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KING WORLD’S

RESEARCH AND

DEVELOPMENT
NETWORK

is up and running, It is a network of 22
premier broadcasters in the business,

covering thirty percent of the country.
In months to come, these leading stations will
test Americas most exciting new programs in
the only way that counts—right on the air.

The R&D Network will bring you first-run

programs with a proven track record. ..
before they appear on your air.

Its that simple. We take the risk.
So you dont have to.



RICA'S NEWEST

JADCAST GROUP.

* 0 0808 006006000 00 LN N J L J ® e 0 e 0 0 0 0 O LR J
n..........o.o---...0....................ll.O. .ll..lllolloooooooo.oo
L] * 8 O 0 O [ I ] II.'.........................I.II.'I..I.II.'.I.'I
* B ® & S S S b 0B PSS 0 s L] * * * * * s 0 " * & 0 * & & % * 5 " " s 0 0
® & 8 & 5 * 0 ® & & & & & & 5 & & &5 5 & 5 5 s 5 8 5 % & s 8 = s "5 8 s 88 »

-------------------------
ooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

.....................................................................
.....................................................................

.....................................................................
.....................................................................

Post-Newsweek Gillett Group Group W
WDIVIV WMARTV WBZTV

Detroit Baltimore Boston
WPLGTV WSMVTV KDKATV
Miami-Ft. Lauderdale Nashville Pittshurgh
WESBTV WAGATV KPIXTV
Hartford-New Haven Atlanta San Francisco
WIXTFIV KCSTTV KYW-TV
Jacksonville San Diego Philadelphia

Scripps Howard N M Co
ripps Howa e idwest Com
WEWS‘TV Tamp; WCCO‘TV

Cleveland Minneapolis

W%ﬁv King Broadcasting

WPTVITV KINGTV

West Palm Beach Seattle
KRHTV R MWB&Q

Tulsa Portland —
WCPO'W H&ﬂ N ET wlﬂ".ﬁl._w
Cincinnati TESTING TOMORBOW'S PROGRAMS TODAY




*‘A LUSTY, RIP-ROARINGLY

GOOD MINISERIES!”

\ — LOS ANGELES TIMES
: :

'
R
-

INCWAY
\INT

“*Hemingway' hits bulls-eye...an opulent,
outstanding production. .. portrayed

brilliantly by Stacy Keach” i
—N.Y. DAILY NEWS

e

o
L L]
&
. A
i
LT

“‘Hemingway’ reveals the man behind the
myth. Stacy Keach is splendid and the four

leading ladies give strong performances”
~CHICAGO TRIBUNE

ALREADY A PRIME TIME
RATING SUCCESS

Contact:

THE CURRAN=VICTOR COMPANY

7075 REDWOOD BLVD » NOVATO, CA 94949

(415) 897-7275
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Off the picket line. . . a2

weeks, striking Writers Guild of America and Alliance
of Motion Picture and Television Producers reach
tentative settlement. Producers gear up for seven-day
work weeks to make up for lost time. PAGE 19.

Affiliate pursuit. . . sc
President Bob Wright and executives of NBC Cable
pursue affiliates at CTAM for network's new cable

Ti1; SMBNBC TRADITION CONTINUES |

enbe

| CONSUMER NEWS & BUSINESS CHANNEL

channel, CNBC {Consumer News and Business

Channel). PAGE 21.

Acquisition mode. . . vaconis

looking to buy more cable and television properties,
says its chairman, Sumner Redstone. To finance those
purchases, company is reducing its bank debt to less
than $1 billion through asset sales and securities

offering. PAGE 26.

22/CABLE UP TO BAT

Major League Baseball
Commissioner Peter Ueberroth
says cable television will be part
of next baseball contract, which
will be negotiated at end of
current season.

22/EYE FOR AN EYE

CBS offers glimpse of its new
logo—with musical
accompaniment—o television
audiences for first time.

| 23/FCC ACTION

FCC reopens proceeding aimed
at eliminating its 28-year-cld
network/cable crossownership
ban; looks at changing length of
network-affiliate contracts, and
issues new political advertising
guidelines.

25/ELEPHANT WALK
Up to 15,000 members of
foreign and domestic media are
preparing for Republican
national convention at New
Orleans’s Superdome, where

| few surprises are expected.

New Orlean\ RE

| 28/JINGLE JANGLE

Business of crealing radio
station identifications may be
changing as new companies
enter field and thase dominating
industry over last 20 years look
for fresh approaches.

30/CTAM ’88

Cable Television Administration
& Marketing Society's largest
convention ever focuses on
better promotion and marketing.
Gathering also serves as forum
for pitching new programing
channels, discussion of pay per
view vs. home video and
building relationships with
producers outside of Hollywood.

33/RECAPITALIZATION

Reliance Capital Group and
Hallmark Cards refinance two
Spanish-language networks
they control, neither of which is
expected to be in black for few
years.

34/AND THEN SOME

Financial News Network adds
new consumer-criented
business features, saying
changes—which also include
more in-house produced
programing, new studio facilities
and better transponder
position—were unrelated to
NBC's earlier announcement of
its new cable channel.

35/NETWORK SHUFFLE

ABC and CBS unveil plans for
their respective strike-affected
fall schedules as they fill
program void and counter
coverage of Olympics and World
Series on NBC.

38/ASKING
PERMISSION

Estimated dozen Public
Broadcasting Service stations
reject PBS documentary on male
attitudes toward women; at least
one station asks FCC whether
program is indecent before
deciding whether to schedule it.

63/NO REGRETS

Genesis Broadcasting’s Martin
Greenberg turned his first tour of
radio station 26 years ago into
tour of duty in radio
broadcasting field.

37/TAKE FIVE

Oprah Winfrey, host of The
Oprah Winfrey Show, extends
her deal with syndicator King
World through 1993,
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Daytime’s First Lady.

TIME PERIOD
__RANK MARKET STATION RIG SH
#1 New York WABC-TV 6 26
#1 Philadelphia WPVI-TV 6 27
#1 Boston WCVB-TV 5 27
#1 Detroit WXYZ-TV 7 27
#1 Miami WPLG-TV 6 26
#1 Phoenix KTVK-TV 6 35
#1 Baltimore WMAR-TV 6 35
#1 Hartford WITNH-TV 5 25
#1 Kansas City KMBC-TV o) 30
#1 Cincinnati WIWT-TV 6 37
#1 Columbus OH WCMH-TV 7 43
#1 Raleigh WTVD-TV 8 43
#1 Grand Rapids WWMT-TV 5 25
#1 Buffalo WIVB-TY o) 30
#1 Providence WIAR-TV Q 37
#1 Norfolk WTKR-TV 7 34
#1 Wilkes-Barre WRBRE-TV v 24
#1 Dayton WDTN-TV 6 31
Source: NSI May 1988.
QVA
béBEmULTImEDIF-1 F ESS
ENTERTRINMENT THE VISION OF SUCCESS.

First run for the long run.
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CloseduClircuit

itaying put

fashington's rumor mills, always active,
ave been alive with speculation that FCC
‘hairman Dennis Patrick will exit post
efore election. Chairman, however, has
)ld intimates, in unequivocal terms, that he
ill not. Indeed, Patrick is determined to
ee through number of initiatives already
n table—comparative renewal, for
xample, on broadcast side, and price
aps on common carrier agenda. Lalter, in
iew of many, could be crowning
chievement of his administration—or at
:ast its first term—in terms of long-range
ffect on nation's telecommunications
iture.

In event of Dukakis win, Patrick would be
istory, of course, but even then not
ecessarily overnight. He's known to be
oncerned that premature loss of any
ember, before successor is in place,
rould immobilize agency (it takes three for
uorum). It's remembered that former
:hairman Richard E. Wiley remained at
elm for nine months before yielding gavel
yCharles Ferris in 1977. If Bush wins, odds
re Patrick will continue—again, despite
wblished rumor to contrary that Bush
ampaign officials moved quickly to quash.

lurturing the 30

BC is planning to introduce in fourth
uarter new way to combat continuing shift
om 30-second commercials to half-priced
5-second spots. Plan currently being
iscussed, available only to advertisers
inning 30-second spots, would give them
added value” of five-second opening
illboard in each of networks three hour-
ng daytime serials. Networks have so far
wnd that weak daytime marketplace—
ith upfront market cost-per-thousands
own by roughly 15%—has given networks
2 little leverage that other tools to combat
witch to shorter time length, including
wghening restriction on number of 15%
er advertising "pod” or charging premium
n 15, have not been tried.

nouye’s take

ederal Election Commission records show
able industry has been kind to Senator
)aniel Inouye (D-Hawaii), who last year
stablished his own political action
ommittee called Senate Majority Fund.
wouye, who chairs Communications
;ubcommittee, is vying for post of Senate
1ajority leader, and PAC's are considered
:ssential in waging such campaign. Inouyée
Iso is chief opponent of home satellite
xgislation, which cable also opposes.
jome $22,000 came from cable interests,
ccording to FEC records, for 1987 through
une 1988. Centributions from motion

picture industry totaled about $11,000, and
telephone interests gave $5,500.
Broadcasters have yet to contribute.

Bigger board?

Last week's announcement that three
television network affiliate associations will
broaden base of their government relations
activities (see "In Brief") could lead to
expansion of National Association of
Broadcasters television board and
executive committee. Affiliate spokesmen
expressed desire to obtain three seats on
TV board (networks have three,
independent TV and Television Operators
Caucus have one each) as well as
representative on association's executive
committee. Such request would probably
involve bylaws change and eventually
membership approval.

Making move

Word is that Warner Cable is looking to
increase its programing muscle. MSO is
examining ways o substitute programing,
possibly syndicated fare, on portions of
regional superstations, such as news,
which have little value beyond their
markets. Move would allow MSO to
increase inventory of tocal advertising
avails. Company is also exploring creation
of "Warner Channel,” full-fledged network
that could be programed with syndicated
or other product for aill Warner systems.
Company plans to hire programing
executive from broadcast ranks to lend
expertise to plans; also, for first time,
Warner Cable executives will attend NATPE
convention.

Breath of life

Swap of cable systems between Times
Mirror and Tele-Communications Inc.,
called off two weeks ago, may not be dead.
Deal reportedly went sour while TCI
President John Malone was on vacation,
but he reportedly later got on phone to get
negotiations started again. TCIl's majority-
owned United Artists would receive
Phoenix system from Times Mirror, in
exchange for number of other systems in
several states. For some time TCI has had
eye on Phoenix system, which is
amalgamation of several systems TM has
acquired over past few years. One key
aspect in deal may be relief, initiated by
Times Mirror, from commitments in
franchise concerning city's use of two-way
interactive plant. TCl has replaced two-way
plant in many cities, such as Pittsburgh,
with simpler technology. issue was not
seen as major disagreement between City
and company.
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Real winners

Much has been said about how NBC
television network's Olympic sales have
benefitted from counterproegraming
problems at other two networks caused by
writers' strike. But real beneficiaries of
situation may be network’s affiliates. After
1984 summer Olympics, ABC affiliates
complained that network’s high prices had
forced Olympic advertisers to supplement
network budgets by pulling money out of
spot television. This year, so far, no such
complaints have been heard from major
NBC affiliate groups. David Henderson,
newly appointed chief executive officer of
Outlet Communications, said its two NBC
affiliates had done "exceedingly vsell” with
their Olympic inventory.

Hockey hike

Add SportsChannel to list of cable services
looking to pass rate increase along to
operators, specifically for its 50-game
package of National Hockey League
games. One MSO, which is paying less
than 75-cent rate card for one
SportsChannel service, has been told rate
will increase to $1. Programing executive
at another MSO concurred that increase
he's seen is in same ballpark.

SportsChannel has begun meetings with
regional sports networks about taking
package. Home Team Sports got pitched
last week, but spokesman said it was not
clear service would pick up package, or
whether it could pick up only parts. With
local professional hockey rights (Capitals),
National Basketball Association Bullets,
college football, plus other events, network
has full plate of fall and winter programing.
Question also exists on degree of interest
local fans will have in teams beyond their
market. Teams and players in professional
hockey do not command as much national
attention as those in football or baseball,
whose out-of-market games play better.
After pitching existing sports networks,
SportsChannel plans to pitch locai cable
operators.

Wheels

High-powered names grace guest list for
Washington communications policy
conference next month, sponsored by
London-based International Institute of
Communications. Among them are
Secretary of State George Shultz, hosting
opening reception; dinner speaker Rupert
Murdoch; Greek Minister of Culture Melina
Mercouri; USIA Director Charles Wick; Bell
Atlantic CEO Thomas Bolger, and
conference chairman, former Citicorp
CEQ, Walter Wriston.




(Where Things Standa )

u Solid box indicates item has changed since
last issue.

AM-FM Allocations

FCC asked for comment July 20 on two techni-
cal proposals to improve AM radio coverage
through reduction of interference. Proposals
were developed by National Radio Systems
Committee (NRSC), joint National Association
of Broadcasters-Electronic Industries Associ-
ation effort. FCC is also seeking comment on
proposals to allow class A stations to increase
maximum power from 3 kw to 6 kw, proposed
for 60% of class As by NAB, and on counter
proposals by New Jersey class A FM Broad-
casters to allow almost all class As to double
power. NAB opposes New Jersey plan be-
cause of possible interference to class B and
C FM's. Commission has also proposed creat-
ing intermediate class C3 FM station class (25
kw maximum ERP, antenna height 100 meters)
for most of US.

FCC has released rulemaking authorizing
FM's to use directional antennas, permitting
allocation of stations in short-spaced posi-
tions. NAB opposed rulemaking, saying it
would lead to AM-ization of FM band. Com-
mission said it had no plans to change table of
FM allotments.

FCC launched inguiry March 24 into FM
translator service, and in meantime froze ap-
plications for new translators. NAB, alleging
widespread abuses In translator market, peti-
tioned FCC for changes in rules; others
pressed for expansion of service to allow for
local origination.

Western Hemisphere countries on June 2
concluded second and final session of confer-
ence to plan use of 100 khz of spectrum
added to top of AM band that had ended at
1605 khz. FCC is in midst of inquiry designed
to help it determine how to use 10 new chan-
nels. Commission has indicated at least some
of those channels will be reserved for national
licensees. Target for implementation of plan
for using spectrum is July 1, 1990

AM Stereo

On Jan. 14, FCC rejected recommendation of
National Telecommumications and Information
Administration that Motorolas C-Quam AM
stereo system’s pilot tone be protected from
possibie interference. Petitions to adopt single
AM stereo system and to mandate multisys-
tem radios were also rejected.

Rationale is that C-Quam is already close to
being de facto standard because 100% of
receivers can receive it and majority of AM
stereo stations transmit it.

Antitrafficking

Office of Communication of United Church of

AM-FM Allocations

AM Stereo

By the Numbers
Antitrafficking

Cable Regulation
Children’s Television
Comparative Renewal
Crossownership

Direct Broadcast Satellites
Equal Empioyment Opportunity
Federal Trade Commission
High Definition Television
indecency

Land-Mobile

Low-Power TV

Mergers

Must Carry

Public Broadcasting

TV Stereo

Unions

Christ and Action for Children’s Television in
August 1986 petitioned FCC to institute rule-
making aimed at restoring version of antitraf-
ficking rule commission had repealed in 1982
Commission staff denied petition, and petition-
ers appealed to commission. With commis-
sion having failed to act on their appeal, peti-
tioners two weeks ago asked U.S. Cour of
Appeals in Washington for writ of mandamus,
which would compel commission action.

Broadcasters last year turned back con-
gressional efforts to crack down on perceived
trafficking. Industry gained enough support to
sink proposal of Senator Ernest Hollings (D-
S.C)) to impose 4% transfer fee on broadcast
licenses transferred within three years of last
sale.

Cable Regulation

® National Cable Television Association is try-
ing to maintain status quo in cable regulation,
much of which is based on Cable Act of 1984
and Copyright Act of 1976.

Motion picture industry and independent
broadcasters have been pushing for stricter
regulation of cable until there is more competi-
tion in delivering cable programing to homes
(see "Syndex.” below).

House Commerce Cornmittee Chairman
John Dingell (D-Mich.) has warned cable in-
dustry to be on its best behavior or Congress
may feel need to reevaluale regulatory envi-
ronment.

House Telecommunications Subcommittee
cable oversight hearing May 11 served as
forum for discussing cable’s growing market
power. Cable industry has been under in-
creased congressional scrutiny. At first hear-
ing, in March, Subcommittee Chairman Ed
Markey (D-Mass.) announced he was asking
Government Accounting Office to study cable
rate increases. Third oversight hearing is like-
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ly to occur in September.

Allegations that cable industry has beer
anticompetitive were subject of March hear
ing by Senator Howard Metzenbaum (D
Ohio), chairman of Senate Antitrust Subcom
mittee. Metzenpbaum warned industry tha
unless situation changes he may offer legisla
tion to curb what he sees as cable’s growing
anticompetitive behavior. But before making
move, Metzenbaum queried cable competi
tors on issue of whether cable operators ar
impeding their access to cable programing.

FCC has adopted new rules that more nar
rowly define television markets where, in ac
cordance with Cable Act, rates of cable sys
tems cannot be regulated because system
are subject to effective competition. FCC
opened rulemaking in response to U.S. Cour
of Appeals, which upheld FCC's basic ruling
that effective competition exists where thre;
broadcast signals are available. But it sai
that definition of "available” was too broad

It has been mixed bag for cable in othe
regulatory areas. While courts have struc
down must-carry rules requiring systems t
carry local ielevision signals (see below), FC(
has resurrected syndicated exclusivity rules
which would force systems to delete prc
grams carried by imported distant signals the
duplicate programs on local stations (see be
low).

Children’s Television

m Action for Children's Television withdrew pe
tition two weeks ago that had asked FCC t
investigate alleged “unfair and deceptive
children’s advertising. Decision came after Asg
sociation of Independent Television Station
agreed to endorse advertising guidelines de
veloped by Children's Advertising Review Un
of Council for Better Business Bureaus. ACT
original petition had been prompted

by story in Wail Street
Jowrnal that said adver-
tisers prepared two
sets of commer-
cials, one for net-
works and one for in-
dependents with
“looser” stan-
dards on realistic — ;
portrayal of toys' abilities. INTV Presider
Preston Padden said he had been unaware ¢
dual standards practice.

On June 8, children’s television bill breeze
through House 328 to 78. Chances for pas
sage in Senate are considered good, a
though measure has not yet moved. Justic
Department has written Senate Majority Leac
er Robert Byrd (D-WVa.) opposing legislatio
and promising to recommend presidenti
velo (BROADCASTING, Aug. 1). NAB says it wor
fight bill, but has reserved right to oppos
changes that might occur when Senate act:
Office of Management and Budget release
statement opposing bill prior to House actior




1t stopped short of recommending veto.

Bill is product of negotiations between Sub-
ymmittee Chairman Ed Markey and NAB and
‘oposes commercial limits in childrens pro-
-ams of 10 minutes per hour on weekends
id 12 minutes on weekdays. Measure has
wdergone considerable revisions and exci-
ons, among latter language reguiring broad-
1sters to air one hour per day of infermational
1d educational programing and provisions

curb so-called program-length commer-
als.

Comparative Renewal

ZC took first step toward revamping much-
ialigned  comparative  renewal process,

unching combined rulemaking and inquiry

June 23 meeting aimed at making it easier
w broadcasters to win comparalive renewal
2arings and discouraging groups from using
rocess to "extort” money from broadcasters.

The FCC proposed limiting payments
roadcasters can make to chaflengers in set-
aments of comparative renewal proceedings
nd to groups in exchange for withdrawal of
elitions to deny renewals. In addition, it pro-
osed requiring fuller ownership and financial
isclosure information from competing appli-
ants, clarifying standards that broadcaslers
wst meet to win "renewal expectancies” and
:considering some crileria used in compara-
ve hearnngs, particularly diversity of owner-
hip

FCC stopped short of proposing two-step
mewal process, by which FCC woutd tirst
ecide whether to renew license before con-
idering competing applicants.

Talk of reform comes as thousands of radio
nd television stations file for renewal over
ext few years. Most prominent comparative
3newal case, involving CBS's weem-Tv Chica-
o, was settled two weeks ago when CBS
greed to pay only legal expenses of chai-
:nger, Center City, in exchange for its drop-
ing of challenge. Settlement followed FCC
dministrative law judge denial of most of
enter City's discovery requests. FCC has
Iso ordered comparative renewal hearing for
ijacom's KMOwTV St Louis and wwORr-TV New
ork and is preparing orders affecting several
ther television stations.

r

Crossownership

Telco-cahle—FCC has tentatively conclud-
d it should recommend Congress lift cross-
wnership ban on telephone companies pro-
iding cable television service in their service
reas. Commission, which made proposal at
s meeting Wednesday, July 20, will seek com-
tents on subject, as well as on separate
onsiderations to loosen its own regulatory
astrictions on crossownership. FCC move fol-
yws National Telecommunications and Infor-
nation Administration report on cable televi-
jon regulation that recommended that
2lephone companies be allowed to serve as
ransporters of others’ programing in telcos
wn service areas (BROADCASTING, June 20).
‘hey should be allowed to provide “video dial
one” to anyone with program to offer, though
ot programing of their own, in NTIAS view. At

BY THE NUMBERS
Summary of broadcasting and cable
B R O D
n 0 0
Commercial AM 4,913 287 5,199
Commercial FM 4,085 565 4,650
| Educational FM 1,339 297 7,636
# Total Radio 10,337 1,149 11,485
FM translators 1,585 435 2,020
Commercial VHF TV 543 18 561
| Commercial UHF TV 501 200 701
Educational VHF TV 19 6 125
Educational UHF TV 215 30 245
s Total TV 1,378 254 1,632
VHF LPTV 106 163 269
UHF LPTV 282 1,143 1,425
# Total LPTV 388 1,306 1,694
VHF transiators 3,067 109 3,176
UHF translators 2,179 348 2,527
ITFS® 250 114 364
Low-power auxiliary 824 0 824
TV auxiliary 7,430 205 7,635
UHF translator/boosters 6 0 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12,391
Aural STL® & intercity relay 2,836 166 3,002
Total subscribers 45,000,000
Homes passed 71,500,000
[ Total systems 8,000
Household penetrationt 51.1%
Pay cable penetration 28.6%
* Includes off-air licenses. 1 Penetration percentages are of TV household universe of
88.6 million. ! Construction permit. 2 Instructicnal TV fixed service. 3 Studic-transmitter
link.

present, not only FCC regulations and 1984
Cable Act but also modified final judgment
issued by U.S. Judge Harold Greene in his
supervision of breakup of AT&T is seen as
barrier 10 such crossownership by seven Bell
operating companies. NTIA has petitioned
FCC to preempt Greene’s regulation of BOC's,
arguing that Greene is hampering BOC entry
into information services, including cable.
President's Cabinet-level Economic Policy
Council is considering legislation that would
deregulate BOC's. Not waiting for FCC, Repre-
sentative Howard Nielson (R-Utah) intro-
duced legislation to eliminate statutory ban.
National Cable Television Association and
California Cable Television Association have
asked three FCC commissioners to review
staff's April 12 decision to waive lelco-cable
crossownership rules and allow GTE to build
cable system in Cerritos, Calif.
Duopolyione-to-a-market—FCC officiats,
speaking at NAB convention (April 9-12), said
record in duopoly and one-to-a-market ruie-
making supports some relaxation of rules. But
officials indicated that opposition from Hill to
any FCC initiative involving liberalization of
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broadcast cwnership rules makes action on
rules unlikely at this time.

Biroadcast-newspaper—Rupert Murdoch
won victory in U.S. Court of Appeals in Wash-
ington March 29 when court ruled that statute
passed by Congress in session’s final hours
violated First and Fifth Amendments by pro-
hibiting FCC from extending current waivers
of rule banning newspaper-television station
crossownership. Court did not rule on consti-
tutionality of substance of provision that bars
commission from repealing or modifying tele-
vision-newspaper crossownership ban.

Network-cable—At Aug. 4 open meeting,
FCC was to reopen proceeding amed at
eliminating ban on three major broadcast net-
works owning cable systems. Networks sup-
ported repeal of ban in 1982, and are expect-
ed to do so again.

Direct Broadcast
Satellites
April 8 round of applications at FCC brings

current total to nine U.S. firms holding or seek-
ing DBS construction permits—Tfour new appli-




cants, three requests for construction permit
modifications and one request for four-year
extension.

One applicant, Advanced Communica-
tions, and interested
party, Washington-
based Wireless Ca-
ble Association,
filed petitions
June 17 to deny
construction permit
to ancther appli-
cant, Tempo Satellite
Petitions  argued
that Tempo’s
parent company,
Tele-Communica-
tions Inc., has "monopoly |
power” and that “horizontal concentration of
ownership within cable” means firms like TCI
“can use their leverage over cable program
suppliers to impede development of competi-
tive technologies.” National Association for
Better Broadcasting and Telecommunications
Research and Action Center, in filing prepared
by Media Access Project, also filed to deny
Tempo, citing 1985 jury decision that TCI vio-
lated anititrust laws. Naticnal Black Media Co-
alition also reportedly filed equal employment
opportunity-related petitions to deny con-
struction permits to several applicants.

Dominion Video, granted 1986 construction
permit for 16 DBS channels, announced final-
izing deal to purchase one, possibly two,
birds from GE Astro-Space, proposing to
launch one by spring 1989.

TCI backing may indicate that high-power,
Ku-band direct-to-home delivery of entertain-
ment programing, already dominant mode of
program distribution in Japan and moving fast
in Europe, may be on verge of becoming
reality in U.S, DBS's value rests on high-power
signals delivered to small earth stations.
Death of West Germany's start-up DBS bird,
Tv-Sat1, in February left two state-owned pro-
gramers and two commercial programers
without home. Other European DBS birds with
similar, if not identical, design—Germans’ TV-
Sat2 and France's TDF-1—are still scheduled
for Arianespace launch within next year (al-
though French government postponed launch
of TDF-1 from May 1988 until September
1988). European eyes are turned to less pow-
erful, 16-channel Astra bird, owned by Luxem-
bourg interests and scheduled for Ariane-
space launch next November.

Equal Employment
Opportunity

FCC's enforcement of broadcast equal em-
ployment opportunity rules and reporting re-
quirements along with agency's implementa-
tion of EEO section of Cable Act were subjects
of House Telecommunications Subcommitiee
hearing in May (BroaDcasTING, May 23). FCC's
decision not to launch formal investigation of
Mass Media Bureau's EEQ branch in wake of
allegations leveled by branch employes of lax
enforcement of cable EEO rules, mismanage-
ment and unfair hiring and promotion prac-
tices was called "sham and mockery,” in letter
from National Treasury Employees Union on
behalf of branch employes.

FCC has amended its broadcast equal em-
ployment opportunity rules and reporting re-

quirements. Every station’s EEQ program will
be subject to review at renewal time regard-
less of employment profile, but FCC said re-
view will focus more on EEQ efforts than num-
bers. Stations with five or more employes are
required to file detailed reports. Under broad-
cast license renewal legislation offered last
year by Congressman Al Swift (D-Wash.), ca-
ble EEQ rules based on Cable Communica-
tions Act of 1984 would also apply to broad-
casting.

Federal Trade
Commission

It is going to be difficult for Congress to an-
swer FTC's $67.503,000 fiscal 1989 budget
request, said Representative Neal Smith (D-
lowa), chairman of House Commerce Sub-
committee, which held March 28 hearing on
FTC appropriations. House and Senate, Smith
said, are proposing freeze plus only 1%
across-board increases for 1989; FTC request
is 1.9%, $1.26-million increase over 1988.
$700,000 of increase, said hearing witness,
FTC Chairman Daniel Qliver, is attributable to
staff and salary matters; $500,000 is due to
miscellaneous inflaticnary increases.

Results of preliminary antitrust investigation
of National Football [eague television rights
contracts for 1987-88 have yet to be released.

High-Definition TV

B FCC deleted scheduled item on advanced
television transmission for Aug. 4 meeting,
which was to have included second inquiry
and ruleraking. Special commission meeting
will be held in early September to consider
possible actions following release of first inter-
im report by FCC's advisory committee on
Advanced Television Services. Report con-
cludes that full HDTV broadcasting standard
should be commission goal, either at once or
through evolutionary EDTV system as first
step.

Peter Fannon, former president of National
Association of Public Television Stations, has
been named executive director of Advanced
Television Test Center (ATTC), project co-
sponsored by NAB, ABC, NBC, CBS, PBS,
Association of Maximum Service Telecasters
and Association of Independent Television
Stations. He joins Charles Rhodes of Philips
Labs who was named chief scientist of center
last June. After suitable site for ATTC's head-
quarters is found, center will provide facilities
for Advanced Television Systems Committee
(ATSC) and FCC's ATS committee to test HDTV
and ATV systems. Funding for center’s first two
years will come from $700,000 donations
each from NAB, NBC, CBS and ABC and from
fund-raising drives by other partners.

Cable industry is still considering participa-
tion in ATTC, but operators may put any dol-
lars available for study or testing of HDTV into
Cable Television Laboratories Inc. (Cable
Labs), newly created research and develop-
ment consortium of major cable operators.
Cable Labs is expected to start up later this
year with annual operating budget of $7.5
million. Richard Green, senior vice president,
engineering, Public Broadcasting Service, will
take over as executive director of Cable Labs
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ext fall.

Second congressional hearing of summer
n HDTV scheduled by Telecommunications
ubcommittee for Aug. 3 has been resche-
uled for Aug. 10. HDTV was focus of two
louse subcommittee hearings in June, one
eld by Telecommunications and other by Sci-
nce, Research and Technology. At Telecom-
wunications hearing, chiet executives of three
aajor TV nelworks emphasized need for
roadcasters to have sufficient spectrum to
llow terrestrial HDTV transmission and called
r single HDTV transmission standard for all
V media. Telecommunications Subcommit-
e is also sponsoring HDTV equipment dem-
nstration on Capitol Hill, Sept. 8-9.

Indecency

1U.S. Court of Appeals in Washington has
ffirmed in part FCC's new, tougher position on
wdecency. Court rejected arguments that
:ommission’s definition of indecency was un-
:onstitutionally vague or that it suffered from
werbreadth. But court remanded case to
:ommission to consider its decision to reduce
s safe harbor for allegedly indecent program-
1g from 10 p.m. to 6 a.m. to midnight to 6 a.m.
;ommission said its aim was to protect chil-
Iren from exposure to indecent language or
ictures. But court said commission’s expla-
ation for reducing safe harbor was inad-
quate and said key to channeling rule is what
will most effectively promote parental—as
listinguished  from  government—control.”
sourt decision was seen as setback for Sena-
ar Jesse Helms {R-N.C.) and his effort to
equire FCC to enforce its indecency policy
wround clock. Senate passed amendment to
ippropriations bill to that effect, but it must be
iccepted by House, whose version of appro-
wiations bill does not contain similar provi-
ion.

FCC, by 2-1 vote, took action June 23
igainst Media Central's kzkc-Tv Kansas City,
fo., for station’s May 1987 prime time broad-
ast of "Private Lessons,” declaring film “inde-
ent” and imposing $2,000 fine. It was first
me television had been fined for indecency.
fedia Central has said it will not pay fine, and
Jill take matter to court.

Other than kzxkc-Tv case, only other indecen-
y-related action FCC has taken since adop-
on of new policy is dismissal in April of inde-
ency complaints against two television
tations and three radio stations.

Land-Mobile

ast fall, FCC delayed decision on petition to
aallocate UHF channels in eight markets to
ind-mobile radio until completion of report on
/hether UHF channels in question will be
weeded for broadcasting high-definition sys-
ams. But report released in June by FCC’s
dvisory committee on advanced television
ervice advised commission that more lime
Jill be needed to perform ATV systems tests
refore spectrum needs can be determined.
NAB sent comments ocpposing FCC propos-
I of minimum mileage separations between
iew UHF television stations ¢n channels 14
ind 69 and existing mobile radio operations

on adjacent channels. NAB also opposed pro-
posal that station may try to negotiate settle-
ment with mobile radio operator if new station
cannot meet spacing requirements. LMCC
agreed with mileage separations on condition
that spacings be increased substantially from
10-25 miles proposed by FCC. It also agreed
with private agreement provision.

Low-Power TV

8 FCC's nine-day "window” for LPTV applica-
tions closed June 24, but not before nearly
1,000 were received. Initial processing is ex-
pected to be completed by end of September.

It was second such filing window for LPTV in
as many years. Window in June 1987 attract-
ed 1,600 applications. FCC granted permits
to bulk of them and is now conducting series
of lotteries to select tentative permittees for
mutually exclusive ones. FCC will follow same
process with latest batch.

Mergers

# Rogers Communications Inc. is negctiating
with several final bidders for stock in its U.S.
subsidiary, RCA Cablesystems Holding Co.
Management expects tc submit single, firm
recommendation to its board of directors by
end of this week. Bids for systems serving
roughly 500,000 subscribers were received
July 19. 9 Definitive agreement has been
signed to sell Metropolitan Broadcasting to
Robert FX. Sillerman. Announcement on June
29 indicated which groups affiliated with Siller-
man will end up with stations. Plans call for
Metropolitan president and chief executive
officer, Carl Brazell Jr., to form new company,
Command Communications, to purchase
KJOIFM) Los Angeles; KHOW(AM)-KSYY(FM) Den-
ver; kALD(aM) Dallas, and Texas State Net-
works for $145 million. Financing for Com-
mand is being sought through L.F. Rothschild,
and will include nonvoting equity interest to be
held by Sillerman, whe will also co-own
wNEW(AM) New York, in conjunction with
Westwood One. Remainder of Metropolitan
stations, wnEw-FM New York; wmmR(FMm) Philadel-
phia, and KtwvirM) Los Angeles, will be co-
owned by Sillerman and group owner, Legacy
Broadcasting, in which he is shareholder.
9 Cablevision Industries signed definitive
agreement July 18 (agreement in principle
was anncunced May 23) to acquire most of
systems composing Wometco Cable Co. for
roughly $725 million. Cablevision will assume
more than $700 million in Wometco's debt and
preferred stock obligations, and issue stock
for difference. Seller, Robert M. Bass Group,
will first spin off 140,000-subscriber Atlanta
cable system before transferring Wometco
stock and cable systems serving 311,000 ba-
sic subscribers to Liberty, N.Y.-based Cablevi-
sion Industries in what is proposed as tax-free
transaction. Seller’s bond holders have to give
consent, with closing of deal expected by
December. 1 Warner Communications Inc.
has definitive agreement to acquire Lorimar
Telepictures in tax-free stock-swap of roughly
2.4 Lorimar shares for each common share of
Warner, Clause permits Lorimar to cancel
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agreement if, during 10-day period preceed-
Ing closing, average price of Warner stock
falls below $36.14 per share, or Lorimar re-
cewves higher offer. If Lorimar accepts third-
party offer, Warner has option to purchase
18.5% of newly issued Lorimar stock at $15
per share. Merger is still subject to approval
by Lorimar shareholders, two of whom filed
suit charging that directors failed to consider
other offers and obtain best price for shares.
Chris-Craft Industries has also filed lawsuit
claiming that Warner's acquisition of Lorimar's
TV stations, along with rest of company, would
violate 1984 shareholder agreement by which
Chris-Craft, group owner, became Warner's
largest shareholder. Warner issued statement
saying that it complied with shareholder
agreement by seeking to place stations in
irrevocable trust, instructing trustee to sell sta-
tions. Since definitive merger agreement was
signed May 17, Lorimar has disbanded its
domestic distribution cperation for theatrical
films, which will henceforth be distributed by
Warner to pay cable and theatrical ocutlets.
Warner is also taking over distribution of Lori-
mar film library to home video. Lorimar share-
holders meeting to approve merger is tenta-
tively planned for late September. ¥ MSQO's
United Cable (UCT) and United Artists Com-
munications Inc. (UACI) signed definitive
agreement March 8 to merge into new com-
pany, United Artists Entertainment Co. (UAE).
UACI stockholders would exchange shares
one-for-one for shares of UAE: UCT stock-
holders have option to receive either $35 cash
or one share of UAE with right to put that stock
to Tele-Communications Inc., “...at 90% of its
then value determined on a going concern
basis or liquidation basis, whichever would
yield the greater value." Agreement ends
TCI's standstill agreement with UCT and al-
lows former MSO to expand UCT cwnership
beyond then-existing 23%. TC| owns roughly
two-thirds of UACI and would own at least
52% of newly formed UAE. Proxy is under
review at the SEC, and is expected to go out
to shareholders in mid-to-late September.
9 0n April 23, joint venture of Tele-Communi-
cations Inc. and Comcast agreed to purchase
SClI Holdings, fourth largest MSO, serving
1,480,000 subscribers. Plan was amended
two weeks ago with Comcast purchasing
50%; TCI purchasing 35%, and TKR Cable,
50/50 MSQO venture of TCI and Knight-Ridder,
purchasing remaining 15%. Consideration in-
cludes assumption of debt, expected to be $2
billion at time of closing. SCI stock and war-
rants will be purchased from KKR for $1.55
billien, subject to adjustment, with buyers ob-
taining access to $800 million in SCI cash and
marketable securities, plus ability to draw on
$500 millicn bank revolving credit. Seller Kohl-
berg Kravis Roberts & Co. is keeping SCI's
broadcast television interests. On July 26, SCI
received comments of Securities Exchange
Commission on consent solicitation of SCI
debt holders. Hart-Scott-Roding review peri-
od, has expired and transaction is expected
to close in early fall.

Must Carry

Fate of must carry is now in hands of Con-
gress. Supreme Court in May rejected petition
that it review decision of U.S. Court of Appeals

declaring commission’s second version of
rules unconstitutional. FCC, responding to
congressional pressure, is collecting informa-
tion Congress has requested in connection
with must-carry issue. It has queried systems
and broadcasters on effect elimination of
must-carry rules has had on broadcasters.
Last February, National Association of
Broadcasters television board directed NAB
staff to seek all avenues to restore must carry.

Public Broadcasting

PBS presented ideas to stations for streamlin-
ing program acquisition process and called
for reinstatement of some common carriage to
aid in promotion during annual Program Meet-
ing (formerly Program Fair) in San Francisco
last week. PBS would like t¢ expedite Station
Program Cooperative process, in part by gain-
ing authority to negotiate with producers and
to strengthen link be-
tween national
programing
decisions and
PBS schedule
needs.

NPR hoard,
meeting July 13-
14, adopted proce-
dures for main-
streaming new programs
into stations’ dues structure. “Unbundled” per-
formance and news packages of NPR pro-
graming will be offered for first time Oct. 1.
Board also adopted 1989 capital budget of
one million dollars and announced a distribu-
tion fee reduction of over 20%.

CPB board, meeting July 11-12, named for-
mer Storer Communications government af-
fairs head, Walter Threadgill, vice president,
government relations. Board reiterated its op-
position to Senate amendments to 1991-1993
CPB reauthorization bill, S. 2114, Tuesday,
June 28. Amendments to that bill would shift
80% of CPB nationa! program funding directly
to public stations; codify division of federal
money between CPB and stations; cap CPB
administrative expenses at 4% of previous
year's budget; cap CPB system support bud-
get at 6% of current budget; limit CPB funding
of any program to four years maximum, and
require that CPB-funded programs meet crite-
ria related to underserved audiences and in-
novation. System support cap would begin in
FY 1989; all other measures would go into
effect in FY 1990.

House Telecommunications Subcommittee
version of reauthorization contains language
that would create new program fund specifi-
cally for independent producers and to “ex-
pand diversity and innovativeness of pro-
graming.” One independent producer said
separate fund would probably reach $6 mil-
lion in production money and $2 million in
precmotion money over three-year authoriza-
ticn. Other House amendment would direct
CPB to appoint separate overall programing
review board to report to Congress annually
“in respect to serving the needs of minority
and diverse audiences.”

Each bill authorizes CPB $304 million in
1991, $345 million in 1992, $404 million in
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1993 and $200 million over those three years
for replacement of satellite interconnectior
system due to expire in 1991. Administratior
has recommended freeze at 1988 level, $21¢
million.

Senate was slated last week to act on ap
propriations measure which included funding
for CPB of $245 million for FY '1991, witt
additional $57.5 million earmarked for re
placement of satellite interconnection system.

If Senate amendments pass, said CPE
President Donald Ledwig, recently adoptec
CPB resolutions may prove moot. Package o
resolutions, in future budgets, would “focus
CPB's resources on limited number of highe
priority issues,” with "measurable” contribu
tion to programing as single criterion for eact
budget decision. Board also resolved to ex
tend use of all appropriate programing fo
educational purposes and approved radic
program fund top priority of creating “majo
new services and series.”

NPR board of directors is scheduled tc
meet July 13-14 to address 1989 capital bud
get, satellite interconnection costs, program
access policy and public radic expansior
plans.

PBS and National Cable Television Associ
ation appointed liaisons in early May to dis
cuss channel placement issues with respec
tive camps.

PBS board April 13 approved $24.7-millior
fiscal 1989 budget. NAPTS board approvec
$1.9-millicn budget that same day At May
Public Radio Conference in St. Louis, NPF
adopted $29.4-million FY 1989 operating bud
get.

TV Siereo

Starting in fall 1988, CBS-TV will transmit all
programing in stereo—network has been
averaging about two hours per month of ste-
rec programing. About one-third of CBS-TV's
200 affiliates are equipped to transmit in ste-
reo. NBC-TV has 139 affiliates capable ol
stereo delivery. This season, NBC's prime time
schedule except for Night Court, half-houl
sitcom, has been broadcast in stereo. Along
with late-night programing and some sports
telecasts, NBC averages 29 hours per week Ir
sterec. ABC-TV, with 42 stereo affiliates, has
10 prime time stereo shows with average of
seven hours per week.

Unions

® On Wednesday (Aug. 3), following marathor
negotiations extending over past three weeks
board of directors of Writers Guild West in Los
Angeles and council of Writers Guild East ir
New York met and approved settlement
reached between negotiating committees ot
Alliance of Motion Picture and Television Pro-
ducers and Writers Guild (see story, “Top ol
the Week"). Approved settlement must now be
voted upeon by full body of Writers Guild, whick
is expected to approve it as well. That vote will
take place on Sunday, Aug. 7, and should
signal end to 22-week strike, which has fo-
cussed primarily on residuals, as well as
rights of writers during varicus stages of pro-
gram production. g
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Datebook s

indicates new listing
———

‘his week

ug. 9 Suciety of Cable Television Engineers. Chat-
thouchee chapter, meeting. Perimeter North Inn, Ma-
on, Ga

ug. 11—Demonstration and discussion of high-th-
ition television, sponsored by Acadeiny of Television
8 and Sciences. Copacabana, New York

\Iso in August

wg. 15—Deadline for entries in Women at Work
roadcast awards, sponsored by Natienal Cominis-
ion. on Working Women. Information: Sandra Porter
302) 737-5764

wug. 15-18—Republican national convention. New Or-
:ans,

wg. 18—New York Television Acudenmy luncheon
peaker. David L. Meister, president, Financial News
lelwork, Copacabana, New York

wg. 19-20— Utak Broadeasters Association annua
onvention. Cliff Lodge at Snowbird resort, Utah. Infor-
ation: (BO1) 328-8400

Aug. 20 Deadline for entries in first Spectrum
wards for Excellence in Broadcasting. sponsored by
ndiana Broudeasters Association. Information: Tricia
YConnor. IBA, (317) 638-1332

wug. 24 USA Network affiliate marketing seminar.
hicage O'Hare Marriot. Information: Lou Dekalo.
312) 644-5413

Aug. 24-28-13th annual National Association of
Black Journalists newsmakers convention. Adam's
Mark hotel, St. Louis. Information: (703) 648-1270

w Aug. 25—Local ad sales seminar, sponsored by
USA Network . Radisson Plaza, Southfield, Mich. Infor-
mation: Lori DeKalo. (312) 644-5413

Aug. 25-27—West Virginia Broadeasters Association
fall meeting. Greenbrier, White Sulphur Springs, W. Va.

Aug. 27—Nontelevised portion of 40th annual prime
time Emmy Awards, primarily for crealive arts categor-
ies. Pasadena Exhibition Hall, Pasadena, Calif. Infor-
mation: {818) 763-2975.

Aug. 28--40th annual prime time Emmy Awards tele-
cast (by Fox Broadcasting Corp.), sponsored by Acad-
emy of Television Arts and Sciences. Pasadena Civic
Auditorium, Pasadena, Calif. Information: (818) 763-
2975.

Aug. 30--Presentation of Community Service Pro-
graming and Public Service Announcements Emmy
Awards. sponsored by Nationa! Acadenty of Televi-
sion Arts and Sciences. Marriott hotel. New York. Infor-
mation: (212) 586-8424

————
September

Sept. 5-7—Sutellite Broadcasting and Commnntica-
Hon Association trade show Opryland hotel. Nash-
ville. Information: (703) 549-6990

Sept. 6-9—Fourth Pacific Internationai Media Mar-
ket, film and television market. Old Sydney Parkroyal
hotei, Sydney. Australia. Information: (03) 500-9311

Major=Meetings

u Sept. 7 -New York Television Academy luncheon.
Speaker: Pat Fili. senior vice president, programing
and production, Lifetime Television. Copacabana,
New York.

Sept. 7—Association of Muximim Service Telecast-
ers second conference on high-definition television.
Four Seasons hotel, Washington. Information: (202)
457-0980.

Sept. 7-9—Eastern Show. sponsored by Southern Ca-
ble Television Association. Allanta Market Center. Al-
lanta. Information: (404) 252-2454.

Sept. 8 Presentation of news and documentary pro-
graming Emmy Awards, sponsored by National Acad-
enty of Television Arts and Sciences. Waldori-Asloria,
New York. Information: (212) 586-8424.

Sept. 8-10—National Association of Broadeasters TV
100-plus exchange. Hyatl Regency Airport hotel, Dal-
las. Information: Carolyn Wilkins, (202) 429-5366

Sept. 9-11-Radio Advertising Bureaw radio sales
university. Boston. Information: {212) 254-4800.

Sept. 9-11-Massuchuselts Broadeasiers Assuciation
annual convention. Ocean Edge conference center,
Brewster. Mass. Information: Robert Mehrman, (617)
439-7636.

Sept. 12-15--Nebraska Videodisk Symposium, spon-
sored by Videodisk Design/Production Group of
KUON-TVi niversity of Nebraska-Lincoln. UN-Lin-
coln. Information: (402) 472-3611

Sept. 13-16—/nternational Institute of Communica-
tions 19th annual conference. Westin hotel, Washing-
ton. Information: Eduard Berlin, (212) 5538-3419

Sept. 14— New York Television Acodemy luncheon.

Sepl. 7-9—-Eastern Cable Show sponsored by
Southern Cable Television Association. Merchan-
dise Man, Atlanta.

Sept.. 14-17—Radio '88 convention, sponscred by
the Nationua! Association of Broadcasters. Con-
vention Center. Washington. Future meetings:
Sept. 13-16, 1989, New Orieans; Sept. 12-15,
1990, Boston, and Sept. 11-14 (tentative). 1991.
San Francisco.

Sept, 22-25—Society of Broadcast Engineers third
annual national convention. Convention Center.
Denver. information: John Battison, (614} 888-
3364. Future conventions: Oct. 5-8. 1989, Kansas
City and Oct. 11-14, 1990, St. Louis.

Sept, 23-27—{nternational Broadcasting Con-
venlion. Matropole conference and exhibilion cen-
ter. Grand holet and Brighton Cenler, Brighton,
England. Information: (01) 240-1871 (Londen).

Oct. 4-6—Atiantic Cable Show. Atlantic City Con-

vention Center, Atlantic City, N.J. Information: (609}

2484 000. Future meeting: Oct. 3-5, 1989, Atlantic
ity

Oct. 11-16—National Black Media Cealition 15th

anniversary contérence. Adam's Mark hotel, Hous-

ton. Information: {202) 387-8155.

Oct. 14-18—MIPCOM, internationat film and pro-
gram market for TV, video. cabie and satellite.
Palais des Festivals, Cannes, France. Information:
Perard Associates, {212) 967-7600, Fulure meet-
ing: Oct, 12-16, 1989, Cannes.

Oct. 15-19—Society of Motion Picture and Televi-
gion E'ngineers 130th technical conferenceé and
equipment exhibil. Jacob K. Javits Convention
Center. New York. Future conference: Oct. 22-27,
1989, Los Angeles Convention Center.

Oct. 17-19—Television Bureau of Advertising an-

nual meeting. Bally's, Las Vegas. Future meeting:
Nov. 13-15, 1989, Cenlury Plaza, Los Angeles.

Oct, 23-25-Association of National Advertisers
79th annual convention. Waidorf-Astoria, New
York.

Nov. 30-Dec. 3—Radio-Television News Directors
Association annual international conference and
exhibition. Convention Centey, Las Vegas. Informa-
tion: {202) 659-6510. Future meeting: Sept. 13-18,
1989, Kansas City, Mo.

Dec. 7-9—Weslem Cable Show, sponsored by
California Cable TV Association. Anaheim Con-
vention Center, Anaheim, Calif.

Jan. 4-8, 1989 Association of Independent Tele-
vision Stetions annual convention. Century Plaza,
Los Angeles. Futura meeting: Jan. 3-6, 1990 (tenta-
tive).

Jan, 24-27, 1989 NATPE International 26th an-
nual convention. Gegrge Brown Convention Cen-
ter, Houston.

Jan. 28-Feb. 1, 1989-—National Religious Broad-
casters 44th annuat convention. Sheraton Washing-
ton and Omni Shoreham hotels, Washington. fu-
ture meeting: Jan. 27-31, 1990, Sheraton
washington and Omni Shoreham, Washington.

Feb. 2-5, 1989- -Radio Advertising Bureau's Man-
aging Sales Conference. Loews Anatole. Dallas,

Feb. 3-4, 1988—Society of Motion Piclure and
Television Engineers 23d annual tetévision confer-
ence. St. Francis hotel. San Francisco.

Feb. 22-24, 1989—Texas Cabie Show. sponsored
by Texas Cable TV Association. San Antonio, Tex.

Aprit 9-12, 1989---Broadcast Financial Manage-
ment Association 29th annual meeting. Loews An-
alole, Dallas. Future meeting: April 18-20, 1930,

Hyatt Regency, San Francisco.

Aprit 9-11, 1989—Cabletelevision Advertising Bu-
reau eighth annual conference. Waldorf-Asioria,
New York.

April  21-26, 1989—25th annual MIP-TV,
Marches des International Programmes des Tele-
vigion, intemational television program market.
Cannes, France.

Aprii 29-May 2, 1989—AMNational Association of
Broadcasters 67th annual convention. Las Vegas
Convention Center, Las Vegas. Future conventions:
Alianta, March 31-April 3, 1990: Las Vegas. April
13-16, 1991; Las Vegas, Aprit 11-14,1992, and Las
Vegas. May 1-4 {tentative), 1993.

= May 11-15, 1989 American Women iz Radio

and Television 38th annual convention. Waldorf-
Asloria, New York.

® May 17-20, 1989--American Association of Ad-
vertising Agencies T1st annual convention. White
Sulphur Springs, W. Va.

® May 17-21, 1989-—-Annual Public Radio Confer-

ence, ccordinated by National Public Radio. St.
Francis holel, San Francisco.

May 21-24, 1989—National Cable Television As-
sociation annual convention. Datlas Convention
Center. Daltas.

June 17-23, 1989—16th Inlernational Television
Symposium. Montreux, Switzertand.

June 21-25, 1989——Broadcest Promotion and
Marketing Executives/Broadcast Designers Asso-
ciation 33d annual seminar. Renaissance Center
Detroit.

Aug. 20-23, 1989—Cable Television Administra-
tion and Marketing Society annual conference.
Marrictt, Chicago.
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Speaker: Ruth Otte, president-chief operating officer,
The Discovery Channel. Copacabana, New York.

& Sept. 14-16—National Association of Black Owned
Broadcasters fall broadcast management conference.
Ramada Renaissance hotel, Washington. Information:
(202) 463-8970.

Sept. 14-17—Radio '88, sponsored by National Asso-
ciation of Broadcasters. Convention Center, Washing-
ton

Sept. 15—Sixth annual Everett C. Parker Ethics in
Telecommunications lecture. Speaker: Mary Alice Wil-
liams, VP, CNN. Interchurch Center, New York.

Sept. 15—Philadelphia Advertising Club meeting.
Speaker: Sally Jessy Raphael, ABC-TV talk show host.
Franklin Plaza hotel, Philadelphia. Information: (609)
234-7930.

Sept. 16—Society of Broadcast Engineers, Central
New York chapter, 16th annual regional convention.
Sheraton Convention Center, Liverpool. N.Y. Informa-
tion: (315) 437-5805.

Sept. 18-20—Kentucky Cable Television Association
annual convention. Marriolt Resort, Lexington, Ky.

& Sept. 20-22—Satellite Communications Users Con-
ference. Las Vegas Hilton, Las Vegas. Information:
Kathy Kriner, (303) 220-0600.

Sept. 21—New York Teievision Academy luncheon.
Speaker: Kay Koplovitz, president-chief executive offi-
cer, USA Network. Copacabana, New York.

Sept. 21—Oklahoina Association of Broadcasters
sales seminar. Oklahoma City. Information: (405) 528-
2475,

Sept. 22—Okichoma Association of Broadcasters
sales seminar. Tulsa. Okla. Information: (405) 528-
2475,

Sept. 22— /RTS Newsmaker Luncheon featuring FCC
Chairman Dennis Patrick. Waldorf-Astoria hotel, New
York. Information: (212) 867-6650.

Sept. 22-25-Third annual Saciety of Broadcast E ngi-
neers national convention. Convention Center, Denver.
Information: John Battison, (614) 888-3364.

Sept. 23—Southern California Cable Association
eighth annual dinner dance. Theme: “Cable Goes
Hollywood.” Streets of the World, Universal City, Calif.
Information: {213) 463-2186.

® Sept. 23-25—4Maine Association of Broadcasters
annual convention and election of officers. Sebasco
Estates, Sebasco. Maine.

Sept. 23-27—International Broadcasting Conven-
tion, sponsored by group of electronics engineers
associations. Metropole conference and exhibition
center, Grand hotel and Brighton Center. Brighton,
England. Information: (01) 240-1871 (London).

Sept. 23-30—Cinetex, international film and television
conference, market, festival and industry expo, cre-
ated by American Film Institute and presented joint-
ly by Interface Group of Companies (Conference pro-
ducer). Las Vegas. Information: Bill Mahan, (617) 449-
6600.

Sept. 24 _Radio-Telerision News Directors Associ-
ation region one conference. Marriott hotel, Portland,
Ore.

Sept. 25-28—National Association of Telecommuni-
cations Officers and Advisors meeting, “NATOA '88:
Hot Topics in Telecommunications.” Doral Hotel On-
the-Ocean. Miami Beach, Fla. Information: Catherine
Rice, (202) 626-3160.

u Sept. 26-27—Hispani¢ Media and Marketing Confer-
ence. sponsored by Media Institute and Advertising
Age. Marriott Marquis, New York. Information: (212)
210-0209.

& Sept. 27—Association of National Advertisers me-
dia workshop. Plaza hotel, New York. Information:
(212) 897-5950.

Sept. 27—Third annual fall forum luncheon sponsored
by National Academy of Cable Programing. Sheraton
Center. New York. Information: Steven Schupak, (202)
775-3611.

® Sept. 27—Roast of Bill Daniels, Daniels & Associ-
ates. Denver, sponsored by Women in Cable, Wash-
ington chapter. Omni Shoreham, Washington. Informa-
tion: Susan Hayes. (800) 752-9663.

Sept. 27-29—Great Lakes Cable Expo. Cobo Hall,
Detroit. Information: Steve Smith, (517} 351-5800.

Sept. 27-28—Public Service Satellite Consortium

Erratas

Funding bill adopted by Senate late
last month and reported in Aug. 1 is-
sue, contained fiscal 1989 appropri-
ations for Board for International
Broadcasting of $227.1 million. Na-
tional Telecommunications and Infor-
mation Administration's public tele-
communications facilities program
would receive $21.59 million under
same bill.

a]

Last week NBC emphasized that Mike
Eskridge, newly appointed president
of NBC Cable channel CNBC (“In
Brief,” Aug. 1), will remain involved in
NBC-TV’s coverage of 1988 summer
Olympics in Seoul while working on
start-up activities of CNBC (Eskridge
was executive vice president of NBC's
Olympic unit prior to becoming presi-
dent of CNBC).
o

July 18 “Special Report” on satellites
incorrectly identified NBC-TV affiliate
satellite news service Skycom as
Starcom. Also, list of GTE Spacenet’s
ptanned jaunches should have in-
cluded 16 Ku-band transponder GStar
IV, 10 be placed at 136 degrees west
longitude in 1990.

conference an telecommunications policy. “Ferging a
New Telecommunications Strategy: Choices for the
Next Administration.” National Prass Club, Washing-
ton. Information: (202) 863-0890.

Sept. 28-29—"Urban Markets: Directions for the 90's,"
seminar sponsored by Nationa! Cable Television As-
sociation and Nationai Association of Minorities in
Cable. Keynote: Amos Hostetter, chairman-CEOQ, Con-
tinental Cablevision. Waldorf-Astoria, New York. Infor-
mation: Ann Dorman: (202) 775-3690.

® Sept. 28——"Beyond the Basics,” course sponsored
by Women in Cable. Viacom Conterence Center, New
York. Information: Claire Slern, (212) 532-6680.

Sept. 30—Deadline for applications for Ohio State
Awards program competition hongring excellence in

educational, informational and public affairs bro:
casting. Information: Phyllis Madry, (614) 202-018

—

October

Oct. 2-4—New York State Broadcasters Associat
and Pennsylvania Association of Broadcasters
annual convention. Speaker: FCC Commissioner Pe
cia Diaz Dennis. Hershey Lodge, Hershey, Pa. Inforr
tion: (518) 434-6100 or (717) 233-3511.

Oct. 2-4—Joint annual meeting of Oregon Associat:
of Broadcasters and Washington State Association
Broadcasters. Janizen Beach Red Lion, Portland, C
Information: (206) 625-0714.

Oct. 2-6—Southern Educational Comntunicatic
Association conference. Hyatt Regency Louisvi
Louisville, Ky. Information: Jeanette Cauthen, (8(
799-5517.

Oct. 4-6—Atiantic Cable Show. Atlantic City Conw
tion Center, Atlantic City, N.J. Information: (609) 8-
1000.

Oct. 6—Caucus for Producers, Writers and Direct:
general membership meeting. Chasen's, Los Angel:
Information: (213) 652-0222.

® Oct 6—"Beyond the Basics,” course sponsored
Women in Cabie. Viacom Conference Center, N
York. Information: Claire Stern, (212) 532-6680.

Oct. 7—Radio Broadcasters of Chicago 10th anmn
Windy Awards honcring excellence in creative use
radio as advertising medium. Holel Nikko, Chicag
Information: Susan Kraus. (312) 329-9002.

Oct. 9-11—Women in Cable management conferent
Swiss Grand hotel, Chicago. Information: Rhon
Christenson, (815) 962-4400.

Oct. 8-11—/llinois Broadcasters Association ann
convention. Eagle Ridge-Galena, Ill.

8 0ct. 9-12—United States Telephone Associati
91st annual convention. Marriolt Marquis, New Yo
Information: (312) 332-1991.

Oct. 11—Presentation of Engineering Emmy Awar
for Outstanding Achievement in the Science of Tele
sion Engineering, sponsored by National Academy
Television Arts and Sciences. Sheraton Cenler. N
York. Information: (212) 586-8424.

Oct. 11-16—National Biack Media Coalition 1*
anniversary conference. Adam’s Mark hotel, Houstc
Information: (202) 387-8155.

& Oct. 12—"Beyond the Basics.” course sponsored
Women in Cable. Viacom Conference Center, N
York. Information: Claire Stern, (212) 532-6680.

Oct. 12-15-—-American Association of Advertisi
Agencies Western region convention. Hyalt Regen
Scottsdale, Ariz. Information: (212) 682-2500.

OpenuMike

Defending the faith

EDITOR: It was refreshing to read the July 18
“Monday Memo” “On understanding TV
evangelists” by Stephen Wizenburg. As a
Christian radio station owner, I'm sick and
tired of the constant criticisms TV evangel-
ists as a whole have received. Mr. Wizen-
burg put this whole area into perspective
through analyzing some various myths. And
although | may not totally agree with his
implication that T Vevangelists are still good
even if only from a monetary perspective, it
is very true that, as he said, “All the recent
public scrutiny has led to an increased ste-
reotyping of televangelists instead of bring-
ing a greater understanding of the mission
and method of religious bradcasters.”
Amen.
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Incidentally, I really enjoy your magazin
as it keeps me current on all the relevar
issues involving media today.—Dani:
Poole, wwesean) Ypsilanti, Mieh. (Detroit,

Taking stock

EDITOR: Your section on radio syndicators i
the July 25 issue failed to include one of th
fastest-growing radio services in the coun
try: Radio Amex.

Each day, Radio Amex broadcasts mor
than 60 separate reports on the stock marke
reaching more than 1,000 stations acros
North America. In addition, our weekl
radio program Amex BusinessTalk is aire
on more than 60 radio stations in the U.S
and in London.

And this fall, Radio Amex will begi



oducing special half-hour programs in-
uding a retrospective on the stock market
ash of 1987 .—Tom Marion, Radio Amex,
ew York.

[m]

EDITOR: Omitted from your July 25 special
report, “Radio’s Syndication Proliferation,”
was Syndicom. which has been distributing
programing to radio stations since 1979.
We distribute The Red Neckerson Show
(one-minute comedy editorial carried on 80

to 100 stations annually). Kaleidophonic
Jazz (a three-hour weekly jazz show) and
Countryphonics (a two-hour weekly country
show).—Michael B. Hesser, president, Syn-
dicom, Redwood City, Calif.

u]

Iy

MondayaMemo

A commentary on the public interest from Representative Tom Tauke (R-lowa)

o be or not to be
First Amendment speaker

read with great interest the Television Op-
ators Caucus letter and your editorial re-
wonse, in the July 25 issue of BROADCAST-
IG.

A number of recent events. including
ouse passage of the children’s TV bill, the
«cent embrace of content regulation by the
ssociation of Independent Television Sta-
ons and Meredith Broadcasting’s subse-
sent resignation from INTYV, apparently
ave sparked a serious public debate among
roadcasters on the meaning of the “public
uerest” standard and the appropriateness of
overnmental regulation of content. 1 wel-
ome that debate. It is important and is
geded to clarify the issues—and dangers—
wvolved in any trade-off of fundamental
irst Amendment rights for the short-term
sgislative relief favored by broadcasters.

Permit this lawmaker to offer several ob-
srvations.

Broadcasters must understand that this
ebate is about government control over the
ontent of programing. Many interest
roups and a number of lawmakers are at-
:mpting to impose restrictions on the
mounts or kinds of programs that may be
roadcast.

The justification offered for asserting
overnment control over program content is
1e “public interest” standard. To them,
erving the public interest translates into
roviding certain kinds of programing di-
scted toward specific segments of the audi-
nce.

If broadcasters accept the notion that con-
=nt requirements are a more legitimate ex-
sression of the public interest standard, then
hey are opening themselves to an unwinna-
sle debate over which content requirements
re appropriate and necessary and which are
wot. If you accept requirements for chil-
Iren’s programing, how do you argue
igainst mandated programing for the elder-
y? If you permit the government to impose
he faimess doctrine, how do you argue
igainst other policies that would impose the
rovernment’s judgment over that of journal-
sts?

The bottom line is this: If the First
Amendment principles are forsaken in one
nstance, it will be difficult to rely on them
n the next to protect broadcasters from
zovernment-imposed content controls.

If broadcasters and lawmakers reject the

Representative Tom Tauke (R-lowa), first
elected to the House of Representatives in
1978, is a member of the Telecommunications
Subcommittee. Before his election to the
House, he was a legislative and political
reporter for the Dubuque, lowa, Telegraph
Herald; assistant director of public relations,
University of lowa's College of Engineering; a
partner in a Dubuque law firm, and a member
of the lowa General Assembly. )
T L
contention that the public interest standard
means governmeni-controlled content, then
what should it mean? In short, that the FCC,
on which the public interest standard is
imposed, should use its licensing power to
insure that the public has access to the
highest quality, most diverse broadcast pro-
graming possible. Morcover. it surely
means that the FCC should use its authority
to promote the principles of the First
Amendment—as it has by rejecting regula-
tion that imposes content restrictions on
broadcasters.

There also are purely pragmatic reasons
for broadcasters, especially TV broadcast-
ers, to reject content controls. The broadcast
TV networks already have lost 20% of their
audience share in the last five years. To halt
that decline, broadcasters must offer innova-
tive, attractive programing. To meet the
challenge of a marketplace with more media
outlets, broadcasters need more, not less,
freedom and discretion to program for their
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audiences in distinctive and imaginative
ways. If the visible hand of government is
making broadcast programing more alike
and less appealing, the industry will be
severely impaired as it attempts to respond
to the needs and demands of a changing
marketplace.

It is said that broadcasters must go along
with some in Congress to get legisiation
requiring carriage on cable TV systems and
more channel space to show high-definition
television. 1 think that assertion misjudges
the political mood in Congress. Remember,
just five years ago, the Senate passed broad-
cast deregulation legislation by voice vote.
The next year (1984), a majority of the
members of the House co-sponsored a simi-
lar bill.

The membership of Congress hasn’t
changed much; the philosophical beliefs of
Congress haven’t changed much. The only
difference is that now there is little leader-
ship coming from the broadcast industry
itself. Instead of leadership, Congress gets
mixed signals. If those mixed signals were
replaced with a strong commitment to First
Amendment principles, 1 believe broadcast-
ers would see strong support from Capitol
Hill for an unfettered, diversified broadcast
industry.

Broadcasters should seek, rather than
shun, the opportunity to establish guidelines
for the industry rather than acquiesce to
governmental standards for broadcast con-
tent. Those who favor government content
regulation imply that the industry cannot be
trusted to report news and public affairs in a
responsible manner. Therefore, self-regula-
tion in a manner similar to the old National
Association of Broadcasters code would be
the most effective way of reassuring the
industry’s friends and of silencing its critics.
If broadcasters successfully pursued self-
regulation, the support for this “special”
industry, serving the public interst by pro-
viding high quality news and entertainment,
would translate into bipartisan congression-
al support for must carry and for the neces-
sary spectrum for HDTV.

I urge broadcasters to consider self-regu-
lation as an alternative to content regulation,
carefully examine their political situation
and decide which course promotes their in-
terest and the public interest. Broadcasters
should not be bullied, misled or coerced into
a short-term policy position that is inimical
to their interests, or those of their audiences.
Because if that happens, the public interest
will be the big loser.
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All over: The pickes abandon their signs

t’'s show time: WGA, AMPTP reach tentative agreement

ivild spokesman calls resolution
reasonable compromise,’ but ‘no
jreat victory’; guild members who
rrossed picket lines will be fined;
ionmembers will be barred for life

sfter nearly six months ol deliberations,
ccusations, lawsuits and countersuits, the
triking Writers Guild of America (WGA)
nd the Alliance of Motion Picture and Tele-
‘ision Producers (AMPTP) reached a tenta-
ive settlement last Thursday. Aug. 4. with
woth sides compromising on key issues. The
ew agreement would run through May
992. WGA members were scheduled to
'ote on, and expected to approve, the settle-
nent yesterday (Aug. 7).

In the wake of the agreement, ABC., CBS
nd NBC late last week were scrambling to
letermine how quickly they could revive
heir original fall schedules. All three had
indertaken increasingly drastic revisions of
heir 1988-89 program plans as the strike
Iragged on.

“[t’s not necessarily a contract that should
1ave taken 22 weeks to come to agreement
o, but it’s one that we're happy with.” said
NGA director of industry analysis, Chuck
slocum. “The strike is something that the
wild always would have preferred to have
woided, and attempted to end as early as
sossible,” he said, adding that the walkout
vas “regretiable but necessary.”

Alliance spokesman Herb Steinberg said

there would be no comment on the situation
until the members vote on Sunday (Aug. 7).
“All that we are saying.” he said, “is that we
were satisfied with the deal.”

The strike had hinged on the issues of
residual payments for domestic and foreign
distribution of one-hour shows.

The alliance appeared to win on the issue
of the domestic residual payment formula.
That payment will now be based on a fluctu-
ating formula. In the past, writers were paid
residuals on shows that had been sold into
domestic syndication based on a fixed for-
mula that did not take into account the
condition of the market, which is currently
soft for hour-long product.

Residuals will now be based on “revenues
contracted for” (the total contractual syndi-
cation sale prlce) in the contracts that the
producers sign with the syndicator of a one-
hour show. In the past, writers received a
flat payment of $16,920 when a show sold
in syndication. Under the new agreement,
the full $16,920 will be paid for shows that
sell for between $650,000 and $975,000 per
episode. For programs that sell for more
than  $975.000. writers will receive
$25,380. For programs selling for between
$325,000 and $650,000, writers will re-
ceive between 50% and 100% of $16,920,
depending on the sale price, and will receive
the 50% figure ($8,460) for any sale below
$325.000.

Slocum said the guild had been prepared
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to compromise on the domestic syndication
point, adding, “we didn't see that it was
economically justified, but nonetheless, be-
cause it was S0 1mponant to the [Alliance]
companies we realized it would be an awful-
ly large fight to try to not give the relief.

“Given that compromise. it was absolute-
ly essential that we FCCCIVC the conditions
that we had to have.” he said. One of those
conditions is a policing of the contracts that
the alliance members sign for the syndica-
tion of one-hour shows. [f the guild ques-
tions a residual payment, it can review the
contract in question. The agreement also
includes an arbitration procedure that the
guild may invoke at any time.

In setiling the other key issue of foreign
residuals. the guild was forced to withdraw
one demand, but obtained another. In the
past five years, overseas sales of American
television product have dramatically in-
creased, and the guild felt that residuals for
the sale of those shows should be increased
accordingly.

In reaching a compromise, the guild had
1o withdraw its demand for a restructured
formula for half-hour, one-hour and long-
form (made-for-TV movies and mini-series)
products, eventually agreeing to a revised
formula for one-hour shows only.

Under the old system, when an hour-long
show was sold in a foreign market, the
writer would receive a $4,400 residual fee,
spread out over a certain period of time,



L

sometimes as long as a year after the show
had been sold. Now, said Slocum, the writer
will receive the $4.400 upfront when the
show is sold.

More important, the guild negotiated an
option allowing it to change the formula.
The option will allow the guild to inject a
“royalty feature” into the foreign residual
formula if it chooses.

Instead of receiving the $4 400 fee, the
writer would receive $3,800 upfront and
then a percentage of the sale price if it were
above $300.000, up to a total of $5,700.
The change in foreign residual payments is
the first revision of that formula since 1970.

In addition to the domestic syndication
and foreign residual issues, the settlement
includes a number of other agreements that
benefit guild members. The guild gets a
residual increase of .8% (from |.2% to 2%)
in revenue from programs that go to basic
cable. The settlement also permits writers to
repurchase unproduced material from pro-
ducers.

In the area of creative control, the guild
was successful on several points, including
rewrites. If a rewrite of a program 90 min-
utes or longer is necessary, the original writ-
er must now be offered the opportunity for
first rewrite. In addition to the creative
agreements, the guild was also able to nego-
tiale improvements in the pension plan and
established an industrywide grievance board
that will review complaints on residual dis-
putes and creative participation.

“I think it’s a contract that the guild mem-
bership over all will be proud of,” said
Slocum. “It’s not like we've earned a great
victory: we were not looking for a victory;
we were looking to make a reasonuble com-
promise from the outset,” he said.

The two sides also came to agreement on
two issues that emerged as the strike pro-
gressed. On July 12 the guild filed an anti-
trust suit against the alliance. alleging that
the alliance members had conspired 1o re-
strict trade among those production com-
panies that had signed interim agreements
with the guild. As part of the settlement, the
guild will drop that suit.

Also, the guild had demanded that the
alliance release the names ot guild members
and writers who had worked during the
strike. The WGA has also withdrawn that
request, but said it will not be so diplomatic
when it comes to writers (guild members or
nonmembers) who it knows submitted
scripts to producers during the strike.

Guild members who crossed picket lines
will face a fine of 110% of the money they
earned during the strike. Nonguild writers
who violated the strike will be rejected for
guild membership for life. “It’s a life sen-
tence,” said Slocum. “They take this very
seriously around here.”

At CBS, programing head Kim LeMas-
ters said just prior to the settlement that
“optimistically. the new season would be
ready by the third week of October.”

Because the shows will be working on
different completion schedules, LeMasters
said that instead of a traditional season pre-
miere, CBS's new schedule will “roll out” as
shows are ready.

According to LeMasters: “Half-hour
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Announcing agreement between writers and producers last week in Los Angeles at Writers Guili
headquarters (I to r): Brian Walton, chief union negotiator; Floyd Wood, federal mediator, ani
Nicholas Counter lll, chief negotiator for AMPTP.

comedies will be able to get up and running
faster. as will the returning series. It is the
new hour shows that will probably suffer the
greatest amount of lead time.

I have had constant conversations with
every production house and every producer
doing shows for us to find out what their
lead time is.” said LeMasters. “Some shows
can be speeded up better than others. It
depends on whether you have your writing
staff in place. And if you do, you can really
get going very quickly.” he said.

LeMasters also said that there is a danger
in telling a new show to “hurry up because
we all know that it takes a long time for a
show to find itself and be exactly what it
wants 10 be.” Throwing money at the situa-
tion, according to the CBS Entertainment
president, won't expedite the return of the
shows.

“[ think this is one situation where money
is not going to be the solution. Money really
applies more to the postproduction than 1t
does to production. So if we’re going 1o be
able to shorten up anything, we might short-
en up the postproduction time.” Helping
weaken chances for CBS’s new fall sched-
ules. some suggested. is its comparative
shortage of special event programing with
which to help launch the new season. While
NBC has the Olympics and World Series,
and ABC has baseball’s playoffs. Monday
Night Football, and a major mini-series,
CBS special programing between mid-Octo-
ber and the end of November is currently
limited to two shorter mini-series, Jack the
Ripper and Dadah is Death.

Among the new CBS shows, Dirty Danc-
iny. based on the movie, could begin shoot-
ing “within the next six to eight weeks, it |
can get the writers in as early as next Mon-
day (Aug. 8),” said Steve Tisch, executive
producer of the show.

Coming of Age, a series that debuted last
season, currently has three episodes ready to
air and a two-part episode that is “within a
day or two of being ready to shoot,” said
Barry Kemp, supervising producer of the
series.

One returning CBS sitcom expected to be
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slower to reach the air, LeMasters said, |
Frank’s Place, which may take up 1o si
weeks after the resumption of production, i
part because it is shot film style with a singl
camera.

In a prepared statement. ABC program
ing chief Brandon Stoddard said: I think i
is safe to say we will be able to premien
most of our fall schedule either before, afte
or in combination with War and Remem
hrance in November. We will be announcin;
the premicre dates in the near future.”

He added: “We are obviously delightes
with the news the strike may soon be ove
and that the production community will b
going back to work.” More details on th
roll-out plans are expected early this week

ABC'’s interim schedule beginning Sun
day. Sept. 18, uses repeat sitcom blocks o
Growing Pains, Head of the Class. Who'
the Boss?. Perfect Strangers and Full Hous
in different combinations six nights a week
with Monday Night Football pushed to !
p.m., and a combination of movies am
specials and news programing during othe
time periods.

The network also has Major League Base
ball playoffs scheduled between Oct. 4 ark
Oct. 13 and the repeat of mini-series Noits
& South Oct. 18-23. War and Remembranc
is scheduled to run for |l days beginnin;
Nov. 13.

At NBC, programing head Brandon Tarti
koff is expected to detail the network’s plan
in a Los Angeles press conference toda
(Aug. 8). But according to one source, thi
network may have all but one of its sched
uled series on the air by Nov. |. and mos
expect it to be the quickest of the thre
networks to recover.

The network’s major plus has been its twe
weeks of summer Olympics programiny
from mid-September to Oct. 2. tollowed :
week later by the World Series. Also helpin
it during the strike were independent pro
duction agreemients which kept on tracl
shows such as Cosby, A Different World
ALF, Amen and Highway to Heaven.

Although all three networks expende
much time and energy on revised schedule
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ter being forced in May to acknowledge
e strike would delay the fall season, those
ans are expected by most to fall largely by
e wayside as original schedules come back

force.

NBC. which was readying plans to devel-
> up to eight new series—a mix of com-
lies, action-adventure, possibly a variety
-ogram and one or more news programs,
ill probably scrap or delay them, as well as
3 plans 1o remake the Hardy Boys.

CBS had begun to move on four new
:ries, the “strike-proof™ Dick Clark Variety
our, High Risk and off-shore productions
tke's Journey (a previously rejected pilot)
id the Australian Dolphin Bay. None of

the CBS fall series were produced by com-
panies with separate agreements with the
guild.

ABC, for its part, was forced to schedule
18-hour mini-series War and Remembrance
in the November sweeps, even after Stod-
dard said he preferred next May because of
less special event clutter. The network also
initiated plans to reshoot old scripts for
Mission: Impossible and Police Story, as
well as increase its load of made-for-TV
movies to 24 from last season’s five.

Industry reaction to the settlement inciud-
ed “a deep sigh of relief” from advertisers
and agencies, according to Backer Spielvo-
gel Bates Senior Vice President Bill Croas-

dale. “The key now is it {the strike] is
behind us. We’ve bought a new season
schedule, hopefully the networks can deliv-
er it.”

Added Mel Conner, DFS Dorland senior
vice president: “Advertisers like the idea of
being in new shows intended to be on the
schedule, not dreamed up from old series or
shot in England.”

Croasdale predicted, however, that the
striking writers “have not been twiddling
their thumbs for 22 weeks. They will walk
into the studios with baskets full of scripts.”
Production will get into full swing very
quickly, he believes, with studios pushing
seven-day work weeks, at least initially. B

NBC introduces CNBC at CTAM

etwork executives say NBC Cable’s
dvenrtising revenue rebate will
ventually reduce subscriber fees

BC President Bob Wright and the new
adership of NBC Cable presented them-
:lves to the cable industry at the Cable
:levision Administration and Marketing
ociety convention last week (see page 30)
¢ pursuit of affiliation agreements for ca-
le’s newest channel, CNBC (Consumer
ews and Business Channel). Together
/right, NBC Cable President Tom Rogers
1d CNBC President Mike Eskridge were
oping to advance the five-year contracts for
e consumer business news and sports
nannel that were first put before cable oper-
wors when the CNBC concept was an-
ounced (BROADCASTING. July 25).

In last week's presentation, NBC told the
able operators that NBC Cable’s 20% re-
ate of its own advertising revenue to sys-
:ms will begin 10 reduce subscriber fees
eginning in the third year of its carriage.
wccording to the proposed contracts, the
er-subscriber fee for CNBC will climb by
ne cent per year from seven cents when it
ebuts in the first quarter of 1989 to 11 cents
11993, Rogers and Eskridge said that when
1e rebate officially begins in CNBC’s third
ear of operations, the actual per-subscriber
:es paid by cable operators will be reduced
» “something less” than the rate card price
9, 10 and 11 cents in those years.

NBC will begin sales of the three minutes
er hour that it will keep for itself, using a
ase of 10 million subscribers (systems will
et nine minutes). CNBC will have its own
ales force made up of executives brought in
rom the owned stations and network divi-
ions. “Initially,” Rogers said, CNBC will
ot be packaged with the stations or the
etwork in advertising sales.

CNBC already has 10 million homes in
and. Of that number. five million to six
illion homes belong to the subscriber base
f Tempo, the channel that Tele-Communi-
ations Inc. is spinning off to NBC Cable
fter TC1 acquires the parent, Tempo Enter-
rises. Additionally, TCl committed to the
ew service another four million homes on
ap of the Tempo base.

Several cable operators at CTAM said that
igning up for CNBC will necessitate drop-

==
al

L to r: Rogers, Wright, Sie and Eskridge

ping the Financial News Network from their
systems, even though the two services have
distinctive business programing slants.
Whereas CNBC's focus is consumer busi-
ness news on weekdays and sports on week-
ends, FNN airs hard business news through-
out the daytime and early evening, sports
{(Score) from 8 p.m. to midnight and a
shopping service from midnight until the
early morning. On weekends it becomes a
combination of sports and shopping.

Glenn R. Jones, president and chief ex-
ecutive officer of Jones Intercable, was one
MSO executive who said that he did not
envision carrying both FNN and CNBC.
Based on his belief in the programing ability
of NBC and his acquaintance with Bob
Wright he said that CNBC would probably
get the nod over FNN.

John Sie. TCI senior vice president. mar-
keting and programing. said it is up to local
TCI systems to decide how to add CNBC.
But several TCI regional managers BROAD-
CASTING contacted said dropping FNN to
add CNBC was not in the plans. *“We have
the capacity in the majority of the plant,”
said TCI Texas state manager Charles Hem-
bree, to add CNBC.

One advantage NBC has is that contracts
several MSO's have with FNN are up for
renewal soon. Cox Cable is one such case.
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NBC officials pitched CNBC to Cox offi-
cials during the Democratic national con-
vention, but the company has made no deci-
sion on carriage.

United Cable's contract with FNN is also
up. Nimrod Kovacs. vice president, market-
ing, said United carries FNN on 70% to
75% of its systemns. And except for systems
with large channel capacity, it will probably
be one or the other, he said, unless one “has
a very different feel.” Kovacs said: “We like
FNN,™ but if NBC'’s product is better, Unit-
ed would go with the better product.

Comcast Cable President Robert Clasen
said his company’s contract with FNN ex-
tends well into next year, and he said there
would be no changeouts to CNBC. But like
other MSQ'’s, he is concerned with increased
programing costs and said Comcast likes
FNN programing, but at the present rates.

Lowell Hussey, senior vice president,
sales and marketing at Warner Cable. said it
was unlikely the company would launch any
new services soon, other than TNT, which
mean increased programing costs for the
MSO. Further. he said that with pay per
view and other services willing to pay for
carriage, Warner is scrutinizing the carriage
of services that produce little or no ratings.

CNBC's “emphasis at the outset”™ will be
consumer news five days a week and sports
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Here’s looking at you. CBS
turned its new “state of the
art" eye, with accompany-
ing seven-note musical
signature, on TV audi-
ences for the first time
Sunday, July 31, immedi-
ately before its broadcast
of 60 Minutes. The three-
dimensional "moving, bur-
nished bronze graphic
that inventively engages
the viewer"—as a CBS
press release described
it—was redesigned by
CBS's advertising agency,
Backer Spielvogel Bates.
It had been announced at
the CBS affiliates confer-

rolled by, at least graphically.

L

ence in Los Angeles in June (BROADCASTING, June 20). The new ID, according to
CBS, is the network’s first with an accempanying “"audio component.”

! The original CBS eye, the handiwork of the late CBS-TV creative director, William
Golden. debuted in October 1951 for use as the network's identification between
station breaks. At the time it was described this way: "The new symbol, shaped like
an eye, is set against a background of cumulus clouds.” The clouds have since

The new logo, although it is the first redesign of the basic logo, does not represent
the first variation on the “eye” theme. or the first with movement. CBS's later guiding
design spirit, Lou Dorfsman, added a number of new looks to the eye in network
promotional spots over the years, including one made of sparklers for the Bicenten-
nial, one of stars assembling to form the eye and one formed from the merging of
several neon tube-like eye logos of various colors.

on the weekends. But the NBC Cable execu-
tives said that could always change. The
basis of CNBC's consumer business news
programing will be a “revolving wheel” of
programing pieces repeated throughout the
day. Rogers said that NBC’s commitment to
CNBC wili be visible on the air from the
start. “There wiil be a lot of money on the
screen,” he said. Still, the two cable execu-
tives mentioned a number of proposed pro-
graming devices through which NBC will
clearly be attempting to spread out its NBC
News division’s budget.

The on-air reporters at CNBC will come
from the NBC O&OQ’s, as well as the net-
work. But instead of moving a reporting
staff over completely from the broadcast
side to the cable side of NBC, a group from
NBC's existing corps of reporters will end
up reporting for their current NBC venue
along with CNBC when it begins.

Eskridge said “the first order of business”
in shoring up the on-air talent side of the
new channel will be hiring anchors.

In terms of sports that could appear on
CNBC’s weckend schedule, Eskridge said
there would be no shortage of events for the
channel to choose from, but he declined to
be specific about what events the service
was currently thinking of carrying.

NBC Cable’s relationship with affiliates
of NBC’s television network throughout the
planning stages of the new cable channel
was described as an “ongoing challenge.”
Eskridge said “there is some apprehensive-
ness” among affiliates about the way in
which the cable channel will make use of the
network’s resources. But Rogers added:

“They understand the necessity” for NBC to
diversify its business.

Money that is eventually earned by NBC
Cable will not necessarily be put back into
NBC Cable, but instead will be at the dis-
posal of the corporation to reinvest, Rogers
said. But he and Eskridge emphasized that
CNBC is not expected to be profitable for a
number of years and that NBC is prepared to
suffer losses on CNBC and other prospec-
tive cable channels in order to get into the
cable programing business.

FNN, meanwhile, has made changes in
its format (see page 33), but executives
there say the moves are a part of the net-
work’s evolution and are unrelated to NBC's
decision. More consumer programing, new
studios (its New York bureau will be moving
into the Exxon Center there) and new on-air
graphics are designed to bring a more pro-
fessional look to the service.

If it is possible, FNN seems concerned,
confused and confident, all at the same
time. “We are concerned about it [NBC’s
move].” said FNN President David Meister,
last week at CTAM. Mike Wheeler, execu-
tive vice president, FNN, in referring to
CNBC, said, “What it looks like is a little bit
of CNN, a little bit of ESPN, a little bit of
Lifetime and a little bit of FNN.” Said
Meister: “No one’s been able to tell us what
NBC is going to do.... What’s a consumer
news story?” Any business news story can
be a consumer news story, he said.

Yet FNN remains confident in its distribu-
tion (30 million homes) and in programing.
“On their own turf, we beat NBC head to
head,” said Meister, referring 10 FNN's
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moming business news program.

And as good an indication as any ¢
confidence in FNN comes from Wall Stree
FNN'’s stock price has risen since the NB'
announcement in early May, from 6 to 7!
last week. I

Ueberroth says
baseball’s future
is on cable TV

He tells cable audience to
come to MLB with package

It’s no longer question of whether cable wi
get a piece of the next Major League Basc
ball television contract, but how big a piec
and what it will look like.

Appearing at the Cable Television Ac
ministration and Marketing Society conver
tion last week (see page 30), Major Leagt
Baseball Commissioner Peter Ueberrot
wasn’t giving any specifics on how one «
more cable packages would come togethe
but he said that cable would be part of th
next baseball contract, which will be negot
ated at the end of the current season.

“We need to do television differently,
Ueberroth said, before emphatically drivin
the point home: “Cable is baseball’s future
That is flat clear.”

When Ueberroth speaks of improvin
television’s current coverage of baseball-
broadcast network, cable, superstations—h
means televising even more games. Of th
2,106 games played in the regular seasor
1,800 are televised, about half on cable
But, according to Ueberroth, the patchwor
way baseball is presented “doesn’t mak
sense.” (The broadcast networks. he pointe
out, have not elected to show all the game
for which they have contracted. Meanwhile
he said, there is an overabundance of game
on superstations that tilt heavily toward th
National League.)

Ueberroth’s remarks did not reflect wel
on superstation coverage of baseball; h
went as far as to suggest that superstation
interfere with unified coverage of the sport

Ueberroth said a national cable channe
could have access to a number of game
being played at once. In that way the chan
nel would, for example, be able to cut awa;
from a boring blow-out to follow excitin,
action elsewhere (such as a no-hitter in pro
gress). That flexibility could also be used v
switch to games that are crucial to pennar
races late in the season. A cable addition t
baseball’s current coverage would includ
nonprime time games played on weekdays
The day games that exist already could b
supplemented with more games throug
“creative scheduling,” MLB said. allowin
for a day game every day.

How a national contract would interfac
with local television broadcasts or local ca
ble rights is something MLB is exploring
Bryan Burns, director of broadcasting f¢
MLB, said: “We recognize local rights™ an
added that the “‘clubs own the copyright.” A
the same time, he said, “all local contract
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‘e subservient” to the national MLB pact.
‘e said that in keeping with his overall goal
f getting the widest possible exposure to
ILB games there would probably be some
nd of package for TVRO owners, but
«dicated the broadcast and cable contracts
‘ould be dealt with first.

If Ueberroth offered cable every reason to
nnk that it would carry baseball when the
ext contract goes into effect, he did not
ffer it specifics of how. It is up 1o the cable
dustry, he said, to come up with proposals
x baseball coverage. He did envision,
owever, a pre-game show full of statistics
nd box scores of the preceding day’s games

Ueberroth

hat could be part of the game package.

The baseball commissioner told the audi-
:nce that he does not anticipate regulatory or
rongressional objection to further cable cov-
srage, since cable can potentially give the
sport wider dissemination.

Burns said last week that the number of
saseball games on local free television has
steadily increased since 1984, disputing the
argument that more games are flowing from
free to pay TV. Since 1985. the number of
zames on what Burns calls pay television
‘superstations and regional sports networks)
aas also risen. In 1984, there were 1,485
zames on local broadcast television, fol-
lowed by 1,536 in 1985, 1.578 in 1986,
1,597 in 1987 and 1,634 this year. On the
pay side, there were 1,138 games in 1984,
320 in 1985, 895 in 1986, 971 in 1987 and
1,005 this year. The drop-off from 1984 10
1985 is attributed to the demise of several
local cable sports networks. including
Sportstime. (Each of the 2,106 games
played could be counted twice. depending
on whether an entity carried the game in the
market of each team.) Games on ABC and
NBC. which number upward of 200 each
year, areé nol included in the figures.

And since not every game is televised or
carried in each market, MLB has room to
expand both categories further in the next
contract. Burns said teams tind that local
television broadcasts help market their clubs
in their own markets and indicated the num-
ber of those games would not drop in the
future. How the new rights national con-
tracts would work with local contracts. and
who the national players should be. are the
primary pieces of the rights puzzle MLB is
still putting together. O

FCC advances repeal of networks-cable ban

It begins rulemaking to end
ownership restriction; also
starts NOPR on network-affiliate
contracts, issues new formula
for figuring lowest unit charge

The FCC moved last week to allow

broadcast networks to acquire cable sys-

tems, reopening a proceeding aimed at
eliminating the commission’s 18-year-old
ban against network-cable crossownership.

In a related action, the FCC launched a
rulemaking to repeal or modify the rule
limiting the term of network-affiliate con-
tracts to two years.

And, just in time for fall campaigning.
the FCC issued new guidelines for calculat-
ing the lowest unit charge for political ad-
vertising. guidelines that the National Asso-
ciation of Broadcasters claims will cost
broadcasters time and money.

The network-cable crossownership action
was unanimous, although Commissioner
James Quello said he may not be able to vote
for repeal in the absence of must-carry rules
requiring cable systems to carry local broad-
cast signals. Quello said he is concerned that
cable systems owned by a network may drop
the signals of other stations, particularly
independent ones. Owning cable systems
may give networks some “unusual leverage”
in dealing not only with competitors but also
with their own affiliates. he said.

Chairman Dennis Patrick downplayed
Quello’s concerns, saying that a “network as
a cable operator would have a very substan-
tial disincentive to drop popular broadcast
signals...to secure some marginal [competi-
tive] advantage.”™ Dropping popular signals
would not be “economically fruitful.” he
said.

Patrick said there was ample reason to
revisit the rule. One of the reasons for the
adoption of the rule in 1970—the concern
that network ownership would impede the
growth of cable as a competitor—"would
secin not 1o be a relevant concern given the
substantial place that cable has secured in
the marketplace.”

Like Patrick, Commissioner Patricia Diaz
Dennis indicated that she favored repealing
the ban. "It might be time to send this rule
on a three-block trip...and have it enshrined
at the Broadcast Pioneers Museum.” She
said the rules are the “lossilized remnants of
an era when cable television was nothing
more than a broadcast television transmis-
sion medium.”

The issue is vertical integration of pro-
gramers and distributors. she said. The FCC
will have to decide whether such integration
is “on balance. good or bad.” She noted
miany cable operators are increasing their
ownership of cable programing. Given that,
she asked. should the FCC continue to deny
the networks the opportunity to become ca-
ble operators?

Michele Fraquhar, a member of the Mass
Media Bureau staft and principal author of
the further notice of proposed rulemaking,
said the original 1982 proposal to eliminate
the ban had its roots in the 1980 final report
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of the FCC Network Inquiry Special Staff
that concluded that network entry into cable
could increase competition, enhance effi-
ciency and improve the quality of cable
service.

Fraquhar said the NTIA study on cable
released June |5 calling, in part, for repeal
of the ban, provided some of the impetus for
resurrecting the FCC rulemaking. The study
concluded that continuing the ban may “'im-
pose costs on the public in terms of potential
lost efficiencies that might be realized by
vertical integration.”

NBC and CBS have publicly called for
review of all the network rules, particularly
the prime time access rule and the financial
interest in light of increased competition
from cable. All three networks supported
elimination of the crossownership ban when
it was first proposed (BROADCASTING. Dec.
20. 1982). NBC has endorsed the new FCC
effort, but CBS and ABC officials have so
far been noncommittal.

The NAB supported repeal of the ban six
years ago. But Jeff Baumann, NAB's execu-
tive vice president, general counsel, sug-
gested the association would refrain from
taking a position on the new rulemaking
because it is likely to be a point of conten-
tion between networks and their affiliates.
“It’s not an NAB issue at this time,” he said.
(NAB officials met with heads of the three
network affiliate groups for the second time
last Thursday to discuss developing a closer
working relationship [see “In Brief™].)

Although the Association of Independent
Television Stations has “historically™ op-
posed network ownership of cable, said
INTV spokesman Larry Laurent, it will
probably join NAB is sitting this one out.
“We have a large member called Fox.™ (Fox
is owner of independent stations as well as a
budding fourth broadcast network.)

In the first round, The National Cable
Television Association said it would not
stand in the way of the FCC efforts to repeal
the rules, saying that the networks no longer
had the ability to retard the development of
cable through system ownership. NCTA
President James Mooney hinted last week
that the association position has not
changed. “The conditions which existed
when the rule was adopted no longer apply
and it is reasonable therefore that the com-
mission reconsider the aspect of its cable
crossownership policy.” he said.

In recommending elimination of repeal of
the two-year limit on network-affiliate con-
tracts, Linda Blair. of the FCC's Mass Me-
dia Bureau, argued that the two-year limit
on network-affiliate contracts had. after
nearly 50 years, outlived its usefulness. The
rule was intended to help emerging networks
gain affiliates, she said. But today, networks
do not have to take away affiliates from
other networks, she said; they can draw
affiliates from the large pool of independent
stations.

At the same time. Blair said. the rule
could be a detriment to new and existing
networks. The contract term is so short that
it makes extended planning by networks and



their affiliates “very difficult.” Longer term
relationships could make it easier to obtain
financing, attract advertisers, plan long-
range expansion of facilities and expand
program development.

In its new lowest unit charge statement,
the FCC said television stations and cable
systems cannot charge political candidates
more than they do commercial advertisers
for preemptible spots in the same daypart.

Section 315 of the Communications Act
of 1934 requires broadcasters to charge can-
didates the “lowest unit charge™ made for
any broadcast advertising. The provision
may seem simple enough, butdetermining
the LUC for various types of spots has been
the subject of continual diputes between
broadcasters and candidates and of a contin-
ual series of interpretive rulings by the FCC
in an effort to resolve the disputes.

In its latest finding. contained in the five-
page statement unanimously adopted by the
FCC, the agency said the LUC for a
preemptible spot is the lowest price any
advertiser has paid for a comparable spot
that has cleared during the same daypart in
the same wecek.

In determining the LUC for preemptible
spots, stations and systems must consider
the price of “make-good™ spots. (If an ad-
vertiser’s preemptible spot is bumped by
another advertiser offering more money for
the spot, the station often provides the ad-
vertiser with “make-goods™ at a later date in
the same daypart.)

“In many cases. the charge for the make
good is below the going rate for that week in
the relevant time period,” the FCC said. “If
the candidates were 10 be charged the going
preemptible rate for that week, they would
be paying more than the commercial adver-
tiser for that class of time.”

NAB President Eddie Fritts called the
FCC'’s interpretation “narrow, restrictive and
unwarranted. Undoubtedly, this will lead to
a great deal of additional paperwork for the
industry. The commission has made an al-
ready confusing area of the law even more
difficult for broadcasters and politicians to
understand.”

FCC officials said the statement was
prompted by inquiries from candidates and
broadcasters. But Congress may have had a
role. Senator Mitch McConnell (R-Ky.) in-
troduced legislation (S. 2627) last month
covering the same ground as the FCC state-
ment. It would guarantee candidates “the
lowest unit charge of the station for any
preemptible time” of the same length and in
the same daypart. The Senate Communica-
tions Subcommittee plans a hearing on the
McConnell bill on Sept. 15.

Moreover, Minnesota Senator Rudy
Boschwitz, chairman of the Senate Republi-
can Campaign Committee, wrote to Patrick
two months ago complaining about lax en-
forcement of the LUC requirement. In the
letter, he said “various levels of “preemptibi-
lity’ and other advertising rate practices
have made it impossible for candidates to
determine the lowest unit charge.

And a statfer with the Senate Commerce
Committee said: “*Members are viewing the
FCC action as a very positive response (o a
significant problem.” n
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Broadcasters call for
spectrum sanctity

Letter to FCC’s Patrick outlines
complaints about commission’s
standards on allocations and
interference; suggests ‘constructive
dialogue’ with agency and

NAB, AMST, INTV, ABES, CPB, NPR

Six major broadcast organizations joined
last week in protest of the FCC’s spectrum
allocation and interference policies, which
they claim are threatening the future of
broadcasting.

“If our free local and universal broadcast
system is to survive in an era of increased
competition, we must have the capability
not only to maintain our current level of
service but to match the technical quality of
other media through improvements such as
advanced television, digital radio transmis-
sion and AM stereo,” the group said in a six-
page letter dated Aug. 3 to FCC Chairman
Dennis Patrick. “But our opportunities may
be completely undercut if FCC policies in
the interim resuit in eroding the technical
integrity of present broadcast signals.”

The group represents all the broadcast
services: the National Association of Broad-
casters, the Association of Maximum Ser-
vice Telecasters, the Association of Inde-
pendent Television Stations, the Association
of Broadcast Engineering Standards, the
Corporation for Public Broadcasting and
National Public Radio.

The group asked only for a “constructive
dialogue™ with the FCC about its policies.
“Our effort here is to focus on the forest
rather than the trees,” it said.

Mass Media Bureau chief, Lex Felker. the
chief architect of the FCC spectrum poli-
cies, said much of the broadcasters” problem
stems from “a misunderstanding of what I
have in mind.” Felker said the FCC's current
policies are “not a radical departure” from
the past. “It's more of a way to work at the
margins a bit, ..."”

(When reached last Friday, Felker no
longer had a copy of the broadeasters’ letter.
Pat Crane, chief of the FCC’s internal re-
view and security division, had collected all
copies to make sure the comments did not
violate ex parte or sunshine rules.)

According to the broadcasters, the FCC’s
push for new and expanded broadcast ser-
vices is at the root of the problem. “In
choosing to permit these new facilities or
services, the commission has almost univer-
sally ignored or given short shrift to main-
taining the public’s existing service and to
preserving opportunities for expansion and
quality improvement.”

The “sheer number of proceedings in-
volving interference issues obscures their
overall pattern and impact,” the letter said.
“Each proposal, standing alone, may not
have universal or devastating interference
consequences, but their cumulative effect
can be severe.”

The group also said the FCC relies too
much on marketplace forces to police the air
waves. “While marketplace decisions may
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best serve consumers in many other area:
they cannot be expected to protect the pul
lic’s service from interference,” it said. “Tt
primary and most basic function of the con
mission is to act as the ‘traffic cop’ of i
electromagnetic spectrum, taking a long
range and cumulative view of how the put
lic may best be served.”

In various proceedings, it said, the FC
has set forth policies that contribute to i1
creased interference. Among them:

® Redefining interference. In at least tw
proceedings—UHF and land-mobile sharin
and IF spacings—the FCC has sought t
redefine interference “so that it appears to b
less extensive and destructive than it is.”

® Reliance on consumer complaints. Ir
stead of actively policing spectrum. the FC
now relies on complaints from listeners an
viewers. “However, the consumer often |
likely to interpret interference as the resu
of a receiver or station malfunction rathe
than an alien signal. Few consumers knot
how to make a complaint.™

® Reliance on secondary status of ne
services. The FCC is considering new se
vices such as low-power FM on the premis
that they are secondary services that can b
yanked off the air if found to cause interfe
ence with full-power stations. “But this ig
nores the commission’s previous finc
ings...that it is highly desirable to avoi
having to shut down an operating ste
tion...."”

8 Reliance on technological or methoc
ological advances. The FCC is basing prc
posals to decrease the mileage separatio
between FM stations on the use of direction
al antennas and improvements in FM receiy
ers. “All of us agree that premature or un
warranted reliance on new technologies an
methodologies has the overall effect of per
mitting increased interference.”

® Reliance on substitute service. Th
FCC has permitted increased interference t
services, particularly noncommercial televi
sion, arguing that substitute services ar
available. But “the commission has recog
nized that protection of broadcasting as
viable competitive force cannot be premise:
on transitory, nonstructural consideration
such as network affiliation agreements o
compulsory license [and] must-carry regula
tory schemes.”

® Substituting flexibility. In its FM short
spacing proceeding, its VHF drop-in pro
ceeding and its policy statement on terrail
shielding, the FCC has adopted a “flexible
approach to the determination of acceptabl
interference. “History has shown that th
case-by-case approach to general allocation
policy in the absence of comprehensive
well reasoned technical standards yields in
creased interference and degradation of ser
vice, with fringe areas and smaller commu
nities suffering the most. We need only t
look at the current comparative disadvan
tage of AM radio to recognize that th
public is best served by clear-cut allocatio
policies and interference standards.”  {
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—Big question in Big Easy:

Will anyone watch the convention?

ith even fewer surprises likely

an at Democratic gathering,
urnalists preparing for GOP

1ow at Superdome in New Orleans
spe for unexpected to attract viewers

p to 15,000 members of the media. do-
estic and foreign, are packing up. prepar-
g to descend on New Orleans’s Superdome

:xt week for the Republican national con-
:ntion. The Cajun cuisine. not to mention
e weather, is certain to be hotter than the
mvention, what  with  Vice President
eorge Bush the certain presidential nomi-
e and talk of floor fights over platform
anks seemingly the product of wishful

inking of frustrated journalists. But con-

:ntion planners are making every effort to
:ep the media and, through them. the pub-
: entertained, even interested.

There are spcakers of sufficient stature to
iich the attention cven of some of the jaded
‘ess types. President Reagan, for instance,
ill speak on Monday. on the same night a
ibute to the First Lady is planned. Former
resident Gerald Ford: Jeane Kirkpatrick,
wmer ambassador to the United Nations:
1d Senator Bob Dole. Representative Jack
emp and Pat Robertson. who were among
tose defeated by Bush in the primaries that
sttled the contest for the nomination, are
'so on the list. "Those are candidates for
ve coverage,” said Lane Venardos, execu-
ve producer of special events for CBS
lews.

Then there will be the nomination of Bush
n Wednesday and acceptance speeches by
im and the vice presidential nominee—as
et unidentitied—on the final night, fol-
ywed by what convention planners say will
¢ a massive balloon drop to close the con-
ention. Not to mention the entertainment
wroughout the four days promised by con-
ention planners as providing some needed
fun.” (One of the performers scheduled to
ing the National Anthem, on Tuesday, is
helly Burch, a Broadway and daytime
Japs actress, who is the daughter of Dean
iwurch, director general of Intelsat.)

“So there will be something good each
ight,” said Mark Goode. the convention’s
rogram producer. “Hopefully, there will be
ome interest.”

Bush himself is cooperating in efforts to
old attention by adding a note of suspense.
le plans to withhold the name of the person
e will choose as his running mate until
‘hursday morning. But it’s a sure bet that
very reporter in New Orleans will be out to
reak the story before the announcement.
‘eputations have been built on less. The
hoice, said Venardos, “will leak”™ as soon as
he person is tapped.

It’s also a good bet that the networks will
10t cooperate to the extent the convention
danners would like in carrying some of the
ilms being prepared. One, of 18 minutes,
nd commissioned by the White House,
-¢clebrates the Reagan administration. An-

other, still in production, is to be used in
introducing Bush on Thursday night. It is
being produced by Roger Ailes, who han-
dled the advertising for the Vice President
during his primary campaign. CBS did not
run the much shorter films on Governor
Michael Dukakis and Jesse Jackson at the
Democratic convention. ABC and NBC did,
although all three passed over a number of
others, including one on former President
Carter. CNN carried only the Dukakis piece.

The Republican films were not yet avail-
able for screening last week. Still, Bob
Furnad, executive producer in charge of
political coverage for CNN, was prepared to
say that network would run only a “short-
ened version™ of the Reagan film—CNN
will run its own piece on Reagan—but the
Bush piece in its entirety. As for the other
networks, no decisions had been made.
CBS's Venardos said: “I'll judge them [the
films)] using the same standards as with all
other films. We’ll make a judgment based
on what we see.” Joe Angotti, executive
producer of election year coverage for NBC
News, is more accepting. He said: “I dont
know why a speech |about an individual] is
all right but a film is propaganda.”

a

In addition to the schedule of heavyweight
speakers and the entertainment and the
planned balloon drop, convention planners
are proud of an enormous lighting grid,
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designed by Fiorentino Imero Associates of
New York and installed in the Superdome at
a cost to the City of New Orleans of
$950,000. It is suspended from the ceiling
to a point 40 feet above the floor. follows the
pattern of the aisles, and will provide light-
ing above the podium and some of the
audience. “The lighting will look terrific.”
said Goode. Perhaps, but the grid is the
source of a sidebar controversy involving
local broadcasters moving into the Super-
dome. A number have complained that the
trusses holding the lights block a clear view
of the podium from the skyboxes ringing the
hall. “You’re looking through a maze of
steel and wires,” said one station group
news executive. He said he had complained
in letters to party and convention officials,
as well as 1o key members of the Bush
campaign. Jim Richter, of Conus, which
will be serving 19 stations in New Orleans.
said he was told that the “bad news is you
have a problem™ regarding the grid and that
the “‘good news is that everyone else does,
too.”

Goode is not amused. He said the com-
plaints “are much ado about nothing.” He
said he and Mike Miller, the manager for
media relations. had walked through every
sky box “and adjusted the trusses’ to make
sure visibility was not impaired. “Every
press facility has a clear view of the podi-
um,” he said. Goode was confident “every-
one will be delighted with the quality of the
lighting.” Even the networks?

They had complained about the lighting at
the Democratic convention, contending the
producers turned down the lights over the
audience 1o such a degree during speeches
that the networks were unable to take good
reaction shots. Goode said he had been
meeting daily with network representatives
in New Orleans and believed they were
“comfortable” with the convention’s plans.
“The networks are going to do what they
want anyway,” said Goode, *'so we might as
well make [the pictures] look good.”™ Net-
work representatives in New Orleans indi-
cated they indeed had no probiem with the
lighting plans as outlined by Goode. But
Venardos qualified his endorsement. The
plans look “all right, but in advance. Things
looked all right with the Democrats, too, in
advance. Things always look all right in
advance.”

o
Goode’s plans for a well-organized conven-
tion, with glitter and power names, and the
Bush effort to withhold the one piece of
solid news the convention will yield cannot
mask the expectation of a convention largely
bereft of news. "It is not much of a story,”
said Furnad. And CNN, like C-SPAN, will
be covering the convention gavel to gavel.
That will involve two morning sessions, on
Monday (when Alexander Haig and Pete
duPont will speak) and Tuesday, as well as
the evening sessions on each of the four
nights, beginning at 8 p.m.NYTand ending,
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convention planners hope, by 1l p.m.,
when the danger arises of affiliates peeling
off to begin their local news.

Few of the journalists advancing on New
Orleans would disagree with Furnad. Still,
the major networks will adhere to the sched-
ules they followed in covering the Demo-
cratic convention two weeks ago, even
though that coverage resulted in a new low
in overall ratings. So poor were the ratings
that ABC News President Roone Arledge
said the political parties were “turning off”
the American public, and suggested that
ABC would reevaluate its plans for covering
the Republican convention.

However, although ABC News may send
a somewhat smaller contingent than the 350
dispatched to Atlanta, according to a
spokesperson, it would, as in Atlanta, begin
its coverage at 9 p.m. NYT every night and
continue at least until 11 p.m. “We’ll remain
iflexible; we'll see what the news is,” said
the spokesperson. NBC is following the
same schedule, as is CBS News, except for
Thursday night, when it will begin its cover-
age at 8 p.m. Like ABC, CBS and NBC are
making do with fewer than 400 personnel,
substantially fewer than those who helped
cover the conventions in 1984; CNN will
use about 300.

The organization ot the convention offers
the opportunity for coverage of the platform
committee. It will meet throughout this
week, and the networks plan to be on
hand—though only to mine the sessions for
possible stories for their evening news
shows. And NBC’s Angotti speculated that
the platform debates could lead to fights on
the floor, with conservatives pushing a so-
cial agenda of opposition to abortion and

Troublesome light grid, shot from
Cox Broadcasting sky booth

support for school prayer, in opposition to
the views of moderates on the committee.
Furnad also saw the possibility of a fight in
the rules committee, meeting this week.
over the seating of Georgia delegates; there
is a dispute between supporters of Robertson
and Bush as to who has the legal right to
serve as delegates. But both Angotti and
Furnad appeared more wistful than con-
vinced. Convention officials said they did
not expect problems in either committee.
o

Whatever grumbling is heard at the net-
works over convention coverage, the locals,
who have been at it in increasing numbers
since 1980, when satellite service became
feasible. remain enthusiastic about the op-
portunity to find and report the local angle at
national political conventions. Final tigures
were not available last week from the House
radio and television galiery, which gives
credentials to those representing the nation’s
stations, but preliminary ones indicale some
4.000 anchors, correspondents, technicians,

photographers and their support troops
be among the 12,000-15,000 media me
bers whom Republican convention offici
expect in New Orleans. The number
station people, according to the gallery,
about the same as those reported in conn
tion with the Democratic convention |
month—but it represents more than a 2(
increase over those who covered the Rept
lican convention in 1984, which lacked e
the uncertainty as to who would be the v
presidential nominee.

Those anchors. etc.. represent about 1
same number of stations as in Atlanta
more than 330 television and some 2
radio.

For the most part, managers ot the grou
beginning to set up in the Superdome say 1
kind of coverage 10 be offered will be sin
lar to that provided in Atlanta—if not m¢
of it. Louisa Hart, Washington bureau chi
of Group W's Newsleed network, said li
week: ‘Everybody had his appetite whett
in Atlanta. Stations are coming (o us sayil
they want the same service. but more
Newsfeed will serve about two dozen st
tions, including five of Group W’s. And tv
of those. WBZ-Tv Boston and KYWw-Tv Phi]
delphia. will occupy two of the four sk
boxes Newsfeed will rent. The Boston st
tion is covering the convention in terms
its impact on the governor of Massachusety
who happens to be the Democratic nomine
And KYW-TV sees the convention as an o
portunity to showcase Steve Bell, the form
ABC correspondent who now anchors t
station’s 6 p.m. and 11 p.m. newscasts. Sa
Newsfeed news director, Terry Q'Reill
“We want to get Bush in the booth wi
Bell.”

Redstone ready to sell to buy

A year after his $3.4-billion lever-
aged buyout of Viacom Internation-
al, Surnner Redstone is putting
himself back into the acquisition
maode, looking for more cable and
TV properties. To finance those ac-
quisitions, Viacom s first reducing
its $2.4 billion in bank debt to less
than $1 billion through asset sales
and a securities offering.

Redstone, the company's chair-
man, said last week that his com-
pany is “only months" away from
sefling two cable systems (Long
Istand and Cleveland), UHF NBC-
affiliate wvit-Tv Hartford, Conn., and
a minarity interest in Showtime/The
Movie Channel (S/TMC). Those
sales, together with newly issued
debt securities valued at $500 mil-
lion, have a total value of between
$1.2 billion and $1.3 billion. With a
lower debt load, the company wili
be in a position 1o make acquisi-
tions, he said. Viacom’s first long-
term debt payment of $200 million
is due in December.

Viacom's tax burden on those
sales will amount to 2%, or roughly
$16 million, because they are be-

ing sold through what is known as
‘mirrored subsidiaries.” That term
refers to the separate acquiring
companies Redstone created
when National Amusements Inc.
purchased the operating divisions
making up Viacom. Redstone can

Redstone

now separately spin off those divi-
sions without incurring the normal
capital gains tax.

"Qur plan,” said Redstone, "is to
carry the company from a lever-
aged mode to an operational
mode."” In the past Redstone has
said that reduction of the com-

pany’s debt could be supported by
its existing cash flow from
operations.

Last week Redstone explained
the "discreet asset sales” as some-
thing that will not affect Viacom’s
major businesses. Redstone said
that Viacom is selling the cable
systems, television station and mi-
nority interest in S/TMC, because
those assets’ value is potentially
higher to companies other than
Viacom. The Long lIsland cable
system, for example will reportedly
be sold to Cablevision, which is
already established on Long
Island.

“If we succeed in selling $850
million to $1 billion [in Viacom as-
sets], we'll lose cash flow of only
about $30 million.” he said, adding
that the sale will be made “without
destroying our position in any
business.

He said the system sales would
be particularly good for Viacom.
The two systems, representing
200,00 subscribers, should gener-
ate a price of roughly $550 million
(or $2,750 per subscriber), he

said. "At that point [the company’s
cable division] will be at just about
the same number [of subscribers)
as when we merged the company
over a year ago,” he said.

Redstone said that the sale of
wvitTv could generate as much as
$200 million. Others have valued
the station at $80 million-$130
million.

Redstone said that he and Frank
Biondi, Viacom president and chief
executive officer, met with “six or
seven” MSO executives at the Ca-
ble Television Administration and
Marketing convention last week to
discuss the sale of an equity inter-
est in S/TMC. He added that the
company is also talking with non-
cable companies about the minor-
ity equity stake, which, Redstone
said, could generate an additional
$100 million to $250 million for the
company

As for acquisitions, Redstone
said that he will be lcoking for prop-
erties that Viacom's “extremely suc-
cessful management can trn
around. We're entering a different
world.”
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Stockalncex

Market
Closing  Closing Capitali-
Wed Wed Net Percent PIE  zation
Aug 3 Jul 27 Change Change Ratio (000.000)
I BROADCASTING
(CCB) Capital Cities/ABC ... 320 1/2 309 1/4 11 174 0363 19 5185
(CES) CBS ...cvveurrenmnann . 165 114 157 8 1/4 05.25 9 3.904
(CCU) Clear Channel... . 13 12 13 12 0000 24 52
(INFTA) Infinity Broadcast... 30 330 1 - 18 -0041 93 249
(JCOR) Jacor Commun. ...... 558 5 34 - 18 =-0217 12 55
(LINB) LIN........... . 58 57 34 1/4 0043 37 2996
(MALR) Mairite 8 174 8 38 - 18 -01.49 -17 112
(MALRA) Malrite "A' © 8 8 00.00 -1 109
(0BCCC) Olymplc Broad.... 3 3 12 - 12 -1428 7
{(OSBN) Osborn Commun.... 6 12 6 172 0000 -5 33
(OCOMA) Outlet Commun.. 23 34 24 14 - 12 -0206 -8 155
(PR) Price Commun. ............ 9 12 g 14 144 0270 7 N
{SAGB) Sage Broadcasting 4 34 4 34 0000 -7 18
(SCRP) Scripps Howard ...... 84 83 1 0120 67 867
{SUNNC) SunGroup Inc....... 2 2 18 - 11 -0588 -2 4
(TLMD) Telemundo - 8 38 9 12 - 118 -1184 -1 64
(TVXGC) TVX Broadcast...... 214 2 12 - 1 -1000 13
(UTV() United Television...... 30 34 290 12 114 0423 S0 337
IR BROADCASTING WITH CTAER MAJOR INTERESTS HESS
(BLC) A.H. Belo.........ooovrnnnn. 28 14 28 4 0089 1 298
{ASTV) Amer. Comm. & TV 332 3/132 00.00 7
{AFL) American Family........ 13 144 13 18 18 0095 N 1072
(ACCMA) Assoc. Commun. 23 34 25 - 1 14 -0500 226
(BMAC) Bus. Men's Assur.. 31 33 - 2 -0606 83 324
(CCN) Chris-Cratt.... 22 34 23 = " -0108 50 495
(DNB) Dun & Bradst 50 a7 718 218 0443 19 7.600
(DUCO) Durham Corp. 32 34 32 4 0000 27 276
{GCl) Gannett Co.. 32 18 30 12 1 58 0532 16 5.201
(GY) GenCorp ....... 20 12 20 78 - 38 -0179 2 650
(GMXC) GMX Commun. ....... 3132 332 00.00 2 650
(GACC) Great Amer.Comm.. 10 34 10 172 174 0238 10 282
(JP) Jetferson-Pilot ...... . 36 14 33 18 318 0943 15 1.431
(KRI) Knight-Ridder. 41 12 40 58 7/8 0215 15 2.360
(LEE) Lee Enterprises., 28 38 28 38 0000 20 705
(LC) Liberty.............. 39 38 39 38 0000 15 365
(MHP) McGraw-Hill .. 70 7/8 61 34 9 1.8 1477 21 3.417
(MEGA) Media General .. 40 58 40 78 - 174 -0061 27 1.145
(MDP) Meredith Corp.. 32 14 29 58 2 58 08.86 13 619
(MCG) Mich, Energy.... 30 34 30 12 14 0081 20 83
(MMEDC) Multimedia... 72 V2 72 12 0000 70 797
(NYTA) New York Times. 26 114 26 /4 0000 13 2,152
(NWS) News Corp. Lid.. 16 12 17 38 - 78 -05.03 9 4.396
(PARC) Park Commun. ....... 28 12 28 34 - w4 -0086 22 393
(PLYZ) Pulitzer Publishing... 29 1/4 29 12 - 1/4 -0084 20 306
(REL) Reliance Group Hold.. 558 6 - 38 -0625 6 421
(RTRSY) Reuters Ltd. . 26 2% 12 - 12 -01.88 17 21587
(SKHA) Selkirk..... 24 78 24 14 5/8 0257 21 2m
(STAUF) Stauffer Comrnun 144 144 00.00 48 144
(TMC) Timea Mirror.............. 31 1/8 30 14 78 0289 15 4.027
{TMCI) TM Communications 12 172 0000 2 3
(TPCC) TPC Commun......... 118 18 0000 1
(TRB) Tribune........... 36 34 36 12 174 0068 20 2.804
(TBSA) Turner Bestg. ‘A 16 16 00.00 -2 696
(TBSB) Turner Bestg. *B'.... 16 114 16 1/8 18 0077 -2 353
{(WPOB) Washington Post... 192 1/4 193 34 - 112 -0077 13 2.4689

(SP) Aaron Spelling Prod....
{ALLT) All Arnerican TV.......
(BRRS) Barris Indus ..
{KO) Coca-Cola.......
(CLR) Color Systems...........
(KPE) Columbia Pic. Ent..... 10
(CAVN) CVN Cos. .coonvrirnisnnns

{depl) dick clark prod.
(DIS) Disney.....
{DJ) Dow Jones &
- (EM) Entertainment Mkig.....
{FNNI) Financial News.......

(FE) Frles Entertaln....
(GW) Gulf + Western
{GNTX) Hal Roach......
(HHH) Heritage Entertaln. ....
(HSN) Home Shopping Net.
(KWP) King World................
{LAUR) Laurel Entertaln......
(LT} Lorimar-Telepictures..... 13
(MCA) MCA ... cesninnns 42
(MGM) MGM/UA Commun... 13
(NHI) Neison Holdings.........
(NWE) New World Enter....... 3
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Market

Closing Closing Capitali-
Wed Wed Net  Percent PIE zation
Aug 3 Jul 27 Change Change Ratio (000.000)

PRI AT

O (NNET) Nostalgia Network... 1 38 1 316 316 1578 -1 7
N (OPC) Orlon Pictures........... 15 1/8 15 18 0083 13 261
O (MOVE) Peregrine Entertain. 1 34 1 34 00.00 -58 4
N (PLA) Playboy Ent................ 14 114 14 1/a 0000 15 134
O (QVCN) QVC Network . . 10 38 10 58 - 174 -0235 -21 104
O (RVCC) Reeves Commun..... 578 5 34 1/8 0217 29 74
O (RPICA} Republic Pic. 'A"'.... 7 34 7 172 114 0333 86 32
O {RPICB) Republic Pic. 'B".... 7 174 7 14 00,00 51 5]
O (SMNH Sat. Music Net. 4 38 4 38 00.00 -109 39
N {WCIl) Warner..... 35 172 3B 58 - 1/8 =-0035 18 4,478
O (WONE) Westwo 12 34 12 1.2 1/4 0200 17 183

- O (AMEA) AME. INC....coovucvnnes 834 8B 3 0000 9 43
O (AGRP) Andrews Group 4 78 5 = 178 -0250 -t 32
. O (BSIM) Burnup & Sims 14 14 14 12 - 174 -0172 30 227
N (CQ) Comsat.............. 28 38 28 14 18 00.44 -10 520
N (FCB) Foote Cone & B...... 26 7/8 27 1/8 - 174 -0092 13 224
O (GREY) Grey Advertising..... 114 15 -1 -0086 15 138
O (IDBX) DB COrnrnunicnﬂona 8 14 8 34 - 72 -0571 33 33
N (IPG) Interpublic Group... 34 33 1 0303 15 763
0 (OGH.) Cgilvy Group . 27T 14 27 12 - 74 -0090 13 388
O (OMCM) Omnicom Group.... 19 3/4 18 14 112 0821 14 485
N (SAA) Saatehi & Saatchi.... 18 12 18 658 - 118 -0067 8  2.695
O (TLMT) Telemation . 178 1 718 00.00 7 8
A (TPO) TEMPQ Enterprises.. 8 14 8 58 - 38 -0434 27 47
A (UNV) Unitel Video............... 9 58 B 78 3i4 0845 14 20

A TR TS (S S S ——

A (ATN) Acton COmp....ccovvnuennn 13 14 13 12 - W4 -0185 2 15
O (ATCMA)Amer. TV & Comm. 29 58 25 58 - 1 -0390 54 2,678
O {CTEX) C Tec Comp.... . 39 38 4 kIZ} 0196 17 214
A (CVC) Cablevision Sys 'A' 34 58 34 34 - 8 -0035 -H 728
N (CNT) Centel Corp... . 44 42 34 1 /4 0292 12 1913
0 (CMCSA) Comcast... . 15 78 16 = 18 -0078 -72 700
A (FAL)FaiconCable Systems 20 58 20 172 178 0060 -64 13
O (JOIN) Jones Intercable....... 12 12 58 - 58 -0495 37 152
T (MHP.Q) Maclean Hunter 'x‘ 1 38 11 38 0000 N 838
T (RCLA)Rogers Commun.'A’ 55 1/4 53 12 1 348 0327 -8 683
T (RCL.B)Rogers Commun,'B* 51 1/4 50 3/ 12 0oes -78 634
O (TCAT) TCA Cable TV.......... 34 12 - 12 -0144 66 a10
Q (TCOMA) Tele-Commu 23 112 - 38 -0158 46 3.499
N (TL) Time Inc . 96 3/4 4 114 0439 24 5.903
Q (UACHUnited Art. Commun. 29 114 290 12 - 114 -00.84 243 1.201
N (UCT) United Cable TV...... 33 ¥4 33 58 1/8 0037 177 1,258
N (VIA) Viacom .......... .. 28 18 28 1/8 0044 -3 1,500
N (WU) Western Union 2858 2 34 - 1/8 -0454 83
QO (WSMCA) WestMarc.... 19 34 19 34 00.00 25 283

S ELEC TRONICS/MANUFACTURING | S—

N (MMM) 3M... 64 38 62 238 0383 16 14.644
0 (AMCI) AM Communications 38 1132 132 09.09 1
N (ARV) Arvin Industries......... 22 22 38 - 8 -0167 2] 418
O (CCBL) C-Cor Electronics... 8 1/4 8 38 -~ 178 -01.49 13 16
O {CATV) Cable TV Indus...... 3 78 3 34 178 0333 -25 1
N (CHY) Chyron.... 4 1/4 4 38 - V8 -0285 15 43
A (CXC) CMX Corp. 1516 15/16 00.00 10 8
A {COH) Cohu....... " N 34 - 34 -0638 10 20
N (EK) Eastman Kodak... a5 3/8 43 14 2 118 0491 12 15377
N (GRL) Gen. instrument 33 12 33 12 00.00 -24 .19
N (GE) General Electric.. 42 1/4 40 58 158 0400 18 38673
O (GETE) Geotel Inc...... 1316 13/16 0000 -2 3
N (HRS) Harris Corp.... 27 58 27 5/8 0231 12 1.130
O (ITEL) itel Corp........ 20 144 19 78 3B 0188 47 537
N {MAI) M/a Com. Inc. 10 58 10 172 1/8 0119 -7 287
N (V) Mark iV indus. .. nm 1 o2 8 03.26 7 128
0 (MCDY) Microdyne .. . 3 34 3 34 0000 -2 16

(MCOM) Midwest Commun. a4 12 4 172 0000 10 13
N (MOT) Motorola... . 47 4 45 1/a 2 0441 19 6.109
N (OAK) Oak Induslrles 1 14 1 18 1/8 1mn 12 94
A (PPl Pico Products. 214 2 14 0000 -45 7
N (SFA) Sci-Atlanta.. 14 12 14 1/2 03.57 " 340
N (SNE) Sony Corp.. §2 78 5 18 1 0192 B6 12.226
N (TEK) Tektronix..... 22 58 22 14 38 01.68 754 627
Q (TLCR) Telecrafter 5 5 118 - /8 -0243 22 7
N (VAR) Varlan Assoc. 28 778 28 18 2} 02.66 -151 830
N (WX) Westinghouse. 52 34 51 58 118 0217 10 7.572
N (ZE) Zenith 22 18 22 78 - 34 -0327 -28 573
Standard & Poor's 400.......... 314.58  303.15 11.43 03.77

Toronlo. A-American, N-NYSE. O-OTC.

Bid prices and common A $t0Ck used uniess otherwise

oted. P/E ratios are based on earnings per share for the previous 12 months as published by

Standard & Poor's or as obtained by Broadcastings own research
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It’'s a jingle out there

Although some say industry is soft;
new companies entering business with
fresh approaches to station ID's

The radio jingle business, dominated by a
handful of companies for the past 20 years,
may be changing. Some industry observers
say that program directors at many stations
have been holding out for the next wave of
station ID’s. At least one aggressive new-
comer claims that what worked 20 years ago
won’t work today and is busy shaking up the
business to prove the point.

Most of the station ID’s heard on radio
stations are written, recorded and engi-
neered by about a half-dozen Dallas-based
companies. The industry, providing primar-
ily five- to 10-second ID’s on a custom or
syndicated basis, grosses what is conserva-
tively estimated to be up to $10 million
annually. Some say the pie is not as big as it
has been in the past, but that has not stopped
another player from entering the business.

Dallas-based Century 21 Programing
Inc., which reentered the station ID business
earlier this year, has for the past several
months been hiring employes from its com-
petitors. Bob Shannon, formerly of TM
Communications Inc., Dallas, is now vice
president of Century 21’s jingle division.
Another vice president hired by the com-
pany is Ben Freedman. who left Buffalo,
N.Y.-based PAMS Productions. Craig Turn-
er, formerly a studio manager at Dallas-
based JAM Creative Productions Inc., has
also joined Century 21. “We kind of kicked
them all a little below the belt,” said Dave
Scott, Century 21's president.

The company’s new 30,000-square foot,
state-of-the-art studio complex opened last
June. According to Scott, acoustics alone at
the new facility cost $260,000.

Century 21 started in 1972 as a jingle
business, said Scott, then quickly changed
to automation programing as the format
caught on. The company’s production li-
braries now serve more than 1,000 radio
stations on a monthly basis, he said. Consul-
tations with those stations determined that
many were disappointed with available jin-
gles and were looking for something new, he
said, prompting the company to reenter the
business.

“We think some of our competitors are
shooting themselves in the foot, putting out
the same old stuff.” said Scott. “I like 57
Chevys. but | don’t want to drive one to-
day.”

Scott said he believes the best approach to
jingles today may be to hire advertising
writers, rather than radio jingle company
writers. He also said that the jingle industry
needs to be more responsive to today’s vary-
ing formats, pointing to urban stations as an
example: “Most companies try to tell black
stations to buy white jingles.”
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The average custom ID at Century 21
runs $1,200 to $1,500 per cut, he said,
which is then syndicated and made available
to stations outside of the market at $250 to
$350 per cut. Clients in Century 21°s first
few months of business have included Cap-
ital CitiessfABC, RKO and Bonneville, he
said, mostly for AC, CHR and country for-
mats.

“Century 21 is coming on strong,” said
Toby Amold, president of Dallas-based
competitor, Toby Arnold & Associates Inc.
He said industrywide, however, the ID busi-
ness is soft. “What I'm hearing right now
[from program directors] is that there’s noth-
ing new or fresh.”

Amold, like many others in the jingle
business, said that he is optimistic the jingle
business will be on an upswing as new
approaches are discovered. His company is
diversified, he said, allowing for slow per-
iods in the business.

At TM Communications Inc., the ID sup-
plier is quick to point out that its business is
primarily sales and production libraries, ac-

Broadcasting Aug 8 1988
28

cording to Dave Tyler, senior vice presiden
Providing jingles, he added, is important 1
the company’s stance as a full-service suj
plier. “It’s not our bread and butter,” he saic

TM Communications has been in the ji
gle business more than 25 years, said Tyle
“As music styles change, jingles change,
he said.

Arnold can also attest to the effect thi
changing times have on the ID busines:
When he entered the business with PAMS i
1961, that company had a stronghold as th
creator of the popular AM jingles of pa:
decades. But the company lost its positio
when the advent of FM radio made way for
new sound and new competitors. Arnold
own company, which he started in 197:
found a niche in country IDs and continue
to serve primarily country, AC and CHR. H
said he offers eight to 10 packages to abo
50 to 60 stations per year at $150 to $250 pt
cut.

A “soft” period may not necessarily t
negative for the industry. During the 1970
jingle demand slowed down as AOR fo
mats became more popular, explained Dic
Denham, general manager, ID/Library Div
sion, Media General Broadcast Service:
Memphis. “l don’t think it hurt the jingl
business; I think it made it more creative,
he said.

Media General serves between 800 an
1,000 stations each year, he said, with 1
AC packages, six AC/MOR packages, nin
country packages and two easy listenin
packages. He said the company has bee
offering ID’s for about 25 years, and that th
business has historically gone through “kin
of an ebb and flow.”

Many program directors today are usin
announcers more and jingles less, said Jon:
than Wolfert, president, JAM Creative Prc
ductions Inc. But the trend, which he said
an overreaction to heavy use of jingles abou
four years ago, is changing back again. *
think theres a pendulum that swings bac
and forth,” he said. “After a while, commo
sense or the ratings will dictate.”

JAM, exclusively in the ID business sinc
1974, is recognized by many in the industr
as one of the most successful. The compan
deals with between 300 to 500 top-rate
stations in a given year, said Wolfert, incluc

Denham



\M creates packages for many formats,
cluding one that it recently made for all-
orts wFAN(taM) New York.

Future changes will come in the industry
program directors give jingle packagers
ore creative frecdom. said Wolfert. adding
at his successtul campaigns for wXTZ have
en created without much intervention
nn the station.

Media General’s Denham indicated that
novation is often dictated by the market:
satellite broadcasting has grown. tor ex-
wple, his company has filled a need for
re-and-10 second ID% that fit between
insmission breaks.

The most successtul players in the jingle
siness tend to be those that have found a
w formula that works for a major station
d then syndicate the package while it is
11 trendy. said Jim Long. chairman. First-

Com Broadcast Services Inc.. Dallas. First-
Com is now supplying material for KIIS-AM-
FM Los Angeles. and he said the package
will probably extend to about 100 stations
this year.

Current jingle trends are toward “high
energy” in CHR formats and toward longer
themes in AC formats, said Long, echoing
other packagers. One of Long's recent pack-
ages includes “sound-alikes.” featuring imi-
tations of personalities like Michael Jackson
singing the station’s call letters. The con-
cepl, he said, developed when Kus encour-
aged FirstCom to experiment.

But not all of the long-time jingle packag-
ers agree that changes in offerings are need-
ed. Otis Conner, who has been in the busi-
ness for 20 years. said station ID’s will most

likely continue as they are without many
surprises.

[ don’t see any outlandish changes. and
think anybody who says that there will be
has not been in the business very long,” said
Conner. He is president of Dallas-based The
Otis Conner Companies Inc.. a major player
that offers about 15 packages to between
300 and 400 stations with such accounts as
CBS News.

“The formulas are basically tried and
true,” said Conner. One of the tew necessary
changes in recent years has been technical,
he said. noting that his company occupies a
$2.5 million recording facility. If there are to
be any creative changes in the 1D business,
he said, they will have to come from the
stations themselves.

“We don’'t make changes in the business:
the program directors change the business,”
Conner said. ""We can only do what program
directors want us to do.” (]

rend setter

edia General Broadcast Services,
emphis, will launch a new music format
vd production library at the National
ssociation of Broadcasters Radio ‘88
vention next September. The new
xmpact disk production library,
tendsetter 1, will feature more than 500
‘iginal 15-, 30- and 60-second music
locks geared toward adult contemporary
vd contemporary hit radio formats,
scording to Dick Denham, general
anager of station identification for the
xmpany’s ID/Library division. The new
srvice will be the third CD library available
om the company, which also has eight
roduction libraries available on vinyl.
The new music format, called "Classic
old,” will feature songs from 1964 to 1979
ith “flexibility” to include hits from other
zriods and monthly updates, said
enham. The company’s music formats,
sailable since 1977 and continually
ddated, include “Actlion” (AC), “The
eadliners" (contemporary middle of the
iad, such as The Carpenters), "Your
ountry” (contemporary country), and “Hit
ock® (CHR). All five music formats are
sailable on reel-to-reel and are heard on
ore than 100 stations, he said. The music
rmats are available primarily in monthly
stallment cash payments, said Denham.

Vs now or never

levG(am) Covington, Ky, convinced that
steners want to hear Elvis Presley 24 hours
day has swilched from country to an all-
Ivis format. Programing at the Cincinnati-
rea station includes: “Memories,” an
ourly, one-minute series that features
eople who knew the singer, and “Elvis
imselvis,” another hourly, one-minute
aries that features recordings of Presley
erviews.

Response from listeners and advertisers
) the heavily publicized new format has

been "phenomenal” in its first week of
operation, according to Steve Parton,
program director/operations. The station
was not rated prior 1o the format
change.

SMN’s second quarter
Satellite Music Network said that its

second-quarter earnings were Six cents
per share, up from a net loss of one cent
per share for the same period in 1987. Net
earnings for the second quarter 1988 were
$526.600 on revenue of $4.95 million,
compared to a net loss of $94,778 on
revenue of $3.66 million for the second
quarter last year. SMN provides live, 24-
hour formats to nearly 1,000 affiliates.

1-800-873-3344
1-719-528-7040

Time Yaits
Jfor o Man

Move Your AM into the Black
NOW!

For Information Call the Business Radio Network

Business Radio Network

Listen line 1-719-528-7046
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Cable gets wired for the future

Largest CTAM convention ever
stresses better promotion,
marketing as keys to growth

In cable marketing. numbers tell the story,
and the numbers at the 1988 Cable Televi-
sion Administration and Marketing Society
convention last week in Boston were up-
beat. Over 1,800 attendees—a 30% increase
over last year—made it the largest CTAM
gathering ever.

The growth was due to a number of fac-
tors. said attendees, prominent among them
the cable industry’s increased reliance on
marketing to expand its business. Nimrod
Kovacs, vice president, marketing, for
United Cable and a CTAM board member,
said attendance by rank-and-file marketers
has stayed level in the past few years, while
the increase has come from venture capital-
ists, bankers, foreign observers and senior
level executives. Not only is CTAM atten-
dance spreading upward, it is also spreading
horizontally, as customer service and other
sectors of cable systems are represented.

The convention was als0 seen as a good
place to network. and for employes at
American Television & Communications,
Storer and other companies where cutbacks
are occurring, the convention provided a
place to seek out new employment. And
there was also the comment that with com-
petition (i.e., the telephone companies)
knocking at the door, the cable industry
needs to grow more sophisticated in its mar-
keting.

As CTAM planned, there was something
for everyone at this year's show, with morn-
ing sessions addressing macro concerns and
afternoon sessions addressing micro. Top
corporate executives at the MSO’s toured
the media labs at the Massachusetts Institute
ot Technology as part of CTAM s executive
mini-conference last Monday (Aug. 1).
Many attended the Monday luncheon where
Baseball Commissioner Peter Ueberroth
said baseball’s future was with cable (see
“Top of the Week™), and then traveled on to
MIT for demonstrations of fiber optic tech-
nology, 2.000-line resolution high-defini-
tion television systems and holography. That
evening. Viacom Chairman Sumner Red-
stone hosted a dinner at the John F. Kennedy
Library at Harvard University.

CTAM also provided a torum for several
new programing channels to0 make their
pitches to cable operators, principally
NBC’'s CNBC (see “Top of the Week™) and
Turner Network Television. Talk Television
developer Paul Fitzpatrick and the Vision
Interfaith Satellite Network took the occa-
sion to meet with MSO’s to discuss their
services and sign carriage commitments.

CTAM President Margaret Durborow set
the stage for the conference at the opening
session by saying: “There is no forward

progress without friction...CTAM '88 will
give you a view of the future. of the possible
friction we must face and of the rewards that
can be in store.”

David Van Valkenburg, chairman of the
conference and vice chairman of CTAM,
told the opening session that the cable indus-
try has accomplished much in the past few
years. Penetration has reached 52%, pro-
gram quality has improved and in 1987
cable continued to erode broadcast network
viewing and “we logged record revenues
and cash flow.”

But Van Valkenburg said the industry had
a way to go, and referred to results of a
study by Market Facts which found that only
one-third of cable subscribers waitch five or
more channels regularly. That, said Vin Val-
kenburg, shows “we still don’t understand
the consumers’ needs and they don’t know
the product, and until we understand those
needs, we won’t be doing our job.”

The research also showed that 60% of
noncustomers had not been contacted by
their local cable company in the past year,
he said, and that 43% of the paying custom-
ers "*hadn’t heard from the local cable com-
pany in the past 12 months. Does this mean
there were no attempts to upgrade? No spe-
cial promotions? No retention marketing?”
he asked. Less than half of the respondents
rated their cable service an excellent or very
good value, said Van Valkenburg, but what
he found most disturbing was that 25% said
“they would switch companies even at the
same price and with the same channel line-
up,” and 80% would switch if the other
service were $3 a month cheaper. “We can-
not afford to ignore this.” he said.

The answers to solving these problems
are in improving customer service, product
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Van Valkenburg, Durborow and Rod Thole

promotion and community image. Van Val
kenburg said. “I don’t believe price is th
real issue. We have a great product that i
worth tar more than is now charged,” h
said, “but we must inform our customers o
its value, better promote the products w
have, develop creative programing, trail
employes, develop friendly technology am
satisty our customers...We've done a lot o
things right the past few years,” said Vai
Valkenburg, “but there still is much to b
done.”

Keynoting the opening session was “Me
gatrends” author John Naisbitt, who identi
fied 10 new megatrends to watch for as th
country closes in on the year 2000. Many o
the trends fit hand in glove with the cabl
indusiry.

First, he said, “the information-base:
economy is a high-wage economy,” with ths
middle class “becoming larger and mon
affluent.”

A second frend will be a renaissance i1

Naisbitt



e arts, literature and spirituality. Naisbitt
id attendance at arts events is going to
crease, while attendance at sporling
rents will decrease. The trend “will coun-
rbalance the onslaught of technology,™ he
id.

Another trend will be the decline of cities,
: said, as people move to more rural areas
r “quality of life reasons.”

Other trends Naisbitt described included
he end of the welfare state and the death of
icialism,” in both the West and in Commu-
st countries, and a shift in influence from
e Atlantic to the Pacific. The cultural axis
"Sydney, Tokyo and Los Angeles, Naisbitt
edicted, will replace the New York-Lon-
n-Paris axis.

Of particular interest to his cable audience
as his prediction that information technol-
3y will drive global change in the coming
:cade. As for changes on a local level, he
:es a shift to entrepreneurial politics, where
cal election results do not necessarily fol-
w national trends.

Naisbitt labeled the gradual movement to
worldwide free trade policy as one of the
iore important trends he sees.

And the final change he identified is an
sonomy in which “there are no cycles any
ore.” Inflation and interest rates will be
»mitained by worldwide global competition,
2 predicted.

Naisbitt saw the U.S. as well positioned
» face these trends. “Our human resources
‘e our competitive edge in an information
lobal economy.”™ he said. “No country in
ie world is better positioned than the U.S.”
he cultural mix in the U.S. “yields our
icredible creativity and innovation.”

m}

. CTAM’s awards luncheon on Tuesday,
an Valkenburg and C-SPAN Chairman Bri-
n Lamb walked away with top honors. Van
alkenburg received the chairman’s award,
or contributions to CTAM in the past year,
nd Lamb received the society’s Grand Tam
ward. for outstanding contributions to the
1dustry.

The organization presented eight Tami
wards for contributions to the industry.
‘hose winners were Nancy Anderson, sen-
sy vice president. Graft Pay-Pay-View;
1arshall Cohen, senior vice president, re-
2arch/corporate services, MTV Networks;
ijit Dalvi. senior vice president, marketing
nd programing, Cox Cable; Rick Howe,
ice president, affilate marketing. Showti-
1e/The Movie Channel; Ted Livingston,
ice president, marketing, Continental Cab-
:vision; Terry Rich, vice president, sales
nd promotion, Heritage; Sheldon Satin,
resident, Sheldon Satin Associates, and
‘obert Townsend. vice president, marketing
nd sales. NYT Cable. Randy Luety, direc-
or of marketing and membership develop-
aent at CTAM. won a special recognition
ward for his work as interim manager of
“TAM before Durborow went aboard.

Van Valkenburg was also elected chair-
1an of CTAM. John Reardon. executive
ice president, affiliate sales. marketing and
rograming, MTV Networks, was elected
ice chairman; Larry Higby, senior vice
resident, sales, marketing and programing.
imes Mirror. was elected secretary, and
sarrett Girvan. senior vice president, oper-

ations, Viacom Cable, was elected treasurer.

CTAM'’s program promotion commitiee
issued a statement at the show urging opera-
tors to take advantage of the writers’ strike
against broadcast network programs to ag-
gressively promote the fall lineups of the
cable networks during August, September
and OCctober to pull in viewers to those
SErvices.

PPV vs. VHS

Proponents of pay, home
video square off at
final CTAM session

It was billed as a home video versus pay-
per-view debate, pitting Arthur Morowitz,
president of the Video Software Dealers
Association, against Fred Vierra, president
and chief operating officer of United Cable.
But although they had their differences, both
agreed the war will largely be over once
anticopying technology is introduced, and
both believed that was just a matter of time.

Where the real debate lay was between
members of the audience and Morowitz and,
to a lesser degree, Vierra. Scott Kurnit,
president of Viewer's Choice, and Jeffrey
Reiss, chairman and chief executive officer
of Request Television, took issue with statis-
tics cited by Morowitz on the extent of
program copying and the damage PPV has
done to home video.

An even more divergent view was €x-
pressed by John Sie. senior vice president,
marketing. for Tele-Communications Inc.
TCI has long been a nonbeliever in PPV, and
Sie’s question to Vierra indicated that, de-
spite protestations to the contrary, TCI re-
mains steadfast in that belief.

Sie said the taping issue was “Holly-
wood’s paranoia” and a “myth.” He refuted
research disclosed by Morowitz that more
than 50% of PPV viewers tape programing
more than 50% of the time. Sie asked Vierra
if a “super HBO™ or “super Showtime™ with
an earlier movie window would provide the
same benefits as PPV. Those services, he
said, had better penetration, and there is a
demonstrated history that consumers will
pay for those services.

Vierra replied that “consumers want to
buy movies when they want them,” and
have demonstrated a desire, through home
video, to buy them one at a time. “We're
missing a tremendous opportunity if we
don’t capitalize on it,” he said.

Morowitz began the debate by saying
home video is “primarily an ancillary busi-
ness. We have a mindset of being ancillary.”
He said his constituents want to see PPV
thrive and succeed as an event supplier. But
the bottom line, he said, was how the indus-
tries affected Hollywood. “'If PPV grows at
the expense of Hollywood, Hollywood has
not won,” he said. “Whatever gives Holly-
wood more money helps us.”

On windows, he said, “We’d like to see
movies on PPV 120 days after home video.™
That was negotiable, he said, and later add-
ed that windows of the same day as home
video release or even earlier would be OK if
an anticopying device were in use.

A chief concern for Morowitz is the major
“A" titles that draw customers to video
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stores. “If we lost those films, it would be a
great loss to the creative community.” And it
is those films that are among the most popu-
lar events for PPV companies.

Morowitz also blasted the cable industry
for the negative campaigning it began two
years ago, pointing out the negative features
of home video instead of pointing out the
positive features of PPV,

Vierra prefaced his remarks by reminding
the audience that United was also in the
video store business, having become the
major stockholder in Blockbuster Entertain-
ment earlier this year. But, he said, “we
think PPV is the wave of the future.”

The home video investment, he said,
came from a desire to expand into all ficlds
of entertainment delivery. (Parent United
Artists is also one of the largest theater chain
owners.) “We're in the business of being
retailers of entertainment,” he said.

Vierra said growth in VCR sales has
slowed, which will slow the tape rental
business. Cassette sales will increase. he
said, but that will help retailers primarily,
not Hollywood.

Another reason Vierra expected PPV to
eclipse home video was the growth in
addressable homes. “If we don’t [roll out
more addressable units], we lose,” he said.
Also, VCR’s suffer from ‘“‘new toy syn-
drome,” he said. "Over time you use it
less.” And in areas where PPV is available,
“rental activity [in home video| is off be-
tween 44% to 62%.” Vierra said that as
technology evolves and more channels can
be delivered to the home through the use of
fiber, PPV buy rates will increase, making
the business profitable. He said the Tyson-
Spinks PPV fight was the beginning of a
wave of events that would find their way to
PPV. Since Hollywood gets a cut of each
PPV buy, Vierra said, benefits to the studios
will increase as buy rates increase.

In summation, he said because of con-
sumer convenience, a closing of the price
gap with home video, superior programing
and early release dates, “the upside for our
business is very, very good.” Vierra later
added that to get there, the indusiry needs to
do a better job of promotion, an oft-heard
theme at CTAM. “I think we have the better
mousetrap. What we need to do is to tell
people about it.”

Robert Klingensmith, president. video di-
vision, Paramount Pictures, amplified
Morowitz’s comments on the copying statis-
tics. He said a Harvard study in four cities
found that 53% of PPV takers tape the
programing 53% of the time. And, he said,
59% of those keep those films longer than
one year. It was his and Morowitz’s conten-
tion that those tapes are passed among
friends and families, cutting into home vid-
€0’s business. “The burning issue for us is to
protect our copyright,” Klingensmith said.

But Kumit disagreed, saying Viewer’s
Choice studies show most PPVevents aren't
copied. Sie said that since many homes have
two VCR's, PPV taping is not an issue,
because consumers could just as easily copy
rental tapes. Reiss said even if Klingens-
mith’s numbers were correct, *we’re talking
about only 2.5% of the people.” There is no
evidence to show that tapes copied from
PPVare widely circulated among friends. he



said. “I think it’s a bogeyman,” he said.
“The numbers are probably so small. it
probably doesn't affect anybody.”

Reiss theorized that home video will
move from greater reliance on rentals to
sales. as PPV becomes more entrenched.
“PPV thrives on ‘A’ titles, not ‘B’ titles, just
like home video.™ and with earlier windows,
he said. PPV will gain the upper edge.

As moderator Jerry Maglio. executive
vice president, marketing, Danicls and As-
sociates. put it, CTAM’s closing session was
designed as “a second wakeup call on PPV.”
The industry is slowly rolling out PPV capa-
bility. But one of the remaining holdouts is
the biggest: TCI. Whether that will change
as more PPV proponents ¢come under TCI's
roof, such as United Cable and Heritage
Communications, for instance, may be the
biggest question mark of all.

Theatrical producers-directors provide
tips on wooing programing to cable

The producer and director of the theatrical
hits, “Dirty Dancing” and “Cocoon,” ad-
vised the cable industry at CTAM last week
to define its programing mission more spe-
cifically and to work harder at building
relationships with producers outside Holly-
wood (o bring that vision to the screen.
“It’s up to you to create a vision of what
you want,” said Linda Gottlieb. the produc-
er of “Dirty Dancing.” which brought in

$150 million at the boxoffice. Gottlieb ad-
vocated that cable channels stake out a place

Gottlieb
of their own within the crowd of channels in
the cable universe by becoming the best at
what they do for their chosen audience.
Narrowcasting creates “‘brand name loyal-
ty.” she said.

Because their audiences are ditferent
trom those of the broadcast networks, said
Gottlieb, so too should betheir programing
sources. “l wouldn’t even bother with Hol-
lywood,” she said. “Dirty Dancing”™ was
produced for $5 million with tight budgets
that did not contorm to Hollywood tradi-
tions. New people, bringing in low over-
head. are a key to that production philos-
ophy.

Gottlieb advised cable channels to ofter
producers larger episode orders to bring
them into the cable business. In that way,
producers achieve a slower, steadier source
of income and eventually, perhaps, a strip

Howard

that can be lucrative in broadcast syndica-
tion.

Producer/director/actor Ron Howard also
advocated a search for fresh sources of pro-
duction taient outside Hollywood. Howard
said that a search for people with vision,
leadership and discipline could get the ball
rolling. He specifically mentioned looking
for such talent at universities other than the
traditional places (NYU, USC, UCLA and
the American Film Institute) as well as the
industrial tilm industry, the educational film
business and advertising.

Howard said that building relationships
with producers and directors will pave the
way for the cable industry because it will
create a sense of loyalty with a certain
segment of a creative community.

Asked whether he would favor a broad-
cast network order for six episodes of a
show over a similar order from a cable
network, Howard said that he would go with
the network because the value of a network
show in syndication surpasses the value of a
cable show. But if a cable service gave him
an order for 22 episodes, he said that he
would take “a long hard look at it,” since in
network television there are usually no such
large upfront orders.

Putting a premium on information

Panelists at a session on “Information lIs
Power” detailed how the cable operators can
use statistics to make the correct strategic
choices in their businesses.

Increasing cable viewing options and us-
ing punch-through programing for its pro-
motional value were two of the key trends
Ajit Dalvi, senior vice president, marketing
and programing at Cox Cable. has gleaned
{rom the statistics of the past four years. The
total viewing of television has remained
stagnant at an average of a little over seven
hours per day, he said, since 1984, even
though cable penetration continued to in-
crease. But viewing on VCR’s has increased
from 2.7 minutes per day in 1984, 10 8.4
minutes in 1987. “Home video cut into the
time spent viewing television,” he said, “is
the unavoidable conclusion.”

Among new cable subscribers, viewing
of cable networks increases, while viewing
of broadcast networks drops. he said. “Peo-
ple buy cable for the variety,” Dalvi said,
and operators have to continue to provide
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more variety, even if it means expandin
channel capacity. Admitting that is a costl
move, he said “expansion of channe! capac
ity is a key priority of the industry.... Th
variety of programing is cable’s main reaso
for being.”

Dalvi said the individual prime time ra
ings for superstation WTBS(TV) Atlantz
CNN and ESPN have not changed muc
since 1984, what has changed is their distr;
bution to more homes. What has fuele
greater viewing of basic networks, h
claimed, is more networks. “It’s importar
to build viewership of cable channels,” h
said, “and to promote the service more ag
gressively.” Dalvi saw blockbuster program
ing aiding in the promotion of networks
more so than the pure ratings gain the
programing would produce. “Blockbuste
programing has a tremendous promotionz
value,” he said, because it draws viewer
into sampling a service, and perhaps return
ing. Such programing will create reguls
viewing patterns, he said.

Information can also tell operators thing
they may not wish to know, said Pete Ga
se0s, vice president. consumer research an
planning at American Television & Commu
nications. He cited a research study wher
consumers perceived telephone companie
as providing better technical plant than cabl
companies. In a survey of ATC subscriber
in four cities, the company found that 529
of people had technical problems with thei
cable service, while only 35% had problem
with their phone service. Gatseos said ther
was a direct correlation between consume
satisfaction and service outtages. Viewer
who suffered outtages for even five minute
were more upset than viewers who com
plained of poor quality reception, he said

A separate focus group survey also un
covered some interesting tidbits on viewer
preferred sources of TV programing, Gai
scos said. Among cable subscribers, 609
preferred their programing from cable, 169
directly from the satellite. 11% from VCR
and 6% from utility companies. But amon
nonsubscribers, 31% preferred cable, 319
also preferred the utility company as th
program provider, 23% prelerred the VCi
and 16% direct satellite.

Aside from the surprising results concern
ing utilities, Gatseos said, “the VCR is a fa
greater threat in consumer technical inter
face™ that perceived.

Gatseos also said the research found the
among nonsubscribers, basic cable was val
ued at being worth S$11; basic plus one pay
$12.50: PPV. $2.25, and renting a tape
$1.40. All those figures are lower than in
dustry averages. he said. and indicate the
*we are more price sensitive than our histor
suggests.” The survey found. tor instance
that 53% of subscribers would switch it th
same service was available for $3 less.

Gatseos was also disappointed in result
that showed long-term subscribers do nc
watch any more channels than new subscrib
ers. A total of 61% of new subscriber
primarily watched four or fewer channels
Of longer term subs, 62% watched fou
channels primarily. “It’s disappointing th
use doesn't increase,” he said. What thos
reveal is that a TVRO or telco package o
eight to 10 channels could be competitive t:
cable’s 35 or 54 channels, he said.



Reliance, Hallmark refinance Spanish TV network holdings

arents restructure debt of services
ill operating in red; some observers
'edict profit potential is there

:liance Capital Group and Hallmark Cards
e recapitalizing expensive gambles they
ive taken on the Hispanic television busi-
:ss. The Spanish-language networks they
mtrol, Telemundo Group Inc. and Univi-
on Holdings Inc., respectively are current-
raising money to refinance their debt, and
sither one is expected to be in the black for
few years. But despite current losses,
any observers and analysts continue to
:lieve that the Hispanic viewing and adver-
sing marketplace is promising.

Last Thursday (Aug. 4), Telemundo, a
zliance holding. launched a $25.5-million
ghts offering to pay down short-term
ans, a small part of the company’s sub-
antial debt. To its current shareholders,
:lemundo is offering one miltion units
ymprising three shares of common stock
1d a warrant to buy one more, at a unit cost
* $25.50. The stock, traded over-the-
unter, was bid at 8% last Wednesday.
Univision, owned by Hallmark Cards and
st Chicago Investment Corp. along with
1 affiliated limited partnership, is in the
‘ocess of raising $265 million in senior
ibordinated notes and subordinated deben-
res. The expected $200-million proceeds
" the offering are intended to refinance
ort-term loans from Hallmark, which
wns all of Univision’s voting common
ock.

Both companies have large borrowings to
1y off in the future. Telemundo, as of
larch 31, had $244 million in long-term
:bt, mostly in the form of zero-coupon
ies maturing in 1992 and 1993. Univi-
on, as of the same day, had a total long-
rm debt of $514 million.

With this debt comes a lot of interest
payments, much of it in cash. and principal
repayment, which so far has been met only
with the aid of the deep pockets of the
owners. Telemundo showed a net loss in
1987 of $52.9 million on revenues of $84.1
million. Even excluding corporate expenses
and noncash expenses, cash flow from oper-
ations was only $14.8 million, less than half
the $36 million in cash interest expense the
company incurred in 1987. Telemundo is
controlled by Reliance Insurance Company
and Reliance Capital Group. L.P. (RCG), a
limited partnership under the control of in-
vestor and Telemundo chairman, Saul P.
Steinberg.

In an illustration of Telemundo’s depen-
dence on Steinberg’s money, Reliance Group
Holdings Inc., RCG’s parent company has
promised to buy all unsold units in the
current offering—the proceeds of which will
pay down a bank credit facility, which in
turn paid off a previous loan from RCG.

Telemundo could significantly reduce its
debt load by selling WKAQ-TV in San Juan,
Puerto Rico. a station for which it is seeking
a buyer. According to Telemundo’s presi-
dent, Henry Silverman, WKAQ is not fitting
into the company strategy: ad sales and
programing are conducted independently of
the network, and it has had slower revenue
growth than the mainland stations. One ana-
lyst estimated that the mature VHF station
could bring as much as $170 million, money
which, according to the terms of the com-
pany’s debt, must be used either to retire
debt or purchase new properties. Telemundo
is looking to acquire its sixth owned station
in the top 10 Hispanic ADI's. Even after
such an acquisition, probably of a UHF, the
company would have money left over from
a WKAQ sale to pay down debt.

Univision’s 1987 operations also were un-

Losing seats. At Warner Communication Inc.'s annual stockholders meeting last Wednes-
day. major sharehoider Chris-Craft Industries Inc. lost two of its seats on Warner's board of
directors, but the meeting had none of the public acrimony that has colored the interlocked
companies’ relationship over the past few years. Chris-Craft chairman, Herbert Siegel, who
is remaining on Warner's board, did not attend.

The companies' battles began soon after Warner exchanged stock representing 19% of its
voting power for 42.5% of Chris-Craft's broadcasting subsidiary. The most recent flare-up
occurred in mid-July, when Chris-Craft filed a lawsuit seeking to delay Warner's impending
acquisition of Lorimar Telepictures Inc. until Lorimar’s six TV stations were sold or Warner cut
its holdings in Chris-Craft's subsidiary. Lorimar announced last Monday the completion of the
$23-million sale of three of the stations. Whether Siegel prefers a merger delay, a reduction of
Warner's stake in his company or even a buy-out of Chris-Craft's Warner holdings is not clear.
But Chris Dixon, an analyst at Kidder Peabody, said: "Mr. Siegel is trying to maximize the
value of his interest in Warner by being the pebbile in the shoe.” Chris-Craft's loss of board
representation and the dilution of its voting power in Warner resulting from the Lorimar deal
may have Siegel worried that he will "lose his check on Warner's stratagems,” Dixon said.

In another development, The Wall Street Journal reported that Lorimar's chairman and
8% owner, Merv Adelson, previously slated to become vice-chairman of Warner after the
merger, would instead start up a media and entertainment acquisition company with $100
million in backing from Warner and Drexel Burnham Lambert. A Lorimar spokesman said
Adelson is expected to be on Warner's board, but that he is “considering other options.”
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able to cover cash interest payments. and
though its shortfall was not as big as Tele-
mundo’s, cash payments will be growing.
On a pro forma basis for 1987 (Univision’s
start-up took place in several stages over
1987 and 1988), the network showed a net
loss of $63.7 million on revenues of $119.1
million. Excluding corporate charges and
certain noncash expenses, cash flow was
$32.9 million. Pro forma cash debt service
last year was $44.0 million, a figure that the
company says will grow significantly in
1990 and 1992, when additional principal
payments must be made. Like Telemundo,
Univision has relied on its parent company’s
capital. To finance the acquisition of the
network and stations that comprise Univi-
sion, Hallmark and affiliated companies
have lent Univision more than $300 million.

While current cash flow may not be suffi-
cient to service debt, both of these compan-
ies expect sharply increasing cash flow to
pay off their debt or, more likely, allow for
its refinancing. In a February report on Tele-
mundo, analyst Paul Szczygiel of Bear,
Stearns & Co. projected 20% average annu-
al revenue growth for Telemundo. As the
company grows, some costs, such as pro-
graming, will increase significantly. But
sales costs, filling advertising availabilities
that have gone unused, will not require
additional increases, thus improving profit
margins, Szczygiel said. He suggested that
by 1992, the company could have a broad-
cast cash flow margin of $80 million on
revenues of $200 million, for a broadcast
cash flow margin of 40%. For 1987, he
pointed out that the broadcast cash flow was
$14.8 million, 18% of the $84.1 million
revenues figure.

Statistics on the Hispanic market support
estimates of the networks’ potential for rev-
enue. Hispanic Americans are the fastest-
growing minority in the U.S., according to
many sources. From 1980 to 1987, Hispanic
citizenry grew 29.3% to 18.9 million—a
percentage increase three times that of the
general U.S. population. Hispanics illegally
in the U.S. bring the total population to
probably 20 million and possibly even 25
million, according to Raul Lopez, vice
president of Strategy Research Corp. (SRC)
a Miami-based, Hispanic-market research
firm. In 1987, SRC reported, 72% of Hi-
spanics said that Spanish was the primary
language at home. Aggregate household in-
come for U.S. Hispanics has grown from
$64.3 billion in 1979 to $157.8 billion in
1987, according to SRC figures. Hispanic
TV advertising was about one percent of the
U.S. TV budget last year, while Hispanics
accounted for 4.5% of personal consump-
tion expenditures, according to Szczygiel.
Meanwhile, the population is highly con-
centrated: the top 15 markets cover around
70% of the U.S. Hispanic population.




70% of the U.S. Hispanic population.

Analysis who follow the companies con-
cur that Univision and Telemundo aren’t
fighting for a finite amount of dollars “At
this point in the Hispanic broadcast market,”
says Szczygiel, “it’s not a zero-sum market.
Both of them going out and pounding the
pavement will help both stations.” Jessica
Reif of CL GlobalPartners Securities be-
lieves that mainstream media discussion of
Hispanic culture, such as a recent Time
magazine cover story, will legitimize the
market to advertisers not yet in it. Ad sales
are increasing, according to Telemundo’s
President Silverman, who says that pace is
up 40% over last year.

What would help sales efforts is a more
comprehensive Hispanic ratings service
than currently available. Arbitron has me-
ters in Hispanic households in the top three
markets, and has diaries in other markets.
Both networks consider Arbitron’s coverage
insufficient. According to Leonard Forman,
Telemundo’s senior vice president, oper-
ations, a joke around the network is that
Arbitron measures 40 Hispanic households
in New York City, “and they’re all on Park
Avenue.” SRC, which gathers ratings
through individual interviews, writes up
eight local market books in its semiannual
sweeps, and covers 31 markets in its net-
work report. “As more full-powered stations
come on the air,” Lopez says, “there will be
a need for more local market books.” Within
the next 12 months, says Forman, Tele-
mundo and Univision will participate in a
test run of a peoplemeter service devoted to
the Hispanic market.

Of the two networks, Telemundo has the
more difficult battle for viewers. The pene-
tration of its five mainland owned and oper-
ated stations and 13 affiliates is about 64%
of the Hispanic population; Univision’s six
0&Os, five LPTVs, and more than 450
broadcast and cable affiliates cover 82% of
the population. The Univision network, for-
merly Spanish International Network Inc.
and tied to the Mexican programing giant
Televisa, has been around since 1962.

Because of its past ties with Mexico’s
Televisa, the largest producer of original
Spanish-language programing in the world,
Univision’s 24-hour network has not suf-
fered for a shortage of programing. Current-
ly, Univision has an agreement with the
distribution arm of Televisa entitling Univi-
sion 1o first pick on up to 50% of Televisa’s
programing over the next 10 years. Because
most Hispanics in the U.S. are of Mexican
origin, Univision’s previous lock on Mexi-
can programing gave it a firm advantage
over any competitor. Nearly half of the net-
work’s programing comes from Televisa.

Univision and Telemundo are aiming to-
ward a Mexican-influenced, U.S .-leaning
programing mix. Univision notes that Te-
levisa is beginning to develop programs
specifically for the U.S. market. Tele-
mundo, which Silverman says used to pro-
gram for the East Coast—the Puerto-Rican
dominated New York market and Cuban
Miami—is now programing for the primar-
ily Mexican-heritage area “west of the Mis-
sissippi,” he says. Part of the reason that
Telemundo used to have a “Caribbean fla-
vor,” he says, was that when Televisa owned

Univision, Telemundo had no access to its
programing and went mostly to Venezuelan
and Puerto Rican sources.

Now that Telemundo has access to Te-
levisa, Silverman discounts the advantage
of Univision’s first refusal: “The right of
first option, while it’s valuable. has its limi-
tations,” he says. “No one is smart enough
to know in advance what is going to be a
hit.” Moreover, Televisa has 50,000 hours
of programing unaffected by the exclusivity
agreement, he says. Additionally, Tele-
mundo is trying to produce more of its own
programing, and hopes to have 40% of its
75-hour-per-week schedule produced in the
U.S. by the end of the year. New program-
ing includes a news show produced by a
Hispanic production team using CNN’s fa-
cilities, a Hispanic rock video show pro-
duced by MTV and a novela (finite-run soap

opera) o be produced in the U.S. for U.&
cgnsumption, scheduled to debut Septemb
2.

Not everyone is waiting to see how thing
are going to turn out for Telemundo. Earlic
this year, the company registered 1.8 millio
shares, about 12% of current common stoc
outstanding, received by previous statio
group owners as part of Telemundo’s pw
chase. These stockholders have begun t
sell their interest in the company. But an:
lysts are bullish on Telemundo in particulz
and Hispanic TV in general. Regarding Tele
mundo, Szczygiel says, “Operationally, e
erything is going toward our expectations.
Reif says she is confident in the manage
ment will lead the company onto less lever
aged ground. For Hispanic television, “th
concept is so great and the reality is there,
she says. l

More news on FNN

Network adds consumer features
on career, taxes, computers and
investments, art investments and
entertainment business news

Financial News Network announced it will
add several new consumer-oriented business
features, which it said were unrelated to
NBC'’s earlier announcement that it will pro-
vide 24 hours of consumer business news
weekdays on the cable service, Tempo
(BROADCASTING, July 25, Aug. 1).

Michael Wheeler, executive vice presi-
dent and general manager of FNN, said the
moves are part of ongoing changes that have
included more in-house-produced program-
ing, new studio facilities, a better transpon-
der position and the broadening of the ser-
vice’s format. “It’s just a coincidence that
NBC made their announcement,” he said.

Many of the new segments and series will
replace the infomercials FNN carries on the
network. “Our goal has been to move to
more FNN-produced or co-produced pro-
graming,” said Wheeier. Several series are
co-productions and will not carry the dis-
claimers seen with the infomercial program-
ing, he said.

There will be six, 30-minute programs
that will air several times during a given
week, beginning in September or October.
Careerline, produced in conjunction with
CAV Communications and the Lendman
Group, will offer career advice and identify
Fortune 500 companies looking for job can-
didates; The IRS Report will review IRS
rulings, provide tax tips and include inter-
views with IRS representatives; The Walil
Street Computer Review Report, a co-pro-
duction with Wall Street Computer Review
magazine, will explore the marriage of com-
puters and investments; The PC Network
Show, a joint venture between Afta Five

Technologies and Charles Yancy Produc
tions, will be a computer-oriented prograi
The Art Murket Report, produced by An
Smart Productions, will offer tips on a1
investments, and The Business of Shoiw Bus:
ness, hosted by TV personality Sonny Fox
will provide entertainment business news
FNN will also premiere Small Busines
Briefs, five-minute segments on issues al
fecting the small business owner.

“In a sense, our strategy is a learn an
earn strategy for the viewer,” said Wheele:
by providing programing “to teach then
about money and teach them how to earn i
and what to do with it."

These shows or segments are some of th
“more than 50 different series that are in oni
stage of development or another,” sai
Wheeler. Some of the shows will come wit]
complete sponsorships, others will be fillec
with other advertisers.

Wheeler said FNN believes consume
news can bring in financial advertisers bu
“it is a niche business.” Two weeks ago
FNN President David Meister, in reacting t
NBC’s Tempo announcement, said: ‘“Wi
have come to realize the limitations of con
sumer news since the crash. It’s a limitec
audience.” Wheeler said FNN has been suc:
cessful in gaining niche advertisers in seg
ments that focus on “managing your caree:
and managing your money.” In the past I(
months, Wheeler said overall network ad
vertising has been up 59% from the previou:
10 months.

FNN is also in the midst of instituting ¢
rate increase, which will help fund furthe
productions. The present rates are in the twc
to two-and-a-half cents range, and will be
increased to three-and-a-half cents per sub-
scriber per month today (Aug. 1), then tc
five-and-a-half cents in August of 1989 and
seven-and-a-half cents in August of 1990. C

Warranted behavior. Capital Cities/ABC last week added to its coffers another $425 miilion,
proceeds from the exercise of roughly 1.7 million warrants (to purchase shares at $250
each) which Capital Cities had issued in connection with its 1986 merger with ABC. Those
proceeds, combined with previously generated cash, including an estimated $230 million
generated by operations in the second quarter, give the ABC parent company more than $1

billion in cash and marketable securities.
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ABC and CBS shuffle lineups in wake of strike

stworks unveil new fall game
ans to fill program void,
wnter NBC's Olympics; ABC,
th playoffs, mini-series

oks stronger than CBS

th ABC and CBS laid out plans for their
ike-affected fall schedules during the
levision Critics Association tours last
sek. ABC will rely on its $100-million-
1s mega-series, War and Remembrauce,
d CBS will lean heavily on smaller mini-
ries and made-for-television movies.
In order to compete with the Olympics
d the World Series on NBC, ABC has
nounced an interim schedule for the fall.
1¢ network will air made-for-TV movies
d mini-series and will strip in several of
comedy series. Also, ABC Sports’ Mon-
y Night Football will begin an hour earlier
r four games, to pick up some of the prime
ne slack.
Speaking 10 members of the Television
itics Association before the writers’ strike
1s tentatively settled. Brandon Stoddard,
esident, ABC Entertainment, said that in
2 event that the strike is settled “in a
asonable period of time—next couple of
2eks or somiething like that—we would
pect that most of our shows could pre-
iere either just before War and Remeni-
ance or just after.”
The 32-hour War and Remembrance will
: broken into two parts, the first 18 hours
heduled to air over an 11-day period be-
nning Nov. 13. When the final 14 hours of
£ mini-series will be seen is still in ques-
. ABC had intended to air the second
1t in February, but Dan Curtis, executive
oducer, said he doubts that it will be ready
« then, suggesting that a date in April or
ay is more likely. Of the situation Stod-
ird said: “In terms of the delivery. I don't
iow when we would schedule it as yet. If
: [Curtis] can't make that February date,
hich is no surprise, [ just don’t know at this
sint when we would go on the air.™ Stod-
ud said. however, that he “suspects it
ould be some time in this season.”
Although Stoddard said most of the
hedule would be ready to air around the
ne War and Remembrance launches, he
ded that “some of the shows, for example.
> ABC Mystery Movie and possibly A Fine
ymance, might have to premiere in Janu-
y." Stoddard continued by saying, "Now
it that’s nice and vague, let me make it
en vaguer.... We don’t know what's going
with individual programs at this time.
e writers, theoretically, are not writing,
d I think for the most part that’s true in
mparison to other strikes that we've
d—although we don’t know that. So it’s
nceivable at the end of the strike that
me of these shows may be able to get on

the air a little faster than we anticipate.”

A large portion of ABC’s interim schedule
will consist of repeats of five of the net-
work's comedies. The network will lead off
most nights at 8 p.m. with either Growing
Pains or Wha's the Boss? and will run epi-
sodes of Head of the Class, Perfect Strangers,
My. Belvedere and Full House in other time
slots. The six series will be scheduled
around specials, theatrical releases, sporting
events and mini-series. For example, on
Tuesday, Sept. 20, ABC will air Growing
Pains at 8-8:30 p.m., Head of the Class at
8:30-9 and the broadcast premiere of The
Man With One Red Shoe, starring Steve
Martin. at 9-11.

In making the announcement, Stoddard
said: “*Qur strategy, while the Olympics are
on another network, is quite simply to offer
viewers comic relief. drawn from some of
the best ABC comedy programs on the air,
along with comedy movies and specials.”

Among the movies that will be seen on
the interim schedule are “All of Me,” “Ro-
mancing the Stone,” “Stand By Me,” “Night
Shift™ and “Club Paradise.”

Continuing with the comedy theme, the
network has schedule several comedy spe-
cials. Gary Shandling Alone in Las Vegas
will air at 10-11 p.m. on Sept. 24. The
program is being produced by Bernie Brill-
stein Productions, which received an inter-
im contract from the Writers Guild. Other
comedy specials include The Best of SCTV,
with John Candy, and The Comedy Club
Special, a two-hour special that takes a look
at the top 10 comedy clubs in the country. In
addition to the comedy specials and movies,
ABC will rebroadcast the mini-series, North
and South, over six nights.

Rounding out the interim schedule is
ABC's Monday Night Football and coverage
of the American and National League play-
offs, which start Oct. 4 and could run until
Oct. 13 if all games are played. In the case
of the baseball playoffs, the strike has
proved to be a positive force, according to
Dennis Swanson, president, ABC Sports: *']
think there’s no question that the league
championship series at this point has been
helped out by the impact of the writers’
strike. There are a number of Monday night

Cleveland takes Cosby. Syndication rights
to The Cosby Show, unsold for a year and a
half in the country’s 11th largest TV market,
Cleveland, have now been bought by Gaylord
Broadcasling's independent wuaB(Tv) Lorain,
Ohio.

A station spokesman said it purchased
rerun rights to the hit NBC sitcom at the
same time as rights to approximately 130
movie titles from syndicator Viacom.

Viacom, whose policy is nol to comment
on specifics of any Cosby agreement, said.,
however, thal the sale of Cosby rights and the

and Feature Seven.

price.

chased rerun rights to the off-network show

and Lincoln, Neb.

season.

film rights were separate deals. The stalion said it had acquired righls to Viacom's new
Features Thirteen package, as well as Exploitables packages Three and Four and Gasp,

According to sources, Viacom was originally unable to solicit bids at or exceeding its
reserve price of $35,000 per week for rights 10 the show when it first entered the market.
The syndicator returned a second time for open bidding, and three stations expressed an
interest at lower prices, but Viacom later decided against accepting the offers.

WuaB declined to say what it paid for the rights to Cosby, but one knowledgeable
source indicated it was less than the original $35,000 reserve price. A source at a rival
station, however, said Viacom had told 1t it had not accepted less than the original reserve

One observer speculated the deal may have included other considerations to Gaylord
Broadcasting, whose Krvr(tv) Dallas-Fort Worth and kHTvw(Tv) Houston have also pur-

Cleveland had been one of a handful of top 100 markets in which rights for the hit NBC
show have nol been sold. The largest remaining unsold TV market for Cosby is 14th
Tampa, Fla. Other top 100 markets still unsold: Tulsa, Okla.; Portland, Ore.; Bristol. Va.,

Wuas(tv) has not yet determined airtime for Cosby's Oct. 3 launch, but plans to
schedule the show between 6 p.m. and 8 p.m., along with three other sitcoms to which it
holds syndication rights, Fantily Ties, Cheers and Night Cowrt.

The station said it is the only broadcaster in the country that owns syndication rights to
the four shows, which made up NBC's winning Thursday night schedule for the 1986-87
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games that are sold out and are out of sale,
and the league championship series at this
point is close to 90% sold.” he said.

To counterprogram against the Olympics,
ABC has scheduled four Monday Night
Football games at 8 p.m. instead of 9 p.m..
their regular starting time. The reason, said
Swanson, “is that two of those games, on
Sept. 19 and 26, go head to head with the
Olympics, starting at 7:30 p.m. And it was
the feeling that we just didn’t want to let
NBC have an hour-and-a-half jump on us.”
Swanson said the other two games were
moved because “as the writers’ strike began
to have its impact and carry on, it seemed
that the best thing to do was to take the
two—the first two games—and move them
to 8 p.m. as well, to save a couple of hours
of programing there and create continuity
with the other two.”

ABC, which recently announced plans to
remake the Mission: Impossible series, also
announced that production would begin on a
remake of the Police Story series. The net-
work has chosen six scripts from the Mis-
sion: Impossible series, and production will
begin shortly in Australia. The show is cur-
rently being cast. In choosing prior serics to
remake. Stoddard said, “You look for shows
where the story is going to carry it more than
the characters will, because when you do a
character show—it you tried to do Starsky
and Hutch without those two guys, [ think
you’d have a real problem. But if you do
Mission: Impossible the characterizations
were relatively small. The story telling was
terrific, and 1 think people tend to remember
the stories.” He added that Police Story has
the same kind of premise, “to an extent,
good, solid story telling.”

In addition to the interim schedule, ABC
also announced plans for mini-series. In the
next 10 days. production starts on The Ken-
nedys of Massachusetts. The six-hour mini-
series is based on Doris Kearns Goodwin’s
book, “The Fitzgeralds and the Kennedys.”
The film features William Petersen, Charles
Durning, Pat Hingle and Tracy Pollan. An-
other mini-series that went into production
before the strike is The Spy Wore Red, a
four-hour film based on the true story of
Aline Griffith, a successtul model who be-
came a spy during World War Il. The Spy
Wore Red is a Stonehenge Production.

Previously announced mini-series include
Small Sacrifices and The Underground Em-
pire. Small Sacrifices is based on the book
of the same name, about an actual murder
case involving a mother and her three small
children. The four-hour film is a Charles
Fries production. The Unrderground Empire
1s a six-hour mini-series based on James
Mills’s expose of a global drug network that
controls governments. ABC Circle Films is
the producer. Both Smail! Sacrifices and The
Underground Ewpire will resume produc-
tion when the writers’ strike concludes. Also
in development is a 14-hour mini-series ti-
tled Black Rainbow.

ABC will also have 24 hours of made-for-
television movies available this fall. accord-
ing to Allen Sabinson. vice president, Mo-
tion Pictures, ABC Entertainment. Last year
at this time the network had only five hours
of movies available, “so it’s obvious we’ve
stepped up production to provide some

CBS®

Stoddard

flexibility in scheduling both our normal
Sunday night movie time period and other
strike-affected time periods.” said Sabinson.
Among the made-fors that the network will
air in the upcoming season are “The Women
ot Brewster Place.” which tells the story of
seven women whose lives come together in
the ghetto over a number of years. The film
stars Cicely Tyson, Paul Winfield, Lonette
McKee, Oprah Winfrey and Robin Givens.

~The Women of Brewster Place” 1s In post-
production, and Wintrey is the executive
producer.

“Second Chance” is a love story starring
Bea Arthur and Richard Kiley. This roman-
tic comedy explores the relationship of two
people in their fifties who rekindle a high
school relationship.

Also on ABC’s made-for list is “The Ryan

LeMasters

White Story,” about a 13-year-old boy wi
contracts AIDS as a result of treatments f
hemophilia. The film. which stars Judi
Light, focuses on the treatment that the b«
and his family receive from the town wh
his condition is discovered.

CBS, it is expected, will be hardest hit |
the strike, lacking an Olympics or War ai
Remembrance to fill the program vo1d
avoid another third-place finish, “we’re g
ing to have to be very aggressive on
promotional front, by doing new and ct
ative things,” said David Poltrack, vi
president, marketing, CBS. “We're certai
ly the long shot in this race—but don’t cou
us out,” he added.

Poltrack said that prior to the strike he h
predicted a network share increase of 2
from last year. The increase, he said, wout

NBC’s 12.2/24 takes week
CBS’s 8.9/20 takes evening news

Nielsen Net  Show Nielsén Net Show
i 18.8/32 N NBC Monday Movie 34. 9.6/20 A | Married Dora
2. 17.6/35 N Different World 35 9.6/17 C CBS Tuesday Movie
&k 17.6/36 N Cosby Show 36. 9.6/18 C Equalizer
4. 17.2/31 N Night Court 37 9.2/17 A Thirtysomething
5. 17.1/37 N Golden Girls 38. 8.7/16 A Moonlighting
6. 17.0/32 N Cheers 39. 86/16 A Hooperman
7. 15.6/3¢ N Hunter 40, 8517 C 48 Hours
8. 15330 N LA Law 41, 8.5/17 N Wednesday Night Surprise
9. 15.1/26 C Miss Teen USA 42, 8.4/15 A Monday Night Baseball
10. 14530 N Amen 43. 83/20 N Facts of Life
1. 14.4/28 C Murder, She Wrote 44. 82113 A Perfect Strangers
12. 14.1/31 C 60 Minutes 45. 8.0/15 C Simon and Simon
13. 13.8/37 N ALF 46. 7.8/15 A Macgyver
14. 13.7/25 N Hogan Family 47. 7.7117 N Best of TV Bloopers
15. 13.6/27 A Who's the Boss? 48, 75115 C Cagney and Lacey
16. 13.5/24 N In the Heat of the Night 49 6.9/13 A Slap Maxwell Story
17. 13.3/25 A Full House, Tues. 50. 6.9/13 N &t Elsewhere
18. 12.5/25 A Growing Pains 51 68/15 C West 57th
19. 12.5/23 C CBS Sunday Movie 52. 6.814 N My Two Dads
20. 12.2/28 N 227 53. 6.8/14 N Blackes Magic
21. 12.0/25 A 20720 54. 6.7/14 C CBS Friday Movie
22. 11.3/22 A Head of the Class 55! 6.5/12 C CBS Summer Playhouse
S 23 11.3/22 N Mallock 56. 6.4112 A ABC Thursday Movie
§ 24. 10.7/20 A ABC Sunday Movie 57. 6.4/14 N Family Ties
& 25. 10.6/21 C Wiseguy 58. 6.2/14 A Disney Sunday Movie
@ 26. 10.6/20 N Funny People 59. 6.013 A Ohara
5 27 10.4/19 N NBC Sunday Movie 60. 5811 A Hothouse
f 28 10.1/22 A Mr. Belvedere 61. 5814 C Kate and Allie
3129, 10.1/20 A Spenser: For Hire 62. 5512 C Tour of Duty
£'30. 10.1/20 C Jake and the Fatman 63. 5012 A Supercarrier
o 31. 10.0/22 A Full House 64. 50111 C 20th Anni., Clown College
& 32 9.9/19 C Blue Skies 65. 47110 A Hotel
© 33. 9.8/20 N Miami Vice 66. 4.5/10 C Frank's Place
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: due to “not only the Olympics on NBC,
it the fact that both CBS and ABC were
iing to aggressively mount original pro-
aming against the Olympics.” Because of

e strike, I think that the actual ratings for
e networks could decline around 5%-10%
om last year instead of being up signifi-
itly.” Poltrack added that the 5%-10%
dimate “is still kind of hazy. because we
nt really know the full schedules. ... Butl
ink that’s a pretty safe figure right now.”

Poltrack also addressed the problem of
stwork audience erosion, saying that the
stworks had done a good job of holding
sses 1o their present levels. He said that in
80 television viewers had five viewing
stions, three of which were the networks,
presenting 60% of the viewers' options.
Is0 at that time the networks held 86% of
« audience. Today, he said. the networks
e among 20 viewing options, representing
mly 15% of the average household’s view-
1g options. Yet the networks still command
68% of share of prime time viewing on a
ill-year hasis. 1, for one. do not think we at
ie networks have to make excuses for that
zrformance.”

He also listed 16 shows, among them
our of Dudy, thirtysomething, Beauty and
e Beast, Frank's Place and Miami Vice,
‘hich would not have made the network
zhedule in 1980. because their ratings fell
elow an “all-program average of 14.4.”
oltrack said that “the proliferation of com-
etition in the video marketplace is respon-
ible for the availability of these programs
ext season.... The true benefit to the view-
r of the increased competition in the video
1arketplace comes not from the programing
upplied by the new entrants as much as it
oes from the greater diversity and quality
f the programing supplied by the networks
1 response 10 this challenge.”

Kim LeMasters. president, CBS Enter-
ainment, addressed the nation’s critics on
Vednesday. Aug. 3. while writers were still
triking. and echoed many of Poltrack’s
-omments, particularly stressing the impor-
ance of an aggressive and creative promo-
ional campaign to counter the programing
upports that NBC and ABC have in the
Nympics and War and Keniembrance. re-
pectively. Despite the tough road ahead for
_BS. LeMasters said, "CBS is not going to
old up shop and say: ‘You guys have won
(." 1 don’t deny that it's tough going against
he Olympics, World Series and War and
temembrance, but from the middle of Octo-
ser to the end of the November sweeps we
re going to be very aggressive. We are
r0ing 10 have at least two mini-series that
wre going to air prior to War and Remem-
yrance, and we will have a very aggressive
ichedule of made-for-television movies.
Jur presence will be felt.”

The two mini-series that are likely to air
rior to War and Remembrance are Jack
"he Ripper, starring Michael Caine, and
Jadah is Death.

In addition to the mini-series and made-
ors that CBS has planned, the network
:xpects to launch four new previously an-
wunced series. Two of the shows, The Dick
Jlark Variety Hour and High Risk, are
eality based, strike-proof shows, and Jake’s
‘ourney and Dolphin Bay are foreign pro-
luctions. a

Oprah reups
with King World

Syndicated talk show host extends
her agreement with syndicator

Oprah Winfrey, host of the leading syndicat-
ed talk show, last week ended speculation
about long-term plans for The Oprah Win-
frey Show by extending her deal with syndi-
cator King World through 1993. Seven Cap-
citiessABC-owned  television  stations

simultaneously announced a five-year re-
newal for the highly rated hour talk show.
Winfrey’s production company, Harpo

- ny 2 (|
Inc. (Oprah spelled backward), also said last
week it is assuming ownership and total
production control of the show from ABC-
owned wLs-TV Chicago, where she began
hosting the local program in 1984.

A spokesman for Winfrey said the pro-
gram will continue to be produced at the
station for at least nine months to a year,
although Winfrey is considering acquiring
her own production facility to produce the
show.

Winfrey's heavy schedule of projects, in-
cluding movie roles, had raised concerns
about whether she intended to continue the
talk vehicle past 1991. when her previous
contract with King World ended.

With the renewals by Capcities/ABC-
owned stations in New York; Los Angeles;
Chicago: Philadelphia; San Francisco; Ra-
leigh-Durham, N.C., and Fresno, Calif.,
the show’s clearances through 1993 already
exceed 20%. ABC’s KTRK-TV Houston does
not hold rights to the show, which airs in that
market on CBS affiliate KHOU-TV.

According to King World's chief operat-
ing officer, Steve Palley, the ABC stations’
agreement represents the first time a first-
run syndicated program has been renewed
for a five-year period.

First-run renewals are generally on a one-
year basis. The other notable exceptions are
the two leading syndicated programs, King
World game shows Wheel of Fortune and
Jeopardy!, which the syndicator has now
renewed through the 1991-92 season in
more than 80 markets.

Mike Levinton of station rep company
Blair TV said he *“applaud[s]” Winfrey's
decision to renew the show past 1991 and
said stations currently with the show should
hold on to it and expect “a good, strong
winner.”

But Levinton also said he is “bothered by
the trend to long-term renewals,” arguing
that, unlike more predictable off-network
fare sold on a multiyear basis, first-run
Broadcasting Aug 8 1988

37

A
NEW
LEADER
EMERGING

A discreet, intelligent brokerage
service with over $425,000,000
in radio/television mergers and
acquisitions.

~n

CHARLES E. GIDDENS
BRIAN E. COBB
202-785-4333

RANDALLE. JEFFERY
407-295-2572

RAYMOND ). SCHONBAK
214-869-7643

ELLIOT B. EVERS
415-391-4877

RADIO and TELEVISION BROKERAGE
FINANCING * APPRAISALS

|¥
W

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO - DALLAS
SAN FRANCISCO




programing has been sold to stations with a
short-term out if the show does not perform
as expected. “There is no upside financially
for stations to pay the premium [for first-
run] and make a long-term commitment as
well,” he said.

For stations considering renewal of
Oprah, price should be a major factor, ac-
cording to Dick Kurlander of the Petry rep
firm. Kurlander said that Oprak is generally
mor¢ expensive than competing talk shows
in the market, and if stations are unable to
come to terms with King World, less costly
talk alternatives with strong track records,
such as Donahue and Geraldo, may yield a
comparable return on investment

Among stations already deciding not to
renew a higher-priced Oprah are KIRO-TV
Seattle, which will lose it to rival KING-TV
(“Syndication Marketplace,” May 23). The
station rejected license fee increases of more
than 50% sought by King World, reportedly
bringing the weekly cost up to $70,000.

Winfrey, 34, took her successful wWLS-Tv
morning program, The Oprah Winfrey Show,
into national syndication in 1986, where it
quickly rose to and remains third among all
nationally syndicated programs.

Oprah, which began in the morings but
now is largely scheduled in the afternoons,
is number one in its time period in 90% of
the 189 markets it clears, according to King
World. Head-to-head against rival talk
shows, Oprah beats Donahue in five out of
five markets, including New York and Los
Angeles, and beats or ties Geraido in 13 of
13, the New York-based syndicator said.

“
PBS series too explicit
for some stations

One program, ‘Rate It X,” in series
rejected by dozen stations fearing
rural audiences would disapprove;
one station asks FCC to decide
whether program is indecent

Although between 85% and 90% of the
nation’s 322 Public Broadcasting Service
affiliates are carrying this summer’s PBS
documentary series, P.0.V. (point of view),
said executive producer, Mark Weiss, an
estimated dozen noncommercial licensees,
some representing multiple stations, de-
clined to air one segment, Rate It X, a one-
hour documentary on male attitudes toward
women, which was fed nationally July 26 at
10 p.m.

Eight stations composing South Dakota
Public Broadcasting (SDPB) and the 11 sta-
tions in South Carolina Educational TV
(SCETV) were among the licensees carry-
ing other P.0O.V. segments. Those licensees
said their rural audiences would have reject-
ed the program, much of which focuses on
creators and consumers of explicit sexual
materials and includes nudity (mostly maga-
zine still photos} as well as language explic-
itly referring to body parts and functions.
SCETYV, a member of the consortium that
produced the series, “will always take the
[PBS] feed that has deleted” controversial
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language and images, said spokeswoma
Kathy Gardner-Jones. “The audience is ser
sitive here...I don’t think Washingto
oversight came into play.”

But at least one station will ask the FCt
whether Rate It X is indecent before incluc
ing the program in its schedule. Citing th
FCC’s vow to enforce “vague” indecenc
rules, wCET(TV) Cincinnati president an
general manager, Charles Vaughan, said hi
station was delaying the show’s air date an
last week had sent avideotapeof Rate It X t
the FCC general counsel, Diane Killory, fc
review. Still mindful of a complaint file
against the station last year for its havin
aired Hiemat, a West German mini-serie
that included nudity, Vaughan said indecer
cy-rule concerns motivated pulling the prc
gram. WCET, he said, “has never refused t
air a program. If [the FCC] says it's nc
indecent, we'll consider putting it in th
schedule.”

Sending a program to the FCC for de
claratory ruling, said commission counsel
Richard Bozelli, “would fit right into th
Pacifica Foundation precedent” set last yea
when the FCC declined to make a declara
tory ruling on the content of James Joyce’
Ulysses (BROADCASTING, June 8, 1987)
The commission, he said, would likely als:
decline to review Rate It X, but would
however, act if a complaint on the progran
had been received. In a brief sample search
the FCC Mass Media Bureau complaint
and investigations branch, which files com
plaints by call letters or networks (but no
including PBS} could find no complaint
currently registered against Rate It X.

The documentary, filmed by female inde
pendent producers, uses no harration ang
allows its subjects—magazine publishers
retailers of explicit sexual material, men o
the street and one New Yorker who some
times succeeds in getting women to post
naked for his video camera on the street—t
speak for themselves. The documentan
“was not provocative for the sake of prurien
interest,” said Ruth Ann Burns, broadcas
director, wNET(TV) Newark, N.J., anothe:
member of the P.0.V. consortium. “It hac
the serious purpose of analyzing. .. Ameri
can sexism. The explicit nature of the foot.
age,” she said, called for a viewer advisony
at the beginning of the program but *wa:
appropriate to the subject.” (PBS “flags’
programs containing controversial material
helping stations to make such decisions.) By
the end of the last week in July, WNET(TV
had received five calls from listeners—one
protesting the content, three asking wher
the program would be aired again and one
requesting a videocassette.

Part of the controversy, said several li-
censees, stems from the fact that station:
were given the original 98-minute theatrica
version of the documentary to preview. Tha
version was eventually cut to under on¢
hour, and although Weiss said it was cu
“because it would be stronger as a shorte
piece,” producer-director Lucy Winer saic



t “some of the extreme images. . .sexual
1 of violence. . .were cut out for ielevi-
n purposes.” including segments about a
rture filmmaker. . .| think it’s important
t viewers see all of it,” she said, “but
re important that it be aired.”
3aid SDPB program director, Al Kirts,
fiey cleaned itup. . .but | saw no redeem-
: social value. All of it was in bad taste.
ther than having Washington looking over
¢ shoulder. it's the people ot South Dako-

1o whom the station answers, he said.
he FCC did not figure in” the decision not
air the programs.

There is a fine line between taking a
»graming risk with the government and
th the local audience, more than one sta-
n spokesman said, noting that it is the
:al audience from which both complain-
1 calls to the station and complaints filed

the FCC come. And declining to air a
>gram can also bring heat. Both WCETand
BS-TV San Diego received harsh criticism
mm local print media in advance of the
tional air date, accusing the stations of
nsorship for not airing the show. KPBS-Tv
bsequently reversed its decision because
s¢ felt the 60-minute version was airable,”
;pokesman said, while the 98-minute ver-
m was not. The station will air Rate It X

September. but at 11 p.m., not in the 10
m. slot occupied by the rest of the series.
though several stations contacted said that
-ing the show earlier in the evening is
appropriate, none had considered schedul-
g it in the FCC's “safe harbor” hours
iween 12 a.m. and 6 a.m.—an element of
¢ indecency rules now under attack in
ngress (BROADCASTING. Aug. 1).
Among “complaints [received] about the
itire P.0.V. series,” said WQLN(Tv) Erie,
.. spokeswoman, Nancy Kee¢ler, was one
rehement” about the visual and verbal con-
nt of Rate It X. The station’s operations
anager, Thomas McLaren, was “con-
:rned from the beginning about the flags all
ser the series™ and WQLN(TV) ran its own
yossibly offensive material” viewer adviso-
* in addition to the advisory inserted by the
oducers. P.0.V. is borderline in respect to
ZC indecency rules, McLaren said, and
1y station airing the series has been “taking
chance.”

“Every station has to make [program con-
nt} decisions based on ils own communi-
" said WETA-TY Washington senior vice
-esident and station manager, Joyce Camp-
:ll. Saying that the P.0.V. series “has been
It together responsibly” and that the station
ad “not particularly” sensed a risk with

Chinese fans. Major League Base-
ball's World Series will be seen in the
People’s Republic of China this year for
the first time, following an agreement
between Shanghai Television Network's
American representative, China
Amusement and Leisure, and Lorimar
International. NBC's broadcast of the
games will be carried on a delayed
basis to an audience of between 60
million and 80 million, with play-by-play
and analysis dubbed inlo Mandarin
Chinese.

Rate It X, she noted that she had received no
complaining calls or letters. “It’s certainly
not a series we would have run before 10
p.m.,” she said. “The whole role the FCC
does or might play,” she said, however,
“could be troubling...a very vague pro-
cess. With all the possibilities for action,
broadcasters could become so overcautious
that the public would not be served.”

“The FCC wants to be the nation’s nan-
ny." said WNET's director of legal affairs,
Gary Knell. “We object to there being a
national [indecency] standard...Three
[FCC] commissioners deciding what’s inde-
cent. . .is inappropriate and unconstitution-
al.” WNET aired Rate It X in the 11 p.m.
NYT slot where it has aired the entire Se-
ries. O

::f_:hgn-*:fmq mOnNas

Kvor(am)-«spz(Fm) Colorado Springs O Sold
by Penn Communications Corp. to Shockley
Communications Corp. for $7.2 million. Seller
15 owned by Richard K. Penn, who also owns
KQEO(AM)-KMGA(FM) Albugueruge, N.M. Buyer
is owned by Terry K. Shockley and his wife,
Sandra, who also own wiwv(Fm) Madison, Wis.;
KoAL-AMFM Duluth, Minn., and Provideo, video
production company based in Madison. Kvor
is on 1300 khz with 5 kw day and 1 kw night.
Kspz is on 92.9 mhz with 72 kw and antenna
2,130 feet above average terrain. Broker: Ka-
hil & Co.

Kuap-km Windsor, Colo. O Sold by Phillip L.
Brewer to Northern Colorado Radio Inc. for
$2.3 million. Seller has no other broadcast
interests. Buyer is subsidiary of Brill Media
Co., Evansville, Ind.-based group of tive AMS
and five FM's owned by Alan R. Brill. Kuap-Fm
is on 99.1 mhz with 100 kw and antenna 657

feet above average terrain. Broker: Chapwan
Associates.

WgTo(am) Cypress Gardens, Fla. O Scld by
Cypress Broadcasling Ltd. to Florida Media
inc. for $1,882,000. Seller is principally
owned by Cordell J. QOvergaard, Chicago-
based attorney who also has interest in Gore-
Qvergaard Broadcasling Inc.. which owns
wTMR(aM) Camden, N.J. and recenlly bought
wmlitam) Cleveland ('Changing Hands,” June
13). Buyer is owned by Howard Hofiman,
former part owner and general manager of
wBBH-Ty Forl Meyers, Fla. WGTo is on 540 khz
with 50 kw day and 1 kw night. Broker: Doit-
ald K. Clark Inc.

Weox-aM-FM Bogalusa, La. O Sold by North-
lake Audio Inc. to Bogue Chitto Communica-
tion Co. for $325,000. Seller is owned by
Purvis M. Hall, and has no other broadcast

station(s).
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you to determine the current value range of your
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interests. Buyer is principally owned by
Thomas F. McDaniel, who also owns WCJU(AM)
Columbia, wJuor-FM  Prentiss  and WCHJ{AM)-
WBKN(FM) Brookhaven, all Mississippi. Waox is
on 920 khz full time with 1 kw. WBOx-FM is on
92.7 mhz with 3 kw and antenna 300 feet
above average terrain.

] CABLE I .

Systems serving Urbana, Mechanicsburg
and West Liberty, all Ohio, and Bulan, Wil-
liamsburg and Manchester, all Kentucky O
Sold by ACI Inc. to Warner Cable Communica-

tions Inc. for estimated $21 mitlion-$28 million.
Seller is publicly owned, Nashville-based
MSO with systems in four states serving ap-
proximately 25,000 subscribers. It is headed
by William Pitney, chairman. Buyer is Dublin,
Ohio-based MSO serving approximately 1.5
million subscribers. Subsidary of Warner Com-
munications, it is headed by James L. Gray,
president. Chio systems pass 5,575 homes
with 89 miles of plant and 4,426 subscribers.
Kentucky syslems pass 12,150 homes with
455 miles of plant and 9,624 subscribers.
Broker: Daniels & Associates.

Systems serving Alma, Franklin and R
Cloud, all Nebraska DO Sold by Tri-Cow
Cable to Universal Cable Communicatic
Inc. for estimated $2-$3 million. Seller is pr
cipally owned by Gary Weiss, who has

other cable interests. Buyer is Dallas-bas
MSO with systems in five states serving ¢
proximately 20,000 subscribers. It is head
by Jay O’'Neal. System passes 1,650 homr
with 40 miles of plant and 1,178 subscribe
Broker: Communications Equity Associates
For other proposed and approved sales, :
“For the Record,” page }4.

i —

_aplercastings

Enough competition

The National Cable Television Association
asked the FCC to reject a petition from
Dubuque, lowa, and go no further in
defining "effective competition.” The
definition is critical because under the
Cable Communications Policy Act of 1984
cable systems in markets where "effective
competition” exists are not subject to rate
regulation by local franchising authorities.
The U.S. Court of Appeals affirmed the
FCC's opinion that the availability of three
broadcast signals off air constituted
"effective competition,” but asked the
agency to reconsider its definition of
“availability.” The FCC complied, saying the

three signals had to be Grade B strength
over 100% of the homes within the cable
franchise area or "significantly viewed" in
the franchise area.

Not entirely satisfied, Dubuque asked
the FCC 1o further refine the definition,
saying the Grade B field strength and
viewership measurements should be
weighted according to population
densities. In response, NCTA called the
proposal "unnecessary and unwarranted.”
“In choosing blanket coverage, the FCC
specifically stated that it was choosing an
overinclusive standard to take into account
the possibility of uneven population
distribution,” NCTA said. Measuring
viewership in cable franchise areas ought

NORMAN FISCHER

DELIVERS
THE LION’S SHARE

When Dallas-based Dowe Communications, Inc. set out to acquire top-rated
KDKS-FM, Shreveport from former Detroir Lions running back Billy Simms and
Henry Cotton, they knew they'd need the brokering experience of a pro.

They calied on Norman
Fischer & Associates.
The playing field was
cratered with details,

decisions and differing
opinions.

Norman Fischer & Associates, Inc.
Media Brokerage « Appraisals * Management Consultants
1209 Parkway * Austin, Texas 78703 ¢ (512) 476-9457

But when the final gun
sounded—nearly a year
later—Dowe had
KDKS, Benton
Broadcasting had a cool
$2 million, and Nerman
Fischer & Associates
had delivered. Again.
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to be "straightforward, and the results
ought to be conclusive,” it said.

Switch back

Richard Leghorn, a cable pioneer who ha
been active in the federal government's
efforts to come up with some kind of
constitutional must-carry regimen, has
asked the FCC to reconsider requiring
television set manufacturers to install A/t
switches in all sets.

Leghorn had proposed built-in A/B
switches, which allow viewers to swilch
between cable and off-air programing, a
an alternative to must-carry rules requinn
cable systems to carry local broadcast
signals. Instead of adopting Leghorn's
proposal, the FCC, at the urging of the
broadcasting and cable industries,
adopted must-carry rules along with the
requirement that cable systems inform
subscribers about A/B switches and suppl
them to those who ask for them. A feder.
appeals court subsequently struck dowr
the must-carry rules as unconstitutional,
but endorsed the A/B switch requirement:
asking only that the FCC recast them in tr
absence of must carry.

Leghorn said the FCC recasting of its
current A/B switch requirements provide
the context for reconsidering built-in A/E
switch requirements. He said the FCC he
yet to solicit comments on built-in switche
and “as a result the record is still
inadequate.” Built-in switches provide
better reception than stand-alone switche
that have to be attached 1o the set, he sai
Also, cost of the built-in switches would b
lower, technical performance would be
superior and dangers of signal leakage
would be reduced, he said. "Further, th
home television environment would be
substantially ‘friendlier’ for consumers,
who are already faced with a plethora 1
television-related boxes, entangling wirir
and indigestible instructions.”

Seeking access for KKK

The Kansas City chapter of the Americé
Civil Liberties Union has written to

American Cablevision, requesting that i
include programing from Ku Klux Klan



embe on its communily access
annels. Both the cable company and
embers of the city council had sought to
ock Klan participation on local access
annels. The controversy resulted in the
ty's voting to turn over editorial control of
e channels to the cable system. The
>LU gave the company 30 days to
spond and has indicated it will file suit if
e programing is not included on the
‘stem.

yndex study

1ited Video has retained Malarkey-Taylor
ssociates to conduct a study onthe FCC's
institution of the syndicated exclusivity
les. United said the study will examine,
nong other items. whether the FCC's
ssumptions were correct in adopting the
le and whether the one-year transition
rriod is adequate.

UValso plans to use the findings in future
-C filings on the issue and expected
wrt challenges. “We intend 1o continue
Ir protracted battle against syndex for the
ike of our customers, their subscribers
1d our own business,” said Jeff Treeman,
nited’s senior vice president.

Inder investigation

e Texas state attorney's cffice,
vestigating antitrust complaints against
ible programers by wireless cable
serators in the state, has received
'sponses from about half of the 60 cable
derators and programers 1o which it sent
vil investigative demands {CID’s).
omprising 31 pages and 33 questions,
e CID's were broad in scope. “It's soup to
Jts,” said one recipient.

A spokesman for the attorney general’s
fice said: “We are trying to determine
hether cable is trying to put together a
ionopoly or if there already is a
wonopoly.” Wireless cable operators who
rompted the probe claim that programers
re refusing to deal with them, he said.
3xas is member of a mutltistate task force
wmed by the National Association of
ttorneys General to probe allegations of
nfair trade practice and anticcmpetitve
onducts by cable programers and
perators.

)emocratic demographics

he Cabletelevision Advertising Bureau
as released its own data on where
iewers turned during the Democratic
ational convention, and found that in
able homes, more viewing took place on
1e first night of the conventicn, Monday,
ug. 18, than the week before.

CAB said that in cable homes, viewing
hare increased from 58.0 to 58.6 between
10se weeks, Cable viewing in those
omes jumped the most, from a 32to a 41
hare, while the networks went from 48 to
0. CAB said superstations increased from
0 to 13, independents from 15 to 19 and
BS stayed the same at four. (Numbers
dd up to more than 100 because of
wiltiset viewing.)

In total television households, CAB said
slevision viewing dropped froma 55.3 to a

bt
53.8 share. In those homes, independents
showed the greatest jump, going froma 17
to a 27. Cable networks jumped from 17 to
22, superstations increased from 8 to 9,
PBS remained constant at five and the
networks dropped from 60 to 42.

CAB presented its figures, it said, to
show that independent stations were nct
the only sector of the business to increase
share during the convention.

Consciousness raised

National Cable Month organizers said last
week that viewership and overall
awareness of cable jumped as a result of
the industry’s extensive efforts to raise
cable's visibility.

An audience response survey by
Showtime/The Movie Channel found that in
areas where cable was available,
“awareness increased more than 50%
during April, from 17.5% before to 26.6%
after.”

A.C. Nielsen figures show that viewing of
basic cable networks increased 24% in
April, while pay viewing increased 13%.

One area where there was need for
greater promotion was the kickoff
weekend. The Showtime survey found 10%
aware of the weekend before it occurred,
but only 11% cognizant of it afterwards. In
1988, the weekend fell on the Easter
holiday which may have contributed to low
subscriber awareness.

HBO found that 19% of viewers tuned to
the weekend marathon of programing that
kicked off the month. An NCTA survey
found that 97% thought the weekend
increased the awareness of cable
programing and more than 90% supported
doing it again next year. Nielsen dala
concluded that 620,000 homes tuned in to
the broadcast preview on Friday night,
which kicked off the weekend.

The results were enough to convince
participants to do it all over again next year.
NCM organizers said more 97% of the
systems planned to participate in next
year's campaign.

Valuation

The first indication of results from United
Cable’s service value model (in which
United, with an assist from Browne, Bortz &
Coddington, attempted to put a dollar

value on each cable service), came during
a CTAM session on channel realignment.
The results showed the broadcast networks
achieved the highest perceived value.

United and BB&C took obective data—
what revenues a service brought and its
costs—and added an element of
subjective criteria for service that may have
low ratings but high perceived value, such
as C-SPAN.

Although he declined to breakout
individual systems, Nimrod Kovacs, vice
president, marketing, United, outlined by
categories the results of United's survey.
The broadcast stations achieved a value of
between $3 and $5, he said. Second were
the pay services, between $1 and $3,
followed by superstations and basic
services, 30 cents to 50 cents, older
narrowcast services, 20 cents to 40 cents,
and younger narrowcast services, 10 cents
to 20 cents. Trailing the field, in order, were
shopping services, religious services and
local access channels.

United is using this model to decide what
to delete when adding cother services.
Kovacs said he does not see why cable
companies can't switch networks as
frequently as the broadcast networks.
Ultimately, he said, six-month to one-year
contracts with program networks could
come into vogue. "What doesn't piay has to
go,” he said, although adding that in
carriage decisions, a delicate batance
must be maintained.

More Prevue

The Prevue Guide will add a series of three-
minute special segments to its promotion
and listing service on Sept. 15. Called
Prevue Tonight, the segments will feature
promotion of cable programing coming up
each night in prime time and will air eight
times "just before and throughout prime
time at three minutes before each hour and
half-hour.” Each new segment will be
updated to include specific upcoming
programs. Eight to 10 programs will be
featured in each segment, Prevue said.
The scheduling is designed to take
advantage of the time when broadcast
stations are going to commercials near the
end of each half-hour segment. Prevue
said those minutes were second only to
commercial breaks as the time viewers
most frequently turn to Prevue Guide.

EAST

500 East 77th Street
Suite 1909

New York NY 10021
(212) 288-0737

WEST

9454 Wilshire Boulevard
Suite 600

Beverly Hills CA 90212
(213) 275-9266

SOUTH

11285 Elkins Road
Suite J-8

Roswell GA 30076
(404) 442-5711

HAL GORE, Vice-pres

Broadcasting Aug 8 1988
41

“25 YEARS EXPERIENCE GOES INTO EVERY SALE”

A B Lo R,
Meckar Brokors

TV - RADIO « CABLE * APPRAISALS




First Amendment claims by Erie cable
left dangling by U.S. appellate court

Three-judge panel says system
waived its constitutional rights
by signing release with city

Erie Telecommunications Inc.’s suit against
the city of Erie, Pa., had been looked to as a
case that would help settle the question of
cable television’s First Amendment right to
resist the imposition of franchise fees and
requirements to make access channels avail-
able to the public and government. But a
decision of the U.S. Court of Appeals for
the Third District, in Philadelphia, support-
ed the position of the city without reaching
the constitutional issue.

The unanimous three-judge panel af-
firmed a decision of a district court that had
rejected the First Amendment claims of Erie
Telecommunications Inc., and in the process
had upheld the validity of a broad release
agreement between ETI and the city that
provided for the franchise fees and the ac-
cess channels, But the panel, in the opinion
written by Judge Leonard Garth, held that
the agreement disposes of the case. It is
unnecessary, said Garth, to reach the consti-
tutional and other claims asserted by ETL.
The panel held that ETI, a subsidiary of
American Television & Communications
Corp., had waived its rights, an issue on
which the district court had barely touched.

“We didn’t get our day in court on the
constitutional issues,” said David Saylor,
counse! for ETI. He noted that the case was
“the furthest along” of those cable actions
challenging the constitutionality of franchise
fees. “And it was cut down on a nonconsti-
tutional point,” If Supreme Court review is
sought, he said, the petition would deal with
whether ETI had waived its constitutional
rights, not whether a cable operator has such
rights. He said no decision has yet been
made on a possible Supreme Court appeal.

The roots of the case go back to 1980,

when ETI was awarded a 10-year franchise
after promising prepayment of $2.7 million
in franchise fees as compensation for per-
mission to use the streets and public ways of
the city. The city and ETI entered into the
franchise agreement and a related access-
channel agreement on Nov. 11, 1980. Be-
sides the 3$2.7 million prepayment,
$300,000 in fees were imposed on ETI to
reimburse the city for expenses it incurred
and to pay for services it would provide.
ETI was also obliged to pay 1% of its gross
receipts for use in access programing. But
then complications developed.

Teleprompter, which had been outbid by
ETI in the competition for the Erie fran-
chise, sued in U.S. District Court for the
Western District of Pennsylvania in an effort
to invalidate ETI’s franchise agreement with
the city. That case was settled in January
1984 with the entry of a consent order and
the execution of a “Mutual Release and
Covenants” signed by the three parties, In
the release, the parties agreed to “discharge
the City of Erie...from any and all claims
...relating to...the franchise....” But a year
later, ETI stopped paying franchise fees to
the city and sued, challenging the validity of
the franchise agreement, the access agree-
ment and the city’s cable TV ordinance.

ETI claimed that those agreements violat-
ed its First Amendment right of free expres-
sion because they imposed a money- and
content-based prior restraint on ETI and
singled out ETI from other members of the
media in a discriminatory manner. The sys-
tem also claimed the agreements violated its
l4th Amendment right to equal protection
under the law by impermissibly burdening
its exercise of a fundamental right. The
district court rejected those claims, and ETI
raised them again on appeal.

But courts normally avoid reaching con-
stitutional issues, if possible. And the Garth
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R.A. Marshall & Co.

Brokerage & Media Investment Analysis

Class C FM station located in coastal top 150 market.
Excellent ratings, state-of-the-art equipment.
$2.5 million

800 Main Street
Hilton Head Island, South Carolina 29928, 803-681-5252
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panel decided that the Mutual Release pr¢
vided the nonconstutional ground on whic
the case could be resolved. Garth, writin
for himself and Judges William Hutchinso
and Anthony Sirica, said the panel concluc
ed that “ETI, by executing a broad an
general release in January 1984, knowingl:
voluntarily and intelligently relinquishe
any constitutional causes of action which
must have known could be asserted again:
the city.” Accordingly, Garth added, “We ar
satisfied that the release...does no more tha
require ET] to live up to its agreemen:
Thus, the contractual waiver in this case wa
made by equally competent parties to
commercial transaction....”

One lawyer who represents cable interest
said the opinion helps reinforce the notio:
that “franchise fee cases are the most diffi
cult to win on First Amendment grounds.
He noted that district courts in Palo Alto am
Santa Cruz, Calif., in cases involving fran
chise agreements “had bought every [cable
argument except that involving franchis
fees.” He said the courts feel that use o
government property requires payment of
fee. He said cable can be encouraged tha
the court did not endorse the district court’
constitutional arguments. “It lets peopl
fight the franchise fee issue another day.’

The opinion in the Erie case was n¢
totally without cheer for ETI. The panel ha
overruled the district court’s holding the
ETI was not entitled to interest on the $2.
million prepayment. The panel agreed as t
the period beginning in 1980, when th
franchise agreement was signed, and endin
December 1984, when the Cable Act be
came effective. The act limited the amour
of a franchise fee to 5% of gross revenu
annually, the amount on which the prepay
ment was based. The same provision sai
the total prepaid could not exceed th
amount, “including the time value of mon
ey,” which would have been collected on &
annual basis. The court held that interes
could begin accruing on that date, and b
payable when the franchise expires, i
1990. Saylor estimated total interest woul
amount to at least $1 .million. C

H.R. 2848 passes
first hurdie

Last-minute compromises help mow
superstation compulsory license bil
through House Judiciary Committee

The House Judiciary Commitiee last weel
approved by voice vote a bill (H.R. 2848
that would create a compulsory license fo
the satellite distribution of broadcast sig



Is—superstations-—to  buckyard satellite
sh owners (TVRO). The legislation.
1ich would create a license expiring atter
< years, has a troubled history, but a series
revisions (adopted by the Copyright Sub-
mmitiee |BROADCASTING. July I1]) and a
st-minute compromise between the broad-
st television networks and dish interests
zared the way for action. It now moves (o
¢ Encrgy and Commerce Committee.
wever, where it could languish until Con-
ess adjourns next October. There is no
impanion measure in the Senate.
But Copyright Subcommittee Chairman
sbert Kastenmeter (D-Wis.), a chiet spon-
rof the initiative, remains optimistic that
e legislation could get to the floor before
journment in October. He is hopetul Com-
erce will finish its review in Seplember.
However, a committee aide indicated
ymmerce may take its time examining the
gislation. The aide suaid a request by Com-
ittee Chairman John Dingell (ID-Mich))
r referral will not be “pro forma™ and that
cwill ask for an “appropriate amount of
ne” o consider it. Because the bill is the
sult of lengthy negotiations. uts propo-
:nts fear any changes made by Commerce
wld sink it
Among Judiciary's alterations in the bill,
as an amendment agreed to by the net-
orks and dish interests concerning the defi-
tion of a network white arca, where net-
ork signals are unavailable by other means
W satellite carriers may distribute such
gnuls without violating network copy-
ghts. The networks are pleased because the
1ange grants them and their atfiliates great-
protection against carrier (ran$mission in
ympetition to atfiliates.
Also, the legislation’s grandfather clause
stricting the compulsory license o only
osc superstations in existence as of” April
1988, or those that attain penetration in
)% ol cable houscholds, was eliminated.
nd at the request of Judiciary Committee
hairman Peter Rodino (D-N.J.), a provi-
on granting an antitrust exemption for in-
Islry groups to negotiate license fees was
opped.
The Copyright Royalty Tribunal now
inctioning for cable television would ad-
iinister the new compulsory license and set
tes 1o be paid by the satellite carriers [or
ieir carriage ol superstations. 0

e e i s
ree to pay a major
ifference, says NABB

he Nutional Association lor Better Broad-
isting has petitioned the U.8. Court of
ppeals in Washington lor rehearing en
e ol a divided. three-judge panel’s deci-
on alfirming the FCC determination that a
censee’s change from conventional to sub-
sription television is not a “major’ change
!l therefore subject o petitions to deny
om the public. The panel. by the same 2-t
ote. held that subscription 1elevision is not
roadcasting in the legal sense (BRGAD-
ASTING, June 21).

The commission had reached those con-
usions in an order adepted in 1987 that

was in response to an earlier court decision.
That court had overturned an FCC decision
that direct broadcast satellite |lessees distrib-
uting broudcast signals to individual homes
were not involved in broadcasting. The
court said the commission had departed
from past rulings without “reasoned expla-
nation.

NABB. in petitioning for rehearing, said
the panel majority had “overlooked not just
the overwhelming body of legislative histo-
ry indicating tht Congress intended that sub-
scription services should be regulated in the
“broadcast’ model. but also significant case
law of this court definitively construing the
statutory term “broadcasting” as well as
more than 50 years of commission decisions
holding that these services were properly
regulated as “broadcasting.” ”

As for the conseqguences of the majority’s
opinion, NABB noted that STV broadcast-

ers will be excused from the kind of regula-
tion to which conventional broadcasters are
subject. The petition said that since DBS
will be well suited to reach rural audiences
and is likely to be an attractive medium for
presidential candidates. one party’s candi-
date tor President would have “no “equal
opportunity” or ‘reasonable access’ rights 1o
buy or receive air time, even if an opposing
candidate has bought, or even received tree,
time on such a DBS service.” The petition
said that subscription DBS will be operative
“as early as 1992, and more certainly by
1996."

“NABB muaintains that the change to STV
is *major’ under any reading of the word
“major,” 7 the petition says. “There can
hardly be a change that is more "major’ than
the shift from a [ree service 1o one which
requires payment and the purchase or lease
of special decoding equipment.”

WashingtonaWatelh

Reference ombudsman. Following criticism in a House Government Operations subcom-
mittee report titled: "The FCC Public Reference Rooms are a Mess,” (“In Brief,” July 11) FCC
Managing Director Ed Minkel announced that the commission would be appointing an
| ombudsman—to be called the FCC Reference Room Executive (RRE)—1C resolve com-

plaints about access to commission records. A new BRE will be appointed every 60 days
and the first person to serve will be Deputy Managing Director Alan McKe.

Check please. Common Cause last week cited National Association of Broadcasters as
being among top five honoraria givers to lawmakers in 1987. List included totals from 63
industry groups and showed that American Trucking Association, followed by NAB,

continued on page 44

“You might
wonder how we
sold over $100
million worth of
TV stations in the

first half of 1988.
“So does our
competition.”

Jack Chafman
R.C Crisler & Co, Inc

Ward L. Quaal Company, Chicago, IL: (312) 644-6

Most brokerages don't sell $100 million worth of television
properties in a year. Let alone six months. To learn more about
how R.C Crisler& Co. can help you, contact Jack Chapman or
any of his associates at one of the following offices.
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continued from page 43

Securities industry Association, Tobacco Institute and Paine Webber
each gave more than $100,000 in honoraria to members of Congress.
BROADCASTING reported in June that NAB gave more than $61,000 in
honoraria just to members of House Telecommunications
Subcommittee (and leadership on parent Energy and Commerce
Committee), Senate Commerce Committee and Copyright
Subcommittees in both chambers. BROADCASTING'S analysis also
included figures from cable and telephone industries
(BroapcasTiNG, June 20). According te Common Cause ranking,
U.S. Telephone Association was eighth with $72,250, National
Cabie Television Association, 18th at $57,300, and American
Society of Composers, Authors & Publishers, 62nd at $25,485.

Landau nomination. Sonia Landau, former board chairman of
Corporation for Public Broadcasting, may be back on Washington

communications scene. Last week White House nominated Landau

o be coordinator and head of State Depanment's Bureau for
International Communications and Information Policy, with rank of
ambassador. Landau was mentioned among others as possible
successor to Ambassador Diana Lady Dougan who left post in
March (BRoaDCASTING, March 21). Landau served as CPB chairman
from September 1984 until March of 1986, but failed to receive
Senate confirmation for another term on board at close of 99th
Congress in October 1986. Democrats refused to support Landau's
reappointment because of problems with her role in board business
that occurred foliowing end of her term (Broapcasting, Oct. 27
1986). Furthermore, there were charges of politicization of board
under her leadership.

Whether those issues will become impediment to Landau's State

Department ambitions was unclear last week. Furthermore, with

fewer than five months left in Reagan Presidency, Democrats may
be reluctant to approve nomination.

(_ror h@ cooros

As compiled by BROADCASTING July 27
through Aug. 3 and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications; ALI—Ad-
ministrative Law Judge: alt.—alternate:  ann.—announced:
am.—anienna:  aur—aural:  aux.—auxiliary;  ch.—channel:
CH-—critical hours.: chg.—change: CP—construction permit:
D—day: DA—directional antenna: Doc.—Docket: ERP—efec-
tive radiated power. Freq—frequency: HAAT-—height above
average termain: H& V—horizontal and vertical: khz—Kkilohenz:
Kw—Kilowatts: lic.—license:  m—meters; mhz—megahertz:
mi.—miles: MP—modification permit;  mod.—moditication:
N-—night: pet. for recon.—petition for reconsideration: PSA—

presunrise service authority. pwr.—power: RC—remote control:
S-A—Scicntific-Atlanta; SH—specified hours: SL—studio loca-
tion: TL—iransmitier location: trans.—transmitter: TPO—trans-
mitier power output: U or unl.—unlimited hours; vis.—visual:
W—wills; *—noncommercial. Six groups of numbers at end of
facilities changes items reler 10 map coordinates. One meter
cquals 3.28 feel.

r

i Ownership Changes

® WTRT(TV) Florence. AL (ch. 26: 690 kw-V. 63 kw-A:
HAAT: 756 fi.)—Seeks assignmem of license from Ala-

Mdil

Associates

We sold more stations than any other broker
in 1985, 1986 and 1987, and in 1988
we’re working to do it again.

SOME RECENT SALES:

KWCH-TV Wichita, Kansas $45,000,000
KWIZ-AM/FM Santa Ana, California 6.250.000
WCI/WDIJX Louisville, Kentucky 5,500,000
KLOK(AM) San Jose, California 5,200.000
WIIS(FM) Key West, Florida 1,050.000
KZAN(FM) Ogden/Salt Lake City, UT 1,825,000
WTLB/WRCK Rome/Utica, NY 1,750,000
WLLL/WGOL Lynchburg, Virginia 1,450.000

For buying, selling, appraisals and financing,
now, more than ever, Chapman Means Business.
23()0 M St. NW, Suite 900 » Washingion. DC 20037 - 202/822-1700

Some sales subject to FCC approval.
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bama Management Corp. to Bridgerland Television Inc.
$2.000. Scller is headed by Larry M. DeArman. It has
other broadcast intercsts. Buyer is owned by Les Whi
who also owns KOIA(TV) Ottumwa. |A. and has intcres
KHCT-TV Salina. KS. Filed July 6.

® WKNI(AM} Lexington. AL (BAL880627EC: 620KHZ
kw-D)}—Seeks assignment of license from Atlen Carwile
Doris Harrison for $160.000. Seller has no other broade
interests. Buyer has no other broadeast interests, Filed June -

® WBOX-AM-FM Bogalusa, LA (AM: BALS80706I
920 khz; 1 kw. FM: BALH880706EB. 92 7 mhz: 3

HAAT: 300 ft.)—Secks assignment of license from No
lake Audio Inc. 1o Bogue Chitto Communication Co.
$325.000. Seller is owned by Purvis M. Hall and has
other broadcast interests. Buyer is principally owned
Thomas F. McDaniel. who also owns WCIU(AM) Col
bia. WIDR-FM Preniss and WCHJ(AM)-WBKN(F
Brookhaven. all Mississippi. Filed July 6.

u KICF(AM) Fesius, MO (BALBB0707EF: 1400 khz: 1}
Uj—Seceks assignment of license from United Broadcast
Inc. to KREI In¢. for $§230.000. Selter is headed by Har
Wright. Buyer is principally owned by Jerrell A. Sheph
and family. Buyer also owns KREI(AM)-KTJ(FM) |
mington. MO. Shepherd owns KAAN-AM-FM Bethz
KWIX(AM)-KRES(FM)  Moberly and  KJEL{A?
KIRK(FM) Lebanon. all Missouri. Filed July 7.

# KQDI(AM)-KOOZ(FM)  Great Falls. MT (E
L880707EB: 1450 khz: | kw-U: FM: BALH8807071
106.1 mhz: 100 kw: HAAT: 300 ft.)—Sceks assignment
license from Lockhart Industrics Inc. to Brown Broade:
ing Co. for $400.000. Seller is owned by W.A. (B
Lockhart. who has no other broadcast interests. Buyer
principally owned by Kevin B. Brown. New York-ba
businessman with no other broadcast interests. Filed July

u WIDU(AM) Fayetteville, NC (BTC880705EF: 1600 k
I kw-D)—Sceks assignment of license from Estate of
liam B. Belche to Charles W. Cookman for $65.000. S¢
has no other broadcast interests. Buyer js station’s genc
manager. Filed July S,

u KBOG-FM Cordell. OK (BALH880715HO: 99.3 mhz
Sccks assignment of license from Washita Broadeast
Corp. to Kerr Broadeasting Corp. tor $139.000. Scller |
no other broadeast interests. Buyer is owned by Robent
Kerr. Charlie Seay. Arch Yancey and Lynn Beaumont. Il
no other broadcast interests. Filed June 27.

= \WUSJ(AM) Jonesboro. TN (BALB8O7I IEA: 1590 kh:
kw-U)—S8eeks assignment of license from Eaton P Gos
11T and Berton B. Cagle Jr. to Holston Valley Broadcast:
Corp. for $90.000. Seller has no other broadcast interes
Buyer is subsidiary of The Home News Co.. headed
William M. Boyd. chaimman. It owns WTFM-TV Chi
tiansted. V1. Holston Vulley Broadeasting owns WKI
AM-TV and WTFM(FM) Kingsport. Filed June 11

B WCHU(AM) Soddy-Daisy. TN (BALBBOTO7EA: 1:
khz; 1 kw-D}—Seceks assignment of license from Ernest
Boston to C. Alfred Dick for $350.001. Seller has no od
broadcast interests. Buver owns Knoxville. Tenn.-ba:
group of two AM’s and three FM's. July 7.
Actions

m KCVR(AM)-KWIN(FM)  Lodi. CA (AM: B



30527EB; 1570 khz: 5 kw-D: FM: BALH880527EC:
7 mhz; 3 kw: HAAT: 300 fi.)—Granted assignment of
nse from KCVR Radio to Tumbeaugh Communications
$1.9 million. Seller is San Jose, CA-based group of two
15 and two FM’s principally owned by Stephen P. Snell
1 family. Buyer is principally owned by Roger Turn-
wgh. who alse has interest in KHSS(FM) Walla Walla.
+. Action July 20.

VIIS(FM) Key West, FL (BALH880509HH: 107.1 mhz:
w: HAAT: 200 f1.)—Granted assignment of license from
1X Inc. tw Drexel Hill Associates of Florida for
050.000. Seller is headed by Jack Norman, chairman. It
2 owns KLCL(AM)-KHLA(FM) Lake Charles. LA:
NRB-AM-FM  Nashville, WHBB(AM)-WTUN(FM)
ma. AL. and WXKC(AM)-WWKZ(FM) Tupelo, MS.
yer is owned hy Peter Amow. who also owns
VTR(AM) Morristown and WDHA(AM) Dover, both
w Jersey. Action July 15.

NQBQ(AM) Leesburg. FL (BALS80S26EC: 1410 khz: 5
-D: CP: 5 kw-N)—Granted assignment of license from
«chr Communications Corp. to Hugh McComas for
10.000. Seller is owned by Robert Stochr. who is appli-
it for new FM in Silver Springs. FL. and has no other
adeast interests. Buyer also owns WOSO0{AM) San Juan,
. Action July 12.

NSUZ(AM) Palatka, FL (BALSROG0GEA . 800 khz: | kw-
-Granted assignment of license from WSUZ Inc. 1o
vans Communications for $300.000. Scller is owned by
Don Sports. who also owns WCLA-AM-FM Claxton.
1. Buyer is owned by Lyle R. Evans and Wayne Stenz,
o also own KIID(TV) Huron, SD. WWRS-AM-TV May-
Ie and KFKQ{FM) New Holstein, both Wisconsin. and
APR(AM) Avon Park. FL. Action July 13.

{RNT(AM)-KRNQ(FM) Des  Moines, 1A (AM:
JL880525ED: 1350 khz. 5 kw-U: FM: BALH880525EE:
2.5 mhz; 100 kw: 1.248 fi.)—Granted assignment of
nse from Stauifer Publications Inc. to Saga Communica-
s Inc. for $3.25 million. Seller is Topeka. KS-based
slisher and station group of four AM’s. three FM's and
¢ TV's owned by Stanlcy Stauffer. Buyer is Detroit-based
wp of three AMs and five FM's owned by Ed Christian.
tion July 15.

{FIX-FM Ada, OK (BALH880426HS: 96.7 mhz: 3 kw:
WAT: 300 1. —Granted assignment of license from De-
ne Communications Inc. to Pontotac County Broadeast-
< Inc. for $280.000. Scller is owned by Fred Debrine. who
1 no other broadeast interests. Buyer is owned by Kather-
M. Hoover and Roger R. Hurris. It also has interest in
\DA(AM) Ada. OK. Action July 14,

{OMA(AM)-KRXO(FM) Oklahoma City (AM: BA-
880523EC; 1250 khz; 50 kw-U: FM: BALH880523ED:
7.7 mhz with 100 kw and antenna 1.027 {1.)>—Grants
.ignment from Price Communications Corp. to Diamond
sadeasting for $4.650.000. Scller is New York-based
wp of five AM's. four FM’s and nine TV's headed by
bert Price, president. It recently sold WWAY(TV) Wil-
ngton. NC ("Changing Hands.”” May 16). Buyer is owned
Setb Mason and Danny Lee. Mason owns WXTR(FM)
icago. where Lec is general manager. Action July 7.

{ZRC(AM) Milwavkee, OR (BAP880324EF. 1010 khz:
) w-U)—Granted transfer of control from 1010 Broad-
aing Ine. to Daytona Group of Oregon Inc. for $250.000.
ller is owned by John E. Gram. who bas no otber
wadeast interests, Buyer is Waterbury, Connecticut-based
ytona group of six AM' and cight FM’s principally
ncd by Norm Drubner and Carl Como. Action July 15,
NTNZ(FM) Clinton. TN (BALHB80308GQ: 95.3 mhz: 3
; HAAT: 674 t.)—Granted assignment of licens¢ from
bs Knoxville Inc. 10 WTNZ In¢. for $800.000. Scller is
:ntwood, TN-based group of two AM' and onc FM
neipally owned by Rick James and John Roberts. Buyer is
ned by Mildred Littleton and her son. Kevin Dean
ticton. Mildred Littlcton’s husband. Sam. owns WI-
WAM) Franklin. TN. and Kevin Littleton has interest in
AMG(AM) Galatin, TN. Action July I5.

<IXIAM)-KMGI{FM) Secattle (AM: BAL8S0524EG:
) khz: 50 kw-D: 10 kw-N: FM: BALH880524EH: 107.7
2, 100 kw; HAAT: 1,194 ft.)—Granted assignment of
znse from StacGroup Communications to Noble Broad-
it Group for $15.9 million. Scller is owned by C.T.
binson and William C. Moyes. who also own
AGK(FM} Minncapolis and Transtar Radio Nciwork.
yer is San Dicgo-based group of five AM's and six FM's
ided by John Lynch. It recently purchased WHME(FM)
edo, OH; KMJQ(FM) Houston. and KMIM(FM) St,
uis (“Changing Hands.” May 9). Action July 12.

New Stations

Bella Vista. AR (BPH880701MT)—Jerry J. Collins secks
6.5 mhz: 50 kw H&V: 150 m, Address: Rie. 5. Hwy. 72,

el

E. Gravetie. AR 72736. Principal has no other broadcast
intcrests. Filed July 1.

& Orange Grove. CA (BPH880629MD)}—Richard B. Smith
secks 100.3 mhz: 0.072 kw H&V: 632 m. Address: P.O.
Box 5. 1921 Bauder St.. Selma. CA 93662. Principal has no
other broudeast interests. Filed June 29,

a Seasidc, CA (BPHBB0701MV)—Scaside Valley Service
Radio LP sccks 103.5 mhz: 3 hw H&V: 100 m. Address:
1165 Elmwood Dr.. Walnut Creek. CA 94596, Principal is
owned by Dale A. Tucker. who has no other brouadcast
interests. Filed July 1.

& Scaside. CA (BPH88070 | MO)»—Quadramcdia Ine. sceks
103.5 mhz: 2.416 kw H&V: 100 m. Address: 630 Palm
Ave.. Scaside. CA 93955 Principal is owned by Kent
“Tegtmeicr. who has no other broadcast interests. Filed July
1.

® Scaside. CA (BPH880701MP)—Golden State Broadcast-
ers seeks 103.5 mhz: 0.727 kw H&V: 202 m. Address: 1425
River Park Dr.. Sucrumento. CA 95815, Principal is owned
by Edward R. Stolz. who also owns KRCK(AM) Burbank.
CA and KWOD(FM) Sucramento. CA. Filed July |.

m Scaside. CA (BPH880701MH)—Coastal Broadcasting
Co. sccks 103.5 mhz: 3 kw H&V: 100 m. Address: 8007
River Place. Carmel. CA 93923, Principal is owned by
Elizabeth J. Wade. Lillian J. Larsen. Wanda D. Cooper and
Frances W. Larsen. It has no other broadeast interests. Filed
July 1.

® Scaside. CA (BPH880701MR)—Barbaru S. Greenstein
seeks 103.5 mhz: 1.25 kw H&V: 150 m. Address: 11401
Rouen Dr.. Potomac. MD 20854. Principal has no other
broadcast interests. Filed July 1.

® Scaside. CA (BPH880701 M) —Communications West
Inc. sceks 103.5 mhz: 3 kw H&V: -21 m. Address: 1500
Glenwood Ave.. Oklahoma City 73116. Principal is owned
by Gary Massad. Becky Massad und Paul E. Wisc. Ithas no
other broadcast interests. July L.

® Scaside. CA (BPH880701MJ)—Threshold Communica-
tions secks 103.50: 1.15 kw H&V: 158 m. Address: 1656 N.
Calif. Blvd.. #100. Walnut Creek. CA 94596, Principal is
owned by James T. Arata and Douglas A. Wulff. Filed July
1.

& Mariannu. FL (BPH880630MG)—Jackson Radio L.
sccks 93.3 mhz. Address: PO. Box 777. Marianna, FL
32446. Principal is owned by W.E. Dunklc 111, who has no
other broadeast interests. Filed June 30.

® Sarasota.  FL (BPED880624M))—Southwest  Florida
Community Radio Inc. secks 89.10: 100 kw H&V: 131 m.
Address: 1860 Boyscout Dr.. #202. Ft. Myers. FL. Princi-
pal is owned by Robert D. Augsburg. Felice Augsburg. Fred
C. Shutrump. Merri Shutrump, Sherryl Ford, John Geyer.
Bill Erickson. Larry Ford. Steve Maloney. Dean Castillo
and Colette Geyer. It has no other broadcast interests. Filed
Junc 24.

& Dubuque. |A (BPED880628MB)—Tri-State Independent
Blind Socicty Inc. secks 89.7 mhz: 0.1 kw H&V: 30 m.
Address: 1098 Jackson. Dubugue. 1A 52001, Principal is
nonprotit corporation hcaded Donald Cagne. It has no other
broadcast interests. Filed June 28.

® Sioux Rapids. |1A (BPH880630MB)—Donald A. Swan-
son secks 102.9 mhz: 50 kw H&V: 150 m. Address: Box
102-A. Rte. 2, Sioux City. 1A 51106. Principal owns
KTFC(FM) Sioux City. IA. KVSR(AM) Rapid City, SD and
KTFJ{AM) Dakota City, NE. Filed Junc 30.

& Champaign. !L (BPH880629ME)}—Katby L. McElroy
sceks [00.3 mhz: 25 kw H&V: 100 m. Address: 444 §.
Willow St.. Effingham. IL 62401. Principal has no other
broadcast interests. Filed June 29.

& Champaign. IL (BPH880630NR )—Scbastopol Broadcast
Group Ine. sccks 100.3 mhz: 25 kw H&V: 100 m. Address:
6700 S. Olgesby St.. #1306, Chicago 60646, Principal is
owned by Jaikeven Thomus. Victor M. Venters. David St
Germain and Catherine C. Pisaturo. It has no other broad-
cast intercsts. Filed June 30.

@ Champaign. IL (BPED88063IONK)—Doxa Inc. sccks
100.3 mhz: 12.5 kw H&V: 145 m. Address: P.O. Box 227,
5th and Harrison Strects. Covington. IN 47932, Principal is
owned by Gregg Curtis. Ogle Snider and Joann Murray. It
has no other broadcast interests. Filed June 30.

& Champaign. IL (BPH880630MO}—Maria E. Berardi
sceks 100.3 mhz: 25 kw H&V; 100 m. Address: 3031 North
Clifton. Chicago 60657. Principal has no other broadcast
interests. Filed June 30.

® Champaign. IL (BPH880630MF}—Champaign-Urbana
Broadeasting Corp. secks 100.3 mhz: 25 kw H&V. 100 m.
Address: 801B Hartwell Dr.. Savoy. IL 61874, Principal is
owned by Michele Bailey. who has no other broadcust
interests. Filed Junc 30.

& Thief River Falls. MN (BPH880705MA)—North Country
Broadeasting Inc. secks 99.3 mhz: 3 kw H&V; 100 m.
Address: P.O. Box 606, Fosston. MN 56342, Principal is
owned by Curtis W. Quesncll. who owns KKCQ(AM)
Fosston. MN. Filed July 5.

& Cussville. MO (BPHS80629MA)—Kevin and Patricia
Wodlinger sceks 93.3 mhz: | kw H&V: 151 m. Address:
Rte. 1, Box 180 Verona. MO 65769. Principal is owned by
Kevin M. Wodlinger and Patricia W. Wodlinger. Filed Junc
29.

® Avon. NY (BPH880629MK)—Karen 8. Kichamer secks
93.3 mhz; 1.7 kw H&V: 123 m. Address: 2374 Poplar Hill
Rd.. Avon. NY 14414, Principal has no other broadeast
interests. Filed June 29,

& New Paliz. NY (BPH880630M1—Creative Broadeasters
Inc. sceks 93.3 mhz: 0.35 kw H&V: 294 m. Address: PO.
Box 439, Cedar Hill Rd.. High Falls. NY 12240. Principal
is owned by Paul ). Vidich. Joseph Vidich. Deane J.
Marcus. David Alexander. Richard Croce and Vivian Wad-
lin. 1t has no other broadeast interests. Filed June 30.

& New Paliz, NY (BPHB80629M)—Simply Broadcasting
seeks 93.3 mhz: 0.355 kw H&V: 289 m. Address: Rd. 5.
Box 270. Kingston. NY 12401. Principal is owned by Alice
M. Ellenbogen and Henry M. Ellenbogen, who have no
other broadeast interests. Filed June 29.

& New Paltz, NY (BPH880630MT)—Skytop Telecom Inc.
secks 93.3 mhz: 0.34 kw H&V: 289 m. Address: P.O. Box
126, New Paliz, NY 12561, Principal is owned by Mclinda
C. Hidle and John E. Hidle. It has no other broadcast
inicrests. Filed June 30.

& New Paltiz. NY (BPH880630NC)—Hermine A. Segal
secks 93.3 mhz; 3 kw H&V; 100 m. Address: 11405 Big
Pincy Way. Potomac. MD 20854. Principal has no other
broadeast interests. Filed June 30.

® New Paltz, NY (BPH8B0630NS)—Ncew Paliz Broadcast-
ing Inc. secks 93.3 mhz: (.35 kw H&V: 289 m. Address:
P.O. Box 336, New Paltz. NY 12561, Principal is owned by
Betty L. Walker and Floyd Patterson. It has no other
broadeast interests. Filed June 30.

| Elloree. SC (BPHER0630ONQ)—Radic Summerville Inc.
secks 100.3 mhz; 3 kw H&V; 100 m. Address: P.O. Box
859, Summerville. SC 29484. Principal is owned by Wayne
Phillips. S.E. Felkel and Audreyette Phillips. It also owns
WAZS(AM) Summerville. SC. Filed June 30.

® Elloree. SC (BPHE80629MB)}—Clarence E. Jones sceks
100.3 mhz: 3 kw H&V: 100 m. Address: Rt. 2, Box 537.
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Eugawville, SC 29048. Principal also owns WMNY(AM)
Elloree. SC. Filed June 29.

® Pawlcys island. SC (BPH880630MN)—Fogel Broadcast-
ing L.P. secks 100.3 mhz: 3 kw H&V: 100 m. Address: P.O.
Box 428. Panley’s Island. SC 29585. Principal is owned by
Harry R Fogel. who has no other broadcast interests. Filed
June 30.

8 E| Paso. TX (BPED880630NG)—World Radio Network
Inc. seeks 91.1 mhz: 0.25 kw H&V: 340 m. Address: P.O.
Box 3333. McAllen. TX 78502. Principal is nonprofit
corporation hcaded by Abe C. Vanderpuy, Ben Cummings.
Dwite McCloud. Hardy Hayes. Roger Bechtel and Ron
Clinc. Filed Junc 30.

® Friona. TX (BPH880628MF)}—Lois B. Crain sccks 95.1
mhz: 3kw H&V: 87 m. Address: Re. 5. Box 755-1. Byhalia.
MS 3861 1. Principal has interest in KDFT(AM) Ferris, TX.
Filed June 28.

® Marlboro. VT (BPH88070IMQ)—Marrian Akley seeks
101.5 mhz: 0.63 kw H&V: 221 m. Address: Marlboro Rd..
P.O. Box 2108, W. Brattleboro. VT Principal has no other
broadcast interests. Filed July 1.

® Perersburg. VA (BPHBB0630NX)—Petersburg FM Broad-
casters L.P. secks 100.3 mhz: 3 kw H&V: 100 m. Address:
57 E. llth St.. 6th lloor. New York 10003. Principal is
headed by Cathis Hall. who his no other broadcast interests.
Filed June 30.

® Petersburg. VA (BPH880630NT)—Walsh and Partners
Communications Inc. secks 100.3 mhz: 3 kw H&V: 100 m.
Address: 12941 Erlene Dr.. Chester. VA 23831, Principal is
owned by Norman J. Walsh and Carla S. Walsh. 1t has no
other broadcast interests. Filed June 30.

Facilities Changes :

AM’s

® Burbank. CA. KRCK. 1500 khz—July 5-Mod of CP {BP-
20.111) to increase power to 14 kw night/50 kw day: change
TL 10: Tujunga Wash. 2.3 mi. Wof Sunland in Los Angeles
county near Cottonwood Ave. and Wentworth Sti., Los
Angeles Co.. CA: make changes in ant. sys.: 34 16 09N 118
20 31w

® Cypress Gardens. FL, WGTO. 540—July 6-Application

for CP to increase night power to 50 kw; change city of lic.
1o Pine Hills, FL; change TL to Lake county. FL. and make
changes in ant. sys.: 28 22 52N 81 47 31w.

® Chicago. W1JD. 1160 khz—1July |-MP (BP800814AD)
for nighttime augmentation. also to reduce nighttime power
10 5 kw.

® Urbana. IL. WJTX, 1580 khz—July 6-Application for CP
to increase day power to 1 kw: change hrs. of oper. o unltd.
by adding night service with 500 w: change TL to Urbana,
IL. and make changes in ant. sys.: 40 09 27N 88 08 33W.

® Park Rapids. MN. KPRM. 870 khz—July 21-Application
for CP to increase daytime power to 25 kw.

® Canonsburg. PA, WWCS. 540 khz—July 15-Application
for CP to increase daytime power 1o 7.5 kw: change night-
time patiern and tower mod. to shunt feed.

® Atlantic Beach, SC. WMIW, 1190 khz—July 14-MP
(BP851223AG) to make changes in ant. sys. from DA to
non-DA.

® Jonesboro. TN, WUSJ, 1590 khz—July [1-Application
for CP 10 employ direct nighttime antenna system of 2 kw
for daytime operation and relocate daytime site to nighttime
site.

® Powell. TN. WQBB, 1040 khz—July 20-Application for
CP1o increase daytime power to 10 kw and critical hrs. 10 3
kw.

® Haymarket, VA, WDAW. 1530 khz—July |-MP
(BP361202Al) 10 make changes in ant. sys.. DA 1o ND:
decrease twr. hght.. also reduce day power to 0.5 kw and
change power 10 0.39 kw.

FM's
® Prattville. AL. WQIM. 95.3 mhz—Juty |4-Application

for CP to change FREQ: 95.1 mhz: ERP: 50 kw H&V:
HAAT: 152 m H&V: change class 1o C2.

® Paso Robles. CA, KDDB, 92.5 mhz—June 24-Applica-
tion for CP to change ERP: 4.8 kw H&V: HAAT: 452 m
Hé&V: TL: Cuesta Ridge. 7.2 km N of San Luis Obispo. CA:
change annna-supporting structure height.

® Dunnellon, FL, WTRS-FM. 102.3 mhz—June 22-Appli-
cation for CP 1o change ERP: 50 kw H&V: HAAT: 149 m
H&V: TL: near SR 328. 16 km NNE of Dunnellon. Marion
Co.. FL: change antenna-supporting structurc height:
change class to C2 (per docket #87-301).

e
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® Fort Myers., FL. WSOR. 95.3 mhz—June 23-Applica
for CP to change ERP: 97 kw H&V: HAAT: 138 m H«
TL: approx 1.2 km NNW of Pinc Island Center. Lee €
FL.

8 Melbourne. FL, WVTL. 107.1 mhz—June 28-Applical
for CP to change ERP: 98.6 kw H&V: HAAT: 288 m Hc¢
TL: WAYK-TV tower. 7.5 mi. WNW of Fellsmore, Brey
Co.. FL: change to class C1 (per docket #87-233).

8 Pensacola. FL. WTKX. 101.5 mhz—June 23-Mod of
(BPH870728IC) 10 change ERP: 100 kw H&V: HAAT:
m H&V: TL: WTKX wansmitter site. 1.9 km W of Milt
Santa Rosa Co.. FL.

® Tisville. FL, WSCF. 98.3 mhz—June 30-Applicat
for CP to change ERP: 50 kw H& V: HAAT: 141 m He¢
TL: on Putnam Grove Rd.. L.4 mi. SW of Qak Hill.
change antenna-supporting structure height: change clas
C2 (per MM docket #87-554).

® \ero Beach. FL. WAVW., 105.5 mhz—July 18-Appli
tion for CP to change FREQ: 103.7 mhz (per dockct #
284): ERP: 50 kw H&V: HAAT: 145 m H& V. TL: E side
Ric. 505. 0.95 mi. S of Wabasso Rd.. near Wabasso.
change to class C2.

® Canton. GA, WCHK-FM, 105.5 mhz—July 1-Appli
tion for CP 1o change ERP: 50 kw H&V: HAAT: 15(
H&V. change antenna-supporting structure height: °
Hause Rd.. Lebanon. Cherokee Co.. GA: change FRE(
298 and class 10 C2.

® Rossville. GA. WLMX. 105.5 mhz—July 6-Applicat
for CP 10 change HAAT: 80 m H&V: TL: Recar. 270 N O
Rd.. Chattanooga. Hamilion Co.. TN; 35 02 55N 85
10W.

® Coeur D" Alene. ID. KCDA. 103.1 mhz—July 5-Appli
tion for CP 1o change ERP: 2.5 kw H&V: HAAT: 468.°
H&V: TL: Sec 28 Blossom Mtn.. 3.6 mi. S of Post Falls.
CLASS: C2: 47 38 52N 116 58 00 (per docket #88-60

8 Pocatello. ID. KSEI-FM. 104.9 mhz—June 27-Appli
tion for CP 1o change HAAT: 316 m H&V.

® Chicago. WOUIL. 88.9 mhz—Junc 28-Application for
to change TL: 3300 S Federak. Chicago. Cook Co.. |

® Rantoul. IL. WZNFE. 95.3 mhz—July 5-Application
CP to change ERP: 1.94 kw H&V: HAAT: 125 m Hé¢
change antenna-supporting structure height.

8 Keokuk. A, KOKX-FM. 95.3 mhz—May 5-Applicat
for CP 10 change ERP: 50 kw H&V: FREQ: 96.3M}
change class 10 C2: HAAT: 150 m H& V: TL: SW % of SE
of Sec. 9, Township 65 North, Range 5 West. Jackson Tw
Lee Co.. IA.

¥ New Ulm. MN. KXLP. 93.1 mhz—July 18-Applicat
for CP to change HAAT: 148.5 m H&V: TL: approx. 3.2
NE of Hwy. 60. Lake Crystal. MN.

® Clarksdale. MS, WKDJ. 96.5 mhz—June 28-Med of
(BPH851112MB) 10 change HAAT: 56.1 m H&V.

¥ New Albany, MS. WTMX. 106.3 mhz—June 24-Ap)
cation for CP to change ERP: 33.1 mhz: HAAT: 183
H&V; TL: on N side of Wallerville Rd.. 0.3 mi. SWof H-
348. New Albany. Union Co.. MS: change class 1o
FREQ: 106.7 mhz (per docket #87-58): 34 27 44N 88
o7wW.

® Vicksburg, MS. WCKO. 98.7 mhz—June 22-Mod of
(BPHB70227IE) 10 change HAAT: 298,5 m H&V; TL:
Palestine Rd.. | mi. N of Palestine church. Hinds Co.. M
change class: Cl.

® Henderson. NV, KLSQ. 95.5 mhz—June 30-Applicat
for CP 1o change ERP: 91 .8 kw H&V: HAAT: 366 m Hé
change antenna-supporting structure height: TL: Bk
Min.. approx 3.4 km SW of Henderson. Clark Co., M

® North Las Vegas, NV, KJUL. 104.1 mhz—June 28-M
of CP (BPHB10909AH) to change HAAT: 360 m H& V; 1
3.4 km SW of Henderson. NV Post Office: 36 00 31N 115
22w,

® Henrietta, NY. WBER. 90.5 mhz—June 8-Applica

for CP 10 change community of license from Henrietta. !
10 Rochester. NY.

® Houghton, NY. WJSL. 90.3 mhz—June 20-Applicat
for CP to change antenna type.

® Chillicothe. GH. WFCB, 94,3 mhz—July 8-Applicat
for CP 10 change ERP: 6.3 kw H&V: HAAT: 191 m H&
TL: 11 km SE of Chillicothe. alongside Lancaster Rd.. R
Co.. OH; 39 16 22N 82 52 03W.

8 Clyde, OH, WHVT, 90.5 mhz—June 9-Application
CP 10 change ERP: 2.676 kw H&V.

® Mansfield, OH. WYHT. 105.3 mhz—July 13-Applicat.
for CP 1o change HAAT: 143 m H&V.

® Atoka, OK, KHKC-FM. 103.1 mhz—June 29-Appli
tion for CP to change CLASS: C2 (per docket #87-32

8 Martinsville, VA, WMVA-FM., 96.3 mhz—July 8-Mod
CP (BPH861008ID) 1o change ERP: 13.8 kw H&V: HA.



3 m H&V: TL: atop Cahas Min.. approx 5.1 km W of
»ones Mill, Franklin Co.. VA: change CLASS: C1: 3707
.N 80 00 57w.

Woodstock. VT, WMXR, 93.9 mhz—July 15-Mod of CP
.PH860808MC) 1o change ERP: 0.666 kw H&V: HAAT:
8.2 m H&V: TL: Kent Hill. 0.85 mi. E of Hartland Hill
1. at Woodstock-Hartland town line.

Bellevue. WA, KBCS. 91.3 mhz—July |2-Application
r CP to change ERP: 2.8 kw H&V: HAAT: 66 m H&V.

Evansville. WI1. 105.9 mhge—June 27-Mod of CP 10
ange ERP: 1.2 kw H&V: HAAT: 154 m H&V.

V's
San Francisco. KBHK-TV. ch. 44—July [1-Application

r CP to change ERP vis.: 5010 kw: ANT: Andrew Corp.
r217.5H35-DSC-44.

Oxnard, CA. KADY-TV. ch. 63—July 11-Application for
P to chunge ANT: Bogner/BUH28N.

Milwaukee. WDITTV, ch.  38—July 7-MP
IPCT831219KF) 10 change ERP vis.: 2800 kw: HAAT:
33 m: ANT: Andrew CorpJATW25H2-HTC-58: 43 02
IN 87 55 O4W.

ctions

M's

Sand Point. AK. KSDP. 840 khz—July 21-Application
tP871019A)) granted for CP 1o increase power to | kw day
id night.

McFarland. CA. KXEM, 1590 khz—July L8-Application
1P871130AD) returned for CP to change city of license to
akersticld. CA: FREQ: 7500 khz: change hrs. of oper. (o
Wid. by adding night service with | kw: increase day
ywer 10 | kw: TL: 2.82 km E of Bakersiield Country Club
1 N side of CA Hwy. t78, Bakersficld. CA. and make
anges in ant. sys.: 35 23 55N 118 54 00W.

Fort Myers. FL.. WHYS, 1350 khz—July 15-Application
$PERO203AF) returned for CP 1o increase daytimie power
5 kw

Jesup. GA. WLOP. 1370 khz—July 26-Application
JPR70330AG) dismissed for CP 1o change hrs. of oper. w
1lid. by adding night service with 2.5 kw, DA-N and make
WNEES i ani. sys.

Michigan City. IN, WIMS, 1420 khz—July |8-Applica-
an {BP8RO2tTAF) granted for CP for experimental syn-
wonous AM station at La Porte. IN to operate simulta-
ously with primary WIMS facility at Michigan City. INon
imc freq. but with 50 w, DA-N.

Elkton. KY. WOAM. 1070 khz—July 18-Application
IPRTH06AA) granted for CP 1o increase power 10 0.5 kw.

williston. ND. KQSR. 660 khz—July 14-Application
IMP8T0630AE) granted for MP (BP811120AE) to change
1. sys. (incl. incr. in hght. of twr.): TL: NE % of Sec. 22,
I55N. R101 W, 7.5 km N Williston. ND: 48 14 20N 103
7 01w,

Huren. SD. KOKK. 1210 khz—July |5-Application
IMPRROI2RAH) pranted for MP (BPR20305BA) to change
at. sys. and reduce daytime power.

‘M's

Leone. AS. WVUV-FM. 101.1 mhz—July 11-Applica-
on (BMPHS709171B) dismissed for Mod of CP 1o change
AAT: 414 M (H) and 411 M (V): ERP: 0.612 kw (H) and
306 kw (V).

Eurcka, CA. KFMI, Y6.3 mhz—July 15-Application
IPHET70302N)) granted for CP 1o change ERP: 100 kw
&V.

Hanford. CA. KCLQ-FM. 107.5 mhz—July 20-Applica-
on BPLIS701 281€H granted for CP 1o change ERP: 20,3 kw
I&V: HAAT: 239 m.

Hollister. CA. KHIP. 93.5 mhz—July 15-Application
3PHR70615IB) granted for CP 1o change TL: Fremont Peak
‘ommunications Site. 13.7 km. 221 degree True from
lollister, CALERP: 0.058 kw H&V: HAAT: 688 m H&V: 36
5 23N 121 30 05W,

Scaside. CA. KMBY. 107.1 mhz—July 11-Application
3PHE706041C) granted for CP to change ERP: 0.86 kw
[&V: HAAT: 184.4 m H&V,

Visalia, CA. KFSO. 92,9 mhz—July 19-Application
3PHRT03M0IK) granied for CP o change ERP: [7.8 kw
1&V.

Seaford, DE. WSUX-FM. 98.3 mhz—July 21-Applica-
on (BPH8803101B} granted for CP to change HAAT: 100
1 H&V: change antenna-supporting  structure  height:
hange geographic coordinates: 38 36 47N 75 35 12W.
Crestview, FL. WTJT. 90.1 mhz—July 21-Application
3MPEDS804221G) granted for MP (BPEDSS0911MCY to
hange HAAT: 77 m H&V.

| Fernandina Beach. FL. WNLE. 91.7 mhz—July 20-Ap-

ks

plication (BPED8604281D) granted for CP 1o change ERP:
10 kw H&WV.

® Swart. FL. WZZR. 92.7 mhz—July 20-Application
(BMPHS80518IC) granted for MP (BPHB609021G) 1o
change: ERP: 50 kw H&V: HAAT: 174 m H&V: TL: 3.65
km NNW of intersec. of SR § and CR 732. Stuart. FL:
change 1o class C2 (per MM docker #87-374).

m Tallahassee, FL. WGLF. 104.1 mhz—1July 21-Application
(BPH8702271V) granted for CP 10 change TL: (Rural) 3.7
km E of Capitola, FL: HAAT: 426 m H&V and make
chunges in ant. sys.: 30 27 02N 84 02 57W. As amended
April 1. CP to change TL: 2.9 km SSE of Lloyd. Jefferson
Co.. FL: HAAT: 425 m H&V: 30 27 09N 84 00 50W.

® Forsyth. GA. WFXM-FM. 100.1 mhz—July 14-Applica-
tion (BMPH8803021D» denicd for MP 1o relocate main
studio outside community of license to: 369 2nd St.. Macon.
GA.

® Elgin, IL. WIKL. 94.3 mhz—July 20-Application
(BPHB804041E) gramed for CP 1o change TL: Spaulding
Industrial Park, Elgin. Cook Co.. 1L: 41 59 54N 88 14 J3W.,

& Van Buren. IN, WMRR. 99.3 mhz—July 14-Application
(BMPHS803091A) granted for MP (BPH850711ML) to
change TL: 91 m S of SR 218, 0.7 km E of Huntington/Wa-
bash county line in Huntington Co.. IN: 40 40 OLN 85 37
50w,

m Kansas City, KS. KUDL. 98.1 mhz—July |1-Application
(BPH870227MW) granted for minor change application:
change TL: Wallace Ave.. S of 27th Si.. Kansas City. KS:
HAAT: 303 m H&V. and make chunges in ant. sys.: 39 04
23N 94 29 06W.

m Beaverton. Ml WMRX-FM, 97.7 mhz—July 14-Appli-
cation (BMPH8712111G) denied for MP 1o relocate main
studio outside community of license 1o co-locate with
WMPX(AM). Midland. MI.

® Iron Mountain. Ml. WINR-FM. 101.5 mhz—July [3-
Application (BPH8702261C) granted for CP 1o change ERP:
100 kw H&V.

m Oxford, MS. WOXD. 95.5 mhz—July |8-Application
(BMPHS80308[F) granted for MP (BPH85071101} 10
change antenna location: 0.32 km W of Statc Rie. 7 und
approx. 7km S of Oxlord. Lafayetie Co.. MS; 34 18 10N 8%
3125w

® Duluth. MN. KDNW. 90.5 mhz—July 21-Application
(BPEDSR00OBIA) granted for CP 1o change ERP: 0.455 kw
H&V: HAAT: 259 m H&V: TL: 4th Ave. West and 10th St..,
Duluth. St. Louis Co.. MN: 46 47 2IN 92 06 51w,

® Butie. MT. KOPR. 94.1 mhz—July 25-Application
(BPH8806031B) granied for CP 10 change ERP: 58.4 kw
H&YV. 60 kw (MAX) and make changes in ant, sys.

8 Amsterdam. NY. WMVQ. 97.7 mhz—July 18-Applica-
tion (BPH8803241A) granted tor CP to change TL: 1.6 km
N of Fulton county linc. 0.7 km E of Hwy. J0; HAAT: 190 m
H&V: ERP: 0.79 kw H&V: 42 59 05N 74 10 49W.

& Kingston. NY. WBPM. 94.3 mhz—July 20-Application
(BPH#802231B) pranted for CP to change ERP: 1.1 kw
H&V: HAAT: 169 m H&V.

® Plaitsburgh. NY. WGFB. 99.9 mhz—July 5-Application
(BMPHR70331PZ) dismissed for MP to change ERP: 66.1
kw H&V: HAAT: 238.2 m H&V: change to class CI.

& Las Vegas. KNPR. 89.5 mhz—July 25-Application (BPE-
D8703021H) granied for CP to change ERP: 98.3 kw H& V.

a Charlotte. NC. WEZC. 104.7 mhz—July 20-Application
(BPHS80407IE) dismissed for CP 1o change HAAT: 176 m
H&V: replace directional antenna.

® Hendersonville. NC, WMYIL, 102.5 mhz—July 18-Appli-
cation {BMPHS880303[B) granted for MP {(BPH8512131C)
to change HAAT: 542 m H&V.

® Whiteville. NC. WZFX. 99.1 mhz—July 21-Application
(BMPH8701201E) granied for MP (BPH8512261D) to cor-
rect coordinates: M 34 05N 78 47 25W.

® Willizmston, NC. WKKE., 103.7 mhz—July 13-Applica-
tion (BMPHS703131F) granted for MP (BPHES5110510) 10
show actual measured patiern of directional antenna.

® Cincinnati. WCNF. 90.1 mhz—July 13-Application
(BMPEDS801071A) dismissed for Mod of CP to change TL:
600 feet N of Bond Rd. and 1200 feet E of Brooks Rd..
Harrison, OH: ERP: 4.47 kw H&V: HAAT: 78 m H&V: 39
12 37N 84 48 52W.

m Oxford. OH, WOXY. 97.7 mhz—July 20-Application
(BPHRBOAIOIC) granted for CP 1o change HAAT: 98 m
H&V.

® Hugo. OK. KITX. 95.3 imhz—July 2]-Application
(BPH8804291A) dismissed for CP to change FREQ: 95.5
mhz (per docket #87-219); ERP: 50 kw H&V: HAAT: 150
m H&V: change 1o class C2.

a Gettysburg. PA. WGTY. 107.7 mhz—July 19-Application
(BPH8702191D) granted for CP 1o change ERP: 50 kw
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(MAX) H&V; HAAT: 107 m H&V.

® Ponce. PR, WRIO. 101.1 mhz—July !l-Application
(BMPH860716lA) dismissed for MP (BPHB00Y25AA) 1a
change TL: Carretera #388. km 5 Finald Barrio Jaguas.
Penuelas, PR: ERP: 39.81 kw H&V: HAAT: 1644 feet H& V:
18 06 15N 66 43 08W.

® North Charleston. SC. WXLY. 102.5 mhz—July 14-Ap-
plication (BPH860%021C) granted for CP to chunge HAAT:
985 feet H& V.

® Paris Island. SC. WBHH. 92.1 mhz—July 11-Applica-
tion (BPH8711271H) dismissed for CP to change TL: on S1.
Helena Island. 320 m SE of intersee. of Land’s End Rd. and
Hwy. 195, Beauford Co.. SC: ERP: 3 kw H&V: HAAT: 100
m H&V: 32 21 26N 80 35 27TW.

m Cookeville. TN. WGSQ. 94,3 mhz—July 22-Application
(BPH880428N m) granied for CP to change FREQ: 96.5
mhz (per docket #84-14): TL: 13.7 km E of Cookeville.
TN: ERP: 100 kw H&V: HAAT: 402 m H&V: change to
class C: 36 10 26N 85 20 37w.

® Canyon. TX. KAKS-FM, 107.9 mhz—July 11-Applica-
tion (BMPH8710301D) granted for MP (BPH830419A1 as
mod} to make changes: TL: 2.2 km NNE of Givens Ave..
Amarilio. Potter Co.. TX: HAAT: 403 m H&V: 35 20 33N
101 49 21W.

® Jasper. TX. KJAS, 100.9 mhz—July [8-Application
(BPH8804251A) granicd for CP to change FREQ: 100.7
mhz (per doc #86-411): ERP: 5.076 kw H&V.

® Whitehouse. TX, KEYP-FM. 99.3 mhz—July 14-Appli-
cation (BMPH860218IB) dismissed for Mod of CP 10 rclo-
cale main studio outside community of license to: KDOK
main studio and transmitter sitc in Tyler. TX.

® Tremonton. UT, KKVU-FM. 104.9 mhz—July 20-Appli-
cation (BPH8803 141B) granied for CP to change TL: % mi.
N of Hwy. 83 and Sulphur Creck at Little Min.: HAAT: 335
m H&V: ERP: 10 kw H&V: 41 35 34N 112 13 55W.

® Vernal, UT. KUIN. 92.7 mhz—July 14-Application
(BMPHS8612121D) granied for MP (BPH840319CD) 10
change FREQ: 105.9 mhz: ERP: 3.015 kw H&V: HAAT:
412 feet H&V.

& Cape Charles. VA, WIAV, 96.1 mhz—July | 3-Application
(BMPH860829(E) granted for MP to change TL: 0.64 km S
of Mason Ave. on Ric. 642, Cape Charles, VA: HAAT: 147
m H&V: 37 15 46.5N 76 00 46.5W.

® Fredericksburg, VA, WFLS. 93.3 mhz—July 14-Applica-
tion (BP880324AD) granted for CP to change ant. sys.

m Fredericksburz, VA, WFLS. 93.3 mhz—July 19-Applica-
tion (BPHB80315IB) granied for CP to change HAAT: 150
m H&V.

m Fredericksburg. VA, WJYJ, 90.5 mhz—July 14-Applica-
tion (BPED&5062110) rewrned for CP to change ERP: 35
kw H&V; HAAT: 164 m H&V: 38 11 48N 77 33 45w.

® Pullman. WA. KPNP, 99.5 mhz—July 11-Application
(BMPHB8703311A) dismissed for MP (BPH8410091C) 10
change TL: Paradise Ridge. 3.1 mi. SSE ol Moscow. LD:
HAAT: 277 m H& V: reclassify C1: 46 40 52N 116 58 19W.
Application is reinstated and accepied for tender.

& Rhinelander. W1, WZTT. 97.5 mhz—July 15-Application
{(BMPH870303IP) granted for MP (BPH-1146) 1o TL: Sum-
mit Lake Rd.. 0.2 mi. NE of U.S. 45, Summit Lake, WI:
HAAT: 235.2 m H&V: 45 22 43N 89 1L 38W.

TV's
8 Panama City. FL. WPGX. ch. 28—June 16-Application
(BMPCT880606KE) returned for MP (BPCT820122KE) 10

change HAAT: 228.22 m: antenna-supporting structure
height: 30 23 42N 85 32 02w.

m Hazleton. PA, WWLE ch. 56—July 8-Application
(BMPCTE80408KG) granted for MP 10 change HAAT: 129
m: ANT: Andrew ATW32G2-HSS-56 (DA).

® Roanoke. VA. WVFT. ch. 27—July |2-Application
(BMPCT8$0115KF) granted for MP (BPCT870612KE) 1o
change antenna-supporting structure height: 37 11 46N 80
09 16W: HAAT: 609.6 m: ANT: Diclectric TFU-25]DAS.

Actions

FCC Actions

u Executive named to handle problems with FCC public
reference rooms—As part of commission’s continuing cffort
to improve reference services 1o public. FCC's managing
director has ¢stablished “FCC Reference Room Executive
(RRE).”

m Petier Gimpel—Upheld staff action denying Gimpel's
news distortion complaint against ABC. CBS and NBC
concerning their news coverage of 1978 “Black Friday
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Massacre™ in [ran. (By order [FCC 88-232) adopted July
by commission.)

® John R. Powley—Upheld decision by Mass Media B
rcau’s video services division denying Powley's request |
extension of time to construct KIIU-TV Logan. UT. a
KBSC-TV Helena, MT.

® FCC upholds review board decision in Guadalupe, C.
FM Proceeding—MM Docket 85-298 (report DC-121
action in docket case). Upheld decision by review boa
granting application of Armando Garcia for new FM stati
on channel 288A (105.5 mhz) at Guadalupe, thus denyi
Reimer Broadcasting Limited review of that decision. A
tion by commission July 26 by order (FCC 88-258).

B FCC upholds aetion denying Poseidon requests agair
National for low power TV. ch. 19 New York (report M}
340, Mass Media action}—Denied Poseidon Productio
In¢. reconsideration of Mass Media Bureau action denyi
its petition to deny low-power TV application of Natior
Innovative Programing Network Inc. ot East Coas! for ¢
19 at New York. Action by commission July 26 by MO&
(FCC 88-260).

B FCC concurs in authorization of noncommercial educ
tional FM stations at Fort Hood. TX. and Fort lrwin, C
(report MM-339. Mass Media action}—Granted rcquest f
concurrence submitted by U.S. Army and NTIA in autho
zation of 10 w military noncommercial educational F
stations 10 serve Fort Hood and Irwin. Action by comm
sion July 26 by letter (FCC 88-262).

B FCC upholds burcau’s dismissal of Ramapo’s applicatis
to upgrade facilities of WRRH(FM) Franklin Lakes. !
(report MM-341, Mass Media action). Action by commr
sion July 26 by MO&O (FCC 88-263).

8 FCC upholds action in WHCB(FM) Bristol. TN (rep«
MM-342. Mass Media action)}—Commission has uphe
Mass Media Burcau's action denying RAM Communic
tions Inc.’s request to deny Appalachian Educational Cor
munication Corp. s application for license to cover constru
tion permit for WHCB Bristol, TN, Action by commissis
July 26 by leuer (FCC 88-264).

Staff Actions

B Brewer, ME—Denied Passamaquoddy Broadcasting In
reconsideration of action substituting channel 262B (100
mhz) for channel 265A (100.9 mhz) Brewer and modifyil
license for WKIT-FM 10 specify new channel. (MM Dock
86-314 by MO&O [DA 88-929] adopted May 4 by depu
chief. policy and rules division.}

B Latavette. LA—Denied request by C.R. Crister and Oa
dale Limited Partnership for reconsideration of report ai
order denying petition for rulemaking filed by Crisler pr
posing substiwtion of channel 238C2 (95.5 mhz) for cha
nel 238A at Lafaveue and Oakdale's proposal (0 upgra
station- KCIR(FM) from channel 285A (104.9 mhz)
channel 239C2{95.7 mhz). {MM Docket 87-196 by MO&
[DA 88-1145] adopted July 13 by chief, policy and rul
division. Mass Media Bureau.)

® Creswell. OR—Denied request by Visionary Radio E
phonics of Oregon Inc. to amend FM table by substitutit
channel 237C2 (95.3 mhz) for channel 237A at Creswe
and medifving license KZAM(FM) to specify operation
C2 channel. (MM Docket 87-589 by R&O [DA 88-110
adopted July 1 by deputy chief. policy and rules divisior

% Ocean Pines. MD—Designated for hearing 10 mutual
exclusive applications for new FM station on channe! 24¢
(97.1 mhz) at Ocean Pines and dismissed applications
Ocean Pines Broadcasting Associaies and Ocean Pincs K
dio Co. (MM Docket 88-342 by order {DA 88-979) adopt:
June 24 by chicf. audio scrvices division.)

8 Naguabo, PR—Designated for hearing cight mutual
exclusive applications for new FM station on channel 228
(96.9 mhz) at Naguabo. (MM Docket 88-343 by order |
88-974] adopted june 23 by chief. audio services divisio
Mass Media Burcau.)

& Narraganseit Pier. R1—Designated for hearing 13 mutu:
ly exclusive applications for new FA station on chanr
274A (102.7 mhz) at Narragansett. (MM Docket 88-344 |
order | DA 88-975] udopted Junc 23 by chief. audio servic
division.)

B Hayden. ID—Designated for hearing mutually exclusic
applications of United Broadcasting of idaho Inc. and M
dia West Inc. for new FM station on channel 233A (94
mhz) at Hayden. (MM Docket 88-347 by order [D A 88-97
adopted June 24 by chicf, audio services division.)

B Lexington. KY—Granted FB.C. Inc.s application f
extension of time to construct WLKT(FM). ch. 62, Lexin
ton. as well as its application 16 modify station’s facilitic
(By MO&O DA 88-1122] adopted July 20 by chiel. Ma
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Media Bureau.)

® Royston. GA—Designated for hearing. mutually exclu-
sive applications of Oculus Broadcasting Corp. and Ben-
nett’s Broadcasting Co. for new FM station on channel 279A
(103.7 mhz) at Royston. (MM Docket 88-348 by order [DA
88981] adopted June 24 by chief. audio services division.
Mass Media Bureau.)

® Silver City. NM—Designated for hearing mutually exclu-
sive applications of Frank Werber and Avila Beach Ltd. for
new FM station on channel 233A (94.5 mhz) at Silver City.
(MM Docket 88-349 by order [DA 88-982] adopted June 24
by chief, audio services division.)

Review Board Actions

® Review board reschedules oral argument in San Diego.
FM broadcast proceeding (MM Docket 85-140).

® Marco. FL—Dismissed as mool. joint reguest by all
parties in this proceeding for certification and stay of hear-
ing proceeding. (MM Docket 87-244 by order [FCC 88R-
45] adopted July 20 by review board.)

® Appomattox. VA—Approved settlement agreement,
granted application of James A. Pounds for new FM station
at Appomattox and dismissed applications of Elainc C.
Eicher and Home Town Broadcasting Inc. (MM Docket 87-
138 by order [FCC 88R-44) adopted July 12 by review
board.}

ALJ Actions

® Kirksville, MO—Resolved air hazard issue and granted
North Missouri Christian Broadcasting Inc. s application for
new FM station on channel 300C1 (107.9 mhz) at Kirks-
ville. (MM Docket 88- 182 by summary decision [FCC 88D-
21] issved July 21 by ALJ Joseph Chachkin.)

By ALJ Walter C. Milier on dates shown:

®  Fort Valley, GA (Valmedia [n¢. ¢t al.) FM proceeding—
By separate orders, granted request by Bernard A. O'Neill
and dismissed his application with prejudice. dismissed with
prejudice application of Christian FM Application Partner-
ship for failure to prosecute. (By order. June 28 and by
MO&O. June 29. MM Docket 88-265.)

®  Webster. NY (Webster-Fuller Communications Associ-
ates et al.) FM proceeding—Enlarged issucs against Peter
A. Broikou to determinc whether Broikou's amended appli-
cation violates 47 USC 310, and. if so, whether Broikou is
basically qualified to be commission licensee. (By MO&O.
June 30, MM Docket 88-83.)

By ALJ Richard L. Sippel on date shown.

®  Visalia. CA (Visalia Broadcast Limited Partnership et
al.) FM proceeding—Granted request for limited summary
decision by Stillwell Broadcasiing Limited and resolved
financial certification issue in its favor. (By order. June 30.
MM Docker 88-228.)

By ALJ Joseph Stirmer on date shown:

8 Curwensville. PA (Robin B. Thomas et al.) FM pro-
ceeding—Approved settlement agreements and dismissed
with prejudice applications of Robin B. Thomas: Joseph
(Don) Powers, and Laurel Media Inc.: granted application
of Raymark Broadcasting Co. Inc. for new FM station on
channel 275A (102.9 mhz) at Curwensville: and terminated
proceeding. (By MO&O. June 24. MM Docket 88-203.)

Allocations

® Selma. AL—At request of Holder Communications
Corp.. proposed amending FM table by substituting channel
261C2 (100.1 mhz) for channel 261A at Selma and modify-
ing license for WTUN(FM) to specify higher power chan-
nel. Comments are due Sept. 22, replies Oct. 7. (MM
docket 88-367 by NPRM |DA 88-1135] adopted June 29 by
deputy chief. policy and rules division. Mass Media Bu-
reau.)

® Idaho Falls. ID—At request of AJP Investment Co..
proposed amending FM table by allotting channel 288C
(105.5 mhz) 10 Idaho Falls as its fourth FM service. Com-
ments are due Sept. 22, replies Oct. 7. (MM docker 88-370
by NPRM |DA 88-1095] adopted Junc 29 by deputy chief.
policy and rules division.)

® Mt. Morris and Savanna. IL—At request of Carroll Coun-
ty Communications Inc.. proposed substituting channel
262B1 (100.3 mhz) for channel 261A (100.1 mhz) at
Savanna and modifying license for WCCI(FM) to specify
new channei: and substituting channel 239A (95.7 mhz) for

channel 263A (100.5 mhz) at Mt. Morris and ordered M&M
Broadcasting. permitiee on channel 263A at Mt. Morris, to
show cause why its CP should not be modified to specify
operation on channel 239A. Comments are due Sept. 22.
replies Oct. 7. (MM docket 88-369 by NPRM [DA 88-1096]
adopted June 29 by deputy chief. policy and rules division.}

® Burnside. KY—At request of Lenn R. Pruitt. proposed
substituting channel 230C2 {93.9 mhz) for channel 230A at
Burnside and modifying license for WIDI(FM) to specify
¢class C2 channel. Comments are due Sept. 22, replics Oct.
7. (MM docket 88-368 by NPRM [DA 88-1097) adopted
June 29 by deputy chief. policy and rules division.)

o Brewer. ME—Denicd Passamaquoddy Broadcasting Inc.
reconsideration of action substituting channel 2628 (100.3
mhz2) for channel 265A (100.9 mhz) at Brewer and modify-
ing license for WKIT-FM to specify new channel. (MM
docket 86-314 by MO&O [DA 88-929] adopted May 4 by
deputy chief. policy and rules division.)

® ndian Springs. NV—At request of Claire B. Benezra.
proposed allotting channet 257A (99.3 mhz) to Indian
Springs as its first local FM service. Comments are due
Sept. 22, replies Oct. 7. (MM docket 88-355 by NPRM [DA
88-1102} adopted June 30 by deputy chief. policy and rules
division.)

® Stamford. TX—Dismissed Jon Bruce Thoen's petition
requesting substitution of channel 246C2 (97.1 mhz) for
channel 221A (92.1 mhz) at Stamford. (MM docket 87-442
by R&O (DA 88-1134] adopted June 30 by deputy chief,
policy and rules division.)

® Ellensburg, WA—Effective Sept. 14. amended FM 1able
by substituting channel 276C2 (103.1 mhz) for channel
276A a Ellensburg and medifying license for KQBE(FM)
1o specify ncw channel. {MM docket 87-452 by R&O [DA
88-1100] adopted June 30 by deputy chicf, policy and rules
division.)

® Lake Lorraine. FL—Dismissed Michael J. Pollack’s peti-
tion to allot channel 227A (93.3 mhz) to Lake Lorraine.
{MM docket 86-470 by second R&O [DA 88-1094] adopted
June 29 by deputy chief. policy and rules division. Mass
Media Bureau.)

® Port Charlotic. FL—Effective Sept. 12. amended FM
table by substituting channel 261C1 (100.1 mhz) for chan-
nel 261A at Port Charlotte and modifying license for
WEEIFM) 1o specify class C1 channcl. (MM docket 87-
456 by R&O [DA 88-1091] adopted June 29 by deputy
chief. policy and rules division.)

 Titusville. FL—Effcctive Sept. 12. substituted channel
251C2(98.1 mhz) for channel 252A (98.3 mhz) at Titusville
and modified license for WSCF(FM) to specify new chan-
nel. (MM docket 87-554 by R&O [DA 88-1.098] adopted
June 23 by deputy chicf. policy and rules division.)

® Mountain Home. ID—Effective Sept. 12. substituted
channel 256C1 (99.1 mhz) for channel 257A (99.3 mhz) at
Mountain Home and modified license for KICY(FM) 1o
specify new channel. (MM docket 87-507 by R&O [DA 88-
1093] adopted June 29 by deputy chicf. policy and rules
division.}

® Rexburg, 1D—Effective Sept. 12, substituted channel
251C2 (98.1 mhz) for channel 252A at Rexburg and medi-
fied license for KKQT(FM) to specify new channcl. (MM
docket 87-606 by R&O [DA 88-1092] adopted June 29 by
deputy chief. policy and rules division.)

® Lima. OH—Effective Sept. 12, amended TV table by
substituting ¢h. 61 for ch. 17 at Muncie. IN: reailoting ch.
17 to Lima. and modifying license for WTVO Rockford. IL.
and WXMI Grand Rapids. MI, to specify operation on ch.
17+ inlieu of ch. 17-, respectively. (MM docket 87-417 by
R&C [DA 88-1106] adopted June 29 by deputy chief. policy
and rules division.)

® Jennings. Erath. and Mamou. LA. and Groves, TX—
Effective Sept. 12, amended FM table by allotting channel
299A (107.7 mhz) to Erath. LA: substituting channel 225C2
(92.9 mhz) for channcl 224A (92.7 mhz) at Jennings and
modifying license to KJEF-FM to speeify operation on C2
channel: allowing channel 266A to Mamou. LA. and substi-
tuting channel 224A for channel 223C2 (92.5 mhz) at
Groves. TX. and modifying license of KTFA(FM) to speci-
fy operation on C2 channel. (MM docket 87-104 by R&O
[DA 88-1132] adopted July 13 by deputy chicf. policy and
rules division.)

® Hartford. VT—Effective Sept. 13. amended FM table by
allotting channel 282A (104.3 mhz} 10 Hartford as its first
local FM service. Filing window apens Sept. 13. closes Oct.
13. (MM docket 87-482 by R&O [DA 88-1104] adopted
June 29 by deputy chief. policy and rules division.)

® Hot Springs. VA—Effective Sept. 12, amended FM table
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by allotting channel 296A (107.1 mhz) to Hot Springs as
first local FM service. Filing window opens Sept. 13, ¢lo
Oct. 13. (MM docket 87-384 by R&O [DA 88-11(
adopted June 29 by deputy chief. policy and rules divisio

Call Letters

Applications
Calf Sought by

New FM's

WAFY Barbara D. Marmet, Middletown, M
WLJK South Carolina Educational TV Con

mission, Aiken, SC
New TV
KKAK Arthur C. Kraloweg, Porterville, CA

Existing AM

wCLU WKAY Royse Radio Inc., Glasgow |

(AM)

Existing FM

WSKT-FM WLSO RCR Communications Inc..
Spencer. IN
Existing TV
KUVN KIAB-TV Univision Station Group Inc
Garland. TX
Actions
Call Sought by
New FM's
WMMC lini Broadcasting InC.. Marshall. IL
KLUH Christian Educational Advancement
Inc., Poplar Bluff. MO
KXPZ The Stronghold Foundation Inc.. Lytl
TX
Way| St. Croix Wireless Co.. Christainsted.
Existing
AM’s
KCAF KTIM Marin Beg Corp.. San Rafael, C
WFRK WWLW Starett Media Corp., Colema
FL
wCOO WIKX-FM Naples Radio InC., Immok
lee. FL
WXGL WCOQU Airborne Beg Co. inc., Lewi
ton. ME
WOLY WCLS Frink InC., Battle Creek, MI
KLTQ KJLR James L. Gardner, Sparta. M(
KFNC KSDW Murray County Broadcasting
Inc., Sulphur, OK
WNEZ WAKN CSRA Broadcasters Inc., Aiker
sC
WXGM WDDY WDDY Inc.. Gloucester, VA
WMXB WEZS Ragan Henry National Radio,
L.P.. Richmond, VA
KBMS KAAR Christopher H. Bennelt Broac
casting Co. of Wash Inc., Vancouve
WA
Existing
FM's
KKLU KWBF Mark P. Guidotli, Colusa. CA
WXGL-FM  WAYU Airborne Broadcasting Co. Inc
Lewiston, ME
WBOQ WVCA-FM Douglas H. Tanger. Glou-
cester. MA
WDFX WDTX WDTX Inc.. Detroit. M1
WOFX WLLT WLLT Inc., Fairfield, OH

WKXC-FM  WNEZ CSRA Broadcasters Inc, Aiker
sC

Existing TV

WMTT WSJA Dove Broadcasling Inc., Cross

ville, TN



_lassified Advertising

See page 57 of Classified Section for rates
closing dates. box numbers and other details

RADIO

HELP WANTED MANAGEMENT

lid, profit oriented general manager sought for West
ast AM/FM in top 25 market by major public broadcast-
company. Must have strong sales background. ability
control expenses, strong budgeting skills, and stable
ployment history. Submit letter with career and salary
lory, along with current references to: Box K-66

les manager, Exceptional opportunity for expenenced
es professional Established regional AM/FM power
Jse looking for aggressive. organized person to take
arge of sales management. Please send resume. earn-
s history and refetences to Box K-81.

nerai manager for small Midwest AM operation Strong
es expenence Desk jockeys need not apply You'll work
an aggressive growing company with Iots of opportuni-
5. No hype or blue sky Send resume: Box K-2

im leaders: Tremendous opportunities for enthusiastic
1 motivated managers. We are looking for team leaders
operate FM staton in Southeast Seeking dynamic
sup managers with seti motvation assets Prior leader-
p experience in broadcasting necessary Currently
sking general manager. general sales manager. pro-
am drector and business manager We are an equal
portunity employer Box L-16.

neral manager: Southeast, medium-market class A
eds sales-criented leader to build station. Sohd cash
w but under performing. Community involvement. Re-
es confidential. Box L-12.

neral sales manager: Dominant combao N 5-station
wrket. Cenltral Texas Salary plus commission/overnde.
eal community, universily, and resort area. Resume to:
asident. PO. Box 100. Brownwood. TX 76804, 915—646-
35.

neral manager for WFEL 1570AM with inspirational
mat in Towson/Balimore, Maryland Successiul sales
ckground a must. Send resumes to Mark McNeil. Ameri-
n Sunrise Communications. 16742 Gothard Street. Suite
1. Huntington Beach, CA 92647.

sneral manager for KKIM 1000AM with nspirational
‘mat in Albuquerque, New Mexico Successiul sales
ickground a must Send resumes to Mark McNeil. Ameri-
n Sunrise Communications, 16742 Gothard Street. Suite
1, Huntington Beach. CA 92647

ation manager - KPBS Radio. KPBS-FM seeks an
igressive. highly qualiied station manager for San Die-
¥s pubhc radio station with information and classical
Jsic format KPBS-FM is also engaged in operating an
A Radio Reading Service for the visually impaired. serv-
3 the Spanish speaking community. and producing per-
'mance and information programing for national distrnbu-
n The station manager s responsible for programing,
ometion and produchon and works with staff and senior
anagement in establishing short and long range plans.
sahfications: Applicants should have extensive. demon-
-ated experience in. and knowledge of, public radio, and
+ able to participate eftectively in team management of
*B8S-TV/FM joint licensee Must be a crealive self-starter
id possess good business management skills. Must
e the ability to ferge common goals with a professional
aff of approximately 25 employees and with a large and
‘tive volunteer corps Strong programing experence with
ecord as a team player Must have strong personal skills
eftectively represent the station in the communily Salary
compettive and commensurate with experience. Excel-
At fnnge benefits. Apply: Submit resume and salary
quirements, along with a request for employment appli-
ition. directly to San Diego State University Employment
Kice, 3rd Ficor-Administration Building. San Diego. CA
1182 Submit completed applicatons tc the above ad-
ess no later than August 31, 1988. EEC/AATille 1X
nplover.

Wles manager: Exceptional opportunity for experienced
les professional 100,000 Watl easy histening station in
2 Southeast Metro 500.000 plus. Expenenced in local
ect sales management required Must be promotion
nded. Base salary plus commission Company offers
ofit shanng and pension plan Send resume Outlining
complishments. salary history and availability to Box L-

:neral sales manager - Immediate opening for exper-
wced and aggressive sales manager or experenced
les person (o move up In one of Midwest's faslest grow-
3 markets Please send resume to. Porter County Broad-
1sting, 2755 Sager Road. Valparaiso. IN 46383 - ATT:
agh Elis

Public radio program director. KRWG radio seeks cre-
ative individual who knows audience research, latest pub-
Iic radio programing practices. a variety of musics. and
can lead a staff of veterans and novices. Teaches cne class
per semester Requires MA degree in broadcasting or
related field: 5-7 years of full time experience or part ime
with academic lraining in increasingly responsible posi-
tions in radio-public radio preferred. Knowledge of radio
operations; equipment; regulations: many musical styles.
audience research: news. publc affarrs. entertainment
standards. Skills in translating knowledge into good pro-
graming, supervising staff. Salary $21.757 minimum. Start-
ing date: September 15, 1988 Send cover letier. resume. 3
references, 5 minute audition lape including presentations
of classical, [azz and folk or new age. plus public service
interview tor General Manager, KRWG Radio, PO. Box
3000, Las Cruces. NM BB003-3000. Deadline: 8/26/88
postmark. KRWG Radio/New Mexico State University is
EOQE. Women and minorilies encouraged 10 apply.

Sales manager for top rated Colorado FM Expenenced
professional with ideas and willingness to work plus the
ability to train, motivate, and sell. Atlractive package for
right individual Send resume to Ron Barnhart, KUAD-FM,
600 Main Street, Windsor. CO 80550.

HELP WANTED SALES

Immediate opening lor expenenced and aggressive AE.
AM/FM combo on beautiful east coast of south Florida.
Excellent earnings potential. EOE M/F. Box K-39.

Account executive needed to handle existing list seling
10 both local and agency accounts Experience and cre-
ativity a must. CRMC preferred It you're locking for a fine
current list and growth too. send your resume to: GSM.
WCHY Radio. 1140 Rose Hill Drive. Charlotiesville, VA
22901-3826. EOE, M/F.

Attention sales executives, New and aggressive radio
chain 1s now accepting applicatons for sales people who
want to grow Major N.E. market. Send resume and com-
mssion history to: W.C R.N Inc., Box 142. Lincoln, MA
01773, An EOE.

Pennsylvania Growing group of eight stations seeks sev-
eral expenenced account executives. Unhmited growth
and earning potential Send resume to Rick Musselman,
HGF Media Group. 15th and Hamilton Sts.. Allentown, PA
18102.

Looking o move up - Immediate opening for expenenced
and aggressive account executive One of Midwest's fas-
test growing markets. Please send resume to: Porter Coun-
ty Broadcasting, 2755 Sager Road, Valparaiso. IN 46383 -
ATT. Leigh Ellis.

Sell in sunny California: 10.000 watts 660 AM stereo
Dominant facility in market Expanding group owner com-
pany with many opportunities for advancement. Radio
sales expenence required. Send resume. sales results and
salary history to KGDP. 3070 Skyway Drve, #501. Santa
Mana, CA 93455.

Gainesville, Florida FM 1s seeking greedy. ambitious,
experienced account executive 1o work best account list
Comrmission negotiable. benefits. Ruth 904—964-5001.

Entry level sales. WYVE. 102 3 FM is searching for an-
other hard working. self Starter 1o join our team. It's the
perfect place lo begin a career in broadcast sales AC
format. Growing company Ternfic shoreline market. Send
letter and resume to Karen Quinn, GSM. PO Box 97.
Mystic, CT 06355. ECE.

Sales manager: KOMA/KRXQ. Oklanoma City Seeking
Ihe night person with exceptional leadership and motiva-
uonal skilis to manage sold local staff of seven people and
report directly to General Manager. Must have senior radio
sales experience at both retail and agency levels. Manage-
ment experience preferred. Diamond Broadcasting. Inc .
Chicago will be taking over the properties on of about
September 1. 1988 Send resumes and relevant Informa-
tion in conhidence to: Seth Mason. Diamond Broadcasting.
Inc , c/o WXRT-FM, 4849 W. Belmonl Avenue. Chicago. IL
60641,

Account executive. Sales background Strong wnling
abtites NAB apphcation for employment necessary be-
fore interview. Radio WOOF AM/FM, Box 1427, Dolhan, AL
36302. EOE

Account executives.... Stopped learming? Looking for con-
tinual self improvement in a chaltenging. supportive envi-
ronment? Small market New England radio station wants
you!! Excellent opportunity for prolessional growth. Salary
plus commission. Send resume to Phillip A. Maghone,
General Manager. WMRC. 11 Congress Street. Milford. MA
01757. EOE

If you are good enough {o work on straight commission
then contact the TRN Radio Network at 606—781-8255.

HELP WANTED ANNOUNCERS

Pennsylvania. Growing group of eight stations, country,
CHR. AC. locking for professionals. Small, medium, and
large market openings. Send tape and resume to Rick
Musselman. HGF Media Group, 15th and Hamilton Sts..
Adlentown, PA 18102,

Florida group has opening for personalitites who commu-
nicate PD. job possible. If you can enterlain. and are
dedicated to radic. call Ron Kight 904—785-9549
EQE/MF

Our national talk network is looking for host in the follow-
ing categories: sports. business advice. personal advice.
car repair. general (alk More information call 606—781-
8255

HELP WANTED TECHNICAL

Assistant chief engineer: WWKB/WKSE has an immedi-
ate opening for an assistant chief engineer. At least two
years experience in broadcast studio mainlenance and RF
required FC.C. general preferred Send resume to. Chief
Engineer, WWKB-AM/WKSE-FM, 695 Delaware Avenue.
Buffalo. NY 14209. No phone calls please. We are an equal
opportunity employer.

Chief engineer wanted yesterday at group-owned AM/FM
combo. Good pay, benefits and sunshine for experienced
person Rush resume. Operations Manager, WSPB/WSRZ,
1751 City Island Road. Sarasota. FL 34236 EQE No calls
please

Chief engineer for major NYC-market FM station Appli-
cants should have n-depth experience with competitive
audio processing systems. plant design and installation,
and RF systems wilh digilal experience very helpful The
successful candidate will possess a driving desire to suc-
ceed in the marketplace and be able 1o interface well with
like-minded professionals. This 1S @ hands-on posttion.
Compelitve salary with excellent innge benefits, General
Class License or SBE Certification required. Send resume
to General Manager, PO. Box 7100. New York. NY 10150,
EQE/MF.

Radio broadcast engineer. Responsible for AM/FM com-
bo in Hawaii. Familianty with Continental Iransmitters help-
ful 2-thousand dollars/month. Send resume to PO Box
747. Hilo, HI 96720. Attention Engineering

HELP WANTED NEWS

Top ten market all newser needs well seasoned pros for
reporter/anchor positions currently available. Only the best
need apply. Resume and letter detailing quabfications to
Box L-15.

News director for Virginia AM/FM. Great place to live and
work T & R 1o WLCC/WRAA, PO. Box 387. Luray VA
22835 Phone calls accepted. EQE

Barnstable Broadcasting seeks news director for flag-
ship WHLIWKJY, 11th market Long Island. NY First news
opening in 3 years Qualifications 5 years minimum exper-
ience Local news Orientation. Abudity to maintain award
winning news and public affairs department. Tape/resume
to: Dean Anthony. Operations Director. WHLI'WKJY. Long
Island. NY 11550. M/F - EQE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Operations supervisor/announcer. KANU-FM. a Pea-
body Award-winning public radio station at the Unwersity
of Kansas. seeks an operations supervisor/classical music
announcer. Duties include supervising the tratfic flow of all
on-arr programing. preparing daily program logs and an-
nouncing daily classical music programing. Required.
Bachelor's degree. or equivalent COmbinalion expenen-
ce/education: one year previous experience announcing
classical music: faciity with languages. demonstrated abil-
ity 10 work effectively under daily deadlines. typing ability
Preferred Previous experience as lraffic/operations super-
visor, knowledge of jazz. New Age and/or Iolk musics:
word processing ability: racho preduction skilis Salary
$15 000 - $17.000. with excellent benehts Send resume.
reterences and aircheck to Darrell Brogdon, Program
Director. KANU Radio, Broadcasting Hall. The University of
Kansas. Lawrence. KS 66045 AA/EQ.

SITUATIONS WANTED MANAGEMENT

Selling my station. GM/GSM with 18 years experience
seeks new challenge 817—751-0749
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Hire a part-time sales manager with full time experience.
Help for the small to medium absenlee or owner operalor.
Lets talk! East Coast. Al Wunder 201—538-1250.

High performing general manager, 19 years managing
all markets. Expertise includes building sales & profits,
heavy promotions, programing. No-nonsense hands on
prolessional that leads by example. Want a quality leader,
write: Box L-14.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Quality producer. Hard working perfectionist with solid
production, PR and writing skills. Blade master. Strong
music, news, sporls and enteriainment judgement. Sup-
portive critiqueing capability Currently. director of Midwest
news service. Seeking post with network, syndicator or
station in major market. Box L-19.

Mtce. engr. Only those experienced in state-of-the-,
equipment and technology need apply. Need video, aud
digital. RF experience, cmmil. license or SBE centifica
Contact J.D. Weigand. KFMB AM-FM-TV, PO. Box B58¢
SO, CA 92138. EQE.

Successful independent TV needs tape ops and .
swilcher. Send resumes to: Bob Hardie, PO. Box 3322
Tulsa, OK 74153. No phone calls, please. EQE.

Experienced broadcast married couple (both currently
employed). management, sales and promotlion, l0cking for
opportunity to work together. Let us manage and promote
your station to its highest profitability. Bottom line oriented.
All markets considered. Box L-5.

Owner's dream - bottom line G.M.. Manages. programs,
trains, motivates, sells. Makes money. Box L-25.

Major market pro, solid sales/sales management exper-
ience, seeks medium/metro GM slot with stable omaniza-
tion. 12588A North Kendall Drive, #521, Miami, FL 33186.

Last five years my stations have been number one. Sales-
/prograrming/promotion orienled. General manager avail-
able immediately. Mulliple formats. I'll make you a winner!
Bill James 804—794-7777 - days. B04—674-5379 - nights.

A top biller in top 10 radio market seeking 1st sales
management opportunity Minority. 12 yrs experience. A
leader. Very strong background. Major or medium market
preferred. Box L-29.

SITUATIONS WANTED SALES

Experienced salesman/announcer! Community-minded
professional seeks small market opportunity. List plus air
shift! Box L-2.

SITUATIONS WANTED ANNOUNCERS

Christian now in secular radio seeks move to Christian
broadcasting. 16 years experience in radio and television.
Award winning news director. Telephone talk experience.
Would like to relocate to Northeast. Call Carl 805—836-
1323.

Be a morning drive winner! Since morning drive schticks
are eilher "shock or shlock”, most markets are prime for a
change. | have a concept for anupbeat morning show that
will put the "Zoos and Sterns” out of their misery Wiiting.
production and on-air. | can do it all. Interested? Call this
current national TV host (who desperately misses radio) at
609—784-1678. Make me a part of your team and let's
succeed together!

Team oriented announcer who can help you cover the
bases. Experienced, Bill, 308—534-1211.

Former D_J. seeks return with rock oldies format. Previous
part-time experience. Not rusty! No automation. Chio,
nearby. Doug Hendricks. 21692 TR 175, Mount Blanchard.
OH 45867

Experienced MN.Y.C, broadcaster seeks talk opportunity.
Radio’s hip Larry King. Will travel. 213—656-5883.

“Indian giver employers” unwanted! 2 yrs, PT progres-
sive. AOR. country, automation experience. 6 yrs. re-
search, copywriting. lelemarketing experience. Degreed.
initiative. versatility. 3rd phone. prefer Southeast. surround-
ing states Janet Lynch 502—895-5888. 509 Highwood.
Louisville, KY 40206.

Experienced sales/air personality - play by play - and
production available immediately - MOR - C&W - All tak-
Inews. Prefer Midwest or Southeast, all locations considered.
1—803—223-1334.

Talk show host worked with the best. Controversial, hu-
morous. well versed, excellent inlerviewer. Seeking East
Coast slot with station needing ratings...Box L-31

Seeking entry level DJ position. Broadcasting.school

raduate. Looking for full or part-time position in New
gngland but will consider elsewhere. Contact Charles Ur-
nie. PO. Box 3055. Waterbury. CT 06705.

SITUATIONS WANTED NEWS

Award winning sportscaster seeks college PBP. 16 year
pro Gan also do news, 303—241-6452.

High-energy ND ready for the majors. Big sound, crisp
writing. and posttive allitude Box K-63.

Sportscaster: Hockey PBP. three years major college ex-
perience. plus all sports expertise. Electrifying style - never
miss a beat. Call now. Rob 312—348-4386.

Sportscasting pro: Exciting P-B-P. Experienced. energet-
ic team player. Will relocate anywhere. Call Mike 803—576-
8190.

Former US-99 Chicago anchor/sidekick Al Sellers has an
aircheck ready to send you! Available September 1sl. 5535
Hamstead Crossing, Raleigh, NC 27612. 919—781-1294.

CONSULTANTS

Exciting new format! Confidentially contact: Consullant,
Box 2741, Laurel, MD 20708 -- Where the numbers live!

Sales and programing. Available Midwest. Any size mar-
ket. For quick results call or write Dick Perry at Perry Media,
Inc., 2418 E. Grand River, Howell. Ml 48843. 517—548-
1040.

TELEVISION

HELP WANTED MANAGEMENT

Local sales manager. Strong independenl in Ft. Myers.,
Florida, seeks aggressive, experienced leader to motivate
and direct local staff. Must be strong on people skills with
ability to train and motivate. Knowledge of ratings a must.
Resume to Rod Hall, GSM. P.O. Box 150036. Cape Coral,
FL 33991. No phone calls. EOE.

Program director. Looking for an aggressive, crealive
leader to manage programing dept. Good people skills
with ability to motivate and get results essential. Exper-
ienced only need apply. Send resume to: Lee Brantley. VP/
GM, WAFF-TV. PO. Box 2116. Hunlsville, AL 35804 WAFF
is owned by the American Family Broadcast Group. EQE.

New Mexico's number one independent station, KGSW-
TV is seeking a nalional sales manager. Aggressive, self-
starter, with a minimum of 2 years rep or national sales
experience. Independent sales background very helpful.
Join a growing station. work with the country’s best rep and
live in one of Americas most desirable [ocations Send
resume to Jason Gould, General Sales Manager, KGSW-
TV, PO. Box 25200. Albuquerque. NM 87125,

News director: CBS affiliate in top 50 Southeast market
seeks energetic, knowledgeable news director to take 1%
year old newscast to next plateau. UHF verses two V's
creales interesting challange for right person. Resume and
salary history to: Hoyle Broome, WBMG-TV, 2075 Golden
Crest Dr.. Birmingham, AL 35209.

Operations manager. Operations manager for national
special effects division of major leleproduction company.
Exciting. energetic environment. Knowledge of video pro-
duclion helpful. Call Bill Casari at 1-800—341-7878 In
Massachusetts call 617—267-6400. ext 168.

Anchor/news director: Heres a great opportunity for a
high energy news professional with a will to win Our small
market affiliate intends to be number one: we're locking for
an outstanding person to anchor and direcl our news
department...in short, a creative dynamo who can moti-
vate. manage. and lead our news team. Salary $30.000n a
mountain area commnity with great recreation and famity
living. EQE. Box L-33.

HELP WANTED SALES

Growth company seeks highly motivaled. experienced
TV sales representative to sell proven marketing systems
to TV stations in Northeast. Draw againsl commission.
Earning potential 60K + . Resumes to. Tim Brown. Broad-
cast Resource Group. 210 25th Ave. N.. Suite 818, Nash-
ville, TN 37203.

Group-owned, ABC atfiliate needs general sales man-
ager experienced in national. regional, and local sales.
Excellent compensation package. EOE. Send resume im-
mediately to Bill Acker. KODE-TV. PO. Box 46, Joplin MO
64802,

Top 50 market VHF independent seeks experienced. hard
working, self-motivated account executive to replace sta-
tion's top biller. Join Act Ill. the fastest growing television
group in America, EQE. M/F. Contact. Steve Rabb. GSM. 11
Broadcast Plaza. Charleston. WV 25526. 304—757-8823.

HELP WANTED TECHNICAL

Television studio maintenance supervisor. Responsibil-
ines include maintenance of network on-air and studio.
audio. and videc equipment. Position requires knowledge
of Ampex 17, Sony 3/4", computerftimecode editing sys-
tems. RCA TK-47 cameras. Grass Valley swilching sys-
tems. digital video systems. video and audio quality con-
trol techniques. excellent supervisor skills. four years
experience in commercial or educational ielevision mainte-
nance/installation and appropriate FCC license. Send re-
sume to Coy Simmons. Director of Engineering. Louisiana
Public Broadcasting. 7860 Anselmo Ln.. Baton Rouge. LA
70810. Please respond by August 19. 1988, The Louisiana
Educational Television Authority is an EEQ/AAP employer.

Maintenance engineer: UHF independent seeks pers:
experienced in operation and repair of broadcast facil
Must be able to work flexible hours. Must have valid FC
general class license. Send resume to WDCA-TV, En
neering Department, 5202 River Rd.. Bethesda, M
20816. No calls, please.

Television maintenance engineer. Lifetime Cable ~
seeks an experienced mainlenance engineer for its ne
broadcast facility in Astoria. Queens. NY. Knowledge
Sony 1", 3/4", Beta SP and Betacart desired. Familiarity w
GVG switchers, editors and FX a plus. Position will invol
custom construction and routine maintenance. Avaitable
work evenings. Salary commensurate with experience. F
benefits, 401K savings, discounts. Send resume with sa
1y history to: Lifetime Cabletelevision. Attn: Personnel C
partment, 1211 Avenue of the Americas, New York, !
10036. Telephone inquiries accepted by contacting Dire
tor of Engineering at 1-718—706-3509.

Director of Engineering: Full service teleproducti
house in Philadeiphia has immediate opening for a hanc
on director of engineering. Successtul candidate will ha
had 5 1o 10 years prior experience installing and mainta
ing state-of-the-art broadcast equipment. as well as .
above average ability to manage, train. and motivate st
members. Impressive salary and benefits. Call 215—5€
4134

Master control operator for CBS affilialed UHF Operz
masler control switcher, keep program operating 10g. opt
ate transmitter and keep log. operate video tape m
chines other duties as assigned. Resume and sajary
quirements to Roger Topping. WIFR-TV, Box 123. Rockio
IL 61105, EQE.

It you're looking for a challenge, a growing station,
growing market (ranked 34) and a great opportunity. t
#1independent station in the Carolinas could be the pla
for you, Due 10 an expansion of our engineenng depe
ment, we are seeking an experienced PM. onented brog
cast maintenance engineer. First class license or equ
alent required; must be experienced in both digital a
analog of electronics. If a position with a progressi
station in a dynamic market interests you, send resume
Stephen C (grook. Chief Engineer. WHNS-TV21. 21 Int,
state Ct.. Greenville. SC 29615 EQE. M/F/H

TV maintenance engineer: Minimum two years expi
ience with installation, operation, and repair of all types
broadcast equipment used in modern TV studio tacil
Ability to function independently. perform component-ley
repairs on broadcast equipment. and work well with s!
dents Desire individual with FCC General Radictelepho
Operalor license Good benehits available. EEQ employ
Send resume to Chief Engineer, George Washington U
versity TV, 801 22nd St.. NW, T-306. Washington. DC 2005

Assistant chief engineer: Associate degree in electror
engineering or equivalent technical traning Must be at
to take charge of superwision and maintenance of a ma
telewision station studio facilities. Send resume to Ect
Edens. CE. WCYB-TV5. PO. Box 2069. Bristol. VA 242

Maintenance engineer for television mobile unit based
Texas and Florida. Send resume and salary requirement
Tel-Fax Texas. 3305 Pleasant Valley Ln. Arlington.
76015.

Manager of television engineering operations. Rep
ing to chief engineer Must have associates degree
electronics or equivalent. and 5 years expenence in 1el€
sion operations and maintenance. Supervisory experien
preferred. Please send resume and Salary requirements
Personnel Depariment, WDTN-TV2, PO. Box 741. Dayk
OH 45401. EQE.

KOKH, A Busse Broadcasting station, is seeking
experenced UHF transmitler maintenance engineer. §
tion offers an excellent benefit package and pleas.
surroundings. Please contact Spec Hart to” KOKH. F
Box 14925. Oklahoma City. OK 73113, 405—843-25.
ECE.

Townsend Broadcast Systems is [0oking for a field en
neer with UHF and VHF transmitter experience. Applicai
should have a current general class license, and be willi
to re-locate o the New England area. This 1s a prm
opportunity for an individual who enpoys travel. Sak
commensurale with qualifications Send resume 1o: Kt
neth Barker. Townsend Broadcast Systems. Inc.. 79 Me
line Dr.. Westhield. MA 0O1085.
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HELP WANTED NEWS

Itors and writers: Headline News 1s [ooking for intelli-
1, creative people with good wniting and copyediting
Is and a strong knowledge of current evenis Able to
/ close attention to detal and transform sometmes
tine copy into sparking copy under extreme deadine
1ssure Send resume and five re-writes of recent national
i inlernational stories from newspaper to Headline
ws, One CNN Center. PO. Box 105366. Attanta. GA
348-5366, Attn Editors Include onginals No possibility
an-air work Do no! send tapes Do not call

porter-producer-anchor. Major station in Hong Kong
ks news-oniented professionals with degree. three or
re years of reporing. producing and anchor exper-
ce Resumes, salary expecled. references and return-
e awchecks shouid reach Raymond R Wong. TvB
ws, 77 Broadcast Dr, Kowloon, Hong Kong, no later
n September 5 Short-listed candidates will be inter-
wed in late November in LA, SF Vlegas. Harrisburg.
onlo and Honolulu

ading Midwest news station, 60 markel. seeking
senenced anchorperson to complement cur male an-
or at 10PM. Must be strong journahst with reporting and
-shol experience. Send resume and salary require-
Ets 1o Mary King, Box 10305, Des Moines. 1A 50306.

ws co-anchor person 10 Co-anchor evening newscast
1 do some general assignment reporting. Send lapes
i resumes to Ms. Arles Hendershott. PO Box 123.
>kford. IL 81105 EQE

porter with energy. imagmation. sound writing skills,
rsuasive on-air ability. Gulf Coast VHF. EQE. Box L-8.

-radio news reporter: Western Alaska PBS stahon
:ds professional reporter-anchor Expenence preferred
editing and shooting Good on-air radio-Ty delivery,
sh iving requirement Salary $23,000-25,000 Deadline.
AP Send resume. applicaton lelter, references and
diton tape 10: News Director. KYUK-AM-TV, Pouch 468,
Ihel. AK 98559. KYUK 15 an AA/ECE

porter/Modesto bureau: Seek gualified person to fill
worter vacancy n our Modeslo bureau Applicants
wid have at least three years experience in broadcasl-
or related held, good writing skills, strong on-air ability
sessary. Send resume. salary requirement, and non-
irnable tape to' Bob Jordan. News Director, KCRA-TV. 3
2vision Circle, Sacramento. CA 95814-0794 No calls,
ase EOE. M/F

ecutive producer - looking for the person with strong
imalistic jJudgement. outstanding people skills, 2-4 years
-rent. full-time expenence in news production. reporting.
d five and satellite coordination Will be responsible for
! overall quality and content of all news department
)grams and serve as hine producer for early evening
wscasts Salary negotiable. $442 per week munimum
nd current. complete resume to Box L-24 by August 19,
88. EOE/AAE

wscast producer. KMSP-TV, one of nations top indies.
king for talented producer for hour-long prime time
ws. Need innovative person, who can combine the best
wnling skilis with video effecls Need DVE experience, 2
avious years producing required No beginners. Send
e, resume and salary requirements {(a must) 1o Penny
rash, News Direclor, KMSP-TV, 6375 York Ave S.. Minne-
olis, MN 55435. EOE No phone calls

rekend anchor reporter: Dominant #1, news commit-
| station seeks qualty journalist. Minimum one year
serience. Good salary, hfestyle. Tapefresume to Michael
nley, KSBW, Box 81651, Salinas, CA 93912 EQE

orts reporter - Wanted Team player for two-person
arts department. Looking for good writer who enjoys
ing more with sports than reading ball scores. May also

required to shoot and edit occasionally. Send non-
urnable tapes 1o Kirk Frosdick. News Director. KOLO-TV
). Box 10.000, Reno. NV 89510 No phone calls. please.
JLO-TV is an equal opporiunity employer.

ioto journalist/editor. Creativity amust Live experience
Iptul. One year minimum expenence. Resumes and non-
urnable tapes to Larry Blitstein. Chief Photographer.
ILO-TV. PO Box 10,000, Renc. NV 83510 No phone
lls, please.

porter (Junior) (E-3). Basic job functions inClude the
ility to research. write, produce and report video news
sies for weekly news analysis program. Onginate story
was, supervise field crews and story post production.
1st have experience as news reporter or field producer.
Il must nclude basic field production, writing. research
3 presentation skills. BA degree or significant exper-
ice in broadcast journatism No phone calls Send re-
Te to James Hom. KERA-Ch 13. 3000 Harry Hines
«d., Danas, TX 75201. ECE.

Newscast producer: Two years professional expernence
preferred. Creative writer with sound news judgement and
imagnative production skills Resume. references. news
philcsophy statement. writing samples. recent newscast
tape to Robert Hite, WJAC-TV. 1949 Hickory Ln.. Johns-
town, PA 15905. ECE.

News reporter: Number one NBC affiiate television station
has an opening for a reporter with strong writing skills.
Some anchor experience preferred Send resume and
tape to- Randy Upton. News Director, KTUU-TV. 630 West
4th Ave.. Anchorage. AK 99501. Salary DOE KTUU 1s an
equal opportunity employer

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Director for news in top 20 market network affilate. Fast
paced creative newscasts require expenenced director
with hands-on swilching ability to work in state-of-the-art
production faciity Great people in this Sunbelt station
which must temporarily remain anonymous You are not
applying for your current job. All inquiries will be handled
discreetly If you are seeking a challenge, send your re-
sume 10 Box L-17

Studio operations Supervisor for PBS station in South-
west Requires master's degree in TV or related field plus
three years professional experience in TV production Must
know produclion/editing lechnigues. ighting. set construc-
tion, production equipment operation Will train and super-
vise student crews. supervise studio set-up. highting. builld
sets, teach production class $19.980 minimum plus bene-
fits. Send resume and names of three professicnal refer-
ences o Jim Ficklin, KRWG-TV. Dept 3Tv22. Box 30001,
Las Cruces, NM 88003. Deadline August 19. 1988. Offer of
employment contingent upon venfication cf individual’s
eligibility for employment in United States. New Mexico
State University 1s an EC/AA employer.

Promotion producer: If you're tired of producing the
same 0ld news promos with no budget. iIf you want creative
freedom. and like to shoot fim 1this is the job for you
Affiate in southwestern lop twenty market. If you have
strong writing and produchon skills and would like to be
involved with a creative and innovative promotion depart-
ment send demo reel and resume to Creative Services
Manager. KTVK, 3435N 16th 5t . Phoenix. AZ 85016 EQE.

Director. Fox Telewision. KRIV 1n Houston 1S s€eking a
qualified television broadcast director. The individual will
be reguired (o direct and technical direct assigned pro-
grams, spot announcements and remotes 2 years exper-
ience direcling television broadcast productions, college
degree in communications or related feld required
Hands-on expenence in the operation of Grass valley 300
swilcher. DVE's. ediling 1", 3/4” Beta formats Please send
resume and demo tape ol directed projects o KRIV-TV,
PO. Box 22810, Houston. TX 77227. Attn Production Man-
ager.

Assoc./assist. producer needed - immediate opening.
very busy in-house production dept. needs energetic self-
starter 1o help buid direct response TV commercials A
chance (0 see your work on national television! Previous
video experience and educalion necessary. Salary to
$25.000 based on exp. + benefits. Wimps need not apply.
Send resume 10 JWPL. PO Box 7012. FDR Station. New
York, NY 10022.

WOSU-TV of The Ohio State Universily is accepting apph-
cations for the following positions. TV PRODUCER/DIREC-
TOR to produce and direct promotional announcements
for use on WOSU-TV This ndividual wriles. announces and
records daily continuity materials. plans and schedules
promolional announcements. and assists in producing and
directing on-air fund-raising events. Candidates must have
a bachelor’s degree in communications or related field or
an eguivalent combination of education and expenence.
TV studio production expenence required. Professional
announcing experience desired. TV PROGRAM COOR-
DINATOR to supervise preparation cif TV program logs
This individual prepares TV listings. secures TV programs
and promotion matenals from suppliers. resolves shipping.
receiving and operational problems, schedules recording.
dubbing and playback activies for TV programing. man-
ages videotape library. maintains records and implements
and maintains computer system. Candidates must have a
bachelor’'s degree in communications or related field or an
equivalent combination of education and experience Con-
siderable experience in TV programing or operations, pref-
erably at a PBS TV station is required. Supervisory exper-
ience desired. Starting salary for each position: g19.320-
21.840. To assure consideration materials must be
received by August 17. 1988 Send resume and a letter
indicating position of interest 1o Protessional Employment
Serwices, The Ohio State University, Lobby, Archer House,
2130 Neil Ave.. Columbus. OH 43210. An equal opportuni-
ty. affirmative action employer.

Operations/program director. Southeast group-owned
affiliate looking for creative professional versed in produc-
tion and programing with management experience. Ag-
gressive self-starter to fill new position. Send resume 10
Personnel Department, WSET. Inc., PC. Box 11588, Lynch-
burg. VA 24506-1588. ECE.

Promotion producer/assistant. 1 yr expenence in pro-
ducing on-air premotion. Exp. in copy. editing 3/4 & 1 inch
time code. Must be organized. Send onty resume first ietter
with salary requirement to Promotion Manager. WHTM-TV,
PO Box 5860. Harnisburg. PA 17110

Production director: Live moming show - commercial
produclion and nOon news. 2 years experience necessary.
Send resume 1o Production Manager. PO Box 4029, wil-
mington, NC 28406

Program director. 3-5 years background in television
programing management. Prefer some broadcast financial
and production experience Scheduling of ralings efiective
and cost efficient programs Computer literate especially
Lotus 1-2-3 Heavy inleraction with finance and sates de-
partments Send resume oniy to Gayle Brammer. VP/
General Manager. KDAF-TV. Fox Television Stations. Inc ,
8001 Carpenter Freeway, Dallas. TX 75247. No telephone
inquimes will be accepted.

SITUATIONS WANTED MANAGEMENT

Attention bankers. Former TV network executive and mn-
vestment banking/lending/brokenng Excellent references
and track record. Self starter with great ideas. will consider
all compelitive inquiries, 212—486-2520

SITUATIONS WANTED TECHNICAL

Director of engineering/chief engineer. Excellent cre-
dentals and references. Please call Dennis Maddox 716—
488-5700.

Chief engineer: All phases of television engineenng. cam-
era to antenna Over thirty years expenence Cali 601—
366-7526

SITUATIONS WANTED NEWS

Experienced newscaster in New York City suburb area
radio seeks on-air position in TV news. Tape available.
willing to relocate Call Adam at 212—874-6700

Assignment editor/managing editor: 9 years experience
including top 30 work Aggressive journahst. sound news
judgements. good people manager If you want a leader.
call 314—843-4084

Energetic, creative, athletic, male. 2 years sporls report-
ing. shooling. editing expenence in cable TV, 2 years major
college basketball & baseball PBP Looking for big break in
small to medium market. Will relocate and put in extratime
that results in quality work. Nell 714—524-9999. 1030
Pacifica Dr, Placenta. CA 92670

Experienced NYC broadcaster seeks talk/host/feature op-
portunity. TV'S hip Larry King in the making. Wil travel.
213—656-5883.

News junkie: Aggressive. hardworking. attractive female
broadcast journalist with 3 years professional radio and TV
experience - looking for reporting position with a TV news
operation interested (in quality, 1alent and tenacity. A team
player. Willing 1o relocate and will consider all offers. Call
301—675-2011.

News director, execulive producer Award winner. present-
Iy working seeks starl-up or news department wanting 1o
be #1 .Box L-32.

Energetic black male seeks challenging opportunity with
news organization. 10+ years reporing anchoring. media
management experience. Aggressive and dependable
too 513—871-0867

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Pair-a-docs: Fatherrdaughter Ph D's: hosts. feature. re-
porters, guests. psychologyinumacy ssues Top creden-
tials/extensive TV/radio expenence. 612—291-7547.

Travel more important than $8. Freelance cameramary
lighting director. 9 years experience-magazing, commer-
cials + news. Call Richard 813—367-2546. FI.

Television engineer who has become s cbsessed with our
C.G. he has tunnelvision, would like to do C.G. work some-
where. Stan Amster 802—883-3676 or 802—658-8022.

Extensive commercial production background. 16
years broadcast/cable. 10 years commercial producer/
director. Seeking top 20 market TV cable agency. Anxious
1o relocate. 803—472-2887, Haden.

One foot in 6 o'clock news clher on a banana peel. Former
New York talk show host has TV formula for late nighl—
daytime success. 619—437-1195

MISCELLANEOUS

Primo People is seeking anchormen and anChorwomen
with command and on-arr presence. all size markets Send
tape and resume 1o Steve Porncelll or Fred Landau. Box
116, Oid Greenwich. CT 06870-0116. 203—637-3653.

Be on T.V. Many needed for commercials. Casting info. 1—
805—687-6000 Ext. TV-7833.

Check out your video tapes before you use them Video
tape evaluators for sale. 17, 3/4” and 2" Reclortec’s. Check
both dropouts and edge damage. 800—328-2546.

Broadcasting Aug 8 1988
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ALLIED FIELDS

HELP WANTED MANAGEMENT

General sales managet Salinas/Monlerey/Santa Cruz
market Qualiications are minimum three years experience
in TV sales management, plus proven performance in both
natonal and local sales Abilty to organize, train and
develop a local sales team I1s a must. Send resume to:
Search Commiltee - S.M.. KCBA-TV. PO. Box 3560 Sali-
nas. CA 93912 EQE

1000’ Kline tower. Standing in Nebraska. Available imme-
diately. Can move anywnhere. Call Bill Kitchen, Television
Technology 303—665-8000.

FM antennas. CP aniennas, excellent price quick delivery
from recognized leader in antenna design. Jampro Anten-
nas. Inc, 916—383-1177.

TV antennas. Custom design 60KW peak inpul power.
Quick delivery. Excellent coverage. Recognized in design
and manufacturing. Horizontal, efliptical and circular polar-
zed. Jampro Antennas, Inc. 916—383-1177.

HELP WANTED SALES

Jingles sales. Expenenced only. piease. for America’s
hottest (and one of the oldest) jingle companies. 1—800—
825-9595.

Sales without competition? That's right! If you are a
seasoned advertising sales professional looking for an
opportunily to be creative challenged. and rewarded. let’s
tatk. Call Rich Snider at Marketing Messages 617—527-
3023

HELP WANTED TECHNICAL

Maintenance engineer needed for TV remole production
company Top-notch engineer with minimum 5 years exper-
ience required Send resume. satary requirements to TRIO
VIDEQ. 700 North Sangamon. Chicago, IL 60622

Technical operations manager. Fiorida broadcast syndi-
cator needs technical leadership in audio production and
distrbution operations. Qualfications include hands-on
studio and remote recording and editing skills and in
sateliite distnbution processes Send resume including
salary requirernents to: New Century Broadcasting. PO.
Box 49077, Sarasola, FL 34230.

RCA UHF TV transmitter: 60 KW mid-band Klystrons.
available immediately $85.000. Call Bill Kitchen or Dirk
Freeman. 303—665-8000.

For sale: Remote unit, 28 it. box on 1985 Ford truck
Completely seli-contained. 3 JVC Procams. 2-BvU 820%s
16 inpuk3-ME sxw, digital video, stereo audio. etc. Com-
plete location package w/grip van available. $225.000
0.8.0. Call 701—241-9073.

RCA UHF TV transmitter: Parallel 60 kw. mid-band Klys-
trons. available immediately $85,000 Call Bill Kitchen or
Dirk Freeman. 303—665-8000.

Ampex 1" machines with TBC's, VPRGE in full conscle. one
avaitable. VPR 2Bs in console three available. VPR 6 in new
condition. VPR 2Bs fully refurbished. All machines with
100% 30 day warranty. Call Video Brokers, 407—851-4595,

Ikegami cameras, in stock HL 79 Es, 79 As four available
Also Ikegami 730 AP studio versions with studio view-
finders, full tripods and camera control units. one year old.
in excelient condition, Call Video Brokers, 407—851-4595.

Sony VP 5000's, ten available in like new condition. Call
Video Brokers, 407—851-4595.

HELP WANTED NEWS

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Editors: Southern California post house needs editors.
Two or more years chent handling skills, digital effects and
AB roll. CMX, Convergence or ACE background. Send
resume and or reel to VP. Operations, 2796 E. Miraloma,
Anaheim. CA 92803

SITUATIONS WANTED SALES
EMPLOYMENT SERVICES

Government jobs. $16.040 - $59.230/yr. Now hiring Your
area B05—687-6000 ext. R-7833 for current Federal list.

Panasonic JYC 850 U, editing video tape recorders with
controllers, four systems available. Call vVideo Brokers.
407—851-4595

Ikegami black and white rack mount monitors sixteen
available. lkegami 14" and 19" color monitors. Call Video
Brokers 407—851-4595

Chyron dual channel character generator, mode!
RGU2D with all accessories. n stock for immediate deliv-
ery. Call Video Brokers, 407—851-4595.

Video Brokers has numerous small items available includ-
ing wave form monitors, vector scopes. routing switchers,
sync generators. in both Tektronix. Hitachi. and Lenco. Call
for pricing, 407—851-4595.

Airlines now hiring. Fiight attendanls. travel agents, me-
chanics, customer service Listings. Salaries to $105K.
Entry level positions Call 1—805—687-6000 ext. A-7833.

EDUCATIONAL SERVICES

On-atr training: For working/aspiring TV reporiers. Polish
anchonng. standups. nterviewing, writing Teleprompter.
Learn from former ABC Network News correspondent and
New York local reporter. Demo tapes. Private coaching.
212—921-0774, Eckhert Special Produclions (ESP).

MISCELLANEOUS
WANTED TO BUY EQUIPMENT

Wanting 250, 500. 1,000 and 5.000 watt AM-FM transmit-
ters. Guarantee Radio Supply Corp.. 1314 liurbide Street,
Laredo, TX 78040. Manuel Fiores 512—723-3331.

instant cash-best prices. We buy TV transmitters, towers,
and transmission ine Bill Kitchen, Quality Media, 303—
665-3767

1" videotape. Looking for large quantities. 30 minutes or
longer will pay shipping. Call 301—845-8888.

Wanted 1 or more SMC 352-RS carousels o interface
with a Harris 9002 automation system. Gary Stinnard
WEJL. 717—861-1842.

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent condition. Guaran-
teed Financing available. Transcom. 215—884-0888. Te-
lex 910—240-3856

FM transmitters’*Harns FM25K (1983). AEL 25KG (1977),
“Harns FM20H3 (1876), RCA BTF20E1 (1983) “*Harris
FM10H3 (1974), RCA BTF10D (1968), CCA 30000DS
(1968) **Transcom Corp. 215—884-0888, Telex 910—240-
3856.

AM transmitters*"CCA AM 10,000D (1970). Collins 820E
(1978) **Gates BC-5P {1962) *"Harns MW1A (1970}, Harris
BC-1H1, CSI T1A (1981). Bauer 707 (1970), Collins 20V3
(1968). **McMartin BA 2.5K (1981). "*Transcom Corp.
215—884-0888. Telex 910—240-3856.

SOKW AM ** CCA AM 50,0000 (1876). excellent condition
** Transcom Corp. 215—884-0888. Telex 910—240-3856.

Silverline UHF TV transmitters. New. best price and
performance. 35 Kw, 70 Kw, 140 Kw, 280 Kw, also brand
new air cooled 10 Kw klystrode transmitter. Bill Kitchen or
Dirk Freeman, Television Technology. 303—665-8000.

Audio equipment, including Lexicon. Tascam 8 frack,
Otari 2 track, Otari and Sound Crafl mixers, Ramsa mixers,
Orban equalizers, Yamaha mixers, Crown 2 track record-
ers. Tascam noise reduction systems. Yamaha reverb unit
Call video Brokers for details and pricing.

Tripods and head, both Satchler and Oconnor. mode! 30
and 100 heads. also Oconnor hydropod model 102—B.
ITE Peds & fluid heads (4). Call Video Brokers, 407—851-
4595

Aurora 220 graphics system - Acquired in a facility buyout,
only four months old - warranty balance applicable, IBM
based includes floppy drives, hard drive. monitor display.
Aurora Bit Pad, Ikegami and Sony picture and output display
monitors. Extended software package including 3-D Paint.
Priced at 50% less than new Call Video Brokers - 305—851-
4595,

RCA TCR-100 videc cart machine - two TCR-100's are
available with 3000 carls. For more info call WBRC-TV
205—2322-6666.

Kline tower - overall height is 645 feet with two plattorms.
Tower will be dismantied by July 31st. Excellent condition.
Ready to sell. WBRC-TV, 205—322-6666.

Ampex ACE editor. One year old, Includes: Keyboard, 5
ILC’s, GPI card, monitor, and dual 8” drives. As equipped
will control any serial swilcher, and any 8 serial VTRs.
$37.500. 919—833-8888.

Off-line edit package: Two (2) Sony BVU-800s. Sony
Trinitrons. Shure audic mixer, speakers. beautiful custom-
made console. 518—393-0185.

Metrotech 3000 series automated music system. $7.500,
Wil trade for 3/4” video editing equipment. Don Barnes
918--647-2337.

Vital 114 (24 input/3 ME) only $3,000 Warehouse full, m
move. Five RCA TK-44s, same situation. must move.

still need RCA TK-475, TK-28Bs and late TK-29s We n
have VPR-2Bs and BVH-1100As in the teens. Also. F
200Es, $14.000. 580(v5850/440 systems, $8500 ea
BvW-40s. $19,500. Grass Valley 400s. $18.000 :
$49,000. Call for more information on many other listin
Media Concepts 919—977-3600 or FAX 919—977-72'

Just taken from studio three RCA TKd4 with pedest:
RCA and Ampex 2 inch Quads, two RCA 16mm pz
projectors. all sold as pick up package only. $3.000.
John Elliott, CE, 513—323-0026.

3/4 Sony - 2 - 5850's. RM-440. 2-6800's. 1 - M-3 Camer:
- TBC. Al for $18.750.00. Phil - days 201—681-44
evenings 201—974-0579.

Equipment financing: New or used 36-60 months,
down payment, no financials required under $25.000. R
nance exisling equipment. Exchange National Fund
214—422-5487.

480’ Harris tower with transmission line and 14 bay ant
na at 98.5. Call John in Michigan 517--366-5364.

Broadcast equipment (used) Transmilters STLs remc
antennas. monilors, consoles. processing tape equ
ment, automation turntables Continental Communicatio
Box 78219. St. Louis. MO 63118. 314—664-4497.

FM and AM transmitters (used) Most powers  Contiru
tal Communications. Box 78219. St. Lous. MO 631
314—664-4497

RADIO
Help Wanted Management

COME HOME TO SOUTH DAKOTA
Exceptional career opportunity

WANTED

General Sales Manager
KELOLAND RADIO GROUP

Rare opening at legendary four station
group after previous GSM left t¢ pursue
ownership. Qualified candidates must
have strong record of leadership skills.
Training, coaching, and motivation ex-
pertise required.

Position requires active involvement in
the community, and desire to have fun
working and living in South Dakota,

Growing group owner committed to ra-
dic. We offer excellent benefits and a
compensation package designed to
keep you happy FPlease submit your
sales leadership philosophy in no more
than two pages along with resume and
compensation history.

- all required -
to:

W. Tom Simmons
General Manager
KELOLAND RADIO GROUP
500 South Phillips
Sioux Falls, SD 57102

EOE

3/4” and 1” blank videotape. Evaluated tape, broadcast
quality guaranteed. Sample prices UCA/KCA-5 minutes,
$4.99 each: KCS-20 minutes $6.49; KCA-60 minutes,
$10.99; 1" - 60 minutes, $37.99. Elcon evaluated. shrink
wrapped. your choice of album or shipper and delivered
free. Almost one million sold to professionals. For more
info, call 1—800—238-4300; in Maryland. call 301—845-
8888.

New WV3260/8AF CCD camera with lens. plus many
features, $1,395. Needed: Quad machines. RCA-TCR-100
cart machines. production switches, characler generators
and microwave systems. Call: Bob Pelletier, Goiden East
Communications. 919—877-2040.

GENERAL SALES MANAGER

Are you thal rare executwe who can geomelnCally Qrow an
organizalion 10 exceflence? Are you aware of Ihe pewer in bulld-
ing close relatonshups with your stall? Do you énjoy hélping
others grow? Do you always need 10 win and are you a nsk taker?
Do you have the courage 10 stand up for what you believe n?

i you can answer yes to all Inese Questions. a unique opportunity
awails you We are a Top 50 southeasi combo and we offer
uniimited income potential, achance 10 exprass your creativity. an
Innovalive environmant focused on excellence and one of Amern-
ca’s best places to Ive and raise a family Send your résume and
detalled sales management history 10 Ed Weiss. WOJY WGLD,
PO Box 2808, High Pont, NC 27261 EQE
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Help Wanted News

T T e
Situations Wanted Management

WCNN, Atlanta is interviewing candidates
1o staff a 24-hour All-News Operation. Posi-
lions include News Director. Anchors, Re-
porters, Producers and Wrilers.

We are looking for Broadcast Journalists
with ALL-NEWS experience, or those that
have worked in organizations producing
large blocks of news. Al this time there are
no entry level positions available.

We invite lapes, resumes and phone calls
from EXPERIENCED candidales.

Materials may be submitted to:

John Wheeling
Operations Manager
WCNN

209 CNN Center
Atlanta, GA 30303
404—688-0068

RADIO MANAGER
SALES MOTIVATOR

Looking for station to manage medi-
um or small market.

Box L-23

Help Wanted Programing
Production & Others Continued

CAN HE TALK? YES!

\eteran communicator, 16 years in various mu-
sic formats, looking to move into personality
full-service or talk radio. Bright, versatile, opin-
jonated, creative, funny, well-informed - a prov-
en ratings builder with great interpersonal
style, 914—949-8596,

Miscellaneous

DIRECTOR:
GOOD COMPANY

Experienced pro needed for our challenging
daily talk/variety show. it's one hour of talk, iive
audience, fashion, cooking. live remotes and
more. Show goes on full remote a dozen times
a year. Must be familiar with all aspects of
production. We want the best for our top-rated
show. Please send letter. resume and tape to:

GOOD COMPANY
KSTP-TV
Attn: Jennifer Groen
3415 University Ave.
Minneapolis, MN 55414
Equal Opportunity Employer, M/F

Help Wanted Sales

MAJOR LEAGUE
SPORTS SALES

Major League sports franchise with in-
house broadcast operations is looking
for a Director of Broadcast Sales. Suc-
cessful candidate will possess 3-5 years
of sales experience, with a sports sales
background being extremely helpfui, but
not required. Excellent salary and bene-
fits package. if you want to enjoy the
thrills of individual sales success, plus an
opportunity to work for a championship
caliber team, please send your resume
to: Box L-34.

WRAS

Reunion in October for all former
staff! Contact Jeft Walker, GSU, U.
Plaza, Atlanta, GA 30309, or call
404—651-2237.

TELEVISION
Help Wanted Programing
Production & Others

WRITER/PRODUCER

We need a dynamic on-air producer with
winning ideas! Strong copy writing skills
and a knack for visual story telling essen-
tial. Minimum 2 years in News and Pro-
gram promaotion required. Send tape and
resume to Patrick Baldwin, Creative Ser-
vices Director, WISN, PO. Box 402, Mil-
wavkee, WI 53201. No phone calls
please. EQE.

Broadcast Marketing Rep

Top company serving broadcast industry
seeks markeling represenlalive for multiple-
slate region. Experience in broadcast sales
and/or news is required. Position involves ex-
tensive travel. Resume, references and salary
requirements 1o Box L-28.

Help Wanted Programing
Production & Others

106 FM x

Maijor Sunbelt Country FM in need of a
people oriented program director. Our
Program Director was promoted to VF/
GM of another company property. This
is not a building situation. This radio
station has consistently been number
one in our target demographic, book
after book for several years. Your job
will be 1o maintain the winning tradition
of this sunbelt legend. The inclination
and ability to work with national con-
sultants and research companies an
absolute must. Excellent compensa-
tion and benefit package. Send tape
and resume to JOHN BIBBS, WGKX/
FM, 5900 Poplar, Memphis, TN 38119.

Two Marketing & Promotion Positions Available

National Syndication:
Promotion Producer

National Coordination:

Station Relations

¢ Creative high energy
environment

e State of the art
production facilities

¢ News promotion
experience preferred

¢ Coordinating national
media placement

¢ Scheduling media events
and personal appearances

¢ Press relations & excellent
writing skills required

If you have three years major market experience in on-air
promotion or public relations, please send resume & reel
or portfolio to: Lynn Lazaroff c/o GERALDO, 311 W. 43rd
St. Penthouse, New York, NY 10036. Equal opportunity
employer. No phone calls please.

—a—
—a—
—
—
—a
——
—e—

TRIBUNE

ENTERTAINMENT

Company
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Help Wanted Sales

Help Wanted Technical

With Your Expertise,
We Can Expand

Our Network
And Your Horizons

We're Hughes Television Network, an established leader in the televi-
sion communications industry for over 30 years. Keeping pace in our
highly competitive marketplace means we have to grow and expand
faster, and that requires the skills of the following individuals:

Director of Marketing

Reporting directly to the President, you will be responsible for iden-
tifying new business development and directing our company's
marketing and sales efforts. Your 5+ years’ satellite communications
industry experience should be complemented by outstanding com-
munications skiils and leadership ability.

Satellite Systems Engineer

Recently, we created a scrambling network that's setting new stan-
dards in communications technology. With the establishment of this
network and continued growth, an opportunity has been created for
an experienced engineer to supervise the technical aspects of a com-
plex, sophisticated encryption and related transmission facilities—
both satellite and terrestrial. To qualify for this highly visible oppor-
tunity, you will need a minimum of 3 years’ satellite transmission and
broadcast audio experience and you must possess a working
knowledge of satellite earth station Facilities. Familiarity with encryp-
tion equipment helpful. In addition to your technical skills, you must
possess strong communications skills that will enable you to work
effectively with clients in diagnosing and resolving transmission
related field technical problems. College degree preferred.

In return for your skills, we offer the competitive salaries and excellent
benefits you'd expect from a leader. Please send your resume with
salary history, in confidence, to: Lonnie Guida, Hughes Television Net-
work, 260 Madison Avenue, New York, NY 10016. We appreciate
your interest but can only consider qualified, written responses. An
Equal Opportunity Employer.

— ——n

HUCHES
TELEVIS/ION
NETWORK

Broadcast Marketing Rep

SuperStation

T|B|S|

TELEVISION ENGINEERS

Turner Broadcasting System, the Ieading
News, Sports and Entertainment system in sai-
ellite communications, has career oppartuni-
ties for engineers with broadcast maintenance
experience. These positions demand an exten-
sive background I television engineenng
Turner Broadcasting System offers an excel-
lent benefit and compensation program. Send
resumes to:

Jim Brown, Engineering
Turner Broadcasting System, Inc
One CNN Center
Box 105366
Atlanta, GA 30348-5366

TBS is an equal opportunity employer

Situations Wanted Management

Former TV network executive with ra-
dio/TV. station mgmnt experience seek-
ing TV. general mgr. position for inco-
me/equity.  Market size immaterial.
Excellent references. Box L-22.

Help Wanted Management

AY ||

KTTV-Fox Television
Los Angeles

SALES MANAGER

Tremendous career opportunity at one of the
country's premier major market television sta-
tions. Excellent salary and benefits. Contact

KTTv/Director of Sales
5746 Sunset Blvd
Los Angeles, CA 90028

ECE

Top company serving broadcast industry
seeks marketing representative for multiple-
state region. Experience in broadcast sales
and/or news is required. Position involves ex-
tensive travel. Resume, references and salary
requirements to Box L-27

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfilms Internationai

300 North Zeeb Road,
Dept. PR., Ann Arbor, Ml 48106

Audience
Promotion

Manager

Group W's KYW-TV,
an NBC affiliate in the
4th largest TV market,
Philadelphia, is looking
for a talented and
experienced broadcast
advertising/promotion
professional.

Duties include: creative
and production of news
and programming
promotion{TV,Radio &
Print); managing on-air
and media placement;
and,staff supervision
responsibilities.

Send reel, book and
resume immediately to:
H. Brian O'Neill,
Creative Services Director,
KYW-TV, Independence
Mall East, Philadelphia,
PA 19106.

GROULUP

KYW-TV3W

EEO M/F
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Help Wanted Management Continued

Help Wanted News Continued

GENERAL MANAGER
Cable Television Promotion Service

PRIME TIME TONIGHT, an exciting new cable program promotion service 1o be based in
Atlanta, requires a hands-on General Manager with a unique combination of skills and
expertise in management, lune-in promotion, television production. sales and marketing. In
this weli-funded start-up situation, the General Manager will report directly to PTT's Board of
Directors and have the opportunity to build histher own staff. Relocation to Atlanta is
required.

The GM will direct the launch and successful growth of the service. Broad responsibilities
include negotialing and Dbtaining program resources, maintaining producticn quality,
distribution of PTT 1o the MSO markelplace, staffing and financial management.

The ideal candidate will have a wide range of relevant experience including senior manage-
ment in sales, promotion and/or marketing. He/She will offer a track recerd of documented
successes in these fields and be ready for general management.

Sericus candidates should send a current resume including specific responsibilities and
major career accomplishments along with salary history to:

PRIME TIME TONIGHT
PO. Box #724554
Atlanta, GA 30339
Deadline for applications, September 2, 1988

EQUAL OPPORTUNITY EMPLOYER M/F

MANAGER OF MARKETING RESEARCH

THE WEATHER CHANNEL, cable television's 10th largest network with over 3,000 affiliates and 35,000.000 subscnibers. has
an immedsate opening for a Manager ol Marketing Research to be based at its studios and corporate offices in Allanta

As pan of the Markeling Depariment. the person selected for this newly-Created posilion will Supérvise the design.
budgeling. execution. analysis. nterpretation and applications of a wide vanely ol research projects serving all the
network’s depariments excepl Advertising Sales. The Manager of Marketing Research will be a source of mternal expertise
providing analysis and interpretation of TWC and competitive viewership data, observalions on industry and marketing
trends. consultation with department managers and afhliates. presentations and récommendalions on marketing and
programmung slrategies

The successtul candigate will have a degree in Marketing. Business. Statistics. Research or related Tield and at least 5
years professional experience direCtly involved with the collection. dissemination and application ol research data. He/She
will be computer literate and able 10 establish and ulilize a data base for tracking and predicting trends. be familiar with
standard broadGast research services (i.e.. NSI, NSPM, CODE, CAP. MR, el¢ ). and. above all. have a demonslrated ability
to iranslate complex slatistical data both verbally and graphically

THE WEATHER CHANNEL. a division of Landgmark Communications, Inc and an Equal Opporturity Employer, provides an
excellent and comprehensive salary and benefits package. ideal working conditions and a Challenging environment.
Qualified candidates must send (no phone calls please) current resume including specific responsibilies. application
samples. and salary history 1o -

Mike Lerner |"f_ -

VPMarketing
GiRREL

THE WEATHER CHANNEL
Allanta, GA 30339 =

2600 Cumberland Parkway
Deadiline for applications 1s September 2nd. 1988.

—-

EXECUTIVE DIRECTOR

State educational television
agency operating statewide systems
of television, radio. radio reading
service, comprehensive microwave
backbone and regulator, and advi-
sory functions for all noncommercial
frequencies. Salary - $48,000 per
annum.

Requirements: B.A. in radic/tele-
vision/film or related field and @
years high level related experience.
Related education and related ex-
perience may be equally substituted.
Applicant should understand and
have demonstrated competence in
concepts of modern management,
decision making dynamics and
proven abilities to execute plans.
policies and procedures in an effec-
tive and decisive manner. Ex-
perience should include long range
planning. policy making and han-
dling of large budgets. Kknowledge
of FCC rulesfregulations, understand-
ing of legislative process and rela-
tionship with executive branch and
other government entities essential.
Demonstrated expertise in educa-
tion, programming, distribution,
production, promotion, engineer-
ing/technical and public relations.

Submit applications to Andy Car-
penter, Chairman Mississippi ETV, P. C.
Box 1101, Jackson, MS 39215-1101.
Applicationsfresumes must be
received or postmarked by Septem-
ber 23, 1988.

EQE/AA M-F

Help Wanted News

Washington news bureau seeks chief photog-

KTVY, Oklahoma City, has an immedi-
ate staff opening for a qualified news
photographer. Must be skilled in shoot-
ing and editing technigues. Minimum 2
years shooling experience required. We
place a high value on visuals and visual
storytelling. Send resume and tape to
Chief Photographer, KTVY, PO. Box
14068, Oklahoma City, OK 73113. Minor-
ities are encouraged to apply.

rapher with 5 years experience (minimum) to
run fast-paced photojournalism operation.
Must be excellent photographer quck editor
and manage other staffers. equipment pur-
chases. Strong organizational skills essential.
Send resume, references and salary require-
ments to:

Washington Independent News
122 C St, NW
Suite 360
Washington, DC 20001

For fast
Action Use
BROADCASTING'S
Classitied Advertising

TOP 20 INDY

- Winner of numerous awards - Needs top
notch coanchor to work with present male an-
chor. Must have excellent reporting skills. No
beginners. Send resume and salary require-
ments 1o Box L-18. NO TAPES, PLEASE. EOE.
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CLASSIFIED RATES

All orders 10 place classified ads & all correspondence
pertaining to this section should be sent to BROAD-
CASTING. Classified Department. 1705 DeSales Sti..
N.w., Washington, DC 20036,

Payable in advance. Check. or money order only

Rates: Classified listings {non-gisplay) Perissue: Help
wanted $1 00 perword. $18 00 weekly minimym Situ-
ations Wanted 60¢ per word. $9 00 weekly mimmum

All other classifications $1.10 per word, $18 00 weekly
minimum.

Rates: Classified display (minimum 1 inch. upward in
half :nGh increments). per issue. Help Wanted $80 per
nGh. Situations Wanted: $50 per inch Al other classifi-
cations: $100 per nch For Sale Stations. Wanted To
Buy Stations, Public Notice & Business Opportunuties
adverlising require display space AgenCy Commis-
sion only on display space

Bifnd Box Service: (In addition 10 basic adverising
costs) Siluations Wanted' $4 00 per ssue Al other
classifications: $7.00 per i1ssue. The Charge for the
bliind box service applies l0 advertisers running listings
and display ads. ELch adverlisement must have a sep-
arate box number. BROADCASTING will not forward
tapes. transcripls. wiing samples, ¢r other oversized
materials: such matenals are returned o sender

Raplies to ads with Blind Box numbers should be ad-
aressed 10: (Box number), c/o BROADCASTING. 1705
DeSales St.. N.w. washington, OC 20036




Help Wanted News Continued

For Sale Stations

NEWS CORRESPONDENT
WE NEED AN OBJECTIVE REPORTER IN WASHINGTON, D.C.

Someone who's willing to dig for and report the facts. Someone who's
experienced and able to deliver credibility in more than just looks. If you
have five years experience in writing and reporting news with a major
television network and agree with the philosophy of the Christian Broad-
casting Network, Inc., then send a video tape and resume fo:

Employment Department
Box PS
CBN Center
Virginia Beach, VA 23463

FIELD PRODUCER

If you've ever wanted a chance to prove yourself, here it ist Washington,
D.C. will be your proving ground where you will assist the CBN News
Department in finding and reporting timely news stories. A candidate
must be able to do through story research, development and production.
Skills in television news production are a must. Send your video tape and
resume to:

Employment Department
Box PS
Christian Broadcasting Network, Inc.
Virginia Beach, VA 23463

ALLIED FIELDS

Miscellaneous
Employment Services

HOW GOOD IS YOUR

SALES STAFF?

Your sales people are only as
good as your commitment
to their training.

1969 will be the most competitive
yedar in broadcasting history. Now
there is comprehensive, on-going
and effective sales training avail-

able to your station.
Contact:

Broadcast Sales Training
1057 Red Oaks N.E.
Albuquerque, NM 87122
(505) 293-4323

JOB HUNTING?

If you need a job, you need Medial.ine.
Medialine gives you instant access to
jobs in news, weather, sports, produc-
tion, promotion, programming, radic
news and announcing. Access a dail
report by phone or computer for less
than 90 cents a day. To get the first
word on the best jobs, call
1-800-237-8073

Be above the Rest!

BLIMPY

FLOATING SICNS

Giant
Blimps,
Hot Air

Balloons

LA R X AR EER D]

10,000 RAD!O-TV JOBS

800-235-2201

L E XS L R R P R E L R R LRSS R R R R R R E Y

American Radio TV
Up to 300 openings weekly over 10,000
yearly-The most complete and current job
listings published ever by anyone. Disk

Business Opportunities

Balloons,
Roof Top

L2 AR RS2 R RRRRRRRER R R RRRR RS RS

LR T X R EES RS Y N

PUBLIC SALE

Harris Enterprises, Inc. (“Harris"), the
successor-in-interest to RG, Inc. ("RG"),
will conduct a public sale ("Public Sale")
of the following personal property (*Col-
lateral”) belonging to Rainbow Broad-
casting Corporation pursuant to the pro-
visions of the Uniform Commercial Code
as adopted by the State of Colorado at
11:00 a.m. on August 17, 1988:

All of the equipment, fixtures, in-
ventory and general intangibles
formerly betonging to RG and
used or useful in connection with
the operation of the radio stations
known as KFKA-AM and KFKZ-
FM (currently known as KISF-FM)
and the prodeeds thereof.

The Collateral will be sold on an “as is,
where is" basis without any representa-
tions or warranties, written or oral, ex-
press or implied, of any kind, including,
but not limited to, those representations
and warranties pertaining to TITLE; AB-
SENCE OF LIENS, SECURITY INTER-
ESTS, ENCUMBRANCES OR CLAIMS;
ABSENCE OF PATENT, TRADEMARK OR
COPYRIGHT INFRINGEMENTS; CONDI-
TION; MERCHANTABILITY: OR FITNESS
FOR A PARTICULAR PURPOSE. The Col-
lateral may be sold in parcels or in bulk.
Harris reserves the right to cancel the
public sale of any of the Collateral.

The Public Sale will be subject to the
successful bidder's ability to be as-
signed the Federal Communications
Commission ("FCC") licenses pertaining
to the Collateral. The assignment of
these licenses are subject to the approv-
al of the FCC. Harris makes no represen-
tations or warranties regarding the FCC's
willingness to assign the licenses to the
successful bidder for the Collateral.

Harris will be entitled to bid at the Public
Sale on credit or for cash or certified
funds. All bids by other parties will be
solely for cash or certified funds.

The public sale will be conducted at
Rothgerber, Appel, Powers & Johnson,
Suite 2800, 1200 17th Street, Denver,
Colorado. Any party interested in in-
specting the Collateral before the public
sale should contact Roy Rowan of Black-
burn & Company, Incorporated at 213—
274-8151 or 9465 Wilshire Boulevard,
Beverly Hills, California 90212.

Harris Enterprises, Inc.
616 First National Center
1 North Main Street
Hutchinson, Kansas 67501

Jockeys, Newspeople, Programming
Engineers, Sales. Money Back
Guarsnige- One week $7.00 Speglal;
Six weeks $1595. You save over $20_ g
AWERICAN RADIO TV JOB MARKET _ Js
15353 N. EASTERN Dept F

AS VEGAS, NEVADA 89101

SCA 67khz CHANNEL
FOR LEASE IN CENTRAL FLORIDA.
PLEASE CALL 1—813—985-8709

2 ASK FOR JOHN.

AUCTION

The assets of KCLN AM/FM in
Clinton, lowa will be sold by si-
lent auction. Details call 312—
419-0149.
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Natiomwide Media Brolers

apman

Associates

CALIFORNIA FM
FM in southern CA resort mkt.
B-1 app. pending. Asking $1.8
million with $600,000 down.
DAVID LaFRANCE I
818/893-3199

For Sale Stations Continued
:—
UTAH AM

50 kw, non-directional, 1010 khz. Large market suburb
NEW MEXICO AM/FM

Fulltime. non-directional AM
Class A FM with C2 upgrade CP

NEW MEXICO CLASS CFM
Good opportunity for first station buy-in.
COLORADO CLASS A FM
Unigue. guaint mountain town.
MONTANA AM
Fulltime. non-directional. Positive cash flow.
Terms possible
ARKANSAS FM
Class A. Owners retiring for health reasons

AL PERRY (303) 239-6670

MEDIA, INC.

Television-Radio Brokers

Central Florida AM
Only Game in town.
Near attractions, movie studios.
Terms or $390,000 cash.

Rick Mitchell . .
(813) 439-6489

SOUTHEAST - 100 KW
Class C FM with cash flow in
pepular coastal resort. Asking
$3.5 million, terms available.

GEORGE REED
904/730-2522

AUSTIN, TEXAS CLASS C
FM

Strong competitive signal
Price: $11 million
Send acknowledgement of interest and
financial gualifications to:
George Otwell
Blackburn & Company, Inc
Suite 1006
400 Colony Square
Atlanta, GA 30361
404—892-4655

S E/ COMBO

Class A FM. 1kw Day AM. City 21,000.
Coverage 125,000. Prosperous,
recession proof area. Fine physical
facilities. Asking $750,000. Terms.

919-355-0327

FOR SALE

MAJOR SUNBELT
FM
located in Arkansas
$4mm cash.

Qualified prospects only,
please
Brokers protected.

Reply to Box L-30

RE. Meador & Ahsoe.

MEDIA BROKERS
AM-FM-TV-Appraisals

P.O. BOX 36
LEXINGTON, MO 64067 KANSAS CITY, MO,
§16-259-2544 816-455-0001

Altention
Urban Contemporary Broadcasters
10.000 watt AM - Phoenix Market

Laow Price - Terms Available
Well-equipped - Inspection Invited
PQ Box 25302. Dallas TX 75225

FOR IMMEDIATE SALE
CLOVIS, NEW MEXICO AM

Including furniture, equipment and towers. Will
sell equipment only SALE PRICE NEGOTIA-
BLE. Contact Warren F. Frost, Altorney at Law
Box 790, Clovis, NM 88101, 505—763-4457.

PUBLIC SALE

Greeley Broadcast Associates,
(“Greeley”) will conduct a public

LTD.
sale

(“Public Sale”) of the following personal
property (*Collaterat”} belonging to Rain-
bow Broadcasting Corporation ("Rain-
bow") pursuant to the provisions of the
Uniform Commercial Code as adopted
by the State of Colorado at 1:00 p.m. on

August 17, 1988:

All of Rainbow's assets used or
useful in connection with, or aris-
ing from, the ocperations of the ra-
dio stations known as KFKA-AM
and KGBS-FM (currently known
as KISF-FM) in Greeley, Colorado,

including all eguipment,

inven-

tories, fixtures, accounts, motor
vehicles, goods and general in-
tangibles, wherever located, and
all cash and non-cash proceeds

thereotf or therefrom.

The Collateral will be sold on an “as is,
where is" basis without any representa-

tions or warranties, written or oral,

ex-

press or implied, of any kind, including,
but not limited to, those representations

and warranties pertaining to TITLE;

AB-

SENCE OF LIENS, SECURITY INTER-
ESTS, ENCUMBRANCES OR CLAIMS;
ABSENCE OF PATENT, TRADEMARK OR
COPYRIGHT INFRINGEMENTS; CONDI-
TION; MERCHANTABILITY: OR FITNESS
FOR A PARTICULAR PURPOSE. The Col-
lateral may be sold in parcels or in bulk.
Greeley reserves the right to cancel the
public sale of any of the Collateral.

The Public Sale will be subject to the

successful bidder's ability to be
signed the Federal

as-

Communications

Commission ("FCC"} licenses pertaining

to the Collateral.

The assignment of

these licenses are subject to the approv-
al of the FCC. Greeley makes no repre-
sentations or warranties regarding the
FCC's willingness to assign the licenses
to the successful bidder for the Collater-

al.
Greeley and Harris Enterprises,

Inc..

{which possesses a security interest in
Greeley's rights, title and interest in an to
the Collateral) will be entitled to bid at the
Public Sale on credit or for cash or certi-
fied funds. All bids by other parties will
be solely for cash or certified funds.

The public sale will be conducted at
Rothgerber, Appel, Powers & Johnson,
Suite 2800, 1200 17th Street, Denver,
Colorado. Any party interested in in-
specting the Collateral before the public
sale should contact Randy G. Bobier,
Esg. of Holme, Roberts & Owen at 303—
623-2764 or Suite 400, 102 N. Cascade
Ave., Colorado Springs, Colorado 80903.

Greeley Broadcast Associates, Lid.

1040 North Dallas Bank Tower
Dallas, Texas 75230

MEDIA BROKERS * APPRAISERS A’g‘.’&\j

ADIO ® TV e LPTV
Confidential & Personal Service

RT
SHERWOOD..

1125 Maple Leal Dr = Glenwiew, IL 60025

312.272.4970 /.‘tﬂi

BILL - DAVID
ASSOCIATES
BROKERS-CONSULTANTS

719—636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

Covers 65.000. $320,000.

® FM CP in central Ohio city. $130.000.

“ o Fulllimer + 100,000 watt FM. Western Idaho.

® UHF TV, Large city on Gulf coast in Florida.

$8.5 million.

Brunh:ast @ommunications Ihhtsnm

BUSINESS BROKER ASSQOCIATES
615-756-7635 — 24 Hours
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- Hafes & Fortunessa

Shields

Appointments at Gan-
nett Radio Group:
| Chris Conway, presi-
dent and general man-
ager, KSDO(AM)-
KSwv(FM) San Diego,
joins  KUSA(AM)-KSD-
FM St. Louis as VP
and station manager;
Mike Shields, presi-
dent and general man-
ager, WDAE(AM)-
WUSA-FM Tampa,

DeFrancesco
Fla., joins KSDO(AM)-KSWV(FM) in same ca-
pacity; Gerry DeFrancesco, VP/programing,
Gannett Radio, joins WDAE(AM)-WUSA-FM as
VP and general manager.

Bob White, VP, McGraw-Hill Broadcasting,
and general manager, KMGH-Tv Denver,
joins wsyX(Tv) Columbus, Ohio, as VP and
general manager.

James Moran, VP, television programing,
noncommercial wXEL-TV West Palm Beach,
Fla., named VP and station manager.

Steve Berner, sales manager, WKIP(AM)
Poughkeepsie, N.Y., named VP and general
manager,

Penny Haft, VP and local sales manager,
WTTG(TV) Washington, joins WTTO(TV) Bir-
mingham, Ala., as VP and general manager.

Mike Crusham, general manager, KRMG(AM)-
KQMI(FM) Tulsa, Okla., joins WGFX(FM) Gal-
latin, Tenn., in same capacity.

Holly Shelton, national sales coordinator,
WRKO(AM) Boston, named research man-
ager, WRKO(AM)-WROR(FM) there.

Carl Chance, communications marketing di-
rector, noncommercial KPTS(Tv) Hutchin-
son, Kan., named VP and director of con-
tract services.

Appointments at Storer Cable: Rod Dagen-
ais, operations manager, Storer Cable, Ven-
ice, Fla., named operations manager, Storer
Cable, Sarasota, Fla.; James Brown, oper-
ations manager, Metroplex operations,
Storer Cable, Dallas, replaces Dagenais as
operations manager, Storer Cable, Venice,
Fla.; Richard Germano, sales manager, Cen-
tral New Jersey System, Highstown, N.J.,

named operations manager.

Marketing

Dave Williams, VP of
marketing, Turner
Broadcasting System.
Atlanta, named VP,
marketing, CNN
there.

Walter Horsfall, group
creative director,
DDB Needham
Worldwide, Chicago,
named senior VP,

Appointments at
Saatchi &  Saatchi
DFS Compton, New York: Janine Gordon,
Joseph Pedone and Carolyn Roughsedge,
all senior VP’s, named executive VP’s,

Jack Donohue, VP/account supervisor,
BBDO, Chicago, named VP/management
supervisor, Detroit.

Sandy  Merrin, promotion director,
KUPL(AM)-(FM)  Portland, Ore., joins
KPDX(TV) Vancouver, Wash., as sales pro-
motion coordinator.

Alan Gregory, director, broadcast business
affairs, DDB Needham, Los Angeles, joins
Eisaman, Johns & Laws Advertising there
in same capacity.

Lauren Ruetz, senior media planner, J. Wal-
ter Thompson, joins Chiat/Day, San Francis-
co, as media supervisor.

John Sanders, president, Young & Rubi-
cam, Detroit, named chairman and chief
executive officer there,

Anthony Fedele, senior VP, creative director,
Point Communications Inc., Dallas, joins
Haddon Advertising, Chicago, as creative
director.

Bob Dunn, senior VP, McCann-Erickson,
New York, named managing director,
McCann Promotion Group there.

Dan Lusk, VP/sales manager, Network Me-
dia Corp., Chicago, joins Movietime there
as Midwest director of advertising sales.

Suzanne Rayson, director, sports oper-
ations, WABC-AM New York, joins Texas
State Networks, Dallas, as sports marketing
director.

val Coleman, air personality, WNOPAM)
Newport, Ky., named sales manager.

Will Shearer, local sales manager, WTLV(TV)
Jacksonville, Fla., joins WCRJ-FM there as
sales manager,

Williams

Marjorie Nelowet, national sales manager,
WTKR-TV Norfolk, Va., named general sales
manager.

Francis Brady Jr., manager, local and region-
al sales, wWITN-Tv Washington, N.C., joins
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wCTiTV) Greenville, N.C., as general sal
manager,

Daryl Mcintire, account executive, WAJI(FM
Fort Wayne, Ind., named local sales ma
ager.

Donn Shelton, sales consultant, KPSI(AM
(FM) Palm Springs, Calif., named local sal¢
manager.

Debby Smith, sales manager, TeleRep, Bo
ton, joins WFXT(TV) there as local sales mar
ager.

Rosemary Bennett, local sales manage
WMAL(AM) Washington, named gener.
sales manager. Alan Leinwand, account e:
ecutive, WMAL(AM). named local sales mar
ager.

Keith Simmons, national sales manage
wDIV-TV Detroit, named local sales mar
ager. Bill Burke, local sales manager, wDI'
TV, named national sales manager.

Gary Scobie, group manager, Independe.
Television Sales, Chicago, joins KTVL(T
Saint Louis, Mo., as national sales manage

Martha Alvarez Limner, account superviso
Aida Levitan & Associates Inc., Miam
joins Julie Simon Communications, Miam
in same capacity.

Terry Greenhalgh, president, Grand Marke
ing & Public Relations, Tampa, joins Mo«
ern Picture Service, Saint Petersburg, Fla
as sales promotion Supervisor.

Patricia Simpson, public relations accow
executive, W.B. Doner & Co., Detroi
named public relations director.

Amy Lapine, mediaglanner. D’ Arcy Masit
Benton & Bowles, Chicago, named accow
executive there.

Tamara Rieck, media buyer and traffic coo:
dinator, Gross Hatch Advertising, joir
KREM-Tv Spokane, Wash., as account €»
ecutive.

Patricia Gibbs, freelance promoter, joit
KCFX(FM) Harnisonville, Mo., as accout
executive.

Appointments at TeleRep: Gary Harbisor
sales manager, R team, Detroit, to grou
sales manager, T team there; Marylo
Goyette, account executive, R team, D¢
troit, to manager; Brigette Ward, accou
executive, R team, Atlanta, to sales mar
ager, Boston, Vickey Smith, account exect
tive, KDAF(TV) Dallas, to same capacity, '
team there; Stuart Scott, account executive
Petry Television, New York, to same capac
ity, Wildcat team there; Lauren Raskin, ac
count executive, MMT Sales Inc., Ner
York, to same capacity, Lions team there

Jason Kleinhein, account executive, team E
MMT Sales Inc., Los Angeles, named sale
manager, team A there. Marilyn Schienbers
account executive, Seltel, Los Angele:



ins MMT Sales Inc. there in same capac-

.

wwen Ziglin, account execulive, WHIT-FM
wrisburg. Pa.. joins WKOW-Tv Madison,
Is., In same capacity.

rograming

KonowitCh
spointments at Time Inc., New York: Ger-
1 Levin, executive VP and chief strategist,
med vice chairman and member of board

directors: Glenn Britt, VP of finance,
med chief financial officer: Tommy Harris,
ntroller, named VP.

Levin

bey Konowitch, VP, video and artist de-
lopment, Arista Records, joins MTYV,
*'w York, as VP, programing.

iarles McGregor, president and worldwide
ad, Warner Bros. Distribution, Burbank,
lif., named executive VP, corporate pro-
ts, Wamner Bros. Inc.

mes Griffin, film programing, HBO, New
ik, joins 20th Century Fox Film Corp.,
evision division, Beverly Hills, Calif.. as
nior VP, home video and pay television.

wy Montanus, VP, advertiser sales,
orldvision Enterprises. New York. named
nior VP. marketing.

I Lammi, freelance line and associate pro-
cer. joins Columbia Pictures Television,
1 Angeles. as VP, production.

wve McCay, operations manager, WZEZ(FM)
ishville. joins KODA(FM) Houston as pro-
am director.

e Carr, news and sports reporter, WABI-TV
ingor, Me., named program director and
sistant operations manager.

ssemary O’Brien, manager, talent rela-
ms, Fox Broadcasting Co.. Los Angeles,
med director, talent relations.

bbi Hoffman, production coordinator, af-
tate advertising and promotion services,
3C, joins Buena Vista Television, Los
1geles. as supervisor. station relations.
shard Marschner, VP and general man-
er, WFMT(FM} Chicago, joins noncommer-
J WrTW(TV) there as director, national
ygram marketing.

aig Jones, chief financial officer, Holly-
wod Park Companies. Inglewood, Calif.,
ns Select Entertainment Corp., Los An-
les, in same capacity.

Kelly, afternoon air personality, CKIS-FM
innepeg. Manitoba, Canada, joins Ameri-
n Comedy Network, Bridgeport, Conn.
ik Dvornik, account executive, Paramount

Foad

Pictures Corp.. Chicago, named central divi-
sion manager, domestic television.

Lowell Soffer, director, financial services,
Columbia Pictures, New York, joins ESPN,
Bristol, Conn., as director, program finance
and strategic planning.

Bobbi Martin, High Point bureau chief, wx1i-
Tv Winston-Salem, N.C., joins WGHP-TV

High Point as director of community in-
volvement.

Lem Lewis, producer/director. KLAS-Tv Las
Vegas, named production manager.

T LT LT T e T
News and Public Affairs

Jonathan Sanders,
CBS News consul-
tant, New York,
named general as-
signment reporter.

Nancy Valenta, ¢xecu-
tive producer for

news, KNBC-TV Los
Angeles, joins
WTVITV) Miami as

news director.

Arlin Stevens, execu-
tive producer, WXIA-
Tv Atlanta, joins WRTv(Tv) Indianapolis as
news director.

Jim Otte, radio reporter at statchouse, Ohio
Public Radioc News Bureau, Columbus,

Sanders

I

Ohio, joins wHIO-Tv Dayton, Ohio, as Co-
lumbus bureau chief.

Jim McLaughlin, anchor, WINK-Tv Fort
Meyers, Fla., named managing editor,
news.

Paul Menzella, director, video services, Ca-
sey Communications Management Inc.,
Southfield, Mich., joins wDIV-Tv Detroit as
news unit manager. Rebecca McGinnity, pro-
ducer, WITI-Tv Milwaukee, joins WDIV-TV in
same capacity.

Robb Cizek, graduate, San Diego State Uni-
versily, joins KNAZ-Tv Flagstaff. Ariz., as
news producer.

Peter Ford, anchor, WSvN(Tv Miami, joins
WRC-TvV Washington as co-anchor.

Jack Groh, anchor/producer, Satellite News
Channels, joins WLNE(Tv} New Bedford,
Mass.. as co-anchor.

Dave Gonzales, anchor and field reporter,
KSBw-Tv Salinas, Calif.. named co-anchor,
6 p.m. and Il p.m. newscasts.

Linda Farrell, co-anchor. KCNC-Tv Denver,
joins KMGH-Tv there in same capacity.

Kim Vatis, news reporier, WIDE(AM) Bidde-
ford. Me., joins WABI-Tv Bangor, Me., as
news anchor. Anne Gabbianelli, news direc-
tor, WEAN(AM) Providence. R.I., joins WABI-
Tv as news assignment editor.

Larry Massett, independent producer, joins
Soundprint, national radio documentary se-
ries produced by noncommercial wiHU-FM
Baltimore for American Public Radio, as
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nost.

Jarry Ostertag, corporate director of market-
ing. TeleScripps Cable Television, Knox-
ville. Tenn.. joins Associated Press, Kansas
City. as national cable executive/marketing
manager. corporate sales, central division.

William Prasad, reporter and Henderson-
ville, N.C., bureau chief. WLOS-TV Ashe-
ville, N.C.. joins KTvY(Tv) Oklahoma City
as nightcast reporter.

Steve Daniels, weekend anchor/reporter,
KOMU.TV Columbia. Mo.. joins KVOA-TV
Tucson, Ariz., as general assignment report-
er.

Bill Pounders, reporter. KCST-TV San Diego.
joins KPRC-Tv Houston in same capacity.
John McPherson, investigative reporter,
WESH(TV) Daytona Beach. Fla., joins KPRC-
TV as reporter.

Rich Knight, chief meteorologist, WKIG-TV
Fort Wayne, Ind.. joins KXAN-TV Austin,
Tex.. as weeknight meteorologist. Michael
Coleman, sports director. KAUZ-Tv Wichita
Falls., Tex.. joins KXAN-Tv as weekend
sports anchor.

Technology

Richard Ploss, director, electronic applica-
tions software development, Computervi-
sion Corp.. Bedford, Mass.-based computer
hardware and software manufacturer and
marketer, joins New England Digital Corp.,
White River Junction, Vt., as VP of engi-
neering.

R. Dean Merkley, VP, business development,
Litton/Gould, San Carlos, Calif., joins Var-
ian Associates Inc., Palo Alto, Calif.-based
systems and components manufacturer, as
marketing manager, California solid-state
operation.

Michael Howey, VP. director of engineering,
KOCO-TV Oklahoma City. joins WXIA-TV At-
lanta in same capacity.

Sam Spennacchio, director of sales and mar-
keting, C-T Audio Marketing Inc., Boynton
Beach, Fla.. joins Klark-Teknik Electronics
Inc., Farmingdale. N.Y., as national sales
manager.

Promotion and PR

Virginia Mikula, development director, non-
commercial WXEL(FM)-WXEL-TvV West Palm
Beach. Fla.. name VP of development.

Patricia Simpson, public relations account
executive, W.B. Doner. named public rela-
tions director. Detroit.

Cindy Rucker, graduate. San Antonio Col-
lege. San Antonio. Tex.. joins KABB(TV)

there as public relations director.

Steve Fisher, VP and
general manager,
Group W-owned
KFwWB(AM) Los Ange-
les, named VP of de-
velopment, Westing-
house Co. Inc.. New
York.

Richard Bornstein,
senior publicist,
Warner Bros. Televi-
sion, Burbank, Ca-
lif.. joins Samuel
Goldwyn Co., Los Angeles, as national
director of publicity.

Andrea Alvarado, advertising and promotion
administrator, KTLA(TV) Los Angeles, joins
KPDX(TV) Vancouver, Wash., as promotion
manager. Liz Atkinson, media relations re-
presentative, Oregon Public Broadcasting,
Joins KPDX(TV) as on-air promotion coordin-
ator.

Fisher

Allied Fields

Gene P. Mater, former
senior vice president
of  CBS/Broadcast
Group, joins John
Adams Associates
Inc., Washington, as
senior consultant spe-
cializing in media and
W communications  is-
Bl sues. During CBS ca-
reer he also served as
senior vice president
of CBS News and re-
presented company in international broad-
cast activities.

Kevin Richardson, executive director, gov-
ernment relations, Electronic Industries As-
sociation, Washington, named staff VP,
government relations. Lisa Kjaer, director,
government relations, Electronic Industries
Association, named executive director, gov-
ernment relations.

Matthew Field, VP and general manager,
WNCN(FM) New York, has been elected
chairman, New York Market Radio Broad-
casters Association there.

David Elliot, ABC production executive, and
Renee Valente, president, Reneee Valente
Productions, named co-chairs, activities
committee, Academy of Television Arts &
Sciences, Burbank, Calif.

Appointments to Associated Press board of
directors, Washington: Wendell Mayes,

resident, Wendell Mayes Stations, Austin,
ex.; Scott Herman, executive editor,
wMAQ(AM) Chicago; Treeda Smith, news di-
rector, WRvQ(FM) Richmond, Va.; Christine
Woodward, general manager, WENS(FM)

INDEX TO ADVERTISERS: Associated Press Broadcast Services Cover 4 0 Blackburn & Co., Inc. 380
Business Radio Network 29 0 Chapman Associates 44 O Citibank 46 0 Classified Ads 51-69 0 R. C. Crisler
& Co., Inc. 430 Curran-Victor Co., The 4 0 Norman Fischer & Associates, Inc. 4001TC Entertainment 180
King World R&D Network Front Cover, Second Cover/30H. B. La Rue 41 0 Lorimar Syndication 8-7 0 R. A.
Marshall & Co. 42 0 Media General Broadcast Services. Inc. Cover 3 0 Media Venture Partners 37 O Millar
Co. US.A,, Inc.. The 45 O Multimedia Entertainment 8 0 NIWS Productions, Inc. 13 O Professional Cards
49 o Cecil L. Richards, Inc. 39 O Services Directory 48
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Shelbyvilie, Ind.

Bernard Shaw, anchor, Cable News N
work. Washington, presented with the Loy
ell Thomas Award for Electronic Journalis
by International Platform Association, Wi
netka, Kan., on August 4, at IPA conve
tion, Washington.

Deaths

Trinidad Silva, 3
television and scres
actor, died in aut
mobile accident Ju
31 in Los Angele
Silva was a regul
performer in two tel
vision series, NB!
TV’s Hill  Stre
Blues, in which
portrayed gang lead
Jesus Martinez, ar
HBO's Maximum &
curity. Silva also appeared in various movi
including “Alambrista,” “Walk Proud,” *
Norte,” “Milagro Beanfield War™ and *C«
ors,” in which he portrayed “Frog,” an old
gang leader. He is survived by his wil
Sofia, and one son.

Silva

Joe Carcione, 73, The Greengrocer, died
cardiac arrest August 2 at Peninsula Hos
tal, Burlingame, Calif. In 1967 he beg
daily produce reports for KCBS(AM) §
Francisco. He began his televised reports
1974 on KRON-Tv San Francisco and tt
moved to KGO-TV there. Mighty Minute P
grams, San Francisco, began national syn
cation of Greengrocer segments, which ;
shown five times each week. Carcion
son, Peter, will continue Greengrocer
ports. He is survived by his wife, Madels
one daughter and two sons.

Milton D. Friedlal
68, former VP-gen
al manager

wiCD(TV) Champaiy
I1., died of leuker
July 20 at Memo

Medical Cem
Springfield,
Friedland beg
broadcast career
1948 at WBKB-

(now wWBBM-Tv) C
Friediand cago, where he ew
tually became national sales manager.
1953 he became VP and general manag
wICS(TV) Springfield, Ill. From 1959
1980 he was VP and general manag
wiCcD(TV). Friedland also served as presid
of Illinois Broadcasters Association
1969, was member, NAB UHF Committ
and member, UPI Advisory Board. He
survived by his wife, Ruth, and two so

Ved LeVan, 64, president, Narwood Prod
tions Inc., New York, died of cancer Jul
at Stamford Hospital, Stamford, Conn. ]
van began his broadcasting career in
1950’ as audio engineer at NBC. In 1957
founded Narwood Productions Inc., N
York-based radio programing and syndi
tion company. He is survived by his wi
Mary, a daughter and two sons.



wvesting in radio’s future

fartin Greenberg thought about becoming a
wwyer upon graduation from Brooklyn Col-
:ge, but a friend gave him a tour of a radio
Aation in his junior year. and he changed his
iind.

“That was 26 years ago,” says Greenberg.
and I"ve never been sorry.” But the lawyer-
¢ bent survives and has asserted itself in
1ore than one room full of lawyers; earlier
iis year, the president and CEQO of Genesis
roadcasting was a key negotiator in the
74-million cash leveraged buyout of Dal-
1s-based radio group. Duffy Broadcasting.

The 53 weeks of negotiating the deal,
‘hich he refers to as “the most difficult
xperience of my life,” resulted in the pur-
hase of seven of Duffy's nine properties:
RZN(AM)-KMII{FM) Denver; KSMIGAM)-
SFM(FM) Sacramento. Calif.; KONO(AM)-
ITY(FM) San Antonio, Tex., and KBTS-FM
austin, Tex. (licensed to Killeen, Tex.).
laking the deal during the stock market
lunge, he adds, didn’t help matters. “The
:nding community looked at all lending the
ay after the crash {Oct. 19, 1987]. and
yme assumed that everything was worth
0-25% less,” Greenberg says. The internal
apital structure of the new entity had to be
hanged as a result. “Where the stock mar-
et really was painful to us at the time was
1at we were looking to do some other
lbordinated debt instruments, and those
lings became very expensive after the
rash.”

Greenberg's radio career began in 1962 as
management traince (“That’s a fancy title
o switchboard operator,” he says) at
MCAAM) New York. Part of the job de-
cription was to float around the station and
elp out wherever help was needed. “Every-
ne.” says Greenberg. “had something for
e to do.”

Two years later, Greenberg moved to
.BC Radio’s wxyz(amy Detroit, where he
zgan a working relationship with the net-
'ork that was to last from 1964 to 1982. He
arted at the station as promotion director,
ut switched to local sales a year later. The
wve would prove a good choice.

ABC spotted the potential of the budding
ilesman and sent Greenberg to KXYZ-AM-
M Houston in 1968 as general sales man-
ger. The station. which had been purchased
1at same year by ABC. would be Green-
erg's home for the next two-and-a-half
ears. The experience was an introduction
» growth market radio. which later in life
rould be his primary target in purchasing
:ations.

ABC sent him back to wxvyz in 1971,
there he spent a year as general sales man-
ger. He said he enjoyed the station-hopping
uring his years with ABC, noting. “When
1€ next opening happened, they would call
ou. You never really had an opportunity to
it down and think about it or plot and plan

MartIN Gary GREENBERG—president and CEO,
Genesis Broadcasting Inc., Dallas: b. April 6,
1941, Brooklyn, N.Y.; BA, Brooklyn College,
1962; management trainee, wMmcaaMm) New

York, 1962-63; promeotion director, wxyZ(aMm)
Detroit, 1964; local sales rep, 1965; national
sales manager, 1966-67; general sales man-
ager, kxyZ-am-FMm Houston, 1968-70; general
sales manager, wxyz(am) Detroit, 1971-72; VP
and general manager, wisiam) Chicago, 1973-
1978; president, ABC-FM Station Group,
1979-1982; VP, radio division, Belo Broadcast-
ing Corp., Dallas, 1983; president and chief
operating officer and equity partner, Duffy
Broadcasting, 1983-1987; present position
since February 1988; m. Elin Bank, April 7,
1963; children—Corey, 23; Mark, 20; Jennifer,
18.

e e e
where you wanted to go next.”

It was at wxyz that Greenberg met then
vice president and general manager, Chuck
Fritz. Greenberg repeatedly refers to him as
his mentor, noting that his success in the
business began with the support Fritz gave
him.

Fritz, who bought wxyz in 1984, has
equal praise for Greenberg: “He has a real
positive attitude toward business and life.
You could see very quickly that he really
liked the business.”

“He always had a smile on his face,” adds
Fritz. “‘even though he could be tough.”

Greenberg was given a tough assignment
in 1973 when ABC moved him to vice
president and general manager of WLS(AM)
Chicago. He gets very animated when he
talks about his six years at top 40 wLS, when
the station went through a ratings battle with
top 40 WCFL(AM) (now WCZE|aM|). “Those
were the last days of the big AM giants
slugging it out with each other,” he says.

The “crowning glory™ of his years at wLS,
he says, was when WCFL changed its format
in the mid-1970s.

The wLS experience was followed by a
miove to New York to become president of
the ABC FM Group in 1979, his last posi-
tion with ABC. His primary responsibility
was to upgrade senior management. By
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1983, he decided to leave the company.

“At my age [39], | found myself very,
very frustrated being an administrator in a
very large corporation,” says Greenberg.
That frustration was coupled with Green-
berg’s growing distaste for working in New
York, even though he grew up in Brooklyn.
“Being raised in Brooklyn as a kid,” he
says, “is very different from working in
Manhattan as an executive of a company
and commuting to New Canaan, Connecti-
cut.”

Greenberg  joined Dallas-based Belo
Broadcasting in 1983 as vice president of its
radio division, where he negotiated the ac-
quisition of Denver properties KOA(AM)-
KOAQ(FM) for $22 million. Not long after
that purchase, he says, Belo had opportuni-
ties in television and invested heavily in the
medium.

“It became clear that the future was not
going to be in radio in that company,” says
Greenberg, adding that he left with no hard
feelings. “Their strategy changed. and right-
fully so.”

No stranger to changing positions. Green-
berg in 1983 was named president and chief
operating officer and equity partner of Duffy
Broadcasting Corp., where under his stew-
ardship the company purchased the follow-
ing stations: KRZN(AM) Denver: KSMJ(AM)-
KSFM(FM) Sacramento, Calif.; KONO(aM)-
KITY(FM) San Antonio, Tex.; WORZ(FM)
Orlando, Fla.;; KLZiFMy Phoenix. and
KBTS(FM) Austin, Tex.

Greenberg's plan for Genesis through
1989, unless “an excellent opportunity came
our way,” is to operate the company and **get
it up to speed.” The goal of the company. he
says, is to continue to look at stations in
growth markets, particularly medium to ma-
jor markets in the South and Southwest and
on the West Coast.

The Genesis executive says his field ex-
perience has given him a fresh perspective
on local station needs. “Companies that run
stations from headquarters and say: “This is
the Acme way of doing things’ are the
companies that | wouldn’t want to work
for.”

Greenberg’s interest in radio extends to
his board of directors position with the Na-
tional Association of Broadcasters, where
he was one of 12 National Radic Broadcast-
ers Association members selected for such a
post when the associations merged. He is
also a member of NAB’s Group Radio Com-
mittee.

When Greenberg is not thinking about
radio he's busy walking (five to seven miles
a day), cycling (30 to 50 miles each week-
end) and reading (he and his wife have a
fiction collection so large that they have
become a library for neighbors).

“Usually I can turn the business off when
[ am away from it,” he says, “but I can’t tell
you that [ was very successful at doing that
during the 53 weeks when we were trying to
buy Dufty.” 2]



InaBrief \

FCC voted last Friday to stay $2,000 fine against Media Central’s
kzkc-Tv Kansas City, Mo., for prime time broadcast two years ago of
“indecent” movie in light of US. Court of Appeals broadcast
indecency ruling two weeks ago. In stay order, FCC said: “While
affirming the commission's general approach to reinforcing the
prohibition against indecent broadcasts and upholding the com-
mission decisions as tc a daytime broadcast, the court vacated
two commission decisions involving evening broadcasts pend-
ing further commission proceedings.”
a

Coalition of broadcast and citizen groups urged House and Senate
conferees to vote against broadcast indecency amendment at-
tached by Senator Jesse Helms (R-S.C ) to appropriations bill that
funds FCC and other agencies. Measure would require FCC to
enforce total ban on indecency. Nine-member coalition, includ-
ing NAB and American Civil Liberties Union, said measure is
“unconstitutional.” "While the FCC may restrict ‘indecent’ pro-
graming to hours when parents are able to supervise their
children's viewing and listening, the First Amendment prohibits
a ban,” it said.
a

Senate Rules Committee last week approved bill (S. 182} that
would establish uniform poll closing time of 10 p.m. EST across
continental U.S. (Hawail and Alaska are excluded) for presiden-
tial elections. Originally, Senate measure was identical to legis-
lation adopted by House last year. House bill establishes poll
closing time at 9 p.m. EST in all four time zones (except Alaska
and Hawaii) and it extends daylight saving time for two weeks
in Pacific time zone, making closing time on West Coast 7 p.m.
But Rules Committee not only changed closing time, it also
withdrew controversial daylight saving section. Bill now moves
to Senate floor where its prospects for passage are considered
good. It is expected to be amended further to clarify that it does
not apply to this year's election.

r
J

Beginning May 1989, Playboy channel will change focus to more
mainstream entertainment. In move away from traditional Play-
boy adult entertainment fare, channel will now carry main-

stream R-rated films rather than edited X-rated fare; but it will
keep X-rated segments such as "video centerfold” and sex-
oriented talk and news shows. Tentative new name for pay chan-
nel is Night Life. Playboy channel has been grappling with
marketing problems in recent years. According to published
reports, since debut in 1984 with 743,000 subscribers, Playboy's
subscriber base has dropped to below 500,000 homes.
o

Bryant Gumbel has signed contract to continue as co-host of Today,
through 1991. Gumble, who has hosted NBC’'s morning show
since 1982, will reportedly alsc anchor two prime time NBC
News specials per year, and be prime time host of summer
Olympics. Estimates of three-year compensation package
ranged between $6 million and $7 million.

a

Scheduled hearing on high-definition television by House Tele-
communications Subcommittee for this Wednesday {Aug. 10)
has been postponed due to markup session to be held by parent
Energy and Commerce Committee on that day. Hearing, which
was originally to be held on Aug. 3, is now tentatively planned
for early September. Also in early September, subcommittee is
sponsoring two-day exhibition of HDTV transmission systems to
be held on Capitol Hill.
a

Senator Timothy Wirth {D-Colo.) has introduced children’s televi-
sion bill, alternative to House-passed proposal pending in Sen-
ate, that would require broadcasters to provide educational
programing for children as quid pro quo for license renewal,
promote it adequately before airing, reinstate FCC's commercial
advertising limits in children's programing to 12 minutes per
hour weekdays and 9.5 minutes per hour on weekends and
restrict use of program-length commercials. Action for Chil-
dren's Television, which supports House measure, was absent
from list of organizers who support Wirth's bill. ACT head Peggy
Charren said disagreement was on tactics, not on substance.
Charren believes House bill has better chance of passing than
more controversial Senate measure, which is expected to draw
heavy opposition from broadcasters. “We need to get something

Invasion of the dishes. Pretty much the same group of sateliite
uplinkers that settled around Atlanta’s Georgia World Congress
Center to distribute news feeds from last month's Democratic
national convention will converge on New Orleans's Superdome
for next week's Republican national convention (see “Top of the
Week™).

According to Skip Erickson, satellite consultant to both con-
ventions, the 55 satellite newsgathering vehicles present in
Atlanta are moving en masse to the gulf port city where, as in
Atlanta, they have reserved parking spaces in two sites adjacent
to the dome. But at the larger facilities in New Crleans, “there Is
more room," said Erickson, and the bulk of Ku-band transport-
able uplinks won't be as isolated from the convention site as in
Atlanta.

Turner Broadcasting's Cable News Network, which on its
home turf in Atlanta had no need of lransporiables, this time is
sending three CNN NewsBeam affiliate service Ku-band trucks.
Otherwise, names from the earlier convention remain the same.
Joining CNN on the roof of the west side parking garage with
their own Ku-band vehicles will be ABC's NewsOne (eight
vehicles); NBC's Skycom affiiate service (five) and O&QO group
{two); CBS's NewsNet affiliate service (two),; Independent Net-
work News (one);, C-SPAN (one); Conus Sateliite news cooperat-
ive (four), Potomac Communications (five), Group W Newsfeed
{two); H&C Communications broadcast group (two); Midwest
Communications and King Broadcasting (sharing one) and Via-
com Broadcasting, Pulitzer Broadcasting and Scripps Howard
Broadcasting {(one each).

Way Down Yonder in New Orleans

In a bus parking lot across the street, ABC-TV network news
will have three or four Ku trucks, plus one other truck that will
stay on the move around New Orleans, and ABC's O&O group
will have two more Ku's in that lot. NBC-TV network news will
likely use the bus lot for the same combination of C-band and Ku-
band uplinks and Ku-band downlinks it deployed in Atlanta.
CBS-TV network news and CBS NewsNet will each park two C-
band uplinks there, and NewsNet also plans a "roam truck” for
moving about the city. The Fiorida News Network aiso plans a
“roam” and has reserved spots for four Ku's, and Potomac
Communications may also uplink from the bus lot. IDB Commu-
nications will operate two C-band uplinks from that lot for the
European Broadcasting Union and, ail told, will deploy seven
earth stations to serve ABC. CBS and NBC TV, as well as radio
networks including ABC, CBS, Mutual/NBC, AP, UPI, VOA and
the BBC.

Bonneville Satellite, set to operate three C-band and one Ku-
band uplinks from a construction site not far from the dome, will
provide services to Bonneville International stations and to other
broadcast groups: Times Mirror, Gillett, Cosmos and Belo.
Bonnewilie will also transmit CNN for Televisa in Mexico. And
outside town, an accelerated construction schedule has made
the New Orieans Teieport (NOTEL) ready in time for the conven-
tion. A number of broadcast stations have contracted for teleport
services through resellers, said NOTEL operations coordinator,
Kathieen Doskey, and one network has contracted for feeds
additional to its transportables.

Erickson volunteered one advisory: There was some rain fade
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m this Congress,” she said, fearing that Wirth's measure
uld torpedo House bill's chances.

m]

-ee television network affiliate associations are embarking on
iative to elevate their presence and influence in Washington
icymaking decisions. Last week chairmen of three groups and
ir government relations committee chiefs met in Washington
h NAB leadership to discuss their ambitions for forging
aser working relationship with NAB,” as well as plans for
pping up government relations activities. Affiliates also met
h networks' Washington representatives, Statement released
groups said affiliate government relations committee chair-
n would meet regularly in Washington (and confer routinely)
soordinate lobbying efforts. There will be greater coordination
FCC filings and appearances before Congress. Moreover,
liate leaders say they will soon be making “periodic” rounds
Capitol Hill and at FCC.

]

C proposed last week that technical standards for cable TV
nals retransmitted from local TV stations be extended to all
ier cable services. Commission divides signals delivered by
ble systems into four classes. Class I (retransmitted local
radcast) signals must conform to earlier devised FCC techni-
| standards. Proposal would extend those guidelines to other
‘ee classes, which include basic and pay cable networks;
vernment, educational and public access channels, and non-
leo signals (interactive and audio-only services). Action fol-
ved recent court decision which upheld FCC's authority to set
shnical standards for Class [ At same time, court found that
'k of technical standards for other classes makes it more
ficult for local authorities to evaluate cable signal quality
1en considering franchise renewals. NCTA President Jim
soney said that nonbroadcast signals on most cable systems
eady provide quality higher than is mandatory for Class L
he commission’s preposal...would provide ample assurance
at cable systems will continue to provide high-quality signals
their subscribers,” he said.

Game show pushes Rather back on WCBS-TV

Wess-Tv New York will push CBS Evening News with Dan
Rather back a half-hour and boot USA Today to late-night
oblivion to introduce a double-access game show lineup 1n 1ts
fall schedule, the CBS-owned station announced last week.
Game show Win, Lose or Draw will air at 7 p.m. beginning
Sept. 5, followed by the number-one syndicated program,
Wheel of Fortune, remaining at 7.30 p.m.

Evening Newss move to 6:30 p.m., long resisted by CBS
News in part because of lower viewing levels at that time, is
expected to be highly lucrative for the station, giving it 11 30-
second commercial availabilities In a time period where it
previously had none.

The new schedule also deals a biow to USA Today: The
Television Show, which will run 2:05 a.m. weeknights and
midnight-1 a.m. Sundays. The half-hour news magazine Is
the first effort of Grant Tinker's new joint venture production
company with Gannett, which publishes the newspaper on
which the show is based. USA Today also has a late night
airing in Philadelphia, where xyw-Tv will run it at 1:30 a.m.
Kcps-Tv Los Angeles will air it at 7 p.m. following ABC'S
Evening News, while wmaa-Tv Chicago will run it at 6 p.m.
weeknights, following NBC's network news.

USA's executive producer, Steve Friedman, could not be
reached for comment last Friday, but a company spokesman
said: “We're all disappointed.”

Fox Television will open Aug. 28 Emmy telecast for carriage on
cable systems in markets where show won't be seen on Fox
affiliate or some 30 ABC, CBS or NBC affiliates that are picking
up telecast. Broadcast coverage will reach 92% of country. Cable
operators in other 8% of country will be able to pick up special
feed for free. Nine minutes of local ad avails in telecast will be
turned over to operators for promotion of cable programing
services. Fox reports interest from both TCI and ATC.

ytes from the Crescent City

n Atlanta, and a heavy rain history in New Orleans portends the
ame.
m)

Vining and dining. The Fifth Estate will be well represented at the
lepublican national convention next week in New Orleans, not
nly through the various news operations covering the meeting
wt, on a more informal basis. by industry groups planning to
uve a series of receptions, dinners and special functions. Demo-
rats were feted last month in the same manner (BROADCASTING,
uly 25) by media executives, their Washington lobbyists and
rade association officials who went to spend time with party
fficials, congressional policymakers and others.

Many of the same industry players will be in New Orleans with
he Republicans. CBS President Laurence Tisch is sponsoring a
weaklast Monday, Aug. 185, at the Windsor Court hotel, ABC will
\ave a VIP hospitality suite in the Superdome under its anchor
woth, and NBC corporate executives (including President Bob
Vright) will host a series of private dinners and lunches through-
wt the week.

The Nationai Association of Broadcasters Is sponsoring break-
ast and tennis (as it did for the Democrats) Saturday through
“hursday (Aug. 13-18) at the Hilton hotei. NAB President Eddie
ritts and Joint Board Chairman Wallace Jorgenson of Jefferson-
Yilot Communications Co. (and their wives) and Jim May, the
1ssociation's chief lobbyist, will be at the convention all week.
\s it did in Atlanta, NAB is supplying the Republican gathering
vith 200 new 19-inch Toshiba television monitors for delegates
ind press to view the floor proceedings.

Other broadcast interests will have a high profile too. Univi-
sion, the Spanish-language network, and its parent, Hallmark,
are hosting a Tuesday afterncon (Aug. 15) reception honoring
Hispanic delegates and elected officials at the Hyatt Regency.
Gannett and its USA Today are sponsoring a breakfast Sunday
(Aug. 14) at Le Meridien. LTV Corp., the underwriter for public
television’s Washington Week in Review, is hosting a Monday
(Aug. 15) brunch. The law firm of Verner, Liipfert, Bernhardt,
McPherson & Hand along with Gencorp and The Travelers are
holding a reception Tuesday night (Aug. 16) for Norman Lent of
New York, who is the ranking Republican on the Energy and
Commerce Committee.

As for the cable industry, Turner Broadcasting is honoring the
Republican platform committee at a party Tuesday night (Aug.
16) in New Orleans's French Quarter. The National Cable Televi-
sion Association says it has not been asked to host any events,
but some association staff are expected to attend the conven-
tion.

The telephone industry will be busy in New Orleans. The U.S.
Telephone Association is hosting a boat trip Saturday night
{Aug. 13} in honor of Republican governors, congressmen and
the platform committee. It will have a VIP suite in the Hyatt.
BeilSouth's activities (all at the Windsor Court hotel) include a
Sunday brunch (Aug. 14) for House Minority Leader Robert
Michel of lllinois, a Monday (Aug. 15) breakfast for Senator Bob
Dole and his wife, Elizabeth Hanford Dole, and a Tuesday
afternoon reception (Aug. 16) for the Republican Senatorial
Campaign Committee.
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTAT

Fditorialsa

Back to work

The networks were breathing guarded sighs of relief last week as
the almost-six-months-old strike by the Writers Guild of America
against the Alliance of Motion Picture and Television Producers
appeared to have come to an end. (The rank and file had still to
vote on the agreement at press time, but that was expected to be a
pro forma stamp on the agreement.) There was more relief than
elation evident in the settlement of the protracted strike, as
writers immediately prepared to get back to work (with, one
observer predicted, “baskets full of scripts™), networks tried to
figure out the what, when and where of their hybrid schedules
and producers prayed for eight-day work weeks to make up for
lost time.

As it stands, the strike has cost all sides money—in the
millions of dollars—and time, both in production and lost man/
woman hours. Whether the gains on either side of the table will
have proved worth the battle remains to be seen. Both sides said
they were happy with the agreement (read “happy to get back to
the business of making television and of paying the bills”).
Among those writers who will not share that happiness are those
guild members who chose to break ranks and those nonguild
writers who did not honor the picket. The first group will be fined
a hefty 110% of their salaries, the second will be barred for life
from the guild. “It’s a life sentence™ said a guild spokesman.

Only time will tell whether the strike has also cost the
networks viewership. Cable services, which claimed to be rela-
tively unaffected by the strike, were licking their collective lips
over the prospect of making further inroads, but the networks,
with Olympics, mini-series and now a better-late-than-never new
season, are conceding nothing. The strike has thrown more than
a few obstacles in the path of the fall 1988 schedule, turning the
horse race into something of a steeplechase. It should be an
exciting show for industry as well as TV viewers, if something of
a bumpy ride.

Healing the rift

The good news is that the FCC appears ready to eliminate its
prohibition against network ownership of cable systems. The bad
news is that there ever was such a thing. All it did was to change
forever the character of the television business, in ways we’ll
never know.

Way back then, in 1970, the three networks were the locomo-
tives for the industry. They were full of sass and vinegar,
innovative, exciting and eager to take on the new world of
telecommunications. Including, most specifically, the beginning-
to-burgeon world of cable TV. But the FCC said no. Fearful that
the networks would accrue even more power, and perhaps that
they might retard the progress of the new medium to protect the
old, it entered a blanket prohibition against any network owning
any cable system anywhere (broadcasters in general were only
prohibited from owning cable systems in their own markets).
Except for a waiver that permitted CBS to own up to 80,000
cable connections in Texas for an experimental purpose, that’s
been the story.

For two decades, all the energy and interest the networks might
have brought to the cable party has instead been directed princi-
pally against it. The Fifth Estate was divided into two camps with
competing interests and goals.

Was cable made better by growing to maturity without this
major broadcast input? We very much doubt it, although grow it
did, anyway. Was the network broadcasting system weakened by

not being allowed to be a part of the brave new world? Without a
doubt.

The twain may yet meet. albeit anticlimactically; better late
than never. But there’s a lesson in here somewhere about denying
access to the video future to some of your best and brightest. One
hopes it won’t be forgotten the next time there’s a chance to go
wrong as the media future evolves.

The big chill

What is fundamentally wrong with the FCC’s hot pursuit of
indecent programing is clearly demonstrated in a story beginning
on page 38 of this magazine, and may be summed up this way:
Censorship chills speech. It’s that simple.

The FCC asserts it does not wish to be a censor, yet it has both
accepted that role and forced it on the industry by creating a
climate of insecurity and unease that promotes self-censorhip.
WCET(TV), a noncommercial station in Cincinnati, is not taking
any chances. It plans to submit a videotape of the documentary,
Rate It X, dealing with various sexual subjects, to the FCC for
approval. “If {the FCC] says it’s not indecent,” says the station
president and general manager, Charles Vaughan, “we'll consider
putting it in the schedule.”

[t is likely the ball will be tossed quickly back into Vaughan's
court, however. The commission has already said it would not
screen programing ahead of time, because, as one commissioner
put it, the FCC doesn’t have the power to censor speech. Wrong.
When the regulating body of the communications industry sets a
vague standard and enforces it with a $2,000 fine for an “inde-
cent” broadcast (on KZKC-Tv Kansas City), it is sending a strong
signal: “We’re not sure what we don’t like, and you'll have to
decide for yourself whether we won't like it or not, but if you
guess wrong, you will be punished.” With a fine or license threat
riding on that gamble, WCET might well opt not to air the
documentary. If so, a programing quality decision will have been
supplanted by a business decision determined by a risk that the
station might, understandably, choose not to take.

Throw another controversial videotape on the fire; the tem-
perature is dropping.

[}

There was an encouraging sign at press time. In light of the
appeals court decision two weeks ago questioning the FCC's
justification for its indecency enforcement policy (BROADCAST-
ING, Aug. 10), the commission stayed its fine of KZKC-Tv.

PROGRAMMING |

Eald

Drawn for BROADCASTING by Jack Schmidt

“When you said you were going to rum ‘10 in a row,’ [
thought you meant ‘hits, not commercials.”
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ThisS

One team has already won the 1988
Summer Games, the members of the Asso-
ciated Press. AP Network News affiliates will
have a unique opportunity toincrease their
advertising revenues during the games.

Our coverage consists of “Going For
The Gold,” a senies of 224 live, 90-second
updates broadcast 14 times daily and “AP

ember In Seoul Hundreds Of Athle
Will Profit Greatly From The Thrill Of Competition
We Imvite YouTo Do The Same.

&

additional cost because this extensive cov-

iﬁe comes to you as an AP Network News
iate. If you're not on the AP Network

team, call Rosie Oakley at 800-821-4747
and bring home the gold.
Associated Press

Broadcast Services

Sportsline,” our hourly sports reports.
Together they will provide almost 600 sale-
able se%nents durin%lthe sumimer games,
September 17 through October 2.

Both are prime opportunities for spon-

sorships by your advertisers. And
best oF all, these sponsorships gen- A
erate additional revenue at no





