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Double Dare premiered in
syndication on February 22 and
became an instant powerhouse.
This fall, combine Double Dare
with Finders Keepers and build an
unbeatable one-hour franchise.
Double Dare and Finders Keepers—
the proven power hour...
from Nickelodeon.
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Most Peopie Onty Know The Soy
wed Like ToShow Th

To mosL people in the
West, the Soviel Union is
a myslerious giant. A
geographic titan most
often portrayed as a
L threatening enemy.
‘\nd Lhats a shame. Because the Soviet
Union is a land of great beauty. A country
thal's as rich in tradition as America. Yet
4 times larger.

Now, for the first time in syndication,
Turner Program Services brings you the

most ambitious and reveal-
ing look into the very heart
and soul of Soviet life:
Portrait of the Soviel
Union. Capturing sights
and scenes that Western .
cameras have never been allowed Lo fi lm
Narrated by two-time Academy
Award nominee Roy Scheider, Portrait
takes you where few Americans have ever
been. Exploring the fifteen separate
republics that form the Soviet Union.




{ UnionBy One Red Square Mile
n'The Othergb00562

(15 Lhe most extensive series of
its kind, offering a first-hand
look al alt watks of Soviel life...
Tatking to the people about the
lives they live. Their loves and
dreams. Their families. Their problems.
| Their changing society. And their per-
spectives on America.

Portrait is more than a mini-series.
It's a rare opportunity to look beyond the
myths and mysteries and see the heart.of
Mother Russia. A better understanding

B of a people and nation that has been closed 1o
us for 40 years. Your viewers have already
seen Red Square. And now you ¢an show them
the rest of this fascinating nation.

Ambitious.
Revealing Compre- P“HTHHIT UF THE
hensive and timely. '
Portrait of the Sovict “VIET Nl"N
Union is seven hours
of extraordinary e
L€|€’VISIOI”1 like none OI‘[‘(JIHFR\I';:IEHE \PlﬁgﬁRLe)y\ngEli\ﬁl K E Ilslk‘ag( )
ever before seen. Phone (404)827-2085 in Manta,
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TV networks see less than 2% revenue rise for ’87.. ;. 2.
Metzenbaum gives cable “60 days” to improve.. .z 2.

Ad agency billings reach $17.45 billion in ’87.. .. ss.

OR ELSE O Senator Howard Metzenbaum (D-Ohio) CHANGING TIDES O At AAF meeting in Washington,
warns cable industry to do better job of “self- Congressional representatives hint of new era of
policing” or legislation may result. PAGE 2a. regulatory restraint. PAGE 46.

TEACH YOUR CHILDREN O Representative Edward SEEING RED O Actors Jimmy Stewart and Burt
Markey (D-Mass.} says during Hill hearing thathe is  Lancaster join Hollywood directors on Capito! Hill in

intent on passing legislation to increase lobbying for protection from “desecration” of films
educational and informational programing and by colorization and editing for television. PAGE 4s.
decrease advertising aimed at children on

broadcast TV PAGE 25. NEW AGE DAWNING O Coleman Research says it is

time to take new age radio format seriously. PAGE 5.

BOTTOM LINE O Exclusive tabulations supplied to

BROADCASTING show that ABC, CBS and NBC DOUGAN LEGACY O Although it was not easy five-

television networks collectively took in $6.8 billionin  and-half years, Ambassador Diana Lady Dougan

1987. Overall, prime time, late night and sports says of her recently relinquished job as first head of

sales are up. PAGE 23. State Department's Bureau for International
Communications that it was a “wonderful

TOP OF THE FIFTH O Top 50 Fifth Estate advertising intellectual challenge.” PAGE 63.

agencies' billings were up 5.4% in 1987, with T\-

radio-cable billings reaching $17.5 billion. Young & MURPHY'S CALL O Capitai Cities/ABC Chairman and

Rubicam was first for 10th consecutive year. Chief Executive Officer Thomas Murphy says

BROADCASTING's annual list of top ad agencies and broadcasters should embrace new technological

breakdown of their broadcasting billings begins on  advancements such as HDTV. but warns against

PAGE 34. improvements incompatible with current broadcast
standards. PAGE 67.

CBS'S LATEST HURDLE O Challenge to license of CBS-

owned wBBM-TV Chicago is first time FCC has MAN IN THE MIDDLE O Hughes Television Network
designated for comparative renewal hearing President John Tagliaferro has found his niche in
license of any of three commercial broadcast keeping the satellite services customer satisfied.

PAGE 87.

networks. PAGE 43.
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TO STAY ON TOP YOU NEED PROGRA

Programming that stays in the top 10 year after year. Evergreen programming doesn't rely on today’s fads for
Evergreen programming like The Flintstones. With 166 tomorrowss ratings. That's why we'll continue to provide
episodes available, it's the cornerstone of every kids’ enduring shows like Rocky and His Friends, Bullwinkle,
block. Like Scooby-Doo, a perennial leader in kids’ Underdog, Dudley Do-Right, Bewitched, | Dream of Jeannie
programming, with 155 fun-filled episodes. Like The and Abbott and Costello.

Woody Woodpecker Show. Walter Lantz's theatrical-grade
cartoons have been formatted into 90 half-hour episodes,
and have been enhanced with new bridges, new music and
effects and a newly animated opening. And like Dennis

the Menace, a fresh new evergreen that promises to continue
as a ratings leader for years to come. In addition to the
65 existing half-hours, 13 new episodes will be available
during 1988/89.

© 1988 Hank Retchom Enterprises. Ine. © 1988 Hanna-Barbera Productions, Inc.  © 1988 Columbia Pictnres Industries, Ine.  © 1988 TCA Television Corp.



VIMING WITH ENDURANCE(

Evergreens are always in season.
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High court press

Supreme Court is expected to announce
s00n, possibly this week, whether it will
review case in which constitutionality of
Section 315 of Communications Act is
being challenged by William Branch,
reporter tor KOVR(Tv) Sacramento, Calif. His
hope of running for local political office was
frustrated by FCC ruling that his candidacy
would trigger equal opportunity section.
Decision was affirmed by U.S. Court of
Appeals in Washington, in July. Branch
argues In petition for review that
commission erred in holding that his on-air
appearance as reporter would subject
station to equal-opportunity demands from
his political opponents. But petition also
raises question as to whether Section 315
violates First Amendment. High court
appears to have had difficulty deciding
whether or not to take case; it considered
matter in its conferences on Feb. 19 and
March 4 and again last Friday, March 18.

Ll =~ = ) — — i)
An HDTV President

National Association of Broadcasters is
tentatively planning to tape appearance of
President Reagan at its convention next
month in high-definition video. It will
depend mainly on whether NAB staff has
time and room to set up HDTV camera and
VTR, which are bulky and difficult to
transport. “As far as | know, it would be the
first time a President of the United States
has been on high-definition video," said
one NAB engineer. "It would be of some
historic value if nothing else.” Reagan is
scheduled to appear at convention in Las
Vegas on Sunday morning, April 10.

TR i S e ———
One-two punch

Ted Tumer is not only sports programer
concerned about combined muscle of
commonly owned ABC and ESPN in
upcoming television rights negotiations for
Major League Baseball and other major
sports. So is NBC. And to counter possible
ABC-ESPN broadcast-cable baseball bid,
NBC will entertain teaming up with Turner
Broadcast System or other cable
programer.

TBS officials insist fear of what Turner
calls "ABC-ESPN juggernaut” is real. They
point to last year's National Football League
negotiations, which resulted in ESPN
Jjoiming ABC in televising non-Sunday-
afternoon games and sparked Federal
Trade Commission investigation. Turner
officials are also now claiming that ESPN
and ABC joined forces to outbid TBS for
America’s Cup racing next September.
According to ESPN, joint bid was not made.
Its deal with Sail America, sponsor of event
and rights holder, calls for it to spin off one

race to broadcast network, it said.
Although ESPN and ABC would not confirm
that ABC will be broadcast partner, most
observers feel it is foregone conclusion.

T ] | |
Turnabout

Robert Schmidt, former president of
National Cable Television Association, has
been elected president of Wireless Cable
Association, role that will bring him into
conflict with his old constituency. WCA has
been stirring up Washington pressures to
force cable programers to sell their
services 1o its members. It had hand in
Senate Antitrust Committee Chairman
Howard Metzenbaum’s (D-Mass.) cable
hearings (see page 24). Wireless cable
operators see access to cable programing
as key to competing with conventional
cable systems.

Coming attraction

Oral argument in Meredith fairness doctrine
case is scheduled to be heard in U.S. Court
of Appeals in Washington next September.
Date reieased by court is Sept. 13, but
since that falis on second day of Jewish
holiday of Rosh Hashanah, it is expected to
be shifted. Panel that wiil hear chaltenge to
FCC action repealing fairness doctrine as
unconstitutional consists of Chief Judge
Patricia M. Wald and Judges Kenneth W.
Starr and Stephen F Williams. Petitioners’
briefs, by Syracuse Peace Council and
United Church of Christ, are scheduled to
be filed on May 16. Number of citizen
groups, including Common Cause, will file
friend of court briefs in support of those
petitioners on June 3, while FCC will file its
reply on July 8. Two intervenors' briefs in
support of commission will be filed on July
26—one by Meredith Corp. and one by
group of media organizations.

Waiting list

Ambassador Diana Lady Dougan had not
yet left her post as coordinator and head of
State Department’s Bureau of International
Communications and Information Policy
before reports began proliferating as to her
possible successor. At least five names are
being mentioned: John Eger, New York-
based international communications
lawyer who once headed White House's old
Office of Telecommunications Policy, then
later served as vice president of CBS
Worldwide Enterprises; Gerald Helman,
foreign service officer and former
ambassador to U.S. mission to
international organizations, including
International Telecommunication Union in
Geneva and is said to be State’s choice;
Charles Schott, deputy administrator of
National Telecommunications and

Drnnmdanniina Lioe Ae <nnn

Information Administration, and Sonia
Landau, former chairman of Corporation for
Public Broadcasting. Ambassador Parker
Borg, foreign service officer Dougan
named as her chief deputy shortly before
her departure is mentioned as possible
choice at least to serve as acting
coordinator/head of bureau. That would
save administration headache of
attempting to obtain Senate confirmation of
appointee in less than year left to Reagan
Presidency.

e
Critics’ corner

House Telecommunications Subcommittee
is gearing up for cable oversight hearing
Wednesday (March 30}. Witness list may
differ from usual lineup on cable issues.
Subcommittee may invite television critics
to discuss cable deregulation and its effect
on consumers. Cable industry leaders and
local regulators will appear. It will be first of
three hearings in which subcommittee will
fook at industry developments since
passage of Cable Communications Policy
Act of 1984.

o N S ——
Price of success

At least one multipie system cable operator
wants contract with longer term than three
years now being offered to affiliate with new
Turner Network Television. MSO says term
sets up affiliates for big boost in monthly
fees when network, if successful, will be
reaching peak operation. Contract, as
proposed, gives TNTright to hike prices by
20% each year above scale of 15 cents per
subscriber per month in 1989, 20 cents in
1990 and 25 cents in 1991 contained in
contract. And, although all operators will
pay same established rates, there is
concern that separate rebates or co-op
deals will be made with large operators.
Those issues aside, sources said overall
concept of service and lure of cable-
exclusive programing make TNT attractive
idea.

Helping hand

Senator Howard Metzenbaum's 60-day
deadline for cable industry to clean up its
act (see page 24) was advantageously
timed as far as motion picture industry is
concerned. Movie people are negotiating
with cable representatives (see "In Brief”)
on range of issues, and extra heat on
adversary during negotiation period may
prove useful. Cable is said to be worried
about Senate battle it faces with home
satellite industry on Gore bill (5.889) and
doesnt need any more trouble in that
chamber. If Hollywood and cable strike
deal, it may include promise from
Hollywood to drop its support for $.889.
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WWOR-TV, New York’s fastest growing independent station,
is now represented by the best. Katz Independent Television,
leaders in innovative selling for independent television.
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A weekly status report on major issues in the Fifth Estate
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AM-FM allocations. National Association of
Broadcasters has submitted its plan to FCC to
allow 60% of class A FM stations to double
their power from 3 kw to 6 kw Plan is con-
tained in comments against proposal sent by
New Jersey Class A FM Broadcasters that
would allow more than 60% of class As to
double their power. NAB decided not to sup-
port New Jersey plan because of possible
interference with class B and C FM$5 in parts
of U.S. where band is crowded. Commission
has released rulemaking authorizing FM sta-
tions to use directional antennas to permit
allocation of stations in what would currently
be short-spaced positions. In response to in-
quiry last August, NAB opposed proposal,
saying it would lead to AM-ization of FM band.
However, several FM broadcasters comment-
ing in proceeding tock opposite position, con-
tending directional antennas would benefit
FM radio and public. However, in releasing
rulemaking, commission said it had no plans
to change table of FM allotments.

FCC initiated inquiry on extension of domes-
tic AM band by 10 channels from 1605 khz to
1705 khz with target for implementation July 1,
1990. Commission proposed that some new
channels could be reserved for national AM
radio services.

FCC amended its rules last November to
allow approximately 800 AM stations on re-
gicnal channels and 940 khz and 1540 khz to
operate at night with 500 watts. Earlier, com-
mission had authorized 21 of 41 AMS on
foreign ciear channel 1540 khz to operate at
night. Actions are part of series of steps com-
mission is taking to allow nighttime service
near lowest post-sunset power for 1,600-
1,800 of country's 1,900 daytime-only AM sta-
tions. According to commission, further ac-
tions will be taken to clear several hundred
more AM's 1o operate at night. In July NAB
fled comments at FCC supporting authoriza-
tions but saying FCC should authorize new
nighttime service on interim basis until com-
prehensive review of AM interference stan-
dards in separate proceeding is completed.
Others said FCC should defer action until
review is completed and new interference
standards are adopted. NAB board has
called for freeze on additional AM allocations,
except for cases where relief from interfer-
ence from foreign stations, especially Cuban,
is necessary.

a

AM Stereo. On Jan. 14, FCC rejected recom-
mendation of National Telecommunications
and Information Administration that Motorola’s
C-Quam AM stereo system's pilot tone be
protected from possible interference. At same

time, petitions to adopt single AM stereo sys-
tem and to mandate multisystem radios were
also rejected. As part of explanation for their
positions, Chairman Dennis Patrick and Com-
missioner James Quello said that C-Quam is
already close to being de facto standard be-
cause 100% of receivers in market can re-
ceive it and most AM stereo stations transmit
it.

Multisystem radios receive signals generat-
ed by two incompatible systems battling to be
de facto standard—C-Quam and Kahn Com-
munications’ single-sideband. NTIA report
stated that while there is no inherent degrada-
tion of sound quality in multisystem compared
to single-system radios, implementation of
muiltisystem technology is not feasible be-
cause of lack of support among radic manu-
facturers and dominance of C-Quam system
in international marketplace. In filing with FCC
in December 1987, Kahn Communications
charged that in 1985 Motorola improperly
blocked Sony from selling multisystem radios
by asserting two AM stereo patents. Kahn
further alleged that patents in question were
improperly obtained by Motorcla. Motorola
dismissed Kahn's charges and asserted that
standards battle is over and that new integrat-
ed circuits in radios to be released this year
will solidify C-Quam and stereo in general in
AM marketplace.

O

Antitrafficking. Broadcasters last year suc-
ceeded in beating back congressional efforts
to crack down on perceived trafficking in
broadcast licenses. Industry gained enough
support to sink Senate Commerce Committee
Chairman Ernest Hollings's (D-S.C.) proposal
1o impose 4% transfer fee on broadcast li-
censes transferred within three years of last
sale (BroapcasTiNg, Dec. 14, 1987). Hollings
has indicated he may revive transfer fee idea.
Legislation was offered last year in House and
Senate that would resurrect rules requiring
broadcast stations to be cwned three years
before sale but no action is anticipated.

a

» Cable regulation. National Cable Television
Association is trying to maintain status quo in
cable regulation, much of which is based on
Cable Communications Policy Act of 1984
and Copyright Act of 1976.

But motion picture industry and indepen-
dent broadcasters, concerned that cable in-
dustry has become tco big too fast, have been
agitating for stricter regulation of cable until
there is more competition, within or without
cable industry, in delivering cabie programing
t& homes.

Opposing efforts of industries has generat-
ed much heated rhetoric in Washington, espe-
cially between cable and motion picture in-
dustry. Top cable and Hollywood executives
are holding series of meetings to try to resolve
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differences.

Allegations that cable industry has been
behaving in anticompetitive manner were sub-
ject of congressional hearing last week before
Senator Howard Metzenbaum (D-Chio), chair-
man of Senate antitrust subcommittee. Cable
will fall under further congressional scrutiny
next week (March 30) when House Telecom-
munications Subcommittee holds first in se-
ries of oversight hearings on status of cable
industry three years after passage of Cable
Act.

Also on Hill, Child Protection and Obscenity
Enforcement Act of 1988 has been introduced
{BroaDcAsTING, Feb 15) on behalf of White
House. Bill would make utterance of obscene
language or distribution of obscene matter by
cable television or other subscription services
criminal offense.

FCC is expected to act this Thursday
{March 24) at open meeting ¢n rulemaking tc
define more narrowly those television markets
where, in accordance with Cable Act, rates of
cable systems cannot be regulated because
systems are subject to effective competition.
FCC opened rulemaking in response to U.S.
Court of Appeals, which upheld FCC's basic
ruling that effective competition exists where
three broadcast signals are available, but it
said that definition of available was too broad.

Parameters of local cable regulation are
also being redefined by courts. Two federal
judges in northern district of California, in de-
cisions issued one week apart in September
1987, ruled that cities' cable franchise provi-
sions requiring cable operators to provide
access channels and universal service and to
build and maintain state-of-art cable systems
are unconstitutional violations of First Amend-
ment rights of cable operators. Supreme
Court has refused to review case involving
Palo Alto, Calif., on direct appeal by city. but
city still has right to seek appeals court review.

a

® Children’s television. Capitol Hills spot-
light was on childrens television last week.
House Telecommunications Subcommittee
held hearing on Chairman Ed Markey's (D-
Mass.) bill that would mandate minimum of
seven hours of educaticnal and informational
programing per week and limit advertising
during children’s programs. Companion legis-
lation is pending in Senate but no action ap-
pears imminent there.

Broadcast industry is searching for way to
head off measure, possibly working out com-
promise at FCC to avoid any congressional
action on matter. Possible sclution may come
from Representative Tom Tauke (R-lowa), who
has cffered bill (BROADCASTING, March 21) that
would eliminate antitrust restrictions and let
industry arrive at code tc govern children's
advertising.

In response to US. Court of Appeals in
Washington and petitions from Action for Chil-



dren's Television, FCC launched broad inquiry
into childrens advertising. In its comments,
ACT asked FCC to set 9.5-minute-per-hour
advertising limit in children's programs and to
require two-year period before simultaneous
promotion of program-based products to dis-
courage proliferation of what it calls program-
length commercials.

NAB offered 267-station survey showing
that advertising time on childrens television
was currently under proposed 9.5-minute lim-
it. Association of Independent Television Sta-
tions said there was no evidence of harm to
children from product-related programing
and Capcities/ABC said broadcasters should
be allowed o make their own decisions about
what to broadcast. ACT was also supported
by National PTA, National Education Associ-
aton and  American  Academy  of
Pediatricians.

Compulsory license. FCC is conducting in-
quiry into cable compulsory license; if views
of FCC Chairman Dennis Patrick on subject
are any guide. inquiry could lead to recom-
mendation that Congress abolish license. At
Association of Independent Television Sta-
tions convention in Los Angeles in January,
Patrick said world in which cable can refuse to
carry independent’s signal while at same time
enjoying right to carry any signal it pleases is
intolerable. Reexamination of license on Cap-
itol Hill could occur in context of broadcasters’
efforts to resurrect must-carry requirements
there ("Closed Circuit," Dec. 21, 1987). House
Telecommunications Subcommittee member
John Bryant (D-Tex.) is preparing legislation
that would condition compulsory license on
whether cable operator is carrying local
broadcast signals. At National Assocciation of
Broadcasters joint board of directors meeting
last month, television board directed staff 1o
investigate all aspects of compulsory license
as part of its consideration of issues related to
must carry. In comments on license inquiry,
cable generally supported retention of Ii-
cense, while program preducers opposed it.
NAB softened its long-standing opposition,
arguing that license should be left alone for
time being.

O

a Crossownership. Broadcast-newspaper
crossownership—Rupert Murdoch has
agreed to sell financially troubled New York
Post for $37 million to real estate developer
Peter Kalikow to comply with FCC rules ban-
ning newspaper-broadcast crossownership
{Murdoch also owns wNywTv New York). But
Murdoch is continuing to press suit in U.S.
Court of Appeals in Washington, challenging
constitutionality of congressional measure
preventing FCC from repealing, modifying or
granting any waiver to television-newspaper
ban. Senator Edward M. Kennedy (D-Mass.)
and Senate Commerce Committee Chairman
Ernest Hollings (D-S.C.) had attached mea-
sure to catch-all spending bill just before its
Christmas recess to block Murdoch from get-
ting extension of waivers that allowed him to
maintain, temporarily,  crossownerships in
New York and Boston. Although New York
problem has been resolved by sale. Murdoch
would still like extension of waiver so he can
hang on to Boston Herald and wrxt-Tv Boston.
Court, which heard crai arguments on Feb. 11,
has granted stay of Kennedy-Hollings mea-

sure until 45 days after it issues decision.
Meanwhile, FCC received comments on Free-
dom of Expression Foundation petition calling
on FCC to repeal crossownership rules. News
America stopped short of asking for repeal,
saying FCC should consider applications of
ban on case-by-case basis. in light of Holl-
ings-Kennedy, which applies to television-
newspaper only, American Newspaper Pub-
lishers Association urged FCC to lift ban on
radio-newspaper crossownership to develop
record for reevaluating televisicn-newspaper
ban when it becomes possible.

Telco-cable—Should telephone companies
be allowed to offer cable service within their
telephone service areas? That's central ques-
tion in FCC proceeding that could lead to
dropping of FCC rules barring such crossow-
nership and recommendation to Congress
that it eliminate redundant prohibition in Cabie
Communications Policy Act of 1984, Not wait-
ing for FCC, Representative Howard Nielson
(R-Utah) introduced legislation to eliminate
statutory ban althcugh he told representatives
of telephone industry that he doesnt expect
measure to go anywhere this year but could
make headway in next Congress (BROAD-
CASTING, March 21). Prohibitions have been
in place for nearly two decades. FCC's telco-
cable crossownership rules were adopled in
1970 and codified by Congress in 1984. In
initial round of comments at FCC, telcos said
competition between telcos and cable would
spur technological developments and reduce
cable subscriber fees. Cable groups, op-
posed to letting telcos into their markets, said
that telcos would be unfair competitors be-
cause of their control of poles and under-
ground conduits and their ability to cross-
subsidize. Even if FCC and Congress drop
prohibitions, seven Bell operating companies
would still be prevented from entering cable
business by Judge Harcld Greene's modified
final judgment in consent decree that led to
breakup of AT&T and creation of seven operat-
ing companies. National Telecommunications
and Information Administration has petitioned
FCC to preempt Greene's regulation of BOC's,
arguing that Greene is hampering BOC's entry
into information services, which include cable.
And President's Cabinet-level Economic Poli-
cy Council is considering legistation that
would deregulate BOC's.

o

m Direct broadcast satellites. Following
death of start-up D8S bird, West Germany's
Tv-Sat1 {Broabcasting, Feb. 22}, U.S. opera-
tors continue wait-and-see stance on high-
power DBS, which would use Ku-band spec-
trum set aside for it. DBS's value rests on
ability to receive high-power signals with very
small earth stations.

For time being, Eurcpean eyes are turned
toward less powerful, 16-channel Astra bird,
owned by Luxembourg interests and sched-
uled for Arianespace launch next winter. TV-
Sat1 technical failure leaves two state-owned
programers and two commercial programers
booked on TV-Sat1 without home. Other Euro-
pean DBS birds with similar, if not identical,
design—Germans' TV-Sat2 and France’s TDF-
1—are still scheduled for launch within next
year. Two months ag¢ French government
postponed launch of TDF-1, developed in tan-
dem with Tv-Sat, from May 1988 until Septem-
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ber 1988. Although team of manufacturers
has reduced possible sources of TV-Sat1 so-
lar array error from 30 to 13, cause of failure is
still uncertain, according to German Informa-
tion Office. GE Astro-Space, co-bidders with
TVv-Sat manufacturers MBB-ERNO and Aero-
spatiale to build Intelsat VIl and Aussat-B
satelites, expressed confidence in partners'
product, despite TV-Sat1 in-orbit failure.

Low-power variety of satellite broadcasting
resulting from scrambling of cable program-
ing on C-band satelites has emerged from
home satellite market. It got start in January
1986, when Home Box Office scrambled
feeds of HBO and Cinemax and began selling
subscriptions to owners of backyard earth
stations (TVRO's), which now number approxi-
mately two million. Number of TVRQO homes
subscribing to cable programing has grown
as more cable programers have scrambled
feeds and begun selling subscriptions direct-
ly or through cable operators and other third
parties. HBO now wants other maijor cable
programers to join it in stepping up from C-
band to medium-power Ku-band satellites
that can beam signals to one-meter dishes.
Despite costly failure of Comsat’s high-power
DBS plans, Hubbard Broadcasting's United
States Satellite Broadcasting, Hughes Com-
munications and GE Americom are still trying
to launch systems in U.S. Hughes is trying to
rally support of cable programers for concept
{BROADCASTING, March 7).

O

m Federal Trade Commission. Results of pre-
liminary antitrust investigation of National Foot-
ball League television rights contracts for
1987-88 season may send recommendation
to commissioners any day, according to
sources in Washington. investigation included
testimony last fall from top network execu-
tives, including ABC President Daniel Burke,
CBS Sports President Neil Pilson, NBC Sports
President Arthur Watson and Fox President
Jamie Kellner, as well as NFL Commissioner
Pete Rozelle. Contradictory claims about ne-
gotiation process for Monday night games
from Kellner and Val Pinchbeck, NFL broad-
casling director, are among central issues.
League’s contract with ESPN for package of
Sunday night games was also subject of hear-
ing in Senate and Senate request that Justice
Department examine impact of NFLs antitrust
exemption as it applies to cable and to look at
ABC's ownership of ESPN and possible anti-

trust implications (BroabcastinGg, Dec. 7.
1987).

8]
m High-definition television. FCC's Ad-

vanced Television Systems (ATS) Advisory
Committee’s first set of recommendations to
commission—involving spectrum needs—will
be submitted about month later than original
May 17 deadline. Second meeting of ATS
"blue ribbon" panel was tentatively set for
early June in order lo review and approve
report before submission. Report, to be pre-
pared mainly by planning subcommittee, will
set testing guidelines for HDTV systems and
present propagation scenarios for different
types of transmission systems using various
amounts of spectrum.

Advanced Television Test Center will be or-
ganized by seven partners—National Associ-
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ation of Broadcasters, ABC, NBC, CBS, Pub-
lic Broadcasting Service, Association of
Maximum Service Telecasters and Associ-
ation of Independent Television Stations—to
provide place to test HDTV and ATV systems
for use by Advanced Television Systems Com-
mittee and FCC's ATS Advisory Committee.
Funding for center’s first two years will come
from $700,000 donations each from NAB,
NBC, CBS and ABC and from fund-raising
drives by other partners. Proposal has been
submitted to house facility in same building
with PBS headquarters in Alexandria, Va. First
organizational meeting for center will be held
tomorrow (March 22). .

Advanced Television Systems Committee
and Society of Motion Picture and Television
Engineers have approved HDTV production
standard setting parameters at 1,125 scan-
ning lines, 60 hertz field and 16:9 aspect ratio.
It has been sent to American National Stan-
dards Institute for approval as American na-
tional voluntary standard.

a

Indecency. Media Central has sent letter to
FCC urging agency not to impose sanctions
on Media Central or its kzxc-Tv Kansas City,
Mo., for latter’s broadcast last year of "Private
Lessons,” which contained seduction scenes
in which woman's bare breasts and buttocks
were shown. Letter came in reply to FCC's
Jan. 12 letter asking for explanation of broad-
cast, which FCC said may have violated its
broadcast indecency standard. Arguing
against sanctions, Media Central said that
standard was vague and overbroad, that
broadcast was in violation of station’s own
standards and that steps to guard against
repeat have been taken.

FCC decided last April to crack down on
broadcast indecency, adopting standard
based on broader definition of indecency than
seven dirty words of 1978 Pacifica Supreme
Court decision. At same time, FCC sent warn-
ing letters to three radio stations. At open
meeting last November, FCC reaffirmed inde-
cency policy, but, in doing 50, created mid-
night-6 a.m. safe harbor during which inde-
cent programing ¢an be broadcast because
of perceived minimal risk of children in audi-
ence. Group of broadcasters joined Action for
Children's Television and People for the Ameri-
can Way in petitioning U.S. Court of Appeals in
Washington to review in light of First Amend-
ment FCC enforcement of tougher broadcast
indecency standard. Child Protection and Ob-
scenity Enforcement Act of 1988 has been
introduced on behalf of White House that
would implement reccmmendations of attor-
ney general's commission on pornography
(see "Cable regulation,” above). Act would
clear way for states or cities to regulate distri-
bution of indecent programing via cable or
STV

D

International Telecommunications Satellite
Organization. In dramatic end to investiga-
tion by U.S. attorney for District of Columbia,
former Intelsat director general, Richard Co-
lino, and business associates in July of 1987
pleaded guilty in U.S district court t¢ criminal
fraud and conspiracy charges growing out of
what prosecutors said was siphoning $4.8
million from Intelsat during construction of ad-

dition to its headquarters building. Colino and
Deputy Director General Jose L. Alegrett were
fired by Board of Governors in December
1986 after outside lawyers and auditors sub-
mitted report indicating their possible involve-
ment in financial irregularities. And in Septem-
ber 1987, U.S. District Judge Gerhard A.
Gesell, saying loss to Intelsat had been $4.5
million, sentenced Colino to six years in mini-
mum security prison and ordered him to make
restitution of $865,000. Colinc began serving
his sentence on Oct. 31 in Petersburg, Va,,
prison camp. One associate was sentenced
to three years and fined $100,000; other was
sentenced to two years. Intelsat in May filed
civil suit against Celino in U.S. district court in
Maryland, claiming his activities resuited in
damage (o organization of $11.5 million
(BroapcASTING, May 25, 1987). Colino at
about same time filed for bankruptcy to pro-
tect his assets. Both cases are pending. Intel-
sat members in April confirmed Board of Gov-
ernors selection of Dean Burch as successor
to Colino as director general.

a

Land-mobile. National Association ¢f Broad-
casters sent comments opposing FCC pro-
posal of minimum mileage separations be-
tween new UHF television stations on
channels 14 and 69 and existing mobile radio
operations on adjacent channels. NAB also
opposed proposal that station may try to ne-
gotiate settlement with mobile radio operator,
if new station cannot meet spacing require-
ments. In response to petition from Associ-
ation of Maximum Service Telecasters, NAB
and other broadcast groups, FCC has agreed
to delay decision on reallocation of UHF chan-
nels in eight markets in land-mobile radio until
completion of its study on advanced television
systems (ATV} (see “High-definition television™
above). FCC wants to ascertain whether UHF
channels in question will be needed for broad-
casling ATV systems.

a

m Mergers. Lorimar Telepictures has received
$17-per-share buycut bid from financier Mar-
vin Davis, but at same time is in preliminary
merger talks with Warner Communications
Inc. United Artists Communications Inc. and
United Cable have agreed to merge into new
company, United Artists Entertainment Co.,
with market value of nearly $2.5 billion.
Merged companies’ 2.3 million-subscriber ca-
ble systems (including UACIs recent pur-
chase of Daniels & Associates’ cable inter-
ests) will be operated under United Cable
name as third largest cable system operator in
U.S. Deal, which involves complex cash and
stock swap arrangement, is expected to be
completed in second haif of year. Largest
MSO, Tele-Communications Inc., which held
66% of UACI and 24% of United, will hold 52%
of outstanding shares in new company. Talks
have broken off between Kohlberg Kravis Rob-
erts & Co. and a consortium of cable opera-
tors—ATC, Comcast and Taft Cable (Tele-
Communications Inc. and Bass Group joint
venture)-—for sale ¢of Storer's 1.4 million-sub-
scriber cable systems owned by KKR. Com-
panies could not reach agreement on various
complex tax, debt structure and pricing prob-
lems associated with deal, which would have
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been largest cable transaction ever, involving
total considerations of $2.8 billion. Continental
Cablevision has completed its $481.7 million
acquisition of American Cablesystems' cable
properties. Also closed earlier this month was
Adams Communications’ $126.5 million pur-
chase of Forward Communications’ five TV
stations from Wesray Capital Corp. March
closing is expected for U.S. Cable Television
Group’s approximately $225 million acquisi-
tion of 135,000-subscriber cable systems of
Essex Communications Corp.

a

® Must carry. Capitol Hill has stepped up its
role in working toward reestablishment of FCC
must-carry rules. In speech before broadcast-
ers two weeks age, House Energy and Com-
merce Committee Chairman John Dingell {D-
Mich.) restated his strong support for rules
although he said any action on item is depen-
dent on broadcasters’ willingness to accept
codification of fairness doctrine {BrROaADCAST-
ING, March 7). Last month, Dingell and others
asked FCC to collect data on cable carriage
of broadcast signals to create record that
could justify resurrection of rules.

Also good news for broadcasters was deci-
sion by FCC to ask Solicitor General to join
industry appeal of court ruling on must carry.
U.S. Court of Appeals struck down latest in-
carnation of FCC's must-carry rules, holding
that they are unconstitutional—violation of
First Amendment rights of cable operators.
Ruling on Dec. 11, 1987, was replay of court
decision two years ago when it eliminated
FCC's original must-carry rules on same
ground. Four members of House Telecom-
munications Subcommittee and FCC Com-
missioner James Quello had called for con-
gressional hearings to establish record for
must carry, but this is” first time since rules
were thrown out last December that Senate
Commerce Committee Chairman Ernest Holl-
ings (D-S.C.} and Dingell have restated sup-
peort for concept and indicated interest in leg-
istative solution. Broadcasters who have
fought hard to preserve some form of must-
carry rules were disappointed with ruling.
They are now planning legal and legislative
strategy for bringing back rules through ap-
peals or act of Congress.

National Association of Broadcasters televi-
sion board last month directed NAB staff to
seek all avenues to restore must carry. Associ-
ation will also record and catalog all "cable
abuses” that occur following demise of must
carry.

O

m Public Broadcasting. Reauthorization hear-
ings in House Telecommunications Subcom-
mittee and Senate Communications Subcom-
mittee, March 11 and 15, respectively,
featured criticism of system by both indepen-
dent producers and minorities. Senate and
House proposed CPB authorizations of $304
millien for FY 1991, $353 million for FY 1992
and $404 million for FY 1993 included $200
million for replacement of satellite intercon-
nection system. OMB has recommended ap-
propriations of $214 million for 1989, 1990
and 1991.

Stephen Salyer, senior vice president, mar-
keting and communications, wNET(TV) New



York, will become new American Public Radio
president effective April 1. APR, without full-
time president since July 1987, announced
choice Feb. 18. David J. Brugger, senior vice
president at CPB, Jan. 1 became president of
National Association of Public Television
Stations.

National Public Radio will phase in over two
years program unbundling plan that will offer
for separate purchase morning news, evening
news and performance program packages.
Final 1989 budgel will be approved at Public
Radio Conference next May.

Representative Ed Markey (D-Mass.) and
Senators Ernest Hollings (D-S.C.) and Daniel
Inouye (D-Hawaii) and National Association of
Broadcasters President Eddie Fritts {whose
lobbying efforts are credited with defeating
legislation that would have funded public
broadcasting via transfer tax on commercial
stations) have all expressed desire to work for
permanent funding for public broadcasters.
Fritts also promised to keep public broadcast-
ers abreast of must-carry discussions be-
tween broadcasters and cable operators.

Two openings remain on CPB board. White
House has announced nomination of PBS
board member Leslee (Honey) Alexander;
she and Charles Lichenstein, latter controver-
sial for reportedly advocating cuts in CPB
funding, await confirmation on Hill.

D

u Scrambling. Last November, Senate Com-
merce Committee passed legislation that
would regulate home satellite marketplace
(BroADCASTING, Nov. 23, 1987). It would man-
date that cable programers permit any quali-
fied third parly—inside and outside cable in-
dustry—to  distribute  their  services o
backyard dish owners. Bill is expected to hit
Senate floor sometime in spring, according to
aide to Senator Al Gore {D-Tenn.), S. 889%
chief sponsor. There had been speculation
that Gore, who is contender for Democratic
presidential nomination, might not have time
to devole to measure, but Gore staffer said
Senator rermains committed to bringing bill up
for vote. Communications Subcommittee
Chairman Daniel Inouye (D-Hawaii) has prom-
ised to oppose it, and his views are laid out in
committee report. On other front, House legis-
lation (H.R. 2848) that would permit sateliite
distribution of broadcast signals—supersta-
tions—to backyard dish owners was focus of
hearing, with independent television stating
strong objections to measure (BROADCASTING,
Feb.1). Association of Independent Television
Stations is waging major campaign to defeat
or modify bill, especially if network affiliates
are exempled from measure. Late last year
{BRoADCASTING, Nov. 30, 1987) representa-
tives from broad coalition of industry groups
backing bill stated their support for measure
at hearing, although modifications suggested
by motion picture industry {mainly idea that
compulsory copyright license for carriers be
limited to C-band retransmissions) did not go
over well at hearing.

]

u Syndex. FCC is moving toward adoption of
new syndicated exclusivity rules that would
require cable systems to delete syndicated
program on superstations or other distant sig-

nals for which local television stations have
exclusive local rights (BROADCASTING, March
14). FCC hopes to act at April 21 meeting, but
action might not come until May meeting.

Principal question still unresoived is wheth-
er rules should apply retroactively. Cable and
superstation owners are opposed to rules,
but, they say, if FCC is determine to adopt
them, they should do so prospeclively, allow-
ing impact of rules to be felt gradually. Most
broadcasters, led by National Association of
Broadcasters and Association of Indepen-
dent Television Stations, on other hand, argue
that rules should apply retroactively so that
local exclusivity provision in rights contracts
written since repeal of original syndex rules in
1980 can be enforced.

D

a TV stereo. CBS-TV announced that in fall
1988 it will transmit all programing in stereo. It
is dramatic departure for network, which has
been averaging about two hours per month of
stereo programing. About one-third of CBS-
TV's 200 affiliales are equipped to transmit in
stereo. NBC-TV, with 139, has most affiliates
capable of stereo delivery This season, NBC's
prime time schedule except for Night Court,
half-hour sitcom, has been broadcast in ste-
reo. Along with late-night programing and
some sports telecasts, NBC averages 29
hours per week in sterec. ABC-TV, with 42
stereo affiliates, has 10 prime time stereo
shows with average of seven hours per week.
According to Electronic Industries Associ-
ation’s figures, estimated sales of stereo TV
sets for 1977 totaled 5,300,000, up from

4,349,000 year earlier.
O

Wireless cable. Wireless Cable Association,
increasingly aclive trade association repre-
senting wireless cable operators, filed com-
ments on Tele-Communications Inc.'s pro-
posed $46 milion purchase ol Tempo
Enterorises Inc., saying that TCI should pro-
vide assurances that Tempo programing and
that of other services in which it has interest
will be available to wireless cable operators
and other potential competitors of cable. As-
surances are necessary because of TCl's
growing vertical integration with programers.

Wireless cable, which uses mix of ITFS and
MDS channels to broadcast multiple cable
programing services to subscribers, iS now
available in such large markels as New York,
Detroit and Cleveland.

FCC has turned down request by Cablevi-
sion Systems, MSO with franchise for about
one million homes within Microband-targeted
market, 1o bar Microband Companies Inc.
from offering its service in outer boroughs of
New York until other channels now hung up in
interference disputes become available and
Cablevision can offer competitive wireless ca-
ble service. In responding to Cablevision's
petition, Microband charged that Cablevision
was trying to use FCC to block competition. it
also alleged three cable programing services
affiliated with  Cablevision—SportsChannel
New York, American Movie Classics and Bra-
vo—have refused to deal with Microband in
effort to weaken Microband’s ability to
comboete.
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WWAY, Wilmington MMT Price Communications ABC
KTVN, Reno Katz Sarkes Tarzian CBS
| KJAC, Beaumont Katz Price Communications NBC
KFDX, Wichita Falls Katz Price Communications NBC
WXVT, Greenwood/Greenville  Seltel Big River Broadcasting CBS
| WHAG, Hagerstown Katz Great Trails Broadcasting NBC
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( Datebookn )

B judicates new listing
—————

This week

March 20-24—National Computer Graphics Associ-
ation conference and exposition. Anaheim Convention
Center, Anaheim, Calif.

March 21—"Towards Space-WARC '88 I1,” internation-
al policy conference sponsored by Annenberg Wash-
ington Program of Northwestern University. Hotel
Washington, Washington. Information: (202) 393-7100

March 21-23—Satellite Broadcasting and Commni-
cation Association trade show Ballys, Las Vegas.
Information: (800) 654-9276.

March 22—13th annual Commendation Awards cere-
mony, sponsored by American Women in Radio and
Television. Waldorf-Astoria, New York. Information:
(202) 429-5102.

March 22—"Ethics in Broadcast Journalism,” seminar
sponsored by Center for Communication. Center, 30
Rockefeller Plaza, floor 53, New York. Information:
(212) 265-9130.

March 22— Broadcast business affairs seminar, spon-
sored by American Association of Advertising Agen-
cies. Drake hotel, Chicago.

March 22-24—“Women in America Today" and "Minor-
ities in American Society—Economic, Social and Politi-
cal Issues,” two conferences for journalists sponsored
by Washington Jowrnalism Center. Watergate hotel,
Washington. Information: (202) 331-7977.

March 23—'People Meters: What Are the Effects?”
seminar sponsored by Center for Communication.
Speakers: John Dimling, Nielsen; Barry Kaplan, AGB;
David Poltrack, CBS, and Paul Sankin, Capcities/ABC
Center, 30 Rockefefler Plaza, floor 53, New York. Infor-
mation: (212) 265-9130.

= March 23— "Plans for April—National Cable Month,”
speech by Robert Alter, president, Cabletelevision Ad-
vertising Bureau. to New York Television Academy.
Copacabana, New York. Information: (212) 765-2758.

March 23—Federal Communications Bar Associ-
ation monthly juncheon. Speaker: Dean Burch, direc-
tor-general, Intelsat. Washington Marriott. Washington.

March 23-24—/[llincis Broadcasters Association
spring convention and Sitver Dome awards presenta-
tion. Ramada, Springfield, I

March 23-25—Reporting on the Courts and the Law,”
workshop for journalists from “Chicagoe commuting
area,” sponsored by American Judicature Society.
Chicago. Information: {312) 558-6900.

March 24—"Cable In the City: Turning the Corner,”
third annual Video Metro New York conference, "fofrum
for television industry,” sponsored by Borough of Muan-
hattan Community College. BMCC, New York. Infor-
mation: (212) 618-1832.

March 24—Broadcast business affairs seminar, spon-
sored by American Association of Advertising Agen-
cies. Sheraton Premiere, Los Angeles.

March 24-27—National Association of Black Owned
Broadcasters 12th annual spring broadcast manage-
ment conference. Hyatt Regency hotel, Hilton Head,
S.C. Information: (202) 463-8970.

March 25—"Writing for Broadcast News,” seminar
sponsored by Cenler for Communication. Center, 30
Rockefeller Plaza, floor 53, New York. Information:
(212) 265-9130.

March 25-26— Oklchoma Associated Press Broad-
casters Association annual convention. Marriott, Okia-
homa City.

8 March 25-26—Society of Professional Journalists,
Sigma Delta Chi and Radio-Television News Direc-

tors Association region 12 conference. “The First
Amendment and You,” AIDS reporting. Society Hill
Sheraton, Philadelphia. Information: Mike Renshaw.
(215) 752-6872.

B March 26—Radio-Television News Divectors Asso-
ciation region 14 student workshop. news directors
panel on how to break into the business. Weimer Hall
University of Florida, Gainesville, Fia. Information: Tom
Krynski, (904) 393-6301

March 26—Anterican Women in Radio and Televi-
sion, San Diego chapter, torum, “Media March on
AIDS.” Radisson hotel, San Diego.

March 26--"Home Video—Getling in on the Action,”
seminar sponsored by Academy of Television Arts
and Sciences. Direclors Guitd Theater, Los Angetes.
Intormation: (818) 953-7575.

—————

Also in March

March 27-29-—Virginia Cable Television Association
22d annual convention. Williamsburg Lodge, Williams-
burg, Va.

March 28-30—Centra! Educational Network annual
conference. Hyait Regency-Princeton, Princeton, N.J.
Information: (609) 987-1234.

March 28-30—"Sponsorship Now,” fifth annual nation-
al conference on event sponsorship. Chicage Hilton
and Towers. Information: (312) 944-1727

March 29— Broadcas! business affairs seminar, spon-
sored by American Association of Advertising Agen-
cies. Plaza hotel, New York.

March 29--Broadeast Pioneers Foundation Mike
Awarckdinner. Plaza hotel, New York. Information: (212)
586-2000.

March 29-—Television Bureau of Advertising regional

March 21-23—Satellite Broadcasting and
Communication Association trade show Bal-
ly's, Las Vegas. Information: (800) 654-9276.

April 8-12—National Association of Broad-
casters 66th annual convention. Las Vegas
Convention Center, Las egas. Future conven-
tions: Las Vegas, April 29-May 2, 1989; Atlanta,
March 31-April 3, 1990; Las Viegas, April 13-16.
1991; Las Vegas, April 11-14, 1992, and Las
Vegas, May 1-4 (tentative), 1993.

April 10-12—Cabletelevision Advertising Bu-
reau sevenih annual conference. Waidorf-As-
loria, New York.

April 10-13—Public television annual member-
ship meeting of Public Broadeasting Service
and National Association of Publie Television
Stations. Marriott Crystal Gateway, Arlington,
Va.

April 17-20—Broadcast Financial Manage-
ment Association 28th annual meeting. Hyatt
Regency, New Orleans. Future meetings: April
9-12, 1989, Loews Anatole, Dallas, and April
18-20, 1990. Hyatt Regency, San Francisco.
April 28-May 3—ANational Cable Television
Association annual convention. Los Angeles
Convention Center.

April 28-May 3—24th annual MIP-TV, Maches
des International Programes des Television,
international television program marke!. Palais
des Festivals, Cannes, France.

May 18-21—American Association of Adver-
tising Agencies 70th annual convention.
Greenbrier, White Sulphur Springs, W. Va.
May 18-22—Public Radic Conference, annual
meeting of National Public Radio and Ameri-
can Public Radio, coordinated by National
Public Radio. Adams Mark holel, St. Louis.
Information: (202) 822-2000.

June 6-9—ABC-TV annual affillates meeting.
Century Plaza, Los Angeles.

June 8-11—American Women in Radio and

MajoraMestings

Television 37th annual convention. Westin Wil-
llam Penn, Pittsburgh.

June 8-12—Broadeast Promotion and Mar
keting E'xecutives/Broadeast Designers Asso-
ctation 32d annual seminar. Bonaventure, Los
Angeles. Future meeting: June 21-25, 1989,
Renaissance Center, Detroit.

June 12-15—CBS-TV annual affiliaies meet-
ing. Century Plaza, Los Angeles.

June 16-18—-NBC-TV annual affiliates meet-
ing. Hyatt Regency, Maui, Hawaii.

June 18-21—American Advertising Feder-
ation annual convention. Century Plaza. Los
Angeles.

July 31-Aug. 3-—Cable Television Adminis-
tration and Mavketing Society annual confer-
ence. Westin Copley Place, Boston.

Sept. 7-9—Eastern Cable Show, sponsored by
Southern Cable Television Association. Mer-
chandise Mart, Atlanta.

Sept. 14-17—Radio '88, sponsored by the Na-
tional Association of Broadcasters. Washing-
ton. Future meetings: Sept. 13-16, 1989, New
Orleans; Sept. 12-15, 1990, Boston, and Sept.
11-14 (tentative), 1991, San Francisco.

Sept. 22-25—Society of Broadcast Engineers
third annual national convention. Convention
Center. Denver Information: John Battison,
(614) 888-3364.

Sept. 23-27—/International Broadeasting
Convention. Metropole conference and exhibi-
tion center, Grand hotel and Brighton Center,
Brighton, England. Information: (01) 240-1871
(London).

Oct. 4-6—Atlantic Cabie Show. Allantic City
Convention Center, Atlantic City, N.J. Informa-

tion: (609) 848-1000.

Oct. 15-19Society of Motion Picture and
Television Engineers 130th technical conter-
ence and equipment exhibit. Jacob K. Javits
Convention Center, New York. Future confer-
ence: Oct. 22-27, 1989, Los Angeles Conven-
tion Center.

Oct. 17-19-Television Bureau of Advertising
annual meeting. Bally's, Las Vegas.

Oct. 23-25—Association of National Adver-
tisers 79th annual convention. Waldorf-Astorla,
New York.

Nov. 30-Dec. 3—Radio-Television News Di-
rectors Association annual inlermational con-
ference and exhibition. Convention Center, Las
Vegas. Information: (202) 659-6510.

Dec. 7-9—Western Cable Show, sponsored by
California Cable TV Association. Anaheim
Convention Center, Anaheim, Calif.

Jan. 4-8, 1989—Association of Independent
Television Stations annual convention. Cen-
tury Plaza, Los Angeles.

Jan. 28-Feb. 1, 1989—Natwonal Religious
Broadcasters 44th annual convention. Shera-
ton Washington and Ormni Shoreham hotels,
Washington. Future meeting. Jan. 27-31, 1990,
Sheraton Washington and Omni Shoreham,
Washington.

Feb. 3-4, 1989—Society of Motion Picture and
Television Engineers 23d annual television
conference. St. Francis hotel, San Francisco.

# Feb. 22-24, 1989—Texas Cable Show, spon-
sored by Texas Cable TV Association. San
Antonfo, Tex.

Feb. 24-26, 1989- NATPE International
26th annual convention. George Brown Con-
vention Center, Houslon.

June 17-23, 1989—16th International Televi-
sion Symposiumn. Montreux, Switzerland.
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sales conference. Hyatt Regency. Cincinnati.

March 29—"Wearing Another Hat: Counseling Com-
munications Clients on Labor-Related Matters.” spon-
sored by Federal Contmuniecations Bar Association,
Continuing Legal Education Program. Washington
Marriott, Washington.

s March 30—"Update on Current and Future Program-
ing and Projects,” speech by Stephen Palley, chief
operating officer, KingWorld Productions, to New York
Television Academy. Copacabana, New York.

w March 30-April 1—Radio-Television News Direc-
tors Association region 12 student workshop. Cornell
University, Ithaca. N.Y. Information: (212) 887-4138.

s March 31—Deadline for entries in Editorial Excel-
lence Awards, sponsored by National Broadcast Edi-
torial Association. Information: Larry Schmidt,
WCCO-TV, 90 South 11th Street, Minneapolis, 55403,

March 31—Deadline for applications for Academy of
Television Arts and Sciences’ summer ‘88 student
internship program in Los Angeles. [nformation: ATAS,
{818) 953-7575.

March 31—Deadline for entries in [nternationa! Ra-
die Festival of New York. Information: (914) 238-4481.

March 31—Deadiine for entries in Morgan O'Leary
Award for Excellence in Political Reporting. adminis-
tered by University of Mickigan Department of Com-
mimication. Information: Department of Communica-
tion, 2020 Frieze Building, University of Michigan. Ann
Arbor, Mich. 48109,

March 31—Television Bureau of Advertising regional
sales conference. Hyatt Regency O'Hare. Chicago.

—
April

Aprit 1—First Professionalism Awards, sponsored by
American Women in Radio and Television, Indiana
chapter, 10 recognize "outstanding efforts of profes-
sionals in television, radic and advertising. LincoOIn
hotel. Indianapolis.

= April 1—Deadline for entries in National Psychology
Awards for Excellence in the Media, sponsored by
American Psychological Association and American
Psychological Foundation. Information: (202) 955-
7710.

April 1-2—10th annual Black College Radio conven-
tion, sponsored by Collegiate Broadcasting Group.
Paschals hotel, Atlanta. Information: Lo Jelks, (404)
523-6136

Aprit 6-—"Cable/Broadcast Peace,” sponscred Dy
Women in Cable, Rocky Mountain Chapter. Speaker:
Jim Cownie. chairman, National Cable Television Asso-
ciation. Hyatt Regency Tech Center. Greenwood Vil-
lage. Colo. Information: (303) 740-6432.

April 6—"Multimedia Research Update.” sponsored
by Philadelphia Advertising Club. Franklin Plaza ho-
tel, Philadelphia. Information: (215) 874-8990.

» April 6—New York Television Academy luncheon.
Speaker: Squire Rushnell, VP-late night and ¢hildren’s
television, ABC Entertainment. Copacabana, New
York.

April 6-9National Hispanic Media Conference. orga-
nized by National Assecietion of Hispawic Jowrnal-
ists, Hispenic Academy of Media Arts and Sciences
and National Assaeciation of Hispanie Publications.
Hyatt Regency hotel, Dallas. Information: (202) 783-
6228.

April 7—Caucus for Producers, Writers and Directors
general membership meeting. Chasen's. Los Angeles.
Information: (213) 652-0222.

April 7-8 —Breadcest Education Association COnven-
tion. Las Vegas. Information: (202) 429-5355

# Apri 8-9— Radio-Television News Directors Associ-
ation region seven conference/RTNDA awards pre-
sentation Indianapolis Athletic Club. Indianapolis. In-
formation: Gene Slaymaker, (317) 923-1456.

» April 8-8—Radio-Telerision News Directors Associ-
atien reégion 11 conference/RTNDA awards presenta-
tion, featuring pane! on media coverage of juveniles by
Scientists Institute for Public Information. Newport Har-
bor Treadway Inn. Newport, R.. Information: Jeff
Marks, {207) 772-0181

April 8-10--Alabama AP Broadeasters Association
annual meeting and awards banquet. Embassy Suite
hotel, Birmingham. Ala.

Erratam

Deck of Feb. 29 story on Cox Enter-

prises and Tribune Broadcasting in-

vestment in Del Rey Group mistakenly

identitied Del Rey's advanced TV sys-

tem as “60 mhz." It is 6 mhz system.
o

In March 14 "Top of the Week" box on
sale of ALF in Los Angeles, prices
quoted for sales of Wko's the Boss?
and The Cosby Show were weekly, not
per episode. At $240,000 per week,
per episode price for Who's the Boss
comes to $360,000. At $225,000 per
week, per episode price for Cosby
comes to $335,000.

o
In “NATPE" wrap-up issue (March 7),
GLOW was inadvertently included in
capsule of syndicator Action Media.
GLOW s distributed by New York-
based syndicator MG/Perin.

o
In March 14 story on four-year renewals
of King World's Wheel of Fortune and
Jeopardy!, wxviovy  Greenwood,
Miss., should have been identified as
renewing Wheel of Fortune, not
Jeopardy.

April 9—Association of Maximum Service Telecasters
membership meeting. Las Vegas Convention Center,
Las Vegas.

April 8-12—National Association of Broadcasters
66th annual convention, international exposition and
42d annual broadcast engineering conference. Las
Vegas Convention Center. Las Vegas.

Aprit 10-12—Public television annual membership
meeting of Public Broadcasting Service and National
Association of Public Television Stations. Marriott
Crystal Gateway, Adington, Va. Information; (202) 739-
5082

Aprit 10-13—Business-to-business marketing commu-
nications conference. “The Making of Markeling Com-
munications Leaders,” sponsored by Association of
National Advertisers. Opryland hotel, Nashville. Infor-
mation: (212) 697-5950.

April 11—Association of Maximum Service Telecast-
ers engineerng breakfast. Las Vegas Hillon, Las
egas.

Aprit 1—National Acadeny of Television Arls and
Sciences deadline for entries in Community Service
Awards. Information: (212) 586-8424.

Aprit 11-12—Cabletelevision Advertising Bureau sev-
enth annual conference. Theme: “America is Cable
Ready.” Waldorf-Astoria, New York.

Aprit 12—Broadcast Pioneers annual breakfast, dur-
ing National Association of Broadcasters convention
(see above). Las Vegas Hilton.

Aprit 13—"Calling the Shots: Producing and Directing
in Washington,” session Sponsored by American
Women in Radio and Television, Washington chapter.
National Association of Broadcasters. Washinglon. In-
formation: (202) 659-3494.

April 13—First Alexander Hamilton/Ohic State Awards
luncheon and 52d annual Ohio State Awards banquet
ceremony, sponsored by Ohio State's [nstitute for
Education by Radio-Television. National Press Club,
Waskhington. Information: (614) 292-0185.

April 14—Iniernational Radio and Television Soctety
newsmaker luncheon. Topic: summer Olympics. Wal-
dort-Astoria, New York. Information: (212) 867-6650.

April 14—Action for Children's Television's 20th birth-
day celebration, inCluding presentation of Achieve-
ment in Children's Television Awards and Seminar on
business of home video for children. Luncheon
speech; Robert Solow Nobel laureate in economics.
Harvard Graduate School of Education. Gutman Li-
brary and Conference Center and Charles hotel, Cam-
bridge. Mass. Information: (617) 876-6620.

April 14—Presentation of Achievement in Children’s
Television Awards, sponsored by Action for Children’s
Television. Cambridge, Mass. Information: (617) 876-
662C.

April 14-18—National Federation of Comnumity
Rroadcasters annual conference and business meel-
ing. Crowne Plaza Holiday Inn. Rockville, Md. (Wash-
ington). Information: (202) 797-8911.

April 15—31st annual New York Emmy Awards, spon-
sored by New York chapter of National Academy of
Television Arts and Sciences. New York Hilton.

April 15-19—Munditele, world show of television pro-
ductions. International Center of Exhibitions and Con-
gresses, Zaragoza, Spain.

April 16—11th annual Great Lakes Radio Conference.
sponsored by Specs Howard School of Broadeast Arts
and Central Michigan University, in cooperation with
Miciigan Association of Broadcasters. Campus of
Central Michigan University, Southfield, Mich. Intorma-
tion: Dick Kernen, (313) 569-0101

Aprit 16—20th annual Golden Reel Awards ceremony
sponsored by International Television Association.
Caesars Palace, Las Vegas. Information: Kelly J. Bell.
(214) 869-1112.

April 16-17—"Economics and the ‘88 Elections,” con-
ference for journalists co-sponsored by Foundation
for American Communications and Gannett Founda-
tion. Vista International hotel, Washington. Infermation:
(213) B51-7372.

April 17-20—Broadeast Financial Management Asso-
cigtion annual meeting. Speakers include FCC Com-
missioner Patricia Dennis. Hyatt Regency, New Or-
leans. Information; (312) 296-0200.

Aprit 18—Deadline for entries in Public Service An-
nouncement Emmy Awards, sponsored by Neationa!
Acadenty of Television Arts and Sciences. Information:
(212) 586-8424.

= April  19—Pay-perview videoconference, spon-
sored by Cable Television Administration and Mar-

|

| Completed:

575 Madison Avenue

over Two Billion dollars in television station sales.
— Privately negotiated.

HOWARD E. STARK

Media Brokers—Consultants
New York, N.Y. 10022

(212) 355-0405
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keting Society's pay-per-view committee. On Satcom
3R7, originating from Centel Cable TV in Wheaton, |lI.
Information: (202) 371-0800.

April  20-22—/ndiara Broadcasters Association
spring conference. New Harmony Inn, New Harmony,
Indiana.

T i

April 20-22—Electromagnetic Energy Policy Alli-
ance annual meeting and symposium. Radisson Mark
Plaza, Alexandria, Va. Information: (202) 429-5456.

April 21—White House Correspondents Association
annual dinner. Washington Hilton, Washington,

OpenaMike

No foreign ownership

EDITOR: Joe Waz's March 7 *“Monday
Memo™ expressing the opinion that foreign
interests should be allowed to own more
than 20% of American radio and TV stations
was both shocking and thought provoking.
Joe, like many who view today’s media
marketplace, seems to feel that broadcast
properties are like pork bellies, simply to be
bought and sold to the highest bidder regard-
less of nationality or interest.

Wall Street has promoted the same theory
although still under the American banner, as
we watch major U.S. properties being auc-
tioned off as if they were mere balance sheet
entrees. Deregulation has promoted a free
marketplace mentality that has been both
good and bad. From the good side, many
lethargic old companies that were in some
respects just taking up spectrum space have
been replaced with younger, more aggres-
sive firms ready to take their place in the
history books. From the bad side, many
investor types have infiltrated the broadcast
ranks with only bottom-line interests in
mind and literally destroyed great broadcast
institutions with the stroke of a pen.

What the selling of newspapers, cable
systems or book publishing houses has to do
with this ownership argument is hard to
visualize. None use the public’s property or
are licensed as is broadcasting. Where
broadcasting is different is that broadcasters
merely hold a license from the government
to operate in the public interests, but do not
own anything other than their equipment,
perhaps some small amount of real estate
and the obligations to continue each broad-
cast day.

I would not sell our system short by
saying that foreign dollars would make
broadcasting more responsive and competi-
tive. I cannot accept the “freedom of the
press belongs to those who own one” con-
cept at all. The quid pro quo idea that if we
let foreigners in our broadcasting system.
they’ll let us in theirs is a bit pie-in-the-sky.

What Joe perhaps does not comprehend is
the thousands of broadcasters who expend
their personal efforts, creativity and sweat 0
keep ours the best system on earth. Not just
for the money, but in the belief that broad-
casting provides a service as well as a good
business opportunity. I question seriously if
anyone who has ever stood behind a camera
or microphone feels that broadcast licenses
are mere commodities for international
trade. What we have with Joes’s commen-
tary is the overbroad view of deregulation.
What our American broadcasting system is
in reality, is a healthy, viable system. While
imperfect, it does not need to be turned into

a for-the-highest-bidder commeodity to be
traded internationally. For some, at least, it
is an interesting balance between business
and a service—a goal far more worthy of
protecting than economic diversity of own-
ership.—Charles Giddens, managing part-
ner, Media Venture Partners, Washington.

Proper role

EDITOR: After reading BROADCASTING’s
Feb. 15 story about KCNC-TV Denver's news
pilot crossing the line between observer and
participant, | feel obligated to speak out in
the defense of the pilot and the television
station's news director.

First of all, we journalists are still human
beings. We have a responsibility to our com-
munity and fellow human beings—especial-
ly when someone is in harm's way. The
television news pilot witnessed the murder
of an off-duty police officer by an armed
robbery suspect and followed in his helicop-
ter. The suspect lost the police in a high-
speed pursuit, and the pilot then witnessed
the suspect trying to commandeer another
vehicle. When the suspect failed, he fired
two shots at the automobile’s occupants.
The pilot witnessed the suspect take an el-
derly man hostage and order him into his
pickup truck. As the hostage drove his truck
from his home, the suspect hid on the floor.
The pilot, unable to contact the police di-
rectly, saw the truck pass four police cars.
The former military and sheriff 's department
pilot saw enough. He took action using the
only thing avatlable to him—his helicop-
ter—and stopped the truck. Police officers
saw the helicopter stop the vehicle and spot-
ted the suspect. The police officers took
over from there.

On Jan, 17, my cameraman and I used
our news helicopter to rescue 54 people
trapped at a seaside hotel during a flood in
southern California. The fire department
asked for our help, and we halted our news-
gathering to help people in need. Not sur-
prising, the very same people that com-
plained about KCNC's pilot complained
about us—the competition.—Robert Tur,
KNX(AM) Los Angeles.

Cross referencers

EDITOR: For shame! Suggesting that refer-
ence librarians don’t know how to have a
good time (“Editorials”, March 14).

We may be a bit short on glitz, but we are
no strangers to hoopla. Susan M. Hill, Ann
L. Cardace and Karen G. Livesay, reference
librarians, National Association of Broad-
casters, Washington.
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A commentary on radio promotion personnel from Maggie Dugan, Worcester, Mass.

What to ask (and ask for)
in a promotion director

Hiring a promotion director is different from
hiring for any other job at your radio station.
The skills and talents of a strong promotion
director are contradictory—and often diffi-
cult to find in one person. How can you find
out if a candidate is creative and organized?
How do you spot real promotion talent?

The key to finding talented promotion
directors is asking a lot of guestions. But
you can't pick just any interview question.
The questions that will guide you as you hire
a promotion director are different from the
typical “what are your five-year goals?”
interview question.

First, determine key traits you need in a
promotion director. It's different at every
station and every company. You'll need to
decide what you need your promotion direc-
tor to do. Describe the ideal promotion di-
rector: someone who is creative, imagina-
tive, enthusiastic, energetic, innovative,
collaborative, diplomatic, articulate, orga-
nized, detail oriented, thorough. You'll have
your own descriptives to add to the list.

You may need a promotion director who
makes good presentations, or who speaks
well in public. You may want your promo-
tion director to assist account managers on
sales calls—then the candidates need to be
neat and make a good appearance.

List, in order of importance, every quality
you could possibly desire. Then pick the
five or six most important.

Use these important parameters to design
questions that will help you determine
whether the candidates match your needs.
And be sure to ask each candidate the same
questions, so you can measure them against
one another.

It's OK if you hear a few “pat and prac-
ticed” answers. If you design your questions
creatively, you'll be able to probe beyond
the career-counseled responses. That's when
you find out if you’'re hiring someone who
will really make your promotion department
perform.

Half the battle is asking the right ques-
tions. Questions that indirectly illustrate the
candidate’s talents and skills. Here are a few
of the questions that I've found especially
useful for identifying talent when I inter-
view promotion director candidates for ra-
dio stations:

® “What's the most outrageous thing
you've ever done?” If a candidate can't
answer this question within 30 seconds, he
or she is probably not right for the job.

Good promotion people thrive on being
unique. They’ll hear the word outrageous
and think of several incidents in their life
that illustrate their uniqueness. Whether
personal incidents or things that happened at
work, including outrageous promotions they

Maggie Dugan is a radio consultant based in
Worcester, Mass., who specializes in building
promation angd marketing departments,
recruiting and hiring promotion directors and
training promotion directors to be effective
marketers and managers. She is the former
promotion coordinator and marketing director
at waar-rm Worcester-Boston. She also worked
as news director at weru-FM Providence, R.1.
=T
dreamed up at another job, creative and
imaginative people have a laundry list of
outrageous things they’ve done.

® “How do you remember your suc-
cesses?’ Talented people keep records of
their success. Look for someone who can
articulate past successes clearly and who
keeps a record of accomplishments. It tells
you success is important to him or her.

® “Have you ever started a group or orga-
nization on your own?" This will illustrate
initiative. Look for people who were start-
ing clubs in high school or leading groups in
college or who have implemented new pro-
grams or systems in their past jobs. Then
find out what kind of challenges they faced
starting these groups or programs.

® “‘Describe what your life will be like in
five years."” This is not the same as: “Tell me
your five-year goals.” No boring answers
accepted here. Ask for a description of all
aspects of their life: What are you doing?
What kind of car do you drive? Where do
you vacation? How do you spend your
weekends? What kind of place do you live
in? What's your life like?

This question lets you know immediately
about your candidate’s imagination. Do you
get a matter-of-fact description of their life
in five years? Or do you hear of vacation
homes, exotic travels and interesting adven-
tures and high-profile jobs?

This also gives you a sense of their focus.
Do they speak more about work or home?
Or is it balanced? Which do they mention
first? Will this job get them to where they
want to be in five years?

® “How do your interns help you?" Look
for someone who organizes an intern pro-
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gram and treats the volunteer help like em-
ployes. If a person takes the intiative to treat
interns with care and to motivate and teach
them, imagine his or her ability to motivaie
the paid staff. A true manager is a natural
teacher and coach who won’t wait to have an
official staff to begin managing people.

Promotion directors spend a lot of their
time managing people who aren't “official-
ly” on their staff. They indirectly manage
the disk jockeys and sales people.

@ “How do you get people to work with
you?” Listen for collaborative and resource-
ful answers. You want to hear more than: *I
put out memos and make schedules.” A
good sign: someone who likes to explain
why: “‘Here’s why we're doing this promo-
tion, and here’s why your participation is
important.” You want someone who will
involve staff members, not dictate orders.

At the same time, look for someone who
firmly expects staff members to help out,
and who will set real standards.

® “Tell me about the last time you felt you
were the best.” Give your candidates an
opportunity to brag. Let them talk about all
the terrific promotions they’ve put together,
or about the important accomplishments in
their lives. Listen for people who can de-
scribe proudest moments without boring
you with too much detail, yet at the same
time keep your interest and make you under-
stand why they felt they were the best.

® “You're leaving your job. I'm your re-
placement. You have the next half-hour to
tell me everything I need to do to be good at
your job now.” See how comfortable they
are role playing with you. Then see how
they organize their current job in their mind.
Does their explanation start with the big
picture, the mission or focus of the job and
then go into details? Or does it start by
describing smaller tasks? This gives you a
sense of their thought process and how they
will attack future projects.

You'll need to really role play with this.
Interrupt and ask questions. Set up “what
if?” situations to see how well they do their
given job. Give them opportunities to talk
about work relationships. Do they tell you
office dirt? Watch out. But do they diplo-
matically tell you how to short cut around
somebody who is sometimes a road block?
That’s good news.

Focused answers usually indicate focused
individuals.

The key to this question is finding out the
applicant’s behavior at the last job. Don't
just ask them to tell you what they know.
Ask them to explain what 1o do.

[t’s important to interview promotion can-
didates thoroughly and seriously. Listen
carefully to how they promote themselves to
you. It’s probably indicative of how they’ll
promote your radio station to your listeners
and advertisers. )




What are Radio Station Owners Saying...

"Art and I were impressed with Americom be-
cause they were professional, thorough and con-
fidential in helping produce a quick deal ata
record price...$25 million."

Art Kern and Alan Beck, American
Media, Inc.

"We personally interviewed seven brokers
when we decided to sell WOJO(FM) in Chicago.
We chose Americom, and we're glad we did -
they got us $14,000,000 cash for a station many
people felt was worth only $11 or $12 million.”
Jim and Jane Hall

“When we talked value, they gave us the highest
price we could expect and did not inflate the
price to get a listing. The result...$7,000,000
and no covenant, no seller note."”

Fred Godley, Jr.

"Qur stations really were not for sale, but
Americom brought us an attractive cash deal
and kept it very confidential, which is the way
we wanted it. At a time when other deals
weren’t closing. their buyer was able to close -
in cash.”

Sy Goldman, The Goldman Radio
Group

"When they came to us with a buyer for our Al-
bany and Providence radio stations, we took
them seriously, and we are glad we did. From
our expenence, they are the best in the busi-
ness.”

Morton 1. Hamburg, JAG Communica-
tions, Inc.

A7

Tom Gammon

"Their Confidential Marketing strategy targeted
the best buyer for our two-station group. They
only had to clear one prospect with us who
came in and paid us the price we wanted...
$13,500,000 cash.”

Jerry Atchley, FirstCom Corporation

"When we decided to sell our radio group, we
wanted to sell for the highest price and that’s
why we called Americom. We're very pleased.”
Richard Oppenheimer, Capital Cities
Broadcasting

"When | sell a station, 1 don't like to haggle, and
I want to keep it very quiet. [ set a price that is
high but fair. That is why I call Americom.
Thank you, Americom, for all of your help.”

A. Thomas Joyner, Joyner Broadcast-
ing Co.

"They get some of the highest prices in the in-
dustry and yet the prices can be financed; all of
their deals have closed. This professionalism
and a high degree of confidentiality has made
Americom so well respected.”

Ed Christian, Saga Communications,
Inc.

“"Recently, I completed a complex exchange of
assets through Americom. They stayed right on
top of things, providing solutions to difficult
problems. I applaud Americom’s innovative na-
ture and professional attitude.”

George Silverman, Sunshine Group
Broadcasting

Bill Steding

AMERICOM

Dave Burrill

1130 Connecticut Avenue, N. W,

Radio Station Brokerage & Financing ‘Q ‘

Suite 500

Washington, DC 20036

"I had a direct offer from someone that wanted
to negotiate my price so I called Americom and
told them [ wanted a serious buyer. Two weeks
later, they brought me a buyer that paid my
price.”

Stan McKenzie, Seguin Broadcasting

"When we decided 1o sell, 1 just didn't know
who to call. My attorney mentoned Americom,
and I asked around and heard good things. |
am delighted they got me a price the other
brokers couldn’t get near.”

Sam Sitterle, SIT Broadcasting

"They work very hard for their sellers, and 1 like
that. They get very full prices, but the prices are
fair, and I seriously question if others could get
the same prices for some of the properties
Americom has brokered.”

Barry Dickstein, Hartstone & Dickstein

"Americom orchestrated a complicated three-
party, like-kind exchange, brought us a top
price, a qualified buyer and maintained the con-
fidentiality of the whole deal. We were im-
pressed.”

Don Wilks & Mike Schwartz,
Wilks/Schwartz Broadcasting

"Their creativity in structuring sound financial
deals and their ability to explain why a station
has a certain value sets them apart. It's a
pleasure to work with them."

Jim Glassman, Community Service
Radio, Inc.

Dan Gammon

Timothy Gammon

(202) 737-9000
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TV networks: Holding on to slender gains

Overall, prime time, late night
and sports sales up; losses for
daytime, news, children’s dayparts

ABC. CBS and NBC television networks
collectively took in $6.8 billion in 1987, a
less than 2% increase over 1986. But the
three-network net revenue from TV adver-
lising time sales would have been ¢ven
weaker, according to data supplied to
BROADCASTING by accounting firm Arthur
Young & Co., if not for a relatively good
fourth quarter.

The fourth-quarter net time sales revenue
was up more than 7% to $2.1 billion over
the same period in 1986. with the strongest
growth in late night, prime time and news,
the unaudited figures show (see chart
below),

Although individual results vary among
the three networks, on a collective basis
only prime time, late night and sports were

up for the year, with losses registered for
daytime, news and children’s dayparts.

Last year, net time sales revenue was
reported off in both the third and first quar-
ters for the three broadcast networks togeth-
er, with the tally edging up only slightly
during the second quarter (BROADCASTING,
June 1, Aug. 10 and Nov. 16, 1987).

Prime time, the largest daypart, account-
ing for half of the three networks’ total
sales, reported net revenue in 1987 up 5.5%
to $3.4 billion, bolstered by a 9%-plus
fourth-quarter increase to $958 million. The
daypart had shown increases of nearly 7% in
the third quarter, 4% in the second and 2% in
the first.

The next largest revenue segment, sports,
showed the strongest growth for the year of
any of the categories, up nearly 9% to $1.2
billion. A fourth-quarter increase of 6% to
$509 million in time sales added to the cate-
gory's 21% second-quarter spurt. Time sales

had been up 13% in the first quarter as well,
although they dropped in the third quarter.

Daytime, the third largest daypart, was
the bad news again this year. Off for three of
the four quarters and dropping to $1.1 bil-
lion for 1987, daytime was down nearly
10% last year. Its only growth was in the
fourth quarter, with a 2% increase over 1986
to $307 million in net revenue.

The category, off 3.6% in 1986 over from
1985, had decreases of 24% in the third
quarter of 1987, almost 7% in the second
quarter and nearly 13% in the first quarter of
the year.

Also off heavily for the year were the
three-network news sales, dropping nearly
6% to $686 million. News, although helped
by a 8% jump in fourth-quarter net time
sales, was otherwise down for the year, with
18% and 12% drops in the third and first
quarters, respectively.

The children’s daypart, smallest of the

Television network revenues: 1987 versus 1986

(Add 000)
Prime Time  Late Night Daytime Children Sports News Total

Revenues from client-supplied programing

1986 $19,865 $40 $0 $0 $1,237 $0 $21,151

1987 28,445 0 315 0 9,644 0 38,404

% increase (decrease) 43.19 (100) 0 0 679.63 0 81.57
All other gross revenues from time sales

1986 3,759,750 341,666 1,395,998 170,027 1,310,766 855,183 7,833,390 *

1987 3,958,727 365,226 1,258,633 168,491 1,414,365 806,946 7,962,388 *

% increase {decrease) 5.29 3.97 (9.84) (0.90) 7.90 (5.64) 1.65
Total gross revenues from time sales

1986 3,779,615 341,715 1,395,998 170,027 1,312,003 865,183 7,854,541

1987 3,987,172 365,226 1,258,948 168,491 1,424,009 806,946 8,000,792

% increase {decrease) 5.49 3.95 (9.82) {0.90) 8.54 (5.64) 1.86
Less advertising agency commission

1986 565,741 52,185 207,976 25,488 196,133 126,085 1,173,609

1987 596,735 53,050 187,594 25,003 211,238 120,769 1,194,389

% increase {(decrease) 5.48 1.66 (9.80) (1.80) 7.70 4.22) 1.77
Total net revenues from time sales

1986 3,213,874 289,530 1,188,022 144,539 1,115,870 729,098 6,680,932

1987 3,390,437 302,176 1,071,354 143,488 1,212,771 686,177 6,806,403

% increase (decrease) 5.49 437 9.82) 0.73) 8.68 (5.89) 1.88

*Inciudes $68,053,000 in color insertion revenues for 1987 and $54,786,000 for 1986.
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six, was also down just slightly in 1987,
registering a less than |% decline for the
year at $144 million. Fourth-quarter revenue
was off less than 1% from last year, and
although the category saw a 17% spurt in the
first quarter, it suffered substantial declines
in the second and third quarters. The daypart
had been off about 10% in 1986 over 1985.

Late night again showed growth last year,

—]

although not quite at its 1986 level. For
1987, late night net time sales were up 4.3%
to $302 million, with a 17% fourth-quarter
increase to $90 million. The daypart was up
roughly 3% in the first quarter, flat in the
second and off about 3% in the third quarter.

Fourth-quarter revenues, Arthur Young
said, were reported by two networks on a
13-week basis and by one on a 14-week

basis, reflecting each network’s fiscal re-
porting and books of account.

The figures also include color insertion
revenue (the commercial integration charge
for insertion into the national network) for
1987 of $68.053 million; for 1986, $54.786
million, for the fourth quarter, 1987,
$20.713 million, and for fourth quarter,
1986, $11.170 million. a

Metzenbaum talks tough to cable

Senator, critical of cable’s
growing market power,

holds hearing and says industry
has 60 days to shape up or
face restrictive legislation

Senator Howard Metzenbaum (D-Ohio) 1s-
sued a stern warning to the cable industry
last week that it needs to do a better job of
“self-policing.” Cable has “60 days” 10 meet
that challenge, Metzenbaum said, or he may
seek legislative action. As chairman of the
Senate antitrust subcommittee, Metzen-
baum convened a hearing to explore what he
feels is the growing anticompetitive behav-
ior on the part of the cable industry toward
broadcasters and some of the newer technol-
ogies (wireless cable and home satellite).
Metzenbaum also is disturbed about in-
creases in consumers’ subscription rates,
which he said, have “zoomed upwards,”
leading to. in some cases, a jump of “200%,
300% or even 400%."

Cable’s developing market power seemed
to be at the heart of the hearing. “I am
extremely bothered by reports that the cable
industry is freezing its potential competition
out of the market by refusing to provide
programing or by making programing avail-
able at artificially high prices,” said the
senator.

Metzenbaum clashed with the industry
earlier when he fought provisions in the
Cable Communications Policy Act of 1984
that greatly curtailed local municipal author-
ity over cable, including the power to regu-
late rates. (Rate deregulation took effect last
year. }

The National Cable Television Associ-
ation commissioned its own rate study
which, according to its president, James P,
Mooney, shows “that while the average ba-
sic rate increased by 10.6% during the first
six months of 1987, the average rate for
premium services declined by 2.3% with the
result that the average net subscriber bill
increased by only 6.7%.” Mooney said
those findings are backed up by figures
released by the Bureau of Labor Statistics
that, he said, show “average net cable rates
up by only 6.6% from 1986 to 1987.”

At first, Metzenbaum said the hearing
was “not a precursor to legislation” but was
intended to “‘sound a warning” to cable that
it has “grown powertul...and with that pow-
er there can be abuse.” But as the testimony
proceeded, it was clear the lawmaker still
has second thoughts about the Cable Act.
“Some of us feel we were had when we
passed that bill,” said Metzenbaum to Moo-
ney and other industry witnesses. “I think
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Senate antitrust hearing

presence in his home State.
Testifying on behalf of wireless cable was

Metzenbaum

some of us are ready to revisit this issue.”

Mooney responded by telling the senator
that cable is “sensitive™ to his concerns. “We
don’t like to stonewall Congress and insist
that all we do is fine. We try to be as flexible
as we can,” said the NCTA president, who
also urged Metzenbaum to “keep in mind
[that] we think we're putting something
good on the table.”

Just how many other senators share Met-
zenbaum’s view is uncertain. Attendance at
the hearing was sparse. Only Senators
Strom Thurmond (R-S.C.) and Gordon
Humphrey (R-N.H.) attended. and briefly.
(Members were said to be drawn away by a
competing subcommittee hearing and the
Nicaraguan-Honduran situation.)

Cable critics contend that because of
growing vertical integration within the in-
dustry, programers are under pressure from
MSO’s not to sell to wireless cable or home
satellite in areas where they compete with
cable. The driving force behind Metzen-
baum’s investigation is believed to be the
wireless cable business, which has a strong

Broadcasting Mar 21 1988

LV

James Theroux, who runs MetroTEN
Cablevision, a wireless cable operation in
Cleveland. Also present was Mark Foster,
chairman and chief executive officer of Mi-
croband Co., the country’s largest wireless
cable operator. Both Foster and Theroux told
of difficulties they have encountered with
cable programers, many of whom refuse to
do business with them.

“These impediments to competition con-
sist of refusals to deal by satellite pro-
gramers such as HBO, Showtime, Disney,
USA Network, and many others. These pro-
graming services are to cable what milk,
eggs, and bread are to a grocery store,” said
Theroux, adding: “Without milk and eggs,
no competitor to cable will have a chance of
surviving in the retail marketplace.”

Wireless cable operators can use up to 33
microwave channels—10 allotted to multi-
point distribution service (MDS), 20 to the
instructional television fixed service (ITFS)
and three to the operational fixed service
(OFS)—in each market to broadcast multi-
ple channels of programing to paying sub-
scribers. To receive signals, the subscribers
have to be equipped with antennas (which,
often look like concave oven or barbeque
grills), downconverters and cable-like
converters/descramblers.

It has been noted by industry sources that
Metzenbaum’s interest in cable issues may
have something to do with his bid for re-
election. There were other witnesses from
Ohio, including Wendell Triplett of WWAT-TV
Chillicothe; Milton Maltz, Malrite Commu-
nications Group of Cleveland, and George
Kocian with the Home Satellite Television
Association, Tiverton.

Like Kocian, Thomas Burke, represent-
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ing the United Satellite Industry Associ-
ation, complained about a stranglehold ca-
ble has on the backyard dish marketplace.
“By refusing to deal with the satellite mar-
ket, cable programers and cable systems
have preserved their local monopolies and
made it virtually impossible tor satellite
dealers to compete.” Burke testified.
Broadcasters are unhappy with cuble for
what Gary Chapman of Freedom Newspa-
pers, Riverside, R 1., said was its “legal and
regulatory upper hand.™ Without must-carry
rules and syndex, broadcasters feel cable

raiser at his home for Metzenbaum that
raised some $32,000. according to records
tiled with the Federal Election Commission.

A Metzenbaum aide told BROADCASTING
that if the senator does “look at”™ a bill, it
will deal with vertical integration of cable
operators and programers. And it would
likely force cable programers to make their
services available to such alternative deliv-
ery systems as wireless cable at nondiscri-
minatory prices. A home satellite mcasure
(the Gore bill, S. 889) is already pending in
the Senate and would require cable pro-

L to r: Collins, Mooney, Hostetter and Thomson

has a competitive advantage. Chapman
spoke on behalt of the National Association
of Broadcasters. Also testifying was John
Siegel of KBHK-TV San Fruncisco.

There has been speculation that Metzen-
baum'’s ties with the motion picture commu-
nity might be another factor motivating his
call for reregulating cable. Hollywood has
been trying to draw Hill attention to the
issue of cable concentration of ownership
for some time. As one ol the Senate’s lead-
ing liberal Democrats, the senator has often
been a (avorite beneficiary of the movie
industry. Last June 8, for example. Barry
Diller, chairman and chief executive officer
of 20th Century Fox Film Co., hosted a fund

gramers to permit any qualified third par-
ty—inside and outside the cable industry—
to distribute their services to backyard dish
owners. Wireless cable has also been push-
ing 1o be covered by the Gore bill (*Closed
Circuit.” Feb. 8).

Metzenbuum grilled the cable witnesses.
He wanted to know it Home Box Oftice has
a “corporate pelicy not to sell to wireless
cable.” HBO President Joseph Collins said
it had no such policy. He said Microband has
been an HBO customer in New York for
years. Dealing with wireless cable, Collins
noted, has proved difficult because of prob-
lems with piracy. HBO wants some assur-
ances from wireless cable that its signal is

secure. Collins added that HBO has had
trouble getting some wireless operators to
pay their bills.

The senator told Tele-Communications
Inc.’s Robert Thomson that TCI is devel-
oping an image as a giant “monolith.” He
wanted to pin Thomson down on the
amount of control TCI has over those pro-
gram services in which it has an ownership
Interest.

“We have no controlling interest over any
of these programers,” Thomson told Met-
zenbaum. He said TCl's ownership is al-
ways less than 50%. But the chairman chal-
lenged the TCI official by saying that “you
don't have to have 50% to have control.”
“We do not have control in fact or in votes,”
replied Thomson. Later Thomson acknowl-
edged that TCI has some influence over the
distribution decisions of cable programers.
“We are a large customer. To that extent we
have influence. To say we are in the van-
guard of vertical integration is just not true,”
said Thomson.

Metzenbaum complained that cable sub-
scription rates have gotten out of hand. But
Amos Hostetter, chairman and chief execu-
tive officer of Continental Cablevision, Bos-
ton, told Metzenbaum that his industry has
been “incredibly restrained” when it comes
1o rates. Continental’s Ohio subscribers,
Hostetter said, have secn an average in-
crease of about 5% since deregulation
kicked in.

Hostetter said the assertion by cable’s
critics that the industry is too powerful is
spurious. “Looking at the entire cable indus-
try, from TCI. the largest cable operator with
more than eight million subscribers. to the
smallest mom and pop operator with fewer
than 500, total industry revenues for 1987
were $11 billion, less than those of several
of the seven regional Bell Operating Com-
panies. For example. in 1987 NYNEX and
Bell South each had revenues of over $12
billion. This was approximately 25 times
our revenues and seven times those of TCI
in 1987.” g

House telcomsubcom looks
at children’s television

Committee hears testimony on
legislation that would set
program quotas, limit ads and
curtail shows based on toys

House Telecommunications Subcommitee
Chairman Edward Markey (D-Mass.) made
clear at the outset of the subcomimittee’s
hearings on children’s television last Thurs-
day (March 17) that he was intent on passing
legislation to increase educational and infor-
mational programing and decrease advertis-
ing aimed at  children on broadcast
television.

“Congress can, should and will act on this
exceedingly important issue,” Markey said.
“For if we do not act, commercial television
will continue to be the video equivalent of a
shopping mall for children, with sales clerks

Charren
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masquerading as children’s favorite cartoon
characters.”

It is unlikely anything in the three hours
of testimony lessened his resolve. Indeed,
Larry Irving, a senior counsel of the sub-
committee. indicated afterward that legisla-
tion would be moving to markup, although
he did not say when. (During opening state-
ments, Subcommittee member John Bryant
[D-Tex.] said Markey had scheduled a
markup, but irving said  Brvant
“misspoke.”)

Peggy Charren, president of Action for
Children’s Television, who testified in favor
of the legislation, called the legislation’s
prospects “extraordinary. 1'm not a betting
woman, but you could talk me into a reason-
able bet on this one. The hour a day is
tougher than the commercial limits, but it’s
inconceivable we are not going to get com-
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mercial limits...The minute the FCC turns
down [a reimposition of its children’s TV
guidelines], we are going to get a law.”
The legislation (H.R. 3288, H.R. 3966)
at issue would limit advertising in children’s
programing to nine-and-a-half minutes per
hour on weekends and 12 minutes per hour
on weekdays, require broadcasters to air at
least one hour a day of informational or
educational programs for children 12 years
old or younger and restrict host selling in

—

Jorgenson
children’s programing and shows based on

toys, the so-called
commercials.”

As part of its general deregulation of TV
in 1984, the FCC dropped its children’s
advertising guidelines. In response to the
U.S. Court of Appeals in Washington ruling
that the FCC lacked a sufficient record to
drop the guidelines, the FCC launched an
inquiry last year to build the record.

Much of the impetus behind the legisla-
tion is the beliet of key sponsors that the
FCC’s inquiry will not lead to resurrection
of the guidelines. In fact, the FCC has said
the burden of proof in the inquiry falls on
those favoring the guidelines. Said Al Swift
(D-Wash.) in his opening statement: "“We are
here because the FCC is not doing its job.”

At the hearing. the principal spokesman
for broadcasters opposed to the legislation
was Wallace Jorgenson, joint board chair-
man of the National Association of Broad-
casters and president of Jefferson-Pilot
Communications Co., licensee of WBTV(TV)
Charlotte, N.C., and wwBT(Tv) Richmond,
Va. “We are meeting our obligations to chil-
dren,” Jorgenson said, citing an NAB publi-
cation reviewing the variety of commercial
television for children. “We have not and
will not desert our young.”

When the FCC imposed the advertising
guidelines in 1974, Jorgenson said, it re-
frained from mandating a minimum of c¢hil-
dren’s educational and informational pro-
graming in the belief that broadcasters
would provide such programing of their own
volition. “We...remain convinced that
broadcasters have fulfilled those require-
ments and will continue to do so.”

However. during questioning by Repre-
sentative Bryant, co-sponsor of the legisla-
tion, Jorgenson could not quantily the
amount of educational and informational
programing being aired by commercial
broadcasters. He also acknowledged that his
own stations .offer no such programing on a
regular weekly basis, although he said wBTV

“program-length

does air occasional public affairs programs
for children and a Saturday morning show
with a cowboy host that sometimes has
educational elements. A station official said
the program to which Jorgenson was appar-
ently referring has been off the air since
1986. Jorgenson promised that the NAB
would survey stations to determine the ex-
tent of information and educational chil-
dren’s programing.

Jorgenson suggested that it would be un-
wise to require educational and information-
al programing since children prefer enter-
tainment programing: “You can put it on the
air, but children won’t watch it.”

The ratings of programs such as public
television’s Sesame Street and Mr. Rogers’
Neighborhood do not compare to those of
entertainment programing airing opposite
them, Jorgenson said. ~I think many chil-
dren found Captain Kangaroo deadly
boring.”

Jorgenson also complained about the
“Catch-22" of the legislation. “In effect,
Congress is suggesting we increase our pro-
duction while reducing our potential rev-
enue stream,” he said. “In the face of a
declining audience for children’s program-
ing—caused in part by the many competing
alternatives discussed above-—those con-
flicting requirements would pose an ex-
tremely difficult burden and are part of the
reason we oppose” the legislation.

Questioning the need for advertising, Jor-
genson included 1n his written testimony
results of an NAB survey that found that
children’s programs contained an average of
eight-and-a-half minutes of commercials per
hour and that nine of 10 programs have less
than 12 minutes.

The NAB results were refuted by the
testimony of Geraldine Layboumne, execu-
tive vice president and general manager,
Nickelodeon. “Broadcasters are pushing 16
miinutes an hour on kids,” she said without
citing a source. “And they wonder why they
are having ratings problems.”

Another opponent of the legislation, Gil-
bert Weil, general counsel of the Associ-

ation of National Advertisers, argued that
“truthful” advertising is protected by the
First Amendment. Congress must, there-
fore, show that any restrictions it imposes
on advertising directly advance a substantial
government interest and are the “least possi-
ble abridgement of the commercial speech.

“If there were a proven substantial gov-
ermnmental interest in prohibiting child-ori-
ented TV commercials exceeding stated
time limits, it is difficult to discern what it

might be that would not exist as well for less
than those limits,” Weil said. “And, if that is
50, then how would anything short of total
forbiddance directly advance such a govern-
mental interest?”

During questioning by Markey, Weil said
he was not bothered that young children may
be unable to distinguish between advertising
and programing. And, he said, 4 congression-
al finding that young children cannot make
that distinction would not constitutionally jus-
tify any advertising limits. If it does not matter
to the children whether they are watching
advertising or programing, he said, “I do not
see the substantial governmental interest or
the deception.”

Markey thanked Weil for his candor, but
suggested that he had not helped his cause
much. “I"m afraid you’ve violated the first
law of holes,” he told Weil. “When you’re
in one, stop digging.” a

NBC adds to program plans

Network gives advertiser and
agency executives a look at
what’s on tap for 1988-89 season

NBC unveiled its prime time program devel-
opment plans for next season to advertisers
and agency executives convening in Los
Angeles last week. adding to the lineup it
had announced at a meeting with affiliates in
Houston four weeks ago (BROADCASTING,
Feb. 29).

Among the announcements last week
were plans for two spin-offs of two com-
edies currently on the air, including the
long-running Facts of Life, which will air a
two-part launch for the spin-off in May. The
spin-off will feature Facts star Lisa Whel-
chel returning to Eastland School to become
its headmistress. The other spin-off in the
works is from the first-season program, Wy
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Two Dads, and will focus on local diner
owner Ed Klawicki, played by Dick Butkus.

Other comedies in development at NBC
are two from NBC Productions: Nurse Bob,
about a male nurse and ex-convict and the
eccentric family that employs him; and Lit-
tle Angels. about a former pro basketball
player and the bizarre family he marries
into.

Other comedy pilots include: The Big
Five (Weintraub Entertainment), about Kids
growing up, from Lasse Holstrom, director
of the film "My Life as a Dog”; Homecom-
ing Queen (Viacom), about a free spirited
woman who leaves her glamorous life to
return to her small Southern hometown; an
untitled pilot known as the Morris Day (Pur-
ple Rain) project. about two record produc-
ers; A Ghost Story (Lorimar). a comedy
about a couple who die and haunt their old



house after a new family moves in: Smart
Guys (Imagine Entertainment). about three
scheming companions: All Talk (Reeves
Entertainment), about the young manager of
an all-talk radio station: and When in Rome
(Paramount). about a woman who leaves
New York tor the simple life in Rome. North
Dakota.

New details also emerged on The Disney
Hour, which moves from ABC to NBC next
fall. The new program will feature rotating
segments, including three series—a new
version of Davy Crockett, with Fess Parker
reprising his role; The Absent Minded Profes-
sor. with Harry Anderson (Night Court) in
the lead role, and one of several action/ad-
venture series under consideration. Each se-
ries will get an airing once a month. The
fourth week of each month. a Disney special
or made-for-TV movie will air in the Disney
Hour time period.

In drama development, NBC has a four-
hour mini-series trom Tri-Star called /nvad-
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er, about a policeman and aliens. There’s an
option to expand it into a regular series.
Other dramas in development: Home Free
(MTM), starring Michael Warren (Hill
Street Blues) as the single head of a foster
family; Shooter (Paramount/UBU), about
combat photographers in Vietnam {losely
based on the career of David Hume Kenner-
ly); The Incredible Hulk Returns (New
World) with Bill Bixby and Lou Ferrigno
reprising their roles; Down Delawar Road
(Weintraub), a coming of age drama: Out of
Time (Tri-star), a time travel drama; Mid-
night Caller (Lorimar), about an ex-police-
man now hosting a late-night call-in show
while still solving crimes; Desert Rats (Uni-
versal), a cop show set in Arizona; and
Desparado, (Universal) already seen as two
made-for-TV westemns.

NBC Productions is producing a two-
hour pilot, Oakmont, about two siblings and
their headmaster father at a New England
boarding school. O

NAB, networks call for study of peoplemeters

They seek independent evaluation of
methodology which may account
for decline of network audiences

ABC, CBS, NBC and the National Associ-
ation of Broadcasters have asked for A.C.
Nielsen's cooperation in an independent in-
depth evaluation of its controversial people-
meter audience measurement system.

Nielsen indicated a willingness to cooper-
ate with the validation study at a meeting
March 11 of the ad hoc Committee on Na-
tionwide Television Audience Measurement
{Contam) in New York. But it was not
expected to formally reply to the group until
details of the study are completed some time
in the next few weeks.

Contam also plans to request the same of
AGB, a second audience measurement com-
pany using peoplemeter technology, accord-
ing to NBC Vice President of Research Wil-
liam Rubens. Of the three networks, only
CBS uses AGB in addition to Nielsen, and
most advertising agencies continue to con-
sider Nielsen the measurement service of
record.

Nielsen instituted the new electronic me-
tering service with the start of the 1987-
1988 season last September. Repeated vol-
leys have since been traded between it and
the three networks. which have seen about a
10% drop in prime time viewing levels un-
der the new technology.

The networks argue that the decline is due
as much to flaws in the service as to changes
in audience viewing habits measured during
the previous season under the former hand-
written diary system. The companies have
also charged there are certain biases in the
sampled group and question whether some
family members, particularly young chil-
dren, are properly registering their viewing.

Nielsen has already acknowledged that
viewing by 2-to-1l-yearolds on weekday
afternoons is not accurately reported by peo-
plemeters. after a telephone coincidental
study showed the viewing figure to be 16%

higher than metered results.

The evalution is to be conducted by Sta-
tistical Research Inc., a Westfield, N.J.-
based firm that has worked with Contam
extensively in the past, most recently on
telephone coincidental studies. According
to Contam participants. SRI over the next
few weeks will outline a series of studies
that will look for flaws in the methodology
by which the viewer sample is selected, how
the information is gathered and processed
and the data itself.

“It’s time to do a systematic and thorough
review.” said committee member Alan
Wurizel, ABC senior vice president of mar-
keting and research services. who added that
the results of the study would be made
available to the industry at large.

Although participants say they hope the
effort would remain a “collegial” one, the
networks’ efforts to account for audience
losses that they argue may be costing them
millions in lost advertising revenue have
made the subject a volatile one.

It is not yet clear how closely Nielsen
would like the Contam study to examine
peoplemeter homes. The networks appar-
ently hope to interview families that are no
longer part of the sample about how they
used the meters and may also ask an inde-
pendent auditing firm to check how closely
peoplemeter readings match diary entries in
metered homes.

Nielsen's peoplemeters
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“There is evidence there are system prob-
lems,” argued NBC's Rubens. “From the
beginning, for instance, there was concern
about children. We were so skeptical we
didn't use the children’s numbers in selling
this year.”

November sweeps figures, according to
Rubens, also raised concern at the number-
one network, where peoplemeters showed
NBC viewership down 3% from the prior
year, but the 100.000 mixed diary-meter
local market figures from Arbitron and Niel-
sen showed the network up 1%-2%.

“This is really trying to partly synthesize
work already done in the last year by Niel-
sen,” added Rubens. “They didn’t spend a
penny on testing that system. We're now
helping them do what they should have done
themselves.”

Contam will fund the study, which has no
fixed reporting date. Rubens estimated it
would cost between $100,000 and $250.000
depending on the amount of work and time
required.

George Hooper, NBC research exccutive,
added, however, that despite the cost to the
group, “it’s a matter of great concern to the
broadcaster, advertisers and the public as to
the accuracy of the new measurement sys-
tem. It’s not that we’re anti-Nielsen or anti-
AGB. We’ve always been trying to get the
best measurement system.”

Rubens rails against
peoplemeters

NBC’s Rubens, a member of Contam,
lashed out at the peoplemeter technology
and at audience research firms Nielsen and
AGB in a speech before the Market Re-
search Council in New York Friday, March
18.

The changeover to peoplemeters “has
brought home to me how far away the re-
search business has drifted from sound
methodology,” Rubens charged. *Nielsen
was under the gun in converting to people-
meters. Market pressures forced them to
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introduce a new rating service before its
time.

“Instead of a well-planned transition from
one system to another,” he added, “we
found ourselves subject to marketing con-
siderations and competitive issues between
research suppliers. Research issues were
given short shrift.”

In the talk, Rubens criticized Nielsen’s
sampling techniques as well as what he said
was the higher level of subject participation
in the system, which he argued was affecting
viewing patterns and reporting behavior. He
also objected to a Nielsen plan to bring the
meter sample up to 4,000 homes more
quickly by retrofitting 500 homes using the
previous diary system with the new
technology.

“I know that many of us will work hard to
understand and improve the peoplemeter

Rubens

method, and certainly there is room for
improvement,” Rubens commented. “But
we are patching up.a method which is funda-
mentally flawed. Peoplemeters go against
human nature. You can’t expect people to
work on data entry during their leisure activ-
ity of watching TV. Either they take a lei-
surely approach to data entry, or TV viewing
becomes work—and they may ease the bur-
den by watching less.”

He argued that “critics of the old system
should be just as skeptical about people-
meters, for if we don’t have the best media
measurement system money can buy, we
will wind up with inaccurate ratings. That
means the advertisers are not making their
best buying decisions, the networks are not
making the best program decisions and the
public is not being served to the best of our
ability.”

CBS finishes third for first time

CBS said last week that it will finish in third
place in prime time ratings for the first time
in its history.

David Poltrack, CBS vice president of
marketing, said that with four weeks of the
season to go, ABC should finish witha 13.9
household rating compared to a 13.7 for
CBS. There was no predicted finish for
NBC by CBS, but it is a foregone conclu-
sion that that network will finish in first
place for the third straight year. “it’s now
statistically impossible” for CBS to finish in
second place, Poltrack said.

During a press conference at the end of
the February sweeps, Poltrack presaged last
week’s assessment by saying that CBS
would have to outperform ABC by two full
rating points for the rest of the season to
regain second place.

ABC'’s second-place finish this year was
mainly a result of two big events, Super
Bowl XXII and the winter Olympics. With-
out those, Poltrack said, ABC’s ratings
would be much lower.

He also said *“while we’re back to normal
and we’re beating them, it's not by two
rating points a week.” Poltrack said “the
only way we could have expanded our lead
would have been to take away from them on
their strong night, Tuesday. Even though it
does appear Moonlighting is losing some
steam, we’ve not made up the kind of
ground” that was needed, he said.

But Poltrack said that the bad news should
not ruffle too many feathers or bruise egos at
CBS’s Black Rock headquarters, given ear-
lier in-house predictions that a second-place
finish did not look likely.

Furthermore, Poltrack said that CBS’s in-
terest currently is not in regaining second
place in household ratings, but in sowing
programing seeds in its schedule for next
year, by trying out new series.

Not all of the year’s ratings news is bad
for CBS, however. Poltrack said that in
ratings for regularly scheduled programs,
which “from a business point of view”
mean more than the entire prime time
schedule’s ratings (which include special
events), CBS has a 13.8 rating compared

to ABC’s 13.1.
And that *.7 point gap understates the

difference between” CBS and ABC, since
CBS’s regular schedule had to compete
against ABC'’s special events and not sole-
ly against the network’s regular schedule.

In demographic ratings, Poltrack said
that CBS will finish in third place for the
entire schedule, and for regularly sched-
uled programs, with the exception of
women 25-54, where it will finish second
behind NBC. g

SAG and AFTRA follow WGA

The Screen Actors Guild and the American
Federation of Television and Radio Artists
confirmed last week they would proceed
with a strike against production of television
and radio commercials effective today
(March 21). The two untons said they would
set up pickets today on both coasts as an-
other strike—by the Writers Guild of Amer-
ica—enters its third week with no sign of
progress toward a resolution.

The unions involved in both strikes have
taken different positions on offering separate
agreements with individual companies be-
ing struck. SAG/AFTRA agreed last week
to sign interim agreements with those adver-
tising agencies and advertisers willing to
meet union demands for retention of cost-of-
living payments and the establishment of a
payment structure for commercials airing on

cable television that would be tied to the
potential number of subscribers exposed to
the spots (BROADCASTING, March 14).

A spokesman for SAG said the union had
received about 40 requests from agencies
and advertisers seeking interim contracts.
Those requests came despite a plea from the
joint negotiating committee representing the
Association of National Advertisers and the
American Association of Advertising Agen-
cies in the contract talks that agencies and
advertisers not sign interim agreements.
SAG and AFTRA will start signing such
agreements today, a spokesman said. He
declined to name any of those requesting the
agreements before the actual signings

The union is hoping to sign as many
interim agreements as possible. The spokes-
man acknowledged that the unions believe

Still on track. NBC said the Writers Guild strike may force it to curtail some of its original
programing planned for this summer, including at least one situation comedy. But NBC
Entertainment President Brandon Tartikoff said plans would proceed for at least two original
summer programs. One is a half-hour comedy-variety show, George Schiatter’s Funny
People, described as a cross between Laugh-in and Real People, both of which Schlatter
helped create. He has a similar program in syndication called George Schlatter's Comedy

Clah.

Tartikoff also said 13 additional episodes of the midseason drama Sonny Spoon would be
ordered for play this summer. Two projects that had been considered for the summer, Aaron
Spelling's Nightingales and Steve Sohmer's Favorite Son, have been pushed into next fall.
Sohmer has a six-hour mini-series commitment from the network for the fall, and the program
will bé considered for expansion to a midseason series after that. Spelling currently has a
two-hour pilot commitment for Nightingales, about six student nurses.
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FCC chastised for neglect at heated
Hill hearing; members outraged by
FCC staffer's suggestion they

have ‘better things to do’

In a stormy hearing before a House govern-
ment operations subcommittee last week,
the FCC received stinging criticism for the
management and operation of its public ref-
erence rooms from both subcommittee
members and a Government Accounting Of-
fice investigation. And to turn up the heat,
Subcommittee Chairman Glenn English (D-
Okla.) called on an FCC staffer who had
been accused of telling Democratic subcom-
mittee members to avoid the meeting be-
cause it “wasn’t very important” to stand
and explain her actions. which English
termed “highly improper.”

In addition to expressing concern over
complaints about chronically lost, stolen,
incomplete and misplaced files; out-of-date
procedural manuals; little or no help from
commission staffers; rudeness from refer-
ence room staff; long delays for researchers
secking documents. and lack of proper safe-
guards and security for original, irreplace-
able files. the representatives also heard
testimony from a former paralegal about
reprisals against reference room users who
complained about the poor service; the use
of small bribes of liquor. free lunches and

to picket line

the more separate pacts that are signed, the
greater the pressure will be for an industry-
wide settlement, given the competitiveness
among advertisers.

Meanwhile, the striking Writers Guild de-
cided last week not to make any independent
agreements with the approximately 80 pro-
duction companies that requested such
agreements, The guild refused to give out
the names of the companies seeking the
agreements, but the companies reportedly
included Carson Productions (The Tonight
Show), Carsey-Werner (The Cosby Show and
a midseason comedy scheduled for ABC,
now delayed) and 20th Century Fox (L.A.
Law).

Although most of the network prime time
shows for the current season are unaffected
by the strike, several may have to wrap up
this season’s production schedule early. Be-
side Cosby and L.A. Law, they include:
Growing Pains, Moonlighting, Thirty-
something, Cheers, Showtime's Brothers
and Fox Broadcasting’s Tracy Ulman Show.

Talks between the WGA and the Alliance
of Motion Picture and Television Producers
broke off March 10. The major issues in-
clude a demand by the alliance to change the
residuals structure for one-hour programs in
syndication from a fixed payment scale to
payments based on a percentage of sales
from the programs in domestic syndication.
The union claims the alliance is seeking
about $40 million in rollbacks. WGA also
seeks greater creative control. o

TOP OF THE WEEK

FCC reference rooms come under fire

L to r: Eads,

“Mrs. Field’s cookies™ to insure prompt ser-
vice, and preferential treatment to certain
reference room users.

And if those allegations weren't enough,
Representative Louise Slaughter (D-N.Y.)
announced that she had received a phone
call from an FCC staffer, Carolyn Tatum,
before the hearing saying that the matter was
of minor concern and suggesting that “I
have better things to do with my time.™ She
said she found the call “appalling in every
sense of the word.” During testimony by
FCC managing director, Edward Minkel,
English reported that Representative Bill
Grant (D-Fla.) had received a similar call
and made Tatum—who was watching in the
gallery—stand and explain her actions. Ta-
tum denied she had attempted to sway any-
one’s opinion: “1 was told the meeting was
not very important. [ in no way attempted to
represent the FCC as trying to get you not to
come.”

Tatum, an FCC attorney who worked in
the Common Carrier Bureau before joining
the congressional affairs staff in January,
told BROADCASTING she was filling in for
another staff member who was on unexpect-
ed leave. She said she had called to find out
who was coming and what members consid-
ered would be subjects of special concern.
She said that when a staffer for Slaughter
said the congresswoman might not come
because of pressing concerns about the con-
flict in Nicaragua, she may have made off-
hand remarks about the relative importance
of the FCC reference room. “I need to be
more circumspect,” Tatum said. “If | left the
impression I was trying tell people not to
come, | apologize. It was unauthorized and
unintentional .”

The hearing was convened in response to
numerous complaints that it had both re-
ceived and read about, said committee staff-
er, Bob Gelman, notably a recently complet-
ed study by the Federal Communications
Bar Association. Those complaints got the
committee to trigger an investigation by the
GAO, which was completed March 4. GAO
associare director, Flora H. Milans, deliv-
ered the report, recommending the FCC
managing director provide better guidance
for reference room users and take steps to
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Minkel, Smith

make sure that documents were properly
handled and safeguarded.

The report also explored the FCC's action
to aid the reference rooms with a state-of-
the-art videodisk storage system for docket
records and a plan to microfiche (store on
slides) the existing reference room contents.
It said, however, that these moves would not
solve the public’s problem with the refer-
ence room,

Minkel delivered an FCC report saying
that the commission was aware of the prob-
lems and that it had a working relationship
with the FCBA committee, hoping to ren-
ovate the antiquated reference rooms. Min-
kel said the commission had 26 reference
and filing rooms with more than 2,300 visi-
tors per week. Of those, 1,400 used what
paralegal, Parri Womack, said communica-
tions lawyers (the prime reference room
users) refer to in terms ranging from “the
200" to the “heli-hole™: the Mass Media
Reference Room at FCC headquarters on
1919 M Street.

Minkel said that the reference room had
been renovated with new carpeting, furni-
ture and isolation of noisy copy machines.

In his report, Minkel explained that the
FCC had seen a huge growth in the number
of documents with which it deals, while
facing a 12% reduction in staffing. Minkel
said the FCC has launched many new ser-
vices, such as low-power television broad-
casting and cellular radio, that have required
more staff and space in already overcrowded
facilities.

As for the complaints about the FCC
reference room, Minkel said most of them
had to do with understaffing. Audio Ser-
vices division chief, Larry Eads, answering
charges of preferential treatment among ref-
erence users, described a system called “the
basket.” Under that system, information da-
tabase providers and publications—which
disseminate the data widely and need to see
all the applications filed with the FCC on
any given day—are allowed to see new
applications before the commission staff be-
gins examining them. Eads said it was an
efficient way for people who couldn’t come
to the reference room in Washington to have
acess to timely FCC data. O
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No fast action seen on UHF/land-mobile sharing

FCC officials say ATS committee
findings won’t lead to quick
resolution of spectrum controversy

The land-mobile radio industry was handed
some bad news last week. Two members of
a panel of FCC officials invited to a meeting
of the Land-Mobile Communications Coun-
cil (LMCC) said the first preliminary report
from the commission’s Advanced Television
Systems (ATS) Advisory Committee will
probably not contain enough information to
spur action on the pending UHF-TV/land-
mobile sharing proceeding.

Mass Media Bureau Chief Alex Felker
and Brian Fontes, special assistant to Com-
missioner James Quello, appeared at the
LMCC’s annual meeting in Washington last
Thursday (March 17). Both said that land-
mobile users could be forced to wait an
indefinite time after the report is released
this spring to learn whether UHF spectrum
will be available to them. But Chairman
Dennis Patrick assured LMCC that the com-
mission has an incentive to make a spectrum
sharing decision as quickly as possible.

Broadcasters and land-mobile interests
have been battling since May 1985 when the
commission received a proposal o allocate
between two and eight UHF-TV channels in
eight markets. Last fall, the commission
voted (o delay action on the proposal until
completion of the first report from the ATS
committee, which was then being formed
(BROADCASTING, Oct. 19, 1987). Patrick set
a goal of May 17, 1988, for submission of
that report to the FCC. It was announced
¢arlier this month that the ATS committee is
slightly behind that target (see story, page
68).

“We've concluded to date that without
knowing more about the likely evolution of
advanced terrestrial television, we could not
intelligently weigh those trade-offs” be-
tween broadcast and land-mobile interests,
Patrick told the LMCC at a luncheon follow-
ing the meeting. But he said that he “is
determined to keep the HDTV proceeding
on a fast track.” Delay would impose “the
lost-opportunity cost of possible alternative
uses of that spectrum and we can never lose
sight of that cost.”

But at the panel discussion, Felker said
that he was “not optimistic that a final word
on spectrum is going to be coming from the
commission in its next action. What [ think
we can look forward to is a narrowing of
issues.” However, Felker said that with ad-
ditional effort, the ATS committee and the
FCC staff could “make progress toward a
final solution in the next year or so.”

One opinion by Felker that met with
EMCC approval was that “the FCC can and
should make some definitive spectrum deci-
sions well before the standard is selected for
advanced television. | don’t think it makes
any sense to consider options that simply
aren’t going to fit.” Along those lines, he
said that “everybody realizes that the ulti-
mate high-definition television system—30
mhz—is not possible for any number of

reasons.” As an alternative, some have sug-
s 3

*

Patrick

gested adding an augmentation channel of 3
mhz-6 mhz to the current 6 mhz NTSC
channel. *“I think that people need to become
aware that augmentation channels are not
necessarily a 100% winner with regard to
ways of improving television quality ei-
ther,” Felker said. He cited an FCC analysis
of augmentation channel scenartos last year
that suggested such systems would reduce
station coverage. Over-the-air testing of
two-channel system propagation is.now be-
ing performed by the Advanced Television
Systems Committee (see¢ page 67).

LMCC’s Washington representative, John
Richards, was “somewhat optimistic” about
Felker’s remarks. Richards told BROAD-
CASTING that Felker signaled “that we would
be able to cut leose the spectrum issue
before resolving all of the questions relating
to HDTV.” But the best news, he said,
would be an immediate decision in favor of
spectrum sharing.

Fontes disagreed with Felker’s view that
the spectrum question could be resolved

Felker

quickly. “I don’t see UHF/land-mobile shar-
ing taking place for the next few years,”
Fontes said. “Those that differ with [Felker]
will be those who ask: ‘How in the hell can
you establish the spectrum needs when you
don’t know what the standard will be?

Fontes argued that “the bad blood” that
now exists between broadcasters and land-
mobile interests should be eliminated. He
predicted that an advanced standard will
eventually be adopted and was encouraged
by present research efforts to develop
HDTYV to fit into one channel. Even if the
standard adopted is a one-channel system,
he said, land-mobile will still be affected by
new levels of interference.

He urged members of the audience to
“approach the broadcast and cable interests
and the various laboratories that are doing
experiments and say: ‘Look, we have equip-
ment. Let’s see what interference levels are
like. Let’s play around with our technology
a little bit.” I don’t see where it could hulr:t

”"

you.

against them.”

week.

Hollings opposes Wing, Holmes nomination

Senate Commerce Committee Chairman Emest Hollings of South Carolina has
dashed the hopes of FCC nominees Susan Wing and Bradiey Holmes for confirma-
tions any time soon. Last week, prior to a Washington luncheon speech before the
ABC Television Affiliates’ government relations committee, the Senator told Broad-
CASTING he was “committed” to vote against the two. Hollings, as commitlee
chairman, controls the confirmation process, and without his backing, most Hil
experts agree, final Senale passage may prove difficult, if not impossible.

Wing, a Washington communications attorney, and Holmes, head of the FCC Mass
Media Bureau's policy and rules division, have been nominated to fill the twe
Republican vacancies at the agency. Last year, Hollings was asked by Senator Alan
Dixon {D-Ili.) to move on Wing's nomination and the chairman said he would be
"glad” to accommodate Dixon. But last week when asked if he had made such a
commitment to Dixon, Hollings said, "if I've made any commitment, it is to vote

Wing and Holmes's nominations have been pending before the committee (Wing
since December and Holmes since November) and there have been no signs as to
when a confirmation hearing might be convened. When asked if he had any plans
for a hearing, Hollings said he did not. Instead, he will talk with Communications
Subcommittee Chairman Daniel Inouye (D-Hawaii} to see "when he wants to hold a
hearing.” Wing has met with Inouye, and Holmes is slated to see the senator this
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24-hour cash
machine.

Face it. If your station doesn’t have a rock-solid, economical
way to deliver station breaks, you could go broke.

Enter the Sony Betacart® system. With a single stroke, it
has redefined the video cart system from temperamental
mechanical monster to perpetual profit machine.

Today, the Betacart system is the most accepted state-of-
the-art system for commercial presentation. With proven,
easy-to-use software packages for spot delivery and news.
Ultra-reliable, side-loading mechanics. And multiple backup
and self-diagnostic systems.

And now, by incorporating Betacam SP* technology, the
Betacart system delivers even higher quality video and
versatile 4-channel audio.

It’s one of those rare purchases you can make for your
station that pays for itself many times over. And will continue
to do so. Because Sony is constantly developing new
applications to make Betacart products even more versatile.

For more information on the top cart system for im-
proving your bottom line, contact your Sony Broadcast
representative. Or call Sony at 800-635-SONY.

SONY.

Broadcast Products

Sony Communications Praducrs Compony, Broodcast Products Division, 1600 Queen Anne Rd., Teaneck, N1 07466,
© 1988 Sony Corporation of Americo. Sany, Betacart, and Betacom 5P are registered trodemarks of Sony Corporation



BROADCASTING’s top 50 advertising agencies

(All figures are in millions)

Broadcasi
Percentage

Combined agencys Last
Broadcasticable  Total v v Total Radio Radio Cable Total % change Year's
Agency Billings v nenvork  spot radio nenwork spot 3 biilings  from 1986 rank
1.Young & Rubicam 1,798 1,624 1,086 538 123 38 85 51 70 +12.5% 1
2.Saalchi & Saatchi DFS 1,160 1,100 697.2. 372.7 616 17.0 4.6 311 775 17% —
3.Leo Burnett 1,120 1070 825 245 30 10 20 20 o +19% 4
4.J. Walter Thompson 962.7 874.9 517.3 357.6 87.8 27.2 60.6 — 59% -21 2
5.8BDO 885.1 763.8 376.3 3875 121.3 36.4 849 252 58.2 -7% 3
6.D'Arcy Masius Benton & Bowles 857 759 465 294 v 24 53 21 64 +3% 5
7.Backer Spielvogel Bates 819.5 751.2 580.3 170.9 56.9 1.8 451 1.4 83.3 +152% —
8.Foote, Cone & Belding 810 702 354 348 74 5 69 34 588 +21% 7
9.Ogilvy & Mather 756 650 450 200 81 45 36 25 71 +9.7 8
10.Grey Advertising 677.2 604.9 3846 220.3 44.3 3.3 410 28.0 520 +199 10
11.Lintas:USA 671.0 582.0 436.0 146.0 72.0 15.0 57.0 17.0 55.0 +75 —
12.DDB Needham 616.4 563.9 3523 2116 52.0 T = 0.5 50.7 -41 9
13.McCann-Erickson 5918 509.1 320.4 188.7 65.9 1.0 649 16.8 580 +155 "
14.NW Ayer 436.4 386.4 292.9 93.5 37.0 17.0 20.0 13.0 55.0 +130 5
15.Bozell, Jacobs, Kenyon & Eckhardt 438.0 3215 165.8 155.7 978 i25 853 18.7 38.1 +6.0 13
16 Advanswers 2805 265 180 85 10 - 10 5 80 - 19
17 Wells Rich Greene 255.8 231.3 168.6 62.6 243 7 17.2 2 59.1 + 11 21
18.Campbell Mithun 2346 208.6 479 160.7 24.3 2.4 219 1.7 55 +5 22
19.Jordan, McGrath, Case & Taylor 223 203 142 St 20 12 8 10 80 +27 29
20.Tracy Locke 218.1 180.7 35.2 143.5 354 315 319 2 84 +4 24
21 Wiliam Esty Co. 208 192 134 58 15 4 1" 1 65 -37 18
22 Ketchum Communications 203.4 167.9 629 105 303 133 17 5:2 33.4 +6.9 26
23.Della Femina. Travisano & Pariners 190 168.5 71.8 96.7 196 1.7 179 1.9 65 8.7 30
24 McCaffrey & McCalt 184.1 145.5 95 50.5 32.7 - 327 59 62 +201 48
25 Laurence Charles Free & Lawson 183 144 68 76 25 14 2 23 61 +92.4 40
26.Admarketing {75 161 0.5 1605 14 = 14 — 87 +8 A
27.Ally Gargano/MCA 171 159.2 765 82.7 4.8 — 48 7 54 -28 28
28.Lowe Marschalk® 151.5 144.4 962 48.2 71 — 71 — 50 -18.2 27
29.WB. Doner* 145.8 104.3 12.6 91.7 385 - 385 3 59 +13 34
30.Chia/Day Inc. Advertising 1435 129.4 52.7 76.7 144 - - 80 47 33
31.Hal Riney & Partners 135 130 80 50 4 1 ! 1 70 — —
32.Levine. Huntley, Schmidt 132.2 115.7 608 549 123 123 - 4.2 72.6 +44.1 46
33.Scali, McCabe, Sloves 129 17 75 42 12 5 10.5 — 62 -32.9 25
34.Dailey & Associates 127 15 80 35 12 -— 12 4 85 10.4 37
34 HBM/Creamert 127 62.3 31.7 282 6.7 6.7 24 7 -14.3 32
36.AC&R/DHB&Bess Advertising 122.8 1131 29.7 834 9.7 -— 9.7 = 39.6 — —
37 .Griffin Bacat 121.3 119.3 27 923 = — 2 75.6 +5.2 36
38.Tatham-Laird & Kudner 106.9 89 59.4 296 12 7.2 48 59 44.2 +5.2 39
39.Ammirati & Puris 102 97 56 41 2 5 - 2 67 +66 47
40.Warwick Advertising 101.6 91 Al 20 56 2.8 2.8 5 73 351 48

41.Davis, Johnson, Mogul & Columbatto 100.8 76.4 0 76.4 239 0 23.9 55 75% -
42.The Bloom Companies 97.5 68.8 226 47.2 277 3 243 1 80 59 38
43 Lord, Geller, Federico, Einstein 895 78.5 737 48 101 6.9 3.2 09 50% +1.0 41
44 Kornhauser & Calene 83 74 B2 12 3 1 2 6 70 -3 42
45 TBWA Advertising 7.3 59.9 76 52.3 10.1 - 10.1 1.2 56 — —
46 Rosenfetd, Sirowitz, Humphrey & Strauss 68 65 35 30 2 — 2 1 70 -2 44
47 Ingalls, Quinn & Johnson 64.8 55.2 13.1 421 86 - 8.6 1 48 —
48 Earle Palmer Brown 595 46 1 45 13 — 13 5 24 +32 50
49.Evans Communications 48.1 328 328 15.3 15.3 — 58 1 —
50.HCM USA 47.4 369 17.2 19.3 10.5 28 7.6 30 -1 49

* Asterisk indicates agency billing figures are estimates.
—- Dash indicates no billings reperted for that category.
1 HBM Creamer's total broadcast/cable billings are for all offices: broken out figures provided were for Boston and Hartford, Conn.. offices only.
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Top 50 Fifth Estate ad agencies: billings up in '87

Between agency mergers, the largest account switch in agency
history, the debut of the peoplemeter and the Oct. 19 stock market
plunge, 1987 will go down as a year of big changes in the
advertising business. Nonetheless, U.S. broadcast/cable billings
among the top 50 advertising agencies continued to grow, according
to BROADCASTING's 36th annual survey.

For 1987. those television-radio-cable billings amounted to
$17.45 bitlion, up 5.7% from 1986, when they totaled $16.5 billion.
Of that $17.45 billion. television billings were up 6.2% from $14.59
billion in 1986 to $15.5 billion in 1987; radio billings were up 4.6%
from $1.6 billion in 1986 to $1.57 billion in 1987; cable billings
were up 8% from $386 million in 1986 to $417.35 million in 1987.

The top spot in broadcast billings went to Young & Rubicam for
the 10th straight year, as it posted growth of 12.5% in broadcast-
cable billings, compared to last year's 5.4% single-digit growth over
1985. coming in at $1.798 billion in this year's survey.

As private company Y&R was finishing its year, a spate of
mergers among publicly traded agencies again threatened to keep
stationer’s busy staying abreast of name changes. It was that merger
activity and the largest account switch in history that gave BROAD-
CASTING's “Top 50” a new number two this year.

The former perennial second place finisher, J. Walter Thompson,
fell to fourth place in 1987 because of the defection of Burger King's
$200 million in business. Winning the Burger King account was NW
Ayer. newly merged with Cunningham & Walsh.

Replacing JWT behind Y&R is Saatchi & Saatchi DFS ($638
million behind Y&R. versus the $388 JWT trailed the leader by in

the 1986 survey). Saatchi & Saatchi DFS, the product of a merger of
Saatchi & Saatchi and DFS Dorland, billed $1.251 billion in 1987.

If one combined the billings of the various top 50 agencies
purchased by the industry’s largest holding company (London-based
Saatchi & Saatchi PLLC) in 1987, the total would come to $2.84
billion, outdistancing Y&R’s $1.798 billion by $810.2 million. Top
50 agencies owned by Saatchi & Saatchi PLC include Saatchi &
Saatchi DFS, Backer Spielvogel Bates, and its subsidiaries Camp-
bell-Mithun, AC&R/DHB&Bess Advertising Inc. and Cobbs &
Brady.

Another agency merger in 1987 created Lintas:USA, the combi-
nation of SSC&B and Campbell Ewald, which posted Fifth Estate
billings of $671 million in 1987.

Billings figures for companies newly merged since last year’s
survey are compared to the sum of the 1986 figures for the
companies involved.

Of the merger activity that has hit the advertising industry over the
past several years, Gary M. Susnjara, chairman and co-chief execu-
tive officer at Saatchi & Saatchi DFS, said things could be “settling
down a bit now. Most of the mergers are done.” Now, he said, large
agencies will be “filling in the holes” in their subsidiary structures
with consulting groups.

At left is a ranking of the top 50 broadcasting-cable advertising
agencies in terms of domestic billings. Below is an alphabetical
listing of those agencies. For the most part, billings figures were
obtained directly from the agencies. Where that was not possible,
estimates from other sources were used.

AC&R/DIIB& Bess Advertising

Saatchi & Saatchi DFS subsidiary
AC&R/DHB&Bess Advertising had’
broadcast billings totaling $122.82 million
in 1987. Broadcast/cable billings
accounted for 39.6% of the agency's total
billings, roughly $300 million. The bulk of
the broadcast/cable money, $113.1 million,
was in television, with most of that spent on
spot {$83.4 million). Radio buys came to
$9.675 million while cable spending was
not available. Major clients for AC&R
include Seiko, Estee Lauder, Tri-Star
Pictures and Paramount Pictures.

Admarketing

Spot TV billings for the Los Angeles-based
Admarketing Inc., which account for most
of its total billings, were up more than $13
million last year over 1986. Network TV
billings were off slightly over the previous
year, while radio was up $1 million. Major
accounts added were, for spot TVand spot
radio, HomeClub, MGM Grand Air and
Superior Brands, and for spot TV, both
SelecTV and Level Care Products. Other
major accounts include Aqua Chem
Products, Circuit City, Standard Shoes and
C&R Clothiers. Accounts resigned
included Jenny Craig Weight Loss Centers,
Standard Brands Paints and Air Cal.

Adransiwers Media/
Programing

Total broadcast and cable billings for
Advanswers came to $280.5 million in
1987, about flat with the previous year's
total of $280 million. Total television billings
for the agency in 1987 were $265 million

(%180 million network and $85 million spot),
and radio billings came to $10 million (all
spot). Cable billings totaled $5.5 million.
Accounts added by Advanswers last year
included Ralston Purina, Airwick
Industries, Monsanto, Bissell Inc., Durkee-
French Foods and The Digits Co. The
agency said that it did not resign from any
accounts in 1987.

Ally Gargano

Ally Gargano's TV network billings were up
$3.6 million over 1986, offset by a drop in
TV spot billings. Radio spot and cable TV
bilings were both off from the previous
year. Major new accounts added during
1987 included Showtime and The Movie
Channel; Cadbury Schweppes's Motts
apple juice, apple products, Rose's lime
juice and Hallard House; Fieldcrest Mills’
Sanford-Bigelow Carpets; Heinz's Weight
watchers yogurt; Pfizers Ben Gay;
Tambrands’ Le Bain; Harley Davidson
cigarettes, and Andrew Jergens’ Vitamin E
and Lanolin soap. Other accounts include
Dunkin’ Donuts, Bryan Foods, Ralston
Purina, Oral Research and Bank of New
York. Major accounts resigned include
Federal Express, Ciba Geigy's Acutrim and
Strohs Brewery.

Anmumirati & Puris

Ammirati & Puris reports total radio and TV
billings of $102 million for 1987 with most
allocated to network ($56 million) and spot
(%41 million) TV. Radio totaled $2 million

and cable came in with $5 million, up from
$2.8 million in 1986. Club Med returned to
the agency and Brown Forman, a liquor

importer, was also picked up. RCA, which
is expected to add an additional $10 million
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to $20 million, came aboard too late to be
included in 1987’ figures. Other major
acceunts at Ammirati & Puris include BMW,
UPS, Cadbury Schweppes, Chiquita fresh
fruit and Grolsch.

NW Ayer

Comoined broadcast-cable billings for NW
Ayer in 1987 are up 13% over 1986 to $436.4
million. Total television billings were up 19.5%
to $386 million (network was $292.9 million
and spot totaled $93.5 million), while overall
radio billings slipped from $42 million to $37
million (network captured $17 million and spot
reached $20 million). Cable expenditures.
meanwhile, rose from $8.2 million to $13
million.

Mejor accounts added in 1987 include
Burger King USA, Dunlop Slazenger sporting
goods, Gillette Right Guard, Toni home
permanent, Silkience hair products, Procter &
Gamble (Citrus Hill Plus Calcium and Citrus
Hill Lite) and Chuckles Candy. Among the
accounts that left the agency last year are
U.S. Army. Club Med, duPont Industrial,
Bahamas Tourism. American Home Products
and the Rice Council.

Backer Spiclvogel Bates

Total broadcast-cable spending for Backer
Spielvogel Bates, the result of the merger
of Ted Bates with Backer Spielvogel last
fall, came to $819.5 million. That is up
15.2% from the combined 1986 domestic
broadcast-cable billings of Ted Bates and
Backer Spielvogel. Of the $819.5 million,
$751.2 million went to television while
$56.9 million was placed through radio.
Cable accounted for $11.8 million.
Among the major accounts added at



s I

Backer Spielvogel Bates during the past
year are Castle & Cook (Dole), U.S. Mint,
British Airways, CBS/Broadcast Group,
Northrop Corp. and Wendy's International.
Major accounts resigned include AFA
Service Corp. (Arby's), Paddington Corp.
(J&B scotch), Panasonic, U.S. Nawy,
Continental Baking, Maybelline and DHL
Worldwide Courier.

BBDO

BBDO fell from third place in 1986 to fifth
place in 1987. And as the agency’s
broadcast-cable billings fell 7% (from $951
million in 1986 to $885.1 million in 1987, a
drop of $65.9 million), so too did the
percentage of broadcast-cable billings fal!
within the agency's overall media mix. In
1986 BBDO reported that 72% of its overall
billings were in broadcast/cable, but in
1987 that percentage fell to 58.2%. Among
broadcast media, television billings were
off $54.2 million from 1986, and cable
billings feil $3.8 million from $29 million in
1986 to $25.2 million in 1987. Meanwhile,
radio billings rose from $104 million in 1986
to $121.5 million in 1987. Major accounts
resigned at BBDO were Jacqueline
Cochran and GE Consumer Electric.
Accounts added included the U.S. Navy,
Pizza Hut, Slice (Pepsico), Oppenheimer
and Oral B 40. Major continuing accounts
at BBDO include Apple, Pepsi-Cola,
General Electric, Dodge, Campbell Soup,
Gillette and Wrigley.

Bloom Companies

The Dallas-based Bloom Companies,
which reported no cabte billings in the
past, bought $1 million-worth of cable time
in 1987. Total billings came to $97.5 million
with radio cashing in at $27.7 million and TV
at $68.8 million. Major accounts added by
The Bloom Companies include Church’s
fried chicken, Dallas convention and
visitors bureau and Carnation. Other major
accounts are Sandoz, Pentax, Alfa Romeo
and Sterling Cptical in Bloom's New York
bureau, and Nestle, Maybelline, Block,
Anheuser-Busch, Campbell Taggart bakery
division and Skaggs in Dallas. Major
accounts that resigned were Zale jewelry,
Del Taco and Seven Seas salad dressing
and Chiffon margarine.

Bosell, Jacobs, Kenyon &
Eckhardt

The agency rose 6% in combined broadcast-
cable billings in 1987 over the previous year to
$438 million. Of that combined figure, $321.5
million went to television, $97.8 million for
radio and $18.7 million for cable. For
television, $165.8 million was channeled
through network and $155.7 million through
spot. For radio, $83.3 million went to spot and
tne remainder to network.

Among the acéolints gained last year are
ABC News, Firestone Tire & Rubber, Blue
Chip Electronics, Clarion Corp., Armour
canned meats, Dial Corp. for Tone soap,
Florida State lottery, and Lawn Boy Accounts
dropped include Ocean Spray cranberries,
DeLaurentiis Group, B. Dalton Bookseller and
Decker Foods.
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Leo Burnett USA

Chicago-based Leo Burnett U.S A. saw its
billings soar $180 million (19%) in 1987 to
$1.120 billion, 10 keep it fourth in billings. In
1886 Burnett had broadcast-cable billings
of $940 million. Television was responsible
for $175 million of that rise, as radio stayed
at $30 million, and cable went from $15
million to $20 million. Major Burnett
accounts are Allstate, Beatrice, Heinz,
Keebler, Kellogg's, Kraft, McDonald’s,
M&M/Mars, Oldsmobile, Procter & Gamble,
Pillsbury, RCA, Salada, Mrs. Smith's pies,
Seven Up, Starkist, United Airlines, Union
Carbide, Union Oil, Whitney's yogurt and
Richardson-Vicks.

Campbell-Mithun

Total broadcast and cable billings for
Campbell-Mithun came to $234.6 million in
1987, up $11 million (5%) from the previous
year. The agency accumulated $208.6
million in television billings ($47.9 million in
network and $160.7, million in spot), and
$24.3 million in radio billings ($2.4 million
network and $21.9 million spot). Cable
billings totaled $1.7 million. Accounts
added included Dayton Hudson, National
Pork Producers, 3M, Kroeger, General Mills
and Contol Data. Accounts lost included
North American Plant Breeders, Poly-Tech
Inc., Computer Depot, Kohler Co., Quaker
Qats, Ashley’s, A.C. Material Handling and
Eaton Corp.

Chiat/Day

Chiat/Day reported 5% higher TVand radio
billings in 1987. New accounts included
Nissan, for $150 million in annual billings,
but the agency resigned the Porsche
account because of the resulting conflict of
interest. Chiat/Day also lost Pizza Hut 1o
BBDO. Other major accounts include
NYNEX, Sara Lee, National Car Rental,
Quaker Qats and Reebok.

Dailey & Associales

Broadcast billings at Dailey & Associates
climbed to $127 million in 1987, from
$115.1 million in 1986, an increase of
10.4%. The jump in broadcast television
billings ($115 million in 1987 from $96.0
million in 1986) accounted for the increase.
Cable television billings remained at $4
million, and radio billings dropped to $12
million in 1987 from $15 miltion in 1986.
New accounts for Dailey this year included
Honda scooters, the California lottery,
Beatrice/Hunt-Wesson (Swiss Miss and La
Choy brands) and Carnation specialty
foods. Six of Dailey's seven major accounts
bought netwark television time; those major
accounts include Honda motorcycles,
scooters and power equipment, Teleflora,
Beatrice Foods, Armor All, Carnation, Great
Western Bank and Ford Dealers of Southern
California.

D’Arcy Masius Benton &
Bowles

Broadcast/cable billings at DMB&B rose
3% in 1987 to $857 million compared to the
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$833 million the company handled in 1986.
Television accounted for $759 million,
rising from $707 million in 1986; radio
accounted for $77 million, falling from $104
million, and cable accounted for $21
million, falling slightly from 1986's $22
million. Overall spending at DMB&B on
broadcast-cable was down slightly from
1986, when it accounted for 69% of the
agencys’s billings, to 64% of overall billings
in 1987. Clients gained by the agency in
1987 included GM’s incentive program, the
American Dairy Association’s butter
account, a variety of Anheuser-Busch
accounts including Saratoga and ASante
brands bottled waters and the National
Automated Clearing House Association's
banking direct deposit account. Accounts
lost include Budget Rent-A-Car, ShopKo,
WBBM-Tv Chicago, The National Dairy
Board, MCI and Pitney Bowes. Among
DMB&B's existing major accounts are Dow
Chemical, FTD, General Foods, General
Motors, Procter & Gamble, Richardson-
Vicks, Whirlpool and M&M/Mars.

Davis, Johnson, Mogul &
Columbalto

New to BROADCASTING's top-50 agency list,
DJM&C reported combined broadcast and
cable billings in 1987 of about $100.8
million. That figure represents about 75% of
the agencys 1987 domestic billing total of
$134,226,551. The Los Angeles-based
agency did all of its television and radio
business in the spot market, with teievision
billings amounting to slightly more than
$76.3 million, and radio billings coming to
almost $24 million. The agency's cable
billings came to $550,000. New accounts
last year included Millers Qutpost, Krauses
Sofa Factory, Orange County [Calif.)
Register, All American Sports Club,
Chihuahua beer, and the Tahiti tourist
promotion board. The agency reported one
account resigned—Mid-Atlantic Toyota
Dealers Association. Major continuing
accounts include: McDonald's {California,
Oregon, and Washington), Ralph's Grocery
Stores, Glendale Federal Savings, Knots
Berry Farm, U.S. Borax, Chief Auto Parts,
and Toyota Dealers of Southern California.
The agency also handles KGO-Tv San.
Francisco, and kABC-Tv and kKwFB(aM) both
Los Angeles.

DDB Needham Worldwide

Combined broadcast-cable billings for DDB
Needham in 1987 dipped 4.1% from its 1986
leve! to $616.4 million. Television spending
accounted for $563.9 million of the total while
radio reached $52 million and cable came o
$464,000.

Accounts and new assignments added in
1987 include Discover Card, Maybelline USA,
National Dairy promotion and research
board, Frito-Lay, General Mills, Ralston-Purina
(the last three for new product lines),NEC
Home Electronics USA, and GTE Spacenet.

Among those accounts lost or resigned last
year are Sea World, GTE Communication
System, Liz Claiborne and Capital



Cities/ABC's wrQx(FM) and wJLA-TV both
Washington.

Della Femina, Travisano
& Partners Ine.

Della Femina, Travisano & Partners Inc.
was up more than $15 million in broadcast
billings to $190 million in 1987 (8.7%),
thanks to new accounts including Fairfax
Pubiications' Ms., Sassy and Self
magazines and Squirtco. Brands added to
existing accounts included the Texas
commercial banking division to the
Chemical Bank account, Zip-Pack to Dow
and Dr. Scholl's products to Schering-
Plough. Della Femina spread the new
money evenly across television, radio and
cable.

W.B. Doner

Billings at W.B. Doner were up by
approximately 14% over 1986 with
projections for combined radio and TV
spending at $145.8 million for 1987. Cable
accounted for $3 million of that total. TV
network spending is estimated at $12.6
million, TV spot at $91.7 million and radio
spot at $38.5 million. W.B. Doner bought no
radio network time in 1987. Accounts
added include BP Qil International Ltd.,
IMS Pet Food, Greater Michigan Ford
Dealers, Arby's and Budget Rent a Car.
Accounts that resigned during the year
were Little Caesar Enterprises {pizza) and
Philips Home Products.

Earle Palmer Brown

Earle Palmer Brown increased its
broadcast billings in 1987 by $15 million
over 1986. Most of that increase came from
spot TV, which rose 77% to $45 million.
Total agency billing is $250 million, of which
59.5% is broadcast related. Accounts
added by Earle Palmer Brown during the
year include U.S. Air, Pacific Southwest
airlines and Elm Services (medical services
marketing company). Other major
accounts are Roy Rogers, Bob’s Big Boy
and Safeway.

William sty Co.

Total broadcast and cable billings for Esty
came to $208 million in 1987, off almost
37% from the previous year's $329 million.
The company reported losing several
major accounts last year, including
Mastercard International, Nissan Motor
Corp., Chesebrough Pond's and Genesee.
The agency's television billings last year
totaled $192 million ($134 million network,
$58 million spot) and its radio billings came
to $15 million {($4 million network, $11
million spot). Esty reported $1 million in
cable bilings and one major account
gained last year—Brown & Williamson.

Erans Communications

Salt Lake City's Evans Communications
had broadcast/cable billings of $48.1
million in 1987. That money was divided
between spot television ($32.8 million) and
spot radio {$15.3 million). Evans spent 48%

of its clients’ money on broadcast
advertising. Those clients include Evans
and Sutherland Computer Corp, the
Deseret News and Aristech Chemical
Corp.

Foote, Cone & Belding

Broadcast/cable billings at Foote, Cone &
Belding rose $111 million, or 7%, in 1987
(from 1986's $699 million to $810 milfion). In
1986, broadcast/cable amounted to 81%
of FCB's overall media mix, but in 1987 that
percentage decreased to 58.8%.
Television was up from $618 million to $702
million, radio from $61 million to $72 million,
and cable was up from $20 million to $34
million. Fueling that growth was the
acquisition of accounts including Beecham
Cosmetics, Corbin Ltd., Holland America
Line-Westours, Mary Kay Cosmetics and
MCA Universal Studios. Accounts
resigned included Carnation, Doubleday
Literary Guild, Harris Corp., Radisson, Self
magazine and Supercuts.

Grey Adverlising

Broadcast-cable spending for Grey in 1987
increased by 19.9% to $677.2 million. Total TV
billings came to $604.9 million; radic, $44.3
million, and cable, $28 million. Of the overall
television expenditures placed by Grey,
$384.6 million went through network television
while $220.3 million were channeled through
spat. The bulk of the radio dollars went into
national spot ($41 million) with the remainder
for network ($3.3 million). Cable billings
accounted for $28 million.

Key accounts and new assignments added
during the year include Corning Glass Works,
Kohler Co., the Sugar Association, Thompson
Medical, Kraft Refrigerated Products, Lucky
stores, Merle Norman Cosmetics, Seagrams
Classics Wine, Borden for its Pasta Group,
Continental Baking for Home Pride breads
and Stroh’s Brewery for Schaeffer beer and
White Mountain Cooler.

Accounts resigned in 1987 include Holly
Farms, Bristol-Myers for Ban deodorant,
Procter & Gamble for Duncan Hines cookies,
Timex, Toys 'R’ Us, Venture Stores and
Church's fried chicken.

Griffin Bacal Inc.

Griffin Bacal Inc. appears in the top 50 for
the second year with combined broadcast
and cable billings of more than $121
million—up 5% from 1986. Network
television and cable spending showed little
change; however, TV spot billing jumped
from $84.3 million to $92.3 million in 1987.
Griffin Bacal purchased no radio time this
year. New accounts include Commodore
Business Machines Inc., with billings of
$2.3 million, and Stride Rite Corp., with
billings of $900,000. Other major accounts
include Hasbro, Playskool and Milton
Bradley, all active in games and toys. No
accounts have been resigned.

HBM/Creamer

HBM/Creamer’s total broadcast/cable
billings of $127 million in 1987 included $69
million from the Boston and Hartford

Broadcasting Mar 21 1988

oftices, plus total radio/TV billings of $55.5
million from Chicago and $2.5 million from
Pittsburgh branch offices. Figures in table
on page 34 are for Boston and Hartford
only. Major accounts include Parker
Brothers, CVS, Molson Light, Titleist, Foot
Joy, Kinney and Stanley and Allied, both
with Olympics sponsorships.

HICM USA

As a result of its voluminous international
business, HCM USAs domestic billings
accounted for only 30% of its total
spending in 1987. Of total radio and TV
billings of $47,385,000, radio accounted for
$10,472,000 and TV for $36,913,000. HCM
bought no cable time in 1987. Accounts
acquired in 1987 by HCM's Los Angeles
office are Suzuki, Community Dental Center
and Hertz Car Sales, while the New York
office captured Colgate-Palmolive,
Absorba (infant clothing), Alfred University,
Jim Beam (Gilby gin and vodka, QOld
Grandad bourbon), Westin Hotels (St.
Frarcis, Arizona Biltmore) and All American
Gourmet. Accounts resigned: Singer, Blue
Cross/Blue Shield, Spiegel, R.T. French,
Clarion, Inland Health Plan, Targeted
marketing, National Education Corp. and
Security Pacific Bank.

Ingalls, Quinn & Johnson

Ingalls, Quinn & Johnson debuts in the
BrROADCASTING “Top 50" with $65.8 million in
broadcast billings, representing slightly
less than half of the Omnicom subsidiary's
total billing. Major broadcast clients for the
Boston-based agency include the women's
clothing store T.J. Maxx, Ocean Spray, New
England Nissan dealers, Honeywell Bull
and the William Carter Co.

Jordun, McGrath,
Case & Taylor

Jordan, McGrath, Case & Taylor reported a
$74-million increase in TV network and TV
spot billings over 1986, although both radio
and cable TV registered slight declines.
New accounts for the agency included
Quaker Hot Cereals, American Home
Products and Sega Video Games. Its major
accounts are Nestle, Aetna Life Insurance,
Norcliss Thayer {Tums, Avail and Oxy),
Tonka toys, Block Drug and Procter &
Gamble.

Keteham Commuanicaltions

Ketchum Communications Inc. made up for
a $14-million falling off in TV spot billings
from 1986 with an equivalent gain in TV
network billings last year, staying close o
its 1986 broadcast TV billings total. The
Pittsburgh-based agency also had $4
million in new cable TV billings for the year,
although radio was off neariy $7 million
from 1986. Among Ketchum's major
accounts are Acura (with both network TV
participations and sponsorships and spot
TV), Beatrice/Hunt-Wesson (network and
spot TV), Beef Industry Council {network
and spot TV and network and spot radio),
Bell Atlantic {spot TV), Pizza Hut (spot TV),



Safeway (spot TV) and Schering (network
TV and network and spot radio).

Kornhanser & Calene

Broadcast-cable billings at Kornhauser &
Calene inc. fell $2 million (3%} in 1987 from
1986. Among broadcast categories
television was off $5 million from 1986's
figures to $74 million in 1987. That loss in
television was all in network billings. Radio
billings were again $3 million, while cable
doubled in size from $3 million in 1986 to
$6 million in 1987. New broadcast clients
for the agency included Palmolive
Laboratories. Returning broadcast/cable
clients are American Home Products,
Church & White (Arm & Hammer baking
soda) and National Westminster Bank USA.

Laurence, Charles, Free
& Lawson

Laurence, Charles, Free & Lawson
increased their billing by 93% in 1987. Total
radio, TV and cable billings grew to $183
million—$87.9 millicn higher than in 1986.
TV network spending grew by
approximately 96%, while TV spot
increased 55%. On the radio side, network
expenditures remained stable while spot
billing rose by 220%. This spending
comprised 61% of domestic billings by the
company. Major accounts added: Ban,
McDonald's Corp., Rockiord, Thompson
Medical Co., and Air France.

Levine Huntley Schmidit

Levine Huntley Schmidt increased its
billings by more than $41 million dollars in
1987. Combined spending for
broadcasting-cable came in at
approximately $131 million with TV
accounting for $115 million, radio $12
million and cable $4 million. Several
accounts resigned during the year (Knoll
furniture, Management Science America
and Whataburger), however, the agency
gained (Beneficial Corp., Oscar Meyer,
Genesee Brewing Co., U.S. Health Care
and Panasonic}, more than it lost. Other
major accounts at Levine are Suburu
America (approximately eight distributors)
and Citizen Watch.

Lintas: USA

Broadcast-cable domestic billings for
Lintas: USA (the result of the October 1987
merger of SSC&B and Campbell-Ewald)
last year reached $671 miltion, up 7.5%
over the combined broadcast-cable
billings of SSC&B and Campbell-Ewald for
1986 (BROADCASTING, Feb. 16, 1987).
Total television spending accounted for
$582 million. Of that figure, $436 million
went through network and $146 million
through spet. Overall radio billings totaled
$72 million, the majority of which ($57
million) was targeted for spot. And another
$17 million was channeled through cable.
Major accounts added during 1987
inciude Mastercard International,
Carnation Fancy Feast and Chevrolet.
Accounts resigned include Mennen;
National Car Rental and Tenneco.

Lord, Geller, Federico.
Einstein

The big news for LGFE in 1987 was that it
regained the account for The New Yorker
after a year's absence. Prior to that, the
agency had had the account for 15 years.
In addition to the magazine, the agency
picked up Loehmann's, Prince tennis
equipment and the Wall Street Journal
Report last year. Accounts resigned were
Northrop Corp. Lord, Geller continues to
handle IBM, Dean Witter, Anne Klein I,
WNBC-Tv New York, Capital Markets, Fuji,
Contel and Schieffelin & Co.

Total broadcast billings increased
slightly in 1987, from $88.5 million to $89.5
million, with the biggest rise in network
television, fram $64.2 million to $73.3
million. Network radio billings increased
from $3.2 million to $6.9 million spurring a
total radio billings increase from $6.5
million to $10.1 million.

Lowe Marschalk

Lowe Marschalk dropped approximately
$30 million in broadcast billings from 1986,
primary out of the network TV category,
which declined from 1986 $126.4 million
to an estimated $96.2 million in 1987. Major
accounts added during the year (which
brought in an additional estimated $70
million in billings}, included The Mennen
Co. and Antonovich, with additional
assignments from Xerox, Johnson &
Johnson, Strohs Brewery and Citibank.
Major accounts resigned include
Chesebrough Ponds, Gillette, Bob Evans
Farms and Royal Viking, accounting for $16
million lost in actual billings (worth $30
million on an annual basis).

McCaffrey & McCall

Total broadcast billings at McCaffrey &
McCall took a major leap in 1987, more
than doubling 1986 figure of $61 million,
to a new high of $184,140,000. Five new
accounts were picked up: Ciba Vision
(contact lenses), Ricoh copiers, Highlights
for Children (magazine), Royal Oak
charcoal and Western Union. Hiram Walker,
a distillery, resigned. Combined network
and spot TV spending jumped from $47.5
million to more than $145 million while radio
went from $11 million to more than $32
million. Alimost $6 million was allocated to
cable. Heavy spenders at McCaffrey &
McCall include Mercedes Benz,
Burroughs-Wellcome Co. (Actifed and
Sudafed), New York State lottery and
Baccardi Imports Inc.

McCann-Erickson

Broadcast-cable expenditures for
McCann-Erickson for 1987 amounted to
$591.8 million, up 15.5% from its 1986
projected spending level. Of the total
figure, broadcast television accounted for
$509.1 million ($320.4 million for network
and $188.7 million for spot); $65.9 million
for radio ($1 million for network and $64.9
million for spot) and $16.8 million for cable.

Among the new accounts and
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assignments gained by the agency in 1987
include Cheseborough-Pond’s {six
products), American Home Products (eight
products); United Merchants for Etienne
Aigner and Village Apparel; General Motors
for Lotus sports cars and medium duty
trucks; and Exxon for debit cards and
covenience stores. Assignments lost
include Haagen Dazs ice cream; Dunlop
sporting goods; and Pacific Coca-Cola
Bottlers.

Ogilvy & Mather

Ogilvy & Mather saw broadcast/cable
billings rise almost 10% in 1987, up $67.1
millien from 1986. O&M's media mix
remained at 71% of brcadcast/cable and
29% for other media. Behind the agency’s
growth was new business including a $20-
million Ford parts and service account, a
$37-million Chesebrough-Ponds account,
and a $12 million account with Beecham.
0O&M went from $600.4 million in television
billings in 1986 to $650 million in 1987; from
$80 million in radio billings in 1986 to $81
million in 1987, and from $8.5 million in
cable billings in 1986 to $25 million in 1987.

Hal Riney & Partners

Hal Riney & Partners had broadcast/cable
billings totaling $135 million in 1987,
comprising 70% of that agency’s billings.
The bulk of those billings were in television,
which accounted for all but $5 million of the
agency’s broadcast/cable total. Of that
television spending, $80 million went into
network and $50 million was in spot. Riney
put $4 miltion of its clients’ money into radio
and another $1 million into cable. Those
clients include Alamo Rent-A-Car,
Peachtree Door Co., Blue Cross/Blue
Shield National Association, Perrier Inc.,
Bob Evans Farms and the Chicago Tribune
Co.

Rosenfeld, Sirowits,
Humphrey & Strauss

Broadcast spending in 1987 at Rosenfeld,
Sirowitz, Humphrey & Stauss showed a
modest increase of 2% over figures from
1986. Seventy percent of the agency'’s
billings were accounted for by broadcast
with combined TV spending of $65 million,
radio (spot only} of $2 million and cable of
$1 million. Major accounts include Delta,
Bain de Soleil (new}, Block Drug, Playtex,
Swatch (new) and Luzianne. One
broadcast account, Charles Of The Ritz
(Forever Krystle and Opium) resigned.

Saatchi & Saatchi DI'S

The agency's domestic broadcast-cable
billings last year dipped slightly (1.7%)
from the combined billings of DFS Dorland
and Saatchi & Saatchi Compton in 1986—
Saatchi & Saatchi Co. PLC purchased
Dancer Fitzgerald Sample (DFS) in 1986—
to $1.16 billion (BROAOCASTING, Feb. 16,
1987). Television billings (including cable
spending) came to $1.1 billion and radio
billings totaled $61.6 miltion. Network
television accounted for $697.2 million and
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35k W high-band and 30kW
low-band models meet ' your
needs for the next decade.

High power transmitters are a
major investment. You have to
work with them, maintain them,
and profit from them over the
years. Our PCN-1400 Seriestrans-
mitters reward your investment.
Because they give you over a
decade's worth of daily depend-
ability, easy maintainability and
superlor performance.

SINGLE-UNIT, ]
HIGH-PERFORMANCE EXCITER.

Qur hybrid IC technology slashes
component count by 30%—there-
by boosting reliability, making it

C:C

Computers and Communications

possible to build all medules into
a single unit. Design refinements
include sophisticated circuits

to correct linearity, and stereo
capability withcut modification.

HIGH POWER
TRANSISTOR PA.

The solid state PA uses high-
power, high-gain transistors
newly developed by NEC.

The aural section is 100% solid
state. There's only one tetrode in
the final video amp.

The PCN-1400 Series gives you
a wide choice of models from
BOOW to 35kW, high or low chan-
nels. And all models up to 10kW
are 100% solid state.

30 YEARS EXPERIENCE,
1,600 INSTALLATIONS.

NEC has installed over 1,600 trans-

mitters in 30 years. We back our

customers with 24-hour service.

Sotake the risk out of your next

investment. Call NEC and find

out about the new standard of

dependability in TV transmitters.
NEC Rmerica, Inc.

Broadcast Equipment Division,

1255 Michael Drive, Wood Dale, Hlinois 60191
Tel 312-860-7600. Fax 312-860- 2918 Twix:910-222-5991.

NEC



“WHEN OUR TRANSMITTER
STOPPED ... EXCEPT THE

Y. -'-=1.* ¥ . \ e s

Chattanooga. January 26, 1987.
WTVC's transmitter — from a Haris
competitor — exploded. Doors
blew away. Quarter-inch-thick sheet
steel melted. And Channel 9 went
off the air.

Working through the night in
subzero weather, Director of Engi-
neering and Broadcast Operations
Manager Dennis Brown and his
staff would bring the station to half
power in 18 hours. But less power
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still meant less revenue. They
needed a replacement fast . . .

30 days rather than 30 weeks, Says
Brown with a smile, “We knew if
anyone could, Harris could.”

The day after the accident, a
Harris rep was on site. Assessing
damage. Identifying needs. Rolling
up the shirtsleeves to pitch in. And
once Lewis Robertson gave the go-
ahead, a new Harris transmitter
was in place and operating just 30

F. Lewis Robertson
WITVC

days after the order. Channel 9 was
back on the air at full power . . .
with a picture viewers felt was
better than ever!

At Hamris, we understand the
special pace and requirements of the
broadcast industry. We've responded
fast and effectively to our customers’
needs for over 65 years. Supplying a
full line of transmitters, antennas,
control systems, and other high-
quality communications products.

1-800-4-HARRIS

Vice President/General Manager,

So when your signal goes up
in smoke, depend on Harris to put
you back on the air. For the full
story, and your free On The Air

poster, call us today TOLL FREE:

5, extension 3003.

& HARRIS




spot for $372.7 million. On the radio side,
network pulled $17 million and spot $44.6
million. Cable billings, meanwhile, reached
$31.1 million. The combined broadcast-cabie
billings of Saatchi & Saatchi DFS represent
77.5% of the agency’s total domestic billings.
Among accounts gained in 1987, through
Saatchi & Saalchi's New York office (known
domestically as Saatchi & Saatchi DFS
Compton), are CPC International (Hellman’s
mayonnaise), Sara Lee Corp., Isotoner hos-
iery, Reulers, General Mills (Betty Crocker's
fruit roll-ups and pudding roll-ups), Tyson
Foods and Chevron Chemical Co. (through
the agency's San Francisco office).
Accounts resigned during the past year
include RC Cola, American Home Products,
Cadbury Schweppes, Jeffrey Martin, US
Healthcare, Luden’s, BVD division of Union
Underwear and Thompson Medical.

Scali. MeCabe. Sloves

Combined broadcast billings for this
agency came to $129 million in 1987, off
33% from the previous year. The agency
said its television billings were off 30% to
$117 million ($75 million network and $42
million spot). Its radio billings came to
812 million ($1.5 network and $10.5

million spot), compared to $36.8 million in
1986.

Tatham-Laird & Kudner

At Tatham-Laird & Kudner, radio, TV and
cable billings increased 5% overall frcm

1986 to $106.9 million in 1987. Most of the
growth can be traced to cable, which
showed a 35% increase to $5.9 million. TV
and radic came in at $83 million and $12
million respectively.

TBWA Adrertising

TBWA Advertising Inc. had
broadcast/cable billings of $71.3 million in
1987, representing just over half of that
agency’s total billings. The majority of that
$71.3 million was spent on television, with
the company placing $53.3 million in spot
and $7.6 million in network. Another $1.3
million was spent on cable and $10.1
million was spent on radio, all of that in
spot. Major TBWA clients include
Anheuser-Busch's Eagle snacks, Acura
and Chock Full O" Nuts.

J. Walter Thompson USA, Inc.

Last year's second place agency in billings
falls to fifth place this year with a drop of
$247.3 million in billings ($1.120 billion in
1986 compared to $962.7 million in 1987),
or a fall of 21%. Leading the way in JWT's
bad news was the loss of the $200 million
Burger King account, which was
reassigned to N.W. Ayer in the largest
account swilch in advertising agency
history. Among broadcast media, JWT's
billings slide amounted to a $241.1 million
fall in television ($1.116 billion in 1988,
compared to $874.9 million in 1987), while
N racio it grew by $13.8 million (from $74
million in 1986 to $87.8 million in 1987). For

“Dial-an-Expert” with—

Name A—

nd those fruitless, time-consuming
searches for just the right talk-show

guest with this invaluable one-stop

sourcebook. The DIRECTORY OF
EXPERTS, AUTHORITIES & SPOKES-
PERSONS offers sources from the news and
public affairs oriented talk show circuit;
sources available for in-person and telephone
interviews. “Phone numbers that work,
people who say yes'—original research by
Broadcast Interview Source found thousands
of experts who welcome inquiries. An
alphabetical topic index makes finding the
right source to answer qucstions easy—
listings include contact name, expertise,
phone number and address. According to Pat
Piper, producer of the Larry King Show. the
DIRECTORY is “semething every talk show
producer must have.”

Order today! Only $25.00, prepaid.

Addiess

City

State Zip

O Payment enclosed (check or money order)
O Visa

Please charge my C MasterCard

Card #

Exp. Date

Signature

Send to: Breadcasting Book Division, 1705 DeSales Street, N.W., Washington, D.C. 20036
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cable, the agency reported $20 million in
billings in 1986. In 1987, however, JWT
reported no cable billings activity. In terms
of their part of the overall media mix at JWT,
broadcast advertising fell from 70% of the
agency's billings in 1985, to 59% of billings
in 1986.

Tracy-Locke

Tracy-Locke said that its combined
broadcast and cable billings were up
about 3% in 1987, totaling $216.1 million.
Television billings for the agency totaled
$178.7 million ($35.2 million for network,
$143.5 million for spot), while its radio
billings came to $35.4 million ($3.5 million
network, $31.9 million spot). The company
reported cable billings of $2 million.

Warwick Advertising

Warwick Advertising increased its billings
by 35% in 1987 for a combined radio and
TV total of $101.6 million. Sixty-five percent
of the agency’s total domestic billing came
from TV with 4% each going to radio and
cable. Calvin Cooler (wine coolers) was the
only account resigned during the year with
BvD, Crossland Savings bank and
Schumacher (fabric company) being
added. Other major accounts are Sterling
Drug, Grafted With Pride in USA Council,
Van Munching (Heineken, Amstel),
Crossland and CPC (Rit dye).

Wells, Rich, Greene

Wells, Rich, Greene saw broadcast billings
rise 11% in 1987. Fueling that growth was
an increase of almost $30 million in
television billings, which helped
compensate for slight declines in radic and
cable. The majority of the new TV billings
were spent on network buys. The
broadcasting percentage of WRG's billings
remained at 59% in 1987.

Young & Rubicam

Despite the merger activity in the agency
business that has created a formidable new
second place agency in Saatchi & Saatchi
DFS, Y&R remained an imposing number-
one in 1987 in broadcast billings with
$1.798 billion. That represents an increase
of $200 million over 1986, returning the
agency to double digit broadcast billings
growth (12.5%) after 1986's 5.4% growth.
All of that contributed to what the privately
held agency said was ancther year of
record income, and a year in which it said it
“didn't buy billings. We grew on our own.”
Y&R's total broadcast billings also
increased the margin of its first-place
finish. In 1986 it biled $388 million more
than second-place J. Walter Thompson.
And 1987 $1.798 billion in broadcast-
cable billings gives it $638 million more in
billings than second-place Saatchi &
Saatchi DFS.The $200-million broadcast-
cable billings increase for Y&R came from
$161 million more in television billings
{mainly spot), to bring television to $1.624
billion; $32 million more in radio billings
(also mainly in spot), to bring it to $123
million, and $7 million more in cable, to
bring it to $51 million.



Law & Regulation

Comparative renewal challenge is
felt throughout broadcasting
industry; worry is that if
CBS-owned station can be targeted,
so can anybody else’s

A bit of broadcasting history was made Jan.
29 when the FCC ordered a hearing to
determine whether the license of CBS's
wiBM-Tv Chicago should be renewed or
awarded 1o a group headed by a Chicago
attorney that challenged the renewal. [t was
the first time a license of any of the three
broadcast networks was designated for a
comparative renewul hearing.

This is. of course, one bit ot history CBS
would prefer to be made by someone clse.
The loss of the WBBALTV license would
mean the loss of a television station worth
probably $500 million to $600 million.

I' CBS is upset by the threat to an asset it
hias held and nurtured for 35 years, other
broadcasters are nervous. In the minds of
many, CBS is synonymous with good broud-
casting. If CBS’s valuable licenses can be
jeopardized by the comparative renewal
process. so can theirs. Most anxious, per-
haps. are broadcasters in the 21 states where
radio licenses come up for rencwal next
October. The next TV renewals are «ue in
August 1991,

Even it CBS convinces the FCC to reject
the challenger and renew WEBBM-TVS li-
cense. it loses. The cost of defending s
license through the long FCC adjudicatory
processes and into the federal courts can run
into the millions. CBS may decide at some
point that it makes better business sense o
pay the competing applicant to withdraw its
application and go away. But it must balance
such « decision against the prospect of copy-
cat challenges against other stations by
groups looking for lucrative settlements.

Excepl to say that the challenge to iis
license is groundless, CBS has been mute.
Whatever it has 1o say, it is saving for the
hearing, which, barring some sort of settle-
ment or continuance. will get under way this
spring in the hearing room of Administrative
Law Judge Joseph Surmer. (The prehearing
confercence is scheduled tor May 3. the start
ol the hearing. June 2.)

Others have much to say. but. for the most
part, off the record. They voice concern not
only about the WiBM-TV challenge (which
they see as unfounded and designed primar-
ily 10 force CBS into a costly scttlement
agreement) but also about the comparative
renewal process itself, which they feel
maukes broadcasters vulnerable to capricious
challenges.

Communications attorneys contacted by
BROADCASTING had strong opinions about
the challenge, and, without ¢xception, they
were negative. ranging from “It’s true that

.

anybody is vulnerable to the comparative
process” to "It makes me want to throw up.
These are nothing but naked challenges by
opportunists.’

Reforming the license renewal process
has been the subject of periodic congres-
sional and FCC interest for decades. Just
two weeks ago. FCC Chairman Dennis Pat-
rick gave broadcasters new hope. telling a
group of them in Washington that the FCC
may take a stab at reform this year (BROAD-
CASTING. Feb. 29).

At the heart of CBS's renewal problem
are two individuals: Brenda Minor. a Chica-
go attorney with the firm of Jones. Ware &
Grenard, and Lew Cohen, a Washington
communications attorney who specializes in
comparative challenges. Minor is the gener-
al partner of Center City Communications,
the limited parinership that is challenging
WBBM-TV's license. Cohen is its Washington
lawyer. Minor's personal attributes and Co-
hen’s know-how make a putent combination
in a comparative hearing.

It Cohen can show that Minor is the
controlling partner of Center City despite
her equity nterest of only 4%, only her
quatifications will be at issue in the com-
parative hearing. Limited partners don't fig-
ure as owners under current FCC rules. And
based on the established comparative crite-
ria, Minor has CBS beaten every which way.

The criteria are set to encourage diversity
of ownership (Minor has no other broadcast
interests) and integration of ownership and
management (Minor has said she intends to
manage the station if she wins the license).
They ure also designed to increase owner-
ship by minorities, women and local resi-
dents. Minor is black and a woman and a
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Waawm offices and studios in Chicago

long:time Chicagoan.

But all is not lost for CBS. Under current
FCC procedures, it CBS can show that
WBEM-TV has provided “substantial”™ or “su-
perior” service, the FCC may grant it a
“renewal expectancy,” which carries great
weight in the final comparative analysis.

According to Thomas Schattenfield. an
attorney with Arent, Fox. Kintner, Plotkin &
Kahn, who spent eight years successfully
defending United Broadcasting Co.’s li-
censes from renewal challenges, the chal-
lenger will try to “show that [CBS] has not
served the public interest of the people of
Chicago.” CBS, on the other hand. he said,
“will be getting their ducks in line” for a
renewal expectancy claim “‘showing that
they have been serving the public interest,
getting together program lists and getling
community leaders who are willing to
testity.”

WBBM-TV has some sofl spots in its re-
cord that Center City will likely try to ex-
ploit. Over the past few years. it has suf-
fered the loss of a libel suit and, more
important perhaps, it clashed with Jesse
Jackson's Operation PUSH over the demo-
tion of a black anchor to make room for the
rehiring of Bill Kurtis, a white, who had
been a co-anchor on the CBS Worning News
(BROADCASTING. March 24, 1986). A sta-
tion boycott was averted when wBBM-Tv
hired another black anchorman, Lester Holt.

Center City is not showing its hand. Mi-
nor said she challenged the license because
she was dissatisfied with the station’s ser-
vice to the community, calling it “woefully
inadequate.” But she offered no specific
complaints. Cohen has steadtastly refused
to discuss the case. “I"'m not going to try the




case in the pages of BROADCASTING,” he
said.

According to some attorneys, CBS could
attack Center City on the ground that Minor,
who put up no money for her 4% equity, is
not really in control and that the qualifica-
tions of the himited partners who hold 96%
of the equity should be considered. If CBS
wins that argument, much of Center City's
comparative advantage will be lost. The 13
limited partners do not share Minor’s attri-
butes. For one thing, none lists a Chicago
address in Center City’s application.

Several of the limited partners are no
strangers to competing applications. Rich-
ard Rynd. Melvin Steinberg and William
and Stanley Orlove, all in the Baltimore
area, are also limited partners in Los Ange-
les Television. a California limited partner-
ship that is opposing the settlement agree-
ment among RKQO, Disney and Fidelity
Television Inc. for RKO’s KHJ-Tv Los Ange-
les. And they and fellow Center City limited
partners—Sidney Fetner, of Fort Lauder-
dale, Fla.: Sylvia Francus, of Pikesville,
Md.. near Baltimore, and David Golub. of
Baltimore—were principals in a competing
application. since dismissed, for RKO’s
WOR(TV) New York. In both cases, Cohen
represented the challengers. The other limit-
ed partners in the Chicago challenger are
Harold Fetner, New York; Shelley Fetner,
Greenwich, Conn.; Norman Hascoe, Green-
wich. Conn.; Minette Rich, Suffern, N.Y,;
Randi Sherman, New York, and James Cos-
tigan, Somers, N.Y.

The one public figure among the partners
is Steinberg, the lieutenant governor of
Maryland. Steinberg, who has a 9.6% inter-
est, said he was a passsive investor. But, he
said, he was confident there were “basic,
bona fide, legal reasons™ for bringing the
action ““or else it wouldn’t have been done. |

Minor
don’t throw away money.”

According to public records, the limited
pariners are prepared to pump approximate-
ly $500,000 into Center City to litigate the
case at the FCC and in the federal courts.

Costigan. Rynd, Steinberg and Francus,
the partners with the largest individual inter-
ests, 9.6% each, are committed to spend
$50,000 each on Center City. The others are
committed to sums scaled to their
participations.

One communications lawyer explained
why individuals—especially those who
have no broadcast interests—get invoived in
comparative renewals: “Most of these guys
treat these applications as a gamble. They
are generally very wealthy people who in-
vest what they consider a pittance—though
it may seem like a lot t0 you or me—on a
long shot. If they lose, they’re out a few
thousand, but if they win a settlement, at
least they get some return on their invest-
ment, and if they win the case, they hit the
Jackpot. It’s a crapshoot.” The lawyer failed

to mention that even should the challenge
fail, the limited partners could write off the
investment as a tax deduction.

Most of the limited partners could not be
reached and did not return phone calls.
Those who responded generally declined
comment. Minor was unwilling to discuss
her relationship with any of her partners,
except to say they were “acquaintances.”

CBS has lost the first round of the chal-
lenge renewal. In designating the license for
hearing. the FCC rejected CBS's plea to
dismiss the application on the ground that
Center City did not provide adequate notice
of its challenge in Chicago in accordance
with FCC rules.

But it may have won a more important
victory a few days later when ALJ Stirmer
was tapped to handle the case. Stirmer was
characterized by one lawyer as a judge who
is “not particularly enamored of the recent
spate of comparative hearings.” In several
recent cases, the attorney said, Stirmer has
expressed concerns about limited partner-
ships with general partners who possess
perfect comparative credentials.

Just how serious is the threat to WBBM-TV
will be better known in about three weeks
when Center City must submit to Stirmer its
specific complaints about CBS performance
that it says disqualifies the network from
renewal expectancy. Attorneys were skepti-
cal that Center City had enough to make a
case. Said one: “I think they're crazy to do
this. I mean you pick your targets and it's
pretty easy to figure out who's at the bottom
of the barrel. operator-wise. [f you're going
to go against somebody, you may as well go
against somebody you can beat. From a
comparative renewal point of view. there’s
no point in going against a CBS, since you
can’t win. But, then again, they may know
something we don’t.” a

License renewal reform: continuing controversy

FCC Chairman Dennis Patrick's recent assertion that the renew-
al process is seriously flawed (BROADCASTING, March 7} was an
echo of a familiar cry Broadcasters' concern cver cemparative
renewals dates back almost 30 years. In 1960, Congress,
concerned over high settlements paid to chailengers, enacted
legislation limiting settlements in comparative renewal cases to
“legitimate and prudent” expenses.

In 1981 the law was changed, removing limits on settlements
in the hope that compromises would diminish the number of
lengthy hearings. Many attorneys think the law, far from discour-
aging litigation, increases it by luring applications with prom-
ises of large proceeds from settlements.

Concern over comparative renewal has driven the National
Association of Broadcasters to seek legislation that woutd pro-
tect broadcasters at renewal time. “The NAB has found fatal
flaws in comparative renewals,” said NAB deputy genera! coun-
sel, Barry Umansky. “For years now we have had as one of our
highest priorities the reform of the comparative renewal pro-
cess.” The NAB has suggested a two-step renewal process like
the one offered by former Senator John O. Pastore (D-R.L) in
1869. A broadcaster would have to be stripped of his license
before the FCC would open the frequency to new applicants.
But trade-offs demanded by Congress on detailed regulation of
public service and program content were more than the NAB
was willing to accept. As Umansky conceded, “there has been
litle success with reform of comparative renewals.”

Critics of the comparative renewal process also warn that

FCC deregulation has eased the road for challengers in several
ways. They say that removal of financial ascertainment rules has
allowed unqgualified applicants to attack established broadcast-
ers. Previously applicants had to provide detailed evidence of
the wherewithal to run a station, but now they are only required
to affirm that they have that wherewithal. “As soon as they
removed the limits on prudent expenses,” said Washington
attorney Jim Weitzman, “they opened the door, and the ascer-
tainment changes allowed anybody to go in for the payoff.”

David Tiflotson of Arent, Fox, Kintner, Plotkin & Kahn, Washing-
ton, pointed to changes in the ownership ascertainment rules as
another major cause of problems with the comparative process.
Limited partners are not counted as owners in the comparative
process; only the partner with control is subjected to scrutiny
under criteria of ownership qualification. As such, the nominal
control of the station may be concentrated in only one “perfect”
applicant who can be picked for attributes an incumbent li-
cense may back. That, Tillotson believes, does not give an
accurate picture of the ownership of the station.

Most attorneys also stressed that they were not willing to
eviscerate the comparative process. “It's not that hard to defend
against a potential challenge,” said one. "All you have to do is
keep your files straight and put on decent public service
programing.” Said another: “Comparative renewal serves a
valuable purpose. We could never go after a really bad broad-
caster, the way this commission would wash out a petition to
deny”
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Cable subscription prices worry attorneys general

Law enforcement officials to launch
investigation in five states to

study alleged anticompetitive
practices by cable TV operators

Concerned about rising cable subscription
fees, the National Association of Attorneys
General Antitrust Committee has formed a
five-state task force to investigate suspected
anticompetitive practices by cable operators
and programers and determine what, if any,
legal or legislative remedies are warranted.

Charlie Brown, attorney general of West
Virginia and chairman of the NAAG anti-
trust committee, told reporters at a press
briefing at NAAG’s Washington headquar-
ters last week that he is concerned that the
cable industry is using its market power to
force consumers to accept unwanted ser-
vices along with substantial rate hikes and to
keep potential competitors like wireless ca-
ble at bay.

Cable has “the best of both worlds,” said
Brown. It is not regulated and it do¢s not
face competition, he said. “We’ve got to
[encourage competition] or fall back to
regulation.”

According to Brown, the task force was
formed last month at a meeting of the anti-
trust committee in Denver. The other states
involved in the task force: Ohio, Texas, New
York and Maryland.

Brown saved the announcement of the
task force for a dinner he hosted last Mon-
day in the Capitol for state attorneys general
and aides to congressmen interested in cable
issues. Among those in attendance, he said,
were aides of Robert Byrd (D-W.Va.), Er-
nest Hollings (D-S.C.), Ted Kennedy (D-
Mass.), Howard Metzenbaum (D-Ohio),
John Kerry (D-Mass.), Jay Rockefeller (D-
W.Va.), John Glenn (D-Ohio)., Larmry
Pressler (R-S.D.) and Christopher Dodd (D-
Conn.). The attorneys general were in
Washington last week for a three-day
NAAG-sponsored conference.

The National Cable Television Associ-
ation professed to be unconcerned by the
initiative. “The FCC has examined exten-
sively the market for scrambled satellite-
delivered programing and has found the
market to be developing competitively,” it
said in a prepared statement released follow-
ing the briefing. “The Justice Department
has been investigating similar issues and,
thus far, appears not to have found reason
for concern. We have no reason to believe
that any further investigations will turn out
differently.”

According to Brown and Mark Kindt,
deputy attorney general, antitrust, West Vir-
ginia, who was also at the briefing, cable
rates have effectively doubled in the state
since December 1986 when a provision of
the Cable Communications Policy Act of
1984 took effect and deprived local and state
franchising authorities of authority to regu-
late cable rates in most markets.

Brown and Kindt said that cable systems
have eliminated intermediate tiers of ser-
vice, forcing consumers who were subscrib-
ing to a small number of channels on a basic
tier to subscribe to an expanded basic tier

with more channels at substantially higher
fees. Brown said forcing consumers to pur-
chase goods or services they do not want is
an unfair sales practice known as “tying.”
Kindt put the issue in concrete terms: “If
you want three channels, you have to buy
45"

Shortly after the rate deregulation took
hold last year, Brown's office filed suit
against Capitol Cablevision, a system serv-
ing Charleston, W.Va., alleging that the sys-
tem forced subscribers to “take a lot more
channels and pay the premium price” in
violation of the state’s consumer protection
laws. Capitol Cablevision is owned by
American Television & Communications,
the nation’s second-largest MSO.

Brown said the state’s lawsuit and its
continuing interest in cable stem from the
“massive number of complaints” received in
the wake of rate deregulation. Kindt said
consumers in the state were subjecied to
“substantial price shock.”

But the wireless cable industry also had
some role in last week’s activities. Nicholas
Allard, of Fox, Weinberg & Bennett, who
represents the Wireless Cable Association
and who called together reporters for the
briefing, acknowledged that he and others
have talked to Brown about wireless cable

operators’ trouble in securing cable pro-
graming rights.

In addition to the pricing and retiering
issues, Brown and Kindt expressed concern
about the vertical integration of operators
and programers in the cable industry, which
may be preventing alternative delivery sys-
tems such as wireless cable from obtaining
the cable programing they need to compete
with cable. “It appears there has been some
real vertical restraint of trade that must be
examined,” Brown said. “I would like to see
someone compete to get prices down.”

As the first step in their investigation,
Brown and Kindt said West Virginia, in
cooperation with the New York Law School,
plans to survey the state’'s municipalities to
determine the extent of price increases,
Kindt said questionnaires were sent out last
week and that he expects the findings to be
ready in two months.

Kindt called an NCTA survey that found
basic rates up 10% a “PR document...with a
very questionable methodology.™

Brown said he is unpersuaded that cable
should escape regulation because it is not a
necessary service. Because of West Virgin-
ias rugged terrain, he said, it may be. “It’s
discretionary—if you don’t watch TV in the
mountains,” he said. 0

Cable operators say Maryland telco gouging

Maryland-Delaware-DC association
tells FCC that C&P is overcharging
systems for pole attachments

The Cable Television Association of Mary-
land, Delaware and the District of Columbia

‘(CTA) and several Maryland members have

charged in a complaint filed with the FCC
that Chesapeake & Potomac Telephone Co.
of Maryland Inc. (C&P) has been over-
charging cable systems for pole attachments
in an effort to set the system up for eventual
competition from the phone company.

“We believe that Bell Atlantic [C&P’s
parent company] is positioning itseif for
direct competition with cable television,”
the cable operators said in the complaint.
“Even as it assures regulators of its good
faith in dealing with competitors, in the
field, it is, in the words of [a C&P] engineer,
‘screwing’ the cable industry.” (The telco
engineer is quoted by two cable engineers in
an affidavit attached to the complaint.)

To remedy the situation, the operators
asked the FCC to prohibit certain *“unjust
and unreasonable” pole attachment practices
by C&P or to mediate negotiations with
C&P.

C&P was withholding comment last week
until it had time to evaluate the complaint.

“We have tried to avoid this suit through
serious negotiations initiated over a year and
a half ago by our industry,” said CTA Presi-
dent Charlie Ross in a prepared statement.
“But C&P has not agreed to anything.”

Cable operators use utility poles to string
coaxial cable and build their systems to
transmit television signals into homes. Ac-
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cording to C&P, the complaint said, cable
operators are now using 200,000 of its poles
to support some 6,000 miles of cable. The
telcos and electrical utilities charge opera-
tors to prepare poles for cable stringing and
to inspect them after the cable has been
attached.

According to the complaint, makeready
and inspection charges typically run be-
tween $1,000 and $2,000 per mile. But, it
said, C&P has managed to create an inspec-
tion program that is costing established ca-
ble operators—those whose plant is already
built—about 34,000 per mile in inspection
fees. “New construction is costing more
than $9,000 per mile in additional fees.”

“They insist that we upgrade their plant
and charge us for the expenses for which
they are responsible,” Ross said. “The in-
spection costs in Baltimore alone run 18
times the cost in other urban builds—not
even counting the drain of system person-
nel. We’'ve been told basically to pay up
whatever dollars the phone company de-
mands or be shut down.”

According to the complaint, “C&P has
violated every one of the FCC rules and
expectations concerning pole atitachment
relations:

“It is charging for inspections which sim-
ply underwrite its routine engineering. It has
treated makeready charges as relentless,
never ending costs, rather than the one-time
charge they were intended to be. It has used
the inspection process to upgrade its own
plant and repair its own deficiencies. It has
failed to identify its special charges as
CATV related, or to produce adequate re-



cords of support. It has charged for back-
office engineering and ficld engineer time
and a ‘profit’” markup.... It has failed to
negotiate toward resolution, choosing in-
stead to exercise its monopoly power to the
continuing detriment of an industry with
which it seeks to compete.”

Among the examples cited in the com-
plaint: Simmons Communications Co., an
operator serving portions of St. Mary’s
county, Md., was charged $3,998.55 for
makeready and inspection of poles covering
1.4 miles, or about $2,850 per mile. “When
Simmons requested a negotiation session,
C&P warned that it would shut down all
makeready work if Simmons did not fully
participate in the program,” the complaint
said.

The complaint alleged that C&P’s behav-
ior is a throwback to the days before the

Etiic <o

imposition of the telco-cable crossowner-
ship ban when telcos “were free to enter all
aspects of the cable television indus-
try...[and] sought to leverage their control
over utility poles into control over cable.”

“We submit that C&P’s motive for milk-
ing the cable television industry is its per-
ceived future,” the complaint said. ‘‘Put
plainly, Bell Atlantic seeks to harm an in-
dustry which it has labeled a direct competi-
tor and with which it seeks to compete....In
several cases, it has shut down construction
by cable operators at the same time as it is
rapidly extending its own fiber optics plant
throughout the state,” the complaint said.

In several regulatory proceedings, includ-
ing the FCC’s review of the telco-cable
crossownership ban, the complaint said,
Bell Atlantic has “portrayed itself as a be-
nign company, cooperative with competitors

who must tely on its facilities, eager to
compete and fully disciplined by competi-
tive forces and by regulatory accounting
standards....” But the fact is, the complaint
said, ““C&P promises have not been matched
by its performance in dealing with Mary-
land’s cable television industry.”

The complaint said that the FCC has au-
thorized C&P of Washington to build a cable
system (with “shadow” optical fiber) in
Washington for the city’s cable franchisee,
District Cablevision, and seems “inclined to
promote greater telephone entry™ into cable.
“But the commission has always assumed
that the telephone companies would be pre-
vented...from abusing their monopoly pow-
er over poles. This case demonstrates that
the abuses which the commission has as-
sumed would be disciplined are instead
rampant.” ]

AAF hears warnings of turning tide

Advertising industry conference
hears members of Congress and
regulators tell of upcoming shift
in policy away from deregulation

Representatives of the advertising commu-
nity gathered in Washington last week to
take stock of the legislative and regulatory
challenges facing their business. They were
participants in the American Advertising
Federation’s spring government affairs con-
ference, and as the meeting progressed there
was a growing realization that attempts to
regulate advertising will intensify following
the election of a new Congress and
administration,

The remarks from some of the featured
speakers including Senators Bob Packwood
(R-Ore.) and Daniel P. Moynihan (D-N.Y.)
and Representatives Thomas Luken (D-
Ohio) and Mike Synar (D-Okla.) seemed to
hint of a new era of regulatory activity.
Federal Trade Commission Chairman Daniel
Oliver expressed concern that the “tide may
have turned” (see below).

As AAF President Howard Bell told
BROADCASTING toward the close of the two-
day conference: “In my view, the pendulum
has now swung back. The era of deregula-
tion is coming to an end, and we are going to
see increasing pressure in Congress and in
the states to regulate advertising and to tax
advertising [revenue].”

Bell thinks there will be a period of re-
vived “consumer activism,” and that the
advertising industry will respond with self-
regulation. There’s an impression, he said,
that the FTC and FCC have “not been doing
anything,” and consequently Congress will
be pressured to step in.

Efforts to revive proposals on Capitol Hill
that would eliminate or limit tax deductions
for advertising expenses are another fight
Bell is anticipating. As long as the govern-
ment is looking for revenue to pay off the
federal deficit, Bell thinks advertising is a
possible target. Last year, Congress consid-
ered revenue-raising proposals that would
haveforced advertisers to defer 20% of their
tax deductions over a period of years and
eliminated altogether the deductions for the
advertising of tobacco and alcohol products.

Moynihan thinks the threat to advertisers
has not dissipated. “There will be efforts to
get revenues out of advertising dollars,” the
senator said. “There is money in this,” he
added. Moynihan said he was “solidly
against” the idea because it “clutters up the
tax code.”

The senator also shared his views on
current network television fare. With the
exception of the news (Moynihan is a fan of
network news programs) he said he found

Qliver

network programing to be “gibberish,” and
said it was “poisoning the American mind.”

Luken, chairman of the House subcom-
mittee which oversees the FTC, promised
closer scrutiny of the agency. Luken did
have some encouraging news for the AAF
group. He does not see any support on his
committee for legislation that would ban
advertising for all tobacco products. Plus,
the congressman said he thought the Senate
and House staffs “were getting somewhere,”
in their discussions on an FTC reauthoriza-
tion bill. Luken warned that if the regulatory
“vaccum at the FTC is not filled,” then
Congress will find “alternatives.”

As for the tobacco ad ban measure (H.R.
1272), Synar, the bill's chief sponsor, de-
fended the measure and refuted any claims
that it is unconstitutional and would lead to
bans on other legal products. “We're not a
bunch of crazies trying to change the face of
the earth,” Synar said.

Another matter that dominated discussion
at the meeting is the National Association of
Attorneys General’s growing interest in reg-
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Synar

ulating national advertising (see page 44).
NAAG has issued guidelines for national
airline advertising that would require exten-
sive disclosure information in broadcast and
print ads.

(u]

Federal Trade Commission Chairman Daniel
Oliver, speaking at the opening meeting of
the AAF seminar last Tuesday, celebrated
deregulation under the Reagan administra-

Moynihan

tion. Oliver spoke of a growing enlighten-
ment on the part of regulators toward adver-
tising, from a time in the 1950 when
advertising was assumed to be a “symptom
of a sick society” to the presidential election
of 1980, when the “national nannies got
their walking papers.”

Oliver said the advertising industry had
won an important battle last year with the
defeat of a congressional proposal to ban
cigarette advertising. Calling the ban an
attempt at censorship, Oliver said the choice
was between consumer sovereignty and cen-
sorship and said: “l cast my vote for in-
formed consumers.” He wamned, however,
“the tide may have turned.” Looking at a
Food and Drug Administration proposal to
reverse its policy banning health claims on
food labels, Oliver pointed to editorials ob-
jecting to the change, and said: “*Advertising
is a highly visible bogeyman and an easy
target. That is why | say that although we
may have won yesterday s battles, the war is
not yet over.”

Oliver also warned about the danger of



“Balkanization,” where a single state cre-
ates a law that effectively becomes law
throughout the country. He saw a classic
example of that last year in fast food adver-
tising. He said one hamburger chain had
begun advertising nutritional information,
but after the objections of a few state attor-
neys general, the advertising stopped.
“Confronted with the prospect of being tried
in the press. fast food providers completely
abandoned this kind of advertising,” he

said. He said the advertising was dumped
“faster than you can say two all-beef patties,
special sauce, lettuce, cheese. pickle, onion
on a sesame seed bun.”

The third threat Oliver raised was of the
emergence of the “super-regulator.” He said:
“The 50 states are adopting regulations that
are more restrictive than federal regula-
tions."” Oliver pointed to the proposals of the
National Association of Attorneys General
on regulation of airline advertising. De-

scribing it as a “nonproblem.” Oliver said,
“if there is a crisis here, it is the crisis of
politicians who look in the part of the cup-
board marked ‘issues.” and find the cup-
board bare.”

Oliver said he had heard calls from the
advertising industry for the FTC to exert
leadership. and said that he thought the FTC
was doing so, but added: “The one effort |
will refuse to make is the effort to be the
most restrictive regulator on the block.” O

Noncommercial broadcasting under microscope again

Producers and minority witness
claim CPB intransigence
at hearings before Congress

Bills currently pending in both the House
Telecommunications and Senate Communi-
cations Subcommittees primarily address
Corporation for Public Broadcasting (CPB)
funding reauthorizations for fiscal years
1991 through 1993. Yet testimony, present-
ed at hearings held March 10 in the House
and March 15 in the Senate, concerning
those bills focused only briefly on how
much money noncommercial broadcasters
need for those years.

Instead the presidents of CPB, the Public
Broadcasting Service (PBS), National Pub-
lic Radio (NPR) and the National Associ-
ation of Public Television Stations (NAPTS)
found themselves on a congressional hotseat
for two weeks in a row, defending their past
and present treatment of minorities and in-
dependent producers. And in the House bill
at least, language exists that may force a
change in CPB’s program funding decisions
overall.

Indeed both hearings included separate
panels of witnesses representing a group of
independent producers calling for more
funds and more independence from CPB.
Alleging that CPB shows no signs of listen-
ing to their needs, the independents also
brought with them a request that Congress
create a federally funded National Indepen-
dent Producers Service (NIPS)—a “mini-
PBS"—that would not answer to CPB at all
(BROADCASTING, March 7).

In Senator Daniel Inouye’s Communica-
tions Subcommitiee, an additional panel of
witnesses assailed public broadcasting’s re-
cord of minority hiring and programing
practices in the present and past. Senator
Pete Wilson (R-Calif.), concemed about the
needs of new American constituents in his
home state, grilled NPR President Doug
Bennet for some 15 minutes on how his
organization achieves “‘programatic equity”
and cultural diversity. And one witness, Ar-
noldo Torres, director of Latinos in Public
Telecommunications, charged that the “ob-
session™ at NPR **has been to do away with
Hispanic programing.”

However, it was the independent produc-
ers who appeared to most successfully gain
congressional ears in their attempt to bury
CPB’s program selection policies. House
Telecommunications and Finance Subcom-
mittee Chairman Ed Markey (D-Mass.} and
others on the subcommittee were reported
ready to intervene, having invited to the

Riggs and Sapadin

hearing as witnesses Pamela Yates and Law-
rence Daressa—two of the producers hop-
ping mad about CPB’s alleged refusal to
directly fund their independent work
(BROADCASTING, March 7).

“The controversy arises,” Yates told the
subcommittee, “when, within a consortium
or series, an executive producer has final-
cut and budgetary control. Seventy-five per-
cent of funding to independents is controlled
by station consortiums,” she said, “‘precise-
ly those from whom the independent pro-
ducers are purportedly independent.”

CPB President Donald Ledwig, in written
testimony submitted to the subcommittee,
said that PBS series such as Frontline and
American Playhouse use almost exclusively
the work of independents. Additionally, he
said, a great many non-series independent
productions are funded by CPB.

Nevertheless, he said, either CPB or a
CPB designee (such as a station consortium
or series) must “ensure that the production is
consistent with the original proposal and
meets the system’s journalistic, artistic and
technical standards.” In the case of irrecon-
cilable differences between designee and
producer, said the testimony, “CPB would
not consider it an independent production.™

Markey’s house resolution 4118 goes so
far as to provide a definition of independents
specifically denying that designation to pro-
ducers answering to anyone above them
concerning budgetary conirol or program
content. That definition could force CPB to
alter its current practice of identifying as
independent those producers answering to
the executive producer of a public station
consortium or PBS series, such as
Frontline.

Although lengthy written testimony from
all the witnesses regarding CPB’s record of
funding the independents was entered into
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the House record. final statements by both
Markey and Representative Al Swift (D-
Wash.) indicated the subcommittee would
not mandate the creation of NIPS. Remind-
ing Ledwig, Brugger. PBS President Bruce
Christensen and NPR President Doug Ben-
net that public broadcasters “have enough
enemies outside the field,” Swift joined
Markey in encouraging the parties to contin-
ue discussions and find an “amicable”
solution.

During the Senate hearing, Inouye went
so far as to ask his witnesses what they
thought of Markey's definition. “We can
always amend” the Senate version, he said.
Frederick Wiseman, gencral manager of
Cambridge, Mass.-based Zipporah Films;
Larry Sapadin, co-chairman of the National
Coalition of Independent Broadcasting Pro-
ducers, and independent producer, Marlon
Riggs, all voiced their support of the lan-
guage in Markey’s bill.

“Short of the creation of NIPS, instituting
the Markey definition “can’t hurt.” Wise-
man told BROADCASTING. “With CPB you
wail forever, you never know exactly with
whom you're dealing and you cannot find
anyone there who can give you an intelligent
answer to your questions.” Calling CPB a
“vast, inefficient and bungling bureacra-
cy...a mess,” he urged Congress to “‘under-
take a massive reorganization of public
broadcasting.”

Sapadin told the subcommittee that, con-
trary to CPB's claim that “independents ac-
counted for nearly 47% of CPB programing
support” in 1986, “only 10% is actually
distributed to independents in the manner
ordered by Congress. Qver 80% of public
television funds,” he said, “are distributed
without the program panel review process.
Smaller independents have been virtually
shut out of the system.”

Riggs recounted three rejections each by
CPB and the National Endowment for the
Humanities during the five years that led to
his documentary series on the origins of
stereotypes, Ethnic Notions: Black People
in White Minds, becoming part of PBS’s
Black History programing last month. The
CPB Program Fund panel process is geared
toward backing “generally noncontrover-
sial, unprovocative programing by station
cooperatives,” he said, describing his lot as
a smaller independent producer as, “in a
word: dismal.”

In contrast, Alfred Vecchione, president
of MacNeil-Lehrer Productions, although a
member of the witness panel focusing on
minorities in public broadcasting, addressed



the independents issue, readily admitting
that MacNeil-Lehrer’s use of independent
producers had dropped otf considerably in
the past 10 years. “It became quite unruly
getting independents to meet our stan-
dards,” he said. His organization’s search
tor “editorial consistency and competence”
accounts for the erosion, he said.

In response to reports that public broad-
casters say the creation of N1PS would result
only in funding more programs that never
get aired by the system:. Sapadin told
BROADCASTING, “Independents are willing
to face the public broadcasting marketplace.
We're not looking for assured carriage.”
Wiseman differed with Sapadin, saying,
“Ideally you need a centralized network
with someone at the top having the authority
to make a decision” in respect to carriage as
well as production funding.

NPR's Doug Bennet, finding himself, he
said, “caught between™ Markey’s character-
ization of public broadcasting as a bright
chiid and Oxley’s implication that it is more
like a “mature 2]-year-old who ought to
move out of the upstairs bedroom and find a
place of his own."” oftered that “we are more
like an earnest adolescent with certain grow-
ing pains.” If so. Father Congress may be

prepared to step in and settle the latest.

scuffle.

Minority outcry

Definition also lies at the center of minor-
ity programing issues. Arnoldo Torres told
the subcommittee. The minority perception,
he said, is that Hispanic programs are not
widely carried because they are underfund-
ed. CPB and NPR. he said, argue that His-
panic programs are not funded more fully
because the stations have not opted to carry
them.

Indeed, NPR's Bennet had noted earlier in
the hearing that a weekly half-hour Hispanic
news program, Enfoque Nacional, had
failed to gain carriage, and funding of the
progrum in that format had ceased. NPR.
Bennet said. is now reorganizing to produce
a l4-minute daily Spanish-language news
program, “‘hoping for better carriage” with
the new format. “Our approach,” said Ben-
net. “is to create programs that work and
then offer them in English on our stations,
also making them available in Spanish to
commercial, Spanish-language stations”
where the listenership exists. He described
NPR’s approach as twofold: commitment to
specialized audience programing and com-
mitment to “diverse input and editorial
viewpoints going into our general
programing.”

Torres, who said that CPB and NPR *have
never made an effort toward improving car-
riage,” also argued, "1 do not think public
broadcasting even understands the true de-
mographics™ of the United States. The
1970's saw a 61% growth in the U.S. His-
panic radio and television audience, he said.
The majority of children in the top six mar-
Kets. he said, are “black-Hispanic.” Inouye
expressed his wish that the American public
at large understand these figures.

Rallying troops for funding

Despite so much attention to other issues,
CPB funding proposals were addressed,

most directly in the House.

Among Congress, CPB and the White
House. funding recommendations appear
far apart. The House and Senate bills autho-
rize CPB identical funds over the three
years: $304 million—plus the $200-million
satellite replacement money—for FY 1991,
$354 million for FY 1992 and $404 miilion
tor FY 1993. The two bills also authorize
$36 million (1989), $39 million (1990) and
$42 million (1991) to the Public Telecom-
munications Facilities Authorization, a
Commerce Department administered pro-
gram of facilities grants. CPB requests for
those vears are $395 million (1991), $422
million (1992) and $427 million (1993).

Unanimity in Congress will be needed to
fight the Office of Management and Budget
recommendation that CPB’s total funding be
frozen at $214 million over those years. And
OMB has not even addressed the extra $200
million. 1991 satellite replacement request.
When Representative Michael Oxley (R-
Ohio) noted that CPB was asking for a
“staggering” 40% increase over 1990, Led-
wig replied that public broadcasting can
save money through educating the public
about AIDS, childcare alternatives or drug
abuse before “more expensive remedies” are
required later. On the subject of a possible
administration veto of an increase, which
Oxley noted had occurred twice in 1987,
Ledwig said that OMB’s proposed freeze
this year was a $214-million improvement
over its previous recommendation of no
money. “We cannot speculate on what the
White House will do,” he said. President
Reagan has a “chance to leave a legacy,” he
said. “We have recognized” the govern-
ment’s overall budget restraints “and have
worked our numbers back,” Ledwig added.

Oxley’s insistence that Congress’s deci-
sions on CPB tunding ought not to be sepa-
rated from the context of overall budget
constraints were echoed by Representative
Matthew Rinaldo (R-N.J.), who said, “We
must be realistic” in authorizing future
funds. But one Republican, Howard Nielson
(R-Utah). who lamented the defeat of a past
Oxley-sponsored bill recommending 15%
annual CPB funding increases that might

have precluded the apparent need for catch-
ing up now, expressed willingness to sup-
port such a catch-up if it were warranted.

“The stations are raising 80% of their
funds from other sources,” said National
Association of Public Television Stations
President David Brugger—a strong re-
sponse, he said, to past congressional man-
dates to find nongovernment funding. But
with more government funds, he said, “We
can eliminate the need to buy outside pro-
graming”-—that in answer to concerns
voiced by Representative Bill Richardson
(D-N.M.) about “potential loss of mission
...reports about Lassie and Beaver reruns”
becoming more common on public televi-
sion. “We try to leverage our dollars,” said
Ledwig. The federal money, he said, draws
in other support.

“Getting together to sponsor the transfer
tax last year brought the troops to the fore,”
Senator Erest Hollings (D-S.C.) said last
week, referring to legislation he had auth-
ored in 1987. That transfer tax on the sale of
commercial telecommunications property,
intended to reduce the deficit for three years
and then to indefinitely finance a public
broadcasting trust fund beginning in 1991,
was defeated last December.

“The marketplace is working,” Hollings
said. “and it’s working to the detriment of
the public, which makes you in public
broadcasting all the more important.” Refer-
ring to “the demise of the public interest
standard” under the present administration,
Hollings said the fight in Congress “for the
institution of some Teliable source of [public
broadcasting] funding, with a tax underpin-
ning—or as the President [of the United
States] calls it, a ‘spectrum fee”™—must be
renewed again this year. Public Broadcast-
ers “cannot spend 50% of [their] time out
soliciting” for nongovernment funds, he
said, going on to describe his questions as
an attempt “to get a handle on the level you
[public broadcasters] will need in the area of
the trust fund.”

For the time being, said Markey, “We are
going to try to work with [public broadcast-
ers] to get the lion’s share of what [they]
ask.” (]

interests of all citizens.”

the way down to a final cut.

CPB clarifies editorial integrity. Meeting in Washington last Tuesday—after a Senate
hearing earlier that morning that featured independent producers calling for “a massive
reorganization of public broadcasting,” its program funding process in particular—the
Corporation for Public Broadcasting board adopted a definition of “Editorial and Artistic
Integrity” designed, said CPB, to further insulate programing decisions at the corporation
“from undue or improper influence from political or financial sources."

The board action, CPB President Donald Ledwig told BROADCASTING, allowed him to
restructure the order of command at CPB. The Program Fund director, he said, will now
report to the senior vice president (a post now vacant) and to Ledwig, giving either the
authority to overrule a Program Fund decision, based on a new definition of editorial and
artistic integrity: “The responsible application by professional practitioners of a free and
independent decision making process which is ultimately accountable to the needs and

Asked whether the definition language further institutes CPB insistence that it, or its
chosen “designees,” must continue to have final editorial say on all the productions it
funds—in some cases overruling the editorial or artistic decisions made by independent
producers—Ledwig said the definition is directed al the process by which the Program
Fund initially contracts to fund a proposal in exchange for the rights to air the program,
generally for three years. The integrity definition would, however, be the standard used all

The board action, said Ledwig, also places an additional "buffer” between the fund
and the board, which will continue "to set programing policies, priorities and goals
consistent with CPB's mission of providing high-quality programing.”
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Mr. Smith (and friends) come back to Washington:
Color them very upset

Group lobbies Hill for protection
for directors and writers from
“desecration” of films via
colorizing and editing for TV

Actors Jimmy Stewart and Burt Lancaster
joined such Hollywood directors as Peter
Bogdanovich (*The Last Picture Show™),
Robert Wise (“The Sound of Music™) and
Fred Zinnemann (“High Noon™) and the
cable programing service American Movie
Classics last week in lobbying members of
Capitol Hill for the protection of films from
what they see as the “desecration” of moviecs
through the practice of colorization—which
was toremost on their minds—and through
some of the editing and time compression
techniques used in editing for television.
AMC carries original, uncut versions of
“vintage Hollywood films.”

What the group hoped to get was a law
that insures that after a film’s initial box
office run, the writer and director must be
consulted on any colorization, time com-
pressions, cuts or other changes that ensuing
exhibitors wish to make. To make it clear
that profit is not the motive behind the
proposed law, Elliot Silverstein, chairman
of the president’s conunittee of the Directors
Guild of America, said that the DGA has
proposed that the law prohibit an artist from
receiving more than $1 for granting permis-
sion for film changes.

Silverstein. whose directing credits in-
clude “Cat Balou.” suid at a press conter-
ence in Washington that the alteration of
films, particularly colorization, was “moral-
ly wrong.” He said there is a “‘custodial
component to the ownership of art” and that
preserving black and while films in their
oviginal form was a matter of protecting the
“cultural heritage™ of films.

Bob Dorian {1}, on-air host of American Movie Classics,
and Burt Lancaster

Denna Reed and Jimmy Stewart in Capra’s ‘lt's a Wonderful Life'

Burt Lancaster said that those who own
films have the right to distribute or not
distribute them, and to make money from
the films. But. he said, they “have no right
1o change the film in any physical way.”
And he echoed the cultural heritage theme:
“It has 10 be shown 1o the next generation
the way it is.” Lancaster said his name is
used to promote f1lms that are not the same
films he made. “What gives them the right
t0 do this 0o me?” Lancaster asked. “It
cannot be permitted.”

Stewart said he joined the fight because I
owe it to my friends,” including an ill Frank
Capra. who made “It’s a Wonderful Life,” in
which Stewart starred, that has been color-
ized by Turner Broadcasting System. “It
broke his heart,” said Stewart of Cupra, w0
see the colorized version of the film. The
story in the colorized version, said Stewart,
was “completely gone.”

Panelists at the press conference also re-
futed the notion that turning the color knob
on the set when a colorized film is shown
returns it to its original condition. British
film director Ronald Neame, who directed
the classics “Great Expectations” and “Oli-
ver Twist.” said the colonzation process
involves putting color tints on 4 black and
white print. When the color knob is turned,
“you get a wishy, washy result on the
screen.”

The directors split into two groups and
spent two days lobbying on Capitol Hill.
They called upon, among others, Senators
Dale Bumpers (D-Ark.) and Ted Kennedy
(D-Mass.); seven members of the House
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Copyright Subcommittee—chairman Robert
Kastenmeier (D-Wis.), Pat Schroeder (D-
Colo.), Benjamin Cardin (D-Md.). Howard
Coble (D-N.C.), Bruce Morrison (D-
Conn.), John Bryant (D-Tex.) and Howard
Bermian (D-Calif.}—and three other mem-
bers of the full Judiciary Committee, Chair-
man Peter Rodine Jr. (D-N.J.). Barney
Frank (D-Mass.) and Don Edwards (D-
Calit).

The DGA has faced an uphill fight on
colorization. The United States is among
mary countries, including China and the
Soviet Union, that are not signatories to the
Berne treaty, which recognizes and protects
the rights of artists. The House Copyright
Subcommittee held hearings on H.R. 1623,
a Kastenmeier bill that would recognize the
Berne treaty and grant artists certain rights
to their work. But the so-culled “moral
rights” clause, which is part of the interna-
tional Bemne treaty. was dropped from the
bill. The directors say that opponents of the
clause contend that existing law sufficiently
protects artists from having their work “de-
based.” Among those in the opposition are
major motion picture studios, which feel
the directors say. that the “moral rights”
clause goes too far in granting authority 1o
the artists. The directors gained a victory of
sorts last week when Kastenmeier an-
nounced he would hold a hearing in the
spring on “artist rights” in the U.S. Other
measures introduced to block colorization
haven’t made any progress.

Kate McEnroe, general manager of
American Movie Classics, outlined the ser-




vice’s poticy of airing unedited, uncut and
uncolorized movies without commercial in-
terruptions. "“We respect the artistic integrity
of the film director,” said McEnroe. AMC,
which has 10 million subscribers, expects to
have 15 million by year’s end, said McEn-
roe, evidence, she added, that audiences
want to see films as they were made.

The chief exhibitor of colorized movies
has been Turner Broadcasting Systems,
which is systematically colorizing a number
of films from the film library Turner bought
from MGM. Two weeks ago Turner an-
nounced that several more colorized films
will make their premiere on his new net-
work, Turner Network Television, and on
his WTBS(TV) Atlanta later this year. They
include *“Casablanca,” *“David Copper-
field,” “Key Largo” and “Somebody Up
There Likes Me.”

Tumner told a southern California cable
audience, when he announced those films’
premieres, that most people “would rather
see programing in color than black and
white. [Steven] Spielberg and [George] Lu-
cas can do whatever they want to with their
movies, and I ought to be able to do what-
ever I want to with our movies.” Lucas and
Spielberg were among Hollywood directors
who testified against colorization in a Hill
hearing earlier this year.

Stewart and Lancaster appeared last Tues-
day on Larry King Live on the Cable News
Network, owned by TBS.

«  Although the actors and DGA acknowl-
edged the odds were against them, they
vowed to continue the fight. Silverstein
paraphrased a line from the black-and-white
Jimmy Stewart film, “Mr. Smith Goes to

&

BBC head calls for
greater emphasis
on programing

Checkland says service should not
have ‘finger in every new pie,” but
does want to supply filling

The British Broadcasting Corp. must renew
its traditional emphasis on program making
and remain on the sidelines in the develop-
ment of new media in Europe, according to
the BBC’s new director-general, Michael
Checkland, who spoke before an Academy
of Television Arts and Sciences luncheon in
Los Angeles last Monday, March 14.

Checkland, who took over as head of the
noncommercial broadcaster last year, said:
“The new BBC has opened its doors to the
real world and to the changing landscape of
broadcasting, and accepted the economic
and competitive realities. Clearly, we intend
to remain the major broadcaster in the Unit-
ed Kingdom and across radio and television,
but we no longer wish to have a ‘finger in
every new pie.’ ”

Despite the development in Britain and
throughout Europe of the delivery technol-
ogies of satellite, cable and new terrestrial
services, Checkland said: “The BBC has no
intention of becoming directly involved
...neither in their management nor in their
financing.”

The company is “keen,” however, to act
as a program supplier to the new services,

et “

Channel, and the Arts & Entertainment
channel in the U.S. and expects to be a
supplier for the soon-to-be launched Euro-
pean  Broadcasting Union  Eurosport
channel.

Checkland, who praised some American
programing now airing in the U.K., includ-
ing Cagney and Lacey, M*A*S*H and Dal-
las, also said that while the BBC now pro-
duces some 12,000 hours of TV programs a
year, it is moving to make more use of
independently produced shows, and will
provide some $45 million to help fund the
600 hours of independent programing it
plans to air by 1991.

The BBC whose public funding is now
tied to a retail price index. is also looking for
ways to expand ifs supplemental revenue.
For instance, the company hopes to double
revenue and profits by 1991 for its program
syndication arm, BBC Enterprises, which is
already growing more active in the U.S.
market. Checkland said the company also
began recently to lease off-air, late-night
hours on its BBC-2 service to specialized
information services for recording on home
VCR’s.

At the same time, the organization, which
has a staff of more than 29,000, is looking to
cut back that number by at least 5% over the
next five years.

Other areas must also remain a lower
priority, Checkland said. “I cannot see the
BBC being able to provide money for high-
definition {TV] production in the forseeable
future,” he said, “and ! am long sighted.
However, as a major program seller, the
BBC would not want to be unable to provide
high-definition programs in the long term if

TERTT_—

Washington.”™ “Lost causes,” he said “are  Checkland said, and it already sells pro- the consumers in America and elsewhere
¢ the only ones worth fighting for.” O  grams to a European satellite service, Super  demanded them.”
- ime, CBS -
Week 25: NBC takes prime, CBS takes evening news
Nielsen o Net o Show o AGB Nielsen a] Net o Show o AGB
1 25.6/40 N Cosby Show 1. 26.5/41 35. 12.7/20 C Kate and Allie 31. 13.4/21
2. 24.9/38 N Cheers 3. 24.4/37 36. 12.6/22 A Perfect Strangers 34. 13.0/22
3 23.9/36 N Different World 4. 23.6/35 37. 12.5/20 A 20/20 29, 14.2/25
4, 22.7/35 N Night Court 6. 22.0/34 38, 12.4/21 A Full House 40. 12.4/21
5 21.4/36 N Golden Girls 2. 24.7/39 39. 12.4/22 C Magic/David Copperfield 28. 14.4/23
6. 212132 C Murder, She Wrote 5. 22.1/33 40. 12.3/21 A Dynasty 51. 10.1/18
7. 20.1/31 C Peoples Choice Awards 12. 18.4/30 41, 12.1118 A Supercarrier 46. 10.5/16
8. 20.0/32 A Growing Pains 15. 17.7/28 42, 12.1/22 C Falcon Crest 37. 12.6/22
9, 20.0/34 C 60 Minutes 8. 20.6/34 43, 11.9/19 C Frank’s Place 43, 12.0/19
10. 19.5/31 N Aaron's Way Special * 7. 21.2/33 44, 11.9/18 N NBC Sunday Movie 38. 12.5/20
F 11, 19.4/31 A Head of the Class 20. 16.3/25 45. 11.7/21 N Sonny Spoon Deteclive 49, 10.3/18 5
r 12, 18.9/30 N NBC Monday Movie 16. 17.3/29 46. 11.7/20 N Highwayman 32. 13.3122 5
13. 18528 N ALF 10, 19.2/30 47, 116/22 C Cagney and Lacey 33. 13.1/25 &
E' 14. 18.4/29 A ABC Sunday Movie 22. 15.7/126 48. 10.7/17 A Slap Maxwell Story 55. 9214 &
15. 18.2/32 N Amen 9. 20.2/34 49. 10316 C Simon and Simon 48. 10416 5
16. 17.8/28 A Who's the Boss? 14, 17.7/127 50. 10.317 N QOur House 39. 12.5/20 2
17. 17.6/28 N Matlock Special 13. 17.9/28 51. 9.8/16 A Mr Belvedere 52. 9816 g
18, 17.4/32 N Hunter 17. 17.0/31 52, 9.817 A Dolly 50. 10.216 T
19. 17.2/30 C Knots Landing 26. 15.0/26 53. 8516 N Year in the Life 45. 10.6/19 9
- 20. 16.6/25 N \aleries Family 18. 16.9/26 54. 9.4/16 C Beauty and the Beast 53. 9416
21. 16.3/25 C Newhart 19. 16.6/25 55. 9016 C Tour of Duty 59. 8213 §
22. 15.9/24 N Family Ties 11. 18.5/28 56. 8.8/15 A Disney Sunday Movie 56. 8814 ¢
23. 15.7/27 N LA. Law 24, 15.4/27 57. 8716 A Spenser: For Hire 57. 8716 5
24, 15.3/26 C Dallas 21, 15.8/26 58. 8.516 N Decision '88: Super Tues. 58, 8316 &
25. 15.2/25 C CBS Special Movie (Wed.) 27. 14.8/24 59, 8213 A Probe” 54. 9.314 ¢
26. 14.4/21 N Day by Day 25. 15.0/22 60. 82114 A Buck James 66. 7.2113 -.g
27. 14.4/25 N 227 23. 15.6/25 61. 8114 A Ohara 61. 8.013 2
28, 14.2/23 A ABC Maonday Mavie 41, 12.4/21 62. 7.915 C West 57th 60. 8.015
. 29. 13.6/23 N Miami vice 35. 13.0/22 63. 7.512 A Hotel 62. 7.8112 E
¥ 30. 13.5/24 N Facts of Lite 30. 13.7/22 64, 7.2112 A '88 Vote: Super Tuesday 63. .m3 2
31. 13.2/20 A Hooperman 42. 12.3/19 65. 7.2/12 C B. Manilow: Swing Street 67. 6.6/12 3
32. 13.220 C Designing Women 35, 13.0/20 66. 6.6/11 A Thoms 65. 7312 3
33. 13.0/20 A MacGyver 47. 10.5/16 67. 5.7/9 C Campaign '88: Super Tues. 64. 7312 &
34. 12.9/20 C 48 Hours 44, 11.9/18 68. 4.4/7 C Redeye Express 68. 5.0/8
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JWT says winter
Olympics ‘good
for television’

Agency says level of homes using TV
was raised by Olympic coverage
on all nights but Friday

At least one advertising agency has ex-
pressed satisfaction at the performance of
the 1988 winter Olympics in Calgary aired
on ABC last month. According to J. Walter
Thompson in a report, “The 1988 [winter]
Olympics were good tor television, good for
the network environment in general and, of
course, good for ABC.”

This year’s games averaged a 19.3 rat-
ing/30 share for ABC in prime time, com-
pared to the 18.4/28 that the 1984 winter
Olympics averaged for the same network.
Weekend coverage of the Calgary games
averaged a 10.8/28, compared to 9.8/26 in
Sarajevo. For late night coverage, the Cal-
gary games averaged a 7.6/21, two-tenths of
a rating point less than the Sarajevo games,

ABC guaranteed a 21.6 average rating for
the prime time coverage—which JWT char-
acterized as “an unrealistic projection of
performance.” The network has said it de-

livered all the necessary make-goods during
the games themselves.

While the network may not have lived up
to its own projection, its Olympic perfor-
mance was a significant improvement over
its average fourth-quarter performance, and,
at least temporarily, boosted three-network
share and homes using television levels,
which have been lagging all season.

All but two of the network’s prime time
Olympics telecasts, said JWT, outperformed
ABC’s average fourth-quarter household
rating. The pattern was similar for the key
demographics. Night by night, JWT’s anal-
ysis concluded, “the Olympic audience
ebbed and flowed, primarily as a function of
the strengths and weaknesses of competing
fare on other networks. For example, NBC’s
Thursday lineup and CBS’s Friday lineup
attracted people to stay with their usual
fare...otherwise, viewers tuned into the
Olympics.”

Against the other networks, ABC won 11
of 16 prime time Olympics telecasts. While
the Olympics lost to the opening segment of
the February sweeps’ most publicized mini-
series, NBC’s Noble House, Olympics cov-
erage beat the remaining three parts of the
mini-series. Three-network shares were lift-
ed as high as six points during the Olym-
pics, the JWT study reported. On some
nights, the study showed, ABC more than
doubled its own share of audience with the
Olympics.

The level of homes using television, said
JWT, increased on all nights during Olym-
pics coverage with the exception of Friday. O

Gloomy picture painted for TV network news

NBC consuitant sees viewers and
revenue dropping in next 10 years

The three television network evening news
programs may be facing big trouble in the
next decade, with declining viewership con-
tributing to shrinking advertising revenue
growth and helping lead to lowered profit-
ability, according to an NBC News consul-
tant, John Rose of McKinsey & Co.

Rose told a group of academics and others
at a Center for Communications seminar in
New York last week that because the even-
ing news is the flagship of the network news
divisions and eamns 40%-60% of their rev-
enue, its decline threatens to compound the
losses each of the divisions has suffered in
recent years and to further undercut the
profitability of the parent networks.

Network news divisions may have broken
even throughout the 1970, but “have taken
4 major nosedive” since 1980, according to
Rose, who said losses prior to last year
mounted to the $100-million-a-year range
for each network division on budgets of
$275 million-$300 million.

And Rose did not hold out much hope that
revenue gains from network news programs
would ease that dropoff in the near future.
He said forecasts that call for TV ad revenue
growth of 9% by 1991 and network gains of
7% only predict news ad revenue growth of
3%.

Declining viewership plays a determining
role in that lack of revenue growth, Rose
added. Viewer erosion, while sizable this

decade for the broadcast networks as a
whole, has been even worse for evening
news programs, he said. Demographic
losses among men and women 18 to 34
years old have been significant, and the only
demographic advances for the shows have
come from older groups, such as men, 35 to
49, and men and women, 50-plus.

Competition from new sources of TV
news has been a key factor in viewer shrink-
age, Rose said, including the expansion in
the late 1970's of ABC News, the launching
in 1980 of Cable News Network, the emer-
gence of the satellite newsgathering consor-
tium, Conus, network affiliate-based news
services and general affiliate news growth.

The wider scope of local news coverage
has perhaps affected network news the most,
Rose said. Using videotaped examples, he
showed how local and network newscasts,
which a decade ago may have covered en-
tirely different stories or the same stories
from very different angles, today may not
only lead with the same stories, but on
breaking national news may often use the
same or similar video.

Networks have moved increasingly to
distinguish themselves from local news,
Rose said, by adding more analytical ele-
ments to breaking news stories, such as
commentary from expert correspondents
and interviews with national figures.

At the same time, the news shows have
added longer, feature-oriented stories, and it
is that “dramatic” shifting of the network
news mix that Rose believes is an important
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element in the lowered cost effectiveness of
network news.

Complex features with long lead times,
which Rose said have gone from represent-
ing 30% of network news content 10 years
ago to as much as 50%-60% today, may take
an average of 80 person days to produce. By
contrast, stories assigned, shot and aired the
same day may take only an average of 10
person days. Many of the feature pieces are
also bumped from broadcasts, and many
never reach the air.

Network options for improving news di-
vision profitability, Rose said, may include
developing new programs to appeal to youn-
ger television audiences. He noted, howev-
er, that for the network at the top of the
prime time ratings, it is not feasible, at least
on an €conomic basis, to place news pro-
grams in that daypart. Unless they have the
drawing power of shows like the the highly
successful CBS magazine, 60 Minutes, they
simply cannot be as profitable as the prime
time entertainment programs they replace,
he explained.

And news division cost-cutting, particu-
larly cutting jobs to save money, Rose add-
ed, can only go so far. Although he argued
that cuts that have taken place at each of the
networks were “inevitable,” and not simply
a result of takeovers or changes in manage-
ment, the larger cost-cutting problem is in
developing new management skills that
move executives, field producers and others
toward longer-term and more economically
oriented news planning. a




IF YOU LIKE
THESE NUMBERS...

SAN DIEGO
KSWV-FM

Arbitrends Rolling Averages

Persons 25-54 OC/NO/DE  NO/DE/JA
Gam-mid Mon-Sun 2.1 2.9
&-10am Mon-Fri 1.3 1.4
10am-3pm Mon-Fri 2.6 2.9
3-/pm Mon-Fri 2.7 3.1
7pm-mid Mon-Fri 1.5 4.9
bam-mid VWeekends 2.1 3.5

BULLETIN...BIRCH...CLEVELAND...

On the air for just four months...out of 28+ stations in
Cleveland, in its target demographic of adults 25-54...
The Wave™ is #8 Monday-Sunday bam-midnight...

#5 Monday-Friday &-10am...and #3 (with an 8.1 share)
Monday-Friday 7pm-midnight.

Saurces: Arbiends Rolling Average Repoit, San Diego metio, August 1987-January 1988, persons 25-54;
Birch Monthly Repoit, Cleveland metro, Jonuary/February, average persons 25-54



...CALL
THIS NUMBER.

1-800-527-4892

Here's solid proof that The Wave™ is a hit with audiences in markets as
diverse as San Diego and Cleveland. KSWVFM in San Diego signed
on with The Wave™ on September 25, 1987, and its increases are
substantial. In Cleveland, you see the same pattern of immediate
audience response. WNWV-FM signed on with The Wave™ on No-
vember 15, 1987; just four months later it's ranked #5 of 28 stations in
morning drive, #3 of 28 with an 8.1 share 7pm to midnight. And both
these stations ran only normal promotion efforts in their first months. To
improve your numbers, call our number today!

- WAVE

The Wave™ is distributed live via satellite, exclusively by Satellite Music Network.
©1988 Satellite Music Network. The Wave™ and Wave logo © 1987 Metopalilan
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NAB wants more power for

But, it tells FCC, plan proposed by
New Jersey broadcasters is too broad;
changes should be cne by one

Last week the National Association of
Broadcasters sent the FCC its plan for al-
lowing 60% of U.S. class A FM stations to
increase their maximum power from 3 kw to
6 kw. The plan was submitted in the form of
comments responding 1o a proposal sent to
the commission last December by the New
Jersey Class A Broadcasters Association
(BROADCASTING. Jan. 18). While agreeing
with the New Jersey group’s desire to up-
grade class A stations, NAB urged the com-
mission to reject the earlier petition and
begin a new proceeding based on the NAB
provisions.

The New Jersey group’s plan would allow
almost all class A’s to double their maxinwum
power, including stations in the highly ur-
banized Northeastern part of the country
where broadcasting on the FM band is
heavy. The group used the state of New
Jersey as an example. Thirteen of its 19
class A's would be able to increase power if

the FCC adopted the group’s formula. The
plan calls for class A’s that are short spaced
by less than 10 kilometers with other FM
stations to be automatically eligible. Class A
FM stations that would overlap with class
B’s would be eligible as long as the class B
was protected to its 64 dbu contour. Cases in
which even greater interference could po-
tentially result would be considered
individually.

NAB's plan was developed by its FM
transmission subcommittee, formed last
spring. The plan was approved by the NAB
board of directors in January, but submission
of the plan to the FCC was delayed until
further meetings with FM broadcasters, in-
cluding the New Jersey Class A Broadcast-
ers Association, could be held. The decision
1o submit the plan was made after the NAB
executive committee met with the New Jer-
sey group earlier this month (BROADCAST-
ING. March 14).

NAB, in the comments written by Mi-
chael Rau, vice president and acting head of
the science and technology department, sup-
ported the New Jersey group’s desire to
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class A’'s

upgrade class A’s maximum power to 6 kw.
But NAB disapproved of the petition’s plan
for “a ‘blanket’ increase and would prefer
that the commission only accept individual
applications for a power increase....A 'go
slow’ approach may help to avoid potential
mistakes.” Two reasons a blanket upgrade
could be infeasible were listed: potential
interference with existing FM stations and
potential to cause an economic burden for
some class A broadcasters.

The result of the several months of work
by NAB’s FM transmission subcommittee
was a new mileage separation chart between
class A’s upgraded to 6 kw and antenna
height 300 feet above average terrain and
class B, Bl, C and C2 stations. The new
separations “would permit an increase in
power for many class A radio stations with-
out diminishing existing radio service. We
are confident that use of this mileage table is
in the long-term best interests of the FM
radio industry as a whole,” NAB suaid. The
table was submitted as an appendix to
NAB’s comments, and the association asked
the FCC to adopt it as a tool in consideration
of individual applications.

However, NAB said, its new table does
not include separations to avoid intermedi-
ate frequency (IF) interference. It asked the
FCC 10 also devise an IF separation table to
accompany its proposed table. “Like other
mileage sepurations, compliance with the IF
separation standard must be a mandatory
prerequisite before a power increase should
be granted,” NAB said.

The blanket upgrade proposal is also un-
desirable, NAB claimed, because not all
class As will want to increase power. In
certain cases, stations may be unwilling or
unable to purchase necessary equipment that
might be needed for the upgrade. “Under a
blanket increase in power, a co-channel
class A FM station that elected not to up-
grade might expose its listeners to 3 db of
added interference,” NAB said. Therefore,
its proposed mileage separation table in-
cludes separations between upgraded class
A's and co-channel and adjacent channel 3
kw class A’s.

Most of the other comments on the New
Jersey proposal were split between those
supporting the plan and those taking posi-
tions similar to NAB’s. Gannett Broadcast-
ing, Washington, owner of nine FM's, wrote
in support of *“recent commission efforts 1o
help class A FM stations improve their fa-
cilities so as to better serve their licensed
communities.” Although it argued against
the New Jersey plan, Gannett said it would
not oppose an upgrade plan “if that could be
accomplished without causing any new in-
terference or increasing the level of existing
interference to operating stations.”

The New Jersey proposal “is flawed and




grossly understates its true impact upon ex-
isting class A as well as class B stations,”
according to Greater Media Inc., East
Brunswick, N.J., owner of seven FM’s in-
cluding two class A's: WMGQ(FM) New
Brunswick, N.J., and wCTO(FM) Smith-
town, N.Y. It asked that “‘the commission
examine other alternatives which might pro-
mote efficient and effective service.” The
establishment of new FM classes or the
approval of directional antennas were two
alternatives Greater Media suggested. The
latter suggestion is a departure from the
NAB position. In separate proceedings,
NAB has opposed directional antenna au-
thorization for commercial FM stations.

Most of the comments in favor of the
New Jersey proposal were from operators of
class A FM’s, such as KMAX Inc., owner of
KMAX(FM) Arcadia, Calif. It argued that
class A's, in many cases, need to upgrade to
keep pace with power increases and in-
creases in the number of stations that have
been granted to other classes. “Class A
stations are now less able t0 compete, not
only because of the greater absolute number
of FM stations on the air, but also because
the quality and range of their listenable
signals has been reduced by overcrowding
on the FM spectrum,” KMAX said.

Cox Enterprises Inc.. Atlanta, was one of
a few commenters to question the need to
make any changes in the present allocation
standards. The rules are, Cox claimed, *'the
product of many years of ongoing study,
consideration and experience. They reflect
the commmission’s well-considered deci-
sion as to the policies which will optimize
the technical quality of FM service which is
available to the American public. The New
Jersey proposal conflicts with these well-
reasoned policies and threatens continuation
of high-quality FM service which the
American public expects and has a right to
receive.”

A class A power increase was rejected by
Natjonal Public Radio on the grounds that it
“would adversely affect the operation of
public radio stations, particularly those in
the upper portion of the FM band reserved
for noncommercial radio stations.™ Like
NAB, NPR was also concerned about IF
interference. It claimed that the New Jersey
proposal “would increase the potential for IF
interference to all noncommercial educa-
tional frequencies.” m]

New respect
for new age

Research study says new format
has great potential if it can
avoid becoming boring to listeners

“It is time to take new age [radio] seriously
if for no other reason than the format is
taking quarter-hour listening away from
adult contemporary and rock stations.”
That is just one of the conclusions drawn
from a just-released study of the new age
format, dubbed “New Age: Fad Format or
Here to Stay?,” conducted by Coleman Re-
search, a radio marketing and programing

research firm based in Raleigh, N.C., and
headed by Jon Coleman.

New age music, which is generally de-
scribed as a mostly instrumental, light jazz
sound, is a relatively new format in com-
mercial radio programing. It is the integral
part of two 24-hour, nationally distributed
radio formats: “The Wave,” a new age/jazz/
soft rock mix that orginated (and is still
aired) over KTwv(FM) Los Angeles and is
now satellite-delivered to nine stations,
mostly major-market outlets, by the Satellite
Music Network, Dallas, and “The Breeze,”
a new age/jazz fusion programing service
that is offered via satellite by the Progressive
Music Network, Minneapolis. PMN cur-
rently has 12 on-air affiliates, the majority
of which are located in medium t0 major
markets. Both formats were launched in
1987. Additionally, some contemporary mu-
sic stations are programing new age Mmusic
shows either during a particular part of the
day—usually evenings—or during the
weekend.

New age is “too new to determine its
long-term potential, but our work indicates
that up to one-third of adult contemporary
listeners alone could conceivably become
new age listeners,” Coleman’s study said,
adding that “the potential for rock is prob-
ably as great.”

The study revealed that the single most
important reason” for listening to new age
radio stations is the amount of “uninterrupt-
ed” music aired. “The format is a mood
setter for most listeners. They listen to re-

lax,” the study said.

The study, which was composed of 300
new age radio listeners across five markets,
also noted that the format’s audience is vir-
tually balanced by sex (52% male, 48%
female) and that its core listeners fall in the.
25-34-year-old group.

Coleman''s report showed that the new age
listening audience is a “diverse group™ who
are attracted to a wide range of formats.
According to its findings, the percentage of
shared listeners with other formats breaks
down as follows: album-rock (37%}); main-
stream adult contemporary (36%), contem-
porary hit (35%); classic rock (33%), soft
adult contemporary (19%); and easy listen-
ing (17%). “The industry calls the format
‘new age,” but listeners call it jazz. They
rarely use the term ‘new age,’ = the study
said.

Among the study’s other results: New age
radio listeners are interested in new music.
“Other format listeners generally prefer fa-
miliar music, but new age listeners do not, '
the study concluded. Also, new age listeners
are “well above average in station satisfac-
tion™ with “few criticisms.”

What is new age radio’s vulnerability?
The risk of being too monotonous, the study
said. “The people who have been listening
the longest are the [same] people listening
less to the format and they single out mono-
tony as a key reason,” the study noted. “The
challenge for new age stations will be to find
a balance between its mood capabilities and

its potential for boredom.”
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Broadening the market

Trial and Error, CBS-TV's new comedy,
premiered on Tuesday, March 15, and also
was simulcast over Spanish-language
radio stations. Trial and Error, starring
Paul Rodriguez and Eddie Velez, is the
story of two Latino friends in Los Angeles;
one is an attorney, the other, a T-shirt
salesman. Paul Rodriguez and a cast
separate from the show will reprcduce the
Spanish version of the soundtrack.

“It's a great opportunity to tap into a large
population group that has been somewhat
ignored,” said Eduardo Cervantes, vice
president, current programs, at Columbia
Pictures Television. “We queried the
number-one radio stations in the top six
markets and four of those stations [New
York and Miami declined] are picking up
the Spanish feed,” said Cervantes.

Currently, eight radio stations are
receiving the Spanish soundtrack, in the
Los Angeles; Chicago; Houston; Tampa,
Fla.; San Antonio, Tex.; Albuquerque, N.M._;
Tucson, Ariz., and Bakersfield, Calif.,
markets, according to a CBS spokesman.
All those markets have large Spanish
communities. Columbia will foot the bill for
the radio broadcasts, buying half-hcur
blocks during the simulcasts.

Broadcasting Mar 21 1988

The idea for the simulcast came from
Gary Lieberthal, chairman and chief
executive officer of Columbia Pictures
Television. The simulcast is expected to
cost Columbia an additional $100,000 for
the eight scheduled episodes.

CBS, in conjunction with Columbia
Pictures Television, supplies both the
English and Spanish scundtracks to the
television affiliates carrying T'rial and
Error, who then feed the Spanish version
to the participating radio stations. Any
affiliate that carries the show can arrange a
deal with a local radio station to receive the
simulcast.

“Other production companies are
walching our progress, and if sucessful, |
think we'll be seeing more ventures of this
kind in the future,” said Cervantes.

Monterey memories

Radio Express, the Los Angeles-based
radio syndication company founded by
Tom Rounds, former president of
ABC/Watermark, will produce and
distribute Monterey Pop—The Radio
Concerts for airing over the July 4 holiday
weekend. The nine-hour special will feature
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digital remixes of the rock music perfermed
at the Monterey International Pop festival in
Monterey, Calif., 21 years ago. Artists
include Jimi Hendrix, the Who, the Grateful
Dead, the Byrds, Janis Joplin, Simon &
Garfunkel, the Jefferson Airplane, the
Mamas and Papas and Eric Burden and
the Animals.

Handling advertising sales for the
broadcast is MediaAmerica, New York.
According to MediaAmerica, the show will
contain six minutes for national
commercials and four minutes for local
opportunities. Sixty-second spots go for
$10,000; a 30-second spot sells for $5,000.

The program, which will be delivered to
stations on compact disk, will be designed
for airing in three-hour segments over the
course of three consecutive days. Among
the major market outlets that have already
agreed to clear the broadcast are wxRK(FM)
New York, kLsx(FM) Los Angeles and
wYSP(FM) Philadelphia.

Convention coverage

The Berns Bureau, an independent radio
news service based in Washington, plans
to offer stations coverage of "local”
delegates at the Republican and
Democratic political conventions next
summer, according to Fred Berns, chief of
the bureau

"Qur aim is to give individual stations
and regional networks complete [moming
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and afternoon] drive-time coverage of the
detegates from their area,” said Berns. The
coverage will be composed of both news
reports and actualities. "We will serve those

stations committed to local coverage but
which are unable to send their own
reporters to the conventions,” Berns said.
Pricing for the service will be based on
market size.

In concert

Mutual Broadcasting is readying a 90-
minute Frank Sinatra concert special for
airing the weekend of April 8. The show,
called Come Swing With Me: Frank
Sinatra In Concert, was recorded live at
the Reunion Arena in Dallas late last year.

Separately, the Westwood One Radio
Networks will distribute a 90-minute rock
concert special, The Prince’s Trust All-
Star Rock Concert, also the weekend of
April 8. The Prince’s Trust is a fund
established by England’s Prince Charles 11
years ago to aid the economically
disadvantaged.

‘Edition’ addition

National Public Radio said that its two-hour
weekly Sunday news program, Weekend
Edition, will be transmitted completely in
stereo beginning April 3. "The use of stereo
will noticeably enhance” the program's
usually extensive use of recorded and live
music in its arts coverage, said Adam
Powell, NPR news and information vice
president.
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Cable’s ‘Vision’

The Vision Interfaith Satellite Network, an
ecumenical cable service backed by 15
mainline religious groups that will launch
July 1, will be advertiser-supported and will
rely on corporate and foundation support
("ln Brief,” March 14).

The programing will be both religious-
and value-oriented, said Bruno Caliandro,
aminister with the United Methodist Church
who serves as the programing consultant
to VISN. Caliandro said participating
groups will also produce programing
ranging from church sermons to discussion
shows.

Founding groups, which organized
under the National Interfaith Cable
Coalition banner, include Methodist,
Catholic, Lutheran, Episcopalian,
Presbyterian, Greek Orthodox and
Reformed Churches, Jewish and Seventh
Day Adventist. Original as well as
programing aiready produced by those
groups will show up on the service.
Caliandro also said there will be windows
for local church group preemptions.

Caliandro said the service will start with a

“short schedule"” this summer, and expand
to at least eight hours in the fall and to 18-
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24 hours next year. There will be no on-air
solicitation for funds, organizers say.

The MSQO's backing the service include
Tele-Communications Inc., one of the key
cable organizers, American Television &
Communications, United Cable, Post-
Newsweek, Jones Intercable and the
Nationai Cabie Television Cooperative. TCI
Senior Vice President John Sie said that
suppoert for such a service within the
industry “is widespread.”

Bill Airy of GMN Management,
Albuguerque, N.M., who will serve as chief
operating officer of VISN in charge of its
advertising sales, said network officials
realize that the initial advertising sold on
the network will be small. Other revenue will
come from corporate and foundation

Weather report. Landmark Communi-
cations, which operates cable's Weath-
er Channel, has bought controlling in-
terest in Environmental Satellite Data,
supplier of weather computer systems
and data packages. ESD founders,
Larry and Terry Hambrick, will remain
with Suitiand, Md., company, Landmark
said.

grants, corporate sponsorships and
individual contributions, he said.
"Presentations have been made to a variety
of advertisers. There is substantial
interest,” he said. Airy said the network is
projecting ratings of 0.7-1.0 in prime time,
and 0.3-0.4 overall. The intent is to be self-
supporting, said Airy

Initial funding for the new enterprise
came from several of the founding church
groups. Airy would not comment on reports
that cable operators would provide VISN
with more than $5 million in start-up money,
saying negotiations were still in progress.
He said the figure was "substantial.”

"We are not in any way envisioning this
channel as supplanting other religious
cable channels,” said the Rev. Dr. Dan
Mathews, rector of Trinity Episcopal
church, New York, and chairman of NICC.
"Our programing will not appeal to the
lelevision evangelical audiences. We will
aim our focus to those people who do not
have their faith groups on teievision. The
idea for such a service has been building
for several years. . .long before any
troubles being experienced by the
conservative churches on television.”

Officials of VISN said the service will
likely be headquartered in Denver, with




offices in New York and Nashville.

David Ochoa, a former cable operator
and communications executive with the
Methodist Church, will be chief executive
officer and general manager of VISN.

First for TNT

Jones Intercable has become the first large
multiple system operator to sign for Turner
Broadcasting System's new service, Turner
Network Television, which will begin Oct. 3.
Jones said it will launch TNT in its 950,000
homes nationwide on that date. Other

signings last week included Galaxy
Cablevision (44,000 homes), Prestige
Cable (46,000 homes) and 85% of Cardinal
Communications systems, which in total
serve 58,000 homes.

Shown above are Jones Intercabie
President Glenn Jones and Turner Cable
Network Sates President Terence McGuirk,
sealing the deal,

Cable concentration

Nielsen said cable penetration reached
51.1% in February, totaling 45,480,100
households. Palm Springs, Calif,
continued to be the most heavily cabled
market, with penetration at 87%. To date,
cable penetration has reached 40% in 17
of the top 20 markets, with the three cities
below 40%—Chicago, Dallas-Fort Worth
and Washington—close to that figure.
Pittsburgh, at 63.6%, remains the most
heavily cabled city in the top 20. A list of
those markets, their penetration
percentages and household totals follows:

1. New York (43.2%) 2.969,350
2. Los Angeles {41.2%) 1.915.420
3. Chicago (38.0%) 1,168,530
4. Philadelphla {51.6%) 1,331,850
5. S.F-Oakland (54.5%) 1,168,660
6. Boston (59.6%) 1,230,570
7. Detroit (43.7%) 734,370
8. Dallas-Fort Worth (39.6%) 651,530
9. Washington (39.8%) 642.210
10.Houston (43.7%) 633.610
11 Cleveland-Akron (48.8%) 706,470
12 Minneapolis (40.5%) 511.550
13.Atlanta (45.8%) 578.600
14. Tampa-St. Petersburg (53.7%) 659,770
15.Seattle-Tacoma (59.6%) 730.280
16.Miami-Fort Lauder. (53.3%) 639.930
17 Pittsburgh (63.6%) 750,790
18,51, Louis (41.1%) 436,080
19.Denver (46.8%) 471,610
20 Phoenix (43.3%) 406,290

Satellite incentive

Viacom Satellite Networks announced a
dealer's incentive program designed to
award home satellite dish dealers with
benefits for increased sales of VSN
subscriptions. VSN's package 1s modeled
on the airlines’ frequent flyer programs,
with a two-tiered benefits structure.

Dealers with 15 annual phone-in
subscriptions make the “A" list, affording
them the opportunity to purchase a
videoCipher Il decoder for $339, which
VSN says is $20 off the wholesale price, for
each subscription sold. Dealers also
receive a 10% discount on Showtime/The
Movie Channel premiums shipped to the
dealer, free monthly program guides,
additional purchase materials and are
eligible for prizes in a monthly drawing.

Those dealers hitting the 20 subscriber
leve! yearly make the "Preferred” lisl,
gaining all the “A" list benefits, plus a $45
rebate for each subscription sold to
Showtime/The Movie Channel, an $8
rebate on a Playboy subscription when
phoned in with a Showtime/TMC
subscription and targeted local public
relations materials.

ACE’s and papers

Continental Cablevision took top honors for
the most nominations in the 10th annual
system ACE award competition sponsored
by the National Cabie Television
Association. Of the 167 nominees,
Continental took home 23, Cablevision
Systems 19, American Television &
Communications 15 and Cox Cable 14

Among individual systems, the TKR Tri-
System in Warren, N.J., took top honors
with seven nominations, while Cablevision
Systems of Connecticut and Suburban
Cablevision of New Jersey had six each.
The finalists in the overall commitment
category for systems larger than 30,000
subscribers are Continental Cablevision of
Cook county, Ill.; Dynamic Cablevision of
Hialeah, Fla.: Media General of Fairfax, va.;
Suburban Cablevision of East Orange,
N.J., and Viacom Cablevision of Long
Island, N.Y.

The nominees in the small system
category are Cablevision of Brookline,
Mass.; Maclean Hunter Cable of Garden
City, Mich.; Paragon Cable of Irving, Tex.;
Sunflower Cablevision of Lawrence, Kan.,
and Tele-Communications Inc. of Skokie, Il

Final judging will take place this week,
with the winners announced at the NCTA
convention on May 2 in Los Angeles.

NCTA atso announced the winning
entries in its management paper
competition, which will be featured at a
panel session on May 1 at the NCTA show.

They are: small-market classic systems:
James Kingsdale, Paradigm Alabama
Cablevision, Guin, Ala., and Jon Scott, ATC,
Coronado, Calif.

Large-market classic systems (pre-
1976). Jack Qlson, Adelphia Cable,
Niagara Falls, N.Y.

Established urban-suburban systems
(launched between 1976-79). Michael
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Schenker, Rogers Cable TV, Garden Grove,
Calif

Urban-suburban new build (post-1979):
Kathryn Skinner, United of Oakland County,
Royal Oak, Mich., and Robert Sebby, Cox
Cable, Omaha.

That’s the ticket

Home Shopping Networks announced |ast
week it bought Mistix Carp., which
develops and markets computerized
reservation and ticketing systems used by
recreation and entertainment companies.
Terms of the deal were not disclosed. HSN
Chairman Roy Speer said Mistix's line of
business will tie into HSN's telemarketing
system, allowing HSN club members to
make ticket purchases and reservations by
dialing a toll-free number.

Good sports in Japan

ESPN programing will socn be seen in
Japan. The sports service said it signed a
joint venture with Mitsubishi Corp., SAISON
Corp., Movie Television Inc. and Bond
Media to distribute ESPN programing to
Japan. The new company, ESPN Japan
Co., will distribute ESPN programs "as well
as acquired Japanese programs, for
broadcast and home video exhibition in
Japan.” Cable carriage may begin next
summer, the parties said, adding that they
will also study the feasibility of launching a
Japanese sports network.

Number please

Request Television has joined the ranks of
pay-per-view companies using automatic
number identification technology. Tests
using an AT&T 800 number will begin next
July, with roll-out expected for August.
Request's AN! technology will also
descramble promotional material between
films, which the service believes will
Improve buy rates. In related news,
Newport News Cablevision has started a
PPV trial using C&P Telephone AN
technology. The trial in the Daniels system
{20,000 homes) will last one year.

College try

Viacom-owned MTV and Showtime are
embarking on a survey of the television
viewing and overall spending habits of
college students. Students' viewing habits
have long been troublesome to services or
programs that cater to that younger
audience, because their mobility makes
obtaining accurate data difficult.

MTV and Showtime are joining with
Commercial Analysts Co. in what they say
will be an ongoing study of college
students. “The decision to launch Coilege
Scan was made in response to a growing
demand from marketers for an in-depth
look at an increasingly important segment
of consumers and a very under-researched
group: college students,” said Jeff Wagner,
vice president of Commercial Analysts.

Sefar

“This study will interview this important
segment while they are attending college,
unlike other research studies done
previously.”

College Scan will telephone a
representative national sample of 3,000
college students at 60 universities, with half
residing on campus, half off. In addition to
their own questions, MTV/Showtime will
include specific questions that individual
marketers seek to add to the survey.

The core questions, said Steve Seidman,
vice president of research at MTV, will
center on general marketing and behavior,
and “be beneficial for all kinds of
clients."Clients can buy into the study on a
per-question basis, said Seidman, asking
questions that will be proprietary for them.

MTV has had trouble with the ratings
supplied to it by the ratings services.
Indeed, MTV was cne of the few cable
clients to sign with AGB. Seidman said the
survey means MTV is taking on a research
function, which sends a message to
advertisers that "we are aggressive.”

MTV plans to survey students twice each
year to gauge trends and changes, said
Seidman. The first results are expected in
several months.

From HBO

HBO resumed production last week of
Tanner 88, its hatf-hour series about the
presidential campaign of a fictional
Democratic candidate. Two of the first three
installmants have aired, and HBQ is
producing another eight episodes. The
series stars Michael Murphy and is written
by Doonesbury cartoonist Garry Trudeau
and directed by film producer Robert
Altman.

Tanner '88 debuted in February. The
second episode, “For Real,” ran last week
and the third, “Night of the Twinkies,"
debuts April 12. The eight new episodes
will run twice a month from May through
August, mirroring the political primary
season.

On March 26, HBC will premiere the
latest from HBO Pictures, The Tracker,
starring Kris Kristofferson. He plays Noble
Adams, "a legendary Indian tracker who
joins forces with his estranged son to hunt
down a murderous religious fanatic,” HBO
said. The Tracker will be repeated March
31, April 3, 6, 9 and 15.

Hispanic target

The Southern California Cable Television
Marketing Council is producing a
broadcast program to sell its English-
language programing to Hispanics. Noche
de Cable wilt air on kvea-Tv Los Angeles on
April 23, and it will preview upcoming films
and specials on HBO, Cinemax, Showtime,
The Movie Channel, Disney, Z Channel,
CBN, MTV. ESPN, CNN, Nickelodeon,
Playboy, Lifetime, Galavision, Arts &
Entertainment, USA Network, Prime Ticket
and TBS. The specia! will be hosted by
Jorge Rivero and Yazmin Sanchez and is
being produced by Latinos in Cable and
the SCCTMC.
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As part of the special, SCCTMC is
offering free cable installation for new
subscribers through a bilingual toll-free
number. A dollar for each new subscriber
will be donated to Plaza de la Raza, a
nonprofit center that sponsors media
classes for Latino youth.

The special is part of the SCCTMC's $2-
million budget to increase cable
penetration this year. The council says
there are 900,000 Hispanic TV households
in Los Angeles.

Down to earth

Turner Broadcasting System will begin
production later this month on a 10-part
documentary series, Voice of the Planet,
scheduled for debut in 1990. The series,
hosted by William Shatner, will focus on
issues such as pollution, overpopulation,
life bicchemistry, species extinction and
man’s future on earth. The production team
will be headed by Michael Tobias, a former
MacNeil-Lehrer NewsHour producer who
has produced PBS documentaries.

TBS also announced an agreement with
entities in the Soviet Union for
videocassette rights to 10 MGM films and
its 50-part Portrait of America series. The
MGM films include “Camille,” "That's
Dancing™ and "Westworld.”

Price of admission

The Worldwide Wrestling Federation
expects that Wrestlemania IV, tc be held at
Trump Plaza in Atlantic City, N.J., on March
27, will be available in over 10 million pay-
per-view households, the first time
availability of PPV has hit double figures. To
date, the event has been cleared in over
9.6 million addressable homes, and
organizers expect the number to exceed 10
million as more systems sign up and totals
for the 50 systems using trap technology
are included. Among those systems are
United Cable’s Tulsa, Okla., systems and
Tele-Communications Inc.’s Sioux Falls,
S.0D., system.

Viewer's Choice and Home Premiere
Television, among leading PPV services,
will carry the event. The nearly four-hour
extravaganza will feature Gladys Knight,
performing “America the Beautiful,” to
open the event, as well as celebrities Bob
Uecker, Vanna White and Robin Leach.

Up and down

According to employment figures released
by FCC last week, cable jobs increased
last year from 80,235 to 84,163, while
broadcast jobs dropped from 177,981 to
176,159. Focus of annual report is 1o keep
policymakers posted on status of minority
and female employment in industry.
According to report, percentage of
minorities in cable work force grew from
18.5 to 19.5 in 1987, while that of female
employes in industry remained at 40.4. On
broadcast side, percentage of minorities
rose from 16.0 to 16.2, while that of females
rose from 37.4 tc 37.8.
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N {HRS) Harris Corp 29 78 29 78 0301 16 87
g (]
N (DJ) Dow Jones & Co.. 34 33 34 140074 18 3292 |\ asanmia iy 5 T o w0
O (EM) Entertainment Mkig.. 4 12 a4 172 1250 15 5% | o Cinc S0 e 3.70 4 332
O (FNNI) Financlal News.. 6 174 6 78 - 58 -0909 39 73 - ow -0388 2 13
0 - N ar 1’8 51 - 378 -0759 26 6058
(FE) Fries Entertain. .. 2 12 2 58 "W -0476 10 13 | N (0AK) Oak Industr d
N (GW) Gulf + Westem .. B1 1@ 81 58 - 12 -0061 18 4929 . AL %1 8 0000 1 81
A (PP1) Pico Products.. 238 2 58 - = -
© (HRSI) Hal Roach ..... . 5 6 > 1666 -11 34 4 -0952 47 8
A (HHH) Heritage Entertain. 23 2 18 - 18 -0434 2 12 | N (SFA) Schatanta.... 15 78 15 8 0583 176 3N
oz N (SNE) Sony Corp. 41 12 41 38 8 0030 68 959
A (HSN) Home Shopping Net... 6 58 7 1/4 - &8 -0862 18 569 - -
N i _ N (TEK) Tektronix 28 %4 28 34 00.00 21 934
(KWP) King World ............... 21 V4 21 38 18 -0058 21 636 | o (TLCA) Telecratter.
O (LAUR) Laure! Entertaln 158 1 58 0000 3 4 gcs 3 3 W - 14 -0769 13 4
N (VAR) Varian Assoc.. 29 114 29 V2 - 14 -0084 146 634
A (LT) Lorimar-Telepictures. 14 78 14 38 12 0347 -11 680 -
N (WX) Westinghouse.. 50 38 52 112 - 218 -0404
- . 04. 10 7,199
N (MCA) MCA...commrrermanerens 44 38 38 -0084 20 3343 |\ opoo 17 58 18 a4
N 14 9 14 0000 -1 462 - - 118 -0800 70 447
A (NHI) Nelson Holdings... 916 5/8 116 -1000 -5 15 | Standard & Poor’s 400 .. 3139 31246 1.07 00.34

T-Toronto, A-American, N-NYSE, Q-OTC. Bid prices and common A stock used uniess otherwise Standard & Poor's or as obtamed by Broadcasings own research
noted. P/E ratios are based on €arnings per share for the orevious 12 months as published by
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Why investment bankers
don’t always get the highest
price.

Investment bankers specialize in deals of $100 million
or more. They may not have the time, motivation or
interest to maximize the price of your station or
group...or worse yet...they may delegate the sale of

your properties to a "junior associate," fresh out of
business school.

|

Why traditional, old-school
brokers don’t close all of
their deals.

Traditional, old-school brokers don’t have the finan-
cial resources or knowledge to construct a "finan-
cable" deal. In these uncertain economic times, this
financial capability is as important to getting the deal

closed as an intimate understanding of the radio in-
dustry.




Now there is a way to get
the highest price for your
station or group and be as-
sured of a “financable” deal,
that will close.

"They get some of the highest prices in the industry and yet the prices can be
financed; all of their deals have closed. This professionalism and a high degree
of confidentiality has made Americom so well respected.”

- Ed Christian, President
Saga Communications, Inc.

"Americom has the unique ability of knowing the full value of a radio station to
get the highest price and providing the knowledge of debt structure and
resource requirements which get the deal banked and closed.”

- Barry Dickstein, Partner
Hartstone & Dickstein

If you’re looking to buy quality radio stations
or are seeking qualified buyers for your station,
call us today.

AMERICOM

_*_

Radio Station Brokerage & Financing

1130 Connecticut Avenue, N.W, / Suite 500 / Washington, DC 20036 / (202) 737-9000
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WzTv(Tv) Nashville 0 Sold by Multimedia Inc.
to Act lll Broadcasting tor $14 million-$15
million. Seller is publicly owned, Greenville
S.C.-based group of three AM's, four FM's and
five TVs, cable MSO, newspaper publisher
anc program syndicator. It is headed by Wai-
ter E Bartlett, president. Buyer is Alanta-
based group of four Tv's headed by Berl Eliis,
president. WzTv is independent on channel 17
with 2,340 kw visual, 234 kw aural and anten-
na 1,160 feet above average terrain. Broker:
Sandler Capital Management.

WDTX(FM) Detroit O Sold by Metropolis Broad-
casting Inc. to Hoker Broadcasting for $12
miflion. Seller is owned by Harvey Deutch,
Lorraine Golden and Jim Harper. It also owns
WERE(aM)-wNCX(FM) Cleveland. Buyer is princi-
pally owned by Jay Hoker. It also owns
KCFX(FM) Kansas City, Mo.; wLit(pm) Cincinnati,
and WRxJ(AM)-WCRJ(FM) Jacksonville, Fla. WoOTx
i$ on 99.5 mhz with 21 kw and antenna 755
feet above average terrain.

Wnac-Tv Providence, R.I. O Sold by Sudbrink
Broadcasting to Price Communications for
$11.5 million. Seller is West Paim Beach, Fla.-
based group of three AM's and four TV's prin-
cipally owned by Woody Sudbrink and his
wife, Marion. Buyer is New York-based group
otfive AM', four FM's and nine TV's headed by
Robert Price, president. Wnac-Tv is Fox affiliate

National Association of Broadcasters.

Mulholland move. Former NBC President Robert Mulholland will leave the Television
Information Office, where he has been director since July, 1986, to accept a professorship at
Northwestern University's Medill School of Journalism.

According to Mulholland, the Northwestern post, which includes administrative responsi-
bility for Medill's graduate and undergraduate broadcast news programs in Evanston, Iii.
Chicago and Washington, opened unexpectedly after the death of Northwestern Professor
Gary Cummings. Mulholland holds bachelor and master degrees in journalism from North-
western and said he has maintained a working relationship with the institution.

Mulholland, who replaced the retiring Roy Danish, will remain with TIO into the summer as
it seeks a replacement. A search committee was to be named late last week at TIO's board
meeting in Palm Springs, Calif. TIO is a standing research and information committee of the

Mulholland was president and chief operating officer of NBC from 1981 to 1984, after
serving for five years as president of the NBC Televisicn Nelwork. Previously he was
executive vice president at NBC News, worked as an executive producer of its evening news
program and was a former news director at the NBC-owned knBC-Tv LOS Angeles.

on channel 64 with 5000 kw visual, 500 kw
aural and antenna 1,000 feet above average
terrain. Broker: Ted Hephurn Co.

WBRJ(aM)-WEYQ(FM)  Marietta, Chio, and
wMac(FM) Morgantown, W.va. O Soid by Em-
ploye Owned Broadcasting Corp. and \alley
Communications Corp., respectively, 1o
Tschudy Communications Corp. for $2.3 mil-
lion. Sellers, Employe Owned Broadcasting
Corp., is owned by Carl Clovis, van Olenhau-
sen and Bob Martin. valley Communications is
equally owned by Clovis and Olenhausen.

We

I N C O R

WBGM (AM/FM) Tallahassee, FL
WSBY/WQHQ Salisbury-Ocean City, MD

are $11,400,000
pleased WGUS (AM.’FM? Af:gusta, GA

WWQQ (FM) Wilmington, DE
tO WIVY (FM) Jacksonville, FL $ 8,130,000
announce WMOD-TV Melbourne, FL $ 5,000,000
the WBMQ/WIXV (FM) Savannah, GA $ 3,500,000
following WOIC/WMMC (FM) Columbia, SC § 2,750,000
recent WHIT/WWQM (EM) Madison, W1 $ 2,600,000
transactions: KDAL (AM/FM) Duluth, MN $ 2,000,000

When these broadcasters wanted results, they called
Blackburn & Company. Put us to work for you!

BLACKBURN@@MP

O R A T

WASHINGTON, DC. 20036
1100 Connecticut Ave.. NW
(202) 3319270

100 Colory Square
{404) 892-4655

Media Brokers & Appraisers Since 1947

ATLANTA, GA 30361

CHICACGO, IL 60601
333 N. Michigan Ave.
(312) 346-6460

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151
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Nore have other broadcast interests. Buyer is
owned by Earl Judy Jr, Robert S. Janney and
Joyce Jenkins. It also owns WALIAM)WROG(EM)
Cumberland, Md., and wsiGiam) Mount Jack-
son, Va. WBRJ is daytimer on 810 khz with 5 kw.
WeyQ is on 94.3 mhz with 3 kw and antenna
400 feet above average terrain. WmMoc is on
100.2 mhz with 3 kw and antenna 198 feet
above average terrain.

Warriam) Crystal Lake and wxeT(Fm) Wood-
stock, both lllinois O Soid by Lake \alley
Broadcasters Inc. to Crystal Lake Radio for
$1.6 million. Seller is principally owned by KD
Industries, publicly traded, Elgin, lll.-based
diversified holding company, headed by Wal-
lace Carroll and John Schaller, stations' gener-
al manager. Buyer is owned by Gerald T
Vento, who has interest in cable systems in
Framingham, Mass., and Mayaguez, PR.

Wyisiam) Phoenixville, Pa. O Sold by Dr. Sam
B. Hart to Radio Salvacion Inc. for $1.5 million.
Seller has no other broadcast interests. Buy-
er is headed by Sarrail Salva, former general
manager of wppC(am) Penuelas, PR. Wyis is
daytimer on 690 khz with 1 kw

1 CaBLE L

Systems serving Fort Sumner, Santa Rosa
and Vaughn, ali New Mexico, and Plains
and Sundown, both Texas O Scld by Plains
Cable TV Co. to United Video Cablevision for
estimated $& milion. Seller is principally
owned by Ted Dumas, who nas no other cable
interests. Buyer is Greenwich, Conn.-based
MSO with systems in eight states serving
60,000 subscribers. It is owned by Lawrence
Flinn Jr. Systems pass 3,750 homes with
2,500 subscribers and 71 miles of plant.
Broker: Communications Equily Associates.

Systems serving Knox, North Judson and
Culver, all Indiana 0 Sold by First PIC Cable
Television to Triax Communications Corp. for
$4 million. Seller is Louisville, Ky-based MSO
serving 100,000 subscribers in Indiana, Ken-
tucky and Alabama, owned by PE. Mcintosh
and Harry S. Frazier. Buyer is Barrington, Il|
based MSO with 25,000 subscribers in three
states. It is headed by James DeSorennto.
Systerns pass 6,000 homes with 2,700 sub-
scribers and 84 miles of plant.

For other proposed and approved sales, see
“For the Record,” page 70.
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The five and a half years of Ambassador Dougan

Reprising the accomplishments
of the first head of State
Depantment’s Bureau for
International Communications

Ambassador Diana Lady Dougan left office
last week as the first coordinator and head of
the State Department’s Bureau for Interna-
tional Communications and Information
Policy, with the rank of assistant secretary of
state. It had not been an easy five-and-a-half
years; the job has innumerable built-in diffi-
culties. And she had been involved in her
share of controversy. Yet. she said, in a
farewell interview, it was “a lot of fun. It
was a wonderful intellectual challenge.”
Indeed, it was. AT&T. as Dougan noted
last week, had been broken up early n her
tour at State. That changed the dynamics of
U.S. policy making, in the international as
well as the domestic areas. Scrvice provid- L to r: Irving Goldstein, chairman-chief executive officer, Communications Satellite Corp., Dougan and Dean
ers and manufacturers like AT&T and Com- Burch. director general, Inteisat, at Comsat receplion for Dougan last week
munications Satellite Corp. no longer wield- importance: which U.S. embassies identify officers as
ed the influence they once did in the speciulists in telecommunications. Those

international area. The balunce of influence. ® The establishment of the system under  policy officers monitor telecommunications
Dougan said. shifted to consumers and users

and other new providers. That left the
“U.S.” intcrest harder to define. No longer

could AT&T, as Dougan indicated, write the N EW O P PO RTU N lTl ES

script. That. in turn, left it to policy makers

to shape policy. And Dougan was not one (0 : id. :
ignore such opponunitieé:. SOUth Carollna Mid-Atlantic
Last week, she pointed to what she felt Class C FM Class A FM
were a4 number of accomplishments in a job : : i
Congress created as an answer to the con- New exclusive format with g AM
cerns of some of its members that the U.S. Tumarcund needs owner/operator
was in need of an entity to take the lead, $2.500,000 terms $1,600,000 cash
among the various governmment agencies e e
involved, in establishing a coordinated in- '
ternational telecommunications policy. “[ Florida
did what I was asked to do: I created a policy Class AFM Class A FM
framework and an institutional framework Fulltime AM with companion AM
within the government to address that is- Coastal Market
sue.” she said. “The record speaks for Growth Market Oastal Marke
tseif $1,500,000 terms $3,000,000 terms
Dougan, as an example, talked of the estab-
lishment of a2 more sophisticated approach to
our major international telecommunications [EE@[II:L [l
o

negotiations.” The bureau played the principal

role in preparing the U.S. for participation in
International  Telecommunication  Union- -

sponsored conferences. and she is proud of S ——
those she appointed chairmen of the delega-
tions 10 the conferences held during her tour.
(Two weeks ago, she named FCC Commis-
sioner Patricia Diaz Dennis to serve as head of TSNS [ e T
the delegation to the second session of the e aanl [Eh

A Contidential Service to Owners & Qualitied Buyers

western  hemisphere  conference on AM WENTERAPERS

broadcasting.) She also initiated ministerial-

level bilaterals with all major U.S. trading 7700 LEESBURG PIKE 540 FRONTAGE ROAD

partners and strategic developing countries. FALLS CHURCH, VA 22043 NCRTHFIELD, IL 60093
(703) 821-2552 {312) 441-7200

There were other pieces of the record she
mentioned. in no -particular order of
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A
NEW LEADER
EMERGING!

In less than five months, the.

Media Venture Partners have
completed six sales, with five
sales pending, and over $100 mil-
lion in exclusive listings under
contract.

MVP has group TV’s, group
radios, plus stand-alone TV and
FM stations, in major and
medium markets from Oregon to

the Caribbean.

MVP, emerging as a discreet,
intelligent brokerage service...
emerging as a new leader.

~

Over $350,000,000.00 in radio

and television sales.

CHARLESE. GIDDENS
BRIAN E. COBB
202-785-4333

RANDALL E. JEFFERY
305-295-2572

RAYMOND J. SCHONBAK
214-869-7643

ELLIOT B. EVERS
415-391-4877

RADIO and TELEVISION BROKER AGE
FINANCING - APPRAISALS

IV
1, %

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO - DALLAS
SAN FRANCISCO

AM expanders. FCC Commissioner Patricia Diaz Dennis will head the U.S. delegation to the
second session of the International Telecommunication Union conference pianning the use
of the 100 khz of spectrum that has been added to the AM band. The session will be held in
Rio de Janeiro from May 23 to June 9.

The 10 new channels—being added to the upper end of the band that now ends at 1605
khz—will be used in the U S. to accommodate additional full-time commercial and public
broadcasting stations and for a travelers' information service. The first session of the
conference, in 1986, established the basis for a plan; the second is to adopt standards for
determining compatibility among nations, a plan for allotting frequencies to countries and
procedures for cocrdinating requirements for additional stations.

Dennis, who joined the commission in 1986 after service on the National Labor Relations
Board, was born in Santa Rita, N.M., and speaks Spanish fluently. She was a member of the
U.S. delegation to the 1985 United Nationai World Conference on the Decade for Women in
Nairobi, Kenya.

In appointing Dennis, Ambassador Diana Lady Dougan, outgoing U.S. coordinator and
director of the Bureau of International Communications and Information Policy (see story
above), said: "We are especially pleased to appoint an individual who has a keen apprecia-
tion of broader western hemisphere interests as well as technical considerations. Western
hemisphere coordination is an important priority for us.”

The State Department also announced that William Jahn, a member of the international
communications and information policy staff, will serve as the delegation’s executive

director.

policy officers monitor telecommunications
policy developments in their country of as-
signment, and serve as advocates for U.S.
telecommunications policy positions.

® State’s role in securing the election of
an American, Dean Burch, as director gen-
eral of Intelsat. He would not, said Dougan,
view competition of American satellite sys-
tems as “an Iraqi war,” as, she says, did his
predecessor, Richard Colino, now serving a
prison term for defrauding the world
organization.

8 The creation, through a World Admin-
istrative Radio Conference in 1985, of an
international program to monitor and call
attention to jamming. The program may or
may not have played a role in the Soviet
Union’s decision to cease jamming the Voice
of America, but Dougan believes it “puts
countries on notice that jamming violates
treaty obligations.”

Dougan did not mention, but might have,
her success as well in gaining more visibility
and, presumably, influence, within the de-
partment. She began her career at State as
head of a small office staffed by a handful of
personnel borrowed from other areas of the
department. She left with the rank of ambas-
sador and as the head of a bureau with 30-
plus staff and employes. In the Byzantine
world of bureaucratic infighting, that was no
small accomplishment.

A policy initiative that could prove to be
one of Dougan’s most significant accom-
plishments is her attempt to reach beyond
the PTT’s (postal telephone and telegraph)
that run most of the world’s telecommunica-
tions services 1o the ministers of finance and
planning, in an effort to engage the interests
of consumers in telecommunications policy
making. That could be an effective way to
stimulate competition and open the door to
foreign markets to American telecommuni-
cations companies.

Dougan applied that kind of American,
market-style approach to foreign affairs in
helping U.S. domestic satellite owners who
wanted to provide transborder service but
needed the cooperation of foreign govern-
ments 10 coordinate service with Intelsat:
She urged them, successfully, to find cus-
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tomers abroad and let them pressure their
governments. Consumers hungry for service
can, apparently, have an effect even on gov-
ernments uncomfortable with anything other
than a monopoly grip on the telecommuni-
cations business.

That would be one lesson she would like
to leave behind. Another, that she would
like to impress on government and industry
alike, is that a time of major change is at
hand. and the U.S. had best recognize it.
“The U.S.,” she said, “has to come t0 grips
with the fact that although it is still the
largest country in the world. with the biggest
market, and, [ would like to think, is the
most powerful leader in the world, it is
dealing with a global economy, not a domes-
tic economy, and a global marketplace. And
technology 1s driving that a lot.” What’s
more, she noted. since the U.8.’s is primar-
ily a service sector economy, “this is one
area that’s going to need more attention,
rather than less.”

Just ticking off some of those matters sug-
gests the problems a “coordinator” faces.
There are other government agencies in-
volved in some of those activities, the Na-
tional Telecommunications and Information
Administration and the FCC, among them.
And the convergence of areas of responsibi-
lity has led to a number of turf wars. The
growing size of Dougan’s bureau disturbed
those in the department—generally middle
level types to whom telecommunications is
an arcane field better left to technicians
elsewhere—who saw it as a drain on limited
TESOurces.

The conflicting needs and goals of var-
ious telecommunications industries also
caused problems. Representatives of some,
for instance, opposed State’s efforts to pro-
mote competition. Dougan said there were
others who, invoking the virtue of the free
marketplace, sought government help in re-
moving foreign barriers to their entry—
then, after getting it, asked for more help.
“The pluralism of interests,” she said, by
way of understatement, “will always be
there.”

Dougan did not shrink from controversy.



At times she seemed to court it—for in-
stance, in getting out ahead of the rest of the
government last December in announcing
the selection of Theodore Brophy. outgoing
chairman and chief exccutive officer of GTE
Corp., as chairman of the U.S. delegation to
the second session of the World Administra-
tive Radio Conference, to be held in Geneva
next summer (BROADCASTING, Dec. 14,
1987). Her oftice said the White House had
cleared the announcement; others say the
White House was furious with the manner in
which the announcement was handled.

Dougan seems unconcerned about the
controversy in which she has been involved.
She says it is the inevituable price of breaking
ground. “"Someone called me, in great an-
ger, the Margaret Thatcher of telecommuni-
cations,” Dougan said. “It was not meant
kindly. And it’s probably true. Margaret
Thatcher is not a well-loved person. People
who (ry to make a change are not. The
reference to Thatcher was not intended to be
a compliment. 1 took it as one.”

Still, it was the turmoil created by the
controversy in which she was sometimes
involved that gave rise to reports that White
House and State Department officials sug-
gested her departure. Those reports are not
easily checked. Dougan herself says she is
leaving because she accomplished what she
had set out to do—and that she feels the
bureau is in the capable hands of two depu-
ties she has named to serve as a transition to
the next administration. One is Parker Borg,
a highly regarded foreign service officer; the
other is Richard Beaird, who is moving over
from the NTIA, where he served as associ-
ate administrator for international affairs.

Dougan, for her part, can point to the
laudatory letter she received from President
Reagan accepting “with deep regret” her
resignation. Presidential letters to outgoing
administration officials are not unusual. But
the President’s to Dougan seems to go to
unusual iengths of praise. “You have made
an outstanding and lasting contribution to
our foreign policy,” the President wrote.
“Your dedication and integrity have been an
inspiration both here and abroad, and your
five years at the helm of this vital policy area
have ensured a lasting legacy of United
States leadership in the Information Age.”

m}

Whether the Reagan administration in its
final months chooses t0 name a successor,
who would then have to go through the
nomination process, remains 1o be seen. But
for whomever is named. in this adnuinistra-
tion or the next. Dougan offers a checklist of
matters 1o consider: The ITU conferences
will continue to be @ major problem for the
U.S., “no matter how well organized it is.”
Telecommunications will loom large in the
next round of the GATT, when trade and
services are considered. The European
Community is looking to establish a single
market for telecommunications in 1992, but
may impose restrictions on the amount of
nonEuropean content of television program-
ing permitted in the community. The U.S.,
Dougan said, must try to guard against “a
closed European market.” And high-defini-
tion television, Dougan suggests, may be a
major headache. Her office is coordinating
the position the U.S. will present at the

Dole-drums. If it's not one thing plaguing Senator Bob Dole's campaign for the Republican
nomination for President, its another. On Saturday (March 12), it was a power failure in a
switcher that was to switch a live video signal from the room used as a studio in Knox
College, in Galesburg, Ill., to a satellite uplink. The failure occurred about four minutes into a
live broadcast that was seen as a last desperate effort to cut Vice President Bush's
considerable lead in the campaign for the support of Illincis Republicans in the March 15
primary.

The audio portion of the program being aired by wan-tv Chicage continued. And the
screens of viewers did not go blank. Rather, the last frame was captured by wgn-Tv's
frame synchronizer, and frozen. But even that effort at limiting the damage was not
entirely successful. A black bar, which the station's director of engineering, Robert
Strutzel, said was caused by noise "during that instant of time,” obscured the top part of
Dole’s head.

The technical breakdown lasted about four minutes and ended abruptly Dole's
comments, leading into a taped, 18-minute biography that had already been supplied to
wGN-Ty, were cut off in midsentence, “This is Bob...” And -Elizabeth Dole, the senator's

lights and audio, held up.

port and Rockport.

wife, who was speaking live to introduce the piece, was also lost to viewers.

| A spokesperson for the Dole campaign, Dale Tate, said an electrical engineering
consultant hired by the staff reported that the power failure was a function "of very old
wiring” in the college. The power sources for other elements of the broadcast, including

The Dole campaign spent $100,000 for the time on wan-Tv. The money had been saved
from that portion of a $400,000 media buy in Hllinois the campaign was able to cancel.
Later, Dole taped the program for airing on Sunday and Monday in Springfield, Daven-

[TU’s International Radio Consultative
Committee that is considering production
standards, and is exchanging information
with foreign governments on technological
and policy developments. So many pres-
sures from so many areas of the world are at
work, she said, that HDTV seems likely to
be “the Gong Show.”

Those are matters for someone else to con-
sider. Dougan is looking forward to a new
chapter in her life. For the near future, she

plans 10 write a book on Korea, a country with
which she and her family have been associat-
ed for several generations. She also said sev-
eral corporate boards have beckoned. But for
the immediate future, Dougan plans to gei
into presidential politics. She declines to be
specific. But as a staunch Republican, Dou-
gan said she will work for the election of a
Republican president. That could be at least as
much fun and as intellectually challenging as
working at State. o

Birds fly again after two-year hiatus

GTE’s Spacenet IlIR put into orbit
by Arianespace; satellite is
C-Ku-band hybrid at 87° west longitude

The U.S. satellite transmission industry
could breathe a coilective sigh of relief
when Arianespace successfully launched
GTE Spacenet 1IIR on March 11, the first
domestic U.S. satellite sent into orbit in two
years.

Ananespace Flight 21 took off on sched-
ule from Kourou, French Guiana, carrying
both GTE'’s 24-transponder, C-band-Ku-

band hybrid satellite, Spacenet IIIR, and the
French telecommunications bird, Telecom
1C (although the in-orbit failure earlier this
year of Telecom 1B had indicated potential
generic problems with the Telecom series).
The launch had been postponed from its
original December 1987 spot on the Ariane
manifest, in part due to what Ariane termed
failures in vehicle components during rou-
tine tests and in part due to France's desire to
take a longer look at the Telecom IB
problems.

Within an hour of the March 11 launch,
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New York NY 10021
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Unanimous. Twenty satellite operators and their customers filed
comments at the FCC unanimously opposing the commission’s tenta-
tive decision to create a discrete segment of orbital arc for high-power
fixed Ku-band sateliites (BrROADCASTING, Jan 11). The majority of the
comments were filed by customers of the Sateliite Transponder
Leasing Corp. (STLC) bird, SBS-4, each projecting multimillion-
dollar antenna-redirection costs and revenue losses from relocation
of SBS-4 required in the segment plan. GE Americom, the intended
beneficiary of the plan, joined others in objecting to a 1.5-degree
spacing between birds in the segment. A minimum two-degree
spacing is required, GE said, for customers to benefit in the form of
smaller and less expensive dishes. Many approved the segment
idea in principle. STLC offered an alternative two-segment plan that
would not require moving SBS-4.

Super newsday. Utillizing 26 transponders on its two (hybrid)
Spacenet and two (Ku-band) GStar satellites, GTE Spacenet pro-
vided 268 hours of occasional use video for broadcasters’ cover-
age of Super Tuesday, according to GTE. ABC, CBS, CNN and
Gannett News Service-Television booked most of the 218 feeds
using GTES video and voice satellite newsgathering package
service, News Express.

in an unrelated event, Arianespace successfully launched GTE

Spacenets Spacenet llI-R on March 11—the first launch of a
domeslic U.S. sateliite since March 1986—from Kourou, French
Guiana. The satellite was placed into an elliptical transfer orbit
about 150 miles from earth at perigee and 22,300 miles at apogee.
All systems on-board the satellite were reported to be functioning
normally, GTE said.

|

Neither fish nor fowl. In a declaratory ruling, the FCC has conclud-
ed that Reuters information and news service's proposed private
transmit-receive earth station "is not a satellite terminal station
because it would not be operationally connected with a terrestrial
common carrier network and wouid not be used to provide common
carrier services o the public.” Because the commission does not
deem the earth station to be a satellite terminal station, said the
FCC, the Satellite Act provision that "the FCC shall license ‘satellite
terrninal stations' either to Comsat, the U.S. common carriers or
both jointly" does not preclude licensing the facility to Reuters.

The earth station, once approved, would carry Reuters transmis-
sions from its U.S. offices via an Intelsat satellite to subscribers in
Latin America and the Caribbean. "Reuters,” said the declaratory
ruling, “currently operates privale earth station facilites for the
domestic and authorized transborder distribution of its services and
has technically qualified personne! available to operate dedicated
international earth station facilities.'

GTE had conducted a successful burn of
Spacenet IIIR's apogee kick motor, moving
the bird from its initial post-launch elliptical
orbit to a “controlled drift” geosynchronous
orbit. While on the way to its assigned 87
degrees west longitude orbital slot—which
it is scheduled to reach today, Murch 21—
the bird’s solar panels were deployed. All
on-board systems were functioning properly
as of last week, said GTE. whose satellite
system now consists of three hybrid Space-
net birds and two Ku-band GStar birds.

The so-far-successful launch and deploy-
ment of Spacenet IIl come when the five
major U.S. satellite operators, GE Ameri-
comi. Hughes Communications, GTE Spa-
cenet, AT&T and Contel-American Satellite
Corp., are waiting (along with National Ex-
change Inc. und Alascom Inc.) for FCC
decisions on applications to send I8 new
satellites into orbit. replacing a first genera-
tion of birds due to expire one after another
in the early 1990's (BROADCASTING, Nov.
30, 1987).

“This launch was a critical step for the
satellite industry,” said GTE Spacenet Presi-
dent C.J. Waylan, “as it seeks to regain

Technicians working on Spacenet IliR

reliable and routine access to space.”
_ Indeed the launch also comes when the
job of getting birds into orbit has moved out

of the hands of NASA and into the hands of

competing commercial launch companies.
Among those companies—including Martin
Marietta, McDonnell Douglas and General
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Dynamics in the U.S. and China’s Great
Wall—French-owned Arianespace claims
the most commercial experience, having
launched 28 rockets since Dec. 24, 1979.
All four Spacenet satellites have been
launched by Arianespace. Observers have
also recently expressed concemn that future
launch failures could make or break insur-
ance company support of the satellite and
launch industries.

As with 14 of the 18 birds awaiting con-
struction permits at the FCC, the inclusion
of both C-band and Ku-band capacity on
Spacenet Il will make the bird marketable
for C-band-dominated broadcast TV and ca-
ble TV distribution, as well as for Ku-band-
dominated data, business video and land-
mobile newsgathering needs. Additionally,
customers will be able to uplink in one band
and cross-strap to downlink in the other.
Piggybacking on Spacenet 11l is Geostar
ROI, a “commercial satellite positioning
service” capable of tracking vehicles
throughout the U.S. For its functioning.
Spacenet 11 provides one L-band receive-
only transponder and the capacity to cross-
strap to a Ku-band transponder for down-
linking. The Geostar antenna was
successfully deployed March 15.

As of last week, GTE was not prepared to
announce how many of its Spacenet 11l
transponders have been leased. Just over
one month ago, GTE and Associated Press
expanded their agreement by which AP’
news and information service, comprising
226 bureas in 116 countries, will be trans-
mitted domestically via two Spacenet I11 C-
band transponders. The expansion also pro-
vides transmission of AP subsidiary
Satellite Data Broadcast Networks (Satnet)
business data signals and includes a joint
GTE Spacenet-Satnet venture to build and
operate one 9.2-meter C-band earth station
at the New York Teleport. Word that same
week had Rainbow Programing Enterprises
looking to move its five regional cable
sports networks onto Spacenet I1I. O



ATSC looks at getting HDTV over the

Those are next steps after approving
1,125/60 production standard

With the task of standardizing a high-defini-
tion production standard behind it, the Ad-
vanced Television Systems Committee
(ATSC) has shifted its attention to the trans-
mission of those productions to broadcast
TV viewers and cable TV subscribers.
ATSC’s technology groups met for the first
time last week (March 15) following adop-
tion of the Japanese-developed 1,125-
line/60 hz system last January. They heard
details of newly proposed transmission sys-
tems and of ATSC% own efforts to test
systems before considering adopting a stan-
dard. One issue that has been debated by
ATSC for about a year, the removal of setup
(a measure of brightness) from the NTSC
signal, was settled atter a vote of the T1/T2
technology group to deny the proposal.

The T3 technology group on high-defini-
tion television heard an update from its
specialists group on HDTV transmission,
T354. The specialist group is chaired by the
National Association of Broadcasters’ Ben
Crutchfield, who is also chairman of the
FCC’s Advanced Television Systems (ATS)
Advisory Committee’s working party on
transmission testing in the systems subcom-
mittee. T354, since it was formed about a
year ago, has divided its work among three
task forces on propagation testing, psycho-
physical testing and cable transmission test-
ing, Crutchfield said.

Tom Keller, NAB chief scientist, reported
on the progress of the propagation task
force. The two-channel tests that have been
proceeding since last September will soon
go into a second phase, he said. Impulses
from two transmitters on the UHF band sent
from the tower of WUSA(TV) Washington
have been received and recorded digitally on
computers at Public Broadcasting Service
headquarters in Alexandna. Va. PBS has
nearly completed software to analyze the
data for multipath distortion that has oc-
curred since the transmitters began operat-
ing. The tests will next be performed with
the impulses received at other locations in
the Washington area to see how the signals
travel over different terrain and distances. A
site in Springfield, Va., will be established
by the end of March. Next month, similar
tests will begin with wide-band impulses.
also sent from the WUSA tower. Later tests
will be performed on the 2 ghz and 12 ghz
satellite bands.

The ATSC psychophysical task force is
being lead by Bronwen Jones, a consultant
to the NAB. who is also chairing the ATS
planning working party on subjective testing
(see story, page 68). 1t has been decided
within the group, she said, that the CCIR
(International Radio Corisultative Commit-

tee) scale for judging TV pictures is inad-
equate for HDTV testing. It is a one-to-five
scale with subjects asked tc rate pictures as
bad, poor, fair, good or excellent. It is be-
lieved that none of the proposed TV systems
will be judged as bad or poor, so a more
accurate testing measure is being sought,
she said.

Brian Jones of the National Cable Televi-
sion Association reported on the progress of
cable transmission research. Surveys have
been sent, he said, to the technical depart-
ments of the top 15 multiple systems opera-
tors to find out what distortion levels they
predict for wide-band and two-channel sys-
tems sent over coaxial cable. Ghosting and
smearing due to microreflection distortion
are of prime concem, he said. Eventually,
the cable task force plans to test the im-
pulses from the propagation group’s trans-
mitters over cable.

A related story is the announcement that
NCTA plans to test Japanese HDTV tech-
nologies on American cable systems in co-
operation with the Japanese government
(“In Brief,” March 14). According to Bren-
da Fox, NCTA vice president, special policy
projects, and a member of the NCTA delega-
tion to Japan that arranged the agreement,
details of the testing plan have yet to be
settled. Dates and places of testing will be
announced later as well as the specific Japa-
nese technologies that will be tested. In the
meantime, much of the NCTA's testing is
now in the area of Super Cable, the system
that would transmit pictures comparable to
the quality of Super-VHS to modemn. high-
end TV sets with Y/C inputs.

ATSC also heard a presentation from Wil-
liam Schreiber of the Massachusetts Insti-
tute of Technology, who gave details of two
proposed transmission systems that were
first outlined in papers read last January at
the Society of Motion Picture and Television
Engineers television conference (BROAD-
CASTING, Feb. 8). Two systems are being
developed, he said, to follow the evolution-
ary path to advanced television. The first
system. tenatively to be called MITV-RC
(receiver compatible), would be compatible
with NTSC receivers, but with black bars
appearing on the top and bottom of the
screen. New TV receivers would be
equipped to receive the system’s full 16:9
aspect ratio. Those sets would be “‘smart
receivers” capable of picking up the second
system. MITV-CC (channel compatible).
The second system would not be compatible
with NTSC sets but would be receivable on
the smart sets and could be introduced once
those sets reach close to }00% penetration.
Both systems, Schreiber said, are being de-
signed to be friendly with cable transmis-
sion. Both will also be 6 mhz systems.

A proposal that has been tested and stud-
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air and on cable

ied for about a year by ATSC’s specialist
group T1S3, chaired by Walt Bundy of
wPHL-TV Philadelphia, is the removal of
setup from the NTSC signal. The T1/T2
technology group ended deliberation on the
issue for now by voting down a motion for
setup removal. The vote of 9 for. 9 against
and 11 abstaining failed to pass the motion
because a clear majority is needed for a
proposal to succeed. Those opposing setup
removal claimed that it would be an incon-
venience for consumers. After viewing
tapes with high setup on a VCR, setup-free
broadcast signals would seem dark, and
viewers would have to manually adjust the
set. Then when switching back to the VCR,
pictures would seem washed out until the
receiver was again adjusted. But those fa-
voring setup removal claimed it is an 1ssue
that will be faced again when an HDTV
transmission standard is finally considered
for adoption.

With the setup question settled, the_Tl.’Tz
group has little left on its list of things to
study. A scheduled April 26 meeting of the
ATSC executive committee is expected to
decide how to reapportion assignments be-
tween the T1/T2 and T3 groups. The after-
math of the executive committee decision 18
expected to be a major agenda item at the
next meeting of the technical groups, set for
May 18 at NAB headquarters in WashingI:-I
ton.

Anxious over HDTV

ABC's Murphy says broadcasters
must not be left behind
with incompatible system

Capital Cities/ ABC Chairman and Chief Ex-
ecutive Officer Thomas Murphy called last
week for broadcasters to embrace techno-
logical innovations such as high-definition
television, but wamed against improve-
ments incompatible with current broadcast
standards that could turn networks and sta-
tions into “second-class distributors.”

Murphy, an infrequent speechmaker, gave
the remarks before nearly 1,000 industry
executives at an International Radio and
Television Society luncheon in New York
last Tuesday. Among them were ABC’s re-
tired chairman, Leonard Goldenson, and
CBS Chairman Laurence Tisch.

“We need first to decide whether ad-
vanced television can provide meaningful
enhanced quality to the American consum-
er,” Murphy told the group. “If it can, we
must welcome it.” He added: “Ultimately,
new technology must be embraced by an
industry that evolved from technological in-
novation—even if that technology at first
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appears threatening to it,”

But Murphy, who is a member of the
FCC'’s blue-ribbon panel on advanced teie-
vision systems and whose company has
pledged $700,000 over two years for an
industry-supported advanced television test
center, noted that advances in high-defini-
tion television, led so far by Japanese inven-
tors, include systems that use wider spec-
trum space than the 6 mhz of current TV
channels and operate on standards that are
wider than the existing broadcast spectrum
and so cannot be received by current TV
sets.

“It should be a matter of concern to those
hoping to introduce advanced systems,” he

said. “Without compatibility, they will face
consumer resistance that could stunt their
growth.”

“We will all be better off if we can find a
way to offer significantly improved signal
quality with a system that uses the broadcast
bandwidth—perhaps eventually with fre-
quencies from other parts of the spectrum—
and that permits viewers to continue to re-
ceive programs on their existing sets,” he
continued. “If we don't, the effect could be
to convert existing television stations into
second-class distributors of entertainment,
news and sports,” because videocassette
players, cable and other media are not simi-
larly restricted in their bandwidth.

*“Broadcasters and manufacturers, and the
FCC, must continue their efforts to find a
way (o address and adapt to the opportunity
which this new technology offers,” Murphy
said. “T am convinced that the public’s inter-
est will be served if the form of advanced
television we wind up with preserves the
network-station, over-the-air system. If we
lose our audience because we cannot pro-
vide high-quality service, the nation will
have damaged a local and national asset that
cannot be replaced.”

Murphy expressed confidence the indus-
try would meet the challenge and noted he
had recently visited the David Sarnoff Re-
search Center in Princeton, the former RCA
center now part of Stanford Research Insti-
tute, to see the advanced but compatible TV
system NBC is advocating for adoption by
U.S. broadcasters.

“Since change is inevitable and to resist it
is like trying to hold back the dawn, I
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encourage you all to embrace with enthusi-
asm those changes that can improve our
service,” he said. “The American public
deserves and frankly demands the best in
both signal quality and creative
performance.”

Although Murphy spent most of his
speech on the advanced television issue, he
did take time to address one question he said
had been common since Capcities took over
ABC, whether the TV network would be
sold. “The answer to that is a resounding
‘No.’ I have every confidence in the future
of the ABC Television Network under its
leader, John Sias.”

The executive later added: “The ABC
Television Network is not merely a busi-
ness—it is a public trust. It is a great privi-
lege and an even greater responsibility. It
must be protected and nurtured.” a

ATS report
eagerly awaited

Recommendations to FCC, about month
behind schedule, will outline testing
plans for HDTV transmission

A new timetable for compietion of the first
set of recommendations to the FCC from its
Advanced Television Systems (ATS) Advi-
sory Committee was announced during
meetings of the group’s planning subcom-
mittee and steering committee. Work on the
bulk of the report, dealing mainly with spec-
trum management issues, will be provided
by the planning subcommittee. The group is
slightly behind the original target of May 17
for submission of the completed report to
the commission. The latest meetings also
served to reveal some of the specifics to be
included in that report.

FCC Chairman Dennis Patrick set the
target of May 17 during the first ATS blue
ribbon committee meeting last November.
Since then, scheduling problems, mostly
due to the Christmas season, delayed early
organizational work of the planning sub-
committee. But with that organization now
behind it, according to subcommittee chair-
man, Joseph Flaherty, CBS vice president,
engineering and development, “a lot of re-
sults are beginning to appear.”

ATS Chairman Richard Wiley of the
Washington law firm of Wiley, Rein &
Fielding, went over the new submission
timetable during the steering committee
meeting March 10. The planning subcom-
mittee will have the finished draft of its
report by its next meeting, tentatively
planned for April 26. The report will then be
reviewed by the steering committee during
an carly May meeting to be held soon after
the final day of the National Cable Televi-
sion Association convention, May 2. Copies
of the document will then be distributed o
ATS blue ribbon committee members before
May 17. Submission to the commission will
follow final approval during the second
meeting of the blue ribbon committee in
carly June. Both the steering and blue rib-
bon committees will have opportunities to
make changes in the planning report. But
there is a possibility that those committees



“will not change a word” submitted by Fla-
herty’s group, Wiley said.

When the draft is sent to blue ribbon
committee members, a copy will also be
sent to the FCC commissioners. “The com-
mission should have a reasonably good doc-
ument by May 17,” said Bill Hassinger,
assistant chief of the FCC’s Mass Media
Bureau and FCC representative on the plan-
ning subcommittee. Except for a few items,
such as a “chairman’s summary” to be writ-
ten by Wiley, the complete document should
be done by then. Before the new timetable
was announced, Patrick met with Wiley and
other members of the ATS committee and
approved the plan, Hassinger said.

Patrick originally set the May 17 target to
give the commission an opportunity to act
quickly on a pending land-mobile radio pro-
ceeding. The commission froze allocation
of UHF-TV spectrum requested by land-
mobile services last fall pending the release
of the first ATS report. It is not yet known,
Hassinger said, whether the report will con-
tain enough information to allow the FCC to
act on the land-mobile proceeding. First the
parameters and results of computer tests yet
to be run will have to be studied, he said.

*“I think the advisory committee is making
a good faith effort to move forward to re-
solve the spectrum issue,” said John B.
Richards of the Land-Mobile Communica-
tions Council, in reaction to the delay. “In
my view, a month delay of the full report
will hurt, but it's certainly not fatal.”

The report, Flaherty said, is mainly “a
planning document—we are not expected to
solve all the problems.” He stressed that the
information from the six planning working
parties will be used by the working parties in
the systems subcommittee to evaluate and
test individual advanced television systems.
When developing their reports, he said,
each working party should ask itself: “Are
we helping the next group go forward?” He
set April 5 as the date for drafts from the
working parties to be completed to give the
subcommittee time to prepare a complete
document for the steering committee. Dur-
ing the subcommittee meeting, the six work-
ing parties presented outlines of what they
will write.

The most important group of the six is the
working party on spectrum utilization and
alternatives, chaired by consultant Dale
Hatfield. That group’s report will deal large-
ly with propagation scenarios of single-
channel and two-channel TV systems, the
reasoning behind those scenarios and the
results of computer models based on them.
There will also be a section on possible use
of the 2 ghz and 12 ghz satellite bands for
advanced TV services. Scenarios that in-
clude built-in room for improvement with-
out changing the basic standard will be rec-
ommended. This will provide “a road map
of how to pick up where we left off” for
future TV innovators, Hatfield said.

During Hatfield's presentation, Bruce
Franca of the FCC’s Office of Engineering
and Technology informed the subcommittee
that the spectrum utilization group would
have access to the commission’s VAX com-
puter to complete needed propagation mod-
¢ls. Hatfield had reported earlier that be-
cause of security concerns raised by the

FCC, his group might not gain access to that
computer (*“Closed Circuit,” March 7). But
the commission staff was able to revise
software provided by the working group into
an acceptable form, Franca said.

Two other key working parties are the
groups looking at technology attributes and
assessment, chaired by consultant Renville
McMann, and testing and evaluation speci-
fications, led by Richard Green, senior vice
president, broadcast operations and engi-
neering for the Public Broadcasting Service.
McMann’s group is preparing a report on
what characteristics of individual proposed
systems should be tested while Green’s is
developing the methods and procedures that
should be used in testing. Those reports will
be inputs to counterpart groups in the sys-
tems subcommittee that will perform the
actual testing.

The attributes group has begun editing its
list to be ready by April 5. “It has turned out
to be more items than we anticipated,”
McMann said. The report will provide the
specifications of the 1,125/60 HDTV pro-
duction standard and of the best possible
transmitted NTSC signal for comparison
purposes. The performance of all other sub-
mitted proposals, it is assumed, will be
between those two systems. Among the at-
tributes to be tested will be signal degrada-
tion, suitability to cable and other media,
costs of consumer equipment compatible
with the given system, capability of near-
term implementation and signal
upgradability.

Green’s group will break its report into
three parts. The procedures will be outlined
for tests in the laboratory, propagation and,
finally, over the air. Attributes for those final
terrestrial tests will be added in the report,
beyond those planned by the McMann
group. Terrestrial tests will involve the use
of actual prototype transmitters and recep-
tion on actual TV sets. They will be held in
different parts of the country to determine
how the signals act over various terrains.
Tests will be performed over the VHF-TV
and UHF-TV bands as well as the 2 ghz and
12 ghz satellite bands. The report will also
include a target timeline for completion of
all the tests.

The planning group on subjective assess-
ment, according to its chairman, consultant
Bronwen Jones, will have two approaches to
its testing: psychophysical and social scien-
tific. Psychophysical studies will record the
reactions of consumers to the proposed

SMPTE set. The Society of Motion Pic-
ture and Television Engineers will begin
offering floor space for the 130th
SMPTE Technical Conference and
Equipment Exhibit in April. The exhibit
will be held QOct. 15-19 at the Jacob K.
Javits Convention Center in New York.
The last time the SMPTE exhibition was
held at the Javits Center in 1988, re-
cords were set in the numbers of com-
panies attending and booths occupied.
For the 1988 exhibition, the basic unit
size of booths will be 10 feet by 10 feet
priced at $15 per square foot.
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HDTYV systems under environmental condi-
tions as closly simulating a home living
room as possible. The social science study
will take these results and find out if there is
a correlation to economic backgrounds, re-
gions of the country, and other personal
information of the subjects.

Of the six planning working parties, only
the economic factors and alternative media
groups said they would have trouble meet-
ing Flaherty’s April 5 deadline. However,
both working parties had outlines of their
reports and indicated they would step up
efforts to meet the schedule.

Consumer electronics
industry pleased with
sales for 1987

EIA executive predicts
this year will see
‘healthy’ increase

Although the consumer electronics industry
was adversely affected by the October stock
market crash and a slowdown in sales
growth in 1987 compared to the three pre-
vious years, “sales growth in our industry
turned out to be healthy and well balanced
throughout the many product categories” in
consumer electronics, according to Thomas
P. Friel, vice president of EIA’s Consumer
Electronics Group. He predicted that in
1988, with consumers wanting to follow the
Olympics and the elections, sales would
show a healthy increase.

The final figures for 1987 released by
EIA show that factory sales to retail dealers
rose 2% to $30.277 billion. Sales of color
TV sets were the basis of much of that
growth, although sales of all video products
were down by about §1 billion. EIA projects
that consumer electronic sales will increase
by 7% to $32 billion in 1988,

Color TV sales were up about $250 mil-
lion over the 1986 figure at $6.271 billion,
However, sales of black-and-white TV’s,
projection TV’s, videocassette recorders and
home satellite systems were down. Those
slides are predicted to continue in 1988 for
black-and-white and projection TV’s. How-
ever, an increase of about $100 million to
$5,190 billion is predicted for 1988 VCR
sales. Satellite system sales are expected to
increase $65 million to a total of $690 mil-
lion. Color TV sales will grow to $6.477
billion.

On the audio side, home radio sales to
retailers (including table, clock and portable
radios) increased by $1 million in 1987 over
1986. A total of 26,777,000 units were
shipped, an increase of over 400,000. The
price per average unit, $15, was down by
one dollar. In 1988, EIA predicts sales will
increase to $415 million as the price per unit
goes back to $16. The number of units sold
will decline slightly.

EIA’s penetration figures as of January
show at least one radio and one TV set in
98% of U.S. homes. Color TV are in 94%
and stereo TV’s in 9%, VCR penetration 1s
52%.



For the Recordm

As compiled by BROADCASTING March 9
through March 16 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications: ALJ—Ad-
ministrative Law Judge. alt.—alternate: ann.—announced:
ant.—antenna: aur—aural: aux.—auxilary; ch.—channel:
CH—critical hours.; chg.—change: CP—construction permit;
D—day: DA—directional antenna: Doc.—Docket: ERP—eflec-
tive radiated power: HAAT—height above average temrain:
H&B—horizontal and vertical: khz—kilohertz, kw—Kkilowatts:
lic.—license: m—meters; MEOC—maximum expected oper-
ation value: mhz—megahertz; mi.—miles: mod.—modification;
N—night: pet. for recon.—petition for reconsideration: PSA—
presunrise service authority: pwr.—power: RC—remote control:
S-A—Scientific-Atlanta: SH—specified hours: SL—studic loca-
tion; TL—transmitter location: trans.—transmitter, TPO—trans-
mitter power output. U or unl.—unlimited hours: vis.—visual;
w—walls; *—poncommercial. $ix groups of numbers at end of
facilitics changes items refer to map coordinates. One meter
equals 3.28 fect.

Ownership Changes

® WBMQ-WIXV(FM) Savannah. GA (BAL88OI19EE;
630 khz; 5 kw-U; FM: BALH880119EF; 95.5 mhz; 100 kw;
HAAT: 390 ft.)}—Seecks assignment of license from Savan-
nah Broadeasting Company to Radio Southeast. L.P. for
$3,500.000. Seller is is Pittsburgh-based group of three
AM’s and four FM's headed by John Laubach, Robert
Bursiein and Larry Garrett. Buyer is owned by William M.
McCormick, former head of McComick Communications,
Boston-based station group of four AM’s and four FM's,
substdiary of publicly owned Tech/Ops Inc.. which were all
sold between 1979 and 1985. Filed Mar. 7.

= WVMG-AM-FM Cochran. GA (BAL880121HU; 1440
khz; 1 kw-D; FM: BALH880121HV; 96.7 mhz: 3 kw;
HAAT: 319 ft.)—Secks assignment of license from J. Cole-
man Tidwell. Trustee to Heartland Broadcasting Inc. for
$260.000. Seller has no other broadcast interests. Buyer is
owned by Charles G. Hill, William J. Lucas, T. Edward
Howell. Herdnell Giddens. Frances L. Lucas. It has no other
broadcast interests. Filed Mar. 7.

& WAIT(AM) Crystal Lake. and WXET(FM) Woodstock,
both lllinois (BAL880303EA; 850 khz; 2.5 w-D. BAL-
HBBO303EB; 105.5 mhz; 1.4 kw; HAAT: 429 ft.)—Sceks
assignment of license from Lake Valley Broadcasters Inc. to
Crystal Lake Radio for $1.600.000. Seller is principally
owned by KD Industries, Elgin. 1l1.-based diversified hold-
ing company. headed by Wallace Carroll and John Schallcr.
station’s general manager. Buyer is owned by Gerald T.
Vento, who has interest in cable systems in Framingham.
Mass. and Mayaguez, PR. Filed Mar. 3.

u WBRIAM)-WEYQ-FM  Marieta. OH  (BA-
L880303EC; 910 khz; 5 kw-D: FM: BALH880303ED; 94.3
mhz; 3 kw; HAAT: 400 ft.)—Seeks assignment of license
from Employee Owned Broadcasting Corp. to Tschudy
Communications Corp. for $1.717.000. Seller is owned by

Carl Clovis, Van Olenhausen and Bob Martin. It is also
selling WMQC(FM) Morgantown, WV to same buyer for a
total sale price of $2.3 million and will have no other
broadcast interests. Buyer is owned by Earl Judy Jr., Robert
S. Janney, and Joyce Jenkins. It also owns WALIAM)-
WROG(FM) Cumberland, MD and WSIG(AM) Mount
Jackson, VA, Filed Mar. 3,

B WYIS(AM) Phoenixville. PA (BTC880303EG; 690
khz: 1 kw-D)—Seeks assignment of license from Dr. Sam
B. Hart to Radio Salvacion Inc. for $1,500,000. Seller has
no other broadcast interests. Buyer is headed by Sarrail
Salva. former peneral manager of WPPC(AM) Penuelas,
PR. Filed Mar. 3.

New Stations

AM

®  Ensley. FL (BP880304AC)—Willie J. Martin seeks 950
khz. Address: 2640 San Diego Rd.. Jacksonville. FL
32207. Principal is president and 55% owncr of WOR-
L(AM) Jacksonville, FL. Filed Mar. 4.

FM’s

®  Brundidge, AL (BPH880308ME)—Sunbelt Developers
Inc. secks 94.7 mhz: 0.940 kw H&V; 180 m. Address: 208
Franklin Drive, Troy, AL 36081. Principal is owned by R.E.

Shelley. J.B. Crawley and Osbern Henley. who have no
other broadcast interests. Filed Mar. 8.

® Brundidge, AL (BPH880308MF)—Ida Pulettc Knox
Watkins secks 94.7 mhz; 3 kw H&V; 100 m. Address: 655
Cherokee. Mobile, AL 36606. Principal has no other broad-
cast interests. Filed Mar. 8.

& Modesto. CA (BPH8803010Y)—Pamela R. Jones
seeks 93.9 mhz; 3 kw H&V; 100 m. Address: 20 East
Wheeling St.. Baltimore 21230. Principal has no other
broadcast interests. Filed Mar. 1.

&  Modesto, CA (BPH88030105)—BCD Ltd. Partnership
seeks 93.9 mhz; 3 kw H&V; m. Address: 37236 Yolo
Terrace, Fremont. CA 94536. Principal is owned by Salva-
dor H. Campos. who has no other broadcast interests. Filed
Mar. 1.

® (jai. CA (BPEDER0307MA)—Educational Broad-
castes Of Ventura County Inc. seeks 89.5 mhz; 0.2 kw
H&V; 376 m. Addrcss: 633 Ventura Blvd., Oxnard. CA
93030. Principal is owned by Raymond Clanton. John
Pleas. Joe De Vito. Barbara Phelps and Sharon Rasmussen.
who have no other broadcast interests. Filed Mar. 7.

®  San Marcos, CA (BPED880308MB)—The Governing
Board of the Palomar Community College District seeks
88.9mhz; 0.2 kw H&V; 290 m. Address: 1140 Mission Rd..
San Marcos. CA 92069. Principal is nonprofit corporation
headed by Dr. George R. Boggs. Dr. E. Jan Moser and Dr.
David A. Chappie. who have no othcr broadcast interests.
Filed Mar. 8.

8 Santa Barbara. CA (880301NE)}—Gerald Sternberg &
George Koutoulas, G.P. seeks 107.7 mhz; 25 kw; -38 m.
Address: 727 Bond Ave.. Santa Barbara. CA 93103. Princi-

EDWIN TORNBERG

& COMPANY,

For The Purchase And Sale Of
Radio And TV Stations ®* CATV ¢ Appraisers

P.0. Box 55298 Washington, D.C. 20011

Negotiators

(202)291-8700
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pal is owned by Gerald Sternberg and George Koutoulas,
who have no other broadcast interests. Filed Mar. I.

® Santa Barbara. CA (8803010E)—Ying Hua Benns
secks 107.7 mhz; 25 kw; 100 m. Address: 103 Averill St..
Lookout Mountain. TN 37350. Principal has interest in
WFLI(AM) Lookout Mountain. TN and WFLI-TV Cleve-
land, TN. is applicatant for new FM in Greenfield, CA and
LPTV in Chattanooga, TN. Filed Mar. 1.

® Santa Barbara, CA (BPH880301MX)—Great Scott
Broadcasting seeks 107.7 mhz: .7 kw (H&V): 545 m.
Address: P.O. Box 638. Pottstown, PA 19464. Principal is
owned by Faye Scott. Elmer S. Friedberg and Harold Litvin,
who own Potistown. PA-based group of six AM’s and four
FM’s. Filed Mar, 1.

®  Santa Barbara, CA (BPH880301NK )—Letta Broadcast-
ing Inc. sceks 107.7 mhz: 25 kw (H&V); -126 m. Address:
129B South Broadway. Redondo Beach. CA 90277. Princi-
pal is owned by Oliver Moss, his wifc. Janice and Tom
Johnson, who have no other broadcast interests. Filed Mar.
1.

®  Santa Barbara. CA (BPH880301OH)—George S. Flinn
Jr. seeks 107.7 mhz; 25 kw (H&V); -25 m. Address: 188 S.
Bellevue. Suite 222. Memphis 38104, Principal has no
other broadcast interests. Filed Mar. 1.

®  Santa Barbara, CA (BPH88030 IMM)—Buffalo Broad-
casting Inc. seeks 107.7 mhz: 25 kw (H&V): -118 m.
Address: P.O. Box 23310, Santa Barbara. CA 93121. Prin-
cipal is owned by Rene Buffalohead, Susan Landis. Judith
Buffalohead, who have no other broadcast interests. Filed
Mar. 1.

®  Santa Barbara. CA (BPH880301NL)—Santa Barbara
FM LP seeks 107.7 mhz; 25 kw (H&V): 20 m. Address:
P.O. Box 50738, Santa Barbara. CA 93150. Principal is
owned by Sharon W. Siemens. has no other broadcast
interests. Filed Mar. 1.

®  Santa Barbara. CA (BPH880301NG)—Multicom
Broadcasting Inc. seeks 107.7 mhz: 25 kw (H&V): -123 m.
Address: Box 5697, Bryan. TX 77805. Principal is owned
by Carolyn G. Vance, William R. Vance, Ben D. Downs.
Carolyn and William Vance have interest in KEEE(AM)-
KJCS(FM) Nacogdoches, TX. Filed Mar. 1.

®  Santa Barbara. CA (BPH88030INH)—Chane| Broad-
casting secks 107.7 mhz: 24 kw (H&V); -38 m. Address;
6026 A. Plumas, Reno. NV 89509. Principal is owned by
Cynthia J. Carter and Laura E. Simpson. who have no other
broadcast interests. Filed Mar. 1.

® Santa Barbara. CA (BPH880301MH)—Juaney Lynn
seeks 107.7 mhz; 25 kw (H&V); 100 m. Address: 1834
Neely Ave., East Point. GA 30344. Principal has no other
broadcast interests. Filed Mar. 1.

® Santa Barbara. CA (BPH880301MS)—Pacific Rim
Broadcasting. A California LP seeks 107.7 mhz; 25 kw
(H&V); 100 m. Address: 744 Wimbledon Rd.. Walnut
Creek. CA 94598. Principal is principally owned by Kather-
ine Ann Marriot. It has no other broadcast interests. Filed
Mar. 1.

®  Santa Barbara, CA (BPH880301MN)}—Alma Broad-
casting, LP seeks 107.7 mhz; 25 kw (H&V); 100 m.
Address: 50 San Anzio Way, Goleta, CA 93117. Principal is
owned by Yolanda L. Marquez. William Yandell and Wint
Yerger, who have no other broadcast interests. Filed Mar. 1.

®  Santa Barbara. CA (BPH880301PC)—Michael S. Gon-
zalez seeks 107.7 mhz; 25 kw (H&V); 100 m. Address:
1229 Viscaino Rd.. Santa Barbara. CA 93103, Principal has
no other broadcast interests. Filed Mar. 1.

®  Santa Barbara, CA (BPH880301 PB)}—Loew Broadcast-
ing of California Inc. seeks 107.7 mhz; 25 kw (H&V); 100
m. Address: 94-1088 Farrington Hwy., Waipahu, H1 96797.
Principal is owned by Robent Loew. who have no other
broadcast interests. Filed Mar. 1.

®  Santa Barbara, CA (BPH33030INO)—P&T Communi-
cations seeks 107.7 mhz; 25 kw (H&V); 100 m. Address:
P.O. Box 205. Kindred. ND 58051. Principal is owned by
Jane M. Pearson and Yoseph Tedros. who have no other
broadcast interests. Filed Mar. 1.

® Santa Barbara, CA (BPHB80301NS)—Fell-Mitchell
Limited Partnership seeks 107.7 mhz; 25 kw (H&V); 100 m.
Address: 1774 Glen Oaks Dr., Santa Barbara, CA 93108.
Principal is owned by Lailan Fell and Patricia Mitchell, who
have no other broadcast interests. Filed Mar. 1.

® Santa Barbara, CA (BPH880301NR)}—Santa Barbara



Communications Inc. seeks 107.7 mhz; 25 kw (H&V) ; 100
m. Address: 3826 Crestway Place, Los Angeles, CA 90043,
Principal is owned by Janedora Howell, Gloria Moore and
William White, have no other broadcast interests. Filed
Mar. 1.

® Santa Barbara, CA (BPH880229NK)—Bcmard G.
Perez secks 107.7 mhz; 4 kw (H&V); 260 m. Address: 1031
Del Rio Way. Moraga, CA 94556. Principal has no other
broadcast interests. Filed Feb. 29.

8 Santa Barbara. CA (BPH8803010A)—Susan Lundborg
seeks 107.7 mhz; 25 kw (H&V); -33 m. Address: 770 Via
Airosa, Santa Barbara, CA 93110. Principal has no other
broadcast interests. Filed Mar. 1.

8 Santa Barbara. CA (BPH88030!0L)—Delta Broadcast-
ing Inc. seeks 107.7 mhz; 25 kw (H&VY), -46 m. Address:
P.O. Box 22701, Santa Barbara, CA 93121. Principal is
owned by Carol J. Hoffine and Joseph P. Franklin Jr.. who
have no other broadcast interests. Filed Mar. 1.

& Santa Barbara, CA (BPH880301NN)—Dorothy B.
Richards seck 107.7 mhz; 25 kw (H&V); -144 m. Address:
527 Lado Dr., Santa Barbara. CA 93111. Principal has no
other broadcast interests. Filed Mar. 1.

®  Santa Barbara, CA (BPH88030 IND)—Patricia Whecler
Wodlinger sccks 107.7 mhz; 25 kw (H&V); 100 m. Ad-
dress: Routc |, Box 180, Verona, MO 65769, Principal has
interest in KRMO(AM)-KKBL(FM) Monett. MO. Filed
Mar. 1.

& Santa Barbara. CA (BPH880301 NA )—Graziano Broad-
casting Co. secks 107.7 mhz: .6 kw (H&V): 558 m. Ad-
dress: 317 East Carillo, Suite 100, Santa Barbara, CA
93101. Principal is owned by John Graziano and family.
who huve no other broadcust interests. Filed Mar. 1.

® Santa Barbara, CA (8803010B)}—Douglas Johnson
secks 107.7 mhz: 25 kw: 100 m. Address: 471 Juniper.
Milford, M1 48042. Principal’s father, Aben Johnson, owns
WXON-TV Detroit. Filed Mar. 1.

® Santa Barbara. CA (BPH880301MJ)—Joclmart Inc.
secks 107.7 mhz; 0.71 kw H&V; 536 m. Address: 4589 Via
Vistosa, Santa Barbara., CA 93110. Principal is owned by
Joel Silverman and Eileen Martin Silverman, who have no
other broadcast interests. Filed Mar. 1.

& Santa Barbara. CA (BPH880301MG)—Santa Barbara
Isis Broadcasting Group secks 107.7 mhz: 25 kw H&V: 100
m. Address: 7277 Georgetown Rd.. Goleta, CA 93117.
Principal is owned by Shirlcy G. Kennedy. Sylvia Y, Curtis
and lone L. Graves, who have no other broadeast interests.
Filed Mur. 1.

® Santa Barbara. CA (BPH8803011Z)}—Pacific Mission
Broadcasting Partners secks 107.7 mhz: 25 kw H&V: 100
m. Address: 1297 Bell Air Drive, Santa Barbara, CA
93105. Principal is owncd by Angel Jimenez, Lida Y.
Askew, Hilda G. Brannen. Nathanicl E. Cain. Connie S.
Dietrich. Charles 1. Eller, Danicl Grisson and Ronald E
Gurley, who have no other broadcast interests. Filed Mar. 1.
& Santa Barbara, CA (BPH880301NI}—Mission Pacitica
Corp secks 107.7 mhz: 25 kw H& V. -8 . Address: 475]
Oth St., Carpinteria, CA 93013, Principal is owned by
Leticia Landeros, who has no other broadcast interests.
Filed Mar. 1.

® Punta Rassa, FL (BPH880303MG)—Southwest Florida
FM Broadeasting Lid. seeks 97.7 mhz: 3 kw H&V: 100 m.
Address: P.O. Box 1421, Punta Gorda, FL 33950. Principal
is owned by J. Lynn Stephens. who has no other broadcast
interests. Filed Mar. 3.

& Punmta Rassa, FL (BPH880303ML)—Sunset Coastal
Broadcasting Inc. secks 97.7 mhz: 3 kw H&V: 100 m.
Address: PO. Box 729. Fort Myers. FL 33902. Principal is
owned by Caroline McCollum and Katherine C. Nuckolls,
who have no other broadeast incrests. Filed Mar. 3.

8 Punta Rassa. FL (BPHBB80303MN)—Schefliera Inc.
seeks 97.7 mhz: 3 kw H&V: 100 m. Address: 13341
Ponderosa Way, Ft. Myers, FL 33907, Principal is owned by
Barbara A. Linn and her husband. John, who also own
WKAZIAM)-WKLC(FM) St. Albans, WV, WABQ(AM)
Cleveland and WRQN(FM) Bowling Green, OH. Filed
Mar. 3.

®  Punta Rassa., FL (BPH880303MH)—Kight Broadcast-
ing Ltd. Pantnership secks 97.7 mhz: 3 kw H&V. 100 m.
Address: 833 Iris Drive, North Fort Myers, FL 33903,
Prineipal is owned by Byron Douglas Kight and Mary Giglia
Martines. Filed Mar. 3,

8 Punta Rassa, FL (BPH880303MQ)}—Palm Tree FM Litd.
Partnership secks 97.7 mhz: 3 kw H&V: 100 m. Address:
4401 Evans Ave. Apt. 103, Fi. Myers. FL 33901. Principal
is owned by Michelle L. Karas, who has no other broadcast
interests. Filed Mar. 3,

& Punta Rassa, FL (BPHBR0303IMP)—Jim-Tan Broadcast-
ing Inc. sceks 97.7 mhz: 3 kw H&V: 100 m. Address: 2855
Hikes Lanc. Louisville, KY 40218. Principal is owned by
James J. Nathan and William Blake Tanner. Filed Mar. 3.

& Punta Rassa, FL. (BPH880303MQ)—Patrick Broadcast
Associates seeks 97.7 mhz; 3 kw H&V; 100 m. Address:
1008-A S.E. %th Court, Cape Coral, FL 33990. Principal is
owned by Joe Patrick Kobessen, Oliver A. Bell Jr.. Lawson
K. Broadrick, Gary O. Duffield, Nancy R. Gresham and
Virgie A. Griffin. It has no other broadcast interests. Filed
Mar. 3.

8 Punta Rassa. FL (BPH880303MK)—Deborah G. Ab-
bott seeks 97.7 mhz: 3 kw H&V, 100 m. Address: 3010
Southeast |5th Place, Cape Coral, FL 33904, Principal has
no other broadcast interests. Filed Mar. 3.

® Valdosta, GA (BPH880301MT)—Albert Leon Brooks
seeks 107.7 mhz; 3 kw H&V; m. Address: 315 Woody
Circle, Valdosta, GA 31601. Principal has no other broad-
cast interests. Filed Mar. 1.

s Valdosta, GA (BPH88030 1NU)»—Sky Broadcasting Co.
seeks 107.7 mhz; 3 kw H&V; 100 m. Address: 909 Worth
Ave., Valdosta, GA 31602. Principal is owned by Jewel
Cooper, Patricia Sauls and Herbert C. Cooper, who have no
other broadcast intcrests. Filed Mar. 1.

8 Valdosta, GA (BPHB80301NQ)—Great Scott Broad-
casting seeks 107.7 mhz; 3 kw H&V: m. Address: P.O. Box
638, Pottstown, PA 19464, Principal is owned by Faye
Scout, Elmer S. Friedberg and Harold Litvin, who own
Pottstown, PA-based group of six AM’s and four FM's. Filed
Mar. |.

& Valdosta. GA (BPHB80229NH)—Stanley J. White
seeks [07.7 mhz: 3 kw H&V; 91 m. Address: P.O. Box
2211, Valdosta, GA 31604. Principal has no other broadcast
interests. Filed 880229.

& Charlestown, IN (BPH880303MM)—Charlestown
Broadcasting Co. seeks 104.3 mhz: 3 kw H&V, 100 m.
Address: 1038 Neilson St.. Albany. CA 94706. Principal is
owned by Nicholas Henderson and Raveesh Kumra, who
have no other broadcast interests. Filed Mar. 3.

&  Manchester, 1A (BPH880308MG)}—Susan 1. Coloff
seeks 94.7 mhz; 3 kw H&V: 100 m. Address: 506 N, Clark
Forest City. 1A 50436. Principal has 50% interest in
KIOW{FM) Forest City, JA. Filed Mar. 8.

®  Frankfort. KY (BPH880303MI—Sicphen A. Young
seeks 103.7 mhz: 3 kw H&V; 100 m. Address: 9011 Willow
Springs Drive, Louisville, KY 40222, Principal has no other
broadcast intcrests. Filed Mar. 3.

®  Frankfon. KY (BPH$80303ME)}—Allan Communica-

tions Inc. seeks 103.7 mhz; 2.5 kw H&V: 109 m. Address:
306 W. Main St., Ste 509, Frankfort, KY 40601 . Principal is
owned by Leigh W. Allan and Kenneth O. Mitchell, who
own WKED{AM) Franklin, KY. Filed Mar. 3.

B Frankfon. KY (BPH880303MD)—Kentucky FM
Broadcast Ltd. Partnership seeks 103.7 mhz: 3 kw H&V;
100 m. Address: 256 Melbourne Way. Lexington, KY
40503. Principal is principally owned by Marta Ferguson,
who has no other broadcast interests. Filed Mar. 3.

# Frankfont. KY (BPH880303MF)—David R. Roederer
seeks 103.7 mhz; 3 kw H&V; 100 m. Address: 116 West 4th
St.. Frankfort. KY 40601. Principal has no other broadcast
interests. Filed Mar. 3.

8 Frankfort, KY (BPED880304MB)—Kentucky State
University seeks 103.7 mhz; 3 kw H&V; 100 m. Address:
200 East Main St.. Frankfort. KY 40601. Prineipal is
educational institution headed by Barney A. Tucker, John B.
Clarke and James B. Frailie. Filed Mar. 4.

# Hormigueros, PR (BPH880114NA)}—Roberno Passalac-
qua seeks 106.1 mhz; 3 kw H&V; 335 m. Address: Condo-
minio Condado Del Mar, Apt. 2012, Avenida Ashford
#1479, Condado. San Juan. PR Principal has no other
broadcast interests. Filed 880114,

8 Marion. SC (BPH880307MB)—Theodore J. Gray, 111
seeks 100.5 mhz: 3 kw H&V: 100 m. Address: 606 Oak-
grove, Graham, NC 27253. Principal has no other broadcast
interests. Filed Mar. 7.

8 Marion, SC (BPHB80307MC)—Marshall R. Magee
seeks 100.5 mhz; 3 kw H&V: 100 m. Address: 3502
Spyglass Court, Augusta, GA 30907. Principal has no other
broadcast interests. Filed Mar. 7.

®  New Boston, TX (BPH871110MW)—Radio New Bos-
ton Inc. seeks 103.5 mhz: 3 kw H&V; 100 m. Address: P.O.
Box 322, Conway, AR 72032, Principal is owned by Lloyd
V. Stone. Ronald G. Marable and Richard H. Reynolds, who
have no other broadcast interests. Filed Nov. 11. 1987.

TV's

8  Cordele. GA (BPCT871224 AB)—Sunbel-South Tele-
Communications Ltd. seeks ch. 55; 100 kw-V . 125 m.
Address: P.O. Box 917, Cordele , GA 31015. Principal is

owned by William B. Goodson. Phillip A. Streetman, who
have no other broadcast interests. Filed 871224,

&  Burlington, VT (BPCT880301 AA)}—David McMeekin
seeks ch, 44; 3060 Kw-V: HAAT: 418 m. Address: Hall Rd.,

Chapman

Associates

AVI Partners

has acquired

KEZL(FM) Fowler, California

for

$2,200,000

from

Bilmar Communications

Chapman Associates 1s pleased to
have assisted in this transaction.
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PO. Box 464, Barrington. NH 03825, Principal has no
other broadcast interests. Filed Mar, 1.

Actions

FM’s

B Bethel, AK (BPH870615MD)}—Granted app. of Bethel
Communications [nc. for 107.9 mhz: 3 kw H&V. m. Ad-
dress: cfo Omni Emerprises Inc.. 22105 23rd DR., SE.
Bothell, WA 98021. Principal is owned by John E. Nelson.
Frank E. Foster. Richard E. Monroe, Wayne M. Perry. Lamry
A_ Eck. Hans J. Winterlich and John M. Nelson. Action
Mar. 7.

®  Sicrra Vista. AZ (BPED880120MJ)—Returned app. of
Arizona Board of Regents for University of Arizona for 91.3
mhz: 0.1 kw H&V: 474 m. Address: KUAT Modem Lan-
guage Bldg.. University of Arizona. Tucson 85721. Princi-
pal 1s educational institution headed by Evan Mecham.
governor of Arizona: Diane Bishop. Esther Capin, Donald
Pitt. Donald G. Shropshire. Edith §. Aushlander, Herman
Chanen and Joseph Mikitish. Action Mar. 7.

® Tuba City, AZ (BPED880119MT)—Returned app. of
Tuba City High School Board Inc. for 91.5 mhz: 0.1 kw

Services

H&V; -25 m. Address: Box 160, Warrior Drive, Tuba City,
AZ B6045. Principal is educational institution headed by
Lee E Johnson, N. Alfred Nelson. Allen Gray. Harold
Drake. James Bighorse and Daniel M. Rosenfelt. It has no
other broadcast interests. Action Mar. 4.

® Century. FL (BPH860310MG)—Granted app. of Gulf
Communications of Alabama. In¢. seeks 105.1 mhz: 3 kw
H&V, 328 m. Address: 106 Newman Ave., Pensacola, FL.
32507. Principal is owned by Jerry W. Spencer. Jeanette H.
Spencer and Jackie F Boudreaux. who have no other
broadcast interests. Action Mar. 7.

B New Smyma Beach. FL (BPED840608IB}—Granted
app. of Community Radio Inc. for 89.7 mhz; 1 kw; 58 m.
Address: 2560 SR 44, New Smyma Beach. FL 32069,
Principal is owned by Richard L. Van Zandt, who has no
other broadcast interests. Action Mar. 8.

8 Twin Falls, ID (BPCT870925KH)—Granted app. of
western Telecasting Co. for ch. 35: 96 kw; 164 m. Address:
7600 Potomac Fall Rd.. McLean, VA 22102. Principal is
owned by W.L. Armstrong. and his wife. Ellen. who also
have interest in KPVI(TV) Pocatello, [D. Action Mar. 7.

B McKee. KY (BPH870707MH)—Returned app. of Jim
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Hays 111 for 107.9 mhz: 2.5 kw H&V; 109 m. Address: 161
SR 587, McKee, KY 40447 Principal has no other broad-
cast interests. Action Mar. 4.

® Shreveport. LA (870820MD)—Returned app. of
American Indian Broadcasting Group Inc. for 102.9 mhz;
50 kw H&V, 150 m. Address: Suitc 2, Country Village
Shopping Center, Smyma, TN 37167. Principal is owned by
Jack Bursack, Lynwood Eaton, Fritz Niggeler Bursack
owns 49.3% of WSVT(AM}) Smyma. TN. Action Mar. 4.

B Westernport, MD (BPH870331PH)—Granted app. of
Emest F. Santmyire seeks 92.7 mhz; 3 kw H&V: -165 m.
Address: 12 N. Lavale St.. Lavale. MD 21502. Principal is
has no other broadcast interests. Action Mar. 4.

B Macon. MO (870601MA)—Granted app. of KLTM
Radio Inc. for 99.9 mhz. 3 kw H&V; m. Address: P.O. Box
188. Macon, MO 63552. Principal is owned by Leland
Ebent, who also owns KLTI{AM) Macon, MO. Action Mar.
i

® Seguin. TX (BPED870702ME)—Returned app. of
Maranatha Broadcasting for 88.3 mhz; 3 kw; 175 m. Ad-
dress: 8115 Pleasant Forest. San Antonio. TX 78239. Prin-
cipal is owned by Mary E. Wade. and family, who have no
other broadcast interests. Action Mar. 4.

®  Spooner. W1 (BPH870908NA)—Retumed app. of Su
Jacobs-Clauyssen for 106.3 mhz; 3 kw H&V. 100 m.
Address: 863 S. 11th St.. Onalaska, W1 54650. Principal
has no other broadcast interests. Action Mar. 4.

= Bridgewater. VA (BPH8603 | 7NF)—Dismissed app. of
Judith L. Randolph and Genesis Communications Inc. for
105.1 mhz; 3 kw H&V: 100 m. Address: PQ. Box 926.
Charlottesville. VA 22902. Principal is owned by Judith L.
Randolph Jonathan G. Hall. Wilbur M. Vitois. Sidney G.
Hall and M.M. Vitols. Action Mar. 8.

Facilities Changes

AM’s
®  Bakersfield. CA. 1100 khz—Mar. 4-Petition for reconsi-

derution of rewrn of application (BP870929A0) for new
AM on 1100 khz at Bakersfield. CA.

® Ensley. FL. 950 khz—Mar.  4-Application
(BP870722AG) for new AM on 950 khz at Ensley. FL.
resubmitted nunc pro tunc.

®  Green Valley. WV, WAMN. 1040 khz—Mar. 2-Mod of
CP(BP840430AH) to make changes in antenna system from
DA to NDA and reduce power to 1.5 kw and correet
coordinates to 37 18 20N 81 07 30w

FM’'s

® Jonesboro, AR. KFIN. 107.9 mhz—Feb. 18. 1987-
Application for CP 1o change TL: On Rie 6. approx. 3.4 mi
SW of center of Jonesboro. AR: change ERP: 97.67 kw:

HAAT: 310.96 m.. make changes in antenna system 35 47
33N 90 44 30w,

B Colusa. CA. KWBE 96.5 mhz—Mar. |-Mod of CP
(BPHB51115MC) to make changes ERP: .88 kw (H&V):
HAAT: 3 m.: TL: 542 Market St. Colusa. CA: make changes
in antenna system 39 12 $3N 122 00 27W.

B Fowler. CA. KEZL. 96.7 mhz—Mar. 1-Application for
CP to make changes ERP: 25 kw (H&V). HAAT: 100 m.:
change to Class B! (per docket 87-391).

B Rosamond. CA. KAVC. 105.5 mhz—Mar. 2-Applica-
tion for CP to make changes ERP: 2.9 kw (H&V). HAAT:
939 m.

B Loveland. CO, KLOV-FM. 102.3 mhz—Mar. 1-Appli-
cation for CP to make changes freq: 102.5 khz (per docket
87-150): ERP: 50 kw (H&V): HAAT: 125 my.: TL: 3.02 km
218 degrees true from Windsor. CO. and make changes in
ant. system: change to Class C2: 40 27 19N 104 55 25W.
B Crestview. FL. WTJT. 90.1 mhz—Mar. 8-Mod pf CP to
make changes ERP: 25 kw H& V: freq: 90.3 mhz: communi-
ty of license from Crestview. FL to Baker. FI. 3049 21N 86
42 31w,

B Kalamazoo. MI. WIDR. 89.1 mhz—Mar. 3-Applica-
tion for CP 10 make changes HAAT: 56.8 m.: TL: Faunce
Student Scrvices Bldg #77: 42 16 55N 85 37 05\W.

Actions

AM

B Springficld. TN. WSGI. 1190 khz—>Mar. 1-Application
(BP870527AD) granted 10 change freq. to 1100 khz: in-
creasc power 10 | kw, ND-D.

FM’s

B Jonesboro. AR. KIBR. 101.9 mhz—Mar. 9-Application
(BPH8702201B) granted for CP 10 make changes TL: 1.5

km along azimuth of 81 degrees true from Hemdon, AR:
HAAT: 323 m and make changes in antenna system 35 57



Professional

Cards

du Treil, Lundin & Rackley, Inc,

A Subsdary ol 4 D Ang. P €

1019 191h Sireel, N. W.
Thurd Floor
Washingion, D. C. 20036
Telephone: 202/223-8700
Facpimie: 202/486-2042

Meomber AFCCE

m’cmt.b_rm' v
. Corporation
pals o S Comoneon

SONSULTING  ENGINEERS
7501 YARNWOOD COUAT
SPRINGFIELD . VA 22153

(7031569 - 7704 ]
MEMBER AFCCE

Since 1844

LOHNES & CULVER
Consulting Radio-Tv Engineers
1158 15th. St. , N.W. , Suite 606

Washington , D.C. 20005
(202) 296-2722

Menbe: AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W,, Suite 703
(202) 783-011
Washington, DC 20005
Member AFCCE

SILLIMAN AND SILLIMAN
8121 Georgia Ave. #700
Silver Spring, MD 20910

ROBERT M SILLIMAN, P.E.
(301 589-8288
THOMAS B8 SILLIMAN. P.E.
(B12, 853.9754
Mewher AFCCH

Moffet, Larson & Johnson,'lnc
consulhng 3
Two S line Place, Suité 800
203 Leesburg Pike
Falls Church, VA 22041
703 824-5660

Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MO 20904

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 68, International Airport
San Francisco, California, 94128
(415) 342-5200

Member AFCCE

JOHN B. HEFFELFINGER

9233 ward Parkway, Suite 285
816-444-7010
Kansas City, Missourn 64114

Member AFCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St NW.
Washington DC 20036
(202) 659-3707
Member AFCCE

30% 384.5374
KEE Member AFCCE
CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineening Consultanis
Complete Tower and Rigging Services

"Serviug the Browdrast fndastry
Jor aver 58 Years”

Box 2727 Bath, Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Apphications and Field £ngineenng
C~mputenzed Frequency Sutveys
3137 W. Kentucky Ave.—80219
(303) 8#37-1900
DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,,
& Associates, Inc.
Broadcast Engineering Consultanis
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS :
CONSULTING & ENGINEERING

250 West 57 Sueet
New York. NY 10107 .
(212)246.2850

Mullaney Engineering, Inc.

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0116
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave., N.W,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulnng Engineers
FW HANNEL, PE
PO Box 9001 Peona. IL 61614
{309} 691.4155

STRUCTURAL SYSTEMS
TECHNOLQGY. INC
MATTHEW J. VLISSIDES. PE
PRESIDENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towers, Exang Towen
Swdiex. Analyus. Deugn Modifications.
Inspections. Erectum. Eic

6367 Elm St . McLean, VA 22101 (702) 'I.ih'»!':‘ﬁ.i

€. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.O. Box 18312
Dallas, Texas 75218

(214) 669-0294

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomdfield Hills, M| 48013
(313) 642-6226
Washington Office
(202) 293-2020

& ASSOCIATES: INC.

nsylling Enginenrs
AW Fap Ty LPTy Caly
POST OFICE BOY 70m

FOLSOM. CALIFORNIA 95630
(916) 933-5000

Consulting Telecommunications Edgneer
11704 Seven Locks Road
Potomac, Maryland 20%54

301 983 0054
Momber AFCCE

Hember Arcct AL e AR Member AFCCE Member AFCCE
D.C. WILLIAMS R.L. HOOVER T cusnence w oevenace

APPLICATIONS,
CONSULTING &
FIELD SERVICES

204B CROSS KEYS RD.
BERLIN, NEW JERSEY
(609) 767-7070 08009

CoMMUNICATIONS TECHNOLOGIES. ING.
BROADCAST ENGINEERING CONSULTANTS
PO BOX 1130
MARLTON. N J 0BOS3
12091 985 0077

LAWRENCE L. MORTON
ASSOCIATES

2167° SUPEMOR LANE
10 Communcarons ExcmLrs | LAK] FOREST C ALFORMNA 92630

LAWRENCE LFMMORTON P.E.
APPLICATIONS » FELD ENGIWEERING

(714) 859-6015
MEMBER AFCCE

SELLMEYER ENGINEERING

Consuiting Engineers

P.O. Box 205
McKinney, Texas 75069
(214} 542-2056
Member AFCCE

PAUL DEAN FORD, PE.
BROAOCAST ENGINEERING CONSULTANT
R.R. 12, Box 351
WEST TERRE HAUTE, INDIANA 47885

B812-535-3831
Member AFCCE

EVANS ASSOCIATES

Comunl Communications Enginesrs
- TY-CATV-ITFS-Satellite
&ooccut Enginsering Software
216 N. Green Bay Rd.

THIENSVILLE, WISCONSIN 53092
Phone (414) 2426000

Member AFCCE

RICHARD L. BIBY, PE.
COMMUNICATIONS ENGINEERING
SERVICES, PC.

CONSULTING ENGINEERS

JOHN J. DAVIS
& ASSOCIATES

CONSULTING ENGINEERS

BOND ASSOCIATES
TECHNICAL CONSULTANTS

3801 E. 14TH STREEY #602

WILLOUGHBY & VOSS

BROADCAST TECHNICAL CONSULTANTS
SUITE 100-A
15102 JONES - MALTSBERGER

Syst O -
‘Rodao ysiems Livision .

Satellite, Cellular. SMR & FM

Vega Cellular Consultants

Eng /Ci

RSA APPLICATIONS

P.O.BOX 128 PLANO, TEXAS 75074
16%%#.“’::. 3:“.,‘.&"5?23803 SIERRA MADRE. CA 91024-0128 (214) 423-4935 SAN ANTONIO, TEXAS 78232
?‘703) 52?-5722 (818) 355-6909 (512) 5251111 OR490-2778
Member AFCCE Member AFCCE ROBERT T. BOND | APPUCATIONS - FIELD SEAWGES
S.S.E. Inc.
contact

%(BLNJL ENGINEERING, INC.
2/ Consulting Communications Engineers

GARRETT G. LYSIAK, PE.

BROADCASTING MAGAZINE
1705 DeSales St., N.W.
Washington, D.C. 20036

Engineering Services 1306 W. County Road F, St. Paul, MN 55112 for availabilities
7315 Wiconun Ave. Contaer: % MaPP 3377 £ cpresnier Orve 0AVID H tARSEN (512) LA Phone: (202) 659-2340
Fitth Floor, £, vora (301) 652" 9650 Grense Poroa sies R b ]
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® Mammoth Springs, AR. KAMS, 95.1 mhz—Mar. 9-
Application (BPHB702061)) granted for CP to make
changes: TL: 1 mi § of Mammoth Springs. AR: ERP: 100
kw (H&V): HAAT: 650 feet: 36 28 38N 91 33 33w,

® St Petersburg. FL, WFTIL. 91.7 mhz—Mar. 4-Applica-
tion (BPH861230JZ) granted for mod of CP to make
changes TL: 360 Central Ave,, St. Petersburg. FL: HAAT:
86 m.: 27 46 I5N 82 38 [9W.

-

FCC Actions

@ Garden City. NY—Approved a setlement agreement
between Phoenix Media Corporation and Long Island Radio
Communications. Inc. concerning interim authority to oper-
ate WLIR-FM at Garden City. (MM Dockets 84-36. 84-38
by Order [FCC 88-43] adopied Feb. 29 by the Commission).

®  Second report on inquiry into scrambling of satellite TV
signals and access to those signals by owne¢rs of home
satellite dish antennas (Gen. Docket 86-336 by Second
Report [FCC 88-67] adopted Feb. 25 by the Commission).

B Little Rock. AR—Denicd Capital Communications
Corp. review of a Review Board decision graming Lein-
inger-Geddes Partnership a TV station at Linle Rock. (MM
Docket 85-361 by Order [FCC 88-84] adopted Feb. 29 by
the Commission).

®  Sparks. NV—Remanded to the Presiding ALJ a case
involving the mutually exclusive applications of Comstock
Broadcasters, Inc. and Pepper Schultz for an EM station on
Channel 221A (92.1 MHz) at Sparks. (MM Dockets 83-
1206-07 by MO&O [FCC 88-85) adopted Feb. 29 by the
Commission).

®  Garland D. Moser—Upheld staff's denial of Moser’s
request under the FOIA for inspection of certain documents
withheld to protect FCC sources. (By Order [FCC 88-88]
adopted Mar. | by the Commission).

® Harry Steven Davoust—Upheld staff's denial of Da-
voust's request for documents under the FOIA in which he
had been named in complaints. (By Order (FCC 88-89]
adopted Mar. 1 by the Commission).

® FCC shortens public inspection file retention period—
MM Docket 87-100 (Report DC-1119. Action in Docket
Case) Reduced the period that broadcast licensees must keep
applications. ownership reports and various supporting doc-
uments comprising their public file to one license term or
until grant of the first renewal application. whichever is
later. Action by the Commission Mar. 8 by R&Q (FCC 88-
98).

® TV technical and operational rules streamlining pro-
posed—MM Docket 88-114 (Repont DC-1122. Action in
Docket Case) Proposed changing Technical and operational
requirements of Subpart E of Part 73 10 delete any regula-
tions that are unduly burdensome. outdated or unneeded.
Action by the Commission Mar. 9 by NPRM (FCC 88-100).

8 FCC proposes to amend rules concerning downgrading
FM allotment to a lower class—MM DOQCKET 83-118
(Report DC-1124. Action in Docket Case} Proposed down-
grading an FM allotment to a lower class by permitting an
applicant to file only an application without having to first
file a petition for rulemaking. as required by current rules.
Action by the Commission Mar. 11 by NPRM (FCC 88-
103)

® FCC upholds denial of East Texas™ request for exien-
sions of time to build TV stations (Report MM-312, Mass
Media Action)—Upheld staff action denying East Texas
Television Network, Inc. extensions of time to build TV
stattons in Denison. Paris and Nacogdoches. TX. and re-
turning its applications 10 modify those stations’ facilities.
Action by the Commission Mar. |1 by Order (FCC 88-105).

® Review denied in Neptune Beach/Green Cove Springs,
FL . FM channel realloiment (Report MM-313. Mass Media
Action) Affirned an Mass Media Bureau action returning a
rulemaking proposal filed by Willis and Sons. Inc. 10
reallocate Channel 224A (92.7 MHz) from Green Cove
Springs to Neptune Beach, FL. and modify its license for
WSVE(FM) to specify Neptune Beach. Action by the Com-
mission Mar. 11 by MO&O (FCC 88-106).

8  FCC upholds dismissal of proposal to allot FM channel
258B to Santa [sabel, PR—MM Docket 85211 (Report DC-
1118, Action in Docket Case) Upheld dismissal of proposal
to allot FM Channel 258B (99.5 MHz) to Santa Isabel, PR,
over the objections of Pablo Rodriguez and Amor Family
Broadcasting Group.

Staff Actions

® Mobile, AL—Designated for hearing applications of
Evangel Christian School. Inc. and Goforth Media for a

Actions

E<.

1
noncommercial FM station on Channel 203 (88.5 MHz) at
Mobile. (MM Docket 88-87 by Order [DA 88-264] adopted
Feb. 18 by the Chief, Audio Services Division, Mass Media
Bureau).

®  Holmes Beach, FL—Designated for hearing 21 applica-
tions for an FM station on Channel 254A (98.7 MHz) at
Holmes Beach. (MM Docket 88-85 by Order [ DA 88-258]
adopted Feb, 17 by the Chief. Audio Services Division).

8 Berea, KY—Designated for hearing applications of
Richard L Plessinger. Sr.. Berea Broadcasting Co.. Inc.,
Bradley Scott Park, The Wallace Co.. and Mary R. McGill
for an FM station on Channel 294A (106.7 MHz) at Berea.
(MM Docket 88-88 by Order [DA 88-252) adopted Feb. 17
by the Chief, Audio Services Division).

®  Fairhaven. MA—Designated for hearing five mutually
exclusive applications for an FM station on Channel 296A
(107.1 MHz) at Faichaven. (MM Docket 88-89 by Order
{DA 88-254] adopted Feb. 19 by the Chief, Audio Services
Division, Mass Media Bureau).

® Thief River Falls, MN—Designated for hearing the
applications of Thief River Radio and Rital Cole for an FM
station on Channel 274C1 (102.7 MHz at Thief River. (MM
Docket 88-90 by Order [DA B8-269] adopted Feb. 19 by the
Chief, Audio Services Division).

® Huron, OH—Designated for hearing nine applications
for an FM station on Channel 241 A (96.1 MHz) at Huron.
(MM Docket 88-86 by Order { DA 88-260] adopted Feb. 17
by the Chief, Audio Services Division).

Review Board Action

B Abilene. TX—Granted request by Vince Lee Broadcast-
ing Lid. 1o withdraw its appeal from the ALJ’s ruling
denying its petition to intervene in this proceeding for an FM
station on Channel 292A (106.3 MHz) at Abilene. (MM
Docket 87-247 by Order [FCC B8R-14] adopted Feb. 25 by
the Review Board.

ALJ Actions

8 Janesville, WI—Granted Tri-M Communications, Ltd.
a CP for a TV station on Channel 57 at Janesville. (MM
Docket 87-290 by Summary Decision [FCC 88D-7) adopied
Feb. 29 by ALJ Joseph Chachkin).

®  Destin, FL—Granted Emerald Coast Broadcasting a CP

for a TV station at Destin. (MM Docket 87488 by Summary
Decision [FCC 88D-8] issued Mar. 2 by ALJ Richard L.

Sippel).

Call Letters
Applications
Call Sought by
New FM
WVMM Messiah College, Grantham, PA
Existing AM
KYCR KUXL Marsh Broadcasting Corp.,

Golden Valley, MN
Existing FM

KLZX KLTQ-FM Citadel Associates, L.P., Salt

Lake City, UT
Grants
Cail Sought by

New AM’s

KGBV Georgia Broadcasters, Lithia Springs,
CA

KHPY Delbert L. Van Voorhis, Yucaipa, CA

WJEX Jerry J. Colfins, Syracuse, NY

WMIY Michael Glinter, Fairview, NC

WKMP Rocky Mount Radio. Rocky Mount, NC

WFLU Michael B. Glinter, Florence, SC

WPGP Pendleton Broadcasting, Pendieton,
sC

WDAW Daniel S. Lee, Haymarket, VA

WREH Reston Community Broadcasting, Inc.,
Reston, VA

New FM's

KTJB Torjaq Radio, Inc., White Rock, NM

KOPE Medford Judeo-Christian Outreach,
Inc., Medford, OR

KGIM-FM Alrox, Inc., Aberdeen, SC

KCEI Caprock Educational Broadcasting

Broadcasting Mar 21 1988

-a

Fndin, Lubbock, TX

New TV's

WTSU-TV Troy State Univ. System, Montgomery,
AL

wWSsSDwW Samuel Durwood Judah, Sr., Ozark, AL

WHSG Monroe Television, Inc., Monroe, GA

KHIK King Broadcasting Co., Hilo, HI

WMHH Madisonville Media, Inc., Madisonville,
KY

WJRP John R. Powley, Presque Isle, ME

KRBR Robin C. Brandt. Duluth, MN

WJAE Jacksonville Broadcasting Co., Jack-
sonville, NC

KCVF Cascade Video of Oregon, Ltd., Port-
land, OR

Existing

AM’s

WGYJ WIZD Keymarket Gult Coast. Inc., Al-
more, AL

WHYS WWWQ Asti Broadcasting Corp.. Fort
Myers, FL

WBXT WTOF Midwest General Telecommuni-
cations, Inc., Canton, OH

KRAF KVYL Creech Livingston and Hill Co's.,
Holdenville, OK

KZRC KRKX 1010 Broadcasting, Inc., Mil-
waukee, OR

WTOO0 WRAQ Asheville Broadcasting Co.,
Asheville, NC

WJHB WNFO Bledsoe Broadcasting Corp.,
Fair Bluff, NC

Existing

FM's

WLOR WHMJ Thomasville Radio. Inc., Tho-
masville, GA

KOMJ KJAN-FM Nishna Vailey Broadcasting,
Inc., Atlantic, 1A

WJMY WMVE Mary Verkest, Baraga, M!

Existing TV

WKZT-TV WKZT Kentucky Authority for Educa-

tional TV, Elizabethtown, KY

Summary of broadcasting
as of Feb 29, 1988

Sarvice On Air  CPs Tolal ®
Crmrancial Ak o, 308 170 5078
Cornraincial Fid 4,0L% d18 4953
Exhacaliona: 7Y 1,314 152 1407

Toial Asda 10 267 TE1 11,028
FM worsalas i q4d 1533
Conmencia YHE T 535 24 1
Coanmencg UHE TV 481 222 Lo
Edoceboral WHF Ty 118 3 1zt
Educatioral UHF T 2.3 25 a7

Todml TV 1548 21 1508
YHF LFTY = he | 187
UHF LPFTV 258 136 394

Total LPTV 351 210 561
VHF translators 2869 186 3,055
UHF transiators 1921 295 2216
ITFS 250 114 364
Low-power auxiliary 824 0 824
TV auxiliary 7430 205 7835
UHF translator/boosters ] [o] 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12391
Aural STL & intercity relay 2,836 166 3,002

*Includes off-air licenses




Classified Advertising

See last page of Classified Section for rates.
closing dates, box numbers and other details.

RADIO
HELP WANTED MANAGEMENT

Controller. Fast growing communications company seek-
ing top financial person. Duties include managing the
finance and administrative functions of the company. Di-
rect supervision of accounts receivable, accounts pay-
able, collections and payroll. Prepare monthly and quarter-
ly linancial statements. Prepare budgets and supporting
schedules. Must have accounting degree. Broadcast ac-
counting preferred. Send resume and salary history to Box
E-51. EOE

General sales manager for new Midwest medium market
FM. This is an exceptional, highly stable markel with a
major state universily and large Air Force facility Duties
include hiring, managing and molivating sales force. as
well as managing existing sales force at nearby affiliate.
WLTM, PO Box 1627, Champaign, IL 61820.

General manager. WWe're growing - | need my replacement
- a selling generai manager! Send resume...I'll call you. Al
Makkay, WPXC. 1481 Route 132, Hyannis, MA 02601. EGE.

Sales management: Upper Midwest FM with six person
sales team is looking for a "Get It Done” general sales
manager. The person we select will possess a mixture of
skills and traits that include: 1. working with management
insetting and achieving goais. 2. Developing sales people
thraugh coaching, training. and example, 3. ambition, ag-
gression, and a very compelilive attilude. a person who
makes things happen, 4. a winner's drive to meet and
exceed personal, station. and community goals by effec-
tively working with management and becoming this com-
pany’s most valued employe. If you are this person we are
an equal opportunity employer that ofters top compensa-
tion and an excellent benefits package. Send cover letter,
detailed resume, salary history and requirements to Box E-
45. Responses will be kept strictly confidential

Generai safes managers: Make money and build equity
with growing team and expanding group. EEC, 415—331-
2345,

HELP WANTED SALES

Purdue country: WKHY-FM is searching for experienced
sales executives wilh sighls set on management. Reply to
Eric McCart, PO. Box 7093, Lafayette, IN 47903.

Account executive/sales manager. Adult comiemporary
FM, quality life, university town, submit resume, salary
requirements. Robb Cheal, KNVR-FM. 574 Manzanita,
Chico, CA 95926. 916—885-1197

Sales manager needed for #1 CHR FM and Pure Gold AM
in Charleston, WV, If you're committed 1o radio excellence
and enjoy the monelary returns for your efforts, send me a
note. All replies kept in strict confidence. Jake Russell,
VPIGM, WWYSR/WTIP, PO Box 3637, Charleston, WV 25336

Competitive market 50 miles from Green Bay, acquirin-
gfexpanding in 1988 needs proven, experienced sales
manager. If you have ability & desire. we have the job.
WAGN Menominee 906—863-5551. EOE.

Central Florida - $16,000 for experienced on the way up
shaker & mover. 30% commission, quality station, quality
sales area of 250,000, odies format - fastest growth county
in central Florida. Immediate opening - phone owner at
904—-787-1410.

Our best salespeople are lormer announcers. Join our
sales staff and earn $1875/mo base plus bonuses. Great
training. Great area. Great stalf, EOE. Contact Roger Ut-
nehmer, WRJO, PO. Box 309, Eagle River, Wl 54521.

Virginia. AM/FM needs announcer/salesperson position
filed now Great place to live and excellent facilities. Tape
and resume to WLCC/WRAA, PO. Box 387. Luray, VA
22835. EEO.

Account executive: $75.000 plus/year opportunity.
WWDB-FM, Philadelphia’s leading lalk station seeks veler-
an radio salesperson with 3 to 5 years experience in both
agency and direct business. Local sales position requires
both regional and local travel. Send resume or call Dan
Sultivan. 215—878-1500. E.O.E.

Sales manager. Rapidly growing suburban New York sta-
tion. You are already a small-medium market manager. You
are a leader of people and goal oriented. We are an
aggressive. successiul, and expanding broadcast group
looking for top talent. Resume to: Box E-70.

HELP WANTED ANNOUNCERS

WSSPer 104, Orlando's easy listening station, has an
opening for afterncons. Quality voice for on-air and pro-
duction a must. T & R to Allen Wilkerson, 140 North Orlando
Avenue, Winter Park, FL 32789. M/F. ECE.

Chief announcer for daily airshift and format/staff supervi-
sion. Qualifications: Personable. conversational on-air
style; knack for blending classical music/new age/jazz;
ability to direct staff; 3-6 years experiénce on-air and
management. Highly competitive salary. Send 10 minute
aircheck (non-returnable cassetie): resume and three re-
ferences (including phone numbers): letter of interest 1o
Max Wycisk, KCFR-FM. 2249 South Josephine, Denver, CO
80210. EOE/AA,

Morning drive host for major market news-talk station.
Must have proven record in same format. Excellent bene-
fits. EQE. Send details 1o Box E-63.

HELP WANTED TECHNICAL

Producer - radio. Full-time, weekday, sign-on program
blending classical music/news/features/weather. Must
have bachelor's degree or 2 - 3 years pnor experience in
radio production. Requires awareness ol morning audi-
ence characteristics; familiarity with classical music and
public broadcasting desirable. Salary $16,000 - 17.500
plus excellent benefits, Send resume and nonreturnable
audiiion tape with news reading and classical music by
April 1, 1988. to: Suzanne Torrey, Director of Human Re-
sources, Maine Public Broadcasting Network, 65 Texas
Averue, Bangor, ME 04401, EECQ/AA.

Publicistwriter. National Public Radio seeks a public
information specialist 10 write promotion matenals and
handle press relations for its award winning programs All
Things Considered and Morning Edition. Candidates
should have college degree, five years professional exper-
ience including journalism. public relations, and advertis-
ing. Excellent writing and interpersonal skills, plus supervi-
sory experience required. Sal, $27.000 neg. Send cover
lelter, resume, and published writing samples to NPR, Attn.
Personnel, 2025 M Street, NW, Washington, DC 20036.
AAEQE.

Chief engineer: Small group in northern Wisconsin. Direc-
tional experience a must. Help build new F.M. station. Call
Don Roberts, President, Roberts Broadcasting, 813—966-
2287.

Maijor NY talk radic station seeking continuily direcior.
Soma experience necessary; also assist traffic dept. Must
be detail-oriented; hardwarking; willing to learn. Computer
experience helpiul. Call Kate, 212—586-5700.

Chief engineer for WIZE Radio, Springfield. Ohio. Strang
maintenance skills required. Send resume. references.
and salary history to Director of Engineering, Great Trails
EgEadcasl'rng. 717 East David Road, Dayton. OH 45429.

Northern California’s top FM, on the leading edge of
technology, needs chief engineer. Building new plant this
year. Send detailed resume and salary requirements 0
Gordon Zlot, KZST. Box S8, Santa Rosa. CA 95402. ECE,
M/F

Asst. chief engineer. Strong electronics/digital theory and
application required. FCC 1st/general license, studio-
Nransmitter maintenance experience preferred. Salary
commensurate with market standards. Resumes to: Chief
Engineer, WCOL/WXGT-FM Radio. 195 E. Broad Street,
Columbus. OH 43215. WCOL/WXGT-FM is an equal oppor-
tunity emplayer.

The Daytona Group, a rapidly expanding, dynamic, radio
chain is looking for several overachievers to head up new
engineering departments. Successful candidates must
have at least three years engineering experience. Commu-
nicate well, and love radio. Send resume to: Kyle E. Magrill,
770 W. Granada Bivd., Suite 206. Ormond Beach. FL
32074

Chief engineer wanted for Missouri Lake of Ozarks area.
5000 watt AM, 100,000 watt FM. Up to $25,000. Contact
Jerrell Shepherd. Box 430, Moberly, MO 65270. Phone
B816—263-5800.

HELP WANTED NEWS

Job fair. Indiana Associated Press Broadcasters sponsor-
ing job fair for those seeking full or part-time jobs in Indiana
radio and television stations. Interviews also conducted for
intern positions from 1:30 - 5:00 p.m., Friday, April 15 at
Indiana-Purdue Universily campus at Indianapolis. For fur-
ther details. call Mari Brown 317—639-5501.

News director for new Midwest medium market FM. Du-
ties inciude managing news operations, wriling and deliv-
ery. Resume and tape to WLTM, PO Box 1627, Champaign,
IL 61820.

Experienced producer lor major market alk radio station.
Position oversees all station originated talk shows. Proven
reco-d in talk radio a must. Gutstanding benefits. EOE.
Send resume to Box E-62.

SITUATIONS WANTED MANAGEMENT

Over 40% of radio stations tocay loose money. | special-
ized n revitalizing stations, Experence includes top 5, top
40, and medium markets. Current station has grown from
low 6 digit figures to muiti million gross with attractive
bottom line. If you need a producer, and are totally commit-
ted. let's discuss your problems. Will manage or advise and
execJte. Box D-141.

Experienced, BA degree fr University of Denver, sold
two properties after 7 years of ownership for substantial
profit, financing. sales, 940's, 941's, programing, cost-
cutting, | made mine work and | am loyal to whose name is
on the license. All this plus Vietnam veteran, 36 years of
age. think | have any drive? Afiordable. razor sharp, image
conscious and no polyester. Box E-21.

20 years in California radic management. Includes
KMET, KOME, KNEW, KLIV, KDEQ. Experience encom-
passes operations. programming. marketing. research,
concapt selling, cost control, Know how ta hire, train and
motivate staff to maximize potential and how to operate for
profit. Seeking management position in medium/small mar-
ket. Excellent personal and business references. Mikel
Hunter Herringlon 215—667-5972.

G.M. 20 yr pro, Turn around, sales, training, top 40/adull-,
programing, promotions, production. Proht motivaled. Pre-
fer class C FM. Box E-44.

Owners: Meet me at NAB. | can doit! | can successfully
increase your bottom line before August or you owe me
nothing! Call Entrepreneur Richard Rutiedge, 303—468-
6255 for interview.

Successful broadcast manager with proven track record

in saes, marketing. promation, programing, looking for

start-up/turnaround to take to the top. Standalone/combo-

Egroua Medium/large/major markets. Available soon. Box
-66.

On-air host & producer--Host and produce 5-hour marn-
ing newsmagazine. Select malerials. direct final prepara-
tion, write transilional materials, and host final product. On-
air lundraising participation required. Bachelor's degree
plus two years' experience. Salary: $18,000 minimum year-
ly. Deadline: Received by April 15. Target starting date:
May 2. For job description and requirements, contact: Dan
Simeone, WILL-AM, 228 Gregory Hall, 810 South Wright
Street, Urbana. IL 61801. 217—333-0850. AA/EQE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

SITUATIONS WANTED ANNOUNCERS

Warm, friendly announcer! Sales. programing. oper-
ations background! Seek combo position with adult orient-
ed operation. Box E-2.

Experienced sports director, eleven years ol radio, look-
ing tc relocate. Strong background in field reporting and
PBP. Warls college sports in medium market. Call Bob
812—273-1384 after 5:30.

Small-market morning man ready to move up to a Mid-
western middle market. Six years experience, all shifts.
Great on production. Tim Morris, 419—562-2588.

SITUATIONS WANTED TECHNICAL

Top rated country will need morning drive personality.
Prefer small market DJ ready to move up lo 18 station
group. Tape and resume to Operations Manager, WITL,
Lansing, MI 48911,

CE, with big production voice. Over 10 years hands-on
engineering experience. 15 years morning drive. Seeks CE
position with production in a competitive top 100 market.
704—.563-B676.
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16+ year pro available, will relocate, call Kevin Mooney
305—879-6922 or see me at booth 5818 Las Vegas Hilton
during NAB

SITUATIONS WANTED NEWS

Are you looking for a PBP/sportscaster ? I've been
doing it for 16 years and have won more awards than | can
counl. | can give you PBP - and more. Medium to large
markets only 303—241-6452.

Looking for a stable, community oriented small to medi-
um market station. Ten years of experience in all phases of
broadcasting. Four plus years of college. Call Dave
Shrader after 6PM 219—393-5031

MISCELLANEOUS

Radio audience surveys for smatler markets and subur-
ban markets. Qualitative data available. Affordable. Accu-
rate. Fast. Call A & A Research 406—752-7857.

TELEVISION

HELP WANTED MANAGEMENT

General manager for small market VHF affiliate in Midwest.
Excellent opportunity to join a growing organization. Reply
Box D-127

Director of sales. Major market group owned indepen-
dent television station has opening for a director of sales.
This is an excellent opportunity for a broadcast sales
executive who is professional, aggressive and goal orient-
ed. The candidate must have at least five years sales
management experience and be able to demonstrate nu-
merous past successes. This position offers higher than
normal inceme, numerous bionus options and all appropri-
ate health and pension benefils. We're looking for someone
who wants to further their career, work for the best and be
treated accordingly. EOE. Box E-55.

Television sales - account executive. Busse Broadcast-
ing is looking for an experienced, ambitious account ex-
ecutive, who wants in on the ground fioor of a new and
groewing broadcast group. Join a new team at KOLN-TV,
the #1 station in Lincoln, Nebraska, and prove you've got
what it takes! Send your resume to KOLN-TV, P.O. Box
30350, Lincoln, NE 68503. Att: Jan Letko, LSM. EQE.

The Gillett Group is seeking aggressive, highly motivated
experienced account executives with an exceplional track
record. AlSO Seeking lrainees for a challenging career
opportunity. Send resume: Judy Somers, 2242 North Great
Neck Road. Virginia Beach, VA 23451,

TV broadcast group seeking a highly motivated vendor
support consultant for a major market affiliate. Must have at
least three years experience conducting vendor programs
with strong presentation skills. Send resume: Judy Somers,
2242 North Great Neck Road, Virginia Beach, WA 23451,

Sales manager for small market VHF affiliale. Must be
experienced in local & national sales. Excellent opportunity
to join a growing organization. Reply Box D-128.

Business manager for TV station in small market. Good
salary and benefils with opportunity to grow with organiza-
tion. Reply Box D-129

Business manager: KGSW-TV, a Providence Journal sta-
tion in Albuquerque. New Mexico. is locking for a business
manager. Responsibilities will include all financing and
accounting functions with supervisory and managerial du-
ties. Broadcast financial management experience of 5
years, PC background and knowledge preferred. Join an
aggressive growing station in the beautiful sunbelt. Send
resume and salary requirements to Erick Steffens, General
Manager, KGSW-TV, PO. Box 25200, Albuquerque, NM
87125. EOE, M/F

Sales/statlon manager: Small UHF station in large eastern
market seeks individual that understands and welcomes
the challenge of non-traditional TV selling. Must also have
strong management and people skills with thorough under-
standing of station operations. Send resume and salary
history to Box E-35. EQE. M/F

Business manager: Top 20 profitable independent west
coast looking for hands-on pro. All replies held confiden-
tial. EOE. Box E-57

Retail development manager wanted by VHF indy in top
25 market. responsible for raising vendor support funds
and directing statf of five. Resume to GSM, KCPQ-TV, PO.
Box 98828, Tacoma, WA 98499, EOE.

National sales manager. WTLV-TV is looking for an exper-
ienced national sales manager. Candidates must have a
minimum of 2 years of either national rep or national sales
management experience. Send resumes to Ken Bauder,
General Sales Manager, PO. Box TW12, Jacksonville, FL
32231. All applications will be held in strict confidence. No
phone calls, please. WTLV is an equal opportunity
employer

General sales manager. Growing central California inde-
pendent has immediate opening. Strong people skills and
proven track record required. Send resume to: Search
Committee. KCBA-TV, PO. Box 3560, Salinas, CA 93912.
Equal cpportunity employer

General/sales manager, small market independent. Ideal
challenge tor creative sales manager with proven track
record Strong marketing and leadership skills a musl
Salary commensurate with experience. Reply Box E-68.

Director of development. WNPB seeks a dynamic senior
manager to oversee station’s fund raising/marketing oper-
ations and supervise development department. Individual
should have experience in public broadcasting of nen-
profit fund raising techniques, including membership cor-
porate support, capital campaign implementation. and
special event planning. Streng communications and man-
agement skills are essential. Bachelors degree and three
years development/fund raising experience required. Sta-
tion has compiled an enviable record of fund raising
growth over the past few years. Resume must be received
by April 15, 1988. Send t0 Personnel, WNPB-TV, PO, Box
Tv-24, Morgantown, WV 26507-0897. ECE.

HELP WANTED SALES

Sales manager/local TV station. Local sales manager,
minimum 3 years broadcast/agency experience, highly
motivated individual, working knowledge of the TV busi-
ness essential. Send resumes to R. M. Cleary, WTTO-TV,
2021 Gelden Crest Drive, Birmingham, AL 35209, EOE/MF.

Possess solid broadcast sales experience? Looking for
future growth potential with a company on the move? Plan
to earn over $40,000 this year? WMGC-TV, a Citadel Com-
pany, wants to hear from you. Proven track record a must.
Send resume to Greg O'Connor, P.O. Box 813, Bingham-
ton. NY 13902. EOE.

National sales manager. Seek advertising manager with
national spot and rep firm experience to develop and
implement national and local advertising programs for
cable. National opportunity for aggressive leader. Subur-
ban Philadeiphia location. Send resume and salary re-
quirement to: Dave McGlade, Cable AdNet, 384 Technol-
ogy Dr.. Malvern, PA 19355,

Chief television engineer. Qutstanding opportunity for
chief engineer to make an impact as a member of our
creative team in a new, state-of-the-art, 20,000 square foot
video facility designed to broadcast standards. You will
supervise engineering for multi-camera production and
cable, ITFS and satellite television distribution; and over-
see equipment specification, installation and mainte-
nance. You'll manage our fulltime engineering mainte-
nance staff. Salary competitive with industry standards.
Altractive benefit package with 22 working days vacation
per year. Requires at least 4 years television engineering
experience, including maintenance and staff supervision,
design of television systems and knowledge of digital and
satellite technologies. For mere information, call Fred
Hurst, Direclor. TV Services, 316—689-3575. To apply,
send resume and letter of application by May 1, 1988 to:
Fred Hurst, Media Resources Center, Wichita State Univer-
sity, Wichita, KS 67208. Equal opportunity employer.

Chiet engineer: Major market UHF independent. 5 years
“hands-on” experience, RF systems, RCATTU transmitter.
Sony tape formats, 3 years supervisory experience. Send
recumes 10: General Manager, KTXA-TV, 1712 East Randol
Mi.l Road. Arlington, TX 76011,

" Electronics technician. Position for PBS station. Respon-

sibilities include, but are not limited 1o: installation and
maintenance of school TV distribution systems, ITSF micro-
wave systems, TV translators, and related components
and equipment. High school graduation or equivalent. Two
years of recent, full-ime, paid experience in the repair and
maintenance of electronics equipment. Valid Nevada State
driver license within 45 days of hire. FCC general class
license, SBE certitication and TV broadcast experience in
maintenance and cperation preferred. Starting salary:
§10.77 per hour. Submit application or resume by Thurs-
day, March 31, 1988, 5 p.m.. to the Classified Personnel
Department, Clark County School District, 2832 East Fla-
mingo Road, Las Vegas, NV 89121. An affirmative action/
equal opportunity employer.

Multi TV station group seeking full-time maint. engineer.
Duties will include studio and transmilter maintenance.
Salary D.C.E. Please send resume to KOUS-TV 2116
Broadwater Ave., Billings, MT 59102. EOE.

Local sales director. Seek advertising manager with 5
years local sales experience for national management and
market development. Growth opportunity for aggressive
and entrepreneural individuai - suburban Philadelphia lo-
cation. Send resume and salary requirements to: Dave
McGlade, Cable AdNet, 384 Technology Dr.. Malvern, PA
19355,

HELP WANTED TECHNICAL

Maintenance person with BVU experience. Work will in-
clude general studic and RF maintenance with emphasis
on ENG & EFP. Send resume to: Al Scheer, WLEX-TV, PO.
Box 1457. Lexington. KY 40591 or call 606—255-4404.
EOE.

Maintenance engineer needed for industrial video repair
business. Must be extremely familiar with 3/4" and three
tube cameras. Excellent salary and working conditions.
MVS, 8025 Anderson Rd.. Tampa, FL 33634,

Chiet engineer: Major TV broadcaster in the top ten
market has an opening for a hands-on chief engineer with
strong technical, managerial, interpersonal and planning
skills. Minimum 5 years experience required in the installa-
tion. maintenance and repair of studio and transmitter
equipment and systems. FCC license required. Qualified
applicants should direct their resumes to Box E-33. ECE.

TV engineer: llinois State University is seeking a qualified
maintenance engineer for ENG and studio equipment.
Send resume to John Tannura, Media Services Television,
lllinois State University, Normal, IL 61761, 309—438-8791.
ECE. AAU.

Assistant chiet engineer for KDLT, NBC. group owned
VHF in top 100 market. New facility with exiensive upgrade
project underway including: Harris TV30L. stereo, Grass
Valley switcher, Ampex stili store, MA/COM and Farinon
microwave, XMTR remote. Ikegami studic and field cam-
eras, Quanta Font, Sony Beta cart and U-matic VCR's, RCA
2". Excellent compensation, benefits and career advance-
ment potential with Six station group. Available at NAB for
personal interviews. Resume 1o Don Sturzenbecher, C.E..
KDLT, 3600 S. wespert, Sioux Falls, South Dakota 57116.
Equal opportunity emgployer.

Chiet englineer with superior experience in maintaining
on-air quality, planning. training. installation and mainte-
nance NBC, V, new studio facility with major upgrade of
equipment including transmitter, microwave, Sony Beta
cart. Group owned station located in an excellent upper
Midwest high quality of life location. 90's ADI. Compensa-
tion package includes salary, bonus, employe stock plan,
lite, medical. and dental insurance plus many others. Ex-
cellent further career development. Will interview at NAB.
Equal opportunity employer. Box E-69.

HELP WANTED NEWS

Maintenance engineer: Major TV broadcaster in top ten
market has immediate openings for maintenance engi-
neers with a minimum of 3 years experience in the mainte-
nance. installation and repair of studic and transmitter
equipment and systems. Troubleshooling to component
level. SBE certification preferred. Qualified applicants
should direct their resumes to Box E-34. EQE.

Chiet engineer: Remote VHF and UHF transmitters; troub-
leshooting and maintenance a must: translator system;
microwave instaliations; satellite equipment. Operate and
direct statewide effort. Remotes, leading station in state,
NBC affiliate, need hands-on leader. Send re2:mg and
salary requirements in confidence to: General Manager,
KTWO-TV, PO. Box 2720, Casper, WY 82602,

News director for aggressive, news oriented, group-
owned station in medium Midwest markel. Exceflent
growth potential for the right person. Satary commensurate
with experience. EOE. Send resume to Doug Padgett,
General Manager, KODE-TV, PO. Box 46, Joplin, MO
64802,

Weathercaster. Meteorologist preferred. Career opportu-
nity with dominant, group-owned. small market affiiate in
Southeasl. Properly equipped to produce a professional
weathercast. We need mature, experienced family person
ready to make that final move to four seasons market. If
you're ready to commit to us. we're ready to commit to you.
Send resume, salary requirements in utmost cenfidence to
Box E-26. All replies answered promptly EEO, M/F.

TV engineer/technician for operation & maintenance of
studio. videotape editing & earth station facilities. Exper-
ience necessary Box E-28.

Chiet engineer for college with studio and ITFS system:
experience with installation and maintenance for Sony
Umatic. phase com. transmitter, ITFS system and more.
FCC general license required. Deadline: 4/7/88. Send re-
sume to: Valencia Community Ccllege, Personnel Dept.,
190 S. Orange Ave.. Orlando, FL 32801. EQ/AAE.

Co-anchor/6&11pm. CBS slation in Sunbelt needs co-
anchor/6-11pm. Experience and broadcast communica-
tions degree preferred. Resume and tape to Roy Hardee,
News Director, WNCT-TV. PO. Box 898, Greenville, NC
27835-0898. EOE.

News producer: Immediate opening. Some experience.
Send tapes and resumes with salary requirements to: J.
Freeman, WSBT-TV, 300 West Jelferson Blvd., South Bend,
IN 48601. EOE, M/F.
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Assignment editor: Experience first consideration. Will
consider reporter/producer background Immediate open-
ing Send resume with salary requirement and other materi-
alto: J Freeman. WSBT-TV, 300 West Jefferson Blvd., South
Bend, IN 46601 EOE, M/F

Executive producer. Minimum 7 years expenence in a
major market managing. wriling and producing television
newscasts. Strong record of newsroom supervision fe-
quired Washington, DC. experience preferred. Please
send resumes 1o Personnel, PO. Box 6236, Washington,
DC 20015.

Weathercaster 1or aggressive medium Midwest group
owned network affilate. Greal opportunity to build weather
department to sull your needs. Salary commensurate with
expenence EOQE. Reply to Doug Padgett, General Man-
ager. KODE-TV. PO. Box 46, Joplin. MO 64802.

Late news producer wanted for station in the Southwest.
Must be aggressive seli-starter to lead evening news slaff.
Good writing, news judgement and people skills a must.
Emphasis on new and original news for the late cast. Salary
depends On experience. Send resume to Box E-36. EOE.

Sports director/anchor for week day 6 & 10PM news-
casts. Minimum 3 years expenence. Send resume, lape
and salary requirements to Don Hickman, News Director.
WICS-TV, 2680 East Cook St.. Springfieid, IL 62703, EEQ.

General assignment reporter: A seli-starter with strong
purnalistic and writing skills Not an entry level position.
Resume. non-returnable tape 1o: News Director, WNWO-
T\éSOO-S Byrne Rd.. Toledo, OH 43615, Deadline 3/25/88.
EOE

Opening for: Arabic TV announcer, reporter & commenta-
tor. Employe will compile news from various sources and
prepare them for TV broadcasting in Arabic language. and
will read news and draft commentary whenever necessary.
Employe will conduct TV interviews with Arab perscnalities
in Detroil metropolitan area. Will also promote ads among
Arab and Chaidean communities. The qualified person
should have high school diploma and speak. read and
write Arabic. with 4 months training in broadcasting and
also have one year and 8 months experience. This is
fullime peosition, 40 hoursiweek (10 AM-6PM), pay rate
$8.00/hour. with possibility for overtime work as necessary,
at $12.00/hour. Send resumes to 7310 Woooward Ave.,
Room 415, Detroit, Ml 48202, Reference No. 76387.

Producer: Promotions have created a producer opening
at KWTV. We are an aggressive station l00king for the same
in a producer. Successiul candidate will need a BA/BS in
journalism ang 2 years producing experience. Send recent
air check and resume to Billye Gavitt. KWTV, PO. Box
14159, Oklahoma City, OK 73113. EOE. M/F.

Producer and deskperson at #1 rated Sunbelt station.
Send resume and brief writing samples to Box E-53. EOE.

Job fair. Indiana Associated Press Broadcaslers sponsor-
ing job fair for those seeking full or parttime jobs in Indiana
radio and television stations Interviews also conducled for
intern positions from 1:30 - 5:00 PM, Friday, April 15 at
indiana-Purdue University campus at Inclianapolis. For fur-
ther details, call Mari Brown 317—639-5501

Producer. For 10pm newscast Looking for someone pres-
ently producing newscasts. Send tape of recent newscast.
Appication deadline Apnl 15. John Denney, KOLN-TV, PO
Box 30350, Lincoln, NE 68503, KOLN/KGIN is an equal
opportunity employer.

Reporter. General assignment. 3 to 5 years experience.
Send tape Showing good enterprise stories. Tell me how
you dig for stones. Deadline for applications: April 14.
Send 1o John Denney, KOLN-TV, PO. Box 30350, Lincoln,
NE 68503. KOLN/KGIN is an equal opporiunity employer.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Attention: feature reporters, video magazine feature pro-
ducers, former PM Magazine producer/hosis. CSTV wanis
energelic. creative storytellers who can bning to life the
stories of corporale America for a new national business
program. We need free-lancers who can produce, write
and perform on-camera. Please send resumes only (no
calls) 10: Dave Saint, Producer, CSTV, 3550 North Lake
Shore Dr.. #100. Chicage, 1L 60657.

Promotion manager: Aggressive medium market network
affiliale seeks creative, imaginalive and experienced per-
son in areas of on-air, radio, print promotions and advertis-
ié\g.ESalary equal lo experience. Send resume to Box E-24.

Traffic director needed. Prior experience. Summit PC
sysiem. ABC afiiliate. Send resume to: MGR, KOUS-TV,
Drawer D, Hardin, MT 58034. EOE.

Producer/director - Network affiliate in top 40 Southern
market seeks crealive individual with experience directing
news and live programing. EOE. Send resume and salary
requirements to Box B-14.

Television producer/director, The Department of Commu-
nicalion at Jacksonville State Universily in Alabama seeks
a tlelevision producer/director for studio and field work.
Must have broad background, ability to producefdirect
wide variety of programs and anncuncements. Profession-
al expenence and hands-cn ability in all phases of pre-
production, production, and post-production required.
Must be able to work with facully and students. High
school degree required, college degree preferred. This
position is contingent on available funding. Salary: Com-
petitive. Starting date negotiable, in part depending on
funding. Deadline for application, March 31, 1988, or untit
suitable candidate identified. A sample tape will be re-
quired of finalists. Send letter of application. resume. cre-
dentials to: Personnel Services. Jacksonville State Univer-
sity Jacksonville. AL 36265. An EQ/AA employer.

Copywriter to develop creative promotion and commer-
cial copy from storyboard to finished video. Gulf Coast
VHF. EOE. Box E-52.

University television center 'seeks a versatile audio pro-
duction specialist with advanced skills and creative ability
in audio mixing, music editing. and post producticn video.
Applicants should have two years college credit plus three
years on-the-job experience. Narration skills helpiul. but no
on-camera experience needed. Must be able to demon-
strate competence in multi-track audio production and
sound track production. Excellent fringe benefits and re-
tirement system. Contact Milburn Gardner, PO. Box 5446,
Mississippi State University, Mississippi State, MS 39762.

Medical producer/reporter: Corporate videc production
company seeks highly motivated individual with minimum
three years experience in medical/science reporting wish-
ing to make transition to corporate. Strong writing. produc-
tion, and interpersonal skills a must. Must be willing to
relocate to Baltimore. Duties will include production of
regular medical video news releases, corporale news
shows, and line production ot special sales, marketing.
and communications programs. Some travel required, Po-
sition begins July 1, 1988, Starting salary of $25,0C0 plus
benefits. Opportunity for rapid advancement, profit sharing
and stock ownership poessible. Send resume and sample
tape to: Mark Hollander, On-Line Productions, 1501 Sul-
grave Ave., Baltimore. MD 21209. Absolutely no phone
calls! An EOE.

Film director and editors, medium Midwes! market seek-
ing qualified candidates with previcus experience in film
and tape editing, scheduling. shipping/receiving. Station
film department experience required. Apply to Box E-46.

Art director. Southwest CBS affiliate seeks dynamic de-
signer for on-air and news graphics, print laycuts and in-
house still photography. Creativity and versatility a must!
Minimum two years broadcast experience. Send resume
and tape to: Tom Foos, KOLD-TV, 115 W. Drachman St..
Tucson. AZ B5705. EOE. M/F.

Producer-reporter for Christian television program Lo pro-
duce feature and documentary-style programing. 3-5
years experience. News background preferred. Primary
responsibility is researching and producing hour-long spe-
cials on important Christian issues. Resume to: P.O. Box
1196, Deertield Beach, FL 33443

Direct response/Pl manager. Seek professional with 5
years direct response/per inquiry experience 10 build and
girect division for national network placement - suburban
Philadelphia location. Send resume and salary history to:
President, 384 Technology Dr.. Malvern, PA 18355,

SITUATIONS WANTED MANAGEMENT

Operations manager and/or director of engineering. 20
plus years of major market experience. Excellent with
people. budgets and technology. Will be at NAB. A winner
looking for the same. Box D-105.

Broadcast executive with major market experience l00k-
ing for *big job” in LA. Background in radio-TV-cable &
shopping all at VP/GM level - Herb 213—592-0850.

Successful television sales manager with strong leader-
ship skills and heavy involvement in local. The ability to
train and motivate a team (o sales excellence. Absolute
sensitivity 10 the bottom line. Turn around experience.
seeking new challenge. Bob 612-—-890-8074.

SITUATIONS WANTED SALES

Seeking local cable ad sales manager’s position. 6
years in business. Experience from direct sales lo corpo-
rate management of multisystems and interconnects.
Change due to sale of company. Call Steve at 913—268-
1436.

SITUATIONS WANTED TECHNICAL

Maintenance engineer - Experienced in all phases of
broadcast engineering; maintenance, production. con-
struction, and remotes, Seeking temporary work for April,
May and June. Reascnable rates. references. Ward Lind-
sey, 609—435-6778.

Engineering manager, technically sound. good with peo-
ple. Goal-criented with broad range of exparience. Create
and manage budgets. Experienced in all market sizes.
Let's talk at NAB. Box E-29.

SITUATIONS WANTED NEWS

| love weather! Meteorologist. AMS, Penn State. 10 years
TV, Award winner. Seeks final destination. Size not impor-
tant - prefer 4 seasons and cold winters. Dedicaled, per-
sonable, expert forecaster. Plenty of positive energy. 415—
381-4320.

Talented, ambitious TV sports anchor/reporter/producer
seeking top-notch job involving play-by-play or producer
position alone. TV or radio. Experience includes five years
medium market news and sports TV anchor/reporter/pro-
ducer; college football, basketball, baseball play-by-play;
and network Olympic coverage. Call 919—692-9839.

Want a minority reporter/anchor who can get facts, meet
deadines, report live and 1s aggressive, attractive and
personable to boot? Experienced and degreed. Denise
314—928-2039.

TV journallst with six years experience reporting, anchor-
ing, live shot coverage and excellent Interviewing skills
seeks career move with cpportunity to utilize talent in
aggressive news depariment. Reply Box E-48.

Willing to appreciate a young, enargetic and talented
sporiscaster eager 1o move up? Here | am. Three years
exp. radio and TV, 618—395-7283.

Aggressive female with minimum experience seeks entry
position as a news reporter/anchor. Will relocate, Salary
negot able. Call 212—926-1251

Meteorologist: B years experience, AMS seal. Accurate
forecaster with personable presentation. Prefer medium-
large market. Box E-5B.

Interesting prospect: Harvard MBA, host of own sports
business talk show on NYC PBS oullet. news director of
small-mkt. CBS affil, VJ on large regional sperts/entertain-
menlt cable-net...Incredible Ad-lib/ “live” capability. Ex-
tremey well-versed and great writer. | want back in the
“business” after some wild years in the real business world.
Looking for business/sports reporting or talk-show oppor-
tunity. Strong comic and ironic sense sets me apart! Call
now and save money, or pay more for me later. Call 212—
996-4168 and leave message.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Experienced manager. Knowiedgeable in programing.
features/movies. scheduling. Strong on budgeting. Seeks
crossover to promotion. 216—845-7619.

Versatlle, award-winning producer/EP, major market and
national credentials on series and special projects looking
for long or shont term opportunities. Box E-59.

Director/cameraman. Talenled, aggressive director/cam-
eraman with reel to prove it leaving independent status
after ‘ive years. Major market ENG/EFP/Remote exper-
ience. Seeks broadcast magazine, affiliate/network pro-
duclicn department, or successful independent produc-
tion firm. Will relocate. 303—696-1808 or 303—337-7877.

PROGRAMING

CFM plays the greatest hits from the 50%. 60's, and 70's.
QOur rew prerecorded programing service is designed
specifically for use as the audic source on automated
cable TV channels. For a casetle demonstration tape, and
comp ele information to add CFM 1o your system for under
$375.00. write: CFM Cable Radio, PO. Box 32, Dayton, OH
45401-0032.

MISCELLANEOUS

Primo People: Hosls, interviewers, entertainment critics
and reponers we need you. Send tape and resume 1o
Steve Porricelli or Fred Landau, Box 116, Old Greenwich,
CT 06870-0116. 203—637-3653.

Spare time income. TV commercials. Many needed. Casl-
ing info. (1) B05—687-6000 Ext. TWV-7833.

The Hot Sheet... broadcasting’s leading publication of
exciting career opportunities! Hundreds of weekly listings,
plus timely advice on potential openings. Television. radio,
corporate communications. Media Markeling. PO. Box
1476--PD, Palm Harbor, FL 34682-1476. 813—7B6-3603.

Career videos. Make an impact on employers with your
personalized audio or video resume tape prepared by our
major market broadcast team. 312—272-2917.

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfilms International

300 North Zeeb Road,
Dept. PR., Ann Arbor, Ml 48106
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ALLIED FIELDS

HELP WANTED INSTRUCTION

Broadcast production tenure track posltion. Rank, sala-
ry open. Ph.D. (or candidate); professional and teaching
experience; research inlerests. Application review begins
March 14, 1988. Appointment August, 1988, Send letter,
CV. references: Dr. Mary Blue, Chair, Search Commitiee,
Department of Communications, Box 104, Loyola Universi-
ty. New Orleans, LA 70118. Loyola University is an equal
opportunity/affirmative action employer.

Broadcast advertising/sales: Tenure-track assistant pro-
fessor position beginning August, 1988. Teach courses in
broadcast advertising, sales. and management. Ph.D. and
professional experience required. Send resume to Dr. Sam
Swan. Head, Department of Broadcasting, 295 Communi-
cations Building, University of Tennessee, Knoxville, TN
37996 by April 1. 1988. UTK encourages applications from
minorities and women.

Communication: assistant professor. SUNY Platisburgh
is seeking applicants for the 1988-89 academic year be-
ginning September 1, 1988, for a tenure-track position in
mass communication. Responsibilities will include the
teaching of basic and advanced courses in audio produc-
tion and a course in media writing. The position also
involves supervision of the 10 watt campus FM station,
advisement of program majors, supervision of radio in-
terns, and aclive participation in depariment governance.
Qualifications: A Ph.D. is preferred, but candidates with an
M.A. in mass communication will be considered. Three or
more years of experience in the broadcast industry and/or
leaching profession is required. Teaching and/or exper-
ience in media/facilities management, television produc-
tion, broadcast news writing is desirable, but not required.
A record of scholarship and publication is highly desirabie.
Send letter of application, resume and three current letters
of reference. Closing date 4/15/88 or until position filled.
Chairperson, Department Search Committee, SUNY. Box
1513-50, Plattsburgh. NY 12901, Qualified ethnic minor-
ities are encouraged to apply. SUNY is an equal opportuni-
ty/affirmative action employer.

Broadcasting. Indiana State University seeks an assistant
professor to teach TV production, film production, and
other courses of specialization in radio-TV-film. Advise
graduales and undergraduates. Ph.D. or near required.
Professional experience expected. Commitment to re-
search, scholarship and/or creative activity expected. Evi-
dence of teaching effectiveness and professional/scholar-
ly performance. Send letter of application, current vita, and
names of three references to: Joe Duncan, Director of
Broadcasting. Department of Comrmunication, Indiana
State University, Terre Haute, IN 47809. Materials received
after April 8, 1988, cannot be guaranteed consideration.
AA/EQE.

Graduate assistantships for radio and television labs,
managing editorship of university newspaper, and/or class-
room instruction for basic courses in speech or mass
communication. Must have undergraduate degree in ap-
propriale communication-related area or other degree with
professional experience. $4,500 stipend for nine months
and waiver of fees. Meet admission requirements. Send
resume, offical transcripts, and three support letters: Dan
B. Curtis, Chair, Department of Communication, Central
Missouri State University, Warrensburg. MO 64093 or call
816—429-4840. Responsibilities begin August 24, 1988,
Positions open until filled. AA/EQE.

Mass communication faculty vacancy: We invile appli-
cants for a tenure-track position in mass communication
beginning summer or fall 1988. Instructor/assistant posi-
tion involves teaching primarily audio and video produc-
tion courses. possibly mass media advertising and spe-
cialty courses. Competitive salary, market index. Send
letter of application, resume, and three references to:
Department of Communication, Central Missouri State Uni-
versity, Warrensburg, MO 64093. Preliminary screening will
begin immediately. Position open until filed. AA/EEQ.

HELP WANTED MANAGEMENT

Development director public broadcasting. The Univer-
sity of South Florida with public radio and television sta-
lions in Tampa and Ft. Myers seeks a person with exper-
ience in public broadcasting development. The director
will supervise and manage: membership, underwriting,
major giving, on-air fund-raising, direct mail, and all other
development activities for the four stations. Use position
titte: Coordinator advancement/alumni affairs when apply-
ing. Minimum qualifications: master’s degree or bachelor’s
degree with 2 years related experience. Must have public
broadcasting background. Salary range $23.170 to
$32.435. Applications must be directed to Kenneth D.
Stanton, SVC 116, USF Public Broadcasting, Tampa, FL
33620-6800. Application deadline is March 28, 1988. USF
is an AA/EEQ employer.

Broadcast/rate manager - Broadcast Advertisers Re-
ports, a leader in commercial monitoring information, has
an exciting opportunity available for an individual with
advertising and multi-media experience. Responsibilities
include assuring that published rate information conforms
with broadcast induslry growth standards and supervision
of rate specialist staff. Requirements include broadcast
time buying experience; ability to communicate with adver-
tising community agency or station rep. experience a plus.
We offer a compelitive salary and comprehensive benefit
package. Send resume with salary requirements to: Broad-
cast Advertisers Reports, 1385 Enterprise Drive, West
Chester, PA 19380. Alin: D. Hayes. Broadcast Advertisers
Reports, a Control Data Co.. affirmalive action employer.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Editor. Political production facility needs experienced in-
terformat editor. Familiarity with Calaway editor helpful. will
work in new facility with GvG 200, Dubner 10K, and NEC
DVE. Pressure oriented environment. Good salary/bene-
fits. Send resume/tape to: Chuck Allen, National Republi-
can Congressional Committee, 320 First Street, SE, Wash-
ington, DC 20003.

SITUATIONS WANTED MANAGEMENT

BA fr 4 yr major university known for its mass communi-
cations department. | seek a management position with
salary and acceptance into master’s program. | applied my
principles | learned from BA in mass comm. and sold
properties { acquired by myself, including investor financ-
ing and sold properties for a substantial profit for all. Mid-
thirties. Vietnam veteran, 15 years marriage. Reply Box E-
22.

PROGRAMING

Radio & TV Bingo. Oldest promcticn in the industry.
Copyright 1962. World Wide Bingo. PO. Box 2311, Little-
ton, CO 80122, 303—795-3288.

EMPLOYMENT SERVICES

Government jobs. $16.040 - $59.230/yr. Now hiring. Your
area. B05—687-6000 ext. R-7833 for current federal list.

Attention broadcast owners: We specialize in placing
CEEQ.-VP - GM. & G.SM. only. No fee to you. Call Mr.
Ross 213—592-0850.

FM transmitters "“Harris FM 25K (1983), AEL 25KG
(1977)°" Harris FM-20H3 (1976), RCA BTF20E1S (1983)*
Harris FM10HK (1974), RCA BTF10D9 (1968)**Collins
830E (1965)"/Sintronics /SF35 (1986) CCA 30000DS
(1968)Transcom Corp. 215—884-0888, Telex 910—240-
3856.

AM transmitters “~Continental 315F (1975), Collins 820E
(1978)**Gates BC-50C (1966) "Harris MW1A (1983), Har-
ris BC-1h1.CSI TIA, Gates BC-1T, Gates BC-1°* Transcom
Corp. 215—884-0888, Telex 910—240-3856

S50KW AM *“Gates BC-50C (1966) on air w/many spares, in
STEREQ.* Transcom Corp. 215—884-0888, Telex 910—
240-3856.

New TV startups. Quality Media can save you money. Top
quality equipment at lowest prices. Business Plans, financ-
ing available. Quality Media 303—665-3767.

Silverline UHF transmitters new, best price, latest tech-
nology. 30kw, 60kw, 120kw, 240kw. Bill Kitchen or Dirk
Freeman. Television Technology 303—465-4141.

FM antennas. CP antennas, excellent price quick delivery,
from recognized leader in antenna design. Jampro Anten-
nas, Inc. 916—383-1177.

TV antennas. Cuslom design 60KW peak inpul power.
Quick delivery Excellent coverage. Recognized in design
and manufacturing. Horizontal, elliptical and circular polar-
ized. Jampro Antennas, Inc. 916—383-1177,

Equipment financing: New or used 38-60 months, no
down payment, no financials required under $25,000. Refi-
nance existing equipment. David Hill 214—578-6456.

10KW-AM - Late model RCA factory manufactured for
single phase power. Ready now - single phase custom
design, price was $8000. extra. This can save someone
the cost of running 3 phase power world. (108 other AM-
FM transmitters). Besco Internacional, 5946 Club Qaks Dr.,
Dallas, TX 75248. 214—226-8967/214—630-3600. Telex #
510—1011-588.

RCA TFU 36JDAS TV antenna: Peanut pattern, high gain
antenna tuned to channel 38. Never used. Ready for
immediate shipment. Must sell quickly. 615—646-4524 or
615—322-3890.

19” rack mount module cabinets, 6' steel, new, $300 plus
freight (discount for ten). 405—840-4434.

BCS=the BroadCast Store: Sell, Buy, Service, Consign.
Over 1200 units in stock. We can save you time and money.
818—845-1999.

New RCA stereo kits; UHF TTUE 44 exciters $5000. "G"
line exciters 35000, Landau Radic Company 615—886-
4575.

3/4" and 1" blank videotape. Evaluated lape, broadcast
quality guaranteed. Sample prices UCA/KCA-5 minutes,
$4.99 each; KCS-20 minules $6.49; KCA-60 minutes,
$10.99; 17 - 60 minutes, $37.99. Elcon evaluated, shrink
wrapped, your choice of album or shipper and delivered
free. Almost one million sold to professionals. For more
info, call 1—B00—238-4300; in Maryland. call 301—845-
8888.

EDUCATIONAL SERVICES

On-air training: 2 For working/aspiring TV reporters. Polish
anchoring, standups, interviewing, writing, Teleprompter.
Learm from former ABC Network News correspondent and
New York local reporter. Demo tapes. Private coaching.
Group workshops Mar. 26 and Apr. 23. 212—921-0774.
Eckhert Special Productions, Inc.

MISCELLANEQUS

Rent/lease 1-4 small offices/crashpads with parking two
blocks from Supreme Court. Rooftep standups a vague
possibility. Fireworks vantages too. 202—547-7352.

Tower space for lease. TV lower locates around No. Ga.
and S.E. Tn. Ying Benns 404—894-3337.

Two facuity positions in video production at New York
University. The Institute of Film and Television graduate and
undergraduate divisions, seeks highly qualified protession-
als for two facully positions beginning Fall 1988 and Fall
1989. Beth positions require substantial producing and
direcling experience in studic and remote video. Prior
leaching and administrative experience is necessary NYU
is an affirmalive action, equal cpportunity employer. Re-
sumes should be sent by April 1 to: Ms. Lisa Sloane,
Search Committee, UGF/TV, Box D, NYU, New York, NY
10003.

HELP WANTED TECHNICAL

Satellite earth station needs engineer: fast growing com-
pany needs engineer who knows microwave communica-
tions equipment inside and out. Must be able to modity and
redesign equipment. To be based in Dallas, Texas. Megas-
tar 702—386-2844.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM transmit-
ters. Guarantee Radio Supply Corp., 1314 Iturbide Street,
Laredo, TX 78040. Manuel Flores 512—723-3331.

Instant cash—highest prices. We buy TV transmitters and
tower. $1,000 reward for information leading to our pur-
chase of & good UHF transmitter. Quality Media. 303—665-
3767.

1" videotape. Looking for large quantities. 30 minutes or
longer will pay shipping. Call 301—845-8888.

Need UHF-TV antenna: Channel 28. Call 803—244-1616.
Ask for director of engineering.

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent condition. Guaran-
teed. Financing available. Transcom. 215—8840888. Telex
910--240-3856.

Building an AM/FM radic station? Qur turnkey specialists
save you lime & money, nationwide! 602—221-6941.

Copper! #8 & #10 ground radials; 2.3,4,6,8" strap; fly
screen; ground screen. 317—962-8596. Ask for copper
sales.

We need $000 serial number TCR-100 cart machines. We
need BVU-800/820 VCRs. Slill have Scny, Ampex, RCA
and NEC 17 VTRs as low as $11,000 each. We need RCA
TK-28s and 29s. We have several Grass Valley 1600 pro-
duction switchers. Come see us at NAB. booth 5117 in the
Hilton Center and call now to sell your used equipment at
NAB. Media Concepts 919—977-3600.

Video equipment for sale: Crosspoint latch 6112 video
switcher; 6403 programmable editor interface; 6800 stereo
audio mixer all for $5350.00. Two used Microtime T-120
TBSs $3300.00 each; demo Microtime TX-2 dual compo-
nent TBC $11.650.00; used Pexus dual TBC with effects
$3250.00. Character generators: demo 3-M D-3600 dual
CG $6450.00; used For-A VTW 400 $2700.00. Chyron I
broadcast CG 1005 of fonts $6500.00. Cameras and re-
corders: used JVC BY-110 and CR-4900U 3/4” portable
recording system $5500.00; JVC KY-2000 portable camera
with 5" & 1.5" view finder $1500.00; JVC KY-1900 with RCU
$3000.00. New JVC CP-5200 24" Umatic player $875.00;
demo Panasonic AG-6400 1/2" portable recorder
$1500.00; demo JVC BR-9000 time lapse 1/2” VHS record-
er $2050.00. Used Grass Valley 1600-2 16 input video
switcher $12000.00. Editors: Sony RM440 new $1400.00,
used $980.00; Convergence ECS 90 with IfF for Sony VO-
2860 $800.00. Various Betacam equipment available. For
other items telephone. 30 day warranty included. Cotton-
wood Communications. Incorporated, national 1—800—
331-8333; California 1—800—826-7025, or 1—805—344-
3335.

Equipment for sale: Variely of good used studio equip-
ment...plus Lampkin test set...Scientific Atlanta satellite
receiver. Send for complete list. WA M D, Box 970, Aber-
deen, MD 21001.

S
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RADIO
Help Wanted Management

Help Wanted Programing
Production & Others

SALES MANAGER
Well-established Class C FM to transmit this summer
from Mt. Washington with ten-fold coverage inCrease.
Unique opportunity to build sales team covering four
states and Canada, including several Arbitron mar-
kets. Live in beautiful. White Mountain resort area.
Excellent track record essential. Resumes only 10:
Steve Powell, WMOU.FM, 38 Glen Avenue. Berlin, NH
03570.

Group owner seeks aggressive, pro-
motion-oriented Corporate AM-FM
sales director. Starting pay excellent
with overrides. Send resume to GM
Radio Division, Box 32488, Char-
lotte, NC 28232, EOE.

Help Wanted Sales

SALES LEADERS

- Do you have the courage and abllity to close the
big sales?

« Are you the kind of sa!esFerson who puts
the customer's interest lirst?

+ Do you want to operate in an environment where
you have the freedom to work and grow

rofessionally?

+ Do you want the opportunity to eam as much as
your hard work and ability allow with no
restrictions?

« Wouid you be satisfied ]oinln? a growing media
company who knows the key fo expansion is it's
Investment in people?

We are looking for the kind of intelligent, motivated
salespeople who are interested in working and gr_owmg
in the environment of a progressive, peéople oriente
company, whereyour skills are highlighted. You become
your best through the latest techniques, while having an
unlimited earning potential. If these are the qualifies you
are looking for and have not been able 1o find and are
\'Ntlhng 1o make a career commitment, we want 1o hear
fom you.

WE OFFER:

= Unlimited income potential,

- Great fiving in & family community adjacent to a
1,000,000+ metro area,

» Personal growth in a totalty professional
environment.

- A chance to join a company with absolute
integrity that values it's people as the key to
expansion,

CALL: Frank Montesano, Vice President
Scantland Communications Corporation
P.0. Box 10,000, Marion, Ohio 43302 E.C.E,
Weekdays: & a.m.-5 pm., (614)387-9343

PROGRAM DIRECTOR

NEEDED: A great program di-
rector for one of America's great
radio stations. Must have: full-
service AM experience; excel-
lent people skills, knowledge of
budgets; programming and for-
mats; programming play-by-
play; networks (we have 4),
news and public affairs. Re-
quires wide range knowledge of
music; production know-how
and on-air experience a must.
Computer skills desireable.
Send resume to: Arthur A
Schreiber, Vice President/Gen-
eral Manager, KKOB-AM, PO.
Box 1351, Albuguerque, New
Mexico 87103.

TELEVISION

Help Wanted Management

Situations Wanted Management

MANAGER
National Press Relations
New York
PBS

PBS is seeking an expefienced promotion professional
1o manage the program promotion aclivities of the PBS
New York Naticnal Press Relations Office, ncluding work-
ing with the national press. public relations and advertis-
ing agencies. and national media Ofganizations. Suc-
cessful applicant will have college degree. 5-7 years
management experience in the promotion field with a
demonstrated track record in press relations. excellent
orat and written communication skills, and strong admin-
ist"aive and management skills. PBS offers a salary
commensurate with experience and a comprehensive
benefits package. Interested applicants should send
letter of interest, resume. and salary requirements to:

¢

PBS

Attn.. Carla A. Gibson

1320 Braddock Place

Alexandria, VA 22314
EOE/AA

DAVE KENNEDY

Financial executive seeking new op-
portunity. Has 16 years experience
with major, medium and small mar-
ket stations. Background includes:
station acquisitions and sales; equi-
ty and debt financings; computer
conversions, experience with all
phases of accounting; managing a
staff of 44 people; and 7 years with
CBS. If you need a results oriented,
computer literate CFO or Corporate

Controller, call me. 512—442-3530.

STATION MANAGER

Southern California UHF Independent.
Requires broadcast management exper-
ience -- operations oriented. Send re-
sume. All replies confidential. Box E-47.
EQE.

Help Wanted Technical

Help Wanted News

TOP TEN MARKET

~ Morning News Anchor
Major sunbelt AM NewsTalk station accepting
resumes. S years medium-major market exper-
ience required. Need creative, personality
news anchor. No "readers”, please. Major com-
pany with top benefits.
Box E-65. EQE.

EXTRAORDINARY

"BROADCASTER"
seeks management position - a wealth of
top-quality experienCe in programming.
sales and sales management. Qutstand-
ing abilities in leadership and motivation
with a track record to prove it. Currently
employed as a GSM in a major market,
Excellent references. Will exchange my
goal oriented qualifications for your best
opportunity. Let's talk! Box E-54.

RADIO V.P. & G.M.
NORTHEAST

® Sales oriented
e People manager
® Sales oriented

Box E-64

TELEVISION ENGINEERS

Cable News Network, the leading news
system in satellite communications, has
career opportunity for engineers with
broadcast maintenance experience.
These positions demand an extensive
packground in television engineering.
Turner Broadcasting System offers an ex-
celient benefit and compensation pro-
gram. Send resume 1o:
Jim Brown. Engineering
Turner Broadcasting System, Inc.
One CNN Center, Box 105366
Atlanta. Georgia 30348-5366

TBS is an equal opportunity employer

Situations Wanted Announcers

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfiims International

300 North Zeeb Road, |
Dept. PR., Ann Arbor, MI 48106

SPORTS POSITION

15 year broadcast veteran lcoking for play-by-
play with pro team(s) or major college. I'd
consider an anchor position with upper medi-
um or major market station; or PBP on a per
game basis. Currently hosting moming drive.
Reply to Box E-60.

CLASSIFIED
ADVERTISING
IS YOUR
BEST BUY
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Help Wanted Programing
Production & Others

Help Wanted Programing
Production & Others Continued

Help Wanted Sales Continued

Production, Programming, Others

PRODUCER/
DIRECTOR

TV Producer/ Director/ Writer of major
programs and projects for large state
university TV operation, including writing
documentaries and directing multi-cam-
era studic productions for broadcast.
Major programs are journalistic or in-
structional, requiring use of maximum
creative ability.

Requires a bachelor's degree or equiv-
alent, preferably in a communcations
area such as journalism, radio or televi-
sion, plus approximately three years of
related professional experience, prefer-
ably in commercial or educational televi-
sion. Effective communication skills are
required. Background as writer, produc-
er or director In television or radio is
preferred.

Rutger's New Brunswick campus is 30
miles south of New York City Salary
$27,894. Excellent benefils package in-
cludes tuition remission for employees
and children.

Demo tape will be requested at time of
interview. Submit resume, indicating Ref.
No. 201.

THE STATE UNIVERSITY OF NEW JERSEY

RUTGERS

Division of Personnel Services
New Brunswick, NJ 08903

Successful candidate to provide
employment eligibility verification
AA/EQE

SHOW PRODUCER

KING 5 TELEVISION in Seattle, a national lead-
er in local programming is adding ancther hit
10 our local line-up. We're looking for a creative
high energy producer to head up new after-
noon talk/magazine show. Duties include su-
pervision of production, personnel and budget
as weil as long-range planning. Minimum 3-5
years TV production experience, including stu-
dio and field work. Prefer experience in talk,
magazine and news programs and prior man-
agenal experience.

HOST

We're |looking for that dynamite personality to
host our new program. Proven communication
skills a must! Ability to perform scripted as well
as ad-libbed material. Tvor Radio background
desired, writing experience a plus.

Send tape and resume for both positions to:

Kristina Moris
Human Resources Director
KING 5 Television
333 Dexter Avenue North
Seattle, WA 98109

NO PHONE CALLS PLEASE!

King Broadcasting Company is an
Equal Cpportunity Employer
M/F/H

D

HELP!!!

Business is booming! Qur marketing depart-
ment is swamped! Can you sell America’s hot-
test ad campaigns 10 auto dealers? Exper-
ienced pros only, protected territories, 6-figure
commission potential. Call Mr. Mills or Mr. Saltz-
man, 716—424-2170, 9A-5P M-F, EST

Blind Box Responses
BOX ?7??
c/o Broadcasting Magazine
1705 DeSales St., NW
Washington, DC 20036

{No tapes accepred)

ALLIED FIELDS

Employment Services

NBC AFFILIATE
IN ATOP FIFTY MARKET
IS CREATING A NEW
PM MAGAZINE
AND SEEKS A SHOW
PRODUCER

The preferred candidate will be a seasoned,
highly professional individual with the ability to
create and develop viewer appealing, award-
winning programming.

Position requires a BA degree in broadcasting,
Journalism or related field; superior verbal and
written communications skills; and demonstra-
table expertise in producing broadcast pro-
grams. Previous experience in producing PM
Magazine desirable but not required.

Applications will be accepted through April 18,
1988. Candidates must be available no later
than June 1, 1988. Salary $30,000 to $55,000
with excellent benefits.

Do Not Send Tapes. Send resume, brief writing
samples and name and phone numbers of
three references to:

Box E-67

ASSISTANT PROMOTION
MANAGER

NBC affiliate in 40th market looking for innova-
tive, highly motivated, quality-oriented promo-
lion expert to supervise all on-air promotion.
Three-four years experience with very strong
writing, producing and editing skills required.
Radio and print experience desirable. Send
resume, lape, and writing samples to: Person-
nel, KUTV, PO. Box 30901, Salt Lake City, UT
84130, No phone calls please! Closing date:
March 28, 1988.

JOB HUNTING?

If you need a job, you need Medialine.
Medialine gives you instant access to
jobs in news, weather, sports, produc-
tion, promotion, programming, radio
news and announcing. Access a daily
report by phone or computer for less
than 90 cents a day. To get the first
word on the best jobs, call
1-800-237-8073

OBS A \a,
1ne %E?‘uf‘\m, Coturm®!
0.

Miscellaneous

Help Wanted Sales

For fast
Action Use
BROADCASTING'S
Classified Advertising

Exciting Sales Opportunity
for TV Sales Rep’s

New exciting cable TV network is looking for a
few exceptional TV sales representatives. Ex-
cellent compensation and benefits. Openings
in major city areas including LA, NY &
Chicago.

Reguirements:

e Energetic in intangible TV sales and well
connected

® Minimum of 2-3 years in TV sales

® Excellent written & oral skills

® Willingness to travel in region

Send resume in confidence 10
Vice President of Sales
8455 Beverly Blvd., Suite 406
Los Angeles, CA 90048.

CHANNEL YOUR
PROBLEM COLLECTIONS
INTO PRIME PROFITS!

Qur collection services are tailored to
your industry’s requirements.

m Personalized/Professional Service

m Nationwide representation

m Competitive rates

m RESULTS

AFS

ALLEN FINANCIAL SERVICES
7100 Hayvenhurst Ave.
Van Nuys, CA 91406.
818—785-5500

Broadcasling Mar 21 1988

Consultants

NEED AN FCC
DOCUMENT FAST?
Contact

M
BROADCAST MEDIA LEGAL SERVICES
a service of McCabe & Allen

FOR IMMEDIATE LEGAL ASSISTANCE CALL

1-800-433-2636

{In Virginia; call 703-361-6907)
QUALITY, FLAT FEE LEGAL SERVICES
AMEX MG VISA  CHOICE




Business Opportunities

For Sale Stations Continued

FOR SALE
VIDEQO PRODUCTION/
POST PRODUCTION FACILITY
SAN FRANCISCO PENINSULA

Full component Betacam 1/2" format syslem,
complet with latest DVE, live switch, 3-D graph-
ics and animation capabilities. Large sound
stage wilh full grid and floor lighting comple-
ment. Fully equipped for EFP. New, richly ap-
pointed interior. Excellent as a corporate pro-
duction site. Asking $1.6 million. liberal terms.
Available immediately. Principals only reply to
Paul Brookes, 101 Firsl Street, Suite 482, Los
Altos, CA 94022,

We Are Seeking . . ..

. ... Medium and Major Market FM’s for select and
financially-strong Corporate Clients. If you have considered

selling your station, we would like to talk with you—in your
city or at the NAB, April 9-12, at The Las Vegas Hilton.

J.T. Snowden, Jr. M@ 919-355-0327

PROTECTED TRANSPONDER

Available for lease
Satcom F4
Write Box E-56 for information

INVESTORS BEING ACCEPTED FOR NEW FM
BROADCAST FACILITY IN AN EXCITING AND
VERY STABLE MEDIUM MARKET. THIS IS THE
OPPORTUNITY TO PARTICIPATE IN THE EX-
PANSION OF AN EXISTING BROADCAST
COMPANY. POSSIBILITIES INCLUDE ACTIVE
PARTICIPATION. REPLY TO E. MEISSNER,
9744 LINCOLN CT., TAYLOR. MI 48180.

For Sale Stations

e r—

(*1 Matiomaide Media Brokmes

ANAapiman

Associates

MIDWEST
Profitable AM/FM combo for
sale. Asking price is $600,000
with terms available.

BILL LYTLE
816/932-5314

Northeast Louisiana

MICHIGAN
Profitable small market combo
$800,000 with terms
Call Walter Westman
(813) 48641706

UHF-TV Station oS Barry Sherman
Available Now 1828 LSt NW Suite 300 Wash., DC 20036
Call 803—244-1616 207) 425-0658
THREE TV C.Ps Successful

1 UHF. (full power, enly Indie in mixed market)

1 VHF and 1 LPTV

All in contiguous small/medium growing Texas
markets.

MERGER or SALE P.O. Box 49911, L.A., Ca.
90049 213—476-9555

Worier | Call Jim Martin (614) 889-9747

AM-FM Wanted
| James Martin & Associates
\I\d Suite 1000, 65 E. State St.
YL | Columbus, Ohio 43215

KANSAS-NEBRASKA
100 KW FM - 5 KW AM
Reduced for quick Sale
$ 380,000

ARKANSAS
“"A" FM with C pending
University—-Exc.Equip.
$ 450,000

MISSOURI
AM Exc. Market

Exceptional Realestate
Well Equipped Nice Bldg
$ 325,000

@g LE ﬁ{‘{f{ffﬂr’:“ﬂ & o%ﬂ&

MEDIA BROKERS

P.O. BOX 36
LEXINGTON, MO 64067 KANSAS CITY, MO.
816-259-2544 816-455-0001

| MEDIA BROKERS » APPRAISERS

RADIO ¢ TV ¢ LPTV
A Confidential & Personal Service

BURT
SHERWOOD .

3125 Maple Leat Dr. » Glenview, IL 60025

312.272-4970

o |

Ly
!

A - f
FAN

PACIFIC NORTHWEST
CLASS A FM CP
50,000 + population, growing

$100,000
Box E-71

lllinois 300,000+ Market

Ciass A FM in the state’s #2 market
immediately available. $600,000, 20%
downpayment, ten years at 10%. Excel-
lent opportunity for owner-operator. Box
E-9.

Best Buy! Upper Midwest!

Fulltime AM/FM app in prosperous community.
Last combo in market sold for just under 2
million! We've gone from nowhere 10 some-
where...next step is everywhere! Bargain
priced at $795.000. Terms, financing available.
He who hesitates loses. Box E-49.

RECEIVERS SALE

KAYK, Pueblo, Co. Open for inspection
4/14/88. Financing available for balance owed
and
OKLAHOMA FM - New Bldg and Equipment

$149K - $30K Down

405—832-5432 for information

NASHVILLE, TN

$30M MARKET
50,000 WATTS FM
50,000 WATTS AM

615—297-1131

Small market. Midwest 50kw
FM with AM. Near larger mar-
ket. Principals only. $850,000
cash. Box E-61.
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AUCTION

Trustee’s Foreclosure Sale
RADIO STATION
WENZ-AM

Richmond, Virginia

Location of Auction:
On Studio Premises at rear
of 4719 Nine Mile Road.
Richmond. Virginia

TUES. APRIL 26
at 11:00 a.m.

24 Hour Format
Frequency - 1450 kHz AM
Nominal Power 1KW
Non-Directlonat

includes: Tower real estate, all equipment, studio lease
and broadcast license as an entirety.

Terms of Sale: Deposit of 20% of bid price in cash or
Cenrtified Check attime and place of sale. For complete
terms of sale contact Secured Creditor.

Financing: May be available to creditworthy bidders on
favorable terms from Secured Creditor. Finance ar-
rangements must be completed at least 7 days before
auction date

Inspection: Studio located at 4719 Nine Mile Road.

For Sale Stations Continued

Cliapinn

TEXAS METRO
Gulf Coast rated market.
Stand alone FM. Asking $1.4
million.

BILL WHITLEY
214/788-2525

AVAILABLE
SOUTHERN CALIFORNIA AREA
COMBO

o7
Hgan ~ Flbbramn: Foo
MEDIA BROKERN : CONSULTANTS
PO Box 146
Encnnc.Cali‘orma 91426
Ares Code (818) 988-3201

7 . N

* Four Class C 100,000 watts radio stations pius
many AWFM combos.

® TVs, radio and TV CPs. cablesystems.

# Call to get on our mailing hst

See you at NAB — Las Vegas Hilton — By appointment only
Broadeast Communications Bidision

BUSINESS BROKER ASSOCIATES

FM OPPORTUNITY
BEAUMONT/PORT ARTHUR,
TEXAS

Call: Don Bussell 202—862-2020
Gammon & Ninowski

Richmond, Virginia. Tower located on 3.22 +/- acres
approximately 2 miles north of studio on Lowell Street

615-756-7635 — 24 Hours

Media Investments, InC.

off of Nine Mile Road. Tuesday. April 26 from 9:00 a.m.
10 11:00 a.m. Or by appointment,

For further information contact Secured Creditor:

ALLIED FINANCIAL CORP.
1666 K Street, N.W.

Suite 901

Washington, DC 20006

Attn: Ms. Cotton

202—331-1112

FOR SALE

FM in Midwest $ 3.8
AM/FM in lowa $ 600.
AM/FM in Mich $ 1.8

Call 312—368-0943

MID-ATLANTIC AM

Full-time AM in Wash/ Balt Metro out-
skirts. Growth area. Perlect for own-
er/ operator. Station, 5.5 acres and
building. 301-570-9035 after 7 p.m.
ET weekdays or weekends.

BROADCASTING’S CLASSIFIED RATES

Allorders to place classified ads & all correspondence pertain-
ing to this section should be sent to: BROADCASTING, Classi-
fied Department, 1705 DeSales St., N.W., Washington, DC
20036.

Payable in advance. Check, or money order only. Full & cor-
rect payment MUST accompany ALL orders. All orders must
be in writing.

Deadline is Monday at noon Eastern Time for the following
Monday's issue. Earlier deadlines apply for issues published
during a week containing a legal holiday, and & special notice
announcing the earlier deadline will be published above this
ratecard. Orders, changes, and/or cancellations must be sub-
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/
OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired:
Television, Radio or Allied Fields; Help Wanted or Situations
Wanted: Management, Sales News, etc. If this information is
omitted, we wiil determine the apprcpriate category according
to the copy NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings (non-display). Per issue: Help Want-
ed: $1.00 per word, $18.00 weekly minimum. Situations Want-
ed : 60¢ per word, $9.00 weekly minimum. All other classifica-
tions: $1.10 per word, $18.00 weekly minimum.

Rates: Classified display (minimum 1 inch, upward in halfinch
increments), per issue: Help Wanted: $80 per inch. Sitiiations
Wanted: $50 per inch. All other classifications: $100 per inch.

For Sale Stations, Wanted To Buy Stations, Public Notice &
Business Opportunities advertising require display space.
Agency commission only on display space.

Blind Box Service: (In addition to basic advertising costs)
Situations Wanted: $4.00 per issue. All other classifications:
$7.00 per issue. The charge for the blind box service applies to
advertisers running listings and display ads. Each advertise-
ment must have a separate box number. BROADCASTING will
not forward tapes, transcripts, writing samples, or other over-
sized materials; such materials are returned to sender.

Replies to ads with Blind Box numbers should be addressed
to: (Box number), c/fo BROADCASTING, 1705 DeSales St.,
N.W.,, Washington, DC 20036.

Word count: Count each abbreviation, initial, single figure or
group of figures or letters as one word each. Symbols such as
35mm, COD, PD, etc. count as one word each. Phone number
with area code or zip code count as one word each.

The publisher is not responsible for errors in printing due to
illegible copy—all copy must be clearly typed or printed. Any
and all errors must be reported to the classified advertising
departmenl withiin 7 days of publication date. No credits or
make goods will be made on errors which do not materially
affect the advertisment.

Publisher reserves the right to alter classified copy to conform
with the provisions of Title Vil of the Civil Rights Act of 1964, as
amended Publisher reservee tha riaht to gbbreviate, alter, or
rejecl any copy.

Broadcasting Mar 21 1988




Fates & Fortuness

Media

Appointments at CBS Inc., New York: Peter
Keegan, VP and controller, to senior VP.
finance (see "In Brief,” March 7.); Andrew
Siegel, associate, Fly, Shuebruk. Gaguine,
Boros & Braun, New York. to broadcast
counsel in broadcast section of law
department.

John Hysler, VP and general manager, KAUZ-

TV Wichita Falls, Tex., joins wWHOKTV)
Peoria, Ill., as president and general
manager.

Owen Weber, VP and
general manager,
WCAO(AM)-WXYV(FM)
Baltimore, joins Sum-
mit Broadcasting
Corp., Atlanta-based
group owner of eight
AM and eight FM sta-
tions, as executive
VP-radio.

Robert Fukumoto,
VP of finance, Com-
bined Cable Corp.,
South Barrington, Ill.-based multiple system
operator, joins Harmon Cable Communica-
tions, Englewood. Colo., in same capacity.

Weber

Stewart Nazzaro, VP of operations. Palmer
CableVision, Naples, Fla., assumes supervi-
sion of Palmer’s cable television service in
Southwest Florida.

Robert Cacace, general manager, Yonkers,
N.Y., system, Cablevision Systems Corp.,
Woodbury, N.Y., named to same position at
Rockford Park, lll., system.

Victor (Chip) Perry lll, engagement manager.
McKinsey & Co., Los Angeles, management
consulting firm, joins Times Mirror, Los An-
geles. as director, corporate planning and
development.

Rosanne Berkey, general sales manager
KLSQ(FM) Henderson. Nev., named general
manager.

Appointments at NBC-TV, New York: Caro-
line Vanderlip, senior VP. sales. Shop Televi-
sion Network, Chicago, to consultant, busi-
ness development; Gerard Petry, director,
accounting, West Coast, to director, produc-
tion finance; Ruth Anne Hammond, Los
Angeles-based freelance story analyst, to
manager, media services. general programs.

Appointments at Silver King Broadcasting,
Newark, N.J.-based subsidiary of Home
Shopping Network and licensee of 11 TV
stations: Jim Goodman, producer-director,
WPLG(TV) Miami, to VP-station manager of
wBHS(Tv) Tampa, Fla.; Carmen Colucci,
station manager-director of engineering,
wHSP(TV) Vineland, N.J., to VP-station man-
ager there; Kenneth Becker, VP and director
of business affairs, wNYW(TV) New York, to
VP-station manager, WHSw-TV Baltimore.

Appointments at wCsC-Tv Charleston, §.C.:

Miriam McManus, controller, to VP and con-
troller; Charlie Thompson, director of oper-
ations, to VP and director of operations.

Ken Mackenzie, afternoon drive personality,
wPAT-AM-FM Paterson. N.J., adds duties as
operations manager.

Karen Bride, comptroller, Best Western
Tower West Lodge, Gillette, Wyo., joins
wOwT(TV) Omaha as controller and manager
of business and information systems.

Alan Thiel, director of financial planning,
NBC-TV, New York, joins wTv)(TV) Miami
as business manager.

Marcia Etienne, business manager, wDIV(TV)
Detroit, named director of business and ad-
ministrative affairs.

Tim Emmons, assistant manager, WGLT(FM)
Normal, 1ll., joins wNIU-FM DeKalb, 111, in
same capacity.

Marketing

Daisy Exposito, gen-
eral manager and cre-
ative director, Young
& Rubicam’s BRAVO

group, New  York-
based Hispanic adver-
tising group, named
senior VP.

Appointments at Saat-
chi & Saatchi
DFS/San  Francisco:

Susan Simmons, ac-
count Ssupervisor, to
senior VP-management supervisor; Laura
Bracken, associate media director, to VP;
Elizabeth Freeman, account executive, to
account supervisor; Barbara Judson, VP
and director of print production, Lowe-Mar-
shalk and Dailey & Associates, San Francis-
co, to VP, director of print production.

Boots Nelson, senior VP, Ruhr/Paragon,
Minneapolis, joins Carmichael Lynch there
as senior VP-management supervisor.

Debbie Golden, director of ABC Informa-
tion Radio Network. New York, joins The
tndependent Group of Companies Inc., Ken-
ilworth, N.J.-based direct-marketing group,
as senior VP.

Exposito

Appointments at Philadelphia office of Earle
Palmer Brown, Bethesda, Md.: Stephen Al-
bertini, VP and associate director, Spiro &
Associates, Philadelphia, 10 VP and general
manager; Kathy Nagel and Cheryl White,
associate media directors, to VP, group me-
dia directors; Scott Fox, VP, media director,
to VP, group media director; Diane Lutz,
senior media buyer, to media supervisor; Jill
Edwards, assistant media buyer, to media
buver.

Appointments at Hillier, Newmark, Wechsler
& Howard, New York: Kirk Combs, co-
regional manager of New York office, to
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Atlanta-based VP, regional manager; Marcia
Herman, co-regional manager, New York, to
VP, regional manager.

Appointments at DDB Needham Worldwide.
New York: Ron Louie, associate creative
director, to senior VP; Judson Saviskas,
director of human resources, 1o senior VP;
Mary Haderlein, Chicago-based manage-
ment representative, to VP; Dennis Wilkin-
son, executive VP, director of client ser-
vices, Hill Holiday, Boston. to president,
DDB Needham San Francisco; Frank Cou-
zens lll, account supervisor, to Detroit-based
VP; William Syrett, account executive, Chi-
cago, to account supervisor.

Appointments at D’Arcy Masius Benton &
Bowles, St. Louis: Timothy Kidwell, Joel
Shinsky and Terry Yormark, associate cre-
ative directors, promoted to VP’s; Edward
Layton, director of print production, to VP.

Don Fahlgren, general sales manager, WCZY-
FM  Detroit, joins wMTG(AM) Dearborn,
Mich., and wNIC(FM) Detroit as VP of sales.

Appointments at wCsC-Tv Charleston, 5.C.:
Larry Shrum, VP and general sales manager,
KPRC-TV Houston, to same capacity; Eddie
Bolling, regional sales manager. to VP and
regional sales manager; Lovell Waugh, local
sales manager, to VP and local sales manager.

Joseph Collins, general sales manager,
KCBS-TV Los Angeles, joins KCSTTV San
Diego in same capacity.

Appointments at WRKO(AM)-WROR(FM) Bos-
ton: Stuart Siden, general sales manager,
wRKO, 10 same capacity for both stations;
Doreen Wong, national sales manager,
WRKO, to same position for both stations;
Judy Weinberg, local sales manager, WROR,
to same position for both stations; Steve
Feldman, account executive, WRKO, 10 retail
sales manager, WROR.

Thomas Reeve, Eastern sales manager, CBS
Radio Networks, New York. adds duties as
director, youth sales.

Catherine Doerrer, training coordinator.
Young & Rubicam, New York. joins Wenzel
& Co., Pennington, N.J., as media director.

Mark Guleff, senior media planner, W.B.
Doner & Co., Detroit, named media supervi-
sor, planning.

Larry Strumwasser, manager of New York
Rangers sales team, Seliel Inc., New York,
named manager of New York Rebel sales
team.

Dilene Pruett, commercial producer-writer,
koTw(Tv) Tulsa, Okla., named marketing
director.

Terri Penny, account executive, wSB-TV Al-
lanta, joins KSDK(TV) St. Louis as research
and marketing manager.

Appointments at Cummings Communica-
tions, Neenah, Wis.-based parent company
of wNAM(AM) Neenah and WAHC(FM} Osh-
kosh, Wis.: Jerry Leonard, general sales
manager, WLTV(FM) Manitowoc, Wis., 1a



sales manager, Art Schwarz and Kathy
Rogne, sales representatives wCUB(AM) Two
Rivers, Wis., to advertising representatives.

Tom Herschel, account executive, WGAR-
AM-FM  Cleveland, named local sales
manager.

William Ballard, account executive, CBS
Television Stations National Sales Division,
Chicago, joins WTAF-Tv Philadelphia as na-
tional sales manager.

Stephen Shenkan, sales representative,
Katz Independent Television Sales, New
York, joins wCAX-Tv Burlington, Vt., as na-
tional sales manager.

Paul Kopelke, director of sports sales,
WMAL(AM) Washington, joins waBC(aM} New
York in same capacity.

Sara Weaver, Chicago-based sales assistant,
Katz American Television, New York, joins
Katz Media Data, New York, as KOSMIC
(Katz on-line systems for management infor-
mation and communication) representative.

Ron Taft, associate creative director, Basso &
Associates, Newport Beach, Calif., joins Ja-
cobs & Gerber Inc., Los Angeles, as senior
art director.

Margie Nelson, account executive, WKRN-TV
Nashville, joins KTSP-Tv Phoenix in same
capacity.

T T L
Programing

Bernie Brillstein, chairman and chief execu-
tive officer, Lorimar Film Entertainment,

t Culver City, Calif., and chairman, Brillstein
Co., wholly owned subsidiary of Lorimar
specializing in talent management and televi-
sion development and production, elected to
board of directors and executive committee
of parent, Lorimar Telepictures Corp,

William Doyle, senior VP, The Entertainment
Network, Los Angeles, joins Premiere Film
Marketing Inc. there as president,

Brillstein

Alan Cole-Ford, VP,
video distribution.
Video Division, Para-
mount Pictures Corp..
Hoilywood, named
senior VP, business
development

Joe Morrison, execu-
tive VP of marketing,
Mattel Inc., Haw-
thorne, Calif., joins
Landmark Entertain-
ment Group, Los An-

--
Y =

Cole-Ford
geles, as president.

Appointments at MCA TV Intemational,
Universal City, Calif.: Claude Perrier, Paris-
based VP, retires. Roger Cordjohn, London-
based VP, will assume responsibility for all
French-speaking  markets; Bernadette
Vacher, manager, sales-servicing, to Lon-
don-based sales executive.

Joseph Abrams, VP, cable, pay TV and
home video, Coca-Cola Telecommunica-
tions, New York, joins MGM/UA Telecom-
munications, Culver City, Calif., as VP-pay
television.

Appointments at Lifetime Medical Televi-
sion, New York: Lawrence Grouse, Los
Angeles-based VP, medical affairs, to New
York-based VP, programing and medical af-
fairs; Bob Considine, production consultant-
producer, Juvenile Diabetes Foundation in-
ternational, New  York, to executive
producer, East Coast productions; Eric Le-
vinson, systems analyst-support programer,
Gannett Corp., Rosslyn, Va., to manager of
management information systems; Karen
Katz, manager of network production, to
staff producer.

Appointments at King
World  Productions,
New York: James
Dauphinee, VP, pro-
graming and develop-
ment, to managing di-
rector of programing
for newly-formed re-
search and develop-
ment network, alli-
ance designed to test
and develop first run
programing;  Jona-

Dauphinee
than Birkhahn, senior attomney, legal affairs,
Polygram Records, New York, to VP, legal
and business affairs.

Appointments at Eastern Educational Televi-
sion Network, Boston: J. Michael Collins,
president and general manager, WNED-TV
Buffalo, N.Y., to VP of public television
programing; Raymond K.K. Ho, executive
director, Maryland Public Television, to
treasurer.

Howard Bloom, vice president and general
manager, KTWV(FM) Los Angeles, joins Sat-
ellite Music Network, Dallas, as director of
(affiliate) sales for “The Wave.”

Deborah Adler, producer and director,
KFMB-TV San Diego, joins Movietime, Los
Angeles-based entertainment cable network,
as director of program development.

Eric Tannenbaum, manager of creative af-
fairs, New World Television, Los Angeles,
named director, dramatic development.

Mariann Harris, director of business affairs
administration, Columbia Pictures Televi-
sion, Burbank, Calif., joins GTG Entertain-
ment, Culver City, Calif., as director of busi-
ness affairs administration.

Appointments at Turmer Broadcasting Sys-
tem, Atlanta: Jerry Thomas Jr., staff attor-
ney, Distribution Services Branch, Video
Services Division, Mass Media Bureau,
FCC, Washington, to director of administra-
tion for 1990 Goodwill Games, international
sporting competition; Jacqueline Lando,
program  coordinator, WTBS(TV) Atlanta,
named senior producer, special projects.

Broadcasting Mar 21 1988

Appointments at The Disney Channel, Bur-
bank, Calif.: Peggy Grover, area marketing
manager, to Southeast regional director;
Maureen Lane, national accounts manager,
to director, national accounts.

Appointments at MCA TV, New York: Rob-
ert Raleigh, sales executive, to division man-
ager, Northeast area; Jeff McElheney, Atlan-
ta-based sales executive, Southeast area, to
division manager, Southeast area.

Laura McDonald, brand manager for local
distributor video products, Paramount Home
Video, Hollywood, joins Academy Enter-
tainment, San Francisco, as Northwest re-
gional sales representative.

Appointments at Prevue Guide, United Vid-
€0’s program promotion and listings channel,
Tulsa, Okla.: Terri Sontag, corporate rela-
tions manager, to director of national ac-
counts; Beth Williams, affiliate services rep-
resentative, to affiliate marketing coor-
dinator.

Lee Rogers, program director, KRPM-FM Ta-
coma, Wash., joins WCRJ-FM Jacksonville,
Fla., in same capacity.

Bill Gamble, station manager, WKLR(FM) In-
dianapolis, joins wkQx(FM) Chicago as man-
ager, programs.

Bill Boggs, host, Time Out With Bill Boggs,
KYW-TV Philadelphia, joins QMI Television,
New York-based diversified entertainment
and communications company 50% owned
by MCA, as executive producer, The Morton
Downey Jr. Show.

Dianne Becker, producer, PM Magazine,
wFSB(TV) Hartford, Conn., joins WIAR(TV)
Providence, R.1., as executive producer of
PM Magazine.

Michael Hannibal, account executive, Ray-
mond Horn Syndication, New York, named
manager of media sales and research.

Appointments at WTVITV) Miami: Bruce
Carter, producer-director, to senior producer-
director; Kevin Stolworthy, 6 and 11 p.m.
news director, to producer-director.

Cassandra Schafhausen, director of cre-
ative development, Mattel Toys Inc., Haw-
thorme, Calif., joins DIC Enterprises Inc.,
Burbank, Calif., as producer.

Ron Stein, producer and production man-
ager, Xenon Productions, Los Angeles-based
producer of music videos and commercials,
Joins KPBS-TV San Diego as development
producer.

Vinnie Argentino, executive secretary to
president, ITC Entertainment Group, New
York, named manager of administration.

Appointments at The Nostalgia Channel,
New York: Sam Braun, manager of account-
ing, RKO General, New York, to same ca-
pacity; Jerome Bell, accountant, Conde Nast
Publications, New York, to same capacity.

News and Public Affairs

Don Feldman, news director, WCSC-TV
Charleston, S.C., named VP and director of
news.

Kenneth Stepien, host and producer, Ste-
pien and Company, daily interview and au-



dience participation show, KNWZ(AM) Palm
Desert, Calif., joins KZIQ-AM-FM Ridgecrest,
Calif., as news director.

Elise Adde, manager of news information,
ABC News, New York, named director of
news information.

Appointments at ABC News’s Nightline:
Betsy West, London-based senior producer,
to New York-based senior producer. She is
succeeded by Deborah Leff, Washington-
based producer; Robert Jordan, senior pro-
ducer, to projects producer; Diane Mendez
and Julie Hartenstein, associate producers,
to producers; Herb O’Connor and Jeff Mil-
stein, Washington-based associate produc-
ers, to producers; Phil Bergman, producer,
joins ABC News Long Form Unit in same
capacity.

Appointments at Visnews International, New
York: Tom Sanders, New York-based news
manager for Americas, to Tokyo-based news
manager-East Asia. He is replaced by Chris
Travers, Miami bureau chief. Marina Gail-
lard, Buenos Aires-based producer, will suc-
ceed Travers in Miami.

Ken Kolbe, senior reporter, wzzM-Tv Grand
Rapids, Mich., named assignment editor and
acting news director.

Jim Hayden, director, Local Program Net-
work, Minneapolis-based news co-op recent-
ly sold to Potomac Communications, Wash-
ington, joins All American Television Inc.,
New York, as Minneapolis-based general
manager, news and information programs.

Appointments at wDTN(Tv) Dayton, Ohio:
Shannon Reichley, producer, WEWS(TV)
Cleveland, to executive producer, Tonya
Strong, reporter-anchor, WKEF(TV) Dayton,
to general assignment reporter; Marsha Bon-
hart, media relations-special events coordin-
ator, Good Samaritan Hospital and Health
Center, Dayton, to anchor-reporter; Carlos
Baine, reporter, WEAR-TV Pensacola, Fla., to
general assignment reporter.

Kathleen delaski, reporter, wBAL-TvV Balti-
more, joins ABC News, New York, as Wash-
ington-based correspondent.

Michael Guillen, instructor of physics and
mathematics, Harvard University, Cam-
bridge, Mass., and science editor, WCVB-TV
Boston, joins ABC’s Good Morning Amer-
ica, New York, as science editor.

Kurt Loder, an editor, Rolling Stone maga-
zine, New York, joins MTV: Music Televi-
sion there as anchor.

Donna Cline, weekend anchor, KSPR(TV)
Springfield, Mo., named co-anchor.

David Steele, general assignment reporter,
wTsP-Tv St. Petersburg, Fla., joins WWNY-TV
Carthage, N.Y., as co-anchor of & and 11
p.m. news.

Joe Oliver, general assignment reporter,
KCRA-Tv Sacramento, Calif., named week-
end anchor.

Marti Spittell, news co-anchor and producer,
wKBT(TV) LaCrosse, Wis., joins WLUK-TV
Green Bay, Wis., as general assignment
reporter.

Vickie Newton, weekend anchor-reporter,
KAITTvV Jonesboro, Ark., joins KATV(TV) Lit-
tle Rock, Ark., as general assignment
reporter.

Dave Carlson, weathercaster, WNwWO-Tv To-
ledo, Ohio, joins WTOL-Tv there as weekday
weathercaster.

Christopher Wright, weathercaster, WMC-TV
Memphis, adds duties at WDIA(AM) there as
weather reporter.

Rick Mitchell, producer of 5 p.m. newscast,
WDAF-TV Kansas City, Mo., joins KOMO-TvV
Seattle as weekday news producer.

Technology

Gary Thursby, senior VP, Townsend Broad-
cast Systems Inc., Westfield, Mass., named
president and chief operating officer.

Richard Hajdu, VP of
marketing, Orion Re-
search Inc., Cleve-
land-based manufac-
turer of computer-
based audio mixing
consoles for television
applications, named
president and chief
operating officer.

Andre Leysen, chair-
man, Agfa-Gevaert
Inc., Ridgefield Park,
N.J.-based subsidiary of Bayer USA Inc.,
which manufactures, among other things,
imaging and graphic information systems,
named to supervisory board of Bayer AG,
Leverkusen, West Germany.

Paul Wagschal, chief operating officer, Ver-
tigo Systems International, Vancouver, B.C.-
based equipment manufacturer recently
bought by Cubicomp Corp., Hayward, Ca-
lif., named corporate VP of Cubicomp and
VP and general manager of Cubicomp Can-
ada Lid.

Appointments at The Microband Companies
Inc., New York: James Sullivan, counsel for
business development, Showtime/The Movie
Channel, New York, to senior counsel; Mi-
chael Abramson, director, cash and banking
system, M. Lowenstein Corp., New York-
based manufacturing firm, to treasurer.

Hajdu

Walter Rice, district sales manager for weslt-
emnm U.S., Continental Electronics, Dallas,
named director of domestic sales.

Promotion and PR

Marge Andwick, VP, public affairs, Lifetime

Las Vegas debut. Stanley Salek of Cir-
cuit Research Labs, Tempe, Ariz., has
been named staff engineer, National
Association of Broadcasters. He will
take over the duties of Michael Rau,
who has moved up to vice president
and acting head of science and tech-
nology. Salek will handle spectrum
management and radio technology is-
sues for NAB. At CRL he was engineer-
ing manager, where he helped design
radio processing and stereo equip-
ment. Salek starts on April 7 at the NAB
convention in Las Vegas and will work
out of NAB headquarters in Washington
after that.
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Cablevision Network, New York, named VP,
communications.

Ronny Rubkin, promo-
tion manager, Disney-
land Marketing/
Entertainment, The
walt Disney Co., Los
Angeles, joins Buena
Vista Television there
as director of national
promotion.

Andy Hunt, promo-
tion director, WCSC-TV
Charleston, S.C.,
named VP and promo-
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Rubin

tion director.

Rob Deason, promotion producer, CBN Ca-
ble Network, Virginia Beach, Va., named
senior promotion producer/on-air operations.

Lauren Leff, Los Angeles-based publicist-
writer, Showtime/The Movie Channel, New
York, named manager, industry public rela-
tions, New York.

Starlene  McNair, account executive,
wwwz(FM) Summerville, $.C., named sales
promotion coordinator.

Appointments at WTv)(TV) Miami: Patricia
San Pedro, public relations manager and
writer-producer, to senior promotion writer-
producer; Dick Akin, independent writer and
producer, to retail specialist.

Appointments at KaTv(Tv) Little Rock, Ark.:
Liz Alexander, promotion writer-producer,
WALA-TV Mobile, Ala., to promotion produc-
er; Leslie Hutchison, news producer, KFSM-
Tv Fort Smith, Ark.. to promotion producer.

Nancy Staiti, account coordinator, BBK Ad-
vertising/Public Relations, Chestnut Hill,
Mass., joins WNEV-TV Boston as publicist.

Allied Fields

Figg Hampton
Jeff Figg, president, The Jones Group Ltd.,
Englewood, Colo.-based cable television
brokers, named chief executive officer. He is
succeeded by Robert Hampton, senior VP.

Vincent Candilora, executive VP, SESAC,

Inc., Nashville, named chief executive

officer.

Karmi Speece, executive assistant, Califor-
nia Broadcasters Association, Sacramento,
joins Washington State Association of Broad-
casters, Seattle, as executive director.

Stephen Bossin, national sales coordinator,
Media Headquarters Inc., Los Angeles-based
media buying and management company,



named senior VP, sales and marketing.

Appointments at Voice of America, Washing-
ton: Diane Doherty, senior duty editor, to
chief of news division; David Gollust, duty
editor, to senior editor in news division.

Appointments, Arizona Cable Television As-
sociation, Phoenix: Richard Houghton, Ca-
ble America, Phoenix. to president; Nancy
Myers, United Cable TV of Scottsdale, to
VP; Tom Hommel, Paragon Cable, Prescott,

to secretary-treasurer; Robert Bird, Scienti-
fic-Atlanta, Tempe, to associate representa-
tive on board of directors.

Ron Goldner, sales manager, Katz Indepen-
dent Television, Atlanta, joins Omni Execu-
tive Search Inc. there as VP of broadcast and
advertising division,

Mark Lipp, chief, Allocations Branch, Mass
Media Bureau, FCC, Washington, joins Mul-
lin, Rhyne, Emmons & Topel, law firm

TvB Award. Mark Libby (center), marketing promotions coordinator, and Chuck Bergson
(left), account executive, both kmsT(Tvy Monterey, Calif.. receive Television Bureau of
Advertising's "TV Sales Entrepreneur of the Year” award from Wallace Westphal (right) for
"Discover America,” their eight-week sales program campaign.
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there, as associate. Karl Kensinger, of Policy
and Rules Division, will assume branch
chiefs responsibilities until successor is
chosen.

Appointments at Broadcast Promotion and
Marketing Executives, Los Angeles: Jodi
Goalstone, head of The Write Idea, New
York-based public relations firm, to commu-
nications manager and editor, BPME Image
magazine; Maryann Wiedemann, program
and promotion director, WLUK-TV Green Bay,
Wis., to seminar manager.

Appointments at Radio Advertising Bureau,
New York: Gwendolyn Haverstock, free-
lance writer, to staff writer, communications
division; Richard (Rick) Betzen, VP. general
manager, KIBL-AM-FM Beeville and KODK(FM)
Kingville, both Texas. to territory supervisor.

Deaths

James M. Patt, 76, radio pioneer, died Feb.
18 of pneumonia at Southeast Regional
Medical Center, Fort Myers, Fla. Patt began
his broadcasting career in 1928 at wDAF(AM)
Kansas City, Kan., moving to KMBC(AM)
Kansas City, Mo., two years later. In 1936
Pratt joined CBS as Midwest director of
public affairs and education. During World
War II, Pratt served in Navy unit of Armed
Forces Radio. Upon discharge he joined
WNBH(AM) New Bedford, Mass., as manager.
Pratt spent 1950-1971 as president and gener-
al manager of waLL(AM) Middletown, N.Y.
He later moved to Fort Myers to run waYyk
(now woo0I-aM-FM) Lehigh Acres, Fla., be-
fore retiring in 1973.

Charles H. Hali, 51, Intelsat contract man-
ager, died March 7 of brain tumor at Fairfax
Hospital, Fairfax, Va. Prior to joining Intel-
sat, Hall was contracts manager for Palisade
Geophysical Institute, Blauvelt, and Hudson
Laboratories, Dobbs Ferry, both New York.
He joined Intelsat as senior procurement offi-
cer in 1978. In 1986 he was promoted to his
last position where he handled space station
purchases of satellite launch vehicles and
ground station controls for Intelsat 5 con-
tract. He is survived by his wife, Theresa,
two sons and one daughter.

Charles E. Justice, 36, broadcast engineer,
died Feb. 24 of aneurysm at his home in
Reston, Va. During his career, Justice held
positions at Mutual Broadcasting, Arlington,
Va., and WRC(AM) Washington and was em-
ployed by NBC from 1978 to 1985. He
joined wNvc(Tv) Fairfax and wNvT(Tv) Gold-
vein, both Virginia, in 1987, where he served
as supervisor of electronic maintenance at
stations’ studios in Falls Church, Va.

Ray Poindexter, 65, died March 11 of heart
attack at Memorial Hospital in North Little
Rock, Ark. Poindexter entered radio in 1946
after having served as Naval officer in World
War II. He held variety of managerial posi-
tions at stations KDRS(AM) Paragould,
KNBY(AM) Newport and KVLC(AM) Little
Rock, all Arkansas. Since 1953 he worked
at various stations in Little Rock market.
Poindexter was author of two books on
broadcasting, Arkansas Airwaves and Gold-
en Throats and Silver Tongues. He is sur-
vived by his wife, Hazel, and one daughter.



John Tagliaferro:
A bird in the hand

When Hughes Television Network President
John Tagliaferro—who, unlike some others
who bear his surname, pronounces it the
way it is spelled and is called “Tag” by his
friends—graduated from Yale University in
1967, he headed for Manhattan. He was
bent on a mission far afield from his original
plans for a career in psychology: He wanted
to work in television.

“My goals,” says Tagliaferro, “were to be
involved in sports production or program-
ing.” The opening, however, was in CBS’s
transmissions facilities department, where
he decided he would bide his time, waiting
for the chance to move into a more glamor-
ous area.

Before long, he “became so fascinated”
with the business of getting broadcast sig-
nals from one place to many others that he
would eventually turn down the kind of
opportunities he had first sought. Today he
is grateful for “the wonderful coincidence™
that placed him in the center of an industry
he has “immensely enjoyed” watching
evolve.

At present, he is in his eighth year as
president of a company that provides broad-
cast transmission services to a variety of
business and broadcast users, including en-
tertainment programing syndicators and
news services. Most of all, though, New
York-based Hughes Television Network—
once a fourth network project of the late
Howard Hughes, but no longer affiliated
with any of the Hughes Aircraft compan-
ies—has been known as Sports Network
Inc. It began over 30 years ago as coordina-
tor for transmissions of the lion’s share of
Major League Baseball and National Hock-
ey League games and many National Bas-
ketball Association games.

Late last year, Hughes tightened its hold
on baseball, winning a much-coveted con-
tract to scramble Major League Baseball
(MLB) backhaul transmissions beginning in
the 1988 season (BROADCASTING, Dec. 14,
1987).

As installer and operator of the massive
and complicated MLB encryption system
scheduled to be in place by June, Hughes is
in the driver’s seat for what most industry
sources believe will be the eventual scram-
bling of transmissions by all broadcasters,
here and abroad. When the FCC deregulated
receive-only dish ownership and licensing,
says Tagliaferro, “everybody at that time
should have thought, *Wait a minute; I have
contracted with a carrier to get my signal
through a satellite to my affiliates, but now I
no longer have a private communication.
Anyone can. . .eavesdrop on my transmis-
sion.” " Not many caught the message, in-
cluding Tagliaferro at first.

Tagliaferro has figured in many of the
industry’s small steps and occasional big

JoHN ANTHONY TaGLIAFERRO—president and
CEO. Hughes Television Network, New York:
b. April 26, 1944, Pittsfield, Mass.; B.A.
Psychology, Yale University, New Haven,
Conn., 1967; assistant manager, network
transmission facilities, CBS Inc., New York,
1967-1981; director, broadcast services,
Westar Satellite Group, Western Union, Upper
Saddle River, N.J., 1975-1977; vice president,
communications services, Hughes Television,
New York, 1977-1981; president, Hughes
Television Network, and senior vice president,
Madison Square Garden Network, New York,
1981-1986; present position since December
1986; m. Jill Lantair, June 24, 1967; children—
John David, 14; Amanda Paige, 10.

ones over the past 21 years. At CBS he was
charged with interconnecting CBS New
York and its affiliates. Additionally, his de-
partment coordinated newsgathering by
AT&T land lines. Overseas stories, he re-
calls, involved Comsat tracking antennas
and charts that let him know when the satel-
lites could be used—a 20-minute window
every hour, a long way from the almost
instantaneous coordination technologies
Hughes and his competitors offer today.

CBS’s simultaneous broadcasts of multi-
ple National Football League games, as well
as the network’s coverage of NASA space
missions, also exposed him to the special
and sometimes untested needs of broadcast-
ers. All the networks now coordinate their
own news, sports and affiliate interconnec-
tion transmissions. But the CBS experience
would make Tagliaferro particularly quali-
fied for the work he does today—"provid-
ing. . .exactly those kinds of things for peo-
ple who don’t have their own internal
departments.”

Even in the late 1960’s, he says, “domes-
tic satellites were definitely on the horizon.”
In 1975, Tagliaferro joined Western Union,
which a year earlier had lofted just such a
domestic bird, Westar |, over the horizon.
He was charged with finding customers as
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the company launched more Westars. “We
thought video would be a natural application
for [Westars 1 and 1] and help fill up 1dle
transponders.” But the company had com-
petition from the beginning, particularly
from RCA.

“A lot of people think we didn’t under-
stand how important Home Box Office
was,” he says. “Believe me. We under-
stood.” Despite its “best shot,” Western
Union lost that first, most important contract
to RCA. “What we were afraid of happened
very quickly. Once HBO went on [RCA's
bird], other programers went alongside
them.” Western Union looked elsewhere for
customers and found PBS, the first broad-
cast network interconnected by satellite.
Other broadcasters followed.

Tagliaferro joined Hughes one year after
its 1976 acquisition from Howard Hughes
by Paramount Pictures. Like its predecessor,
Paramount had intentions of starting a fourth
network. Although the network idea quickly
fizzled, the communications service kept
plugging away as the company passed
through a partnership with Madison Square
Garden Network and into the hands of Phila-
delphia-based Spectacor in 1985,

Hughes would place video origination
and telephone facilities in stadiums for a
season and pay contract rates to the tele-
phone company. A rights holder “saved
money, not having to arrange its own facili-
ties,” he says, “and Hughes was able to
make a business out of serving as a middle-
man.”

As for the future of the industry, Taglia-
ferro says, the growing viability of fiber
optics and Ku-band transmission technol-
ogy—the latter he says making “more sense
[than C-band] for transmission to small
dishes and for transmission of newsgather-
ing” backhauls—will play major roles in the
market during the coming decade. Prices in
that market, currently as low as under $200
an hour,may increase to $500 an hour during
the early 1990, he says, as transponder
capacity fluctuates during replacement of
the first generation of satellites. C-band ca-
pacity abandoned by the long distance tele-
phone companies will fill with other users.
Hughes is already working with MCI to
carry signals point to point via fiber. But
satellite, he says, “has overwhelming ad-
vantages for certain types of applications,
Fiber, he says, “will never be able” to offer
what satellite can offer today: 500 channels
of video distribution to any point in North
America. With satellites, he says, “You can
start a network literally overnight. There are
going to be people who dream up [new]
applications for satellite,” that will “be
grandfathered fon C-band birds] well into
the 1990's.”

Of his career decision to hitch his wagon
to a satellite, Tagliaferro says: “I'm glad 1
stuck with it. There have been a lot of good
people, many problems and a lot of tri-
umphs. I look forward to the next 20 years.”



InaBrief \

FCCis expected to adopt new version of its “effective competition”
standard for cable at open meeting this Thursday {March 24).
Under new standard, three broadcast signals will have to cover
100% ot homes in cable franchise to constitute “effective compe-
tition” and permit cable system to escape local rate regulation
under Cable Act of 1984. FCC is also expected to launch proceed-
ing to enhance FM translator service, including proposal to per-
mit translators to originate programing and create radio service
analogous to low power television. In response to Congress, FCC
is expected to launch inquiry on impact of loss of must-carry rules
on broadcasters. Also on schedule: proposal to reexamine rules
prohibiting TV networks from representing affiliates in spot-
advertising market. Among questions: should rules be pre-
served and, if s0, should they apply to all networks or just big
three?
a ]

Media General and buyout bidder Burt Sugarman have filed suit
against each other in continuing battle over Richmoend, Va.,-
based broadcast, cable and newspaper conglomerate. Media
General, which has declined consideration of Sugarman's $1.57-
billion merger offer, last week asked federal court in Richmond to
enjoin Sugarman and related parties, including his TV program-
ing affiliate, Barris Industries, from further buyout attempts and
to force sale of existing 10% class A holdings. Sugarman, who
said last week he would attempt to gain seats on Media General
board, countersued, in part challenging stock structure that
allows company's Bryan family to control Media General board
through its 70% in non-publicly traded class B stock.
Representatives of cable industry and Hollywood, who met last
week to discuss issues that have strained relations between two
sides, will meet again Wednesday in Denver. Last week's talks
were described as “friendly” and "useful.” Parties met two
months ago and discussed wide range of issues—must carry,
compulsory license, syndicated exclusivity, telco-cable, vertical

and herizontal integration, rate deregulation and third-party
program packaging (BROADCASTING, Jan. 25).

O
Fox Broadcasting announced last week it is restructuring its Satur-

day night lineup, leading off with Family Double Dare, adult
version of Double Dare, children’s game show that debuted on
Nickelodeon in 1986 and began airing on Fox stations in Febru-
ary. Women in Prison will be canceled to make way for Family
Double Dare in 8-8:30 p.m. slot beginning April 9. Cn April 30,
Fox plans to introduce two-hour premier of Dirty Dozen. Begin-
ning May 7, Fox's Saturday night lineup will be: Family Double
Davre, 8-8:30; Boys Will Be Boys, 8:30-9, and Dirty Dozen, which
replaces New Adwventures of Beans Baxter and Mr. President,
currently in 9-10 slot. Fox also plans August launch for Angels '88,
Aaron Spelling production based on his 70’s hit, Charlie’s Angels.
No time slot has been targeted yet.

o

FCC upheld staff action granting assignment of $45-million sale of
Kroa-FM Pasadena, Calif., to Infinity Broadcasting. Transfer had
been challenged by Tony Lazzarino, former consultant to seller,
Kenneth Roberts. Lazzarino alleged that former senior assistant
to then-FCC Chairman Mark Fowler, Daniel Brenner, tried to
improperly influence proceeding that allowed Roberts to origin-
ally acquire station. Commission had already dismissed Lazzar-
ino’s petiticn to deny sale and his application for review of that
dismissal. FCC said that though Lazzarino lacked standing to file
petition to deny, it considered his petition an informal cbjection
and reviewed his allegations that commission erred in allowing
commission staffer to sign both original settlement order and
orders denying his petitions.

]

Times Mirror Cable Television reached agreement on swap of its
Phoenix cable system for United Artists Communications Inc.'s
systems in Taunton and North Attleboro, both Massachusetts;
Brookhaven, N.Y., and Decatur, lll.—sysiems totaling almost
100,000 subscribers—and Tele-Communications Inc.’s systems
in Zanesville, Ohio, Reno and Carson City, both Nevada, and
South Lake Tahoe, Calif. —which total about 80,000 subscribers.
UA and TCI will jeintly operate Phoenix system, which reaches
about 160,000 subscribers. Times Mirror also acquired TCI's
17,000-subscriber system in Rock Island, Il

O
Public Broadcasting Service cut $615,000 from $1.1-million FY

The House Foreign Affairs Committee's Subcommittee on Africa
had two days of hearings scheduled last week on the restrictions
South Africa has imposed on domestic and foreign media. The
star attraction was to be Walter Cronkite, former CBS anchor, on
the second day, who was to testify on the problems he encoun-
tered in South Africa in the production of Children of Apartheid.
But on the day before he was to appear, he canceled. Nor was
that the only disappoiniment suffered by the subcommittee. Five
other present or former journalists canceled as well

Subcommittee Chairman Howard E. Wolpe (D-Mich.) suggest-
ed in a statement opening the second day's hearing that at least
some of the journalists who bowed out—and other unnamed
Jjournalists who had declined invitations to testify—did so out of
fear that they would be placing themselves or the organizations
they serve in "serious risk of retaliation by the South African
government.” The individuals involved, however, were said to
have other reasons.

A CBS News spokesman said the division ‘feit it was not
appropriate” for Cronkite and Brian Ellis, who produced the
documentary, "to appear before a House committee under cir-
cumstances in which the editorial process, protected by the First
Amendment, could come under scrutiny.” A spokeswoman for
National Public Radio said John McChesney, who is senior editor
for the foreign desk, said NFR policy prohibits news personnel

Journalists skip Hill hearing

from testifying before congressional committees. And Tom Win-
ship, former editor of the Boston Globe, who was to represent
The Center for Foreign Journalists, said he had changed his
mind because of an old conviction, buiit up over 25 years as an
editor, that he shouid not testify before a legisiative committee.

As for two other journalists on the list—Hodding Carter,
commentator on public television as well as on This Week with
David Brinkley on ABC, and Richard Manning, former News-
week bureau chief in Johannesburg—they were said to have had
scheduling conflicts. Carter said he had rold the subcommittee
counsel a week earlier that two meetings to which he was
committed would prevent his appearance at the hearing.

The Subcommittee was not left without witnesses entirely. It
heard from some on Tuesday, including two South African
Jjournalists, who discussed the press restrictions in South Africa.
And the one working American journalist who did testify, Ken-
neth Walker, a former ABC News correspondent who is now co-
anchor of GTG's USA Today, said "the true source of the prob-
lems of news coverage inside South Africa” is not the South
African government. He said it was the reluctance of U.S. media
to cover the country and its problems. American media, he said,
use the restrictions as an excuse for returning “to the indiffer-
ence that had long characterized their South African coverage
prior to the 1980's.”

E——
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1989 hudget initiative proposals at March 17 board meeting in
Washington. Given decision to use PBS dollars “locally or nation-
ally, I am geing to use it locally,” said PBS President Bruce
Christensen. Foregoing expanded home video, qualitative pro-
gram ratings studies—"one of the few places public broadcast-
ing has the opportunity to shine,” said director Stephen
Greyser—and public relations efforts, board retained all of
$187.000 expanded elementary-secondary educational services
initiative. Calling "standstill” budget “commendable,” director
Bill Kobin said “these initiative are not frills," citing need to
match “aggressive” public relations-lobbying effort of indepen-
dent producers in Congress.
m]

Film-TV studio Columbia Pictures Entertainment will report $105
million net loss primarily from motion picture writedowns and
also expects to lose $50 million-$60 million in current fiscal year
because of accounting rule changes, company said last week.
Coca-Cola, which holds 49% of studio formed in late 1987
through merger of Coca-Cola’s entertainment sector and Tri-
Star Pictures, reported it would also take $51 million non-cash
equity hit on Columbia's loss. Columbia also reported earning
$51 million on $1.066 billion in revenue between Jan. 1 and Dec.
17, 1987, when merger took effect.

a

Group W Productions, MGM/UA Telecommunications, and
D.L.Taffner, Ltd., announced formation of new company last week
to sell barter time in all three companies’ programing, as well as
that of other companies. New company will have billings of $50
million-$60 million, according to Dan Cosgrove, VP, Group W
Productions and president of new venture.

0

News on libel front last week was not good for media. Libel De-
fense Resource Center, in latest study of issue, said media
defendants lost more often at trial than in previous two-year
period—72% compared to 54%. And when libel suits were tried
before jury, as they are in more than 90% of cases, loss record
went up to 78%, compared to 62% in previous period. Damage
awards in lost cases were down, on average, to $1.1 million from
$2 million-plus. But LDRF did not take much comfort from that
statistic: it noted that decrease in average award was attribut-
able largely to reduction in exceptionally large awards of high-
seven and eight-figure awards. There was more bad news in
performance of appeals courts in libel cases. Qverall size of
damage awards being affirmed on appeal was up, by almost
20%, from $121,750 to $145,5650.

Cable detente. Turner Broadcasting System Chairman Ted
Turner (I} and Soviet ambassador Yuriy Dubinin toast at a
Washington reception held iast week for Portrait of the Soviet
Union, the eight-hour, three-part series that premiered last
night on wTBs(Tv) Atlanta. The series, which continues to-
night and tomorrow, provides an in-depth look at the peopie
and cultures that make up the Soviet Union. Among the
several hundred in atiendance were U.S. foreign affairs offi-
cials, members of the diplomatic corps and Congress.

Spotlight on spot radio. In 1987, for the second consecutive
year, Anheuser-Busch and General Motors were the top two
users of national spot radio, according to a Radio Advertising
Bureau analysis of year-long spending data compiled by
Radio Expenditure Reports. Anheuser-Busch placed $43.5
million through national spot—down from $50.4 miilion in
1986—while General Motors channeled $35.8 million to the
medium.

The analysis shows 11 new firms joining the ranks of the
top-25 spot users, primarily because of mergers and acqui-
sitions, according to RAB. They are: Phillip Morris (third),
mostly for Miller Brewing, General Foods and Oscar Mayer,
with $29.5 million; Walt Disney Companies (13} at $14.8
million; Melville {14}, a holding company for three retail store
chains—CVS, Marshall’s and Thom McAn—with $13.8 mil-
lion; Bell Adantic (17} at $11.3 million; Adoiph Coors (19} with
$10.1 million; U.S. Government (20} at $10 million; Capital
Cities/ABC (21} with $9.2 million; Greyhound (22) at $9.1
million; S&P Hoiding (23), owners of Pabst and several region-
al beers, with $9 miilion; R.J. Reynoids (24) at $8.8 million,
and the U.S. West telephone company (25), with $8.6 miilion.

Rounding out the top-10) national spot spenders (after
Anheuser-Busch, GM and Philip Morris) are Sears, Roebuck,
$21.2 miliion; PepsiCo; $13.8 miilion, Deita Alrlines, $19.7
million; Southland (7-11 convenience stores), $18.3 million;
Chrysier, $17.1 million; Pillsbury, $16.4 million, and American
Airlines—the last up from $14.4 million and 16th place in spot
listings in 1986 to $16.1 million.

ABC's Mark Cohen, 30-year network veteran who oversaw var-
ious operational aspects of television network group, as well as
daytime, early morning and children’s programing, has resigned
his post, ABC Network President John Sias told executives in
memo last week. Cohen has agreed to stay on until July 1, Sias
added

m]
CBS News senior political producer Richard M. Cohenresigned last
week following speculation that he was on verge of being fired
by CBS News BROADCASTING, March 14). Cohen was offered
reassignment from political production duties by CBS News
President Howard Stringer, but turned offer down. Straw that
reportedly broke Cohen's back was confrontational rehearsal for
CBS's Super Tuesday coverage on March 4. In that rehearsal
Cohen played parts of Democratic Party boss Bob Strauss and
Jesse Jackson “too aggressively." But according tc Cohen and
other sources, rehearsal was plagued by technical mishaps and
was not responsible for actions that followed.

u}

Garrison Keillor will host A Prairie Home Companion: The 2d Annual
Farewell Performance at Radio City Music Hall June 3 and 4 from
8 to 10 p.m., to be broadcast live by American Public Radio,
which distributed show naticnally from 1980 until Keillor's re-
tirement last June, and by Disney Channel, which cablecast final
17 episodes of original series. Producer Minnesota Public Radio
and Keillor plan occasional future shows.

m}

Group W’s Thomas Goodgame witl chair search committee seek-
ing replacement for Television Information Office head Robert
Mulholland, who announced tesignation last week (see page 62).
Also on committee, which next meets in New York May 16, are
NBC's Betty Hudson, Richard Connelly of Capital CitiesfABC
and Leslie Arries of CBS affiliate wivB-Tv Buffalo,

m}

Peter McHugh, president of Travel Channel, has resigned as of last
Friday (March 18). While company searches for new president,
Bahir Browsh, senior vice president, operations, will head chan-
nel. McHugh becomes third top ranking executive to leave
service in past six months.

_
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Reregulation in the wind

Cable bashing is taking on the status of a national sport. Last
week, Senator Howard Metzenbaum (D-Ohio) opened the Cap-
itol Hill season with an antitrust hearing that started out with the
observation that he had no legislative purpose in mind and ended
with the declaration that cable had 60 days to clean up its act.
This week, Representative Edward Markey (D-Mass.) will enter-
tain an oversight of cable’s shortcomings. The Hill communica-
tions leadership (Hollings, Inouye, Dingell and Markey) has
directed the FCC to monitor cable’s performance in the wake of
the latest must-carry decision. The Gore bill representing the
interests of TVRO’s against cable is gaining momentum. The
wireless cable forces have enlisted congressional allies in their
effort to gain access to cable programing. The FCC is about to
reimpose syndicated exclusivity, and important sections of the
telecommunications universe would like to put telephone com-
panies in the cable business. The list goes on.

But cable is not alone in attracting the attention or the ire of the
communications policy establishment. Broadeasters were getting
it about the ears last week on the subject of children’s television,
in hearings that could well lead to legislation this session or next.
And there is continued agitation for the imposition of certain
“special” requirements that would require performance pre-
scribed by others. Reimposition of the faimess doctrine is a
constant threat, and looming over all—for fans of expropri-
ation—is the Hollings transfer tax. Conventional broadcasting
needn’t feel neglected in the bashing department.

To many in Washington—some of their voices were heard last
week during a conference of the American Advertising Feder-
ation—the portents point to reregulation of industries that have
profited mightily from deregulation in the last few years. All that
freedom appears to be more than many can take. The guess from
here is that both broadcasting and cable stand liable to suffer
from reregulation in almost equal measure—a possibility that
suggests that both media may be better off standing together than
throwing each other to the wolves.

Probing the peoplemeter

The peoplemeter now in standard use to measure television
audiences is giving fits and second thoughts to television broad-
casters. ABC, CBS, NBC and the National Association of
Broadcasters intend to put the peoplemeter to a test for accuracy
and comprehensiveness, with, they hope, the cooperation of
A.C. Nielsen and AGB, the companics with peoplemeters in
operation. If the test is designed to deliver unbiased results,
Nielsen and AGB will refuse to cooperate only if they wish to
imply that their devices and techniques can’t withstand scrutiny.

William Rubens, NBC vice president of research, had recent
history on his side last week when he noted that the peoplemeter
was rushed to service in the heat of competition. AGB, a British
company that had introduced the peoplemeter in England, made
a play for American television business with promises of torrents
of audience information unobtainable by other means. Nielsen,
the principal supplier of national audience statistics in the U.S.,
answered fire with fire and so far is winning. Its peoplemeter
service is in much wider use than AGB’s.

But is the peoplemeter delivering information that distorts,
inflates or deflates audience statistics? That is the question that
the new study sets out to answer. It is a question that may still be
asked of older research services using meters that measure tuning
at the television set or diaries that are kept by members of the

audience. As has been noted on this page before, an acceptance
of all methods of audience research has required at least some
suspension of disbelief.

It is not helpful at this point, however, for Rubens to say as he
said last week that the peoplemeter method is “fundamentally
flawed.” Why conduct a test if the verdict has already been
reached? Too much money in advertising time and program
production and too many creative energies are at stake to start
any test with a hint of bias among its sponsors. Let an honest test
be made, the sooner the better.

Where’s the beef?

Broadcasters’ case against content regulation was taken to Cap-
itol Hill last week, at hearings on children’s television legislation
that would establish programing quotas, restrict advertising time
and “limit"—it is not clear in exactly what way—so-called
program-length commercials.

That case, and the points raised in defense of a free market-
place where supposed harm to children has yet to be demonsirat-
ed, should not be obscured by the unfortunate inability of the
broadcasting witnesses to cite much performance in their corner.

A ceniral point raised by Gilbert Weil of the Association of
National Advertisers was that truthful commercial speech is
protected by the First Amendment and, therefore, any proposed
legislation must be shown to advance a substantial governmental
interest and be “the least possible abridgement of commercial
speech.” Absent that, government intrusion is unwarranted,
regardless of the intentions, good and otherwise, of those whose
parochial interests would be served by such intrusion.

Last year, the U.S. Court of Appeals in Washington asked the
FCC to justify the 1984 dropping of its children’s television
guidelines, although finding no fault with the FCC’s general
deregulatory thrust. To that end, the FCC is currently secking
evidence of the deterioration of standards that some purport to
detect. Should that evidence prove chimerical, the FCC’s re-
sponse to the court would be that the marketplace has sufficed
and the rules proved unnecessary, which was the commission’s
reason for dispensing with them in the first place.

Some members of Congress who are able to tell a mediagenic
issue from a handsaw have introduced bills to serve their various
agendas. In the “physician censor thyself” department, Tom
Tauke would legislate an antitrust exemption so that broadcasters
could develop “voluntary” advertising guidelines. Translated,
that means that with the application of a legislative shotgun, the
Congress would have broadcasters wed themselves to govern-
ment content regulation once removed.

No thanks.

Drawn for BROADCASTING by Jack Schmidt

“It says the average television station has 6.1 salespeople.
Guess who’s our .1.”

Broadcasting Mar 21 1988




“L.AX Best Hotels...”

L’Ermitage Hotels,
a collection of
originals.

By Jim Carmen
t a time when most hotel chains are taking their
design concepts down the path of mediocrity,

L’Ermitage is operating scven, absolutely unique, all-

suite luxury hotels in Los Angeles.

hese hotels appeal to the discriminating traveller, the
one scarching for a unique experience.

l ‘: ach suite offers more living space than [ have seen in
any other hotel, tastefully decorated and surrounded
with wondcrful exciting works of art.

L’Ermltage Hotel. ..
“Ultimate Hideaway”

? —Vogue
The first and flagship hotel is
world famous L’Ermitage
Hotel in Beverly Hills. The
New York Times has stated
. .Evenotherhoteliers speak
3 of L’Ermitage as special.”
The Bosron Globe has said “. .. This may well be the
finest hotel in the new world” and Vogue has said
¢“L’Ermitage is Beverly Hills’ ultimate hideaway.

Bel Age Hotel . .. “Nothing Short of Spectacular”

—Performing Arts
This magnificantly decorated hotel boasts paintings by
grand masters and prompted Performing Arts Magazine
to state that Bel Age was “Nothing short of spectacular”

The Los Angeles Times wrote that the Bel Age was “a
place for feeling guilty—happily”

Mondrian Hotel ... ¢A Los Angeles Landmark”’
—Washington Times
Close to the Bel Age on famous Sunset Blvd. is the
Mondrian Hotel, where the owners of this collection of
originals, the AsnkENazy family, have created a hotel
which, in itself, is a work of art, painted by the famous
modern painter YAACOV AGAM. :
The Mondrian is a great favorite
of the Music Set. The Washington
Times has called Mondrian “a
Los Angeles landmark . . . with
bold elegance””

he collection’s four other
properties, Le Dufy, Le
Parc, Le Réve and Valadon have
an intimacy and grace rarely found

in North American hotels. They are warm and inviting
which Contract Magazine has called “Little gems 1n a
sea of mediocrity.”

he refreshing key to all of these wonderful hotels is
that they fit the economy of nearly every traveller.

highly recommend that on your next visit to Los An-
geles, you choose among this*collection of originals.”’

A collection
_of
originals

Los Angeles

L’Ermitage . Mondrian - Bel Age
Valadon-Le Réve - Le Dufy -Le Parc

1-800-424-4443

or call your local travel agent
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The assets of

Prime Cable of Georgia Ltd.

{a cable television system serving the Atlanta, Georgia area)

have been acquired by

Georgia Cable Partners

{a partnership formed by the Robert M. Bass Group and
Prime Cable Growth Partners, L..P. and certain of their affiliates and associates)

The undersigned acted as financial advisor to Prime Cable of Georgia Ltd.
and assisted in the negotiations leading to this transaction.

Shearson Lehman Hutton Inc.

February 12, 19588

The assets of

Cable Atlanta Limited

(a cable television system serving the Atlanta, Georgia area)

have been acquired by

Atlanta Cable Partners, L.P

(a Limited Partnership formed by the Robert M. Bass Group and
Prime Cable Growth Partners, L.P. and certain of their affiliates and associates)

The undersigned acted as financial advisor to Cable Atlanta Limited
and assisted in the negotiations leading to this transaction.

Shearson Lehman Hutton Inc.




