Masterpiece Theater. Donald L. Taffner,
president, D.L. Taffner Lid., New York, to
receive Founders Award from international
council for importation of programs from
Australia, Canada and United Kingdom re-
sulting in successful American adaptations,
such as Three's Company and Too Close for
Comfort. Schmertz and Taffner will be hon-
ored at International Emmy Awards, Nov. 24
at Sheraton Center, New York.

Richard Wiley, partner, Wiley & Rein. Wash-
ington communications law firm, reappoint-
ed chairman. American Bar Association fo-
rum committee on communications law,
Chicago.

H. Joachim Maitre, professor. international
relations and journalism. Boston Unversity,
named interim dean of college of communi-
cation.

Deaths

Ted Knight, 62, TV sit-
uation comedy actor,
died Aug. 26 of cancer
at his Pacific Pali-
sades, Calif.. home.
Knight was bom
Tadewurz Wladzui
Konopka in Terryville,
Conn. In 1950's he
was radio announcer
and anchor at several
stations. Moving to

Knight television. he made
many network TV appearances in shows in-
cluding Get Smart and Gunsmoke. Knight
won two Emmys for his role as slow-witted
and egotistical anchorman, Ted Baxter, on
The Mary Tyler Moore Show, which ran from
1970 to 1977 on CBS. In ABC’s Teo Close for
Comifort, which premiered in fall 1980, he
played middle-aged San Francisco cartoonist.
Henry Rush. When ABC canceled Tov Close
for Comfort in 1983, D.L. Taffner Ltd., New
York. picked it up and has syndicated first-
run episedes since. Knight is survived by his
wife. Dorothy, two sons and daughter.

Elder (Al) Preiss, 56, publisher, TV Interna-
tional magazine, Los Angeles, died Aug. 25
of heart attack in Las Vegas while attending
Video Software Dealers Association conven-
tion. After graduating from University of
Minnesota, Preiss was hired as floor manager
and sports announcer at wCCO-Tv Minneapo-
lis. In 1953 he moved to Los Angeles where
he covered television industry for various
publications for 32 years. He is survived by
wife, Sylvia, managing editor of TV Interna-
tional, son and daughter.




Mithabstater

Slow and steady
is winning pace for
Group W’s Goodgame

Tom Goodgame's office ts an extension of
the man: a big desk. a 40th floor view of
midtown Manhattan, vintage cigars. Good-
game is a big man with a big laugh and a big
job: head of Group W's five television sta-
tions. a post that has occupied the last four-
and-a-half months of a 33-year broadcasting
career. It is a job that has grown in impor-
tance with Westinghouse’s move out of cable
and back to a concentration on broadcast
group ownership and programing.

Goodgame has spent 18 years managing
television stations, including two of the five
he now oversees as president of Group W's
television station group: wiz-Tv Baltimore;
WBZ-Tv  Boston: KDKA-Tv  Pittsburgh;
KPIX(Tv) San Francisco, and KYW-TV Phila-
delphia. All. except for the last. he says, are
rated numbcer one in their market: KYw-Tv is
numbcer two.

His experience in local management he
now misscs. “Being at a television station
truly is an exciting job.”" he says. "I guess the
toughest part of my day now is right around
5 o'clock. At a television station, that’s
when the carly news is being put together,
and that’s when decisions are being made,
and the programing crisis of the day has un-
folded. In a corporate office in New York.
it’s time to go home, and if you don’t get out
fast. you might get locked in your own of-
fice.™

Goodgame's management style has been
described as laid back (he considers a loss of
temper as “a sign of weakness™). and he sees
his role as “an absorber of information.™ He
believes “that people will make the right de-
cision at least 80% of the time if they're
good people and know what they re doing,™
His job is “to make sure I catch the 20%."
His relationship with the station managers
“isn't a democracy,” he says. "It's sort of a
benevolent dictatorship.™ -

“I have perseverance,”™ he says. “I believe
in the long haul, in steady. slow progress and
growth because [ think it's the kind of
growth you retain.™ he says.

That perseverance has paid off.

Goodgame entered broadcasting in Ar-
kansas in 1953 as an announcer for KRTV(TV)
Little Rock. a UHF station about to go on the
air. At the time, it gave the 23-year-old an
opportunity to quit his as job as an adjuster
for a finance company. a job that paid little
and he liked less. Reflecting on the move
three decades later, he says that television
announcer “could have been garbage collec-
tor. and that would have sounded good to me
at the time. 1 didn’t know what television
was. The only good television in Little
Rock, Ark.. at that time was 132 miles of
snow from Memphis.” But as Goodgame
tells it: 1 applied. and 1 guess they didn't

THOMAS LaravETTE GOODGAME—president,
Group W Television Station Group; b. Sept. 24,
1929, Little Rock, Ark.; attended University of
Arkansas, 1947-49; salesman, krTv(Tv) Little
Rock, 1953-54; salesman, katv(tv) Little Rock,
1953-1957, local sales manager, 1957-1962,
general sales manager. 1962-1969, vice
president and general manager, 1969-71; vice
president and general manager, 1971-1981,
kTuL-Tv Tulsa. Qkla: vice president and general
manager. 1981-83. kDka-Tv Pittsburgh; vice
president and general manager, 1983-1986.
wez.1v Boston; present position since April
1986. m. Rita Lynch, July 26, 1950; children—
Kathleen, 34; Shawn. 33: Carol, 27; David,

26: Diane. 25; John, 24.

know what they were doing. and ! didn't
know what [ was doing. so they hired me.™

He was hired as an announcer, but “never
announced a day in my life.”” Before the
station went on the air. Goodgame “had a
conversation” with a partner in the station,
who told him that to get ahead in the busi-
ness he should go into sales. “So never hav-
ing been a salesman, [ became one.” Good-
game says. He worked for the station for a
year. When it was sold, Goodgame moved to
KATViTV) Little Rock in 1954 as a salesman,
becoming local sales manager in 1957, gen-
eral sales manager in 1962 and. in 1969.
vice president and general manager. where
he remained until January 1971,

He was then transferred by the company
to KTUL-Tv Tulsa, Okla.. where he stayed
10 years to the day.” from Jan. 1, 1971, o
Jan. 1. 1981. also as vice president and gen-
eral manager. In 1980, Goodgame had an-
other conversation that changed his career,
this time with Larry Fraiberg (Goodgame's
predecessor in his current job) who was
looking for a manager for Group W’s Phila-
delphia station. KYW-TV. Although they
came 1o a “semiagreement.” according to
Goodgame. his career at Group W was post-
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poned when someone else got the Philadel-
phia job. A few months later. however. in
March 1981. Goodgame joined Group W as
vice president and general manager of KDKA-
Tv Pitsburgh. In June 1983, Goodgame was
moved to Boston to take over WBZ-TV, also as
vice president and general manager. and re-
mained until last April 15. when he replaced
Fraiberg as president of Group W's televi-
sion station group.

Goodgame remembers television's early
days when neighbors gathered at the house
with a television set 10 watch, say. a baseball
game. “What's sad about our business [to-
day] is that it’s still a miracle. but we have
become so wrapped up in and so inured to
the process that we've forgotten that. said
Goodgame. “There'’s hardly anything that
isn’t available to the American public to-
day.”

And while Goodgame sees “greater diver-
sity” and “greater specialization of audi-
ence"—with perhaps as many as seven net-
works having a national impact by the end of
this century—as time goes on. Goodgame
says. ] think you'll see people tire of the so-
called new technology. It will never go back
to fundamental broadcasting, telecasting as
it was because [the audience is] too used to
having things at their fingertips. But the fas-
cination” with videotapes and a multitude of
channels “at their disposal. I think is going
to wear off.” Goodgame says. “Basically.
people can only absorb so much in their
lives.”

He sees local stations as “the most essen-
tial ingredient of the system. | see localism
becoming an even greater force in our lives
than it has been. And I see local stations
doing more local programing™ as their abili-
ties permit. and becoming “much more se-
lective in what they accept or do not accept
from the network.™

There are now “multiple programing
sources available to you, and if the networks
den’t offer you the best product or the prod-
uct that you feel serves your individual
needs in your community, then you'll go buy
yours somewhere else.” Goodgame says. I
don’t think you'll see the networks go away.
[but] I think the relationship. the juxtaposi-
tion of the network-affiliate relationship. has
changed and will continue to change, with
much more emphasis on the station’s part of
being a good programer, a good entertain-
ment source, that news source within the
community, regardless of what network af-
filiation you've got.”

He does not see local stations “ever takIng
away the role of a national news source.” If
“that isn’t CBS. NBC. or ABC, it may be
something else. but I don't ever see the net-
works walking away from it. so | see them as
the supplier.™

TV's biggest challenge today, he says, is
to help people understand the “vital role™
broadcasting plays “and will continue to
play. It goes buck to selling the medium.™ g
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NBC announced last week what appears to be unprecedented way
to introduce new program, L.A. Law. Program will be seen in its
regular time period for first time on Friday, Oct. 3, at 10-11 p.m.
However, two-hour pilot, running as “sneak preview,” will air in
Menday night movie slot on Sept. 15. Pilot will then be rebroadcast
on following Saturday (Sept. 27), in Saturday Night Live time
period (plus additional half hour). Footnete on program: St. Louis
Post-Dispatch reported recently that CBS programing vice presi-
dent, Kim LeMasters, wrote Stephen Bochco saying that L. A Law
is “the best pilot I've seen this year.” Second and last line of note
read, according to Post-Dispatch: "Hope you fail.

Tele-Communications In¢., nation’s largsst cable operator, is facing
prospect of paying $35.8 million to former competitor for cable
franchise in Jefferson City, Mo. Federal Appeals Court for Eighth
Circuit last week upheld verdict of district court jury holding that
TCl violated federal anti-trust laws in connection with battle with
Central Telecommunications Inc. for Jefferson City franchise and
that TCI violated state laws by tortiously interfering with Central's
business expectancy. Jury awarded Central $32.4 million in con-
nection with anti-trust claim (damages of $10.8 million trebled),
$35.8 million in connection with interference. Central has choice
of collecting one. TCI's John Draper said it is TCI's intention to
appeal decision, either to appeals court en banc or to Supreme
Court. Next step will not be known, he said, until he has chance to
talk with lawyers who handled district court decision and appeal.
TCI raised seven issues in appeal to Eighth Circuit, but court
rejected them all.

C

Group owner Lake Huron Broadcasting Corp. has sold all of its sta-

tions for $52 million. Kree-am-Fm Houston has been sold to Susque-

hanna Broadcasting Co. for $25 million and station in St. Petezs-

burg, Fla., wavk.-Frm was reported to have been sold to Infinity

Broadcasting Corp. for $27 million. Lake Huron is owned by Wil-

liam J. Edwards and Howard Wolfe. Wertheim & Co. was broker
u}

U.S.-Mexico AM treaty was finally signed last Thursday (Aug. 28) in
Mexico City. Agreement has been awaiting Mexican signature
since spring (BROADCASTING, April 21). Under major provisions,
more than 320 U.S. daytimers operating on Mexican clear chan-
nels may start operating fulltime, and more than 2,000 daytimers
may operate for up to two hours after local sunset. (That means
some stations in midsummer will no: be signing off until 10:30
p.m.) Also under agreement, Mexicans may use U.S. clears but
must provide full protecticn based on 10% interference curves.

.

Taft Broadcasting confirmed last week it had asked investment
bankers, Goldman Sachs & Co., to obtain bids on company’s five
independent television stations. Rumors of possible sale of stations

TV networks post slow second quarter. Financial resuits pro-
vided by the three television networks show that in the recently
completed second quarter, revenue was down in half the six
major dayparls. However in the most important—prime time—
‘net revenue from time sales” was up 5.2%, to $896,218,000,
which helped move the three-network rotal for all dayparts
slightly ahead (2.1%) of last year's second quarter, from
$1,667,736,000 to $1,702,827,000.

The figures, compiled from unaudited network-submitted
data by Arthur Young & Co. on behalf of the Broadcast Financial
Management Association, reveal some of the erosion in the
networks’ bargaining position, yet many of the dollars just re-
ported were purchased in the more bountiful upfront season of
the previous year.

The next largest daypart, daytime, was down 4% in the sec-
ond quarter to $320.889,000, sports was down 6% to
$163,754.000, and children’s siid 12.4% to $38,403,000. News
had a doubie-digit increase, rising 10% to $201, 125,000, while
late night edged up 2% to S82,438,000.

first surfaced three months ago and stations’ financial perfor-
mance, being distributed to interested buyers, also began to sur-
face recently ("Top of the Week," Aug. 25). Results for fiscal year
ending March 31 reportedly show that operating cash flow of
wTAF-Tv Philadelphia slipped to $11.6 million (on revenue of rough-
ly $40 million), from $11.7 million in 1985, Despite revenue gain at
both wCiX(Tv) Miami and wDCA-Tv Washington, cash flow declined
at each station. WDCA-Tv results reportedly show revenue gain
from $18.5 million in 1985 10 $20 million last year, while cash flow
declined from $2.7 million to $1.7 million. WCIX(Tv) reportedly had
slight increase in revenue to $21 million last year, while reporting
operating cash flow of $4.5 million, down from $6.5 million pre-
vious year. Company did not report full-year results for acquired
independents, KTXH(Tv) Houston and KTXA(Tv) Fort Worth, but
elght-month results reportedly showed cash flows of $1 million and
$1.7 million, respectively.
a

Bill Coshy and Jackie Gleason will appear on Today’s next prime time
special, scheduled for Sept. 11, at 10-11 p.m. They will discuss
with Today host Bryant Gumbel evolution of television comedy.
Program will be on location at Universal Studios back lot in Los
Angeles. NBC has alsc announced that Cosby will host Tonight
show Sept. 23-25. One of his guests will be Linda Ellerbee, co-
anchor of new ABC program, Our Word, which will go against
Cosby show this fall.

a

ABC said last week it was rearranging nights on which its new
interview programs, with Dick Cavett and Jimmy Breslin, would air,
Cavett, which initially was to run on Wednesday and Thursday,
will now air on Tuesday and Wednesday, starting Sept. 23. Bresiin,
which was to have run Tuesday and Friday, is now scheduled to
air Thursday and Friday, starting Sept. 25. Meanwhile, two ABC
O&O's, wasce-Tv New York and wis-Tv Chicago, have opted to carry
both programs on delayad basis, so they can run new syndicated
show, Nightlife with David Brenner, first. WABC-TV will carry Bren-
ner at midnight, after Nightline, and follow with Cavett or Breslin.
WLs-Tv will carry Brenner at 11 p.m., after Nightiine, and follow
with New Hollywood Squares at 11:30 p.m., then Cavettor Bresiin
at midnight.

[}

The Entertainment Report, Newsfeed's “market-exclusive daily pack-
age of late-breaking entertainment stories” distributed to local sta-
tions by satellite, has been cleared by 52 stations, including sta-
tions in Los Angeles, Philadeilphia, San Francisco and Boston,
during Radio-Television News Directors Association conference
last week. Service will begin Jan. 19, 1987

w}

Public Broadcasting Service won more news Emmys than any other
group this year. Awards were given last week in New York. PBS
won 22 awards, including four fer Frontline and two each for
MacNeil/Lehrer Report and Nova. CBS won 14 awards, including
seven for CBS Evening News with Dan Rather. ABC won nine,
including three each for ABC World News Tonight with Peter
Jennings and Nightline. NBC won five, including two each for NBC
Nightly News with Tom Brokaw, American Almanac (now known
as 1986) and one for Today. One award went to syndicated pro-
gram Entertainment This Week.

w]

BBDO International and Doyle Dane Bernbach Group said last week
their shareholders approved plans to merge agencies, along with
Needham Harper Worldwide, into mega-agency—Omnicom
Group Inc. Needham shareholders approved plan earlier in Au-
gust. In addition to those agencies, Omnicom will include group of
general and speciatty shops under Diversified Agency Services
Group. Group expects to bill $5 billion annually.
m}

Coca-Cola said last week it acquired Four D Productions, which
holds rights to Barney Miller spin-off, Fish. Miiler 1s now 1n syndi-
cation in 180 markets. Coke wouldn't disclose purchase price, but
claimed it was "based on estimated gross syndication value of
over $200 million.”
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CBS will launch antidrug public service campaign called “Stop the
Madness,” on Sept 22 Stacy Keach, who served prison time in
England last year for possession of cocaine, will be featured in first
10-second message. Other participating CBS celebrities include
Bob Newhart, Kate Jackson. Pat Summerall and Linda Gray. Spots
will run seven nights a week between 8 p.m. and 8:15 p.m. until
further notice. network said

WNYw.Tv New York will move A Current Affair, hosted by Maury
Povich, at 11:30-noon, to 7:30-8 p.m. beginning Sept. 8. A Current
Affair. daily talk-magazine show that premiered July 28, is Fox's
first move into production of news and public affairs programing
To make room for show at new time. station has canceled PM
Magazine. PM ran at 8-8:30 p.m. on station for six years beginning
in 1980. with exception of four months in 1984 when it ran at 8:30.
It was moved to 7 30 on July 21 of this year to open 8-10 p.m. time
period for movies. PM has been now been canceled by Fox sta-
tions in Los Angeles, Chicago and Washington

NBC said last week it signed wnuv.Tv Baltimore, ch. 54, to pick up
Tonight Show, effective Sept. 29 Current Tonight affiliate in market
is another independent. werr-Tv, which has signed with Fox
Broadcasting Co.. and will pick up Joan Rivers new show in Octo-
ber. WBFF-TV's last Tonight broadcast will be Sept. 26, NBC said

Ron Reagan, son of President Reagan, substitutes as co-host on
Good Morning America for vacationing David Hartman today (Sept.
1} Reagan has been entertainment reporter for program since
February.

Group of preminent news reporters and anchors last week signed
statement rejecting network proposal that would allow news organi-
zations to assign reporters tasks currently reserved for technicians,
such as operating cameras, sound and satellite transmission facili-
ties. Statement was released by American Federation of Televi-
sion and Radio Artists. whose talks with networks on new news
pact stalled over proposal, although talks resumed last week. No
word on progress at press time. Statement. signed by Peter Jen-
mngs, Tom Brokaw, John Chancellor, Lesley Stahl and others, said
proposal would "diminish” reporters’ ability to do their primary job.
[t added that "gathering of facts and the reporting of these facts is
a full-time job” and that reporters and technicians are not “inter-
changable parts.

ZBS's cost cutting continues to reverberate throughout company
_atest victim—-Rolland Smith, 16-year veteran news anchor of
vcBs-Tv New York. Two parted company last week, Smith's last
droadcast was Friday, Aug. 29, edition of Channel 2 News at 11 In
sontract renegotiations, station sought to reduce Smith's approxi-
nately $700.000 salary by 35%, or $235.000. Sources said Smith
1eld out for cut of $100,000 less but that station refused to budge.
smith said last week he would explore job offers made to him in
‘ecent months. Station has announced new news format, separat-
ng one-hour 5 p.m. newscast into separate programs, first to be
inchored by Jim Jensen and Carol Martin, and second by Michelle
vlarsh and newcomer Mike Schneider, who has joined station
rom WPLG-TV Miami. That takes effect Wednesday, Sept. 3. Start-
ng today (Sept. 1), station's 6-7 p.m. newscast will be anchored by
lensen and Martin, latter replacing Smith. Station's 11 p.m news-
sast will be anchored by Marsh and Schneider, latter replacing
smith.

During Radio-Television News Directors Association convention,
Bob Brunner, of wsAz Tv Huntington, W Va.. was elected RTNDA
president-elect [ast Thursday; Lou Prato, of Medill News Service in
Washington, was re-elected RTNDA treasurer, Tyler Cox, of
KFBD(AM) Sacramento, Calf, was newly elected as director at
large, and David Lampel of Inner City Broadcasting of New York
was re-elected director at large.

u

Group of former Group W Cable executives were set to announce
new programing service for backyard dish owners at SPACE/STTI

home satelite industry trade show in Nashville this week. Satellite
Broadcast Network, whose principals include Kazie Metzger and
Ann Kirschner, plans to put three network-affiliated stations (one
for each network) on satellite, scramble signals and charge dish
owners $50 a year to receive them. Kirschner would not release
details of service last week prior to expected announcement this
week.

FCC audio services division has rejected petition by Tony Lazzarino
asking that commission deny $40-S45-milhan sale of Mandeville
Broadcasting Corp.'s kroa.Fm Pasadena, Calif.. to Infinity Broad-
casting of Los Angeles {BROADCASTING, June 9). Lazzarino, former
consultant to Mandeville owner Kenneth J. Roberts. alleged that
Roberts had withheld informaticn from commission in earher pro-
ceeding that resulted in Roberts acquiring station. He also
charged that FCC's processes in that proceeding had been com-
promised because of alleged personal relationship between Daniel
Brenner, former senior adviser to FCC Chairman Mark Fowler, and
former general manager of stations. Brenner denied participating
in case. Audio services division said Lazzarino had failed to sup-
port claim that information was withheld. It also said Lazzarino
had not supported his allegations of improper influence. Lazzarino
told BROADCASTING that division's order was "hatchet job" and that
he planned to petition for reconsideration. “I'm going all the way
on this,” Lazzarino said

(.}

In initial decision, FCC Administrative Law Judge Edward Kuhlmann
has granted application of Kennebec Valley Television Inc. fornew TV
station on channel 35 in Lewiston, Me., denying competing applica-
tion of Sebago Broadcasting Co. Grant is conditioned on V. Wilson
Hickam, 20% owner of Kennebec, divesting interest in low-power
TV station WO9BE East Millinocket. Me. To operate with more
than 1,000 kw, station must get Canadian consent. Kennebec
prevailed with preference on diversity grounds and for proposing
service to more underserved area. Elie J. Roy 1s president and 20%
owner of Kennebec. which is also owned by five octhers. He 1s area
life insurance and rmutual funds salesman

Knight-Ridder and Gannett Co. have asked Department of Justice,
once again, to immediately approve joint operation of their daily
newspapers, Detroit Free Press and The Detroit News. In report, de-
partment’s antitrust division said companies had not adequately
demonstrated that one of those newspapers was failing, as re-
quired under statute, to qualify for limited exemption from anti-
trust laws. Division alsoc recommended administrative hearings on
request. In response, Knight-Ridder and Gannett said division's
report evidenced underlying hostility to Newspaper Preservation
Act, which provides for such joint operations. “The report ignores
the full impact of the financial losses suffered by the Free Press,”
the companies said. "As the application noted, the Free Press lost
more money 1n both actual and constant dollars in each of the last
five years than all of the prior successful JOA [joint operating
arrangements| applicants combined in the five years prior to their
applications.

]
On Thursday, Sept. 11 from 12:30 p.m. to 3 p.m. (PT), San Francis-
co-based Eslan institute Soviet-American Exchange Program will of-

fer feed of live discussion among four Scviet and American scientists
on nuclear accidents titled Chernoby! and Three Mile [sland: Les-

matrow transplant speciahist of UCLA, who recently traveled to
Soviet Union to aid Chernohyl victuns, and Yevgeny Velikhov, vice
president of Soviet Academy of Sciantists. Stations may take feed
of discussion at no charge. without copyright restrictions. It will
be on Westar [V, transponder 12X.

Satellite Music Network, Dallas, will move six of its seven 24-hour
formats from Galaxy [ and Westar IV to Westar V this fall. SMN's
“Rock 'n' Hits" top 40 format will remain on Westar [V
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A turn at bat

It the reader is overwhelmed by the number of submissions in this
year's local television journalism special report. so was the edito-
rial staff of this magazine. The length and breadth of the spot
news. investigative reports. documentaries and public service
programs described at length in this issue remind us that local
Journalism has joined the major leagues. News departments at
major-market stations are hot on the heels. and in some cases
ahead. of their network counterparts on breaking international
stories. Stations in smaller markets have also pulled on the seven-
league boots of satellite newsgathering. have expanded their cov-
erage and increased the speed of bringing breaking news to the
air. The pages of public affairs programing should be proof that a
broadcaster in i deregulated world does not abandon his efforts to
be responsive to the community.

That being said. local journalism, in a sense. is at a crossroads.
More news and greater profits have expanded news budgets.
Cutbacks at the network level are delivering more top-notch
Journalists to local stations. In some major markets there is live
and six times as much local news as network news. The ingredi-
ents are all there: money. talent and time.

It Fred Friendly is right. if the golden age of network news
dominance is waning and the action is now at local stations.
stations would do well to tuke advantage of the resources ar their
disposal before the opportunity is lost.

Bad seed

There are any number of right ways to combat cancer and help
change public attitudes and habits: increased public awareness, in
which the broadcast media through PSA’s and public service
campaigns have played a major role: education in the schools as
to the causes and consequences: guidance frony parents: perhaps
even outlawing spitoons on Capitol Hill would set a good exam-
ple. Prohibiting by law the advertising of a perfectly legal prod-
uct—in this case smokeless tobacco—is the wrong way. and an
unhealthy means to a worthy end.

The Comprehensive Smokeless Tobacco Health Education
Act, which went into effect Aug. 27. furthers an inequity begun
with the 1971 ban on cigarette advertising on radio and television
and extended with the 1973 ban on advertising of so-called *little
cigars.” In that deal. Congress and the tobacco industry worked
out a dandy compromise that allowed legislators to appear to be
protectors of the public welfare. while the tobacco industry con-
tinued to flourish. and to spend grossly more money than ever
before for advertising in other media. The public policy penal-
ties—the denial of a corner of the advertising marketplace to a
legal and legitimate product. and the seiective discrimination
against the broadcast media—were deemed acceptable. Appar-
ently they still are.

Encore

Things grew curiouser and curiouser in Washington last week.
First surfaced word that Tele-Communications Inc. had distribut-
ed a letter about A/B switches through the corridors of the FCC
and variously around town, setting off alarms about ex parte
procedures and sending security guards scrambling to recover the
contraband documents before they might taint the commission’s
decision-making process. Then the National Cable Television

Association called a press conference essentially to repeat the
TCI message: that the cable industry viewed with alarm the tenta-
tive provisions about A/B switches in the prospective order set-
ting out new must-carry rules. and presumably was prepared to
challenge them as necessary.

It is as premature to rule on the merits of cable’s arguments as it
was for cable to advance them. (Essentially. they are that the
prospective rules use a shotgun instead of a rifle in mandating A/
B installations, and that as many as 95% of the installations may
not be necessary at all.) What is clear is that the A/B policy has
many more ramifications than first met the eye, and that some
Judicious fine tuning may be called for. The most expeditious way
might be for the FCC, on its own motion, to call for comments on
its own relatively novel must-carry approach.

What musn’t be fost sight of is the constitutional justification
the A/B switch contributes to must-carry policy. 1t may well be
that this is a “lawyer’s solution™ to the problem, as the NCTA
avers. But it could also be the solution that legitimatizes the entire
must-carry package with the court(s).

What should be remembered. too. is that the FCC’s must-carry
decision took almost a year to craft, and was issued to the general
applause of most parties involved. Those who reopen the door to
those arguments risk never being able to close it again.

Next question

The Television Information Office is looking on the bright side
when it says a Roper Poll it commissioned tumed up general
approval of local television news. At least some readers of page
37 of this magazine may wonder, with this page, whether to count
it an affirmation when 21%, 19% and 16%. respectively, of 1.99]
respondents found local TV reporters to be often insensitive to
feelings of people, interested mostly in the sensational and biased
in their views.

As to Roper’s other questions. asking people whether they
want to see more or less of certain categories of news, its value as
a guide to television news directors is at least open to question.
Deac Aylesworth. the first president of NBC, in a conversation
with A.N. (Roxy) Rothafel, the leading theatrical impressario of
that day, said radio had discovered the way to success by giving
the people what they want. “Mr. Aylesworth,” said Roxy, “if
people knew what they wanted, there wouldn’t be a dark house on
Broadway.”

Wonder what Roxy would say about the Roper poll.

Drawn for BROADCASTING by Jack Schmidt
“Give me a break. We're shooting a commercial.”
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Sixty seconds before air-time, the
best news team in town is glued to
APTV for the last word on everything.

APTV Circuit One delivers detailed
coverage of late-breaking news and
sports from America and the world. At
an astounding 1200 in-depth words
per minute.

APTV Circuit Two covers your
region and state at the same high
speed. And in the same depth.

Eighty-three foreign news bureaus.
2,800 contributing editors worldwide.
Over a million stories a year.

If you think you can

| afford to be without APTV,

watch the other guys

B tonight at 6. See what you

& missed. Call Jim Williams at
b 1-800-821-4747.




CONTROL EVERYTHING
UT THE NEWS ITSELF

SREEE News Express*™ gives you
the edge every day
Satellite news gathering (SNG)

is setting the world of TV news on fire.

Because stations are capturing the
action live—from almost anywhere it happens.

With News Express from GTE Spacenet, SNG
can be an even greater competitive advantage.
Spacenet has combined its years of experience as a
communications leader with the very latest in satellite
technology. The result? News Express provides you a
level of control never before possible.

More control over voice communications
with dialtone on demand

Whether you're covering a factory fire, a hot
political story, or a sizzling series of events such as a
playoff, you don't want to worry about telephone
connections. News Express gives you diaftone on
demand, as soon as your transportable unit's antenna
has made satellite contact, with or without video
transmission. News Express inc¢ludes up to four voice

channels for fast voice communication from your unit,
via satellite, to the publicly dialed phone system.

Quality control
from a communications leader

Spacenet provides reliable, high-quality transmis-
sion and operations expertise from the most advanced
satellite monitoring and controt facility in the industry.
You can schedule time cost-effectively in increments
as brief as five minutes. News Express also gives you
complete editorial control, without a vendor-arranged
priority system. Contact GTE Spacenet to learn how
News Express puts you in control of your SNG program.

GTE Spacenet: Getting Down to Business

1700 Old Meadow Road
McLean, Virginia 22102

Broadcast Services Marketing
(703) 790-7700

Spacenet




