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Hitch a ride on a proven winner!
Numbei one in family one hour
programs, HIGHWAY TO HEAVEN
is quality entertainment the coun-
try has taken to heart.

Its everything you need to pave the
way to programming success!
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Americom closed over 80 percent of the listings we
accepted in 1985 and 1986.

Americom is consistently able to get high prices because
we understand radio station values.

Ask the former owners of WLIF(FM) Baltimore ( $25,000,000 cash), KIXL/KHFI Austin
($25,000,000 cash), WSIX(AM/FM ) Nashville ( $8,500,000), and KAPE/KESI San Antonio
q $9,270,000 cash).

“Americom understands financing better than any
brokerage company I know.” Steve Hicks

With 12 major radio transactions not closing in January and February of this year, under-
standing financing at the brokerage level is critical to a successful closing. Americom
understands financing and closed all of our 1986/1987 transactions.

Americom knows the serious, capable buyers.

Like George Duncan, John Gambling, Mac Tichenor, Bob Duffy and Marty Greenberg,
Alan Beck, Al Kaneb, Tom Stoner, and Kerby Confer—all found at least one of the radio
stations they were looking for through Americom.

Americom concluded radio station sales in over
50 percent of our transactions with 3 or less buyer contacts.

When confidentiality is a must, Americom knows the buyers for your station and does
not have to shop, as many brokers do.

Americom gets the job done right . . .

Ask Dick Oppenheimer, Rob Dyson, Tom Joyner, Jerry Atchley, Alan Beck and Art Kern
or any of the many station owners we have served.
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Getting set for Reagan-Gorbachev summit... pae 3s.
Capital Hill marches ahead on fairness/fee front... .c.ss.
Cable’s programing push in Anaheim... page 3o.

SUMMIT COVERAGE O Thousands of domestic and
foreign press descend upon Washington for
Reagan-Gorbachev summit—media event some
officials describe as “totally unprecedented” in U.S.
PAGE 35.

Brokaw's job description—interview world leaders and
discuss issues with presidential candidates—but last
week's assignments put both anchor and network in
prime time spotlight, breaking news and making it.
PAGE 91.

CABLE PUSH O Industry leaders greet more than
8,000 gathered at Western Cable Show in Anaheim,
Calit., with news that cable’s future is in programing.
PAGE 39.

NEW ENTRY O CBS This Morning, network's latest

effort in Creating morning news and information show,
debuts, this time under control of CBS News. Affiliates
like what they see so far. PAGE 93.

IN THE WINGS O Month before its Jan. 9 official
launch. American Public Radio's Good Evening:
From Minnesota with Noah Adams—successor to
A Prairie Home Companion—gets mixed reviews
after national preview PAGE 56.

BIG BUY O Gannett Co. raises its TV station total to 10
with agreement to buy two Harte-Hanks TV stations for
$155 million. PAGE 94.

REMOTELY POSSIBLE O NBC News has contracted with
British company to develop Fifth Estate’s first “robotic”
studio cameras, making it possible to operate
cameras directly from control room. PAGE 96.

TO BE A BROKER D Moving behind scenes, station
brokers have worked for, and reaped benfits from,
recent boom in station trading. This special report
by BROADCASTING staff writer, Scott Fitzpatrick, surveys
cross-section of brokers—providing histories of their
respective companies, and forecasts for 1988, PAGE
67.

BUYING HIS TIME O DMB&B's Irwin Gotiieb has
combined an interest in computers with a knack for
buying television time to become one of the best in his
business. PAGE 119.

BROKAW BLITZ O It may be written in NBC anchor Tom
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It was the year of Pulitzer, Peabody and National
Magazine awards for our Magazines, Newspapers,
Books/Business Publishing and Broadcasting Groups.

It was the year Presidents Jimmy Carter and
Gerald R.Ford, along with many other prominent
Americans, expressed their thoughts about The
Presidency and The Constitution in a historic TV
series brought to you by our company.

It was the year our 14,000 employees celebrated
with advertisers, suppliers and community leaders
at parties and receptions held in cities and towns
across the counttry.

It was the year of our Centennial—100 years of
making communications history. And we pledge to
continue this tradition of excellence in our next 100
years.

~

The Hearst Corporation

1887 100 Years of Making Communications Historv 1987
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HEARST IS MORE THAN 135 BUSINESSES INCLUDING MAGAZINES, BROADCASTING, NEWSPAPERS, BOOKS, BUSINESS PUBLISHING AND CABLE COMMUNICATIONS.

MAGAZINES Cotonlal Homes * Connolsseur - Cosmopolitan « Country Living « Esquire = Good Housekeeping - Harper's Bazaar « House Beautiful » Motor Boating & Sailing - Popular Mechanics « Redbook «
Sports Afield « Town & Country - National Magazine Co.. Ltd, (United Kingdom) - Magazine Distribution » Eastern News Distributors » Communications Data Services - Internationat Circulation Distributors
Pediodical Publishers® Service Bureau BROADCASTING TV Stations « WBAL-TV, Baltimore MD - WCVB-TV, Boston, MA  WDTN-TV., Dayton. Ohio - KMBC-TV. Kansas City, MO « WISN-TV, Milwaukee, W] -
WTAE-TV, Pitsburgh, PA - Radio Stations « WBAL-AM, Baltimare, MD « WIYY-FM, Baltimore, MD » WISN-AM, Milwaukee, W1 - WLTQ-FM. Milwaukee, Wl - WHTX-FM, Pittsburgh, PA « WTAE-AM, Pittsburgh, PA
+ WAPA-AM, San Juan, Puerto Rico NEWSPAPERS Albany (NY) Knickerbocker News « Albany (NY) Times-Union - Beaumont (TX) Enterprise - Clearwater (FL) Sun - Edwardsville (IL) Intelligencer « Houston
(TX)Chronicle - Huron (MI) Daily Tribune, Bad Axe, MI - Laredo (T%) Morning Times « Los Angeles (CA) Herald Examiner « Midiand (MI) Daily News - Midland (TX) Reporter-Telegram « Plainview (TX) Daity Herald
+San Antonio (TX) Light » San Francisco (CA) Examiner - Seattle (WA) Post-Intelligencer » Weeklies in Michigan and Texas BOOKS/BUSINESS PUBLISHING Arbor House * Avon - Hearst Books - Hearst
Marine Books « William Morrow & Co., Inc. - Fielding's Guides - Greenwillow » Morrow Junior Books + Lothrop, Lee & Shepard - Quill  American Druggist - American Druggist Blue Book « Diversion » Electronic
Engineers Master Catalog - Electronic Products Magazine * FI0or Covering Weekly + Industrial Machinery News Integrated Circuits Master Catalog + Motor Books » Motor Crash Estimating Guide » Motor
Magazine - NARP « Office World News - Retirement Advisors Inc.  Today's Otfice CABLE COMMUNICATIONS Hearst Cablevision of Calilornia * Los Gatos. CA » Miipitas, CA » Mountain View, CA - Newark,
CA+ Santa Clara, CA - Saratoga, CA - Cable ProgrammingiNelworks : Arts & Entertainment (2 joint venture between Hearst/ABC Video Services and NBC) - Lifetime (a joint venture between Hearst/ABC Video
Services and Viacom International) « First DataBank + OTHER ACTIVITIES Cat Graphics « Hearst Special News and Feature Service - King Features Syndicate - King Features Entertainment
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New alliance

word has it that NBC Productions will
announce in next two weeks deal to produce
sitcoms for cable network. NBC official
would not disclose which cable service was
involved.

Swap shop

Entire broadcast industry is not in sync
when it comes to battle over fairness
doctrine. According to reports, ABC-
Capital Cities’ Washington representatives
suggested during strategy session held at
National Association of Broadcasters
headquarters last week that broadcasters
may be better served by dropping
opposition to fairness doctrine in hopes
doctrine’s Senate advocates will drop
proposed transfer tax on sale of broadcast
properties. Threat of tax is far greater than
originally realized. So far no switch in
original strategy to oppose faimess and tax.

L o e _ i == =]
Affiliate revolt

When CBS television affiliate board
members meet with network executives in
Maui, Hawaii, next month, major issue will
be network's policy on television signal
distributors such as Netlink and Satellite
Broadcast Networks, which package
affiliate signals for sale to backyard dish
owners. “They are taking our stick and
beating us with it,” said Phil Jones,
chairman of CBS TV affiliates board. Board
wants to explore straiegy, said Jones, for
“convincing Congress not to give away our
signal.” Affiliate board will also impress
upon network executives, in strongest
terms, that it would oppose any deal similar
to one NBC made with Netlink to distribute
signal to dish owners. Board is working on
plan proposing that if network signal is to be
distributed to dish owners, affiliates, not
outside company, should get distribution
rights.

Facts wanted

American Association of Advertising
Agencies is expected to send letter to radio
program syndication companies and
networks “stressing” importance of
subscribing to audience measurement
service when selling specialized long-form
programing, especially as market continues
to proliferate. Letter, which will be put out
by Sam Sotiriou, senior vice
president/media research, Saatchi & Saatchi
DFS Compton, who serves as chairman of
association’s media research committee,
will note that programing presented to

agency buyers “should be accompanied by
hard data.” There is currently no
industrywide standard for long-form
program measurement. Some agency buys
are based on Arbitron or Birch, two local
market ratings firms, while others are based
on Statistical Research Inc.’s network radio
RADAR service. Association, said
Sotiriou, does not support or recommend
any one service.

Not all bad

Despite broadcasters’ differences with
House Telecommunications Subcommittee
Chairman Ed Markey (D-Mass.) over
fairness doctrine and other deregulation,
they have some common ground. Markey, at
fund raiser held last week by National
Association of Broadcasters President Eddie
Fritts, indicated he still opposes provision
that would sunset FCC's new must-carry
rules in five years. He repeated earlier
concerns about reallocating spectrum for
land-mobile use rather than reserving it for
high-defintion television. Subcommittee
chairman also wants to learn more about
syndicated exclusivity, subject he said may
be broached during subcommittee’s cable
oversight hearings next year.

After radio

Entertainment Media Venture Partners, Los
Angeles-based venture capital fund headed
by Raymond Doig, is heading into radio
marketplace with hopes of building major
group from underachieving FM’s and
combinations in medium-sized markets.
Tapped to acquire stations and eventually
manage them is Sound Communications
Inc., newly formed by long-time
broadcasters, Larry Adams (Katz-Shulke
Radio-Bonneville) and Jim Johnson (Katz-
ABC-Golden West). How much
Entertainment Media has earmarked for
radio is secret, but Doig said it is enough,
when combined with debt, to create at least
12-station group.

—
Mail call

FCC’s last-minute decision to postpone
requirement that cable operators inform
subscribers of A/B switch options—from
Dec. 10 to Feb. 29 (see page 100}—came
too late for many cable operators.
Cabledata, which claims roughly 50% of
billing market, said it sent out at least 10
million A/B switch notices on behalf of
clients, even though some MSO’s managed
to stop notices from getting into mail.
Industry will have to go through same steps
in January-February with updated version of
A/B switch requirement.

Broadcasting Dec 7, 1987

Fixed

Broadcasters may see another
demonstration of parliamentary skills of
Senate Commerce Committee Chairman
Ernest Hollings (D-S.C.) this week.
According to well placed source, senator is
well armed for possible floor fight on
transfer tax and faimess amendment in
budget bill this week (see page 35). If his
opponents raise point of order that fee is
indeed tax and should be referred to
Finance Committee, Senate parliamentarian
is prepared to rule that it is user fee and
subject to floor debate.

Subsummit

Possibility of establishing full-time, two-
way video link—or space bridge—between
Washington and Moscow will be on agenda
of U.S.-USSR summit this week. USIA
Director Charles Z. Wick and Alvin Snyder,
head of USIA’s Worldnet, will discuss
matter with their opposite numbers. Idea
grew out of conference on space bridges at
Tarrytown, N. Y., earlier this year. Producers
of programs in which groups of Americans
and Soviets were linked by satellite
participated. So did Vladimir Posner, Soviet
commentator who has appeared frequently
on American television. Snyder and
Representative George Brown (D-Calif.)
have headed task force studying feasibility
of permanent two-way link.

Wick is also likely to discuss number of
other issues, including proposal that was
first broached at Reykjavik summit last
year, under which U.S. and USSR would be
able to broadcast on AM in each other’s
country. Jamming is another issue. So is
U.S. complaint about imbalance that favors
USSR in number of appearances Americans
and Soviets make on each other’s broadcast
systems. U.S. concern about Radio Moscow
broadcasts on Cuban frequency heard in
U.S. is another topic expected to be
discussed. Soviets are said to have brushed
off complaints.

Hot ticket

NBC Christmas party, originally scheduled
for Dec. 9, had to be moved to next day
because NBC president and CEO, Bob
Wright, had been invited to small gathering
at Soviet embassy in Washington hosted by
Soviet General Secretary Mikhail
Gorbachev. Also in attendance will be ABC
Chairman Tom Murphy and, according to
one source, CBS’s president and CEO,
Laurence Tisch. Soviet Embassy in
Washington could not be reached at deadline
to explain why three network chiefs were
included among only 25 guests.



Where Things Stonda

A weekly status report on major issues in the Fifth Estate

Copyright 1987 Broadcasting Publications Inc. May be gquoted
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8 Solid box denotes items that have changed
since last issue.

AM-FM allocations. FCC on Nov. 19 amended
rules to allow approximately 800 AM stations on
regional channels and 940 khz and 1540 khz to
operate at night with 500 watts. Earlier, com-
mission had authorized 21 of 41 AM's on for-
eign clear channel 1540 khz to operate at night.
Actions are part of series of steps commission
is taking to allow nighttime or service near low-
est post-sunset power for 1,600-1,800 of coun-
try's 1,900 daytime-only AM stations. Accord-
ing to commission, more actions will follow to
clear several hundred more AM’s to operate at
night. National Association of Broadcasters
filed comments at FCC in July supporting au-
thorizations, but saying FCC should authorize
new nighttime service on interim basis until
comprehensive review of AM interference stan-
dards in separate proceeding is completed.
Others said FCC should defer action until re-
view is completed and new interference stan-
dards are adopted.

Inresponse to inquiry, NAB told FCC Aug. 31
not to permit FM stations to use directional an-
tennas, claiming it would lead to “AM-ization"
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of FM band. However, several FM broadcasters
commenting in proceeding took oppaosite posi-
tion, contending directional antennas would
benefit FM radio and public.

u]

AM stereo. Principals in issue have been wait-
ing for FCC action on recommendation Aug. 12
report by National Telecommunications and In-
formation Administration that C-Quam AM ster-
eo system’s pilot tone be protected from possi-
ble interference. AM stereo issue was to be
taken up at last week's FCC meeting, but was
taken off agenda.

Multisystem radios receive signals generat-
ed by two incompatible systems battling to be
de facto standard—C-Quam and Kahn Commu-
nications’ single-sideband. NTIA report stated
that while there is no inherent degradation of
sound quality in multisystem compared to sin-
gle-system radios, implementation of multisys-
tem technology is not feasible because of lack
of support among radio manufacturers and
dominance of single-system, C-Quam system
in international marketplace.

Kahn Communications has responded by pe-
titioning NTIA "to finish its job” by undertaking
direct comparison of two systems and publish
definitive study to determine which is superior.
It has also submitted comments to FCC saying
that pilot tone protection is “unnecessary” and
that it “clearly contradicts the administration’s
and the FCC's avowed support of the free mar-
ketplace." Meanwhile, Motorola is claiming
that standards battle is over and that new inte-
grated circuits in radios to be released in 1988
will solidify C-Quam and stereo in general in
AM marketplace.

u]

u Antitrafficking. As means of cracking down
on trafficking of broadcast licenses, Senate
Commerce Committee adopted revenue-rais-
ing proposal as part of deficit reduction pack-
age that would impose 4% transfer fee on
broadcast licenses transfered within three
years of last sale (BROADCASTING, Oct. 26). But
broadcasters have reason to believe fee pro-
posal won't survive when new version of pack-
age emerges (probably this week) from Con-
gress. Congressional interest in reinstating
FCC's antitrafficking rule has been building,
with legislation offered earlier this year in
House and Senate that would resurrect rules
requiring broadcast stations to be owned three
years before sale.
u]

Cable regulation. National Cable Television
Association unveiled survey that found cable
rates rose 6.7% in first six months of 1987. Re-
sults from 598 cable systems found that basic
rates rose, on average 10.6%, while pay rates
declined 2.5%.

On Capitol Hill, survey may crop up when
House Telecommunications Subcommittee
convenes oversight hearings {next year) on sta-
tus of cable industry three years after dereguia-

Rrnan~actinn Na~ 7 1007

tion. Subcommittee postponed hearing sched-
uled for Oct. 29 as result of Wall Street's sudden
turn for worse to make time for private briefings
on matter.

As for cable's standing in courts, two federal
judges in northern district of California in deci-
sions issued one week apart in September,
ruled that cities' cable franchise provisions re-
quiring cable operators to provide access
channels and universal service and to build
and maintain “state-of-the-art” cable systems
are unconstitutional violation of First Amend-
ment rights of cable operators. At FCC, agency
has opened rulemaking to define more narrowly
those television markets where the rates of ca-
ble systems cannot be regulated because the
systems are subject to “effective competition,”
from cable systems. Upshot of rulemaking is
that fewer cable systems are likely to escape
rate regulation.

u]

Children’s television. In response to U.S.
Court of Appeals in Washington and petitions
from Action for Children's Television, FCC has
faunched broad inquiry into children’s advertis-
ing. Among questions to be addressed: Should
FCC reimpose time limits on children’s adver-
tising similar to those dropped in 1984 and are
children’s programs based on toys no more
than so-called "program-length” commercials
and, if so, should they be somehow restricted?

U.S. Court of Appeals in Washington set
stage for inquiry when it remanded to FCC its
1984 elimination of time limits on children's ad-
vertising on ground that FCC had failed to justi-
fy action with either facts or analysis.

Some of impetus behind FCC inquiry came
from Capitot Hill, where House Telecommuni-
cations Subcommittee Chairman Ed Markey (D-
Mass.) and Representative Terry Bruce (D-IIl.)
have introduced bill to limit children's advertis-
ing.

]

Compulsory license. FCC is conducting in-
quiry into cable compulsory license and, if
views of FCC Chairman Dennis Patrick on sub-
ject are any guide, inquiry could lead to recom-
mendation that Congress abolish license. Pat-
rick's latest comment on license came last
month when he said FCC's proposal to reim-
pose syndicated exclusivity rules are based on
assumption that license is "flawed.”

In comments on license inquiry, cable sup-
ported retention of license, while program pro-
ducers opposed it. National Association of
Broadcasters softened its long-standing oppo-
sition, arguing that license should be left alone
for time being.

[m]

& Crossownership. Should telephone compa-
nies be allowed to offer cable service within
their telephone service areas? That's central
question in FCC proceeding that could lead to
dropping of FCC rules barring such crossow-
nership and recommendation to Congress that
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Discover what
the stars have
known all along.
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his veto in the Senate.

Fairness doctrine update

The fairness doctrine was expected to pass in the House last week as part of an
omnibus spending bill (the continuing resolution), but not without encountering
some resistance (see "“Top of the Week"). The spending bill is being targeted
because it is viewed as veto proof. Moreover, the House leadership has let the White
House know that the doctrine’s restoration is a nonnegotiable issue ("Closed Cir-
cuit,” Nov. 30). Meanwhile, pending in the Senate is a revenue-raising package
(adopted by the Commerce Committee by a 12-5 vote) that wouid also codify the
fairness doctrine. The National Association of Broadcasters has embarked on a
major initiative to defeat both efforts and says it already has commitments from a
majority of the Senate to oppose the package. [

The doctrine was repealed by the FCC on Aug. 4; earlier President Reagan vetoed
a bill codifying fairness, and the doctrine's proponents lacked the votes to override

it do same.

Prohibitions have been in place for nearly
two decades. FCC's telco-cable crossowner-
ship rules were adopted in 1870 and codified
by Congress in 1984.

Ininitial round of comments, telcos said com-
petition between telcos and cable would spur
technological developments and cable sub-
scriber fees to drop. Cable groups, opposed to
letting telcos into their markets, said that telcos
would be unfair competitors because of telcos’
control of poles and underground conduits and
their ability to crosssubsidize.

Even if FCC and Congress drop prohibitions,
seven Bell operating companies would still be
prevented from entering cable business by
Judge Harold Greene's modified final judg-
ment in consent decree that led to breakup of
AT&T and creation of seven operating compa-

FOURTH ESTATE
AWARD
OF
THE AMERICAN LEGION

Awarded annually for “excellence
in journalism,” between Jan. 1 and
Dec. 31, 1987 to an individual,
publication or broadcaster.

BE THE BEST IN 1987

Win the recognition you deserve—
Submit your work to:

FOURTH ESTATE
AWARD

The American Legion
P. 0. Box 1055
indianapolis, IN 46206
{317)635-8411

DEADLINE:
Jan. 31, 1988

Conducted in voluntary compliance with
Resolution 9 of the 1984 SPJ, SDX

nies. National Telecommunications and Infor-
mation Administration has petitioned FCC to
preempt Greene's regulation of BOC's, arguing
that Greene is hampering BOC's entry into "in-
formation services,” which include cable.

ul

® Direct broadcast satellites. Home satellite
industry scored victory last week as Senate
Commerce Committee adopted legislation that
would require cable programers to permit qual-
ified third party to distribute programers’ serv-
ices to dish owners. Final Senate passage is by
no means assured, but proponents are hoping
it will move before Congress adjourns and are
laying groundwork for House consideration.
National Cable Television Association's Jim
Mooney called bill “fundamentally flawed."

High-power DBS, which would use Ku-band
spectrum set aside for it, has foundered in U.S.
because of high start-up costs and programing
dearth. But European governments have gone
ahead with launching systems. Apparently
flawless Arianespace launch of TV-Sat 1, first in
French-West German DBS series, occurred
Nov. 20. But German operator, ERNO, had still
failed to deploy outermost solar panel as of last
week, and maneuvers to move bird from trans-
fer orbit to final orbit have fallen behind sched-
ule. When or if four-channel TV-Sat 1 becomes
operational, West Germany plans to assign two
channels to public television and two to com-
mercial broadcasters. Without full deployment
of solar array, two transponders will likely never
operate. Even when DBS becomes operational
there, incompatible transmission-reception
problems remain.

Low power variety of sateliite broadcasting
resulting from scrambling of cable programing
on C-band satellites has emerged from home
satellite market. It got started in January 1986,
when Home Box Office scrambled feeds of
HBO and Cinemax and began selling subscrip-
tions to owners of backyard earth stations
(TVRO's), which now number more than 1.7 mil-
lion. Number of TVRO homes subscribing to
cable programing has grown as more cable
programers have scrambled feeds and begun
selling subscriptions directty or through cable
operators and other third parties. HBO now
wants other major cable programers to join it in
stepping up from C-band to medium-power Ku-
band satellites that can beam signals to much
smaller dishes.

a

Equal employment opportunity. FCC has
amended its broadcast equal employment op-
portunity rules and reporting requirements. Ev-
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ery station's EEQ program will be subject to
review at renewal time regardless of employ-
ment profile, but FCC said review will focus
more on EEQ efforts than numbers. Stations
with five or more employes are required to file
detailed reports.

FCC has adopted rules implementing EEQ
aspects of Cable Communications Policy Act of
1984. Under broadcast license renewal legisla-
tion offered by Congressman Al Swift (D-
Wash.), same EEQ formuia in Cable Act would
apply to broadcasting.

m

® Federal Trade Commission. Ongoing Anti-
trust investigation of National Football League
television rights contracts now includes testi-
mony from top network executives including
ABC President Daniel Burke, CBS Sports Presi-
dent Neil Pilson, NBC Sports President Arthur
Watson and Fox President Jamie Kellner, as
well as NFL Commissioner Pete Rozelle. Con-
tradictory claims about negotiation process for
Monday night games from Kellner and val
Pinchbeck, NFL broadcasting director, are
among central issues {“In Brief,” Nov. 9).

In related development, league's contract
with ESPN for package of Sunday-night games
was subject of Senate hearing. Senators Arlen
Specter (R-Pa.) and Howard Metzenbaum (D-
Ohio) have written Justice Department asking
agency to examine impact of NFL's antitrust
exemption as it applies to cable and to lock at
ABC's ownership of ESPN and possibte anti-
trust implications.

o

High-definition television, FCC involvement
in future of HDTV grew with first meeting of
“blue ribbon" advisory panel on Nov. 17. Panel
of top executives of TV industry is upper tier of
FCC's Advanced Television (ATV) Services Ad-
visory Committee. Lower tier is made up of
three subcommittees that are divided into work-
ing parties. ATV committee will produce its first
set of recommendations for commission, in-
volving spectrum allocations, on May 17, 1988.
Committee was formed as part of July 16 FCC
order that also included notice of inquiry into
HDTV systems. First round of comments re-
ceived revealed that opinion of broadcast and
cable industry is that some form of advanced
TV standard should be adopted and that sys-
tem compatible with NTSC receivers is prefera-
ble.

Executive committee of National Association
of Broadcasters has approved formaticn of
Broadcast Technology Center dedicated to
HODTV research. Center will be under controf ot
NAB Technologies Inc., for-profit subsidiary.

Advanced Television Systens Commitiee's
T3 group voted Sept. 30 to approve formal doc-
ument outlining standard devised by working
group of SMPTE on high-definition electronic
production. Standard will next be voted upon
by entire ATSC membership. Standard sets pa-
rameters for HDTV production at 1,125 lines, 60
hertz field and 16:9 aspect ratic. SMPTE's full
membership must also approve standard after
which it will be submitted to American National
Standards Institute.

o

International telecommunications satellite
systems. President Reagan in November 1984
determined that separate U.S. systems provid-
ing international communications satellite
service are in public interest, provided restric-
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“‘And the coverage in
Indianapolis and Midland is
further proof-of-performance,”
Mr. Rockford said. “For us and
for Conus?

Today, Conus is helping 68
stations and clients extend the
reach of their newsgathering. In
some cases, it's with special and
syndicated programming, In
other cases, it's with coverage of
news events or breaking news.

These leading broadcasting
executives—Presidents, General
Managers, News Directors, Exec-
utive Producers and Sports
Directors— share their thoughts
on how Conus has helped their
stations extend their reach.

“Thanks to Conus, we had the
first report in our market of the
Salt Lake City air crash. We beat
our own ABC network report by
twenty-five minutes and, of
course, all of our local competitors
who do not have our live SNG
capability. Our Conus member-
ship is one of the best and most
effective weapons in our news-
gathering arsenal”

Jim Schiavone
President & General Manager
KSAT-TV/San Antonio

“Conus provided invaluable
assistance during the rescue of
Jessica McClure. Access to two of
the six SNG trucks on the scene
gave us a clear competitive edge.
Keep in mind that we're the only
local station without live remote
equipment. Without the help of
our Conus affiliates, we would
have run a lot of old tape, and
our supers would have read

‘Live.. via phone’ Thanks to
Conus, we reported news, not
history”

Michael J. Gleason

News Director

KTPX-TV/Midland

“Ina 72-hour period, Conus
made it possible for us to:

Cover an NFL playoff game
that was out of microwave range.
Provide live coverage of the
same game (o a partner station.

Receive dramatic coverage of a
national story with a local angle
(the Amtrak crash).

Conduct an exclustve inter-
view between our anchor at our
studio and the Secretary of
Delense at the Pentagon.

And, lead our 5:00 p.m.
newscast with two live shots
from Washington—one with our
reporter and a Senator at Capitol
Hill, and one with the Conus
Washington bureau reporter”

John D Hillis
General Munager
News 12/Long Island

“Conus is to be congratulated
on its work with ‘The Aids
Connection! We certainly
received plenty of reaction to the
network and local programs we
broadcast that night”

Rick Rockwell
Executive Producer
WISN-TV/Milwaukee

“Conus really did their
job on ‘The Aids Connection’
Everything worked out great
for our station...largely due to
Conus’ help?”

Kelly A. Dumont
News Producer
KIPX-TV/Midland

“Thanks to Conus, we've been
able to beat our competition
most days. And on the other
days, we not only beat our
competition, but smoked the
networks as well.

“The whole of Conus is indeed
greater than the sum of its parts”

Mark Mayherw
Assistant News Director
WXI1-TV/Winsion-Salem

“Having been a Conus mem-
ber less than two months, and
with our own truck not due to
arrive for two more months, |
wondered if the ‘big guys’ would
ever help us with live shots.

“Conus’ staff has made me a
believer!

“WXYZ helped us with a live
IFB interview as our local golf
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Marv Rockford, Vice President/News Director KCNC-TV/Denver

Jim Schigvone

pro took the lead in the Buick
Open. Our competition had
copy stories. We had live”
Hurvey W, Powers
News Director
Jefferson Pilot Communications/Richmond
“During Hurricane Bonnie,
the Conus staff went above and
beyond the point of being sup-
portive. As a result, my live shots
were successful. The cueing of
the talent, when IFBs didn’t work
exactly as they were supposed t0
work, was especially helpful”
Hunk Subomnik
KPRC-TV
Houston
“Thanks to Conus, we covered
the Pope in Detroit—even though
the ink on our contract was
barely dry and we didn't have a
communications package. Conus
people held our hands and
guided us through tape feeds,

My Rockford

John D. Hiilis

John Buin

Mike Youngren
receiver hook-ups, and finally,
our live-shot. No one was impa-
tient, no one lost his or her cool,
and everyone helped.

“I will always remember
how far Conus went to make us
look good”

Judy Horan

News Director
WPBN-TV/Truverse City
WTOM-TV/Cheboygan

“In the mountains, there are
more than a few places our
microwaves don't travel—like
through granite. NEWSTAR and
the Conus Network allow us to
aim our sights a little higher, over
the mountains.

“So, on election night, we
came home ‘live’ from important
places we couldn't even have con-
sidered last election night. We
sent a cross-country live shot that
geography had never allowed us
to do before”

Mike Youngren
News Director
KUTV-TV/Salt Lake City
“Conus really saved our
bacon. We were scheduled to do

aremote newscast. Twenty
minutes before the broadcast our
engineers noticed that our K2
receiver was not working. Then |
called Conus master control.
They got us up on one of their
transponders in time for the
broadcast. Everything was
cool and efficient. On the air
there were no problems. The
heavily-promoted remote news-
cast was saved”

Steve Olszyk

News Director

WDTN-TV/Dayton

“Seven minutes before rolling
tape live of the California Lottery
Broadcast, we could not reach
our scheduled Ku company to
talk us up to G-Star.

“We took a chance that Conus
could save our half-hour series,
‘The Big Spin; with an audience
of 1.6 million viewers.

“Within one minute of dialing
Conus master control, we were
steering our Ku dish to Conus’

satellite! John Bain

Producer
The Big Spin
To find out how Conus can
help you extend the reach of
your newsgathering with SNG?
or to find out how Conus can
help you get more advantage
from SNG®call Charles H.
Dutcher, 111 at Conus:
612/642-4645. Or write: Conus
Communications, 3415 Univer-
sity Ave., Minneapolis, MN 55414.
S— &

©Conus Communications 1987



lians are imposed to protect economic health of
Iriernational Telecommunications Satellite Or-
ganization. Thus far, eight systems have re-
ceived conditional authorization from FCC, but
propasal of anly one, Pan American Satellite
Corp., which has secured Peru as foreign corre-
spondent, has been consulted with Intelsat.
o

Land-mobile. In response to petition from the
Association of Maximum Service Telecasters,
National Association of Broadcasters and other
broadcast groups, FCC has said to delay deci-
sion on reallocation of UHF channels in eight
markets in land mobile until completion of its
study on advanced television systems (ATV)
{see “High-definition television,” page 14).
FCC wants to ascertain whether UHF channels
in question will be needed for broadcasting
ATV systems

In related proceeding, FCC has proposed
minimum mileage separations between new
UHF television stations on channels 14 and 69
and existing mobile radio operations on adja-
centchannels. If 1ew station cannot meet spac-
Ing requirements, the FCC also proposed, the
station may try to negotiate settlement with mo-
bile radio operator.

® Mergers. Storer Television has closed on
sale of six TV stations to company managed
and 55%-held by Gillett. FCC approved $1.3
billion restructuring in October. Storer parent
SCl Holdings has also "disengaged” three in-
vestment banks hired last summer to explore
sale of its 1.4-million-subscriber cable sys-
tems

OU.S. Cable Television Group, new limited
partnership headed by ML Media principals

———m

Martin Pompadur and Elton Rule, has set $225
million as price for 135,000-subscriber cable
systems of Essex Communications Corp.
Amount was down $8 million from initial offer
and is subject to further change at closing in
1988.

0 Adams-Russell shareholders approved
$470 million sale to Cablevision Systems at
special meeting in November. Deal is expected
to close this month. General Electric Credit
Corp. will finance deal, Cablevision will invest
$40 million in buy and Kidder, Peabody & Co.
will also provide $125 million in senior subordi-
nated notes.

O Early 1988 closings are expected for fol-
lowing deals: Continental Cablevision acquisi-
tion of American Cablesystems for $481.7 mil-
lion; radio group Summit Communications
$200-million purchase of DKM Broadcasting in
second-largest radio-only sale, and Adams
Communications purchase of Forward Commu-
nications' five TV stations for $126.5 million
from Wesray Capital Corp.

D Deals called off in wake of October stock
market decline, so far include proposed merger
of cable system operators United Artists and
United Cable, and $114 million TV station sale
by United Broadcasting Corp. to ML Media
Partners. Storer has also dropped investment
banks on proposed sale of its cable systems
{see abave).

D
Must-carry. Group of cable operators, includ-
ing United Cable and Daniels & Associates,
have asked U.S. Court of Appeals in Washing-
tonto find FCC's new must-carry rules unconsti-
tutional—a violation of cable aperators’ First
Amendment rights—just as it did old rules in

Send us
your best.

Be recognized for the work you do. Enter the 1988 RTNDA
national news awards competition.
Compete for regional awards in five categories:
* Overall excellence
» Continuing coverage
¢ Spot news
* Investigative reporting
* News series/documentary New

Regional winners advance to compete for national RTNDA
Edward R. Murrow awards. Open to all radio and television
statiors. Deadline: February 1, 1988. To find out more, contact:

Radio-Television News Directors Association
1717 K St. NW e Suite 615 » Washington, D.C. 20006
(202) 659-6510
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summer of 1985. New rules, less onerous than
original ones, are product of compromise be-
tween cable and broadcasting industries.

At oral drguments before court in QOctober,
some observers felt judge's comments and
questions indicated that rules might, at very
least, be remanded to FCC to correct specific
problems.

o

8 Scrambling. Bill that would regulate home
satellite marketplace was adopted by Senate
Commerce Committee two weeks ago (BRoaD-
CASTING, Nov. 23). It would mandate that cable
programers permit any qualified third par-
ty—inside and outside the cable industry—to
distribute their services to backyard dish own-
ers. Bill is not expected to hit Senate floor until
next year. Communications Subcommittee
Chairman Daniel Inouye (D-Hawaii) has prom-
ised to oppose it. Controversial nature of legis-
lation is evident by revisions accepted by Com-
merce and those yet to be made.

On other front, House legislation (H.R. 2848)
that would permit satellite distribution of broad-
cast signals—superstations—to backyard dish
owners, was focus of hearing two weeks ago.
Broad coalition of industry groups is backing
bill. However, modifications suggested by mo-
tion picture industry did not go over well at
hearing and could fracture support.

[m]

® Public broadcasting. Oversight hearings
last month in both Senate Communications
Subcommittee {BrOADCASTING, Nov. 16) and
House Telecommunications Subcommittee
{BroADCASTING, Nov. 23) featured pleas from
public broadcasting executives for reliable and
adequate source of funding. Corporation for
Pubtic Broadcasting Chairman Howard Gutin,
CPB President Donald Ledwig, Public Broad-
casting Service President Bruce Christensen,
PBS board member Sharon Rockefeller, Na-
tional Public Radio President Douglas Bennet
and host of station general managers told Con-
gress that system works but could work better
with expanded, long-term funding.

That funding could come from Senate Com-
merce Committee's revenue-raising package
that would create Public Broadcasting Trust
Fund supplied with money raised from FCC Ii-
cense transfer fee, although commercial broad-
casters are confident that that initiative would
be defeated if it came to floor. (BROADCASTING,
Nov. 16). CPB board met Nov. 24-25, and new
members began to voice themselves on budget
and policy considerations; CPB is also review-
ing propriety of PBS bonus awarded President
Bruce Christensen in 1986 (BROADCASTING, Nov.
30).

Replacement of satellite interconnection sys-
tem is major item on agendas at both PBS and
NPR, with current Western Union satellite
space due to expire in 1991.

PBS board was scheduled to meet Dec. 3
and 4 in Charleston, 8.C., for in-house oversight
and where-things-stand gathering. Meeting will
include probable vote on clarification of rules
governing on-air promotions {transcript, book
offers, etc.).

Searches for new presidents of National As-
sociation of Public Television Stations (Baryn
Futa is acting president) and American Public
Radio {Bruce Theriault is acting president) con-
tinue. With new CPB chairman, Gutin, and pres-
ident, Donald Ledwig, in place—as well as new
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You probably know us by our audio machines that are used in television, radio, and
music recording applications every day, around the world. But it may surprise you 1o learm that
the same company that builds 32 channel digital audio mastering machines also pioneered
and developed (with E. | Dupont de Nemours & Co) the worlds only laser-based, high speed
video duplicator. And that we also market video and audio tape loaders, and digital audio disk
systems.

Our customers also tend to take a broad view. They know that quality products,
backed by an engineering support group and a network of regional offices, plus a group of
independent sales representatives and dealers who share our commitment 10 our Customers,
give them value far beyond initial equipment Cost.

So consider the real cost-of-ownership in your buy decision. Look for equipment that
is less expensive to operate over time and that is designed to support the goais of your

business. Realize that when you buy Otari equipment you also “ouy” Otar,
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PERFECT SOLUTION.

COMMIT TO
MURDER, SHE WROTE

It's never been out of the Top 10—
first run or'rerun.

It's the only series ever to improve
upon—let alone hold—the audience
of its 60 Minutes lead-in.

Angela Lansbury, as Jessica Fletcher,
has created a character with unprece-
dented mass appeal.

And Murder’s roster of guest stars will
make every episode a promotion
director’s dream.

The evidence is overwhelming.

MURDER, SHE WROTE

The Perfect Solution.

MCATV

@ 1987 MCA TV. All nghts reserved




Nielsen

NBC goes 10-for-10

MNet' AGB Nieisen Net AGH
1. 24.0/35 C 60 Minutes 2. 24.5/37 36. 13.5/25 C Falcon Crest 36. 14.3/26
2. 23.4/33 C Murder, She Wrote 3. 24.3/35 37. 13.4/20 N Beverly Hills Buntz 43. 13.3/20
3. 22.9/39 N Golden Girls 1. 24.9/39 38. 13.4/21 N NBC Monday Movie 41. 13.5/23
4. 21.3/34 C CBS Sunday Movie 10. 20.5/33 39. 13.3/25 A Dynasty 33. 11.3/21
5. 20.7/31 A Growing Pains 5 21.5/33 40. 13.2/21 A MacGyver 45, 12.9/21
6. 20.7/32 A Who's the Boss? 7. 21.3/34 41. 13.0/25 C D. Duck Thanksgiving 44. 13.0/24
7. 20.2/28 N Family Ties 15. 19.8/29 42. 13.0/23 N Disney Celebrity Circus29. 15.7/28
8. 19.5/36 N Cheers 12. 20.2/39 43. 12.7/22 C Beauty and the Beast 42. 13.3/23
9. 19.0/33 A Monday Night Football 20. 17.5/33 44. 127119 N Qur House 48. 12.2119
10. 18.9/29 N ALF 13. 20.2/32 45. 12.6/20 N Unsolved Mysteries  40. 13.6/22
11, 18.9/33 N 227 11. 20.4/32 46. 12.5/22 N Year in the Life 38. 13.9/24
12. 18.6/37 N Cosby Show 4. 22.6/44 47. 12.4/22 A Slap Maxwell Story 46. 12.4/22
13. 18.3/32 N Amen 6. 21.3/34 48. 12.3/20 A Rolling Stone, 20 Years47. 12.3/20
14, 18.1/27 C Newhart 8. 20.7/32 49. 12.3/19 C First Kiss, C. Brown 49. 12.1/19
15, 17.7/25 N My Two Dads 19. 17.6/25 90. 11.6/23 C B. Bunny Thanksgiving 54. 11.1/22
16. 17.7/34 N Hunter 9. 20.6/35 21. 11.4/17 A Disney Sunday Movie 52. 11.3/18
17. 17.4/29 C CBS Tuesday Movie 18. 18.5/30 92. 11.4/21 A 20/20 50, 11.4/21
18. 17.1/26 C Designing Women 17. 18.9/29 53. 11.4/17 C Frank's Place 39. 13.8/22
19. 17.1/24 N Night Court Special 21. 17.2/25 54. 11.3/20 N Crime Story 58. 10117
20. 16.9/33 N Different World 14. 19.9/37 55. 11.2/17 C C. Brown Thanksgiving51. 11.3/18
21. 16.4/29 N Facts of Life 16. 19.2/31 56. 10.9/15 A Spenser: For Hire 55. 10.8/16
22. 16.1/24 N \Valerie’s Family 22. 17.2/27 57. 9.8/17 A Mr. Belvedere 57. 10.3/18
23. 15.9/30 N Mama's Boy Special 23. 17.0/33 58. 9.719 A ABC Thursday Movie 62. 9.3/18
24. 15.7/27 C Dallas 28. 16.0/28 99. 9.7/17 C CBS Saturday Movie 61. 9.4/15
25. 16.1/23 A Las Vegas: 75th Anni. 34. 14.4/22 60. 9.4/17 A Full House 64. 8.3/15
26. 15.0/26 A Hooperman 27. 16.3/28 61. 9.1/16 A | Married Dora 65. 8.2/14
27. 147/25 C Cagney & Lacey 37. 14.1/25 62. 85/15 A ABC Movie Special-Sat.56. 10.5/17
28. 14.7/26 N NBC Friday Movie 25. 16.7/30 63. 85/15 C Oldest Rookie 60. 9.5/16
29. 14.7/27 N J. Leno Family Comedy32. 14.9/28 64. 84/16 A Hotel 59. 10.017
30. 14.6/28 N This is Your Life Special26. 16.5/33 65. 8.0/14 C CBS Wednesday Movie67. 8.0/14
31. 14.5/25 A Head of the Class 30. 15.6/26 66. 7.9/15 C West 57th 63. 9.1/16
32. 14.1/21 C Kate and Allie 24. 16.8/26 67. 7.6/15 C CBS Thursday Movie 66. 8.1/16
33. 14.1/22 N NBC Tuesday Movie 35. 14.3/22 68. 7.2/13 A Pursuit of Happiness 68. 7.9/14
34. 13.9/25 A Perfect Strangers 33. 14.6/25 69. 6.4/13 A Sledge Hammer! 70. 7.3/14
35. 13.7/24 N Highway to Heaven 31. 15.1/25 70. 6.1/12 A Charmings 69. 7.3/14
board members William Lee Hanley, Archie e The cable industry argued that the FCC jacks

Purvis, Marshall Turner and Sheila Tate—two
openings remain on CPB board; stifl under con-
sideration are former Tennessee First Lady
Honey Alexander (not yet official nominee) and
Charles Lichenstein, latter controversial for re-
portedly advocating cuts in CPB funding.

Syndex. In comments to FCC, cable operators
opposed and broadcasters and program pro-
ducers supported FCC proposal to reimpose
rules requiring cable systems to black out syn-
dicated programing on distant signals if it ap-
pears on local stations.

January 11-12
Washington,D.C.

INVESTING IN
BROADCAST STATIONS

March 7-8
Carmel, California

Featuring Anthony M. Hoffman, Richard L. Geismar, Victor E.Ferrall, Jr.,
John T.Scott and Raymond Wiacek.

For Detailed Course Brochure and Registration Information,
Contact: FEDERAL PUBLICATIONS, Inc.
1120 20th St, N.W. Washington, D.C., 20036

or Call: DAVID KLINE at
{202} 337-7000
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jurisdiction to reimpose syndex, that absence
of rules over past seven years has not harmed
broadcasters and producers and that rules
would violate cable operators’ First Amend-
ment rights.

Most broadcasters and producers contend-
ed that rules are needed to protect sanctity of
their “exclusive" programing contracts. And,
contrary to cable's claim, they say they have
been hurt by cable’s importation of distant sig-
nals into their markets with duplicative pro-
graming.

O

Unions. After two-week series of meetings be-
tween members of |aber relations department
of CBS and office of president of technical un-
ion, International Brotherhood of Electrical
Workers, union decided to take network offer to
membership for ratification vote. Offer differs
little from terms offered during October meet-
ings with federal mediator. Among provisions
of earlier offer were 3% raises for each of three
years of contract and unlimited use of daily
hires. Affected are 1,500 technicians at CBS-
owned stations in seven cities, who have been
working without contract since Sept. 30.
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This week

Dec. 6-9— Computer Graphics for Design,” fall confer-

ence sponsored by Pratt Center. Grand Hyatt, New
York. Information: (914) 741-2850.

Dec. 7—Technology and audience study group, spon-

MajoraVeetings

Jan. 6-10, 1988--Association of I ndependent Tele-
vision Stations annual convention”Century Plaza,
Los Angeles. Future convention: Jan. 4-8, 1989,
Century Plaza, Los Angeles

Jan. 23-25, 1988--Radio Advertising Bureau's
Managing Sales Conference. Hyatt Regency hotel,
Allania.

Jan. 29-30, 1988—Society of Motion Picture and
Television E ngineers 22d annual teievision confer-
ence. Opryland hotel. Nashville. Future meeting:
Feb. 3-4, 1989, St. Francis hatel, San Francisco.

Jan. 30-Feb. 3, 1988—National Religious Broad-
casters 44th annual convention. Sheraton washing-
ton and Omni Shoreham hotels, Washington. Fu-
ture meetings: Jan. 28-Feb. 1, 1989, and Jan. 27-
31, 1990, both Sheraton Washington and Omni
Shoreham, Washington.

Feb 11-13, 1988 — 19th annual Couniry Radio
Seminar, sponsored by Country Radio Broadeast-
ers Association. Opryland hotel. Nashviile.

Feb. 17-19, 1988--Texas Cable Show, sponsored
by Texas Cable Television Association. Conven-
tion Center, San Antonio, Tex.

Feb.26-28, 1988—NATPE [nternationa! 25th an-
nual convention. George Brown Convention Cen-
ter. Housten. Future convention: Houston, Feb. 24-
26, 1989.

March 21-23 - Sqatellite Broadcasting and Com-
mauntcation Association trade show Bally’s, Las
Vegas. Information: (800) 654-9276.

April 9-12, 1988 Natioral Association of Broad-
casters 66th annual convention. Las Vegas Con-
vention Center, Las Vegas. Future conventions: Las
Vegas, April 29-May 2, 1989; Atlanta, March 31-
April 3, 1990; Las Vegas, April 13-16, 1991; Las
Vegas, April 11-14, 1992, and Las Vegas, May 1-4
(tentative), 1993

April 10-12, 1988 - Cabletelevision Advertising
Bureau seventh annual conference. Waldorf-As-
toria, New York.

April 10-13, 1988—Public television annual mem-
bership meeting of Public Broadeasting Service
and National Association of Public Television Sta-
tions. Marriott Crystal Gateway, Arlington, Va.
April 17-20, 1988--Broadeast Finaneial Manage-
ntent Association 28th annual meeting. Hyait Re-
gency. New Orleans. Fulure meetings: April 9-12,
1989, Loews Anatole, Dallas, and Aprii 18-20,
1990, Hyatt Regency, San Francisco.

April 28-May 3, 1988 -24th annuai MIP-TV,
(DS

Marches des International Programes des Televi-
ston, international television program market. Pa-
lais des Festivals, Cannes, France.

April 30-May 3, 1988 National Cable Television
Association annual convention. Los Angeles Con-
vention Center.

May 18-21, 1988-American Association of Ad-
vertising Agencies 70th annuai convention. Green-
brier. White Sulphur Springs, W. Va.

May 18-22, 1988—National Public Radio annual
public radio conference. Adam's Mark hotel, St.
Louis. Information: (202) 822-2000.

June B-11, 1988—American Women in Radio and
Television 37th annual convention. Westin William
Penn, Pittsburgh.

June B-12, 1988—Broadcast Promotion and Mar-
keting Executives/Broadcast Designers Associ-
ation 32d annual seminar. Bonaventure, Los Ange-
les. Future meeting: June 21-25 1989,
Renaissance Center, Detroit.

June 18-21, 1988-—American Advertising Feder-
ation annual convention. Century Plaza, Los Ange-
les.

July 31-Aug. 3—Cable Television Administration
and Marketing Society 15th annual meeting. Wes-
tin Copley Place, Boston.

Sept. 7-9, 1988—FEastern Cable Show, sponsored
by Southern Cable Television Association. Mer-
chandise Mart, Atlanta.

Sept. 14-17, 1988—Radio '88, sponsored by the
National Association of Broadeasters. Washing-
ton. Future meetings: Sept. 13-16, 1989, New Or-
leans; Sept. 12-15, 1990, Boston, and Sept. 11-14
(ientative), 1991, San Francisco.

Sept. 23-27, 1988--International Broadcasting
Convention. Metropole Conference and Exhibition
Center, Grand hotel and Brighton Center, Brighton,
Engtand.

Oct. 14-19, 1988 Society of Motion Piclure and
Television Engineers 130th technical conference
and egquipment exhibit. Jacob K. Javits Convention
Center, New York. Future conierence: Ocl. 22-27,
1989, Los Angeles Convention Center.

Nov. 30-Dec. 3, 1988 Radio-Television News Di-
rectors Association annual international confer-
ence and exhibition. Convention Center, Las Ve-
gas. Infarmation: (202) 659-6510.

June 17-23, 1989--16th nternational Television
Symposium. Montreux, Switzerand.

Specialists in

Broadcast

Executive & Management
Search

720 N. Woodward Ave.
Box 451

Birmingham + Mich. 48012
(313) 646-5666

Tillinghast Reid & Compahy |

Members: NAB - AWRT + MAB

Broacicasting Dec 7. 1987

sored by Gannett Center for Media Studies. Gannett
Center, Columbia University New York. Information:
(212) 280-8392,

Dec. 7-11—Video Expo Orlando, sponsored by Knowl-
edge Industry Publications. Buena Vista Palace hotel,
Lake Buena Visia, Fla. Information: (914) 328-9157

Dec. 8-—Federal Communications Bar Assecialion re-
ceptiorvdinner honoring FCC Chairman Dennis Pat-
rick. Washington Marriott hotel, Washington.

Dec. 8-9--Radio Advertising Burean day-long sales
seminar, "How to Close More Sales.” Dec. 8: Registry
hotel, Los Angeles, and Dec. 9: Westgate hotel. San
Diego. Infermation: 1-800-232-3131.

Dec. 10-11—"Telecommunications: Curreni Develop-
ments in Policy and Regulation,” sponsored by Practis-
tng Law Institute and Federal Commiunications Bar
Association. Omni Shoreham, Washington. Informa-
tion: (212) 765-5700.

C ]

Also in December

Dec. 17—International Radio and Television Society
Christmas benefit. Waldori-Astoria, New York.

Dec. 31—Deadline for entries in 13th annual Commen-
dation Awards, sponsored by American Women in Ra-
dio and Television, for "positive and realistic portrayal
of women in afl media forms.” Information: (202) 429-
5102.

——————
January 1988

dJan. 6-9—Association of Independent Television Sta-
tions annual convention. Theme: “Independents '88:
The Real Superstations.” Century Plaza, Los Angeles.

Jan. 7-10—international winter consumer electronics
show, sponsored by Electronic Industries Associ-
ation. Las Viegas Convention Center, | as Vegas. Infor-
mation: (202) 457-4919.

Jan. 8—Deadline for entries in Alexander Hamiltorv
Ohio State Awards program competition, sponsored
by Ohio State University Institute for Education by
Radio-Television. Information: (614) 292-0185.

Jan.12—International Radio and Television Society
Second Tuesday seminar. Viacom Conference Center,
New York. Information: (212) 867-6650.

Jan. 13—International Radio and Television Society
newsmaker [uncheon, “Super Bow! XXII.” Waldori-As-
toria, New York.

Jan. 13—"Investigative Reporting: What's the Real Sto-
ry?" session sponsored by American Women in Redio
and Television, Washington chapter. National Associ-
ation of Broadcasters, Washington. Information: (202)
659-3494.

Jan. 15 Cabletelevision Advertising Bureau cable
televislon political advertising workshop. Caucus
Room, Cannon House Office Building, Washington.

Jan. 15—Deadline for entries in Angel Awards for
“most outstanding productions of moral and/or social
impact in communications.” Beverly Wilshire, Los An-
geies. Information: (213) 387-7185.

Jan. 15—Deadline for entries in Broadcast Media
Awards, sponsored by International Reading Associ-
ation. Information: (302) 731-1600.

Jan. 15—Deadline for entries in Achievement in Chil-
dren's Television Awards, sponsored by Action for
Children’s Television, for “"significant contributions
toward improving service to children on broadcast
and cable television.” Awards have now been exiend-
ed to home video. Information: ACT. 20 University
Road, Cambridge, Mass.; (617} 876-6620.

Jan. 15-17—Alebama Broadcasters Association win-
ter convention. Sheraton Capstone, Tuscaloosa, Ala.

Jan. 15-22—Nutiona! Association of Broadcasters
joint board meeting. Hawaii.

Jan. 19-21—Georgia Radio-Television Institute, spon-
sored by Georgia -\ssociation of Broadcasters. Geor-



he boom is on!
According to the latest

Gallup survey hospital ad
budgets will grow some 45% in
1987 And this year. nine out of
ten hospitals will advertise—
meaning there are booming
markets everywhere. In fact,
hospitals with at least 400 beds
will spend an average of $463,000
on marketing in 1987!

Many broadcasters are already
starting to make a healthy profit on
the explosion in hospital
advertising. How? By creating an
ideal (and irresistible) programming
environment for local hospitals to
reach health-conscious consumers

Theyre locking in as much health-
related programming as they can—
from news features to “specials”.. in
order 1o position themselves as the
local “medical franchise” in their
market.

And it goes without saying that the
better the programming. the better your
ad sales will be. There's one health
‘special” really making a big impact.

In fact, many
broadcasters who
aired it once, have

had advertisers
ask for it again!
The program?
HOW TO BEAT
HEART ATTACKS—
a powerful hour on our nation's #1
killer—from Medstar Communications.

The program warns viewers about the
heart attack risks we all face, then
‘arms’ them with the information they
need to handle heart emergencies and
wage their own ongoing battle against
heart disease. The response to the pro-
gram tells it all

“"We received nearly 3,500 calls
the day it aired!”

Ken Sneeden, Station Manager
WINK-Fort Myers (CBS)

HOW TO BEAT HEART ATTACKS
also shows that a health program
engages more viewers and attracts
more hospital advertisers as well.

“The "special” brought in more
dollars...over what the hospital
already budgeted.”

Craig Allison, Local Sales Manager
KIRH-Tulsa {NBC)

More ad dollars and strong viewer
feedback—as a broadcaster. that's the
kind of programming results you're
looking for!

HOW
TO TRA
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UIDE

. FIRST EDITION *

YOURS
FREE

YOUR GUIDE TO
“HEALTHIER"
AD REVENUES!

What hospital advertisers
look for...
£ ==
How to get the “real”
decision makers...
—
Successful strategies
for closing a sale...
-}

What's hot and what's not
in hospital and health
care marketing...
—t
How to get hospitals
more involved...
——

PLUS advice from
the major hospital

advertisers themselves...
———

and more!
[ ————

And that's why we're releasing two
more one-hour "specials” Both will
make a healthy difference in your ad
revenues

HOW TO BEAT CANCER, a new
one-hour special, examines the
struggles and successes of people

with cancer ... uncovers what's new
in cancer treatment . reports on
the search for cures ... and shows

viewers what they can do to help
prevent certain cancers. i
COCAINE: the end of the line,
reports on the cocaine “epidemic”
in this country and the dangerous
threat it poses to the user's
health. Viewers not only will learn
what cocaine is, but also how it
affects the body...what's new in
treatment for cocaine users
and how to recognize cocaine
use in someone else.

And what's in store for our
future health specials? You can
be certain, Medstar will bring
you the best. Our ongoing

research will ensure you
compelling programs your
viewers will watch and your
advertisers will sponsor.
Medstar wants to help you lock your
station in as the local “medical
franchise” in your market! Send for your
free copy of HOW TO ATTRACT MORE
HOSPITAL ADVERTISING—a great
guide for getting the “inside track” on
hospital advertisers in your area
When you do, we'll
also send you our
Health Specials
preview package
which includes
complete program
information about
our new one-hour “specials.”
All you have to do is.

CALL (215) 395-8660

.o fill in and mail back the coupon below,

r =
YES! Please send me my

MEDSTAR "Preview Package” and a
copy of HOW TO ATTRACT MORE
HOSPITAL ADVERTISING—both

mine to keep absolutely FREE!

Name

Station

Address I
City

State — Zip

Detach and return to

M=0STNR

MEDSTAR COMMUNICATIONS, INC.
5920 Hamilton Boulevard
Allentown. PA 18106
I N I

-




ta Center for Continuing Education. Athens. Ga. Infor-
mation: (404) 993-2200

Jan. 20— Federal Communications Bar Association
luncheon. Speaker: Judge Kenneth Starr. U.S. Court of
Appeals for D.C. Circuit. Marriott. Washington

Jan. 22-23—Colorndo Broadcasters Association win-
ter meeting and awards banquet. Hyatt Regency Tech
Center. Denver

Jan. 23-25—Radio Advertising Burean's eighth annu-
al Managing Sales Conference. Hyatt Regency, Atlan-
ta

Jan. 24—Ninth annual ACE (Awards for Cable Excel
lence) Awards presentation, sponsored by National
Academy of Cable Programing, on HBO

Jan. 24-25 -California Broadcasters Agsociation ra
dio and television management conference. Palm
Springs Plaza hotel. Palm Springs, Calif

Jan. 26-28—South Carolina Broadeasters Associ-
afion winter convention. Columbia. S.C

Jan. 28-30--Society of Motion Picture and Television
Engineers 22d annual television conference. Opryland
hotel. Nashville

Jan. 30-Feb. 3—Nativra! Religious Broadcasters
45th annual convention and exposition. Sheraton
Washington, Washington. Information: (201) 428-5400

(| ——
February 1988

Feb. 2-3—Arizona Cable Television Association annu-
al meeting. Hyatt Regency. Phoenix, Ariz. Information:
(602) 257-9338

Feb. 3-7—Iuternational Radio and Television Society
faculty/industry seminar. Roosevelt hotel. New York.

Errataa

Cable rep for Boston and Hartford,
Conn., markets is National Cable Ad-
vertising, not Cable Networks Inc., as
reported in Nov. 16 issue.

|
|

Feb. 4 _Internativnal Redio and Television Society
newsmaker luncheon. Waldorf-Astoria. New York.

Feb. 9—Iuternational Radio and Television Society
“Second Tuesday” seminar. Viacom Conference Cen-
ter, New York.

Feb. 10—"Success in Radio and TV Sales.” session
sponsored by American Women in Radio and Televi-
ston, Washington chapler. National Association of
Broadcasters. Washington. Information: (202) 659-
3494.

Feb. 10-12—19th annual Country Radio Seminar. spon-
sored by Country Radio Broadeasters Association.
Opryland hotel, Nashville.

Feb. 12—Soutkhern California Broadecasters Associ-
ation 3d annual Sunny Creative Radio Awards presen-
tation. Registry hotel. Los Angeles. Information: (213)
466-4481

Feb. 16-17—Wisconsin Broadcasters Association an-
nual convention and legislative reception. Madison,
Wis

Feb. 17-19—Texas Cable Show sponsored by Teras
Cable Television Association. Convention Center, San
Antonio, Tex. Information: (512) 474-2082.

Feb. 18-19—Broadcast Financial Management Asso-

ciation board of direclors meeting. intercontinental ho-
tel, San Diego.

Feb. 18-20—"Minorities and Communications: A Pre-
view of the Future,” conference sponsored by Howard
University School of Commuaications. Howard Inn
and Blackburn Center, Howard University campus,
Washington. Information: (202) 636-7491

Feb. 24—Federa! Communications Bar Association
luncheon. Speaker: Diane Killory, FCC general coun-
sel. Marriott, Washington

Feb. 25-28—NATPE International 25th annual con-
vention. George Brown Convention Center, Houston.

—/——————

March 1988

March 3—International Radio and Television Society
Gold Medal banquet. Recipient: CBS's 60 Minutes.
Waldorf-Astoria, New York. Information: (212) 867-
6650.

March 8—I'nternational Radio and Television Society
Second Tuesday seminar. Viacom Conference Center,
New York. information: (212) 867-6650.

March 9—'Issues Before the FCC: An Evening with
Diane Killory,” general counsel, sponsored by Ameri-
can Women in Radio and Television, Washington
chapter. National Association of Broadcasters, Wash-
ington. Information: (202) 659-3494.

March 9-10_Association of National Advertisers
television advertising workshop. Plaza hotel, New York.

March 13-15—First Amendment Congress, organized
in 1979 by Jean Otto of Society of Professional Journal-
ists, who is now with Rocky Mountain News. Marriott
City Center hotel, Denver. Information: (303) 492-6480.

OpenaMik
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Tower talk

EDITOR: Gary Hess’s comments in his
Nov. 16 *““Monday Memo"’ regarding the
development of broadcast towers as ad-
ditional revenue centers was right on tar-
get. His suggestion that AM towers be
rented out could be very helpful for
many marginal AM broadcasters.

While isocouplers can be used, as Mr.
Hess has suggested, to isolate two-way
antennas on AM towers, the modern,
better approach uses a folded unipole
system such as that by LBA Technology
Inc. A one-time folded unipole installa-
tion on an AM tower permits the subse-
quent addition of unlimited two-way,
FM, or cellular antennas without any
further isolation. It is also essentially
maintenance-free and provides ground-
ed-tower lightning protection for both
the AM station and two-way tenants. In
the bargain, folded unipole systems fre-
quently provide the AM station with bet-
ter antenna bandwidth and efficiency.
As a supplier of folded unipole antenna
systems, we are aware daily of AM sta-
tions that have found this approach suc-
cessful.

Incidentally, the folded unipole also
provides an effective means of combin-
ing several AM stations on a single tow-
er. While AM combining is not widely
used in the United States, LBA Technol-
ogy has been involved with several ap-
plications in foreign countries. Properly

implemented, there could be many bene-
fits to AM stations, exactly as Mr. Hess
suggests.—Ronald C. Chaffee, general
manager, LBA Technology Inc., Green-
ville, N.C.

The answer to stereo

EDITOR: Isn’t it about time to look at the
AM stereo issue honestly? Isn't it the
real truth that the broadcast equipment
manufacturers who have much to gain in
providing the hardware for AM stereo
studio and processing equipment con-
versions and the technical trade journals
that would benefit from the anticipated
advertising blitz are primarily interested
in seeing any kind of mass AM stereo
conversion ASAP?

Also, many AM broadcasters striving
to compete with FM’s in music formats
would do anything to achieve approxi-
mate audio parity. They want very much
to believe that one of the surviving sys-
tems could achieve that goal and are
pushing to get whichever system seems
to be ahead declared a de facto standard.

The unfortunate reality is that the ma-
jority of radio listeners reside in high
man-made electrical noise environments
where wideband AM receivers require
very strong input signals to produce sub-
jectively noise-free performance, even
with de-emphasis. The addition of stereo
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separation further aggravates the situa-
tion, a phenomenon well known to au-
diophiles and FM broadcasters. There-
fore, the very panacea that most broad-
casters expect from AM stereo may
actually disguise an even worse second-
ary effect, which is that only the stron-
gest AM stations will provide truly com-
petitive stereo signals, thus creating a
marketing bias that correlates to facility
power.

With only about one-tenth of the na-
tion’s AM stations experimenting with
stereo and most of the current stereo
receivers being medium bandwidth de-
vices that still don’t compete with FM
fidelity, we have not begun to under-
stand the real world of AM stereo. All of
the pressure on the FCC to name a stan-
dard, de facto or otherwise and all of the
promotional intrigue by the AM stereo
system proponents won’t change the
physics that make it very difficult for a
10 khz bandwidth, amplitude-sensitive
receiver to provide “FM' stereo per-
formance from a Class IV station more
than a few miles from the transmitter.

Today’s typical 2.5 khz bandwidth
mono receivers are great competitive
equalizers in that all AM stations sound
pretty much the same out to their inter-
ference-free limits. Are the AM broad-
casters with less than the best signals in
their markets really thinking this
through: Is being at a competitive disad-
vatage on both bands really better than
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the status quo?

It is easy to understand why the hard-
ware vendors, trade press and certainly
the system proponents who have tangi-
ble and easily quantifiable economic op-
portunites are anxious to declare that a
marketplace decision has been made,
but why so many AM broadcasters who
could potentially be damaged have be-
come such willing pawns in the process
is difficult to understand.

All of the above is not intended to sug-
gest that AM stereo should be put on the
back burner, but rather that the majority
of AM broadcasters might be better
served by working as a unified group to
convince receiver manufacturers that
the advanced technology universal de-
coding AM stereo receivers that are real-
ly capable of providing FM-like per-
formance for all AM stations with their
chice of system is a better idea. Receiv-
ers of this type may well be economical-
ly feasible if there is a guaranteed de-
mand for enough volume to justify the
development of high tech LSI AM stereo
components, and AM breadcasters will

need to develop a marketing plan to
demonstrate that they can and will work
as a group to create a market for accept-
able volume of receivers.

Thinking that pressure on the FCC
and make-believe de facto standards can
go very far in solving the more basic
underlying problems of consumer and
receiver manufacturer apathy and inher-
ently poor noise performance is the big-
gest pipe dream since the Edsel.—Den-
nis B. Ciapura, vice president, lechnical
operations, Noble Broadcast Group, San
Diego.

Public partisan

EDITOR: Your article in the Nov. 2 issue
on the aggressive lobbying efforts by
commercial broadcasters against the
proposed license transfer fee seemed to
tell only part of the story. )
Broadcasting in the United States in-
cludes both the private and the public
sector, and while the National Associa-

tion of Broadcasters was hard at work to
defeat the transfer fee, public television
and radio were working in its favor.

Commercial broadcasters make gen-
erous profits from the use of a limited
public resource and it only seems fitting
that some of those dollars be given back
to the public through the Public Broad-
casting Trust Fund that this proposal
would establish. Other users of the spec-
trum are in favor of the transfer fee.
Only commercial broadcasters seem to
be opposed.—Jana Jevnikar, executive
director, Association of Independents in
Radio, New York.

Child labor

EDITOR: A friend of mine, while discuss-
ing the FCC’s recently announced de-
cency rule, commented: ‘I like to get to-
bed before midnight. Now the FCC’s
new rule will force my teen-age son to
stay up after midnight in order to tape
shows for me.”—Reuben Lozner, Chevy
Chase, Md.

MondayuMemo

A commentary on copyright from Patrice A. Lyons, attorney, Haley, Bader and Potts, Washington

A time to rethink
the copyright process

The full exercise of a broadcast stations
owner’s rights under the U.S. copyright
law. First, the historically misplaced at-
tempt to regulate copyrights in televi-
sion programing through the Federal
Communications Commission contin-
ues. This should cease. The right to con-
trol the public performance of a copy-
righted work transmitted by a broadcast
station should not be circumscribed by
laws and regulations outside title 17 of
the U.S. Code.

The major stumbling block toward full
copyright protection for broadcast pro-
graming lies in the copyright law itself.
Section 111 of the law was written over a
decade ago to accommodate two distinct
situations: (1) the existing restriction on
the concept of performance under the
1909 copyright law; and (2) the signal
carriage rules of the FCC. With the ex-
ception of vestigial remains in the copy-
right law, most of the FCC carriage rules
have now been eliminated and the notion
of public performance for copyright pur-
poses has been expanded to cover re-
transmissions to the public by cable sys-
tems of broadcast signals. The single
most troublesome provision in the copy-
right law that remains to burden the ex-
pansion of the communications industry

Patrice A. Lyons is an attorney with Haley,
Bader & Potts, Washington, specializing in
both the domestic and international
aspects of copyright and other areas of
the law of intellectual property. Following
graduation from Georgetown Law Center in
1969, Lyons spent a year at Columbia
University pursuing her interests in
copyright and communications law before
traveling to Paris, where she was with the
Copyright Division of the United Nations
Educational, Scientific and Cultural
Organization from 1971 to 1976. She
joined the Copyright Office of the Library
of Congress in 1976, where she was
asked to participate in the preparation of
the initial regulations implementing the
Copyright Act of 1976.
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as a whole is the cable compulsory li-
censing scheme set up under the Copy-
right Act of 1976.

These and other matters are quite fa-
miliar to those who have followed the
cable/copyright battles dating back more
than 20 years. While some of the partici-
pants have changed, and certainly the
prosperity of cable systems has grown,
the core issue remains the same: users
do not want to pay copyright owners for
the public performance of their works,
or at least they would like to minimize
these payments. This is a very natural
inclination. Nothing that Congress, the
courts or any regulatory agency does
would change this basic drive. Howev-
er, the other side of the picture should
also be considered: authors and other
copyright owners want to be paid for the
performance of their works by broad-
cast, cable, MMDS, SMATV, DBS and
other distribution services. The balanc-
ing of these competing interests is a diffi-
cult task.

After the elimination of the distant sig-
nal carriage and syndicated exclusivity
rules in 1980, there was an attempt to
reestablish some balance in the compul-
sory licensing system through the rate-
making authority of the Copyright Roy-
alty Tribunal. This was, and remains, a
poor substitute for a complete rethinking
of the status of broadcast stations in the
current deregulated climate. While the
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FCC has shown courage and foresight in
its inquiries into the compulsory licens-
ing scheme and its own exclusivity rules,
these inquiries do not go far enough and,
in some respects, step backward into the
past. [t may be the opportune moment to
abandon the compulsory licensing
scheme in section 111 of title 17 and es-
tablish a system of full copyright liability
for cable carriage of broadcast program-
ing. Pending such revision of the copy-
right law, the FCC should reinstate its
syndicated exclusivity rules in some
form on an interim basis.

The old familiar voices will surely be
raised against attempts to change the
status quo. In just a few short years, the
cable industry has grown accustomed to
the convenience of clearing rights
through a government agency-the
Copyright Office-and having the rates
for such carriage established in another
place, the Copyright Royalty Tribunal.
Granted, these proceedings have not
been without certain acrimonious court
battles; but it appears that in recent
years, even the courts have grown tired
of the constant nit-picking and raised
voices of the interested parties. There is
also the problem of new distribution sys-
tems. There has been some attempt to
consider whether such services as
MMDS and SMATV are ‘‘cable sys-
tems’’ for purposes of compulsory li-
censing under section 111; and the
Copyright Office has a pending notice of
inquiry on carriers is another issue giv-
ing rise to debate, apart from the notion
that a satellite carrier could ever be a
cable system. What to do about the
scrambling of satellite signals continues
to raise hackels,

While the efforts of the FCC to recon-
sider the compulsory licensing scheme
and its exclusivity rules is to be com-
mended, and any information gathered
will surely help advance the resolution
of the current difficulties experienced by
users and producers alike, congressional
action to amend the copyright law may
be the most enduring resolution of these
matters. Steps should also be taken by
cable, motion picture, broadcast, sports
and other interested groups to cooperate
in the establishment and use of private
clearing mechanisms for rights in broad-
cast programing. The music performing
rights societies provide limited guidance
on how such a goal might be accom-
plished.

An existing model, and one that has
been used successfully for many years is
the retransmission of broadcast stations
by television translator stations. Under
section 325(a) of the Communications
Act of 1934, a broadcast station may au-
thorize a translator station to rebroad-
cast its programing. This authorization
is to be distinguished from the rights in
the underlying works. Copyright clear-
ance for these rights is normally handled
by the originating broadcast station.
Copyright owners usually grant broad-
cast stations the right to authorize the
further transmission of their works by
translator stations. What stations may

b
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rebroadcast and how much the originat-
ing station pays for these rights is a mat-
ter of negotiation between the station
and the relevant copyright owners. Not
that the copyright owner/broadcast/
translator chain is perfect. Far from it.
There are instances where the technical
incapability of translators to delete pro-
graming dictates the result. Cable sys-
tems today are not similarly con-
strained. There is even a recent trend
toward what are termed ‘‘composite”
cable channels, where systems volun-
tarily pick and choose among the various
programs.

Now many who have read to this point
may cry: ‘‘But retransmission consent
has been tried before.”” This was labori-
ously argued and defeated years ago.
Opponents included copyright owners
who wanted the freedom to negotiate
separately with distribution services for
the further transmission of television
programing broadcast to the public.
While this may be a sound objection in
theory, in practice, it may not hold up.
In negotiating with a broadcast station
for the transmission of a particular copy-
righted work, owners of copyright may
restrict the right of a broadcast station to
authorize the further transmission of the
work by other distribution services.
Then again, they may find it more con-
venient to permit a broadcast station to
broker the rights with satellite carriers
and other distribution services. The
choice would be a matter for the inter-
ested parties to decide.

The argument that was raised back in
the late sixties that broadcast stations
would block the further transmission of
their programing by cable systems has
not proved accurate. In fact, the so-
called superstations have adjusted nice-
ly to the expanded coverage provided by
cable. Added audience has translated
into increased advertising revenue.
However, not all broadcasters fall in the
superstation category, and many sta-
tions resent the retransmission of their
signal without specific authorization and
with little or no royalty fees from the
cable compulsory license pot.

The lesson to draw from past experi-
ence is that the compulsory licensing
system under the copyright law and the
web of network and syndicated exclu-
sivity regulations developed by the FCC
should be refashioned into a simple com-
prehensive provision in title 17 of the
U.S. Code that establishes full copyright
protection for television programs
broadcast in the United States. Of
course, this protection should be ex-
tended to any material added by the sta-
tion before and after such programs, as
well as the compilation of the programs
into a coherent broadcast schedule. Ex-
clusivity for broadcast station program-
ing should clearly come within the pur-
view of the rights protected under the
copyright law, Clearance of perform-
ance rights in copyrighted television
programing should be a matter for pri-
vate negotiation, not government regu-
lation. o
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You may be 1,000 miles from civilization.
800 miles from mass transportation.
And 3 days from the nearest watering hole.

Whenyou call the MIL service hot-line, several
things hapipen that may surprise you. Forone thing,
someone answers 24 hours a day, 7 days aweek,

365 days avear Ifit's aboard that needs replacing it
will be sent out and wilt be in your hands within a day:
If it requires a service call, a Panasonic MIL Service
Engineerwill be on your premises within 24 hours to
repair your equipment on the spot.
Andwith 6 service locations across
the country, replacement parts
are never far away.

It's a remarkable
service program to
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For more information, call
1-201-348-7671.

supporta remarkable system, the Panasonic MIL. |

But you’re never more than
24 hours away
from an MII Service Engineer.

The first half-inch broadcast system to offer single-
system capability. So you get overall reductions on
everything from man and equipment hours to lower
training costs. Tape consumption alone may be re-
duced byasmuchas 70%.

If you're looking for a system that offers high
broadcast quality, overall cost reductions and the
finest support programs in the industry, look into MIL

from Panasonic.
" The broadcast
f“"; system that makes
' | ;’] .3 business sense.
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When Dara Welles says “Goodnight;’
i's early in the morning.

Dara Welles loves to stay up until all hours of the morning. Every weeknight from 1am to 4am

she fields questions on everything from love and life to the heart-stopping ups and downs of Wall Street.
All with a light touch of humor and heavy doses of plain common sense. The kind of talk that builds
nighttime audiences.

How can someone so young know so much?

Simple. As a correspondent for the Source Radio Network, Dara did it all. Award-winning news
documentaries, national political canventions, and blockbuster news events.

She still hosts a weekly magazine show, and a daily feature on sex and relationships.

Dara Welles, a one-of-a-kind woman. On Talknet, the ane-of-a-kind network.

Sound good? Call (212) 664-2045.

Bruce wilioms ) Neil Myers Bab Moadigon
7pm-10pm weeknights i0pm-Tam weeknights 7pm-10pm weekends  10pm-Tam weekends

Licensed irademarks and NBC peacock are trodemarks owned by J" L
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The world (and the media) await Mr. Gorbachev

In anticipation of the U.S.-USSR
summit, Fourth and Fifth Estates
descend upon Washington to provide
‘unprecedented’ coverage

Washington is braced today for the arrival of
Soviet leader Mikhail Gorbachev and—
whatever the political consequences that
flow from his meeting with President Rea-
gan—a media event officials are describing
as “totally unprecedented” in the U.S.
Thousands of domestic and foreign press
have arrived in the city. Hundreds of hours
of satellite time have been booked. Network
anchor booths and camera platforms have
been set up on the ellipse behind the White
House. Even journalists who have seen
presidents and foreign leaders come and go
and have witnessed summits whose promise
faded over the years admit to more than a
tingle of anticipation as they prepared for
the third Reagan-Gorbachev meeting. As
ABC News Washington Bureau Chief
George Watson noted, a Soviet leader is
making his first visit to the U.S., and he and
the President will be signing a nuclear disar-
mament treaty with the possibility of yet
another treaty in the future. “You have to be
at the furthest extreme of cynicism not (o
find this important,” said Watson.

As would be expected, ABC, CBS, NBC
and CNN are throwing considerable re-
sources in terms of people and equipment
into the effort to cover the visit, which
begins this afternoon, when the Soviet air-
liner carrying the Gorbachev party lands at
Andrews Air Force Base at 4:40 p.m., and
runs through Thursday.

They have stationed camera crews and
correspondents at all of the key locations in
the city—the White House, the Soviet em-
bassy, Capitol Hill and the State Depart-
ment, among them. And they will be pro-
viding live coverage of a number of
evenis—the world may stand still at [:45
p.m. ET on Tuesday when Reagan and Gor-
bachev sign the treaty eliminating medium-
and shorter-range missiles—and hours of
special programing. CBS, for instance,
plans half-hour specials at 11:30 p.m.
throughout Gorbachev’s stay in Washington.
But it is not only the networks that are
pulling out all the stops.

Network services like Newsfeed and Vis-
news and Conus will be feeding members in
the U.S. and abroad. Most—or so it
seems—television stations with a news an-
chor have dispatched him or her and, some-
times, a crew to Washington for association
with the story. Network pools—NBC,

Network anchor booths and camera platforms being readied for coverage of the summit

which has overall pool responsibility, is in
charge of coverage at and around the White
House, CBS. at the Soviet embassy and the
international press center briefings, and
ABC at Andrews and the Capitol—assure
everyone of critical coverage. (CBS is even
operating a pool camera from the top level
of the Washington monument, for shots of
the city.) And the networks are providing
services for affiliates’ correspondents who
are covering the story. So station anchors
could be the correspondent viewers see and
hear when the treaty is signed or when
cameras look in on the state dinner at the
White House on Tuesday or the dinner at the
Soviet embassy on Wednesday. For cable
subscribers with an appetite for the full
story, C-SPAN each night of the summit is
providing taped, unedited coverage of the
day’s events.

And then there is the foreign contingent.
Video services such as Worldwide Televi-
sion News and Professional Video Services
and Pyramid Video Inc., even the video
services department of the U.S. Chamber of
Commerce, are serving scores of foreign
broadcasters, from Europe to Japan and Ko-
rea, and from Canada and Iceland to Fin-
land, offering editing, dubbing, even crews,
and are arranging for scores of satellite feeds
to all parts of the world.

For its part, the Soviet Union is geared for
substantial television coverage of the sum-
mit. Henrikas Yushkiavitshus, vice chair-
man of Gosteleradio, the Soviet radio-tele-
vision service, is in Washington with a crew
of 41 technicians and correspondents. All
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told, the Soviet team includes 178 journal-
ists and technicians, including a number
regularly based in the U.S. But the stress,
apparently, will be on television. *Practical-
ly everything possible will be covered live,”
said Yushkiavitshus. Only the eight-hour
time difference between Washington and
Moscow, it seems, requires some tape de-
layed coverage.

The Gosteleradio crew is-providing its
audience halfway around the world with
some American-style journalism—inter-
views with members of Congress with con-
flicting political views. Last week, the
schedule included Senators Orrin Hatch (R-
Utah) and Strom Thurmond (R-S.C.), who
are among the Senate’s hard-line conserva-
tives; Nancy L. Kassebaum (R-Kan.), one
of the moderates in the Senate, and Carl
Levin (D-Mich.), a liberal. U.S. Informa-
tion Agency staffers are attempting to line
up additional interviews with congressional
leaders. The coverage is being beamed to
Eastern Europe, as well as the USSR,
through Intervision.

The Soviets are handling virtually all of
the technical chores involved in their cover-
age themselves, thanks to an arrangement
with CBS. That network has provided the
Soviet contingent with a turnkey operation,
Hy Badler, the general manager in charge of
CBS's Washington facility, said the network
installed an ENG system, including cameras
and editing gear, and other newsroom equip-
ment in two trailers near the CBS news
bureau in Washington. A mobile unit is
parked next to one of the trailers and serves
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as a control room. And a studio was con-
structed in the CBS garage. Badler also said
CBS is handling the transmission of the
Gosteleradio signal from Washington to the
international uplinks at Edam, W.Va., and
Andover, Me.

The U.S. Information Agency has been
helpful, t00. Mike Messinger, of the agen-
cy’s foreign press center, walked the Soviets
through the White House and its south lawn
to familiarize them with the areas where the
summit events will occur—the treaty sign-
ing in the East Room, the formal welcoming
ceremony on the south lawn. USIA also
provided stock background footage of
scenes likely to figure in coverage of events,
and helped arrange the interviews with
members of Congress. The USIA is even
making it possible for Gorbachev to check
on how the summit is playing on Soviet
television: USIA technicians are providing a
videotape of the Soviet coverage daily to the
Soviet embassy. An antenna on the roof of
USIA headquarters is aimed at a Soviet
. satellite.
=)

The worldwide interest in the summit is
reflected in the massive invasion of journal-
1sts. As of late last week, the USIA’s foreign
press cenier, which is handling credentials,
said it had received more than 6,000 re-
quests—about one-third from abroad, and
most of them correspondents—and the cen-
ter was still counting. Messinger said the
size of the press corps on hand was “totally
unprecedented” in the U.S. The closest pre-
cedent was the economic summit in 1983, in
Williamsburg, Va., that was attended by the
U.S. and six other leading industrial na-
tions. Messinger said some 4,500 journal-
ists covered that event.

The sheer numbers were a headache last
week for those trying to sort out and process
the requests for credentials. This week the
numbers will be a headache for the corre-
spondents and technicians attempting to
cover the story. Even the briefings by U.S.
and Soviet spokesmen will be a test of
stamina and patience. The international
press center where they will occur has been

established in the ballroom of the J.W. Mar-
riott hotel, several blocks from the White
House, and it has a seating capacity of less
than 800. Radio and television journalists
and overflow print reporters are t0 be based
across the street from the Marriott, in the
Malcolm Baldrige Great Hall ar the Depart-
ment of Commerce, where the briefings will
be piped in over closed circuit television.
(The monitors were loaned by CNN.) But
during a tour last week. a USIA press officer
last week surveyed the room and said, “Too
small.”

Among the scores of countries—more
than 80 according 10 one preliminary esti-
mate—that will be represented among the
press corps, Japan may be in a class by itself
in terms of effort. Some 200 journalists and
technicians—about half of whom are regu-
larly stationed in the U.S., the rest in cities
around the world—are assigned to the story.
NHK reportedly has booked 96 hours of
satellite time-—or 24 hours a day for each of
the four days of the Gorbachev visit. It plans
to broadcast reaction from other cities
around the world during the nighttime hours
in Washington. Networks in West European
countries—Great Britain’s BBC, France’s
Antenne 2, West Germany’s ARD and ZDF
and Italy’s RAl—have dispatched
Jjournalists.

The summit coverage in a real sense began
last week, when NBC broadcast Tom Bro-
kaw's one-hour interview with Gorbachev.
Since then, the networks have been focusing
on the upcoming event in news stories,
analytical pieces and specials. ABC, for
instance, ran one of its occasional Jennings-
Koppel Reports last night—The Summit in
America. And on Thursday, ABC’s Peter
lennings, CBS’s Dan Rather, NBC’s Tom
Brokaw and CNN's Bernard Shaw respond-
ed to an invitation from the White House
and interviewed President Reagan. The net-
works aired the 30-minute program that
night.

At the same time, the physical work of
getting ready was under way. On the ellipse,
substantial anchor stations were being con-
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Malcolm Baldrige Great Hall at Commerce to be used by radio and TV journalists covering the summit.

structed for CBS and NBC. A less grand one
was going up for ABC; it planned 10 make
use of the facilities in its news bureau,
which is more elaborate than those of its
compentors.

And the networks’ armies of correspon-
dents and technicians, producers and execu-
lives and gofers, were being assembled,
from the substantial resources of the net-
works’ Washington bureaus as well as from
bureaus abroad and around the country. The
ABC, CBS and NBC contingents number
about 200 each; CNN's senior vice presi-
dent, Ed Turner, said the all-news network,
which is devoting as much as 18 hours a day
10 the story, would commit up to 400 of its
personnel—including the 300 in its Wash-
ington bureau. “It will be a one-story bu-
reau.” he said.

It may be even a bigger story than indicated,
big as it is. One reason NBC’s executive
producer of the coverage, Joe Angotti, finds
the story particularly fascinating 1s what he
calls its “unpredictability.” He recalled that
at the Reykjavik summit last year, Gorba-
chev was eager to continue the talks beyond
the scheduled departure date—and came
close to persuading Reagan to agree. This
time, Angotti said, there is speculation Gor-
bachev will seek to extend the summit to
pursue talks on a treaty that would make
sharp cuts in the two countries’ arsenal of
long-range nuclear weapons.

Radio readies for summit

The major radio news nctworks have de-
ployed their White House and political cor-
respondent teams as well as some New York
corresporndents to track this week's Reagan-
Gorbachev Washington summit. Virwally
all of the networks arc oftering live long-
form coverage of special summit events,
such as the signing of the intcrmediate nu-
clear runge treaty (scheduled for tommor-
row afternoon, Dec. 8), on either their sepa-
ratc long-form or special events satellite
channels or, in the casc of AP UPI and
CNN Radio, on their sole satellite channel.

The CBS Radio Network has not only
planned short hourly updates throughout the
summit, but, said Joc Dembo, vice presi-
dent. CBS News, Radio. some of its morn-
ing news broadcasts and news features are
originating from Washington—such as First
Line Report, the news and analysis serics
anchored by Judy Muller and fed weekdays
at 6:30 a.m. NYT, and the Woild News
Roundup, anchored by Bill Lynch and aired
weekdays at 8:00 a.m. Additionaily. Dan
Rather’s Monday through Friday radio com-
mentary. and the Dec. !l edition of CBS
Radio’s weekly Newsmark program. will
originate from the nation’s capital.

The ABC Radio Network is airing all
ABC Information hourly ncwscasts from
6:00 a.m. through 8:00 p.m. from Washing-
ton, said Dick Rosenbaum. general mana-
ger/news programing for thc ABC Radio
Network. In other coverage. ABC is offer-
ing its affiliates a two-and-a-half-minute
summit summary for both morning and
afternoon drive, anchored by ABC News
correspondent Bob Walker, who is the lead
special events anchor for ABC Radio. Sup-
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porting Walker in ABC’s summit coverage
are Dick Ratner, Herbert Kaplow, Jon Bas-
com and Tony Sargent.

Arlington, Va.-based Mutual Broadcast-
ing is also programing daily special reports,
one each for morning and afternoon drive
time throughout the summit. Among the
Mutual correspondents covering the summit
are White House correspondent Peter Maer,
and Jim Slade, Mutual diplomatic corre-
spondent. Mutual and the NBC Radio Net-
work “will share working space, broadcast
lines, some producers and technicians and,
in some cases, correspondents,” said Bart
Tessler, director of news for Mutual. (Mutu-
al Brouadcasting and the NBC Radio Net-
work division are owned by Westwood One,
a Culver City, Calif.-based network radio
company. NBC Radio Network, with its
own team of correspondents, shares a Wash-
ington burcau with Mutual [BROADCAST-
ING, Aug. 31].)

The NBC Radio Network, is offering 90-
second summit reports at 20 minutes past
the hour from 7:20 a.m. (NYT) through
9:20 p.m., Monday through Thursday, said
Jim Farley, vice president, news, NBC Ra-
dio Networks. Among the correspondents
covering the summit for NBC Radio are
Steve Porter. Cameron Swayze Jr., Bill
Groody and C.D. Jaco. “We are in good
shape because we have the {ull resources ol
Mutual Broadcasting and NBC News,” said
Farley. “Although we are a competitor [to
Mutual}, we are part of the same company
and we help each other out.” Farley said
NBC will also originate some of its news-
casts from Washington.

AP Network News, based in Washington,
is broadcasting & 90-second summit suin-
mary at 4:30 a.m.. Monday through Thurs-
day moming, along with a series of 90-
second special reports, running from 3:40
p.m. to 8:40 p.m. The reports will be an-
chored by AP Network News correspon-
dent, Mark Smith. Other AP Network News
correspondents covering the summit include
Wendell Goler, Bob Moon and Mark
Knoller.

‘In some instances. live coverage of spe-
cial summit events will take precedent over
regularly-scheduled programing such as
business. sports and farm reports,” said
Brad Kaulbfeld, deputy director and manag-
ing editor of AP Broadcast Services. De-
pending on its content, that programing,
said Kalbfeld. will either be pre-fed or de-
layed. Kalbfeld said AP plans to incorporate
live coveruge of special summit events into
its hourly newscasts. except in three cases
when the AP hourly newscasts will be pre-
empted: Tuesday, 10 a.fn., tor Gorbachev'’s
scheduled arrival at the White House;
Thursday, 2 p.m., for Gorbachev’s planned
departure from the White House, and Thurs-
day. 9 p.m. for President Reagan’s address
to the nation.

“We will have live anchored coverage of
all major summit events.” said Mike Freed-
man. managing editor and director of broad-
casting lor UP1, who oversees the UPI Ra-
dio Network. “We will preempt regular
pragraming for that live coverage, with
praper notification to our atfiliates,” he said.

Four on one. The four TV networks' anchors questioned President Reagan last Thursday (Dec. 3), as
he prepared for the summit with Soviet ieader Mikhail Gorbachev. They are (I-r): Tom Brokaw of NBC:
Bernard Shaw of CNN; Reagan; Dan Rather of CBS, and Peter Jennings of ABC.

Both AP and UPI use only one main satellite
channel for all of their transmissions (¢
atfiliates.

UPI, based in Washington, is airing a
daily two-minute summit report during
morning drive anchored by UPI Radio Net-
work White House correspondent, Bill
Small, and by UPI congressional correspon-
dent, Bonnie Erbe. Freedman said that live
summit updates will be contained within
UPI's hourly newscasts.

The United Stations Radic Networks
(USRN), which is composed of two news
and information networks (USRN One and
USRN Two), is offering special 90-second
summit news on both networks at 25 and 55
minutes past the hour each day “as news
developments warrant,” said John McCon-
nell, vice president, news and sports, United
Stations.

The networks, which are headquartered
in New York, also fed a series ol summit
preview reports last week, which were an-
chored primarily by United Stations corre-
spondent, Greg Stec, and correspondents
Craig Windham and Steve Taylor. The re-
ports, said McConnell, centered on Ameri-
can and Soviet expectations of the summit
as well as public perception. United Sta-
tions’ summit coverage this week is being
led by Taylor. Several newscasts will open
from Washington, McConnell said.

CNN Radio, Atlanta, is airing short sum-
mit updates at 8:20 a.m. and at 5:20 p.m.
The network, which has one main satellite
channel, will pre-feed regular programing in
order to carry special summit events, ac-
cording to Bruce Chong, CNN Radio gener-
al manager. CNN Radio uses CNN corre-
spondents for its coverage. o

tonight (Dec. 7) at 9 p.m. NYT.

summitry” tonight.

Public broadcasting’s summit schedule

Public broadcasting is committing a considerable portion of its news resources to
covering the Reagan-Gorbachev summit. Last week, beginning Tuesday (Dec. 1),
The MacNeii/Lehrer NewsHour each night devoted a segment 10 pre-summit
coverge, continuing that approach this week, although with plans to spend the full
hour on the subject at ieast twice—probably Tuesday and Thursday The only
NewsHour coverage planned this week outside the program’s usual lime slot is a
live broadcast 9 p.m. Thursday of President Reagan's address to the nation

“| think {public television] looks to us as its primary provider of information™ on the
summit, said MacNeil/Lehrer executive producer, Lester Crystal. The notable
exceplion: weta-Tv Washington (MacNeil/Lehrer co-producer) will independently
broadcast The Swnmil: A Nuclear Age Drama, a two-hour pre-summit special,

At National Public Radio, All Things Considered and Morning Edition aired a
number of pieces as part of the network's: pre-summit coverage. This week ATC
plans live coverage of Tuesday's 1:45 p.m. signing of the Intermediate Nuclear
Forces agreement, Thursday's summit closing and final statements {2 p.m. NYT}
and the President's Thursday evening address. NPR correspondents have been
assigned to specific aspects of the summit, but each day’s events will determine the
depth of coverage. As for NewsHour's coverage, its analysis on Friday of Gorba-
chev and the overall agreement expectations will be followed tonight by Judy
Woodruff's documentary analyzing the Soviet Iéader and his motives. The rest of the
week will see a balance of taped .and live discussion segments, the latler featuring
expert observers, although, said Ctystal, a White House or State Department
negotiation participant may be invited to appear in Tuesday’s hour.

London-based Granada Television's 52-minute docudrama, Breakthrough at
Reykjavik, followed by a live studio discussion anchored by Marvin Kalb make up
weTes The Summit: A Nuclear Age Drama, a two-hour "exploration of the art of
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More bad

House attaches amendment to omnibus
spending bill to codify doctrine;

vote on station sale tax, fairness
scheduled in Senate this week

Broadcasters opposing the fairess doctrine
and proposed transfer tax suffered a series of
setbacks in Washington last week, and the
outlook this week appears just as bleak.

As anticipated, the House approved, 259
to 157, an amendment to an omnibus spend-
ing bill (the continuing resolution) that
would resurrect the fairness doctrine. The
odds are good that the amendment will sur-
vive as the resolution wends its way through
the Senate and into a conference with the
House some time before Dec. 16.

To complicate matters, a proposal to levy
a 2%-5% license transfer fee on the sale of
broadcast properties is headed for a vote on
the Senate floor as part of a budget recon-
ciliation measure, possibly this Wednesday
(Dec. 9). The Senate bill adds 1% to the
transfer tax for any seller who has violated
the fairmess provision in the bill.

The National Association of Broadcasters
feels it needs at least 60 votes to kill the fee
and fairness proposal. As of late last week
NAB was reported to have commitments
from 56 senators and some slippage could
occur as the vote draws near.

NAB and its Senate allies thought they
were relatively safe on the transfer fee/fair-
ness front because the idea was said to have
been rejected during the so-called “econom-
ic summit” between the White House and
congressional leaders over a deficit reduc-
tion package (BROADCASTING, Nov. 16). It
was supposed to be superseded by revenue-
raising options agreed to in the summit
package.

But Comunerce Committee Chairman Er-
nest Hollings (D-S.C.), the proposal’s au-
thor, outfoxed his opponents. He persuaded
Senate leaders (he is said to have Majority
Leader Robert Byrd’s [D-W. Va.] support) to
adopt a different tactic in handling the sum-
mit package that would keep the transfer
fee/fairness plan intact. It would have to be
struck from the reconciliation bill on the
floor.

Hollings’s maneuvering did not sit well
with Commerce’s ranking Republican mem-
ber, John Danforth of Missouri, and Bob
Packwood (R-Ore.), another senior commit-
tee member. They are expected to fight the
proposal.

All this may lead to a major altercation
between the White House and Congress. In
a memorandum to House leadership prior to
the vote, the Office of Management and
Budget said it would recommend that the
President veto the continuing resolution if
fairness is inserted. Reagan vetoed a bill
codifying the doctrine last June (BROAD-
CASTING, June 29). Two weeks ago, the
House leadership let the administration
know faimess’s restoration was a nonnego-
tiable issue (“Closed Circuit,” Nov. 30).
There are other provisions in the resolution

i mhat could trigger a veto.

news on fairness/fee front

Fritts blitz. NAB President Fritts (r) talks with
North Carolina Dermocrat Terry Sanford during
the Senate Budget Committee’s action on the-
transfer tax/fairness doctrine proposal. Fritts
has taken a high profile in leading NAB's
lobbying efforts to kill the proposal and fair-
ness codification initiative in the House since
his chief lobbyist, John Summers, announced
his pending retirement last August (after Dec.
15, Summers will serve on a consultancy ba-
sis for at least year).

The threat of a veto permeated the debate
on the House floor. Representative Silvio
Conte (R-Mass.}, the ranking minority
member on the Appropriations Committee,
who backed fairness doctrine legislation last
summer, said he opposes adding a fairness
amendment to the continuing resclution be-
cause it is “prime veto bait.”

Congressman Harold Rogers (R-Ky.)
agreed. He said the doctrine’s proponents
are “holding hostage the entire government
of the United States. They will probably
prolong the uncertainty over the passage of
the CR and disrupt the orderly funding of
our federal programs by insisting on this
amendment...and they will send more con-
fusing signals to the already troubled finan-
cial markets in so doing.”

Sources close to the White House, how-
ever, were not certain what Reagan will do.
Nevertheless, as Representative Tom Tauke
(R-lowa) pointed out, “the President feels
strongly about this.”

While the House engaged in its faimess
debate, the Senate Budget Committee tan-
gled with the issue. It bogged down in a
debate over procedural questions related to
the transfer fee/faimess doctrine proposal.
For more than two hours committee mem-
bers squabbled over whether the proposal
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should be deleted from the reconciliation
package on the grounds that the Commerce
Committee missed the deadline for submit-
ting the idea to the Budget Committee by
three days.

Danforth, who also sits on Budget (so
does Hollings), argued vehemently to strike
it because Commerce was late. He said
Commerce’s Republican members felt they
were “had” on this matter by Hollings, who
gave no warning of his intentions to include
the fairness doctrine in the reconciliation
package when Commerce reported it in Oc-
tober. Danforth favors the doctrine, but ob-
jected to the way Democratic leaders had
agreed to leave the fees in despite the ar-
rangement with the White House to delete
the proposal.

Although not on Budget, Packwood ap-
peared before the committee, hoping to per-
suade his colleagues to abandon the idea. He
called the fee a tax and said it came under
the jurisdiction of the Finance Committee,
not Budget. Furthermore, Commerce did
not comply with Budget Committee proce-
dures, and approving the provision would
set a bad precedent, he said.

As the discussion dragged on, Senator J.
James Exon (D-Neb.) described the session
as a “bloodletting among Commerce Com-
mitiece members.” The acrimony only
seemed to increase when Hollings accused
Danforth and Packwood of putting on “a dog
and pony show.”

Despite those developments, NAB was
not giving up. “We're still optimistic,” said
NAB President Eddie Fritts. The way Fritts
views the transfer tax situation, broadcasters
still have “three bites of the apple.” For
starters, he said, it was “not a done deal”
when it comes to Hollings's arrangement
with Senate leaders. Furthermore, NAB has
an opportunity to “strike on the floor” and
during the conference between the Senate
and House.

Nor was he completely disheartened over
the Budget Committee’s actions. He said he
was encouraged by comments from Sena-
tors Exon, Donald Riegle (D-Mich.) and
Budget Committee Chairman Lawton
Chiles (D-Fla.), which indicated “there is a
general recognition [the proposal] is flawed
and will fall by the wayside.”

As for the House action on the continuing
resolution, Fritts said NAB knew it couldn’t
stop fairness there but “we were pleased by
the vote count.” When the House moved the
first fairness-codification measure the vote
was 302-102, so NAB’s support increased
54%, he said. (This time the House vote was
not solely on the merits of the doctrine since
some members were objecting to the amend-
ment on grounds that it didn’t belong in a
spending bill.)

Some broadcasters think eliminating the
fairness provision from the resolution is an
uphill battle. It is anticipated a fight will
unfold during the House-Senate conference
on the measure. If fairess is enacted, Fritts
said, “we’ll be in the court before the ink is
dry.” m)
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Cable puts its future in programing

Industry’s_top brass agree
that the show’s the thing

“The golden age of television was not yes-
terday.” said Glenn Jones, president ot Jones
Intercable, to conclude a panel session at the
Western Cable Show. “The golden age of
television is tomorrow. and it will be deliv-
ered by cable.”

That assessment, that cable is going great
guns. was echoed in numerous forums in
Anaheim, Calif., last week, as more than
8,000 in the cable industry gathered for the
show.

Robert Wussler, senior executive vice
president. Turner Broadcasting System, said
“the good news is that there is very little in
the way of bad news” (see page 40). TBS
Chairman Ted Turner, in assessing the state
of the industry at the opening panel session
(see below), said: “All our competitors’
worst dreams have come true.”

Cable numbers are strong. Julian
Brodsky, vice chairman and chief executive
ofticer of Comcast Corp., said: “The tunda-
mentals have never been better” for the
industry. He said the growth in basic and the
resurgence in pay in 1987 will continue into
next year. Cable will see “‘two back-to-back
years of gangbuster importance™ in 1987
and 88, he predicted.

But while cable enjoys its robust growth,
there are concerns that its present status
could be jeopardized by new regulatory ac-
lions, especially it some of cable’s more
vocal critics get their way. “We're the big
boys now and people are starting 1o take
shots at us,” said Charles Townsend, presi-
dent of Colony Communications. While
emphasizing that cable’s underlying value is
healthy, Townsend said, “the risks are that
somebody will change the rules.

There was little mention of potential
problems facing cable at the opening ses-
sion. where panclists said unabashedly that
cable will be the pre-eminent entertainment
medium of the future.

John Agoglia, executive vice president,
NBC-TV and NBC Productions, siaid pro-
graming is the main challenge for cable.
“Investment and deregulation have treated
you very well indeed.” he said, but “the new
challenge is in programing.” That “could
take a substantial investment,” he said, and
cable needs to be willing to write off lailures
to find the hits. “No shows are as expensive
as failed shows,” said Agoglia. Among the
attributes of cable. he said. is that “it is not
in the ratings rat race. Cable is in a consum-
er value game.”

He said NBC's expertise could help cable
draw nonsubscribers. NBC “is always look-
ing for new sources of revenue,” he said,
and although the financial interest rules gen-
erally hurt the network. they provide an
incentive to produce for cable. If NBC pro-
duced cable programing, he said, it would
hope to be in a win-win situation. “it will
lake creative deal-making and a long-term
commitment.”

L to r: Malone, Turner, Biondi and Agoglia

“QOur future is by far the brightest,” said
Ted Turner. chairman of Turner Broadcast-
ing Systen. assessing the relative value of
the cable (390 billion) and broadcast ($35
billion) industries. But he sees room for
improvement in cable, with the need for
operators to back quality programing ser-
vices, improve local advertising efforts and
increase penetration.

Turner said cable does not need to spend
as much as the broadcast networks for pro-
graming, only more wisely. CNN, for in-
stance, spends $100 million a year, he said,
while the network news operations spend
$300 million, and TBS programs 48 hours
of news a day versus four for CBS, NBC
and ABC. “It’s a clear example of efficien-
cies,” he said. But there are times when
money must be spent, Turner said, for cer-
tain sports and movie rights. (TBS recently
paid $50 million to renew an NBA pact,
double the previous amount.)

Turner restated the plans for Turner Net-
work Television, which will go after “event
programing,” mini-series, theairical mov-
1es. made-for-TV movies and sporting
events. But TNT will not follow a network
model. It would be “crazy to do it like the
networks are doing,” he said.

“Cable is getting the stuff broadcasters
don’t want,” he said, describing USA Net-
work’s deal for Miami Vice, the one-hour,
oft-network drama that was withdrawn from
syndication sales. Turner said USA picked
up the rights for less than $200,000 per
episode, when it cost $1.2 million per epi-
sode to produce.

“We can do better in advertising,” Turner
said, and he urged basic programers to fol-
low the lead of CNN and wTBS(TV) Atlanta
and allow three minutes of local advertising
per hour. Cable should be getting about one-
third of both the 39-billion local and $9-
billion national television advertising pie,
he said, instead of the $500 million and the
$! billion, respectively, it is now getting.
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“We ve got to develop a much stronger local
sales operation.” Turner said.

John Malone, president of Tele-Comnw-
nications Inc., said cable is in un accelerated
growth phase. “Every day there’s a new
deal, anew concept. It is up to us to acceler-
ate that process.” he said. “by paying for
new programing ideas and being willing to
lake the economic risks.”

Turning to business issues, Malone said
the importance of the Cable Act cannot be
overstated. It allowed operators “to focus on
subscribers and what they wanted.” The act
also helped insulate cable from inflation. He
said cable “held up well™ in the Oct. 19
stock market correction. which he blamed
on interest rates and inflation fears. He re-
poried that October was the best single
month TC! has ever hud, as it gained
160,000 subscribers—$320 million on the
asset sheet at $2.000 per subscriber. he suid.

Where cable values are going. said Ma-
lone, is an open question. Despite what
happened in the stock market, Malone said,
a $2,750-per-subscriber TCI bid for a sys-
tem, which he later identified as a Harte
Hanks system. came up short. New business
possibilines are justifying those cable
prices, he said.

Malone said overbuilds are not econoni-
cally feasible, except in rare circumstances.
One of those circumstances has occurred in
southern New Jersey, where TCL plans to
overbuild the New York Tines system. If an
operator is doing a poor job in service. or
has to increase rates drastically atter paying
a high premium for a system, an overbuild
can make sense. Malone said. It can be "a
healthy enzyme in the industry,” Malone
said. “to prevent abuses™ that could lead to
reregulation. But TCI, he said later. is not
actively looking for other markets to over-
build. The New York Times had been asked
earlier this year to submit a proposal to
provide cable service to a southern New
Jersey town where TC| operates a system.
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In addition, cable pioneer Irving Kahn plans
1o construct a fiber optic cable system in the
area where the New York Times is
operating

TCI has been a prime mover in Netlink,
which packages services to TVRO owners;
Malone called the C-band direct business
“very beneficial to us. It expands the deliv-
ery mechanism and gives parity in terms of
ultimate reach. It is an important piece of
the equation.” he said.

Viacom President Frank Biondi said one
of the challenges facing cable is “convincing
the production community they can make
money in cable.” It needs to be reinforced,
he said, that there is “an after-cable value”
for programing originally developed for ca-
ble. The first signs of that have appeared:
Nickelodeon’s Double Dare will be pack-
aged for the syndication market.

Biondi addressed a number of subjects he
feels will be important in the future. He
finds it troublesome that some of the best
programing, on pay cable, is in so few
homes and he repeated his belief that adver-
tising on pay services will happen some day.
Exclusivity will play an increasingly impor-
tant role, he said, especially if competition
from DBS and telephone companies heats
up. Pay-per-view will be the key to event
programing, and he also sees promise in
high-definition television.

“I'm extremely bullish about the pros-
pects of programing on cable,” Biondi said.
He compared cable to the move from high
school to college. “Pretty soon we’ll be
playing with the big boys.”

Promotion and marketing
crucial to pay’s success

Pay television may not be out of the hospital

but it’s off the critical list.
That was the thrust of a Western Cable

Show panel devoted to that subject last
week. Having fallen from its former peak as
the medium’s stellar programing source, it
rebounded in 1987 as freed-from-regulation
operators cut back pay rates to arrest the
negative trend. Apparently it worked. “This
has been pay’s best year in the last four or
five,” declared moderator James Cownie
(president of Heritage Communications) at
the outset. But he also said that whereas pay
accounted for 37% of revenue in 1984, it
accounts for only 27% now, although it
remains “by far the largest part of our
business,”

The motion was seconded by Charles
Townsend, president of Colony Communi-
cations, one of the panel’s two reactors. Pay
unit growth is up 6% at Colony, and Nielsen
data shows a reversal of the earlier down-
ward trend. Reactor Brian Roberts of Com-
cast said that MSO had added 90,000 pay
units this year on a price reduction averag-
ing $2. He nevertheless had questions for
the pay executives on hand: Are you betting
that this year’s pay surge will continue into
the future, and can we ever raise rates
again?

Michael Fuchs, chairman of HBO, was
cautiously bullish. “I like HBO’s business
more than that of the TV networks over the

next 10 years,” he said, saying the bounce-
back had come because pay was doing a
better job of what it does and that the indus-
try was beginning to market itself properly.
Tony Cox, chairman of Showtime/The Mov-
ie Channel, said the prior slippage may have
had more to do with the way cable markets
pay than with inherent demand.
Responding to a question about exclusiv-
ity, Cox professed not to understand why

pointed out that one of the reasons basic
cable is so healthy is that it has two revenue
streams: subscriber fees and advertising.
Pay is being “squeezed by the cable operator
and squeezed by the program supplier,” he
said, and “our company is suffering that
more than HBO certainly is. I think you’re
crazy not to take a look at that at some
point.”

Fuchs, adamantly opposed, said HBO

L to r: Spaulding, Cox, Cownie, Fuchs, Cooke, Roberts, Townsend.

there is confusion about the concept. “Qur
motive is to differentiate ourselves, just as
networks or anyone else would. Qur prob-
lerr:j has been with the cost of exclusivity,” he
said.

Que Spaulding, president of the Playboy
Channel, declared himself on the side of
exclusivity in general but not of movie ex-
clusivity. His prescription for pay industry
progress: big events, both cosmic (major
fights, etc.) and fabricated, series develop-
ment and “promotion, promotion, promo-
tion.” Spaulding quoted fellow panelist
Fuchs as having said: “People watch what
they’re told to watch,” and added: “We can’t
be a major force in the industry unless we
make ourselves compelling.”

John Cooke, president of the Disney
Channel, said that pricing was a key to
growth, and cited his company’s no-higher-
than-$8 price as insuring success.

Townsend raised the possibility that
1987 turnaround might be a one-shot phe-
nomenon, and questioned whether price dis-
counting was a seductive but flawed ap-
proach to marketing. “You can train the
consumer to0 buy on promotion. ... Price
discounting may become the opiate of the
operators.”

Fuch disagreed that discounting was driv-
ing the business and took issue with Town-
send’s example of what had happened when
the Heinz company discounted pickles.
“Don’t talk about it like piece goods,” he
said. “We’re not a commodity. Americans
like pickles but they love television. You get
itin the house and we’ll keep it in the house.
Churn is not a major factor; install is the
problem.”

Cox raised the question about putting pay
in the basic cable offering, saying that the
industry keeps looking for punch-through
programing when its best offerings were on
the pay services. Fuchs said there might be a
problem with R-rated material on basic but
conceded it would be nice to get universal
distribution.

Things got stormy when Cox mentioned
the prospect of accepting advertising on pay
services. Citing “economic necessity,” he
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would be the first to buy commercials on
Showtime were they offered. But he said
there was too much television out there for
pay to give up one of its unique features. But
an even stronger objection came from Rob-
erts, who said it was not fair for the new
Viacom owners (parent of Showtime/The
Movie Channel) to take over that company
via a leveraged buyout, incur a massive debt
and then change the basic economics of the
business—a sentiment joined in by Cownie.

Cox, in rebuttal, said the two were “duck-
ing the issue” by blaming any such discus-
sion on LBO’s. Cable operators are playing
pay services against one another, he said,
noting there had been no license fee growth
at Showtime in four years. “We are exper-
iencing a traditional tough middleman posi-
tion, getting it from the left and from the
right.”

Fuchs had the last word on that subject; “I
do resent Tony’s feeling that operators bully
programers,” he remarked with a straight
face to loud laughter.

The panel’s principal consensus: that both
operators and programers need (o concen-
trate on promotion and marketing. How best
to do it? “Spend a little money,” said Fuchs.
“We're still a little primitive in these
matters.”

Getting back to basic

Cable’s basic programing services were in
the spotlight during the Western Cable
Show—conspicuously during a panel devot-
ed to that subject and featuring executives of
some of the leading operations. Moderator
Trygve Myhren of ATC laid down the
charge: It is up to basic to lead the way to
70% penetration.

Robert Wussler, senior executive vice
president for Turner Broadcasting, began his
remarks with what could have been the
convention keynote: “The good news is that
there is very little in the way of bad news.”
He went on to note that “the key, of course,
is programing,” which he further defined as
“original, cable-exclusive” programing fea-



turing innovative talent. What cable must
aim for, he said, is a repetition of its earlier
experience, when programing designed for
“narrowcasting” brought in far wider audi-
ences than had been anticipated.

Ruth Otte, president of The Discovery
Channel, said cable’s twin challenges were
to keep existing subscribers happy and to go
after those who have declined to take the
service. While the latter view television less
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services” although “they’ve gotten us where
we are today” (along with contributions
from the “the top four basic channels,”
which he identified as ESPN, CNN, MTV
and USA).

The problem is, he said, that “if you've
been in the business five years you’ve mar-
keted to everybody; in a way, we're dealing
with a contaminated market.”

Davatzes’s prescription for dealing with

L to r- Johnson, Otte, VanValkenberg.

than the former, they nevertheless are con-
spicuous consumers of the medium, and
thus promising prospects. (Otte quoted Cox
Cable research as showing current cable
subscribers with eight hours of daily house-
hold viewing, while former subscribers
waitch 6.5 hours and those who have never
had cable watch 5.4 hours.)

Otte cited further Cox research to show
that cable provides much of the programing
in which nonsubscribers say they're inter-
ested. Among former subscribers, for exam-
ple, 56.4% say they want documentaries,
51.9% says they want 24-hour news and
49.1% says they want children’s program-
ing—interests met currently by Discovery,
CNN and Nickelodeon, for example.

Otte suggested the industry take risks on
programing and create a common language
for its marketing efforts. A simple software
package for systems can make the industry
quickly competitive, she said.

Bob Johnson, president of Black Enter-
tainment Television, said his service was on
the leading edge of wiring urban house-
holds. He said it would soon seek an in-
crease in subscriber fees (now an average of
two to three cents) to undertake an acceler-
ated production schedule featuring black
filmmakers. “li will cost you money but
you'll like it,” Johnson said, adding that
cable can get a jump on two of the broadcast
networks in “finding out what NBC knows:
the importance of the black viewer.”

Tom Freston, president of the MTV net-
works, said he didn’t think cable needed any
more networks but that it did need better
penetration and more marketing. “We still
face a very uneven playing field with broad-
casting” in which the latter wins higher
ratings with similar programing. He, too,
thought the game. would be won with an
original programing strategy. “We have to be
perceived as leaders and shake off the low-
budget stigma,” Freston said. “'If every net-
work had three or four hits we'd all have a
much better business.”

Nicholas Davatzes, president of Arts &
Entertainment, said of future expansion:
“We’re not going to do it with the pay

Myrhren, Wussler, Gray, Freston, Davatzes

the situation included emphasis on first-run,
quality programing exclusive to cable. “If
we’re going to be involved in this game five
years from now, we better develop depend-
able sources of programing,” he said.

Moreover, each service must concentrate
on being successful within its genre and
“must be jealous about our unique identi-
ties.” Cable services have more strength
collectively than individually, he said.
Among his other recommendations: an ag-
gressive public service project strategy to
educate the nonsubscriber by dealing
through third-party organizations—arts
groups, theater groups and the like. Tradi-
tional marketing has not worked, he said.

One reactor, James Gray, president of
Warner Cable, said that operators had to step
up to the channel scarcity problem and
“break the log jam. . .there probably isn’t a
cable system in the country that doesn’t have
programing that shouldn’t be there.”

Gray questioned Freston about the recent
sale of Nickelodeon's Double Dare series to
Fox Television, and asked if it was the
beginning of a trend. The response: Whether
or not it signals a trend, it’s good news in
that it reverses the trend of broadcast prod-
uct going to cable.

Differing points of view
on channel realignment

Channel realignment continues to be a sensi-
tive issue both outside and inside the cable
industry.

It is “one of the hottest issues” facing
cable today, said Bruce Clark, vice president
and director of operations for Colony Com-
munications as he opened a panel session
called “Channel Realignment and Customer
Satisfaction.”

Roger Williams, vice president of affiliate
relations for ESPN, said lower channel posi-
tions have added significantly to ESPN’s
ratings success over the last year. According
to Williams, more than 60% of the sports
service’s 44 million viewers are now waltch-
ing on the lower-band channels.
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Williams also said increased viewership
translates directly into ad sales and leads to
retention of the service by viewers. He also
said there was less need (o pul pay services
on lower channels because people will tend
to seek out those services in which they have
a direct investment.

George Douglas, senior vice president,
marketing and programing for American
Cablesystems of California, described ef-
forts by cable operators in Los Angeles to
use the same channel lineups. The co-op of
cable operators, representing 1.2 million
cable customers, agreed to position the
highest advertising-supported channels, in-
cluding ESPN, USA and CNN, among the
lower channel numbers. They also clustered
special interest channels including C-SPAN
and the Disney Channel around noncom-
mercial broadcasting station KCET(TV) Los
Angeles, and also grouped the Spanish-lan-
guage stations together.

He said using the same channels €nables
cable operators to increase promotion ef-
forts, which should lead to increased view-
ers, advertising revenues and better
programing.

At the same time, Douglas stressed the
need to keep local broadcasters informed of
changes. “When you’re working in a mar-
ket, 1t's very critical to work with broadcast-
ers,” he said.

Josh Sapan, president, national services,
American Movie Classics/Bravo, said re-
search for his company shows that channels
with the highest ratings do not nessarily
have the highest viewer satisfaction.

He suggested a preferable approach
would be for cable operators to offer a mix
of programing services on lower-numbered
channels that include services with fewer
viewers but higher viewer satisfaction.

Sapan said that approach will also drive
viewers to other channels and give them an
opportunity to do more sampling of cable
offerings. “We are using high viewership to
drive sampling,” he said.

Bruce Kaufman, president of Kaufman
Communications, which represents broad-
casters, said there is a “growing fear of
Siberia” among broadcasters who worry that
they will suddenly be moved to a higher
channel without notice. Broadcasters, he
told the session, want security, access and
opportunity, along with the assurance “that
there won’t be any surprises.

“We need 1o set up a line of communica-
tions that program suppliers historically
have had,” Kaufman said.

A more friendly environment between
broadcasters and cable operators would lead
to “unlimited” opportunities (o cross pro-
mote, he said, adding that the time has come
10 stop talking about lower channel positions
and to consider the entire spectrum.

Paul Lenburg, senior vice president, ASI
Market Research, said his research shows
that the more specialized the service is, the
more likely people are to seek it out. He
urged cable operators who are considering
channel realignment to choose channels and
locations carefully, to promote a maximum
of three to four exclusive channels, to pro-
mote channel numbers and to link programs
to specific channels.
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Speaking out on California
fight over teico desire to
lay fiber optics and coaxial

In a direct appeal to cable operators, GTE
last week urged an end to the regulatory
battle being waged at the FCC to prevent the
phone company from laying fiber loops and
coaxial cable through the streets of Cerritos,
Calif. With final comments to the commis-
sion due Thursday (Dec.10) in a major test
case that could clear the way for municipal-
ities to grant franchises to tekcos, a GTE
official asked a panel session audience at the
Western Cable Show to work with, instead
of against, the phone company.

“I think it would be to our advantage and
benefit if we could perhaps put away our
legal swords and regulatory issues and get
on with the business aspects of this,” said
Tom Gillett, director of advanced operations
testing for GTE.

The California Cable Television Associ-
ation, the convention’s sponsor, opposes the
GTE proposal, however.

“There are leaseback rules at the FCC
which prohibit any kind of relationship be-
tween a telephone company and. . .its cable
operator that goes beyond the customer-
carrier relationship,” said Michael Morris,
vice president of congressional and regula-
tory affairs for the CCTA, who also ap-
peared on the panel regarding utilities’ place
in cable. “Those rules were put there be-
cause of a concern over cross-subsidization

and those rules we feel are being violated
here.”

Under the telco’s plans, half of the 550
mhz coaxial cable system would be leased to
the local cable company by General Tele-
phone of California, while the other half
would be leased to its parent company, GTE
Service Corp.

“Any time you have an allocation of
costs, you have a cross-subsidy potential,”
Morris said. The CCTA is concerned be-
cause GTE in its allocation asked to lease
250 mhz on this system passing 16,000
homes for GTE Services Corp., which
wants (o test voice, video and data systems.
The FCC wanted to know why it needs so
much capacity.

Gillett said the space is needed to experi-
ment with dial tone and video systems.

In 1984, Morris noted the CCTA opposed
a similar leaseback proposal by Pacific Bell
in Palo Alto, Calif. The FCC turned down
the application, PacBell revised its plans and
the commission eventually approved the
project. It was the only modern leaseback
proposal rejected by the FCC, and Morris
said the CCTA fears approval this time
around could set a precedent.

Another important issue raised by the
Cerritos case, Morris said, is the “definite
possibility” that it could severely affect the
franchise process in the future.

Beverly Hills, Calif., Mayor Benjamin
Stansbury Jr., an engineer by trade, who
appeared on the panel, lent credence to the
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CCTA theory by siding with GTE’s position
in the case. He said that cable companies
should lease space off a single wire from the
phone company, arguing that cable operators
have their primary focus on entertainment
product. He said cable has little interest in
providing interactive video data services as
the phone company does, and therefore the
telcos should reap the benefits of ownership.

Under the proposal GTE has submitted to
the FCC, Apollo Cablevision Co. of Cerri-
tos will lease cable capacity from the
planned state-of-the-art coaxial cable TV
network. GTE also intends to test advanced
fiber-based technologies and new services.

The phone company plans to place a va-
cant conduit along the 175 miles of under-
ground cable in the hope of eventually in-
stalling fiber optics. Initially, it would
establish a lab for the placement of CATV
and dial tone down fiber loops that would go
to some or all of 5,000 homes in a test area.

“We will effectively have competition be-
tween transport technologies,” Gillett said.
If the proposal is approved, GTE will have
to decide which technology fits a particular
need, he noted.

The fiber network will be capable of deli-
vering 20 TV channels over a single fiber,
including four switch-to-video lines. The
system will have full two-way voice and
video capacity, including network-based
home video-on-demand services. “It will be
able to significantly penetrate today’s $10-
billion VCR tape business,” Gillett said.
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NBC-Turner talks progressing

Both sides continue work toward
network purchasing 25% interest
in Atlanta-based company

Turner Broadcasting System Chairman and
President Ted Turner and TBS Director John
Malone, in public forums at the Western
Cable Show last week, confirmed that talks
aimed at bringing NBC’s money and pro-
graming expertise into TBS were
continuing.

Indeed, the two were fresh from negotia-
tions between NBC and TBS officials in
New York last Monday (Nov. 30). Turner
and Malone were joined on the TBS side of
the table by TBS executives Terry McGuirk
and Bill Bevins and Time Inc.’s representa-
tive on the board, Nick Nicholas. On NBC'’s
side: President Robert Wright; Executive
Vice Presidents Ray Timothy and Al Barber,
and Vice President Tom Rogers.

The talks have encompassed a possible
$400-million cash infusion by NBC into
Turner in exchange for a 25% stake in the
company {BROADCASTING, Nov. 30).

Although the two did not discuss specif-
ics, they addressed what they described as
inaccurate press reports regarding the
negotiations.

Turner, reacting to reports that NBC
would buy him out, said the only way he
would leave the industry was “feet first or if
the cable operators want me to leave. I'm
here to stay if you want me.” The comment,
made during the convention’s opening panel

session, was greeted by a round of applause.

When asked later about specifics of the
proposal, Turner declined comment other
than to say: “You have to give up something
to gain something.” He added, however, “I
would really like it to happen.”

John Malone, a key Turner board member
and president of Tele-Communications Inc.,
was clear about Turner remaining as head of
TBS. “He’s the locomotive who’s driving
that train,” he said. Malone said he would
“rather Ted stay in control and remain inde-
pendent.” He said TBS would do any deal
“that helps Turner,” and added that it is in
the best interests of the company to have “a
strong range of sharcholders.”

Malone, in the opening panel session,
said NBC’s entry would be the “‘greatest
thing that could possibly happen to the cable
indusiry.” When questioned later by report-
ers, Malone indicated that one of the ques-
tions surrounding the deal was whether
Home Box Office (represented in TBS by
parent Time Inc.), NBC and TBS could pool
programing resources to the satisfaction of
each party. Among TBS's incentives 10
make a deal is the hope of using NBC’s
programing expertise to launch a new basic
cable service, Turner Network Television or,
simply, TNT.

Malone called reports that TCI and Time
Inc. were at odds in the negotiations untrue.
“We and Time have an equal interest” in
TBS, said Malone.

Malone also sought to correct reports that
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TBS’s ownership structure was the crux of
the deal. He described the situation as “a
very complex relationship that has nothing
to do with shares.”

In addition to questions surrounding pro-
graming for TNT, which NBC participation
in TBS would help resolve, TNT faces a
channel capacity crunch. Malone, when
questioned whether TCI would use the Tem-
po TV slot to launch TNT, said that was a
possibility, if it made sense to the affected
parties. He went on to speculate that be-
tween TCI, its affilated companies, ATC
and Tempo TV, there would be 25 million
homes, “which would give us a nice start”
for launching TNT.

Malone was optimistic about the pros-
pects for TNT. “There’s a need for this,”
said Malone, refering to TNT’s planned
high-profile programing, and “something
Just like it will get off the ground.” He said it
was possible an existing network could
evolve into what is planned for TNT.

Other TBS board members saw the nego-
tiations with NBC as a positive step for
Turner. James Gray, president of Warner
Cable, said several questions have to be
answered, such as the merits and structure
of the deal. He said TBS has other financing
options available for the repayment of debt
besides an NBC cash infusion. But of the
larger question of a broadcast network get-
ting into the cable business, Gray said there
was “nothing for the industry to be nervous
about.” (]
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Supreme Court to hear local-federal dispute

Question at issue: Can FCC
keep local governments from
making cable toe technical lines?

The Supreme Court has agreed to re-
solve one of the conflicts between feder-
al and local governments over the regu-
lation of cable television: whether the
FCC has the authority to prevent local
governments from setting standards for
the technical quality of cable television
service.

A three-judge panel of the U.S. Court
of Appeals in Washington earlier this
year held, in a 2-1 decision, that Con-
gress in the Cable Communications Poli-
cy Act of 1984 had granted the commis-
sion that preempticon authority. A group
of cities, led by New York and support-
ed by the National League of Cities,
contend that the commission’s preemp-
tion was improper because the authority
on which it acted was, in the panel ma-
jority’s view,
preme Court, the cities argued in seeking
review has maintained that preemption

‘‘is inappropriate absent a clear manifes-
tation of congressional intent.’

At issue is the cities’ concern over
what they say is the large number of sub-
scriber complaints about signal quality
and the lack of technical standards that
“‘objectively define an acceptable level
of signal quality for modern cable opera-
tions’’—and the commission’s order
preventing the states and localities from
adopting such standards. The commis-
sion maintained that local standards dif-
ferent from those it promulgates are ‘‘in-
consistent” with the national policy and,
therefore, are preempted. The commis-
sion’s view is that the marketplace
should determine standards, not the
government.

The commission failed to provide any
standards for three of the four classes of
cable channels—those used for non-
broadcast and uncoded services such as
Cable News Network; for nonbroadcast
pay channels such as Home Box Office,
and for two-way services. And the ap-
peals court panel was unanimous in di-
recting the commission to reconsider
that aspect of its ruling. The commission
adopted standards for the fourth class-
—channels used for the relay of conven-
tional, off-air signals. But the cities say
those standards are inadequate and ob-
solete: The guidelines ‘‘are so minimal
as to amount to no guidelines at all.”
And they are seeking to overturn the
commission’s preemption order that
was affirmed by a majority of the panel.

The cities’” principal argument is that
the panel majority ignored what the cit-

%

‘‘ambiguous.’”” The Su- .

ies say is the Supreme Court’s holding
that statutes should be construed in a
manner that avoids preemption barring a
clear manifestation of congressional in-
tent. Instead, the cities said in seeking
review, the majority ‘‘sanctioned pre-
emption on the basis of statutery lan-
guage and legislalive history which it
considers ambiguous and ‘impre-
cise.” ”’ And the majority, the cities add-
ed, ‘‘cites no authority which upholds
preemption in such circumstances.”
The cities also contended that the major-
ity ignored as well ‘“‘settled doctrine
which requires courts to reconcile state
and local initiatives with federal law”’
where possible. Instead, the petition for
review said, the panel majority author-
ized preemption ‘‘notwithstanding its
own conclusion that the relevant con-
gressional language is ‘susceptible’ of an
‘interpretation’ which precludes pre-
emption.”

The commission, in opposing the cit-
ies’ petition for review, said the appel-
late majority * properly applied settled
legal principles in upholding the com-
mission’s preemption authority.” Its
brief noted that, before enactment of the
Cable Act, Congress’s intent to endow
the commission with preemption author-
ity was clear. And Congress, the brief
added, reaffirmed in the Cable Act “‘the
FCC’s broad authority over cable sys-
tems, subjecl to the limitations pre-
scribed”’ by that act. And as the panel
majority observed, the brief said, ‘‘Con-
gress was well aware of the commis-
sion’s preemption authority when it
adopted the 1984 statute.”

A key issue in the dispute is whether
the Cable Act authorizes localities to
adopt regulations ‘“‘not inconsistent™
with commission regulations. The legls-
lative history, the cities maintained, in-
dicates Congress did not equate ‘‘incon-
sistent’’ with “different’” or ‘‘more
stringent.”” For its part, the commission,
which was backed by a brief filed by the
National Cable Television Association,
said that a fair reading of the legls]atlve
history “‘is that the franchising authority
cannot subject a cable operator to an
obligation different from that prescribed
by the FCC if the commission conclud-
ed, as it has here, that preemption of
such additional technical requirements
is necessary to achlevemem of the feder-
al statutory purposes.’

The case is an important one to the
cities. In a brief they filed at the appeals
court level, the cities said that *‘of the
literally millions of cable subscriber
complaints filed nationwide each year,
the single most prevalent complaint
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involves unacceptably poor picture and
sound quality.”” And in the petition seek-
ing Supreme Court review, the cities
said that ““concerns over the erosion of
their authority to deal with cable sys-
tems and to enforce negotiated franchise
provisions”’ led them to support passage
of the Cable Act. The act was the prod-
uct of a compromise among state and
local governments and the cable televi-
sion industry.

The Supreme Court is expected to is-
sue a decision in the case by July. a

Specter, Metzenbaum
ask Justice to study
relationship between
NFL and cable TV

Senators Arlen Specter (R-Pa.) and
Howard Metzenbaum (D-Ohio) have
made good their promise to ask the Jus-
tice Department to examine the National
Football League’s antitrust exemption
as it applies to cable television (BROAD-
CASTING, QOct. 12). The senators sent a
letter on Nov. 20 to the department’s
antitrust division, officially requesting
Justice to determine whether the NFL’s
antitrust exemption that allows the
league to sell television rights to broad-
cast TV also applies to cable networks
and pay-per-view services. They want
the department to look into the possible
antitrust implications of ABC’s majority
ownership (80%) of ESPN as well.

Concerned about the migration of pro-
fessional football games from free over-
the-air television to cable, Specter intro-
duced a Senate resolution (S. Res. 291)
last September that would require Jus-
tice to study those matters and report
back to Congress. He raised the issue
during a hearing held by Metzenbaum’s
Judiciary Subcommittee on Antitrust
and Monopolies in October and after the
hearing, Justice was said to have indicat-
ed it would launch such a study if the
lawmakers requested one.

““We believe that this hearing clearly
demonstrated the need for additional
study and that the antitrust division has
the appropriate expertise and experi-
ence to undertake such a study,”” wrote
Specter and Metzenbaum. The NFL’s
latest contract with ESPN for the rights
to eight Sunday night games was a major
focus of the hearing.

According to the letter, the depart-
ment must report back to the senators
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within four months. And the study, said
the letter, “‘should include a statement
of the division’s antitrust enforcement
plans with respect to the NFL’s telecast-

o

ing practices.”

Justice, said a Specter aide, has not
sent a response.

Meanwhile, the Federal Trade Com-

mission is conducting its own investiga-
tion into possible anticompetitive be-
havior involving the NFL's contracts
with the networks and ESPN.

: NTIA sides with telcos vs. Greene

It asks FCC to take initiative
in admitting Bell companies
into information services

The National Telecommunications and
Information Administration is urging the
FCC to challenge U,S, District Judge
Harold Greene on where authority lies
for permitting the seven regional Bell op-
erating companies (BOC) to provide in-
formation services. Greene has refused
to free the BOCs from the restrictions
prohibiting them from offering such
services. But NTIA says the commis-
sion has the statutory authority to over-
ride Greene on the issue and should is-
sue a declaratory ruling that it is in the
public interest for the BOC’s to provide
these services.

NTIA’s petition was filed with the
commission last week as frustration and
anger on the part of the Reagan adminis-
tration and the BOCs continued to build
over the manner in which Greene is
overseeing compliance with the 1982
consent decree that ended the Justice
Department’s antitrust suit against
AT&T and resulted in the breakup of
that company in 1984,

While 1t focuses on the section of the
decree that deals with information serv-
ices, NTIA’s filing presumably could be
used to challenge Greene’s authority for
implementing the decree.

Indeed, in a letter accompanying the
petition, Alfred C. Sikes, who as assist-
ant secretary of commerce for communi-
cations and information heads NTIA,
said, ‘‘Our concern is not simply with
the errors in the court’s ruling, but rath-

er goes to the continuing involvement of
the district court in fashioning national
communications and information policy.
A judicial bottleneck blocking the dev-
lopment of information services is nei-
ther mandated by competition or com-
munications policy, nor sanctioned by
existing law.’

Greene’s critics complain that one
consequence of his tight rein is that
American consumers are denied the
kind of computer-based information ser-
vices—such as voice storage and re-
trieval or electronic mail—that tele-
phone companies in France, West Ger-
many, Britain, Japan and Canada offer
their customers. And NTIA, noting that
the BOCs have capital assets of more
than $140 billion and employ half a mil-
lion *‘highly trained, talented and moti-
vated’’ workers, said: ‘‘We can...no
longer afford to acquiesce in consent de-
cree-based regulation which has at its
core a policy of unproductively ware-
housing half the nation’s telecommuni-
cations sector.”

Competitors of the BOCs and those
fearful of BOCs becoming competitors-
—like cable television systems and
newspaper companies—on the other
hand, support Greene’s approach. In de-
clining to permit the B(E’(gs to provide
information services—despite the rec-
ommendations of the Justice Depart-
ment, NTIA and the commission-
—Greene said the ban was designed to
prevent “‘the new owners of the local
bottlenecks’' from engaging in the kind
of anticompetitive activities that had
given rise to the antitrust suit (BROAD-

FCC angle. Most published accounts of the FCC indecency action two weeks ago
highlighted the fact that the FCC created a window—midnight to 6 a.m.—during which
broadcasters will be able to air "indecent" programing with impunity. But the “Fact Sheet”
issued by the FCC last week put a decidedly different spin on the story.

Under the headline “FCC Takes Strong Stance on Enforcement of Prohibition against
Obscene and Indecent Broadcasts," the three-page release said the FCC, in its Nov. 24
action, “made clear that it intends to take enforcement actions against broadcasters who
air obscene or indecent programing in viotation of the law. The commission reaffirmed
three Aprit rulings that enforced a stringent application of the criminal code's prohibition
of obscene broadcasts and its limitation on indecent broadcasts against three stations.”
The release did not get around to mentioning the midnight safe harbor until the penulti-
mate paragraph. And it added: "The bulk of complaints received by the commission
regarding indecent broadcasts involve programing aired prior to midnight, and the
commission will be focusing its ongoing efforts on these broadcasts, where the risk of
children's exposure to indecent programing is the greatest.”

At a press briefing following the FCC action two weeks ago, Chuck Kelty, chief of the
Mass Media Bureau’s enforcement division, said the FCC has received “less than 50"
indecency complaints substantiated by either transcripts or tapes as required by the
FCC's complaint-making guidelines. But after checking with his staff, he told BROADCAST-
ING last week the number was closer to "two dozen.™ Of those, he said, his office has so far
found several "actionable” complaints and has sent them on for further review by Mass
Media Bureau Chief Lex Felker and the general counsel's office. If they concur with his
office’s assessment, he said, the FCC will take the next step—sending out "letters of
inquiry" to the stations in question asking them to respond to the complaints.
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CASTING, Sept. 14).

The National Cable Television Asso-
ciation said in a statement in response to
the filing that it agrees with Greene’s
conclusion. It also said it has ‘‘a basic
difference of opinion with NTIA as to
whether the Bell companies should be
involved in information services,”’

And as for the safeguards the commis-
sion has adopted to guard against anti-
competitive behavior on the part of
BOCs, NCTA said, they are “‘inade-
quate.”” Former FCC Chairman Richard
E. Wiley, whose clients include the
American Newspapers Publishers Asso-
ciation, which supports Greene’s posi-
tion, said he thought it ‘‘questionable”
from policy and legal standpoints, that
NTIA would ask the commission to rule
that information services can be regulat-
ed on a common carrier basis. The com-
mission, he said, has never considered
them common carrier services.

To Wiley, the NTIA filing is ‘“son of
Dole— a reference to the bill Senate
Minority Leader Bob Dole (R-Kan.) in-
troduced in the last Congress with a
view to divesting Greene of his authority
over the telephone industry.

As for the FCC, it appears to be in no
hurry to issue substantive comment, al-
though its policies indicate it favors al-
lowing the BOCs to provide information
services. FCC Chairman Dennis Pat-
rick, who had not yet read the NTIA
petition, said, *‘I always felt the prohibi-
tion on delivery of information services
by BOCs to be a major problem, so we’ll
look at this filing with interest.”” The
FCC has asked for comments on the
NTIA filing by Dec. 30, replies by Jan.
19, 1988.

NTIA cast its position both in terms of
law and national policy. It said the com-
mission, in its Third Computer Inquiry,
which was initiated in the wake of the
AT&T breakup, provided both econom-
ic incentives and safeguards against un-
fair competition—a cost-allocation sys-
tem, certain information disclosure re-
quirements, and a yet-to-be
implemented provision of open network
architecture, under which BOC net-
works would be made available to other
service vendors.

The purpose, NTIA said, was ‘“‘to
maximize the rapid and efficient devel-
opment of information services,” and in
the process allow *‘for greater use of the
Bell company assets.” But the court’s
continuing ban on information services,
NTIA added, *‘upsets the balance struck
by the commission, thus placing impor-
tant national goals needlessly at risk.”’

The NTIA petition acknowledges, as
Wiley and other critics say, that the
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Communications Act does not grant the
commission direct jurisdiction over in-
formation services. Still, it says, the
commission has "clear jurisdiction over
Bell company provision of information
services.’'It notes that the commission,
for instance, under Title I of the Com-
munications act, is authorized to ‘‘make
available._.a rapid, efficient nationwide
and worldwide wire and communica-
tions service with adequate facilities.”
Anggher provision directs the commis-
sipaLo carry out U.S. policy to encour-
aj:g's';‘]e provision of new technologies
ana new services for the public.

Some communications lawyers who
support NTIA’s aim are skeptical of the
means chosen to achieve it. If the com-
mission were to issue the declaratory
ruling sought by NTIA, the U.S. Court
of Appeals would be asked to rule on

whether the commission or Greene has
the ultimate authority.

But, said one of the lawyers, an order
directing the BOCs to provide informa-
tion service would not create a clear
conflict between the commission and
Greene, the kind of confiict that would
put the BOCs at jeopardy. For the com-
mission order would merely ‘“‘author-
ize" BOC’s to provide information serv-
ices. As a result, these lawyers say, the
NTIA position is not likely to prevail.
But they expect the comments the com-
mission will undoubtedly invite on the
NTIA petition to include suggestions for
a stronger ruling, one ordering the
BOC’s to provide the service.

NTIA officials, however, appear satis-
fied that its approach, if adopted by the
FCC, has at least a good chance of pre-
vailing in the court test they hope to see. If

the appeals court were obliged to choose
between the commission’s position or
Greene’s, NTIA said, ‘“case law supports
the conclusion that...the commission’s
public interest determinations should pre-
vail.”’ Otherwise, it added, the FCC **will
be effectively denied the ability to carry
out the public interest mandate delegated
to it by Congress under the Communica-
tions Act.” NTIA also cited a Supreme
Court opinion as support for the view
that, “In cases of irreconcilable conflict
between a pervasive statutory regulatory
scheme and the antitrust laws, the former
generally prevails.”

One NTIA official conceded that a di-
rect conflict between the commission
and the district court would set up “‘an
ideal case.”” But, he said, ‘‘the appeals
court is not so stupid it can’t decide any-
thing but ideal cases.” a

Appeals court reverses ‘first service’ case

It says commission ignored precedent
in deciding which of two Ohio towns
would be granted new AM station

An FCC decision granting the applica-
tion of Land O’Lakes Broadcasting
Corp. to build an AM station in Troy,
Ohio, on 1030 khz was overturned last
week by a three-judge panel of the U.S.
Court of Appeals in Washington. The
panel said the commission, in affirming a
decision of its Review Board, had failed
to follow the law and precedent requir-
ing a *‘fair, efficient and equitable distri-
bution of radic service’ among the
states and communities.

Land O’Lakes is competing for a con-
struction permit with Union City Radio,
which wants to build a station in nearby
Union City, Ind. But it had already been
awarded a permit to build a station on
151&khz, one less desirable than the re-
cently broken down clear channel, 1030
khz. Accordingly, the panel said, Land
O’Lakes entered the competition as an
applicant to modify its permit for that
frequency.

As aresult, an earlier commission de-
cision would appear to have required the
agency to regard Troy as already served
by an AM station. Under the precedent,

an existing construction permit is recog-
nized as an existing outlet for purposes
of the equitable distribution law (Section
307{b] of the Communications Act).
That was how the administrative law
judge, John Conlin, read the law and the
precedent. He awarded the construction
permit to Union City.

The Review Board, however, saw
things differently. It said it would not
*presume’”’under the statute that Troy
enjoyed an existing station. That city,
the review board said, *‘should suffer no
Section 307(b) disadvantage by the attri-
bution of a *ficticious’ local transmission
service that does not and will not exist.
Therefore, we credit the Land O’Lakes
application as proposing a first local out-
let for Troy.” The review board ulti-
mately granted that application, on the
ground it would be serving a larger com-
munity than Union City, which was also
seeking its first AM station. Troy’s pop-
ulation is 19,086; Union City’s popula-
tion is 3,908.

The appeals court panel agreed with
the ALIJ’s analysis. The precedential
case, Santee Cooper Broadcasting
Co., Judge Kenneth W. Starr said for the
panel, requires the commission to count
granted construction permits when con-

ducting the Section 307(b) comparative
analysis. “‘Until overturned or quali-
fied,”’ Starr wrote, ‘‘the Santee Cooper
precedent, in its current shape, binds the
commission.”

But the panel did not reinstate Con-
lin's opinion. Starr said the commission
may revisit the Santee Cooper prece-
dent in view of *“‘inconsistent readings’’
of that decision by the Review Board.
The Review Board was ‘‘nonliteral and
functional’’ in asserting that Troy should
not be disadvantaged by a ‘*‘fictional”
permit, and literal in rejecting a Union
City argument that Troy would not be
left without a service since there were a
number of applicants for a recently allo-
cated FM frequency there. Starr also
noted that the commission counsel at
oral argument said the disparity in popu-
lation between Troy and Union City
might bear on the commission’s evalua-
tion as to where the 1030 khz frequency
would be allocated.

So the panel, which included Judge
Ruth B. Ginsburg and U.S. District
Judge Gerhard Gesell, sitting by desig-
nation, simply reversed the commis-
sion’s order and remanded the case to
the commission for further proceed-
ings. o
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Change of command

Time Inc. announced last week that E.
Thayer Bigelow Jr., chief financial officer
of the company, has been named presi-
dent of American Television & Commu-
nications, the second largest MSO in the
country, which is 82% owned by Time.
Bigelow will report to Trygve Myhren,
ATC chairman and chief executive offi-

cer. ATC has been without a president
since Joseph Collins left in 1985 to join
Home Box Office. An office of the presi-
dent had been created by ATC, but re-
cent corporate layoffs, adjustments in
that office and the Bigelow appointment
have shifted corporate reporting lines.
Gary Bryson, executive vice president,
strategic planning and administration,
ATC, will continue to report to Myhren.
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Thomas Binning, executive vice presi-
dent, chief financial officer, and James
Doclittle, executive vice president, chief
operating officer, will report to Bigelow. It
is expected that Bigelow will handle
more of the day-to-day operations of
ATC, freeing Myhren for longer range
strategic planning. Myhren is active ona
number of industry fronts, including the
boards of Turner Broadcasting System
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and the National Cable Television Asso-
ciation and the FCC's blue ribbon panel
on high-definition television.

Bigelow had been president of ATC's
Manhattan Cable from 1978 to 1980. He
joined Time in 1967 as controller and be-
came manager of accounting in 1970.
Three years later he was named vice
president and treasurer of Manhattan
Cable and became president in 1978. In
1980, he moved to Time-Life Films as se-
nior vice president, finance and corpo-
rate development, and became assistant
to the group vice president, Video, and
president, Time-Life Video, a year later.
In 1982, he was named treasurer and
vice president of Time. Bigelow has been
on the ATC board since it went public
last year and on the board of Tri-Star
gicgurles. His appointment is effective
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Seven percent solution

The World Wrestling Federation said last
week that preliminary figures indicate its
Survival series pay-per-view event on
Thanks%iving night, Nov. 26, was seenin
about 7% of the 7.5 million addressable
homes in which it was available. The
event was seen on Viewer's Choice and
Home Premiere Television, plus a num-
ber of other outlets, including Satellite
Hroadcast Networks Inc., which made
the event available to backyard dish
owners.

The top buy rates were in the New York
area; WWF said the Cablevision Sys-
tems’ operations in Bayonne, N.J.; Yon-
kers, N.Y.; Staten Island, N.Y., and Long
Island had buy rates of 41%, 38%, 16%
and 15%, respectively. WWT reported
buy rates of 9% at Cablevision of Boston,
5% at Cox Cable in San Diego. 7% by
Harron Communications and between
5% and 11% on Jones Intercable system.
[im Troy, vice president, international,
WWT, said systems that did particularly
well used bill stuffers and on-air promo-
fions to push the event. Troy said View-
er's Choice, individually, was expecting
a buy rate of between 7% and 7.5%.

It was the first event for HPT, which
began its regular schedule last Friday
(see below). HPT is owned by a consor-
tium of cable operators, and it made the
event available to one million address-
able homes on 63 systems.

WiWWEH plans Wrestlemania [V for
March 27, 1988

PPV network launch

Home Premiere Television, the pay-per-
view network owned by American Tele-
vision & Communications, Continental,
Cox Cable, Newhouse Broadcasting and
TeleCable Corp., was scheduled to
launch regular programing last Friday
at 8 p.m. with a showing of "Ishtar.”
The channel will carry movies, spe-
cials and live events 22 hours per day.
The service plans to run 11 to 15 different
programs per month, 75 motion pictures
each year. HPT will also carry targeted
programing, including “drive-in” titles
for late-night viewing and children and
i family features in morning and afternoon

e
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times. Among the live events will be
wrestling, boxing and concerts.

"Qur goal,” said Jim English, vice pres-
ident of programing, "is to create tune-in
through enough choice of ‘want to see
programs’. " HPT said new prime time
movies will premiere on Friday at8 p.m.,
with a second new title running at 10
p.m. HPT said movies will be shown fre-
quently in the weeks after their premiere.

lim Heyworth, president and chief ex-
ecutive officer of HPT, said the service
has had discussions with suppliers about
available product. The major motion pic-
ture studios have teamed with cable in-
vestors in Request TV, a pay-per-view
service headed by Jeffrey Reiss. One ob-
stacle HPT faces is obtaining product
from those studios.

Among the titles HPT has lined up are
"No Way Cut,” "Dirty Dancing,” "The Big
Easy,” "Spaceballs,” “Nadine,” "La
Bamba” {(which will have its PPV debut
on another service (see below]), “Rain-
bow Brite,” “The San Diego Zoo Adven-
ture,” "House II," "Creep Show II," “The
Second Story,” “Fourth Protocol” and
“The Gate.” HPT will initially be shown
on seven systems serving 240,000 ad-
dressable homes.

Bilingual ‘La Bamba’

Columbia Pictures plans to offer the mov-
ie "La Bamba" in both its English and
Spanish versions for its Jan. 22 pay-per-
view premiere, which it says is the first
bilingual PPV event. “La Bamba" will be
seen on Request TV.

Rate increase

Data Broadcasting Corp., which delivers
stock market quotes and other data infor-
mation to cable systems on the vertical
blanking interval of the Financial News
Network, will increase its rates effective
Jan. 1. For stock quotations only, the rate
increases from $2 to $3.25. For stock and
options the rate is $4.50 and for stock,
options and futures it is $6.50.

Learning curve

The Learning Channel unveiled plans
last week for what it said is the largest
marketing and advertising campaign in
its history, commiting $2.1 million over
the next 18 months to attract subscribers
and build viewership. The money will be
spent on consumer advertising, commu-
nity marketing initiatives and cable sys-
tem affiliate materials.

The channel is also battling illiteracy in
America. It has set a goal of helping a
million high school dropouts obtain
equivalency degrees over the next five
years. The service carries the General
Educational Development (GED) series
in prime time and it has formed a task
force to fight illiteracy. The task force in-
cludes Trygve Myhren, chief executive
officer, American Television & Commu-
nications; Robert Clasen, chief executive
officer, Comcast Cable; Marvin Jones,
president, UA Cablesystems; Represent-
atives Claudine Schnieder (R-R.L) and
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Hamilton Fish (R-N.Y.), and Senator John
Warner (R-Va.).

TLC also said last week that it and HBO
will join Comsat and Alaskcom at the
U.S./USSR Cultural Exchange Exhibition
and Seminar Program from Jan. 11-15.
The exchange will be held in Thilisi,
USSR, and is sponsored by the U.S. Infor-
mation Agency. The program is de-
signed to examine how the communica-
tion and information revolution is trans-
forming American life.

Over the hump

A.C. Nielsen has made it official. Its No-
vember estimate has cable penetration
surpassing the 50% mark. As of Novem-
ber 1987, it said, cable was in 44,971,000
homes, or 50.5% of all TV households.
What the Cabletelevision Advertising
Bureau found most intriguing in the num-
bers was that they represented an in-
crease of 3.4% over the July figures, the
highest quarterly jump since November
1983. In each of the last four years, the
largest percentage increase has oc-
curred between the July and November
books, 3.3% in 1984, 2.3% in 1985 and
2.4% in 1986. CAB linked the 3.4% 1987
increase to word-of-mouth about cable
programing.

Roast revenue

The D.C. Chapter of Women in Cable
has contributed an additional $10,000 to
the Betsy Magness Fellowship, money
resulting from its Oct. 27 roast of Tele-
Communications President and Chief
Executive Officer John Malone. The do-
nation brings the chapter’s wotal contribu-
tion to the fellowship to $45,000. The
chapter also announced it would roast
Bill Daniels, chairman of Daniels & Asso-
ciates, next year, on the the 30th anniver-
sary of the company.

Planning ahead

The Cable Television Administration
and Marketing Society has announced
the planning committee for its 1988 con-
ference, July 31-Aug. 3 in Boston. It will
be chaired by David Van Valkenburg,
president, Paragon Communications,
and will include Edward Bennett, senior
vice president, Viacom Cablevision
(CEO conference); Matt Blank, senior
vice president, consumer marketing,
HBO (opening session), and Jerry Mag-
lio, executive vice president, marketing,
Daniels & Associates, and Kevin Rorke,
execulive vice president, ATC (general
sessions).

Others include Susan Bishop, princi-
pal, Johnson Smith & Knisely, and Gar-
rett Girvan, senior vice president, Cali-
fornia operations (peer sessions); Barry
Elson, senior vice president, operations,
Cox Cable (case studies); Ted Livingston,
vice president, marketing, Continental
Cablevision (awards), and John Rear-
don, executive vice president, sales,

MTV Networks (CTAM ‘88 marketing).
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‘Prairie Home Companion’ sygcessor,
scheduled to debut Jan. 9, gets mixed
reviews after national preview

Three weeks after a nationa] Nov. 21
preview of Good Evening: From Min-
nesota with Noah Adams—American
Public Radio’s replacement for A Prai-
rie Home Companion—statements
about the new show from APR, Minne-
sota Public Radio (the producer of both
shows) and APR affiliates, are most no-
table for their guarded optimism.

As listeners and stations await a se-
cond sampling of Good Evening on
Dec. 19, affiliates are watching and hop-
ing to influence a ‘‘shakeout period’ in
the development of the program. The
Christmas special (likely to air on more
than 200 affiliates), is the second and
final national preview before Good Eve-
ning's official launch Jan. 9. Although
PHC filled two hours, Good Evening
has been reduced to 90 minutes, airing in
PHC’s Saturday 6 p.m. NYT slot. (The
last half hour will be used by stations for
local programing .}

Said Marjon Van Den Bosch, general

looks to fill

Adams
manager of WEVO(FM) Concord, N.H.,
which has agreed to carry the show for

October 27, 1987

has acquired
WOMP AM & FM
Bellaire, Ohio

from

acted as a broker for the transaction.

Media Brokerage & Consulting

330 Emery Drive East
Stamford, Connecticut 06902
203/327-2800

WOMP Incorporated

(a wholiy owned subsidiary of Heritage Broadeasting Group)

S IR R

Robert Dodenhoff and Daniel Wachs

The undersigned initiated the ubove. assisted in the negotiations and

Richard A. Foreman Associates
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Prairie’ void
the first six months: *“We would have
preferred the two-hour block, but I un-
derstand it is difficult to sustain the qual-
ity [over two hours], and it is expen-
sive.”’

“You can’t imitate Garrison Keillor”
{host of PHC], said American Public
Radio Senior Vice President of Program-
ing Eric Friesen last week, at a time
when the pury is still out and pressure is
gaining on the program. ‘‘And Noah
{Adams] is far too smart a broadcaster to
try,”” said Friesen. “The sensibility {of
the new show] will be different and will
reflect Noah’s interests,” as PHC re-
flected the interests of its host, Friesen
added.

That sensibility, or at least the chal-
lenge of filling Keillor’s shoes, appears
most in question. ““APR’s life depends
almost entirely on this show,”” said WE-
v0’s Van Den Bosch. Although she said
Adams, co-host of National Public Radi-
o’s All Things Considered from 1982
until last spring, ‘‘does not now, in our
opinion, have the [kind of] strong pres-
ence that we hope will develop over
time,”” she called Adams “‘a wonderful
storyteller’” and praised other elements
of the show. She said also that a WEVO
call-in response show airing after the
preview demonstrated that listeners
“recognized how easy and unfair it is to
compare Garrison Keillor and Noah Ad-
ams and wished to let him stand alone.”

Dan DeVany, vice president and gen-
eral manager of WETA-FM Washington
(which also has signed-on for the first six
months), expressed concern that A-
dams’s role ‘‘be more cleary defined. Is
he host, storyteller [or] comedian?”’
asked DeVany.

APR has offered ‘“‘early carriage in-
centive grants’’—about a 50% rights-fee
rebate over the first six months—to sta-
tions taking the show from its debut. But
both Van Den Bosch and DeVany said
the rebate played no part in their deci-
sions to support the program.

“We're all in national programing to-
gether,” said DeVany, whose station is
an APR affiliate and also co-producer of
NPR-syndicated Music from Wash-
ington. ““APR does a lot of things. I
would not confine our relationship with
them to one show,’” he said.

APR is busy examining reponses to
the Nov. 21 Thanksgiving special pre-
view, as well as to an October-Novem-
ber series of five not-for-broadcast
transmissions of the show to affiliate sta-
tions. Those responses, from live audi-
ences (the program is originating live
from Minneapolis’s World Theater, as
did PHC), stations and listeners have
been ‘‘very good,’”” according to Frie-
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sen. He characterized results of a sam-
ple survey of 50 stations as containing
helpful criticism and ‘‘grudging praise™
from professionals who, he said, seldom
praise more than grudgingly. Most of the
criticism was concerned with produc-
tion values. Some felt the program began
slowly, some, that the audience could not
be heard well enough. ‘“Humor draws
the strongest pro and con responses,”
he_said, Some people didn't like Keillor,
Friesen said, adding: ‘‘But inevitably
you're not going to get perfection in the
young life of a new show; you look for
potential, not problems.”’

MPR President Bill Kling cited “‘a lot
of good reaction’™ from affiliates. the
Minneapolis audience sellouts and a

positive Boston newspaper review as in-
dicative of ‘“advance press stronger than
any program launch I’ve seen. At this
point,” said the former APR president,
“it’s way ahead of our expectations in
terms of acceptance by major market
stations, positive press response.both lo-
cally and nationally and demand for tick-
Cts,”

The house band, conducted and ar-
ranged by former All Things Consid-
ered veteran, Steve Barnett, appears
the least likely element to get shaken out
of the program over the coming months.
Friesen described the band as “much
hipper, more contemporary...for a
younger audience, but with a wide
range”’ of styles in its repertoire. Van

It's Time For™
'A FIRST CLASS
NATIONAL REP

jusi a rep firm.

CBS Radio Representatives
puts more time into your business,
sO you get more share out of your market.

A First Class rep firm is the only way o go in today’s
highly competitive market. You'll find that CBS Radio
Representatives pulls more money out of major mar-
kets than anyone else, because we're more than

CBS Radio Reps is a full-service independent, with
the best ratic of AEs to stations in the industry. Full-
time new business, sports, research and promotion
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who make CBS Radio Reps a must buy.,
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demand, contact Tony Miraglia af (212) 975-1877.
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Den Bosch expressed the hope that the
band in particular (five pieces, expanded
to 20 pieces for the first preview) would
“appeal to a wider audience,”” and she
praised the ‘‘eclectic’ character of the
format and Adams’s interests. She also
hoped to see continued recruiting of re-
gional talent from around the country.
The November preview included Indi-
ana-based acoustic folk group Meta-
mora; Michigan-based folk singer Kitty

Adams, Tom Keith and Dan
Rowles on ‘Good Evening
Donohoe; readings by “‘poet laureate of
New Hampshire,”” Donald Hall; Minne-
sota-based playwright-storyteller, Ke-
vin Kling (no relation to MPR’s presi-
dent) enacting a child’s-eye view of a
family Thanksgiving, and comedian
Stan Freberg, recreating sketches from
his 1960’s album, ‘'Stan Freberg Pre-
sents the United States of America.”
Minneapelis comic improviser, Dan
Rowles, appeared as Harold, a character
who will be a regular feature in the se-
ries.

Adams, a native of Ashland, Ken-
tucky, debuted his regular weekly fea-
ture about coming to live in Minnesota,
*St. Croix Notes,” into which he wove
a sardonic anti-hunting theme while tell-
ing a story of wakingup earlythe first day
of hunting season. Although the feature
only slightly resembles Keillor’s world-
unto-itself approach, comparisons be-
tween the two hosts will undoubtedly
rest on Adams’s storytelling.

As of last week, series executive pro-
ducer, Tom Voegeli, had lined up five-
part Minnesota-based close harmony
singers, the J.D. Steele Family Singers;
New York-based 16-voice choir, Gregg
Smith Singers, and San Francisco-based
radio theater players, Duck’s Breath
Mystery Theater (known for their comic
APR spot series, Dr. Science). Voegeli
said MPR currently is scripting and cast-
ing dramatized readings of Christmas
stories.

Spot slippage. National spot radio
business entered the fourth quarteron a
down note with October billings slip-
ping 4.1% from October 1986 to
$75,403,400. That's according to Radio
Expenditure Reports (RER), Mamaro-
neck, N.Y., which collects financial
data each month from a number of rep
companies. For January through Octo-
ber, spot sales were down 2.4% com-
pared to the same period a year ago, to
$744,365,500.
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Riding Gain

Build a better radio...

The National Association of Broadcasters
will, in conjunction with an outside con-
tractor, develop a proposal for a “high
quality” AM-FM radio receiver that will,
among other things, receive both the Mo-
torola C-Quam and Kahn Communica-
tions AM sterec systems, said Michael
Rau, director, spectrum engineering and
regulatory affairs for NAB's science and
technology department. The NAB execu-
tive committee gave the association the
nod to draft such a proposal during its
meeting in Washington last week.

The new receiver, to be designed as a
table top model, would be a high fidelity
wideband set incorporating the National
Radio Systems Committee’s AM stan-
dard deemphasis curve. It would also
contain an FMX decocder to receive FM
stations transmitting with FMX, a system
that promises to improve the coverage of
FM stereo by reducing some of the noise
associated with stereo (BROADCASTING,
July 27).

In a separate development, NAB said
its 1988 radio group “fly-in"” meeting will
take place on March 14-15 at the Dallas-
Fort Worth Hyatt Regency hotel, adja-
cent to the Dallas-Fort Worth Airport.
Norman Wain, Metroplex Communica-
tions chief executive officer, will serve as
chairman for the fourth annual event.
“The informal session,” said NAB, “is
geared for participants to discuss prob-
lems and concerns of mutual interest
such as management, personnel, cen-
tral control and operations.”

Catch the wave

There is at least one radic group leoking
to extend its broadcast operations to dis-
tant shoresin 1988. Carlson Communica-
tions International, a Salt Lake City-
based radio group that owns and oper-
ates four stations in three markets, is
planning to launch an English-language
shortwave commercial radio station
Kusw Worldwide, by year's end, accord-
ing to Ralph Carlson, president of the
firm. Kusw will also be based in Salt Lake

Daily:

Midnight - 3AM Bary Farber - Pront Page Inerviews
3AM - 9AM The " Best Hours of Abowe "
Weelkznds:

City.

“Up to now, most of the shortwave
broadcasts were either government op-
erations or religious-oriented. Qur pro-
graming will be mostly music [American
contemporary classics including rock
and tazz), but it will also include news,
weather and public affairs, all with an
internaticnal flaver,” said Carlson.

Carlson said KUSW's primary coverage

SUPERPOWER RADIO
Kus ORLDWIDE

Sat; 10AM - 1PM " On The Road Wiih Jeff Brooks * {(Auio)
Sun; 11 AM - 1PM - Somny Bioch's Real Estaw and Financial Acuon Line! *

Call or write: Bob Lemke, Sun Radio Network Corporation
Post Office Box 7000 Tampa, FL 33673 » (813) 238-1572

area will be North America. The 2.5 mil-
lion watt station, which will broadcast
from 11 a.m. to 11 p.m. (mountain time),
will also be heard in Europe and in parts
of Africa, he said. A block of time—noon
to 3 p.m., mountain time—will be put
aside each day for recognized religious
groups to broadcast their ministries,
Carlson said. “And one night a week
Kusw will field calls from national and
international listeners for a call-in ses-
sion to discuss station programing and
world events,” he said. The station’s tar-
get audience will be men, age 25-49.

Kusw's rate card ranges from $40 to
3100 per 30- or 60-second commercial
unit, depending on the time of day. The
station’s sales representative will be Dur-
petti & Associates (part of Interep) in the
U.S., and by All Canada Radio & Televi-
sion in Canada.

"There's no [audience] measurement
of the medium, soit's aconcept sell,” said
Alan Hague, Carlson Communications
executive vice president. "There has
been good reaction to our presentations
from both ad agencies and potential ad-
vertisers,” he said, noting that some di-
rect response marketing clients have
signed on. The station, said Hague, will
be pursuing multinational advertisers as
well as public relations and image cam-
paign dollars.

Kusw, which has been in the planning
stages for nearly four years, will join one
other station, WRNO New Orleans, in the
U.S. commercial shortwave arena.

% BULLETIN %

NEW 'Round -The-Clock TALK radio network now delivered via
Satcom |, Westar 4 and Galaxy 2. PROVEN TOP RATED PROGRAMS!
TOTALBARTER - NO FEES OF ANY TYPE!

Sun Radio Network shows are "LIVE" call-in (USA Toll-Free) 7 days except as noted.
Weeknights start at 6PM EST overnight to 9AM EST. See schedule for weekends!
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TPM - 10PM Chuck Harder, For The People ( Consumer / Legal )
10PM - Midnight Dr. Bob Moore, Rarional Living ( Psychologist )

Schedule
will expand to
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7- Days soon 1}
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Sahl signed

Political satirist Mort Sahl has been
tapped by Westwood One to do a series
of commentary on political and social is-
sues over the Mutual Broadcasting Sys-
tem beginning in January, said
Westwood One Chairman Norm Pattiz.
The Sahl move comes con the heels of
Westwood's announcement that Donald
Regan, former White House chief of staff
and treasury secretary, was signed for a
series of commentaries to be broadcast
over the NBC Radic Network. (Westwood
owns both Mutual and NBC Radic Net-
works.} “We are gearing up for the presi-
dential election year,” said Pattiz.

Chaffee reports

The United Stations Radio Networks has
signed former champion skier and Olym-
pic star, Suzy Chaffee, to anchor reports
of the 1988 winter Olympic games from
Calgary, Canada, next February. There
will be four reports each day of the Olym-
pics, which runs Feb. 13-28. Chafiee will
also host Olympic preview reports—two

Verbitsky, Chafiee, McConnell

per day—during the two weeks before
the start of the winter games. Each report
will be two minutes long. Chaffee (cen-
ter) is pictured signing the United Sta-
tions agreement with Nick Verbitsky,
United Stations president (1), with John
McConnell, United Stations vice presi-
dent of news and sports, locking on.

High comedy

The American Comedy Network (ACN),
Bridgeport, Conn., is distributing The
Comedy Summit to air the week of Dec.
7, the same time as the Reagan-Gorba-
chev summit in Washington. The Come-
dy Summit is a five-part series—each
segment approximately 90 seconds long
—featuring Russian comedian Yakov
Smirnoff. According to ACN, Smirnoff
will deal with "some of the funnier differ-
ences between life in the Soviet Union
and in America.”

The Comedy Summit will be offered
to stations on a market-exclusive basis.
ACN currently has a network of 217 sta-
tions.

Chapin championed

The national radio tribute to the late sing-
er-songwriter Harry Chapin, scheduled
fortoday (Dec. 7)at 2:30 p.m. NYT, picked
up momenium last week, particularly
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ABC Radio.

Dotted line. AEC Radio Network officials signed a definitive sales representation agree-

ment with Satellite Music Network (SMN}), Dallas, last week to represent SMN in national

advertising sales (BROADCASTING, Nov. 30). The ABC Radio Network programs six fuli-
service radio networks, two talk services and weekly entertainment shows and has approxi-
mately 2,200 affiliates. SMN offers eight 24-hour music formats and special entertainment
programing and has nearly 960 signed affiliates. Pictured at the signing at ABC headquar-
ters in New York (standing, I-r): David Hubschman, executive vice president and chief
financial officer, SMN; Lou Severine, senior vice president and director of sales, ABC Radio
Network; Barbara Crooks, vice president, advertising sales, SMN, and Phil Giordano, senior
vice president, ABC Radio Network. (Seated, i-r): Aaron Daniels, president, ABC Radio
Network; John Tyler, chairman and CEQ, SMN, and James Arcara, president, Capital Cities/

within the network radio community. As
of last Wednesday, the CBS Radio Net-
works, the United Stations Radio Net-
works and the Satellite Music Network,
will join the Transtar Radic Networks, the

initlal participant, in an approximate
five-minute simulcast of the title song of
Chapin's Remember When The Music
album ("Riding Gain,” Nov. 16). Today
(Dec. 7), Chapin will posthumously re-

ceive the Congressional Gold Medal for
his work on behalf of the world's hungry
and homeless. The day also marks Cha-
pin’s 45th birthday. (Chapin was killed in
an qutomobile aecident in 1981.) For the
CBS simulcast, Harry Chapin’s brother,
singer Tom Chapin, will introduce the
tribute.

The radio simulcast is being conducted
in conjunction with Dunhill Compact
Classics, Northridge, Calif., which is
slated to release the Chapin album on
compact disk today.

Castor to Birch

Castor Spanish International, a Hispanic
advertising agency with offices in New
York, Atlanta, Los Angeles, Miami, San
Antonio, Tex., and San Francisco, has
begun to use data from Birch Radio Re-
search for all placement of ad dollars on
Spanish-language radio stations, ac-
cerding to Birch Radio officials last week.
CEI's mdjor radio clients include An-
heuser-Busch, Burger King, Coca-Cola,
Procter & Gamble and Southland Corp./
7-Eleven Stores.

End of an ‘Era’

CBS Radio Programs has ceased distri-
bution of The New Era, a weekly two-
hour new age music show produced by
Denny Somach Productions, Havertown,
Pa. The series made its debut last spring
("Riding Gain,” March 9).

“The station clearances and growth
potential for the show were not what we
anticipated,” said a CBS Radic spokes-
woman.

SyndicationaMarketplace

Republic Pictures Corp. and Reeves Entertainment Group an-
nounced & joint venture through which both will make their entry in
first-run syndication: On Trial, a half-hour courtroom strip set for
fall 1988, that will use footage from actual court cases. There are 40
states in which cameras are allowed in courtrooms. Russell Gold-
smith, chairman and chief executive officer of Republic, said "there
are some complexities” to the entry of a camera in a courtroom, but
the show's producers had reviewed the courtroom footage and
found no problems. On T'rial will be a production of Woody Fraser/
Reeves Entertainment Group in association with Republic. A pilot
will be ready in time for the Association of Independent Television
Stations convention in January.

Trials included in the program will span the legal spectrum, in-
cluding cases that end in capital punishment. Richard Reisberg,
president and chief operating officer at Reeves, said that On Trial
will also "'go after big trials in the news and that the program will not
be opposed to following what's already on the nighlty news." Con-
versations with witnesses and jurors will ajso be included. A host
and a noted attorney will provide introductions to the courtroom
footage. The set of the series will look like an office with television
moniters. The program will have a flow "not unlike ABC’s Monday
Night Footbell, according to Reisberg. There will be 25 weeks of
first-run episodes and 17 weeks of repeats which will be sold for
cash plus barter (five-and-a-half minutes for stations and one minute
for Republic and Reeves). Syndication will be handled by Republic
Domestic Television, headed by Chuck Larsen.

Television Program Enterprises will add two more half-hour,
first-run shows 10 its syndication list for fall 1988: Triple Threat, a
weekly game show featuring three generations of families compet-
ing to identify songs from three areas of the music world, and Dick

Clark's Golden Greats, a weekly series composed of highlights of
American Bandstand and other Dick Clark specials. The barter
split for both series gives three-and-a-half minutes to both stations
and TPE. TPE is also selling 115 off-network episodes of Fane,
Fortune and Romance for a January 1388 debut, on a cash basis.

Dow Jones and Co.'s Wall Street Journal Report Television
division has cleared The Annual Report: 1987, a half-hour year
end economic review for a window beginning Dec. 15., on 97 sta-
tions, covering 66% of the country. Hosted by Wall Street Journal
Report anchor Consuelo Mack, the special will be available on a
cash basis. Wall Street Journal Television is alsc offering stations
one-and-a-half minute daily news feeds for local newscasts begin-
ning Feb. 15, 1988. Ptans call for Mack to be available for two-way
interactives during the live feeds, as she was during Dow Jones
Television's coverage of the market crash recently.

Baruch Television Group repoerts clearing American Ski Week,
a weekly, half-hour review of the latest in skiing, ski conditions, ski
fashions and updates on the Olympics, among other ski-related
topics, on 66 stations covering 68% of the country. The 14-week
series will be hosted from Vail, Colo., by Olympian Hank Kashiwa.
Barter distribution gives stations three-and-a-half minutes and Ba-
ruch three minutes. Clearances include wnsc-Tv New York, KABC-TvV
Los Angeles, wJsk-Tv Detroit, waw-tv Cleveland and waGa-Tv Atlanta.

D.L. Taffner Ltd. and Canada’'s Primedia Entertainment have
formed an association for the creation of television sitcoms and
dramas for the U.S., Canada and international markets. Recent Pri-
media productions include adaptions of the National Ballet of Cana-
da productions of Onegin and The Merry Widow, as well as the
made-for-television films, Heaven on Earth and Going Home
produced for the BBC's Sereen Two and CBC's Main Event.
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Why do these radio station owners
work with Americom?

“We have now bought or sold over $40,000,000 worth of radio stations
with Americom in the last 12 months.

pr— When they came to us with a buver for our Albany and Providence radio
A stations, we ook them seriously, and we are glad we did.
o It wasn't just the more than fair price they brought us, but Americom’s
ot _“J_‘ explanation of our stations’ values was very impressive to our Board of
Directors and was a very important factor in our decision to sell the
properties.

From our experience, they are the best in the business.

Morton I. Hamburg
President & COO
JAG Communications, Inc.

“Recently, | completed a complex
three-party, like-kind exchange of
assets through Americom. We
broke much new ground with this
type of broadcast sale. Americom
stayed right on top of things,
providing sotutions to difficult
problems. At closing, it was a
great deal tor all parties involved.
I applaud Americom’s innovative
nature and professional attitude.”

George Silverman
President, Sunshine Group
Broadcasting

“We sold our six-station group through Americom. They found a
potential buver who was willing to pay top dollar and had the financial
means to do it. They then worked hard to find me another group to pur-
chase. They were successful, and we recently closed on a three-station
group acquisition.

Their creativity in structuring sound financial deals and their ability to
explain why a station has a cenain value sets them apart. It's a pleasure to
work with them.

Jim Glassman
Community Service Radio, Inc.

AMERICOM

Radio Station Brokerage & Financing

1130 Connecticut Avenue, N.W. ¢ Suite 500 / Washington, DC 20036 / (202) 737-9000



Business

of

Brokering

Broadcast properties have historically been good investments. When
Wall Street discovered that fact, aided by the development of mew
financing mechanisms and the elimination of some FCC restrictions
on station transfers, the principal benefactors from the ensuing
station trading boom (next to the principals involved) were the
station brokers, who, over the past several years, have been helping
sellers turn stations into gold at an unprecedented rate. Far from
the stereotype of mere conduits in an “old boy” metwork, station
brokers must be knowledgeable in new and complicated financing
methods, tax laws, station operations, facilities, staff and
management, formats, advertising, trade agreements, network

affiliations, ratings and more.
Who are the broadcast brokers? This special report features a cross-
section of players, new and old, with their thoughts on business
today, and tomorrow. It also includes an “address book” of brokers

nationwide, featuring principals and some of their specialties.

Howard Stark

Howard Stark is perhaps one of the best
known brokers outside the broadcast in-
dustry, and probably among the most
envied inside, because of the size of the
deals he handles, Specializing in TV sta-
tions, most often network-affiliated,
Stark has led the brokerage industry for
many years. In 1986 he had more than

$500 million in sales, and over the course
of his long career, Stark says he has bro-
kered more than $2 billion in sales. Yet
in any given year, Stark does fewer than
a dozen deals, but the quality of those
deals gives proof to Stark’s claim that he
only works with broadcasting’s ‘‘blue-
bloods.”

Stark is a one-man shop. ‘‘Other bro-
kers have large staffs, i try to keep

Broadrastino Ner 7 1987

things personal,” says Stark. “‘As long
as it’s In my own name, 1 control the
quality of the product.”

Stark is one broker who does not wel-
come the advent of Wall Street in the
sale of broadcast properties. **The Wall
Street firms have tried to change the way
stations are sold,’” he says, *‘They try to
auction them like Sotheby’s and they
don’t do privately negotiated sales.
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Richard C. Crister ~ Clyde G. Haehnle Ward L. Quaal John B. Bab.cock
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John D.Chapman  Richard W Chapin
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Larry C. Wood

bined experience in the broadcast industry. If youd
like to put our thinking and our resources to work

foryou, contact one of the following offices. L
Cincinnati, OH: (513)381-7775, Richard C. Crisler, Clyde G. Haehnle, Larry C. Wood, John I Chapman.

Ithaca, NY: (607) 257-6283, John B Babcock Lincoln, NE: (402) 475-5285, Richard W, Chapin. §
Consultant: Ward L. Quaal Company, Chicago, IL (312) 644-6066 and Los Angeles, CA (215) 277-9399.

Our principals alone have over 250 years of com- E@
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There is no confidentiality. They have
brought a lot of financial people in who
don’t care about broadcasting,” he says.
“I'm not interested in selling to people
who just want to get in and turn a fast
profit. Television is a public trust, and
they don't add anything to the indus-
try.”

Stark is unafraid to take views at odds
with the establishment. “‘I'm all for the
transfer tax,” says Stark, *‘it's the best
way to finance public broadcasting, and
as my record states, I'm a big believer in
public broadcasting. I also think we
should have the three-year rule back, be-
cause it helps bring broadcasters who
are interested in running stations back
into broadcasting.'’ Stark feels there has
been trafficking and it needs to be **ne-
gated.”

Stark is reticent to predict any trends
for next year. ““It’s very difficult to tell
about the future,”” he says. “I'm work-
ing on some deals that are being held
over until next year for tax reasons, and
they should account for about $250 mil-
lion in sales. But I think 1988 will be a
good year.”

Blackburn & Co.

Blackburn & Co. is a pioneer in station
brokerage. It evolved from a company
started in 1946 by James W. Blackburn
Sr. and Ray Hamilton. Blackburn broke
out on his own in 1957 and formed the
firm that bears his name. It continues to
be run by his sons, Jim and Dick Black-
burn. It employs 16 associates in offices
in Washington (where it is based), Chi-
cago, Atlanta and Los Angeles and is
usually among the top two or three bro-
kers in dollar volume of properties sold.
Although the Blackburns do not equate
dollar volume with service, they bro-
kered more than $500 million in sales in
1986 and claim more than 3,500 sales
during the firm’s existence.

Jim Blackburn, president, and Dick
Blackburn, vice president (they say they
share equal responsibilities), are based
in Washington. Jim is a graduate of the
Wharton School of Business and worked
at wTVvR(TV) Richmond, Va., as techni-
cal director for two years before joining
the company in 1971. Dick Blackburn,
who has an MBA from Georgia State
University, was a salesman at WNAV-AM-
FM Annapolis, Md., before joining the
company in 1972, Jack Harvey, an origi-
nal Blackburn associate, has been a bro-
ker since 1956. He was formerly a busi-
ness manager with UPI and also worked
for newspapers earlier in his career. Joe
Sitrick, often called one of the ‘‘deans”
of the brokerage industry, has been with
the firm since 1958. He was formerly
public relations manager for the Nation-
al Association of Broadcasters, an as-
sistant to the chairman of the FCC, an
official of Voice of America and the
United States Information Agency and a
writer for BROADCASTING magazine.

Blackburn’s stock in trade is long-
term relationships with loyal clients.
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Also, as Jim Blackburn says, “‘every
deal makes another deal.”

He says also that “‘investment bank-
ers insist that their financial acumen
gives them the edge in a deal, but bro-
kers will always have the advantage be-
cause they are in the market every day,
doing deals. Those with a narrow knowl-
edge of the industry are having a harder
time. Wall Street simply doesn’t have
the persenal acquaintances,’” Jim Black-
burn says.

“‘Another reason they are having a
harder time is because they aren’t suited
to do the deals,’” says Dick Blackburn.
*‘Buyers interested in TV stations aren’t
generally worried about money. They
know how to get the money. Radio is

more specialized and you must have an
understanding of the formats and per-
sonel needed to run a radio station.”

Chapman Associates

Chapman Associates, one of the larger
brokerage firms, was formed in 1954 by
Paul Chapman. Company President Bill
Cate reports that in the intervening 33
years, it has brokered more than 2.500
sales and appraised more than 4,000 sta-
tions. Cate is part owner of the company
with Ray Stanfield. They purchased the
company (with the late Corky Cart-
wright) from Chapman in 1983. Chap-
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man handles all types of sales. For many
years, it was perceived as a small-mar-
ket broker, but it has been changing that
image and last year moved its headquar-
ters from Atlanta to Washington.

The firm’s best year was 1986, when it
handled $261 million in sales, says Cate.
This year has been slower “‘because we
didn’t have the tax-generated sales like
the last part of 1986,”" says Cate. *‘It
would be hard to match last December.”
Cate describes the 1987 total-to-date of
$181 million as a victory. And with the
increasing size of the sales this year,
Cate says, revenues have remained
about the same even though gross vol-
ume is down.

Chapman has 18 associates in its of-
fices. Cate, based in Chapman’s new of-
fices in Washington, no longer brokers
sales so that he can concentrate on man-
agement of the firm. He is a former
broadcaster from Fayetteville, Ark.,
with experience at stations in Arkansas,
Missourt and Florida. Cate joined the
firm in 1978.

Also in the Washington office is Mitt
Younts, who handles television sales for
the firm. Younts comes from a broad-
casting family and has owned and oper-
ated stations in North Carolina.

Company Chairman Ray Stanfield has
a history as a broadcaster at stations
from the Southeast to Los Angeles. He
was also a national sales representative
with the New York-based Peters Griffin
Woodward, before joining Chapman in
1975. He brokers deals from the firm’s
Los Angeles office along with Peter
Stromquust, Jim Mergen and Dave La-
France.

New to the company are George Reed
and Jim Brewer who will handle Chap-
man's operations in Jacksonville, Fla.
Reed was pgeneral sales manager of
DKM Broadcasting’s WVEE(AM)-
WAOK(FM) Atlanta and recently formed a
company to acquire wlIT(FM) Chatta-
nooga. Brewer has owned stations in In-
diana, Florida and Tennessee. He also
operates a restaurant franchise chain
and is involved in real estate develop-
ment in Florida and Indiana.

The new associates have been hired to
fill the void left by four associates who
left recently to form their own firm, Me-
dia Venture Partners (see below). Al-
though turnover in the brokerage indus-
try is common, the leaving has been the
source of some acrimony as Chapman is
involved in a lawsuit over breach of non-
compete agreements (BROADCASTING,
Nov. 16).

As to the state of the industry, Cate
sees a booming year in 1988, especially
in the third and fourth quarters. ‘‘We
will see a lot more sales generated by the
loss of the general utilities doctrine [the
tax provision that prevents double tax-
ation on sales, first at the corporate level
and again when individuals disburse-
ments are made] in 1988, said Cate.
“Next year is an election year, which
has traditionally been good for bro-
kers,” he said. ““We’re very optimis-
tic.”
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1987 —
The year that was not supposed to be is
better than ever at Cecil L. Richards, Inc.

Reason? By staying abead of yesterday!

Knowing foday’s qualified buyers and
their sources of financing has never been
more important.

Our sophisticated qualifying procedures,
developed over 20 years of successful
brokerage, is a seller’s best guarantee of
proceeding confidentially to a final
closing. .. quietly and discreetly.

Since 1968. . . Every transaction
negotiated by members of our firm
to a final contract has closed. ..
year after vear.

For more information, call
Cecil L. Richards

Bruce A. Houston

Lee M. Hague

BEGIL L.
RIGHARDS ING.

A Confidential Service to Owners & Qualified Buyers
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TV CATV RADIO NEWSPAPERS
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NORTHFIELD, IL 60093
(312) 441-7200



R.C. Crisler & Co.

Founded in 1951 by Dick Crisler, the
Cincinnati-based firm also has asso-
ciates in Ithaca, N.Y., Lincoln, Neb.
and Chicago. Crisler began his career
after graduating from Yale, working in
investment banking in Cinncinati and on
Wall Street, and, for a laugh, will tell
questioners that he started at the Guar-
antee Co. {(now Morgan Stanley), in Sep-
tember 1929 so he can tell you about
both crashes. Crisler got into the broad-
cast station brokerage when he managed
the sale of his close friend, Hub Taft’s
station in Cincinnati in 1951. He'sbeena
station broker ever since.

In Crisler's Cincinnati office are
Clyde Haehnle, a broadcaster with 30
vears experience at Avco Broadcasting
as a vice president and member of the
hoard. In addition to being a registered
engineer, Haehnle was also general
manager of WCET(Tv) Cinncinati, one of
the country’s first educational stations,
Also in the Cinncinati office is Larry
Wood, who joined the firm in 1979.
Wood came from the news consulting
firm, Frank Magid & Associates, and
was involved with the news department
of several stations, most recently
WwCAKTY) Champaign, 1ll. The third
member of the Cinncinati office is John
“hapman, a former general manager of
WKRC(AM)-WKRQ(FM) Cinncinati. Chap-
man had been a vice president with
Scripps Howard in Cleveland and a se-

nior corporate vice president with Taft.
He joined the firm in April of this year.

John Babcock, a former vice presi-
dent and chief operating officer of Park
Broadcasting, runs the Ithaca office.
Former National Association of Broad-
casters and Radio Advertising Bureau
Chairman, Dick Chapin, runs the Lin-
con, Neb., office. Chapin was the presi-
dent of Steuart Broadcasting until 1985,
when the company was sold. He is a
recipient of the NAB’s distinguished
service award. Ward Quaal is another
NAB DSO winner and a special consul-
tant in the firm's Chicago office. Quaal
was president of WGN Continental
Broadcasting for 16 years and a three-
time president of the Broadcast Pioneers
Library.

Wood and Haehnle say they had a
good year this year, though not as good
as 1986. For them, unlike many other
brokers, the closing of the year was their
busiest time and Haehnle and Wood at-
tribute that to the firm's growing print
media brokerage business, which had a
very busy first quarter. Haehnle felt that
buyers had been cautious because there
was still shock from *‘the stock market
meltdown.” Wood says that he felt *‘the
pencils are sharper than they have ever
been before™ at the lending institutions.

The brokers say that next year should
be a good year, especially for smaller
market sales that can take advantage of
the window on exemptions from the gen-
eral utilities doctrine. “Those com-

INTEREP

»” New equity and debt
financing.
¥ Debt restructuring.

market and station.

Broadcast Financial Services

A Division of INTEREP National Radio Sales. Inc

Is proud to announce the completion of
the Senior Debt Financing for

U.S. Broadcasting, L.P's purchase of
WDEN AM/FM,
WREZ AM/FM, Montgomery, AL

INTEREP Broadcast Financial Services specializes in
providing professional investment banking services to sellers,
current owners and qualified buyers of broadcast properties
(including first-time buyers with good track records).

Services include among others:

»# Professional customized
[ presentations for each

Macon, GA and

For more information call
Vince Bellino (212) 916-0541

INTEREP/Broadcast
Financial Services
100 Park Avenue
New York, N.Y. 10017
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panies with fewer than 10 stockholders
owning more than 50% of the stock, and
whose sale price is $5 million or less can
still use the general utilities doctrine,”
says Haehnle, “it’s a linear cut from
there for companies worth up to $10 mil-
lion that meet the other qualifications.
It's possible for a station worth $6.5 mil-
lion to save almost $1 million in taxes,
and that should generate a lot of sales.”

For 1988, Wood sees a lot of deals
coming. ““There were a lot of deals done
quickly to beat the tax laws in 1986 that
were not done very carefully,” says
Wood, ‘‘especially highly leveraged
deals in TV and expensive radio sales.
It’s not as pleasant as selling successful
properties.”” Wood also pointed to a
shortage of talented station management
in radio. “*A lot of owners are finding it
more difficult to make stations turn
around than they thought,” says Wood.

Both brokers say they are not sure
about a return of seller paper into the
marketplace in 1988. ‘‘The seller who is
in shock over the crash is more likely to
hold onto the station,”” says Haehnle,
“he will be cautious and avoid taking
paper.” Wood agreed: ‘‘There won't be
a lot of fire sales,”” he says. “‘Buyers
want paper, but whether the seller wants
to accept it is open to question.”

The Ted Hepburn Co.

Now beginning his twelfth year as the
owner of his own firm, Ted Hepburn of
The Ted Hepburn Co., has built one of
the industries major brokerage firms. In-
cluding a seven-and-a-half-year stint
with the R.C. Crisler Co., Hepburn’s
nearly 20-year span has seen him handle
some of the industry’s larger sales. Hep-
burn points proudly to his brokering
most of the sales of, among others, the
Rollins Communications stations, the
Group One stations and the stations of
Mid-America Media. This year, Hep-
burn reported nearly $100 million n
sales and nearly $220 million in sales in
the last two years.

Hepburn comés from a background in
station management, and was general
manager of wsalkaM) Cincinnati before
joining Crisler. Working with Hepburn
is his son, Todd, who was originally
hired to handle cable sales, though the
firm has decided to stick with its bread
and butter, broadcast stations. Before
starting with his father's firm, Todd
played keyboards for several bands that
toured the East Coast after college, but
worked at weBN(FM) Cincinnati for a
time also. Another Hepburn has been
working for the firm while in college,
daughter Heidi, who graduates soon
with a degree in finance.

Hepburn says the company has al-
ways tried to attract cash buyers and this
year every sale brokered has been for all
cash. *“We’ve never been a major player
in term sales,” says Hepburn, ‘‘some
sales that started out that way became
all cash. The seller is better off without
the risk and we're able to help the buyer
finance the deal himself.”” Hepburn cau-
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This announcement appears as a matter af record only.

DELIER BROADCASTING, LTD.
has acquired KFMX-AM/FM
in Lubbock, Texas

The undersigned acted as financial advisor
and arranged the senicr debt financing
for this acquisition.

FIRST COMMUNICATIONS CAPITAL

Financial Placements for the Communications Industry
Laurie-Jo Straty, Managing Partner
(214)651-1007

September, 1887
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tions that they do not arrange financing
within the firm, “*we steer them to the
investment bankers, who we have a
good relationship with, but we try not to
wear two hats.”

For the future, Hepburn says banks
are more conservative than they have
been in the past and that has led to a
slowdown since ‘‘black Monday."
“That won't change in early 1988, said
Hepburn, *‘but later in the year things
will pick up.” Hepburn expects to see
more sales of TV’s, especially in the
Sunbelt, though there is still a scarcity of
network-affiliated television stations.

Americom Radio Brokers

Americom Radio Brokers, in business a
little more than three years, has emerged
as one of the top players in radio broker-
age. It is headed by Tom Gammon and
his brother, Dan. The Washington-
based company had a record year in
1986 with $120 million in sales and ex-
pects 1987 to be almost as good with $80
million so far. Although many brokers
would be happy with that, Tom Gam-
mon says, ‘‘we were pretty much flat
this year and that doesn’t please us, but
we're still real busy, so [ guess we’ve
been working on the right things.””

Dan Gammon sees changes in broker-
ing. "‘The brokerage business has be-
come more complex,” he said. ‘“New
techniques and customer service meth-
ods from brokers are needed to deal with
today’s environment.”” He feels the in-
crease in lenders for station acquisitions
requires more creativity in financing.
“The tax reform act drastically changed
the focus of the investment community
away from tax shelters and into income
producing businesses,” said Gammon.
“Also, the advent of deregulation re-
moved some of the burdensome regula-
tions associated with the ownership of a
broadcast property. Consequently, the
new breed of brokers has to understand
the radio investment forward and back-
ward...so that projections can be com-
pared with the debt service analysis to
assure the deal can be closed.”

Tom Gammon is willing to stand by
his track record of providing service for
clients. ““The key point is to work with
someone who sees and understands
your station’s value and can show those
unique qualities to the buying party,™ he
said. “*Past success is the best predictor
for future performance. Look at how
many stations a broker has successfully
sold and whether those stations are simi-
lar to yours.”

Stan Raymond & Associates

Stan Raymond & Associates, based in
Atlanta, is one firm that stresses its roots
in radio. “We're broadcasters,” says
owner Stan Raymond proudly. Ray-
mond owned stations and managed a sta-
tion group before starting his own firm,
which specializes in radio in the $1 mil-
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lion-$15 million range. Opening a new
office for Raymond in Long Boat Key,
Fla., is Nick Imbornone, who ran the
Hilliard-Newmark Atlanta office.

Raymond says the firm works on
“what we do best,” which is a ‘“thor-
ough understanding of the operation of a
station. We don’t get involved in engi-
neering,’” says Raymond, ‘*aithough we
have an owner’s understanding of the
quality of facilities. But we concentrate
on our expertise: management, staff,
formats—everything that goes into the
operation of a station.”

Raymond stresses his belief that radio
is a “people’” business and thinks the
station’s staff is the most important indi-
cator of the quality of a property. “Ev-
eryone at a station should be [part of aj
team,’’ says Raymond.

Raymond says he has had a good year
this year and expects next year to be the
same. ‘‘Generally, we have about $8 to
$10 million worth of stations in stock at
any given moment, with an average val-
ue of around $3 or $4 million. Selling or
buying a station is not a question of the
money,’’ he says, ‘“‘it’s a question of
having a good property, so we only han-
dle good properties,”’

C.L. Richards Inc.

For many years one of the stalwarts of
the brokerage industry has been C.L.
Richards Inc. owned by Cecil (Lud)
Richards. From 1968 to 1974, Richards
was a vice president of the Hamilton
Landis brokerage firm in Washington,
until he began his own firm in 1974.
Richards comes from an executive back-
ground at Westinghouse, CBS, Peters
Griffin Woodward station representa-
tives and the radio-TV division of Trian-
gle Publications. Unlike many other bro-
kers, the Richards firm had its best year
in 1987. Though Richards avoids the dol-
lar-value-sold competition with other
brokers, his totals for last year should
reach nine figures, easily placing him
among the top 10 brokers.

Joining Richards in his suburban
Washington office is Bruce Houston,
who began his career as a station rep
with Eastman Radio from 1962 to 1969,
Houston also has experience as a station
owner and general manager, having an
interest in stations in Syracuse and De-
troit, and as general manager of
WRC(AM)}-WKYS(FM) Washington. He
joined the firm in 1978. Heading Rich-
ards’ Chicago office is Lee Hague, a for-
mer merger and acquisition specialist
with Dean Witter. From 1976 to 1982 he
owned Hague & Co., a broadcast invest-
ment banking firm for station owners
and groups. Hague owned WEAW(AM)
Evanston, Ill., from 1981 to 1986 and has
been with Richards since 1982.

Richards is proud of his track record
and expects 1988 to be more of the same.
“The market has and will be much more
transactional than tax driven than in
1986, says Richards. ‘‘Buyers and seil-
ers are looking much more at business
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opportunities and profit and loss consid-
erations than they were in 1986. 1 don’t
see any major changes there, we have a
lot of things in the works for next year
and I think next year will be even bet-
ter.”

‘‘Broadcasters don’t suffer as much in
a recession as other businesses,” says
Richards, ‘“but those involved in the
junk bond market may not do as well,”
Hague feels that Black Monday and the
economic uncertainty because of the
crash has already had an effect. *‘New
stock offerings are way off and public
debt has essentially evaporated.’”” Ri-
chards’s firm deals with larger TV and
radio properties and feels his clients are
better suited to withstand the vagaries of
the lending market. ““We deal with
broadcasters who have their money put
together in more traditional ways,”” he
says.

“But if interest rates go up,”’ says Ri-
chards, ‘““all that goes out the window.
Interest rates effect lending patterns by
far more than Black Monday.”” Hague
agrees and feels that interest rates have
already begun to rise. ‘‘I think interest
rates will be going up slightly,” he says,
“about one, to one and a half points,
over the next year. We have already
seen an effect from this as lenders have
become more seclective, they see things
as a little riskier because of the econom-
ic uncertainty, Buyer and sellers should
work with brokers who know their way
around. Lenders won’t spend time on

buyers who can’t get a deal done, and
brokers must know how to evaluate a
buyers credit risk.”

But the resilience of the broadcast in-
dustry, Richards feels, may mitigate
even arise in interest rates, ‘““During the
period in the late 70’s when interest rates
were so high, we continued to do deals
because sellers became more flexible in
taking back paper on the acquisitions.”’
Hague agrees with Richards evaluation,
‘“We’ve already started to see more flex-
ibility from sellers,” he says.

Communications Equity Associates

Communications Equity Associates,
which has long been thought of as a ca-
ble broker, opened its broadcast broker-
age division in Washington in 1985 and
almost immediately established itself as
one of the top brokers in its new field.
The firm has brokered nearly $50 million
in sales so far in 1987.

The company has three long-time pro-
fessionals heading its Washington of-
fice. Kent Phillips, group vice president,
directs the operations of the broadcast
office, and specializes in assisting clients
in all types of financing. A Wharton
School graduate, Phillips was previously
with Teachers Insurance & Annuity in
New York. Diane Healey Linen, group
vice president for television, specializes
in TV station sales, capitalizing on her
experience as group vice president for
corporate affiliate relations at NBC. She
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holds a degree from the Harvard School
of Business. Heading the radio division
is Glenn Serafin, who was formerly na-
tional sales manager at the Associated
Press. Serafin comes from a news back-
ground and began his career in local ra-
dio at WILK-AM-FM Asbury Park, N.J.

“CEA has a heavy foundation in fin-
ance,”’ says Linen, ‘“‘and we’re a full
service brokerage. CEA is an active
competitor to Wall Street,”’ Serafin sup-
ported Linen, saying, ‘‘CEA has a high-
er degree of financial sophistication than
other firms. We have TV and radio peo-
ple who have been involved on both
sides of the table.”” One area that that
sophistication can be seen is in CEA’s
understanding of tax implications for
transactions. Serafin says there would
be an opportunity for many sellers to
reap a special exemption in selling small-
er properties—including many radio
sales. ‘‘Deals under $10 million,” says
Serafin,"*are exempt from the repeal of
general utitlities doctrine for the remain-
der of 1988. There will be a lot of tax-
driven sales in radio next year. Linen
also reports that tax certificates are
available for media businesses willing to
invest in new areas of media. “‘It’s a free
market incentive to diversification,”
says Linen, ‘‘so we see a Jot of interest in
radio from cable guys. They’re used to
paying 14 to 18 times cash flow for cable
systems and look at radio as a bargain.”

Linen reports that it was a very slow
year for TV sales in 1987, but says ‘‘if
retail sales are OK, then we expect next
year will be a great advertising year. If
ad sales are good, then there will be a
higher cash flow and consequently high-
er prices.”” Linen added that, ‘“‘a reces-
sion is possible, but higher inflation is
not to be seen.”

Serafin says that he is very bullish on
radio for 1988. ‘*The typical radio deal is
not very sensitive to the stock market
crash,’” he says, “they place financing at
much smaller levels than Wall Street, so
the effect on radio was almost meaning-
less.”

The Mahiman Co.

The Mahlman Co., based in Bronxville,
N.Y., bills itself as ‘‘radio’s blue chip
broker’’ and has lived up to the claim,
being one of the top five radio-only bro-
kers for many years. Bob Mahiman re-
ports that sales are off from last year’s
record total of $105 million, but the com-
any has so far pulled in $50 million to
60 million for 1987,

The Mahlman Co. opened its doors in
1979 with “‘an office over the garage,”
says Mahlman. But the humble begin-
nings bely the experience Mahlman
brought to the brokerage industry.
Mahlman was a vice president and gen-
eral manager for ABC’s four radio net-
work and had been responsible for sign-
ing affiliates to the network before that.
Prior to ABC, Mahlman was a vice pres-
ident of McGavren Guild in New York,
starting with the radio rep firm as man-
ager of its Detroit sales office. He ran the
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firm’s Chicago office and was a vice
president of its New York office. Mahl-
man also lists president of the National
Association of Media Brokers to his
credit, an organization he has spent
much of his own time promoting.

Mahlman’s long-term partner both in-
side the brokerage business and outside,
is his wife, Nancy, who handles financial
data, appraisals and the firms computer
database.

Mahlman said the biggest news of
1987 was the stock market crash. ““Black
Monday stopped a lot of the high flying
deals backed by junk bonds,’” said Mahl-
man. “Junk bonds fueled a lot of deals
that weren’t really reasonable and that
was because their expectations for suc-
cess in turning around stations were just
not reasonable. The kind of buyers who
came in in the last five years were highly
leveraged and that’s why we didn’t see a
lot of high cash flow sales last year, be-
cause those buyers needed the stations
cash flow to meet debt.”

Mahlman also felt that 1987 was a
learning year for buyers. ‘“The crash
made a lot of people pause and start
looking at the personnel rather than the
deal itself,” says Mahlman. ‘‘Now they
are realizing that they have to put great-
er emphasis on the individual rather than
the multiple.”

Mahlman says the first quarter of 1988
will be strong. “Lots of marginal sta-
tions will be on the market from pressure
in their financial institutions to sell,”
says Mahlman. While those stations will
be sold, Mahlman says there are plenty
of lenders ready to finance new acquisi-
tions. ‘‘Bankers and lenders see a good,
stable business in radio, unlike televi-
sion which has tremendous competition
from cable and other new programing
sources. Radio presents an opportunity
unlike any other media. You and I can
afford radio, the business is in the 10,000
smaller markets and those businesses
are available.”

H.B. LaRue & Co.

H.B. LaRue & Co. held the record for a
radio station sale for many years with the
sale of KJOI-FM Los Angeles for $43.7 mil-
lion. The firm is headed by Ben LaRue
and has offices in New York and Atlanta
in addition to LaRue’s base of operations
in Los Angeles. LaRue, a broker for 23
years, has seen many sides of the broad-
cast business. He’s been a station owner,
general manager of KTVR(TV) Denver
[now KWGN(TV)] and general sales manag-
er of wINS(AM) New York.

In LaRue’s New York office are Leon
Van Bellingham (a former special pro-
ject coordinator for NBC’s Today show
for 15 years and vice president for cor-
porate development for Cablecom Gen-
eral), and Michael Bergner (an attorney
recently graduated from Tulane, who
specializes in tax law). In Atlanta is Hal
Gore, who has experience in both broad-
cast and cable ownership. And assisting
LaRue in Los Angeles is company vice
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president, Joy Thomas, who has been
with the firm for 13 years.

LaRue has traditionally concentrated
on larger sales and reports more than
$100 million in sales for this fiscal year.
He finds that 1987 has been slow, but
that sales have picked up for him in the
last two months, with two sales valued
at more than $50 million closing this
month.

Although he intends not to slow up on
large sales, LaRue says he is in the proc-
ess of increasing his sales staff to handle
the $3 million-$6 million range of sales.
‘““We stayed with larger sales in the past,
but we need to expand our base,” says
LaRue. He intends to hire two new bro-
kers in the coming vear, one for a new
office in the Midwest and another asso-
ciate in his Los Angeles office. Part of
the reason for the expansion is LaRue’s
expectation that 1988 will be an “excel-
lent’” year. ““There will be many more
new stations coming on the market next
year,”” says LaRue, ‘‘especially net-
work affiliated VHF’s. As anyone who
owns a network affiliate knows, network
viewing levels are down, with people
watching cable and VCR’s. Next year
will be a smart time to go ahead with the
sale of a network affiliated station.”’

One area of grousing by many brokers
is the advent of the Wall Street auction
method to sell a station. For LaRue, the
arrival of Wall Street is another opportu-
nity for innovation. ‘“While the Wall
Street firms want to get involved with
TV group sales and top-10 market TV's,
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=== Analysts, Inc.
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they have little interest in individual sta-
tion sales, so they are not competing
with us,” said LaRue, adding that “‘in
the sales that they do get involved with,
we have found a perfect opportunity for
cooperation. We work with the Wall
Street firms, bringing the buyers we
know to a sale and having them work out
the financial arrangements they are
adept at. They are anxious to do the
deals.”

Media Venture Partners

There tends to be a lot of churn among
players in the brokerage industry, as
brokers leave old firms to form new
ones. One firm that has faced a some-
what painful birth is Media Venture
Partners, comprising four former Chap-
man Associates and a new associate.
The four are being sued by Chapman,
and although they have managed to keep
their doors open, the lawsuit has left
some hurt feelings on both sides. Hurt
feelings aside, MVP expects to an-
nounce its first sale within the next sev-
eral weeks.

The four former Chapman associates
are Charlie Giddens, Elliot Evers, Ran-
dy Jeffrey and Brian Cobb. The newest
associate is Ray Schonbak, an 18-year
broadcast management veteran with
Metromedia. Schonbak will join Brian
Cobb in handling TV acquisitions for the
firm. Cobb worked in management at
TV stations in Denver and Nashville be-
fore becoming a broker. The two will
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concentrate on TV sales nationally in the
$5 million-320 million range. Elliot
Evers works out of San Francisco and
concentrates on the West Coast on radio
and syndication transactions. Evers is
an attorney who worked with Jason
Shrinsky in Washington before becom-
ing a broker. Randy Jeffrey, a former
station owner in Winter Haven, Fla., is
based in Orlando and handles radio
sales, generally in the South. Charlie
Giddens was formerly an executive vice
president with First Media before enter-
ing the brokerage business, and will han-
dle radio sales in the $3 million-plus
range.

For 1987, Jeffrey says, ““It was an av-
erage year in many regards and would
have finished much higher if it hadn’t
been for ‘black Monday,” ”” he says,
““We saw some reevaluation of prices by
buyers and sellers, and by lending insti-
tutions, but we still saw some record
prices in places that surprised people.”
Evers agrees, **"1987 was off compared
to '86,” he says, ‘it was good but not
great. Lenders are still nervous, but it’s
still a good market.”” Evers pointed to
the increasing effect of the general utili-
ties exemption window to increase sales
in the coming year. Giddens also feels
that 1987 has been slower ‘‘since the
summer’’ but that 1988 will be an active
year. ‘‘People who bought optimistically
in the past are going to have to be more
realistic,”” says Giddens. He feels that
lenders are going to be more careful in
lending money to buyers, “They will be
looking for buyers with proven track re-
cords,” he says. Jeffrey says, “we saw
turnarounds and start-ups selling much
slower in 1987 and we will follow
through with the trend in 1988. There
will be some very nice deals in 1988, he
says, ‘‘stations with more positive cash
flows.”

Frank Kalil & Co.

Tucson, Ariz.-based Frank Kalil has
been in business on his own since 1982
after seven years with Chicago-based
R.C. Crisler & Co. and five years with
former Crisler associate Bill Richter, in
their firm of Kalil & Richter. Before en-
tering the brokerage industry, Kalil has
done stints as an air personality, pro-
gram director,-manager and owner, not
to mention several years as a profession-
al comedian who was, at one time, of-
fered his own network show.

With Kalil are Kelly Callan, a broker
for three years who comes from a finan-
cial background and worked with Inter-
tel, a private phone company, Richard
Beesemeyer, a former vice president of
affiliate relations with ABC, who has
been with Kalil for two years and his
son, Fred, a graduate of the University
of Arizona. Kalil recently hired Dick
Paye, former vice president and chief
operations officer for Surrey Broadcast-
ing.

Kalil reports a good year in 1987, but
expressed concern about several deals
that ‘‘didn’t quite come together.” Said
Kalil: “‘the uncertainty about the stock



market made people conservative. Cor-
porate buyers have been developing a
wait and see attitude.”” That attitude has
carried over to individual buyers, said
Kalil, who are having difficulty being as
aggressive as they would like because
lenders have been cautious.

Kalil remains optimistic about next
year: ‘1988 will be a phenomenal year,”’
said Kalil. ‘‘Broadcasting has always
been a safe harbor from recession,”’ said
Kalil, “*and there will be a lot of activity
on the positive side from people seeking
broadcasting as a safe harbor and a lot of
activity on the negative side from non-
breadcasters who got into broadcasting
because of its historical growth. A lot of
deals were done on paper last year from
people guessing on future growth. When
their guess was wrong, the deals wound
up dying.” Kalil stressed that he did not
want to sound too negative, ‘‘but there
are a number of people cut there, who, if
they could get back to even, would jump
at the chance.

Kalil is one broker who has strong
opinions on the recent transfer tax
movements. ‘‘What’s wrong with traf-
ficking,”” asks Kalil, *‘if an owner can
bring a station to its maximum value?
Water seeks its own level and the prod-
uct will generate the kind of return it
deserves.”

Wertheim Schroeder & Co.

One of the more dramatic entries in bro-
kerage has been made by Gary Stevens
of Wertheim Schroeder & Co. Stevens
reports more than $600 million in sales
for his firm since its inception two years
ago. Working as a one-man shop within
Wertheim Schroeder, Stevens has used
his experience as president of Double-
day Broadcasting, which he left in 1985,
to put together some of the largest deals
of the year.

“My years at Doubleday and working
for a firm like Wertheim Schroeder have
enabled me to have immediate legitima-
cy in mergers and acquisitions. 1 know
the people, and they understand that |
know every nuance of the business,”
says Stevens. ‘‘I ran a station group and
a big one, and my clients know that.”’

Stevens thinks Wall Street firms are
filling a necessary place. *‘As the trans-
actions get larger, you want the more
traditional organizations to handle the
deals,”” says Stevens. As for the com-
plaints about Wall Street from brokers,
Stevens says, ‘‘the guys who didn’t get
the business want to bitch about Wall
Street competition.’’

Stevens sees a quiet market for the
rest of the year. ““The crash threw a
scare into everyone,” he says, “‘and it’s
been more difficult to do a stretch deal
since the end of 1986. Stick sales and
marginal deals are in a lot of trouble.”
But he sees a big year coming in 1988, in
part because of the difficulties of this
year. ‘A lot of over-leveraged guys will
be coming back next year; it will be
busy, but the prices will be moderat-

ing,”” says Stevens. ‘I think the big
news will be a return to seller financing;
sellers will be more flexible in what they
are willing to take back, rather than risk-
ing a highly leveraged deal. There’s less
risk of equity loss that way.”

Kozacko-Horton Co.

The Kozacko-Horton Co. is a new name
for one of the older brokerage firms. It
was founded in 1985 as the successor to
the Keith Horton Co. Keith Horton, a
New York broadcaster who began bro-
kering for Chapman & Associates in
Minneapolis in 1967, still retains the title
of chairman, but was bought out by his
partner, Dick Kozacko. Horton says he
sold his share to relieve himself of the
strain of managing the company and now
concentrates on sales, which he says al-
ways received his first attention.

Kozacko describes himself as a frus-
trated nonbroadcaster from a financial
background. He wrote his master’s the-
sis on radio networks. He began his ca-
reer in financial planning at Ford Motor
Co., and later moved to 3M where he
worked in market research and acquisi-
tions.

Describing itself as a regional broker,
the company generally concentrates on
sales in the Northeast, but has begun an
expansion program on the East Coast,
and now has an office in Portland, Me.,
in addition to its home office in Elmira,
N.Y. It is opening an office in Washing-
ton to handle the middle Atlantic and the
Southeast. The Portland office is run by
Melvin L. Stone, the firm’s vice presi-
dent, who comes from a diversified
background in station ownershipandisa
past president of the Maine Radio and
Television Broadcasters Association
and the New England Press Association.
The Washington office is headed by
Bruce Kanner, a former vice president
and sales manager for UPL.

Kozacko reports that his firm, like
many others, is off from its 1986 totals,
but has about $5 million in sales in eight
closings this year, He says the market is
tight at the moment, but he expects the
second quarter of 1988 to be good. Much
of that optimism, Kozacko says, comes

from the strong economic picture in the
Northeast. ‘“There is continued, strong
interest here,”’ says Kozacko, ‘‘unlike
the weakening we see in the traditional
sunbelt properties, The Northeast has
remained vital, while much of the South
and the oil belt in particular has suf-
fered.”

Frank Boyle & Co.

One of the many firms that has opened
its doors recently, Frank Boyle & Co.,
comes with a solid background in the
broadcast industry. Headed by Frank
Boyle, chairman of Eastman Radio (re-
cently sold to NBC) for 25 years, Boyle
comes with an in-depth understanding of
the industry and a card file of contacts
that is the envy of many brokers. After
retiring from Eastman, Boyle began
business in 1985 and says his company is
one of the few firms that handles radio,
TV and cable in the same shop. Though
cautioning that the firm is still waiting
for closings on two deals, he estimates
that he will do about $35 million in busi-
ness in 1987.

Boyle says that there is good news on
the horizon for transactions, ‘*More sta-
tions and systems are coming on line
now,” he says, explaining that things
have been slow for the last part of 1987.
“There were a lot of properties for sale
with high, unrealistic values,” says
Boyle, ‘““‘and buyers were held back by
caution on the part of lenders.” Addi-
tionally, Boyle says that confusion over
the changes in the tax laws was the
greatest cause of the slowness of last
year, and that the tax-generated sales on
1986 virtually guaranteed that 1987
would show less volume. While he ex-
pects that the first quarter of 1988 will
remain slow, in the second quarter, says
Boyle, ‘‘things will go ape; the best base
of lenders ever will make [it] a great
year.”

R.A. Marshall & Co.

R.A. Marshall & Co., based in Hilton
Head Island, S.C., is run by Bob Mar-
shall, who has a long history in the bro-
kerage industry—his father was one of
the original partners in Blackburn & Co.
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Marshall also comes into broadcasting
naturally from the other side of the table.
His family is long-time owner of
wwDM(FM) Sumter, S.C.

Joining Marshall is his wife, Marti,
who works with him as a broker and also
comes from a family of broadcasters,
and Gordon Rice, a former vice presi-
dent and sales manager with UPI, who
Just began with the firm last week.

Marshall stresses that they have no
particular specialization and will handle
any deal, but the company tends to work
in the Southeast, because of its back-
ground there. Marshall is an attorney
who specializes in tax law and has writ-
ten articles on the new tax law changes
and their effects on broadcasters. That
vantage leads Marshall to his main ob-
jective in selling a station, ‘‘we try to
find the highest and best price for a sta-
tion,”’ said Marshall. The point, he said,
is to get sellers to ''maximize the dollars
they put in the bank, not just a high
price. You may get big dollars, but if you
can’t collect it, or it takes a long time, or
it gets eaten up in taxes, 1 question the
value of the sale.”

For Marshall, “this year has been
steady. Compared to 1986 it’s been
slow.” But he considers this a ‘‘more
normal year. 1988 may look more like
86 than ’87,” he says. “‘We’ll have to
wait and see.”

Norman Fischer & Associates

Austin, Tex.-based Norman Fischer &

Associates Inc. opened its doors in 1974,
specializing in sales in the Southwest
and Texas in particular. A long-time
broadcaster who began his career at
wwDC(AM) Washington as an account
executive in 1954, Fischer has owned
stations from San Antonieo, Tex., to Bal-
timore and ran a station group in the
Southwest. In 1967 he joined Art Holt,
forming Holt-Fischer Associates and
started his own firm seven years later.
Associated with Fischer are Bill Prikryl,
a long-time broker who operated his own
firm from 1978 to 1985; Fischer’s son,
Terrill Fischer, a graduate of the Univer-
sity of Texas who gained his experience
with Lotus Communications, and Mel
Kassenoff, a former vice president and
principal with Tischner Media, who han-
dles TV sales.

“Each year we've increased our
sales,” says Fischer, *‘and this year has
been good.”’ Fischer reports close to $30
million in sales this year. His firm spe-
cializes in small to medium sales with
occasional large ones.

Fischer says that the Southwest has
been hard hit because of shrinking oil
dollars. ““It’s been kind of tough, but
we've been selling,” says Fischer.
**Now we're seeing a trend back to the
Southwest, and the economy is improv-
ing.”” Fischer says that Houston, Dallas
and Austin are good markets, but many
people overpaid for stations a few years
ago, banking on continued growth in
their markets. Those buyers got hurt
when growth ceased. “Things are get-
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ting back to normal,” says Fischer,
‘‘and buyers are a lot more sophisticated
in what they look for. They are using
research to determine the viability of the
market, checking the niche they can fill
in the market and making sure of their
facilities. There are more sophisticated
tools for a buyer to use.”

Donald K. Clark Inc.

In business since 1982, Tampa. Fla.-
based Donald K. Clark Inc., i1s a one-
family shop headed by Don Clark. A for-
mer broadcaster with 18 years experi-
ence as a station manager with
Rounsaville Radio, Clark owned WEZY-
AM-FM Cocoa Beach, Fla. from 1977 to
1981. After selling his stations. Clark got
his start in station brokering when he
worked unofficially with Bob Mahlman
for about a year. With Clark at his firm is
his wife, Ann, who is vice president and
associate.

Clark reports that his firm has in-
creased its sales every year it has been in
business, and that this year will sell
about $13 million worth of stations in
seven transactions, chiefly radio.

Clark says that his company only does
transactions—'‘no appraisals, no con-
sulting, just brokering”’—although he
will help a buyer in any way he can. In
fact, in helping buyers make their acqui-
sitions, he has often placed new manag-
ers and other station personnel through
his contacts in the industry. He has be-
come so well known for finding staff for
newly purchased stations he now re-
ceives unsolicited offers from station
managers looking for work.

Clark says the strength of his firm is
that it has a relatively small client list
and works directly with each buyer. The
small list is sufficient, Clark says. be-
cause of the type of clients he draws-
—**more groups than individuals”’—and
the repeat business he gets. **We like to
work with people we know,” says
Clark.

As for the future, Clark says the end of
1987 has been slow, but 1988 promises to
be a big year for the company: **1t will be
anew world in 1988."

The William A. Exline Co.

The William A. Exline Co. was started
in 1972 by Bill Exline after the break-up
of the Hamilton-Landis firm. Exline was
a station owner with experience as gen-
eral manager of KIRO-Tv Seattle and
sales manager of KRON-TV San Francis-
co. Joining him in 1982, was Andy Mc-
Clure, a former vice president and sales
manager for Schaefer C-Tec Broadcast
Group. The firm's office in San Rafael,
Calif., specializes in small-to-medium
markets on the West Coast.

The firm had a good year in 1987, says
McClure. “‘We had fewer sales but big-
ger properties, so we’re happy.” Mc-
Clure says the company had $22 million-
$23 million in sales last year selling 13
radio stations and one TV. While sales
were fairly flat, McClure says the firm



has alot of inventory in the ““$750,000 to
$1-million range’ but buyers tend to be
retreating from the smaller and medium
markets, ‘““‘We are finding less ‘in-law’
money, the $200,000 to $300,000 that a
small buyer can put together for a down
payment on a station,” says McClure.
“The [stock market] crash had an influ-
ence and there is less investment be-
cause of more cautious attitudes on the
part of lenders, There is kind of a wait-
and-see attitude,’” he says,

Although The Exline Co. has been
successful with smaller properties, Mc-
Clure is concerned that buyers, sellers
and other brokers have pigeon-holed
them. “Smaller markets are generally
underrepresented and a lot of brokers
don't want to handle them, so we wind
up with many referrals,” he says.
“Sometimes that hurts because buyers
and sellers don’t think we handle larger
sales. We do. We have a good grasp of
the entire area.””’

Richard A. Foreman & Associates

Greenwich, Conn.-based Richard A.
Foreman & Associates is one of the
newer firms. 1t is headed by Dick Fore-
man, an ABC vice president for radio
from 1978 to 1981. Foreman has also
worked in the corporate offices of Harte-
Hanks and General Electric, and left
ABC in 1981 to start his own consulting
firm on radio product, advising, among
others, Harte-Hanks, GE and ABC. He
moved to station brokerage in 1985,
where he found his radio contacts and
consulting experience valuable,

Foreman reports that 1987 has been a
slower year for him, with $23 million in
sales, down from last year’s $30 million.
“We didn’t have the tax [motivated]
deals in 1987, unlike the tons of deals we
had in 1986,” says Foreman. And the
quantity of deals last year has also
proved a disincentive for sales this year,
he says. *‘People who bought in 1986 are
sitting back now, building their asset val-
ues,”” he says. *“They aren’t ready to sell
yet, and some owners have relaxed be-
cause the market crash has not affected
them as badly as they originally
thought,'” But he believes that in 1988
sales will return to normal. ““The first
quarter will be slow because a great deal
of uncertainty will remain in the market
after Black Monday,”’ he says, adding
that *‘the middle to late part of next year
will be good, but it won’t match 1986."

Foreman also boasts another ABC
alumnus, Dick Kozak, former vice pres-
ident of affiliate relations. Kozack con-
centrates on television, while Foreman
handles radio. Foreman says his firm's
concentration is on major growth prop-
erties ‘“with an upside for the buyer.”
The firm’s target clients are $1 million-
plus radio properties and television sta-
tions over $10 million,

Henry Ansbacher Holdings Ltd.
The London-based Henry Ansbacher

Holdings Ltd., a merchant bank that of-
fers financial services ranging from ship
brokerage to public financing to public
offerings, operates a Park Avenue sub-
sidiary, Henry Ansbacher Inc., dedicat-
ed to mergers and acquisitions in broad-
casting, cable and other media. The New
York office is headed by director, Chris
Shaw, and managing directors Hylton
Phillipson and Matti Prima. In its history
the firm has brokered over $1 billion in
all media properties and nearly $150 mil-
lion in broadcast sales, but it keeps a low
profile and advertises its participation in

few deals,

Prima defines the firm as a compre-
hensive, full service ‘‘boutique,” han-
dling only media properties. Prima, &
former vice president with Times Mirror
for 13 years, says the firm is not alway=s
looking for the “‘best’ deals. *‘It takes
creativity to handle the difficult cases,”
says Prima. “'At times we have worked
with everything from class C FM’s to
UHF TV’s. Our job is not to judge
whether a deal is good or bad. We've
seen them all and we’re able to handle
the tough deals.”
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Broker directory

Following is an alphabetical list of broker-
age firms with the companies' address,
phone number, personnel, branch offices
and a list of the various services offered.

American Radio Brokers Inc./SFO. 1255 Post St
Suite 625, San Francisco CA 94109. (415) 441-3377.
Chester P. Caleman, pres; Donald Dong, broker; Kath-
leen O'Donnell. off mgr. Richard Haskey, tech consul-
tant.

Americom Media Brokers Inc. 1130 Connecticut
Ave. N'W., Suite 500, Washington DC 20036. (202)
737-8000. Thomas P. Gammon, chmn; Daniel T. Gam-
mon, pres; William J. Steding, 1st VP; Timothy R. Gam-
mon, brokerage specialist; Mark Cunningham, fin ana-
lyst.

Henry Ansbacher Inc. 277 Park Ave., 47th floar, New
York NY 10172, (212) 588-5544. Christopher J.HM.
Shaw, dir; Peter R. Kent, mgng dir; Matti A. Prima,
mgng dir; Hylton M. Philipson, mgng dir; L. Mark
Stone, VP. Mergers and acquisitions, valuations &
consulting sves for publishing, communications and
other media companies.

Avpro Inc, Box 176, Kennebunk, ME 04043 (207)
985-3511. Lewis M. Marcy, pres; James M. Marcy, VP
Medla brokerage nationwide: TV, radio, newspapers,
cable.

Baugh & Associates. 7605 Vista Cedro N.E., Albu-
querque, NM B87109. (505) 821-0169. Ken Baugh,
pres/broker.

Beckerman Associates Inc. 14001 Miramar Ave.,
Madeira Beach, FL 33708, (813) 391-2824. Milton B.
Beckerman, co-owner; Bernice Beckerman, co-owner;
Jay Beckerman, assoc. Phoenixville, Pa. 19460: Box
714. (215) 935-1758. Sls mergers, acquisitions, ap-
praisals of radio, TV. newspapers & shoppers.

Bill-David Associates Inc. 2508 Fair Mount St., Colo-
rado Springs CO 80909. (303) 636-1584. Bill Martin,
pres; David Martin, assoc. Radio and TV stn broker-
age, appraisals, mgmt consultants.

Blackburn & Company Inc. 1100 Connecticul Ave
N.W., Suite 420, Washington DC 20036. (202) 331-
9270. James W. Blackburn Jr., pres; Jack V. Harvey,
Joseph M. Sitrick, Richard F. Blackburn, Tony Rizzo,
Charles H. Kurtz, Alan Tindal, Susan Byers. Atlanta
30361: 400 Colony Sqg., 1201 Peachiree Si., Suite
1006. (404) 892-4655. Jay C. Bowles, George |.
Otwell. Chicago 60601: 333 N. Michigan Ave.. Suite
2315, (312) 346-6460. Howard J. Stasen, Steven
Pruett. Wendel! W. Doss. Beverly Hills, Calif. 90212:
9465 Wiishire Bivd., Suite 518. (213) 274-8151. Roy A.
Rowan, Neil Rockoft, Greg Johnson.

Blairco Inc. Box 42513, washinglon DC 20015. (202)
364-1019. Randall H. Blair, pres. Consulting to buyers
and sellers of radio and TV properties.

Boudreau & Associates. 1025 Harker Ave.. Palo
Alto, CA 94301. (415) 326-5151. James Boudreau,
CEOQ; James R. Corcoran, sr ptnr; Susan Legare, ptnr &
rsch dir. San Francisco 94110: Bryant Sq., 2121 Bryant
St. {415) 326-5151

Frank Boyle & Co. 55 Old Field Point Rd., Greenwich,
CT 06830. (203) 869-4433. Frank Boyle, pres; Bob
Pates, sr VP radio; Jim Boyle, VP/mgr cable div; Mary
Downey, VP opns; Michael Boyle, VP/fin information
svcs Media brokerage, specializing in radio & cable.

Bill Brazzil Associates Inc. 6375 S.W. 106 St., Miami
FL 33156. (305) 662-7501. Bill Brazzil, pres. Full bro-
kerage and financial svcs.

Robert W. Breckner. 1014 N. Bundy Dr., Los Angeles
CA 90049. (213} 472-2132.

Broadcast Media Associates. 316 Californla St.
Suite 700, Reno, N 89509. (702) 789-2700. Ciifford M.
Hunter, pres. Bellevue, wash. 98009: Box 3205. (206)
643-2116. Radio/TVicable brokerage in the Western
slates.

Broadcast Properties West Inc. 13333 N.E. Bel-Red
Rd., Suite 213, Bellevue, WA 98005. (206) 641-7063.
William L. Simpson, pres. Radio and TV stn brokerage,
appraisais.

Broadcasting Unlimited/Brokers. 30 Riverfront Or.,
Manchester NH 03102 (603) 669-7900. Bruce Lyons,
pres; Robin C. Davis, VP.

Richard Burke & Co. Inc, Box 1567, 49 Locust Ave.,
New Canaan, CT 06840. (203) 972-0000. Richard E.
Burke, pres.
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Business Broker Associates. 399 Somerville Ave.,
Chattanooga, TN 37405. (615) 756-7635. C. Alfred
Dick, owner & broker; R.C. George, broker; James
Stephensan, broker. Brokers of radio, TV, cable TV &
business property. Radio stn appraisals.

The Camfield Company. Box 9797, Fort Worth TX
76107, (817) 877-5969. William J. Camfield, pres; Ken
Mindell, GPA. VP.

Carpenter & Associates. Box 21835, Little Rock, AR
72221.(501) 223-9740. Jack A. Carpenter, pres; Diane
Carpenter, sec/treas. Broadcast consultant; radio, TV
cable sls & appraisals.

Robert A. Chaisson Inc. 39 Locust Ave., New Ca-
naan, CT 06840. (203) 966-6333. Robert A. Chaisson,
pres. Brokerage of radio and TV sls and acquisitions.

S.R. Chanen & Co. Inc. 2320 United Bank Tower,
3300 N. Central Ave., Phoenix AZ 85012 (602) 234-
1411. Steven R. Chanen, CEQ; Joseph A. Romano,
chief fin off, Donald E. New, dir of aquisitions. invest-
ment banking, brokerage & financial advisory svcs for
the communications & entertainment industry

Chaney/Media Brokers. Box 101, Bedford, MA
01730. (617) 275-6285. C. Ansel Chaney, owner.

Chapman Asssociates. 2300 M St. N.W., Washington
DC 20037. (202) 822-1700. Fax: (202) 331-8634. W.N.
Cate, pres & CEQ; Ray M. Stanfield, exec VP. Atlanta
30338: 8425 Dunwoody Place. (404) 998-1100. E. L.
Pearce, Ed Shaffer, assocs. Birmingham, Mich. 48012
Box 12274, (313) 542-6747. Sharon Fisher, assoc. Dal-
las: 510 8. Waterview, Richardson, Tex. 75080 (214)
880-2807. William L. Whitley, assoc. Denver 80204:
1630 Vrain St. (303) 534-3040. David G. LaFrance,
assoc. Glen Ellyn, 111. 60137: 21 west 530 Clitton. {312)
790-0577. Bernie Kvale, assoc. Glenview Ill. 60025:
3125 Maple Leat Dr. (312) 272-4970. Burt Sherwood,
assoc. Kansas City, Mo. 64131: 10401 Holmes Rd.,
Suite 440. (816) 941-3733. Wiiliam Lochman, William
H. Lytle, assocs. Logan, Utah 84321: 605 West Haven
Dr. (B01) 753-8090. G. Gregoary Merrill, assoc. Los
Angeles: Granada Hills, Calif. 91344: 17402 Chats-
worth St., Ste. 203, (818) 366-2554. James Mergen
Ray M. Stanfield, Peter Stromquist, assocs. Nashville
37215: Box 150926. (615) 298-49€6. G. Paul Crowder,
assoc. Newton, N.J. 07860: 29 Manor Drive. (201) 579-
5232. Ronald L. Hickman, assoc. Ortando, Fla. 32811
Provencial Sqaure. 7479 Conroy Rd., Suite C. (305)
295-2672. San Francisco. 94188: Box 881323, {415)
495-3516. Washingtan 20037: 2300 M St. N.W. (202)
822-1700. Millard S. Younts, assoc.

Donald K. Clark Inc. Box 340617, Tampa, FL 33694,
(813) 949-9311. Donald K. Clark. pres; Anne Clark. VP.
Brokers for the sale & acquisitlon of radio & TV.

Communication Resources/Media Brokers. 3727
E. 31st St, Tulsa, OK 74135. {918) 743-8300. Tom
Belcher, pres. Brokerage svcs for radio, TV and cable
Tv.

Communications Brokers Inc. 1325 18th St. N.w.
Suite 103. Washington DC 20036. (202) 745-1009.
Jack Christian, pres.

Communications Capital Corp. 19 W. 44th St., New
York NY 10036. (212) 302-2282. Blair Walliser, pres;
Wade Barnes, VP; Samuel Freundel, VP.

Communications Equity Associates. 5401 W. Ken-
nedy Blvd., Suite 851, Tampa, FL 33609. (813) 877-
8844. J. Patrick Michaels Jr., chmn; James F. Acker-
man, vice-chmn; Harold D. Ewen, pres; Donald Rus-
sell st VP; Thomas Mac Crory, sr VP; Mark D. Sena, VP
mktg. Washington 20036: 1133 20th St. N.W., Suite
260. {202) 778-1400. Kent M. Phillips, sr VP; Diane
Healy Linen, sr VP; Glenn Serafin, dif radio bcst sves.
Indianapolis 46202. 1800 N. Meridian. (317) 923-
2353. James F. Ackerman, vice-chmn. Investment
banking and brokerage svcs for the communications
industry.

Communications Partners Lid. 1509 Main St., Suite
1300, Dallas TX 75201. (214) 651-9180. Eric C. Neu-
man, G. Bradford Bulkley, mgng ptnrs.

Computer Management Systems Inc. 6610 N. Sha-
deland Ave., Indianapolis IN 46220. (317) 842-1830.
John B. Gray Jr., pres; Myron Keeney, VP

Constant Communications Co. 101 Larkspur Land-
ing, Larkspur, CA 94939. (415) 461-7200. Frederic W.
Constant, pres.

F.T. Crennan, Media Investments. 1469 Bellevue
Ave., #803, Burlingame, CA 94010. (415) 342-9783.
F.T. Crennan.

R.C. Crisler & Co. 600 Vine St Suite 1708, Cincinnati
OH 45202, (513) 381-7775. Richard C. Crisler, pres;
Clyde G. Haehnle, sr VP; Larry C. Wood, VP; John D
Chapman, VP. Ithaca, N.Y. 14850: 600 Cayuga
Heights Rd. (607) 257-6283. John B. Babcock, VP.
Lincoln, Neb. 68508: NBC Center, Suite 751. (402)
475-5285. Richard W. Chapin, VP. Chicago 60611:
401 N. Michigan Ave., Suite 3140. (312) 644-6066



Ward L. Quaal, speciai nall rep. Acquisition, merger,
appraisal & financial sves to radio, TV, newspaper
cable & other media-related industries.

Craig L, Culp Radio Station Brokerage, 7206 Park-
view Ave., Falls Church, Va. 22042. (703) 573-8080.
Craig L. Culp, pres.

Daniels & Associates. 2930 E. Third Ave,, Denver CO
B0206. (303) 321-7550. Phil Hogue, pres investment
svcs; Bob Holman, sr VP; Hugh McCulloh, sr VP merg-
ers & acquisitions.

Lincoln Dellar & Co. Box 5365, Santa Barbara, CA
93152 (805) 969-6344. Lincoln Dellar. pres & owner.
Media broker.

Chartes C. Earles & Associates Inc. Route One, Box
173 Kennett, MO 63857 (314) 888-3224 or 888-3362.
Charles C. Earls, broker; Scottie Earls, assoc. Broad-
cast & cablevision property sls & appraisals.

Eden Broadcast Services Inc. Box 647, Eden, NC
27288-0647. (919) 623-3000. Gene E. Ward Sr.. pres.
Sls of best properties & cable systems, specializing In
radio stns. Sis & appraisals.

William A. Exline Inc. 4340 Redwood Hwy, Suite F-
230, San Rafael, CA 94903. (415) 479-3484. william A.
Exline, pres; Andrew P. McClure, assoc. Specializing
in sefling best properties in the 13 western states.

Fairfield Capital Inc. Box 743, Rockefeller Center
Sin., New York NY 10185, (212) 737-7923. F. Reese
Brown, pres; Charles Bensinger, VP.

First Atlantic Group Inc. 307 Kennedy Blvd., Suite
123, Maitland, FL 32751, (305) 628-9811. Don N.
Scheib, pres, Thomas Hendricks, VP.

Norman Fischer & Associates Inc. Box 5308, Aus-
tin, TX 78763. {512) 476-9457. Norman Fischer, pres;
R.W. Prikryl. assoc.

Milton Q. Ford & Assaciates Inc. 5050 Poplar Ave.
Suite 1135, Memphis TN 38157, (901) 767-7980. Mil-
ton Q. Ford, pres; Jo Ann F. Kail, VP. Media brokers for
the sale and purchase of radio and TV stns, CATV and
newspapers.

Richard A. Foreman Associates. 330 Emery Dr.
East, Stamford, CT 06902-2210. (203) 327-2800. Rich-
ard A. Foreman, pres; Richard W. Kozak, assoc; Susan
Brenner, admin asst. Specializing in radio & TV stns.

Michael Fox Auctioneers Inc. 3835 Naylors Ln., Bal-
timore MD 21208. (301) 653-4000. William Z. Fox,
Robert C. Sczepanski, best mkig coord. Auctioning of
best properties. Gammon & Ninowski Media Invest-
ments Inc. 1925 K St. N.W., Suite 306, Washington DC
20006. (202) 862-2020. Ronald J. Ninowski, pres;
James A. Gammon, exec VP; Donald R. Bussell, CPA/
VP of radio. Bala Cynwyd, Pa. 19004 Two Bala Plaza,
Suite 300. (215) 525-8767. Jack Satterfield. Overland
Park, Kan. 66213: 11914 Goddard St. (913) 681-3901

Richard Wartell. Lakewood, Co. 80215: 3062 Robb
Circle. {303) 239-6670. Al Perry. Providing confiden-
tial brokerage. investment, corporate financial and
best consulting sves exclusively to the communica:
tions industry.

Cliff Gill Enterprises Inc. Box 9956, Marina de! Rey,
CA 90295. (213) 306-6784. Cliff Gill, pres; Dave Dru-
beck, VP: Kay Sadler-Gill, bus mgr

Clitton Gardiner & Assoc. Inc. 433 Park Point Dr.
Suite 200, Golden, CO 80401. (303) 526-1458. Clifton
H. Gardiner, pres; Rex Miller, VP cable brokerage;
Gary R. Jaeckel, VP investment banking; Jerry Proctor,
best brokerage. Brokerage and financial svcs for the
best and cable TV industries.

W.John Grandy, Broadcasting Broker. 1029 Pacific
St.. San Luis Obispo. CA 93401. (805) 541-1900. W
John Grandy. pres; Dale Cowle, assoc. Rancho Mi-
rage, Calif. 92260: 90 Magdelena Dr. (619) 324 8451.
Dale Cowle, assoc. Brokers of radic and TV stns, cable
appraisers, consultants.

Charles Greene Associates. 1117 Perimeter Center
West, Suite E-319, Atlanta GA 30338. (404) 568-9577.
Charles L. Greene, pres; Jeffrey C. Miller, VP; Michael
F. Smith, VP. Cable TV brokerage, appraisals & financ-
ing.

W.B. Grimes & Co. 7811 Montrose Rd., Potomac. MD
20854, (301) 340-9654. Larry Grimes, gen mgr. Confi-
dential negotiations for the sale and acquisition of
publishing and best properties

Wilt Gunzendorfer & Associates. 2210 Hastings Dr.

Beimont, CA 94002. {415) 593-9865. wilt Gunzen-
dorfer, owner & mgr; Natalie Gunzendorfer. asst mgr.
Margret Haney of Graham-Haney. 555 John Muir
Dr., B 510, San Francisco CA 94132 (415) 334-6664.
Margaret Haney, pres. Media brokerage & consulling.
Dan Hayslett & Associates Inc. 10509 Berry Knoll
Dr.. Dallas TX 75230. (214} 691-2076. Mary B. Hays-
lett, pres

The Ted Hepburn Co. Box 42401, Cincinnati OH

45242 (513) 791-8730. Ted Hepburn, pres; Todd Hep-
burn, VP. Palm Beach, Fla. 33480: 325 Garden Rd.
{305) 863-8995. Ted Hepburn, pres. Radio, TV & cable
brokerage: tax consultation through association with
Grant Thornton CPAs.

R, Miller Hicks & Co. 1011 West 11th St., Austin, TX
78703. (512) 477-9696. R. Miller Hicks, pres; C. Brun-
ner Smith, controller.

Mel Hodell Media Broker Inc¢. Box 2277, MontcClair,
CA 91763. (714) 626-6440. Mel Hodell, pres. Sis of
newspapers & best.

Hogan-Feldmann Inc. Box 146, Encino, CA 91426
(818) 986-3201. Arthur B. Hogan, pres & treas; Jack
Feldmann, VP. Brokering of TV stns. radio stns & cable
systems. Appraisals.

Holt Brokerage Group. Suite 205, Westgate Mall
Bethlehem. PA 18017. (215) 865-3775. Gordon A
Holt, exec VP/chief operating off; Christine E. Borger,
exec VP/chief fin off: Mark O'Brien, assoc; KarenTas-
sady. business mgr; Roxana Sanjines, mgr/corporate
into systems. Winchester, Va. 22601: One Tower Park,
Route 9, Box 34. (703) 662-0123. Arthur H. Holt, pres;
Carlton Holt, assoc; Donna L. Holt, client svcs. Falls
Church, va. 22042: 7809 Freehollow Dr. (703) 698-
8824. Gary E. Kirtley, assoc; Linda C. Kirtley, asst,
client sves. Pensacola, Fia. 32501: 2070 North Palafox
St. (904) 438-8508. John M. Caso, assoc; Mary T. Ra-
dakovits, mgr corporate admin; Kimberly R. Caso, cli-
ent svcs. Holt Brokerage Group s a full svc communi-
cations company, offering brokerage, technical svcs,
consultation, analysis and appraisals. Affiliated wih
Holt Appraisals Group, Holt Technical Services.

Hudson Investment Corp, 1150 17th St. NW., No.
1104, Washington DC 20036. (202) 296-8995. Edward
R. McKenna, VP.

Jamar Company. 110 Wild Basin Rd.. Suite 245, Aus-
tin, TX 78746. (512) 327-9570 or 327-9730. William W.
Jamar, pres. Media brokerage, consulting and ap-
praisals.

Johnson Communications Properties Inc., 4780
Regents Walk, Minneapolis, Minn. 55331. Jerry John-
son, pres.

Kalil & Co. Inc. 3438 N. Country Club, Tucson, AZ

85716. (602) 795-1050. Frank C. Kalil, pres; Kelly F
Callan, VP; Fredrick W. Kalil, VP; Richard L. Beese-

meyer, VP, Dick Paye, VP. Medla brokerage firm deal-
ing in radio. TV and cabie.

Lester Kamin & Co. 6100 Corporate Dr., Suite 500,
Houston TX 77036. (713) 777-2552. Lester Kamin,
pres; Hazel Arnold, VP. Services include Tn-house ap-
praisals, financial sves & consulting.

Kelley Associates Inc, 2419 Eimwood Circle North,
Wichita Falls, TX 76308. (817} 692-7722. Boyd Kelley,
broker.

Philip L. Kelser & Associates. 133 East 64th St., New
York NY 10021. (212) 988-2266. Philip L. Kelser, par-
ner.

Kepper, Tupper & Company Inc. 300 Knightsbridge
Pkwy. Suite 360. Lincolnshire. IL 60069. (312) 634-
9258. William L. Kepper, pres; John B. Tupper, VP.
Ridgefield. Conn. 06877: 31 Bailey Ave.. Suite 6. (203)
431-3366. John Tupper, VP. Communications broker-
age.

Kozacko-Horton Co. Box 948, 350 W. Church St
Eimira, NY 14902, (607) 733-7138. Keith W. Horton,
chmn; Richard L. Kozacko, pres & CEO; John C.
Clancy, assoc. Portland, Me. 04101: 638 Congress St.
(207) 774-6561. Melvin L. Stone, VP. Brokers in the
sale of radio and TV sins, specializing in East Coast
properties.

H.B. LaRue, Media Brokers. 9701 Wilshire Blvd.
Suite 700, Beverly Hills CA 90212, (213) 275-9266.
Hugh Ben LaRue, pres: Harold W. Gore, VP, Joy Thom-
as, sec-treas. New York 10021: 500 E. 77th St., No.
1909. (212) 288-0737. Hugh Ben LaRue, pres. Atlanta
300076: 11285 Elkins Rd.. Suite J-8. (404) 442-5711
Media brokerage: TV, radio and CATV. Appraisals and
feasibllity studies.

Joe M. Leonard Jr. & Associates Inc. Box 222,
Gainesville, TX 76240 (817) 665-4076. Joe M. Leonard
Jr., pres. Brokerage. appraisals, consulting.

Maury Long & Associates. 5100 Dorset Ave., Chevy
Chase, MD 20815. (301) 652-6999. Maury Long, pres:
JM. Long, VP & sec.

The Mahiman Co. One Stone Pl Bronxville, NY
10708. (914) 779-7003. Robert O. Mahiman, pres;
Nancy D. Mahiman, sec-treas; Bob Biernacki, VP
Josh Mayberry, VP; Lou Fast, VP, western office. Palm
Desent, Calif. 92260: 73-981 Highway 111. (619) 341-
0855. Brokers specializing in the sale of major and

are pleased to announce that
veteran Oklahoma broadcaster

HAS BECOME ASSOCIATED AS
Vice President representing
them in the Southwest for
brokering & appraising.

Phone: 918-687-1620 Okla. oftice

314-888.3224 Mo. ottice {

TOM BELCHER

President

e RADIO STATIONS
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Communication Resources Unlimited, Inc.
3727 E. 31st STREET

TULSA, OKLAHOMA 74135
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medium market radio stns.

Jack Maloney Inc., Media Broker. 28 Shore Dr.,
Huntington, NY 11743, (516) 549-2656. Jack Maloney,
pres. Provides fast confidential service td buyers and
sellers in the radio and TV business.

R.A. Marshall & Comgany. 800 Main St., Hilton Head
island, SC 29928. (803) 681-5252. Robert A. (Bob)
Marshall, pres; Martha A. (Marti) Marshall, VP; Linda
R. Ferguson, VP mkig; Sarah B. Tillman, office admin-
istrator. Media investment analysis and brokerage
sves to small and large investors.

James A. Martin Assoclates. 66 E. State St., Suite
1000, Columbus, OH 43215, (614) 689-9747. James
Martin, pres; A.M. Martin, chief fin off. Dublin, Chio
43017: Box 798. (614) 889-2659. Newspaper, bcstg &
communication_acquisition, divestiture, financing &
appraisal in U.S., Canada & U.K.

Reggie Martin & Associates Inc. Box 2967, Stuart,
FL 33494, (305) 286-8342. Reggie Martin, pres. Locust
Hill, va. 23092: Box G-61. (804) 758-4214. Ron Jones,
assoc.

W. Edward McClenahan & Assoclates. 100 Tally Ho
Dr., Charlottesville, VA 22901, (804) 977-4096. W. Ed-
ward McClenahan, pres.

The McDermott Group. 1640 Washington Blvd., Se-
attle, WA 98101. (206) 622-03424. William V. May,
best specialist.

R.E. Meador & Assoclates, Media Brokers. Box 36,
Lexington, MO 64067. (816) 259-2544. Ralph E. Mea-
dor, pres; Randy E. Meador, sec. Kansas City, Mo.:
(818) 455-0001. Acquisitions, sls, market studies &
appraisal svcs in Central and Mid-west states.

Media Acquisitions Inc. Box 1586, De Land, FL
32721. (904) 589-2205. Robert E. Brown, pres. Cleve-
land, Tenn. 37311: 3880 Westview Dr. N.E. (615) 476-
1321. Jack L. Hoskins, VP. Brokers/consultants.

Medla Counselors Inc./Consolidated Communica-
tions Network In¢. Box 72254, Las Vegas NV 89170.
(702) 876-1686. Robert D. Hanna, pres. Brokerage,
mgt consulting.

Media Mark Corp. Box 1739, 208 Buena Vista Rd.,
Hot Springs, AR 71902. (501) 525-4600. Bob Gipson,
pres

Media Properties inc. 115 Retiro Way, San Francisco
CA 94123. (415) 563-4411. John F. Hardesty, pres.

Media Saies Inc. Box 4463, Lynchburg, VA 24502.
(804) 239-0400 or (800) 556-4040. Victor C. Bosiger,
pres; C. Wayne Campbell, exec VP. Brokerage (radio,
TV, cable} engrg, consulting

Millar Company Inc. 1705 S. 8th St., Fort Pierce, FL
34950. (305) 466-5086. Hudson C. Millar Jr., pres;
Gregory B. Millar, VP; Helen V. Millar, sec/treas. Ra-
dio-TV mortgage, real estate & business brokers.

Mitchell and Assoclates. Box 1065, Shreveport, LA
71163. (318) 868-5409, 869-1301. John Mitchell, pres,
Joe Miot, mgr. Best brokers, appraisers, consultants.

The Montcaim Corporation. 371 Norton Bldg, 801
Second Ave., Seattle WA 98104. (206) 622-6236. Ger-
ald B. Dennon, pres. Media brokerage and financing.

George Moore & Associates Inc. 12900 Preston Rd.,
Suite 1040, Dallas TX 75230. (214) 661-8970. W.
James Moore, pres; David Garland, VP. Houston
77057. 2767 Briargrove D-649. (713) 784-0238. Dave
Garland, VP

Mountaln States Broadcast Properties Inc. 600
Marble St., Broomfield, CO 80020, (303) 466-3851.
Mrs. Henry S. Broughall, pres. Boise, |daho 83702:
2300 Hillway Drive. (208) 344-0947. John H. Runkle

Jr., assoc. Thermopolis, Wyo. 82443: Box 591. (307)
864-2119. Bruce Long, assoc.

National Medla Brokers Inc. Box 4275, 4851 Fort
Ave., Lynchburg, VA 24502. (804) 239-3502. Barry W.
Bosiger, broker.

Donn G. Nelson & Assoclates. 1550 Rimpau, Suite
176, Corona, CA 91720. Don G. Nelson, pres.

New England Media Inc. 8 Driscoll Dr., St. Albans,
VT 05478, (802) 524-2133. Robert |. Kimel, pres.
Mansfield Center, Conn. 06250: 99 Highland Rd. (203)
456-1111. Mike Rice, VP. Calais, Me. D4619: Box 353.
(506) 529-3847. Bill Mockbee, assoc.

New York Securities Co. Inc. 2 Rocaton Rd., Darien,
CT 06820. (203) 655-7488. F. Kenneth Melis, chmn of
the bd.

O'Grady & Associates. Drawer D, Goshen, NY
10924. (914) 294-9515. James F. O'Grady Jr. Rich-
mond, Va. 23235: Box 35224, (804) 745-1004. Richard
D. Lyttle.

Donald A. Perry Assoclates Inc. Summerville Plan-
tation, Box 857, Gloucester, VA 23061. (804) 877-
4367. Donald A. Perry, pres; W. Kelvin Bowles, VP;
Patricia Gibbs, VP; Brinton Belyer, engrg.

Doyle A. Peterson & Assoclates. 17304 N. Preston
Rd. Suite 800, Dominion Plaza, Dallas TX 75252. (214)
733-6847, eve.(214) 248-3940. Doyle A. Peterson,
owner. Specializing in radio best stns & related svgs.

John L. Plerce. Box 863, Florence, KY 41042, (608)
727-8323. John L. Pierce, pres; John C. Roberson, VP,
Doug Henson, assoc. Radio and’ TV properties and
appraisals, specializing in confidential sis.

Radioactivity Inc. 3954 Peachtree Rd. N.E., Suite
201, Atlanta. GA 30319. (404) 266-1977. Dain Schult,
pres. Appraisais, mkt evaluations, specializing in
mktg small mkt, stand-alone AMs.

Radio’s Rellable Resources. Box 5865, Philadel-
phia PA 19128-0865. (215) 849-3997. F.O. Pease, gen
mgr; A.E. Pease, off mgr; J.K. Sperling, assoc.

Stan Raymond & Assoclates Inc. 1795 Peachtree
Rd. N.E., Suite 220, Atlanta GA 30309. (404) 897-1418.
Stan Raymond, pres; Nick Imbornone, VP. Longboat
Key, Fla. 34228: Box 8231. (813) 383-9404. Stan Ray-
mond, pres. Media brokers, appraisers and consul-
tants.

Regenhold Auction Consultants Inc. 611 S. Myrtle
Ave., Suite B, Clearwater, FL 34616. (813) 461-1666.
Rickey H. Regenhold, pres. Radio stn auctions.

Gerald D. Rellly Assoclates. 12 Taconic Road,
Greenwich, CT 06830. (203) 622-0599. Gerald D. Reil-
ly, pres & owner.

Resource Development Systems inc. 1258
Chartwell Carriage Way N., East Lansing, M| 46823.
(517) 332-7788. Peter M. Fox, pres; David J. Fox, bcst
mgr.

Cecil L. Richards inc. 7700 Leesburg Pike, Suite 408,
Falls Church, VA 22043. (703) 821-2552. Cecil L. Rich-
ards, pres; Bruce A. Houston, assoc. Northfield, Ili.
60093: 540 Frontage Rd., Suite 320. (312) 441-7200.
Lee M. Hague. assoc. Media brokerage firm.

Riley Representatives. 14330 Midway Rd., Dallas TX
75244. (214) 788-1630. Jack Riley.

Ray H. Rosenblum, Media Broker. Box 578, Greens-
burg, PA 15601. (412) 836-0399. Ray H. Rosenblum,
pres. Broker, consultant, appraiser for radio and TV
stns concentrating on Pa., Ohio, W.V. and Md.

Robert W. Rounsaville and Assocs. 3104 E. Sha-
dowlawn Ave. N.E., Atlanta GA 30305. (404) 261-3000,

EDWIN TORNBERG

& COMPANY, INC.

For The Purchase And Sale Of
Radio And TV Stations ® CATV ¢ Appraisers

P.0. Box 55298 Washington, D.C. 20011

Negotiators

(202)291-8700
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(800) 531-1500, (800) 328-3500. Robert W. Rouhsa-
ville, pres; Mary B. Bush, exec VP.

J.A, Ryman Co. 131 Yorktown, Dallas 75208. (214)
455-1400. John A. Ryman, pres.

Robert Sawyer. Drawer AA, Gulfport, MS 39502,

Willlam B. Schutz Jr. 123 8. Broadway, Irvington, NY
10533. (914) 591-6136.

Barry Sherman & Assoclates. 1828 L St. N.W., Suite
300, Washington DC 20036. (202) 429-0658. Barry
Sherman, pres; Muriel Levin, VP; H. Walter Westman,
assoc. Grosse Paint Woods, Mich. 48236: 20721 Vir-
ginia Ln. (313) 881-5432. H. Walter Westman, assoc.
Brokers/negotiators for purchase/sale of TV, radio, ca-
ble; provide financial svcs including equity, debt,
mezzanine, appraisals.

Gordon Sherman and Assoclates Inc. 2000 W.
Glades Rd., Suite 206, Boca Raton, FL 33431. (305)
395-7003. Gordon Sherman, pres; Alan E. Sherman,
VP. Dallas 75225: Preston Commons East. 8115 Pres-
{?g Rd., Suite 500. (214) 696-6000. Alan E. Sherman,

Burt Sherwood Inc. 3125 Maple Leaf Dr., Glenview,
IL 60025. (312) 272-4970. Burt Sherwood, pres. Media
brokerage, appraisals, and consulting.

Robert Sawyer. Drawer AA, Gulfport, MS 39502,

Silierman-Magee Communications Management
Corp. 150 E. 58th St., New York NY 10155, (212) 980-
4455, Robert F.X. Sillerman, chmn; William J. Magee,
pres; Howard J. Tytel, sec. Hartford, Conn, 06103: One
Corporate Center, Suite 1500. (203) 249-7228. William
J. Magee, pres.

Barry Skidelsky, Esq. 132 E. 45th St., New York NY
10017. (212) 370-0130. Barry Skidelsky, atty/consul-
tant.

Skdar Communlcations Inc¢. 100 Park Ave., 5th FLoor,
New York NY 10017. (212) 370-0077. Rick Sklar, pres.

Southwestern Medla Associates. Box 64670, Lub-
bock, TX 79464. (806) 797-1221. Bob Clark, owner:
Loyd Senn, assoc. General media brokers, appraisers
and consultants for radio and CATV. Farm best consul-
tants.

Howard E. Stark. 575 Madison Ave., 10th Fl., New
York NY 10022. (212) 355-0405. Howard E. Stark, pres.
Media broker - mergers and acquisitions in the com-
munications fietd.

John D. Stebbins Co, Box 30, Lake Forest, IL 60045.
(312) 234-4534. John D. Stebbins, pres.

Wiiliam T. Stubblefield Co. Inc. Box TV, Casanova,
VA 22017. (703) 788-4101. Barbara D. Stubblefield.

Thoben-VanHuss & Associates Inc. One Virginia
Ave., Suite 400, Indianapolis IN 46204, (317) 636-
1016. Phillip M. Thobén, pres; William K. VanHuss,
chmn; William R. Rice, VP.

Pat Thompson Co, 5613 D.T.C. Parkway, Suite 700,
Englewood, CO 80111, (303) 779-0880. Pat Thomp-
son, pres. Full svc communications brokerage firm.

The Thorburn Company. 410 Sandalwood Dr., Atlan-
ta GA 30338. (404) 998-1080. Bob Thorburn, pres;
Martha Thorburn, assoc. Brokerage, consulting, ap-
praisals & financing.

Edwin Tornberg & Co. Inc. Box 55298, Washington
DC 20011. (202) 291-8700. Edwin Tornberg, pres. Ne-
gotiators for purchase and sale of radio and TV stns
and cable systems; appraisers, financial advisors and
mgmt consultants.

Vondeil & Co. Box 18930, 3500 WNCB Plaza, Char-
lotte, NC 28218. (704) 364-4600. John H. Vondell Jr.,
owner; John A. Buning, assoc.

Walker Media Inc. Box 1845, Holmes Beach, FL
34218. (813) 294-1348. E.L. Hurlbut, pres; John F.
Hurlbut, VP-broker. Appraisal, asset evaiyations, mar-
ket feasibility studies for radio, TV, cable, print & allied
businesses.

J.N. Wells & Co. Inc. 210 W. 22nd St., Suite 125, Oak
Brook, IL 60521. (312) 572-0901. Joe N. Wells, pres;
Charles C. Wells, exec VP, Swede Swenson, VP/as-
SOC.

The Whittle Agency. 8304 Druids Lane, Raleigh, NC
27612. (919) 848-3586. Gary L. Whittle, pres.
Wilkins and Associates. Box 1714, Spartanburg, SC
29304. (803) 585-1849. Bob Wilkins, owner.

Gary Willson Broadcast Consultants. 2 Corte del
Bayo, Larkspur, CA 94939. (415) 924-3588. Gary E.
Willson, pres.

Wood & Co. Inc¢. Box 40653, Cincinnati OH 45240,
(513) 851-7070. Larry C. Wood.

Ronald A. Wooding & Associates, Media Brokers.
8701 South Kimbark Ave., Chicago IL 60619. (312)
374-9644. Ronald A. Wooding, pres. Specializing in
tax certificate sls and aquisitions.



First there was
the game show.

Then there was
the court show.

Now it s
American Heartline.

A bold new
programming concept

for Fall 1988

A rare and compelling television experence that will invoive,
inspire and challenge the emotions of its viewers.
This half-hour strip is designed to play in access, early fringe or daytime
Call MCA TV today for a pilot screening of this very special series.

Produced by Emmy and Academy Award winner, Arnold Shapiro.

AMERIGAN HEAHTI.INE

Advertlser 5upported programmnnq from

Station clearances: (212) 605-2786 (818) 777-5816/Advertiser Sales: (212) 605-2720 (312) 337-1100

© 1987 MCA TV. All rights reserved.
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PROGRAMING o —————— e —
N (OPC) Orlon Pictures ..... 10 12 8 172 2 2352 16 181
O (MOVE) Peregrine Entertain. 1 34 1 78 - 178 -0666 -58 4
N (PLA) Playboy Ent........ 1 14 11 118 1/8 0112 .7 105
O (QVCN) QVC Network. . ... 6 34 7 = 14  -0357 44
O (RVCC) Reeves Commun. . 5 18 5 38 - 14 -—-04865 512 64
O {RPICA) Republic Pic. ‘A'.. 4 5/8 4 34 - 18 -0263 51 18
O {RPICB) Republic Pic. ‘B’ . 6 14 6 172 - 174 -0384 44 4
A (RHI) Robert Haimi ....... 1 12 t 58 - 18 -07.69 6 33
O (SMN!) Sat. Music Net..... 3 3 12 - 2 -1a428 -75 26
O (TRSP) Tri-Star Pictures. .. 9 34 1t 38 - 158 -1428 117 300
N (WCl) Warner........ cee. 24 7B 27 18 - 214 -0829 15 3111
0 (WWTV) Western World TV 5/16 38 - 116 -16.66 1
0 (WONE) Westwood One. .. 15 3/4 15 34 00.00 21 185
AL T A T CERVICE e e 5
O (BSIM) Burnup & Sims.... 7 34 8B 18 - 38 -0461 15 123
O (CVSI) Compact Video .... 2 14 2 1i/4 0000 -1 14
N (CQ) Comsat ............ 26 26 38 - 88 -0142 -10 476
N (FCB) Focte Cone & B.... 40 314 40 172 1/4 00.61 12 169
O (GREY) Grey Advertising.. 94 3/4 93 1 34 0188 14 114
Q (108X)10B communications 7 34 7 314 1077 A 31
N (IPG) Interpublic Group ... 29 28 58 38 0131 14 644
A (MOV) Movielab.......... 6 34 6 34 00.00 1
0 (0GIL) Ogilvy Group...... 23 18 23 114 - 158 -0053 12 319
O (OMCM) Omnicom Group.. 15 3/4 17 - 114 -07.35 -T1 386
O (SACHY) Saatchi & Saatchi 20 58 19 1 58 0855 1" 3.005
Q (TLMT) Telemation........ 1 34 1 34 00.00 7 8
A (TPQO) TEMPO Enterprises. 6 34 6 78 - 78 -0181 22 38
A (UNV) Unite! Video ....... 8 38 8 58 - 74 -028% 12 18

T T O e e L e —

A (ATN) Acton Corp......... 14
A (ACN) American Cable, ... 43
O (ATCMA)Amer. TV& Comm. 19
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N (CNT) Centel Corp........ 36
O (CCCOA) Century Commun. 12
O (CMCSA) Comcast ....... 20
O {ESSXA) Essex Commun. . 16
A (FAL)FalconCable Systems 15
0 (JOIN) Jones Intercable . .. 8
T (MHP.Q)Maclean Hunter'X’. 18
O (RCCAA) Rogers Cable A.. 21
O (TCAT) TCA Cable TV..... 23
0 (TCOMA) Tele-Commun.... 19
N (TL) Time Inc. ........... 73
0 (UACI) United Art. Commun. 19
N (UCT) United Cable Tv.... 20
N (VIA) viacom ............ 14
N (WU) Western Union...... 2
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N (MMM) 3M............... 58 34
O (AMCI) AM Communications 7116
N (ARV) Arvin Industries.... 15 172
Q (CCBL) ¢-Cor Electronics . 4 5/8
O (CATV) Cable TV Indus.... 1 172
A (CEC)Cetec............. 4 34
N {CHY) Chyron............ 4

A {CXC) CMX Corp. ........ 1 18
A (COH) Cohu............. 6

N (EK) Eastman Kodak ..... 45 34
N (GAL) Gen. Instrument.... 26 1/8
N (GE) General Electric..... 41 58
O (GETE) Geotel Inc. ....... 34
N (HRS) Harris Corp. ....... 24 38
0 (MCDY) Microdyne ....... 3 18
N (MOT) Motorcla.......... 42 1/8
N (QAK) Qak Industries .. ... 1

A (PPI) Pico Products ...... 3 12
N (SFA) Sci-Atianta. . .. 10 378
N (SNE) Sony Corp. ... 36 /4
N (TEK) Tektronix ..... 24 14
O (TLCR) Telecrafter. ....... 3

N (VAR) Vearian Assoc....... 19 12
N (WX) Westinghouse. . .. 44 /4
N (ZE) Zenith.............. 13 78
Standard & Poor's 400. ... 266.76
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T-Toronto, A-American, N-N.Y., 0-OTC. Bid prices and common A slock used unless
otherwise noted. "0 in P/E ratio is deficit. P/E ratios are based on earnings per share

for the previous 12 months as published by Standard & Poor's or as obtained by
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Journalismea

Brokaw’s big week

NBC News anchor kept busy with
his ‘Conversation With Gorbachev’
and presidential candidate ‘debate’

This week, the focus of the world’s me-
dia attention is on Reagan and Gorba-
chev and their summit in Washington.
Last week, America’s attention was on
NBC-—and more specifically on its an-
chor, Tom Brokaw. Seldom, if ever, has
a network news operation or its anchor
had two such prime time evenings as
Monday and Tuesday.

On Monday (Nov. 30), the network
ran Brokaw’s hour-long ‘‘conversa-
tion"—as NBC culled it—with the Sovi-
et Union's general secretary, Mikhail
Gorbachev, the first one-on-one talk he
has had with an American television
journalist. On Tuesday, the network ran
the two-hour presidential ‘‘debate” in
which the 12 principal Democratic and
Republican presidential candidates par-
ticipated and which Brokaw moderated.
It marked the first time a network had
corralled all 12 for exposure on the same
program, and the first time in the current
campaign the candidates had enguged in
a ‘‘debate’ on a commercial network.

It may also have been the first time
ever a network anchor had had an op-
portunity to show his stuff on two suc-
cesssive nights on prime-time specials.

The NBC audiences were less than
overwhelming. A Conversation with
Mikhail S. Gorbachev registered a 9.9
rating and a 15% share of audience,
which translates into about 22 million
viewers. NBC’s regular programing in
the 8-9 p.m. slot generally does better,
as did the competition on ABC (World’s
Greatest Stuntman) and CBS (Kate
and Allieand Frank’s Place). The sto-
ry was the same with America’s Fu-
ture: A Presidential Debate. It
achieved an average over the two hours
of a 9/15, or an audience of 18" millien
viewers. Again, its regular programing
normally does much better—as did the
competition last week on ABC (Moon-
lighting and thirtysomething) and on
CBS (Jake and the Fatman and The
Law and Harry McGraw).

Stll, NBC executives were pleased.
The short-term loss in audience, they
felt, was made up for in a long-term gain
in prestige. ‘‘The value of the exposure
for NBC News and Brokaw,’” said one
NBC spokesman ‘*was incalcutable.”

o

Indeed, NBC was not only breaking
news, it was making it. The Gorbachev

‘“conversation,’’ broadcast a week be-
fore the summlt was extensively cov-
ered in the print press. And the ‘‘de-

Gorbachev

bate,” in the Eisenhower Theater of
Washington’s Kennedy Center, attract-
ed more than 130 journalists, print and
broadcast, including reporters and cam-
eramen from the other networks. Most
had been following the 12 candidates.
They crowded into rooms in the center
that had been transformed into press
centers, and watched the event on tele-
vision, like the viewers at home.

Inthe ‘‘conversation’’ that he taped in
Moscow on Saturday, Brokaw was not,
many critics agreed, a hard-hitting inter-
viewer. “NBC,”" said The New York

On stage at the debate

Times’s John Corry, ‘‘was correct in
calling the program ‘a conversation’ and
not aninterview. Aninterview, especial-
ly one with a political figure, has hints of
an adversarial proceeding.’” Gorbachev
turned aside questions he did not want to
answer with long, rambling disourses,
and gave some responses that scemed
outrageous, as in attributing the desire of
thousands of Soviet Jews to emigrate to
an American effort to stimulate a “*brain
drain.”

But the program produced at least one
piece of news—one that was reported on
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the CBS and ABC evening news shows:
Gorbachev’s acknowledgment that the
Soviets are working on their own ver-
sion of the Reagan administration's Stra-
tegic Defense Initiative—although it was
a bit of information Gorbachev volun-
teered; Brokaw had asked him a ques-
tion about Afghanistan. And the hour-
long program offered the American pub-
lic a chance, at least, to assess the
qualities of the man with whormp Presi-
dent Reagan will be negotiating this
week.

Little in the program appeared to
cause the Soviets concern—yetthe brief
snippet at the end that did may tell
Americans as much about their differ-
ences with the USSR as Gorbachev’s
answers about such matters as human
rights and Afghanistan. Soviet Televi-
sion-Radio—Gosteleradio—ran the pro-
gram in prime time on Tuesday, and ran
it virtually in fuli—but for the alteration
and editing of an exchange about Gorba-
chev’s wife, Raisa. Where, in the origi-
nal, the Soviet leader said he discussed
“‘everything” with his wife, including
matters of state, the Soviet version indi-
cated he discussed only ‘*public issues.”
In the USSR, politicians’ wives are ex-
pected to walk in the shadow of their
husband.

o
The word *‘debate’® was stretched virtu-
ally out of shape to cover the program
that was broadcast Tuesday night from
the Eisenhower Theater. Viewers did
not see candidates arguing at length op-
posing sides of one significant issue. In-

stead, they saw the six Democratic and
six Republican candidates taking half-
hour turns on the stage to discuss foreign
and then domestic affairs. And their
views were expressed in brief bites, in
response, first, to questions put to them
by Brokaw, then by opponents for their
respective parties’ nomination.

Lincoln-Douglas, it wasn't. And on
paper, the format seemed Rube Gold-
bergish in complexity. But somehow,
maost observers, including aides to the
candidates, agreed, it worked. Much of
the credit went to Brokaw. With wit and
a strong if gentle hand he kept the thing
moving at a good pace. A true orator,
like the Reverend Jesse Jackson,
seemed at a disadvantage with the lack
of oratorical elbow room, but he ob-
served the time limits with good grace.

Reporters did not lack for help in ana-
lysing the ‘“‘debate’’ and figuring out
who won. Candidates’ aides—members
of what has been dubbed ‘“‘the spin pa-
trol”’—were on hand in the press rooms
to offer their counsel. The candidates
themselves were available on the stage
of the theater after the event to answer
questions. And during the reception
with which NBC put a cap on the eve-
ning in the Kennedy Center atrium, Rob-
ert Squier, the Democratic political con-
sultant, offered observations from the
perspective of one whose business is im-
age and impact.

To him, television and the primary
process which governs the way America
chooses presidential candidates have
produced a strange child. *“Here we are

| Business decision. Financial News Network and the CBS owned-TV-station division

expect to decide this week whether to launch an FNN-produced early morning business
news program.

The go-ahead for the show, which would be syndicated to broadcasters by Viacom,
depends on how quickly the program could be ready for air and whether FNN will use
outside facilities for the production or wait until next year when it is seeking tc move from
its outgrown New York studic.

According to CBS TV Station Division Vice President Allen Shaklen, CBS initiated talks
with FNN in early October while seeking a replacement for Buena Vista’s Today’s
Business, which went off the air last spring.

Shaklen said the four CBS stations are seeking a 6 a.m. business show to lead into the
network’'s morning news schedule, which currently has CBS Morning News at 6-7 a.m.,
followed by the new This Morning at 7-9.

Despite the difficulties of other syndicated business programs, FNN Senior Vice Presi-
dent and General Manager Mike Wheeler believes FNN could succeed with the format
because of “synergies” between the new show and the five-year-old cable news service’s
existing staff and facilities.

But FNN's current studio in midtown Manhattan is too small and not properly equipped
to produce the show (FNN's graphics, for instance, are added at its Los Angeles facility).
The news service, which plans to move its Los Angeles operations in late April to that
city's new Hughes Center, had already been looking for new, larger facilities in New York
before CBS contacted it on the show, he added.

The New York studio move would not come until mid-1988, Wheeler said, but because
CBS originally hoped the show could start the first of the year and now wants it by the first
quarter, FNN is considering producing the program sconer using leased facilities in New
York.

Using outside production facilities, even temporarily, could add up to $1 million to the
budget and make the show uneconomical to produce. Said Wheeler: "We're still running
the numbers and determining whether it's a business we want to get into.

CBS's Shaklen said that while the company would continue to pursue the FNN program,
a number of other organizations have come forward with proposals to produce a similar
show for the network's stations. Network rival ABC already has a five-day-a-week, 15-
minute business segment on World News This Morning, and NBC has a 15-minute
early morning business review, Before Hours.
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in Washington, on the banks of the Poto-
mac, and the candidates were sending
signals across the country, to lowa
[which selects delegates in caucuses on
Feb. 8 and New Hampshire [which
holds its primary on Feb. 16],” he said.
“The candidates were building power.”

Brokaw’s star turn for the week did not
end at the Kennedy Center. On Thurs-
day afternoon, he,along with CBS’s Dan
Rather, ABC’s Peter Jennings and Cable
News Network’s Bernard Shaw entered
the Oval Office to tape a half-hour inter-
view with President Reagan. NBC ran
the interview at 8 p.m.

Top management jobs
in local news still
eluding women

Local television news operations have
been consuming an increasing amount of
station air time and resources. And
while the number of news managers
needed by stations has increased ac-
cordingly, the percentage of women in
news management jobs has not.

That conclusion was reached in a
study by Talentbank Ltd., of Fairfax,
Va., a national television recruiting firm,
in a study covering the last four years
and stations in the top 100 markets. But
although the percentage of women in
news management jobs—news direc-
tors, assistant news directors and execu-
tive producers, for instance—remained
fairly static, the number of women in
those jobs has increased, with the in-
crease showing up particularly in the
larper markets.

According to the study, women made
up 32% of all news managers in 1984,
when there were a total of 590 women in
those jobs. Now 631 women account for
31% of those holding news management
Jjobs in the top 100 markets. The study
also shows that 94 women were news
managers in the top 10 markets and that
88 held those jobs in markets 11 through
20. In smaller markets, 38 held those
Jjobs in markets 81 through 90, and 36 in
markets 91 through 100.

What’s more, the study indicates
there exists what the introduction refers
to as a “‘ghetto”— *‘a disproportionate”’
number of women serving as producers
of noon and weekend news programs.
The study shows 53% of the producers
of the noon newscasts are women in
1987, compared to 57% in 1984. On
weekends, women account for 47% of
producer jobs this year, compared to
49% in 1984. By contrast, womcn ac-
count for only 31% of producers of early
evening newscasts. considered stations’
“flagship” news program of the day. In
1984, women held 32% of those jobs.

The study says the existence of a
“‘ghetto’ raises the *‘disturbing possibil-
ity’" that women are more likely to be
assigned jobs as producers of news
shows least likely to generate rating
points—and, therefore, dollars in terms
of ad revenues—those at noon and on



weckends. As market size decreases,
the likelihood that the producer of the
noon news show will be a woman in-
creases. However, the number of wom-
en who produce weckend news shows
does not vary appreciably according to
market size.

The study’s introduction says ‘‘the
reasons for the findings are open to in-
terpretation and more study.’ But, it
adds, “‘the clear message is women are
not making the management strides pure
statistics would indicate they ought to be
making. What viewers see on camera
does not necessarily reflect the manage-

LX}

ment situation behind the camera. o

New ‘Morning’
dawns on CBS

Revamped version of CBS’s morning
news and entertainment show debuts,
now under control of news department

CBS television affiliates were relieved
last week when their network's news di-
vision unveiled the new CBS This
Morning, the newest entry in the battle
among morning news-and-information
programs.

The relief came when they could see
for themselves that the new program
was more like the competition on NBC
and ABC—a mix of news, features and
celebrity interviews. CBS's earlier alter-
native, the “‘entertainment-based™ The
Morning Program, was canceled ef-
fective Nov. 27, after failing to attract a
sufficient audience. That program was
produced by CBS Entertainment and
overseen by Thomas Leahy, president,
CBS Television Network.

Most observers believed that The
Morning Program failed because
viewers simply did not want the zany
and offbeat kind of humor and entertain-
ment that the show offered in the early
morning. Another disadvantage,
sources noted, was that The Morning
Programaired from7:30a.m.to%9a.m_,
starting a half-hour after NBC’s Today
and ABC’s Good Morning, America.

CBS This Morning will be different
in many respects from its predecessor.
First, it will be produced by the news
division, which controlled the time peri-
od up until January of this year, when
the entertainment division took it over.
The program will also air directly oppo-
site the competition, from 7 a.m. to 9
a.m. The program will have the **infor-
mation-based” format employed by
predecessors to The Morning Pro-
gram.

Another major difference this time
around is that This Morning and the
program it follows, the CBS Morning
News, will be more closely tied. Both
are being produced by David Corvo,
who holds the executive producer title
for both shows. Corvo, who has been
executive producer of CBS Morning
News since November [985, has re-

cruited most of the on-air feature corre-
spondents for This Morning from
Morning News, including Robert Krul-
wich and Gregg Pruitt. who both report
on business and e¢conemics, and Erin
Moriarty, consumer affairs correspon-
dent. Corvo has indicated that all of the
feature correspondents may be called
upon to do stories for both programs.

One feature correspondent has sur-
vived The Morning Program—Dr.
Robert Arnot—who will continue on the
medical news and health beat for This
Morning. The Morning Program's
weatherman, Mark McEwen, was also
retained as the weatherman for This
Morning. Hired from outside was Jim
Lampley. former ABC Sports anchor,
who will do a daily sports broadcast for
This Morning, one feature not includ-
ed in either Today or GMA.

A second hire from outside CBS is
film director Peter Bogdanovich. He is
scheduled to do a once-a-week commen-
tary on classic films, and why viewers
ought to watch them. One more on-air
commentator has yet to be hired, who
will fill the role Corvo describes as a
“critic at large.”” Announced earlier
were the show’s two anchors, Kathleen
Sullivan, formerly of ABC News, and
Harry Smith, most recently a correspon-
dent with CBS News.

At deadline, only the first two days of
ratings were available. The premiere
show (Nov. 30} pulled a 2.8/13, while the
following day’s program was down to a

2.4/12. By comparison, the first edition
of The Morning Program last January
averaged a 3.4/15, although by the end of
the first week the average had fallen to
2.3/10.

Nevertheless, affiliates were encour-
aged by what they saw of the show last
week. ‘| feel pretty good about it,”" said
Phil Jones, vice president and general
manager of KCTv(Tv) Kansas City, Mo.,
and chairman of the CBS television affil-
iates board. "*It seems geared more to-
ward what people traditionally say they
like in a morning show. Now it's a mat-
ter of allowing it time to mature.”

Said Paul Raymon, vice president
and general manager of WAGA-TV Alt-
lanta: *'1 thought it was preity good. |
think the team is very good and the
show seems more on track with what it
ought tobe.”” Whether the show will be
competitive. he added, may depend in
part on the network’s ongoing commit-
ment to the show. as well as develop-
ments at the other two networks. There
have been reports that Bryant Gumbel
is tiring of his duties on Today and may
leave the broadcast after the 1988 Sum-
mer Olympics in Seoul. At GMA Joan
Lunden has indicated she may leave
that broadcast next year to do a syndi-
cation project. A shakeup in the anchor
lineups at either program could result
in audience fall-off. which This Morn-
ing could benefit from, said Raymon.
“It could be a pretty good window of
opportunity,’” he said.
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Harte-Hanks
selling two TV’s
to Gannett for
$155 million

Divestiture related sale of

wEMY-Tv Greensboro, N.C.,

and wrmy-Tv Jacksonville, Fla.,

will give Gannett almost 10% coverage

Gannett Co. has agreed to buy two
Harte-Hanks television stations for $155
million, raising its TV station total to 10
and boosting its place in television’s top
10 group owners.

Harte-Hanks is selling the stations,
WFMY-TvV Greensboro, N.C. and WTLV-
TV Jacksonville, Fla., as part of a nearly
$500 million divestiture which includes
its seven cable television systems and
several local newspapers.

The San Antonio, Tex.-based Harte-
Hanks has said it will use the proceeds
from the sales to pay down and refinance
$700 million in debt from the 1985 lever-
aged buyout which took the media com-
pany private.

No further financial details on the ac-
quisition were released, but the compa-
nies said the deal should be completed
by the end of first quarter of 1988, after
FCC approval is granted.

Gannett Broadcasting’s Peter Kohler,
vice president of television, called 50th
ADI Greensboro, where wFMY-TV is the
number one station, and 57th ADI Jack-
sonville, both *“terrific markets.”” Koh-
ler was also optimistic Gannett could
bolster the Jacksonville station’s per-
formance—it was a distant third in last
May’s sweeps—and said Gannett sees
the market as *‘very dynamic [with]
good upside potential.”” Although Koh-
ler would not comment on the stations’
recent fiscal performance, one financial
analyst earlier this year estimated
WFMY-TV's 1986 net revenue at $14 mil-
lion, with cash flow of $5 million, and
WTLV-TV’s 1986 net revenue at $12 mil-
lion, with cash flow of $4 million.

The acquisition will increase Gannett
Broadcasting’s total U.S. penetration of
television audiences from 8.8% to nearly
9.9% (if calculated using the FCC’s 50%
UHF coverage discount), ahead of Reli-
ance Group, currently the ninth largest
TV group and behind Group W, which
covers 10.1% of U.S. audiences.

Gannett already owns an independent
in Boston, a CBS affiliate in Washing-
ton, NBC affiliates in Atlanta, Minne-
apolis-St. Paul and Phoenix and ABC
affiliates in Denver, Oklahoma City and

BottomalLine

No deal. Dun & Bradstreet Corp. has ended $500-million-plus bid for Information
Resources Inc., following Federal Trade Commission opposition to deal on antitrust
grounds. Dun & Bradstreet agreed in August to acquire Information Resources and
planned to merge it with D&B’s Nielsen marketing and media research divisions to
provide TV audience measurement services together with research in brand sales
and product marketing. However, FTC said merger “could substantiaily reduce
competition in syndicated national tracking services,” and said it would seek
federal court action to block acquisition. Deal would have provided IR's
shareholders with 8.54 million shares of D&B common stock valued at time at
approximately $572 million.

a

Dear Mr. President. Corporation for Public Broadcasting Chairman Howard Gutin
last week sent letter to White House urging President Reagan to support Senate
Commerce Committee’'s FY 1988 Budget Reconciliation proposal. Proposal
includes creation of public broadcasting trust fund supported through revenue
raised by fee imposed on commercial broadcast license transfers. Describing trust
fund as “visionary program,” Gutin said in letter: "The public broadasting system
simply cannot provide high-quality programing, which takes years to produce,
when the fate of the critical core of our funding is unknown from year to year."
o

Name change. Taft Broadcasting is now operating under name of Great American
Broadcasting, as first announced when Taft merged last month with entity
controlled by Cincinnatti-based investor Carl Lindner. Great American Broadcasting
includes TV and radio stations and program production businesses, New York-
based distribution subsidiary Worldvision Enterprises and Boston-based satellite
communications division.

D
Helping hand. National Association of Broadcasters has new television financial
monitoring system allowing stations to compare their performance with similar
stations based on type of station, ADI, region and other factors. System,
developed in consultation with Denver-based consultants Browne, Bortz &
Coddington, uses financial data collected in yearly survey by NAB and Broadcast
Financial Management Association, and produces 40-50-page report comparing
stations’ revenue, expenses, ratings and market data and offering trend analyses
and other information. Cost of service varies from $100 to $400 per report,
depending on NAB membership and number of reports ordered.

[w]

Last leg. Adams-Russell shareholders approved approximately $475-milfion sale to
Cablevision Systems at special meeting, bringing deal one step nearer to
anticipated mid-December close (BroaDcasTinG, Nov. 16). Genera! Electric Credit
Corp. is financing deal with 10-year, $285-million loan and $20 miflion in issuance
of preferred stock to GE Credit subsidiary, with Cablevision investing $40 million
in acquisition, and GE-owned Kidder, Peabody & Co. also providing $125 million
from private placement of senior subordinated notes and through revolving credit
facility.

o
More buybacks. Stock repurchases initiated by number of companies after Oct. 19
stock market crash continued in recent weeks. Viacom parent National
Amusements has bought more than 200,000 shares of two million it said it would
buy of company; Jones Intercable has purchased approximately 435,000 of its
Class A common stock and 160,000 shares of common stock; New World
Entertainment has repurchased 79,400 in its previously announced 750,000-share
stock buyback program. Also initiating buybacks are radio group Infinity
Broadcasting, Reeves Communications amd equipment manufacturer Cetec.

o

Airline advertising. National Association of Broadcasters is working to undo
language in legislation {H.R. 3051} that would require airline industry to include
series of disclaimers in advertisements. Senate and House were in conference
over measurée last week and NAB hopes to convince Congress to revise
requirement so it won't be as burdensome to broadcasters airing such ads.
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Austin, Tex.

Harte-Hanks executive vice president
and chief operating officer, Larry Frank-
lin said the company expects to come

“very close’ to its $500) million divesti-
ture target. Discussions are now being
held with a number of interested parties
on the company’s 100,000-subscriber
cable systems in Texas, Florida, Penn-
sylvania and New Jersey.

TV advertising
shows gains

in 1987

TVB tracks Jan.-Sept. revenue
at more than $16 billion, up
4.5% from same period last year

The Television Bureau of Advertising
reported last week that for the first nine
months of 1987 (ending Sept. 30) com-
bined advertising revenue for network,
national syndication and national and lo-
cal spot was up 4.5%, from $15.582 bil-
lion in the first nine months in 1986, to
$16.286 billion. For the third quarter of
1987 total television revenue was up
2.9%, from $5.162 billion during the
same quarter last year to $5.314 billion
this year. (The TVB figures are based on
Broadcast Advertiser Reports data.)

Among advertising categories in net-
work, national syndication and national
and local spot television during the first
nine months of the year, TVB said the
grealest gains were reported by “‘auto-
motive” (up 16% for the first nine
months of the year compared to 1986),
“proprietary medicines” (up 11%) and
“restaurants and drive-ins” (up 10%).
The greatest drop in a single category
was in ““soaps, cleansers and polishes™
{down 17%).

The top three categories for the first
nine months of 1987 were *“‘food and
food products™ ($1.987 billion}, “‘auto-
motive” ($1.793 billion) and ‘‘restau-
rants/drive-ins™’ ($983 million). During
the first ninc months of 1986 the top
three categories were “‘food and food
products’™ ($1.891 bilhon), *‘toiletries/
toilet goods’ ($655 million), and “auto-
motive” ($617 million).

On the network level, NBC led the
pack with $2.315 billion in sales for the
first nine months of 1987, compared 10
$2.183 for the first nine months of 1986.
After a gain of 9.6% from the first to
second quarter, NBC was up 8.3% in
advertising revenue in the third quarter
($701.7 million), according to TVB.

CBS was down 1.6% for the first nine
months, with $2.02 billion in 1987 com-
pared to $2.054 billion in 1986. CBS ad
sales fell 7.1% in the third quarter to
$546.8 million.

ABC was off 1% in the lirst nine
months of 1987 with $1.779 billion in
sales, compared to the first nine months
of 1986 when it had $1.793. For the third

quarter ABC had revenues of $528 mil-
lion according to TVB, off 9.8% com-
pared to 1986.

In comparisons of the third quarters of
1987 to 1986, no daypart was up or down
more than 6% on all three networks with
the exception of daytime (Monday-Fri-
day), which fell 21.2%, and early fringe
(Saturday and Sunday), which was up
34.9%. In comparisoens of the first nine
months of 1987 to 1986 those two catego-
ries were down 12.7% and up 14%, re-
spectively.

Local spot saw the greatest gains, Tis-
ing from $4.593 billion in the first nine
months of last year to $4.866 billion in
the first nine months of this year, a gain
of 5.9%. Local television also reported
the greatest growth in the third quarter,
growing 4.6%, from $1.624 billion last
year to $1.698 billion this year.

The largest advertisers in local televi-
sion for the first ninc months of 1987
were as last year “‘restaurants and drive-
ins”’ (3602 million, compared to $559 for
the first nine months of 1986, a rise of
8%) and **auto dealers’” (3280 million for
the first nine months of 1987 compared
to $257.8 million for the first nine
months of 1986, a gain of 9%).

The largest gains among categories for
the first nine months of the year were
among ‘‘optical services and supplies”
(up 61% to 56.7 million). “‘national
health clubs and reducing salons {up
26% to $39.5 million), and ““movies’’ (up

23% to $124.8 million).

The largest local advertisers for the
first nine months of 1987 were Pepsice
(3117 million, up 15% from the first nine
months of 1986), McDenald’s ($94 mil-
lion, the same as last year), and Pillsbury
($78 million, down 1% from last year).
The biggest single gainer among local ad-
vertisers was Southland Corp., whose
spending rose 305% from $6.7 million in
the first nine months of 1986 to $27.2
million in the first nine months of 1987.

National spot was up 4% at $4.752 bil-
lion tor the first nine months of the year,
compared to $4.57 billion during the first
nine months of 1986. For the third quar-
ter, national spot was up 2.9% from
$1.587 billion in 1986 to $1.633 billion
this year. Among the top two categories
for the first nine months, ‘‘automotive™’
rose 25% to $826 million to lead all na-
tional spot advertisers, and ‘‘food and
food products’’ was up 3% to $700.8 mil-
lion. General Motors and Procter &
Gamble were the two biggest buyers of
national spot, spending $188 million (up
30%) and $145 million (down 14%), re-
spectively.

Sales of national advertising time in
syndicated shows rose 41.9% to $552
million for the first nine months of the
year. For the third quarter, national syn-
dication was up 59.4% to $206 million.
TVB’s 1987 figures include programing
carried on Fox Broadcasting, while the
comparative 1986 figures de not. a
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Robotic cameras: cutting out the middileman

NBC will start using cameras

on ‘Nightly News’ controlled
directly from control room,
eliminating need for cameramen

NBC News executives have given the go
ahead on a project that may render the
role of the studio cameraman, and even-
tually other technical jobs, cbsolete.
The network has contracted with a Brit-
ish company to develop the broadcast-
ing industry’s first ‘‘robotic” studio
cameras. NBC Nightly News with
Tom Brokaw is the first NBC News
program scheduled to convert to the ro-
botic camera technology, next Febru-
ary. The cameras will operate automati-
cally, with the ability to rove, un-
manned, on the studic floer, responding
to remote commands from directors in a
control room. NBC gave the go-ahead
two weeks ago after prototypes passed a
final round of testing.

The robotic technology, which NBC
News will use initially with Ikegami
323P studio cameras, was developed by
London-based Evershed Power Optics.
The camera technology is based on the
same design used by the company to
build target acquisition radar mounts for
the British navy. Evershed, which won
the NBC robotic camera contract after
bidding against London-based Vinten
Lid. and TSM of Long Island, N.Y.,
also developed the camera system used
inthe U.S. Congress. Those cameras are
stationary, but respond to remote com-
mands to pan, tilt and zoom.

Evershed is shipping three of the new
robotic units to NBC this week. They
will be installed on the Nightly News
set in January and will be used to pro-
duce the program starting in February,
said Tom Wolzien, the network’s vice
president, editorial production services.

If all goes according to plan, said Wol-
zien, after Nightly News makes the
conversion, NBC News at Sunrise,
NBC News Digests and all the political
specials will follow. Those programs are
scheduled to switch to robotic cameras
by the end of the first quarter of 1988, he
said. The robotic camera project, he
said, once implemented, will more than
pay for the $7 million physical consolida-
tion of the news division now ongoing at
network headquarters in New York.
(Currently, NBC News is spread out
among several floors at 30 Rockefeller
Plaza and several other buildings in
Manhattan. The consolidation, sched-
uled for completion next summer, will
put most of the division, and all of its
major programs, in new facilities on the
third floor at 30 Rock.)

On paper, the savings in manpower

alone would appear substantial. On av-
erage, union cameramen <¢ost NBC
about $100,000 per year. Typically,
there are three cameramen per news
show. The technology won’t just affect
cameramen. Odetics Inc., Anaheim,
Callif., is supplying NBC with robotic
tape machines, which in time will elimi-

nate the need for tape machine opera-
tors.

There is no question that the automa-
tion of broadcast studio equipment will
take its toll on the ranks of broadcast
technicians represented by such unions
as the National Association of Broad-
cast Employes and Technicians. The
question yet to be answered is how se-
vere that toll will be. But executives at
the union say they understand that auto-
mation may reduce their ranks and that
there is not much they can do about it.
“We've never been against technologi-
cal changes,”” said Tom Kennedy, NA-
BET’s national network coordinator. As
Kennedy sees it, if there is no reason to
staff a piece of equipment with an opera-
tor, it won’t be done. But, he said, “‘If
they robotize the whole world and it
takes just one switch to turn it on then
we are going to be the ones throwing the
switch.”

At present. the application of robotic
technology is limited. The current tech-
nology works best in a one-set studio
situation, where there is limited move-
ment on the part of the on-air talent.
Thus, the current technology is well suit-
ed for all three network evening news-
casts. The current robot cameras do not
work as well with programs such as the
morning news shows, that have multiple
sets, said Wolzien. ‘““We don’t see any
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immediate application with the current
technology to a spontaneous program
like Today,” he said. It would be very
difficult to track all the camera shots in
multiple sets where “‘people are bounc-
g all over the place.

If the NBC project proceeds without
any major hitches, the other networks
are sure to follow and eventually, robo-
tic cameras would show up at TV sta-
tions. And it’s not just news programs
that could apply robotics. “‘Any pro-
gram with a fixed number of camera
shots in predictable locations can use
them,” Wolzien said. That would in-
clude interview and game shows, but not
dramas or sitcoms. But that could
change as the technology is refined.
““We’re opening up the door here,” he
said, ‘‘and we don’t really know how far
it can go.”

At NBC News, the robotic camera
project is part of a large-scale effort to
reshape the network news divisicn into a
more efficient operation. Wolzien said
the goal is to eliminate those jobs where
the function is to ‘‘translate” com-
mands, such as the camera operator,
who implements the commands of a di-
rector. If a director or producer can im-
plement the command at the touch of a
button, there is no need for the *‘transla-
tor.”

Wolzien describes the strategy behind
the new technology as the *‘systems ap-
proach to manpower.’’ The robotic cam-
era represents another “‘building block™
in the effort to design the 2Ist century
electronic newsroom. There are other
jobs that fit the translator definition, in-
cluding tape machine operators and
technicans who play back graphics.
“The key is the difference between
those adding creative value and those
who translate commands from the cre-
ative [staffers] to the equipment.”

Both the robotic camera and tape ma-
chine projects have been in the works
for several years. Earlier, the network
developed computer-generated graphics
for use in the 1984 elections. The next
step is to tie the news production com-
puter system with the ‘‘building
blocks’’—the robotic cameras, tape ma-
chines and graphics units. Once that is
done, which should be late next year or
early in 1989, NBC News will able to
produce a short newscast, such as a D1-
gest brief, from a computer keyboard.
After further refinement and develop-
ments, the production of full-scale news
programs from keyboards is likely.

Meanwhile, at least one other net-
work, ABC, is exploring robotic tech-
nology. CBS executives refused to dis-
cuss their plans for robotic equipment. o
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Fox-Basys pact

Fox Television Stations has signed an
agreement with Basys Inc.. New York-
based developer of broadcast newsroom
computer systems, to install systems in
five of Fox's seven stations.

Installations will begin in December
with the upgrade of an already existing
Basys system at Fox’s wrLD(Tv) Chicago,
according to Basys vice president and
general manager, Ted Valand. After an-
other upgrade at KTTV(TV) Los Angeles,
Basys will begin new installations next
January at wWNYw(v) New York. WTTGITV)
Washington, and KRV(TV) Houston will
round out the delivery schedule.

According to Basys, the system will
provide direct access capability of infor-
mation at all five stations. WNYwW(TV)'s Jo-
achim Blaunck said that Basys was cho-
sen because Fox found, it “the most prac-
tical, intelligent and dependable system
out there.”

International HDTV progress

Study Group 11 of the CCIR {Internation-
al Radio Consultative Committee), work-
ing on a world production standard for
high-definition television, met earlier this
month in Geneva and decided, among
other issues, to hold an extraordinary
meeting on HDTV progress in May 1989,

During what one attendee called “a
difficult sessicn,” the group drafted a 40-
page report on high-definition progress
over the past two years. Arguments de-
veloped between the countries support-
ing the Japanese-developed 1,125/ 60
system (the United States, Canada and
Japan), and the Eureka system {(support-
ed by European Common Market na-
tions).

Eureka is a co-venture, which is a pro-
posed wide-screen system with 1,250
scanning lines and 50 hertz. It is de-
signed to work with the European-devel-
oped MAC satellite delivery systems just
as the 1,125/80 is designed for NKH's
Muse. The Eureka group is made up of 29
European electronics companies includ-
ing N.V. Philips of the Netherlands and
CSF Thomson of France.

During the study group meeting, the
Fureka countries provided an outline of
their proposals, arguing that over the last
two years a great deal of progress had
been achieved. They argued that the
1,250/50 system should be raised to the
same status as 1,125/60 by the inclusion
of an annex to the progress report which
had been granted for 1,125/60.

But the opposing countries blocked the
Eureka request, questioning every point,
citing a lack of documentation on the sys-
tem and the absence of produced proto-
type hardware. Meanwhile, 1,125/60
had significant progress to report, with
documentation and commercial 1, 125/60
productions already completed.

Also considered by Study Group 11

was whether to hold an extraordinary
session. At the CCIR's last plenary ses-
sion in Dubrovnik, Yugoslavia, in May
1986, the group decided to make a deci-
sion by this year as to whether such a
meeting should be held before the next
plenary meeting in 1990. The Eureka
countries called for a May 1988 meeting
and volunteered to host it in Brussels. But
the U.S., Canada, Japan and Australia
argued that such a meeting would be
premature. It was decided that the meet-
ing should instead be held in May 1989.

The study group also enlarged its in-
vestigation of HDTV by creating three
new specialized subgroups. Along with
an already organized group on HDTV
satellite broadcasting. there will now be
groups on HDTV-to-film transfers, picture
evaluations and digital video standards
approaches.

Helping hand in Seoul

Equipment and personnel support for the
1988 summer Olympics in Seoul, South
Korea, will be provided by Northwest
Mcbile Television (NMT), Seattle-based
subsidiary of King Broadcasting Co.
NMT signed a contract with NBC-TV,
U.S. broadcaster of the games, to send
two 40-foot maobile TV units, a 40-foct pro-

duction trailer, two 35-foot mobile units
and two 22-foot cube vans to Seoul to
help broadcast from several venues in-
cluding the track and field stadium, the
boxing arena and the baseball field.
Nine NMT personnel will also make the
trip to Secul. According to NMT vice
president and general manager, Tim
Abhold, the approximately $1-million
contract calls for the equipment to be de-
livered to NBC in late July and returned
before Nov. 15, 1988. Personnel will trav-
el to Korea in mid-August and return af-
ter the games end on Oct. 2.

Ampex reorganizing

Two new product divisions and a new
marketing division of Ampex Corp., the
Redwoced City, Calif. -based manufactur-
er and marketer of communications elec-
tronics gear, have been announced. The
video systems division and recording
systems division will replace the former
organization which included separate
divisions for audio video systems, data
systems, U.S. sales and international
service. Videotape recorders from the
former audio-video systems division and
tape and disk data recorders from the old
data systems division will now be coordi-
nated through the recording systems di-
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vision. Heading the new division as vice
president will be Mark Sanders, formerly
general manager of the audic-video and
data systems divisions.

The video systems division will incorpo-
rate Ampex's other TV products includ-
ing editors, switchers, special effects and
graphics systems and will be headed by
vice president/division manager,
George Merrick. Donald F. Bogue, vice
president of the audio-video systems di-
visicn, will become the head of the new
marketing, sales and service division.
The sales and marketing departments of
each of the old divisions are being con-
solidated into this umbrella division. Re-
porting to Bogue will be C. Ridley Rhind,
vice president, sales, who was formerly

head of Ampex International, which was
its international marketing arm. Ampex's
two other divisions, magnetic tape and
computer products, are unaffected by
the reorganization.

All in one

Matsushita, the Japanese owner of Pana-
sonic and cother professional and con-
sumer electronics subsidiaries, has de-
veloped a video projection screen with a
built-in speaker. The 70-inch “audio flat
panel screen” (AFP-S) is designed to
work with Matsushita’s Super VHS-com-
patible TV projector for home use or as
monitors for satellite-linked teleconfer-
ences. It will sell for approximately

$2,400. According to Matsushita, AFP-S
Is the first video projection screen to in-
clude a built-in speaker. A Matsushita
spokesman said “the screen itselfis in the
diaphram of the specker” with midrange
speakers, woofers and tweeters placed
on side panels of the screen. The compa-
ny emphasized that speakers reproduce
high fidelity with especially powerful
bass response. The goal was to create a
"home theater” system, with a large
screen of the highest possible resolution
while maintaining high fidelity speakers
in a compact design. Fourteen patents
on AFP-5 are pending in Japan. Matsu-
shita plans to begin marketing it in Japan
in 1988 with U.S. introduction to come
soon atfter.

SatelliteaFootprints

Half full or half empty? Troubled West German direct broadcast
satellite, TV-Sat 1, launched by Arianespace Nov. 20, has yet to
reach final orbit, according to German Information Center's Jeorg
Merkel. And malfunctioning solar pane! that has delayed rocket
firings that are to lift satellite into geostationary orbit, he said, may
also cut bird’s five-transponder transmission capacity down to two if
it cannot be deployed (BRoapcasTInG, Nov. 30).

Judging from published reports, Merkel said, two commercial
and two noncommercial programers that had been assigned chan-
nels on satellite have begun fighting over channels in case only two
are available.

Those that lose out for TvV-Sat 1 channels may be able to secure
slots on TV-Sat 2, similar satellite owned by French government that
is set for launch by Arianespace in February.

Second of three apogee maneuvers toward geostationary orbit
was executed successfully weekend of Nov. 28, said Merkel, and
last maneuver was scheduled for last weekend (Dec. 5-6). All ma-
neuvers have been delayed because of trouble with solar panel.

Major moves. Brightstar Communications Ltd. and Washington
International Teleport (WIT) last week announced Nov. 23 close of
two-year deal with two-year option. Deal may net WIT $3 million over
four years, according to WIT President Bruce Kirschenbaum. Bill
Page, Brightstar's vice president of marketing, said first two years
would constitute around $2 million value to WIT. Beginning Jan. 1,
1987, WIT will provide Brightstar with operation, booking, domestic
traffic and uplink services in creation of full-time, two-way television
service between Washington and Europe—first such commercial
service outside Comsat gateways, said Kirschenbaum.

New year will also mean two moves for Brightstar: from Andover,
Me. (far enough east to see its single reversible channel on Intelsat
359, said Page) to Washington and new lease of two transponders
on different satellite, Intelsat 332.5 East. Satellite move will provide
double capacity and Ku-band/C-band flexibility Brightstar did not
have before.

Brightstar will use WIT to transmit its fifth consecutive Superbowl
(XX} to Europe Jan. 31 and, in February, to carry winter Olympics
segments from Calgary, Alberta, Canada, to customers in Europe
and U.S. (both transmissions will involve double-hops via Westar IV
and Intelsat 332.5).

Making room. It's getting crowded up there, but at least two satel-
lite operators are acting like good neighbors. Beginning this
Wednesday (Dec. 9), GE Americom will accommodate AT&T, GTE
Spacenet and its own cable television users by moving its Satcom
IV from 83 degrees west longitude to 82 degrees. In seven-day
operation, Satcom [V will make room for AT&T's Telstar 302 to move
from 86 to 85 degrees so that GTE Spacenet's Spacenet |II-R, sched-
uled for Arianespace launch next month, can be parked at 87 de-
grees. Subsequent three-degree space between Saicom IV and
Telstar 302 birds—which would more than satisfy FCC two-degree
spacing requirement—is motivated by desire to preclude reception
problems for cable operators without two-degree-certified TVRO
installations. AT&T began 28-day move of Telstar 302 Nov. 23,
saying gradual repositioning will be easier for customers.

Dish wishes. Billed as nonpartisan Triple-A of home dish owners,
Bellevue, Wash.-based American Home Satellite Association has
been formed to provide information and services to dish owners.
AHSA is headed by Hans Giner, former president of Luxor Corp.,
home satellite equipment provider that left the market earlier this
year.

Giner says the association will offer toll-free technical hotline for

Giner

help with installation and operation {via instructional home video
tape), lightning insurance, discount programing packages and pro-
graming guide and newsletter. Plans include association local zon-
ing regulation superfund and market research service for manufac-
turers interested in types of help sought on hotline. Association will
serve owners--projected to grow 25-30% as group—solely as indi-
viduals, offering no political, special interest activities.

Good turn. Individuals and not-for-profit organizations will be eligi-
ble for H. Rex Lee Award for Excellence in Public Service Telecom-
munications. Award, which comes with $1,000 check, will be pre-
sented annually by the Washington-based Public Service Satellite
Cansortium for use of innovative technalogy in an innovative way.
Award is named for PSSC chairman emeritus and former FCC com-
missioner. PSSC's 100-plus membership includes universities,
state educational agencies, hospitals, health care and professional
associations and PBS.

Another give-away. GE Americom, which previously distributed
free Ku-band receiving equipment to nearly 700 TV broadcast sta-
tions throughout U S . |ast week announced new program to distrib-
ute up to 100 free antennas and receivers to TV stations that have
agreed to receive programing from Cycle Sat Satellite Couriers via
GE's Satcom K-2. Winnebago Industries subsidiary Cycle Sat,
which primarily delivers television commercials in North America,
will provide piggyback Cyclecypher package with each system GE
provides. Cycle Sat is drawing up list of stations to receive dishes.
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The Board of Directors of The John Bayliss Broadcast Foundation thanks the 360 radio and
financial community executives who attended the SECOND BAYLISS MEDIA ROAST in New
York City on October 28, 1987.

We applaud the courage of Norman Wain and Robert Weiss of Metroplex Communications, who
endured a sizzling roast for the benefit of the Foundation. The monies raised will ensure that the
Bayliss Scholarship Program will continue to grow, as will the number of Bayliss Broadcasters.
We look forward to seeing you in black tie next year at the THIRD BAYLISS MEDIA ROAST,
October 26, 1988, at the Plaza Hotel in New York City.

Sincerely,

The Directors of The John Bayliss Broadcast Foundation

Alice R. Bayliss, Jim Bayliss, Barry Dickstein, Joe Hagerman,
Bayliss Broadcasting Santa Barbara, CA Hartstone & Dickstein Santa Maria, CA
JoeBayliss, Ed Christian, Jim Duncan, Jason Shrinsky, Esq.
Bayliss Broadcasting Saga Communications, Inc. Duncan Media Enterprises Kaye, Scholer Et Al
John Bayliss, Jr. Jim DeCaro, Harvey Grace,

Manteo, NC WEAZ/FM Radio, Inc. Grace Broadcasting

We also wish to thank the following distinguished roasters:

Frank Boyle Ted Hepburn Bill Sherard

Frank Boyle & Company The Ted Hepburn Company Metroplex Communications
Harvey Grace Dave Ross Jason Shrinsky, Esq.
Grace Broadcasting Metroplex Communications Kaye, Scholer Et At

The John Bayliss Broadcast Foundation is a non-profit corporation that provides
scholarships to college students embarking on a career in radio broadcasting.
For further information please write to Kit Hunter Franke, Administrator,
The John Bayliss Broadcast Foundation,

P.O. Box 221070, Carmel, CA 93922.
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FCC gives cable more time to offer A/B switches

Operators now have until Feb. 29
to divide subscriber switches
in accordance with must-carry rules

In response to a plea from the National
Cable Television Association, the FCC
has postponed the date by which cable
operators have to offer A/B (input-selec-
tor) switches to their subscribers from
this Wednesday (Dec. 10) to Feb. 29,
1988.

Under the FCC’s new must-carry
rules, cable operators are required to tell
subscribers they may need A/B switches
to receive all local broadcast signals and
to offer to install switches or supply
them with a set of instructions to those
subscribers who wish to install them
themselves. Operators may charge ex-
isting subscribers for the switches and
their installation, but not new ones.

The NCTA asked for an extension be-
cause a Nov. 19 FCC order setting
switch standards and clarifying what ca-
ble operators may and may not do in

informing subscribers and instailing the
switches does not become effective until
Jan. 28. Unless the FCC extended the
original deadlines, the NCTA said, cable
operators may have to make two mail-
ings—one before Dec. 10 and one before
Jan. 28.

The FCC was sympathetic. **We be-
lieve it would be undesirable to create a
situation where a cable operator would
be required to distribute two separate
information items within a short period
of time,”” it said in an order adopted
Nov. 25 and issued last Monday (Nov.
30). “This would be burdensome for ca-
ble operators and could lead to confu-
sion on the part of subscribers that could
serve to hinder the effectiveness of the
program for encouraging them to install
and use input selector switches,” the
commission said.

The A/B switches, simple devices that
NCTA estimates cost between $2.50 and
$4.50 each, allow cable subscribers to
switch from cable to antennas so they
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growth. Mid-size market with

strong retail sales. Attractive cash

flow multiple.
SOUTHWEST  The audience leaders in the mar- $2,750,000
AM/FM ket, this combo has taken advan-
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can pick up broadcast signals that the
cable systems may or may not carry.

In August 1986, the FCC adopted new
must-carry rules permitting most cable
systems to carry fewer local broadcast

Reach recap

The following is a list of the audience
reach of broadcast stations beyond
their local ADI—in effect, a station's
viewership on cable systems beyond
its local market. The "spill out
household figures, supplied by Arbi-
tron, represent stations that receive a
net weekly circulation of 15% or
greater outside of their home market.
The figures are not, however, an ex-
act count of the station's cable reach
in all cases. Some stations’ broad-
cast signals penetrate another mar-
ket's ADI, and it is virtually impossi-
ble to separate what portion of view-
ing may have been done off-air and
the portion attributable to cable sys-
tems. Stations on the VHF band, for |
instance, may reach farther into a
neighboring market than that of a
UHF. Additionally, the figures do not
separate viewing attributable to
translator stations, prominent in the
West, versus a cable system in any
given market. Those caveats notwith-
standing, the list below provides a
rough gauge of broadcast station
viewing in markets other than its own
ADI

Rank Calls TVHH Cume
1 WTBS Atlanta 12,298,000
2 WGN-TV Chicago 4,418.000
3 WWOR New York 1,834,000
4 WPIX New York 1.008.000
3 WSBK-TV Boston 725,000
6 KTTV Los Angeles 601,000
7 WTTG Washingion 592,000
8 KTLA Los Angeles 382,000
9 KTVU Qakland 490,000
10 KCOP Los Angeles 447,000
1! WKBD-TV Detroit 441,000
12 KNTV San Jose, Culif. 426,000
13 WTAE-TV Pittshurgh 297.000
14 KNBC Los Angeles 291,000
15 WTVJ Miami 264,000
16 WNYW-TV New York 261,000
17 WFLX W. Palm Beach, Fla. 251,000
18  WPTV W. Paim Beach, Fla. 248,000
19 WLVLTV Cambridge, Mass. 242,000
20  KDKA-TV Pittsburgh 241,000
21 WNEV-TV Boston 238,000
22  KGO-TV San Francisco 223,000
23  WBZ-TV Boston 223,000
24  WUAB Lorain, Ohio 218,000
25 WTAF Philadelphia 215,000




signals than they had to under the old
rules, which were found unconstitution-
al by the federal appeals court a year
earlier. To insure that cable subscribers
have access to all local broadcast sig-
nals, the FCC incorporated in its new
rules the A/B switch requirements.

In its Nov. 19 order, the FCC amend-
ed the dos-and-don’ts of the subscriber
education requirement and set stan-
dards. The FCC said cable operators in-
stalling switches in the homes of new
subscribers may advise them that they
may need grounds on their antennas to
protect against lightning. It also speci-
fied information that should be included
in the instructions for do-it-yourselfers
to guard against installations that could
cause signal leakage.

The standards require that A/B
switches afford 80 decibels of separation
between the ““A’" and ““B’’ terminals on
channels between 54 mhz and 216 mhz
and 60 db on channels between 215 mhz
and 550 mhz. The separation or ‘‘isola-
tion” standard is intended to prevent
signal leakage and interference between
the cable and off-air signals. The NCTA
had asked for a more stringent 90 db
standard.

In granting the extension, the FCC
noted that some cable operators have
already sent out A/B switch material to
subscribers. They may include further
information reflecting the Nov. 19 order
in their next planned mailing. *‘This will
allow systems to avoid a second mailing

that could be confusing to subscribers.”
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WFMY-TV Greenshoro, and
WLTV(TV) Jacksonville, Fla. E] Sold by
Harte-Hanks Communications Inc. to Gan-
nett Co. for $155 million (sec story. page
94). WFEMY-Tv is CBS aftiliate on channel 2.
with 100 kw visual. 19.5 kw aural and
antcnna 1.842 feet above average terrain.
WLTV is ABC athiiate on channel 12 with
316 kw visual, 31.6 kw aural and antenna
1.049 feet above average terrain.

KJTM-TV Pine Bluff, Ark. O Sold by TVX
Broadcast Group to Don H. Barden for $6
million, plus other considerations. Seller is
publicly owned, Virginia Beach. Va.-based
group of 12 TV’ headed by Gene Loving,
chairman. and Tim McDonald, president.
Buyer is Detroit-based cable operator, with
systems in and around Detroit. KITM-TV is

Procrastination pays. Some cable op-
erators unable to wait for the FCC's re-
sponse to the request for an extension
included A/B switch information and of-
fers in their December bills. Among
them was Hauser Communications' Me-
troCable in Arlington, Va. After explain-
ing that as a result of changes in the
FCC rules “you may not be able to re-
ceive all local television stations over
your cable system" and that an A/B
switch may be necessary to retain the
ability to receive broadcast signals off
the air, MetroCable offered to install an
A/B switch for $39.95 or to provide one
with instructions for do-it-yourselfers for
$14.95.

According to the National Cable

Television Association, the switches
shoutd cost cable operators no more
than $4.50. So why is MetroCable offer-
ing them for $14.95? According to Me-
troCable’'s John Evans, the price re-
flects the switch's costs plus handling
costs—administrative, stocking and
warehousing. "We are not trying to
make a buck on it.”
Evans does not look forward to a se-
cond mailing, but realizes he will have
to send one out prior to Feb. 29, 1988, to
include the additional instructions re-
quired by the FCC's Nov. 19 ruling. Ev-
ans’s assessment of the A/B switch re-
quirements: “A terrible burden.”

independent on channel 38 with 5,000 kw
visual, 500 kw aural and antenna 2. 008 fet
above average terrain.

KKBJ-AM-FM Bemidji, Minn. O Sold by
Bemidji Radio Inc. to CD Broadcasting
Corp. for $1,050.000. Seller is owned by
Justin Hoberg, who also owns KIKKFM)
Grand Forks and KTYN(AM} Minot. both
North Dakota. Buyer is owned by Christo-
pher T. Dahl. It also owns KLGR-AM-FM
Redwood Falls and KLIZ-AM-FM Brainerd.
both Minnesota. KKBJ is on 1360 khz with 5
kw day and 2.5 kw night. KKBJ-FM is on

N

103.7 mhz with 100 kw and antenna 460
fect above average terrain. Broker: John-
son Communications Properties Inc.

KTEO(AM)-KYSD(FM) San Angelo, Tex. J
Sold by Angelo Broadeasting Inc. to still
unnamed company headed by Kenncth R.
Camp for $1.015.000. Seller is prin-
cipally owned by O.P Bobitt. who has
no other broadcast interests. Buyer is princi-
pally owned by Camp. who also has interest
in cable system in Jonesboro. Ark. Camp is
also member of Arkansas state legislature.
KTEO is on 1340 khz full time with 1 kw.
KysD is on 93.9 mhz with 100 kw and
antenna 698 feet above average terrain.
Broker: Mitchell & Associates.

CABLE

Systems serving communities in Ala-
bama, Florida, Mississippi, North Caroli-
na, South Carolina and Tennessee U Sold
by Essex Communications to U.S. Cable
Television Group L.P. for $255 million (sec
story. BROADCASTING, Nov. 9). Seller is
publicly owned, Greenwich. Conn.-based
MSO headed by Paul L. Ficld and Dave
Pardonner. It has no other cable interests.
Buyer is new corporation headed by former
ABC exccutives, Marty Pompadur and El-
ton Rule. and Christopher Conley. It recent-
ly purchased C4 Mecdia Cable for $126 mil-
lion (BROADACSTING. Nov. 9). Essex
systems serve about 135.000 subscribers.

For other proposed and approved sales,
see “For the Record,” page 102.
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Annual Report

WIRE/WXTZ Indianapolis, IN
KBEZ FM Tulsa, OK
WIRL/WSWT Peoria, IL
KRVR FM Davenport, IA
WHKAN/WLRT Kankakee, IL
KMEZ AM/FM Dallas, TX
WAKR AM & WONE FM  Akron, OH
WONE AM & WTUE FM Dayton, OH
KLZ AM & KAZY FM Denver, CO
WROQ/WAES Charlotte, NC
WCEF FM Ripley, WV
WAMS AM Wilmington, DE
WBEE AM Chicago. IL
WRAP AM Norfolk, VA
WCSC/WXTC Charleston, SC

T\

Ted Hepburn.

11508

24 stations SOLD over the last 12 months, with a total
value of over $100 million. Every sale was for CASH.
If you want a cash buyer for your station, call Todd or

TED HIBURI
d”' ._H.:-'-":"‘-_H
Ted Hepbum Pres:dent Todd Hepbumn, Vice-President

325 Garden Rd., Palm Beach, Florida 33480 PO. Box 42401, Cincinnati, Ohio 45242
(305) 863-8995
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(513) 791-8730
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For the Recorda

As compiled by BROADCASTING, Nov. 25
through Dec. 2 and based on filings, au-
thorizations and other FCC actions.

Abbreviations; AFC—Antenna  For  Communications.
ALJ—Administrative Law Judge. ali.—alternate. ann.—
announced. ant.—antcana. aur—aural. aux.—auxiliary.
ch.—channel. CH—critical hours. chg—change. CP—con-
struction permit. D—day. DA—directional antenna, Doc—
Docket. ERP—cfiective radiated power. HAAT—height

above average terrain. H&V—horizontal and vertical
khz—kilohertz. kw—kilowatts. lic.—license. m or M—me-
ters. MEOC—maximum expected operation value. mhz—
megahertz. mi.—miles. mod—modification. N—night. pet
for recon—petition for reconsideration. PSA—presunrisc
service authority. pwr—power. RC—remote control, S-A—
Scientific- Atlanta. SH—specified hours. SL—studio loca-
tion. TL—transmitter location. trans.—transmitter. TPO—
transmitier power output. U or unl—unlimited hours. vis.—
visual. w—watts. *—noncommercial. Six groups of num-
bers at end of tacilities changes itcms refer to map coordi-
nates. 1 meter—3.28 feet.

K

Ownership Changes |

And you thought the Greyhound
was just on buses.

When you say Greyhound, most people just think buses. But did you know
that for 25 years Greyhound has been a major business finance company?

Today, Greyhound Financial helps broadcasters and cable operators
acquire and refinance their properties. Qur Communication Finance
team, lead by industry veteran Matt Breyne, offers:

* quick decision making
* loan structuring expertise
* access to a wide range of financing options

So now, when you want to buy a new property or restructure an existing
one, think Greyhound—the communications finance people.

Call Matt Breyne, Communication Finance Group, at 1-800-525-4532
(or 602-248-2808).

Greyhound Financial Co_rporation

A Greyhound Company

Applications

B WAMR(AM)-WCTQ(FM) Venice. FL (AM: BA-
L871124EA; 1320 khz; 5 kw-d; ] kw-N: FM: BAL-
H871124EB; 92.1 mhz; 3 kw; HAAT 300 fi.)—Seeks
assignment of license from Hall Communications Ine. 10
Asterisk Radio for $3 million. Seller is Norwich. CT-based
group of six AM’s and six FM’s owned by Robert Hall.
Buyer 1s owned by Fred Ingham, who also owns WTRS-
AM-FM Dunnellon and WIST(FM) Panama City, Fla. Filed
Nowv. 24,

8 WKSG(FM)} Mount Clemens, MI (BALH87!117HH;
102.7 mhz: 50 kw; HAAT: 410 ft. )—Seeks AL from lInner
City Broadcasting to Ragan Henry National Media Associ-
ates Inc. for $6.750.000. Seller is New York-based group of
four AM’s and three FM's owned by Percy Sutton. Buyer is
owned by Ragan Henry, who has interest in WXTR(FM)
Washington and recently bought KCWV(AM) Leavenworth
and KCWV(FM) Fairway. both KS. Filed Nov. 17.

§ WVLY(AM) Water Valley, MS (BALS71123EA; 1320
khz; 500 w-D)—Seeks assignment of license from Joseph
D. Lowe to Sharing The Word Of God Ministries. Inc. for
$110.000. Seller has no other broadcast interests. Buyer is
nonprofit corporation headed by Hudie C. Holifield. It has
no other broadcast interests. Filed Nov. 23.

¥ WLAF(AM) LaFolette, TN (BAL871116EC: 1450 khz;
| kw-U)—Seeks assignment of license from Campbell
County Broadcasting Corp. to Stair Company, Inc. for
$125.000. Selter is headed by J.P. Mills. president. Buver is
owned James F Stair. who also has interest in WBNT-AM-
FM Oneida, TN. Filed Nov. 16.

New Stations
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Applications

B Mditchell. IN (BPH871113ME)—Danicl L. Goens secks
102.50 nihz: 2kw: HAAT 122 . Address: RR #13, Box
650. Bedford. IN. 47421. Principal has no other broadcast
interests. Filed Nov. 13.

B Northwood. 1A (BPH871113MI)—Northwood Broad-
casting Inc. seeks 102.70 mhz; 3kw: HAAT 97 m. Address:
308 11th North Northwood, [A 50459, Principal is owned
by Marlin R. Hanson who has no other broadcast interests.
Filed Nov. 13.

B Webiser. MA (BPH871113MI)—Mid-Adantic Broad-
casting Co. seeks 98.9 mhz: 3 kw: HAAT: 100 m. Address:
27 Stone Rd.. West Millbury. MA. Principal is owned by
George M. Ragsdaie, Daniel F. Viles and Gregory T. Lano.
who have no other broadcast interests. Filed Nov. 13.

B Webster. MA (BPH871113MH)—Webster FM Radio
L.P secks 98.9 mhz: 2.2 kw: HAAT: 116 m. Address: RR
#1. Box 77. Brimfield. MA 01010. Principal is headed by
Donald T. Fizgibbons. Janice L. Fiizgibbons and Mark T.
Erickson, who have no other broadcast interests. Filed Nov.
13

B Webster. MA (BPH871113MF)—Leventy Parnership
seeks 98.9 mhz: 3 kw: HAAT: 100 m. Address: 119 Holldale
Rd.. Fairtield. CT 06430. Principal is headed by Leo P.
Carroll. Richard Ellis. John R. Leverty and Louis J. Min-
atti. who have no other broadceast interests. Filed Nov. 13.

B Webster. MA (BPHS871113MC)—Okun Broadcasting
Corp. secks 98.9 mhz; 3 kw: HAAT: 100 m. Address:
Douglas Rd., Webster, MA 01570. Principal is owned by
Alan 5. Okun. who also owns WGFP-AM. Webster, MA.
Filed Now. 13.

B Webster. MA (BPH871113MB}—WBAS Inc. seeks
98.9 mhz; 3kw: HAAT: 100 m. Address: 17 Morningside
Ln.. Lincoln. MA. 01773. Principal is owned by Kermit S.
Allen [I. who also has interest in WCRN Inc.. and is
assignee for WITQ(FM), Block Island. RI. Filed Nov. 13.

B Harwich. MA (BPED871118MA)—Cape Cod Regional
Technical H.S. seeks 90.3 mhz; 0.16kw; HAAT 38 m.



TransSales, Inc.

an affiliate of

The United Stations Companies

has acquired a beneficial equity interest in

StarGroup Communications, Inc.

The undersigned acted as financial advisor to
The United Stations Companies in this transaction.

MORGAN STANLEY & CO.

Incorporated

November 16, 1987




et o 4 T -

Address: Pleasant Lake Ave., RFD#4 Harwich, MA 02645.
Principal is owned by Joan Bentinck-Smith, Ann M. Wil-
liams, John Gray, Paul P. Sullivan, Mike Munson, Oscar W.
Doane Jr. and Carolyn G. Crowell, who have no other
broadcast interests. Filed Nov. 18.

8 Grants, NM (BPH871113MG)—Cibola Radio Partner-
ship seeks 105.50 mhz: 100kw: HAAT 400 m. Address: 709
Warren, Grants, NM 87020. Principal is Dolores Greigo-
Rodarte, has no other broadcast interests. Filed Nov. 13,

8 Caldwell, TX (BPH871113MK)—Roy E. Henderson
seeks 95.1 mhz; 3kw; HAAT 100. Address: 17000 El
Camino Real, Bldg. B, Suite 205, Houston, TX 77058.
Principal has no other broadcast interests. Filed Now 13.

8 Caldwell. TX (BPH871113MD)—Burleson Country
Broadcasting Inc. seeks 95.1 mhz; 3kw; HAAT 100. Ad-
dress: 820 North Gray, Caldwell, TX 77836. Principal is
owned by Joe D. Smith, James C. Hill, H.E. PAugh-
aupt, James R. Jones. Michael A. Kuhn, Chuck W, Mache-
mehl and William J. Nut, who have no other broadcast
interests. Filed Nov. 13,

Facilities Changes

Applications

®  CA, Lakeport, KNTI, 99.5 mhz—871116-Application
for CP 10 change antenna supporting structure height.

= IL, Anna, WRAJ-FM, 92.7 mhz—871116-Application
for CP to make changes: TL: On Bald Knob Mountain near
Alto Pass. Union Co. IL; change ERP: 0.8 kw H&V; change
HAAT: 191M H&V. 37 33 06N 89 20 46W

8 IN, Danville, WGRT-FM, 107.1 mhz—=871113- Appli-
cation for CP to make changes: ERP: 1.1 kw H&V; change
HAAT: 166 m. H&V.

m MN, St. Cloud, WJON, 1240 khz—871113-Application
for CP to make changes in amt sys; increase radiation
efficiency and correct coordinates: 45 33 36N 94 08 20W

B NM, Albuquerque, KGSW, ch. 14—871118-Applica-
tion for CP to change HAAT: 4181 FT. (1274 M); ANT:
Dielectric TFU-25G

= OR. Springfield-Eugene. KORE, 1050 khz—871120-
Application for CP to make changes in antenna system and
change TL to: 570 M East of intersection of West Prairie Rd.
131’ Beacon Dr., Springfield-Eugene, ORw44 07 48N 123 09

®  OR, Waldport, KBBM, 850 khz—871116-Mod of CP
(BP871014AG) to change TL 10: 3.62 km 82 Degree from
center of Waldport. OR. 44 26 5N 124 1 20W

®  PA, Olyphant, WWAX, 750 khz—871117-Mod of CP
(BP841224AF) 10 make changes in ant sys and change TL
to: Jefferson Township. PA in the Moosic Mountains 4 km
SE of Archbald, PA. 41 28 34N 75 29 41W

® VT, Windsor, WVPR, 89.5 mhz—871113-Application
for CP 10 change ERP: 1.78 kw (H&V).

8 TX, Conroe, KTFH, ch. 49—871119-Amendment 10
change TL: 19.3 km SE of Conroe, TX; 1.7 km N of Hwy
2090; HAAT: 361 m.; Amenna System: 367 m. AGL and
411 m. AMSL.

® VA, Norfolk, WNVZ, 104.5 mhz—871106-Application
for CP 10 make changes: TL: 183 meters E of Twin Pines
Rd. in Portsmouth City. VA; change HAAT: 150 m. H& V:
install directional antenna. 36 52 25N 76 23 54W

Actions

8 CA, Los Angeles, KZLA, 93.9 mhz—871123-Applica-
tion (BPHB71027IC) returned for CP to make changes: TL:
0.6MI SE of intersection of Chevy Chase Dr. and Linda
Vista Dr. on a bearing of N 145 degree E on Flint Peak,
Glendale, CA; change ERP: 20.35 kw H&V; change HA AT:
399 m. H&V. 34 09 48N 118 11 43W

8 CA, Pacific Grove, KOCN, 104.9 mhz—871123-Appli-
cauon (BPHB707091A) granted for CP 1o make changes:
change ERP: 0.944 kw H&V, HAAT: 559 FT. (170 M)
H&V; change main studio locarion.

8 LA, Monroe, KNLU, 88.7 mhz—871119-Application
(BPEDB60214MO) granted for CP 1o make changes: change
TL. Olin Hall NLU. Monroe, LA; ERP: 3.25 kw H&V:
HAAT: 50.6 m. H&V. 32 31 46N 92 04 13W. Application
reinstated 9-29-87. Amendment timely filed.

8 LA, New Roads, KQXL, 106.3 mhz—871119-Applica-
tion (BPH8507101X) granted for CP 10 make changes in ant
s)és and correct geographic coordinates: 30 38 06N 9] 19
12w

8 MD, Grasonville, WBEY, 103.] mhz—871123-Appli-
cation {BPH8708111IC) granted for CP to change HAAT: 100
m, H&V.

k.

8 MO, Camdenton, KAD], 1520 khz—871125-Applica-
tion (BMP870224A1) granted for Mod of CP to make
changes in antenna system (including increase in tower
height)

8 MO, Dexter, KDEX-FM. 102.3 mhz—871124-Applica-
tion (BPH8703201ID) granted for CP to make changes: TL:
2.5M1 E of Dexter on Hwy 114, Dexter. MO: change HAAT:
278" H&V 36 47 20N 89 54 28W

8 MO, Wamensburg, KCMW-FM, 90.9 mhz—871119-
Application (BPED8703161G) returned for CP 10 change
HAAT: 457.2 m. H&V.

8 NE, Ogallala, KOGA-FM, 92.7 mhz—3871123-Appli-
cation (BPH870226MH) granted for CP 10 make changes:
TL: 7.3 km S of Paxton. NE: change ERP; 100 kw H&V:
change HAAT: 245.4 m. H&V. 4] 03 50N 101 20 16W

8 NH, Concord, WIYY. 105.5 mhz—871125-Application
(BPHB612221H) dismissed for CP to make changes: ERP:
1.2]1 kw H&V, HAAT: 151.3 m, H&V (for auxiliary pur-
poses only)

8 NM, Carlsbad,, 104.1 mhz—871123-Application
(BMPHB871106IF) returned for Mod of CP to make changes:
TL: 1-1/2M1 N of City Limits of Carlsbad on Canal St:
change HAAT: 151.3 m.H&V. 32 28 16N 104 13 34W

® NM, Lordsburg, KXKK, 97.7 mhz—=871109-Applica-
tion (BMPH870330IF) dismissed for Mod of CP 1o ¢hange
ERP: 0.4 kw H&V; correct coordinates: 32 20 56N 108 42
20W

® NY, Rome, WKAL-FM, 95.9 mhz—871123-Applica-
tion (BPHB710301B) returned for CP 10 make changes:
FREQ: 96.1 MHZ (Per Docket #87-23); change TL: Pros-
pect Hill, Skyline Dr., Kirkland, Oneida Co, NY; ERP: 7.4
kw H&V; change HAAT: 183 m. H&V; change 1o Class B1.
43 02 14N 75 26 40W

8 NC, Raleigh, WYLT, 96.1 mhz—871124-Application
(BPH870206ID) granted for CP to change HAAT: 985’
H&V.

8 TN, Murfreesboro, WTMG, 96.3 mhz—871123-Appli-
cation (BPH8703091D) dismissed for CP to change ERP:
100 kw H&V, and change 10 directional antenna.

8 TX, Corpus Christi, KZFM, 95.5 mhz—871119-Appli-
cation (BMPH270828IC) granted for Mod of CP to change
directional antenna pattern.

8 TX, Port Arthur, KHYS, 98.5 mhz—871123-Applica-
tion (BPH870226MK) granted for CP to make changes: TL:
On Private Rd, 5 km E of Devers and 3.2 km N of Hwy 90,
Denvers, TX; change HAAT: 530 m. H&V. 30 03 O5N 94 31
3TW

8 UT, Sal Lake City, KCPX-FM, 98.7 mhz—871123-
Application (BPH8706301G) granted for CP to change ERP:
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40 kw H&V.

8 TX. Merkel, KFQX-FM, 102.3 mhz—871124-Applica-
tion (BPH8708171B) granted for CP to amke changes:
FREQ: 102.7 MHZ (Per Docket #86-382): change TL: 13.8
km on a bearing of 238.34 Degree True from Merkel, TX:
change HAAT: 186 m. H&V; change ERP: 100 kw H&V;
change to Class C1. 32 24 19N 100 08 17W

8 VI, Christiansted, WVIS, 106.]1 mhz—871125-Appli-
cation (BPHB61006IC) granted for CP to change ERP: 50
kw H&V and change HAAT: 287.7 m.

Actions

Commission Actions

8 FCC eliminates Carroll Doctrine and UHF impact poli-
¢y—MM Docket 87-154 (Report DC- 1051, Action in Dock-
et Case) Having concluded that the Carroll doctrine and the
related UHF impact policy no longer serve the public
interest, the FCC has decided 10 eliminate both. Thus, the
FCC will no longer consider claims of economic injury in
broadcast licensing or allotment proceedings. Action by the
Commission November 24 by Report and Policy Statement
(FCC 87-364).

8  FCC reaffirms April indecency decisions with respect to
three broadcast licensees—(Report MM-281, Mass Media
Action) Responding to Petitions for Clarification and Recon-
sideration, the FCC generally reaffirmed its April 1987
findings of indecency against three stations. Action by the
Commission November 24 by MO&O (FCC 87-365).

8  FCC to consider revocation of license for KGMC(TV),
QOklahoma City—MM Docket 87-531 (Report DC-1054,
Action in Docket Case) The FCC has ordered Seraphim
Corporation 10 show cause why its license for KGMC(TV),
Oklahoma City, OK. should not be revoked for engaging in
an unauthorized transfer of control. Action by the Commis-
sion November 24 by Order 10 Show Cause, Hearing
Designation Order and Notice of Apparent Liability (FCC
87-366).

8 FCC says systems serving detached single family dwell-
ings within planned communities are not excluded from
definition of CATV systems—(Report MM-284, Mass Me-
dia Action) Action by the Commission November 30 by
MODR&O (FCC 87-372).

8 Duluth, MN.—Granted the assignment of license of
WDIO-TV (ABC, Channel 10), Duluth, and its 100 percent
satellite, WIRT(TV) (Channel 13), Hibbing. MN, from
Channel 20, Incorporated to Hubbard Broadcasting. Inc.
(By Letter [FCC 87370] adopted November 27 by the
Commission)

Staff Actions

8 Bradenton, FL. —Designated for hearing 10 mutually
exclusive applications for a commercial TV siation on
Channel 66 at Bradenion. (MM Docketr 87-532 by Order
{DA 87-1712) adopted November 24 by the Chief, Video
Services Division, Mass Media Bureau).

8 Pear] City, Hl —Designated for hearing the applications
of Timothy Paul Woodard, Chinese Radio Service, Mamala
Bay Broadcasting, The Pleiades Group, K.A.R.E. Hawaii,
and Carmen Dwight for a new FM station on Channel 270C
(101.9 MHz) at Pearl City. (MM Docket 87-516 by Order
[DA 87-1657) adopted November 10 by the Chief, Audio
Services Division, Mass Media Bureau).

8 Sartell, MN —Designated for hearing the application of
Marlene Beecroft and Sartell Communications for a new
FM Siation on Channel 241 (96.1 MHz) a1 Sarell. (MM
Docket 87-525 by Order (DA 87-1667) adopted November
13 by the Chief, Audio Services Division).

8  Haich, NM —Designated for hearing, the applications
of Haich Broadcasting, Inc., Turquesa Enterprises, Chris-
tine G. Sanchez and Beverly R. Flotie for a new FM station
on Channel 266C (101.1 MHz) a1 Haich. (MM Docket 87-
518 by Order [DA 87-1658) adopted November 12 by the
Chief, Audio Services Division, Mass Media Bureau).

B [rondequoit, NY —Designated for hearing 10 applica-
tions for a new FM station on Channel 294A (106.7 MHz) at
Irondequoit. (MM Docket 87-517 by Order [DA 87-1656)
adopted November 12 by the Chief, Audio Services
Division).

B Syracuse, NY —Granted WSYT-TV's request to order
Aubum Cablevision, Inc. to carry WSYT-TV (Channel 68)
at Aubumn, NY. (By MO&O [DA 871619) adopted Novem-
ber 4 by the Chief, Mass Media Bureau).

8 Shallotte, NC —Affirmed dismissal of Jennings Com-
munications Corporation’s proposal to substitute Channel
283C2 (104.5 MHz) for Channel 228A (93.5 MHz) at
Shallotte. (By MO&O [DA 87-1694] adopted November 12



by the Chief. Policy and Rules Division).

| West Carrollton. OH.—Designated for hearing., 10 mu-
tually exclusive applications for a new FM station on
Channel 221A (92.1 MHz) at West Carrollton. (MM Docket
87-526 by Order [DA 871668] adopted Novenber 13 by the
Chief. Audio Services Division).

Review Board Actions

8 Fargo. ND.—Denied request by PrimeMedia Broadeast-
ing. Inc. for clarification of the dismissal of its application
by the Mass Media Bureau for a new FM station at Fargo. an
the grounds of impenmissible alien ownership. (MM Docket
87177 by Order [FCC 87R-62] adopted November 20 by the
Review Board).

ALJ Actions

8 Grifton. NC {(William S. Page. ¢t al.) FM Proceeding—
Approved settlement agreement between Columbia Wom-
ens Radio. Inc. and Campbell Radio and dismissed the
application of Campbell Radio. (By MO&O. Nov. 17 (MM
Docket 87-346).

®  Abilene. TX (Susan Lundborg and FM Abilene Limited
Partnership) FM Proceeding—Ordered issues added against
Susan Lundborg 10 detérmine facts and circumstances sur-
rounding omissions in Section | of FCC Form 301: whether
Lundborg misrepresented or concealed facts from the FCC:
whether her financial qualifications centification was false
and the impact thercof on her basic qualifications to be a
Commission licensee: whether Lundborg is financially
qualified to construct and operate the proposed facility. (By
Order. Nov. 6) (MM Docket 87-247).

® Richmond. VA (Seaboard Broadeasting Company. et
al.) FM Proceeding—By separate orders. granted motion
for summary decision by Virginia Communications Linited
Partnership and resolved the air hazard issue in its favor:
granted request by 80-90 Limited (formerly Capitol Cities
Broadcasting Company) and dismissed its application with
prejudice. (By Orders. Nov. 18 and 19) (MM Docket 87-
152).

By ALJ John M. Frysiak on dates shown:

8 Fenwick Island. DE (Key Broadeasting Corporation. et
al.} FM Proceeding—ByYy separate orders. granted request by
Ethel L. Crouse and dismissed her application with preju-
dice: granted petition by Key Broadeasting Corporation and
enlarged issues against Fenwick Island Broadeast Limited
Partnership | to determine whether Renwick Island Broad-

cast violated FCC rules by failing to timely report the
criminal Procecdings against its principal. Lester Green:
and. in light of the conviction of Green. whether Fenwick
Island Broadcast possesses the requisite qualifications 1o be
a Commission licensee. (By Order. Nov. 2. and by MO&O.
Nov. 4) (MM Docket 87-230).

By ALJ Joseph P. Gonzales on dates shown:

& Sup Valley. 1D (Donovan Burke and Wood River Public
Broadeasting. Inc.) FM Proceeding—Approved settlement
agreement and dismissed with prejudice the application of
Donovan Burke: granted the application of Woud River
Public Broadcasting for a new noncominercial educational
FM station on Channel 237A (95.3 MHz) at Sun Valley: and
terminated the Proceeding. (By MO&O. Nov. 5) (MM
Docket 87-49).

®  Bloomticld. NM (Mehl D. Tatoya. et al.) FM Proceed-
ing—Memorialized dismissal of Jose C. Olivarez's applica-
tion for [ailure to prosecute. (By Order. Nov. 4) (MM
Docket 87-340),

By ALJ Edward J. Kuhlmann on date shown:

8 Orlando. FL (B. F. 1. Timm. et al.) FM Procecding—
Granted motions for summary decisions by J & M Commu-
nications and B. F. 1. Timm and resolved the City coverage
issuc in their favor. {By MO&O. Nov. 18) (MM Docket 87-
305).

By ALJ Edward Luton on dates shown:

®  Brookings. SD and Appleton. MN (Great Plains Educa-
tional Trust and Minnesota Public Radio. Inc.) ED-FM
Proceeding—Dismissed with prejudice the application of
Great Plains Educational Trust for a new noncommercial
educational FM siation at Brookings for failure 1o prosecute:
granted the amended application of Minesota Public Radio
for a new noncommercial educational FM station on Chan-
nel 217 (91.3 MHz) st Appleton: and terminated the Pro-
ceeding. (By MO&O. Nov. 18) (MM Docket 87-368).

®  Fredericksburg. TX (Global Information Technologies.
Inc.. et al.) TV Proceeding—By separate orders. granted
motions for summary decisions by Global Information Tech-
rologies. Hal S. Widsten. and Fredericksburg Community
Television. Inc. and resolved the air hazard issues in their
favor. (By Orders. Nov. 18) (MM Ducker 87-2500.

By ALJ Walter C. Miller on dates shown:

8 Montecito. CA (LNJ Communications. et al.) FM Pro-
ceeding—Dismissed with prejudice the following applica-

tions for failure 1o prosecute: Sim Farar and Sonja Farar A
General Partnership: Joseph Edward Red Eagle Strickland:
Montecito Hispanic Community Broadeasters. Inc.: El Ca-
pitan Radio Partnership: Monteito Minuority Media, Inc.:
Hildburg L. Charles: Josephson Broadeasting. Inc.: Mark
Morris: Donald Love: and. Gwendolyn Alice Hanan. (By
MO&O. Nov. 4) (MM Docket 87-426).

& Aspen. CO {Aspen Broadeasting Network. Inc.. et al.)
FM Proceeding—Dismissed with prejudice the applications
of Aspen Skywave. Inc. and HVS Pantners for failure to
prosecute. (By MO&O. Nov. 2) (MM Docket 87-424).

®  Casey. IL (Ford EM. Inc. and Casey Broadcast Group.
Inc.} FM Proceeding— Approved settlement agreement and
dismissed with prejudice the application ol Ford EM. Inc.:
conditionally granted the application of Casey Broadeast
Group for a new FM station on Channel 282B (104.3 MHz)
at Casey: and terminated the Proceeding. (By MO&O. Nov.
5) (MM Docker 87-476).

®  Rapid City. SD (Lenn R. Pruitt. etal.} FM Proceeding—
Granted request by Lenn R. Pruitt and dismissed his applica-
tion with prejudice. (By MO&O. Nov. 17Y (MM Docket 87-
420).

By ALJ Richard L. Sippel on dates shown:

®  Ellwood. CA (Addison Broadcasting Company. Inc.. et
al.) FM Proceeding—By separate orders. granted requests
by Robert A. Benns and Roselle Radio Ltd. and dismissed
their applications with prejudice. (By Orders. Nov. 18)
(MM Docket 87-429).

& Perry. GA (RSO Broadcasting. et al.) TV Proceeding—
Memorialized dismissal with prejudice of the application of
RSO Broadcasting for failure 10 prosecute. (By Order. Nov.
10) (MM Docket 87-353).

& Upper Adingion. OH (PN Radio Company. et al.} FM
Proceeding—Dismissed with prejudice the applications ol
Upper Aclingion Broadeasting Co.: Benjamin Macwan:
Scioto Broadcasting. Lid.: Kenneth E. Harris: First Ohio
Broadeasting Corporation: Innovative Broadeasting. Inc.:
Haynes Broadcasting Group: and. American Radio Broad-
casting Network. Ine. for failure 1o prosccute. (By Order.
Nov. 3) (MM Docker 87-370).

By ALJ Joseph Stirmer on dates shown:

= Jamestown. ND (Steed Broadcasting, et al.) TV Pro-
ceeding—Approved settlement agreemenm and dismissed
with prejudice the applications ol Steed Broadeasting. Bax-

WEATHERCASTERS...meet Brrr-nard

STATE FARM

S

INSURANCE)

Brrr-nard is a penny-pinching, pipe-playing pooch who will
warn your listeners about the perils of freezing and breaking
pipes in their homes. .. and how to prevent them.

His message, in a wee bit of a Scottish brogue, is available in
two 30-second, animated video tapes (either 34 inch or 1 inch)
or on reel-to-reel audio tape with 60, 30 and 10 second bites.
(No commercial identification on either).

State Farm Insurance makes them available to you, free—
along with a how-to brochure on preventing frozen pipes that
vou may offer your listeners.

To get them, write:

Brrr-nard, Public Relations Department,
State Farm Insurance,
One State Farm Plaza,
Bloomington, Illinois 61710.
Specify audio or 3 or 1 inch video.
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ter Broadcasting Corp. , and Skyway Television, Lid.: grant-
ed the application of Red River Broadcast Corp. for a new
commercial television station at Jamestown: and terminated
the Proceeding. (By MO&O. Nov. 5} (MM Docket 87-291).

B Charleston, WV (Melvin Jones. et al.} TV Proceed-
ing—By separate orders, granted motion for summary deci-
sionby P. S. A., Inc. and resolved the air hazard issue in ts
favor; -granted motion by P §. A. and dismissed with
prejudice the applications of Melvin Jones, Mountain Vista
Television Co., Teesha Broadasting Lid., and Carl M. Fisher
for failure to prosecute; conditionally granted the applica-
ton of P. 5. A. for a new commercial UHF ieievision station
on Channel 29 at Charleston: and terminated the Proceed-
ing. (By Order and By MO&O. Nov. 5) (MM Docket 87-
373).

ExistingFM's

WEAY

WMJIW Frank & Maley, Inc_, Naticoke, PA

Call Letters
Applications
Call Sought by
NewFM's
WSKE RadioEverett, Inc., Everett, PA

woDC VirginiaBeach Educ. Broadcasting
Foundation, Virginia Beach, VA

Existing AM

KDTA KPLG DeltaRadioCo., Delta, CO

Services

KWFX KSIW-FM Fuchs Communications, Inc.
Woodward, OK
Grants
Caill Soughtby
NewAM's
KDSK EstherMatsuda Korn, DesertHot
Springs, CA
KANC AnitaL. Levine, Frazier Park, CA
‘KJRC JerryJ. Collins, South Lake Tahoe, CA
KMIY Minority Christian Radioof Colo., Grand
Junction,CO
WMLD DarrellSpann, EastPoint, GA
WMDE Michael Dee Howard, Remerton, GA
WICI IndianaCommunications, Inc., Ellets-
ville, IN
WJFU JustFormedCorp.,Zeeland, M|
KKNO Dennis.J. Klautzer, Eidon, MO
WTIJ HarvestBroadcasting, Roxbury, NH
WEF| EdwardF Perry, Jr., Easthampton, VA
NewFM's
WGPH AugustaRadioFellowship, Vidalia, GA
WGSL ChristianLifeCenterSchool, LovesPark,

FCC ON-UINE DATABASE

dataworld

Allocahon Terrain Studies
AM o FM o Ty o LPTV o ITFS
4827 Rugby Ave Suite 200
Beinesoa. MD 20814
1301) 652-8822 1-800—368-5754

®

301-731-5677

arrison

781% AnnspolitROMd Suile 411
Mratiavslle Marylang 20784

Camplets

Broesdcest Foeilily

Qesign & tnyiellonion

systems Ltd.

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base/Allocation Studies
Terrain Profiles
A Div. uf Moffei. Lurson & Johnason, ine.

703 824-5666

RAMTRONIX, INC.
Connector Supplier
to the Broadcast Industry
Kings/ITT Cannon
67 Jetryn Blvd. E.
Deer Park, N.Y. 11729

(516) 242-4700

UNUSED

CALL LETTERS
CaLL

dataworld’

1-800—368-5754

Cagntac|

¥ Talatach inc.

BROADCAST CONSULTANTS AND ENGINEERS

& FCC Appicaions ang Felo Engineenng
& Frecuency Searches ang Coordinabion
& Tower Erection and Manienance

® Facity Dewign ana Construcinn

1
KENNCTH W HOEHN
(313) 562-6873

23400 Mch ave.
Dearborn Mt 28124

MAILING LABELS

AM, FM & TV
CALL

dataworld

1-800—368-5754

comm
& Radio and Television System Design
& Transmitter and Studio Instailation
« Microwave and Satellite
Engineering and Installation

12 North Willow St.
Montclair, NJ 07642

201-746-3307

VOICE OVER, INC.
The right voice for 1”V & radio:
8 NEWS (Promotions)
® Entertainment (Promations)
] CB)MMERCIAL SPOTS
u1D’s
SAVE §, TIME, CONTACT US FIRST!
(901) 272-3468 Telex 62601560

SOFTWARE

[FM CHANNEL SEARCH]

FM Database, modem updates by B.D.S.
M3DOS - EGA-Graphics - Color

V Doug Vernier
Broadeast Consultant
1600 Picturesque Dnive
Cedur Falla, [owa 50613
319 266-7435
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WHQO CharlesJ. Saltzman, Skowhegan, ME

WMX| LeonardJames Giacone, Laurel, MS

WDRE-FM  JaradBroadcasting.Co., Inc., Garden
City, NY

wWxuUC XavierUniversity, Chillicothe, OH

WHGG AppalachianEducational Comms.
Corp.,Knoxville, TN

New TV

WJEB-TV Jacksonville Educators Broadcasting.
Inc., Jacksonville, FL

Exisiting

AM's

WDLE WPYK EarlE.Fisher,Dora, AL

WFYV WRQL Metroplex Communications,
Inc., Jacksonville, FL

WKUS WUEZ RiverCountryBroadcasting, Inc.
Santord, FL

WKGA WRJR Liberty BroadcastingCo., Zion, IL

WQKS WYKH PennyrileBroadcastingCo., Hop-
kinsville, KY

WML WBBG JacorBroadcasting. of Cleve-
landInc.. Cleveland, OH

KKRX KCCO KCCO-KRLG, Inc., Lawton, OK

WRXR WJFX GuardianCorp., Aiken, SC

WGSW WQXJ RadioGreenwood, Inc., Green-
wood, SC

KEYJ KKSL -Dynamic Broadcasting. Co., Abi-
lene, TX

KXTQ KSEL Bakeor8roadcasting, Inc., Lub-
bock, TX

KAYJ KQSA FosterCommunicationsCo.,Inc..
SanAngelo, TX

KRIA KRNN  OmniBroadcasting Corp.,San
Antonio, TX

KLGN KBLQ LoganBroadcastingCo.,Logan,
uT

WBBC WKLV Blackstone Communications,
Inc., Blackstone, VA

ExistingFM’s

KFLG KCRR GuyannCorp.,Bullhead City, AZ

KCEZ KEZD GaryKatz, Comning,CA

KCLM KFMP  PrunedaleEducational Assn., Sa-
linas, CA

WFYV-FM WFYV  MetroplexCommunications, Inc.
Atlantic Beach, FL

WRBA WVBM Royal Palm Communications,
Inc., Springfield, FL

WMKJ WWER SouthMetroBroadcasting., InC.,
Newnan, GA

WKHY WXUS U.S.Broadcasting, Inc., La-
fayette, IN

WCDK WHLB-FM  VirginiaBroadcasting Co, Vir-
ginia, MN

KLOZ KLDN CTC Communications, Inc_,El-
don,MQO

KAHR KXOQ Gerald W Hunt, PoplarBiuf, MO

KSPQ KWPM-FM  KWPM, In¢., WestPlains, MO

WMJI-FM WMJI. JacorBroadcasting. of Cleveland
Inc., Cleveland, OH

WRXR-FM  WJFX-FM GuardianCorp., Aiken,SC

WIJY WTOI Island Communications, Inc., Hit-
tonHead Island, SC

WAWL-FM  wWCSO Chattanooga State Tech'l. Com-
munityColl., SignatMtn., TN

KEYJ-FM KEYJ Dynamic Broadcasting. Co., Abi-
lene, TX

KPLV KKBH CoastalwirelessCo.,PortLa-
vaca, TX

WBBC-FM  WBBC Blackstone Communications,
Inc.,Blackstone. VA

WwWQamz WQMZ Charlottesville Broadcasting.
Corp., Charlotiesville, VA

ExistingTV’s

WYHS WDEM Channel690fHollywood, Inc.
Hollywood, FL

WLCT WLTK TV-8,Inc., Somerset, KY

‘Notes: Grantofthe callsignforwJAvassignedto Linda
Crook, Quincy, lllincishas beenset aside.



Professional

Cards

A.D. RING & ASSOCIATES, RC.

CONSULTING RADIO ENCGINEERS
Suite 500
1140 Nineteenth St. N.W.
Washington, D.C. 20036
(202) 223-6700
Member AFCCE

oo

SAIC e

ENGINEERS

CONSULTING
780" YARNWOOD COURT
SPRINGFIELD ,VA. 22153

(7031569 - 7704
MEMBER AFCCE

LOHNES & CULVER
Consuiting Radio-TV Engineers
158 15th. St., N.W. , Suite 606

Washingten , D.C. 20005
(202) 298-2722
Membea AFCCE

SInce 1844

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1018 15th St.. N.W, Suite 703

{202) 783.0111

Washington, D.C. 20005
Member APCCE

SILLIMAN AND SILLIMAN
8121 Georgia Ave. #700
Silver Spring, MD 20210

ROBERT M SILLIMAN. P.E.
(3011 589-8288

Moffet, Larson & Johnson, Inc.
Consulting Telecommunications Engineers
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Church, VA 22041

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD 20904

Q 301 3845374

THOMAS B. SILLIMAN. P.E.
(8121 853.9754 LS e Member AFCCE i
Member AFCCE Member AFCCE Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 68, International Airport

San Francisco, California, 94128

(415) 342-5200

JOHN B. HEFFELFINGER

9233 Ward Parkway. Suite 285
B16-444-7010
Kansas City. Missouri 64114

Membes aFCCE

JULES COHEN
& ASSOCIATES, PC.

Suite 400
1730 M St. NW.
Washington DC 20036
{202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

"Serviug the Broadeast Indusiry
Jor aver 30 Years”

Box 2727 Bath. Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Apphications and Field Engineering
Computerzed Frequency Surveys
3137 W. Kentucky Ave.—80218
(303) 837-1900
DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,,
& Associates, Inc.
Broadcast Engineenng Consultants
Box 220
Coidwater, Michigan 43036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y 10107
(212) 246-2850

Mullaney Engineering, Inc.
P o

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave, N.W,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers
FW HANNEL. PE
PO Box 9001 Peona. IL 61614
(309) 691-4155

Member AFCCE

STRUCTURAL SYSTEMS
TECHNCLOGY. INC.
MATTHEW J. VLISSIDES. PE.
PRESIDENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towers. Existing TFowers

Siudies. Analysis. Design Modific
Inspections. Ercction. Etc.

6867 Elm Si.. McLean, VA 22101 (763) 456-9765

Member AFCCE

C. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.O. Box 18312
Dallas, Texas 75218

{214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, P.C.
525 Woodward Ave.
Bloomfield Hills, MI 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES: INC.

Zgnsuliing £ nginners
AN FM Ty APTY LAY
eQsST OfrICt BOY 700

FOLSOM, CALIFORNIA 95630
(916) 933-5000

R.L. HOOVER

Consulting Telecommunications Engineer
11704 Seven Locks Road
Potomac. Maryland 20854

301 983-0054

Mamber AFCCE

ADVANCED BROADCAST
CONSULTANTS

APPLICATIONS,
CONSULTING &
FIELD SERVICES

2048 CROSS KEYS RD.
BERLIN, NEW JERSEY

(609) 767-7070

CLARENCE M BEVERAGE
CommMUNICATIONS TECHNOLOGIES. INC.
BROADCAST ENGINEERING CONSULTANTS
PO BOX 1130
MARLTON, N J 08053
109} 9650077

LAWRENCE L. MORTON
ASSOCIATES

21671 SUPEROR LANE
LAKE FOREST CALFORNIA 02630

TELECOUMUNKATIONS. ECHILAS.

LAWRENCE L. MORTON, RE.

AM = FM « TV
APPLICATIONS = FIELO ENGINEERING

(714) 859-6015

SELLMEYER ENGINEERING
Consulting Englneers
P.O. Box 205
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

PAUL DEAN FORD. PE.
BROADCAST ENGINEERING CONSULTANT
R.R. 12, Box 351
WEST TERRE HAUTE, INDIANA 47885
812-535-3831
Member AFCCE

WILLOUGHBY & VOSS

BROADCAST TECHNICAL CONSULTANTS
SUTE100-A
15102 JONES - MALTSBERGER
SAN ANTONIO, TEXAS 78232
{512 5251111 OR 490-2778
APPUCATIONS * FIELD SERVICES
Marnbir NAB

COURTRIGHT
ENGINEERING, INC.
ELECTRICAL AND BROADCAST

PO. BOX 2201 @ GLENDALE
ARIZONA 85311-2201
MORRIS “COURT" COURTRIGHT.

Ph D. PE.. President

Member AFCCE"  (602) 837-5213

George Jacobs
& Associates, Inc.
Consuiting Broadcast Enginesrs
Domestic & Intemational
Member AFCCE

8701 Georgis Ave.

Sulte 410 Silver Spring. MD
20910

(301) 587-8800

D.B. COMMUNICATIONS, INC.

BroadcasYRCCicellular/satellite
Telecommunications Consutants

4401 East West Highway, Suile 308
Bethesda. Maryland 20814
(Located in Washinglon, D C Area)
301) 654-0777
contact: Darrell E Bauguess

contact
BROADCASTING MAGAZINE
1705 DeSales St., N.W.
Washington, D.C. 20036
for availabilities
Phone: (202) 659-2340




§

SRR - -

Classified Advertising

See last page of Classiied Section for rales.
Closing dates. box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

Established radio-group operator seeks successiul,
bottem-line oriented general manager with top 25 market
experience as GM and proven experience in budget man-
agement, expense control, sales, and programing. Will
manage AM/FM in Midwest top 15 market and supervise
two AM/FM 1op 25 market stations. History of stable, long-
term employment a must. Submit a letter giving complete
career and salary history and current references. Re-
sponses will be kept strictly confidential. Write to Box A-
80

Radlo manager for 100,000 watt FM, 5000 watt AM and
LPTV in St. Ignace, MI. Strong in sales with experience in
radioc. Buy-in possibilities and profit sharing. 517—321-
1763

Radio station manager must be strong in sales with ex-
perience for 3kw FM station in Cadillac, Michigan.
517—321-1763.

Vice president, marketing and sales: See our display
ad. Scantland Communications.

GSM top 20 Midwest market. Major successiul nationally
respected FM owned by a top group seeks a leader that
can be a resourCe to and motivate a malure staff. This is
one of the highest billing stations in America - with no
hidden problems. Reply in strict confidence to Box B-15,

HELP WANTED SALES

Golng nowhere? Fasl growing group with big 100,000
watt FM in Albuquerque, NM has need for two experienced
sales people 1o add to present staff. We're spending big
bucks to be number one. College - 3 years outside experi-
ence minimum reguirements. Send resume with letter - sell
us! Draw against commission. perks. Get in on the ground
floor. Confidentiality respected. E.E.O. Box A-88.

The leading AM/FM combination in New York State's
fastest growing county has an immediate opening for a
qualified sales person. Excellent compensaltion package
plus bonus program, benefit package, and ongoing train-
ing program. Send resume today t0: Sandy Mittleman,
WALL/WKGL-FM, One Broadcast Plaza, Middletown, NY
10940. EOE.

Californla...KFIG AM/FM is currently seeking a profes-
sional. highly motivated salesperson with experience in
direct and agency sales. Quistanding list available. Draw
against commission. Outstanding benefits. Contact Russ
Beckmann, P.O. Box 4265, Fresno, CA 93744. 209—268-
8801. EOE M/F.

A leader in micro-computer systems for the brocadcast-
ing industry is looking for a few good sales people. Appli-
cant must be of high character and a self starter. A good
overall knowledge of broadcasting and strong sales is
required. Posilions open East, Mid-West and West. Send
resume 10 Richard Spruill, Sales Manager, P.O. Box 1246,
Perry, GA 31069,

Wanted: Aggressive street selling sales manager to
turn around sleeping giant. 100.000 watt Texas FM. Bill
Bundy, KUFO-FM, The Midland Hilton, 117 West Wall,
Midland, TX 79701. EEQ.

Sales manager: Opportunity for experienced salesper-
son who can lead by example. New ownership/manage-
ment of longlime sports/community involved AM. Box 777,
Hobbs, NM 88240.

General manager. We're a young. expanding group look-
ing for someone to help turn around this medium market
New England facility. I'll require heavy sales attention,
creative promotions, community involvement and bottom
line pragmatism. Success wili be rewarded. Box B-8. EQE.

If you're in sales and know Christian radio we can use
you. General sales exper. wanted, must be able to carry
list and build a sales force, full time station in Midwest
metro market. Only Christian station in 500,000 market.
Box B-3.

Idahe resort A.M. needs G.M. wilh heavy sales experi-
ence. Ownership opportunities for the right individual.
Must be organized and promotion minded. Box B-2,

If you have 2-3 ysars small market experience and want
to move up, send resume 1o WMLW/WTTN, Box 509, Water-
town, Wi 53094. EOE.

Sales manager. For the right person, this is the opportuni-
ty of a lifetime (equity). New northern California 50,000
waltt FM needs final member of management team. Grow-
ing university/retirement medium market. Minimum three-
years medium/small market radio sales. Should be capa-
ble of succeeding in a major market, but would rather be a
part owner, control hisfher own destiny, and live in one of
the "best towns in America”. Good detail, follow up, paper-
work, and professional attitudes required. If you've never
been told you can sell air conditioners to Eskimos, don't
apply. If you're not a proven aggressive sales winner, will-
ing to work for a piece of the aclicn, don't apply. Job starts
2/1/88. Box 7568, Chico, CA 95927. EQE.

General manager: wanted for AM-FM combo in Dei-
Marva Peninsula. At least 4 years in radic management
required, excelient salary + benelits - sucessiul applicant
must have solid sales background. Send resume. refer-
ences and salary history to: Rosemary Siess, 18 Mayfair
Circle, Willingboro, NJ 08046. EOE.

Number one FM in growing southeastern N.Y. is expand-
ing its sales force. Only organized, creative entrepreneurs
need appiy. Proven list plus benefits. Send sales philoso-
phy, resume and income history to Box B-6. EQE.

Saies manager, 65,000 + market. Greal radio. great peo-
ple, great job. super Sunbelt community. Chance for G.M.
Box B-26.

Santa Barbara's premier combo is offering America's
real garden spot and a real good package for the right
person. Minimum of 2 years street experience. Must be the
one person that everybody is looking for. But we wili offer
the proper reward and incentive. Send your qualifications
and track record 10: Station Mgr., KTMS/KHTY, P.O. Box
20250, Santa Barbara, CA 93120. EOE.

Wolf in sheep’s clothing! Polished professicnal person
who can ciose consistently. Great deal for great person,
Central Florida, and we've got the best station in our medi-
um market of 200,000. Deal direct with owner. Box B-23.

Manager wanted. We're excited about our new acquisi-
tion in a southern Virginia medium market. We're iooking
for a real winner to prove his or her ability. Station is
number one, but needs sales help. Management experi-
ence not nearly as important as proven sales, programing,
and leadership ability. EOE. Box B-24.

Statlon manager...Step into a key posilion at an estab-
lished successiul AM-FM combo in growing Georgia
smail market near Atlanta. immediate opening for a sharp
broadcaster on the way up. Successful sales experience a
must. Technical or production skills a plus. Learn the
ropes from an experienced smail market pro as you prove
yourself to be our next general manager. Send resume and
income requirements to: Joe Bourdow, Box 1847, Midlothi-
an, VA 23113, ECE.

Our sales managers are organized motivators propelled
by enthusiasm, creativity and intelligence into General
Managership positions in our rapidly growing chain. If you
are convinced that systems, planning and team effort fos-
tersuccess and you desire an opportunity to prove it witha
five person staff in coastal California, contact: Box A-79.

Manager for AM/FM combo Venice/Sarasola, Florida.
Growing group needs experienced, hard-working person-
nel. Contact Fred Ingham 305—566-7559.

HELP WANTED ANNOUNCERS

Part-time/relief announcers needed for New York FM
radic station. Big band/standards experience preferable.
Combo. Box B-720.

Learn assistant manager. Need good voice, diction,
reading, technical skills? Production skills? Sports? Suc-
cessful small markel. Central New York. Box A-93.

Announcer-salesperson. Air shift plus some sales du-
ties. No phone calls please. Mail resume. WMJS, Box 547,
Prince Frederick, MD 20678,

HELP WANTED TECHNICAL

Chief engineers needed for Target Communications, a
fast growing broadcast group with station in the Southeast,
Midwest and Northeast. Two years experience required.
Send resume and references 10 Target Communications,
Director of Engineering, 344 Greene Street, Augusta, GA
30901. EEQ.

Chief engineer. Immediate opening for Top 50 market
AM/FM. familiar with 3 tower directicnal. SBE centified or
general class FCC license, two years experience re-
quired. Send resume/references. KOMA-AM/KRXO-FM,
P.0. Box 1520. Oklahoma City., OK 73101, Atin: Jane E.
Bartsch.

Chief engineer. Immediate opening for top 50 market AM/
FM. familiar with 3 tower directional. SBE centified or Gen-
eral Class FCC license, two years experience required.
Send resume/references. KOMA-AM/KRXO-FM, P.O. Box
1520, Oklahoma City, OK 73101, Attn: Jane E. Barisch.

HELP WANTED NEWS

WRCN-WRHD/Long Island seeks a young, energetic
news hound to head up this AM/FM combo. Great opportu-
nity.for an enthusiastic journalist. T & R to Lenny Bloch,
WRCN, Box 666, Long Island, NY 11901. EQE, M/F.

WLIP/WJZO Kenosha, Wi, seeks skilled journalist with
strong delivery for full-time position. Send T and R to:
David Cole, N.D.. PO Box 659, Kenosha, Wl 53141,

News director: Full service AC looking for aggressive,
motivated, creative individual-looking for opportunity to
lead outstanding news department. Ideal position for up-
and-coming “go-getter”. We have: outstanding facilities,
traffic plane. two-ways, extensive in-house files, and com-
munity reputation. Send T & R to: Tom O'Brien, PD, WINE,
Box 95, Danbury, CT 06813. ECE.

HELP WANTED PROGRAMING
PRODUCTION AND OTHERS

AM station in top 5 market has an opening for gospel DJ
if you can pull big ratings in a major market respond 10 Box
B-1. E.O.E.

AM/FM combo in N.W. indiana seeking copywriler with
good production skills for full-time plus position. includes
occasional air shift. Send tape and resume with copy sam-
ples to: Stan Bilack. Program Director, WLOI/'WCQOE-FM,
902 1/2 Lincolnway, La Porte, IN 46350,

Pacific Northwest. PD/AT for AC/CHR dominant combo in
small market. Good management and communcation
skills a must. "Can do” attitude vital. Box B-14.

Assistant contreller: Top billing major market southern
California station seeking top financial person. Duties in-
clude managing the finance and administrative functions
of the station. Direcl supervision of accounts receivable,
accounts payable. payroll, billing and personnel depart-
ment. Prepare monthly/quarterly financial statements. Pre-
pare various budgets and supporting schedules. Four
years general ledger and related accounting. Accounting
degree, Lotus & IBM #36 preferred. The person we seek is
probably the top financial person in their current organiza-
tion. An equal opportunity employer. Resumes and salary
history in confidence to P.O. Box B-27.

SITUATIONS WANTED MANAGEMENT

Broad experlence. Sales, promotional, bottom-line ori-
ented. Prefer general manager. Medium-small Southeast
market. 703—433-3833 (Jay).

Business manager looking for new management chal-
ienge. Experience includes budget preparation, financial
controls, all phases ol accounting, audit preparation, pay-
roll and financial statement preparation. Computer back-
ground includes ten years with Columbine. Box A-85.

Experlenced general manager of major market and me-
dium market stations...23 years experience with roots in
radio sales. Available soon! Prefer Sunbell. Let's talk! Call
John Rhea...205—880-1338 or 205—533-1450.

Extensive background. Currently sales manager for
highly respected major market station. Experience in-
cludes program direclor, music director, and air personal-
ity in major and small markets. | know the business and
creative end of radio and can put them together as a
general manager. Box B-17.

V.P. general management experience 7 years, age 41,
formats, rock, country, oldies, Christian. Jim Bunn
904—760-3047.

SITUATIONS WANTED ANNOUNCERS

Morning drive air/sales combo, Plenty experience. Pre-
fer Southeastern C & W medium market. Call James
703—433-3833.

Gospel anyone? Versatile disc jockey with PD and news
experience search for a lively Gospel Music station.
Where are you? Here | am: Percy Williams 718—282-0594.

Professional attitude, solld on air and production. co-
pywriting. For consistency call Bill, 308—534-1211.

Cuality easy listenlng announcer seeks quality easy
listening station. 25 years experience. Neil Sher. 518
—383-0239.

b
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SITUATIONS WANTED TECHNICAL

Midwest third decade career engineer experienced all
phases of radio seeking expedient move. Box B-7.

Chietf engineer. 10 years experience FM and AM direc-
tional. Seeks opporlunily with stable company. Box B-21

General sales manager: Posiion open due o promotion
within company Dorminant station is group owned in 100 +
South Atlantic market. Sales leaders with pecple and orga-
nizational skills should apply in confrdence immediately to
Box B-5. EQE.

SITUATIONS WANTED NEWS

HELP WANTED SALES

Reporter, black male, medium market experience. col-
lege grad, excellent writer and aggressive with a desire to
enterprise. 1—313—241-9667.

Four plus years experienced news/sportscaster seeks
medium Midwest market challenge. Available immediate-
ly. Barney 614—439-2990.

Hard working recent college grad locking for entry level
position in ail phases of media. Willing to relocate. Call
Jeff @ 516—938-5129.

SITUATIONS WANTED PROGRAMING
PRODUCTION AND OTHERS

Experienced promo writer/producer seeks staff position
with New York based broadcaster/syndicator. Demo reel
available. 914—238-8490.

TELEVISION

HELP WANTED MANAGEMENT

General sales manager: Needed for southern network
affiliate. Must have 2-3 years prior television sales experi-
ence. State present salary Box A-81.

Sales management: Midwest affiliate looking for highly
motivated person for national sales manager. Local sales
management background desirable. Possible GSM lor
qualified candidate. Apply Box A-96. EOE.

Business manager/controller for television production/
syndication company with headquarters in St. Louis. This
is a fast paced organization. the qualified individual
should be hands-on. take charge person with 5-7 years
experience in television production/syndication. Supervi-
sion of small staff. Experience with IBM-PC’s Lotus pro-
gram preferred, Send resume and salary history to Susan
Ubinger. World Events Productions, Ltd.. 4935 Lindell
Blvd.. St. Louis. MO 63108.

Financial manager. WNYC AM. FM & TV seeks a financial
manager to act as haison between the financial depart-
ment and all other WNYC departments Responsibilities
include assisting departmental managers with budget
forecasts and preparation, revenue projections. financial
management, etc. Requirements include a BA or BS de-
gree with a concentration in finance (MBA 1§ preferred}
and 2 to 4 years experience in finance and/or accounting.
Knowledge of broadcasting industry is preferred. Salary is
$40.000 to $50.000 commensurate with experience. If in-
terested please send resume and cover letter to WNYC.
Personnel Department. 1 Centre St.. 32nd Floor, New York.
NY 10007. ECE.

Seeking genera! and local sales manager for major
market network affilate. Must be an energetic. highly moti-
vated individual with a proven track record. Rare career
opportunity. Send resume 1o: Personnel Director. 2242
North Great Neck Rd.. Virgima Beach. VA 23451,

General sales manager: KDLT. NBC. Sioux Falls seeks
experienced and professional sales leader. EQE. Re-
sumes and references to: Jack Donahue. GM. KDLT. 3600
S. Westport. Sioux Falls. SD 57116.

Account executive for WLIG-TV on Long Island. New
York. Seeking successiul, experienced local salesperson
to help develop our expanding market Qutstanding op-
portunity with salary plus commission. full benefits. car.
Resume with Salary history 1o Bob Bee. GSM. WLIG-TV,
P.0. Box 272. Woodbury, NY 11797, ECE.

Upper Midwest affiliate looking for a highly motivated
and well-organized general sales manager. Good people
skills a must along with solid background in direct focal
sales and computer tratfic systems. Excellent salary. bo-
nus. and fringe package. This station is an EEQ employer.
Send resume to Box A-102,

Major market network affiliate seeking aggressive.
highly motivated account executive with proven track re-
cord to handle established list. Also seeking trainee for
challenging career opportunity. Send resume to: Person-
nel Director. 2242 North Great Neck Rd., Virginia Beach.
VA 23451,

Local sales manager: KFVS-TV, a CBS affifiate. is Iook-
ing for an aggressive, energetic individual to fillLSM spot.
KFVS is part of the highly respected American family
broadcast group and 1s one of the country's leading CBS
affiliates. Located in Cape Girardeau. Missouri. the station
is hallway between Memphis and St. Louis on the Missis-
sippi River. The LSM position requires strong ieadership
and negotiating skills. and a previous background in sales
management would be helpful. Send your resume (no
phone calls. please) to: Mike McCollum. GSM, KFVS-TV.
P.O. Box 100, Cape Girardeau, MO 63702-01GC. An EEO
employer.

General sales manager: Television. Heavy involvernent
in local. Training and develcpment of locel staff. Supervi-
sion of national. Medium southeast community with super
growth and great place to raise family. Strong group own-
ership with great opportunity for advancement. Affiliate.
Write Box A-91.

Vendor support specialist. Seeking highly motivated in-
dividual for major market affiliate. Must have at least three
years experience conducting Vendor Suppon Programs
with a strong track record. Send resume to: Personnel
Director, 2242 North Great Neck Road, Virginia Beach, VA
23451.

HELP WANTED TECHNICAL

Engineer in charge: Major east coast mobile facility re-
quires experienced EIC to maintain 48 foot letevision trail-
er. Must enjoy traveling. Equipment includes Sony BVH
2000's. Abakas A-52. GVG-1600 7G. Chyron 4100. HL ‘79
E's. and TK "47's. Resume to Tony Buemi. EJ Stewart Inc.,
525 Mildred Ave.. Primos. PA 19018. 215—626- 6500.
EQE.

General manager: Network affiliate SE market 150 +.
New group owner looking for a leader o develop a cohe-
sive station environ for newly competitive CBS atfiliate
Overall knowledge of slation department functions w/
sales orientaticn important. GM will also handle NSM du-
ties. Good organizational skills a must. This market pro-
vides an enjoyable lifestyle and the company provides
room for growth. Send resume. references and salary re-
quirements to Box B-4. EOE

Promotion manager, TV. A Midwest small market, VHF
affiliated television station is currently accepting applica-
tion for promotion manager-TV, located on the University
of Missouri-Columbia campus. KOMU-TV is seeking an
innovative and creative individual 1o handle on-air prormo-
tions, print and radio buys. Hands-on production and edit-
ing experience preferred. Must be able to organize and
implement community-service projects. Qualifications:
Bachelor's degree in communications related area or
equivalent is necessary. Two to three years experience in
public relation/TV promotion work is required. Please sub-
mit letter of application and resume to University of Mis-
souri-Columbia, Personnel Services, ATTN: TV, 130 Hein-
kel Bldg.. 201 S. 7th St.. Columbia. MO 65211. AA/EQE.

General marketing manager. Strong independent in
Southeast seeking GMM to supervise local. regional and
national marketing departments with responsibility and
authority for budgeted revenue goals Minimum five (5)
years' experience in marketing management - two (2} in
national and three (3) in local. Prefer independent back-
ground Proven teaching/planning abilities and motiva-
tional skills desired. Send resume. compensation require-
ments and marketing philosophy to Box B-25. EQE. M/F/H.

Maintenance person with BVU experience. Work will in-
clude general studic and RF maintenance with emphasis
on ENG & EFP. Send resume to: Al Scheer. WLEX-TV. P.O.
Box 1457, Lexington. KY 40591 or call 606—255-4404.
EQE.

Experienced maintenance engineers needed for major.
state-cf-the-art sunbelt facility. Production, ENG. SNG.
Competitive compensation and excellent benefits We are
looking for highly skilled people 1o maintain the most so-
phisticated facilities in the area. EQE.

Chiet engineer: Independent UHF Flint, Michigan, de-
sires hands-on chief. Emphasis on studic maintenance
and supervision. Excellent and well maintained facilities.
Call Ms. Kollstedt 513—351-9110. ECE.

Assiastant chief engineer: Top 100 market NBC affiliate
seeks qualified assistant chief. Three to five years experi-
ence on broadcast studio equipment, Sony Beta. U-matic,
and 1", plus state-of-the-art Grass Valley and Ross switch-
ers. and Harris still store. Experience with Harris TV-30L
transmitters and MA, COM and Harris microwave helpful.
Send resume and salary history to Don Sturzenbecher, CE,
K8LT~TV. 3600 S. Westport Ave., Sioux Falls, SD 57116,
EOQE.

KEYT Television. Permanent fulltime position available in
engineering operations. Must have experience for master
control: TCR. 1" and 2" machines and on-air switcher.
Light equipment maintenance a plus. Looking for asser-
tive type who works well with others. Hours may vary. Full
company benefits. Salary DOE. Send resumes to Charles
Goode at P.O. Drawer X, Santa Barbara, CA 83102. No
phone calls. please. KEYT is an EEQ employer.

Assistant television maintenance engineer. Kent State
University invites applications for the above position.
Qualifications: an associale degree (2 years) in electron-
ics lechnology (0r equivalent service school) including
training in digital and microglectronics systems and three
years experience in the maintenance of modern television
systems including color cameras, U-matic, reel-to-reel
and cassette video recorders. monitors. and receivers of
both broadcast and “small system" varieties; operation of
television equipment is required. Application deadline:
December 24, 1987. Position available: January 19, 1988.
Submit letter of application. transcripts and three lefters of
reference to: Tom Olson, Director, Teleproductions, Kent
State University. Kent. OH 44242, Equal oppoerturity/al-
firmative action employer.

Maintenance technician sought with minimum 5 years
experience n the installation and maintenance of broad-
cast audio. video. microwave, two-way communications,
satellite and support equipment Experience with mainte-
nance of RF transmitters helpful. Must be willing to work
flexible hours and travel as necessary. Submit resumes to:
Ralph Lee, Chief Engineer, KSTP-TV. 3415 University Ave-
nue. St. Paul, MN 55114. Equal opportunity employer, M/F.

Director of engineering. Top 30 Southeast network affili-
ate seeks experienced and technically sound director of
engineering. Will assist stalion management in the con-
struction and equipment installation of a new broadcast
facility. as well as manage all technical personnel. Good
people skills and experience in television engineering
management is mandatory. BSEE degree preferred ENG
and SNG familiarity essential. Salary open. Send resume
and salary history to Box B-10.

Director of engineering. Responsible for administering
all aspects of planning. design, canstruction. operation
and maintenance of all technical facilities including TV/
FM broadcast/nonbroadcast systems. telecommunica-
tions and teleconferences. management of technical per-
sonnel and departmental budgéts. Previous experience as
a broadcast engineer with extensive supervisory and ad-
ministrative experience required. BSEE preferred. Salary
$35,000-40,000 plus excellent benefits. MPBN is a state-
wide public TV/IFM network comprised of four TV and five
FM stations with full production capabilities for TV and FM
at two locations. Send resume to: Suzanne Torrey, Director
of Human Resources. Maine Public Broadcasting Net-
work, 65 Texas Avenue, Bangor, ME 04401. Review of
applications 10 begin December 28, 1987. An equal op-
portunity/affirmative action employer.

ENG Betatechnician: Minimum 3 years experience inthe
installation and maintenance of ENG Beta cameras, video-
tape equipment and related systems. Electronic school
training and FCC general class radiotelephone license
required. Heavy maintenance background in broadcast
desired. Must be willing to work flexible hours and holi-
days. Submit resumes to: Ralph Lee. Chief Engineer,
KSTP-TV. 3415 University Avenue. St. Paul. MN 55114,
Equal cpportunity employer, M/F.

Television maintenance engineer: Strong Sony tape
background required. Send resume to Personnel. KPTV.
PO Box 3401. Portland. OR 97208. EEQ employer.

HELP WANTED NEWS

Producer. Midwestern market leader looking for aggres-
sive, experienced producer for 6pm newscast. Needs to
be ateam player and possess a Creative approach to local
news. Resume and writing samples only 1o News Director.
WEEK-TV, 2907 Springfield Rd., East Peoria. IL 61611. An
equal opportunity employer.

Host/hostess: Innovative format news and information
program. Comfortable and unigue personalities with dy-
namic on-air style. Send video taped exampies of inter-
viewing techniques. live field work. interactive sequences.
If you are top notch. apply today. M.C. Rogan. P.O. Box
561404, Dallas. TX 75356.

Assistant news director. Strong leader with creative flair
for top 40 market. Good news judgement and people skills
a must. Box B-19.

Aggressive Midwest TV market needs news reporter,
one totwo years radio or TV reporting experience, ability to
develop story ideas and enterprise news, strong writing
skilis and on-camera poterdial. Send resume and video
tape samples of your work to KTTC-TV, Attn: News Direc-
tor, 60t First Ave. SW, Rochester, MN 55902 No calls.
EQE.

Honolulu network affiliate seeks sports reporter/anchor
with proven track record. Send non-returnable tape. re-
sume and salary requirements to: P.0O. Box 22609, Honolu-
lu. HI 96822, ECE.

Strong CBS afilliate in sunbelt is looking for an experi-
enced reporter with some anchoring experience 1o pro-
duce and anchor our weekend newscasts. The position
requires general assignment reporting three days a week
and producing and anchoring our 15-minute weekend
newscasts. Please send resume to Sherry Lorenz, News
Director, WRDW-TV. Drawer 1212, Augusta. GA 30913-
1212. EQE.
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investigative news reporter. Top-flight, fully experi-
enced investigative reporter sought by state-wide news
organization. I-Team oOr similar experience required.
Please submit tape with your three best exclusives to Wil-
liam Jobes. News Director, New Jersey Network, 1573
Parkside Ave., CN 777, Trenton, NJ 08625. Equal opportu-
nity employer.

Washington News Bureau has two openings: CHIEF
PHOTOGRAPHER: Successful candidate will shootedit
daily, train/supervise photographers and maintain equip-
ment. PHOTOGRAPHER: Minimum two years experience.
Send non-returnable tape and salary requirements to P.O.
Box 44484, L'Enfant Plaza, Washingten, DC 20026.

Computer graphics designer/liiustrator. Top ten CBS
affiliate seeks creative, efficient news graphics designer
with television and computer graphics experience. Pri-
mary equipment: Aurcra 280. Send resume and tape to:
Design Director, KHOU-TV, 1945 Allen Parkway, Houston,
TX 77019. No phone calls, please. EEQ employer.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Graphlic design director: Top 35 market television affili-
ate seeks graphic design director. Position available first
quarter '88. Electronic graphics experience, plus excel-
lent original concepts and design skills required. Profi-
cient in all areas of station advertising: on-air, print. sales
material, special promotions. Superior management and
organizational skills needed; able to direct/lead others.
Send letter, resume, three letter-sized copies of work ex-
amples to Box A-49. EEQ employer. All applications confi-
dential.

Technicai director: Requires two years technical director
or director experience. Ability to direct and switch fast
paced newscasts, promotion and commercials. Working
knowledge of Grass Valley 300 switcher and two channel
Quantel essential. Computer editing experience desired.
Send resume and tape to Len DePanicis, WCPX-TV, 4466
John Young Pkwy.. Orlando, FL 32804. EQE.

Major market network afflliate seeking production di-
rector, editor and innovative copywriter to staff expanding
sales service department. Must have two years minimum
experience. Send demc tape 1/2" with resume to: Person-
nel Director, 2242 North Great Neck Rd., Virginia Beach.
VA 23451.

Producer/director needed for top 50 affiliate to direct
fast-paced newscast and some commercial production. At
least 3 years directing experience required. Send resume,
references. and salary requirements to: Box B-9,

Television director: Minimum of three years directing
experience. Must be strong on news, commercial, and
program production and able to do own switching. Top 50
market. Send resume and tape to: Production Manager,
WJAR Channel 10, 111 Dorrance Street. Providence, Rl
02903. WJAR is an equal opportunity employer.

SITUATIONS WANTED MANAGEMENT

Well versed operations manager with large market ex-
perience seeks new opportunity. Strong on people, tech-
nology. budgeting. and computers. Box B-11.

Are you fooking for a hands on manager to head up your
TV station? A person that is comfortable with all the depart-
ments in your station? Lets talk. Box B-12.

SITUATIONS WANTED TECHNICAL

Chief engineer, thoroughly experienced in studio, trans-
mitter and management. Will relocate, call Bill Taylor
601-—366-7526.

Exp. audio recording engr., BSEE, former radic broad-
cast chiel, seeking opportunity in television or related in-
dustry, G.B. 805—541-3105.

SITUATIONS WANTED NEWS

Network TV foreign correspondent tired of jet lag. Look-
ing for new options in reporting or management. Stateside
1¢ consider possibilities over Christmas. Box A-94.

Graduate assistantshlps in radio, video production,
ENG, sports, cable, and film-making. Contact: Dr. William
R. Rambin, Head, Department of Communication Arts,
Northeast Louisiana University, Monroe, LA 71209.
318—342-2144. EQE/ AA,

The George Washington University Department of Com-
munication in Washington, D.C., seeks (anticipated) as-
sistant/associate professor, tenure track, 1o teach televi-
sion production. aesthetics. and criticism, and advanced
communication courses in areas of specialization. A Ph.D.
in Communication/Mass Communication, or a closely re-
lated field is required. Salary: competitive or negotiable
depending on academic and/or professional experience.
Summer teaching is usually available. Preference to can-
didates with evidence of successful teaching experience.
A record of research and publication (or a clear potential
to develop one) expected. Send letter of application, re-
sume and three letters of recommendation to Dr. Dona A
Durham, Chair, Search Committee, Department of Com-
munication, The George Washington University, 812 20th
Street N.W., Washington, DC 20052. Deadline for applica-
tion is January 8, 1988 or until position is filled. The
George Washington University is an equal opportunity,
affirmative action employer.

Broadcasting facuity positions. The Department of Jour-
nalism and Radio-TV at Murray State University is seeking
to fill two positions beginning the fall semester, 1988: 1.
Assistant/associate professor to teach TV production, per-

Award winning sportscaster, show host, with 15 yrs. ex-
perience. Great PBP and interviewer. Sports director or
weekends. The personality for your newscast. 415—878-
0716.

Vanna competition: Looking for a PM Magazine, game
show or TV hostess? I've got the talent, looks/voice & lots of
video/TV experience. Tape avail. Donna - 602—581-0377.

Meteoroiogist seeking 5 day a week weather position.
Have almost four years TV and radic experience. Call
Richard at 713—723-7507.

Experfenced anchor and executive editor seeking new
location. Box B-18.

Hard working recent college grad looking for entry level
position in all phases of media. Willing 1o relocate. Call
Jeff @ 516—938-5129.

Desperate for anchor spot in teens and 20's! Black.
female, experienced. articulate & attractive. Call
616—375-4632.

Exciting, creative, and talented reporter/ host looking
for on-camera position. Experience. Excellent tape. Call
Debbie 412—378-3520.

Art director: Looking to move to a top 50 market? Job
required 2 + years in television graphic design and pro-
duction. You must also be a skilled photographer. faster
than a speeding bullet, with ad layout and design and full
of fresh ideas waiting to be expressed. Supervisory experi-
ence a plus. southeastern seaboard location in Virginia
Beach, Noriolk, Portsmouth, Virginia. #1 station in market.
Send resume and tape to Creative Services Director,
WAVY-TV, 801 Wavy Street, Portsmouth, VA 23704. M/F.
AA/EQE.

Program manager: ABC affiliate - 35th DMA - seeking
motivated individual to coordinate programing acquisi-
tions and scheduling. Experience in similar position nec-
essary. Send resume to Michael J. Fiorile, VP-Gen. Mgr.,
WLOS-TV, PO Box 2150, Asheville, NC 28802..

Producer/director. Highly motivated and experienced di-
rector needed for 60's market net affiliate. This position
requires extensive knowledge and abilities in news pro-
duction. The successful candidate will contribute to pre &
post production, blocking visualization of the graphic look
of the newscasts. Minimum 3 years proven experience
with fast paced newscast, remotes, commercial and
promo production. Send resume to Box B-22.

Production photegrapher wanted to join magazine for-
mat show at #1 station in top 40 market. Must demonstrate
first-class camera work, lighting techniques and editing
skills. Computerized editing skills in 1" or Mil 1/2" formats
preferred. Two years experience and demo tape required.
Send to Local Production Manager, WRAL-TV. PO Box
12000, Raleigh, NC 27605.

Director of advertising and promotion, WHO-TV 13 Des
Moines is looking for a highly motivated and creative de-
partment manager. Must be idea person with demonstrat-
ed television skills, including promotion, advertising, and
marketing. Responsible for all aspects of news, entertain-
ment and station image promotion. Job includes direct
supervision of 3 person promotion department and graph-
ic arts. Send resume to Mary Bracken, Program Director,
WHQ-Tv 13, 1801 Grand Avenue, Des Moines, 1A 50312.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

S d ications/marketing/PR executive
with over 10 years experience with major national cable
television network, US and international syndication, Iocal
broadcasting. local cable television, and educational
public relations. Innovative and highly professional, cur-
rently based in metro-Washington, DC. $50-60K. Box B-
13.

Award-winning investigative team: Two producers with
crew and writing skills and over 15 years investigative
experience available for freelance assignments. Credits,
references and sample reel upon request. Call: 718—875-
9722.

MISCELLANEOUS

Stuff your holiday stocking with an exciting new opportu-
nity for 1988! We have attractive availabilities nationwide
and can put your goals on target. Media Marketing, P.O.
Box 1476—PD, Paim Harbor, FL 34682-1476. 813—786-
3603.

Primc Peopie needs specialists. ...investigative, con-
sumer, medical and features reporters. Send tapes and
resume to Steve Porricelli, Box 116, Old Greenwich, CT
06870-0116. 203—637-3653.

Be on TV. Many needed for commercials. Children tco.
Casting info (1) 805—687-6000 Ext. Tv-7833.

Career videos. Make an impact on potential employers.
Let cur major market broadcast team prepare your person-
al video resume tape. 312—272-2917.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Producer/director. 2-3 years experience in news and
commercial production, EFP, editing. Must be creative.
Resume and tape to Program Qperations Manager, KOLR,
Box 1716, Springfield, MO 65805. EQE. Non-smokers
only.

Graduate assistantships in telecommunications M.A.
Starting June. 1988. Half-time stipend 625/ month for 12
months, plus tuition waiver. Write for information: Director,
Graduate Program, Radio-TV Department, Southern !li-
nois University, Carbondale, IL 62901-6609. AAE/ EQE.

formance, direcling courses. Advise students in RTV ma-
jor. Successtul college teaching, broadcast media experi-
ence. Ph.D. required. 2. Visiting lecturer in broadcast
news for one year to replace faculty member on leave.
Teach broadcast news writing and production classes.
Also supervise student staff in the production of nightly
(Mcnday-Thursday) newscast on local cable access chan-
nel. Successful college teaching, professional broadcast
news experience, master's degree required. Ph.D. pre-
ferred. Rank, salary commensurate with qualifications. Po-
sitions open beginning August, 1988, Application dead-
line: Jan. 8, 1988 or until filled. Send up-to-date resume,
college transcripts, and three current references to Dr.
Bob McGaughey, Chairman, Department of Journalism
and Radio-TV, Box 2456, Murray State University, Murray,
KY 42071. The department, accredited by ACEJMC, has
more than 320 majors and 20 graduate students. It has full-
color TV studios with channel on Iocal cablevision system
and a good working relationship with the university's
100,000 watt FM sterec NPR radio station and the student
carrier current radio station. An equal opportunity, affirma-
tive action employer.

Head, Department of Journalism. To administer a pro-
fessional department with enroliment of 170 undergradu-
ate majors and twenty-five master's candidates in news-
editorial and broadcast journalism curricula. Full time fac-
ulty of 15. Duties: teach undergraduate and/or graduate
students, direct student research, continue own research
and writing, manage all aspects of departmental affairs
including budget. Sympathetic to full mission of a college
of communications including participation with dean and
cther department heads in establishing and implementing
college policy. Professional media experience and/or sig-
nificant academic achievement. Full professor, possible
associate professcr. Salary open. Applications will be ac-
cepted until position is filled. Appointment by August 21,
1988. For fullest consideration apply with letter, resume
and list of references by January 1, 1988 to James W.
Carey, Dean, College of Communications, University of
lllincis, Urbana, lllincis, 61801. Phone: 217—333-2350.
The University of lllinois is an affirmative action-equal op-
portunity employer and encourages applications from
women and minorities.

Dean: School of C Ication and Professional Stud-
ies. Applications and nominations are currently being ac-
cepted. The dean will be responsible for the instructional
program and cversees matters of school administration.
The school is comprised of the departments of Communi-
cative Disorders, Health Science. Home Economics, Jour-
nalism, Kinesiology and Physical Education, Leisure Stud-
ies and Recreation, Radic-Television-Film and Speech
Communication and a program in Child Development. Re-
quires an earned doctorate: eligible for a faculty appoint-
ment at the rank of professor within one of the departments
of the school; achievement in teaching and schelarship;
and three years of academic administrative experience at
or above the level of department chair or equivalent, with
demonstrated competence as an administrator. Position
available July 1, 1988. Salary dependent on qualifica-
tions. Nominations (cptional) must be postmarked by Jan-
uary 22, 1988. Candidates must submit a letter of applica-
tion and current curriculum vitae postmarked by February
15, 1988, and arrange for three letters of reference to be
sent to: Chair, Search & Screen Committee for Dean.
CAPS, Office of the Vice President for Academic Affairs,
Administration 309, California State University, North-
ridge, 18111 Nordhoff Street, Northridge. CA 91330. An
equal opportunity/atfirmative action, Title IX. sections 503
and 504 employer.
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Assistant or associate professor: Ohio University
School of Telecommunications is looking for an industry
protessional with $ignificant experience and a Master's of
Ph.D. to teach courses such as brcadcast and cable man-
agement. finance. economics and Sales; communication
pohcy and political economy ol communications. Salary
for a 9-month academic year $22,000-833.000 or negotia-
ble. Women and minority ¢andidates are encouraged to
apply. Apphcation deadline is Janvary 15, 1988. Position
starts fall. 1988, Contact: Mike Mirarchi, Chair, Search
Committee. School of Telecommunications, Ohio Univer-
sity, Athens. OH 45701. Affirmative action‘/equal opportu-
nity employer.

HELP WANTED SALES

The Otis Conner Companies-Dallas based. Music pro-
duction house. needs sales rep. Our clienls include: Mc-
Donald's. Diet Coke. AMC Jeep, Sears. CBS. as well as
major radio & TV stations coast to coast. Very little travel.
must live or re-locate to Dallas. Prior broadcast experi-
ence in sales or programing a must. Send confidential
resume to- The Otis Conner Companies. ¢/o Dan Frazier.
4801 Spring Valley, #1058, Dallas. TX 75244. Phone calls
welcomed: 214--386-6847.

PROGRAMING

Radio & TV Bingo. Oldest promotion in the industry.
Copyright 1962. World Wide Bingo. P.O Box 2311 Little-
ton, CO 80122. 303-—795-3286.

EMPLOYMENT SERVICES

Government jobs. $16.040 - $59.230/ yr. Now hiring. Your
area. B05—687-6000 ext. R-7833 for current Federal list.

EDUCATIONAL SERVICES

On-air training: For TV reporters (beginners, veterans,
cross-overs from print). Polish your delivery, appearance.
writing. Practice with teleprompter. Learn from former ABC
Network News correspondent and New York local reporter.
Make demo tape. Call 212—921-0774. Eckhert Special
Productions. Inc. (ESP).

MISCELLANEOUS

For sale: MDS transmission time. Single channel MDS
stations in San Antonio. Killeen, Vicloria & Austin, Texas.
Any time slot available for video and/ or data programs.
For info call Judi at 512—223-6383.

Unity Awards in Media recognizes reporters’ outstanding
coverage of minority affairs. Entry deadline: 5:00 p.m. Jan-
uary 8, 1988, For entry forms contact: Department of Com-
munications, Lincoln University of Missouri 65101,
314—681-5437.

WANTED TO BUY EQUIPMENT

Wanting 250, 500. 1.000 and 5.000 watt AM-FM transmil-
ters. Guarantee Radio Supply Corp.. 1314 Iturbide Street.
Laredo, TX 78040. Manuel Flores 512—723-3331.

Instant cash—highest prices. We buy TV transmitters and
studio equipment. $1.000 reward for information leading
to our purchase of a good UHF transmitter. Quality Media.
303—665-3767.

1" videotape. Looking for large quantities. 30 minutes or
longer will pay shipping. Call 301—845-8668.

FM antenna(s): Will buy used FM broadcast antenna(s) -
any make - any model - call 806—372-4518.

Looking to buy used Grass Valley switcher 1600 or
1680 - 3 m/e - 24 input. Call John Valentino 212—867-
4030.

Sony BVH-2000(02), type 2/3 control panel. BKH-2015A
time code board, TBC desired. Call Gerald Dunham, Vid-
eo Transitions, 213—465-3333.

Bogner antennas, We need 8, 16 and 24 bay Bogner slot
arrays immediately! Other brands considered. Cash paid.
Call Kidd Communications first before you buy new anten-
nas for maximum lrade in value. 916—961-6411.

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent condition. Guar-
anteed. Financing available, Transcom. 215—8684-0888.
Telex 910—240-3856.

FM transmitters *"Harris FM 25K(1986)-AEL 25KG** RCA
BTF-10D* Harris FM-10H3(10KW)** - RCA 5B-RCA 3B-
CCA3000D{3KW)** Syntronics 3.5 FM** Transcom Corp.
215—884-0888, Telex 910—240-3856.

AM transmitters **Transmitters”* Harris BC-10H{10KW)™
BKW-Collins Power Rock (1978)"* 1KW-Harris MW1A-Har-
ris BC1H** Collins 20v2 Gates BC500°" Transcom Corp.
215—884-0888, Telex 910—240-3856

50KW AM “*Gates BC-50C (1966) on air w/ many spares.
in STEREO.* Transcom Corp. 215—-884-0888. Telex
910—240-3856.

New TV startups. Quality Media can save you money. Top
quality equipment at lowest prices. Business Plans. fi-
nancing available. Quality Media 303—665-3767.

1000' Kline tower Good condition. Standing in central
U.S. Call Bill Kitchen 303—465-4141.

Sliverline UHF transmitters new. best price. latest tech-
nology. 30kw. B0kw. 120kw. 240kw. Bill Kitchen or Dirt.
Freeman. Television Technology 303—465-4141.

FM antennas. CP antennas. exceltent price - quick deliv-
ery. from recognized leader in antenna design. Jampro
Antennas. Inc. 916—383-1177.

TV antennas, Custom design - B0KW peak input power.
Quick delivery. Excellent coverage. Recognized in design
adn manufacturing. Horizontal, elliptical and circular po-
larized, Jampro Antennas, Inc. 916—383-1177.

Equipment financing: New or used, 36-60 months, no
down payment, no financials required under $25.000. Re-
finance exisiting equipment. David Hill 214—423-6562.

Sony type 5 buy/ sell prices VP5000 450/800. VP5600
750/1.000 vO5800 1.800/2.300 VO5850 3000/3750 RM440
550/800 Prices vary with condition. Instaplay Video
212—355-7540.

Hitachi HRC100 1" portable {C") like new condition. In-
cludes all accessories; batteries. AC, charger, color play-
back stabilizer. etc. Original list $40,000+, Sacrifice
$6,900. Call Ed or Jefi 1—800—621-4354.

RCA TTU-60A UHF sixty kilowatt transmitter. Will deliver
and set up on site to any channel between channels 31-49.
Available immediately. If you need a UHF transmitter and
are ready to deal then call us immediately. No one can
touch our price on this system. Maze Broadcast 205—956-
2227.

Used equipment pieces or packages we will buy for cash
before the end of year. Call us with your list. Maze Broad-
cast. 205—856-2227.

Chyron RGU-1 character generator, 2 channels. 3 key-
boards. colorizer. $10.000 or best offer. Quantel DPE-
5000 +, 2 channel, perspective, rotation, 3 control panels.
$10.000 or bestoffer. Contact Gerald Dunham, Video Tran-
sitions. 213—465-3333,

Blank tape, half pricel Perfect for editing, dubking or
studio, recording commercials. resumes. Student pro-
jects. training. copying, etc. Field mini KCS-20 minutes
casseftes. $6.49. Elcon evalualed 3/4 videocassetles
guaranteed broadcast quality. To order call Carpel Video
Inc. 301—845-8888, or call loll free. 800—238-4300C.

Copper! #8 & #10 ground radials; 2.3.4.6.8" strap: fly
screen; ground screen. 317—962-8596. Ask for copper
sales.

Grass Valley 1600-1A switcher one M/E. ten inpuls. re-
cently removed from editing room. Asking $6000 or best
offer. Steve Beuret. Videosmith Inc., 215—665-3690.

Don'tlose the baiance of your 1987 budget. Apply those
dollars to good preowned equipment. Call Media Con-
cepts 919—977-3600 ext. 45. Available now: RCA TK-47s.
Dubner CBG-2, Quanta Q-8, VPR-80. Grass Valley 1600-
1L, 1A, 7K with EMEM/DVE. 100. Call now!

Installations by professionals. Turnkey facitities for AM/
FM including complete consulting services. Transwes!
Broadcast Services 602—978-8278.

Ready to start in business top outfit for new network free-
lancer or video commercial producer 60% off cost list.
305—232-5893.

AM transmitters: 50. 10. 5, 2.5, 1..5 and .25 kw. Continen-
tal Communications, Box 78219, St. Louis. MO 63178.
314—664-4497.

FM transmitters: 25, 20, 15, 5, 1 and .25 kw. Continental
Communications, Box 78219, St. Louis, MO 63178
314—664-4497.

Building a new AM/FM radio station? Our Turnkey Spe-
cialsts save you money, nationwide! 800—221-6941.

39 AM - trans. - 65 FM trans. in stock. World leader in
broadcast trans.
Besco Internacional, 5946 Club Oaks Dr.. Dallas, TX
75248. 214—226-8967/214—630-3600 Telex #
510—1011-588.

CRL processing package: Audio preparation processor
and peak modulation controller - both: $1.200.00. Belar
AMM-1 monitor: $700.00. Symmetra-peak modulation con-
troller: $50.00. Audimax automatic level control: $100.00.
ITC 3D triple-deck mono player: $1.000.00. Contact WYNS
Radio - 215—377-1160 or 215—767-6722.

Subcarrier generator—CRL model SCA 300A. Line new.
used 6 hours. $900. 215—340-9738 after 7PM EST.

LPTV CP holders! We have the proven reliable Television
Technology transmitters. Bogner slot array antennas, and
Scala parapanel antennas, and Cablewave low-l0$s trans-
mission line. Kidd Communications has the knowledge
and ability to provide the most efficient transmitting Sys-
tem at excellent prices. Call us today! 916—961-6411.

Technlcs products, hard to find SP-15. SP-25. SP-
10MK2A, and SL-1200 turntables. SH-15B83 bases. and
SLP-1200 compact disc player. Atl units in stock! Prepay
for best price. Kidd Communications 916—961-6411.

101 WAYS TO CUT LEGAL FEES &
MANAGE YOUR LAWYER

A Practical Guide for Broadcasters and Cable Operators

In this candid, practical guidebook, communications “supertawyer” Erwin
Krasnow (former General Counsel for the National Association of Broad-
casters) strips away the mystique surrounding the legal profession to show
broadcasters and cable operators how to:

u Select the right lawyer

@ Enter into the best fee
arrangement

a Get the most out of a lawyer

s Control legal costs
& Monitor and evaluate a

iawyer's performance

@ Remedy problems with

lawyers

Order your copy of this valuable book today. At $29.95, it will pay for itself

many times over.

MAILTHIS COUPON TODAY!

b |
1
1
1
1
1
[]
1
1

0 YES! | want to benefit from the cost-cutting,
ing ideas in 101 Ways To
Cut Legai Fees & Manage Your Lawyer.

Send me ___ copies @ $29.95 each

My check or money order payable to BROADCASTING
is enclosed.
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Name

Organization

Broadcasting Book Divisionll
1705 DeSales Street, NW, Washington, DC 20036
Or charge by calling toil-free 1-800-638-7827

Street

City
Mail to:

State Zip
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RADIO
Help Wanted Management

» Do you yeam nce in your work
and a chance to fully express yourself in a
company that appreciates your potential?

- Do you get satistaction from helping sales

eople develop and achieve personal success?

» Are you aware of the power of close
relationships with your sales people?
» Are you that rare executive who can growa
rofitable company by 25% annually?

b
« Does your persona¥ s&le indicate an excellence

in sales ability?
« Have you su_cce.ssfulg helped a chain media
group multiply its radio stations?

Ifso, your talent can help us grow! Scantland Commu-
build on our success at WDIF Radio
8 are a community-on-

nications wants to
and NEWSLIFE magazine. W
ented cnrgoranon and winner of numerous nal
awards w

shape our direction,
esponsibilities include all as,

media propertes,
Mullgrtgroadmsl pperations experience

site
WE OFFER;

» Unlimited income potential,
+ Stock ownership to recognize results,

+» The opportunity to be a major force behind our

expansion.
- Lite in a famity community, 40 minutes from a
fast growing metro, but without the hassles.
+ A chance to join a conrany with Integrity, a
sense of rurpose and absolutely unlimited
growth po

CALL: George Scantland, Chairman
Weekdays (614)387-9343
Evenings & Weekends (614)389-4310
Scantland Communications Corporation
P.O. Box 10,000, Marion, Ohio

ential.

VICE PRESIDENT
MARKETING & SALES

- Canyou nultiply sales through people development?
i por indepem L pe

; Who needs your talent to direct our sales and
marketing depariments for growth and expansion in the
years to come. You will play a key role in management's
inner circle of strategy and decision-making, helping

] is of sales people

recruitment, development and retention plus designing

advertising and marketing positions for our key clients,

Get ourcompr{ainy ready for expansion and acquisition of
es

us print
knowledge preferred, although talentis the onl;?l prere%nl;}-

2EQ.E

nal

Fores

T
Help Wanted Sales

Help Wanted Programing,
Production, Others

MANAGER OF AUDIO SALES

IDB Communications Group, Inc., a
leading supplier of satellite transmis-
sion services for the radio broadcasting
industry, is looking for an outstanding
individual to represent IDB's full range of
audio services, including sports satellite
interconnect, transportable audio, inter-
national audic and digital program dis-
tribution. Individual must be a self-moti-
vated achiever with a proven track re-
cord in sales and a thorough
understanding of the radio broadcasting
industry. Position is based in Los Ange-
les. Send resume to:
Julie Spira
Director of Audio Marketing
iDB Communications Group, Inc
10525 W. Washington Blvd.
Culver City, CA 90232

Situations Wanted Management

GENERAL MANAGER

Successful, bottom line, sales oriented gener-
al manager, 25+ years in major market AM/
FM. Creative, promotional, innovative. No mar-
ket too small, or too large. Respond only if you
want good investment insurance for your prop-
erties. Good references upon request. Box A-
107.

TELEVISION

Help Wanted Management

WANTED:
EXECUTIVE DIRECTOR

Washington State Association of Broad-
casters is seeking a full-time Executive
Director. Must have B.A. degree; five
vears broadcast experience or related
lields; sales experience with writing and
organizational skills; ability to create
and implement budget. Salary depen-
dent upon qualifications and experi-
ence. All applications must be received
by December 31 1987. Send to Washing-
ton State Association of Broadcasters, ¢/
o Bon Hughes, 2300 Westin Building,
E":IO; 6th Avenue, Seattle, Washington
8Bi21.

ATTENTION

BLIND BOX RESPONDENTS

Advertisers using Blind Box Num-
bers cannot request tapes or tran-
3chpls to be forwarded to BROAD-
CASTING Blind Box Numbers.

Such materials are not forwardable
and are returned to the sender.

COMPTROLLER
ROME/TALY
Excellent opportunity Position re-
quires fluent Italian, heavy back-
ground television station administra-
tive systems, procedures, budgets
and accounting. Box X-131.

Help Wanted News

CABLE
PROGRAMMING
MANAGER

ATC is seeking a programming
manager for major market cable
operating divisions in the Mid-
westand Southeast, The individ-
ual chosen must have current
experience as a manager of lo-
cal production, promotion and
technical quality control func-
tions and proven strategic judg-
ment in program scheduling
and acquisitions. Both divisions
plan to use their production ca-
pabilities to strengthen commu-
nity identity and customer loyal-
ty, attract program underwriting
from key community organiza-
tions and businesses and gen-
erate revenue from program pro-
duction and ad sales.

Resume, including detailed in-
sight into program manage-
ment, production and promotion
experience, references and sal-
ary history should be sent to
Dick Holcomb, Senior Vice
President-Corporate Affairs,
ATC, 160 Inverness Drive West,
Englewood, Colorado, 80112 by
January 1, 1988.

NEWS ANCHOR/WEATHER

NBC affiliate with long history of dorminance in
the Saginaw-BC-Flint market (59th) seeking
two key anchors. Mon-Fri female co-anchor
with strong reporting background, and mete-
orologist to replace our veteran weathercaster
when he retires in January. Warm weather de-
livery and communité involvement. Send re-
sume and tape to: Barbara Handley-Miller,
News Director, WNEM, 107 N. Franklin, P.O.
Box 531, Saginaw, Michigan 48606. EQE.

wne

KYW-TV 3

Philadelphia, the 4th largest market

is looking for an Evening Magazine

studio wraps producer. Strong writing
skills and good knowledge of studio
production needed. Will also be respon-
sible for some field production. A great
opportunity for a creative, ambitious
producer. Please send tape & resume to
Program Department, KYW-TV,
Independence Mall East, Phila., PA. 19106

EOE M/F

Help Wanted Technical

Situations Wanted Programing,
Production, Others

Transmitter supervisor
WPLG-TV Miami, Fla. is locking for a
Transmitter Supervisor with 5 yrs experi-
ence to maintain transmitters, micro-
wave, downlinks, etc. Send resume to
Personnel Dept., 3900 Biscayne Blvd.,
Miami, FL 33137.

Equal Opportunity Employer

AWARD-WINNING
PRODUCER
Seeks challenge in major market or
with syndicator. Talk, specials,

mini-docs., sports. Will relocate.
Carolyn: 603—448-6757.
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Help Wanted Sales

Miscellaneous

Broadcast Services, Inc.
REGIONAL MARKETER
Media General Broadcast Services, Inc., subsidiary of a Fortune 500 company,
needs a regional representative with a minimum of three years broadcast experi-
ence. Heavy emphasis on telemarketing, limited travel required, excellent com-
pensation package and company benefits.
To apply in confidence, send resume to:
Linda Hegner, Director/Human Resources, Media General Broadcast Services,
Inc., 2714 Union Ave. Extended, Memphis, TN 38112
EOE, M/F

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1900 Emery St., Ste. 206
Atlanta, GA 30318
404—355-6800

For Sale Stations

For Sale Equipment

PRODUCTION/POST PRODUCTION

EQUIPMENT FOR SALE

GENERAL SALES MANAGER

KDLT. NBC., Sioux Falls has an exceptional oppor-
tunity for an experienced professional who pos-
sesses local and national marketing savvy. Group
owned by Heritage Media. Inc.. 98tn ADI. Blair
repped. Outstanding local sales team. New facili-
ty. Computered avails. Columbine traftic. ECE.

Resume and references to: Jack Donahue, GM,
KDLT, 3600 westport, Sioux Falls, SD 57116.

women and minorities are encouraged to apply.

Premier Southwest facility selling part or all pro-
duction, post production, and computer graphics
equipment. EQuipment complement includes:

CMX 340-X Editing System

Grass valley 300-2B Switcher

Ampex ADO Digital Effects

Sony Type C 1" BetaCam VTR's

Aurora AU 75 Computer Graphics

Ikegami HL-79 DA, BetaCam Cameras

Tektronix Test & Measurement

Grass Valley Distribution
For complete list of equipment, please call or
write: Jeff Van Pelt. 501 N. 1-35, Austin, TX 78702.
512—473-2020.

NETWORK AFFILIATE
ALMOST “START—UP" TV

Unusual opportunity to purchase a going busi-
ness with significant upside potential at a
price which could be considered “stick value”.
Station is fully equipped and has net revenues
in excess of $2,500,000. At $16.000.000 the
station will not support Iraditional senior or
subordinated debt levels. and will require a
strong equity oriented buyer. A strong buyer
might assume the current debt structure, some
ofwhichis fixed and some ata “prime + " inter-
est rate. Box A-99

ALLIED FIELDS

Employment Services

When you're JOB HUNTING . ..

1t’s not what you know, but who you know . ..

MEDIALINE KNOWS ’EM ALL!

If you need a job, you need MediaLine. We're in touch with hundreds of media managers every
week, finding the job leads that will put you ahead of the pack. We report our job leads to you
every day via telephone or computer. If you want a job in radio news or announcing, television
news, production, weather, or sports, you'll get the freshest leads from MedialLine. Get the

first word on the best jobs, call

THE BEST JOBS ARE ON T

WE PLACE ENGINEERS

ALL CATEGORIES FDR TV, PRDDUCTIDN,
VIDED, CATV {EXCLUDING DPERATORS}
America’s Leading Source for a Decade
11V STATIONS, PRODUCTION FACILITIES. CORP TV, MFG, CATV)

For information phone or write Mark Kornish

kez SYSTEMS

479 Northampton Street
Kingston, PA 18704

(717) 283-1041

Employer
Paid Fees

HE LINE

800-237-8073

0167, Columbia, MO 65205-4002

P.0. Box 1

Programing

Chapman

Associates

TOP 50 MARKET
Class C FM in desired SE
market. Asking $4.8 million
with $2.2 million down. Call:

MITT YOUNTS
202/822-1700

f-aa' HL) Lum and Abner
) \s 5% Are Back
. .. .piling up profits
| '!.....-r ‘J'A- ¥ for sponsors and stations.
4 /g '{T 15-minute programs from
| the golden age of radio.

PROGRAM DISTRIBUTORS m PO Drawer 1737

Jonesboro, Arkansas 72403 m 501/972-5884

TN <
ASS() CIATE

RENCY » 70278492700« SEATTLE - ’(I(»M\’Ilh

FM'S & COMBOS

$500,000 - $5,000,000
CA-HI-OR-TX-WA

CLIFF HUNTER
800—237-3777

THE COMREX DIRECTORY

If you have a program that's available on
COMREX, call us at 1—800—237-1776.

wWe'll include you in a new directory of
radio programs that can be distributed
on dial lines with Comrex encoding.

MID-WEST B’s

Underdeveloped, bun with
positive cash flow.

B @ Barry Sherman
[ 1 ] &Associang,hlc.

MEDIA BROKERS & FINANCIAL SERVICES

1828 L St, NAV Suite 300 Wash, DC 20036
1202) 429-0658
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For Sale Stations Continued

OWNER/OPERATOR

Southeast AM in an attractive
market w/ limited competition.
Offered on a cash bid basis.

ERNIE PEARCE
404/998-1100

CONTRARIANS
TAKE NOTE

Unusual AM facility with excellent cover-
age of top 15 ADI and obvious format
opportunity for an AM station. This facili-
ty, as a "stand alone” AM, is one of the
outstanding signals in this solid, stable
markel. Station would require format
change, which eliminates the opportuni-
ty for traditional bank financing. Upside
potential should be enormous for buyer
who has faith that major AM signals with
unique formats can survive. Asking price
$1,750,000. Box A-100.

EARLY DEADLINE
NOTICE

Due to the Christmas holi-
day, classified advertising
for the December 28 issue
is due at noon, EDT, De-
cember 18.

Full C in strong mkt of over 400,000. Nego-
tiable

Texas FM's and combos from $325K to
$2Mil

Med. Mkt. Network TV - $10Mil, solid mkt

Profitable combo in beautiful La. mkt
$1.2Mil-terms

Ark. combo-170,000 pop. excellent terms
Miss. combos-great values for the $

John Mitchell or Joe Miot
MITCHELL & ASSOCIATES
Box 1065, Shreveport, La. 71163
318—868-5409 318—869-1301

AUCTION:
PORTLAND, OREGON
FULL TIME AM

Offered on a "Best Bid" basis. Bids
must be submitted by December 29,
1987. Informational packet avail-
able.

The Montcalm Corporation
311 Norton Bldg., 801 Sécond Ave,
Seattle; Washington 98104
206—622-6236

CARIBBEAN BEACON
STATION FOR LEASE

690 Khz, 15,000 walts full time. 50,000 watts
availabte. We operate facility, you provide pro-
gramming by tape or satellite. Covers Virgin
Islands, St. Martin, Antigua. St. Kitts, etc

CALL GARY HAYES,
CARIBBEAN BEACON
1—800-542-5333 303—665-3767

CALIFORNIA UHF INDEPENDENT
$40,000,000

B @ Barry Sherman
BB & Associates, Inc.
MEDIA BROKERS & FINANCIAL SERVICES

1828 L St., NW Suite 300  Wash., DC 20036
202) 429-0658

Put my over 30 years of service
to work for you i

""SHERWOO
INC

3125 Maple Leaf Dr. » Glenview. IL 60025 A "‘5" f :
312-272.4970 /o

Full power UHF-TV CP’s

» Mobile-Pensacola, Florida
» Des Maoines, lowa

» Oroville, CA
Television Technology Corp.
Bill Kitchen 303—465-4141

GE Mardon & osoe

MEDIA BROKERS

AM-FM-TV APPRAISALS
P.O. BOX 36
LEXINGTON, MO 64067 KANSAS CITY, MO,

816-259-2544

816-455-0001

'- 50.000 watts. 850KkHZ. Knoxville. TN $1.2 million Exclusive g
isting.

® UHF TV Southam Alabama city, Appraised $12 million. Sacri-

fice for §7.5 miltion Ask for Jim Dick

® Cable Tvs Ask for Jim Dick

Broadeast Gommunications Bibision

& BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

At last! An attorney who's been there.
- BARRY SKIDELSKY, Esq. -
132 E. 45th St., New York, NY 10017
212—370-0130
Call for free initial consultation

Delmarva Urban
5Kw day/pre-Sunrise
Positive Cash Flow

$800,000
Box A-108
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BROADCASTING'S
CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1705 DeSales St.,
N.W., Washington, DC 20036,

Payable In advance. Check. or money order only. Full
& correct payment MUST accompany ALL orders. All
orders must be in writing.

Deadline is Monday at noon Eastern Time {or the fol-
fowing Monday's issue. Earlier deadlines apply 0r is-
sues published during a week containing a legal hoki-
day. and a special notice announcing the earlier
deadline will be published above this ratecard. Orders,
changes, and/or cancellations must be submilted in
writing. NO TELEPHONE ORDERS, CHANGES. AND/
OR CANCELLATIONS wiLL BE ACCEPTED.

when placing an ad, indicate the EXACT category de-
sired: Television, Radio or Allied Fields, Heip Wanted or
Situations Wanted: Management, Sales News, etc. If
this information is omitied. we will determine the appro-
priate calegory according tothe copy. NO make goods
will be runif all information is not included. No personal
ads.

Rates: Classified listings (non-display). Perissue: Help
wanted: $1.00 per word, $18.00 weekly minimum. Situ-
ations Wanted : 60¢ per word, $9.00 weekly minimum.
All other classifications: $1.10 per word, $18.00 weekly
minimum.

Rates: Classified display (minimurm 1 inch, upward in
half inch increments), per issue: Help Wanted: $80 per
inch. Situations Wanted: $50 per inch. All other classifi-
cations: $100 per inch. For Sale Stations, Wanted To
Buy Stations, Public Notice & Business Opportunities
advertising require display space. Agency COMmMis-
sion only on display space.

Blind Box Service: (in addition to basic advertising
costs) Situations Wanted: $4.00 per issue. All other
classifications: $7.00 per issue. The charge for the
blind box service applies to advertisers running listings
and display ads. Each advertisement must have a sep-
arate box number. BROADCASTING will not forward
tapes, transcripts. writing samples, or other oversized
materials: such materials are returned to sender.

Raplies to ads with Blind Box numbers should be ad-
cdressed to: (Box number), c/o BROADCASTING, 1705
DeSales St., N.W, Washington, DC 20036.

Word count: Count each abbreviation, initial, single
figure or group of figures or lefters as one word each.
Symbols such as 35mm, COD, PD, etc. count as one
word each. Phone number with area code or zip code
count as one word each.

The publisher is not responsible for errors in printing
due to illegible copy—all copy must be Cleariy typed or
printed. Any and all errors must be reported to the
classified advertising department within 7 days of pub-
lication date. No credits or make goods will be made
on errors which do not materially affect the advertis-
ment.

Publisher reserves the right 10 alter classified copy to
contorm with the provisions of Title VIi of the Civil Rights
Act of 1964, as amended. Publisher reserves the right
to abbreviate, alter. of reject any copy.




o —
( Fates & Fortunesa )

__—4

Media

James Krejei, group VP, Jones Intercable,
Englewood. Colo., named to board of
directors.

John Frazee, Jr., president and chief execu-
tive officer. Centel Corp.. Chicago, named
to board of directors.

Allan E. Howard, VP and general manager.
KXTV(TV) Sacramento, Calif., joins KHOU-
Tv Houston as president and general
manager.

Allan Horlick, station manager, NBC-owned
wMAQ-Tv Chicago, joins co-owned WRC-TV
Washington, as VP and general manager. He
succeeds Jerry Nachman, resigned.

Lawrence Thompson, chairman, Cordes
Street Communications, North Charleston.
S.C.. licensee of WavF(FM) Hanahan, S.C..
named president and general manager,
WAVF(I'M).

Philip Giordano, senior VP. finance, ABC
Radio Network. New York, named senior
VPin charge of aftiliate attairs and nonen-
tertainment programing. replacing John Ax-
ten who will resign effective Dec. 31 to
establish new "communications venture.”
Axten will remain consultant to NBC Radio
Network through 1988.

Raymond Boyce, VP. public relations, En-
tertainment Business Sector of Cocu-Cola,
New York, joins Viacom International, New
York. Jan. 4 as semior VP. corporate
relations.

Lee Salzberger, VP of administration,
broadcast division of A .H. Belo Corp., Dal-
lus. joins Belo-owned KOTv(TV) Tulsa,
Okla.. as president and general manager.

Neil S. Braun, president and chief operating
officer, Imagine Films Entertainment, New
York, joins Viacom International Inc., New
York, as senior VP, corporate development
and administration.

Appointments at NBC-TV's operations and
services departiment, New York: Richard
Brescia, VP, marketing, to VP, enterprises;
Susan Beckett, VP, business aftairs, NBC
Enterprises. to same capacity: Ric Quack-
enboss, VP, sales/affiliate services, to VP,
operations; Jean Dietze, director, clearance
systems and analysis, sales/affiliate ser-
vices. to VP, TV network services; Vic Pi-
sani, director, sales administration, to direc-
tor, sales contract administration; Lucy
Roadarmel, director. project development,
to director, business systems.

~ar

Dirk Brinkerhoff, VP and generu ...
WCIX(TV) Miami, joins KTXA(TV) Fort Worth
in same capacity.

Hugo S. Rossitter, director of labor rela-
tions, Fox Television Stations, Los Angeles,
named VP, labor relations.

Patrick O’Brien, VP of finance and chief
financial officer. RCA/Columbia Pictures
International Video, New York, joins Price
Communications Corp., New York station
group, as VP and controller.

Stefan R. Peleschuk, controller. ML Media
Cuable TV, Greenwich, Conn., named VP
and controller.

Peter M. Rosella, sales manager, MMT
Marketing Division, St. Louis, joins KYEL-
TV Yumia. Ariz., as general manager.

Stephanie Ann
Storms, assistant
general counsel and
assistant secretary,
American Television
& Communications
Corp., Denver. joins
Viacom International
Inc., New York. as
counsel-cable in law
department.

Marketing

Kenneth Morris, chiei operating officer and
execulive VP, Siege! & Gale, New York-
based subsidiary of British adveitising firm,
Saatchi & Saatchi. named president; Jerry
Kessler, chiel financial officer, Saatchi &
Saatchi Compton, New York, named chief
operating officer. Siegel & Gule.

Eric Lund, VP business development, High
Cablevision, Lancaster, Pa., forms Lund
Media Associates. Lancaster, Pa., market-
ing and advertising tirm specializing in local
and cable ad sales support and programing
development for local and network cable.

Jay Schulberg, executive VP, creative
head, Ogilvy & Mather, New York, joins
Bozell, Jacobs, Kenyon & Eckhardt, New

York, as executive VP, creative director.

Joseph Naporano, director of internal au-
dit, Omnicom Group Inc., New York direct
marketing agency, joins MARCOA DR
Group. Omnicom subsidiary, New York, as
senior VP, chief financial officer.

Joseph laricei, VP, sales and adminisira-
tion, NBC-TV, New York, named VP, na-
tional and international networking.

Appointments to board of directors, DDB
Needham Worldwide Inc.. New York: Su-
san Gillette, executive VP, director of cre-
ative services, Chicago; Robert Mackall,
executive VP executive creative director,
New York: Jack Mariucci, executive VP,
executive creative director, New York. and
Pacy Markman, senior VP, creative director,
Los Angeles.

Richard (Nick) Nickeson, executive direc-
tor of marketing, Morgan Murphy Stations,
group owner of one AM, one FM and five
TV stations, Madison. Wis.. retires.

Stephen C. Smith, VP, account director,
Backer & Spielvogel, New York, joins
BBDO Chicago as VP, management
supervisor.

Smith

McColman

Garry P McColman, owner, McColman
Media of Canada, Kingston, Ont., joins
Landin Media Sales, Phoenix, as VP of
marketing and sales.

Marie Imbesi-Chieca, personnel director,

The Most Experienced
Executive Search Firm In Broadcasting.

Joe Sullivan & Associates, Inc.

Executive Search and Recruitment
340 W. 57th St., New York, NY 10019

The person you describe is the person we'll deliver,

(212) 765-3330
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Petry Inc., New York, named VP-director of
personnel

Robin Chase, professor of marketing, Uni-
versity of Southern California, Los Ange-
les, named VP, National Cable Marketing
Inc., Sherman Qaks, Calif.

Leon Serruys, general sales manager,
KTMA-TV  Minneapolis, joins WKCH-TV
Knoxville, Tenn., in same capacity.

Rob Breiner, station manager, WNRS(AM)-
WIQB(FM) Ann Arbor, Mich., joins
WOMC(FM) Detroit as general sales manager.

Sam Curley, assistant promotion director,
wOWT(TV) Omaha, named marketing and
research director.

Appointments at wavF(FM) North Charles-
ton, S.C.: Barbara Sellers, administrative
assistant, WXLY(FM) North Charleston, S.C.,
named business manager; Barbara Ca-
meron, account executive, WTAT-TV
Charleston, S.C. named national sales man-
ager; Steven Cordina, account executive,
wSSX-FM Charleston, S.C., named regional
sales manager; Richard Howze, account ex-
ecutive, WKQB(FM) St. George, S.C., named
local sales manager; Tom Roberts, sales
representative, Roberts Representation, ren-
ovator of stained glass windows in
churches, Charleston, S.C., named local
salesman.

Eric Burg, commercial claim representa-
tive, Aetna Life and Casualty, Charlotte,
N.C., joins wGHP-TvV High Point, N.C., as
account executive

Programing

Jules Haimovitz, president, Viacom Net-
works Group, New York, joins Aaron Spell-
ing Productions Inc., Los Angeles, as presi-
dent and chief operating officer; Tony
Shepard, director of talent, Aaron Spelling
Productions, Los Angeles, named VP, talent
there,

Kevin O’Sullivan, chairman and chief ex-
ecutive officer, Worldvision Enterprises,
subsidiary of Great American Broadcasting
Co. (formerly Taft Broadcasting Co.), Cin-
cinnati, named president and chief execu-
tive officer of Great American Broadcasting
Entertainment Group.

Steven Stern, supervising producer, Major
League Baseball Productions, New York,
joins Entertainment & Sports Marketing In-
ternational (ESMI), New York, as president
of television and video production unit.

Roy Schwartz, president, Shadow Traffic
Network, New York, becomes consultant to
new ownership.

Robert Hadl, VP and senior legal executive,
MCA Inc. Universal City, Calif., adds du-
ties as head of corporate law department.

Ed Lahti, director, producer, The Disney
Channel, Burbank, Calif., named VP,
production.

Michael Keegan, associate director, corpo-
rate development, Columbia Pictures/Coca-
Cola Entertainment Business Sector, Bur-
bank, Calif., joins Act 11l Communications

Inc., Los Angeles, Calif., as VP, acquisi-
tions, planning and development.

C. Dean Thomas, Jr.,
senior VP, affiliate re-
lations, Hit Video
U.S.A., Houston,
joins YOU TV Cable
Network, division of
Health Television
Corp., Pittsburgh, as
senior VP of national
affiliate relations.

Lucy Chudson, VPof
family programing,
Home Box Office
resigns. She will be-
consultant.

Thomas

(HBQO), New York,
come non exclusive

Alan Letz, director of home video and pay
television, Harmony Gold, Los Angeles,
named VP of home video and pay television;
Jill Nyren, manager of distribution services,
named director of distribution services.

Richard Anobile, story editor and writer for
Silverhawks, syndicated aninated series pro-
duced at Rankin/Bass, Lorimar-Telepictures
Corp. unit, Culver City, Calif., joins Atlan-
tic/Kushner-Locke, Los Angeles, as VP-
post production.

Richard Raynis, director of Kidd Video,
DIC Enterprises, animated series producer,
Encino, Calif., named VP of production;
Mike Maliani, director of development,
named VP of design development there.

Tom Ryder, producer, WNEV-TV Boston,
named executive producer of programing.

Appointments at KPRC-Tv Houston: Jerry
Moring, executive producer, WCBS-TV New
York, to same capacity; Don Hougland, pro-
duction and promotion manager, KHTV(TV)
Houston, named production manager.

Christopher Jones, operations manager,
WHSV-TV Harrisonburg, Va., joins WNWO-TV
Toledo, Ohio, as program manager.

Mark Lennartz, operations manager,
KKSFFM) (formerly KLOK-FM) San Francis-
¢0, joins KHYL(FM) Auburn, Calif., as pro-
gram director.

Appointments at wavE(FM) North Charles-
ton, S.C.: Jeff Kent, morning drive an-
nouncer, named program director; Miles
Crosby, announcer, WALD-AM-FM Walter-
boro, $.C., named production director.

Rob Stegman, associate producer, WCVB-TV
Boston, joins Century Il Teleproductions,
Boston as operations manager.

David Landau, producer, MJI Broadcasting,
New York, named senior producer of Clas-
sic Cuts; Russell Hogan, freelance writer,
named line producer of Country Quiz.

Gordon Dawson, writer and executive pro-
ducer, MTM Enterprises, Studio City, Ca-
lif., joins GTG Entertainment, Culver City,
Calif., as writer and producer.

Chenoa Crockett, producer, KITV(TV)
Honolulu, joins KFVE(TV) Honolulu, as
producer/director.

Appointments at WGHP-TV High Point,
N.C.: Larry Blackerby, program director,
KOLR(TV) Springfield, Mo., named director
of programing and broadcast operations;
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Alesia Powell, parttime editorial assistant,
named associate producer; Duncan Brown,
traffic assistant, wizy(Tv) Charlotte, N.C.,
named traffic coordinator; Naweed Azam,
graduate, University of North Carolina-
Chapel Hill, N.C., named studio operator;
Janice Marie Colflins, graduate, Wake For-
est University, Winston-Salem, N.C.,
named studio operator; Dennis Keithley,
freelance studio crewman, named studio
operator.

Gene Gerry, morning announcer and pro-
duction coordinator, WIIB(FM) Boston,
named operations manager. He is replaced
by Quentin Migliori, former on-air personal-
ity for wMEX(AM) Boston.

=

Miner

Migliori
Ann Miller, news producer, wLS-Tv Chica-
go, joins KTvU(Tv) Oakland, Calif., as di-
rector of programing and community
affairs.
Larry Ickes, on-air personality, KNBR(AM)
San Francisco, joins KKSA (AM) Fol-
som, Calif., as afternoon drive personality.

Mark Scott, interviewer, wXYT(AM) Detroit,
joins wOR(aM) New York, as host.

Dara Welles, correspondent, The Source,
Westwood One Radio Networks, Culver
City, Calif., joins Westwood One’s Talknet
as host.

News and Public Affairs

Roger Bell, assistant news director, KABC-
TV Los Angeles, joins KMGH-TV Denver as
news director,

Chuck Snyder, program director, KFTY(TV)
Santa Rosa, Calif, named director of news
and programing. He succeeds Rod Sherry,
who retires.

Scott Kirk, assignment editor, KOTv(Tv) Tul-
sa, Okla., named news manager, WGHP-TV
High Point, N.C.; Lisa Conklin, associate
producer at wGHP named reporter/producer
there.

Appointments at KTOO-Tv Juneau, Alaska:
Elizabeth Arnold, reporter, named senior
reporter. She replaces Glenda Carino, who
is leaving for Alaska State Senate staff posi-

tion. Juneau. Alaska: Sumner MacLeish,
Morning Edition host, adds duties as full-

time reporter.

Appointments at WHO-TV Des Moines,
Iowa: Jon Janes, news director, KWQC-TV
Davenport, Iowa, to same capacity; John
Bachman, anchor, KARE(TV) Minneapolis,
named 6 p.m. and 10 p.m. anchor; Eileen
Wixted, independent reporter and producer,



named noon anchor; Shirley Washington,
reporier, WQAD-(Tv) Moline, Ill., named
general assignment reporter; Jim Jaycox,
production staff, KTIv(Tv) Sioux City, lowa,
named news photographer; Mike Cleff, part-
time sports reporter, KWQC-Tv Davenport,
lowa, named sports reporter; Carla English,
part-time engineering operator, named full-
time newscast tape operator; Angie Ross,
graduate, Wartburg College, Waverly, lowa,
named administrative assistant.

Arlene Bolton, writer-producer, KCBS(AM)
San Francisco, joins CBS Radio Stations
News Service, New York, as executive
producer.

Eric Eifrig, weekend producer, WMAQ-TV
Chicago, joins wToL-Tv Toledo, Ohio, as
executive news producer.

Appointments at WSPA-Tv Spartanburg,
S.C.: Ken Elmore, assignment editor,
wCBD-TV Charleston, S.C., named execu-
tive producer; Bob Stuckey, reporter/photo-
grapher, woLO-Tv Columbia, §.C., named
reporter.

Chris Kelley, Pentagon correspondent, CBS
News, Washington, named special projects
reporter, KPRC-TV Houston.

Appointments at KARE(TV) Minneapolis:
Scott Stachowiak, 10 p.m. producer,
named managing editor; Micheal Burke,
news director, WGGB-TV Springfield, Mo.,
named executive producer; Cyndy Brucato,
news anchor, KSTP-Tv Minneapolis, named
news anchor.

Mary McGinnis, anchor/reporter, WMGM-TV
Wildwood, N.J., named assistant news
director.

Appointments at CBS News’s Washington-
based Nightwatch: Phil 0'Connor, field pro-
ducer, to senior producer. He replaces Peter
Goodman, named producer, CBS This
Morning; Kerry Marash, independent pro-
ducer to associate producer; Junette Pink-
ney, producer, NBC News’s Headlines on
Trial, Washington, toassociate producer; Su-
san Sperling, show producer, National Pub-
lic Radio, Washington, to associate produc-
er; Amy Green, producer,CBS-named
wBBM-FM Chicago, to associate producer.

Appointments at WINH-TV New Haven,
Conn.: Mark Davis, correspondent, Hart-
ford, bureau named anchor; Terry Dunford,
assignment editor, KSDK(TV) St. Louis,
named managing editor; Keith Kountz, re-
porter, WIXT(TV) Syracuse, N.Y., named re-
porter/anchor; Mark Toney, news director,
WXEX-Tv Petersburg, Va., named assistant
news director; Elizabeth McGuire, anchor-
/reporter, wTOL-Tv Toledo, Ohio, named
reporter,

Lori Stephens, general assignment reporter,
anchor and producer, KELO-TV Sioux Falls,
S.D., joins KGAN(TV) Cedar Rapids, lowa,
as co-anchor of 10 p.m. news.

Jerry Henry, sports anchor and reporter,
wRCB-Tv Chattanooga, joins New Jersey
Network News, Trenton, N.J., as sports
reporter.

Alan Mendelson, business consumer report-
er, WIVITV) Miami, joins KTTV(TV) Los
Angeles as money reporter.

Barbara Horner, general assignment report-
er, WITV(TV} Jackson, Miss., joins WLUK-TV

Green Bay, Wis., in same capacity.
Bernard Gershon, news director, WOR(AM)
New York, joins wCBS(AM) New York as
associate news and programing director.

Susan Kotch, morning meteorologist,
WHLI(AM)-WKJY(FM) Hempstead, N.Y., adds
duties as morning meteorologist, WMCA(AM)
New York.

Nancy Russo, weekend weathercaster,
WVUE(TV) New Orleans, joins WILA-TV
Washington as meteorologist.

Tony Cavalier, morning meteorologist,
WGAL-TV Lancaster, Pa., joins WSAZ-TV
Huntington, W.Va., as weekend weather-
caster and science reporter.

Jeff Lawson, weekend meteorologist and
reporter, WwBT(TV) Richmond, Va., joins
WTTG(TV) Washington as weekend

weathercaster.

Manuel Gallegos, as-
sistant producer,
KRON-TV San Francis-
co, joins KFTY(TV)
Santa Rosa, Calif., as
news producer.

Appointments at Ca-
ble News Network
(CNN), Atlanta: Emi-
ly Rose, supervising
producer, business
news, New York, to
producer, Inside Poli-
tics 88, Washington; Randy Douthit, execu-

Gallegos

tive producer, Crossfire and Larry King
Live, Washington, to senior executive pro-
ducer; Tammy Haddad, producer, Larry
King Liwve/mo Washington, to executive
producer.

Bonnie Davis, producer, wMC-Tv Memphis,
joins KSDK(TV) St Louis in same capacity;
Kevin Lynch, assignment editor, KTVY(TV)
Oklahoma City, to same capacity,KSDK.

Appointments at WIFR-Tv Rockford, Ill.: Ka-
ren Odway, news anchor, WCRM(FM) Dun-
dee, I11., named general assignment reporter
and moming news anchor; Richard Gall,
intern, Group W Newsfeed Network, Wash-
ington, named general assignment reporter;
Megan Boyle, freelance writer, Chicago,
named 6 p.m. news producer; Jeff Howard,
writer and producer, Jones Intercable,
Janesville, Wis., named electronic field pro-
duction director.

Jim McSorley, photojournalist, WPTF-TV Ra-
leigh, N.C., joins WLKY-TV Louisville, Ky.,
as photographer.

L T —— e T R
Promotion and PR

Appointments at Fox Broadcasting Co., Los
Angeles: Bob Bibb, director, on-air promo-
tion for movies, mini-series and special pro-
jects, NBC-TV, Los Angeles, named VP,
on-air promotion and creative marketing;
Lewis Goldstein, manager, on-air promo-
tion for movies, mini-series and special pro-
jects, NBC-TV, Los Angeles, named VP,

Please send
(O Broadcasting 2 Magazine
O 3 years $190

Broadcastingx

The Newsweekly of the Fifth Estate
1705 DeSales St., N.W.,, Washington, D.C. 20036-4480
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(International subscribers add $20 per year)

O1vyear $70 O 6 mos. $35
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on-air promotion and special projects; Ron
Vandor, VP, advertising and promotion,
nzmed VP, advertising and promotion plan-
ning; Gary Berberet, promotion manager,
KDVR(TV) Denver, named director of adver-
tising; Dan Weiss, director, affiliate promo-
tion services, NBC Entertainment, Los An-
geles, named director, affiliate advertising
and promotion services.

Nance Guilmartin, di-
rector of public com-
munications WBZ-TV
Boston, named direc-
tor, public affairs and
community relations.

Giora Breil, general
sales manager,
KVEA(TV) Corona,
Calif., joins Tele-
mundo, New York, as
director of
promotion,

John Simmons, news producer, WMGT(TV)
Macon, Ga., named producer/director-pro-
motions, WSPA-TV Spartenburg, S.C

Guilmartin

Technology

Gary Thursby, VP,
marketing, Harris
Corp., Quincy, III.,
joins Townsend
Broadcast Systems
Inc., Austin, Tex.,
equipment manufac-
turers, as senior VP.

Joseph Hess, execu-
tive VP, U.S. Video-
tel Inc., Houston,
joins Castel Holding
S.A. of Neuchatel,
Switzerland, manufacturer of precision pro-
ducts and components, as VP, strategic
planning,

Thursby

Dave Stabaugh, technical activities direc-
tor, Storer Communications, Dallas, named
VP of engineering for Texas region.

Jacob Weisbarth, sales executive, Video
Dub, New York, joins Dubs Inc., New
York, as VP of sales development,

Karin Rainey, sales marketing assistant,
Century [1I Teleproductions, Boston, named
operations manager, Digital Images, design
and animation division of Century III Tele-
productions, Boston,

Jerry Blankenbeker, assistant chief engi-
neer for station operations, WTAE-TV Pitts-
burgh, joins wiLwT(Tv) Cincinnati as chief
engineer.

Burnham Morse, telecommunications poli-
cy analyst, National Telecommunications
and Information Administration in Depart-
ment of Commerce, Washington, joins Na-
tional Public Radio, Washington, as man-
ager of Future Interconnection System
Project Office.

Chuck Himelrick, system manager, Cablevi-
sion Industries, Glens Falls, N.Y., joins
Phoenix Cable Inc., San Rafael, Calif., as
regional engineer and purchasing manager.

Nick Solberg, director of technical market-
ing and international sales manager, Con-
cept Productions, Roseville, Calif., named
systems division director.

Rich Yasick, freelance illustrator, joins Pro-
duction Masters Inc., Pittsburgh, as com-
puter graphics artist.

Allied Fields

Nathan Snyder, VP for mergers and acquisi-
tions, CBS Inc., New York, joins VS&A
Communications Partners, L.P., subsidiary
of Veronis, Suhler & Associates, investment
banking specialists in communications
field, New York, as president.

Emerson Pugh, research staff member,
IBM T.J. Watson Research Center, York-
town Heights, N.Y., named president-elect,
Institute of Electrical and Electronics Engi-
neers Inc. (IEEE), New York.

Thomas Engel, VP, Pat Thompson Co.,
Englewood, Colo., media brokerage,
named president; Dean Waite, Eastern divi-
sional VP and VP of business development,
Disney Channel, Burbank, Calif., named
president of newly formed Media Services
Division of Thompson.

Appointments at AGB Television Research,
New York: Jeffrey Carroll, director of oper-
ations, named VP, operations; Satish Aj-
mani, manager, software engineering,
named VP, information services; Joseph
Boska, chief engineer, named VP,
engineering,.

J.D. MacKay, VP-management supervisor,
Wells, Rich, Greene, Detroit, joins Radio
Advertising Bureau - as VP, sales and
marketing.

Jim Brewer, group owner of stations in
Indiana, Tennessee, and Florida, joins
Chapman Associates, Jacksonville, Fla., as
associate; George Reed, general sales man-
ager, WAOK(AM)-WVEE(FM) Atlanta, named
Chapman associate there.

Howard Levitt, senior editor and production
manager, Billboard magazine, New York,
joins BMI, New York, as editorial director.

Deaths

Edwin W. Ebel, 86, former VP Of General
Foods Corp, died Nov. 30 of stroke in
Mount Kisco Hospital, Mount Kisco, New
York. Ebel served in executive capacity with
several advertising companies before join-
ing General Foods in 1948. He became
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director of sales and advertising of com-
pany’s Post Division and in 1952 he was
appointed director of advertising for com-
pany as whole. He was appointed VP in
1955 and eventually retired in 1966. Ebel
served as chairman of board of Association
of National Advertisers from [955-1956.
He was member of Advertising Federation
of America, founding member of American
Marketing Association and charter member
of Copy Research Council. He was honorary
member of Radio and Television Society and
received their annual gold medal award in
1966. Survivors include wife, Anne, one
daughter and one son.

C. Joseph Gavin, 60, VP and director of
membership for Television Bureau of Ad-
vertising (TvB), died Nov. 24 of heart attack
at New York University Hospital. Before
joining bureau he was with Sandy Frank
Film Syndication, Blair Television and NBC
Television Network in various sales capaci-
ties. He also worked with Cunningham &
Walsh as media supervisor and with Franklin
Bruck Advertising as media buyer. Gavin
joined TvB as marketing sales executive and
became director of membership in 1981.
Survivors include his wife, Joan, three sons
and one daughter.

Hugh M. McBeath, 69, owner-operator,
KIJBC(AM) Midland, Tex., died Nov. 21 at his
home of apparent heart failure. He had un-
dergone coronary bypass surgery a few years
ago. McBeath was former board member,
Texas Association of Broadcasters, and ad-
viser to radio-television department of
Odessa College. Throughout his career, he
worked for several Texas radio stations in-
cluding KRBC(AM) [now KFQX(aM)] Abilene,
Tex., and KXOL(AM) [now KwiS(aM)] Fort
Worth. Survivors include his wife, Laverne
and two sons.

Norm Woodruff, 47, owner, The Woodruff
Organization, San Francisco, media consult-
ing firm, died Dec. 2 in his home in San
Francisco of AIDS. Woodruff founded his
consulting firm in 1974 and operated it until
1985 when he became ill. He was consultant
for NBC Radio, Mutual News and numerous
other stations. Woodruff also was news di-
rector at KCBS(AM) San Francisco, 1968-
1974; KIRO(AM) Seattle, 1975; KFBK(AM)
Sacramento, Calif.,1984, and program di-
rector at KXLR(AM) San Francisco, 1986.

Orland Campbel! (0.C.) Young, 65, radio
and television personality, died Oct. 28 in
his sleep at his home at Glenwood Park,
W.Va. Cause of death is unknown. He began
his radio career at wHIS(AM) Bluefield,
W.Va., in 1946 where he was moming radio
personality. In 1956 he also began working
for WHIS-TV [now WvVA(TV)] in Bluefield. In
1974 he left wHIS(aM) and later became co-
owner of wkOoyv(aM) Bluefield and
WKMY(FM) Princeton, W.Va. Young is sur-
vived by his wife, Madeline Jones, and one
son.

Bill Cooper, 65, retired VP of film for wpIX-
Tv New York, who continued as indepen-
dent documentary film producer, died Now.
20 of heart attack at Valley Hospital, Ridge-
wood, N.J. Cooper worked in WPIX's film
department from 1957 through 1982. He is
survived by his wife, Kay Amold Cooper.



e

it

hastoter

DMB&B’s Gotlieb: The art
and science of negotiation

If you ask his peers in the business of buying
and selling television advertising why Irwin
Gotlieb has earned a reputation as one of the
toughest negotiators around, their answers
can be reduced to 4 common denominator:
homework. Gotlieb, senior vice president,
director of national broadcast and program-
ing, for D' Arcy Masius Benton & Bowles,
New York, does his as well as, or better
than, anyone clse. For Gotlieb, preparation
for an upfront or scatter negotiation has
meant the development—some say pioneer-
ing development—of computer software to
weigh the variables involved in those
negotiations.

“There are a lot of major buyers out
there.” says Jerry Dominus, vice president
of sales, CBS-TV, but what separates Got-
lieb from the pack is thoroughness. “He was
the first agency person who ever brought a
computer terminal with him to a negotia-
tion,” says Dominus. “He’s able to analyze
propositions while they are going on.”

A visitor to Gotlieb's corner office at the
New York headquarters of DMB&B would
not immediately conclude it is the home of a
high-powered buyer of television advertis-
ing who alone spends more than $500 mil-
lion for clients including Procter & Gamble,
Richardson-Vicks and General Foods. In the
background, New Age music softly plays,
accompanying a panoramic view of the
Manhattan skyline. The desk is covered by
little more than a phone and a stray report.
The absence of paper is explained by the
presence of a computer terminal. In fact, the
software that Gotlieb has designed to have at
the ready on that terminal dominates the
memory capacity of the DMB&B
mainframe.

Asked about the key to skillful negotiat-
ing. Gotlieb ascribes it to a mastering of
basic skills, plus something less definable.
“] suspect that if you asked anybody to tell
you where they learned to negotiate they
couldn’t,” he says. “The reason is because
negotiation is primarily analysis and strate-
gy, and it’s basic people skills. That's not
something you go to a school to learn and
you certainly can’t read about it in a book.”

Gotlieb’s family history, in contrast,
might easily be the stuff of books. In 1939,
his parents fled Russia aboard the Tran-
Siberian Railroad to Vladivostok, making
their way to China, where Irwin Gotlieb was
born in 1949. They eventually settled in
Kobee, Japan, where the Japanese had set
up a colony for Jews who had fled Nazi
persecution.

Gotlieb was introduced to the art of nego-
tiation by way of his father’s import-export
business in Japan. In the course of learning
to keep the company books, Gotlieb was
privy to negotiations over exchanges of
commodities such as diamonds and steel.
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IRwiN GOTLIEB—Senior vicepresident, directorof
nationalbroadcastand programing, D'Arcy
Masius Benton & Bowles, New York; b. June 25,
1949, Diaren, China; buyer, Norman, Craig &
Kummell, New York, 1970; manager of network
relations, SSC&B. New York, 1972, vice
president, director of networkoperations,
SSC&B. New York, 1975; associate director of
broadcast programing, Benton &Bowles, New
York, 1977; vice president, Benton & Bowles,
1977, vice presidentand manager of national
broadcast, Benton & Bowles; present position
since 1983;m. Elizabeth Billick, Dec. 26, 1970;
children: Dana, 12.
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More important, he was afforded the oppor-
tunity to travel to New York where, in 1970,
at the age of 21, he abandoned a career in
world trade for the advertising firm of Nor-
man, Craig and Kummell, “a small oper-
ation that allowed an understanding of every
element of the advertising process,” Gotlieb
says.

He learned the fundamentais of advertis-
ing by doing market analyses for NCK’s
syndication division, CPM Programs. and
its two Colgate-Palmolive-sponsored
shows, The Arthur Godfrey All American
College Show and The Movie Game. He did
his first network buying working on scatter
for Old Spice and Chanel. When NCK
picked up a share of the Playtex account in
1971, Gotlieb got his first big taste of net-
work buying, and liked it.

By the following summer. Gotlieb was
ready for bigger things. He joined SSC&B
in New York in a post he now admits was a
“much bigger job than I should have been
in”: the number two man in the agency's
programing department. At the time.
SSC&B accounts included Lever Brothers,
Noxell, Carter-Wallace and Block Drug.

With the resources of a much larger agen-
cy at his disposal, Gotlieb began to dabble
in computers for analyses of advertising
buys. At NCK he had used a programable
calculator (which he still keeps in his desk at
DMB&B) to work out a program for analy-
ses of standard deviations for buys of certain
demographics. When he got to SSC&B, that
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agency had its own computer program for
analyzing buys. Within six months, Gotlieb
had requested software necessary for an
“appropriate network operation.” When the
agency said such an order would run into the
“hundreds of thousands,” Gotlieb picked up
a Fortran manual and “kind of hacked my
way through it. Over the next three weeks
the whole thing got written.”

Through the years the program that Got-
lieb uses for making buys has grown to well
over 350,000 lines covering 7.000 pages.

In 1977, Gotlieb received three different
job offers. Although he now says that in
“20/20 hindsight” he would have preferred
to be more organized in his career choice at
the time, the offer from Benton & Bowles (it
would become DMB&B in 1985 in a merger
with D"Arcy, MacManus & Masius) still
managed to stand out. “When | left SSC&B,
senior management asked: ‘What do you
want?’ | said that | wanted the opportunity
to work on General Foods and Procter &
Gamble [clients in the B&B stable] and you
can’t give me that.”

What also made the Benton & Bowles
offer especially attractive to Gotlieb was the
agency’s mandate to start a negotiating de-
partment. In working to design the analy-
tical and strategic approach to such a job,
the objectives became clear, he says—to
operate with a limited number of people (“to
effectively coordinate the client’s clout™)
while maintaining the right information at
hand for effective analysis of buys. “Those
two things are almost contradictory, because
to be an analyst you almost need a huge
number of people, but if you are coordinat-
ing negotiations you need to keep them to a
minimum.

“] don’t think I’ve ever thought of myself
as being primarily a negotiator because ne-
gotiations are only a small part of what we
do. This is what differentiates not just my-
self but this operation and this deparment as
a whole from most other departments. If you
buy the wrong thing, it doesn’t matter how
cheaply you bought it, it still isn’t right. 1
guess as an operation, and as an individual,
it starts with analysis and goes to strategy.”

Although Gotlieb’s computer does not
double as a crystal ball, his gut feeling is
that the business is going to get “hotter” than
it already is. “I don’t think that anything in
this business is going to slow down,” he
says. Over the long term, however, he fore-
sees the decline in ratings on the broadcast
television networks and the growth of rat-
ings on other channels as the challenge be-
fore buyers of television advertising. “I
think generally speaking we’re in an envi-
ronment where audiences are going to be
fractionalized, and the next thing is how
best to deal with it by getting more involved
in some of the alternatives like syndication
and cable.”

Ultimately “programing is everything,”
he says, and the day when method of deliv-
ery will be irrelevant is not far away. H
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Broadcasters were hit hard last week on fairness doctrine front
(see page 38), but at least industry fared well in Senate Finance
Committee. During committee's discussions last week on new $9-
billion tax increase package, proposal was dropped that would
have had adverse impact on broadcasters ability to depreciate
over time list of advertisers as intangible assets. Elimination of
provision was good news for cable too; subscriber lists are includ-
ed as intangible assets.

Meeting in Hawaii last week, ABC's affiliate board of governors
asked network executives to review its decision earlier this year to
impose compensation cuts to affiliates in top-100 makrets as well
as across-board cuts for special events such as 1988 winter
Olympics in Calgary (for which there is currently no scheduled
compensation). Network executives agreed to review cuts, and to
meet with special compensation review committee that affililate
board will form shortly. Affiliate board chairman, John Benke,
president Fisher Broadcasting, also said discussions focussed on
developments in high definition television systems, which affili-
ates are '‘very concerned’’ about.

C

Kohlberg Kravis Roberts & Co. has “disengaged” three investment
banks hired last summer to explore sale of its Storer Cable proper-
ties. Although KKR has not said it would discontinue consider-
ations to sell 1.4 million-subscriber cable systems, October stock
market collapse has made use of favored financing tocl, junk
bonds, more difficult. KKR also closed sale last week on sixth and
final TV staticn, wiTI-Tv Milwaukee, in $1.3-billion restructuring of
Storer Television holdings into new company 55%-owned and
managed by Gillett Corp. and parent Gillett Holdings.
o

As House members prepared for debate on fairness doctrine (see
page 38) heavy last-minute lobbying campaign was being waged by
doctrine’s opponents and proponents. Congressmen heard from
former FCC Chairman Charles Ferris (who served under President
Jimmy Carter) who is leading fairness advocate. Then former FCC
Chairman E. William Henry (who served in Kennedy and Johnson
administrations) registered his opposition to doctrine. Following
that correspondence, group of 16 former FCC commissioners
wrote to urge lawmakers to reinstate fairness. Signing off on letter
were four former chairmen: Robert E. Lee, Ferris, Abbott Wash-
burn and Newton Minow; commissioners Robert Bartley; Tyrone
Brown: Kenneth Cox; Joseph Fogarty; Benjamin Hooks; Thomas
J. Houser; Rosel Hyde; Nicholas Johnson; H. Rex Lee; Charlotte
Reid;: George Sterling, and Irvin Stewart. Another letter from
broad coalition of interest groups was sent calling for codification.
Among groups represented: People for American Way,; Ameri-
cans for Democratic Action, American Civil Liberties Union;
Black Citizens for Fair Media; National Federal of Local Cable
Programing, and Friends of the Earth.
C

Association of Maximum Service Telecasters has chosen Margita
White, former FCC commissioner who now represents Television
Operators Caucus, to be its next president. White was among
several candidates under consideration (“Closed Circuit,” Nov. 23)
and will work with outgoing President Tom Paro starting at first of
year until April when she assumes post full time.

[w]

weBM-Tv Chicago picked up Entertainment Tonight from Para-
mount last week for 6:30 access debut in fall 1988. Show is
currently carried in late night by wrLD-TvV Chicago.

For week ending Nov. 22,Paramount’s Star Trek: The Next Genera-
tion was third highest ranked show in syndication for second consecutive
week with 12.7 Nielsen average audience rating. For week
ending Nov. 15, Star Trek had 12.1 rating. Star Trek became
third highest-ranked show in syndication on season-tc-date
basis as of week of Nov. 15. Third place flip-flopped weekly
between World Wrestling Federation and The Oprah Winfrey

‘Competition comments. The Association of Independent Tele-
vision Stations and the National League of Cities called on the
FCC last week to tighten up its three-signal “effective competi-
tion” standard that now allows most cable systems to escape
local rate regulation.

"It has beceme abundantly clear that the mere theoretical
availability of three over-the-air broadcast services in a cabled
community does not pose effective competitive to an exclu-
sive-franchise cable system which may typically offer 30 of
more channels of basic service,” INTV said.

INTV did not propose a new standard, but it endorsed the
NLC's proposed standard that defines "effective competition”
as the presence of more than five broadcast signals or a viable
wireless cable (MMDS) system.

The petitions were submitted to the FCC as part of its court-
mandated review of the ‘effective competition’ standard. In
implementing the Cable Communications Act of 1984, the FCC
ruled that cable systems in comrunities where three broad-
cast signals are “available’ off air are subject to “effective
competition” and, hence, are not to be subjected to local rate
regulation.

Nov. 22), order is Wheel of Fortune, 17.1, Jeopardy, 13.3; Stz
Trek: The Next Generation, 10.9; World Wrestling Federatior
9.8, and The Oprah Winfrey Show, 9.2.

o
Lifetime announced last week that it had acquired rights to Cagn«
& Lacey, which will begin its cable run in February, seven montt
before it appears in broadcast syndication. Lifetime Presider
Thomas Burchill, in announcing three-year deal, said it was “th
most expensive investment we've ever made” in programing. H
hoped show would achieve rating of between 1 and 2, but sai
Lifetime could make money at lower number. Burchill said Orio
Television, which is syndicating show, had sold it in 10 broadcas
markets for September 1988 debut, factor which was taken int
account in negotiations. Demographic appeal of Cagney & Lace
fits nicely intc Lifetime's target audience, network said. Thret
year deal covers 125 episodes of show. Burchill said deal did n¢
address possible options for new episodes of program. Lifetim
will carry program weekdays at 8 p.m. and at undetermined tim
on Saturday.

o

ESPN said last week that its fourth regular-season NFL gam
Cleveland versus San Francisco, brought in record numbers fi
network. Game scored 13.5 rating on broadcast and cable, ar,
was seen in 6.3 million homes. It was carried by WEws-Tv Clew
land and xTvU-Tv San Francisco. For four regular-season game
ESPN has averaged 11.0, exceeding 9.5 rating it had guarantee
advertisers.
a

HBO announced last week that both HBO and Cinemax had gaine
more than 500,000 subscribers in first nine months of 198,
giving services combined reach of over 20 million—15.5 million fc
HBO and 4.6 million for Cinemax. HBO Chairman Michael Fuch
attributed increase to more original programing, volume of thee
tricals on services and promotional campaigns. HBO also reporte
that growth was particularly strong in West. Cinemax grew 22% 1
both northwest and southwest/southern California regions, whil
HBO increased 11% and 8%, respectively.

Several key staff announcements at CBS last week: L.ong-time Larr
Tisch associate, Jay L. Kreigel, has been named senior VP, CB
Inc. Kriegel, 47, is known in industry as talented public relatior
executive and Washington lobbyist. He will oversee all of CBS
“external relations,” including government affairs and variety ¢
unnamed special projects. He'll report directly to Tisch. Kriege
has run his own communications consulting firm, with CB
among its clients, since 1983. Before that he was publisher ¢
American Lawyer, trade journal, and from 1975 to 1978 we

kShow. In season-to-date ratings (from debut of shows through
= A “- —
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ctor, special projects, Loews Corp., controlled by Tisch family.
¢ executive to hold senior VP post at CBS Inc. was William
w I, who resigned in 1986 in last months of Thomas Wwyman's
linstration. Newly appointed CBS Entertainment chief, Kim
yasters, also hired his first key staffer since getting nod several
sks ago. Peter Tortorici joins entertainment division as VP,
1ning and scheduling, number two executive there. He leaves
Los Angeles from New York this week, where he was VP
jraming, CBS Sports. He replaces Herb Gross, VP, program
ining and current programs, who has resigned. Replacing
torici is Jay Rosenstein, who was with CBS Sports for eight
rs, as well as CBS/Broadcast Group VP and assistant to Neal
on, now CBS Sports president, when he was group executive
before corporate reshuffling year ago.

]

ne Shopping Network disclosed last week that it has revised its
sting cable operator stock option plans and also struck atfiliation
eement with Blackstar Communications, minority-owned broad-
it company that will seek to purchase 14 television stations in
rkets 15-35. Under affiliation pact announced at Western Cable
sw, HSN will be nonparticipating investor with no involvement
speration or management of Blackstar. Agreement, which will
yw HSN to share in capital gains if Blackstar should sell any of
broadcast properties, is intended to comply with FCC rules
it permit ownership of maximum of 14 stations if ethnic or
4al minorities are involved. HSN is awaiting FCC approval for

12th station in San Francisco, which company President
well Paxson anticipates will be completed by March. Blackstar
s entered into $5.1-million deal to purchse HSN subsidiary kHsp-
Portland, Ore., and has exercised HSN's option to purchase
oo-Tv Orlando, Fla. Paxson said he anticipates Blackstar could
ich its 14-station goal within one year, making it first minority-
‘ned station operator to reach limit. In its move te revise affiliate
ick option plans, HSN hopes to lengthen term of its affiliation
reements and strengthen local marketing programs for shop-
1g network. In return for five- or seven-year affiliation deal, HSN
Il adjust option price of 1986 and 1987 plans downward 0 $6
d $7 per share. HSN said move will increase value ofoptions and
rmit cable operators to continue carrying HSN programing.
w structure, according o HSN, will allow cable operators to
ercise options earlier than planned and boost their subscriber
rticipation in 1987 plan. HSN undertook campaign in response
market conditions, Paxson said. Proposal has been “well re-
ived” by 80%-90% of cable operators that carry HSN program-
3. Shopping network has until Feb. 15 to complete option
JIS1ons.

o

BC sources say that announcment may be made this week of
ireement with City of New York that would keep network based in
CA Building in Rocketeller Center well into 21st century. Network
1d city officials were still negotiating last week on deal that
ould give network access to about $1 billion in financing from
ty agency to renovate facilities in New York. Network may also
st as much as $75 million in tax breaks if it stays in New York,
urces said.

ift between commercial and noncommercial broadcasters over
ansfer tax continues to widen. Late last Friday, NAB President
ddie Fritts, in letter to NPR President Douglas Bennet, com-
lained about NPR member station WBUR-FM Boston "using its
irwaves to lobby for support of the Hollings transfer tax/fairness
octrine proposal.” In earlier correspondence Fritts sent to Ben-
et, he expressed concern that NPR stations would take active
ibbying role. NAB thinks it is inappropriate for public stations to
se their facilities which are subsidized by government funds for
bbying purposes.

egislation (S. 844) aimed at curbing violence on television programs
ras approved without objection by Senate Judiciary Committee last
seek. Measure would exempt officials of broadcast, cable and
wotion picture industries from antitrust laws for 36 months so
hey could develop voluntary standards.

As part of NAB's formation of Broadcast Technology Center,
which will focus on HDTV, Chairman Eddie Fritts named Thomas
B. Keller to new post of NAB chief scientist. He will be succeeded
by Michael Rau as Science and Technclogy department’s acting
director.

And then there were three. With the Senate confirmation and
swearing in of Mimi Weyforth Dawson last week as deputy
secretary of transportation {shown above with James Burniey,
secretary of transportation I} and Rhett Dawson, her husband
and assistarnt to the President for operations), the FCC. which
is supposed to comprise five commissionets, was reduced to
three. The FCC had been one commissioner short since the
departure of former chairman, Mark Fowler, last Apul.

Three commissioners constitute a quorum so the FCC will
continue to be able to take actions on “circulaticn” at this
Thursday's (Dec. 10) open meeting.

The White House has nominated Brad Holmes, a 34-year-old
former aide to FCC Chairman Dennis Patrick and chief of the
FCC Mass Media Bureau's policy and rules division, 10 Fowl-
er's seat. It has also reportedly tapped Susan Wing, a Washing-
ton communications attorney with Hogan & Hartson, to suc-
ceed Dawsoen, but has yet t¢ nominate her.

The Senate Commerce Committee leadership, dispieased
with Patrick and the FCC for its elimination of the fairness
doctrine last August, has not scheduled a confirmation hearing
for Holmes. There was some speculation last week that it is
waiting for Wing's nomination so it can deal with beth confir-
mations at once.

The Senate Commerce Committee will find little in Holmes's
required disclosures to fault him—uniess it deems two speed-
ing tickets and some trouble with a bank loan cause for
concern.

Upon graduation from Georgetown Law School in 1978,
according to the disclosure report, Holmes went to work for the
New York law firrn of Windels, Marx, Davies & Ives for a year
and then served as a law clerk for federal District Court Judge
Mary Johnsen Lowe in New York for two more. He returned to
private practice in 1982 for a two-year stint with Skadden,
Arps, Slate, Meagher & Flom. He joined Patrick’s staff in 1984,

Holmes became involved in politics in 1983, joining the
Volunteer Lawyers for Reagan Committee and the Metropolitan
Republican Club in New York.

Holmes's principal financial asset is a condominium in Hart-
ford, Vt., valued at between $50,000 and $100,000, which
generates annual rent of between $5,001 and $16,000. He also
reported that he holds 200 shares of stock in Cermetek Microe-
lectronics Inc_, valued at less than $1,001, and 250 shares of the
Dime Savings Bank of New York, valued at between $5,001 and
$15,000. And, he reported, he had between $1,001 and $5,000
in a checking account.

Also of note: Holmes received a $600 performance bonus
from the FCC last October
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Gimmick day on Capitol Hill

On a cue from Big John Dingell, 259 members of the House of
Representatives voted last week to include a codification of the
discarded fairness doctrine in the enormous budget reconciliation
bill that is intended to run the government in fiscal 1988. The
scene now shifts to the Senate, which will be asked to vote on a
gaudier fairess amendment in its budget bill.

The gimmick on both side of the Capitol is to include a fairness
measure in a budget bill that the President will be reluctant to
veto. He vetoed, without hesitation, the Fairness in Broadcasting
Act of 1987 that the House and Senate sent to him by itself earlier
this year. But the gimmick, as Representative Silvio Conte (D.-
N.Y.) suggested last week, may fail. Including fairness in it, said
Conte during the House debate, makes the budget bill “prime
veto bait,” but 259 members disagreed with him.

The Senate gimmick has an extra added attraction. To a
transfer tax to be paid by sellers of broadcast stations would be
added a 1% penalty for any seller who had violated the fairness
provision that is in the Senate budget bill. It was interesting that
Dingell, a Michigan Democrat who is chairman of the House
Commerce Committée, emphasized in the debate last week that
his House amendment to the budget bill contained no penalizing
tax. The guess here is that he has recognized, or has been
instructed, that the creation of a seller’s tax on fairness violations
would guarantee the exclusion of controversy from radio and
television. As Eddie Fritts, president of the National Association
of Broadcasters, has said, a fairness tax would mean that “no
station will ever dare to cover issues that may be controversial.”
That chilling effect would surely increase the Senate measure’s
vulnerability to attack in the courts as a First Amendment
violation.

Was Dingell sending a message to his Senate counterpart,
Ernest Hollings (D-5.C.), who paired the codification of fairness
with the revenue-producing 1% penalty tax? Will the Senate
¢liminate the tax but keep fairness in its budget bill? Several
weeks ago, Fritts was claiming that he had the Senate votes to kill
the Hollings amendment—fairness, fairness penalty, transfer tax
and all. Does he have the votes to kill a fairess measure that is
unencumbered with a penalty.?

In last week’s issue of this magazine, there was a letter to the
editor from the President of the United States who wrote, in part,
that his veto of the Fairness in Broadcasting Act of 1987 “was not
a difficult call.™ Let us hope he is not asked to do it again to a
budget bill that the whole workd is waiting to see, just because it
bears an irresponsible incrustation of the fairmess doctrine.

Clear as mud

The FCC, in an attempt to clarify its enforcement policy on
indecency, has clouded the waters still further. The commission
has settled on a midnight-to-6 a.m. ghetto for adult programing,
apparently having concluded that any who wish to make indepen-
dent viewing decisions must do so only under cover of darkness
and trade a night's sleep for the privilege. (One response to the
decision, courtesy of a BROADCASTING reader: “I like to get to
bed before midnight. Now the FCC’s new rule will force my
teen-age son to stay up after midnight in order to tape shows for
me.™)

Even more disturbing, the commission has decided to throw
out the local standards test (fashioned by the Supreme Court for
obscenity and stretched to include indecency). In its place, the

FCC has placed squarely upon itself the censor’s cloak. It will
interpret “contemporary community standards” to mean not local
standards, but the FCC's own interpretation of the standards of
“an average adult broadcast viewer or listener” combined with
the commissioners’ own “general expertise in broadcast mat-
ters.” There would appear enough leeway in that compound
standard to allow passage of an oil tanker, or deny it to a rowboat.
The decision thus seems of little help to broadcasters still
struggling to divine what will pass commission muster during
normal waking—and viewing—hours.

By confining to a mere 18 out of 24 its hours of content
regulation of programing, the FCC has succeeded in further
alienating forces on both sides of the issue: For anyone who
favors government blinders, the six hours of freedom are too
many. For anyone opposed to censorship, by whatever name, 18
of 24 hours are too few. Even more troubling is the decision to
supplant local standards with those of individual commissioners.
Is the “average adult broadcast viewer” as concocted by this
formula a church deacon with 1.6 children or an unmarried
college student?

To her credit, outgoing Commissioner Mimi Dawson, in one
of her last official acts, dissented from the majority on the
community standards issue. “I am troubled,” she said. and this
page would certainly join her, “by this commission judging what
is indecent for the nation.” A voice of reason. Too bad it no
longer speaks for the FCC.

Combine the murkiness of the new “standard” with the vague-
ness of the indecency concept itself, and the result is a recipe for
confusion.

On hold. The FCC is down to three members from its
authorized five, now that Mimi Dawson has become deputy
secretary of transportation, and there is little prospect of its
being brought up to strength until the Senate gets around to
confirmations next year. The nomination of Brad Holmes,
now chief of policy and rules in the FCC's Mass Media
Bureau, has gone from the White House to the Hill. That of
Susan Wing, a lawyer with Hogan & Hartson, of Washington,
awaits White House processing. The same Senate leadership
that is trying to stuff a new falrness law down Ronaid
Reagan's throat is clearly stalling on Holmes as an act of
retribution for FCC independence In repealing the fairness
doctrine. Two-bit politics in a Senate that used to be a
deliberative body deserving international respect.
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The Ieal sil)ry here

“Reporting live on the
scene,” is your news team’s all
powerful lead-in with NEWS
EXPRESS® satellite news
gathering service from GTE
Spacenet.

Experience has made us

America’s leading provider of Ku

band capacity. Customers like
ABC, CBS, and CNN encourage
our leadership position.

Our Voice Connection Is
Unheard Of Elsewhere.

Only NEWS EXPRESS
features voice communication
independent of video. Which
means your people can talk to
the station... or to any location
worldwide.

We Have More SNG-Dedicated
Transponders than All The
Competition... Combined.

In fact, a specially devel-
oped scheduling program
guarantees against double

booking. And five minute incre-
ment feeds assure cost effective
access.

News Express Leads; Your
Audience Follows.

Don't leave the potential for
increasing your audience share
up in the air. Contact our Broad-
cast Services Marketing Office
at (703) 848-1300.

(5113 Spacenet

1700 Old Meadow Road. McLean, Virginia 22102



Nahommde Media Brokers

LA ssociates

1987

IstQ  2dQ  3rdQ IstQ  2ndQ
Average Radio Sale Price pen Quarter

Bull Market or Bear Market
Good Times or Bad Times
Low Interest or High |nterest
Sellers Market or Buyers Market

Through each of these cycles, one Thmg remains constant:
Chapman'’s leadership role in media brokerage. For over thirty years
broadcast owners have looked fo us for the latest strategies and
innovations in broadcast acquisition and divestiture.
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Chapman Associates is based in Washington, DC and has offices in

maijor cities across the country. Call us for the name of the Associate
nearest you.

2300 M Street NW e Suite 900 » Washington, DC 20037 » (202) 822-1700




