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he blockbuster package you've been waiting for . .. Orion: [V!
The box office hits! The hilarious comedies! The promotable.
giants! Hollywood's hottest stars lignt up the screen in
one of a kind, memorable performances. Celebrate the
opening of Orion IV! 22 titles with the power to make.your
station the dominant movie station!

Title ofter title, Orion IV has the perfec mix of action,
adventure, suspense and comedy. . .all the ingredients for
maximum rafing performance.

So take your place front row,
center for the best in feature film

entertainment. ORION IV! TELEV/ISION SYNDICATION
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tackle HDTV and beyond—pAGE 33. Lawyers make
their cases for and against such issues as fairness
doctrine, must carry and comparative renewal—
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TIME FOR CHANGE O Time {nc. announces high-
ranking executive changes at ATC and HBQO and
move of ATC from Denver to New York area. One
company official who has decided not to follow: ATC
chairman and chief executive officer, Trygve
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_“We've doubled our power
with no increase in power costs

“With our new Harris 120 kilowatt
external cavity UHF transmitter, we've
doubled our power without increasing
our power costs,” says Thomas A.
Oakley, president of WSJV-TV,

South Bend/Elkhart, Indiana.

“Not only have we expanded our
broadcast area, but we're providing a
much stronger signal to our fringe
viewers. And, by feeding a stronger
signal to the cable systems, we expect
to pick up an additional 50,000 tele-
vision households,” Qakley adds.

Thomas A. Oakley, President

WSJV also likes other Harris UX
features — such on-air exclusives as
enhanced protection for klystrons,
highly efficient “shell and tube” cooling
and extensive front panel status infor-
mation designed to take the guesswork
out of maintenance. Harris’ 24-houy
technical service is another plus.

“We see Harris as the industry
leader in transmitters,” says Don
Fuller, WSJV’s general manager, “and,
of course, ‘Made in America’ is impor-
tant, because we know we can count

on Harris for fast service or parts
support if we need it."

When you're ready to boost your
power without boosting your costs,
Harris is ready with its complete line of
external cavity UHF TV transmitters,
available in 60, 120, 180 and 240 kilo-
watt models. For the full story, call
today TOLL FREE: 1-800-4-HARRIS,

extension 3010.

o HARRIS
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Sharpening syndex

According to FCC Commissioner James
Quello, FCC's must-carry rules succumbed
o constitutional challenge in federal
appeals court (see "In Brief”} due to FCC's
failure to set forth clear public-interest
rationale for rules. To avoid same fate for
syndicated exclusivity rules adopted last
month, Quello wants syndex order to have
public-interest undergirding: Government
has unique interest in making sure free,
over-air television can prosper in
competition with cable.

Eagerly awaited syndex order will not be
released for at least two more weeks. FCC
Commussioner Patricia Dennis wants to
give it long, hard look, but she is now
chairing AM delegation at International
Telecommunications Union conference in
Rio de Janeiro and will not be back until
June 15,

Slogans

Tag lines for television networks’ fail
promotional campaigns, to be introduced
at affiliate meetings over next three weeks,
are as follows: At NBC, "Come home to the
best," slight change from last year's “Come
home to NBC.” At CBS, last year's
“Television you can feel " has changed to
“You can feel it." ABC will bring back last
years “Something's happening.’

= —__—— _—  — 3
One of their own

Broadcasters' interest in second session of
Space WARC, to be held in fall, is indicated
by presence on U.S. delegation of Jim
Ebel, who has retired from CBS affiliate
KOLN-Tv Lincoln, Neb., and is now
engineering consultant. During his tour at
station, Ebel had served as CBS affiliates
group representative on U.S. delegation to
several International Telecommunication
Union conferences. His work as member of
delegation to Space WARC's concluding
session is being supported by National
Association of Broadcasters, Association
of Maximum Service Telecasters, Capital
Cities/ABC, CBS and NBC.

Three issues on conference agenda are
of particular interest to broadcasters. One
is proposal for multilateral planning
meetlings to resolve conflicts over
introduction of satellite services. Along with
U.S. telecommunications community
generally, broadcasters fear multilateral
meetings could complicate rather than
simplify coordination of uplink
transmissions. Another is proposal for
further study of allocation of 22.5-23 ghz
band for DBS/HDTV Third deals with
search for allocation within 500-2,000 mhz
band for radio broadcasting direct from

satellite to receiver, including car radio,
concept that has long intrigued Europeans.
U.S. will call for further study.

Out of past

Look for ABC Radio Network to unveil
weekly classic rock series beginning in
mid-July, entitled The Live Show. One-hour
program, which will be hosted by radio
personality Bill St. James, will feature
“historic” concert performances by such
artists as Jimi Hendrix. Live Show is being
produced by Radio Today, New York-based
radio program supplier, and will be
distributed on compact disk.

—_— e
Like ABC, CBS, NBC?

Home Shopping Network has plans for
continued expansion in broadcasting but
has run into' FCC network ownership
restrictions it wants altered. HSN made
rounds at FCC last week to lobby for action
on its standing request for waiver of dual
network, network affiliation and prime time
access rules. HSN wants ruling on whether
its full, 24-hour service and overnight
segment are both considered "networks,”
and, if so, require waiver from dual network
rule.

Waiver of PTAR rule wouid allow HSN to
program home shopping segments
throughout prime time on affiliated stations
once its affiliate lineup passes 25, number
kicking PTAR into effect. HSN is also
looking for relief from rule requiring network
affiliation agreements to be two years or
less. Longer agreements, HSN believes,
would help unbuilt CP's get financial
backing for construction and on-air
operation.

e
Mas Espanol

Ethnic radio appears to be gaining some
momentum among advertisers and
listeners, particularly Hispanic formats,
which, according to BROADCASTING data
bank, have been in upward mode since
1986. Number of stations programing
Spanish-language formats (music and
news/talk) on mostly full-time basis has
risen 23% over past two years to 211 with
several major markets having at least two
such outlets.

e R —
Obscene but not heard

Organizers of this week's Broadcast
Promotion and Marketing
Executives/Broadcast Designers
Association conference in Los Angeles are
more than little miffed that FCC couldn't
come up with representative to particpate
in panel on osbcenity. Association invited

Broadcasting Jun 6 1988
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several commission officials to take part,
without takers. Some within BPME/BDA
ranks felt commission was ducking
sensitive issue. But FCC spokesman said
association gave only three weeks notice
and that travel budgets {set months in
advance} could not accommodate trip to
West Coast. Show's organizers have found
stand-in: Daniel Brenner, current director of
communications law at UCLA, and former
aide to past FCC Chairmen Charles Ferris
and Mark Fowler.

= S a——)
Attention, brokers

One possible consequence of
development of plan for use of 100 khz of
spectrum that has been added to upper
end of AM band is that U.S. may be in
market for AM station. It would serve as
backup to 1180 khz frequency now used
for Radio Marti broadcasts to Cuba. At
present, Radio Marti backup frequency is
1610 khz, at upper end of existing band
that ends at 1605 khz. But plan being
developed at Rio de Janeiro conference
will limit use of stations in new section of
band to 10 kw within country and 1 kw at
border. That would not be adquate for
Radio Marti, which now broadcasts with 50
Kw power.

So Radio Marti officials along with those
of parent Voice of America have been
conferring with allocations specialists from
FCC and National Telecommunications
and Information Administration to consider
options. Cne inveolves use of frequency at
low end of band, at 530 khz. But another,
reportedly, involves purchase of station on
frequency within band.

Test, but...

Jones Intercable plans test later this year of
MMDS operation in Albuguerque, N.M |
where company owns cable system. Test is
result of Jones study that found use of
MMDS may not be as widespread as was
thought.

Cable operators have.looked to MMDS to
extend cabie service to areas in their
franchises with fewer than 30 homes per
route mile. To start with, MMDS operation
needs about 10,000 subscribers to cover
costs {$1 million plus) of service. That
would require large pool of uncabled
homes that would be reachable by MMDS
transmitter not blocked by terrain, situation
Jones found rare. That cable operators are
reluctant to encroach on other cable
operators' territories closes MMDS window
even further. Although Jones executive said
there may be some potential for delivery of
anciilary services, MMDS is service whose
time may have come and gone. Cable
operators are eyeing direct broadcast
satellite service as way to fill cable gaps.
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RENEWED FOR A STRONGER
THAN EVER FIFTH SEASON.

v #1 Early Fringe Courtroom Drama.

HH SHARE AVERAGE—FEB '88
20
17 18 j
THEJUDGE SUPERIOR COURT DIVORCE COURT

#1 In Growth. The Only Courtroom
Drama Gaining Viewers.

HH SHARE 20
19
7 18 {2
-
NOV'87 FEB'88 NOV'&7 FEB 88 NOvw¥7 FEB88
THEJUDGE SUPERIOR COURT DIVORCE COURT
-
V #1 With Women 25-54.
W 25-54 AVG, STATION TOTAL SHARE-FEB. 88 24
PN T,
21 21
_
SUPERIOR COURT THEJUDGE DIVORCE COURT

Divorce Court: A new, expanded look
for 1988-89 with out-of-court locations,

celebrity guest stars, and promotable,
week-long mini-series.

PUT THE #1 POWER OF DIVORCE COURT TO WORK
FOR YOUR STATION. CALL (212) 603-5990.

=i BLAIR ENTERTAINMENT

©1988 Blair Entertainment. All rights reserved

A Blair Entertainment Production in association with SCI Programs, Inc.
Source: Nov '87, Feb '88 NSI Top 100 Affiliate Markets, Early Fringe (3-5:30PM)
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AM Stereo

On Jan. 14, FCC rejected recommendation of
National Telecommunications and Information
Administration that Motorolas C-Quam AM
stereo system's pilot tone be protected from
possible interference. Petitions to adopt single
AM stereo system and t¢ mandate multisys-
temn radios were also rejected.

In explanation of recommendation, Chair-
man Dennis Patrick and Commissioner James
Quello said that C-Quam is already close to
neing de facto standard because 100% of
receivers can receive it and majority of AM
stereo stations transmit it.

Multisystem radios receive signals generat-
ed by two incompatible systems battling to be
de facto standard—C-Quam and Kahn Com-
munications’ single sideband. NTIA report
said that although there is no inherent degra-
dation of sound quality in multisystem com-
pared to single-system radios, implementa-
tion of multisystem technoclogy is not feasible
because of lack of support among radio man-
ufacturers and dominance of C-Quam system

AM stereo
Antitrafficking

By the Numbers
Cable Regulation
Children"s Television
Comparative Renawal
Crossownership
Direct Broadcast Satelites
Egual Employment
High-Definition TV
ldecency

Mtelsat

Low-Power TV
Mergers

Must Carry

Public Broadcasting
Scrambling

Syndex

Unions

in international marketplace. In filing with FCC
in December 1987, Kahn Communications
charged that in 1985 Motorola improperly
blocked Sony from selling multisystem radios
by asserting two AM stereo patents. Kahn
further alleged that patents in question were

improperly obtained by Motorola. Motorola
dismissed Kahn's charges and said that new
integrated circuits in radios to be released this
year will solidify C-Quam and stere¢ in gener-
al in AM marketplace.

Antitrafficking

m Broadcasters, who last year turned back
congressional efforts to crack down on per-
ceived trafficking in broadcast licenses, may
be at it again. Senate Commerce Committee
Chairman Ernest Hollings (D-S.C.) has indicat-
ed he will insert language in FCC appropri-
ations measure 1o reimpose the FCC's three-
year rule (BROADCASTING, May 30). Last year,
industry gained enough support to sink Hol-
lings's proposal tc impose 4% transfer fee on
broadcast licenses transferred within three
years of last sale (BroaDCasTInG, Dec. 14,
1987). But Hollings has revived transfer fee
idea, which was subject of Senate Commerce
Committee hearing in April (BROADCASTING,
May 2). Legislation was oftered in House and
Senate last year that would resurrect rules
requiring broadcast stations 10 be owned
three years before sale, but no action is antici-
pated.

100% SOLID STATE VHF TO 44 [KW!

hile other manufacturers are promising no-tube
W high power transmitters sometime down the road,

LARCAN is delivering our advanced M-line
100% Solid State transmitters to KFVE, Honolulu HI;
WLBT, Jackson MS; KMSB, Tucson AZ. In fact, the list
of stations choosing LARCAN’s advanced, field-proven
100% Solid State technology is growing every month.

These stations are making solid transmitter decisions

based on solid facts. And solid savings that go on and on:
No more ongoing expensive tube replacements. Broadband
amplifiers eliminate tuning adjustments and reduce
maintenance. Redundant, modular “fail-safe” circuitry

EADS o

While the others
are delivering promises |

I.A RCAN is delivering
TRANSMITTERS.

and so can you!

The best choice for the long run.
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virtually eliminates lost airtime. Plus LARCAN delivers
unparalleled performance and ease of operation.

Superior service from the RF experts at LDL
Communications, LARCANs sales and service subsidiary,
is also part of the package.

Let us show you how LARCAN 100% Solid State VHF
transmitters are eliminating tube replacement costs, vastly
lowering maintenance requirements, increasing reliability
and providing remarkable operational simplicity, right now.
Just pick up the phone and call LDL Comunications at
301-498-2200. We've got a solid lead over our competition,

LDL Communications Inc.
14440 Cherry Lane Ct., Suite 201, Laurel MD 20707
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SHOWCASE:

PEGASUS I has it all..

Award-winning titles with mass appeal.
Popular movieg such as “Peggy Sue Got
Married,” “Blind Date,” “Nothing In
Common,” “Short Circuit,” “Iron Eagle,”
and 15 other major theatrical films!
Captivating, popular, promotable stars

Nicolas Cage, Jane Fonda, Dudley Moore and
Sean Connery!

The titles and the stars...together they're
just the righ#formula to light up your station!

NEW YORK (212) 541-6040 - LOS ANGELES (213) 785-0111
CHICAGO (312) 280-8696 - SOUTHEAST (609) 487-8419



Cable Regulation

® National Cable Television Association is try-
ing to maintain status quo in cabie regulation,
much of which is based on Cable Act of 1984
and Copyright Act of 1976.

Motion picture industry and independent
broadcasters, concerned that cable industry
has become too big too fast, have been push-
ing for stricter regulation of cable until there is
more competition in delivering cable program-
ing to homes.

In speech last week, House Commerce
Committee Chairman John Dingell {(D-Mich.)
warned cable industry to be on its best behav-
ior or Congress may feel need to reevaluate
regulatory environment (see “Top of the
Week"). Dingell said members are hearing
complaints about
rate increases
channel shifting —75
and poor custom-
er service;, he
urged cable to re-
spond to those con-
cems

House Tele-
communica-
tions Subcommit-
tee cable oversight hearing May 11 (third
hearing is expected in July) served as forum
for discussion of cable’s growing market pow-
er (BROADCASTING, May 16). Other than criti-
cism from Hollywood and broadcaster wit-
nesses, lawmakers seemed unpersuaded by
arguments calling for reregulation. Cable in-
dustry has been under increased congres-
sional scrutiny. At first hearing in March, Sub-
committee Chairman Ed Markey {(D-Mass.)
announced he was asking Government Ac-
counting Office to study cable rate increases.

Allegations that cable induslry has been
anticompetitive were subject of March hear-
ing by Senator Howard Metzenbaum (D-
Ohio), chairman of Senate Antitrust Subcom-
mittee. Metzenbaum warned industry that
unltess situation changes he may offer legisla-
tion to curb what he sees as cable’s growing
anticompetitive behavior. Metzenbaum staffer
said Senator would survey cable competitors
lo gain input before taking next move (BROAD-
CASTING, May 2).

Cable and Hollywood executives are hold-
ing meetings to try to resolve differences, but
whether talks will bear fruit is uncerain, ac-
cording to latest reports (BROADCASTING, May
16).

FCC has adopted new rules that more nar-
rowly define those lelevision markets where,
in accordance with Cable Act, rates of cable
systems cannot be regulated because sys-
tems are subject to effective competition. FCC
opened rulemaking in response to U.S. Court
of Appeais, which upheld FCC’s basic ruling
that effective competition exists where three
broadcast signals are available. But it said
that definition of available was too broad.

Parameters of local cable regulation are
also being reset outside Washington. Two fed-
eral judges in northern district of California, in
decisions issued in September 1987, ruled
cities’ cable franchise provisions requiring ca-
ble operators to provide access channets and
universal service and to build and maintain

BY THE NUMBERS
Summary of broadcasting and cable
B ROADTC CASTING
SERVICE ON AIR CP's TOTAL *
Commercial AM 4,912 170 5,082
Commercial FM 4,058 418 4,476
Educational FM 1,324 173 1,497
a Total Radio 10,294 761 11,055
FM transiators 789 444 1,233
Commercial VHF TV 540 23 563
Commercial UHF TV 485 222 707
Educational VHF TV 119 3 122
Educational UHF TV 214 25 239
m Total TV 1,358 273 1,631
VHF LPTV 102 74 176
UHF LPTV 267 136 405
m Total LPTV 369 210 581
VHF translators 2,869 186 3,055
UHF translators 1,921 295 2,216
ITFS 250 114 364
Low-power auxiliary 824 0 824
TV auxiliary 7,430 205 7,635
UHF translator/boosters 6 0 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12,391
Aural STL & intercity relay 2,836 166 3,002
C A B L EY}

Total subscribers 45,000,000
Homes passed 71,500,000
Total systems 8,000
Household penetrationt 51.1%
Pay cable penetration 28.6%
* Includes off-air licenses.
1 Penetration percentages are of TV household universe of 88.6 million

state-of-art cable systems violate cable opera-
tors' First Amendment rights.

Children’s Television

® House Commerce Committee last month
adopted—39 to 3—children’s television bill
that may go to House floor for vote this week.
Bill is product of negotiations between Sub-
committee Chairman Ed Markey and National
Association of Broadcasters and proposes
limits on commercial time in children’s pro-
grams of 10'% minutes per hour on weekends
and 12 minutes per hour on weekdays. Mea-
sure has undergone considerable revisions
and excisions, among latter language that
would have required broadcasters to air one
hour per day of informational and educational
programing and provisions aimed at curbing
so-called program-length commercials. NAB
says it won't fight bill but has reserved right to
oppose any changes that might occur when
Senate acts.

Broadcasting Jun 6 1988
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In response to U.S. Court of Appeals in
Washington and petitions from Action for Chil-
dren’s Television, FCC launched broad inquiry
into children's advertising. In its comments,
ACT asked FCC to limit children’s advertising
to 9.5 minutes per hour and require two-year
period before toys featured in programs can
be promoted.

Comparative Renewal

With syndicated exclusivity behind it {see be-
low), FCC is reportedly preparing to tackle
reform of much maligned comparative renew-
al process. It is looking to clean up what are
widely seen as abuses of process and to
rewrite some of the comparative criteria. FCC
Chairman Dennis Patrick has called for
changes to curb use of process to force
broadcasters into lucrative settlements and
establish “clearly articulated standard” that, if
met, would assure broadcasters “a reason-
able expectation of renewal.”



Assuaging concerns of NAB, Patrick indi-
cated FCC would stop short of adopting
changes thalt would virtually assure license
renewal. NAB feared that such an approach
could cause congressional backlash.

Reform has some support on Hill, particular-
ly from Republicans. Seventeen Republican
members of House Commerce Committee
sent letter lo FCC Chairman Dennis Patrick
urging him to reform comparalive renewal pro-
cess.

Leibowitz & Spencer, Miami-based commu-
nications law firm, has asked FCC to expedite
ils earlier petition for reform rulemaking 10 put
polential challengers on notice that applica-
tions may be subject to more stringenl scruti-
ny than in past.

Talk of reform comes against backdrop of
license challenge of CBS's weew-v Chicago
by group headed by local attorney. Brenda
Minor. Many communications attorneys be-
lieve case underscores vulnerability of broad-
caslers wilh good track records to costly and
time-consuming challenges. FCC has also or-
dered comparative renewal for Viacom's KMOv-
Tv St. Louis and is preparing order affecting al
least five other lelevision stations.

Crossownership

Telco-cable—National Cable Television Asso-
ciation and California Cable Television Associ-
ation have asked three FCC commissioners to
review slaff's April 12 decision 10 waive telco-
cable cressownership rules and allow GTE to
build cable system in Cerritos, Calif.

Question of whether telephone companies
should be allowed to offer cable service within
their telephone service areas has been cen-
tral to separate FCC proceeding that could
lead to dropping of FCC rules barring such
crossownership and recommendation to Con-
gress to eliminate redundant prohibition in
Cable Communications Policy Act of 1984.
Not waiting for FCC, Representative Howard
Nielson (R-Ulah) introduced legislation to
eliminate statutory ban. Nielson said measure
could make headway in next Congress.

Even if FCC and Congress drop cross-
ownership prohibitions, seven Bell operating
companies would still be prevented from en-
tering cable business by Judge Harold
Greene's modified final judgment in consent
decree thal led to breakup of AT&T and cre-
ation of seven operating companies. National
Telecommunications and Information Adminis-
tration has petitioned FCC to preempt
Greene's regulation of BOC's, arguing that
Greene is hampering BOC's entry into infor-
mation services, including cable. President’s
Cabinet-level Economic Policy Council is con-
sidering legislation that would deregulate
BOC's.

Duopolylone-to-a-market—FCC  officials,
speaking at NAB convention (April 9-12), said
record in duopoly and one-to-a-market rule-
making supports some relaxation of rules. But
officials indicated that opposition from Hifl to
any FCC initiative involving liberalization of
broadcast ownership rules makes any action
on rules unlikely at this time. Also wishing to
keep peace with Congress, NAB is not press-
ing for FCC action.

Broadcast-newspaper—Rupert Murdoch
won victory in U.S. Court of Appeals in Wash-

ington March 29 when court ruled that statute
passed by Congress in session’s final hours
violated First and Fifth Amendments by pro-
hibiling FCC from extending current waivers
of rule banning newspaper-television station
crossownership. Action came oo late to en-
able Murdoch to retain New York Fost, which
he sold in February to real estate developer
Peter Kalikow for $37 million so that Murdoch
could keep wnrw(Tv) New York.

Court did notl rule on constitutionality of
substance of provision that bars commission
from repealing or moditying television-news-
paper crossownership ban.

Direct Broadcast
Satellites

Latest round of applications filed April 8 at
FCC brings current total to nine U.S. firms
holding or seeking DBS construction permits
{BroaDcCasTING, April 25). Although threat to C-
band cable distribution markel is ciled as
major reason for wait-and-see stance in U.S.
on high-power DBS—which would use Ku-
band spectrum  set
aside for it—Tempo
Satellite, 51% owned
by TeleCommunica-
tions Inc., largest
U.S. cable system
operator, is among
applicants. FCC
now awaits industry
comments on mix
of four new ap-
plicants, three re-
quests for con-
struction permit
modifications and one request for four-year
extension., Dominion Video, granted 1986 con-
struction permit for 16 DBS channels, last
week announced finalizing deal to purchase
one, possibly two, birds from GE Astro-Space,
proposing te launch one by spring, 1989.

TCI backing may indicate that Ku-band di-
rect-to-home delivery of entertainment pro-
graming, already dominant mode of program
distribution in Japan and moving fast in Eu-
rope, may be on verge of becoming reality in
U.S. DBS’s value resls on ability to receive
high-power signals with very small earth sta-
tions.

Death of west Germany's start-up DBS bird,
TV-Sat1  (BmoaDCasTING, Feb. 22), left two
state-owned programers and two commercial

programers without home. Other European
DBS birds with similar, if not identical, de-
sign—Germans’ Tv-Sat2 and France's TDF-
1—are still scheduled for Arianespace launch
within next year (although French government
postponed launch of TDF-1 from May 1988
until September 1988). European eyes are
turned to less powerful, 16-channel Astra bird,
owned by Luxembourg interests and sched-
uled for Arianespace launch next winter.

Low-power variety of salellite broadcasling
resulting from scrambling of cable program-
ing on C-band satellites gol start in January
1986, when HBO scrambled feeds of HBO
and Cinemax and began selling subscriptions
to owners of backyard earth stations (TVRO's),
which now number approximately two million.
Number of TVRO homes subscribing to cable
programing has grown as more cable pro-
gramers have scrambled feeds and begun
selling subscriptions directlty or through cable
operators and other third parties. HBO now
wants other major cable programers 1o join it
in stepping up from C-band to medium-power
Ku-band salellites that can beam signals to
one-meter dishes.

Equa-l Employment
Opportunity

FCC's enforcement of broadcast equal em-
ployment opportunity rules and reporting re-
quirements along wilh agency's implementa-
tion of EEO section of cable act were subjects
ot House Telecommunications Subcommillee
hearing two weeks ago {BROADCASTING, May
23). FCC’s decision not to launch formal inves-
tigation of Mass Media Bureau's EEQ branch
in wake of allegations leveled by branch em-
ployes of lax enforcement of cable EEO rules,
mismanagement and unfair hiring and promo-
tion practices was called “sham and mock-
ery” in letter from National Treasury Employ-
ees Union on behalf of branch employes.

High-Definition TV

m Blue ribbon panel of of FCC's Advanced
Television Services (ATS) Advisory Committee
was to have heid its second meeting last
Friday (June 3) and was expecled to approve
ATS committee’s first interim report. Draft of
report to commission involving spectrum
needs and outiines for future terrestrial trans-
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It pays for itself...
The Panasonic MII Cart

Panasonic

Panasonic
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Panasonic
MII

Otficial Video Equipment Of
The 1988 Olympic Games
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automatically.
Machine. Available now.

Now our most technologically
advanced cart machine is also one
of the most versatile. Presenting
the Panasonic MII cart machine.
R | — | Oy * From 10-second spots back to back,

' j continuously, to two months of 24-hour
automatic program airing.
¢ Uses 10-, 20-, 30-, 60- or 90-minute
cassettes in any desired mix.
* Capable of record and playback of
single or multiple events on the same
cassette.
* Uses up to 5 standard MII studio
g VTR's plus 3 optional outside sources.
oo -n@uml : * Modular de_sign—various configu-
woov{D O ean 1 rations to suit user’'s needs and budget.
» Expandable—from 120 cassettes up
to 3 rotary libraries that can hold over
1,150 cassettes.

* User-friendly software and hardware
tailored to customer needs.

* Cost-effective operation and ease of
maintenance and access.

* Backed by Panasonic MII 24-hour
service support system.

o BmmuaB M
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Panasonic

Broadcast Systems Company

i
|
|

E

Call our field offices now: Northeast: One Panasonic Way,
Secaucus, NJ 07094; (201) 348-7671.

Washington, D.C.; (703) 759-6900.

Southeast: 1854 Shackleford Court,
Suite 250, Norcross, GA 30093;
(404) 925-6772.

Midwest: 425 E. Algonquin Road,
Arlington Heights, IL 60005;
(312) 981-7325/(317) 852-3715,

Southwest: 4500 Amon Carter Blvd.,
Fort Worth, TX 76155; (817) 685-1132.
Western: 6550 Katella Avenue,

Cypress, CA 90630; (714) 895-7209.
Northwest: (408) 866-7974.



Panasonic introduces the
a field camera /recordel

Panasonic
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ideal M II combination:
that’s available now.

MII

Panasonic

®®IO® mmoo
.I'" o —

OGQQQQI' q

!
W
EEEN !ETI|| e k&

—Finally, a broadcast-quatity
camera/recorder (AK-400/AU-400)
advanced enough to be called M 1I.
But even better, it’s compatible with
your current format.

* 3 frame interline transfer CCD's for
reliability and stability; no smear, no
burn, no lag.

650 horizontal TV lines of resolution.
* Camera and recorder may be used
together or separated to use with your
current field camera or field recorder.

* An electronic variable shutter
selectable at 1/125, 1/250, 1/500,
1/1000 for blur-free high-speed shots.

* Lightweight—under 15 pounds
(excluding lens and battery).

* 60db nominal signal-to-noise ratio.

= Extensive character display in
viewfinder indicating warning and status
of AK-400 camera and AU-400
recorder.

* 10 and 20 minute cassette recording
time.

* Built-in SMPTE time code generator.

* Equally capable for all your ENG, EFP
and studio production needs.

M Broadcast Systems Company

Call our field offices now:

Northeast: One Panasonic Way,
Secaucus, NJ 07094, (201) 348-7671.

Washington, D.C.; (703) 759-6900.

Southeast: 1854 Shackleford Court,
Suite 250, Norcross, GA 30093;
(404) 925-6772.

Midwest: 425 E. Algonquin Road,
Arlington Heights, IL 60005;

(312) 981-7325/(317)852-3715.
Southwest: 4500 Amon Carter Blvd.,
Fort Worth, TX 76155; (817) 685-1132.

Western: 6550 Katella Avenue,
Cypress, CA 90630; (714) 895-7209.
Northwest: (408) 866-7974.
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mission system testing was sent to blue rib-
bon group by ATS steering committee last
month. It concludes that commission should
“ultimately” set full HDTV broadcasting stan-
dard, either at once or through evolutionary
EDTV system as first step. Report is to be sent
o FCC for use in making future spectrum
policy decisions.

Board of Advanced Television Test Center
(ATTC), project co-sponsored by seven orga-
nizations—NAB, ABC, NBC, CBS, PBS, Asso-
siation of Maximum Service Telecasters and
hssociation of Independent Television Sta-
lons—is now considering two as-yet un-
named candidates to take over management
of facility. One is to act as head administrator
and other as chief scientist. Center wilt pro-
vide place for Advanced Television Systems
Committee (ATSC) and FCC's ATS Advisory
Committee to test HDTV and ATV systems.
Funding for center’s first two years will come
from $700,000 donations each from NAB,
NBC, CBS and ABC and from fund-raising
drives by other partners. Location of facility
and date testing will begin will be decided
soon after managers are hired

Cable industry is still considering participa-
tion in ATTC, but operators may put any dol-
lars available for study or testing of HDTV into
Cable Television Laboratories Inc. (Cable
Labs), newly created research and develop-
ment consortium of major cable operators.
Expected to start later this year with annual
operating budget of $7.5 million, Cable Labs
has identified HDTV as one of its initial priori-
ties

Indecency

m FCC dismissed early in April five indecency
complaints against two television stations and
three radio stations. But coalition of broadcast
groups and citizen groups are pressing
ahead in federal appeals court with First
Amendment challenge of commission’s anti-
indecency policy. In court brief defending poli-
¢y, commission said it is “lawfully and reason-
ably" enforcing anti-indecency  statute
affirmed by Supreme Court in 1978 Pacifica
case.

Meanwhile, FCC staff is trying to decide
what action, if any, to take against Media
Central's kzvc-Tv Kansas City, Mo., for station's
May 1987 broadcast of “Private Lessons.”
FCC sent letter to station last January saying
broadcast may have
viclated its inde-
cency standard
and asking for ex-
planation

In response
to FCC, Media
Central asked
FCC not to im-
pose sanc-
tions for airing
of “Private Les-
zons,” which
contained  se-
duction scenes in which woman's bare
breasts and buttocks were shown. Arguing
against sanctions, Media Central said that
standard was vague and overbroad. that
broadcast was in violation of station’s own
standards and that steps to guard against

-

repeat of incident have been taken.

In deciding to crack down on broadcast
indecency last April, FCC adopted standard
based on broader definition of indecency than
seven dirty words at issue in 1978 Pacifica
Supreme Court decision. At same time, FCC
sent warning letters to three radio stations. At
open meeting last November, FCC reaffirmed
indecency policy, but, in doing so, created
midnight-6 a.m. safe harbor during which “in-
decent" programing can be broadcast be-
cause of perceived minimal risk of children in
audience.

Group of broadcasters joined Action for
Children's Television and People for the Ameri-
can Way in petitioning U.S. Court of Appeals in
Washington to review, in light of First Amend-
ment, FCC enforcement of tougher broadcast
indecency standard. Oral argument was held
before panel of U.S. Court of Appeals in Wash-
ington last week.

FCCs enforcement of stricter indecency
standard has been deliberate. Since standard
was adopted in April 1987, it has taken only
one additional action—against kzxc-Tv

Child Protection and Obscenity Enforce-
ment Act of 1988 has been introduced on
behalf of White House that would implement
recommendations of attorney general's com-
mission on pornography. Act would Clear way
for states or cities to regulate distribution of
indecent programing via cable or subscrip-
tion television.

Intelsat

Intelsat and Hughes Communications have
not commented on May 10 Washington Post
story quoting Intelsat attorney Ray Banoun
saying that both organizations have conduct-
ed investigations into reports ¢f Hughes em-
ploye or employes paying inteisat officials for
inside  request-for-proposals  information.
Hughes is building $785-million satellite se-
ries for Intelsat.

In dramatic end to investigation by U.S.
attorney for District of Columbia, former Intel-
sat director general, Richard Colino, and busi-
ness associates in July of 1987 pleaded guilty
in U.S district court to criminal fraud and con-
spiracy charges growing out of what prosecu-
tors said was siphoning of $4.8 million from
Intelsat during construction of addition to its
headquarters building. Colino and Deputy Di-
rector General Jose L. Alegrett were fired by
Board of Governcrs in December 1986 after
outside lawyers and auditors submitted report
indicating their possible involvement in finan-
cial irregularities. And in September 1987 U.S.
District Judge Gerhard A. Gesell, saying loss
1o Intelsat had been $4.5 million, sentenced
Colino to six years in minimum security prison
and ordered him to make restitution of
$865,000. Colino began serving his sentence
on Oct. 31 in Petersburg, Va., prison camp.
One associate was sentenced to three years
and fined $100,000; other was sentenced to
two years. Intelsat in May filed civil suit against
Colino in U.S. district court in Maryland, claim-
ing his activities resulted in damage to organi-
zation of $11.5 million (BROADCASTING, May 25,
1987). Colino at about same time filed for
bankruptcy to protect his assets. Both cases
are pending. Intelsat members in April con-
firmed Board of Governors selection of Dean
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Burch as Colino's successor.

Low-Power TV

Using ping-pong-ball Iottery, FCC on May 27
picked 45 “tentative” LPTV permittees for mar-
kets with mutually exclusive applications.
Those applications were among 1,635 filed in
June 1987. Next filing window for low-power
applications at FCC is June 15-24. There is
$375 filing fee per application, and FCC has
imposed limit of live applications per entity.
Applications are to be delivered to FCC’s Pitts-
burgh office.

Members of Community Broadcasters As-
sociation will travel to Washington May 18 to
meet with members of Congress and FCC.
Contingent, which includes John Kompas, di-
rector of CBA, will be in Washington to discuss
role of LPTV and what Kompas characterizes
as its "second-class status” in broadcasting
community. One of trip's purposes, according
to Kompas, “is to gain recognition for commu-
nity service-type programing that LPTV pro-
vides that full-power stations have ignored.”

Progress of CBAs programing co-op, head-
ed by Joe Loughlin {former general manager
of wan-Tv Chicago), has been slow. Loughlin is
in process of lining up 15-20 stations to partici-
pate.

Mergers

m Proxy battie for Centel Corp. will culminate
at annuai meeting rescheduled for June 28.
One issue at meeting is whether Chicago-
based telco and MSQ wili eliminate cumula-
tive voting for directors. Change is enabled by
recent change in law of Kansas, where com-
pany is incorporated. At same meeting, share-
holders will choose between company-nomi-
nated directors and alternative slate of three
directors proposed by cellular operator, Metro
Mobile, and investor, Asher Edelman, who are
urging sale of company’s assets. Company
and Edelman group recently reached agree-
ment to end all litigation. Centel recently an-
nounced $775 millicn acquisition in cellular
telephone business. Edelman group last Tues-
day made informal offer to buy Centel for $65-
per-share if company abandoned acquisition;
$60-per-share otherwise. ¥ Rogers Cablesys-
terns International has retained Morgan Stan-
ley & Co. to sell all U.S. cabie systems, which
serve 525,000 subscribers. 1 Cablevision In-
dustries announced intent to acquire most of
systems comprising Wometco Cable Co. for
roughly $725 million, consisting of assuming
more than $700 million in Wometco's debt and
preferred stock obligations and issuing stock
for difference. Seller, Robert M. Bass Group,
will likely first spin off its 140,000 subscriber
Atlanta cable system, before transferring the
Wometco stock and cable systems serving
311,000 basic subscribers to Liberty, N.Y-
based Cablevision Industries in what is pro-
posed as tax-free transaction. 1 Warner Com-
munications Inc. has definitive agreement to
acquire Lorimar Telepictures in tax-free stock-
swap of roughly 2.4 Lorimar shares for each
common share of Warner. Clause permits Lori-
mar to cancel agreement if, during ten-day-
period preceeding closing, average price of




Warner stock talls below $36.14 per share, or
Lorimar receives .higher offer. If Lorimar ac-
cepts third-party offer Warner has option to
purchase 18.5% of newly issued Lorimar
stock at $15 per share. Merger is still subject
to approval by Lorimar shareholders, two of
whom filed suit charging that directors failed
to consider other offers and obtain best price
for shares. Marvin Davis had resubmitted re-
quest asking Lorimars board for inside look
before deciding whether to make all-cash bid
for Culver City, Calif.-based programing com-
pany. YUnited Cable in March agreed to
merge with United Artists Communications
Inc. into new company, United Artists Enter-
tainment Co. Tele-Communications Inc.,
which holds 45.9% of United Cable Television
and 65.5% of UACI, will have at least 52% in
new company. Merger is expected to be com-
pleted in second half of year and will create
third-largest cable system operator in U.S.
with 2.3 million-subscriber cable systems.
Merger is subject to approval by sharehold-
ers. United Cable is expected to send out
proxy statements in five-to-six weeks.

Must Carry

Fate of must carry is now in hands of Con-
gress. Supreme Court last week rejected peti-
tion that it review decision of U.S. Court of
Appeals declaring commission's second ver-
sion of rules unconstitutional. FCC, respond-
ing to congressional pressure, is collecting
information Congress has requested in con-
nection with must-carry issue. It is querying
systems and broadcasters on effect that elimi-
nation of must-carry rules has had on broad-
cast industry. Responses to survey, which has
come under fire from both industries, are due
June 6.

National Cable Television Association Presi-
dent James Mooney had good news for pub-
lic television audience in Washington in April.
He told them cable industry would help them
"put on books rules similar to those promulgat-
ed by the FCC last year to require cable
systems to carry the signals of local public
stations.”

Those rules were second version of must-
carry rules adopted by FCC, which suffered
blow on Dec. 11, 1987, when U.S. Court of
Appeals in Washington overturned them on
ground they viclated First Amendment. Deci-
sion was replay of same court’s decision two
years ago in overturning original must-carry
rules. Broadcasters suffered further setback
when Sgclicitor General declined FCC's re-
quest that his office join broadcasters who
were urging Supreme Court to review appeals
court’s decision.

Last February, National Association of
Broadcasters television board directed NAB
staff to seek all avenues to restore must carry.

Public Broadcasting

®PBS, NPR and public TV lobbying arm,
NAPTS, have applauded, and CPB has called
for withdrawal of, proposed amendments to
Senate version of 1991-1993 CPB reauthoriza-
tion bill that would reroute most national pro-
gram funding around CPB and directly to

public stations (BROADCASTING, May 30). Mea-
sures would codify percentage of appropri-
ations going into unrestricted station grants
{70%), into restricted station grants ear-
marked specifically for national programing
(23%) and into CP8 (7%). Amendments, said
CPB, would leave CPB with "no discretion to
carry out our mandate” and “call into question
who will answer to Congress.”

CPB board, one week before Senate
amendments surfaced, had approved pack-
age of resclutions at May 16-17 meeting that,
in future budgets, will “focus CPB'’s resources
on limited number of higher priority issues”
with "measurable™ contribution to programing
as single criterion for each budget decision.
Board also resoclved to extend use of all appro-
priate programing for educational purposes
and approved radic program fund top priority
of creating "major new services and series.”

NPR and APR annual meetings at public
radic conference May 18-22 in St. Louis fo-
cused on new "Audience '88" study. Concen-
sus already began to emerge around vision of
individual stations targeting particular seg-
ments of core and fringe listeners identified in
study.

PBS and National Cable Television Associ-
aticn appointed liaisons in early May to dis-
cuss channel placement issues with respec-

tive camps. PBS and

NAPTS for first e

time ever ;iR

joined other ex- ' et *, =

hibitors at NCTA e :J
April 30-May 3 N %
convention in Los | e

Angeles, and -

P8s President

Bruce  Christensen

took part in opening ses-
sion panel. April public TV meeting in Wash-
ington featured NCTA President James Moo-
ney offering cooperation.

PBS board April 13 approved $24.7-million
fiscal 1989 budget. NAPTS board approved
$1.9-million budget that same day.

Series of congressional hearings on 1991-
1993 CPB reauthorization have been held this
spring. Process now awaits markup of pro-
posed House and Senate authorizations of
$304 million for FY 1991 (plus $200 million for
replacement of satellite}, $353 million for FY
1992 and $404 million for FY 1993. CPB is
asking increase from $232 million in 1990 to
$395 million—plus one-time $200-million ap-
propriation for replacement of satellite—in
1991.  Administration has recommended
freeze at 1988 level, $214 million.

Scrambling

m Legislation pending in Senate to regulate
home satellite marketplace, mandating that
cable pregramers permit any qualified third
party to distribute their services to backyard
dish (TVRO) owners, is expected to hit Senate
floor (this month), according to Roy Neel, aide
to Senator Al Gore {D-Tenn.), S. 889's chief
sponsor. Action on similar measure pending
before House Telecommunications Subcom-
mittee is expected this month. Hearing on bill
(H.R.1885} is planned June 15, with subcom-
mittee acting on June 29.
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Gore's efforts to gain time agreement to
bring up bill when Senate returns this week
from its recess, however, have not proved
successful and it is likely Senator will add
measure as rider to another bill

During National Cable Television Associ-
ation convention earlier this month, Senate
Republican Whip Alan Simpson of Wyoming
said there are no plans by Senate leaders to
bring S. 889 up for vote this year (BroADCAST-
NG, May 2)

Communications Subcommittee Chairman
Daniel Inouye (D-Hawaii} has promised to op-
pose bill

On other front, House legislation (H.R
2848) to permit satellite distribution of broad-
cast signals—superstations—to  backyard
dish owners was set for House Copyright Sub-
committee vote in May, but because of contro-
versial nature of bill and number of amend-
ments said to be in offing, subcommittee
delayed action until FCC decision on syndi-
cated exclusivity (see below).

Syndex

At May 18 open meeting, FCC adopted unani-
mously new syndicated exclusivity rules em-
powering television stations to enforce exclu-
sivity of their syndicated programing against
cable systems

In adopting rules, which are similar to those
dropped by agency eight years ago, FCC
said they would end “the reign of re-runs" on
cable and increase the diversity of program-
ing on broadcast and cable. They would also
make television marketplace fairer by allowing
television station to contract for true exclusiv-
ity as cable programers do, FCC said

Today, typical cable system imports several
distant broadcast signals; some of syndicated
programing on signals duplicates that on lo-
cal television stations. Under syndex rules,
stations could force cable systems to delete
duplicative programing

The FCC acknowledged that cable systems
would suffer increased costs from having to
delete and, if they wish, substitute program-
ing, but said benefits outweight costs. What's
more, FCC added several provisions to miti-
gate impact of rules. Rules will not take effect
for one year and system with 1,000 or fewer
subscribers are exempt. Also, exclusivity in
existing contracts may not be immediately
enforceable,

Unions

® Negotiating committees for both Writers
Guild of America and Alliance of Motion Pic-
ture and Television Producers met last week in
series of talks to end 13-week strike. On Thurs-
day, May 26, members of guild ratified 73
independent contracts with producers, en-
abling “hundreds of writers to go back to
work” according to guild estimates. Among
those companies that received independent
contracts were Carsey-Werner, Alien Produc-

tions and Carson Enterprises
Meanwhile, ancther strike potentially looms.

Contract between Alliance and craft unions
affiliated with Internationa! Alliance of Theatri-
cal Stage Empioyees expires in June, with
sides said to be far apart on new pact
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This week

June 5-7—NRBC affiliate promotion executives confer-
ence. Registry hotel. Los Angeles.

June 5-11—Ninth Banff Television Festival. Banff,
Alberta. Information: (403) 762-3060.

June 6—North American National Broadcasters As-
sociation executive council. Canadian Broadcasting
Corp., Toronto.

June 6-9--ABC-TV annual affiliates meeting. Century
Plaza. Los Angeles.

June 7—"The Overseas Market for Communicalions
Equipment: The Issues of Trade, Marketing and Regu-
lation Between Europe and North America,” seminar
sponsored by Columbia Business School’s Center for
Telecommunications and Information Studies. Co-
lumbia Business School. Uris Hall, Hepburn Room,
New York. Information: Sherry Collins, (212) 280-2747

June 7-Ninth annual Pinnacle Awards, sponsored by
American Women in Radio and Television, New York
chapter. Marriott Marquis hotel, New York. Information:
(212) 752-7510.

®8 June 7—Rhode Isiand Broadeasters Association
summer meeting. Marriott hotel, Providence, R.I.

® June 7—National Association of Broadeasters me-
dium market radio commitiee meeting. NAB headquar-
ters, Washinglon

June 7-8— Museun of Broadcasting seminars {e€ach
day at 5:30-7 p.m.) featuring Garrison Keillor, formerly
with public radio show Prairie Home Companion.
MOB, New York. Information: (212) 752-4690

June 7-9—Television Bureau of Adveitising/Sterling
Iustitute managing sales performance for local sales
managers. Hyatt Regency, Denver.

Datebooka )

Also in June

June 8—40th anniversary celebration of Milton Berle's
first appearance as host of Texaco Star Theater, spon-
sored by Museum of Broadcasting, Los Angeles
County Musewm of Art and Academy of Television
Arts and Sciences. Bing Theater, Los Angeles County
Museum of Art,

June 8—New York Television Academy luncheon
Speaker: Robert Pittman, president-chief executive of-
ficer, Quantum Media Inc. Copacabana, New York.
Information: (212) 765-2450.

8 June 8 Ohio Association of Broadcasters sales
workshop. Hilton Inn North, Columbus, Ohio.

June 8-9—"Media Mergers and Acquisitions Confer-
ence,” sponsored by Executive Enterprises Inc. Park-
er Meridien, New York.

June 8-11—American Women in Radio and Televi-
ston 37th annual convention. Theme: "“The Turning
Point.” Speakers include: Sally Jessy Raphael, talk
show host, and James Quello, FCC commissioner.
Westin William Penn, Pitisburgh.

June 8-11—Broadcast Promotion and Marketing Ez-
ecutives/Broadcast Designers’ Association 32d annual
seminar. Bonaventure hotel, Los Angeles.

June 39—'Independent Film and TV Praduction,” con-
ference sponsored by International Business Com-
macnications Lid. BAFTA, 195 Piccadilly, London. Infor-
mation: Christopher Wyle, (01) 236-4080.

June 9-11—South Dakota Broadcasters Association
annual convention. Ramkota Inn Convention Center,
Pierre, S.0.

® June 9-11—Mississippi Association of Broadcast-
ers convention. Royal d'Iberville, Biloxi, Miss.

June 10-11—Fifth annual Broapcasning-Taishoff Semi-

nar, sponsored by Sigma Delta Chi Foundation. -

Major:Meetings

Speakers include Bill Plante, White House correspon-
dent. CBS News, and Steve Friedman, executive pro-
ducer, USA Today: The Television Show. Wcve.v
Boston. Information: (312) 922-7424.

June 10-11—National Academy of Television Arts
and Sciences board of trustees meeting. Vista hotel,
New York.

June 10-12-—National Council for Families and Tele-
vision annual conference. Four Seasons Biltmore, San-
ta Barbara, Calif. Information: {213) 876-5959

June 10-12—"The Economics of Urban Poverty and
Welfare,” conference for journalists co-sponsored by
Foundation for American Communications, Ford
Foundation and Chicago Tribune in association with
Iilinois Press Association. Indian Lakes Resort,
Bloomingdale, IIl. For information: (213) 851-7372.

June 11—"The Business of Reporting Business,”
sponsored by Society of Professional Journalists and
Robert G. Merrick School of Business. University of
Baltimore Law Center, Baltimore. Information: (301)
625-3256.

June 11-14—CBS-TV annual affiiates meeting. Cen-
tury Plaza, Los Angeles.

June 13-15Videotex industry Association third an-
nual conference. Capital Hilton hotel, Washington. In-
formation: (703) 522-0883.

June 14—"The World According to BRrOADCASTING,
brown bag lunch sponsored by Telecommunications
Law Commiltee of Federal Bar Association, featuring
Broadcasting magazine's Don Wes!, managing edilor;
Harry Jessell, assistanl manager edilor; Len Zeiden-
berg, chief correspondent, and Kim McAvoy and Matt
Stump, associate editors. FCC, eighth lioor, Washing-
fon,

June 14—"Sports on Cable...Whats the Score?”
meeting of Southern California Cable Association.
Panelists: Herb Granath, ABC Video Enterprises; Tony
Acone, Prime Ticket; Joe Cohen, Z-Channel; Don Ellis,

June 6-9—ARC-TV annual affiliates meeting.
Century Plaza. Los Angeles.

June 8-11—American Wonten in Rudie and Tele-
vision 37th annual convention. Westin William
Penn, Pittsburgh.

June 8-12—Broadcast Prometion and Marketing
Erxecutives/Broadeast Designers Association 32d
annual seminar. Bonaventure, Los Angeles. Future
meeting: June 21-25. 1889, Renaissance Center,
Detroit.

June 11-14—CBS-TV annual affiliates meeting.
Century Plaza, Los Angeles.

June 16-18—NBC-TV annual affiliates meeting.
Hyatt Regency, Maui, Hawaii.

June 18-21—American Advertising Federation
annual convention. Century Plaza, Los Angeles

® July 31-Aug. 3—Cable Television Administra-
tion and Marketing Society annual conference.
Westin Coptey Place, Boston. Future conference:
| Aug. 20-23, 1989, Marriott, Chicago.

Sept. 7-9—Eastern Cable Show, sponsored by
Southern Cable Television Association. Merchan-
dise Mar, Atlanta.

Sept. 14-17—Radio '88, sponsored by the Nation-
al Association of Broadeasters. Washington. Fu-
ture meetings: Sept. 13-16, 1989, New Orleans;
Sept. 12-15, 1980, Boston, and Sept. 11-14 (lenta-
tive}, 1991, San Francisco.

Sept. 22-25—Society of Broadcast Engineers third
annual national convention. Convention Center,
Denver. Informalion: John Battison, {614) 888-
3364. Future conventions: Oct. 5-8, 1989, Kansas

City, and Oct. 11-14, 1930, St. Louis.

Sept. 23-27—International Broadcasting Con-
vention. Metropole conference and exhibition cen-
ter, Grand hote! and Brighton Center, Brighton,
England. Information: (0%) 240-1871 (London).

Oct. 4-6—Atlantic Cable Show. Atlantic City Con-
vention Center, Allantic City, N.J. Information: {609}
848-1000.

Oct. 15-19—Society of Motion Picture and Telen-
sion Engineers 130th technical conference and
equipment exhibit. Jacob K. Javits Convention
Center, New York. Future conference: Oct. 22-27,
1989, Los Angeles Convention Center.

Oct. 17-19—Television Bureau of Advertising an-
nual meeting. Bally's, Las Vegas.

Oct. 23-25 —Association of National Advertisers
79th annual convention. Waldorf-Astoria, New
York.

Nov. 30-Dec. 3—Radio-Television News Directors
Association annual international conference and
exhibition. Conventiocn Center, Las Viegas. Informa-
tion: (202) 659-6510.

Dec. 7-9—Western Cable Show. sponsored by
California Cable TV Association. Anaheim Con-
vention Center, Anaheim, Caiif.

Jan. 4-8, 1989—Association of Independent Tele-
vision Stations annuat convention. Century Plaza.
tos Angeles.

Jan. 24-27, 1989 —NATPE International 26th an.
nual convention. George Brown Convention Cen-
ter, Houslon.

Jan. 28-Feb. 1, 1989—National Religious Broad-

custers 44th annual convention. Sheraton Washing-
ton and Omni Shoreham hotels, Washington. Fu-
ture meeting: Jan. 27-31, 1990, Sheralon
Washington and Omni Shoreham, Washington.
Feb. 2-5, 1989—Radio Advertising Bureau's Man-
aging Sales Conference. Loews Analole, Dallas.
Feb. 3-4, 1989—Society of Motion Picture and
Television Engineers 23d annual television confer-
ence. St. Francis hotel, San Francisco.

Feb. 22-24, 1989-—-Texas Cable Show, sponsored
by Texas Cable TV Association. San Antonio, Tex.
Aprit 9-12, 1989---Broadcast Financial Manage-
ment Association 29th annual meeting. Loews An-
atole, Dallas. Future meeting: April 18-20, 1990,
Hyatt Regency, San Francisco.

® April 9-11, 1989 Cabletelevision Advertising
Bureau eighth annual conference. Waldorf-As-
toria, New York.

® April 21-26, 1989—25th annual MIP-TV,
Marches des International Programes des Televi-
sion, international television program market.
Cannes, France.

April 29-May 2, 1989—National Association of
Broadcasters 67th annual convention. Las Vegas
Convention Center, Las Vegas. Future conventions:
Atlanta, March 31-April 3, 1990; Las Vegas, April
13-16, 1991; Las Vegas, April 11-14, 1992, and Las
Vegas, May 1-4 (tentative), 1993.

May 21-24, 1989—Nationa! Cable Television As-
sociation annual convention. Dallas Convention
Center, Dallas.

June 17-23, 1989---16th International Television
Symposium. Montreux, Switzerland.
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For news editing, on-arr, or in the production studio, Otari has exaclly #ihe equipment
and features to fit any application, or budgel.

When you are ready for a multitrack recorder, you can choose from our BQI, MKIIIA4,
MKIVB, MTR-10, or the MX-70 with 8 or 16 tracks. Need a 2-track? Choose our famous
‘workhorse” MX5050 BIlL MKIIZ, or the brand new MX-55! Looking for top-end performance?
The MTR-10 has all the features you need (0 slay ahead in the competitive world of broadcast.
We also offer hree models of our CTM-10 cart machine, and if yours is an automated radio
station, our ARS-1000 reproducer is the most popular in the world.

So you see, whatever you need for today, or for the fulure, Otari can provide it from a
complete line of high guality, ullia-reliable tape recorders. Call your nearest Otari
dealer loday, or contact Otari at ¢15) 341-5900 for "Technology You Can Trust” (1A _.J




TBS Goodwill Games, and Don Ohimeyer, Ohlmeyer
Communications. Pacifica hotel, Los Angeles.

June 14—Los Angeles Advertising Club breakfast
mexiing and creativity seminar. Speaker: Writer Ray
Eradbury of USA Network's Ray Bradbury's Theater.
Iinformation: Gladys Yonick, (213) 382-1228.

June 14-16—international Radio Festival of New
York, “honoring the year's best in radio programing.”
Sheraton Center hotel, New York. Information: (914)
238-4481

® June 15-New York Television Academy drop-in
luncheon. Speaker: Michael Sobel, vice president,
Movietime Channel, on “Diary of a New Cable
Launch.” Copacabana, New York. Information: (212)
765-2450.

'June 15—"Public Relations: Behind the Washlngton
Scene,” session sponsored by American Women in
Radio and Televigsion, Washington chapter. National

k= Association of Broadcasters, Washington. Information:
{202) 659-3494.

June 15-17—Michigan Cable TV Association annual
summer meeting. Boyne Mountain Resort, Boyne,
#&Aich. Information: Steve Smith, (517) 351-5800.

June 16—Institute of Electrical and Electronics En-

gineers, New York Section, Broadcast Technology and

Vehicular Technology chapters meeting, “Professional

certifications programs: an overview.” New York City

Technical College, Klitgord Auditorium, Brooklyn, N.Y,
. Information: Mike Hayden, (212) 246-2350.

June 16—Philadelphia. Advertising Club creative
awards gala withinauguration of Phifadelphia Advertis-
ing Club Hall of Fame. Franklin Plaza hotel, Philadel-
phia. Information: (215) 874-89%0.

June 16-18—NBC-TV annual affiliates meeting. Hyatt
Regency, Maui.

® June 16-18—Jows Broadcasters Association annual
summer convention. Holiday Inn Gateway Center,
l Ames, lowa.

June 16-19—Kansas Association of Broadcasters/
Missouri Broadcasters Association joint conventic.
Overland Park Marriott, Overland Park, Kan.

June 16-19—Cable-Tec Expo '88, annual training and
- Cable television hardware conference, sponsored by
Somety of Cable Television Engineers. San Francisco
Hilton and Towers. Information: (215) 363-6888.

"June 17-19—Algbama Broadcasters Association
spring/summer convention. Gulf State Park, Gulf
Shores, Ala,

June 18—"Western Water Crisis,” seminar sponsored
by Associated Press Television-Radio Association of
California-Nevada. Peppermill Casino-Hotel, Reno.

Erratam

Earth station used by Turner Broad-
casting System in Atlanta to down-
link summit coverage relayed by In-
tersputnik satellite is owned by Contel
ASC, not TBS as reported in May 23
issue of BROADCASTING.

]

Location of WesternWorld, firm of
May 30 "Monday Memo” author Gary
Worth, is Los Angeles, not Santa Moni-
.| ca, Calif.

u]
? Jim Gascoigne, regional manager, Hil-
lier, Newmark, Wechsler & Howard, is
based in Boston, not New York as
reported in May 30 “Fates & Fortunes.”
Q

E Due to editing error, May 30 story, "NBC

sweeps May sweeps in record style,”
incorrectly  characterized scope of
NBC's winning margin. At 24% over
1| nearest rivai CBS, NBC margin was
largest ever for May sweeps, not
«| largest of any sweeps period.

Y

Information: Rachel Ambrose, (213) 746-1200.

June 18-21—American Advertising Federation. annu-
al convention. Century Plaza, Los Angeles. Informa-
tion: (202) 898-0089.

June 19-22—National Broadcast Editorial Associ-
ation convention. Luncheon speaker: Massachusetts
Governor Michael Dukakis, presidential candidate.
ggggCarlton hotel, Boston. Information: (301) 468-

June 19-22—Canadian Satellite User Conference,
sponsored by Telesat Canada. Ottawa Congress Cen-
ter, Ottawa. Information: (613) 748-8731.

June 19-24—National! Association of Broadcasters
radio management development seminar. University of
Notre Dame, South Bend, tnd. Information: Joy Dun-
lap, (202) 429-5405.

June 20-24—Radio Advertising Bureau sales manag-
ers school. Wharton School of University of Pennsylva-
nia, Philadelphia. Information: (212) 254-4800.

June 21—Women in Cable, Rocky Mountain chapter,
meeting, "High-definition television.” Denver. Informa-
tion: Suzanne Stokes, (303) 740-6432.

8 June 21—USA Network seminar 1o “aid cable affili-
ates with local ad sales.” Westin Benson hotel, Port-
land, Ore. Information: Barbara Kirbach, (213) 277-
0193,

® June 21-24—National Association of Broadcasters
joint board of directors meeting. NAB headquarters,
Washington.

8 June 22—USA Network seminar to “aid cable affili-
ates with local ad sales.” Claremont Resort, Oakland,
Calif. Information: Barbara Kirbach, (213) 277-0199.

8 June 22—New York Television Academy drop-in
luncheon. Speaker: Dean McCarthy, vice president,
program services, HRP inc., on "An Examination of the
Upcoming Syndicated Season—Which New Shows
Will Work and Why" Copacabana, New York, Informa-
tion: (212) 765-2450.

June 22—21st annual Radio Workshop, sponsored by
Association of National Advertisers and Radio Adver-
tising Bureau. Waldorf-Astoria, New York.

mJune 22-24 Montana Broadcasters Association
annual summer convention. Grouse Mountain Lodge.
Whitefish, Mont.

June 23—"Tribute to Shelley Duvall,” hosted by Kids-
net, computerized clearinghouse for children's televi-
sion and radio. Charles Sumner School, Washington.
Information: (202) 291-1400.

® June 23— USA Network seminar to “aid cable affili-

- ates with local ad sales.” Los Angeles Airport Hilton,

Los Angeles. Information: Barbara Kirbach, (213) 277-
0199,

June 23-25--Maryland/District of Columbia/Dela-
ware Broadcasters Association annual convention.
Williamsburg Lodge, Williamsburg, Va. Information:
(301) 995-0844.

sJune 23-25Hawaiian Association of Broadcast-
ers annual convention. Turtle Bay, Oahu, Hawaii.

® June 23.27—North Carolira Association of Broad-
casters summer convention. Stouffer Grand Beach Re-
sort, St. Thomas, Virgin Islands.

8 June 24-25—Texas Association of Broadcasters Ra-
dio Day. Hershey hotel, Corpus Christi, Tex.

June 25-28—International Teleproduction Conference
and Exhibition, sponsored by International Telepro-
duction Socielty and NATPE. Los Angeles Convention
Center. Information: (212) 629-3266.

June 26-—Nontelevised portion of 15th annual Day-
time Emmy Awards (primarily for creative arts categor-
ies), sponsored by National Academy of Television
Arts and Sciences and Academy of Television Arts
and Sciences. Registry hotel, Universal City, Calif. Infor-
mation: (818) 763-2975.

® June 26-28—Virginia Association of Broadcasters
annual summer convention. Virginia Beach Resort, Vir-
ginia Beach, Va.

June 29— New York Television Academy drop-in lun-
cheon. Speaker: Bruce Christensen, president, Public
Broadcasting Service. Copacabana, New York.

June 29—15th annual Daytime Emmy Awards telecast
(on CBS-TV), sponsored by Academy of Television
Aris and Sciences and National Academy of Televi-
sion Arts and Sciences. Waidorf-Astoria, New York.
Information: (818) 763-2975 or (212) 586-8424.
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MondayuMemo

A commentary on cable television regulation from Glenn Manishin, Jenner & Block, Washington

Cable at the crossroads

The cable television industry is facing a
crisis of its own making. The industry’s
successes—both in outperforming “alterna-
tive” technologies and in persuading Con-
gress and the courts to substantially disman-
tle historic regulatory limits on cable’s
powers—now threaten to ignite a backlash.

The signs are everywhere. Senator How-
ard Metzenbaum (D-Ohio) warns that the
industry has just 60 days to “get its act
together.” Congressman Ed Markey (D-
Mass.) suggests that an in-depth study of
cable pricing is necessary to determine
whether deregulation had proceeded too
rapidly. Utility companies and—heaven for-
bid—fellow MSO’s are aggressively seek-
ing out overbuild opportunities.

One might describe the industry’s current
dilemma as a “three-edged sword.” First,
vindication of the First Amendment as a
means of attacking municipal abuses in the
franchising process, has served as well as a
vehicle for affirming the right of competitors
to overbuild incumbent systems. Second,
deregulation under the 1984 Cable Commu-
nications Policy Act, and the consequent
spate of rate increases, have precipitated
greater, rather than lessened, scrutiny of the
industry’s pricing, tiering and channel car-
riage policies. Third, cable’s ability to stem
marketplace challenge from the host of na-
scent competitive technologies, from DBS
to SMATYV to VCR’s, has caused legislators
to begin to rethink some of the fundamental
regulatory decisions of the past decade,
from compulsory licenses to scrambling.

The cable industry of today was born out
of strategic, long-run thinking. Time’s
launch of HBO via satellite, Turner’s virtual
invention of superstations and the marketing
foresight that have brought MTV, CNN and
HSN to television homes. All of these are in
sharp contrast to the current short-run focus
of the firms and forces moving the cable
industry. Those who aggressively pressed
the First Amendment arguments as a shield
scem never to have stopped to wonder
whether those same positions might also
function as a sword, let alone plan for that
contigency.

Worse still, the cable industry continues
to exhibit unmistakable signs of hubris.
After all the victories of the past decade, to
compromise is, apparently, to admit defeat.
While Hollywood and independent broad-
cast stations label cable as an unregulated
monopoly, the industry mans the barricades
ind circles the wagons.

This is not to say that the cable industry
1as not protected its interests and mastered
he art of legislative and regulatory persua-
sion. The record shows it has done so excep-
ionally well. What these developments sug-
test, however, is that closer attention may

Gienn B. Manishin is an attorney with Jenner
& Block, Washington, specializing in antitrust
and communications. Formerly with the
antitrust division of the Justice Department, he
authored the department's comments in the
FCC's 1985 rulemaking implementing the
Cable Communications Policy Act and
conducted several investigations into cable
system mergers and acquisitions.
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be—many would say must be—given to the
relationship between government and the
industry. It is here that the cable industry
faces its greatest challenge.

The ultimate question, which remains un-
resolved, is where cable television fits in the
spectrum of American communications.
Not in terms of entertainment product, as
that is determined by viewership and adver-
tiser support. Rather, in terms of the basic
definition of what the underlying nature of
the cable television business is, and how
government should treat it. Is cable televi-
sion an “unregulated monopoly?”

I do not pretend to have an easy answer to
that question, for there is none. Monopolies
are funny things and technology has a way
of undermining their strength over time. It is
unmistakable that there are serious conflicts
in governmental policies toward cable.
Some of these policies, like rate deregula-
tion, are premised on the assumption that
cable is a competitive industry. Others, like
the compulsory license and the once-de-
funct-but-recently-revived syndicated ex-
clusivity rules, are premised on the assump-
tion that cable is not quite as competitive as
broadcasting, or at least has some power to
disadvantage competitors.

The basic conflict is between regulation
and antitrust. The FCC, now with the acqui-
escence of the Court of Appeals, takes the
position that cable is a fully competitive
industry, that there is no cable natural mo-
nopoly, and that virtually all cable systems
should therefore be free from regulation.
(One can question whether this is what Con-
gress had in mind in 1984, but the deed is
done, for now.) Historically, the price for
being a competitive industry—the quid pro
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quo for freedom from regulation, as it
were—is that firms are subject to the anti-
trust laws, with antitrust serving as the
means for preserving the competitive struc-
ture of the market.

Yet cable TV hasn’t been paying that
price. Since 1985 the Justice Department
has declined to enforce the antitrust laws in
cable, whether in mergers between overbuilt
systems, among major MSOs, or in any
aspect of the scrambling policy. The ratio-
nale, as explained in Justice’s approval of
the so-called ‘*‘Phoenix™ transaction in
1985—which included buyouts of several
competing overbuilds—is that Justice views
cable as a natural monopoly. Yet the historic
price to be paid for natural monopoly is
regulation, typically as a utulity.

So there is the nub of policy conundrum,
One arm of the government says that cable
is competitive, while the other says it is a
monopoly. The unfortunate consequence is a
schizophrenic approach to the industry, un-
der which cable is treated like a utility for
antitrust purposes but treated as a competi-
tive market for regulatory purposes. Which-
ever position is correct, it is clear that both
can’t be right simultaneously. If cable televi-
sion is to be deregulated, it must be fully
subject to the antitrust laws

To answer the question, then, whether or
not cable television is an unregulated mo-
nopoly, cable is treated like an unregulated
monopoly. This is quite obviously an ustable
state of affairs.

Ironically, all of these positions have been
asserted vigorously from time to time by the
most visible firms in the cable industry. [t
has been amusing to watch as the lawyers
who in 1984 argued to the Justice Depart-
ment that cable was a natural monopoly
explained to the Supreme Court—where
cities raised natural monopoly as a justifica-
tion for First Amendment restrictions—that
cable isn’t really a natural monopoly after
all. Perhaps the industry gambled that suc-
cess in limiting municipal regulation on con-
stitutional grounds would outweigh the pre-
cedent set by these decisions in the area of
competitive entry. More likely, the industry
entered the fray without a clear concept of
where it, or its attorneys, were heading.

The most interesting facet of cable today,
then, is that it appears few in the industry
have taken the necessary time to examine
historical parallels and assess the conse-
quences for cable’s future.

With the successes of the recent past, of
course, cable has reason to boast. But the
industry plainly stands at a crossroads of
government regulatory and competitive
policy and may find itself the unsuspecting
victim of its own success. To paraphrase a
well-known poet, cable is facing a fork in
the road ahead. The road chosen will make a
difference.
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Closing the gap at Interface Il

It was a summit of the Fifth Estate. Businessmen. association
exccutives, lawyers and futurists from the broadeasting and cable
industries converged at Broadcasting/Cable Interface I ast week in
Washington (June 1) 1o discuss issues that both separale and unite
them and to hear top government ofticials delineate public policy
positions.

The seminar, sponsored by the Federal Communications Bar
Association and BROADCASTING magazine, addressed the lay of the
land today (must carry, syndicated exclusnvnly comparative renewal
and advertising in children’s television) and the prospect tfor tomor-
row (high-dciinilion TV. telco entry and fiber optics).

Representative John Dingell (D-Mich.), the congressional key-
noter, began the day by warning the cable industry to respond to
consumer compiaints on service and rates or lace regulation by
Congress. But he said passage by the House of a home satellite bil
was doubtful this vear. He repeated his position that broadcasters

“can be unregulated, or you can be special. But you can’t be both.”
Returning the fairness doctrine is a top priority, he said (page 28).

FCC Chairman Dennis Patrick, the FCC keynoter. reiterated his
promise to streamline the comparative renewal process and curb the
abuses of it that broadeasters face. He criticized broadcasters for
their willingness to give up recently acquired freedoms in exchange
for protection from competition. He urged cable operators to aban-
don their objections to syndicated e\cluswlty (page 28).

Alfred Sikes. assistant commerce secretary and head of the
National Telecommunications and Information Administration,
urged the FCC to adopt a transmission standard for high-definition
television. “If we do not set one in the U.S.. a de facto standard will
emerge from activity in other markets,” he said (page 30).

FCC Commissioner James Quello strongly urged Congress to
pass legislation that would reinstitute the must-carry rules. And he

suggested broadcasters should be willing 10 compromise on other
fronts to insure that a musi-carry bill would pass (page 30).

In the day’s first panel session, association leaders battled over
whether syndicated exclusivity would succeed and whether must-
carry iegislation was needed (page 32).

NBC President Robert Wright, in a luncheon address, urged
adoption of the advanced compauble television (ACTV) transmis-
sion standard for high definition television being developed by the
David Sarnoff Research Center under contract from NBC. The
broadcast and cable industries should reach a consensus on ACTV.
and the government should adopt it as a standard, he said (page 29).

Later, at a futurist panel, HDTV dominated the discussion, as
participants tackled such key questions as whether to adopt a single
transmission standard for all media or encourage the development of
open-architecture television sets {(page 33).

Keystoning the seminar was an afternoon panel session that
paired three major group broadcasting executives with their counter-
parts at three of the top four cable multiple system operators. The
broadcasters sought, and received, reassurance of continued car-
riage on cable systems (page 31).

Washington lawyers composed a panel, covering a range of
topics, from the effect of fairness doctrine repeal on renewals 10 the
effect on cable of compulsory license removal (page 33).

Representative Thomas Tauke (R-lowa) blasted the broadcasting
mdustry for caving in on a children’s television bill, saying it was

“short-sighted and myopic.” And he said broadcasters should [ook
to “distinctive and desirable” programing, not must carry or HDTYV,
1o stem declining audience shares (page 34).

The seminar was co-chaired by Richard Wiley, a tormer FCC
chairman, now a senior partner with Wiley, Rein & Fielding, and
Don West managing editor of BROADCASTING magazine.
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Stern words

for broadcasting,
cable from
Dingell

Cable was told last week by John Dingell of
Michigan, the Democratic chairman of the
House Energy and Commerce Committee,
to mend its ways. Dingell said that unless
cable responds to consumer complaints
(chiefly those concerning rate hikes and
poor customer service), Congress may be
forced to reregulate the medium. “I must tell
you [cable] directly that you are in an ex-
tremely vulnerable position on the Hill,”
warned Dingell, a keynoter during the
morning session of the Broadcasting/Cable
Interface 1I.

That admonition notwithstanding, cable,
for the time being at least, is in the clear.
The chairman does not envision any Hill
action this year. He told reporters it is doubt-
ful the House will even have time to consid-
er the home satellite bill (H.R.1885), which
is slated for a Telecommunications Subcom-
mittee vote on June 29. And he said the
parent Commerce Committee’s schedule
was busy too. However, Dingell said “some-
thing should be done” about the issue, al-
though he personally has not taken a “firm
position” on H.R. 1885.

Still, Dingell did not dismiss the possibil-
ity of a major cable policy debate in the next
Congress. He indicated the question of ca-
ble-telco crossownership would crop up as
part of the committee’s oversight of tele-
phone issues.

As for broadcast matters, the chairman'’s
views were consistent with past statements.
“As I’ve said before, broadcasters face a
choice: You can be unregulated, or you can
be special. But you can’t be both.” And the
congressman was unequivocal in his stand
on the fairness doctrine. Until the doctrine is

“T must tell you [cable]
directly that you are in
an extremely vulnerable
position on the Hill....
[B]roadcasters face a
choice: You can be
unregulated, or you can

be special. But you can’t
be both.”

reinstated, there will be no movement on
any other broadcast issues, including must
carry or any reform of the comparative li-
cense renewal process, he insisted.

Fairness is a “top priority.... Sooner or
later Congress will enshrine the doctrine in
statute,” he said. Asked what he might do if
the Supreme Court were to eventually throw
out the doctrine, Dingell indicated it would
not deter the Congress. “I treat the Supreme
Court with enormous respect up to a point.”

But the issue for Dingell goes beyond
fairness. He said the concept of broadcast-
ing as a public trust is at stake. The “attack
on the fairness doctrine becomes an attack
on all aspects of broadcasting regulation,”
he said. Furthermore, Dingell continued, if
broadcasters are not required to serve the
public interest, what is the justification for
must-carry rules? “Cable operators have
their own rights and legitimate business in-
terests. If the programing provided by com-
mercial broadcasters is not regulated, why
should cable operators be forced to retrans-
mit their competitors’ unregulated program-
ing at no charge and on a desirable channel
location?” he asked.

Without public interest responsibilities,
broadcasters will have little defense against
spectrum fees or auctions, said Dingell. “In
the face of this challenge, verbal flourishes
and empty gestures in the direction of public
service will not do,” Dingell said; the indus-
try will have to accept some regulatory lim-
its. “Broadcasters’ proclamations that they
provide extensive public service ring hollow
when they are fighting to the death to pre-
vent even the mildest form of public interest
regulation, as represented by the fairness
doctrine,” he said.

Nevertheless, Dingell was hopeful the
industry and Congress might someday reach
an accommodation on the matter. The chil-
dren’s television bill, adopted by the Com-
merce Committee two weeks ago, is an
example of cooperation between the two, he
said, expressing his pleasure with the indus-
try’s decision not to fight it.

He also referred to the FCC’s action on
syndicated exclusivity. “If cable operators
can contract for exclusive programing, it is
hard to see why local broadcasters should be
denied a similar ability,” he said.

His remarks about cable focused on the
current political climate. Members, he told
the audience, are hearing that cable sub-
scribers are “aggrieved and feel that they
have no alternatives.” Besides complaints
that operators have raised rates “too much
and too quickly” and that the industry’s
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customer service record is weak, there is
concern about dropping independent and
public stations or shifting them to other
locations on the cable system, he said.
Moreover, he explained, city officials are
telling consumers they are unable to correct
abuses because of the Cable Communica-
tions Policy Act. “In short, members are
hearing that cable operators are behaving as
if they were unregulated monopolies—and
that Congress ‘unregulated’ the cable com-
panies.” (Later, Dingell told the press his
constituents [his district encompasses subur-
ban Detroit] are expressing concern about
subscriber rates, especially when more ser-
vices are added to the basic package and
corresponding rates rise.)

It is important to note, Dingell said, that
cable is starting to be viewed as an essential
service like over-the-air broadcasting and
universal telephone service. “Proposals for
‘universal cable service’ are beginning to be
heard from progressive parts of the indus-
try,” the chairman said.

The problems cable faces on the home
front, he added, only exacerbate the indus-
try’s troubles in Washington. He believes
that any consumer outcry tied to concerns
about concentration of ownership, vertical
integration and possible anticompetitive be-
havior problems could trigger Hill action.
Lawmakers, he noted, will not look at cable
concentration as an “abstract matter of eco-
nomic theory. They have in their mind the
complaints they have heard regarding cable
in their own districts. And they are predis-
posed to think that cable has too much
economic power, and that it must be con-
trolled in some fashion.”

Dingell said he seconded the comments
expressed by the “head of the National Ca-
ble Television Association...at your recent
convention—some of the questions you face
on the Hill reflect a perception that some of
you are being less careful than you might
be.”

Chairman Patrick
challenges
comparative
renewal

FCC Chairman Dennis Patrick last week
promised to streamline comparative renewal
proceedings and curb “abuses” of the license
renewal process.

“This is an issue that cries out for re
form,” the chairman said during a Broad:
casting/Cable Interface speech. “The public
in not well served. Our policy goals are no
well served. The industry is not wel
served.”

Patrick also urged broadcasters not (¢
swap freedom from regulation for protectior
from competition in their legislative ap-
proaches and called upon cable operators *“ic
make syndex work.”

When stations apply to renew their li
censes—radio licenses come up for renewa
every seven years; television, every five—
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“While government
protection is appealing
at first, it usually only
delays the harm to be
avoided.”

others can either petition to deny the license
or apply for the license. In the latter case,
the ultimate winner of the license is deter-
mined in a generally long and costly com-
parative proceeding before an FCC adminis-
trative law judge.

“License holders face the continued threat
to defend their licenses in comparative hear-
ings, even when they have functioned in full
compliance with commission rules and have
supplied programing responsive to the pub-
lic interest,” Patrick said. “The challengers.
however, need only make paper-tiger prom-
ises intended to threaten the incumbents
who have met the rigors of professional
responsibilities, the vigors of the competi-
tive process and the panoply of decisions—
legal, commercial and societal—that face
them daily.”

And the process is expensive, Patrick
said. A station can spend more than $1
miliion to defend itself from a renewal chal-
lenge, he said.

Patrick set forth two overall goals: “First,
we must resolve to reduce the uncertainties,
delays and costs attending this process. Sec-
ond. we nwst more clearly define the rules
to endow the process with the promise of
expedition and fairness.”

Patrick said the FCC must also do some-
thing about “‘sham™ applications, which
push to the fore those with attributes that
give them an advantage in comparative pro-
ceedings and mask “the real parties of inter-
est.”

Petitions to deny are useful in identifying
bona fide problems, Patrick said. “But when
they are filed in bad faith—to extract money
or concessions unrelated to legitimate public
interest objectives—they are extortion. Pay-

offs, in the defense of legitimate enterprise,
are oftentimes cheaper than a legal defense.
These problems must be corrected.’

The FCC has already received comments
on proposed rules that seek to stem abuses
of the petitions to deny renewal and station
transfers by limiting payments to the groups
that filed the petitions to their legal ex-
penses. As a result, Patrick said during the
Q&A that followed his speech, the FCC
may be able to act “more quickly” on the
petition to deny problem. But, he said, com-
ments {rom broadeasters in the proceedings
have not been “overwhelming. We need
comments to dea! effectively with this is-
sue.”

Broadcasters have been freed from “var-
ious and sundry regulations of business
practices™ by the FCC over the past 10
years, Patrick said. “But some broadcasters
have begun reassessing whether this move-
ment toward greater freedom is the proper
course,” he said. "“They contend maybe it's
time to slow up or even turn back the clock.
Like the Israelites in the desert, they would
rather be in bondage back in Egypt.

“And some in Congress say broadcasters
can’t have renewal reform, can’t have must
carry, can’t have anything—unless they pay
some price, make some trade...and if you
persist in your reckless pursuit of treedom,
you're told, you may even have 1o pay a
transfer tax,” Patrick said.

The chairman said it is not good business
to trade freedom for protection. “While gov-
ernment protection is appealing at first, it
usually only delays the harm to be avoided.
More often than not, it makes the necessary
adjustment more paintul, if not impossible.”

If broadcasters seek out a “'special, more
regulated” status in exchange for protection,
Patrick warned, they will ultimately end up
with “a very special, very protected, very
minuscule sharc of the market.”

Cable operators have wamed that the
FCC reimposition ot syndicated exclusivity
rules last month would lead to blackouts of
programs on superstations and other distant
broadcast signals, which would. in tumn,
outrage subscribers accustomed to the pro-
grams. The rules permit broadcasters to as-
sert the exclusivity of syndicated programs
against cable systems that bring in duplica-
tive programs on the distant signals.

Despite the operators’ protestations, Pat-
rick said, blackouts are not necessary. “For
the first time, superstations can purchase
programs on a national exclusive or non-
exclusive basis. Either way. there would be
no need to delete those programs from cable
carriage. Further, given the one-year transi-
tion period, cable can substitute programs
where it now imports programs sold for
exclusive distribution locally.”

Blackouts “would be u self-imposed, self-
destructive political red herring benefitting
no one,” Patrick said. “Worst of all, it would
be a serious disservice to subscribers. Un-
less the cable industry holds its subscribers
hostage, the big winners, in fact, will be
consumers. They will benefit from a smooth
transition to more bountiful and diverse pro-
graming resulting from a fair market struc-
ture.”
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Wright
continues
push to
lose finsyn,
rep rules

NBC President Robert Wright is continuing
to lay the rhetorical foundation for a possi-
ble effort next year to persuade Congress
and the FCC to suspend or modify the FCC’s
financial interest and Ssyndication rules.

In a speech at Broadcasting/Cable Inter-
face 11, and in a follow-up press bricling,
Wright said the restrictions on the three
major broadcast networks” ability to finance
and syndicate network programing are regu-
latory anachronisms that have no place in an
era when the networks are under competi-
tive pressure {rom cable and hurting finan-
cially.

“The fresh breeze of deregulation hasn’t
blown much over the networks.” Wrighi
said. “We've felt very litle benefit. The
network rules still stand like an aging colos-
seum. We’re inside looking over the wills at
all of the young lions who have been set tree
10 enjoy an open marketplace.”

Wright also said the the prime time access
rule. which limits affiliates to three hours of
network entertainment programing during
prime time, and the so-called rep rule,
which bars the networks from representing
atfiliates in the spot advertising market, also
should be revisited in light of today's market
realities.

“Prime time access was meant to encour-

“The fresh breeze of
deregulation hasn’t
blown much over the
networks.”
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Quello: move on must carry; Sikes: no rush on HDTV standard

FCC Commissioner James Quelio re-
iterated last week his belief that Con-
gress has the right and the responsi-
bility under the public-interest stand-
ard to pass legislation requiring
cable systems to carry local broad-
cast signals, despite federal court
findings that the FCC's must-carry
rules were unconstitutional. Quello
also  criticized those—including
BroaDCASTING magazine—who sug-
gest that broadcasters should not
make concessions to Congress in other areas of broadcast regulation
to win passage of must carry. "Those who believe that congressional
intervention is undesirable are forfeiting the best and perhaps only
remaining chance of reinstating must carry and restoring balance and
equity to the marketplace,” he said.

“| believe there is an undeniable government interest in making
certain that TV stations licensed by the government to serve the public
interest continue to have access to the public they are licensed and
required to serve,” Quello said. 'l believe the obligation and right to
serve the local area is required by the Communications Act and by the
FCC's careful allocation of channels to the community. | don't believe
any monopoly or semi-monopoly transmission pipeline should be able
to prevent or obstruct the licensed station’s local service to the public.”

Quello also argued that the courts' elimination of must carry has
“skewed" the marketplace in favor of cable operators. Although the
reimposition of must carry will help restore some balance, he said,
“the ability to drop or reposition a local broadcast station makes cable
the sole gatekeeper among 51% of the TV households. The potential
for abuse of this power is great and will probably increase in the
future. It could eventually lead to program and advertising domination
by pay cable at the expense of free universal TV"

Competition should not be a goal in itself, but a means to improve
service to the public. Quello said, "Everyone must face the fact that
the public interest standard is congressicnally mandated. . .Itcan'tbe
willed away by a super deregulatory chairman or editorialized away
by BRoADCASTING magazine.”

& A high-definition TV transmission standard should be set by the
FCC. "When a standard is set, manufacturers quickly achieve econo-
mies of scale resulting in frequent price reductions,” Alfred Sikes,
assistant commerce secretary and head of the National Telecommuni-
cations and Infermation Administration said last week. “If we do not set
one in the United States, a de facto standard will emerge from activity
in other markets,” especially Japan and Europe, he said.

But assuming that a standard must be set, a number of other
questions arise, said Sikes: “When should it be set and after what
process? Who should be covered by the standard? Should it be
preclusive?” Last April, Sikes called for a standard to be set by 1990.
However, he said that he has since changed his epinion. The findings
of an NTIA study and another survey by MIT “debunk the nation that if
we do not act quickly we will be overtaken” by imported technologies.
Taking more time 1o set a standard will give American inventors time to
develop and test rival systems, he said. Sikes urged that a later target
date be set "to send a signal to equipment manufacturers causing
them to await the establishment of such a standard.”

Sikes asked the FCC "to develop a blueprint” for future technical
integrations among television media. "This means a single transmis-
sion standard for both broadcasters and cablecasters at the outset,”
said Sikes. "It is my intention to urge the FCC not to establish such a
standard in a preclusive way." The standard should be a "starting
point” in which both cable and broadcasting provide equal quality.
The two media will then be allowed to
advance technically in directions that
are best suited for them.

From a trade standpoint, he said,
the governments of Europe and Ja-
pan "understand the immense ¢om-
mercial potential of the next genera-
tion of TV technology.” Those
governments are neither "media neu-
tral” nor “trade neutral,” he said. They
have already made stands for satei-
lite transmission of HDTV and have
recognized HDTV as a new way to
increase their exports, he said.

age program diversity and creativity in the
early evening time period,” Wright said. “It
created more game shows and succeeded in
limiting viewer choice, not broadening it. It
has stuffed the pockets of a few syndica-
tors.”

Permitting the networks to represent their
affiliates would improve the networks’ and
their affiliates’ ability to market them-
selves—"to get our message to as many
advertisers as possible. I don’t know if [rep-
ping] is going to save anybody’s skin, but
it’s a smart thing to look at,” he said. NBC
did not instigate the FCC’s current review of
the rule, he said, but it “probably should
have.”

Wright's verbal assault on financial inter-
est and syndication rules was an encore.
Two months ago, he made the same points in
a speech in Los Angeles before the Holly-
wood Radio and Television Society (BROAD-
CASTING, April 18). CBS President and
Chief Executive Officer Laurence Tisch has
also complained publicly that the rules were
no longer warranted due to the increased
competition faced by the networks (BROAD-
CASTING, Nov. 9, 1987).

For the rhetoric, neither NBC nor CBS
has yet taken any steps in Congress or the
FCC 10 do away with the rules. However,
Wright said last week he feels both are
moveptive to considering some relaxation of

the rules and that he and other NBC officials
will be lobbying for it.

NBC will start next year on Capitol Hill,
he said. The FCC is “sympathetic, but is
reluctant to undertake any unilateral deregu-
latory action for fear of congressional retri-
bution, he said.

Wright said that changing the rules will
not be easy. Former FCC Chairman Mark
Fowler tried to eliminate them a few years
ago over the vigorous opposition of Holly-
wood and independent broadcasters. That
effort was stymied by Congress and by the
personal intervention of President Reagan.

But Wright believes a slow-and-steady
approach will win the day. “I think it’s a lot
of explanation. A lot of time has to be spent
with a lot of people... We need to get the
affiliates on board, we need to get a broader
constituency.”

And, Wright conceded, a major obstacle
may be gone by January. “It would be un-
usual for another President to have quite that
point of view,” he said.

The large studios are still opposed to any
changes, Wright said. Their response to his
Los Angeles speech two months ago was
“quieter than a one-handed applause,” he
said. The big studios, “which act as banks
for the production community, want to keep
the current situation exactly like it is,” he
said. “They keep saying they want to sit
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down and talk, but realistically, I think they
feel they have won that battle. If you feel
you have already won...there is not a lot 0}
incentive to make any changes.”

On the other hand, Hollywood is no
meonolithic, Wright said. “The smaller, inde-
pendent producers are much more flexible.
Their issue is simply to get financing...
They are much more open, but they are
much less outspoken on the political side.”

As he did in his Los Angeles speech.
Wright suggested that the financial interes
and syndication rules be suspended for five
years to “see if marketplace solutions can be
found for our problems.” Or, he said, divide
prime time in half. “Roughly 11 hours:
...would be supplied under the presen
rules—that is, within financing and right:
negotiations as it presently exists,” he said
“The remaining hours would be open «
whatever kind of joint venturing agreemen
individual producers and studios might car
to make.”

Wright also used the speech t¢ make :
pitch for an HDTV standard compatibl¢
with current receivers. “Compatibility is the
key to improved picture technology that i
quickly implementable, less disruptive anc
more affordable,” Wright said. That is wh;
NBC has backed the David Sammoff Researcl
Center’s development of the advanced com
patible television system.
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Broadcasters, cable operators come together

“I think the partnership is developing, but
it’'s slowly developing,” said Joel Chase-
man, chairman and chief executive officer
of Post-Newsweek Stations, in summariz-
ing the state of relations between broadcast-
ers and cable operators. “But both sides
need to push,” he said, to continue to come
closer on issues. Borrowing a phrase from
nuclear missile talks, Chaseman said the
operative comment may be: “Trust but ver-
ify.”

That sentiment, of progress on some is-
sues and a willingness to proceed on others,
was the hopeful sign coming out of a panel
of six top broadcasters and cable operators.
But fundamental differences in how each
side approaches general philosophical issues
continue 10 put broadcasters and cable oper-
ators on different wavelengths.

The broadcasters, represented by Chase-
man, James Lynagh, president of Multime-
dia Broadcasting, and George Gillett, chair-
man of Gillett Holdings, spoke of
broadcasting’s localism and universality and
the importance of giving the public “free”
news and entertainment services.

The cable operators, represented by John
Malone, president and chief executive offi-
cer, Tele-Communications Inc.; Trygve
Myhren, whose intention to resign as chair-
man and chief executive officer, American
Television & Communications, was an-
nounced last week (see page 38), and Robert
Clasen, president and chief executive offi-
cer, Comcast Cable, said broadcast pro-
graming is a core part of cable’s service and
that cable can’t afford to put the broadcast
industry out of business. There are many
issues cablecasters and broadcasters can
work together on, they said, such as must
carry, channel positioning and HDTV. But
they said broadcasters need to recognize the
fundamental shifts occurring in the market-
place and seek other revenue streams.

Lynagh posed the question early: “Can we
find enough common interest to make sure
we don't kill each other?” Turning to the
cable operators, he asked: “Do they expect
us to be around?”

Myhren said there were a number of is-
sues on which cable operators and broad-

LYNAGH

casters can work together. “Maybe there is a
bigger compromise that brings in other is-
sues” beyond must carry, said Myhren.

Lynagh said broadcasters could work with
cable on opposition to the Gore bill, but not
if cable launches a full-scale assault on syn-
dicated exclusivity.

Malone said TCI has been abiding by the
last must-carry compromise and would sup-
port efforts to codify it. “Operating a busi-
ness on a predictable basis” is important, he
said, for both broadcasters and cable opera-
tors, and must-carry codification would help
secure that. “There is no way that we don’t
want to carry broadcast signals,” Malone
said. There is a public trust in keeping the
broadcast industry in business, said Malone;
otherwise government would perceive cable
as a monopoly and regulate 1t as such. “We
are a conduit” for programing, he said. And
in the business sense, he said, “broadcasters
are programers for cable.”

Malone also disclosed that, on the vertical
integration issue, he could live with some
restrictions on cable operator ownership of
program services. “l can see a world,” he
said, where local broadcasters could own
one-third of the channels, cable operators a
third and other parties, such as Hollywood,
another third. “Something like that would
work,” he said. Malone said he would be
“very concerned if cable was eliminated”
altogether from program ownership. Cable
operator ownership “keeps the system hon-
est,” he said, by allowing operators to start
their own networks if program costs of pre-
sent networks get too steep, and to respond
to the programing desires of viewers. “If the
cable companies didn’t make investments,
the cable industry wouldn’t be where it is
today,” Malone said.

But Myhren said: “We’d have trouble
living with something like that,” referring to
the 33% programing ownership splits. “Ca-
ble would have to be significantly higher,”
he said. Cable has produced much of the
niche programing now available, and Myh-
ren said there was “no indication from these
other industries (broadcasting and Holly-
wood) that it is going to be done.” Too
restrictive ownership limits on cable would

MALONE

mean the consumer would lose, he said.

There was agreement between the two
sides that broadcasters need to tap other
revenue streams. “We need a second or third
or fourth revenue stream,” said Chaseman.
Malone agreed. “Cable offers broadcasters
the best opportunity to get into the subscrip-
tion mode,” Malone said. “It may turn out
that HDTV goes through cable for a sub-
scription fee,” he said, envisioning broad-
casters transmitting a separate HDTV feed
of their signal on a separate cable channel.
“Broadcasting does need to look at another
revenue stream,” Malone said. Advertising
is not sufficient to support the full diversity
the public wants in magazines, said Malone,
and publishers sell subscriptions.

But the discussion of subscriptions
brought a reaction from the broadcasters. As
Lynagh put it, broadcasters provide service
at a low price and they deserve to be sup-
ported. Chaseman spoke of “that unwanted
audience” that chooses not to subscribe to
cable. Broadcasting serves as a way o in-
sure that the economically disadvantaged
are not disenfranchised, he said, and to turn
its back on that idea, “is a very dangerous
position for this country to hold.”

Panelists also touched on cable’s growing
stake in locail advertising revenue, which is
critical to broadcast stations. Although Cla-
sen said cable’s local advertising is increas-
ing, it will never become cable’s most im-
portant revenue stream, he said. Malone
said that local advertising only partially off-
sets programing costs. And Gillett guessed
that radio, more so than television, would be
affected by growth in local cable advertis-
ing.

Lynagh asked why cable was “going its
own way” on HDTV. Myhren said the two
industries should work together but that ca-
ble “should not be in a situation where it is
completely restricted from delivering the
best signal it can.” Myhren indicated that
NCTA has some leanings toward working
with the broadcaster-supported Advanced
Television Test Center on HDTV: “1°d like t0
see NCTA work with the center,” he said.

On telcos getting into cable, Clasen said
is was difficult from cable’s perspective “t0

MYHREN
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envision a role for the phone companies,
given the history of cable’s relationship with
the phone companies.” He questioned
whether telcos had the creative program
desire and capability to develop its own
product.

Both Malone and Myhren said cable
could get into the telephone business. "It is
easier to send voice down 550 mhz of cable
than it 1s to send video down telephone
lines,” said Malone.

And Myhren said as cable rolls out fiber,
it “could be using switching technology that
could allow it to leapfrog the telcos™ and
provide cheaper voice service. Common fa-
cilities for voice. data and entertainment are
more efficient, Malone said, but such a
setup would likely trigger government regu-
lation as a common carrier, which is not a
line cable wants to cross.

The broadcasters called for reexamination
of rules that restrict operation in the market-
place, including those on program and cable
system ownership. “Many rules and regula-
tions were put into force at a very different

|

time,” said Chaseman. “The whole package
needs to be reexamined.”

Lynagh said network television “was still
the best national medium’ but that the net-
works and their affiliates need to determine
what kind of relationship will exist between
them in the future.

Chaseman expressed concern that “the
new management [at the networks] will lack
a sense of the future and the investment to
get there” and that there will be a “gradual
erosion in the will to be what you have to
be.” Programers will go wherever the mar-
ketplace is, and Chaseman said he could
envision a reversal of roles, with cable, not
broadcasting, becoming the dominant medi-
um.

Cable, said Gillett, 1s way ahead of the
broadcast industry in picking up the knack
of being “full on service and low on cost”
that has typified other industries. Cable has
“the high tech and high touch,” he said. The
answer for broadcasting is localism, said
Gillett. “We have to do a better job on a
local basis,” he said. It's no coincidence,

said Gillett, that the network that spent the
most money on promotion is in first place.
“The more we look at the balance sheets,”
he said, “the more we need to look at the
consumer.” Local broadcasters need to align
themselves both with the networks and the
cable companies. And he also said broad-
casters need to work without regulations that
prevent them working as freely as cable
does.

“I feel like the guy on the wharf who’
missed the boat for the third time,” said
Gillett, the only broadcaster on the panel
without related cable system ownership in-
terests.

Gillett has bid for both cable systems but
without success. “I have enormous regard
for the consumer,” he said, and “the con-
sumer really doesn’t care how programing is
delivered.” Gillett said cable is learning the
lessons of radio by going after narrow audi-
ence niches. As long as broadcast television
continues to try to be “all things to all
people, it will continue to lose share,” he
said.

Speaking up for the industries

Finding a common ground continues to pre-
sent problems for the broadcast and cable
industries. Judging from the remarks made
by industry trade association executives dur-
ing last week’s Broadcasting/Cable Interface
11, there are still some issues dividing the
two sides.

There was considerable verbal sparring
among Preston Padden, president of the As-
sociation of Independent Television Sta-
tions; Steve Effros, president of the Com-
munity Antenna Television Association, and
Decker Anstrom, executive vice president
of the National Cable Television Associ-
ation.

When it comes to must carry, Padden said
relying on the “goodwill” of the cable indus-
try to not drop broadcast signals is an unre-
alistic approach and that a legislative solu-
tion is needed. INTV wants to condition
cable’s compulsory copyright license on
whether an operator carries local broadcast
signals.

Both Effros and Anstrom insisted cable
operators are sticking by the spirit of the

inter-industry agreement on must carry. “It
already is working on a voluntary basis. We
don't have must carry and cable companies
are carrying virtually every broadcast sta-
tion,” said Effros.

The FCC’s new syndicated exclusivity
rules are another area of disagreement. Na-
tional Association of Broadcasters President
Eddie Fritts maintained that reimposition of
syndex will create little or no disruption in
cable service. Furthermore, he said, cable
operators will have a year to adjust to the
new rules.

But Anstrom argued that the rules will
have side cffects. Consumers, he said, will
be denied programing in the short term. And
he said the decision would enable broadcast-
ers to “warehouse” product. Both NCTA
and CATA will challenge the FCC’s syndex
decision in court.

Padden, however, said the warchousing
argument is a “red herring.” Stations, he
argued, cannot afford to keep programing on
the shelf.

Channel shifting is another source of con-
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tention. Fritts acknowledged that NCTA has
done a “good job” advising its members to0
be on good behavior. Still, NAB would like
to see some language in a must-carry bill to
protect broadcasters from being shifted to
different channel assignments. The reason
channel shifting has abated, said Anstrom,
is because cable operators are acting in their
“best economic interest,” not because of
NCTA’s influence.

Effros said cable operators are willing to
carry broadcast signals on their over-the-air
assignment. But Padden indicated that
would not do. Rather, he said INTV is sup-
porting legislation that would require cable
systems to carry broadcasters on the channel
assignment they had prior to the Quincy
must-carry court decision on July 22, 1985.

Asked whether cable and public broad-
casters have made peace, David Brugger,
president of the National Association of
Public Television Stations, said he was *‘not
sure we were at war.” Instead, he said it was
more like, “maybe we were not dating and
now we are.”

I EFFROS IL l FRITTS I I PADDEN I
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Technologists offer future talk

High-definition television, tor the past sev-
eral months, has been one of the hottest
topics whenever broadcasters or cablecas-
ters meet. TV technology experts got to-
gether last week at the Broadcasting/Cable
Interface II in a panel session titled “"HDTV
and Beyond: The Media Futurists™ to dis-
cuss broadcasting’s and cable’s common
concerns and the potentials of transmission
media that could rival them both.

Both the broadcasting and cable indus-
tries have expressed a preference for the less
expensive option of one-channel, compati-
ble systems. “Yes, | guess we could scram-
ble the egg and start all over, but I guess |
would rather build on what we have now,”
said one of the panelists, Paul Bortz, manag-
ing director of the Denver consulting firm of
Browne. Bortiz & Coddington. But some
have predicted that  broadcasters might
adopt an enhanced relevision (EDTV) sys-
tem. while cable would opt tor a full HDTV
system through either a compatible, aug-
mentation channel system, or a systeém not
compatible with NTSC. Consumers would
then be able to receive both media through
the use of “open-architecture™ receivers.

Joseph Flaherty, vice president and gener-
al manager, engineering and development,
CBS/Broadcast Group, said he believes the
FCC set an HDTV standard. But he could
not predict whether the government will set

one standard tor all media. Flaherty is also
chairman of the planning subcommittee of
the FCC’s Advanced Television Service Ad-
visory Committee.

The term “open-architecture.” Flaherty
said, often causes confusion because of dif-
fering definitions. Many current sets are
open-architecture, he said. because they can
interface with cable and VCR's. But the
costs to consumers will rise “if the standards
ditfer by line number, or, heaven forbid,
frame numbers.” But William Schreiber of
the Massachusetts [nstitute of Technology
said open-architecture sets might be prefer-
able 10 choosing a single. receiver-compati-
ble standard tor all media that “probably can-
not produce high enough picture quality...so
that viewers will be motivated 1o spend the
money to buy |high-end TV seis|.”

A possible aliernative to high-definition
terrestrial or couxial cable distribution is
fiber optics. Irving Kahn, chairman of
Choice Cable Corp., said that with fiber
technology today. 40 analog video channels
can be delivered on a single fiber and as
many as 80 may be possible. “Our company
has chosen not to take that route because we
figure that if you're just as good, it isn™t
good enough,” he said. [nstead, it will de-
velop digital video because. although it will
be “more costly. the quality factors are so
incredibly greater.”

Bell Communications Research experi-
ments have shown that 2.4 gb/s (gigabits per
second) of digital video can be sent by fiber
“fairly inexpensively,” according to Patrick
White, assistant vice president, new architec-
ture and service concepts. At a rate of 150
mb/s (megabits per second) for HDTYV, which
has also been achieved, hundreds of channels
could be delivered to homes, he said.

Also, White said, the cost of equipment
necessary to operate a fiber optic cable sys-
tem is falling rapidly. Kahn gave the exam-
ple of lasers which today are about one-tenth
of the cost of two years ago. Splitters and
connectors have also become less expensive
and easier to obtain, he said. Fiber technol-
ogy will also facilitate other marketable ser-
vices. Kahn predicted that a pay-per-view
service in which individual movies can be
ordered from the home, just as viewers now
shop at video stores. will be possible. “There
will be valid demonstrations of that in less
than a year,” Kahn said.

Washington consultant Donald Jansky
predicted high-definition television will first
be available to U.S. consumers via satellite.
Although in the last 10 years the economic
incentives for high-powered satellites for
direct broadcast service use have dried up,
there is still interest in DBS, “perhaps
prompted by the great debate on HDTV,” he
said.

The lawyers: Taking on the benchmark issues

A half-dozen communicuations lawyers
toured the legal and policy issues confront-
ing the broadcasting and cable industries.
Jonathan Blake. of Covington & Burling,
for instance, did not appear 10 worry about
repeal of the fairness doctrine adversely
affecting the renewal expectancy. For what
is left of what he prefers to call “public
responsibility or public interest standard”
rather than “public trusteeship” are such
matlers as responsiveness 10 community is-
sues, children’s programing and equal em-
ployment opportunities performance.
Andrew Schwartzman, executive director
of Media Access Project. a public interest

law firm, saw the matter differently. The
public trustee concept means “entities vol-
unteer to do something in return for some-
thing,” he said. “As a practical political
matler, we see the industry wanting more
protection for less public service. That’s bad
politics and bad public interest.”

Then there was the related matter of what
to do about what is perceived as the com-
parative-renewal problem. Many of those
commenting seemed to reflect the view that
most competing applications were filed with
a view to striking a deal with the incumbent.
Mary Jo Manning, of Wilkes, Artis, He-
drick & Lane, said the FCC could speed up
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the hearing process and require that all
agreements providing for payofts be submit-
ted to it for review.

Erwin Krasnow, of Verner. Liipfert, Bern-
hard, McPherson & Hand, also suggested
that the commission establish financial
qualification standards for applicants and
eliminate so-called “birth defects”—that is,
factors such as newspaper ownership that
did not count against an applicant in the
earlier years of the Communications Act but
do now. But Krasnow also suggested that
there is not much cause for alarm on the
comparative-renewal front: “Up to now, the
commission’s policy has been ‘renewal ex-
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Krasnow

Manning
pectancy'—the commission has gone out of
its way to make sure that the incumbent
wins,” he said.

As for cable television-related issues.
there was the commission’s reintroduction
of the syndicated exclusivity rule. Jack
Cole, of Cole, Raywid & Braverman, who
represents a number of cable television in-
terests, made it clear he relished the pros-
pect of challenging the rules in court. “To try
syndex in the Court of Appeals will be a
piece of cake,” he said. “It will be much less
difficult” than the fight he twice waged,
both times successfully, against the commis-
sion’s must-carry rules. He cited the three
arguments he would make in asking the
court to reverse the commission: The rules

Shapiro
violate the First Amendment, run counter to
provisions in the Communications and Ca-
ble Acts, and constitute an effort by the
commission to write copyright legislation,
which the commission lacks the authority to
write.

George Shapiro, of Arent, Fox, Kintner,
Plotkin & Kahn, another cable lawyer,
agreed with Cole’s conclusion, if not entire-
ly with his analysis. He was not sure the
First Amendment could be used as a basis
for challenging syndex. But he said that if
syndex does survive judicial review, “it will
take some of the heat off” the must-carry
issue.

The variety of issues, some conflicting,
some complementary, led two of the panei-

Schwartzman

ists, Blake and Krasnow, to forecast the
emergence of comprehensive legislation in
the next 12-18 months that would include
many of the issues under discussion. Blake
saw it as an attempt by Congress to recon-
cile must-carry, syndex, the public standard
concept and license renewal expectancy. Ina
reference to the losses the commission has
suffered in the U.S. Court of Appeals in
Washington, Blake said, “It’s clear this com-
mission, in dealing with these courts, is
having a difficult time resolving the issue,
and something more is needed. It has to be
comprehensive.” Krasnow agreed. “The
courts,” he said, “give a lot more respect to
congressional action than to the commis-
sion’s.”

Tough talk from Tauke

Broadcasters were criticized last week by Representative Tom Tauke
of Jowa, a ranking Republican on the House Telecommunications
Subcommittee, for caving into political pressure and selling short
the deregulatory gains made over the past years by cutting a deal on
a children’s television bill. Tauke's remarks topped off the Broad-
casting/Cable Interface II.

He said such a maneuver has “short-term benefits and long-term
consequences.” And both the public and broadcasters will “lose.”
Broadcusters, he said, “are being tempted” to accept more govern-
ment regulation in the belief that “Congress will help on issues of
greater importance to them.” Giving in on children’s television,
broadcasters think, will strengthen relations with Congress and will
“spawn assistance to get must-carry legislation and more spectrum
for high-definition TV,” Tauke said.

Under the children’s bill, broadcasters would be
required to serve the “special needs” of children.
At license renewal time the FCC would determine
whether a licensee has “served the educational and
informational needs of children in its overall pro-
graming.” And advertising in children’s programs
would be limited to 10% minutes per hour on
weekends and 12 minutes per hour on weekdays.

The measure is on a fast track (the parent
Commerce Committee passed it 39-3; Tauke ob-
jected) and may hit the House floor this week.
Tauke told BROADCASTING he is prepared to fight
it, but he does not anticipate much assistance.
Also, the lawmaker said he will introduce a bill
lifting antitrust restrictions to enable the National
Association of Broadcasters to revive its industry
code. He believes this will encourage broadcasters
to serve the public without the problems “inherent
in government oversight.”

He called the industry’s children’s bill strategy

“short-sighted and myopic” and warned that it will lead to even
greater regulation. Moreover, it sets a dangerous precedent, said the
congressman. “It unconstitutionally fetters commercial speech
rights by limiting advertising time,” he said.

These initiatives come at a time, he said, when broadcasting is
losing significant shares of audience to cable and other video
entertainment. To stay competitive, broadcasting needs “less regula-
tion, not more,” Tauke said. Neither must carry nor HDTV alone, he
added, can solve the problems of declining audiences.

The communications landscape has changed considerably since
the public trustee concept was created, said the congressman. “In
fact, it can be argued that cable’s multichannel capability and
specialized programing formats more closely approximate the pub-
lic interest ideal than a single broadcasting sta-
tion ever could.”

On cable issues. Tauke does not foresee any
legislative action this year. The most immediate
issue, he said, is must carry (mandatory cable
carriage rules), but even that probably won’t be
resolved until the next Congress.

As for other cable matters such as concentra-
tion of ownership, Tauke said there is little con-
cem in Congress. “Unless the industry consoli-
dates further, I don’t think that concern is likely
to change.”

Nor does he think there is a consensus on the
issue of the growing vertical integration of cable
operators and programers. But that could change
when the subcommittee marks up the home satel-
lite bill (H.R. 1885), said Tauke.

The question of cable-telephone company
crossownership “‘looms on the horizon,” he said,
adding that the matter surfaced repeatedly during
the cable oversight hearings.

Broadcasting Jun 6 1988



“THE KING IS DEAD.
LONG LIVE THE KING.”

After more than a decade
as king of LA news, KABGC has
heen dethroned by KNBC.

We'd like to thank everyone
who helped put us in our place...

FIRST.
#-I v stat fo

Californ

#1 Wstat in LA sign-on to
#1 More news Emmys than any

otller LA station

# 1988 Winner of the prestigious
Peahody Award

KNBLTVa7%
LOS ANGELES



TOP OF THE WEEK

Upfront buys sluggish, may be delayed
until prime time deals are done;
network spot limits and increase

in 15’s among probable causes

The billion-dollar daytime advertising nego-
tiations for “upfront” buys on next season’s
television network may be delayed this year
due to a weak marketplace. Last week some
agency executives were speculating that
substantive deals may not take place until
late summer, after negotiations for prime
time advertising are nearing completion.

When negotiations do take place, the re-
sulting daytime cost-per-thousands may be
lower than last year.

It is the continued weakness of the day-
part that would hold back negotiations, say
agency executives. That weakness was re-
flected in first-quarter revenue figures re-
ported by the networks showing less than a
1% increase in daytime dollars (BROAD-
CASTING, March 21). Second-quarter fig-
ures will be worse, according to both net-
work and agency executives.

Perhaps the major cause of weakness in
daytime advertising is the continuing switch
from 30-second to 15-second commercials.
According to figures provided by the Televi-
sion Bureau of Advertising compiled from

data of Arbitron’s Broadcast Advertisers Re-
ports {BAR), roughly 45% of daytime tele-
vision commercials are now 15 seconds,
compared to 35% one year ago.

Executives at two networks said that de-
mand for 15-second availabilities is now
running near the maximum allowable under
network standards—either two 15-second
spots per advertising “pod,” or no more than
five consecutive spots.

Consideration of whether those standards
should be loosened to accommodate the de-
mand is part of the planning that may contrib-
ute to the delay in daytime negotiations. This
year may be the first in which [5-second
upfront requests exceed the networks’ supply.
Said one network sales executive: “On the one
hand, advertisers are complaining about clut-
ter; on the other hand, they come to us with
additional requests for 15%.”

There are other reasons for the weakness
in daytime advertising, most of which have
been at work in previous years—economic
uncertainty, concern about the quality of
audience delivery and the shift of money to
cable and barter syndication. BAR estimates
covering a wider definition of daytime (6
a.m. to 6 p.m.) showed that six top cable
networks reported a 22% first-quarter in-
crease in revenue for the daypart, to $30.4

Network TV’s daytime sales in doldrums

million. However, one agency executive
said that the viable alternatives to daytime
network television were other network day-
parts, not cable or syndication. “To go from
daytime to cable and syndication would be
pretty stupid. You just don’t get the same
audience delivery,” he said.

One of the few bright spots for daytime
could come at the expense of the prime time
demand. Marvin Goldsmith, senior vice
president and national sales manager, ABC
Television Network, said that advertisers
may find they would rather be in original
daytime programing than the prime time
repeats that may become necessary due to
the writer’s strike. “The audiences generat-
ed by ABC soaps in the afternoon are close
to that of a lot of prime time programing.”

The difficulties faced by the daypart have
been going on for several years, but the
economic impact of advertising weakness
was given renewed emphasis by recent com-
ments of CBS President Laurence Tisch and
Capital Cities/ ABC Chairman Thomas Mur-
phy at their recent respective shareholders
meetings (BROADCASTING, May 23). Ac-
cording to Alan Gottesman, a securities ana-
lyst at L.F. Rothschild: “It’s hard to get as
enthusiastic about that business as it was
three months ago...even one month ago.” O

Fox wooing affiliates of ABC, NBC and CBS

FBC hopes to round out its station
lineup with network affiliates in
some smaller markets

Fox Broadcasting Co. now has an affiliate
lineup covering some 86% of the U.S.
household base. The company hopes to fill
the remaining gaps, encompassing about 90
smaller markets, with affiliates of ABC,
NBC and CBS. According to FBC President
Jamie Kellner, relationships that are struck
with affiliates of the big three, in markets
not currently represented by an FBC affili-
ate, could last well into next fall and be-
yond. The move represents Fox’s first con-
certed effort to woo network affiliates to its
regular program lineup.

Today (June 6) every station (primarily
network affiliates) in each of the 90 markets
currently without an FBC affiliate, will re-
ceive a mailgram inviting managers to par-
ticpate in a teleconference planned for Tues-
day or Wednesday (June 7 or 8). FBC
afficials will make a pitch that those stations
-onsider picking up the company’s Sunday
night programing, as a “fresh, original” al-
ternative to the reruns forced on the net-
works by the summer season and the on-
going writers strike.

FBC will also offer those stations spe-
cials, such as the upcoming FieedomFest
concert, which celebrates efforts to end
apartheid. (Indeed, several dozen network
affiliates in non-Fox markets have already
picked up that program, scheduled for June
11). Depending on the demand for the Sun-
day slate, FBC’s Saturday and late night
programing (both of which have scored very

low ratings) may be offered at some later
point.

FBC’s Sunday night prime time program
block has averaged about a 4.8 rating and an
8 share nationally, and considerably higher
in some larger markets. By contrast, CBS
averaged a 13.9/30 two Sundays ago, while
NBC averaged an 8.3/18 and ABC a7.9/17.
Those ratings were achieved during the heat

/53

FOX
BROADCASTING
COMPANY

of the May sweeps. Among other things,
FBC’s pitch will be that its lineup will close
the gap considerably when the networks are
largely in a rerun mode. “There’s nothing
worse than a summerful of reruns,” said
Kellner, obviously relishing his company’s
effort to compete with the networks for the
loyalties of their affiliates.

“We are making a real effort to give
affiliates an opportunity to form a relation-
ship with Fox,” said Kellner. He said the
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pitch will focus not only on the fact FBC
will have fresh programing this summer, but
also that affiliates picking up Fox will have
more inventory to sell. “It’s an opportunity
to do something really exciting for their
audiences,” he said.

The three broadcast networks will obvi-
ously resist FBC’s efforts to make inroads
into their affiliate lineup. Said ABC affiliate
relations chief, George Newi: “I think the
network relationship is strong enough to
keep those stations from doing it. They
would be damaging their own networks.”

According to Anthony Malara, president
of the affiliate relations division at CBS
Television Network, affiliates who accept
FBC's offer to carry its programing would
be thinking “short term.”

Malara said affiliates preempting normal
Sunday programing for FBC programs
would be suggesting FBC is not a competi-
tor to network television, which, he argued,
is simply untrue., “They would be feeding
the monster they are worried is going to be
born,” he said. While affiliates have a right
to complain when networks supply pro-
graming that does not perform well, pre-
empting network programing in favor of
FBC is to follow “a path that will lead
ultimately to the destruction of both of us,”
he said of the network-affiliate relationship.

NBC could not be reached for comment.

If affiliates simply pick and chose the best
of network programing, Malara said, that
would relegate networks to the role of pro-
gram supplier. “If that is what they want us
to be, then we have to have a very long
conversation here,” he said. o
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ATC moves East; Myhren won’t follow

ATC chairman chooses to step down
rather than relocate to New York;
HBO’s Collins his successor;

other executive changes planned

Time Inc. announced several high-ranking
executive changes last week at American
Television & Communications and HBO re-
lating to ATC's pending move of its corpo-
rate headquarters from Denver to the New
York area. Trvgve Myhren is stepping down
as chairman and chief executive officer of
ATC. Joseph Collins, a one-time president
of ATC and now president of HBO, returns
to ATC as chairman and chief executive
officer, replacing Myhren. James Doolittle,
ATC’s chief operating officer, will become
president of ATC. E. Thayer Bigelow Ir.,
who shifted from Time Inc.’s chief financial
officer last February to become president of
ATC, will move to HBO, replacing Collins
as president.

Time Inc. Chairman J. Richard Munro
and President Nick Nicholas Jr. said that
having ATC's corporate leadership closer 10
Time was advantageous to both companies.
In a memo to employes, they said: “Given
the pace and complexity of decision-making
in the cable business today, in matters rang-
ing from programing to financing to regula-
tion, we believe the two companies need
better access and closer proximity between
their senior managements.”

Myhren chose to leave the company rath-
er than move to New York. He has been a
major industry figure. serving with ATC
since 1975 and as its chairman and CEO
since March 1982. He was a one-time chair-
man of the National Cable Television Asso-
ciation and a member of its executive com-
mittee. He also served on the boards of ATC
and Turner Broadcasting System and will
relinquish those posts once he leaves ATC.
No immediate successors were named.

“It was an enormously difficult personal
decision for me.” said Myhren. Coming off
the best year ATC has ever had, “it was a
little hard to drop out at this point,” he said.

Myhren said he let upper management
xnow what he agreed and disagreed with
concerning the move, but he said the reloca-
tion “was hard to argue from a business
standpoint.” Time “had very strong business
reasons to have it [ATC] close by,” Myhren
said.

Myhren said he planned to take some time
off after helping with the transition, but had
made no decisions on future plans. Asked if
he would return to cable, he said only, “I
love the cable industry.”

ATC has decentralized its corporate oper-
ations and cut back staffing in Denver over
the past tew years. The company employs
about 300 people in Denver, and Myhren
said 20 to 30 of the company s top corporate
management will move East initially. Time

Collins

Doolittie

Inc. said that the majority of the staff would
remain in Denver.

There was some speculation among ana-
lysts that the move might mean further cost
cutting measures at ATC, but others said 1t
could signal renewed emphasis on the cable
division by Time Inc. corporate executives.
“This management is more oriented toward
cable than perhaps any other part of the
business,” said Ken Noble, an analyst with
Paine Webber. “But time will tell. They still
have the real world problem that their stock
is affected in part by the earnings they re-

ort.”
g’ “I think things will continue the way they
generally have, perhaps with a somewhat
smaller staff for ATC,” said John Reidy. an
analyst with Drexel Burnham, who added 1t
*“was no surprise Tryg wants to stay out
West.” Whether Time will show increased
attention to cable ownership “we’re not en-
tirely sure,” Reidy said. “They’ve never
been at the forefront of paying up and 1 don't
think that will change 1n the near term,” he
said.
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Bigelow

The company has felt its stock was under-
valued by the market and has steadily repur-
chased much of the stock. Another problem
facing ATC is that it is cash-flow driven,
while Time Inc. is more earnings oriented.
“Time and ATC have a peculiar problem,”
said Noble. “Cable companies are valued by
cash flow and media companies are valued
on reported earnings,” he said. That's why
Time spun off 18% of ATC to the public,
hoping analysts would better understand the
value of ATC. Noble had initial doubts
whether that would work, but “I've come to
the conclusion that it did work.”

Still Noble perceives that ATC is not
“quite as free as other cable companies™ in
ignoring profits and spending money to pur-
chase systems. It backed out of the Storer
deal and it expressed strong interest but did
not purchase the Wometco systems that were
on the block. But Reidy said both deals were
ones ATC could afford to pass up. But Time
Inc. invested in Turner. Noble pointed out, a
cable programing service that is not earnings
driven. And he believes that if Time sells its
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Scott, Foresman book division, as it has
indicated it would, Time would likely plow
the money back into cable or possibly televi-
sion stations.

Ken Goldman, an analyst with Haniff &
Imhoff, interpreted the move as Time man-
agement “wanting to more clearly under-
stand the workings of ATC, and the best way
they feel that can be accomplished 1s
through having management physically
close to them.. It is a rather strange situation
where you have a corporate office in one
place and the corporate management some-
place else.”

Goldman also agreed with Noble that the
shift may mean stepped up activity for ATC.
“It may signal a potential strategic shift
toward more aggressive acquisition,” he
said. Time has “billions of dollars of bor-
rowing capacity” that it has not been using.

Further cost cutting is a possibility, ana-

lysts said, but the company can go only so
far in that direction. “ATC ran a pretty good
operation,” said Goldman. And there will
likely be some attrition with the move alone.
“The easiest way to cut costs is just to
move,” said Noble, because not everyone
will want to go. Goldman speculated there
may some sharing of overhead costs by
HBO and ATC, but other cost cuts “I don't
see necessarily as an implication from this
move.”

But the move means the cable industry, at
least for now, loses one of its leading states-
men. NCTA President James Mooney said:
“Tryg has been a great friend, and I have
tremendous admiration and respect for him.”

Goldman said Myhren “made a genuine
contribution to the company and the indus-
try over the years in instilling a focus on
marketing and customer service which |
think was fairly unique during the era in

which he was doing it.”

Time said Myhren transformed ATC “into
a professionally managed organization that
is the envy of cable TV” and credited him
with making ATC more manageable and
cost efficient by decentralizing and cluster-
ing cable systems, and by improving cus-
tomer service and cable penetration.

Collins worked at ATC for 12 years, ris-
ing to president, before moving to HBO in
1974. Doolittle has been with ATC since
1970, rising through the ranks to become
executive vice president and chief operating
officer prior to last week’s appointment.
Bigelow had been treasurer of HBO and
chief financial officer of Time Inc. before
joining ATC earlier this year.

Of Time Inc.’s 54.2 billion in revenue last
year, ATC contributed $714 million and
$150 million in profits, the best operating
margin of any of Time’s divisions. g

CBS revamps network management

It establishes affiliate relations
and marketing as two divisions
headed by Malara and Leahy

There is no longer a president of the CBS
television network. In a decision by top
CBS management to strengthen affiliate re-
lations and marketing of the network prod-
uct, those two functions were made inio
separate divisions. Thomas Leahy, who had
been network president, will become presi-

dent of the marketing division, which in-
cludes network sales, network marketing,
CBS Broadcast International, sports market-
ing, research and a newly formed unit, CBS
merchandising and promotion.

Anthony Malara, who previously report-
ed to Leahy, will now report directly to the
CBS/Broadcast Group president, Gene Jan-
kowski. The executive suite changes clearly
elevate the status of affiliate relations and of
Malara whose title changes from senior vice

Fifth Estate Earnings Reports

Company Period Revenue % Earnings Yo EPS
(000} change (000) change
Meredith Third $165,507 9 $4,015 -66 $0.21
New World Pictures First $115,637 37 $4,316 37 $0.35
Omnicom Group First $204,965 16 $7,577 21 $0.31
Outlet Communications First $15,746 21 ($9,285) NM - ($1.42)
Termpo Enterprises First $7,035 (3) $619 (25) n

Meredith attributed decrease in third-quarter earnings partly to “seasonally fow revenues,
and resulting losses at recently purchase station rep subsidiary, MMT Sales. Company said
stations division showed better local advertising and improved sales at worL(Tv) Crlando,
Fla. [due to repeal of Florida advertising tax]. “However, higher programing costs at the
company's three independent stations caused profits to drop below the prior year levels.”
= First-quarter net income for New World Pictures inciuded $12.3 million accounting net
gain due to early retirement of debt. Company's operating income fell 44%, to $1.1
million. Company said operating results were helped by foreign licensing agreements for
television product, but hurt by $2.2-million write-down "on television preduct...to reflect
management’s estimate of net realizable value." Company had additional $4-million
write-down of estimated ‘recoupable advance from the ultimate syndication revenues
from Highway to Heaven." ® In prior year's first quarter, Outlet had net loss of $7.9 million.
Just-completed quarter's loss included $4.1 million equity in loss of affiliate, Atlin
Communications, operator of two UHF independents. Qutlets own two NBC television |
affiliates had “certain reductions in television programing costs,” while “news department
costs increased commensurate with revenue gains [of 21%].” & First-Quarter operating
income at Tulsa, Okla.-based Tempo Enterprises fell 25% to $619,000 compared to
earnings of $827,000 year ago. Revenue during first quarter of 1988 was $7,903,500, up
from first quarter of 1987's $7,108,000. Earnings fall was result of network's move into
sales of advertising in programing instead of programing time, as well as decrease in
income from subscriptions and fees lost when Tempo sold seven of its cable systems to
TCI in April 1987. Tempo said revenue went up $1.2 million as result of company's move
into TVRO market. Tempo has subscriber base of eight million homes.

Malara

president, distribution, to president of the
CBS Affiliate Relations Division. The deci-
sion to have Leahy focus more on marketing
is seen as reflecting CBS President Laurence
Tisch’s determination to get more dollars
from existing network product and to com-
pete more vigorously with aliernative me-
dia.

Changes are under way within each of the
divisions. Leahy told BROADCASTING that
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marketing strategy for the television net-
work may include “the creation of a new
technology that would evaluate customers
by purchasing personality.” The previous
network approach of simply selling on the
basis of demographics or households, he
said, is no longer appropriate, given compe-
tition from cable. barter and other advertis-
ing vehicles. Leahy said CBS has been talk-
ing about the new approach with “other
media companies” tor several months, but
described a working technology as a “long-
term process.”’

CBS has also acquired the rights to a 900-
service telephone number, said Leahy, and
may soon work with major advertisers on
special projects using the service.

Marketing will also continue to be a high
priority with affiliate relations, said Malara.
That division’s new president told BROAD-
CASTING plans are under way for the first-
ever meeting of CBS-affiliate general sales
managers. to be held this August in Rye,
N.Y. The division recently recreated a sev-
enth affiliate office, comprising the Rocky
Mountain region, which had previously

Bottom-line contributor. Television news in 1987 was a profit-making business, particularly
for network affiliates, according to a Radio-Television News Directors Association annual
survey. From guestionnaires returned by news directors at 375 TV stations and 355 radio
stations, University of Missouri journalism professor Vernon Stone found, among other things,
that the larger a TV station's news staff, the more likely it was to yield a profit: 43.4% of
stations with news staffs of 10 or fewer were making money on news in 1987; 69.9% with
staffs of 11 to 20 were making money; 81.2% with staffs of 21-35 were making money, and
93.7% of stations employing 36 or more news personnel were making money.

Within the top 25 markets, network affiliates—95.8% were profiting from news—differed
greatly from independent stations, only 20% of which were profiting. In those markets, 65%
of the independents were breaking even, and 15% were losing money. In the second 25
markets, 81.8% of the network affiliates claimed a profit on news. None of the independents
in those markets were making money, 87.5% were breaking even and 12.5% were losing
money.

Among radic stations, smaller markets rode the crest of the profit curve. Percentages of
stations making money from news were major markets, 33.3%; large markets, 29.8%;
medium markets, 48.3%, and srmall markets, 53.8%. Among all radio stations, 44.9% were
making money, 40.2% were breaking even and 15% were losing money on news.

been included with the West Coast.

Part of the affiliate relations effort will be
to convince stations that it is in their finan-
cial interest to limit preemptions of network
product, said Malara. “One of the things we

BolttomualLine

Report card trouble. Moody's has downgraded debt ratings of New World Entertainment to
Caa from B3. Moody's said: “The company’s recent operating losses, which stem from
disappointing theatrical release performances, television production deficits and
cancellations and increased overhead costs are rapidly reducing the companys cash
cushion. Moody's anticipates further losses at the company over the near term. . . [and] also
believes that some form of external financing or asset sales will be necessary during 1988 to
fund ongoing operations.” Revised rating affects approximately $265 million of debt.

To market. Tele-Media Co. of Hershey, Pa., announced private placement of $140 million in
debt through Salomon Brothers and Daniels & Associates. 8 Microband Companies Inc.
announced $50-million revolving credit facility with Barclays Bank Group with proceeds to
be used to construct wireless cable systems (“Closed Circuit,” May 16). m Cencom Cable
Associates said second income fund had raised $56 million after four months. St. Louis, Mo.-
based MSQ is hoping to raise $150 million through offering, sold through Kidder Peabody &
Co., Smith Barney and Dean Witter Capital Markets.

Scrip for Scripps. EW. Scripps Co. priced initial public offering at between $15 and $18
per share. Publisher and 80% owner of Scripps Howard is offering 5,350,000 class A shares,
which, as a class, control one-third of board seats. Additional 2,650,000 are being sold to
public by The Edward W, Scripps Trust, which owns other stock electing other two-thirds of
company's board. Eight-million-share offering is being handled by First Boston Corp. and
affiliate, Credit Suisse, which will place some shares overseas. Expected $120 million to
$144 million in proceeds will be used to reduce long-term debt.

W]

Omnicom activity. At Omnicom Group Inc. annual meeting, shareholders approved
measure requiring two-thirds vote to remove directors; change number of directors, or
change or repeal by-laws. Shareholders of New York-based advertising agency also voted to
increase authorized shares outstanding, from 50 million to 75 million, and authorized new
class of preferred stock.

Redstone purchase. Orion Pictures Co. said its largest shareholder, Metromedia Co.
reached agreement in principle to purchase shares of second-largest holding, that of
Sumner N. Redstone, National Amusements Inc., Viacom International Inc. and estate of
Michael Redstone. Shares being purchased, for $17 per common share and $11 per warrant
(the warrants are exercisable at $6 per common share), represent roughly 20% of total
shares outstanding and would raise Metromedia’s ownership to two-thirds of Orion. Viacom
said it would realize profit of roughly $18 million on 812,000 shares and 2.7 million warrants
held in its name. Purchase is subject to approval under Hart-Scott-Rodino.
u]
Price is right. Price Communications said board approved share-repurchase planforup to

two miflion of company's 7.5 million shares oustanding. Board also approved possible
repurchase of company's four outstanding debt issues, totaling $350 million.
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have to do here is to help expand the value
of the network product stations sell at the
local level. By helping the stations we can
help reduce the preemption of network pro-
graming for inventory purposes.” O

ABC affiliates
are optimistic
as they head to
L.A. meeting

They sound hopeful note about
network’s prospects for success

What a difference a year makes. With the
ABC affiliates meeting set to begin tomor-
row (Tuesday, May 7) at the Century Plaza
hotel in Los Angeles, affiliates are in a
better mood than they were at this time last
year, when complaints about the 1987-88
fall schedule and the network’s disappoint-
ing May sweeps performance led the list of
gripes with which the network had to con-
tend.

“I feel very optimistic going into the af-
filiates meeting this year.” said Ed Quinn,
general manager, KGTV(Tv) San Diego.
“With shows like The Wonder Years, China
Beach and Hooperman returning to the
schedule in the fall, I think we’re seeing a
turnaround at ABC,” Quinn said. The net-
work, he said. “has demonstrated that they
can produce quality shows.”

One of the major complaints among the
affiliates last year was the network’s deci-
sion to bring back shows that had mediocre
ratings, a decision that left some affiliates
scratching their heads as to whether the
network had a clearly defined programing
plan.

Although the network’s second-place fin-
ish for the 1987-88 season may have reliec
heavily on the one-time boost of Olympics
ratings, many affiliates this year see the
network on the ascent. “NBC is still riding ¢
high, but ABC can legitimately claim
momentum lo success.” said Edwin W
Pfeiffer, president and general manager
KOVR-TV: Sacramento, Calif.

Remarking on the newly announced fal



schedule. Pfeiftfer said: “*We're looking for-
ward to the schedule to make ABC a strong
second [place] and eventually first.” He
added: “We have 1o walk before we can
run.

Last year, ABC's programing for the May
sweeps lelt some aftiliates questioning the
network’s commitment to success. There
were complaints about the lack of block-
buster mini-series and specials that are usu-
ally the fare at sweeps time. Said one ABC
affilate last year, “When NBC was in third
place, they would pull out the Marco Polos
S0 at least there were things they could talk
about. in an ¢(fort to improve the situation.’
Another aifiliate added, *“The network
scems 1o be in the hands of accountants, or
at least in the hands of executives with an
accountant-type mentality.”

It seems that in this case, the squeuaky
wheel has gotten the grease. ABC won the
Feburary sweeps, its first sweeps victory in
four years, and although the network was
trounced in the May sweeps, it was not for
lack of trying. ABC aired three mini-series
in May. the most of any network, Onassis:
The Richest Man in the World, The Bourne
Identity and Baby M. The network also
presented a number of specials and broad-
cast premieres of theatrical releases. Said
one aftiliate regarding the differences from
last year. I think that when you look at the
effort that the network has made, it’s clear
that they're dedicated to making things hap-
pen.”

With the aftiliates satisfied with the net-
work’s performance this year, what will be

IF YOU FIND
ALL THE NUMBERS IN
INSURANCE CONFUSING,
REMEMBER ONE.

What are the current interest rates on cash
value life insurance policies? How does the
economy effect the cost of homeowners and auto
insurance? How will advances in health care
technology efiect the cost and scope of available

health insurance?

The answers to these questions and any
others you might have pertaining to the insur-
ance business are no further than your phone.

So, call the Allstate Media Relations people

and get the story straight.

Package deals. Employes at commercial television stations are more likely to receive
benefits packages than those working for radio stations, especially in small markets. That is
one of the conclusions of a Radio-Television News Directors Association survey conducted
by Vernon Stone and John Quarderer. Three hundred and seventy five commercial TV
stations and 355 commercial radio stations replied to inquiries on healith, life, retirement,
bonuses and overtime benefits.

Health care plans of some type were offered by virtually all responding TV stations. Ninety-
five percent of radio stations in major markets also provided their employes with a health
care package. Radio stations in small markets ran against the tide, however, with 23.8%
offering no health benefits.

Employers at 65.6% of the responding TV stations paid in full for life insurance, making it
the most likely employer-paid benefit to be received by TV news employes. Employers at
39.6% of radio slations paid for employe life insurance in full. Among TV stations, only 7.8%
paid no life insurance for employes. Among radio stations, the figure was 33.4%.

The most startling difference in benefits involved retirement and pension plans. Of the
stations surveyed, only 17.8% of the radio stalions offered retirement benefits to their
employes while 64.3% of the TV stations provided a plan, with 18 8% of the stations picking
up the full cost.

Bonus compensation was reportedly given to employes by two of every five TV news
directors and one-third of the radic news directors. Employes at stations in larger markets
were more likely to receive bonuses in both radio and TV

More than 80% of the surveyed TV stations paid overtime while fewer than a third of the radio
stations did. The larger the market, the more likely employes were to receive overtime pay.

Over all Stone and Quarderer found that stations that offer the least benelfits paid the
lowest salaries. "Newspeople who can feast afford it are the ones most often left to shift for
themselves on insurance, retirement and other benefits,” they concluded,

Sears Financial Network

You're in good hands.

the topics of discussion at this year's meet-
ing? “I think that we will have to address
this continuing problem of erosion,” said
Pteiffer. “Using innovative, original, sum-
mer programing instead of just abdicating
the season.” was one measure he suggested.

Pfeiffer also hinted that any fighting this
year may be among affiliates rather than
between the network and affiliates. A tradi-

tional conflict among affiliates has been the
question of when Monday Night Football
should begin. The battle has found East
Coast affiliates fighting for an earlier kick-
off time to avoid interference with their 11
p.m. local newscasts.

“I'll be ready with my squirt-gun when
the first East Coast affiliate brings up that
point,” said Pfeiffer. O

A member of the ,‘

listate
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Sharpening the image: BPME/BDA in L.A.

Broadcast promotion and design
executives gather in Los Angeles
to compare notes on successful
campaigns, talk graphics and hear
from industry leaders

“Marketing and Design Excellence in a New
Age of Broadcasting” is the theme of this
year's Broadcast Promotion and Marketing
Executives/Broadcast Designers  Associ-
ation seminar, which convenes in Los An-
gles June 8-11 at the Westin Bonaventure
and Sheraton Grande hotels.

Central to that new age is the computer,
and the graphics tools it has made available.
The opening keynote address will be given
by Alan Kay. of Apple Computer, who will
discuss the applications of the personal com-
puter to broadcasting and other media. John
Dykstra, founder of Apogee Productions
(and an Oscar and Emmy award winning
director of special visual effects), will offer
a presentation on the use of new technology
in promotion. Dyvkstra is noted for his spe-
cial effects work on “Star Wars™ and the
television series Battlestar Galactica.

BPME/BDA officials expect 2,300 atten-
dees at this vear’s seminar (about the same
as last year). along with 70 exhibitors. In
addition, program syndicators will be on
hand to schedule private meetings with sta-

tion managers to discuss program promo-
tion.

Over 50 panel sessions have been devel-
oped for this year’s show, addressing such
topics as how the coming age of high-defini-
tion television will affect promotion and
design efforts at local stations and overviews
of effective promotion and advertising at the
network and local station (affiliate, indepen-
dent and PBS) levels. cable networks and
radio stations and networks.

Among the keynote speakers will be Pres-
ton Padden, president. Association of Inde-
pendent Television Stations. Padden will
discuss the growth of independents. and
how promotion directors can align stations
with community activities. Padden will also
address what INTV believes are continuing
inadequacies in the measurement of local
program ratings by Arbitron and Nielsen
diaries. Despite the association’s “best ef-
forts” to demonstrate that diary-based rat-
ings under report audiences for indepen-
dents, Padden plans to tell his audience.
Arbitron and Nielsen retfuse to admit that a
problem exists.

An INTV-commissioned study, conducted
by Dr. Jay Magidson, concluded that in
almost all cases, diaries underreport view-
ing to independents, compared to meter-
based ratings. The study was presented to

On board. Newcomers to the National Association of Broadcasters radio and TV boards
were in Washington as part of an annual orientation session (o familiarize directors with NAB
operations. Pictured | to r (front row): Judith Ekberg Johnson, kFyR-Tv Bismarck, N.D;
Richard Novik, wkipiaM) Poughkeepsie, N.Y.; Pat Michaels, kQLH(am)-kwRsm(Fny Corona,
Calif.; Denise Shoblom, krwJiAm)»kBBC(EN) Lake Havasu City, Ariz.; Michel Osterhout,
Edens Broadcasting, Tampa, Fla.; Joel Chaseman, Post-Newsweek Stations, Washing-
ton, and Daniel Vilianueva, kvex-Tv Los Angeles; {second row) Michael Conly, Kens-Tv San
Antonio, Tex.; Rusty Shaffer, kBoL(any Boulder, Colo.; William Eure, wkez-Fm Yorktown, Va.;
William McElveen wnok-amFm Columbia, S.C., and Richard Harris, Westinghouse Broad-

casting (radio group) New York.
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both measurement services, but to date, they
“haven't been willing to do much with us,”
Padden contends.

The radio keynote speaker this vear is Jeff
Smulyan, founder and president of Emmis
Broadcasting. Smulyan is scheduled to dis-
cuss the future of radio broadcasting, with a
focus on promotion and marketing. Among
the other sessions on radio will be one
laying out a comprehensive radio station
marketing and promotion plan, put together
by the management team at KPWR-FM Los
Angeles. Also, from the American Comedy
Network will be a presentation on “The
Power of Sound,” about the creative uses of
sound in radio advertising and promotion. A
third radio session will explore “The Amaz-
ing Invisible Market,” in which the value of
the 35-plus audience is analyzed.

On the design side, an overview of var-
ious design fields and their influence on
television design will be presented by Jim
Houff, design director, WDIV-TV Detroit.
Another design session will explore the
election return graphics.

There will be several sessions devoted to
the promotion of local news programs, the
largest source of revenue for most affiliate
and some independent stations. “News Pro-
motion: a New Age of Reality™ will address
the relationship between the news depart-
ment and the promotion department. An-
other will exhibit highlights from some net-
work affiliate news campaigns and a third,
presented by KCBS-TV Los Angeles, will
take the audience through three total image
campaigns the station has created in the past
two years.

Separate sessions will be devoted to cable
marketing and promotion, as well as strate-
gies for promoting movie packages, first-
run and off-network programing.

One session expected to draw a lot of
attention will discuss the often tense rela-
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tionship between station promotion manag-
ers and program distributors. There will also
be a session entitled, “Is it Obscenity or
Art,” which will address the definition of
obscenity and how to consider that issue
when promoting programs. Talk show host
Sally Jessy Raphael will lead a discussion on
the challenges promotion directors face in
working with their stations.

A pair of sessions will explore cable-
broadcast competition from a promotion

standpoint. The first. called “Separated at
Birth,” will trace the common history that
cable and broadcast promotion share, while
the second, “Meeting of the Media,”" focus-
es on how the media use each other as
audiences move back and forth between the
{two.

Other highlights include a session review-
ing the media strategies of the presidential
candidates in recent primaries: a review of
memorable advertising campaigns of the

past year, and a session in which former
NBC promotion head (and current indepen-
dent producer) Steve Sohmer will discuss
how Hollywood promotes theatrical films.

Actor Alan Thicke (Growing Pains) will
host this year’s BPME Gold Medallion
Awards presentation on the closing night of
the gathering (June 11) at the Los Angeles
Music Center’s Dorothy Chandler Pavilion.
The awards ceremony will be followed by a
closing gala at the Bonaventure. a

Turning up the heat on Videocipher li

Focusing on piracy, Warner
and WWF stop selling to
home dish pay-per-view market

Warner Bros. Pictures has pulled out of the
home dish pay-per-view distribution mar-
ket, Edward Bleier, president of Warner’s
pay TV, animation and network TV divi-
sion, said last week. Confirming reports that
Warner had notified Viacom [ntemnational’s
pay-per-view service. Viewer’s Choice, by
letter that it would no longer provide pro-
grams for home dish distribution “a la
carte,” Bleier said: “We don’t want to penal-
ize the legitimate home dish owner who is
buying the descrambler and paying copy-
right fees. But with up to half of the [Gener-
al Instrument’s Videocipher I1] descramblers
out there compromised, Warner hoped to
draw attention to the video signal piracy
problem...by temporarily withdrawing from
the market.” He declined to say how long

“temporarily” might be.

The Warner letter, Bleier said, was sent to
Viewer’s Choice because “it was the only
one that had the infrastructure to sell to the
TVRO [television receive only or home
dish] market. An effective system for selling
to TVRO is finally in place,” he said, “but
nobody really looked at the hardware prob-
lems,” which he described as “more acute”
with pay per view “because it is a more
crucial earlier window.” usually on¢ or two
months after, or concurrent with, home vid-
eo sales. “A legitimate paying marketplace
[home video] is threatened,” he said.

Esther Rodriguez, vice president of Gen-
eral Instrument’s direct broadcast satellite
division, quoted the April 21 Warner letter
as saying Warner “will reconsider participa-
tion in the HTVRO market when we are
assured...full protection of our copyrighted
product.” During a “very positive” May 2
meeting between GI and Warner. she said,
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GI revealed anti-piracy efforts not for public
consumption to Warner’s pay TV sales vice
president, Eric Frankel, author of the letter.
Since then. she said, the parties have com-
municated on a weekly basis.

Said Viacom’s Steve Schulte: “Through
situations like Warner and the World Wres-
tling Federation [which has also denied
TVRO distribution rights to Viewer’s
Choice], people in hardware, who have
been outside programer relations, now un-
derstand the seriousness of the problem.”
Warner, Schulte made clear, will continue to
provide product to Viewer’s Choice’s cable
PPV service. But, he said, “There is no
DBS business without assurance that the
customer pays for the product. Viacom and
GI are not going to allow piracy to sink an
entire industry.” The high potential for DBS,
he said, will assure an industry-wide effort
to Stop piracy.

Piracy has in the past few months moved
from being driven by maverick dealers 0 a
consumer-driven black market, said Satel-
lite Broadcasting and Communications As-
sociation general counsel, Mark Ellison.
According to legitimate dealers, he said,
“consumers are demanding pirate boxes,”
and if they are turned down, they can “go
down the street” where they will find *a
blatant readiness to sell pirate” de-
scramblers. “The Warner pullout,” he said,
“may be what it takes to get the TVRO
industry to clean up its act.”

Piracy of pay and basic cable service
signals 1s also a concern for Warner. Witk
HBO claiming only 16 million subscribers
and Nielsen putting the number at 21 mil-
lion, Bleier pointed out, “presumably” some
of the five-million subscriber difference i
explained by “a major black market in con-
verters.”

An ad hoc subcommittee on scrambling
security, formed at this year's NCTA con
vention, will hold its first meeting thi
week, the subcommitee’s chairman. Re
quest TV president, Jeffrey Reiss, said la
week.

Although all sources believed the indus
try would continue to place its faith in modi-
fications to, rather than abandonment of, the
VC 1I system, many are now pointing to the
potential for other protest moves, includ-
ing the possibility that some cable pro
gramers might stop encrypting. ESPN hat
already threatened to do so, said one source
“Going in the clear could dry up the marke
for piracy,” said Ellison. Then encryptior
could “‘come back with a new. enhance«
system, probably involving a recall.” Schull
disagreed, saying,“A recall is not the an
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swer.”

“There has been lots of talk about taking
Gl to court, but [ don’t think anyone’s gotten
serious yet,” said one TVRO distribution
industry source,

HBO’s contract with General Instrument,

he said, includes performance standards
over which the two parties have been hold-
ing “very serious discussions.” Expanding
on that, Ellison said, “GI has tremendous
liability. In many cases they have warran-
teed” VC II's performance. o

CTAM focuses on future

-

In upcoming convention and in
general association activities,
organization is looking to provide
cable industry with latest
information for its further growth

The Cable Television Administration and
harketing Society is putting the final touch-
es on this year’s convention, July 31-Aug. 3
in Boston, with a theme of “Serving Tomor-
row’s Consumer Today.”

« With that charge, this year’s conference
will kick off with Megatrend author, John
Naisbitt, discussing his latest book, “Guide-
lines for the Rest of the Century.” General
sessions during the next two days will ad-
dress programing of the future and how that
product will get into the home (subtext: PPV
versus home video).

The conference is devoted to exploring
societal changes in the 1990's; the changing
demography of consumers; styles of corpo-
rate leadership, and integrating cable and
future consumer technologies. The cable
industry “is extremely vulnerable to societal
trends,” said CTAM President Margaret
Durborow. CTAM has “a real important job

to keep the industry aware” of what's going
on in the country and in the industry, said
Durborow. CTAMs role, as an organization
and through the conference, is to “take ma-
cro issues and interpret them down to day-
to-day activities.” she said.

Following the morning general sessions,
there will be five concurrent sessions on
Monday, to be repeated on Tuesday. They
will address what the industry needs to do to
secure its future, Durborow said. The 22
afternoon sessions will focus on day-to-day
issues, with some of the sessions including
discussions of 14 case study winners select-
ed for the conference.

There will be two luncheons; Monday's
speaker has yet to be announced and Tues-
day’s luncheon will feature the industry
award winners. On Monday afternoon
CTAM will hold & mini-conference roundta-
ble of chief executive officers, as it did for
the first time last year in San Francisco.

CTAM’s rough estimate is that attendance
will be up 20% from last year’s 1,400 in San
Francisco. Durborow is using the associ-
ation’s 20% increase in membership as a
guide in projecting this year’s attendance.

Quality Formats
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Membership renewals (95%) are also
strong, said Durborow, and reflect an inter-
est in what CTAM is providing to the indus-
try, she believes. ““What they get is involve-
ment,” she said, and information on daily
issues facing operators. CTAM has 12
standing committees, which provide infor-
mation on pay per view, program promotion
and direct sales, among others.

Last year, CTAM conducted its first sala-
ry compensation survey among MSO’s and
will conduct others every other year. For the
first time, it will do a similar study among
basic and pay programers and plans to re-
peat it in 1989 and every other year there-
after. That creation of a historical file is

Durborow

patterned somewhat after the CTAM data-
base. Begun in 1986, the database gathers
quarterly information on basic and pay sub-
scriber growth and disconnects, plus data
from other areas, for subscribers to the ser-
vice. The service is now self-funding, said
Durborow, and CTAM is looking at whether
some overall trend information can be re-
leased from the study.

“We're beginning to recognize real
trends,” said Durborow, and how various
marketing activities are affecting the mar-
ket. The longer the history of the database,
she said, the more valuable it becomes. “It
is important to create a history,” she said.

CTAM will also expand its regional chap-
ters. The growth, said Durborow, comes
from people wanting access t0 CTAM ac-
tivities but who can’t participate nationally.
Those chapters also “give people the oppor-
tunity to grow up through CTAM,” she said.
Plans are for chapters in Boston and Atlanta,
to go with those in the Rocky Mountains,
Great Lakes and the mid-Atlantic region.
CTAM has hired another staffer to handle
the administrative functions of the regional
chapters.

Four months into her job, Durborow said
she is most impressed by the dedication
within the industry and the energy with
which people bring to CTAM related tasks.
“How to effectively use those energies to
meet the objectives of the board,” said Dur-
borow, is CTAM’s challenge. Indicative of
that energy is the response to Durborow’s
request of Disney for 15,000 3-D glasses
that are being used with CTAM’s promotion-
al campaign for this year’s conference. “Can
you give me a day or two to round them
up?” was the response, said Durborow, a far
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shorter time than she envisioned in an initial
response.

Cable’s growth continues to be strong,
Durborow said. “The more people have it,
the more people want it.” she said, recalling
her system experience with United Cable,
where going from 50% to 60% penetration
was easier than going from 30% to 40%.
“Qur product is so much better than it used
to be.” Churn, for instance, was 2.36% in
the fourth quarter of 1987, according 1o the
database, she said, which continues a down-
+ward trend of the past few years.

But the industry also is beginning to rec-
ognize that “we don't know it all,” and that
“makes us more human.” That cable repre-
sentatives went before Congress and openly
discussed some of the industry’s weak points
“speaks well of our growing wisdom,” she
said.

CTAM “has got to be out front,” she said,
in bringing to the attention of operators
issues on which they need to focus. “We are
a service business,” said Durborow, “and
that gives us a sense of urgency. We have to
be out in front.” O

ey -

AWRT looks for ‘turning point’
in Pittsburgh

Aim is to make more room
for women at the top; also
on tap: moves to reverse
organization’s membership
decline, repienish its treasury

“The Turning Point” is the theme of the
annual convention of American Women in
Radio and Television at the Westin William
Penn hotel in Pittsburgh Wednesday through
Saturday, June 8-11. Some important turn-
ing points, said outgoing AWRT National
Board President Marlene Belles, have been
reached by AWRT members. Women are
occupying the middle-management posi-
tions denied them in the past, she said.
Belles’s own 25-year broadcasting career—
she is currently controller of KTvU(TV) Qak-
land, Calif., the number-five TV market in

the country—exemplifies those gains. For
the first time, she said, panel experts for one
of the convention workshops “turned out to
be all female. We didn’t plan it that way. [t
just happened.” (That workshop, “Effective
Management Styles and Techniques,” 3:45
p-m., June 9, will be moderated by AWRT
President-Elect Diane Sutter.)

But other turning points, said Belles, in-
terviewed last Wednesday, have not been
atrained. She was quick to identify AWRTs
first goal as the need “to make people aware
that women in the industry are not moving
as fast as some are led to believe.” A crucial
turning point women have yet to satisfacto-
rily reach, she said, is solid acceptance in
“the top positions—particularly station
president, vice president and general man-
ager.” Although the aforementioned all-

cenet's Spacenet Il March 11.

ID, please. Although a May 16 FCC oral proceeding led to no
solutions to a growing satellite transmission interference problem, it
produced a commitment from the Satellite Operators-Users Technol-
»| ogy Committee to seat a subcommittee to find a consensus solution
within 40 days, according to FCC Field Operations bureau assistant
chief of technology, Michael Marcus. The industry, he said, has pro-
posed, but so far cannot agree on, which of three Automatic Transmit-
ter Identification Systems (ATIS)—including the name and phone
number of the transmitter—to adopt. An ATIS would allow the sender
of a feed experiencing interference to identify and contact the source
of the interference to make the latter aware of the problem. A transmit-
ter pointed a few degrees the wrong way or some other minor
miscalculation or oversight, said Marcus, is usually responsible for
unintentional interference. One method, advocated by NBC-TV, would
use the vertical blanking interval (the horizontal black bar between TV
vertical hold frames, where closed captioning and teletext are hid-
den); another, advocated by HBO, would reserve one subcarrier for a
Morse code ID and another, developed at Bell Labs, would use the
energy dispersal signal, often added to a signal to control interference
during microwaving. No one, said Marcus, had objected to the
projected costs—arcund $2,000 per uplinker—and no proposed sys-
tem had been criticized as more expensive than another. Although
Marcus knew of only two intentional interference cases occurring over
video transmission history, he said: "We believe unintentional interfer-
ence happens literally every day." ABC-TV, he said, reported over 100
cases of interference in its transmissions in 1987,

Another Ariane launch goes well. Intelsat V-A satellite has been
launched from Kourou, French Guiana, and successfully placed into
geostationary transfer orbit by an Ariane 2 rocket. The new satellite, at
307 degrees east longitude, replaces an existing one which will be
transferred to the Pacific Ocean region, where it will provide interna-
tional service. The new bird's west K-band spot beam will cover the
contiguous U.S.; its east K-band spot beam will cover Europe. Intelsat
says those capabilities will enhance provision of Intelsat Business
Service and use of small ground terminals located at user premises.
The new bird will also provide two high-power C-band spot beams for
South American and domestic services. The satellite has 29 C-band
and six K-band transponders. After testing in preliminary orbit at 3
degrees east longitude, the satellite is scheduled to be placed in final
orbit early in August. Arianespace successfully launched GTE Spa-

SatellitenFootprints

ready to go now"

had seen.

son said.

Building a better mousetrap. Getting mass production of Ku-band
receivers down to $400 per unit; resolving an unsatisfactory scram-
bling situation; solving higher-power satellite interference guestions,
and investing in HDTV technology—these are keys to nearing the goal
of creating a Ku-band, direct broadcast satellite consortium by the
end of 1988, said GE Americom vice president, commercial services,
Kurt Thoss, in an interview. "The attitude toward DBS on cable's part,”
he said, is characterized by "wider acceptance that there are 10-
million-to-28-million unwired homes out there.” Asked about the horse
race with Hughes Communications to be the first DBS operator, Thoss
said, "K-1 {a Ku-band satellite already in orbit] is our ace. Hughes may
build a better mousetrap; we may have a better business solution

Co-location motivation. Financial News Network, which this spring
moved from Santa Monica to its "new-look" West Los Angeles head-
quarters, has signed a two-year agreement with IDB Communications
for IDB to uplink FNN programing via Satcom IlI-R, transponder 11.
FNN had been on IlI-R's transponder 4. The studio move was to have
afforded FNN direct "line-of-sight” microwave links with IDB's Culver
City teleport, but “it didn't work out that way," said FNN c¢hief engineer
Gene Stratton. Nevertheless, he said, IDB's services will be less
expensive than those of FNN's previous uplinker, Compact Video,
operator of what Stratton described as “one of the nicest facilities" he

Approaching Justice postponed. After further consultation with
antitrust experts, the Satellite Broadcasting and Communications
Association has postponed approaching the Justice Department for
antitrust clearance to conduct an industrywide attack on signal pira-
cy—representing a step back from previously stated intentions to act
immediately ("Closed Circuit," May 9). Coordinated industry efforts
have so far included investigative activities sharing; consumer and
dealer hotlines, and discussions involving SBCA members, program-
ing rights holders and Videocipher |l descrambler manufacturer,
General Instrument. “We don't want to call in Justice earlier or on a
wider scale than necessary,” said SBCA VP-general counsel, Mark
Ellison. "If antitrust issues appear as further plans develop, we would
ask for clearance,” he said. “Justice could then say, for example: ‘Yes,
programers can get together to discuss pre-authorized chips,' " Elli-
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And from noon to 2 p.m. Thursday. former
FCC Commissioner and Chairman Robent
E. Lee will preside at an industry luncheon
where guest speaker FCC Commissioner
Jumes H. Quello will discuss regulatory
issues. Thursday workshops will focus on
testing spot rate ceilings, why television talk
shows succeed or fail, the role of media
consultants. self-employed women, man-
agement styles and “Preparing for Career
Turning Points.”

Friday morning’s plenary session. featur-
ing National Association of Broadcasters
vice president of regulatory atfairs, Belva
Brissett, and NAB executive vice president
of operations. John D. Abel, will focus on
“Forecast for the Future: Communication

Technologies from Now to 2000." Friday
morning concurrent sessions include discus-
sions of the state ol American business eth-
ics, career strategies and decision-making
skills.

The Foundation of AWRT and the AWRT
annual business meetings will follow Fri-
day’s noon-2 p.m. awards luncheon, as will
workshops on personal contidence and lead-
ership skilis. Saturday sessions will focus on
incorporation and development of local
AWRT chapters, equal employment opportu-
nity regulations and sexual harassment and
how to buy a first radio station. Diane Sut-
ter, vice president and general manager of
WwWSW-AM-FM Pittsburgh. will be introduced
as the association’s new president. a

Exercising constitutional rights. When a reporter and a cameraman for wss-Tv Atlanta
called on a local sheriff on Nov. 6, 1986, in connection with an investigation of allegations
he was using prison labor to work on his private property, the sheriff reportedly roughed
| up the cameraman and seized his camera. But when the station filed a civil righis action
| In federal court, seeking an injunction barring Sheriff Earl Lee from interfering with the

Belles

women workshop panel boasts three vice
presidents-general managers. (wo other gen-
eral managers and one half-owner of a
broadcast company. data released last year,
Belies said. showed that the number of
women in those positions had dropped from
6.1% to 5.5% during the preceding 10
years.

“There scems to have been a let-up in
sensitivity to the issue,” said Belles. “We 've
made some headway [since then], but we
need to keep talking about it. We need 1o
keep doing things like testifying on the
Hill.” she said. noting that last July. during
her first month as president, AWRT testimo-
ny before the Senate Communicitions Sub-
committee played a part in the passage of
legislation mandating preferences for wom-
en and minoritics in broadcasting.

Another turmning point may be a financial
one for the organization. With the help of an
attractive convention lineup and a proposed
member dues increase. Belles hopes to see
an end 1o a bad cycte that bottomed out two
years ago with a $90.000 deficit. The defi-
cit, she smd, had led to a reduction in
services, some of them designed to recruit,
inform and aid new members. Although
AWRT has counted 3.000 members in the
past, membership stood at 2,300 a little over
a month ago. Those who make a career in
television and radio make up two-thirds of
membership. she said. expressing confi-
dence that members would support the first
dues increase since 1982.

Opening early Wednesday with registra-
tion. an execulive commitiee meeting, pre-
liminary joint AWRT-Foundation/AWRT
board mecting and regional meetings. the
convention will hold its first general session
from 8:30 t0 9:45 a.m. Thursday, June 9. As
Keynote speaker, syndicated talk show host
Sally Jessy Raphael will initiate the conven-
tion’s theme by discussing the turning points
in her life and carcer. A 10 a.m. plenary
session discussion of “The Impact of the
Media on Political Campaigns™ will feature
Patricia Mahoney, partner, Fletcher, Heald
& Hildreth; John Quinn, partner. Amold &
Porter. and former presidential campaign
aide to both Senator Albert Gore (D-Tenn.)
and former Senator Gary Hart (D-Colo.).

First Amendment rights of reporter Mark C. Winne and cameraman Richard Nelson, the
court entered a summary judgment for the sheriff.

The court said the station had benefited from the attack, which produced ‘more
dramatic foolage than the plaintiffs could have otherwise hoped to obtain.” But the U.S.
Courl of Appeals for the 11th Circuit has overturned that decision and sent the case back
to. the district court. The three-judge panel held unanimously that the district court had
erred in granting the summary judgment before the plaintiffs had an opportunity to obtain
evidence from the sheriff that would support their case. The panel also said that a
substantial question existed as to whether the sheriff was acting in his individual capacity
during the incident or whether he misused his power as the county’s chief law enforce-
ment officer to punish the plaintifis for exercising their constitutional rights to gather and

report news.

Richmond, Virginia
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IDB: in the business of linking radio to the world

Five-year-old satellite
services company fosters
growth of distant broadcasts

“We are constantly building bridges,” said
Jeff Sudikoff, president of IDB Communi-
cations Group, in describing the underlying
philosophy of his five-year-old satellite ser-
vices company. For radio, those bridges
have instaneously linked stations and net-
works to locales around the globe.

Since 1983, the Culver City, Calif.-based
company has been steadily carving out a
niche for the backhauling and distribution of
radio program signals via satellite, and, in

Sudikoff

the eyes of many industry executives, has
helped to foster a boom in out-of-market
remote broadcasting. More recently, IDB
expanded its satellite services to Europe,
Asia and the Caribbean. And although much
of remote broadcast activity involves net-
work radio news—coverage of worldwide
events, such as last week’s U.S./Soviet sum-
mit in Moscow—some stations are now
viewing distant live remotes as major pro-
motional opportunities.

“QOur business [as a satellite transmission
packager] was initially built upon customer
demand,” said Sudikoff. That demand was
for the backhauling of audio for both enter-
tainment and news-oriented remotes
through portable uplink dishes, especially
since the 1984 breakup of AT&T. (Long-
distance telephone lines had been the tradi-
tional means for backhauling audio signals.)
“We became a problem solver for the net-
works.” Sudikoff said.

Sudikoff, a Dartmouth College graduate
and a former tour production coordinator for
several rock groups, including Fleetwood
Mac, began his career as a packager of
satellite time by primarily handling such
tasks for Westwood One simulcasts in early
1983. The major force in satellite services at
the ume was Wold Communications.

“The company’s goal was to have oper-

A

ational and economic control of the situation
and that meant owning our own facilities,”
Sudikoff said. “The first piece of equipment
we purchased was a five-meter, portable
uplink dish.”

That five-meter dish, according to Sudi-
koff, was utilized by three networks,
Westwood One, NBC’s Source and Mutual
Broadcasting, as well as album-rocker
KLOS-FM Los Angeles for coverage of the
three-day US Festival, a rock music concert
that occurred near San Bernardino, Calif.,
over the 1983 Memorial Day weekend. The
concert marked the first major satellite re-
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mote radio broadcast under the IDB name.
“Networks soon began to realize that we
could take a portable uplink to any domestic
site and achieve high quality audio,” Sudi-
koff said.

(In IDB’s early stages of satellite remote
set-ups, the company occasionally contract-
ed with National Public Radio for transpon-
der space over Westar IV. NPR has since
joined the commercial satellite services are-
na, emerging as a competitor t0 IDB.)

In 1984, IDB, Westwood One and RCA,
operator of the Satcom [-R satellite now
used by most radio networks, completed a
three-way deal for the construction and op-
eration of a West Coast uplink facility to the
Satcom satellite. Westwood owns the origi-
nal antenna and transmitter at the site while

IDB uplinks used by U.S. media during Moscow
summit

IDB operates the facility and RCA sells the
satellite channels, said Sudikoff.

“1984 was the pivotal year in our growth.
There was a huge demand for both trans-
portable satellite services and West Coast
origination,” he said. Indeed, the company’s

ross revenues, said Sudikoff, climbed from
85,000 in 1983 to over $1 million in [984.

The following year, IDB established the
Satellite Sports Interconnect, which, in ef-
fect, was the installation of some $1.2-
million worth of individual earth station
equipment at the site of radio rights holders
of Major League Baseball franchises for
backhauling the 81 away-game signals.
Dishes were installed either at the site of the
station which holds the radio broadcast
rights or, for clubs retaining the rights, at the
originating station.

Today, 22 of the 26 rights holders (there
are 26 Major League Baseball clubs) use
IDB’s facilities at a fee of $515 per game.
Spearheading this sports effort was Peter
Hartz, IDB’s vice president of marketing,
who joined the company in October 1984.
“We eventually expanded the service to
football, basketball and hockey cities in the
U.S, and Canada,” Sudikoff said. “But to



increase our universe of potential radio cus-
tomers. we began to market our satellite
remote Services to stations as a promotional
and audience building tool,” said Sudikoff.
As examples, Sudikoff noted that, within
the past three years. IDB has provided the
uplink and satellite space for wLS(AM) Chi-
cago’s live-day, live remote from the Royal
Princess cruise liner in the Caribbean and
tor wHTZ(FM) New York’s remote broadcast
tie-in with Club Med from lxtapa, Mexico.

The company initiated a public stock of-
fering in September. 1986. It is traded over
the NASDAQ national market system.
“IDB went public because, to expand, we
needed to keep operating our own equip-
ment, which is very capital intensive,” Sudi-

koff said.

IDB has also positioned itself to capitalize
on what appears to be a mounting interna-
tional market for audio and data traffic.
Earlier this year, IDB, through an arrange-
ment with British Telecom International, es-
tablished a permanent digital audio link be-
tween London and New York. {IDB owns 11
earth stations at The Teleport on Staten Is-
land, N.Y.) The company also has similar
pending agreements with respective organi-
zations in Frankfurt, Paris and Sydney.
“Most of the initial [radio] traffic will be the
export of U.S. programing to these cities,”
Sudikoft said.

In addition, IDB has just siruck an agree-
ment with the Ministry of Posts and Tele-

communications in the Soviet Union to es-
tablish a Ku-band audio link between
Moscow and the U.S. (“Closed Circuit,”
May 30.)

IDB has not been confined to radio. In
1987, the company “aggressively expand-
ed” into television remote iransmissions,
said Sudikoff, noting that last week it sup-
plied video services from the U.S./Soviet
summit to all three U.S. broadcast television
networks.

IDB's gross revenues for 1987 topped $12
million. Sudikoff is projecting 1988 sales to
approach $20 million, half of which is ex-
pected to be derived from satellite services
for television. The company currently em-
ploys a staff of 130. a

Weekend radio network launched

‘Open House Party,” satellite-delivered
CHR-variety show, goes national

A new “Superadio” network venture has
been launched. Superadio. the term used by
ABC Ruadio for its ill-fated, around-the-
clock, top-40 network programing service
in 1982 (the service never got oft the
ground), has been tupped by Boston broad-
caster, John Garabedian, as the company
name for national distribution of a live,
satellile-delivered, five-hour. weekly (Sa-
turday/Sunday) contemporary hit music and
variety program.

Called Open House Party. the show is
hosted by Garabedian, who serves as chief
executive officer of the new Superadio enti-
ty. It teatures current hits, celebrity guests
and arists, a toll-ree 800 number for listen-
er participation and a studio audience.

The market-exclusive broadcast. which
began airing nationally May 28 with an
affiliate base of seven stations, has been
carried by Pyramid Broadcasting’s CHR-
formatted wxKS-FM Boston (licensed t¢
Medtord, Mass.) since last September. It
airs every Saturday and Sunday from 7 p.m.
to midnight. NYT. (For West Coast stations,
the progrant is designed to air from 5 p.m. to
10 p.m.)

The Open House I'arty series is being
distributed 1o stations via GE Americom’s
K-2 (Ku-band) satellite. The company, ac-
cording to Garabedian, will provide six-foot
carth dishes to receive the program’s signal,
tree-of-charge. to initial aftiliates in the top
100 markets.

Garabedian. a former Boston radio per-
sonality. most recently founded Channel 66
Associates Limited Partnership. which, in
1984. constructed and operated wvIv-Tv
Boston. a 24-hour mwsic video station. It
was subsequently sold to Home Shopping
Network for approximately $20 million.

“Open House Party was created as a re-
sult of a conversation that took place be-
tween mysell and Pyramid National Pro-
gram Director Sonny Joe White at a party
early last summer for singer Peter Wolf,”
recalled Garabedian. “White and 1 agreed
that there is a shortage of good weekend air
talent for contemporary hit radio sta-
tions...We decided the solution to that prob-
lem would be the concept of a live, national

party.” Garabedian said. (Garabedian and

White are co-founders of Superadio.)
Consulting the Open House Party format

are Rick Sklar, former ABC Radio Network

programing executive who now heads his
own broadcast consultancy firm in New
York (Sklar was also consultant to channel
66); John Gorman, former wMMS-FM Cleve-
land program director and current president
of Cleveland-based Gorman Media, and
Pyramid's White.

Additionally, radio programer Sam Kop-
per, known for his pop concert radio broad-
casts of the late 1970's and 1980's under the
name of Starfleet Communications (from
1980 through 1985 it was operated by lohn
Blair & Co. and was known as Startleet
Blair). has joined Superadio as chief operat-
ing ofticer. overseeing afhliate clearances.
Aside from wXKS, Oper House Party’s ini-
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tial national station lineup includes
wMIQ(FM) Buffalo and wGFM(FM) Schenec-
tady. both New York, and WNNK-FM Harris-
burg, Pa.

“We [Superadio] will retain two-and-a-
half minutes of commercial time per hour
while the station keeps eight minutes for
local avails,” Garabedian said. National ad-
vertising time for the series will be handled
by MediaAmerica, New York.

“Superadio will offer other programing
vehicles down the road,” said Garabedian.
“Our first step was to get the Open House

Party project off the ground.”

Among Superadio’s investors, said Gara-
bedian, are three senior management mem-
bers of Pyramid Broadcasting, the Medford,
Mass., radio group. which, along with
WXKS-AM-FM, owns and operates 11 sta-
tions. The Pyramid executives are Richard
Balsbaugh, chief executive officer; Ken
O’Keefe. chief financial officer. and Arnie
Ginsburgh, a vice president with the com-

pany.
Superadio’s corporate office is in Boston’s
World Trade Center. O
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Clearing way for clears

The FCC has resumed processing
applications for new AM stations on 14
foreign clear channels. The proceeding
has been suspended since 1985, when
courts remanded a case to the commission
after the National Black Media Commission
had appealed an FCC decision not to apply
special minority and noncommercial
preferences when awarding new grants. A
further notice was then released, and after
a second comment period the FCC found
no justification for applying nontechnical
criteria to eligibility for new stations on the
14 channels.

Countdown lineup

Westwood One Radio Networks has signed
WHTZ(FM) New York and weem-Fv Chicago
as the first two affiliates for its new, weekly,
four-hour, contemporary hit countdown
senies, Casey's Top 40 with Casey Kasem,
scheduled to debut in January 1989.
National radio personality and voice-over
artist Casey Kasem, now host of American
Top 40 with Casey Kasem, distributed by
the ABC Contemporary Network, signed a
five-year agreement with Westwood in
April. However, Kasem's contract with ABC
runs through January.
“Since announcing Casey's new program
less than two months ago, Westwood has
received more than 500 inquiries from

stations in every major market,” said
Westwood One Chairman Norm Pattiz.

ABC, meanwhile, has announced that
Shadoe Stevens, Hollywood Squares
announcer and regular cast member, will
replace Kasem as host of AT/40,
beginning this summer (BROADCASTING,
May 23.)

Signing on

Mutual Broadcasting will launch a weekly,
live, call-in program featuring Notre Dame
football coach Lou Holtz on Tuesday night,
Sept. 6. The Lou Holtz Show will air 13
consecutive Tuesday nights at 8-9 p.m.
NYT and will feature Notre Dame players
and opposing coaches and players.
(Mutual also announced that the network
will carry play-by-play coverage of Notre
Dame football for the 21st consecutive
year)

o

Media America, the one-year-old, New
York-based media marketing firm that
focuses mainly on radio and print, will
handle both advertising sales and station
clearances for a new, daily, short-form (10
to 15 minutes) rock series, For Rockers
Only, that will be produced by Denny
Somach Productions. The program is
slated to debut in July

United Stations Radic Networks is readying
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a trilogy of summer specials that will
highlight rock music of the 1960s. Each
program will run four hours. The shows are
The All-American Rock & Roll Years,
1960-63. which was distributed for the
Memorial Day weekend (May 27-30); The
British Invasion Years, 1964-66, targeted
for the weekend of July 22-24; and The
Psychedelic Years, 1967-69, for airing over
Labor Day weekend (Sept. 2-5). The three
series are being offered to stations in the
top 170 Arbitron-rated metro markets on a
barter basis.

Radio Teday Entertainment, New York-
based radio program producer, has picked
up the distribution and marketing (station
clearance} rights for Portraits In Sound, a
weekly new-age music program co-
produced and hosted by Thom Reinstein.
The show, which had been distributed by
Kalamusic, was expanded from one to two
hours.

The Wall Street Journal Report is
expected to launch a new 60-second
weekday feature, Consumer Update,
loday, June 6. The feature, the first regularly
scheduled, self-containing series for the
news network, will be fed daily at 12:15
p.m. NYT.
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Pick of the month. Cosmapolitan
magazines June “Bachelor of the
Month” is radic group owner Jeffrey
Smulyan, president and chairman of
Emmis Broadcasling, Indianapolis.
Smulyan is also a director on the Na-
tional Association of Broadcasters ra-
dio board.




Spanish service

National Public Radio will launch a new
daily, 14-minute Hispanic news service in
August, said Adam Powell, NPR vice
president for news and information. The
service, comprising four minutes of
breaking news and 10 minutes of features
“from diverse Hispanic perspectives,” is to
be broadcast in English and is "designed
to be of interest to all listeners.

NPR plans to provide a Spanish-
language version of the service “in the
future.” The public radio program and
distribution service ran into criticism of its
minority programing and hiring practices
during a March 15 Senate reauthorization
hearing (BROADCASTING, March 21).

Using freelance and member station
reporters, the new service will cover
immigration, housing and social reform,
said NPR, but also “non-Hispanic
topics...from business to literature, from
health to human rights.” The format, which
can be used in part or whole, will also
include commentary “by leading Hispanic
opinion-makers” presenting "a point of view
seldom heard,” said Judi Moore Smith,
who is NPR's acting executive producer for
specialized audience programing.

A pilot for the service circulated at the
Public Radio Conference in St. Louis
featured news stories on the announced
resignation of Education Secretary William
Bennett and his stand against bilingual
education, a proposed English-language
amendment to the U.S. Constitution, a
Nicaraguan refugee conducting a hunger
strike in Miami to protest Sandinista
policies and the U.S. Immigration and
Naturalization Service's alleged
harassment of Central Americans.
Features deall with the need for outreach
programs for disabled Hispanics and
Southwestern U.S. water rights issues
raised in the new film, “The Milagro
Beanfield War." Spokesmen from the
National Council of La Rasa, the National
Association for Bilingual Education and the
U.S. Hispanic Chamber of Commerce were
interviewed.

Now hear this

Polomac Communications, the
Washunglombased news concern that
since 1976 has been providing editorial,
transmission and communications
services for local television stations
covering political conventions, is, for the
first time, offering a similar package to
radio.

According to Bruce Finland, company
chairman, Potomac's radio coverage
package includes, among other things,
studio and fransmission facilities;
Jrocessing of credenlials; work space, and
ommunications and editorial support.
“otomac is offering a “turnkey” political
convention package, said Finland. “All a

station has to do is send one reporter; we
ire taking care of the rest.

Increase
Your Sales

Without
Increasmg

Your Sales

Generating new advertising and promotional sales dol-
lars through a Jefferson-Pilot Retail Services Vendor Support
Program, is like adding a first-class professional to your broad-
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When you stop to consider that the national brands
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can'tafford to ignore.

So, let us tell you more about it. We're the recognized
leader in national new business development for broadcasters
and have been for nearly ten years. Call us collect at 704/
374-3632 and ask for Charlie Pittman. He'll have one of our

top sales reps on the next plane.
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Programinga

‘Golden Girls’ gets
golden price in syndication

First sales in New York,
Philadelphia, San Francisco
expected to produce $45 million

Rerun rights to the NBC siicom, Golden
Garls, were sold last week in New York,
Philadelphia and San Francisco in bidding,
which, although quiet, will ultimately bring
syndicator Buena Vista an estimated $45
million or more from those markets

The tees paid tor the show, although just
over Buena Vista's asking price, arc exceed-
ed only by record-setting. oft-network. half-
hours Cosby Show und Who’s the Boss?

In New York. Fox Televisions WNYW(TV)
outbid CBS-owned wCBS-TvV tor rights lo
130 episodes of the show and will pay an
estimated $165.000 per episode. The re-
serve price had been set at $150,000 per
episode.

CBS-owned-and-operated WCAU-TV Phila-
delphia won rights to the show in the third
largest market, paying in the mid- $90.000-
per-episode range. And in the fifth market,
San Francisco. Group W's CBS affiliate,
KPIX(TV), beat out one independent bidder,
believed to be KBHK-TV. reportedly paying
$90.000-8110.000 per episode.

In Chicago, negotiations for off-network
rights were still continuing at midweek last
week. CBS-owned WBBM-TV submitted a
bid tor the show, reportedly along with inde-
pendent wpwir-Tv Gary. Ind.

Bob Jacquemin of Disney's Bucna Vista
Television confirmed that at least one of the
Chicago offers was at the $90.000 reserve
price but said the terms of that bid were
“unacceptable.” He declined to amplify. but
there was speculation last week that the

parties were disagreeing over the terms of

payment for the show. which Buena Vista
has said would be a standard 10% down and
42-month payment schedule.

Jacquemin called it “significant™ that the
Emmy award-winning show. which ranked
tifth in the just-ended May sweeps, was sold
10 two stations—KPIN(TV) and WCAU-TV—
that already own the blockbuster siicom,
Coshy. Krix and wCAU-TV made the buy. he
said. "0 protect the tranchise they have
carved out [with Cosby].™

Cosby. which begins its oft-network run
next fall. sold for a record $350.000 per
cpisode in New York to independent
WWOR(TY) and approximately $180.000 per
episode in Philadelphia to wCau-Tv and in
San Funcisco 10 KPIX.

Katz director ol programing, John Von
Soosten. agreed the initial sales of Golden
Girls indicate that stations owning Cosby
will seek to shelter the substantial invesi-
ment {rom direct competition with the new

offering or will use Golden Girls to eventual-
ly replace Cosby.

Golden Girls has the option to begin its
off-network run in the fall of 1990 or the fall
of 1991. when Cosby will be entering its
third and fourth year of syndication.

CBS-TV's Allen Shaklan, vice president
of programing, said the network’s station in
Philadelphia plans to air Gelden Girls in
carly fringe beginning in fall 1991 as Cosby
finishes its run on the station.

Group W TV station group’s George
Moynihan. senior vice president. also told
BROADCASTING that Golden Girls would
serve as a “good companion” for Cosby,
particularly alter that show hits its third year
and stations airing it are looking to bolster
adult audience.

Said Moynihan: “Golden Girls is not go-
ing to be the success of Coshy. but of the
things coming down, it is one of the strong-
est. It is simply a question of "Can you
attord this, especially if you morigaged the
house on Cosby . . .and can you afford not to
do it if you've got Cosby?"

For New York’s wNYw, according 1o sta-
tion representative Dick Kurlander. direclor
of programing at Petry, the show was bought
10 supplement other ofif-network sitcoms
coming on line 1n prime access. The station
has Night Cowrt coming on next fall and Mr.
Belvedere in the fall ol 1989.

He said the additional acquisition by
WNYW of sitcom ALF, which has had a
troubled marketing effort in New York, is
also “‘not out of the question™ for the station,
although the station could not go above
$80.000 per episode for the property. Syndi-
cator Lorimar Telepictures opened the mar-
ket earlier this year at $150,000 per episode
and later dropped the asking price to
$100.000.

Jacquemin said Buena Vista does not ex-
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Whoever sets the tone,
comes to Cologne.

Here TV producers and film pro-
fessionals exchange information
on the latest state of the arts.
Here you will see digital magnetic
recording equipment and the
second generation of chip-came-
ras. Here you can hear how
broadcasting will advance tech-
nologically and in regards to its
contents.

Professional photographers will
visualize things.

Multi image technology will
prove, that everything is possible.
In short: A gathering of every-
body engaged in PROFESSIONAL
MEDIA. From October 5-11, 1988
in Cologne, Germany.

The place to be seen.

For more information, and tickets:

German American Chamber of Commerce, Inc.
666 Fifth Avenue, New York, NY 10103

or call: {212} 974-8836
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pect to open any additional markets for
Golden Girls until late June or early July,
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after network affiliate meetings this month
are concluded. a

Fight promoters looking for
record purse

Tyson-Spinks bout expected to gross
$70 million-plus, mostly from TV

The promoters of Once and for All, the June
27 Mike Tyson-Michael Spinks fight for the
title of undisputed heavyweight champion
of the world, expect to bring in between $70
million and 380 million, making it the high-
¢st grossing event in sports history. The
fight’s promoter says that television (pay per
view and closed circuit) will account for all
but $12.5 million of the proceeds.

Tyson

The expected gross on the heavyweight
fight would top the $50 million brought in
by the April 6, 1987, middleweight bout
between Sugar Ray Leonard and Marvin
Hagler. Those two fighters are rumored to

K be considering a rematch.
Sheldon Finkel of Willem Productions,

the pay-per-view and closed circuit rights to
the company responsible for sub-contracting
the pay-per-view and closed circuit rights to
the boxing match to six MSQ’ (BROAD-
CASTING, May 30), said the expected new
record is due to an increase in the number of
addressable pay-per-view homes.

“We went with more PPV {in selling the
rights to the fight] because the market is
getting larger every day. There’s tremendous
growth left in PPV,” Finkel said. The aver-
age addressable pay-per-view universe, ac-
cording to Paul Kagan Associates, grew

i -

Spinks

from 13.4% of the cable universe in 1987 10
17.1% in 1988, or from four million to 6.8
million households. In 1989, PPV is project-
ed to grow to 20.1% penetration of the cable
marketplace, or 10.4 million homes.

Finkel said that PPV’s expected growth
does not bode well for closed circuit, since

N ai -
consumers prefer the economy and conve-
nience of watching the fight at home with
friends (sharing the PPV tab) to driving to
an arena or theater to watch a closed circuit
feed.

Peter Low, director of programing, Cab-
levision Systems Corp., agreed, saying that
the “key ingredient” of the greater “volume
of addressable converters” now opens up a
world of possibilities for PPV.

Finkel said that with a 10%-12% buy rate
among the five to six million addressable
homes Willem has lined up, PPV will bring
in $17.5 million (with an average price of
$35) and closed circuit between $30 million
and 3$40 million (with an average price of
$35). Willem will split the revenues with the
cable systems selling the fight through PPV
and closed circuit.

The remainder of the fight’s revenue’s
will come from a delayed broadcast (33
million), foreign sales ($2 million), other
“miscellaneous’ sales (32 million) and tick-
et sales to the match at Trump Plaza Hotel
and Casino in Atlantic City, N.J. ($12.5
million). There are a total of 22,000 seats in
the Atlantic City Convention Center adjoin-
ing Trump Plaza, which are selling for $100
to $1,500.

Once and for Ali is a production of Trump
Plaza in association with Don King Produc-
tion and Butch Lewis productions.

The number of addressable cable homes
aside, what really will make the difference
in revenues between the Hagler-Leonard
fight and the Tyson-Spinks fight is the
weight class of the upcoming bout. Accord-
ing to one boxing insider, for the majority of
sports patrons, heavyweight fights have a
greater marquee value than fights in lighter
weight divisions. Finkel said that Once and
Jor All compares in impact to the Ali-Frazier
heavyweight fight in 1971. The winner of
the Tyson-Spinks fight will wear the
heavyweight title belt from all three boxing
groups—the World Boxing Association,
World Boxing Council and the International
Boxing Federation. 0

Tempo deal close
to completion,
says Wright

The May 31 deadline for the striking of an
agreement for NBC’s $20-million purchase
of Tempo Television came and went last
week, but the deal is still on, according to
NBC President Robert Wright.

At a press conference following a lun-
cheon speech at the Broadcasting/Cable In-
terface last week (see “Top of the Week™),
Wright said an agreement will soon be
signed. There are no sticking points, he
said, “it’s just a complicated transaction.”

Tempo Enterprises, the parent of Tempo
Television, is in the process of selling its
other businesses, primarily the satellite car-
rier that distributes superstation wTBS(TV)
Atlanta, to Tele-Communications Inc., the
nation’s largest cable operator.

Wright acknowledged that Tempo Televi-
sion’s reach is not 12.5 million homes as

empo regularly reported prior to the an-

nouncement of the deal at the National Ca-
ble Television Association convention last
month (BROADCASTING, May 9). But the
actual number, around 7 million or 8 mil-
lion, is “acceptable to us,” he said.

Wright said Tempo’s principal asset is its
access to 7 million to 8 million homes.
Another, he said, is that it already has plenty
of programing. ‘“You don’t have to get on
tomorrow,” he said. Noting that Tempo cur-
rently charges no affiliate fees, Wright said,
“We are certainly not buying the economics
of their relationship with the cable systems.”

Tempo is currently a potpourri of maga-
zine, travel, cooking, how-to and entertain-
ment programing. NBC plans to transform
it, programing financial news for 12 hours
starting at 6 a.m. and sports for 12 hours
starting at 6 p.m.

Wright said NBC would charge cable op-
erators 12 cents per subscriber per month for
the sports programing, six cents for the
financial news programing.

NBC hopes Tempo’s total homes will
swell rapidly as a result of an affiliation
agreement with TCI, the nation’s largest

Broadcasting Jun 6 1988
5R

MSO. TCI has already agreed in principal to
carry the services. “Now we are going to
firm it up: What does it mean? How many
and when?”

TCI and other cable companies have been
invited to take minority equity positions in
the sports service.

NBC plans to move Tempo’s operations
from Tulsa, Okla., to New York where it can
draw from the “expertise” of NBC’s news
and sports divisions. Wright said some of
the “talent” in news and sports may find new
opportunities for exposure on the cable ser-
vices. This is particularly true for news,
where “a lot of correspondents...are not able
to get any substantial on-air time.”

But Tempo will function separately, ac-
cording to Wright. For one thing, he said, it
will be staffed with non-union personnel. “I
certainly don’t want {to use union techni-
cians] if I can help it,” he said. “I have to
have costs that are comparable to other cable
program services to the extent that that is
possible.” If Tempo’s costs are comparable
to the networks’, he said, “we will be out of
business in nine months.” a
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Satellites July18 issue:

Broadcasting's annual survey of what's happening in this
burgeoning area of the business looks at the satellite’s
Increasing role in electronic journalism, prospects for
high power DBS, the proliferation of international earth
stations, and more.

Radio July 25 issue:

Broadcasting's annual analysis of Radio: The State of the Art
examines, among other issues, programing trends,
an update on syndicators, the latest technological
advances, consolidation of rep firms and networks and the
potential of fiber optics for program delivery.

Each of these special reports puts your message inthe
perfect environment to reach the people you want most
to reach.

Space reservations and closing, July 8 and July 15,
respectively.

The People Who Can Say “Yes”
Read Broadcasting.Vi

The News Magazine of the Fifth Estate

1705 DeSales Street, N.W.
New York: 630 Third Avenue, 10017 Washington D.C. 20036 Hollywood: 1680 North Vine Street, 90028
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in production at NBC for telecast during the 1988-89 season are Glitz
and Rloody Friday (working title). The latter, a Telecom Entertainment
production, recounts events in Miami preceding a shoot-out with the
FBI. Criminals Bill Matix and Mike Platt (played, respectively, by
Michael Gross of NBC's Family Ties and David Soul, formerly of
Starsky and Hutch) terrarize Miami, looting and killing indiscriminate-
ly. Dick Lowry directs, David Kappes produces and Michael Lepiner
and Kenneth Kaufman are executive producers.

Milton T. Raynor is the executive producer. An affair with a call girl
and her unexpected murder lead detective Vincent Mora to chase her
killer, not realizing that the same killer is pursuing him, in Glitz, now in
production. Emmy nominee Jimmy Smits of L.A. Law stars in the
Robert Cooper Films Inc. production, directed by Sandor Stern. Steve
McGlothen is the producer, with executive producers Gary Adelsen,
Robert Cooper and David Ginsberg.

Also in production is Leave Her to Heaven, a drama about a woman
who will stop at nothing to possess the man she loves. Emmy award
winner, Loni Anderson (WKRP in Cincinnati), stars as Ellen Berent
who breaks off a marriage and pursues Richard Harland (Patrick Duffy
of Dallas). Christian |. Nyby directs, John Newland produces.

=]

Focusing on a week of news events in the summer of 1969 is Try To
Remember, anchored by Charles Kuralt, which will air on CBS Thurs-
day, June 23, at 8-9 pm. Among the events covered are the Woadstock
rock festival: a seizure of political power by blacks in Greene County,
Alabama; Hurricane Camille; the return of the Apollo Xi astronauts
from the moon, and the British army entering Northern lreland. Kuralt
looks at the impact these events have had in subsequent years.
Robert Northshield is the executive producer.

Leap of Faith, currently in production in Los Angeles for CBS, will
star Anne Archer (Academy Award nominee for "Fatal Attraction”) and
Sam Neil. It is the story of attempts by a woman with a patentially fatal
disease to cure it by spiritual means. It is a Hart, Thomas & Berlin
production. Ira Marvin is producing, and Stephen Gyllenhaal is direct-
ing. Executive producers are Mario Thomas, Carole Hart and Kathie
Berlin.

Conflicts between white farmers and Indians over Minnesota land
ensue as Guy Pehrsson, a California businessman, returns to his
% family's farm in Red Earth, White Earth, a TV drama now in produc-
k tion by Chris Rose Productions and Viacom International. Two-time

Emmy Award winner, David Greene, will direct.

StayaTuned

Under the working titte The Great Diamond Robbery, a moticn
picture for television, is starting production this month in Los Angeles.
Howard Hesseman, Brooke Shields, Ed Marinaro and Twiggy star.
Hesseman and Marinaro are cast as New York City detectives investi-
gating the disappearance of $12 million in jewels. Shields is a sus-
pect, and Twiggy plays a Scotland Yard detective. The work is to be
directed by Don Taylor; Jay Bernstein is the executive producer for
Jay Bernstein Productions in association with Columbia Pictures
Television.

o

We Are Family, which airs Tuesday, June 21, at 10 p.m. on Public
Broadcasting Service stations, examines gay parenting through the
portrayal of three families—a foster family, a biological family and an
adoptive family. The piece raises the issues of the mental and emotion-
al health of ¢hildren raised in such families as compared with hetero-
sexual families. We Are Family was produced by noncommercial
WGBH-Tv Boston and Aimee Sands Productions. Aimee Sands is the
producer and writer of the program.

Dear Comrades: A ‘Channel 8, Moscow’ Special, which airs
Wednesday, June 22, at 8:30 p.m. to 9:30 p.m. (NYT), offers a Soviet
perspective on the American presidential campaign. Soviet report-
er Vladimir Dounaev went to fowa in February for the caucuses.
Dear Comrades is produced by noncommercial KTca-Tv St. Paul. The
executive producer is Bill Hanley.

Cliff Robertson plays 10 of the 55 men who struggled to create the
Constitution of the United States in Ghosts of '87, a noncommercial
wHyv.Tv Philadelphia production airing on Sunday June 26, at 10
p.m. A one-man performance taped before a live audience at
Independence Hall in Philadelphia, Ghosts was produced, directed
and written by Emmy award winner Jim Krayer. Also airing Sunday
June 26 at 8-9 p.m. is the premiere program of National Audubon
Society Specials’ new season. Grizzly & Man: Uneasy Truce, narrat-
ed by actor Robert Redford, traces the North American grizzly bear
from encounters with the American settlers to its present threat of
extinction. Two years in the making, Grizzly is a co-production of the
National Audubon Society, Turner Broadcasting System and non-
commercial weta-Tv Washington.

The Summer Night Music series, premiering Saturday, July 2,
from 9 p.m. to 10:30 p.m., brings to noncommercial TV six musical
perfarmance documentaries—portraits of Ruben Blades, Al Green,
Sonny Rollins, Gil Scott-Heron and the bands of Jamaica and

Hawaii. The series of films was produced

and directed by Robert Mugge for Britain's
Channel 4 television. The series is present-

Producers’ boxscore

ed by noncommercial wkno-Tv Memphis.
Airing Sunday, July 3 from 10 p.m. to 11
p.m., Dreams Along the Little Big Horn

For the second season in a row, Lorimar will reign as the top producer of prime time explores the meaning of the battle of the
programing for ABC-TV, CBS-TV and NBC-TV. The three commercial broadcast Little Big Hern. Interviews with Indians who
networks will return seven Lorimar shows and premiere two others, down a half-hour descended from warriors of the battle are
from fall 1987. Lorimar's casualties from last season are Our House, Aaron’s Way, included in the program. Shot on location
The Slap Maxwell Story and Max Headroom. Two producers that made significant at the Custer Battlefield, nearby Indian res-
headway this fall were MGM/UA with an additional two-and-a-half hours for 1988-89 ervations and the Buffalo Bill Historical
and GTG Entertainment, founded by Grant Tinker, which will have two hours of its Center, Dreams was produced by noncom-
product on the air this season. This is the first season that the Tinker/Gannett mercial kuen(v) Salt Lake City. The execu-
collaboration has sold programing to the networks. live producer is Allyson Beecher Smith.
Falt '88 hours Fall ‘87 howrs Change Fall *88 hours Fall '87 hours Change The producer-director-writer is James Nel-
Lorimar 70 75 05 Carsey-Wemer 1.5 1.0 +0.5 son. Funding for the piece was provided
Universal 6.5 7.0 -0.5 Cosgrove-Meurer Prods. 1.0 00 +10 by the Herbert |. and Elsa B. Michaél Foun-
Warner Bros. 3.5 4.0 -0.5 Viacom 1.0 2.5 +1.8 dation.
New World 35 45 1.0  ABC Circle Films 1.0 1.0 NC o
MGM/UA 35 1.0 +25  Alan Landsburg Prods. 1.0 00 +1.0 i )
{ Paramount 3.0 20 +1.0 ABC News 1.0 1.0 NC The South Bank series on Bravo profiles
Stephen J. Cannelt 3.0 3.0 NC  Witt-Thomas 1.0 1.0 NC writers Gore Vidal, Toni Marrison, Saul Bel-
CBS News 3-2 z-g +1.0 sarso" Prods. g-: g-g ;“5: low and Paul Bowles. Included are seg-
Columbia 2. 4, -1.5 lestron X + : ; : . i
Disney/Touchstone 2.0 2.5 0.5 Tri-Star Television 0.0 15 -1.5 memts V;I:,Ith S grePVid?(Ij dl?CUSjlng hlt‘; a”.‘b'
£ 20th Century Fox 2.0 2.5 0.5 Reeves Entertainment 0.0 1.0 -1.0 "‘_3” 0 De U.o. Fresiden an_ an in e“_"ew
MTM 20 1.5 +0.5  Michael Landon Prods. 00 10 -1.0 with the 77-year-old Bowles in the settings
& GTG Entertainment 20 00 +2.0 Orion 00 10 -1.0 of his novels—Tangiers, Fez, and the Saha-
Aaron Spelling 20 20 NC  Sandollar Prods. 0.0 10 -10 ra.
ABC Sports 20 20 NC
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Race of the week: NBC wins, CBS places

Nielsen Net

1 20.6/36 N Cheers

2 19.7/36 N Different World

3 18.9/37 N Cosby Show

4, 18.6/32 N Night Court

5. 17.6/27 A ABC Monday Movie
6 17.4/31 N LA Law

7 17.0/29 N St. Elsewhere

8 16.7/36 N Golden Girls

9. 15.6/24 C Miss Universe Pageant
10. 15.5/27 A Who's the Boss? Special
1. 15.4/26 N NBC Tuesday Movie
12. 15.1/28 A Who's the Boss?

13. 15.1/27 N ALF

14. 14.9/31 N Amen

15. 14.2/28 C CBS Sunday Movie
16. 13.8/26 A Growing Pains

17. 13.8/30 C Murder, She Wrote
18. 13.8/23 N Valerie's Family

19. 13.7/24 A Head of the Class
20. 13.7/29 N Hunter

21. 13.6/24 N Matlock

22. 13.5/33 C 60 Minutes

23. 13.1/22 C CBS Tuesday Movie
24. 12.8/22 A Hooperman

25. 12.8/20 N NBC Monday Movie
26. 12.5/21 A Royal Gala Special
27. 12.5/21 C Jake and the Fatman
28. 12.5/22 N Aaron's Way

29. 11.9M19 N Cheers Special
30. 11.9/23 N Miami Vice

31. 11.5/20 A MacGyver

32. 11.4/27 N 227

33. 11.2/19 C Designing Women
34. 10.8/19 C Kate and Allie

_; N
NPMO—~OoRIOWAN

— N
o0

1.
16.
i7.
23.

18.
13.
22.
24.
25.
27.
26.
33.
29.
32.

34.
21.
30.
28.

AGB

19.7/35
18.5/35
19.5/38
17.8/31

17.2127
14.7/27
15.7/27
19.9/42
16.1/25
14.9/24
17.1/29
13.8/24
14.5/26
16.5/34
15.0/29
14.5/26
14.4/31

13.3/22
14.4/25
14.2/30
14.9/25
13.3/33
13.2/22
12.7/22
12.319
12.4/21
11.2/19
11.9/21
11.2/18
11.3/22
10.9/19
13.4/31
11.8/20
11.9/21

Nielsen

35.
36.

10.5/18 C Equalizer

10417
10.1/20
10.0/25
9.9/20
9.9/19
9.8/17
9.6/17
9.6/19
9.6/17
9.6/16
9.3/16
9.219
9.217
8.8/17
8.7119
8.7/16
8.6/17
8.6/20
8.517
7717
7.7117
7.4/16
7.316
7.217
7.0/15
6.9/15
6.2/13
6.0/10
6.0/15
5.3/110
5.3/13
5.012
4.7/8

Net AGB
38. 10.317
A Moonlighting 41. 10.0/16
N NBC Sunday Movie 35. 10.4/20
N Facts of Life 37. 10.4/25
A Mr. Belvedere 42. 10.0/20
A 20/20 39. 10.3/20
C It's Magic, Charlie Brown  40. 10.0/16
C Smothers Brothers 43. 9.917
C Irving Berlin's 100th 36. 10.4/20
C CBS Special Movie, Thurs. 46. 9.317
N Days, Nights of M. Dodd  45. 9.7/16
A Thirtysomething 56. 7.4/13
A Full House 47. 9.1/19
C Bugs Bunny Mystery 44. 9.8/17
A | Married Dora 50. 8.717
A Spenser: For Hire 59. 7.0115 S
C 48 Hours 55. 7.4/14 g
A ABC Sunday Movie 48. 9.0/18
A Perfect Strangers 51. 8.6/20 5
N Sonny Spoon Detective 54. 7.6115 3
N Day by Day 53. N7 &
N Family Ties 49, 8.8/20 §
C Beauty and the Beast 60. 6.915 3
N Best of TV Bloopers 52. 8519 §
A Disney Sunday Movie 62. 6.0/14 §
C West 57th 57. 7.415 §
C Tour of Duty 61. 6.1/13 &
A Ohara 67. 4.6/10 =
A Hotel 63. 59/10 2
C High Mountain Rangers 65. 5.2112 §
A Probe 66. 52110 %
N QOur House 58. 7.318 =
A Juarez * 68. 409 8
A Omnibus 64. 54/10 &

_aolercastiings

View from ‘Vremya’

The Discovery Channel aired substantial
Jortions of the Soviet nightly newscast,
Vremya, last week, providing American
riewers with what Soviet citizens were told
about the Reagan-Gorbachev summit.

Except for a few minor glitches, the
sarriage of Vremya went well, according to
Jiscovery officials. “I'm very pleased,” said
he producer, Tim Cowling, last week after
he first three days of As They See It: The
soviet Nightly News, which was seen on
Jiscovery from 9 p.m. to 10 p.m. last
Sunday through Thursday (May 29-June
9]

Discovery had to make minor
idjustments to receive the satellite feed
rom Moscow in the U.S. Because of
:onversion difficulties from SECAM (the
elevision standard in the Soviet Union) to
he U.S. NTSC standard, Discovery had to
end the Vremya signal through England.
3rightstar Communications in London
1andled the transmissions, sending
sunday’s (May 29) program up to a Comsat
dird and down to the Washington
nternational Teleport, where it was
nicrowaved to Atlantic Video, which was

doing the production for the Discovery
Channel. WIT was committed to French
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Open tennis coverage for the rest of the
week, so Discovery switched to Visnews in




London. It sent the signal to Andover, Me.,
on a Comsat bird (major path 1) and then
on to Washington over Satcom [I-R

One concern of the Discovery Channel
was having enough time to translate
Vremya (which means 'time") into English.
The service received the Soviet signal at 1
p.m. and had about eight hours to translate
it before the 9 p.m. start time. Cowling said
the translation "went down to the wire”
each night. The walk-abouts by the leaders
were particularly troublesome, he sad,
because they took longer to translate.

Cowling said it was interesting to see the
"unrefined production techniques” used by
the Russians, capturing Reagan from
angles not normally seen in the U.S. One
Vremya segment concemed a report on
how U.S. journalists were covering the
summit. Vremya filmed a makeshift studio
in a hotel room and interviewed several
U.S. reporters, including ABC's Peter
Jennings and Sam Donaldson. As reported
in the American press, Cowling said some
of Reagan’s statements that were critical of
Soviet policies were missing from Vremya
broadcasts

Vremya, which usually runs 45 minutes,
said Cowling, ran 75 to 80 minutes during
the summit. That presented Discovery with
the problem of having more material to
tfranslate and less time in which to do it.
Host Hodding Carter introduced each
segment of Vremya, which took up the first
40 minutes of the hour. In the final 20
minutes, Carter interviewed a number of
Soviet experts, including former U.S.
Ambassador Arthur Hartman and reporter
Nicholas Daniloff o get their views on what
the Soviets were presenting to their people.

As it did in February 1987, Discovery
Channel worked with Orbita Technologies,
to get the Vremya feed from Moscow.
Orbita was instrumental in Discovery’s
week-long airing of Soviet television that
won the channel the cable industry’s top
programing ACE Award. Arcadian Pictures
co-produced the Vremya programing with
Discovery.

Looking ahead

Steve Effros, president of the Community
Antenna Television Association, looked into
a crystal ball last week and guessed that
digital delivery of programing, more so
than high-definition television, will be TV's
next major delivery mode. HDTV, he said,
would likely be an interim technology. It
"isn't going to run the marketplace,” he
said.

Instead, said Effros, "we're going toward
the day of digital distribution of video
product.” The time frame for digital is 10 to-
12 years off, he predicted, and getting from
here to there will be particularly
fascinating. Fiber optics "is the most
efficient form today,” Effros said, in
transmitting digital technology. And that will
lead to the question of who buiids it, the
cable industry or the telephone company.

Effros also touched on the FCC's
syndicated exclusivity decision and the
home satellite bills in Congress in a speech
before the Washington Cable Club. Effros
said the eventual syndex rule will not look
like the one recently crafted. At a minimum,

hbe
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he predicted, "the commission itself will
change those rules on reconsideration.”

He said some programing will be
dropped as a result of the rule and
predicted that “the public's going to blame
the cable industry, no matter what
happens.” But the FCC may be preempted
on syndex by the cable-Hollywood talks. "|
suspect those agreements [cable-
Hollywood)," said Effros, "will be struck
long before” the FCC acts.

Effros said the commission's syndex
decision and the TVRO bills reflected the
axiom that "being right isnt enough.” He
said: "You've got to really lock at reality.
You've got to look at what's really going on
out there.” Too many government decisions
take place without looking at the real-world
circumstances or significance, he said.

The House TVRO bill has gone through
several permutations, he said, addressing
first the property rights issue, then access
rights, then third-party distribution and now
technical standards. When there is a
problem, said Effros, “the immediate
government response is to regulate it.” With
the house TVRO bill, writing regulatory
standards "isn't going to work,” he said.
The best minds in the business have been
working on descramblers that would be
pirate-proof, said Effros, but estimates are
that half of all descramblers have been
tampered with. What is the government
going to do? Effros asked, “write into law
last year's model?"

On the future of the broadcast networks,
Effros said "they're going to have to work
for their money.” Their ratings will continue
to fall, but they won't go out of business,
said Eifros, partly because that will make
up some of that share loss by getting more
involved in cable.

Whether cable will be reregulated in
large part depends on “how we deal with
our subscribers,” said Effros. The industry
needs to do a better job explaining rate
increases and system buildout schedules,
he said. "We have to make that effort,”
Effros said. “If we are honest [with city
councils and subscribers] | don't think
there will be reregulation.”

Sales boost

FNN: TelShop is reporting success with a
new home shopping feature,
Insider’sLook, which has increased the
sales aclivity in a given period when it has
run.

In Insider’'s Look experts from
companies provide information and answer
questions from an on-air host about the
company's product. The segments have
been timed to run during holiday
weekends, when TelShop is available for
longer hours in more homes when
programing on the Financial News Network
is cut back because of the holiday.

In January, an Insider's fur segment
brought in $80,000 in sales in a time period
when $28,000 in sales is the norm. The
same held true for a February jewelry
segment, jumping from $40,000 to
$100,000 and a March segment on dolls,
when sales increased from $9,000 to
$59,000.

John Berentson, executive vice
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Berentson

president and general manager of TelShop,
said some segments present a variety of
companies showcasing their wares, others
have only one. Sharp Electronics has done
one segment from its showroom,
generating five times the normal volume of
sales for that time segment, and was
scheduled to do another this past weekend
from the Consumer Electronics Show in
Chicago. Repeat programing must have
"some kind of hook to it," said Berentson,
either new information or a new product.

The cost to merchandisers is minimal,
aithough they do contribute to some on-
location costs. TelShop has done one, two-
hour, on-location fashion segment and
plans another later this year. Berentson
said TelShop plans to do one product
segment per month, plus a special, such as
the fashion shoot, every other month.

TelShop looks for vendors who have
worthwhile information to dispense, meet
the network’s criteria and have some
broadcasting personality to utilize on-air,
said Berentson. To the vendor, the
exposure on TelShop "helps sell product,
said Berentson, even if sales don't take
place. “They still get the benefit of an hour
of television,” he said.

Keeping count

Warner Communications said that its
Brooklyn-Queens, N.Y, cable system now
has 77,000 subscribers. The system, which
went on the air in December 1985, expects
100,000 subscribers by the end of 1988
and 200,000 by the end of 1990, when the
total number of homes passed will be
480.000.

Lifetime sitcoms

Lifetime picked up two more limited-
episode network series—Foley’s Square
(CBS, 1985-86) and Easy Street (NBC,
1986-87). Lifetime has not scheduled
sitcoms in the past, and, according to
newly appointed senior vice president of
programing and production, Pat Fili, the
success of the two new acquisitons will
give the basic channel some guidance
about acquiring more off-network half-
hours. Fili, who was formerty vice president
of business affairs and production at HBO,
replaced Chuck Gingold, who left Lifetime
in March. Lifetime will use the 22 episodes
of Easy Street (Viacom Productions)
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followed by the 14 episodes of Foley's
Square (CBS Productions) at midnight and
12:30 a.m., Monday-Thursday, beginning
June 12. In July the two will switch to 7 and
7:30 on weeknights. During both months
they will also run on Saturdays at 2 and
2:30.

A hundred ‘Brothers’

Showtime’s half-hour comedy series,
Brothers, has taped its 100th episode.
Brothers, a production of Paramount
Television, debuted in 1884. In an early
episode the wedding of one brother
(played by Paul Regina) is canceled when
he reveals that he is a homosexual. To
begin its fifth season (starting in June),
Brothers will feature the wedding of the
straight brother (played by Robert Walden)
after his girlifriend of two seasons, Sam,
reveals she is pregnant.

Paper chase

The National Cable Television Association
is making available the engineering
technical papers from its 1988 annual
convention. The 319-page compendium is
available for $30 to members and for $40 to
nonmembers.

Pirating penalty

The Office of Cable Signal Theft of the
National Cable Television Association said
a federal grand jury in Maine has assessed

the largest penalty ever on a decoder pirate
case based on a section of the 1984 Cable
Act. Elery Beale Sr., an antique dealer in
Hallowell, Me., was fined $10,000 and
sentenced to three months in jail for selling
cable descramblers capable of receiving
unauthorized cable signals.

Investigators estimate Beale sold more
than 200 illegal devices. Cable operators in
Waterville and Augusta, both Maine,
believe the descramblers “may have been
stolen from a New England cable operator
and placed on the black market, or bought
directly from a distributor in
Massachusetts,” NCTA said.

Football deal

Turner Broadcasting System and the
Southeastern Conference have extended
their current contract through the 1889-80
season,during which time TBS will carry
10-12 live SEC football games. SEC games
have aired on superstation wrBs(Tv) Atlanta
since 1984. Also last week, TBS and the
SEC established the Southeastern
Conference/Turner Broadcasting
Fellowship in Athletic Administration to
provide a qualified member of a minority
with practical experience in athletic
administration.
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KmakiFm) Anoka (Minneapolis), Minn. 0 Sold
by Sunbelt Communications to Trumper Com-
munications Inc. for $8,750,000. Seller,
owned by C.T. Robinson and William Moyes,
recently sold kixitam)-kmGitFm) Seattie (“Chang-
ing Hands,” May 23). It also owns Transtar
Radio Network. Buyer is owned by Jeffrey E.
Trumper, who also owns wsov-am-FM Decatur,
IIl; woap-amFm Lexington, Ky, and Kkcw(Fwm)
Portland, Ore. KmGk is on 107.9 mhz with 100
kw and antenna 1,080 feet above average
terrain. Broker: Americom.

Keukiam Baytown, Tex. O Sold by Mel Wheel-

I N C O R

$1,700,000

from

EDWARD G. ATSINGER, Il

We are pleased to have served as
broker in this transaction.

BLACKBURN@CQMPANV

GREAT ELECTRIC COMMUNICATIONS - II, INC.

(Michael T. Reichert, President)
has acquired

KGFT (FM)
Carpinteria/Santa Barbara, CA

O R AT
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er Inc. to Salt of the Earth Broadcasting Inc.
for $530.000. Seller is Denton, Tex.-based
group of one AM, two FMs and two TV,
principally owned by Mel wheeler and family.
Buyer is owned by Darrell E. Martin and Rich-
ard Taylor, Houston-based investors with no
other broadcast interests. Ksuk is on 1360 khz
full time with 1 kw.

Wasa(am) Leesburg, Fla. O Scld by Stoehr
Communications Corp. to Hugh McComas for
$500,000. Seller is owned by Robert Stoehr,
who is applicant tor new FM in Silver Springs,
Fla., and has no other broadcast interests.
Buyer also owns woso(am) San Juan, PR.
WaBQ is on 1410 khz with 5 kw day and CP for
5 kw night. Broker: Donald K. Clark.

Wvec(am) Massena, N.Y. O Sold by Seaway
Broadcasting inc. to Wade Communications
Inc. for $450,000. Seller is owned by Godfrey
Herweg, who has no other broadcast inter-
ests. Buyer is owned by Curran Wade and his
wife, Dorothy, who own advertising agency in
Gouverneur, N.Y They have no other broad-
cast interests. WyBG is daytimer on 1050 khz
with 1 kw. Broker: Bob Kimel’'s New England
Media.

1 CaABLE C —

Systems serving Prince George's county,
Md., and Leesburg, va. O Sold by Prime
Cable Corp. to ML Media Opportunity Part-
ners L.P for approximately $198 million (“In
Brief,” May 23). Maryland system passes
103,000 homes with 61,700 subscribers and
990 miles of plant. Leesburg system has
3,700 subscribers. RBroker: Waller Capital
Corp.

Systems serving Hastings and Stillwater
both Minnesota, and Prescott, Hudson anc
River Falls, all Wisconsin © Sold by Coaxia
Communications In¢. to King Videocable Co
for estimated $20 million-$25 million. Seller it
Columbus, Ohic-based MSO with systems ir
three states serving 65,000 subscribers. It is
owned by Barry Silverstein, Dennis McGill-
cuddy and Steve Voy Buyer is subsidiary o
King Broadcasting Co., Seattle-based groug
of three AM's, three FM's and six TV's principal-
ly owned by Dorothy S. Bullitt and family. King
Videocable owns systems in three states witt
approximately 115,000 subscribers. Systerr
serves approximately 17,000 subscribers
Rroker: Waller Capital Corp.

For other proposed and approved sales set
“For the Record,” page 69.
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Appeals court hears oral arguments on indecency

Petitioners to overturn FCC standard
say it is vague and chilling; FCC’s
Killory says commission is not
trying to play 'super parent’

*“Is the FCC trying to advance the interest of
parental control of children, or is it a ques-
tion of the government trying to displace the
parent and stand as a super parent?”” On the
other hand, isn’t it “anomalous™ for broad-
casters and others who are challenging the
constitutionality of the FCC’s new standard
for regulating indecency on the air to agree
that a George Carlin comedy monologue
simply stating and repeating “seven dirty
words” is indecent, as the Supreme Court
held in 1978, but say that “Makin’ Bacon,”
a song with lyrics containing graphic refer-
ences 10 sexual organs, is not?

Those were among the questions with
which lawyers were peppered last week as
they argued about the commission’s latest
rulings on indecency before a three-judge
panel of the U.S. Court of Appeals in Wash-
ington. Like most of the questions, those
were raised by Judge Ruth Ginsburg.

Seventeen parties, including commercial
and noncommercial broadcasters and citizen
groups, are seeking 1o overturn the commis-
sion’s new standard of indecency, as articu-
lated in three rulings issued in April 1987.
The petitioners say the new standard is so
lacking in guidance as to “chill” speech and
constitute a violation of the First Amend-
ment. They also say the commission’s new
approach is tflawed both in its failure to
consider broadcasters” “good ftaith judg-
ment” in airing material being questioned
and in what they say is lack of justification
tor establishing midnight as the beginning of
a “safe harbor” for programing that wouid
otherwise be considered indecent.

FCC General Counsel Diane Killory, who
represented the commission before the ap-
peals court, said, in response to one of
Ginsburg’s questions, that the agency is not
secking to play “super parent.” But, she
said, the commission has “long recognized
the interest of protecting the child; it"s unre-
alistic to assume parents can supervise chil-
dren at all times.” And the commission’s
decisions in the three cuses at issue, she
said, were “a direct application of the princi-
ples” established by the Supreme Court.

Timothy Dyk, who is counsel for Capital
Cities/ABC and CBS and the lead attorney
for the petitioners, did not challenge the
implication of Ginsburg’s other question.
Yes, he said, the commission “can go be-
yond the ‘seven dirty words’ holding—but
not without guidance as to what's reason-
able, as well as to what constitutes a safe
harbor.” Both, he said, were lacking. He
said the guidelines are so vague broadcasters
cannot tell what is permitted and what is

“proscribed”—nor can their lawyers. And
broadcasters’ “susceptibility to chill is
great,” he added. “They don’t want 10 risk
their license.”

The commission’s new, tougher posi-
tion—superseding the policy that had grown
out of the Carlin episode—came in the wake
of an increase in complaints from funda-
mentalist groups and others protesting what
they saw as the commission’s indifference to
allegedly indecent programing. The com-
mission acknowledged that its decisions fol-
lowing the Carlin decision might have indi-
cated that only “deliberate, repetitive use of
the seven words actually contained in the
George Carlin monologue™ would be found
actionable. Something broader was re-
quired, the commission said

One of the rulings establishing the new .

position involved “Makin® Bacon,” as
broadcast by noncommercial KCSB(FM) San-
ta Barbara, Calif. Another dealt with a
Howard Stern broadcast on wYSP(FM) Phila-
delphia that focused on the male sex organ.
The third case involved Pacifica Founda-
tion’s KPFK(FM) Los Angeles broadcast of

the play The Jerker, which FCC General
Counsel Diane Killory, in her appearance in
court last week, said “depicted in a graphic
and lewd manner sexual relations between
two men.”

Killory cited that broadcast t0 make her
point as to the commission’s authority over-
indecency. “If the government could be le-
gitimately concerned about children’s expo-
sure to seven dirty words,” she told the
court, “then surely it could be concerned
about this broadcast.”

Along with letters informing the stations
they had broadcast indecent material, the
cominission issued a policy statement de-
claring that it would apply the *generic”
definition of indecency as “language or ma-
terial that depicts or describes, in terms
patently offensive as measured by contem-
porary standards for the broadcast medium,
sexual or excretory activities or organs.”
Such material could be broadcast only at a
time when there was no “reasonable risk”
that children would be in the audience.

Initially, the commission said it would
determine the risk-to-children question on a
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case-by-case basis. But after broadcasters
complained about the indefiniteness of such
an approach, the commission specified as a
“safe harbor” the hours between 12 mid-
night—two hours later than the commission
had specified in its original policy statement
on indecency—and 6 a.m.

That concession provided additional am-
munition for the petitioners: Since the adult
audience falls off sharply atter 12 o’clock.
Dyk said, use ol that hour as a safe harbor
denies many adults access to what would be
protected speech.

More important. the concession also
raised a number of questions in the minds of
the panel members. and evidently prompted
Ginsburg's reference to the commission as a
would-be “super parent.” For. she said, “If
government doesn’t want to be a super par-
ent. it seems the comnusston should have
consulted organizations of parents™ as to the
proper time for a safe harbor. “Here it wasn't
hearing trom groups it was supposedly de-
fending—the parents.” She called the time
of day picked for the harbor as “critical to
the decision.”

Nor was she impressed by Killory’s state-
ment that the commission had used Arbitron
data to determine that substantial numbcers
of children were in the audience when the
three programs at issue were aired—two
shortly atter 10 p.m. and one on a Saturday
midmorning. Ginsburg wanted to know “the
percentage” of the total number of children
who were in the audience. Asked Judge
David Sentelle, a new member of the court,
“Shouldn’t the commission, if it wanteda 12

o’clock safe harbor, have had some sort of
notice inviting the kind of input [Ginsburg]
felt was needed?”

“The commission was erring on the side
of caution™ in setting the harbor at 12 mid-
night, Killory. a little exasperated, said. “If
the court has a problem with that, the com-
mission will go back to a case-by-case ap-
proach.” But if the commission were to hold
the kind of rulemaking Ginsburg and Sen-
telle seemed to be advocating, she said, it
would still be left with a “judgment call.”
The question as to the proper time, she said,
“doesn’t lend itself to a precise mathemat-
ical formula.”

Still, although judges’ questions at oral
arguments are generally a poor guide to their
views, some of those in the crowded court-
room expressed the belief the panel would

remand the case at least for further consider-
ation the question of a time when otherwise
indecent programing would be permitted.
If Killory had trouble detending the com-
mission’s decision on the time for a safe
harbor, Dyk had some problems of his own.
Ginsburg questioned his reliance on “serious
merit” as a defense against an indecency
ruling. She said the Supreme Court had held
that such « defense did not settle the matter.
Dyk agreed, but said “serious merit” was
entitled to “great weight” in determining
whether material was indecent. And when
he argued that the commission should defer
to broadcasters’ “good faith judgment’ as to
the material being broadcast—as it has in
applying the fairness doctrine— Ginsburg
said that does not mean “we can’t overrule a
broadcaster’s decision.” O

Day in court

A panel of the U.S. Court of Appeals in
Washington heard arguments last week in a
case in which a politically conservative
group critical of what it regards as the
liberal bias in the reporting of CBS News is
seeking to bar what the group says is
Laurence Tisch's de facto takeover of CBS
Inc. Fairness in Media, a Raleigh, N.C.-
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Jfor
$4,000,000

Al Kaneb & David Gingold
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based organization established by political
associates of Senator Jesse Helms (R-
N.C.), based the takeover charge on the
fact that Tisch had acquired 24.9% of CBS
stock. And after the FCC refused to hold a
hearing on the matter, FIM appealed. The
commission, which held that a transfer of
control had not taken place within the
meaning of the Communications Act,
contends the petition should be dismissed
for a variety of reasons, among them that
the interests FIM is seeking to protect do
not refate to the organization's purpose.
FIM's purpose is to combat bias in the
news. And members of the panel,
particularly Judge Ruth Ginsburg,
indicated in questioning Bruce Fein, the
former FCC general counsel who
represented FIM, that it was difficult to
establish that a change in ownership would
cause the elimination of whatever bias
exists in the CBS news product.

Meting out the challenge

The public television Program Challenge
Fund has committed $3,065,000, the
remainder of the $8 million available in
1988, to three new prime time series.

The largest award in this round, $2
million, went to wETa-Tv Washington, in
association with Camden, Me.-based
Varied Directions Inc., for a six-part
documentary series, Making Sense of the
Stxties. Maryland Public Television will be
the presenting station for New York-based
Philip Burton Productions’ four-part public
affairs series, The Power Game: How
Washington Works. based on a book by
Hedrick Smith. The Challenge Fund
granted $715,000 for completion of that
production. Kittery Point, Me.-based
Stanley Karmow and Andrew Pearson, in
association with KCET(Tv) Los Angeles, won
$350,000 for a three-part documentary, The
Philippines.

Earlier this year, the Challenge Fund
awarded $2 million to wNET(TV) Newark,
N.J., and KCET(Tv) Los Angeles for the
historical documentary Childhood, $1.8




million to South Carolina Educational
Television for a children's TV magazine
Children’s Express, and $875,000 in
malching research and development
grants to nine public television stations.

Public support

According to preliminary data from the
Corporation for Public Broadcasting’s
annual financial report survey of stations
and other public broadcasting entities
(such as Children's Television Workshop),
nonfederal income—at $1.05 billion—
accounted for 81.2% of total income in
1987. Income from federal sources rose
30.9% over the previous year, "largely
attributable,” said CPB, to a $40.5-million,
o 25%, increase in the federal
appropriation to CPB. Although that
ncrease was nearly three times the 10.8%
ncrease in nonfederal income, lhe
sombination of CPB appropriation and
ncome from other federal grants and
contracts slill accounted for only 18.8% of
otal income. Income from private sources,
ncluding subscribers, businesses,
oundations and private colleges,
accounted for 51.2% of total income.
Although the income share of subscriber
contributions decreased slighlly from the
Jrevious year (21.7% to 21.2%), it
'emained the largest of the 11 identified
ncome sources for television and radio.

Television gift

More than 300 boxes of promational
material from the lelevision industry have
been donated to the UCLA Theater Arts
Library. Terrence O'Flaherty, long-time TV
critic for the San Francisco Chronicle, has
made available his 37 years' worth of
malerial covering American television from
1949 through 1986. The O'Flaherty
Collection, valued al more than $200,000
consists of 60,000 still photographs, 2,500
press kits, 125 network kits, 198 posters,
516 books, 154 LP audio recordings and
72 promotional 45 RPM recordings
O'Flaherty, a graduate of the University of
California at Berkeley, chose UCLA as the
recipient of his callection, in part, he said,
as a gesture of appreciation for the help the
ibrary has given him throughout his career.

Literacy for the young

Children's Television Workshop has begun
a 10-month, $850,000 project to create a
new series designed to develop literacy
among 6-to-9-year-olds. Lois (Tippy)
Fortune, who has worked on the Public
Broadcasting Service's The Electric
Company and Nickelodeon's *inwheel and
Al Manaahil, was named executive
producer. Rita Weisskoff, most recently vice
president and director of the Children’s
Advertising Review Unit of the Council of
Better Business Bureaus, was named
content director Funding for the project
comes from Hasbro Children’s Foundation
The Carnegie Corp. of New York and CTw
CTW's share of the development of the
projecl comes from its unrestricted grant
from the John D. and Catherine T.
MacArthur Foundation

Oprah honored. Emmy-award-winning talk show host, Oprah Winfrey, was given the 1988
Broadcaster of the Year award by the International Radio and Television Society at the l
group’s annual meeting in New York last Wednesday, June 1. Winfrey, at 34 the youngest to
receive the award, join§ past honorees including Ed Sullivan, Johnny Carson and Walter
Cronkite.

Winfrey began her broadcasting career at wvoram) Nashville in 1972, achieving her
current fame after taking cver wis-v's AM Clhicago show in 1984. King World took the The
Oprah Winfrey Show into national syndication in 1936 and within a year it became the
Country’s top-ranked syndicated talk show. The program is now the fourth most popular
program in national syndication.

Pictured (-r: Dan Burke, president and chief executive officer, Capital Cities/ABC;
Winfrey, and Dennis Swanson, ABC sports president, who as VP and general manager of
wLs-Tv, hired Winfrey in 1984. ]
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ing Co. seeks 102.1 mhz; 3 kw; 22 m. Address: 62 Arling-
ton Court, Kensington, CA. Principal is owned by Nicholas
Henderson and Raveesh Kumra, who have no other broad-
cast interests. Filed May 5.

® Oxnard, CA (BPH880505PV)}—Miranda West Coast
Broadcasting Inc. seeks 102.1 mhz; 3 kw H&V; 91 m.
Address: 831 Halcon. Oxnard. CA 93030. Principal 15
owned by Ruben Miranda. who has no other broadcast
interests. Filed May 5

8 Oxpard. CA (BPH880505PK)—Charles S. Nelson
seeks 102.1 mhz; 3 kw H&V; 91 m. Address: 18301 Lake
Encino Dr.. Encino, CA 91316. Principal has no other
broadcast interests. Filed May 5.

8 Oxnard. CA (BPH880505PF)—Ist Inc. seeks 102.1
mhz: 3 kw H&V, 100 m. Address: 71 Michael Rd.. Stam-
ford. CT 06903. Principal is owned by Ivy Shih-Takahashi.
who has no other broadcast interests. Filed May 5.

® Oxnard. CA (BPH&80505PA)—Borchard FM Broad-
casting Inc. seeks 102.1 mhz; 3 kw H&V: 100 m. Address
40 Carriage Square. Oxnard, CA 93030. Principal is owned
by Mary C. Borchard, who has no other broadcast intercsts
Filed May 5

8 Sharon, CT (BPH880504MC)—Radio South Burtington
Inc. seeks 103.3 mhz; 0.77] kw H&V; 192 m. Address: 19
Boas Lane, Wilton, CT 06897. Principal is owned by
Dennis Jackson and Maureen Jackson, who also own
WREF(AM) Ridgeficld. CT, and bhave imerest in
WNYJ(FM) Rotterdam. NY. Filed May 4

® Dogwood Lakes Estate, FL (BPED880506MB —Shady
Grove Baptist Church Inc. seeks 91.1 mhz; 0.7 kw H& V; 55
m_Address: Rie. 3, Box 214-C, Bonifay, FL 32425. Princi-
pal is nonprofit corporation headed by Charles E. Hall,
Jimmy Whitehead. W.T. Retherford and Guy Johnson. It has
no other broadcast interests. Filed May 6

® Holly Hili, FL (BPH880505NI)—Intermarn Broadcast-
ing Inc. seeks 103.3 mhz; 3 kw H&V; 100 m. Address: P.O.
Box 2696. Jacksonville. FL 32203. Principal is owned by
James E. Martin and David L. Cobb. Martin has interest in
new FM in Orlando, FL (BPH860507NZ). Filed May 5

®m Holly Hill. FL (BPH880505MW)—King-Holly Hill
Lid. seeks 103.3 mhz; 3 kw H&V: 100 m. Address: 1582
Caribbean Dr., Melbourne, FL 32935, Principal is owned
by Deborah B. King, who has no other broadcast interests
Filed May 5

® Holly Hill, FL (BPH880505MS}—Central Florida
Communications Group Inc. seeks 103.3 mhz; 3 kw H&V;
HAAT: 100 m. Address: P.O. Box 1873, Daytona Beach, FL
32015. Principal is owned by Charles W. Cherry and Julia T.
Cherry. who have no other broadcast interests. Filed May 5.

8 Holly Hill. FL (BPH8805050R)}—A. Wayne Atchley
secks 103.3 mhz; 3 kw H&V; 100 m. Address: 721 Mont-
clair Terrace, Orange City, FL 32763. Principal has no other
broadcast interests. Filed May 5.

8 Holly Hill, FL (BPH880505NV)}—Morbak Communi-
cations secks 103.3 mhz; 3 kw H&V; 100 m. Address: 954
N.E. 86th St.. Miami 33138. Principal is owned by Law-
rence R. Baker and John E. Morris. who have no other
broadcast interests. Filed May 5.

® Holly Hill. FL (BPH880505NQ)—Holly Hill Radio
Partners seeks 103.3 mhz: 3 kw H&V. 100 m. Address:
4347 5. Atlantic Ave., Ponce Inlet. FL 32019. Principal is
owned by Joel Hunter and Cindy K. Deans. who have no
other broadcast interests. Filed May 5.

® Holly Hill, FL (BPH8805050U)}—HB Broadcasting
seeks 103.3 mhz; 3 kw H&V; 61 m. Address: 1219 Suwanee
Rd.. Daytona Beach, FL 30214. Principal is owned by
Hazel Bynum, who has no other broadcast interests. Filed
May 5.

® Spring Valley. 1L (BPH88050SME)—lllinois Valley
Broadcasting Corp. seeks 103.3 mhz; 3 kw H&V: 100 m.
Address: 21 Second St., Lasalle. IL 61301. Principal is
owned by Henry J. Burt, who has no other broadcast
interests. Filed May 5.

®  Spring Valley. IL (BPH880505M)—TIllinois Valley Ra-
dio seeks 103.3 mhz; 3 kw H&V; 100 m. Address: P.O. Box
211, Spring Valley. IL 61362, Principal is owned by Cynthia
Ochs and Charles Tiemann, who have no other broadcast
interests. Filed May 5.

® Keokuk. 1A (BPH880505NU)—W. Russell Withers
seeks 96.3 mhz; 50 kw H&V; 150 m. Address: P.O. Box
108. Mt. Vernon. IL 62864, Principal has no other broadcast
interests. Filed May 5.

® Lawrenceburg. KY (BPH880504MH)—MTW Commu-
nications seeks 102.1 mhz; 3 kw H&V; 100 m. Address:
1033 Greenbriar, Lawrenceburg, KY 40342, Principal is
owned by David Melloan. Roy Toney and Carol Workman,
who have no other broadcast interests. Filed May 4.

® Lawrenceburg, KY (BPH880505MT)—Erica Broad-
casting L.P. seeks 102.1 mhz: 3 kw H&V: 100 m. Address:
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7708 Heritage Dr., Annandale. VA 22003. Principal is
owned by Digby Solomon. who has interest in
WIMA(AM)-WVIZ(FM) Orange. VA. Filed May 5.

® Lawrenceburg., KY  {BPH880505MV)—Anderson
Broadcasting Co. L.P. secks 102.1 mhz: 3 kw H&V: 100 m.
Address: 329 Plum St., Lawrenceburg, KY 40342. Princi-
pal is owned by Cheri C. Murphy. who has no other
broadcast interests. Filed May 5.

®  [awrenceburg. KY (BPH880504MJ)—Anderson Coun-
ty Broadcasters seeks 102.1 mhz; 3 kw H&V. 100 m.
Address: Hammonds Creek Rd.. Lawrenceburg. KY 40342,
Principal is owned by Jonathan L. Smith. Herbert L. Beas-
ley. Kenny Rice and David L. Smith. who have no other
broadcast interests. Filed May 4.

8 Lawrenceburz. KY (BPH8805050K)—Hometown
Broadcasting of Lawrenceburg Inc. secks 102.1 mhz; 3 kw
Hé&V: 100 m. Address: P.O. Box 685. Greenup. KY 41144,
Principal is owned by Robert L. Scheibly. Phillip B. Leslie,
John R. McGinnis and James G. Hedrick, who bave no
other broadcast interests. Filed May 5.

8 Basile. LA (BPH880505SML)—Nezpique Communica-
tions Ltd. secks 102.1 mhz: 3 kw H&V; 100 m. Address:
430 S. 5th St., Eunice, LA 70535. Principal is owned by
Lynette Y. Feucht. Kent Aguillard and Terrance Hoychick.
who have no other broadcast interests. Filed May §.

® Meridian. MS (BPH8805050L)—Earnest Tiger and
Harold McBrayer seeks 102.1 mhz: 3 kw H&V: 108 m.
Address: PO. Box 844, Meridian. MS 39302. Principals
have no other broadcast interests. Filed May 5.

8  Meridian. MS (BPH880505NK)}—Circle Communica-
tions Inc. secks 102.1 mhz; 3 kw H&V: 100 m. Address;
1920 18th Ave.. Meridian, MS 39301. Principal is owned
by Furahaa Saba and Anthony Hewitt. who have no other
broadcast interests. Filed May 5.

®  Monticello. MS (BPH880504MF)—Monticello Radic
Co. seeks 102.1 mhz; 3kw H&V: 100 m. Address: PO. Bo»
1084. Monticello. MS 39654. Principal is owned by Ruth L
O'Neal and Marcus R. O'Neal. who have no other broadcas
interests. Filed May 4.

8 Monticello. MS (BPH880505MR)}—Clinco Inc. seek:
102.1 mbz; 3 kw H&V; 100 m. Address: P.O. Box 1270
Monticello. MS 39654. Principal is owned by James E
Clinton. Peggy J. Clinton and Emest W. Clinton. who alsc
own WMLC(AM) Monticello. MS. Filed May §.

8  Meridian, MS (BPH880505MF)—Jana R. Partridg:
seeks 102.] mhz; 3 kw H&V; 100 m. Address: 3013 31s
St.. Meridian, MS 39301. Principal has no other broadcas
interests. Filed May 5.

® Hampton, NH (BPH880505MG)—Carlyn Ring scek:
102.1 mbhz: 3 kw H&V; 100 m. Address: The Raspbern
Farm, Rt. 84, Hampton Falls. NH 03844. Principal has nc
other broadcast interests. Filed May 5.

8 Hampton. NH (BPH880505NC)>—Jon E. Paradise seek:
102.1 mhz; 3 kw H&V; 100 m. Address: 44 Sheffield St.
Portland. ME 04102. Principal has no other broadcast inter-
ests. Filed May 5.

8 Hampton. NH (BPH880505MI)—Starboard Produc-
tions seeks 102.1 mhz; 3 kw H&V; 100 m. Address: 10¢
Elm St.. Pembroke. MA 02359. Principal is owned by
Carolee X. Brockmann, Thomas C. Troland and Joseph C
Gravina. who have no other broadcast interests. Filed May
5.

® Hampton. NH (BPH3805050H)—Hampton Broadcast-
ing seeks 102.1 mhz; 3 kw H&V; 100 m. Address: 78 Tide
Mill Rd.. Hampton. NH 03842. Principal is owned by
Susanna Tetlow-MacDonald and Gary Catapano. who have
no other broadcast interests. Filed May 5.

8 Hampton. NH (BPH880505PT)—Vezina Broadcasting
Inc. seeks 102.1 mhz; 3 kw H&V; 100 m. Address: 9
Locke Rd., Rye. NH 03870. Principal is owned by Carol A
Youschak . who has no other broadcast interests. Filed May
5.

8 Hampton, NH (BPH880505PS)—Oceanside Broadcast.
ing Co. seeks 102.]1 mhz: 3 kw H&V; 100 m. Address: 7714
Crossover Dr., McLean, VA 22102. Principal is owned by
Gregg P Skall and A. Thomas Joyner. who also owr
WZFX(FM) Whiteville and WIKS(FM) New Bern. bott
North Carolina, and WQOK(FM) South Boston, VA. Filec
May 5.

® Hampton, NH (BPH8805050Y)>—Jane E. Newmar
seeks 102.1 mhz; 3 kw H&V; 100 m. Address: P.O. Bo»
280. North Hampton. NH 03862. Principal has no othe
broadcast interests. Filed May 5.

8 Hampion, NH (BPH8805050Q)—Hampton Broadcast.
ing Co. seeks 102.1 mhz; 3 kw H&V; 100 m. Address: 62
Arlington C1., Kensington, CA 94707. Principal is ownec
by Nicholas Henderson, who has no other broadcast inter-
ests. Filed May 5.

® Hampton. NH (BPH880505MY)»—TVB Broadcasting



Co. secks 102.1 mhz: 3 kw H&V. 100 m. Address: 130
Martell Court, Keene. NH 03431, Principal is owned by
Richard A. Defabio, William Tucker and William Sieele,
who have no other broadcast interests. Filed May 5.

W tHampton, NH (BPH880505MU)—Francocur Radio
Partnership secks 102.1 mhz; 3 kw H& V. 46 m. Address: 56
Hulme St., Manchester. MA 03103, Principal is owned by
Alired R, Francoeur and Janet A. Francocur. who have no
other broadcast interests. Filed May 5.

& Hampton. NH (BPHB80505NJ)}—Thomas G. Davis and
Mantha S. Shapiro secks 102.1 mhz: 3 kw H&V: 100 m.
Address: 629 Scan Drive. Annapolis. MD. Principal has no
other broadcast interests. Filed May 5.

B Phoenix., NY (BPH880505FPB}—Zebra Broadeasting
Inc. secks 102.1 mhz; 3 kw H&V: 100 m. Address: One E.
Main St.. Rochester. NY 14614, Principal is owned by Ruby
Lockhant. Michelle Falecone. Leonard Relin, Herbert N.
Stern, Richard A. Calubrese and Richard ). Eiliot, who
have no other broadcast interests. Filed May 5.

8 Wadesboro. NC (BPHBB05050T)—Red Penny Broad-
casting sceks 93.5 mhz: 3 kw H&V; 100 m. Address: 208 §.
Rutherford St.. Wadesboro. NC 28170. Principal is owned
by Risden A. Lyon and Justine H. Lambert. Lyon has
interests in WKDX(AM) Hamlet. NC. Filed May 5.

® St Marys, OH (BPH880505PQ)—Clcar River Commu-
nications Inc. secks 103.3 mhz: 3 kw H&V: 100 m. Ad-
dress: 1990 Hamrock Dr.. Powell, OH 43063, Principal is
owned by Murk S. Litton. Robert Casagrande and Joun E.
Schlichting, who also own WQTL(FM) Ottawa, OH. Filed
May 5.

8 Tri-City, OR (BPHBBOS09MB)}—Gee Jay Broadeasting
secks 104.3 mhz; 5.64 kw H&V: 422 m. Address: 916
Douglas St., P.O. Box 1555, Myrtle Creek. OR 97457,
Principal is owned by Robert W. Larson and Michael .
Knisley, who have no other broadeast interests. Filed May 9.

®  [sabel Scgunda, PR (BPED8BOSO6MA)—Cristiano De
La"A"aLa"Z" Inc. sccks 89.3 mhz: 3 kw; 76 m. Address:
PO, Box 323, Pucrto Real, Fajardo. PR 00740, Principal is
nonprofit corporation headed by Rev. Eric A. Smith, Luis
Rios, Juan O. Rivera, Carmen B. Ayala, Elba L. Rivera,
Yvonne Ramos. Alexis R. Hernandez and Angel I Apente.
It has no other broadeast interests. Filed May 6.

B Greer, SC (3PH880S05PI)-—Upstate Broadeasting As-
sociates seeks 103.3 mhe: 3 kw H&EVO 100 m. Address: 11
Richmond Place. New Orleans 70115. Principal is owned
by John G. Curren and Holly M. Jenkins. who have no other
broadcast interests. Filed May 3.

8 Greer, SC (BPHB80505PD)—Twin Cities Radio Partner-
ship secks 103.3 mhz; 3 kw H&V: 100 m. Address: §231 E.
Penrith Dr., Durham, NC 27713, Principal is owned by
Charles Robents, who has no other broadeast interests. Filed
May 5.

| Greer. SC (3PH8805051°R}—South Winds Communi-
cations sceks 103.3 mhz: 3 kw H&V. 100 m. Address: 207
N. Park Dr.. Spartanbunz. SC 29302, Principal is owned by
Jeraldine F. Mack. Rohert L. Haskins. Thomas H. Barr.
William E. Wrenn Jr. It has no other broadcust interests.
Filed May .

| Virginia Beach, VA (BPHB880505PN)—Intracoastal Air-
waves L. secks 1021 mhz: 3 kw H&V; 100 m. Address;
1024 Gates Ave., #6A. Norfolk. VA 23507. Principal is
owned by Jessie 1. McCoy, Robert L. Haskins, Thomas H.
Barr and William E. Wrenn Jr. It has no other broadcast
interests. Filed May 3.

®  Virginia Beach. VA (BPHBBOS05PA)}—Craig L. Sichent
seeks 102.1 mhz: 3 kw H&V: 100 m. Address: 192 Duke of
Gloucester St.. Annapolis. MD 21301, Principal has no
other broadcast interests. Filed May 5.

Actions

B Camden, AL (BPH870630MV)—Camden Broadeast
Associates for 102.3 mhz; 3 kw H&V; 100 m. Address: 415
N. College St.. Greenville. AL 36037. Principal is owned
by Labaron A. Foster. Norman Figures, Paul H. Revnolds
id Virgle 1. Strickland. Reynolds owns WAJOQ(AM)-
WIAM-FM Marion. Al.. Action May 17.

b Green Valley, AZ (871022MD)—Returned app. of Cry-
ial Sets Inc. for 97.1 mhz: 3 kw H&V: 100 m. Address:
2.0. Box 767. Green Valley. AZ 85622, Principal is owned
oy Joseph N. Crystall, Martha J. Crystall. William C. Scott,
R. Judith Scott and Robert N. Ludson. It also owns
XGVY(AM) Green Valley, AZ. Action May 13

b Peoria. AZ (880212AA)—Returned app. of Family Sta-
ions Inc. for 650 mha: 5 kw-D: | kw-N. Address: 3108
“ulton Ave.. Sacramenio. CA Y5821, Principal is nonprolit
itation group headed by Harold Camping. president. Action
Vay 17.

1 Guadalupe, CA (BPHEH0629IA—Granted app. of Ar-
nando Garcia for 105.5 mhiz: 16 kw: 1342 m. Address: 979

Nivera St.. Guandalupe, CA 93434, Principal has no other
sroadcast inerests. Action May 23,

B Monteeito, CA (BP850701 AW)}—Granted app. of Jerry
J. Coliins for 880 khz; 220 w. Address: ¢/o WKKQ Box
1060. W. Townlinc Rd.. Hibbing. MN 44746. Principal
owns WHHQ(AM) Nashwauk. and WIBX(AM) Hibbing.
both Minnesota. Collins also owns new FM in Pine Island
Center, FL. Action May 17.

¥  San Marcos, CA (BPED880308MB)—Returned app. of
The Governing Board of the Palomar Community College
District for 88.9 mhz; 0.2 kw H&V. 290 m. Address: 1140
Mission Rd.. San Marcos. CA 92609. Principal is educa-
tional institution headed by George R. Boggs. E. Jan Moser
and David A. Chappic. It has no other broadcast interests.
Action May 16.

®  Fort Myers Villas. FL (BPH820825B2)—Granted app.
of Sunshine Broadcasting Inc. for 106.3 mhz: 3 kw H&V:
285 m. Address: PO. Box 631, Cheraw, SC 29520. Princi-
pal is owned by Michacl G. Orr. who has no other broadcast
interests. Action May 20.

® Key Colony Beach. FL (BPH871110ND—Retumed
app. of Richard L. Silva for 105.5 mhz: 3 kw H&V; 100 .
Address: 35 Sombrero Bivd., Marathon, FL 33050. Princi-
pal has no other broadcast interests. Action May 13.

®  Orlando, FL. (BPHB860507NS)}—Granted upp. of Urban
Broadcasting Corp. for 98.9 mhz: 3 kw (H&V). 100 m).
Address: 6479 Las Flores Dr.. Boca Raton. FL 33433,
Principal is owned by Ron Lovell. Hilda Dawson and Jose
Ouks. It has no other broadcast interests. Action May 23.

W Tallahassee, FL (BPH880324MV)—Rewrned app. of
Alan L. McCall for 106.1 mhz: 3 kw (H&V); 160 m.
Address: 3907 Apalachee Parkway, Tallahassee, FL. 32301,
Principal has no other broadcast interesis. Action May 0.

® Tallahassee. FL (BPHBBO32SMD))—Returned app. of
J.L.J.B. Wireless Inc. for 106.1 mhz: 3 kw H&V: 100 m.
Address: 7741 N. Briarcreek Rd., Tallahassee. FL 312312,
Principal is owned by Yvette M. Larche, Joseph W. Larche,
James W. Jennings. Betsy H. Jennings. Charles S. Johnson
and Sondra R. Burnett. It has no other broadcast interests.
Action May 20.

= Colby. KS (BPH87!120MB}-Granted app. of Sound
Broadeusting Inc. for 97.9 mhz: 100 kw H&V: 302 m.
Address: 37 Martin St.. Rehoboth. MA 02769, Principai is
owned by Dana J. Puopoto and Nuncy J. Puopolo, who have
no other broadcast interests. Action May 24,

®  Ncwberry, MI (BPHS71014MB)—Returned app. of
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Leon B. Van Dam for 97.9 mhz; 50 kw H&V; 352 m.
Address: South Newberry Ave.. Newberry, MI 49868. Prin-
cipal has no other broadcast interests. Action May 16

8 Great Falls, MT (BP870319AC)—Minority Christian
Radio of Montana for 1490 khz. Address: 2711 Hwy 62,
leffersonville, IN 47130. Principal is owned by Mary L.
Smith, who also owns WOSBA (LPTV) Jeffersonville, IN
Action May 19,

® Highland, NY (BPH870827MC)—Granted app. of Wil-
liam H. Walker III for 107.3 mhz; .33 kw (H&V); 295 m.
Address: PO. Box 1341, Highland, NY 12528. Principal
has no other broadcast interests. Action May 12.

® Hormigueros, PR (BPH871029NL)—Returned app. of
Roberto Passalacqua for 106.1 mhz; 3 kw; 335 m. Address:
Condominio Condado Del Mar, Apt. 2012, Avenida Ash-
ford #1479, Condado, San Juan, PR 09007. Principal has
no other broadcast interests. Action May 13,

®  Wakefield-Peacedale, R1 (BPH880217MO)—Returned
app. of Holly P. Wood for 99.7 mhz: 3 kw H&V; 96 m.
Address: 19 Walnut St. Swansea, MA 02777. Principal is
owned by Holly P. Wood, Stefanie S. Pabis and Krystyne M.
Pabis. It also has interest in WKFD(AM) Wickford, RI.
Action May 20

®  Canton, SD (BPH880211MT)—Returned app. of Parity
Radio Corp. for 102.5 mhz; 3 kw H&V. 100 m. Address:
10926 Jollyville Rd.. Austin. TX 78759. Principal is owned
by Fred Lundgren and Jerome Friemel. who have no other
broadcast interests. Action May 13.

u  Tazewell, TN (BPH871008MA}—Granted app. of Mar-
iin E. McCollough for 94.1 mhz; 1.3 kw H&V; 150 m.
Address: Fan St., Tazewell. TN. Principal has no other
broadcast interests. Action May 19

8 Beeville, TX (BPH860917MF}—Granted app. of Ha-
mon Broadcasting Corp. for 97.9 mhz; 3 kw H&V; 300 m.
Jaddress: 109 E. College. Devine, TX 78016. Principal is
owned by Khan Hamon, Dennis Kost. Lou Kost and Wil-
liam Berchelmann, who also own KTXX(FM) Devine, TX.
Action May 13.

8 Beeville, TX (BPH860917MK)—Dismissed app. of
| Trojan Broadcasting for 97.9 mhz: 3 kw H&V; 300 m.

Address: 115 West Ave. D, Robstown, TX 78380. Principal

is owned by Humberto Lopez and Carlos Lopez. who have
é no other broadcast interests. Action May 13.

Facilities Changes

pAM’s
® Concord. CA, KWUN, 1480 khz—May 19-Application
(BPB60508 AB) granted for CP 10 increase night power 1o 5
1 kw and install DA-2.
8 Monticello. FL. WMFL. 1090} khz—May 16-Applica-
tion for CP 1o correct existing site coordinates to: 30 31 58N
83 52 17W.
8 Eminence. KY. WKXF. 1600 khz—April 27-Applica-
Jion for CP to correct coordinates 10: 38 21 Q9N 85 11 09W.
i @ Golden Valley. MN, KUXL. 1570 khz—May 11-Apphi-
cation for CP to increase night power to 500 w.

'@ Rocky Mount, NC, WKMP. 1120 khz—May 13-Mod of
CP (BP860724AC) to correct coordinates to: 35 55 57N 77
49 49W.

fM's
8 San Francisco. KABL-FM, 98.1 mhz—May 6-Applica-
i

tion for CP 1o comrect geographical coordinates site eleva-
tion and overall height above mean sea level.

8 Taylorsville, MS, WBBN. 95.9 mhz—May 5-Applica-
tion for CP to change ERP: 31 kw H&V, HAAT: 190 m.
H&V; TL: 98 degrees, 3.5 miles from Collins. MS: change
to class C2.

TV's
® Nogales, AZ, KMSB-TV, ch. 11—May 10-Application

for CP to change ERP vis.: 316 kw; HAAT: 507 m.; ANT:
LDL/ADC-TIIHZSMSS0S; 31 42 18N 110 55 26W.

®  Panama City, FL, WDGH, ch. 28—May 5-Mod of CP
(BPCT820122KE) to change HAAT: 228.22 m.; change
antenna supporting-structure height; 30 23 42N 85 32 02w.

® St Petersburg, FL, WTTA, ch. 38—May 12-Mod of CP
to change ERP vis.: 1397 kw; HAAT: 437.6 m.: ANT:
Harris TWS-15.

Actions

AM's

B Los Ranchos De Albuquerque, NM. KNXX. 1050
khz—May 19-Application (BMP871209AG) granted for

MP (0 reduce tower height and augmentation of daytime
directional pattern.

® Ceiba, PR. WRRE. 890 khz—May 19-Application
(BMP871030AC) granted for MP (BP840914AA, as mod.)
10 make changes in antenna system and change TL to: 0.7
mi. N of Ceiba Center, just N of Santa Maria Urbanization.
Ceiba. PR: 18 16 30.5N 65 38 50W.

® Plano, TX, KSSA, 1600 khz—May 16-Application
(BP880217AE) returned for CP for experimental synchro-
nous AM station at Dallas to operate simultaneously with
primary KSSA facility at Plano, TX. on same freq. 1600
khz with same power | kw/5 kw DA-3.

B Plano, TX. KSSA, 1600 khz—May 12-Application
(BP880205AH) granted for CP to make changes in antenna
system: change daytime TL to: North end of Guard St.,
Dallas, Dallas Co., TX; 32 44 25N 96 42 38W.

8 Mayville. WI, WWRS, 990 khz—May 18-Application
(BMP870922AA) returned for Mod of CP (BP850405AE)
to increase power to 0.5 kw; change TL to within Town of
Lomira, WI, on U.S. Hwy. 41, 2.28 km S of intersection of
Hwys. 41 and 67, Lomira, WI; and make changes in
antenna system; 43 33 57N 88 25 59W Re: Failure to submit
amendment.

FM'’s

®  Enterprise, AL, WLHQ-FM, 96.9 mhz—May 10-Ap-
plication (BPHB61003IF) granted for CP to change TL: 2
mi. W of Esto at Coates Hill, near Esto, FL: change HAAT:
313m. H&V; 30 59 17N 8541 22W Amended Dec. 8, 1987,
to change TL: Rd. 177, 3.35 km $ of Miller Crossroads,
Holmes Co.. FL (WTVY tower); 30 55 11N 85 44 30W;
HAAT: 462 m. H&V.

8 Chandler. AZ, KMLE, 107.9 mhz—May 18-Applica-
tion (BPH8706011C) granted for CP to change TL: South
Mountain Park. Phoenix; change HAAT: 502 m. H&V: 33
20 0ON 112 03 46W.

8 Camden, AR, KCXY, 95.3 mhz—May 17-Application
(BMPHB705111A) dismissed for Mod of CP
(BPHB841001IA) to change TL: 5.4 mi. SSE. 160 degrees of
Camden. AR; change ERP: 1.608 kw H&V: change HAAT:
137 m. H&V; 33 30 41N 92 48 00W.

® Helena, AR. KCRI-FM. 103.1 mhz—May 12-Applica-
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tion (BMPHB880225I1B) granted for Mod
(BPHB50626IK) 1o change HAAT: 100 m. H&V.

8 Fresno, CA, KFIG-FM, 101.1 mhz—May 12-Applica-
tion (BMPHB871228IC) granted for Mod of CP to change
TL: on Owens Mtn. 4.85 km 37 degree T from intersec. of
Copper and Armstrong Aves., Fresno Co., CA; change
HAAT: 328 m. H&V; change ERP: 10 kw H&V; 36 55 48N
119 38 27w.

of CP

® Qildale. CA. KLLY, 95.3 mhz—May |l-Application
(BPHB880114IA) granted for CP to change TL: 4.9 km N of
Oildale in Kem Co., CA; change HAAT: 120 m. H&V;
change ERP: 2 kw H&V: 35 27 33N 119 01 13w,

® Hartford, CT. WHCN, 105.9 mhz—May 13-Applica-
tion (BPH8707311A) granted for CP to change to directional
antenna.

8 Green Cove Springs. FL. WPDQ, 92.7 mhz—May 17-
Application (BPH8709241A) granted for CP to change ERP:
1.3 kw H&V, change HAAT: 151.5 m. H&V.

B Santa Rosa Beach, FL, WWAV-FM, 102.3 mhz—May
13-Application (EMPHB80112IG) granted for Mod of CP
(BPH870313MI) to change TL: Hwy. 98, Miramar Beach.
Walton Co.. FL; 30 22 31N 86 21 39W.

®  Pukalani. HI. KMVI-FM, 98.3 mhz—May 24-Applica-
tion (BPH8706291Z) granted for CP to change HAAT: 17
m.: TL: 0.4 mi. S of Keokea on Kula Hwy. (Ulapalakua
Rd.). HI: 20 42 19N 156 21 54W.

® Vincennes. IN, WZDM, 92.1 mhz—May 23-Applica-
tion (BMPHB880112IF) granted for Mod of CP
(BPH810716AD as mod) to change TL: on Old U.S. Hwy.
50. 0.8 km E of intersec. of Old U.S. Hwy. 50 and SE 400
East Rd.. Palmyra Township. Knox Co.. IN; change HAAT:
122 m. H&V; change ERP: 2 kw H&V; 38 41 02N 87 26
08W.

8 Osceola. 1A, KJC, 107.1 mhz—May 20-Application
(BPH8712081D) granted for CP to change FREQ:
106.9MHZ (per Docket 86-281). change TL: alongside
U.S. Hwy. 34, approx. 4 km W of KJJC's present location;
change ERP: 27 kw H&V, change HAAT: 198.3 m. H&V:
change 10 class C2: 41 01 34N 93 51 43w.

8 Bowling Green. KY. WCVK. 90.7 mhz—May 11-Ap-
plication (BMPED8712211A) granted for Mod of CP to
change HAAT: 137 m. H&V and correct coordinates: 37 00
I8N 86 31 I19w.

8 Farmerville. LA, KWIM. 92.7 mhz—May 13-Applica-
tion (BPH871125IL) returned for CP to change TL: 1.63 km
SE of Bayou D’Arbonne Lake Dam on bearing 136 degree
True; change HAAT: 100.0]1 m. H&V. 32 42 14N 92 19
40W.

8 Hart. Ml. WCXT. 105.3 mhz—May 12-Application
(BPH870302MY) granted for CP to change HAAT: 328 m.
H&V.

®  Marshali, MN, KKCK. 100.1 mhz—May 18-Applica-
tion (BPH880203IC) granted for CP to change ERP: 100 kw
H&V (per Docket 86-516); change HAAT: 292 m. H&V:
change FREQ: 99.7MHZ; change TL: 1.3 km N of U.S.
Rte. 14, 2.7 km Wof U.S. Ree. 75. 0.5 km SW of Tower.
change antenna supporting-structure height: 44 16 56N 96
19 15W.

® Baldwinsville, NY, WSEN-FM. 92.1 mhz—May 12-
Application (BPH8802191B) granted for CP to change ERP:
25 kw H&V; make changes in anienna system:; change to
class B1.

8 Carthage, NY, WTOJ. 103. 1 mhz—May 23-Application
(BPH8610231B) granted for CP to change ERP: 0.84 kw
H&V.

® Asheboro, NC, WKRR-FM. 92.3 mhz—May 13-Appli-
cation (BMPH8606091A) granted for Mod of CP to change
antenna pattern: 35 49 59N 79 49 56W.

8 Burgaw. NC. WVYBS-FM, 99.9 mhz—May 13-Applica-
tion (BPH870302NY) granted for CP to change HAAT: 300
m. H&V.

®  Youngstown. OH. WYSU. 88.5 mhz—May 13-Appli-
cation (BPH880114MA) returned for CP to change ERP: 50
kw H&V: change HAAT: 152 m. H&V: change TL: 3930
Sunset Blvd.

8 Enid. OK. KNID. 96.9 mhz—May |3-Application
(BPH8702191J) dismissed for CP to change TL: 0.88 mi. §
of SR 45. 4.6 mi. WSW of intersec with U.S. Rtes. 60. 64.



31, near Enid. OK: change HAAT: 311 m. H&V: 36 27 02N
17 57 16W.

' Eugene, OR, KUGN-FM, 97.9 mhz—May 11-Applica-
ion (BPH870302NX) granted for CP to change HAAT: 301
n. H&V.

1 Pendleton, OR, KUMA-FM, 107.7 mhz—May i1-Ap-
lication (BPH8703020 m.) granted for CP 1o change TL:
abbage Hill area, 11.5 mi. SE of Pendleton, 4 mi. W of
Yeadman Pass alongside I-80, Pendleton, OR; change ERP:
00 kw H&V: HAAT: 344 m. H&V and make changes in
ntenna system; 45 35 15N 118 34 56.

I Nanticoke, PA, WEAY, 92.1 mhz—May 11-Application
BPH8711241Q) granted for CP to change ERP: 0.76 kw
i&V: change HAAT: 202 m. H&V.

v Caguas, PR, WVJP-FM, 103.3 mhz—May 16-Applica-
ion (BPH8706151D) granted for CP 1o change TL: .1 mi.
JE of km 9.2; change ERP: 28 kw H& V; change HAAT: 581
n. H&V: 18 16 45N 65 51 15W.

¥ Borger. TX, KDXR. 104.3 mhz—May 16-Application
BMPHBB80418IB) dismissed for Mod of CP
BPH860312IF) to change FREQ: 190.3 MHZ, change
intenna supporting structure height; change class 10 ClL:
:hange TL: 13.8 mi. NNE of Pullman, TX, 0.1 mi. W of
Adwy. 136 and 2 mi. N of Hwy. 293.

¥ Dallas, KMGC, 102.9 mhz—May 13-Application
BPH870807IA) granted for CP 1o change HAAT: 411 m.
1&V.

¥ Giddings, TX, KGID. 101.7 mhz—May 13-Applica-
ion (BPHB80303IC) dismissed for CP 10 change ERP: 50
w H&V; HAAT: 149.96 m. H& V; FREQ: 101.5 MHZ ({per
Jocket 86-328); CLASS: C2: TL: Insight Communications
Cable Television Tower, 2.38 km S of La Grange. TX; 29 52
12N 96 52 39W.

1 Tacoma, WA, KVTI, 90.9 mhz—May 20-Application
BPEDS60930IH) granted for CP to change TL: 5544 N
35th St; ehange ERP: 50 maximum kw (H); 47 max. kw (V);
:hange HAAT: 701 fi. H&V: install directional anienna: 47
16 41N 122 30 42W.

»  Casper, WY, KCEB. 91.1 mhz—May |1-Application
(BMPEDE71022IC) granted for Mod of CP to change
HAAT: -148.7 m. H&V.

Actions

Commission Action

8 Gulf Breeze, FL—Granted Sibine Broadeasting's with-
drawal request for new FM station on channel 237A (95.3
mhz) at Gulf Brecze., (MM Docket 87-119 by MO&O [FCC
88-176] adopted May 17 by commission.)

Staff Actions

¥ Shont-spaced FM station assignments—At request of
Jreater Media Inc.. extended cominent dates in this pro-
reeding concerning proposal to permit short-spaced FM
issignments by using directional antennas. Comments are
fue Aug. 5. replics Sept. 5. (MM Docket 87-121 by order
DA }88-81!” adopted May 26 by chief. Mass Media Bu-
cau.

3 Dothan, AL—Designated for hearing applications of
southlund Broadeasting Company Inc.. Broadeast Associ-
ties. Dothan Radio Joint Venture, Bee Broadeasting, Hous-
on L. Pearce and Albent E. Smith for new FM station on
‘hannel 273A (102.5 mhz) at Dothan. (MM Docket 88-247
w order [DA BB-703 adopted May 6 by chief. Audio
services Division, Mass Media Bureau.)

I Breen, CO, and Kinland, NM—Designated for hearing
pplication of Daystar Radio Lid. to change facilitics of
{LLVat Breen, and application of Frank Elwood and Wanda
can Elwood to change frequency of KCEM and to chunge
ity of license from Aztec. NM. 10 Kinland. (MM Docket
i8-248 by order [DA 88- 711] adopted May 10 by chief.
\udio Scrvices Division.)

I Pon St. Joc, FL—Designated for hearing applicitions of
anhandle Communications Inc., PN Radio Co. and Dee
Metmore for new FM station on channel 228A (93.5 mhz) at
‘ort St. Joe. (MM Docket 88-250 by order |DA 88-732|
dopted May 12 by chicf. Audio Services Division.)

1 Delphi. IN-—Designated for hearing applications of Wa-
vash Vailiey Community Radio Corp., Whitcar Regional
3roadeasting Co. Inc., James R. Bricker and Carroll Coun-

1y Broadeasting for new FM station on ¢channel 275A (102.9
mhz) at Delphi. (MM Docket 88-246 by order [ DA 88-688)
adopted May 5 by chicf, Audio Services Division.)

® Mumay, KY—Dismissed petition of West Kentucky
Broadeasting Associates to allot channel 284A (104.7 mhz)
to Murray, for lack of continuing intcrest. (MM Docket 87-
366 by R&O [DA 88-738] adopted April 18 by deputy chief,
Policy and Rules Division.)

B Catskill, NY—Designated for hearing applications of
Catskill Broadcasting Co.. A General Partnership, John Jay
Isetin and Carmine A. Pizza, General Partner Catskill FM
Ltd.. A Limited Partnership for new FM station on channel
253A, (90.5 mhz) at Catskill. (MM Docket 88-252 by order
[DA 88-731] adopted May 12 by chief, Audio Services
Division.)

8 Johnsonville, SC—Designated for hearing applications
of Franklin Broadcasting, Hemingway Broadcasting Co.
Inc.. and William H. Burckhalter and Cynthia B. Merrithew
for new FM station on channel 286A (105.1 mhz) at
Johnsonville. (MM Docket 88-251 by order [DA §8-730]
adopted May 12 by chief, Audio Services Division.)

®  Killington, VT—Designated for hearing applications of
Albert E. Gary: Killington Broadcasting, Lid.; Killington
Community Broadcasting Corp.; Mountain Broadcasting
Limited Pariners; EIf Broadcasting Co.: Radio Group inc.;
Bruce Lyons. and Killington Ltd. for new FM station on
channe] 287C2 (105.3 mhz) at Killington. (MM Docket 88-
240 by order [ DA 88-695) adopted May 4 by assistant chief,
Audio Services Division. Mass Media Bureau.)

ALJ Actions

®  Sealtle—Granied application of Seattle Public Schools
for rencwal of license for KNHC(FM) Seattle. and denies
application of Jack Straw Memorial Foundation to operate
full time or on shared time basis on KNHC's frequency.
(MM Docket 86-49 by ID [FCC 88D-17] issued May 17 by
ALJ Joseph Chachkin.)

By ALJ Richard L. Sippel on dates shown:

8 Upper Arlington. OH (PN Radio Co.. ct al.) FM Pro-
cecding—Approved sciilemeni agreement among PN Radio
Co., Mary Storer Mahaffey, Mirage Broadcasting Co. Inc.,
Tri-Village Broadcasting Association, Walker Broadcasting
Co.. DDB Communications Limited Partnership and BMS
Communications of Upper Arlington and dismissed with
prejudice applications of PN Radio Co.. Mirage Broadcast-
ing. Tri-Village Broadcasting, Walker Broudeasting Co.,
DDB Communications and BMS Communications; ordered
application of Twin Rivers Communications. A Limited
Partnership substituted for Mary Storer Mabhaffey. (By
MO&O, May 11; MM Docket 87370.)

By ALJ Joseph Slirmer on dates shown:

B Silver Springs. FL (Trax Broadcasting, et al.) FM Pro-
cecding—Granted request by Silver Springs Ocala Broad-
casting Inc. and dismissed its application with prejudice.
(By ordcr. May 4: MM Docket 8B-119.)

¥ Karns. TN (John Strelitz and Beaver Ridge Communi-
cations Ltd.} FM Procceding—Approved sctilement agrec-
ment and dismissed with prejudice application of Beaver
Ridge Communications: granted application of John Strelitz
for new FM station on channel 226A (93.1 mhz} at Kams:
and terminated proceeding. (By MO&O. May 6: MM Dock-
ct 87343.)

®  Matewan, WV (Threc States Broadcasting Co. Inc. and
Hometown Broadcasting of Maicwan) FM Proceeding—
Approved scttlement agreement between Threc States and
Hometown and dismissed with prejudice application of

VANHUSS

Media Brokerage
an

Financial Services |

Hometown Broadcasting of Matewan; granted application
of Three States Broadcasting for new FM station on channel
294A (106.7 mhz) at Matewan; and terminated proceeding.
(By MO&O. May 3; MM Docket 88-101.)

Allocations

8 Conway, Hot Springs, Wrightsville, Fairfield Bay, Per-
ryville and Maumelle, AR—Effective July 1, amended FM
table by deleting Perryville aliotment and allotting channel
290C! (105.9 MHz) to Hot Springs and conditionally modi-
fying license of KLAZ(FM) to specify channel 290C1 in
lieu of channel 292A (106.3 MHz); and, by allotting chan-
nel 291C2 (106.1 MHz) 1o Fairfield Bay and conditionally
modifying license of KFFB(FM) to specify operation on
channel 291C2 in lieu of channel 292A. (MM Docket 86-
154 by MO&O [DA 88-714] adopted May 10 by chief,
Policy and Rules Division, Mass Media Bureau.)

®  Holyoke, CO—Allotted channel 222C2 (92.3 mhz) to
Holyoke as first local broadcast service. Filing window
opens July 11, closes Aug. 10. (MM Docket 87-283 [DA-
88-721].)

B Steamboat Springs, CO—Substituted channel 245C2
(96.9 mhz) for channel 244 A (96.7 mhz) at Steamboat and
modified license of KSBT(FM) to specify operation on
higher-powered channel. (MM Docket 87-259 [DA 88-
724].)

B Pon St. Lucie, FL—At request of St. Lucie Radio
Corp.. proposed aliotting channel 267A (101.3 mhz) to Pont
St. Lucie as its first FM service. Comments due July 15,
replies Aug. 1. (MM Docket 88-217 by NPRM DA 88-737]
adopted April 18 by deputy chief, Policy and Rules Divi-
sion.)

8 Cochran, GA—A! request of Georgia Public Telecom-
munications Commission. proposed amending TV table by
substituting UHF television ¢h. 29 for UHF ch. 15 at
Cochran. and modifying license of WDCO to specify oper-
ation on ch. 15. Comments are due July 8, replies July 25.
(MM Docket 88-249 by NPRM [DA 88-715] adopted May 9
by deputy chief, Policy and Rules Division, Mass Media
Bureuu.)

B Statesboro. GA—AL request of Radio Statesboro Inc.,
proposed substituting channel 261C2 (100.1 mhz) for chan-
nel 261A a Statesboro. and modifying license for
WMCD(FM) to specify operation on class C2 channel.
Comments are duc July 18, replies Aug. 2. (MM Docket 88-
218 by NPRM |DA B8-758) adopted April 19 by dcputy
chicf, Policy and Rules Division, Mass Media Bureau.)

8 Cannclton. IN—Allotted channel 275A (102.9 mh2) 10
Cannelton as its first FM service. Window opens July 11,
closes Aug. 10. (MM Docket 87-416, [DA 88-725].)

B Garden City, IN—Effective July 11, allotied channel
275A (102.9 mhz) to Garden City as its first local FM
service. Filing window opens July 12. closes Aug. 11, (MM
Docket 87-298 by R&O [DA 88-751) adopted April 19 by
deputy chicf. Policy and Rules Divison.)

®  Onawa. 1A. and Vermillion, SD—At rcquest of Barneo,
proposed amending FM table by substituting channel 272C1
(102.3 MHz) 10 channel 272A at Onawa and modifying
permit of KOOO(FM) 10 specify operation on C1 channel;
in order to accomplish change, proposed substituting chan-
nel 272A for channel 230A (93.9 mhz) at Vermillion and
modifying license of KVRE Vermillion Radio Inc., licensee
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of KVRE has until July 7 10 show cause why its license
should not be modified. Comments due July 7, replies July
22. (MM Docket 88-195 by NPRM and order 10 show cause
|DA 88-678) adopted April 6 by deputy chicf, Policy and
Rules Division.)

8 Bethalto, IL—Effective July 11, allotted channel 238A
(95.5 mhz) 1o Bethalto as its first local FM service. Filing
window opens July 12, closes Aug. 11. (MM Docket 87-232
by R&O [DA 88-750] adopted Apnl |9 by deputy chief.
Policy and Rules Division.)

B La Salle. IL—Effective July 1l. substituted channel
257B1 (99.3 mhz) tor channel 257A at La Salle and modi-
fied license for WAJK-FM to specify operation on channel

257B1. (MM Docket 87-231 by R&O [DA 88-757] adopied
April 19 by deputy chief, Policy and Rules Division.)

®  Macomb. [L—Effective July 11. substituted channel
274B1 (102.7 mhz) for channel 276A (103.1 mhz) at
Macomb and modified license for WIEQ(FM) 10 specify
operation on new channel. (MM Docket 87-355 by R&0O
[DA 88-756] adopted April 19 by deputy chief, Policy and
Rules Division.}

B Campbellsville, KY—A1 request of Michael Harding,
proposed allotting channel 260A {99.9 mhz) to Campbells-
ville as its second local broadcast service. Filing window
opens July 18, closes Aug. 2. (MM Docket 88-216 by
NPRM (DA 88-759] adopted April 18 by deputy chief.
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Policy and Rules Division.)

a  Campbellsville, KY—On request of Michael Harding
proposed modifying FM table by allocation of channel 2604
(99.9 mhz} as its second local service: comments are due
July 18. replies due Aug. 2. (MM Docket 88-215. by
NPRM [DA 88-759] adopted April 18 by deputy chief
Policy and Rules Division.)

8 Crystal Falls. MI—Effective July I1. substituted chan
nel 264C1 (100.7 mhz) for channel 264C at Crvstal Falls
Filing window opens July 12, closes Aug. 11. (MM Docke
87-379 by R&O [DA 88-754] adopted April 25 by depun:
chtef. Policy and Rules Division.}

B Secelville. MO-—Effective July L1. substituted channe
227C2(93.3 mhz) for channel 244 A (96.7 mhz) at Steelvill
and modified licensc for KNSX-FM to specify operation o1
new channel. (MM Docket 87-335 by R&O [DA 88-755
adopted April 25 by deputy chicf, Policy and Rules Divi
sion.}

B Fairtburv. NE—At request of Sicbert Communication:
Inc. proposed substituting channel 257B1 (99.3 mhz) fo
channel 275A at Fairbury and modifying license o
KUTT(FM) to specify higher powered channel. Comment:
are duc July 15. replies Aug. |. (MM Docket 88199 b
NPRM [DA 88-727) adopted April 18 by deputy chief
Policy and Rules Division.)

m  Lisbon, NH—Allotted channel 244A (96.7 mhz) t
Lisbon as its first FM service. Window opens July 11, close:
Aug. 10. (MM Docker 87-509, |DA 88-722).)

®  Canton, NY—Allotted channcl 268A (101.5 mhz) t
Canton as its second local FM service. Window opens Jub
11, closes Aug. 10. (MM Docker 87-510. [DA 88-723].)

®  North Carolina—At request of MECA Broadcastin;
Inc., proposed substituting channel 280C2 (103.9 mhz) fo
channel 280A at Fuquay-Varina. NC, and modifying licens
for WAZZ to specify operation on higher powered channe
and substituting channel 279A (103.7 mhz) tor channe
280A at Topsail Beach, NC. and substituting channel 279C’
for channcl 279C1 at Williamston. NC. and, at request o
Landsman-Webster Communications of North Carolini
Inc.. proposcd substituting channel 278C2 (103.5 mhz) fo
276A (103.1 mhz) at Dunn, NC. and modifying license fo
WDKS to specify higher powered channel. and substituting
channel 283A (104.5 mhz) for channe! 278A at Hope Mills
NC. Comments are due July 13. replics Aug. 1. (MM
Docket 88-200 by NPRM [DA 88-726] adopted April 14 by
chief. Policy and Rules Division.)

® Byng, OK—Effective July 11. allotted channel 261C:
(100.1 mhz) 1o Byng as its tirst local FM service. Filing
window opens July 12. closes Aug. 11. (MM Docket 87-58°
by R&O [DA 88-753] adopted April 25 by deputy chief
Policy and Rules Division.)

8  Harbeck-Fruitdale. OR—A1 request of Carl Wilson
proposed amending FM table by allotting channe] 2522
(98.3 MHz) to Harbeck-Fruitdale as its first local Fiv
service. Comments are due July 7. replies July 22. (MM
Docket 88-198 by NPRM [DA 88-682] adopted April 18 by
deputy chief. Policy and Rules Division.)

®  University Park, PA—Effective July 11. substitutec
channel 246A (97.] mhz) for channel 244A (96.7 mhz) a
University Park and modified license for WQWK(FM) t
specify new channel. (MM Docket 87-588 by R&O [DA 88
752 adopted Apri! 25 by deputy chief, Policy and Rule:
Division.)

®  Scranton and Surtside Beach, SC—Effective July 1
amended FM table by allotting channel 2754 (102.9 MHz
to Scranton as its first local service: denied request by Jones
Eastern of Grand Strand Inc. to substitute channel 276C:
(103.1 MHz) for channel 276A at Surfside Beach am
modifying license of WYAK-FM to specify operation or C:
channel. Filing window for Scranton channel opens July §
closes Aug. 4. (MM Docket 87-434 by R&O [DA 88-681
adopted April 15 by deputy chief, Policy and Rules Divi:
sion.)

® Crockett, TX—Ar request of Pioneer Broadcasting
proposed amending FM table by substituting channel 224C”
(92.7 MHz) for channel 224A at Crockett and modifying
license of KIVY-FM to specify operation on C2 channel
Comments are due July 7. replies July 22, (MM Docker 88
197 by NPRM [DA 88-680] adopted April 13 by deputy
chief. Policy and Rules Division.)

® Haltom City, TX—At request ot Bluebonnet Radic
Broadcasters Inc.. proposed amending FM table by allotting
¢hannel 227C2 (93.3 MHz) to Haltom City as its first FV
service. Comments are due July 7. replies July 22. (M
Docket 88-196 by NPRM [DA 88-679] adopted April 6 by
deputy chief. Policy and Rules Division.)

8  Lewisburg, WV—Efiective June 24, amended TV tabl
by allotting UHF TV ch. 59 10 Lewisburg as its first loca
commercial TV service. (MM Docket 87-279 by R&O [D4
88-720] adopted April 18 by deputy chief, Policy and Rule:
Division.)
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See last page of Classified Section for rates,
closing dates, box numbers and other details.

RADIO

HELP WANTED MANAGEMENT

General manager: Spanish-language AM California Cen-
tral Coast #31 Hispanic ADI. Min. 3-5 years Hispanic
station management experience. Computer experience &
Spanish-English fluency required. Prior exper. in all areas
of station management and opération. EOE. Resume: Box
H-59,

Prefer being in charge of your own desliny rather than
working in a bureaucratic environment? Prefer a radio

+ company where personnel growth and organizaticnal de-
velopment are real and not just neat sounding buzz werds?
Where high standards and commitment are achieved from
the bottom up? We're a rapidly growing radio group that
needs exceplionally talented and aggressive sales and
general managers. Send your management philosophy
and resume to: Box H-96. EQE. M/F.

Live and work in paradise. Small market AM-FM covers
Granby Kremmiing, Winter Park, Colorado. Needs hus-
band-wile team for sales-oriented manager and office
manager. Send resume by express service to: Bill Kitchen.

" Quality Media. 740 South Pierce Avenue. Louisville, CO
80027. 303—665-3767.

Southeast Missouri State University - radio station man-
ager. Department of Mass Communication - Radio/TV op-
tion. Responsibilities: Manage campus FM radio station.
including transition to National Public Radio (NPR). meet
the public, assist with fund-raising, and direct student staff.
Qualifications: B.S. degree in radio or broadcasting. Exper-
ience in commercial radio with NPR experience preferred.
Salary: To be determined plus benefits. Application dead-
line: June 10, 1988. To apply send letter of apphcation,
demonstration tape and three letters of reference to Direc-
tor of Perscnnel Services. Southeast Missouri State Univer-
sity, Cape Girardeau. MO 63701 An equal opportunity. M/F,
affirmative action employer.

General manager for West Coast major market AM/FM.
Strong sales. organizaticn and people skills. Send resume,
references, letter describing track record and salary histo-
ry to Box H-124. EQE.

GMs and SMs: Ground floor opportunity with young ag-
gressive group. Openings in Wisconsin, South Carolina
and North Dakota. Equity possible. Send resume along
with your strategy on winning in small to medium markets
to: Tom Love, Eagle Communications, P.C. Box 588. Lutkin,
TX 75902. EQE.

E it you can combine sales with P-8-P, announcing or
management ability, write me today: Cliff Somers, KARS
AM-FM, Box 860. Belen. NM 87002.

50,000 watt WOWO seeks aggressive, highly motivated
general sales manager. Lead sales staff to even greater
heights. Stable. community-oriented individual with em-
phasis on sales promation and teaching skills. Excellent
compensation package. Previous sales management ex-
perience necessary. Write General Manager, WOWO, 203
West Wayne Street. Fort Wayne. IN 46802. EOE

Radio promotion coordinator. New Yorks leading all-
news station seeks creative, organized person with excel-
lent writing skilis to assist promotion manager. He/she will
ceoordinate advertising and sales promotion campaigns,

» special events, PR and write broadcast copy. 2-3 years
broadcas!, ad agency or marketing experience strongly

k. preferred. college degree required. Resume to Box J-18.
EOE/MF.

General manager, strong on sales, greal staff in place.
Need dynamic leader. Beautiful area, Send resume tc Bob
Connelly WQIDMWVMI. P.O. Box 4606, Biloxi. MS 39535.

HELP WANTED SALES

NE regional FM looking for experienced AEs and local
saies manager. Resume: WYRY, 130 Martell Ct., Keene, NH
03431,

Eastern Long Island, New York. Sell advertising time in
the Hamptons. Unkimited earnings potential. Call Jeff Kim-
mel, GSM, WBAZ-FM. 516—-765-1017. EOE. M/F.

Anchor/reporter: Central New Jersey radio station seeks
full-time anchor/reporter for award winning news depan-
ment. Conversationat delivery. solid writing/reporting skills.
At least two years commercial news exp.. or practical B.J.
graduate. Excellent benefits. Send tape/resumeswriting
samples to Shawn Marsh, News Dir., PO. Box 880, Asbury
Park, NJ 07712. No calis please. EOE.

Sales manager: If you can both sell and make your sales
staff great sales professionals. and want the excellent
quality of life offered in Michigan. plus working for a top
qualily AM/FM combo - small market leader that offers
excellent earnings potential, reply to: Box H-123.

Immediate opening for general sales manager, with
experience and skills required for managing all aspects of
local sales in rapidly growing broadcast group. Contact
Thomas Hunt, General Manager. WWMG Magic 96 FM,
1437 East Morehead Street. Charlotte, NC 28204. Tele-
phone: 704—338-9600.

New radio promotion. Easy sale. 35% commission. Flor-
ida resort area. 813—863-8156.

Sales leader wanted! Suburban Allentown, PA, radio sta-
tion with new facility needs aggressive sireet pro. Success-
ful operation is #1 in county and becoming a factor in the
metro. $1200 per month guarantee on a sliding commis-
sion scale up to 30%! | dont believe that a salesman can
ever make "too much money” Call GM Ron Adams, WYNS,
215—377-1160. EOE.

HELP WANTED ANNOUNCERS

Classical music announcer for one of America’s leading
classical-music stations. Personable, informal, conversa-
tional style a must. preferably with a good sense of humor.
Substantial previous experience in classical-music radio
required. EQE. Submit resume & tape (in classical format)
to: Talen! Search. KFAC, 6735 Yucca Street, L.A., CA
90028,

Central California AC looking for conversational, natural
communicator, experienced but still fascinated by life.
Production skills a must! Our team works together! Send
tape and resume to PO. Box 11926, Fresno, CA 93775.

HELP WANTED TECHNICAL

Chief engineer: For growing small market SE combo. Low
20's with growth potential cver $30.000. Resume to Box H-
116.

Chief engineer for leading scuthern New England AM/FM
broadcast facility -- WTIC & WTIC-FM. Must have exper-
ience with high power directional AM and FM as well as
management & maintenance experience. Send resume to
Lawrence Titus, Director of Engineering. Chase Broadcast-
ing, One Financial Plaza, Hartford. CT 06103.

Chief engineer position available at radio/television com-
bo. Candidate must possess both management and
hands-on skills. Good salary and benefits with a state-of-
the-art operation. Send resume to Box H-117. EQE.

HELP WANTED PROGRAMING
PRODUCTICN & CTHERS

Program director. Great opportunity with station that of-
fers excellent benefits for enthusiastic. versatile programer.
Send resume to Box J-14. EOE.

#1 Midwest CHR-FM in 250,000 + market has immediate
opening for top-notch morning talent™werking” PD. Strong
leadership skills a must. No beginners! Tape, resume &
salary history to: P.O. Box 5033, Hopkins, MN 55343. ECE.

Program director/morning drive - KOCM. Newpor
Beach. CA. Are you a real pro? You can conlinue station's
growth. You must have a successlul track record, prome-
tional creativity, leadership. integrity. intelligence and be a
team player. Send tape and resume 1o Richard Lyons,
General Manager, KOCM, 130 Newport Center Drive, Suite
210, Newport Beach. CA 92660. 714—721-1031.

Operations/production manager for public radio station
KLON-FM Responsible for the traffic flow of programs,
setting standards for audio quality, scheduling production
assistants and training broadcast personnel. Salary
$23.028. Excellent benefits. Application deadline June 10.
Apply CSULB Personnel Office. 1250 Beliflower Bivd.,
Long Beach. CA 90840, Job #343. Title IX. AA’EQE.

SITUATIONS WANTED MANAGEMENT

V.P. general mgr. with 8 years experience, strong in sales
and developing broadcast properties, looking for job
where | can settle for ife. presently employed, formats,
country, rock, talk. Christian. Contact Jim Bunn 404—229-
8484,

Seasoned radio manager. 15 years experience. Can put
the fun back into radio and still show a profit. Want small to
medium market. Solid sales experience. Call Dick 801—
438-5624.

Experienced selling/programing GM seeks buy-in or
work-in opportunity in Sunbelt. Medium or small markets.
Looking for opportunity References available. Currently
employed. Box H-126.

I'm in one heck of a rut. No chance to use all of my talent
24 yrs in country music, presenlly employed in major
Southwest market. Pref. program director’s job. will consid-
er afternoon drive in major markel. Far West or Pacific
Northwest. Reply to Box J-10.

Sold my station and now I'm looking for a new challenge.
Experienced in ail phases of satellite and automation. FCC
first class. Box J-4.

SITUATIONS WANTED ANNOUNCERS

Chief engineer for group owner in Madison, Wi, § KW
AM/50,000 watt FM. Send resume to: General Manager.
WiBA, PO. Box 99. Madison. WI 53701.

Experienced sports personality looking to host call-in
sporns show and do PBP. Also strong background in report-
ing and sportscasts. Andrew 516—679-8467.

Tired of 2 AM phone calls and being underpaid and
unappreciated? Looking for flexible hours and unlimited
growth? We are searching for ambitious pecple with good
technical background who would like 1o grow with our
expanding nationwide operation in the field of equipment
sales/engineering. Send your resume to Radio Resources.
PO. Box 8537, BWI Airport. MD 21240.

Radio station manager must be strong in sales with
experience for 3 KW FM station in the Northwest Central
Michigan resort area. 517—321-1763 - call evenings.

< Sales manager for expanding class C AC FM. Great

tential for hard working selling sales manager. If you're a

top sales rep and want to move into management, this

could be your chance. Send resume with track record to:

George Swift. KHLA-FM. PO. Box 3067, Lake Charles, LA
70602. EOE/MF.

This job is not for just anybody. 5.000 watt AM with
original hits of 40s. 505, 60%, strong sports and news,
good listener acceptance. We need someone who under-
stands this format and can sell it. Live in sportsman’s

Fs paradise in SW Louisiana. Send resume with track record
to George Swift, KLCL-AM, PO. Box 3067, Lake Charles.
LA 70602. EOE/MF

Broadcast engineer. Growing southern California FM pub-
lic radio station is looking for a motivated broadcast engi-
neer. Two years of broadcast experience is required with
an applied electronics background. Applicant should be
able tc maintain and repair audio and RF broadcast sys-
tems. Send resume and salary requirements to: Mitch
Hiserote. 1288 North Bellflower Bivd.. Long Beach, CA
90815-4198.

HELP WANTED NEWS

News director-50KW WOWO, Fort Wayne needs strong
on-air/ND to lead experienced staff. Excellent news facili-
ties. competitive compensation. Prefer minimum five years
experience. Tape and resume: Slephen Schram, VP/GM,
‘éVgEWO 203 West Wayne Street, Fort Wayne, IN 46802.

Versatile disc jockey with 4 years experience. Experience
in néws, sports and production. Smooth delivery. Dave
303—-278-0106.

SITUATIONS WANTED NEWS

Young enthusiastic sports director [0oking for station
wanting a No. 1 sports department. 5 years college radio
experience. 3 years SD and commercial radio experience.
Willing to move. Call Jack after 5, 515—283-1450.

Young, enthusiastic sportscaster lcoking for new oppor-
tunity Basketball and lacrcsse PBP experience. Equally
capable basketball analyst. Also -- sports anchoring. inter-
viewing, reporting, discussion. and production. Call Jack
at 516—564-2909. Love all sports -- just want to settle
where | can be happy.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Start up and turn around specialist. 20 years programing
expertise in the majors at legendary stations with unsur-
passed ratings! Tired of gettin' your butt kicked? Call Al
Casey quickly 813—442-3826 before hes gone!
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TELEVISION

HELP WANTED MANAGEMENT

'romotion and marketing manager: Were a number-one
ated, NBC affiliate, looking for a highly creative person to
ead our sales markeling and on-air promotion effort. The
:quirements are simple; you mus! love advertising, you
WSt love writing, you must [ove television. We must love
our reel and samples. And. we'll reward all this affection
iith a top salary (You also need a college degree. Video
diting and shooting knowledge a plus.) We don't want to
2ad about your experience, we wanl to see your work. So
end your 1ape and writing samples (o Mark Mathis, VP/
perations and programing, KWWL-TV. 500 E. 4th St.,
faterico, 1A 50703. Member stalion of the American Family
roadcast Group EQE.

romotion manager. Top 30 midwestern independent TV
lation seeks aggressive, innovalive ralings-grabber. Must
ave 5 years expenence with on-air, radio and print, with 2
2ars managerial experience preferred. Highly successful
roadcast group. Salary $40.000/annually. Send resume
ith references. Box H-112.

HELP WANTED SALES

YBMG-TV, CBS affiliate, seeks experienced, aggressive
zlevision salesperson. Account list avardable. Send re-
ume to Sara Counihan. WBMG-TV, Box 59496, Birming-
am, AL 35259.

'V broadcast group seeking a highly motivated vendor
upport consultant for a major market affiliate. Must have at
rasl 3 years expenence conducting vendor programs with
trong presentation skills. Send resume: Judy Somers,
242 North Great Neck Rd., Virginia Beach, VA 23451,

ieneral sales manager. Paimer CableVision seeks a dy-
amic general sales manager io manage our advertising
ales interconnect, Naples/Fort Myers. Candidates must
ave sales management experience in broadcast or cable
ubmit resume to Joe Slavin, PO. Box 368. Palm Desert
‘A 92260. Equal opportunity employer. Women and minor-
)es are encouraged (o apply

{RAL-TV, CBS, Raieigh, NC. Opening for accoun! execu-
Je with exceptional track record Well versed in research/
iarketing resources. References necessary. Writlen inquir-
+s only Capitol Broadcasting. Equal opportunity employer.
ontact David Harberl, Sales Manager, Box 12000, Ra-
ligh, NC 27605

ational sales manager. Top 10 market independent
2eking aggressive professional national sales manager to
in our management team. Write to John DeRoche, KHTY,
0. Box 630129, Houston, TX 77263. EOE, M/F.

eneral sales manager: WLIG-TV Long Island NY, seeks
«perienced sales leader to direct our expanding sales
:am. Successful local sales background required. Re-
Jonsivle for total sales effort at Long Island's only com-
ercial TV station. Outstanding growth opportunity with
dlary. bonus, car and full benefits. Resume to Marvin
hauvin, GM, WLIG-TV. 300 Crossways Park Drive. Wood-
Jry, NY 11797, 516—364-1500 EQE

Jcal sales manager: Oulslanding opportunity for innova-
re leader who would enjoy the challenge of developing
:w business Great sports, quality programing, promotion
iented. Send resume and references ASAP to W Saltz-
ver, GM, WNYB-TV, 699 Hertel Avenue, Buffaio. NY
1207, EOE. Posilions available now!

ational sales manager: KENS-TV. San Antonics top-
ted news stalion is seeking a national sales manager.
0f expenence either as a television rep or national sales
anager of a TV station is preferred along wilth a back-
ound in local sales. Applicants are invited 1o submit their
sumes by June 23, 1988 to: Dave Sankovich, Generai
iles Manager, KENS-TV, PO. Box TV5, San Antonio, TX
$299-0500. EQE

HELP WANTED TECHNICAL

anted: Chief engineer for progressive Midwestemn TV
atlon. Experience with transmitter and studio equipment
quired. Send resume and saary requirements 10: Cherle
arms, KUMV-TV, Box 1287, Williston, ND 586802. EQE

NWO-TV is seeking a chief engineer. The position
quires UHF transmitter experience and a general ciass
>C license. SBE certification and studio maintenance
‘perience are preferred. Applicants should have “hands-
I” technical ability as well as administrative and budget-
3 skills. WNWO-TV is an equal opportunity employer.
:nd resumes, before June 10th, to General Manager,
NWO-TV. 300 South Byme Rd.. Toledo. OM 43615

et engineer: For small market ABC affiiate in resort
2a. UHF transmitter and microwave experience along
th supervisory and maintenance experience. Send re-
me and salary requirements 10: Michael Khouri, WGTU/
STQ. 201 East Front St., Traverse Cily, M| 49684,

Assistant chief engineer. Florida’s most successful post-
production facility wants “up and comer” for new position.
Superb opportunity for young person to move into manage-
ment as maintenance team leader. Must be sincere and
very dedicated. Solid support from hands-on chief engi-
neer Great equipment and staff. Strong electronic skills
required. College degree preferred. Contact Bruce Gra-
ham, Chiet Engineer, at VIA. 305-—920-0800.

Master control'video tape operator for fast growing ABC
affiliate in sunny south Florida. Prefer one year experience.
Must be able to air swilch & operate 1/2” and 1" and 1/2”
VTR's. Send resume to: WPEC TV.12, Personnel, PO Box
24612. Fairfie/d Drive, West Palm Beach, FL 33416-4612.
Phone 407—844-1212. EQE.

Director of engineering. Top position in PTV engineering
department responsible for budgeling technical oper-
ations, maintenance, and long range pianning. Part of the
management team reporting to the station manager. Re-
quires masters in engineering, communfcations or related
fleld or bachelors and two years experience. Previous
broadcast engineering management and knowledge of TV
operations and production preferred. Range $23,170-
$41,700. Send cover letter referencing posilion #97017
and resume to Mr. Steven Wing, Central Employment Cen-
ter, 446 Stadium West, University of Florida, Gainesville, FL
32611, Deadline: June 17, 1988. It is university policy to
conduct all searches in the open subject 10 the provisions
of existing law EEQ/AAE.

Experienced maintenance engineers needed for major,
slate-of-the-art sunbell facility. Production, ENG. SNG.
Competitive compensation and excellent benefits. We are
looking for highly skilled people to maintain the most
sophisticated facilities in the area. EOE. Box J-1

Assistant chief engineer needed for medium market sun-
belt CBS affiliate. Good organizational and communicative
skifls a must. Applicants should have prior hands on main-
tenance experience with VHF transmitters. live ENG and
general studio equipment. Knowledge of on-air operational
procedures helpful. Send resumne and salary requirements
to Lee Davis. Chief Engmneer, WRDW-TV, Drawer 1212,
Augusta, GA 30913-1212 EGE.

Wanted: TV maintenance technician. CBS, Greenville,
MS. Good company and benefits. Need technician with
heavy experience with TCR-100's, A/R-2 and other guad
VTRs. Send resume to WXVT, 3015 E. Reed Rd., Green-
ville, MS 38703 or call 601—334-1500. Reply to Joe Ma-
cione. Gen. Mgr. EQOE.

Chiet engineer for new satellite delivered cabie service.
Your input will be vital in construction of new facilities. Solid
video systems background and good communications
skilis essential. Computer hardware/software experience
desirable. S.B.E. certification a plus. Please respond with
resume and salary requirements to Ed Gordon, NuStar,
384 Technology Drive, Malvern, PA 19355,

HELP WANTED NEWS

Evening anchor. Aggressive small markel news leam
seeks seasoned reporter with solid prodicing skills and
camera charisma to join top male anchor for 6 & 11 casts.
No beginners. No phone cails.Lefler. videotape, resume
and salary hopes to: ND, WVIR-TV. PO. Box 769, Char-
lottesville, VA 22902 EQE.

News directar - strong network affiiate in 100 plus Mid-
western market looking for an aggressive person to lead
solid team. Position requires an Innovative. quality con-
scious. competilive individual who desires the freedom to
make own decisions. Please send resume and references
to Box H-86. EOE

Hate you?---Do the bad guys flinch when you walk into the
room? Small station expanding staff 1o include a second
investigative reporter. Need a no-nonsense person ready
o make waves, bruise egos and take the heat in one of the
hottest spots on the Pacific Rim. No features, no beginners,
no mercy Tape and resume to John Morvant, News Direc-
tor, Guam Cable TV, 530 West O'Brien Dr.. Agana, Guam
96910.

Experienced weathercaster {or Midwest afiliate. Tapes
and resumes to Ken Walker KSFY. Sioux Falis, SD 57102,

Assignment editor. .Ours is moving 10 a bigger market so
we're looking for an energetic aggressive person to guide
our talented staff. If you're the best and want to join the
best, then call today Billye Gavitt, KWTV, 405—843-6641
EQE/M-F

Anchor. We're looking for a strong weekend anchor (o
complement male anchor and join our team. Successful
candidate will also report three days a week. It you're a
strong. comfortable communicator, then let’s talk. #1 sta-
tion and slill growing. Rush resume, reterences. recent
aircheck and salary requirements to A. R Sandubrae,
Station Manager, KWTV, PO. Box 14159, Oklahoma City,
OK 73113, We will fill position as soon as we find the right
person. If it's you, appiy todayl EQE/M-F

WALA-TV, Mobile, AL, has an immediate need for a full-
time news photographer. Person must be able 1o pholo-
graph and edit video tape of news events. t to 2 years
experience required. Valid drivers license and good driv-
ing record essenlial. EOE, M/F. No phone calls, Send tapes
and resumes only to Larry Pate, WALA-TV. PO, Box 1548,
Mobile, AL 36633

Network affiliate in Sunbelt is ooking for two photogra-
phers. Must be creative in approach to shooting, mus! be
able to edit and playback tapes, must work well with
standard ENG equipment. If you work well with people and
can mest pressures of deadlines, we need you. Salary
approximately $11 000 Please send resume to Box J-8.

Network affiliate in the Sunbelt is looking for a producer
for its 6 and 11 pm newscasts. Monday-Friday ! you have
strong broadcast writing skills, if you work well under the
pressure of deadlines. if you are creative and work well
wilh people, please apply Salary approximately $16,000.
Flease send resume to Box J-9

General assignment reporter. KTVN-TV has an immedi-
ate opening for the posiion of general assignment report-
er. This person may also have fill-in anchor duties. College
degree and at least one year professional reporting exper-
ience preferred. Excellent writing/editing skills a must. Live
experience preferred. Will be responsible for setting up,
researching and generaling new story ideas on a daily
basis. Send tapes and resumes to Palricia Clemm, News
Direcior, PO. Box 7220, Reno. NV 89510. Tapes will not be
returned. KTVN is an equal opportunity employer

Southeastern top 80 affiliate with growing news oper-
ation looking for 2 positions. Experienced aggressive an-
chor to compiement our female co-anchor. Need dedica-
fion, willingness to sacniice ana an understanding of both
hard and soft news. Also, reporter with at least one year
experience in TV news reporting. Send tapes and resumes
to Rich Klos, News Director, WDEF-TV, 3300 Broad Street,
Chattanooga. TN 37408. No phone calls. piease. EQOE.

Weekend producer. Need motivated, seli-starter 10 contin-
ue weekend growlh in our newscasts. Gannett ownership
and NBC atfiliation assure excellent support and lead-ins.
Pertect opportunity for front-line producer in a smaller
market to move up. Satelite and ENG live experience a
must. Letter and resume only to Paul Baldwin. News Direc-
tor. WTLV-TV 12, PO. Box TV 12, Jacksonville, FL 32231,
Women and minorities encouraged to apply.

A number one ABC affiliate is looking for an experienced
reporter. The individual must show initiative and the ability
to aggressively pursue a slory. Send resume to Wayne
Ludkey, News Director. PO Box 2121, Ft. Wayne, IN 46801

Writer/producer for news medical news service Slrong
writing and field producing skills needed. Ability to visual-
ize a story and make it move. Excellent opportunity for
aspiring producerireponer looking tor thal first big break
Send tape and resume (0: Barbara Fister, Medstar Commu-
nications, Inc., 5320 Hamillon Blvd., Allentown, PA 18106.
No phone cails please!

Anchor wanled for one of the country's mosl beautiful top
100 markets. Candidate will be experienced anchor,
strong wriler, mature, leam-player to join established co-
anchor. Respond in confidence with tape & resume 10:
Newspeople. 20300 Civic Center Drive, Suite 320, South-
field, MI 48076

Executive producer/ 10 pm co-anchor: Need innovative
professional to join #1 team. Small market with big oppor-
tunities. At least 1 year experience. Tapes & resumes only
10 Marci Christensen, KOTA TV. Box 1760. Rapid City, SD
57709. EQE.

Assignment editor. Experienced person with good news
udgement. Broadcast degree desired. Must be able o
edil and field camera experience needed. Send non-
returnable tape and resume to Roy Hardee. News Direclor,
WNCT-TV, PO Box 898, Greenvitle, NC 27835-0898. EOE.

Charles Kuralt in overalls. Southeastern top 50 affilate
seeks experienced reporter for high-profile feature fran-
chise. Must be gifted storyteller with unique style. Send
1ape and resume 1o Roger Bergson, WXIl, 700 Coliseum
‘l:)rive‘ winston-Salem, NC 27106. No phone calls, EQE. M/

Reporter: Enterprising, people oriented, one who is either
a good slory breaker or a good story teller. 3 years exper-
ience. Tapes. resumes immeadiately 10 Bob Yuna, KSNW-TV.
833 N. Main, Wichita. K5 6£7203.

Newscast producer. People criented. well organized, pro-
ducer wanted with strong desire to grow 3 years exper-
ience. Tapes. resumes immedialely to Bob Yuna, KSNW.TV,
Wichita, 833 N. Main, Wichita, KS 67203

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

CMX editor: For KUSA-TV commercial production depar-
ment. Minimum 3 years CMX experience. Ampex swilcher
and multi-channel ADO experience needed. Send resume
1o Tim Dietz, KUSA, 1089 Bannock, Denver, CO 80204. We
are Gannett, an equal opportunity employer.
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Promotion writre/producer: One of America’s greal sta-
tions is looking for a new genius to join its creative team. If
your reel is filied with kiiler promos, and you can produce
captivaiing radio spots, you just may be the one we're
{ooking for. Send along your reel and resume to: Rich
Brase, KSDK, 1000 Market St., St. Louis. MO 63101. ECE

Producer: Fast paced product requires a creative touch,
must be excellent writer, understand effective use of graph-
ics, ability to convey ideas. We need the best...stackers
need not apply! Box H-108

Editor/on-line. Creatve, hard-working, on-line editor
needed to head progressive commercial post-production
operations for local station. A take-charge person exper-
ienced with Ampex 4100 switcher, Ace editing/VPR 805,
Harris ESS, Dubnet CG and Ampex ADO. Knowledge of
Ampex 3-D Picturemaker a plus. Resume & tape to John
Cannon, WMDT-TV, 202 Downtown Piaza, Salisbury MD
21801. EQE, MF

Post-production editor needed for new Northeast Ohio
production house. CMX experience, Interformat editing
preferred. Heavy client contact. Send resume and demo
tape to General Manager. Beachwood Studios. 23330
Commerce Parkway, Cleveland, OH 44122

we're growing--New England medium marke: station,
looking for director and special projects producer. Need 2
years commercial TV station experience. Director familiar
with Grass Valley 300 switcher, ADO digital effects, Chyron
4200 character generator/graphics system and exper-
ience in directing newscasts. EOE. Send resume to Box J-
17.

Promotion director: We need an energetic creator with a
proven track record of audience building who will aggres-
sively markel our station. Appicants need three years TV
promotion/public relations experience and an enthusiastic,
innovative approach toward pfanning, writing and direct-
ing “on air” and other promotions. A great challenge for a
great talent! EOE/MF Personnel Director, WISN-TV. PO
Box 402, Milwaukee, Wl 53201.

Traffic manager for a new sate lite delivered cable service.
You will be highly Involved In the set-up and operation of a
high volume, computer controlied, auiomated network.
Traffic experience at an independent TV station desirable.
Please respond with a resume and salary requirements 1o
Ed Gordon, NuStar, 384 Technology Drive, Malvern. PA
18355.

SITUATIONS WANTED MANAGEMENT

PM magazine staff: Co-hosts, 2 videographers/editors,
field producer. PM experience preferred. Starting mid-
August for fall premiere at top 50 market, CBS affiliate
Send resume, lape and salary requirements to Lean Bisig,
PM Magazine, WHAS-TV. PO. Box 1100, Louisville, KY
40201. EOE,

Production manager wanted: Self-starter with ability to
superyise, motivate and train production stalf. Must work
well with other departrments. Familiarity with budgets and
equipment a must. A resume and salary history must be
included in your letter of application, to: Box J-12.

Television director: Crealive self starler with 2 to 3 years
experience direcling news and commercial production.
Must be lamiliar with DVE and other state of the art equip-
ment. Resume and salary history to: Box J-13.

WALA-TV, Mobile, AL, has an immediate need for & full
time Dubner 20K character generator operator. Experience
preferred. EQE, M/E. No phone calls, Send resume to Larry
Pate, WALA-TV, PO. Box 1548, Mobile, AL 36633.

KTVN-TY, Reno. Network affiliate seeks a director/TD who
is a creative, highly motivated individual with experience
directing, switching news and live programing as well as
commercial production. Send tape and resume with salary
requirements to Dave Briscoe, PQ. Box 7220, Reno, NV
89510. Tapes will not be returned. KTVN is an equal
opportunity employer.

Creative services director: WAVY-TV, top 50 NBC aftiliate,
has an opening for an innovative self-starter to lead our
promotion department. Strong commitment to news with-
out slighting other station activities. Heavy emphasis on-air
and responsible for total station promotion. Send resume.
tape, and salary requirements to Bill Logan, Station Man-
ager, WavY-TV, 801 Wavy Street, Portsmouth, VA 23704.
EOE. No phone calls accepted.

Program director. WPMI-TV, the number one independent
for the Mobile/Pensacola market, has an immediate open-
ing for a program director. Individual must have exper-
ience with an independent television station. A strong
background in production and promotion helpful. Excellent
facilities and program Inventory to work with. Send resume
to Wiliam G. Evans. GM at PO. Box 2766. Mobile. AL
36652 or cal 205—433-1500.

Electronics graphics coordinator: Must be a creative,
hands-on designer with 2-3 years of electionic graphics
experience. Dulies include responsibility for coordinating
the activities in our state-of-the-art graphic suites. as well
as maintaining the graphic look for our 5 daily newscasts
and our promotional efforts. Knowledge of the Harris ICS
System, Chyron 4100 4200, Artstar 3-0 and video produc-
tion technigues are helpful. For immediate consideration
send your resume and tape to: Director of Personnel,
WXFL-TV, 905 E. Jackson St., Tampa, FL 33602. Applicants
screened for drugs. EOE, M/#F

TV producer/director for national documentary health
series. Looking for qualified producer with 3 to 5 years
experience producing/directing feature stories; strong re-
search, writing, and interview skills. Documentary science
and/or health background preferred. Six month project
assignment. Send resume (will not be accepted without
salary history) and tape to WGBH. Personnel Office {A-
385), 125 Western Avenue, Boston, MA 02134. An equal
Opportunity employer.

Interactive videodisc producer/director: Produce and
direct interactive videodisc materials for the University of
Nebraska's Videodisc Design/Production Group. Bache-
lor's degree in broadcast journalism, mass communica-
tions of related area and three years television production
experience required. Equivalency considered, Videodisc
experience and computer knowledge desired. Salary com-
mensurate with education and experience. Apply by July 8
10 Ron Nugent, Nebraska Technology Service Corporation,
Box 83111, Lincoin, NE 68501. AA/EQE.

General/group manager! Extensively experienced all as-
pects! Qutstanding track-record! Producer of spectacular
ratings, sales, profits, prestige; station values! Also, group-
builder, outside-director; consuitant. Box J-11.

AE, no ratings! $52 000 a month average. Looking to
manage in top three market. Write Box H-66.

Business affairs/contracts attorneyexecutive. Broad
corporate experience. Network TV, sports marketing, syn-
dication, licensing, production, sales administration, ad-
vertising. Seeks position; consulting assignments. 201—
625-2565.

SITUATIONS WANTED ANNOUNCERS

Talk show host. Seasoned pro with exceptional interview-
ing skills, fresh topics. warm/friendly personality. All inquir-
ies answered. Box H-99.

SITUATIONS WANTED NEWS

Attractive, knowledgeable, and aggressive female
sporlscaster with 4 yrs radio/2 yrs TV experience desires
position. 404—925-2431.

Top 10 weekend sports anchor [00king for weekday
position. 10 years anchoring/reporting/PBP experience.
Box H-120.

Weathercaster: Bright, entertaining personality with NWA
seal. Second year pro ready to move up. Call 303—782-
9489.

Meteorologist: Recent grad seeks fulitime on-air. Exper-
ience in 20th and 16th markets. Computer graphics expert.
Randy Mann, 1035 Clinton Rd., Sacramento, CA 95825,

DC Correspondent for major West Coast TV affiliate seeks
to move into news management. 20 year's broadcast ex-
perience. strong leader, excellent teacher and motivator.
I'm anxious to be a player on your team. Box J-5.

News director, 3 years ND experience, 18 years in TV
news. Done it all and can lead your department. Believe in
station’s community involivement and can help. Box J-3.

Anchorman: Major market experience. Polished, silver-
halred. Excellent adlib/live shots. References. Available
immediately 804—229-5306.

Meteorologist: Mature, polished. Credible, major market
experienced, seeks challenge. Very personable, unique
style. Present situation ratings doubled. Available immedi-
ately 305--962-1108.

Will go anywhere and stay! Experienced editor. camera-
man, and college producerireporter looking for that big
break. Seeking entry level position on your news staff.
Have tape. will travel. Tom 201—984-5802.

Meteorologist seeking medium or major market position in
Sunbeit. Twelve years experience all size markets. Box J-
15.

Primo People needs specialists.._.invesligative, consum-
er, medical and feature reporters. Send tapes and resurme
to Steve Porricelli or Fred Landau, Box 116, Oid Greenwich,
CT 06870-0116. 203—637-3653.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Chair. Department of Mass Communications, Winstor
Salern State University Successful candidate must provid
strong leadership for the development of a new depar
ment; evaluate and refine curriCulum; facilitate reseasc
and grantsmanship; teach some classes. Candidat
should have doclorate in mass communications; demor
strated administrative ability. strong teaching backgrounc
Substantial experience in broadeast journalism preferrec
Rank and salary compelitive. Tenure track position. Tweive
month appointment starting July 1. Send letter of applice
tion, curriculum vitae, three letters of reference and officiz
transcripts to: Hazel Harvey, Academic Dean, Winstor
Salem State University, Winston-Salem, NC 27110. WSS
is an equal opportunity, affirmative action employer.

Senior television producer/director: Washington Stat
University invites nominations and applications for this ful
time non-tenure track facuity position in the College ¢
Agricuiture and Home Economics. Candidates must hav
master's degree in instructional technology. broadcasting
mass communications or related field (preference given §
experience in instructional television production and derr
onstrated understanding of cooperative extension vide
needs). Must show ability to: write scripts and proposals
manage television production and audio-support equir
ment; facilitate satellite broadcasting, teleconferencing
and production techniques; supervise lelevision produc
tion personnei; and work effectively with diverse groups ¢
people. Preference given to applications received by Jul
1, 1988. Submit letter of application, resume, transcripts
and names, addresses and phone numbers of five (£
references 10: J.C. Engibous, Chair, Information Depar
ment, College of Agriculture and Home Economics, Wast
ington State University, Pullman, WA 99164-6244. WSU i
an EQ/AA educator and employer. Protected group merr
bers are encouraged © apply ang to ldentify their status

Anchor/editor/instructor for unique broadcast journalisr
education program. TV faculty position in NBC affiliai
newsroom as one of faculty supervisors for student staf
and to anchor week night news block. Both newsroom an
classroom teaching responsibilities emphasizing writin,
and tape ediling skills. Seek proven professional wit
minimum three years’ successful on-air work in lelevisio
news, and ability to instruct young people. Bachelor
degree required; master's preferred: previous colleg
teaching desirable. Women and minorities encouraged t
apply. Send resume and recent tape to John Quardere
News Director, KOMU-TV. U.S. 63 South, Columbia, M(
65201, AA/EOQE.

HELP WANTED SALES

National television equipment sales organization is seek
ing aggressive, highly motivated and experienced sale
spersons to fill positions available immediately, Intereste:
individuais must have $100.000 plus monthily track recor¢
Unlimited earning potential and possible ownership 0ppoi
tunity Sales Manager, 800—777-3000.

HELP WANTED TECHNICAL

Technician: Senior audio visual technician. The Amen
can University has an immediate need in the media cente
for a video maintenance and production engineer. imagi
nation and creativily with students, a magic touch witl
equipment. and the ability to build systems from scralct
Interesting projects with flexible hours, Salary mid-teen
based on qualifications. Excellent benefits including tuitio
remission. To apply send resume to The American Univers:
ty, Box 281 Eagle Station, Washington, DC 20016-8055. A
EEQ/AA unlversity.

Sports reporter. 3 years television experience. Can shoot,
edit, produce. Consider all markets. Box J-6.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Award winning reporter with four years experience. Tele-
vision anchor, producer, weathercaster. Seeking reporter
or anchor position. Annette 904—392-5212.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Production technigian with film and television experience
seeks production position. Have worked on various pro-
jects with Lucas Films, Columbia Pictures, and Lorimar.
Reliable and willing to relocate. Michael 415—672-2178

MISCELLANEQUS

Be on TV. Many needed for commercials. Casting info. (1)
805--687-6000, Ext. TV-7833.

Camera person/editor. Professional aesthetic judgemer
critical for sports. documentary & news assignments
Equipment includes Betacam, BVE-800, 1". Send salar
requirements, demo reel & resume to Mobile Video Sel
vices, 2139 wisconsin Ave., NW, Washington, OC 20007

Sports Producer for regionally broadcast football featur
program. Experience in sports producing & wnting neces
sary. Send salary requirements & resume to Mobile Vide
Services, 2139 Wisconsin Ave., NW, Washington. Dt
20007

PROGRAMING

Radio & TV Bingo. Oldest promotion in the industn
Copyright 1962. World Wide Bingo. PO. Box 2311, Litle
ton, CO 80122. 303--795-3288.
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EMPLOYMENT SERVICES

Alrlines now hiring. Flight atlendanls. travel agenls. me-
shanics, customer service. Listings. Salanes to $105K.
Entry levet posmions. Calt 1—805—687-6000 ext. A-7833.

Government jobs. $16.040 - $59,230/yr. Now hinng. Your
area. B05--687-6000 ext. R-7833 for current Federal list

EDUCATIONAL SERVICES

Dn-air training: For working/aspiring TV reporters. Polish
anchoring, standups. interviewing. writing Teleprompter.
—earn Irom lormer ABC Network News correspondent and
New York local reporter. Demo tapes. Privale coaching.
Sroup workshops June 11 and July 23. 212—921-0774.
Zckhert Special Productions, Inc.

CONSULTANTS

LPTVapplications! Complete engineenng and legal prep-
arations for new and major change low-power television
applications. FCC filing window opens June 15th! We
orovide help in channel and site selection, plus height.
oattern, and ERP recommendations. We will 1ake the time
and attention to detail necessary 1o file a letter prefect
apphcation on your behal! with the FCC. Coverage maps
orovided. Reasonable rates, plus prompt and complete
service Maximum of five new applications per customer.
No hmil on major change applications. Respond loday!
<idd Communicalions, 916—961-6411, 4096 Bridge
Street. Suite 4. Fair Oaks, CA 95628.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM transmit-
lers Guarantee Radio Supply Corp.. 1314 lturbide Street,
Laredo, TX 78040. Manuel Flores 512—723-3331

Instant cash-best prices. We buy TV transmilters. lowers,
and transmission line. Bill Kitchen, Qualty Media, 303—
665-3767

1" videotape. Looking for large quantities. 30 minutes or
longer will pay shipping. Call 301—845-8868

Low power UHF transmitters, 1600 watts, 2kw, and Skw,
used, clean UHF transmitters needed immediately! Cash
paid. Call Kidd Communications fust before you buy new
transmitters for maximum trade in value. 916—961-5433

Bogner antennas, We need B, 16. and 24 bay Bogner slot
arrays immediately! Other brands considered. Cash paid.
Kidd Communications fwst betore you buy new antennas
for maximum Irade-in value. 916—961-5433.

Wanted: one used, rebuildable VA953H Klystron. Con-
tact: Pete Sparks. C.E., WXVT, 3015 E. Reed Rd.. Green-
ville, MS or call 601—334-1500.

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent condition. Guaran-
teed Financing available. Transcom. 215—884-086868 Te-
lex 910—-240-3856.

FM transmitters “"Harris FM 25K (1983), AEL 25KG
(1977)"" Harris FM-20H3 (1976). RCA BTF20E1S (1983)""
Harns FM10HK (1974). RCA BTF10D9 (1968) "Coliins
B3OE (1965)°°/Sintronics /SF35 (1986) CCA 30000DS
(1968)Transcom Corp. 215—884-0888. Telex 910—240-
3856

AM transmitters **Continental 315F (1975), Collins 820E
(1978)**Gates BC-50C (1966)**Harris MW1A (1983). Har-
ris BC-1h1,CSI TIA. Gates BC-1T. Gales BC-1** Transcom
Corp 215—884-0888, Telex 910—240-3856

S0KW AM “*Gates BC-50C (1966) on air w/many spares. in
STEREQ.” Transcom Corp. 215—884-0888, Telex 910—
240-3856.

Siiverline UHF TV transmitters. New best price and
performance. 35 Kw, 70 Kw, 140 Kw, 280 Kw, also brand
new air cooled 10 Kw klystrode transmitter. Bill Kitchen or
Dirk Freeman, Television Technology 303—665-8000.

1000° Kline tower. Standing in Nebraska. Available imme-
diately. Can move anywhere. Call Bill Kilchen. Television
Technology 303--665-8000.

FM antennas. CP antennas, excellent pnce quick dehvery,
from recognized leader in antenna design. Jampro Anten-
nas, Inc 916—383-1177.

TV antennas. Cusliom design 60KW peak input power.
Quick delivery. Excellent coverage. Recognized in design
and manufacluring. Horizontal, elliptical and circular polar-
ized Jampro Antennas, Inc. 916—383-1177.

Equipment financing: New or used 36-60 months, no
down paymenl. no financials required under $25.000. Reti-
nance existing equipment David Hill 214—578-6456.

Used towers: 450 ft. Rohn 83 P - $10.000.00. 220 ft. Pirod
AM - $3500.00. 254 ft. Truscon sSelf-Supporting -
$15,000.00. 430 ft. of 31/8 in heliax - $2.000.00. DJ Enter-
prises 507—895-2285.

Digital computer system, PDP 1123 traffic, accounts re-
ceivable, general ledger software, prinler, modem, 3 termi-
nais. $9.000.00 WCIB 617—548-3102

Automation system. Systemalion X7. Complete & ready
for satellile music. or other source. Includes on-air & pro-
duction computers. 9 cassette decks. monitors, etc. New:
$19.000. Like new: $9,000 or bes| offer. 402—564-2866.

Tektronix spectrum analyzer system. Consisls of 7603
mainframe, 7L5 & L3 oplions. Exc. condition. $9,900.00.
Maze Broadcast. 205—956-2227

Ampex MC-4 master control switcher. 26 AFV inputs. 6
yrs old. Exc. condition. $14,500.00 Maze Broadcast. 205—
956-2227.

Grass Valley 1600-G 24X3 production switcher w/cp-
tions. Full documentation. Exc. mainlenance record
$14,900.00. Maze Broadcast. 205—958-2227.

Microwave van. Woll Coach w/2 masis, gen. all systems in
good working order. Asking 35K. Mabile Video Services.
2139 Wisconsin Ave., NW, Washington., DC 20007

BCS=the BroadCast Store: Broadcast and industrial
video and audio, facilities consultalion through construc-
tion. Welcome to all our new friends from recent trade
shows and hello to our old ones. Showroom, 4525 valerio
St.. Burbank, CA 91505. 818—845-1999.

Broadcast equipment (used). Transmitters, STLs, remole,
antennas, monilors, consoles. processing. tape equip-
ment, automation, furniables. Continental Communica-
tions, Box 768219, St. Louis, MO 63118. 314—664-4497

FM and AM transmitters {(used): Most powers. Continen-
tal Communications, Box 78219, SI. Louis, MO 63118.
314—664-4497.

Blank tape, half price! Perfect for ediling. dubbing or
studio, recording commercials. resumes. student projects.,
Iraining, copying, etc. Field mint KCS-20 minute cassettes.
$6.49. Elcon evaluated 3/4 videocassetles guaranteed
broadcast quality. To order call Carpel Video Inc. 301-
845-8888, or call 1ol free, 800—238-4300.

Camera tripod, mount, dolly Hercules qQuick set. TMC
GPT750E2 1KW XMIT. Flulter meters. D & T 703—978-
4766.

Equipment for sale: 2-ACR’s, plus 3.000 carts, plus Stor-
eel storage. 1-ADDA 750 Still Store (3 panels, plus 2
drives), 2-HL-79, 2-HL-83, CDL 480 MC swilcher. EPIC
editor, CDL 480 prod. switcher (2 M/E). Call Don Hain.
WPLG-TV. 305-325-2342.

Sony 5850 edit pack, COMSAT uplink - "C" band. Grass
Valley switchers - 100s, 1800-1As. 1Xs, 7Ks. RCA TK-29
lilm istand. Sony BVH-3100. 1100As, 1000s. Hitachi and
Ampex 1" portable VTRs. Ampex VPR-2Bs. VPR-80s. Am-
pex and RCA TCRs. 3M D-5000 character generator. Call
for a complete list. Media Concepts 919—977-3600.

Transmission line, 620 used 6-1/8", 20" seclions, 75 ohm
excellent condition. hangers avalable. Package deal.
Evenings 916—972-9969.

Telecine projectors: RCATP-66 $5500, TP-7B $1500, FR-
358 $15000, TP-55 multiplexer $1500, Eastrman 285 16MM
$4900, PD-1 multiplexer $1000, Kinotone FP-16TV $7500.
FP-20Tv 35MM $12500. Scotch #400 30/60/90 minute 2”

‘videg tape. Norelco PC-70. RCA TR-600, TR-4, cameras,

pedestals, dollys. lights. sound eq., studio gear. Trades
accepled. Int'l Cinema Eqg. (Dept. S) 6750 NE 4th Ct..
Miami, FL 33138. Ph: 305—756-0699. FAX 305—758-2036.
Telex 522071, Easylink 62825623

JVC editing system! Sealed in onginal boxes, new with
factary warranty, CR-850U, CR-600U. RM-86U edit system.
Complete with service manuals and cables. Only
$12,795.00 dehvered! Call' Bob Pelletier at Golden East
Cornmunications. 919—977-2040

RADIO

Help Wanted Management

FUTURE MANAGERS WANTED

The Ten Eighty Corporation has exceptional
Account Executive positions available at one
of the industry’s premiere radio stations:

WTIC-AM-1080 -- Hartiord. Connecticut
96TIC-FM -- Hartford, Connecticut

If you have prior broadcast sales. marketing
and/or management experience and would
like to work for a broadcast company that
promotes from within, please send your re-
sume to:

Jim Simonetti, Sales Manager, WTIC-AM-1080,
One Financial Plaza. Hartford. CT 06103.

Paula Wilmer. Sales Manager. WTIC-FM, One
Financial Plaza. Hartford, CT 06103.
EQE. M/F

Help Wanted Management
Continued

General Sales Manager

Sales manager for growing Conneclicut AM. Candidate
should be a high perfermance salesperson seeking a
management shol. or successiul sales manager seeking
1o move up In market size. WJBX i turned around and
postionec 10 cross the goal line. Candidales must be
aggressive marketers, believe n AMs potential. and be
committed 1o sales training.

Send resume 10 Peler La Rosa, General Manager, WJBX
1862 State Street Extension, Bridgeport, CT

Help Wanted Programing
Production & Others

PRODUCER
Radio network seeks Opinion Editorial
(Op-Ed) Producer for Perfermance To-
day, daily network arts information and
classical music performanCe program
originating from Washington. Extensive
radio feature production skills and thor-
ough knowledge of issues and leaders in
fine arts required. For immediate Consid-
eration please send resume with salary
requirements by June 10, 1988 to:
NATIONAL PUBLIC RADIO
Personnel Department
2025 M Street, NW

Washington, DC 20036
Persons who Cannot have materials in by
June 10th, may call 202-—822-2020.
Mincrities and women are encCouraged 1o

apply

Miscellaneous

FOR RADIO TRAFFIC. BILLING.
CALI 1-800-255-2255 ext 1688

~ SMARTS
BROADCAST SOFTWARE
THE TOTAL RADIO SYSTEM

STATE-OF-THE-ART COMPUTER SYSTEMS

TELEVISION
Help Wanted Management

ENGINEER

Join dynamic management team in position
responsible for all technical operations in
New York bureau of a worldwide television
news agency -- candidates must have
knowledge of equipment purchases and
upgrades: domestic and international satel-
lite coordination and booking, computers,
supervision of contract maintenance engi-
neers and first line ENG maintenance. Sala-
ry commensurate with experience. Send
salary requiremenlts and resumes lo:

WHD - WTN

1995 Broadway - 10th Floor
New York, New York 10023

Burd Box Responses
BOX ???
¢/o Broadcasting Magazine
1705 DeSales St., NW
Washington, DC 20036

(No tapes accepted)
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Help Wanted Management
Continued

GENERAL MANAGER

WSYX-TV, Columbus, Ohio. ABC affiliate seek-
inQ experienced general manager to operate
this outstanding facility. Individual must be well
versed in all aspects of station operation and
have strong people skills. Include detailed re-
sume and references in first letter. All applica-
tions held in strict confidence. Replies to:

Personnel Deparment
AnchorMedia

11300 Fourth Street North

Suite 349

St. Petersburg, Florida 33716-2922

An Equal Opportunity Employer

Help Wanted Technical

SATELLITE
COMMUNICATIONS
EARTH STATION
TECHNICIANS

A leading supplier of satellite trans-
mission and distribution services for
radio, television and data communi-
cations has openings for techni-
cians at our Los Angeles facility

Minimum three years experience in
broadcast audio and video systems
construction. Maintenance and op-
eration preferred. A background in
RF systems and transmission
helpful.

No phone calls please. Send re-
sume and salary history to:

% IDB COMMUNICATIONS

GROUR INC,

10525 W. Washington Boulevard
Culver City, CA 90232

Attn: Carrie Ings ECE

Help Wanted Technical Continued

® Top 20 Markst

e (ne of Country's Top Indys

® We own ALL major sports in town
& Top Independent News

@ Common Carrier Uplink

® Commercial Production

® Stereo

We're iooking for a take charge chief with
experience in all phases of engineering
including budgeting. construction and design.
satellite technology and maintenance
management.

I you want to be part of one of the strongest
independents in the country that's been growing
under one owner for aimost 30 years,

send resume to

VP/GM ,

4935 Lindel Bivg '\ ;
indell Bivd. =

St Louis. MO otk

63108 (keaTv)

Satellite uplink operators, C-band, var-
ious locations. Good working knowledge
of exciters, HPAs. Encryption exper-
ience, S.A. B-Mac preferred. Mainte-
nance background. Resumes to: TELE-
COM BROADCASTING, INC., Attn:
Operations, 1930 S. Hill St., Oceanside,
CA 92054. 619—439-1980.

Help Wanted News

S
R TIRS|

TELEVISION ENGINEERS

Turner Broadcasting System. the leading
News, Sports and Entertainment system in sat-
ellite communications, has career opportuni-
ties for engineers with broadcast maintenance
experience. These positions demand an exten-
sive background in television engineering.
Turner Broadcasting System offers an excel-
lent benefit and compensation program. Send
resumes o

Jim Brown, Engineering

Turner Broadcasting System, Inc.

One CNN Center

Box 105366

Atlanta, Georgia 30348-5366.

TBS is an equa! opportunity empioyer.

Number 1 Station
Top 20 Television Market

Entertainment/Feature Reporter: We want
the country’s best entertainment/feature re-
porter. We are looking for someone with
high energy, personality and break-through
storytelling skills.

Nightside General Assignment Reporter:
We are looking for a high-powered storytel-
ler, who walks, talks and touches his'her
stories.

Send a letter, tape and resume to:

BROADCAST IMAGE
attn: Talent Coordinator
40 Deer Path
Short Hills, NJ 07078

Tapes will not be returned.

ersStation

Help Wanted Programing
Production & Others

PROMOTION MANAGERS

If you can conceptualize, write, and
organize and direct the work of oth-
ers, | would like tc discuss future
opportunities with a growing group
of medium market television stations
that believes promotion is a critical
ingredient in their success.

Contact Art Hook at BPME, Biltmore
Hotel, or ¢/o SouthWest MultiMedia
Corporation, 6100 Corporate Drive,
Houston, TX 77036.

Help Wanted Programing
Production & Others Continued

Talk/Magazine
Show Staff

KING Television wants creative feature
people for development of a new Talk
Magazine Show. Positions include Asso-
ciate Producers who book and produce
studio segments, On Camera Present-
ers with field producing experience, Pho-
tographers and Editor.

Two-to-five years television experience
required. College degree or equivalent

Send Resume and tape to;
Human Resources Director
KING-TV
333 Dexter Avenue N.
Seattle, WA 98109

NO PHONE CALLS PLEASE
Equal Opportunity Employer

A2

The fourth largest market

is looking for a top notch
associate producer for their
morning talk show People
Are Talking Person must
book highly promotable
names and topics Need
experience in studio
production. Creative and lots
of ideasamust Send resumes
to KYW-TV Programming
Depariment, Independence
Mall East, Philadelphia. PA
1106,

KYW-TV is an equal
oppornunity employer. KYWTV

ALLIED FIELDS

Employment Services

WE PLACE ENGINEERS

CHIEFS, ASST. CHIEFS, MAINTENANCE
TECHNICIANS, EDITORS, GRAPHICS

America’s Leading Source for a Decade
(TV STATIONS. PRODUCTION FACILITIES, CORP. TV.. MFG.)

For information phona or writa Mark Kornish

ksz SYSTEMS
m 479 Northampton Street

Kingsten, PA 18704

(717) 283-1041

Employer
Pasd Fees

For Fast Action Use

BROADCASTING’S
Classified
Advertising
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Help Wanted Program

ing Production & Others

Programing

Wanted to Buy Stations

Lum and Abner
Are Back
. ..piling up profits
for sponsors and stations.
¥ | 15-minute programs from
the golden age of radio.
PROGRAM DISTRIBUTORS m PO Drawer 1737
Jonesboro. Arkansas 72403 m 501/972-5884

WANTED:
STATIONS TO BUY

Lester Kamin has qualified buyers!

Miscelianeous

I'i*.*t‘*ﬁ*ﬁ‘*‘t.*.i*i*.*i‘*ﬁ‘*‘
Be above the Rest!

Roof Top

FLOATING SIGNS Balloons
800-235-2201

LERE RS E R E R TR TR Y Y FY Y Y WP gy

Giant
Blimps.
Hot Air
Balloons.

AEEEERET R R YWY

Financial services also available.
When you're ready to sell, call us.

Lester Kamin
&Company

MEDIA BROKERS

6100 Corporate Drive » Houston, TX 77036« (713) 777-2552

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfilms International

300 North Zeeb Road
Dept. PR.. Ann Arbor. M| 48106

Cash for Class A FM’s Near
Top 50 markets.
Box J-7
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From Communications Press—

Cable Programming
Resource Directory
1987

A Guide to Community TV
Production Facilities and
Programming Sources & OQutlets

More than 1,000 Community
Programming Centers

The CPRD lists cable systems, access stu-
dios, schools, local governments and oth-
er organizations managing local cable
channeis—local origination, P-E-G and
leasad access. Provides detailed informa-
tion about type and amount of program-
ming produced and acquired, as well as
budget, staff, equipment and other data.

For Independent Producers

The CPRD lists contacts at local cable
channels who buy or borrow noncommer-
cial programming, and program buyers at
more than 50 national cable programming
services—basic, pay and pay-per-view.

For Local Cable Programmers

The CPRD lists contacts at associations,
government agencies and clearinghouses
from across the U.S. and around the world
that lend or rent PSAs, Video News Re-
leases and longer-length video program-
ming covering a wide range of topics and
issues

This unique guide to the field of
local cable pregramming will plug
you in to a national network of pro-
ducers and programmers. Order
yours today!

Only $34.95, prepaid.
Next edition: 1989

Broadcasting Book Division
1705 DeSales Street, N.W.
Washington, D.C. 20036

Please send._ copy(ies) of the CABLE
PROGRAMMING RESOURCE DIRECTORY 1987 |
enclose $34.95 per copy.

Name _
Address

City _ St. __Zip
[Easlm——— e, — ]
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Absolute To The Highest Bidder
(Minimum Opening Bid $500,000.00)

2 - Radio Stations

For Sale Stations Continued

KFMI-FM/KATA-AM
Eureka/Arcata, California Market
Sold In Bulk Only
Auction To Take Place:
Sheraton - San Francisco Airport
1177 Airport Blvd., Burlingame, CA

Thursday, June 23 At 11:00 A.M.

Terms: Deposit of 10% of bid price in cash or cert. funds at time of sale.

For complete terms, brochure, information packetand inspections, contact
auctioneers. Broker cooperatfon invited. Call for details.

Coop. w/Macon Bros. RE Brokers & Auct., CA Lic. #294, RE Brokers Lic.

#00551831

Executive Offices o

Baltimore, Maryland 21208 e

Michael Fox Auctioneers,

3835 Naylors Lane i,
01/653-4000

Southwest Office ¢ Dallas/Ft. Worth

TEXAS FM’s

Priced for quick sale! Medium mar-
kets to small. If you have been wait-
ing for attractive prices in TX, LA,

MISS, ARK & athers
. WAIT NO LONGER...

THE FUTURE IS NOW

John Mitchell or Joe Miot
MITCHELL & ASSOQOCIATES
Post Office Box 1065

800/722-3334

Chapman

Associates

GREAT PLAINS FM
Class A in midwest offered for
$395,000. Terms available for
a qualified buyer. Must sell.

CENTRAL INDIANA FM
Class A in mkt. of 120k+. New
studio,tower, x-mitter. Pos. cf
w/great upside. Asking $675k.

BERNIE KVALE
312/490-0470

&7,
Hogary - Folesmann. Ino
HWMEDIA BROXERS - CONSULTANTS
P O Box 146
Encino. California 81226
Arca Code (8181 986-3201

WEST / CLASS C

CITY POPULATION — 50,000.

NEEDS AGGRESSIVE SALES EFFORT.

POSSIBLE FORMAT CHANGE.
$650,000.00. TERMS.

svewne (BT

919-355-0327

Shreveport, LA 71163 BILL LYTLE
318—868-5409 or 869-1301 816/932-5314
MARYLAND

CLASSIFIED
ADVERTISING
IS YOUR
BEST BUY ...

This space could be
working for you

FULLTIME AM/FM
Profitable, stable community, 60 miles
from Wash, DC, 90 miles from Baito.
Dominant position in (3) county area

$1,800,000 CASH
Box 16834, Baltimore, MD 21206

OREGON
FULL-TIME AM/MAJOR
PORTLAND SUBURB

1,000 watt station including furniture, equipment.
fixtures and broadcast tower, with FCC license.
Minimum upset bid $210,000. Sale pending in
Bankruptcy Court, Case No, 387-05943-87. Dead-
line for receiving bids, June 14, 1988.

John B. Franzwa, Inc., Trustee
7425 S.W. Chapel Court
Portland, Oregon 97223

Telephone: 503—293-6007

NEW ENGLAND AM

Class Il faciiity in good AM market. Excelleni
eguipment. Substantial Biling. $875.000 Cash
Principals only please respond with indication of
financial qualifications. Great opportunity for own-
er-operator, Several other AM stations available in
smaller NE markets. Box J-16

MUST BE SOLD
BY JULY 1ST
MIDWEST AM/FM COMBO
(1000 W. AM --- 3000 W. FM)

OWNER WILL ACCEPT
BEST OFFER

OZARKLAND ENTERPRISES
CAMDENTON, MO 314—346-3366
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For Sale Stations Continued

BROKERAGE

HOLT GRoUP

Washington Pensacola Dallas

TOP 50 WESTERN COMBO {

Strong population and retail sales

& signal; Real estate and excellent terms
available;
$2.3 million

Twentyfive Years of Personal
Selling for Broadcasters

edia
growth; FM has superior transmitter site Fmanaal Serwces |

‘ FOR SALE

Southeast AM/FM Combo
- Approx. $500,000 Annual Sales
Positive Cash Flow
$1.1 Million-Terms Available

kerage

@ Thoben-Van Huss & Associates, Inc.
One Virginia Avenue, Suite 400, Indianapolis, IN 46204 * {317) 636-1016
FAX: (317) 637-2209

CASH ME OUT!

Beauliful, progressive and growing upper Mid-
west college town. 24 hour AM with FM appli-
cation. All physical, technical and program-
ming investments have been made. It's ready
lo take at $395.000 cash!

Box J-2

Terms negotiable

bos nationwide

® Daytimer in Chattanooga area. No down payment.

* Fulltimer 1n Paducah-Cairo area. Terms negotiable.
® Several 100.000 watt stations and many AM/FM com-

Kroadeast Gommunications Higision

=~ BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

| MEDIA BROKERS + APPRAISERS
RADIO » TV * LPTV

A Confidential & Personal Service :

BURT s“ERwooD e - |
NN gl
b 2D
3125 Maple Leal Dr. » Glenview, iL 60025 » r

312.272-4970 -

AM/EM N.W. METRO §525,000/5100,000 D. ™ BIRMINGHAM MKT $25 DN S1o000
' TOP 10 MARKE-T FULLTIME AM N.W. COLLEGE TOWN & ORLANDO $25 DN_ASSUME $165.000
Fulltime AM stereo. All new equipment and i AM FM SOUTH FLORIDA $1500 000
facilities. Clear channel with low dial posi- c :;HONG #'s ssso,ooomzs..m D. AMIFM FLA EAST GOAST S 00
LASS CCOVERS ANCHORAGE $700,000/$100,000 D, AM/FM FLA WEST COAST 300,
tion. Upgradeable. Perfect for ethnic, reli- 4 FULL-SOWER ULE TV § EAST $5125.0

gIOUS or specialty format. $1.5MM cash.
1.6MM with excellent terms.

John W. Saunders 713—444-4477

Call Steve Feder
The Montcalm Corporation
206—622-6236

DOYLE HADDEN BROKER
(ORL.) 407—365-7832

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence pertain-
ing to this section should be sent to: BROADCASTING, Classi-
fied Department, 1705 DeSales St., N.W., Washington, DC
20036.

Payable in advance. Check, or money order only. Full & cor-
rect payment MUST accompany ALL orders. All orders must
be in writing.

Deadline is Monday at noon Eastern Time for the following
Monday's issue. Earlier deadlines apply for issues published
during a week containing a legal holiday, and a special notice
announcing the earlier deadline will be published above this
ratecard. Orders, changes, and/or cancellations must be sub-
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/
OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired:
Television, Radio or Allied Fields; Help Wanted or Situations
Wanted: Management, Sales News, etc. If this information is
omitted, we will determine the appropriate category according
to the copy. NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings (non-display). Per issue: Help Want-
ed: $1.00 per word, $18.00 weekly minimum. Situations Want-
ed: 60¢ per word, $9.00 weekly minimum. All other classifica-
tions: $1.10 per word, $18.00 weekly minimum,

Rates: Classified display {minimum 1inch, upward in half inch
increments), per issue: Help Wanted: $80 per inch. Situations
Wanted: $50 per inch. All other classifications: $100 per inch.

For Sale Stations, Wanted To Buy Stations, Public Notice &
Business Opportunities advertising require display space.
Agency commission only on display space.

Blind Box Service: (In addition to basic advertising costs)
Situations Wanted: $4.00 per issue. All other classifications:
$7.00 perissue. The charge for the blind box service applies to
advertisers running listings and display ads. Each advertise-
ment must have a separate box number. BROADCASTING will
not forward tapes, transcripts, writing samples, or other over-
sized materials; such materials are returned to sender.

Replies to ads with Blind Box numbers should be addressed
to: (Box number), c/o BROADCASTING, 1705 DeSales St.,
N.W., Washington, DC 20036.

Word count: Count each abbreviation, initial, single figure or
group of figures or letters as one word each. Symbols such as
35mm, COD, PD, etc. count as one word each. Phone number
with area code or zip code count as one word each.

The publisher is not responsible for errars in printing due to
illegible copy—all copy must be clearly typed or printed. Any
and all errors must be reported to the classified advertising
department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially
affect the advertisment.

Publisher reserves the right to alter classified copy to conform
with the provisions of Title VIl of the Civil Rights Act of 1964, as
amended. Publisher reserves the right to abbreviate, alter, or
reject any copy.
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Fates & Fortunesu

Media

Richard Stakes, chief executive officer, Sum-
mit Communications Group, Atlanta-based
operator of cable systems. eight AM and
eight FM stations, retires. James Wesley Jr,,
president, will assume additional responsibil-
ities as CEO.

Richard Lobo, VP and

general manager,
NBC-owned wWMAQ-

Tv Chicago. joins co-
owned WTVXTV) Mi-
ami as president and
general manager, suc-
ceeding Alan Perris,
resigned. Perris  had
been general manager
of station when, as
Wometco-owned CBS
affiliate, it was sold to

Lobo
NBC/GE in January 1987 for $270 million.
NBC broadcast group executive VP. Bob
Waish, is temporarily assuming Lobo’s post
at wMAQ-TV. No successor has been named.

Jay Meyers, general
Greenshoro, N.C., and woIY(FM) High
Point, N.C., joins WNYR(AM)-WEZO(FM}
Rochester, N.Y., in same capacity. He re-
places Richard Hinshaw, resigned.

manager, WGLD(AM}

John (Jack) Moffitt, general manager, KSMS-
Tv Monterey, Calif.. joins KTVD-TV Denver
in same capacity.

Donald Boyles. VPgeneral manager.
WSISIAM)}WTQR(FM) Winston-Salem, N.C.
named general manager. KWLN(FM) Osceola,
Ark. (Memphis).

Douglas Stalker Jr., general manager,
KGTM(AM)-KNIN(FM)  Wichita Falls, Tex.,
joins KQIZ-FM Amarillo, Tex., as VP and
general manager.

Henry DeVault, director, national audience
research, ABC Marketing and Research Ser-
vices, New York, named VP, audience analy-
sis.

Philip Farnsworth, assistant secretary, Capital

Cities/ABC Inc.. New York, named secre-
tary.

Kathy Lansing, director of administration.
Unistrut  Corp., Wayne, Mich.. joins
WDIV(TV) Detroit as business manager.

Malcolm Wall, deputy director. Oklahoma
Educational Television Authority, joins non-
commercial WFME-FM-Tv Orlando, Fla., as
VP, broadcasting.

Larry Emsweller. station manager, WNYT(TV)
Albany, N.Y.. named operations manager,
WSMV(TV) Nashville.

Linda Bezila, assistant controller. KIIS-AM-FM
Los Angeles, named controller.

Marketing

Sharon Wienzveg, regional manager, Hillier,
Newmark, Wechsler & Howard, New York,
named VP-regional manager of Los Angeles
office.

Maggie Bailly, assistant media group head,
media planning department. Grey Advertis-
ing. New York, joins HBM/Creamer. Bos-
ton, as senior media planner.

Christine McCaughey, director of research
and marketing services, Capital Cities/ABC,
New York, named director, client develop-
ment, ESPN’s advertising sales department,
New York. ESPN is part owned by Capcities/
ABC.

Peg Bartelson, president/media director,
Robert L. Cohn Advertising. Northfield, Il1.,
joins SMY Media, Chicago. as senior VP,
director of media services.

David Kantor, director of advertising sales,
Cox Cable Communications, Atlanta, named
VP of advertising sales.

Daniel Weiser, telemarketing administrative
analyst. The Disney Channel, Burbank, Ca-
lif.. named telemarketing manager.

Kim Kubiak, producer, Tatham, Laird &
Kudner Advertising, Chicago, named part-
ner.

The Most Experienced
Executive Search Firm In Broadcasting.

Joe Sullivan & Associates, Inc.

Executive Search and Recruitment
340 W. 57th St., New York, NY 10019

The person you describe is the person we'll deliver.

(212) 765-3330
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Jack Kline, station manager. WTGI-TV Wil
mington, Del.. joins Greater Milwaukee In-
terconnect. sales and marketing company
selling advertising on ESPN, CNN, MTV
and USA Network, as sales manager,

Kline Miller

William Miller, account supervisor D’Arcy
Masius Benton & Bowles, St. Louis, named
VP.

Bill Beard, account executive. CBN Cable,
New York, named Eastern sales manager
there. Maureen Duffy Parker, timebuyer,
Grey Advertising, New York, and Fabio Kuo,
broadcast supervisor, J. Walter Thompson,
New York, named account executives, CBN
there.

Daniel Berman, administrator, sales planning
and pricing, NBC Inc.. New York, named
manager, affiliate marketing.

J. David Bunnell, general sales manager,
wYOWTV) Scranton, Pa., joins WLOS(T'
Asheville, N.C.. in same capacity.

Joanne Lynch, national sales manager, WIOD-
(AM)-WGTR(FM) Miami, named general sales
manager.

Gerry Vitort, account executive, KEX(AM;
Portland, Ore., named local sales manager.

Harvey Wells, local sales manager, WXRT(FM
Chicago, named general sales manager. Mi-
chael Damsky, sales representative, WXRT,
named national sales manager. Gary Morrison,
sales representative, WXRT, named retail sales
manager.

Dan Smith, national sales manager, KKTV(TV
Colorado Springs, named general sales man-
ager.

Herman Stern, general sales manager, KOFY
Tv San Francisco, named to same position,
KSBY-Tv San Luis Obispo, Calif.

Christine Lutzel, media planner/buyer, Tht
Hiebing Group, Madison, Wis., joins WKOW
TV Madison, Wis.. as account executive
Rob McCall, account executive, KITV(TV
Honolulu, joins WKOW-Tv in same capacity.

Van Lane, general sales manager, WIMO(AM
Cleveland Heights, Ohio, resigns.

Appointments, wCiv-tv Charleston, S.C.
Eddie Rhyne, local sales manager, WIKS-T\
Jacksonville, Fla., to same capacity; Terr
Hegel, national sales manager, kI11-Tv Corpu
Christi, Tex., and Dee Prosser, assistant di
rector of sales, Sheraton Charleston Hotel. t¢



icecount executives.

2aul Fast, account executive. WLEX-TV Lex-
ngton, Ky, named local sales manager.

Zarleen Bowen. bookkecper/office coordina-
or, Rathbun Tobacco and Supply Co.,
springfield. Mo.. named sales account ex-
:cutive, KOLR(Tv) there.

Programing

Jebby Beece, VP, programing, MTV Net-
~vorks, New York, named senior VP pro-
sraming, Nickelodeon and Nick at Nite.

lobert Lloyd, president. domestic television,
darmony Gold. Los Angeles. resigns.

| Arthur (Jerry) Cooper,
VP and chief financial
l officer. Young Broad-
New
station

casting  Inc..
York-based
group  owner.  joins
Showtime/The Movic
Channe! there as sen-
ior VP, chiel financial
ofticer.
Laura Dodge, director
C of athliate services,
e Hit  Video  USA,
qouston, named VP. athiliate relations.

Jonna Stone, Denver-based account man-
iger, General Instrument’s Jerrold Division.
New York. named attiliate relations manager,
Western region. for Cable Video Store. Gen-
rral Instrument’s impulse pay-per-view pro-
raming scrvice.

Zric  Stricoff, senior tinancial
McGraw-Hill  Broadcasting, New
amed director, financial planning,
3nistol. Conn.

analyst.
York,
ESPN,

Vichael Dirkx, member of programing team,
Research Group, Seattle. joins KEX(AM) Port-
and. Ore.. as program director.

.ia Afriat-Hernandez, operations munager,
NWHETV Newark. N.J., named VP director
of compliance/programing for licensee, HSN
silver King Broadcasting.

Juint Renner, program director. WIVB-TV
3uffalo. N.Y., retires June 30 after 40 years
vith station. Renner will act as consultant to
tation. Ron Gates, head of promotion de-
artment. WIVB-TV, succeeds Renner with ti-
le of director of programing and marketing.

dave Creamer. enginecr. KYw(AM) Philadel-
shia. named production supervisor.

WISV 73 £ e T =T O TP N TR W TR
News and Public Affairs

lim Eldridge, producer. This Week With Da-
nd Brinkley and ABC Weekend News, ABC
dews. New York, named producer of The
fealth Show. Patrick Roddy. senior produc-
r. ABC’s World News This Morning and
jood Morning America news segments,
amed  executive  producer. Paula  Zahn,
\BC News correspondent. New  York
amed anchor. Woirld News This Moriing
nd news segments of Good Morning Amer-
ca.

teven Cope, (leld producer. NBC News,

Houston, named managing editor, Conus,
Minneapolis-St. Paul. Joe Benton. executive
producer, Conus, Washington, named deputy
bureau chicl/executive producer.

Karen Adams, assistant news director, WPCQ-
Tv Charlotte. N.C., named news director

Tom  Shaer,  sports anchor-reporter,
wBBM(aM) Chicago, joins wMAQ-TV there as
weekend sports anchor-reporier.

Ken Rice. anchor/reporter, wisC-Tv Madison,
Wis., named general assignment reporicr,
wTAE-Tv Pittisburgh.

Rick Sanchez, anchor-reporter. KHOU-TV
Houston. joins WSVN(TV) Miami, as reporter.

Rick Williams, reporter, WRAL-Tv Raleigh-
Durhami. N.C., joins wPVL-TV Philadelphia
as general assignment reporter.

Alicia Hilliard, executive news producer,
WISC-Tv Madison, Wis., joins WNEV-TV Bos-
ton as producer of Urbar Update, weckly
NEWS Magazing program.

Joel Nichols, weekend weather anchor, asso-
ciate producer of PP M. Magazine. WMTV(TvV)
Madison, Wis.. named weather anchor, re-
porter, weekday morning news, KMBC-TV
Kansas City. Mo. Krista Roberts. weckend
news producer, KTKA-Tv Topeka, Kan,
named weekday moming news producer,
KMBC-TV,

Technology

David Anderson, director of technical facili-
ties. IDB Communications Group Inc.. Los
Angeles-based supplier of satellite transmis-
sion and distribution services for radio, (ele-
vision and data/voice communications,
named VP of operations.

Richard Kowalski, from Movielab Video.
New York, joins Newslink, Washington. as
manager ol operations, CNN bureau there.
Newslink performs all ficld crew, control
room and maintenance engineering duties tor
the bureau under three-year contract.

Martin C. Lafferty, president. Tempo Develop-
ment Corp., Atlanta-based division of Tempo
Enterprises. joins GE American Communi-
cations, Princcton. N.J.. as VP, cable satel-
lite services. Lalterty was formerly VP. direct
broadcast sales. for Turmer Broadcasting sys-
tem.

Patricia Oliver, account executive, Advanced
Teleccommunications Corp., Tulsa, named
special markets account executive, United
Video there. Ann Peterson, account execu-
tive. Brown Bloyed & Associates, Tulsa,
named Southeast regional sales executive.
United Video.

Appointments at Broadcast Television Sys-
tems. San Francisco: E.L. (Mac) Mehaffey,
regional sales engineer. Sony’s Broadcast Di-
vision. Los Angeles, 10 regional sales man-
ager: Mark Rushton, producer-direclor lor
on-air promotion cable services. New York
Times Cable TV. New York. to sales repre-
sentative in commercial-industrial sales; Ri¢
Mancuso, sales engineer, Video Media,
Sunnyvale, Calif.. 10 South Bay sales repre-
sentative; Laura Connard, puichasing and
opcrations exccutive, Shoreline Video. Hol-

Broadcasting Jun 6 1988
ne

lywood, to East Bay sales representative for
commerical and industrial sales.

Catherine Malatesta, VP of marketing and
development, Rock Solid Productions. Bur-
bank, Calif., joins TVSC (Television Video-
tape Satellite Communications). Pittsburgh-
based division of Group W Productions, as
West Coast sales manager based in Los An-
geles.

Promotion and PR

Deborah Rosen, VP,
corporaleé communica-
tions, Paramount Pic-
tures Corp., Los An-
geles. named senior
VP.

Wolf Schneider, from
The Hollywood Re-
porter, Los Angeles.
joins  Showtime/The
Movie Channel there
as director, public re-
lations, West Coast.

Rosen

Appointments at advernsing and promotion
division of Turner Broudcusting System Inc.,
Atlanta: Judy Howle Chastain, media direc-
tor, RET Advertising Inc., to VP of media
services, RET Advertising Inc.; Jeffrey Grim-
shaw, promotion director, to VP of entertain-
ment promotion, RET Advertising Inc.

Lee Hunt, from VH-1. MTV’s companion
music video service. New York. joins Turner

INCREASE THE
EFFECTIVENESS
OF YOUR SALES

STAFF AND
YOUR MANAGERS.

® A Sales Improvement Seminar
at your station: conducted by Martin
Antonelli.

® The Sales Training/Sales
linprovement Package from AMTC.

@ Send vour people (salespeople and
Imanagers or prospective managers) to
AMTC in NY for a customized
program.

® Effective Broadcast Sales
Management from AMTC: A 5% hour
video tape program detailing what a
sales manager should be doing every dav.
Any of these plans is an investment in
the future of your station and one that
will deliver benefits vear after year.

Call for more information.

ANTONELLI MEDIA
TRAINING CENTER

20 West 20th Street, New York, New York 10011
(212)206-8063




Network Television, Atlanta, as VP and cre-
ative director. Frances Heaney, art director,
Headline News, Tumer Broadcasting. Atlan-
ta, named director of creative services for
TNT. Lisa Dallos, manager, Washington pub-
lic relations office, Turner Broadcasting Sys-
tem, named director of office.

Fred Bierman, program director, WFXT(TV)
Boston, joins 20th Century Fox Film Corp.,
Los Angeles, as VP, creative services-televi-
sion syndication.

Linda Pasachnik, research director. Opinion
Research Corp., New York, joins Ketchum
Public Relations there as assistant director of
research.

Simon Pollock, director of sales, Cascom
Inc., Nashville-based syndicator of broadcast
graphics to television stations, joins Marks
Communications Inc., designer and supplier
of broadcast graphics based in Los Angeles,
as VP of marketing.

James Strader, promotion manager, WTSP-TV
St. Petersburg. Fla., joins wsyX(Tv) Colum-
bus, Ohio, as creative services director.

Kathy Reese, creative services director,
wavy-Tv Portsmouth, Va., resigned to begin
Company Image, her own freelance market-
ing. promotion and advertising service busi-
ness.

Debra Dorn, coordinator of communications
and public relations {or city of Canton, Ohio,
joins WEUZ(AM)-WBIZ(FM) Eau Claire, Wis.,
as director of promotion and marketing

Jeff Fish, promotion writer and producer,

wOTv(Tv) Grand Rapids, Mich., joins

wDIV(TV) Detroit in same capacity.

Allied Fields

Claire Kummer, radio product manager, Arbi-
tron Ratings Co., New York, named VP,
strategic programs. She is replaced by Brad
Feldhaus, manager, radio policies and proce-
dures.

John Wolte, managing editor and Washington
bureau chief, CableVision Magazine, Engel-
wood, Colo., joins National Cable Television
Association, Washington, as director of pub-
lic information for industry communications
department.

Ronald Quartararo, director of business plan-
ning and analysis, RKO General. New York,
joins Radio TV Reports Inc.. New York-
based affiliate of Arbitron Ratings Co.,
which produces photoboards and provides
written and video television and radio tran-
scripts to advertising and public relations
industries, as director of administration and
planning.

Appointments at Cable Television Public Af-
fairs Association, Englewood, Colo.: Bonnie
Hathaway, director of consumer and affiliate
press relations, Home Box Office, to presi-
dent; Elaine Tarant, director of public rela-
tions, Centel Cable. to VP; Susan Swain, VP
of corporate communications, C-SPAN, to
secretary; Jim Ewait, executive VP, Commu-
nity Antenna Television Association (CATA).

Please send
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10 treasurer.

Appointments at mid-Atlantic chapter of So-
ciety of Satellite Professionals International.
Washington: Neil Helm, president, Helmr
Communications, Cabin John, Md., to presi-
dent; Ruth Pritchard-Kelly, director of publi-
cations, Satellite Systems Engineering, Be-
thesda, Md., to VP; Monica Morgan, directo;
of National Narrowcast Service, Washing-
ton, to program chairman; Sharon Dyer, di
rector of strategic planning for General Ac
counting Office, to membership-recruitmen
chairman; Jeryl Johnson, director of re:
search. P.T. Unger Associates, executive
search firm based in McLean, Va., to secre-
tary; Carina Slepian, market analyst, govern
ment networks division, Contel ASC
McLean, Va., to treasurer; Bill Brobst, tele
communications public relations counselor
Stackig, Sanderson & White, advertising an<
public relations firm based in McLean, Va.
to publicity chairman.

Crossan Robert (Bo) Andersen, assistan
U.S. attorney, central district of California
joins Motion Picture Association of Ameri
can Inc. (MPAA), Washington, as U.S. di
rector of legal operations for MPAA'S anti
piracy program based in Los Angeles.

Named members of CTAM board: Dan Levin
son, VP, promotion and advertising. HBO
succeeds Matt Blank, former HBO represen
tative. now with Showtime. Lloyd Werner
senior VP, sales and marketing, Group W
Satellite, succeeds Roger Werner, who lef
ESPN earlier this year to join ABC.

Wwilliam Kirsch, attorney, Common Carrie
Bureau, FCC, Washington, named deput:
assistant bureau chief, international.

John Lay, computer programer, Channelma
tic, Alpine, Calif.. named to same position
CompuLink, Englewood, Colo.-based PC
based advertising management and billing
system for cable advertising sales.

Donna Wyatt. research/computer specialists
Marc Duke & Associates Advertising. Nev
York, named manager media research oper
ations, Smith Davis Communication Re
search, New Paltz. N.Y.

Deaths

Raymond E. Carow, 65, exccutive VP o
Gray Communications Systems Inc., die
May 27 of cancer in Albany, Ga., hospital
Prior to his most recent responsibilities
Carow had been VP and member of board o
directors for company since 1968. He begai
his broadcast career at WEAR-Tv Pensacola
Fla.. in 1953 and was later manager o
wCTv(Tv) Thomasville, Ga. Carow becam
sales manager of WALB-TV Albany, Ga., U
1957, later becoming station manager befor
assuming his corporate responsibilities of su
pervising television stations in Albany, Ga.
Panama City, Fla., and Monroe, La. He wa
past president of Georgia Association ©
Broadcasters and served as member of Intet
national Committee for Television for Na
tional Association of Broadcasters. He i
survived by his wife, Elise, three sons an
three daughters.



Hithelstater

Knowing the territory

Call Hal Vogel the “‘worrier.”

The top Merrill Lynch entertainment ana-
lyst is recognized as among the most adept
at protecting investors against the possible
downsides of upbeat company profiles in the
volatile world of TV and film programing.
“I'm not a flag waver or cheerleader for
industries,” commented the 42-year-old vet-
eran who has been covering the industry for
two decades. Companies may try to present
themselves in the best possible light, Vogel
explains, but the analyst’s responsibility to
clients “is not to make the industry feel good
about itself, [but to] select the right stock at
the right time.”

When Vogel talks, Fifth Estate investors
listen. The investment industry yardstick,
Institutional Investor, has placed him
among the elite of its “all-America” research
team since 1974, and for the last five years
running he has been tagged its top player,
with clients praising his early warnings be-
fore Warner Communications’ decline sev-
eral years ago and timely support of Disney
as that stock resurged.

Companies that Vogel covers, not surpris-
ingly, are “not always too thrilled” when he
has a negative opinion of them, but, accord-
ing to one, MCA’s head of investor relations
Robert Bingaman, Vogel “does a good job
and a fair job. He makes up his own mind.”

Long-time colleague Bill Suter, formerly
a Merrill Lynch broadcast-cable analyst and
now on the firm’s investment banking side,
says of Vogel: “[He’s] excellent, articulate
and picks stocks well. Most analysts are
good on the upside. Hal’s also good on the
downside. He’s not afraid to say no.”

A New York native who grew up with a
teen-age attraction to technology but an am-
bition to become involved in the stock mar-
ket, Vogel specialized in the entertainment
area almost by accident.

Vogel began his experience in the world
of finance with Paine Webber in 1969. The
investment firm had an opening covering
leisure-time stocks, including film compan-
ies, the latter area Vogel recalled nobody
wanting because “it was losing huge
amounts of money.”

But the then-undesirable field provided a
toehold for the young Vogel. As the leisure-
time business began to take off in the
1970’s, he was able to expand beyond movie
stocks into TV programing, theme parks,
gaming stocks and the wide range of other
entertainment businesses he covers today.
(Among his charges are Disney, Warner,
MCA, Columbia, Lorimar, 20th-Century
Fox, Gulf & Western, MGM, Republic and
radio network Westwood One, as well as
such related areas as barter syndication.)

From his 20-year vantage point, Vogel
does not hesitate to offer opinions on some
major industry developments he sees emerg-
ing over the next several years. And because

HaroLD VoaeL—first vice president, Merrill
Lynch Capital Markets, New York; b. March
26, 1946, New York; BS, physics, City College
of New York, 1968; MBA, finance, Columbia
University Graduate School of Business,
1969; MA, economics, New York University
Graduate School of Arts and Sciences, 1975;
financial analyst, Paine Webber, New York,
1969-1973; VP, Paine Webber, 1973-1977,
present position since 1977.
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he does a good deal of reading and writing in
his spare time and is now working on the
second edition of his 1986 Cambridge Uni-
versity Press volume, “Entertainment Indus-
try Economics,” his more animated views
generally find their way into print.

His research reports, particularly, show a
flair for the fanciful, such as his wrap-up of
last February’s NATPE program convention
(“Syndication, Shmyndication: It Ain’t
What It Used To Be”).

In a more serious vein, Vogel ponders the
potential modification of the financial inter-
est and syndication rules that currently limit
the broadcast networks’ program production
and syndication activities. Their easing, he
says, will further the vertical integration of
movie and TV production facilities with the
commercial TV networks and, he added, “I
would not be surprised if one or two net-
works in the 1990’s merge with studios.”

Also on the horizon, Vogel sees cable
becoming a much more important source of
program demand, supplementing the tradi-
tional network pipeline. “Cable will become
a much more active, powerful purchaser of
program services. The first-run cable mar-
ket is developing under our noses.”

But he has words of caution for the cable
industry as well. “Cable has become smug
and complacent because it’s very success-
ful,” Vogel argues. “The way I read their
atiitude, they’re at the point where the net-
works were 20 years ago, on top of the
world. There’s a bit of arrogance.”

) Cable’s stumbling block, he said, may be
its very effort to develop broadcast network-
like audiences. “With cash flow diverted
into programing, [cable programing’s] cost
structure will rise to maintain the edge, and
cable will start to look more and more like
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network TV. The question is ‘What is a
network in [the year] 20007" ”

In Vogel’s view, network erosion will con-
tinue at a diminished rate, although other
new delivery mediums such as pay per view
and home video will further fragment the
markets.

One of the most important shifts during
the next couple of years, Vogel says, will be
in international markets, where he sees
worldwide demand for entertainment pro-
graming outpacing worldwide economic
growth. One reason, he says, is the develop-
ment around the world of larger middle
classes that can afford discretionary enter-
tainment expenditures, he said

Wall Street’s view of the programing in-
dustry will also continue to evolve, Vogel
said, although he added the past two years
have already seen a substantial shift in the
financial community’s attitude to the busi-
ness.

Last October’s stock market crash was 2
“waming shot that there is a major ses
change in the medium-to-long-term econo-
my...a yellow light that we should not as-
sume asset values are going to go up every
year like clockwork.”

But Vogel argued Wall Street “had already
nailed shut financing for TV production
companies,” beginning after the peak of
such activity in the summer of 1986. “The
Wall Street window for financing is being
shut down; it’s been the case for a half-year-
to-a-year and is not going to change soon,”
said Vogel. “Movie companies wore out
their welcome in 1986; they disenchanted
investors. The companies overpromised and
underdelivered.”

Vogel, who believes the economy in gen-
eral and the entertainment industry are both
headed for two years of “relatively tough
times,” said as a result there will likely be a
period of consolidations involving smaller
program companies, both between them-
selves and with larger studios.

Large studios are going to emerge from
that environment stronger than they’ve ever
been, he added, in part because they can
handle the overhead required to keep prod-
uct in the TV syndication pipelines. *“Qual
ity will still win out in the end,” added
Vogel.

There is one thing that bothers Vogel: the
impression left over from the 1970’s that
consumers’ leisure time is increasing.

In part because of the emergence of two-
income families and other demographic
changes, as well as growing consumer ex-
penses for such purposes as the cost of
college educations, Vogel explained, “the
evidence is increasing that there is less lei-
sure time rather than more.

“It should be a major concern for manage-
ment,” he argued. “'Industries glibly assume
there will be great business because of in-
creasing leisure time. The fact is there is not
a lot of increase, if any.” 2]
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Writer's Guild of America has sent letter to over 400 ABC affili-
ates, urging them to increase their efforts to end strike. Letter
was sent to coincide with ABC affiliates meeting which begins
today, June 6, in Los Angeles. Guild's letter, which states that
“in part, this strike has been caused by your network, and is
being perpetuated by your network’s attitude,” asks affiliates to
contact affilliate relations staff and ask them why ABC is not
moving to further negotiations. Letter outlines damage strike
has done to network’s programing plans, and what could hap-
pen if strike is prolonged. “ABC allowed the negotiators to
stonewall the guild,"” letter states, “even though it cost you at
least three Moonlighting episodes (including the 3-D season
finale), the cancellation of the thirtysomething finale and the
postponement of the new Roseanne Barr, comedy. You know
how that's impacting your bottom line. In fact,” letter continues,
"if they follow through with their threats, there could be repeats
of old episodes until January, and we all know what that will do
to your ad rates.” -

Westwood One, Culver City, Calif -based network radio concern,
will repurchase up to one million shares of its common stock
through open market purchases, Westwocd president/CFO, Bill
Battison, said last week. Move, approved by company’'s board,
followed May 27 statement from Westwood that it expects lower
second-quarter earnings than originally anticipated. (At close of
business last Thursday [June 2], Westwood stock was $12.50 per
share.)

High court says ‘no’ to must-carry review

The second version of the FCC's must-carry rules last week
met the same fate as the first. The Supreme Court refused to
review a decision of the U.S. Court of Appeals in Washington
striking down the rules, adopted in 1986, as unconstitutional.
Although the rules were to be in effect only five years, the
court in December held them to be a violation of the First
Amendment, the same flaw it found in the original, open-
ended version in 1985.

The second version was the product essentially of a com-
promise reached between the broadcasting and cable indus-
tries at the urging of Congress. But broadcasters saw their
hopes of Supreme Court review virtually vanish in March,
when the Solicitor General's office, which represents the
commission before the Supreme Court, said it would not
petition the court to review the case. The office said the case
was not “cert worthy,” that is, worthy of being granted
certiorari, or review (BROADCASTING, March 28). The petition
was filed by industry members.

National Association of Broadcasters president Eddie Fritts
said the association was “disappointed” by the Supreme
Court's action. But he said the NAB "will continue to seek
legisiative remedies” in Congress. The NAB has retained a
law firm, as yet unidentified, to do a constitutional analysis of
various approaches that might be taken to must-carry legisla-
tion. The Association of Independent Television Stations is
backing legisiation in the House (H.R. 4233) that would
condition the compulsory license granted cable systems on
their carriage of the programing of local stations. A similar bill
may be introduced in the Senate by copyright Subcommittee
Chairman Dennis DeConcini (D-Ariz)

The Corporation for Public Broadecasting, which along with
NAB and INTV had petitioned the court for review, issued a
statement expressing the hope that Congress will act in the
matter. The court’s decision, CPB said, "leaves public televi-
sion stations at the mercy of monopoly cable operators who
can refuse to carry public television programing. Tax-paying
Americans have a right to see the programs they fund. Since
the courts have decided not to protect the people ‘s night to
view public TV, then hopefully Congress will.”

Harmony Gold reports that its live prime time special planned for
next Oct. 26, The Secret Identity of Jack the Ripper, produced by
Cosgrove/Meurer Productions, cleared 100 markets (78% of U.S.
hon_les, and 48 of top 50 markets) in four days. So far, about 15
afﬁllat_es h_ave picked up show, including ABC affiliate wxXyz(Tv)
Detr_01t, with balance being independents, including entire Fox
Stations group. Clearance pace for show reflects continuing
dema}nd by independents and affiliates alike for prime time
special event syndication programing, which in last two years
has drawn top ratings and given stations opportunities to sell
advertising at premium rates.

News media in Pennsylvania won major victory last week in state
supreme court ruling throwing out $4.5-million libel judgment
against Philadelphia Inquarer. Court ruled that state's shield law
gives reporters absolute right not to reveal confidential sources
during legal proceedings. Unanimous opinion lets stand superior
court ruling that upheld shield law and reversed verdict won in
1983 by Richard Sprague, former Philadelphia first assistant
district attorney. Sprague had sued newspaper over 1973 arti-
cles alleging that, as assistant district aitorney, he had partici-
pated in illegal wiretapping scheme and had extended preferen-
tial treatment to son of former state police commissioner in
homicide case. Sprague denied both sets of allegations. Case
turned on whether jury had to disregard evidence presented by
Inquirver based on confidential sources, as Common Pleas Judge
Charles Lord had ruled. Rather than divulge sources of confiden-
tial infromation, newspaper's attorneys withheld evidence, and
Sprague won judgment. Superior court reversed Lord's ruling in
1986, saying trial judge had erred in interpretation of 1937 shield
law, and crdered new trial.

a

Mark Wodlinger, chairman of HitVideo USA has stepped up
battle with Viacom. Wodlinger, who has $250-million lawsuit
against Viacom's MTV (BROADCASTING, May 18, 1987) and com-
parative renewal challenge against Viacom's KMOV(TV) St. Louis
{(BROADCASTING, Feb. 8), has filed to enlarge issues against sta-
tion. In petition, Wodlinger charges that in 1986 election XMOV
consistently charged higher rates to Senator Christopher Bond
(R-Mo.) than his competitor, Harriet Weoods. Political candidates
are required to be charged lowest unit rate for advertisments,
but Bond, says Wodlinger, was charged nearly five times as
much per spot as Woods. Wodlinger aiso alleges that KMOV
charged more to Vice President Bush than to former candidate
Pat Robertson. Other charges include reiteration of antitrust
charges against Viacom, harassment of Wodlinger and his fam-
ily by Viacom private investigators, violations of public file
requirements (Wedlinger representativ~- said they were denied
access to public inspection files at two out of five Viacom
stations), abdication of licensee responsibility by Viacom owner
Sumner Redstone and use of station funds for Redstone's invest-
ments that adversely affected “local program service in the
pubiic interest.” Viacom attorneys declined comment, but said
they have filed motion to enlarge issues against Wodlinger for
allegedly financing FM translator in Florida in violation of FCC
rules.

Movie Channel has gone from losing 40,000 subscribers per
month in 1987 to adding 15,000 per month in 1988. Service
attributes net monthly turnaround of 55,000 subscribers to
schedule changes late last year, exhibition of exclusive preduct
and strong box office performance of theatricals. Gains have
been helped by commitments from operators to roll out service
to one million additional basic customers. Service began spend-
ing substantial dollars on marketing in first quarter, which will
continue throughout year, and announced further makeover of
Movie Channel at last month’s NCTA conventicn. Movie Chan-
nel ended 1987 with 2.5 million subscribers.

Motorola Inc., Schaumburg, [Il., asked U.S. District in Northern
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inios to declare “the invalidity, noninfringement and unenforceabi-
y of United States Patent 4,018,994." Patent, heid by co-devei-
vers of single-sideband AM sterec system, Hazeltine Research
c.. Eimhurst, I, and Leonard Kahn, president, Kahn Communi-
itions Inc., Westbury, N.Y ., 1s entitled “Compatible AM Stereo
acelvers.” Motorola action is in response to earlier suit filed by
ihn against General Motors ("In Brief,” May 30), which installs
Quam system AM stereo recelvers in its automobiles. C-
uam system, developed by Motorola, infringes on '994 patent
receiver design, Kahn claims. In complaint, Motorola claims
at patent is invalid because of failure by Kahn and HSI to
ymply with several sections of U.S. code.

]

wiet radio listeners got taste of American top 40 morning radio
it Tuesday (May 31) when Emmis Broadcasting's contempo-
ry hit WAVA(FM) Washington aired 30-minute version of its
gorning Zoo hosted by Don Geronimo and Michael O'Meara
roughout Soviet Union. Show, which features comedy bits
ng with music and talk, was transmitted via satellite live at
15 p.m. NYT Monday night for airing over facilities of Goste-
adioc at 7:15 a.m. Moscow time. Broadcast was final install-
2nt of what Zoo producer Frank Murphy calls station’s “Rus-
in Trilogy.” During Washington summit in December, wAvA
1yed excerpts from Moscow Top 20 program, Music Olympus.
dgram was arranged through Kavulich International, public
ations firrn hired by Tass agency in connection with summit.
January wAvA and other Emmis stations participated with
viet counterparts to air program featuring high school stu-
nts from each country.
-

30 said last week that by Aug. 15 HBO West feed and HBO East
ymbo will trade places on transponder 13 of Satcom 3R and
insponder 1 on Galaxy |. HBO is making switch so its two
istern feeds—HBQO East Combo (which includes Cinemax
omoticns) and HBO East—will be on separate satellites to
itrer protect affiliates in event of satellite failure. HBO East is
rried on Galaxy I, transponder 23. Switch of HBO West and
30 East Combo will begin July 1.

0

merican jolnt venture—Marconi Electronics Inc. of Herndon,
2.. and Cincinnati Electronics Corp.—has received what is said

be largest award ever made by U.S, Information Agency for
»mestic or international project. Contract for $56,616,911
as awarded last week as part of program to modernize Voice of
merica. Joint venture will supply state-of-art 500 kw shortwave
ansmitters, high-power switch matrix, coaxial transmission
1es, durnmy loads and related equipment for VOA station
1der construction in Morocco. More than 78% of goods and
rrvices to be provided under contract will be provided by U.S
»ncerns. Unusually high percentage was result of "buy Ameri-
in" provision in USIA funding bill passed in December

0

rve-tv Kirksville, Mo.’s 2,000-foot tower collapsed Thursday,
ine 2, killing two workers (a third is missing and presumed
:ad) of McLean-based Structural Systems Technology, the
wer's builder, who were performing routine maintenance
ork. Station was knocked off air until noon next day, when it
ime back on using 1,000 ft. backup tower in Lancaster, Mo.,
:cording to KTvC-TV news director, Kurt Sweeney.

ited TVRO Association is asking FCC to investigate “unfair busi-
ss practices” by HBO and CNN. United, in letter to Mass Media
ireau Chief Alex Felker, complains that programers are refus-
J to accept subscription renewats from United, third-party
stributor to backyard dish owners of both services. Nor will
30 and CNN give United same discount as cable operators.

in American Satellite has found second foreign partner in Europe.
:deral Republic of Germany's Deutsche Bundespost has
ireed to ask International Telecommunications Satellite Orga-

Last step in HDTV report drafting

The "blue ribbon" panel that initiated the work of the FCC's
Advisory Committee on Advanced Television Service last
November, returned to Washington last Friday (June 3) to
review the committee's first interim report to the FCC. ATS
Chairman Richard Wiley of Wiley, Rein & Fielding, said the
report represents ‘considerable progress,” and Joseph Fla-
herty, CBS VP/general manager, engineering and develop-
ment, and chairman of the ATS planning subcommittee
which drafted the report said that it was completed “with
haste, but not at the expense of accuracy.”

The first draft of the report, written mainly by Wiley and
Flaherty, was sent in mid-May toc members of the biue ribbon
panel with a request for comments on it (BROADCASTING, May
23). Those comments were used by Wiley to prepare a second
draft for last week's meeting with elements of the member's
comments inciuded. However, most of the centrai findings of
the report, including the one that “terrestrial broadcasters will
need the opportunity to deliver HDTV to their audiences,”
remained intact.

The new version of the report did have a change in the
language on the role of government in determining HDTV
standards for media other than terrestrial broadcasting. A
new footnote In the report reads: "It i1s presently unciear
whether the government has an appropriate role in this area.”
During the meeting, Thomas Rogers, representing NBC
Fresident Robert Wright, asked that additional wording from
that footnote that "attention should be devoted to.. premature
establishment of ade facto HDTV transmission standard”
created by alternative media, should appear in the text of the
report. Staniey Hubbard of Hubbard Broadcasting, disagreed
with Rogers, saying that government does not have a role in
setling transmission standards for alternative media

FCC Chairman Dennis Patrick praised the work of the ATS
committee, but stressed the amount of additional spectrum
broadcasters wiil need to transmit HDTV “must be decided as
soon as possible.” He called on the committee to complete its
spectrum work within the next year. But consultant Jules
Cohen, who has been active in the spectrum studies so far
completed, commented from the audience that one year is
not nearly enough time. “I shudder at the idea,” he said.

A final vote on the report was not taken by the blue ribbon
committee during the meeting. Wiley asked that members
review the changes in the report and said he would contact
each individually by telephone this week for their votes. He
expected that the report, in a form nearly identical to that
presented at the meeting, would be approved and sent to the
FCC by early next week.

nization to initiate consultation process necessary to clear way
for PAS to provide telecommunications services between U.S.
and West Germany. Announcement follows eatlier decision by
United Kingdom to initiate consultation process that would lead
to PAS providing service between U.S. and that country. PAS's
success was made possible in both cases by decisions of
governments involved to liberalize policies governing telecom-
munications services.

ABC Entertainment President Brandon Stoddard said last week
that scheduling of epic miniseries War and Remembrance, 30-hour
minisenes to air next February, may be in place in time to
announce to affiliates attending annual meeting in Los Angeles this
week (June 6-8). Stoddard also said talks are continuing with
GTG Entertainment about future of GTG pilot not picked up,
science fiction drama, Why on Earth. “It was a real good pilot,
Stoddard told reporters, adding that “scheduling problem” was
reason it was turned down.
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COMMITTED TO THE FIRST\”AMENDMENT & THE FIF‘,TH ESTAT!I

Foitorialse

The more things change...

The second Broadcasting/Cable Interface conference last week
provided a reminder that in Washington old problems and old
solutions never die nor fade away. Some take new names.

There was John Dingell (D-Mich.), chairman of the House
Commerce Committee, vowing to revive the fairness doctrine,
even if the Supreme Court confirms the FCC's judgment that the
doctrine it discarded was unconstitutional. [t was just a year ago,
a couple of weeks before the first Broadcasting/Cable Interface,
that Congress passed the Fairness in Broadcasting Act of 1987,
containing language that would have put the FCC in the program
director s office at every broadcasting station in the country. The
act had been adopted in the absence of broadcaster opposition. At
the time the broadcasting establishment was currying favor with
Congress in hope of obtaining a bill correcting the license
renewal process.

That year. broadcasters were saved from the Fairness in
Broadcasting Act by presidential veto. They were saved from a
license renewal bill-.—which also contained suicidal reregulation
of their own crafting—by their own second thoughts and other
distractions in the Congress. The fairness doctrine was eliminat-
ed by the FCC after the act of Congress was killed and is now
before the appellate court. The scene of renewal relief has shifted
from the Hill to the FCC, where a chairman with an understand-
ing of the First Amendment just may bring off needed reforms
without saddling broadcasters with compensatory reregulation.

But, lo, broadcasters are parties once again to a legislative
penitence committed in the name of political expediency: the
children’s television bill, adopted by a vote of 33 to 3 by the
House Commerce Committee. Representative Tom Tauke (R-
Iowa), one of the three in opposition, laid it on the line at the
Interface. The children’s television bill marks “the beginning of
an effort to reregulate broadcasting,” said Tauke. Reregulation, if
it comes to pass, said Tauke, will discourage the search for
innovative and distinctive programing, which is the only attrac-
tion broadcasters can offer in attempting to retain audiences in
the face of mounting competition from other television forms. “I
am dismayed,” said Tauke, “that broadcasters are presently
emphasizing short-term goals.”

The goal. this year. is passage of legislation requiring the
carriage of local television broadcasting signals by cable sys-
tems, a subject discussed elsewhere on this page.

The revival of political trade-offs also dismays FCC Chairman
Dennis Patrick. who said last week: “While government protec-
tion is appealing at first, it usually only delays the harm to be
avoided. More often than not, it makes the necessary adjustment
more painful if not impossible.”

a

Footnote: At last week’s Broadcasting/Cable Interface, FCC
Commissioner James Quello said that some of the deregulation
adopted by the FCC under its present chairman and his predeces-
sor. Mark Fowler, constituted an abandonment of the public
interest decreed in the Communications Act, and he was critical
of this magazine's editorial devotion to the First Amendment.
“Everyone must face the fact,” said the commissioner, “that the
public interest standard is congressionally mandated. It can’t be
willed away by a super deregulatory chairman or editorialized
away by BROADCASTING magazine.”

With due respect. commissioner. let it be said that nobody here
would will away the need to serve the public. The question at
issue is how to measure or define the public interest. The
American way—including the American way of broadcasting— -

holds that a free market provides its own best answer. At great
expense, research companies measure the public interest 24
hours a day, year in, year out. Responding to those figures,
television tries and tries again when programs fail to find their
intended niches. Television submits itself to a perpetual election.
Isn’t that democracy in action?

Undeclared peace

For all the division that remains between the broadcasting and
cable industries, a remarkable unanimity emerged last week
during Interface II, the telecommunications policy seminar co-
sponsored by this magazine and the Federal Communications Bar
Association. It was on the subject of must carry, about which no
voice from either side was ever raised in opposition. And yet all
the world believes—and the industries themselves appear to
accept—that broadcasting and cable are at war on this issue.

The truth is: all that stands in the way of a bi-industry accord
on must carry is an inability to get around the constitutional
question posed by the First Amendment. That rampart has been
stormed twice now, unsuccessfully, and may yet thwart those
who think a congressionally imposed must carry will fare other-
wise.

There may be another approach. What if, instead of passing a
law mandating must carry, Congress were instead to pass an
exemption of the antitrust laws permitting those in broadcasting
and cable to enter into voluntary must-carry agreements?

The First Amendment wouldn’t be threatened, and the public
interest would still be served. The partnership between the
industries, which is essential to the future of both, would be
cemented. At the very least, it would demonstrate whether a
voluntary accord can improve on the marketplace left alone. At
the most, it might show that mutual self interest is enough to
bond these two media into a whole greater than the sum of their
parts.

In the meantime, it’s clear that no purpose is served by an
adversary approach on must carry. As the Interface conference
demonstrated, the futures of both industries are inextricably
interwoven, and the leaders of both industries are finding it ever
easier to communicate. Joel Chaseman of Post-Newsweek Sta-
tions put his finger on it in acknowledging that while there is a

i growing partnership between broadcasting and cable, the coming

together is very, very slow. A solid agreement on must carry,
respecting the integrity and the rights of both Fifth Estate media,
will do much to speed up the process.

Drawn for BROADCASTING by Jack Schmidt

“He has a friend on a dog food commercial.”

F‘Z—‘

Broadcasting Jun 6 1988

90



‘Seven of the most

luxurious hotels
in Los Angeles.”

California Executive Magazine

L Ermitage Hotels bring business to the level of
art. Everything about our hotels is extraordi-
nary: from concept to service to accommodations.
Our hotels are all-suites, with ample room for
both work and relaxation. We have seven unique
hotels, purposely Small to give the kind of personal
ST attention rarely
experienced. In
y acknowledgment of
personal taste, each
@ L Ermitage Hotel is
unique in flavor.
Their common bond
1s excellence.

R - . Gourmet
a— restaurants,

_ gymnasiums,
s state of the art
meeting rooms,
multi-line
telephones,
24-hour
gourmet suite
service are made extraordinary by original master
artwork and an old world commitment to service.
As world class hotels, 7

we are proud to present
what the world has said
about us. ..

o area every amenity
you ever needed in a
hotel suite—and
more?’

New York Post '

““The Bel Age is a place for feeling guilty—
happily.” Los Angeles Times

¢...L’Ermitage may well be the finest hotel in
the world”’ Boston Globe

¢...The Mondrian is a great favorite of the
Music Set...a Los Angeles landmark. .. with bold
elegance? Washington Times

¢...L’Ermitage Hotels are warm and inviting. ..
little gems in a sea of mediocrity.”
Contract Magazine

Mondrian P 0 Bel Age

I

L’ERMITAGE HOTELS
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For four days in December,

we provided 650 satellite feeds of some
relatively important conversations.

|1

There was a third leader at the summit last December, GTE Spacenet, the leading supplier
of domestic Ku-Band satellite capacity. Using twenty-six transponders and four spacecraft, GTE
Spacenet provided service for ABC, CBS, CNN, Gannett News Service and others.

The abilitv of GTE Spacenet to separate voice and video on different transponders and to
transmit them simultaneously allowed these customers both control and flexibility. If these are the

services you demand, come to the summit, GTE Spacenet.
We've set a new standard in broadcast communications. Call sPacenet
GTE Spacenet at (703) 848-1300. The New Standard.

© 1988, GTE Spacenet Corporation. 00 Old Meadow Reud. dcLean, VA 22102



