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For 1989,
the smart

money is on
“Who’s The Boss?”
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KLRT’ Steve
he joined

¥ “When you buy an off-network
property, you can’t depend solely
on its network record. Too many
times a dynamite hit on the net-
work has fizzled in syndication. So
at KLRT, when we buy off-network

sitcoms, we look for shows with
track records that set them apart from the rest of the pack. ALF is
that kind of program.

Unlike most sitcoms, ALF pulls a large portion of the male audi-
ence in its time period. This summer, even against Major League
Baseball, ALF drew the largest share of the available men.

You have cartoons that appeal to kids, you have talk shows that
appeal to women, you have movies and sports that appeal to men,
but ALF transcends all usual demographic breaks to appeal to a
wide cross-section of Kids, Teens, Adult Men and Women.

There is no other strippable product out there with ALF’s
flexibility. He’s a unique hit and we feel that, without a doubt,
he’s the #1 off-network property of the early "90’s”

Steve Scollard
Vice President and General Manager

KLRTTV, Little Rock, AR
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Baby Boom 9Y, Weeks

Bright Lights, Big City Overboard

Dead of Winter Poltergeist Il: The Other Side
Fatal Beauty Rocky

Garbo Talks Rocky IV

Gymkata Running Scared
Just the Way You Are Shanghai Surprise
The Lord of the Rings Solarbabies

The Manchurian Candidate  Spaceballs
Masquerade Stitl of the Night
Moonstruck Wiseguys
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“I met with Americom and really liked what
I saw in their thoroughness and preparation.”

“Noble challenged several brokerage tirms to
find radio stations to purchase, and Americom
came back quickly with several stations that met
our criteria.

In Toledo, with WMHE, they showed us 2 uni-
que market and a station that dominated that mar-
ket. Toledo wasn't on our list, but the station came
in and made economic sense, so we paid them ’
their §19,000,000. j

In Scattle, the trailing cash flow wasn't where (
we wanted it. They had just added an AM, and it |
looked like an excellent buv. 1 thank them for
helping us see why. I would love to work with
them again; they’re real pros.” ,

John T. Lynch, President/CEO |
Noble Broadcast Group

What other radio station owners say about Americom:

“I am continually impressed with the prices Americom secures for their clients. They
clearly have a unique understanding of values in our business.”

Bob Bingham, Chairman & CEO
Bingham Communications Group, Inc.

“Americom is a group of bright industry specialists who are extremely conscientious
about the depth of their due diligence. 1 think that is why they get such high prices for
the stations they sell.”’

L. Lowry Mays, President/CEO
Clear Channel Communications, Inc.

Top Prices for Quality Stations
Call Us

AMERICOM

_*——

Radio Station Brokerage & Financing

1130 Connecticut Avenue, N.W. / Suite 500 Washington, DC 20036 (202) 737-9000
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They’re Off. = = Both Republican and

Democralic presidential candidates are expected lo
start spending more than $30 million that each is said
to have set aside for advertising. Although most of

Puid for by she Democraric Nerisan! Comp:riee |

money i1s to be spent on television, radio stations
hoping for more campaign dollars than they received
in 1984. PAGES 27, 29.

Post-must carry. . .ccc suney

studying impact of loss of must-carry rules on
broadcasting says that 31% of TV stations said they
were dropped or denied carriage on cable systems.

PAGE 30.

FirSt dra ft. = = FCC makes "rough cut” at

establishing ground rules and allocating spectrum for
high-definition television service. PAGE 32.

38/LATE NIGHT
VARIETY

Company of Saturday Night Live
producer Lorne Michaels will
produce Michelob Presents
Sunday Night, variety show with
mostly music. some stand-up
comedy.

40/EASTERN SHOW

Among highlights of Eastern
Cable Show, beginning in Atlanta
Sept. 7: telephone company
entry into cable business and
application of fiber optic
lechnology.

41/COUNTING CABLE

For first time, cable networks get
access to overnight
demographic information from
peoplemeters. New data
expecied by some to boost
cable advertising sales.

42/RAISING THE ISSUE

Warner Cable's proposal to carry
Cieveland TV broadcast signal
in Youngstown, substituting
some spots with local avails and
reimbursing Cleveland station
with percentage of revenue,
meets resistance.

44/NEW NETWORK

Group W Satellite
Communications and Opryland
USA Inc. pian launch of 24-hour
country music network in early
December called The Nashville
Network Radio.

45/MORE FOR MORE

More people, exhibitors and
hospitality suites are expected
at National Association of
Broadcasters' Radio '88
convention, which gets under
way in Washington Sept. 14. Full
agenda begins on page 46

50JOA WATCH

Detroit radio and television
stations hope that would-be

Detroit News-Detroit Free Press

joint operating agreement will
take effect and cause
reallocation of advertising
dollars.

53/SUBJECT TO
CHANGE

Within past few months there
have been changes testing
network-affiliate refationship.
Not all of them will necessarily
weaken that bond.

35/FORTYSOMETHING

Fox Broadcasting Co. airs 40th

annual Emmy Awards. Although
network took home no awards—
ABC won most of them—it did
score 29% rating increase over
last year.

64/REAGAN

FANS?

In his bock, On Bended Knee:
the Press and the Reagan
Presidency, Mark Hertsgaard
says Ronald Reagan has nol so

LINT

MAXWELL AIR FORCE BASE, AL/
PROPERTY U. 3. AIR FORCE

L Walshgngmn. D.C. 20036

much been covered as fawned
over by American press.

87/WINNING EDGE

Post-Newsweek Stations’ Bill
Ryan has brought
competitiveness of professional
sports to his broadcasting
career, making sure things are
run weil and he remains
challenged.

88/NUMBER
CRUNCHING

Television Bureau of Advertising
says commercial broadcast TV
advertising totaled $11.8 biilion
in first hatl of 1988, increase of
7.9% over same period in 1987,
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““The Class Act of the
Republican National Convention??

Rumorville, USA

»

““It was a network-quality, first-class operation.

Larry Perret
Convention Executive Producer

Multimedia Broadcasting

““We had the best convention coverage in our market
and I attribute that in large part to the strength and
support Potomac provided. We wouldn’t think of
doing the '92 conventions with anyone else. In fact

vou can sign us up right now!??
Tom Luljack
News Director
WTIMJ.TV, Milwaukee

““Things couldn’t have gone better. A thoroughly
professional, extremely smooth operation. We

couldn’t be more pleased.?’

Linda Levy
News Director
KATCTYV, Lafayette (LA)

¢Not one technical problem all week long.

[Potomac was] outstanding.?’
Lee Foley

Executive Producer

WEWSTYV, Cleveland

““Potomac staff was consistently cooperative, friendly
and responsive. Qur complicated international feeds

were handled as if they were domestic.”?
Julie Rubinstein
Producer, TV Asahi (Japan)

Potomac Television/Communications is proud to have served 83 clients (including all of the
Univision, Scripps-Howard, Multimedia, Pulitzer, Lee and LIN stations, plus Australian, Chinese
and Japanese networks) at the Republican National Convention in New Orleans. The Potomac

C————
G ——

group, the largest at the convention, kept 10
satellite paths humming simultaneously. We handled S —
685 tape feeds and 541 live shots — including the
first-ever live shot between Taiwan and the
continental US. — without a single mishap. S—

—
We salute our outstanding staff for their efforts. — P ﬂtﬂ'!la.ﬂ

= TB'BUISIII!I )

—— l:nmmumcatlnns,lnc.
444 North Capitol St., NW, Suite 411
(202) 783-8000

And we thank each and every client for being part
of the largest consortium of broadcasters ever

assembled for a single news event.
America’s #1 Independent Television News Services Company

Washington, D.C. 20001
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CloseduClircuit

TV bound

Bell operating companies are making no
secrel of their desire to get into video
business. Of seven BOC's, BellSouth is
said to be most ambitious; if all goes as
planned, company expects up to 65% of its
lotal revenues to come from video delivery
and enhanced services to home by end of
century. Boston-based consultancy, The
Yankee Group, has been hired by
unidentified BOC 1o assess broadcaster
and production communily reaction to idea
of telco entry. Group is making rounds
among broadcast industry associations,
networks and major group owners to gain
input on proposal that would have BOC’s
provide gateway for broadcasters' signals
(for fee) with broadcasters in turn charging
viewers for premium service (high-
definition television) they would offer.
Telcos' aggressive campaign appears to
be making broadcasters nervous and
although industry has yet to take position
on issue there seems lo be growing
skeplicism in some quarters about
partnership with BOC'.

To be free or not to be

Gathering of broadcast industry leadership
i$ scheduled this month (Sept. 29) in New
York. Malrite Communications’ Milton Maltz
is hosling meeting of heavy hitters from
networks, group owners and broadcast
trade association officials as part of effort to
create industry-wide campaign promoting
"free-over-the-air 1elevision.” Maltz
introduced idea last April at National
Associalion of Broadcasters convention in
Las Vegas; he believes public should be
informed about contributions broadcasting
makes. Emphasis would be on differences
between pay and free TV

Looking for trouble

Despite settlement of Charleston, W. Va.,
lawsuil (see page 34), state attorneys
general are continuing probe into cable
practices they consider anticompetitive.
West Virginia Attorney General Charlie
Brown had been chief organizer of five-
state task force—West Virginia, Ohio,
Texas, New York and Maryland—which will
meet next month in Charleston, as part of
National Association of Attorneys General
meeting, to compare noles.

Task force is nearing completion of rale
survey, which group hopes 1o have ready
for meeting. It's also addressing such
competitive issues as access to cable
programing by non-cable operators, effect
of cable mergers, whether franchise
renewals will be competitive and further
billing questions. Included in latter

calegory, said Brown, is look al practice of
subscribers being required to pay for
service even when system goes black.

]
Pushing on

FCC may have given up on 9 mhz, one-
channel systems for HDTV but broadcast
industry’s Advanced Television Test Center
hasn't. Nor has it given up hope for utilizing
spectrum above 1 ghz. In meeting just after
FCC's issuance of spectrum and
compatibility rulings last Thursday {see
page 32), ATTC board voted to hold to
original plans for propagation tests. Board
found FCC's decision to eliminate
consideration of such systems “premature”
because tests have not yet been
completed to prove that augmentation
channel systems will work, said Peter
Fannon, ATTC executive director.
Propagation tests will last until spring of
1989, he estimated.

e e Sl s L Lo
Word to the wise

If this is your year to sell a station for less
than $10 million, FCC's Mass Media Bureau
advises you move quickly to take
advantage of last tax breaks before 1986
tax reform act goes into full effect. General
Utilities Doctrine—under which taxes on
profits from sales of corporations are paid
only at individual level, not at corporate—is
being phased out. This is final year in which
companies selling for under $5 million are
still aliowed to avoid such corporate taxes
completely and for those being sold for up
to $10 million to pay only portion of laxes.
Some sellers could avoid millions in taxes,
but only if they close by end of year. Mass
Media Bureau has promised that if transfer
applications are filed by end of September,
disposition of transfers will be decided by
Nov. 30.

[ ]
in the wings

When ABC aftiliate wrPeC(Tv) West Palm
Beach, Fia., swilches its affiliation to CBS
on Jan. 1, 1989 (BROADCASTING, Aug. 15),
station with inside track as next ABC
affiliate there may be UHF wtvx(Tv) Fort
Pierce, Fla. (ch. 34), former CBS affiliate
dropped to pick up VHF weeC. Station’s
coverage pattern is good fit with that of
ABC affiliate wrLG(Tv) Miami, which makes it
number-one choice in that camp. Stiffest
competition, according to wrvx, is from Fox-
affiliated UHF, wrLx-Tv West Palm Beach,
whose closer proximity to Miami could
represent some coverage conflict with
wPLG. Others interested in ABC affiliation
are, reportedly, owners of CP for ch. 25 in
market and local owners of Palm Beach
LPTV

W1vx makes its case 10 ABC executives

Broadcasting Sep 5 1988
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in New York on Wednesday (Sept. 7). If
WwFLX were to win, said wTvx source, "we
would certainly apply for Fox affiliation.”

[t e = — |
Fellow travelers

FCC Chairman Dennis Patrick and number
of broadcasters are on U.S. delegation that
will travel to Moscow later this month to
meet with Soviet officials on ways to
improve information flow between two
countries. Meetings, to be held from Sept.
26 to Sept. 28, are follow-on 10 sessions
that were held between representatives of
two countries in Washington in April.
Delegation includes: Norman Wain,
Metroplex Communications; Norman Pattiz
and Eric Weiss, both of Westwood One;
William J. Reed, Public Broadcasting
Service; Kenneth B. Schaffer, Orbita
Technologies Co.; Paul Duke, senior
correspondent, PBS's Washington Week in
Review; Jack Valenti, president, Motion
Picture Association of America, and
Leonard Marks, communications altorney
who has long been active in international
communications affairs.

ErrEr——
On offensive

Viacom is, for first time, taking lead role in
internationally co-produced mini-series,
with plans for four-hour TV version of Dick
Francis best-seller The Danger, set in
United Kingdom and lItaly. Deal is in place,
but partners won't be announced until
other pending co-production ventures fall
into place, according to Viacom
Enterprises President Arthur Kananack.
Company is also looking into potential for
co-produced series, with projects initiated
in long-form pilots that could be sold
independently if no market for series
develops. Among possible series subjects:
courtroom crime drama in tradition of
Viacom's highly successful Perry Mason
TV movies. Viacoms past co-production
activity has been limited to fiscal
participation in mini-series, including Peter
the Great.

Reluctant bridegrooms

Viacom and Cablevision are major holdouts
on agreeing to participate and support
Cable Television Laboratories Inc. But
Cable Labs organizers believe il's just
matter of time before two MSO's sign on as
founding members; deadline for founding
member status is Sept. 30. MSO's serving
26 million subscribers (60% of total) are
now on board. Goal is to have MSO's
serving 33 million subscribers (75% of
total), which will contribute $8 million yearly
through dues assessment of two cents per
subscriber per month.
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® Salid box denotes items that have changed
since last issue.

AM-FM Allocations

NAB and other broadcast groups, in com-
ments on FM translator inquiry, urged FCC to
reject proposed expansion of service to allow
for local origination by translators. Commis-
sion was asked to insure that rules establish
translators as secondary services, to be used
to fill in underserved areas of full-powered
stations and not as “low-power FM" stations.

FCC received mixed reviews in comments
on rulemaking to authorize FM's to use direc-
tional antennas and permitting allocation of
stations in short-spaced positions. NAB was
among those opposing proposal, restating its
view that an increase in FM directional anten-
na use would lead to AM-ization of FM band.
Some broadcast groups, however, favored
commission's goal of providing more flexibility
for FM broadcasters seeking suitable sites to
locate transmission facilities. Commission
says it has no plan to change table of FM
allotments.

FCC asked for comment July 20 on two
technical proposals to improve AM radio cov-
erage through reduction of interference. Pro-
posals were developed by National Radio
Systems Committee (NRSC), joint National As-
sociation of Broadcasters-Electronic Indus-
tries Association effort. FCC is also seeking
comment on proposals to allow class A sta-
tions to increase maximum power from 3 kw to
6 kw, proposed by New Jersey class A FM
Broadcasters, and on counter proposal by
NAB to allow 60% of class As to double power.
NAB opposes New Jersey plan because of
possible interference to class B and C FM’s.
Commission has also proposed creating inter-
mediate class C3 FM station class (25 kw
maximum ERP, antenna height 100 meters) for
most of U.S.

Western Hemisphere countries on June 2
concluded second and final session of confer-
ence to plan use of 100 khz of spectrum
added to top of AM bandg that had ended at
1605 khz. FCC is in midst of inquiry designed
to help it determine how to use 10 new chan-
nels. Commission has indicated at least some
of those channels will be reserved for national
licensees. Target for implementation of plan
for using spectrum is July 1, 1890.

AM Siereo

On Jan. 14, FCC rejected recommendation of
National Telecommunications and Informaticn
Administration that Motorola’s C-Quam AM
stereo system’s pilot tone be protected from
possible interference. Petitions to adopt single
AM stereo system and to mandate multisys-
tem radios were also rejected.

Rationale is that C-Quam is aiready close to
being de facto standard because 100% of
receivers can receive it and majority of AM

AM-FM Allocations
AM Stereo
Antitrafficking
By the Numbers

" Cable Regulation
Compulsery License
Crossownership
Direct Broadcast Sateliies
Equal Employment Opportunity
High Definition Television
Indecency
Land-Mobile
Low-Power TV
Mergers
Must Carry
Public Broadcasting
Scrambiing
Wireless Cable

stereo stations transmit it.

Antitrafficking

Office of Communication of United Church of
Christ and Action for Children's Television in
August 1986 petitioned FCC to institute rule-
making aimed at restoring version of antitraf-
ficking rule commission had repealed in 1982.
Commission staff denied petition, and petition-
ers appealed to commission. With commis-
sion having failed to act on their appeal, peti-
tioners two weeks ago asked U.S. Court of
Appeals in Washington for writ of mandamus,
which would compel commission action.

Broadcasters last year turned back con-
gressional efforts to crack down on perceived
trafficking. Industry gained enough support to
sink proposal of Senator Ernest Hollings (D-
S.C.) to impose 4% transfer fee on broadcast
licenses transferred within three years of last
sale. But Hollings has revived transfer fee
idea, which was subject of Senate Commerce
Committee hearing in April.

Cable Regulation

National Cable Television Association is trying
to maintain status quo in cable regulation,
much of which is based on Cable Act of 1984
and Copyright Act of 1976.

Motion picture industry and independent
broadcasters have been pushing for stricter
regulation of cable until there is more competi-
tion in delivering cable programing to homes.
House Commerce Committee Chairran John
Dingell (D-Mich.) has warned cable industry
to be on its best behavior or Congress may
feel need to reevaluate regutatory environ-
ment.

Second House Telecommunications Sub-
committee cable oversight hearing May 11
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served as forum for discussing cable’s grow-
ing market power. Cable industry has been
under increased con-
gressional scrutiny.
At first hearing,

in  March, Sub-
committee  Chair-
man Ed Markey (D-
Mass.) announced he
was asking Gov-

ernment Ac-
counting Office
to study cable

rate increases. Third oversight hearing is not
expected to occur until next year.

Allegations that cable industry has been
anticompetitive were subject of March hear-
ing by Senator Howard Metzenbaum (D-
Ohio), chairman of Senate Antitrust Subcom-
mittee. Metzenbaum warned industry that
unless situation changes he may cffer legisla-
tion to curb what he sees as cable's growing
anticompelitive behavior. But before making
move, Metzenbaum queried cable competi-
tors on issue of whether cable operators are
impeding their access lo cable programing.
Results of inquiry will be issued in September.

FCC has adopted new rules that more nar-
rowly define television markets where, in ac-
cordance with Cable Act, rates of cable sys-
tems cannot be regulated because systems
are subject to effective competition. FCC
opened rulemaking in response to U.S. Court
of Appeals, which upheld FCC's basic ruling
that effective competition exists where three
broadcast signals are available. But it said
that definition of "available” was too broad.

It has been mixed bag for cable in other
regulatory areas. While courts have struck
down must-carry rules requiring systems to
carry local television signals (see below), FCC
has resurrected syndicated exclusivity rules,
which would force systems to delete pro-
grams carried by imported distant signals that
duplicate programs on local stations (see be-
low).

Compulsory License

FCC is conducting inquiry into cable compul-
sory license, and may have “front burner” item
ready for action in late summer or early fall. If
views of FCC Chairman Dennis Patrick are
guide, inquiry could lead to recommendation
that Congress abolish license, although Pat-
rick has acknowledged that abolishing it for
carriage of local stations would create some
practical problems.

Reexamination of license on Capitol Hill
could occur in context of broadcasters’ efforts
to resurrect must-carry requirements there,
but time is running out and issue is not likely to
be resolved until next session of Congress.
House Telecommunications Subcommittee
member John Bryant (D-Tex.) has offered leg-
islation {BROADCASTING, April 4) to condition
compulsory license on whether cable opera-
tor is carrying local broadcast signals. Senate




Who cares?
KHJ-TV cares

Assisting families in crisis, sponsoring a
child in daycare, finding transportation to a
healthcare facility, and spending time with a
handicapped person. What TV station
does this? KHJ-TV does.

With the combined effort of the KHJ-TV
News Department, Public Affairs Department,
and the “Mid-Morning Los Angeles’ show, we

==
RKO“TELEVIS!ON

Divigon of AKD Geagral Ing.
(OMDAN\

KHJ-TV,

LOS ANGELES

broadcast the needs of charitable
organizations and show viewers how they
can contribute. And we do this several times
a day, all week long,
week after week.

So, why does KHJ-TV do all this?
Simple. We want to get people excited about
helping others.

REPRESENTED BY ‘-
BLAIR TELEVISION



SERVICE

BY THE NUMBERS

Summary of broadcasting and cable

BROADTCGCASTI

ON AIR

N G

CP’s’ TOTAL *

Commercial AM 4,913 5,199
Commercial FM 4,085 565 4,650
Educational FM 1,339 297 1,636
m Total Radio 10,337 1,148 11,485
FM translators 1,585 435 2,020
Commercial VHF TV 543 18 561
Commercial UHF TV 501 200 701
‘Educational VHF TV 119 6 125
T E——

Educational UHF TV 215 30 245
m Total TV 1,378 254 1,632
VHF LPTV 106 163 269
UHF LPTV 282 1,143 1,425
m Total LPTV 388 1,306 1,694
VHF translators 3,067 109 3,176
"UHF translators 2,179 348 2,527
ITFS? 250 14 364
Low-power auxiliary 824 ¢ 824
TV auxiliary 7430 208 7,635
UHF transiator/boosters 6 0 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12,391
Aural STL? & intercity relay 3,002
Total subscribers 47,042,000

Homes passed 73,200,000

Total systems 8,000

Household penetrationt 52.8%

Pay cable penetration 32%

* Includes off-air licenses. ¥ Penetration percentages are of TV hogsehol_c universe of
88.6 million. ' Construction permit. Z Instructional TV fixed service. * Studic-transmitter
link.

Copyright Subcommittee Chairman Dennis
DeConcini (D-Ariz.) offered similar measure in
June (BROADCASTING, June 20). NAB television
board has directed staff to investigate all as-
pects of compulsory ficense as part of joint
board's consideration of must-carry issues. in
comments on license inquiry, cable generally
supported retention of license while program
producers opposed it. NAB softened its long-
standing opposition, arguing that license
should be left alone for time being.

Crossownership

Telco-cable—FCC has tentatively concluded it
should recommend Congress lift cross-
ownership ban on telephone companies pro-
viding cable television service in their service
areas. Commission, which made proposal at
its July 20 meeling, will seek comments on
subject, as well as on separate considerations
to loosen its own regulatory restrictions on
crossownership. FCC move follows National
Telecommunications and Information Adminis-

tration report on cable television regulation
that recommended that telephone companies
be ailowed to serve as transporters of others’
programing in telcos’ own service areas
{BroaDcasTING, June 20). They should be al-
lowed to provide "video dial tone” to anyone
with program to offer, though not programing
of their own, in NTIAs view. At present, not only
FCC reguiations and 1984 Cable Act but also
modified final judgment issued by U.S. Judge
Harold Greene in his supervision of breakup
of AT&T is seen as barrier to such crossowner-
ship by seven Bell operaling companies.
NTIA has petitioned FCC to preempt Greene's
regulation of BOC', arguing that Greene is
hampering BOC entry into information ser-
vices, including cable. Not waiting for FCC,
Representative Howard Nielson (R-Utah) in-
troduced legislation to eliminate statutory ban.
National Cable Television Association and
California Cable Television Association have
asked three FCC commissioners to review
staff's April 12 decision to waive telco-cable
crossownership rutes and allow GTE to build
cabte system in Cerritos, Calif
Duopolylone-to-a-market—FCC officials,
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speaking at NAB convention (April 9-12), said
record in duopoly and one-to-a-market rule-
making supports some relaxation of rules. But
officials indicated that opposition from Hill to
any FCC initiative involving liberalization of
broadcast ownership rules makes action on
rules unlikely at this time.
Broadeast-newspaper—Rupert Murdoch
won victory in U.S. Court of Appeals in Wash-
ington March 29 when court ruled that statute
passed by Congress in session’s final hours
violated First and Fifth Amendments by pro-
hibiting FCC from extending current waivers
of rule banning newspaper-television station
crossownership. Court did not rule on consti-
tutionality of substance of provision that bars
commission from repealing or medifying tele-
VISION-Newspaper crossownership ban.
Network-cable—See Network Rules.

Direct Broadcast
Satellites

s April 8 round of applications at FCC brings
current total to eight U.S. firms hoiding or
seeking DBS construction permits—four new
applicants, three requests for construction
permit modifications and one request for four-
year extension. But Hughes Communications,
as major established fixed-service satellite op-
erator and DBS CP holder, is likely best quali-
fied o launch and operate first U.S. high-
power, direci-to-home delivery of
entertainment programing. Combination of
Hughes's solid relations with major cable pro-
gramers and high power of its proposed 200-
watt bird give it major advantage over new
entrepreneurs. DBS's high-power signais al-
low delivery to very small, affordable earth
stations, promising consumer market much
larger than current two million backyard dish
market. Already dominant mode of program
distribution in Japan and
moving fast in Europe,
DBS will gefinitely be-
come reality in U.S.
in 1990, Hughes

has said. DBS plan
will go to parent
General Motors, for
go-ahead by end of
year.

Next  most
viable competitor
in race to provide
first DBS service here may be
GE Americom, also with long record of serv-
ing cable programers. With 60-watt Ku-band
birds, Satcom K-1 and K-2, already in orbit in
fixed satellite service arc, GE is trying to bring
together “business system," including pro-
gramers and cable operators, to launch Sat-
com K-3 and K-4, to provide service to both
cable industry and home dish owners, with
cable likely retailers (BroADCASTING, July 18)

Hughes says such service would only be
“interim” step toward its 200-watt service.
However, programers could begin GEs DBS
business immediately, at first on K-1 or K-2
and eventually migrating to K-3, instead of
waiting for Hughes to launch its DBS bird in
1992

One applicant, Advanced Communica-
tions, and interested party, Washington-based
Wireless Cable Association, filed petitions
June 17 to deny construction permit to an-
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cther applicant, Tempo Satellite. Petitions ar-
gued that Tempo’s parent company, Tele-Com-
munications Inc., has "monopoly power” and
that “horizontal concentration of ownership
within cable" means firms like TCI "can use
their leverage over cable program suppliers
to impede development of competitive tech-
nologies.” TCI backing of Tempo DBS venture
may indicate that cable ¢perator resistance to
a distribution form that threatens to bypass
cable may be passing. Dominion Video, grant-
ed 1986 construction permit for 16 DBS chan-
nels, announced finalizing deal to purchase
one, possibly two, birds from GE Astro-Space,
proposing to launch one by spring 1989.

Equal Employment
qual Employment

FCC's enforcement of broadcast equal em-
ployment opportunity rules and reporting re-
quirements along with agency's implementa-
tion of EEQ section of Cable Act were subjects
of House Telecommunications Subcommittee
hearing in May (BrOADCASTING, May 23). FCC's
decision not to launch format investigation of
Mass Media Bureau's EEQ branch in wake of
allegations leveled by branch employes of lax
enforcement of cable EEO rules, mismanage-
ment and unfair hiring and promotion prac-
tices was called "sham and mockery," in letter
from National Treasury Employees Union on
behalf of branch employes.

FCC has amended its broadcast equal em-
ployment opportunity rules and reporting re-
quirements. Every station's EEO program will
be subject to review at renewal time regard-
less of employment prcfile, but FCC said re-
view will focus more on EEQ efforts than num-
bers. Stations with five or more employes are
required to file detailed reports. Under broad-
cast license renewal legislation offered last
year by Congressman Al Swift (D-Wash.}, ca-
ble EEO rules based on Cable Communica-
tions Act of 1984 would also apply to broad-
casting.

u Special FCC meeting to consider possible
actions following release of first interim report
by ATS committee, including second inguiry
and rulemaking, was to be held last Thursday
(See "Top of the Week"). Report concludes
that full HDTV broadcasting standard should
be commission goal, either at once or through
evolutionary EDTV system as first step.

Second congressional hearing of summer
on HDTV by Telecommunications Subcommit-
tee will be held this Wednesday (Sept. 7).
Subcommittee is also sponsoring HDTV
equipment demonstration on Capital Hill Sept.
8-9.

Systems subcommittee of FCC's advisory
committee on Advanced Television Services
(ATS) met last week tc begin work on second
interim report on HDTV transmission. Report
will review claims of 18 system proponents
and detail procedures to be used in testing of
prototype hardware in terrestrial transmission
tests.

Peter Fannon, former president of National
Association of Public Television Stations, has

been named executive director of Advanced
Television Test Center (ATTC), project co-
sponsored by NAB, ABC, NBC, CBS, PBS,
Asscciation of Maximum Service Telecasters
and Association of Independent Television
Stations. He joins Charles Rhodes of Philips
Labs who was named chief scientist of center
last June. After suitable site for ATTC's head-
quarters is found, center will provide facilities
for Advanced Television Systems Committee
(ATSC) and FCC's ATS committee to test HDTV
and ATV systems. Funding for center's first two
years will come from $700,000 donations
each from NAB, NBC, CBS and ABC and from
fund-raising drives by other partners.

Cable industry is still considering participa-
tion in ATTC, but operators may put any dol-
lars available for study or testing of HDTV into
Cable Television Laboratories Inc. (Cable
Labs), newly created research and develop-
ment consortium of major cable operators.
Cable Labs is expected to start up later this
year with annual operating budget of $7.5
million. Richard Green, senior vice president,
engineering, Public Broadcasting Service, will
take over as executive director of Cable Labs
next fall.
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U.S. Court of Appeals in Washington has af-
firmed in part FCC’s new, tougher position on
indecency. Court rejected arguments that
commission’s definition of indecency was un-
constitutionally vague or that it suffered from
overbreadth. But court remanded case o
commission to consider its decision to reduce
its safe harbor for allegedly indecent program-
ing from 10 p.m. to 6 a.m. to midnight 1o 6 a.m.
Commission said its aim was to protect chil-
dren from exposure to indecent language or
pictures. But court said commission’s expla-
nation for reducing safe harbor was inad-
equate and said key ta channeling rule is what
"will most effectively promote parental—as
distinguished from government—control.” At
issue in case was get-tough indecency palicy
FCC adopted in April 1987 in conjunction with
action against three radio stations for broad-
casting programing FCC deemed to be inde-
cent.

Court decision was seen as setback for
Senator Jesse Helms (R-N.C.) and his effort to
require FCC to enforce its indecency policy
around clock. Senate passed amendment to
appropriations bill to that effect, but it must be
accepted by House, whose version of appro-
priations bill does not contain similar provi-
sion. House-Senate conferees will take up
matter in September when Congress returns
from recess.

Another effect of court decision: FCC voted
Aug. 5 to stay $2,000 fine for indecency
against Media Central's kzkc-Tv Kansas City,
Mo., for its 1987 prime time broadcast of
"Private Lessons." FCC had levied fine June
23 by 2-1 vote. It was first time television had
been fined for indecency.

Other than kzke-Tv case, only other indecen-
cy-related action FCC has taken since adop-
tion of new policy is dismissal in April of inde-
cency complaints against two lelevision
stations and three radio stations.
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Last fall, FCC delayed decision on petition to
reallocate UHF channels in eight markets to
land-mobile radic until completion of report on
whether UHF channels in question will be
needed for broadcasting high-definition sys-
tems. But report released in June by FCC's
advisory committee on advanced television
service advised commission that more time
will be needed to perform ATV system tests
before spectrum needs can be determined.

NAB sent comments opposing FCC propos-
al of minimum mileage separations between
new UHF television stations on channels 14
and 69 and existing mobile radio operations
on adjacent channels. NAB also opposed pro-
posal that station may try to negotiate settle-
ment with mobile radio operator if new station
cannot meet spacing requirements. LMCC
agreed with mileage separations on condition
that spacings be increased substantially from
10-25 miles proposed by FCC. It aiso agreed
with private agreement provision.
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FCC's nine-day "window" for LPTV applica-
tions closed June 24, but not before nearly
1,000 were received. Initial processing is ex-
pectled to be completed by end of September.

It was second such filing window for LPTV in
as many years. Window in June 1987 attract-
ed 1,600 applications. FCC granted permits
to bulk of them and is now conducting series
of lotteries to select tentative permittees for
mutually exclusive ones. FCC will follow same
process with latest batch.

P mergerst
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m Malrite Communications Group announced
Aug. 15 that it had received a buyout offer
from management group led by chairman and
majority stockholder, Milton Maltz. Offer was
$10.25 per share in cash for approximately
13.7 million shares of common and class A
stock. Malrite, operator of 11 radio and six
television stations, announced Aug. 30 that
shareholder group had filed lawsuit seeking 1o
block buyout and asking for damages. Kidder,
Peabody & Co. has been retained as financial
adviser for special independent committee
considering buyout plan. ¥ Rogers Communi-
cations Inc. announced Aug. 9 that it had
agreed to sell its U.S. subsidiary, RCA Cable-
systems Holding Co., to KBL Cable Inc., a
newly formed subsidiary of Houston-based
utility, Houston Industries Inc. Price was
$1.265 billion for the systems serving roughly
500,000 subscribers in San Antonio; Minne-
apolis; Portland, Ore., and Orange County,
Calif. Houston Industries board unanimously
approved purchase Aug. 16. Definitive agree-
ment is subject to transfer approvals at mu-
nicipal levels, plus FCC approval and Hart-
Scott-Rodino requirements. Deal would close
around December, at earliest. ¢ Definitive
agreement has been signed to sell Metrapoli-
tan Broadcasting to Robert EX. Sillerman. An-
nouncement on June 29 indicated which






groups affiiated with Sillerman will end up
with stations. Plans call for Metropolitan presi-
dent and chief executive officer, Carl Brazell
Jr., to form new company, Cormmand Commu-
nications, to purchase kJoiFMm) Los Angeles;
KHOW(AM)-KSYy(Fv)  Denver; kmuDiamy Dallas,
and Texas State Networks for $145 million.
Financing for Command is being sought
through Merrill Lynch, replacing previousty
designated investment banker, L.F Roth-
schild. Financing will include non-voling equi-
ty interest to be held by Sillerman, who will
also co-own wWNEwiam) New York, in conjunc-
tion with Westwood One. Remainder of Metro-
politan stations, wNew.Frm New York; WMMR(FM)
Philadelphia, and krwviFm) Los Angeles, wil
be co-owned by Sillerman and group owner,
Legacy Broadcasting, in which he is share-
holder. Application for transfer of licenses to
Command was filed at FCC in early August.
Deals expected to close in November. 9 Cab-
levision Industries signed detfinitive agree-
ment July 18 (agreement in principle was
announced May 23) to acquire most of sys-
tems comprising Wometco Cable Co. for
roughly $725 million. Cablevision will assume
more than $700 million in Wometco's debt and
preferred stock obligations, and issue stock
for difference. Seller, Robert M. Bass Group,
will first spin off 140,000-subscriber Atlanta
cable system, before transferring Wometco
stock and cabte systems serving 311,000 ba-
sic subscribers to Liberty N.Y-based Cablevi-
sion Industries in what is proposed as tax-free
trapsaction. Seller's bondholders have to give
consent, with closing of deal expected by
December. ¥ Warner Communications Inc.
has definitive agreement to acquire Lorimar

Teiepictures in tax-free stock-swap of roughly
2.4 Lorimar shares for each common share of
Warner. Clause permits Lorimar to cancel
agreement if, during 10-day pericd preceed-
ing closing, average price of Warner stock
falls below $36.14 per share, or Lorimar re-
ceives higher offer If Lorimar accepts third-
party offer Warner has option to purchase 18.5
percent of newly issued Lorimar stock at $15
per share. Merger is still subject to approval
by Lorimar shareholders, two of whom filed
suit charging that directors failed to consider
other offers and obtain best price for shares.
Chris-Craft Industries has also filed lawsuit
claiming that Warner's acquisition of Lorimar's
TV stations, along with rest of company, would
violate 1984 shareholder agreement by which
Chris-Craft, group owner, became Warner's
largest sharehoider. Warner issued statement
saying that it complied with shareholder
agreement by seeking to place stations in
irrevocable trust, instructing trustee to sell sta-
tions. Lorimar, which already completed sale
of three of its six stations, announced agree-
ment in principle to sell fourth on August 26.
Since definitive merger agreement was
signed May 17, Lorimar has disbanded its
domestic distribution operation for theatrical
fiims, which will henceforth be distributed by
Warner to pay cable and theatnical outlets.
Warner has also faken over distribution of
Lorimar home video library. Lorimar share-
holders meeting to approve merger is set for
October 3. Proxy was scheduled to go out to
shareholders on Friday, September 2.4 MSO'’s
United Cable (UCT) and United Artists Com-
munications Inc. (UACI) signed definitive
agreement March 8 to merge into new com-
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pany United Artists Entertainment Co. (UAE).
UACI stockholders would exchange shares
one-for-one for shares of UAE. UCT stock-
holders have option to receive either $35 cash
or one share of UAE with right to put that stock
to Tele-Communications Inc., ‘..at 90% of its
then value determined on a going concern
basis or liquidation basis, whichever would
yield the greater value' Agreement ended
TCI's standstill agreement with UCT and al-
lowed TCI to expand UCT ownership beyond
23% stake in March to 41% share as of July
29. TCI owns roughly two-thirds of UACI and
would own a majority of newly-formed UAE.
Proxy is under review at the SEC, and is
expected to go out to shareholders in mid-
September. § On April 23, joint venture of Tele-
Communications (TCI) and Comcast agreed
to purchase SCI Holdings, fourth largest MSO
serving 1,480,000 subscribers. Plan was
amended in July with Comcast purchasing
50%; TCI purchasing 35%, and TKR Cable,
50/50 MSO venture of TCI and Knight-Ridder,
purchasing remaining 15%. Consideration in-
cludes assumption of debt, expected to be $2
billion at time of closing. SCI stock and war-
rants will be purchased from KKR for $1.55
billion, subject to adstment, with buyers ob-
taining access to $800 million in SCI cash and
marketable securities, plus ability to draw on
$500 million bank revolving credit. Seller Kohl-
berg Kravis Roberts & Co. is keeping SCl's
broadcast television interests. On July 26, SCI
received comments of Securities Exchange
Commission on consent solicitation of SCI
debt holders. Hart-Scott-Rodino review period
has expired and transaction is expected to
close in early fall. Company has already re-
ceived franchise approval on transfers involv-
ing "substantial” number of SCI subscribers.

Must Carry

m Fate of must carry is now in hands of Con-
gress. Congressional leaders say they are
committed to reinstituting some form of must-
carry rules, but not until issue of fairness doc-
trine is resoived. Last month, House Energy
and Commerce Committee Chairman John
Dingell {D-Mich.) reiterated his support for
must carry (BROADCASTING, Aug. 29). Decision
by Cablevision Systems to market its pay ser-
vices on stand-alone basis, without basic ca-
ble, drew sharp response from Dingell, who
warned that when "Congress reimposes must
carry,” Cablevision proposal “won't survive.
Supreme Court in May rejected petition that
it review decision of U.S. Court of Appeals
declaring commission’s second version of
rules unconstitutional. FCC, responding to
congressional pressure, is collecting informa-
tion Congress has requested in connection
with must-carry issue. It has queried systems
and broadcasters on effect elimination of
must-carry rules has had on broadcasters.
Results were due last week (see "Top of the
Week"). Last February, National Association of
Broadcasters television board directed NAB
staff to seek all avenues to restore must carry.
To support argument, it surveyed broadcast-
ers and found, of 259 responding, around 50
that are not being carried on at least one
cable system that would have had to carry
them under must-carry rules. National Cable
Television Association is also conducling sur-
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wiry but results are not expected until early
fall

B 5enate 1991-1993 CPB reauthorization bill,
S. 2114, and companion House bill, H. 4118,
both of which passed through committee in
late July, had still not come to floor votes
before August congressional recess. Howev-
er, even without authorization, 1991 appropri-
ation of $242,060,000 to CPB, with additional
$56,810,000 earmarked for replacement of
satellite interconnection system, has passed
through Senate-House conference. Some
sources involved in three Commerce Commit-
tee hearings held during this session of Con-
gress expect 1991 appropriation to reach
floor of both houses befcre next recess,
scheduled for Oct. 5.

But because of differences between Senate
and House versions of three-year reauthoriza-
tion, same sources predict that bill may not go
te vote this year. Senate version would codify
division of federal meney between CPB and
public stations, including shifting 80% of CPB
national Program Fund dollars to public TV
stations. Bill would also cap CPB administra-
tive expenses at 4% of previous year's bud-
get: cap CPB system support budget at 6% of
current budget: limit CPB funding of any pro-
gram to four years maximum, and require that
CPB-funded programs meet criteria related to
underserved audiences and innovation. Sys-
tem support cap would begin in FY 1989; all
other measures would go into effect in FY
1990. August Senate Commerce Committee
report on S. 2114, explaining proposed shift of
national programing power t¢ stations, point-
ed to “principle of localism” and history of
political influence at CPB.

House version of reauthorization, which
does not address CPB-station allocation per-
centages, contains language creating new
program fund specifically to support indepen-
dent productions and to “"expand diversity
and innovativeness of programing.” Other
House amendment would direct CPB to ap-
point separate overall programing review
board to report to Congress annually "in re-
spect to serving the needs of minority and
diverse audiences.”

Each bill authorizes CPB $304 million in
1991, $345 millien in 1992, $404 million in
1993 and $200 million over those three years
for replacement of satellite interconnection
system, due to expire in 1991. The bills also
agree on funding figures for Public Telecom-
munications Facilities Program (PTFP), admin-
istered by NTIA, of $36 million in 1991, $39
million in 1992 and $42 millicn in 1993. Admin-
istration has recommended freeze of CPB
funding at 1988 level ($214 million), declining
to address either satellite replacement or
PTFP.

CPB has called Senate amendments "at-
tack” on its mandate and charged that, with all
national programing in station hands, several
established series may go on “endangered
species list.” In support of amendments, PBS
and National Associaticn of Public Television
Stations have argued that stations already
fund naticnal schedule through Station Pro-
gram Cooperative {(SPC) and other mecha-

nisms. NAPTS, with station, producer, PBS
and CPB participation, has formed task force
to assess efficiency of those mechanisms.
And during July Program Meeting (formerly
Program Fair) in San Francisco, PBS present-
ed ideas to expedite SPC, in part by gaining
authority to negotiate with producers, and
called for reinstatement of some prime time
schedule common carriage to aid in promo-
tion.

"Unbundled” perfcrmance and news pack-
ages of NPR programing will be offered for
first time Oct. 1. Board also adopted 1989
capital budget of one million dollars and an-
nounced a distribution fee reduction of more
than 20%. NPR last month launched Latin
File, t4-minute, daily Hispanic news service in
English. Spanish-language service is in
works.
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Due to developments on Capitol Hill and in
marketplace (BROADCASTING, July 4), pros-
pects for passage (in House and Senate) of
legislation regulating home satellite industry
are considered dim. For starters, House bill
(H.R.1885) passed Telecommunications Sub-
committee by narrow vote, 13-11, indicating
that action in parent Energy and Commerce
Committee might not be forthcoming. More-
over, momentum behind measure is believed
to have slowed because of anncuncement
that National Rural Telecommunications Coop-
erative (noncable distributor serving dish own-
ers) had closed deals with five leading cable
programers, move many observers feel will
persuade lawmakers that congressional inter-
vention is unnecessary Moreover, NRTC,
which is one of legislation’s chief proponents,
says it is no longer going to push for Hill
action.

Despite NRTC deals, Senator Al Gore (D-
Tenn.) believes there is still need for legislative
action and is poised to move his satellite
measure when Congress returns this month.
{Gore was hoping to act before August recess
but failed te find appropriate vehicle on which
to attach his bill as rider) Gore must offer
measure as rider to another bill because of
problems he encountered trying to gain time
agreement to bring up legislation. Both House
and Senate bills would mandate that cable
programers permit any qualified third party to
distribute their services to backyard dish
(TVRO) owners. Senate Communications Sub-
committee Chairman Daniel Inouye (D-Ha-
waii) is legislation's chief cpponent.

On other front, House Judiciary Committee
approved legislation (H.R. 2848) to permit
satellite distribution of broadcast signals—
superstations--to  backyard dish owners
{BROADCASTING, August 8). House Energy and
Commerce Committee Chairman John Dingell
(D-Mich.) plans to request referral of bill,
which will slow down legislative process at
time when Congress hopes to adjourn Oct. 8.

FCC now has before it stack of petitions to
reconsider, in whole or part, new syndicated

Broadcasting Sep 5 1988
18

exciusivity rufes it adopted at May 18 meeting.
Rules empower broadcasters to enforce ex-
clusivity of programs against cable systems
that import duplicative programing on distant
broadcast signals. Broadcasters led by Na-
tional Association of Broadcasters and Asso-
ciation of Independent Television Station still
strongly support rules, but they asked for re-
finements that would make it easier for broad-
casters to entorce exclusivity.

Cable interests, on other hand, still strongly
oppose rules. If FCC is determined to keep
rules, they said, it should make them less
burdensome on cable operators. For exam-
ple, National Cable Television Association
said rules said "transition period” before rules
take effect should be at least two years in-
stead of current one. Group of cable opera-
tors led by law firm of Cole, Raywid & Braver-
man said transition period should be three
years.

In adopting rules, which are similar to those
dropped by agency eight years ago, FCC
said they would end "the reign of re-runs” on
cable and increase the diversity of program-
ing on broadcast and cable. They would also
make television marketplace fairer by allowing
television station to contract for true exclusiv-
ity as cable programers do, FCC said.

Today, typical cable system imports several
distant broadcast signals; some of syndicated
programing on signals duplicates that on lo-
cal television stations. Under syndex rules,
stations can force cable systems to delete
duplicative programing.

The FCC acknowledged that cable systems
would suffer increased costs from having to
delete and, if they wish, substitute program-
ing, but said benefits outweight costs. Rules
would not apply to systems with 1,000 or
fewer subscribers. Also, exclusivity in existing
contracts may not be immediately enforce-
able.

Broadcasters applauded decision. They
say syndex will restore equity within market-
place and that consumers will benefit.

Cable, on o¢ther hand, was not pleased.
United Video, common carrier for supersta-
tions wan-Tv Chicago, weix(tv) New York and
kTviTv Dallas, and Century Communications
have already notified U.S. Court of Appeals of
their intention to challenge rules in court.
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~ Wireless Cable |
Having completed financing, Microband

Companies Inc., New York, has begun market-
ing wireless cable service in Washington. In
addition to off-air signals from Washington and
Baltimore, service features 10 cable program-
ing services, including Home Box Office. With
some ccoperation from FCC, Microband
hopes to increase number of cable services to
21 by end of year.

Wireless cable, which uses mix of ITFS and
MDS channels to broadcast multiple cable
programing services to subscribers, IS now
available in several other large markets. Mi-
croband operates systems in New York and
Detroit.

Wireless Cable Association, trade associ-
ation representing wireless cable operators,
has elected Robert Schmidt president.
Schmidt is former president of National Cable
Television Association. 2]
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higher disposable income.

Direct your media doflar to the
targeted cable buy: ECO, only on
Galavision.

9200 SUNSET BOULEVARD, SUITE 820,
LOS ANGELES, CA 90069 (213) 859-1882

767 FIFTH AVENUE, SUITE 1200
NEW YORK, NY 10153 (212) 826-5400




w indicates new listing
————

This week

Sept. 5-7—Satellite Broadcasting and Communica-
tion Association trade show. Opryland hotel, Nash-
vilte. Information: (703) 549-6990.

Sept. 6 Women in Cable, New York chapter, mee!-
ing, “An Evening with Dr. Ruth Westheimer.” Viacom
Conference Center, New York. Information: Beth Ara-
ton, {(212) 661-6040

Sept. 6-9Fourth Pacific International Wedia Mair-
kel, film and television market. Old Sydney Parkroyal
hotel, Sydney, Australia. information: (03) 500-9311.

Sept. 6-10—Vational Association of Broadeasters an-
nual “Hundred Plus Exchange.” for small market
broadcasters. Dalias-Fort Worth Hyatt Regency Airpon
hotel. information: Charles Sherman, NAB, (202) 429-
5300

Sept. 7—New York Television Academy tuncheon
Speaker: Pat Fili, senfor vice president, programing
and productlion, Lifetime Television. Copacabana,
New York.

Sept. 7—Association of Maximum Service Telecast-
ers second conference on high-definition television.
Four Seasons hotel. Washington. Information: (202}
457-0980.

Sept. 7—Local advertising sales seminar, sponsored
by USA Network. Brown Palace, Denver. Information:
Joyce Uyeno, (213) 277-0199

Sept. 7-9— Easlern Show, sponsored by Southern Ca-
ble Telcvision Aszociation. Atlanta Market Center, At-
lanta. Information: (404) 252-2454.

Sept. 7-9—Eastern Cable Show, sponsored by
Southern Cable Television Association. Merchan-
dise Mart, Atlanta.

Sept. 14-17—Radio '88 convention, sponsored by
the National Association of Broadeasters. Con-
vention Cenler, Washington. Future meetings:
Sept. 13-16, 1989, New Oreans; Sept. 12-15.
1990, Boston, and Sept. 11-14 (lentative), 1991,
San Francisco.

Sept. 22-25—Society of Broadcast Emgineers third
annuat national convention. Convention Center,
Denver. Intormation: John Battison. (614) 888-
3364. Future conventions: Oct. 5-8, 1989, Kansas
City, and Oct. 11-14, 1990, St. Louis.

Sept. 23-27—I[nternational Broadcasting Con-
vention. Metropole conference and exhibition cen-
ter, Grand hote! and Brighton Center, Brighton,
England. Information: (01) 240-1871 (London).

Oct. 4-6—Atlantic Cable Show. Atlantic City Con-

vention Center, Atlantic City, N.J. Information: (609}

(8:48—1 000. Future meeting: Oct. 3-5. 1989. Allantic
ity.

Oct. 11-16—National Black Media Coalition 15th

anniversary conference. Adam's Mark hotet, Hous-

ton. Information: (202) 387-8155.

Oct. 14-18—MIPCOM, intemationat fiim and pro-
gram market for TV video. cable and satellite.
Palais des Festivals, Cannes, France. Information:
Perard Associates, (212) 967-7600. Fulure meet-
ing: Oct. 12-16, 1989, Cannes.

Oct. 15-19—Soctety of Motion Picture and Televi-
sion Engineers 130th technical conference and
equipment exhibit. Jacob K. Javits Convention
Center, New York. Future conterence: Oct. 22-27,
1989, Los Angeles Convention Center.

Oct. 17-19—Television Bureau of Advertising an-
nual meeting. Bally's, L as Vegas. Future meeling:
Nov 13-15, 1989, Century Plaza, L0s Angeales.

Sept. B—Cabletelevision Advertising Bureau loca
advertising sales workshop. Holiday Inn Crowne Pla-
za, White Piains, N.Y.

Sept. 8—| ocal advertising sales seminar, sponsored
by USA Network. Remington, Houston. Information:
Joyce Uyeno, (213) 277-0199.

Sept. 8—Presentation of news and documentary pro-
graming Emmy Awards, sponsored by National Acad-
enty of Television Arts and Sciences. Waldorf-Astoria,
New York. Informalion: (212) 586-8424.

u Sept. 8—"Sex onthe Air," panel sponsored by [nter-

nittional Radio and Television Society. Moderator: Dr.

Ruth Westheimer. Panelists: Mary Alice Dwyer-Dobbin

ABC-TV; Don Falk, Schmid Laboratories; Renee Press-

er, CBS-TVY, and Colette Connor. Exxxtasy, Tuxxedec and

Stardust Theater, cable services. NBC, New York. Infor-
ation: (212) 867-6650.

Sept. 8-10—National Association of Broadcasters TV
100-plus exchange. Hyatt Regency Airport hotel, Dal-
las. Information: Caroiyn Wilkins, (202) 429-5366.

Sept. 9—"HDTV and the business of television in the
1990%," seminar sponscred by law firm of Dawis,
Graham & Stubbs, Washington. Information: Mary Mei-
burger, (202) 822-8660.

Sept. 9—Local adverising sales seminar, sponsored
by USA Netwerk. Dallas Marriolt Mandalay at Los
Calinas. Information: Joyce Uyeno. (213) 277-0199

Sept. 9-11—Radio Advertising Bureau radio sales
university. Boston. Information: (212} 254-4800.

Sept. 9-11—MWassuchusetts Broadcasters Associalion
afpual convention. Ocean Edge conference center,
Brewster, Mass. Informalion: Robert Mehrman, {617)
439-7636.

Major:Meetings

Oct. 23-25-—Association of National Advertisers
79th annual convention. Waldorf-Aslona, New
York.

= Nov. 30-Dec. 3—Radio-Television News Directors

Association annual intemational conference and
exhibition. Convention Center, Las \kegas. Informa-
tion: (202} 659-6510. Future meeting: Sept. 13-16,
1989, Kansas City, Mo.

Dec. 7-9—Western Cable Show, sponsored by
California Cabie TV Association. Anaheim Con-
vention Center. Anaheim, Calif.

Jan. 4-8, 1989—Assaciation of Independent Tele-

uision Stations annual convention. Century Plaza,

Los Angeles. Future meeting: Jan. 3-6, 1990 (tenta-

tive).

Jan. 24-27, 1989 —NATPE International 26th an-
ual convention. George Brown Convention Cen-
er. Houston.

Jan. 28-Feb. 1, 1989—National Religious Broad-

asters 44th annual convention. Sheraton Washing-
on and Omni Shoreham hotels, Washington. Fu-
ture meeting: Jan. 27-31, 1990, Sheraton
Washington and Omni Shoreham, Washington.

Feb. 2-4, 1989—Radio Advertising Bureau's Man-
aging Sales Conference. Loews Anatole, Dallas.

Feb. 3-4, 1989—Society of Motion Picture and
Television Engiveers 23d annual television confer-
- ence. St Francis hotel. San Francisco.

Feb. 22-24, 1989 —Texas Cable Show, sponsored
by Texas Cable TV Association. San Antonio, Tex.

March 1-4, 1989—20th annual Country Radio
Seminar, sponsored by Country Radio Broadeast-
ers. Opryland, Nashvilie. Information: (615) 327-
4488.

April 9-12, 1989 —Broadcast Financial Manage-
ment Assoctation 29th annual meeting. Loews An-
a3

Sept. 10-11—Seventh annval Pater Awards, Asia-Pa-
cific region awards for television and radio, held as
part of Australia’s Bicentennial. Brisbane, Australia
Information: Australian Trade Commission, 636 Fifth
Avenue, New York, N.Y. 10111,

u Sept. 10-11—"Media and Women in a North-South
Perspective,” international conference sponsored by
Friedrich-E bert-Stiftung, German political founda-
tion. Westin hotel, Washington. Information: (202) 347-
5570

Sept. 11-13 —Arkansas Broadcasters Association an-
nual convention. Fayetieville Hilton, Fayetteville, Ark
Information: (501) 227-7564.

| - ]

Also in September

Sept. 12-15—Nebraska Videodisk Symposium. spon-
sored by Videodisk Design/Production Group of
KUON-TViUniversity of Nebraska-Lincoin. UN-Lin-
coln. Information: (402) 472-3611

Sept. 12-16—International Iustitute of Communica-
tions 19th annual conference. Washington. Informa-
tion: (202) 775-3199.

Sept. 13—Cabletelevision Advertising Bureau |ocal
advertising sales workshop. Hyatt Regency O'Hare,
Chicago

Sept. 13—Advanced media seminar, sponsored by
American Association of Advertising Agencies. Fair-
mont hotel. Chicago. Information: (212) 682-2500

Sept. 13-16—/nternationa! Institute of Comnunica-
tions 19th annual conference. Westin hotel, Washing-
ton. Informaton: Eduard Beriin, (212} 559-3419.

Sept. 14— New York Television Academy luncheon
Speaker: Ruth Ctte, president-chlef operating officer,

atole, Daltas. Ruture meeting: Aprit 18-20, 1990,
Hyatt Regency, San Francisco.

April 9-11, 1983—Cabletelevision Advertising Bu-
reau eighth annual conference. Waidorf-Astoria,
New York.

Aprit 2126, 1989—25th annual MIP-TV,
Marches des International Programmes des Tele-
vision, International television program market.
Cannes, France.

April 29-May 2, 1989—National Association of
Broadeasters 67th annual convention. Las Vegas
Convention Center, Las Vegas. Future conventions:
Atlanta, ‘March 31-April 3, 1990; Las \egas, April
13-16, 1991; Las Vegas, April 11-14, 1992, and Las
Vegas, May 1-4 (tentative), 1993.

May 11-15, 1989—Aserican Women in Radio

and Television 38lh annual convention. waldorf-
Astoria, New York.

May 17-20, 1989 —American Association of Ad-
vertising Agencies 71st annual ¢onvention. White
Sulphur Springs, W Va.

May 17-21, 1989—Annual Public Radio Conter-
ence, coordinated by National Public Radio. St.
francis hotel, San Francisco.

May 21-24, 1989 —National Cable Television As-
sociation annual convention. Datlas Convention
Center, Dallas.

June 17-23, 1989--16th Intemational Television
Symposium. Montreux, Switzerland.

June 21-25, 1989—Broadcast Premotion and
Marketing Executives/Broadcast Designers Asso-
ciatiorn 33d annual seminar. Renaissance Center,
Detroit.

Aug. 20-23, 1989—Cable Television Administra-
tion and Marketing Sociely annual conference.
Marriott, Chicago. 3
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Television South plc

has acquired the stock of

MTM Entertainment, Inc.

The comhined corporation will be known as

TVS Entertainment plc

We acted as financial advisor
in the United States to Television South ple
in this transaction.

Menrill Lynch Capital Markets

A Company formed by Marvin Josephson and members
of senior management of Josephson International Inc.
and its wholly-owned subsidiaries International
Creative Management, Inc. and ICM Artists, Ltd.

»

has acquired

o
Josephson International Inc.

3
We acted as financial
advisor to Marvin Josephson and the acquiring
Company in this transaction.
o

Merrill Lynch Capital Markets

Bozell Inc.
A corporation formed by management

has acquired

Bozell, Jacobs, Kenyon & Eckhardt, Inc.

and
Poppe Tyson, Inc.
from

Lorimar Telepictures Corporation

We acted as financial advisor to Bozell Inc.
in this transaction, assisted in the negotintions
and arranged the financing.

Merrill Lynch Capital Markets

The Rank Organisation Plc
has acquired
BHCP Video :
from
Bell & Howell Company-
Columbia Pictures Entertainment Inc.

and

Gulf+Western Inc.
We were pleased to assist

The Rank Organisation Plc
in this transaction.

Merrill Lynch Capital Markefs

McGraw-Hill, Inc.

has sold its 49" interest in

Nikkei-McGraw-Hill, Inc.

to

Nihon Keizai Shimbun, Inc.

We acted as financial advisor
to McGraw-Hill, Inc.
in this transaction,

Merrill Lynch Capital Markets

Adler & Shaykin

through a newly formed corporation
has acquired

Wherehouse Entertainment, Inc.

We acted as financial advisor 1o Adler & Shaykin
in this transaction, served as Dealer Manager for the tender offer
and assisted in the negotiations.

Merrill Lynch Capital Markets

Y =

gg Merrill Lynch




The Discovery Channel. Copacabana, New York

n Sept. 14—American Women in Radio and Televi-
ston, Florida Hurricane chapter, fall television pro-
graming panel. Hyatt Regency Westshore, Tampa. Fla.

Sept. 14-16—National Association of Black Owned
Broadcasters fall broadcast management conference.
Ramada Renaissance hotel. Washington. Information
(202) 463-8970

Sept. 14-16—Promotion strategy seminar, sponsored
by Association of National Advertisers. Golden Tulip
Barbizon hotel. New York. Information: (212) 697-5950

Sept. 14-17—Radio '88, sponsored by National Asso-
ciation of Broadcasters. Conventlon Center, Washing-
ton.

Sepl. 15—Sixth annual Everett C. Parker Ethics In
Telecommunications lecture. Speaker. Mary Alice Wil-
liams, VP, CNN. Interchurch Center, New York.

Sept. 15—Philadeiphia Advertising Clib meeting
Speaker: Salty Jessy Raphael, ABC-TV talk show host.
Franklin Plaza hotel, Philadelphia. Information: (609)
234-7930.

Sept. 15—Cabletelevision Advertising Bureau local
advertising sales workshop. Radisson hotel, Colum-
bus, Ohio.

Sept. 15— Women in Cable, Chicago area chapter,
meeting, "The Changing Broadcast World.” Lawry's
restaurant, Chicago. Information: Jeanne Brady, (312)
635-5574.

m Sept. 15—Washington Metropolitan Cable Club lun-
cheon. Speaker: Harold Vogel, Merrill Lynch Capital
Markets. Washington Marriott, Washington. Informa-
tion: (202) 775-3550.

Sept. 16— Society of Broadcast Engineers. Central
New York chapter, 16th annual regional convention.
Sheraton Convention Center. Liverpool, N.Y Informa-
tion: (315) 437-5805.

® Sept. 17—"Improving communications between
communicators—iiring and belng fired,” speech by
Fresno. Calif., county district attorney Witliam Smith
and “How 10 put together a good audition tape,
speech by Don Fitzpatrick, who works in broadcast
placement. Seminar sponsored by Associated Press
Teievision-Radio Association of California-Nevada.
University Picadilly Inn, Fresno, Calif. Information: Ra-
chel Ambrose, AP, (213} 746-1200.

Sept. 18-20—Kentucky Cable Television Association
annual convention. Marriott Resort. Lexington, Ky

Sept. 20— Federal Communications Bar Association
monthly luncheon. Speaker: William McGowan, ¢hair-
man, MCI Communications Corp. Marriott hotel. Wash-
ington.

Sept. 20—Cabletelevision Advertising Bureau local
advertising sales workshop. Amtac hotel, San Francis-
co

Sept. 20—Deadline for entries in Forum Award compe-
tition, sponsored by U.S. Council for Energy Aware-
ness, "honoring excellence in reporting that best con-
tributes to public understanding of clvilian nuclear
energy.” Information: Scott Peters, (202) 293-0770

Sept. 20-22—Satellite Communications Users Con-
ference. Las Vegas Hillon, Las Vegas. Information:
Kathy Kriner, (303) 220-0600

Sept. 21—Oklahoma Association of Broadcasters
Za|7e53 seminar. Oklanoma City. Information: (405) 528-
473.

Sept. 22—Oklahoma Association of Broadeasters
sales seminar Tulsa, Okla. Information: (405) 528-
2475.

Sept. 22—Cabletelevision Advertising Bureau local
advertising sales workshop. LAX Hillon, |.os Angeles.

Sept. 22—/nternational Radio and Television Society
newsmaker juncheon featuring FCC Chairman Dennis

Patrick. Waldorf-Astoria hotel, New York. Informati
(212) B67-6650.

Sept. 22—New England Broadcast Association "Cé
ble Day” lunchean. Speaker: Kay Koplovitz, president
CEO, USA Network. Lafayette hotel, Boston. informa-
tion: Mark Mastromatao, (617} 731-9653.

m Sept. 22—Memorial program for Ted Koop, former
CBS vice president who died July 7. National Press
Building, Ciup Ballroom, Washington. Information
John P. Cosgrove, {202) 628-3400.

m Sept. 22—[nternationa! Television Association
kick-off meeting. WNET(TV) New York. Information:
Carl Levine, (212) 265-3600.

Sept. 22-23—RBroadeast Technology Society/[EEE
38th annual broadcast symposium. Washington hotel,
Washington. Information: (301) 948-7151

Sept. 22-25—Third annual Society of Broadcast Engi-
neers national convention. Convention Center, Denver.
Information: John Battison. (614) 888-3364

Sept. 23—Southern California Cable Association
eighth annual dinner dance. Theme: “Cable Goes
Hollywood." Streets of the World, Universal City, Calif
Information: (213) 463-2186.

Sept. 23-24_Nortk Dakota Broadcasters Association
convention. Holiday Inn, Bismarck, N.D. Infermation:
Neil McCutchan, (701) 777-2806.

Sept. 23-25—Maine Association of Broadcasters an-
nual convention and election of officers. Sebasco Es-
tates, Sebasco, Maine.

Sept. 23-25"Science, Pseudoscience and Quack-
ery: Knowing the Difference,” conference for journal-
ists co-sponsored by Foundation for American Com-
munications, Gannett Foundation and Detroit News.
Hyatt Regency Dearborn, Dearborn, Mich. Informa-
tiom: (213) 851-7372.

Sept. 23-27—/ nternational Broadcasting Convention,

Advertisement

MEDIA VIEW
OF QUAYLE

The news media had Senator Dan
Quayle under a microscope for a week
following his designation as Vice Presi-
dent Bush’s running mate. But after a
week of intensive scrutiny of his enlist-
ment in the National Guard followed by
questions about Paula Parkinson, the
senator told reporters staking out his
home that it was time they got off those
subjects. He said the American people
wanted to know who Dan Quayle is.
ABC News agreed, and assigned John
Martin to do a report on Quayle telling
“where he’s from, what he has done and
how a man so young by national politi-
cal standards got to where he is today.”

The viewers learned from Martin tzal
Dan Quayle was the grandson of a
wealthy and powerful publisher, that he
hadenjoyed alife of “‘case and pleasure”
while growing up. They were told Quayle
was not an outstanding student and that
he “seems to have avoided jobs and
situations he didn’t like.” Much of the
piece was devoted to a rehash of the
National Guard and Vietnam stories that
had already been reported ad nauseum.

s e A B e S A
s INEDIA MIONITQR <= v o core v

About two thirds of the way through
the piece, Martin got around to how
Quayle got his first job in government,
an entry-level position in the state At-
tomey General’s office.,

Martin said he found the job through
a family friend, Stan Evans, editor of
the Indianapolis News. Evans says
Martin used two sentences from along
interview to create an impression that
was the opposite of what he had told
him. Quayle had already lined upa job,
but he wasn’t sure it was right for him.
He came to Evans for advice, not for
influence. Evans advised him that it
would be better to seek a job in the
Attorney General’soffice, since he was
studying law. Hetold him where tocall
forajobinterview. Quayle took it from
there.

Five-sixths of the way through his
report, Martin hadn’t even gotten to
Quagle’s political career, That began
in 1976, when at age 29, Quayle won a
stunning upset over an incumbent

Democrat to win a House seat. All A three-minute radio commentary
available five days aweek as a

had help from George Bush in his p;dblicser;ytseb For;lalzamgle te;;:e,
campaign. Heskipped Quayle’sreelec- please call Deborah Lambert

ion i i ACCURACY INMEDIA

tion in 1978, Quayle won that in the e NW., Washington, D.C.
(202)371-6710

Martin said about this was that Quayle

biggest landslide seen in the area in
over a century.

in 1980, young Quayle had the temer-
ity to challenge veteran Democratic
Senator Birch Bayh. He scored another
major upset. Martin didn’t mention that,
saying only that Quayle “rode into the
Senate” with the Reagan landslide. He
skipped Quayle’s 1956 reelection. The
Republicans lost eight Senate seats that
year, but Quayle wonin alandslide of his
own. Quayle was obviously doing some-
thing the Indiana voters like, but one
would never guess it from Martin’s re-
rt. He covered Quayle’s eight-year
ggnate career in asingle dreary sentence.
The nonpartisan “Almanac of Ameri-
can Politics, 1988 describes Dan Quayle
as*‘one of the brightest, most serious and
most well-informed” senators. John
Martin, however, ended his report by
describing Quayle as *“a young man who
gota long way in life on the kindness and
power of family and friends.” [
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sponsored by group of electronics engineers assoCi-
ations. Metropole conference and exhibition center,
Grand hotel and Brighton Center, Brighton, England.
Information: (1) 240-1871 {London).

Sept. 23-30—Cinetex, international film and television
conference, market, festival and industry expo, cre-
ated by American Film Institute and presented joint-
ly by Interface Group of Companies {Conference pro-
ducer). Las Vegas. Information: Bill Mahan, (617) 449-
6600.

Sept. 24—Radio-Television News Directors Associ-
ation region one conference. Marriott hotel, Portland,
Ore.

Sept. 25-27—New Jersey Broadcasters Association
42d annual convention. Bally's, Atlantic City, N.J. Infor-
mation: Arnie Zucker, {201) 247-3337.

Sept. 25-28—National Association of Telecommuni-
cations Officers and Advisors meeting, "NATOA '88:
Hot Topics in Telecommunications.” Doral Hotel On-
the-Ocean. Miami Beach, Fla. Information: Catherine
Rice. (202) 626-3160.

Sept. 26-27—Hispanic Media and Marketing Confer-
ence, sponsored by Media Insiitute and Advertising
Age. Marriott Marquis. New York. tnformation: (212)
210-0209.

Sept. 27—Association of National Advertisers media
workshop. Plaza-hotel, New York. Infcrmation: (212)

697-5950.

Sept. 27—Third annual fall forum luncheon co-spon-
sored by National Academy of Cable Programing and
Musewm of Broadcasting. Panelists: Ted Turner, Turner
Broadcasting System; Gerald Levin, Time InC_; Charles
Dolan, Cablevision Systems Corp., and Bernie Brill-
stein, Brillstein Co. Moderator: Bernard Shaw, CNN
anchor. Sheraton Center, New York. Information: Ste-
ven Schupak, {202) 775-3611.

Sept. 27—Roast of Bill Daniels, Daniels & Associates,
Denver, sponsored by Women in Cable, Washington
chapter. Omni Shoreham, Washington. Information:
Susan Hayes, (800) 752-9663.

Sept. 27—Cabletelevision Advertising Bureau local
advertising sales workshop. Hilton Airport Plaza Inn,
Kansas City, Mo.

Sept. 27—Ninth annual Midwest Radio Theater Work-
shop, sponsored by noncommercial KOPN(FM) and
funded by National Endowment for the Arts and
Missouri Arts Council. Columbia, Mo. Information:
(314) 874-1139.

Sept. 27-28—"Forging a New Telecommunications
Strategy: Choices for the Next Administration,” spon-
sored by Public Service Satellite Consortium’s Na-
tional Center for Telecommunications and Informa-

continues on page 67.

OpenaMike

In favor of fairness

EDITOR: The “Monday Memo” in the Aug.
22 issue prepared by Robert L. Fox
[KVEN(AM)-KHAY(FM} Ventura, Calif.] didn't
have much to do with the fairness doctrine
but hid behind the “freedom of the press”
notion that commercial broadcasters have
somehow come to think applies to the pub-
licly owned airwaves.

I would suggest that Mr. Fox and other
opponents of the fairness doctrine are using
the First Amendment and “freedom of the
press” as a means of denying the public the
use of their own airwaves for “freedom of
speech.”

The fairness doctrine charged all broad-
casters with the responsibility of presenting
all sides of issues of public importance.
Without it the general public is reduced to
doing what I'm doing right now, writing
documents to editors or station managers,
two of which gets one labeled a kook.

I found it interesting that Mr. Fox quoted
Thomas Jefferson my hero, and a great pop-
ulist, who would turn over in his grave if he
knew his words were used to make a case for
deprivation of free speech and opinion—Bill
Ahres, president, noncommercial KLRU-TV
Austin, Tex.

Dangerous precedent

EDITOR: Recently a House-Senate Confer-
ence Committee approved a bill establishing
a commission that would impose labeling
requirements on colorized or altered (what-
ever that means) films. Whether one is for
or against coloring of black and white films
or just doesn’t care, this bill should be
opposed.

To those of us who are concerned with the
First Amendment—and BROADCASTING has
been since its inception—this legislation re-
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presents a dangerous precedent, regardless
of the intention of its sponsors. But as we
know, most censors are “sincere”; they
merely want to protect the public against
pornography, obscenity or politically dan-
gerous propaganda.

Broadcasters recognize the dangers of in-
terference with their First Amendment
rights, which they properly seek to have
extended to radio and television. What puz-
zles me is not the support of a few broad-
casters but the silence of the industry at large
on this legislation. If they don’t speak up on
this flagrant violation of a basic constitu-
tional right, can they expect support when
they are the target of similar legislation?

Specifically, this bill establishes a federal
agency to select up to 25 films a year that are
considered classics and would require a dis-
claimer if colored or altered.

What would be our reaction if some fed-
eral agency were authorized to designate
classic books, music, works of art, radio or
TV shows? I suspect the intellectual com-
munity would be up in arms.

Broadcasters, where are you?—Edward
M. Cramer, attorney, New York.

Fire addition

EDITOR: I wish to add something to an other-
wise comprehensive report of the recent fire
in New York’s Empire State Building
(BROADCASTING, Aug. 22).

The one TV station that transmits from
the Empire State Building, WHSE (ch, 68),
was knocked off the air for several days due
to the fire.

The article also referred to two of the FM
stations involved as WOQXR-AM-FM and
WNEW-AM-FM. Actually, no AM stations
transmit from the Empire State Building—
Louis J. Sicilia, Guitenberg, N.J.
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A commentary on cable technology and research from John C. Malone, president/CEO, Tele-Communications Inc.

Keeping cable technology
a step ahead with Cable Labs

Recent technological advances have pre-
sented the cable television industry with
startling new opportunities to attract more
subscribers and elevate cable penetration
levels to 70% and beyond. Cable already is
a success story in the consumer market-
place, but technological development prom-
ises our industry an even more attractive
product if we act quickly and take advantage
of our resources.

Breakthroughs in telecommunications
technology can bring us sharper, clearer
pictures, more reliable delivery systems,
more cost-efficient operations and a vast
array of new products in a matter of years,
while other industries may be decades away
from bringing such competitive advance-
ments on line. Clearly, we must continue our
progress in cable programing, marketing,
promotion and customer service. But we
must also devote significant resources to-
ward apgication of these new technologies
in a cable environment. By supporting a
central research and development facility,
we can dgastically shorten the cycle between
developments in the laboratory and practical
applications in cable television.

Realizing this, a consortium of cable op-
erators formed Cable Television Laborato-
ries Inc. (informally known as Cable Labs),
a membership-supported corporation, in
June of this year. Cable Labs has three
goals:

® To provide. a central source of timely,
evaluated information about technological
developments of strategic interest to the
cable industry.

® To plan and fund critical R&D projects
that can likely be supported only on a coop-
erative basis.

® To facilitate the transfer of relevant
technology to member companies and sup-
pliers.

Presently based in Cambridge, Mass.,
Cable Labs has a detailed agenda of current
and upcoming projects. Immediate issues on
the table include studying fiber optic tech-
nology, particularly as it relates to the deliv-
ery of cable television signals; determining
ways in which high-definition television and
other television reception enhancement
methods can be utilized by the cable indus-
try, and developing a universal interface
between all home communications. The
projects Cable Labs will select will not du-
plicate the efforts of already existing cable
hardware manufacturers. Instead, Cable
Labs will support the industry with new
strategies vital go the continued growth of
member cable companies.

Cable Labs can be traced back several
years to cable pioneer Richard Leghom,
who long had advocated the need for an

John C. Malone is president and chief
executive officer of Denver-based Tele-
Communications Inc., the country’s largest
cable multiple system operator. Prior to joining
TCl in that position in 1973, he was president
of the Jerrold CATV subsidiary of General
Instrument Corp. and also worked at
McKinsey & Co. and AT&T's Belt Telephone
Laboratories. Malone is also on the board of
directors of the National Cable Television
Association and is chairman of the NCTAs
research and development committee.
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industry-supported R&D effort. In Novem-
ber 1987, the National Cable Television As-
sociation board of directors established a
Research and Development Committee,
whose responsibility it was to plan and bring
into being such an entity. The new organiza-
tion would operate independently of, but
cooperatively with, the NCTA. Today, an
interim board of directors, including Mr.
Leghorn and members of the NCTA R&D
Committee, operates Cable Labs pending
the election by founding members of a full
board later this year. To date, Cable Labs has
recruited founding member cable companies
representing two-thirds of the country’s ca-
ble subscribers. By Sept. 30, 1988, when
the founding membership drive ends, the
objective is to have at least a three-fourths
representation of the U.S. cable subscriber
universe. Such representation would pro-
vide for an annual budget of $8 million—
small in comparison to similar efforts by the
telephone companies and other utilities, but
a significant step forward for the cable tele-
vision industry.

As the challenge of technological compe-
tition confronts every company in our indus-
try, regardless of its size, Cable Labs was
deliberately structured to permit all member
cable operators—both large and small—to
equitably participate in its operations and
take advantage of both the short- and long-
term benefits of its studies, findings and
efforts. Even non-member cable companics
will eventually benefit from the work at
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Cable Labs, but there is no question that the
front-line knowledge, information and op-
portunities available only to member com-
panies will far outweigh the costs of partici-
pation. Membership in Cable Labs is a
smart investment for any cable company.

Since its inception, cable television tech-
nology has evolved successfully to fill the
needs of the industry and its subscribers.
Although remarkable developments have
been made over the years, clearly the mag-
nitude and variety of today’s technological
advancements dictate that we go one step
further. Our industry, as a collective, must
explore long-term solutions on a large-scale,
industry-wide basis. Given the competitive
environment we now face, we can no longer
depend on individual cable company efforts
to address all our technological growth.

“Technology for technology’s sake” is a
trap the cable industry wishes to avoid, so
one of Cable Labs’ jobs will be to ask some
difficult questions: Is the technology suit-
able for adaptation by the cable industry?
Does it promote a tangible benefit to both
the industry and the cable subscriber? Is it
economically sound? Will our subscribers
want to pay for it?

For example, high-definition television
systems obviously will be a subject for early
study by Cable Labs. The more elaborate
HDTYV plans now under study are not com-
patible with current NTSC broadcast stan-
dards or current cable transmission equip-
ment. Our industry—and communications
policy-makers as well—need more informa-
tion before choosing between competing
HDTV concepts, information that Cable
Labs can provide.

Cable Labs must also take an early look at
the use of fiber optics in our industry. There
have been rapid developments in both fiber
and laser technology in recent months. Nu-
merous field tests will soon be underway
using fiber for cable system “backbone” and
signal transmission between headends. The
next generation of questions has to do with
more complicaied questions of digitaliza-
tion, system architecture and the enormous
costs involved in switching from coaxial
cable to fiber into the home.

The fact is that the costs of most of these
new developments are enormous. We can-
not forget that our consumers will be asked
to pay the bills. Nevertheless, telecommuni-
cations technology is changing almost daily.
With heightened consumer demand for ex-
panded and improved communications ser-
vices, our industry has no intention of rest-
ing on past laurels. We realize there is a
definite need to unite and explore new tech-
nological territory. Cable Labs is our com-
mitment to doing s0. And in doing so, we
acknowledge the gauntlet thrown down by
our competitors and accept the challenge of
remaining a very formidable contender for
years to come.
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A hot market thats exploding.

Exploding with over $134 billion of buying power.
Reaching this market has been difficult—until now...

Announcing
Hispanic Media and Markets from SRDS

With Hispanic Media and Markets ycu can
target your advertising buy to the exact
Hispanic media serving your market. Every-
thing you need to know about Spanish
language media is at your fingertips — media
rates, closing dates, market data, programming
facts, circulation figures, contact names,
contact numbers.

One Source For Multiple Media
Hispanic Media and Markets includes
detailed listings by media and

ADI for over 400 media serving

the Spanish language market— radio, Sr

television, daily and community

newspapers, business publications, HISPANIC

ME&'S O Enclosed is my payment of §145

consumer magazines, direct mail

An Unbeatable Offer

Subscribe to Hispanic Media and Markets

on a 20-day trial basis at no cost or obligation.
See for yourself how it will help make your
job easier and your media decisions more
effective. An annual subscription includes four
issues plus monthly update Bulletins.

To reserve your copy of the premier issue
of Hispanic Media and Markets, available in
March, 1988, fill out and return the coupon. In
a hurry? Call 1-800-323-4588 or 312-256-8333.

_—_—_—_—&_—_—_—

Yes, enter my trial subscription to Hispanic Media and
Markets. If | am not completelywsatisfied [ will return the
first issue within 20 days. 7F1BC

lists and outdoor advertising. Y12l O Bill my company O Send me more information
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households, and other media/
market indicators for the top 30
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City/State/Zip
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Telephone Number

srds SRDS Circulation Department
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Gentlemen, Start Your Engines

AP Network News Affiliates have
a front row seat for the most exciting
race this year. With 'Election Watch'
and our new second channel for spe-
cial event programming, ‘AP Hotline,
stations will enjoy start to finish cover-
age of the Bush/Dukakis presidential
campaign. From the conventions

until the last voteis in, AP is the place
to be as this contest revs up.

AP Network News affiliates
receive this special programming
free. And because AP is commercial-

free stations have complete
control over their advertis- AP

ing inventory and sales.

To keep up with all the excite-
ment of the 1988 elections call Rosie
Oakley at800-821-4747. But hurry-
the race for the White House has
already started.

Associated Press
Broadcast Services
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Democratic response

The selling of the President: 1988

Labor Day marks the stant of
serious advertising by
Republicans and Democrats
as they turn tc media,
especially television,

to sway voters to their side

The Republican and Democratic presidential
candidates have not waited for Labor Day.
the wtaditional start of presidential cam-
paigns, to begin campaigning. They have
been crisscrossing the country, lashing out at
onc another, for weeks. But as the man that
Vice President George Bush and Massachu-
setts Governor Michael Dukakis want 10
succeed might say, “You ain’t scen nothin’
yel.” Both campaigns this week are cxpect-
¢d 1o start spending in carnest the more than
$30 million cach 1s said 10 have set aside tor
advertising, with most of the money to be
spent on television time. Both campaigns
are stalied with professionals trom Madison
Avenue
money, and are equipped with the latest
technigues in media buying. What remains
1o be seen is whether the commercials iltu-
minate the issues or besmirch the opposi-
tion. Some of both scem inevitable.

The Dukakis campaign, breaking with
conventional wisdom on such matters. last
week outlined tor reporters some of the
themes and issues it will exploit inits adver-
tising over the next couple ol weeks. Othi-
cials said the commercials are designed to
appeal o the economic doubts of the middle
class: Can parents afford to send children to
college? Can young couples utford to buy a
house? Ads will also argue that because of

capable of spending that kind of

the $2 trillion-plus debt, the country cannot
risk another four yeurs ot Republican rule.
And all will be run under the slogan,
“Bringing prosperity home.” It is a middle
class agenda. said Susan Estrich, the Duka-
Kis campaign manager.

Nor is that all the reporters were told.
While the commercials attacking the Repub-
lican record—so-called “generic ads that
will not mention the Democratic candi-
date”—will be the product of the Democrat-
ic National Committee, the Dukakis cam-
paign in the next couple of weeks will begin
running commercials designed to burnish
the record and reputation of Dukakis as
governor. They will present him as tax-
cutter, budget balancer and crime fighter,
and as a chiel ¢xecutive who c¢an reinvigor-
ate an economy. Actually, the advertising
effort to strengthen Dukakis's image began
on the eve of the Republican convention,
when  the  Dukakis  campaign  bought
$500,000-worth of time on stations in Cali-
fornia and Texas to air a 60-second spot
incorporating dramatic pictures ol Dukakis’s
speech at the Democratic national conven-
ton with a voiceover telling the story of
what the Demograts say was Dukakis’s suc-
cess in transforming Massachusetts from a
state that was hurting economicully to one
that enjoys cconomic success. Both sets of
commercials will be part of’ what the Demo-
crats say will be an “aggressive” campaign.

What's more, the use of “generic™ ads is
instructive. Such ads, which presumably are
used to promote the party at all levels, are
not paid for out of the $46.1 million in
federal funds cach side has been given to
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conduct their presidential campaigns, so are
not subject to federal spending limits. Thus,
the Democrats evidently intend to spend
more than $30 million on advertising 1o
promote their cause in the coming months.

But if the Democrats teel it is in their
interest to disclose their advertising plans,
the Republicans do not feel the sume. Sig
Rogich. who has taken a leave of absence
from his own advertising firm. R&R Agen-
¢y of Las Vegas. to serve as director of
advertising for the Bush-Quayle campaign,
said the Democratic disclosures would not
cause him to reveal his plans. But he said he
was “pleased” to learn of the Democrats’.

Still, one of the themes the Republicans
are certain to stress was made evident in a
$4-million, 50-state buy in the interval be-
tween the Democratic and Republican con-
ventions. The Republican National Commit-
tee bought the time for three 30-second
("genceric”) spots. all stressing the economic
benefits the Republicans say the country has
enjoyed over the last seven years. The tag
line—one likely 10 be repeated often over
the next couple of months—was, “Scven
years of jobs. peace and economic growth—
brought 1o vou by the Republicans.” And
while Rogich declined to talk about a start-
ing date for the Bush-Quayle and RNC
spots. sources close to the campaign said it
would be this week.

Thus far. at least. there is no sign of
particularly negative advertising by cither
side. Rogich inisists it will not be necessary
for the Republicans to engage in such adver-
tising. “We have a great record to run on.
The Vice President is the best spokesman lor
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it. We don’t have to do much but let the
record speak for itself.” For its part, too, the
Dukakis campaign has been reported to be
steering away from negative advertising.
Indeed. George Lois. the chairman of Lois
Pitts Gershon, who has been in touch with
the campaign, expressed frustration with its
strategy. “They don't understand the elec-
uon is won or lost by Labor Day.” he said.
And he noted that Bush was leading in the
polls as that holiday approached. He said he
would have begun heavy advertising during
the Republican convention. Negative adver-
tising? “I would have torn the guy's eyeballs
out.”

Regardless of whether either side would
be that aggressive, both have the talent to
engage in tough “comparative” (the euphe-
mism for negative) advertising. The senior
media adviser for the Bush campaign is
Roger Ailes. who has never shirked from
tough ads. He held the same post during the
primaries and oversaw the production of
commercials that at least some of Bush's
opponents—Senator Robert Dole (R-Kan.),

1

Bush’s backing

The Vice Presidents office last week
sought to squelch rumors that FCC
Chairman Dennis Patrick would not
be kept in that post under a Bush
administration. Answering press in-
quiries, David Bates, deputy to the
chief of staff, said: “The Vice Presi-
dent thinks very highly of Dennis and
of the work he's done at the FCC."
Bates said that no personnel deci-
sions of any kind, for any office, had
been considered by Bush or his staff,
but that the FCC chairman was held
in the highest regard.

of San Antonio, and Young & Rubicam of

New York. That’s a fair amount of talent.

The Dukakis advertising team is led by
Gary Susnjara, president of Saatchi & Saat-
chi DFS North America. And among those
working with him is Edward McCabe, the
hotshot copywriter who made himself as

Bush

for instance—denounced as negative. And a
new recruit for the campaign is Tom
Messner, of Messner, Vetere, Berger, Carey,
whose commercial tor MCI Communica-
tions lampooning an AT&T commercial by
showing a mother crying, not over a call
from her absent son but over the size of her
long-distance telephone bill, is seen as an
attack on AT&T. “The presumption,” said
Messner, “is that we’ll do the same in the
political arena,” though he insisted he can
also do positive spots. Joining him on the
Bush team are three of his associates—
Barry Vetere. Ron Berger and Wally
Carey-—and creative teams from five other
advertising agencies—Amirati & Purvis of
New York; Frankenberry, Laughlin & Con-
stable of Milwaukee: Curol H. Williams
Advertising of Oakland; Sosa & Associates

well as Frank Perdue famous when he ook
over the account of the then-obscure chicken
man. Others involved in the advertising
work are Francis O’Brien. Tom Kiley, Dan
Payne and Ken Swope, all Boston-based
political consultants; Scott Miller, a New
York-based political consultant, and Mal
MacDougall, a New York advertising man.
Susnjara is also supported by a Saatchi &
Saatchi account executive, Bruce Putter-
man. All told, the Dukakis group is said to
be able to draw on the services of more than
100 professionals.

Interestingly, both sides have hired adver-
tising agencies to target specific minority
groups. And, even more interestingly, a pair
of Hispanic brothers from San Antonio re-
presents each of the campaigns—Lionel
Sosa works for the Bush-Quayle organiza-
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tion, and Robert Sosa, tor Dukakis-Bentsen.
The Bush-Quayie campaign has also re-
tained two other Hispanic advertising
men—Tom Castro, of Los Angeles, and
Castor Fernandez, who operates Castor
Spanish International, a major agency in
New York. In addition, the campaign has
retained a black advertising man. Frank
Mingo. of New York. All of which suggests
Jesse Juckson's dream of a rainbow coalition.

Negative advertising, or positive for that
matter, is not something over which the
campaigns have complete control. Rogich
denied a published report saying the Bush-
Quayle campaign had prepared a spot deal-
ing with the story of Willie Horton, the
convicted murderer lurloughed under a
Massachusetts release program who terror-
ized a young couple in Maryland and then
raped the woman. “We haven’t had to pro-
duce a commercial on Willie Horton,” Ro-
gich said. “The media tell that story every
day.” What's more. a film. in 20- and 30-
minute versions detailing the episode, has
been produced under the auspices ol right-

wing activist Phyllis Schlafly in Alton, Il
Schlafly said she had financed production of
“Justice on Furlough” as a profit-making
venture. The copies are being sold, to indi-
viduals and organizations, for $19.95 each.
The production company of record is Fair-
mont Productions, a project of Pere Mar-
quette Press, of Alton, which publishes
Schlafly’s books.

Although few commercials attacking or bur-
nishing a presidential candidate’s record
have yet been aired, that does mean the
production houses of the campaigns have
been quiet. Both sides huve been stocking
their shelves with 30- und 60-second spots.
Some will be used to implement overall
strategy—to strengthen efforts in states
where the margin between the candidates 1s
narrow, for instance—and some will be used
to respond to attacks. For rapid response to
attacks is regarded as critical 10 the success
of a campaign. If it had not been previously,
that became part of the conventional wis-
dom after Dole lost to Bush in New Hamp-
shire, in large part, it is widely assumed,
because he did not answer a Bush campaign
ad charging that he had straddled the issue of
raising taxes. And if a spot is not in the can,
available for instant use. Bush and Dukakis
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aides say that airing a response within 24
hours of an offending ad is well within the
state of the political admakers” art.

Providing a rapid response, in fact, was
one of the purposes of an ad the Democrats
ran within a few days of the Republicans’
“seven years ol jobs. peace and economic
growth” spots. [t is described as the “kids-
and-tlag ad,” and pictures a horde ol small
children against a backdrop of the American
Nag with a voiceover referring (o the debt
the country faces. and declaring that Amer-
ica must invest in its children. not borrow
from them. Paul Bograd, DNC senior com-
municutions adviser. said the Republican
spots. particularly onc in black and white,
were an attempt 1o evoke memories of the
past and President Carter. “We saw that as
an opportunity to jump in and stake out the
future.” And that meant the use of children.

But the ad, which cost the Democrats less
than $50.000 1o place on stations in Texas
(Houston, Austin and San Antonio) and in
Los Angeles, served other purposes as well.
Democratic media buyer Harrtet Yellin said
it announced, in Texas and Calitornia, two
states extremely important to both candi-
dates™ strategies tor victory, thal “we arc
here.” What's more, in the words ot DNC
aide Bograd, the ad served as a “message
icon, a distillation ot a communication we
wunt o put out.” And indeed, reporters
wrote about the ad as expressing one of the
major themes of the Dukakis campaign, and
television networks included excerpts in
their news programs, thus according the
message  nationwide  circulation.  Bograd
hopes for more such “message icons.” Very
many more and paid media could be chal-
lenging free media—ithe news columns of
newspapers and news holes of TV and radio
news programs—as the preeminent vehicle
for informing and influencing the public.

Whether advertising reaches that level of
importance remuins to be seen. It suffers, of
course, from the tact it is paid media—the
public knows. literally, where it is coming
from. But it has the advantage of flexibility.
Campaigns can target it in efforts to deline
the issues and the candidates. And both
campaigns have timebuyers confident of
their ability to help pinpoint the audiences
the pols want to rcach and the stations need-
ed 10 carry the message. Kathy Farrell. of
Farrell Media in New York, who serves the
Bush-Quayle organization, boasts that her
IBM System 38 permits her not only to
ferret out “within minutes™ the costs of ev-
ery market by any mix of dayparts and by
any number of rating points, it also enables
her 1o target specilic demographic groups by
market. And in Boston. Yellin says the geo-
graphic and demographic data in her com-
puters are tied in with the political informa-
tion in the campaigns and that together they
“spit out things | wouldn’t otherwise know.”
But she also said the human element re-
mains imporant. "Computers help, but intel-
ligent people muke the judgments on where
and when to buy.”

So with Labor Day. the traditional start of
presidential campaigns, finally arrived, and
under the influence of the Olympic games
scheduled to start later this month. one is
tempted to cry, “Let the ads begin.” O

...and as for

Radio, historically a smali part
of candidates’ media budgets,
hoping for more campaign
dollars than in '84, due to
more competitive race

Radio stations nationally are hoping that
campaign dollars leading up to the Nov. 8
election will prove more fruitful than what
many described as “disappointing” primary
sales. Campaign media buyers are begin-
ning 10 knock on the doors of radio sales
oftices, and it appears they may be willing

S

Har;is of G

.

roup W Radio

Mason of SCBA
to spend more than they did four years ago.

The media buying services for the George
Bush (Farrell Media) and Michael Dukakis
(Yellin Media) campaigns were both reluc-
tant to reveal radio plans for the upcoming
campaign. According to Bob McCurdy, vice
president and general sales manager for
Katz Radio. the Dukakis campaign is target-
ing 20 states with a four-week promotion
budgeted between $1.8 million and $2 mil-
lion. The Bush campaign is initially target-
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radio

ing about 12 states with a budget of between
$1.5 million and $2 million. he said.

“There’s a possibility Bush might be roll-
ing out to the whole country.” according to
McCurdy, which he said in turn would prob-
ably push Dukakis to broaden his own cam-
paign. He said that since the presidential
race appears (o be more competitive than it
was in 1984, radio advertising revenue will
probably top the last general election. “The
pacing right now is ahead of 1984, he said.

Political advertising on radio is historicul-
ly o very small part of the media budget,
often spent after television spots have been
budgeted. according to Herbert Alexander,
director of the Citizens Research Foundation
at the University of Southern Calitornia. He
said spending in the past has often reflected
the specialized interests that the campaigns
seek -to target. For example, he said. this
year could tind the Republicans appealing to
evangelical stations and the Democrats lo-
cusing on black markets. Whatever the tar-
gels. most purchases are made at the last
minute.

Dick Harris, Group W Radio president,
sail the apparent competitiveness ol the
presidential race could result in heavy
spending. However, he said, the dollars are
not expected 1o “‘save the year for anybody.”
Harris said general Republican advertising
has already begun running on some stalions
and that the Dukakis campaign has been
seeking mid-September avails. He echoed
Alexander: “As television hills up its adver-
tising avatlabilities. then radio comes more
into play.”

Total radio advertising ofticially reported
by candidates from the beginning of this
year 1o the end of June was $658,870,
according to the Washington-based market
research firm  Aristotle Industries. Of that
figure, $83,1064 was presidential, $139,088
senatorial and  $436,624 congressional.
Those figures, taken from Federal Election
Commission reports filed by all incumbents
and any challengers who have raised or
spent more than $20.000 and who have won
a party’s primary do not include any radio
advertising that Talls below $1,000. Aristo-
tle’s Jackie Duobinis, director of market
research, said the figures are not definitive
because campaigns may file money spent on
radic under consultant or general media
headings.

Radio Expenditure Reports (RER}. which
compiles figwes trom the top 15 rep agen-
cies, said first-quarter 1988 general political
advertising was $960,968. The figure was
down considerably from 1984, when RER
reported first-quarter general political adver-
tising at $1,760,413. RER said general po-
litical advertising for election year [984 was
$14.3 million.

According to Ken Costa. RAB vice presi-
dent of markcting and information. the 1984
RER figures were “grossly understated.” He
admitted, however, that getting a handle on
campaign dollars to be spent is not easy.
What can be predicted. he said. is that
adverusing dollars spent in the category
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Lowest unit charge: Back to square one

The question of what constitutes the lowest unit charge, for
purposes of the law requiring such a charge for political candi-
dates, has never been a simple one. it has not gotten easier
since the FCC last month issued guidelines for calculating the
charge (BROADCASTING, Aug. 8). The staff issued an interpreta-
tion of the notice, in hopes of making it clearer. The result was
complaints from broadcasters and candidates. So now the staff
has returned to where the commission was on the subject the
day the notice was issued, Aug. 4.

Essentially. the notice said broadcasting stations and cabie
systems cannot charge political candidates more than they
charge commercial advertisers for preemptible spots in the
same daypart. The staff interpretation that caused the concern
held that candidates seeking the lowest unit charge could only
buy the least expensive spot in a daypart, a spot that was also
the most vulnerable to preemption, at the time the buy was
made.

So candidates complained. They wanted to pay more to
obtain a spot less subject to preemption, and the staff listened.
Now the staff, quoting the notice, says the lowest unit charge for
a preemptible spot is the lowest price any advertiser has paid
for a spot "which has cleared a particular time period or

daypart.” As a result, if the station or cable system lowers the
price of a spot in a daypart after a candidate has contracted for
a higher price—but before the price “has cleared”—that candi-
date will be entitied to a rebate.

There is another element in the interpretation being provided
by the staff that some communications lawyers say is equally
significant.

The notice says that makegoods for preempted political ads
must be made available to candidates before an election if the
station involved normally provides makegoods for time-sensi-
tive ads ot most-favored advertisers.

The staff is making it clear that the pre-election requirement
applies regardless of whether stations give that kind of special
consideration to commercial advertisers.

The issue had not been raised previously at the commission.
And some lawyers say the requirement could cause problems
for stations with littie free time available for makegoods in the
fall

Whats more, the guarantee of makegood time before an
election, some observers say, might lead campaigns to buy the
least expensive time for some ads, secure in the knowledge
they will run before the election.

during October and the first week of No-
vember will probably be about five times the
annual election year average. He said it is
expected that advertising will top figures for
the 1984 election year. which showed that
1.04% of the average station’s total advertis-
mg time was devoted to pohitical advertis-
ing. About 10% to 15% of that advertising,
he added, is usually related 10 issues and not
candidates.

One state counting on heavy issue-orient-
ed spending this year is California, where
radio brouadcasters are hoping the category
will make up for disappointing primary
sales. There was “no suspense” by the time
the primaries reached Culifornia this year,
according 10 Gordon Mason, executive di-
rector, Southern Calitornia Broadcasters As-
sociation. He said radio stations in the state
are counting on approximately the same
amount of candidale advertising this fall as
four ycars ago and are hoping for twice the
amount of issue-oriented advertising.

“I look for the issues to be the big story
because they are very controversiul and be-
cause there’s a lot of moncy on both sides,”
said Mason. Issues to be debated in the state
include regulation of attorney’s fees. car
insurance regulation and a proposed ciga-
rette tax.

One of the states expecting heavy politi-
cal campaign advertising is Texas, accord-
ing to Nancy Jones. general sales manager
for KTRH(AM) Houston. The arca hopes to
cash in on Bentsen’s vice presidential and
senatorial campaign, as well as Bush’s at-
tempts to rekindle ties to the state. She said
her station has already received spot re-
quests from both presidential campaigns,
although specifics have not yet been dis-
cussed.

For many mid-sized markets, however,
avail requests do not appear to be as promis-
ing. Jeff Martin, vice president of the Pitts-
burgh Radio and TV Group. described po-
litical campaigning in his area as “very

quict.” Milwaukee Arca Radio Stations e¢x-
ecutive director Andy Friedrich said that
while the Bush and Dukakis campaigns have
made some avail inquiries, the area will be
counting on local campaign dollars to make
the real profits.

Small markets appear to be even less
successful in attracting campaign dollars:
Boise Area Radio Broadcasters President

Bruce Wetten said campaign advertising
prospects in his market appear “slim.”
Since most political campaign advertising
is regionalized, radio networks do not ex-
pect to see much advertising from the up-
coming electien. Traditionally. said Peter
Moore, president of the Radio Network As-
sociation, campaigns tend to rely on spot
advertising. O

Real-world data
on a post-must-carry world

FCC reports 31% of TV stations
said they were dropped or denied
coverage on cable systems; 34%
said they had been repositioned

Oftering no clue as to what it all means, the
FCC released last Thursday (Sept. 1) the
results of its May-June survey of every
broadcast station and cable system in the
country to determine what impact the loss of
must-carry rules has had on broadcasting.

Among the findings:

® Of the 912 television stations that re-
sponded, 280 or 31% reported 1,533 inci-
dences of being dropped or denied carriage
on cable systems after the federal cout
struck down the must-carry rules on consti-
wtional grounds in July 1985.

® Of the 4.303 cable svstems that re-
sponded, 869 (20%) reported 1,820 inci-
dences of dropping broadcast signals or de-
nying them carriage after the court action.

® Of the television stations, 313 (34%)
reported 1,274 incidences of having their
signal repositioned from one channel to an-
other on a cable system.

@ Of the cable systems, 974 (23%) report-
ed 2.495 incidences of repositioning broad-
cast signals.

The survey was sent to 8,504 cable sys-
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tems and [,356 television stations. The re-
sponse rate was 31% and 67%. respectively.

The 40-page report of the results con-
tained plenty of tables and text explaining
and qualifying them, but no analysis. “That
wasn't the exercise.” said Bill Johnson. dep-
uty chief of the FCC's Mass Media Bureau.
“It was Joe Friday: ‘Just the facts, ma'am.’
We’'ll let everybody else put their own inter-
pretation on it.”

It made sense to stay away from analysis,
Johnson said. If the FCC had drawn any
conclusions. some could say the FCC had
manipulated the fucts. “We were trying to
Keep it virgin.’

Another FCC ofticial suggested the re-
sults were inadequate to support any conchu-
sion. *“The methodology was not sufficiently
rigorous to make policy decisions,” he said.

The survey was requested by Congress.
The failure of the FCC to supply analysis
was not well received on Capitol Hill. ~It’s
going to take hours to figure out if it is
usable—whether it gives us a record™ that
makes the case for or against must carrv.

Broadcasters had no trouble interpreting
the results. They provide “compelling evi-
dence of the need for government regulation
of cable signal carringe and channel reposi-
tioning,” said Preston Padden, president of




the Association of Independent Television
Stations.

The National Association of Broadcasters
saw it the same way. “There is signifcant
non-carriage.” said Walt Wurfel. NAB pub-
lic affairs senior vice president. "It proves
there’s a serious problem that needs correc-
tion.”

That cable system reported more inci-
dences of dropping or denying carriage to
broadcast signals indicates that “many
broadcasters are not aware they are being
dropped by systems.”™ he said.

Cable interests put a different spin on the
results. Jim Ewalt, exccutive vice president.
Community Antenna  Television  Associ-
ation, had not secn a copy when contacted
by a reporter last Friday. but. he said. “From
what we have heard. as badly as the ques-
tionnaire was designed. it still came out that
therc has not been a major adverse impact
on the public.”

Shortly after the questionnaires were
mailed in May, cable and broadcasting re-
presentatives sharply criticized them. saying
they were confusing and likely to produce
unclear results,

The report said there were problems with
the survey. The report said some of the
respondents appeared to have had difticulty
understanding some of the terms in the ques-
tionnaires and it was evident” that many
misunderstood the must-carry rules. Also,
the report said: “We did not conduct reliabil-
ity and validity mcasures on the data or
sample due to time limitations.™

“While there is reason to guestion the
validity of the commission’s survey (as the
commission itself  acknowledges),” said
James Mooney. president of the National
Cable Television Association. “its reporl
helps put this controversy in perspective and
conlirms what we've said all along: The vast
majority of cable systems continue to carry
all local broadcasters.™ D
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Stations dropped or denied carriage
(as reported by TV stations)

Station No. of No. of Incidences A B [
type stations stations of drop/deny
reporting drop/deny carriage*

Network affiliate 452 87 269 49 21 9
Commercial indie 186 83 710 389 270 51
Noncommercial ETV 237 80 345 88 234 23
Other (relig., specialty) 37 30 209 122 61 26
Total 912 280 1,533 648 776 109

* This colimn is the total of columns A, B and C end is the wweniber of incidences of cable systems
dropping or denying carriage of each type of station. Althorgh this column adds to 1.533 individeal
instances of dvopped or denied carriage, there is no way to deterniive the nuniber of separate cable
systemns that dropped or denied carriage from the television station swkrvey form.

A The nramber of incidences of cable systems denying carriege to « station that connenced operalion on
or after July 19, 1985.

B The number of incidences of systems dropping « station,

C The muanber of incidences where cable systems have denied carriage to stalivns that began operation
priorto July 19, 1985. Although the form did not have a code fu acknowledge such a possibility, a wmber
of stations volunteered this information and it is tallied here.

(as reported by cable systems)

Station No. of No. of Total A B
type systems that stations incidences

drop/deny drop/deny of drop/deny

carriage”
Network affiliate 380 276 595 336 259
Commercial indie 316 184 485 150 335
Noncommercial ETV 347 153 463 177 286
Other (relig., specialty) 195 91 277 117 160
Total NA 704 1,820 780 1.080

Total systems that did wot drop or deny carrviage lo any stations: 3,4.34.

Total systems thatl droppedidenied carriage to one or nore stations: 869.

* This colnmn, if tutaled, will exceed the number of cable vespondents indicating they dropped or denied
carriage {o broadeast stations. Some cable systems dropped or denied carriage to nave than one type of
signal; therefore, these systems are acconnled for in nwore thun one row of deta.

A This column is the wember of incidences of systems dropping a station.

B This colunin is the mamber of incidences of systenrs denying earringe to « station that began operation
on or after July 19, 1985,

Rich

Rich to produce for Warner

Lee Rich, most recently chairman and
chief executive of MGM/UA Communi-
cations, and before that a co-founder of
Lorimar, has formed an independent film
and television production company and
has signed an exclusive three-year pact
to produce programing under the Warner
Bros. banner; Warner will have all film and
television program distribution rights 1o
Lee Rich Productions product. The agree-
ment is effeclive immediately.

Rich joined MGM/UA in the spring of
1986 after an 18-year association with
Merv Adelson, with whom Rich co-
founded Lorimar. (Warner is expected 1o
compléte its acquisition of Lorimar some
time next month.) A Warner executive
confirmed last week thal Rich will bring
Jonathan Sheinberg, the 30-year-old
son of MCA President Sid Sheinberg, on
board as the company’s president. The
younger Sheinberg is currently senior
vice president, production, at Orion Pic-
tures.

Sheinberg
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- draft for HDTV

Commission says new service
must be compatible with current
NTSC receivers; won'’t allocate any
spectrum outside V and U bands;
launches rulemaking on three
spectrum allocation approaches

In hopes of pushing ahead the development
of a system for broadcasting high-definition
television. the FCC last week made a “rough
cut” at establishing ground rules and allocat-
ing spectrum for a further HDTV broadcast
service.

“The decisions we have made today are a
major step in giving researchers and equip-
ment manufacturers the ability 10 make key
decisions on designing systeims,” said FCC
Chairman Dennis Patrick.

At this stage. advanced television is like
a diamond in the rough,” said Commission-
er Patricia Diaz Dennis. | hope that today’s
rough cut will bring some ol the more bril-
liant tacets into view.”

The FCC tentatively decided to require
HDTV broadcasts to be compatible with
conventional and ubiquitous NTSC sets in
the same way NTSC color broadcasts are
compatible with black-and-white sets. And
although it also tentatively decided that it
would not make additional spectrum outside
the VHF and UHF bands available for
HDTYV, it said there is enough spectrum
within the broadcasting bands 10 accommo-
date the enhanced service.

The FCC also launched a further inquiry
on HDTV aimed at coming up with a spec-

trunt allocation plan. It asks broadcasters for
comments on the relative advantages of
three allocation schemes: 1) that no addi-
tional spectrum be made available; 2) that a
3 mhz channel, not necessarily contiguous,
be made available to augment the main
channel, and 3) that 8 6 mhz channel, not
necessarily contiguous, be made available
10 augment the main channel or to simulcast
HDTYV during a transition period.

The FCC adoption of its “tentative con-
clusions” and inquiry was unanimous. but
Commissioner James Quello dissented in
part, saying the FCC was moving too quick-
ly, “Since all NTSC-compatible ATV sys-
tems are confined to the realm of computer
simulation,” the commissioner said in a pre-
pared statement, “it is 100 early to know if
the assumptions necessary to accommodate
ATV within currently allocated broadcast
spectrum can be accepted, e.g., channel and
co-channel restrictions and UHF taboo re-
strictions.”

Putting the spectrum allocation plan out
for comment was premature. he said. The
inquiry “is riddled with hypothetical situa-
tions and untested assumptions resulting in
hypothetical questions. At best, the com-
mission 1s likely to receive hypothetical an-
swers.”

Noting that Quello’s views are shared by
many broadcasters. Patrick said it is, none-
theless, important to act quickly on HDTV
policymaking. Broadcasters, he said, must
keep pace with HDTV developments in oth-
er countries and by alternative media in the
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U.S. The final choices on spectrum allot-
ment, Patrick said, “are ultimately decisions
that we have to make in order to bring to
fruition ATV technology.... We cannot rush
to judgment in any of these matters, but we
must begin to define the parameters that will
allow these decision to be made.”

Commissioner Dennis agreed. “We will
undoubtedly have more information next
year thun we have now. But delay will
increase the cost,” she said. If the FCC
moves 100 slowly, it runs the risk that alter-
native media will have HDTV before broad-
casters, she said. “We have an obligation to
give broadcasters the opportunity to offer
the same service without undue delay.”

“"HDTV really stands tor ‘hard decision to
vote,” * Dennis said. She anticipated that
when the FCC ultimately decides what the
new transmission standard should be, it will
have to nmiake some even harder spectrum
decisions. | wish that I had a magic wand
and we could give the public a full-blown
ATV system. In that dream world, every
broadcaster would have an additional 6 mhz
ot spectrum, or even 12, and everyone
would have an ATV service ared.... But the
hard truth is that simply is not going to
happen.” she said.

Not a part of the inquiry was a1 proposal to
award HDTV spectrum through a competi-
tive bidding process. Quello’s concern about
using a spectrum auction contributed 1o Pa-
trick’s pulling the entire HDTV package
from the Aug. 4 open meeting agenda. “1'm
glad that competitive bidding, which is the
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euphemism for auctions, have been deleted.
1 think competitive bidding would disadvan-
tage the have-nots, including public broad-
casting.” Quello said.

However, two of Patrick’s other contro-
versial spectrum management ideas—flexi-
ble use and negotiated interference—sur-
vived, although in watered down form. The
inquiry asks whether broadcasters should be
able to use fallow UHF and VHF spectrum
for non-broadcast purposes such as radio
paging. while awaiting the advent of HDTV
and whether broadcasters, after being allot-
ted extra spectrum for HDTV, should be
allowed to negotiate inteference and cover-
age areas of their HDTV signals.

Acknowledging that such concepts have
“troubled™ her in the past, Dennis said she
was willing to consider them in the context
of HDTV because of the “unique circum-

the overall desirability of setting a specific
terrestrial transmission standard. The com-
mission suggested that in lieu of setting a
standard it might decide to protect a feature
of a certain standard, as was don¢ when the
commission protected a TV stereo pilot tone
rather than adopt a specific TV stereo stan-
dard. Another alternative presented was al-
lowing standard setting to be done by the
TV industry, with outside organizations,
such as the Advanced Television Systems
Committee, working to arrive at an industry
consensus. For her part, Dennis said she
believed the FCC should ultimately adopt a
standard. “We have appropriately concluded
that it is premature to set standards to-
day.... However. I am not in any way
reluctant to set standards at the proper
time,” she said.

By requiring that proposed terrestrial sys-

was not an FCC goal when making last
week's decision, Felker said. “These resulis
fell out of the technical analysis. Nobody is
particularly interested in eliminating any of
the systems under consideration.... But
[MUSE-E] honestly was not designed with
terrestrial broadcasting in mind.” he said.

Not all systems incompatible with NTSC
were eliminated by the commission’s ruling.
Systems such as NHK’s Narrow-MUSE or
Zenith's new Spectrum Compatible HDTV
system (see box, below) that propose
broadcasting with an incompatible signal in
6 mhz, could still be implemented with a
second 6 mhz channel simulcasting in con-
ventional NTSC.

MUSE-E’s elimination from consider-
ation as a terrestrial standard does not rule
out its possible adoption by other media.
The commission decided that it should “not

Zenith enters the HDTV system race

Zenith Electronics Corp., which has played an important role in
broadcasting’s past, moved last week to secure its place in the
medium’s future, proposing an analog-digital system for broad-
casting high-definition television over unused VHF and UHF
channels without interfering with existing NTSC stations.

Zenith, the only remaining major U.S. manufacturer of televi-
sion sets, submitted its proposal to the FCC's Advisory Commit-
tee, which is already evaluating 18 others.

On HDTV receivers, the Zenith Spectrum Compatible HDTV
System (SCHOTV) generates 60 787.5-line, progressively
scanned pictures per second along with digital stereo sound.
Zenith said the quality is "comparable” to 1,000-plus-line sys-
tems with NTSC-like 2-1 interlaced scanning.

SCHOTV is more than a "paper” system, but less than a fully
realized one. According to a, company spokesperson, Zenith
has yet to produce an SCHDTV receiver, but it will demonstrate
an encoder this week (Sept. 8-9) at a showcase of HDTV
hardware in Washington organized by the House Telecommuni-
cations Subcommittee.

Although the SCHDTV signal can be transmitted over conven-
tional 6 mhz VHF and UHF channels, it is incompatible with
existing NTSC sets. Stations broadcasting the Zenith signal
would have to broadcast a second NTSC signal to serve the
estimated 160 million NTSC sets.

Zenith is not the first to propose a system that can be
squeezed into broadcast channels but that is incompatible
with NTSC sets. NHK (Narrow-MUSE) and the Massachusetis

Institute of Technology had already put such systems on the
table.

But, according to Zenith, SCHDTV is a channel-compatible
system with a difference. SCHDTV signals can be broadcast
over channels that have heretofore lain fallow as part of the
FCCs long-standing interference-protection scheme. In most
markets, broadcasting is restricted to every other VHF channel
and every sixth UHF channel.

The SCHDTV signals can be broadcast over the unallocated
channels because they require just a fraction of the transmis-
sion power of NTSC signals to achieve the same coverage. And
less power means less interference.

The system’s power efficiency (and, by extension, its interfer-
ence-free quality) is a function of its unique analog-digital
format. The SCHDTV system takes HOTV video of up to 30 mhz
and divides it. The high-frequency portion (above 200 khz)
remains in analog form, but the low-frequency portion (below
200 khz) and other signal components are digitized and com-
pressed so that the entire analog-digitat signal can fit into a &
mhz channel.

Transmitting digital signals takes far less power than analog
signals. So converting the low frequencies, which consumes
the bulk of transmission power, to digital form permits broad-
casting at much lower power without loss of coverage.

Zenith acknowledged that the SCHDTV sets will require so-
phisticated digital processing circuitry But, it added, it is ex-
pected that only one megabyte of frame store will be needed.

stances.” She stressed that her interest in
negotiated interference is restricted to
HDTV. “I would not. . . support negotiations
that would result in viewers losing any of
their existing NTSC service.” And she said
she would consider flexible use only as an
interim measure. “If we approve non-broad-
cast use. . ., it will be strictly limited in time
and secondary to broadcast service,” she
said.

At the suggestion of the Mass Media
Bureau, the FCC also decided to defer in-
definitely a decision on a proposal to permit
land mobile radio use of some UHF chan-
nels and to continue & freeze on all UHF
allocation. “It’s too premature today to say
when the commission will resolve this.”
Mass Media Bureau Chief Alex Felker said.
“We just don’t know what the spectrum
demands are ultimately.”

The inquiry also asks for comments on

tems be NTSC-compatible, the commission
ruled out syslems requiring a continuous
channel wider than 6 mhz. Of the currently
proposed systems, only the 9 mhz MUSE-E
system developed by Yapan’s NHK falls into
the precluded category.

MUSE-E is the oldest and most highly
developed of the proposed systems and the
only system that has been tested in actual
over-the-air transmission. NHK introduced
six NTSC-compatible variations of MUSE-
E during the National Association of Broad-
casters convention in Las Vegas last April
{BROADCASTING. April 18). But the com-
patible MUSE systems, like similar Ameri-
can-developed systems, have yet to be dem-
onstrated beyond the computer simulation
phase.

The placing of American and Japanese
terrestrial transmission technologies at ap-
proximately equal levels of development
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take any steps to retard the introduction of
new technology from alternative media.”
such as cable, satellite and videocassettes.
Felker said.

The commission’s decisions were made
on the basis of findings in the first interim
report from the FCC’s advisory committee
on advanced television service (ATS) re-
leased last June, and a report that was later
completed by the commission’s Office of
Engineering and Technology (OET). The
OET report concluded that only 80% of the
currently allocated TV stations could be
granted a continuous 9 mhz channel. But it
also found that 100% of those stations could
be granted a 3 mhz augmentation channel
and that 96% of them could receive a second
6 mhz channel. However. the OET cau-
tioned that those figures are valid only when
assuming the elimination of UHF “taboos.™
The taboos are frequency-spacing rules in
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place to avoid receiver-related interference
in the UHF band. It is generally believed
that the latest consumer receiver technology
eliminates that interference

If the commission does eventually decide
to allot additional channels to TV broadcast-
ers. Felker said that it would be up to broad-
casters to apply individually for facility up-
grades. “We envision that these applications
would be treated as major modifications.
thereby being subjected to public notice,
petitions to deny and formal objections, as
well as the commission making public inter-
est judgments,” he said. *l think we envi-
sion a very formal process.”

The decision was made to eliminate usage
of augmentation channels from the 1 ghz-13
ghz band because “with a couple of excep-
tions, these bands are extremely congest-
ed,” Felker said. “It is our judgment that
clearing a segment of these bands to provide
capacity for broadcast service would be ex-
tremely expensive ™

Several frequencies in that band were
suggested for possible terrestrial high-defi-
nition TV broadcasting in the ATS report
But the Mass Media Bureau staff later decid-
ed that allocations in that band, which is
now allocated for military. direct broadcast
and other satellite applications, would not
be feasible.

Reaction to the commission’s decisions
was generally favorable. National Associ-
ation of Broadcasters President Eddie Fritts
was pleased “that the commission once
again strongly supported the eftorts of free,
over-the-air broadcasters to deliver a state-
of-the-art advanced TV service to the
American public.” He praised the commis-
sion for continuing the freeze on UHF-TV
allocations and agreed “that it would be
premature to set ATV standards at this
time.” At the same time, Fritts said that
NAB is opposed to the flexible use concept.

“1 don’t think the land mobile community
will find [the commission’s actions] particu-
larly gratifying,” said John Richards, Wash-
ington representative for the Land Mabile
Communications Council. The group will
continue to work for direct allocation to land
mobile of the UHF spectrum in question,
rather than having to deal with broadcasters
for use of the space. as is suggested in the
flexible use proposal.

“A year ago,” Preston Padden, president
of the Association of Independent Television
Stations, said, “the question was: ‘How
much of the UHF spectrum are broadcasters
going to lose to land mobile?” Today the
question is: "Are the VHF and UHF bands
all the spectrum we’ll be assigned?” ™ But
Padden shared Quello’s concern that the
commission’s decision to act on spectrum
issues was premature.

Peter E McCloskey, president of the Elec-
tronic Industries Association, praised the
FCC’s decision to restrict wideband, incom-
patible systems “as it assures it will make no
existing TV set obsolete.... In addition. the
FCC’s decision not to retard the develop-
ment of alternative media delivery systems
such as cable. satellite, VCR and fiber op-
tics reflects EIA’s own broad-based industry
view.” |

Agreement with state attorney
general ending false advertising
case calls for MSO to offer
discount to low-income families,
provide access channels and
equipment; operator’s practice
of tier collapsing not overruled

American Television & Communications
and West Virginia Attorney General Charlie
Brown last week agreed to an out-of-court
settlement of a lawsuit that Brown filed
involving cables rates in Charleston, W. Va,
The resolution of the case. cable lawyers
say, serves to vindicate the practice by oper-
ators of collapsing tiers of service.

The settlement calls for ATC to offer a
10% discount on the basic cable rate for
homes where the income level is less than
$12,500, and to provide other equipment
and access channels, in exchange for the
dropping of false and deceptive advertising
charges against it.

The agreement stemmed from a lawsuit
Brown filed in state court, charging Capitol
Cablevision, an ATC subsidiary, with false
and deceptive advertising when it folded
two tiers of cable service into one.

In addition to the 10% discount, ATC will
offer a 25% discount for those low-income
subscribers who pay for service one year in
advance, About 2.500 of the system’s
32,000 subscribers live in federally subsi-
dized housing and already receive what
amounts to more than 50% oft the 19-chan-
nel, $11.95 rate, said system General Man-
ager Bill Farmer. They will not be eligible
for the further discounts, but an estimated
4,500 more subscribers will fall into that
category. To receive the discount, subscrib-
ers need to fill out a form based on their
previous year’s tax return, have it notarized,
then submit it to the cable company.

Capitol will also set aside 10% of its
channel capacity for public, educational and

Brown

Farmer

government (PEG) use. It “will make avail-
able programing opportunities for consu-
mer/educational usage, including a biweek-
ly program on consumer aftfairs.” And
Capitol will provide equipment to the state
library commission for local production.
Capitol will also reimburse the attorney
general $37,500 in legal fees incurred and
provide another $25,000 that the office will
use for the consumer advocacy campaign
associated with the access channels.
Brown said other key elements of the
settlement included cost-of-living increases
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ATC settles Charleston, W.Va., case

that will adjust the $12,500 figure over time
and requirements that the cable company
has to notify subscribers of channel changes
or service carriage decisions.

Brown estimates that the settlement is
valued at $362.,000, including discounts and
equipment. He said the cable company will
bear the cost of the settlement and not pass it
along to other subscribers. The agreement is
effective Nov. 29 and the discount practices
will remain in effect for three years, with the
other provisions in the agreement in effect
indefinitely.

Bernard Nash, Capitol’s attorney, said the
company “was completely vindicated as all
false advertising and deception allegations
were voluniarily dismissed. The antitrust,
tie-in, tiering and packaging of service
claims were settled without any change in
Capitol Cablevision’s tiering policy or pro-
gram mix.”

Lawyers in the cable industry agreed.
“The point is they were able to get the tier
meltdown,” said Frank Lloyd, an attorney
with the Washington law firm of Mintz,
Levin, Cohn. Ferris, Glovsky and Popeo.

There was also doubt whether other juris-
dictions could effectively use the decision to
force down rates for low-income subscrib-
ers, since ATC was cleared of any wrongdo-
ing in rate pricing or restructuring. Cable
lawyers say even if other jurisdictions at-
tempted to gain favorable rates for low-
income subscribers, the Cable Act pre-
empts any form of rate regulation. Brown
had narrowed his suit to claim that ATC
violated state consumer protection laws by
advertising one rate then collapsing tiers and
charging a higher one.

William Finneran, chairman of the New
York State Cable Television Commission,
said: “l applaud Brown in that his action has
resulted in a settlement substantially benefi-
cial to the subscribers...particularly in en-
hanced PEG channels.” Finneran continued:
“We really can’t effectively fight” retiering
or pricing questions, but he said he felt that
in the main, cable TV rates have not been
unreasonable. But he was hopeful that the
agreement “might well serve as a precedent”
for parties to urge other cable operators to
afford special offers to marginal income
families.

Capitol plans on raising its basic rates
before the end of the year, said Farmer (they
have been frozen since February 1987), with
the resulting increase probably in the $14 .50
range.

The company is also in the middle of
franchise renegotiations with Charleston
and two neighboring towns, and the likeli-
hood is the 23-channel system will be rebuilt
to include 60 channels. Also on the table is a
request for one channel for the county
school system; a discount of basic service,
which has been addressed in the settlement;
the inclusion of a lower-priced basic tier,
which has been mooted by the settlement,
Farmer said, and the wiring of apartment
units in downtown Charleston, which Farm-
er said will be costly. The franchises expire
in 1990 and 1991. o
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ABC tops Emmy list

ABC takes most statues, then
C8S, NBC; Fox outrates another
network with broadcast for

first time on a Sunday night

Top-rated NBC, nominated 114 times com-
pared o 87 nominations for CBS and 75 for
ABC. took a backseat in the Emmy awards,
coming uaway with 19 of the statetics. be-
hind ABC with 21 and CBS with 20. on
Sunday night. Aug. 28. Two surprise win-
ners were ABC's thirtysomething. which
won for outstanding drama series. and
ABC’s The Wonder Years. a midseason re-
placement last year, which won for best
comedy series. Although Fox Broadcasting
Co. came away empty-handed from the
awards ceremony, it received its highest
ratings to date from the Emmy Awards tele-
cast.

Fox's airing of the 40th annual Emmy
Awards scored a 10.7 rating and an 18 share
nationally, a 29% increase over last vear, the
first year that Fox presented the show, when
the Emmy telecast received its lowest rat-
ings cver. an 8.8/14. Sunday's show, from
Pasadena. Calif.. gave Fox its first Sunday
night victory over another network, outdeli-
vering ABC from 8 p.m. o Il p.m.

Cable. in uts tirst year of cligibility, came
away with two awards. both won by HBO.
HBO’s Lewr America: Letters Home Froin
Vieftnam won tor Outstanding Informational
Special, and the writers for Dear America
won for Quistanding Individual Achieve-
ment Informational Programing.

William Hanna and Joseph Barbera were
awarded the Governors Award by the Board
of Governors of the Academy of Television
Arts & Sciences tor their more than 50 years
of creating outstanding animated program-
ing. The Governors Award is the highest
award of the Academy. and the recipients
are individuals, companics or organizations
that have reached an outstunding level of
achievement “in the aris, sciences or man-
agement ol television which is ¢ither of a
cumulative nature or so extraordinary and
universal in nature as to be beyond the scope
of the Emmy Awards presented in the cate-
gories and arcas of achicvement.”

Sunday’s show was produced by Setur-
day Night Live producer Lorne Michaels,
who imprinted his signature on much of the
telecast, trom the opening uct of the
Sweeney Sisters (Saturday Night Live regu-
lurs} to a comedy routine performed by
magicians Penn and Teller to the appoint-
ment of Tony Danza as designated accepter
tor winners not attending the ceremony. In
addition to the injection of comedy into the
normally cumbersome show. the telecast
kept a rapid pace, coming under the wire at
three hours and 20 minutes, shorter than last
year's [our-hour program.

To celebrate the Emmys™ 40th anniversa-
ry, the show was interspersed with clips
from television shows ol the past. In one
instance. Michaels used a clip rom the Dick
Van Dyke Show 10 introduce its former co-
stars Mary Tyler Moore and Dick Van Dyke,
who presented the lead actor awards.

A list of the winners tollows:

Outstanding Drama Series—thirtyscmething (ABC)

Qutstanding Comedy Series—The Wonder Years
(ABC)

Qutstanding Mini-series—The Murder of Mary Pha-
gan (NBC)

Outstanding Variety, Music or Comedy Pro-
gram—Irving Berlin's 100th Birthday Celebration
(CBS)

Outstanding Drama/Comedy Special—Inherit The
wind {NBC)

Outstanding Lead Actor in a Drama Series—Rich-
ard Kiley (A Year in the Life} {INBC)

Outstanding Lead Actor in a Comedy Series—
Michael J Fox (Family Ties) (NBC)

Qutstanding Lead Actor in a Mini-series or Spe-
cial—Jason Robards {Inherit the Wind) (NBC)

Qutstanding Lead Actress in a Drama Series—
Tyne Daly (Cagney & Lacey) (CBS)

Outstanding Lead Actress in a Comedy Series—
Beatrice Arthur (Golden Girls) (NBC)

Outstanding Lead Actress in a Mini-series or Spe-
cial—Jessica Tandy (Foxfire) (CBS)

Outstanding Supporting Actor in a Drama Spe-
cial—John Shea (Baby M) (ABC)

Outstanding Supporting Actress in a Drama Se-
ries—Patricia Wetlig (thirtysomething) {(ABC)

Qutstanding Supporting Actress in a Comedy Se-
ries—Estelle Getty (Goiden Girls) (NBC)

Outstanding Supporting Actress in a Mini-series
or Special—Jane Seymour (Onassis. The Richest
Man in the World) (ABC)

OQutstanding Individual Performance in a Variety
or Music Program—Robin Williams (ABC Presents
a Royal Gala) (ABC)

Outstanding Writing in a Drama Series—Paul Hag-
gis. Marshall Herskovitz (thirtysomething) (ABC)
Outstanding Writing in a Comedy Series—Hugh

Wilson (Frank’s Place) (CBS)

QOutstanding Writing in a Mini-series or Special—
William Hanley (The Attic: The Hiding of Anne Frank)
(CBS)

Outstanding Writing in a Variety or Music Pro-
gram—Jackie Mason (Jackie Mason on Broadway)
(HBO)

OQutstanding Directing in a Drama Series—Mark
Tinker (St. Elsewhere) (NBC)

Qutstanding Directing in a Comedy Series—Greg-
ory Hoblit (Hooperman) (ABC)

OQutstanding Directing in a Mini-series or Spe-
cial—Lamont Johnson (Gore Vidal's Lincoin) (NBC)

Outstanding Directing in a Variety or Music Pro-
gram—~Fatricia Birch, Humphrey Buron (Ceiebrat-
ing Gershwin Great Performances) (PBS)

Outstanding Achievement in Music Direction—|an
Fraser, Chris Boardman. Alexander Courage. An-
gela Morley (Julie Andrews. The Sound of Christ-
mas) (ABC)

Qutstanding Costume Design for a Variety or
Music Program—Pele Menefee, Ret Tumer (Las
Viegas-An All Star 75th Anniversary Special) (ABC)
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Outstanding Apimated Program—A Claymation
Christmas Celebration (CBS}

Outstanding Achievement in Music and Lyrics—
Larry Grossman. Buz Kohan (Julie Andrews...The
Sound of Christmas) (ABC)

Outstanding Achievement in Choreography—Aian
Johnson (Irving Berlin's 100th Birthday Celebration)
(CBS)

Outstanding Art Direction for a Variety or Music
Program—Charles Lisanby (Barry Manilow: Big Fun
on Swing Street) (CBS)

Outstanding Classical Program in the Performing
Arts—Nixon in China (Great Performances) (PBS)

Outstanding Achievement in Music Composi-
tion for a Mini-series or Special—Laurence Ro-
senthal (The Bourne Identity) (ABC)

Qutstanding Sound Mixing for a Dramatic Mini-
series or a Special-Don MacDougall, Grover
Helsley Joe Citarella, Russell Williams (Terrorist on
Trial: The United States vs. Salim Ajami) (CBS)

Outstanding Sound Editing for a Mini-series or
Special—Rich Harrison, Tom Cornwell, Peter Harri-
son, Tom McMullen, Stan Siegel, Tally Paulos, Allan
Rosen (The Murder of Mary Phagan) (NBC)

Outstanding Achievement in Makeup for a Mini-
series or Special—Ronnie Specter. Linda De Vetta,
Pauline Heys (Poor Little Rich Girl: The Barbara
Hutton Story) (NBC)

Outstanding Achievement in Mairstyling for a
Mini-series or Special—C_laudia Thompson, Aaron
Quarles, Jan Archibald, Stephen Rose (Poor Little
Rich Girl: The Barbara Hutton Story) (NBC)

Outstanding Achievement in Costuming for a
Mini-series or Special—Eddie Marks, Deborah
Hopper (Shakedown on the Sunset Strip) (CBS)

Outstanding Art Direction for a Mini-series or
Special—Jan Scott. Erica Rogalia (Foxfire) (CBS)

Outstanding Lighting Direction for a Variety/Mu-
sic or Drama Series, Mini-series or Special—
John Rook (Julie Andrews... The Sound of Christmas)
(ABC)

Outstanding Sound Mixing for a Variety or Music




(Moonlighting) (ABC)
Gutstanding Guest Perfermer in a Comedy Se-
ries—Beah Richards (Franks Place) (CBS)

Outstanding Achievement in Music Composition
for a Series—| ee Holdridge (Beauty and the Beast)
(CBS)

Outstanding Sound Mixing fer a Comedy Series
or Special—Michael Ballin, M. Curtis Price, Martin

Church, Lenora Peterson (Frank's Place) (CBS)

Outstanding Sound Editing for a Series—William
Wistrom, Wilson Dyer, Mace Matiosian, James Wolv-
ington, Keith Bilderbeck. Gerry Sackman (Star Trek:
The Next Generation) (Syndication)

Qutstanding Costume Design for a Series—Wiliam
Ware Theiss (Star Trek: The Next Generation) (Syndi-
cation)

Outstanding Technical Direction/Electronic Ca-
merawork/Video Control for a Series—0 Tam-
burri, Jack Chisholm, Stephen Jones, Ritch Kenney,
Ken Tamburri, Robert Kaufmann (Golden Girls)
(NBC)

Outstanding Cinematography for a Series—Roy A.
Wagner (Beauty and the Beast) (CBS)

Outstanding Lighting Direction for a Comedy Se-

SyndicationaMarketplace

Lorimar Telepictures has sold ALF in 32 stations covering 23% of
the U.S. for a fall 1990 start. Among just announced clearances are
independents wxon(Tv) Detroit, KiTnTY) Minneapolis, weGH-Tv Pitts-
burgh and wxingTv) Indianapolis. Sales to NBC affiliates wxia-tv
Atlanta and wuwt(tv) Cincinatti were previously reported by Broap-
casTING ("Closed Circuit,” July 18). Other staticns signed to carry
reruns of the NBC sitcom include independents wrxx(Tv) Waterbury,
Conn.; wnac-Tv Providence, R.1; NBC affiliates wyrr-Tv Greenville.
S.C., and CBS affiliate wwp.7v Harrisburg, Pa. In all, 15 network
affiliates and 17 independents have bought the show, which was
first offered to stations on a cash basis at last February's NATPE
convention.
o

Claster TV has cleared Jim Henson’s Muppet Babies for 1989
syndication in the top 25 U.S. markets, just two months after it
gained the rights to syndicate the Emmy-winning CBS show. Re-
newed for a fifth and sixth season on the network, Muppet Babies
combines animation and live action and, according to Claster, is the
highest-rated animated series among children 2-to-11 years old
and B-to-11 years old. The show will air beginning September 1989
on wnyw(Tv) New York, wrLo(tvy Chicago, kvi(v) Dallas-Fort Worth,
KHTV(TV) Houston and kBrk-Tv San Francisco, and in 40 of the top 50
markets. Muppet Babies is sold on a barter basis, with two-and-a-
half minutes of national advertising time and three-and-a-half min-
utes of local ad time.
a

Life’s Most Embarrassing Moments has cleared 115 markets cover-
ing 82% of the U.S. The weekly half-hour, produced by Woody
Fraser Productions in association with Reeves Entertainment
and distributed by Group W Productions, will premiere the week-
end of Sept. 24 on NBC O&QC's in New York, Los Angeles and
Chicago and Group W stations in Philadelphia, San Francisco,
Boston, Pittsburgh and Baltimore.

u]

Exclusive syndication rights to Beyond Tomorrow, an hour-long
information series debuting on the Fox network Sept. 10, have gone
to All American TV. All American already holds the rights to the
highly rated Australian series on which the new Fox show is based,
Beyond 2000. The original series currently airs on cable’s Discovery
Channel, as do other programs from the same Australian producer,
Beyond International Group.
u]

Former Syndicast principals Leonard Koch and Robert Silberberg
pian to open a new distribution company following the closing of
their New York-based syndication firm Aug. 26. Syndicast was
closed in the wake of a bank takeover of its Australian parent
company last month. Silberberg said the pair have bid for certain
Syndicast program assets, including a number of fourth-quarter
specials. Producer of Syndicasts' half-hour satire D.C. Follies,
Marty Krofft, declined to take phone calls on the prospects for his
show, which is entering its second season with 80% national clear-
ance.
u]

The half-hour game show Relatively Speaking has begun taping at
Sunset Gower Studios in Los Angeles. The show, launching Oct. 3,
has cleared 95 stations covering 85% of the country, including the
top 39 markets. Production has also begun in Montrea! for a weekly
first-run sitcom Starting from Scratch. The show, cleared in 99
markets covering 90% of the U.S., is distributed by Worldvision and

premieres Sept. 26.
a

On Trial distributor Republic Pictures reports the program has
cleared television stations covering close to 80% of the country. The
new strip, scheduled to debut Sept. 12, broadcasts coverage of
actual court trials, providing background and following each case
through the verdict. Nick Clooney hosts.

s]

Genesis Entertainment said last week it reached agreement with
the Travel Industry Association of America (TIA} to incorporate TIAs
*Discover America” theme and logo into the distributor’s new syndicat-
ed show, The Great E'scape. The theme and logo will be used in those
Great Escape segments on U.S. destinations, at least one of which is
featured in each episode of the weekly travel show. Up to now, a TIA
official said, the Discover America promotional theme had been used
only in the print medium.
o

Viacom announced the host the for Finders Keepers, the new chil-
dren's game show it is syndicating this season: Larry Toffler. Toffler
graduated from the University of Southern California in 1985 and has
acting credits that include the made-for-TV movie, Another Chapter,
and parts in three soap operas: The Guiding Light, One Life to Live
and Search for Tomorrow. Finders Keepers is produced by Nickel-
odeon in association with Fox Television Stations Inc. Viacom Enter-
prises is the distributor.
o

GGP, the San Francisco-based program distributor, said last week
that actor Martin Sheen has been signed to host the prime time
special, 1968: A Time to Remember. Close to 115 stations covering
73% of the country have cleared the show, produced by GGP in
association with Time magazine. The program has cleared 18 of the
top 20 markets. The one-hour show is being offered for six minutes of
national barter time (with six minutes of local time) and premieres
Sept. 9.

Larry Harmon Productions, Los Angeles, is taking the Bozo Show
on the road. The 27-year-old syndicated program will do live local
broadcasts in 32 markets this fall, starting Sept. 30 in Miami (wBFs[Tv}).
Each stop on the tour will be promoted with sponsorship tie-ins,
contests and give-aways, LHP said. The tour will pick up again next
March, starting with Boston (wwi-Tv} and followed by another 100
cities.
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NBC takes 19th week of summer, ABC wins news

Nielsen Net Nielsen Net
1. 19.2/37 N Cosby Show 33. 10.4/20 A Thirtysomething )
NBC won week 49 (ended Aug. 28, the 19th g :gggg Rj Ec)lr:ferent World gg 1849;‘53 E\J EA?SBgsgagfgwe Special
week of the summer season) with a 12.2 rating 4' 18:2/32 N Nigeh?rSCourt 36: 9:9,19 G CBS Friday Movie
ELE) &) ) sha}re. CBS took seclond STl 5. 17.7/34 C 60 Minutes 37. 9.717 C CBS Tuesday Movie
a9.7/17.8, while ABC closed with an 8.9/16.3. 6. 17.4/29 C Murder, She Wrote 38. 9.6/18 N NBC Summer Showcase
Last year's comparable week (Aug. 30, 1987) 7. 165/27 N NBC Sunday Movie 39. 9.3/21 A Perfect Strangers
also wenl to NBC, when that network pulledin g 165/32 N Golden Girls 40. 9.1/16 A Moonlighting
a 12.0/22. CBS's comparable numbers a year 9. 14.8/28 N Amen 41. 8.4/16 C Newhart
ago were an 11.1/20, as were ABCS. 10. 14.5/28 N Hunter 42. 8.2/15 C Cagney and Lacey
The combined three-network numbers for 11, 14.4/27 N LA. Law 43. 8.1/16 A Noodles
the just-finished week stood al a 30.8/56.4. 12, 14.1/24 N In the Heat of the Night 44. 8.0/14 C Cavanaughs
down from last year's 34.2/62. This works out  13. 13.9/25 A Who's the Boss? 45, 7.7/14 C Wiseguy
to give the networks a 54.6 HUT level (homes  14. 13.7/24 N Matlock 46. 7.7/34 C 48 Hours
using television), down from last year's 552. 15. 13.5/24 A Head ol the Class 47. 7.7h4 N Fl_mny People ‘
The HUT level for the week represents 48.4  16. 13.5/22 C CBS Sunday Movie 48. 7.4/14 A Disney Sunday Movie
million households, down from last year's 48.2 17 13.525 N ALF 49. 7.3/12 A MacGyver
million. 18. 13.4/23 A Full House, Tues. 50. 7.2/15 N NFL Pre-season Football
In the evening news race, ABCs World 19. 13.3/24 A NFL Pre-sea_\son Football 51. 7.1/15 C Beauty aqd the Beast
N Toniah i 20. 13.3/23 N Hogan Family 52. 7.1/14 N Rags to Riches
ews Tonight won the week with a 9.3/20, ; . .
, ) 21. 12.6/24 A Growing Pains 53. 7.0/411 A ABC Sunday Movie
E52 (B9 SR el NESH 7 22. 12.2/26 N Facts of Life 54. 6.4/12 A Spenser: For Hire
ABC took Monday night with its broadcast 54" {3'7,)  NBC Wednesday Movie  55. 6.3/12 C Tour of Duty
of the NFL pre-season football game (Chica- 54 11.6/20 A China Beach 56. 56/11 C West 57th
go vs. Dallas), garering a 13.3/23.6 average, 55 14 /19 C Designing Women 57. 561 C CBS Summer Playhouse
while CBS had a Monday average of 55 112119 C Kate and Allie 58. 5.3/12 N Blacke's Magic
10.2/17.7 and NBC came up with an 27. 11.019 C Magnum, Pl. 59. 5.1/11 A Supercarrier
11.6/19.9. 28. 10.7718 N NBC Monday Movie 60. 5.0/11 C First Impressions
For the rest of the week, NBC won Tuesday, 29, 10.6/21 A 20/20 61. 4.3/8 A Hothouse
Thursday and Saturday. ABC took Wednesday  30. 10.6/18 N My Two Dads 62. 4.30 C Frank's Place
and Friday, while CBS tock Sunday. 31. 10.5/22 A Full House 63. 4.2/8 A Geo. Sievens: Filmmaker
32. 10.5/18 N Family Man 64. 4.2/8 A After Midnight
©1988 Nielsen Media Research
Series or Special—Doug Rider. Carroll Pratt, David
Fluhr. Doug Nelson (Dally. Down in New Orleans)
(ABC)
Outstanding Cinematography for a Mini-series or
Special—Woody Owens (1 Saw What You Did) (CBS)
Outstanding Editing for a Mini-series or Special .
(Single Cgmera Pgroduction)—John Maninemm Congratulatlons

Murder of Mary Phagan) (NBC)

Outstanding Editing for a Mini-series or Special
(Multi-Camera Production)—Andy Zall. Mark
West, Bob Jenkis (Julie Andrews...The Sound of
Christmas) (ABC)

Outstanding Technical Direction/Electronic Ca-
mera/Video Control for a Mini-series or Spe-
cial—Mike Spencer. David Barber. Bob Keys, Ron
Sheldon, Gunter Degn (Julie Andrews...The Sound
of Christmas) (ABC)

Outstanding Costume Design for a Mini-series or
Special—Jane Robinson (Poor Liltte Rich Girl: The
Barbara Hutton Story) (NBC)

Outstanding Individual Achievement Informa-
tional Programing—Kevin Brownlee, David Gill
(Buster Keaton: A Hard Act to Follow) (PBS) and Bilt
Couturie. Richard Dewhurst (Dear America: Lellers
Home from Vietnam) (HBO)

Outstanding Informational Special—Dear America:
Letiers Home From Vietnam (HBO)

Outstanding Informational Series—Buster Keaton:
A Hard Act to Foliow (PBS) and Nature (PBS)

Outstanding Individual Achievement Classical
Music Dance Programing—Kirk Browning (The
Metropolitan Opera Presents: Turandot) (PBS)

Outstanding Individual Achievement Special
Events Programing—Marc Palius. Olin Younger
(The 15th Annual American Music Awards) (ABC)

Outstanding Variety Music Events Programing—
The 80th Annual Academy Awards (ABC)

Outstanding Achievement in Graphic Design and
Title Sequences—Liz Friedman (Strong Poison: A
Dorothy L Sayers Mystery) (PBS)

Outstanding Achievement in Special Visual Ef-
fects—Will Vinton. Mark Gustaison, David Altschul

Robert MacNeil, Jim Lehrer
and the staff of the

The MacNeil/Lehrer

NEWSHOUR

on your Fifth Anniversary

Thank you for the 1300 Hours
of outstanding journalism

The Staff of
Norac Productions
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{Moonlighting) (ABC)

Outstanding Guest Performer in a Comedy Se-
ries—Beah Richards (Frank's Place) (CBS)

Qutstanding Achievement in Music Compeosition
for a Series—_ ee Holdridge (Beauty and the Beast)
(CBS)

Outstanding Sound Mixing for a Comedy Series
or Special—Michael Ballin, M. Curtis Price, Martin
Church, Lenora Peterson (Franks Place) (CBS)

Outstanding Sound Editing for a Series—William
Wistrom, Wilson Dyer, Mace Matiosian, James Wolv-
ington, Keith Bilderbeck, Gerry Sackman (Star Trek:
The Next Generation) (Syndication)

Outstanding Costume Design for a Series—Wwilliam
Ware Theiss (Star Trek: The Next Generation) (Syndi-
cation)

Outstanding Technical Direction/Elecironic Ca.
merawork/Video Control for a Series—0O. Tam-
burri, Jack Chisholm, Stephen Jones, Ritch Kenney,
Ken Tamburri, Robert Kaufmann (Golden Girls)
(NBC)

Outstanding Cinematography for a Series—-oy A.
Wagner (Beauty and the Beast) (CBS)

Qutstanding Lighting Direction for a Comedy Se-
ries—Mark Buxbaum (The Charmings) (ABC)

Outstanding Achievement in Hairstyling for a Se-
ries—Judy Crown, Monique De Sart (Designing
Women) (CBS)

Qutstanding Editing for a Series (Multi-Camera
Production)—Andy Ackerman (Cheers) (NBC)

Qutstanding Achievement in Makeup for a Se-
ries—Werner Keppler, Michael Westmore, Gerald
Quist (Star Trek: The Next Generation) (Syndication)

Outstanding Sound Mixing for a Drama Series—
Susan Chong. Thomas Huth, Tim Phiiben, Sam
Black (Tour of Duty) (CBS)

Outstanding Art Direction for a Series—John
Mansbridge, Chuck Korian (Beauty and the Beast)
{CBS)

Outstanding Guest Performer in a Drama Se-

Thoben-VanHuss & Associates, Inc.
Cordially Invite You
to be Our Guest at

RADIO "88
Suite 140
Grand Hyatt Washington

Stop by at our Open House
Wednesday through Friday
4t07 P.M.

or
We encourage you to arrange 4 private meeting
with our principals. Just call our Indianapolis
office, (317) 636-1016 for an appointment.

r

THOBEN
VANHUSS

Media Brokerage

Financial Services |

Thoben-Van Huss & Associates, Inc.
One Virginia Avenue, Suite 400, Indianapolis, IN 46204 * (317) 636-1016
FAX: (317) 637-2209

ries—Shirley Knight (thirtysomething) (ABC)
Outstanding Children’s Program—The Secrel Gar-
den (Hallmark Hall of Fame) (CBS)

New home. CBS-owned kcBs-Tv Los
Angeles will begin airing top-ranking
syndicated Whkeel of Fortune and Jeop-
ardy’ in fall 1989 in a three-year deal
with distributor King World. Wkeel has
aired on independent kcoP(Tv) Los An-
geles since March 1984 and Jecpardy!
since January 1985. The independent
was 10 have carried the game shows
through mid-1990, but according to
kcor Program Director Carol Martz,
agreed to give them up a year early
following the decision not to renew for
the 1990-9t and 1991-92 seasons. In
their place, she said, the station wili

Broadcasting Sep 5 1986
38

begin building an access sitcom block.

NBC to premiere

Sunday night
variety show

Lorne Michaels’s company to
produce late-night program,
heavy on music, some comedy

From the man who brought late-night view-
ers Saturday Night Live 14 years ago comes
Michelob Presents Sunday Night, a vari-
ation on the theme, sort of, to premiere on
the NBC-owned stations and others on Oct.
2 at midnight. Described as a weekly late-
night musical variety program, the new
show will have some comedy elements and,
like SNL, a house band. But there will be no
comedy troupe or skeiches.

A much larger emphasis will be placed on
the musical elements of the show, as evi-
denced by the two co-hosts—saxaphonist
David Sanborn and keyboard player Jools
Holland. In addition to a weekly contingent
of guest musicians and other artists, comedi-
an Kevin Meany will do regular stand-up
comedy routines and cartoonist Lynda Barry
will produce weekly vignettes that combine
live-action and animation.

The new program is being produced by
Broadway Video, New York, headed by six-
time Emmy winner Lormne Michaels. Mi-
chaels, executive producer of NBC’s Satur-
day Night Live, will also serve as executive

Michaels




producer of Sunday Night. However, it is
understood that his day-to-day role in the
production of the latter will be minimal.
John Head, a long-time Michaels associate
and an executive at Broadway Video, will
serve as producer and have day-to-day re-
sponsibility for the new program.
Sanborn. who will continue to host a
national radio program. will host. and in
many cases participate, in the musical com-
ponents of the program, which will include
a mix of popular domestic forms. such as
rock, jazz. rhythm and blues and country,
with so-called “world music™ clements such

Bulgarian Voices a capelfa trio.

Feutured cach week will also be film
archives of past jazz players and interviews
with musicians and other guests. Jools Hol-
land, who hosted the live British television
series, The Tube, will serve as Sunday
Night's“master of ceremonies,” according to
Head.

The series was developed by Broadway
Video in association with Anheuser-Busch
and has an initial 13-week commitment. If
the program shows potential in that time, the
plan is to syndicate the show nationally
beyond the 20 stations slated to carry it next

In addition to the 7 NBC-owned stations,
others that have cleared it include KPIX(TV)
San Francisco; KXAS-Tv Duallas; KCRA-Tv
Sacramento and KVBC-TV Las Vegas. The
NBC stations are scheduled to air the pro-
gram after the network teed of George Mi-
chael’s Sports Machine.

The show is being distributed by Fox/
Lorber Associates. New York. and is being
offered on a barter basis. Anheuser-Busch
has picked up four of the five national min-
utes in the program, and Broadway Video
has retained a fifth national minute that it
will sell. Stations will have eight local min-

as Ladysmith Black Mumbazo Band and the  month.

utes to sell. 0

White House welcome. President Reagan has given an Oval Office
blessing to the U.S. Telecommunications Training Institute, a joint venture
of leaders of the U.S. telecommunications industry and ranking officials of
the U.S. government whose goal is to provide free training in broadcast-
ing and telecommunications for men and women from developing coun-
tries. The President noted that USTTI has graduated more than 1,000
students in its five-plus years of existence. The institute says 1,234
graduates are operating lelephone systems and broadcast outlets in 101
developing countries. Up to 300 more students will graduate this year.

The USTTI was founded by Michael R. Gardner, the communications
attorney who headed the U.S. delegation to the International Telecom-
munication Union plenipotentiary conference in Nairobi, Kenya. in 1982, It
was his experience at the stormy and highly politicized conference—
where the U.S. was barely able to prevent the Third World countries from
ejecting Israel—that convinced Gardner and the industry and govern-
ment leaders on the delegation that Third World countries needed techni-
cal and management training in telecommunications. He is now chairman
of USTTI

The USTTI hopes to strengthen its broadcast orientation. It has voted to
expand substantially its 37-course curriculum to include additional broad-
cast training. And it expects to add several broadcasting companiestoits
board of directors; it now has none. Gardner says the increasing empha-
sis on broadcasting is a result of recommendations of students respond-
ing to USTTI's requests for information as to the kind of expertise their
countries need.

Shown at the Oval Office meeting with President Reagan (I-r) are USTTI
members Ronald F Stowe, Pacific Telesis; Joseph Crouch, Cable &
Wireless North America; Charles Z. Wick, U.S. Information Agency; FCC
Chairman Dennis R. Patrick; Seth Blumenfeld, MCI International; David J.
Markey, BellSouth Corp.; John A. Hinds, AT&T International; Daniel
Latham, Digital Equipment Corp.; Reagan; Gary Donahee, Northern
Telecom Inc.; Gardner; Travis Marshall, Motorola Inc.; Bruce Crockett,
Comsat Corp.; Alfred Sikes, National Telecormmunications and Informa-
tion Administration; Laird Walker, US West, and Judith Sparrow and Anne
Wilson, USTTI staff members.
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StaymTuned

Beginning Monday, Sept. 19, NBC will present a weekday, one-hour
{6 a.m.to 7 a.m. NYT) version of NBC News at Sunrise. Leaving the
schedule will be NBC News's Before Hours. ® Senior Prom {Konigs-
berg/Sanitsky production), an NBC comedy about prom night, has
finished production. Paul Schneider direcled.

The Amish Story (working title of Landsburg Co. production) has
completed preduction in Statesville, N.C. The story is of a prosecutor
who tries to bring to trial teenagers who accidentally killed an intant
child. Larry Elikann directed. ® Filming has begun on Pursuit (Colum-
bia Pictures Television production), a four-hour mini-series about an
SS officer. Veronica Hamel (Hill Street Blues) and Ben Cross “Chariots
of Fire" are among stars. lan Sharp directed. Columbia Pictures
Televsion production.

On Saturday, Sept. 17, CBS will air Jackie Gleason: The Great One
(8 p.m.-10 p.m. NYT), hosted by comedians John Candy, Art Carney,
Jane Curtin, Teri Garr and John Larroguette. Daniel Helfgott directed
the Viacom production.m  Bodywatching, an entertainment special
on the human body will be broadcast Saturday, September 24, at 9-10
p.m. NYT. ® Production is under way on Bridge To Silence, a CBS
drama about a deaf woman's recovery to a full life after an auto
accident. Marlee Matliin (“Children of a Lesser God”) stars. Karen

Arthur directs for Fries Entertainment. ® In production is Liberace,
made-for-television movie about the life of the flamboyant performer.
David Greene is the director. The producer is Kushner/Locke in
association with Canadian International Studios.

The Comedy Club Special is being produced by George Schiatter
for broadcast on ABC Thursday, September 29, at 9-11 p.m. NYT. The
show will include a rictous lineup of talent from eight ctubs around the
world.m The Kennedys of Massachusetts, a six-hour mini-series has
begun production. The Kennedys is an Edgar J. Scherick Associates
Inc. production in association with Commonwealth Productions Inc.
distributed through Orion Television. ® Airing on wTBS(Tv) is a drama
about the life of the Michelangelo, A Season of Giants. The show is a
four-hour mini-series which has yet to be given an air date. It is
preduced by Turner Broadcasting System Inc., RadioTelevisicne
ltaliana and Consclidated Entertainment in association with Tiber
Produzione of Rome. The director is Jerry London.

The complex issue of privacy and fairness in political reporting is
debated in PBS’s election '88 special, The Politics of Privacy, an
hour-long program that lays the foundation for the upcoming 10-
part series, Ethics in America. Privacy airs Sept. 26 at @ p.m. NYT.

opecialaReport

Telcos, fiber top Eastern Show agenda

Attendance and exhibitors for Atlanta
convention running ahead of last year

Telephone compuny entry into the cable
business and the application of fiber optic
technology, two topics inextricably tied and
much on the minds of cable operators, will
highlight the agenda at the Eastern Cable
Show, which begins this Wednesday (Sept.
7) and ends Friday in Atlanta.

Interest in the show is strong with 160
exhibitors signed up, a 15% increase from
the 140 that exhibited last year. Southern
Cable Television Association officials, who
put together the show, say attendance is
tracking about 5% ahead of last year's figure
of 3,400. No sessions are scheduled for the
afternoons on Thursday and Friday to maxi-
mize attendance on the sold-out exhibit
floor.

The Community Antenna Television As-
sociation’s open forum on Wednesday. Sept.
7, will feature Tom Robak, president of T.L.
Robak Inc.. which is constructing the cable
system in Cerritos. Calif.. for telephone
company GTE,; Greg Kriser, chief operating
officer of Helicon Group, the cable com-
pany in Perryopolis, Pa., where Bell Atlan-
tic Is putting in fiber that will be used for
cable and telephone service, and John Wil-
bur Hicks. chairman of Applied Fiber Op-
tics, Southbridge, Mass. Steve Effros,
CATA president, will interview the three
panelists.

What will likely prove a popular session
on Thursday moming, “Who's the Electable
Candidate—Head-to-Head Competition,”
will feature Richard Snelling, executive

vice president of Southern Bell; James Rob-
bins. president of Cox Cable; Phil Hogue,
president of Daniels & Associates. and
Frank Lloyd, an attorney with the Washing-
ton law firm of Mintz, Levin, Cohn, Ferris,
Glovsky and Popeo.

A session on overbuilds on Thursday will
feature Washington attorneys Paul Glist, of
Cole, Raywid & Braverman: Nick Miller,

Miller, Young & Holbrooke. and Mark Pal-
chick of Kenkel, Barnard & Edmondson.
Glist will join Jim Ewalt, executive vice
president of CATA, and Seth Davidson.
NCTA associate general counsel, for a Fri-
day panel on a variety of regulatory issues.

High-definition television and fiber optic
discussiens will spill over from the technical
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sessions o the management session agenda.
On Thursday, HDTV will be explored by
John Abel. executive vice president. oper-
ations, National Association of Broadcast-
ers; Wendell Bailey. NCTA vice president,
office of science and technology. and Bob
Zitter, vice president, network operations,
HBO. Southern Bell and Cox Cable are
putting together a fiber-delivered high-defi-
nition television demonstration on the ex-
hibit floor.

Catel President Dr. James Hood will lead
a Friday session entitled “Watson Come
Here. I See You...Fiber Optics.”

Wireless cable and DBS will be the topics
a Friday morning session featuring Robert
Schmidt, president of the Wireless Cable
Association, and Wes Hanemayer, vice
president of direct broadcast sales, Turner
Broadcasting System.

Two Wall Streeters—Mike Anderson.
vice president, Kidder Peabody. and Jai
Bowers, first vice president, Paine Web-
ber—will give their views of the cable busi-
ness at a Thursday morning session. An-
other business session looking at how cable
fares during recessionary times teatures An-
drew Angelette, regional manager. Wo-
metco; David Woodrow, vice president and
general manager, Cox Cable. and Bill Ar-
nold, president of the Texas Cable Televi-
sion Association.

Other panel sessions will examine dis-
counted pay service offerings. advertising
sales, programing lineups and customer ser-
vice. The Cable Television Administration
& Marketing Society will conduct a reten-
tion workshop on Thursday, which will in-




clude CTAM President Margaret Durborow.

Turner Broadcasting System plans a live
videoconference on Thursday, Sept. 8, at 3
p.m., to update cable operators on Turner
Network Television, which is due to launch
Qct. 3. On hand to answer queslions will be
TBS Chairman Ted Turner, Turner Entertain-
ment Networks President Gerald Hogan,
Turner Cable Network Sales President Ter-
ence McGuirk and TNT Executive Vice
President Scott Sassa. The videoconference
will be distributed on Satcom 1II-R, tran-
sponder 18. a

Video via fiber

Testing will begin on headend
links in Florida; General Instrument
to develop fiber to the home

Plans are in place in the cable industry to
begin testing possible cost-effective ways to
deliver video signals with fiber optics. Ten
multiple cable system operators will begin
testing a system this week in the Orlando,
Fla., area. Those tests. which will link sev-
eral headends, are to be the first step in a
long-term plan that could eventually lead to
tests of fiber-optic cable installed into view-
ers’ homes.

Meanwhile. General Instrument Corp., a
New York-based manufacturer and distribu-
tor of cable TV decoders and transmission
equipment, is embarking upon a research
and development program of its own to
design the most economic approach to deli-
vering video from the headend to the home
entirely with fiber oplics.

The Orlando tests are scheduled to begin
tomorrow (Sept. 6). The goal is to “get more
information about the performance of am-
plitude modulated (AM) transmission.” said
Jim Chiddix. senior vice president, engi-
neering and technology for American Tele-
vision & Communications (ATC), Engle-
wood, Colo.. one of the participating
MSQO's. An AT&T-developed AM laser dis-
tribution system. distributed by Anixter
Communications Inc., Skokie, 1ll., is to be
used during the tests. AM transmission is
considered advantageous because "you
don’t need a whole room full of equipment
1o modulate and demodulate the signals,” as
is needed for the more complicated alterna-
tive FM and digital transmission systems,
Chiddix said.

Several Orlando-area headends will be
linked by fiber in a system that will parallel
a current mircrowave-link system. Thirty-
six channels will be sent over the links.
which may eventually replace the micro-
wave system. By the end of the year, Chid-
dix said, it is hoped that the fiber distribu-
tion tests can be expanded into
neighborhoods. with connections to coaxial
cable leading into homes. In the future.
there may be fiber installed into the homes.
*In a few years, it may make sense, but
we're not there yet,” he said.

But the obstacle that must be overcome is
expense. The biggest breakthrough, Chid-
dix said. will be when equipment manufac-
turers have been convinced to begin produc-
tion of the needed sophisticated laser

Chiddix

devices in enough volume to bring their
price down. *In the past these lasers have
been used for specialized, very high-speed
digital applications,” he said.

Chiddix explained the economics of fiber
transmission in comparison 0 microwave.
In fiber installation, the bulk of the cost is in
construction. Assuming a 10-mile, AM fi-
ber link, the construction costs would be
$40,000, the transmitter $10.000 and the
fiber-optic cable costs about $4,000 a mile.
A similar AM microwave link costs about
$15,000 to install. However, the microwave

systems cannot deliver as many channels.

ATC also has near-term plans to perform
fiber tests in the Honolulu market and tenta-
tively in Kansas City, Mo., markets. Equip-
ment companies are being sought to work
with ATC on the those projects.

General Instrument has entered into a
joint agreement with Corning Glass Works,
Corning, N.Y., to start a fiber optic research
and develop program. Comning is a leading
manufacturer of optical fiber and is develop-
ing electronic devices that will be used in
the R&D program.

The goal of the program will be to devise
a cost-effective plan to build a fiber optic
cable TV system. Most of the research will
be done at General Instrument’s Jerrold Ap-
plied Media Laboratory in Hatboro, Pa. Ac-
cording to General Instrument spokesman
Edward Keamey, the program will take
years to complete, with the goal of eventual
tests of fiber in homes on an operaling cable
system by the early- to mid-1990s. He
could not predict exactly how much the test
program will cost, but estimated “it will be
multimillion dollars on an annual basis for a
number of years.”

The main objective of the General Instru-
ment-Corning effort will be to develop reli-
able but inexpensive routers, switchers and
other electronic units for fiber optics. “To-
day, fiber optics are fairly cost-competitive
in trunk applications, but in local loop appli-
cations they are not cost-compelitive,”
Kearney said. “The reason for that is pri-
marily the cost of connectivity.”

All three transmission modes. AM, FM
and digital, will be explored, he said. O

Cable to get peoplemeter demographics

Most expect data, already
available to broadcast

networks, will show higher
viewership and boost ad revenue

Cable networks will move an important step
forward this fall when they gain access to
overnight demographic information from
peoplemeters for the first time since that
technology took hold of television ratings
last year.

Unlike the three broadcast networks,
which this year received demographic data
along with household ratings the day after a
program aired, cable networks received
only household numbers from the people-
meters. That's because Nielsen’s first-year
peoplemeter in-tab sample was too small to
be regarded as reliable by the industry. In
February, for example, there were 2,500
homes in the Nielsen peoplemeter sample,
of which 1,000 were cable homes. When it
reached 4,000 homves on Aug. 22, 1,700
cable homes were in-tab. Cable networks
will begin receiving peoplemeter demogra-
phic information around Sept. 29.

Cabletelevision  Advertising  Bureau
President Bob Alter forsees access to over-
night demographic cable information as a
“tremendous advantage™ for cable networks
in selling advertising time. Demographic
information has been available to cable net-
works in the past through the Nielsen Sta-
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tion Index (NSI) diary sample.

Most of the research chiefs at various
cable networks agreed with Alter’s assess-
ment. David Bender, vice president of re-
search at USA Network, said that he is
looking forward to the chance to compare
USA’s numbers to the broadcast networks’
day to day. Bender added that there is
“enough reliability™ to the peoplemeter data
to make the numbers better than in the past.

An often heard complaint about the NSI
cable demographic information is that view-
ers do not know which cable channels and
what cable shows they are watching. That
problem is compounded by viewers’ track
records of filling out diaries days after they
have watched television.

Richard Kostyra, executive vice president
at the advertising agency J. Walter Thomp-
son. also anticipates that the new source of
timely cable demographics will be “very
valuable,” mainly because of the “greater
reliability™ of peoplemeters compared to
diaries.

Last season, Nielsen supplied the cable
networks with preliminary peoplemeter de-
mographic data gathered during the Novem-
ber 1987, February 1988 and May 1988
sweeps. Researchers say that peoplemeter
demographics are flat or better than diary
data for cable networks.

According to a comparison by the adver-
tising agency Bozell, Jacobs, Kenyon &



Eckhardt, the weighted average of 10 24-
hour cable networks during those sweeps
was no more than 9% greater for people-
meters than diaries in any one of six male
and six female demographic categories.
Among those individual demographics,
however, peoplemeter ratings typically were
higher than diaries, in one case by as much
as 184%.

Supplying the cable networks with peo-
plemeter demographics will not be without
some difficulties for Nielsen, just as supply-
ing the broadcast networks was not. For
instance, complaints that accurate measure-
ment of children and teen audiences is a
problem (because those viewers do not al-
ways push peoplemeter buttons) could well
increase when cable goes on line. Addition-
ally, there are questions about how well
peoplemeters keep track of older upscale
audiences.

John Dimling, Nielsen’s senior vice presi-
dent in charge of peoplemeters, questioned
whether adding another group of people-
meter customers would add to what has
sometimes been a hue and cry over the
accuracy of peoplemeters. “I think it will be
less pressworthy this season,” he said of the
shortcomings of peoplemeters, adding that

that is not to say the issue may not come up.

Marshall Cohen, senior vice president of
corporate affairs and communications at
MTV Networks and the executive with
oversight of research, said that while he is
“fairly satisfied” with peoplemeters as com-
pared with diaries-or telephone coinciden-
tals, peoplemeters are “failing horribly” in
ratings of viewers aged 2-15 and 12-17.
Those audiences figure prominently in the
make-up of MTVN’s Nickelodeon, Nick at
Nite and MTV. Diaries, he said, also are
ineffective at measuring those demogra-
phics. Cohen based his claims on telephone
coincidentals that show a larger percentage
of children viewing the MTVN channels
than do peoplemeters.

Cohen said he has seen “no real improve-
ment” in peoplemeter measurement of chil-
dren with Nielsen’s incentive plan for youn-
ger viewers. Additionally, Nielsen has
engaged in special coaching of younger
viewers to get them to push peoplemeter
buttons. Nielsen lets young viewers who
consistently push the peoplemeter buttons
order from a merchandise catalogue.

Bob Sieber, corporate vice president for
research at Turner Broadcasting System,
says that another shortfall of the people-

meter reading of cable demographics is its
inability to keep track of older upscale audi-
ences. Through special research in the
spring, TBS discovered that higher income
homes (with VCR’s and more than one tele-
vision set) fall outside the in-tab sample
more frequently than other homes. For TBS
that is of particular concern since those are
the homes it claims to target with CNN and
Headline News.

“If the upscale viewer is dropping out of
the sample at higher frequency,” there are a
number of cable channels that should be
concerned, Sieber said. TBS realized the
problem by looking more closely at average
minute ratings than cume ratings.

Sieber added that Nielsen has yet to pro-
vide the cable networks with sufficient com-
puter software with which to analyze the
deluge of ratings information that people-
meters bring in. That software will not be
av_adilable until the first quarter of 1989, he
said.

Sieber added that Nielsen has yet to pro-
vide the cable networks with sufficient com-
puter software with which to analyze the
ratings information that peoplemeters bring
in. That software will not be available until
the first quarter of 1989 he said.

Ohio cable system raises ad substitution question

Warner Cable investigates
carrying Cleveland station in
Youngstown, replacing some spots
with local ones and reimbursing
station with percentage of revenue

Will there come a day when a cable operator
will carry an out-ot-market broadcast sig-
nal, substitute the station’s home market
local avails with local avails sold in the
system’s market, and remit some of the
revenue to that station? Warner Cable be-
lieves the answer is yes. and thinks that the
proposal would be a novel way for broad-
casters and cable operators to work together.

The question the broadcaster in this equa-
tion—w0IO-TV Cleveland—is asking is how
much power can a cable operator wield
where a carriage request is answered with a
proposal that is tantamount to paying for
carriage? It may be no surprise that the
theory’s first test in reality has hit a brick
wall.

Malrite Communications, owner of woIO-
TV (ch. 19) in Shaker Heights, Ohio, a
suburb of Cleveland, has been aggressive in
giving the station an identity since going on
the air three years ago. It is a Fox affiliate.
and has an aggressive fall sports lineup—20
games of the NBA Cleveland Cavaliers, 17
Ohio State basketball games and four Notre
Dame football games.

In June. the FCC certified that the station
was significantly viewed in Youngstown,
Ohio. 55 miles to the southeast, based on
Arbitron ratings books from July and No-
vember 1987 and February 1988. The sta-
tion received a three share of total viewing
in that market and a net weekly circulation
of 13%, according to Dennis Thatcher, the
station’s general manager. The three-year-
old station has been trying to gain carriage

on cable systems in a post-must-carry world
and felt the viewing level data, and its
program lineup, would help its case in gain-
ing carriage in the Youngstown area, which
is a separate ADI from Cleveland. Indeed, it
has been successful with Armstrong Utili-
ties, a cable operator with systems serving
35,000 homes in the suburbs of Youngs-
town, which added woIO-TV on Aug. 28,
coinciding with the Fox Emmy telecast.
Indeed, the significantly viewed numbers
would allow cable systems to pick up woio-
TV without incurring further copyright ex-
penses.

Meanwhile, at Warner Cable, Lowell
Hussey, senior vice president, marketing
and programing, was developing a proposal
where the cable system’s local advertising
sales reps would sell local avails in Youngs-
town to be substituted for the Cleveland
local avails on woIC-Tv. The cable system
reasoned that the station can’t sell the bene-
fit of its extra coverage in Youngstown to
Cleveland advertisers, but could sell that
benefit to Youngstown advertisers interested
in being in WOIO-TV’s programing block. As
proposed, Warner would have retained 80%
of the gross revenue, remitting the other
20% to WOIO-TV.

As the proposal made its way through the
ranks at woIO-Tv and Malrite, the reaction
came back negative. Malrite Communica-
tions Chairman Milton Maltz sent a letter to
Warner Cable President James Gray saying
the proposal “represents a dangerous posi-
tion by your company.” (Maltz testified at
the cable antitrust hearing held by Ohio
Senator Howard Metzenbaum [D] in March,
and the company is contemplating sending a
letter to the senator about the situation.
Metzenbaum has been a harsh critic of cable
this year and is preparing a report. to be
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released this month, concerning so-called
anticompetitive practices. The results of the
report could lead to legislative action by
Metzenbaum.)

Warner was formulating its response to
the Maltz letter last week, but the proposal,
both sides concede, is dead in the water.

Among the points of disagreement are
whether wWOIO-TV includes the Youngstown
numbers as part of its ad sales. Paul Jones,
senior vice president and general counsel for
Warer Cable, said that in meetings with
advertising salesmen from both sides, sta-
tion salesmen indicated that the station sells
only with the Cleveland numbers, which led
Warner to continue discussing the proposal.
Thatcher said woOIO-TV sells on the total
survey numbers, which includes Youngs-
town viewing data, although those numbers
are relatively small because Cleveland is
where the greatest viewing takes place. An
advertiser such as Pizza Hut, for instance,
has franchises in Cleveland and Youngs-
town, so a buy for Cleveland also has resid-
ual benefits in Youngstown, he said. The
station’s programing contracts are largely
based on the 35-mile status, and don’t ac-
count for any homes in Youngstown, he
said.

There is also the question of carriage.
Since there are no must-carry rules, Warner
is under no obligation to carry the station.
Even under the industry compromise, where
significantly viewed levels do not apply,
stations would have to be within 50 miles of
the market to have been eligible for car-
riage.

Warner's Youngstown system, which has
19,600 subscribers among 36.200 homes
passed, carries the three network affiliates in
the market. PBS stations from Pittsburgh
and Alliance, Ohio, and wUAB(TV) Lorain,



Ohio, which serves Cleveland. There is no
Fox affiliate on the system.

Warner said the advertising proposal and
its carriage decision are unrelated. “This is
not a carriage question,” said Jones. “This is
a proposal that yields increment revenue that
the station would not otherwise have at no
cost to the station,” he said.

But the station believes the two are inex-
tricably tied, and its trade association be-
licves Warner's proposal is a sign that cable
operators are looking for payment for car-
riage. It’s extortion for carriage,” said Jim
Hedlund, vice president, government rela-
tions, Association of Independent Television
Stations. “And it is our belief that it is
illegal™ under present copyright law, he
said. On the advertising question, Hedlund
said even if the numbers from Youngstown
aren’t included in a buy, advertisers know
they can pick up extra coverage and become
more inclined to buy a schedule.

Jones said, “as a business proposal, car-
riage has been under consideration,” and
other Warner officials do not discount that
the station may be added to the lineup. And
the heat may be turned up later this month,
when wOIl0-Tv plans to bring in one of the
stars of Fox's Married with Children, Ed
O"Neill, for a spate of promotions. O’Neill
is a Youngstown native and will take part in
the promotional festivities on Sept. 23-24.

There is also disagreement over interpre-
tation of copyright laws. As Hedlund al-
luded to, Youngstown broadcasters would
have rights to file suit under copyright law if
advertising is substituted on a distant sta-
tion. But Jones. a former counsel with CBS,
reads copyright law as giving the imported
station the right to agree to the ad displace-
ment, which would supersede the rights of
other local broadcasters in the market. “The
copyright proprietors have always had the

"n‘i

right to sublicense the exploitation of their
protected property.” said Jones, depending
on the station’s programing agreements.
“That consent.” he said, “would constitute a
bar to [a] copyright infringement action
even though the act itsell accords standing
to the local broadcaster in the affected ser-
vice area.” because the copyright proprietor
would have already agreed to the sublicense
arrangement.

Although it’s unlikely the proposal will
ever come (o pass in Youngstown, Warner
believes the idea is worth fleshing out. “The
linchpin is the consent.” said Jones, be-
tween the parties. It goes nowhere without
it, he admits. But, he said, “this is the kind
of proposal that could potentizlly be good
for the broadcaster and the cable operator if
properly positioned.”

Warner intends to explain the proposal to
members of Capitol Hill, the FCC, the
Copyright Office and trade associations,
said Jones, “and to the extent that there are
issues that have not been factored into the
proposal they should be considered, and if
there are adjustments required to make it
work.” Warner would try to make them. The
company may seek a declaratory ruling from
the Copyright Office, for instance, on the
proposal, Jones said.

Said Jones: “This initial proposal has such
an uphill battle because of the historical
regulatory structure land]...the historical
adversarial tone between broadcasters and
cable and that is not the kind of proposal that
one can lightly put on the table without
recognizing the need to explore the implica-
tions of it.” One of those being the likeli-
hood. or lack thereof, that one broadcaster
would compete for local advertising dollars
with a broadcaster in another market. The
issue will no doubt get a fuller hearing in the
months ahead. o

Telco testing videotex

BellSouth’s TUG will offer
data services to PC owners

A subsidiary of BellSouth Corp. announced
last week a “controlled introduction™ of a
videotex gateway service in Atlanta—the
home of the regional Bell operating com-
pany’s corporate headquarters.

The gateway that BellSouth has devel-
oped (and that other BOC’s are planning) is
basically a computer system designed to
facilitate the provision of videotex services,
bringing together over telephone lines elec-
tronic information service providers (ISP)
and consumers.

BellSouth’s Transtext Universal Gateway
or, more simply, TUG, will link consumers
with a growing list of ISP providing a
variety of information from the latest news
to stock quotes to airline schedules. Accord-
ing to BellSouth, 18 providers have already
signed up and eight others have “agreed in
principle.” Many already offer services di-
rectly to consumers.

To tap into the information. a consumer
will have to have a personal computer with a
modem and must be willing to pay—Bell-
South and most of the [SP’s charge a fee.

The ISP’s charge between up to $50 per
hour. On top of that, BellSouth charges a fee
that varies according to the amount of infor-
mation coming over the wire and whether
it's requested during the day (7 a.m_-7 p.m.)
or the night (7 p.m.-7 a.m.). During the day,
the typical TUG charge will be $3.60; at
night, $1.90.

BellSouth's “controlled  introduction”
sounded more like a trial, even though bot-
tles of champaign were passed out to report-
ers to celebrate the “christening” of the
service. At a Washington press briefing,
John Gunter, vice president for information
services, said BellSouth hopes to attract at
least 300 personal computer owners to use
the service through direct mailing and ad-
vertising. That is the minimum number
BellSouth needs to assess the needs of ISPs
and consumers and to conform TUG to meet
those needs, he said. TUG is now confi-
gured to handle 1,000 users, but is expand-
able, he said.

Whether controlled introduction or trial,
Gunter said it is open ended. BellSouth
hopes the service will improve and grow
steadily so that it can be be offered in other
cities in the BellSouth region, he said.
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Gunter would not reveal how much Bell-
South is spending on the project, saying
only that the amount was “not material.”
BellSouth reported revenue of $13 billion
last year.

Many of the ISP’s that BellSouth has
signed and hopes to sign already offer ser-
vices to PC owners through direct-dial num-
bers. Gunter said BellSouth hopes that con-
sumers will be willing to access services
through TUG because of it provides access
in an “easy-to-use and user-friendly man-
ner.”

There is no practical limit on the number
of information services that can be provided
over TUG. And, Gunter said, the more
services, the better. Gunter compared TUG
to cable television where a person may sub-
scribe to receive two or three services and
another may sign up to receive two or three
different ones. “If [the services] hadn't all
been there, neither one of use would have
signed up.”

TUG’s market is now restricted to the
relatively small group of people with PCs
and modems. Other videotex providers, no-
tably France Telecom, have given away or
leased low-cost terminals to prime the mar-
ket. Gunter said it is allowed under its
regulatory and legal strictures to provide
terminals, and has “not ruled it out yet.
We're at a stage where we have to crawl
before we can walk and walk before we can
run.”

Some electronic information services,
particularly “chat lines™ that allow users to
“talk” to each other, have attracted attention
because of their strong sexual content. Gun-
ter said BellSouth would not tolerate inde-
cency over TUG. Contracts with ISP give
BellSouth the right to bump a service if
BellSouth finds its service objectionable. he
said.

In rolling out the service, BellSouth is
taking advantage of the relaxation last
March of the restrictions on the business
activities of the seven BOC’s, which were
imposed in 1982 when the BOC’s were spun
off from AT&T as part of the settlement of
the government’s antitrust suit against the
telecommunications giant.

The original restriction barred the BOC’s
from any involvement in information. But
as part of his first triennial review of the
consent decree, U.S. District Court Judge
Harold Greene, who oversees implementa-
tion of the decree, freed the BOCs' to offer
videotext gateways, electronic “white
pages,” electronic mail and voice messag-
ing.

To comply with FCC restrictions, Bell-
south is providing TUG through a separate
subsidiary, but would prefer to offer it
through an unregulated subsidary so that it
could take advantage of BellSouth’s market-
ing muscle.

According to an National Telecommuni-
cations and Information Administration re-
port released last month urging complete
climination of the restrictions on the BOC's,
Bell Atlantic, Ameritech and Nynex are
conducting or planning to conduct videotex
gateway trials. And U.S. West has stuck an
consultancy agreement with France Tele-
com, operator of the Minitel videotex sys-
tem in France. a



Group W and Opryland USA to launch
24-hour country music network

Advertising avails for The
Nashville Network Radio will be
packaged with ads on cable
TV’'s The Nashville Network

Group W  Satellite Communications
(GWSC) and Opryland USA Inc. said last
week that they will launch an ambitious 24-
hour country music network in early De-
cember. The Nashville Network Radio
(TNNR). as the new radio network will be
called, is being described by the companies
as an expansion and variation of the Music
Country Radio Network, a six-and-a-half-
year-old joint venture between Opryland
and the Associated Press Broadcast Ser-
vices.

Stamford, Conn.-based GWSC and
Nashville-based Opryland USA (a division
of Gaylord Broadcasting Co. of Oklahoma
City) have already had a six-year relation-
ship with The Nashville Network (TNN)
cable television service. GWSC markets
and distributes TNN. According to Bob
Meyer. group radio manager of Opryland
USA and general manager of TNNR, the
sales and marketing success of GWSC in
that relationship prompted Opryland to enter
the new TNNR radio agreement.

Advertising avails for TNNR will be
packaged along with advertising on TNN
television. according to Lloyd Werner,
GWSC's senior vice president, sales and
marketing. Advertisers already on The
Nashville Network. said Werner. include
Campbell’s, General Motors and Sears. In
addition to advertising sales, GWSC, a divi-
sion of Group W (Westinghouse Broadcast-
ing Co. Inc.), will handle affiliate relations
and marketing of the new venture. Opryland
USA will oversee TNNR programing.

Start-up costs that would normally run up

to $6 million annually will be much lower,
said Werner, because the operations are
largely in place from the television relation-
ship between the two companies. He said
another good sign in the new venture is that
GWSC has successfully delivered radio pro-
graming with Opryland USA in the past:
175 stations, for example, picked up the
Country Music Awards that were simulcast
from TNN last April; as many as 200 sta-
tions picked up the Farm Aid concert in
Sept. 1985. “We see [the new venture] as a

€ITNI

natural outgrowth of our business,”
Werner,

Another factor prompting Opryland USA
to enter the agreement was increased de-
mand for expanded programing from coun-
try radio stations they were already serving.
Music Country Radio Network, which
launched April 1, 1982, has provided pro-
graming only from 10 p.m. to 6 a.m.
(NYT). The existing network has about 80
affiliates throughout the country, said Mey-
er, concentrated primarily in the South and
Midwest. He said Music Country Radio
Network has broadcast mostly traditional
country music and live interviews with art-
ists, and that the broadcasts have appealed
largely to late-night workers and truck driv-
ers.

said
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According to participants in the new deal,
the Music Country Radio Network will
cease operation within the next 90 to 120
days. Werner said the 80 affiliates are not
obligated to sign up with TNNR, but added:
“We certainly hope to convert some of
them.” He said that negotiations to maintain
AP as a news supplier for the new network
are underway. TNNR will officially debut in
December, according to the joint venture,
but will be available to radio stations earlier
in the fourth quarter.

TNNR, said Meyer, will be a “personal-
ity-intensive hit music country format.” The
service, which will be primarily music, will
include hourly news; nationally known disk
jockeys and The Nashville Network televi-
sion personalities; record countdowns; re-
cord reviews; entertainment news; live in-
terviews with country artists, and concerts.
Already lined up are several concerts, in-
cluding a Willie Nelson performance taped
last month.

TNNR will offer its first major produc-
tion, an exclusive 90-minute concert featur-
ing Nelson, even before the network’s offi-
cial December launch, according to GWSC
and Opryland. The concert, titled Some En-
chanted Evening With Willie Nelson, will be
available nationally to affiliates over Satcom
IR Nov. 5-11, and will then be telecast by
The Nashville Network cable television ser-
vice on Nov. 12. The show is being pro-
duced by TNN.

According to Meyer, the concert is the
first of several such specials planned by the
new radio network. “We already have a
couple in the can,” he said.

The special, taped last month at a black-
tie event hosted by CBS Records at Nash-
ville’s Opryland hotel, will feature songs
from Nelson’s new CBS/Columbia album,
“What a Wonderful World.”™ The Opryland
hotel, owned by Opryland USA, is a further
indication of the strength that the company
holds in the Nashville country music mar-
ket.

Meyer was reluctant to give full details on
specific programing for TNNR. “For com-
petitive reasons,” he said, “until we're on
the alr we don’t want to give away specif-
ics.”

Opryland USA, a major force in country
music, will produce all of the network’s
programing in Nashville. *“We own most of
the properties in Nashville,” said Meyer, “so
no one should be able to do it better than we

0.” Meyer said the service would not in-
clude the weekly Grand Old Opry broad-
casts from Nashville, but would feature di-
rect access to country performers when they
are cutting new records in local studios or



appearing on one of the TNN television
programs.

“This will not be a simulcast of The
Nashville Network, but we will be utilizing
some of the nationally known personal-
ities,” Meyer said of the new radio network.
Werner added that TNN television will pro-
vide promotional support to radio stations
associated with TNNR. He also said that
TNNR will offer a “flexible format with
multiple options.”

Meyer said he is hopeful that TNNR will
have about 200 stations after its first year of
broadcast. Stations signed on so far, he said,
include Gaylord Broadcasting’s WSM(AM)
Nashville and WK Y(aM) Oklahoma City. The
joint venture will be heavily promoted at the

National Association of Broadcasters’ up-
coming Radio '88 convention in Washing-
ton, where satellite dish purchasing and
leasing plans will be offered and subscriber
fees will be announced. Radio stations will
be offered to the 24-hour network service on
a monthly fee plus barter basis.

TNNR will be transmitted via the audio
subcarrier of Galaxy 1, transponder 2, the
cable network’s transponder. TNN is cur-
rently available in 42 million cable house-
holds, according to Werner, with a projected
audience of 46 million by the end of next
year. g

Ono answer. Westwood One will broadcast a special Sept. 14 featuring Yoko Ono's
response lo “The Lives of John Lennon,” a controversial biography. The one-hour program (8
p.m. NYT), will be hosted by Elliot Mintz, who presented the network's Lost Lennon Tapes
series. The special will feature Ono, Lennon’s sons, Sean and Julian, and tape recordings of
the late singer. Westwood One’'s Mutual Broadcasting and NBC Radio Network, will air follow-
up reports that will include half-hour broadcasts of Ono's response.

In other news, Westwood One said that Mutual and NBC Radio Network have acquired
exclusive pre- and post-fight network radio rights for the Nov 7 World Boxing Council
championship fight between Donny Lalonde and Sugar Ray Leonard in Las Vegas.
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Radio ’88: Volume up

NAB’s hometown serves as host
for convention that will cover
the interests of the manager,
engineer and programer

The word is “up.” According to David Par-
nigoni, National Association of Broadcast-
ers radio vice president, the expected total
of 6,500 participants in the NAB’s Radio "88
convention in Washington Sept. 14-17 will
be up from 1987 convention attendance by
nearly 800 people, and, as of last week,
37,000 square feet of exhibition space (up
from 27,000 square feet last year) had been
sold to more than 180 exhibitors, up from
143 exhibitors in 1987. The total of 100
planned hospitality suites at JW Marriott
and Grand Hyatt hotel is also up over Radio
'87. (Parnigoni said there was not enough
hotel space to meet the interest of those
wanting a suite.) Additionally, attendance
should increase since people are still regis-
tering, Parnigoni said.

Although the convention officially runs
Sept. 14-17, on-site registration begins at
the JW Marriott hotel at 11 a.m. Tuesday,
Sept. 13, and at the Washington Convention
Center Wednesday morning, Sept. 14,
through noon Saturday, Sept. 17. Engineers
may wish to show up early for Tuesday’s
marathon, 11 a.m. to 6 p.m., directional
antenna seminar, part 1. Engineering forums
continue Wednesday with directional anten-
nas, part 11: on Thursday, when the focus
will be digital radio, and on Friday, when
radio frequency radiation regulation is the
topic.

ednesday afternoon fare for those with-
out, as well as with, engineering degrees
includes “EEO Hiring and Firing: Getting
Things Right the First Time,” “Marketing
for the 1990°s,” “Radio-Only Legislation—
Laying the Foundation™ and an NAB head-
quarters tour. The day’s schedule will wind
down, or perhaps wind up, between 6 and 8
p.m. when Westwood One sponsors iis
“Opening Celebration.”

Thursday morning picks up where it left
off the night before with a 9:15-11:15 a.m.
convention opening celebration sponsored
by American Security Bank. And from 11
a.m. to | p.m., Arbitron will host a lunch,
opening the “Celebration of Radio” Exhibit
Hall. As in the past, exhibitors will consti-
tute a generous mixture of financial and

other consultancy services, network and
syndication programers, graphics services,
data services, publishers, satellite and other
transmission services and manufacturers of
everything from business computer software
to production and broadcast equipment to
helicopters.

After lunch, workshops begins in €arnest.
With a new round of half a dozen workshops
beginning every hour and a half between
12:30 p.m. and 6 p.m., attendees will be
able to hear and question panels on the
training of on-air staff, libel issues surround-
ing DJ phone calls, license renewal, radio
sales in the 1990’, interference, program-
ing strategies in the “new America” and
strategies for buying and selling stations,
among other topics. A two-part “Daytimers’
Forum” and “CEO-COQO Roundtables are
included in Thursday’s schedule.

Thursday will also see the opening of
NAB booths dedicated to information on
insurance and other financial services,
membership, communications law (with
some NAB and other attorneys available to
answer questions) and public service pro-
graming. NAB will also conduct demonstra-
tions of a “prototpye high-tech radio receiv-
er,” NRSC standards for AM broadcasting
and AM “splatter monitor,” as well as oper-
ate a minority employment clearinghouse,
an association library and a store selling
various publications and promotional mate-
rials.

A few of Washington’s big wheels roll out

Friday moming, beginning with a 7:30-8:45
a.m. breakfast featuring Assistant Secretary
of Commerce Alfred Sikes, followed by a 9-
10 a.m. panel titled “Talking with the Top”
and featuring FCC Chairman Dennis Patrick
and NAB President and Chief Executive
Officer Eddie Fritts. Friday morning will
also afford attendees the chance to explore
the 8 am. to 12:45 p.m. “RF Radiation
Regulation Compliance Forum™ and/or sev-
en rooms dedicated to music formats: news-
talk, country, urban, soft AC, EZ listening,
nostalgia and classic rock music. McGavren
Guild Radio will sponsor the Radio Award
Luncheon at 12:30-2:15 p.m. Friday work-
shops include “Making the Most of a Group
Operation,” “Listener Expectations About
AM Sound,” “Do’s and Don’t’s for Broad-
caster Lobbyists” and “FM Technical Im-
provement.” The Associated Press-Pro-
graming Showcase will host an exhibit hall
party from 4 p.m. to 6 p.m.

Format rooms open early Saturday momn-
ing include AOR, full service, AC, oldies,
CHR, Spanish, new age and classical-fine
arts. A full day of workshops includes
“What America Thinks about AM Radio: A
National Survey,” “Making the Mornings,”
a two-part “AM Technical Improvement,”
“Strategic Principles of TV Advertising,”
“Waging Business Warfare,” “Successful
Radio Promotions™ and an “FCC Engineers
Forum.” Broadcast Music Inc. will host that
evening’s dinner and entertainment featur-
ing recording artist Natalie Cole. o
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On the agenda at Radio 88

Tuesday, Sept. 13

11 a.m.-6:30 p.m. Engineering Forum |—Directional Antenna Seminar, Part |
Grand Hyatt hotel.

Introduction: Michael Rau, NAB. Panelists: Steve Kramer, Steve Kramer, PE.
Consulting Engineers; Alan £ Gearing, Jules Cohen & Associates, Ronald
Rackley, du Treil, Lundin & Rackley: Cari Smith, Smith Electronics: John Sadler,
FCC; Karl Lahm, consultant, Fairfax, Va.

Wednesday, Sept. 14

*Note: All rcoms are in the Washington Convention Center unless other-
wise noted.

8 a.m.-6 p.m.: Engineering Forum |—Directional Antenna Seminar, Part Ii.
Grand Hyatt.
Panelists: (See list, part 1)

12:15-1:30 p.m.:
m EEO/Hiring-Firing: Getting Things Right the First Time. Room 20.

Moderator: Valerie Schulte, NAB. Panelists: Glenn Wolfe, FCC; Stanley
Brown, Arent, Fox, Kintner, Plotkin & Kahn; Bruce Reese, Bonneville Interna-
tional Corp.; Henry Rivera, Dow, Lohnes & Albertson.

u Marketing for the 1990s. Room I3.

Moderator: llene Adams, The Marketing Works. Panelists: Gary Firth, Star-
stream Communications Group: Norm Goldsmith, Radio Marketing Concepts:
Courtney Thompson, Hare-Hanks Direct Marketing; Susan Wagner, Katz
Radio Group Marketing.

2-5 p.m.:
Radio Station/NAB headquariers tour Ceuter lobby.

B Radic-only Legislation—Laying the Foundation. Room 20.
Invited guests: Senator Nancy Kassebaum (R-Kan.); Senator Pete Wilson (R-
Calit.); Representative Jim Cooper (D-Tenn.); Representative Terry Bruce (D-

1)
6-8 p.m.: Welcome Reception (sponsored by Westwood One). JW Mariot!.

8 p.m.: Hospitality suites open.

Thursday, Sept. 15

8:30 a.m.-4:15 p.m.: Engineering Forum 1l—Digital Radio Station Seminar.
Grand Hyatt.

Panelists: Stan Salek, NAB; Richard Cabot, Audio Precision; Jim Tucker,
Broadcast Electronics; Dick Wagner, Concept Productions: Skip Pizzi, Nation-
al Public Radio; Nick Richards, Harris Corp.; Frank Sullivan, New England
Digital: Robert Zavrel, Digital R.F. Solutions.

Luncheon speaker (noor): Jucith Gross, editor: Radie World. "Radio Redisco-
vered: Back to the Future.

9:15-11:15 a.m.: Opening Celebration (sponscred by American Security
Bank). Hall C.

Participants: NAB Joint Board Chairman Wally Jorgenson; Radio Board
Chairman L. Lowry Mays; NAB President and CEQ Eddie Fritts (keynote
remarks); immediate past Joint Board Chairman Ted Snider; Radio Executive
Committee member Bill Clark; Radio '88 Steering Committee Chairman Dick
Ferguson: NAB Radio Senior Vice President David Parnigoni.

11 a.m.-6 p.m.: “Celebration of Radio” exhibit hall open.
11:30 a.m.-1 p.m.: Exhibit hall lunch (sponsored by Arbitron). Exhibit hall.

12:30-1:45 p.m.:
B Training Airstaf. Room 15.

Moderator: Dan Fabian. waniany Chicago. Panelists: Don Anthony. Talent
Masters, Bobby Bennett, wHur.FM Washington; Dave Dillon, waiv-rm Jackson-
ville, Fla.; Bill White wstc(am) Stamford. Conn.

MANAGING
RADIO'S
IMPORTANT

THE

MAHLMAN

COMPANY

TRANSACTIONS.

We look forward to visiting with you at the
Radio ‘88 convention — J. W. Marriott Hotel, Suite 556

RADIO’S BLUE GHIP BROKER
WITH FULL TAX, FINANCIAL
AND APPRAISAL SERVICES

One Stone Place « Bronxville, NY < 10708 (914) 779-7003

B Rap Music: Money and Messages—The Debate
Continues. Room 35.

Moderator: Dwight Ellis, NAB. Participants: Bill
Stephney. Def Jam Productions; Brute Bailey,
woJviFM) Washington; Nelson George, Biliboard
magazine.
= £ ® AM Rally. Room 30.
"* Participants: FCC Commissioner Patricia Diaz
S Dennis; Lex Felker, FCC; Art Suberbielle, KANE(am)
New |beria, La.; Ron Frizzell, wiam(am) Lewiston,
wKzS(FMy Auburn, both Maine; Al Martine, Martine
Broadcasting Inc.
m Jokes, Trick Phone Calls and Libel. Room 31.
Moderator: Steve Bookshester, NAB. Paitici-
pants: Harry Cole, Bechtel, Borsari, Cole & Paxson;
James Grossberg, Ross. Dixon & Masback; Chad
Milton, Media/Professional Insurance; Daniel Wag-
goner, Davis, Wright & Jones.
® Grassroots Lobbying in Major Markets. Room 24.

2-3:15 p.m.:

m No Cost, Low Cost Promotions. Room J40.
Moderator: Lance Webster, BPME. Panelists: Matt

Farber, Burkhart/Douglas & Associates

m Playing Music Outside Your Format. Room 35.
Moderator: Mike Philips. The Research Group

m Radio Renewals Resume:. A Survival Guide.
Room 15

Moderator. Robert Branson, NAB. Panelists:
Mathew Leibowitz, Letbowitz & Spencer; Lawrence
Secrest HI, Wiley, Rein & Fielding; Howard Weiss,
Muliin, Rhyne, Emmons & Topel; Susan Wing, Ho-
gan & Hartson.

m Brainstorming: Nuts and Bolts for Managers
Roowm 10.

Speakers: Rich Reis. wrTQIAM)-waaF(FM) Worcester,
Mass.; Gerardo Tabio, KRMG(aM)KWEN(FM) TulSa,

74-854 Velie Way  Suite 10 = Palm Desert, CA « 92260 (619) 341-0855

Ckla.

u Power of Sound. Reom 33.
Speaker: Andrew Goodman, The American Com-

edy Network,
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3:30-4:45 p.m.:
@ The Authentic Broadcasting Personality. Room 44.

Participants: Bill McMahon, Mediavision Ltd.; Diana Morelli, Mediavision
Ltd.
® Selling Spanish Radio. Room 24.

Moderator: George Hyde Jr., woBa-am-rm Miami. Panelists: Carlos Aguirre,
Radio Cadena Centro; Luis Alvarez, Radio WADO Inc.; Gene Bryan, Kalz
Hispanic Radio; Manuel Escalante, Tichenor Media Systems.
® Using Programing Consultants. Room 15.

Moderator: Jay Meyers, wamm-wezo Rochester. N.Y. Panelists: Don Kelly, Don
Kelly & Associates; Joe McCoy, weas-Fm New York; Mike Mcvay, Mcvay Media:
Jim Wood, Malrite Communications Group.

® Daytimers' Forum (Part 1}. Room 10.

Moderator: Bayard (Bud) Walters, The Cromwell Group. Panelists: Larry
Eads, FCC; Louis Maierholer, wkmciam) Roaring Spring, weearm) Hollidaysburg,
both Pennsylvania; Alan Okun, wGrFr(am) Webster, Mass.; Barry Umansky, NAB.
® Radio Sales in the 1990's. Room 20.

Panelists: Steve Berger, Nationwide Communications; Paul Fiddick, Heritage
Broadcasting; Carl Hirsch, Legacy Broadcasling.

@& The Mature Market. Room 34.

Partieipants: Jeti Ostrow. Ostrow Associales; Ted Dorl, wwRC(AM)}WGAY.FM

Washington; Maurie Webster. The Webster Group.

3:30-6:15 p.m.:
® CEQ/COO Roundtables. Roonr 22. Discussion leader: Dick Ferguson, NewCity
Communications.

5-6:15 p.m.:

® Interference: Causes, Complaints and Cures. Room 20.

Moderator: Glynn Walden, kywiam) Philadelphia; Panelists: Richard Engle-
mann, FCC, Investigations and Inspections Branch; Terry G. Mahn, Bell. Boyd
& Lloyd; Fred Lawless, PEPCQO; Bob Deitsch, wHnDam)-wesxirm) Delroit.

® Hot and Cold Contesting. Room 31.

Moderator: Walter Sabo, W.R. Sabo Inc.; Panelists: E. Alvin Davis, E. Alvin
Davis & Associates. Jeff Green, Film House; John Jenkins, wmag-Fu High Point,
N.C.. Jay Meyers, wrMM(aM)}WEZOIFM) Rochester, N.Y.
® Recruiting and Retaining Sales People. Room 3.

Speuker: Jo An Mann, Prep Inc.
® Daytimers' Forum (Part 11); Idea Exchange. Room 10.
® The New America: Radio Programing Stralegies. Roew 4.

Presenters: John Parikhal, Joint Communications Corp.; David Oakes, FOR/
CAST Communications.
® The Formula for Buying and Selling Stations. Room 15.

Moderator: Gary Stevens, Gary Stevens & Co.. Panelists: Michael Berg,
Miller, Young & Holbrooke; Tom Buono, Broadcast Investment Analysts: Bishop
Cheen. Kagan Media Appraisals; Susan Ness: American Securily Bank; John
Oxendine, Broadcast Capital Fund Inc.

6 p.m.: Hospitality suites open.

Friday, Sept. 16

7:30-8:45 a.m.: Breakfast with Alfred Sikes, assistant secretary, Depariment of
Commerce. Room 41.

€ a.m.-12:00 p.m.: Engineering Forum III—RF Radiation Regulation Compli-
ance. Grand Hyalt.

Pariticpants: Ralph Justus, NAB: Robert Cleve-
land, FCC: Jules Cohen. PE.. Jules Cohen & Asso-
ciales; Richard Tell, Rick Tell & Associates; Barry
Umansky, NAB.

9-10 a.m.: Talking with the Top: One-on-One with
NAB President and Chief Executive Officer Eddie
Fritts and FCC Chairman Dennis Patrick. Room 43.

9 a.m.-6 p.m.: Exhibit hall open.

9:45 a.m.-12 p.m.: Bus tour—Spanish-language
broadcasters. Convention Center lobby.

10:15-11:30 a.m.: Format rooms.

Urban: Room 21. Participants: Ray Boyd, wveEg(Fm)
Atlanta; James Alexander. wiLiFmy Detroit; Tony
Grey, wrks-FM New York: Lee Michaels, wBMX(AM)
Qak Park, IIl.; Pam Wills, KaCE(fFM) Los Angeles.

b= N -
Country: Room 15. Participants: Martin Lessard, wokorrm) Dover, N.H.; Les
Acree, wTorFM) Winston-Salem, N.C.; Rick Candea, kiLram-FM Houston; Eric
Marshall, wsix-am-FM Nashville: Bob McNeill, wmzo-amFm Washington.

Soft Adult Contemporary: Room 24. Participants: Bill Conway, wezcirm) Char-
lotte, N.C.; Rob Edwards. kBiG(FM) Los Angeles; Phil Redo. wmJx(am) Boston;
Jack Taddeo, wiakirmy Chicago; Jim Teeson, Transtar.

Easy listening: Room 35. Participants: Chris ACkerman, wivE(rmy Buffalo, N.Y;
Gil Boucher, ketcirmy Sacramento, Calif.; Craig Hanson, ksrigrmy Salt Lake City;
Lee Martin, wurFm) Baltimore; Rich Washer, wezw(rm) Wauwatosa, Wis.
Nostalgia: Room 25. Participants: Jon Holiday, Holiday Broadcasting/Kalamu-
sic; Dave Allison, Stardust; Dan Banda, wokviam) Milwaukee: Al Brody,
wrGL(aM); George Johns, "Music of Your Life"; Dean Tyier, wréniam) Phitadelphia.
Classic rock: Room 30. Participants: Phil Hall, kRrH.aMFM Los Angeles: Andy
Bloom, wysp(am) Philadelphia; Steve Goldstein. Saga Communications; Fred
Jacobs, Media Strategies; Bill O'Brien, wcPTiam) Alexandria, wexr-FM Wood-
bridge, both Virginia.

Newsftalk: Room 20. Participants: Kenneth Mellgren, WRc Talk Radio: Michael
Douglass, wtoriam) Washington; Bruce Marr, Bruce Marr & Associates: Michael
Packer, Packer Communications: Jack Swanson, Ko Radio.

® SRA Sales Session. Room 3.

Moderator: Don Maciarlane, CBS Radic Representatives. Panelists: Jerry
Cregan, Republic Radio; Jerry Feniger, Station Representatives Association;
George Pine, McGavren Guild Radio; Bonnie Press, Katz Radio Group Net-
work; Bill Stakelin, Radio Advertising Bureau. Video Reports: Carl Butrum,
Eastman Radio; Les Goldberg, interep; Tony Miraglia, CBS Radio Representa-
tives: Ken Swetz, Katz Radio Group.

® Making the Most of a Group Operation. Room 22.

Moderator: Nicholas Trigony, Cox Broadcasting. Panelists: Norm Feuer, No-
ble Broadcast Group: Mary Greenberg, Genesis Broadcasting; Mel Karmazin,
Infinity Broadcasting; Jeff Smulyan, Emmis Broadcasting.

11 a.m.-12 p.m.: Coffee hour. Exhibit hall.

12:30-2:15 p.m.: Radio Award luncheon (sponscred by McGavren Guild
Radio). Hall C. Toastmaster: Radio Board Chairman L. Lowry Mays, Clear
Channel Communications. National Radio Award: Ben Hoberman, former ABC
Radio president. Keynote speaker: Paul Harvey, ABC Radio newscasler.

2:45-4 p.m.:

® Listener Expectations about AM Sound: AM Might Become FM. Room 30.

Moderator: Ed Cohen, NAB. Panelists: Joe Adler, B. Angell & Associates:
Rob Balon, The Benchmark Co.; Stan Salek, NAB; Art Suberbielle, KANE(AM)
New Iberia, La.

m Specialty Formats. Room 4. Moderator: Rick Sklar, Sklar Communications.
Panelists: Dwight Case, NetworksAmerica; Vera Gold, kmny(am) Pomona, Calif.;
Scott Meier, wrantam) New York; Joseph Nuckois, wwhNiaM) Pompano Beach,
Fla.

® Hard Facts on a Soft Format Diary. Room .

Moderator: Rick Ducey, NAB. Paxelists: Charlie Cook, McVay Media; Chuck
DuCoty. wivy(rm) Ballimore; David Kennedy, Susquehanna Broadcasting; Jim
Peacock, Arbitron Ratings.

® |dea Depository: Small and Medium Markets. Room 15 Tom Young, Young
Radio.
® Do's and Don'ts for Broadcaster Lobbyists. Room 24.

Invited guests: Senator William Armstrong (R-Colo.); Senator Malcolm Wallop
(R-Wyo.). Representative Nick Rahall (D-W.Va.); Larry Harlow, special assistant
10 the Preisdent, office of legislative affairs, the White House.
® Room 10. “FM Technical Improvement,” Don Lockelt, National Public Radio;
"FM Booslers,"” Ed Anthony, Broadcast Electronics, "Reducing Mulitpath,” Tom
Rucktenwald, Broadcast Technology Partners; “FM Receiver Design,” Richard
Sequerra. R. Sequerra Associates Lid.

Powerful Sales Tool For Local Radio

Be the first station in your market to offer original
commercials performed by “high profile celebrity voices."

Jingles are old hat. “Fortune 500" accounts know the value of
a celebrity spokesman. Now, for the first time, your local
accounts can enjoy the same advantage.

+ exclusivity
s high impact

+ entertaining
+ affordable

* instant recognition
+ automatic credibility

“no market too small”
call right now: 1-201-941-6883

Multimedia Productions, Inc.
250 Gorge Road + Cliffside Park, N.J. 07010
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4-8 p.m.: Extibit hall party (sponscred by Associated Press). Exhibit hall.
Programing Showcase: Emcee: Dave Brannan, The Perfect Impression.

4 p.m.: Hospitality suites open.

Saturday, Sept. 17

8:15-9:30 a.m.: Format rooms.

B Album-Criented Rock. Room i3. Participants: Dennis Constanting, k8Co-am-
Fm Boulder, Colo.; Bob Buckman, weas.Frm West Babylon., N.Y.; Chris Gable,
Harris Communications; Jeff Sattler, Sandusky Group; Ted Utz, wmmr Philadel-
phia

® Full Service. Room 3. Participants: Gary Berkowitz, wiriam) Detroit; Vic
Bremer, wecoam) Minneapolis; Mike Elliot, wrmitamy Milwaukee; Jim Gallant,
wmaLam) Washington; Van Harden, wHo(am) Des Moines, lowa.

® Adult Contemporary. Room 30. Participants: Lorna Ozmon, wror(FM) Boston;
Dave Ervin, wcLr(rm) Skokie, |IL; Paul Zachary, wrougrmy Wilson, N.C.: David
Isreal, wRMMAM)-WEZO(FM) Rochester, N.Y.; Randy Michaels, Jacor Communica-
tions

m Oldies. Room 21. Participants: B.J. Hunter, kooL.Fm Phoenix; John Gehron,
wops-FM Boston; Gary Guthrie, Edinborough Rand: Mike Harvey, Transtar Radio
Network; Diane Sutter, wwsw-am-FM Pittsburgh.

m Contemporary Hit Radio. Room 31. Participants: Paul Christy, KRBE-AM-FM
Houston; Larry Berger, wwerrm) New York; Rick Stacy, wapw(rm) Atlanta; Jim
White, Jim White Creative Services; Guy Zapoleon, kzzr.am-FM Mesa, Ariz.
® Spanish. Room 24. Participants: Jimmy Giminez, wkomiam) New York; Alejan-
dro Carrasco, wiLciam) Laurel, Md.; Alfonso Giminez Porrata, WPABAM)-WOQIFM)
Ponce, PA.; Guillermo Prince, wouoem) Evanston, Ill.; Marcos “Mark" Rodri-
guez Jr., KesSiam) Dallas.

B New Age. Room 20. Participants: Tom Pelissero, "The Breeze,” Minneapolis;
Bob Brooks. wemwiFM) Manassas, Va.; Frank Cody Cecdy/Leach Broadcast
Architects; Frank Forest, Musical Starstreams; Robert Hall. The Wave Network.

B Ciassical/Fine Arts. Room 33. Participants: Mario Mazza, wneniFm) New York;
Joseph A, Ryan, wrccPm West Chatham, Mass.; Ceci Sommers, WQED-FM
Pittsburgh.

9 a.m.-1 p.m.: Exhibit hall cpen.

10-11:15 a.m.:

® AIDS and Your Community: What's Radio’s Role? Room 33. Participants: Peter
Levin, wumriFM) Philadelphia; Anne Grassi. wnsciam) New York; Mathilde Krim
PhD. American Foundation for AIDS Research; Adele Mieto, KALiAM) San
Gabriel, Calif.; Herbert W. Nickens MD, Department of Health and Human
Services.

® What America Thinks about AM Radic: A National Survey. Rooin 33, Speaker:
Bill Moyes. The Research Group.

m Guerilla Warfare: Tricks of the Trade. Room 15.

m Startups and Turnarounds. Roem 31. Participants: Peter Ferrara, wpRD(AM)-
wayo(rm) Orlando, Fla.; Jon Coleman, Coleman Research; John Dew, KZFx(Fm)
Houston; Dave Pearleman, wmagiamy Chicago: Dan Vallie, Vallie Consulting.
B How to Plan and Run a Good Sales Meeting. Room 35. Participants: Ray
Holbrook, Radio Advertising Bureau; Beth Murphy, The Freeman Co.; Sarah
Taylor, wroram) Washington.

B FM Directional Antennas. Room 10. Participants: Bert Goldman, KUDL(FM)
Merriam, Kan.; Marvin Crouch, Tennaplex Systems Ltd.; Robert du Triel, du
Triel, Ludin & Rackerly; Charles T. Morgan, Susquehanna Radio Corp.; Tom
Silliman, Electronics Research.

9:30-11 a.m.: Coffee hour (sponsored by ASCAP). Exhibit hall.

10 a.m.-12 p.m.: Compuiter fair. Exhibit haii.

11:30 a.m.-12:45 p.m.:

mWaging Business Warfare. Room 30. Speaker: David J. Rogers. Service
Innovaticns Corp.

® Making the Mornings. Room: 21. Participants: Ross Brittain, waizem) Newark,
N.J.; Dave Maynard, wez(am) Boston; Dale Mitchell, wrorEmy Winston-Salem,
N.C.. Don O'Brien. wessFm) Baltimore; Bill Quinn, ProMedia; Toby Young,
Winston-Salem, N.C.

® RadiOutlook: Forces Shaping the Radio industry. Roowm 33. Pasticipants: John
D. Abel and Rich Ducey, NAB.

m Generating Revenue through Promotions. Room 4. Paiticipants: Nancy
Vaeth, wrms(Fmy Indianapolis; John F. Casey, wiogFm) Saginaw, Mich.; Katie
Eyerly, kmeLFmy San Francisco; Sharon H. Hass, wrow-AM-Fm Albany, N.Y.; Rick
Sellers, war.amFm Cedar Rapids, lowa.

® |mproving and Creating Stations: FM Translators. Room 2. Participants:
Barry D. Umansky. NAB; David Donovan, FCC; Craig J. Blakeley. Schnader,
Harrison, Segal & Lewis; John P. Crigler, Haley, Bader & Potts; D. Mitchell Self,
wLaramFM Sheffield, Ala.; Richard R. Zaragoza. Fisher, Wayland, Cooper &
Leader.

®m AM Technical Improvement (Part |). Room 10. Participants: Art Suberbielle,
KaNE(amM) New |beria, La.; William Hassinger, FCC; Charles T. Morgan, Susque-
hanna Radio Corp.: Michael C. Rau, NAB; Joseph Adier, B. Angell & Associ-
ates.

1-2:15 p.m.:

® AM Technical Improvement (Part |1). Room 16. Participants: Art Suberbielle,
KanE(AM) New Iberia, La.; Brad Holmes, FCC Mass Media Bureau; Qgden
Prestholdt, A.D. Ring & Associates; Wally Johnsen, Moffet. Larson & Johnson:
Richard Sequerra. R. Sequerra & Asscciates Lid.

m Strategic Principles of TVAdvertising. Roowm 3. Paiticipants: Bob Grossman.
CMI, Venice, Calif.; Aubrey Potter, Broadcast Marketing Group: Tony Quinn.
Film House; Doyle Rose. Emmis Broadcasting; Steve Stockman. Custom
Productions.

® Attracting, Motivating, Rewarding People. Room 34. Participants: Phil Za-
chary, wrou(Fm) Wilson, N.C.; William T. Brower Jr.. Brower & Associates; Linda
Hyman, Integrated Human Systems: Dick Harlow, wMFR(AM)-WMAG(FM) High
Point, N.C.

® Anatomy of a Winning Sales Presentation. Room 20. Speaker: Irwin Pollack,
Irwin On Radio.

B Entrepreneurship: The Geod, the Bad, the Ugly. Room 30. Participants: Erwin
Krasnow, Verner, Liipfert, Bemhard, McPherson & Hand; Darrel Clark, C.M.
Communications; Al Kaneb. Barnstable Broadcasting; Clara Oxley, KNIC(FM)
Lamar, Colo.; Jeff Smulyan, Emmis Broadcasting.

2:30-3:45 p.m.:

® Waging Business Warfare (repeat). Room 39.

m PC's for Engineering Applications. Room 10. Participants: Stan Salek, NAB;
John Reiser, FCC; Tom QOsenkowsky, wLabam) Danbury, Conn.; Karl D. Lahm,
Karl D. Lahm & Associates.

m Selling Against the Competition. Room 24.

® EBS: What's Old, What's New, What's Changing. Reom 45. Participants: Ed
Minkel, FCC; Ed Williams, NAB; Ray Seddon. FCC; Rod Becker, National
Weather Service; Ted Delozier, Federal Emergency Management Agency.

4-5:15 p.m.:
m Background Radio vs. Foreground Radio. Roeom 20. Participants: Steve
Goldstein, Saga Communications; Buzz Bennett, Evergreen Media; Barry

Gaston, Great Empire Research Co., Wichita, Kan.

SPORTS @

Business Radio Network

For information call: (800) 873-3344

NATIONAL NEWS @ STOCKS @ WEATHER
INVESTMENTS @ PERSONAL EXCELILENCE
TRAVEL TIPS @® CORPORATE MANAGEMENT

BUSINESS AND MORE!

BRN programming means sales for your station
(719) 528-7040
Visit us at the J.W. Marriott, Suite 1156 during NAB's Radio '88

m Syccessful Radio Promotions. Room 25. Speaker:
Roxanne Millet, The Research Group.

® FCC's Engineers Forum. Room 10. Participants:
Ralph Justus, NAB: Alan Schneider, Auxiliary
Branch, FCC; Richard Englemann, Investigations
& Investigations Branch, FCC: Robert Greenberg,
FM Branch, FCC; Wilson Lafollette, Policy & Rules
Division. FCC: James McNally, Engineering Policy
Branch, FCC; Henry Straube. AM Branch, FCC.

m New World of Telemarketing. Room 21. Partici-
pants: Cidney Murth, The Marketing Works; Tom
Durney. Trans America Telemarketing Broadcast
Services; Jay William Jr., Broadcasting Unlimited,
Peter Coughlin. wemrFm) Rochester, N.Y.; John Duf-
fy Campbell, ICT.

7 p.m.: Dinner/fentertainment with Natalie Cole
{sponsored by BMI). Dinner: Grand Hyatl; enter-
tai t: Hall C.
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Stockalndex

Murket
Closing  Closing Capitali-
Wed Wed Net  Percent PIE  cation

Aug 31 Aug 24 Change Change Ratio (000,000)
IEEsEEEEEsesssssmmmmm— 5RO ADCASTING

N (CCB) Capital Cities/ABC .... 316 1/2 314 172 2 0063 19 5,120
N (CBS) CBS ..orvrirrererens . 160 1/4 159 58 5/8 00.39 9 3.786
A (CCU) Clear Channel.. 14 114 14 18 /8 0088 25 55
0 (JCOR) Jacor Commun. 5 78 5 34 18 0217 13 57
O (LINB) LIN ......... 57 118 56 12 58 0110 36 2,951
0 (MALR) Malrite.. 10 14 10 /8 178 0123 .22 139
O (MALRA) Malrite * 9 78 10 14 - 38 -0365 -14 134
0 (0BCCC) Olympia Broad..... 3 3 r 00 00 8
© (OSBN) Osbern Commun. ... 6 78 6 78 0000 -5 35
O (OCOMA) Outlet Commun.. 22 34 22 34 0340 -8B 149
A (PR} Price Commun. . 812 8 58 - 158 -0144 -7 82
O (SAGB) Sage Broadcas ng 4 34 4 34 0000 -7 18
O (SCRP) Scripps Howard 82 82 0000 66 846
O (SUNNC) SunGroup Inc. 1 7/8 2 - 1 -0625 -2 4
© (TLMD) Telemundo ..... 7 12 7 14 /4 03.44 -1 57
O (TVXGC) TVX Broadcas 1 34 1 9116 e 12.00 10
QO (UTVI) United Televislon...... 27 34 27 14 12 0183 45 304
e BROADCASTING WITH OTHER MAJOR INTERESTS I
N (BLC) A.H. Belo........cceeivnn 26 38 26 18 144 0095 10 278
0 (ASTV) Amer. Comm. & TV 116 32 - 132 -3333 4
N (AFL) American Family...... 11 7/8 12 18 - 14 -0206 10 961
O (ACCMA) assoc. Commun. 23 12 23 78 -~ ¥8  -0157 224
0O (BMAC) BMA Corp.... e 31 314 31 14 12 0160 85 332
N (CCN) Chris-Craft ...... 21 38 21 18 114 0118 47 465
N (DNB) Dun & Bradstree! 47 12 48 - 2 -0104 18 7.220
O (DUCO} Durham Corp. 32 112 33 = 17w =015 27 273
N (GCI) Gannett Co. 31 114 31 58 - I -0118 15 5.059
N (GY) GenCorp ...... 21 34 19 34 2 1012 2 690
Q (GMXC) GMX Commun. 3/32 332 00 00 2 690
O (GACC) Great Amer, Comm.. 9 172 9 18 B 04.10 9 250
N (JP) Jefferson-Pilot ... e 34 38 35 12 - 1 1B -0316 14 1.357
N (KRI) Knight-Ridder... 39 §8 39 ¥4 - 18 -0031 14 2253
N (LEE) Lee Enterprises.......... 27 W4 27 58 - ¥8 -0135 19 677
N (LC) Liberty 39 39 114 - 174 -0063 14 361
N (MHP) McGraw-HIll . 66 67 14 - t 14 -0185 20 3.182
A (MEGA) Media General. 37 ¥4 37 58 1/8 0033 25 1,064
N (MDP) Meredith Corp. 29 18 29 34 - 58 -0210 12 559
N (MCG) Mich. Energy.. 30 12 30 ¥ 1/8 0041 20 82
0 (MMEDC) Multimedia. 70 71 114 - 114 -0175 67 770
A (NYTA)} New York Times 25 178 26 34 - 5/8 -0242 12 2.060
N (NWS) News Corp. Ltd. 16 38 17 14 - T8 -0507 9 4363
O (PARC) Park Commun. . 27 34 28 14 - w2 =076 22 382
0 (PLTZ) Pulitzer Publishing... 29 29 0000 19 303
N (REL) Rellance Group Hold.. 5 5 00.00 5 375
O (RTRSY) Reuters Ltd........ 24 24 12 - 12 -0204 16 19.927
T (SKHA) Selkirk.... 23 78 24 114 - s -0154 20 193
O (STAUF) Stautfer 140 140 0000 47 140
N (TMC) Times Mirmor ... 29 78 29 34 /8 0042 14 3.865
© (TMCI) TM Communlcations 12 916 - N6 -1 2 3
O (TPCC) TPC Commun.......... 18 1/8 00 00 1
N (TRB) Tribune.............. . 35 12 35 1/4 1/4 00.70 19 2.708
A (TBSA} Turner Bcstg. 'A’ .. 14 7/8 15 14 - s -0245 -2 323
A (TBSB} Turner Bestg. 'B'.... 15 15 34 - 34 -0476 -2 326
A (WPOB) Washington Post... 192 191 1 00562 13 2.466
I —— N | —————
O (SP) Aaron Speliing Prod.... 6 38 6 &8 - 14 -03.77 5 17
O {ALLT) all American TV....... 2 78 2 18 314 35.29 3
O (BRRS) Barrls Indus .. 738 6 78 112 0727 -3 57
N (KO) Coca-Cola....... 40 39 14 34 0191 16 15016
A {CLR) Color Systems. 3 12 3 58 - 18 -0343 -2 18
N (KPE) Columbia Plc. Ent. 9 34 10 - 14 -0250 139 1.069
O (CAVN) CVN Cos. ...cuu.... 12 34 12 14 12 0408 10 221
A (DEG) De Laurentlls En s 114 - 1116 -2500 2
O (depl) dick clark prod 4 58 4 38 114 05.71 n 38
N (DIS) Disney........ecvuue.. 62 58 61 12 118 01.82 18 8.302
N (DJ) Dow Jones & Co... 33 12 33 12 01.51 1§ 3.226
O (EM) Entertainment Mktg..... 4 172 4 58 - /8 -0270 15 55
O (FNNI) Financlal News .. 6 7/8 6 ¥4 118 0185 31 82
A (FE) Fries Entertain... 2 1 58 38 23.07 8 10
N (GW) Guilt + Western 40 34 41 58 -~ 76 =-0210 7 2,449
O (QNTX) Hal Roach.. 3 34 3 000 -8 26
A (HHH) Heritage Entertaln. 212 2 12 0000 2 11
A (HSN) Home Shopping Net. 3 34 3 58 1”8 0344 17 326
N (KWP) King World ........ccoveue 21 172 20 ¥4 34 0361 14 620
O (LAUR} Laurel Entertain, ..... 2 14 2 1/4 12.50 5 5
A (LT} Lorimar-Telepictures..... 13 18 12 78 174 01.94 -4 608
N (MCA) MCA .covvernraseanmssnnsienss 41 58 40 /4 138 0341 22 3026
N (MGM) MGM/UA Commun, 13 18 12 114 7/18 07.14 -7 657
A {NH!) Nelson Holdings......... 38 38 00.00 -3 10

OZO0O0000ZOZOPrF

(NWE) New World Enter.......
(NNET} Nostalgia Network...
(OPC) Orion Pictures..........
(MOVE) Peregrine Entertain.
(PLA) Playboy Ent.....ccoineeee
(QVCN) QVC Network ...
(RVCC) Reeves Commun.....
(RPICA) Republic Pic. ‘A’ ...
(RPICB) Republic Pic. 'B’....
(SMNI) Sat. Music Net..........
{WCI) Warner.
(WONE) Westwood One

Market
Closing  Closing Caphai:-
Wed Wed Net  Percent PIE  :zation

Aug 31 Aug 24 Change Change Ratio (000.000)
PROGHAIIG  ———————

2 34 2 12 14 10.00 7 29
118 1 18 00.00 -1 6
14 34 14 /8 58 0442 13 254
1 38 1 38 00.00 -45 3
13 34 13 ¥4 0000 15 129
9 12 9 I8 18 01.33 -19 96
6 172 6 18 38 0612 32 82
7 14 7 1/4 0357 80 30
6 34 6 34 00.00 48 ]
4 118 4 38 - 1/4 -05.71 -103 3
33 112 33 12 0151 17 4 226
12 " 1 09.09 16 77

A N e TIaTRERRL R e—

PPOZOOZO0O0ZZ0O000

(AMEA) A.ME. InC....uvenneena.
(AGRP) Andrews Group......
(BSIM) Burnup & Sims
(CQ) Comsat ......
(FCB) Foote COne
(GREY) Grey Advenlslng

(IDBX)IDB Cornmunlcatlons
(IPG) Interpublic Group .......
(OGIL) Ogilvy Group ...
(OMCM) Omnicom Group....
(SAA) Saatchi & Saatchi ...
(TLMT} Telemation...........ece..
(TPO) TEMPO Enterprises...
(UNV) Unitel Video .......cceon.s

8 38 8 12 - . -0147 8 a1
4 34 4 34 0000 -1 3t
13 12 13 12 0000 29 2'h
26 12 26 78 - 8 -0139 -10 485
24 78 24 34 18 0050 12 207
19 17 2 0170 16 144a
8 172 8 112 0000 34 a4
32 34 33 18 - 38 -0113 14 a4
25 34 25 14 112 0198 12 366
19 58 19 78 - W -0125 13 237
177 142 18 78 - 138 -0728 E 2.544
158 1 58 00.00 € 7
8 1/8 8 18 0000 27 4E
9 34 9 34 0000 14 21

R R L o e

OZZZOZOOHAHAHOPO0ZPOO0OP

(ATN) Acton COrp...umeeissns
{ATCMA) Amer. TV & Comm.
(CTEX) C Tec Corp.... .
(CVC) Cablevision Sys. A
(CNT) Centel Corp....
(CMCSA) Comcast... m
(FAL) Falcon Cable Syslerns
(JOIN) Jones Intercable.......
{MHP.Q) Maclean Hunter ‘X’
(RCLA) Rogers Commun. ‘A’
{RCI.B) Rogers Commun. ‘B’
(TCAT) TCA Cable TV.........
(TCOMA) Tele-Commun., .
(TL) Time Inc o
(UACI) United Art. Commun

{UCT} United Cable TV
(VIA) Viacom .....ueeens,
(WU) Western Union .
(WSMCA) WestMare ........u.es

12 18 12 14 - 178 -01.02 2 14
29 14 22 78 s 06.01 53 2.638
39 58 38 12 1/8 0292 17 218

- -

32 34 32 12 14 0076 -1 688
41 34 41 2 114 0060 N 1.815
14 118 14 1/8 00.89 -64 631
20 58 20 58 03,12 -64 131
n e 11 18 34 0674 37 151
n 1714 n 38 - 1m =-01.09 829
58 57 12 172 0066 -89 ni7
52 12 & 12 0096 -80 649
30 78 32 - 118 -0351 &0 372
22 34 22 34 00.00 45 3.443
95 3/4 95 178 5/8 00es 22 5,586
27 vz 28 = 12 =-0178 229 1129
33 34 33 58 118 00.37 177 1,258
27T 14 26 4 1/2 nes -3 1454

218 2 1M - 18 -0555 67
19 18 112 2 0270 24 272

s ELECTRONICS/MANUFACTURING /I ——

N
N
[+)

DZZOQZOZZZTPPZO

ZZZOZZZTPZZ

(MMM) 3M....cooinnriimsmnensanncanns
(ARY) Arvin Industries.........
(CCBL) C-Cor Electronics ...
(CATV) Cable TV Indus
{CHY) Chyron.........
(CXC) CMX Corp
(COH) Cohu....
(EK) Eastman Koda
(GRL) Gen. Instrument
(GE) General Electric 0
(GETE) Geotel InC. ...cocuviiienens
(HRS) Harris Corp....
{LTEL) ltel Corp.....
{MAI) M/A Com. Inc.. .
(V) Mark IV Indus. ...o.connunnee
(MCDY) Microdyne ...
{(MCOM) Midwest Commun.
(MOT) Motorola “
(OAK) Oak Industrie
(PPI} Pico Products..
{SFA) Sci-Atlanta ..
{SNE) Sony Corp,
(TEK) Tektronix..
(TLCR) Telecratter
(VAR} Varian Assoc...
(WX} Westinghouse..
(ZE) Zenith

Standarg & Poor’'s 400..........

60 38 60 58 - 174 -0041 15 13734
22 34 23 8 - 38 -0t62 2 433
9 12 8 314 34 08.57 14 3]
4 34 4 34 00.00 -31 14
4 14 4 12 - 1714 -0555 15 41
78 1316 116 07.69 9 7

9 78 10 = 1718 -0125 = 17
43 42 34 14 0058 1 14,573
29 38 29 3/8 01.29 -2 82
40 38 40 38 0093 1 36857
1ne 116 0000 -z 2
27 26 14 3i4 0285 12 1.108
19 14 17 718 138 0769 44 510
10 10 00.00 - 2n
10 12 10 172 05.00 ] 113
3 58 3 12 1/8 03.57 -2 15
4 12 3 34 ¥4 2000 ¢ 13
42 43 -1 -0232 17 5430
1 1 0000 10 75
2 34 2 18 5/8 2941 -5& 9
122 14 11 1 114 1136 10 227
48 51 14 - 314 -0634 70 109
22 114 21 14 1 04.70 741 617
4 172 S5 = 172 -1000 20 7
28 12 27 12 1 03.63 -150 622
50 14 - 178 -0024 B 7.195

20 /4 1 0493 -27 550

300.05  299.50 00.55 0018

T-Toronto, A-American. N-NYSE, O-QOTC. Bid pnces and common A slock used unless otherwise
noted. P/E ratios are based on earnings per share for the previous 12 months as published by

Standard & Poor's of as obtained by Broadcasting’s own research.
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Broadcasters hoping for windfall in Detroit

Stations anxiously awaiting JOA
between ‘News’ and ‘Free Press’
that they think may cause
realiocation of ad dollars

Detroit radio and TV stations have been
holding their breath in hopes that the would-
be Detroit News-Detroit Free Press joint
operating agreement (JOA} will take effect
and inflate what many describe as an artifi-
cially low-priced advertising market. Even
it a JOA does go into effect, however, past
experience with agreements in other cities
shows that any changes will be gradual.
The proposed joint operating agreement,
originally approved by former Attorney
General Edwin Meese, was designed to al-
low morning newspaper Detroit Free Press
(owned by Knight-Ridder Inc.) to merge
advertising and other business operations
with the afternoon newspaper Detroit News
(owned by Gannett Co.). The JOA. tempo-
rarily suspended by U.S. District Judge
Joyce Hens Green one day before the agree-
ment was to go into effect on Aug. 18, is
now subject to a Sept. 8 hearing. Central
among charges by the Detroit JOA oppo-
nents are complaints that the agreement
would indeed raise advertising rates in the

area.

Knight-Ridder has said that it would fold
the morning paper if a merger were not
approved. Ailing newspapers wishing lo op-
erate jointly have been exempted from anti-
trust legislation since passage of the 1970
Newspaper Preservation Act. Since that
time, JOA's have been established in such
cities as Chattanooga, Cincinnati and Seat-
tle.

Detroit  Radio  Advertising  Group
(DRAG) President Don Hamlin said that
Detroit radio and television stations are
hopetul that a possible JOA in the city will
mean increased newspaper rates and conse-
quent rethinking of advertising budgets. He
said the Detroit radio market, which he has
observed for 25 years, is best described as
“very depressed.” Although area radio
broadcasters are anticipating 5% to 6%
growth this year with $108 million in gross
revenue, he said, “our position is really,
really soft in comparison to markets around
the country.”

Detroit newspapers have a “very signifi-
cant” influence on the price level of all
advertising in the city, according to Chris
Rohrs, vice president of marketing and sta-
tion manager, wDIV-TV Detroit. He said he is
confident that a JOA would raise newspaper
advertising rates, adding: “If the print option
is pegged at a significantly higher price,
then they will look at their alternatives a
little more seriously.”

Some Detroit television stations, howev-
er, fear that a JOA in the city may force
advertisers to withdraw television campaign
dollars in order to pay for higher newspaper
ad rates. At wiBK-Tv Detroit, for example.
General Sales Manager Jim Clayton said the
station has begun airing a spot that is critical
of the JOA. In the spot. two newspaper boys
are running on a track: one falls. and the
other smugly crosses the finish line.

Despite the worst case scenario of a JOA
hurting the broadcasting business, Clayton
said he is nevertheless hopeful that an agree-
ment could drive many advertisers to broad-
casting. Some local Detroit businesses have
already said that the impending JOA has

Rohrs

them considering broadcasting as an adver-
tising venue, according to Shel Leshner,
general sales manager. WILB(FM) Detroit.
“They’ve been using newspaper [advertis-
ing] only because it’s so cheap,” he said.

Artificially low newspaper advertising
rales are a major reason Detroit radio sta-
tions have suffered, according to Dave Sla-
vick, vice president and media director of
Cleveland-based advertising firm Lowe-
Marschalk Inc. Slavick, who just left De-
troit after working there in advertising for
six years, said the slump may also be attrib-
uted to fierce pricing competition among the
stations and the market's position nationally.

According to Slavick, the JOA may be
the “window ot opportunity” that the Detroit
radio industry is looking for. Such major
newspaper advertisers as Highland Appli-
ance and Kroger’s, he said, are likely to
explore radio as newspuper rates rise. With-
out a JOA, he said. advertisers in Detroit
have grown accustomed to newspaper pack-
ages that have offered them as mwuch as a
66% discount on some ads. He added that
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under a JOA, however, “the heavy duty
advertisers are going to have to go and
negotiate with a legalized monopoly.”

Slavick said advertisers in Detroit are
expected to react one of three ways to a
JOA: Some will pay the newspaper rate at
any price: “smart marketers” will consider
such alternatives as radio and television. and
some will drop advertising altogether. “If |
was in broadcasting, what 1'd be doing right
now is making my sales call and finding owt
where they are in that spectrum,” Slavick
said.

Many of the Detroit stations agreed that
any changes resulting from a JOA would be
gradual. According to Mike Feezey. general

. 4\

Glover

sales manager for wJR(AM), changes in the
city's advertising structure under a JOA
would probably be at least a one- or two-
year process. I don’t think anybody knows
exactly what to expect,” he said.

In Seattle, where the Seattle Post-Intelli-
gencer/Seattle Tinies JOA has been in effect
since 1983, radio stations there said that
changes have been slow. Ron Carter. vice
president of sales for KIRO(AM) Seattle. said
sales packages developed by the newspapers
have gradually increased each Jan. | since
the JOA went into effect. slowly steering
some advertisers in the direction of radio.
Car dealers in particular. he said, have be-
come major radio advertisers.

At Seattle-based KVI(an) and KPLZ(FM),
General Sales Manager Bill Sigmar also said
that car dealer accounts, traditionally heavy
newspaper advertisers, have been heard in-
creasingly on the radio. Seattle broadcasters
have also seen increases in the areas of
general merchandise stores, appliance deal-
ers, and such small specialty retailers as
shoe stores, according to Robert Glover,



%eneral sales manager, KING-Tv Seattle.
lover said that since the JOA went into
effect, some advertisers have complained
about a lack of guaranteed placement in the
newspapers.

In Cincinnati, WLWT(TV) sales director
Ned Paddock said he has also had indica-
tions from car dealers that they are looking
toward broadcasting as an alternative to ris-
ing newspaper advertising rates. He empha-
sized that The Cincinnati Enquirer and The
Cincinnati Post, which formed a JOA in
1979, are nevertheless ‘“‘devastatingly
strong” in the market.

Rob Hasson, vice president and director
of sales for Seattle-based Olympia Broad-
casting, warned that newspapers prove to be
tough competitors even when operating un-
der a JOA. “Regardless of [whether] there's
a JOA in any town,” said Hasson, “those
newspapers are always a killer.” a

King World’s
fortune: investing
in the future

Company wants to reinvest profits
by acquiring new programing and
buying broadcast properties

As it embarks on a new fiscal year, King
World Productions faces the challenges of
its own success. Armed with years of pro-
jected revenues from its top-rated syndica-
tion shows, the company is working to rein-
vest its profits and acquire new programing
to follow the successes of Wheel of Fortune,
Jeopardy! and The Oprat Winfrey Show.
Meanwhile, investor skepticism raises the
question of whether the company will be
able to build on its undeniable successes.

King World will generate nearly $390
million in earnings over the next four fiscal
years only by continuing its current barter
and syndication activities, according to Jes-
sica Reif, an analyst at CL Global Partners
Securities Corp. Other analysts’ projections
support this estimate.

The challenge facing King World, headed
by Chairman Roger King and his brother
Michael King, president and chief executive
officer, is to put its income into “something
that enhances the value of that money rather
than uses it up,” according to Dennis McAl-
pine of Oppenheimer & Co.

The first tangible step in this process is
the acquisition of CBS affiliate WIVB-TV,
Buffalo, N.Y., which the company has indi-
cated is only the beginning of its broadcast
division.

“We are evaluating other broadcasting
properties as we go along,” said Jeft Ep-
stein, King World's chief financial officer.
Among television stations, the company is
limiting its search to network affiliates in the
top 50 markets, Epstein said. Rather than
looking at independents, the company is
looking for affiliates because of the more
controllable quality, price and availability of
affiliate programing. Another reason is tra-
ditional affiliate dominance. “We want sta-

tions that either are or can become the lead-
ing station in the market,” Epstein said.

King World is concentrating its search in
the top 50 markets because it can afford it.
“If you're a good manager,” Epstein said,
“you want to apply your skills to larger, not
smaller, assets.” To manage the broadcast
division, King World hired Paul Hughes,
formerly of Viacom, in February 1988. Ep-
stein said King World was also looking at
FM stations and FM/AM combinations in up
to the top 50 markets.

“They know stations as well as anyone in
the business.” said one observer. “They
know where good people are, where good
markets are. They're very well qualified to
make decisions.”

The company announced “well over a
year ago” that it would make broadcast
acquisitions, said Raymond Katz, analyst at
Mabon, Nugent & Co. The delay before the
June purchase announcement, Katz said, is
an indication that King World’s management
is “very prudent.” Katz added, “A lot of
stations were shopped around to Larry Tisch
and King World,” including wiw-Tv Cleve-
land, Katz said. Like Tisch, Katz said, “If
they make a mistake, they're going o err on
the side of caution.”

On its program development side, Ep-
stein said the company’s strategy is “to sow
program seeds to acquire the next hit with-
out being extravagant on shows that are not
going to make it.” The company is develop-
ing products to distribute on several fronts.
In February, it formed a research and devel-
opment group to test new programing before
launching it nationwide. King World had no
comment on network projects, but Katz
said, “They hope they will have something
to test in winter or spring 1989.” The com-
pany has no pilots yet, he said. In addition to
the research and development group, the
company has a joint venture with MCA Inc.
to develop and produce new programing; the
rights to produce a game show based on the
“Monopoly” board game, and an advertis-
ing network division chartered to develop
advertiser-sponsored programing. ‘“We've
got a lot of irons in the fire,” Epstein said.

In the meantime, the company’s oper-
ations are bringing in plenty of cash for new
ventures. King World will have pretax prof-
its of $100.7 million for 1988 off of earnings
of $280 million for 1988, estimates Reif.
For 1989, her estimate is $131.6 million
from revenues of $330 million.

Net operating cash flow for the company
in 1989, assuming one year’s ownership of
recently purchased wivB, will be 82 million
after tax and interest, with depreciation and
amortization added back, Katz said.

The company will have $400 million in

pre-tax income, before depreciation, amor-
tization, and interest, in fiscal 1989 through
1992, according to McAlpine.

King World's stock price does not reflect
these projections. The company closed its
fiscal year at $21.50, about the level it has
stayed at for the past six months—below its
one-year high of $31.875 and the price per
share of King World’s 1987 stock tender
offer, $28.00. Estimating the company’s fis-
cal 1989 earnings at $2.80 per share, McAl-
pine said King World’s stock price of about
eight times earnings was a reason (0 “mort-
gage the kids to buy stock.” McAlpine
asked, “How many companies do you know
of that you can predict with any reasonable
degree of certainty will have any earnings in
19927

McAlpine indicated several reasons for

lack of investor enthusiasm for King World.
*The investment communily in general is
reluctant to be in media stocks, especially
small ones, after the crash,”” McAlpine said.
“It’s viewed as a limited-product company
even though it’s got three big products,” he
said. “The nature of the two brothers has
turned some people off,” he added.
“This is a business where you need someone
with a gregarious outlook on life,” McAl-
pine said. “Roger is just a bull in a china
shop. He just barrels ahead.” Yet, says
McAlpine, *“Despite their perceived charac-
ter, they are extremely conservative.
They 're not going to make a foolish acquisi-
tion.”

“They have good judgment, and they’ve
shown it in the past,” said Katz. “There’s no
reason to doubt it going forward.”

Rangers sale
opens up question
for Gaylord

Broadcaster has right of first
refusal to purchase majority
of baseball team, which it

broadcasts on its kTvt Dallas

The majority owner of the Texas Rangers
has reached a tentative agreement to sell his
portion of the team to two business groups,
leaving the next move in the sale up to
Gaylord Broadcasting, minority owner of
the team and owner of KTVT(TV) Dallas, on
which the Rangers appear locally and on
regional cable systems. Gaylord has the
right of first refusal to block the sale, submit

quarter last year.

Part of IDB. A group of investors including New York investment manager George Soros and
Quantum Fund N.V,, a Netherlands Antilles corporation, said it has bought 7% of the stock of
California-hased IDB Communications Group Inc. The group reported in a Securities and
Exchange Commission filing that it holds 344,500 IDB commeon shares, all purchased
between July 5 and Aug. 3 at prices ranging from $8.25 to $11.25 a share. The |DB shares,
according to the filing, are held by the group for the purpose of invesiment. IDB Communica-
tions Group released second quarter earnings of 13 cents per share, up from 9 cents per
share last year. Net earnings for the second quarter 1988 were $636,000 on revenue of $5.18
million, compared to net earnings of $391,000 on revenue of $2.5 million for the second
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a higher bid or continue as minority owner.

The broadcast company has until Sept. 23
to decide whether to better the offer. Several
years ago, Gaylord, which owns 33% of the
team (Chiles owns 58% and a number of
limited partners own the other 9%), sought
to buy out Chiles’ share but was rebuffed by
owners of the other Major League Basebali
teams, who feared Gaylord would make
KTVT into a superstation similar to WTBS(TV)
Altanta, owned by Braves owner Ted Turn-
er, or WGN-TV Chicago, owned by Cubs
owner Tribune Broadcasting.

Owner Eddie Chiles reached a tentative
agreement to sell his portion of the team to
two groups of businessmen two weeks ago.
One group is a family of four brothers,
William, Earl. David and Fred Mack, and
their father, H. Bert. The Macks are New
Jersey real estate developers. The other
group is headed by Tampa, Fla., business-
man Frank Amorsani, who is president and
chairman of Precision Enterprises, a chain
of eight automobile dealerships. Amorsani
is also chairman of a construction firm, and
is involved with a leasing and car rental
company,

The reported price for Chiles’s portion of
the team 1s $35 million. plus his share of the
$38 million in debt the Rangers owe. More
than half, or $20 million of the debt, is
associated with the team’s purchase, last
fall, of Texas Stadium in Arlington, Tex.,
where the Rangers play, and the surrounding
120 acres of land.

The relative high copyright costs are one
reason KTVT has not grown as large as the
other two superstations. United Video,
which distributes KvTV, said it is carried on
417 cable systems serving 3.6 million sub-
scribers, principally in Texas and surround-
ing states. WTBS and WGN-TV reach 46 mil-
lion and 25 million cable subscribers.

There are a number of other story lines in
the sale, in addition to the superstation con-
nection. There has been speculation that
Amorsani wanted to move the team to
Tampa, which had been lobbying the Chica-
go White Sox to move south earlier this
year. But Amorsani was quoted in news
accounts last week as saying he had no
intention of moving the team to Tampa,
pointing out it was in the eighth largest
television market already—Dallas-Forth
Worth.

There is also a matter of a new stadium. A
team official said it is a foregone conclusion
that a new stadium 1s needed but the site is a
matter of contention. He said the team
bought the stadium last year mainly for the
vaulable real estate surrounding the park,
built when the teamed moved there in 1971.
It has the third-smallest seating capacity in
the American League and a team spokesman
said many of the ticket prices are lower than
those at many of the other MLB ballparks.

Charles Edwards, general manager of
KTVT. had no comment last week on the
Rangers sale. A team spokesman said Ed-
ward Gaylord, chairman of Gaylord Broad-
casting, has indicated that the company was
awaiting the sales agreement and would not
have any comment on its plans until mid-
September.

The MLB television rights contract ex-
pires next year, and the new contract is

likely to be formulated before next season
begins. It is generally assumed that the
league will try to curb the widespread avail-
ability of games on superstations under the
new contract. It was unclear last week
whether the owners would again block a sale

to Gaylord. Since the company would have
only one more year under the television
agreement, it would be difficult, given cur-
rent copyright costs and other factors, for
KTVT to become a large-scale superstation in
one year. a

BottomalLine

Malrite buyout response. Mairite Communications Group Inc. announced Aug. 30 that
stockholder group had filed lawsuit in response to management buyout offer announced two
weeks earlier. Suit alleges that proposed transaction involves breaches of fiduciary and other
duties by Malrite officials and is unfair to stockholders and holders of company's convertible
subordinated bonds, company said. Class action group is seeking stop to deal, as well as
damages, according to Cleveland-based Mairite. Management group, led by chairman and
majority shareholder Milton Maliz, has offered $10.25 per share for Malrite, which operates
11 radio and six television stations. Malrite said that it and management group would fight
lawsuits “vigorously.” Also on Aug. 31, Malrite announced that special independent
committee of its board studying buyout offer had retained Kidder, Peabody & Co. as its
financial advisor.
Investment increased. Two affiliated investment partnerships, Sandler Associates and
Capital Management, said Aug. 30 that they had increased their combined holdings in
Cablevision Systems Corp. 16 10.4%, up from 7.3%. In Securities and Exchange
Commission filing, companies said they hold 899,062 Cablevision class A common shares
for investment purposes. In its recent purchases, groups said they bought 267,562 shares
hetween March 15 and Aug. 24, for prices ranging from $30.125 to $36.50 per share. Stock
closed at $32.75 on day of announcement, up 25 cents. Spokeswoman for Woodbury, N.Y.-
based MSQO declined to comment on filing.

]

Money raiser. Telemundo Group, Inc. completed $25.5-million rights offering last
Wednesday, Aug. 31. Of one million units of shares and warrants that were offered to
shareholders at $25.50 apiece, 86% were bought by Reliance Insurance Co., which along
with Reliance Capital Group, LP, owned 64% of Telemundo at the time of the offering.
Reliance Insurance had guaranteed to buy all units not purchased by other shareholders.
Each unit comprises three shares of Telernundo and warrant to buy fourth at exercise price of
$7.50. Telemundo’s stock was trading at $7.75 day of announcement.

a

Donation. MCA Foundation Ltd. has pledged $500,000 toward Museum of Broadcasting's
capital campaign to raise $45 million for new building. Fund for New York City building has
reached approximately $30 million, according to museum spokeswoman.

m]

More information sought. National Association of Broadcasters urged FCC to act
“expediously” on proposal to require applicants for stations to make fuller ownership and
financial disclosures at time they apply. “Such action we believe is needed now before a
flood of "sham’ applicantions is filed against radio renewal applicants,” it said. “In addition,
modifications to the FCC Form 301 [the basic station application] might actually reduce the
number of applications by eliminating many persons who file solely to be ‘bought off’ in a
seltlement agreement.” NAB suggested different sets of financial disclosures depending on
type of application. "NAB proposes that applications for new facilities continue under the the
standard of ‘reasonable assurance’ when the commission evaluates their financial capability
and availability of funds for operation of the station. However, NAB believes that appiications
that are mutually exclusive with a renewal applicant should be required to meet the more
stringent “firm financial commitment’ standard.”

NRB boycott. National Religious Broadcasters is encouraging boycott not only of Univer-
sal-MCA theatrical release, "The Last Temptation of Christ," but also of “other Universal and
MCA products,” said NRB President Jerry Rose. “We regret that Universal Films has made
the decision to produce a film about Christ that is not only fictional but is anti-Biblical.” Film,
said Rose, has "the potential to cause confusion in the minds of those who will see [it] and
take it as a serious portrayal of Christ.” NRB concedes “a place for fiction,” but, "to show
Christ as a contused, weak-willed Messiah who is unsure of his mission and who describes
himself as a hyprocrite and a liar is a serious and deep affront to a large segment of the
Christian community.”

a

Cable buy. Warner Cable Communications Inc. (WCC) has purchased 9% of outstapding
common stock of First AmeriCable Corp., which operates 12 cable systems serving
approximately 10,000 customers in five states. WCC Chairman James L. Gray will take seat
on First AmeriCable's board of directors.

Broadcasting Sep 5 1988
52




Stresses and strains in TV’s network-affiliate

Long-stable arrangements are
now subject to new forces,
changing way stations and
networks see themseives

The standard agreement between the three
television networks and their affiliated TV
stations has changed little over the past few
decades, but signs of possible alteration
have accelerated within the past few
months. Many in the industry acknowledge
such signs. but what is most on their minds
is whether any changes will work to
strengthen or weaken the network/affiliate
bond.

The battle for dollars by both affiliates
and networks is perhaps the greatest agent
for change, as revenue growth has slowed
while advertising inventory has increased.
Profit margin pressures have led some of the
parties to circumvent the traditional network
affiliate process, such as CBS’s and NBC’s
recent purchase of TV stations in Miami.

There are now more alternative suppliers
of programing competing with the net-
works. Fox Broadcasting, for instance, has
been wooing affiliates of ABC, CBS and
NBC to preempt their Saturday lineups in
favor of Fox programing.

And within recent months the FCC has
begun considering whether to change sever-
al rules affecting the relationship, perhaps
allowing the networks to buy cable systems
and enter the station representation busi-
ness, or to end the two-year restriction on
station affiliation contracts.

Not all the changes that are testing the
network/affiliate relationship will necessar-
ily weaken the bond. In particular, both
networks and stations face some of the same
competition, especially from cable, and
may change their ties with the hope of
making each stronger. Said consultant Paul
Bortz, who recently completed a study of
network/affiliate relations for CapCities/
ABC: “This is not necessarily a zero sum
game. There are changes which can be made
that are positive for both parties.”

CBS s affiliate group president, Tony Ma-
lara, said an effort was being made to im-
prove communications: “We both have to
step back for a minute and look at the system
as a whole.... It would be great if we both
had an out-of-body experience. | would say
there are half a dozen issues which any
straight thinking affiliate would agree would
have to be part of long-range planning.”

William Fouch, NBC'’s vice president of
affiliate relations, operations West and af-
filiate marketing, said: “We are not obliv-
ious to the need to make change. We are
including the affiliates in our planning and
we hope to change in a positive way.”

In recent years it is ABC that has most

visibly sought to alter its affiliate ties. Two
years ago the network made a hotly debated
proposal to cut affiliate compensation on
some shows and to readjust the formula for
certain “overcompensated” stations. The
first part of the proposal was, with modifica-
tions, implemented.

The other two networks are examining the
relationship as well. CBS recently held a
first-ever meeting of its affiliate general
sales managers and raised the possibility of
an as yet undefined joint marketing effort.
At the annual NBC affiliate meeting two
months ago in Hawaii, NBC President Rob-
ert Wright proposed that the network might
consider altering its programing arrange-
ment: “It really doesn’t make a lot of sense
in this competitive environment for us to be
programing only in certain dayparts and not
in others.”

Few of the speeches and proposed
changes, however, have taken effect, and
what is perhaps most surprising is that the
terms of network affiliation are still remark-
ably similar to those of several decades ago.
The fundamental terms of compensation are
largely the same. On the minus side, ABC
cut its compensation on only a few specials
and at roughly a dozen stations. On the plus
side, NBC paid only minor increases in its
compensation as its fortunes improved.

As a result, total three-network compen-
sation is roughly the same as it was several
years ago (as is three-network revenue).
Gary Chapman, senior vice president of
broadcasting, Freedom Newspapers, was
one of several affiliate group executives who
emphasized the constancy of network-affili-
ate dealings: “1 can only speak from the
perspective of our relations, but I don’t think
there has been any great change. Our main
emphasis and concentration is on local
news, public affairs and community service,
and those things don’t have an adverse effect
on our relation with the network.™

In recent weeks the affiliates have sought
to present a joint front on issues debated in
Washington and have sought more represen-
tation on the board of the National Associ-
ation of Broadcasters. But heads of the af-
filiate boards, who are behind the effort,
have said that possible FCC rule changes
giving the networks more freedom were not
what motivated them to increase the affiliate
clout. Ben Tucker, executive vice president
of Retlaw Broadcasting and chairman of the
CBS affiliates advisory board, said that
“those network-related items weren’t really
being talked about when we decided to do
this.” Agreeing was David Lane, president
of wraA-Tv Dallas and chairman of the ABC
affiliate board of governors: “The reason we
decided to get together had nothing to do
with the network relationship, but rather had
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to do with issues over the past three years.
We [the three affiliate groups] just weren't
communicating.”

Of the possible FCC rule changes, at least
one promises to be controversial: ABC,
CBS and NBC would be allowed to become
multiple-system operators of cable systems.
The item was mentioned at an Aug. 4 FCC
meeting and has already drawn reactions
from a number of affiliate executives. Free-
dom’s Chapman said: “There could be a
potential conflict of interest, especially with
any must carry” legisiation requiring the
cable system to carry the affiliate station.

The networks’ continued involvement
with cable programing has already caused
some affiliate complaints. NBC, for in-
stance, had to give up the idea of selling
some Olympic coverage to cable because of
affiliates’ complaints that they had already
sold the games to their advertisers as an
exclusive event. ABC affiliates not too long
ago complained about ESPN’s plan to auc-
tion off broadcast rights to its NFL football
package. ABC is a principal in ESPN.

The affiliates apparently have less con-
cern about the FCC’s proposed rulemaking,
begun last March, to allow network entry in
the station representation business. Several
affiliate groups, including the ABC affili-
ates, Jefferson-Pilot Communications Co.,
Multimedia Broadcasting Co. and Pulitzer
Broadcasting have gone on record as oppos-
ing any change. Several other affiliate ex-
ecutives discounted that the networks were
very anxious to get into the rep business,
which, they noted, is going through difficult
times.

Of more economic impact are talks be-
tween the networks and Hollywood on fi-
nancial interest and syndication. There has
even been speculation that settlement be-
tween the parties might also involve a
change in the prime time access rule, which
prevents the networks from programing the
weekday 7-8 p.m. time period. Retlaw’s
Tucker said he did not think a change in the
rule was likely, nor did he think affiliates
would be in favor of such a move. “That is
not an item that we really want to discuss
again. | haven’t heard anything about turn-
ing back 7 p.m. to 8 p.m. to the networks;
on a scale of one to 10, 1 would rate it less
than one.”

The economic forces outside Washington
are currently posing the most immediate
challenge to the network-affiliate relation-
ship. Affiliates are tempted to preempt cer-
tain weak pieces of the network schedule to
carry syndicated programing or hometown
sports. Thus the networks are having to
consider either giving up on programing
those dayparts altogether or increasing the
compensation paid to affiliates for those




SatellitemFootprints

Really big show, Global satellite television will take another step out
of the realm of concept and toward reality next Sunday, Sept. 11, when
Brightstar Communications coordinates Sport-Aid—six hours of cov-
erage of a worldwide run-a-thon involving 20 million runners, 23 uplink
sites in the U.S., Canada, South America, Europe and the Far East, 28
transponders on 14 satellites over the Atlantic, Pacific and Indian
Ocean and viewers in more than 100 countries.

Coordinating the live Global Productions telecast has prompted
Brightstar not only to lease time on a second trans-Atlantic Intelsat
transponder, but also to try out a new split-screen technology devel-
oped by Washington-based STS/CVi—a technology that will make
maximurn use of Brightstar’s Intelsat capacity. Backhauled from the
uplink sites around the globe to Brightstar's U.S. operations center at
Washington international Teleport, the signals will hop again to Lime-
house Studios, London, via two preview channels, each split into four
video images. Producers at Limehouse will be able to pick from the
resulting eight images to incorporate into the program as it is fed out to
broadcasters worldwide. U.S. transmissions, running from 10 a.m. to 4
p.m. NYT, will travel back through WIT on their way to broadcasters
here.

o

Let's make a deal. Sateilite operators are getting a lot of practice this
summer selling the next generation of satellite capacity On the
television side, PBS and CBS requests for proposals have been
issued, and ABC has been conducting a less formal process. Now, on
the radio side, National Public Radio has issued a request for propos-
als to operators, asking them for service and price quotations on,
separately, one C-band transponder, replacing its current one on
Westar IV and two C-band transponders to allow for expansion over a
requested 10-year period beginning May 1, 1991, shortly before
Westar IV is expected to begin drifting out of geostationary orbit. NPR
is leaving options open to lease or buy. Proposals are due Nov 1, and
negotiations based on them shouid begin early next year, said NPR.

Commercial radic networks, many of them now using GE Ameri-
com's Satcom F1R (due to reach the end of its life in 1993), stand to
profit by NPR's experience and by the fact that information that often
remains proprietary in the commercial realm is made public in public
radio. Reports on Corporation for Public Breadcasting authorization
bills in both houses of Congress say that the estimated cost of
replacing NPR's single transponder and ground segment is “approxi-
mately $31.3 million"; adding another transponder, say the reports,
“would increase the cost by an additional $23.4 million for a total of
$54.7 million.

a

Out of the clear. Cable programer Arts & Entertainment will conduct
fixed key scrambling tests next February and will begin fully scram-
bling its signal on May 1, 1989, using General Instrument’s Video-
cipher HC technology. The Weather Channel's Videocipher 11C scram-
bled signal was scheduled to be fully addressable |ast Friday (Sept.
2), paving the way to sell to the home dish market via its new
agreements with five packagers: HBO, Netlink, NRTC, Showtime/The
Movie-Channel and United Video.

=

Flock of birds. The heavy presence of transportable uplinks at last
month's Republican National Convention in New Orleans added up to
four days of heavy satellite transmission traffic for GTE Spacenet and
its nearest competitor in Ku-band capacity, GE Americom. GTE report-
ed that 950 accesses accounted for more than 1,690 hours of tran-
sponder capacity used to cover the event. Maore than 1,000 of those
hours were furnished to ABC, CNN, Gannett News Service/Television
and the Florida News Network, said GTE, and resellers accounted for
“several hundred hours of occasional use service.” During the Repub-
lican convention and the Democratic Naticnal Convention in July,
combined, GE scld more than 700 hours, most of them to NBC (the
only broadcast television network to use GE's Ku birds to distribute
regular programing) and ABC, although CNN, the European Broad-

casting Union, Independent Network News, Florida Satellite News,
wez-Tv Boston, Videostar and Wold Communications were also
served. According to GE, ABC used the 45-watt power of Satcoms
K-1 and K-2 to split transponders into half-modes, thereby doubling
the 100 hours of capacity it had purchased.

a

Systems go. GTE Spacenet’s confidence in the future of Ku-band
capacity will be demonstrated once again on Sept. 8 when Ariane-
space launches GStar I, GTE's third all Ku-band bird. With six Ku
transponders on each of three hybrid (C-band and Ku-band) Spa-
cenet satellites and 16 Ku transponders aboard each of three GStar
birds, GTE will have 66 of the high-power transponders in orbit—
more than twice as many as its nearest competitor, GE Americom.
Because Ku delivery means higher power and smaller, more porta-
ble earth stations, Ku transportable uplinking vehicles have profifer-
ated over the past two to three years, making Ku the dominant way
to transmit news and sports backhaul, and GTE has concentrated
much effort on streamlining the booking of occasional newsgather-
ing transponder time.

Although the GStar launch strengthens GTE's position among
news and sports users—as well as among private businesses that,
more and more, are finding they can cheaply operate private voice,
data and even video networks via satellite—Sateliite Transponder
Leasing Corp.'s fifth ali-Ku bird will be launched abgcard the same
Ariane 3 rocket as GStar [Il. SBS V will carry 14 Ku transponders,
but ownership of the four other SBS birds has become spread out
among STLC parent IBM, Comsat and MCI, leaving GTE with the
most concentrated Ku capacity available. The launch of Spacenet
Il a little over two months ago also makes GTE owner of two of the
select few satellites now in orbit that should remain operable into
the next century

(]

Pirate dragnet. Issuing a warning to home dish owners late last
month, General Instrument anncunced that the signal theft dragnet
has aiready widened to include consumers, as well as dealers, of
modified Videocipher il descramblers. “On behalf of all [21] manu-
facturers of satellite TV equipment equipped with (GI's] Videocipher
Il descrambler,” Gl said that, while dealers of moditied de-
scramblers are subject to fines of up to $50,000 and up to two years
in prison, consumers caught with a pirate VC-II's can face $1,000
fines and six months in jail.

“Although consumers may have believed that stealing subscrip-
tion programing would not be prosecuted to the fullest extent of the
law," said Videocipher Division Security Director Terrence Luddy,
“they may now be interested in knowing that sooner or later their
dealer’s customer lists may be confiscated and end up in the hands
of the Justice Department.” The “consumer alert” points to “recent
law enforcement events involving consumers who possess illegally
modified descramblers,” including FBI letters to "consumers in the
Northwest” asking that they voluntarily turn over their pirate boxes,
use of consumer's descramblers as evidence for indictment of an
Indiana dealer accused of selling them and the serving of a search
warrant on an Indiana consumer by the FBI.

Gl also claimed that, due to its own electronic countermeasures,
exercised since February 1987, “thousands of modified de-
scramblers have been deactivated at the DBS Authorization Center
the national center for authorization of satellite TV subscription
programing”—reminding consumers that the life of a pirated de-
coder can be limited.

One day after announcing it had issued the warning to consum-
ers, General Instrument announced that its overall campaign to
keep VC-Il in its position as the industry standard in scrambling also
includes expanded service. Adding locations in Corona, Calif.,
Albuguerque and Arlington, Tex., the manufacturer said that the
number of authorized Videocipher repair centers in the U.S. now
stands at 23, with three in Canada and one in Puerto Rico.

!
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dayparts. George Newi, ABC’s senior vice
president for affiliate relations, said: “Noth-
ing is imminent...but in daytime the first
couple of shows on the air—Growing Pains,
Home and Ryan’s Hope—are continuing to
lose clearances. In some cases we are get-
ting down to poor clearances. even by syn-
dication standards.”

In theory, many affiliates recognize the
problems preemptions create for any net-
work. Said WFAA-TV's Lane: “To regularly
preempt the network on an ongoing basis,
regardless of ratings. gives them smaller and
smaller numbers to sell, which means they
have less and less money to invest in good
programing. It is a vicious cycle and | think
that most affiliates understand that.”

Bortz is recommending certain changes,
involving both compensation and program-
ing, that could possibly benefit both affili-
ates and the networks: “Looked at on a cost-
per-thousand basis, network time is often
sold for lower than local. If the networks
aren’t able to sell as effectively. they could,
depending on the market size, shift inven-
tory to the station where demand may be
greater. In return, those stations could be
willing to take a reduction in compensa-
tion."”

Bortz thinks the whole compensation sys-
tem could be overhauled: "1 think it is a
structure which has developed over the
years as a collection of individual decisions,
not as an incentive to encourage carriage of
programing in development.” He suggested
that rather than paying compensation rates
based on daypart, the rates could vary ac-
cording to a show’s ratings. o

Round one in Miami
affiliation fight
goes to Sunbeam

Judge refuses request by CBS and
NBC to move case to federal court

Sunbeam Television Corp.’s WSVN(TV) Mi-
ami, smarting from the imminent oss of its
NBC affiliation, has won the first skirmish
in its battle o prove that CBS and NBC
illegally colluded to use the power of affili-
ation agreements to drive down prices of
Miami stations so they could buy into the
market at cut rates.

In an Aug. 25 ruling, U.S. District Court
Judge Eugene Spellman rejected the net-
works® effort to remove Sunbeam’s “bill of
discovery” tfrom state court to tederal court.
In Florida, a bill of discovery allows parties
to allege wrongdoing against others and
seek information about them without asking
for damages or other relief.

“It is encouraging,” said Richard Arnold,
of Kenny Nachwalter & Seymour. who re-
presents Sunbeam. The “tenor” of Spell-
man’s ruling suggests that Sunbeam has
grounds for relief if it can prove its charges,
he said.

The plaintiff [Sunbeam| has alleged suffi-
cient facts 1o show that it seeks information
and documents that are necessary to enable
it to institute a legally cognizable action in
the proper forum against the proper parties,”

Spellman said. “Moveover, the court finds
that the particular matters as to which dis-
covery is sought have been set out clearly
and definitely.”

The networks® claim that the proceeding
would turn into a “fishing expedition” is
also without merit, Spellman said. Discov-
ery under the bill is “far more narrow than
that which the plaintiff (Sunbeam] will ulti-
mately require in a subsequent action for
relief..should the plaintff ultimately
choose to assert it.”

In the bill brought last April, Sunbeam
alleged that the networks., in efforts to buy
stations in the Miami market, violated feder-
al and state antitrust law and unlawfully
interfered with the business relationships
and contracts of others.

In September 1987, NBC purchased
wTVI(TV), CBS’s Miami affiliate. from KKR
for $270 million, and notified Sunbeam that
it was switching its affiliation from Sun-
beam’s wSVN to wTvl on Jan. |, 1989
Industry analysts estimate that losing the
affiliation and becoming an independent
will devalue wsvN by more than $100 mil-
lion.

Two weeks ago, CBS announced that it
had purchased, subject to FCC approval,
WCIX(TV) Miami, an independent station,
for $59 million, and that it would replace
wTv) as its Miami affiliate.

According to the Sunbeam complaint, an
earlier deal to sell wTvi to Lorimar Telepic-
tures for $405 million was quashed when
CBS threatened to yank its affiliation if the
station was sold to anybody but CBS. Not
wishing to sell to CBS for around $200
million, KKR did the only other thing it
could do. It sold the station to another net-
work, NBC. But it did so without soliciting
a bid from ABC. After the closing of the
NBC-wtv) deal, CBS put the squeeze on
Sunbeam. It denied WSVN affiliation unless
Sunbeam agreed to sell the station to CBS.
When Sunbeam refused, CBS bought wCIX.

As Judge Spellman put it: Sunbeam “al-
leges that in the course of purchasing wTvJ,
NBC agreed or conspired with CBS that
each would allow the other to become its
affiliate in local television markets in order
to facilitate the purchase of local stations at
prices lower than those that would prevail in
an open and competitive market.” O

'_D Z h L C

Harris buys Allied

Harris Corp., Melbourne, Fla., announced
last week that it has acquired Allied
Broadcast Equipment Corp., Richmond,
Ind., a distributor of broadcast and satellite
radio transmission equipment. Said Guy
Numann, senior vice president and head of
Harriss Communications Sector, with the
combination of the Allied equipment line
with the products from Harris's broadcast
division, Quincy, lll., “there is no doubt in
our mind that Harris is the strongest radio
supplier in the world."

Negotiations had been going on for three
months before the sale’s announcement
last week. Both parties declined to give
details on the terms of the sale.

Allied is privately owned by its founder
and chief executive officer, Roy M. Ridge.
He will continue to head Alfied, which will
become a separate subsidiary under
Harris's Communications Sector. Ridge will
coordinate Allied's activities with the
activities of the broadcast division, headed
by vice president and general manager,
Tom Yingst. Ridge and Yingst will both
report to Numann.

Not included in the sales was the Allied
Telecommunications unit of Allied
Broadcast. Ridge will continue to be the
maijority owner of that business, but will not
serve as its chief executive.

Harris will also take over Allied’s sales
offices in Richmond, Ind.; Los Angeles;
Chicago; Atlanta; Toronto; Dallas; College
Station, Tex., and Newport Beach, Calif.
Harris equipment has been sold
domestically by Allied for over a year under
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a joint sales-marketing agreement
(BROADCASTING, March 9, 1987). That
relationship will continue, Numann said. An
international marketing arrangement is now
being devised, which the company hopes
will strengthen Harris's sales abroad.

Allied and Harris will work together in
booths and hospitality suites at two
September broadcast equipment
exhibitions, the National Association of
Broadcasters' Radio '88 convention in
Washington and the Society of Broadcast
Engineers convention in Denver, Ridge
said.

New fiber entry

A company specializing in manufacturing
of both fiber optic and coaxial cable for
video signal distribution has been formed
as a coventure of General Instrument
Corp., New York, and Alcatei N.V. of the
Netherlands, a leading manufacturer of
fiber optic transmission systems. Frank M.
Drendel, executive vice president and a
member of General Instrument’s board of
directors, wili head the new company,
Comm/Scope Inc., as chairman and chief
executive officer.

The agreement calls for General
Instrument to recapitalize its Comm/Scope
division, a manufacturer and marketer of
coaxial cable. Comm/Scope will pay
General Instrument $70 million in cash and
issue it a $10-million, seven-year
convertible note. General Instrument will
retain a majority interest in Comm/Scope
with Alcatel contributing mainly through




technology provided by its American
subsidiary, Alcatel NA. Some members of
Comm/Scope’s management will buy
minority interests in the new company.

Ampex activity

Ronald J. Ritchie has been named vice
president and manager of the recording
systems division of Ampex Corp., Redwood
City, Calif. He succeeds Mark Sanders, a
long-time Ampex executive who left the
company earlier this year citing differences
with the management style of Ampex’s
parent, the Sherborne Group
(BRoADCASTING, May 30).

Ritchie comes to Ampex from Canaan
Computer Corp., Trumbull, Conn.,
manufacturer of mini-computers for
business applications, where he was

Ritchie

president and chief executive officer. He
has no prior experience with broadcast
equipment, but was involved in consumer
product production and marketing while
serving as an executive for Texas
Instruments, according to Ampex
spokesman Dave Detmers. Ampex officials
decided that "having industry experience
was not necessarily a prerequisite” when
replacements for Sanders were
considered, Detmers said. Ritchie's
management and business skills were
considered his best assets. The recording
systems division oversees manufacturing
and marketing of Ampex audio and video
tape equipment.

Ampex also announced last week that it
is entering the character generator
business with the introduction of the ALEX
system at the Society of Motion Picture and
Television Engineers conference in New
York in October. A component analog
version of Ampex’s Vista switcher, to be
used for ENG applications with the
Betacam SP and MII half-inch tape formats,
will also be introduced at SMPTE.

Olympic captions

The National Captioning Institute (NCI),
Washington, has committed to providing
captioning for the hearing impared for all
180 hours of NBC's coverage of the
Olympic games in Seoul, South Korea.
Among the companies sponsoring the
Olympic captioning are United Airlines,

Coca-Cola, IBM, Miller Brewing, K-Mart
and Metropolitan Life.

Aiding in the process during the games
will be the new MaximCaption system,
which was recently installed at NCl's
captioning studio. The system, which was
developed by Xscribe Corp., San Diego,
improves the captioning of live events.
According to NCI engineer Tammy Schett,
lag times of up to seven seconds on the old
system have been reduced to about three-
and-a-half seconds. Increases in the
system’s computer memory also allow for a
more advanced electronic dictionary. She
estimated that errors due to use of the
wrong word from the electronic dictionary
will be reduced by about 35%.

NCI is a nonprofit organization that has
been providing program captions since
1980. It currently provides captions for all
three of the commercial broadcast
networks' evening newscasts as well as
nearly 400 hours of broadcast and cable
network programing weekly.

HDTYV productions

Two high-definition video programs
produced by American noncommercial
television stations will be be part of the
exhibition of HDTV equipment and software
at the coming International Broadcasting
Convention in Brighton, England, Sept. 23-
27.

WrTwi(Tv) Chicago produced a 10-minute
narrative show that features many
picturesque Chicago sites, including
Wrigley Field, Lincoln Park and the shores
of Lake Michigan and featuring two local
actors. A music soundtrack was provided
by Chicago musicians. The music will be
used in place of dialogue so that the
production may be shown to international
audiences. Station spokesman William
Natale said that wTTw, after being a pioneer
in the production of stereo TV programing,
set up a committee of station management
staff to explore HDTV production. "Many
companies had not gotten involved in
[HDTV], and certainly not local broadcast
television stations.... Just like stereo, we
thought we should look into this and see
whether or not there is a niche for us to get
involved,” he said.

Milwaukee’s annuai Great Circus Parade,
which was held July 17, was captured on
high-definition video by wmvs-wmvT. The
parade has been edited into a 10-minute
show that will be demonstrated at a high-
definition laser disk display in Brighton.
The stations are licensed to the Milwaukee
Area Technical College, which offers
courses in broadcast production and
therefore "always tries to look at new
technology, learn something about it and
be ready to train people,” according to
general manager Tom Axpell. In addtion,
NTSC video was never considered to be
adequate quality for the college'’s
telecourses, which it produces and
distributes to other schools. NTSC-
produced medical telecourses are
especially inadequate, Axpell said.

The Milwaukee project was completed
with equipment provided by Northern Light
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WTTW cameraman Cal Langenberg
sets up a shot at Wrigley Field

and Picture, a Toronto production company
that produced Chasing Rainbows, an
HDTV mini-series that was presented last
spring by the Canadian Communications
Corp. Both the Milwaukee and Chicago
productions were done in cooperation with
Sony Communications Products Inc. After
IBC, Sony will use the stations' footage at
other gatherings to demonstrate its high-
definition equipment.

Georgia klystrode

Work will begin tomorrow (Sept. 6) on
construction of the second klystrode UHF-
TV transmitter at Georgia Public Television's
waBw.Tv Pelham, Ga. Klystrode technology
is now being marketed by Comark
Communications Inc., Comar, Pa., as an
alternative to the conventional klystron tube
for UHF transmitters. The klystrode tube is
designed to transmit a stronger video
signal with significantly less electrical
power consumpton. WaewTv will suspend
broadcasting until Cct. 1. Georgia Public
TV installed the first klystrode transmitter at
its wces-Tv Wrens, Ga., last June
{BROADCASTING, July 4).

Keeping up to snuff

The FCC has proposed changing its rules
for approval of stations that do not require a
construction permit, such as land-mobile
base stations, to insure that they meet
provisions of the National Environmental
Act of 1969. Section 319(d) of the rules
allows an applicant to begin construction
“at its own risk” before a license is granted.
The commission proposes oversight of
environmental factors before construction.
Comments on the proposal are due Oct. 3:
reply comments are due QOct. 18.

Stocking MOB

The Museum of Broadcasting said it
received a donation of equipment worth
$3.5 million from the Sony Corp. of America
Foundation Inc. The equipment, including
tape machines and projectors, wilt be
housed in the museum’s $45-million new
building, which is expected to be
completed in two years (BROADCASTING,
July 11).
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Accompanying the Aug. 12 grand write, produce and present the editorials. RADIO and TELEVISION BROKER AGE

opening of the Blockbuster cutlet, the
company engaged in a flurry of
crosspromotion that included its San
Leandro Cable Television subsidiary and
the local Hayward Cineplex 5, according to
Schneider. The thealer is owned by United
Arbsts Entertainment, with whom UCT has a
delintive agreement 1o merge. The cable
syslém ran a spot promoting the grand
opening and the in-store drawing for free
uckets lo the UA theater. The video store
offered hali off the pnce of installation of
pay upgrades or basiC service. And flyers
were distnbuted at the theater promoting
the grand opening and the special cable
offers.

Through this eéxperiment, the company 1s
trying to identify people in the franchise
area who are "entertanment-minded, " said
Chuck Correll of United Cable Video
Entertainment. the wholly-owned
subsidiary of UCT that is the Blockbuster
franchisee. Going on the assumption that it
is one segment of lhe population that goes

She said about 75% of the editorials will
address nalional issues. with the balance
addressing cable or lelevision-relaled
opics.

John Draper, TCI's general counsel, said
“by adding TCIs voice, we not only
exercise nghts and fulfill duties that we
have as electronic publishers, but we also
add to the diversity of editerial opinion and
diversity has always been cables
trademark.” TC| said the national editorials
will supplement the local editorials its
systems are encouraged lo carry The
nalional package will consist of four
editorials delvered twice each month.

Political examination

C-SPAN kicked off a new series last week,
A Look at the Next President, which will
focus on the backgrounds of the two
presidental candidates. The network will
produced the Dukakis segments in Boston,
with the help of Continental Cablevision of
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Coblemcastings )

Selling out

Western Cable Show officials say exhibit
space is almost sold out for the Dec. 7-9
convention in Anaheim, Calif. To date, 192
exhibitors have signed for 102,000 square
feet of the 105,600 square foot exhibition
hall. At last years show, 217 companies
purchased 102,900 square feet of space.

Thomas Rackerby, president of the
American Television & Communicalions
national division, is chairman of the
convention committee. Topics for the panel
sessions al the show include cable-telco
issues, cable opportunities internationally,
managing channel space. rebuilds,
channel repositioning, rate increases and
syndicaled exclusivity.

Musical chairs

Cambridge.

"Our approach with this series is 10 go
back into the nomnees’ pasts and find
people who knew at different stages up the
ladder,” said C-SPAN Chief Execulive
Officer Brian Lamb. The hour-long weekly
interview program premiered Sept. 4 at 7
p.m.

Election education

CNN is adding an election year element lo
its News Access service, which provides
information to schools throughout the
country. CNN will make available selected
coverage from its election and political
programing for 10 weeks, from Sept. 11
through Nov. 14.

Helping out with distribution of the
material will be the National School Boards
Associalion and cable operators. Teachers
will receive a curriculum guide each
Monday morning, based on the content of
CNN programs. The guides are grade-
level specific and are meant to facilitate
discussion on political topics.

Regional news

Philadelphia and Fiorida are two of the
areas cable channel Long Island News 12
is £xamining for launch of possible regional
news services, said News 12 President Al
lttleson. The service also has looked at
starting regional operations in New Jersey
and southern Connecticut.
Ittieson said its examination of the

and Daniels's cable system division into its
operalion, is moving into Danielss old
headquarters at 2930 East Third Avenue,
Denver 80206, That building is still owned
by Daniels and will be renamed 1 Bill
Daniels Center. UA will lease space there.
lts new phone number is 303-321-4242,

Debt due

The Copyright Office said 1ast week that it
had received $41.2 million from cable
operalors as part of copyright fees due on
Aug. 29. The office said it will take another
week or two to process all the filings. The
office expects operators to pay
approximately what was paid for the last
six months of 1987, about $83 million. The
office normally collects 98% to 99% of the
fees owed on the filing date. There is no
penalty for late filings.

Philadelphia market is in 1ne reai early
stages.” Whalt attracts the company is the
markets ADI and demographics of such
counties as Bucks and Montgomery, which
mirror Long Island’s. As in New York, there
is a sizable population in New Jersey which
is largely unserved by the television
stations in Philadelphia, said Ittelson. He
said those counties “dont have their own
ADI. Their backyard isn1 gelting
coverage.”

News 12 said a solid base of cable
homes is needed, upward of one million,
before launching a regional news
operation. There also have to be large
areas unserved by other news outlets.
“You're never going to find an exact
duplicate of Long Island,” said Ittleson.

There is some coverage of New Jersey
news, through PBS's New Jersey Network
and wwoRr-Tv Secaucus. N.J. For that reason,
Iitleson indicated that southern Connecticut,
more o than northern New Jersey has more
appeal for faunching a regional news
operation. Cablevision has the cabie
franchise for Fairfield county, Conn, and
already has a daily half-hour news program
on the system.

K-SAT calling

If the K-SAT Army has its way, Senate
phones will be ringing off the hook on Sept.
7 and 8. The coalition of backyard dish
owners and dealers has asked its
members lo call ther senators on those

RESULTS START HERE.

Suite 745
JW. Marriott Hotel
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marketplace.”

The firms are Frank Magid Associales,
which will conduct market research and
address strategic questions for the
network; Ruhr/Paragon Advertising, which
will carry out a muttimedia advertising
campaign; Robert H Meyer & Associates,
which will conduct a fall lineup promotion;
Naticnal Demographics & Lifestyles, which
will provide consumer research
information, and Tarkenton & Addams,
headed by former NFL quarterback Fran
Tarkenton, which will provide corporate
communications support.

Stocking TNT

Turner Network Television has signed
actress Faye Dunaway to appear in Cold
Sassy Tree, based on the novel of the same
D\ame on the new nanvwork next year
days as part of & g efiort to gain
support for S. 889, home satellite legislation
that has met with staunch opposition lrom
cable. The bill's chief sponsor. Senator Al
Gore (D-Tenn.) has vowed to move it when
the Senate reconvenes this month, but with
Congress slated to adjourn by Oct. 8, time
is running out. Gore was hoping to act prior
to the August recess but failed to find an
appropriate legislative vehicle on which to
altach his measure as a rider.

“If we all pull together on the 7th and the
Bth they will know we have not abandoned
our fight and there is a geod chance S. 889
will pass,” a K-SAT press release stated. K-
SAT also plans to call the lawmakers's state
offices. And a K-SAT letter 10 cable
subscribers asks them to call Capitol Hill or
sign a petition supporting S. 889.

School support

John Rigas, chairman, chief executive
officer and president of Adelphia
Communications, has given $50.000 to the
National Cable Television Center and
Museum at Pennsylvania State University.
The center is raising $2 million to cover
construction of a new facility and its
operating costs, and 10 endow a
comrmunications chair at the school.

More names for CNBC

CNBC President Mike Eskridge named
deparlment heads in three key areas last
week—sales, affiliate relations and finance
and adrministration—leaving as his top
priority the appointment of a news and on-
air staff.

Arthur Q, Miller, formerly senior vice
president of sales at the Financial News
Network, was named CNBC senior vice
president. sales. Miller was with FNN for
the past six months. Eskridge said he
chose Miller not because Miller works for
an indirect competitor of CNBC (FNN
focuses on hard business news and CNBC
will focus more on consumer business
news), but because he has known Miller for
17 years, and because of Miller's cable
experience. Prior to FNN, Miller worked at
NBC in the sports, network, finance and
accounting departments.

Allan J Gaherty will be vice president of
finance and administration. Eskridge has
worked with Gaherty since 1986 when
Gaherty was director, budget and financial
analysis for the Olympics.

Eskridge named Caroline Vanderlip to
vice president of affiliate relations.
Vanderlip will be responsible for sales of
the service to affiliates and providing those
affiliales with marketing support. Vanderlip
was formerly a business development
consultant at the network, with
responsibility for development in such
areas as acquisitions, joint ventures, asset
restructurings and investments, Before
joining NBC. Vanderlip was senior vice
president of sales at Shop Television
network.

Two weeks ago, Eskridge named Nelson
Rosaball vice president, employe relations.
Rosabail was previously NBC's vice
president, employment practices and
systems.
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Weiw(am}wark(Fm) Bedford, wsat(am) Mar-
ion, WKBV(AM)}-WFMG(FM) Richmond and new
FM Van Buren, all Indiana; waBJ(AM)-
waTe(FM) Adrian, Mich.; WBEX(AM):-WKKJ(FM)
Chillicothe, Ohio 0 Sold by Central Broad-
casting Group to David C. Keister for $5.6
million. Seller is Richmond, Ind.-based group
with no other broadcast interests. It is headed
by William M. Quigg. Buyer alsc owns
wceiFM)  Lebanon, Ind., and WMLA-AM-FM
Bloomington, lll., and recently sold WMCB(AM)-
week(FM)  Martinsville  and  WIFE(AM)-WCNB(FM)
Connersville, both Indiana, and WOFR(AM)-
wCHO(FM) Washington Court House, Ohio
("Changing Hands,"June 20). Weiw is on 1340
khz full time with 1 kw. WoRk is on 105.5 mhz
with 2 kw and antenna 400 feet above aver-
age lerrain. WBAT is on 1400 khz full time with 1
kw. WkBv is on1490 khz full time with 1 kw.
WeMG is on 101.3 mhz with 50 kw and antenna
280 feel above average terrain. FM CP is on
99.3 mhz with 3 kw and antenna 328 feet
above average terrain. Wasy is on 1490 khz
with 1 kw day and 250 w night. Warte is on 95.3
mhz with 3 kw and antenna 300 feet above
average terrain. Weex is on 1490 khz with 1 kw
day and 250 w night. WikkJ is on 93.3 mhz with
22 kw and antenna 335 feet above average
terrain. Broker: R.C. Crisler & Co.

Kwistamy Pittsburg and «kkis-Fm Walnut
Creek, both California O Sold by Chabin
Communications Corp. to Diamond Broad-
casting of Calif. Inc. for $4.477,000. Seller is
owned by James Chabin, who has no other
broadcast interests. Buyer is owned by Ron-
ald H. Strother and Thomas P. Gammon. It
also owns KTRR(am) Loveland, Colo., and kzxy-
amFm Apple Valley, Calif. Kkis(am) is on 990 khz
full time with 5 kw. Kkis-FM is on 2.1 mhz with
3 kw and antenna 89 feet above average
lerrain.

Kaviaamy-kixy(Fm) San Angelo, and KHOS-AM-
FM Sonora and Kyxx(Fm) Ozona, all Texas O
Sold by Fosters Communications Co. and Fos-
lers Broadcasters Inc.. respectively, to Kixy
Inc. for $2,950,000. Seller of KAYJAM)-KIXY(FM)
is owned by Walton Foster and Don Griffis.
Seller of kHOS-AM-FM and KYXX(FM) is owned by
Foster and Fred Key. It has no other broadcast
interests. Buyer is owned by John Schneider,
who also owns wkex(am) Kiingsland. Ga. KarJ
is daytimer on 1260 khz with 1 kw. Kixy is on
94.7 mhz with 100 kw and antenna 446 leet
above average terrain. KHOS is daytimer on
980 khz with 1 kw. KHOS-FM is on 92.1 mhz wilh
3 kw and antenna 300 feet above average
terrain, Kyxx is on 94.3 mhz with 3 kw and
antenna 300 feet above average lerrain.
Broker: Thoben-Van Huss & Associates.

Kiez(Fm) Santa Paula, Calif. O Sold by Star-
bright Broadcasling Inc. to Radio Santa Bar-
bara Inc. for $1.5 million. Seller is owned by
William S. Sanders and his wife. Patricia. It
also owns KRZY(AM)-KRST(FM) Albuquerque, and
KPER(FM) Hobbs, both New Mexico. Buyer is
owned by Burke Kaplan, Alex Shertell and Jim
Olerich. It also owns KIST(AM)-KMGQ(FM) Santa
Barbara and KMAak(am)-kBOS(FM) Fresno, both
California. Kiez is on 96.7 mhz with 87 w and
antenna 1,500 feet above average terrain.

Tracking the year’s sales activity

In a year-to-date tally, total dollar values for broadcast station sales reported in
"Changing Hands,” show that 1988 is improving slightly on last year's record-
breaking totals. While almost $2 billion in stations had changed hands through
August both this year and last year, 1988 showed a slightly higher total with slightly
fewer sales. The average price for a sale this year was $7,991,112, up 8.6% from last
year's total by the same date of $7,356,929.

AM station sales are almost totally flat this year, with less than a 1% increase in the
average price of a station. Last year at this point, AM station sales averaged
$2,278,834, while this year stations are selling for an average of $2,374,887. While
this would appear to be good news for AM station owners who have seen a long
decline in the value of their properties, the $50-million sale of KRLD(am) Dallas in July,
which smashed the record for AM stand-alone sales, skewed the results significant-
ly. If that sale is excluded, AM station values continue i0 decline, with an average
price this year of $1,683,375, down 35% from 1987.

FM sales are healthy this year with the average price of a station up 23%, from
$4,164,943 to $5,143,678. So far this year there have been about $360 million in FM
stand-alone sales, compared to $287,381,073 at this point last year. The largest
stand-alone FM sale this year was that of wkys-Fm Washington for $46.75 million; that
price was topped, hawever, by one element of the group sale of kMJQ(FM) Houston
and KMJM(EM) St. Louis—KkmJq contributed $65 million to the total $81-million price.

The prices for AM-FM combinations are significantly off from last year's $606
million, with only $287,762,383 in sales this year. Part of the explanation comes from
the concommitant increase in group sales, which grew to nearly $700 million over
1987's nearly $500 million total.
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Broker: Medwa Venture Partners.

Wmimam) Mount Carmel and wspyFm) Sha-
mokin, both Pennsylvania O Spold by Mount
Carmei Broadcasting Co. to North Penn
Broadcasting Inc. for $982,000. Seller is
headed by David A. Donlin. Buyer is owned
by Harold G. Fulmer lll and Boyd G. Hixson. It
also Owns WOBGAM)-WOXAFM)  YOrK, WXKW(AM)
Allentown and wmGH(rM) Tamagqua, all Pennsyl-
vania. Wmim is daytimer on 1580 khz with 1 kw,
Wspl is on 95.3 mhz with 200 w and antenna
505 feet above average terrain.

Wsypam) Mount Airy, N.C. O Sold by Billy
Bruce Hull to Erastus Poore for $540,000.
Seller has no other broadcast interests. Buy-
er is station's general manager. WsyG is on
1300 khz with 5 kw day and 1 kw night.

Wrimam)-wiav(rmy Taylorville, 1. O Sold by
Sky Communications Ltd. to USA Radio Corp.
for $435,000. Seller is owned by Marsha Lin-
ton and Pat Delaney, who have no other broad-
cast interests. Buyer is owned by James E.
Green, pharmacist from Riverton, lll., and Rob-
ert D. Baxter, progam director and chief engi-
neer at WMAY(AM)-WNNS(EM) Springfield, [Il. WTIM
is on 1410 khz with 1 kw. W1y is on 92.7 mhz
with 3 kw and antenna 310 feet above aver-
age terrain.

Wmzv(am) Wildwood, Fia. O Soid by James
Patrick to Christian Radio Communications
Inc. for $367,600. Seller has no other broad-
cast interests. Buyer is owned by Regina
Damiano, Ronaid A. Pollow and Theodore D.
Tucker. It also owns wwosaMm) Mobile, Ala.,
and recently bought wcksam) Cocoa, Fla.
Wwmzy is on 640 «hz with 826 w day and 979 w
night.

‘Changing Hands’ year to date round-up

1988 1987

Stations Price totals number Price totals number
AM $137,743,500 58 $120,778,233 53
FM 360,057,500 70 287.381.073 69
AM-FM 287,762,383 g5 605,815,105 108
TV 505,321,350 24 429,355,000 24
Groups 682,850,000 11 498,900,000 10
Total 1,973,804,733 247 1,942,229,411 264

"Note: AM-FM combinations are treated as a single sale. Group sales are any combination of
three or more stations with at least two stations in different services.

More Leno

Comedian Jay Leno has been signed to
continue his role as the sole guest host for
Johnny Carson on the Tonight show, said
NBC. Leno will host about 35 Monday
programs throughout the season, a
spokesman said, and may also fill in for full
weeks when Carson goes on vacalion. Last
year Leno shared the guest host duties
with Garry Shandiing, who has opted not to

Frank D. Osborn

of Oshorn Communications Corporation
has agreed to transfer the assers

of
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continué in the role due to his busy
schedule.

Casting call

The Copyright Office has a tentative
witness list for its Sept. 8 hearing on film
alteration, which will examine colorization,
time compression, panning and scanning.
Among the witnesses are filmmaker
George Stevens Jr; Roger Mayer,
president of Turner Entertainment; Joshua
Sapan, president of American Movie
Classics; Arnold Lutzker, attorney with
Directors Guild of America, and Peter
Nolan, vice president-general counsel,
Walt Disney Co., who will also be speaking
on behalf of the Motion Picture Association
of America. Also testifying will be home
video interests and officials from West
Germany and France, who wifl discuss
those countries’ “moral rights” laws.

Self promotion

TV personality Shadoe Stevens, who
debuted Aug. 13 as host of ABC Radios
American Top 40, has written, directed and
produced three 30-second and four 10-
second TV spots promoting his show. The
spots, which air on the ABC TV network,
are part of a $2-million television campaign
to promote the radio show.

Amevican Top 40, now in its 18th year, is
heard on 475 radio stations, according to
producer ABC Watermark. Stevens has
replaced Casey Kasem, who joins the
Westwood One Radio Networks in January.

Northern neighbor

Noncommercial wtvs(Tv) Detroit has
teamed with the National Film Board of
Canada to produced the four-part
documentary series, Canada: True North,
scheduled to air in the PBS national
schedule on four successive Mondays,
Sept. 12 through Oct. 3, at 10-11 p.m. NYT.
Series editions, all hosted by MacNeil/
Lehver NewsHowur anchor, Robert MacNell,
explore the historical relationship between




Canada and the U.S., Canada's geography
and multicultural makeup and Quebec's
separatist movement. Next January, the
series will become part of public TV's
instructional programing.

More ‘Home’

ABC's weekday entertainment/information
series, Home, will be expanded to an hour
for a two-week trial. Home will air from 11
a.m. to noon Sept. 19-23 and Sept. 26-30.

Food fight

Roy Rogers Restaurants is taking off the air
a TV commercial that promotes its
products by poking fun at school cafeteria
food and cafeteria workers. A number of
school cafeteria workers had objected to
lhe spot. Originally scheduled to run
through Sept. 9, the commercials stopped
running Aug. 26, according to a
spokesman for the chain’s parent company,
Marriott Corp.

TV’s teenage girls

Television portrays teenage girls as pre-
occupied with shopping, grooming and
dating while school and work preparation
are of little concern, according o a report
released by the National Commission on
Working Women of Wider Opportunities tor
Women, a nonprofit group seeking to
improve women's status in the labor
market. During the spring of 1988, four
dramas and 15 situation comedies, with
adolescent female characlers in recurring
roles, were randomly monitored (over 200
episodes were monitored). The report,
"Growing Up in Prime Time,” found: girls’
looks count more than their braing and that
some episodes portray intelligent teenage
girls as social misfits; adolescent girls
outnumber boys on television, but their
characters are more passive and less
individualized than their male
counterparts, and plots lack serious
conversations with parents about school,
careergoals or future plans. “These images
create the impression that one can
magically jump from an adolescence of
dating and shopping lo a well-paid

professional career,” said Sally Steenland,
author of the report. "Television writers and
producers must broaden their scope to
include the universal issues of work and
education that are involved in preparing for
adulthood.”

Challenge dropped

Richmond (Va.) Community Television has
dropped its challenge to Roy H. Park
Broadcasting’s renewal of wTvR-Tv
Richmond, Va. Park has agreed {o pay
Richmond Community $12,000 to
reimburse expenses spent in the challenge
and has agreed to establish a Community
Advisory Board to discuss community
issues. Richmond Community claimed that

local ownership of the station would better
serve the needs of the Richmond area.
Park is based in lthaca, N.Y.

Lots of interest

Entries for the 29th International
Broadcasting Awards, given by the
Hoilywood Radio and Television Society for
the best radio and television commercials,
are coming in at a record rate, with 40
countries already entered, the earliest that
number has been recorded, according to
Kim LeMasters, CBS Entertainment
president and chairman of IBA XXIX. Dec.
9 is the deadline for entrnies. LeMasters
predicted IBA will better the 60-country
total achieved last year.

X

If you want to sell, we know
who’s buying. If you want to buy,
we know where the values are.

Need money for expansion,
acquisitions, leveraged buyouts?
We can help you get it at com-
petitive terms.

And that’s not all. With in-
house research, we provide fair
market valuations to add real
strength to your bargaining.

And all these capabilities
are backed by 15 years of expe-
rience, billions of dollars in
successful deals, and a network
of offices from Main Street to
Wall Street.

That’s more than the
average broker can give you.

Left to right: Glenn Serafin, Dennis Eckhout, Jav Goodwin, Tim Menowsky, Don Russell, Kent Phillips.
Not pictured: Jeanette Tully.

Your hest deal of the year
could start at Radio "88.

But then, we’re not your aver-
age broker.

Make your best deal at
Radio ‘88! Visit us in Suite
#1031 at the JW Marriott, or call
ahead for a reserved appoint-
ment time. We look forward to
seeing you there.

1133 20th St. N.W., Suite 260
Washington, DC 20036
202/778-1400
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and financial services for
the radio industry.

CEA is a member of the National Association of Securities Dealers, Inc. and its professional associates
are registered wilh the NASD. Member SIPC.

Broadcasting Sep 5 1988
63




Journclismie

BOOK REVIEW

Hertsgaard criticizes Reagan coverage

Author’s new book says that press ] 7N
‘abdicated its responsibility’ to ' / | 5
fully report on President e 7/ "’\

The American press, print and broadcast,
has failed badly in the aim of presenting an
accurate and balanced picture of the Reagan
administration. But. contrary to the views of
some critics. it is not a negative bias that is
at work. Rather, in his almost eight years in
office. President Ronald Reagan has not so
much been covered as fawned over by a
press that was expertly manipulated by
White House aides skilled in public rela-
tions. And where manipulation was not at
play, voluntary self-censorship was. Or sim-
ple incompetence.

That indictment is contained in Or Bend-
ed Knee: The Press and the Reagan Presi-
dency, by Mark Hertsgaard, being published
this month by Farrar Straus Giroux. New
York. Based on what the author says was
more than |75 interviews with figures from
the White House and the media and on
reviews of stories published and broadcast
during the Reagan presidency, the book por-
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trays a press that was more than willing to be
gulled, that “abdicated its 1esp0n51b|]|ty to
report fully and accurately to the American
people what their government was really
doing.” There were “honorable exceptions,’
but not many, apparently.

Some of those who have made their ca-
reers in journalism reject the Hertsgaard
charges. Edward Fouhy, who has held news
executive posts with ABC, CBS and NBC in
Washington and is now executive producer
of the presidential debates to be sponsored
by the Commission on Presidential Debates,
says the coverage of the President has been
“very good.” And he sees ideology at work
in the book. He said Reagan 1s admired by
the American people, who twice eiected him
President. The Hertsgaard criticisms, Fouhy
said, “are things said by people unhappy
with Reagan’s election and reelection.”

Hertsgaard, a free-lance investigative
journalist, writes of White House aides like
Michael Deaver, the former Los Angeles
public relations man. and David Gergen,
director of communications and currently
editor at large of U.S. News and World
Report, who manipulated the media with
apparent ease. Hertsgaard quotes a former
White House deputy press secretary, Leslie
Janka, as saying: “This was a PR outfit that
became President and took over the coun-
try.” And in a chapter entitled “Manipulation
by Inundation™ he says, in effect, that the
strategy followed was one of cooperation,
not controntation: The networks would get
the visuals of the President they craved.
“But they would be visuals carefully de-
signed to promote the Reagan agenda.”

It was not only manipulation. Hertsgaard
contends that the media held back, engaging
in self-censorship that permitted Reagan to
escape the kind of criticism and tough ex-
amination to which some of his predecessors
had been subjected.

There was, for instance, the diffidence
exhibited by papers like the Washington
Post, supposedly hard-nosed but deter-
mined. as executive editor Benjamin C.
Bradlee told the author, to be “mannerly”
and “fair.” Why? Because Reagan appeared
to be “a really true conservative” and the
Post was known as liberal. “So [we thought]
we’ve got to really behave ourselves here,”
said Bradlee. David Burke, the former ex-
ecutive vice president of ABC News who is
now president of CBS News, ascribed the
determination to be gentle that he said was
shared by many in the media, to what Herts-
gaard said were Reagan’s “personal gifts—
an amiable personality, sincere manner, per-
fect vocal delivery and photographic persc-

4. “You just can't get the stomach to go
after the guy,” Burke told the author. “It’s
not a personality thing, 1t’s not that we're
afraid of getting the public mad at us. I think




it is a perception that the press has in general
of Reagan, that he is a decent man.”

In making the point of self-censorship,
Hertsgaard asserts in a chapter entitled
“Censorship at CBS,” that that network’s
news executives in Reagan’s first term pres-
sured journalists on the Evening News staff,
“and especially White House correspondent
Lesley Stahl, to tone down criticism of
President Reagan and stop being what man-
agement considered overly negative in their
coverage of public affairs and especially the
economy.” The pressure was said to have
been exerted in a variety of forms, from the
creation of a newsroom atmosphere that
discouraged what one producer is said to
have called “predictably liberal stories™ to—
in Stahl’s case—the rewriting of scripts.

Asked for comment by Hertsgaard, Stahl
would say only: “All that happened, I can't
deny it." However, Hertsgaard notes that,
since the original scripts were not available
for scrutiny, there was no way of determin-
ing the effect of the alleged pressure on
CBS’s coverage. And he quotes one produc-
er in Washington at the time as suggesting
that the editing of Stahl’s scripts may have
less to do with ideology than with grammar
and punctuation. “Lesley’s a terrible writer.”
said Brian Healy.

Tom Bettag, now the executive producer
of The CBS Evening News with Dan Rather,
but one of the senior producers on the show
at the time Stahl’s copy was being heavily
edited, said the change in tone of the White
House coverage was intended to avoid
“knee jerk” coverage. But he also conceded
that another argument had been made—by
“corporate people”™—that “upbeat, posilive,
‘patriotic’ reporting about the President
would make people feel good and thus pro-
duce higher ratings.” And those were the
days. in the early part of the decade, when
the Evening News ratings had declined and
Van Gordon Sauter had been brought in as
president of the news division to fix things.

Hertsgaard discusses the competence of
the media in a chapter entitled "A Palace
Court Press"— a term which encapsulates
his view of the White House press corps—
and opens with a quotation from Meg
Greenfield, editor of the editorial page of
the Washington Post: “If there is anything
deficient about press coverage of the Reagan
administration, and there of course is, it has
to do simply with our own deficiencies and
laziness, and no special cleverness, or blan-
dishments, or seductions, or threats on their
part.”

But Hertsgaard, in possibly revealing a
bias of his own, also says the press’s adver-
sarial behavior is curtailed in part by the fact
that journalists are employed by large corpo-
rations whose self-interest militated against
strong criticism of “a government as pro-
corporate as Ronald Reagan’s.” Then there
was the “truism™ that reporters are only as
good as their sources. And White House
correspondents rely for information on only
a handful of White House officials. Herts-
gaard quotes William Greider, a former
Washington Post editor now with Rolling
Stone as saying that the White House press
corp is more “‘conduit than critic of govern-
ment.” This, Greider added, was due to an
“ingrown quality of deference which makes

the press unwilling to challenge presidential
announcements.”

Hertsgaard appears dismayed at journal-
ists’ failure to express a point of view. He
cites an interview with Jeff Gralnick, vice
president, executive producer, special
broadcasts, but in 1979-1983 executive pro-
ducer of ABC World News Tonight. Asked
how he, as World News executive producer,
responded to administration efforts to re-
strict access to the President, Gralnick re-
portedly said: “It’s not my job to respond to
it...It’s my job to take the news as they
choose to give it to us and then, in the
amount of time that’s available, put it in the
context of the day or that particular story.”

Hertsgaard does not contend there have
not been bumps in the road during the free

ride he says the media have given Reagan.
He cites the bad press the President received
during the recession of 1981-82 and later on
his visit to a West German cemetary contain-
ing the graves of Nazi SS members, on the
stock market crash last year and on the
Iran/contra affair. But Hertsgaard was criti-
cal of the press in connection with Iran/con-
tra for coming as late to the story as it did; he
noted that some stories on aspects of the
scandal had appeared as much as 18 months
before it became truly headline news late in
1986.

Still, Reagan, as he approaches the end of
his second term, remains a very popular
figure. Although some in the media, includ-
ing the Wall Street Journal were unim-
pressed by the President’s speech to the
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Republican national convention, many in
the mainstream press, including the three
commercial broadcast network anchors,
praised it lavishly. Which calls to mind a

remark of Gergen’s quoted by Hertsgaard:
“A lot of the teflon came from the press.
They didn’t want to go after him that tough-
ly‘,, D

End of road for NBC’s ‘Main Street’

Low ad revenue blamed
for expected cancellation
of award-winning show

In another example of belt-tightening. NBC
News is expected to cancel Main Street
within the next few weeks. Despite its rela-
tively small $2 million annual budget, the
award-winning monthly half-hour afternoon
children’s program is facing the axe because
it has not received sufficient support from
advertisers.

cost-saving effort has led to the cancellation
of the early moming news program, Before
Hours, the downgrading of NBC News’s
Houston bureau, consideration of down-
grading the Cairo bureau (BROADCASTING,
Aug 29) and other staff cutbacks.

The cost of the eight half-hours that make
up a year of Main Street have actually been
trimmed, because of staft cuts, from a $3
million budget two years ago.

The cancellation of Mair Street would be
the second example of austerity by new

Maria Shriver on ‘Main Street’ set

Main Street was also caught in the finan-
cial squeeze initiated ut NBC News in Janu-
ary of 1987 under the divisions former
president Larry Grossman. This year that

NBC News President Michael Gartner.

Hosted by NBC’s Sunday Today co-un-
chor Maria Shriver. Main Sireef explores the

concerns of young people, with taped and
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live segments (topics of current interest or
interviews), followed by a discussion
among eight children. Main Street debuted
in 1985, with host Bryant Gumbel. co-host
of NBC's Today show, and has won the
Humanitas Prize and an achievement award
from Action for Children’s Television.

Pieces of past Main Street programs will
be incorporated into an NBC News special,
It’s Not Easy Bein’ Teen. that will air Sept.
6, 10-11 p.m. Because of NBC’s coverage
of the Olympics, Main Street was not sched-
uled to launch its new season until October;
however, no episode order for the program
has been given.

Don Bowers, executive producer of Main
Street, said he would not blame NBC News
if the show he helped create were canceled.
Instead, he pointed his finger at advertisers.

Among the chief reasons advertisers
failed to support the show were its low
clearance among affiliates and the variety of
time periods in which it aired. Affiliates are
fed the program for a 4 p.m. telecast, which
cuts into the local broadcast time affiliates
commonly use to air lucrative early fringe
talk or court shows.

Taking AIM at
CBS News’s Rather

Group feels that documentary
on Vietham war veterans portrayed
many veterans as ‘deranged men’
who had done ‘horrible things’

Accuracy in Media. the conservatively ori-
ented media watchdog group, one of whose
aims is to get CBS News anchor Dan Rather
fired, thought it had a scheme for causing
him some grief last week. It placed a small
ad on the front page of the New York Tines
on Tuesday under the heading, “Are You
Mad at Dan Rather?” AIM is, this time
because of a documentary called, The Wall
Within, on the emotional and mental prob-
lems of Vietnam war veterans that aired on
CBS on June 2. It listed a toll-tree 800
number for Rather critics to call. The re-
corded message attacked the documentary
for allegediy portraying many Vietnam vet-
erans as “deranged men” who had done
“horrible things in Vietnam.” And callers
angered by ‘“the slander” were given
Rather’s office telphone number to call. But
that’s where the AIM plan went awry. In-
stead of Rather, the callers were greeted by a
recording of “The Star Spangled Banner.’

Rather. who had served for a year as a
CBS News correspondent during the Viet-
nam war, was not commenting, but a
spokesman suggested the use of the National
Anthem was a good-humored device for
demonstrating the anchor’s patriotism. CBS
News also said AIM appears to be the only
source of complaint about the documentary.
The program, a spokesman said. “has re-
ceived overwhelming support from Vietnam
veterans and veterans associations, as well
as from members of Congress.”

AIM Executive Director Reed Irvine’s
only comment was that Rather could have
found a recording of the anthem that was
“not so scratchy.” |



Datebook

Continues from page 23

tion Policy and co-sponsored by Comsat, Pacific
Telesis. National Press Club, Washington. Information
(202) 863-0890

Sept. 27-29—Great Lakes Cable Expo. Cobo Hall,
Detroit. Information: Steve Smith, (517) 351-5800

Sept. 27-28—Public Service Satellite Consortium
conference on telecommunications policy, “Forging a
New Telecommunications Strategy: Choices for the
Next Administration.” National Press Club. Washing-
ton. Information: (202) 863-0890.

Sept. 28—Fifth annual Walter Kaitz Foundation din-
ner, honoring Ralph Baruch. Hilton hotel. New York.

Sept. 26—New York Television Academy luncheon.
Speaker: Gerry Hogan, president, Turner Entertain-
ment Networks. Copacabana. New York.

Sept. 28-29—"Urban Markets: Directions for the 90's,”
seminar sponsored by National Cable Television As-
sociation and Nationa! Association of Minorities in
Cable. Keynote: Amos Hostetter, chairman-CEO, Con-
tinental Cablevision. Waldori-Astoria, New York. Infor-
mation. Ann Dorman: (202) 775-3690.

Sept. 28—"Beyond the Basics.” course sponsored by
Women in Cable. iacom Conference Center, New
York. Information: Claire Stern, (212) 532-6680.

Sept. 29— Cabletelevision Advertising Bureau local
advertising sales workshop. Dallas Parkway Hilton,
Dallas.

Sept. 30—Deadiline for appiications for Onio State
Awards program competition honoring excellence in
educational, informational and public affairs broad-
casting. Information: Phyllis Madry, (614) 292-0185.

Sept. 30—"Covering Liability, Risk and Insurance Re-
form,” conference for journalists co-sponsored by
Foundation for American Communications and Sac-
ramento Bee. Sacramento Community/Convention
Center, Sacramento, Calif. Information: (213) 851-
7372

——
October

Oct, 2-4—New York State Broadcasters Association
and Pennsylvania Association of Broadcasters joint
annual convention. Speaker: FCC Commissioner Patri-
cia Diaz Dennis. Hershey Lodge. Hershey, Pa. Informa-
tion: (518) 434-6100 or (717) 233-3511.

Oct. 2-4—Joint annual meeting of Oregon Association
of Broadcasters and Washington State Associatior of
Broadcasters. Jantzen Beach Red Lion, Portiand, Ore.
Information: (206) 625-0714.

Oct. 2-6—Southern Educational Communications
Association conference. Hyatt Regency Louisville,
Louisville, Ky. Information: Jeanette Cauthen, (803)
799-5517.

Oct. &—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Omni hotel at CNN Center,
Allanta.

® Oct. 4—Deadline for station entries in New York Area
Emmy Awards, sponsored by New York Chapter of
National Academy of Television Arts and Sciences.
Information: (212) 765-2450.

Oct, 4-6—Atlantic Cable Show. Atlantic City Conven-
tion Center. Atlantic City, N.J. Information: (609) 848-
1000.

Oct. 5—New York Television Academy luncheon.
Speaker: Tim Robertson, CBN Family Channel. Copa-
cabana. New York.

Oct. 6—Caucus for Producers. Writers and Directors
general membership meeling. Chasen’s, Los Angeles.
Information: (213) 652-0222.

Oct 6-—"Beyond the Basics,” course sponsored by
Women in Cable. Viacom Conference Center. New
York. Information; Claire Stern, (212) 532-6680.

Oct. 6—Cabletelevision Advertising Bureaw l0Cal ad-

vertising sales workshop. Radisson Inn Maingate, Or-
lando, Fla

Oct. 7—Radio Broadcasters of Chicago 10th annual
windy Awards honoring excellence in Creative use of
radio as advertising medium. Hotel Nikko, Chicago.
Information; Susan Kraus, (312) 329-9002

Oct, 7-dan. 2—"On the Air: Pioneers of American
Broadcasting,” exhibition co-sponsored by National
Portrait Gallery and Museum of Broadcasting, New
York. Smithsonian National Portrait Gatlery, Washing-
ton

Oct, 7-8—Southeast Regional Intercollegiate Broad-
casting System convention, sponsored by WRAS-FM
Atlanta. Urban Life Center, Georgia State University,
Atlanta. Information: (404) 651-2237.

Oct. 9-11—Women in Cable national management
conference. Theme: "Facing the Competitive Chal-
lenge.” Swiss Grand hotel, Chicago. Infarmation:
Reenee Gill, (312) 661-1700.

Oct. 9-11—illinois Broadcasters Association annual
convention. Eagle Ridge-Galena, IlI.

Oct. 9-12—United States Telephone Association 91st
annual convention. Marriott Marquis, New York. Infor-
mation: (312) 332-1991.

Oct. 11—Presentation of Engineering Emmy Awards
for Qutstanding Achievement in the Science of Televi-
sion Engineering, sponsored by National Academy of
Television Arts and Sciences. Sheraton Center, New
York. Information: (212) 586-8424.

Oct. 11—Cabletelevision Advertising Bureau l0cal ad-
vertising sales workshop. Howard Johnson hotel, Bos-
ton.

Oct. 11-13—Basic media seminar, sponsored by
American Association of Advertising Agencies. Clift
hotel. San Francisco. Information: (212) 682-2500.

Oct. 11-16—Natioral Black Media Coalition 15th
anniversary conference. Adam’s Mark hotel, Houston.
Information: (202) 387-8155.

Oct. 12—"Beyond the Basics.” course sponsored by
Women in Cable. Viacom Conference Center. New
York. Information; Claire Stern. (212) 532-6680.

Oct. 12—Cabletelevision Advertising Bureau local
advertising sales workshop. Sheraton \Valley Forge,
Philadelphia.

® Oct. 12—New York Television Academy luncheon.
Speaker: Kay Koplovitz, president-chief executive offi-
cer. USA Network. Copacabana, New York.

®Oct. 12—[uternatioral Television Association.
Washington chapter, Communications Day. Twin
Bridges Marriot!, Alexandria. Va. Information: (703)
354-6996.

Oct. 12-14—Worid Teleport Association general as-
sembly conference and exhibition. Theme: “New Im-
pacts for City Development and Initiatives for New
Telecommunications Services.” Congress Center East.
Cologne, Germany. Information: Holly Kobran, (202)
333-7400.

Oct. 12-14—Promotion stralegy seminar, sponsored
by Assaciation of National Advertisers. Stouffer West-
chester hotel, White Plains, N.Y. Information: (212) 697-
5950.

Oct. 12-15—American Association of Advertising
Agencies Weslern region convention. Hyalt Regency,
Scottsdale. Ariz. Information: (212) 682-2500.

Oct. 13-14—Alaska Broadcasters Association 24th
annual convention and engineering conference. Hotel
Captain Cook, Anchorage. Ala. Information: (907) 258-
2424,

Oct. 13-16—Nationa! Broadcast Association for
Community Affairs conventicn. Copley Plaza hotel,
Boston. Information:; Valerie Nawy, (617) 449-0400.

Oct. 14-15—RBroadcast Education Association West-
ern regional meeting. Grossmont College. Calif. Infor-
mation: Frank Holston, (301) 396-7918.

® Oct. 14-16——"The Economics of Urban Poverty and
Wellare,” advanced economics conference for journal-
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ists, co-sponsared by Foundation for American Com-
munications, Ford Foundation and New York Daily
News, in association with New York Newspaper Pub-
lishers Association and New York State Broadcasters
Association. Stouffer Westchester hotel, White Plains,
N.Y. Information: (213) 851-7372

Oct. 14-18—MIPCOM, international film and program
market for TV, video, cable and satellite. Palais des
Festivals, Cannes, France. Information: Perard Associ-
ates, (212) 967-7600

Oct. 15—Radio-Television News Directors Associ-
ation region 12 "super regional” conference. Sheralon
Center hotel, New York.

Oct. 15—Deadline for program entries in Input '89,
international public television screening conference
{to be held May 21-27, 1989, in Stockhalm). Informa-
tion: (803) 737-3434.

Oct. 15—Deadline for entries for film or videotapes
produced or directed by women, sponsored by Wom-
en in the Director’s Chair. Information: (312) 281-
4988.

Oct. 15-19—Society of Motion Picture and Television
Engineers convention 130th technical conference and
equipment exhibit. Jacob K. Javits Convention Center,
New York.

Oct, 16-18—Wireless Cable Associations Wireless
Cable '88 annual conference and equipment exhibit.
Hyatt Regency Crystal City, Arlington, Va. Information:
(202) 347-4253.

Oct. 16-18—Nevada Broadcasters Association annual
convention. Hyatt Lake Tahce Resort, Lake Tahoe, Nev

Oct. 17—Fox Broadcasting Co, afilliate sales seminar,
“Maximizing Your Potential Sales Revenue with Fox.”
Bally's, Las Vegas. Information: Michael Peikoff, (213)
203-1425.

Oct. 17-19—Television Bureau of Advertising 34th
annual meeting, *Television '89 and Beyond.” Bally's,
Las Vegas.

312) 827-9330.

B Oct. 18—International Television Association
event, “Campaign’ 88: The Candidate, the Media and
the Corporation.” Burson-Marsteller, New York. Infor-
mation: Carl Levine, (212) 265-3600.

Oct. 18-20—Mid-Americe Cable TV Association 31st
annual meeting and show. Hilton Plaza Inn on Country
Club Plaza. Kansas City, Mo. Information: (913) 841-
9241.

Oct. 19— International Radio and Television Society
newsmaker luncheon featuring Laurence Tisch, CBS
president/CEQ. Waldori-Astoria hotel, New York. Infor-
mation: (212) 867-6650.

Oct. 19—Seventh annual Telecommunicaticns Career
Day, sponsored by James Madison University, de-
partment of communications. Universily campus,
Harrisonburg, Va. Information: (703) 568-6221.

Oct. 19—Federal Communications Bar Association
monthly luncheon. Speaker: Thomas Fitzpatrick, FCC
chief administrative law judge, FCC. Marriott hotel,
Washington.

Oct. 19-21—/ndigne Broadcasters Association fall
conference. Viscount hotel, Indianapolis.

Oct. 19-22—|ntelevent ‘88, seventh world conference
on future of “international telecommunications policy
and regulatory issues through the views of the world's
leaders in industry and government.” Theme: “Global
Telecommunications: Strategic Pathways to the 21st
%a_‘rr\éury" Cannes, France. Information: (703) 556-

® Oct. 20—Presentation of "Jumbo Prawn" awards
honaring "people in the northern California advertising
community who apply their creative genius 1o the art
form of radio.” sponsored by Noithern Californic
Broadcasters Association. Steihardt Aquarium, Gold-
en Gate Park, San Francisco. Information: (415) 362-
2606.
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As compiled by BROADCASTING from Aug.
24 through Aug. 31 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications: ALJ—Ag-
ministrative Law Judge; alt.—alternate; ann.—announced;
ant.—antenna; aur—aural; aux.—auxiliary: ¢h,—channel:
CH—critical hours.; chg.—change: CP—construction permit:
D—day: DA—directional antenna: Doc.—Docket: ERP—effec-
tive radiated power: Freg—frequency: HAAT—height above
average terrain: H&V—horizontal and vertical; khz—Xkilohentz;
kw—xkilowatts: lic.—license; m-—meters: mhz—megahenz:
mi.—~miles: MP—modification permit; mod.—modification;
N-—night; pet. for recon.—petition for reconsideration: PSA—
presunrise service authonty: pwr.—power: RC—remote control;
$-A—Scientific-Atlanta: SH—specified hours; SL—studio loca-
tion; TL—transmiuer location; trans.—transmitter: TPO—trans-
mitter power output: U or unl.—unlimited hours: vis.—visual;
w—watts: *—noncommercial. Six groups of numbers at end of
facilities changes items refer to map coordinates. One meter
equals 3.28 feet.

]
Ownership Changes ’

8 WCRT(AM) Birmingham, AL (BAL880728EA; 1260
khz: 5 kw-D)—Seeks assignment of license from The Jireh
Corporation to Broadcast Properties Inc. for $300,000.
Seller is owned by Paul M. Pankev Jr. It has no other
broadcast interests. Buyer is owned by Alan B. Woodall.
who owns local computer installation service. It has no other
broadcast interests. Filed July 28,

B WURL(AM) Moody. AL (BAL880802EA; 760 khz: |
kw-D)}—Seeks assignment of license from Cooke Broad-

casting to Pearson Broadcasting Group Inc. for $225,000.
Seller is owned by H. Raymond Cooke, who has no other
broadcast interests. Buyer is owned by Robert A. Pearson
and Myra D. Pearson. It has no other broadcast interests.
Filed Aug. 2.

8 KIWI(FM) Bakersfield, CA (BALH880720GU: 92.1
mhz; 100 kw; HAAT: 899 1.} —Seeks assignment of license
from J. and R. Communications to KMAFP Inc. for
$340.000. Seller is owned by Joyce and Robert Duffy. who
have no other broadcast interests. Buver is owned by Ed-
wards R. Hopple and Gordon B. Sherwood. who also own
colocated KWAC(AM), Filed July 20.

8 KJONFM) Los Angeles and KHOW(AM)-KSY Y(FM)
Denver (KJOI: BTCH880802GH: 98.7 mhz: 75 kw: HAAT:
1180 ft.; KHOW: BTC880802EF: 630 khz: 5 kw-U; KSYY:
BTCH880802EE; 95.7 mhz; 100 kw; HAAT: 725 ft.))—
Seeks assignment of license from Legacy Broadcasting 10
Command Commurications for $95 million (BROAD-
CASTING. July 4). Seller is Los Angeles-based group of
four AM'’s and six FM’s owned by Robert EX. Sillerman
and Carl Hirsch. Buyer is owned by Carl Brazell, president
of Metropolitan Broadcasting. New York-based group re-
cently acquired by Sillerman (BROADCASTING. April
11). It is also buying KRLD(AM) Dallas {(see below). Filed
Aug, 2.

8 KRLD(AM) Dallas, TX (BTC880802ED,; 1080 khz; 50
kw-U)—Seeks assignment of license from Metropolitan
Broadcasting Holding Co. to Command Communications
Inc. for $30 million. Scller and buyer are also exchanging
KJOI(FM) Los Angeles and KHOW({AM)-KSYY(FM)
Denver (see above). Filed Aug. 2.

8 KKIS(AM) Piusburg. KKIS-FM Walnut Creek. both
Calitormia (AM: BAL8S8B0SO4EC; 990 khz: 5 kw-U; FM:
BALH880804ED: 93.1 mhz; 3 kw; HAAT: 89 ft,)—Seeks
assignment of license from Chabin Communications Corpo-
ration to Diamond Broadcasting of Calif. Inc. for

: —
Top Ten combo w/ Class B FM
515,000,000

JIM BREWER 904/730-2522

Power combo: 100kw FM
10kw AM — $3,000,000
DAVID LaFRANCE 818/893-3199

Florida coastal FM in great
market; terms — $1.900,000
GEORGE REED 904/730-2522

California Class A with mkt.
pop. of 350K — $1,300,000
JIM MERGEN 818/893-3199

NE Combo w/ Class B FM
Rated market — 82,200,000
KREVIN COX 201/464-3731

SE Growth mkt. combo, terms
$1,200,000
ED SHAFFER 404/698-9100

Visit our Hospitality Suite during NAB Radio ‘88
Washington Grand Hyatt, Suite 109

TV, independent: Large sunbelt
growih market — $18,000,000
KENT REPLOGLE 202/822-1700

Carolina Class C combo
$3,500,000
MITT YOUNTS 202/822-1700

SW upgrade to Class C, 90K pop.
$1,150,000 on terms
GREG MERRILL 801/753-8090

Excellent owner/op. FM with
cash flow; terms — $775,000
ERNIE PEARCE 404/698-9100

Sunbelt AM/FM combo
7 X cash flow — $2,100,000
BILL WHITLEY 214/788-2525

Coastal Florida C-1 combo
with cash flow — $6,000,000
GEORGE REED 904/730-2522

Nationwide Media Brokers

11l

Associates

L —

Corporate Offices « Washington, DC « 202/822-1700
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§4,477.000. Seller is owned by James Chabin, who has no
other broadcast interests. Buyer is owned by Romald H.
Strother and Thomas P Gammon. It also owns KTRR{AM)
Loveland. CO and KZXY-AM-FM Apple Valley. CA . Filed
Aug. 4

8 KJRC(AM) South Lake Tahoe. CA (BAP880802EB:
1090 khz: 50 kw-U)—Seeks assignment of license trom
Jerry J. Collins 0 Kigd Communications for $17.500.
Seller has no other broadcast interests. Buver is owned by
Charles W. Kidd, who has no other broadcast interests.
Filed Aug. 2.

8 KVOR(AM)-KSPZ(FM) Colorado Springs. CO (AM:
BALBB0729EA: 1300 khz: § kw-D. | kw-N; FM: BAL-
HBB0729EB: 92.9 mhz: 25 kw: HAAT 2,130 ft.)—Seeks
assignment of license from Penn Communications Corp. to
Shockley Communications Corp. for $7.2 million. Seller is
owned by Richard K. Penn, who also owns KQEO(AM)-
KMGA(FM) Albugueruge. NM. Buyer is owned by Terry
K. Shockley and his wifc. Sandra. who also own
WILV(FM) Madison. Wis.; KDAL-AM-FM Duluth. MN,
and Provideo. video production company based in Madison.
Filed July 29.

® WGTO(AM) Cypress Gardens. FL (BAL880728EC;
540 khz: 50 kw-D 1 kw-N DA-1: HAAT:}—Seeks assien-
ment of license from Cypress Broadcasting Lid. to Florida
Media Inc. for $1.882,000. Seller is principally owned by
Cordell J. Overgaard, Chicago-based atiorney who also has
interest in Gore-Overgaard Broadcasting Inc., which owns
WTMR(AM) Camden, NJ. and recently bought WMJI(AM)
Cleveland (*Changing Hands.” June 13). Buver is owned
by Howard Hoffman, former part owner and general man-
ager of WBBH-TV' Fort Mevers. FL. Filed July 28.

B WMZY(AM) Wildwood. FL (BAL&80726EE: 640 khz;
826W-D 979W-N: HAAT:)—Secks assignment of license
from James Patrick to Christian Radio Communications Inc.
for $367,600. Seller has no other broadcast interests. Buyer
is owned by Regina Damiano. Ronald A. Pollow and Theo-
dore D. Tucker. It also owns WMOB({AM) Mobile. AL and
recently bought WCKS(AM) Cocoa. FL. Filed July 26.

8  KSPD(AM) Boise. ID (BTC880726ED: 790 khz; | kw-
D)}—Seeks transfer of control of KSPD Inc. from Harold E.
Thomas. 0 Lemoyne G. Schafer for $35.255. Seller owns
51% of stock. Buyer. who presently owns 49% of stock. has
no other broadcast interests. Filed July 26.

B WTIMAM)-WTIY(FM) Tayvlorville, IL (AM:
BAL880725GY: 1410 khz: | kw-D: FM: BALH880725GZ:
92.7 mhz: 3 kw: HAAT. 310 fi.}—Secks assignment of
license from Sky Communications Ltd. to USA Radio Corp.
for $435.000. Seller is owned bv Marsha Linton and Pat
Delaney. who have no other broadcast interests. Buyer is
owned by James E. Green. pharmacist from Riverton. IL,
and Robert D. Baxter. progam director and chief engineer at
WMAY(AM)-WNNS(FM) Springficld. IL. Filed July 25

B WOKI(AM} Jackson. MS (BAL8S0802EG; 1550 khz;
50 kw-D; 10 kw-N)—Seeks assignment of license from Holt
Communications Corp to David R. Price for $100.000.
Seller is Bethlehem. PA-based group of five AM's and six
FM’s owned by Arthur H. Holt and family. It is buving co-
located WOAD(AM) (se¢ below). Buver has no other
broadcast interests. Filed Aug. 2.

B WOAD(AM) Jackson, MS (BAL8B0804EA: 1400 khz:
1 kw-D. 250W-N: HAAT:}—Seeks assignment of license
from John Henry Pembroke to Holt Communications Corp,
for $500.000. Seller has no other broadcast interests. Buyer
is buyving co-located WOKJ(AM) (see above). Filed Aug. 4,

8 WWKB(AM) Buffalo, NY and WKSE(FM} Niagara
Falls. NY (AM: BAL880729HQ: 1520 khz: 50 kw-U; FM:
BALHB880729HR: 98.5 mhz; 46 kw; HAAT: 420 ft.)}—
Secks assignment of license from Empire State Broadcast-
ing Corp. to Gemini Broadcasting Corp. for $7,500.000.
Scller is subsidiary of Price Communications. publicly
owned. New York-based publisher and station group of five
AM’s. four FM's and nine TV's headed by Robert Price.
Buyer is owned by James M. Difiglia. James J. Dimino.
George J. Hawras and Ralph C. Lorigo. Filed July 29.

8 WFLR-AM-FM Dundee. NY (AM: BTC880803GI:
1570 khz: 5 kw-D: FM: 95,9 mhz; 1 kw; HAAT: 600 ft.)—
Seeks assignment of license from J. Brian Clark to Johnson
Newspaper Corp. for 5237.500. Seller has no other broad-
cast interests. Buver is owned by John B. Johnson and
Catherine C. Johnson. Filed Aug. 3.



B WAQX(FM) Manlius. NY (BALHB80727HE: 95.3
mhz: 3 kwi HAAT: 300 ft.)—Secks assignment of license
from AGK Communications In¢. 1o Atlantic Ventures of
New York. L.P. for $4.5 million. Seller is headed by George
Kimble. chairman. and Craig Fox. Fox also has intcrest in
three AM’s and tive TV's. Buver is owned by Steven B.
Dodge. Eric B. Schultz. Joseph L. Winn and Michacl B
Milson, who are all Tormer officers of American Cable
Systems. which merged with Continental Cablevision last
vear. and James T. Herron, former radio consultant based in
Chicago. It also owns WNYR(AM)-WEZO(FM) Rochester.
NY. and has reached sertlement agrecment to purchase
WRKO(AM)-WROR(FM) Boston. Filed July 27.

B WSYD(AM) Mt. Airy. NC (BTC880803EA: 1300 khz;
5 kw-Dr | kw-N)—Secks assignment of license from Billy
Bruce Hull to Erasws Poore for $340.000. Scller has no
other broadcast interests. Buyer is station’s general manager.
Filed Aug. 3

Actions

8 KPIN(AM)-KBBT(FM) Casa Grande. AZ (AM: BA-
L8B0629EA: 1260 khz: | kw-D: FM: BALH880629E13:
105.5 mhz: |.9 kw; HAAT: 362 ft.)—Granted assignment of
license from KVOS Inc. to KPIN Inc. for $550.000. Scller
is principally owned by Ray Lockhar. who alsp owns
KOGA-AM-FM Ogallala. NE. It has no other broadcast
intcrests. Buyer is owned by Robert A. Finekelstein and Ben
Doud. W also owns KGWY(FM) Gillette, WY. and KYBG-
(AM) Boone. L.LA. Action Aug. 17.

B KFYE-FM Fresno. Calif. (BALH880519GX: 93.7 mhz:
68 kw: HAAT: 1.912 ft.)—Granted assignment of license
from Professional Broadcasting Inc. to Henry Broadcasting
Inc. for $5.1 million. Seller is subsidiary of EZ Communi-
cations. Fairfax. VA-based group of four AdM's and 11 FM’s,
principally owned by Art Kellar. chairman. Buyer is San
Francisco-based group of five AM’s and six FM’s owned by
Charlton H. Buckley. Action Aug. 15.

B KNAX(FM) Fresno. CA (BALHB80519HA: 97.9 mhz:
48 kw: HAAT: 290 fi.)—Granted assignment of license from
Henry Broudcasting Co Inc. to F/S Fresno Inc. for Sd
million. Seller has also bought KFYE-FM Fresno (sec
above). Buver is subsidiary of First Sjerra Communications
In¢.. which is owned by John McSorley, Kevin S. Fitzgerald
and Crang J. Vallely. It also owns KQIZ(FM) Amarillo, TX.
and KIKX(FM) Colorado Springs. Action Aug. 15,

B WBILZ(FM) Cincinnati (BALHB80629HJ: 103.5 mhz:
19.33 kw: HAAT: 790 fi.}—Granted assignment of license
from Panache Broadeasting 1..P. 10 Dalton Broadcasting for
$7.8 million. Seller is principally owned by Charles D.
Schwartz. It also owns WWDB(FM) Philadelphia and
WTUN(AM)-WTLC(FM) Indianapolis. Buver is owned by
William Dalton and his wite, Susan. former owners of
WXTR(FM) Washington. Action Aug. 15.

New Stations

Actions
& Grass Valley CA (BPHB31030MG)—Granted app. of
Waude Axell for 99.3 mhz: 3.0 kw (H&V): 325 m. Address:
18719 Meudowlark Court. Penn Valley. CA 95946. Princi-
pal has no other broadcast interests. Action Aug. 1],

B Sunta Maria. CA (BP870603AG)—Denied app. of Mar-
lenc V. Borman for 1120 khz: 1.5 Kw-D. Address: 6720
Lakeview Dr., Carmichael, CA 95608. Principal has no
other broadcast interests. Action Aug. 15,

®  Richmond. IN (BPEDB70217MD}—Grunted app. of
Xavier University for 89.3 mhz: 4.2 kw H&V: 57 m
Address: 3800 Victory Parkway. Cincinnati, OH 45207.
Principal is nonprofit corporiation headed Rev Leo Klein.
Rev Lawrence H. Blondl. Clement L. Buenger. James C.
Carter. Michacl J. Conaton. Rev. Albert Diulio and Donald
M. Henderson. Action Aug. 11,

®  Hoosick Falls. NY (BPH880602NI}-~Returned app. of
Baulefield Broadcasting for 7.5 mhz: 3 kw H&V: 100 m
Address: Lape Rd.. R.D. #1. Rensseluer. NY 12144. Prin-
cipal is owned by Robert L. Hill and A. Puul Willey. Hill
owns WHRL(FM) Albany. NY. Action Aug. 15

& Columbus. OH (BPH870515MQ)—James Philip Gray
for 107.5 mhz: 3 kw H&V: 97 m. Address: 10 Trinity Place.
Fort Thomas. KY 41073, Principal has no other broadcast
interests. Action Aug. 15,

®  Reynoldsville. PA (BPH880114NL)—Granted app. of
Paula Heindl for 99.5 mhz; 3 kw H&V. 100 m. Address:
PO. Box 146, Ridgeway, A 158353, Principal has no other
broadcast interests. Action Aug. |1

® Maryville. TN (BPH860730MI»—Granted app. of
Gateway Broadcasting Corporation tor 95.7 mhz: 3 kw-

H&V: 328 (1. Address: 220 Woodlawn St., Maryville, TN
37801. Principal is owned by Harry N. Plumlec and Leona
M. Plumlee. It has no other broadcast interests. Action Aug.
11

& South Padre Island. TX (BPH850712R!)}—Granted
app. of The Spanish Aural Services Co. for 92.7 mhz: 3 kw
H& V. Address: 839 Timber Cove Dr., Scabrook. TX 77386.
Principal is owned by Roy E. Herderson. It also owns
KYND(AM) Secabrock. TX. Action Aug. 11.

=== —
Facilities Changes
AM's
8 Durdanelle. AR. KZAO. 1490 khz—Aug. 10-Applica-

tion for CP to increase nighttime pwr to | kw

8 Carthage, MO, KDMO. [490 khz—Aug. 3-Application
for CP to make changes in antenna system: TL: 200 m N of

the intersection of Hwys 96 and 71, W of Carthage. MO: 37
10 58N 94 21 43w,

FM's

B Mobile. AL, WABB-FM. 97,5 mhz—Aug. 10-Applica-
tion for CP 1o change HAAT: 473 m H&V.

®  Chandler. AZ. KMLE, 107.9 mhz—Aug. 12-MP
(BPHR70601IC) to make changes; TL: on the KTSP-TV
tower located atop South Min. in South M. Park, 16.5 km
due § of Phoenix. AZ;, HAAT: 529 m H&V

8 Phoenix. KJZZ. 91,5 mhz—Aug. 8-Mod of CP (BPE-
D8606241A) 10 change HAAT: 490.4 m H&V.

B Wickenburg. AZ. KCIW-FM, 105.5 mhz—Aug. §-Ap-
plication for CP to change HAAT: 4 m H&V.

8 Ferndale. CA. KWHZ. 99.3 mhz—Aug. 10-MP
(BPI4850711M2) 10 make changes: TL: Humboldt Hill. near
Eureka. Humboldt Co, CA: HAAT: 124 m H&V: ERP; 2 kw
H&V.

8 Madera. CA, KHOT-FM. 92.1 mhz—Aug. 5-Applica-
tion for CP to make changes: ERP: 25 kw H&V, HAAT. 95

\

Communication Finance Group.

A Greyhound Company

And you thought the Greyhound
was just on buses.

When you say Greyhound, most people just think buses. But did you know
that for 25 years Grevhound has been a major business finance company?

Today, Greyhound Financial helps broadcasters and cable operators
acquire and refinance their properties. Our Communication Finance
team, lead by industry veteran Matt Breyne, offers:

* quick decision making
* loan structuring expertise
- access to a wide range of financing options

So now, when you want to buy a new property or restructure an existing
one, think Greyhound—the communications finance people.

Call Matt Breyne at 602-248-2808 or Chris Webster at 602-248-6955,

(Greyhound Financial (Corporation

A
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m H&V; TL: 28180 Avenue 15, Madera, CA; change to
class Bl (Per Doc #87-334).

®  Marysville, CA, KRFD-FM, 99.9 mhz—Aug. 12-Ap-
phication for CP to change HAAT. 641 m H&V.

8 Merced, CA, KBCY, 106.3 mhz—Aug. 9-MP
(BPH8409241D) to make changes: TL: 7.02 mi. (11.3 km)
N 60 degrees E of Merced, CA; HAAT: 145 m H&V; ERP:
1.4 kw H&V.

®  Jacksonville, FL. WNCM. 88.1 mhz—Aug. 9-Applica-
tion for CP to make changes; TL: on side of authorized
WFYV-FM tower.

B Labelle, FL. WVHG, 92.1 mhz—Aug. 1-Application
for CP to make changes; HAAT: 100 m H&V; TL: SR, 6.5
mi. § of La Belle, Hendry Co. FL.

&  Augusta, GA. WACG-FM, 90.7 mhz—Aug. 16-Appli-
cation for CP to change ERP: 25 kw H&V.

B Brunswick. GA, WPIQ, 101.5 mhz—Aug. 4-MP
(BPH850712IR, as mod) to make changes: HAAT: 446 m
H&V; TL: near intersection of Colerain/St. Mary's
Rd/McKendree Rd, Kingsland, Camden Co. GA; 30 49
17N 81 44 13W.

® Oelwein, IA. KOEL-FM, 92.3 mhz—Aug. 15-MP
(BPH850712JG) to change ERP: 95.3 kw H&V.

®  Earl Park, IN, WIBN. 98.3 mhz—Aug. 11-Application
for CP to make changes; TL: NW comer of 600S 100W in
Chase, IN; HAAT: 100 m H&V; ERP: 25 kw H&V; change
to class Bl (Per Doc #87-181).

® Biddeford. ME, WYJY, 94.3 mhz—Aug. 15-Applica-
tion for CP to make changes; ERP: 13 kw H&V; HAAT: 137
m H&V; TL: 0.3 km NE of intersection of Milliken Mills Rd
& Rte 98, 3.7 km N of Old Orchard Beach, York Co. ME;
change to class Bl (Per Doc #87-263).

®  Frostburg, MD, WFWM, 91.5 mhz—Aug. 9-Applica-
tion for CP to make changes; Freq: 91.7 mhz; HAAT: 434.1
m. H&V; TL: summit of Dans Rock.

& Tisbury, MA, WMVY, 92.7 mhz—Aug. 9-Application
for CP to make changes; HAAT: 100 m. H& Vand to correct
site coordinates: 41 26 17N 70 36 47W.

®  Newberry. M, WNBY-FM. 93.5 mhz—Aug. 4-Appli-
cation for CP to make changes: ERP: 3.5 kw H&V; HAAT:
80 m H&V: TL: South-M123, Newberry. Luce Co. MI:
Freq: 93.7 mhz; Class: C2 (Per Doc #88-383); 46 18 48N 85
30 3g8w.

NOTICE

Fred T. Boice, Trustee for
22 Spokane Limited
Partnership, has filed
with the Bankruptcy

Court an application to
sell the FCC license for
the operation of broad-
cast station KSKN-TV,

Spokane, Washington. A

hearing to consider this
sale and to consider
higher bids will be held in
the United States
Bankruptcy Court, 300
W. Congress, Tucson,
Arizona at 9:30 a.m. on
September 13, 1988.
Interested parties
may make inquiry at
(602) 886-8137.

B Rochester, MN, KWWK, 96.7 mhz—Aug. 11-Applica-
tion for CP to make changes; Freq: 96.5 mhz (Per Doc #87-
520); TL: on County Rd 119, 8 km E of Rochester, Olmstead
Co, MN; HAAT: 190 m H&V; ERP: 30.9 kw H&V: change
to class C2.

®  Faribault, MN, KOFN, 95.9 mhz—Aug. 11-Applica-
tion for CP 1o make changes; TL: 2 mi. S of the § city limits
of Faribault, MN, 0.37 km E of Rice Co Hwy 3, SE 1/4 Sec
18 T109 N, R 20 W; HAAT: 173 m H&V: ERP: 0.8] kw
Hé&V.

® St Louis, KBDY, 89.9 mhz—Aug. 3-Application for
CP to make changes; ERP: 0.01 kw H&V,

B8 Billings, MT, KOHZ, 103.7 mhz—Aug. 4-Mod of CP
to change HAAT: 146.2 m H&V.

® Berlin, NH, WMOU, 103.7 mhz—Aug. 8-MP
(BPHB612301G) to make changes; ERP: 2].64 kw H&V;
HAAT: 1,181 m H&V.

®  Poughkeepsie, NY, WVKR-FM, 91.3 mhz—Aug. 12-
Application for CP to make changes; ERP: 3.7 kw (H);
HAAT: 250 m (H): TL: 2.2 km S of Milton Turnpike and 1.3
km E of § Street, near Marlboro, NY.

®  Buies Creek, NC, WCCE, 90.1 mhz—Aug. 10-Appli-
cation for CP to make changes; ERP: 22.39 kw (H), 22 kw
(V); HAAT: 140 m H&V; TL: SR 55, 0.3 km NE of Erwin
Limits, NC.

& Moyock, NC, WOFM-FM, 92.1 mhz—Aug. 15-Appli-
cation for CP to make changes; ERP: 18.5 kw H&V; HAAT.
118 m H&V, TL: Gum Bridge Rd, Pleasant Ridge. Virginia
Beach City. VA; change to class Bl (Per Doc #87-207).

8 Defiance. OH, WZOM, 105.9 mhz—Aug. 9-Mod of
CP to make changes; HAAT: 100 m H&V; TL: 91 m § of
Bowman Rd, 0.32 km E of Williams Rd. Defiance Twp.
Defiance Co, OH.

& Bellefonte, PA, WZWW, 95.3 mhz—Aug. 8-Applica-
tion for CP to make changes; ERP: 0.794 kw H&V; HAAT:
194 m H&V.

& Mifflinburg, PA, WWBE, 98.3 mhz—Aug. 12-Applica-
tion for CP to make changes; TL: 1.4 mi. NE of New Berlin,
PA; HAAT: 145 m H&V; ERP: 1.3 kw H&V.

®  University Park, PA, WQWK-FM, 96.7 mhz—Aug. 8-
Application for CP to make changes: Freq: 97.1 mhz (Per
Doc #87-588); TL: 6.9 km NE of State College, 1.3 km $§
of US 322; HAAT: 123 m H&V; ERP: 3 kw H&V.

8 Slaton, TX, KJAK, 92.7 mhz—Aug. 3-Application for
CP to make changes; ERP: 97 kw H&V; HAAT: 229 m
H&V; change class to C1 (Per Doc #87-381).

8 Etowah, TN, WVKS-FM, 103.1 mhz—Aug. 10-Mod
of CP to make changes; TL: 7.58 km from Athens, TN,
bearing 101.3 degrees: change to class C2 (Per Doc #87-
206).

® Colonial Beach, VA, WGRQ, 95.9 mhz—Aug. 8-Ap-
plication for CP to change TL: 250 ft. S of Rt 3 at Weedons
Fork, King George Co, VA.

TV's

® Honolulu, KWHE. ch. 14—Aug. 9-MP
(BPCT810803KE) to change ERP vis.: 75.85 kw; HAAT: 8
m; ANT: Bogner BI6UHM/B16UH-V; TL: Century Square
Bldg., 1188 Bishop St.. Honolulu, HI; 21 I8 49N 157 51
43W.

8 Minneapolis, KVBM-TYV, ch. 4$5—Aug. 5-Mod of CP to
change ERP vis.: 94.8 kw; HAAT: 263 m; TL: IDS Bldg..
Minneapolis, Hennepin Co, MN.

Actions

® Etowah, TN, WVKS-FM, 103.] mhz—Aug. 10-Mod
of CP to make changes: TL: 7.58 km from Athens. TN,
bearing 101.3 degrees; change to class C2 (Per Doc #87-
206).

AM’s

8 Flomaton, AL, WRBK, 1090 khz—Aug. 9-Application
(BMPB70810AH) granted for Mod of CP to change city of
license to Cantonment, FL; TL: 0.6 km E of intersection of
SR 749 and Aliernate Rie 95, Gonzales, FL, and to con-
struct a new antenna; 30 34 47N 87 17 18W,

® Boise, ID, KIZN, 730 khz—Aug. 16-Application
(BP871016AA) granted for CP 10 increase power to 0.5
kw710 kw, install DA-2; make changes in antenna system
and change TL: 10 km 235 degrees True, from Boise, [D; 43
34 13N 116 20 45W.

®  Grayling, MI, WGRY, 1590 khz—Aug. 11-Application
(BP880624AE) retumed for CP to change hrs of oper to
unltd by adding night service with 1 kw and change Freq to
1230 khz.

B Springfield-Eugene, OR, KORE, 1050 khz—Aug. 11-
Application (BP871120AF} dismissed for CP to make
changes in antenna system and change TL: 570 m E of
intersection of West Prairic Rd and Beacon Drive, Spring-
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field-Eugene. OR; 44 07 48N 123 (4 4.

® Portiand, QR, KXL, 750 khz—Aug. 16-Application
(BP870331BJ) granted for CP to increase night power to 20
kw and modify antenna rad pattern.

®  Seattle, KRPM, 770 khz—Aug. 16-Application
(BMP870714AF) granted for MP (BP841030AE) to make
changes in antenna system (including increase in height of
tower) and change TL to: 150 m S of Novelty Hill Rd,
approx. 500 m W of SR 203, near Duvall, WA; 47 42 29N
121 59 19w.

®  Clintonville, WI, WFCL, 1380 khz—Aug. 15-Applica-
tion (BMP880125AF) granted for MP (BP880105AB) to
make changes in antenna system: decrease power to 1.8 kw
night and 3.9 kw day.

FM's

®  Mammoth Springs, AR, KAMS, 95.1 mhz—Aug. 11-
Application  (BMPH8804261B)  granted for MP
(BPHB702061J) to change TL: 224 m SW of existing radio
tower, 2,76 km bearing 265 degrees from Pleasant Hill
Church, AR; 36 32 49N 91 25 47W.

®  Sedona, AZ, KQST, 100.1 mhz—Aug. 11-Application
(BPHBB0419IC) granted for CP to make changes; Freq:
102.9 mhz (Per Doc #87-76); TL: atop Mormon Mitn. in the
Mountain Electronics Site: 7.35 km NW of Mormon Lake,
AZ(;:ERP: 100 kw H&V; HAAT: 435 m H&V, change class
o C.

®  Los Osos-Baywood Par, CA, KLZZ, 101.3 mhz—Aug.
l1-Application (BMPHB880330IA) granted for MP
(BPH820524AX as mod) to make changes; HAAT: 439 m
H&YV and change ERP: 5.1 kw H&V. Amended July 8 to
correct HAAT: 442 m,

®  Muscatine, IA, KFMH. 99.7 mhz—Aug. 11-Applica-
tion (BPH870302MK) granted for CP to make changes; TL:
3.1 km N of intersection of SR 38 and US 61, near
Muscatine, IA; HAAT: 366 m H&V and make changes in
antenna systemy; 41 28 51N 91 01 34W. Amended Feb. 2910
move antenna location, increase ERP and decrease HAAT.

B Breezy Point, MN, KLKS, 95.3 mhz—Aug. 9-Applica-
tion (BPH870330IN) granted for CP to make changes; Freq:
104.3 mhz (Per Doc #83-465); ERP: 19.15 kw H&V:
HAAT: 119.7 m H&V.

8 North Syracuse. NY. WEZG-FM, 100.9 mhz—Aug.
12-Application (BPH870331QA) dismissed for CP to make
changes: TL: 989 James St., Syracuse. NY; HAAT: 38 m
H&V.

B Jackson. TN, WTINV, 104.1 mhz—Aug. 15-Applica-
tion (BPH870227M) dismissed for CP to make changes; TL:
122 Radio Rd, Jackson, TN; ERP: 100 kw H&V; HAAT:
984 fi. H&V and make changes in antenna system; 35 38
50N 88 50 O1w.

® Borger, TX, KDXR, 104.3 mhz—Aug. 11-Application
(BMPHB80606IB) retumned for MP (BPH860312IF) to
make changes: HAAT: 162.9 m H&V; change class to C1;
TL: 13.8 mi. NNE of Pullman, TX, 0.1 mi. W of Hwy 136
and 2 mi. N of Hwy 293; 35 23 17N 101 38 10W.

& Tacoma, WA, KRPM-FM, 106.1 mhz—Aug. 11-Appli-
cation (BPH870227N) granted for CP to change TL: 1924 E
Madison St.. Seattle, WA; HAAT: 332 m H&V and make
changes in antenna system; 47 37 03N 122 18 19W. Amend-
ed Feb. 24 to change antenna location, add beam tilt,
decrease ERP and increase HAAT.

TV's

®  Anchorage, AK, KYES, ch. 5—Aug. 10-Application
{BMPCT880128KQ) granted for MP 10 make changes;
HAAT: 267.8 m: ANT: Scala Composite (DA); TL: 2.5 km

WNW of Eagle River off Skyline Drive; 61 20 10N 149 30
50W.

Actions

FCC Actions

8 Texas AM proceeding remanded to ALJ for further
evidentiary hearing—MM Dockets 83-212, 83-215-16, 83-
218 (Report DC-1232, Action in Docket Case). FCC has
remanded to presiding Administrative Law Judge case in-
volving mutually exclusive applications of Faye & Richard
Tuck Inc., Bluebonnet Radio Broadcasting Inc., Century
Broadcasting Corporation and Dontron Broadcasting Corp.
for new AM station on 770 khz near Dallas.

® Bristol, TN—Denied RAM Communications Inc.’s re-
quest for review of Mass Media Bureau decision granting
application of Appalachian Educational Communications
Corporation for license 10 cover construction permit of



WHCHIFM | a1 Bristol, TN. (By Order |[FCC 88-264] ailopt-
ed July 26 by commission.)

Staff Actions

® Peoria. IL—Designated for hearing applications of
Peoria Broadcasting Company and Peoria Broadcasting Ser-
vices In¢. for new TV station on channel 59 at Peoria. (MM
Docket 88-381 by Order |DA 88-1126] adopted July 7 by
chief, Video Services Division, Mass Media Bureau.)

®  Georgetown, TX—Designated for hearing applications
of Josey Communications Inc.: Elinor Lewis Stcphens:
Georgetown Community Radio Ltd.. Georgetown Broad-
casters; East Texas Limited Partnership; Williamson County
Communications Inc.. and William C. Grove for new FM
station on channel 299A (107.7 mhz) a1 Georgetown. (MM
Docket 88-392 by Order [DA BB- 1180} adopted July 22 by
chicf. Audio Services Division.)

®  Mt. Vernon. MI—Designated for hearing applications
of Linda Adams and Tim Cantrell for new FM station on
channel 294A (106.7 mhz) at Mt. Vemon. (MM Docket 88-
39| by Order | DA 88-1183] adopted July 26 by chicf, Audio
Services Division, Mass Mcdia Bureau.)

®  Minot. SD—Denicd request by WDAY Inc. to remove
condition imposed on its construction permit for
KMCY(TV). channel 14, requiring construction of main
swudio in Minot. and modified condition to allow WDAY
Inc. to construct main studio within station’s principal-
contour as defined by commission rules and to be capable of
originating programing no laer than one ycar afier
KMCY(TV) commences operation. (By MO&O [DA BB-
1286] adopted Aug. 18 by chicf. Video Services Division.
Mass Mcdia Bureau.)

®  Star Lake, NY—On its own motion, rescinded Repon
and Order that allotted channel 290B1 (105.9 mhz) to Star
Lake. at request of Tia A. Soliday. as community’s first local
FM service: and terminated proceeding. (MM Docket B7-
502 by MO&O |DA 88-1308] adopted Aug. 10 by deputy
chicf. Policy and Rules Division. Mass Media Bureau.)

Review Board Actions

8 Walkersville, MD, and Reston. VA—Affirmed initial
decision of ALJ Joscph Stirmer granting application of
Reston Community Broadcasting Inc. for new AM station
on 700 khz at Reston and denying application of Elijah
Broadcasting Corp. for same frequency at Walkersville.
(MM Docket 86-162 by Decision [FCC 88R-43] adopted
July 28 by Review Board.)

®  Northampton. MA—Affirmed initial decision of ALJ
Joseph Stirmer granting application of Cutter Broadcasting
Ine. for new FM station on channel 292A (106.3 mhz) at
Northampton and denying competing application of Norh-
ampton Media Associates. (MM Docket 86-120 by Decision
[FCC B8R-51] adopted Aug. 11 by Review Board.)

ALJ Actions

® Tigard. OR—Granted Dale A. Owens’s request for
summary decision and resolved site availability and finan-
cial qualifications issues in his favor; granted Owens's
application for new AM station at Tigard. (MM Docket 87-
583 by summary decision |[FCC 88D-26] adopted Aug. 12
by ALJ Joscph Stirmer.)

8 Charlonesville, VA—Granted application of Lindsay
Television Inc. for new TV station on channel 64 at Char-
loutesville and denied applications of Evangel Communica-
tions In¢. and Aehernar Broadcasting Co. (MM Docket 86-
440 by ID |FCC 88D-27) issued Aug. 18 by ALJ Joseph
Chachkin.)

Allocations

®  Chickasaw. AL, and Quitman. MS—Effective Oct. 13,
amended FM 1able by substituting channel 252C2 (98.3
mhz) for channel 252A at Chickasaw. modifying license of
WDLT(FM) 1o specify operation on channel 252C2 and
modifying license of WYKK-FM to specify operation on
channel 255A (98.9 mhz) in lieu of channel 252A at
Quitman. (MM Docker 87-432 by R&O [DA 88-1312]
adopted Aug. | by deputy chief, Policy and Rules Division,
Mass Media Bureau.)

8 Cocoa. FL—Effective Oct. 13, amended FM table by
substituting channel 257C2 (99.3 mhz) for channel 257A at
Cocoa and modifying license of WEZY-FM to specify
operation on higher-powered channel. (MM Docket 87-527
by R&O |DA 88-1258] adopted Aug. 5 by deputy chicf.
Policy und Rules Division. Mass Media Bureau.)

®  Panama City Beach, FL—Effective Oct. 13, amended
TV table by allotting channel 46 10 Panama City Beach. as
its first TVallotment. (MM Docket 86-273 by R&O [DA 88-
1259| adopted Aug. S by deputy chicf, Policy and Rules

[uvision.)

8 Estherville, IA—Effective Oct. 13, amended FM table
by substituting channe} 240C2 (95.9 mhz) for channel 240A
at Estherville and modifying license of KLIR-FM 1o specify
operation on new channel. (MM Docket 88-45 by R&O [DA
88-1313] adopted Aug. 1 by deputy chief, Policy and Rules
Division.)

®  Pearl and Magee, MS—At requests of Colon Johnston
and Airwaves Company, proposed two alternatives: Alierna-
tive I allots channel 230A (93.9 mhz) to Pearl as its first
broadcast service; Alternative II allots channel 230A to
Magee as its second service. Comments due Oct. 17, replies
Nov. 1. (MM Docket 88-312 by NPRM [DA BB-986]
adopted May 25 by deputy chief. Policy and Rules Division,
Mass Media Bureau.)

®  Reidsville, NC. and Marion, VA—ERective Oct. 13,
amended FM table by allotting channel 271C (102.1 mhz) to
Reidsville and allotting channel 273A (102.5 mhz) to Mar-
jon. (MM Docket 87-284 by R&O [DA 88-1260] adopted
Aug. 5 by deputy chief, Policy and Rules Division.)

Call Letters
Applications
Call Sought by
New FM

KMJY-FM James and Helen Stargel, Newport, WA

Existing AM

WIVK WTNZ Dick Broadcasting Co. Inc. of
Tennessee, Knoxville, TN

Existing TV's

KBSH-TV KAYS-TV Smith Broadcasting of Kan-
sas Inc., Hays, KS

BE-TV KTVC Smith Broadcasting of Kansas

Communication Skills.
For more than 50 vears, Society bankers
have combined their knowledge of the

Society

BANK

communications industry with the time,
attention and resources necessary to
meet your senijor debt requirements.
Now that effort has been expanded to
include mezzanine and equity funding
to meet your total financing needs.

Discover how our communication skills
and complete financing packages can
work for your radio venture. Call now
to arrange a meeting with one of our
staff in our Hospitality Suite at the Grand
Hyatt during the NAB Radio '88 Con-
vention, or call us in Washington during
the convention at (202)582-1234 for
an appointment.

Chuck Coon

Vice President and Manager
(216) 344-5786

SOCIETY BANK

Communications Lending
Cleveland, Ohio
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Services

Inc., Ensign, K8

1301} 6528822

FCC ON-LINE DATABASE

dataworld’

Algcanon Terrain Stugies
AM e FM o TV 8 LPTV # |TFS
4827 Rugoy Ave Sude 200
Betnesaa MD 20814
1-800--368-5754

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base' Allocation Studies
Terrain Profiles
A Div. of Moffet. Lursan & Johmon. fnc.

703 824-5666

RAMTRONLX, INC.
Connector Supplier
to the Broadcast Industry
Kings/ITT Cannon
67 Jetryn Bivd. E.
Deer Park, N.Y. 11729
(516) 242-4700

UNUSED

CALL LETTERS
CALL

dataworld’

1-800—2368-5754

p

Full Service Technical Consuiting
Specialists in Audio & RF Systems

Stephen Raleigh
_Broadcast Services

Facility Design & Installation
0. Box 3403, Princeton, N.J. 08540
(609) 7994357

Contac:
KINNETH W ~OEMN
1313} 562 6873

{+Talatach Inc.

BROADCAST CONSULTANTS AND ENGINEERS

8 FCC appications ana Feig Engineering
@ Frequency Searcres ang Cogranaton
® Tower Erechon anc Mantenance

® Facoty Demgn ang Construcion

23400 Men Ave
Dearborn M 48124

201-746-9307

B¢ = = i

SO MUN:C A ) N

Radio and Television System Design
Transmitter and Sludio Installation
Microwave and Satellite
Engineering and Installation

12 North Willow St.
Montclair. NJ 07042

FULL TIME
UPLINK SERVICES

$9988/month
trom Dallas
Call 1-800-328-2548

BROADCAST FINANCIAL
SERVICES DIVISION

Specighizing .n Financ.zi
INTEREP Consuiing Services including

+ Equity: De bt Financing

Vince Bellind
Vice Pres:dent » Debl Resiruciuhng
(212) Q180521 « Cumiomized Presenianons

MAILING LABELS

AM, FM & TV
CALL

dataworld’

1-800—368-5754

PROFESSIONAL VIDEQ SERVICES
« Complete Video Tape Production

» 40" x 40" Acoustic Studro-Light Gnd
« Satellite & Local Teleconterencing,
Downtown PL to PL Transmission

7 IAMERICAN
a CABLEVISION

3000 Roosevet Ave = indanapohs, IN 46218 « (317) 632-2288
An Amencan Telev:s0n & Communicatons Com

Franklyn R. Beemish & Co.

Engineering for Television & Radio

FACILITIES AND SYSTEMS DESIGN & IMPLEMENTATION
ANALOG & DIGITAL VIDEO, AUDIO. HOTV

ARCHITECTURAL ENGINEERING
ELECTRICAL, HVAC, ACOUSTICAL

574 Sunrise Highway, Baldwin, NY 11510 516 867-8510

(

) [a
Broad_cast W AR Yo
ntelligence.Inc. 1200 18th St., N.W.
Sulte 500

[ Broadcast |nvestigations & Research

-..prior t0 hearing or settlement.

(602) 293-6818 J

washington, D.C. 20036
(202) 4570994

Communications Research

To

he:

DON'T BE A STRANGER
Broadcastings 116,427°  Readers

Display your Professional or Service Card

re. It will be seen by station and cable TV

sysiém owners and decision makers.

* 1986 Readership Survey showing 3.5
readers per copy

coniact
BROADCASTING MAGAZINE
1705 DeSales St., N.w.
Washington, D.C. 20036
for availabillties
Phone: (202) 659-2340
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KSBL-TV KLOE-TV Smith Broadcasting of Kan-
sas Inc., Goodland, KS
Grants
Call Sought by
New AM's
KJCD Jerry J. Collins, Montecito, CA
KMCw Minority Christian Radio of Montana-
Great Falls, MT
WKTD York David Anthony, Wilmington, NC
WBAJ Michael B. Glinter, Blythwood, SC
KCLP Marlena V Borman, Claude, TX
KRDA Robert S. Davis, Springville, UT
New FM's
KBTB Bethel Communications Inc., Bethel,
AK
KGPD Richard P. Bott II, Central valley, CA
KJDE Joseph Don Powers, Sandpoint, 1D
WCRI Woodtord County Radio Inc., Eureka,
IL
WRMA Mason Broadcasting Co., Mount Mor-
ris, IL
WVXR Xavier University. Richmond, IN
KNFA Newwood Productions, Eureka, KS
KAHJ Alden A. Hebert Jr., Lake Arthur, LA
WTBU Tanist Broadcasting Corp., Bar Harbor,
ME
WEFS Ernest F. Santmyire, Westernport. MD
WTHV Thomas M. McNamura, Hancock, Ml
KFBU Franklin Broadcasting, McCook, NE
KGPD Great Plains Breadcasting of Oklaho-
ma, Lahoma, OK
KDOA Domtnion Communications Inc., Tulia
TX
WDCM David Condon, Cruz Bay. VI
New TV
WSPH WML LPTV Co., Murray, KY
WCTP Caro Broadcasting Ltd., Charlesion,
SC
KWIY Kimbell Television Co., Brady, TX
KTAQ Bill Richard Wright, Greenville, TX
KTHP Channel 54 Broadcasting Co., Long-
view, TX
Existing
AM's
KKAM KMAK Radio Fresno Inc., Palm
Springs, CA
KBPI KNUS Rocky Mountain Two Inc., Den-
ver, CO
WWKO WCKS Christian Radio Communica-
tions Inc., Cocoa, FL
WLQAM WYSR Frankiin Broadcasting Corp.,
Franklin, va
KKRT KEYK Big Apple Broadcasting Inc.,
Wenatchee, WA
Existing
FM'’s
KBPI-FM KBPI Rocky Mountain Radio, Inc.. Den-
ver, CO
wyQOC WKAE Country Broadcasting Co. In¢.
High Springs, FL
WMXQ WNJY Lappin Communications-Florida
Inc., Riviera Beach, FL
WHMS-FM  WDWS-FM DWS Inc., Champaign, IL
KYPG KFRB Lowell Communications, L.P, Gi-
rard, KS
WGR-FM WRLT Rich Communications Corp
Buffalo, NY
WLAM-FM  WLQM Frankiin Broadcasting Corp.,
Franklin, VA
KSSY KYJR-FM Big Apple Broadcasting Inc.,

Wenatchee, WA

Existing TV's

WFEC

KMHB

WSJD Fundacion de Educacion Cris-
tiana, San Juan, PR

KYBJ Mundovision Broadcasting In¢.,
McAiten, TX



Professional

Cards

du Trell, Lundin & Rackley, Inc.

s Subsiary ol A D Rmg. P C

1019 191n Stireel, N W,
Thied Floor
Weshingion. 0. C. 20036
Telephone: 202/223-6700
Faesimile; 202/486-2042

Membes AFCCE

SAIC e

A Sty ¥ S
CONSULTING ENGINEERS
7801 YARNWOOD COURAT
SPRINGFIELD . VA. 22153
(703)589 - 7704
MEMBER AFCCE

LOHNES & CULVER
Consulting Radio-TV Engineers
1158 15th. St. , N.W. , Suite 806

Washington , D.C. 20005

@ (202) 296~-2722
Membs AFCCE

Since 1844

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St., N.W,, Suite 703
(202) 783-0M
Washington, DC 20005
Member AFCCE

SILLIMAN AND SILLIMAN
8121 Georgia Ave. #700
Silver Spring. MD-20910

ROBERT M SILLIMAN_ P.E.
(301 589-82806

THOMAS B. SILLIMAN, P.E.
(812) 853-9754

Member AFCCE .

Moffet, Larson & Johnson, Inc.

Consulting Telecommunications Engineers

Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Church, VA 22041

703 824-5660

Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALYIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVEA SPRING. MD 20904

/QE 301 384.5374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 280068
San Francisco, California 94128
HE (415) 342-5200

(202) 396-5200

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

Member arCCr

JULES COHEN

& ASSOCIATES, PC.
Swite 400
1730 M St. N.W.
Wasmington DC 20036
(202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineenng Consuliants
Complele Tower and Rigging Services

“Serving the Browdrast Industey
Jor sver 50 Years”

Box 2727 Bath. Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Apphcations and Field EngnnEErnng
Computenzed Frequency Surveys
3137 W. Kentucky Ave.-80219
(303} 937-1000
DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, NY 10107
{212)246-2850

Mullaney Engineering, Inc.
[ Tol o Enai

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers

Broadcast and Communications
4226 6th Ave., N.W,

Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers

FW HANNEL, PE
PO Box 9001 Peoria. IL 61614
{309) 691-4155

Member AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY. INC.
MATTHEW J VLISSIDES. PE.
PRESIDENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towers. Existing Towers
Studics. Analysis. Design Modificatons,
Inspections. Erecrion. Ere.

6867 Etm St . McLean, VA 22101 (702) J56-9765
Member AFCCE

C. P. CROSSNO & ASSOCIATES
Consuiting Engineers

P.O. Box 18312
Dallas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloornfield Hills, M| 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES: INC.

Cansulting Engineers
AM-FM TY LPTY-CaTV
PQ8T OrICF 80« 700

FOLSOM. CALIFORNIA 85630
(916} 933-5000

R.L. HOOVER
Consuiting TelecommuniCations Engineer
11704 Seven Locks Road
Potomac, Maryland 20854

301 983 0054
Member AFCCE

SELLMEYER ENGINEERING

Consulting Engineers

P.O. Box 205
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

CLARENCE M BEVERAGE
CommunICATIONS TECHNOLOGIES. INC.
BROADCAST ENGINEERING CONSULTANTS
PO BOX 1130
MARLTON, N J 08053
(£0% 9850077

LAWRENCE L. MORTON
ASSQCIATES

21071 SUPERMOR LANE
LAKE FOREST CALFORMA 92630

TELECOMMUICAIIONS (NGRS

LAWRENCE L. MORTON, P.E.
AM o Fip = TV
APPLICATIONS * FIELD ENGINEERING

{714) 859-6015
MEMBER AFCCE

PAUL DEAN FORD. PE.
BROADCAST ENGINEERING CONSULTANT
R.R. 12, Box 351
WEST TERRE HAUTE, INDIANA 47885
812.535-3831
Member AFCCE

EVANS ASSOCIATES

Communication
R T

216 N. G;een B.ly Rd.
THIENSVILLE, WISCONSIN 53092
Phons (414) 2428000

Member AFCCE

RICHARD L. BIBY, PE.
COMMUNICATIONS ENGINEERING
SERVICES. PC.

CONSULTING ENGINEERS
1600 Wiison Blivd., Sulte 1003
Arlln?lon, Virginia 22209
703) 523-5722
Membe: AFCCE

JOHN J. DAVIS

WILLOUGHBY & VOSS

S.S.E. Inc.

Vega Cellular Consultants

Rodic Systems Oivision
& ASSOCIATES BROADCAST TECHNICAL CONSULTANTS = ZmesssC
CONSULTING ENGINEERS 15‘0“03;15 ':_’;g aeRGER Saltellite. Celiular, SMR. & FM NS
P.O BOX 128 oL Engineering Services RSA APPLICATIO
SIERRA MADRE, CA 91024-0128 9;;1"2,"5‘2":‘"":" ;i”;’;;f St
1818) 355-6909 TONS y 1315 Wisconsin Ave. Contoct: R Mapp 2077 Egrestet Dime DAVID M LARSER
Member AFCCE = e mesdes W 20814 c3on 6324885 Onencn Funce 32004 (e

q, QWL ENGINEERING, INC.
2/ Consulting Communications Engineers

GARRETT G. LYSIAK, PE.

1306 W. County Rload F, St. Paul, MN 55112
{612) 6311328

“'Mamber AFCCE™

LUNAYACH COMMUNICATIONS CONSULTANTS. INC
FM * TV * Cellular Applications,
System Design, Fleld Englinearing
1835 K St., N.W. conlact: S. Meeks
Sulte 900, Penthouse 0. Rose

Wash., 0.C. 20006 {202) 828-5550

Mz STUDIO DESIGN

™~ Consuiting Radio Engineers
Bulldlng{StudJos & Transmltters
for C.P. Holders or Modifications
Proot ¢ Inspections ¢ Fleld Studles
Maintenance and Repairs

Offices Technico Comm.

N.E. US {718) 983-7616

DON'T BE A STRANGER
To Broadcastings 116,427° Reacers.
Display your Professional or Service Card
here. It will be seen by slation and cable TV
System owners and decision makers.
° 1986 Readership Survey showing 3.5
readers per copy




Classified Advertising

See last page of Classified Section for rates.
closing dates, box numbers and other details

RADIO

HELP WANTED MANAGEMENT

Major broadcast group seeks general manager for top
75 major combo in eastern United States. Must be profit-
minded, very strong sales background, and know how to
control expenses. Stable employment history a must. Sub-
mit letter with career and salary history, along with current
references to: Box L-51.

Major broadcasting company seeking general manager
for West Coast AM/FM in top 15 market by major public
broadcasting company. Must have previous GM exper-
lence. have strong sales background, ability to control
expenses, strong budgeting skills, and stable employment
history. Submit letter with career and salary history, along
with current references to: Box L-79.

Statlon manager. KUNR-FM, University of Nevada Reno.
Fullime faculty non-tenure track. Primary responsibilities
include overall management of programing, personnel,
budgetary and development activities. Bachelor's degree
in communications or related field and five years manage-
ment experience. Master's degree preferred. Previous
management experience in public radio and development
activities is highly desirable. KUNR-FM is a CPB qualified
full service public radio station serving northern Nevada.
Current format is classical, jazz and public affairs. Starting
salary is commensurale with experience and there is a
liberal benefits and retirement package. Applicants should
submit a resume and three letters of reference by Septem-
ber 16, 1988 to: Wayne Taylor. Instructional Media Ser-
vices, University of Nevada-Reno. Reno, NV B9557. UNR is
an affirmative action/equal opportunity employer. UNR
hires only U.S. citizens and aliens lawfully authorized for
employment in the United States.

Experienced hands-on operations person for music ori-
ented regional FM & information AM combo. People skills.
news-information background necessary Midwest. Stable
experienced cwnership. Send letter, tape & resume: Box L-
95

Sales oriented managers for a radic group located in the
South Central area. Applicants should have strong broad-
cast saels background with a desire to succeed. Send
resume with references to Box L-87. An equal opportunity
employer

Local sales manager: WOOD AM & FM in Grand Rapids,
Michigan is seeking an aggressive take-charge local sales
manager. Candidates should be strong leaders possess-
ing supericr coaching, training, and metivating skills. Your
experience must include a demonstrated history of manag-
ing people to reach their full potential through the achieve-
ment of goals. If you're ready to join a quality broadcast
operation dedicated to growth and success...send letter.
resume, and compensation history to: James P. White,
VP/GM, WOOD AM & FM, 180 North Division Avenue,
Grand Rapids, M| 49503. EQE - MFF.

General manager/GSM: Top 50 market. Absentee owner
‘ooking for a motivated, inventive, capable GM/GSM who
can generate sales. Geod safary. Profit sharing. Potential
for percentage ownership, Resumes/salary requirements -
Box M-1. EOE

Geainesville, Florida FM is seeking greedy ambifious,
experienced account executive to work best account fist.
Commission negotiable, benefits. Ruth 904—964-5001

Sales executives, Tremendous opporiunity to make great
money in rapidly expanding north eastern New York mar-
ket. Phone Bob DeFelice. G.S.M. immediately, 914—454-
7400 to schedule an interview

Radio sales account executive...at number one station.
Substantial account list offered to experienced, agrassive
sales professional. Three years radio sales experience
required. Send resumes ASAP to Carolyn Pike, WWNC
Radio, Box 6447, Asheville, NC 28816.

Sales manager to assume aclive account list and direct
sales staff AM/FM in small market in Arkansas delta. Chal-
lenging opportunity for self motivated person. Resume and
salary history to: J. Howe, Delta Broadcasting Inc., Box
430, Helena, AR 72342,

Southern Calitornia FM A/C. Opportunity for champion

salesperson. 39th market, great economy, 50,000 waltts.

Send me your best client proposal, resume. and last six

g‘lggtrbls ::igures. GSM, KQLH. Box 100, Corona, CA 91720,
/F

Sales pro wanted. WVVE 102.3 FM is searching for an AE
with at least one year of radio sales experience who can
immediately assume a good account list. AC format. Grow-
ing company. Terrific shoreline market. Sent letter and
resume to Karen Quinn, GSM, PO, Box 97, Mystic, CT
06355. EQE.

WKBO am Harrisburg, Pennsylvania is searching for
experienced radio sales people. Excellent compensation
and training programs. Send resume to Sales Manager,
WKBO, 2814 Green Streset, Harrisburg, PA 17110. EQOE.

Sales manager wanted for DEL MARVA Eastern Shore
AM-FM powerhouse. Send resume to: Rosemary Seiss, 18
Maytair Circle, Willingboro, NJ 08046, EOE.

FNN, the nation’s leading business news broadcaster,
is growing. "FNN Business Radic” debuts in October irom
New York City. Anchors and reporter/producers are need-
ed to develop and broadcast Financial News Network
reports for top radio affiliates nationwide. Send tapes and
resumes immediately to: Jon Wilkes, FNN Business Radio,
320 Park Avenue, 3rd Floor, New York, NY 10022. EQE.

Excellent opportunity to join growing. regional FM. If
you're a career-oriented sales pro headed for manage-
ment, call or write FM 104.9 WYRY, 130 Martell Court.
Keene, NH 03431, 603—357-4797. EQE/MF.

Generous base salary and commission for top notch
account executive. Team players only need apply. Live 15
minutes from the ocean on the New England Seacoast.
Send resume to Curtis Raymond, PO. Box 631, Sanford,
ME 04073, or call 207—324-7271. EQE.

If you are an aggressive salesperson with AG back-
ground, tired of the hustle and bustle of big city and want to
work for the Doane rated number one station, member
NAFB, send resume to General Sales Manager, Jim Hon-
aker, KMZU, 102 North Mason, Carroliton, MO 64633 EQE.

HELP WANTED ANNOUNCERS

GSM: for high rated CHR class C intop 100 13m Mkt. See
Ken Stephens @ Radio 88. Comiort Inn - 289-5959. EOE.

Immedilate opening for sales manager to sell and super-
vise small sales staff. Must have experience in very small
market...prefer someone who has worked in South. Good
opportunity for energetic professional with drive and desire
to succeed. $25,000 plus commission to right person.
Eg)E. Resume lo Manager, PO. Box 1044, Sylva, NC
28779,

Sales manager leading to managership and pcssible
ownership. |deal opening for man or woman who wants
exceptional opportunity in beautiful central Minnesota lake
(E:%Ué'ﬂry No calls. Write or visit KVBR, Brainerd, MN 56401.

Growing group seeks hands-on general manager for
Utah combo. Sales management background, record of
turnaround success, stable employment, and quality reter-
ences desired. Resume to Box M-9.

Sales manager - AM/FM combo seeks experienced pro-
fessional with ideas and ability to train, motivate, and sell.
Altractive compensation package. Great recreation areato
work and play. Send resume to: Gary Todd, President,
KLAD, 1020 Pine Street. Klamath Falls, OR. 97601, ECE.

Afternoon alr personality for major market, 50,000 watt
Christian MOR music station. EOE M/F Tape and resume
to: Norman Scott, Box 77. Oakdale, CA 95361. EQE.

HELP WANTED TECHNICAL

Chiet engineer wanted for new, coastal California 50.000
wall FM. Successful candidate will be responsible for plant
design., installation and maintenance. Enthusiasm, creativ-
ity. high technical standards and FCC 1st required. EQE.
Send resume to: South Coast Broadcasting. 609 Island
View Drive. Santa Barbara, CA 93109

Chief engineer: Ctass C FM and SKW AM combo in the
Sunbelt looking for a motivated individual. If you have been
a chief engineer for at least 2 years and are tired of the
cold, send resume and salary requirements to Box L-112.

Full-time hands-on chief engineer to maintain leading 50
KW FM radio staticn equipment. Should have FCC license
or SBE certification. EOE. Curt Hansen, 50 Washington
Street, Norwalk, CT 06854.

Chief englneer needed at KBIM Radio. Experience neces-
sa% in RF, digital, audio. Call John King 505—623-9100.
EEQ.

HELP WANTED SALES

HELP WANTED NEWS

Need a push to climb your AM's financial hill? Do it with a
sales pro. Call Deborah Bowles. 719—528-7040.

Wanted...farm director, on air and sales. Also, opening for
two sales people. Call 309—944-4633,

News director/operations manager for top 50 market
newsAalk station in Southeast. Box L-101.

News director for top small market news operation. Com-
munity oriented AM/FM. Tape and resume: Cliiff Somers.
KARS, Box B60, Belen, NM 87002. EOE M/F

Reponter and/or news/play-by-play combo for growing SE
smail market AM-FM. Experience required. Tape, resume
and salary requirements to: WKEU, Box 997, Grifiin, GA
30224. ECE.

Assistant news director for public radio station serving
Rockford market. UP| national winner with strong news
commitment. Anchors drive-time local segments of NPR
newsmagazires, produces in-depth reports/features, beat
reporting. Requires B.A. or equivalent, demonstrated jour-
nalism, announcing, preduction skills. $16-20K, excellent
benefits. Non-smoking workplace. Letter. resume, refer-
ences, audition tape received by September 17th. Applica-
tions without all the above not considered. Michael Lazar,
gol\é WNIU, Northern lllinois University, DeKalb. IL 60115,

Anchors/reporters. Strong on-air skills and desire to dig
essential. T & R to Georgeann Herbert, ND, WTAR/WLTY,
720 Boush Street, Norfolk, VA 23510. EOE M/F

Programer familiar with KARV and KWIX-KRES? We're
doing it in Oklahoma! We would like to hear from broad-
casters who are at home doing news, production. board
shifts and remotes. If you are afraid of work, don't waste my
time. The right professionals have at least two years exper-
ience. Send news and commercial tapes and resumes to
Larry Weller, KKWK, PO. Box 9700, Muskogee, OK 74402.
No phone calls! EQE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Program director: Alsc to serve as on air personality for
FM station in New York City suburban market. Good bene-
fits. Send resume to Box L-102.

ABC Radio Network Director of Network Programing. This
position 15 responsible for the programing and marketing
of the ABC Radio Networks and Paul Harvey News. In this
regard this position is responsible for program planning,
product development, production, research, marketing.
advertising, affiliate relations, entertainment, news and
spors. The right candidate should have radio station ex-
perience in news and music and have a complete under-
standing of today's radio marketplace. Interested parties
should send their resumes to: Philip J. Giordano, Senior
vice President, ABC Radio Networks, 125 West End Ave-
nue, 7th Floor, New York, NY 10023,

SITUATIONS WANTED MANAGEMENT

A top biller in top 10 radio market seeking 1st sales
management opportunity. Minority 12 yrs experience. A
leader. Very strong background. Major or medium market
preferred. Box L-29.

| can make your sales department do things you never
thought it would do. | can make your announcers perform
beyond their previous capabilities. | am a creative, exper-
ienced, enthusiastic motivator with a winning track record
as a medium-market general manager. looking tomove up.
Box L-52

Down and out in the East? - Make 5 with great program-
ing and good street wise sales programs. Call Don Karnes.
717—321-9035.

Bottom line GM/SM will increase your cash flow and the
value of your small/medium property. Successiul back-
ground, impressive references. Sharp programing. promo-
tion, and sales skills. CRMC. Stable history. currently em-
ployed. Available end of year. Attending Radio '88. Meet
then or later. 301—426-5344.

Major market pro, solid sales/sales management exper-
ience, seeks medium/metro GM slot with stable organiza-
tion. 12588A North Kendall Drive, #521, Miami. FL 33186.

General manager: Experienced in station turnarounds,
looking for new opportunity in top 100 market... preferably
Southeast. Strong on sales...programing...station visibility.
Dynamic people person..catalyst for enthusiasm. Call
Jack at 502--585-4545.

Smalt/medium market GM. Track record in turnarounds,
profits, community service. References. Now in Texas. all
locations considered. Confidentiality assured. Box M-2.

General manager with 25 years experience in broadcast-
ing and print media. Very tight bottom line manager with
profits to owner a must. Motivator, trainer, leader and
producer. Open to any offer. Box M-14.
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EITUATIONS WANTED SALES

AM in the red? Get into the black! Tried and true methods
Knock on doors - make sales. Call Clark Jones. 615—373-
108

Helpl Expenenced salesman/announcer needs new deal.
Country or MOR format! Affordable. versatile, available!
Box L-65

Attention: small stations. My stalion sold. Wanl sales,
sales -announcing, news Wife needs job, too - office.
bookkeepping. We would be excellent for small market -

we can do a Iot! lowa. surrounding states area. Looking for

home! Credi!: A-1. Hard working, honest. Box M-18.
SITUATIONS WANTED ANNOUNCERS

Kid at heart (personality). Black male with a distinctive
voice and two years part-time college radio experience,
seeks eatry level in announcing. Norman 617 —298-3437.

Dependable announcer [00king for work, Make your next
move count! Call Bill, 308.—534-1211.

Major market talent seeks growth opporiunity in south
Florida. Gifted programer. Great pipes. smooth delivery.
Creatve copywriting and produclion. T & R upon request.
30 sec. video also availlable Chris Dowd. 305—296-6565.

Underemployed, undervalued, unappreciated. HELP! 2
yrs. progressive. AOR. Country automated formats 6 as
freelancer related fields. Degreed. 3rd phone. Janet
Lynch. 502-895-5888. 509 Highwood, Lcuisville, KY
40206.

t988 vy League grad seeks entry-level announcing posi-
tion. Unique, dynamic personality Deep voice. Totally will-
ing to relocate. Nenl 301-—424-4984.

Team player needs drafted! 12 year vet. Love oldies/tradi-
tional country. Ohio/bordenng stales. Bruce Wayne. 513—
372-1657.

SITUATIONS WANTED TECHNICAL

Innovative engineering manager seeks posilion as tech-
nical-director for progressive radio group. 20+ years in
broadcast induslry includes previous T.D. experience, and
tenure with broadcast equipment manufacturers. Keen on
wrnitten skills, computer and production operations. Please
respond to Box L-62.

Engineer. Sterling credentials. FCC/SBE/NARTE certified.
Former group chiet. Considerable experience audiofvi-
deo/RF/microwave - all size markets. Desire company that
sees high qualily engingering as essential to success. Call
Jim 703—434-5926.

Midwest chief will relocate: 28 years all phases radio
Earning mid 20s with vehicle. serious inquiries only. Vbice-
mail, 608 757-8067.

SITUATIONS WANTED NEWS

Texas sports director. Recently resigned. and 100king to
relocate. Experienced in PBP talk shows, anchoring. pro-
ducing. reporting. the works. Can do it all with a young and
dynamic sound, and a flarr for sales and promoaticns. Call
Todd today at 305-—983-7846.

Sportscaster. Hockey PBP. Ihree years major college ex-
perience, plus all-sports expertise. Electrifying style - nev-
er miss a beat. Call now. Rob 312—2348-4386

Breaking news! News people will talk about! Twenty years
expenenced ND delivers. All markels. formals considered.
West, Southwest, Plains. 501—228-0267.

Knowledgeable sportscaster seeking entry level posi-
tion Recent grad with radio/TV PBP, videctape editing and
scriptwnting experience. Will relocate and accept related
positions. Jefi Frank, 2958 Judith Drive, Bellmore, NY
11710, 516—826-4240.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

For bright, practical sound ideas in programing - not
exolic alternatives call Denny at 912—265-2819.

ﬁouthern top 60 market leading independent needs an

assertive LSM to lead a developing sales team. Preter
applicants with TV sales managemen! experience and
good training techniques. Understanding social skills a
plus. Send resume tc Box L-110. EQE.

Manager - media production services. Qualifications:
Bachelor's degree in relaled lield. Experience in all phases
of television production; experience in estimating person-
nel time and budget expenditures for proposed projects.
Training and experience in other media, e.g. videodisc.
motion picture, or audio production. Demonstrated exper-
ience in management and supervision. Responsibilities:
Serve as executive producer for all television. audio, and
film production activities of Purdue University's Center for
Instructional Services. Responsible for producing and di-
recting television programs. Manages a staff of 3 profes-
sionals, 1 administrative/technical and 1 service employe.
Status & benefits: Exempt management position. 22 days
vacation, Retirement program, flexible beneht programs.
Group Iife, medical. and disability insurance plans are in
effect. Salary. Commensutate with qualifications. Apply to:
Thomas L. Haworth, Personnel Officer, Stewart Center,
Room 265, Purdue Universily West Lafayette, IN 47907,
Send resume and list of references. An equal opportunity/
affirmative action employer.

Promotion manager. WGME Portlands CBS affiliate seeks
an experienced promotion manager with strong produc-
tion, media and public relations skills. Send resume to
David King. vice President and General Manager. WGME-
TV PO. Box 1731, Portland, ME 04101, EOE.

Promotion manager: Dominant station in 20th market
seeks a creative pro o become part of our management
team. Winning candidate will have expertise in all aspects
of advertising and promotion with an emphasis in news
promotion, as well as experience in campaign planning
and departmental budgeting. Applicants should have five
years television experience with at leasl two years manag-
ing a promolion department. Experience with promaticn in
ametered market a plus. Qualitied applicants should send
resume along with sample reel and copies of print ads to:
Linda Bayley, Program Managert. KCRA-TV, 3 Television
Circle, Sacramento, CA 95814-0794. EOE, M/F.

Business manager: KITN-TV. #1 UHF independent in
12th market has immediale opening for experienced,
hands-on financial manager. Knowledge of JDS, IBM-35
and PC literacy preferred. Send resume and references to
General Manager, KITN-TV, Natonwide Communications
Inc., 7325 Aspen Ln. North, Minngapolis, MN 55428, 612—
424-2929. EOE.

General manager. 150 + market affiliate seeks dynamic.
creative leader who is a great salesperson, can make
decisions and get things done. Excellent communication
skills, strong promotiornvmarketing savvy and sensitivity to
financial control are a must for this hands-on job. Excellent
compensation for right candidate. Send resume with cover
letter to: Box M-8. EQE.

HELP WANTED SALES

Growth company seeks highly motivated, experienced
TV sales representative 1o sell proven markeling systems
to TV stations Draw against commission. Earning potential
60K +. Resumes lo- Michele Roberts, Broadcast Resource
Group, 210 25th Ave. N., Suite 818, Nashville. TN 37203,

CBS affiliate, top 50 market in the Southeast. will be
expanding its current staff. We'll be adding two people and
are locking for assertive salespecple who know how to
close. An outstanding opportunity with a major broadcast
group. Please submit resume to: Box L-104.

Portland, Oregon. Equily pesition available at new station
for individual 10 manage sales department. Must have local
and national TV sales experience. Send resume to: C.J.
Memsic, Cogent Engineering, 11739 S.w. Beaverton-Hills-
dale Hwy. Suite 157, Beaverton, OR 97005.

CONSULTANTS

Consultants. Hire a part-time sales manager with lull ime
experience help for the small to medium absentee or
owner operators. Lets talk! East Coast, Al Wunder 201—
538-1250

MISCELLANEQUS

Troubled AM? Need programing to generate sales? Need
sales o make bucks? Call Thomas Hall. 213—969-8559.

TELEVISION

HELP WANTED MANAGEMENT

General sales manager. Small market affiliate in SE seeks
aggressive, expenenced leader o motivate and tram local
staf. Strong people skills a must. Box L-78.

TV sales. Local sales. Account executive. Searching for a
local sales AE to rep. KADY-TV one of southern California‘s
hottest new indies! Must be strong in enthusiasm and retail
selling. High income potential Great coastal litestyle Send
resume 1o Ed Branca, Station Manager/General Sales,
KADY-TV 663 Maulhardt Ave. Qxnard. CA 93030. An EEQ
emplayer.

WAPT-TV, Jackson, Mississippi I1s seeking an aggressive
individual with proven skills in market development. Candi-
dates must have 2-3 years experience, ratings. vendors,
and co-op know how with proven ability to develop new
business. Excellent growth potential with major broadcast
group. All inguines strictly confidential. Send resume tc:
Bill Ferrell, GSM. PO Box 10297, Jackson. MS 39289-
0297. EQE.

High motivated, experienced UHF independent TV sales.
Great potential in a community oriented station, #80 mar-
ket. Send resume and picture to Mrs. Benns, Box 4285,
Cleveland, TN 37320. EQE.

Account executive. St. Louis network affiliate seeking
seasoned account executive. EOE. Send resume. Box M-
7.

HELP WANTED TECHNICAL

Maintenance engineer for television mobile unit based in
Texas and Florida. Send resume and salary requirement to.
Tel-Fax Texas. 3305 Pleasant Valley Ln.. Arington, TX
76015.

Experienced maintenance engineers needed for mayor,
state-of-the-art Sunbelt facility Production. ENG, SNG.
Compelitive compensation and excellent benefits. We are
looking for highly skilled people to maintain the most
sophisticated lacilities in the area. EQE. Box L-90.

TV transmitter supervisor. Minimum 3 years hands-on
transmitter expenence necessary Familiarity with Harris
BTD50H1 transmitter desirable. Send resume to Myron
Oliner, CE, KUSA-TV. 1089 Bannock St. Denver. CO
80204. We are an equal opportunity employer.

Cable specialist. WPEC Tv-12, an ABC affiliate in West
Palm Beach, Florida, has an opportunity for an individual
with a strong technical/sales background to act as liaison
with our local cable companies. Must be a self-starter with
excellent communication Skills and have a strang working
knowledge of cable laws/regulations. We offer a competi-
tive salary and an excellent benefits package. Send re-
sume with salary history to Personnel Manager, WPEC Tv-
12, PO. Box 24612, West Paim Beach. FL 33416-4612.
Equal opportunity employer. M/F.

Broadcast maintenance engineer wanted for fast grow-
ing ABC affiliate in south Florida. Must be capable of
maintaining studio equipment. Two years maintenance ex-
penience required. Send résume and salary requirements
to Personnel Manager, WPEC TV-12, RO, Box 24612, West
Palm Beach, FL 33416-4612. Equal opportunity employer.
M/F,

Maintenance technician, Annapofis, MD. Ability to repair
and maintain 34" decks, cameras. RF cable system and
various ENG equipment. Applicant will work under chief
engineer. Good opportunity for self-motivated. energetic
person. Good benefits, $26K. Resume to Mobile Video
Services. Ltd.. 2139 Wisconsin Ave. N.W., Washington. DC
20007.

Television broadcast maintenance engineer: Top 20
VHF network affiliate seeks a sludio/ENG maintenance
engineer. Applicant must have al least five years exper-
ience in TV studio equipment maintenance. Qualified appli-
cants should send complete resume l0: Jimmy Gamble,
Asst, Engineering Manager, WTSP-TV. PO. Box 10.000. St.
Petersburg. FL 33733. EOE.

Electronic maintenance engineer. Experience with all
areas of television maintenance, such as VTR, (1%, 3/4%, 1/
2") monitors. switchers, cameras, and distribution system.
System installation and design a plus. 2-4 years degree
desirable. I qualihed, please send resume to Personnet,
Fox Television/WTTG, 5151 Wisconsin Ave., NW. Washing-
ton, DC 20016. EQE.

Television engineers. Southern Calif.s hottest new indy
seeks two highly skilled and self-molivated tech engineers.
A production engineer to maintain an all new state-of-the-
art tech facility and an RF engineer to maintain a high
power and transmitter operation. Compensation negotia-
ble. Excellent benefits. Superb coastal lifestyle and Ameri-
ca’s grealest climate. Send resume to Gene Doren, Chief
Engineer. KADY-TV. 663 Maulhardt Ave.. Oxnard, CA
93030. An EEQ employer.

RF engineer satellite uplink systems: Experienced RF
engineer for design and construction of satellite news
vehicle RF systems Ku-Band exper. preferred. Live & work
in New Harmpshire Good benefits and leadership role with
expanding company. Resume & references to Charles
Angelakis, President, BAF Communications Corp., 17
Everberg Rd.. Woburn, MA 01801,

Broadcast editor. Experience with MACH 1 or similar
computer edit controller. At least 5 years editing exper-
ience required along with knowledge of promotional and
programing editing. If gqualified, please send resume to
Persannel, Fox Television/WTTG, 5151 Wisconsin Ave., NW,
Washington, DC 20016. EQE.

Experienced maintenance engineers needed for majcr,
state-of-the-art Sunbell faciity Production, ENG, SNG.
Competitive compensation and excellent benefils. We are
looking for highly skilled people to maintain the most
sophisticated facilities in the area. EQOE. Box M-3.

Live and work in Palm Springs! Looking for account
executive with proven sales record who can hit the street
running. Good draw and excellent benelits. Immediate
opening. Resume to Adam Gilbert, Palmer Cablevision, 41-
725 Cook St.. Palm Desert. CA 92206. ECE.

Satellite master control operators - Los Angeles: Re-
quires 3-5 years experience in broadcast MC or satellite
uplink operations. Resumes only (nc phone calls) to: Video
Operations Manager, IDB. 10525 W. Washington Bivd.,
Culver City CA 90232-1922. EQE. M/F.
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Transmitter chief: Central Virginia, ABC afiiliate, looking
lor dependable, self-motivated, person lo operate and
maintain dual Harris VHF transmitters, 1200 foot tower,
terminal gear and grounds. Apglicant should have a mini-
mum of 5 years RF experience and be familiar with Harris
transmitters. Please send resume and salary requirement
to: Doug Daniel, Director of Engineering, WSET-TV, Box
11588, Lynchburg, VA 24506. EQE.

Assignments manager: WTNR is looking for a responsi-
ble person overseeing four person assign desk staff; pro-
duction of special projects; oversee and coordinate 3 live
microwave vehicles, 1 live helicopter. 1 SNG vehicle, story
generation and enterprise abilities essential. 3 yrs. news
experience min., required in a supervisory or desk capac-
ity. Send resume to Bob Feldman, News Director, 8 Eim St.,
New Haven. CT 06510. EQE. No calls, please.

Assistant chief engineer. PBS television and NPR radio
station with new facilities. We are seeking an individual with
at |east five years maintenance experience and excellent
interpersonal skills. FCC license and/or senior broadcast
engineer certification and two or four years related degree
required. Desirable location, competitive salary commen-
surate with experience, excellent benefits. Send letter of
application and resume to: WGVUMWGVK-TV, Grand Va ley
Stateouéliversity 301 W. Fulton St., Grand Rapids, M1 49504,
AA/EQE.

Television director/technical director. Inmediate open-
ing for an experienced broadcast television director, with
substantial experience switching news programs. Specific
knowledge of the model 1600-7K Grass Valley switcher
and the Grass Valley Kaliedoscope digital video processor
15 essential. Operational knowledge of the Chyron 4 char-
acter generator and Harris Still Store is also important.
Send resume and tape to: Jon Miller, Director of Program-
ming and Operations, WTVD-11, PO. Box 2009, Durham,
NC 27702. EOE.

East Coast production house has opening for hands-on
mainlenance engineer to assume role as chief. Resume
and salary requirements to Box M-6.

Austin, Texas — A high-tech town with a high quality of
life. The University of Texas at Austin is seeking an assis-
tant director for technical services at the Center for Tele-
communication Services. To provide direction as chief
angineer and technical maintenance supervisor. Required
qualifications: Bachelor's degree in electrical. telecom-
munication, or electronics engineering; five years exper-
ience in electronic broadcasting equipment design, instal-
lation, maintenance, and operation: knowledgeable in
respect to FCC technical rules and regulations. On call
nights and weekends (beeper will be provided), Annual
salary is $31,188 with excellent benefits. Department is
willing to pay more depending on qualifications. Responsi-
ble for 100kw FM transmission faciliies, including SCA;
audio production facilities (master control, air control, three
additional control rooms and asscciated studios); satellite
audio uplink/downlink and video downlink: video cable
syslem. master/8-slave highspeed. open-reel audiotape
duplication system: STL and leased full-duplex microwave
systems. Send resume with cover letler and three profes-
sional references to Mr. William Gicrda, Communication
Building B, University of Texas at Austin, Austin, TX 78712.
Applications will be accepted through December 1, 1988.
Equal opportunity/afiirmative action employer.

Quality broadcast production company is seeking an
individual experienced as a cameraperson, editor and
audio teCh. Must be aggressive and a hustler. Here's your
chance lo learn and grow with professionals. Box M-16.

HELP WANTED NEWS

Broadcast talent. Entertainment |aw firm seeking estab-
lished on-air Tviradio broadcast clientele for representa-
tion with full service management division. Minimum 3
years experience. Submissions to: Broadcast Manage-
ment Division, PO. Box 8257, Northridge, CA 91327.

A pretty face doesn’t cut it...If you were bomn 1o be a
joumalist and understand the responsibilities that go with
the job. then we would like to see your tape and resume.
We are committed to news. 2 1/2 hours every day, and have
the toois, from an SNG truck to the latest editing gear.
Please. no tapes from potential game show hosts, We are
looking for reporters. Please send a tape and resume 10
goberl gglsdal. KLAS-TV, PO. Box15047, Las Vegas, NV
9114, .

TV news reporter: WTNH. Experienced, creative, hard
working GA reporter with excellent writing skills. Ability to
write, create. interesting stories a must! Send non-retum-
able tapes and resume to Bob Feldman, 8 Eim St. New
Haven, CT 06510. EQE. No calls, please.

Investigative reporter: WTNH. Action News is looking for
an experienced investigative reporter. Ability to dig up
stories of broad interest and impact a must! Previous
experience required. Send non-returnable tapes and re-
sume 10 Bob Feldman. 8 Elm St., New Haven, CT 06510.
EOQE. No calls, please.

Weathercaster/meteorologist needed for one of the North-
east’s most successful affiliate stations. Our client is seeking
a weeknight weather person who has a credible, warm,
memorable presentation. This is the top b in a highly
competitive market with a wage to match, so only exper-
ienced persons with proven successes need apply Send
non-relumable resume and tape to NEWSPEQPLE, 20300
Civic Center Dr. Suite 320, Southfield, M 48076. EOE.

Top 20 Midwest station seeks “lop gun” newscast direc-
tor! We expect live & remote experience, a demonstrated
flair for pre-production and a cool approach to solving
newscast production problems. College degree preferred.
Equal opportunity employer. You are not applying for your
present job! If you can meet the challenges of a tast-
paced, flexible newscast...reply immediately to: Box M-4,

News anchor for two half-hour newscasts: 6:30 AM and
Noon, weekdays. Duties include writing, interviewing and
some producing. Applicants must have strong on-camera
communicalion skills and solid experience in reporting,
editing and producing. Contact: Grant Price. VP/News.
KWWL-TV, 500 East Fourth St., Waterloo, |A 50703, 319—
291-1200. EOE.

Farm director/anchor: Anchor farm segments in morning
and noon newscasts; produce farm related stories for
newscasts. Send resume, tape of anchor work and farm
reporting to: John Denney, KOLN/KGIN-TV, PO. Box
30350. Lincoln, NE 68503. KOLN/KGIN is an equal oppor-
tunity employer.

Talent/copywriter: New York advertising and production
company seeks energetic copywriler (0 complement fe-
male hostess for television opporiunities. Stamina and
strong writing skills a must. Send tape, writing samples and
resume to PO. Box 476, Utica, NY 13403. EOE.

Newscast producer. Cap Cities/ABC station locking for
producer with at least two years experience at a commer-
cial television station. Send resume and tape to Stew
Kasloff, Assignment News Director, WTVD-TV, 411 Liberty
St., Durham, NC 27702. EQE.

Senior reporter - Aggressive, enterprising reporter to lead
#1 newsroom. Must be a self-starter and a good writer with
at least 2 years television experience and a college de-
gree. Please send tape and resume to David Cassidy.
KOTV, PO. Box 6, Tulsa. OK 74101. Application finalists will
be required to furnish evidence of employment authoriza-
tion and identification. EOE. M/F. A Belo Broadcasting
Corporation.

WRCB-TV in looking for a newscast producer who can
make a difference in our news department. In addition to
putting our news programs together. we expect our pro-
ducers to contribute as journalists to our news-gathering
operation. The producer’s principal task is to use all of our
available resources to assemble informative programs
which will be interesting to the people who live in our
viewing area. No phone calls. Send videotapes and re-
sumes to Lee Meredith, WRCB-TV 900 Whitehall Rd.,
Chattancoga, TN 37405, EOE.

Producer: Need experienCed producer for number one
rated six o'CloCck broadcast. Three years producing exper-
ience a must. Send resume, references and tape of recent
broadcast to Jim Loy, KOTV, PO. Bex 6, Tulsa, OK 74101,
Application finalists will be required to furnish evidence of
employment authorization and identification. EQE, MF. A
Belo Broadcasting Corporation.

WTVC has the following position open: Assignment
editor. Coordinate daily news activities. Familiar with SNG,
ENG and newstar and organize newscast. One year televi-
sion news experience preferred. College degree helpful.
Qualified applicants should contact Jim Church at WTVC,
Inc.. PO. Box 1150, Chattancoga, TN 37401, Equal oppor-
tunity employer.

Weekend weather - Minimum 2 years experience with a
television news operation. AMS centificate and/or degree in
meteorology preferred. Knowledge of colorgraphics Live-
line 5 and in-house radar helpful. Gannett ownership and
NBC affiliate assure commitment and excellent lead-ins.
Resumes & tapes 10 News DirecCtor, Paul Baldwin, WTLV TV-
12. 1070 E. Adams St., Jacksonville, FL 32202, EQE.

TV news writer: Responsible for content in news broad-
casts. Min. one yr. experience in TV news writing. Must
possess talent for Crealive wriling. We're looking for Ihe
best writers in the business! Send resume to Bob Feldman,
News Director, 8 EIm St., New Haven. CT 06510. EOE. No
calls. please.

Reporter/anchor—Ataska’s Capital-ABC affiliate solid writ-
ing and delivery <kills; pleasant on-air presence Non-
returnable tape to: KJUD News. 1107 West 8Bth, Juneau, AK
99801,

If you look good, sound good, and can do good report-
ing, | don't want you. But if you're great at all these things.
let’s talk. | need a strong co-anchor to compliment a male
anchar. Contact Bill Carter, WCBI-TV, PO. Box 271, Colum-
bus, MS 39703. 601—327-4444. EQE.

WTOC-TV Is looking for creative. dedicated journalists.
We're the dominant station in the market, the CBS affiliate.
airing five half-hour newscasts daily. We need people
ready to share our commitment. Resume and references
to: ND. Box 8086, Savannnah, GA 31412, EQE.

Assignment editor: Applications are being taken for posi-
tion of assignment editor at Midwest affiliate. Must be able
to write, edit and assign stories to reporters. Inlerpersonal
skills a must, Prior experience in television preferred. Con-
tact Bob Totten, PO. Box 2229, Topeka, KS 66601. EQE.

Reporters. Two reporters needed for Midwest network
affiliate. Send tape/resume to Bob Totten, PO. Box 2229,
Topeka, KS 86601. EQE.

Several positions: Moming and noon meteorologist,
morning and ncon anchor, evening anchor Experienced
only. Resumes to Box M-17.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Marketing producer: We're looking for a slrong and cre-
ative producer fo join our stafi. If you're the best news and
programing producer then let’s talk. Top 40's market. Send
reusme to Box L-92. EOE, M/F

Promation writer/producer. Expanding promotion depart-
ment looking for creative individual who can write, edit and
implement news and entertainment promotion plans. Box
L-94.

Producer/director position requiring precision news di-
recting and creative innovation for promotions and special
projects. If you are ready for a challenging position and
have at least 2 years experience as director and TD send
tape and resume to KSAT-TV. 1408 N. St. Mary’s, San
énlonio, TX 78215, Attn: Steven Wegner. EEQ employer, M/

Director: For top 100 Midwest market, primarily to direct
fast paced newscasts. 2 years experience. Send resume
to Box L-84.

Producer: Put your creativity and experience to work on a
new one hour morning show at a Midwest affiliate. Box L-
86.

Immediate opening - Writer/producer for medical news
segments. Strong organizational skills required. Extensive
ctient conlact, long hours, and travel necessary. Submit
reel, resume, and salary requirements lo: Orbis Medical
News, 3322 N. Lakewood. Chicago. IL 80657. EQE.

Production manager - Hawaii calls! New, growing, state-
of-the-art Channel 5, indy seeks energelic. industrious,
creative, ingenious production manager with 3 to 5 years
managerial experience in commercials. promotions ano
lecal productions. Cost control ability necessary. Send
resume. salary history to: VP/Programming, KFVE, 315
Sand Island Rd., Honolulu, HI 96819-2295.

Work in Paim Springs! Hands-an director/editor with cre-
alive juices flowing wanted. October starl. Comparable
salary for market plus excellent benefits. Current 3/4” for-
mat. Resume and demo reel lo Adam Gilber. Paimer
CableVision, 41-725 Cook St., Palm Desert. CA 92260.
Non-union, EQE.

Editors: Expanding Christian organization seeks persons
with 3-5 years 1" computer editing skills. Grass Valley
editors and switchers, Chyron IV and super sCribe with
eclipse, experience preferred. Send tape and resume to
Morris Cerullo Werld Evangelism, c/o Ossie Mills, PO. Box
700, San Diego, CA 92138, 619-277-2200. EQE.

Commercial production director. WAGM-TV is seeking a
highly creative, experienced director to head up it's com-
mercial production unit. 2 years of solid production exper-
ience is a must. If you're looking for a quiet. rural setting
and a fast paced, demanding position send tape and
resume to Production Manager, WAGM-TV, PO. Box 1149,
Presque Isle. ME 04769. EOE.

KOLO-TV has an opening for a commercial director in the
production department. Heavy client/sales contact and
hands-on equipment operation. 3 year minimum exper-
ience required. Send resume and 3/4" or 1" commercial
demo reel to Rex Colby, Production Manager, KOLO-TV,
PO. Box 10.000. Reno. NV 89510. KOLO-TV is an EOQE.

Mid-Atlantic production facility needs editor strong on
creativity, client relations, technical skills. CMX and ADO
experience necessary. Resume and salary requirements to
Box M-6.

Senior writer/producer. ABC affiliate in 34th market loox-
ing for high-energy, innovative, quality-oriented expert to
join creative promotion team. One year experience in TV
promation required. Must be able to demonstrate strong
writing. producing, and editing skills. Expertise in print,
radio, and outdoor desired. Send resume. tape, and writ-
in% samples to: Jim Strader, Director of Creative Services,
WSYX, PO. Box 718, Columbus, OH 43216. EOE.

TV producer/writer--Write screenplays. scripts and print
materials. Produce single-camera taped programs and
multi-camera live broadcasts. Minimum three years writing
experience. Send resume/salary history only to: Calvin
Gitbert, Div. of Employee Resources, AMERICAN HOSPI-
TAL ASSOCIATION, 840 North Lake Shore Dr.. Chicago, IL
60611 An equal opportunity/afiirmative action employer.
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SITUATIONS WANTED MANAGEMENT

Last five years my stations have been number one. Sales/
programing/promotion Oriented. General manager avail-
able immediately. Multiple formats. I'll make you a winner!
Bill James 804—794-7777-days. 804—&74-5379 nights.

SITUATIONS WANTED ANNOUNCERS

Vacancy? See Janet Lynch’s ad, Situations Wanled Radic
Announcers.

SITUATIONS WANTED TECHNICAL

Engineer, Sterting credentials. FCC/SBE/NARTA certified
Industrial video, radio and cable background. Exper-
ienced audio/ivideo/RF/microwave, construction and main-
tenance. 1/2", 3/4". 1", GVG switchers. Sony editors. RCA/
JVC cameras. Seeking mantenance or assl. chiet engi-
neer any markel, Small market chief Call Jim 703—434-
5926.

SITUATIONS WANTED NEWS

Meteorologist loves weather! AMS seal. 10 years TV.
Accurate. personable. award winner. Seeks final destina-
tion Northeast. Size unimportant. 415—381-4320.

New York University journalism graduate with #1 mar-
kel expenence seeks reporter/producer position in small to
medium markel. Strong wnling and reporting skills. Tape
available, willing to relocate. Patricia, 215—692-8479.

News lite! Professional-yet-fun approach to features by
award-winning video columnist. David 407.—322-6290.

Energetic, conscientious, while salesman-announcer. 15
yrs radio and TV. Prefer within 100 mi. DFW. Available now
weekends Now employed Prefer contract. Call 214—270-
1114 mornings.

How many versatile, hard-working Ivy League meteo-
ologist/sportscaster combos are available for your news
team? Don't pass up this opportunity to sign a real find! Art
Saxon 215—687-4224

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Pair-a-docs: Father/daughter Ph D.s. hosts. feature. re-
porters, guests. psychologyintimacy issues Top creden-
tials/extensive TV/iradio experience. 612—291-7547.

Director, editor, camera operator with 4 years experience
in small markel seeks move to larger market TVor produc-
tin faciity. Box L-113.

Television engineer who has become so obsessed with
our CG he has tunnelvision, would love to do CG work
somewhere. Stan Amster B02—863-3676 or 802—658-
8022

2 years at top 6 market atfiliate. Expenience on daily live
talk show. public service and documentanes. Associate
producer & assistant to producer: Producing in studic and
field, researching and some ediling. Unmarried and willing
to relocate for permanent posilion and more expenence.
Box M-5

Bright, young, talented production oriented man look-
ing for a position with TV station or production company in
the Mid-Atlantic slates. Six years experience with state-of-
the-art equipment Tape and resume upon request. Jeff
301—934-2619.

Emmy Award winning New York City producer/writer
seeks relocaton to warmer climate, nicer cily Long term
variety of network. cable and corporale video expernence.
Strong creative. production and management skills. Prefer-
ence for magazine. lalk show. feature or informational
programing. Beverly Schanzer 212—737-8492

MISCELLANEQUS

Primo People needs specialists. .investigative. consum-
er, medical and fealure reporters. Send tapes and resumes
1o Steve Porricelli or Fred Landau. Box 116, Old Greenwich.
CT 06870-0116 203—637-3653.

Be on TV. Many needed for commercials. Casting info 1-
805—687-6000 Ext. TV-7833

ALLIED FIELDS

HELP WANTED INSTRUCTION

Faculty opening. University of Missoun School cf Journal-
sim seeks execulive radio news producer/facully member.
Professional radio news experience and bachelor's degree
required. master's preterred. Co-teach introductory broad-
cast news course, help supervise student stalf In news-
room of Universitys NPR affilate Heavy emphasis on
writing, reporting. editing and anchoring skills and ability to
teach those skills to cthers. Opportunily to be innovative in
compettive market. Women and minoriies encouraged to
apply. Tape and resume to Margaret Howard, KBIA News
Director, School of Journalism, PO. Box 838. Columbia.
MO 65205 314—B82-3867.

instuctor/assistant professor Mass Communication be-
ginning 9/1/89. Teach variety of undergraduale courses in
radio/TV production, communicaticn law, news/editorial.
MA plus experience required; Ph.D. preferred. Send appli-
cation letter, resume, transcripts to Dr. Patricia Jefferson.
University of Indianapolis. 1400 E. Hanna Avenue, Indiana-
polis, IN 46227. EQ/AA Employer.

EMPLOYMENT SERVICES

Airlines now hiring. Flight atlendants, travel agents. me-
chanics, customer sernce. Lislings. Salaries to $105K.
Entry level positions. Call 1—B05—687-6000 Ext. A-7833.

EDUCATIONAL SERVICES

On-air training: For working/aspiring TV repcriers. Polish
anchoring. standups. interviewing, writing. Teleprompter.
Learn from former ABC network news correspondent and
New York local reporter. Demo tapes. Private coaching.
212—921-0774 Eckhert Special Productions (ESP).

MISCELLANEOQUS

Troubled? Counselor makes housecalls lo broadcasters
via audio cassetle. Helps with career advancement. job
problems. personal and family dificulties, and more. Doc-
lor is a broadcaster who talks your language Convenient.
confidential. affordable. Clients nationwide. Free informa-
tion. Clinic, Box 71223, Marietta. GA 30007.

Attorney - Seeking an associate with 1-3 years experience
in commumications law for busy D.C. law firm. Competitive
salary, and benefils. Send resume in confidence to Box L-
67.

Underwriting coordinator: Responsibilities: To obtain un-
derwriting support from business, industry, foundations
and cther private sector entities for TVand radio program
acquisition or production and to defray the local broadcast
expenses of the licensee. Qualfications: Bachelors De-
gree or equivalent: knowledge of public TV/radio underw-
nting or commercial broadcast sales: excellent interper-
sonal communication skills, two years expenence in the
preparation, writing and design of underwriting/sales mate-
rial; altention to detail, supervision of student assistanls
and work with volunteers required Salary: $18.000 plus
benefits. Available. immediately after search. Deadline:
September 30, 1988. Letter and resume to: Paul Witkowski,
Associate Director. Ohic University, 9 S. College St.. Ath-
ens, OH 45701. 614—593-4949. EQE.

Demo tapes: Updale your television news demo tape or
shoot new one. Work with team of experienced profession-
als. led by former network correspondent. Eckhert Special
Productions. 212—921-0774

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 walt AM-FM transmit-
ters. Guarantee Radio Supply Corp.. 1314 Iturbide Street,
Laredo. TX 78040 Manuel Ficres 512—-723-3331.

Instant cash-best prices. We buy TV transmitters. towers.
and transmission line. Bill Kitchen, Quality Media, 303—
665-3767

1~ videotape. Looking for large quantites. 30 minutes or
longer will pay shipping. Call 301—845-8888.

20KW FM transmitter with late model exciter, Hi power
broadband 4 bay CP. FM antenna 102-106 MHZ: 3D
Pback + R/P carts. (ITC) + R-R recorders. Doug. 402—
488-4275.

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent condition. Guaran-
teed. Financing available Transcom 215—884-0888. Te-
ex 910—240-3856.

FM transmitters’"Harris FM25K (1983). AEL 25KG (1977).
**Harris FM20H3 (1976). RCA BTF20E1 (1983) ““Harris
FM10H3 (1974), RCA BTF10D (1968). CCA 3000005
(1968) ~*Transcom Corp. 215—884-0888, Telex 910—240-
3856.

AM transmitters™*CCA AM 10.000D (1970). Collins 820E
{1978) *Gates BC-5P (1962) **Harris MW1A (1970), Harris
BC-1H1, CSI T1A (1981), Bauer 707 (1970), Collins 20V3
{1968). ""McMarlin BA 25K (1981). ""Transcom Corp.
215—884-0888. Telex 910—240-3856.

S50KW AM‘"CCA AM 50,000D (1976). excellent condition-
**Transcom Corp. 215—884-0888, Telex 910—240-3856.

FM antennas. CF antennas. excellent price quick delivery:
from recognized leader in antenna design. Jampro Anten-
nas. Inc. 916—383-1177.

TV antennas. Custom design 60KW peak input power.
Quick delivery. Excellent coverage. Recognized in design
and manufacturing. Horizontal, elliptical and circular polar-
ized. Jampro Antennas. Inc. 916—383-1177.

For sale: Remote unit, 28 ft. box on 1985 Ford truck.
Completely self-contained 3 JVC Procams, 2-BVU 820
16 input/3-ME sxw, digital video. stereo audic. el¢ Com-
plete location package wignp van avalable. $225.000
0.8B.0. Call 701—241-9073.

RCA UHF TV transmitter: Parallel 60 kw, mid-band Klys-
trons, available immediately $85,000. Call Bill Kitchen or
Dirk Freeman. 303—665-8000.

3/4" and 1" blank videotape. Evaluate tape, broadcasl
quality guaranteed. Sample prices UCA/KCA-5 minutes.
$4.99 each. KCS-20 minutes $6.49. KCA-60 minutes
$10.99 1" - 60 minutes, $37.99. Elcon evaluated, shrink
wrapped. your choice of album or shipper and delivered
free. Almost one million scid to professionals For more
info call 1--800—238-4300; in Maryland, call 301--845-
8888,

RCA TCR-100 video cart machine - two TCR-100s are
avalable with 3000 carts. For mere info call WBRC-TV
205—322-6666.

Equipment financing: New or used 36-60 months, no
down payment, no financials required under $25.000. Refi-
nance exisling equipment. Exchange National Funding
214 —-422-5487.

Kline tower - overall height is 645 feel with two platiorms.
Tower will be dismantled by July 31st. Excellent condition.
Ready for sale. WBRC-TV, 205—322-6666.

Vidifont Mark IV-A CG wrall options, cost $35K. $3.500
Sony 5850 $3.900. TEK & Conrac monitors 650's, 6122,
6142's from $1.500. Auto-cue prompter new $1.250. Insta-
play Video 212—355-7540.

C-Band Electronics for SNV, EFP or fixed; Ikegami 730
w/15x Canon. PS, Battery & chgr. & more $4.300. Instaplay
Video 212—355-7540.

Broadcast quality videotape - 1”, 3/4" professionally eval-
uated guaranteed. introductory prices: 17 60 min. - $28.00
KCABD - $8.50 KCA/KCS20 - $4.50. Quantity discounts.
Call today -VSI 1--800—346-4669.

Microwave van. Wolf Coach w/2 masts. gen. all systems in
good working order $27K Mobile Video Services. Ltd..
2139 Wisconsin Ave N W. Washington. DC 20007.

For sale.JVC camera BY 110U 10X, Lens, battery, cable,
case. Like new $1950. Call Rick. 907—283-7800

AM trans. 6 - 50KWs. B - 1T0KWSs, 11 - 5KWs & 10 - 1KWSs.

FMirans. 2- 40KWs, 1-27 1/2 KW, 8- 20KWs. 6- 10KWs, 7

- 5KWs, 1 - 3KW, 16 - 1TKWs, & 1 - 250watt. All unils in stock

- All inst. books - All removed from on air service. Besco

Internacional, 5946 Club QOaks Dr.. Daltas, TX 75248. 214—

§26-8967, 214—630-3600. Ask for Rob Malany, Director of
ales.

3 Ampex AVR-1 Quadraplex recorders. 2 in excellent
condition. 1 for parts $20.000.00 or OBO. Also, 1 Sony
BVE-5000 editing system. Contact Engineering at 213—
216-5400.

For sale. 250 watt transmitter Gates BC-250 GY plus 150
foot tower. for sales or rent. Call 703—221-1124 between
430 and 530 p.m. EDST

Call or FAX Media Concepts to either buy or sell used
equipment. We are presently in need of one RCA PM-85
dubber We always need Tektronix 528s, 1420s. Sony type
S editing systems. BVU-B0Cs and 820s. We now have
several good RCA film islands available with TK-28s and
TK-29s. Call 919—977-3600 or FAX 919—977-7298.

Maze Broadcast, Inc. will be closed for vacation Sept.
18th thru Oct 2nd. The Scny BVU-800's you've been asking
for will be available October 10th, Call to reserve yours.
205—956-2227.

Scientific Atlanta C-band uplink transmitter Redundant
300W HPAs with accessories Price $125,000.00 For more
information call: 713—473-5585 and ask for Ron Brown.

RADIO

Help Wanted Programing
Production & Others

PROGRAM DIRECTOR

WMALWashington, DC. seeks expenenced Program
Director for full service, personahty-onented formal.
Must have superior leadership. commurucation, Orga-
mizatonal and motivational skills. He/She must also
have thordugh knowledge of all programming €le-
menis of an adult-appeal format. Management exper-
ience In radio programming 15 required. Send inquines
(ro calls please) t0. Jm Gallant, WMAL, 4400 Jenifer
St. NW. Washinglon. DC 20015 EOE.
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Heip Wanted Programing
Production & Others

Production
Coordinator

Major AM/FM radio station seek-
ing Production CoordInator with a
minimum of 10 years major market
radio production experience. Ex-
perience in the writing and produc-
tion of radio station promotional
announcements and multi-track
recording experience required.
Experience in equalization, com-
pression, noise reduction and
other state-of-the-art production
techniques and equipment re-
quired. Qualified candidate must
also have experience in the
direction of talent in interpretation
of promotional copy.

Successful candidate will operate
multi-track recording equipment
in the production of station
promotional announcements. Will
be responsible for the recording,
production, and maintenance of
the AM & FM on-air music libraries,
as well as for the quality control of
commercial announcements and
monitoring of AM/FM to ascertain
consistency of on-air product,
promotions, commercials and
music. Salary negotiable.

We offer a competitive benefits
package. Send resume to:
Department PC, Box 428

4111 Lincoln Blvd.
Marina del Rey, CA 90292

Equal Opportunity Employer M/F/H/V

Help Wanted Announcers

ADVERTISING AND
PROMOTION MANAGER

Radio station in a major market is looking
for a talented and creative marketing
professional. This individual must pos-
sess a minimum of 5 years experience in
on-air promotions and/or public rela-
tions, superior writing & communication
skills and a strong work ethic. Knowl-
edge in all areas of media marketing is a
must. Bachelors degree is required.
Send resume w/salary requirements to:
Box M-19.

Equal Opportunity Employer

Help Wanted Management

wd 10
KMPC

KMPC AM 710 Los Angeles is ac-
cepting audition tapes and resumes
for the new Midnight to 6 A.M. Show.

Female and Male broadcasters with
at least five years experience in Mu-
sic and Talk Radio are invited to
send a tape and resume to:
John Felz, Operations Director
KMPC
5858 Sunset Boulevard
Los Angeles, California 90028

KMPC is an Equal Opportunity
Employer

DREAMING
OF
OWNERSHIP?

Six people in our group had that
dream too. Today they each own a
piece of their own radio station(s). In
addition, we have a few more working
for us now, preparing to enter owner-
ship in the future. It could happen to
you, too! If you can give us a few good
years in sales, and a few more in man-
agement, you could become our part-
ner in a future station acquisition.

We have stations in Lewiston Maine,
Camden Maine, Portland Maine, Bos-
ton Mass, Worcester Mass, Lowell
Mass, and Rochester New York. To
find out more, send a letter of intro-
duction to us. We need you if you have
sales ability, and management poten-
tial. Write to Arnold Lerner,“GROUP
L”, 155 Pine Hill Rd., Hollis, New
Hampshire, 03049. We will reply to ev-
ery inquiry in strict confidence.

CALL IN
TALK SHOW HOST
TOP MARKET STATION

Personality show host
offering counseling on a
wide range of topics.
Financial, real estate,
personal advice,
consumerism, career, law,
etc.

Cassette & resume to Rick
Sklar, Sklar
Communications, Inc.,
Program & Marketing
Consultants, 100 Park Ave.,
5th floor, New York, New
York 10017.

Situations Wanted Announcers

CAN HE TALK? YES!

Veteran communicator, 16 years in various mu-
sic formats, looking to move into personality
full-service or talk radio. Bright, versatile, opin-
ionated. creative, funny, well-informed - a prov-
en ratings builder with great interpersonal
style. 914-049-8596.

Situations Wanted Management

HOWDY PARTNER!

20 yr. radio vet seeks to share exper-
ience with radio investor. | can invest
or will consider equity deal. Inquire
Box M-15.

OUR TOP BILLING SALES STAFF WANTS
TO ATTAIN NEW HEIGHTS. LEAD THEM!
RESUME, ACCOMPLISHMENTS, MANAGE-
MENT AND SALES IDEAS. ALONG WITH
SALARY HISTORY TO MILES KNUTESON,
GSM, WMEE/WQHK, 2915 MAPLES ROAD,
FORT WAYNE, INDIANA 46816.

Help Wanted Sales

EXPERIENCE & KNOW-HOW

Financial executive who is results orient-
ed and computer literate is seeking new
opportunity. Background includes: ex-
perience in major, medium and small
markets; large company training with
small company experience; station ac-
quisitions and sales; equity and debt
financings; computer conversions: and
experience with all phases of account-
ing. Perhaps we can meet in DC at RA-
DIO '88.
Call DAVE KENNEDY -
(512) 442-9530

RADIO SALES MANAGER NEEDED FOR
TOP, SOUTH FLORIDA AM/FM COMBO.
BROADCAST MANAGEMENT EXPER-
IENCE REQUIRED. SEND RESUMES TO
BOX 9898, FT. LAUDERDALE, FLORIDA,
33310. EOE.

RADIO MANAGER
NORTHEAST
Looking for the next opportunity

for both of us.
Strong sales background.

Reply to Box M-12

Broadcasting Sep 5 1988
78




I bbb VFIWIWIY

Help Wanted Sales

ON-AIR HOSTS

Cable Value Network, a rapidly expanding shop-at-home serv-
ice, is conducting auditions for non-union hosts/hostesses to
demonstrate and sell attractive consumer products on the air. We
are located in the 12th largest metro area in the US. —
Minneapolis/St. Paul, MN.

We're looking for natural sales pros who love selling and present-
ing... who can identify a product’s features and benefits, and
communicatethemin a creative, personable manner. Inreturn,
we can offer a unique, exciting selling oppertunity characterized
by a variety of products, a broad customer base, a fast pace, and
high visibility... with no prospecting and no out-of-town travel.

Additional qualifications include experience selling awide range
of consumer products (prefer radio/TV andjor broadcast back-
ground or cn-air broadcast sales experience). Must have the abil-
ity to “think on your feet’’; a friendly, professional image; and
availability to work fiexible hours.

We offer a highly competitive salary and benefits package,
including relocation assistance. Qualified candidates send
resume and demo tape in confi-

dence to: CVN Companies, Inc.,

1405 Xenium Lane North,

Plymouth, MN 55441. Equal

Opportunity Employer.

MPFanTESY I NC

The Growth Is Just Beginning

CORPORATE TELEVISION
WRITER/PRODUCER

For leading agricultural organization headquar-
terd in Chicago area. Minimum of five years
television experience, broadcast Journalism
degree preferred. Must be able to understand
and communicate agricultural issues. Send
resume and videotape to Stewart Truelsen,
Director of Broadcast Services, American
farm Bureau Federation, 225 Touhy Avenue,
Park Ridge, llinois 60068. EQE.

Help Wanted Technical

Maintenance
Engineer

KHJ-Channel 9 currently seeks
the skills of a Maintenance
Engineer to join our fast-paced,
major market television station.

The qualified individual will have
3 years broadcast equipment
maintenance experience. Skills
must include stand-alone main-
tenance and repair abilities
covering high end studio cam-
eras, video switches, digital video
effects, and one inch VTR
machines. General knowledge of
studio equipment maintenance
preferred. Candidate must be
willing to work nights and
weekends.

Formery COMB Co
If you meet our requirements,
please send resume to:

Help Wanted Programing
Production & Others

KHJ
5515 Melrose Avenue

Hollywood, CA 90038
Attn: Personnel
Equal Opportunity Employer

EDITOR

WKBD Tv-50, DETROIT, ONE OF AMERICAS PREMIER
INDEPENDENT STATIONS IS SEEKING AN EXPER-
IENCED POST-PRODUCTION EDITOR FOR OUR NEW
STATE-OF-THE-ART FACILITY. CANDIOATES SHOULD
BE EXPERIENCED IN COMMERCIAL. PROMOTION
AND PROGRAM EDITING. GRASS WLLEY EDITOR
EXPERIENCE A PLUS. SEND RESUME TO: WKBD
INC., PC. BOX 2350, SOUTHFIELD. M| 48037, ATTN
PEASCNNAL. PPE. EOE M/F

TV ENGINEER
A ( Responsibie for mainténance and operation of broadcast quality

PROGRAM DIRECTOR
KING 5 Television

Our award winning station is looking for an
outstanding candidate to head up its
dynamic production team.

Responsibilities include supervision of ENTERPRISES.INC
Programming, Production and Public Affairs
departments; creation and production of all
local non-news programming and special
projects; station on-air operations; purchase
of syndicated product and maintenance of
NBC affiliate relations.

College degree required.

Send resume to: * Ch.wf PhOtogl.apher
Sturges Dorrance * Photogl‘alﬂ‘er

General Manager
KIN%gJ:I%wsmn National awaéd-winning local news oper-

- ation seeks Chief Photographer to over-

33352*;;}2' e Toe Mo see operations and Photography staff.

g Applicants should have experience in

WO HHO S Dol e News Photography and management.
_ King Broadcasting Company Also opportunity for PHOTOGRAPHER to
is an Equal Oia)%ﬂ:mlv Employer join ocur expanding news slafi. Contact

s TA TIDN equipment n new Tetecommuncations Cenrer Minimum qualif

cations: 2 year degree in electromiCs and 2 years experience In
maintenance and operation of broadcast quality TV equipment
Equivaieni combinations of educalion and experience may sub-
stitute for the stated Gualiticaions For full consideration. résume
must be receved by Seplember 8, 1988. Send resume to: Mar-
shall E. Allen, Dwreclor Egucanonal Telewision Services, Telecom-
mumications Center, Stillwater, OK 74078-0585 OSU is an Aftirma-
tve Action/Equal Opgorunily Employer SucCesstul appticant
must comply with IRCA

Help Wanted News

Help Wanted Management

General Manager
WSYM TV 47, Lansing, Michigan

If you are an aggressive sales oriented
professional with solid leadership skills
and television management experience,

Jim Sweeney let’s talk about a tremendous opportunity.
%‘(5 CABLEVISION NEWS 12 | Contact: Steve Smith, WTMJ, Inc.
28 Cross St., Norwalk, CT 06851 Box 693
/%67:%'/4 {No Calls, please) Milwaukee, W! 53201

Equal Opportunity Employer ECE

Broadcasting Sep 5 1988
79



ALLIED FIELDS
Help Wanted Technical

Oetad orented sell-starter needed for a Career with sottware vendor for
the broadcasiing industry Wil be

Canada By tequired Enlerpnse Trathc System
knowiedge preterred
[ mpensation package Send resume ar

nel Depl.

CUSTOMER SERVICE
REPRESENTATIVE

ble for sotware i

Enterprite Systems Group, Inc.
2790 N. Academy Bivd.. Sulte 210
Colorado Springs, CO 60917

Miscellaneous

James Martin/Capital Markets l

| requests principals seeking $2-25 million for
radio/TV acquisition or re-capitalization.

l

| =

M

James Martin & Associates
Suite 1000, 65 E. State St.
Celumbus, Ohio 43215

| TROTEDY | PH: 614-889.9747 FAX: 614-889.2659 |

Employment Services

JOB HUNTING?

It you need a job, you need MedialLine.
MediaLine gives you instant access to
jobs in television and radio. Access a daily
report by phone for less than 90¢ a day.
To get the first word on the best jobs call:

800-237-8073

in CA: 408-296-7353

10,000 RADIO-TV JOBS
American Radio TV

Up to 300 openings weekly over 10,000
yearly-The most complete and current job
listings published ever by anyone. Disk
Jockeys, Newspeople, Programming
Engineers, Sales. Money Back
Guarantee- One week $7.00 Speclal;
Six weeks $1595. You save over $20
AMERICAN RADIO TV JOB MARKET _ J
1553 N. EASTERN Dept F 2
AS VEGAS, NEVADA 89101

WE PLACE ENGINEERS

CHIEFS, ASST. CHIEFS, MAINTENANCE
TECHNICIANS, EDITORS, GRAPHICS

America’s Leading Source for a Decade
(TV STATIONS, PROOUCTION FACILITIES, CORP. TV., MFG.)

For information phone or write Mark Karnish

SYSTEMS

479 Northampton Street
Kingston, PA 18704
(717) 2831041

Employer
Paid Fees

Business Opportunities

For Sale Stations

URGENTLY NEED $30,000.
SECURED. 20% INTEREST.

POSSIBLE EQUITY INTEREST.

NEW CHRISTMAS ALBUM AND VIDEC PRODUC-
TION,
LiPS ENTERTAINMENT OF HAWAIL
1750 Kalakaua Ave., Suite 3-673
HONOLULV, HI 96826
808—949-1826..ASK FOR LEE.

® AM/FM in west Tennessee. Bargain at
$800,000.

® AM/FM close to Terre Haute. $380,000.

® 100,000 watt FM in southern Nebraska.
$390,000.

Rroadeast ommunications Division

BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

Public Notices

WKNO-FM invites bids for transmit-
ter, related equipment and/or ser-
vices. For complete bid package,
call Chief Engineer 901—458-2521.
Bid opening Noon (CST), Septem-
ber 23, 1988.

Wanted to Buy Stations

MEDIA MARKET BROKERS

1—404—323-8081

PROFITABLE FMs and CPs WANTED
NOW. ABSOLUTELY CONFIDENTIAL!
CLIENTS SEEKING SMALL/MEDIUM
PROFITABLE FMs ATLANTIC SEA-
BOARD & SOUTHEAST. REALISTIC
MULTIPLES. CPs ANYWHERE. BUY
OUTRIGHT OR 49/51% WITH OPTION.

THIS PUBLICATION AVAILABLE
IN MICROFORM

I University Microfilms International

| 300 North Zeeb Road. |
| Dept. PR.. Ann Arbor, Ml 48106

For Sale Stations

| mEDIA BROKERS -MSEMW
u

RADIO » TV e LPTV
A Confidential & Personal Service |

BURT ]
SHEnwoonlm ; Y

A
A

3125 Maple Leal Dr. * Glenview. IL 60025 |
A

312-272-4970

PAUL E. REID COMPANY
35 YEARS BDC. EXP.
BROKER-CONSULTANT
N.C. FM. ADJ. TO COASTAL CITY.750K..CASH
S.C. AM.COASTAL CITY AN AM MARKET.350K
GA. AM/FM IN GROWING CITY 650K
S.E. COASTAL FM WITH CP TO UPGRADE TO C..2M
KY. AM/FM IN GREAT MARKET.900K

BUYING OR SELLING
PAUL E. REID
404-882-1214
RP.C. BOX 2668

LAGRANGE, GA 30240

Hickman

Associates

+FM/AM N.Y. combo for $1 million
with $150 down & ex. terms

+Big Sky Class “C" FM for $1.3M
+ Mid-Atlantic small market AM

with FM CP - $325,000 with terms

RON HICKMAN
201—579-5232

TOP 50 MARKET AM
CLEAR CHANNEL

CP FOR EAST COAST FULLTIME AM, 10 KW
DAY, 3.5 KW NIGHT, DA-2, high dial position
with I\.?l(de potential for skywave service to
BERMUDA.

Terms to qualified buyers

Send inquiries to Box M-13

HADDEN & ASSOC.

FM  MISSOURI S/M $50K DN.  $85,000
AM/FM IDAHC TERMS $275,000
FM NORTH FLA. CL A $50K DN. $750,000
AM  CENTRAL FLA. $50K DN _ $450,000
AM FLA. MAJOR MKT. 10 KW C/F $2,000,000
AM/FM FLA. WEST COAST  $2,300,000
(ORLANDO) 407-365-7832

1ST $150,000 CASH BUYS

WAXY-AM, WAYCROSS, ONE OF GAS CLDEST
RADIO STATIONS. 1230 KHZ. 1TKW FULLTIME.
INCLUDES NEW TRANS. AND LAND VALUED
AT $100,000. CALL MARSHALL ROWLAND,
904—824-0833.
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See Us —

NAB-RADIO ’88
Grand Hyatt Hotel / Sept. 14-17
Call for Appointment

bl A il cAssociates

919-355-0327

Media Brokers




0.G. "Bud” Steinman

Public Auction
Wednesday—September 14—2:00 PM

ELKTON, Kentucky

“WOAM”

AM - 500 WATT - clear channel non-directional -
1070 KHX - Daytime Broadcasting
Only station in Todd County. Great potential
for expanding marketing area.
Call or write for detailed brochure

Ron Steinman

AAA Auction Service, Inc.
11210 State Rd. 14E
New Haven, IN 46774
219—493-6585 CALL ANYTIME

MEDIA, INC:

Television-Radio Brokers

Tn. 10-KW Powerhouse!
$500K, great terms.
2 Fulltime Fla. AM’s
Near Tampa & Orlando.
$250K & $500K, terms.

Rick Mitchell
(813) 439-6489

PUBLIC SALE

Gulfport, MS independent televi-
sion station will be sold at pub-
lic sale to the highest bidder.
Assets to be sold include land,
equipment, buildings and tower.
Sale will be held on September
27,1988 beginning at approxi-
mately 11:00 a.m. at the Harrison
County Courthouse, Gulfport,
Mississippi. For additional infor-
mation, contact Stephen W. Ro-
senblatt at 601—949-4504.

MAJOR MARKET DAYTIME
SUBURBAN AM. HIGHLY AF-
FLUENT GROWTH MARKET. 2
MILLION POPULATION. BOX
M-11.

L@é) ¢f§/¢¥£¢t{fﬂ¢ & Mddo&.

MEDIA BROKERS
AM-FM-TV-Appraisals

P.0. BOX 36
LEXINGTON, MO 64067 KANSAS CITY, MO.
816-259-2544 816-455-0001

AM/FM & WEEKLY SHOPPER

AM/FM and weekly Shopper dominate
this small, upscale town. Good cash
flow and upside with Shopper. Princi-
pals only.

Box M-10.

IDAHO AM/FM FOR SALE
With new studios and offices on 20 acres 2500 wall power
increase compléted Nightimé CP installation underway Class C
55 KW FM upgrade CP granted Irom 8000 ft mountain top Leng
ume prohit record and positive cash flow $1 5M with down pay-
ment and 1ong term payout Delais 1o fnancially quanhed inquir-
1es only Conlact Marc Hayes
Box 563
Rupert, Idaho 83350
208—436-4757 or 436-3251

STAN RAYMOND
& ASSOCIATES, INC.

Media Brokers

* SOUTHERN CLASS C’s
* FLORIDA CLASS C & A
* GREAT VALUES IN AM ’s

See us at NAB - Washington, D.C.
J.W. Marriott - Suite 931

Call now for appointment and information
T e e — S S— e

Stan Raymond
(813) 383-9404

1795 Peachtree Rd.

Nick imbornone
{404) 897-1418

Atlanta, Ga. 30309
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BROKERAGE GROUP

PRICED FOR IMMEDIATE SALE

FM C-2 with Best Signal in Top 40 Metro
Excellent Terms to Qualified Buyers

35% down

Seller Noiz Below Prime

Call John Caso
904-438-8508

Washington Pensacola Dallas

SEALED BIDS
KVKM-AM 5000 WATTS
MONAHANS, TEXAS

This radio station will be soid via sealed
bids to be opened on September 23,
1988. For complete package/bid instruc-
tions/details, call:
GARY SMART
505—884-3600
TERMS AVAILABLE

RADIO

SOUTHWEST
GREAT OPPORTUNITY
FM
LAND, HOUSES, SHOP, MORE!
§385K
Coniact Craig Chambers

CLIFTON GARDINER
& ASSOCIATES I NC
Communications Brokers
433 Park Point Drive  Golden, Colorado 80401  (303) 526-1458

MAJOR MARKET DAYTIME
SUBURBAN AM. AFFILIATE
GROWTH MARKET. 2 MIL-
LION POPULATION.

BOX M-11.

WISCONSIN AM-FM
FOR SALE

Recently granted facilities upgrade can more Ihan
double current sales. Stations on track for record year.
Great hustory. Cash flow $200,000+ on approximately
$600.000 gross. Strong local economy.
$1.4 Million Cash
Box M-20

BROKERAGE GROUP

VHF NETWORK AFFILIATES

Positive Cash Flow and Limited Competition
VHEF TV Facilities in Top 100 ADI

Projecting $2.0 of

Priced at 7.5x pef

Call John Caso
904-438-8508

Washington Pensacola Dallas



BOOKS FOR BROADCASTERS/CABLECASTERS

101 WAYS

to Cut Legal Fees &
Manage Your Lawyer

A Practical Guide for Broadcasters and Cable Operators

The book that strips away the
“legal services mystique.” 101
WAYS will save you money and
improve your relationship with
your lawyer. Apply managerial
techmiques of supervision, goal-
setting and budgeting when vou
contract for legal services. Er-
win Krasnow, a leading commu-
nications attorney, offers practi-
cal, specific advice—101 times
over!

¢ find the right lawyer

e get quality work

¢ keep costs down

Yes! Please send me a copy of 101 WAYS.
Enclosed i1s my check for $29.95.

Name R
Company
Address
City St Zip
Broadcasting Book Division
Send to: 1705 DeSales Street, N.W.

Washington, D.C. 20036

Or charge to VISA or MasterCard by
calling 1-800-638-7827

i e e T e T

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence pertain-
ing to this section should be sent to: BROADCASTING, Classi-
fied Department, 1705 DeSales St., N.W., Washington, DC
20036.

Payable in advance. Check, or money order only, Full & cor-
rect payment MUST accompany ALL orders. All orders must
be in writing.

Deadline is Monday at noon Eastern Time for the following
Monday's issue. Earlier deadlines apply for issues published
during a week containing a legal holiday, and a special notice
announcing the earlier deadline will be published above this
ratecard. Orders, changes, and/cr cancellations must be sub-
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/
OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired:
Television, Radio or Allied Fields; Help Wanted or Situations
Wanted: Management, Sales News, etc. If this information is
omitted, we will determine the appropriate category according
to the copy. NO make goods will be run if all infermation is not
included. No personal ads.

Rates: Classified listings {non-display). Per issue: Help Want-
ed: $1.00 per word, $18.00 weekly minimum. Situations Want-
ed : 60¢ per word, $9.00 weekly minimum. All other classifica-
tions: $1.10 per word, $18.00 weekly minimum

Rates: Classified display (minimum 1 inch, upward in half inch
increments), per issue: Help Wanted: $80 per inch. Situations
Wanted: $50 per inch. All other classifications: $100 per inch.

For Sale Stations, Wanted To Buy Stations, Public Notice &
Business Opportunities advertising require display space.
Agency commission only on display space.

Blind Box Service: (In addition to basic advertising costs)
Situations Wanted: $4.00 per issue. All other classifications:
$7 .00 per issue. The charge for the blind box service applies to
advertisers running listings and display ads. Each advertise-
ment must have a separate box number. BROADCASTING will
not forward tapes, transcripts, writing samptes, or other over-
sized materials; such materials are returned to sender.

Replies to ads with Blind Box numbers should be addressed
to: {Box number), c/o BROADCASTING, 1705 DeSales St.
N.W., Washington, DC 20036.

Word count: Count each abbreviation, initial, single figure or
group of figures or letters as ocne word each. Symbols such as
35mm, COD, PD, etc. count as one word each. Phone number
with area code or zip code count as one word each.

The publisher is not responsible for errors in printing due to
illegible copy—all copy must be clearly typed or printed. Any
and all errors must be reported to the classified advertising
department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially
affect the advertisment.

Publisher reserves the right to alter classified copy to conform
with the provisions of Title VIl of the Civil Rights Act of 1964, as
amended. Publisher reserves the right to abbreviate, alter, or
reject any copy
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Media

Joaquin F. Blaya, gencral manager. WTLV(TV)
Miami. and Eastern region manager. Univi-
sion Station Group. named president. Univi-
sion. New York.

Patrick W. Guy, general attorney. broadcast
section. CBS News. New York, named direc-
tor. business allairs.

Rick DeMarco, vorporate controller. Palmer
Cablevision. Des Moines. lowa. adds duties
of contreller. radio division, Pulmer Commu-
nications Inc. Company owns WNOGIAM)-
wevuaan Naples and wiNtaym-en Tallabas-
see. all Floridit, and KwQc-Tv Davenport and
WHO-AM-TV-KLY 1A EAD Des Moines. all lowas
it also owns cable systems in Banning. Ca-
lif.. and Naples. Fla.

Arthur R. Hook, management and programing
consultant.  Southwest  MultiMedia  Corp..
media acquisition firm. Houston. named VP
operitions.

John Howell, director. marketing, Summit
Cable Services of Forsythe County. Winston-
Salem. N.C.. named VP general manager.
Summit Cable Services of Georgia Inc.. Mar-
ietta. Ga.

Mark Renier, general  sales manager.
WENSIAD Shelbyville. Ind.. named V. gen-
erl manager. WiBasn Boston.

James F. Smith, general manager. KWSSIEM)
Gilroy. Calif.. named V. general manager.
KYUUa San Francisco.

Chuck Hillier, cxecutive VP midwest division
manager. lillier. Newmark. Wechsler &
Howard. Chicago. named VP general man-
ager. WwKOXaan Chicago.

Steve Sandman, VP. Drake-Chenault Enter-
prises. Albuquergue. N.M.. joins KZAMANM)
Eugene. Ore.-kzaM-131 Creswell, Ore.. as
VP, general manager.

Curtis E. Downey, general manager. WIKSiEM)
New Bern. N.C.. named VP general man-
ager, WQOKUAMD South Boston. Vi,

Mike Binkley, general manager. partuer. WIAB
(AMpEwyNAdAL Tabor City,. N.C.. named
general manager. WIKS(Esh New Bern. N.C.

Laurence D. Landaker, station manager and
gencral  sales manager. WEVLHTVY  Naples.
Fla.. named VP. station manager and general
sales manager.

Ken Koepka, director. broadeast operations.
kKArveryy Litle Rock.  Ark.. named VP,
broadcast operations.

Ed Phillips, assistant manager. noncommer-
cial KFLAM) Tueson, Ariz.. named station
manager.

Craig Dubow, general sales manager. KVUE-
Tv Austin, Tex.. named VP station manager.

Michael Roszman, operations —manager.
WORAM-WRLIFM:  Buffalo.  N.Y.. named
VP. operations.

Howard M. Schwartz, general manager.

WIMGEM) Murfreesboro. Tenn., named gen-
cral manager. WiQuaM) Chesapeake, Va.-
wJQI-FM Virginia Beach. Va.

Bruce J. Stoller, local sales manager.
WHNDAM)  Monroe.  Mich.-wcsxam)  Bir-
mingham. Mich.. named acting general man-
ager.

Chuck Jewell, general
WHOAMKLYFIFMY - Des
named station manager.

sules
Maines.

manager.
lowa.

Jacqueline Kain, curator. Museum ol Art.
Long Beach. Calit.. named director. broad-
casting. noncommercial KCET(TV) Los Ange-
les.

Marketing

Appointments at Backer Spielvogel Bates
Inc.. New York: Barbara Goldman, senior
radio producer. New York. to VP Jim Cola-
surdo, copywriter. New York. to VP: Walter
Bishop, senior copywriter, New York. to VP:
Marianne Gambelli, network supervisor. New
York. to VP: John Woodruff, principal and
VP. director. client services. Snyder-Recds &
Woodrufl’ Inc.. regional advertising firm.
Denver. to VP. director.

Donald B. Weber, senjor VP director. client
services. Rumrill-Hoyt Advertising. Roches-
ter. N.Y.. named senior VP. director. market-
ing and development. D" Arcy. Masius. Ben-
ton & Bowles Inc.. Chicago.

Mark Zakarin, VP. creative advertising. ABC

Entertainment. Los  Angeles. named VP

marketing.
= Ed Pearson, sales
manager. National

Television Sales. Cap-
itul  Citiessf ABC Inc..
Detroit. named gencer-
al sales manager. Na-
tional Television
Sales. Capital Cities/
ABC Inc.. New York.
Leonard Goldman, lo-
cal  sales  manager.
WNEVTY Boston.
named manager. new-
ly formed regional sales development unit.
Haig Sarian, account executive. WNEV-TV,
named local sales manager.

Pearson

David P. Bagliebter, senior VP. general coun-
sel. ProServ Inc.. New York. sports market-
ing and management firm. named manager.
New York headquarters.

Joe DelGrosso, dircctor. sales and market-
ing. KATvervy Little Rock. Ark.. named VP,
director, sales and marketing.
Mark Altschuler, national sales manager,
Broadcasling Sep 5 1988
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WGN-TV  Chicago. named VP. director of
sales. World Events Productions Lid.. New
York.

Stuart |. Bodow, VP. clienl services. Time
Buying Scrvices Inc.. New York. named VP,
marketing. Vitt Media International. media
planning and buying company. New York.

Sheila Morris, dircc-
tor. publicity. Har-
mony Gold. Los An-
geles.  named VP
marketing services.

Barbara Harden, re-
gional director. mar-
keting. American Ca-
ble Systems of
Massachussetts.  Bos-
ton. named director.
marketing and  sales,
Greater Media Cable

Morris
of Philadelphia.
George A. McPherson, regional sales market-
ing representative. ldaho Beverages. Lewis-

ton. Idaho. joins KODY (am) North Platte.
Neb.. as general sales manager.

John Dowd, president. Broadcast Media
Consultants, Omaha. Neb.. named general
sales manager. wspA-TV Spartanburg. S.C.
Michelle Massaro, national sales manager.
WRKS-FM New York. adds duties of local
sales manager.

Robert ABC

proegraming,
Sports, New York, has been named ex-
ecutive VP, ABC Television Network
Group. Iger will be responsible for East
and West Coast business affairs depart-
ments. Iger joined ABC Television in
1974 as sludio supervisor, production

Iger, VP,

planning services. He joined ABC
Sports in 1976 as opeératicns supervi-
sor and became manager of ABC's
Wide World of Sports in 1978. He was
named director, program planning, in
1984 and VP program planning and
acquisition, in 1986.




Jay A. Rabin, general
| sales manager,
KZKC(Tv) Kansas City,
Mo., named general
sales manager,
KTVD(Tv} Denver.

Craig Jacobus, gener-
al manager. WITW(FM)

Joliet, [ll., named
general sales manager,
KKLT(FM) Phoenix,
Rabin Ariz.
Dick Aune, general
sales manager, KGAN(TV) Cedar Rapids,
Jowa. named general sales manager,

KIMT(TV) Mason City, lowa.

Richard E. Schwartz, national sales manager.
KHTV(TV) Houston, named local sales man-
ager, KABB(TV) San Antonio. Tex.

Suzanne L. Westcott, account executive,
WHND(AM) Monroe, Mich.-wCsxiam) Bir-
mingham. Mich., named local sales man-
ager.

Barbara Wagoner, account executive. KOAT-
Tv Albuguerque. N.M., named national sales
manager.

Mary-Rose McHugh, regional sales manager,
wVIT(TV) New Britain. Conn., named nation-
al sales manager.

Sharon Carter, promotion manager, KODA
(FM) Houston. named director. advertising
and promotion, KTRH(AM) Houston.

Neil Baudhuin, VP. sales and marketing, Vi-
deoWorks Inc.. New York, named VP, mar-
keting and sales. Place Production Center,
South Norwalk. Conn.

Eric  Sheppard, account executive,
wBMW(FM) Manassas, Va., named local sales
manager, WIKs(FM) New Bern, N.C.

Steven J. Fapka, account executive,
WWI(AM)-WJOI(FM) Detroit, named account
executive. CBS Radio Representatives, Chi-
cago.

Roy Wade, account executive. WXYZ-Tv De-
troit. named account executive, KNXV-TV
Phoenix.

Natalie Murray, sales trainee, TeleRep Inc.,
New York. named account executive, leop-
ard sales team. New York. Eric Kert, sales
trainee, named account executive, cougar
sales team, New York.

Appointments at wMAQ(AM) Chicago: Robin
Pierce, account executive, WKBQ(FM) Granite
City, Ill.; Mary Healy, finance director, The
Cook County Republican Party. Chicago, and
Maria Gerace, graduate, University of Notre
Dame, South Bend, Ind., named account
executives.

Joan Fleischer, account executive, wABC(AM)
New York, named account executive, WINS
(aM) New York. Art Zeidman, sales manager,
Roslyn Radio Sales. New York. named ac-
count executive, WINS(AM).

Randy Becker, account executive, Major
Market Radio. Los Angeles, joins Banner
Radio. Los Angeles. as account executive.

Appointments at Blair Television: Carol
Smith, account executive, Banner Radio, Se-
attle, to account executive, Seatile; Sally
Weston, account executive, Seltel Inc., New
York, to account executive, ABC red team,
New York: Sabrina Leonard, manager, Seltel

Inc., Houston, to account executive, Dallas.

Appointments at Harrington, Righter & Par-
sons Inc.: Bonnie Deitchman, sales trainee,
named account executive, New York silver
team; Tracy Trull, account executive, Gillett
Television Sales, Atlanta, named account ex-
ecutive, New York gold team; Gerry McGa-
vick, sales trainee, named account executive,
New York blue team; Denise McDermott,
account executive, wclaTv) Champaign,
Ill., named account executive, Chicago blue
team.

Appointments at Katz American Television.
New York: Keith Green, divisional VP, man-
ager, adds duties as National Sales Manager,
white sales team; Bob Scutari, account ex-
ecutive, to New York manager, red sales
team; Frank Quagliareiello, account execu-
tive. to New York manager. white sales team.

Teresa Tidwell, account executive, Kaiz
American, Dallas, named account executive,
MMT Sales Inc., Dallas.

Appointments at Seltel Inc.: Diane McAtee,
local salesperson, KDFL-TV Dallas, to account
executive, rockets sales team, New York;
Bonnie Cash, salesperson, KXTX-Tv Dallas,
to account executive, sales team. Dallas;
John H. Ludemann, graduate, Baruch Col-
lege. New York, joins accounting depart-
ment, New York.

Steve Martinson, manager, Waterbed Room
Co., Rochester. Minn., named account ex-
ecutive, KIMT(Tv) Mason City, lowa. based in
Austin, Minn.

Appointments at wWTXX(Tv) Waterbury, Conn.
Paul Salisbury, account executive, WKCIKFM}
Hamden, Conn.; Patrick Rush, director, mar-
keting and research. Blair Entertainment.
New York, and John Hesslein, sales man-
ager, Connecticut Radio Network, Hamden,
Conn., named account executives.

Ron Crowe, promotion manager, WFAA-TV
Dallas, named director, advertising and pro-
motion, KHOU-TV Houston.

Donna Bye, accountant. Citibank, Baltimore,
joins Eisner, Petrou & Associates, Baltimore,
as accounting assistant.

Colleen Carlin, account executive, Golin/
Harris  Communications Inc., Chicago,
named account executive, consumer divi-
sion. Warren Anderson Advertising & Public
Relations, Davenport, lowa.

Bruce Dowdy, regional sales manager,
wMYK-FM Elizabeth City. N.C., named mar-
keting specialist, wHNS(TV) Asheville, N.C.
Cheryl Bradfute, freelance writer and photog-
rapher, joins WHNS(TV) as marketing special-
ist.

Pamela Wade, account executive, Indepen-
dent Television Sales. Chicago, named ac-
count executive, TeleRep Inc., cougars sales
team, Chicago.

Gregg Albricht, account executive, KOMO-TV
Seattle, named account executive, KCPQITV)
Tacoma, Wash.

Patti Carpenter, assistant director. public af-
fairs, Intermountain Power Agency. Delta,
Utah, named marketing assistant, Broadcast
Television Systems, broadcasting equipment
manufacturer, Salt Lake City.
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Patricia LeMan, regional director, affiliate re-
lations, NBC Radio, New York, joins sales
teamn, Interep Radio Network. New York.

Programing

Neal S. Baseman, senior VP, business affairs,
Lorimar Home Video, Los Angeles, named
VP, business affairs. Turner Network Televi-
sion, Los Angeles.

Carol Mechanic, di-
rector, national ac-
counts, Showtime/

The Movie Channel.
Los Angeles. named
regional VP, Western
region.

Cynthia Barrett Diulio,

writer-producer.  cre-
ative services,
WTXX(Tv) Waterbury,

Conn., named direc-
tor, creative services.

Lee Abrams, director, corporate programing,
Shamrock Communications Inc., Scranton,
Pa. (“Fates & Fortunes,” Aug. 29), joins
Satellite Music Network, Dallas. as manag-
ing director, Z-Rock format. Abrams will
keep post at Shamrock.

Elise Keen, manager, domestic contract ad-
ministration, Lorimar Television Syndica-
tion, Culver City. Calif.. named manager.
syndication contracts, Columbia Pictures
Television, Burbank, Calif.

Dolores N. Morris, executive director. pro-
duction, The Disney Sunday Movie, Bur-
bank, Calif., named VP, Magical World of
Disney, Burbank.

Rob Senn, director, sales and marketing,
Crawford Post Production Inc.. Atlania,
named VP, sales and marketing.

Karin L, Byrne, manager. business affairs,
MCA Home Entertainment Inc.. Los Ange-
les, named VP, creative affairs. Simcom In-
ternational Inc., Beverly Hills. Calif.

Robert Mendez, associate director, business
affairs/legal, domestic television division,
Paramount  Pictures Corp.. Hollywood,
named director. business affairs.

Sol Weisel, post-production supervisor. Play-
boy Video Entertainment. Los Angeles,
named director, production services.

Jim Forbes, reporter, KCBS-Tv Los Angeles,
forms Forbes Broadcasting Inc., Tarzana,
Calif., news reporting and production com-
pany. Larry Chun, news editor. KCBS-Tv. joins
Forbes Broadcasting Inc. as production man-
ager.

Bill Kates, assistant production director.
wBCN(FM) Boston, named production direc-
tor, wXRK(FM) New York.

Jessica Ettinger, weekend on-air talent, pro-
graming staff, wyNY(FM) New York. named
music director, wwPR(FM) New York.

Andy Dean, music director, WWPR(FM) New
York. named program director, wbHA-FM Do-



ver, ).

Andrew Hanges, supervisor, special effects.
Home Box Olfice. New York, named special
effects editor. Varitel Video. Los Angeles.

Nick Wilson, dircctor. programs. Music Box.
production company. London. named cditor.
children's  programs.  Granada Television.
London.

Dixie Whatley, arts. cntertainment and film
critic. WCVB-Tv Boston. namcd co-host. Af
the Movies, weekly movic review program,
Tribune Entertainment Co.. Chicago.

News and Public Affairs

Jim Pitcock, news director. KATV(TV) Little
Rock. Ark.. named VP. news director.

Susan O'Matley, public relations dircctor,
wITGTY) Washington. named news and in-
formation publicist. National Public Radio.
Washington.

Terry Cole, news director. KWCH-Tv Wichita.
Kan.. named news director. wTsp-Tv St. Pe-
tersburg, Fla.

John Paiminteri, news and program director.
KTMS(AM)-KHTY(FM) Santa  Barbara, Calif..
named managing editor, KEYFTV Santa Bar-
bara.

Bili DeLaney, producer. correspondent. The
Christiun Science Monitor Reports, weekly
television news program. Boston. named
senior coordinating producer. World Moni-
tor, Boston.

Mike Chamberlin, wecknight sports anchor.
KCOPTV) Los Angeles. named sports diree-
tor, KTVK(TV) Phoenix.

Jeff Simons, anchor. exccutive producer.
KBMT(TV) Beaumont, Tex.. named co-anchor.
Eyewitness News af 6 and Nightweatch at 11,
wspA-TV Spartanburg. S.C.

Barbara Simpson, an-
chor and host. 2 af
Noon, KTvury) San
Francisco. joins KOFY-
Tv San Francisco as
anchor.

Deborah Coliura, pro-
ducer. 6 p.m. ncws,
KSDK(TV)  St. Louis.
joins WTEN(TV) Alba-
ny. N.Y.. as executive
producer. Eyecitness
News.

Simpson

Appointments at KNTviTVy San Jose. Calif.:
Rob Fladaboe, rcporter. to weekend anchor:
Carol Lin, reporter. CONUS-TV. radio-TV
news service. Washington. to reporter; Terry
McSweeney, reporter-anchor. KTXL(TV) Sac-
ramento. Calif.. to reporter.

Russ Salzberg, sports anchor. CITY-Tv Toron-
to, namied sports anchor. News af Ten.
WWOR-TV Secaucus. N.J.

Appointments al WNEV-TV Boston: R.D. Sahl,
co-anchor. 6 and |l p.m. ncewscasts, adds
dutics as co-anchor. Neies 7 New England, 5
p.m. newscast. Lester Stong, co-anchor. 12
p.m. newscast, named co-anchor, 6 a.m.
newscast. Amalia Barreda, frec-lance report-
er. WCVB-TV Boston. named co-anchor. 6
a.m. newscast.

Joe Donlon, anchor-reporter. KZTv(TV) Cor-
pus Christi. Tex.. joins KvOA-TvV Tucson.
Ariz.. as co-anchor, weekend editions. Eye-
witness News.

Clay Johnson, reporter. weekend producer.
wciviTy) Charleston. S.C.. joins WPTF-TV
Raleigh-Durham. N.C.. as reporter, weekend
producer.

Kristy Deer, news-sports reporter. Sports an-
chor and program host, Owensboro on the
Air Inc.. local origination cable channel,
Owensboro, Ky.. named weekend sports an-
chor, KAKE-TV Wichita. Kan.

Lori New, writer-producer. wWivB-Tv Bufialo,
N.Y.. named writer-producer. KDFW-TV Dal-
las.

Marianne Milano, consumer reporter and pro-
ducer. WPTV(TV) West Palm Beach. Fla.,
named co-host. PM Maguazine, WIAR(TV)
Providence. R.L

Terese Roberts, general assignmient reporter.
wNwO-Tv and WTVG(TV) Toledo, Ohio. joins
WSPD(AM)-WLQR(EM) Toledo as part-time re-
porter and anchor.

e T | i e T
Promotion and PR

Appointments to Warner Cable Communica-
tions Inc.’s newly established corporate af-
fairs program: Andy Hoidgate, VP. public
relations. Storer Cable Communications, Mi-

ami. to senior director, public affairs. Dublin,
Ohio: Kathryn A. Bryant, deputy director,
Detroit Cable Comniunications Commiission.
1o director. government and commiunity af-
fairs. Western region. California: Gary R.
Matz, attorney. Herbst. Thue & Matz Lid..
Bloomington. Minn.. to directors. govern-
ment and community relations. Midwest re-
gion, Dublin, Ohio.

Lori Gutknecht, publicity manager. The Sam-
uel Goldwyn Co.. Los Angeles. joins Prime
Ticket Network. Inglewood. Calif.. as dircc-
tor. cominiunications.

Tawny Reckamp, promotion  director,
KPLX(FM) Fort Worth. named promotion di-
rector. KUPL-AM-FM Portland. Ore.

Toby Cunningham, exccutive producer,
wKBD(TV) Detroit. named director. creative
services.

Joel Weinberg, sports anchor-reporicr.
wVIT(TV) New Britain. Conn.. named direc-
tor of sales. Visual Concepts. public relations
and marketing tlapes production firm. Wind-
sor. Conn.

Anita Kelso, public relations associate. The
Jones Co.. home builder. St. Louis. joins
World Events Productions Lid.. St. Louis. as
director. public relations and promotions.

Maggie Day, promotion manager. WFAN(AM)
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New York., named promotion director,

WNCN(FM} New York

Technology

Isaac Hersly, VP, mar-

keting and product
planning. Chyron
Corp.. Melville,

N.Y.. named presi-
dent, telesystems and
video products divi-
sion. and group VP
marketing and product

planning. Chyion
Group. Joseph L,
Scheuer,  president.

Hersly chief operating officer
and director. Chyron Corp.. retires. Alfred
O.P. Leubert, chairman and chief executive
officer. assumes duties as president

James S. Mays, senior VP, NBI Inc., office
automation firm, Boulder. Colo.. named
president and chief executive officer. Wave-
Frame Corp.. Boulder. Steven Krampf, sen-
ior product manager. Ampex Corp.. Red-
wood City, Calif.. named senior VP. sales
marketing. WaveFrame Corp.. Boulder.

Appointments at Anixter Bros. Inc., commu-
nications equipment manufacturer and sup-
plier. Skokie. Ill.: Raymond J. Geraci, VP,
advertising. named senior VP, advertising
and PR: Vincent P. Buchman, director. mar-
keting and communications. named VP. ad-
vertising

William Liento, owner. Film Equipment Rent-
al Co. Inc.. New York. joins Lee Colortran
Inc., Totowa. N.J.. as senior VP, sales and
marketing.

Appointments at Sony Corp. of America:
Michael Costanza, Eastern regional sales
manager, consumer tape division. Paramus.
N.J.. to national accounts manager. Sony
Magnetic Products Co., Park Ridge. N.J.:
Steve Johnson, national sales manager. con-
sumer tape division. Park Ridge. 1o promo-
tions manager. Sony Magnetic Products Co.:
Robert Elman, Midwestern regional sales
manager. Sony Magnetic Products Co., Chi-
cago. lo Midwestern zone manager: Joseph
Fusco, national sales manager. professional
tape division. Park Ridge. to Eastern zone
manager. Paramus: John Ward, Western re-
gional sales manager. Cypress. Calif.. to
Western zone manager.

Gene Simmons, director, engineeriqg,
wPFB(AM} Middletown, Ohio. named chief
engineer. WiZE(AM) Springfield. Ohio.

Johann Safar, engineering group leader,
Thomson CSF Broadcast Inc.. Stamford.

Conn.. named chief engineer. Panasonic
Broadcast Systems Co.. Secaucus. N.J.

Douglas M. Rowan,
VP. worldwide sales
and service. Mass-
comp. computer man-
ufacturer. Boston.
named VP. worldwide
marketing and sales
service  organization.
Ampex Corp.. Red-
wood City. Calif.

Melanie Lowry, nel-
work services admin-
istrator. United Video.
Tulsa. Okla., named sales executive, video
sales group

Rowan

Allied Fields

Baryn S. Futa, VP. general counsel. National
Association of Public Television Stations.
Washington. joins Cable Television Labora-
tories Inc.. Cambridge. Mass.. as consultant
and acting chief operating officer.

Jack Albert, executive
VP, Visnews Interna-

tional, New  York.
joins Pan  American
Satellite. Greenwich,

Conn., as VP, broad-
cast services.

Peter Marshall, deputy

director. broadcast
services. Intelsat.
Washington. joins K.
Schaefer & Associ-
Albert e . .
ates. telecommunica-
tions consulting firm. Washington.
Maxine Brewster, operations manager.
Broadcast Music Inc.. New York. named
director. operations. licensing  administra-
tion.

Appointments to Sacramento Area Radio
Broadcasters Association: Jerry McKenna,
VP. general manager. KSMJAM}-KSFM(FM)
Sacramento. Calif.. elected president: Doug
Stewart, general manager. KCTC(FM) Sacra-
mento, elected VP: Fred Gaines, general
manager. KHTN(FM) Placerville. Calif.. elect-
ed secretary: John Geary, general manager.
KXOA-FM Sacramento. elected treasurer.

Elizabeth McDonald, strategic planning con-
sultant, Canadian Association of Broadcast-
ers (CAB), and chair. production working
group, strategy subcommittee, Committee of
the Canadian Advanced Broadcasting Sys-
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tems Committee, Ottawa, appointed director,
policy and planning. CAB.

Joseph T. Dembo, VP, CBS Radio, New
York. joins Fordham University. New York as
professor. media studies.

Ben Cromer, broadcast technician. Radio
Marti. Washington. joins Voice of America.
Washington. as special events officer.
Richard Pollet, attorney, Hall, Dickler.
Lawler. Kent & Howley. New York. joins J.
Walter Thomipson Co.. New York, as general
counsel.

Richard King, director. news promotion.
WFTV(TV) Orlando. Fla.. named director. re-
source development, Eternal Word Television
Network. Birmingham, Ala.

Nancy J. Logan, marketing representative.
TV Guide. Los Angeles. named broadcast
marketing supervisor.

Judith Foy, producer. wCvB-TV Boston. will
attend Horace H. Rackham School of Jour-
nalism. University of Michigan. Ann Arbor,
with sponsorship of W.K. Kellogg Founda-
tion.

Mary Jo Czarnecki, media typist. W.B.
Doner & Co.. Detroit, named media planner.

Deaths

Irving Mansfield, 80. producer, publicity
agent and writer, died of heart attack Aug. 25
at his home in New York City. Mansfield
joined CBS as producer in 1946. He colla-
borated on Talent Scouts with Arthur God-
frey and produced This is Show Business and
The Jane Froman Show. He also produced
mini-series and movie versions of books his
late wife, Jacqueline Susann. wrote. He is
survived by his second wife. Beverly. and
one son.

Robert A. Schmid, 76.
advertising and broad-

casting executive.
died Aug. 26 at his
home in New York

City. Schmid began
his career in radio de-
partment of Young &
Rubicam  advertising
agency. New York. He
joined CBS’s promo-
tion department in
1934 and later Mutual

Schmid
Radio Network as VP. promotion and re-

search. Schmid purchased WESC-AM-EM
Greenville. S.C.. in 1958. He was chairman
of board at stations at time of his death. He is
survived by one daughter.

Frank Smith, 88. advertising executive. died
Aug. 11 of heart autack at his home in Scars-
dale. N.Y. Smith joined Benton & Bowles
Advertising (now D" Arcy. Masius, Benton &
Bowles) in 1941. He retired as senior VP,
partner, in 1968. He is survived by his wife,
Freida, one son and two daughters.

Johnie S. Campbell, 81. broadcasting engi-
neer. died Aug. 25 in Baptist Hospital, Nash-
ville. Campbell was chief engineer of
wsM(AM) Nashville until 1970. He helped
prepare Clear Channel case before FCC in
Washington. He is survived by his wife.
Julia.



Mithalstater

Post-Newsweek’s Bill Ryan:
A broadcasting natural

It was 1962 and the Milwaukee Braves were
in Bradenton, Fla.. playing spring ball
against the New York Yankees. Milwaukee's
pitcher had just struck out Roger Maris for
the third time (this was the year atier Maris
hit 61 home runs 1o best Babe Ruth’s single-
scason mark). Feeling perhaps  slightly
cocky. the pitcher. by his own admission,
“fell asleep™ against the next batter. Mickey
Mantle. A single sleepy slider later. Bill
Ryan was watching his pitch brush the palms
some 420-plus feet away. "I ve never seen a
ball go so far.” says Ryan. He's come a long
way (rom the diamond himself.

G. William Ryan is president and chief
operating officer of Post-Newswecek Stations
(having succeeded Joel Chaseman in that
post when the latter was bumped to chair-
man in March of this year). 1t is what Ryan
wanted, what he expected and what he has
worked hard to achieve. Not surprisingly, he
speaks of his past. present and future with
the contfidence (cockiness?) of an athlete
diagraming a winning play.

Ryan grew up in Vermont playing foot-
ball, basketball and baseball well enough to
earn a scholarship o Notre Dame. entering
the school in 1959, Academically. he chose
a pre-law curriculum, Athletically, a foot-
ball injury forced him to concentrate on
baseball, where he pitched himself into an
offer from the Milwaukee Braves to play
professionally. He left the university in
1961, joining the club’s Boise. ldaho. minor
league team. He was called up to the majors
at the end of the scason as a relief pitcher.
but a shoulder injury the next year—"1 got
tendonitis  and  bursitis  and  eventuaully
coukdn’t comb my hair™—sent him back to
the minors, this time with the Yakima,
Wash., Bears, as pitching coach. and later o
Milwaukees Austin, Tex.. club.

After 3% yeuars in pro baseball. Ryan
realized his carcer was ending. He began
looking Tor a new career, but “everybody
wanted to talk pro sports and nobody wanted
to hire me.” he says. He spent a short stint as
a “special representative” for Arnold Ba-
kers, where. he recalls: “They would send
me around 1o store openings and to sign
autographs until they realized nobody knew
who | was and | had to get another job.”™

Somebody who did want to hire Ryan was
David Henderson, then sules manager at
KYW-TV Philadelphia (now head of Outlet
Broadcasting}., who put him in Westing-
house Broadceasting’s training program.

Ryan had been steered toward broadeast-
ing by a former Notre Dame clussmate and
Jong-time Iriend. Don Criqui. now a com-
mentator for NBC Sports. Rvan had the
chance to choose cither talent or iwdministra-
tion. At first. Ryan thought he would be a
sportscaster, “until 1 found out 1 didn’t have
any talent.” Instead he chose administrie-

GEORGE WiLLiam Rvan—President and chief
operating officer. Post-Newsweek Stations,
Miami; b. Feb 25, 1941, Rutland. Vt.; altended
Notre Dame University, South Bend, Ind.,
1959-1961; played professional baseball with
Milwaukee Braves major and minor league
teams, 1960-1963: special representative,
Arnold Bakery, Pompton Lakes. N.J.. 1964;
account execulive, kyw-1v Philadelphia, 1965;
account executive, TVAR (Weslinghouse rep
firm), Chicago, 1966. New York, 1967; local,
national and general sales manager and
general manager, wkas-Tv Philadelphia, 1967-
74; general manager, weLG-Tv Miami, 1974-78:
general manager, wrss-Tv Hartford, Conn..
1978-1984; president and general manager,
WPLG-Tv 1984; present position since March 1,
1988; m. Susan Jean Murray, March 2, 1963;
children: Kelly, 21; Billy, 20.
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tion. While in the training program. Ryan
was called to pitch in relief once again:
“Someone got sick in the sales department
[at KGY-TV Philadelphia] and they needed
someone to cover for them.” he recalls.
Ryan worked as an account executive at the
station. taking business courses at Temple
University. then moved to Westinghouse's
TVAR rep tirm. first in Chicago and then in
New York. as account executive.

When Ryan got an ofler to join @ fledgling
UHF independent. Kuaiser Broadcasting’s
wKBs-Tv Philadelphia. as local sales man-
ager. he ook it. He left the Westinghouse
orzanization with some regret, but it was
bulanced by the thrill of potential victory in
what he thought could be “the real future™ of
television. He was itlso trying to “round out
[his] portfolio.”

He learned more about the television
business {rom that UHF experience. he says.
than he ever would have had he “stayed in a
sale environment.™ That experience paid
off. as Ryan took the ctassical route to
broadcast upper management. He became
national sales manager. general sales man-
ager and general manager. “We took it from
losing money to making money. To have a
UHF independent in the black was some-
thing of a coup.”™
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Kaiser wanted Ryan 10 head its in-house
rep firm. which he bad helped start. but
Post-Newsweeks ABC affiliate. WPLG(TV)
Miami, “which was then number four in
most dayparts,” was looking for someone 10
help out. Relief pitcher Ryan couldn’t pass
up the challenge. He joined the station as
general manager in 1974 and helped take
them to number two. “I'm really a glorified
fireman.™ he says.

The next fire was at wTic-Tv Hartford.
Conn.. which Post-Newsweek had  just
bought. It wasn't in first place when he got
there in 1978, but it was when he left in
1984. By that time. he was needed back at
wpLG where the general manager had left wo
head up the competition. The station was
second in the important 6 p.m. news period.
“We were doing a half hour at 5:30 and an
hour at 6.7 says Ryan. “We started doing
three half hours. In the first ratings book
following the switch, the station “won every
newscast.” says Ryan. Since then, all the
Post-Newsweek stations have adopted the
three half-hours format.

In addition to strong local news, Ryan
feels one of the keys 10 his stations’ success
has been community involvement and a
“long-term. rather than scatter shot. ap-
proach to public service.”

Ryan’s hiring policies at WPLG and KYW-
TV have earned him recognition for encour-
aging female and minority participation in
the media. “If any station is going to be
reflective of its community. it's got to reflect
all aspects of its commwnity.” says Ryan.

Ryan was named president of Post-News-
week Stations March 1. Says Chaseman of
the choice: “He is a great broadcaster. He
inspires confidence from the people who
work with him.™ He also has inspiration on
which to draw. His son. Billy. himself a fine
athlete. was paralyzed in a swimming acci-
dent in January 1987. Despitc months in a
hospital and ongoing rehabilitation.  the
younger Ryan took a double load of courses
in summer school and has caught up with his
class.

The Post-Newsweek  presidency  has
brought with it a host of entangling alli-
ances. Overseeing four stations that among
them are afliliated with all three networks
“involves an awful lot of travel and industry
commitmients.” says Ryan. In fact, he says:
“This is the first week [it is Aug. 23] I've
been here all week since I took the job.™ Of
the travel, he says succinctly: ~1 hate it.”

Still. he is where he wants to be: I want
to make sure things are run well. It's been a
terrific place 10 work. I'd like to spend
another 10 or 12 years here. but chal-
lenged.” One challenge would be expanding
the company’s brouadcast holdings: “Hope-
fully, we will be buying other stations.” he
says at least three times in the course of the
interview. One gets the feeling Ryan secretly
hopes one of them is in fourth place, and in
need of a good pitching coach.



InaBrief \

Expectations that Vice President George Bush and Governor Mi-
chael Dukakis would hold first presidential debate before middie of
next month proved unfounded last week. Bush campaign an-
nounced that Bush does not plan to debate Dukakis before Sept.
20. That had effect of canceling two scheduled debates—one
planned by League of Women Voters for Sept. 8 in Birmingham,
Ala , and one by bipartisan Commission on Presidential Debates
for Sept. 14 in Annapolis, Md. Each group had scheduled three
presidential debates and one between vice presidential candi-
dates, all to be televised. Dukakis had committed himself to
commission’'s debates, and had net ruled out participating in
league debates. Republican National Committee Chairman
Frank Fahrenkopf Jr. had indicated Bush would participate in
commission's debates, but Bush organization had not commit-
ted Vice President to either set. Matter may be straightened out
in meeting scheduled for Tuesday (Sept. 6) in Washingtion
between Dukakis campaign chairman Paul Brountas and Bush
campaign chairman James Baker.

a
Nielsen Media Research said last week that pay cable penetration
reached 28.8% in July, increase over May and February figures of
28.3%.

o
Paramount reports new late-night program, The Arsenio Hall
Show, has been cleared in 75 markets (25 network affiliates, 50
independents)} covering 60% of country. Show was pre-sold to
about 20 stations and went to market about month ago.

o

ABC confirmed earlier reports that both Meonlighting and thirty-
something will make new season debuts on Tuesday, Dec. 6.

TVB tallies TV totals

Comrmercial television advertising totaled $11.8 billion In the
first half of 1988, an increase of 7.9% over the same period in
1987, according to figures released last week by the Televi-
sion Bureau of Advertising. Network advertising for the half-
year grew 9 2% from 1987, ahead of the pace for local televi-
sion ads and national and regional spot TV adverrising, but
behind the rate of growth in the much smaller syndication
advertising market.

Based on data collected by Broadcast Advertisers Reports,
the figures also Indicate a shift by major advertiser Procter &
Gamble away from network TV

Network television's advertising growth to $4.7 billion for
the first half of the year, up 22% from first-half 1987, was
primarily at ABC, whose ad revenues grew 31.5% from the
first half of 1987 to $1.6 billion. CBS'’s advertising declined
2.2% to $1.4 billion, while NBC''s advertising grew 2% to $1.6
billion. The biggest network advertising spender, P&G, cut
its purchases 10% to $172.8 mullion,

Local TV advertising, the second largest segment, rose to
$3.4 billion for the first half of 1988, up 6.9% from the year-
before period. Restaurants and drive-ins, the leader by prod-
uct classification in local TV ad dollars, spent $383.2 million in
local markets for January through June 1988, up 2% from the
year before.

National and regional spot advertising grew 5.6% from the
first half of 1987. to $3.3 billion. The leading spot advertiser,
General Motors (along with its dealer associations), spent
$153.7 million, up 29% from 1987'’s first-half level. The second
biggest advertiser, Procter & Gamble, Increased its spot
advertising 42% to $102.9 million.

National syndication television advertising, a fraction of
the advertising in other TV segments, grew to $424 9 million
in the first half of 1988, up 22.9% from the corresponding
period in 1987 The heaviest advertiser, again P&G, In-
creased ad spending 42% to $29.4 million. Fox Broadcasting
Co. advertising Is included in this category.

Touchtone aims for DBS PPV market

TVN President Stuart Levin last week announced formation
of a 17-channel direct broadcast satellite program service,
Touchtone, to be launched in the second quarter of 1989 The
10 channels serving the home dish market would run top-10
video rentals, “like a 10-plex movie theater” on a $4 pay-per-
view basis using AT&T 800 relephone service for authoriza-
tion and billing. The firm seeks an early video rentals release
window but said no agreements have been reached with
studios providing PPV product. Nor could Levin report any
deals with program packagers to fill six other channels with
basic services. A home-dish-only movie channel, Starion
Entertainment, Jaunched in July by TVN and Amway Corp.
will be among the non-PPV services. Stereo transmission of
FM radio superstations is also a possibility. Referring to “true
DBS" service in Japan, Levin said, “we intend to be first here
in the US."”

CBS affiliate wnev(tv) Boston has developed locally produced morn-
ing news and information program for children, entitled Ready To
Go, which had test run this spring and summer at 6-7 a.m
Response was so positive that station is moving program up one
hour to0 7-8 a.m_ slot, and wili delay broadcast CES Morning News
one hour (8-10 am.).

o

Krvz-tv Bend, Ore., will become NBC affiliate on Sept. 1. Stainless
Broadcasting station has carried both CBS and NBC programing
since 1980.

u]

Scheduled heavyweight bout in London between Mike Tyson and
Frank Bruno on HBO will be delayed from Oct. 8 to Oct. 22, based
on doctor’s examination of Tyson's right hand last week. Tyson
recently broke hand in street fight in New York. Bob Greenway
HBO VP of sports programing, said that examination showed
hand to be in good enough shape for Tyson to fight on Oct. 8, but
that fight would probably be delayed until Oct. 22 to be on safe
side. 0

President’s Council at NBC has had preliminary discussions about

‘supporting campaigns of political candidates sympathetic to net-

work’s interests. Contributions would come from personal mon-
ey of members of council, which is made up of 12 senior NBC
executives. NBC spokeswoman stressed that “coordinated giv-
ing fund" discussed bears no resemblance to plans for NBC PAC
proposed two years ago by NBC President Bob Wright.

o

TM Communications Inc., Fort Worth-based producer and distrib-
utor of radioc jingles, station ID's and music libraries, has entered
into financing agreement with company’s founder. Thomas Merri-
man, whose last association with TMCI was as consultant in
1986, will lend company up tc $500,000 in exchange for certain
stock conversion rights. TMCI has agreed to nominate Merri-
man and two others to its board of directors and Merriman will
alsc be appointed company's vice chairman. TMCI also an-
nounced it has become distributor for computer-based voice
technology system for radio station concert and information
telephone lines. Company said it planned to close $7.1-muillion
sale of its four radio stations to Marathon Communications in
early October.
o

Reaction from Capitol Hill to FCC actions on advanced television
transmission (see page 32) is expected this Wednesday (Sept. 7)
when House Telecommunications Subcommittee, chaired by Ed-
ward Markey (D-Mass ), will hold another in series of hearings on
HDTYV technology. Witnesses scheduled to appear include: Rich-
ard Wiley, partner in Washington law firm of Wiley, Rein &
Fielding and chairman of ATS committee; Charles Schott III,
deputy secretary for communications and information policy for
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National Telecommunications and Information Administration;
Sidney Topol, chairman of Scientific-Atlanta and head of EIA's
advanced TV committee: Jerrv R. Pearlman. chairman. presi-
dent and chief executive of Zenith Electronics Corp., Glenview,
NlI., and Richard Elkus, chairman, Prometrix Corp., Santa Clara,
Calif.

[m]

Turner Network Television said 23 of nation's top 30 cable sys-
tems will be launching new TBS service “on or shortly after” Oct. 3
debut, and said negotiations are continuing with several un-
committed systems. Meanwhile, Vision Interfaith Satellite Net-
work said it has signed American Television & Communications to
pre-launch commitment, giving ecumenical service 18 million

homes. VISN will launch with five hours of daily programing on
Sept. 19.
0

PTL trustee M.C. (Red) Benton and PTL founder Jim Bakker were
close to signing $165-million proposal that would put Bakker
back in charge of bankrupt TV ministry and other PTL oper-
ations. At press time, Bakker had not produced $3-million
nonrefundable retainer. But PTL source said if retainer is depos-
ited Sept. 6, Bakker might be back on air on following Monday,
Sept. 12. Bakker would lease PTL for 20 days, co-managing with
trustees, until $74-million balance of $77-million down-payment
were rendered. Money, reports have said, comes from unnamed
“Greek tycoon” who would purchase $156 million in CD's as
insurance behind Bakker's success or failure. “Nobody knows
how stations and cable will react,” sald scurce, who said per-
haps third of current employes do not want to work for Bakker.
PTL programing is now carried by 76 staticns, representing 59%
of U.S. households, and reaches 10,290,000 cable subscribers,
source said. PTL pays no fee for nearly three-quarters of cable
carriage. he said.
u]

National Cable Television Co-op and “handful of major pay and basic
services” have had high-level talks over past two weeks designed
to reach agreement on access by co-op to services at volume
discount rates. Co-op, which represents two million subscribers,
wants to pay rates comparable to what major MSQ'’s pay, while
programers are concerned with billing and marketing perfor-
mance of hundreds of small operators. Although co-op has
reached agreement with several programers (Turner, FNN),
ol;her major ones have eluded group. NCTC had pushed volume
discount amendment of Senator Larry Pressler {R-S.D.) to home
satellite bilt last year, and may turn heat up in Washingten again
if talks with programers falter. NCTC Executive Director Michael
Pandzik said co-ep board met last week and agreed to assemble
state ‘coordinators to organize grass roots support if talks fail. In
addition to South Dakota, co-op would also target Kansas and
Missouri senators (Republicans Nancy Kassebaum, Robert Dole,
John Danforth and Christopher [Kit| Bond, respectively), among
others. But Pandzik was hopeful agreement could be reached

within next two weeks, saying two sides were as close as ever to
agreement.

Squabbling continues weeks after end of writers' strike, with
National Labor Relations Board filing unfair labor practices action
against Writers Guild of America on behalf of Writers Coalition,
dissident faction within union. Coalition, comprising 21 mem-
bers critical of guild leadership during strike, is asking NLRB to
invalidate rules of guild that restrict members ability to quit
union dunng strike.

D

Second session of Space WARC got off to what head of U.S.
delegation called “brisk and businesslike start” last week. Ambas-
sador Theodore F. Brophy, chairman of delegaticn, in report from
Geneva released by State Department, said that in conference's
first four days, approximately 900 delegates from about 100
countries had completed most of session’s internal crganization.
Among other agreements on conference and committee leader-
ship matters, session elected llja Stoyanovic of Yugoslavia as
chairman. He had been chairman of first session, in 1985.

Brophy also said committees had reached agreement on two
routine matters as it began getting down to job of planning fixed
satellite services' use of geostationary orbit. Committee on
allotment planning accepted report of first session recommend-
ing that subregional satellite systems be provided for in proce-
dures rather than by including tham in plan to be adopted.
Committee also accepted recommendation, endorsed by U.S., to
use 6725-7025 mhz as uplink band for allotment plan. However,
knottier problem involves definition of “existing system” and
"allotment.” Until agreement is reached on those matters, work
on computer programs to produce plan will be stalled. Debate
was underway last week.

Gl to revamp Videocipher Il

By next summer, the Videocipher Il satellite signal encryption
system will be replaced on the General Instrument assembly
lines by Videocipher [I-Plus, a more secure, VC-lI-compatibie
system, GI spokeswoman Cheri Hart said last week. Current
VC-II-encrypted signals “won't be turned off.” she said. In-
stead, the two systems “will run in landem.” Videocipher
division head, Larry Dunham, and others from GI were ex-
pected to formally announce the Plus system to manufactur-
ers, programers, satellite operators and program distributors
attending the Satellite Broadcasting and Communications
trade show in Nashville early this week.

General Instrument believes VC-iI-Plus will end rampant
signal theft, without disenfranchising consumer and cable
industry VC-II users. The higher security is attributed to a
“security enhancement module card” that wiil slide into the
back of the integrated receiver-decoders and be required to
aiithorize reception. Purchasers of the Plus hardware—which
will cost no more, and possibly less, than VC-II, said Hart—
will be required to order the cards directly through GI or
another distributor, not off a dealer’s shelf—an element of the
system, said Hart, that will result in accurate ownership
records. Hiding the existence of unauthorized decoders, she
said, will be more difficult. GI recently entered into an agree-
ment with British Satellite Broadcasting to intreduce the card
system (although not the Plus harware) into the UK. 's new
DBS service (BROADCASTING, May 16).

Although described as “backward compatible,” the Plus
system will expand beyond the 56 "tier bits” (each represent-
ing program packages) currently offered on VC-II. Once the
new system ls implemented. VC-If owners wiil continue to
have access to the 56 tier bits, and VC-II-Plus owners will
have access to the same 56, plus 200 more bits, the latter
inaccessible to VC-1I's. "There would be nio reason [for pro-
gramers| to move" to the bits that are inaccessible to VC-II,
said Hart, since that would mean leaving behind segments of
the 511,000 currently paying subscribers.

Gi estimates that 319,000 of 1,012,000 VC-II's shipped have
been altered to allow unauthorized and unbilled reception of
satelite-delivered TV programing. Increasing attention to
theft problem has involved Justice and Customs department
seizures of altered VC-II's, and FCC investigations led te Aug.
30 and 31 equipment seizures in Las Vegas, Tampa, Fla., and
Palestine, Tex. Programers, program packagers, satellite op-
erators and Hollywood producers have demanded an encryp-
tion system more certain to insure that everyone pays for
programing received.

The announcement comes nearly a year before implernen-
tation, in part to allow manufacturers of receivers, as well as
programers and consumers, to prepare for the change. New
licensing agreements for integration of the Pius system into
receivers will have to be negotiated, said Hart. Plus is also
designed to reach 50 million subscribers, ten times the
number that can be reached by VC-II
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Fditorialse

Advancing the ball for HDTV

There was more good news than bad for broadecasters in Jast
week’s FCC action defining new parameters for high-definition
television. They were foreclosed from onlv one option: the 9 mhz
MUSE-E system, which at the moment is the Cadillac of the fleet
but whose bandwidth is out of the reach of any present or
prospective terrestrial broadcaster. The FCC kept MUSE-E in the
running for other media—conspicuously cable, fiber optics,
direct broadcast satellite or video cassette recording—and said
that it would not govern other users by broadcasting's limitations.

On the positive side was the FCC’s continuing to hold in
reserve all those unused broadcast frequencies that land mobile
wants for its own. That reservoir could yield up enough extra
channels—assuming they were of narrow enough width—to
provide each station in the country with an augmeniation channel
to implement HDTV.

But there was also a hard message in the FCC's action. Such
additional space is not unlimited, and it must be husbanded
frugally. If an HDTV system can be developed to operate with a 3
mhz augmentation channel, there might be enough to go around.
If it takes 6 mhz. there’s likely to be a battle royal over who gets
what.

Perhaps the best news of all is that the FCC has acted both
diligently and aggressively in moving HDTV from nowhere to
somewhere for terrestrial broadcasters. Where there's hope. there
could be life.

Numbers game

It’s hard to find a loser or winner among the results of the FCC's
nationwide study of damage done in the wake of must-carry
repeal. There does appear to be universal agreement that the
survey was Hawed in the first place and couldn't have been
expected to show much more. Nevertheless. broadcasters can
point to the fact that as many as 30.7% of stations were dropped
by at least one cable system. Cable. on the other hand. can say
69.3% to 79.8% of cable systems didn't drop stations at all.

The question is. where do we go from here? Surely, in the best
of all worlds for broadcasters. all local stations would be carried
by all local cable systems. In the second best. the joint industry
compromise that for a time united the broadcast and cable
industries would pass congressional and constitutional muster. In
the world we’ve got it’s good to know that things arent any
worse. The leadership in both industries would do well to keep it
that way.

Way to go

This issue’s “Monday Memo™—by John Malone, the formidable
chief of Tele-Communications Inc.—is remarkable in at least one
sense: it invites being remarked upon. He writes about the cable
industry’s effort to mount a major research and development
effort to deal with the technological issues that confront all
television delivery media. In the front rank: fiber optics and high-
definition television. What Malone doesn’t say directly, but what
emerges between his lines, is the cable industry’s determination
to stay up with or ahead of a technological wave that will spare
none in the Fifth Estate.

Cable has committed $7.5 million to the first-year operating
budget of its Cable Labs, and has hired one of telecommunica-
tion’s leading engineers, Richard Green (formerly of CBS and

the Public Broadcasting Service), to head it. The broadcasting
industry, by contrast. has so far committed only $3.5 million to
its Advanced Television Test Center (1o cover two years).

Cable’s problem is awesome: on the one hand. it’s still trying
to emerge from the shadow of conventional television, and on the
other it faces the telco goliath. Money alone won't save it it the
physics (and the marketing) don’t work. but the commitment and
determination of cable’s John Malones are today's best defense
against tomMorrow.

Driving home a point

The Fifth Estate is marshaling its time, talents and money to help
in the fight against substance abuse. It is a credit to the industry
that such an announcement has the ring of old news (The Media-
Advertising Partnership for 2 Drug Free America has been
conducting a public service project over the past two years to the
tune of some $1 billion-plus in donated time and energy). The
new partnership is a powerful one: 13 major production studios.
the Writers Guild of America, ABC. CBS. NBC and Harvard
University.

The particular villain in this instance is the potentially lethal
mixture of alcohol and automobiles. The hero is the concept of
the designated driver, in which a group planning to drink socially
chooses one member to refrain from drinking and be responsible
for the safe transport home of the rest of the group. The concept
is a good one, and seems a realistic approach to a society that is
definitively mobile and unlikely to reinstate prohibition.

The twist—which has precedent in AIDS education program-
ing efforts—is that more traditional anti-drunk-driving public
service spots by the networks will be supplemented by affirma-
tive messages incorporated into regular programing. The studios
will ask their writers and producers to actively promote the
designated driver when potential drinking and driving situations
arise in the plots of their programs.

According to Grant Tinker. whose GTG Entertainment is
participating in the project. there has been some criticism by
those who see the affirmative action approach us cramping
artistic freedom. But it is strictly a voluntary campaign. and one
which the Writers Guild of America has endorsed us neither
“threatening nor onerous.™

The entertainment community has gained a reputation for
living life in the fast lane. We applaud its efforts to try to keep
that lane alcohol-free.

Drawn for BROADCASTING by Jack Schmidi

“It’s costing us a fortune to make him look poor.”
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U CAN SEE THE FUTURE
EXPANDING GALAXY.

ATIONS.

Hughes Communications is committed
to the future of the broadcast industry.

Our Galaxy satellites helped pave the
way for cable’s explosive growth. Now we're
working to ensure C-band capacity well into
the 21st Century with our expanding Galaxy
fleet and projected successors.

Our customers have access to a full
range of satellite services, including Cable
Television Distribution, Narrowcast Video,
International Television Service, Video Time-
sharing, Audio Service and soon, Direct
Broadcast Satellite Service. We also have new
satellite systems planned for the United
States, Japan and Europe.

See the future in our expanding Galaxy.
Let us help your company compete more
effectively today and plan more efficiently for
tomorrow. That’s a commitment you can
count on. Because it comes from the proven
leader in video satellite services— Hughes
Communications.

For further information, contact the
Galaxy Program Office at 1-800-824-8133
(in California, 213-607-4300).
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