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stations planning a knockout future

Renewed through the 19911992 season

| STATION
| W18, Chicago
| WPV], Philadelphia
| KRON, San Francisco
| WNEV, Boston
| WDIN, Detroit
[ WEWS. Cleveland
| WPXI, Pittshurgh
| KSDK, St. Louis
| KTSP, Phoenix
| KXTV, Sacramento
WMAR, Baltimore
WTNH, Hartford
KCST. San Diego
WFTV Orlando
KCTY, Kansas Citv
WCPO, Cincinnati
| WIM]. Milwaukee
[ WWL, New Orleans
WLOS, Greenville/Spartanburg
WENS, Columbus
WTVD. Raleigh
KW7TY, Oklahoma City
WZZM, Grand Rapids
WhBW, Buffalo
‘ WMC. Memphis
KTVX, Salt Lake City
KMOL, San Antonio
WPRI, Providence
WVEC, Norfolk
| WLKY, Louisville
| WHIO, Dayton
| WGHP, Greenshoro-Highpoint
! WPEC, West Palm Beach
WXEX, Richmond
KTBS, Shreveport
KWCH, Wichita
| KFSN, Fresno
WDBJ, Roanoke
KEVS, Paducah
KWWL, Cedar Rapids
KWQC, Quad Cities
KYTV, Springfield, MO
WAPT, Jackson, MS
WAFE, Huntsville
KVBC, Las Vegas
| WAKA, Montgomery
| WTVO, Rockford
WWAY, Wilmington
| KTVN, Reno
{ KJAC, Beaumont
KFDX. Wichita Falls
KESQ, Palm Springs
WENVT, Greenwood/Greenville
WHAG, Hagerstown
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Cap Cities/ABC
Cap Cities/ABC
Petry

TeleRep

Petrv

Blair

TeleRep

Katz

HRP

TeleRep
TeleRep

Blair

Gillert Sales
TeleRep
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MMT

Katz

HRP

Blair

Cap Cities/ABC
TeleRep
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Blair

Blair

MMT

MMT

HRP
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TeleRep

Katz

Katz
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TeleRep

Cap Cities/ABC
HRP

Katz Continental
Blair

Blair

Blair

MMT

Blair

Blair

Katz

Adam Young Inc.
MMT

Katz

Katz

Katz
Katz/Continental
Seltel

Katz

OWNER ___ AFFILIATE |
Cap Cities/ABC ABC
Cap Cities/ABC ABC
Chronicle Broadcasting NBC |
New England Television CBS
Post-Newsweek NBC|
Scripps Howard ABC
Cox Broadcasting NBC
Multimedia NBC
Great American Broadcasting  CBS |
Belo Corporation CBS
Gillert Broadcasting NBC
Cook Inlet Comm. ABC
Gillett Broadcasting NBC
Cox Broadcasting ABC
Meredith Corporation CBS
Scripps Howard CBS |
Journal Communications NBC
Loyola University of the South  CBS |
Anchor Media ABC
Dispatch Printing CBS
Cap Cities/ABC ABC
Griffin Television CBS
Price Communications ABC
Queen City Broadcasting ABC
Scripps Howard NBC
United Television ABC
United Television NBC
Knight-Ridder ABC
Belo Broadcasting ABC
Pulitzer Broadcasting ABC
Miami Vallev Broadcasting CBS
Taft Broadcasting ABC
Photo Electtonics ABC/
Nationwide Communications ~ ABC
KTBS, Inc. ABC
Kansas Broadcasting Svstem~ CBS
Cap Cities/ABC ABC
Schurz Communications CBS
American Family Broadcasting  CBS
American Familvy Broadcasting NBC
Palmer Communications NBC
Schurz Communications NBC|
Price Communications CBS
American Valley Broadcasting  NBC
Valley Broadcasting NBC
Alabama Telecasters CBS
Winnebago Television Corp. ~ NBC
Price Communications ABC/|
Sarkes Tarzian CBS
Price Communications NBC
Price Communications NBC
EGF Broadcast Corp. ABC
Big River Broadcasting CBS
Great Trails Broadcasting NBC




'~

WE DON'T ASK FOR s
CONTRIBUTIONS. »%

People know what 0 expect rom The  relevant issues by taking a look at what the
World Tomorrow: And they know we dont  Bible has to say about them.

expect anything back. An intelligent look at wharts happening
On The World Tomomow weve never in the world today is what makes The World
solicited contributions. Neither have we Tomorrow one of the top rated religious

used television to try to make converts. Or  programs in the United States.
take sides politically And we never will.
What we do on The World Tomorrow is

provide an understanding of today’s most THE WORLD TOMORROW

The World Tomorrow is a syndicated weekly television program producedt by the Worldwide Church of God and represented worldwide by BBDO.
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47,000 f’OCk fO NAB’S biggestpage 44
HDTV’s the main attraction.. page 47

Patrick, NAB make peace in Las Vegas...pux. 46

MR. PRESIDENT, MR. BROADCASTER O Ronald Reagan
adds dramatic high point to NAB convention,
reminding broadcasters of his commitment to
repeal of fairness doctrine and appealing for help in
obtaining Senate action on his FCC nominees.
Below, President, who began his radio career over
50 years ago, receives NAB's first Ronald Reagan
Broadcasting Award from NAB's Wallace Jorgenson
and Eddie Fritts. PAGE 43.

GEE...NO, CERRITOS O Over objections of NCTA and
California Cable TV Association, FCC grants waiver
for telephone company, GTE, to build cable system
in Cerritos, Calif. PAGE 50.

NAB 88 O Representatives of FCC and Congress face
off on deregulation, PAGE 52. Two key FCC officials
say commission unlikely to change duopoly rule,
PAGE 56. Congressional panel asks for evidence that
lack of must carry and importation of signals harm
broadcasters, PAGE 58. NAB honors former FCC

Chairman Mark Fowler with Distinguished Service
Award, PAGE 60. Congressional and FCC staffers

spar over fairness doctiine, PAGE 61. Economists
optimistic about broadcasting industry, PAGE 70.
Shifting international TV market is focus of NAB
management panel, PAGE 74. NBC News'’s Larry
Grossman argues for TV as “instrument of truth,”
PAGE 75. Future may be with DBS and fiber optics,
say panelists, PAGE 76. FMX draws its share of
interest at NAB, PAGE 80. New radio ratings diary
may raise response rates, PAGE 82.

CABLE-FRIENDLY O CAB conference finds evidence
that for advertisers, cable is increasingly place to
turn. PAGE 87.

FOX NEWS O Fox Broadcasting Co. takes step into
network news business. PAGE 91.

IDENTITY CRISIS O Public TV's programing identity
dominates concerns voiced at PBS/NAPTS annual
meeting held this year in Arlington, Va. PAGE 96.

UBIQUITOUS RUSH O In addition to keeping him in
perpetual motion, Warner Rush's traveling work style
has proved successful. Under him, Major Market
Radio has broadened its station client base, more
than doubled its staff and increased its gross
billings almost four-fold. PAGE 127.

DONE DEAL O NBC-Disney deal marks first time
broadcast network has produced series
programing for exclusive cable run before its
network airing. PAGE 129.
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HDTV via DBS

Hughes Aircraft Chairman Bud Wheelon
plans to reciprocate recent visit to Los
Angeles by Japan Broadcasting Corp
{NHK) head Keiji Shima with trip of his own
to Tokyo, where source said he will meet
this week with NHK's top executive
Wheelon and Shima met several weeks ago
to discuss proposal to build Hughes
backup direct broadcast satellite for NHK
DBS service scheduled for launch on GE
satellite around 1990 (*Closed Circuit,”
March 14). Also subject of earlier talks was
NHK' high-definition television system,
both for use in experimental satellite
broadcast of Olympics in States next fall
and as contender for Hughes's own U.S
DBS project,

FM buyers

Westwood One, Westinghouse
Broadcasting and Spanish Broadcasting
System, radio group, are vying for one of
Emmis Broadcasting’s New York FM
properties. Emmis owns and operates
WFAN(AM)-WQHT(FM) New York and recently
acquired wNBC(AM)-WYNY(FM) there as part of
five-station NBC purchase {BROADCASTING,
Feb. 22), forcing it to spin off one AM and
one FM due to FCC's muitiple-ownership
rule. Sources said if agreement is struck, as
could could occur this week, acquiring
party would likely purchase
urban/contemporary hit wQHT at price in
$40 million-$45 million range.

]
Detente

It may have been coincidence that three
top ranking executives of Tele-
Communications Inc. (John Sie, senior vice
president; John Malone, president and
chief executive officer, and Bob Thomson,
vice president, government relations) at
three separate forums (National
Association of Broadcasters,
Cabletelevision Advertising Bureau and
National Federation of Local Cable
Programers) last week were discussing
greater local broadcaster-cable operator
cooperation. Although TC| has been in
forefront of some of problems between two
industries, spokesman at company said
there is re-emphasis on value of local
broadcaster, for programing, promotion
and marketing.

Further indication of attempt to smooth
relations is that company is cautiously
moving toward universal on-channel
carriage of broadcast stations where it is
technically possible. In future, when
services may be added or shifted, TCI, with

consultation of affected parties, plans to
carry stations on their FCC-assigned
frequencies. Sensitivity to broadcasters’
channel identities is coupled with TCl's
desire to have sanctioned defense, through
FCC's allocation tables, against UHF
broadcasters seeking VHF channel
position.

B
NAB politics

New lineup for National Association of
Broadcasters executive committee is
taking shape (board votes in June) with
decision last week by George Hyde of
wQBA-AM-FM Coral Way (Miami), Fla., to run
for radio vice chairman instead of
chairman, paving way for Lowry Mays of
Clear Channel Communications, San
Antonio, Tex., to run for chairman. {If Mays
becomes chairman, he would be next in
line for joint board chairman in 1989.) So
far, there are no challengers. On television
side, both Chairman Ben McKeel of
Nationwide Communications, Columbus,
Ohio, and Vice Chairman Margo Cobb of
wLBz-Tv Bangor, Me., are seeking
uncontested second terms.

High on high definition

High-definition television is presenting
higher profile on Capitol Hill, due to strong
interest expressed by House
Telecommuncations Subcommittee
Chairman Ed Markey (D-Mass.). Markey
will hold hearings (at least two) before
summer on status of new technology. It is
also likely that subcommittee will sponsor
in fall major demonstration of advanced
television systems for congressmen.

]
Cost cutter

Following last week's annual meeting,
public television is reviewing alternatives to
flying hundreds of station, PBS, NAPTS and
CPB executives to single location each
year. Teleconferencing, already used by
PBS for consultation with stations on
budget proposals and other system
subjects, is among proposed alternatives
in evaluation just sent out to member
stations. Biennial meeting schedule, said
PBS, is also among options.

P PR——
Search is on

Committee screening candidates to

succeed Robert Mulholland as president of
Television Information Office is scheduled
to submit report with list of finalists at May
16 TIO board meeting. Committee has not
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interviewed candidates, but number of
names have been raised, including King
Broadcasting's George Willoughby, and
McCann-Erickson’s Jack Ctter. Inside TIO,
Lynne Grasz, manager, station services,
has made bid to succeed her boss, who
leaves for Northwestern University this
summer. Names of ABC's James Duffy and
NBC's Bud Rukeyser, who is leaving NBC
in few weeks, have also been mentioned.
But both said last week they have no
interest in job.

Heaven can wait

Planned meeting between officials of CBN
and Vision Interfaith Satellite Network didn't
come off at Cabletelevision Advertising
Bureau convention but is expected at
National Cable Television Association
convention later this month. Joint-venture
productions between established and
start-up religious services are expected to
be part of talks.

In wake of Jim Bakker and Jimmy
Swaggart scandals, cable operators have
been wrestling with disposition of religious
programing. Some operators have
discussed placing all cable religious
programing on one channel. CBN's
religious fare is unlikely to find home on
Vision in latter’s present form, because of
new service's restrictions on on-air fund
raising, but other programing opportunities
may surface.

TR e ——
Monkey wrench

Proposed three-way sale of two FM
properties in Bloomington, Ind., approved
by FCC on Jan. 20 remains to be
consummated, apparently because of one
party's fear it will run into comparative
renewal challenge next year. Under
proposed deal, Indiana Communications
Inc. would sell wews to Bloomington-based
Sarkes Tarzian Inc. for $3.5 Million. Tarzian
would then spin off its wiTs to New
Barnstable through Indiana Radio Inc. for
$5,250,000. But Professor Herbert Terry of
department of telecommunications,
Indiana University, has expressed concern
about New Barnstable's possible interest in
focusing service on larger Indianapolis
market, rather than Bloomington, its
community of license. He says he has
backing of local political and business
leaders and that if wTTs shifts its orientation,
they would consider filing competing
application when station’s license comes
up for renewal, in August 1989. One
question such threat poses is how much
renewal expectancy New Barnstable would
accumulate after owning station for about
18 months. Parties have cbtained extension
until April 25 to close sales.




Farrell Meisel, Director of Programming, WWOR-TV, New York

WWOR-TV, New York joins the growing list of “Sweethearts” stations. “Sweethearts”,
Television’s first comedy-game-talk show is sweeping the country. If you have a taste for success,
take a look at “Sweethearts” It’s a winner.

Premiering this Fall on: &%

NEW YORK WWOR GREENVILLE WLOS LAS VEGAS KLAS AP MULTIMEDIA
BOSTON WCVB COLUMBUS WCMH WACO KCEN ATERTA

DETROIT WXYZ HARRISBURG WGAL COL. SPRINGS KKTV er INMENT
DALLAS KDFI LOUISVILLE WAVE FT. MYERS WEBRBH Frst run for the long run.
ATLANTA WAGA DAYTON WDTN RENO KTVN

TAMPA WTSP GREENSBORO WGHP WICHITA FALLS  KFDX tow
SEATTLE KIRO JACKSONVILLE ~ WJXT MACON WMAZ M
MINNEAPOLIS  WCCO MOBILE WALA PANAMA CITY WMBB X
MIAMI WPLG WICHITA KAKE OLKAHOMACITY KOCO ' !
PITTSBURGH KDKA ALBUQUERQUE  KOB GRANDRAPIDS  WZZM v

ST. LOUIS KSDK ROCHESTER WOKR GREEN BAY WLUK T P
DENVER KCNC ROANOKE WSET MADISON WMTV

SACRAMENTO KCRA CHAMPAIGN WAND WEST PALM WPTV

PORTLAND KGW CEDARRAPIDS  KCRG PEORIA WEEK

SAN DIEGO KGTV TUCSON KOLD DAVENPORT KWQC

MILWAUKEE WITI SPRINGFIELD KSPR ...and more every day

Have your own love affair with “Sweethearts” and:

GERRY PHILPOTT MIKE MARSHO NORM HAYES JUDITH BERNAT ED MONAHAN
WESTERN DIVISION MIDWEST DIVISION SOUTHERN DIVISION SOUTH CENTRAL DIVISION NORTHEAST DIVISION
(213) 479-5150 (312) 7514283 (404) 8899590 (212) 484-7958 (212)484-7085

SWEETHEARTS is a Richard Reid Production in association with Createl Ltd. and Multimedia Entertainment, distributed by Multimedia Entertainment.
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AM-FM Allocations
AM Siereo
By the Numbers

Cable Regulation
Children"s Television
Comparative Renewal

® Solid box indicates item has changed since
last issue.

AM-FM Allocations

FCC launched inquiry March 24 into FM trans-
lator service—FM translators rebroadcast sig-
nals to areas where terrain, distance or ob-
structions weaken original signal—and in
meantime froze applications for new transla-
tors. National Association of Broadcasters,
alleging widespread abuses in translator mar-
ket, petitioned FCC for changes in rules; oth-
ers pressed for expansion of service to allow
for local origination.

National Association of Broadcasters has
submitted plan to FCC to allow 60% of class A
FM stations to double power from 3 kw to 6 kw.
Plan is contained in comments ¢pposing pro-
posal of New Jersey Class A FM Broadcasters
that would allow more than 60% of class As to
double power. NAB decided not to support
New Jersey plan because of possible interfer-
ence with class B and C FM's in parts of U.S.
where band is crowded. FCC has released
rulemaking authorizing FM stations to use di-
rectional antennas, allowing for allocation of
stations in what would currently be shor-
spaced positions. In response (o inquiry last
August, NAB opposed proposal, saying it
would lead to AM-ization of FM band. Howev-
er, several FM broadcasters commenting dis-
agreed, contending directional antennas
would benefit FM radio and public. In releas-
ing rulemaking, commission said it had no
plans to change table of FM ailotments

FCC initiated inquiry on extension of
domestic AM band by 10 channels from
1605 khz to 1705 khz with tar- ____
get for implementation July 1,
1990. Commission proposed
that some new channels could ~=—
be reserved for national AM ra-
dio services.

FCC amended its rules last
November to allow approxi-
mately 800 AM stations on re-
gional channels and 940 khz
and 1540 khz 10 operate at
night with 500 watts. Earlier,
commission had authorized 21 of 41
AM's on foreign clear channel 1540 khz to
operate at night. Actions are part of steps to
allow nighttime service near lowest post-sun-
set power for 1,600-1.800 of country’s 1,900
daytime-only AM staticns. According to com-
mission, further actions will be taken to clear
several hundred more AM'S to operate at
night. In July 1987, NAB filed comments at

Crossownership 4
Divect Broadcast Satellifes 18
High-Definition TV 8
indecency is
Mergers 18
Must Canry 22

FCC supporting authorizations but saying
FCC should authorize new nighttime service
on interim basis until comprehensive review of
AM interference standards in separate pro-
ceeding is completed. QOthers said FCC
should defer action until review is completed
and new interference standards are adopted.
NAB board has called for freeze on additional
AM allocations, except for such cases where
those allocations would provide relief from
interference from foreign stations, especially
Cuban.

AM Stereo

Public Broadesstng
Scrambling

Syndex

Unions

Wireless Cable

stereo in general in AM marketplace.

Cable Regulation

On Jan. 14, FCC rejected recommendation of
National Telecommunications and Information
Administration that Motorolas C-Quam AM
stereo system’s pilot tone be protected from
possible interference. At same time, petitions
to adopt single AM stereo system and to
mandate multisystem radios were also reject-
ed.

In explanation of recommendation, Chair-
man Dennis Patrick and Commissioner James
Quello said that C-Quam is already close to
being de facto standard because 100% of
receivers can receive it and most AM stereo
stations transmit it.

Multisystem radios receive signals generat-
ed by two incompatible systems battling to be
de facto standard—C-Quam and Kahn Com-
munications'  single-sideband. NTIA report
said that although there is no inherent degra-
dation of sound quality in multisystem com-
pared to single-system radios, implementa-
tion of  multisystem
technology is not feasi-
ble because of lack of
support among radio
manufacturers and
. dominance of C-

Quam system in
} international  mar-
o / ketplace. In filing
with FCC in Decem-
ber 1987, Kahn
Communications
charged that in
1985 Motorola im-
properly blocked Sony from selling multisys-
tem radics by asserting two AM stereo pat-
ents. Kahn further alleged that patents in
question were improperly obtained by Motor-
ola. Motorola dismissed Kahn's charges and
said that new integrated circuits in radios to
be released this year will solidify C-Quam and
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National Cable Television Association is trying
to maintain status quo in cable regulation,
much of which is based on Cable Communi-
cations Policy Act of 1984 and Copyright Act
of 1976.

Motion picture industry and independent
broadcasters, concerned that cable industry
has become too big too fast, have been push-
ing for stricter regulation of cable until there is
more competition in delivering cable program-
ing to homes.

Opposing industries have generated much
heated rhetoric in Washington, especially be-
tween cable and motion picture industry. But
top cable and Holiywood executives are hold-
ing series of meetings to try to resolve differ-
ences.

Developments within cable industry are
ceming under increased congressional scruti-
ny. House Telecommunications Subcommittee
Chairman Ed Markey (D-Mass.) has asked
Government Accounting Office to study cable
rate increases. Comments from lawmakers
expressed during Telecommunications Sub-
committee hearing in March indicate indus-
try's problems on Capitol Hill may go beyond
battle with home satellite industry (BROADCAST-
ING, April 4). It was first of three oversight
hearings subcommittee plans to hold on sta-
tus of cable industry three years after pas-
sage of Cable Act.

Allegations that cable industry has been
anticompetitive were subject of congressional
hearing last month by Senator Howard Met-
zenbaum (D-Ohi¢), chairman of Senate Anti-
trust Subcommitiee. Metzenbaum warned in-
dustry that unless situation changes, he may
offer legislation to curb what he sees as ca-
ble's growing anticompetitive behavior.

FCC has adopted new rules defining more
narrowly those television markets where, in
accordance with Cable Act, rates of cable
systems cannot be regulated because sys-
tems are subject to effective competition. FCC
opened rulemaking in response to U.S. Court
of Appeals, which upheld FCC's basic ruling
that effective competition exists where three
broadcast signais are available. But it said
that definition of available was tco broad.

Parameters of focal cable regulation are
also being reset outside Washington. Two fed-
eral judges in northern district of California, in
decisions issued in September 1987, ruled
that cities’ cable franchise provisions requir-
ing cable operators to provide access chan-



Before you take us (o task for trying to improve the Bll, a design that has become the
“workhorse” standard for two-channel audio machines, consider what the new MX-55 offers:

An integral autolocator, a voice ediing mode that allows 2X speed playback at normal
pitch; a built-in cue speaker; GSPIPO (gapless, seamless, punch-in, punch-out)* and because
you old us you wanted it, a/f adjustments are available through the front panel! These, and
many more iImprovements will help make your job easier, and the results more Creative.

And for those of you who still wont forgive us, we're keeping the Bll in the line. So
either way, you can get exactly what you need from Otari; Technology You Taln!
Can Trust. Call Otari at @15) 592-8311 for information about the new MX-55. alld '-T
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“Star Trek: The Next Generation”
continues to reign as the #1 first-run
syndicated series on television: #1 with
men across the board: #1 with women
18-34; #1 with teens, season-to-date.

And while it continues to beat every
weekly series in these demos, “Star
Trek: The Next Generation”is also
outdelivering every strip program,
including “Wheel” and “Jeopardy.”
“STAR TREK: THE NEXT GENERATION.”
THIS SEASON'S NEW HIT SERIES.

FEPRESENTEL
AATRIVALLY BY.

VTERNATIONAS
AWERTISING SULS

Sowrce NSS Pucketpiecr, season average through Feb 88 Swiepr.
o 1968 By P Pictures G wan All righty




nels and universal service and to buiid and
maintain state-of-art cable systems violate ca-
ble operators’ First Amendment rights.

Children’s Television

® House Telecommunications Subcommittee
Chairman Ed Markey is seeking compromise
with broadcasters on children’s tetevision bill.
He is proposing legisiation limiting commer-
cial time in children's programs, but would not
include original requirement that broadcast-
ers air one hour per day of informational and
educational programing. Bill would, however,
require FCC to review children’s programs for
educational and informational content as part
of license renewal process. Broadcasiers ap-
pear willing to accept some commercial time
limits, but balk at programing standard as part
of renewal.

Bill introduced by Representative Tom
Tauke (R-lowa) would eliminate antitrust re-
strictions and et industry arrive at code to
govern children's advertising.

Children's television legislation is aiso pend-

ing in Senate, but no action appears Immi-
nent.

In response to U.S. Court of Appeals in
Washington and petitions from Action for Chil-
dren’s Television, FCC launched broad inquiry
into chitldren’s advertising. In its comments,
ACT asked FCC to limit children's advertising
to nine-and-a-half minutes per hour and re-
quire two-year period before toys featured in
programs can be promoted.

NAB has presented survey indicating that
advertising in children's programing is cur-
rently under proposed 9.5 minute limit.

Compaiativé Renewal
Reform

® Seventeen Republican members of House
Commerce Committee sent letter to FCC
Chairman Dennis Patrick urging him to reform
comparative license renewal procedures.

In speech before National Association of
Broadcasters convention in Las Vegas on
Tuesday April 12, Patrick called for overhaul
of comparative renewal process to eliminate
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"abuses,” as well as articulation of criteria for
BY THE NUMBERS license renewal expectancy.

Sty of broadeaaing el satile In interview with BROADCAS_TING. belort_a con-
vention, NAB President Eddie Fritts said that
rather than continue its push for elimination of
entire comparative license renewal process,

BROADCASTING NAB might settle for clean up of abuse of
SERVICE ON AIR CP’s TOTAL * process. “If you.remove payoffs,” said Frits,
Commercial AM 4,908 170 5,078 "you remove comparative renewal as is-
- sue...You get challenges based on genuine
SompEEl ] Al e interests ag opposed to payoffs.”
Educational FM 1,314 173 1.487 Leibowitz & Spencer, Miami-based commu-
a Total Radio 10,267 761 11,028 nications law firm, has asked FCC to expedite
FM translators 789 444 1,233 its earlier petition for reform rulemaking to put
- potential challengers on notice that applica-
SR RS S8 B 561 tions may be subject to more stringent scruti-
Commercial UHF TV 481 222 703 ny than in past. Talk of reform comes against
Educational VHF TV 118 3 121 backdrop of license challenge of CBS's weswm-
Educational UHF TV 212 25 237 Tv Chicago by group headed by local attor-
ney, Brenda Minor. Many communications at-
® Total TV ik L Uz tomeys  believe  case  underscores
VHF LPTV 93 74 167 vulnerability of broadcasters with good track
UHF LPTV 258 136 384 records to costly and time-consuming chal-
= Total LPTV 351 210 561 lenges. FCCVhas alllso ordered comparati\(e
renewal for Viacom'’s kmMovTy St. Louis and is
VHF translators 2,869 186 3,055 preparing order affecting five other television
UHF translators 1,821 295 2,216 stations
ITFS 250 114 364
Low-power auxiliary 824 0 824 crossown'ership
TV auxiliary 7,430 205 7,635
OlF N slatestiactal 3 0 § ® Telco-cable—Last week (April 12), FCC
Experimental TV 3 5 8 Common Carrier Bureau issued waiver of its
Remote pickup 12,338 53 12,391 Cable-telco crossownership rules, allowing
Aural STL & intercity relay 2.836 166 3,002 GTE to build cable system in Cerritos, Calif
- (see "Top of the Week"). Cable groups, includ-
ing NCTA, had objected to decision and pfan
C ABLE to fight ruling.
- Question of whether telephone companies
JeClEIb g Jegueiing should be allowed o offer cable service within
Homes passed 71,500,000 their telephone service areas has been cen-
Total systems 8,000 tral to FCC proceeding that could lead to
Household penetrationt 51.1% dropping of FCC rules barring such cross-
- ownership and recommendation to Congress
=y, vable-pensiGiins L0 - = that it eliminate redundant prahibition in Cable
Communications Policy Act of 1984. Not wait-
- SR ——— ing for FQC, Representaltive'Howard Niglson
1 Penetration percentages are ol TV household universe of 88.6 million. (R'Utah) introduced legisiation to .e“mmate
statutory ban. Although he doesn't expect

measure 10 go anywhere this year, Nielson
said it could make headway in next Congress.

Even if FCC and Congress drop crossow-
nership prohibitions, seven Bell operating
companies would still be prevented from en-
tering cable business by Judge Harold
Greene’s modified final judgment in consent
decree that led to breakup of AT&T and cre-
ation of seven operating companies. National
Telecommunications and information Adminis-
tration has petitioned FCC 1o preempt
Greene's regulation of BOC’, arguing that
Greene is hampering BOC's entry into infor-
mation services, including cable. And Presi-
dent’s Cabinet-level Economic Policy Council
is considering legislation that would deregu-
late BOC's.

Broadeast-rewspaper—Rupert Murdoch
won victory in U.S. Court of Appeals in Wash-
ington March 29 when court ruled that statute
passed by Congress in final hours of its last
session violated First and Fifth Amendments
of Constitution by prohibiting FCC from ex-
tending current waivers of rule banning news-
paper-television station crossownershig. Ac-
tion came toe late to enable Murdoch to retain
New York Post, which he sold in February to



. Weve doubled our power
with no increase in power costs

“With our new Harris 120 kilowatt
external cavity UHF transmitter, we've
doubled our power without increasing
our power costs,” says Thomas A.
Oakley, president of WSJV-TV,

South Bend/Elkhart, Indiana.

“Not only have we expanded our
broadcast area, but we're providing a
much stronger signal to our fringe
viewers. And, by feeding a stronger
signal to the cable systems, we expect
to pick up an additional 50,000 tele-
vision households,” Oakley adds.

Thomas A. Oakley, President
WSJV Televis

Shb

WSJV also likes other Harris UX
features — such on-air exclusives as
enhanced protection for klystrons,
highly efficient “shell and tube” cooling
and extensive front panel status infor-
mation designed to take the guesswork
out of maintenance. Harris’ 24-hour
technicat service is another plus.

‘We see Harris as the industry
leader in transmitters,” says Don
Fuller, WSJV's general manager, “and,
of course, ‘Made in America’ is impor-
tant, because we know we can count

on Harris for fast service or parts
support if we need it.”

When you're ready to boost your
power without boosting your costs,
Harris is ready with its complete line of
external cavity UHF TV transmitters,
available in 60, 120, 180 and 240 kilo-
watt models. For the full story, call
today TOLL FREE: 1-800-4-HARRIS,
extension 3010.




LOS ANGELES/KNBC*

T

WOMEN 18-49 VIOMEN 75-54
00 pm

TAMPA/WTVT

WOMEN 18-49 WOMEN 25-54
30 pm

CHARLOTTE/WSOC*

Ty T

WOMEN. 1849 WOMEN 25-54
30 pm

PADUCAH/WSIL*

Eem B

WONEN 1849 WOMEN 25-54
:30 pm

SALINAS-MONTEREY/KMST*

T ™

WOMEN 18-49 WOMEN 25-54

Entertainment Tonight Feb.'88 vs.Feb.!87 Time Period Shares.

CHICAGO/WBBM*

T

WOMEN 1549 WOMEN 25-54
:30 pm

ST. LOUIS/KTVI

BO Wn

WOMEN 7849 WOMEN 25-54
30 pm

GRAND RAPIDS/WUHQ*

o i

WOMEN 1849 WOMEN 25-54
30pm

SPRINGFIELD /KSPR

1T m

WOMIN 1849 WOMEN 25-54
6:30 pm

SANTA BARBARA/KEYT

i B

WOMEN 18-49 WOMEN 25-54

PHILADELPHIA/WCAU

e tip

WOMEN 18-4% WOMEN 25-54
:30 pm

INDIANAPOLIS/WRTV

o e

WOMEN 15-49 WOMEN 25-54
:00 pm

SAN ANTONIO/KENS*

o o

WOMEN 1849 WOMEN 25-54
:30 pm

LAS VEGAS/KLAS*

o ife

WOMEN 18-49 WOMEN 25-54
:00 pm

BOISE/KIVI*

T

WOMEN 18-49 WOMEN 25-34

" DETROIT/WXYZ*

e Fp

WOMEN 18-49 WOMEN 25-54
30 pm

HARTFORD/WFSB*

o if

WOMEN 18-49 WOMEN 25-54
:30 pm

NORFOLK/WAVY*

UpOp

WOMEN 18-49 WOMEN 25-54
00 pm

FARGO /WDAY*

e e

WOMEN 1849 WOMEN 25-53
:30 pm

CHICO/KRCR*

ﬁn e

WOMEN 18-49 WOMEN 25-54




DALLAS/WFAA

e e

WOREN 18-49 WOMEN 25-54
:30 pm

WASHINGTON, D.C./WILA CLEVELAND / WEWS* MINNEAPOLIS/KARE*

Bele Uplp Upilie

VICHEN 1849 WOMEH 25-54 WOMEN 1849 WOMEN 25-54 WONEN 1849 WOMEN 25-54
7:30 pm 1:30 pm 6:30 pm

SAN DIEGO/KFMB

e tip

WOMEN 18-49 WOMER 25-54
:30 pm

PROVIDENCE/WIJAR

e lp

WOMEN 18-49 WOMEN 25-54
:30 pm

CINCINNATI/ WKRC MILWAUKEE/WITI* NASHVILLE/WTVF

el Up p i?‘gj?

WOMEN 25-54 VOMEN 18-49 WOMEN 25-54 WOMEN 18-49 WOMEN 25-54

WOMEN 18-45
pm

7:30 pm 6:30

JACKSONVILLE/WTLV TOLEDO/WTVG* OMAHA/WOWT*

ebr GpUp UepUp

WOMEN 1849 WOMEN 25-5¢ WOMEN 1849 WOMEN 25-54 WOMEN 1849 WOMEN 24-54
7:00 pm 7:00 pm 6:30 pm

Eight years young and still trending up in key women demos.
That's not just a success story, it's a phenomenon. That's why
more and more stations are signing up, picking up or moving
up “Entertainment Tonight” to access.

Just ask WABC in New York, WBBM in Chicago. KFMB in San
Diego. KYW in Philadelphia. KGO in San Francisco and WFSB
in Hartford. Plus WRTV in Indianapalis and KCRA in Sacramento.
And keep watching the trades. As current trends continue, we'll
bring you another "Update” after the May sweeps.

I3

NSI, {*ARB) % increase Feb. ‘87 to Feb. "88, (portial listng).

e ¢ 19588 by Paromaunt Pictures Corporation. Al rights reserved.
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real estate developer Peter Kalikow for $37
milliocn so that Murdoch could keep wNYW(TV}
New York. But Murdoch now has opportunity
to retain Boston Herald and wrxr-Tv Boston
Court did not, however, rule on constitutional-
ity of substance of provisicn that bars commis-
sion from repealing or modifying television-
newspaper crossownership ban

Senator Edward M. Kennedy (D-Mass.) and
Senate Commerce Committee Chairman Er-
nest Hollings (D-S.C.) had attached measure
to catch-all spending bill just before Christ-
mas recess to block Murdoch from getting
extension of waivers that allowed him tc main-
tain, temporarily, crossownerships in New York
and Boston. Court, which heard oral argu-
ments Feb. 11, has granted stay of Kennedy-
Hollings measure until 45 days after it issues
decision.

Meanwhile, FCC received comments on
Freedom of Expression Foundation petition
caling on FCC to repeal crossownership
rules.

Direct Broadcast
Satellites

Following death of start-up DBS bird, West
Germany’s TV-Sat1 (Broaocasting, Feb. 22),
U.S. operators continue wait-and-see stance
on high-power DBS, which would use Ku-
band spectrum set aside for it. Although
threat to cable distribution market is cited as
major stumbling block, presidents of two ma-
jor U.S. satellite operators, Hughes Communi-
cations and GE Americom, have ex-
pressed qualified optimism about near-
future establishment of direct-to-home
delivery of entertainment programing
in U.S. DBS's value rests on ability to
receive high-power signals with
very small earth stations,

For time being, European
eyes are turned to less power-
ful, 16-channel Astra bird, owned
by Luxembourg interests and
scheduled for  Arianespace
launch next winter. TV-Sat1 tech-
nical failure leaves two state-
owned programers and two com-
mercial programers booked on
Tv-Sat1 without home. Oth-
er European DBS birds with
similar, if not identical, de-
sign—Germans' TV-Sat? and
Frances TDF-1—are still
scheduled for jaunch within next year. Two
months ago, French government postponed
launch of TDF-1, developed in tandem with
Tv-Sat, from May 1988 until September 1988

Low-power variety of satellite broadcasting
resulting from scrambling of cable program-
ing on C-band satellites got start in January
1986, when Home Box Office scrambled
feeds of HBO and Cinemax and began selling
subscriptions to owners of backyard earth
stations (TVRO's), which now number approxi-
mately two million. Number of TVRO homes
subscribing to cable programing has grown
as more cable programers have scrambled

E:ieeds and begun selling subscriptions direct-

: i IR

ly or through cable operators and other third
parties. HBO now wants other major cable
programers to join it in stepping up from C-
band to medium-power Ku-band satellites
that can beam signals to one-meter dishes.

High-Definition
Television

NBC has unveiled latest twist on Advanced
Compatible Television (ACTV) system devel-
opment. ACTV | would transmit enhanced-
definition signals over 6 mhz channel. New
ACTV-l would be implemented sometime
after establishment of ACTV L. It would deliver
full high-definition television through use of
augmentation channel.

Advanced Television Test Center (ATTC)
has held first meeting with representatives of
seven pariners in project—NAB, ABC, NBC,
CBS, Public Broadcasting Service, Associ-
ation of Maximum Service Telecasters and
Association of Independent Television Sta-
tions. Joel Chaseman of Post-Newsweek Sta-
tions, representing AMST, was elected ATTC
chairman.

Center is being created to provide place to
test HDTV and ATV systems for use by Ad-
vanced Television Systems Committee and
FCC's ATS Advisory Committee. Funding for
center's first two years will come from
$700,000 donaticns each from NAB, NBC,
CBS and ABC and from fund-raising drives by
other partners. Proposal has been submitted
to locate facility in same building with PBS
headquarters in Alexandria, Va.

FCC's Advanced Television Systems (ATS)
Advisory Committee’s first set of recommen-
dations to commission—involving spectrum
needs—will be submitted about month later
than original May 17 deadline. Second
meeting of ATS blue ribbon panel
was tentatively set for early
June to review and approve re-
port before submission. Re-

port, to be pre-

pared mainly by

planning subcom-

mittee, will set test-

ing guidelines for
HDTV systems and
present propagation
¥ scenarios for different

types of transmission sys-
tems using wvarious amounts
of spectrum.

Advanced Television Systems
Committee and Society of Mo-
tion Picture and Television Engi-
neers have approved HDTV produc-
tion standard setting parameters at
1,125 scanning lines, 60 hertz field
and 16:9 aspect ratio. It has been sent to
American Naticnal Standards Institute for ap-
proval as American national voluntary stan-
dard.

Indecency

B FCC two weeks ago dismissed five indecen-
cy complaints against two TV stations and
three radio stations.

But Apparently not satisfied with Media
Central's explanation of why kzkc-Tv Kansas
City, Mo., broadcast "Private Lessons,” which
may have violated FCC indecency standards,
FCC is continuing investigation into matter. It
has sent inquiry to at least one former em-
ploye of station asking for more information.

Media Central sent letter explaining broad-
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cast and urging FCC not to impose sanctions
for May 1987 broadcast of film, which con-
tained seduction scenes in which woman's
bare breasts and buttocks were shown. Argu-
ing against sanctions, Media Central said that
standard was vague and overbroad, that
broadcast was in violation of station's own
standards and that steps to guard against
repeat have been taken.

FCC decided last April to crack down on
broadcast indecency. adopting standard
based on broader definition of indecency than
seven dirty words of 1978 Pacifica Supreme
Court decision. At same time, FCC sent warn-
ing letters to three radic stations. At open
meeting last November, FCC reaffirmed inde-
cency policy, but, in doing so, created mid-
night-6 a.m. safe harbor during which "inde-
cent” programing can be broadcast because
of perceived minimal risk of children in audi-
ence. Group of broadcasters joined Action for
Children’s Television and People for the Ameri-
can Way in petitioning U.S. Court of Appeals in
Washington to review, in light of First Amend-
ment, FCC enforcement of tougher broadcast
indecency standard. Child Protection and Ob-
scenity Enforcement Act of 1988 has been
introduced on behalf of White House that
would implement recommendations of attor-
ney general's commission ©n pornography.
Act would clear way for states or cities to
regulate distribution of indecent programing
via cable or STV.

Mergers

m Mergers. U.S. Cable Television Group has
closed approximately $225 million acquisition
of 135,000-subscriber cable systems of Essex
Communications Corp. % Merger talks be-
tween Lorimar Telepictures and Warner Com-
munications Inc. have broken off. Financier
Marvin Davis is at same time pressuring com-
pany to discuss possible $17-per-share bid.
9 Cablevision Systems is reported to be con-
sidering bid for Storer Cable properties. Earli-
er talks between owner of 1.4 million-subscrib-
er systems, Kohlberg Kravis Roberts & Co.,
and consertium of cable operators—ATC,
Comcast and Taft Cable (Tele-Communica-
tions Inc. and Bass Group joint venture)—had
broken off when companies could not agree
on complex tax, debt structure and pricing
problems associated with deal. That transac-
tion would have been largest cable deal ever,
involving total considerations of $2.8 billion.
€ United Cable in March agreed to merge with
United Artists Communications Inc. into new
company, United Artists Entertainment Co.
(UAE). Tele-Communications Inc., which
holds 459% of United Cable Television and
65.5% of UACI, will have at least 52% in new
company. Merger, expected to be completed
in second half of year, will create third largest
cable system operator in U.S., with 2.3 million-
subscriber cable systems (including UACI's
recent purchase of Daniels’ cable interests) to
be operated under United Cable name.
9 Deals closed in March include Continental
Cablevision’s $481.7-million acquisition  of
American Cablesystems cable properties and
Adams Communications $126.5 million pur-
chase of Forward Communications five TV
stations from Wesray Capital Corp.
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Here’s .
the pertect fit.

* ABC’s #1 program for 1988
* Ranked #4 Nationally
* Over 100 markets sold

“Whos The Boss?”
A must buy

¢




TO STAY ON TOP YOU NEED PROGR/

Programming that stays in the top 10 year after year. Evergreen programming doesn't rely on today’s fads for
Evergreen programming like The Flintstones. With 166 tomorrow’s ratings. That's why we'll continue to provide
episodes available, it's the cornerstone of every kids’ enduring shows like Rocky and His Friends, Bullwinkle,
block. Like Scooby-Dog, a perennial leader in kids’ Underdog, Dudley Do-Right, Bewitched, | Dream of Jeannie
programming, with 155 fun-filled episodes. Like The and Abbortt and Costello.

Woody Woodpecker Show. Walter Lantz’s theatrical-grade
cartoons have been formatted into 90 half-hour episodes,
and have been enhanced with new bridges, new music and
effects and a newly animated opening. And like Dennis

the Menace, a fresh new evergreen that promises to continue
as a ratings leader for years to come. In addition to the
65 existing half-hours, 13 new episodes will be available
during 1988/89.

Bz

© 1988 Hank Kerclam Laterprises, lne. © 1988 Hanna-Barbera Productions, Inc.  © 1988 Columbia Pictures Industrics, Inc. @ 1988 TCA Television Corp.



AMING WITH ENDURANCE:

Evergreens are always in season.
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This week

April 17-20—Boadcast Financial Managenent Asso-
ciation 28th annual conterence. Speakers inClude
FCC Commissioner Patricia Dennis. Hyatt Regency,
New Orleans. Information: (312) 296-0200.

April 18—-Deadline for entries in Public Service An-
nouncement Emmy Awards, sponsored by National
Academy of Television Arts and Sciences. Information:
(212) 586-8424

April 19—Pay-per-view videoconference, sponsored
by Cable Television Administration and Markeling
Sociely's pay-per-view committee. On Satcom 3R7,
originating from Centel Cable TV in Wheaton, Ill. Infor-
mation: {202) 371-0800.

April 19—"The Future of Television in a Changing
Soclety” sponsored by The Washington Jowrnalism
Center. Speakers include Edward Fritts, president, Na-
tional AssocCiation of Broadcasters; James Mooney,
president, National Cable Television AssocCiation:
James Quello, FCC; George Gerbner, dean of Annen-
berg School of Communications. Watergate hotel
Washington. Information: (202) 331-7977.

April 19-—New York Women in Cable and Turner
Broadeasting meeting. Speaker: Shelly Duvall, chair-
woman, Think Entertainment. Viacom Conference Cen-
ter, New York, Information: Beth Araton, (212) 661-
6040.

April 19—Women in Cable, Greater Philadelphia
chapter, meeting. Adams Mark hotel, Bala Cynwyd,
Pa. Information: (215) 293-8681

April 20—"The New Television Mix and the Political
Process,” lunchean panel sponsored by National Ca-
ble Television Association and National Academy of
Cable Programing, in celebration of National Cable
Month. Paner: David Gergen {moderator), editor, U.S.

News & World Report; Robert Beckel. manager. 1984
Mondale campaign: Ed Rollins, manager, 1984 Rea-
gan campaign; Bill Headline, VP-Washington bureau
chief. CNN, and Brian Lamb. chairman and CEQ. C-
SPAN. National Press Club, Washington. Information:
(202) 342-7723.

April 20--Symposium on Minorities and Women in
Television, co-sponsored by Caueus for Producers,
Writers and Directors and Los Angeles County Com-
mission on Human Relations. Los Angeles Midtown
Hilton. Information: (213) 652-0222

April 21—Advertising Club of Greater Boston annual
ad club sports panel luncheon. 57 Restaurant, Boston.

April  20-22—Indiana Broadcasters Association
spnng conference. New Harmony inn, New Harmony,
indiana

April 20-22—Electromagnetic Energy Policy Alli-
ance annual meeting and symposium. Radisson Mark
Plaza, Alexandria, Va. Information: (202) 429-5456.

April 21—White House Correspondents Association
annual dinner. Washington Hilton, Washington

April 21—Academy of Television Arts and Sciences
forum luncheon, "Television: From Both Sides of the
Table." Speaker. Fred Silverman, president, Fred Sil-
verman Co. Century Plaza hotel, Los Angeles. Informa-
tion: (818) 953-7575

April 21-24-Nationa! Alliance of Third World Jour-
nalists nationa! conference. Atlanta. Information: (202)
462-8197

April 22—New Jersey Broadcasters Association annu-
al engineering seminar. Wood Lawn, Douglass Col-
lege, Rutgers Universily. New Brunswick, N.J. Informa-
tion: (201) 247-337

April 22-23—Kentucky Cable Television Association
general membership meeting. Holidome, Bowling
Green, Ky

April 22-23-—National Association of Telecommuni-

MajorsMeetings

cations Officers and Advisors regional telecommuni-
cations conference. Sheraton QOaks hotel. Novi, Mich,
Information: Catharine Rice, (202) 626-3250

April 22-24—"PBS Rocky Mountain Retreat,” women's
media conference sponsored by Public Broadcasting
Service. Sundance, Utah. Information: (703) 733-5218.

April 23—Georgia AP Broadcasters Association an-
nual meeting and awards banquet. Waverly hotel
Allanta

April 23—Elizabeth P. Campbell lecture series spon-
sored by WETA(TV) Arlington, Va. Speaker: Judy
Woodruff, chief Washington correspondent, MaeNeil/
Lehrer NewsHouwr. WETA sludios, Arlington, Va. Infor-
mation: (703) 998-2713.

———
Also in April

April 25— "Executives Talk About Strategic Outlook of
the Communications Industries,” seminar sponsored
by Center for Communication. Center, 30 Rockefeller
Plaza, floor 53, New York. Information: (212) 265-9130

April 26-27—0hio Association of Broadcasters spring
convention. Westin hotel, Cincinnati

April 27—New York Television Acedemy luncheon
Speaker: Ted Turner, Turner Broadcasting System. Co-
pacabana, New York. Information: (212) 765-2450.

April 27—San Diego Communications Council video-
conference with FCC Chairman Dennis Patrick. Reu-
ben H. Fleet Space Theater, Balboa Park, San Diego.
Information: (619) 265-6933.

April 28-—Sixth annual Lowell Thomas Award presen-
tation, for “excellence in broadcast journalism,” pre-
sented by Marist College, to Harry Reasoner, corre-
spondent and co-editor of CBS's 60 Minutes. Helmsley
Palace, New York, Information: (914) 471-3240

April 28-30—Texas Associated Press Broadcasters

April 17-20—Broadcast Financie! Management
Association 28th annual meeting. Hyalt Regency,
New Orleans. Future meetings: April 8-12, 1989,
Loews Anatole, Dallas, and April 18-20, 1990. Hy-
alt Regency, San Francisco.

April 30-May 3—Natwnal Cable Television Asso-
ctation annual convention. Los Angeles Conven-
tion Center.

April 28-May 3—24th annual MIP-TV, Marches des
International Programes des Television, intéma-
tional tetevision program market. Palais des Festi-
vals, Cannes. France.

May 18-21—American Association of Advertising
Agencies 70th annual convention. Greenbrier,
White Sulphur Springs, W. Va.

May 18-22—Public Radio Conference, annual
meeting of National Public Radio and American
Public Radie, coordinated by National Public
Radio. Adam's Mark hotel, St. Louis. Information:
(202) 822-2000.

June 6-9--ABC-TV annual afiiliates meetmg
Century Plaza, Los Angeles.

June 8-11—American Wornen in Radio and Tele-
vision 37th annual convention. Weslin William
Penn, Pittsburgh.

June 8-12—Broadeast Promotion and Marketmg
Executives/Brogdeast Desigrers Association 32d
annual seminar. Bonaventure, Los Angeles, Future
meeting: June 21-25, 1989. Renaissance Center,
Detroit.

June 12-15—-CBS-TV annual afliliates meeting.
Century Plaza, Los Angeles.

June 16-18—NBC-TV annual afliiates meeting.

Hyatt Regency, Maui, Hawaii.
June 18-21--American Advertising Federation
annual convention. Century Plaza, Los Angeles.

July 31-Aug. 3—Cable Television Administration
and Marketing Society annual conference. Westin
Cogley Place. Boston.

Sept. 7-9—Eastern Cable Show, sponsored by
Southern Cable Television Association. Merchan-
dise Mart, Atianta.

Sepl. 14-17—Radio ‘88, sponsored by the Nation-
al Association of Broadcasters. Washington. Fu-
ture meetings: Sept. 13-16, 1989, New Orleans;
Sept. 12-15, 1990, Boslon. and Sept. 11-14 (tenta-
tive), 1981, San Francisco.

Sepl. 22-25—Society of Broadeast Engineers third
annual national convention. Convention Center,
Denver. Information: John Battison. (614) 888-
3364. Future conventions: Oct. 5-8. 1989, Kansas
City, and QOct. 11-14, 1990, St. Louis.

Sept. 23-27—International Broadcasting Con-
vention. Metropote conference and exhibition cen-
ter, Grand hotel and Brighton Center, Brighton,
England. Information: (01) 240-1871 (London).
Oct. 4-6—Atlantic Cable Show. Atlantic City Con-
vention Center, Atlantic City, N.J. information: (609)
848-1000.

Oct. 15-19—Society of Motion Picture and Televi-
sion Engineers 130th technical conference and
equipment exhibit. Jacob K. Javits Convention
Center, New York. Future conference: Oct. 22-27,
1989, Los Angeles Convention Center.

Oct. 17-19—Television Bureau of Advertising an-
nual meeting. Bally's, Las Vegas.

Oct. 23-25-- Association of National Advertisers
79th annual convention. \Waldor-Astoria, New
York. ]
Nov. 30-Dec. 3—Radiw-Telenision News Directors
Association annual international conference and
exhibition. Convention Center. Las Vegas. Informa-
tion: (202) 659-6510.

Dec. 7-9—Western Cable Show, sponsored by
California Cable TV Association. Anaheim Con-
vention Center, Anaheim, Calif.

Jan. 4-8, 1989---Associalion of Independent Tele-
viston Stations annual convention. Century Plaza,
Los Angeles.

Jan. 24-27, 1989—NATPE International 26th an-
nual convention. George Brown Convention Cen-
ter, Houston.

Jan. 28-Feb. 1, 1989—National Religious Broad-
casters 44th annual convention. Sheraton Washing-
ton and Omni Shoreham hotels. Washington. Fu-
ture meeting: Jan. 27-31, 1990, Sheralon
Washington and Omni Shoreham, Washington.
Feb. 3-4, 1989—Society of Motion Picture and
Television Engineers 23d annual television confer-
ence. St. Francis hotel, San Francisco.

Feb. 22-24, 1989—Texas Cable Show. Sponsored
by Texas Cable TV Association. San Antonio, Tex.
April 23-May 2, 1989—ANational Association of
Broadcasters 67th annual convention. Las Vegas
Convention Cenler, Las Vegas. Fulure conventions:
Atlanta, March 31-April 3, 1990: Las Vegas, April
13-16, 1991: Las Vegas. April 11-14, 1992_ and Las
Vegas, May 1-4 (tentative). 1993.

June 17-23, 1989—16th International Television
Symposium. Montreux. Switzerland.
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If you thinkall
cartmachinesare
created equal...

We have the industry’s broadest selection of cart systems.
While our competitors deliver promises, we deliver:

Q Integrated record/play cart systems

Q Play-only cart systems

J Cart work stations

J Traffic interface sets

3 External VTR controllers

Q On-air automation cart systems

Q Choice of formats including M Il and SP

Odetics Broadcast

We’'re changing the way you think about cart machines.

1515 South Manchester Avenue, Anaheim, California 92802-2907
Phone 800-243-2001 0 714-774-2200
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of films ever released to television.

Viewers who haven't seen them will mark
their calendars. Audiences who jammed the
theaters will come back for more.

These are the most talked about and publicized
movies of the decade. And now, the box office
lightning of Century 14 is ready to strike home,
for you.

It’s the most promotable and exciting group (;: 1=l N N

Aliens * Big Trouble In Little China - Black Widow
Cocoon . Enemy Mine - The Flv - Highlander
The Jewel Of The Nile - Jumpin' Jack Flash - Lucas
The Manhattan Project = Mannequin -~ Mischief
Moving Violations =~ The Name Of The Rose
Predator - Project X - Revenge Of The Nerds II;
Nerds In Paradise - The Vindicator =~ Warning Sign

.

Twenty major motion pictures
for when the going gets tough.




A Current Affair steals

A CURRENT AFFAIR POSTS DRAMATIC GAINS IN
WHILE TOP COMPETITION DROPS!

Average % Share Incr./Decr. 2/88 vs. 11/87 (Post 11/87 Sign-!

HOUSEHOLDS WOMEN 25-54
+20% +29%

By fid

A Current Affair #1 Competitor ~ #2 Competitor A Current Affair #1 Competiter ~ #2 Competitor

A CURRENT AFFAIR SCORES HIGHEST WHERE
IN PRIME ACCESS!

Average % Sl;mre Incr./Decr. 2/88 vs. 11/87

HOUSEHOLDS WOMEN 25.54
+30% +50%

A Current Alfair #1 Competitor #2 Competitor A Current Affair #1 Competitor #2 Competitor

WE THRIVE ON TOUGH COMPETITION!

A CURRENT AFFAIR vs. WHEEL A CURRENT AFFAIR vs. JEOPARDY
Average % Share Incr./Decr. 2/88 vs. 11/87 BRverage % Share Incr./Decr. 2/88 vs. 11/87

+88% +75%

i

A Current Affair Wheel of Fortune A Curren! Aftair Jeopardy

Copynght £ 1958 Taenteth Cantury Fox Fam Cooraton Al nghts resemveq Source: NS|, ARB 288,




audiences.

PREMIERE SWEEP,
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MEN 25-54

A Carrent Atfair #1 Competitor ~ #2 Competitor

IT COUNTS MOST:

MEN 25-54

A Current Affair #1 Competitor #2 Competitor

FACT: In every head-to-head
situation against Wheel or
Jeopardy, A Current Affair scored
share gains over November—
while Wheel and
Jeopardy suffered
share losses!

Source: NSICassandra 286, Subject to the i

Albany NY/WTEN
Albuquerque/KOB
Binghamton/WMGC
Bakerstield/ KGET
Boston/WFXT
Buffalo/WIVB
Burlington/WVNY
Chicago/WFLD
Dallas/KDAF
Davenport/WHBF
Duluth/WDIO

Ft. Myers/WEVU
Grand Rapids/WOTV
Harrisburg/WHTM
Honolulu/KITV
Houston/KRIV
Indianapolis/fWTHR
Jacksonville/WJKS
Las Vegas/KLAS

Los Angeles/KTTV
Milwaukee/WISN
Minneapolis/KSTP
New York/ WNYW
Norfolk/WTKR
Phoenix/KTSP
Providence/WLNE
Roanoke/WSLS
Rochester/ WROC
San Francisco/KGO
St. Louis/KTVI
Tampa/WTVT
Washington, D.C./WTTG
Yakima/KAPP

Just sold:

Abilene/KRBC
Columbia, SC/WLTX
Detroit/WDIV
Flint/WEYI

Hartford/ WVIT

Little Rock/KTHV
Odessa/KOSA
Oklahoma City/KTVY
Omaha/WOWT
Raleigh/WPTF

San Diego/KCST
Santa Barbara/KEYT
Savannah/WJCL
Tri-Cities/WKPT
Toledo/WNWO
Tulsa/KJRH

A Current Affair is
ready to be your station’s next
Prime Access franchise!

TELEVISION




Association annual convention. Hilton hotel. Odessa.
Tex

April 28-May 3-—24th annual MIP-TV, Marches des
International Programes des Television, international
television program market. Palais des Festivals.
Cannes. France. Information: (212) 967-7600.

April 29—National Association of Teleconmunica-
tions Officers and Advisors regional telecommunica-
tions conference. Marriott. Torrance, Calif. Information:
Susan Herman, (213) 485.2866.

April 30-May 3—National Cable Television Associ-
afion annual convention and exposition. Theme: "Ca-
ble '88: Seeing is Believing.” Los Angeles Convention
Center. Los Angeles. Information: (202) 775-3629.

—
May

May 1—Deadline for entries in National Association
of Broadcasters’ Crystal Awards for excellence in local
radio achievement. information: (202) 429-5417.

May 1—Deadline for entries in Pric Jeunesse luterna-
tional for “children’s or youth program which most
convincingly demonstrates how children anywhere in
the world can be helped to lead a decent life and fully
develop their potentials.” Information: 59-00-20-58.

May 1—Presentation of Genii Awards. sponsored by
American Women in Radio and Telerision, Southern
California chapter. Beverly Wilshire, Los Angeles.

May 1-4—Advertising financial management confer-
ence, sponsored by Association of National Adrer-
tisers. Pointe at South Mountain. Phoenix. Information:
(212) 697-5950.

May 1-8--International Public Television Screening
Conference. Input ‘88, sponsored by Philadelphia
Input 88 Alliance. “annual forum for exchange of
program ideas among producers. programers and
others interested in making quality television to serve
the public.” Annenberg School of Communications.
Philadelphia. Information: {215) 351-1200.

May 2—Deadline for entries in News and Documen-
tary Programing Emmy Awards. sponsored by Nation-
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al Academy of Television Arts and Sciences. Informa-
tion: (212) 586-8424.

May 3—Press conference and exhibitors workshop of
International Broadcasting Convention (Sept. 23-27).
Metropole hotel. Brighton, England. Information: (01)
240-1871.

May 3-4—Discussion of role of journalists in reporting
medical ethics. sponsored by Case Western Reserve
University. Cleveland. Information: Robert Daniels,
(216) 368-3635.

May 4—Rroadcast Pioneers George Foster Peabody
Awards [uncheon. Plaza hotel, New York. Information:
(212) 586-2000.

May 5-7—New Merico Broadcasters Association an-
nual convention. Doubletree hotel/convention center.
Albuquerque, N.M.

May 6—32d annual Tom Phillips I"P! New England
Broadcasting Awards banguet. Cambridge Marriott,
Cambridge. Mass. Information: Maureen Rooney.
(617) 542-4708.

May 10—/ uternational Radio and Telerision Society
Second Tuesday seminar. Viacom Conference Center,
New York. Information: (212) 867-6650.

May 10-13—Communications ‘88, supported by [ nter-
nattonal Telecommunications Union and European
Economic Community. National Exhibition Center, Bir-
mingham, England. Information: (301) 657-3090.

May 11—"Starring In Your Own Show: Owning and
Operating a Broadcast Station,” session sponsored by
American Women in Radio and Television, Washing-
ton chapter. National Association of Broadcasters.
Washington. Information: (202) 659-3494.

May 11-18—28th Golden Rose of Montreux, festival for
light-entertainment television programs. Maison des
Congres. Montreux, Switzerland. Information: (212)
223-0044.

May 12—Entertainment and sports conference. spon-
sored by Foundation for Accounting Education.
Among speakers: include Sumner Redstone. chair-
man, Viacom. Nikko Essex House, New York. Informa-
tion: Nancy Fagan. (212) 697-7162.

May 13-14—National Association of Telecommunica-
tions Officers and Advisors regional telecommunica-
tions conference. Stouffer Harbor Place, Baltimore.
Information: Catharine Rice, (202) 626-3250.

May 13-15—Federal Communications Bar Associ-
ation annual seminar. Hotel Hershey, Hershey, Pa. In-
formation: (202) 457-8654.

May 14-15—National Academy of Television Arts
and Sciences chapler presidents programing meeting.
Marriott hotel, Nashville, Tenn. Information: {212) 586-
8424,

May 16—Action for Children's Television's 20th birth-
day celebration. Speakers include Congressmen Ed
Markey (D-Mass.) and Al Swift (D-Wash.). Host:
Comedian Jay Leno. Tavern on the Green. New York.
Information: (617) 876-6620.

May 16-17—"Media Mergers and Acquisitions Techni-
cal Conference,” sponsored by Executive Enterprises
Ine. Los Angeles Hyatt. Information: (800) 831-8333.

=

Erratas

In Arbitron market-by-market sweeps
chart April 4, ABC houshold figure (in
thousands) for Minot-Bismarck-Dick-
inson, N.D., should have been 12,

May 1819—Sports Conference. New York marnuw
Marquis hotel, New York. Information: (212) 213-1100.

May 18-19—Direct Marketing Day in New York. New
York Hilton, New York. Information: (212) 362-6642.

May 18-21—American Association of Advertising
Agencies 70th annual convention. Greenbrier, White
Sulphur Springs. W. Va.

May 18-22—Public Radio Conference. annual meeting
of Natianal Public Radio and Anmerican Public Ra-
dio. coordinated by National Public Radio. Adam’s
Mark hotel, St. Louis. Information' (202) 822-2000.

May 19— American Women in Radio and Television,
Washington chapter, presentation of Esther Van Wag-
oner Tufty Award to local woman broadcaster. Shera-
ton Washington hotel, Washington. Information: Belsy
White, (703) 276-1261.

May 20—Women in Comnrunications, D.C. chapter,
annual Malrix luncheon Capital Hilton, Washington.
Information: (202) 525-2226.

May 20-22—Radio Advertising Burean radio sales
university. Washington. Information: (212) 254-4800.

May 21—Michigan Associated Press Broadeast Asso-
ciation annual meeting and seminars held in conjunc-
tion with Michigan Association of Broadcasters and
region eight of Radio-Television News Directors Asso-
ciation. Clarion hotel, Lansing. Mich. Information: Car-
ol Riha, (313) 259-0650 or Karole White, (317) 694-
4977.

May 21-22—Nationa! Acadenty of Television Arts
and Seiences screening and Judging of entries in news
and documentary programing Emmy Awards. Informa-
tion: (212) 586-8424.

May 24—Pennsylvania Association of Broadeasters
Gold Medal dinner. Vista hotel. Pitisburgh.

May 25— New Jersey Broadcasters Association annu-
al spring managers conference. Wood Lawn. Doug-
lass College campus, Rutgers, New Brunswick, N.J.

May 26—"AM Only Day.” seminar sponsored by Geor-
gia Association of Broadcasters. Macon College, Ma-
con, Ga Information: (404) 993-2200.

May 29-June 1—Canadian Cable Television Associ-
ation national convention. World Trade and Convention
Center, Halifax. Nova Scotia. information: (613) 232-
2631,

—/

June

June 1—"Broadcasting/Cable Interface |.” sponsored
Coniinues on page 108.

A
Lol

enuMike

Translator talk

EDITOR: It would appear to me that some
arguments against the present FM translator
rules (BROADCASTING, March 28) are not
very valid. If indeed a translator programer
does not have to contribute to or be respon-
sive to local community needs, this is to the
local broadcaster’s advantage. This gives a
local broadcaster an edge over outside sig-
nals for this very reason,

I have yet to see any market rating reports
that show any substantial influence, or any
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atall, by FM translators. In my own market,
I have a couple of translators importing
signals from as far away as Albuquerque,
N.M. Yet there’s no measurable listenership
or economic impact from these signals. !
would see little for these translator stations
to gain by altering their programing to ap-
peal to another distant market. In fact, such
stations that change their programing for
“outside appeal” may suffer greater econom-
ic harm in their local markets than what they
would gain from a distant market.

If an FM translator carrying outside sig-
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nals has such a great impact on a market, the
translator is either filling a big programing
void or the local broadcaster isn’t doing his
or her job at serving the local market, or
both,

Meanwhile, let’s not forget that there are
scores of small communities outside the
primary service areas of FM stations that
would benefit from a distant signal—any
signal—especially in the terrain of the
Rocky Mountain West

The present rules are fine as they stand.
(By the way. I have no translators.}—Daniel
E. Kelley, general manager-program direc-
tor, k1szFa) Cortez. Colo.

]

EDITOR: There is @ minor error in the March
28 story, “Stirring up a storm over FM
translators.™ You state that “translators can
be owned by the originating station only if
they serve areas within the station’s
contours

Actually, a translator will be licensed to
the primary station outside its 1 mv/m con-
tour if it does not extend the service into the
| mv/m contour of another FM station not
licensed to the same city as the primary
station (FCC rules part 74.1232 [d}).

This is important to many communities in
the West where the population may be sever-
al thousand or less and the community does
not receive any FM signal of 1 mv/im or
more.—Terry Cowan, general manager,
KNLR(FM) Bend, Ore.

Overly pessimistic

EDITOR: The story in your March 21 edi-
tion—particularly the headline—concerning
my remarks at a Center for Communications
seminar for journalism studenis missed the
point. Your editorial the following week
compounded the error.

The news divisions of the three networks
do, indeed, face major economic challenges
over the coming decade. But 1 certainly
would not—and did not—characterize their
future as “gloomy.” nor would [ suggest that
they should become “money machines.™ If
the network news divisions meet these chal-
langes with realism and imagination, they
can have strong and viable futures. NBC
News, from my perspective, definately is on

its way to accomplishing exactly that.—
John S. Rose, McKinsey & Co., New York.

Public interest reexamination

EDITOR: The interview with Representative
Edward Markey and the related editorial in
the April 4 issue of BROADCASTING raise
troubling questions about the present day
meaning of the public interest standard
which was enunciated in the 1934 Commu-
nications Act and in numerous FCC and
court decisions. Do the FCC deregulation
actions in such areas as crossownership,
trafficking, must carry and the fairness doc-
trine denote that the commission now con-
siders the overriding criterion in determin-
ing public interest to be the economic
interest of the broadcasters? Perhaps this is
the time for Congress to revisit the public
interest standard by initiating a broad-rang-
ing legislative inquiry in which not only the
broadcasters but the public at large as well
will be afforded the opportunity to provide
input.—Rewnben Lozner, Chevy Chase, Md.

NATPE’s value

EDITOR: NATPE bashing continues in the
March 7 issue of BROADCASTING. Under a
picture of the “Gorgeous Ladies of Wres-
tling” and a headline that reads “Under the
big top in Houston,” Program Director Fer-
nando Granado of KFSN-Tv Fresno, Calif.,
says: “We did renew Wheel and Oprah so the
convention wasn't a total waste of our
time.” May I be so bold as to suggest that
renewing Wheel and Oprah probably will be
the most important thing that Mr. Granado
does this year as program director of KFSN-
TV.

He goes on to say: “It would be a waste of
my time and the company’s money to re-
turn” to this convention next year. That rates
with the most ridiculous statements ever
uttered. Where can station management
meet face to face with the movers and shak-
ers of the syndicated program market and
see all of the latest program releases for the
cost of an airplane ticket, a hotel room and
registration? It’s the best money a station
can spend. How many times do Roger and
Michael King, Lucie Salhany, Don Men-

FIX YOUR OFFICE AND STUDIO !

» Refurbish/Remodel Broadcast Properties o
» Save Money - pay part cash / hard trade
» Work on studio/office is performed after hours «
» Nationwide work - TV and Radio Specialists ¢
* Free Bid - No obligation - Very Competitive e
1-800-533-7631
Call or write: T.J. Rich Corporation - Construction
1601 La Tuna PL. S.E., Alb. N.M. 87123 (505) 293-1252
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chell et al. go to Fresno, Calif.?

Face the facts: NATPE over the years has
brought a sense of purpose and direction to
the statiow/syndicator relationship that
should be commended not condemned.—
A.R. Van Cantfort, program manager, wSg-
TV Atlanta. and former NATPE president.

Searching for substance

EDiToR: ['d like to comment on your lead
story of March 14: “Political TV ad race off
to a sluggish start.”

It all started a month before the lowa
caucus when “the media” tried to make us
believe that this was going to be a crucial
race—it wasn't. Then came three weeks of
hype for a New Hampshire nonevent. And
then a months’ worth of teasers and promos
on Super Tuesday and how exciting it was
going to be. The advertising agencies were
leery.

But the public wasn’t buying colorless
candidates with nonissue campaigns. TV
networks have reduced the election to
Henny Youngman one-liners, and the results
speak for themselves: On Super Tuesday,
ABC had a 7.2 rating for its nighttime
round-up; CBS had a 5.7, and NBC had a
8.5. As Lincoln said: “You can’t fool all of
the people all of the time.” And advertisers
stayed away too.

And now most of the candidates are out of
the race and the networks and other media
are going to delude us into believing the
conventions and the elections are really go-
ing to be exciting and we will get six months
of super hype that will make Super Bowl
Sunday appear as a sandlot pickup game.

Let’s face it. The American TV audience
just won't buy a lackluster, nonevent featur-
ing colorless contestants. What the election
needs is some real substance——some real
issues and answers.—Stanley Lichtenstein,
broadeast faculty adviser, Chabot College,
Hayward, Calif.

Foreign fan

Eprror: Charles Giddens is opposed to the
idea of increasing the present legal limits
(20%) of foreign ownership in American
broadcasting properties. If 1 were he, |
would have kept that opinion to myself and
not written his March 21 letter, since it just
showed exactly the opposite. In a more-
than-one-column-long series of well-pol-
ished considerations, there wasn’t one sin-
gle really tangible reason that could support
his opinion. [ think that the bottom line is
that Mr. Giddens is concerned that foreign
capital in broadcasting may prove itself to
be superior than American capital (as we
frequently see happen, from electronics to
cars), and would like to keep the potential
competition blocked.

If you were so sure that the American
broadcasting system is the “best on earth”
Mr. Giddens, why should you be worried
about consumers getting a possible alterna-
tive? As a matter of fact, the American
broadcasting system may be the best on
earth only from the side of the broadcasters
who find themselves in the same position
that American car manufacturers would find
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Great Weekend is much more than the perfect adult
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themselves in if they could block off foreign
car imports (oh, [’m sure they would love
it}). But on the side of the consumers, it’s not
at all the “‘best system on earth,” to the point
of having been christened a “vast waste-
land.” Stations in every comer of this coun-
try look and sound exactly alike, with for-
mulas and formats predictable to the
extreme, generating nothing else but a vi-
cious circle of sound-processed boredom.

I'm wondering if Mr. Giddens has ever
traveled through Europe with a transistor
radio for some time. The superiority in cre-
ativity, unpredictability, innovation, open-
ness to new ideas and commitment to the
public would have hit him in the face like a
hot wet towel. Maybe he did, and that’s why
he is so concemed.—D, Pieri, freelance
international broadcast consultant, San
Diego

Don’t knock Knox

EDITOR: Your March 21 issue carried a story
on page 65 about Senator Bob Dole and a
“glitch” that interrupted his live telecast
from Knox College in Galesburg, Iil.

The next to last paragraph of your story
quotes a Dole spokesperson quoting “an
electrical engineering consultant” to the ef-
fect that the power failure was caused by
old wiring” at Knox.

Undoubtedly, some of our wiring is old,
but this would hardly account for the
“glitch.” First, as you mentioned, the audio
continued when the picture broke up. Sec-

ond, nothing else electrical failed or even
flickered, despite the fact that the national
press corps for both Senator Dole and Vice
President Bush were on the Knox campus at
the same time, drawing extraordinary
amounts of power from the Knox electrical
system.

The only thing that went wrong, in fact,
was the loss of the Dole picture, as you
described in your story. Chances are, the
“glitch grinch” that stole the Dole video
signal was someone or something connected
to the technical crew or equipment. It might
also have something to do with the fact that
only 18 hours elapsed between the Dole
campaign decision to come to Knox College
and air time for the live telecast. We are
sorry that something went wrong with the
signal but it doesn’t do any good to blame
the college when the facts don’t point in that
direction.

When Mr. Lincoln and Mr. Douglas de-
bated the issue of slavery in 1858 on the
steps of Knox’s Old Main, historians report
that the debaters’ words were repeated to
those in the rear of the crowd by people
farther forward who were better able to hear
the remarks of the unamplified senatorial
contestants. Often, those who relayed the
words of the Railsplitter and the Little Giant
condensed and reinterpreted the message to
keep up with the flow of the debate. It would
seem that it is just as difficult in 1988 as it
was in 1858 to “get it first, get it fast, and
get it right."—Richard D. Nirenberg, direc-
tor of public relations, Knox College, Gales-
burg, Iil.
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Base coat/clear coat paint-
Ing is a better way to paint cars.
Instead of the old single layer
of lacquer or enamel color coat,
General Motors now uses two
layers of paint on most of our
models. The base layer contains
the pigment or color, and the top
layer is a clear coat of acrylic
polymer to bring out the bril-
liance of the color and give a
glossy, mirror-like finish.

The principle is like that of
a mirror: the clear coat functions
like the glass.

With single coat finishes,
the color is exposed to the atmo-
sphere, so sun, water, wind and
dirt can cause deterioration. With
base coat/clear coat paint, the
color 1s not exposed to the atmo-
sphere, so the desirable charac-
| teristics of the finish last longer.

Base coat/clear coat fin-
ishes require less maintenance,
but they, like all paints, are
susceptible to abrasives, which
will scratch the finish or give it
a hazy appearance, reducing
both its gloss and imaging (mirror-
like) qualities.

Wash any base coat/clear
coat finish with gentle, non-
abrasive cleaners, rinsing away
all loose dirt with plenty of water
before sponging on the soapy
solution.

Rinse the cloth or sponge
or change it frequently to avoid
scratching the finish with dirt or

CUSTOMER INFORMATION FROM GENERAL MOTORS

HOW TO CARE FOR THE NEW
BASE COAT/CLEAR COAT FINISH ON YOUR CAR.

TRY A LITTLE TENDERNESS.

grit. If you use a commercial tar
or bug remover, read the instruc-
tions carefully, then try it out on
an inconspicuous area first.

If you use a commercial car
wash, look for one that uses a
soft scrub system. A few car
wash systems employ harsh
brushes, which may scratch the
clear coat finish.

Base coat/clear coat paint
need not be polished as often as
a lacquer or enamel to remove
the grime and effects of weather-
ing. When you do polish it (once
or twice a year), use a mild clean

ing wax, not an abrasive. Polish |

gently, by hand.

Avoid mechanical polishing
or sanding of the surface.

Don’t use a scrub brush on
the paint or on the wheels, if

| they’re aluminum mag wheels

with clear coat paint on them.

You can help maintain the
finish on your car by parking
and driving wisely. Try not to
park under trees, where bird drop-

pings or sap, which contain com- |

pounds that can injure the fimsh,
may fall onto your car. Try to
park upwind from industrial
areas. If you get cement dust or
fly ash on your car from any
fire or smokestack, rinse it off
immediately.

When you drive, go easy on
the gas pedal to keep stones from
flying up and chipping the paint
during quick starts. When travel-
ing on dirt or gravel roads, put
some extra distance between
you and the car ahead to avoid
running into stones thrown into
the air by that car’s tires.

If you get a scratch or chip
in the finish, and it’s a deep one,
you should probably seek expert
repair advice on how to keep it
looking good and to avoid expos-
ing bare metal to the elements. If
the scratch is small, auto supply
stores and GM dealers offer two-
step touch-up paints to repair the
underlying color coat and the
clear coat finish.

General Motors has made
this better finish standard for all
colors on most models of cars
and trucks. Consult your owner’s
manual or ask your dealer
whether your car has base coat/
clear coat paint.

If you have this new finish,
try a little tenderness, and your
car will look better for a long,
long time.

This advertisement is part of
our continuing effort to give
customers useful information
about their cars and trucks and

| the company that builds them.

|

A —— |

MARK OF EXCELLENCE

Chevrolet » Pontiac
Oldsmobile * Buick
Cadillac « GMC Truck
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A commentary on radio programing from Robert Meyrowitz, DIR Broadcasting, New York

betting down to
show business

Radio is entertainment. but where are the
big stars, the big programs and the big
events? Program directors at radio stations
seem to have forgotten thay are in show
business. Every time [ hear a radio station
say “less talk, more music,” it makes me
think what a paucity of talent there must be
at that station. The “less talk, more music”
ideal would be to eliminate air personalities
entirely, not play any commercials and just
play records. in which case, it would prob-
ably cost about §70 a week to run a radio
station.

Given today’s desire by radio stations of
virtually every format to play the hits, you
would need roughly 40 new records a week
and 20 old records a week. This formula
would seem easy enough for everybody to
have a hit radio station. With the use of a
small computer and the ability to run a
calculator. an effective system could be
worked out. This seems to be the goal of
more and more radio stations in America.
And yet. this flies in the face of the entire
history of radio.

When we think of successful radio and
legends of radio. we think of Larry Lujack
of wLs(aM) in Chicago. of Welfman Jack in
Californai. Murray the K from wMCA(AM) in
New York and. of course, Alan Freed in
New York. who made wINS(AM) some of the
most famous call letters in the country.
Thses stars of radio and many many more
like them were the ones who defined radio
in the 1950’ and 60’s. Scott Muni, Kid Leo.
Allison Steele. John DiBella and Charies
Laquidara are just some of the names that
made AOR the great success that it is today.

Currently. the success of CHR radio is
due to such personalities as Rick Dees and
John Lander. And one of the most successful
personalities right now in music radio is a
man who plays absolutely no music. How-
ard Stern has proved that people tune into
and are loyal to personalities. A star like
Bruce Morrow is an asset to any radio sta-
tion. You wouldn't tell a Bruce Morrow or a
Howard Stern what we need is “less talk,
more music.”

Radio has entered a new era. The price of
stations has skyrocketed. The cost of radio
time must rise commensurate with the prices
being paid. “Less talk. more music™ is not
the way for radio as an industry to grow and
is not the way for radio to keep up as a
financial investment.

In this new and aggressive financial cli-
mate, program directors and general manag-
ers who are going to succeed are those that
are going to be bold. They must create ways
of expanding radio as an entertainment me-
dium. as part of show business. Stations
should be openly bidding. not only against

Robert B. Meyrowitz is president of DIR
Broadcasting, New York, which he founded in
1973 with his partner, Peter Kauff. DIR was an
early syndicator of live radio rock concerts
and specials. In addition to programing for
radio, he has also served as producer of
several HBO/Cinemax specials.
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their competitive radio stations, but against
other media for the best possible talent,
program suppliers and major events.

Radio stations can no longer sell them-
selves to advertisers and advertising agen-
cies as the cheap medium. MTV and other
cable channels can now beat them at this
game. Events and the promotions that
evenis allow all media to do must take a
more prominent place at the radio station
level. Everyone is aware that carrying
Dodgers baseball is a crucial part of KABC-
(AM’s) livelihood, but how many radio sta-
tions have aggressively attempted to be-
come part of a Super Bowl broadcast. so
that they might send their listeners to a
Super Bowl game, and radio listeners would
want {0 go to a Super Bowl game? How
many stations have tried to become part of
an Olympic broadcast. a Grateful Dead con-
cert or the U.S. Open? It really doesn't
matter whether a radio station is playing
music. all news or talk, its listeners would
want to attend events. They want to feel part
of what is happening.

Instead of being concerned about the four
commercial units they would have to give
up for a Beatles show. stations should be
focusing on the promotions, the tie-ins and
the revenue they can create through such a
program.

Radio can look at the success television
has achieved and the huge revenue televi-
sion has gained by focusing on local person-
alities, big talent names and marketing and
promotion of successful national shows 1o
see the potential it too can achieve.

“Less talk, more music” may cost less
money to do, but it will never generate
major revenues. Major excitement or major
impact. It may bring short-term ratings suc-
cess. and ratings, of course, transform into
dollars, but ratings tend to be cyclical. And
when the “less talk, more music” station hits
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a low in its ratings cycle. the program direc-
tor is left with absolutely nothing to turn to.
His sales department has nothing to talk
about on the streets, nothing to talk about to
a client, nothing to brag about in the trades
and, in fact, the entire sales staff must just
sit around and wait for a new program
director.

In the worst times for his station, William
B. Williams was always a salable commod-
ity in the New York City market. Gary
Owens brought instant recognition and
credibility to KFltam) in Los Angeles. These
personalities can be used not only for their
on-air expertise. but also in ads. on sales
calls, community functions and so on to
raise a station’s credibility and recognition
far beyond what the station’s ratings may be
for the latest book.

While national radio shows and personal-
ities such as Larry King and Casey Kasem
are an important part of a radio stations
program and are definite ratings getters for
stations, how much use is actually made of
these programs at the local level? These
shows. which are exclusive to a station in its
market. should be looked upon as as much a
part of the station’s personality as its morn-
ing team. Ads should be taken out in the
local newspaper to promote a Larry King as
part of the stations lineup. Sales piiches
should be built around the popularity of a
Casey Kasem.

Program directors. as part of their cre-
ative 1nput to their stations. should be ac-
tively working with program suppliers to
develop and create new programs that will
further heighten the station’s visibility with-
in its own marketplace. and create success
in the ratings. The single most important
part of a radio station developing a persona.
personality and an identity with its own
market is the local on-air personalities.
Whether it is a newsman who can talk about
the city's streets and people of his market. a
music personality who can wake up his
market on a talk personality who can help
them through the night, these are the men
and women with whom a generation of
people will identify. These are people who
will overcome the latest trends. ratings and
technology changes. These people always
have and always will be the foundation of
any great radio station.

In this modern era of $80-million radio
stations these three elements. event pro-
graming. national programs and local per-
sonalities, are the areas that the great pro-
gram directors of the 1980’s and "90s must
pursue. They are the way for radio stations
to generate the big interest and big dollars
from the advertising community to justify
the large sums of money being paid for the
station licenses. They are the way for radio
to rise once again to a major place of promi-
nence in the entertainment indusiry.

Radio is show business. ]




Our first TV Stereo Generator

was very good.

Our first-generation stereo generator is used
by more stereo television stations than all other
makes combined.

Now, Orban introduces a new second-generation
generator, with significantly improved versatility,
setup ease, and measured performance.

Our new second-generation stereo generator:

B is designed to supply the best
possible results regardless of your
choice of audio processors. For
non-Orban processors, it includes
separate balanced left and right
inputs, flat or pre-emphasized.
For Orban's Optimod-TV Audio
Processor, a multi-pin intercon-
nect permits interleaving of the
stereo generator's low-pass filters
with the audio processor’s cir-
cuitry, yielding the brightest
sound and lowest distortion,

B includes a built-in Bessel null calibration tone
that's not dependent upon the accuracy of a local

crystal—it locks to station sync. Just switch on the

tone, adjust the BASEBAND OUTPUT control for
carrier null, and maximum separation is ensured!

B uses our new Hadamard Transform Baseband
Encoder™ It's a switching encoder using digital
techniques 10 approximate a sine-wave multiplier.

Most performance specs are so good that they can't

be reliably measured. And the new Hadamard
Transform Baseband Encoder has even better
stability than our already excellent analog encoder.

B has newly-designed group-delay-equalized
lowpass filters. Their very high selectivity gives the
8185A the industry’s best rejection of non-linear
crosstalk, while their linear-phase characteristics
ensure minimum overshoot and highest subjective
audio quality,

Our second is great.

B has refined noise reduction circuitry which
results in even better separation measurements
with both swept-sinewave and dynamic program.

And, there's true peak-reading metering of
input, circuit, and composite output levels for easy
set-up and verification of proper operation, and an
easy-to-follow Installation and Operation Guide,

For a brochure about the new 8185A TV
Stereo Generator, to arrange for a demo through
an Orban Television Products Dealer, or if you
have any questions, please call:

(800) 227-4498

Orban Associates Inc.,
645 Bryant St., San Francisco, CA 94107 USA
{415) 957-1067 Telex:17-1480 FAX:(415) 957-1070

orban



We Broadcast News.
Not Excuses!

—The NEWSFEED

Network.

‘“Just get me the pictures . ..

| heard the shout from across the newsroom and it sent a chill down
my spine. Two hours to news time. And now we learn that some of our
local people are caught right in the middle of a disaster—half-way
across the country. We need those pictures now!

It's my job to make sure this operation looks good. That means bet-
ter pictures and sound than the competition.

So now is when | play my ace. | pick up the phone and dial
1-800-922-NEWS. That's The NEWSFEED Network REQUEST
HOTLINE. And sure enough, there's a NEWSFEED member station at
the scene already. NEWSFEED's got the video, the eyewitness inter-
views, everything—and we're going to have it on the next satellite feed!

| was glad we joined The NEWSFEED Network before, but now
I'm really grateful! | have to admit, NEWSFEED does it all—breaking
news, sports highlights, Washington coverage, weather video,
features—and requests. Especially requests!

By the way, we led our early news that night with exclusive video and
sound bites from the disaster scene, while our competition only talked
about it. With The NEWSFEED Network’s special REQUEST
HOTLINE we can sit back and watch the "“other guys” sweat.

That's why there's a saying in this newsroom: ‘We broadcast news
here, not excuses!’ And NEWSFEED helps us do exactly that!™
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The President steals

Reagan’s remarks in

Las Vegas include reminder
of his commitment to
repeal of fairness doctrine
and plea for help

in urging Congress

to act on FCC nominees

Ronald and Nancy Reagan and
their  entourage—statt,  Secret
Service and White House press
corps—descended on Las Vegas
last week to lend the note of
glamour and clectricity to the
National Association of Broad-
casters convention available only
lrom a presidential visit. The
Reagans” stopover. on Sunday, on
their return to Washington {rom
thewr vanch in Calitornia. was
clearly the dramatic high point of
the NAB's 66th annual conven-
tion.

Delegates and their spouses
began lorming in line to enter the
%avilion of the Las Vegas Hilon
before 8 a.m.. some three hours
before the President was 10
speak. The 4.500 seats in the hall
were lilled, and another 1.000
watched in i room equipped with
a  high-detiniton  television
screen. Still more saw it on a
huge screen set up in the hotel
parking lot.

The President, whose speech
dealt primarily with foreign poli-
cy and tis upconung Moscow
summit. looked out over the audience, noted that they were in the
entertainment center of Las Vegas (indeed. he had been preceded on
the program by “Mr. Lus Vegas,” Wayne Newton), and quipped,
‘All of you have one thing on your mind—Tforeign policy.”

But he had more than that on his. in the second paragraph of his
speech, he noted that, as one who does not like “big government,”
he had vetoed legislution that would have codified the fairness
doctrine. I think vou’ll agree.” he said. “there’s no reason to

substitute the judgment of Washington bureaucrats for that of

protessional broadcasters,” one ol the few applause lines in the
speech.

But one more followed. at the end of a passage that came as a
surprise—an appeal for broadcasters’ help in obtaining Senate
action on his two nominations (o the FCC that have been languishing
in the Senate Commerce Commitiee tor months.

“I nominated Bradley Holmes to the FCC last fall and Susan Wing
this past December. Until these nominations are confirmed by the
Senate. the FCC can’t operate eftectively—yet for all these months,
the Senate has failed even to hold confirmation hearings, much less
bring the nominations 10 a vote.” Reagan said. “So let me just ask

the show

The first Ronald Reagan
Broadcasting Awerd for “a
lifetime of aclievement and
leadership through the effective
use of the broadcas! media™ was
presenled to the President
following his address. Reagan.
who began his radio career over 50
years ago, said the gold and hrass
microphone “is the shape of the
First macrophone [ ever faced.’

you: [sn’t it high time the Senate took action?” A burst of applause
seemed o indicale agreement.

The passage boosled the moraic of the two nominees. Hotmes.
chiel of the FCC’s Policy and Rules Division. told broadcasters at a
Monday television management session he was “quite encouraged
and personally pleased” by the President’s comments. ~l am pleased
he felt that this is a strong enough issue that in a major foreign policy
address he would mention it. [ would like o see the commiitiee move
forward on this.” The three sitting commissioners “could use the
help and assistance of me and Susan Wing.” The lack of a full
complement ol commissioners has hampered the agency’s oper-
ation, he said. “The commission is sutfering from work overload.
The commission was never envisioned to be limited 1o three
people.”

Wing, a communications attorney who is a partner in the Wash-
ington firm of Hogan & Hartson, said she hopes Congress “responds
to the President’s interest and acts quickly to hold hearings and then
votes on me and Brad.”

The two senators controlling action on the confirmation process
have yet to indicate a readiness to act. Senator Ernest Hollings (D-
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5.C.}, chairman of the Commerce Committee, has said his only
commitment regarding the two nominees “is to vote against them”
(BROADCASTING, March 21). He was leaving the question of a
hearing to Senator Daniel Inouye (D-Hawaii), chairman of the
Senate Communications Subcommittee. Inouye has reviewed the
nominees’ written responses to questions he put to them and has
interviewed them separately. Last week, he had no comment on the
President’s remarks. An aide noted, however, that efforts to move
the nominations were hindered by strained FCC-Senate relations
as well as by the normal problems involved in confirming nomi-
nations in the final months of an administration. The aide noted,
however, there has been considerable lobbying for and against the
nominees.

The Holmes/Wing passage in Reagan’s speech was not the only
one touching on the lives and occupations of his listeners. Reagan
noted that it had been only six decades since Warren Harding
became the first President to speak over “that new-fangled piece
of equipment, the radio.” Now, he noted, his remarks were being
recorded on HDTV, which, he said he was told, represents “an
advance as dramatic as that from black and white 10 color—a new
and powerful manifestation of the broadcasting industry.”

The demonstration of what he called “technological creativity”
underlay another major element of his speech: a challenge to
Soviet ieader Mikhail Gorbachev, whom he is to meet next month
in Moscow, to tear down the “grim, invisibie wall of oppression”
that “the Communist world has erected against the free flow of

1 TOP OF THE WEEK 1

information and ideas.”

Reagan noted that he and Gorbachev have addressed each other’s
people on television, and that, he said, “was helpful.” But, he
added, “I challenge Mr. Gorbachev to open the Soviet Union more
fully to Western media.” He said Western newspapers and journals
should be allowed to circulate freely in ‘the Soviet Union. And
“Soviet airwaves,” he added, “‘should be opened to Western broad-
casts.” He also said the Soviets should open their couatry to
books—and as a “specific first step,” he suggested the works of
Russian author Aleksandr Solzhenitsyn, the bitter critic of the
Soviet system who is now living in the U.S.

Reagan was the sixth President in succession since President
Eisenhower to address the NAB convention. But there was probably
none other with whom the broadcasters had a closer rapport. As
NAB President Eddie Fritts noted in his introduction, Reagan began
his career as a sportscaster on WHO(AM) Des Moine in the early
1930’s and has been the first President “to insure that the pursuit of
the First Amendment be applicable to broadcasters” and to work “at
the deregulation of our industry.” Fritts said the Reagan administra-
tion had taken the FCC “‘out of the day-to-day business of broadcast-
ing and committed itself to letting the marketplace decide what best
fits the public interest.”

The President’s visit was brief, about an hour. But before his
speech, he shook hands—and posed for pictures with—members of
the NAB executive committee, leaving some of them feeling, as one
put it later, “eight feet off the ground.” o

_. B&UADBASTINE
DEMOCRACY

Members of the NAB
executive committee were
glven a photo opportunity with
President and Mrs. Reagan.
Pictured I: TV vice chairman
Margo Cobb of WLBZ-TV
Bangor, Me.; radio board
unification member Bill Clark,
Shamrock Broadcasting, San
Francisco; Wallace
Jorgenson, joint board
chairman from Jetferson-Pilot
Broadcasting, Charlotte,
N.C.; Robert McConnell, CBS
vice president and network
representative on the board;
Mrs Reagan; the President;
radio chairman, Jerry Lyman,
RKO Radio, New York; NAB
President Eddie Fritts; TV
chairman, Ben McKeel of
Nationwide Communications,
Columbus, Ohio; Ted Snider,
immediate past joint board
chairman, Snider Corp., Littie
Rock, Ark., and radio vice
chairman, Robert Fox,
KVEN{AM)-KHAY(FM) Ventura,
Calit.
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NAB’s Las Vegas convention a sure bet

TThis year’s National Association of Broadcasters convention was
anything but business as usual. Attendance was at an all-time high
(more than 46,800, up 15% from 1987), and the exhibit floor was
bustling—Sony, the largest exhibitor on the floor, estimated it had
sales of $15 million-$20 million at the show. There was an appear-
ance by President Reagan (see page 43), who extolled the virtues of
a free marketplace, a theme broadcasters cheered (although NAB
leadership appears to be having second thoughts about deregulation
[BROADCASTING, April 11]}. And perhaps even more noteworthy
was the industry’s preoccupation with high-definition television
(page 47), a technology that may revolutionize the medium. Rea-
gan’s speech was taped in an HDTV format (page 74).

The mood was upbeat if not euphoric, considering the market-
place uncertainties the industry faces from competition from cable
and other video alternatives. The economic forecast, according to
one convention panel, was not especially bullish, but neither was it
pessimistic (page 70).

And Congress is taking a hard look at broadcast regulation. The
industry’s stand on the fairness doctrine emerged as a hot topic on
just about every government relations panel held during the conven-
tion (pages 61, 63, 68, 69). Most of the lawmakers on the panels
were advising NAB to relinquish its opposition to the doctrine to
pave the way for consideration of legislation (either a permanent set
of must-carry rules or reform of the comparative license renewal
process).

Broadcasters are split over fairness. Some were telling lawmakers
they would trade fairness “in a minute,” while others argued against
giving away broadcasters’s First Amendment rights (page 68). The
issue, however, is “not ours to trade. It is out of our hands,” said
NAB President Eddie Frus, referring to President Reagan’s pledge
to veto any legislation resurrecting the doctrine.

Despite the association’s disenchantment with deregulation, it
did, however, give former FCC Chairman Mark Fowler its highest
honor (page 60), the Distinguished Service Award. Fowler was the
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chief architect behind deregulation at the commission over the past
decade. In a taped introduction to Fowler by broadcast consultant
Ward L. Quaal, the industry’s struggle with tairness was highlight-
ed. “But how ironic, how wondertuily ironic, that it took a govern-
ment officiai-—the nation’s chief censor. mind you—1t0 make the
strongest case for our freedom. How he’s made us think. Don’t
worry ubout winning over Washingion. Think instead about winning
over audiences. audiences that have more and more choices, and
still more choices around the bend. To anyone who would listen, he
insisted, let broadcusters be broadcasters,” said Quaal. He called
Fowler a “freedom tighter” who has “taken his licks from Congress.
from critics in the press. even sometimes from a few in this
industry.” Said Quaal: “They might have preferred more compro-
mise from the man. What we got instead was courage.” The tape
was scheduled to run prior to presentation of the award but because
of technicul problems it aired at the closing luncheon.

NAB’s ambivalence on fairness is reflective of the industry’s
attitude toward deregulation in general, As one broadcaster put it.
“There is a feeling that the deregulatory/free-market days are
probably coming 1o an end and that reregulation will be a dominant
theme for a number of industries in the future.” NAB is reevaluating
the political landscape. There is a sense that the marketplace policy
of the Reagan era may have gone too far in fostering competition
and has endangered broadcasters’ claim to “special status.” 1t is that
status that some in the industry believe will help fend off attempts 10
tax broadcasters’ use of the spectrum as well as aid television in its
quest for must carry.

Several congressmen warned against using that defense (page 69)
and said there is no reason broadcasting should be treated differentty
from other industries. There was also talk among some lawmakers
about beefing up broadcasters” public service obligations (page 64),
especially in children’s programing.

The industry did not always receive high marks for meeting its
public interest responsibilities. Representative Tom Tauke (R-lowa)
told broadcasters (page 63) that “members see a decline of service,

L ATy g
L to r: FCC Chairman Patrick. Congressman Mickey Leland (D-Tex.)
and Telecommunication Subcommitiees Irving.

particularly in radio, and an upswing on the part of cable.”

As for cable and its relations with broadcasting. Fritts noted that
there was “a lot of talk about cable being a monopoly.” Tension
between the two media surfaced during a panel teaturing John Sie of
Tele-Communications Inc.. the largest cable operator, and Stanley
S. Hubbard of Hubbard Broadcasting and long-time compulsory
license opponent (page 76). Hubbard called cable a “subsidized
monopoly.” NAB and the National Cable Television Association,
however, have been looking for a common ground, and Fritts met
with his television board to discuss those developments (see “In
Brief™).

Fritts made the case against spectrum fees in his remarks at the
opening of the convention. “This approach ignores the fact that...by
programing public service, public and community affairs, and
news. . .broadcasters already pay for their use of the spectrum,” he
said. The association is releasing a “white paper™ on spectrum use
that, he said, “shows just how special our system is.”

Morcover, a move is afoot among television broadcasters to
emphasize through a special campaign the importance of “free over-
the-air television.” NAB and the Association of Independent Televi-
sion Stations hope to inform the public about the “special contribu-
tion of free over-the-air television,” according to Milton Maltz of
Malrite Broadcasting who heads this joint initiative. Representatives
of NAB, INTV, the networks and station groups met during the
convention to discuss the project. INTV is believed to be the driving
force behind it.

Not all of the news from a regulatory perspective was downbeat.
Over the four-day show, the FCC and NAB had come to what Fritts
described as a “better understanding.” Relations between the two
have been rocky, particularly over the commission’s policy on FM
translators and comparative renewal. But FCC Chairman Dennis
Patrick’s conciliatory approach to amending the comparative licens-
ing process, without provoking Congress, helped to rebuild feelings
of good will. (Patrick held a series of meetings with NAB's TV and
radio executive committee members during the convention.)

The association feared the FCC would, in changing the basic
formula of the comparative process, remove a defense now avail-
able to challenged broadrasters who may rely on their programing
record. NAB is also concerned that Congress will explode if the
FCC goes to a two-step process.

And NAB is not particularly eager for the FCC 1o act on a
rulemaking proposing relaxation of the agency’s duopoly/one-to-a-
market rules for fear of congressional retribution. FCC officials, at
the show, indicated they have a strong record that supports liberaliz-
ing the rules (page 56), but like the NAB, it also is reluctant to anger
Capitol Hill. But if the FCC made up with the NAB. it remained at
odds with the Hill. Congressional distrust of the agency was well
documented at the convention. At an ABA forum prior 1o the
convention, Larry Irving, senior counsel to the House Telecom-
munications Subcommittee, was quoted as saying that “there are no
relations” between the Hill and FCC (page 52). There was also a
lively exchange between FCC General Counsel Diane Killory and
Hill aides over the faimess doctrine (page 61). Patrick’s speech at
the close of the show was viewed as a “step in the night direction,”
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said Irving (see below).

The tension between the Hill and the FCC has caught broad-
casters in the middle. As NAB Joint Board Chairman Wallace
Jorgenson of Jefferson Pilot Broadcasting put it, “It’s a real gun
fight between the FCC and Congress. Broadcasters have to keep
their heads down.”

As for the business of broadcasting, radio was buzzing with
excitement over the record price of some $300 million paid for the
Metropolitan Broadcasting Group by Sillerman Magee Communica-
tions Management Corp., headed by Legacy Broadcasting principal
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Bob Sillerman (BROADCASTING, April 11), Sillerman formed Siller-
man Acquisitions Corp. to purchase the group. There was also a big
push to encourage radio broadcasters to implement FMX, a noise
geod)uction system designed to improve reception of FM stereo (page

For television, developments within the ever-changing program-
ing marketplace unfolded during one panel discussion (page 72).
And it was revealed that the market for U.S. TV programs has
become a $1.5-billion-a-year business (page 74).

Complete convention coverage begins on page 52.

Patrick says all the right things

FCC chairman tells NAB he wants
to work for change in comparative
renewal process that will not
result in Congress codifying

its own rules on subject

FCC Chairman Dennis Patrick’s mission at
the National Association of Broadcasters
convention in Las Vegas last week was a
daunting one: to state his strongly held
views on reforming the commission’s com-
parative renewal process in terms that would
not alarm the NAB leadership or anger those
on Capitol Hill who oversee the commis-
sion. His call for “some sensible middle
ground”—for eliminating the abuses he sees
as having grown up around the process and
for “a clearly articulated standard” that, if
met, would assure a broadcaster of “a rea-
sonable expectation of renewal’—appeared
10 have met the challenge. But the road
ahead is not yet clear.

Patrick’s speech, on the final day of the
convention, covered a number of broadcast-
related issues confronting the commission,
including at least one on which tensions
exist between the commission and the
NAB—that involving FM translators. Pat-
rick sought to ease concerns on that one,
t00. But it is “the comparative renewal pro-
cess [that] tops our list of concemns,” he
said. “A substantial consensus clearly exists
at the commission, on the Hill and in the
industry that there is a pressing need for
reform.” And, he said, “I am sure some

sensible middle ground can be found to curb
abuse and retain assurance of performance
in the public interest, while respecting
broadcasters’ programing decisions.”

The concemn was that Patrick would call
for a system under which broadcasters
would be virtually assured of renewal,
something akin to a two-step process that
would bar applications for a frequency until
the incumbent was found to be unqualified.
The NAB feared that such an approach—
although broadcasters might consider it de-
sirable in the abstract—would cause Con-
gress 1o take the issue away from the com-
mission by writing a comparative renewal
procedure of its own into law. NAB Presi-
dent Eddie Fritts told BROADCASTING two
weeks ago he would settle for elimination of
“abuse of process.” That, he said, would
eliminate “comparative renewal as an issue”
(BROADCASTING, April 11).

Following the speech, Fritts expressed
relief. “The speech struck the right note,” he
said. “It gave the broadcasters the assurance
they wanted. It was not so strident as to
cause Congress to overreact and try to do the
job themselves.” And the chief counsel of
the House Telecommunications Subcommit-
tee, Larry Irving, who has been harshly
critical of the commission (see page 52),
indicated Fritts was correct in his view of
Congress’s likely reaction. “It sounds like
[Patrick is considering] a deliberate and
thoughtful process,” he said. “It looks like
there will be no rush to judgment.” He said
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his boss, Representative Edward Markey
(D-Mass.), chairman of the subcommittee,
feels that abuse of process is the key “to
curing problems with the process.”

What may be particularly significant, con-
sidering the strained relations between the
FCC and Congress, was Irving’s comment
that the speech may represent “an effort to
bridge the differences” between those two
institutions. “It’s appreciated,” he said.

Patrick prepared the final draft of his
speech after he had been fully and exten-
sively briefed on NAB and Hill concerns.
That was evident in the speech’s conciliatory
tone. But the speech merely stated princi-
ples. Problems and controversy could arise
over the manner in which the commission
attempts to implement them.

Patrick did come down hard on the “major
opportunities for abuse” he said the present
process makes possible. He said that while
petitions to deny serve a useful, statutory
role when they identify problems, “they are
nothing short of extortion” when filed in a
“bad faith attempt to extract money or con-
cessions unrelated to any legitimate public
interest concerns.” Similarly, *sham appli-
cations that manipulate comparative criteria
10 maximize a paper preference while dis-
guising the real party in interest are another
by-product of our existing, flawed system.”
So, he added, are “‘comparative applications
filed not in expectation of service 1o the
public, but in expectation of a settlement, a
buyout.”
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But Patrick also made it clear he was
concerned about the stability of the broad-
casting business. He said the commission
had never adopted a policy statement re-
garding the renewal process and, “by de-
fault,” had applied to it the procedures and
standards used in the processing of new
applications. “By articulating a policy now
we could substitute a clearly thought-out
procedure for an approach that, to this point,
has been ad hoc,” he said, adding: “The
renewal procedure should give station own-
ers who perform acceptably a reasonable
expectation of renewal pursuant to a clearly
articulated standard. Continuity benefits not
only you, but the public you serve.”

Patrick offered only one clue as to the
kind of standard he would favor in judging
renewal applications, and that was in the
form of an ad lib inserted after his reference
to the establishment of a renewal standard:
“*a standard that will respect your program-
ing judgment.” That could cause problems
on Capitol Hill, where members of Senate
and House have expressed the view that
broadcasters’ programing should be re-
viewed at license renewal time. Fritts him-
self is uneasy about the prospect of eliminat-
ing programing from the process. He says
the broadcasters now rely on their program-
ing record as a defense against challenges at
renewal time.

What’s more, some of those who heard
the speech noted that the reference to a
renewal expectancy linked to a clear stan-
dard leaves the commission the opportunity
to provide broadcasters with something like
the security that would be theirs in a two-
step comparative renewal process. If criteria
were clearly spelled out, renewal applicants
who met them would be assured of renewal.
And if that kind of assurance did not dis-
courage potential challengers, the other ele-
ments of Patrick’s comparative renewal
package probably would.

To reduce “the time and resources wasted
in the comparative renewal process,” Pat-
rick would establish procedures for screen-
ing out “‘abusive petitions to deny and com-
parative applications filed merely to extort
money.” He would explore methods of in-
suring “the bona fides of comparative appli-
cants.” Those applicants, he said, should
“have the necessary financial. ownership
and technical qualifications.™ He would also
“move aggressively against those who set up
‘sham’ of ownership structures to take ad-
vantage various comparative preferences.”

Those and other ideas are expected to be
incorporated in a broad-ranging notice of
inquiry or notice of proposed rulemaking
now being drafted. And as one commission
official said, the notice would propose as-
suring “the strongest possible good marks to
broadcasters who had demonstrated service
in the public interest.”

Patrick’s approach to the comparative re-
newal process was not the only sign the
chairman was not seeking confrontation. In
citing the commission’s repeal of the fair-
ness doctrine as part of an effort to afford
broadcasters equality with the print press. he
said he knows there are those who believe
the decision was “ill-advised,” then added:
“There is no one in this room more familiar

with the price we’ve paid for that decision—
in damaged relations with various members
of Congress, which [ sincerely regret; in
hampered efforts to resolve other important
issues before us. But I believe that history
will judge our decision correct and affirm
once again that the value of free expres-
sion—especially within the dominant medi-
um of our time—is worth the price paid.”

Then there was the reference to NAB’s
concern that the commission might be head-
ed toward a change in policy that would
permit the transformation of FM translators
into low-power radio stations. “As a result
of the dialogue between the NAB and the
commission,” Patrick said, “we have come
to appreciate the translator abuses made
possible by the current regulatory regime
and the competitive inequities that may re-
sult from any expanded use of translators.”

What’s more, he said, he has not changed
his view of the “limited, but important,
mission for the translator service,” that of “a
secondary service™ used to fill in holes in
service contours and to bring radio service
to unserved and underserved areas.
Patrick’s interest in conciliation was re-
flected also in his call for a continuation of
the dialogue he said he had had during the
convention with members of Congress and
the industry, and in his renewal of an offer
to meet with the chairmen of the commis-
sion’s oversight committees. The issue, he
said, “is not whether we can or should
trade this for that, or compromise that
principle for this concession, or try to go
back to a mirage of a safer world. The
issue is: How do we solve the problems
that confront us...? How do we maximize
the public's interest?” O

ALL EYES ON
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AT THE NAB CONVENTION

They could easily have been overlooked
amid all the high-tech hardware in the Na-
tional Association of Broadcasters showcase
of advanced television (ATV) systems—the
centerpiece of the association’s engineering
conference in Las Vegas last week. But the
two Sanyo high-definition videodisk players
may have been the most significant pieces of
gear in the darkened hall. More than any-
thing else, it is the fear that Japanese manu-
facturers such as Sanyo will begin selling
HD home video equipment in the U.S. with-
in the next two years, and give home video a
competitive edge, that is prodding cable
operators and broadcasters to figure out how
they too can deliver high-definition pic-
tures. The players. the closest thing to a
home HD player yet shown in this country,
embodied that fear.

Participating in one of several engineer-
ing and management sessions on ATV,
Knight-Ridder Broadcasting President Dan
Gold said HD video equipment from Japan
is “on the boat” and broadcasters have a
stake in making sure that when it arrives
they can offer a *fully competitive service™
and maintain “the level playing field.”

Fresh from a fact-finding trip to Japan,
Edward Horowitz, senior vice president,
technology and operations. Home Box Of-
fice. told broadcasters that HD videocas-
sette recorders and television sets trom Ja-
pan will hit the U.S. market in the early
1990%. And cable is “'scared to death™ that
the equipment will be in retail stores before
it is prepared to deliver a comparable high-
definition service, he said.

“When is HBO going to be in the HDTV
business? I'd say when the first TV set hits
the market that’s accompanied by a VCR
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that’s capable of delivering a picture that
looks better in the home than [what] most
broadcast facilities. . . generate at the trans-
mitter. . .."

Michael Sherlock, head of operations and
technical services for NBC. and a proponent
of the NBC-General Electric ACTV system,
argued that broadcasters must implement
ATV quickly to keep pace with their com-
petitors. “We're fooling ourselves if we
think Hollywood and the videocassette and
cable industries aren’t going to take advan-
tage™ of new developments in high defini-
tion, said Sherlock. “We could be put out of
business, or at least severely hurt, while we
deliberate over the long term” on how to
respond to HDTV’s competitive advances.

*“The question is: How can we address the
competition now, while we grow into what-
ever is needed as we go over the long term?”
Sherlock added. *“The broadcasters’ best de-
fense is a good offense: Designate a system
that is immediately implementable.”

Other than the pictures, little is clear
about ATV’s future in the U.S. Although the
NHK system with its 1,125 lines and 16-to-
9 aspect ratio is well on its way to establish-
ing itself as the HDTV production standard
in the U.S., its bandwidth is far too great to
be broadcast or transmitted over cable sys-
tems. The Japanese have developed the so-
called Muse, a compressed version of their
production standard that can be passed in 9
mhz of spectrum and is at least theoretically
adaptable to cable. Several ATV transmis-
sion schemes are vying to become the stan-
dard for broadcasting or cablecasting HDTV
or some lesser-quality “enhanced definition”
or improved NTSC variations.

Evaluating transmission systems involves
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Computer simulation of NBC's new ACTV-II

complex and interrelated spectrum and com-
patibility questions. Will the ATV signal fit
into a conventional 6 mhz television channel
or will an expanded or additional channe! be
needed? Will the signal be compatible with
conventional NTSC television sets?

Because of the spectrum issues, the FCC
finds itself in the middle of all the ATV
activity. It has set up an advisory committee
of industry executives to study ATV, and,
although it will not commit to setting an
ATV standard for broadcasting, it has indi-
cated a willingness to juggle the UHF and
VHF spectrum to accommodate the new
service. What's more, it has put on the back
burner a proposal to shift to mobile radio
television spectrum that may be needed for
ATV.

Nothing like “Tomorrow’s Television,”
NAB's showcase of the latest in ATV devel-
opments, has been seen before—at least not
in this country. Thirty-three companies pro-
vided hardware for the exhibition, while
eight supplied programing.

There was a sampling of NHK-based
HDTV production equipment: cameras,
monitors and videographics and digital ef-
fects systems. Also on display from the
NHK HDTYV family: the two Sanyo video-
disk players and prototypes of consumer
projection and direct-view television sets. In
two “Livingroom of the Future™ sections,
large direct-view HDTV and NTSC sets
were placed side by side. giving visitors a
chance to compare.

In addition, four of the proponents of
ATV transmission systems—NHK, New
York Institute of Technology. The Del Rey
Group and Faroudja Laboratories Inc.—
demonstrated their technologies. A fifth,
NBC, chose to demonstrate its system (in
computer simulation) at the nearby Riviera
hotel, but it had a booth in the NAB hall to
disperse information and invitations to the
Riviera.

NHK has previously shown “full”” Muse,
a system for compressing the wide NHK
HDTYV signal with some picture degradation
to 2 manageable 9 mhz so it can be transmit-

ted via satellite, cable or an expanded broad-
cast television channel. (Conventional
broadcast channels are just 6 mhz wide.)

Although Muse is a fully developed sys-
tem, it suffers, at least in the minds of most
broadcasters, from not being compatible
with conventional television channels or
conventionzl NTSC television sets. The
Muse signal must pass through a downcon-
verter before it can be displayed on conven-
tional sets.

In response to demand for compatible
systems and to build a bridge to the time
when full Muse can be broadcast, NHK
demonstrated at the NAB six new Muse
variations—three 9 mhz or Muse-9 systems
and three 6 mhz or Muse-6 systems. The
Muse-9 signals do not fit in broadcast chan-
nels, but they are compatible with NTSC
sets. The Muse-6 signals lack the resolution
of their Muse-9 counterparts, but they are
compatible with the channels and sets.

NHK also introduced Narrow-Muse, a 6
mhz systern that fits in a broadcast channel
and offers greater resolution than either the
Muse-6 or Muse-9 systems. But, like “full”
Muse, it requires a downconverter for dis-
play on conventional sets.

The NTSC-compatible Muse systems
deal with the difference i1n aspect ratios
between HDTV (16:9) and NTSC (4:3) in
two ways. Two of the Muse-6 and two of the
Muse-9 systems compress the picture for
NTSC sets, displaying a 16:9 picture with
black strips across the top and bottomn of the
screen. One of the Muse-6 and one of the
Muse-9 systems simply crop the sides to fill
the NTSC screen.

The seven new systems were demonstrat-
ed through computer simulation. But NHK
representatives at the show said that NHK is
prepared to produce within six months or so
a working system of whichever one U.S.
broadcasters feel is the best way.

The Sanyo videodisk players were far
from consumer products. Because Muse
was used to compressed the HDTV signals
onto the disk, the signals from the players
had to pass through a Muse decoder about

Broadcasting Apr 18 1988
48

the size of a large microwave oven before
they could be displayed on the HDTV set.
But NAB Chief Scientist Tom Keller said
the decoders are being reduced to a few
circuit boards so they can be fit within the
players.

At the Riviera, NBC showed computer
simulations of ACTV (Advanced Compati-
ble Television) I and ACTV Il systems.
Introduced last fall, ACTV | promises to
deliver “enhanced definition,” widescreen
pictures to HDTV sets and fully compatible,
if unimproved, pictures to NTSC sets. Intro-
duced at the convention, ACTV II is meant
to augment ACTV I, elevating the resolution
of ACTV I to true HDTV. NBC figures
ACTV 11 could be implemented through a
separate channel after ACTV L

According to NBC, its two-step approach
to HDTV is the way to go. Even if the FCC
were willing, it argues, it would take at least
a decade to complete studies and clear up
legal and regulatory obstacles to allocate
additional spectrum for HDTV broadcast-
ing. ACTV I can be implemented relatively
quickly at relatively small expense to broad-
casters and consumers. And when addition-
al spectrum is ready, ACTV II, compatible
with ACTV I and NTSC, can be brought
into play.

The concept of both ACTV systems is,
according to Jim Tietjen of the Sarnoff Re-
search Institute, one of the co-developers of
the systems. “the first truly practical way to
deliver advanced television to the home—
quite simply the solution that makes the
most sense.”’

NBC hopes to have an ACTV I system
ready for testing by the various standards-
setting groups by the end of the year.

New York Institute of Technology, under
the direction of William Glenn, showed a
prototype of its two-channel HDTV trans-
mission system. Like NBC’ system,
NYIT’s system comprises an NTSC-com-
patible first channel and an augmentation
channel that, when combined with the first,
produces HDTV.

The NYIT system is the first two-channel
approach to be demonstrated beyond the
computer-simulation stage. A complete sys-
tem should be ready for testing by the end of
the year. Although not displayed at the
HDTYV room, Glenn said, a home receiver
with the circuitry to receive the two chan-
nels and reproduce HDTYV is nearing com-
pletion.

NYIT’s studies now center not only on
how to get the spectrum for its two-channel
system, Glenn said, but also on ways to
decrease co-channe! and adjacent-channel
interference on systems that require more
than 6 mhz. He hopes in the next few
months to begin spectrum analyses based on
those techniques “to see if it’s really there. [
think it probably is,” Glenn said.

A group of broadcasters “are interested in
providing funds™ to help further the research
and development of the NYIT system,
Glenn said. But because of NYIT’s nonprof-
it status, Glenn said, lawyers have to work
out procedures for accepting the contribu-
tions.

The Del Rey Group, Marina Del Rey,



Calif., developer of the one-channel NTSC-
compatible ATV systermn was present at the
“Tomorrow’s Television™ room foilowing an
infusion of funds from Cox Enterprises and
Tribune Broadcasting. The two group
broadcasters invested $300,000 in the Del
Rey system while forming a limited partner-
ship called Compatible Video Consortium
(CVC). Other companies were invited to
Jjoin CVC at the time. “I'm very encouraged
by the response we have gotten at this show
from both domestic and foreign sources,”
Iredale said. With the money from CVC,
Iredale hopes to have a computer simulation
of the system in time for the fall conference
of the Society of Motion Picture and Televi-
sion Engineers.

Faroudja Laboratories Inc., Sunnyvale,
Calif_, showed what it called SuperNTSC, a
one-channel enhanced definition system
with a 4:3 aspect ratio. The signal is com-
patible with NTSC sets, but to take advan-
tage of the full resolution inherent in the
system requires a “line-doubling™ NTSC set
equipped with a SuperNTSC decoder. Joe
Roizen, a consultant to Faroudja, said NTSC
line-doubling sets will hit the market later
this year.

There are at least two other ATV trans-
mission systems not to be found in Las
Vegas last week. Philips Laboratories has
developed a NTSC-compatible, two-chan-
nel system employing a progressive scan-
ning scheme.

The MIT proposals would also call for
two steps to a transmission standard. The
first system would result in a letter box
effect on conventional HDTV sets, like
some of the Muse-6 and Muse-9 proposals,
while the second step would be an incom-
patible system, needing a black box to be
received on NTSC sets, like Narrow-Muse.
Both systems would require 6 mhz.

As things now stand, most system oppo-
nents are arrayed against NHK and its Japa-
nese manufacturing allies. If the Japanese
are not slowed, the standards battle will be
over before it gets started.

At a panel of system proponents, William
Screiber of MIT, which has developed two
transmission systems, said that acceptance
of NHK’s Muse could injure American
broadcasters. “In deciding what if any feder-
al action is called for, spectrum conservation
has the greatest mention,” he said. “lt is
truly important. But even more important
are economic effects. Consumers will make
the heaviest investment. Whether the re-
ceivers are made here in the United States or
off-shore, impacts domestic industry and the
trade balance.” .

Joseph Flaherty, CBS/Broadcast Group
vice president-general manager, engineering
and development, who was included on the
pancl as an expert on the Muse system,
asked broadcasters not to accept the “old
rules.” Those who say that the public will
accept terrestrial EDTV pictures should re-
member that they will have to compete with
true HDTV delivered by satellite, cable and
VCR’s, he said.

Whether American consumers will be
content with enhanced definition systems
depends on how big television screens get,
said Horowitz. The trend is toward bigger
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TCI makes a high-power DBS play

A unit of Tele-Communications Inc., the nation's largest cable operator, has asked
the FCC for permission to build and launch by 1996 two direct broadcast satellites
that would be capable of beaming 32 channels of programing to homes throughout
the continental U.S.

According to the inch-thick application, it will cost around $500 million to get the
two birds up and operating.

Tempo Satellite Inc., the actual DBS applicant, is 51% owned by Tempo Acquisi-
tion Co., which is, in turn, wholly owned by TCI. The MSO formed Tempo Acquisition
to merge and assume control of Tempo Enterprises, the Tulsa, Okla.-based cable
programer (Tempo Television) and superstation distributor (wres{tv] Atlanta). The
merger is set to close upon FCC approval. But, even if it never happens, TCI will
retain its 51% interest in the DBS applicant.

The application said “the capabilities and resources which Tempo... and TCI
possess provide Tempo with a unique ability. .. to provide a bridge between the
cable industry, C-band direct satellite programing services and the uncabled and
nonsubscribing television households in the U.S.”

TCI spokesman Bob Thomson downplayed the significance of the application.
Tempo has been a DBS permittee before, he said. The application is Tempo
Chairman Edward Taylor’s "way of keeping himself and his company involved in
competition for these new DBS facilities. . .. You should not make that much out of
this particular application.”

TCI has had some first-hand experience with satellite broadcasting. In March
1985, it toyed with the idea of acquiring United Satellite Communications Inc., a
medium-power operator which eventually went out of business. And, for all practical
purposes, it is today in the C-band satellite broadcasting business. Through its
Netlink subsidiary, TCI is marketing a 13-channel basic package of cable program-
ing and several pay services to owners of backyard earth stations. By aggregating
the home satellite distribution rights of TCI cable systems and other affiliated
systems, Netlink will have the right to offer its programing services anywhere in the
country by this summer. Thomson said he believes the rights cover Ku-band as well

as C-band signals.

and bigger screens, and as the screens get
bigger, the difference between EDTV and
HDTYV will become more obvious, he said.

Broadcasters should not settle on a one-
channel system until they have evaluated all
the options, Flaherty said. If broadcasters
decide today to stick with one channel, he
said, they are taking a big gamble. “You're
in the perfect city to do that in, because
you're pushing all of the chips to the center
of the table and you're going to roll the dice
once. if you're wrong, you're out of busi-
ness.”

Kelier said he considered it “highly possi-
ble” that broadcasters will enter the HDTV
world in a two-step, evolutionary fashion,
such as is now being suggested by NBC and
NHK in their latest proposals. But, regard-
less of how they come to it, they must act
now at the FCC to be sure that eventual
HDTYV broadcasting is possible.

The FCC, which has final say in spectrum
matters, expects to issue a second notice of
inquiry on advanced TV issues next sum-
mer, following the initial report of its indus-
try advisory committee in June, FCC Mass
Media Burcau Chief Lex Felker said.

The notice may draw at least a few “tenta-
tive” conclusions regarding the complex
spectrum issues involved in the proceeding,
Felker said. But, he said, he was “not opti-
mistic” the FCC would make any final spec-
trum decisions soon. “I can’t understate the
severity of the spectrum restraints, at least in
major markets, to provide additional capac-
ity to broadcasters,” Felker commented dur-
ing the panel. “There are real trade-offs in
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the amount of spectrum, the degree of qual-
ity, the amount of energy and the amount of
coverage in allocations.”

While the commission wants to give all
broadcasters the opportunity to participate
in advanced TV services, Felker said, if
extra bandwidth is needed, there may not be
enough to go around. The FCC, which last
year froze allocations of new TV stations,
would soon like to relax or reopen the appli-
cation process, he said. “We don't want to
hold spectrum hostage any longer than nec-
essary.” The advisory committee’s chair-
man, former FCC Chairman Richard Wiley,
of Wiley, Rein & Fielding, will consider
adoption of an interim report when the com-
mittee meets June 3.

In the report, Wiley said, the group hopes
to outline a spectrum allocation plan. It is
then “up to [system] proponents to make
further progress on their systems, then en-
gage in actual testing,” he said.

Some broadcasters would like HDTV and
ATV in all its manifestations to go away.
And, if some studies released at the NAB
are on the mark, they just may. Those stud-
les indicates that consumers may not be
willing to pay a hefty premium to watch
HDTV.

But most broadcasters feel talk of HDTV
failing in the market is wishful thinking.
Said John McCrory, president of Times Mir-
ror Broadcasting: *“This technological tran-
sition is like no other in the history of
broadcasting.... If we do not get to HDTV

in a timely fashion, we may not get there at
all.” a
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NBC wins prime time ratings race

r

ABC comes in second and CBS third
'according to Nielsen peoplemeters;
AGB has CBS second, ABC third

As expecied, NBC delivered the biggest
prime time audience for the third season ina
frow. The 1987-88 season ended yesterday
(April 17th), and with all but last week’s
numbers in, it appeared NBC would finish

\with a 16.] rating and 26 share. ABC will
finish in second, probably with a 13.8/22.
Although the numbers through the first 29
weeks of the season show the network with
ja 13.7/22, ABC was expected to add one-
itenth of a point because of the strong perfor-
mance of its Academy Awards telecast,
which had its best outing since 1984, with a
429.4/41. For the first time, CBS has finished
third in the regular prime time season, with
a 13.5/22.

Those results are based on numbers from
Nielsen's peoplemeter system (NPM), in
place for the first season as the system of
record for national television program rat-
ings. AGB, which this year launched a com-
peting rating service in the U.S., showed a
different result. NBC came in first, accord-
ing to AGB, with a 16.2/27. But CBS came
in second, according to the Nielsen chal-
lenger, with a 13.9/23, while ABC finished
third by AGB’s count with a 13.2/22.

At this point, no one is sure why the
discrepancies exist in the tallies of the two
rating services. For now it is somewhat
irrelevant, with the Nielsen service used as
the measurement of record by both the net-
works and the advertising agencies.

Meanwhile, the three-network audience

erosion trend continued, according to the
INielsen numbers. All three networks were
off their season averages from a year ago.
‘The three-network prime time rating totalled
61.2, down 9% compared to a year ago, and
down 12% from two years ago. The three-
network share averaged 70.8, off 6.4% from
a year ago and 8% from two years ago. The
level of homes using television in prime
time averaged 61.2%, down 3% from last
year, and 4% from two years ago.
NPM numbers also showed substantial
viewing gains for cable networks and inde-
pendent TV stations. HBO’s prime time
viewing was up 5% to an average 8.4 rating.
ESPN was up sharply, with its new National
[Football League coverage, averaging a 2.6
srating, up 84%. Superstation WTBS(Tv) At-
Blanta was up 17% in prime time, with an
average 2.8, while USA Network was up
31%, with a 1.7. Lifetime and The Nash-
ville Network have also showed substantial
gains. The one major cable network bucking
the trend was CBN Cable, which dropped
40% in prime time to a 0.6 rating.

Viewing of network affiliates in house-
holds around the country fell 9% this sea-
son, while independents showed an average
16.6% gain in viewing levels. Cable-origi-
nated networks showed gains of almost
29%, and viewing of superstations was up

bout 25%.
In cable homes, the decline in prime time

| —
he Cosby Show'

network affiliate viewership is even more
apparent—with a combined average rating
of only 66%, compared to 72% for all U.S.
television homes. And in pay-cable homes
the combined rating for network affiliates
averaged a 63, down three rating points
from a year ago.

NBC's number one-ranked Tl

Network officials concede that the ero-
sion continues, although they have charged
that NPM exaggerates network audience de-
clines this season. As a result, the networks
and the National Association of Broadcast-
ers have asked Nielsen to submit its new
system to a comprehensive, and indepen-
dent, validation study, which Nielsen has
agreed to do (BROADCASTING, March 21).

Among the three major broadcast net-
works, NBC was first in regularly scheduled
programs, averaging a 16.2 rating (down
6%). CBS was second in the same category,
averaging a 13.6 (down 7%), while ABC
was third with a 12.9 (down 10%). In regu-
lar series programs (which exclude the mov-
ie time slots), NBC was first witha 16.2/27,
followed by CBS, 13.3/22, and ARBC,
12.8/21. A year ago in regular series pro-
grams, NBC led with a 17.6/28, followed
by CBS with a 15.6/25, and ABC, 14.1/23.
Thus, while ABC won the season largely as
the result of special sports events, it still
narrowed considerably the gap between it
and CBS in regular series programs.

FCC grants telco waiver to build
cable system in Cerritos

NCTA vows to fight decision, which
it says violates intent of Cable Act

The FCC’s Common Carrier Bureau last
week granted a waiver to General Telephone
Co. to own and subcontract the building and
operation of a cable television system to
serve the city of Cerritos, Calif. Over the
objections of the National Cable Television
Association and the California Cable Televi-
sion Association, the bureau granted GTE’s
application, contingent upon a provision
that it would not cross-subsidize the cable
system with funds from its telephone oper-
ation in southern California.

Both NCTA and CCTA blasted the bu-
reau’s decision, and there were indications
NCTA would pull out all the stops to fight it.
The bureau “has flatly violated Congress’s
intent in the Cable Act to establish very
narrow grounds for a waiver of the cable-
telephone crossownership rules,” said
NCTA President James Mooney. Mooney
said the conclusion that cable service could
not exist in Cerritos “without financing from
the telephone company is preposterous on
its face.”

To Michael Morris, CCTA's vice president
of congressional and regulatory affairs, the
FCC’s conclusion that GTE was the city’s
only hope for cable service was “absolutely
astounding.” Morris said the area surround-
ing Cerritos is served by cable operators and
that the only reason established companies
stayed away from Cerritos initially was that
the city’s requirements were judged too
onerous (BROADCASTING, Jan. 4). At the
beginning of the process several companies
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responded to the city’s request for proposal.
“This is clearly not an area where cable
service will not be provided unless the
phone company is involved,” Morris said.

Apollo Cablevision was one of three ca-
ble operators to offer service to Cerritos.
The city decided that only one proposal (one
of three proposals Apollo put forth) would
meet its RFP—a joint venture where Apol-
lo’s parent, T.L. Robak Construction Co.,
would build the system, which would in turn
be owned by GTE. GTE would sublease
half the channel space to Apollo, for cable
services, and use other channels for tests
involving voice, video and data. Robak will
build for Apollo, at a cost of $7.5 million, a
170-mile, 78-channel, 550 mhz system.

The cable associations claimed the lease-
back arrangement violated the FCC’s cross-
ownership rules and opened the door for
cross-subsidization. It said GTE's agree-
ment to advance Robak $750,000, plus oth-
er deferred payment arrangements among
the parties, constituted cross-subsidization,
and thus violated the FCC’s crossownership
rules that Congress codified into the Cable
Act.

One fear the cable industry has is that the
decision could lead to a new round of fran-
chising wars, where cities, at renewal time,
could make “bells and whistles” requests,
and turn to a telephone company as the only
possible provider of those services. “The
problem is that it gives the cities a lever,”
said Frank Lloyd, an attorney with Miniz,
Levin, Cohn, Ferris, Glovsky & Popeo. As
to the case itself, “this is a result-oriented
decision,” said Lloyd.
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Lookers at the latest in radio-TV technology

NAB 88: Something for everyone in Las Vegas

Congressional, FCC panelists
‘Face Off on Deregulation’

“Congressional-FCC relations is the ulti-
mate oxymoron,” said Larry Irving, major-
ity staff counsel of the House Telecommuni-
cations Subcommittee. “There are no
relations.”

The comment helped set the mood for a
panel on the FCC and Congress at a legal
forum presented by the ABA Forum on
Communications Law and the National As-
sociation of Broadcasters as a warm-up on
Friday, April &, for the NAB convention in
Las Vegas.

And the panel itself—"Face-Off on Dere-
gulation”—served as a reminder of the reali-
ty with which the commission must deal as
it approaches broadcasting and cable televi-
sion issues: The Congress does not approve
of its deregulatory philosophy and is bitter
over its repeal of the fairness doctrine.

The issue that now concerns Irving’s

boss, Representative Edward Markey (D-
Mass.), chairman of the Telecommunica-
tions Subcommitiee, Irving said, is that
FCC Chairman Dennis Patrick will lead the
commission on an “ideologically” driven
effort to “get rid of the comparative renewal
process as he did the fairness doctrine.”

Can Congress cooperate with the com-
mission? asked Richard E. Wiley, a former
chairman of the FCC who served as modera-
tor of the panel, by way of introducing the
topic. “Chairman Markey has said, *Let’s let
the wounds heal,” ” Irving said, gquoting
from an interview in BROADCASTING April
4. But he said Markey's earlier hopes for
peaceful relations were jolted when the
commission repealed the fairness doctrine
last August. Then Irving said, “The nadir
will be reached on the day Patrick gets rid of
comparative renewal.”

Irving said Markey would not quarrel
with efforts to cure “abuses”of the compara-
tive renewal process—presumably, a refer-
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ence to charges that competing applications
have been filed against incumbents simply
for the purpose of making a financial settle-
ment. But comparative renewal, Irving said,
is one of those “litmus test” issues about
which the Congress cares deeply.

Underscoring Irving’s warning that the
commission is not a free agent were the
remarks of Representative Larry Smith (D-
Fla.), who addressed the lawyers during a
luncheon break. Smith, a member of the
Judiciary and Foreign Affairs Committees,
said that the conflict between the commis-
sion and Congress assures that, in the final
nine months of the Reagan administration,
“you will see greater congressional scrutiny
of FCC deliberations than previously.” And
Congress, he said, “will try to insure that the
FCC takes no irreversible action ...whether
it be in broadcasting or telecommunica-
tions.”

Smith’s appearance was in itself a remind-
er of the conflict between the commission
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Engineering achiever. Jules Cohen (I}, a Washington-based engineering consultant, was
honored with the NAB's Engineering Achievement Award. In presenting the award at the
convention last week, Michael Rau, vice president, and head of NABs Science and
Technology Department, praised Cohen as one who “refuses to compromise on technical
matters.” Cohen. who retired earlier this year as president of Jules Cohen & Associates after
a 42-year career, accepled the award during NAB's engineering luncheon

Terrestrial TV broadcasters, Cohen said, were late to realize the threat of competition from
other media that might convert to an advanced television service before them. However, the
recent "surge of effort” by groups such as the Advanced Television Systems Committee and
the FCC's advisory committee on advanced television, NAB, the Association of Maximum
Service Telecasters and others, he said, “is encouraging and | feel confident that broadcast-
ers will meet the challenge.”

‘Dont sell AM short,” Cohen advised engineers attending. With widespread implementa-
tion of the Nationat Radio Systems Commitiee standards on AM improvement targeting the
car radio audience, which tends to more commonly experience FM multipath interference,
Cohen said that AM could rebound. “The absence of multipath can make AM the preferred
medium if the quality of the sound and the content are pleasing to the ear” he said.

About a fourth of the work done by the International Radio Consultative Committee in
Geneva deals with broadcasting issues and standards setting, according to Richard Kirby,
another engineering iuncheon speaker. Among its concerns now are subjective evaluation of
TV pictures and the related topic of HDTV. The ongaing effort by the United States, Canada
and Japan to establish the 1,125/60 studio HDTV system as a worldwide standard will
resume in May 1989 when an extraordinary meeting of CCIR's study group 11 takes place.
The 1,125/60 system is opposed in Europe by manufacturers preferring a 1,225/50 system,
which is under development there. Also under discussion at CCIR, Kirby said, is fiber optic
standarization at up to 600 megabits per second. “Many papers stress future delivery of
HDTV [by fiber] to homes,” he said.

and Congress. He was a last-minute substi-
tute for Bradley Holmes, the chief of the
commission’s Policy and Rules Division—
whose nomination to fill one of the two
vacancies on the commission has been bot-
tled up in the Senate Commerce Committee
for months. Given the uncertainty of his
status, Holmes decided against addressing
the lawyers.

None of that appears to be news to the
FCC. “The commission learned a lot from
the fairness doctrine issue,” said Sherrie
Marshall, director of the FCC’s Office of
Legislative Affairs, another member of the
panel. “That’s one reason I was hired, to
improve relations. We want to extend the

olive branch.”

Marshall said the commissien has briefed
members of Congress on issues on which it
is working, including restoration of the syn-
dicated exclusivity rule and high-definition
television. and is “interested in talking to
Congress” about comparative renewal. But
such efforts at cooperation do not mean
there won’t be disagreements, she said,
“Sometimes, there are philosophical differ-
ences.” Indeed, she noted there are some-
times differences within Congress. “But we
want open lines of communication, so if
there are differences, we can reach a com-
promise.”

Neither Marshall nor Alex Felker, chief of
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the commission’s Mass Media Bureau, who
appeared on another panel, laid out a de-
tailed sketch of Patrick’s, let alone the com-
mission’s. intentions regarding the issue.
But both indicated the chairman—who was
to speak at NAB five days later—was
interested in addressing the “‘abuses” issue
and perhaps reducing oversight of the pro-
graming of an incumbent involved in a com-
parative renewal proceeding. “We won’t do
something that will get us a rider [on a bill in
Congress] saying we can’t do it,” said Mar-
shall. “It will not be overly radical.”

However, Markey is not the commission’s
only problem on the issue. References to
reducing the attention paid to programing do
not sit well with key members of the Senate.
Antoinette D. Cooke, counsel to the Senate
Commerce Committee, said members of the
committee have *“‘concemns about the com-
parative renewal criteria that would be em-
ployed.” She said cutting programing would
leave incumbents vulnerable to competing
applicants’ programing promises.

Nor is comparative renewal the only
source of tension between the commission
and the House Telecommunications Sub-
committee. Children’s television is another.
The commission, under orders from the
U.S. Court of Appeals in Washington, is
reviewing its decision to repeal commercial
guidelines. But Markey's subcommittee is
considering legislation (H.R. 3966) that
would express Congress’s views on the is-
sue. And Cook said that if the House acts on
the issue, the Senate will follow suit: “No
one can vote against children’s television.”

Markey’s “bottom line” on the bill the
subcommittee is considering, said [rving, is
restoration of the guidelines the commission
adopted in 1974 and then eliminated 10
years later. He indicated Markey would not
insist on another element of the bill, one that
would require broadcasters to air an hour of
children’s programing daily. But Markey is
determined to include language that would
link broadcasters’ license renewal to provi-
sion of programing aimed at children. Mar-
shall said that whether the commission, in
its deliberations on the issue; “goes as far as
the the House would like” is a question. She
said the commission would prefer “to see if
the marketplace was not working” as a regu-
lator. In any event, she said the commission
“may be overtaken by events in the House.”

Congress itself may be overtaken by
evenis before it can act on the bill. Repre-
sentative Smith, in his remarks, expressed
doubt that broadcasters would see the reso-
lution of any issues of concern to them
before “late 1989, at the earliest.” He noted
that the Reagan administration is in its final
year and that Congress would recess twice
during the summer, for the Democratic and
Republican national conventions, before
leaving Washington for the fall campaign.
Then, next year, Smith said, the Congress
will wait to assess the new administration’s
attitudes toward “regulation and dereg-
ulation.”

Wiley touched on yet another issue on
which the commission and the Markey sub-
committee have had differences when he
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introduced the subject of minority prefer-
ences. Congress, Irving noted, forced the
commission to retain the preferences given
women and minorities in comparative hear-
ings—preterences the commssion was
moving to jettison. And now, he disclosed,
the subcommittee may soon have in hand
the information needed to satisfy the courts
as 10 the constitutionality of the preferences
policy.

The commission, citing the congressional
directive in a money bill directing it to
abandon studies related to the issue, shut
down a study it was making of the relation-
ship between minority and women'’s owner-
ship and the diversity of program service—
the key to the constitutional issue. ““We took
the commission’s computer tapes and gave
them to the Congressional Research Ser-
vice.” Irving said. “It will do the report.
And,” he said, “we’re optimistic that the
survey results will show the nexus between
minority ownership and diversity.”

Among the thoughts with which the law-
yers attending the forum were left was the
likelihood—at least the real possibility—
their clients will be the targzet of a new
revenue raising scheme of the next Con-
gress. Asked by Wiley “the real reason”
behind Senator Emest Hollings's (D-5.C.)
proposal 1o impose a 2% fee on transfers of
broadcast stations—to raise revenue. slow
down the volatility of station sales or pro-
vide funds for public broadcasting—Cook
said it was aimed, simply. at raising revenue
to help reduce the budget deficit. Marshall
noted that the FCC chairman was “skepti-
cal” of what he feels is. in reality, a tax. The
commission, she noted, prefers a spectrum
auction plan for raising revenue.

What. asked Wiley, about proposals to re-
quire broadcasters to pay a spectrum fee for
total deregulation? Irving recalled that the one
thing on which the former telecommunica-
tions subcommittee chairman and current sen-
ator, Tim Wirth, agreed with former FCC
Chairman Mark Fowler was the spectrum fee
proposal. But no one else supported it. “It’s
not doable in the near future.” said Irving.

But something will be, in the view of Paul
C. Smith. the Telecommunications Subcom-
mittee’s minority staff director. “There’s a
need for revenue.” he said. “Every commit-
tee is ussigned certain amounts of money to
be raised and where. I don't think it will be
an auction or a spectrum fee. But next year,
Congress will have to work hard and fast on
the 1ssue.”

The tensions involving broadcast and ca-
ble television policies are not limited to the
commission and Congress. The NAB has its
share with the commission as well, as indi-
cated during another of the panels at the
legal forum.

NAB's senior vice president and general
counsel. Henry L. (Jeff) Baumann, ex-
pressed broadcasters’ concern, for instance,
over the FM translator issue—and what the
NAB regards as the commission’s failure to
deal with it. The NAB complains that trans-
lators are now doing far more than simply
extending the signal of a station into areas
where it was blocked by the terrain or filling
in unserved areas—the services for which

they were originally intended. They are, he
said, proliferating through well-served areas
and competing with local stations, without
bearing obligations of local service.

The NAB two years ago petitioned the
commission to initiate a rulemaking aimed
at writing rules that would effectively bar
FM translators from well-served areas—and
from selling advertising. Instead, he noted,
the commission issued a notice of inquiry on
the subject—and, causing the NAB particu-
lar pain, sought comments also on six peti-
tions for rulemaking aimed at converting
translators into what Baumann says would
be “low-power radio—translators that could
obtain signals from any source, including
satellites. and would be subject to no limit
on local advertising.” Chairman Patrick,
who says the NAB is “overreacting,” refers
to the proposed service as “expanded local
origination.”

But Baumann expressed thanks for a cou-
ple of commission actions. He said the deci-
sion 10 put a freeze on grants of commercial
FM translator permits pending the conclu-
sion of the rulemaking was “a step in the
right direction.” So, he said, was the deci-
sion to order the Mass Media and Field
Operations Bureaus to investigate charges of
abuses on the part of translator operators,
including violations of the 30-second limit
on local origination.

Baumann also expressed concern about a
commission idea looking to broadcasters
buying and selling rights to invade each
other's service areas. Baumann said that it
has a number of “‘theoretical advantages.”
But as a practical matter, he said, it would be
“a disaster.” If any issue is important to
broadcasters, he said. “it’s spectrum integri-
ty.”

The Mass Media Bureau chief, Felker, on
the other hand. contended that the present
commission system of allocating spectrum
through an assignment policy has resulted in
considerable interference. “So,” he said,
“it’s not clear that a different approach—
perhaps a spectrum market approach—
would not lead to an improvement. I take
issue that the profit motive would under-
mine the system.” He noted that “the NAB
and broadcasters think that the profit motive
works in programing.”

“But the technical area is different,” said
Baumann. “Putting the spectrum in the
hands of businessmen is wrong....If you
buy and sell the spectrum, the public will
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suffer.”

So the NAB and the Congress, not always
allies, both have found reason to fault the
commission.
fo——— = ir =S e =
FCC unlikely to change duopoly
rule; Felker and Holmes answer
questions on petition to deny
problem, ATV standards
and syndicated exclusivity

Two key FCC officials told broadcasters at
an NAB panel session that the record in the
FCC’s duopoly/one-to-a-market rulemaking
seems to support relaxation of the rules, but
opposition from inside and outside the agen-
cy makes such an action unlikely.

“The record in this...proceeding is a par-
ticularly good one,” said Lex Felker, chief
of the Mass Media Bureau. “There is a lot of
data to support the proposition that there
may be some substantial efficiences [in
bringing service to the public] in at least
some relaxation of the rules.”

But for “‘any number of reasons,” Felker
said, it is unlikely the FCC is going to
consider changes in the rules at this time.
“It’s not unfair to say that support at this
time for some relaxation...is not over-
whelming at least outside...[Chairman Den-
nis Patrick’s] office.”

Brad Holmes, chief of the policy and
rules division of the Mass Media Bureau and
a nominee to fill one of the two vacant seats
on the commission, said the record “cries
out for some change....” But before action
can be taken, others “on the Hill"” and else-
where have to be convinced. “There needs
to be continuing discussions with...[them]
to indicate to them that, perhaps, the record
in this case does demonstrate that there
should be relaxation.”

Following the session, Felker would not
say who at the commission was opposing
sction on the rulemaking.

Other FCC proceedings raised during the
TV management session involve stemming
abuses of the petition-to-deny process, spec-
trum and standards issues surrounding ad-
vanced television (ATV) systems, reimposi-
tion of syndicated exclusivity rules and an
inquiry into the carriage of local broadcast
signals on cable systems in the absence of
must-carry rules.

The panel also featured the FCC’s Roy
Stewart, John Kamp, and John Haring and
National Telecommunications and Informa-
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L-r. Stewart, Kamp, Schott, Haring, Felker and Holmes
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ion Administration’s Charles Schott.

According to Holmes, the FCC is consid-
:ring issuing “some sort of document” mak-
ing clear that the FCC “very strongly” ob-
jects to individuals or groups who file
setitions to deny station license renewals or
sales to exact money from the licensees.
Under the proposed policy, the FCC would
also impose fines against those found to
have filed such petitions, he said.

The FCC has yet to act because it is still
rying to figure out a way to stop groups
from abusing the process by threatening to
file petitions, Holmes said. It is difficult to
zome up with evidence of a threat, he said.

Felker said one way of lessening the
abuse-of-process problem may be to speed
up action on petitions to deny. “If the FCC
were able to act very quickly,” he said, “then
the margin that a petitioner...was working
against to cash in on the process could be
reduced substantially.”

Such an approach, he said, would allow
the FCC to deal with the problem “more
efficiently without damaging in any real way
the public interest benefits that are envi-
sioned in the...petitions to deny.”

Stewart reminded broadcasters of their
role in avoiding abusive petitions. “You
have a lot to say about whether you are
going to have to pay somebody to drop a
petition or competing appiication,” he said.
“The only advice I have for you is to operate
your station in such a manner that it does not
make you vulnerable.”

Because choosing a standard for the ter-
restrial broadcast of ATV or high-definition
television is closely tied to how much spec-
trum will be available, the FCC will make
some preliminary decisions on how much
spectrum to make available to television
stations “reasonably quickly,” Felker said.
“It doesn’t seem to make sense 10 continue
to consider options that...aren’t going to be
able to fit in the spectrum that we can make
available to broadcasting.”

NTIA's Schott criticized the FCC for its
lack of urgency and for failing to heed
NTIA’s call last December to make it clear
that it will adopt a system as the national
standard by 1991. Such an action is needed
to help focus U.S. resources on develop-
ment of an HDTV system before the market
is preempted by the Japanese, he said.

Felker objected to Schott’s suggestion that
the FCC was dragging its feet. “It’s not
outside the realm of possibility that we
would make a final decision in three to four
years,” he said. “It’s conceivable that we
could make some decision prior to that.”

“Merely because we have not established
a drop dead date doesn’t mean we are not
committed to the project,” he said. And, he
added, there is a danger in moving 100 fast.
The FCC could foreclose “promising tech-
nologies before they get to a point where
they can be adequately assessed.... I'm not
prepared to recommend a drop dead date,
but we will continue to keep people’s feet to
the fire.”

Felker did not comment on whether the
FCC would be willing to adopt a system as a
standard.

Felker and Haring acknowledged that the

FCC effort to draft new syndicated exclusiv-
ity rules was getting bogged down. Felker
said that the FCC has received 10 or 12 ex
parte communications on syndex in the last
two weeks. One of the outstanding ques-
tions at this point is whether the rules should
apply to existing programing contracts, he
said. “We are trying to be consistent and
careful,” he said. “The chairman puts a lot
of importance on getting this right.”

Haring said Congress is being kept posted
on the progress of the syndex rulemaking.
“We have really taken pains to try to keep
our cohorts in Congress apprised of what we
are about in this proceeding. ... This will not
be a surprise to Congress, which isn’t to say
there might not be some fireworks.”

As Haring put it, the syndex rules would
bring “symmetry” to the television market-
place, allowing television stations to en-
force exclusivity provisions in their pro-
graming contracts by blocking programing
for which they have exclusive rights from
being imported on distant signals by local
cable systems. Cable programers “can ac-
quire and enforce exclusivity,” he said, “but
broadcasters, because of the compulsory li-
cense [that permits importation of distant
signals} cannot.” In twice throwing out the
FCC’s must-carry rules, Felker said, the
U.S. Court of Appeals has made clear that
any new carriage obligations for cable will
require “empirical evidence” of a substantial

government interest to justify them.

To gather any such evidence, Felker said
the FCC has “opened an inquiry to try to get
a body count on the harm to broadcasters
and, more importantly, to viewers if it so
exists.” The inquiry includes a survey of
broadcasters and cable operators aimed at
finding out what has happen to broadcast
carriage of cable systems in the absence of
must-carry rules.

Felker said he hopes to send out the ques-
tionnaires within a month. The drafting of
the questions is nearly completed, he said,
but the Office of Management and Budget
must approve the project before the ques-
tionnaires can be sent out. “The present
thinking is to make.. [responding] volun-
tary, but that, for sure, is not decided,” he
said.

In a brief discussion on compulsory li-
cense, Schott said legislation that would
make the compulsory license available only
to cable systems that carry all local broad-
cast signals is attracting a lot of attention on
Capitol Hill.

When Schott could not recall who intro-
duced the bill, Haring quipped, “I think it
was Senator Preston Padden who had some-
thing to do with that proposal.” (Padden is
president of the Association of Independent
Television Stations. House Telecommunica-
tions Subcommittee member John Bryant
[D-Tex.] is author of the bill.)

Panel asks for evidence of harm
of must-carryless marketplace

If Congress is to bring back must-carry
requirements for cable or amend the copy-
right laws to limit cable’s importation of
distant broadcast signals, it is going to need
more evidence that the lack of must carry
and the importation of signals harm broad-
casters, according to congressmen at an
NAB panel session.

But even if it gathers sufficient evidence,
they said, Congress will probably not have
the time or inclination to move forward on
either front before the 100th Congress ad-
jouns late this year.

Representalives Berman. George Crockett, Dewine, Fish, Synar and moderator Pope.
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House Copyright Subcommittee Chair-
man Mike Synar (D-Okla.) said, however,
there may soon be action on a bill to extend
the scope of compulsory copyright license
so that owners of backyard earth stations,
like cable systems, can receive distant sig-
nals while compensating copyright holders
for the privilege.

Subcommittee Chairman Robert Kasten-
meier (D-Wis.) would like to mark up the
bill (H.R. 2848) within the next two weeks,
Synar said.

According to Synar, provisions of the bill
are far from settled. He and the cable indus-
try are at odds over whether the bill should
require satellite distributors to sell the dis-
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tant signals to dish owners at the same price
they sell them to cable systems. Because of
the inclusion of the nondiscriminatory pric-
ing provision, the cable industry “is now
opposing the bill.” he said.

House Copyright Subcommittee member
Howard Berman (D-Calif.) told broadcast-
ers at the Sunday session he believed Con-
gress could pass a must-carry law that would
pass constitutional muster. Broadcasters
made a “very good case” for such a law at
hearings before the Senate Antitrust Sub-
commiiitee last month.

But Congress needs to know the “extent
10 which stations have been dropped” since
a federal appeals court struck down the
BCC's carriage rules as a violation of cable
operators’ First Amendment rights. he said.
Congress needs to know whether it is a
“conceptual problem...or a real problem.”

“We need more horror stories or docu-
mentation” of signals being dropped. added
Representative Mike Dewine (R-Ohio). In-
formation about “where you have been cut
out and what impact it has had” is lacking,
he said.

Synar said an FCC study into the elimina-
tion of mwust carry is “very important” to
Congress’s deliberations. At the request of
key members of Congress, the FCC
launched last month an inquiry into broad-
casting in the post-must-carry world.

But Representative Hamilton Fish (R-
N.Y.) said that even if the must-carry study
is completed by Sept. 1, as Congress has
requested, it is unlikely there will be enough
time for Congress to absorb it and act this
year. Congress hopes to adjourn in ¢arly
October, he said.

Synar agreed. *“We really have run out of
time,” he said, noting that congressmen will
be focusing on appropriation bills and the
Democratic and Republican conventions in
the upcoming months.

Invited to speak from the floor by session
moderator Leavitt Pope, WPIX(TV) New
York, Preston Padden, president of the As-
sociation of Independent Television Sta-
tions, said INTV will try to sate Congress’s
appetite for information. At the House Tele-
communications Subcommittee’s next cable
oversight hearing. slated for May 11, he
said, the association will present “a substan-
tial amount of information about so-called
horror stories.

But. at the same time, Padden questioned
why such information was needed. He said
if the “grim reaper” is at the door. you do not
have to wait until he enters your room (o
become concerned.

Fish reminded the broadcasters that they
will have to work out a deal with cable so
that cable works for, not against, passage of
must-carry legislation. “I don’t think that
will be very difficult. You've already
worked it out once,” he said, referring to the
compromise that led to the FCC rules that
were struck down by an appeals court in
December 1987.

Synar and Berman felt that the broadcast-
ers not only have to make a case for must
carry, but also for limitation on the compul-
sory license and the importation of distant
signals.

Although broadcasters claim that the dis-

tant signals are undercutting the viability of

television stations, Synar said, “I'm not
convinced yet that this problem exists. You
all haven't made the case vyet.”

“Common sense tells us that you are be-
ing hurt,” Dewine said. But, “we have not
seen the documentation to back up the com-
mon sense.”

Although he believes the compulsory li-
cense should be reexamined, Dewine said,
the House Copyright Subcommittee has nei-
ther the votes nor inclination to do so. To
reform the license, he said, the broadcasting
and cable industries will have to work out a
compromise.

With the exception of the home satellite
bill, Synar said he too believes the subcom-
mittee is disinclined to act on the compul-
sory license, at least not until the FCC acts
on its proposal to reimpose the syndicated
exclusivity rules.

New syndex rules, which the FCC is
expected to drop some time this spring,
would minimize the impact of superstations
on local stations. Under the rules. cable
systems would have to delete superstation
programs for which television stations in the
market have exclusive local rights. if the
stations choose to enforce them.

Reacting to the congressmen, Tom Meek,
a cable relations executive at WOFL-TvV Or-
lando, Fla., said the importation of distant
signals has “a definite negative impact on
the growth of local independent tetevision.™

In Orlando, two distant signals—
WTBS(TV) Atlanta and WGN-Tv Chicago—
are turning up in ratings books with a com-
bined share of between three and six. There
have been “tremendous audience swings” to
the superstations, he said.

Although WOFL-TV is thriving, he said. “I
know we are seeing less competition on a
local basis™ because of the superstations, he
said. Financial institutions are no longer
willing to provide money for UHF start ups,
he added.

Former FCC Chairman Fowler gets
Distinguished Service Award

Broadcasters paid homage last week to
Mark S. Fowler, former FCC chairman and
mastermind behind much of the deregula-
tion radio and television have experienced
over the past decade. Fowler received the
National Association of Broadcasters’
“Distinguished Service Award,” during
the opening session of the convention,
April 9.

His remarks for the most part were light-
hearted. However, the former FCC deregu-
lator turned communications attorney (he 1s
with Latham & Watkins in Washington).
shared some thoughts about the current state
of the industry. “Broadcasting. despite all
the hoopla about new technologies, remains
America’s favorite pastime,” he said.
“You're not facing the sunset of its years.
Oh, no. It’s going forth into the next decade
with the strongest, freest and most respon-
sive system devised by humankingd to com-
municate.”

As for the freedom, Fowler praised FCC
Chairman Dennis Patrick and the commis-
sioners for “their bold move last summer to
declare the fairness doctrine unconstitution-
al. The FCC's had hell to pay from the
politicians in Congress.” Broadcasters, he
noted, have had eight months of editorial
freedom. “l don’t know how long this ex-
periment in democracy will last. But these
are great days for freedom of the press,
aren’t they?” said Fowler.

He called broadcasters “‘optimists by pro-
fession.” Said Fowler. “We expect televi-
sion sets to get brighter, bigger, and cheaper.
Somehow they do. We expect programs to
take us to new corners of the human mind or
return us to old favorites, and they do. We
expect to master the unexpected—a trans-
mitting tower gets thrown to the ground in a
hurricane or a political hurricane calls for
on-the-spot reporting. And you take care of
i.”

Fowler (1), Fritts and the DSA
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After eight months, Hill, FCC
tension over fairness doctrine
is still high; childrens’

TV legislation on fast track

Congressional and FCC staffers sparred
over the fairness doctrine last week at a
convention breakfast. It has been some eight
months since the FCC eliminated the doc-
trine and President Reagan vetoed a billthat
would have codified fairness, but despite the
lapse of time, tension between the two enti-
ties is still high.

House legislation that would regulate
children’s television was another key topic
discussed during the breakfast.

According to Antionette Cook with the
Senate Commerce Committee, Congress ex-
pected the FCC to repeal the doctrine. What
has strained the relationship, however, was
the way the FCC did it, “not what they did,”
said Cook. Congress, she explained, direct-
ed the agency to conduct a study to deter-
mine if there was a “less intrusive means™ of
enforcing the doctrine. It was understood,
she said, that the FCC would conclude the
report before acting on fairness. The com-
mission finished the report and decided fair-
ness on the same day.

“There is a strong feeling of a breach of
an understanding and a commitment that the
commission had made to Congress on this
issue,” said Cook. She said it would take
“quite a while to repair the relationship”
between the FCC and Congress.

But FCC General Counsel Diane Killory
said the procedural issue is a “red herring. 1
think we are beyond that. I think we are into
the merits. The fact is that the only commit-
ment made by the commission was that we
would do them together,” said Killory.

“The level of distrust is illustrated by the
fact that months after the decision we're
quibbling over who said what to whom back
in August or back in April,” said Mark
MacCarthy, chief aide on communications
matters to House Energy and Commerce
Comniittee Chairman John Dingell (D-
Mich.).

There is more to fairness than other legis-
lative issues, explained MacCarthy. *In the
perception of my boss and Senator Hollings
[Commerce Committee Chairman Ernest
Hollings (D-S.C.) |. it is the fundamental
public interest responsibility of broadeast-
ers. It no longer exists. Without it, my boss
and other members of Congress do not think
there is anythmg lett to the public interest
standard.”

MacCarthy said an even more important
factor has contributed to the “souring of the
relationship™ between the two. The FCC, he
noted, is an independent agency. But, “‘un-
fortunately this FCC appears to think that
means they are independent of Congress. In
fact what that means is they are supposed to
be independent of the executive branch.
They are not supposed to be a part of the
administration.” There was an “overwhelm-
ing congressional response” in favor of the
doctrine, he said. "To have the commission
say that we don’t believe the congressnonal
judgment is a proper one and we're going to
substitute our judgment instead creates a
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crisis in the relationship between the Con-
gress and FCC.”

Regina Kenney, Republican counsel with
the Senate Communications Subcommittee,
however, pointed out that passage of the bill
restoring the fairmess doctrine was not
unanimous. She noted, for example, that
Senator Packwood (R-Ore.) was vehement-
ly opposed to it. "' just wanted to highlight
that it wasn't a clear message that went to
the FCC,” Kenney said.

And the doctrine was not codified, Kil-
lory added, referring to President Reagan’s
veto. “When something does become codi-
fied the commission does enforce it,” she
said.

But Killory’s remarks exemplified the
crux of the problem. according to Mac-
Carthy. “The policy of this FCC is that if it is
not in statute they do not have to respond to
the Congress.” Killory. however, had the
last word: “It is not just the FCC here. We
tried to defer to congressional wishes when
it was in our report language.” she said.
“The court said you may not do that unless it
is codified. You can not defer to congres-
sional wishes. You must decide the issue on
your own regardless of how politically awk-
ward that may be.”

As for children’s legislation, MacCarthy
indicated action on the measure could occur
within two weeks by the House Telecom-
munications Subcommittee and “shortly
after that” by the parent Commerce Com-
mittee. Dingell, he noted, although not a co-
sponsor of the bill, hopes it will move.
“This is clearly a very serious effort,” Mac-
Carthy said.

Larry Irving. senior counsel to the sub-
committee, reaffirmed that the bill is on a
fast track. Broadcast lobbyists and Subcom-
mittee Chairman Ed Markey (D-Mass.) are
negotiating on the proposed legislation. “I
can't tell you what's going to be in the bill.
Because no one knows. Chairman Markey
has not signed off on any particular markup
vehicle.” Markey. said Irving, prefers to
“deter to the industry. But he thinks that
what is happening in children’s television
right now is wrong and has to be addressed.
When the industry doesn’t self-regulate,
said Irving, Markey turns to the expert agen-
cy. “Unforwunately. we've had several rea-
sons to distrust the motives of this commis-
sion on a variety of issues and the chairman
just doesn’t believe they’re going to make a
good-faith effort on children’s television de-
spite protestations to the contrary.” said Ir-
ving.

At the heart of those discussions is a
provision that would require the FCC 10
review children’s programs for educational
and informational content as part of the
license renewal process. NAB and the net-
works have registered their concerns with
the proposal. But, according to Irving,
something along those lines is going to be in
the bill.

“Before Congress can help you, we’ve
got to determine that you do have specific
and special public interest responsibilities.
If you don't, it is very hard for us to draft a
law that will reinstate must carry. If' you
don’t. it makes it very difticult to tell the

land-mobile people you can’t have that spec-
trum; we're saving it for those people with
clear public interest responsibilities,” said
Irving.

But broadcasters attending the session
weren't pleased with Irving’s comments.
Said Hal Protter, wvTv.Tv Milwaukee,
“Why, except for political reasons, is this a
major issue?” He added: “We're going to
force feed them [children], whether they
like it or not.”

FCC and NAB see eye to eye
on some issues, including
comparative renewal and

FM translators, but are

apant on must carry, indecency

It was the FCC versus the National Associ-
ation of Broadcasters last week as FCC
Commissioners James Quello and Patricia
Diaz Dennis faced off with NAB executive
commiltee members on the closing day of
the convention. Joining Dennis and Quello
on the dais was Al Sikes. head of the Na-
tional Telecommunications and Information
Administration.

The session might have been more heated
(there was little debate and no questions
from the audience), but as the convention
wrapped up, it was clear that the NAB and
FCC were in sync, especially when it came
to the commission’s policy on FM translator
service and the new course it is taking on
reform of the comparative renewal process.

Both Quello and Dennis expressed their
support for FCC Chairman Dennis Patrick’s
announced initiative On comparative renew-
al (he spoke at a luncheon prior to their
appearance [see “Top of the Week™]). Pat-
rick plans to clean up the process and put an
end to abuses. NAB officials had been pres-
suring the chairman to stay away from two-
step licensing process because they fear re-
taliation from the Hill.

Quello said he was “encouraged” by the
chairman’s remarks and was anxious to " get
moving on it.” He also endorsed the idea of
resurrecting the financial qualification re-
quirements that existed until early in the
Fowler administration. The requirements
would force the new applicant to prove it
has the financial qualification to operate a

station,

Dennis is also supportive of Patrick’s ini-
tiative. She urged broadcasters to supply the
commission with evidence of abuses. “The
commission can’t act without a record,” she
said.

While there was no friction between the
FCC commissioners and NAB officials.
there were some items of disagreement. The
FCC’s action on indeceny drew criticism.
“The commission’s decision did not help us
any,” said joint board chairman, Wallace
Jorgenson, of Jefferson-Pilot Broadcasting,
Charlotte, N.C. NAB has complained that
the commission decision is too vague.
“Broadcasters are walking in a mine field
without knowing where the mines are,” he
said.

Both Quello and Dennis defended the
agency. Indeed, Dennis explained the com-
mission’s rationale for dismissing several
indecency complaints two weeks ago, hop-
ing it would provide some guidance on the
issue (BROADCASTING, April 11). “Remem-
ber,” Quello said, “the more specific we get,
the more we infringe on First Amendment
rights.”

The agency's action on must carry was
another item troubling the broadcasters.
“Free, over-the-air broadcasters have a core
obligation to serve our communities,” said
TV board vice chairman, Margo Cobb of
WLBZ-TV Bangor, Me. Unless broadcasters
have access to viewers, she continued, they
won’t be able to meet that responsibility.
Cobb referred to cable as an “unregulated
gatekeeper” and said government must
choose between cable and broadcasters as to
which will make the ultimate decision on
station carriage.

Dennis defended the FCC's action on
must carry. “We did not have a factual re-
cord to subtantiate material harm to broad-
casters. We need to have a factual record,”
she said, adding that the commission is
collecting data to assess what impact the
loss of must carry has had on television
stations.

“But my God,” said Cobb, "how many
more stations have to go bankrupt before
this survey is done?”

Quello believes that without must carry
there is a potential for “abuse of power” on
cable’s part. He didn’t go so far as to say the

Government vs. private industry. L-r: Quello, Dennis, Sikes, moderator Jeff Bauman of the NAB, Lyman, Cobbs

and Jorgenson.
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loss of the rule has caused station bankrupt-
cies. However, he believes it has “aggravat-
ed” the situation. Quello said he favors a
House bill offered by John Bryant (D-Tex.)
that would condition cable’s compulsory li-
cense on whether or not a system was carry-
ing local signals.

The commissioner also seemed to have
modified his view that the FCC took a
“dive” on must carry. “I couldn’t say we
o0k a dive. We just used the wrong ratio-
nale,” said Quello.

The panelists were in step on the fairness
doctrine. NAB, said Jerry Lyman, president
of RKO Radio and chairman of the radio
board, backs the FCC’s action. Lyman
thinks the *“vast majority of Congress”
doesn't understand the doctrine and con-
fuses it with equal time. “I don’t think they
understand that broadcasters, by and large,
are fair. | think most broadcasters support
elimination,” he said.

Jorgenson said there was considerable
discussion at the convention on whether
NAB should make a trade on fairness. “This
is not a negotiable item,” said Jorgenson,
who pointed out that President Reagan has
vowed to veto any fairness legislation. Sikes
concurred with that assessment. The Presi-
dent, Sikes told the group, “feels strongly
about it.” Broadcasters, Sikes added,
“should remain resolute.”

Sikes also addressed the issue of high-
definition television. “We've got a clear
national interest at stake,” he said. “It is
important for TV broadcasters™ to not go the
way of AM radio, he said. The NTIA chief
also ranked AM improvement as a important
goal. It is not a short-term item, he said, “it
1s going to take time.”

e e S R W T
Broadcast/cable panel
focuses on fairness doctrine

It was billed as a panel on broadcaster/cable
issues. but as in other sessions convened in
Las Vegas last week, the industry’s stand on
the fairness doctrine was a key focus of the
discussion. At issue was whether broadcast-
ers should accept reimposition of the doc-
trine as a trade-off for must carry or other
legislative initiatives the industry might pur-
sue.

As for cable, the comments from law-
makers (all members of the House Energy
and Commerce Committee) were mixed.
Representative Tom Luken (D-Ohio) said he
thought cable is a “deregulated monopoly.”
There is a growing recognition on the Hill,
said Luken, that the 1984 Cable Act was one
managed by cable as a “fast hand.”

Representative Tom Tauke (R-lowa) sug-
gested that Congress “probably miscalculat-
ed in the Cable Act. We thought there would
be more competition. Where there is no
competition, I think perhaps competition is
needed.”

Asked to rate cable’s service to the public
(on a scale of one to 10) as compared (o
broadcasting’s, Tauke's response .was not
especially good news for the former. Cable,
he said, was a two and broadcasting a nine

of what it involves—or rather, does not

station to respond to an attack.”

Misunderstanding? The 302-102 vote in the House of Representatives last year to write the
fairness doctrine into law may not have accurately reflected the House view on the doctrine.
According to Representative Larry Smith (D-Fla.), many members did not have a clear ides

“Members thought that equal time was involved," Smith said. “People still do." As Smith
recalled, during his appearance at the ABA-National Association of Broadcasters joint legal
forum in Las Vegas (see page 52) “members were afraid they wouldn't be able to getona

Smith voted for codification. But he said he is “not committed” to the doctrine. He said he
was not “uncomfortable” with the FCC's repeal of the doctrine—at least as it affects urban
areas. In rural areas, with fewer stations, he indicated the absence of the doctrine might

cause a problem

“in terms of public service.” But, Tauke
added, “members see a decline of service,
particularly in radio, and an upswing on the
part of cable; you ought to be aware of that.”

Representative Dan Schaefer (R-Colo.)
noted that cable operators carry town meet-
ings on their systems, while broadcasters
don’t.

Moderator William Duhamel, an NAB
TV director from Duhamel Broadcasting
Enterprises, Rapid City, S.D., asked the
congressmen if they feel it is time to revisit
the Cable Act. Representative John Bryant
(D-Tex. ), who said he was the “point man in
opposition to the act” when it moved
through the House, would be “happy to
revisit it.” But, said the Texas lawmaker, “I
don’t see any raging appetite to reopen the
issue.” Members, he said, are more worried
about must carry and channel shifting.

Representative Carlos Moorhead (R-Ca-
lif.) said it would be “a mistake to put cable
back where it was before.” The session was
well-attended, an indication of the interest
in cable issues. There were complaints from
broadcasters attending the session about
channel shifting. Tauke said problems arise
when cable “is the conduit and controller of
content.”

If broadcasters want action on these mat-
ters, they need to build stronger relations
with Capitol Hill, according to Representa-
tive Jack Fields (R-Tex.). “I can count on
one hand the number of times network affili-
ates have come by to talk about issues. The
independents come by on a regular basis,”
Fields said.

On fairness, the congressmen were divid-
ed. Tauke said the doctrine is being used as a
“stick.” He hoped the industry does not
respond “to that stick.” If broadcasters
“compromise on principle, you’ve lost all
the battles down the road,” said Tauke.

But Luken suggested the industry might
want to yield on the issue. He said fairness
had become a “cause celeb.”

Les Arries, wive-Tv Buffalo, N.Y., re-
sponded to the congressmen: “There is no
way we feel we would get a fair trade. If we
back away from fairness, we sure as hell are
not going to give up for nothing. We don't
want EEO and children’s and everything
else with it to get must carry.”

Said Bryant: “I think the NAB should get
off this fairness business.” The congressman
said he has often been approached by broad-
casters following a heated debate on fairness
who say, “We don’t give a hoot about fair-
ness.” a
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McLaughlin Group rates broadcasting
and presidential selection process

John McLaughlin took his Group to Las
Vegas last week for a special performance—
the word is used advisedly-—of the weekly
syndicated show, at the National Associ-
ation of Broadcasters convention.

The five members of the group, who are
known for expressing opinion (usually loud-
ly, to override the comments of colleagues)
were in good form in a show that ran for
some 70 minutes, in making it clear they
were not awed by the presidential candi-
dates.

McLaughlin, for instance, in mocking
what is seen as Vice President George
Bush'’s preppy persona, said Bush's idea “of
soul food is quiche.” And syndicated colum-
nist Robert Novak did what he could to
enhance the reputation of Massachusetts
Governor Michael Dukakis by saying Duka-
sis’s idea of “a hot time is staying home and
rearranging his sock drawer.”

The Group, which was invited to discuss
as well broadcasting's role in the election
campaign, did not spare the electronic jour-
nalists either. Syndicated columnist Pat Bu-
chanan, for instance, said broadcasters try to
be “fair and comprehensive, and they have
been, to the point where we are bored ta
death.”

Perhaps more to the point were the com-
ments of syndicated columnists Jack Ger-
mond and Morton Kondracke of the New
Republic, contending that the Rev. Jesse
Jsckson had been getting what Kondrackel
described as “a free ride” from the press in;
its failure to recall activities from his past
that might reflect adversely on him today.
Among other things, Kondracke cited Jack-
son’s appearance on the Today show 20
vears ago, when he stated, inaccurately, in
Kondracke’s view, that he had cradled the
mortally wounded Martin Luther King Jr. in
his arms after King was shot in Memphis.

The satellite-powered emergence of sta-
tion, as opposed to network, correspondents
on the campaign trail has “changed the dy-
namic” of campaign coverage and improved
it, in Germond’s view, but not in Novak’s.
He noted that following Dukakis’s win in
Wisconsin, he was interviewed, by satellite
by as many as 45 stations in New York. But
the brief interviews were not, according to
Novak, interviews. “They were free TV
commercials. He was not interrupted; he
was not challenged. It was a substitute for
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The "McLaughlin Group” travelled from Washington to Las Vegas Lo analyze poliics and 108S zingers at politicians. L-r: Novak, Kondracke, McLaughlin, Gerrmond and Buchanan

Jaid commercials.

Kondracke suggested that stations could
invest more profitably in correspondents
who stay at home and do in-depth reporting
than in correspondents who stand on the
White House lawn and “do what everybody
else does. And if they are going (o interview
Dukakis,” he said. “they should study up on
the issues and grill him.” The best thing
television does, he said. 1s scrutimze.

The session offered not only the com-
ments of the group members, but videotaped
comments of some candidates. past and pre-
sent, projected on large screens in the cav-
ernous meeting room In the Las Vegas Hil-
ton, where the group held forth as part of the
opening session. Most of the candidates
were generally kind in their assessment of
the press coverage of their campaigns. A
possible exception was Jackson, who said
journalists should not “prejudice their posi-
tions with an editorial angle.” When a re-
porter says “ ‘Jesse Jackson can’t win,” ” he
said, “that’s not analysis. that’s a conclu-
sion.”

In answer to a question as to whether the
media are going too far in pursuing informa-
tion on candidates’ private lives, Senator
Albert Gore (D-Tenn.) said that “unless
there ar¢ some unusual circumstances, a
candidate’s character should be examined
through the normal prism of how the candi-
date deals with issues.” And Bruce Babbitt
of Arizona, who has since dropped out of
the race, was one of those candidates who
had a good word for the many debates that
were the lot of candidates in 1988. “They
perform a real service to voters,” he said.
“And they’re helpful to me.” He was not, he
said, running “a high-budget campaign.”

One candidate whose views were not
heard was Bush. And the explanation, in a

voice-over during the projection of a picture
of the Vice President drew a laugh from the
audience: “The NAB made numerous at-
tempts to get comments from Vice President
Bush on these issues. He declined to be
interviewed.”

Cne of the features of the McLaughlin
Group program involves a rapid-fire ques-
tioning by McLaughlin of the group. Last

week, it was the members’ estimate of
broadcasters’ performance—on a scale of |
10 10, with 10 being “absolute perfection™ —
in the execution of their responsibility to-
ward democracy in campaigns and elec-
tions.” The members are evidently hard to
please. Buchanan gave broadcasting a 3;
Novak, a 5 (“a gentleman’s C”); Germond, a
7, Kondracke, a 6%, and McLaughlin. a 6.

Legislators rate broadcasters’
public interest records

Broadcasters’ public interest responsibility
from the perspective of Congress was the
focus of an invitation-only breakfast during
the convention. Judging from the remarks
made by lawmakers there that standard ap-
pears headed for a serious review on Capitol
Hill.

Broadcasters were also advised by several
members not to count on using the industry’s
public service obligations as a defense
against efforts to impose a Spectrum fee.
“You do a lot for the public. But you cannot
use that as the only argument against spec-
trum fees,” said Representative Howard
Nielson (R-Utah). Rather, he feels the indus-
try should find other arguments against
spectrum fees in addition to citing its service
to the public.

Representative Norman Lent of New
York, the ranking Republican on the Energy
and Comimerce Committee, also offered that
view but went even further in his advice to
the industry. “You can either choose to be
regulated or unregulated. You’re either spe-
cial or you compete in an open marketplace.
You cannot be both,” he said. [t is a familiar
message to broadcasters, who heard House
Commerce Committee Chairman John Din-
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gell (D-Mich.) say the same thing earlier
this year.

For the most part, members attending the
breakfast tended to feel there was room for
improvement on the airwaves. Congress-
woman Cardiss Cotlins (D-Ill.), feels not
enough is being done in children’s program-
ing. She wants the quality of children’s TV
“raised and more of it.” What is on the air
now, she said, is “horrible...you see a lot of
strange things.” Unless there is “dramatic”
change on that front, Collins said she would
be compelled to support children’s televi-
sion legislation.

Representative Terry Bruce (D-I11.), au-
thor of a bill that would regulate children’s
programing, said he thinks the “public inter-
est got lost somewhere along the way.” Re-
presentative Bob Carr (D-Mich.) told the
audience he finds the public interest concept
“hard to put your arms around.” He suggest-
ed finding “some kind of syntax that would
allow us to talk about what we mean.” As
for children’s television, Carr said, televi-
sion is faced with an “impossible burden,”
of having to be a babysitter. In fact, he
would like to sec broadcasters do program-
ing on the difficulties of parenting.

Asked by moderator Bill Clark of Sham-
rock Broadcasting, why Congress appears
unimpressed by what broadcasters do, Re-
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presenlauve Michael Oxley (R-Ohio) had
this to say: “Local broadcasters by and large
do a pretty good job.” However, he contin-
ued, 1t is the networks” performance that has
colored the congressional outlook towurd
the industry. Their actions, he said, can be
harm{ul, and he cited the networks’ decision
not to air President Reagan's speech on con-
tra aid. Moreover, Oxley felt broadcasters
ought to be doing more to inform the public
about the dangers of drug abuse: “How
better to serve the public than by making the
dangers of drugs more apparent.”

Asked whether Congress would consider
treating radio and television separately, Ox-
ley said there was little interest in that ap-
proach. The public, he said, “sees broad-
casting in an overall sense. | think it would
be unfair to treat the various entities of
broadcasting in a different way.”

To Hal Rogers (R-Ky.), the issue is not
whether broadcasters are serving their com-
munity but a question of whether Congress

wants to honor the First Amendment.”
Rogers said he believes that if Congress
could And a way around the First Amend-
ment it would also regulate newspapers.

Mickey Leland (D-Tex.) thinks broad-
casters are doing “a lot. but not enough,”
when it comes o serving their communities.
Leland expressed concern about minority
participation in the industry. “Broadcasters
have the responsibility to bring its member-
ship into contemporary times,” he said.

In responsc 1o some of the lawmakers,
comments, Norman Wain of Metroplex
Communications, Cleveland. said that if
“we didn't operate in the public interest
we'd be out of business.” Furthermore,
Wain said, radio and television spend mil-
lions of dollars in research to find out what
the public interest is.

7 it o W e et T AR )
Broadcasters told to get tough in
fight for carriage and position

The FCC’s second version of the cable must-
carry rules fared no better in the courts than
did the first. although broadcasters entertain
some faint hope the Supreme Court will
grant review. And there is little likelihood
Congress will come to broadcasters’ rescue
with legislation in the remaining months of
the present session. So what can broadcasi-
ers do o guard against their signal being
dropped by the local system or their channel
position on the system being switched? Sta-
tions can woo cable systems. Or they can
pay them. Sometimes, a station can still get
tough, even in this age of cable dereg-
ulation.

Those options were laid out for broadcast-
ers at a session entitled “Cable Carriage and
Channel Position—Cry No More Tears.™ Al-
though broadcasters have treated the setback
in court on must-carry as something akin to
disaster. the turnout at the session was sur-
prisingly sparse.

But those who were there heard Thomas
Meek, community afiairs director, of
WOFL(TV) (ch. 35) Orlando. call for.peaceful
relations with cable systems. He serves as
the cable relations director of a station in a

Lawyers offer advice on how to keep programing on cable cnannels in the absence of must‘car ruies. L-r: Meek,
Hartenberger, Shepard and Berg.

market that is 60% cabled. And he sees his
job as learning about the systems and pro-
moting the station’s programs. He advertises
in cable publications and attends the state
cable association’s conventions. “Cable
people say broadcasters treat them as step-
children,” he said. “*We don’t take that ap-
proach.”

Meek has done a study he says offers the
kind of evidence members of Congress re-
quest when broadcasters ask for legislation
reinstating the must-carry requirements.
The study showed that the shift of WOFLs
signal from the VHF band on five systems
resulted in a 16% drop in audience. Meek
said the study should be done “on 2 national
basis.”

If a station cannot persuade a cable sys-
tem to take its programs simply because
they would help improve the system’s bot-
tom line, then it can try paying for carriage.
Julian L. Shepard of the Washington law
firm ot Heron, Burchette, Ruckert & Roth-
well talked of either negotiating for an ordi-
nary channel or leasing a channel if the
system has at least 36 channels and is,
therefore, required by the Cable Act to make
channels available for leasing. Shepard rec-
ommended leasing, if that option is avail-
able. because, he said. the Cable Act would
allow the station to sue in federal court if the
cable system’s rates are “‘unreasonable.”

Werner Hartenberger, of the Washington
firm of Dow. Lohnes & Albertson. said “the
essence of carriage is removing obstacles™
to 1it. He suggested broadcasters do the re-
scarch to determine if copyright payments
are required; a station that is local or “sig-
nificantly viewed” is a free ride. And 1if
costs are required. he said. the broadcaster
should determine precisely how much.
Sometimes, he said, a station can help a
cable operator by promoting the system on
the air.

But Michael D. Berg, of Miller, Young &
Holbrooke. another Washington firm, said a
station should attemipt “to create leverage to
get itself carried.” He acknowledged that the
law does not provide imuch leverage, but, he
said, “Stations shouldn’t take no for an an-
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swer.

He said broadcasters concerned about los-
ing access to a system could take their case
to the local government, which is the fran-
chising authority and has the power to deny
renewal of a franchise. He noted that sta-
tions “give public officials air time.” What’s
more, he said the public is sometimes disen-
chanted with cable service. So broadcasters,
he said. “have a well of consumer dissatis-
faction to draw on if necessary.”

Nor is that all. Berg said the antitrust laws
are available to broadcasters who feel they
are the victim of anticonipetitive action on
the part of a cable system. He cited the
hypothetical case of a cable systeni dropping
a station’s signal and replacing it with cable
programing sponsored by advertisers who
had been advertising on the station.

= _— ___ _ __ ____________}]
Broadcasters and cablecasters
talik cooperation and competition

Representatives of the cable industry made a
strong pitch to broadcasters last week for
more cooperation between the two groups.
Appearing on an NAB panel last week were
Ken Bagwell of Storer Cable Communica-
tions and Jack Clifford of the Providence
Journal Co. (he heads both the cable and
broadcast divisions). Both urged broadcast-
ers to work with cable. They said finding a
common ground would benefit both media.
They also said that with or without must-
carry rules, their systems will carry local
signals.

“We think broadcasters are our friends.
With or without must carry we consider
broadcasting (signals) our core business,”
said Bagwell.

*Our policy is to be very friendly to
broadcasters,” said Clifford, who went to
Colony from the broadcasting industry. Clif-
ford also said his systems will carry local
signals and “if possible carry all signals on
channel.” Both cited examples of how
broadcasters and cable operators can coop-
erate. “We have become major advertisers,”
said Bagwell, whose Storer system in Louis-
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ville, Ky, is a regular advertiser on local
stations there.

Clifford also discussed the issue from his
perspective as a broadcaster. “We seek out
cable people and put them on our staff to
start building a relationship with cable oper-
ators.” And the group’s stations, he said,
have learned to “market the value” of their
programs to cable. “Every broadcaster
should take a look at cable as an extension of
their service,” he said.

Cable operators’ drive to establish good
will with broadcasters met with some grum-
bling. One broadcaster from WCFC-Tv Chi-
cago, a Christian station, complained that
his station’s carrage on cable has declined
dramatically (from 70 systems to around
30). He said he did not share the panelists’
“optimism.” His signal was dropped, he
said, because “they said we had duplicative
programing. And that they would rather
carry off the bird than a local station.

Clifford noted that some of his television
stations had a similiar situation but were
able to “overcome that.”

William Viands of KDNL-TvV St. Louis,
said broadcasters have to develop a “one-on-
one” relationship with cable operators. He's
also found cable to be a good source for
advertising revenue. For example, he said,
KDNL-TV (4 Fox Television affiliate) had de-
voted two nights of its air time to a cable
promotion that not only was profitable for
the station but resulted, he said, in more
than 1,000 new subscribers and many up-
grades for the cable system. “KDNL-Tv is St.
Louis’s most cable-friendly station. It's paid
off. We are on 112 cable systems. . .there are
only about four or five we're not on,” he
said.

Paul McCarthy. consultant with Broad-
cast-Cable Associates. sees the dialogue be-
tween cable and broadcasters “opening up.”
He believes the “real barrier to carriage is
channel capacity and copyright.” He sug-
gested broadcasters work with cable opera-
tors to eliminate the copyright liability for
distant signals. Indeed, Clifford and Bag-
well believe the carriage debate will disap-
pear as more and more cable systems rebuild
and increase their channel capacity.
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These efforts to create good will between
the two industries could, however, suffer a
blow if the FCC reinstitutes a syndicated
exclusivity rule (syndex), feared some of the
panelists. “It is going to rupture relation-
ships,” Clifford said. He felt it would have a
“negative impact on the viewing public.”
Bagwell predicted the public would “raise
hell with Congress” on the issue.

Viands, on the other hand, said syndex is
important to broadcasters, who have been
paying for exclusive programing in their
markets when superstations are beaming in
the same programs. Benjamin lIvins with
NAB’s legal department, shared that view.
Exclusivity, commented lvins, has been re-
ported to be the “lifeblood ™ of cable. But, he
said, somehow cable doesn’t “apply that to
local broadcasters.™

R I 5 T e Il TP !
Congressmen warn broadcasters

that compromise with Congress

over fairness doctrine is

necessary if they hope to

move other legislation; opinions
mixed on radio-only renewal bill

Broadcasters had better get their “house in
order” and make peace with Capitol Hill
over the faimess doctrine if they have any
legislative ambitions. That was the senti-
ment expressed by House and Senate mem-
bers appearing on one NAB panel.

“You're not going to get any legislation
through until you make peace with Hollings
and Inouye” (Commerce Committee Chair-
man Ernest Holling [D-S.C] and Communi-
cations Subcommittee Chairman Daniel In-
ouye [D-Hawaii]), said Senator J. James
Exon (D-Neb.). “You’ve got them ticked
off,” he said, referring to the industry’'s
opposition to legislation that would have
codified the fairness doctrine.

Indeed, the lawmakers suggested the in-
dustry should start thinking about whether
fairness is a “tradeable item.” But based on
comments from attendees, the industry is far
from a consensus on the issue.

The panel was convened to discuss the
prospects for passage of a radio-only com-

parative license renewal bill. But much of
the debate wound up focusing on the fair-
ness doctrine.

“A decision has to be made by the broad-
cast community on whether they want to go
along with fairness.” commented Represen-
tative Matthew Rinaldo (R-N.J.). Rinaldo
said he told the NAB’s joint board of direc-
tors last January that it was unlikely Con-
gress would move on any broadcast legisla-
tion this year because of a short legislative
calendar.

As the discussion ensued, broadcasters
began offering their views on fairness. Rin-
aldo asked for a show of hands from those
broadcasters affected by the doctrine. In
response, a broadcaster rose and asked how
many of the congressmen “know the differ-
ence between fairness and equal time.” Re-
presentative Billy Tauzin (D-La.) replied:
“The fact is, the chairmen of the Senate and
House Commerce Committees both under-
stand it well. They’re livid about it.”

Senator John Breaux (D-La.) wanted to
know which is more of a problem for broad-
casters, comparative renewal or fairness.
“That is the potential trade-off.” he told the
group.

“I don’t care what happens to [faimness]. it
is not that important at all when it comes to
the price of comparative renewal,” said one
radio broadcaster.

Representative Jim Bates (D-Calif.) said
he supported the doctrine and would not
favor reform of the licensing process with-
out it. “You need simple performance stan-
dards,” he said, adding that he might offer a
fairness-comparative renewal bill, “just to
get this thing going.”

But there were other broadcasters who
resisted the idea of a trade. “We are talking
about trading away a constitutional right for
something we are supposed to have anyway.
If we trade this away for license renewal
relief what are you going to trade next? We
should have relief from license renewal. But
let’s not trade it tor 4 mess of porridge,” said
Bev Brown of KGas(AM) Carthage. Tex.

“Not all broadcasters feel that way,” com-
mented another participant. “I’d trade fair-
ness in a minute.” But as another broadcast-
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Discussing a radio-only license renewal bill are {I-r): Tauzin, Rinaldo, Dowdy, Coats, Bates, Exon, Breaux and moderator Jerry Lyman of RKO Radio.
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er said later, I cringe when I think we’d
give away the First Amendment for some-
thing out of out pocketbook. Let’s not make
fairness a bargaining chip.”

Representative Dan Coats (R-Ind.) said
that if Congress imposed the doctrine on
newspapers, “they wouldn’t stand for it.”

As for a radio-only bill, the response was
mixed. “I think radio should be separate,”
said Wayne Dowdy (D-Miss.). “Most mem-
bers of Congress don’t have the fear of radio
as they do television,” he said. Coats pre-
dicted the idea wouldn’t “fly” unless radio
has television's support. Bates said he
thought radio could be separated from tele-
vision. But, he added: *I don’t think you can
separate fairness out,”

"l support you in comparative renewal,”
said Exon. "I wish you could be more forth-
coming on fairness,” he added.

| believe a strong case can be made for
radio-only,” Rinaldo said. And Breaux pre-
dicted that unless broadcasters tackle the
problems of license renewal, “challenges
will be more and more frequent.”

R e T R g e T W e T
Obligations to policies, rules
related to fairness doctrine questioned

The FCC’s action last August in repealing
the fairness doctrine may have been wel-
comed by broadcasters. But they seem to
regard the action as a classic case of one
shoe dropping. When will the other one—
involving a number of policies and rules
related to fairness—drop? And what are
broadcasters® obligations until it does?
Those questions arose at a panel on The Law
of Political Broadcasting.

Milton Gross, chief of the FCC's fairness/-
political programing branch, said the com-
mission’s failure to address such issues as
ballot-issue fairness and the Zapple doc-
trine, which requires broadcasters to treat
supporters of major-party candidates even-
handedly in time made available, leaves
their status “debatable.”

But not to the lawyers on the panel. Irving
Gastireund of the Washington law firm of
Kaye, Scholer, Fierman, Hays & Handler
said, “If the commission hasn't addressed
the issue, the safest thing is to assume it still
applies.” “We’re flying by the seat of our
pants,” said William Green of the Washing-
ton firm of Pierson. Ball & Dowd. "“You
hope the commission will rule in your favor
if 1t comes to an issue.”

Gross sought to reassure the panelists,
saying “in this interim stage, whatever deci-
sion a broadcaster makes, the commission
will not penalize him. It will say what it will
do in the future. So there’s no danger of
punishment.” But that did not reassure the
panelists. Said James Popham of New Or-
leans-based Hardy & Popham: “The prob-
lem with that is that the station may become
involved in a test case.” “If they guess
wrong,” said Gastfreund, “they get legal
fees and they may find they have an obliga-
tion to air [a large number of spots at no
cost].”

Gastfreund was concerned about the Cull-
man doctrine in connection with ballot-issue
fairness. Cullman requires a broadcaster
who has sold time to one side in a ballot-
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Addressing rules govemmg polmcal broadcastmg (I to r): Bookshester, gross, Green, Gastireund and Popharn.
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issue dispute to afford free time for the
airing of contrasting views if it cannot sell
time for that purpose.

The status of the Zapple doctrine was
raised by a question from the floor regarding
the plug actress Olympia Dukakis gave her
cousin, Massachusetts Governor Michael
Dukakis, in his bid for the Democratic presi-
dential nomination. The plug had come as
she was accepting the Oscar for best sup-
porting actress during the Academy Awards
ceremony aired on ABC Monday night.

Gross said repeal of the fairness doctrine
had left Zapple “up in the air because it’s a
hybrid; it falls between the fairness doctrine
and the equal-time law.” But as for the
Dukakis plug, the doctrine would not have
applied in any cse, Gross said, since the
Academy Awards was an on-the-spot cover-
age of a news event, one of the categories of
program exempt from the equal-time law.

At one point, in the midst of questions
reflecting uncertainty about the fairness-re-
lated issues still on the books, Gross was
asked if the FCC would act to end the
uncertainty. " have no idea,” he said.

The FCC is not the only federal agency
leaving broadcasters in some doubt as o
their obligations. The Federal Election
Commission is another. Steve Bookshester,
the NAB’s First Amendment specialist, who
served as moderator of the panel, noted that
the FEC had ruled that corporate licensees
whose stations give time to a political candi-
date violate the ban on corporate gifts to
candidates. Subsequently, the FEC reconsi-
dered and then deadlocked on the issue.
“So,” said Bookshester, “it's up to you to
decide whether to take the risk. You're left
to your own devices.”

With political activity heating up four
months into the 1988 election year, the law-
yers on the panel reported hearing of candi-
dates’ consultants or advertising agencies
attempting to pressure broadcasters on inter-
pretations of political broadcasting laws.

“I"m getting calls from clients getting hit
with calls from consultants and agencies,
and in many cases, the information is 180
degrees wrong,” said Gastfreund. Some-
times, said Green, the consultants or agen-
cies “will refer to sources at the FCC they
don't identify.” Gastfreund said, “If you're
subject to pressure, and someone refers to
the FCC, call your lawyer.”
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Panel eyes broadcasters’ tax liability

In warding off congressional attempts to tax
broadcasters’ use of the spectrum or the
transfer of radio and television licenses, th
industry should not base its defense on th
argument that broadcasters are serving th
public interest and should be treated differ-
ently from other businesses. House and Sen-
ate members offered that advice during one
NAB panel aimed at examining the potential
dangers facing the industry as Capitol Hill
continues to look for additional revenues to
help offset the federal deficit.

*You cannot expect Congress to give you
that as a trade-off. What you do as a public
service is a given,” said Representative Tom
Bliley (R-Va). Instead, he suggesied, broad-
casters fight against fees and special taxes as
*bad economics and bad policy.” Broadcast-
ers, he noted, provide a public service, “but
[ do not think you should be taxed any
differently than any other business.’

Bliley does not think there is any “‘senti-
ment” in the House for a spectrum fee, but
warned, however, that “nothing is safe.
You’ve got to be prepared as long as the
deficit is there.”

Like Bliley, others on the panel felt there
was no immediate threat of a spectrum fee.
But as Senator Charles Grassley (R-lowa)
explained, when Congress is in the midst of
legislating a major budget compromise, .."it
is hard to tell what might end up in it.” A bill
is pending in the Senate to impose a tax on
the transfer of broadcast properties. The
measure was introduced by Senate Com-
merce Committee Chairman Emest Hollings
(D-S.C.), and although NAB was able to
defeat the proposal last year, the senator is
poised to move again.

There are other initiatives that could af-
fect broadcasters’ bottom lines. Efforts to
reduce or eliminate deductions for advertis-
ing expenses also might resurface on Capitol
Hill.

Most of the panel’s discussion centered on
the issue of broadcaster service to the pub-
lic. Indeed, moderator Lowry Mays of Clear
Channel Communications of San Antonio,
Tex., challenged Representative Barney
Frank (D-Mass.), who said he did not “agree
with the notion that you pay your share
through public service.” Frank voiced
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loubts as to whether broadcasters are “pri-
narily” concerned about public service. I
hink your public service obligation,” the
ongressman said. “‘is an exaggeration.”

Rather, he believes broadcasters’ chief
nterest is in making money. There is noth-
ng wrong, he continued, with making mon-
y. “I think you ought to. But | don’t think
'ou ought to pretend you're doing this as a
haritable function.”

He said some stations don’t devote much
ir time to public affairs programing. A
tation in his district, he said, airs its public
ffairs programing early Sunday mornings
vhen few are listening. Mays said he had
weard “that suggested before.” But said
Tank: “It is not a suggestion. It is a fact.”

Broadcasters, said Mays, serve the public
)ecause “it is good business.” Frank said he
jgreed with that point. But. he added, “I just
lon’t think you deserve a special reward.”

Mays said he didn’t think Frank under-
itood that broadcasters serve the public be-
sause they want to be “a part of the commu-
1ity.” Mays also said he felt there is “a lot of
nistrust” on the part of Congress toward his
ndustry. As Mays was making his point,
jomeone in the audience shouted. “Who
sares. Mr. Moderator? Let's listen to the
sanel and let the people speak.™

Frank said that broadcasters are asking for
egulation if they invoke the public service
wrgument. He warned the industry that such
1 tack would invite Congress to “legislate
on] what that public service is.”

Representative Larry Smith (D-Fla.) also
:autioned the audience. “Be careful not to
\use] consumer satisfaction and high ratings
as a measure of public service. Rock music
24 hours a day is not a great community
service in a lot of people’s minds,” he said.

Representative Joe Barton (R-Tex.) said
he thought broadcasters “do a good job”
serving their communities. “I don’t think
anybody needs to be apologetic.” Barton
warned the group that the concept of user
fees was “not going to go away.”

But Congressman Byron Dorgan (D-
N.D.) was more encouraging. He thinks
there is little interest in moving on the issue
of advertising deductions. “l don’t see itasa
potential issue.” The disallowance of adver-
tising expenses for certain products such as
alcohol and tobacco is a “dangerous propos-
al.” said Represeniative Hank Brown, be-
cause “it is a tax on ideas.”
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Debating broadcasters’ public service obligations were (I-r): Smith, Frank, Dorgan, Brown, Bliley, Barton. Grassley and Mays.

Despite some predictions of
recession, economists are
optimistic about
broadcasting business

If the last few years could be called a “Brie
and Perrier” economy. broadcasters may be
in for “meat and potatoes” in the next few.
That prediction came from Gregg
Hoelscher, vice president and economist for
Chase Manhattan Bank, New York, during
an NAB session on the economy and its
effect on broadcasting.

The panelists agreed the economy and
broadcasting are in for less growth in the
next few years. “We expect the GNP w0
grow at about 2/5% this year, compared to
1% growth last year,” said Hoelscher. He
said, there is “'no recession on the horizon.”

Barry Kaplan of Goldman Sachs, New
York, was more pessimistic, predicting

GNP will be up only about 1%. And he sees
a recession, what he called a “growth reces-
sion.”

Bob Coen of McCann-Erickson, New
York, told the audience that a recession is
not always bad news for broadcasting. “In
1980 when we had a recession, we had one
of the biggest increases in advertising
growth relative to economic growth that we
have had in the history of the industry.” He
explained: “Things associated with reces-
sions—high interest rates—may cause air-
lines, hotels and resorts 1o do anything they
can to fill the seats and the rooms” and
advertise in an effort to do so.

Kaplan agreed. “We can have a recession
if we have a ramping up of inflation. It will
help the business. . .Broadcasting 1s pric-
ing-driven. You make more money by sell-
ing the unit you have at a higher price.”

Moderator Adam Smith of Adain Smith's
Money World on PBS asked the panelists for
their outlook for network sales. Coen said
he sees an “increasingly dim environment.”
Quoting Tom Murphy. chairman of Capital
Cities/ABC, Coen said, “The good news is
our daytime ratings are fine. The bad news
is there’s just no business.”

The panelists also talked about cable tele-
vision. Said Steve Rattner of Morgan Stan-
ley & Co., New York: “The impact of cable
is really inescapable. If you look at the
ratings, basic cable has roughly doubled its
share of audience over the last three or four
years, almost totally at the expense of the
networks.”

Kaplan agreed. “We’re big bulls on cable.
We think there’s nothing out there that is
going to change the roll its on.” Coen.
however, took a longer view. “I think it’s
¢oing to be longer than a year or two. It will
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ship with the federal government.”

f

Cobb kudos. NAB President Eddie Fritts () congratulates Senator Ted Stevens (R-Alaska),
this year's recipient of the NAB's Grover C. Cobb Award. The award recognizes broadcast-
ers or public servants “who demonstrate unusual dedication to preserving our system of
government and the institution of free broadcasting, and to improving the industry’s relation-
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be decades before dominant station shares
are really whittled away by cable.”

But despite their remarks. the panel
closed with optimism for broadcasting.
“You can't call a business where people are
making over 60% O}')Cl'atlﬂL cash flow mar-
gins a bad business.” said Kaplan. And said
Rattner: “There are three very smart guys
running the networks now. For all the strides
cable has made, the three networks still
represent the most powerful and effective
mechanism for delivering programing.” O

The TV programing equation
1as changed, with shifting
:mphasis on networks,
syndication and cable

That the television programing marketplace
s awash with change was a given to the four
sanelists who addressed that subject at last
~eek’s NAB convention. They differed only
n their interpretations of how to deal with
it.

On the broadcast side, the strongest sug-
gestion was that affiliates ought to rally to
the side ol their networks to insure their
mutual tuture. The idea was expressed first
by Jim Dowdle, head of Tribune Broadcast-
ing, who remarked that “the slippage of the
networks should bring them closer to their
affiliates, not farther apart. If the networks
die, there is no doubt we will become a
cable-originated programing business.”

Dowdle’s point of view was seconded by
James Lynagh, president of Multimedia
Broadcasting, who rose from the audience
to say that “stations will have to reexamine

their relationships with the networks. We
might as well ask the networks to program
more rather than less.”

Those declarations of mutual interest
among broadcasters were perhaps the most
vivid recognition of the shift in programing
power from conventional television tO ca-
ble. But it was evident elsewhere, as well.
Paramount’s Mel Harris said the wired medi-
um was shifting its emphasis from building
to programing and appeared about to in-
crease dramatically the percentage of rev-
enues devoted to the latter. If, for example,
cable were to spend 20%-30% of its rev-
enues on programs, that would be more than
the networks spend now. He referred to the
so-called “cable superfund” as one vehicle
for the creative acceleration.

“That kind of bidding presents a tremen-
dous opportunity.” echoed Scott Stone of
Lorimar, who said that company was look-
ing to cable systems as an avenue (0 launch
new programing.

Mark Lustgarten of Cablevision, the ca-
ble MSO, said that ratings had never driven

that medium, as they do broadcasting. “*Our
first priority is perception—how the viewer
perceives programing.” In the next three to
five years cable’s programing investment
will grow at the rate of $1 billion a year, he
said, and all shows in the programing mar-
ketplace will be available to the medium.

Dowdle remarked that Tribune—which
spends 55% to 60% of its expense dollars on
programing, had itself entered the program-
ing production and distribution marketplace
in an attempt to “control our own destiny.”
Stone said Lorimar has adopted the concept
of “middlecasting™ as a means of controlling
costs, By that he means starting out by
determining the financial parameters and
working back to the design of the program.
It’s changing the entire mentality of produc-
tion people, he said.

Amplifying the cost dilemma, Harris said
that 10 years or so ago there were but 1wo
markets, network and syndication, and be-
tween them a program reached 70% of the
market. Now most shows reach only 25% of
the market through network and another

NAB study ranks syndicators and shows

In introducing the program marketplace panel last week, Post-
Newsweek's Joel Chaseman announced new NAB research
detailing broadcasters views of the syndication field. Among
the key findings:

® Over half the managers surveyed (102) believe the quality
of syndicated product has increased during the past few years.

@ Three-fiths believe there are too many syndicated talk
shows available, while one-third believe the number is about
right.

m The managers believe it takes nine months for a new talk
show to reach its peak audience.

@ Two-thirds of managers believe that game shows have
peaked.

m Three-fourths believe the prime time access rule is still a
good rule.

m Asked to rank syndication companies for professionalism,

the managers responded: Paramount 30%, MCA 18%, Buena
Vista 8%, King World 7%, Viacom 5%, Warner Brothers 4%,
Columbia 3%, Lorimar 3%, 20th Century Fox 3%, Group W 3%,
Orion 3%, Multimedia 2%, Orbis 2%, WorldVision 2%, other 8%.

m Asked to rank the syndication company of the future, the
managers responded: Buena Vista 17%, King World 17%, Lori-
mar 12%, Paramount 12%, MCA 7%, Viacom 7%, Turner 4%,
Access 3%, Grant Tinker Gannett 3%, LBS 3%, other 9%.

m Asked to predict the highest rated syndicated program of
the 1988-89 season, the managers responded: Wheel of For-
tune 77%, Jeopardy! 67%, Oprah 60%, The Cosby Show 59%,
Win, Lose or Draw 24%, Star Trek: The Next Generation 18%,
Family Ties 15%, Phil Donohue 14%, New Family Feud 13%,
USA Today 13%, Cheers 11%, Who's the Boss? 8%, M*A*S*H
7%, Double Dare 4%, Mama's Family 4%, War of the Worlds
4%, World Federation Wrestling 4%, other 13%.
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Pondering programing are (I-r) Chaseman, Stone, Lustgarten, Harris and Dowdle

10% through syndication.

Dowdle noted that. unlike cable, there are
very few consortiums among broadcasters.
“For the longevity of our business that has
got to happen,” he said. Stone added that
consortiums increase the moncy available
and protect broadcasters from being shut out
of the program bidding.

(Moderator Joel Chaseman of the Post-
Newsweek Stations, reflecting on the unity
shown by the Japanese in developing
HDTYV, said that “broadcasting has always
been a baronial or tribal business. We didn’t
have consortiums because everybody want-
ed to run them.”)

Harris said that the *90’s would see people
playing both sides of the game: programer
and entreprencur—a development that
would replace the traditional: “I'm in art,
you're in commerce.” It will make possible
a lot more players having a significant im-
pact, he said.

Concluded Lustgarten: There will contin-
ue to be an increase of channels in the home;
there will be more narrowcasting with niche
programs aimed at ever smaller parts of the
audience.

L e oy e e e o |
Putting the election coverage
process under a microscope

A half-dozen of the breed who make their
living in the intersection of the media and
politics assembled on a platform at the NAB
convention to offer a quick sketch of that
neighborhood, four months into the presi-
dential election year of 1988.

And with professional presidential candi-
date interviewer David Frost asking the
questions, the sketch on which they colla-
borated contained a number of differences
from that of 1984. And not all of them for
the good.

For openers, several of those participating
on the panel—"“The Public, the Press and
the Political Candidates”—cited the unusu-
ally early start of the campaign—John
Sears, one-time adviser to Ronald Reagan
and frequent participant on NBC News pro-
grams, recalled aspects of the contest
emerging as far back as 1985. In part, at
least, the early start was a consequence of
the circumstance that, for the first time since
1960, the incumbent President was barred

by the Constitution from seeking reelection.
And while Tim Russert, NBC News vice
president and a former adviser to New York
Governor Mario Cuomo, said NBC, at least,
was replacing what has been called ‘‘here-
they-come, there-they-go™ coverage with
more substantive, thoughtful reporting,
Sears viewed the coverage differently. He
said substantive issues had been ignored and
that the coverage, instead of being exciting,
had been “boring.”

Yet, aspects of the campaign were nothing
less than dramatic, as several of the panel-
ists pointed out. Gary Hart, far and away the
Democratic front runner last year, was
forced out of the race because of the Donna
Rice affair. Running that event z close sec-
ond in terms of drama was Senator Joseph
Biden’s withdrawal after revelations that he
had plagiarized some of his speeches. “The
rules of the game in 1987 and 1988 had
changed dramatically,” said Tom Donlin,
who has served President Jimmy Carter and
Vice President Walter Mondale and is now a
consultant to CBS News.

Indeed, the rule of momentum had been
repealed. Donlin noted that Representative
Richard Gephardt’s victory in lowa’s Demo-
cratic caucuses—the first electoral test of
the 1988 season—did not, in Donlin’s
phrase, “beget” victories in subsequent con-
tests, as might have been expected. Similar-
ly, the Rev. Jesse Jackson’s major win in the
Michigan caucuses did not provide the im-
petus for a victory in Wisconsin. William
Carrick, who had served in Gephardt’s cam-
paign, offered first-hand testimony to the
effect that momentum was overrated in 1988
as an instrument of victory. “We ran a classic

campaign, but it didn't work. There was no _

momentum,” he said. “The primaries and
caucuses were isolated one from the other.”

Then, too, there was the proliferation of
coverage. Not only were the upstart net-
works, such as C-SPAN and CNN, substan-
tial players in the coverage, anchors and
correspondents from stations around the
country were also swarming after the candi-
dates, trying to cover the campaigns from a
national rather than a local viewpoint—and,
with several exceptions, in the view of some
on the panel, failing to impress. “Some local
correspondents following Gephardt asked
him: ‘Did you commit adultery?” ” Carrick
said. “They didn’t have anything else to
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say.” In his view, the satellite technology
making it possible for stations to send corre-
spondents on the campaign trail “is far more
advanced than the coverage.”

Richard Reeves, political reporter, syndi-
cated columnist and author, was harsher in
his appraisal of the locals on the trail. “The
difference between a Ken Bode [of NBC
News] and 54 local anchors is that the one
guy knows what he’s doing and the 54 have
not the vaguest idea—at least this year.” He
did not rule out improvement in the future.
But for this year, at least, he gave it as his
guess that “candidates like the blow-dried
guys throwing up softballs.”

The sheer volume of people involved in
the coverage is changing things in other
ways, too, according to Bob Squier, politi-
cal consultant to Democratic candidates
(though none of those now seeking the
presidential nomination). With a crowd of
cameramen aiming cameras at the candidate
as he arrives for an event, Squier said, “it is
impossible for the candidate to have an
exchange with what’s going on out there.”
What’s more, there is what Squier sees as a
changing relationship between affiliates and
their networks. “With the locals doing na-
tional news,” he said, “you turn on the
network news for a recap.”

Then there were the scores of debates.
They were seen as representing a change in
the dynamic of the campaigns and the cover-
age they drew. Reeves, for one, viewed
them as a plus. “Over the course of the
debates,” he said, “the seven unknowns
worked out what the campaign was about.”
The close examination of candidates’ per-
sonal life by the media was another of the
developments making the 1987-88 cam-
paign different from the one four years earli-
er. Russert, in that connection, noted that
there appear to be some failings the public
will overlook—Senator Al Gore’s confes-
sion of smoking marijuana, for instance,
and Jesse Jackson’s and Pat Robertson’s fa-
thering children out of wedlock—but not
others, like the behavior that drove Hart
from the race.

Oddly, none of the panelists cited the
emergence of a black man, Jackson, as a
candidate to be taken with utmost serious-
ness as one of the changes in the political
scenc. But they seemed in general agree-
ment that Jackson is the best campaigner
around. Carrick said Jackson “treats televi-
sion as a visual medium.” Jackson, he said,
will touch a child in a way that makes a good
picture. Throughout the months of cam-
paigning, he added, “you had powerful im-
ages” of Jackson. And Squier said of the
candidate, “You have somebody made for
television; he talks in sound bites.”

One clement of the campaign coverage
that has not changed but that the panelists
wish had is the attention paid to the polls. To
hear the panelists tell it, most of the cover-
age, at least, is, in Russert’s word, “‘outra-
geous.” The press, he said, is reporting on
something whose meaning is lost on it. “It’s
just a snapshot.” Poli stories, he said, should
not be released until reviewed by a profes-
sional. “Nothing is more destructive than
these stories.” Reeves said that while elec-
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tions “are real, polls are pseudo events.” An
“upset,” he said, “is a synonym for “What
we told you before was wrong.”

There are still other perils in dealing with
polls. “We had accuratge polls.” said Squier.
referring to some unnamed campaign or
campaigns, “but we lied 10 the press.”

One panelist who appears to feel the sys-
tem worked better in the old days, before the
emergence of television as a force in the
political process and the spread of primaries
is Sears. “No one today undergoes the scru-
tiny of 20 years ago,” when candidates were
obliged to call on what Sears called “war
lords.” the men of power whose support was
essetial to a candidate. Because of their
power, they could insist on answers to ques-
tions. “Today.” said Sears. “we have men
running for President and nobody can get a
serious answer from them.”

Asked by Frost what changes he would
like to see in the conduct of presidential
campaigns, Sears said. a reduction in the
number of primaries to to achieve greater
balance between primaries and the politi-
cians. Then, he said, those who knew the
candidates “would have some control over
who's nominated.”

Sears probably has about as much chance
of realizing his wish as Reeves does his. He
would like to see candidates given free time
tor their advertising (“the public airwaves
should be tree.”) Nor is that all. If antitrust
problems could be avoided, he would have
the networks agree to commit five minutes a
night to campaign coverage. On some nights
now, he said. there is no such coverage.

Those wishes may not be realized. Bur, if
past is prologue, the changes that a public,
press and political candidates panel at the
NAB convention of 1992 will discuss may
be almost as radical.

I e e IS e —— W [
Programing the world: shifting tides
of international TV production

The selling of U.S. TV programs abroad has
become a $1.5 billion-a-year business, ac-
cording to one estimate

But in nations buying American shows.

Exchanging views on politics are (-r): Frost, Russent, Sears, Donlin, Carrick, Aquier and Reeves

particularly in Europe, increased concern
about U_S. inroads has fostered a collective
strengthening of native production that
hopes to remain competitive on Europe’s
shores and become a factor in the world TV
marketplace.

That vapidly shifting international TV
market was the subject of an NAB manage-
ment panel Tuesday morning. April 12.

At the panel, Arthur Kananack. president
of Viacom Enterprises, noted the world TV
market has “grown considerably over the
last 10 years for American companies. con-
tributing to the export business approxi-
mately $1.5 billion per year in TV business
alone.”

Helping to explain the expansion was
panelist Patrick Cox, former managing di-
rector of Rupert Murdoch'’s satellite service,
Sky Channel. and now a top executive for
the Robert Maxwell media conglomerate,
which has holdings in France’s leading TV
network, TF-1.

Since 1980, the European market, which
he said represents the single largest audience

block outside the U.S.. has “seen a break-
down of the basic public monopoly structure
which has dominated all of European televi-
sion since World War Two.”

The influence of the privatization move-
ment beginning in Italy during the 1970’
and the development of satellite-to-cuble
television both were both catalysts stimulat-
ing commercial TV in Europe, he added.

With the commercialization of TV in
countries France, the need for programs
attracting larger audiences has increased as
well, Cox said. His channel’s budget for
popular non-French programing bought
from outside the country (mostly from the
U.S.), for instance, has grown from $30
million in 1986 to $130 million last year.

The demand for comparatively inexpen-
sive syndicated U.S. product, however, may
be leading 10 an economic backlash, the
panelists concurred.

According to Cox, some in the European
media will seek Common Market legislation
to protect their markets long enough to build
enough of their own production capacity to

Presidential portrait in HDTV. Sunday, April 10, was a historic day
for broadcasting. For the first time, according to NAB, a President of
the United States was taped in the 1,125/60 high-definition television
format. And, thanks to a fiber optic link, hundreds who were not
present for President Ronald Reagan’s speech at the Las Vegas Hilton
Pavillion were able to view it on screens at the nearby convention
center.

During the speech, Reagan referred to the occasion, saying: “These
remarks represent a historic moment for beoth the Presidency and
American broadcasting. It was back in 1923 that Warren Harding
became the first President to speak over that newfangled piece of
equipment, the radio. In 1946, Harry Truman became the first Presi-
dent to speak by way of television, followed by Dwight Eisenhower,
who in 1955 became the first President to be seen in color television.
Today, just six short decades after Warren Harding first spoke over the
radio, these remarks of mine are being recorded on HDTV...a new and
powerful manifestation of the broadcast industry." Such advances as
HDTV, sateliite transmission and other technologies, Reagan predict-
ed, promise “to transform world affairs as well.”

Two HDTV cameras, directed by David Niles, owner of 1125 Produc-

tions, New York, recorded the event. The fiber optic link and micro-
wave transmissions, provided with equipment from Artet Communica-
tions Corp., Hudson, Mass., and the Grass Valley Group, Grass Valley
Calif., were controlled in the NAB's “Tomorrow's Television,” special
HDTV demonstration at the Las Vegas Convention Center. According
to John Turner, of Turner Engineering Co., who organized the HDTV
room with NAB's Ben Crutchfield, "Everything performed flawless-
ly..The fiber link was transparent.”

From the control site, a fiber optic feed was sent to one of the
meeting rooms at the convention center where an Eidophor HDTV
projection system displayed the presidential appearance on a 40-foot
wide-screen (above). The system was provided by the information
display systems division of Science Applications International Corp.

Some video noise, however, was perceptible on the Eidophor
screen during the speech, because, according to Turner, of "a pio-
neering systems problem.” The bandwidth of the Eidophor screen
was wider than the bandwidth of the HDTV signal that was sent to it.
Defects present, even in the advanced 1,125/60 signal, then ap-
peared on the screen. "Too much bandwidth is just as bad as too
little,” Turner said.
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sell shows throughout Europe as well as the
u.s.

Potential investors in European media,
Cox pointed out, may also find the scope of
cquity investments in European media will
remain strictly limited by Common Market
regulations. although some newer, high-risk
media. such as satellite channels, may allow
greater non-European participation.

Restrictive trends aside, most of the pan-
elists appeared to agree that tremendous
growth remained ahead for Europe's media.
Advertising revenues in nations like France
and West Germany, long limited by restric-
tive practices, could triple in the next twoto
three years, Cox argued.

American companies should be ready 10
participate in such growth opportunities, ar-
gued panel moderator Don Wear of CBS
Broadcast International.

*Our horizons as broadcasters have to be
as broad as possible,” Wear said. Particuarly
for creative ventures, such as program co-
production, “international collaboration can
sometimes produce very interesing answers
to the dilemmas we [U.S. broadcasters]
face.”

Examples of such an approach were pro-
vided by panelist Sheldon Cooper, president
of Tribune Entertainment.

Cooper said his company’s involvement
in international co-production came out of
the needs ot Tribune’s television stations to
help control the cost of programing. Co-
production, the company found, provides
economies through the spreading of risk and
sharing of production costs.

Advertisers also may have much to gain
from European media growth. according to
panelist Les Margulis, senior vice president
at ad agency BBDO. In addition to in-
creased advertising through the growth in
channels and media denationalization, Mar-
gulis said, agencies are hoping to move into
the role of program supplier by building an
international barter TV business.

The growth of barter TV sales in Europe
would be a positive factor for program sup-
plier Kunanack of Viacom. who said his
company would welcome the growth of a
barter market. But Cox pointed out that
European governments. pressured by news-
paper and magazine publishers which were
worried about the potential loss of advertis-
ing, have and will likely continue to con-
strict television advertising in form and
amount.

Margulis and other panelists believe,
however, that television’s commercializa-
tion will expand the advertising pie for all
media, even though the press may have a
smaller share overall.

As to the long-talked-of but little realized
trend toward global advertising, Coca-Cola
marketing executive Richard Halpern said
global themes, which would allow adver-
liSers to cut across numerous cultures with
their advertising, remain elusive “Each
country hus to be treated in its own right,”
he said, adding “One of the key problems is
language. We keep pretending people speak
English. Most people in Europe don’t speak
the language.”

Grossman argues for freedom of free
press and TV as instrument of truth

The president of NBC News took his text
from two current events last week, using
TV’ coverage of the 1988 presidential race
and of the Israeli-Palestinian dispute to
make his case for an unfettered—as opposed
to a circumscribed—journalistic medium.
“Television does not invent what is happen-
ing,” Lawrence Grossman 1old an NAB (ele-
vision luncheon audience. “It makes reality
difficult to ignore and impossible to deny. In
that sense, television is an instrument of
truth.”

Some are so concerned about television’s
coverage that they would restrict or ban it
altogether, Grossman said. In the political
process television is damned for taking con-
trol away from the party organizations and
making it possible for candidates to reach
out directly to voters. “lelevision has made
it possible for the maverick, the loner who is
outside the political mainstream, to become
a  meaningful presidential contender,”

Grossman said. “Hardly anyone except an
incumbent runs for President as a party
regular anymore.”

But just as there are advantages to the
new political reality, so also are there disad-
vantages, he said. “Negative advertising es-
calates the leve! of ugliness in public dia-

logue. The focus on character and
personality has largely replaced the focus on
1ssues.” Among other suggestions for curb-
ing television’s role in the process Grossman
cited New York Times columnist Tom Wick-
er's urging that there be less coverage of the
lowa and New Hampshire contests so that
such small states will not sway the outcome
of the race for the nominations.

But Grossman argued that the resulis of
contests following the first iwo “contradict
the myth that television generates an emo-
tional udal wave that can sweep a candidate
into the White House.” Nor would he go
along with those who criticize the broadcast
of vote projections at the end of the race. “It
strikes me as both arrogant and paradoxical
to insist that the people must be kept in
ignorance on election day for their own
protection. As "TRB’ wrote recently in the
New Republic: *“How would it look if Dan
Rather said on the evening news; “I've
known since 2:30 that one ot the candidates
1s a dead duck. Tune in at 9 p.m. and I'll tell
you which one.” * "

Grossman reminded his audience that
NBC had agreed not to broadcast projec-
tions before the polls closed, but indicated
the network might reconsider that decision if
there is no action on the uniform poll closing
bill before election dav.

What he called “‘that mischievous idea—

NBC News’s Larry Greéssman
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that important information should be with-
held from people for their own good,” is
also behind television’s difficulties in cover-
ing the Israeli-Palestinian conflict. [sraeli
President Chaim Herzog called foreign tele-
vision crews “the main weapon” of the
Arabs, Grossman said, adding that Herzog
praised British Prime Minister Thatcher’s
banning cameras from the Falklands and
President Reagan’s initial ban of cameras
from Grenada. Isracl subsequently has re-
stricted cameras, “not because banning the
press is necessary to protect Israel’s internal
security,” Grossman said, “but because the
Israeli government wants to do the impossi-
ble: to hide what is actually happening from
the rest of the world.’

Moreover. he said: “The theory that riots
would not take place if television cameras
are banned has been disproved time after
time and is being disproved again in sealed-
off areas in the occupied territories even as |
speak. There were no cameras present dur-
ing the shooting of the Israeli teen-agers.

“Most often, the presence of cameras
tends to moderate the worst behavior of both
rioters and police. People do not generally
behave in savage and cruel ways while their
actions are being observed and recorded.
The worst behavior usually happens out of
sight,” he said.

Grossman remarked that this tension be-
tween press and state leads to a fundamental
question: “In covering a crisis should the
press be expected to operate in the national
interest? My answer is no. The press is not
in business to promote the national interest.
The press is not qualified and has no stand-
ing to decide what the national interest is.
Even the government’s view of what is in
the national interest is often mistaken and
distorted by its concern for its own self-
preservation. That is why in times of crisis,
truth is usually the first casualty.”

Grossman was careful, however, to dis-
tinguish between the national interest and
national security. As to the latter, the NBC
chief said it should always be accorded great
care and restraint by the press. *We have a

fundamental obligation to preserve essential
state secrets even if they should happen to
fall into our hands,” he said.

In conclusion, Grossman said that “the
job of the press is not to worry about the
consequences of its coverage, but to teil the
truth. Freedom of the press is really nothing
more than our protection against sweeping
key problems under the rug. As much as
those of us in the press would like to be
popular and loved, it is more important that
we be accurate and fair—and let the chips
fall where they may.”
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Evaluating the TV station market

Television stations remain an excellent in-
vestment, even though the business is un-
likely to experience as much growth in the
next five years as it has during the previous
decade, according to panelists at an NAB
management session last Monday, April 11.

David Croll, managing partner of Boston
venture capital firm TA Associates satd dur-
ing the program: “These are very great bu-
sinesses. TV may not look as good as cable,
but it's still a super business.”

Croll added, however. that he sees certain
“negative fundamentals” in television. The
real prices of TV stations have come down
as the cost of money has dropped, he ar-
gued. but the cash flow multiples used to
gauge the value of properties have remained
relatively flat. “The reality of buyers’ per-
ception 1s it is a slower growth business,”
said Croll.

Potential radio station buyers were also
cautioned at a separate panel Tuesday after-
noon not to be overly optimistic about their
own projections for the medium. Susan
Ness of American Security Bank told the
radio executives when seeking funds for
station acquisitions, “‘be realistic about your
projections,” allowing for the worst-case as
well as more agressive growth scenarios.

For TV station owners. one set of factors
Monday’s panelists agreed may further hurt

would be the replacement.

occur by 1995,

Tale of the tape. Composite digital, or D-2, videotape recorders will replace TV stations'
one-inch Type C VTR, believe 456% of broadcaslers responding to a survey compiled by
Sheer & Chaskelson Research and released at last week's NAB convention.

A smaller number, 23%, said the D-1 component digital VTR technology would reptace
one-inch, the current studio tape standard. Another 17% said analog component formats

The survey, based on responses from 800 stations, also found that 25% of stations plan to
buy half-inch Beta video format equipment by 1991, 11% would buy MIl half-inch by that
time, 13% would buy digital composite and another 13% digital component. The largest
percentage, 26%, planned one-inch purchases during the period.

The half-inch market was overwhelmingly Betacam with 82% of the field, according to the
researchers. In a separate broadcast equipment survey released iast week by Teltech Data
Inc. and Television Digest, the rival format MIl had just a 10.4% share of the total U.S. half-
inch VTR market, but increased its share last year, capturing 31.3% of 1987 sales.

Other findings in the Sheer & Chaskelson survey included: 41% of stations reported
bigger equipment budgets in 1987 than 1986, 40% said they expected studio quality CCD
cameras by 1990 {fewer than did in a similar 1987 survey), and 32% Delieve solid-state
transmitters would not perform satisfactorily until 1993 or beyond.

More than half the respondents, 55%, said they believed high-definition television would
not overtake NTSC until 1996 or beyond, although 18% said the shift to high definition would
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station values were threats of regulatory
action against broadcasters. John Fiorini of
Washington law firm Heron, Burchette,
Ruckert and Rothwell said that among the
possible changes would be the reimposition
of a holding period for broadcast properties
before resale and the adoption of a transfer
tax (subject of congressional hearings later
this month), which could take at least 2%
and as much as 5% out of station deals.

Also considered “very bad news™ for
broadcasters, according to Tom Cookerly,
president of station group Allbritton Corp.,
are the increasing number of license chal-
lenges.

With these and other factors possibly
hurting station values, panelist Rick Mi-
chaels of Communications Equity Associ-
ates suggested TV broadcasting may see
some new sellers emerging in the near term.
Among them, he suggested, may be large
corporations taking a second look at the
medium’s performance since their entry and
seeking other ways of deploying assets.

Michaels also said family-owned bus-
inesses may become sellers soon, in part
because the federal tax rate is “the lowest it’s
been since World War IL.”

During the hour-long session, Miit Maltz,
chief executive of station group Malrite,
complained of independent stations’ mixed
reputations as investments. “We've been
paint-brushed with the bad reputations of
some operators. some of which should not
have gone on the air.”

He added: “There are two tiers of inde-
pendents, those who make money and those
who don’t.”

Also on the panel, which was moderated
by station and cable system owner I. Martin
Pompadur, was William Suter, managing
director at Merrill Lynch. Radio panelists on
Tuesday’s prograni, moderated by Washing-
ton attorney Erwin Krasnow of Verner, Liip-
fert, Bernhard, McPherson & Hand, were
Robin Martin of group broadcaster Deer
River Group, Washington, and Ronald
Wooding of Wooding and Associates, Chi-
cago.
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DBS, fiber and cable may be the
future big three, say panelists

Today it is broadcasting and cable. But.
tomorrow it could be direct broadcast satel-
lites and fiber optics. according to three
executives on an NAB convention panel.
Stanley §. Hubbard, president of Hub-
bard Broadcasting, a pioneering group
broadcaster and founder of United States
Satellite Broadcasting, a would-be DBS op-
erator, said broadcasters should embrace
DBS so they will be able to compete with
cable and fiber systems. Cable, fiber and
DBS will deliver programing to national
audiences “more eificiently” than network-
affiliated television stations will, Hubbard
said. “"Reading the future, our company has
chosen to provide some leadership to get
DBS going because 1 don’t, frankly. want to
sece free over-the-air television disap-
pear...." As Hubbard now envisions it, at



least part of a DBS service would be adver-
tiser-supported and, thus. “free” to viewers.

[rving Kahn, of Choice Cable Corp..
which wants to compete with cable by over-
building with fiber. said the future is in fiber
because of its much larger capacity and its
ability to deliver better picture quality.

Fiber can also deliver lucrative services
other than television, Kahn said. “The guy
that gets that piece of fiber into the house
owns the house.”

John Sie. senior vice president. Tele-
Communications Inc., the nation’s largest
cable operator, said TCI will use whatever
distribution technology makes the most eco-

nomic sense. Cable operators are retailers of

program services to the consumer. They are
not committed to delivering the services via
coaxial cable. he said.

According to Hubbard. DBS will be “a
very major player” in television’ future.
The medium has had a number of problems,
including the loss of the space shuttle Chai-
lenger two years ugo, which has made
launching satellites riskier and more expen-
sive,

“The biggest single problem is that there
is no |home reception| eyuipment avail-
able.” he said. Potential American manufac-
turers refused to target the market, he said.

However. the Jupanese are filling the
carth station void, Hubbard said. Flat-plate
antennas. 13-inches square. can now be
purchased in retail stores in Japan for receiv-
ing satellite programing.

DBS can compete head-to-head with ca-
ble and home video, Hubbard said. “We are

N

Talking about the future (I-r): Bortz, Sie, Hubbard and Kahn

still in a marketplace in which price is im-
portant and when DBS starts to prolilerate,
it will be able to do things cable does at
lesser cost to consumers.”

With DBS, he said, consumers will buy
and maintain the home satellite equipment
and DBS operators will not have to share
revenues with “middlemen.” If you elimi-
nate one player in the distribution chain-
..you automatically find yourseif in a situa-
tion where you can lower the price and still
have greater profits and programing.”

DBS’s free, advertising-supported service
will be good enough to induce consumers to
purchase and install reception equipment,
Hubbard said. To supplement the basic ser-
vice, DBS will offer pay or subscription
services.

And, according to Hubbard’s market re-
search, such a two-tier service has “great
appeal” to people as long as the required
earth stations are no larger than two feet
ACTOSS.

The research also shows that 25% of all
cable subcribers will “go out and buy a DBS
dish because these are people who want
more programing...and they don’t like pay-
ing a monthly fee...for basic service.”

DBS can do something no other medium
can, Hubbard said. Because of its ability to
aggregate audiences from every corner of
the country, he said. DBS could ofter profit-
ably, narrow-interest programing or. as he
called it, “nmini-mass programing.”

A DBS system (either [6 channels with
120 watts per channel or eight channels with
240 watts per chinnel) can be launched to

Broadcasting Apr 18 1988
77

serve the entire country tor wround $2350
milion. “When you stop to think, you can
buy a whole l6-channel DBS system in
place for less than what you would pay tfor
televison stations in Tanpa-St. Petersburg,
Fla., or Miami: it becomes very intriguing.”

To be successful, a 16-channe! DBS sys-
tems nceds only one million or one-and-a-
half million homes tuning in, Hubbard said.
With those kinds of numbers. he said. “you
are making money.”

DBS is also the ideal medium for broad-
casting high-definition television. Hubbard
said. 1 think it is going o happen and I
think it is going to happen in the next few
years.”

Sie said he hoped the network affiliates in
the audience were listening to Hubbard.
“What Stanley is suggesting is to get you out
of business. You are the middleman in the
broadcast sense.”

Hubbard said he was not trying to harm
broadcasters, but to help them by making
sure they had an opportunity to compete in
the multichannel television arena.

DBS’s principal problem is servicing cus-
tomers, said Sie. who. unlike Hubbard,
feels it would be the DBS operaor’s job to
install and maintain the home reception
gear.

The prime market for DBS service is the
some four or five million homes in the low-
density outskirts of cable franchises, Sie
said. But servicing them becomes a “horren-
dous” task, he said.

For cable operators that can Service
homes near their cable franchises and have
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billing operations and programing, Sie said,
“DBS probably makes a lot of sense.”

But trying to compete on a “standalone
basis” as USSB is proposing to do is “pretty
risky.” he said.

Fiber is more than “entertainment,” Kahn
said. “On studies that we have made, by just
doing mundane things like reading your gas
and light meters we can generate the equiv-
alent net revenue that we can from two pay
TV channels,” he said. “There are 15 or 20
different sources of revenue now available
and they will proliferate to many more.”

Hubbard took a shot at cable’s compul-
sory copyright license, which allows cable
systems to carry local and distant signals at
rates that broadcasters feel are much too
low. When DBS makes its debut, he said, 1
doubt that we will have the unfair advantage
that our cable brethern have had....” With-
out the compusory license, cable would ex-
ist only to rebroadcast local broadcast sig-
nals, he said.

When Hubbard later called cable a *“subsi-
dized monopoly,” Sie replied with a laugh,
“I will take subsidy any day [ can get it.”
Hubbard responded: *“You have, and all the
broadcasters in this room are paying for it.”

In response to a question from session
moderator Paul Bortz, of Browne, Bortz &
Coddington, Sie acknowledged that viewer-
ship of cable programing lags behind that of
broadcast programing. But much of the gap
is due to cable’s failure to promote adequate-
ly the programing it has. “If we learn how to
cross-promote, we could dramatically in-
crease cable’s share,” he said.

In addition, he said, “we will continue to
fund programing.” Turner Network Televi-
sion, USA Cable and superstation wWTBS(TV)
Atlanta “will have budgets big enough to do
network type programing,” he said.

“And we will continue to do the segment-
ed programing” such as C-SPAN, he said.
“It may not have the same high ratings, but
it has very high satisfaction.”

Kahn said cable may be vulnerable in the
future when alternate delivery systems ar-
rive on the scene because cable operators
don’t understand competition. “They have
grown in an environment of a monopoly
either by accident or coincidence,” he said.

Today's cable operators are like the movie
threater owners of the 1930, he said. The
theater owners controlled distribution and
were able to dictate terms to motion picture
studios. But times changed and the owners
“got lazy,” he said. “The same exhibitor
who was the real king...in 10 years became
the janitor.”

e e e
NBC gears up for its 85 hours
of prime time Olympic coverage

As broadcast remotes go, it is the biggest of
the year. NBC’s coverage of the 1988 sum-
mer Qlympics, for two weeks next Septem-
ber, will see hundreds of technicians and
millions of dollars in equipment spread over
some two dozen venues and ready to pro-
duce 180 hours of televised events, three-
fourths of them live.

The technical planning NBC put into the
games was described in an NAB technical
paper by NBC engineering executive
Charles Spicer.

For equipment planning, according to
Spicer, NBC had to accept a state of “auto-
matic overkill” because so many of the
games’ events occur, and must be covered,
simultaneously.

Using a combination of its own mobile
TV trucks and a fleet of rented vehicles and
temporary staff, along with facilities at the
games’ internationa] broadcast center, the
company will put into action a wide range of
gear including Grass Valley switchers and
digital effects systems, Quantel Paintboxes,
digital disk editing systems from Quantel
and Abekas and audio consoles from Solid
State Logic, Ward-Beck and Graham-Pat-
ten, as well as picture monitors by the doz-
en, all tied together by a 20-rack 3M routing
switcher.

Among the more unusual technologies in
use will be a Grass Valley digital component
switcher, component edit rooms and fiber
optic links between the mobile units and
broadcast center, said Spicer.

NBC, already using half-inch MII format
videotape recorders throughout its domestic
facilities, will find uses for some 117 MII
decks in Seoul, with 79 in its series of edit
rooms alone. The company also expects to
use about 7,500 half-inch cassettes for its
Olympics coverage, not counting those
needed for NBC News programs produced
there.

To make it all pay off, NBC’s Spicer said
the network hopes its 85 hours of prime time
Olympic programing next fall will achieve a
21.2 rating and 36 audience share, with 30
hours in late night hitting a 9.1 rating, 39
share.

Changing times for television
advertising and for TVB

The Television Bureau of Advertising an-
nounced a plan to develop national spot
revenue, a restructuring of its staff and re-
leased a draft of an industry survey on TVB.
The organization detailed these plans during
an hour-long session, followed by a press
conference, at the NAB convention last
week.

According to TVB President William
Moll, the moves are in response to “the
turmoi] and transition in television today....
It’s a different world out there and it’s a little
scary. We're forced to look at everything in
new ways...As the industry changes, so
must we change.”

The national spot development plan

Moll said that although TVB has said the
future is in local advertising, national spot
revenues are now “too big to ignore: $6.8
billion in 1987, roughly 50% of total station
revenue. Our estimate for 1988 is $7.6 bil-
lion.”

Moll said that two weeks ago in New
York, the rep community approved the sales
plan and agreed to more than double its
“financial commitment to TVB.”

The plan: 1. Hire a new senior vice presi-
dent/national sales. (The choice was Jim
Joyella, who has been with CBS for 19
years, most recently as vice president/busi-
ness development for CBS-TV. He was in-
troduced at the convention.} 2. Evaluate the
effectiveness of current national sales ef-
forts. 3. Evaluate the effectiveness of the
“key accounts” strategy and make changes.
4. Beef up national sales efforts by immedi-
ately adding sales personnel in Los Angeles,

Two for TVB: Moll and Jim Babb, TVB board chairman
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followed by additions in Dallas and Atlanta.
(TVB now has staff in New York, Detroit
and Chicago.) 5. Create a development plan
10 help produce new sources of national spot
revenues for television. 6. Develop sales
executives with proven track records. 7.
Coordinate TVB activities with rep depart-
ments already engaged in new business de-
velopment to gain the most effective results.
8. Aggressively communicate TVB’s na-
tional sales success to its members and to
the TV and advertising industries.

TVB reorganization

TVB announced new appointments as part
of a reorganization. They are: executive vice
president and general manager, responsible
for oversight of finance, communications
and creative services—Dick Severance,
who has headed national sales for TVB;
senior vice president-development, respon-
sible for membership development—Diane
Healey Linen, who has been with Commu-
nications Equity Associates as senior vice
president, television; senior vice president-
national sales—Jim Joyella; senior vice
president-retail development—Wallace
Westphal, VP-local sales, TVB; vice presi-
dent-local sales, top 30 markets—John
Krubski, who has been with M&M Syndica-
tions in New York as vice president for
advertiser sales; vice president-local sales,
all other markets—Pat Ryan, who has been
with TVB as marketing manager for mid-
Atlantic stations; and senior vice president-
training and education—Barbara Zeiger,
who has been TVB vice president-member
services.

The Butterfield study

A TVB-commissioned study, conducted by
The Butterfield Communications Group,
asked what TV group heads, general manag-
ers, general sales managers, reps, syndica-
tors and ad agency principals want from
TVB. The first draft, according 10 TVB,
shows members need more help from TVB
in developing local and national spot busi-
ness; more station sales force development
through training and education; cleaner,
clearer and more concise sales material and
research, and increased information ex-
change among members. The study also
revealed: 1, concern about fragmentation of
advertising dollars and audience erosion; 2,
agreement that the current business environ-
ment is tougher and that hardware, people,

programing, audience measurement and re-
search are costing more; 3, demands on
station resources have added pressure on
stations, which need an “aggressive, re-
sponsive and effective TVB.”
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Researchers bring some of the

high flying high-definition

TV claims down to earth

While thousands of NAB conventiongoers
were ogling HDTV exhibits and hundreds of
others were gathered in panel sessions wor-
rying about how to keep up with this new
technology, three researchers addressed
their own audience with another view:
HDTYV might not turn out to be a sure thing
in the eyes of the audience.

The most bearish position was presented
by W. Russell Neuman of the Massachusetts
Institute of Technology's Media Laboratory.
Those who think “HDTV will knock your
socks off are fundamentally wrong,” he
said. While MIT’s research—sponsored by
the Center for Advanced Television Study
(CATS), a consortium of broadcasters and
equipment manufacturers—concluded that
HDTV was indeed superior to NTSC, that
superiority was neither overwhelming nor
constant. In tests conducted in a Danvers,
Mass., shopping mall, “the mass audience-
...found the difference to be a subtle one,
highly dependent on the distance from the
screen, the nature of the programing and
other conditions of viewing,” Neuman said.
Not only that, but under some conditions
viewers preferred NTSC to HDTV, he said.

Among his interim conclusions of the
study is that “HDTYV is not the same kind of
revolutionary shift in technology as exper-
ienced in the transition to color” but “is
perhaps more akin to the difference between
monophonic and stereo sound.... If pushed
100 hard, too fast and at too high a premium,
HDTYV could follow a path closer to quadra-
ph?inic sound than stereo sound,” his report
said.

Robert Maxwell of HBO seemed to occu-
py the panel’s middle of the road, although
his research, 100, concluded that “a cautious
approach [to HDTV] will be the mast pru-
dent.” When tested under simultaneous
viewing conditions (side by side) HDTV
wins, he reported, while under alternative
viewing (one after the other) it’s a draw.
HDTYV was found to rank higher with males,

too few," he said.

advance of the NAB convention.

broadcasters would think of that."

Sounding off. Representative Larry Smith (O-Fla.), who is also chairman of the International
Narcotics Task Force, criticized broadcasters for failing, in his view, to do an adequate job of
educaling the public to the dangers of drugs. "The PSAs they run are good but there are far

Smith expressed his concern in remarks on Friday (April 8) to a legal forum co-sponsored
by the ABA Forum on Communications Law and the National Association of Broadcasters, in

"We have a problem in this country” he said. "Besides drugs flowing in, there is a
glorification of drugs. People who take drugs are not criticized." There should be more PSAs
on television and radio "showing the seamy side” of drug-taking. Smith said.

"You as broadcasters have the power to make a difference.” The motion picture medium
and television and radio, he said, constitute "the most potent weapon we have. | hope
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with younger audiences and when the view
er is close to the set.

The most optimistic research results wer
reported by Paul Hearty of Canada’s Depan
ment of Communications, who conducte
tests among 8,000 respondents in five cities
Do viewers see a difference in HDTV? Yes
he reported, in all categories tested: sharp
ness, depth and brightness, among othe
technical characteristics. More than that
viewers appreciated the differences—that is
they indicated a willingness to pay for them

All tests used the Japanese Muse HDTY
system. All panelists agreed that the surfac
had hardly been scratched in researchiny
HDTV’s possibilities, and noted that th
greatest value of their pioneering may lie i1
helping design the research that follows,
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Reps rate the business, share their
concerns about network competition

A big chunk of the remaining television re)
business was represented on one panel at the
NAB convention when Jack Oken of MM1
Sales, Tim McAuliff of Blair TV and Pett
Goulazian of the Katz TV Group gathered—
with moderator Bob Kalthoff of Beam Com
munications—to discuss the changing stat
of their art,

The issue that drew the most passionat
response: the possibility that the three majo
network companies might be readminiec
into the competition by the FCC. Goulaziat
said it was no less serious than determining
“whether we survive as a company.” Ht
expressed hope that the affiliate board:
would express their own opposition to any
change in the present regulations, and urge:
the audience to do so as well

Kalthoff opened the session by asking fo:
comment on the assertion that the rep busi.
ness is soft today, with fewer reps handling
more stations. Oken was the first to re.
spond, saying the business “isn’t really
soft—the growth is just not great.” Ther
will be double-digit increases in spot this
yeat, he said, and later quoted Al Masini ol
TeleRep as saying his company’s earning:
were in the neighborhood of a well-run- TV
station (45%-50%). “We’re no longer in the
go-go 70%,” Oken said, “we’re now in the
s0-s0 80%.”

McAuliff noted that local has outshone
national in recent years and that the numbe:
of major agency mergers has slowed spot.
Moreover, buying service money has dis-
tributed still other revenues into the local
column. “It’s a harder business today bw
we're better at it,” he said.

Goulazian said the business lacks predic-
tability, with revenues “well nigh impossible
to predict.” In 1987, he said, there were nc
fewer than 106 TV stations changing reps.
“But I can’t think that consolidations [of ref
firms] will continue much longer. There is a
delicate balance today. There are jusi
enough firms to rep the market as it is.”

Responding to a question from the floor
about possible raises in rep commissions,
Goulazian said: “You are crunched already,
as we are. The pressure for us to discuss and
review commission rates is never ending,
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FMX proponents demonstrate
noise reduction system

Broadcast Technology Partners, a consor-
tium formed to develop FMX, a noise re-
duction system designed to improve recep-
tion of FM stereo, made a big push for its
system at the NAB convention last week.

But two key broadcast equipment manu-
facturers that have developed FMX trans-
mission gear continued to €Xpress uncertain-
ty about the viability of the system.

John Delantoni, general manager, Orban
Associates, said the San Francisco-based
company is conducting field tests of the
systen1 and monitoring the experiences of
pioneer FMX stations to make sure the sys-
tem is fully compatible with existing FM
radios.

“We are listening to what's happening out
there because there is no way to predict
statistically what the impact [of FMX] might
be in odd multipath environments... whether
it increases multipath distortions in a signifi-
cant number of situations,” he said.

“We don't want to put something in the
marketplace that isn’t perfectly acceptable,”
he said.

Delantoni said a decision on whether Or-
ban will reenter the market is in the offing.
“We will have a firm idea of our direction in
a couple of weeks.”

The story was much the same at Circuit
Research Laboratories. “The jury is still
out,” said Charles Adams, assistant engi-
neering manager, CRL. “We would like to
see it fly right before we produce it.”

Adams said CRL would also like to see
some demand. “If no one asks us to build
FMX equipment, we aren’t going t0.”

FMX was developed several years ago by
Emil Torick and Tom Keller when Torick

was an engineer at the CBS Technology
Center and Keller was vice president. sci-
ence and technology, at NAB. Torick is now
president of BTP, a partnership of Torick,
Keller, CBS, NAB and a group of investors
formed to complete the development and
marketing of FMX. Keller is now chief
scientist of NAB.

CBS funded the initial development of the
system, bringing it two years ago to a point
where Torick and Keller thought it was
ready for the market. But, as it turned out,
FMX was far from ready. Stations that
broadcast the FMX signals found that it
aggravated multipath effects in conventional
FM stereo reception. Orban, CRL and oth-
ers withdrew their FMX gear from the mar-
ket. And efforts at the CBS Tech Center to
correct the compatibility problem were dis-
rupted when CBS shut down the center.

After several months of uncertainty, BTP
came together to support FMX. And, at last
year’'s NAB convention, Torick announced
that the system had been revamped and the
compatibility problem solved.

FMX is a companding noise-reduction
system, requiring a compressor at the trans-
mitter and a decoder-expander in the receiv-
er.

In a presentation at the NAB engineering
conference, Torick said broadcasters can ex-
pect FMX “‘to provide quieter stereo within
the present reception area and an expanded
stereo reception area for a given signal-to-
noise ratio. In strong signal areas multipath
noise and distortion levels in automobile
receivers should be close to those of mono-
phonic reception. In weak signal areas,
where conventional auto radios normally
would be fully blended to monophonic re-
ception, FMX radios will continue to pro-
vide good stereo separation,” he said.
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but most feel the pressure has abated some-
what.”

Will reps handle more than one station in
a market? No, said Oken. Not in the short
term, said McAuliff, but down the road it
may happen.

The Blair TV executive appeared to speak
for his colleagues in closing. “It's a good
business to be in,” he said, “but not a good
one to get into.”

Television reps investigate the
future of their business {I-r):
Oken, McAuliff, Govlazian with
moderator Koithoff.

At last week’s convention, Torick and the
other BTP executives were upbeat, claiming
that all the pieces necessary for a swift roll-
out of the system were falling into place.

Much of their optimism stemmed from
CBS’s decision, announced two weeks be-
fore the show, to install FMX at all 11 of its
FM stations. Once the last of the stations is
on line early this summer, some 80 million
homes will be able to receive an FMX
signal.

Torick said a potential audience that size
will encourage consumer electronics manu-
facturers to begin incorporating FMX de-
coders into radios. According to Torick,
nine stations are already on the air in FMX
and several station groups other than CBS
are close to signing on. “We are shooting for
100 stations by the end of the year. We think
that is a reasonable goal,” he said.

Another source of optimism was the ad-
vent of semiconductors, necessary for the
mass production of FMX radios. According
to Tom Rucktenwald, vice president, engi-
neering, BTP, Sanyo should be able 1o make
production quantities of chips available this
summer, Although auto manufacters will
not be able to incorporate the improvement
in radios before 1990 or 1991 because of the
long lead time they require, he said, some
makers of home tuners and receivers and
after-market car radios may be taking orders
at the Winter Consumer Electronics Show in
Las Vegas in January 1989,

Rucktenwald said that the Sanyo chips
were delayed a few months because the
company needed to correct “a couple of
things.” Although BTP showed several re-
ceivers with the Sanyo chip, it was not
demonstrating any of them.

The principal beneficiary of FMX at this
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point may be Inovonics Inc.. the only source
of FMX compressors. According to Presi-
dent Jim Wood, Inovonics will be supplying
$1,800 compressors to the 11 CBS stations.
Wood said he is satisiied that the system
works. “In our tests, no other problems have
come up.”

The tuture of FMX now depends on how
the receiver manutacturers “respond to the
call.” If they jump aboard. every FM sta-
tions will follow, even heavily processed
rock stations that benefit minimally from the
noise reduction. “They will want to be state
of the art and have all the bells and
whistles.”

BTP was able 10 demonstrate FMX at the
convention, using FMX signals from two
Las Vegas FM stations (noncommercial
KNPR and sott-rock-lformatted KRLV) and ra-
dios with FMX decoders built from discrete
electronics components. One was an NAD
high-end FM sterco tuner, which is available
to consumers for around $500: the others
were retrofitted with Clarion auto radio/cas-
sette players.

In addition to demonstrating the system at
BTP's booth near the engineering confer-
ence rooms, BTP showed what the sysitem
could do in & mobile environment, inviting
broadcasters to listen to FMX in a van
equipped with one of the Clarion radios.

Following his ride, Bill Ruck. engineer-
ing manager, KFOG-FM San Francisco was
impressed by what he had heard. Multipath
effects were quieted, he said. and while the
noise reduction did not “knock me over, . ..it
was a definite improvement.”

Ruck said he would recommend KFOG-
FM's adopting the system. | can’t sec any

O i
reason why a broadcaster would not imple-
ment it.”

Other than the two Las Vegas stations
(and KNPR's transiator), there are, according
to BTP. seven other stations broadcasting in
FMX: wDETFM Detroit; wDHA-FM Dover,
N.J.; woDs(:M) Boston, and wDRC-FM Hart-
ford, WEZN(FM) Bridgeport, wiAZ(Fv) Stam-
ford and wPKT(FM) Middletield, all
Connecticut.

Rucktenwauld believes broadcasters have
nothing to lose and a lot to gain {rom imple-
menting FMX. “lt’s not a panacea,” he said.
"It does not cure multipath. It does make
stereo better.”’

[T o T I e, S T N S R S R
Throwing out the lifeline to AM

It seems to be generally accepted throughout
the radio industry: AM is in trouble. Many
are trying to help it, among them the FCC.
the National Radio Systems Committce
(NRSC) and several companies manufactur-
ing AM signal processing equipment. That
ettort was to be witnessed both on the exhib-
it floor and in the meeting rooms for the
technical sessions at the convention.

Most of the talk was about making the
fidelity of AM competitive with FM through
steps such as implementation of the NRSC
standards calling tor « limit of 10 khz band-
width for an AM channel and for a preem-
phasis curve in transmission with a comple-
mentary deemphasis 10 be built into the
circuitry of AM radios. Because AM sta-
tions in many parts of the country are
crowded together on the dial, the response
range on current AM radios is less than §
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khz. in order to eliminate adjacent-channel
interference.

AM sterco was an issue as well. On the
exhibit floor, Motorola Inc., which devel-
oped the C-Quam AM stereo (ransmission
system, was showing a new stereo exciter.
But more attention was paid to two new
prototype radios, which are to be produced
bv Motorola. An in-home radio is designed
1o adjust its bandwidth according to the
adjacent-channel interference on a particular
station. The second is a miniature radio set
to one frequency for individual station
promotions.

Kahn Communications president. Leon-
ard Kahn. developer of the rival single-
sideband AM stereo system, was featuring
the POWER-SIDE option 1o his system—a
technique for improving selective fading
and other transmission problems. According
to Kahn, stereo is not an imperative to
saving AM stations, but he did say that poor
AM could hurt broadcasters and restated his
belief in the superiority of the Kahn system.

Single-frequency radios for station pro-
motions will also be made in the Kahn
system. Both radios will be manufactured
by Target Tuning Inc., Moonachie, N.J. Tt
will be the first Kahn-system consumer ra-
dio to be produced and relailed since Sony
discontinued marketing of a muliisystem
receiver in 1986. According to Target's
president, Daniel Flohr, plans are to begin
menthly production of several thousand of
the radios, priced at $11 to $13.50 per unit,
by July. Motorola said that it hoped both the
home and portable receivers based on its 1C
would be marketed beiore Christmas.

It is hoped that the NRSC standards will
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lead to wider-band radios, up to 10 khz, in
order to more closely approach the sound
quality of FM.

On the exhibit floor, there was much
confidence that broadcasters are getting
ready to make the investment in NRSC
conversion equipment. Most of the NRSC
equipment there was introduced during last
year's NAB show. At Circuit Research
Labs, “business has been extremely good,”
according to sales manager, Bob Richards,
who pdinted to the survey done by CRL last
year that showed overwhelming support by
respondents to the NRSC standards. He said
that CRL has done about 500 total NRSC
conversions.

Energy-Onix, which has shipped about
100 of its NRSC-conforming AM Protec-
tors-Enhancers since its introduction during
last year’s NAB received “a lot of interest”
during this year’s show, according to Evan
Pezirtzoglou, vice president, engineering.
He said from the interest in NRSC he was
hearing it seemed that AM broadcasters “are
motivated to go into that little expense now.”

Barry Honel of Texar Inc., said that the
sales of Texar’s NRSC audio processors,
called Phoenix, were “not as encouraging as
I thought [they] would be.” But he sensed
that now *“‘the mood is up...People are ready
to spend the money.” About 150 of the
Phoenix units have been sold so far, he said.
Texar has been shipping them since Novem-
ber.

From the broadcaster’s perspective, chief
engineers from two adjacent-channel AM
stations in the Washington area reported the
results of NRSC tests they had conducted
jointly. Before the two stations installed the
NRSC gear, overlapping coverage areas be-
tween them produced interference, accord-
ing to Richard Mertz, chief engineer,
wINX(AM) Rockville, Md. According to Tom
McGinley, chief engineer of the second ad-
jacent channel station, wWPGC(AM) Morning-
side, Md., who took part in NRSC meetings
when the standards were “being hammered
out,” he concluded “that field testing of
these two local stations would be appropri-
ate—to take a close look at the real world of
NRSC.”

During the tests, the two stations first
determined the areas of interference be-
tween their two signals. They then tested the
levels of distortion under three conditions:
1) while both stations had NRSC filters
active, 2) while on¢ station was active with
NRSC and the other wasn’t, and 3) when
NRSC was used in conjunction with AM
stereo transmission. The engineers indicated
that the tests were successful, with notice-
able improvement of reception in areas of
worst interference.

John Marino of NewCity Communica-
tions, Bridgeport, Conn., who has also been
active in the NRSC, gave a technical paper
on the “second NRSC standard” on radio
frequency (RF) interference, released dur-
ing NAB’s Radio '87. Although NAB has
petitioned the FCC to make the first set of
MRSC standards mandatory, Marino said
that the RF standards do not need a federal
mandate. “This standard is meant to be more
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of a recommended practice for AM sta-
tions,” Marino said. “It is a goal that a
broadcaster can strive for if he is really
concerned with reducing adjacent channel
interference. The committee feels that most
properly maintained facilities will easily fall
into the standard.” The voluntary measure is
meant to be an extra step to see that RF
emissions do not seep outside the 10 khz-
channel limitation of the first NRSC stan-
dard.

As of March 28, NAB estimated, 686
AM stations in the U.S. and Canada have
installed NRSC filters. Although manufac-
turers have expressed confidence that AM
broadcasters are backing the standard, some
broadcasters remain skeptical.

During an AM improvement technical
session, some audience members suggested
that radio manufacturers are more to blame
than broadcasters for AM’ low quality
audio compared to FM. In response, Eb
Tingley of the Electronics Industries Associ-
ation, Washington, and consultant Harrison
Klein of Hammett & Edison, San Francisco,
responded that NAB and EIA formed the
NRSC (which they co-sponsor) as an effort
for both industries to improve their pro-
ducts.

Klein was at the technical sessions to give
an update on the work Hammett & Edison is
doing on AM improvement studies, com-
missioned by NAB. The report, which will
be ready for submission with NAB’s com-
ments to the FCC in comments due in June,
will center on remedies for atmospheric and
man-made noise, field strength measure-
ments and adjacent-channel protection ra-
tios. It will also suggest new methods for
calculating skywave transmission.

Klein called for support of NAB’s efforts
and urged participation in the FCC proceed-
ing. “It is clear that the standards have been
so wrong for so long that the problems are
not going to be easy to solve...It’s up to the
entire AM broadcasting industry to make a
lot of noise in this proceeding.”

T T T R e B o pe——
New radio ratings diary turns in
greater response rate in test

One of two seven-day radio ratings diaries
tested last spring by Arbitron may raise
response rates by 5.5%, according to an
analysis presented by the rating service dur-
ing a diary design session featuring NAB's
Committee on Local Radio Audience Mea-
surement (COLRAM), co-sponsor of the
test. Both diaries were designed to improve
response rates of the current daypart diary
(which hover around 40%}, by being more
appealing to diary keepers.

One version, called the “time-format,”
contains the same words identifying the day-
parts and the same dividing lines as the
current diary, but with bolder graphics, more
concise, easier to read instructions and an
additional “away-from-home” listening col-
umn, dubbed “at work.” The second test
diary, referred to as the “soft-format” ver-
sion, has the same graphic look and lan-
guage as the first, but it eliminates all day-
part dividing lines in the entry columns.
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“With the soft-format diary, the actual day-
parts are self-defined by the diary keeper,”
said Jim Peacock, Arbitron director of re-
search.

Each diary was developed with input
from NAB’s COLRAM diary design sub-
committee, and each was tested with a sam-
ple of approximately 13,000 people in 20
markets. The results, according to Peacock,
were compared with the rating service’s
standard daypart radio diary in the same
markets, a “control group” which represent-
ed another 26,000 persons.

The COLRAM/Arbitron test showed both
diaries received better response rates than
the current one. However, the soft-format
version registered the higher gain. It was 2.2
response rate percentage points higher than
the standard daypart diary—42.1% as com-
pared to 39.9%, or an overall percentage
increase of 5.5%. The time-format diary
was up 1.3 response rate percentage points
or an overall percentage gain of 3.2%.

“For audience estimates, both diaries
yielded higher persons-using-radio (PUR)
levels than the standard diary [nearly a full -
rating point for Monday-Sunday, 6 a.m.-
midnight], said Peacock. “Virtually all of
that increase was away-from-home, other
place listening [the sum of the at-work and
other place columns in the test diaries],” he
said. “The most significant change we found
was an increase in away-from-home, other-
place listening [the sum of at-work and
other-place columns in the test diaries],”
said Peacock. “This shows that the test dia-
ries appear to be picking up some away-
from-home listening that was not captured
previously.” He noted that average-quarter-
hour PUR levels were higher during 9 a.m.
to 4 p.m.

Additionally, both diari¢s contained more
days of listening and more entries. “Some of
the extra entries are additional stations,”
Peacock said.

Other test findings: Both diaries showed
an increase in average-quarter-hour PUR
listening levels for the overnight, midnight-
6 a.m. time period, and both had “signifi-
cant” PUR increases for men 18-plus and
men 18-24.

Which formats would benefit from the
soft-format redesign? According to the test
results, album rock and, to a lesser extent,
easy listening are the likely benefactors.

“The greatest [ratings] increases for these
formats occurred in the daytime, especially
during the midday time period,” Peacock
said. Nine other formats examined from the
test diaries, according to Peacock, indicated
no statistically significant changes in overall
ratings (+0.2 to -0.1) and no consistent
increases or decreases across the 20 metro
areas samples.

“Arbitron believes the soft-format version
of the test diary met its objectives and is
therefore an improved method of radio audi-
ence measurement,” Peacock said. “But be-
fore we make a final decision, we want to
review the results with other groups includ-
ing the Radio Advertising Bureau Goals
Committee [a meeting between the two par-
ties is scheduled for today, (April 18)] and
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the Arbitron Radio Advisory Council,” Pea-
cock said. He continued: “We hope 1o make
a final decision on the new soft-format de-
sign by the end of Apnl. If so. we can
implement it tor the tall 1988 rating period.”

Other panel members included David
Kennedy of Susquehanna Broadcasting,
chairman of the COLRAM diary design
subcommittee and session moderator. atong
with two other subcommittee members: Jer-
ry Lee of WFIL(AM)-WEAZ(FM) Philadelphia
and Bob Galen of the Radio Advertising
Bureau. Also on the panel were David La-
povsky of Arbitron and Rick Ducey of
NAB.

L e T e~ e S N Y
Radio “summit” features heads of
U.S., Soviet and British services

The National Association ol Broadcasters
pulled off what may have been a historic
evenl in its convention in Las Vegas last
week. It had rounded up for one of its
pancls—one dealing with international ra-
dio—the leaders of the world’s three leading
international broadcast services. There they
were. sitting side by side, waiting 10 be
introduced by William Haratunian. the for-
mer Voice of America official who serves
the NADB as a consultant on international
broadcasting and who scored what is be-
lieved to be the unprecedented hat trick in
rounding up John Tusa, managing director
for external broadcasting of the Bntish
Broadcasting Corp.: Richard Carlson. direc-
tor of the VOA. and Ivars Kezbers. deputy
chairman ot the Soviet Union’s State Com-
mittee for Television and Radio. The three
services’ programing is heard by what the
speakers said are some 400 million people
around the world. Adding a dash of private
enterprise to the panel was David Morse,
president ot the Christian Science Monitor
Syndicate, whose enterprises now include
international shortwave radio.

Placing the top officials of the British,
American and Soviet services in juxtaposi-
tion with one another offered some interest-
ing contrasts:

Tusa made mwuch of the 56-year-old
BBC’s commitment to being “credibie, un-
biased, accurate and independent.” And, he
added. “"We can't seem to be in the govemn-
ment’s pocket.” And he indicated the BBC’s
sensitivity to complaints of inaccuracy by
rebutting in detail Soviet charges that the
BBC had exaggerated the number of deaths
resulting from civil disturbances in Arme-
nia. He cited BBC sources and noted the
BBC continued to report the official version
of deuths us well as its own.

Carlson also stressed the mandate of the
VOA charter to be accurate, fair and com-
prehensive. But he was not about to leave
room in the club of credible journalists for
the Soviets. He said the VOA focuses on
countries “where freedom of expression is
limited,” then referred specifically to the
USSR and Peoples Republic of China, as
well as Afehanistan. He noted that while the
Soviet Union has stopped jamming VOA
and BBC broadcasts to the Soviet Union, it
continues what he called its illegal jamming
of VOA and Radio Free Europe/Radio Li-
berty broadcasts to Afghanistan. RL/RFE
broadcasts are also jammed in Europe.
“Glasnost.” General Secretary Mikhail Gor-
bachev’s policy of openness, “is welcome,”
said Carlson. “But a government that loos-
ens the screws can tighten them again.” he
said.

Nor did that complete Carlson’s bill of

particulars against the Soviet Union. De-
spite talk of “glasnost™ and “perestroika,”
restructuring of society, he said, the Soviet
media continue on a course of “disinforma-
tion” against the U.5. He said the Soviet
media are attempting to create the impres-
sion. worldwide, that the U.S. created the
AIDS virus and that 1t has developed a kind
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of “ethnic weapon™ that would be effective
“only against dark-skinned people.”

Then Carlson added: “As long as the
Soviet Union continues to use news to fight
ideological battles. the USSR will have
trouble with credibility, and 30 million peo-
ple will continue 0 tune in 10 VOA. and
millions more to the BBC and RFE/RL.”
Carlson brought with him, for use it chal-
lenged. a half-inch-thick report the U.S.
Information Agency has compiled on Soviet
acts ot alleged disinformation.

Still, in introducing Kezbers. who was
making his first visit to the U.S., Haratunian
said the official's presence was an indication
of a major shift in Soviet policy. It is evi-
dence, Harawunian said, “of a changing dy-
namic in Soviet society and in relations
between the U.S. and USSR.”

Kezbers. himselt—who spoke in Rus-
sian; his speech was translated into English
by a colleague—appeared to be trving to
ease the strains to which Carlson had called
attention. To achieve “‘a new civilization on
radio waves.” he said. “we need to work
together on a code of radio journalism based
not on the wish to outshout each other but on
the wish to hear each other. and not only a1
the individual level but at the national one,
t0o.” But it was evident the two sides will
have trouble overcoming problems in
communication.

Kezbers said perestroika is afiecting So-
viet broadcasting. making it “more open and
more democratic.” He suid the state broud-
casting system has offered its microphones
to spokesmen for a variety of organizations,
from the head of the Russian Orthodox
church to Senator Sam Nunn (D-Ga.), chair-
man of the Senate Armed Services Commit-
tee. But he brushed oft the jumiming charge,
saying jamming is not the state broadcasting
system’s operation and that, in any case, it
was selective: hitting only RFE/RL, ser-
vices that have long been irritants to the

Examining international radio (I-r): Carlson, Har.
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Soviet leadership.

It was the response to the disinformation
charge—or one element of it—that caused
even more wonderment in the audience. The
charge that the U.S. was responsible for the
AIDS epidemic, he suggested, grew out of
the freedom he said the 1,600 employes in
the internal broadcast service enjoy. The
charge was “a mistake,” he acknowledged.
“But the person [responsible] said, ‘We have
a democratic society, and I can say my
opinion.” ”

K. Kezbers also indicated the kind of VOA
programing the government found offen-
sive. He said the VOA on Nov. 7, the
anniversary of the Russian revolution,
broadcast a feature declaring that 70 years
earlier, Lenin and Trotsky had overthrown
the democratic government of Alexander
Kerensky and created the Soviet Union—
and that their actions have inspired totalitar-
ian regimes to this day. *““You will not find
Radio Moscow insulting the fathers of the
American nation in this way,” Kezbers said,
“gven though those fathers did not act very
democratically in taking away the land of
the Indians.”

Kezbers also seemed to be calling on
Carlson to ease his criticism of the Soviets.
He quoted Gorbachev on his visit to the
U.S. as saying that the people of the U.S.
and USSR are beginning to understand that
relations between the two countries must be
improved, then added, “If you and I, Mr.
Carlson, fail to grasp the essence of the
mood prevailing among the American and
Soviet people...we may find ourselves
among those who are sometimes described
as being ‘out of step.” ”

The Monitor’s Morse used the platform to
promote the international shortwave service
the Monitor is introducing that adds to the
extensive list of news operations for which it
is already known—from daily and weekly
newspapers with domestic and international
circulations to domestic radio and television
programing to a news service. The new
service, which marks a return to shortwave
operations that the Monitor discontinued in
1954, will consist of a 500 kw transmitter in
Maine, two 500 kw transmitters in South
Carolina and two 100 kw transmitters on
Saipan, in the Pacific. Construction of the
facilities is expected to be completed next
year.

The Monitor, Morse said, is in the global
shortwave business because of what it sees
as its purpose—providing “unbiased, objec-
tive news for the global community.” But

there is another reason, too—business.
Morse said many people around the world
rely on shortwave as a “vital, if not their
major, source of news.” And those who do,
research indicates, are *“predominantly ur-
ban, under 40 years of age, relatively well
educated and well paid—the business sec-
tor, academics, journalists, expatriates and
politicians.” And corporations, Morse said,
want to reach such decision makers.

So while governments dominate the field
of international shortwave broadcasting, the
Monitor, like a still-small but growing num-
ber of American entrepreneurs, hopes to
demonstrate that the old technology can
work for advertisers on a worldwide basis,
as AM and FM work for them athome. O

(P —— e R L ——
Fiber optics for regional networks,
more compact disk and cellular
telephone use seen in radio’s future

Most network radio programing today is
delivered by satellite, but by 1990 some
regional networks may be the first to adopt
fiber optics as a preferred means of distribu-
tion. That’s according to John Abel, execu-
tive vice president of NAB, who along with
Rick Ducey, senior vice president of NAB’s
Research and Planning Department, con-
ducted a comprehensive session on radio’s
outlook.

“We believe that as metropolitan regions
move into fiber optics for voice, video and
data communications, regional networks
may find distribution by fiber to be more
cost-effective than using satellites,” Abel
said. (Some major radio networks, such as
ABC, use fiber optics to transmit broadcasts
from their Washington studios to New York
before they are delivered by satellite to af-
filiates.) “More and more long distance tele-
phone traffic is now being routed through
fiber optic trunk lines,” said Abel, adding
that there is no way of knowing how much
radio traffic would migrate from satellite to
fiber optics.

What changes lie ahead for satellite com-
munications? “There are going to be dramat-
ic changes in receiving antennas for satellite
signals,” according to Abel. “We think flat
satellite antennas are going to be the wave of
the future,” he said. Abel noted that a flat
receiving dish will soon be marketed by
Matsushita and Comsat and is about 15
inches by 15 inches. “They will be sold in
the U.S. [begininng in late 1988 or early
1989] for as low as $300 to $400,” said

It’'s on the way. Mass Media Bureau Chief Lex Felker gave proponents of the NRSC
standard what they wanted last week: a commitment that the FCC would move on the NAB's
petition t0 make the voluntary standard a mandatory one. *| would anticipate that I'll be
recommending that the commission initiate a formal rulemaking proposal in the next several
months,” Felker told broadcast engineers at a Tuesday (April 12) panel session. "It is
certainly consistent with some of the concepts and ideas that are on the table” in the inquiry
into AM interference standards and how they can be changed to improve the AM service,

Felker said.

Immediately following the panel, Michael Rau, NAB vice president, science and technol-
ogy, who had criticized the FCC two weeks earlier for not doing enough for AM, was
heartened by Felker's announcement. “lts a positive sign that we can look forward to
codifying the NRSC standard in the FCC rules,” Rau said.
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Abel.

On another technological front, Abel said
that based on data from an NAB radio tech-
nology survey, compact disk use at radio
stations has more than doubled—from 17%
last year at this time to 33.5%. That growth
primarily occurred at FM stations. Howev-
er, according to Abel, there is “relatively
low” use of the compact disk player by
stations. “The average station equipped with
CD players devotes about one-fifth of itsto-
tal air time to playing CD’,” the NAB
executive said.

Digital audio, which includes digital sig-
nal processing of fiber optic systems and
compact disk technology, was cited by more
than 1,000 engineerss in the survey as the
one component that will have the greatest
impact on radio in the next five years.

Regarding AM radio, Abel said one of the
band’s “continuing challenges” is the level
of interference in the AM portion of the RF
spectrum. Abel urged attendees to adopt the
National Radio Systems Committee stan-
dard that will increase interference-free AM
coverage. “The cost to convert to the NRSC
standard is minimal. For most stations it will
cost less than $400,” said Abel. “The NAB
believes so strongly in the NRSC standard
that we have asked the FCC to make it
mandatory.”

Abel also said there has been a slight
upswing in the number of stations pro-
graming in AM stereo. The figure has
climbed from 4.3% in 1984 to 10% in both
1985 and 1986, and to 15% in 1987.

There is at least one new ‘‘operational
technology” that is quickly capturing the
imagination of radio stations: cellular tele-
phones, according to Abel. *“The most com-
mon uses of cellular telephones by stations
are for remote feeds and news. Other appli-
cations include traffic reports, sports and
weather,” said Abel.

He added: “There is now a technology
being developed by the Jet Propulsion Labo-
ratory for NASA which will permit long-
distance cellular telephone communications
by using satellites to expand the range of a
‘cell,” ”" he said. (One of the limitations of
cellular telephone technology is that only
certain metropolitan areas have local terres-
trial cellular systems in operation.) “This
satellite-fed cellular technology, if success-
ful, would enable broadcasters to call in
fast-breaking news via cellular telephones
from anywhere in the U.S.,” Abel said.
According to an NAB study, nearly one-
fourth (23.6%) of all radio stations ar¢ using
cellular telephones, up from 16% in 1986.

Looking at target demographics for radio
programing, NAB’s Rick Ducey noted that
the NAB’s 1987 Radio Programing Survey
shows a trend toward attracting more adult
audiences. Ducey said that in 1987, 74% of
FM stations identified 35-44 year olds as
one of their primary target groups—up from
69% in 1985. ““‘AM stations ar¢ also target-
ing older audiences,” said Ducey. “In 1985,
24% of the stations surveyed indicated that
the 65-plus segment was a target. By 1987,
this figure increased to 29,” he said. “This is
an encouraging trend because it shows that
broadcasters are making strategic changes;
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that 1s, as a result of changing demogra-
phics.” said Ducey.

What are the changing demographic
trends? OF all age groups. people 65 and
older will grow the tustest in the coming
years, said Abel. “And by the year 2000,
houscholds headed by 35-54 year olds will
constitute nearly 45% ot all U.S. house-
holds.™ he said. "The aging ol the baby-
boomers is clearly the dominant population
trend.”

But, said Abel, while the 65-plus group
does not spend as much as the 35-34 year
olds. “it is a misconception that the elderly
spend little and are unattractive to retailers.”
He continued: “This group is no more likely
to be poor than younger consumers and
many are interested in maintaining their
earlier lifestyles.”

Abel noted that the population is also
becoming more ethnic. “One growing scg-
ment is the Hispanic community,” he said.
That segment rose {rom 6.4% of the popula-
tion in 198010 7.2% in 1985. “By 1990. it is
expected to reach 9.7%,” Abel suid.

= —— _— — —_____ .
Stakelin delivers radio sales pep talk

Radio’s future starts with today’s station
operators, said Bill Stakelin, Radio Adver-
tising Bureau president & CEG, during the
RAB general radio session April 11. “Radio

is more than just sales. It's serving the
community as well as the consumer,” he
said. “You must pass along to future genera-
tions |of radio sules executives| the ‘pas-
sion’ of this business,” Stakelin said. “They
must know what we are and the importance
of what we do.”

Stakelin said radio sales people are never
taught the “inherent strengths” of radio.
“They always start [their pitch] on how
radio can best {it in the media mix. It can be
a primary. etfective and workable medium,”
said Stakelin.

Stakelin highlighted what he sees as the
three major factors that are altering the radio
sales business in the late 1980’s: changes in
the management of the media; media trag-
mentation; and regionlization and localiza-
tion of advertising accounts. “What does
this do to the advertiser? It gives them many
more options, which puts pressure on us to
properly position the medium,” Stakelin
said.

The RAB executive said the association
has just issued a new basic radio sales train-
ing course for all RAB members. “We set
this as a high priority two years ago,” he
said. “And by authorization of the RAB
board. the materials will now be made avail-
able to all NAB members. This [sales
course] should become the industry stan-
dard.”

Stakelin unveiled two new RAB pro-ra-
dio spots in the association’s new “Radio

Gets Results” campaign, which is produced
by the Bridgeport, Conn.-based American
Comedy Network. The pro-radio spots fea-
ture retail radio success stories as told by
dealers.

e ———————— T
Taking another look
at NAB-NRBA unification

How is the industry being served two years
after the unification of the National Radio
Broadcasters Association (NRBA) and the
NAB? Has there been more cooperation
between the Rudio Advertising Bureau
(RAB) and NAB during that time?

Those two questions formed the basis of a
sparsely attended panel, entitled “United We
Grow: The State of the Radio Industry,” that
featured Bill Clark, president ot the radio
division for Shamrock Broadcasting and an
NAB radio cxecutive committee member;
Bernie Mann, president of Mann Media,
who is the former president of NRBA und a
current NAB board member; Bob Fox,
president of KVEN Broadcasting, Ventura,
Calif., who is the NAB radio board vice
chairman; Jerry Lyman, president off RKO
Radio and NAB radio board chairman; Bev
Brown. owner and general manager of
KGAS(AM) Carthage, Tex., who is immediate
past NAB board chairman; and Steve

Broadcast Muan Inc. President and Chief Executive Officer Frances W. Preston (center) is joined by (I-r) FCC Chairman Dennis Patrick, CBS Television Network President
Gene Jankowski, BMI Board Chairman Joseph Carriere and FCC Commissioner Patricia Diaz Dennis. Some 200 people attended the BMI cocktail party for FCC
commissioners and BMI and Natlonal Association of Broadcasters board members
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Berger, vice president of radio for Nation-
wide Communications who sits on the RAB
board.

“The unification process is yesterday's
news. The real news is what we can accom-
plish in the future. The sky is the limit as far
as the future is concerned,” said Clark.

However, Mann. who along with Clark,
played an integral role in the unification
process between the two groups, questioned
whether the current flurry of television is-
sues—must carry and high-definition televi-
sion, for example—is steering NAB's atten-
tion away from radio.

“Quite frankly, ['m concerned about
whether or not radio is being handled [by
NAB] to the best interest of our industry,”
Mann said. “If the job is not being done to
the satisfaction of 10.000 radio stations,
another radio-only association will hikely
pop up.” he said.

Added Clark: “I don’t have any illusions
that we don’t have to do a better job in
educating Congress on the interests of ra-
dio.” Clark later told BROADCASTING that
there needs to be a “greater effort” by NAB
constituents in communicating their con-
cemns to the NAB board and executive com-
nittee.

“The attendance in this room is indicative
of one of our major problems: a lot of
broadcasters are not involved in the issues
affecting the radio industry.” said Fox. “The

commission can’t respond [to proposed rule-
makings] if they don’t hear directly from the
broadcaster,” he said. Fox added: “It’s our
responsibility to represent ourselves.”

Lyman noted his proposed radio-only leg-
islation as a possible solution to C regula-
tory matters concerning the medium. “But
we have to be unified. We will be asking the
radio industry as a whole to accomplish this
[radio-only legislative] effort on the Hill,”
he said.

“Radio has fragmented in so many ways,
I sincerely hope it doesn’t fragment itself
again when it comes to vital industry is-
sues,” said Brown. “We need to go forward
with the unification,” he said.

According to Brown, one result of the
unification process was the formation of an
NAB Radio marketing task force. It later
combined with one formed last year by the
RAB to promote radio to the general public,
said Brown. That joint group has been
named the Radio Futures Committee.

Nationwide's Berger stressed that RAB
and NAB each have “specific missions,” but
noted that they cooperate when it can “sub-
stantially” benefit the industry. In response
to a recurring call by some indusiry execu-
tives who believe the two associations
should merge. Berger answered with a re-
sounding no. “A merger would dilute the
issucs being tackled by the respective asso-
ciations,” he said.

Computer age. “Instant” focus group research using minicomputers has arrived in radio,
according to Jhan Hiber, vice president of research, Malrte Research, which is a unit of

Mairite Communications, both Cleveiand.

Focus group computer sessions track the respondent’s “moment-to-moment” reaction and
print it out in the form of a graph. The technology has been in place for a few years, said
Hiber. It is used by television, advertisers and paoliticians, he noted.

The applications, said Hiber, range from gauging air checks to storyboards for ad
campaigns to jingle packages to music selections. The computerized approach breaks
down some barriers found in traditional focus group sessions such as soliciting responses
from people who aren't articulate, said Hiber The Makite research executive said his
company uses a system distributed by Program Evaluation & Analysis Computer (PEAC),

Toronto. Malrite is the U.S. distributor of the system.
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NAB to help raise money to
fund music license negotiations

The NAB is establishing a task force to be
headed by Group W Radio President Dick
Harris, a newly elected NAB board member,
to help establish a $1-nullion war chest for
the next round of music licensing negotia-
tions, slated to begin in late 1989.

That announcement was made by Don
Thurston, president of Berkshire Broadcast-
ing, North Adams. Mass.. and interim
chairman of the All-Industry Radio Music
License Committee, during the NAB Radio
Leadership luncheon April 1. “The next
series of negotiations will cost the industry a
half-miltion dollars,” said Thurston, who
asked stations to contribute funds to the
commiltee. ASCAP and BMI are well fi-
nanced for the negotiations. he said. The
radio industry deserves equal competence at
the bargaining table, he stressed. "Music is
important to radio and radio is important to
music.”

The Harris NAB task force represents a
new era of cooperation between the associ-
ation and the committee, which has been
seeking NAB's help in funding for the past
year.

Jerry Lyman, NAB radio board chairman
and president of RKO Radio, oversaw the
induction of two radio veterans intc NAB's
Broadcasting Hall of Fame: William B. Wil-
liams, long-time on-air personality at
WNEW(AM) New York and 30-year host of
the station’s Make Believe Ballroom broad-
cast, who died in 1986. and Roy Acuff,
country singer who is celebrating his 50th
year of Grand Ole Opry broadcasts. Impres-
sionist Rich Little, a former disk-jockey in
Ottawa, performed for the luncheon atten-
dees. The lunch, whose theme was “Cele-
brating 65 Years of Great Radio Advertis-
ing,” was sponsored by McGavren-Guild
Radio.

Hall of Famer Acuff () and Fritts



Cable TV: an advertising medium coming of age

Annual CAB conference finds growing
evidence that advertisers are
taking the medium seriously

“It’s not the air of hyslteria like it used o be,
said Farrell Reynolds, president of Turner
Broadcasting Sales. in describing this vear’s
Cabletelevision Advertising Bureau conven-
tion at on¢ of its panel sessions. At times
past, cable programers would practicaily
grab advertisers by the collar to ask why
they weren’t using cable. Nor is there “the
air of skepticism” in the advertising commu-
nity. said Reynolds. as was the case in
CAB’s early days. “It's a much more pleus-
ant environment,” he said at the seventh
annual CAB conference. at New York's Wal-
dort-Astoria hote!l last week.

The new word is that for advertisers
cuble is increasingly the piace to turn. At-
tendance was up substantially, from last
year's 1,100 (also in New York) to more
than 1,400. CAB President Robert Alter
said he was “very pleased by the caliber of
the people who agreed to participate and the
quality of the attendees.” It there was any
doubt of the viability of cable advertising,
said Alter, it was answered last week. “Ca-
ble is opening all kinds of opportunities for
television,” he said.

“The goal of this gathering,” said Alter in
opening session remarks, Tis 1o generate the
information and ideas needed to help hoth
the cable and advertising industries beter
understund the dynamic changes at work
reshaping television.... While ratings will
always be the strongest currency in the tele-
vision marketplace,” Alter said, “the chal-
lenge 1s to process and analyze audience
data in a more precise relationship to mar-
keting gaals.

At various points in its evolution, said
Joseph Ostrow. executive vice president,
corporate media director, Foote, Cone &
Belding, cable was defined s u new elec-
tronic mediuny, as narrowcasting. as the
“X%" solution to combat network erosion,
as the flexible television format. as “radio
with pictures™ and as “price leverage”
against the broadeast networks. “Cable is
each and every onc of these attributes.™ said
Ostrow. “It possesses all of these character-
istics and then some.

“In my view, cable has the unique capa-
bility ol talking out of both sides of its
mouth, because it possesses the ability to be
bath general and highly targeted. in terms of
audiences and programing environments,”
said Ostrow. “Cable is morc a f{requency
than a reach medium.” he said. “This is a
key attribute that is often an important per-
formance fuctor in media plans. It is clearly
better to reach a smaller number of pros-

L-r: Malone, Biondi, Grimes and Osirow

pects with adequate messige repetition and
achieve desired results, than 1o reach a larg-
er number of prospects with little effect, due
to inadequate frequency of message expo-
sure.’

Ostrow said cable’s growth “has been
very good, whether one looks ar average
ratings. (otal audience. homes wired. rev-
enues or subscribers.” The challenge, he
said. “is to be certain that it stays fresh and
avuilable for appropriate chunge as soon as
possible. If cable becomes simply another
television form that emulates the established
networks or local stations. it will have sig-
nificantly diminished its full potential and
opportunities for growth.”

Ostrow said advertisers and agencies
shouldn’t be intimidated by more choices in
the media mix. “If theirs 1s purposeful seg-
meentation,” he said in referring to cable,
planning the buy “is a handleable problem.”
Ostrow also encouraged clients to get into
programing. and consider it as a capital
investment. Markets in the U.S. and over-
seas can be exploited, he said.

The key to cable’s future fortunes, said
John Malone. president of Tele-Communi-
cations Inc.. is programing, and the indus-
try’s efforts to increase viewing and drive in
advertisers. He said the industry is looking
at launching new services, and he put in a
plug for Turner Netwoik Television. TNT
could match the production budgets at any
of the networks it at 50 million subscribers it
charged cable operators 50 cents per sub-
scriber per month ($300 million a year) and
it brought in $700 million to $800 million in
advertising, he said. Operators could offset
the 50-cent charge by selling local advertis-
ing. he explained. The economics are “pret-
ty straightforward.™ he said.

Malone suid fractionalization is a fact of
life today in this country, and consumers are
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responding to cable’s choices. “Americans
want choice and variety and they re willing
to pay for it,” he said. “The dogs like the
dog food,” he told the advertising crowd.

In answer 10 questions. Malone said the
cable industry was a neophtye in “program-
ing, promotion and advertising,” but the
industry “‘will come up the learning curve.”
He pointed to TCI’s program guide and
experiments in cross-channel promotions as
examples ol how the industy is looking for
better ways to promote itself.

Malone also spoke about joint broadcast-
cr-cable business opportunities at the local
level. He welcomed the news of the Fox
‘Television station promotion (see “In Brief™)
with cable systems, and he said there was “a
lot of potential in HDTV between broadcast-
ing and cable.™ There are also advertising
and programing possibilities, he said. that
both sides could explore. Relations between
the two industries, he predicted, “will grow
more Incestuous as time goes on.”

Frank Biondi. president of Viacom Inter-
national, said that programing changes in
the past few years will be nothing “com-
pared to the next three to five vears.” He
said the status of the FCC’s syndication and
financial interest rules is “the biggest ques-
tion mark on the horizon for producers.”
The various pressures on the broadcast net-
works. said Biondi. "is positive for cable.
Already cable has a corner on the off-net-
work hour market and first-run cable offer-
ings are showing up in syndication, he said.
Viacom'’s Double Dare in syndication is do-
ing twice the ratng it did on Nickelodeon
and in its new time period on Nickelodeon,
ratings of new Double Dare episodes are up,
he said. Biondi speculated that shows will
£0 back and forth between brouadcast and
cable in the future, and not necessarily fol-
low traditional patierns. With the rise of



first-run syndication, programing is truly
becoming “an open-air market,” he said,
especially when foreign sales and co-pro-
ductions are factored in. Biondi also specu-
lated that a viable window could open up for
movies between their theater, pay-per-view,
home video and pay television runs and their
airing on the broadcast networks.

In his remarks, ESPN President Bill
Grime switched the theme of the convention
from “America is Cable Ready,” to “Cable is
Advertising Ready.” He said the basic cable
networks spent an estimated $550 million on
programing in 1987 and received 18% of the
viewing audience, but only 9% of the adver-
tising revenue. If the figures were compara-
ble, and cable could spend another $550
million on programing, “what might our

hare of viewing be?” he asked.

ESPN estimated it would receive a 9
rating for its NFL games, when in fact it
turned out to be 10.6, Grimes said. And
ESPN’s America’s Cup coverage—four
yacht races that aired between midnight and
3 a.m.—averaged a 3.3, “pretty good for a
sport not even covered by broadcast network
television,” Grimes concluded. And to
prove the value of cable advertising, Grimes
said in the eight years since Anheuser Busch
has advertised on ESPN, “with two com-
mercials per hour day after day, their share
of the $16-billion beer market has increased
from 26% to 40%.”

The list of cable success stories spilled
over into other sessions at the convention.
Larry Cole, senior vice president at Ogilvy
& Mather, said he used cable for Seagram’s
wine cooler because it provided “a 25% to
50% advantage over network television,” a
selective and positive programing environ-
ment and a targeted reach. The company
bought time in prime, sports and late night,
and tailored individual commercials for the
various cable networks—MTY, wWTBS(TV)
Atlanta, USA—that it bought. A commer-
cial with Seagram spokesman Bruce Willis
singing the blues ran on MTV while a com-
mercial with a takeoff on “Casablanca” ran
during that movie’s run on wTBS. In addition
1 those buys, it ran advertising on the
Weather Channel during its boat and beach
reports to reach active young people and on
BET to reach the black market. As a bonus,
viewing to cable is higher during the spring
and summer months when cooler buys are
up, Cole said. Cable provided selectivity,
efficiency, compensation for network under-
delivery, concentration in heavy-use homes
and greater tie-ins with the programing, said
Cole. “All in all,” said Cole, “it was the
right medium with the right audience at the
right time.”

Kathryn Hayes, director of advertising
services, Wamer-Lambert, said when
Schick decided to introduce two new pro-
ducts in 1988 it bought a 52-week sponsor-
ship on the Saturday and Sunday sports
shows on CNN, to target men 25-49. CNN's
viewership index for that product was 119,
said Hayes, meaning that CNN viewers
were 19% more likely to buy that product
than noncable homes. Part of its Rolaids buy
was on the Moloworld sports show on The
Nashville Network. The male heavy sports
viewer was its target for that buy, she said.

Hayes said the maker of Clorets wanted to

CAB honors. Ted Turner (I}, chairman of Turn-
er Broadcasting System, was given the CABs

highest honor last week, the Chairman's
Award for “outstanding overall contribution to
the growth of cable television as an advertis-
ing medium.” Making the presentation was
CAB President Roben Alter (r). CAB bestowed
eight President's Awards, which went to John
Bird, J.B. CableAds; David Bender, USA Net-
work; Liza Field, Rogers Cablesystems; Pete
Gatseos, American Television & Communica-
tions; Whitney Goit I, Ants & Entertainment;
David Kantor, Cox Cable: Doug McCormick,
Lifetime; Farrell Reynolds, TBS, and Frank
Woodbeck, Post-Newsweek Cable. Receiving
the Carl Weinstein Sales Achievement Award
was Barrett Harrison, president of the Cable
Media Corp.

shift its target from the 35-plus demogra-
phics to adults, 18-34. Even though the
viewership index was low, at 98, the com-
pany bought time on Nick at Nite, to target
the younger audience. The buy was also
made during the summer when cable view-
ing is up, she said. And for its cough and
allergy products, Warner-Lambert bought
time on the Weather Channel during flu and
pollen season. In fact, through the Weather
Channel and the Centers for Disease Con-
trol, Warner-Lambert can quickly locate
pockets of flu or high pollen outbreaks and
get commericals on the local media in those
markets within two days, Hayes said.

AT&T’s Douglas Ritter, corporate broad-
cast manager, has found cable’s targeted
approach useful for AT&T products. It
sponsors a science and technology vignette
on CNN, said Ritter, which “advances the
image of AT&T as being in the forefront of
new technology serving the communica-
tions field.” AT&T used a number of cable
networks, including the Silent Network, to
air infomercials about its special services
division, which caters to the hearing-im-
paired. In the month the cable buy was
added, calls into the center via a toll-free
number jumped from 41,000 to 57,000.
AT&T also conducts a 900-number fan vote
for the most valuable player in the Continen-
tal Basketball Association on ESPN, spon-
sors a business travel segment on the Weath-
er Channel and is in the midst of a “Reach
QOut America” direct-response campaign on
a number of networks, the results of which
will be known in a few months.

Not only can targeted commercials find a
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home on cable, so too can client-supplied
programing. The longest running program
in that form is Mazda Sportsiook, now in its
eighth year, and its fifth on ESPN, said
Sherman McQueen, senior vice president,
managing director, FCB/Telecom, which
created the program. The interview program
“is the thinking man’s sports show,” he said,
and “does the right job in a cost-effective
way.” From that beginning the company
now has 11 hours running weekly on a broad
spectrum of basic networks, including the
Zenith Monday Matchup, which runs on
ESPN at 8:30, one-half hour before ABC’s
Monday night NFL contest. McQueen said
Zenith came to FCB several years ago,
needing an advertising vehicle for its highest
selling season, the final few months before
Christmas. That time frame coincided with
the NFL season, said McQueen, and the rest
is history.

Using 15% of a media budget on cable “is
not an overuse of cable,” said Thomas Lux,
media director of the Gillette Co. He said
Gillette’s spending on cable might reach $10
million in 1988 on 18 networks, up from the
several hundred thousand dollars it spent on
three networks in 1984. “Cable is a natural
fit for the demographic we’re interested in,”
said Lux. Gillette has bought time on Life-
time for its grooming products, WTBS for
Right Guard (in conjunction with its Fan of
the Year contests) and the Weather Channel,
for specific program segments.

He said CNN offered Gillette a daypart it
normally didn’t use, and since¢ the efficien-
cies were so good, Gillette took money out
of network to make the buy, which had the
effect of doubling its CNN budget.

TBS’s Reynolds picked up on the theme
of looking at underutilized dayparts. He
challenged advertisers, for instance, “to
take a look at cable on a seven-day basis.
Weekend television, he said, may not match
prime time in viewing, but it provides a 50%
greater reach than daytime. Why not make
weekend the second buy after prime time,
instead of daytime? Reynolds asked. He also
posed the question of buying network, syn-
dication and cable, before buying spot, in-
stead of buying network, syndication, spot,
then cable. “Something you may want to
think about,” he said.

The broadcast television network produc-
tion schedule has dropped from 39 weeks to
21, and the number of national viewing
choices has increased 300%, said Reynolds.
The ratings fluctvation has followed, he
said. “The customer has become more mo-
bile,” he told advertisers and agencies,
which means “you’ve got to be more mo-
bile.”

Cable promotion promoted at CAB

HBO president Michael Fuchs has been
quoted as saying: “People watch what we
tell them to watch.” Many cable industry
leaders concede that promotion is one area
where cable television has faltered for many
years, but they say more effort and imagina-
tion has been invested in that area of activity
lately.

The packed session on cable program
promotion at last week’s CAB conference in
New York may be one indication of the



heightened interest in the industry’s efforts
in that specialty.

Those attending heard Telecable regional
marketing manager George Rosehart high-
light two of that company’s recent promo-
tional efforts. The first was a campaign
heralding the introduction last fall by ESPN
of once-a-week National Football League
telecasts. To heighten viewer awareness of
the telecasts, Telecable produced game-spe-
cific print and radio ads, and ran a *free fall
kick-off” campaign offering viewers one
free month of cable TV. “We saw it as a
unique opportunity,” said Rosehart, to up-
grade basic subscribers to a satellite tier (on
which most of the Telecable systems carry
ESPN).

While it’s not clear how much the promo-
tional campaign had to do with it, said
Rosehart, Telecable’s 1987 fourth quarter
was “one of our best quarters ever” for
increased penetration, upgrades and local
advertising. Satellite tier upgrades rose from
about 56% to over 60% companywide, he
said, while overall penetration increased by
about 2.5%.

First-year local NFL sales, said Rosehart,
amounted to about $%$1.2 million, “or
$225,000 more than the games cost us.” He
said the company had already booked $1.1
million in local NFL business for next sea-
son.

Telecable’s Springfield, Mo., system is
also conducting a 10-month cross-promo-
tional test with the local CBS affiliate,
KOLR(TV), said Rosehart. The broadeast out-
let, he said, 1$ the dominant news station
(getting a S0 share in some cases) and has
agreed to let Telecable’s Springfield system
carry one-hour delayed feeds of its noon, 6
p-m. and 10 p.m. newscasts on cable. In
return, the station is paid a fee and promotes
its newscast to cable viewers, while the
system uses the majority of the advertising
time to promote cable programs.

According to a recent survey done by the
Cable Advertising Bureau, almost 70% of
responding cable operators said the use of
tune-in advertising was helpful in lifting
subscriber levels. Jim Schumaker, director

of communcations, CAB, said the survey
found “there is no sure fire way to pro-
mote.” But, he said, the top five tune-in
advertising vehicles appear to be: 1) news-
paper listings; 2) newspaper display ads; 3)
cross-channel promotion; 4) TV Guide, and
5) cable guides. “Print advertising is the
prevalent form” of advertising used by cable
operators to promote on-air programs, said
Schumaker. He noted that in CAB’s monthly
advertising kits, 120 print ads address up-
coming programs.

Ron Harris, vice president, promotion
and advertising, Turner Broadcasting Sys-
tems, said TBS ties its advertising sales
efforts to tune-in promotion. “It exposes
potential clients to opportunities to advertise
on the cable system,” said Harris. “He sees
what the environment is; he sees what the
message is. It lets them see there is value
there.” O

More MSO’s
want into
rep business

National Cable Advertising sells
30% interest to Continental, Cox,
Warner; seeks two more investors

Continental Cablevision, Cox Cable and
Warner Cable each took a 10% stake in the
cable rep firm, National Cable Advertising,
last week, indicating a growing interest by
the industry in expanding its advertising and
marketing potential. NCA is negotiating to
bring in two more partners at the same level,
which would result in five MSO’s owning
50% of the company. NCA, headed by
President Robert Williams, will own the
other 50% and continue to manage the com-
pany.

NCA plans to expand from the national
rep business into other areas. Williams said
the cable industry “has a lot of hidden as-

Super Bowl both being on ABC.

Sales talk. Capitai Cities/ABC executives (Thomas Murphy, chairman and chief executive
officer, Capcities/ABC Inc.; Daniel Burke, president of Capcities/ABC Inc., and John Sias,
president, ABC Network Group, met in a session closed to the press with 150 members of
the Wall Street community two weeks ago and characterized sales in the second-quarter
scatter market as "rather sluggish.” One analyst in attendance said the executives thought
this year's scatter was weak because the heavy spending up front and in the winter Olympic
games (on ABC in February) left fewer advertiser dollars available for the current quarter. The
company executives also confirmed that ABC lost $65 million on the winter games, the figure
cited in the recently released 1987 annual report.

The executives also said ABC looks forward to 1990, when CapCities/ABC’s agreement
with the U.S. Department of Justice to produce no more than four hours of regularly-
scheduled prime time entertainment programing expires. However, the executives stopped
short of detailing specific plans in that area.

Some analysts came away from the meeting with the impression that the company's
owned station group, usuaily a top performer in the industry, was headed loward ancther
kanner year. “Murphy described the owned staticns as performing ‘quite satisfactorily' so far
this year,” said one analysl. “In Capcitiesese that means the results are very strong on the
station side," he said. Those stations were helped in the first quarter by the Olympics and the

The Capcities officials did not offer any earnings projections for the company for 1988.
Some analysts have predicted earnings for the company this year will be in the mid-$22-to-
$23-per-share range, up from $16.46 per share in 1987.
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Williams

sets” and that the MSO participation in NCA
signals a focus on advertising “at the highest
levels.”

For instance, cable operators have gath-
ered extensive information about their sub-
scribers—demographics, likes and dis-
likes—through their everyday business.
NCA will seek to use that information, tar-
geting potential advertisers and agencies
with a range of options, including televi-
sion, direct mail and direct response.

Williams said that advertising will move
“more and more toward segmented market-
ing in the 1990%.” Since cable already gath-
ers large amounts of information, NCA will
try to determine “how to apply that knowl-
edge,” said Williams. The cable industry
can use that data to better sell local and
regional advertising, said Williams. With
the demographic information at its disposal,
cable will be able to combine “the power of
television with the effectiveness of print,”
Williams said.

For instance, an automobile advertiser
may sponsor a particular sports show and
target specific homes with a direct mail
piece that invites the occupants for a test
drive. This sort of geopsychogrzhic infor-
mation by ZIP codes presents a highly tar-
geted opportunity for advertisers in (cable)
homes, which are usually more upscale than
average and have more income at their dis-
posal, said Williams.

The move by Continental, Cox and
Warner follows Cablevision Systems’ pur-
chase of the rep firm, Cable Networks Inc.,
tast year. Williams said that purchase
spurred cable companies to evaluate “where
they were going” with advertising and mar-
keting. Williams said he approached those
companies that would help advance NCA's
market position. The three MSO’s have op-
erations in several large media markets and
will allow for the expansion of new office
in Atlanta, Chicago and Los Angeles. Cur
rently, NCA has offices in Boston and New
York.

Figures were not released on the equity
stake the companies are taking, but Wil-
liams said it was substantial. NCA took in
upward of $7 million in revenue last year
and should hit $10 million this year, said
Williams. His five-year projections calcu-
late sales reaching $40 million to $50 mil-
tion. The MSO's also have an option to
purchase, in aggregate, an additional 35%
of the company over a six-year period. It's
expected that a representative of each MSO
will have a seat on the board, which will still
be controlled by Williams and NCA. O

for page 89
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o (JCOR) Jacor Commun. ...... 5 34 5 12 1/4 04.54 32
O (LINB) LIN ... 59 114 56 14 3 0533 31 3.176
Q1 (MALR) Malrite... 7 114 7 12 - V4 -0333 .10 98
0O (MALRA) Malrite * w 7o 7 2 0114 -10 102
{a (0Bccce) Olympic Broad..... 4 4 00.00 10
{ (OSBN) Osborn Commun.... 6 6 0000 -5 24
O (OCOMA) Outlet Commun.. 16 1/2 16 1/4 14 01.53 108
A (PR) Price Commun... 8 58 8 1/4 a8 0454 -6 73
O (SAGB) Sage Bmldcasting 5 114 5 14 0000 -7 20
0 (SCRP) Scripps Howard .. 80 80 00.00 27 826
O (SUNN) SunGroup In¢......... 1 12 1 12 0000 -2 3
O (TLMD) Telemundo ...... 7 14 7 4 00.00 -1 Lal
O {TVXG) TVX Broadcast 3 112 3 W - 4 -0666 -2 20
O (UTV)) United Television..... 27 25 12 1 12 0588 45 296
[+ TR (e 1" ) (o] 18 1/8 0000 45 296
IEEessssssas BROADCASTING WITH OTHER MAJOR INTERESTS I
H (BLC) A.H. Belo .. 55 7/8 56 = 8 -2 22 589
@ (ASTV) Amer. Comm & TV 3/32 3/32 0000 7
W (AFL) American Family........ 16 16 00.00 14 1.294
0O (ACCMA) Assoc.Commun. * 23 33 =10 -30.30 219
0O (BMAC) Bus. Men’s Assur.. 34 122 35 12 - 1 -0281 48 361
M (CCN) Chris-Craft . ............... 19 114 17 3/4 1 12 0Bas 27 407
K (DNB) Dun & Bradstreet...... 49 1/4 48 %8 1 1/8 0233 20 7489
0 (DUCO) Durham Corp. . 26 14 26 34 - 12 -018 15 224
H (GCI) Gannett Co.. 34 38 35 w8 - 34 -0213 18 5.554
H (GY) GenCorp... 18 174 19 18 - 78 -0457 9 1223
0 (GACC)Great Amer Comm 1 58 11 58 0000 1 270
N (JP) Jetterson-Pilot .. . 33 B m - 78 -0258 1 1.326
N (KR KnIght-Ridder. 41 172 40 112 0375 16 2.381
H (LEE) Lee Enterprises. 27 34 26 12 1 144 0471 16 690
N (LC) Liberty.......... 45 a4 12 2 0112 18 430
M (MHP) McGraw-Hill .. 56 56 38 - 38 -0066 18 2.829
& (MEGA) Media General .. 46 1/8 43 58 2112 0573 67 1.300
H (MDP) Meredith Corp.. 28 38 28 118 1/4 0088 15 544
3 (MMEDC) Multimedia... 66 172 64 2 172 03.90 6650 bl
& (NYTA) New York Times. 31 78 30 172 138 0450 17 2.611
N (NWS) News Corp. Ltd.. 21 384 20 38 1 0490 13 2708
i (PARC) Park Commun. ........ 29 28 112 172 01.75 25 400
& (PLTZ) Pulitzer Publishing... 33 14 33 34 - 12 -0148 26 348
N (REL)Reliance Group Hold.. 6 78 6 12 38 05.76 7 515
@& (RTRSY) Reuters Ltd.. . 29 78 29 14 5/8 0213 28 24805
T (SKHA) Selkirk 20 20 00.00 43 162
' (STAUF) Stautfer Commun 122 147 -25 -17.00 20 122
M (TMC) Times Mirror... . 35 1a 33 12 134 0522 14 4547
[v] (TMCI)TMCommunicat 7/8 5/8 1/4 40.00 4 6
@ (TPCC) TPC Commun. 316 36 00.00 2
M (TRB) Tribune.............. 40 58 38 78 1 34 0450 15 3.201
A (TBSA) Turner Bestg. ‘A’.... 14 7/8 14 78 0000 -2 323
A (TBSB) Turner Bestg. 'B'..... 14 7/8 14 58 1/4 0170 -2 323
A (WPOB) Washington Post ... 221 216 1714 4 34 0219 23 2,838

O (SP) Aaron Spelling Prod....
o {ALLT) All American TV..
 (BRRS) Barris Indus ...
N (KO) Coca-Cola........
A (CLR) Color Systems. "
H (KPE) Columbia Pic. Ent. ....
O (CAVN) CVN Cos. ....cccenvvnans
A (DEG) De Laurentiis Ent
@ {depi) dick clark prod.
M (DIS) Disney.............
M (DJ) Dow Jones & Co..........
Q (EM) Entertalnment Mktg.....
3 (FNNI) Financial News
& (FE) Fries Entertain....
M (GW) Gult + Western
@ (HRIGV) Hal Roach ..o
A (HHH) Heritage Entertaln..

A (HSN) Home Shopping Nel
M (KWP) King World..
@ (LAUR) Laurel Eme
A (M) Lorimar-nlepiMures
H (MCA) MCA ........ociniirainns
K (MGM) MGM/UA Commun...
A (NHI) Nelson HoldIngs.........

-
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118 5 58 12 08.88 5 12
3/4 1 34 00.00 2
34 10 38 38 0361 -5 87
39 1 0256 14 15016

78 7 3 - 112 -2033 -3 31
38 8 58 - 14 -0289 81
34 14 34 1 06.77 47 287
15/16 116 06.66 1

78 5 18 - 1wA  —-0487 12 40
58 58 12 - 178 -0320 19 7.438
172 32 114 - 34 -0232 15 3.049
7/8 3 12 3i8 10.71 12 47
34 5 58 1/8 0222 35 67
78 2 38 - 14 -10.52 9 1
34 78 1/8 1 58 0208 18 4.845
172 6 - 112 -23500 -10 3
34 2 58 1/8 04.76 2 12
7 5 12 - %8 -11.36 13 418
19 58 138 0700 21 628

34 1 58 18 07.69 3 4
2 14 18 - 16568 -115 9 571
44 34 1 1/4 0279 21 3,495

13 34 174 01.81 17 700

5/8 142 18 2500 6 16

Closing  Closing
Wed

Wed
Apr 13
A (NWE) New Worid Enter....... 2 14
Q (NNET) Nostalgia Network ..... 118
N (OPC) Orion Plctures.......... 17 1/4
Q (MOVE) Peregrine Entertain. 2 12
N (PLA) Playboy Ent... . 14 7/8
Q (QVCN) QVC Network........ 9 58
O (RVCC) Reeves Commun..... ]
QO (RPICA) Republic Pic. 'A'.... 6 1.8
QO (RPICB) Republi¢ Pic. 'B'.... 5
Q (SMNI) Sat. Music Net. o 4
N (WCI) Wamner.......ccucinierinne 33 38
O (WWTV) Western World TV, 18
O (WONE) Westwood One...... 22 7/8

Apr 6 Change

2

3

11516

16
2
15
10
6
5
5
4
31

22

14
12

1/4
3

1/4
18
1/4

Ner

1

2

174
1316

18
38
174
38

18

&8

Percent
Change Ratio (000,000)
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-18.18
- 493
06.15
00.00
-00.83
=03.75
- 04.00
06 52
00.00
00.00
06.80
00.00
02.80

PIE

Market
Capitali-
zation

1 24

-1 &
27 297
-83 5
10 138
63

600 75
68 25
35 3
-100 35
20 4.174
0

30 283
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QO (AMEA) AM.E. Ing.......c.u... S ||
QO (AGRP) Andrews Group...... 5
Q (BSIM) Burnup & Sims 12
N (CQ) Comsat.....ccccuunnns 29
N (FCB) Foote Cone & B. ... 25
Q (GREY) Grey Advertising..... m
O (IDBX) IDB Communications [
N (IPG) Interpublic Group ....... 33
0 (OGIL) Ogllvy Group 28
0 (OMCM) Omnicom Group... 20
N (SAA) Saatchi & Saatchi ..... 22
0 (TLMT) Telemation.........u.. 1
A (TPO) TEMPO Enterprises.. 9
A (UNV) Unitel Video.......cc... 9

78
1/4
178
18

3/4
38
12
7/8
5/8
78
1/4
38

10
6
1
29
24
104
9
32
28
20
22
1
9
9

34
18
1/2

e
172

11
718
14
34

1

178
12

58

34
7:8
142
7.8
1/8

I8

10.00
-02.08
04.25
00.00
02.55
06.73
-07.89
02.69
0178
04.37
00.55
00.00
00.00
- 0384

" 57
-4 38
26 195
-12 534
7 104
16 134
35 35
16 741
15 393
94 51
12 3.296
7 ]
30 53
13 20
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A (ATN) Acton COrp.....c.oues 14
O (ATCMA) Amer.TV& Comm. 26
A (CVC) Cablevision Sys. *A’. 33
N (CNT) Centel Corp.... . 46
(o] (CCCOA)Cemurycommun 18
O (CMCSA) Comcast... "7
A (FAL) Falcon Cable Synems 18
O (JOIN) Jones Intercable....... 12
T (MHPQ) Maclean Hunter 'X' 23
O (TCAT) TCA Cable TV........ 29
0 (TCOMA) Tele-Commun.. 26
N (TL) Time Inc... 90
0 (UACI) United Art Commun 29
N {(UCT) United Cable TV 34
N (VIA) Viacom 23
N (WU) Western Union .. 3

5/8
78
5/8
12

314
58
58
58
14
7/8
58
3/4
1/4
78
172

14
25
33
47
17
25
18
11

23
29
26
a7
29
33
22
3

7/8
1/2
1.2
7/8
Ha
34
1/4
3ia
1/4
12
5/8

/4
12
14
38

14
38
18
38
34

38
78
38
1/4
1/4
58
12
3/4
58
1/8

-0168
05.39
0037

-0287
04.34

-31.06
02.05
07 44
01.61

=0084
00.93
04.16
0170
02.23
07.30
03.70

4 17
a9 2.937
-20 707
18 1.348
-64 520
-80 736
-58 e
39 160
32 870
59 316
44 3.899
14 5.380
247 1.221
-570 1,294
1272

85

e ELECTRONICS/MANUFACTURING

N (MMM) 3M.....conimnmnrinnsinnas 62

0 (AMCI) AM Communications 132
N (ARV) Arvin Industries......... 23 114
0 (CCBL) C-Cor Electronics... 7 78
O (CATV} Cable TV Indus....... 3 34
A (CEC) Cetec ..... 10 V4
N (CHY) Chyron... 4 78
A (CXC) CMX Corp. 1 18
A {COH) Cohu.......... 8 78
N (EK) Eastman Kodak.. 42 5@
N (GRL) Gen. Instrument 33 34
N (GE) General Electric. 42 78
Q {GETE) Geotel Inc. . 58
N {HRS) Harris Corp.. 31 1B
N {MAl) M/A Com. Inc 10 58
O (MCDY) Microdyne . 3 34
N (MOT) Motorola.... 43 1/8
N (OAK) Qak Industries. 1 18
A (PPI) Pico Products 2 12
N (SFA) Sci-Atlanta. 15 1/4
N (SNE) Sony Corp. 44 34
N (TEK) Tektronix.... 27

O (TLCR) Telecrafter 3

N {VAR) Varian Assoc. 28 112
N (WX) Westinghouse 54 3/4
N (ZE) Zenith ... 20

Standard & Poor's 400 316.49

H
10
3
46
1
2
14
42
27
3
27
52
19

718
38
1/4
14
1/2

78

1/8
38
18
3/4
58
18
3/4
178
174

3/8
78
3/4
2

172
7/8

308.71

1

2

N o=

1/8
1132

58
1/4
174

1/8
174
1/4

1/8
1/8
58
78
18
3/8
172
172

1/4
1/8

0184
-0833
08.41
08.62
07.14
02 50
00.00
12.50
-02.73
00.58
05.05
02.69
00.00
00.00
-01.186
20.00
04,05
12 50
05.26
02.52
04.67
-01.81
00.00
0555
04.28
00.62

7.78

15 14104
1

9 442
16 16
-25 1
78 18
16 49
10 10
17 16
10 9.830
<14 1.099
16 39.188
-2 2
16 913
5 343
-2 16
26 6.187
1 81
50 8
-169 357
73 10347
20 877
13 4
142 618
" 7.824
80 508
02.52

T-Toronto. A-American. N-NYSE. O-CTC. Bid prices and common A stock used unless otherwise
noted. P/E ralics are based on earnings per share for the previous 12 months as published by
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Fox to offer affiliates prime time news briefs

Coverage of political conventions,
election night planned; new
entertainment shows in works

In what amounts to its lirst foray into the
network news business. Fox Broadcasting
Company will olfer its aftiliates a nightly
two-minute national news brief in prime
time. beginning June 6. The news brief will
be produced by the Fox Television station
group. and will originate at the group’s flag-
ship station, wNYW(TV) New York.

That word comes from Robert Kreek.
exceutive vice president at Fox Inc.. who
oversees the activities of the station group.
Last week Kreek also told BROADCASTING
that a team of 18 news stafters pooled from
the station group’s five local news oper-
ations would provide coverage of this sum-
mer’s national political conventions. Four
daily reports will be made available 1o FBC
affiliates. Election night coverage. as well
as news coverage of other special events,
such as the Olympics. is also being ex-
plored.

Kreek also reported several entertainment
projects in development at the station group.
which will air on the Fox-owned stations
and perhaps later go into syndication or be
made available to FBC affiliates. They in-
clude Over Seventeen Not Adwitted. a chil-
drens “opinion™ program being produced at
Fox-owned wrLD-Tv Chicago. and the re-
turn of Wanderaina, the childrens studio
program that was produced locally in New
York by Metromedia before leaving the air
20 years ago.

The Fox group’s development efforts in
the news and entertainment forms, said
Kreck. reflects the companys position that
local TV stations must come up with pro-
graming that is more original and “locally
driven™ than in the past. For indepdendent
stations, he added. those two program ob-
jectives “are their salvation. Gone are the
days of cartoons and The Brady Buneh.” he
said.

The prime time news break will be fed
just prior to 9 p.m. (NYT). Monday-Friday.
and will have 90 seconds of headline news
and a 30-second national spot. An anchor
for the news break has not yet been named.

Kreek cautioned that while the news
break may be interpreted as Fox's first na-
tional news effort, a full-scale national
newscast from Fox will not happen in the
near term. The latter. he said. is quite a bit
down the road.” given the ambitious goals
FBC has set for itself on the entertainment
programing side.

Kreek said the idea for the news break
came from FBC aftiliates, most of which do
not have news operations of their own, but
which wanted “this kind of coverage.™

Fox has rented skybooths at both the

Democratic (Atlanta. July 18-21) and Re-
publican (New Orleans. Aug. 15-18) con-
vention sites. It will provide three prime-
ttme cut-ins each night of both conventions.
The first two breaks. at 8 p.m. and 9 p.m..
will be two minutes with a 30-second spot
attached. while a third break just prior 1o 11
p-m. will not have a commercial insert.
The Fox convention news team will also
do a nightly three-to-five-minute summary
of convention activity designed specifically
for the owned stations” 10 p.m. news pro-

X
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grams. Also each night, a one- or two-
minute piece focusing on one or two stories
coming out of the conventions will be pro-
duced for the owned stations and made
available to FBC affiliates as well.

Meanwhile. the station group is trying to
duplicate the success it has had recently in
developing programs tailored initially for
the owned stations, such as A Current Af-
fair, and America’s Most Wanted. The tor-
mer is now in syndication and the latter was
picked up by FBC.

WFLD(TY) Chicago. which Kreek de-
scribed as the Fox group’s strongest station
in terms of program development. is pro-
ducing Qver Serenteen Not Adinitted, which
will debut on all the Fox-owned siations
April 23. The half-hour program features
five children who ofter opinions on every-
thing from french frics to fashion to the
latest movie or record. It is tailored for
weekend afterncon play and may go into

syndication, if it does well on the Fox sta-
tions. said Kreek.

WELD is also working on the Wonderama
project. which will be on the air before the
end of the year. Kreek said. Whether the
program would originate in Chicago or
some other Fox market has not yet been
determined. WFLDs Donna Harris. vice
president, promotion. has spearheaded the
Wonderama project. along with Fox's Do-
mestic Syndication division, which believes
the program has great potential in that mar-
ket.

In its original incarnation. Wonderama
was based in a TV studio with a host and a
childrens” audience which would play
games and compete for prizes. In its updated
form. Kreek wants the program to have the
appearance of a more comfortable setting.
as 1f it were “taking place in the family den
or eat-in Kitchen.”

Plans are also in the works to bring a
puppet show now on WNYW-TV New York.
entitled D.J. Kat (Sundays 9 p.m.) to the
other Fox-owned stations (BROADCASTING,
March 28). That show was created by Gary
Davey several years age. when he was run-
ning Rupert Murdoch’s Skychannel. The
program debuted on WNYW Jast fall. and
Davey. a long-time Murdoch associate and
current program consultant to Fox. is work-
tng on a 90-minute version of the show.
which the owned stations will have the op-
tion of carrying. The program will begin
airing on the group in June. O

Gumbel to anchor
as solo in Seoul

Iron-man role assigned
for 80 hours of live prime time;
others take on other dayparts

NBC Today co-host Bryant Gumbel will be
the sole anchor of the network s 80 hours of
live prime time summer Olympics coverage
from Seoul. South Korea, next fall. The
games run from Sept. 17-Oct. 2, and the

Wanted on March 13.

Truth is stranger... Following his profile on Fox's America’s Most Wanted, another fugitive
was arrested |ast week, bringing to six the number of criminals that have been caught after
being brought 10 the public’s attention by the show

The most recently captured fugilive was Carl Dunstrum, 28, wanled for the killing of five
suspected drug dealers in a Washington, D.C. suburb. Duntrum was found hiding in the
basement of a Brooklyn apartment house on Satu-day, April 9. A .45-caliber handgun was
discovered in the house al the time of his arresl. Duntrum was suspected of involvement in
drug trafficking by Jamican gangs known as “posses.” He was profiled by America’s Most

In its Sunday, April 10, debut over FBC's line-up of 118 stations, Aierica’s Most Wanted
pulled in a 4.8 rating and an 8 share according to Nielsen.
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network’s coverage begins Sept. 15 with a
two-hour prime time preview that will be
hosted by Gumbel and Dick Enberg, who
will serve as venue host during the games,
as well as play-by-play announcer for the
gymnastics competition. The network's cov-
erage, expected to total 179 hours, will wrap
up Oct. 4. NBC predicts that perhaps 180
million viewers may tune in to some part of
its Olympic prime time coverage.

Gumbe! will anchor from two sites, alter-

. Gumbel

nately: the Olympic stadium, where the
opening and closing ceremonies will be
held, and Olympic Park, site of several
SpOrts venues.

In addition to prime time coverage (7:30
p.m.-midnight), NBC will air games in late
mght (12:30-2:30 a.m.), weekday mornings
(7-10 a.m.), weekday afternoons (4-5
p.m.), weekend afternoons (4-7 p.m.) and
Sunday mornings (8 a.m.-noon). Anchors
of the coverage in those dayparts are Bob
Costas (late night); Jane Pauley, Jimmy Ce-
falo and Gayle Gardner (weekday morning);
Ahmad Rashad (weekday afternoon); Gayle
Gardner (weekend afternoon), and Jimmy
Cefalo and Maria Shriver (Sunday morn-
ing).

NBC also announced play-by-play and
analyst assignments for 13 Olympic sports
the network will be covering. By sport, they
are as follows:

m Basketball: Tom Hammond (play-by-
play), Al McGuire (men’s analyst) and Nan-
cy Lieberman (women'’s analyst).

® Boxing: Marv Albert (play-by-play) and
Ferdie Pacheco (analyst).

s Canoeinglkayaking, rowing: Bucky Wa-
ters (play-by-play) and Eric Evans (analyst).

sCycling: Gary Gerould (play-by-play)
and Brian Drebber (analyst).

u Diving: Charlie Jones and Greg Lewis
(play-by-play) and Steve McFarland
(analyst).

m Gymmnastics: Dick Enberg (play-by-
play), analyst to be announced.

® Soccer: Seamus Malin (play-by-play),
analyst to be announced.

® Swintming: Don Criqui (play-by-play),
analyst to be announced.

® Tennis: Bud Collins (play-by-play) and
Joanne Russell (analyst).

® Track and field: Charlic Jones (play-by-
play) and Frank Shorter (analyst).

8 Volleyball: Bob Trumpy (play-by-play),
analyst to be announced.

® Water polo: Jim Kruse (analyst), play-
by-play to be announced.

® Wrestling: Russ Hellickson (play-by-
play), Jeff Blatnick (analyst). a

ABC, PBS increase attention
to illiteracy

Networks’ joint PLUS campaign
of programing, community

and business involvement

will now include new

emphasis on the young

Capital Cities/ABC and the Public Broad-
casting Service has extended their commit-
ment to fight illiteracy, expanding their
jointly sponsored Project Literacy U.S.
(PLUS) to include America’s youth. Called
Youth/PLUS, the new effort continues a
campaign launched in December 1985 that
has included creating community outreach
activities, developing TV and radio pro-
grams on the subject and PLUS task forces
involving politicians, business and labor re-
presentatives, educators and volunteers in a
problem designed to help more than 20
million functionally illiterate American
adults.

This new phase of the PLUS campaign
extends to June 1989, broadening the focus
on adult illiteracy to emphasize a theme of
“literacy and youth.” According to James
Duffy, CapCities/ABC president of commu-
nications: “Research now shows conclusive-
ly that illiteracy—weak basic skills—is a
key variable in all the major problems that
hamper the development of young people.”
Focusing on the problems of the young is a
way to “stop adding to the pool of illiter-
ates,” he said.

Hence, PLUS programing “‘will eéxamine
the interconnected web of problems™ related
to illiteracy among the young, such as
school dropouts, substance abuse, teen-age
pregnancy, delinquency and unemployment.
“But we will also affirm and celebrate youth
and promote positive action, such as in-
creased mentoring of young people, in-
creased community and parental involve-
ment in the schools, and increased reading
and writing among children,” Duffy said.

As with the original PLUS campaign, TV
and radio shows will be among the vehicles
used to get the message out. Television and
radio documentaries dealing with the impor-
tance of early childhecod development of

literacy skills are planned by public broad-
casting. National Public Radio’s Horizon
series will broadcast “Literacy and the Bal-
lot Box” May | and “The Training Dilem-
ma” July 1. A PBS documentary, being
produced by noncommercial WQED(TV)
Pittsburgh, will air next October and will be
accompanied by community outreach activi-
ties connected to the Youth/PLUS theme.

Among the TV programs planned by
ABC are a prime time special, A Star-
Spangled Celebration of Youth, to originate
from St. Louis on July 3 (9-11 p.m., NYT);
a repeat of the TV movie, Bluffing It, with
Dennis Weaver on June 5; an ABC News
report on “at-risk youth” and one called The
Great American Read-In; a series of promo-
tional events beginning in April to encour-
age reading among children, called “The
Summer of the Readasaurus,” and a new
PSA series to begin next September honor-
ing public service activities aiding young
people, called “The Unsung Americans.”

In addition ABC aired an ABC News
special with Peter Jennings on April 10
called Drugs: Plague Upon the Land, and
ABC’s radio networks are planning a five-
part Youth/PLUS news series. Stories relat-
ed to illiteracy will also be done on Night-
line; Good Morning, America, and other
ABC News programs. ABC affiliates and
public televisin stations will also partici-
pate.

Lloyd Kaiser, president of noncommer-
cial WQED(TV) Pittsburgh, said there were
“growing signs that a national literacy
movement is underway across the nation.”
He cited a Department of Education survey
showing an increase of almost 500,000 peo-
ple in Adult Basic Education courses and a
doubling of state appropriations for literacy
in the two years since PLUS began.

During the announcement of Youth/PLUS
in Washington, Barabara Bush, wife of the
Vice President, took time out from cam-
paigning for her husband to praise the PLUS
campaign and offer her continued support.
PLUS “has done a job and a half for Amer-
ica,” she said. ]

‘Nightline’ in Israel. ABC News's Nightline will originate live from Jerusalem April 25-29,
with its coverage of current problems facing the region extending the program "an hour or
longer,” ABC said last week. Among the topics to be included in the broadcasts are water
and land rights; Palestinian desires and Israeli fears; Israeli leadership; PLO influence and
intimidation; a biblical history of the area; a historical perspective of the region before and
after 1947; Israeli defense, and media reporting and criticism.

Short interviews with prominent Americans, Israelis and Arabs also will be interspersed
throughout the series, including segments with Vice President George Bush, Alexander
Haig, Bill Moyers, Henry Kissinger and New York Mayor Ed Koch.

Additionally, Nightline host, Ted Koppel, will moderate a "town meeting” beginning at
11:30 p.m. (NYT) on either April 26 or April 27. It is expected to last about three hours with
more than 600 Palestinians and |sraeli citizens engaging in a dialogue with a panel of ranking
government officials and Palestinian representatives about the conflicts of the area, ABC

said.

The last time Nightline did a similar series was in March 1985 when the program
originated from Johannesburg, South Africa.
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CBS, NBC share first in prime time

CBS and NBC tied for first in week 29 of the prime time race with both
averaging a 14 rating and 24 share. ABC finished almost three rating
points behind with an average 11.2/19. With one week left to go in the
official season, the standings were: NBC, 16.1/26; ABC, 13.7/22, and
CBS, 13.5/22. (For a season-ending wrap-up. see “Top of the Week.")

Week 29, the first full week of daylight saving time, saw the com-
bined three-network evening news rating drop by two points (with a
one point drop in share) to a 27.5/58, with ABC leading the way with a
9.7/20. CBS was second with a 9.3/20, and NBC trailed, as it has for
the past two months, with an 8.5/18.

In prime time, CBS was helped to a Monday-night victory with the
National Collegiate Athletic Association Basketball Tournament final
game, which averaged an 18.8/30. ABC, normally the strongest on
Tuesday nights, lost its edge with repeats of Who's the Boss, Moon-
lighting and Thirtysomething. NBC won the night with a Matlock
rerun, followed by original episodes of the midseason I the Heat of
tire Night, and Crime Story. ABC's midseason Wonder Years finished
a strong second to the second half of Matlock at 8:30 p.m., with a
17.1/28.

ABC took Wednesday. leading off with a Growing Pains rerun in its

Nielsen g Net g Show ] AGB
1. 23.2/40 N Cosby Show 2. 21.4/38
2. 21.6/34 C Murder, She Wrote 1, 21.8/35
3. 20.7/35 N My Two Dads 5. 18.9/32
4, 20.2133 N Cheers 6. 18.9/31
5. 20.0/31 N NBC Sunday Movie 11. 17.3/28
6. 19.1/35 N Golden Girls 3. 21.0/36
7. 18.8/30 C NCAA Championship 8. 17.8/29
8. 18.5/34 C 60 Minutes 4. 19.1/35
) 18.4/29  C CBS Sunday Movie 9. 17.8/30
10. 17.2130 A Who's the Boss? 10. 17.8/31
1. 17.1/28 A Wonder Years 12. 17.3/28
12. 16.7/28 C Knots Landing 17. 15.5/28
13. 16.7/31 N Amen 7. 17.9/31
14, 16.6/29 A Growing Pains 18. 15.2/25
15. 16.5/26 N In the Heat of the Night 13. 16.6/26
186. 16.2/28 C Dallas 15. 15.6/27
17. 16.1/27 N Matlock 14, 16.6/28
18. 16.0/27 A Head of the Class 20. 14.724
19. 15.0/23 N Day by Day 25. 14.2/22
20. 14.9/25 C Designing Women 21. 14.6/24
21. 14.8/24 C Jake and the Fatman 30. 13.3/22
22. 14.6/24 A Hooperman 29. 13.4/22
23. 14.6/24 N Days, Nights of M. Dodd 23. 14.4/24
24. 14.5/22 A ABC Monday Movie 34 12.5/20
25. 14.3/23 N Family Ties 22. 14.4/24
26. 14.2/24 N LA. Law 31. 13.1/24
27. 14.1/25 C Equalizer 35. 12.4/23
28. 14.1/24 N Aarons Way 16. 15.5/25
29. 13.9/22 A Moenlighting 28. 13.6/22
30. 13.8/27 N Hunter 24. 14.3/27
31. 13.7/24 C Kate and Allie 19. 15.1/26
32. 13.7122 C Simon and Simon 39 12.1/20
33. 13.1/24 C Falcon Crest 31 13.1/24
34. 13.0/21 N NBC Monday Movie 27. 13.7/22
35. 12.7122 A Thirtysomething 40. 121722

* Indicates premiere episode

new time spot at 8 p.m. CBS's midseason Smathers Brothers Comedy
Hourfinished last at 8-9 p.m. with a 10.5/18, behind NBC's midseason
Aaron's Way (14/1/24) ard ABC's Growing Pains (16.6/29) and a
Head of the Class repeat (16/27). Al 9:30, ABC's midseason Jus! in
Time, was third behind the second half of CBS's Jake and the Fat
Man, which wonthe time period, and A Year in the Life on NBC. At 10,
NBC's Bronx Zoo, which started the season as once-a-month “desig-
nated hitter,” and is now in the time period for a short regular weekly
flight, was last with 9.4/17, well behinc ABC's midseason Heaitbeat
(12.3/22) and CBS's Equalizer (14.1/25).

NBC won easily on Thursday, as CBS did on Friday, both with
regularly scheduled programing. NBC also won easily with its comedy
lineup on Saturday.

On Sunday. ABC's midseason Supercarrier finished last in its time
period at 7-8, with a 7/13, behind Our House on NBC (8.5/16) and
CBS's 60 Minutes, (18.5/34). NBC's midseason comedy Day by Day
was second in ils time period (8:30) with a 15./23, against Murder,
Ske Wrote on CBS. which won the time period (22.3/34), and the
second half-hour of the ABC Sunday Night Movie (*From Russia with
Love"), which averaged a 9.1/14.

Nielsen ] Net O Show O AGB

36. 12.7123 C Beauly and the Beast  37. 12.1/22
37. 12.6/21 A McGyver 36. 12.2121
38. 12.4/20 A Just in Time* 47. 10.7/18
39. 12.4/20 N Year in the Life 26. 13.7/23
40. 12.3/22 A Heartbeat 46. 10.9/20
41, 12.2/21 N Crime Story 41. 12.1/22
42. 12.1721 C Cagney and Lacey 44, 11.821
43. 11.9/21 A Full House 49, 10.2118
44 11.9/22 A 20120 33. 12.7123
45, 11.5/22 A Perfect Strangers 51. 9.8/18
46. 11.4/22 N Mama's Boy Special 43. 11.9721
47. 11.3/23 N 227 42. 11.9/23
48. 10.719 N Miami Vice 59, 8.9/16
49, 10.7/19 N Night Court 38. 12.1721
50. 105117 A Plague Upon the Land 61, 8.4114
51. 10.5/18 C Smothers Brothers Hour 45, 11.4/19
5. 10.4/18 A Mr. Belvedere 65. 7.813
53. 10.0/20 A Spenser: For Hire 55. 9.3/18
54, 10.0116 C CBS Special Movie 56. 9.2/15
55. 9.6/15 A ABC Sunday Movie 53. 9.5/15
56. 9.517 C Tour of Duty 66. 7.713
57. 9.417 N Bronx Zoo 60. 8.7/16
58. 9.2116 C 48 Hours 52. 9.717
59. 9.1/18 A Dolly 48. 10.5/20
60. 9.016 A Family Man 62. 8.4/14
61. 9.0186 N Beverly Hills Buntz 58. 9.015
62. 8.9117 C High Mountain Rangers  63. 8.2115
63. 8.8/15 A Buck James 68. 6.8/12
64. 8.5116 N Cur House 50. 9.8M19
65. 8.2/16 C West 57th 64. 8.1/15
66. 8.015 N Highwayman 57. 9.117
67. 7313 A P-obe 67. 74013
68. 7112 A Hotel 70. 6.4/11
69. 7.013 A Ohara 54. 9.3/16
70. 7.013 A Supercarrier 69. 6.6/13

©1988 Nielsen Media Research and AGB Television Research
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Peabody Awards pick the best

Twenty-seven television and radio programs
and three individuals were awarded 1987
Peabody Awards for excellence in broad-
casting.

Programs airing on PBS led the list with
seven awards, and additionally, Kevin
Brownlow and David Gill won individual
awards for their film archives research and
restoration work, seen on PBS. NBC and
CBS won two awards each, with NBC win-
ning for L.A. Law and LBJ: The Early
Years and CBS winning for Foxfire and
Pack of Lies. HBO also won two awards, for
its Mandele and America Undercover:
Drunk and Deadly. CNN was awarded a
Peabody for for its live coverage of breaking
stories, especially its coverage of the Octo-
ber stock market crash. Paramount won for
Star Trek: The Next Generation. with the
board citing thought-provoking entertain-
ment that signals a new commitment to
quality in first-run syndication.

For radio, ABC was given an award for
its first-hand reporting of the Persian Gulf
crisis, and Mutual Broadcasting was award-
ed a Peabody for its investigative documen-
tary on fund raising events. This year's
winners, culled from more than 800 entries,
will be presented with the awards on May 4
at the Plaza hotel, New York. The broad-
casting winners follow:

Television

® MacNeil/Lehrer Newshour O Japan Se-
ries

® Wcve-Tv Boston O Inside Bridgewater.
Cable News Network O Live coverage of
breaking news: October 1987 stock market
crash.

m Hallmark Hall of Fame and CBS © Fouafire
and Pack of Lies.

® | ouis Rudolph Films and Brice Produc-
tions in association with Fries Entertainment
and NBC 0 LBJ: The Early Yeass.

m Titus Productions in association with Poly-
mouse Inc. and Home Box Office 0 Mandela.

® Koepervy San Francisco in association with
El Teatro Campesino O Corridos! Tales of
Passion and Revolution.

m WNET(Tv) New York 0 NATURE: A Season
in the Sun.

m WNET(TV) New York in association with PBS
0 Shoah.

m WceH-Tv Boston and KCET(TV) Los Angeles
0 NOVA: Spy Machines.

m Long Bow Group Inc., New York, in asso-
ciation with PBS 0 Small Happiness: Women
of a Chinese Village.

m Blackside Inc., Boston O Eyes on the
Prize; America’s Civil Rights Years.

m Kevin Brownlow and David Gill O Body of
work including: Hollywood, Unknown Cha-
plin, and Buster Keaton: A Hard Act to Fol-

low.

® Paramount Pictures Corp. O Star Trek:
The Next Generation, The Big Good-Bye.

mThe Center for New Amencan Studies,
New York O American Tongues.

m Wepo-Tv Cincinnati O Drake Hospital In-
vestigation.

mKnec.Tv Los Angeles O Some Place Like
Home.

m WRc.Tv Washington, D.C. O Deadly Mis-
takes.

m 20th Century Fox Television in association
with NBC 0 L.A. Law.

m Crvu-tv Vancouver, B.C. 0 AIDS and You.

m WXX|-TV Rochester, N.Y. O Safe Haven.

m Niemack Productions Inc. in association
with Home Box Office O America Undercover:
Drunk and Deadly.

® Wsmv.Tv Nashville O 4 the Family.

Radio

m ABC Radio News, New York O Earnest
Will: Americans in the Gulf.

m Wsm(am) Nashville O Of Violence and Vie-
tims.

m KpaL(aM) North Little Rock, Ark. O Qverall
full-time children's programing.

m Mutual Broadcasting System 0 Charities
That Give and Take.

m National Public Radio O Weekend Edition:
Ryan Martin.

m Karl Haas 0 Adventures in Good M usic.

SyndicationaMarketplace

GTG Marketing and Multimedia Entertainment have named their
new joint venture for the sales of barter advertising, Spectrum. Joe
Cifarelli, formerly vice president, media sales at Muitimedia, will head
the joint venture as executive vice president.

|

Genesis Entertainment has changed The Best of the National
Geographic Specials from barter to cash in its third season. So far 55
stations covering 65% of the country have cleared the show. There are
96 one-hour episodes of the series (including 10 new episodes) and a
two-hour special, Great Moments of National Geographic celebrating
the centennial of the National Gecgraphic Society. Stations taking the
third season include ¢p6.25KTVU(TV) San Francisco and waTv(Tv) Bos-
ton. Genesis has also renewed The Judge for a third season in
syndication. There are 101 stations that currently air the series,
including 40 renewals. They include wces-Tv New York; kHJ-Tv LoS
Angeles;, wumao-Tv Chicago; kyw-Tv Philadelphia, and kPix(Tv) San
Francisco. Sales are on a cash-plus-barter basis with five-and-a-
halt minutes for stations and one minute for Genesis. There are 26
weeks of first-run episodes and 26 weeks of repeats.
]

Group W Productions has added eight more stations to its line-up
for AIDS Lifeline, bringing to 55 the number carrying the public
service and program package. Those stations cover almost 56% of
the country The recent additions are wpwr-Tv Chicago; wHMM(TV)
Washington; wroG(tv) Tampa, Fla.; kusD-Tv Denver; kutv(tv) Salt
Lake City; wrav-Tv Green Bay, Wis.; wesH-Tv Portland, Ore.; kosa-Tv
Pueblo, Co., and waas-Tv Springfield, Mass.
]

LLBS Communications said that an animated strip based on Warner
Bros. "Police Academy” movies is now 2 firm go with clearances
covering 30% of the country, including the Chris-Craft and TVX station
groups. Police Academy—the Animated Series premieres in the fall of

1989 and is being distributed on a barter basis. Paul Maalansky,
producer of the “Police Academy” movies, will act as producer of the
animated series.

| |

An array of pop music stars including Dire Straits, Whitney Houston
and Simple Minds will pay tribute to Nelson Mandela on June 11,
1988, at wembley Stadium in London. The Nelson Mandela 70th
Birthday Tribute is being syndicated internationally by Radio Vision
International. The concert is designed to call attention to the cam-
paign for Mandela's release from prison in South Africa where he has
been held for more than 25 years. Haif of the proceeds from the
concert will go to children's projects in South Africa including Save the
Children, Christian Aid and Oxtam; the other half will go the Anti-
Apartheid Movement.
[}

Victory Television has taken on national distribution of The Com-
puter Show, a half-hour magazine that looks at the latest develop-
ments in the computer business. The show has been distributed by
its producer, Ocean Communications, for the last three years and is
carried by 12 stations. Among them: winyC-Tv New York, ksciTv) San
Bernadino, Calif, krsrv) San Francisco, wHLL(TV) Boston, and

wFTY(TV) Washington. Victory will distribute the show on a barter

basis
[ ]

Baruch Television Group reports that more than 153 stations
cleared Everything You Wanted to Know About Taxes, But Were
Afraid to Ask. a pretax-deadline special sponsored by the IRS and
offered to stations for free. Stations carrying the special in its March
1-April 15 window also received 10 one-minute Tax Tips inserts to
use at their discretion.

Barry & Enright Preductions and Paloma Communications
have formed a joint venture to co-produce and distribute program-
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ing with the dorninant program supplier in Mexico, Teleray S.A.
Teleray currently produces comedies, novellas and music variety
programs including the A Que Kiko (the first offering by Barry &
Enright/Paloma). Teleray will retain the Mexican rights to program-
ing produced through the joint venture and all parties will split
worldwide distribution revenues.

u

Fries Entertainment Inc. reported it will produce a special for
syndication featuring the "Boglins,” a new line of toys introduced by
Mattel. The special will be released on broadcast television and home

video next fall.
u

Pilot for Linda Ellerbee’s proposed late night series that will be
syndicated by King Features Entertainment will be completed by
the end of April. With the working title And So It Goes (the same as her
book), the show will feature Ellerbee speaking over news footage that
King Features has acquired from various news services. There will
also be segments described as "videosynchrosies” that feature foot-
age shot by personalities with portable camcorders. King Features
President Bruce Paisner said the company's sales force will call on
stations as soon as the pilot is complete. The pilot was shot in New
York at Times Squares Studios and will be sold on a cash-plus-barter
basis.
u

The Christian Science Moniter announced the launch of Moniter
Newsworld, a nightly half-hour premiering in September. John Hart,
an NBC anchor for 13 years, will host the program which will include

- "I.\. ]
,; :

live hookups with Moniter correspondents in Washington, London and
Tokyo. In Washington, Hodding Carter will serve as special correspon-
dent. Moniter personnel from the paper's 22 bureaus will also contrib-
ute to the program. It will be distributed on a barter basis.

u

World Events Productions has cleared its first-run animated week-
ly series, Denver the Last Dinosaur, in 75 markets covering 65% of
the country. World Events vice president Peter Keefe said that
clearances for the show have been without any "business deals”
(cash compensation or the promise of national spot or toy company
advertising dollars). World Events distributes the series on a barter
basis with four minutes for stations and two-and-a-half minutes for
World Events. Keefe said that most of the clearances are Sunday
mornings. Along with Fox Television Stations, the series has been
cleared on wxia-Tv Atlanta and wiaF-Tv Philadelphia. There are 13
episodes of the series available for four runs.

Peregrine Film Distributuion says that its new half-hour I'mprov
Tonight has been cleared on 25 stations, covering 35% of the
country, including four of the top 10 markets (knBc[Tv] Los Angeles;
«BHK-Tv San Francisco; wxvz-Tv Detroit, and wocaTv Washington).
Sales of the 130 half-hours began less than two months ago. Budd
Friedman, owner of the I'mprov club in Los Angeles will introduce
three comedians in each half-hour episode of the show. [Improv
Tonight will be similar to the one-hour version of the show that airs
nightly on cable’s Arts & Entertainment network under the title
Evening at the I'mprov. The syndicated series is distributed on a
barter basis with four minutes for stations and two-and-a-half min-
utes for Peregrine.

o

Republic Pictures Domestic Television reported five additional
clearances (on wrGx-Tv Fort Walton, Fla.; wiktTv Lexington, Ky; xcBa-
v Monterey, Calif.; xmeTv Lubbock, Tex., and wrGx-Tv Panama City,

Fla.) for its John Wayne film package. The 16-movie package has
sold in 45 of the top 50 markets and contains “The Quiet Man,”
"Sands of lwo Jima" and "The Fighting Kentuckian.”

o

Acama Films said that 80% of the country has been cleared for
Movie Greats Network, a 130-film package. Nineteen of the top 20
markets will carry the films in theme week packages to be distribut-
ed by Acama throughout the year. The barter packages will premier
in April with 35 network affiliates and 45 independent stations
signed up. An additicnal 20 markets are still pending. Each of the
five-film strips will be delivered to stations via Sky Link Satellite
Communications one week prior to its airing. Acama will also
provide promotional support and advertising built in to the program.

Devillier-Donegan Enterprises will be the worldwide distributor of
an RKO Pictures-BBC co-production, Hollywood: The Golden Years.
The six-hour series will air on the Arts & Entertainment cable channel
in the U.S., followed by syndication in 1988. The Washington-based
distribution and production company also has an exclusive agree-
ment to distribute The Divided Union, a five-part documentary series
on the U.S. Civil War co-produced by A&E and the UK's Channel Four.

The World Wrestling Federation will air its live events in France
through an agreement with the French pay TV channel, Canal Plus,
which will be the exclusive promoter and exhibitor for WWF beginning
in September 1988.
| |

Tina Yothers, who stars as the younger daughter in NBC's Family
Ties, launched a singing career on that show and will take her act this
summer to the USSR. Yothers will perform concerts in Moscow and
Leningrad that will be produced as a two-hour special calied Tina
Yothers’ Russian Tour for Peace. The program will air in November on
the New York-based International Television Network, which
claims about 50 broadcasting affiliates, mostly low power stations,
with some UKF stations, reaching about 16 million hemes, and cable
systems serving more than six million homes. The special will be
offered in domestic syndication for the 1989 season on a straight cash

basis. =

Blair Entertainment repcris that Divorce Cowrt is a firm go for its
fifth season in syndication with renewals in eight of the top 10
markets. The show's producer, Atlantic/Kushner-Locke, says that
the series will feature more surprise endings this year and will also
include more five-part episodes, guest star appearances, recurring
characters, and a greater emphasis on the legal process next
season. The top-ranked stations renewing the series include wces-
v New York; kHi-Tv Los Aageles; wMaQ-Tv Chicago; wiar-Tv Philadel-
phia; wiBk-v Detroit; kxas-v Dallas, and wusa-Tv Washington. Di-
vorce Court is sold on a cash-plus-barter basis with five-and-a-half
minutes for stations and one minute for Blair.
|

Samuel Goldwyn Television reports that Body by Jake, the first-run
strip featuring boby builder, Jake Steinfeld, has now been cleared
by stations covering 58% of the country Since NATPE, major
clearances for the series include three Group W stations—kyw.v
Philadelphia; wsz-tv Boston, and wuzTv Baltimore—along with
wTTG(TV) Washington; waGA-Tv Atlanta, and wisn-Tv Milwaukee. Body
by Jake is offered on a barter basis with four minutes for stations and
three minutes for Goldwyn. It premieres next fall. Goldwyn has also
reported more than 20 sales for Novemnber Gold 2, a package of
more than 20 "acventure” films including "A Prayer for the Dying,”
"Hello Mary Lou: Prom Night 1" and “"April Morning.” Markets
purchasing the package include wiar-Tv Philadelphia; ktvt(rv) Dal-

las; woca-Tv Washington, and kHTV(TV) Houston.
u

Viacom Enterprises reports that stations in all of the top 50
markets have now cleared Double Dare. A total of 122 stations

covering 90% of the country have purchased the show.
u

All-American Television will represent Fox/Lorber Associates in
national sales of advertising time in the weekly Dr. Fad Show, the
half-hour children's show hosted by fad marketing expert Ken
Hakuta. The Dr. Fad Show is being produced by wces-Tv New York
in association with Joanne Roberts Productions.

Broadcasting Apr 18 1988
Qs




Wright goes back to the programing drawing board

NBC chief pitches trial
suspension of financial interest
restraints on TV networks for
joint ventures and in-house
productions in prime time

Suspending the FCC’s current financial in-
terest and syndication rules was one of the
suggestions that Robert Wright, president
and chief executive officer of NBC, offered
to the capacity crowd at a luncheon of the
Hollywood Radio and Television Society on
Tuesday, April 12. Wright also proposed
dividing prime-time hours in half, “11 hours
for each network, supplied under the present
rules, and the remaining hours available to
joint venture arrangements individual pro-
ducers and studios might care to make. In
other words,” said Wright, “we would mu-
tually act to share costs and risks in a man-
ner acceptable to both sides. 1 suspect many
producers would find that attractive.”

Speaking to the group largely made up of
producers and distributors, Wright said: “It
makes no sense for the networks to pay a
huge amount of money to ‘rent’ a show for
two plays, often to ratings that don’t make
back the investment, and it makes no sense
for you to license those shows to the net-
works and then go into the hole every week
unless the ancillary rights fees look promis-
ing,”

Wright suggested the proposals would di-
minish the financial risk of producers, who
rely on syndication fees to put their prime
time network shows in the black. Wright
also said the proposals would allow the
networks some back-end participation,
where none currently exists, and facilitate
more joint venture programing, such as the
Sonny Spoon series. NBC Productions came
up with the idea for Sonny Spoon, wrote
several scripts and is producing the show in
conjunction with Stephen Cannell Studios.
“We’re looking for ways to satisfy the eco-
nomic and creative interests of all parties
involved,” said Wright.

None of the prime time series projects
that NBC Productions developed for last
season made the fall lineup, according to
Wright. “We went outside for every new
series we needed, because in the judgment
of Brandon [Tartikoff] and his people, the
shows we licensed had more potential than
the ones we produced,” said Wright.

Since the 1950’s when NBC’s production
division was begun, Wright said, “only
three prime time series that it has produced
have reached syndication: Bonanza, Litile
House on the Prairie and Punky Brewster,
two of which had horses in them.”

“We would like to see NBC Productions
become an active producing arm,” he said,
“one among many out here. The reason is
simple,” Wright said. “We want distinctive
and successful programs on NBC, and we

think it might be useful to establish NBC as
yet another place that can offer a creative
home to people of talent.”

Wright also noted that the consent decrees

i?’l ' l
(’J'N!lll

Wright

(due to expire in 1990) that limit the net-
works to four hours a week of prime time in-
house productions, have not been a deterrent
to more network program productions.
“NBC has never taken full advantage of
those allowances, nor, 1 believe, has ABC or
CBS,” he said. “Putting on weaker pro-
grams simply because we happen to produce
them would be the way to bankruptcy,”
Wright said.

An NBC official told BROADCASTING that
the network was not planning to submit any
of Wright’s proposals formally to the FCC.
The disinclination of NBC to go before the
commission was taken as a sign by some
industry observers that Wright made the
suggestions to get reactions, either private
or public, from the production community.

Jack Valenti, president of the Motion Pic-
ture Association of America, rejected
Wright’s synfin suspension proposal out of
hand, in favor of a more permanent solu-
tion. “We are still ready to discuss the issue
with the three networks if ever they show
any desire to negotiate,” said Valenti. “So
far there is no sign.”

Last week individual producers were non-
commital toward Wright’s proposals. Barry
Diller, chairman and chief executive officer
of Fox Broadcasting Co., declined to com-
ment on Wright’s specific proposals but he
did agree with the NBC president and CEO
that the two sides ought to be able to sit
down and work out a marketplace compro-
mise.

Officials at both CBS and ABC supported
the premise of Wright’s speech, that aboli-
tion of the FCC’s financial interest and syn-
dication rules is needed.

Wright also discussed the emergence of
cable as a dominant distribution place. “In
dollars and cents, cable is now the wealthi-
est medium,” he said. Despite the fact that
cable is “fast establishing itself as a home
for off-network and first-run product, the
network business is still the major funding
source for television production,” Wright
said. a

Public TV faces full agenda

Cable carriage, independent
producers and public TV's
‘fuzzy’ identity dominate
annual meeting; Representative
Bryant pushes must-carry
legislation; Senator Hollings
wins CPB’s highest honor

Amid the workshops on fundraising, station
development, educational and public ser-
vice missions, high-definition television,
satellite interconnection needs and lobbying
strategies—throughout celebrations of pub-
lic television’s accomplishments over the
past year, and between speeches by U.S.
congressmen and other guests—the identity
of public television and its programing
dominated the concerns voiced by a major-
ity of those atiending last week’s annual
public television meeting in Arlington, Va.

The meeting is hosted by PTV’s lobbying
arm, the National Association of Public
Television Stations, and its program distri-
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bution arm, the Public Broadcasting Ser-
vice.

Desptte PBS Programing Senior Vice
President Suzanne Weil’s assurances that
next fall's schedule would prove that PTV’s
“flirting with commercial programing™ is
over, many attendees, including another
PBS executive, said PTV’S programing
identity “may be fuzzier than ever.” And
discussions of virtually every topic—from
programing to HDTV to multiple-station
markets and cable TV system carriage—
began and ended with a focus on perceptions
of the uniqueness of PTV.

Guest speakers from the cable industry
provided some perspective on that issue and
some promise for mutual action on currently
contentious issues between cable and PTV.

Cable comes to public broadcasting

Since the U.S. Court of Appeals in Wash-
ington one month later threw out the FCC’s
must-catry rules as a violation of cable oper-




ators’ First Amendment rights (BROADCAST-
ING, Dec. 14, 1987), PTV concern over
cable carriage has grown.

Appearances by National Cable Televi-
sion Association President James Mooney
and Heritage Communications Executive
Vice President Rod Thole, who is also chair-
man of the Cable Television Administration
and Marketing Society, provided perhaps
the most provocative moments during the
three-day meeting.

“Cable’s whole premise is that television
ought to be a cornucopia of video services
and not just ABC. NBC and CBS followed
by endless reruns on the indies,” Mooney
told PTV executives. “We need you, and I
think you need us, if public attitudes toward
television are going to be changed and we 're
both to broaden our audiences.™

Mooney's address stressed common inter-
ests and difficulties—regulation and com-
mercial broadcasters—and included at least
two inttially startling and well received of-
fers. Activity in Congress came first. “If
you think it’s essential to your welfare that
Congress have a crack at overcoming the
constitutional difficulties, and put on the
statute books rules similar to those promul-
gated by the FCC last year to require cable
systems to carry the signals of local public
stations, we’ll cooperate in helping you do
it.” After the resounding attendee applause
subsided, Mooney also offered internal ac-
tion. “If NAPTS will appoint one of its staff
to be a liaison on channel positioning prob-
lems, I'll do the same at NCTA, and perhaps
between the two of our organizations we can
work out some of these problems before
they get 1o be federal cases.”

NAPTS President David Brugger de-
scribed the liaison idea as “good. The only
way | know how to work is human relations.
If you have problems, get together and work
them out. That is why one of the first things
1 did [at NAPTS] was to invite Jim Mooney™
to the annual meeting, he said. He had
obtained a transcript of Mooney's speech
and planned to look through it “carefully.”
Was he confident that the two organizations
could come to an agreement? “Yes,™" he said.
“It's only a matter of time.”

However, one element of Mooney's ad-
dress drew skeptical responses from atten-
dees questioned over the next two days.
Asserting that “the must-carry debate has
really been about ‘what's a local signal,” "
Mooney said: “If you can live with the
FCC’s most recent rules in those respects, so
can we.” Since in practice those rules
(BROADCASTING, March 30, 1987) require
that cable systems carry only one public
station per market, said a number of atien-
dees, the stations in danger of losing car-
riage on local cable systems—second and
third stations in a market—would gain no
reassurance from any agreement between
PTV and NCTA on that rule version.

Indeed Mooney, after his speech, told
BROADCASTING that the definition of ‘local’
and the existence of mutiple station markets
are intertwined. **We’ve had situations in the
past,” he said, “"where a system has had to
camry two, three. in some cases four, NBC
affiliates. The difficulty is in defining what
is local but also what is duplicative.”

Cable systems “will almost always carry

one public station,” said Jim Heck, general
manager of the University of South Florida’s
WUSF-Tv Tampa, second in size and age to
Tampa's other noncommercial station, WE-
DU(TV). Adopting the latest must-carry rules
*“could be devastating to a station like ours.”
Heck's station, having a university licensee,
fits the description provided by PBS director
of elementary and secondary education ser-
vices, Chet Tomczyk: “The second and third
stations [in single markers] are all the ones
providing educational programing.”
WUSF-TV, said Heck. has little trouble
remaining nonduplicative of WEDU. There

Mooney

are “lots of programing sources” ouiside
PBS, including independent producers and
the Southern Educational Communications
Association. Tampa’s major (Jones Interca-
ble-owned) cable system, he said, has been
“very cooperative.” including its etforts to
open two channels to local school-library
educational cooperative instructional pro-
graming.

The problems with must carry lie in the

e = ————
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future, Heck said. as program services pro-
liferate and cable lineups fill. “Corporate
decisions. including channel lineups, are
being made higher in MSO's,” he said, “and
although it may be that assurances can’t be
made across the board now, we have to fear
that in the future, MSO’s will make one-
station decisions...that will knock stations
like ours out of lineups™ without noting how
little program duplication there might be.
Said PBS President Bruce Christensen: *1
think [Mooney] was telling us that if we
want to press for new must-carry rules, we
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should be aware of what happened in the
past. The question that didn’t get asked,” he
said, “was: “What about a must-carry rule
for public broadcasting only?’ " Can cable
and PTV go 1o Congress together with such
a proposal, Christensen asked. *'It has been
proven again and again that the government-
public interest is served by public broadcast-
ing.” Commercial broadcasters, not cable,
he said, would likely be the major stumbling
block 10 such a plan. since “they will want a
piece of any must-carry action we facili-
tate.”

According to one Washington PTV insid-
er, Mooney s motives may have been mani-
fold. The NCTA president. the source said,
was speaking to commercial broadcasters as
well, and the speech was a “preemptive
strike™ meant to discourage criticism of ver-
tical integration—the cable industry’s in-
vestment in programing. Arts & Entertain-
ment. Black Entertainment Network and
Nickelodeon, Mooney had said, are “the
kind of programing nobody else was willing
to stay in the red for years while these things
came alive. | defend the process [MSO
investment] through which they were fi-
nanced.”

The “preemptive strike™ also referred di-
rectly 1o pending legislation linking must
carry and compulsory licenses—allowing
cable carrying local stations 1o cablecast
distant signals without being charged a
copyright fee. 1 don't think the court is
going 1o be fooled,” said Mooney, “if new
rules...show up again as [an] addendum to
something else like compulsory license.”

Representative John Bryant (D-Tex.),
sponsor of the Cable Subscriber Protection
Act of 1988, expressed a contrary view,
appearing at the meeting in place of Con-
gressman Ed Markey (D-Mass.). who had
canceled a week before. “Yes, [the bill]
would preclude” the courts overturning
must-carry, he said, “because it does not
make must-carry mandatory.” Describing
his proposed legislation as “quid pro quo,”
Bryant said, “If you want compulsory li-
cense. you have to comply with must carry.”
The bill incorporates the same version of
must carry referred to by Mooney; it would
also allow franchising cities or counties the
right to take lineup choices into their own
hands—a provision that I don’t think [will
raise] any constitutional issues,” Bryani
said. “We’re in a situation where cable oper-
ators control the fate of local broadcasters,”
a situation that he said “cannot continue to
exist.” Mooney, he said, “knows what we’re
doing and must be giving it some thought.”

Heritage’s Thole. speaker at a first-day
workshop titled “Marketing and Cable Car-
riage: a New Perspective for the Multichan-
nel Era,” reminded listeners that this month
the FCC will survey broadcasters and cable
operators “'to determine what has happened
to carriage of local broadcast signals on
cable systems” since the appeals court deci-
sion. “[ expect that data to reveal,” he said,
“that the fears of broadcasters over must
carry are more fictional than factual. Cable
operators understand that not having local
broadcast stations on our Systems makes
little marketing, technological or consumer
satisfaction sense. Not granting carriage to
local stations...does nothing to enhance ca-



ble’s value to the sihscriber.”

Nevertheless, he hoted. “viewing in cable
homes versus noncable homes is significant-
ly different.. people who = willing to pay
for cable television [have! opted for addi-
tional choices, beyond broadcast televi-
sion.” By the time a Heritage cable system
lines up local broadeasters. information
channels, superstations, primary basic ser-
vices. subscription pay services, pay-per-
view services. local access channels, local
origination programing and speciality ser-
vices such as weather, religious programing
or home shopping—all in that order of prior-
ity—Thole said. most systems are fully
loaded, with “many other satellite services
...still available tor carriage.”

Shifts of public stations to “disadvanta-
geous” channels has also been a point of
PTV and other broadcaster criticism of ca-
ble. Thole said Heritage typically positionsg
broadcasters “on channel.” “We recognize
broadcasters have spent much time and
money in building awareness of the channel
designation...Subscribers will have a much
easier time keeping station identity and find-
ing your station it we carry you on channel,”
he said.

Thole’s theme was programing. “The best
way tor public television to preserve a pri-
mary position in our channel lineup.” he
said, “and perhaps more important, to pre-
serve your standing with cable viewers, is
1o...dare to be ditferent. As you become
more like your conwmercial counterparts,
your image becomes blurred, and your ser-
vice potential diminished. On our cable lin-
eup. you become lost.”

Duplication is apparently not an issue
involving only PBS programing. The prolif-
eration of programing directly competi-
tive—sometimes threatening duplication of
PBS programing—also concerns PTV. Nu-
merous attendees pointed to Nickelodeon,
The Discovery Channel, Bravo and The
Learning Channetl as relatively new distribu-
tors of the kind of children’s, cultural, edu-
cational and informative entertainment pro-
graming that has been identified with PBS
for more than a decade. Brugger quoted
Learning Channel President Robert Shuman
as having said. "Public broadcasting gave us
the opportunity to do what we're doing
because PBS stations pushed away from
local education...only 4 third of public sta-
tions broadcast any instructional program-

Y
[2]
ing.

“He’s wrong,” said Brugger. “But...we
have to change the perception. ..counter
the stampede of marketplace pushers who
think that public service can be sold for
profit.” Figures collected for 1985- 86, said
NAPTS, show that 177 of 179 licensees—
98%—were carrying elementary, secondary
or post-secondary education programing.

“Also be certain,” continued Thole, “that
the program localism you can execute so
well is not abandoned for exclusively mass
appeal national programing’’He encouraged
attendees to "“forget the “birthright” mental-
ity to carriage that some in your industry
espouse. The cable television business and
public television are both in an intensely
competitive environment.” But, he said, “if
you have something unigue to bring to the
channel lineup, I assure you public televi-
sion will always have a place on cable TV.”

How large that place will be and what
PTV representatives in Washington can or
will do to insure its continued existence
remain of primary concern to public broad-
casters. “You could get paranoid at the be-
nign neglect” of the smaller noncommercial
stations practiced by PBS, NAPTS and
CPB, said one executive of a small PTV
station.

Identity, programing and innovation

Criticism of commercial television provided
the locus of lighter moments during the
Sunday. April 10, through Tuesday. April
12, gathering. Senator Ernest Hollings (D-
§.C.), upon receiving the Corporation for
Public Broadcasting’s 1988 Ralph Lowell
Award for outstanding contributions to PTV,
referred to attendees of the concurrent Na-
tional Association of Broadcasters annual
meeting as “that crowd out there in Las
Vegas now congratulating themselves.”
MacNeil/Lehrer NewsHour commentator
Roger Mudd said broadcast network news
had taken over America’s electoral process.
He praised PTV as “America’s last best hope
for getting politics back into its hands.” And
Mooney said during his Monday luncheon
address: “I happen not to agree with H.L.
Mencken’s crack that ‘nobody ever lost
money insulting the Intelligence of the
American public.” I think ABC and CBS are
both losing money doing that right now.”

But neither competitor-bashing nor self-

L-r: CPB Chairman Howard Gutin; Senator Hollings; CPB President Donald Ledwig
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Christensen
congratulation superseded self-evaluation as
the meeting’s dominant theme. PTV has
passed through identities as the ‘upper class
channel,” the ‘culture channel,” the ‘British
channel’ and the ‘noncommercial channel,’
said Time magazine associate editor, Wil-
liam A. Henry III, the meeting’s final guest
speaker. “Your survival and the public inter-
est coincide” where PTV is the ‘community
channel,’ he said, adding that, whatever its
identity, PTV should opt for using the
“qualitative measure...being different,” not
the “quantative measure,” viewership num-
bers, to gauge its success.

Being different was a priority in many
minds. “We’re replicating ourselves,”
KCET(TV) Los Angeles President William
Kobin said during a first-day programing
workshop. “I don’t think we’re looking very
hard for new formats. It is absolutely essen-
tial 10 our survival to have that unique
niche.” he said. “We’re in -trouble...and
[CPB] needs to make innovation a stated
priority.” WCBB(TV) Augusta. Me.’s Rob
Gardiner, who has retumned to PTV after a
decade’s hiatus, said, “almost every pro-
gram we bought at the last Station Program
Cooperative was on 10 years ago. It’s
scary.” The stations themselves. said WGTE-
Tv Toledo, Ohio, Station Manager Shirley
Timonere, which control their schedules and
produce their own programing, ought to
have “innovation in their mission state-
ments.”

Asked initially about must carry, Charles
Allen, general manager of Arizona State
University's KAET(TV) Phoenix, also tfound
himself addressing program identity, paint-
ing perhaps the most dire scenario for the
future of “second stations.” Over the next
year. he said, $10 million to $12 million will
be spent on PBS programing “that a third to
hall of the stations won't be able to afiford,
and that's how the multiple stations per
market problem will be solved™—stations
unable to ill national programing gaps with
their own innovative programs will not sur-
vive.

“We invent things to stay different and
nonduplicative” of competing stations—
both commercial and noncommercial—of-
ten airing live-origination programs *“‘that
you might have to watch tonight,” said Al-
len. KAET this year ran five-and-a-half
weeks of live coverage of the impeachment
trial of Arizona Governor Evan Mecham,
garnering “incredible” outpouring of public



Mudd
support, he said. The station, he said,
“counts on people getting bored with the
sameness of TV in general.™

Independent producers shop

Independent  producer  Christine  Choy
stunned her audience of local and national
public television executives with a combina-
tion of statements made during a PTV annual
meeting workshop last Tuesday. Passage,
she said, of Representative Ed Markey's
pending CPB reauthorization bill-——which
includes a definition of independent produc-
ers that precludes budget or editorial control
by a station or consortium executive produc-
er—"will create more outlets for indepen-
dents.... There are now many, many pro-
graming distribution outlets besides PBS
who are proving more willing to take risks
than PBS.”

In the context of a discussion about the
proposed creation of a National Independent
Producers Service (NIPS)—a *“mini-PBS”
that would share a “substantial™ portion of
federal funding of CPB (BROADCASTING,
March 21)—Choy’s words aroused panic in
at least some of her listeners. “What |
heard,” from her, said fellow panelist and
WTTWTV) Chicago President and General
Manager William McCarter, “was a call for
a national endowment tor independent pro-
ducers.” PBS’s Suzanne Weil, during a sub-
sequent question and answer period, asked
Choy, "*Arce you saying you would like to use
CPB funds to produce your programs, then
shop them around to HBO—our favorite
charity—and others?”

“Yes...no,” answered Choy, who later in-
sisted PBS would have rights of first refusal
of any NIPS programing, “except perhaps
we can offer [programs] to HBO or others
for free.”

Attendees confused about Choy's intent
were nonetheless unanimous in their assess-
ment that more dialogue has to occur be-
tween PTV and the independents. And there
was agreement on possible solutions short of
congressional action.

Often, said an independent producer, Mi-
chael Camerini, a station will provide en-
couragement and even tangible help during
the production process, but say no once the
piece is finished. His call for a “cleaner
mechanism™ to provide the initial $5,000 to
$10,000 needed to promote and make video-
tape transfers of a piece met with agreement
from other panelists representing the sta-

tions. “Programs that get made should be
aired,” said KCET Los Angeles vice presi-
dent of national programing, Phylis Geller,
referring as well 1o fears that, without sta-
tion participation and approval in the pro-
gram funding process, many NIPS pro-
grams would never air on PBS. While
stressing access, McCarter also advocated
the “quick, honest answer” from stations to
producers.

A misperception central to the indepen-
dents issue, said Weil, is that PBS is public
access TV, a forum for first efforts. “It is
not.” she said. “We are broadcasters first—
everything else second. Come to us with
quality, and we’ll break our necks getting it
done. No one is being frozen out because
they are independents.”

Ward Chamberlin. president of WETA-TV
Washington. said his station does “nothing
but use independents. “We have only two
producers on staff overseeing $25-million
worth of productions,” he said. The inde-
pendents, he said, “have all gone crazy.”

On the other hand, the independents—
who often point to Blackside Productions’
six-year wait for Eyes on the Prize fund-
ing—might have enjoyed one of the three
jokes President Reagan told attendees at a
Tuesday White House reception about a
Russian who had just placed his order for a
car and was told to come back in 10 years to

pick it up. “Morning or afternoon?” askeil
the one who had placed the order. "Wha
difterence does it make?” asked the other.
“What difterence? The plumber is coming tn
the morning.”

The boards of both NAPTS and PBS met
tast Wednesday moming and each approved
fiscal 1989 budgets. At PBS the original
$24,236.000 “general assessment base bud-
get"—what the stations pay lo operate
PBS—added to $487.200 new initiatives,
came to $24.723.200. Despite expressions
of concern that new underwriting guidelines
might discourage potential or current under-
writers (BROADCASTING, March 28)}—sev-
eral directors named NewsHour underwriter
AT&T as a specific, crucial concem—PBS
also adopted guidelines with only two ab-
stentions and zero no votes.

NAPTS, described late last month by
PBS board member Lloyd Kaiser as a “mom
and pop” organization in need of upgrade,
adopted a considerably smaller budget of
$1.9 million. It hopes to use its new com-
puter database to help fulfill its public tele-
vision advocacy mission, embodied in a
mission statement also adopted last Wednes-
day. As PTV lobbyist, NAPTS sees itself as
charged with enabling “continued growth
and development of a strong and financially
sound noncommercial television service,”
by helping each station to do so. a

NCTA 88: ‘Seeing is Believing’

That’s theme of annual gathering
in Los Angeles at end of this month;
association expects record attendance

Individual and exhibitor registration for this
year's National Cable Television Associ-
ation convention is likely to match and per-
haps pass last year’s figures, according to
NCTA officials. To date., 8,000 have prere-
gistered for the April 30-May 2 show in Los
Angeles. Given the Hollywood production
community location. NCTA is expecting to-
tal attendance to hit 13,000.

Already 158,000 square feet of exhibit
space have been reserved, and more is ex-
pected. Last year 162.000 square feet was
booked. Overall, 294 companies have
signed up for space, although they include
some companies with suites in local hotels.
Additionally, several companies have con-
sohdated programing services or products in
one booth, but are counted separately.

This is the first time since 1981 that the
national show has been in Los Angeles.
NCTA officials said a shuttle bus system will
run every five minutes between downtown
hotels and the convention center during peak
times. A large "headend lounge™ is being set
aside at the convention center, so attendees
have a place to relax without going back to
their hotels.

The theme of this year’s show is "Seeing
is Believing.” Barbara York. with NCTA’s
department of industry affairs. said conven-
tion planners sought to emphasize cable
programing and financial/business issues at
this year's show. The kickoff opening ses-
sion on Sunday afternoon (May 1) will fea-
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ture a roundtable discussion with Ralph Ba-
ruch, chairman of the National Academy ol
Cable Programing; Frank Biondi Jr., presi-
dent and chief executive officer of Viacom;
Michael Fuchs, chairman and chief execu-
tive officer of Home Box Office; Bruce
Christensen, president of the Public Broad-
casting Service, and James Cownie, outgo-
ing NCTA chairman and president of Heri-
tage Communications. Moderating the
session will be ABC News correspondent
Jeft Greenfield.

The convention's closing luncheon ses-
ston will feature leading businessmen ad-
dressing “Cable’s Odyssey in the 90's." 1.
Martin Pompadur, partner in ML Media
Partners, will moderate the session that will
include Time Inc. President and Chief Oper-
ating Officer Nick Nicholas Jr., Wamer
Communications Chairman Steven Ross and
Viacom Chairman Sumner Redstone.

Dan Dobson, show manager, said NCTA
“is very pleased” with exhibitor registration
to date. Dobson said NHK, Mitsubishi and
RCA’s Sarnoff Labs will be demonstrating
their respective high-definition television
systems. Dobson said RCA plans to con-
struct an enclosed theater for a detailed
demonstration of HDTV to 30 to 40 peopl-
at a time.

Corning Glass Works. a first-time - xhibi-
tor. joins Mitsubishi and Graycor !.aser Sys-
tems in exhibiting fiber optic .echnology.

Two telephone companies, Pac Bell and
GTE. will exhibit at the snow, as will sever-
al broadcasters. The National Association of
Public Television Stations is making its ini-
tial appearance at the show, signaling inten-



tions 1o improve relations between the two
industries. Fox Television also will exhibit
for the first time, signifying the growing
relationship between cable programers and
potential syndicators. Showtime made a
deal with Fox for syndication rights to It's
Garry Shandling's Show, which debuted on
the network earlier this year.

Another firsi-time exhibitor will be the
World Wrestling Federation, which plans to
construct a ring in the exhibit hall and show-
case wrestling demonstrations.

In addition to the 37 management and
technical sessions, the Wall Street firm of
Donaldson. Lutkin & Jenrette will hold a
series of security analysts meetings. A list of
cable companies participating will be an-
nounced later.

To date six congressmen have been sched-
uled tor sessions. An undeternined number
of representatives and senators will meet
with cable operators behind closed doors on
Saturday afternoon. FCC Chairman Dennis
Patrick is scheduled to address the NCTA
board behind closed doors on Wednesday,
May 4.

Representatives Mike DeWine (R-Ohio),
Hamilton Fish (R-N.Y.}, Robert Kasten-
meier (D-Wis.) and Mike Synar (D-Okla.)
will be on a Sunday panel on cable and
copyright. Concurrent with that session will
be one featuring Senators Howell Heflin (D-
Ala.) and Alan Simpson (R-Wyo.) discuss-
ing the 1984 cable act.

Among teatured programing panels will
be a Monday session on programing busi-

ness strategies, with Robert Harris. presi-
dent. MCA Television;, Michael Lambert,
executive vice president, 20th Century Fox;
Gerald Hogan, president. Turner Entertain-
ment: Thomas Burchill, president and chief
executive officer, Lifetime; John Sie, senior
vice president, Tele-Communications, and
Geraldine Laybourne, senior vice president,
Nickelodeon.

Daniels & Associates President Phillip
Hogue will moderate a session on “Taking
Stock: Cable on Wall Street,” with Luis
Rinaldini, general partner, Lazard Freres &
Co.; Steven Rattner, vice president, Morgan
Stanley; Nancy Peretsman, director, Salo-
mon Brothers, and Robert Johnson, senior
vice president, Donaldson, Lufkin &
Jenrette.

Telephone company issues will be high on
the list of public policy sessions. One will
look at state telco deregulation, the other at
national issues. The latter, moderated by
Trygve Myhren. chairman, ATC. will fea-
ture FCC Commissioner Patricia Diaz Den-
nis; James Gray, president, Warner Cable:
Mark MacCarthy, staff member, House En-
ergy and Commerce Committee; Gina Ken-
ny, staff member, Senate Commerce Com-
mittee. and Philip Verveer, an atiorney with
the Washington law firm of Willkie Farr
Gallagher.

High-definition television and fiber optics
will dominate the technology sessions. A
Monday morning session on fiber optics will
teature William Brinkerhuff. a project engi-
neer at Ohio Bell; Larry Nelson, executive

vice president, General Instrument Corp.;
David Pangrac, director of field engineering
and support, ATC; Perry Rogan, senior
CATV project engineer, ATC. and Herman
Gysel, vice president of engineering, Syn-
chronous Communications.

There will be several sessions on HDTV,
one on transmission design considerations,
another will give a technical and regulatory
overview and a third will be a transmission
systems forum. An overall primer session,
moderated bv Richard Roberts, president,
Telecable, will feature Allen Ecker. vice
president, Scientific-Atlanta; James Chid-
dix, senior vice president, ATC; Edward
Horowitz, senior vice president. Home Box
Office and Charles Dolan, chairman and
chief executive officer, Cableviston Systems
Corp.

Other technical sessions will explore 1m-
pulse ordering technologies. wireless signal
distribution and customer service.

The cost of attending this year for mem-
bers has increased from $360 to $380, but
that covers a ticket to the closing lunch and
the system ACE awards celebration, which
were not included in last year’s price. The
registration fee for the convention for non-
members is $600. NCTA member exhibitors
are paying $12 per square 0ot on the exhibit
floor, while nonmembers are paying $20.

The industry’s system Ace awards will be
presented to cable systems on Tuesday
night, May 2, and will be hosted by comedi-
an Harry Anderson and ESPN anchor Roy
Firestone. O

SatellitenFootprints

Try, try again. Less than two months after announcing the prema-
ture death in orbit of TV-Sat1, West Germany's first direct broadcast
satellite (BROADCASTING, Feb. 29), that country's postal and telecom-
munications under secretary of state, Arnold Dohmen, has signed
with Arianespace to launch TV-Sat2 in the spring of 1989. Accord-
ing to Arianespace, the new order brings its manifest to 42 satel-
lites, most to be launched in pairs.

Out of harm's way Centel Videopath, which began uplinking
services in Chicago in February, has expanded its teleport, adding

two 9.2-meter C-band antennas to its original complement of four
other C-band antennas and one Ku-band antenna, thanks to what
vice president and general manager, Jane Meagher, described as
“a growing demand from our broadcast and television customers.”
The new antennas stand on a ledge 80 feet below ground level in a
limestone quarry, protected from tefrestrial interference while re-

maining open to full arc exposure.

Comments to the contrary. The FCC has received its second round
of comments on a tentative plan to create a discrete segment of the
orbital arc (87 to 93 degrees west longitude) to accommodate high-
power fixed Ku-band satellites such as GE Americom’s proposed 60-
wait Satcom K-3 and K-4 birds (BROADCASTING, Jan. 11). Twenty firms
filed comments {ast month unanimously rejecting two elements of
the proposal: moving a bird already in orbit and reducing the
required space between birds in the segment from two degrees to
one-and-a-haif {BROADCASTING, March 21).

As things presently stand, Americom's construction permit modi-
fication request at the FCC—1o increase the power of K-3 and K-4 to
60 watts—hinges on creation of the segment, which is the commis-
sion’s proposed solution to probable interference in the signals fed
by less powerful adjacent birds already in orbit, if the more powerful
birds were introduced into the fixed space arc as it stands.

The latest comments came from GE Americom and cable pro-
gramer Home Box Office, Americom's pariner in Crimson Satellite
Associates, a venture aimed at making K-3 and K-4 the first Ku-
band primary cable programer satellites. Describing the objections
of the 20 petitioners as “self-serving,” HBO argued that SBS-4 users
had “distorted...alleged costs of relocating” that bird. HBO addition-
ally pointed to "widespread support” for the arc segmentation
solution to the introductions of higher power birds and argued that
“the service envisioned by HBO and GE Americom would not be
feasible in the portions of the arc specified in aiternative” proposals
to create two segments “on the eastern and western fringes” of the
arc. Both HBO and Americom argued that the larger public interest
requires the SBS-4 move, and both also agreed with the previous
pelitioners on one point. less than two-degrees spacing between
birds “"will cause irreversible technical interference and will eradi-
cate the very benefits [smaller, less expensive dishes on the
ground] of high power, high density satellites.”
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TCI asks locals
for advice on
public access

Thomson, Weiswasser address
conference on broadcast and
cable local access and

First Amendment issues

Robert Thomson, vice president of govern-
ment relations for Tele-Communications
Inc., told a National Federation of Local
Cable Programers gathering in Washington
last week that it should begin approaching
corporate cable executives on ways 1o utilize
the public access channels on cable systems.
“To a large extent our business interests may
be converging.” said Thomson. “It’s time to
start approaching executives on a business
footing™ about local programing. “We could
use some advice at the highest levels,” said
Thomson.

Thomson said cable companies and local
access groups need to work together to pro-
gram those channels and make them useful
for the cable company and the community.
He said the cable industry, through its trade
groups—the National Cable Television As-
sociation, the Cable Television Administra-
tion and Marketing Society and the Cablete-
levision Advertising Bureau—<could work
on joint promotions and regional public ac-
cess programing workshops. Thomson also
asked for help on high school sports to
insure adequate coverage of events, since
many of the local groups know their school
boards better than the local cable company.
And he said access programers could help
get local broadcasters “more meaningfully
involved in public access.” Cable compan-
ies need help in medium-to-small towns, he
said. “Give us some ideas,” he added.

Although the relationship between cable
companies and access groups has not always
been close, Thomson said. “our two indus-
tries are part of the same industry.™ He
acknowledged the differences, such as TCI's
appeal of a district court ruling in favor of
the city in a local programing dispute.
(Thomson said the company’s grounds for
action stemmed from due process and notifi-
cation concerns. more so than the actual
franchise requirements). He said: “There are
more things to keep us together than to
divide us.”

Indeed, Thomson asked for the NFLCP’s
support for the cable industry’s stands on
various regulatory issues. “Cable would
welcome friends at this point in Washing-
ton.” he said. adding that cable can offer
viewers and access groups something DBS
or MMDS cannot—dedicated public access
channels with a strong local flavor. Cable’s
carriage of local broadcast signals, he said,
shows its dedication to local programing.

Thomson was joined at lunch by Steven
Weiswasser, senior vice president and gen-
eral counsel of Capital Citiess ABC Inc.,
who addressed the issues of the fairness
doctrine, indecency and high-definition
television, which related to some of the
main themes of the NFLCP conference—
First Amendment and public access issues.

Weiswasser reviewed various court and gov-
crmment agency decisions that he said
served 0 make broadcasters second-class
citizens compared to newspapers. Weis-
wasser said the FCCs indecency decision
was a “‘serious deviation from First Amend-
ment principles”™ and could force “broad-
casters to face license-threatening chal-
lenges.” The decision could lead to a
“lowest common denominator approach™ to
programing, which Weiswasser said would
serve no one.

Weiswasser, in refering to the fairness
doctrine, said that “any good broadcasters
ought to accept that responsibility.” He said
the equal time and lowest unit advertising
rates rules were “far more instrusive than the
fairness doctrine.™ But at the same time, it is
“not easy for broadcasters 10 accept that
doctrine,” he said. because it’s a reminder
that government power can chill the media.

Weiswasser. in striking a populist chord.
said that HDTV must be available to the
entire population. The prospect that HDTV
would only be available to DBS or cable
homes “doesn’t serve the public interest,” he
said. If HDTV bypassed broadcast televi-
sion, it would make broadcasters, who have
already lost on must carry, second-class citi-
zens and risk making their stations obsolete,
he said. That, he said. “is an arca of deep
concern to all of us.”

Pluria Marshall, chairman of the National
Black Media Coalition., asked Thomson

when TCI was going to put money into
programing directed at women and minor-
ities, such as the broadcast network offer-
ings Cosby and Frank's Place. Thomson
replied that TCI had poured money into
Black Entertainment Television for several
years and that TCI had an excellent EEQ
employment record.

Marshall, in another NFLCP session. di-
rected comments at the broadcast industry.
He said broadcasters are heading into “very
treacherous water”™ as slation licenses are
being challenged in the comparative renew-
al process. He speculated that broadcasters
“might welcome a petition to deny [rather
than|face a competing application,” as is the
case with KMOV-TV St. Louis and WBBM-TV
Chicago. because the cosl to the station
might be less onerous.

Marshall said that NBMC has “gotten
much more selective in the last seven or
cight years™ in petition to deny cases. But he
told the public access group that FM stations
might be ripe for challenging on grounds of
“quality of service.” He particularly pointed
to dissemination of news and information,
which he said has been relegated to snippets
twice a day and Sunday morning.

For those who wish to challenge a sta-
tion’s license or file a petition 10 deny, Mar-
shall advised the group to do their home-
work. Gather information from the inside.
he said, from employes and listeners to
build a case.

Univision expansion

Univision has signed its first three VHF
affiliates in the Spanish-language network’s
27-year history. According to Univision, the
additions give the network 83% penetration
of U.S. Hispanic households, or a total of
4,351,000 households. Univision says that
its lineup also reaches 317,500 Mexican
households. The latest additions are xewr-
Tv San Diego/Tijuana (ch. 2); xHBC-TV
Yumma/Mexicali (ch. 3), and XHAB-TV
McAllen-Brownsville/Matamoros (ch. 7).
Univision's station list includes 31 over-the-
air broadcast stations and 435 cable
affiliates.

For the children

As part of Group W' “For Kids Sake Day”
(Aprif 16). a number of the stations carrying
the public service/programing campaign
have turned over a large share of their time
o programs advocating family-oriented
activities and reading. Group W's KDKA-Ty,
for example, preempted its schedule of
CBS shows from 7 a.m. to 6 p.m. for “For
Kids Sake Day" During the station's “Let's
Read a Story" portion of the day, 15-minute
stories were read. At the conclusion of the
stories, a slide appeared on the screen for
another 15 minutes with the
recommendation that families do
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something special together. instead of
commercials, the station carried only For
Kiq's Sake public service spots and
“discount event” spots.

Scientific video

A new service offering science-related
video footage is now available to television
journalists through The Scientists’ Institute
for Public Information (SIPI). The Videotape
Referral Service will match reporters with
the appropriate footage for stories related
o science and medicine. “Television
reporters and producers have told us
repeatedly that many times a story on
science or medicine will not be broadcast
fo- lack of video footage,” stated SIPI vice
president, Diane Jukofsky. A call to SIPI's
toil-free number, 800-223-1730 (212-661-
9110 in New York state) will now remedy
that situation.

Understanding AIDS

The Foundation for Global Broadcasting
said that it will produce a two-hour live
television program (with a radio simulcast)
on AIDS called A Time for Understanding.
FGB expects an audience of 1.5 billion
people in more than 100 countries. The
show is set to be broadcast on Dec. 1, in
conjunction with the World Health
Crganization's World AIDS Day.
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TV network salaries outlined in parent proxies

The parent companies of all three television
networks are holding annual sharcholder
meetings in the next month. NBC parent
General Electric Corp., will hold its meeting
in Waukesha, Wis., (where the company’s
medical equipment unit is based} on April
27. The CBS Inc. meeting convenes in New
York on May 11 and Capital CitiesyfABC
[nc. gathers in Chicago on May 19.

According to the proxy statement issued
by CBS announcing its shareholder meet-
ing, Laurence Tisch, president and chief
executive officer, earned about $1.2 million
in salary and bonuses in 1987. Tisch was
paid $726,923 in salary and earned another
$453,750 in bonuses. CBS/Broadcast
Group President Gene Jankowski, was not
far behind, earning slightly more than $1
million in salary and bonuses. Jankowski’s
salary totaled $515,100 and he earned an-
other $485,543 in bonuses. Walter Yetni-
koff, who continues to head CBS Records,
purchased by Sony Corp. in January, was
paid $540,462 in salary by CBS in 1987,
and another $457,635 in bonuses.

Thomas Murghy earned $700,000 in salary
and another $101,258 in deffered compen-
sation under a profit sharing plan. Company
President Daniel Burke earned $675,000 in
salary and $97,565 in deferred compensa-
tion. John Sias, executive vice president of
the parent company, and president of ABC
Television Network  Group, earned
$622,425 in salary and $89,439 in deferred
compensation. Michael Mallardi, senior
vice president, Capcities’fABC and president
of the company’s broadcast group, earned
$601,600 in salary and $7,000 in deferred
compensation and Ronald Doerfler, the
company’s chief financial officer earned
$593,750 in salary and $85,562 in deferred
compensation.

General Electric’s proxy statement did not
disclose the salaries of any of the hands-on

managers at NBC. However, John E Welch,
chairman of both GE and NBC, earned
$2,056,887 in cash compensation.

Among shareholder proposals this year is
a resubmission by Accuracy in Media,
which is proposing CBS employ an ombuds-
man “whose function will be to represent the
interest of the viewers in obtaining accurate
information, fairly presented in news and
public affairs programs aired by CBS.” An
AIM statement supporting the proposal
charged that CBS News has failed to ac-
knowledge errors it has made in the course
of reporting ongoing stories. CBS, in its
proxy, recommended sharcholders vote
against the proposal, arguing that “the pro-
posed duties of the recommended ombuds-
man are currently performed, and CBS be-
lieves effectively, by CBS news officials.” U

Changingarands

Ktwvem Los Angeles; wwsa(Fm) St. Peters-
burg, Fla.; womc(Fm) Detroit; WNEW-AM-FM
New York; wwmwmr(Fm) Philadelphia, and

At Capcitiess ABC, company chairman

MARCH SALES

WIVY (EM) Jacksonville, FL
WOKO/WGNA (EM) Albany, NY
KFGO (AM/FM) Fargo, ND
KGFT (FM) Carpenteria, CA
WMME (AM/FM) Augusta, ME

WIMA/WV]JZ (FM) Orange, VA
*Pending FCC Approval.

Blackburn & Company delivered RESULTS for these Broadcasters.
Put our expertise to work for you.

BLACKBURN 6@)MJANV

N C O R P OR AT

$8,130,000
$6,750,000
$6,100,000
$1,700,000
$1,400,000
$ 850,000

WASHINGTON, DC. 20036
1100 Connecticut Ave.. NW
(202) 3319270

400 Colony Square
{404} 8924655

Media Brokers & Appraisers Since 1947

ATLANTA. GA 30361

CHICAGO. IL 60601
333 N. Michigan Ave.
(312) 346-6460

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

KRLD(am) Dallas 0O Sold by Metropolitan Broad-
casting Corp. to Sillerman-Magee Communi-
cations Management for approximately $300
million (see BroapcasTing, April 11). KTwvrm
is on 94.7 mhz with 58 kw and antenna 2,835
feet above average terrain. WwBA(FM) is On
107.3 mhz with 100 kw and antenna 620 feet
above average terrain. Womc is on 104.3 mhz
with 190 kw and antenna 416 feet above
average terrain. WNEw(am) is on 1130 khz full
time with 50 kw. WNEw-Fm is on 102.7 mhz with
7.8 kw and antenna 1,220 feet above average
terrain. WMMR(FM) is on 93.3 mhz with 29 kw
and antenna 670 feet above average terrain.
KRLD(am) is on 1080 khz full time with 50 kw.

WkysiFm) Washington o Sold by NBC to Albi-
mar Communications for $46.75 million (see
BROADCASTING, April 11). WKYS is on 93.9 mhz
with 50 kw and antenna 485 feet above aver-
age terrain.

wczvrm Detroit; weiviam) Charlotte and
WPEG(FM) Concord, both North Carolina;
KsKy(am) Balch Springs, Tex. {Dallas), and
wemx-Fm Qak Park, lll. O Controlling interest
sold by Dorton Broadcasting Co. o Ardman
Broadcasting for approximately $30-$35 mil-
lion. Seller is is Bloomfield Hills, Mich.-based
group of three AMS and three FM's prinCipally
owned by Betty Pazdernik and Paul (Dick)
Purtan. It is headed by Joe Dorton, president.
It is separately selling its remaining WNyr(Am)-
wezo(FM) Rochester, N.Y. (see below). Buyer is
Washington-based group of seven AM's and
eight FM's headed by Myer Feldman, presi-
dent. Wczv.rm is on 95.5 mhz with 100 kw and
antenna 428 feet above average terrain. WGIv
is on 1600 khz full time with 1 kw. WPEG is on
97.9 mhz with 50 kw and antenna 500 feet
above average terrain. Ksky is on 660 khz with
10 kw day and 500 w night. WBMX-FM iS ON
102.7 mhz with 6 kw and antenna 1,170 feet
above average terrain. Broker: Cecil L. Rich-
ards & Co.



WNYR(aM)-WEZO(FM) Rochester, N.Y. 0 Sold by
Dorton Broadcasting of Rochester Inc. to At-
lantic Ventures Corp. for $7,315,000. Seller is
subsidiary of Dorton Broadcasting which is
selling controlling interest in all remaining sta-
tions (see above). Buyer is owned by Steven
B. Dodge, Eric B. Schultz, Joseph L. Winn.
and Michael B. Milson, who are all former
officers of American Cable Systems, which
merged with Continental Cablevision last year,
and James T. Herron, former radio consultant
based in Chicago. WnvR is on 990 khz with 1
kw day and 250 w night. WezoFwm) is on 101.3
mhz with 27 kw and antenna 640 feet above
average terrain.

KNzsam) Capitola and kmev-Fm Seaside,
both California O Sold by Kvro Radic Inc. to
John B. Frankhouser Jr. for $2,850,000. Seller
is principally owned by Norman Stone. Chris-
topher Murray and Chester Tart, who have no
other broadcast interests. Buyer has interest
in KEND(AM)-KLLL(FM) Lubbock, Tex., and ka-
MA(AM)-KAMZ(FM) El Paso. Knzs is on 1540 khz
full time with 10 kw. KmBv.Fm is on 107.1 mhz
with 910 w and antenna 570 feet above aver-
age terrain.

Kwoa-am-Fm  Worthington, Minn. © Sold by
Worthington Broadcasting Co. to Donald L.
and Janet M. Rabbitt for $1,488.000. Seller is
owned by Josephine C. Olsen and James J.
Wychor, whoe have no other broadcast inter-
ests. Wychor will join buyers. Buyers are Don-
ald L. Rabbitt and his wife, Janet, former own-
ers of wron-FM Fond du Lac, Wis., and Wychor.
Kwoa is daytimer on 730 khz with 1 kw. Kwoa-
FM is on 95.1 mhz with 100 kw and antenna
650 feet above average terrain. Broker: John-
son Commaunications.

KLax-Tv Alexandria, La. O Sold by Thomas C.
McBride, trustee to Pollack/Belz Communica-
tions Co. for $1,100,000. Seller is owned by
Cypress Communications, which has no other
broadcast interests. Buyer is owned by Wil-
liam H. Pollack, his brother, David, and broth-
er-in-law, Martin S. Belz. Pollacks also own
KOSE(AM)-KWLN(FM) Osceola, Ark., and with their
parents, Sydney and Marilyn. alsc own
wOoxA(aM) Paducah, Ky Belz is real estate de-
veloper with no other broadcast interests.
KLax-Tv is ABC affiliate on channel 31 with
1,619.8 kw visual, 161.98 kw aural and anten-
na 203.8 feet above average terrain.

Kiav(Fm) Lebanon, Ore. © Sold by Stereo
Broadcasting Corp. to Spotlight Media Corp.
for $485,500. Seller is principally owned by
Colene Ingraham. It has no other broadcast
interests. Buyer is owned by Michael C. Gel-
fand and Richard Maciorowski. It also has
interest in xkTM(Tv) Flagstaff, Ariz. Kiav is on
103.7 mhz with 53 kw and antenna 380 feet
above average terrain.

Kckx(am) Stayton, Ore., and Kwki-fm Big
Spring, Tex. O Sold by Michael Hankins, re-
ceiver lo Big Spring Radio Inc. for $440,000.
Seller is owned by Azelco Inc., which has no
other broadcast interests. Buyer is owned by
Connie J. Thigpen, Marvin Lewis and Berkiey
L. Fraser, who also own kviviam) El Paso. Kokx
is daytimer on 1460 khz with 1 kw., Kwki-FM is
on 95.3 mhz with 1.8 kw and antenna 300 feet
above average terrain.

Kwmciam Del Rio, Tex. O Sold by Val Verde
Broadcasting Inc. to Faz Broadcasting Inc. for
$375,000. Seller is owned by Don Funkhouser
and his wife, Jeanne, who have no other
broadcast interests. Buyer is owned by Mar-
tha G. Faz and her brother, Carlos G. Faz,
local investors with no other broadcast inter-

ests, Kwmc is on 1490 khz full time with 1 kw,

Whpiam) Herrin, lll. © Sold by Greentree
Broadcasting Co. to Egyptian Broadcasting
Co. for $325,000. Selier is owned by Charlie
Peters, who alsc owns KTFitam) Twin Falls, Ida-
ho. Buyer is owned by Robert A. Ferrari, his

brother, R. Keith Ferrari, John S. Brewster,
Wrophas Meeks, and Orvile M. Hudgens.
They are former owners of station. WHer is on
1340 khz full time with 1 kw

For other proposed and approved sales. see
“For the Record,” page 109.

BottomalLine

Broker slate. National Association of Media Brokers, at annual meeting during NAB
convention, re-elected Robert O. Mahiman, of The Mahlman Co., president for second term.
Also elected were, Dick Kozacko, of Kozacko-Horton Co., for vice president, Bill Cate, of
Chapman Associates, for secretary and Jim Blackburn, for fourth term as treasurer. NAMB
represents 42 independent media brokerage firms.

a)
Swap story. Shareholders of Hal Roach Studios and Robert Halmi Inc. have approved
stock-swap merger of two companies in deal valued at approximately $115 million. Approval
was given in meetings last Wednesday, April 8, to merger approved by directors last fall
{BrOADCASTING, Nov. 2, 1987). Swap calls for Roach stockholders to exchange shares on
one-for-one basis for shares in new company, HRI Group Inc., while holders of Halmi
stock will exchange on two-and-a-half-for-one basis. Diversified Australian entertainment
firm, Qintex, with 35% share in Roach, has right to purchase up to 51% of HR! Group in
open market, private transactions or by tender offer, Qintex will alsc supply $70 million or
more in credit to new company through U.S. subsidiary.

a]
Funding fever. GE Capital Corporate Finance Group has provided $283 million in debt
financing to Adams Television Corp. for recapitalization purposes and for $124.6-million
acquisition of four TV stations from Forward Communications Corp. completed last
month. Financing was arranged in conjunction with Adams’s investment banker, C.F
Capital Corp. GE Capital has also provided $235 million in debt financing to Star Midwest
for acquisition of cable operator North American Communications Corp., and to
refinance borrowings for acquisition of cable TV systems during last quarter of 1987.
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TM sells stations to Shaughnessy

Company’s group head buys one AM,
three FM’s for $7.1 million

TM Communications, the Dallas-based,
publicly held broadcast programing and
marketing company that also operates a
four-station radio group, has reached an
agreement to seli its radio station division to
Pat Shaughnessy, TM president and chief
executive officer, for $7.1 million. The four
stations—KHAT-AM-FM  Lincoln.  Neb;
KBUL(FM) Carson City, Nev. (Reno), and
wAVH(FM) Mobile, Ala.—will form the nu-
cleus of a new station group to be headed by
Shaughnessy, called Marathon Communica-
tions.

Shaughnessy, who has stepped down as
president of TM, a position he has held
since November 1979, made the announce-
ment April 11 at a press briefing at the
National Association of Broadcasters con-
vention in Las Vegas. Shaughnessy said he
will continue to operate the TM broadcast-
ing subsidiary until the acquisition is closed.
Shaugnessy’s new company will also be
headquartered in Dallas.

The $7.1-million acquisition includes the
assumption of $5.5 million of debt. the
assumption of the stations’ accounts receiv-
ables and payables. plus the transter of
1,500,000 shares of TM stock primarily
owned by Shaughnessy back to the com-
pany. The transaction. which had been in the
negotiating stages for about three months
will effectively eliminate all debt from TM’s
ledger.

Shaughnessy said he would own about
60% of the company’s stock with California
businessman Don Urlich holding the major-
ity of the remaining shares. Urlich will be an
officer of the company, said Shaughnessy.

Also joining Shaughnessy’s new com-
pany as vice president will be Annie Benda-
lin, current secretary/treasurer of TM.

“Running and operating stations is what |
always wanted to do,” said Shaughnessy,
who expects to make his next acquisition
early next year. Shaughnessy, who executed
a management buyout of TM trom Sham-
rock Broadcasting in 1984. said he would
like to reach the full complement ot 12 AM
and 12 FM stations.

Taking over as TM president is Don Turn-
er, the company’s senior vice president and
chief financial officer. “We will now be
concentrating on what has been and what is
important to TM for the past 25 vears: the
jingle business and music and sales librar-
ies,” Turner said. (TM had also been a large
distributer of taped music formats, but that
division was sold to Wagontrain Enter-
prises. Albuguerque, N.M.. in 1986.)

Assuming the position of TM chairman
and chief executive officer is Jim Taylor,
TM’s largest shareholder and board member.
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“This [the radio group sale] is a very posi-
tive move for the company. It will relieve
the company of its long-term debt and give
TM control of a large block of stock which
can be used for future acquisitions...deve-
loping and marketing new products for the
broadcasting and the training/film indus-
tries,” Taylor said.

Taylor noted that TM lost $1.2 million in
revenues in 1987, primarily from station
acquisitions and operations (TM acquired its

RepaReport

Wkomam) New York: To Katz Hispanic
Radio Sales from Major Market Radio.
Wwwe(am)-wook(Fm)  Cleveland; To
Eastman Radio from McGavren Guild.
o
WkaoBs(Fm)-waiziam) St. George, S.C.
(Charleston); To Eastman Radic frem
Republic Radio.
KaLiiam) San Gabriel, Calif. (Los An-
geles): To Kaiz Radio and Katz Hispan-
ic Radio Sales from Major Market.
s}
Kexr(Fmy Anchorage: To Katz Radic
from Shelly Katz.
s}
E WcLz.am-FM  Brunswick, Me. (Pon-

land): To Christal Radio from Roslin
Radio.

WHom(FM) Mt.  Washington, N.H.
| (Portsmouth): To Republic Radio from
Roslin Radio and Ketteii-Carter.
| o
Ksso(Fm) Manteca, Calit. (Sacramen-
to/Stockton): To Banner Radio from Hil-
lier, Newmark, Wechsler & Howard.

WeLr(am) Pinellas Park, Fla. (Tampa}:
To Hillier, Newmark, Wechsler & How- |
ard from Katz Radio.

a

Kvearmy West Monroe, La.. To Dur-
petti & Associates from Masla Radio.

‘ WavH(FM) Mobile, Ala.: To Durpetti &
Associates from Eastman Radio.

KhaT-am-FM Lincoln, Neb.: To Durpetti
& Associates from Banner sadio.

L




four stations between April 1986 and May
1987). The prior year, TM had a profit of
$1.6 million, he said.

The radio station group is the second unit
sold by TM this year. It also divested its

corporate communications (audio/visual
presentations} subsidiary to TM executive
Jim Kirk for S1 million.

KHATiAM) is § kw daytimer on 1530 khz.
KHATFM is on 106.3 mhz with 2.9 kw and

antenna 145 feet above average terrain
KBUL(FM) is on 98.1 mhz with 75.9 kw and
antenna 2,273 feet above average terrain.
WavH(Fm) is ont 96,1 mhz with 100 kw and
antenna 1,141 feet above average terrain. O

"
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AC top choice

According to a Major Market Radio-
commissioned report conducted by
Coleman Research, the adult
contemporary format emerged as the top
choice among media buyers (60%)
involved in radio buying with contemporary
hit finishing a distant second (14%). Those
formats were followed by easy listening,
country, album-rock, classical music,
oldies/classic hits and urban
contemporary. (Survey participants were
only given a choice of the above eight
formats.) In the 18-34 demographic
contemporary hit led (42%), followed by
adult contemporary, album-rock and
country.

The Major Market/Coleman Research
study also examined the perception of the
formats by the respondents. "The findings
confirm that media buyers have biases that
affect their judgment regarding formats,”
the study concluded. Cne example of
format bias is with country music. The study
showed country being viewed by buyers
as a “good environment for commercials”
and as "above average” in its promotional
opportunities. But buyers also see the
format as “below average” in image and in
attracting an upscale audience.

The study was based on interviews with
100 media buyers asscciated with
agencies in 10 cities. “Each buyer
indicated his or her format preferences and
then answered a series of questions
regarding that format,” Major Market Radio
said.

Satisfaction with radio

Of the electronic media (radio and TV) and
print, radio registered the “highest
satisfaction rating” among 1,523 adults 18
years of age and older who were asked
about available sources of information and
entertainment, according to a Radio
Advertising Bureau-commissioned study
conducted by Arbitron Ratings.

On a scale of one to five, the overall
satisfaction rating for radio among all
adults in the survey was 3.63. compared to
television at 3.44, newspapers at 3.38, and
magazines at 3.28. Radio’s satisfaction
rating also topped the other media for
lhose adults with an annual income of at
least $45,000 who fall into the category of
manager/administrator/professional, and

who are college graduates.

Data for the study was gathered in
November. “In the process of conducting
the survey interviews, the order of the
media was rotated to insure a blind test,”
said Bob Galen, RAB senior vice president
for research. "The question on satisfaction
was asked first before respondents could
identify the purpose of the overall study,”
he said.

The study also collected information on
radio set ownership, which RAB plans to
release shortly

Sticking with Spanish

The Spanish-language format has the
longest time-spent-listening averages of all
major radio formats, according to a new
study circulated by Eastman Radio.
Spanish averages two hours and 13
minutes of listening each day, followed by
easy listening with one hour, 33 minutes per
day, the Eastman study said.

Urban contemporary and country
stations also attract long-term listeners.
Urban has an average tune-in of one hour,
30 minutes per day, and country registers
81 minutes per day.

Other findings show news/talk at 74.9
minutes; classical, 74.7 minutes; album-
onented-rock, 72.8 minutes;
MOR/nostalgia, 71.8 minutes; adult
contemporary, 70.4 minutes; oldies, 65
minutes; contemporary hit, 63.9 minutes,
and all-news, 54.8 minutes per day

The Eastman report is based upon fall
1987 Arbitron data for stations in the top 50
markets

Format merger

Broadcast Programing, a Seattle-based
radio format syndicator, has purchased the
radio format division of Radio Arts, Los
Angeles, from Larry Vanderveen, who has
owned the company for 13 years.

Broadcast Programing is owned by
Lester M. Smith, who is chairman of Kaye-
Smith Enterprises which owns KxL-AM-FM
Portland, Ore., and KJRB(AM)-KEZE(FM}
Spokane, Wash. Last year Broadcast
Programing purchased the radio format
division of San Diego-based Peters
Productions. With the addition of Radio
Arts, Broadcast Pregraming offers 20 “fully
developed” formats.

Signing on

Images Communication Arts, a Jericho,
N.Y.-based radio program supplier, will add
a daily college football drive-time series to
its fcotball features schedule this fall. The
new five-minute series will be titled, The
Southwest Football Conference Report. It
will run for 18 weeks, from Aug. 29 through
Dec. 30. on scme 100 stations in Texas and
on another 30 outlets in Arkansas,
according to Images. The company
currently packages three professional
football series

Gaylord Radio Services, a division of
Opryland, USA, will simulcast The
Nashville Network's Viewer’s Choice
Awards on April 26 at 8 p.m. NYT. TNN
viewers have been asked to select winners
in eight categories
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NACP’s next splash

The National Academy of Cable
Programing, which to a large extent
coordinated the cable industry’s National
Cable Month efforts, announced another
major promotion splash last week—next
year's Ace Awards will be cablecast
simultaneously on seven basic cable
networks. Participating in the 10th annual
awards show on Jan. 15, 1989, will be
Black Entertainment Television, CBN
Cable, the Discovery Channel, Lifetime,
Nick at Nite, superstation wrss(Tv) Atlanta
and the USA Network.

"We had to make a statement,” saic
Robert Johnson, BET president and
chairman of the academy's roadblocking
committee, “to demonstrate to consumers
and advertisers our overwhelming
commitment to the Ace Awards.” The
networks will jointly fund the production,
said Johnson, and the group has a three-
year commitment from the committee for
future carriage, although different networks
may be included in the mix. Showtime did
not pick up its option to carry the awards,
Johnson said.

“Most brokers can
read between the lines
of a station’s financial
statement. Butonlya *
fewcanevaluatea |
transmitters circuit

diagram
‘I cando both”

Clyde G. Haehnle

It takes a licensed professional engineer like Clyde Haehnle
to accurately evaluate a broadcast property’s technical capabili-
ties. To learn more about what Clyde and his associates can do
for you, contact one of the folowing offices.

In addition to the programing
announcement, Bristol-Myers said it had
taken a sponsorship in the awards
program, which Lifetime President Thomas
Burchill characterized as "a substantia!
investment.” The three-year accord, he
said, would hopefully “set the tone” for
other advertisers o sponsor the special. An
NACP spokesman said Bristol-Myers will
purchase approximately 25% of the ad time
In the two-and-a-half-hour program.

Changing positions

Wisconsin CATY, the American Television &
Communications cable system in Eau
Claire, Wis., has decided against making
changes that would have included moving
wkBT(Tv) La Crosse, Wis., a VHF station, to a
UHF channel (BROADCASTING, April 4).
“Trying to keep éveryone happy with
changes and additions in a television
lineup is like working a Rubic cube in which
you can clearly see how interdependent
change is, but it takes a lot of turns and
twists to bring all the cubes into place,
said ATC area manager, Jan George, in

€

Ki_{ RISLER
&AM

Cincinnati, OH: 555173) 3817775, Richard C Crisler, Clyde G. Haehnle, LarrKjC Wood, John D. Chapman.

Ithaca, NY: (607)

6283, John B Babcock. Lincoln, NE: (402) 475-5285,

chard W Chagm%pedal
Consultant: Ward L. Quaal Company, Chicago, IL (312) 644-6066 and Los Angeles, CA (213) 277-9399.
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announcing the decision.

WkBT, a CBS affiliate, had objected to
being moved to the upper end of the dial
while wcco-v Minneapolis, also a CBS
affiliate, remained on a VHF channel. The
system will go ahead with plans to add
American Movie Classics, the Weather
Channel and the Financial News Network
and move some of the other cable-related
services. WkBT will rernain on ch. 3.

Waldheim special on HBO

HBO said last week that its showcase
preseniation Waldheim—A Comanission of
Imquiry, will debut on Sunday, June 5. The
two-and-one-half-hour special will be seen
at the same time on Great Britain's Channel
4.

The basis of the special will be drawn
from testimony before a commission of
inquiry that was recruited by HBO and
Thames Tetevision, the co-producers. HBO
and Thames will be filming the nine days of
hearings, slated to begin later this month.
In all, 35 witnesses are slated to testify.
Lawyers from both sides will oversee the
editing process. News correspondent
Morton Dean will introduce HBO's
presentation and provide background
information.

Kickoff

ESPN has announced its National Football
League regular season schedule for 1988,
which will begin with Super Bowl champion
Washington vs. Houston on Oct. 30.

ESPN, the only NFL cabile rights holder, is
in the second year of a three-year contract.
The rest of the schedule is: Los Angeles
Raiders vs. San Diego on Nov. 6, Minnesota
vs. Dallas on Nov 13, New England vs.
Miami on Nov. 20, New York Giants vs. New
Orleans on Nov. 27, Pitisburgh vs. Houston
on Dec. 4, Denver vs. Seattle on Dec. 11
and San Francisco vs. Los Angeles Rams
on Dec. 18

ESPN's four preseason games will be
New Orleans vs. Minnesota on Aug. 7,
Philadelphia vs. Pittsburgh on Aug. 14,
Minnesota vs. the Phoenix Cardinals on
Aug. 21 and Indianapolis vs. Denver on
Thursday, Aug. 25, at 8 p.m. With the
exception of the last preseason game, all
games will be on Sundays at 8 p.m. ESPN
will also carry the Pro Bowl, on Jan. 29 from
Honolulu.

Wireless overbuild

The Springtield, Ore., utility board has
received a consultant’s report outlining how
it could overbuild the existing cable
operator in town, Tele-Communications Inc.
The report said a wireless cable overbuild
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In these times of great change in the financial markets, there are
a lot of guesses as to what a radio or TV station is worth. But in
projecting cash flow or judging comparable station sales, you
can't afford to rough it out.

An appraisal is a number ... and a reason. No valuation team
knowvs that better than ours.
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worth. We have established industry benchmarks that are
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would be feasible if it has access to popular
cable programing, the signal it delivers is
clear and its financial backing is adequate.

Spurred by complaints of poor service
and rate increases, voters passed a
referendum allowing the city to pursue
building an alternative cable system. The
board contracted with Eco Northwest to do
a feasibility study on wireless cable, which
was delivered two weeks ago. In addition
to quality programing, signal and finances,
the report said a wireless system's chances
for survival are improved by the reach it
could achieve beyond the Springfield
market. TCI| serves 12,000 of the 19,000
households it passes.

The report estimated that 83,000 homes
within 19 miles of the transmitter could
receive a wireless signal, including the city
of Eugene. That figure includes 24,000
households beyond the reach of any cable
system.

The board is reviewing the study but has
not made a decision on whether to go
forward with a wireless build. The report
anticipates that TCI would likely reduce
prices and adjust program offerings if a
wireless cable system were introduced.

TNT gets the Muppets

Ted Turner and Jim Henson concluded a
four-year agreement last week giving
Turner Broadcasting System the exclusive
rights to The Muppet Show for use on
Turner Network Television and superstation
WTBS(TV) Atlanta. The deal covers the
series’ 120 episodes, which ran in
syndication between 1976 and 1981, and
calls for Henson and TBS to collaborate
"on several new television projects.”

TBS plans to air Muppet episodes as
part of the launch of TNT in October. The
series has won three Emmy's and a
Peabody Award for excellence in
television programing.

Underage voters

Manhattan Cable and Paragon Cable,
which do not normally carry Nickelodeon's
evening programing, plan to extend airing
Nickelodeon on April 18 to carry the
service's first Kids' Choice Awards. Viewers
under 17 vote for their favorite stars,
television shows, sports teams and songs
in the awards program, which will be
avaliable to ancther 350,000 cable viewers
in New York.

Elsewhere, the two cable operators
announced a Rebuild Cable Fair on June 8
and 9 at Madison Square Garden'’s Felt
Forum. The fair will have more than 30
cable programing services participating
and kicks off the companies’ five-year,
$150-million rebuilds in Manhattan.

New animated product

Ralph Bakshi, animator behind theatricals
“Fritz the Cat” and “Wizards" and the CBS'’s
Saturday morning cartoon, Mighty Mouse:
the New Adventures, has signed a two-
year deal with Viacom Enterprises to
develop, create and produce both
animated and live-action product primarily
for cable television. The agreement gives
Viacom worldwide television distribution
and home video rights in addition to all

L
licensing and merchandising nghts.

Free Disney preview

The Disney Channel, which celebrates its
fifth anniversary today (April 18), will hold a
free weekend preview on June 4 and 5,
which will include a live concert
performance by Garrison Keillor. In
addition, Disney continues to colorize old
Shirley Temple films, one of which will be
seen during the preview.

Disney ajso announced that it has begun
production of The Devil in Vienna, starring
Ed Asner and Jane Alexander. The drama
is set in German-occupied Vienna, and is
being shot in Budapest, Hungary. It
premieres next fall.

Premiering this summer will be Ollie
Hopnoodle’s Haven of Bliss, a comedy
about a Midwestern family's vacation.
Shooting for the co-production among
Disney, noncommercial wGBH(TV) Boston
and PBS's Americar Playhouse will take
place in Massachusetts and Texas.

Caribbean channels

Satellite Broadcasting Networks said its
PrimeTime 24 service—the signals of three
network affiliates—has been sold to nine
cable systems in the Caribbean reaching
160,000 subscribers. Cable systems in
Puerto Rico, including the 114,000-
subscriber San Juan system (a joint
venture of Century Communications and
ML Media Partners), and the Virgin Islands
have picked up wxiA-Tv Atlanta (NBC),
weBmMm-Tv Chicago (CBS} and wasc-Tv New
York (ABC).

“Datebook™ continues from page 32.

by BrROADCASTING magazine and Federal Communica-
tions Bar Association. Speakers include Representa-
tive John Dingell (D-Mich.); FCC Chairman Dennis
Patrick; Representative Tom Tauke {R-lowa), and Rob-
ert Wright, president of NBC. Westin hotel, Washington.
Information: (202) 659-2340.

June 1—Internationa! Radio and Television Society
annual meeting and presentation of Broadcaster of the
Year Award to Oprah Winfrey, talk show host. Waldorf-
Astoria, New York. Information: (212) 867-6650.

June 1-9—13th Prix Jeunesse International, contest
for "TV productions for children and young people.”

Categories: animation. information, variety and drama.
Munich. Sponsor: Free State of Bavaria, city of Mu-

nich, Bavarian Broadeasting Corp. and Second Ger-

man Television Channel, ZDF. Information: (089) 59-
00-2058.

June 3-5—Radio Advertising Bureaut radio sales uni-
versity. Dallas.

June 4-7—International summer Consumer Electron-
ics Show, sponsored by Electronic Industries Associ-
ation. McCormick Place, Chicago. Information: (202)
457-8700.

June 5-7—NBC affiliate promotion executives confer-
ence. Registry hotel, Los Angeles.

June 5-11—Ninth Banff Television Festival. Banff,
Alberta. Information: (403) 762-3060.

June 6-9—ARC-TV annual affiliates meeting. Century
Flaza, Los Angeles.

June 7-9—Television Bureau of Advertising/Sterling

Institute managing sales performance for local sales
managers. Hyatt Regency. Denver.

June 8-9-—"Media Mergers and Acquisitions Confer-
ence,” sponsored by Executive Enterprises Inc. Park-
er Meridien, New York.

June 8-11—American Women in Radio and Televi-
gion 37th annual convention. Theme: “The Turning
Point.” Keynote speaker: Sally Jessy Raphael, talk
show host. Westin William Penn, Pittsburgh.

June 8-12—Broadcast Promotion and Marketing Ex-

ecutivesiBroadcast Designers’ Association 32d annual,

seminar. Bonaventure hotel, Los Angeles.

June 9-—"Independent Film and TV Production,” con-
ference sponsored by International Business Com-
munications Ltd. BAFTA, 195 Piccadilly, London. Infor-
mation: Christopher Wyle, (01) 236-4080.

June 10-11—Fifth annual BroADCASTING- Taishoff Semi-
nar, sponsored by Sigma Delta Chi Foundation.
Speakers include Bill Plante, White House correspon-
dent. CBS News, and Steve Friedman. executive pro-
ducer. USA Today: The Television Show. WCvs-Tv
Boston. Information: (312) 922-7424.

June 10-11—National Academy of Television Arts
and Sciences board of trustees meeting. Vista hotel,
New York.

June 10-12—National Council for Families and Tele-
vision annual conference. Four Seasons Biltmore, San-
ta Barbara, Calif. Information: (213) 876-5959.

June 10-13—New York State Broadcasters Associ-
ation 27th executive conference. Concord Resort ho-
tet, Kiamesha Lake. New York.

June 12-15—CBS-TV annual affiliates meeting. Cen-
tury Plaza, Los Angeles.

June 13-15—Videotexr Industry Association third an-
nual conference. Capital Hilton hotel, Washington. In-
formation: (703) 522-0883.

June 14-16—/nternational Radio Festival of New
York, “honoring the year's best in radio programing.”
Sheraton Center hotel, New York. Information: (914)
238-4481.

June 15—*Public Relations: Behind the Washington
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Scene,” session sponsored by American Women in
Radio and Television, Washington chapter. National
Association of Broadcasters, Washington. Information:
(202) 659-3494.

June 16—Creative Awards gala with presentation of
"Billy Awards” for excellence in advertising. sponsored
by Philadeiphia Ad Club. Franklin Plaza hotel,
Philadelphia.

June 16-18—NBC-TV annual affiliates meeting. Hyatt
Regency. Maui.

June 16-19—Kansas Association of Broadcasters/
Missouri Broadcasters Association joint convention.
Overland Park Marriott, Overiand Park, Kan.

June 17-19—Alabama Broadcasters Association
spring/summer convention. Gulf State Park, Guif
Shores, Ala.

June 18-21—American Advertising Federation annu-
al convention. Century Plaza, Los Angeles. Informa-
tion: (202) 898-0089.

June 20-24—Radio Advertising Bureau sales manag-
ers school. wharton School of University of Pennsylva-
nia, Philadelphia. Information: (212) 254-4800.

June 23-25—Maryland/District of Columbia/Dela-
ware Broadeasters Association annual convention.
Sheraton Fontainebleau Inn, Qcean City, Md.

June 25-28—International Teleproduction Conference
and Exhibition, sponsored by International Telepro-
duction Society and NATPE, | os Angeles Convention
Center. Information: (212) 629-3266.

June 30—15th annual Daytime Emmy Awards telecast
on CBS-TV, co-sponsored by National Academy of
Television Arts and Sciences and Academy of Televi-
sion Arts and Sciences. Waldorf-Astoria, New York,



For the Recorda

As compiled by BROADCASTING April 6
through April 13 and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Anienna For Communications: ALJ—Ad-
ministrative  Law  Judge.  alt.—alternate:  ann.—announced:
ant,—anienna;  aur.—aural; aux.—auxiliary; ch.—channel;
CH—critical hours.: chg.—change: CP—construction permit;
D—day: DA—directional antenna: Doc.—Dockel: ERP—eftec-
tive radiated power: Frey—frequency: HAAT—height above
average terraind H&B—horizontal and vertical: khy—kilohentz:
kw-—kilowatts: lic.—license: m—meters: MEOC—maximum
cxpected  operation  value:  mhz—megabentz:  mi.—miles:
mod.—mudification; N—night; pet. for recon.—petition for
reconsideration; PSA-—presunrise service authority: pwr—pow-
er. RC—remute control: $-A-—Scientific-Atlanta: SH—speci-
fied hours: SL-—studio location: TL—transmitter Jocation:
1rans.—transmitter; TPO-—transmitter power output; U or unl.-
unlimiled hours; vis.—visual: w—walts: *—noncommercial.
Six groups of numbers at end of lacilities changes items refer 1o
map courdinates. One meter cyuals 3.28 feet.

r |
Ownership Changes

8 KNZS(AM) Capitola and KMBY-FM Scaside. both
California (BAPLSRO3I3OEA; 1540 khz: 10 kw-U, FM:
BALEIS80330EB: 107.1 mhz: 910 w; HAAT: 570 fi.)—
Secks assignment of license from KMFO Radio Inc. to John
3. Frankhouser Jr for $2.850.000. Seller is principally
owncd by Norman Stone: Christopher Murray. and Chester
Tart. who have no other broadcast interests. Buyer has
imerest in KEND(AM)-KLLL(FM) Lubbock. TX. and
KAMA(AM)-KAMZ(FM) El Paso. TX. Filed March 30.

a2 WKRP(AM) Dallas. GA (BALS80I28EB: 1500 khe: )
kw-1)—Sceks assigmnent of license from WKRP Ine. to
Carden Communications Co. for $135.000. Seller is owned
by West Georgia College Foundation. educational institution
in Carrolton, Ga. 1t has retained rights to call letiers. Buyer
is owned by Puul F Carden: his wife. Mary. and inother,
Myrle. Carden is retired judge from Canton, GA. with no
other broadeast interests. Filed March 28.

a WHPI(AM) Herrin. 1L (BAL880325EA: 1340 khyz: |
kw-U: HAAT:)—Secks assignment of license from Green-
tree Broadeasting Co. 1o Egyptian Broadeasting Co. for
$325.000. Seller is owned by Charlie Peters, who also owns
KTFI{AM) Twin Falls. 1D. Buyer is owned by Robert A,
Ferrari: his brother. R, Keith Ferrari; John S. Brewster;
Wrophas Mecks., and Orville M. Hudgens. They are former
owners of station. Filed March 25,

8 KLAX-TV Alexandria, LA (¢ch. 31: 1619.8 kw-V,
161.98 kw-A: HAAT: 200.8 fr.)>—Sceks assignmem of
license from Thomas C. MceBride. Trustee to Pollack/Belz
Communications Co. for $1.1 million. Seller is owned by
Cypress Communications. 1t has no other broadeast inter-
ests. Buyer is owned by William H. Pollack; his brother,
David. and brother-in-law, Martin S. Belz. Pollacks also
own KOSE(AM)-KWLN(FM) Osceola. AR. and with their
parents. Sydney and Marilyn, also own WDXR(AM) Padu-
cah, KY. Belz is real estate developer with no other broad-
cist interests, Filed March 29,

8 WMME-AM-FM Augusta. ME (BALES0S0IH):
1400KHZ: | kw-U: FM: BALH880401HK: 92.3MHZ: 50
kw: HAAT: 500 fi.}—Secks assignment of liccose from
Target Communications to Tri-Group Inc. for $1.4 million.
Seller is subsidiary ol Augusta, Me.-based group of four
AM’s and nine FMs. headed by Marshall Magee. Buyer is
owned by Frederick Hessiek and family, Washington-based
investors with no other broadeast interests. Filed April 1
8 WVCA(FM) Gloucester. MA (BALHS880331HC: 104.9
mhz: 3 kw: HAAT: 260 f1.)—Sceks assignment of lieense
from Simon Geller 1o Douglas H. Tanger for $1 million.
Seller is owned by Simon Geller. who has no other broadeast
interests. Buyer has interest in WQRS-FM Detroit and owns
WCLZ-AM-FM Brunswick, ME. Filed March 31.

1 WCWL(FM) Lenox, MA (BALHB880318HZ: 91.3 mhz:
5 kw-. | kw-N. DA-1: HAAT:—Sceks assignment of
license from Keymarket Communications of Pennsytvania
Ine. to Maranatha Ministries Foundation Inc. for $175.000.
Seller is North Augusta, SC-based group of two AM's and
cight FM's principally owned by Paul Rothfuss and Kerby
Confer. Buyer is owned by John K. Mathis: Willie L.
Mathis. and Muriel Mooney. who have no other broadcast

imerests. Filed March I,

1 WFMA(FM) Mio. M1 (BTCH880328HB: 103.9 mhz: 3
kw: HAAT: 330 ft.)—Seeks ussignment of license from
David C. Schaberg 1 Mio Radio Lid. for 33.000. Seller has
no other broadcast intercsts. Buyer is owned by James J.
Mccluskey. who has interest in WAAQ-FM Big Rapids. MI.
Filed March 28,

8 KWOA-AM-FM  Worthington. MN  (AM:  BA-
L880329EB: 730 khz: | kw-D: FM: BALH880329EC: 95.1
mhz: 100 kw: HAAT: 650 fi. }—Secks assignment of license
from Worthington Broadcasting Co. to Donald L. and Janet
M. Rabbiu for $1.488.000. Scller is owned by Josephine C.
Olsen. and James J. Wychor. It has no other broadeast
interests. Wychor will retain interest in station. Buyer is
owned by Donald L. Rubbitt and his wife. Janet. former
owners of WFON-FM Fond du Lae. Wis.. und Wychor.
Filed March 29.

8 WLGW Lancaster. NH (BAL8BO329EH: 1490 khz: |
kw-U)—Seeks assignment of license from Peter . Morton
to Michacl W. Beattie for $80.000. Seller has no other
broadeast interests. Buyer has no other broadeast interests.
Filed March 29.

2 KYYN(AM) Poteau, OK (BALBBO4O1EH: 1280 khz: |
kw-D)}—Sceks assignment of license from KYYN Limited
to Leroy Billy for $45.000. Seller is principally owned by
Don Manucl. It has no other broadcast interests. Buyer has
no other broadcast interests. Filed April 1.

a KMYB-FM Pawhuska. OK (BAPHS80401HN: 104.9
mhz: 3 kw; HAAT: 328 fi.)}—Secks assignment of license
from McKee Broadeasting 1o Davel Broadeast Group Inc,
for $1.200. Seller has no other broadcast interests. Buyer is
owned by E. Wright Davis and William A. Odell. who have
no other broadcast interests. Filed April 1.

8 KIQY(FM) Lebanon. OR (BALH880325HF: 103.7
mhz: 53 kw: HAAT: 380 fi.}—Secks assignment of license
from Sterco Broadeasting Corp to Spotlight Media Corp. for
$485.500. Seller is principally owned by Colene Ingraham

It has no other broadeast imerests. Buyer is owned by
Michael C. Gelfand and Richard Maciorowski. It also has
interest in KKTM(TV) Flagstaff, AZ. Filed March 25,

2 WNYR(AM)-WEZO-FM  Rochester.  NY  (AM:
BAL880329GZ: 990 khz: | kw-D. 250W-N: HAAT: FM:
BALHBB0329HA: 101.3 mhz: 27 kw: HAAT: 640 ft.}—
Seeks assignment of license from Dorton Broadcasting of
Rochester Inc. to Atlantic Ventures Corp. for $7.315.000.
Seller is Bloomfield Hills. Ml-based group of three AM’s
and three FM's principally owned by Betty Pazdernik and
Paul {Dick) Purtan. It is headed by Joe Dorton, president.
Buyer is owned by Steven B. Dodge: Eric B. Schuliz:
Joseph L. Winn. and Michael B. Milson, who are all former
officers of American Cable Systems. which merged with
Continental Cablevision last year, and James T. Herron,
former radio consultant based in Chicago. Filed March 29.

8 KCKX{AM) Stayion. OR and KWKI-FM Big Spring.
TX (AM: BAL880328ED: 1460 khz: 1 kw-D: FM: BAL-
H880329EG: 95.3 mhz: 1.8 kw: HAAT: 300 ft.}—Sccks
assignment of license from Michael Hankins. receiver to
Big Spring Radio Inc. for $440.000. Seller is owned by
Azeleo Inc.. which has no other broadcast interests. Buyer
is owned by Connie J. Thigpen: Marvin Lewis. and Berkley
L Fraser. who also own KVIV(AM) El Paso. TX. Filed
March 29.

% WIPR-AM-FM-TV San  Juan, PR (AM:
BALBBO32IKE: 940 khz: 10 kw-D: FM: BA-
LED880OI21KF: 91.3 mhz: 125 kw: HAAT: 4049 f1.; TV.
BALETE880321KG: 6: 53.7 kw-V. 5.37 kw-A: HAAT: 2860
fi.}—Seeks assignment of license from Puerto Rico Tele-
phone Authority 1o Puerto Rico Public Broadcasting Corp.
for no consideration. Seller is public utility with ne other
broadcast interests. Buyer is nonprofit corporation headed
by Pedro A. Galarza; Elias L. Soba: D. Fernando: E. Agra;
Awilda Aponie: Carmen Junco. ). Gladys Crescion, and
Jose A. Rey. 1t has no other broadeast interests. Filed March
21

8 KWMC(AM) Del Rio, TX (BAL880329EE: 1490 khz

Roger Morphew

has acquired

KPAG/KRQS Pagosa Springs, CO

for

$250,000
Rod-Mar, Inc.

Chapman Associates is pleased to
have assisted in this transaction.
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1 kw-U; HAAT:)—Secks assignment of license from Val
Werde Broadcasting Inc. 1w Faz Broadcasting Inc. for
%375,000. Seller is owned by Don Funkhouser and his wife.
leemne. who have no other broadcast interests. Buyer 1s
wwhned by Martha G. Faz, and her brother. Carlos G. Faz,
local investors with no other broadcast interests. Filed
March 29.

B KADE(FM) Weatherford. TX (BALED8803 18GE: 89.5
mhz; 368W; HAAT: 205 ft.)—Seecks assignment of license
from Criswell Center For Biblical Studies 10 KADE Radio
Inc. for $55.000. Seller is nonprofit corporation headed by
Paige Patterson. Buyer is nonprofit corporation headed by
Robert N. Robinsen II; Earl King: Derothy Taylor, and
Robert G. Erkins. Filed March 18

8 KEYY(AM) Provo. UT (BAL8B0328EA: 1450 khz: |
kw-D. 250W-N: HAAT)—Seceks assignment of license
from Touch Qutreach Ministries Inc. to Biblical Ministries
Worldwide for $182,079. Seller is headed by Larson Ben-
net. Buyer is owned by Riprobent E Jeffcott: Don Pfleget;
Elwood H. Chipchase: Harold J. Kregel: Carroll Howe. and
Frank Almas. who have no other broadcast interests. Filed
March 28

New Stations

FM's

B Pensacola. FL (BPH8803240J)—~ADX Communica-
tions of Pensacola secks 98.7 mhz: 50 kw H&V. HAAT: 150
i Address: PO. Box 39454, San Antonio, TX 78218.
Principal is owned by David E. Hoxeng, who has no other
broadcast interests. Filed March 24

® Pensacola, FL (BPH8803240K)—White Sands Broad-
casting Co. seeks 98.7 mhz: 50 kw H&V: HAAT: 150 m.
Address: 1718 Split Ridge Trail. Knoxville. TN 37922
Principal is owned by Gloria J. Hunter and Samuel C. Trent,
who have no other broadcast imerests. Filed March 24

B Pensacola, FL (BPH880324NW)--PNS Limited Part-
ners seeks 98.7 mhz; 50 kw H&V: HAAT: 150 m. Address
6701 N. Pensacola Blvd.. Pensacola. FL 325095. Principal
is owned by Mrs. Thorunn H. Faddis: Willard L. Demory,
and Daniel J. Murphy, who have no other broadcast inter-

ests. Filed March 24.

8 Pensacola, FL (BPH880324NU)}—Mitacle Radio Inc.
seeks 98.7 mhz; S0 kw H&V. HAAT: 150 m. Address: P.O.
Box 8127, Pensacola, FL 32505. Principal is owned by
Gerald D. Schroeder and his wife. Gaile, who also own
WPFA(AM) Pensacola, FL. Filed March 24.

8 Pensacola, FL (BPH880324NM)}—Great Scott Broad-
casting seeks 98.7 mhz; 50 kw H&V. HAAT: 150 m.
Address: P.O. Box 638. Potistown. PA 19464. Principal is
group of six AM’s and four FM’s principally owned by Faye
Scott and family. Filed March 24.

B Pensacola. FL (BPH880324NO)—Gcorge S. Flinn Jr.
seeks 98.7 mhz; 50 kw H&V; HAAT: 150 m. Address: 188
S. Bellevue. Suite 222, Memphis 38104. Principal has no
other broadcast interests. Filed March 24.

®  Pensacola. FL (BPH880324NP)—Allen/Johnson Pensa-
cola Ltd. seeks 98.7 mhz: 50 kw H&V; HAAT: 150 m.
Address: 545 Conifer St.. Melbourne. FL 32904. Principal
isowned by Kelly A. Allen and Mary Johnson, who have no
other broadcast interests. Filed March 24.

B [rvine, KY (BPH880324ME)}—Kentucky River Broad-
casting Co. secks 106.1 mhz: 0.67 kw H&V: HAAT: 199 m.
Address: P.O. Box 281, Irvine. KY 40336. Principal is
owned by Marshall E. Sidebottom and Kelly T. Wallingford.
who have no other broadeast imerests. Filed March 24.

B Irvine. KY (BPH880322MA)—Engincer Broadcasting
secks 106.1 mhz: 0.72 kw H&V. HAAT: 203 m. Address:
PO. Box 270, Irvine, KY 40336. Principal is owned by
Thomas D. Riddell: Herman C. Crouch. and Kathy Stone,
who have no other broadcast interests. Filed March 22.

8 Charleston, MO (BPH8803240G)—Dianne Anderson
seeks 106.1 mhz; 3 kw H&V: HAAT: 100 m. Address: 107
Dudley. Sikeston. MO 63801. Principal has no other broad-
cast interests. Filed March 24,

® Charleston, MO (BPH880323MN)—South Missouri
Broadcasting Co. seeks 106.1 mhz: 1.48 kw H&V: HAAT:
27 m. Address: 201 E. Commercial. P.O. Box 432. Chatles-
ton, MO 63834. Principal is owned by James L. Byrd 111,
who also has interest in co-located KCHR(AM). Filed
March 23.

B Carlsbad. NM (BPH880323MK)}—Catlsbad Communi-
cations Partners seeks 106.1 mhz; 50 kw H&V: HAAT: 150
m. Address: 20 E. Wheeling St., Baltimore 21230. Princi-
pal is owned by Pamela R. Jones and Michael J. Wilhelm.

Chesley
Maddox
& Associates,
Incorporated

for the Broadcast Industry

Financial Consulting
Loan Placement Services

Chesley
Maddox
& Associates,
Incorporated

e are pleased to announce the formation of

Investment Banking Services

3202 Terminal Tower
Cleveland, Ohio
44713

216.241.0900
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who have no other broadcast interests. Filed March 23.

® Carlsbad, NM (BPH88032 IMM)—Diana Clem seeks
106.1 mhz; 50 kw H&V; HAAT: 150 m. Address: 838 South
Canyon. Carlsbad. NM 88220. Principal has no other
broadcast interests. Filed March 21.

8 Kershaw. SC (BPH880322MB)—Palmetto Broadeast-
ing System Inc. seeks 106.]1 mhz: 3 kw H&V. 100 m.
Address: P.O. Box 28. 101 S. Woodland Dr.. Lancaster. SC
29720. Principal is owned by B.L. Phillips Jr.. who also
owns WAGL(AM) Lancaster. SC. Filed March 22.

8 Kershaw, SC (BPH33032401)—Sieven C. Stewart
seeks 106.1 mhz: 3 kw H&V: HAAT: 100 m. Address: 424
Clark St.. Apt. B-6. Cheraw. SC 29520. Principal has no
other broadcast interests. Filed March 24.

& Kershaw, SC (BPH880324NK)—leffrey C. Sigmon
secks 106.1 mhz: 3 kw H&V: HAAT: 100 m. Address: State
Rd.. 23 York. SC 29745. Principal has no other broadcast
interests. Filed March 24.

TV's

8 Pullman, WA (BPCT880405}—P-N-P Broadcasting
Inc. seeks ch. 24; 100 kw-V: HAAT: 296 m. Address: 9235
NE 175th. Bothell. WA 98011. Principal is owned by Duane
J. Polich and Joe C. Henry. who also own KPNP(AM)
Pullman. WA. Polich also has interest in KLCK(AM) Gol-
dendale. WA. Filed April 5.

®  Secaucus, NJ (BPCT88032 1KM)—Whitcly Communi-
cations secks ch. 9. Address: 19 North Ridge St.. Rye
Brook. NY 10573. Principal is owned by William L. White-
ly. who has no other broadcast interests. Filed March 28.
Actions

AM's

& Scottsdale. AZ (BP870929AR)—Rcturned app. of Cac-
tus Broadcasting Co.. for 1100 khz: 50 kw-D: | kw-N.
Address: One South Executive Park. Suite 303, Charlotte.
NC 28287. Principal is owned by Michacl B. Glinter. who
owns WQCC(AM) Charlotte. NC: has interest in KGOL-
(AM) Humble. TX; WLQV(AM) Detroit: WTTP(AM) Na-
tick. MA. and new AM’s in Atlantic Beach. SC and Glad-
stone. MO. He also owns W29AC (LPTV) Charlotte. NC.
Filed April 4.

® Holly Hill. FL (BP871104AA)-—Rewrned app. of
Thomas H. Moffit. for 1180 khz: 7.5 kw-D: 250 w-N,
Address: 304 Crane Cove Longwood. FL 32750. Principal
has no othet broadcast inicrests. Filed April 4.

® Lanse. MI (BP870327AB)—Granted app. of Aaron
James Coffey for 1340 khz. Address: 2 Castro St.. #6 San
Francisco. CA 94114. Principal has no other broadcast
interests. Filed April 5.

®  Atlantic Beach. NC (BP871029AC)—Returned app. of
Atlantic Beach Radio for 1200 khz: 5 kw-D: | kw-N.
Address: PO. Box 889. Blacksburg. VA 24060. Principal is
owned by Vernon H. Baker, who has interest in WBZI{AM)-
WLGY(FM) Xenia. OH: WSGH(AM) Lewisville. NC. and
WKGM(AM) Smithficld. VA. He is also director of
WPAR(FM) Claremont. NC. Filed April 5.

® Junciion City. OR (BP871027AG)—Rcturned app. of
Jerry ). Collins for 650 khz: 10 kw-D: | kw-N. Address:
1227 Del Prado Blvd.. #103. Cape Coral. FL 33904.
Principal owns WDCQ(AM) Pinc Island Centcr. FL. Filed
Aptil 5.

8 Claude, TX (BP870303AH )—Grantcd app. of Marlene
V. Borman for 1180 khz. Address: 6720 Lakeview Dr..
Carmichael. CA 95608. Principal has no other broadcast
interests. Filed April 5

B Las Vegas (BP360724AD)—Granicd app. of Las Vegas
Broadcasters [or 1060 khz. Address: 4610 Briarwood Drive.,
Sacramento. CA 95821. Principal is owned by James E.
Aucl. who has no other broadcast interests. Filed April 5.

® Dakota City. NE (BP87072|AF)—Dismisscd app. of
Donald A. Swanson for 1250 khz. Address: Box 102-A.
Rite. 2. Sioux City. LA 51106. Principal has no other broad-
cast imerests. Filed April 6.

FM's

8 China Lake. CA (BPH870313NW)—Granted app. of
Sound Enterprises for 102.7 mhz: 3 kw H&V: HAAT: -20 m.
Address: P.O. Box 2004, Ridgecrest. CA 93555, Principal
is owned by John J. Perrige and Mark J. Allen. who have ne
other broadcast interests. Filed April 4.

®  Grand Junction, CO (BPH850712QB)—Dismissed app.
of Monument Broadcasters for 104.3 mhz: 100 kw H&V:
HAAT: 1385 m. Address: 2688 Malibu Drive. Grand Junc-
tion. Co. 81506. Principal is owncd by James G. Spehar and
his wifc. Bonnic. who have no other broadcast interests.
Filed April 5.

®  Mansfield. OH (BPED870629MB)—Granied app. of
Ohio State University for 91.7 mhz: 0.75 kw H&V: 137 m.
Address: 2400 Olentangy River Rd.. Columbus, OH 43210.
Principal is educational institution headed by Dale K.



QOuzts. It also owns WOSU-AM-FM Columhus, OH. Filed
April 4.

®  Manslicld, OH (BPED8T0106MH)—Dismissed app. of
Puhlie Broadeasting Foundation of Northwest Ohio Tor 917
mhz: 0.957 kw H&V: 137 m. Address: 1316 N. Huron, St.,
Toleda, OH 43604, Principal has no other hroadeast inter-
ests. Filed April 4.

® Goodlcttsville, TN {861217MR)}—Returned app. of
Ridden Partnership for 97.1 mhz: 50 kw-H: HAAT: 492 m.
Address: 340 Cognewaugh Rd., Cos Cob, CT 06807, Prin-
cipal is owned by Vincenm T. Ridikas and Leo Denslow. who
have o other broadeast interests. Filed April L.

® Goodlettsville. TN (861217TMY)}—Rcturned app. of PN
Rudio Co. for 97,1 mhi; 50 kw-H. HAAT: 492 m. Address:
157 W. 571, ST.. #902. New York 10019, Principul is
headed by William Walker. Filed April 1.

®  Goodlettsvile. TN (861217TNID—Rcturncd  app. of
James “laylor Broudeasting of Tennessee for 97.1 mhz: 50
kw-H: HAATY 492 m. Address: 35102 Center Ridge Rd.,
North Ridgeville, OH 44035, Principal is owned hy Jumies
‘laylor: Vetrel E. Smith. and A. Wray Fitch, Taylor owns
WITB(AM) North Ridgeville. OH. Filed April |.

| Goodlettsville. TN (861217NE)—Dismissed app. of
Phyllis A. Austin lor97.1 mhz: 50 kw H& V: HAAT: 500 m.
Address: 215 British Woods Dr., Nashville 37217, Principal
has na other hroadeast interests. Filed April 5.

46W.

®  Brigham City. UT. KHSB. 100.7 mhz—March 28-Mod
of CP (BPHB50712Z in.) to change TL: 6.9 km SE of
Penrose Box Elder. UT: chunge HAAT: 405 m. H&V: 41 35
49N 112 14 58W.

m Suffolk, VA, WSKX. 106.9 mhz—March 25-Mod of
CP (BPH8510181K, as mod) to change TL: On Hwy 168 w
Virginia-North Carolina state line: change HAAT: 365.76 m.
H&V: 36 32 5IN 76 11 04wW.

TV's

®  Cedar Rapids, IA. KOCR. ch. 28—March 29-Mod of
CP (BPCT830314KL) to change ERP vis.: 2316 kw: TL:
605 Boyson Rd, NE. Cedar Rapids. Linn Co. 1A: ant.:
SWR/SM-30DA: 42 02 43N 91 38 51w

® Fort Worth. KFWD. ch. 52—March 28-Mod of CP
(BPCT850108KN) 1o chunge ERP vis.: 2619 kw: HAAT:
328 m.: ant.: Bogner BUH-32 Pattern A.

Actions
AM's
®  McFarland. CA. KXEM. 1590 khz—Apr. 7-Applica-

tion (BP871130AD) rewmed for CP to change city of
license 1o Bakersfield, CA: change FREQ to 750KHZ:
change hrs of oper to unltd by adding night service with |
kw: change TL to: 2.82 km E of Bakersfield County Club on
N side of CA Hwy 178, Bukersficld. CA & muke changes in
ant sys: 35 23 55N 118 54 00W

®  Colorado Springs. KWYD, 1580 kh,—April 1-Appli-
cation (BMP870522AE) granted for Mod of CP to inerease
power to 10 kw: change TL. to: 0.2 mi. S ol County Rd. 0.2
mi. Wof Hwy 85-87, ncar Sccurity, CO: 38 43 11N 104 43
16W.

®  Escanaba, M1, WCHT" 600 khz-—April 4-Application
(BPBTII03AD) rewrned for Cp o change city of lic to
Gladestone, change freq to 750 khz: reduce power to 400 w;
change TL.to: 1 km N of Hwy 414 on Co Hwy 527, 4 km SE
of Village of Flat Rock, Delta Co. MI: Township of Wells.
mi. and make changes in ant. sys.. 45 48 2IN 87 08 20W.

®  Philadelphia. WTEL. 860 khz—April 1-Application
(BP870616AF) granted for CP to increase night power to
0.5 kw: change TL 10: 0.56 km WSW of intersee. of Rie 63
and Rte 232, Lower Morcland Township, PA (nighttime
aniy) and make changes in ant. system {new ant. construc-
tion night only): 4007 05N 75 04 27W RE!: In contravention
of US/Canadian Agreement.

®  Henderson, TN, WHHM, 1580 khz—April 1-Applica-

Facilities Changes _]
L _ -
AM's

®  Los Angeles, KTNQ. 1020 khz—Apr. 4-Application for
CP to make changes in ant sys: modify day and night
pattern,

m Santa Barbara, CA, KKSB, 990 khz—Apr. 4-Mod of
CP 10 make changes in ant sys.

®m  San Dicgo, KLZZ. 600 khz—Mar. 30-Mod of CP
(BPHB20524AX. as mod) 10 make changes: HAAT: 439 m.
H&V: change ERP: 5.1 kw H&V.

®  Grand Junction, CO. KQIL, 1340 khz—March 28-
Application for CP 1o change Freq: 880 hhs: change city of
lic to Grund Junction, CO: increase power to 4.5 kw night:
10 kw day and make changes in ant. sys.

m  Sullivan. IN. WNDI. 1550 khz—March 25-Application
for CP to make changes in ant. sys.: reduce power and
change TL to: 1.3 mi. W of Sullivan on Washington Strect;
39 05 36N 87 26 I8W.

® Grema, LA, KAIG. 750 khz—Apr. |-Muod of CP to
make changes in ant sys & change TL to: W ol McAnhur
Avenue, Gremna, LA: 29 53 15N 94 05 03W

®  Vivian, LA. KNCB. 1320 khz—March 25-Application
for CP v carrect geographic coordinates and change TL to:
an State Hwy #1, 500 ft. N of city limits ol Vivian, |LA: 32
54 DTN 93 58 SEW.

B Pipestone. MN, KLOH. 1050 khz—March 29-Mod of
CP (BPR70327A)) to increase night power to 500 w and
inske changes in ant. sys.

8 Bethel Park. PA. WGPL. 890 khz—Apr. 1-Mod of CP
to change TL to: County Line Rd. ncar Cannonshurg. PA: 40
19 25N 80 08 47W

®  Huron. SD. KOKK. 1210 kh/—March 28-Mod of CP
(BP820305BA) to make changes in ant. sys. and reduce
daytime pawer.

B Ficldale. VA, WRAZ, 1160 khz—Apr. 1-Mod of CP 1o
change duy and night ant systems & change 1. 0: 2.3 km E
of Fieldale. E of State Rte 683, Ficldale, VA: 36 42 32N 79
57 54w

FM's

B Los Osus-Baywood Park, CA. KLZZ. 101.3 mhz—
March 30-Mod of CP (BPHE20524AX as moed) o change
HAAT: 439 m. H&V: change ERP: 5.1 kw H&V.

B Redding. CA. KRFR. 89.7 mha—March 29-Applica-
tion for CI? to change ERP: 0.18 kw H& V. change HAAT:
481 m. H&V.

& Oxford. OH. WOXY. 97.7 mhs/—March 30-Applica-
tion for CP w change HAAT: 98 m. H&V.

®  Lubbock, TX. KCEL 90.1 mhz—March 28-Mod of CP
(BPHEA06261E) 10 change 1.5 kw H&V: HAAT. 134.1 m.
H&V.

8 Onnge. TX. KIOC, 106.1 mhz—March 30-Applica-
tion for CP to change TL: 2.35 mi. N (330 degree) of Bevil
Ouks. TX: change HAAT: 413 m. H&V: 30 11 54N 9417

HOWTO
FULFILL

YOUR
DESIRETO
AGQUIRE.

Al Firstmark Financial, we understand the particular prob-

lemns facing most young broacdcast companies. We grew

up in the communications industry ourselves. We specialize

in helping such companies through their first and most |
critical acquisitions, expansions, refinancing and capital
improvements. Call us today for the kind of insightful and

responsive tinancial service you need.

ﬁlrstmark Financial

Frstmark Financial Corp. . Communications Finance Div.
110 E. Washington Street, Indianapolis, IN 46204
(317) 262-5658

Financier to the telecommunications industry.
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tion (BP870331CG) granted for CP 10 increase power to
1000 w. day.

FM's

® Ocala. FL. WMFQ. 92.7 mhz—April 4-Application
(BPH8712111F) granted tor CP to change Freq.: 92.9 MHZ
(per docket #86-138): change TL: 4 km NW ol Belleview:
0.8 kin SE of SR 467 & Redding Lanc intersection. Marion
Co. FL; change ERP: 50 kw H&V: change HAAT: 145 m.
H&V: change 10 class C2: 29 04 45N 82 05 35W.

®  Santa Mana. CA. KXFM. 99.1 mhz—Apni i-Applica-
tion (BMPH8711091) gramed for Mod of CP
(BPHB860806JE) 10 change TL: on Tepusquet Peak 2ZKM.
102 degree SE of Santa Maria. Santa Barbara Co. CA:
change ERP: 1.8 kw H&V; change HAAT: 581 m. H&V: 34
54 37N 120 11 08W.

8 Mitchell. SD, KMIT. 105.9 mhz—April |1-Application
(BPH870227NF) granted for CP to ¢change TL: 0.15 mi. §
of 1-90 on Hwy 37. Prosper Township. SD: change ERP:
100 kw H&V: change HAAT 137.5 m. H&V: 4341 25N 98
00 27W.

TV

u  Greenville, SC. WNTV. ch. 29—March 31-Application
(BPET880106KE) granted for CP to ¢change ERP vis.: 5000
kw: HAAT: 1287 ft.

¥ Rosenberg. TX, KXLN-TV. ch. 45—Apr. 7-Application
(BMPCT880314KE) granted for Mod of CP (BPCT5147) 1o
change ERP vis.: 2173 kw: ANT: Bogner BUH-24.

Services

Allocations

®  Fort Mohave, AZ—AI rcquest of Ft. Mohave Broad-
casting. proposed amcnding FM table by allotting Channel
296C2 (107.1 mhz) to Fort Mohave as its first local broad-
cast service. Comments duc May 31, replies June 15. (MM
Docket 88-132 by NPRM | DA 88-404] adopted March 4 by
Deputy chief. Policy and Rules Division, Mass Media
Burcau.)

w  East Hemet. CA—Denied a request for an extension of
time to file comments in proceeding concerning a proposal
to delete Channel 225A (92.9 mhz) at East Hemet. (MM
Docket 88-65 by Order [DA 88-501| adopted April 8 by
chief. Policy and Rules Division. Mass Media Bureau.)

®  Lompoc and Orcutt, CA—Effective May 23. amended
FM table by substituting Channel 262B1 (100.3 mhz) for
Channel 265A (100.9 mhz) and Channel 281B1 (104.1
mhz) for Channecl 224A (92.7 mhz) at Lompoc and modify-
ing licenses of KRQK-FM (Channcl 265A) and KBOX(FM)
(Channel 224A) to specify operations on Channels 262B1
and 281B1. respectively; and allotted Channel 239B1 (95.7
mhz) to Orcutt as 1ts first local FM service. filing window
for Orcutt opens May 24 and closes June 23. (MM Docket
86-384 by R&O [DA 88-446] adopted March 4 by Deputy

FCC ON-LINE DATABASE

dataworld

iocaton Terran Studies
AM e FM @ TV @ LPTV o ITFS
4827 Rugby Ave Sute 200
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chief, Audio Services Division.)

u  Seaside, CA—Effective May 31, amended FM table by
allotting Channel 278A (103.5 mhz) to Seaside as its second
local FM service. Window period open from June | to July
1. (MM Docket 87-115 by R&O [DA 88-471] adopted
March 23 by Deputy chief, Policy and Rules Division. Mass
Media Bureau.)

®  Grand Junction, CO—Efiective May 23. amended TV
table of Allotments by allotting VHF Channe] 11 + Grand
Junction; dismissed a counterproposal by W. Russcl! Wirs,
Jr. 10 allocate VHF Channel 13 to Grand Junction. (MM
Docket 86-148 by R&O [DA 88-463] adopted March 15 by
Deputy chief, Policy and Rules Division, Mass Media
Bureau.)

®  Mason City and lowa City, [A—Al request of B-Y
Communications Inc., proposed amending FM table by
substituting Channel 230C1 (93.9 mhz) for Channel 228A
(93.3 mhz) at Mason City and modifying liccnse of KNIQ to
specify higher powcred channel; and substituting Channel
231C1 (94.1 mhz) for Channel 230C1 at lowa City and
modifying license of KRNA accordingly. Comments due
May 31; replies June 15. (MM Docket 88-131 by NPRM
[DA 88-403] adopted March 4 by Deputy chief. Policy and
Rules Division.)

® Bogue Chiwto and Utica, MS—Effective May 31,
amended FM table by allotting Channel 225A (92.9 mhz} 1o
Utica as its first FM broadcast service. Window period open
from June 1 to July 1. (MM Docket 86-430 by R&O [DA
88-469] adopted March 24 by Deputy chief, Policy and
Rules Division.)

8 Webb City, MO—Effective May 31, amended FM table
by substituting Channe] 230C2 (93.9 mhz) for Channel
232A (94.3 mhz) at Webb City and modifying licensse of
KIKQ to specify operation on higher ¢lass channel. (MM
Docket 87-323 by R&O [DA 88-474] adopted March 28 by
Deputy chief, Policy and Ruies Division.)

8 Qutlook. MT—Effective May 31. amended FM 1able by
atlotting Channel 289C (105.7 mhz) to QOutlook. Window
period open from June | to July 1. (MM Docker 87-5% by
R&O [DA 88-473] adopted March 28 by Deputy chief,
Policy and Rules Division.)

8 Las Cruces and Deming, NM—Dismissed as moot
Academy of Crosses’ request for pantial reconsideration of
action deleting noncommerc- ial educational Channel 209A
(89.7 mhz) from Las Cruces and substituting Channel 218A
(91.5 mhz.) (MM Docket 86-475 by MO&O |DA 88-466)
adopted March 23 by Deputy chief, Policy and Rules
Division.)

B Old Forge. NY—Al request of Ross Broadcasting Com-
pany. proposed amending FM table by altotting Channcl
231A (94.1 mhz) to Old Forge as its second local FM
service. Comments due May 31: replies June 15. (MM
Docket 88-130 by NPRM DA 88-402| adopted March 7 by
Deputy chiel, Policy and Rules Division.)

®  Marlboro. VT—Effective May 31, amended FM 1able
by allotting Channel 268A (101.5 mhz) to Marlboro as its
first local FM service. Window period open from June | to
July 1. (MM Docket 87-129 by R&O [DA 88-470] adopted
March 24 by Dcputy chief. Policy and Rules Division.)

Actions

Commission Actions

B Katy, TX—Rcmanded to Review Board for further con-
sideration case involving three mutually exclusive applica-
tions for new tclcvision station on Channel 51 at Katy, TX.
(MM Dockets 84-1033-35 by MO&O [DA 134] adopted
April 1 by commission.)

B Television Rules—Upheld Mass Media Bureau's dis-
missal of a request by Board of County commissioners of
Monroe County, FL, to modify TV rules. (By MQ&O (FCC
88-64] adopted Feb. 22 by commission.)

®  Rccord Retention Periods—Reduced period that broad-
cast licensecs must keep applications, ownership reports and
various supporting documents compaising ir public file to
one license term or until grant of first renewal applicaitn,
whichever is later. (MM Docket 87-100 by R&O (FCC 838-
98] adopted March 8 by commission.)

& Vancouver, WA—Upheld a staff action denying Greater
Portland Broadeasting Corp.’s request to institute an carly
renewal proceeding against Columbia River Television Inc.,
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du Trell, Lundin & Rackley, Inc.
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COHEN and DIPPELL, PC.
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{202) 783-01M1
washington, DC 20005
Member AFCCE
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Box 220
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CONSULTING & ENGINEERING
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Mullaney Engineering, Inc.
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9049 Shady Grove Court
Gaithersburg, MD 20877
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Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
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Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers
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Member AFCCE
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11704 Seven Locks Road
Potomac, Maryland 20854
301 983 0054
Member AFCCE

LAWRENCE L. MORTON
ASSOCIATES

24071 SUPEROR LAME
LARE $OREST CALEOMNA 92830

MLCCOMMURICATINS [ GRS

LAWRENCE LFMMQVRTON PE.
APPLICATIONS + FIELD ENGINEERING

(714) 859-6015
MEMBER AFCCE

SELLMEYER ENGINEERING

Consuiting Engineers

P.O. Box 205
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

CONSULTING &
FIELD SERVICES

2048 CROSS KEYS RD.
BERLIN, NEW JERSEY
(609) 767-7070 08009

Member AFCCE Member AFCCE Member AFCCE
D.C. WILLIAMS R.L. HOOVER o Ll Pp——
& ASSOCIATES, INC. Consulting Telecommunications Engineer C OMMUNICATIONS TECHNOLOGIES INC
APPLICATIONS,

BROADCAST ENGINEERING CONSULTANTS
PO BOX 130
MARLTON, NJ 08053
18091 365 0077

PAUL DEAN FORD, PE.
BROADCAST ENGINEERING CONSULTANT
R.R. 12, Box 351
WEST TERRE HAUTE, INDIANA 47885
812-535-3831
Member AFCCE

EVANS ASSOCIATES

qumc«nmmhnlonn €
ANWFS-S“I
Brosdcast Enginsering Softwa
216 N. Green Bay Rd

THIENSVILLE, WISCONSIN §3092
Phone (414) 242-6000

Member AFCCE

RICHARD L. BIBY, PE.
COMMUNICATIONS ENGINEERING
SERVICES, PC.

CONSULTING ENGINEERS

JOHN J. DAVIS
& ASSOCIATES

CONSULTING ENGINEERS

BOND ASSOCIATES
TECHNICAL CONSULTANTS

3801 E. 14TH STREET #602

WILLOUGHBY & VOSS

BROADCAST TECHNICAL CONSULTANTS
SUITE 100-A
15102 JONES - MALTSBERGER

Rodwo Systems g_nsg _—
Satellite, Cellular. SMR, & FM
Engineering Services

R Naopp
7313 Wisconsn Ave. Contact®

R irem
L, faoor 5% {3on 532-46;0

Bethesdo, MO 20814

Vega Cellular Consultants

RSA APPLICATIONS

DAVID M LARSEN
18001 332 8342

1372 E0urwater Drve
Orancd Fiowis 12004

%Ok\ﬂ. ENGINEERING, INC.
2/ Consulting Communications Engineers

GARRETT G. LYSIAK, PE.
1306 W. County Road F, St. Paul, MN 55112
(612) 6311338

“"Member AFCCE™

P.0O.BOX 128 PLANO, TEXAS 75074
., Sult
el e Bl o SIERRA MADRE. CA 91024-0128 (214) 423-4935 SAN ANTONIO TEXAS 76202
03) 523-5722 1818) 355-6909 {512) 251111 OR 490-2778
Membe: AFCCE Member AFCCE ROBERT T. BOND D~
S.S.E. Inc.
contact

BROADCASTING MAGAZINE
1705 DeSales St., NW.
Washington, D.C. 20036
for availabilities
Phone: (202) 659-2340
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[z ereee of KPDX(TV) (Channel 29 at Vancouver. By Letter
|FLZ BB-112] adopted March 14 by commission.)

8 FCC reaffirms and orders resumption of processing of
AM applications for 14 foreign clear channels—MM Dock-
et 84-281 (Report 1147, Action in Decket Case)}—Commis-
sion has reaffirmed rules establishing new full-time AM
stations on foreign (Canadian, Mexican or Bahamian) Class
I-A channels, and dirccted staff to resume processing of
applications for AM stations on 14 foreign clear channels
that had been suspended pending completion of this pro-
ceeding. Action by commission April 6 by Second R&Q
(FCC 88-135.)

8 Faimess Doctrine—Reaffirmed report on faimess doc-
trine alternatives and denied Henry Geller and Donna Lam-
pert’s petition for reconsideration. (MM Docket 87-26 by
MO&O [FCC 88-130] adopted March 24 by commission.)

®  Faimess Doctrine—Reaffirmed Aug. 4, 1987, decision
to end enforcement of faimess doctrine, thus denying Free-
dom of Expression Foundation and Henry Geller and Donna
Lampert reconsideration. (By MO&O [FCC 88-131] adopt-
ed March 20 by commission.)

-

Staff Actions

& Oro Valley, AR—Designated for hearing applications of
Pueblo Radio Broadcasting Service; Sanchez Communica-
tions Inc.; Homero §. Pacheco; William N. Freeman; Hal.
5. Widsten; Classic Media Inc.; Buena Suerie Broadcasting
Corp.; and O-V Communications for a new FM station on
Channel 24BA (97.5 mhz) at Oro Valley. (MM Docket 88-
137 by Order [DA 88-380] adopted March 11 by chief,
Audio Services Division, Mass Media Burcau.)

8 Grass Valley, CA—Designated for hearing applications
of Wade Axell; Eric R. Hilding; and Bemadita Paulino San
Nicolas-Obenauf for a new FM station on Channel 257A
(99.3 mhz) at Grass Valley. (MM Docket 88-120 by Order
TDA 88-381] adopted March 11 by chief, Audio Services
Division.)

& Silver Springs, FL—Designated for hearing 12 applica-
tions for a new FM station on Channel 238A (95.5 mhz) at
Silver Springs. (MM Docket 88-119 by Order [DA 88-354]
adopted March 11 by chief, Audio Services Division.)

8 Marquette, MI—Designated for hearing applications of
Tumner Broadcasting & Communications System; Marquette
Television Associates; Skyward Television, Lid.; and Upper
Peninsula Telecasting Corp. for a new commercial TV
station on Channel 19 at Marquette. (MM Docket 88-133 by

rder [DA 88-342] adopted Feb. 29 by chief, Video Ser-
vices Division.)

®  Vicksburg, MS—Designated for hearing applications of
Leonard James Giacone; H & [ Broadcasting, Lid.; Bobby
Bishop; Clearwater Company; Julie N. Frew; Vicksburg FM
Group Limited Pannership; Radio Vicksburg, Ltd.;, and
Vicksburg Broadcasting Foundation for a new FM station on
Channel 266A (101.1 mhz) at Vicksburg. (MM Docket 88-
116 by Order [DA BB-324] adopted March 8 by chief, Audio
Services Division.)

®  Wauseon, OH—Designated for hearing applications of
Emest C. Miller; Charles J. Saltzman; Wauseon Radio;
David Edward Knisely; and Fulton Broadcasters for a new
FM station on Channel 245A {96.9 mhz) at Wauseon. (MM
Docket 88-117 by NPRM [DA 88-325] adopted March 8 by
chief, Audio Services Division.)

®  Youngstown, OH—Designated for hearing applications
of Family Stations Inc. and Christian Communications Inc.
for a new noncommercial FM station on Channel 219A
(91.7 mh2) at Youngstown. (MM Docket 88-115 by Order
[DA 88-326} adopted March 7 by chief, Audio Services
Division.)

8 Celina, TN—Designated for hearing applications of
Celina Broadcasting; Clay County Broadcasting, and Gary
L. Wells for a new FM station on Channel 229A (93.7 mhz)
at Celina. (MM Docket 88-121 by Order [DA 88-322]
adopted March 7 by chief, Audio Services Division.)

®  East Ridge, TN—Designated for hearing applications of
Roy Davis; John H. Totten, Sr and Jennie L. Totten:
Michael J. Benns; Highland Broadcasting Partnership; Vir-
ginia Ann Sattler; Rebecca Radio of East Ridge; and East
Ridge FM Limited Partnership for a new FM station on
Channel 300A (107.9 mhz) at East Ridge. (MM Docket 88-
122 by Order {DA 88-353) adopted March 11 by chief,
Audio Services Division.)

®  Bridgewater, VA—Designated for hearing applications
of Dean-Thomas Communications; Mountain Tower; Ron-
ald L. Wilson; Robert A. Jones; College Town Radio Limit-

ed Partnership; Bridgewater Broadcasters; and Kirkley Paige
Beal; and dismissed applications of Judith L. Randolph and
Genesis Communications Inc. for a new FM station on
Channel 286A (105.1 mhz) at Bridgewater. (MM Docket
88-113 by Order [DA B88-321] adopted March B by chief,
Audio Services Division.)

8 Danville, VA—Designated for hearing applications of
Froggy Bottom Television; Freeman Borntreger; and AW
Broadcasting for a new TV station on Channel 44 at Dan-
ville. (MM Docket 88-134 by Order [DA 88-431] adopted
March 17 by chief, Video Services Division.)

Review Board Action

8 Denver—Granted joint request for approval of agree-
ment filed by Lomas De Oro Broadcasting Corporation and
Denver Community Communications (DCC) and dismissed
DCC’s application for a new TV station at Denver. (MM
Docket 86-180 by Order [FCC B8R-21] adopted March 24
by Review Board.)

ALJ Action

& Cordele, GA—Found Silver Star qualified to remain
licensee of WMJM and WFAV-FM at Cordele, but ordered
Silver Star to forfeit $20,000 for its wilfull and repeated
violations of Communications Act by transferring de facto
control of stations; abusing FCC's distress sale policy; and
abusing FCC's hearing process. (MM Docket 86-155 by ID
[FCC 88D- 10} adopted March 25 by ALJ Edward Luton.)

Call Letters

New AM

KEOZ Border Broadcasters Inc., Del Mar
Hills, TX

New FM

KCKU Jessamine County Communications
Lid., Nicholasville, KY

Existing AM’s

WKLV WTRL Biscayne Broadcasling Co.,
Bradenton, FL

KBMS KAAR Christopher H. Bennett Broad-

casling Co., of Wash. IncC., Vancouver,
WA

Existing FM's

KKYY KWLT Sandusky Radio of Southern Ca-
lif. Inc., San Diego, CA
WPPR WRBN-FM Televiewers Inc., Warner
Robins, GA
wBOQ WVCA-FM Douglas H. Tanger, Glou-
cester, MA
WPKM WDCS WDCS-FM Inc., Scarborough,
ME
WDFX WDTX WDTX Inc., Detroit. MI
KOFI-FM KOFI KOFI Inc., Kalispell. MT
Existing TV
KBSP-TV KHSP-TV Blackstar Communications
of Ore. Inc., Salem, OR
Grants
Call Scught by
New FM'’s
KWHZ M. Keith Allgood, Ferndale, CA
KJYE Maranatha Broadcasting Co., Grand
Junction, CO
WHAN Hope FM Limited Partnership, Sparta,
GA
WOTR Bible Bapatist Christian School, States-
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KGWB

KZOX

WBES

New TV
WFXI

Existing
AM's
KSBS-FM
KAYR
KKXX
WAJD
WWNZ
WFTD
WAUR
KQDS
WLAU
KDBM
WHBK

WRRE
WTNZ

KKZR
WRVC

Existing
FM's
KKXX-FM
KTHT
KUPI-FM
WRVC-FM
wQss
WNTX
KQDS-FM
wLTO
KDBM-FM
WKJE
KFOM
WIMX

WLMI
WHTK

KLXS-FM
WTNZ-FM

KAMY

boro, GA

Guderian Broadcasting Inc.. Wahpe-
ton, ND

KLTM Radio Inc., Macon, MO
Virginia Tech Foundation Inc., Char-
Iottesville, VA

West Virginia Rural Radio Co., Dunbar,
wv

Local Television Associates Inc., More-
head City, NC

KASN-FM Samoa Technologies Inc.,
Pago Pago, AS

KLSE L.K.R. Communications Inc., Van
Buren, AR

KEWQ Butte Broadcasting Co., Para-
dise, CA

WDVH Giillen Broadcasting Corp.,
Gainesville, FL

WKIS Guy Gannett Publishing Co., Or-
lando, FL

WECA Roswell Street Baptist Church
Fndin, Marietla, GA

WBYG Nelson Broadcasting Co.,
Sandwich, IL

KBXT Great Duluth Broadcasting Co.,
Duluth, MN

WKYL WKYL Broadcasting Inc., Lau-
rel, MS

KDLN Beaverhead Madison Broad-
casting Inc., Dillon, MT

WMMH Jewel Hill Broadcasting Co.,
Marshall, NC

WJSE Radio Redentor Inc., Ceiba, PR
WNOX REBS Knoxville Inc., Knoxville,
TN

KRBE KRBE Co., Houston, TX
WAMX Fifth Avenue Broadcasting Co.,
Huntington, WV

KAMM Grapevine Radio Inc., Delano,
CA

KKNU KOSO Inc., dba KOSO Broad-
casting. Fresno, CA

KQPI-FM Communications Investment
Corp., Idaho Falls, ID

WAMX-FM Fifth Avenue Broadcasting
Co., Ashland, KY

WMFT Megunticook Gramaphone and
Radio Inc., Camden, ME

WXJY Quality Broadcasting Inc., Nan-
tucket, MA

KQDS Greal Duluth Broadcasting Co.,
Duluth, MN

WFGI Running Rhodes Inc., Harbor
Springs, Ml

KDLN-FM Beaverhead Madison
Broadcasting Inc., Dillon, MT

WELQ Maranaatha Broadcasting Co.,
Hertford, NC

KSUW Sulphur Educational Broadcast-
ing Fndtn, Sulphur, OK

WHIT-FM Hudson Group Lid. Pariner-
ship of Penn., Harrisburg, PA

WIFI Laurel Media Inc., Kane, PA
WOEC Barnacle Broadcasting Ltd.,
Port Royal, SC

KNEY Sorenson Broadcasting Corp.,
Pierre, SD

WTNZ REBS Knoxville Inc., Knoxville,
TN

KCEI Caprock Educational Broadcast-
ing Foundation, Grand Prairie, TX
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RADIO

HELP WANTED MANAGEMENT

Group broadcaster seeks successful bottom-line orlented
general manager for major markel AM/FM WestCoast radio
property Proven experience in budgel management. ex-
pense control, sales, prograrming, and stability in employ-
ment record wnportant. Submit a letier giving compiete
career, salary history and current references to: Box G-16

Manager & staff, WKDI 840 AM. Denton, MD Write Ed-
ward Baker, Box 889, Blacksburg, VA 24063.

Immediate opening for a hands-on general manager in
medium size midsouth market at AM-FM combination facil -
ty - excellent pay and benefits for performer. Prefer an
experienced broadcaster who wanls o be an important
part of a small, good group operation Box G-42.

An established young Midwest company with potential
FM powerhouse has C.P. for big stick. with plans 1o expand
lo group operahon Seeks nvestors/management help.
EOE. Box G-39

Small market group operator is expanding. Need 1o ind
managers first. Equity possible. Send resume. references
o Manager. Box 5086. Sheridan, WY 82801

Sales manager: The inland Nerthwest is a greal place to
Iive, work, and play. You could manage its top rated sta-
tion’s sales statt Newsradio/EZ combination has dominat-
ed 700.000+ market for years Send resume and cover
letter to Tom Agnew, KXLY Radio, W 500 Boone. Spokane,
WA 99201 EEOQ

Firebreathin%G.S.M. for hugh rated class C CHR in top
100 market. Do good. make G.M. Resume lo: K/E Ste-
phens, KTUX, Shreveport, LA 71109

General manager or sales manager, Our group is l00king
for that unique person who can sell radio on the sireet, as
well as manage and motivate others. In return, we cffer an
exceptional opportunily for personal and financial growth,
ncluding equity In one of our properties In the Southwest,
Midwest! or Southeast E.O E Please forward your current
resume 1o Box G-60

Director broadcast operations. Class A FM in resorl area,
#1 adult station in compelitive market, seeks expenenced
manager responsible lor news. produclion, programing.
editonials. engineering and monthly public affairs program.
Requirements include: documented success in news and
production; excellent planning, organizing. prioritizing,
cemmunicating, budgeting. teaching and interpersonal
relationship skills, a self-starter with altention to detail. a
sense of urgency and the ability 1o make decisions and
create and execule a business plan with minimum supervi-
sion; someone who will quickly establish relationships with
local sources of news and 1ake a leadership role in commu-
nity aflairs. Integrity is a must. It you have the highest
quality on-air standards, work smart as well as hard, and
would like 10 work with a professional broadcaster. who
shares the profils with the employees, write Box G-67. First
year's salary $30.000 EQOE M/F Our managers know of
this ad

General manager. Seek well-rounded, seasoned, medium
market sales manager ready to take on small marke! GM
challenge EOE. Resume lo. Mary Stewart. Box 17964.
Raleigh, NC 27619,

Sales manager/station manager for exceptional AM/FM
combo located in beautiful and historical Saratoga
Springs. NY. The ideal candidale must have a strong
background i administration, leadership, development,
organization, plannming. promotion, sales and people man-
agement and the ability 1o motivate a dedicated staff of
lalented indwviduals The position nitially involves sales
management with the opportunity for advancement to sta-
hon management al an appropriate point in the future
Send resume, salary requirements and reterences to How-
ard Ginsberg, Pariner/General Manager, WKAJWQQY,
West Avenue, Saratoga Springs. NY 12866. 518—584-
1610. EQE.

Sales manager: need 3-5 years experience in sales and
handling small sales staff $30.000 plus Send resumes 10:
Lea Firestone, Box 968, Empona, KS 66601.

General manager for top rated adult contemporary FM in
very atlractive medium sized New England market. If you
have a strong relail sales background with proven abiity in
sales development, this is a greal opportunity. Respond 1o
Box G-70.

Assistant manager for development and promotion.
Experienced fund raising professional wanied for Philadel-
phia's only 24 hour jazz slation, WRTI--Jazz 90, the public
radio voice of Temple University. A minimum of three years'
fundraising experience necessary, preferably in the non-
profit sector. BA required. masler's preferred. Strong idea
person needed who can execule projects as well. Will
supervise two full-lime and one part-time staff. employed
as membership coordinator (FT), sales associale (FT) and
program guide editor (PT). Must be able 1o work with large
numbers of volunteers and students in a pressure packed
environment. Will be responsible for supervising an area
now praducing in excess of $300.000 annualiy that should
be producing close to one million within five years. This is
an exciling opportunily for a seasoned high producer to
join a dynamic professicnal broadcast team of eighl in the
countrys fifth market. Women and minorities are encour-
aged to apply. Salary in the upper 20 to low 30% with
generous universily benefits. Send letter of application with
three professional references and resume to. Wayne
Lamb, Temple University, 201 University Services Building,
Broad and Oxford. Philadelphia, PA 19122, Temple Univer-
sity is an equal opportunity employer. Applications re-
cewed by May 1, 1988. will be screened and initial inter-
views arranged at the Public Radio Conference. Deadline
for applications is June 1, 1988. Position will be filed by
July 15, 1988. with start date August 15, 1988.

General sales manager wanted. If you know Chnistian
radio and can sell spols, we need you. Build your own
sales force and manage il. Full time Midwestern Christian
conl%rnporary. Send complete resume and salary needs.
Box G-71.

HELP WANTED SALES

Rapidly growing NYC talk station needs quaiily salesper-
son, with strong retail background Excellent opportunity to
make serious $3. Must be aggressive. hard-working. with
strong, conceptual orientation. Call Kate 212—586-5700.

Adult contemporary in prosperous Midwesl communily
looking for an aggressive street salesperson. Previous
experience necessary in radio sales to join our highly
successful sales statf Unique opportunity to expand your
professional knowledge of radio and earn top dollars for
your efforts. Send resume. salary history and cover letter 1o
Box G-58.

Can you sell major league sports? Paul Harvey? Local
leatures? 51 years of serving our community makes us a
respected radio leader. We need individuals who can
effectively represent us in a progressive pleasant Wiscon-
sin setling. Send lelter and resume in confidence. Tom
Chapman., GSM. WSAUMIFC, Box 5595, Wausau. WI
54402-5595. EQE.

Sales manager: Hot Pennsylvania CHR FM! Must be high-
ly qualified individual to organize and hire sales staff
Experienced only with strong credentials in sales/manage-
ment. Salary and perks commensurate with responsibil-
ities. EOE. Box G-72.

HELP WANTED ANNOUNCERS

Easy listening pro for Bonneville's ultra format in a univer-
sity town. Call Patrick Wilson, WQM2-FM, Charlottesviiie,
VA 804—977-3030. EOE.

Full time announcers for 100.000 watt FM C & W in
ncthern Michigan. Some experience required. Send re-
sume and tape to GM, 334 North State Street, St. Ignace,
MI 49781.

Morning drive person for upper Midwest top rated 5000
w AM farm station. Send resume to Box G-63.

HELP WANTED TECHNICAL

Chief engineer: Small group of four stations in northern
Wisconsin and upper peninsula. Directional experience a
must. Help build new FM station. Hands on. Call Don
Roberts, President, Roberts Broadcasting. 813—966-
2237

Vacation relief (full lime) and part time positions with
altraclive wages available at WBAL-AM in Baltimore. Ex-
perienced board operators with a good sense of program
flow, send a resume to Robert A. Van Buhler, WBAL, 3800
Hecoper Avenue, Baltimore, MD 21211, No phone calls
please. EQE.

HELP WANTED NEWS

News director: Powerful signal FM serving capitol city of
Madison, Wi -- Greal management and “on air” opportunity
-- "esume and tape to WILV-FM, 2306 W. Badger Road.
Madison, Wi 53713

Leading stations in the Berkshires seek an experienced
anchorireporter. Strong delivery. crisp writing essential.
Rush T&R to Tom Higgins. WUPE/WUHN, Box 1265, Pitls-
field, MA 01202. EOE/MF.

Multi-media news director: See our display ad

HELP WANTED PROGRAMING
PRODUCTICN & OTHERS

Program director sought for So. Calif. hybrid CHR. Must
have leadership/mgmt. skills, on-air experience and be
prometions oriented. Consulted by Jerry Clifton. Resume
and tape to Gen Mgr., KGGI FM, Box 1290, San Bernar-
dino, CA 92402 ECE, M/F

SITUATIONS WANTED MANAGEMENT

Northern California 100,000 watt #1 raled FM station 40
plus shares seeks aggressive, self molivated, experienced
sales person with management potential. Direct selling
knowledge and creative skills. Salary, commission, bonus
and incenlives. #1 in all day parts. Send resume including
track record, salary history immediately to: Carlos Ca-
sarez, KXGO, PC. Box 1131, Arcata, CA 95521. 707—826-
9393. EOE/MF.

Account executive: Greal opportunity for May graduates
at WKKD AM/FM Aurora-Naperville, lllinois. Sell radio in
Chicago's hotiest suburbs with unlimited eaming potential.
Many benefils...contac! Bill Baker 312—898-6668. ECE.

WZLI FM, booming north Georgia/suburban Atianta
seeking professional. hard working, career oriented ac-
count execulives. Excellent opportunily, trainng and
growih. Are you an overachiever, ambitious. the best? Call
or write David Dorin, WZLI, Box 106, Toccoa, GA 30577
404—-886-2191. EQE.

In market 176, our local salesperson #3 was in the high
30 last year working part-time. Her list is now available for
an experienced AJE. We'll guarantee 30 - you do the rest.
Ray Carroll. WLAD/WDAQ. Danbury, CT, 203—744-4800.

GSM - WGTAM/FM, Portland, Maine. Determined individ-
val with sales management experence and finely tuned
people skills to motivate. train, and build sales team
Station is highly promotional, contemporary hits. building
numbers: immediate billing comes from development of
local retail. In this growth stage, we need you 10 develop
your own sales, while working diligently with sales staff.
Salary. over-ride, and benefils are negoliable, with an
opportunity for equity. O & O by single broadcaster with
track record of success. who wants lo expand: needs
good people to do it Call 1oday, Tom Talbolt, 207—775-
6321 ECE.

Cutstanding GSM with excellent references, documented
record of performance and programing experience seeks
opportunity as a GM. Box E-80.

Veteran pro will leave paradise for GM opportunity, medi-
um - metro market. Solid sales/GSM expenence. Excellent
references. 305—437-5839.

Professional revenue producer with 17 years sa-
1es/SM/GM expenience can recruit. train, manage, motivate
saes slaff plus build unusual income sources. Turnar-
ounds, start-ups welcome. Let's make money. Mike Has-
san, b05—296-8112,

Experienced medium market general manager seeks
new challenge. Over 15 years in radio. 10 years in manage-
ment. Family man, under 40, energetic and ambitious with
a great lrack record in sales, programing and pecple.
Aviilable June 1st Box G-62

Temporary assignment wanted on site while you or | find
a permanent general manager Any location. Thirly years
radio management experience. including group VIP. Excel-
lent references 919--392-5017.

20 years experience - General manager, sales, program-
ing in Atlanta, Montgomery, Columbus, Macon, Savannah,
Litle Rock. FM construction - upgrades. Currently G.M. -
prefer southern rated market as G.M. or group VP. pro-
graming - operations. Would consider right smailer market.
912—273-4657.

Seeking position as general manager in medium markel.
Over 25 years experience in radio and TV Former station
owner, general manager and general sales manager Pro-
fessional approach. Very sales oriented, can build sales
tearm, train and motivate plus other aspects of station
operation...most important bottom line. No frills..no fancy
stufi. Presently employed. Write Box G-79.
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SITUATIONS WANTED ANNOUNCERS

Major market news not my style, Looking to ROCK at a
smaller station. Just looking to have some tun. Tony 312—
359-8666

Seeking entry level DJ position. Broadcasting school
Eraduate. Looking for full or part-time position in New

ngland but will consider elsewhere. Contact Charles Ur-
nie. PO. Box 3055, Waterbury, CT 06705.

Versatile disc Jockey with 4 years experience. Experience
Innews, sports, production. Broadcasting graduate. Dave,
303—276-0106

Female radio personality. Some name value. Musically-
knowledgeable, appealing Speaking voice. Particularly
suited easy night-time listening. Audition tape available.
Box G-73.

SITUATIONS WANTED SALES

My wife and | want positions with same siation. Have
worked well together before. | do sales, on-air, Copy, pro-
duction. Have managed. Can write news. Wife wants boo-
keeping, reception. Call Gary & Vel: 402—564-8132. Need
some Moving assistance. Insurance.

SITUATIONS WANTED NEWS

Savvy ND, strong on lecalization, actualities, field-report-
ing. Prefer western states, Florida. Can do talk shows too!
501—228-0267.

Let’'s make our sports department #1...by far! How? We'll
‘out-hustle, work smarter and be more creative than every-
wone else...and have fun doing it. Vieteran sports anchor/pro-

ducer, 32, 10 years experience, ready to take station to the

top. Call Walt Fowler 516—431-8786.

Experienced news and sports man Seeking spons,
news, or combo position. Enthusiastic; hard working; excit-
ing PBP 5 sports. Bill 404—229-1347.

Experienced broadcast journalist with college degree
anxious to move up to medium market station. Good voice
and writing skills. Prefer Northeast. Call Dave at 814—238-
5434,

MISCELLANEOUS

Collection - pop music researcher’s archives. 100,000
singles - all chart hits 1940 thru 1984 plus sleeves +
charts. Contact V. Field 609—499-3644 or 5-4 Tollgate,
Florence, NJ 08518. Asking $300,000.

TELEVISION

HELP WANTED MANAGEMENT

Financial analyst. McGraw-Hill Broadcasting Company
seeking bright, aggressive financial analyst to develop and
maintain financial models tor broadcasting operations in-
cluding revenue and expense, forecasts and operations
analysis. Coordinates and develops monthly/quarterly esti-
mates. annual budget and medium range plan. MBA/CPA
preferred. Working knowledge of PC's (Symphony/Lotus),
financial analysis and report writing required. Send re-
sumes, inCluding salary requirements to: Michael G.
McGlynn, McGraw-Hill, Inc., 1221 Avenue of the Americas,
:I‘BAr,?;Floor. New York, NY 10020, Equal cpportunity employer

General sales manager. Fox Television, KRIV, Houston is
seeking a qualified general sales manager with a minimum
of 3 years professional sales management experience.
Applicant must have extensive broadcast sales manage-
ment background with proven abilities as a sales leader,
motivator and strong knowledge of retail development,
traffic systems, inventory control and conceptual promo-
tional planning and implementation. Please send resume
and salary requirements to: KRIV-TV, PO. Box 22810, Hous-
té)SETexas 77227, Aitn: General Manager. No phone calls.

HELP WANTED SALES

Cable television advertising sales. Career opportunity
now available in Palm Springs market. Seeking aggressive
professional with experience in cable, TVor radio ad sales.
Send resume to: Rick Thacker, Paimer Cablevision, PO.
Box 368, Palm Desert, CA 92261. 619—340-1312.

Regional account executive: WCTI-TV, eastern North
Caralina's #1 station seeks an experienced, highly-moti-
vated individual to handle an established list of agency
accounts. Must have an exceptional track record with a
minimum of two years TV sales experience. Send resume:
Sandra Woodlief, Local Sales Manager. PO. Box 2325,
New Bern, NC 28560. EOE.

WFSB-TV, a Post Newsweek station and CBS affiliate is
seeking a regional sales manager to establish and man-
age a sales office in the New Haven-Metro area. This
position will be responsible fer handling several accounts
in the Boston and New York area and for coordinating the
activities of several sales people and direclly supervising
New Haven sales office staff. Monthly reports to GSM/LSM
will be required. Respond to Chester Elton or Warren
Arc-n)derson te 3 Constitution Plaza, Hartford, CT 06115,
EOE.

Aggressive rapidly expanding television company with
stations located in the East and Midwest is [ooking for an
energetic, bright sales person. If you like hard werk and the
rewards thal come from it, you can expect to earn $40-
60,000 annually Citadel Communications, c/o WVNY-TV,
100 Market Square. Burlington, VT 05401, Atin: Brad
Worthen. EOE.

Commercial manager with sales know-how and adminis-
tralive ability for VHF in south Texas. EOE. Box G-18.

Sales manager for new and growing independent TV
station. Musl have strong independent TV sales back-
ground. Management experience preferred. Send resume
or call Joe Mazza, General Manager, WMCC-TV, RR2, Box
97A. Noblesville, IN 46060. 317—552-0804. EOE, M/F.

Local television account executive - Aggressive, articu-
late, persistent, possess working knowledge of ratings.
Call Dave Murphy at 904—725-4700 or send resume to
Sales Manager, WNFT-TV, PO. Box 17547, Jacksonville, FL
32216. Equal opportunily employer.

HELP WANTED TECHNICAL

Promotion manager for WRAL-TV, Raleigh. NC, to man-
age an eight person depariment that is responsible for
producing and placing all TV, radic and print station promo-
tion. The person must have creative writing and preducing
skills, be knowledgeable about all media and have man-
agement experience. Two years of promotion management
experience is preferred. Send resume to: Corporate De-
partment of Human Resources, Capitol Broadcasting Com-
pany, PO. Box 12000, Raleigh, NC 27805.

General sales manager needed for WDHN-TV in Dothan,
AL. Excellent cpportunity with a great, fast growing televi-
sion group. Must be a people person with experience in
local and naticnal sales and sales training. Send resume
and salary requirements to Aubrey Wood, PO. Box 6237,
Dothan, AL 36302. EOE.

National sales manager. Experienced national sales man-
ager. Must have a minimum of 2 years either national rep or
national sales management in independent television. Top
50 Sunbelt market. EOE Resume to Box G-64.

Seattle sales manager - One of nation's leading indepen-
dents seeks individual with proven experience as a sales
manager who can lead and motivate a sales staff. Send

%  resume to Personnel Dept., KSTW-TV, PO Box 11411, Tace-
ma. WA 98411. EQE.

General manager. Medium Midwest market, group
owned. Experience and department performance record
with letter and resume to Box G-75. M/F, EOE.

Program manager: An oulstanding opportunity is now
available tor an experienced independent station program
manager. If you have proven success with an independent
TV station and are |0oking for advancement. write to Gener-
al Manager, WDRB-TV, Independence Square. Louisville.
KY 40203 (no phone calls). ECE.

wgm

Malntenance engineer needed for industrial video repair
business. Must be extremely familiar with 3/4” and three
tube cameras. Excellent salary and working conditions.
MVS, 8025 Anderson Rd., Tampa, FL 33634

Experienced chief for small market Rky Mtn NBC affiliate.
B years minimum experience with management/hands-on
skills. Good salary and benefits. Resume to Station Man-
ager, KIFI-TV, Box 2148, Idaho Falls, 1D 83403. EOE.

VTeditor: Preter experience with Ampex VPR3's and ACE
Micro. Send resume: Manager of Human Resources,
WMHT-TV, Box 17, Schenectady, NY 12301. EQE.

Major East Coast production facility seeks hands-on
chief who can bring new ideas and methods to our already
strong staff. Experience with ADO, Paintbox, Chyren and
GVG switchers required. Experience with Ampex, and
Sony VTRs, Mirage. and Bosch Film to Tape a plus. Great
benefits program and salary, Reply Box G-44, or call 215—
925-5113.

Earth station operators: Experienced in video, technical
background helpful. Send resume to: Neal Hall, 5703 D
General Washington Dr.. Alexandria, VA 22312,

Radio-TV engineering manager: University of West Flor-
ida seeking a hands-on engineering manager for its in-
structional television facility. Responsible for the manage-
ment of engineering personnel and the design, installation,
maintenance and operation of all types of professional TV
equipment. Bachelor's degree in electrical/elecironics or
related tield, one year experience in the maintenance.
design, operation or construction of technical broadcast-
ing equipment or high school diploma and five years
experience as described above. $20.504.16 - $34,037.01
salary negotiable, Submit resume and UWF application to
Personnel, UWF, Pensacola, FL 32514 by April 28, 1988.
UWF is an EQE/AA, M/FVM institution.

Vertigo technical director. California video Center, a divi-
sion of N.LWS. Productions, Inc., a Lorimar Telepictures
Company, is searching fer a technical director/programer
for our 3D computer animation systems. Qur ideal candi-
date must have experience with Unix, Wavetront, Vertigo or
other comparable animation systems and two years com-
puter animation experience in the film video industry. Inter-
ested applicants should forward a copy of their resume.
including salary history to: California Video Center. 5432
West 102nd St., Los Angeles, CA 90045, Attn: Personnel.

HELP WANTED NEWS

Chief photographer needed for top rated ABC affiliate in
progressive 89th market. Ideal candidate: mature, seli-
starter, works well with stafffmanagement, solid crganiza-
tional skills. Minimum two years management/supervision
of sizable ENG staff. Crealive shooter/editor, NPPA video
workshep grad., able to train, critique, lead others. Send
tape of most creative work, resume with salary history,
philosophy, references to Clifft Windham, News Director,
WAAY-TV 1000 Monte Sanc Blvd., Huntsville, AL 35801.

News editor with solid writing and ediling skills, sound
news judgement and supervisory ability EOE. Box G-20.

Associate news producer: If you enjoy the challenge of
live ENG and SNG and have the crganizaticn to put it
together, send tapes and resumes: News Director, WJTV,
PO. Box BBB7, Jackson, MS 39204,

Central lllinois CBS affiliate has immediate ¢pening for
weekend and midday weathercaster. Send tapes to News
Director, WCIA-TV, Box 777, Champaign, IL 61820. ECE.

Three openings in mid-sized, upper-Midwest lelevision
news department; 1) Aggresive assignment editor who
thinks like a producer and can motivate people. 2) Co-
anchor for early and late weeknight newscasts. Writing,
editing and reporting skills required. 3) Sports journafist to
anchor early and late shows and head-up three person
team. Salaries negetiable. Resumes and references to Box
G-43.

Executive news producer: WTOL-TV is looking for an
executive news producer. We're the number one. CBS
affiliate, with state-of-the-art equipment including a com-
puterized newsroom and Beta. We need someone to work
with producers and reporters and oversee daily coverage.
Successful candidates will have minimum five years televi-
sion news experience. including producing experience.
Large market experience preferred but not required. Send
tape, resume, news philosophy, and salary requirements lo
Rick Gevers, News Director, WTOL-TV, 730 N. Summit St..
Toledo, OH 43604. No phone calls, please, EOE, M/F.

Maintenance technician: Installation and repair of studio
and transmitter equipment. Some design. planning. and
training responsibilities. Rotating shift inCluding nights and
weekends. Requires associate’s degree in electrical tech-
nology or equivalent formal training, plus experience in
electronic repair/troubleshooting. FCC license or SBE certi-
fication. Send resume: Manager of Human Resources,
WMHT-TV. Box 17, Schenectady, NY 12301%. EOE.

Chief engineer: New York UHF broadcaster has an imme-
diate opening for a hands-on chief engineer with strong
technical, managerial. interpersonal and planning skills,
Minimum 5 years experience required in the installaticn,
maintenance and repair of studio and transmitter equip-
ment and systems. FCC license required. Qualified appli-
cants should direct their resumes to Box G-37. EQE.

Newscast producer: Experienced journalist, crisp and
imaginative writer, creative producer. Send resume, refer-
ences and writing sample, and non-returnable tape of
newscast (preferably with rundown) to Jeff Ebner, Execu-
tive Producer, WTSP-TV, (Tampa/St. Petersburg) PO. Box
10,000, St. Petersburg, FL 33733. EOE.

Feature reporter/anchor: If you have a love and taient for
feature reporting. and also a subscription to Sports llius-
traled, you may be the right person for us. We are seeking a
strong feature reporter to fill a major role on our news team.
reporting and anchoring cur coverage of sports and re-
creation. Send reusme, tape and references 10 Michael
Sullivan, News Director, WCBD-TV, PO. Box 879, Charles-
ton, SC 29402, No beginners or phone calls, please. EOE.
M/F.

Maintenance engineer: New York UHF broadcaster has
immediate opening for maintenance engineers with a mini-
mum of 3 years experience in the maintenance. installation
and repair of studio transmitter equipment and systems.
Troubleshooting to the component level. SBE certification
preterred. Qualified applicants should direct their resumes
to Box G-38. EQE.

TV news director. Sunbelt small market affiliate needs a
news manager with the right stuff! Group-owned station
has news expansion plans requiring an experienced,
hands-on leader at the helm. If you have lelevision news
credentials surpassed only by your desire 1o run your own
news department, let us know Send resume and salary
requirements to Box G-59. EOE.
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Assistant sports director in growing Midwest medium
market. Group-owned, aggressive news operation. EQE.
Send tape and resume to Doug Padget!, General Manager.
KODE-TV. PO. Box 46, Joplin, MO 64802,

Morning-noon anchors, general assignment reporters for
medium markel Sunbell station. Resumes: Box G-51.

Meteorologist with strong forecasting and delivery skills
needed for our television/radio weather center stafl. Please
send resume and video audition tape to Tom Luljak, News
Director. WTMJ, Inc., 720 E. Capitol Dr, Milwaukee, Wi
53201.

Weekend anchor/reporter. Strong Midwest medium rmar-
ket needs aggressive reporter with proven skills for key
position. The successful candidate will be a self-starting
anchor/reporler with solid growth potential. Only the exper-
ienced need apply. Box G-66. EQE.

Assignment editor: Small market, Southeast; aggressive
number 2 person 1o run the show. 29 person department.
Reply Box G-65

Evening anchor. Aggressive small market news team
seeks seasoned reporter with solid producing skills and
camera chansma to join top male anchor for 6 & 11 casts.
No beginners. No phone calls. Letter, videotape, resume
and salary hopes to: ND, WVIR-TV, PO. Box 769, Char-
Iottesville, W 22802. ECE.

Weathercaster for nighlly broadcasts and to administer
weather department for this number one . market leading
ABC affitiate. Don't let the market size fool you. Functional
and very professional weathercenter recenily built 1or your
use. Equipment includes an SNG vehicle just purchased;
displayed at NAB. Excellent salary and benefits. Musl have
at least three years on-air experience. Tape and resume 1o
Craig Cannon, ND., KHBS-TV, 2415 North Albert Pike, Ft,
Smith, AR 72914. EOE (Women encouraged to apply).

Weathercaster: M/F, take a leadership role for aggressive
group owned Midwest affiliate. Experience required Tape
and resume, Ken Walker, KSFY, Suite 100, Sioux Falts, SD
57102. EQE.

Top 20 market in Midwest looking for fealure reporter
Crealivity a2 must. Successiul applicant must have at least
three years television feature reporting experience Strong
wriling and production skills essential. Equal opportunity
employer. Reply to Box G-77.

Anchor/reporter for Midwest network affiliate to co-
anchor early news Strong writing and praduction skills a
must. No beginners. Resurne to Box G-69.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

WBBM-TV, CBS in Chicago, is locking for a multi-talented
graphic arts director to work with our design director to
continually improve the on and off-air look of our television
station. B.A. or equivalent required, minimum of five years
design experience, proficiency in print and broadcast
media. If you are a crack designer. an innovator and can
motivate and encourage staff and station associates, send
letter of interest and resume {we will call for {apes; please
do not call us) to: Barbara Mosak. Design Director, WBBM-
TV, 630 North McClurg Ct.. Chicago. IL 60611. EOE.

Editor. Flonda NBC aftiliate seeking on-line video tape
editor with minimum 3 years experience and proven track
record Expernence with GVG 300 and Sony 5000 editor
helpful. Excellent salary and benefits package. Send re-
sume/tape to. Personnel Dept.. WXFL-TV, 905 E. Jackson
St., Tampa, FL 33602. EQE. M/F.

Producer/director. Network affiliate seeking versatile pro-
ducer/director. Looking for that person who loves to put
together the ultimate commercial, produce a news open to
end all news opens and who can also direct/switch a tight
newscast Our equipment includes NEC System 10, Grass
Valley 1600, Chyron 4200. and Sony 900 Edit System.
Applicants must have two years experience in news and
commercial production. Send resume and satary require-
ments to: Rich Irwin, Production Supervisor, KTUL Televi-
sion, PO. Box 8, Tulsa, OK 74101, ECE

Deslgn oriented production person. Knowledge of ADO,
AB2, CMX. A/C, Century, Paintbox and Scribe helpful. An
excellent opportunity for a motivated individual iooking for
a challenge. Send a resume to Box G-50.

Directorfproducer: Strong, creative, quality minded per-
son needed lo direct number one news show and other live
studio and milti-camera location television productions for
a Midwest network affiliate/production facility. Minimum two
years experience a must, Send resume and salary require-
ments to Box G-53. EOE.

Editor/technical director. Pennsylvania’s largest fim and
television production facility To edit commercials. indus-
trials and broadcast switching. Mirage, DVE MK-Il and
CMX-340X and interformal. Send resume, demo and sala-
ry history t0: Karen Brooks, E.J. Stewart, 525 Mildred Ave..
Primos, PA 19018. 215—626-6500.

Computer animator. Teleprcduction facility on East Coast
hiring an experienced computer animator with high level
technical and arlistic expertise. Must be familiar with
Dubner CBG and Electronic Paint. If you're ready 1o roll up
your sleeves and get involved, send resume, demo and
salary histery to: Karen Brooks, E.J. Stewart, 525 Mildred
Ave., Primos, PA 19018. 215—626-6500.

Producer: Two half-hour shows per weekday. Looking for a
strong writer with good news judgement, organizalion, and
motivation skills. No reporting Send resume, writing sam-
ples. and news philosophy to Doug Maughan, KMVT-TV,
1100 Blue Lakes Blvd.. N., Twin Falls, |D 83301

Experienced professional videographer needed for a
radio/lelevision specialist position al WUFT, expanding
PBS affiliate. Also requires proven editing skills. Directing/
producing experience helpful. Expected hiring salary
$18,500 plus excellent benefits. BA in communications
and one year experience required. Allernate gualifications
are available. Send letter of application, resume, refer-
ences, no tapes, by April 29, 1988, 1o: Central Employment
Center, 4th Floor Stadium, University of Florida, Gaines-
ville, FL 32611. Requesls must refer to pasition identifica-
tion number 21937 lo guarantee consideration.

LESEA Broadcasting Corporation, A Christian broad-
casler with television stations in South Bend, Indianapalis,
Tulsa, Honolulu and construction permils for Denver as
well as Kenosha, Wisconsin, currently has openings in
operations, lraffic. engineering. production and sales.
Send your confidential resume to: Peter Sumrall, GM, LE-
SEA Broadcasting, PO. Box 12, South Bend, IN 46624.

Computer graphics antist: KLAS, CBS affiliate in Las
Vegas, is looking for an art director. Responsibilities include
station and client projects and daily news graphics. Exper-
ience in computer graphics and production required. An
art background and Artstar 3D/Liveline V/Viditont exper-
ience preferred. Must be able 1o deal with clients and edit
room experience is helptul. Please send resume and tape
to: Lem Lewis. General Manager, KLAS-TV. PO. Box
15047, Las Vegas. NV B9114

Idaho CBS affiliate now accepling applications for direct-
ing position. This is not a job for beginners. Wil direct
newscasls, along with some production and board work.
Send salary requirements with resume. EOE. Box G-76.

Continuity director/producer. Writes television copy for
commercial production. Helps produce local commercials
by working directly with sales reps, clients, and production
personnel. Production background helpful. Excellent peo-
ple skills a must! Contact Rick Thedwall, Program Director,
KWQC-TV. BO5 Brady St.. Davenport, 1A 52808,

Crew chiet: C-SPAN, the public affairs network on Capitol
Hill. is seeking a crew chief for master control to work 11
PM - 7:30 AM. Duties will include ensuring guality Iransmis-
sion and technical/operational funclioning of equipment.
Qualifications include a cullege degree, knowledge of
various master control and studio equipment, experience
in sludio production and master control operation in a
supervisory capacity 10% shift differential included. Send
resume with cover letter and salary requirements to; Per-
sonnel, 444 N. Capitof Street, N.W., Suite 412, Washington,
BC 20001.

Promotion writer/producer. Creative individual to pro-
duce news/programing promotion. Strong wriling, EFP.
editing and directing skills required. No beginners. Send
resume and tape to: Promotions Manager, KCRG-TV, 2nd
Ave. at 5th St., S E.. Cedar Rapids. IA 52401.

Promotion executive with strong marketing background
needed for West Coast affiiate station. Three years exper-
ience in television station promotion required. Send tape,
resume, salary requirements to Charles Stauffer. Gen. Mgr..
KCOY-TV 12, 1503 N. McClelland St., Santa Maria, 8}\
93454. EOE.

Computer graphics artist. CBS affiliate/lop ten market
seeks a qualified artist with hands-on experience in news-
oriented computer graphics. Will operate Aurora 280/3-D
system. Quality conceplualization and execution a must.
Send resumertape to: Design Director, KHOU-TV, 1945
Allen Parkway, Houston, TX 77019. EQE.

Serles producer. Top 20 Midwest affiliate seeks exper-
ienced producer for series. Prefer newscast/projects pro-
ducers or reporters who can handle high-tech production
with style. Reply with resume, references and brief writing
samples to Box G-78. Equal opportunity employer.

Wanted: Hot shot director/producer 1o work in a TV
station/production house toy store This is major market
stuff in the comfortable Midwes!. Perfect job for the director
who likes live news but is exploding with unfulfilled crealiv-
ity If your work is average, do not apply Send proof of
pgriormance {no tapes) and salary history to Box G-54.
EOE.

Promotion manager to join managemenmt leam at medi-
um market CBS affiliate. Will work direclly with promoation-
minded GM. Experience in television, radio, print promo-
tions and advertising important. Creativity and judgement
essential. Compensalion commensurate with experience,
Resume to Dennis West, General Manager, WIFR-TV, PO.
Box 123, Rockford, IL 81105, B15—987-5300. M/F, EOE.

Commercial production editor needed for growing Cali-
fornia stalion. Editor produces local commercials from raw
footage through finished product. Must have at least 2
years experience; timecode experience; background in
qguad, 1inch and Beta formats; operate ADO 1000. Must
deal well with clients. Submit resume including salary
requirements to Box G-83.

SITUATIONS WANTED MANAGEMENT

Communications attorney with FCC and Labor Relations
experience eagerly seeking posiion in television or cable.
Intzrested in legal business affars or related area. People
oriented. Willing to work hard to learn business, share
available knowledge and contacts, lravel, relocate. 301—
890-9616.

General sales manager--professional/innovative/aggres-
sive/goal-oriented/motivated by challenge--exiensive ex-
perience with group-owned operations in local sales/sales
management and on-job experience with national at both
stetion/rep level with both affiliates & independents--knowl-
edge of retail development/media researchitraffic sys-
tems/nventory control. Reply Box G-B0.

SITUATIONS WANTED TECHNICAL

16 years experience in all facets of radio/TV engineering
including management and supervision. Strong on RF
Desire position anywhere in US or Canada. Salary negotia-
ble. Presently emplayed with good references. Phone Jer-
ry 315—487-2393.

Entry level position in MC. Experienced radio & television
transmitter engineer 100king for television opportunily. Will
relacate! Stan Amster 818—985-0038 (m).

SITUATIONS WANTED NEWS

Business reporter: Strong on camera executive appear-
anZe. solid broadcasting/business background, major
market experience. Call Dale Jackson 714—999-9359.

Chiet meteorologist: 12 years experience. AMS seal.
Currently top 30 market. Radio also. Community oriented.
Need new challenge in weather-conscious area. Immedi-
ale availability. Box G-82.

Television! Greal newsman with journalism degree and
commercial expenence. Can edit, produce and assign.
Entry level fine. Call Ernie 919-—425-1027.

Vigorous, versatile newsman/performer hungry for
maove into TV news. Unique background: radio, newspaper
and live performing experience. Syracuse TVR M.S. Ready
yesterday. 215—842-1706.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Inlernational producer/director seeks collaborations with
U.S. television stations 1o co-produce global programs for
national and worldwide distribution. Castellarin, 425 East
51st Street, Suite 7E. New York, NY 10022,

MISCELLANEOUS

Primo People wants you. If you are a general assignment
reporter who has some anChoring experience, send your
tape and resume to Steve Porricelli or Fred Landau to Box
118, Otd Greenwich, CT 06870-0116. 203—637-3653.

ALLIED FIELDS

HELP WANTED iNSTRUCTION

Graduate assistantship in radio/television/fiim (stipend
plus tuilion waiver). Also five undergraduate degree op-
tions. Contact: Dr. William Rambin, Department of Commu-
nication Arts, Northeast Louisiana University, Monroe, LA
71209, 318—342-2144. EQE/AA.

Canada - July/August. TV instructors/department head
for 1op sports & arts centre tor kids 9-17. Able to develop
an exciting TVivideo broadcasting progamme on beautiful
lake setting 150 mi. N. of Toronto. Technical knowledge and
experience essentiall Send resume at once, 251 Daven-
port Rd., Toronto, Ontario, M5R 1J9, and call 212—a466-
1314,

Canada - July/August. Radio broadcasting Instructors:
required tor top sports & arts centre for kids 9-17 in
beautiful lake setling 2-1/2 hrs. N. of Toronto. Experienced,
dynamic people to run radio production programme. Send
resume at once, 251 Davenport Rd., Toronto, Ontario, M5R
1J9, and call 212—466-1314.

Broadcasting/speech generalist. Boston area coliege.
Fulllime position beginning Fall, 1988. Teach speech
courses. public broadcasting. broadcast law ethics in
broadcasling, broadcast wriling, comparative systems,
theory. Advising and curriculum development. Ph.D. re-
quired. Rank and salary negoliable within contractual lm-
its. Resumes to Professor George Wharton, Curry College,
Milton, MA 02186.
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Broadcasting: Ohio Northern University seeks head of
broadcasting program/teacher with a strang commitment
to a liberal arts approach. M.A. required, Ph.D. preferred.
Candidate must have interest, capability. and experience
in radio and television broadcasting program and manage
university academic broadcasting services in addition to
appropriate teaching instruction. Public relations back-
ground will be given strong consideration. Combined De-
pariment of Communication Arts with seven full-time facul-
ty Date of appoiniment: September 1, 1988. Salary:
negotiable. Tenure-track position. Rank: Instructor/assis-
tant professor. Send letter of interest, resume, and refer-
ences by May 9, 1988. to Nils Riess. Chairman, Ohic
Northern University, Department of Communication Arts,
Ohia Northern University Ada, Ohio 45810. EOE/AAE.

HELP WANTEO MANAGEMENT

Chief operating officer/general manager: Major North-
east teleproduction facility Polished manager needed to fill
newly created position. Will oversee daily operations in-
cluding studio facilities, interformat editing, mobile units
and creative services. Ideal candidate will have 10 + years
experience in client relations, sales/marketing, fim and
video production, television technology and general man-
agement. Will report directly to chairman of the board. We
will offer a competitive salary and incentives to someone
who will balance quality customer service with the bottom
I‘i‘r;e results. EOE. Send resume with salary history to Box G-

HELP WANTEO SALES

Wanted: Salesperson to sell satellite uplink services both
data and video. Must be expesienced with good contacts.
Based in Dallas, Chicago or LA for rapidly growing com-
pany with both Intelsat and domestic services. 800 DATA-
LIN

Sales reps..val-Pak, the leading co-op direct mail com-
pany has top paying commission sales positions available
in many cities nationwide. Radio, TV or print sales exper-
ience preferred. All replies confidential. For brochure call
lvan Rich 1—800—237-6266 (in Florida 1—800—832-
4265)

HELP WANTEO TECHNICAL

Video engineer: The department of communication at
Miami University (Ohio) seeks a competent video engineer
to be chief engineer ofthe mass cormmunication area of the
department of communication. This person must be exper-
ienced in the maintenance and repair of such video equip-
ment as monitors, VCR'S. editors and cameras. Person
must be capable of supervising ancther engineer on the
staff. Experience in an educational environment would be a
plus. However, this is not essential. Good salary. Excellent
benefits. Applications will be accepted until a suitable
person is found for the position. Send resume along with
the names of three references who might be contacted to:
Dr. Susan Reilly Department of Communication, Miami
University, Oxford, Ohio 45056. Miami University is an
equal opportunity/affirmative action employer.

HELP WANTEO PROGRAMING
PROOUCTION & OTHERS

Media specialist’administrative assistant in audiovisual
center. Responsible for producing, directing, shooting and
editing 3/4" videotape; multi-image production assistant;
distribution and maintenance of audiovisual equipment.
Reports to the director of audiovisual center. Qualifications:
B.A. degree in radio/TV, communication or related profes-
sional experience. Training and/ar experience in technical
audio and video set-ups. Strong organizational and man-
agerial skills coupled with strong public relations and
writing skills. Knowledge of light maintenance and repair
on a variety of instructional-type equipment. Salary:
$15.000 plus excellent fringe benefils; twelve month ap-
pointment. Available April 1, 1988. Send resume and three
names of reference to Dr. Myra Macon, Director of Library
Services, WB. Roberts Library Delta State University,
Cleveland, MS 38733 by May 1, 1988. EQE, M/F.

PROGRAMING

Radio & TV Bingo. Oldest promotion in the industry
Copyright 1962. World Wide Bingo. PO. Box 2311, Little-
ton, CO 80122, 303—795-3288.

EMPLOYMENT SERVICES

Government jobs. $16.040 - $59,230/yr. Now hiring. Your
area. B05—687-6000 ext. R-7833 for current federal list.

EOUCATIONAL SERVICES

On-alr training: For working/aspiring TV reporters. Polish
anchoring. standups, interviewing. writing, Teleprompter.
Learm from farmer ABC Network News correspondent and
New York local reporter. Demo tapes. Private coaching.
Group workshop Apr. 23. 212—921-0774. Eckhert Special
Productions, Inc.

MISCELLANEQUS

Be on TV. Many needed for commercials. Casting info. 1—
805—687-6000 ext. TV-7833.

WANTEO TO BUY EQUIPMENT

Wanting 250, 500, 1.000 and 5,000 watt AM-FM transmit-
ters. Guarantee Radio Supply Corp., 1314 lturbide Street,
Laredo. TX 78040. Manue! Flores 512—723-3331.

Instant cash-best prices. We buy TV transmitters, towers.
and transmission line. Bill Kitchen, Quality Media. 303—
665-3767

1" videotape. Looking for large quantities. 30 minutes or
longer will pay shipping. Call 301—845-8888.

FOR SALE EQUIPMENT

NAB Is over. Time to buy or sell used equipment. We have
a lot of new fistings. We still need TK-47s, BYU-800s, BVH-
2000s, Chyran-4s, BVW-40s, TK-28s & 29s. Call now. Me-
dia Concepts 919—977-3600.

Kline tower: Overall height is 645 feet with two platforms.
Tower will be dismantled by June 30th. Excellent condition.
Ready for sale. WBRC-TV 205—322-6666.

Never uncrated. 2Kw VHF transmitter. Suitable low or full
power. 3,000 title music video library 17 and 3/4". 512—
480-0084, 213—393-3416.

Equipment financing: New or used 36-60 manths, no
down payment, no financials required under $25,000. Reh-
nance existing equipment. David Hill 214—578-6456.

AM and FMtransmitter, used excellent condition. Guaran-
teed. Financing available. Transcom. 215—8840888. Telex
910—240-3856.

FM transmitters ““Harris FM 25K (1983), AEL 25KG
(1977)** Harris FM-20H3 (1976). RCA BTF20E1S (1983)
Harris FM10HK {1974), RCA BTF10D9 (1968) "Callins
B30E (1965) */Sintronics /SF35 (1986) CCA 30000DS
(1968)Transcom Corp. 215—884-0888. Telex 910—240-
3856.

AM transmitters *“Continental 315F (1975), Collins 820E
(1978)**Gates BC-50C (1966)**Harris MW1A (1983), Har-
ris BC-1h1,CSI TIA, Gates BC-1T, Gates BC-1** Transcom
Corp. 215—884-0888, Telex 910—240-3856

S0KW AM ""Gates BC-50C (1966) an air wimany spares, in
STEREQ." Transcom Corp. 215—884-0888. Telex 910—
240-3856.

Sitverline UHF TV transmitters. New, best price and
performance. 35 Kw, 70 Kw, 140 Kw, 2B0 Kw, also brand
new air cooled 10 Kw klystrode transmitter. Bill Kitchen or
Dirk Freeman, Television Technology, 303—665-8000.

1000’ Kline tower. Standing in Nebraska. Available imme-
diately Can move anywhere. Call Bill Kitchen, Television
Technology 303--665-8000.

FM antennas. CP antennas. excellent price quick delivery.
from recognized leader in antenna design. Jampro Anten-
nas. Inc. 916—383-1177

TV anternas. Custom design 60KW peak input power.
Quick delivery. Excellent coverage. Recognized in design
and manufacturing. Horizontal, elliptical and circular polar-
ized. Jampro Antennas, inc. 916—383-1177.

Equipment financing: New or used 36-60 months, no
down payment. no financials required under $25,000. Refi-
nance existing equipment. David Hill 214—578-6456.

Over 100 AM-FM transmitters in stock. All powers - all
manufacturers - all spares. AM - 1Kw thru 50Kw/FM 1Kw
thru 40Kw World leader in broadcast transmitters. Besco
Internacional, 5946 Club Oaks Dr., Dallas, TX 75248. 214—
226-B967, 214—630-3600.

BCS =the BroadCast Store - You've seen the ad! Come
meet the people! Las Vegas NAB April 9-12 Booth 6116.
Buy. consign, sell, service, Sony BVH-2500. $44,000; Am-
pex VPR-2 w/TBC, $18,500; Hitachi HR-300, $22,000; 4.5
antenna dishes w/uninterruptable power supply, $6,500.
We can save you time and money 818—845-1999.

Broadcast equipment {used). Transmitters, STLs, remote,
antennas, monitors, consoles, processing, tape equip-
ment, autemation, turntables. Continental Communica-
tions, Box 78219, St. Louis. MO 63118. 314—664-4497

FM and AM transmitters {used): Most powers. Continen-
tal Communications. Box 78219, St. Louis, MO 63118,
314—664-4497.

For sale: RCA TTUGOB transmitter with TTUE44 exciler-
tuned to Ch. 22. Call GM 912—925-0022.

Quantel OPE-5000SP OVE - $15,000; Quantel DLS-6030
DVE - $35,000; Quantel DPB-7000 Digital Paint Box -
$85,000; Vital VIX-114-2A Video Production Switcher -
$5,000; CDL-480 Video Production Switcher - $15,000;
Ikegami Hk-357A Cameras w/enses, viewfinders, etc. -
$60,000/each; Ikegamie HK-312 Cameras wilenses, view-
finders. etc. - $30.000/each; Telecine Film Chain complete
package - $10.000. All prices are negotiable. Contact:
Anton Duke or Cathy Brunetti 212—757-8919.

3/4" and 1" blank videotape. Evaluated tape, broadcast
quality guaranteed. Sample prices UCA/KCA-5 minutes.
$4.99 each; KCS-20 minutes $6.49; KCA-60 minutes,
$10.99; 1"-60 minutes $37.99. Elcon evaluated, shrink
wrapped, your choice of album or shipper and delivered
free. Almost one million sold to professionals. For more
info, call 1—800—238-4300; in Maryland. call 301—845-
8868,

C.P. cavity %pe broadcast panel antenna. Multi-systern
application. Omni or directional pattern. 88 to 108 MHz.
High power. Excellent axial ratios. Radomes. Al Warmus
1—216—659-4440.

Copper! #8 & #10 ground radials; 2,3,4,6.8” strap: fly
screen; ground screen. 317—962-8596. Ask for copper
sales.

MSP automation for SMN or Transtar. Aimost new. Used
for 3 months with no problems. Dave at 214—455-1400.

RADIO

Situations Wanted Management

General Manager

Strong, creative, people oriented man-
ager wants to turnaround your Midwest
FM. If you're committed, I'll give you a
winner. Reply in confidence. Box G-61.

Help Wanted News

MULTIMEDIA

NEWS DIRECTOR

+ Does your talent place you in the top 1% of

news directors?

« Are Y(ou a leader? Do you have the courage to
make things happen?

+ Do you yeam for Independence in your work
and achance to fully express yourself in a
company that appreciates your potential?

+ s organization and follow-thru your strength?

+ Do you get the facts that other reporters miss
and can [you make those facts interesting and
compelling?

+ Do you get satisfacticn from helping news

eople develop and achieve personal success?

« Can you market a story to jump off the page?

If so, your talent can heg) us grow! Scantland Com-
munications wants to build on our success at WDIF
Radio, NEWSLIFE and QUTLCOK newspapers. We
are a community-oriented corporation and winner of
numerous national awards who needs your talent to
direct our multimedia news department in its growth and
expansion in the years to come, You will play a key role
in management’s inner circle of strategy and decision-
making, helping shape our direction. ]

Responsibilities include writing, editing, on-air work
and directing all aspects of news pecple recruilment,
training, development and retention plus basic product
development. Multi-media experience necessary, plus
an andior design knowledge preferred.

WE OFFER: .

+ Excellent eaming potential,

» Stock ownership to recognize results.

« Life in a family community, 40 minutes from a
fast growing metro, but without the hassles.

- A chance to join a conrany with |nle$my, a
sense of purpose and absolutely unlimited
growth potential.

CALL: George Scantland, Chairman
Evenings & Weekends, (614)389-4310
Weekdays, 8:00 am.-6:30 p.m.
éscmae 5343
antland Communications QoTorahon
P.O. Box 10,000, Marion, Ohio 43302 E.O.E.
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Help Wanted News Continued

RADIO NEWS ANCHORS

The Christian Broadcasting Network
(CBN}) is launching the CBN Radio
Network. Excitement is high and ex-
cellence is our motto. We have open-
ings for three news anchors. Candi-
dates should have five years on-air
broadcasting experience, under-
graduate degree, be organized, a
good writer and a team player who
will deliver a professional product. If
you agree with the mission of CBN
then send an audio tape and re-
sume to:

CBN Employment
Box PS
CBN Center
Virginia Beach, VA 23463

GROUP MANAGER

For Boston based growth oriented
group broadcaster with 5 top rated
combos. Significant career move for
professional currently managing top
station in medium to large market or
group manager moving up. Proven
sales success vital. Excellent com-
pensation with opportunity to share
in growth.

Resumes to: David Roth, Roth Com-

munications, 830 Main St., Melrose,
MA 02176.

——  BOOKS FOR BROADCASTERS/CABLECASTERS

101 WAYS

Help Wanted Management
Continued

GENERAL MANAGER, WSSR-FM, Sanga-
mon State University, Springfield, lllinois.
50.000 watt NPR/APR station broadcasting
news and public affairs, classical, jazz and
folk; operates lllinois Public Broadcasting
Council/ NPR regional uplink.

RESPONSIBILITIES: Responsible for over-
all station management, including program-
ming, budgeting, engineering. community
and university relations.

QUALIFICATIONS: Demonstrated leader-
ship and organizational skills; strong record
in broadcast management; bachelor's de-
gree required; graduate degree. college
teaching and public radio experience
preferred.

SALARY: Compelitive.

SANGAMON STATE UNIVERSITY is a state
university located in the state capital, char-
tered in 1969, and offering 44 programs at
the bachelor’s and master’s degree levels,
with 160 full-time faculty and 4,000
students

Send letter of application, resume and
names of three references to Brad Swan-
son. Chairperson, WSSR Search Commit-
tee. Sangamon State University, Spring-
field, IL 62794-9243. Review of candidates
will begin May 15, 1988. SSU is an equal
opportunity employer and encourages ap-
plications from minorities, women, handi-
capped and other "protected classes.”

RADIO GROUP
PRESIDENT

Major markets. Must have
strong credentials in pro-
graming, sales, and man-
agement as a hands on op-
erator. Salary & perks
commensurate  with  re-
sponsibilities. An EOE. Box
E-82.

TELEVISION

Help Wanted Management

TOP EDITORIAL POSITION
AVAILABLE

with leading TV/Radio/Teleproduction maga-
zire for technical and engineering manage-
ment. Applicant should be engineer or techni-
ca ly-oriented person. with strong
writing/editorial skills. Send resume, qualifica-
tions and brief writing samples (o: Box E-86

to Cut Legal Fees &
Manage Your Lawyer

A Practical Guide for Broadcasters and Cable Operators

- s

The book that strips away the
“legal services mystique.” 101
WAYS will save you money and
improve your relationship with

Yes! Plcase send me a copy of 101 WAYS.
Enclosed is my check for $29.95.

¢ find the right lawyer

your lawyer. Apply managerial Name

techniques of supervision, goal- e get quality work Company

setting and budgeting when you Address

contract for legal services. Er- City St Zip

win Krasnow’ e commd- ® keep costs down Broadcasting Book Division
nications attorney, offers practi- Send to: 1705 DeSales Street, N.W.

cal, specific advice—101 times Washington, D.C. 20036

!
over: Or charge to VISA or MasterCard by

calling 1-800-638-7827
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Help Wanted Management
Continued

PROMOTION MANAGER

WNHT Tv21
Concord, New Hampshire

The Nation’s Newest CBS
Affiliate Seeks Promotion
Manager with Heavy News
Marketing Experience

* Live in America’s ‘‘Best Place
to Live’’ (Money Magazine)

e Environment for growth,
success and excellence.
* Highly regarded New
England company,

Send tapes, resumes and salary
requirements to:

Rick Herrmann
Creative Services Dir.,
Flatley Media Division

c/o WSYT

1000 James St.

Syracuse, NY 13203

The Flatley Company
An Equal Opportunity Employer

L |

BUSINESS
MANAGER

For Denver's newest Independent Sta-
tion. Candidate must have minimum 5
years experience with major market In-
dependent. Start-up background pre-
ferred. College degree in accounting,
CPA a plus. Excellent benefits. EOE.
Qualified applicants send resume, refer-
ences. and salary history 10:

4
IBS

M. R. Ruppal, VP Administration
Internationai Broadcast Systems, Ltd.
100 Crescent Court, 16th FI.
Dalias, TX 75201

Help Wanted Technical

Chief Engineer
GW Television

George Washington University, a
private, nonsectarian institution.
located in Washingion. D.C.. is
secking a Chief Engineer to direct
the technical operations of GW
Television. Successful candidate will
supervise engineering for multi-
camera production. ITFS and satel-
lite distribution. and oversee
equipment specification. installation
and maintenance.
We are looking for a hands-on leader
10 manage expansion efforts. You'll
be working with a group of dedicated
professionals using state-of-the-art
equipment in the rupidly developing
field of education broadcasting.
As Chief Engineer. you report
directly to the assistant vice
president for GW TV. We offer an
industry-competitive salary and a
generous benefits package. including
tuition benefits for yourself. spouse
and dependent children.
To apply. send a resume with cover
letter and three professional refer-
ences to:
1 GW Television
& | George Washington
& University
| 621 Gelman

Washington. D.C. 20052

GEORGE
WASHINGTON Gw is an equal opportunity/
UNIVERSITY  affirmative action employer.

Help Wanted Programing
Production & Others

Are you a wizard who can pull creative
promotion out of your little black bag?
Then pay no attention to the other ads
behind the curtain. There's no place like
this CBS affiliate for an ENTERTAIN-
MENT PROMOTION PRODUCER/
WRITER who can write, edit and produce
whirlwind generic and topical promotion
and work magic with some special
projects. |f you have a college degree and
two years of experience (dog named
Toto is optional), send your resumé and
tape over the rainbow (no phone calls
please) to: Phil Piketny, WBNS-10TV,
770 Twin Rivers Drive, Columbus,

wens]

ASSISTANT PROMOTION
MANAGER

NBC affiliate in 40th market looking for innova-
tive, highly motivated, quality-oriented promo-
tion expert to supervise all on-air promotion.
Three-four years experience with very strong
writing, producing and editing skilts required.
Radio and print experience desirable. Send
resume, tape, and writing samples to: Person-
nel, KUTV, PC. Box 30901, Salt Lake City, UT
84130, No phone calls please! Closing date:
March 28, 1988.

Situations Wanted Management

EXPERIENCED BROADCAST
MANAGER

With 25 years experience in teievision and radio,
available for tough management assignments,

Chief Engineer
WKBD TV-50, Detroit. is seeking a Chief Engineer.
Candidates must have a minimum of 5 years ex-
perience at a medium to major market TV station
gs Chief Engineer or Assistant Chief Engineer.
end resume to WKBD. Inc

PO, Box 2350
Southfield, M1 48037
WKBD is an equal opportunity employer.

A(C(O)Xsrarion

ENTERPRISES.INC

from permanent positions to interim management
during sale/ transftion periods. Excellent track re-
cord, turnaround specialist. Total confidentiality
assured. SEND CHALLENGES TO BOX G-74

Help Wanted News

MARKETING/SALES MANAGER

for leading manufacturer/distributor of Camera
Mounting Support Systems located in Haup-
pauge. NY. The individual we are seeking com-
bines a strong administrative ability with a tal-
ent for sales to implement programs, direct
and participate in our national sales effort
Please send resume to Box E-78.

REPORTER

Weekly Eurcpean-based PBS newsmag-
azine seeks experienced journalist.
Based in Cologne, West Germany. Two-
year contracts available. Good writing
skills and story instincts essential: Knowl-
edge of Europe and foreign ianguage
ability helpful. Resume to:

EUROPEAN JOURNAL
Att. Mr. Werner Hadulla
Managing Director
Postfach 100650
D-5000 Koin 1
West Germany

ALLIED FIELDS

Programing

Attention TV, Radio Medical/Science

Editors, Producers, Reporters

We'll send you free, professionally produced med-
ical/science video research news from one of the
nation's top research universities, TV: Split audio,
superb video, 4" cassettes. RADIO: Open reel
1apes, separate nat sound, actualities.

Send name and address to:

Washington University Broadcast Service
Campus Box 1070, One Brookings Drive,

$t. Louis, MO 63130, (314) 889-457¢

= Washington

WASHINGTON - UNIVERSITY - IN-ST-LOUIS
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Help Wanted Management

OPERATIONS
MANAGER

A Midwestern based, NYSE listed corporation is seeking an Oper-
ations Manager for its newly purchased high-tech subsidiary. This
individual will manage the development and operation of central-
ized information and video distribution operation to provide flaw-
less, quality service to simultaneous users, and will report to the
Vice President of Operations.

Basic responsibilities will include managing the operation of all
technical devices and personnel supporting the service delivery
process; supervising the programmers involved in the costing,
specification generation, design and testing of customized com-
puter systems; and insure proper ccordination of information and
video transfer processes and equipment.

The ideal candidate will have a degree in business or engineering
with 10 - 15 years experience in the management of technical
people in complex processes with experience in broadcast tech-
nology. A background in software development and applications,
process management, television broadcast and satellite transmis-
sion, and ability to network with experts in the industry in complex
technical problem solving is desired.

This is an excellent opportunity for personal growth and self-
expression in a modern facility with state-of-the-art equipment and
technology. We offer a competitive benefit package and a salary
commensurate with background and qualifications. If interested,
send your resume to:

Box G-68
Equal Opportunity Employer

For Sale Equipment

NEW 60kw
UHF Transmitter
FOR SALE
MUST SACRIFICE!
Box G-49

For Sale Stations

Chapman

Associates

SE COMBO
Profitable Class A and daytime
AM in attractive small market.
$530,000 w/$100k down.

BILL WHITLEY
214/788-2525

Employment Services

JOB HUNTING?

If you need a job, you need MediaLine.
MediaLIne gives you instant access to
jobs in news, weather, sports, produc-
tion, promotion, programming, radio
news and announcing. Access a daily
report by phone or computer for less
than 90 cents a day. To get the first
word on the best jobs, call

1-800-237-8073

Business Opportunities

ARIZONA AM/FM

Fulltime AM in City
Class A FM Suburban
with in-city Translalor

Land included
$4.2 million
Write Box G-81

NATIONAL RADIO NETWORK
SEEKING INVESTORS
$200.000 needed. Investment will return 5
limes within 24 months. Stock options avail-

able. Call Judith, 1—800—822-4788, day-
time only.

MINNESOTA

Within 1 hr. of Twin Cities. 1000
watt AM  Daytimer. Price of
$250,000 includes 5 acre tower
site. Nick Strandberg, Calhoun
Companies 612—920-8808.

Consultants

&
NG

nne
Bes! so‘&&ﬁ&f 90 8957
THE BE2 et
p0- 8¢

Miscellaneous

CHANNEL YOUR
PROBLEM COLLECTIONS
INTO PRIME PROFITS!

Qur collection services are tailored to

your industry's requirements.

® Personalized/Professional Service
® Nationwide representation

& Compelitive rates

& RESULTS

AFS

ALLEN FINANCIAL SERVICES
7100 Hayvenhurst Ave.
van Nuys, CA 91406,
818—785-5500

AM! AM! AM! AM! AM! AM! AM!
AM! AM! AM! AM! AM!

If your numbers are slipping, we can
help! Talk to:
MARK W. MASON

Now available to consult your station on
a market exclusive basis. His last suc-
cess? Making WABC America's Most Lis-
leped-To Talk Station!

Exclusuve represeniation of Mr. Mason:

HANOVER CCMMUNCATIONS, INC.

928 Broadway N.Y, N.Y. 10010
Call us. 212—260-6090

Alabama

Single station market AM-FM. Very profil-
able. Cash flow over $70.000, gross
$229,000. Priced at $295,000 with terms
and bank financing available to qualified
party. Real estate included. Contact Bill
Vogel 205—246-4431.

FREE

WRITE OR CALL FOR FREE LIST OF AAIL-
ABLE FM CHANNELS. INCLUDING “FIRST
COME. FIRST SERVE" FM'S. ALSO, LOW-
COST FM AND TV APPLICATIONS. CONTEM-
PORARY COMMUNICATIONS, P.O. BOX 4010,
OPELIKA, AL 36803. 205—749-3340.

DATACOUNT

Computer systems for radio traffic. Includes
IBM-PS/2 computer and DARTS software for
logs., billing, cO-0p cop* and more. Lease for
under $250 per month. The best system avail-
able! Now in use in over 700 stations.

Call collect 205—749-5641

INVESTORS WANTED FOR NEW FM BROAD-
CAST FACILITY. ACTIVE PARTICIPATION AS
WELL AS INVESTMENT IS WELCOME. STA-
TION IS LOCATED IN CHAMPAIGN-URBANA
IL., HOME OF THE UNIVERSITY OF IL. MARKET
IS EXPERIENCING BOOMING GROWTH WITH 1
BILLION IN RETAIL SALES. REPLY TO JAY
MARTIN, PO BOX 1627, CHAMPAIGN, IL 61820.
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For Sale Stations
Tm(f},}lgg%%g é “‘N IIIIII BROADCAST IIIIII ~w 1 Matiomwide Media Brokers
RADIO ]
WRGF-AM ASSOCIATES ]d I]]L].l]
m’mong Xiur?:nh RENQO - 702-789-2700 - SEATTLE - 206-643-2116 ;
ey \ssociates
A MAJOR MARKET COMBOS & FM'S
TUE?i %(';R'L 26 $2,500,000 - $8,000,000 PACIFIC NW COMBO
at 11:00 a.m.
CALIFORNIA COMBOS & FM'S .
Moo $900,000 - $4,500,000 ;\"ﬁv.v CA"’SS .”?’t esatabhshet?
s tnancing may b el bl crdaiyBiers who NORTHWEST COMBOS & FM'S Uil NIWItSISacy groviiL,
EA’L'&"E’B'"E‘?’R%’K"&?R?.“@'&E’%’ Creonor $450,000 - $2,750,000 Small mkt. $330k/$75k down.
Ve ot D8 20008 %L'FF HUNTER GREG MERRILL
SuEnl o 00—237-3777 801/753-8090
|
g

RBE Meadon & Sisoe

MEDIA BROKERS
AM-FM-TV-Appraisals

many AMFM combos

P.O. BOX 36
LEXINGTON, MO 64067 KANSAS CITY, MO.
816-259-2544 816-455-0001

& Four Class C 100,000 walts radw statons plus

e TVs, radio and TV CPs, cablesysiems
e Call to get on our mailing Jist

Broadcast Tommunications Dibision

BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

College town AM for sale in
Rocky Mountains.

Box G-41

lllinois 300,000+ Market

Class A FM in the state’s #2 market
immediately available. $600,000, 20%
downpayment, ten years at 10%. Excel-
lent opportunity for owner-operator. Box
g-9.

For Sale:
The only station in
Yellowstone Park!

Call after 6pm
406—586-2150

BROADCASTING BROKER
1029 PACIFIC STREET
SAN LUIS CBISPO. CALIFORNIA 93401
805-541-1900 = RESIDENCE 805-544-4502

BROADCASTING’S CLASSIFIED RATES

Allorders to place classified ads & all correspondence pertain-
ing to this section should be sent to: BROADCASTING, Classi-
fied Department, 1705 DeSales St., N.W.,, Washington, DC
20036.

Payable in advance. Check, or money order only. Full & cor-
rect payment MUST accompany ALL orders. All orders must
be in writing.

Deadline is Monday at noon Eastern Time for the following
Monday's issue. Earlier deadlines apply for issues published
during a week containing & legal holiday, and a special notice
announcing the earlier deadline will be published above this
ratecard. Orders, changes, and/or cancellations must be sub-
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/
OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired:
Television, Radio or Allied Fields; Help Wanted or Situations
Wanted: Management, Sales News, etc. If this information is
omitted, we will determine the appropriate category according
to the copy. NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings {non-display). Per issue: Help Want-
ed: $1.00 per word, $18.00 weekly minimum. Situations Want-
ed : 60¢ per word, $9.00 weekly minimum. All other classifica-
tions: $1.10 per word, $18.00 weekly minimum.

Rates: Classified display (minimum 1 inch, upward in halfinch
increments), per issue: Help Wanted: $80 per inch. Situations
Wanted: $50 per inch. All other classifications: $100 per inch.

For Sale Stations, Wanted To Buy Stations, Public Notice &
Business Opportunities advertising require display space.
Agency commission only on display space.

Blind Box Service: (In addition to basic advertising costs)
Situations Wanted: $4.00 per issue. All other classifications:
$7.00 per issue. The charge for the blind box service applies to
advertisers running listings and display ads. Each advertise-
ment must have a separate box number. BROADCASTING will
not forward tapes, transcripts, writing samples, or other over-
sized materials; such materials are returned to sender.

Replies to ads with Blind Box numbers should be addressed
to: (Box number), c/o BROADCASTING, 1705 DeSales St.,
N.W., Washington, DC 20036.

word count: Count each abbreviation, initial, single figure or
group of figures or letters as one word each Symbols such as
35mm, COD, PD, etc. count as one word each. Phone number
with area code or zip code count as one word each.

The publisher is not responsible for errors in printing due to
illegible copy—all copy must be clearly typed or printed. Any
and all errors must be reported to the classified advertising
department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially
affect the advertisment.

Publisher reserves the right to alter classified copy to conform
with the provisions of Title VII of the Civil Rights Act of 1964, as
amended. Publisher reserves the right to abbreviate, alter, or
reject any copy.
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Media

R. Geoffrey Vargo, president and gencral
manager. WAJIKFM) Fort Wayne. Ind.. named
president-radio group. at parent company.
Sarkes Tarzian Inc.. Bloomington. Ind.-
based group owner of one AM. two FM,
and two TV stations. He is succeeded by
Candace Wendling, general sales manager.
WAL

Jensen

Vargo

James Jensen, executive VP Liggett
Broadcast Group. Williamston. Mich.-
based owner of two AM and six FM sta-
tions, named president.

Appointments at CBS Television Network.
New York: Arnold Becker, VP. national
television research, to Los Angeles-based
VP, television rescarch: Charles (Buzz)
Moschetto, VP, CBS television stations re-
search. to VP, television research: Michael
Eisenberg, director. national television re-
search. to VP, television audience measure-
ment. national television research: Mary
Summerfield, senior VP and treasurer.
Worldwide Media Group Inc.. now-defunct
consulting firm based in New York. to direc-
tor. development, atfiliate relations.

Appointments to board of directors, Public
Broadcasting Service, Washington: Ruben
Cardenas, chairman of board, RGV Educa-
tional Broadcasting Inc.: George Gruen-
wald, member of community advisory
board, San Diego State University: Louise
(Weetie) Phillips, secretary of board of
trustees. Memphis Community Television
Foundation: Thomas Hedley Reynolds,
trustee and past chairman of board, Colby-
Bates-Bowdoin Public Television: Noel
Smith, station manager. KNCT(Tv) Belton.
Tex.

A.B. (Bill) Hartman, VP. general manager.
wBZ(AM) Boston. named VP, sales develop-
ment at parent company, Group W Radio,
New York. He is succeeded by John Irwin,
l%‘]fcrgral manager, WLVK(FM) Statesville.

Howard Gan, gencral counsel. Malarkey-
Taylor Associates. Washington-based tele-
comnwnications and management firm spe-
cializing in cable TV, joins Falcon Cable TV.
Los Angeles. as VP of corporate develop-
ment and government affairs.

Mel Grossman, gem;ral _s;_:les manager,
WTHR(TV) Indianapolis. joins WOGX(Tv)
Ocala. Fla.. as VP. general manager.

William Schereck Jr, acting general man-
ager. WMSN-Tv Madison. Wis., named gen-
eral manager.

Tom Kirby, VP. KARE(TV) Minneapolis, joins
KOCO-Tv Oklahoma City as VP and general
manager. He succeeds Al Parsons, re-
signed.

James Sumpter Jr., executive VP-general
manager, Malkan Broadcasting. Dayton.
Ohio. joins KMGR-AM-FM Salt Lake City as
general manager.

Jack Alix, president and general manager,
WIXQ(FM) Jackson, Mich.. joins WTIP(AM)-
wVSR(FM) Charleston, W.Va., as VP, general
manager. He succeeds Jake Russell, who
moves to corporate consultant for owner.
Ardman Broadcasting of West Virginia.

Appointments at Daniels & Associates Inc..
Denver-based manager of cable television
systems: Anne Hoag, graduate. MBA pro-
gram at University of lllinois. Chicago, to
general manager. North Augusta Cablevi-
sion. North Augusta, S.C.. Jim Foody, gen-
eral manager. East Suburban Cablevision,
Houston. to same capacity at Gainesville
Cablevision, Gainesville. Ga.

Appointments at Storer Communications.
Miami-based subsidiary of SCI Holdings:
George Simon, regional director of training
and development for mid-South region. to
Montgomery. Ala.-based VP of human re-
sources; William Whelan, executive VP,
communications division, to executive VP
of operations: Kenneth Mosher, VP, treasur-
er and chief financial officer. to executive
VP and chief financial ofticer: Kenneth
Danielson, VP and assistant treasurer, to VP
and treasurer. Last three positions are with
SCI as well as Storer.

Dan Willoth, controller, Capcities/ABC-
owned WMAL(AM)}-WRQX(FM) Washington,
joins ABC Radio Network. New York. as
VP. finance.

Michael Zimmer, VP of operations, Adams-
Russell, Waltham, Mass.-based subsidiary
of Cablevision Systems Corp., Woodbury,
N.Y., named general manager of Westchest-
er, N.Y., systems.

Appointments at Silver King Broadcasting
Co.. Newark, N.J.: Ella Connors, produc-
tion manager, WWHT(TV) (now WHSE(TV])
Newark, N.J.. named VP-station manager.
WHSE(TV) Newark. and WHSKTV) Smith-
town, N.Y.; Gerald Kerwin, program direc-
tor, wQHs(TV) Cleveland. named VP-station
manager there: Jodie Tribble, controller.
Schindler Broadcasting. Houston, joins Sil-
ver King's KHSH(TV) Alvin. Tex.. as VP-
station manager.

Marketing

Richard Cohen, corporate research director,
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and Frank Sampogna, account group head.
Wells. Rich. Green. New York. named ex-
ecutive VP’s.

Cohen

Kaczmar Visich

Appointments at BBDO Chicago: Karen
Kaczmar, senior VP-human resources, and
Dennis Visich, executive VP-senior man-
agement representative. named directors:
Mark William (Bill) Pope, senior art director.
and Kim Richardson, art director. to execu-
tive art directors: Carlos Segura, art direc-
tor. to print design supervisor.

Appointments at Lintas:Campbell-Ewald,
Warren, Mich.: Al Schacherer and Denise
Sidlow, executive producers: Robert So-
lano, associate creative director. and Kathy
Speck, copy supervisor, named senior VP's;
Kim Dent, art director; Sharon Bieda, sen-
ior financial analysi, profit planning; Debra
Osborne, assistant director. human re-
sources: Rick Phillips, assistant secretary of
corporation; Susan Chisholm, media group
supervisor; Pamela Devine, local market
specialist group supervisor: Helen Giles,
out-of-home media supervisor; James Pla-
gens, media planning group supervisor;
Bud Shields, newspaper buying group su-
pervisor, and Bruce Weber, media group
supervisor, named VP’s

Gordon Lawrence and Robert Wolf, senior
VP’s, Earle Palmer Brown & Spiro. Phila-
delphia, named management supervisors,

Dean Friedman, VP. management supervi-
sor, W.B. Doner & Co.. Detroit. named
senior VP, management supervisor.

Frank Keith, director of audiovisual ser-
vices. Grey Advertising, New York. named
VP,

Appointments at superstation WTBS(TV) At-
lanta: Sue Danaher, account executive. to
Los Angeles-based VP-Western regional
sales manager: Karen Grinthal, national



:

E
2

Ty

sales manager, MCA Radio Network, Uni-
versal City, Calif., and Jan Renner, sales
service executive, to New York-based ac-
count executives.

Appointments at WILA-TV Washington: Bob
Casazza, director of advertising and promo-
tion, to VP, marketing; Jeanne Qates, VP
and general manager, WWBA(FM) St. Peters-
burg, Fla., to director of sales.

John Richardson, VP, associate creative
director, Noble Communications Co.,
Springfield, Mo., moves to Noble Liller
Neal, Atlanta-based subsidiary, in same ca-
pacity.

Appointments at KXTV(TV) Sacramento, Ca-
lif.: Byron Elton, national sales manager,
KUSA-TV Denver. to general sales manager;
Mark Osborn, research analyst, ABC/Cap-
cities, New York, to account executive.

Appointments at WYSTAM-FM Baltimore:
William Hooper, local sales manager, to gen-
eral sales manager; Mary Speakes, associ-
ate producer, WBAL-Tv Baltimore, to ac-
count executive.

Jim McCarthy, local sales manager and ac-
count executive, KIQY(FM} San Diego, joins
KWLT(FM) there as general sales manager.

Kurt Mische, national-regional sales man-
ager, WQHK(AM)-WMEE(FM) Fort Wayne,
Ind., joins WCOA(AM)-WILQ(FM) Pensacola,
Fla., as general sales manager. He is suc-
ceeded by Kevin Meek, local sales manager.

Bruce Delahorne, account supervisor, DDB
Needham Worldwide, New York, named
Chicago-based account supervisor.

Appointments at CBS Radio Representa-
tives, New York: Vicki Parr, Detroit-based
sales manager, to same capacity in Chicago;
James Szilagyi, account executive, to De-
troit-based sales manager; Ann Seraydar-
ian, account executive, Masla Radio, De-
troit, to same capacity there.

Jay Keay, VP, satellite network and syndica-
tion sales, Christal Radio, New York, joins
Horizon Communications there, national
sales representative for Clayton Webster
Corp., radio producer, as sales manager.

Paula Burke, director of sales, Determan
Marketing, Chicago, named production
manager.

Ross Howard, account executive, WTTO(TV)
Birmingham, Ala., named local sales man-
ager.

Jim Lewis, promotion director, KATV(TV)
Little Rock, Ark., named local sales man-
ager.

Parrish Woodlief, local sales account ex-
ecutive, WCTI(Tv) Greenville, N.C., named
local sales manager.

Appointments at WAPI-AM-FM Birmingham,
Ala.: Cathy Fingerman, AM local sales
manager, to same capacity at FM station;
Steve Price, account executive, WAPI-FM, (O
local sales manager, WAPI(AM).

Sharon Elkins, national sales coordir!ator,
wFOX(FM) Gainesville, Ga., named national
sales director.

Appointments at wupw(Tv) Toledo, Ohio:
Gregg Darah, local account executive, to
regional sales manager; Sheila Oliver, cor-
porate sales manager, Hilton Hotel, Toledo,
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and Brian Davis, sales representative, Dun
& Bradstreet, Toledo, to account execu-
tives.

Joseph Colucci, account executive, WCAX-
Tv Burlington, Vt., named assistant sales
manager.

Programing

Robert Blay, president, Nova Video Ser-
vices, Chicago, joins Odyssey International
Ltd., Hollywood, as executive VP.

Appointments at Turner Entertainment Net-
works, Atlanta: William Merriam, director
of production and operations and production
manager, WTBS(TV) Atlanta, to executive
VP-operations; Robert Levi, VP and general
manager, WTBS(TV), to executive VP at
TBS.

Christina Thomas, VP of sales and develop-
ment, D.L. Taffner/Ltd., New York, joins
Producers Group International/U.S., New
York, as senior VP.

Thomas Hechtkopf
Jared Hechtkopf, director of market devel-
opment, Citicorp, New York, joins Home
Shopping Network Inc., St. Petersburg,
Fla., as senior VP of marketing and presi-
dent of Home Shopping Club division.

Danielle Korn, VP, director of business af-
fairs, Saatchi & Saatchi DFS Compton,
New York, joins Elias associates Inc., New
York-based commercial music production
company, as senior VP, client services.

Carl Goldman, director of sales-specials,
Transtar Radio Network, Colorado Springs,
Colo., named VP and general manager of
special programing division.

Phoebe Kaylor, director of creative affairs,
Lorimar Studios, Culver City, Calif., joins
Telecom Entertainment Inc., New York, as
VP, creative affairs.

Al Alonzo, program director, WSOL(AM) San
German, PR., joins KMaPaM) St. Paul,
Minn., as VP-programer.

J.L. Armstrong, business affairs executive,
Universal Television, Universal City, Calif.,
named director of business affairs.

Lee Douglas, president and general man-
ager, KHIT(FM) (now KNUA[FM]) Bremerton,
Wash., joins Transtar Radio Network, Colo-
rado Springs, Colo., as director of affiliate
relations.

Wayne Campbell, marketing director, Film
House Inc., Nashville-based film produc-
tion and broadcast marketing service com-
pany, named executive director of market-
ing.

Lowell Mate, manager, current series pro-
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grams, ABC Entertainment, New York,
named director, current series programs.

Valerie Casey Grady, marketing director,
MTV Networks Inc., New York, joins The
Discovery Channel, Landover, Md., as di-
rector of marketing.

Dorothy Bailey, postproduction supervisor,
NBC Productions, New York, named Los
Angeles-based director, postproduction.

Robert Boden, program executive, CBS
Entertainment, Los Angeles, joins Barry &
Enright Productions, Century City, Calif.,
as director of game show development.

Appointments at Tri-Comm Productions
Inc., Hilton Head Island, S.C.-based video

. production company: Gina Foreman, free-

lance marketing consultant, to director of
marketing; Jonathan Dugas, Virginia
Beach, Va.-based freelance videographer, to
production assistant.

Appointments at ESPN, Bristol, Conn.:
Mike Aresco, counsel, to assistant gencral
counsel; David Pahl, senior associate, Paul,
Rifkind, Wharton & Garrison, New York, to
assistant general counsel, David Brown,
graduate, William A. Simon Graduate
School of Business, University of Roches-
ter, Rochester, N.Y,, to program analyst;
Barry Black, director, employe relations, to
director, human resources and organization-
al development; Catherine Rasenberger,
aclcount executive, to director, international
sales.

Craig Cohen, account executive for time
banking, Orbis Communications, New
York, named account executive,

News and Public Affairs

Roger Bergson,
news director,
KXTV(TV) Sacramen-
to, Calif., joins
WXIKTY) Winston-Sa-
lem, N.C., in same
capacity.

Appointments at
WMHK(FM) Columbia,
| S.C.:Jim Mills, assis-

{ tant news director, to
news and public af-
fairs director; Su-
zanne Kolomaznik, overnight announcer, to
morning news anchor.

Ed Bell, news director, WHDH(aM) Boston,
joins WNEV-TV there as managing editor.

Khalim Piankhi, senior producer,
WHMM(TV) Washington, joins WUSA(TV)
there as manager, community affairs.

Don Dare, general assignment reporter and
substitute anchor, WSVN(Tv} Miami, joins
WCIX(TV) there as Broward County news
bureau chief and reporter for 10 p.m. news.

Kirstie Wilde, anchor, KNBC-Tv Los Ange-
les, joins KTTv(Tv) there as 10 p.m. co-
anchor.

Appointments at WILA-TV Washington: Mer-
edith Buel, state capital reporter and week-
end anchor, wBAL-Tv Baltimore, to week-
end news anchor and general assignment
reporter; Jerry Brown, weekend weather-

Bergson



caster, WCVB-TV Boston, to weeknight

weathercaster.

Angela Cain, general assignment reporter,
WRTV(TV) Indianapolis, named weekend co-
anchor.

Steve Riordan, graduate. Fordham Univer-
sity, New York. joins KHBC-Tv Hilo, Ha-
waii, as weekend anchor-general assign-
ment reporter.

Marc Middieton, weekend sports anchor,
WESH(TV) Daytona, Fla., named weeknight
sports anchor.

Art Holliday, weekend sports anchor-report-
er. KSDK(TV) St. Louis, named 5 p.m. sports
anchor. He is succeeded by Drew Smith,
sports director and sports anchor. WICS(TV)
Springfield. 11l

Ken Adelson, sports director. WLOS(TV)
Asheville, N.C.. joins wvIT(TV) New Brit-
ain, Conn., as weekend sports anchor.

James Jordan, news-sports pholographer.
WNEM-TV Bay City, Mich.. joins WIRT-TV
Flint. Mich., as sports reporter.

Nathan Roberts, lead news anchor. KOB-TV
Albuquerque. N.M., joins WTTG(TV) Wash-
ington, as weekend sportscaster-reporter.

Alby Oxenreiter, weekend sports anchor and
sports reporter, WNEP-TV Scranton. Pa.,
joins WTAE-Tv Pittsburgh. as weekend
sportscaster and weekday sports reporter.

Appointments at WiICD(TV) Champaign, [ll:
Melissa Vaughn, reporter-weathercaster,
WMGC-TV Binghampton, N.Y., to reporter-
weekend weathercaster; Terese Thomas,
weekend anchor, WTwWO(TV) Terre Haute,
Ind.. to general assignment reporter: John
Eisenhour, news photographer. WEIU-TV
Charleston, [ll., to same capacity; Sally
Davis, production staffer, and Bill Shaner,
graduate, Illinois State College, Normal,
Nl., to news photographers.

Lynne Joiner, freelance journalist and docu-
mentary filmmaker, joins KRON-TV San
Francisco as general assignment reporter.

Brad Sattin, graduate. Elizabethtown Col-
lege, Elizabethtown. Pa., joins WLYH-TV
Lancaster, Pa.. as reporter.

Keith Weinman, business editor-morning
news anchor, KOA(AM) Denver, joins KMGH-
TV there as business reporter.

Sheila Saints, anchor-producer, WNS-Tv
Wilmington, Del., cable channel, joins
WTOC-TV Savannah. Ga., as general assign-
ment reporter.

Mark Frawley, broadcast executive for
D.C., Maryland, Virginia and West Virgin-
ia, Associated Press, Washington, named to
same capacity for Pennsylvania, Delaware
and New Jersey.

Leesa Kelly, writer-associate producer for
10 p.m. newscast, WTTG(TV) Washington,
named producer of weekend newscasts.

Appointments at KIRO-TV Seattle: Donna
Harui, 1| p.m. producer, to 6:30 p.m. pro-
ducer: Mark Clark, 6:30 producer, to 1t p.m.
producer.

Randalt Yip, 5 p.m. producer, KLAS-TV Las
Vegas, joins KFSN-TV Fresno, Calif., as pro-
ducer.

Appointments at WHEC-TvV Rochester, N.Y.:
Jeffrey Forthman, photographer, wROC-TV
Rochester. to full-time photographer-editor;
Renee Sotille, production assistant, wWXXxI-
TV Rochester, to part-time photographer-edi-
tor; Rebecca Johnson, 11 p.m. producer
and co-anchor, WETM-Tv Elmira, N.Y.,, to
part-time reporter.

Appointments at WOWT(TV) Omaha: Sue
Baggerly, reporter, wowTstate bureau, Lin-
coln, Neb.. to assistant assignment editor;
Gary Johnson, reporter, KOLN(TV) Lincoln,
to same capacity: Merlyn Klaus, weekend
sports anchor, to sports producer.

Technology

Raymond Rask, VP, MultiComm Telecom-
munications Corp., Arlington, Va.-based
company focusing on data delivery via FM
subcarriers. named chief operating officer.
He succeeds Bruce Goodman, resigned.

Curt Howard, president, Telescript Indus-
trics Corp., Van Nuys, Calif.-based equip-
ment manufacturer, resigns.

Crawford (Mac) McGill, VP, technical oper-
ations, East Coast, NBC, New York, named
VP, operations and technical services, Weslt
Coast. He succeeds Joseph Ulasewicz,
who will retire in July.

Shane Dickey, director of engineering, Sili-
con Graphics Computer Systems, Mountain
View, Calif., joins Digital F/X Inc., Santa
Clara, Calif., as VP of engineering.

Appointments at Microwave Filter Com-
pany Inc., East Syracuse, N.Y.-based pro-
ducer of electronic filters for, among other
things, cable and broadcast television and
satellite communications: Robert Port-
mess, manager of manufacturing, to VP of
manufacturing; Jay LaBarge, marketing
manager, to VP of marketing.

Marty Blanchard, marketing analyst, mag-
netic tape division, Ampex Corp., Redwood
City, Calif., named senior market research
and planning analyst.

Appointments at WMHT(TV) Schenectady,
N.Y.: Kenneth Britton, engineering man-
ager, to chief engineer; Derk Jan van
Rijsewijk, electronics technician, to assis-
tant chief engineer: Bill Winans, electronics
technician, to control room supervisor.

Ted Lester, Atlanta-based sales engineer,
Sony Broadcast Products. Teaneck, N.J.,
joins wDTN(TV) Dayton, Ohio, as chief engi-
neer.

Don Duncan, chief engineer, KCRA-TV Sac-
ramento, Calif., named director of engi-
neering at parent company, Kelly Broadcast-
ing Co.. Sacramento-based owner of KCRA-
TV and KCPQ(TV) Tacoma, Wash.

Appointments at Acrian Inc., San Jose, Ca-
lif.: Matias Pardo, VP of operations. Linear
Monolithics Inc., Westlake, Calif., to gen-
eral manager of GaAs Semiconductor Divi-
sion; William Christie, West Coast sales-
marketing  manager, Litton  Electron
Devices, San Jose, to Western regional sales
manager.

Reuben Gant, corporate relations manager,
United Video, Tulsa, Okla.. named manager
of corporate accounts for video services.
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May Day. Walter May (!), president, wPKE(AM)
Pikeville, Ky, received National Association of
Broadcaslers award for his “pioneering work
in helping to establish NAB's engineering lab-
oratory.” He was presented with a plague by
NAB president and CEOQ Edward Fritts at the
April 12 joint radio and television luncheon at
the NAB convention in Las Vegas. May was
Radic Board chairman from 1978 to 1979. He
is currently president of Jefferson-Pilot Com-
munications Co.

Spence Burton, graduate, California State
Polytechnic University, San Luis Obispo,
Calif., joins Alpha Audio. Minnetonka,
Minn., as technical manager.

Ronald Lease, manager. facilities and sub-
carrier operations, TVSC Pittsburgh, joins
TPC Communications Inc./Channel One
Ltd., Sewickley, Pa., as manager, oper-
ations and engineering.

John William (Bill) Park, VP of marketing
and sales. Quanta Corp.. Salt Lake City-
based equipment manufacturer, joins DSC,
Gainesville, Fla., as national sales manager.

Stan Durey, manager of marketing and de-
velopment, First Data Resources. Omaha,
joins General Instruments’s Jerrold Sub-
scriber Systems Division, Hatboro, Penn.,
as director of customer support programs.

Appointments at Wold Communications
Inc., Los Angeles: James Christe, manager
of satellite news services, sales group,
named manager of traffic and facilities in
operations; Mark Anderson, manager of
program operations. ABC Entertainment,
New York, to manager of network control.

Fred Elkins, senior design technician, Sony
Corp.’s Pro-Audio Division. Fort Lauder-
dale, Fla., joins RAM Broadcast Systems
Inc.. Palatine, Ill.-based equipment manu-
facturer, as manager of research and devel-
opment.

Jeffrey Ross, inside sales administrator,
professional electronics division, Mitsubishi
Electric Sales America Inc., Piscataway,
N.J.. named Western regional sales man-
ager.

Promotion and PR

Jeanne Kosek, assistant promotion man-
ager, KARE(TV) Minneapolis, Minn.. named
advertising and promotion manager.

Jim Ladas, senior producer, Cablesystems



Advertising. Quincy, Mass., joins WNEV-TV
Boston as promotion producer.

Thursa Thomas, program manager, WILA-
Tv Washington. named VP, communica-
tions.

Storms

Susan Storms, direc-
tor of creative ser-
vices, WHN(AM) New
York, joins ABC Ra-
dio Networks, New
York, as director-pub-
licity and public rela-
tions.

I J. Mathy Simon,
manager, advertising
and promoticn, Orion
Television  Syndica-
tion, Los Angeles,
named director. advertising, publicity and
promotion

Catherine Gordon, director of event mar-
keting, Siebel-Mohr Inc., New York, joins
Starstream Communications Group Inc. as
senior director of promotion.

Simon

Eric McLamb, VP of communications,
Hauser Communications Inc., Rockville,
Md., joins The Discovery Channel, Lan-
dover. Md., as director of communications.

Daniel Scanlan, morning anchor and report-
er, WiksS(TV) Jacksonville, Fla., joins Cara-
way Kemp Communications, Jacksonville-
based advertising, marketing and public
relations agency, as director of public rela-
tions

Tina Ann Stove, community support man-
ager, development department, noncommer-
cial WHYY-EM-Tv Wilmington, Del., named
public information associate.

Philip Zaleon, graphics director-news,
wsyX(Tv) Columbus, Ohio, joins WXFL(TV)
Tampa, Fla., as director of art and graphics.

Allied Fields

Steve Thaxton, advertising and promotion
director, KARE(TV) Minneapolis, joins Frank
Magid Associates, Marion lowa, as head of
marketing consultation division.

Richard Fielding, lawyer who most recently
traded stock index futures and options at
New York Futures Exchange, joins Federal
Trade Commission, Washington, as director
of newly created Office of Consumer and
Competition Advocacy.

Appointments at newly combined firm of
Broadcast Investment Analysis Inc. and Fra-
zier, Gross & Kadlec Inc., Washington:

s o

Thomas Buono, president, BIA, adds du-
ties as chief executive officer of combined
firms; Charles Kadle¢, president, FG&K,
adds duties as executive VP for business
development for combined firms.

Carmen Martinez, public service director,
WLTV(Tv) Miami, and Paul Kaniewski, on-
air promotion manager, WTVI(TV) Miami,
form Ideas In Media Group, Miami-based
media services company specializing in pro-
duction of television and radic commercials
and programs in English and Spanish.

Erwin (Nick) Nicholson, former executive
producer of daytime drama. Edge of Night,
named coordinator, 1988 Daytime Emmy
Awards, National Academy of Television
Arts and Sciences, New York.

Appointments at X*PRESS Information
Services Lid., Denver: Gary Clark, Western
regional manager, L.B. Foster Co., Denver,
to manager-national accounts; Elizabeth
Blick, manager, office operations, Ash &
Co., Castle Rock, Colo., to product man-
ager; Charlene Hill, sales training instructor,
NBI Inc., Boulder, Colo., to director of
software marketing programs; Sue Gunn,
managing editor. named director of commu-
nications, X*PRESS information stream.

Henry Cauthen, president, South Carolina
Educational Television, Columbia. was rec-
ognized as "Outstanding Public Television
Manager” by Public Broadcasting Service
and National Association of Public Televi-
sion Stations at Washington banquet on
April 11.

Harvey Gersin, co-principal and executive
VP, Reymer & Gersin Associates Inc.,
Southfield, Mich.-based broadcast research
and consulting firm, resigns. He will contin-
ve providing marketing and consulting ser-
vices to company.

Frederick Bliss, senior associate, Frazier
Gross & Kadlec, Washington, joins Kane
Reece Associates Inc., Metro Park, N.J.-
based financial and management consulting
group, as principal.

Julie Guerrero, VP and director of local
broadcast, DDB Needham Worldwide Inc.,
Chicago, joins CPM Inc. there as manager
of broadcast operations.

Deaths

Woody Kling, 62, television writer and pro-
ducer, died April 10 of lung cancer at UCLA
Medical Center in Los Angeles. Kling’s
broadcasting career spanned four decades
and included two Emmy Awards. He co-
wrote well-known theme song, “We're the
Men from Texaco,” as well as many other
numbers for Milton Berle's Texaco Star The-
ater on NBC-TV. Kling wrote and helped
produce Jackie Gleason variety show as well
as Carol Burnett show for which he won
Emmy Award in 1972 and 1973. He was co-
executive producer of Norman Lear's Ail in
the Family and he created and produced
Casper, the Friendly Ghost, animated fea-
ture for King Features. Kling is survived by
his wife, Mary, and one son.

Henry S. White, 80, television and film
executive, died March 31 of heart attack at
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New York University Hospital in New York.
After serving in World War 11, White helped
to found World Video, television production
company based in New York that won Pea-
body Award for television drama. During
1950’s he held executive positions at CBS
and Screen Gems Inc. In 1960 White be-
came VP and general manager at WNTA-TV
(now WNET(TV} Newark, N.J. White joined
Sagittarius Productions, producer of made-
for-television movies, as president in 1967.
He subsequently won Golden Palm Award at
Cannes Film Festival in 1972 as executive
producer of film, Joe Hill. White is survived
by three daughters.

Thomas R. Dargan,
63, senior VP of
broadcasting, KATU-
(Tvy Portland, Ore.,
died April 12 of can-
cer at Hospice House
in Portland. Dargan
began his broadcast-
ing career at KING-TV
Seattle in news and
special events area.
He later became pro-

Dargan gram director at KGWw-
Tv Portland. While there, he created and
produced with Portland physician Lendon
Smith The Children’s Doctor, national pro-
gram on ABC. In 1969, after spending two
years as general manager at KING-TV, Dargan
joined Fisher Broadcasting as VP and station
manager at KATU(TV). He served as president
of Oregon Association of Broadcasters and
received their Oregon Broadcaster of Year
award in 1984. During his career, Dargan
also worked on various documentaries, sev-
eral of which were nominated for Emmy
Awards. He is survived by his wife. Marga-
ret, one daughter and one son.

William A. Morris, 55. advertising execu-
tive, died April 9 of cancer at St. Luke’s
Hospital in New York. Morris held variety
of positions with Blair Television, New
York, and served for three years as president
of Quantiplex, Blair subsidiary. He also held
sales executive positions with CBS Televi-
sion, Westinghouse Broadcasting, RKO
General and Compton Advertising. He is
survived by his wife. Donna, two sons and
one daughter.

Gerald Francis Harvey, 39, cable program-
ing executive, died April 9 at his Westwood,
Calif., home. According to Los Angeles
police statement, Harvey shot his wife and
then took his own life. At time of his death,
Harvey was VP of programing at Z Channel,
Los Angeles-based pay cable television ser-
vice. He joined Z Channel in 1980.

Dora Cox Bill, 77, founder and past presi-
dent of rep firm, died March 29 of heart
attack at Bryan,Tex., hospital. Bill founded
Dora-Clayton Agency Inc., Decatur, Ga.-
based radio and TV rep firm, in 1947. In
1970 firm was bought by Dan Haight with
Bill staying on as consultant up until few
years ago. She was past national president
of American Women in Radio and Televi-
sion and was retired public information offi-
cer for U.S. Department of Health, Educa-
tion and Welfare in Washington. Bill is
survived by her husband, Russell, and one
daughter.
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"habstater

Major Market Radio’s
ever-traveling man

The call came at 9:30 a.m. on a Monday
morning: “Warner can’t meet with you to-
day,” the voice said. “He suddenly decided
to fly to Detroit last night. We need to
reschedule your appointment.™ The follow-
ing Thursday afternoon. Major Market Ra-
dio President Warner Rush stayed put just
long enough for an interview at the com-
pany's Park Avenue offices. Then it was on
to a l4-way conference call at 4:30 and a
flight to Miami two hours later. An extraor-
dinarily hectic half-day in the life of Warner
Rush? “Just business as usual.” says Les
Goldberg. president of Interep. MMR's par-
ent company. “His foot is on the gas pedal
24 hours a day.”

In this age of rep company consolidation
and revolving managers, the ubiquitous
Rush holds the distinction of being in the
post of national radio rep president longer
than any of his counterparts at a major rep,
having assumed that post in 1979. At that
time, recalls Rush, Gene Autry. chairman of
Golden West Broadcasters. which then
owned Major Market Radio. had decided to
change the direction of the company from a
“very selective™ in-house rep organization
representing MOR stations, to a full-ser-
vice, multiformat rep company. “We decid-
ed to play real radio rep and went out and
signed AOR and Spanish-language sta-
tions.” Interep purchased MMR from Gold-
en West in 1982,

Under Rush, 33, the company has both
broadened its station client base from 14
markets to 64 and more than doubled its
staff from 25 to 60. Since 1979. MMR’s
gross billings have jumped from $22 million
to $80 million.

Rush’s tenure in radio advertising was
preceded by a turn at the mike as part-time
then full-time announcer at WCRV(AM)
Washington, N.J., in 1957. “When | saw the
salespeople making twice as much money as
I was, I knew 1 was on the wrong side of the
fence,” he says. Rush moved 10 the other
side as general sales manager of WGRQ(AM)
Kingston, N.Y. But it was not long before
the native of Morristown, N.J.. a suburb of
New York City, set his sights on the top.
“Small-market radio was fun up to a point.”
he says. “but I wanted to work in the Big
Apple. 1 applied at WINS(AM), which was
rocking at the time [the station aired top 40
in the early 1960%s] and was hired as an
account executive.”

Rush worked at wINS from 1962 through
1964 before jumping to WNBC(AM) there in
the same capacity. But the following year he
got the station job that would have the most
influence on his career. "WHN(AM) New
York approached me with a job offer and the
promise of a management position.” Rush
says. "l jumped at it.” Rush went to WHN as
account executive in 1965 and, less than a

JAMES WARNER RusH—president, Major Market
Radio, New York: b. Sept. 29, 1934,
Morristown, N.J.; BA, English, Layfayette
University. Easton, Pa., 1958; announcer and
salesman, wCRv(aM) Washington, N.J., 1957-
60; general sales manager. WGHQ(AM)
Kingston, N.Y., 1960-62; accounl executive,
wINS(AaM) New York, 1962-64; account
executive, wNeC(am) New York, 1964-65;
account executive, wrN(AM) New York, 1965-
66; national sales manager, wHN, 1966-67;
general sales manager, wnaN, 1967-73;
executive vice president and general sales
manager, Major Market Radio, New York,
1973-79; present position sinCe 1979; m.
Nancy Mauser, Jan. 27, 1957, children-—Julia,
30; Jamie, 25; Jennifer, 24; Jessica. 13.

year later. became national sales manager.
“We became very successful with the
IMOR] format,” he says. Rush became the
station's general sales manager in 1967.

WHN’s national representation firm was
then MMR (the station is now WFAN|AM],
represented by Eastman Radio). "A job
opening became available on the rep side
and | took it. It looked like a great chal-
lenge.” In 1973, Rush joined MMR as ex-
eculive vice president and general sales
manager. The company had only recently
come under the complete control of Golden
West. having previously been co-owned by
Golden West and Storer and, before that, by
Golden West and Westinghouse.

Rush’s challenge was about 1o begin with
the reformation of MMR under Golden
West. “We recognized,” he says “that with
FM penetration and deregulation, we were
barking up the wrong tree.” That led Autry
to redirect the goals of the company, ex-
plains Rush, who was then elevated from
the executive vice president’s spot to the
presidency.

According to Rush, MMR’s mission is
twofold. “"We want to maximize business
opportunities for our stations while creating
an environment in which the broadcaster
feels good about the rep,” he says. “That's
why we do our “fly-in" meetings. It started
in 1979 in Kansas City, Mo., with the idea
of bringing broadcasters 1ogether for sharing
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ideas.” Rush says. The MMR meeting is
gradually becoming an industrywide event.
with the last gathering., which occurred in
La Costa, Calif., in February, attracting such
noted speakers as former Secretary of State
Henry Kissinger. Atiendance has grown
from 60 in 1979 to 307 this year.

Rush, not content with the languishing
spot sales that confronted him in 1986, de-
cided to do something about it. In Septem-
ber of that year, during the NAB Radio
convention in New Orleans, he helped form
a national spot radio task force, charged
with promoting spot selling to advertisers
and agencies.

While spot sales in 1986 were flat, sales
in 1987 were down. “Nineteen eighty-seven
was the worst year in national spot radio in
the past 14 years.” says Rush. “And that
was a function of an industry that was not
paid attention to by the people in it,” he
says. “We don’t want to go through another
year like 1987 again. It cost us dearly.”

Rush says today’s radio rep industry con-
tinues to “hurt itself.” The rep industry right
now (primarily Katz, Interep, Eastman and
CBS) is exchanging checks. says Rush, re-
ferring to the practice of reps pitching one
another’s client stations and then buying
their contracts out. “This is insane.” he
says. “There has to be something written
into the government guidelines, so we [the
major rep companies] can work together.

One such possibility, says Rush, is a joint
venture with another rep company in selling
a particular format. such as Hispanic. ~In-
stead of Katz and Interep killing each other
over that area,” he says “and, at the same
time, going up against Lotus and Caballero
[two Hispanic rep companies], maybe there
could be one Hispanic department funded by
the participating firms.”

In addition to placing a high premium on
securing national radio accounts, Rush is a
staunch believer in maintaining his station
client base. But Rush’s “here today, off to
see a client tomorrow™ work style is appar-
ently not a chore. 1 love to fly commercial-
ly all over the country,” says Rush.

The MMR president says that his' com-
pany is part of Interep’s new “radio store”
sales approach. "We decided that if adver-
tisers walked into a rep firm, they should be
able to put together any sales package they
wish,” says Rush. Interep, which operates
six rep companies including MMR, has ap-
pointed the firms' respective presidents to
head committees to assist advertisers and
agencies in such areas as barter, network,
syndication and sales promotion, Rush says.

“This approach will entice younger peo-
ple into the business and will give some of
the people doing it for years a chance to
realize there’s more to radio selling than just
pitching advertisers on a cost-per-point ba-
sis,” says Rush, getting up from his chair to
check with an assistant on the timing of his
conference call. @



InaBrief \

Lorimar Telepicture ended preliminary merger talks with Warner
Communications last week, leaving doubts on Wall Street as to
whether the TV studio can fund its aggressive film production
plans, or instead must exit that business or ctherwise restruc-
ture. Discussions apparently stalled on value of Warner's bid,
reportedly in $12-$13 range. Some analysts speculated deal may
have also been stymied by financier Marvin Davis's unsolicited
and unsubstantiated $17-per-share ofier, which effectively set
price floor. Lorimar stock, which had climbed to more than $15
after Warner talks began in early March, fell $1.50 to $12.625 last
Tuesday, April 13, after negotations ended, with Warner stock
up 87.5 cents to $32.50. Lonmar closed at $11.75 last Friday.
Studic has strong TV production and syndication business but i1s
now feeling pressure tc drop motion picture and home video
efforts that accounted for substantial write-offs in last fiscal year.
Lorimar has restructured film operation, however, and is sched-
uling number of films for release later this year and next, in part
using cash gained from divestiture of TV station operation,
advertising and publishing business. Company, which has been
trying to raise up to $100 million from new bank line, must seek
further infusion to back expanded film producticn efforts, as well
as to continue new TV series development, analysts said.

TVX Broadcast Group board of directors approved recapitalization
plan in principle last week, independent TV staticn group owner
said. Company has been trying to refinance $248-miliion bridge
loan from investment bank Salomon Bros. that was used to
purchase five Taft Broadcast TV stations. Plan, proposed by
Salomon, will be studied by special committee of board and
voted on at annual sharehclder meeting in July. Recapitalization
calls for private placement of $210 million in notes to retire

Records division sale boots CBS first quarter

Driven largely by the sale of its records division to Sony Corp.
in January, CBS net income for the first period rose almost 1 8-
fold to $911.3 million ($35.34 per share), despite a 5% drop in
sales, to $696.3 million, for the same period. The company
said the $2-billion sale accounted for $886.6 million of CBS's
first-quarter net income. Income from continuing operations
was also up sharply—to $44 7 million from $7.8 miilion a year
ago. The company stressed that the gain was "principally due
to interest income, largely as a result of the cash generated
from asset dispositions.” The company earned $51.7 million
in interest income, inciuding $14 million on the sale of U.S.
Treasury securities. Also helping the company's bottom line
in the first quarter was a reduction in corporate €Xpenses,
which were down 25%, to $8 million, as the result of staff
reductions.

CBS/Broadcast Group sales were off 5% to $696.2 million for
the quarter, and profits were down 29%, t0 $15.6 million, in
the same period. A company official confirmed that the CBS
Television Network lost approximatiey $10 miilion for the
quarter, meaning that all of the profits for the group for the
quarter came from the owned stations division. CBS finished
in third place for the 1987-88 prime time season (which ends
today; see story, “Top of the Week"). But the company said
the profit decline for the Broadcasr Group was due to inflation
a year ago caused by coverage of the Super Bow! and the
NCAA basketball tournament. (ABC cartied the Super Bow!

In search of a syndex solution

There is a possibility the cable industry Is Interested in
finding a workable solution on syndicated exclusivity with
broadcasters, according to reports out of last week's NAB
convention in Las Vegas. The FCC 1s moving toward adop-
tion of new syndicated exclusivity (syndex) rules that would
require cable systems to delete syndicated programing on
superstations or other distant signals for which local televi-
sion stations have exclusive local rights. NAB President
Eddie Fritts told BROADCASTING he was given the “authoriza-
tion” from his television board to “see what Kind of deal we
can put together” with the National Cable Television Associ-
ation.

According to a source, Fritts and NCTA President James P.
Mooney are expected to discuss ways to solve the problem of
blackouts. Among the possible solutions that might crop up s
a concept that would enable a cable operator to substitute
programing from the distant signal with that of the local
station that has claimed exclusivity. Broadcasters would
qualify for syndex as long as they guarantee the same series
of programs are made available to the cable operator. Itis an
idea said to have been discussed by Hollywood and cable
executives currently in the midst of negotiations (BROADCAST-
NG, April 11). According to an NCTA source. “This concept of
program substitution is coming off in the press as much more
developed and farther along than it is. In reality, it is only one
of a variety of ideas being explored in the search for a soiution
to this extremely complex issue.”

The idea might not recieve such a warm reception from the
Association of Independent Television Stations. Said INTV
President Preston Padden: “Nobody has approached us with
specific proposals. If the proposal is to require stations to
prepare Integrated tapes of programing and comimercial ma-
terial several days in advance and deliver them to all of the
cable systems in the zone of exclusivity, it could only have
been proposed by someone who has never worked at a TV
stations. It would be a logistical nightmare.

this year, and the basketball tournament, carried by CBS, fell
in the second quarter this year).

indebtedness and exchange with Salomon of $135 million of new
issue of redeemable preferred stock convertible into common
stock at $5.75 per share for remaining $58 miliion of indebted-
ness, $52 million of outstanding preferred stock and approxi-
mately $25 million of additional cash.

a

Three network affiliates in Great Falls, Mont.—KkFeB-Tv (ABC),
xRTV(TV) (CBS) and KTGF(TV) (NBC)—are teaming up with Tele-
Communications Inc. to build $300,000-microwave distribution
system to deliver their signals to TCI cable systems on so-called
“high-line” area north and east of city. In addition 1o three
network signals, signal of state’s only public station, KUSM(TV)
Billings, will alsc be included in microwave distribution to
communities between Chinook and Glasgow. Montana Senator
John Melcher (D) said agreement was “an example of real
cooperation” between broadcasters and cable operators and
Representative Ron Marlenee (R) said he was "pleased to see a
voluntary agreement made by private,businesses without resort-
ing to legislation.” TCI owns most of systems in that area of state
and had removed Great Falls stations from its systems because
of poer quality of signals over existing translator and microwave
system. TCI, as interim step, replaced those affiliates with
Netlink network affiliate signals from Denver. Although signal
dropping caused some friction, two sides—urged on by Wash-
ington—began discussions to solve problem, which resulted in
last week's announcement. Three broadcasters will each con-
tribute 20% to building 400-mile microwave system. TCI will pay
remaining 40% {picking up tab for xUsM) and contribute some
already existing microwave equipment worth $200,000. System
is expected to be completed by fall. Number of affected homes is
less than 10,000, which parties said necessitated sharing of
COsSts to 1mprove service.

O

Fox Broadcasting Co., in effort to widen its U.S. reach to 99% of
country, is pitching cable industry on joint promotion, marketing
and carriage possibilities. Aim of effort, which will officially kick
off at National Cabie Television Association convention in May,
is to have local cable systems take Fox programing into markets
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without Fox affiliate, and to promote Fox programing in markets
where Fox affiliate is being carried. As inducement, Fox 1s
offering certain cooperative promotion incentives for participat-
ing cable systems. “Our records show that about one-third of the
cable systems in our non-affiliated markets are importing the
Fox affiliate [from an adjacent market] and we're locking for
ways to maximize or extend that,” said Andrew Fessel, Fox VP
of research. For systems not carrying Fox programing, Fox is
pitching cooperative promotion agreements or help in increas-
ing station's ratings to levels that would prevent systems from
having to pay distant signal copyright fees. For systems already
carrying affiliate, cooperative agreement could include cross-
promotion tradeout advertising between system and Fox affili-
ate Fox is also preparing cable bill stuffers and updated channel
converter cards.

a

Twenty-six-day strike involving Screen Actors Guild and American
Federation of Television and Radio Artists against advertising agen-
cies ended on Friday, April 15, with unions receiving new, three-
year contract that includes provisions for residual payment for
commercials carried on cable, strikers' principal grievance. On
Saturday, Aprii 9, negotiating committee for SAG/AFTRA ap-
proved tempoerary settlement and submitted proposal for vote to
joint boards in Los Angeles and New York Los Angeles board
voted to approve settlement on Tuesday, April 12, New York
board followed suit on Thursday, April 14. Contract provides for
10% increase—to $366—for initial studio appearance fees. Radio
performers receive increase of 13.5% for various studic fees.
Cable residual provisicn provides for television commercial ac-
tors to receive compensation from spots that move from network
television to cable. Actors will receive flat fee of $366 for each 13-
week cycle that commercial runs on cable. After 18 months, fee
will increase to $385. Union had hoped to get residual agreement
based on number of cable subscribers in cable system. “Al-
though we didn't get the residual fee based on subscriber
numbers,” said Pamm Fair, AFTRA spokeswoman, "we're
pleased to have worked out the 13-week cycle payment pro-
gram
]

Florida court has put end to Outlet Communications’ antitrust suit
against Wheel of Fortune syndicator, King World Productions, on
grounds that Outlet presented insufficient evidence to back up
its claims. Prior to last week's decision, court had already
dismissed racketeering charges against King World. Breach of
contract allegation by Outlet was withdrawn prior to verdict.
Cutlet filed the suit in Novemnber 1985. April 14 directed verdict
by Federal District Court concerned much-publicized allegations
that King World had attempted to "block book” Wheel of Fortune
with two other programs to Outlet's then-owned wcra-Tv Orlan-
do, Fla. (The station has since been sold to First Media Corp. for
$180 million to help finance a leveraged buyout of Qutlet Com-
munications from the Rockefeller Group by its management and
Wesray Capital Corp. a

Classical music kFaciam) Los Angeles was put on block last week
by Classic Communications. Station is expected to bring in
excess of $8 million. Handling transaction 1s Gary Stevens & Co.
New York.

a

Sony Corp. and Ampex Corp., which both introduced new D-2
composite digital VTR's at NAB Convention, combined for sales
of approximately 440 D-2 units. Ampex reported that "digital
recorder orders exceeded 300 units worth an estimated $30
million.” Company was offering two D-2 machines—VPR-300
studio recorder and ACR-225 automated cart system recorder.
Sony sold 137 of its DVR-10 digital studio players. Hitachi-
Denshi also displayed prototype model of D-2 machine, but was
not taking orders. Company plans to begin delivering its VG-500
studic D-2 recorder in one year.

L I
Waiter Cronkite’s on-air presence for CBS appears to be over.

But former anchor and managing editor of CBS Evening News
said last week he is reviewing ‘‘stack” of offers of television

projects from various companies, but declined to say whether
either ABC or NBC has approached him. Cronkite is free to do
programs for companies other than CBS as of Nov. 4, when his
current seven-year contract expires, and has considered starting
his own preduction company. He last appeared on air in prize-
winning documentary, Children of Apartheid, on Dec. 5, 1987.

LI
Striking Writers Guild will meet with three networks and Alliance of
Motion Picture and Television Producers today (April 18) at Alli-
ance headquarters in Sherman Oaks, Calif. Session will be
moderated by federal mediation commissioner. Two sides
haven’t talked formaily since March 10. Meanwhile WGA con-
firmed it ratified two independent agreements last week, while
refusing to ratify several others.

W}

John B. Jacob, 61, communications lawyer, died April 11 of heart
attack at Augusta, Ga., vacation home he had rented for Masters
Golf Tournament. Jacob was partner in Washington-based law
firm of Cordon & Jacob (now Cordon & Kelly) from 1969 until he
retired in 1984. He specialized in FCC cases. Prior to that he
served at Dow Lohnes & Albertson, also in Washington. Jacob is
survived by his wife, Margaret Fritsche, one son and one
daughter.

NBC-Disney deal done

The much-discussed program production agreement be-
tween NBC and the Disney Channel came to fruition last
week, with the announcement that NBC Productions will
produce 80 episodes of a half-hour comedy, Good Morning,
Miss Bliss, for the pay cable network. The deal marks the first
time a broadcast network has produced series programing for
an exclusive cable run before its network airing

Disney will have the exciusive rights for two years to carry
the series, beginning in September. In September 1990, NBC
will gain the exclusive rights, and is expected to air the series
on Saturday morning or in a summer daytime siot.

Good Morning, Miss Bliss first appeared on NBC as a
special on July 11, 1987, winning its time period. Discussions
between Disney and NBC hLave been going on for several
months, with the news first surfacing earlier this year that a
production agreement was near {BROADCASTING, Jan. 11). The
cost of producing each episode 1s estimated to be about
$300,000.

Disney plans to insert the weekly program into its prime
time schedule, probably early in the week. Disney has the
rights to two runs of the program, and the option to pick up
additional runs during its contract.

That each programer has the exclusive rights during the
program’s run seemed to please both sides. "The advantage
of this agreement,” said Disney Channel President John
Cocke, “is that we have the exclusive first-run rights to this
series before any episode airs on a commercial broadcast
network.” Cable operators were troubled by the short window
between runs of It's Garry Shandling’'s Show on Showtime
and Fox Television, and that had been a major concern when
news of the Disney deal first surfaced. But the terms of the
agreement seemed to satisfy those concerns. “They can't
help but love this,” said Cooke, and his comments were
echoed by Robert Clasen, president of Comcast Cable. "It
sounds like a good deal," he said, “for Disney, the cable
industry, NBC and the consumer.’

The deal reduces the financial exposure of both parties—
‘more programing at less cost,” said Cooke. Brandon Tarti-
koff, NBC Productions president, said: “We see many long-
range advantages for NBC, one being the fact that this type of
production will bring a whole new ensembile of creative talent
into the NBC Entertainment spectrum.”
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE
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Defused

Something curious happened on the way to the shootout.

According to preliminary indications, there was to have been
FCC Chairman Dennis Patrick on one side, standing by principle
and the First Amendment, vowing to unregulate broadcasting
whether the medium wanted it or not, and National Association
of Broadcasters President Eddie Fritts on the other, pleading that
the FCC or Congress reregulate broadcasting into a protective
cocoon of specialness. Neither protagonist made it to the middle
of the street at the NAB convention last week.

Patrick was a principal agent in the turnaround. In appearance
after appearance—backstage and on—he made it clear to the
industry’s leadership that he and his people were reasonable and
willing to talk, and that the industry didn’t have to turn to
Congress to get its way. The chairman was careful not to abandon
either initiatives or principle, but he did communicate a flexibil-
ity for which he had hitherto not been famous.

But Patrick was not alone in changing the dynamic. A number
of broadcasters who continue to believe in the First Amendment
and free enterprise made themselves heard in NAB councils last
week. One prominent among them remarked as the convention
closed: “The reconciliation with the FCC made it possible for
those who stand on principle to stiffen their resolve against
regulation.” Also credited in that context: the videotaped re-
marks by veteran broadcaster Ward Quaal, urging his fellow
broadcasters to stand firm for freedom.

Whether the Patrick FCC can keep to the course of harmony
must await succeeding events. Both sides can expect to achieve
more progress in a steady wind than in a typhoon.

The hots for HDTV

Serious readers of this issue of BROADCASTING will find a lot of
words about high-definition television, few of them particularly
comforting to broadcasters. There seems to be general agreement
that some form of HDTV or “advanced television,” which is not
quite as good, is inevitable. But will it be distributed over all
elements of the present television system or be available to some
but not to others? If the latter, who is to be left out?

Right now the nonbroadcast members of the electronic media
are in the best positions to make reasonably early use of the
Japanese Muse system, which is true HDTV and the only
advanced system of any type to be demonstrated in operation.
Muse needs more spectrum space than that contained in the
broadcasters’ single channels and cannot be received, even in
degraded form, on existing television sets. Any television station
wanting to broadcast Muse would need a channel and a half for
that, not to mention still another channel to transmit its existing
service.

The wider spectrum space is already available to cable and to
the direct-to-home satellite broadcasting services that are sud-
denly attracting new interest. The Japanese intend to introduce a
DBS system carrying Muse in the next two years. At the Muse
receiving end, videocassette recorders with HDTV capacity are
said to be nearing the loading dock in Japan for use with the
Muse television receivers that are to come from there.

The Japanese activity is aggravating the ulcers that already
afflict U.S. government officials who have responsibilities for
foreign trade. If it could, the National Telecommunications and
Information Administration would get out the whip and chair to
drive U.S. electronic interests into the labs for to-the-death
combat in HDTV development. The threat of Muse loomed no
smaller last week when the latest figures on trade deficits sent the

New York Stock Exchange into the fifth worst dive of its history.

Not surprisingly, NBC is attracting attention with its promise
of an advanced and compatible television system (ACTV-I) that
can be passed in existing television channels and received on
existing television sets (although in no better quality than that
now on the tube). NBC also announced at the National Associ-
ation of Broadcasters convention an ACTV-II that would require
more than a single channel of television space but could be
received (with present TV quality) on sets now in use. ACTV-1I,
says NBC, would be the equal of Muse. *Compatibility” is a
word likely to be heard more often in HDTV discussions among
broadcasters, even though the first piece of hardware is yet to be
built for any of the compatible systems, including those being
developed by other experimenters in HDTV.

At the NAB convention there were reports of studies that
suggest some consumers are left cold to lukewarm when exposed
to HDTV. Yet HDTV is clearly developing a life of its own and
merits serious attention. The Advanced Television Test Center
that a partnership of major television broadcasting organizations
has agreed to form takes on new urgency. The center awaits the
selection of a managing director to get started on the job of
evaluating rival systems of advanced television. It must be
thorough and objective, but it mustn’t wait too long to start. [t
could be overtaken by events arranged by others.

Mixed signals

The FCC has dismissed five indecency complaints for lack of
evidence or because the evidence was not what the FCC knows
as indecency when it sees or hears it. The dismissals will serve
some useful purpose if they send a message that the commission
did not declare open season on broadcast outlets when it decided
to pursue more vigorously whatever violates its collective sense
of decency. That still leaves unanswered the question of what
would tighten the high collars at 1919 M St., where the FCC’s
energies are being expended in content regulation for which it has
neither the time nor the expertise.

The FCC’s stepped-up enforcement of an unclear standard has
left nervous broadcasters to guess what will pass muster. And
with their licenses and livelihoods on the line, many are likely to
err toward the conservative in their program selection. The chill
is felt not only by the subjects of complaints, but by all broad-
casters forced to predict the predilections in Washington.

FCC General Counsel Diane Killory said the dismissals “dem-
onstrate that we are not approaching this issue with a broad
brush.” Unfortunately, broad or narrow, the brush is still in the
wrong hands.

“So, yow're the new assistant chief engiieer.
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(Generations to come will
appreciate our new D2 tape.

Next came 12" Betacam™® And
__again, toughness was
y the key trait inhented.
| Now, with the evolution
of digital technology, Sony
1s once more at the forefront
. of innovation. [t started with
our D-1tape. True to form, D-1 has enjoyed the
durability of its pradecessors.
Which brings us back to the latest generation of
Sony brilliance. Our new D-2 tape. A digital tape so

At Sony Professional Video-
tape, one great idea keeps
giving birth to athers.
Take the latest example
of Sony brillance: our
new D-2 tape. A tape
ideal for the complicated }
‘layering” process used so prominently
in postproduction today.

But to really appreciate D-2 is to
appreciate the many generations of

Sony tape preceding it. It all began with our 3/4” U-matic strong, you can add one generation of effect on top of
Series. Even then our commitment to high quality was another with no loss of picture quality.
obvious. The "Strong As Sony" tradition is even more No wonder generations to come will appreciate our
obvious in our latest KSE XBR, and BRS U-matics. new D-2 tape. Because at

Then came the development of 1. First with V-16, and Sony Professional Videotape, S O NY
continuing with VI-K, Sony 1” has maintained an unwavering we keep pulling one rabbit ®
commitment to durability. out of the hat after another. THE ONE AND ONLY.

41988 Sony Cotporauon of Amenca. Sony. U-maiic. Betacam and The One and Only are trademarks of Sony.



No one sells Spot Television better
‘than Petry salespeople. Our specially designed
and intensive training program shapes and molds
' sales professionals who set the standard
for the industry. Their desire to be at the top
of the field. .. to finish first...makes them
’ -5; Spot TV’s best sellers. After all,
‘selling Spot Television is our only business.

PETRY

Petry, Inc., The Original Station Representative
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