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“At WXIN-TV we have a long-
standing tradition of presenting
the highest caliber of off-network
sitcoms. Having already acquired
such hits as ‘Family Ties, ‘Cheers;
‘Night Court), and ‘Growing Pains,
we turned our attention to the fall

of "90.

We were looking for a show that would compliment the rest
of the shows in our inventory, with the potental to run
between 6 and 8PM. After looking at all of the strips available
for 90, we decided that ALF was our show.

ALF appeals to all demos, not just teens and kids,
performing superbly with adults 1849. That’s the kind of
broad-based appeal that makes it a perfect show for our access
sitcom block.

Best of all, ALF compliments the image of our station and
continues our commitment to high quality programming?

Joe Young
Vice President and General Manager

WXIN-TV, Indianapolis
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‘‘Americom got us a very high price and a
deal that was good for both parties.”’
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“Americom is very professional at
managing the entire marketing
process. Bill Steding is super. He is
totally detail-oriented and on top of
the deal at all times. He understands
the economics of the stations and is
really good in managing the inter-
relationships of the people involved.
He is outstanding and one of the
finest brokers I've ever worked with.
He is a killer.”

Terry Robinson

recent seller of KMGI/KIXI
Scattle, WA

and KMGK (FM)
Minneapolis, MN

ol
X
It}

What other radio station owners say about Americom:

=

“I thought attention to detail and their understanding of the financial side of the
negotiating process were superb. One tends to trust the firm."”

=t e

John Goodwill, President
ﬂ Independence Broadcasting Corp.
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Radio Station Brokerage & Financing

1130 Connecticut Avenue, N.W. / Suite 500 / Washington, DC 20036 / (202) 737-9000
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63/CABLE STATS

R.H. Bruskin surveys cable and
noncabie subscribers to find
problems and potential of cable
industry.

L'ftOff! » & & America’s radio, TV and cable 96/GREAT DEBATE '88

networks turn out in force to cover NASAs successful
launch of space shuttle Discovery at Cape Canaveral,

Despite network suggestions
that they would be saddled with
poor ratings, coverage and

Fla., its first launch since ill-fated Challenger.

PAGE 27.

Tracking telcos’

Washington

conne‘:tions- = & In this special report,

BROADCASTING examines seven Bell operating
companies and five top independent telephone
companies and their cadre of Washington lobbyists as
they make their respective cases for TV entry.

PAGE 39.

Taking
on the
networks...

TBS launches Turner
Network Television today
(Oct.- 3), which cable
industry believes will
eventually rival original
programing seen on
broadcast networks.
PAGE 48.

64/IN TRANSIT

Corporation for Public
Broadcasting board of directors
and executive committee of
Public Broadcasitng Service
meet o re-elect board officers
and say goodbye to departing
| executives. Among last is PBS's
Suzanne Weil, who becomes
executive director of Robert
Redford’s Sundance Institute in
Utah.

66/IBC IN BRIGHTON

Eureka high-definition television
system is unveiled at

| International Broadcasting
Convention in Brighton,
England. Aithough good news
for Europeans, it represents
blow to worldwide production
standard.

| 69/CAN WE TALK?

Negotiations begin this week
between AMerican Federation of
Television & Radio Artists and
three major commercial
broadcast networks.

| 72/HIGH SOCIETY

30/CABLE STATESMAN

During dinner in his honor, Ralph
Baruch warns that excessive
greed will hurt industry and
country at large, and that cable
needs “statesman” to speak to
all constituencies.

32/UNDER THE WIRE

As deijegates to second and
final session of Space WARC
struggle to complete their work
on schedule, indications are that
World Administrative Radio
Conference will succeed in
drafting fixed satellite plan on
time.

34/RESTRUCTURING
AT MGM/UA

Company plans $200 million
rights offering to shareholders
and possible sale of some
assets to help repay bark debl.
Antheny Thomopoulos, United

Artists Pictures unit chairman
resigns.

49/NEW TABLOID SHOW |

Syndicated programer King
World gets into program
production with tabioid
magazine strip called /nside
Edition.

53/RADIO GETS
PROMOTED

From hot air balloons to street
fairs to Vanna White, radio
stations are not only trying to be
creative in their advertising and
promotion, they are spending
more in major markets as well.

o60/ATLANTIC CITY

For four days this week, cable
operators, producers and
system owners will assemble in
Atlantic City, N.Y., for 1988
Atlantic Cable Show and CTAM's
Cable Management
Conference.

AIR UNiV

Society of Broadcast Engineers
meets in mile-high city.
Inexpensive form of ACTV

I?* i

)
0 |l‘-'|| I
4

R
3 -’;‘

.3

Mike Callahan, It. governor of

Colorado (r), toured Ampex

Corp. booth at SBE convention
in Denver

unveiled for easier evalution to
over-the-air high-definition
television.
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95/MORNING STAR
Good Morning, America’s
Charles Gibson has found
happiness as “the guy who
comes into the kitchen every
morning at 7:45."

MAXWELL AIR FORCE BASE, Al
PROPERTY U. 5. AIR FORCE

post-coverage analysis_of

George Bush-Michael Dukakis
presidential debate on CBS, |
NBC and ABC performs almost |
as well as, if not better than,
lead-in and lead-out

programing.
DEPARTMENTS
Advertisers Index ......... 94
Business ................ 69
Cablecastings ............ 56
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Datebook . . :ppaxnian 45wy 24
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ood's Finest.
Togram Services'
Color Classic Network III.

Color Classic Network Il has it all. The great titles.
The great stars and directors. And the Oscar' Winners,
And now these timeless masters are ready to captivate
a whole new generation of viewers,

The Color Classic Network Il features twenty four
blockbuster productions including “King Kong”

“The Treasure of the Sierra Madre,” “Key Largo," “Fort
Apache,” “Hunchback of Notre Dame” and “Gunga Din”

Each with box office legends like Humphrey B%gart,
John Wayne, Cary Grant, Bette Davis, Henry Fonda,
Lauren Bacall, Robert Mitchum, James Cagney,
Barbara Stanwyck, Kirk Douglas and Errol Fynn.

They're directed by Hollywood's master film makers,
pioneers like Hitchcock, Huston, Ford, Hawks,

Stevens, Minnelli and Kanin.

-~ Color Classic Network 111, a collection of Hollywood’s
greatest masters that both you and your viewers

will treasure.

SERVICES
Offices in Atlanta, New York, Los Angeles and Chicago.

For information on Advertiser Sales contact
Rich Goldfarb at (212) 692-6907
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Marking time

Likelihood persists that Susan Wing and
Bradley Holmes will receive recess
appointments to FCC after Congress
adjourns this month. President Reagan
nominated Wing, Washington
communications attorney, and Holmes,
FCC Mass Media Bureau official, to two
vacancies on commission nearly year ago,
but Senate communications leadership has
blocked confirmation in apparent
retribution for FCC's repeal of fairness
doctrine in August 1987. Observers feel
recess appointment may no longer be in
Wing's best interest, that she may be better
off waiting for Bush victory in November
and working for renomination by him.

P Y S TS
Satellite oneupmanship

GE Americom has won first skirmish in
battle with Hughes Communications to be
dominant satellite carrier in 1980's, signing
new conltract valued at mare than $100
million with Alascom to provide primary and
backup satellite service to Alaskan
telecommunications company. Under deal,
GE will build and launch two C-band
satellites: Satcom C-5 to replace Satcom V,
current home of Alascom, in 1991, and
Satcom C-1 1o replace Satcom I-R in 1993.
Deal gives Alascom 14 of 24 nine-watt
transponders on Satcom C-5 with option for
up to four more. Like Satcom |-R, Satcom
C-1 will serve as in-orbit spare for Satcom
C-5 and other “second generation” C-band
satellites GE is planning. In addition to
Satcom C-1 and Satcom C-5, GE is
expected today (Oct. 3) to apply at FCC for
three other satellites. GE is proposing to
equip two of them, Satcom C-3 and Satcom
C-4, with 24, 16-walt transponders each
and market them primarily to cable
programers as replacements for Satcom
Il-R and Satcom V.

Noodling nooner

While ABC and NBC have often pondered
following CBS in giving half-hour slot at
noon back to aftiliates, NBC is giving more
than usual consideration to idea and may
have decision soon. Prompting decision is
upcoming daytime soap opera,
Generations, currently in pre-production
and probably ready for broadcast by
second quarter of next year. Likely spot for
half-hour serial is at 12:30 p.m., leading in
to Days of Our Lives. But network would be
reluctant to put show where it would
receive poor clearance—current noontime
offering is cleared by only about 70% of
affiliates and half-hour following receives
lackluster clearance of roughly 80%.
Possible solution is that NBC would give
affiliates option of airing Generations at
either 12 noon or 12:30 p.m., in return for

guarantee of clearing show. Stations would
then have other half-hour for local news or
other syndicated product.
== ==

Short of critical mass

Consortium of major cable operators
formed to bring high-profile programing to
cable is having no better luck in effort to
acquire Major League Baseball television
rights than it did Nationai Football League
rights two years ago. James Cownie, of
Heritage Communications, and Bob Miron,
of Newhouse Broadcasting, who head
consortium, cancelled meeting with MLB
officials in New York last Tuesday (Sept.
27). Asked why, Cownie said “circulation”—
companies participating in consortium
lacked sufficient subscribership to make
viable bid. Cownie said no more, but
industry sources point finger at Tele-
Communications, saying nation's largest
operator’s wavering support for consortium
undercut its ability to play in big leagues.
TCI, sources say, wants Turner
Broadcasting System, of which TCl is
substantial minority owner, to pick up part
of MLB package for TNT.

_

Nonrecord

Several-years-long chailenge to Park
Broadcasting’s ch. 6 wTvr(Tv) Richmond,
Va., by Richmond Community TV has been
settled for minimalistic $12,244 and
change; deal awaits FCC approval.
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Welcome home, Howard

WxrK(FM) New York's controversial Howard
Stern may be subject to closer scrutiny by
FCC when show begins simulcasting this
morning (Monday} on wJFK(FM) Washington
(see "In Brief"). Stern, target of FCC
warnings against broadcasting obscene
material, aired preview of simuicast last
Thursday (Sept. 29). Punctuating call
letters wuFk with recorded gunshots, Stern
dubbed station "assassination radio.” FCC
Commissioner James Quello, who has
spoken out against obscenity, said
following day that he had already been
given details about broadcast by neighbor
and FCC staff member “It's in exceedingly
bad taste, but the station has a right to be
outrageous,” he said. “I might tune him in
for the hell of it just to see what he's up to.”
Stern made his early reputation on radio cn
Washington's wwDC-FM

I e s | |

By any other name

Paramount officials swear it's not by design,
but it seems company has potential
weekend program service on its hands that
could prove nettlesome o Fox
Broadcasting Co.'s weekend slate.
Company now has three first-run weekend
programs—Star Trek, War of the Worlds,

Broadcasting Oct 3 1988
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both hours, and half-hour Friday the 13th:
The Series, which 59 stations are running in
some combination. Eleven stations are
carrying all three as block on weekends in
access-prime time period. Twenty-eight
others are coupling last year's hit Star Trek
with new War of the Worlds, while 18
stations are coupling Friday the 13th with
War. “We are trying to produce compatible
programing,” company executive said last
week, adding "but don't look at this as any
kind of fourth network.”
—  — "]

Warming up to PPV

Not only are talks going on between
Viewer's Choice and Home Premiere
Television about combining two pay-per-
view operations, but discussions continue
to bring more Hollywood studios into
supply fold. Several studios, including,
Warner Bros., do not provide product to
HPT, situation that has helped to retard its
growth. But Warner Bros. source says
studio has developed proposal to supply
product to HPT that others in Hollywood
might find attractive. Any deal would likely
follow VC-HPT merger that is expected later
this year.

There is also discussion that Warner
Cable might join other five MSO's (Cox,
ATC, Continental, Telecable and
Newhouse) in HPT operation. Strategic
move would make sense for parent
company, as it owns studio and large cable
operation. Warner Cable, home to first two-
way interactive experiments (Qube in
Columbus, Ohio) that were the forerunners
of PPV today, has large number of
addressable homes in its systems that
presently offer PPV

RN T
Mission to Moscow

FCC Chairman Dennis Patrick met in
Moscow last week with Soviet broadcast
officials and government-to-government
delegations, chalienging them for illegal
use of 1040 frequency by Russians 1o
beam Radio Moscow via Cuba into U.S.
Hosts agreed to seek “constructive
resolution” of issue. Also discussed: Soviet
disinformation, jamming of Radio Free
Europe-Radio Liberty and “lawful
accessing of each other's markets."

[emigl L SEUmL R
Steamed over roast

Last week's Women In Cable roast of Bill
Daniels got less than enthusiastic reviews,
primarily because of bawdy comments.
One cable executive said it was “most
embarrassing social business function” he
had ever attended. WIC President Beverly
Harms agreed that many of comments
were more appropriate for smoker than,
ironically, roast hosted by women's
organization, but does not feel evening was
“disaster,” as some in industry grumbled.




‘What we have to
do is continually
knock (Westwood)
down as they try to
climb up that tree
and kick them back
down where they
belong.’

—Aaron Daniels
president
ABC Radio Networks

Reprintet from the September 19, 1988 edition of Electronic Media, by permission of Grain Gommunications Inc.

Westwood One...

always ready
to accept a
classy challenge.
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{ Where Things Stcmda\)

m Solid box indicates item has changed since
last issue.

AM-FM Ahocatnns .

qJ =

NAB and other broadcast groups, in com-
ments on FM translator inquiry, urged FCC to
reject proposed expansion of service to allow
for local origination by translators. Commis-
sion was asked to insure that rules establish
translators as secondary services to fill in
underserved areas of full-powered stations,
and not as "low-power FM” stations.

FCC received mixed reviews in comments
on rulemaking to authorize FM's to use direc-
tional antennas and to permit allocation of
stations in short-spaced positions. NAB was
among those cpposed, saying
that an increase in FM
directional antenna
use would lead to
AM-ization of FM
band. Some
broadcast
groups, however,
favored providing
more flexibility for
FM broadcasters
seeking suitable sites
to locate transmission fa-
cilities. FCC says it has noc pian to change
table of FM allotments.

FCC asked for comment July 20 on two
technical proposals to improve AM radio cov-
erage through reduction of interference. Pro-
posals were developed by National Radio
Systems Committee (NRSC), joint National As-
sociation of Broadcasters-Electronic Indus-
lries Association effort. FCC is also seeking
comment on proposals to allow class A sta-
tions to increase maximum power from 3 kw to
6 kw proposed by New Jersey class A FM
Broadcasters, and on counter proposal by
NAB to allow 60% of class As to double power,
NAB opposes New Jersey plan because of
possible interference to class B and C FMs.
FCC has also proposed intermediate C3 FM
station class (25 kw maximum ERP antenna
height; 100 meters) for most of U.S.

Western hemisphere countries on June 2
concluded second and final session of confer-
ence to plan use of 100 khz of spectrum
added lo AM band that had ended at 1605
khz. FCC is in midst of inquiry designed to
help it determine how to use 10 new channels.
Commission has indicated some channels will
be reserved for national licensees. Target for

implementation of spectrum pfan is July 1,
1990.

](; " AM Stereo

On Jan. 14, FCC IE]eCled recommendation of
National Telecommunications and Information

AM-FM Allocations
AM Stereo

By the Numbers
Cable Regulation
Children’s Television
Comparative Renewal
Compuisory License

Crossownership

Direct Broadcast!Satellites
High-Definition Television
Indecency

Mergers

Must Carry

Public Broadcasting
Scrambling

Administration that Motorola’s C-Quam AM
stereo system'’s pilot tone be protected from
possible interference. Petitions to adopt single
AM slereo system and to mandate multisys-
tem radios were also rejected.

Rationale is that C-Quam is already close to
de facto standard because 100% of receivers
can receive it and majority of AM stereo sta-
tions transmit it.

Cab&e Regulaﬁu

National Cable Television Assaciation is trying
lo maintain status quo in cable regulation,
much of which is based on Cable Act of 1984
and Copyright Act of 1976.

Motion picture industry and independent
broadcasters have been pushing for stricter
regulation of cable unlil there is more competi-
tion in delivering cable programing to homes
House Commerce Cormmittee Chairman John
Dingell (D-Mich.} has warned cable industry
to be on its best behavior or Congress may
feel need to reevaluate regulatory environ-
ment.

Second House Telecommunications Sub-
committee cable oversight hearing May 11
served as forum for discussing cable’s grow-
ing markel power. Cable industry has been
under increased congressional scrutiny At
first hearing, in March, Subcommittee Chair-
man Ed Markey (D-Mass.) announced he was
asking Government Accounting Office to
study cable rale increases. Third oversight
hearing will not occur uniil next year.

Allegations that cable industry has been
anticompetitive were subject of March hear-
ing by Senator Howard Metzenbaum (D-
Ohio), chairman of Senate Antitrust Subcom-
mittee. Metzenbaum warned industry that
unless situation changes he may offer legisla-
tion to curb what he sees as cable’s growing

Broadcasting Oct 3 1988
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anticompetitive behavior. Melzenbaum quer-
ied cable competitors on whether cable oper-
ators are impeding their access to cable pro-
graming. Results of inquiry were to be issued
this month; Metzenbaum staff now says it
won't be released until next month.

FCC has adopted new rules that more nar-
rowly define television markets where, in ac-
cordance with Cable Act, rates of cable sys-
tems cannot be regulated because systems
are subject to effective competition. FCC
opened rulemaking in response to U.S. Court
of Appeals, which upheld FCC’s basic ruling
that effective competition exists where three
broadcast signals are available. But it said
definition of "available” was too broad.

It has been mixed bag for cable in other
regulatory areas. While courts have struck
down must-carry rules requiring systems to
carry local television signals (see below), FCC
has resurrected syndicated exclusivity rules,
which would force systems to delete pro-
grams carried by imported distant signals that
duplicate local station programing.

u Acnon for Children’s Television withdrew pe-
tition in July that had asked FCC to investigate
alleged "unfair and deceptive” children’s ad-
vertising. Decision came after Association of
Independent Television Stations agreed to en-
dorse advertising guidelines developed by
Children’s Advertising Review Unit of Council
for Better Business Bureaus. ACTS original
petition had been prompted by story in Wall
Street Journal that said advertisers prepared
two sets of commercials, one for networks and
one for independents with “lcoser”
standards on realistic
portrayal of toys' abili-
ties.

On June 8, chil-
dren's television bill
breezed through
House 328 to 78.
Possibility of Sen-
ate action on bill
is still up in air although there were reports that
breakthrough might occur (see "Top of the
Week"). Measure has been on hold since Sen-
ator Tim Wirth (D-Colo.) indicated he wanted
to add more stringent requirements to House
bill (BroaDcAsTING, Aug. 8), which has drawn
opposition from broadcasters. NAB says it
won't fight House bili, but would oppose any
amendments that might occur when Senate
acts. Moreover, Justice Department has writ-
ten Senate Majonty Leader Robert Byrd (D-
W\a.) opposing House legislation and prom-
ising to recommend presidential veto
(BroancasTiNGg, Aug. 1). Office of Manage-
ment and Budget released statement oppos-
ing bill, but stopped short of recommending
veto.
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BY THE NUMBERS
Summary of broadcasting and cable
B R O A D
- D P §

Commercial AM 4,913 287 5,199
Commercial FM 4,085 565 4,650
Educational FM 1,339 297 1,636
u Total Radio 10,337 1,149 11,485
FM translators 1,585 435 2,020
Commercial VHF TV 543 18 561
Commercial UHF TV 501 200 701
Educational VHF TV 119 6 125
Educational UHF TV 25 30 245
® Total TV 1,378 254 1,632
VHF LPTV 106 163 269
UHF LPTV 282 1,143 1,425
® Total LPTV 388 1,306 1,694
VHF translators 3,067 109 3,176
UHF translators 2,179 348 2,527
ITFS? 250 114 364
Low-power auxiliary 824 0 824
TV auxiliary 7,430 205 7,635
UHF translator/boosters 6 0 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12,391
Aural STL? & intercity relay 2,836 166 3,002
Total subscribers 47,042,000

Homes passed 73,900,000

Total systems S.EJEO

Household penetrationt 52.8%

Pay cable penetration 32%

" Includes off-air ticenses t Penetration percentages are of TV household universe of
Er?ks miktion. ! Construction permit. 2 Instructionat TV fixed service. 3 Studio-transmitter

Bill is product of negotiations between Sub-
committee Chairman Ed Markey and NAB and
proposes commercial limits in children's pro-
grams of 102 minutes per hour on weekends
and 12 minutes on weekdays. Measure has
undergone considerable revisions and exci-
sions, among latter, language requiring broad-
casters to air one hour per day of informational
and educational programing and provisions
to curb so-called program-length commer-
cials.

Comparative Renewal

FCC took first step toward revamping much-
maligned comparative renewal process,
launching combined rulemaking and inquiry
at June 23 meeling aimed at making it easier
for broadcasters to win comparative renewat
hearings and discouraging groups from using
process to “extort” money from broadcasters.
The FCC proposed limiting payments
broadcasters can make to challengers in set-
tlements of comparative renewal proceedings

and to groups in exchange ‘or withdrawal of
petitions to deny renewals. In addition, it pro-
posed requiring fuller ownership and financial
disclosure information from competing appli-
cants, clarifying standards broadcasters must
meet 10 win “renewal expectancies” and re-
considering criteria used in comparalive hear-
ings, particularly diversity of ownership.

FCC stopped short of proposing two-step
renewal process, by which FCC would first
decide whether to renew license before con-
sidering competing applicants.

To gather evidence of “extortion” in com-
parative renewal and petition-to-deny pro-
cesses, National Association of Broadcasters
has sent questicnnaire to members and, to
insure confidentiality of survey. has hired ac-
counting firm to collect and organize re-
sponses.

Compulsory License

FCC is conducting inquiry into cable compul-
sory license, and may have “front burner” item

Broadcasting Oct 3 1988
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ready for action in early fall. If views of FCC
Chairman Dennis Patrick are guide, inquiry
could lead to recommendation that Congress
abolish license, although Patrick has acknowl-
edged abolishing it for carriage of local sta-
tions would create practical problems.

Reexamination of license on Capitol Hill
failed to materialize despite introduction of
legislation. House Telecommunications Sub-
committee member John Bryant (D-Tex.) has
offered bill {BroapcasTing, April 4) to condition
compulsory license on whether cable opera-
tor is carrying local broadcast signals. Senate
Copyright  Subcommittee Chairman Dennis
DeConcini (D-Ariz.) offered similar measure in
June {BROADCASTING, June 20). NAB television
board has direcied staff to investigate all as-
pects of compulsory license as part of joint
board's consideration of must-carry issues. In
comments on license inquiry, cable generally
supported retention of license while program
producers opposed it. NAB softened its long-
standing opposition, arguing that license
should be left alone for time being.

Crossownership

5

m Telco-cable—FCC has tentatively conclud-
ed it should recommend Congress lift cross-
ownership ban on telephone companies pro-
viding cable television service in their service
areas. Commission, which made proposal at
its July 20 meeting, will seek comments on
subject, as well as on separate considerations
to loosen its own regulatory restrictions on
crossownership. FCC move follows National
Telecommunications and Information Adminis-
tration report on cable television regulation
that recommended that telephone companies
be allowed to serve as transporters of others’
programing in tefcos’ own service areas
(BROADCASTING, June 20). They should be al-
lowed to provide “video dial tone” to anyone
with program to offer, although not program-
ing of their own, in NTIAS view.

At present, not only FCC regulations and
1984 Cable Act, but also modified final judg-
ment issued by U.S. Judge Harold Greene in
his supervision of breakup of AT&T, is seen as
barrier to such crossownership by seven Bell
operating companies. NTIA has petitioned
FCC to preempt Greene's regulation of BOC's,
arguing that Greene is hampering BOC entry
into information services, including cable.

Resolution now pending in House calls on
Congress to wrest jurisdiction from Greene
and eliminate barriers. Measure has backing
of House Energy and Commerce Committee
Chairman John Dingell (D-Mich.) and, at last
count, has 112 co-sponsors.

National Cable Television Association and
California Cable Television Association have
asked three FCC commissioners to review
staff's April 12 decision to waive lelco-cable
crossownership rules and allow GTE to build
cable system in Cerritos, Calif.

Duopolylone-to-a-market—FCC  Chairman
Dennis Patrick, speaking at NAB radio con-
vention Sept. 16, said he favors some relax-
ation of duopoly and cne-to-a-market rules
and that record in current rulemaking sup-
ports such a move. But FCC officials indicated
that opposition from Hill to any FCC initiative
involving liberalizatton of broadcast owner-
ship rules makes action on rules unlikely at
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Facts!

Atlanta Up 55%
Over Week One!

WXIA 10:00 A.M.
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this time

Broadcast-newspaper—Appropriations  bill
(J.R. 4782), which appears on its way o law,
includes provision that prevents FCC from
reexamining its broadcast-newspaper cross-
ownership rules.

Rupert Murdoch won victery in U.S. Court of
Appeals in Washington March 29 when court
ruled that statute passed by Congress in ses-
sion’s final hours violated First and Fifth
Amendments by prohibiting FCC from extend-
Ing current waivers of rule banning newspa-
per-television station crossownership. Court
did not rule on constitutionality of substance
of provision that bars commission from repeal-
ing or modifying tefevision-newspaper cross-
ownership ban

o4 Satellites

® Already mode of program distribution in Ja-
pan and moving fast in Europe, direct broad-
cast satellites will definitely become reality in
U.S. in 1990, Hughes Communications has
said. Hughes proposes “1992 time frame”
launch of 200-watt Ku-band direct broadcast
satellite. Higher power—10 times higher than
current fixed satellite service birds—says
Hughes, will enable reception of video pro-
graming by only one-foot downlinks. Holding
FCC construction permit for that DBS bird,
Hughes says prices for DBS consumer receiv-
ing units will be competitive with other con-
sumer TV reception systems, thereby making
for potential nationwide direct-to-home televi-

BIG PROFITS
FOR
MANAGERS

Here's what you've

been looking

for. A way

to put all that
knowledge about
broadcasting to

work in your own
business. Columbia
School of Broadcasting

is offering a limited num-

ber of licenses. High profits, low
cash investment with financing.
Get details. Call our License

Director at (213) 469-8321,

or write to:

COLUMBIA SCHOOL
OF BROADCASTING

5858 Hollywood Blvd.
Hollywood. CA 90028

sion broadcasting market much farger than
current two-million C-band home-dish market.
Combination of Hughes's solid relations with
major cable programers, backing of parent
General Motors, potential partnership with co-
owned sateliite builder, Hughes Aircraft, and
extremely high power of its proposed 200-
watt bird give it major advantages over new
entrepreneurs. Hughes's plan will go to GM for
approval by end of year.

(Before end of year, FCC hopes to rule on
April 8 round of five new applications and
three modifications of already granted con-
struction permits to operate satellites offering
up to 32 channels in each of eight orbital slots
in DBS arc.)

GE Americom could
beat Hughes to punch,
launching 60-watt
Ku-band DBS bird,
Satcom K-3, as
early as January
1990. With even
longer record of
serving cable pro-
gramers than
Hughes—as
well as equivalent
relationship  with
co-cwned satellite builder,
GE Astrospace—GE Americom, like Hughes,
is trying to bring together "business system,”
including programers and cable operators, to
launch K-3 and K-4 (both already under con-
struction), to provide service to both cable
industry and home dish owners, with cable
likely retailers. Sixty-watt power, it says,
means consumer dishes as small as three feet
will be able to receive its DBS signals. In 1985,
with 45-watt Ku-band birds, Satcom K-1 and
K-2, already in orbit in fixed satellite service
arc, GE entered joint venture, Crimson Satel-
lite Associates, with HBO. Crimson has not yet
attracted cable programers other than HBO to
Ku-band distribution, but said recently that
other programers have signed options to use
K-3 once it is launched. HBO currently trans-
mits via K-1, in addition to its C-band feeds
(BROADCASTING, July 18).

Hughes says GE service would only be
“interim” step toward its 200-watt service.
However, programers could begin GE's DBS
business immediately, at first on K-1 or K-2
and eventually migrating to K-3 (to be
launched in January 1990), instead of waiting
for Hughes to launch its DBS bird.

"! I[ HE. .'I.- w

FCC tentatively decided to eliminate from
standardization consideration transmission
systems with continuous @ mhz channel, in-
compatible with NTSC sets. Move eliminates
possibility of terrestrial standardization of
NHK's MUSE-E. Commission also decided to
restrict any possible additional spectrum for
advanced televisicn broadcasting to currently
allotted VHF and UHF television spectrum.
Use of band above 1 ghz for augmentation
channels was ruled out.

At same time, FCC released inquiry asking
which of four high-definition transmission
methods will be most suitable: one 6 mhz
channel; 8 mhz channel with 3 mhz augmenta-
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tion channel; 6 mhz channel with 6 mhz aug-
mentation channel, or & mhz NTSC channel
and simulcast noncompatible high-definition
6 mhz channel.

Telecommunications Subcommittee  held
second hearing of summer on HDTV two
weeks ago (BroabcasTing, Sept. 12). Focus
was on economic and trade implications of
new technology. Subcommittee Chairman Ed
Markey (D-Mass.) expressed desire to see
U.S. industry take part in development and
manufacture of HDTV equipment. Markey has
asked Electronic Industries  Association,
American Electronics Association and Semi-
conductor Industry Association to submit re-
port (no later than Jan. 4, 1989) recommend-
ing policy that would encourage U.S. activity
in area. FCC's HDTV advisory task force and
NTIA also were asked to prepare report on
subject.

Peter Fannon, former president of National
Association of Public Television Stations, has
been named executive director of Advanced
Television Test Center (ATTC), project co-
sponsored by NAB, ABC, NBC, CBS, PBS,
Association of Maximum Service Telecasters
and Asscciation of Independent Television
Stations. He joins Charles Rhodes of Philips
Labs, who was named chief scientist of center
last June. After suitable permanent site for
ATTC's headquarters is found, center will pro-
vide facilities for Advanced Television Sys-
tems Committee (ATSC) and FCC's ATS com-
mittee to test HDTV and ATV systems.

Cable industry is still considering participa-
tion in ATTC, but operators may put any dol-
lars available for study or testing of HDTV into
Cable Television Laboratories Inc. (Cable
Labs), newly created research and develop-
ment consortium of major cable operators.
Cable Labs is expected to start up later this
year. Richard Green, senior vice president,
engineering, Public Broadcasting Service,
has been named president of Cable Labs.

Indecency

mU.S. Court of Appeals in Washington has
affirmed in part FCC's new, tougher position on
indecency. Court rejected arguments that
commission's definition of indecency was un-
constitutionally vague or that it suffered from
overbreadth. But congressional spending bitl
with provision that would require FCC to en-
force its indecency policy around clock was
on its way to becoming law last week (see
*Top of the Week"). Presidential veto is not
expected, and only recourse would be in
courts. National Association of Broadcasters
says appeal is "major option.”

Court remanded case to commission to
consider its decision to reduce its safe harbor
for allegedly indecent programing from 10
p.m. to 6 a.m. to midnight to 6 a.m. Commis-
sion said its aim was to protect children from
exposure to indecent language or pictures.
But court said commission’s explanation for
reducing safe harbor was inadequate and
said key to channeling rule is what "will most
effectively promote parental—as  distin-
guished from government—control.” At issue
in case was get-tough indecency policy FCC
adcpted in April 1987 in conjunction with ac-
tion against three radic stations for broadcast-



ing programing FCC deemed to be indecent.

Another effect of court decision: FCC voted
Aug. 5 to stay $2,000 fine for indecency
against Media Central's kzkc-v Kansas City,
Mo., for its 1987 prime time broadcast of
“Private Lessons.” FCC had ievied fine June
23 by 2-1 vote. It was first time television
station had been fined for indecency.

Other than kzkc-Tv case, only other indecen-
cy-related action FCC has taken since adop-
tion of new policy is dismissal in April of inde-
cency complaints against two television
stations and three radio stations.

Mergers

= Malrite Communications Group announced
Aug. 15 that it had received a buyout cffer
from management group led by chairman and
majority stockholder, Milton Maltz. Offer was
$10.25 per share in cash for approximately
13.7 million shares of common and class A
stock. Malrite, operator of 11 radio and six
television stations, announced Aug. 30 that
shareholder group had filed lawsuit seeking to
bleck buyout and asking for damages. Spe-
cial independent board committee is judging
merits of buyout plan.Y Regers Communica-
tions Inc. announced Aug. 9 that it had agreed
to sell its U.S. subsidiary, RCA Cablesystems
Helding Co., to a subsidiary of Houston-
based utility, Houston Industries Inc. Price
was $1.265 billion for systems serving roughly

500,000 subscribers in San Antonio; Minne-
apolis; Portland, Ore., and Orange County,
Calif. Houston Industries board unanimously
approved purchase Aug. 16. Definitive agree-
ment is subject to transfer approvals at mu-
nicipal levels, plus FCC approval and Hart-
Scott-Rodino requirements. Deal would close
in December at earliest. ¥ Definitive agree-
ment has been signed to sell Metropolitan
Broadcasting to Robert FX. Sillerman. An-
nouncement on June 29 indicated which
groups affiliated with Sillerman will end up
with stations. Plans cail for Metropolitan presi-
dent and chief executive officer, Carl Brazell
Jr., to form new company, Command Commu-
nications, ¢ purchase KJONFM) Los Angeles;
KHOWAM)KSYY(FM)  Denver; krRLD(am)  Dallas,
and Texas State Networks for $145 million.
Sillerman will hold nonvoting equity interest in
Command, and will also co-own WNEW(AM)
New York, in conjunction with Westwood One.
Remainder of Metropolitan stations, wNEW-FmM
New York; wwmMmR(FM)  Philadelphia, and
KTWv(FM) Los Angeles, will be co-owned by
Sillerman and group owner, Legacy Broad-
casting, in which he is shareholder. Applica-
tion for transfer of licenses to Command was
filed at FCC in early August; deal is expected
to close in November. % Cablevision Industries
signed definitive agreement July 18 (agree-
ment in principle was announced May 23) to
acquire most of systems comprising Wometco
Cable Co. for roughly $725 million. Cablevi-
sion will assume more than $700 milion in

gy |

Womelco debt and preterred stock obliga-
tions, and issue stock for difference. Seller,
Robert M. Bass Group, will first spin off
140,000-subscriber Atlanta cable system, be-
fore transferring Wometco stock and cable
systems serving 311,000 basic subscribers to
Liberty N.Y-based Cablevision Industries in
whal is proposed as tax-free transaction. Sell-
er's bondholders have to give consent, with
closing of deal expected by December.

* Warner Communications inc. has definitive
agreement to acquire Lorimar Telepictures in
tax-free stock swap of roughly 2.4 Lorimar
shares for each common share of Warner.
Stipulation of settiement of lawsuit filed by
Lorimar shareholders objecting to terms of
agreement was reached Aug. 29, subject to
approval of boards of two companies and
courl. Chris-Craft Industries filed lawsuit
claiming that Warner's acquisition of Lorimar’s
TV stations, along with rest of company, would
violate 1984 shareholder agreement by which
Chris-Craft, group owner, became Warner's
largest shareholder. New York state judge
ruled Sept. 27 to block merger on those
grounds; Warner will appeal decision. Since
definitive merger agreement was signed May
17, Warner has taken over Lorimar's domestic
theatrical distribution operations, along with
distribution of Lorimar's home video library.
Lerimar shareholders meeting t© approve
merger is set for October 3. 1 MSO's United
Cable (UCT) and United Artists Communica-
tions Inc. (UACI) signed definitive agreement
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SLIPS THAT
PASS IN THE
NIGHT

The Dukakis partisans in the news
media have been trying to build slips of
the tongue by George Bush and Dan
Quayle into amajorissue inthe presiden-
tial campaign. Any public speakerknows
that on occasion what comes out of the
mouth is quite different from what was
really intended. A crucial word is omit-
ted or inserted thathas you saying just the
opposite of what you meant. This rarely
causes a problem, since the audience
knows from the context that the speaker
has simply made a verbal slip. The re-
porters know that as well as anyone else,
but some are not above suggesting that
such slips when made by Bush orQuayle
may express their true thoughts.

For example, on September 16 Bush
said, “ThopeIstand for ann-blgotry, anti-
Semitism, anti-racism.” CBS put thaton
the evening news. Correspondent Eric
Engberg introduced it, saying Bush tried
to voice opposition to any form of intol-
erance. He followed up saying: “Bush
said later it was obvious he meant he
opposes anti-Semitism. Perhaps, but his
TV handlers, who remember Pearl Har-

bor, know Michael Dukakis could exploit
such aslip if ithappened in a debate.” One
has to wonder. Was that “perhaps” in
Engberg’s statement just a slip of his own,
or was hereally subtly implying that George
Bush actually is anti-Semitic?

CBS employs as a “political columnist”
Chris Matthews, who was a top aide to
former House Speaker Tip O'Neill. Ap-
pearing on CBS This Morning on Septem-
ber 12, Matthews showed a clip of Dan
Quayle saying, “We understand the impor-
tance of having the bondage between the
parent and the child.” It was obvious from
the context that Quayle meant “bonding,”
not*“bondage.” Matthews said, “It’s anodd
use of the word. The press started whoop-
ing, and they thought it was the funniest
thing in the world.”

On September 16 CBS News showed
Quayle in another slip. Discussing theNazi
holocaust, he said, “It was an obscene pe-
riod in our nation’s history.” Catching
himself, he tried to correct his slip, saying,
“Not our nation’s but in World War II. I
mean we all lived in this century. Ididn"t
live in this century, but in this century’s
history.” So what he was trying to say was
that it was an obscene period in this cen-
tury’s history.

Appearing as apaneliston The McLaugh- 2
lin Group, a syndicated talk show, Chris
Matthews commented: *“When he speaks
it’s frightening. He apparently doesn’t know

the holocaust occurred off this continent.
He thinks it occurred on this continent.
He doesn’t know it occurred in this cen-
tury.” Panelist Robert Novak said that
was ridiculous, but the CBS political
columnist insisted, “It’s true. It's true.”
The journalists themselves frequently
make slips of the tongue. On that same
talk show, Bonnie Erbe of UPI said, “In
1984...the League of Women Voterssays,
125 people watched the debates.” She
obviously meant to say 125 million
people, and no one would try to argue
that she had shown herself to be incom-
petent by citing a number that was off by
a factor of one million. Such slips are
harmless. What is frightening 1s the
willingness of journalists like Eric
Engberg and Chris Matthews to say or
imply that obvious verbal slips by Bush
and Quayle represent what they truly
believe when they know that is untrue.

AIMO

A three-minute radio commentary
available five days a week as a
public service. For a sample tape,
please call Deborah Lambert at
ACCURACY IN MEDIA
1275 K Street, NW., Washington, D.C.
(202)371-6710
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Every evening, over 1.8 million viewers tune into the country’s top daily business program:
WPBT's The Nightly Business Report. Produced in association with Reuters, this program has become oy
the standard in broadcast business journalism. All with the help of a network system from Digital. j

As WPBT's President George Dooley explains, “The Nightly Business Report's competitive :
advantage depends on our ability to gather information coming in from 16 bureaus in the United

£ T
L

>
rd
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@

Ayl EETA

States, Tokyo and London. We have to do that, with the utmost accuracy, in the 21 hours between R
the time when the stock market closes and when our program is broadcast via satellite.’ £

“The Digital network has had a remarkable effect on the way we compile, edit and update <o
news. Now, more of our people have a chance to review a story before it's aired, decisions E

a S tg
« i)
The computer network -2
B °'~~5e;;¢ *
that helps make The
Nightly Business Report .
the most watched daily :
S »
business news program.
are being made faster, and our entire operation is more efficient”

And that good news has traveled to other areas of WPBT’s operation. Today, the Digital s
network is being used to integrate engineering, marketing, accounting and fund raising for < *ﬁ;
greater productivity. =,

Dooley continues, “Digital provided the total solution, including the computer systems and ., 21’2‘:“’
third-party broadcast software. And they top it off with outstanding service and support” 1 el

“It’s that combination that has given us our competitive edge. And turned The Nightly Business

Report into a real success story.” -
mﬂaﬂnan"& ’ J
]
5 ™™

For more information on how Digital can improve your com-

petitive edge, write Digital Equipment Corporation, 200 Baker Avenue,

© Digital Equipment Corporation, 1988, The Digital logo is a trademark of Digital Equipment Corporation. i 4 g
!

West Concord, MA 01742. Or call your local Digital sales office.

Broadeasting Oct 3 1988
27



fg.:s.

Bdacate 1 do aecm mhe s lmlbn od

Rdmemb 1AM ) Vfimn

VAL mimn | mm

Jatelbook

B indicates new listing
| e |
This week

Oct. 2-4—New York State Broadcasters Association
and Pennsylvania Association of Broadcasters joint
annual convention. Speaker: FCC Commissioner Patri-
cia Diaz Dennis. Hershey Lodge, Hershey, Pa. Informa-
tion: (518) 434-6100 or (717) 233-3511.

Oct. 2-4—Joint annual meeting of Oregon Association
of Broadcasters and Washington State Association of
Broadeasters. Jantzen Beach Red Lion, Portiand, Cre.
Information: (206) 625-0714.

Oct. 2-6—Southern Educational Communications
Association conference. Hyatt Regency Louisville,
Louisville. Ky Information: Jeanette Cauthen. (803)
799-5517

Oct. 3—Pennsylvania Cable Television Association
annual meeting. Tropicana, Atlantic City, N.J. Informa-
tion: Patricia Wilson, (717) 234-2190.

Oct. 4—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Omni hotel at CNN Center,
Aflanta

Oct. 4—Deadline for station entries in New York Area
Emmy Awards. sponsored by New York Chapter of
National Academy of Television Arts and Sciences.
Information: (212) 765-2450.

Oct. 4—"The Role of Women in Today's Advenlising
World,” roundtable discussion sponsored by Grey Ad-
vertising, during its annual “International Week.” 777
Third Avenue. New York. Information: Elaine Mancini,
(212) 546-2675

Oct. 4-6—Atlantic Cable Show. Allantic City Conven-
tion Center, Atlantic City, N.J. Informalion: (609) 848-
1000

Oct. 5—New York Television Academy luncheon.
Speaker: Tim Robertson. CBN Family Channel. Copa-
cabana, New York

Oct. 5—Women in Cable, New York, Philadelphia
and Washington chapters, “mentoring” breakfast hon-
¢ring top women cable executives. Trump Plaza, Atlan-
tic City, N.J. information: Beth Araton, (212) 661-6040.

Oct. 6—Caucus for Producers, Writers and Directors
general membership meeting. Chasen's, Los Angeles.
Information; (213) 652-0222.

Oct. 6-—"Beyond the Basics.” course sponsored by
Women in Cable. Viacom Conference Center New
York. Information: Claire Stern, (212) 532-6680.

Oct. 6—Cabletelevision Advertising Bureaw locat ad-
vertising sales workshop. Radisson Inn Maingate, Or-
lando, Fla

Oct. 7—Radio Broadcasters of Chicago 10th annual
windy Awards honoring excellence in creative use of
radio as advertising medium. Hotel Nikko, Chicago.
Information: Susan Kraus, (312) 329-9002.

Oct. 7-Jan. 2--"On the Air: Pioneers of American
Broadcasting,” exhibition co-sponsored by National
Portrait Gallery and Museion of Broadcasting, New
York. Smithsonian National Portrait Gallery, Washing-
ton.

Oct. 7-8B—Radio-Television News Directors Associ-
ation region 8/Ohio AP Broadcasters conference.
Chio University, Athens, Ohio. Information: Gary Han-
son, (216) 788-2456.

Oct, 7-8—Southeast Regional Intercollegiate Broad-
casting System convention. sponsored by WRAS-FM
Allanta. Urban Life Center. Georgia State University.
Allanta. Information: (404) 651-2237.

Also in October

Qct. 9-11—Women in Cable national management
conference. Theme: “Facing the Competitive Chal-
lenge.” Swiss Grand hotel. Chicago. Information:
Reenee Gill, {312) 661-1700.

Oct. 9-11—]!linois Broadcasters Association annual
convention. Eagle Ridge-Galena, Ill.

s

Oct. 9-12—United States Telephone Association 91st
annual convention. Marriott Marquis, New York. Infor-
mation: (312) 332-1891.

Oct. 11-—-Presentation of Engineering Emmy Awards
for Quistanding Achievement in the Science of Televi-
sion Engineering, sponsored by National Academy of
Television Arts and Sciences. Sheraton Centre. New
York. Information: (212) 586-8424.

Oct. 11—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Howard Johnson hotel, Bos-
ton.

Oct. 11—"From the Morning News to the ‘Cosby
Show'": Minorities on Television,™ forum sponsored by
American University. Kay Spiritual Center. AU cam-
pus. Washington. Informalion: (202) 885-2058.

Qct. 11-13—Basic media seminar, sponsored by
Aumerican Association of Advertising Agencies. Clift
hotel. San Francisco. Information: (212) 682-2500,

Oct. 11-16—Nationa!l Black Media Coalition 15th
anniversary conference. Adam's Mark hotel, Houston.
Information; (202) 387-8155.

Oct. 12—"Beyond the Basics,” course sponsored by
Women in Cable. Viacom Conference Center, New
York. Information: Claire Stern. (212) 532-6680.

Oct. 12—Cabletelevision Advertising Bureaw local
adverlising sales workshop. Sheraton Valley Forge,
Philadelphia.

Oct. 12—New York Television Academy luncheon.
Speaker: Kay Koplovitz, president-chief executive offi-
cer, USA Network. Copacabana, New York.

Oct. 12— nternational Television Association, Wash-
ington chapter, Communications Day. Twin Bridges
Marriott, Alexandria, Va. Information: (703) 354-6996.

Oct. 12-14—World Teleport Association general as-
sembly conference and exhibition. Theme: “New |m-
pacts for City Development and Initiatives for New
Telecommunications Services.” Congress Center East.
Cologne, Germany. Information: Holly Kobran, (202)
333-7400.

Oct. 12-14—Promotion Sstrategy seminar, sponsored
by Association of National Advertisers. Stouffer West-
chester hotel, White Plains, N.Y, Information: (212) 697-
5950.

Oct. 12-15—American Association of Advertising
Agencies Western region convention. Hyatt Regency,
Scottsdale, Ariz. Information: (212) 682-2500.

Oct. 13—Gannett Center hosts Columbia Communica-
tion and Society seminar on "Access to Information:
Libraries for the 21st Century” Columbia University,
New York. Information; (212) 280-8392,

Oct. 13—USA Network local ad sales seminar. Mar-
riolt Greentree. Fittsburgh. Information: (212) 408-
9170.

Oct. 13-14—Alaska Broadcasters Association 24th
annual convention and engineering conference. Hotel
Captain Cook. Anchorage, Alaska. Information: (807)
258-2424.

Oct. 13-16—National Broadcast Association for
Community Affairs convention. Copley Plaza hotel,
Boston. Information: Valerie Navy, (617) 449-0400.

Oct. 14—Radio-Television News Directors Associ-
ation's fifth annual New York “SuperRegional.” Shera-
ton Centre, New York. Information: (202) 659-6510.

Oct. 14-15—Broadcast Education Association West-
ern regional meeting. Grossmont College. Calif. Infor-
mation: Frank Holston, (301) 396-7918.

Oct. 14-16—"The Economics of Urban Poverty and
Welfare,” advanced economics conference for journal-
ists, co-sponsored by Foundation for American Com-
munications, Ford Foundation and New York Daily
News, in association with New York Newspaper Pub-
lishers Association and New York State Broadcasters
Association. Stouffer Westchester hotel, White Plains,
N.Y. Information: (213) 851-7372.

Oct. 14-18—MIPCOM. international film and program
market for TV, video, cable and satellite. Palais des
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Festivals, Cannes, France. information: Perard Associ-
ates, (212) 967-7600.

Oct. 15—Radio-Television News Direclors Associ-
ation region 14 conference, Holiday Inn, International
Drive, Orlando, Fla. Information: Lee Hall, (404) 897-
7000.

Oct. 15—Deadline for program entries in Input '89,
international public television screening conference
{to be held May 21-27, 1989, in Stockholm). Informa-
tion: (803) 737-3434.

Oct. 15—Deadline for entries for fiim or videotapes
produced or directed by women, sponsored by Wom-
en in the Director's Chair. Information: (312) 281-
4988.

Oct. 15-19—Society of Motion Picture and Television
Engineers convention 130th technical conference and
equipment exhibit. Jacob K. Javits Convention Center,
New York.

Qct. 16-18—Wireless Cable Association’s Wireless
Cable '88 annual conference and equipment exhibit.
Hyatt Regency Crystal City, Arlington, Va. Information:
(202) 347-4253.

Oct. 16-18—Newvada Broadcasters Association annual
convention. Hyatt Lake Tahoe Resort, Lake Tahoe, Nev

Oct. 17—Fox Broadcasting Co. affiliate sales seminar,
“Maximizing Your Potential Sales Revenue with Fox.”
Bally's, Las Vegas. Information: Michael Peikoff, (213)
203-1425.

Oct. 17-19—Television Bureau of Advertising 34th
annual meeling, “Television ‘89 and Beyond.” Bally's,
Las Vegas.

Oct. 18—International Television Association event,
*Campaign '88: The Candicate, the Media and the
Corporation.” Burson-Marsteller, New York. Informa-
tion: Carl Levine, (212) 265-3600.

Oct. 18-19--Broadceast Credit Association credit

Erratam

Sept. 26 story on low-power TV sta-
tion in New York incorrectly listed sta-
tion's call letters as wssaa instead of
W53AA.

Correct subscriber figure for Madi-
son Square Garden Network cable
service after Sept. 14 dropping by Cab-
levision Systems is 2.14 miltion, not
1.8 million as reported in BROADCASTING,
Sept. 26.

As a point of clarification, a story in the
Sept. 26 issue referred tc several so-
called “infotainment” program projects
in development last year that fell by the
wayside, including a video version of
People magazine. That was a reference
to a project that Buena Vista Television
hoped to bring to the syndication mar-
ket. Subsequent to that effort, Reese
Schonfeld’s CTP Inc., New York, devel-
oped People Magazine On TV as a
special for CBS that aired Aug. 4, and
ranked 19th among prime time shows
for that week. Schonfeld said last week
that CBS, pleased with the perfor-
mance, has ordered several more epi-
sodes which will air as quarterly spe-
cials, the next two editions of which are
scheduled to air in November and Feb-
ruary.




seminar. Omni Netherland Plaza, Cincinnati. Informa-
tion: (312} 827-2330

Oct. 18-20—Mid-Armerica Cable TV Association 31st
annual meeting and show. Hilton Plaza Inn on Country
Club Plaza. <ansas City, Mo. Information: (913} 841
9241

Oct. 19 I'nrernational Radio and Television Society
newsmaker uncheon teatunng Laurence Tisch, CBS
president/CEQ. waldori-Astoria hotel, New York. Infor-
mation: (212) 867-6650

Oct. 19— Seventh annual Telecommunications Career
Day. sponsored by James Madison University. de-
partment of conmunications. Universily campus.
Harrisonburg, Va. Information: (703) 568-6221

Oct. 19—Federal Communications Bar Association
monthly luncheon. Speaker: Thomas Fitzpatrick. FCC
chief admiristrative law judge, FCC. Marrioll hote!,
Washington

Oct. 19-21—/ndiana Broadcusters Association fall
conference. Viscount hotel, Indianapolis

Oct. 19-22—Intelevent ‘88, seventh world conference
on future of "international lelecommunications policy
and regulatory issues through the views of the world's
ieaders in industry and government.” Theme: “Glogat
Telecommunications: Strategic Pathways to the 21st
Century” Cannes, France. Information: (703) 556-
7778

Oct. 20—Presentation of “Jumbo Prawn” awards hon-
oring “people in the northern California advertising
community who apply their creative genius 1o the art
form of radio,” sponsored by Neorthern California
Broadeasters Association. Steihardt Aquarium, Gold-
en Gate Park, San Francisco. Information: {415) 362-
2606

Oct. 20-21—Broadcast Financial Management Asso-
ciation board of directors meeting, Omni Netherlanc
Plaza, Cincinnati. Information: {312) 296-0200.

Oct. 20-22—Friends of Old-Time Radio 13th annual
conventior. Holiday Inn-North, Hollday Plaza, Newark,
N.J. Information: Jay Hickerson, (203) 248-2887

Another PO.V.

EDITOR: The lead paragraph of your Sept. 29
article “What’s new on public TV” is wrong
on facts, wrong on analysis and wrong on
the merits.

While looking at the ratings of a series on
public television is one way to measure ils
success, it’s not the only way, and certainly
not the most important. The documentary
series P.O.V., for example, was universally
hailed by reviewers around the country as “a
refreshing jolt of unique and exciting televi-
sion” (Ruth, Chicago Sun-Times), "a wel-
come rclief from the summer rerun dol-
drums”  (Dorsey, Louisville Cowrier-
Jouwrnal), ‘“challenging, satisfying and
entertaining television™ (Feran, Cleveland
Plain Dealer) and “an important beachhead
on the television landscape™ (Zurawik, Dal-
las Times-Herald). And viewers were no
less enthusiastic, calling our 300 number by
the thousands to give consistently high rat-
ings to individual programs.

But even by the narrow criteria applied in
your article, P.Q.V. did considerably better
than your story reports. The cume for the
first show was 2.8, rather than the 1.2

MajoraMeetings

OpenaMike J—

reported. And in mujor markets, the pro-
gram had an average rating of 2.7 and an
average share of 6.8, more than respectable
for & two-hour documentary program.
Fortunately, the ratings game is the pur-
view of commercial television. The mission
of public broadcasting is not to deliver view-
ers to advertisers, but to deliver quality
programing to the American public. We
believe that P.O.V. and the many talented
independent producers associated with the
series are fulfilling the mandate —Henry P.
Becton Jr., president and general manager,
wGBH-TV Boston, and chairman of the board,
The American Docuwmentary Inc.. presenter

of PO.V.

Editor’s note: BrOALCASTING welcontes the opportini-
ty to set the ratings record straight on P.0.V'.—a series
PiS believes will mitigate cviticism of alleged 'creep-
ing commereitlism’ in public TV. [t bhears noting.
however, that both the story in question and a June 20
story referenced there quote PBS's intent to expand its
audience, in large purt by timing the release of new
series against lulls tu the commercial broadeast net-
works’ schedwles. PBS's 1988 swmmer prime time
citmes, the story said, not I".0.V.’s ciomes. were down
11% from the previous summenr; although such niom-
bers do not measure all aspects of programing suc-
cess, they are e Jair measwre of the stated intention:
audience erpansion.

Oct. 4-6—Atlantic Cable Show. Aliantic City Con-
vention Center, Atlantic City, N_J. Information: (608)
848-1000. Future meeting: Oct. 3-5, 1989, Atlant ¢
City.

Oct. 11-16—National Black Media Coalition 15:h
anniversary conference. Adam's Mark hotel, Hous-
ton. information: (202) 387-8155.

Oct. 14-18—MIPCOM international film and pra-
gram market for TV video, cable and satellite.
Palais des Festivals, Cannes, France. Information:
Perard Associates, (212} 967-7600. Future meet-
ing: Oct. 12-16, 1989, Cannes.

Oct. 15-19--Society of Motion Picture and Telesi-
sion Engineers 130th technical conference and
equipment exhibit. Jacob K. Javits Convention
Center, New York. Future conference: Oct. 22-27,
1989, Los Angeles Conventlon Center.

0Oct. 17-19—Television Bureau of Advertising an-
nual meeting. Bally's, Las Vegas. Future meeling:
Nov. 13-15, 1989, Century Plaza. Los Angeles

Oct. 23-25—Association of National Advertisars
79th annual convention. Waldor-Astoria, Naw
York.

Nov. 30-Dec. 3—Radio-Television News Directurs
Association annual international conference and
exhibition. Convention Center, Las Viegas. Informa-
tion: {202) 659-6510. Future meeting: Sept. 13-16,
1989, Kansas City. Mo.

Dec. 7-8-Vestern Cable Show. sponsored by
California Cable TV Association. Anaheim Can-
vention Center. Anaheim, Caiif.

Jan. 4-8, 1989 Association of Independent Tzls-
vision Stations annual convention. Century Plzza,

Los)Angeles. Future meeting: Jan, 3-6, 1990 {tenta-
tive}.

Jan. 24-27, 1989 -NATPE International 26th an-

nual convention. George Brown Convention Cen-
ter, Houston.

Jan. 28-Feb. 1, 1989—National Religivus Broad-
casters 44th annual convention. Sheraton Washing-
ton and Omni Shoreham hotels; Washington. Fu-
ture meeting: Jan. 27-31, 1990, Sheralon
Washington and Omni Shoreham, Washington.

Feb. 2-4, 1989--Radio Advertising Bureau's Man-
aging Sales Conference. Loews Analole. Dallas.

Feb. 34, 1989:——-Society of Motion Picture and
Television Engineers 23d annual television conler-
ence. St. Francis hotel, San Francisco.

Feb. 22-24, 1989—-Texas Cable Show, sponsored
by Texas Cable TV Association. San Antonio, Tex.

March 1-4, 1989-—-20th annual Country Radio
Seminar, sponsored by Country Radic Broadcast-
erse.BOpryland. Nashville. Information: (615) 327-
4488.

Aprlt 9-12, 1989 —Broadeast Financial Manage-
ment Association 29th annual meeting. Loews An-
atole. Dallas. Fulure meeting: April 18-20, 1990,
Hyalt Regency. San Francisco.

April 9-11, 1989—Cabletelevision Advertising Bu-

reau eighth annual conference. Waidori-Astoria,
New York.

Aprll  21-26, 1989--25th annual MIP-TV,
Marches des International Programmes des Tele-
vigion, international television program markef.
Cannes, France.

April 29-May 2, 1989—National Association of
Broadeasters 67th annual convention. Las Vegas

Convention Center, Las Vegas. Fulure conventions:
Atlanta, March 31-April 3, 1990; Las Vegas, April
13-186, 1991; | as Vegas, April 11-14, 1992, and Las
\egas. May 1-4 (tentative), 1993.

May 11-15, 1989— American Women in Radio
and Television 38th annual convention. Waldorf-
Astoria. New York. Information: (202) 429-5102.

May 17-20, 1989 —American Association of Ad-
vertising Agencies 71sl annual convention. White
Sulphur Springs, W. Va.

May 17-21, 1989—Annual Public Radio Confer-
ence, coordinated by Natwnal Public Radio. St.
Francis hotel, San Francisco.

May 21-24, 1989-—-National Cable Television As-
sociation annual convention. Dalias Convention
Center, Dallas.

June 17-23, 1989—16th International Television
Symposium. Montreux, Switzerdand.

June 21-25, 1989—Broedcast Promotion and

Marketing Executives/Broadcast Designers Asso-

cDiatw_u 33d annual seminar. Renaissance Center,
etroft,

Aug. 20-23, 1988—Cable Television Administra-
tion and Marketing Society annual conference. |
Marriott, Chicago. ;

Sept. 13-16, 1988—Radic '89 convention. spon-
sored by National Association of Broudeasters.
New Orleans. Fulure meetings: Sept. 12-15, 1990,
Boston, and Sept. 11-14 (tentative), 1991. San
Francisco.

Oct. 5-8, 1989--Society of Broudeast Engineers
fourth annual national convention. Kansas City, Mo
Information: John Battison, (614) 888-3364. Future
convention: Oct. 11-14, 1990, Si. Louis.
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From the National Association of Broadcasters

The Most Extiensive Collection of
Financial Sourcebooks for the
Radio and Television Industries

W 1988 Radio Financial Report* — This new and ex-
panded edition is the best financial profile available
for today’s radio industry. Easy-to-use tables include
1986 and 1987 industry figures on revenues, expenses
and profit margins for most U.S. radio stations.
Facilitates quick financial performance comparisons
between stations of similar market and revenue sizes.

Nonmember Price: $225.00
NAB Member Price: $125.00

B 1988 Radic Market Trends — This market-by-
market analysis of radio revenues and advertising
trends gives breakdowns of local, national and
regional advertising figures as well as absolute
changes.

Nonmember Price: $100.00
NAB Member Price: $50.00

B Fair Market Value of Radio Stations: A Buyer’s
Guide — Tells radio investors how to decide on and
negotiate a purchase price when buying a radio pro-
perty. Covers technical and financial issues involved
in station transfer.

Nonmember Price: $95.00
NAB Member Price: $45.00

B Buying or Building a Broadcast Station: Everything
You Want — and Need to Know, But Didn’t Know
Who to Ask — 2nd Edition — This valuable text
helps broadcast investors decide between buying an
existing station or constructing a new one. Tells how
to identify a good prospect, obtain financing, FCC
approval and other necessary permits.

Nonmember Price: $60.00
NAB Member Price: $30.00

B Radio Station Acquisition Videotape: How to
Value, Locate and Finance a Radio Station — NAB
assembled a cast of industry experts — station
owners, brokers, entrepreneurs, lenders and financial
consultants — to bring you this 3% hour comprehen-
sive guide to the radio station acquisition process.
Free with each tape purchase, a copy of Buying or
Building a Broadcast Station. (Please specify VHS or
Beta when ordering)

Nonmember Price: $349.00
NAB Member Price: $249.00

B 1988 Radio and Television Employee
Compensation and Fringe Bencfits Reports* — Each
report gives a complete national review of employee
compensation patterns in either the television or
radio industry. Each report can help managers deter-
mine competitive salaries and benefits for most key
broadcasting jobs.

Radio and television reports sold separately.

Nonmember Price; $100.00 ea.
NAB Member Price: $50.00 ea.

B 1988 Television Financial Report* — This report
enables you to compare a television station’s
revenues and expenses with industrywide and specific
market figures. Information on revenues, expenses
and profit margins of television stations are provided
for the previous year by ADI market groupings.

Nenmember Price: $225.00
NAB Member Price: $125.00

B Television Market Analysis* — Contains up-to-
date television financial data by specific markets of
the American television industry. Reveals latest
revenues, profits and complete five year histories for
more than 100 markets. Essential tool for those in-
terested in station profitability or transfer.

Nonmember Price: $400.00
NAB Member Price: $200.00

To order call tolkHree 1-800-368-56044 (9 am to
5 pm ET), or in the Washington, DC, area call
1-202-429-5376, to charge your order to VISA,
MasterCard or American Express. Or, send
payment to NAB Services, 1771 N Street
N.W., Washington, DC 20036.

D.C. residents add 6% sales tax. Advance pay-
ment required on all orders.

National Association of

a8

BROADCASTERS

*Developed by the NAB and
the Broadcast Financial
Management Association.
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NIERE CEWFASSE (<7 SE

SEEARRTEN E S I TEU E

While America held its breath

The Fifth Estate turned out

in record numbers to witness
the successful {aunch of
Discovery; radio, TV and cable
networks carried the first
shuttle launch since Challenger

This time, the eyes and ears of America
were at Cape Canaveral, Fla., as the three
broadcast TV networks, CNN and numer-
ous radio networks were on hand with live
coverage of the launch of the space shuttle
Discovery. More than 3,000 newspeople
viewed the Thursday, Sept. 29, launch from
Kennedy Space Center—NASA’s first such
launch in more than two years. The large
news contingent, about 10 times the number
that were on hand for the ill-fated Challeng-
er launch, was nearly twice as large as any
previous gathering for a launch.

When the Challenger exploded on Jan.
28, 1986, only the Cable News Network
was on the scene, able to supply live footage
of the disaster. The networks’ apathy toward
space shuttle launchings and landings came
to an abrupt end with the Challenger trage-
dy. Said an NBC News spokesman: “The
Challenger tragedy taught us that the
launches aren’t so routine, and that we
should be much better prepared.” For last

Thursday’s launch, ABC, CBS and NBC,
along with CNN, were prepared, and pro-
vided live coverage of the launch, in addi-
tion to updates before and after lift-off.
CNN, the only network to provide live
coverage of ail 25 previous launches, began
its coverage of Thursday’s mission on Tues-
day, Sept. 25, with anchor Bernard Shaw
providing live updates from Cape Canaveral
throughout CNN’s broadcasts on Tuesday
and Wednesday. On Thursday, coverage
from the launch site began with 10-12-min-
ute live shots, every half hour, from 7:30-10
a.m. From 10 a.m.-12:30 p.m., CNN pro-
vided live, uninterrupted coverage of the
launch and follow-up. From Friday until the
shuttle’s landing on Monday, CNN is airing
live updates from Johnson Space Center in
Houston and Edwards Air Force Base in
California. On Monday, CNN’s coverage
begins at 6 a.m. with short reports from
correspondents in Houston and at Edwards.
From 7 a.m. until the shuttle’s landing,
coverage will be live, with reports coming
from Houston and Edwards, and eventually
picking up NASA's camera from the chase
plane to view the approach of the shuttle.
Peter Jennings, Dan Rather and Tom Bro-
kaw all anchored their network’s newscasts
from Cape Canaveral on Wednesday and
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Thursday nights. All three networks began
coverage of Thursday’s launch on their early
morning news programs. Coverage contin-
ued on the morning news shows. with Tom
Brokaw doing several reports for the Today
show and Peter Jennings doing similar re-
ports for Good Morning America. All three
networks had planned to begin live, uninter-
rupted coverage between 9:30 and 9:50 a.m.
When the original launch time of 9:59 was
delayed, the networks resumed regular pro-
graming while providing periodic updates
on the status of the launch. CBS coverage
returned to the launch site at 11:10 a.m., 10
minutes before ABC and NBC, and all three
reported live through lift-off at 11:37 &.m.
and remained on the air until noon.

The three also provided live coverage of
the shuttie’s launching of a $100 million
communication satellite into orbit. which
occurred about six hours after lift-off.

All three network anchors will remain in
New York for the landing, with ABC’s Ken
Kashiwahara, CBS’s Jerry Bowen and Da-
vid Dow, and NBC's Bob Bazell and Keith
Morrison at Edwards Air Force Base. Plans
call for the three networks to begin live
coverage 30 minutes prior to the landing.

i.:l
“We got more clearance on this story than
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anything all year,” said John McConnell,
vice president of news, United Stations Ra-
dio Networks. The networks fed a 144%-
minute program the morning of the launch
anchored by correspondents Therese Crow-
ley and John Bisney from the Kennedy
Space Center. The networks also provided a
five-part launch preview consisting of 45-
second programs and inserts on regularly
scheduled newscasts by correspondent Scott
Walterman. Mission Control audio was
available on the United Stations back-up
satellite. Two United Stations correspon-
dents were assigned to cover the landing.

ABC Radio Network coverage on the
morning of the launch included a continuous
feed from Mission Control from 6 to 11:33
a.m. NYT. Following that feed, from 11:33
to 11:47 a.m., ABC fed live reports with
Bob Walker in New York and correspon-
dents Bettina Gregory and Vic Ratner at the
Kennedy Space Center. Scheduled to cover
the shuttle touchdown were Walker in New
York, Gregory in Houston and Ratner at the
Edwards landing site.

At the CBS Radio Networks, Christopher
Glenn anchored from nine minutes before
takeoff to 10 minutes after the launch. Glenn
was also scheduled to anchor the shuttle
touchdown from the Ames-Dryden Flight
Research Facility at Edwards beginning at
10:50 a.m. NYTand ending 10 minutes after
the landing. CBS correspondent Bill Whit-
ney opened news on the hour from the

Kennedy Space Center.
CBS Talso ran hourly, 90-second shuttle

updates leading up to the launch from 5:31
to 11:31 a.m. NYTand has scheduled simi-
lar updates from 6:31to 11:31 a.m. NYT for
this morning’s proposed landing.
Westwood One's Mutual Broadcasting

System and the NBC Radio Network each
provided continuous coverage the day of the
launch beginning at 9:50 a.m. NYT. An-
chors were Jay Barbree for NBC and Jim
Bohanon for Mutual. Each network also ran
a series of special reports beginning several
hours before the launch and continuing
throughout the moming. NBC anchor Bruce
Hagan provided seven 90-second reports;
Mutual anchor Bill Groody anchored six
two-minute reports.

Barbree and Bohanon were scheduled to
provide joint coverage of a memorial service
for the Challenger disaster to be held on
Sunday (Oct. 2). Both networks also
planned live broadcasts and inserts during
regularly scheduled news reports for the
duration of the mission, with live touch-
down coverage by Hagan and Groody.

Former shuttle astronaut Dr. Tony Eng-
land provided commentary for AP Network
News affiliates over the AP Hotline, along
with correspondents Bob Moon and Dick
Uliano. Anchor Mark Smith provided 90-
second live reports on the launch for the
network’s main channel. The AP Hotline
featured live continuous coverage of the
launch preparation and the takeoff begin-
ning at 9:07 a.m. NYT. The news service
also planned to cover the landing at Ed-
wards.

UPI began its shuttle coverage with a one-
minute daily program, Countdown to
Launch, which began Sept. 5 and ran up to
the actual launch. The satellite-fed specials
were anchored by Rob Navias, UPI's space
correspondent. Navias also anchored the
service’s live coverage of the shuttle lift-off
from 11:20 to 11:47 a.m. UPI coverage
throughout the mission included two special
one-minute updates (at 11:55 a.m. and 5:535

p.m. NYT) and hourly updates on the regu-
lar service feed from 4:10 a.m. to 10:10
p.m. NYT. West Coast bureau chief Bob
Fuss was scheduled to cover the shuttle
landing.

CNN Radio coverage of the actual launch
began two minutes before takeoff and ended
five minutes later. The network had also
scheduled one-minute updates each day at
7:25 a.m. and 4:25 p.m. NYT during the
mission and live touchdown coverage.

Following live updates aired during its
early-momning East Coast feeds, National
Public Radio’s Morning Edition broadcast a
half hour of live Discovery launch coverage,
from 11:20 to 11:50. Although Morning
Edition accounted for most carmiage by NPR
member stations, spokeswoman Kathryn
Higham said the stations were free to pick
up a total of one hour of live launch cover-
age—10:45-11 a.m., then 11:15 a.m. to
noon. All coverage was anchored by NPR’s
science contributor and writer-host of the
PBS science series Newton’s Apple, Ira Fla-
tow. Flatow was joined at the Kennedy
Space Center by astronaut Mary Cleave,
who has logged 165 hours in space and is
scheduled to fly on the shuttle next April,
and by science reporter Richard Harris. Re-
porter Howard Berkes, veteran of post-
Challenger-disaster investigations, also con-
tributed from the Johnson Space Center in
Houston. TRW Space and Defense Sector
joined the Ford Foundation Fund for News
Excellence and the NPR stations in funding
the shuttle coverage project.

Flatow, defense correspondent David
Molpus and others also contributed to a five-
part series on the space shuttle program,
featured on Morning Edition on the five
days before the launch. O

Congress says ‘safe harbor’ is safe no more

Appropriations bill headed for law
contains amendment wiping out FCC's
safe harbor; Senate approves

change in obscenity law; Wirth action
could doom children’s bill

At press time last week, President Reagan
was preparing to sigh a congressional spend-
ing measure instructing the FCC to enforce
its anti-indecency policy for radio and tele-
vision broadcasts 24 hours a day. Under the
measure, the FCC would have to issue a
new set of indecency rules by Jan. 31, 1989.
Meanwhile, the Senate unanimously ap-
proved legislation that amends obscenity
laws to “make clear that obscene program-
ing is illegal on cable or subscription ser-
vices.” The anti-porn measure also includes
forfeiture provisions for conviction for an
offense involving distribution of obscene
material, something that broadcasters fear
might result in stations being forced to turn
over their equipment and facilities.

There were also signs last week that a
children’s television bill bottled up in the
Senate is doomed. Congressional and indus-
try sources were accusing Senator Tim
Wirth (D-Colo.) of interfering in the process
and jeopardizing the measure. Lawmakers

were working furiously last week in the
hopes of adjourning no later than Saturday,
Oct. 8.

The indecency measure is part of a $14.9
billion appropriations bill that also funds the
FCC and includes other instructions for the
agency. It prohibits the FCC from reexamin-
ing existing regulations on station crossow-
nerships and minority preferences, and from
permitting VHF-UHF swaps between com-
mercial and noncommercial broadcasters.
There is also a provision that allocates $7.5
million in start-up money for TV Marti,
which would televise entertainment and
news to Cuba (BROADCASTING, Sept. 26).

The commission’s current indecency poli-
cy includes a “safe harbor” between mid-
night and 6 a.m., a time when the FCC
determined there was less likelihood of chil-
dren in the audience. But the U.S. Court of
Appeals last July called into question that
window. Ruling that the agency had not
sufficiently explained its reasoning behind
establishing those hours, the court sent that
part of the case back to the FCC for further
refinement (BROADCASTING, Aug. 1). The
court upheld the commission’s authority to
regulate the broadcast of indecent material,
but made it clear that the FCC was treading
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'in a sensitive area, and that *material that is
indecent but not obscene is protected by the
First Amendment.”

The commission has no choice but to
comply with the congressional mandate on
indecency. “If it is law, we are going to
enforce it,” said FCC Commissioner James
Quello. Moreover, an FCC source indicated
the commission may not go ahead with its
remand rulemaking.

This is not the first time the commission
has been caught between the courts and
Congress. FCC General Counsel Diane Kil-
lory had previously expressed reservations
about the congressional proposal and told
BROADCASTING the agency fears an outright
ban on indecency would “actually hinder
rather than advance our enforcement efforts
because we think a court might enjoin the
commission’s effort altogether.” Two federal
courts have already enjoined the FCC from
enforcing the indecency portion of a law
aimed at stemming dial-a-porn.

It had been predicted that the court’s deci-
sion would sidetrack congressional action
on the matter. The court’s ruling was re-
leased the same week the Senate approved
the indecency measure. Broadcasters were
hoping the language would be stripped out
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when House-Senate conferees met on the
bill two weeks ago, but that failed to materi-
alize (BROADCASTING, Sept. 26). The
House version of the appropriations mea-
sure did not include the indecency ban nor
any of the other provisions. But the House
accepted those additions without argument.

It is likely a coalition of broadcast groups
and citizen groups will challenge the new
indecency law. The National Association of
Broadcasters has said an appeal is a “major
option.” Among the legal recourses would
be to go to District Court and seek an
injunction against enforcement of the stat-
ute. Another would be to seek a review of
the FCC order on indecency in the Court of
Appeals, which can act quickly.

As for the obscenity language, it may not
pose a serious threat. It was attached to a
parental leave bill some Hill insiders were
writing off as of late last Friday (Sept. 30).
Sponsored by Senator Strom Thurmond (R-
S.C.), the anti-porn provision says any ut-
terance of obscene language or distribution
of obscene matter by cable television would
be a criminal offense punishable by up to
two years in prison and a fine of up to
$250,000. The bill also makes clear that
states and cities are free to regulate obscene
matier on cable or pay TV, as long as such
regulation is “not inconsistent with the Con-
stitution.” Distribution as defined in the
anti-porn provision would apply to telecast-
ing, broadcasting or cablecasting, as well as
wire, microwave or satellite. And it would
cover producers, program suppliers and lo-
cal cable franchise operators.

Thurmond argues the law is needed to
clear up any uncertainties concerning the
federal and state government’s ability to
regulate obscene programing. Moreover, he
says it is unclear whether the obscenity
section of the 1984 Cable Act is enforce-
able. The National Cable Television Associ-
ation is not opposing the anti-porn provision
since it recodifies the cable act.

Meanwhile, a battle was brewing over
children’s television legislation (H.R. 3966)
between House Telecommunications Sub-
committee Chairman Ed Markey (D-Mass. )
and Senator Tim Wirth (D-Colo.). Markey
is the key sponsor of the measure, which
passed the House in June and has been
stalled in the Senate since Wirth jumped in
with an alternative proposal.

The bill is the product of intense negotia-
tions between Markey, the National Associ-
ation of Broadcasters and children’s televi-
sion activists. It proposes commercial limits
in children’s programs of 10%; minutes per
hour on weekends and 12 minutes on week-
days. And it requires broadcasters to serve
the “special needs” of children, which the
FCC would be required to take into consid-
eration at license renewal time. Broadcast-
ers agreed not to oppose the measure, but
reserved the right to fight any amendments
that might surface in the Senate.

When the bill moved to the upper cham-
ber, however, Wirth circulated an alternative
he planned to offer on the Senate floor. Last
week he introduced a new proposal, one that
excludes the advertising limits but retains
the license renewal section and requires the
FCC to study the effectiveness of the legisla-

tion following enactment.

Broadcasters say Wirth's proposal is “un-
acceptable,” and that they are sticking with
the Markey bill. Moreover, the senator’s
actions are believed to have strained rela-
tions with Markey. As one source put it:
“Wirth js sticking his nose in this and saying
either you do it my way or not at all.”"Wirth
was chairman of the Telecommunications
Subcommittee when he was in the House.

Proponents of the House bill feel Wirth
has spoiled the chances for any action on
children’s television this year. Markey, it is
believed, is unhappy with the latest turn of
events. The two appear to be at a standoff.

Even if Markey were to back Wirth,
broadcasters have gotten several senators to
put holds on the bill. A Wirth aide said he
was “very surprised and disappointed” to
learn that the NAB would oppose the sena-
tor. “If they have made a decision to oppose
our proposal they have made a decision to
kill their bill,” said the aide. Action for
Children’s Television, which was not sup-
portive of Wirth’s initial maneuver, now
favors the latest proposal, because it retains
the license renewal section, something ACT
feels is key. “I am supporting the new pro-
posal because it is the old proposal without
the minutes,” said ACT President Peggy
Charren.

What makes the story even more intrigu-
ing is that Wirth is not even a member of the
Senate Commerce Committee, which has
jurisdiction over the issue. Senate Com-

merce Committee Chairman Ernest Hollings
(D-S.C.) has been surprisingly quiet
throughout this debate. It is believed Hoil-
ings has decided to let Wirth and Markey
fight it out. Nevertheless, some Hill observ-
ers were puzzled by the chairman’s acquies-

cence.
a

In other Hill action last week the House
Energy and Commerce Committee passed
the so-called superstation scrambling bill
(H.R. 2848) (BROADCASTING, Sept. 26). It
is anticipated the full House will consider it
on Tuesday, Oct 4.

Before casting his vote, however, Chair-
man John Dingell (D-Mich.) chastised the
House Judiciary Committee for what he felt
was a “jurisdictional incursion.” The bill
orginated from Judiciary’s House Copyright
Subcommittee since its primary function is
to establish a compulsory license for the
retransmission of broadcast signals to back-
yard satellite dishes. But the measure also
dealt with communications policy such as
syndicated exclusivity and the definition of
so-called “white areas.”

And although the measure was referred to
Commerce, the chairman, who is well-
known for asserting his jurisdictional pre-
rogative, complained bitterly. He said Judi-
ciary had “strayed from its legitimate
concern,” and that he was tired of these
Jurisidictional “tussles.” He called Judiciary
a group of “enthusiastic amateurs.” a

NCTA votes 15% dues surcharge
to fund telco fight

Mooney declines specifics on
what association will do with
estimated $1 million war chest

The board of the National Cable Television
Association, meeting in New York last
week, voted to increase temporarily its
membership dues |5% starting this month to

better wage its campaign to keep the tele-
phone companies out of the cable business.
The board is expected to maintain the sur-
charge at least through the end of 1989. If
so, it will amount to about $1 million.
Following the meeting, NCTA President
James P. Mooney refused to discuss how the
money would be spent, beyond saying it

museum as well.

executive officer of the USA Network.

Aces showing. Cable television programing took its place in the Museum of Broad-
casting last week in New York. As part of a series of events that brought cable
executives together with MOB officials, the cable industry donated to the museum's
archives 313 programs, representing all the ACE award winners—recognized for
excellence by the National Academy of Cable Programing—since the awards
began nine years ago. The gift was disclosed last Tuesday (Sept. 27) during a
luncheon in New York jointly sponsored by MOB and the NACP (see page 60). The
agreement calls for all future programing from ACE winners to be given to the

On Wednesday, Wiliam Paley, CBS chairman and chairman of the board of
trustees of the museum, hosted a luncheon for some 25 cable executives, principal-
ly from the cable programing networks. Those present said the aim of the luncheon
was to introduce the cable industry to the museum. MOB was asked by one cable
executive about changing its name to the Museum of Broadcasting and Cable or the
Museum of Radio and Television. MOB said the board has discussed that issue, but,
feeling that “broadcasting” covers all television delivered to the home, has no plans
to change the name. At present, it is concentrating its efforts on raising $40 million
for @ new building in New York. Among those on the MOB board are Ralph Baruch,
chairman of the National Academy of Cable Programing; Frank Biondi, president
and chief executive officer of Viacom, and Kay Koplovitz, president and chief
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would be used “to do battle” with the telcos.
Asked why the assessment was necessary,
he said, “*We did not have enough money to
do what we think we have to do.”

None voiced opposition to the assess-
ment, Mooney said. “One of them wanted to
give us more.” The telco-cable 1ssue was the
principal topic at the board meeting, discus-
sion of which accounted for at least a third
of the six-hour meeting.

By NCTA’s reckoning, the special assess-
ment is significant. But, according to Moo-
ney. it is “small change’ relative to what the
telephone companies can be expected to
spend. “The opposition is able to spend 80
times what we are,” Mooney said.

NCTA launched its anti-telco compaign
early this year, after it became apparent that
the FCC would probably lift its own rules
prohibiting telcos from providing cable ser-
vices in their telephone service areas and
recommend to Congress that it repeal simi-
lar prohibitions in the Cable Communica-
tions Policy Act.

The cable industry fears that if the prohi-
bitions were removed, the telcos would con-
struct high-capacity integrated voice and
video networks, and, because of their size
and ability to subsidize competitive activi-
ties from their monopoly telephone service,
come to dominate the business of delivering
television to the home.

So far, NCTA's campaign has included a
lot of rhetoric asserting that telco entry in
cable embodies considerable risk and little
benefit to the public and attempts to estab-
lish alliances with broadcasters and other
groups.

In recent NCTA history, the assessment is
paralleled only by a one-time surcharge im-
posed in 1985 to cover expenses stemming
from lobbying for the Cable Act.

After the FCC reimposed the syndex rules
last July. Mooney said the association would
challenge them in federal court. That is still
the intention, unless the FCC does the unex-
pected and makes the rules considerably
more palatable on reconsideration. But,
Mooncy said after the meeting. “There
doesn’t seem 1o be any auguries that the
commission is ready to change any of these
things. The rules are singularly bad even in
terms of the policies they say they are trying
to further. It Jooks to us as if it is impossible
to make them work.”

In other items, the board voted to file
comments in support of FCC actions to drop
the prohibition against broadcast network
ownership of cable systems. The rules were
passed at a time when cable was in its
infancy, but NCTA said the industry has no
problems today with the broadcast networks
owning cable systems.

The board also heard reports on the status
of the home satellite bills offered by Senator
Albert Gore (D-Tenn.) and Representative
Billy Tauzin (D-La.) and the FCC's rule-
making to reimpose syndicated exclusivity
rules. Status reports on high-definition tele-
vision, National Cable Month. the FCC’s
signal leakage requirements that take effect
July 1, 1990. and Cable Labs were also
given. Dick Green, who will take over as
president of Cable Labs this month, was
introduced to the board. o
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Baruch calls for a cable ‘statesman’

At dinner in his honor, he urges
industry to avoid blind pursuit

of wealth and suggests cable needs
someone in Frank Stanton mold

to speak to all constituencies

Ralph Baruch, chairman of the National
Academy of Cable Programers and senior
fellow at Columbia University’s Gannett
Media Center, was honored by the Walter
Kaitz Foundation in New York last week. In
his speech to those attending, he issued two
warnings to the cable industry: that exces-
sive greed will hurt both the industry and the
country at large, and that cable needs a
“statesman” in the mold of the broadcasting
industry’s historical statesmen, to speak for
the industry to all constituencies.

“It seems to me that, in ever-increasing
numbers, many want 10 worship at the high

to a leveraged buyout battle that resulted in
Sumner Redstone taking over the company.
He declined to cite- specific instances, say-
ing later that he would leave the interpreta-
tion of his remarks up to the listener.

But he was specific on his second point,
saying the cable industry needs a statesman
in the mold of David Sarnoff or Frank Stan-
ton to tell its story.

Baruch said this leadership voice should
“transcend the cable interest and state our
larger goals for all of communications as a
servant of the American public. In years
past, broadcasters understood the need for
one voice. They put forth such statesmen—
individuals of true character.” it is time
cable did the same, he said.

“This statesman...could emerge to speak
with confidence, with clarity, to enunciate
our concerns and outline our hopes, with

L

L UniVision.

Baruch (1), senior fellow at Columbia University's Gannett Media Center; Michele Synegai-
Mitchell, president of the Walter Kaitz Foundation, and William Grimes, chief executive officer,

L

altar of wealth,” Baruch said.” “Their reli-
gion is the early and speedy amassing of
personal riches. with a corresponding sacri-
fice of humanity.” He said that as the indus-
try grows, “let us use debt primarily to
create jobs and opportunities for all, and not
to simply accumulate more wealth and pow-
er.... Communicators in America must be
more concerned about Main Street and less
concerned about Wall Street. We must real-
‘ize that cable and broadcasting have to first
please our viewers before we try to please
the bankers and the market makers.... |
would hate to see us lose our character and
our spirit to a greedy few.”

Many of the cable operators in the audi-
ence of 1,200 took Baruch’s remarks to be
directed at companies that are not long-term
players in the industry—those that enter for
the quick financial turnaround that could
result in a lowering of service to consumers
that would tarnish the entire industry. Bar-
uch’s former company, Viacom, was subject
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respect for the intelligence of our viewers,
our leaders, our legislators and our regula-
tors. This new voice of leadership, coupled
with our very effective trade organization,
and hopefully forming alliances with others,
will permit us to address and formulate the
long-term policies and positions of a new
age of electronic communications.”

Baruch said his remarks were not meant
to criticize the NCTA, which he praised
twice in his speech. But he said trade associ-
ations often stand accused of narrowly argu-
ing their constituents’ case, while Baruch’s
“statesman’ would not suffer from such Ia-
beling.

Baruch also touched on the telco issue,
saying “‘this threat to cable and broadcasting
must be met now, it must be met directly,
and it must be met with full strength.”

The Walter Kaitz Foundation, which aids
in the training of minorities for management
positions in the cable industry, raised more
than $450,000 at this vear's event. .|
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Father’s day. Bill Daniels, acknowledged as the father of cable television for his more than
40 years of service in the industry, was honored at a roast hosted by the Washington chapter
of Women in Cable last week in Washington.

Daniels accepled jokes at his expense on his multimillion-dollar home, his four marriages,
his nutritional habits and his ill-fated sports ventures, before turning serious in his closing
remarks: "I am extremely grateful to be honored by this fine industry

“The thing I'm proudest of,” Daniels said, "is that there are no second-class cities in the
communicalions revolution we live intoday,” because of cable. All small cities now have as
much entertainment as New York or Los Angeles, he said. "That is our single most
outstanding accomplishment.”

Throughout the evening the laughs were on Daniels. HBO Chairman Michael Fuchs said
he ran Into Daniels in the early 1970's and he told him to get into cable. *| made the mistake
{of thinking] that cable is programing,” said Fuchs. “If | was an operator, I'd be honored
tonight.”

Fuchs said, "If Bill Daniels is the George Washington of cable television, then John Malone
[president of Tele-Communications Inc. and last year's roastee] is Abraham Lincoln, but
we're still waiting for him to free the slaves.”

Mary Alice Williams, CNN anchor and the evening’s MC, poked fun at Daniels's eating
habits. "Bill Daniels is to good nutrition what Dan Quayle is to combat.”

Daniels said he is sometimes asked whether he prefers blondes, brunettes or redheads.
His answer: "It doesn't matter what color the truck is if it's going to run over you.”

Daniels, who has been a cable broker and system owner through the years, has also been
associated with several successful and unsuccessul sports ventures. He was instrumentalin
taunching the American Basketball Association and the U.S. Football League and is the
owner of several regional sports networks. He also founded the Young Americans Bank, a
savings institution serving those under 22. One of its first depositors, eight-year-old Lizzie
Fox, related her own Daniels story. She said she had borrowed money from the bank for a
bike but couldnt make the loan payments. Her collateral was her newspaper route, which
she sold to Daniels for $500, and he in turn sold to TCI for $1,500

The dinner, atiended by 475, raised $50,000 for the Women in Cable Foundation. Above,
Daniels presents the check to Kate Hampford (1), chairman of the WIC Foundation Commit-
tee and director of affiliate marketing at C-SPAN, and Beverly Harms, president of the
national chapter of WIC and vice president, office of the chairman. Communications Equity
Associates.
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Jones drops USA for TNT

MSO says it is going with new
Turner service because it

wants more original programing;
USA, calling move breach of
contract, files suit

Jones Intercable delivered “a message™ to
cable networks to come up with more origi-
nal first-run programing if they expect cable
systems to carry them. That message was
delivered in the form of an announcement
that the 10th [argest multiple system opera-
tor will drop USA Network from more than
half of the one million-plus homes its cable

systems serve. Jones Intercable will replace
USA with Turner Network Television.

Glenn Jones, chairman and chief execu-
tive officer of Jones Intercable, said the
decision was based on differences in the
respective programing philosophies and not
on USA’s recently proposed raie increase.
USA recently presented cable systems with
a rate card that calls for its per-subscriber
fees to increase from 13 cents in 1988 to 18
cents in 1989 and 23 cents in 1990.

USA appears in 45.2 million homes, ac-
cording to Neilsen’s coverage tracking re-
port of Aug. 31, making it the nation’s
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fourth-largest cable network. Prior to the
announcement from Jones Intercable, USA’s
subscriber base had grown by 4.4 million
homes since January 1988.

Jones Intercable currently carries USA in
850,000 homes. A spokesman lor the MSO
said the decision to eliminate the network in
slightly more than two-thirds of those homes
is based on Jones Intercable’s interpretation
of its affiliation agreement with USA. The
MSO contends that its contract stipulates the
per-subscriber fees it will pay USA, but
does not require carriage of the network.
“We have acted within the provisions of our
contract,” he said.

Not so, said USA. In a sharply worded
statement the cable network said 1t “would
vigorously enforce its contract for distribu-
tion by Jones Intercable.” Subsequenily,
USA filed for a temporary restraining order
in U.S. District Court of the Southern Dis-
trict of Manhattan last Friday (Sept. 30).
USA is also preparing to file suit tor breach
of contract against Jones Intercable.

USA’s standing as the first-place cable
network on many Jones Intercable systems
makes last week’s decision hard to under-
stand, according to Kay Koplovitz, USA’s
president and chief executive officer.

Koplovitz also said that in the 12 meet-
ings between the two parties, Jones “"was not
forthcoming™ about its dissatisfuction with
USA’s programing. That dissatisfaction is
particularly contradictory, said Koplovitz.
given the Sept. 13 issue of the MSO’s own
channel guide for its system in Fort Myers,
Fla., which lauds USAs programing as
“popular and balanced.,”

In explaining his decision. Glenn Jones
said that USA’s new schedule contains noth-
ing to differentiate it from the broadcast
networks and broadcast stations (BROAD-
CASTING, Aug. 22). Last week, Jones reiter-
ated that rationale, saying that USA’s pro-
graming approach is “ratings-driven” tor a
broad audience. “That's not what we want.”
Jones said that the broadcast networks and
superstations already supply cable systems
with programing created to deliver ratings to
a wider audience. He would prefer to use his
systems’ limited channel capacity for cable
networks targeted to niche audiences.

Jones also said the decision to drop USA
was supported by a survey on television
violence that rated 85% ot USA’s program-
ing as violent. Good ratings don't justity
more violence, Jones said.

Opinion was mixed last week on just how
significant the Jones Intercable decision
would turn out to be, both for USA and tor
cable programing in general. A concern
often expressed by MSO executives is pro-
viding the right mix of channels to give their
systems good ratings and a high level of
customer satisfaction (which results in time-
ly payment of monthly subscriber fees). On
the other side of that equation is what sys-
tems consider to be an equituble per-sub-
scriber fee for each channel.

“l understand where Jones is coming
from,” said Lloyd Hussey, senior vice presi
dent of programing and marketing at Warner
Cable. “This could be an interesting test
case” for dropping major basic channels by
cable systems. 0
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All systems go at Space WARC

U.S. delegation, others optimistic
that fixed satellite plan will
be worked out by this week’s deadline

Lights in Geneva's modemn, stone and
wood-paneled international conference cen-
ter were burning late at night last week and
over the weekend, as delegates to the second
and final session of the Space WARC strug-
gled to complete their work by Wednesday
(Oct. 3), as scheduled. Indications were that
the deadline would be met and that the
World Administrative Radio Conference
will succeed in drafting a plan for the fixed
satellite services’ use of the geostationary
arc. Whether the conference is considered a
success will depend on a country’s point of
view. Indeed, “success” itself last week ap-
peared to be a matter of definition. For the
U.S., it seems to mean, at least in part,
damage control.

After five weeks of sometimes frustrating
work, the conference—being attended by
some 900 representatives of 119 countries—
last week was close to completing its work
on planning portions of the so-called expan-
sion bands—4300-4800 mhz, 6725-7025
mhz and 10.7-10.95 ghz, 11.2-11.45 ghz
and 12.75-13.25 ghz—with each country to
be alloted at least one orbital position in a
predetermined arc with 800 mhz of band-
width. The plan’s aim is to “guarantee in
practice for all countries equitable access ©
the geostationary orbit.”

But the plan, as finally adopted, may
cause some grumbling on the part of devel-
oping countries that find they will have
coordinate their allotment with the operation
of an existing system. And its value to some
developed countries, at least in the near- to
mid-term, is seen by some as doubtful.

What's more, work on procedures to im-
plement the plan—a crucial aspect of the
conference’s agenda—was proceeding slow-
ly, even tortuously, amid confusion and fray-
ing tempers. “There’s a lot of hot air and ego
in there,” said a representative of one devel-
oped country referring to delegates from
developing countries debating the proce-
dures issues.

However, one of those at the conference
who appears confident it will finish its work
on time and with a “satisfactory” plan is the
head of the U.S. delegation, Ambassador
Theodore Brophy. He noted that a number of
concepts have been developed for solving
the problems blocking completion of the
allotment plan and that the committee re-
sponsible would be working long hours
throughout the weekend. “The pace of the
conference has picked up and there have
been expressions of goodwill,” he said.
Brophy also quoted, with approval, the head
of the French delegation: “We can't be nos-
talgic for words we were wedded to. We
must move forward.”

Although the quote regarding “hot air and
ego” indicates delegates of developing
countries sometimes try the patience of their
colleagues from developed countries, both
generally have spoken favorably of what
they regard as the conference’s businesslike

atmosphere. The level of politicization—
high in past conferences, specifically in-
cluding the first session of the Space
WARC, in 1985—has been low, delegates
say, and the level of seriousness, high.
Cheikh Ndiongue of Senegal, who serves as
chairman of a working group charged with
establishing the allotment plan, spoke of a
“good period of cooperation among the del-
egates,” and added: “This session was more
technical than political. The first was politi-
cal.” But he attributed that to the fact that
the first session was establishing principles.
“That means politics.”

Developing countries were also swallow-
ing their bitter disappointment over the ab-
sence from the plan of allotments for subre-
gional systems, those arrangements in
which countries could pool their resources

e L
Brophy and WARC Chairman lfija Stojanovic
to establish a single operation. Realistically,
such systems are developing countries’ only
means of access to satellite service, at least
for the foreseeable future. “We haven’t even
talked about a national system,” said Tarlo-
chan S. Hungin, the head of Kenya’s delega-
tion. “Our first system would be a subre-
gional one for that part of Africa.”

But Hungin and others from developing
countries accept the rationale that the geo-
stationary arc lacks the capacity to accom-
modate both national allotments and subre-
gional systems. Those systems will be
provided, but through procedures to be asso-
ciated with the plan. And Hungin said: “We
have to accept the reality of doing it through
procedures.”

For the U.S., the conference is proving a
success if for no other reason than that it has
turned away from a formal, structured pro-
cess of resolving conflicts between and
among existing and proposed services in the
conventional fixed satellite service bands.

The allotment plan is another matter.

The conference had been charged, in a
resolution adopted at the 1979 WARC, to
adopt a plan that would “guarantee in prac-
tice for all countries equitable access to the
geostationary orbit.” And, as a representa-
tive of one developed country last week put
it, the conference was “operating in a plan-
ning environment.” Developing countries
appeared determined to produce a plan that
would contain allotments they could point to
as theirs. Some had had unpleasant exper-
iences in attempting to follow the evolution-
ary “first-come, first-served” approach the
developed countries find congenial. India
and Indonesia, for instance, felt they had
been treated badly by Intelsat in the 1970%,
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when they sought to coordinate satellite pro-
posals with the global system.

Nor is it only a matter of requests for
identifiable slots. Over the past five weeks,
delegations repeatedly burdened the require-
ments they had put into the plan with addi-
tional constraints—as to rain attenuation,
for instance, or mountain ranges, or geogra-
phy—they insisted be considered. The re-
sult was to diminish the degree of flexibility
the plan could accommodate. Indeed, the
U.S. felt it had to abandon the NASARC
software it had developed to help produce a
plan; the software is geared to a flexible
approach. It is not a developed countries’
kind of plan.

Still, William Hatch, of the National Tele-
communications and Information Adminis-
tration, who is U.S. spokesman on the com-
mittee  drafting the plan, resists the
description of it as “rigid.” Under the plan
being developed, he said, a nation’s orbital
slot can be moved within its predetermined
arc without sacrificing any protection, thus
affording some flexibility. As the country
involved moves toward converting the allot-
ment into an assignment, the slot diminishes
in size. Some engineers also say the carrier-
to-interference ratio of 26 db that is written
into the plan provides some “surplus,” and
that systems could accept a greater degree of
interference without harm.

Representatives of developed countries,
however, are nox impressed with that kind of
flexibility. A member of the French delega-
tion said France has “no intention” of using
the plan. “It is rigid,” he said. “By its
nature, every plan is rigid.” Another repre-
sentative of Western Europe described the
plan as one that “grows out of a political
demand for a way of doing things in a
political environment.” An_“intelligent
plan” normally develops out of “anticipated
demand,” he said. And “evidence of de-
mand for use of [the expansion bands],” he
added, “is not yet there.” An American
offered a similar comment: “This is a con-
ference we didn’t need. It was forced on the
developed countries by the developing
countries.”

One developed country that seems enthu-
siastic about the prospects offered by the
plan, however, is Canada. It expects to
achieve one of its principal goals—the pos-
sibility of multiple coverage of its area.
Countries are to be allowed more than one
orbital position if necessary to provide sin-
gle coverage of their land mass. The U.S.,
for instance, will be allowed two. But Can-
ada’s argument that it should be allowed t
employ the three slots it would be assigned
in overlapping coverage was rejected by the
conference; it held to the view that each
country would be limited to single coverage.
Now Canada is pursuing a different ap-
proach: It believes the procedures being
developed for implementing the plan offer
several options that would allow it to obtain
the multiple coverage it says it needs. “So
we're happy,” said Gabriel Warren, chair-
man of the Canadian delegation. Then he
noted that, unlike the European land mass



— S

R 47 e

» -

| TOP OF THE WEEK

that is crowded with a large number of
countries, “Region 2 [the Western Hemi-
sphere] is fortunate; it has a lot of orbit
capacity.”

However, the proposed procedures on
which Canada is counting are at issue in a
major controversy that could jeopardize
plans to wrap up the conference on Wednes-
day. Edward Ducharme, a member of the
Canadian delegation who serves as chair-
man of the working group dealing with the
" procedures, drafted a paper consolidating
texts of documents that had been written on
the subject. The aim, the paper said, was to
simplify those documents. But when pre-
sented to the full committee, he acknowl-
edged later, the paper was “torn apart.” As a
result, the chairman of the committee estab-
lished an ad hoc group of 21 countries to try
to develop a paper on which a consensus
could be built. Later, a small drafting group
was appointed that on Wednesday began
working far into the night.

Developing countries are concerned
about some procedures developed countries
say are designed to build additional flexibil-
ity into the plan. One provides a means for
introducing  “additional  uses"—beyond
those provided for in the plan—into the
planned bands. U.S. officials, in defending
the proposal, say the protection afforded the
allotments in the plan would not be affected.
But some delegates from developing coun-
tries see it as a possible step back toward the
kind of first-come, first-served approach the
plan was designed to supplant, an approach
developing countries say has enabled the
developed ones to dominate the spectrum
and the orbital arc,

Procedures for introducing subregional
systems are also causing uneasiness. Al-
though developing countries recognize the
need to establish such systems through pro-
cedures rather than guaranteed allotments,
some are having trouble accepting a require-
ment that the national allotment of a country
that joins a subregional system would be
*suspended during the lifetime” of that sys-
tem—and that when a country chooses to
leave a group and implement a national
system, it would proceed under the provi-
sions dealing with “additional uses.” Its
right to a national allotment would not be
automatic.

And as the conference entered its final
weekend, experts, as Ambassador Brophy
noied, were trying to solve the riddle of the
allotment plan. Specifically, the problem is
integrating existing systems already in the
expansion bands—they would be permitted
to remain in their present location for up to
20 years—into the plan. Worldwide, there
are 14 such systems—those that had been
registered with the International Frequency
Registration Board before the 19835 ses-
sion—with a total of 38 beams. Two of the
systems are American, but neither is oper-
ational. ISI has two satellites in the coordi-
nation stage, and PanAmerican Satellite is
authorized to occupy two slots in the expan-
sion bands, but has applied for permission to
operate in the conventional bands instead.

Two approaches at integration are being
tried, both of which rely on Japan's Orbit II
computer software program. The one on

which more progress has been made in-
volves simply overlaying the allotment plan
of basic requirements (Part A) with the ex-
isting systems (Part B), and then, by “man-
ual intervention,” repositioning the basic
requirements in an effort to minimize in-
compatibilities. However, even a best-case
scenario does not envision the emergence of
a plan that would not require some coordina-
tion between basic requirements and exist-
ing systems.

The other method under consideration
would include the allotments and the exist-
ing systems in a “synthesis” run of the
software program. Then the allotments
would be repositioned manually to reduce
the incompatibilities.

m]

Some of the delegates milling about the
international conference center last week
said they had the feeling they were attending
two conferences. One involved the task of
guaranteeing all nations equitable access to
the geostationary orbit. The other involves
broadcast satellite matters.

Some of those involve old business, like
establishing feeder links for the direct
broadcast satellite service plan that was
adopted for Regions | (Europe and Africa)
and 3 (Asia) in 1977. Although the Region 2
countries adopted a DBS plan that includes
feeder links in 1983, the U.S, was interested
in the DBS issue because of a desire to feed
any satellite system that might be estab-
lished to serve American territories in the
Pacific, including Guam, Samoa and the
Marianas. The committee working on the
issue approved a plan that permits the U.S.
to use frequencies in the 17.3-18. 1 ghz band
for that purpose for feeds emanating from
the West Coast and Hawaii—assuming a
satellite system is established.

High-definition television was also on the
commitiee’s mind. The committee adopted a
resolution calling on a future WARC o
make a worldwide allocation for wideband
HDTV. The committee focused on the 12.7-
23 ghz band as a likely candidate for the
service. The U.S. did not press for a confer-
ence on HDTYV, certainly not in 1992, when
it could be held in connection with a sched-
uled mobile satellite WARC. Delegation
members say the U.S. feels there is not
sufficient demand for wideband HDTV in
the U.S. to reserve frequencies now used
there for other services. Indeed, they note
that despite the 32 channels set aside for
DBS in the plan adopted by Region 2 in
1983, no Western Hemisphere countries are
using the service. They also note that the
FCC is allocating no more than 6 mhz of
additional spectrum for a terrestrial ad-
vanced TV system. Europeans and Asians,
however, are expressing a more urgent need
for spectrum for wideband HDTV.

Sound broadcasting from space was an-
other matter on the agenda, and on this one
there were even more signs of movement.
The committee approved a resolution call-
ing on the ITU’s plenipotentiary conference
to be held next year to schedule a confer-
ence—preferably in connection with the
1992 mobile satellite WARC—to find a
band for a satellite sound broadcasting ser-
vice within the 500-3000 mhz range. O
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New syndication
season off to
shaky start

With Olympic competition, staggered
takeoff for season, new offerings

in syndication are losing lead-ins and
underperforming their predecessors

In week three of the new syndication season
(Sept. 19-23), new programs on the air
turned in poor to mediocre performances for
the most part, based on ratings in the 16
overnight markets. However, program ana-
lysts cautioned that NBC’s coverage of the
summer Olympic games from Seoul, South
Korea, are disrupting normal viewing pat-
terns and to some extent suppressing view-
ing of syndication programs. As a result,
they say, the performance of many programs
cannot be gauged accurately until the
games, and perhaps the Major League Base-
ball playoffs and World Series, have con-
cluded. Another factor observers feel is af-
fecting viewing—and one, unlike the
special event programing, that cannot be
looked beyond, is the lack of a uniform
season start, precipitated by the writers’
strike.

The ratings for USA Today: The Televi-
sion Show, which is in its second week,
dipped slightly, but maintained an average
12 share in the 16 overnight markets, ac-
cording to a rating report issued by Seltel,
the New York-based station representative.

In that same report, Entertainment To-
night recorded a 17 share, down slightly
from the 18 share recorded by its lead-in
program,

The report, covering season-to-date rat-
ings for 23 new syndicated programs, found
that 14 of those shows are scoring lower
ratings than did the programs occupying the
same time periods a year ago—as low as
37% of those ratings in the case of USA
Today.

Of the handful of new programs doing
better in their time periods compared to a
year ago, the off-network New Leave it to
Beaver, airing in four metered markets, is up
43%, largely due to the strong performance
of the show at 6 p.m. on wkBD-TV Detroit,
Seltel said.

All the special sports programing on the
networks, said Janeen Bjork, vice president

_and director of programing, Seltel, “is mak-

ing it very difficult to gauge how the new
syndication shows are really doing.” As for
the declining shares from a year ago, Bjork
said that trend follows the pattern from last
season, when only one new program deliv-
ered a better share in its time period—Win,
Lose or Draw. “It’s usually every two years
where you get a hit [new syndication] show,
like a Wheel or Oprak,” she said.
Another factor contributing to the low
numbers is the lack this year of a cohesive
“new season,” where all or most of the
network and syndication schedules are
launched in September. In fact, this season,
some network shows initially planned for
launch in September will not Iaunch until
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January (although most of the new sched-
ules will be in place by the beginning of
December). That, in turn, she suggested,
has led to a certain amount of “viewer apa-
thy” toward the new season.

Another consequence of the quirky start
of the 1988 syndication season 1s that sta-
tions will be under more intense pressure
than ever to make decisions about renewing
or canceling new shows. The first numbers
that will constitute a true measure of how
the new flock of shows is performing will be
the November books. And once stations
have those in hand—by mid-December—
they will have about a month to decide
whether to keep the shows or pick up some-
thing new at the INTV or NATPE program-
ing shows, said Bjork.

Meanwhile, new shows bowing in week
three included LBS's The New Family Feud,
which averaged a 5.1/13 in the metered
markets (with the exception of the NBC
owned and operated stations, which won't
debut the show until Oct.3), failing to hold
its lead-in, and off 7% in the period from a
year ago. Programers stress it is impossible
to get a real sense of that program’s perfor-
mance, however, until the NBC stations
come on board next week.

Lorimar’s Family Medical Center contin-
ued to lose ground from its lead-in, with an
average 2.2/13, continuing flat, compared
to the period performance a year ago. Buena
Vista's Regis and Kathie Lee also continued
turning in mediocre numbers at best, with a
2.6/11 in week three, an 8% drop off its
lead-in and 27% off the mark from the time
period a year ago. On Trial, from Republic,
in its second week out, managed to hold on
to its 8 share lead-in, while three new game

shows, Paramount’s Wipeout, Multimedia’s
Sweethearts and Barris/Guber-Peters’s The
New Gong Show, ail fell 20% or more from

their lead-ins. “It’s hard t be optimistic
about any of these shows,” the Seltel report
concluded. o

MGM/UA restructures company,
Thomopoulos resigns

Company plans rights offering,
may sell some assets to help repay
bank debt, improve cash flow

MGM/UA announced several proposals last
Tuesday (Sept. 27) designed to restore the
health of what has been widely perceived to
be an ailing organization.

The company announced plans for a $200
million rights offering to shareholders, a
possible sale of certain assets and a stream-
lining of the company’s motion picture oper-
ations. The same day, Anthony Thomopou-
los, chairman of the United Artists Pictures
unit that would cease production under the
planned restructuring, announced his resig-
nation.

The company said it expected these mea-
sures would result in “repayment of all its
bank debt and an improvement in annual
cash flow of over $50 million.”

It was not announced which MGM/UA
assets might be sold. but one informed
source said that MGM/UA Chairman Ste-
phen Silbert was considering sale of the
company’s television business. Wall Street
observers said the word was that MGM/UA
Television Productions President David
Gerber was considering a leveraged buyout
of the division. Gerber could not be reached
for comment. Silbert has said that UA's film

Court blocks L-T/Warner merger

in the wake of a New York state court ruling blocking the proposed merger of Lorimar
Telepictures Corp. and Warner Communications Inc., Lorimar will postpone the
shareholder meeting scheduled for Monday (Oct. 3}, at which the merger plan was
up for approval. The court’s decision may cause the reduction in the price Warner
will pay for Lorimar shares, according to one Wall Street analyst.

The shareholder meeting will be reconvened Monday, Oct. 17. Meanwhile, Warner
said it would “expeditiously” appeal the ruling, which was issued in the course of a
suit filed July 12 against Warner by Chris-Craft Industries and its majority-owned
subsidiary, BHC Inc. The suit sought a declaratory judgment that Warner's acquisi-
tion of Lorimar would violate a 1984 shareholder agreement between Chris-Craft
and Lorimar, and sought to block the merger until Warner complied with the
agreement. In a mation for summary judgment, the judge hearing the case ruled in
favor of Chris-Craft.

Chris-Craft argued that the 1984 agreement prohibited Warner from owning,
“directly or indirectly,” any television station as long as Warner owned more than a
25% stake in BHC, a television group broadcaster. Warner, which cwns 42.5% of
BHC, would have acquired several Lorimar-owned stations if the Lorimar merger
were completed. At the time the suit was filed, Lorimar owned six stations. It has
since sold three and reached an agreement to sell a fourth, weGH-Tv Pittsburgh. It
has vyet to sell two stations in Puerto Rico. When the suit was filed, Warner argued
that its plan to transfer the ownership of the unsold stations to an irrevocable voting
trust at the time of the merger would fulfill the agreement.

If the court’s decision is not reversed on appeal, Warner will have to delay the
merger until the remaining Lorimar stations are sold or reduce its holdings in BHC
below the 25% level. A source at Warner said the second possibility was unlikely.

One analyst familiar with the companies said that it was possible that the ruling
would cause a reduction of the amount of Warner stock that Lorimar shareholders
would receive in the merger. Lorimar’s continued independent operation would
make it less valuable to Warner, as would its hurried sale of the stations at
presumably below-market prices.
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Thomopoulos

library would not be sold.

MGM/UA's stock declined $1.25 the day
following the announcement, closing at
$12.25 on Sept. 28.

The rights offering would result in $200
million in additional equity for MGM/UA,
the company said. Under the terms of the
offering, stockholders would be entitled to
purchase additional shares of MGM/UA
common stock at a price to be set at the time
of the offering. Tracinda Corp., 79% share-
holder of MGM/UA, will purchase all
shares not bought by other shareholders.
Tracinda is owned by investor Kirk Kerkor-
ian, who in July announced another
MGM/UA restructuring, which later fell
through. Although the rights offering might
eliminate the company’s $250 million bank
debt, MGM/UA had an additional $400 mil-
lion in debt as of May 31, 1988.

MGM/UA said that as part of its “ongoing
restructuring” all tuture productions will be
carried out by its MGM Pictures production
unit. It had been previously reported that
United Artists Pictures was not actively
seeking projects for development, although
it had one movie in production and another
slated for shooting (see BROADCASTING.
Sept. 26).

MGM/UA Television Productions is pro-
ducing the shows thirtysomething,
Knightwatch, Baby Boom and In the Heat of
the Night for network television this fall.
MGM/UA Telecommunications is producing
The Twilight Zone and Group One Medical
for syndication.

Thomopoulos’s resignation follows the
Sept. 11 resignation of MGM Pictures chair-
man Alan Ladd Jr., which followed the July
resignation of MGM/UA chairman Lee
Rich.

Thomopoulos had served as chairman and
CEOQ of United Artists since August 1986.
He served as president of ABC Broadcast
Group from 1983 to 1985 and as president
of ABC Entertainment from 1978 to 1983,
Thomopoulos said that he was remaining at
United Artists as a consultant until mid-
November, and would announce further
plans at a later date. a
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How did one man get 20 million
Americans to almostlook
forward to Monday mornings?

Knight-Ridder, which recorded its twelfth consecutive year of earnings per share growth in 1887, 1s a worldwide




By unmasking mysteries about
making more money. Sharing secrets of
the competition. Revealing valuable lessons
of financial successes and failures. And
reporting local business stories with a
passion for performance.

And doing it week after week, in
Business Monday.

Business Monday was Larry Birger's
obsession. T create a special section in
Monday's newspaper that focused on
hometown, regional business news and
personal money matters.

Business Monday was launched in
July, 1980 by Knight-Ridder’s Miami Herald
Edited then and now by Larry Birger.

John Morton, one of Wall Street’s lead-
ing analysts said, “Larry Birger changed
the American newspaper business.”

He did it with stories that offer rare
insights into the intriguing dynamics of
doing business in America. Business
Monday covers careers, marketplaces,
innovations and inventions. It explores
the drive of the entrepreneur. While it
captures the essence and the allure of
making money.

Similar sections are now published in
24 other Knight-Ridder newspapers. We're
flattered that hundreds of other papers
across the country have successfully
borrowed the concept.

Business Monday has brought millions
of readers into the business pages and cre-
ated a monied environment that is a magnet
for advertisers.

Being open to a breakthrough idea
such as Business Monday, and having the
financial commitment to make it happen,

is just another way
Knight-Ridder keeps its IL{‘]
gyes open to the possible.
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communications company with eight television stations, cable systems, business information services and 30 daily newspapers.
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t has all the potential of a knock-down, drag-out heavyweight
bout, except the venue is Washington, not Madison™ Square
Garden, and the contenders are the U.S. telephone industry
versus cable and possibly broadcasting. At issue is whether
Congress, the FCC and the courts will permit all local telephone
companies (o enter the television business in their service areas.

What makes the match even more lively is the telcos’ seemingly
limitless resources. As one Washington insider put it: “They have
the time, the money and the bodies to throw at an issue.” Based on
BROADCASTING's own evaluation of the seven Bell Operating Com-
panies (Ameritech, Bell Atlantic, BellSouth, NYNEX, Pacific Tele-
sis, Southwestern Bell and U.S. West) and five of the top indepen-
dent telephone companies (ALLTEL, Centel, Contel, GTE and
United Telecommunications). they fit that bill.

In this special report, BROADCASTING looks at the telecommuni-
cations giants and their cadre of Washington lobbyists and discusses
the merits of the telcos’ case with those company executives.

There are a multitude of telco lobbyists. Not only does each BOC
have a substantial Washington presence (BellSouth uses 17 of its 38
staffers for congressional and regulatory matters), but so do the
bigger independent telephone companies. The Washington offices of
the seven BOC's combined with GTE, the largest independent, have
207 stafters. outnumbering the entire staff of the National Cable
Television Association by about 3 to 1. The National Association of
Broadcasters has some 130 employes.

Teleo forces are also bolstered by such industry organizations as
the United States Telephone Assoctation (65 employes), the Organi-
zation for the Protection and Advancement of Small Telephone
Companies and by the numerous lawyers and lobbyists on retainer.
Other players are expected to weigh in on the telco side, including
the Communications Workers of America and the National Associ-
ation of Regulatory Utility Commissioners.

According to records kept by the Clerk of the House. several of
the BOC’s and independents rely on outside political muscle.
Ameritech uses Arent, Fox, Kintner, Plotkin & Kahn. Those regis-
tered on behalf of Bell Atlantic include Berman, Bergner & Boyette;
Dewey, Ballantine, Bushby, Palmer & Wood (former Health, Educa-
tion and Welfare Secretary Joseph Califano’s firm); Verner, Liipfert,
Bernhard, McPherson & Hand; Hill & Knowlton's Robert Gray and
Frank Mankiewicz, and Wall & Associates. NYNEX also cails on
Dewey, Ballantine and Verner, Liipfert.

BellSouth uses Wunder & Diefenderfer (a firm established by Bill
Diefenderfer, former chief of staif to the Senate Finance Committee
and chief counsel to the Senate Commerce Commiittee, and Bernard
Wunder, former head of the National Telecommunications and
Information Administration). GTE calls on Wunder & Diefenderfer,
and GTE Products ases Leighton & Regnery and Mayberry &
Leighton. O’Connor & Hannan represents PacTel. Southwestern
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Bell has Williams & Jensen on retainer. Piper & Marbury is
registered under United Telecommunications

According to the Clerk’s office, the U.S. Telephone Association’s
external roster includes Dewey, Ballantine; Wunder & Diefenderfer;
Williams & Jensen; Manatt, Phelps, Rothenberg & Evans, and
McAuliffe, Kelly, Furlong. Aldrich & Siemens.

But the telcos’ real power base is said to be back home. They are
an entrenched service industry (cable is 40 years old. broadcasting
almost 70, while the USTA convenes its 9ist convention next
week). Most Hill aides familiar with telcos give them high marks for
developing a “tremendous™ grassroots lobbying network: “They
have long-standing relationships with members,” says one.

The phone companies also are often a major employer in a
member’s congressional district. Employment figures for the 12
telcos are double those of the broadcast and cable industries com-
bined. In addition to the BOC’s, there are some 1,300 small
independent telephone companies.

The telcos’ shareholders also bring to the table a host of influential
figures from the business and political arenas. Take PacTel, for
example. Among its directors are William P. Clark, former secretary
of the Interior, and former Attorney General William French Smith.
NYNEX has some corporate heavyweights on its board, including
Walter Shipley, chairman and chief executive officer of Chemical
Bank; William R. Howell, chairman and chief executive officer of
J.C. Penney, and John J. Creedon, president and chief executive
officer of Metropolitan Life Insurance.

Elco clout in Washington also stems from its role as a significant
contributor to campaign cofters. [ndustry political action commit-
tees easily outspend their counterparts in the cable and broadcasting
industries. There are 28 PAC’s operated by the BOC's and the five
independents, which, according to Federal Election Commission
reports, contributed some $1.8 million during the 1987-88 election
cycle (see box, below). Those PAC figures may only be the tip of the
iceberg, for many BOC’s funnel money through foundations and
honoraria to congressmen.

Whether the phone companies will actually outdo cable remains
to be seen. NCTA may be outnumbered, says its president, Jim
Mooney, “but I don’t feel outclassed.”

The telcos certainly view cable as a worthy adversary. Cable
companies, says PacTel’s Ron Stowe, “are not exactly shrinking
violets.” And a coalition of broadcasting and cable interests, says
ALLTEL's James (Buddy) Heins, is “very formidable.” Moreover,
Heins believes cable, through its influential C-SPAN network,
carries a lot of “political weight.”

If the telcos suffer from anything it is that they are too big and
often disorganized, according to Hill sources. “They need to get
their act together,” says one congressional source, who also says
they have yet to make a convincing case as to why they should be in

Telcos’ deep political pockets

Not only are there legions of telephone labbyists, but the seven Bell
Operating Companies and the larger independent phone companies
are knee-deep in political action committees (PAC's). BROADCASTING
examined filings from the Federal Election Commission on 28 local
telco PAC's, most of them run by the BOC's. They contributed some
$1.8 million doilars to House, Senate and presidential candidates
for the current election cycle (January 1987 through Aug. 1, 1988).

Most of the BOC's have more than one PAC, which they operate
through their local phone companies. BellSouth has four; U.S. West,
three; Ameritech, six; Bell Atlantic, four, and NYNEX, three. PacTel
and Southwestern Bell each have one. All of the independent telcos
examined in this special report—Centel, Contel, United Telecom-
munications, GTE and ALLTEL—have one each. The U.S. Tele-
phone Association also runs a PAC.

Ameritech’s Michigan Bell PAC contributed some $38,000 to
members of the Michigan congressional delegation. Its lllinois Bell
Pac gave some $44,000 to the state’s senators and congressmen.
BeliSouth's Southern Bell Pac alone gave $174,875 to lawmakers
from states in which it does business.

Among the independent telcos, GTE listed contributions of
$128,665, and Contel gave $107,470.

The PAC money often went to those House and Senate members

sitting on committees respensible for telephone policy. Among the
presidential candidates, Republicans fared belter than Democrats.
Senate Minority Leader Bob Dole (R-Kan.) was the top recipient of
telco PAC funds at $28,500. Vice President George Bush was
second with $22,078. Democratic presidential candidate, Massa-
chusetis Governor Michael Dukakis, came in last with $120.

Senate Commerce Committee members also benefit from the
telco PAC's, especially incuribents -up for re-election this year
inciuding Democratic vice presidential candidate Lloyd Bentsen of
Texas (who also chairs the Senate Finance Commitiee), $19,250;
John Danforth {R-Mo.), Commerce'’s ranking Republican, $18,500;
Pete Wilson (R-Calif), $24,200, and Donald Riegle (D-Mich.),
$12,250. Senate Majority Leader Robert Byrd (D-WMa.), another
incumbent, received $17,928.

In the House, Energy and Commerce Committee members re-
ceived phone money. Among them: Chairman John Dingell (D-
Mich.), $15,930; Al Swift (D-Wash.), $17,325; Dennis Eckant (D-
Ohio), $12,648; Bill Richardson (D-N.M.}, $12,570 ; Don Ritter (R-
Penn.), $10,425; Thomas Bliley (R-va.), $10,470, and Edward
Madigan (R-IIl.), $11,750.

Based on earlier FEC filings from c¢able and broadcasting indus-
try PAC's, neither group is @ match for the telcos {BROADCASTING, May
23). When you combine the cable, broadcast and motion picture
community PAC's, however, they begin to rival the telcos'.
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television. “Just becausc cable acts badly, why let the telcos in...?
They need to refine their arguments.” says the source. “They can
stop things, but can they get things done?" asks one Senate staffer.

When it comes to lobbying tactics, the cable industry is consid-
ered far more adroit. The telco forces know the Hill in a political
sense but are weak when it comes to understanding the process, one
insider told BROADCASTING.

They also seem to be handicapped by their own corporate
structure, especially the BOC's. says one source. Their Washington
people are “the messengers, not the policymakers...they have to
check things up and down the line,” which slows down the process,
said one House aide.

But one observer who has been pitted against the telcos disputed
those criticisms: They are a group of “solid professionals” who
along with the leadership at USTA can be “‘enormously effective,” as
shown by the telephone industry’s 1987 victory in convincing
Congress not to interfere with the FCC’s access charge decision.

Since the breakup of the Bell System, the phone industry is far
less homogeneous. Each company has its own corporate agenda.
And although they appear unanimous in their desire to eliminate all
restrictions limiting their business decisions, they are having diffi-
culty reaching a consensus on how far they want to venture in terms
of telephone entry.

For example. some companies are working furiously to quell
cable fears. U.S. West’s chief lobbyist, H. Luaird Walker, told
attendees during a Rocky Mountain Cable Television Association
convention in August: “We are not a 300-ton gorilla looking for a
seat in the middle of your industry. Above all, we think of you as our
customers.”

With Congress set to adjourn before the end of October, the next

session is expected to serve as a battleground for this public policy
debate. For starters, the BOC’s must overcome three barriers: the
MFJ (modified final judgment), which keeps them from entering
manufacturing and information services. the FCC’s telco-cable
crossownership rules, which prevent telephone companies from
owning cable systems in their service areas, and those same restric-
tions that are codified in the 1984 Cable Act. Independent phone
companies may operate cable systems, but only outside their service
areas. which makes the commission rules and the Cable Act
deterrents.

Key cable executives say they are not troubled by telco entry as
long as it is beyond the telcos’ service areas. But the BOC's are
pushing a resolution pending in the House that calls on Congress to
wrest jurisdiction from Judge Harold Greene (who presided over the
Bell breakup) and remove all MFJ barriers. The resolution has the
backing ot House Energy and Commerce Committee Chairman John
Dingell (D-Mich.). Independent phone companies and the BOC's
under the banner of USTA are backing a measure by Representative
Howard Nielson (R-Utah) to eliminate the crossownership ban.

The telephone industry feels it has a valid case. The driving force
behind this debate, says one telco executive, “is that cable subscrip-
tion prices are going up and services are going down. That makes it
more attractive to let us enter the field.” Furthermore, the BOC's
argue that letting them offer video services provides more incentive
to install fiber optic networks. But cable says it, too, is capable of
installing fiber.

What this all boils down to, believes John Abel, executive vice
president for operations at the National Association of Broadcasters,
is a war “over delivery systems...fiber, cable and broadcasting.”
Just who will prevail is going to be Congress’s call.

e A T ———

Tracking the top 12 telcos

Ametitech

Ameritech’s Washington operation with its staff of 12 is the smallest
of the BOC’s. The office is run by John Connarn, a 30-year AT&T
veteran. Connarn joined Ameritech from Michigan Bell in 1982,
following the breakup of AT&T. During his latter years with
Michigan Bell, Connarn handled the company’s local government
relations activities and served as liaison to Michigan’s congressional
delegation.

Reporting to Connarn are Bruce Eggers, director of federal
relations (legislative) and James K. Smith, director of federal
relations (regulatory). Eggers is Ameritech’s congressional point
man and has held the post since 1983. He joined Ameritech from
Capitol Hill where he was chief legislative assistant to then Senator

Howard Cannon (D-Nev.)) from 1977 to 1983. An attorney, Eggers
had previously been with the Interior Department’s Office of the
Solicitor. Smith joined Ameritech in 1983 from the FCC where he
had been an attorney in the agency’s Common Carrier Bureau since
1975.

For Ameritech, video service delivery has not been given high
priority, according to Connarn. although the company feels it should
be allowed to compete with cable. “As it becomes feasible to deploy
fiber optics, we will, and we don’t believe we should be denied the
option [of delivering video],” says Connarn. According 10 the
company's 1987 annual report, “Fiber optic cable deployed in the
Ameritech system rose more than 30% in 1987, to 148,000 fiber
miles, and another 30% increase is planned in 1988."

Cable, he argues, has “gone beyond its original intent”™ as a
delivery service. “We want to compete, but Ameritech has no
interest in packaging [programs] or producing...or buying out
studios. But we should be able to utilize state of the art distribution
[equipment].”

As for broadcaster-telco relations, Connarn thinks there is room
for cooperation. Broadcasters would benefit from having another
outlet to distribute their signal, says the Ameritech executive. And
while he recognizes that broadcasters have concerns about telephone
entry into video. he thinks those fears are being “hyped” by the
cable industry. He says National Cable Television Association
President Jim Mooney is trying to build an anti-telephone coalition
with broadcasters and others in the entertainment industry. Further-
more, he believes the broadcaster-cable tension over must carry and
increasing competition for advertising revenue makes a partnership
between the two mediums difficult, if not impossible.

On the subject of carrying broadcaster signals, Ameritech’s chair-
man and chief executive officer, William Weiss, in answering
questions following a major address in Washington last month,
indicated broadcasters would have to pay a modest fee to be
delivered on a telephone-owned fiber network (BROADCASTING,
Sept. 19).

W Ameritech’s revenue for 1987 was $9.5 billion, making it fourth
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among the BOC’s, with net income of $1.2 billion and assets of $18.8
billion. Ameritech’s telephone group includes Ilinois Bell, Indiana
Bell, Michigan Bell, Okio Bell and Wisconsin Bell. It employs more
than 78,000.

Among the company’s information-based subsidiaries is Ameri-
tech Mobile Communications (cellular telephone and paging).
Ameritech also has an interest in Cantel, a leading Canadian
cellular licensee. Amneritech Publishing markets yellow pages, and
Applied Data Research (ADR) develops computer software pro-
ducts.

Bell Atlantic

Bell Atlantic’s Washington business is covered by two teams. There
is a Capitol Hill operation run by Aubrey Sarvis and an office
located near the FCC headed by James J. Famrell. But further
guidance on federal and regulatory issues comes from Bell Atlantic
executives in Arlington, Va. Farrell reports to David E. Berry, vice
president of regulatory affairs, who is responsible for all the com-
pany’s activity at the FCC. Berry, Farrell and his team of seven and
Sarvis with his team of nine all report to A. Gray Collins Jr., senior
vice president for external affairs.

Collins will likely be calling the shots in the public policy debate
over telco entry into video. Also working on the issue with Collins is
Dan Behuniak, assistant vice president for external affairs. Collins’s
telephone career began in 1957 with C&P Telephone of Virginia.
Before assuming his post at Bell Atlantic, he was vice president for
revenue and external affairs for the C&P telephone companies.
Berry is another C&P veteran, who directed the external affairs
department for C&P of Maryland, prior to taking his Bell Atlantic
position.

“We do not see this as a cable-crossownership issue. We see it as a
fiber-to-the-home issue,” says Behuniak. Nor does Bell Atlantic
think it is a matter of “them versus us.” He says his company
envisions itself as one of many participants providing information
services.

Bell Atlantic is big on fiber. It is pursuing two fiber-to-the-home
experiments. One, in South Brunswick, N.J., involves the transmis-
sion of voice only, but the other project, in Perryopolis, Pa., would
deliver voice and video services to 105 homes. It has converted
more than 72,000 miles of its telephone system to fiber.

*“We are trying to get the restrictions lifted to make the economics
[of fiber] sensible,” says Behuniak. As to whether BOC’s should be
permitted to be more than a distributor of television programing,
Bell Atlantic has no formal position, he says. But if “we were to
provide our own programing, we would not be the only packager.”
Letting the telcos into cable, he says, creates new services and
competition.

Although Bell Atlantic has high hopes, Behuniak is also cautious.
“We do not know how that market will develop, but we know those
restrictions can act as a deterrent to development of new services.”

Behuniak also says the company does not have a “commitied
position™ on whether it would charge broadcasters to deliver their
signals. “‘For telephone companies to say they are going to charge

Collins

may not be a realistic policy,” he added.

® Based in Philadelphia, Bell Atlantic is third among the BOC’s,
with $10.3 billion in revenue for 1987. Net income was $1.2 billion
and total assets were $21.2 billion. There are some 80,000 Bell
Atlantic employes.

Bell Atlantic’s Raymond Swiith, president and chief operating
officer, will succeed Thomas E. Bolger as chairman and chief
executive officer on Jan. I, 1989. Among the company’s directors is
John C. Marous Jr., chairman and chief executive officer of Westing-
house Electric Corp.

New Jersey Bell, Bell of Pennsylvania, Diamond State Telephone
(Delaware) and Chesapeake and Potomac Telephone (Maryland,
Virginia, West Virginia and Washington, D.C.) make up Bell Atlan-
tic’s telephone group. C&P is building a cable system for District
Cablevision in Washington.

Among its nontelephone investments: Bell Atlantic Mobile Sys-
tems, Bell Atlantic Paging, Bell Atlantic Customer Services (com-
puter maintenance) and Bell Atlantic Capital Corp. (equipment and
compuler leasing services).

BeliSouth

BellSouth is not only the most profitable of the BOC’s (it reported
revenue of $12.3 billion in 1987), it also has a significant Washing-
ton presence. Raymond L. (Mickey) McGuire, executive vice
president for governmental affairs, oversees a staff of 38, 10 of
whom primarily handle congressional matters and six of whom deal
with the FCC and other federal agencies.

McGuire, who at one time served as an assistant U.S. attorney for
the northern district of Mississippi in the U.S. Attorney’s office,
joined the telephone industry in 1967 to become general attorney-
Mississippi for AT&T’s Southern Bell. In 1970 he moved to AT&T’s
Washington office, and became corporate vice president in 1677,
Following the formation of the BOC’s he joined BellSouth in 1985
as senior vice president-government affairs and has held his current
post since 1988.

Reporting to McGuire are David Markey, vice president for
federal regulatory affairs, and Ray Nolin, vice president-federal
relations. Markey’s department concentrates on the FCC, although
one staffer follows international issues and another deals with local
and state regulatory groups represented in Washington. Markey has
a strong background in regulatory matters. He was head of the
National Telecommunications and Information Administration from
1983 to 1685 when he joined BellSouth. Before NTIA, he was a
special adviser to then FCC Chairman Mark Fowler, and he has
worked on Capito! Hill. Markey also served as a vice president for
congressional relations at the National Association of Broadcasters.

Nolin’s team spends most of its energy on congressional and some
executive branch matters. A 27-year telephone industry veteran,
Nolin had been director of government affairs for AT&T’s Midwest
region prior to joining BellSouth in 1985.

For BellSouth, elimination of the telco-cable crossownership
provision in the 1984 Cable Act is of “peripheral” interest, accord-
ing to McGuire, who ranks repeal of Judge Greene’s modified final
judgment as a far greater priority. But McGuire does not dismiss the
possibility of BellSouth someday offering video services. And he
also acknowledges that lifting the modified final judgment (MFJ)
could pave the way for the BOC’s entry into cable. But it is the
smaller independent phone companies that are the driving force
behind repeal of the crossownership restrictions, not the BOC’s,
McGuire says.

Moreover, when BellSouth talks about getting into the content
business, it means electronic publishing, not programing, Markey
told BROADCASTING. “Networking is our strength, not making
movies,” McGuire adds.

But what about the company’s interest in high-definition televi-
sion? During the Democratic National Convention in July, Bell-
South used a fiber optic cable network to provide a closed-circuit
HDTYV feed of convention activities (BROADCASTING, July 25).
Broadcasters say the move indicates “just how badly” the telcos
want to establish themselves as a provider of state-of-the-art televi-
sion. But McGuire says BellSouth was given a “bad rap” on the
HDTYV demonstration. “We would rather help deliver their [broad-
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Markey, McGuire, Nolin

casters’| signals. We do not want to replace them.”

BellSouth has been one of the more aggressive BOC'’s in replac-
ing its telephone plant with fiber optic cable. Its 1987 annual report
boasts of a fiber network of more than 200.000 miles. And the
company's Southern Bell has two fiber-to-the-home/video experi-
ments under way in Heathrow and Hunter's Creek, both Florida.
South Central Bell is experimenting with fiber to the home in
Riveredge, Tenn., although it is limited to voice and data.

“Technology is not going to be stopped,” said McGuire, adding
that a tiber delivery system will prove much more economical if
telephone companies are permitted to offer video along with voice
and data services.

Nor does it look like BellSouth will be easily deterred. Last
month, a BellSouth subsidiary, Marketing Communications Net-
works, announced plans to get into the direct mail promotion/spot
cable business (BROADCASTING, Sept. 19). Next March, MCN
plans a market test where it will send a coupon book to cable
subscribers and noncable subscribers in approximately 45 cable
franchise areas across the country. In addition to the direct mail
booklet. MCN will assist advertisers in the booklet with buying time
nationally or regionally on targeted cable networks.

® BeliSouth is headquartered in Atlanta, has 98.700 employes
and last year rveporied revenue of $12.3 billion, net income of $1.7
billion and total assets of $27.4 billion. Johm L. Clendenin is
chairman and chief executive officer.

South Central Bell provides telephone service fo consumers in
Alabama. Kentucky. Louisiana, Mississippi and Tennessee. South-
ein Bell serves Flovida, Georgia, North Carolina and South Caroli-
na. BelliSouth Knterprises includes an Advertising and Publishing
Group (which publishes white und yellow pages and offers printing
services); a Communications Systems Group (which provides tele-
communications and automation systems), and the Mobile Systems/
International Group (chiefly involved in maobile cellidar and paging
communications).

NYNEX

NYNEX also has significant Washington representation. Its vice
president for government atfairs. Morrison (Toby) Webb. calls on a
staft of 19 to handle the BOC’s Washington work. Of those. nine are
specifically assigned to congressional and regulatory issues: Irwin
Litman, executive director for legislative tax matters; Gordon (Don)
Evans. executive director for federal regulatory matters; Janice
Obuchowski, executive director, international affairs: Barbara Mor-
ris. executive director of government affairs (who is married to
Norman Lent of New York, the ranking Republican on the House
Energy and Cominerce Commiteee); Martin Silverman, Washington
counsel; Cathy Slesinger, director of government affairs: Susan
Browning, director, federal regulatory matters: Kenneth Rust. direc-
tor, federal regulatory matters, and Susanne Guyer, director. federal
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regulatory matters.

Webb joined NYNEX’s Washington office in December 1987. He
had been a corporate director for strategic marketing, responsible
for coordinating long-range marketing plans for the NYNEX net-
work subsidiaries. Webb started in the telephone industry as an
attorney for New England Telephone in .1980.

NYNEX’s interest in television may not be as tangible as that of
the other BOC’s; nevertheless, it acts like a potential player. In July,
the company announced it would launch fiber-to-the-home trials.
with details 10 be released later. It promises to provide a service that
will deliver “flexible voice and data telephone services and superior
video transmission,” according to a company news release. More-
over, last year NYNEX installed more than 195,00 miles of fiber
cable, according to its 1987 annual report. Webb declined to be
interviewed.

8 Second winong the BOC’s, with $12.1 billion in revenue during
1987 and net incoine of §1.3 billion, NYNEX listed total assets of
$22.8 billion and has some 93,300 employes.

Based in New York, its New England Telephone and New York
Telephone companies serve Maine, Massachusefts, New Hampshire,
New York, Rhode Island, Vermont and parts of southern Connecti-
cut. Among its nontelephone subsidiaries ave NYNEX Business
Information Systems, which markets computers and software ser-
vices; NYNEX Information Resources, which publishes white and

Webb

yellow pages, and NYNEX Mobile Communications, which offers
cellular telephone and paging services. Delbert C. Staley is chair-
man and chief executive officer. Among sone of its more prominent
divectors: William R. Howell, chairman and chief executive officer,
J.C. Penney; Walter V. Shipley, chatriman and chief executive
officer, Chemicul Bank; David L. Yunich, director and consuliani,
W.R. Grace & Co., and John J. Creedon, president and chief
executive officer, Metropolitan Life [nsurance.

Southwestern Bell

Southwestern Bell ranks sixth among the BOC’s in revenue power
(58 billion in 1987), but it keeps pace with the other telcos when it
comes to Congress and the FCC. There are 22 employes in South-
western Bell’s Washington office, which is headed by Dick Boerger,
vice president for government and industry affairs. Boerger’s staff
includes 12 members who concentrate on congressional and regula-
tory issues. Among the key players: Gary Andres. executive direc-
tor-federal relations; Kent Wells, director-issues management: Da-
vid Fine, executive director-federal relations: Martin Grambow:.
executive director-federal regulatory. and David Hostetter, director-
federal regulatory.

Boerger has a 23-year history with the telephone industry. He
assumed his current post in 1986. Prior to that he was assistant vice
president for revenue and public affairs for Southwestern Bell lor the
state of Kansas. Andres was an analyst for Prudential-Bache Securi-
ties' Washington research office before joining Southwestern. Kent
Wells came to the BOC in 1985 from the FCC, where he was a
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McCabe, Ogg, Simmons

for government relations. Ogg had been vice president of Centel’s
Central Telephone Co. of Virginia/North Carolina before taking his
current assignment two months ago.

Working with Ogg on Capitol Hill is Pat Simmons, who joined
Centel in 1987. She was legislative director for Dan Coats (R-Ind.).
Nancy McCabe deals with the FCC und other agencies. McCabe had
been with the National Food Processors Association’s regulatory
affairs office before coming to Centel a year and a hall ago.

m Ceantel's telephone operations reported $824.6 million in revenue
for 198%. Net income was $145 willion, with $1.8 billion in assets.
There are soime 7,837 lelephone employes. According to its annual
report, the company has plans to conduct “two triel progirams in
Nevada and Florida to extend fiber optic cable to residences.”
Centel's telephone companies serve Filorida, Illinois, Indiana, lowa,
Kentucky. Michigan and Ohio. The corporation’s cable revenue was
8130.1 million in 1987.

Its cable division is also deploying fiber. In Michigun, Centel
Cuble “had begun its first fiber optics installation, linking three
previously separate systemns to one headend,” according to « press
statement. And it is considering upgrading with fiber in Kentucky.

Even Centel's chairman, president and chief executive officer,
John P. Frazee. has strony cable roots. Frazee was instrumental in
establishing Centel's cuble division, and rvan it. He is a member and
puast chairman of C-SPAN's board of divectors and is a recipient of
NCTA’s President’s Award. David Bolier is currenfly president of
Centel Cable.

Among its other businesses: Centel Cellular Company and Centel
Electric Operations. The company s bused 1 Chicago.

Contel

Contel’s James E. Graf 111 keeps elimination of the telco-cable
crossownership prohibitions in the 1984 Cable Act on his short list.
He is the independent telco’s vice president for government relations
and also chairs @« USTA committee that is working toward removing
those legislative bariers. - -

Graf has six prolessionals and two support staffers on his Wash-
ington team. He was & partner with the Washington law firm of

Sheehy, Graf, Toman, Meader
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Weil. Gotshal & Munges before joining Contel in 1986. He served
as a legal assistant to former FCC Commissioner Joseph Fogarty
from 1976 to 1983.

Working under Graf are Steve Meuder Jr., assistant vice president
for government relations; Timothy Totman, assistunt vice president.
federal regulatory/legislative matters, and Michuael W. Shechy. as-
sistant vice president, government systems programs (responsible
for detense contracting).

Meader, who coordinates all legislative matters, has been with the
company since 1978; before that he served in the Army Signal Corps
for 26 years. Totman focuses on the FCC and the Hill and was a
customer service manager with Contel of Illinois prior to assuming
his Washington assignment in 1987.

To Graf, telco entry into video should revolve around the issue of
competition. “We feel strongly that the public really suffers if there
is not full competition.” And right now. he says, most cable
franchises are operating as “‘virtually unregulated monopolies.”

He says concerns about cross-subsidization can be easily ad-
dressed by establishing accounting safeguards. Telephone compan-
ies, he says, should have the ability 1o put together programing
packages, but he does not think it will lead to the industry stepping
into the Hollywood studio business. ““We want to have some conirol
over our investment,” says Graf. Moreover, in creating such pack-
ages. says Graf, “we are not of a mind 1o be exclusionary.” Contel
looks at broadcasters, he says, “as an excellent client to serve.”

® Donald W. Weber is Contel’s president and chief’ executive
officer. Contel’s revenue from its telephone operations anwounted to
$1.9 billion in 1987, Income from continuing operations was $272
million; assets were $4.2 billion. Aniong those on the Atlantu-based
conpany's board of directors are Sidney Topol, chairinan, Scienti-
fic-Atlanta (@ major manufacturer of cable television transinission
equipment), and 1.W. Burnham 1, honorary chatrinan, Drevel
Burnham Lambert Group.

The company’s telephone operations cover S0 states (Arkansas,
Hlinois, Indiana. lowa, Kansas, Minnesota, Missouri, North Duko-
ta, South Dakota, Alubwng, Georgin, Kentucky, Maine, New Hump-
shive, New York, North Carolina. Pennsylvania, South Carolina,
Verinont, Virginia, West Virginia, Arizona, California, Idaho, Ne-
vada, New Mexico, Oregon. Texas, Utah and Washington).

Its other holdings include Contel Cellular and Contel Federal
Systems Sector (which provides teleconumunications services to de-
fense and civil governnent agencies). Contel has 21,722 employes.

GTE

GTE, the leading independent telephone company. also operates an
expunsive Washington office with some 45 staffers reporting to
Samwuel F Shawhan Jr., vice president of government affairs.
Shawhan is a 30-year GTE veteran, who came to the Washingion
office in 1975 as director of regulatory relations. He assumed his
current position in 1984,

Shawhan’s key strategists are C. Russell Campbeli Ir.. assistant
vice president for legislative affairs; Cheryl A. Tritt, assistant vice
president for regulatory affairs. and James R. Hobson, assistant vice
president-general counsel. Hobson, who joined GTE in 1978, had
been chief of the FCC’s Cable TV Bureau from 1976 to 1978.

Campbell's team of four keeps watch over congressional issues.
Before joining the Washington office in 1977, he was with GTE of
California’s governmental affairs department.

Tritt is responsible for the FCC and oversees a staff of five. She
had been a senior labor attorney with GTE's manufacturing subsid-
iary, GTE Automatic Electric in Northlake, Il1.

The spotlight has been on GTE for its ambitious fiber-to-the-
home test under way in Cerritos, Calif. A co-venture with Apollo
Cublevision, it will deliver voice, data and video services lo some
5,000 homes. The experiment has drawn fire from the cable
industry, which has protested to the FCC. In addition to the cross-
subsidization issue, cable doesn’t feel what GTE is proposing 1o test
is sufficient to warrant a waiver of the crossownership rules.

Shawhan quickly points out that the Cerritos project is being
conducted in a “cooperative vein” with Apollo Cablevision. More-
over, he says there is no link between GTE's activity in Cerritos and
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efforts to repeal the teico-cable crossownership restrictions. The two
are “distinct,” says Shawhan.

Still, GTE favors review of the prohibitions, and it sees no reason
why telcos should be keep out of the business. “We are interested in
providing a variety of transport tacilities and services.”

W Revenue from GTLE's telephone operations alone were $11.8
billion in 1987. Income befure deductions wus $2.9 billion, assets
were $24.6 billion and it hus some 101,000 employes. Its headquar-
ters are in Stamford, Conn.

GTE’s telephone service includes parts of California, Florida,
Iltnois, Indiana, lowa, Kansas, Michigan, Minnesota, Missourt,
Nebraska, Ohio, Pernsylvania, Wisconsin, Idaho. Montana, Or-
egon, Washington. Alebuma, Georgia, Novii Caroling, South Caro-
lina, Tennessee, Virginia, West Virginia, Kentucky, Arkansas,
New Mexico, Okladhoma and Texas and all of Huwait.

(Overall combined revenue for GTE was $15.4 billion, with $1.1
billion in income and total assets of $28.7 billion.) Its nontelephone
operations include: GTE Electrical Products; GTE Mobitnet; GTE
Government Systeins (electronic defense systems); GTE Spucenet
(satellite service). and GTE Laboratories (GTE spent $251 million
for conmpany-sponsored resecrch and development programs in

USTA team. Spearheading the drive to abolish the telco-cable
crossownershlp ban is the United States Telephone Association
which represents local telephone companies inciuding the BOC's
and independent operators. Pictured above is the USTA braintrust
(I-r): PC. Koch, executive director of government relations; John
Sodoiski. president, and Ward White, vice president for govern-
ment and public affairs. Sodolski spent 20 years with the Electronic
Industries Association before joining USTA in October 1983. He
was vice president of EIAS telecommunications group. White is a
Capitol Hill veteran of 16 years and joined the association in 1985
from the Senate Commerce Committee where he was senior
counsel under then Republican Chairman Bob Packwood of Or-
egon. Koch was with the National Cable Television Association
from 1982 to 1985, Reporting to White are Lyndon Boozer, head of
the USTA PAC; Kit Hawkins who handles state-legislative and
regulatory issues, and Bennett Minton, responsible for federal
legisiative and regulatory matters.

White and his government relations staff receive a good rating
from many on the Hill for effectiveness and skill. White, especially,
wins praise for his knowhow.

1987). It also owns 50% of U.S. Sprint, one of the largest long-
distance telephone systems, providing voice, dafa and video eonfer-
encing services via a digital fiber optic network.

Based in Stamford, Conn., the company’s chairman and chief
executive officer is Theodore F. Brophy.

United Telecommunications

United Telecommunications” vice president and Washington coun-
sel, Hayward (Dan) Fisk, keeps an eye on Capitol Hill and the FCC.
Fisk has been with the independent telephone company since 1968
and assumed his current assignmient in 1982. He had been corporate
secretary for United Telephone’s Eastern Group. His shop may be
more modest (there are seven employes), but Fisk says they are all
“highly skilled and hard working."”

Fisk says United Telecom intends to participate in the debate over
telco entry into the video business. “We consider it to be an
importantssue for United Telecom’s future.” The company, he says.
had cable holdings in the 1960°s but divested in anticipation of the
FCC’s crossownership rules. “We had the foresight 20 years ago,”
adds Fisk. -

Offering video in United Telecom’s service area could prove to be

Hill, Roche, sk, Warner

more economical for the telco. “We are generally interested in
providing broadband service,” and the ability to provide video
makes it more feasible, says Fisk.

Carolyn Hill is assistant Washington counsel, primarily responsi-
ble tor the FCC, although she does get involved in some legislative
issues. Hill had been a wuial attorney with the FCC's Common
Carrier Bureau. Carol Warner is director of federal government
relations and covers the Hill. Warner has been with United Telecom
tor eight years. Previously, she was executive assistant to former
Democratic Representative Charles Vanik of Ohio.

Jim Roche is a senior attorney assigned to FCC matters but also
acts as liaison with other organizations such as the National Gover-
nors Association and the National Conlerence of State Legislators.

m United Telecow’s telephone revenue in 1987 was $2.4 billion,
with net tiucome of $328.5 wmilhon and assets of $808.3 million. [t
serves conumunities in 19 states (Florida, North Caroling, South
Carolina, Virginia. Kansas. Tecas. Arkansas, Missouri. Minneso-
ta, Nebraska. Wyoming. Towa. Ohio. Pennsylvaniu, New Jersey,
Tennessee, Indiane. Washington and Oregon). The telephone divi-
ston employs 20.369.

According to its 1987 annual report, United Telephone companies
“added 900 route miles of fiber optic transmission tacilities to their
{ocal networks. a 50% increase over the 600 miles added in 1986. At
yearend, more than 2,100 miles of fiber-optic cable were in place. By
1992, United expects to have nearly four times that amount of fiber
in service.”

United Telecom is also expanding its intevest in US Sprint. which
it co-owns with GTE. from 50% to 80% and has the option to acquire
the remaining portion, an option it expects to exercise. Supplemen-
tary businesses include DirectoriesAmerica und United TeleSpec-
trum (cellular services).

Its president and chief executive officer is William T. Esrey.
Corporate headyquarters are in Westwood. Kan. 2]

By Kim McAvoy
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TNT

New cable service to debut with ‘Gone
with the Wind’ and subscriber count
estimated at 17 million

Butterfly McQueen may know “nothin’
*bout birthin” babies,” but Ted Turner knows
more than a little about birthin’ cable net-
works. Turner Network Television, which
he and his partners hope will be the next leap
in the development of cable programing
services. will premiere tonight (Oct. 3) at 8
p.m. (technically 7:55) with the first part of
“Gone With the Wind.” Over the next four
years, the movie-dominated service will be
supplemented by original programs that
Turner believes will rival any broadcast net-
work.

Turner himself will introduce the network
tonight. “Our promise to you,” Turner plans
to say, “1s to provide viewing choices aimed
at the highest common denominator. Pro-
graming that will inform, educate. inspire
enlighten and entertain.” Original programs
on the network, beginning at the rate of one
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takes its first step

per month, will be increased to 200 per year
in four years.

At a New York Academy of Television
Arts and Sciences luncheon on Wednesday,
Sept. 28, Gerald Hogan, president of Turner
Entertainment Networks, announced that
TNT would launch with 17 million homes,
far exceeding the largest previous cable net-
work launch, which he said was VH-1 at 2.5
million homes.

Hogan said TNT will be “the first cable
network to directly challenge the three
broadcast networks.” And Hogan believes
TNT will be a reason for the nearly 30
million homes that have access to cable but
do not subscribe to do so. “Our purpose is to
create competition [with the three networks]
in noncable households,” he said. TNT’s
original programing will be “a quality level
equal to and hopefully significantly better
than what’s on the broadcast networks.”

The four minutes of local advertising that
cable operators will be able to sell, Hogan
said, will allow cable operators to go “toe to
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toe with television and radio sales oper-
ations in their markets.”

Hogan reviewed TNT’s original produc-
tion schedule and announced one new addi-
tion, a program on the life of Ulysses S.
Grant, starring Richard Dreyfuss. The high-
er degree of creative freedom TNTallows its
stars and production companies, said Ho-
gan, has helped draw the talent, such as
Charlton Heston, Faye Dunaway, Dreyfuss
and Martin Sheen and his son. Emilio Este-
vez, who traditionally have not done televi-
sion productions.

Turner has also persuaded Ted Geisel,
author of the Dr. Seuss series of children’s
books, to allow the 1984 “Butter Battle
Book” to be produced for TNT, the first time
since the mid-1970's that Geisel has allowed
his work to be animated for television.

Hogan said that between 15 and 20 of
television’s top 23 advertisers have bought
time on TNT; he singled out Peugeot, Volvo
and Qldsmobile for their “sizable commit-
ment.”



Although TNTwill launch with more than
Nielsen’s minimum requirement for gather-
ing ratings, Hogan said it will be four to five
months before ratings will be available be-
cause of recalibrations the ratings service
has to make. Even that, he said, “is a pretty
quick turnaround.” For the moment, Turner
is selling TNT in tandem with his supersta-
tion, WTBS(TV) Atlanta.

TNT has been taking shape for several
years in the minds of Turner and other top
executives in the industry who believe cable
needs a broad-based, high-quality program-
ing network fueled by original product. The
1987 MSO buy-in of Turner Broadcasting
System both boosted the chances of wide-
spread success for the network and brought
a greater degree of financial accountability
to Turner operations. Although TNT’s pro-
graming vision is Turner’s, its business plan
is shaped somewhat by the MSQO’s, which
approved the taunch of TNTearlier this year
after several rounds of fine-tuning by Turner
executives. TNT’s programing budgets in-
crease commensurate with revenue in-
creases from subscriber fees and adver-
tisers, a pay-as-you-go plan that bears the
MSO’s fiscal imprint.

Some in the cable industry see TNT as
Turner’s hedge against the gradual decline of
superstations. Between copyright costs and
the return of syndicated exclusivity, the
growth of distant signals is likely to plateau
and, in some cases, drop dramatically.
WTBS(TV) Atlanta, a top profit producer for
TBS, is in the best shape among supersta-
tions, however. Most systems have carried
WTBS since before increased copyright costs
took effect in 1984, and Turner officials
have bought programing that will prevent
operators from having to black out any part
of the signal when syndex returns. Still,
MSO’s can’t sell local avails in WTBS, as
they will with TNT. And since local adver-
tising is increasingly becoming a more po-
tent revenue stream for the operators, many
feel TNT will serve as a means for TBS to
phase out wTBS if that day arrives.

Cable companies that are carrying TNT
on some or most of their systems at launch
include Tele-Communications, American
Television & Communications, Continental,
Warner, Newhouse, Jones, United Artists,
United Cable, Heritage, Daniels & Associ-
ates, Times Mirror, Sammons, Rogers,
Cooke and the National Cable Television
Co-op.

Turner is reportedly close to signing Cab-
levision Systems. Among those yet to sign
contracts are Cox, Comcast, Viacom, Storer
(which will likely follow the lead of its new
corporate parents, TCI and Comcast), Cab-
levision Industries and Century. Many of
those companies, however, are expected
eventually to sign to carry TNT. Tight chan-
nel capacity has prevented some from sign-
ing and prevented other companies from
providing a full rollout of TNT.

After Turner’s introduction, TNTwill pre-
sent the national anthem, using the same
videotape recording of the anthem used
when CNN was launched eight years ago.
At 8 p.m._, the first part of “Gone With the
Wind™ will air. The movie will be repeated
at 11 p.m. to provide West Coast viewers
with a prime time viewing of the movie,

TURNER NETWORK
TELEVISION

since there will initially be only one national
feed of TNT.

Part two of “GWTW will air at 8 p.m. on
Tuesday (Oct. 4), and will be repeated at 11
p.m. On Wednesday, Turner will carry “The
Making of a Legend: Gone With the Wind,”
a behind-the-scenes look at the making of
the movie that was produced by L. Jeffrey
and Daniel Selznick, sons of the film’s pro-
ducer, David Selzmick.

“GWTW” star Clark Gable will figure
prominently in other first week programing
on TNT, which will feature seven other
Gable films plus two specials on the actor.

TNT’s special presentations throughout
October will include four installments of its
Portrait of America series, featuring the
states Hawaii, Kansas, Delaware and South
Carolina, and three Jacques Cousteau spe-
cials, “Atlantis 1,” “Atlantis 11" and “Clip-
perton,”

TNT's basic program lineup will focus on
movies, along with children’s series and
cartoons. Weekdays, TNT will carry car-
toons at 6-8 a.m., Fraggle Rock at 8-9, a
movie at 9-11, Medical Center at 11-noon,
three movies throughout the afternoon, The
Muppets at 6 p.m., Bugs Bunny & Pals at
6:30-7:30, Fraggle Rock at 7:30-8 and mov-
ies from 8 p.m. to 6 a.m.

Saturday’s movie fare will be punctuated
with action/dramas throughout the day, in-
cluding National Velvet, Travels of Jamie
McPhetters, How the West Was Won, Man
from U.N.C.L.E., Then Came Bronson and
Daktari. Sunday’s lineup will include more
children’s series, Cousteau specials and the
Portrait of America series, plus movies.

On Madison Avenue, TNT is being sold
in tandem with WTBS, much the same way
Headline News was sold in tandem with
CNN when it first launched. Hogan said
TNT projects its 24-hour ratings will be a .6
at launch, and will increase to .8 by 1990
and a 1 by 1991.

Initially, TNT will debut one major pro-
duction per month. That will increase to two
per month, then once each week, and finally
over 200 original programs a year by 1992.
TNT, said Hogan, will carry about 250 films
per month, which compares to about 60 on
American Movie Classics, 80 to 100 on the
pay movie services and 120 movies on a
strong independent station, said Hogan. It
will also premiere two colorized movies
each month, said Hogan.

In the sports area, Turner has the rights to
the National Basketball Association, and
once TNT hits 30 million homes, the games
can shift from wTBS to TNT. Hogan hopes
that will be the case for the 1989-90 season.
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When that happens, Turner’s Hawks will
return to WTBS. TNT also plans to go after
special events, and has had discussions with
Major League Baseball about gaining part of
the new television rights contract that is
being negotiated. One special event that will
be on the network will be the Turner-con-
ceived 1990 Goodwill Games.

If all goes according to plan, TNT may be
one of the quicker Tumner networks to make
money. Turner expects TNT to break even
after an initial loss of $40 million, which
pales in comparison, he said, to CNN,
which went $250 million in debt before
becoming profitable. Turner’s original pro-
gram budget calls for expenditures of $30
million this year, $40 million in 1989, $90
million in 1990 and $150 million in 1991.
To support that, TNT will be charging opera-
tors 15 cents per subscriber per month in
1989, 20 cents in 1990 and 25 cents in 1991.
Turner will retain six minutes of advertising
each hour and remit four to local cable
operators.

TNT will also launch with one of the
biggest promotional drives in history for a
cable network. TBS has begun a newspaper
and consumer magazine campaign that will
total over $4 million, plus it will provide 25
cents per subscriber for launch support. Ata
projected 17 million homes, including 25 of
the top 30 cable systems in terms of number
of subscribers, that would mean another
$4,250,000. o

King World
to produce
tabloid show

Major distributor to add production
to its plate with half-hour program
for January 1989 start

King World, one of the biggest distributors
of syndicated programing, is getting into the
business of program production. The com-
pany announced plans last week to produce
in-house, for the first time, a new half-hour
tabloid magazine strip—available for Janu-
ary 1989—<called Inside Edition. The pro-
gram will be offered to stations on a cash-
plus-one-minute-barter basis.

In addition, company officials said they
were preparing announcements on the first
two new programs to be developed and
tested by King World's “Research & Devel-
opment Partnership” consortium of broad-
cast stations, including both daytime and
late night strips. A King World spokeswo-
man stressed that Inside Edition is not an
R&D project, and will proceed, assuming
enough stations pick it up in the next couple
of months.

A strong indication that Inside Edition
will take a similar approach to the Fox-
produced A Current Affair came with word
last week that Current Affair producer John
Tomlin and Bob Young, producer of another
Fox-produced tabloid, The Reporters, have
been hired as co-producers of the new King
World program. A Fox spokesman said the
two have not yet been replaced.

According to King World program devel-
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Dauphinee

opment chief Jim Dauphinee, he had been
thinking about producing a new tabloid
magazine show tor the last six months, with
the project solidifying in the last month.
Programers agree there seems to be room for
another tabloid show in the syndication mar-
ketplace—especially it USA Today: The
Television Show, which has gotten off to a
shaky start, does not survive.

“|King World] is making an assumption

i3 i e

on the fate of USA Today, which may or
may not be corect,” said Richard Kur-
lander, vice president, programing, Petry
Television. If USA Today does fold, he
added. King World will come off looking
“very smart... You’ve got to give them credit
for being on top of the market. They smell
blood.”

Even if USA Today succeeds. that could
well generate even more demand for tab-
loid-type programs, in which case King
World's Inside Edition would have the jump
on several other programs of a similar nature
in development for fall of 1989, including
efforts from Paramount (Tabloid) and Orion
(Crime Watch) and one from Van Gordon
Sauter (Group One Medical) for distribution
by Viacom. Also, Lorimar is neither con-
firming nor denying reports it has a tabloid
show of its own in the works for unveiling at
next year's NATPE International confer-
ence.

In a press release on the new show last
week, King World said it was prompted to
proceed with Inside Edition given the “lack
of success of new first-run programing
launched this year and the increased public
awareness and acceptance of first run news
magazine programing.” King World Chief
Operating Officer Stephen Palley said the
statement was a reference to the reported
poor start of such new shows as USA Today,
Family Feud and The New Gong Show. But
neutral observers stressed it was too early to
count out any program.

Inside Edition, said Palley, is being tar-
getted for prime time access on network
affiliates. It is likely that stations already
carrying King World shows such as Wieel of
Fortune, Jeopardy! and Oprah Winfrey will
get first crack at /nside Edition. “We have
typically talked first with the stations we
have relationships with, and I presume we
will continue to do that,” said Palley
Whether King World will first go to group
owners or to individual markets with the
new show has yet to be determined, Palley
said.

With a staff of about 50, the program will
be produced in New York. with plans for a
large bureau in Los Angeles and the possi-
bility of a London presence as well to cover
stories developing in Europe. The current
plan, said Palley, is to produce fresh epi-
sodes all year long. He declined to reveal
the show’s budget.

The two R&D shows, for which an an-
nouncement is expected in the next week or
two, are the first to emerge from a program
development and testing consortium King
World formed last winter with several sta-
tion group owners, including Gillett, Mid-
west Communications, Post-Newsweek and
Scripps Howard. The partners, on an equal
basis, agreed to contribute a total of $6
million to develop and test new shows.

Dauphinee, who is overseeing program
development of the R&D partnership, said
the daytime strip will probably be tested in
December, while the late-night program will

SyndicationalMarketplace

Mound, Minn.-based SPR News Source Inc., distributor of 11/22/63.
The Day the Nation Cried, has cleared 111 stations, all but one of
them affiliates of ABC, CBS and NBC (the other being Fox affiliate
wwoR-Tv), for the hour-long documentary on the assassination of
President Kennedy.

The program, which was funded by A.H. Belo and its wraaTv
Dallas, is hosted by actor James Earl Jones and features video
recorded by wraa-Tv news crews on Nov 22, 1963 (11/22/63)-the
station is across the street from the site of the shooting. That footage
is combined with recollections of people, famous and unknown,
about how that day changed ther lives.

The program is scheduled for airing between Nov. 14 and 27, and
was sold on a barter basis. with SPR retaining four minutes and the
station 6, plus the commercial lime in a second airing. According to
SPR Vice President John Lehman. some 95% of the stations will
carry the program in prime time.

To encourage local station tie-ins with the special. SPR is includ-
ing wraa-Tv footage not used in the program for use in promotional
spots, related specials in access of late fringe and local news
features.

o

Quintex Entertainment said that Susan Winston (former executive
producer of Good Morning Anierica) and The Earl Greenberg Organi-
zation (producing Flip for CBS Saturday morning) are jointly develop-
ing a new syndication program for distribution by Quintex called The
National Lost and Found. The weekly reality show will produce
programs about the reuniting of family members and lost heirs to
family inheritances. Quintext also said last week that it will open the
second season of the half-hour first-run action show, T and T (starring
Mr. T) Oct. 24 with a two-hour opening episode that will introduce 15-
year-old Shawn Roberge, who plays Joe, Mr. T's sidekick.
o

Republic Pictures’ Color Image film package of colorized fiims has

now been cleared in 85% of the country, the company said last week.

w]

Action Media Group’s Learning the opes has cleared an additional
18 markets, bringing its total clearances to 104 markets, covering
77.49% of the country The new clearances include werF(Tv) Balti-
more; Krox(Tv) Vancouver, Wash.; wwarrvy Chillicothe, Ohio, and
kooG-Tv Ogden, Utah, Learning the Ropes is s0/d on a barter basis,
with three minutes local and three-and-a-half national.

v]

Samuel Goldwyn Television has announced that Body by Jake has
cleared an additional 15 markets, bringing its total to 105 markets.
The new clearances bring the show's coverage of the country to
over 80%. The show is hosted by Jake Steinfeld, exercise trainer,
and is produced by Jakeman Productions. Of the 105 stations set to
carry the show, 81 are network affiliates.

u]

Paramount said Jast week that its weekly first-run show, Fiiday the
14th: The Series, returning for its second season, has been upgraded
from late night to prime access or prime time in more than 60% of the
country. The series has been cleared in more than 185 markets
covering 96% of the country.

w]

Raymond Horn Syndication said last week it has agreed to take
over the distribution of D.C. Follies from Syndicast, which filed for
protection under federal bankruptcy laws earlier this month. Under the
new agreement, Horn has entered into a partnership with the pro-
gram's producers, Sid and Marty Kroft, to distribute the show, a weekly
first-run, half-hour satire of the Washington scene, featuring puppet
characters and comedian Fred Williard. Horn and the Kroft brothers
also said they are planning a number of syndication specials with
D.C. Follies characters. The weekly show is now cleared in 80% of
the country, said Horn.
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WYST's hot air balloon

trated on such live appearances. The station
regularly attends street fairs and broadcasts
live remiotes within the listening area, bring-
ing with them lots of shopping bags, buttons
and stickers. Or, as Wall puts it: “Shaking
hands, kissing babies and winning votes.”
Over all, said Wall, as much as 20% of
the WHTZ budget is targeted toward advertis-
ing and promotion. But a station need not be
a front runner in a top market to have a
successful promotion department, he said.
Wall suid he has done promotional work
with six stations in the past eight years, and
he believes the grassroots approach should
and cun be done in any market size. “Bump-
er stickers are four cents apiece regardless of
what market you're in,” he said.
Nevertheless, according 10 the
NAB/BFM study, advertising and promo-
tion budgets in smaller market stations have
actually decreused: in markets with popula-
tions of 100.000-250.000. for example, sta-
tions cut back the percentage of revenue
spent from 8.6% in 1986 to 5.3% in 1987.
“Smaller markets tend to do more events
and contests.” said Jay Curtis. member ser-
vices manager tor the Broadcast Promotion
& Marketing Executives association. Sta-
tions in smaller markets are not necessarily
reducing advertising and promotion, but are
possibly finding less costly avenues. “Some

WXKS-FM's morning personality Matt Siegler
{r}, with business manager Bob Kline in
station's latest TV commercial

of the smaller market stations,” he said,
“have to use more clever ideas.”

At WMT-AM-FM Cedar Rapids, lowa, the
majority of the radio station’s advertising
and promotion is in the form of on-air an-
nouncements, according to Rick Sellers, di-
rector of operations and programing. “We
don’t have a promotion budget,” he said,
although he is quick to add that it does not
preclude the station from spending money in
that area. “If the situation is there and the
atmosphere is right—in other words, the
money’s in the bank—we do it.”

This year has been a good one tor the
WMT stations, he said, so management has
allowed for about $60,000 so tar in 1988 for
advertising and promotion. The station has
done some newspaper and television adver-
tising and, after a year of consideration,
bought a hot air balloon last June for
$21,000.

For many small market stations, the goal
remains to create stunts that translate into
low cost promotion. Some examples dis-
cussed at a session on the topic at the NAB's
Radio *88 convention in Washington includ-
ed an “Ugly Lawn Contest.” sponsored by
KVON(AM) Napa, Calif.. which made the
most of an area drought. KFRX(FM) Lincoln,
Neb. . rounded up sponsors to back a weekly
high  school scholarship  giveaway;
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remote within listening area

WMME(FM) Ft. Wayne, Ind., sponsored a raft
race, and WHDZ(AM) Erie, Pa. sponsored a
contest that invited 60 people to jump into
two-and-a-half tons of Crisco in search of a
key to a $25,000 mobile home.

In all markets, said BPME's Curtis, “if
you don’t do promotions and contests,
you're going to get lost.” He agreed with
many industry observers that there has been
an increase in the number of promotion
directors employed. Five years ago, he said.
about 50% of his association’s radio station
membership were promotion directors. To-
day, he said, about 80% of the association’s
500 member radio stations are represented
by promotion directors.

Advertising and promotion departments
have become more important to radio sta-
tions because they are more active than ever
before in arranging deals with outside spon-
sors, said Kim Kelly. marketing director for
KFI(AM)-KOST(FM) Los Angeles. “'I think the
emphasis is more on marketing and co-op
deals now,” she said, “as opposed to gift
wrapping and balloon blowing.”

Promotions can generate thousands of
dollars for radio stations by taking advan-
tage of increasingly generous corporate
sponsorships, added Betsy Peisach, national
promotions director for group owner United
Broadcasting. She said a one-day hot air
balloon race held in Baltimore by WYSTAM-
FM, for example, cost about $50,000 1o
stage and netted about $210,000 for the
stations. At many United station events, she
said. such national advertisers as Burger
King and Procter and Gamble have covered
costs for major concerts and other promo-
tional campaigns.

More and more radio stations today are
better understanding the importance of an
“gverall marketing plan,” according to Rose
Polidoro, director of creative services for
WNEw-AM-FM New York. Advertising and
promotion activity has grown so much in
recent years that WNEW-FM hired a promo-
tion director two years ago to assist her on
some of her projects.

“On an advertising and promotional lev-
el, radio’s approach has become much more
sophisticated,” said Polidoro. She said in-
creased interaction between the promotion
department and other departments like pub-
lic relations and programing have created
cohesive. effective campaigns.

Part of the more sophisticated advertising
approach by radio stations is in the form of
slick television spots. In the Boston market,



for example, wXKS-FM is one of several
stations that has employed commercial pro-
ducer Film House Inc. to provide spots with
a professional look. The station has been
advertising on television for 10 years, said
promotion manager Jim Berry, but quality is
especially important today because “more
and more stations are using television in the
market than when we first started.” Espe-

cially in major markets, said BPME’s Cur-
tis, the number of radio stations advertising
on television is on the rise.

Despite increased advertising and promo-
tion efforts by stations, many have said that
the formulas are basically the same. Some,
like wQHT’s Layne, have said that new ideas
will be a necessary element in creating suc-
cessful promotions in the future. He pointed

™~

10 the Vanna White promotion as one such
new approach.

Layne stressed the importance of radio
station advertising by comparing the busi-
ness (o selling soap. Regardless of the qual-
ity, he said, “when you walk into a super-
market and see three bars of soap, you're
going to buy the one with the lasting impres-
sion.” o

"

Ridinge(sain

Election lineup

NPR's election night plans, Nov. 8-9,
include 20-minute reports on each half-
hour from 8 p.m. to 2:20 a.m. (five-minute
updates followed by 15-minute in-depth
reports) and live coverage of victory,
concession and other candidate
speeches. Morning Edition will begin at 5
am. NYT (an hour early) on Nov. 9 and
pass on the election-coverage baton to All
Things Considered.

New offerings

Syndicate It Productions has added five
new shows geared to the black/urban
market: Prime Time, a one-hour weekly
program featuring entertainment news,
movie reviews and a countdown; Cut [/ps,
two-and-a-half minutes of vignettes sent
once every two weeks; The Winans, an
hour-long weekly gospe! update; Winans
Vignettes, twice-daily 60-second programs
sent each week to stations, and Pro Tips, a
13-week series of daily 60-second shows
airing twice each day. Pro Tips is available
immediately; the others are scheduled to
premiere in January. All of the shows are
available via reel-to-reel on a barter basis
from the company's Burbank, Calif.,
headquarters.

Under new management

Westwood One Inc. has assumed
ownership of its first radio station, wyNy(FMm)
New York, from Emmis Broadcasting Corp.
Included in the deal was a swap of
frequencies between wyNny(Fm) (97.1 mhz)
and Emmis station woHT(FM) New York
(103.5). Westwood One has said that wyny
will maintain its country format. In a
separate deal, Westwood One has also
signed a definitive agreement to acquire
50% interest and operating control of
WNEW(AM) New York.

Funny bits

St. Louis-based Olympia Broadcasting
Networks will launch two comedy services
in January. The formats targeted by the new
services will be rock (Rock Comedy
Network) and contemporary
(Contemporary Comedy Network). Each
week, participating stations will receive 22
comedy bits of 20-60 seconds each from
the bartered services. In return, the station
will be required to play a 60-second

national sponsor spot adjacent to the bit.
Featured on the services will be popular
comedians drawn from a library of more
than 7,000 bits. Also available from

Olympia will be customized station promos.

Forward

Houston-based Starstream
Communications Group Inc. will produce
T L

and distribute Adelante, a two-and-a-half-
minute daily radio program targeted to
Hispanic adults and set to premiere QOct.
31. The program will contain news about
the Hispanic community and will be hosted
by Henry Cisneros, mayor of San Antonio,
Tex. (pictured above, center, with
Starstream promotion managers Pedro
Melgarejo, left, and Starstream President
Gary Firth). Adelante, available on a barter
basis, will be delivered to stations by disk.

New Texas offerings

The National Radio Network of Texas,
Austin, has picked up 17 affiliates in the
state since its Aug. 20 launch, reported
network president Cary Fitch. “The idea is
1o be the biggest little radic station in
Texas,” said Fitch. Current programing on
the satellite-delivered service includes six-
minute hourly newscasts from 7 a.m. to 9
p.m. and interview and call-in shows from
6:07 p.m. to 10 p.m. seven nights a week.
Fitch said the network will premiere Franz
Hoffman’s Car Talk, the first of a full
schedule of one-hour Saturday morning
call-in shows. The network will pay affiliates
lo pick up the Saturday morning shows,
which will eventually include one-hour call-
in programs focusing on pets, gardening,
computers, cooking and financial topics.
An 800 toll-free number will be available to
listeners in the state.

“All of our programing is call-in except for
the news,” said Fitch. Most of the
programing on the network will be
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bartered, and affiliates will have the
freedom to choose as few or as many
programs desired. Current programs
include Texas Forum, a general topic call-
in show airing every night from 7 to 10 p.m.
{set to expand from 10 p.m. to 1 a.m.
beginning in mid-October, with a
rebroadcast of the first segment at 1-4
am.}; a one-hour sports show hosted by
Burton Lawless, former Dallas Cowboys
player, airing Monday, Wednesday and
Friday at 6 p.m., and a one-hour outdoor
sports show with host Marty Malin on
Tuesday, Thursday and Saturday at 6 p.m.

Staff cuts

All-sports wran(am) New York fired 16
employes on Sept. 15 as part of the
station’s necessary budget cutbacks,
according to General Manager Scott Meier.
“We couldn't continue with that many
people and be a successful radio entity,”
he said, adding that positions affected
were in all departments at the station,
which now has 65 fuil-time employes. Meier
said no further terminations are planned.
One of the fired staffers said she and other
female former employes are speaking with
altorneys about a possible charge of sex
bias in the firings, a charge that Meier
denied.

Christmas packages

Charles Micheison & Sons is offering two
packages of classic Chrisimas specials.
One package includes five half-hour
specials excerpted from The Greatest
Story Ever Told; the other includes 12 half-
hour classic radio programs including The
Jack Benny Christmas Show and The
Edgar Bergen and Charlie McCarthy
Christmas Show. All of the programs are
available from the company's Beverly Hills,
Calif., headquarters on a cash basis.

Revving up

Sportcom Associates, based in Johnson
City, N.Y,, said it will produce Sunday Night
Report, a weekly five-minute program
covering major motorsports events. The
program, to debut on Nov. 20 but entering
full production beginning June 4, will
feature veteran motorsports broadcaster
Paul Kaminski as principal reporter.
Sunday Night Report, delivered via
satellite through the transmission facilities
of the United Stations Radio Networks, will
be available on a cash or barter basis.
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Home shopping sale

A federal bankruptcy judge has given final
approval to the Cable Value Network to
take over operations of the Fashion
Channel {BroaDcasTING, Aug. 22). CVN
has closed Fashion's West Coast studios
and has handled production of the home
shopping service out of its studios in
Minneapolis since Aug. 15.

CVN reports that sales for the channel
“have been steadily trending upwards”
since it took over. Fashion Channel was
reportediy doing about $25,000 per day in
business before the CVN takeover.

Allies

The K-SAT Army and the National Cable
Television Association rarely see eye to
eye, but the coalition of backyard earth
station owners and dealers has come out in
support of H.R. 2848, the home satellite bill
passed by the House Telecommunications
Subcommittee two weeks ago. NCTA also
supports the measure.

The group claimed victory in blocking a
Ku-band/C-band separation agreement.
“Ku separation from the home dish owner
would be catastrophic to this industry at

this time." said K-SAT Army chief Chuck
Dawson. The piracy measures added to
the bill, and language directing the FCC to
establish a decoder standard, said
Dawson, makes H.R. 2848 lock “more and
more like 2 TVRO bill.”

Special deal

As part of the premotions scheduled for the
first quarter 1989, Showtime and The Movie
Channel will be offered at half price for
three months or free for one month. The
offer will be supplemented with free movie
tickets. Current subscribers will also be
offered free movie tickets.

Publicity push

The Disney Channel has announced that it
is taking its corporate public relations and
program publicity activities from its in-
house departiment to Stone/Hallinan
Associates Inc., Los Angéles, and letting
go eight of the 13-member staff in the
process. The remaining five staff members
of Disney's in-house public relations
department will be reassigned. "We're
shooting series, television movies, mini-
series and specials everywhere from
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London to Toronto, Orlando to Nashville,”
said Stephen Fields, senior vice president,
The Disney Channel."We believe we need
to approach our publicity efforts from a
national and international perspective. We
can't do what needs to be done from a
single office in Burbank.”

Cable device for deaf

Cablevision Systems' southern Connecticut
system has installed a telecommunications
device for the deaf in its customer service
office, which the company believes is the
first such device for the hearing-impaired
provided by the cable industry. The rollout
occured last week simultaneously with
National Deaf Awareness Week.

The device, comprising a keyboard and
printer, attaches to the telephone receiver
and functions much like a telex machine. It
will allow the customer “lo order pay-per-
view events, request a service call, report
an outtage or ask a question about his dill,”
Cablevision said.

All talk

Continental Cablevision, Cox Cable, United
Artists, Newchannels, Centel Cable, Group
W Sateliite and NuCable have signed as
initial outside investors for Talk Television,
the all-talk cable network being put
together by cable entrepreneur Paul
FitzPatrick that ptans to launch early next
year. FitzPatrick said the initial business
plan will be completed within the next few
weeks, with companies that sign by
deadline having preferred rights to take
greater equity and a consultative position
in the service. Companies that have signed
have anted up about $25,000. Slated to
join Talk Television later this week (Oct. 1)
full time are NuCable executives Barbara
Ruger, senior VP, marketing and sales, and
Frank Bolger, VP, marketing services.

Waiver word

California Cable Television Association
said “near video-on-demand does not
constitute good cause for waiver of
crossownership rules” in FCC reply
comments on GTE's request to provide
such service in Cerritos, Calif. The
association said GTE's plan “is nothing but
plain vanilla pay-per-view,” with nearly 30
channgls “fo provide time diversity for a
very limited array of PPV programing.”
CCTA said GTE is trying to revive “bad old
idea” that has been tried before (World
Video Library} and failed.

Revolutionary programing

Bravo has signed an agreement with the
People's Republic of China that will bring
Chinese films, documentaries and
performing arts specials to the cable




October 17 Special Report

SMPTE: Broadcast Technology

Broadcasting’'s annual analysis of the cutting edge of television,
cable and radio technology:.
@ Update on all 18 proposed HDTV systems.
@® State of the art of videotape systems...examining D-1, D-2 and
small formats.
® How are cable MSO's preparing for the new technologies of
fiber optics and HDTV?
® \What's new in radio? CD’s, DAT, satellite delivery, automation
systems...which ones are the syndicators turning to”?
This Special Report will be at SMPTE on the opening day,
Saturday, October 15.
Space reservations and copy closing October 7, 1988.
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Cable shows its stuff in Atlantic City

Atlantic Cable Show and CTAM
management conference bring
operators, producers and system
owners together to discuss past
and future of industry

Cable will look to the future while recalling
the past when 3,000 executives from sys-
tems and networks assemble in Atlantic City
this week for the 1988 Atlantic Cable Show,
Oct. 4-6, and CTAM’s Cable Management
Conference on Oct. 3.

One person looking to the immediate fu-
ture will be Ted Turner, who is scheduled to
speak at 12:30 p.m. on Monday, Oct. 3.
That evening, his Turmer Network Televi-
sion debuts with a cablecast of “Gone with
the Wind" (see story, page 48). It was at last
year’s Atlantic show that Tumer unveiled
the concept for TNT. The Conference will
also feature looks into the future by opera-
tors and programers. The operators panel,
hosted by CTAM president Margaret Dur-

borow, includes Daniel Aaron, vice chair-
man of Comcast; Charles F Dolan, chair-
man of Cablevision; Paul Freas, president of
TKR Cable; David MacDonald, president of
New York Times Cable TV, and Fred Vierra,

atlantic
cable
show

president of United Cable TV. The pro-
gramers session, moderated by Bob Alter,
president of the Cabletelevision Advertising
Bureau, includes Tony Cox, chairman of

chairman of the Brillstein Company.

Television.

name it and we can and we will prevail.”

shortfails because of its dual revenues.

subscription.

on a pay-per-view basis.

Cable conclave. Four cable programing executives told a New York audience last week that
more quality programing is currently being made available to the cable industry. Represent-
ing the MSO, cabte channel and production perspectives al the luncheon, sponsored by the
Naticnal Academy of Cable Programing and the Museum of Broadcasting, were Charles F.
Dolan, chairman of Cablevision Systems; Gerald Levin, vice chairman of Time inc.; R.E."Ted'
Turner, chairman and president of Turner Broadcasting System, and Bernie Brillsteln,

Brillstein said that because cable frees producers from worries of meeting broadcast |
standards and because cable networks give producers larger per-episode orders on series |
than broadcast networks, cable is “the future” for producers. To that end, Brillstein said his
company is producing a four-hour mini-series about Gen. Ulysses Grant for Turner Network

From the channe! side of cable, Ted Turner said that the “industry is now pulling together”
on programing. as well as in the face of possible federal regulation of cable. Turner said that
the cable industry is able to withstand anything, including congressional regulation. “You

The panel turned to the subject of prospective cable carriage of the Olympics, given the
stories about the projected shortfall in ratings for NBC's coverage of the Qlympics in Seoul.
Turner said that TBS is "in discussions” with the three networks about carrying a package
from the 1992 Summer Olympics in Barcelona, Spain. TBS is having to discuss the games
with the networks because the International Olympic Committee wili only allow the broadcast
networks to bid on the games. Indeed, the IOC recently met with the broadcast networks in
Seoul to discuss the games in Barcelona, a meeting to which cable networks were not
invited. Even so, Turner said that the "IOC wants cable” to carry a portion of those games,
and added that given the large volume of Olympic events (in the summer and winter games),
“at least one” and possibly two channels could be involved in such carriage.

Dolan said that cable will be able to afford such high-profile programing with its two
revenue streams. In comparison to the financial squeeze he sees the large number of make-
goods putting on NBC, Dolan said the “limits are removed” for cable in the case of ratings’

As for whether audiences will accept the prospect of paying a basic, or even a pay, fee for
such programing, Dolan pointed to SportsChannel, New York, which he said has given
subscribers more coverage of the New York Islanders than they got in the past for their

Levin added that charging a fee for sports is not only acceptable (given the current array
of sports on cable), but that the pratice will grow. He said that HBO is "active” in its pursuit of
certain events currently, and he added that another incentive for that effort has been the
increase in the number of events {such as professional fights) that are now being exhibited

Broadcasting Oct 3 1988
60

Showtime Networks Inc.; Nickolas Da-
vatzes, president of Arts & Entertainment;
Gerald Hogan, president of the Turner En-
tertainment Networks; Brian Lamb, chair-
man of C-Span, and Lowell Paxson, presi-
dent of the Home Shopping Network.

Topics of current interest that will be
highlighted at the Atlantic show will include
cable programing, the broadcast networks’
entry into cable programing, HDTV and the
1988 elections, among other sessions.

Keynoting the show on Tuesday, Oct. 4,
at noon, will be the hosts of CNN’s Cross-
fire, Tom Braden and Pat Buchanan. who
will explore the upcoming presidential elec-
tion.

On Thursday, Oct. 6, Bob Clasen, presi-
dent and chief executive officer at Comcast,
will moderate a discussion of original pro-
graming on cable, with a panel that includes
Brian Roberts, executive vice president of
Comcast; Robert H. Levy, executive vice
president, WTBS-TV; Bridget Potter, senior
VP, original programing, HBO, and Joshua
Sapan, president, American Movie Classics
and Bravo.

On Wednesday, Oct. 5, at 3:30-5. John
Pascarelli, regional sales manager, Storer
Communications Inc., will moderate a pan-
el on whether PPV will play a larger role in
systems’ future and what the right program-
ing mix for PPV will be.

Two sessions on HDTV will run concur-
rently on Tuesday, Oct. 4, at 2-3 p.m. Rich-
ard Green, president Cable Labs will moder-
ate a session that will provide background
on the medium and look to its future, and
Brian James, director of science and tech-
nology at the National Cable Television As-
sociation, will host a look at the technology
of PPV.

NBC Cable President Tom Rogers and
CNBC President Mike Eskridge will be the
guests at a Community Antenna Television
Association open forum on Wednesday, Oct.
3, hosted by CATA President Steve Effros.

NATOA sees cable
grip slipping

At Miami conference, regulators say
FCC, courts have undercut control

The municipal cable regulators who gath-
ered at Miami Beach's Doral hotel last week
for the annual conference of the National
Association of Telecommunications Officer
and Advisors feel they are losing their regu-
latory grip on the cable industry.

The feeling was expressed by speakers in
the conference sessions and by rank-and-file
NATOA members in the many social gather-




ings. They complained that the Cable Com-
munications Policy Act of 1984, which was
supposed 10 have secured their grip. has
been badly undercut by the FCC and the
courts. often with the complicity of the
cable industry.

Adding to their nervousness is the pros-
pect of telephone companies entering the
cable television business. Telcos are now
regulated on the federal and state level. and
the cily officials fear that if the telcos are
allowed into cable. they may have little, if
any, role in regulating them.

How the cable administrators ally them-
selves in the increasingly heated battle over

UreQ

Beals
whether to remove the legal and regulatory
barriers to teleo’s oftering video services
may well be determined by what regulatory
role the administrators would be given once
the barriers were knocked down.

Preserving local regulation is at the heart
of NATOA. “We believe regulation is best
when it is closest to the people,” Donna
Mason, NATOA'S outgoing president and
the cable officer for Vancouver and Clark
county, both Washington, said in her open-
ing remarks. Paul Berra, manager, cable
communications, St. Louis, Mo., is NA-
TOAs new president.

Despite the high level of concern, NA-
TOA seems ill-prepared to do anything
about it. As an affiliate of the National
League of Cities, it does not dircctly lobby
Congress or otherwise agitate for changes in
public policy. Instead it advises the NLC's
Transportation and Communications Steer-
ing Committee. which helps set the NLC’s
policymaking agenda ecach year.

As well as could be determiined last week,
NATOA has tormulated no specific recom-
mendations for the steering committee,
which meets in two weeks in Tucson, Ariz.
Last wecek, the organization’s administrative
energy was spent reviewing NATOA's refa-
tionship with the NLC and electing new
board members and officers.

That NATOA and the NLC are already in
tune philosophicaily was made clear by
NLC Executive Director Alan Beales. In a
speech during the opening session, he said,
“we plan to lead the fight to preserve local
control and insure attordable, diverse com-
munications services for the average Ameri-
can consumer.”

The cable industry, which was well repre-
sented at the conference, did its best to feed
the cable administrators anxiety about telcos

and persuade them to side with it n|1 ! s effort

1o keep the telcos out of the television busi-
ness.

At a session focusing on the telco-cable
debate. Robert Sachs, vice president, corpo-
rate affairs, Continental Cablevision, said
the Cable Act struck a “delicate balance”
between the interests of cities and cable. “If
the cable crossownership prohibition, a cen-
tral element of the legislation, were to be
removed. then the entire relationship be-
tween cities and cable companies will have
to be redefined so thut cable operators are
not placed at a competitive disadvantage
because of {ranchise requirements placed on
them alone.

A world of telco TV, as the tetcos want it
would be one with no local controls. no
local franchise fees, no local broadcasters,
no local cable operators, no video stores and
a very big phone bill,” Sachs said. “That's
what a one wire world is truly about—a
world without competition, a world without
local controls.

“Admittedly, the relationship between ca-
ble operators and cities has been strained in
the past, but with all its difficulties it still
gives your constituents considerably more
voice and considerably more choice than
they would ever have in a world of telco
TV.”

Speaking at the same session, Ward
White, vice president, government and pub-
lic affairs, United States Telephone Associ-
ation. provided little comfort to municipal
officials. He said he did not know what role
cities should play in regulating telcos that
enter the video business. The regulatory
framework under which telcos would enter
the business would be worked out by the
telcos and federal and state officials, he
said,

White appealed to the officials’ sense of
duty. It is the responsibitity of the local
regulators as well as their counterparts of the
state and federal levels to “create conditions
that stimulate the delivery of new and better
services to the consumers,” he said. “That’s
what the telephone industry is interested in
doing.”

“The telephone companies can no longer
cxist just on the dial tone,” he said. “The
growth in the future is going to be in infor-
mation services.”

The seven Bell operating companies,
which were spun off from AT&T under terms
of the 1982 modified final judgment that
ended the government antitrust suit against
AT&T, view the MFJ’s restrictions on their
ability to offer information services such as
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cable constitute a “box,” White said. “As
markets and technology change, this box is
going 10 have to change in size, if the BOC’s
are going to survive.’

At an earlier session, Alan Daley, direc-
tor, special projects, Bell Atlantic, said that
with the price of copper going up and the
price of fiber going down it will make sense
for telephone companies to start installing
fiber lines to homes between 1991 and
1994. However. he said, uniess the tele-
phone companies have some “economic in-
centive” to do otherwise, they will put the
fiber in only in new installations. and when
copper lines need replacement. Under those
circumstances. he said. only 2% of the cop-
per plant would be changed cach year,
which means it would take 50 years to
achieve an ull-fiber plant.

Daley said the economic incentive the
telcos need is the ability to offer lucrative
services that require the broadband attri-
butes of fiber. He talked about information
services and video, including high-defini-
tion television. He said a fiber system could
handle any ot the HDTV transmission sys-
tems currently being considered. What’s
more, he said. it could carry two or more
different systems.

Tele-Communications Inc., the nation’s
largest cable operator, arranged a series of
by-invitation-only meetings between its ex-
ecutives and cable administrators. Reporters
were not invited. But, according to Richard
Emenecker, who oversees TCI's system in
Pittsburgh as superintendent of the city's
Bureau of Cable Communications, and who
attended TCI's one-and-a-half-hour Sunday
(Sept. 25) afternoon session, the MSO had
two issues on its agenda: the syndicated
exclusivity rules adopted last July by the
FCC and telco entry.

The six TCl executives in attendance,
notably J.C. Sparkman, Emenecker said.
argued that if the telcos come in, “cable will
not exist as we know it 10 years from now.”
and any regulation of the telcos will take
place at the state, not the local level. The
TCI executives, Emenecker also noted, did
“not appear to be immediately worried.”

(As far as syndicated exclusivity is con-
cerned. Emenecker said. TCI wanted the
cities” help at the FCC in developing better
procedures for implementing the rules,
which require cable systems to delete pro-
grams on imported distant broadcast signals
that duplicate programs for which local sta-
tions have exclusive local rights. As now
written, the TCI executives argued, the rules
would cause cable systems to incur major

White, Long, Muth, Sachs
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new costs, which would be passed on to
consumers, Emenecker said.)

Bob Thomson, vice president, govern-
ment affairs, TCI, confirmed that syndex
and telco-cable were discussed at the ses-
sions. But, he added, the purpose of the
sessions was simply to establish better rela-
tion with the city officials. “It was more
micro than macro,” he said.

Several large cable operators sought to
bolster their ties with the cities through
means other than talk. Adelphia Communi-
cations, Colony Communications, Tele-
Communications Inc., Storer Cable and Te-
lesat Cablevision each contributed $3,000
for the conference’s elaborate welcoming
reception. Continental picked up a similar
tab for a breakfast. and TCI hosted its own
reception on the beach. Cox Cable spon-
sored one of the panel sessions.

“The cable companies are reaching for the
hearts of municipal officials and saying you
will lose control,” Julian Bussgang, a mem-
ber of the cable commission of Lexington,
Mass.. said.“[ think it is too early to set the
policy, but we should be watching the [fiber
optic] experiments.”

Like Bussgang, most NATOA members
seemed to be taking a wait-and-see attitude.
Susan Herman, NATOA’s newly elected vice
president, and general manager, department
of telecommunications. Los Angeles, said:
“My feeling is that it is a very complex
equation. We have to look at it.”

Richard Maulsby, executive director,
Washington, D.C. office of cable, had not
formulated an opinion of the telco question,
but he did say he was “leery” about allowing
telephone companies in simply because of
their size. “They're the original 500-pound
gorillas,” he said.

Thomas Cohan, director, office of cable
communications, Boston. suggested that the
cities could use the prospect of telco entry to
pressure cable operators into providing bet-
ter service and keeping their rates down.
“We have to hold their feet to the fire a little
bit.”

Vicky Long, cable administrator, North-
ern Dakota county, Minn., said, “I go back
and forth, one day to the next.” She said that
business. institutions and consumers could
benefit from fiber optics and the services the
technology makes possible. But, she said,
perhaps the “cable companies can do it.”

The cities’” concerns about the weakening
of their regulatory authority were expressed
by several speakers. William Finneran,
chairman, New York State Cable Commis-
sion, said he suspected that municipal offi-
cials, if polled, would agree they came up
short in the compromise that formed the
basis for the Cable Act.

Norman Sinel. of Amold & Porter, said
there is a “growing dissatisfaction” among
cities about the amount of regulatory activ-
ity they have under the Act. And, he said,
the dissatisfaction has put a “lot of strain on
the fabric” of city-cable relations.

Norval Reese. of Kane Reese Associates,
a consulting and appraisal firm, said the Bell
operating companies at the very least ought
to be allowed to purchase cable systems
outside their service areas. Why should
Centel, a major non-Bell telephone com-
pany, be allowed to purchase a system and

Herman and Berrg

not Bell Atlantic? he asked. “In terms of
public policy, I don’t see the difference.”

Reese, who is former franchising execu-
tive for Teleprompter and Group W Cable,
said some telephone companies have shown
“real interest in buying cable systems. How
much interest, I don’t know. If nothing else,
they are becoming educated.”

FCC and court decisions have eroded the
cities” power under the Act, Sinel said. “We
have all taken it in the teeth in the area of
rate regulation,” he said. The FCC, in disre-
gard to congressional intent, extended rate
deregulation to virtually every cable system
in the country by ruling that “effective com-
petition” exists wherever homes can receive
any three broadcast signals off-air. Under
the Act, cities may not regulate the rates of
systems in areas with “effective competi-
tion” as defined by the FCC.

The FCC also overstepped the bounds of
Congressional intent, preempting the cities’
regulation of technical standards. It is one

_area where the FCC and the courts, which

affirmed the preemption, “have essentially
done it to us,” he said.

Congress did not intend for every home to
be rate deregulated, said Nick Miller, of
Miller, Young & Holbrooke. The FCC's
overreaching is creating a “backlash,” an
indication of which is FCC Commissioner
Patricia Diaz Dennis’s interest in developing
more stringent criteria for “effective compe-
tition” in areas with large Hispanic popula-
tions. The FCC is required to revisit its
definition of “effective competition™ in
1990, he said. By that time, he said, FCC
Chairman Dennis Patrick will probably be
gone and there will be at least three new
faces on the five-member commission.

The cities’ basic authority to demand ser-
vices and facilities and regulate cable frachi-
sees has been under legal assault for the past
several years by cable operators who claim
such authority violate their First Amend-
ment rights, Miller said. The First Amend-
ment argument has carried the day in some
California cases, he said, but the recent
trend has been for courts to throw out such
suits, often without reaching the constitu-
tional question. The series of decisions, he
said, has left him “relatively optimistic™ that
the cities’ regulatory power will ultimately
be affirmed.

Several speakers condemned the rapid
turnover in system and the spiraling prices
that are driving the sales activity. Buyers are
now willing to pay $2,800 per subscriber for
systems, Finneran said. “That is absolutely
outrageous,” he said. Companies that pay
such amounts will have to raise rates and
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will have no money to upgrade services and
facilities, he said.

Finneran said the New York Cable Com-
mission was considering “quite seriously”
proposing rules similar to the FCC’s old
antitrafficking rules in broadcasting, which
would require a buyer to hang on to a system
for five or six years before reselling. “We
will float that and see what kind of com-
ments we get back,” he said. “Some action
is warranted.”

In lieu of an outright prohibition, Thomas
Cohan, of Boston, said a “substantial tax or
fee” could be imposed on sales of systems
that have not been held for, say, three or five
years.

Susan Herman, general manager, depart-
ment of telecommunications, Los Angeles,
who headed NATOA's legislative and legal
affairs committee, raised two other concerns
at a session aimed at gathering ideas for
NATOAs possible recommendations to
Volgy’s committee: vertical and horizontal
integration. Both are structural concerns not
addressed in the Cable Act, she said. If
warranted, restrictions of vertical and hori-
zontal integration, analogous to the FCC
multiple ownership and financial interest
rules, could be adopted, she said.

Making the case of overbuilding was Har-
ry Cushing, of Telesat, which has been se-
curing franchises and overbuilding portions
of several counties in Florida. Cushing, who
described himself as a “nationally recog-
nized proponent of cable competition,” said
the cable industry is in the midst of a “feed-
ing frenzy” in which cable operators are
buying systems at prices supported not by
current cash flow, but by the intention to
“sock it to consumers” with higher prices
once the deal is done. “Your consumers ar¢
going to be devoured in this feeding frenzy,”
he said.

The solution is not re-regulation, but
competition. “I’m not talking about VCR’s.
I'm not talking about movie theaters. I'm
talking about real head-to-head, nose-to-
nose competition.”

The competition that Telesat has brought
to Florida communities has resulted in im-
mediate benefits for consumers, he said. In
Orange Country, Fla., where Telesat has
passed 13,300 homes and achieved 40%
penetration, he said, the “entrenched” cable
operators—American Tlevision and Com-
munications and Cablevision Industries—
have slashed prices, saving their subscribers
thousands of dollars per week, and added
new channels. What’s more, he said, ATC
has selected Orange County for its experi-
mentation with fiber optics.

Telesat’s growth has not come wholly at
the-expense of the incumbent operators in
Orange County. Since Telesat’s arrival in

1986, he said, penetration in the county has
arisen from more than 40% to 70% or 80%.
Competition is the answer to the “age-old
question of how do you get penetration over
50%.” he said. Over all, he said, Telesat
now passes 94,000 homes, and serves about
50,000.

Sharing the dais with Cushing, Tom Alex-
ander, president, Alexander & Associates,
who represents some of the cable systems
Telesat is overbuilding or attempting to
overbuild, challenged many of Cushing’s



facts and his conclusion that overbuilding
was good for consumers. Arguing that over-
building is simply not economically feasi-
ble, Alexander said Cushing's penetration
figures were exaggerated. He said he
checked with the nine counties where Tele-
sat has franchises and found that it has
achieved an overall penetration of less than
10%. Telesat is a “losing proposition,” he
said. Florida Power & Light, which is finan-
cially backing Telesat, "made a wrong deci-
sion and they are looking to find a way out.”

Alexander acknowledged that over-
builders do produce benefits for consumers,
but only for the short term. Inevitably, he
said. one of the competing cable operators
in an overbuild situation either folds its tents
or sells out to the other. When that happens,
he said. subscriber fees shoot up. He cited
one instance in which the incumbent bought
out a failing overbuilder and raised rates
45%.

Cushing responded that Alexander de-
pressed Telesat’s penetration figures in cer-
tain markets by including in the homes-
passed count, multiple umt dwellings to

which the incumbent has exclusive contracts
and Telesat is denied access. Cushing insist-
ed that consumers reap long-term benefits
because overbuilding is feasible. Telesat, on
the whole, has a “positive cash flow.” he
said. Even if one of the cable companies fail
and prices shoot out, he said, prices will not
go higher than those of systems in surround-
ing communities and consumers will have
pocketed significant savings during the peri-
od of competition.

In the overbuilding debate, Finneran sid-
ed with Alexander, asserting that cable was
a natural monopoly and that overbuilding
was “economic suicide.”. The 45 million
homes that subscribe to cable “know that
their only real choice is ‘take it or leave it,”™”
he said.

That cable has no real competition, he
said, is the basis for regulating it. Whatever
competition broadcasting provides today, he
said, it will provide none tomorrow. With
cable penetration risely inexorably, he said,
broadcasting days are numbered. “By the
end of the century, over-the-air broadcasting
will be extinct as we know it.” a

Cities fighting back
to keep franchising power

NLC’s Volgy says they will
work for federal law protecting
municipalities’ authority

over cable TV systems

Thomas Volgy, the mayor of Tucson, Ariz..
and chairman of the National League of
Cities’ communications policy commitiee,
said last week the NLC will unilaterally
press for its own federal legislation to im-
munize municipalities against First Amend-
ment challenges of their franchising authori-
ties if efforts to draft mutually acceptable
immunization legislation with the cable in-
dustry do not soon bear fruit.

Speaking by videotape to members of the
National Association of Telecommunica-
tions Officers and Advisors in Miami
Beach, Volgy also threatened to consider
siding with telephone companies in their
campaign to break down the legal and regu-
latory barriers to their offering cable ser-
vices if the cable industry does not establish
a “truly cooperative” relationship with mu-
nicipalities. Cable is waging its own cam-
paign to preserve the prohibitions.

Fearing that suits brought by cable opera-
tors or would-be operators challenging the
franchising authority of cities and counties
on First Amendment grounds may result in
multimillion-dollar damage awards against
them, the NLC has made the passing of
legislation immunizing them from having to
pay such damages a top priority. The Na-
tional Cable Television Associations agreed
“in principal” to support the NLC's efforts,
Volgy said, but joint efforts to write the
language of the legislation have become
bogged down.

“We have now gotten to the point, unfor-
tunately, where lawyers are talking to law-
yers and [they] do not seem to agree on very
basic language,” Volgy said. The NLC is

going to go back and demand “very simple
immunity legislation now,” he said. “Other-
wise we are going to go back to Congress
and say: ‘There is no good intent here...and
we want that immunity legislation with or
without the concurrence of the NCTA.” ™

Volgy said the Cable Communications
Policy Act of 1984, which affirmed munici-
pal franchising authority but placed signifi-
cant limits on it, is being subverted by the
FCC and the federal courts, often with the
complicity of cable operators. “We've come
to a point where we’ve said: ‘Enough.” The
Cable Act is not bad if people are willing to
live by it. but evidently the federal govern-
ment and at least individual cable companies
have been been unwilling to live by it.”

As a consequence, he said, it may be time
to reopen the act and “restore” the regula-
tory power that the FCC and the courts have
stripped from it. Prompted by the numerous
complaints about cable, he said: “Congress
is going to take a second look at what it has
done and maybe we will develop a better
system for all of us.”

The telephone companies could provide
the competition to cable that has so far failed
to develop, Volgy said. The telcos have been
contacting elected officials and officials of
the NLC and the National Conference of
Mayors, saying that they are “very much
interested in competition,” he said.

Some are “leery” of the telcos; their large
size does pose “tremendous potential prob-
lems,” he said. But they say they are used to
regulation and willing to live with it, he
said. ““‘Over the next year, we are going to be
having some serious discussions with the
phone companies to see what is and what is
not possible, unless the cable operators are
willing to look at a truly cooperative envi-
ronment with our communities—the kind
we hoped would have occurred after 1984,
but did not.” a
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Identifying cable’s-‘m
demographics

Bruskin research tracks who
subscribes and who doesn't,
number of channels viewed
and perceptions of medium

An R.H. Bruskin survey of more than 2,000
cable and noncable subscribers points up
both the problems and the potential of the
cable industry. The study addressed a num-
ber of macrocosm concerns, but also delved
into areas of specific interest.

For instance, it appears cable has a dis-
tinct generational edge. The study found
that the bulk of current subscribers are
“older, married, higher income home-
owners,” and that major growth was coming
from *“young, single, lower income renters,
nearly half of whom have children under
18.” The flip side of the equation was that
older, childless people were least inclined to
subscribe. That would appear to suggest that
in the short-term, there are portions of the
population cable will never reach, but that
cable will benefit from younger, lifelong
subscribers, presuming they remain sub-
scribers.

That may not be a foregone conclusion.
Perhaps the study’s most alarming conclu-
sion, for cable, came in this part of the
study. “The longer a person subscribes to
cable television, the better network pro-
graming looks to him or her,” the study said.
It also found that the longer viewers sub-
scribed, the fewer channels they watched—
six or seven regularly. Those who liked
movies and programing variety preferred
cable, while those complaining about excess
reruns on cable preferred network televi-
sion.

The study found that “it is not what cur-
rent subs are paying that determines their
perceptions of ‘value,” but rather what they
believe they are getting for their money.”
Accordingly, nearly half said cable was ei-
ther an “excellent” or “good™ value, Only
13% labeled cable a “poor” value. “Simply
put, if a current cable sub is receiving *satis-
factory’ service from the cable operator,” the
authors said, “*he believes cable to be a good
value for the money. If not, he is dissatisfied
with the cost, whatever it may be,” the study
concluded.

Still, nearly 8% of those interviewed clas-
sified themselves as former subscribers, and
they cited cost as the overwhelming reason
to drop the service. They also cited cable’s
failure to provide truly distinct programing.

There was good news on pay per view
and VCR's. The study found that although
most subscribers that have PPV available
have not exercised that option, “consumer
objections to the cost do not seem strongly
negative.” The report concluded that al-
though some feel the cost was somewhat
high, PPV “shows promise of substantial
growth.”

On VCR’s, Bruskin found that pay vs.
VCR was not an either/or proposition; that
in fact, “one encourages the other.” The
highest percentage of VCR owners, it said,
are also pay subscribers. Even nonsub-



scribers said they were more willing to sub-
scribe to cable if they owned a VCR than if
they did not

Viewer perception of pay channels ap-
peared particularly bleak in the study. Many
of the price promotions used to increase
penetration, Bruskin said, fail not because
viewers believe pay services cost too much,
but because they feel the programing is not
differentiated enough. “There appears to be
little loyalty among cable households to any
given pay channel,” the study said.

The overall statistics bear this out. Nearly
one-third of current subscribers have
dropped pay channels, over one in four have
switched pay channels and the same number
said they would do that again. Nearly one in

four pay subscribers toid Bruskin “the best
programs seem to be on the channels they do
not subscribe to.”

Advertisers, facing dwindling network
shares, face problems in buying cable, the
study says. The teenager reach of MTV and
Nickelodeon may be a smart buy, yet fewer
than 30% of sets in children’s rooms are
cable ready, the study said. That also pre-
sents an opportunity for cable operators
since 25% of the TV sets in cable homes
were not hooked up to cable.

Knowing where a channel is on the sys-
tem lineup was one key to viewing. The
study said: “If viewers know the location of
a specific cable channel on their TV dial,
they are far more likely to watch that chan-

nel regularly,” but “the fact is that large
numbers of viewers...do not know where to
find many of the channels their systems
carry.” Not surprisingly, the study found that
if viewers can’t find a channel, they are less
likely to watch it. Even if viewers know a
channel’s location, Bruskin found, “their
viewing frequency is directly affected by
where that station is located on their dial.”
The study urged cable operators to make
sure subscribers were aware of their viewing
options and that they promote strongly.
Bruskin interviewed more than 900 cable
subscribers, 650 nonsubscribers who have
access to cable and 450 people to whom
cable was not available. The study is avail-
able from Bruskin for $2,000. O

Public broadcasting departures and arrivals

Weil to leave PBS; Alexander joins
CPB where Gutin and Hanley will serve
second terms; PBS narrows satellite
options, will seek six transponders

As committees in the House and Senate
continued to hammer out a compromise to
their differing 1991-93 Corporation for Pub-
lic Broadcasting authorization bills behind
closed Capitol doors, the CPB board of
directors and the executive committee of the
Public Broadcasting Service board met in
Washington Sept. 26 and 27 to re-elect
board leaders, to welcome new, and bid
farewell to departing, mdjor figures and to
carry on with business as usual.

On the personnel front, PBS directors
received news Monday that film producer-
director-actor Robert Redford had persuaded
long-time national programing and promo-
tion services senior vice president Suzanne
Weil to leave PBS early this month to be-
come executive director of Redford’s inde-
pendent film production laboratory, Sun-
dance Institute, in Utah. Weil, who will stay
on as a consultant until the end of 1988,
began her tenure at PBS 10 years ago as
director of arts and humanities programing
and was named senior vice president, pro-
graming, in 1980. She will replace Sun-
dance Executive Director Thomas Wilhite,
who will resign Feb. 1, 1989, to produce a
feature film while continuing to serve as
general director of Sundance Children’s
Theater. No replacement has been named for
Weil.

Her contributions, said PBS President
Bruce Christensen, “have been legion and
extraordinary. Her particular genius has
been her ability to recognize and nurture
creativity”—such as helping last year to
bring Bill Moyers from CBS to public TV
where, under the auspices of the CPB-PBS
Program Challenge Fund, he has produced
and hosted the 90-minute Iz Search of the
Constitution, the six-part God and Politics
and the six-part The Wisdom of Joseph
Campbell as well as a plethora of election-
year specials and series (BROADCASTING,
Sept. 26).

The PBS executive committee unani-
mously adopted a resolution of appreciation
for the contributions of Weil. and Richard
Green, senior vice president, broadcast op-
erations and engineering, who will also

leave PBS this month to head the cable
industry’s Cable Television Laboratories
Inc. (BROADCASTING, Aug. 1).

Just four days after her Sept. 23 Senate
confirmation as CPB director, Leslee (Hon-
ey) Alexander, former First Lady of Tennes-
see and already a member of the PBS board,
joined the CPB board in time to take part in
the unanimous re-election of Chairman
Howard Gutin (whose director’s term ends
next March) and Vice Chairman William
Lee Hanley (whose director’s term ends in
March 1992). Gutin, who joined the board
in September 1984, has served as chairman
since his election last October. From March
to October 1987, he served as acting chair-
man after the departure of Sonia Landau.
Hanley, who became a director in February
1984, was first elected vice chairman last
October, three months after reappointment
to the board. In other business, the board
adopted an FY 1989 affirmative action plan,
an audit committee statement of responsibil-
ities and an annual audit committee agenda.

Satellite replacement

Among business items acted on at PBS
was the pressing matter of replacing its
satellite capacity, currently on Westar IV,
which is due to reach the end of its useful
life in 1991. With intentions of concluding
negotiations with satellite vendors (AT&T,
GTE Spacenet, GE Americom and Hughes
Communications) by early next year, PBS
staff received authorization from the board
to begin those negotiations immediately.
The board also adopted the PBS Satellite
Replacement Office’s recommendation that
five potential transponder configurations for
public TV be narrowed to two possibilities:
either a four C-band and two Ku-band tran-
sponder system or a six Ku-band transpon-
der system. (Discounted were configura-
tions including only four C-band, only four
Ku-band or more than six C-and/or Ku-band
transponders.)

The four-and-two configuration, said re-
placement office director, Jackie Weiss,
would accommodate current services (now
occupying most of four C-band transpon-
ders), would allow for expanded higher-
power Ku-band educational services to
schools and other public institutions, would
help PBS ready itself to deliver any high-
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definition TV standard better suited to Ku
and provide the opportunity for a gradual
transition of all services to Ku if appropri-
ate.

The facts that Ku delivery requires small-
er receiving dishes than C-band delivery and
that HDTV may “require a slightly wider
band” than is ideal for C-band, said Weiss,
were determining factors in seeking propos-
als on six Ku transponders. In addition to
gaining access to the increasing numbers of
schools finding the smaller Ku receivers
affordable, the Ku capacity, said the replace-
ment office’s summary report, “greatly im-
proves the [public TV] stations’ ability to
co-locate earth stations” with their broadcast
facilities. The four-and-two plan, it said,
offers “the least expensive way to obtain a
reasonable level of expansion capacity and a
significant level of technical flexibility.” On
the other hand, it said, “the six Ku-band
transponder option may cost more, but it
offers greater technical flexibility, as well as
a reasonable level of expansion capacity.”

Because of rapid changes in proposed
technology, particularly in HDTYV, said
Maynard Orme, board vice chairman, set-
tling on a specific satellite replacement plan
“is like getting your arms around a greased
pig in a heavy fog.” Weiss, who along with
PBS technology, finance and management
staff has studied general proposals from the
vendors this year, said those vendors “aren’t
going to launch without long-term precom-
mitments” from programers. Unable to
lease or buy capacity already in orbit as it
could in the past, PBS is facing new market
conditions that “mean we will have to take
some risks” concerning where the technol-
ogy will go. “I'm not saying C-band won't
work, Ku-band will work” for HDTYV, said
PBS vice president, broadcast operations
and engineering, Howard Miller. “We’re in
a situation where we have to keep our op-
tions open.”

The PBS executive committee also adopt-
ed a resolution o “recommend that the li-
censees designate PBS as the national entity
for the purposes of satellite interconnection
to receive funding from the Satellite Inter-
connection Fund” to be administered by
CPB using congressional funds earmarked
for that purpose. Signed by President Rea-
gan in September, the 1991 CPB federal
appropriation includes $57.5 million ear-



marked for satellite replacement in that year
only. House and Senate 1991-93 CPB au-
thorization bills both provide $200 million
in satellite replacement funds over the three
years.

Also included in last Tuesday’s PBS ae-
tivities was an HDTV demonstration pro-
vided by Jupan's NHK. High-definition vid-
eotapes viewed by the directors included the
opening ceremonies of the summer Olym-
pics in Seoul, South Korea—delivered live
via satellite two weeks ago by NHK to
approximately 300 venues in Japan—au seg-
ment of a documentary produced by non-
commercial WTTW(TV) Chicago, a segment
of an upcoming CBS docudrama on children
and AIDS and computer demonstrations of
NHK'’s various MUSE systems. Miller said
that CBS had reported estimates of up to
50% post-production savings over produc-
ing with 35 mn film. |

Looking to the future
of telco regulation

Washington panel debates
value of deregulating
telephone industry

1f any of the FCC commissioners’ ears were
burning last week. it may have been in
telepathic response to National Press Club
addresses made some dozen blocks away
from the commission by MCI Chairman
Williams McGowan and consumer advocate
Ralph Nader, both appearing as speakers at a
Public Service Satellitc Consortium’s Na-
tional Center tor Telecommunications and

Information Policy forum.

At a Wednesday morning seminar entitled
“Telecom Deregulation: What Lies Ahead,”
speaking in favor of lifting the ban against
Bell operating companies (BOC’s) offering
cable TV and other nontelephone services,
Pacific Telesis vice president, Washington
operations, Ronald Stowe, was outnum-
bered by McGowan and Nader, along with
Washington attorney Philip Verveer, all of
whom criticized the proposal.

The BOC's “would like to become what
they once were,” said McGowan, who had
voiced similar criticism at a Federal Com-
munications Bar Association seminar a
week earlier (BROADCASTING, Sept. 26). In
contrast to Stowe’s description of AT&T
consent decree “line-of-business” restric-

tions as “simple, elegant and wrong,”
McGowan claimed that since AT&T’s 1984
divestiture of the BOC’s, a half dozen phone
company services have expanded to 125
types and increased 14% annually overall,
while rates have declined at 36% annually.
Those successes, he said, are threatened by
“an FCC that does not want to practice
proper procedures,” as well as by the
BOC's, which he said are “giving the rest of
us heartburn” through their multiple lobby-
ing efforts in Washington.

AT&T was a monopoly, conceded Stowe,
“but today, if the MFJ [modified final judg-
ment, which defines the present restrictions)
were lifted, a dozen companies, and perhaps
many more smaller companies, already
competing dramatically for markets, {would
not become] a protected monopoly.”

Arguing that government telecommunica-
tions policy “should be premised on diversi-
ty,” but particularly “diversity of control—
the maximum number of outlets for the
greatest number of voices,” Nader took is-
sue with what he called FCC claims that
“there is more abundance™ of information
via deregulation. Not only is information
power, he said, but “information reflects the
maldistribution of power.”

McGowan described the election-year en-
vironment as a regulatory and strategic
crossroads. “One path. . .the abuses and cir-
cumstances of the past. . .is well-worn; the
other is less used, rougher but. . .the better
path.” Announcing that MCI will fight the
FCC's recent tariff decision in court,
McGowan said: “You could create the Bell
system again. And do you know who the
first one that would try to become the old
Bell system would be? MCL.” O
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Better safe, and late, than sorry. The launch of European direct
broadcast satellite Astra 1 has been postponed frorn November until
between Dec. 15 and 20, due to "abnormal behavior on the test
bench” of the third stage motor for Arianespace flight 27. The delay
affects the Astra 1 launch “and all subsequent launch dates adverse-
ly," but Astra’s plans to launch its DBS television programing service
across Europe “will go ahead as planned on Feb. 1, 1989." The Astra
satellite has passed final acceptance tests and is ready for faunch. A
replacement motor has been “subjected to its first test on Friday, Sept.
16," in Paris, Astra reported, and will be shipped to Arianespace's
Kourou, French Guyana, launch site.

[GTE Spacenet is still ptanning how to move its GStar Il satellite
from elliptical orbit into its propér geostationary orbit. Successfully
launched by Arianespace on Sept. 15, GStar I, which is also carrying
Geostars L-band mobile tracking unit, suffered a failure of its apogee
kick motor designed to move the bird inte its FCC-licensed orbital slot
(BroaocasTing, Sept. 19). Forced to use station-keeping fuel to
make the maneuver, GTE expects “substantial loss” in the life of
GStar lll, reportedly as many as eight of its 10 design-life years.]

“Astra’s senior management and shareholders have noted
Arianespace'’s successful run of 7 launches,” Astra public relations
manager Carlo Rock said in a prepared statement,"and [they] are
confident of Arianespace’s decisive move in the replacement of the
third-stage motor for flight 27 in order to ensure a 100% successful
launch of Astra.”

According to a 1988-89 flight manifest released by Arianespace
last July, Astra 1—along with the United Kingdom's ministry of
defense satellite, Skynet 4B-——was originally scheduled for a No-
vember launch aboard the French launcher’s largest rocket, Ariane

4, which made a successful maiden voyage launch of Pan Am Sat 1
a little over two months ago. The schedule called for the launch of
Intelsat V F15 in December and of Japan's JC Sat 1 (along with the
European Space Agency's meteorological bird, MOP 1) next Janu-
ary. In the meantime, France's TDF 1 DBS bird is scheduled to go
into orbit alone on an Ariane 2 rocket late this month.

O

Keeping up with the newsgathering Joneses. At least 122 com-
mercial TV stations are now using satellite newsgathering vehicles,
a 72% increase over the 71 stations using them in March 1987, said
the National Association of Broadcasters, which commissioned an
August telephone survey of the 122, plus a random sample survey
of 268 stations not using the vehicles. The increase was highest in
ADl's ranked above 50, where commercial TV stations with SNV's
now account for 33% of all stations using the mobile satellite
uplinks, up from 14% in March 1987. Six percent of the stations now
have two of the mobile uplinks in operation, and 16% of the current
non-users professed plans to buy, lease or rent one; the majonity of
those are located in medium to small markets.

The survey also found a $422,000 average worth among existing
SNV's, a majority of them equipped with videotape editing equip-
ment (98%}), cellular telephones (93%}), microwave capability (69%)
and production mixers (64%). "Stations almost universally see the
use of satellite newsgathering uplink vehicles as valuable to station
operations and of overwhelming benefit to television viewers,” said
NAB. Chevy Chase, Md.-based National Research Inc. conducted
the telephone interviews.
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System would prove blow to
worldwide production standard

Two years ugo. the forces of industrial might
in Europe forged an unusual alliance. Their
goal: to create first and foremost a high-
definition television technology compatible
with Europe’s existing 50 cycle broudcast-
ing systems and tied to the new MAC (mul-
liplexed analog component) transmission
standards hard-won for Europe’s future di-
rect broadcast satellites.

Last week, the first fruit of that effort was
in. and although it was good news for the
Europeans, it represented another blow to
chances for a worldwide studio and program
exchange standard acceptable to all the ma-
jor television nations of the world.

The European alliance, the Common
Murket-sanctioned Eureka cffort led by
Dutch electronics giant Philips, Thomson of
France and Bosch of West Germany. from its
inception reduced the chances of standardiz-
ing an nternational HDTV production tech-
nology friendly to such nations as the U.S.
Japan and Canada. Those countries usc lele-
vision systems based on 60 hz and had
consequently thrown considerable support
behind a 60 hz, 1.125-line production sys-
tem developed by Japan as part of its own
long-term plans for a national HDTV satel-
lite service.

Now. for the first time. Eureka has shown
a working HDTV system with all the basic
elements of the chain. all based on 50 hz and
using 1,250 lines of resolution (twice the
current European standard of 625) on a 16:9
aspect ratio screen. The advance, revealed
during the biennial Internationul Broadcast-
ing Convention (IBC) in Brighton, England,
Sept. 23-27. appears to make Europe’s path
all but irrevocable and the possibility for a
world HDTV studio standard increasingly
distant.

Few at the Brighton conference character-
ized the Eureka technology display as a
technological breukthrough, although most
acknowledged the group’s rapid progress
and the effort of electronics industry rivals
to put aside differences to jointly advance
the project. Only 14 months ago, at the June
1987 Montreux, Switzerland. International
Television Symposium. the group had only a
black-and-white progressive-scan HDTV
studio camera and wide-screen receiver (o
show.

But even system proponents admitted this
step was an interim one, its primary limita-
tion being the continued use of interlaced
scanning rather than the sequential, or pro-
gressive scanning system that the group has
said will be the ultimate step to achieve 35
mm film quality for electronic program pro-
duction. Because of progressive scanning’s
extensive bandwidth requirements, Eureka

Standing room

experts acknowledge it will require digital
HDTV videotape recorders, which will be
some years in development.

In other respects, as well, the system was
said by some conference participants to have
u long way to go. There were problems, not
Just in the current system implementation,
evident in noticeable flaws with the HDTV
and MAC displays. but deeper problems,
such as that of flicker apparent in any large-
screen 30 hz display and not entirely re-
solved by the use ot 100 hz receivers. Nor
has the group fully minimized the degrada-
tion evident in compressing the wider band
signal back to the 625-line standard.

But the high-definition advance unques-
tionably emboldened 1,250/50’s proponents
during 1BC, opening the way for some of
the strongest criticisms yet of 1,125/60 dur-
ing the four days of technical papers, as well
as in hallway discussions.

Backers of 1,125/60, meanwhile, seemed
to maintain a relatively low profile at the
show. heavily outnumbered us they were on
the papers program and relegated by intent
or circumstance to a Sussex University fa-
cility several miles away from the confer-
ence for their own much more extensive
display of 1,125/60 production technology
from several dozen participating manufac-
turers.

Ardent hopes for an 1,125/60-based
world production standard continue to be
held, nevertheless, by some American
broadcasters and other supporters. The re-
cent effort by Soviet television officials to
bring together key world technical execu-
tives on the question has added to recent
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expectations for one last push to find a basis
for agreement on world production stan-
dards (BROADCASTING, Sept. 12). At least
one leader of that effort, William Connolly
of Sony. however, admitted during the con-
ference the high degree of difficulty faced in
the endeavor and could not say on what
basis a compromise between opposing
U.S.-Japanese and European factions could
be reached.

One force undercutting U.S.-based sup-
porters of an 1,125/60 production standard
1s renewed domestic disputes over the tech-
nology. The issue of I,125/60 as a U.S.
production standard, subdued for a time
after consensus was reached by two leading
U.S. standards groups to approve the tech-
nology as a voluntary domestic standard,
reemerged recently when long-time oppo-
nent ABC submitied an unusual dissent to
the American National Standards Institute,
the body that finalized many electronic in-
dustry voluntary standards.

Also clouding the production issue do-
mesticallv are wide-ranging discussions
over the appropriate U.S. transmission stan-
dard, some of which were outlined here for
the largely European audience by American
speakers tfrom NBC, the Association of
Maximum Service Telecasters and the Na-
tional Association of Broadcasters.

The domestic leaning, recently confirmed
in a preliminary ruling by the FCC last
month, is clearly toward a transmission sys-
tem compatible with existing terrestrial
broadcasting, ruling out the main Japanese
1,125/60 Muse system as a transmission
standard since it could not be received in




any form on existing receivers without ex-
pensive set-top adaptors,

Although the FCC decision left the pro-
duction standard question untouched, some
participanis, such as NBC, continue to sug-
gest here at the conference and elsewhere
that studio parameters should be optimized
to match the eventual U.S. broadcast stan-
dard. That position corresponds closely to
the Eureka approach, which calls for a grad-
ual, continuously compatible buildup from
enhanced definition through to HDTV.

The compatible approach, some attendees
pointed out, however, is pursued at the like-
ly expense of a worldwide studio and pro-
gram exchange standard, leaving the same
divergence in world television systems that
has existed for more than four decades. That
tack also leaves the 60 hz, 1,125-line pro-
posal in additional difficulty, since without
the likelihood of a 60 hz world production
standard, U.S. producers have little incen-
tive to make the troublesome switch from
NTSC’s current 59.94 field rate to the Japa-
nese-developed 60 hz field rate proposal,
and could instead opt for the Europeans’
simple line-doubling approach for a 1,050-
line production (and distribution) system for
HDTV.

Proponents of the Japanese production
technology, however, did their best at the
show to keep the two considerations sepa-
rate, arguing that years of work in Japan and
clsewhere have shown the 1,125/60 system
to have the best fit with all existing world
television standards, and to be suitable as a
production medium regardless of what
transmission standard is used by individual
systems.

Eureka takes the initiative

The opening shots in the show’s numerous
HDTV skirmishes came at the start of the
conference with the opening of the Eureka
demonstration pavilion Friday, Sept. 23.

Great Britain’s Secretary of State for
Trade and Industry, Lord Young, speaking
over a Eureka HDTV studio link during the
ceremony, told listeners: “Two-and-a-half
years ago we were faced with the prospect
of aun HDTV world standard which would
have been unsuitable for Europe and most
other parts of the world. We hope to prevent
the adoption of an inappropriate world
HDTYV standard and instead place this more
suitable alternative standard on the world
agenda.”

The following day (Sept. 24}, at the open-
ing of the technical papers program, P. Boe-
gels, Philips executive and head of the Eure-
ka HDTV directorate, said: “The
professionals and consumers in the TV
chain have many differing needs, wants and
desires. But they all have one thing in com-
mon—the wish to proceed toward the
HDTYV future in an evolutionary way. No
one wants to throw away everything they
have now and start from scratch. We cannot
use a revolutionary new standard.”

Added Boegels: “There is now a clear
worldwide demand for compatibility and
evolution. Even in Japan itselt, doubts about
their own approach have arisen and they
have been forced into introducing an evolu-
tionary path tor their terrestrial transmis-

Brighton basics

More than 20,000 engineers, manufacturers, journalists and others attended the
1988 International Broadcasting Convention last week in Brighton, England. The
record number is some 6,000 more than the 14,000 on hand at the last show in 1986.
And although the conference, organized by Brilish and American technical soci-
eties, was dominated by discussion of high-definition television, HDTV was n¢t the
only subject at this beachfront town an hour south of London. The weather was
another;, a cloudy, wet, blustery week that was particularly troublesome for the
handfull of companies fighting the winds in their tents and trailers set up along the
shore because of the lack of space on the major show center and hotel exhibit
fioors.

A sampling from the exhibit, which brought together approximately 216 compan-
ies:

m Sony announced a more than $16-milion order for about 100 Betacam SP
VTR's, library management systems, edit suites and other gear for the new facilities
of Rupert Murdoch's Sky Channel, which launches four new TV channels on the
Astra satellite next year.

m Ampex made its first entry in the character generator market with Alex, an anti-
aliasing system with extensive character manipulation and animation capabilities for
mid-to-high-end broadcast and postproduction applications. The unit will make its
domestic debut later this month al the Society of Motion Picture and Television
Engineers annual meeting in New York. Ampex aiso introduced a PAL version of its
D2 composite digital VTR, the VPR-300.

m UK direct-lo-home service Brilish Satellite Broadcasting, announced the devel-
opment of a 25 centimeter “squarial,” or square satellite antenna to receive its three-
channel signal after launch late next year.

IBC also announced the next Brighton conference will be held Sept. 21-25, 1990.

sions. As a result of our actions, Japan has
realized it cannot force its technology on the
world and has agreed to discuss further ideas
in international forums.”

Later in the opening program, Bernard
Pauchon of French state distribution com-
pany TDF, who called hopes for a single
world HDTV production standard “utopic,”
added that “everyone is in favor of a single
world HDTV production standard if it fits
well in their current TV environment.”

William Connolly of Sony, the manufac-
turer that has most extensively developed
the 1.125/60 production technology and led
efforts for its adoption as a world studio
standard, later told BROADCASTING, howev-
er. that “broadcasters still want one unique
[production] standard, if it can be reached
[and] if we can select a single standard
which is technically superior and economi-
cally feasible. We think the issue boils down
10 60 hz versus 50 hz [and] 60 is technically
feasible and better.

“There is potential for compromise,” add-
ed Connolly, although he said he did not
know what alternative might be acceptable
to the Europeans in place of their 1,250/50
technology.

Questioning whether any current ap-
proach is appropriate for HDTV, however,
was Australian speaker Leslie Free of Con-
solidated Press Holdings, who suggested
none ot the HDTV production or distribu-
tion systems proposed in Japan, Europe or
the U.S. may be on target.

Free, in his paper, argued that terrestrial
TV is mature technology past its peak, but
that it will remain dominant for another
decade, pushing HDTV into the 2lst cen-
tury. Because of this delay, he explained,
HDTV should be designed with a longer
point of view. He suggested engineers look
at what will be the basic technologies of the
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next century, such as digital techniques,
optical fiber and high-speed solid state de-
vices, as well as the two key developments
they will make possible—broudband ISDN
(combining video, data and voice transmis-
sions on a single carrier) and agile receiv-
ers—and develop advanced HDTV produc-
tion and transmission standards to fit that
future framework.

HDTV exhibits—Eureka vs. 1,125/60

If “the best show in town” was the screening
of |,125/60-originated films in a Brighton
movie theater near the exhibit. without
question the hottest ticket was Eureka’s
1,125/50 system exhibit, in lurge part be-
cause it was such a tough ticket to get.
While backers of the 1,125/60 screenings
and equipment displays bussed a steady
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stream of visitors to their open-house,
hands-on exhibits, organizers of Eureka’s
demonstration adopted a closed-door pos-
ture that was only partly explained by neces-
sary security arrangements for visiting dig-
nitaries and the 40-person-per-hour capacity
of their seafront demonstration space.
Even tor those holding the hard-to-get
Eureka tickets, prior registration at a sepa-
rate location was mandatory and, even then,
visitors were often blocked by uniformed
guards and closely watched by attendants.
Despite the unusual procedures, however,

European honor. Henri Mertens, assis-
tant director of the European Broad-
casting Union's Technical Center and a
key figure in devising the 1977 direct
satellite broadcasting plan for Europe,
last week was named the recipient of
the 1988 IBC Award. Merens, a Bel-
gian who has been with EBU for nearly
three decades and contributed to stud-
ies in stereo sound, satellite frequency
planning, teletext and MAC transmis-
sion technology, was ill in Brussels and
could not accept the award at a cere-
mony on Sept. 24.

it is clear that Eureka, with its approximate-
ly two-dozen Eureka participants led by
Philips, Thomson and Bosch, has put its
money where its mouth is in the last two
years.

According to Thomson International
President Jean Caillot, this year and next
some 600 engineers from the participating
companies will be working on the Eureka
project as it continues its four-year, $220
million effort.

The Eureka demonstration consisted pri-
marily of a half-hour, multiscreen videotape
showing some of the capabilities of the new
system and explaining its fit into Europe’s
direct broadcast satellite plans. But viewers
invited to the technology working space
nearby, or to tully equipped BBC and ITV
production vans next to the facility, got a
better idea of the extent to which the 1,125/
60 system had been developed.

Most of the key components in the studio-
to-transmission chain were in evidence, in-
cluding Thomson progressive-scan and in-
terlace-scan cameras and Bosch HD
videotape recorders, plus on the first 1,250~
line HD a telecine, a slide-scanning system,
switcher, character generators and HD-MAC
encode and decode equipment.

Program signals from the vans were either
fed to HD-MAC or standard MAC receivers
through satellite links (both live and simu-
lated). or fiber optic and microwave videc
distribution links supplied by British Tele-
com. Also shown at the demonstration was
an experimental Philips HDTV VCR with
80-minute record time and HD compact
video disk player, as well as a Thomson-
developed 36-inch diagonal direct view pic-
ture color tube with 16:9 aspect ratio.

As part of the Eureka exhibit, preliminary
results were also demonstated from a Thom-
son computer simulation of the conversion
of 50 hz HDTV to NTSC’s 59.94 field rate.

The transcoding simulation, however,
showed only one-fourth of a picture and
Thomson engineers acknowledged a trained
eye could perceive defects in the motion-
compensated field rate conversion method,
which Eureka said is due to begin taking
hardware form at the end of this year.

But the early findings were being used
during the IBC to help build a case for
Eureka’s 1,250-line, 50 hz progressive-scan
HDTV system as a worldwide production
standard. Eureka said it plans to propose a
1,250/50 progressive-scan production stan-
dard at meetings in 1990 of the world stan-
dards body CCIR.

Detractors were skeptical, however,
about the prospects of a 50 hz world produc-
tion standard. arguing that the conversion
from 50 hz to NTSC’s 59.94 was no easier
than that of the 1,125 system’s 60 hz rate to
59.94 hz. Several observers also dismissed
Eureka suggestions that the U.S. production
community would take to 50 hz because of
the proximity of its 25 frame per second rate
to film’s 24 fps rate, noting that while the
European film community worked within
those arrangements routinely, it had flaws
they argued would be unacceptable to U.S.
producers, such as a quarter-tone shift in
sound pitch.

Although all the 1,250/50 professional
equipment shown at the Eureka exhibit were
prototypes, French research specialist Jac-
ques Sabatier, who joined Thomson several
weeks ago, said interlace cameras can be put
on order and production models will be
shown at the Montreux International Televi-
sion Symposium in Switzerland next June.
The next planned Eurcka HDTV system
demonstration is scheduled for the leading
West German consumer electronics show
next summer in Berlin.

The extensive 1,125/60 technology dis-

play at nearby Sussex University was no less.

impressive and in most ways more advanced
than its European counterpart, particularly
in the relative completeness and market-
readiness of its production systems.

The 1,125/60 exhibit included displays of
live, four-layer matting with Ultimatte. a
full-fledged post-production suite with
HDTV analog and digital videotape record-
ers, an HDTV frame grabber for storing up
to 32 frames (each three channels of 30 mhz
each). a Sony HDTV video switcher, HDTV

Chyron Scribe graphic generator, HDTV
Quantel Paintbox, an HDTV paint and ani-
mation system from Symbolics and Sony
editing gear, including a new off-line laser
disk editor for single-camera operation (the
exhibit was its alpha test site).

Also among the 1,125/60 facilities were
displays of HDTV standards converters, a
demonstration of a Sony HDTV-to-PAL
downconverter, as well as an NEC unit for
converting HDTV to NTSC, a Sony Elec-
tron Beam Recorder and a Toshiba MUSE
transmission system. An HDTV half-inch
VCR for industrial applications developed
by nine manufacturers under technical guid-
ance of Japan state broadcaster NHK, was
shown, along with Sony and Sanyo HDTV
videodisk players and a digital still disk
system by Victor-JVC. The numerous moni-
tors and displays included theater-sized
screens from General Electric and Eidophor.

HDTV displays of numerous sizes were
shown throughout both HDTV exhibit areas,
but during paper sessions on HDTV repro-
duction and display, two European research-
ers agreed HDTV home displays should be
one meter diagonally. In addition, according
to Philips Research’s W. Van Alphen, rear
projection CRT’s would have to be used if
the receivers were to be ready for market in
the short term.

BBC viewer tests also showed 1-1% me-
ter flat display screens as practical for home,
said BBC researcher M. Stone, during the
sessions, which were chaired by CBS’s Jo-
seph Flaherty.

Philips’s Van Alphen noted in his talk,
however, that much is not known about
home HDTV viewing and there are a num-
ber of barriers to effective research, such as
the lack of an agreement on standard view-
ing distances and standard programing.
Among the technical disadvantages Van Al-
phen said must be overcome for better view-
ing is low screen brightness, which he said
could be improved by anticipated develop-
ments in interference filters, electron guns
and fast scanning.

The use of 100 hz receivers in Europe is
also considered critical to eliminating flick-
er noticeable on large-screen HDTYV, speak-
ers agreed, and advances in motion-com-
pensated conversion from 50 hz to 100 hz
were detailed by Philips Research’s D. Park-
er later in the program. a

Square deal. Officiais from British Satellite Broadcasting (BSB), which will launch a three-
channel high-powered DBS service in England next summer, were on hand in Los Angeles
last week to provide a demonstration of the new service to the press. The service, being
launched at a cost of $1.7 billion, will transmit one pay channel and two advertiser-supported
DBS channels in the D-MAC format, developed by England’s Independent Broadcasting
Authority. Compatible with existing television transmission systems, D-MAC was designed to
transmit satellite signals to wide-screen television receivers. BSB Chief Anthony Simonds-
Gooding said BSB's flat receiving dish.dubbed the “squaerial,” is interchangeable with a 12-
centimeter dish and has been in use in Japan for some time. From a technological
standpoint, he said, the flat unit has no advantage over the round dish. But the flat dish does
provide a new marketing hook to the consumer, he said, and is aestheticaily more appealing.
At the press briefing last week, BSB announced it has licensed 250 films from studios and
independent production companies, including 94 films from Warner Bros. and 58 from
Cannon Films. (Most of those films are currently available in England's home video market.)
In addition, BSB has licensed two hit network programs from Warner Bros.-——Growing Pains
and Night Cowrt—as well as a batch of mini-series and animated product. Other agree-
ments are expected to be announced shortly.
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Rich proposes
arbitration to
avoid strikes

Producer Lee Rich, keynoter at
first Cinetex festival, calls strike
“embarrassment” to industry

Stating that another prolonged strike within
the entertainment business would “kill the
industry,” independnent motion picture and
television producer Lee Rich proposed last
week the establishment of an independent
commission that would have the final say on
resolving disputes between producers .and
labor unions.

Delivering the keynote address at the first
annual Cinetex film and television festival
in Las Vegas last week, Rich said: “Its time
for management and the unions to put their
collective egos aside and make sure that
there isn’t a next time.™ Said Rich: “It’s time
1o set up a committee that would be the final
arbiter in any labor disputes and render their
verdicts long before any other bloodbaths
occur.”

Rich suggested dubbing the unit HELP—
Hollywood Enhancement of Labor Prac-
tices. “With this scenario,” he said, “the
studios would agree to bring in skilled labor
relations experts—either federal labor nego-
tiators or labor lawyers. Just as Jack Valenti
heads the MPAA and represents our inter-
ests, perhaps a labor statesman representing
both the industry and the unions and guilds
could serve as chairman of this committee,”
Rich said.

Rich stressed that in order for the pro-
posed commission to have any real effect,
its rulings “would be binding—just like the
baseball players and club owners who take
salary disputes to arbitration. ... With the po-
tential to have everything to win, but also
everything to lose, perhaps management
and labor will more efficiently and expedi-
ently work toward what’s fair for everyone’s
good, long before the committee would be
asked to intervene.”

Rich said the recent writers strike. which
lasted five and a half months, was an “em-
barrassment to our industry.” Noting that a
lot of little people™ in the Hollywood work-
ing community suffered unemployment
along with the striking writers, Rich said
“reasonable men” should have come up with
a solution much sooner than one occurred.

Rich also defended the Cinetex show it-
self, responding to some critics inside and
outside Hollywood who suggest the last
thing the industry needs is another trade
show. “We know that the organizers behind
[competing festivals] the American Film
Market, MIFED, MIPCOM and Cannes
have viewed this new kid on the block as a
threat and have been throwing darts at Cine-
tex ever since it was announced last year,”
he said.

Reports from Las Vegas indicated atten-
dance was only at about 10% cf the hoped
for 10,000 the show's organizers were pro-
jecting. And the organizers acknowledged a
lack of participation in the show from major
studtos. Still, Rich said the Interface Group,
the organizers of the show, were to be “con-
gratulated” for their effort and predicted the
show would grow in succeeding years. O

TVX outlines
reorganization

TVX Broadcast Group, the struggling Vir-
ginia Beach, Va.-based independent group
operator, has sent out its proxy statement to
shareholders detailing the recapitalization
plan intended to help the company out of its
current financial difficulties.

Events leading to recapitalization started
in January this year, when TVX was unable
to make a scheduled principal payment of
$200 million to its major creditor, Salomon
Brothers Holding Company (SBHC). After-
wards, SBHC and TVX entered into several
agreements that deferred interest payments
to SBHC and suspended interest charges on
TVX’s debt until further notice. As of Sept.
15, TVX owed approximately $271 million

Talk time. Negotiations begin this week between the American Federation of Television &
Radio Artists (AFTRA) and ABC, CBS and NBC. The negotiations are scheduled to continue
over one manth and will attempt to forge new agreements for several thousand on-air
employes at the networks and their owned stations. Leading the networks’ negotiating team
will be James Sirmons, CBS senior vice president of industrial relations; presenting the
union's case will be John Hall, executive director of AFTRA.

Topics 1o be discussed could include wages, job security and share of revenue from
international sales. Negatiations for the existing contract took over a year, ending in the fall of
1986. At that time the union obtained better pension and severance packages and a
minimum wage scale increase of 3% in the last two years of the contract.

The talkks may also involve working condition issues, such as whether news talent should
be required to perform technical chores as well. Negotiations for the existing three-year
contract, which ends Nov 15, allowed that subject to come up for discussion this time if the
jurisdictional question could first be resolved with technical unions. a prerequisite that CBS
met in its settlement with the International Brotherhood of Electrical Workers.
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to SBHC, the parent company of the invest-
ment bank that advised TVX in its 1987
acquisition of five major market TV stations
from Taft Broadcasting. In addition to that
debt, TVX had $141.7 million in program
contract liabilities as of June 30, excluding
those not currently available for telecast.
The company had net losses of $1.4 million
for the second quarter of 1988 from net
revenues of $45.5 million. In the same quar-
ter the year before, TVX had net losses of
$13.2 million from net revenues of $45.9
million. Because of SBHC’s suspension of
interest accrual, TVX's interest expense fell
from $10 million for second quarter 1987 to
$409,000 for second quarter 1988.

Under the terms of the recapitalization,
the company will retire most of its debt,
with new debt taking two forms. One issue
will be $90 million of two-year notes, se-
cured by eight TVX stations. Another form
of debt will be either a bank credit facility or
a debt offering worth $115 million, secured
by four stations the company hopes to re-
tain: WTAF-Tv Philadelphia, KTXA(Tv) Dal-
las, WDCA-Tv Washington and WLFL-TV Ra-
leigh, N.C. Additionally, SBHC will
receive $140 million in convertible pre-
ferred stock in exchange for cash, securities,
and remaining debt owed to SBHC by TVX.
The preferred stock is convertible into
shares of TVX’s voting common stock. In-
cluding its current conversion rights, SBHC
holds 67% of all outstanding voting com-
mon stock of TVX; after the recapitaliza-
tion, if SBHC acquires and converts all of
the new stock, it would hold 84%.
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ChonginorHonds

Kokn(tv) Oklahoma City D Soid by Kown Inc.
to Pappas Telecasting of Oklahoma for $9
million, plus assumption of liabilities up to $7
million, for total of $16 million. Seller is subsid-
jary of Busse Broadcasting, Kalamazoo,
Mich.-based group of five TV's headed by
Lawrence Busse. Buyer is Visalia, Calif.-
based group of three TV's, principally owned
by Harry J. Pappas. KokH is on ch. 25 with
1410 kw visual, 141 kw aural and antenna
1,540 feet above average terrain.

Wmooam)-weLx(FM) Mobile, Ala. O Sold by
Trio Broadcasting Inc. to Central Life Broad-
casting of Alabama for $10 million. Seller is
subsidiary of Beasley Broadcast Group,
Goldsboro, N.C.-based group of 10 AM's and
13 FM's headed by George Beasley. Buyer is
Tampa, Fla.-based insurance company head-
ed by Paul Major, president. It has no other
oroadcast interests. WmMo0 is on 660 khz with
22.5 kw day and 850 w night. WBLx is on 92.9
mhz with 100 kw and antenna 1,555 feet
above average terrain. Broker: Stan Ray-
mond & Associates Ine.

Wevaam)-wKHK(FM) Colonial Heights (Rich-
mend), Va. O Sold by Wpw Inc. to ABS Com-
munications Inc. for $7 million. Seller is Ev-
ansville, Ind.-based group of four AM's and
five FM's headed by Alan R. Brill. It is also
buying kuabfm Windsor, Colo. {"Changing

I N C O R P
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Hands," Aug. 8). Buyer is principally owned
by Kenneth A. Brown and Jon Sinton. It also
OWNSs KROD(AM)-KLAQ(FM) El Pasoc, Tex. WpPw is
on 1290 khz with 5 kw day. WkHk(Fm) is on 95.3
mhz with 1.59 kw and antenna 449.36 feet
above average terrain. It has applied for CP to
increase power to 13.2 kw. Broker: Blackburn
& Co.

Wiks(Fm) New Bern, N.C. O Sold by Joyner
Communications Inc. to Taylor Broadcasting
for $4.5 milion. Seller is Cary, N.C.-based
group of three FM's headed by Tom Joyrer.
Buyer is owned by Stephen Taylor and family.
It also owns wTLz(Fm) Saginaw, Mich. Wiks is on
101.9 mhz with 100 kw and antenna 1,020 feet
above average terrain. Broker: Cecil L. Rich-
ards Inc.

Wazu(rm) Springfield, Ohio O Sold by Cham-
pion City Broadcasting to Osborn Communi-
cations for $3.7 million. Seller is principally
owned by Robert L. Yonz and family. It also
owns co-located wiLay(am). Buyer is New York-
based group of five AM's and six FM's headed
by Frank Osborn. Wazu is on 102.9 mhz with
50 kw and antenna 160 feet above average
terrain. Broker: B.C. Crisler & Co.

Wiciam) Eilettsville and Wsws(Fm) Bloom-
ington, both Indiana O Sold by Indiana Com-
munications Inc. to University Broadcasting
Co. for $3 million. Seller is principally owned
by Rolland Johnsen, Bill C. Brown, Dr. James
Howard, Steven Shine and Robert Petranoff. It
has no other broadcast interests. Johnson is
president of Duchossocis Communications
Inc., Eimhurst, Ill.-based group of three AMS,
three FM's and one TV. Buyer is principally
owned by Arthur A. Angotti. It is former owner
of cable system and cellular telephone oper-
ation in Indianapolis, and recently purchased
wazy(FM) Lafayette, Ind. ("Changing Hands,”
July 11). Wic1 is CP on 600 khz. WBwa is on
96.7 mhz with 3 kw and antenna 280 feet
above average terrain.

Wawr(tv) Jackson, Tenn. O Sold by Golden
Circle Broadcasting Inc. to Star North Com-
munications Inc. for $2,750,000. Selter is
headed by Marvin Palmquist, president. It has
no other broadcast interests. Buyer is ownf-}d
by Dwight McKee, Fort Worth, Tex.-based in-
vestor with no other broadcast interests. WawT
is on ch. 16 with 588 kw visual, 58.8 kw aural
and antenna 592 feet above average terrain.

WuGmyy Riverhead, N.Y. O Sold by Wuc-v
Inc. to 21st Century Corp. for $2,250,000.
Seller is principally owned by Michael Pas-
cucei, who has no other broadcast interests.
Buyer is owned by Ronald C. Haus and Eu-
gene Viglione. It has interest in KFCB(TV) Co_n-
cord and kwew(rv) Coalinga, both California.
WLIG is on ch. 55 with 5000 kw visual, 474 kw
aural and antenna 700 feet.

Wvam(am}-wprRR(FM) Altoona, Pa. O Sold by
Progressive Broadcasting Co. to Music
Broadcasting Inc. for $1.6 million. Seller is
owned by Dr. Augusto Dalerme, Altoona sur-
geon with no other broadcast interests. It
bought station two years ago for $850,000
(*Changing Hands,” Mar. 17. 1986). Buyer is
owned by Gary E. Gunton, Harrison M. Fuerst
and Brian M. O'Neill. It also owns WMGW(AM)-



WZPR(FM) Meadville, Pa. Waam is on 1430 khz
with 5 kw day and 1 kw night. WrRr is on 100.1
mhz with 3 kw and antenna 30 feet above
average terrain.

KwmT(amy-kkez(Fm) Fort Dodge, lowa o Sold
by Kwwmr Inc. to Kwwmr Radio Inc. for
$1,540,000. Seller is owned by William B.
Quarton and James Maurer, who have no
other broadcast interests. Buyer is owned by
John P. Jenkins and family It also has interest
in wsAL-aM-FM Logansport, Ind. KwwmT is 5 kw
daytimer on 540 khz. Kkez is on 94.5 mhz with
100 kw and antenna 840 feet above average
terrain.

WrvL-am-FM Waterville, Me. 0 Sold by Kenne-
bec Broadcasting Co. to E.H. Close for
$1,290,000. Seller is headed by Davig Brown
and has no other broadcast interests. Buyer
also owns weNH-AM-FM Plymouth and wkNE-am-
FM Keene, both New Hampshire. WTvL is on
1490 khz with 1 kw day. WivL-Fm is on 98.5
mhz with 50 kw and antenna 460 feet above
average terrain. Broker: Blackburn & Co.

WRPT(AM)}-WMDK(FM) Peterborough, N.H, O
Sold by Russell Broadcasting Inc. to Peterbor-
ough Broadcasting Co. for $1,250,000. Seller
is owned by Bill Hunter Robert Nary and
Charles Dent. Hunter sold wDoT(am) Burling-
ton, Vt. (“Changing Hands,” Aug. 15). Buyer
is owned by Francis L. Boyle, Greenwich,
Conn.-based media broker. WRPT is on 1050
khz with 1 kw day and wmDK is on 92.1 mhz
with 3 kw and antenna 1,120 feet above aver-
age terrain.

Wenc(am)}-wmwv(FM) Conway, N.H. O Sold by
Lawrence H. Sherman and Joan T. Sherman to
North Country Acquisition Co. for $1.1 million.
Sellers have no other broadcast interests.
Buyer is owned by Cynthia Hall, stations’
sates manager, and Charles Osgood, stations’
chief engineer. It has no other broadcast inter-
ests. WBNC is on 1050 khz with 1 kw full time.
Wwwy is on 93.5 mhz with 3 kw and antenna
420 feet above average terrain. Broker:
Blackbuirn & Co.

Wims(am) Michigan City, Ind. O Sold by North-
ern Indiana Broadcasters Inc. to M&M Broad-
casting Inc. tor $880,000. Seller is owned by
William N. Udell, who also owns wKAM(AM)-
wzOw(FM) Goshen, Ind. Buyer is owned by
Thomas M. McDermott and Ronald D. Mercer.
McDermott is mayor of Hammond, Ind., and
Mercer is Chicago-based cerlified public ac-
countant. Wims is on 1420 khz with 5 kw full
lime.

KErv(am)-krvL-FM Kerrville, Tex. 0 Sold by
Stiles Communications Corp. to Formby
Broadcasting Co. for $760,000. Seller is
Plano, Tex.-based group of one AM and two
FMs owned by Jerry Stites and Jim Johns.
Buyer is owned by Clint Formby. It also has
interest in kPan-am-FM Hereford: kviam) Level-
land; KTEM(AM)-KPLE(FM) Temple and KSAM(AM)-
KHUN(FM) Huntsville, all Texas. Kerv is on 1230
khz with 1 kw day and 250 w night and kAL is
on 94.3 mhz with 3 kw and antenna 105 feet
above average terrain.

CABLE T ]

System serving Bisbee and unincorporat-
ed areas of Cochise County, Ariz. 0 Sold by
Carlton Signa!l Corp. to Post Newsweek Cable
for estimated $4 million-$6 million. Seller is
owned by Don Olander and Nick Pavlovich
and his wife, Bonnie. It has no other cable
interests. Buyer is Phoenix-based MSO head-
ed by Howard E. Wall. It serves approximately
372,000 subscripers in 15 states. System

-

passes 3,150 homes with 3,000 subscribers
and 65 miles of plant. Broker for seller: Co-
axial Capital Brokerage and Investment
Banking.

System serving Arenas Valley, Central, Ba-
yard and Hurley, all New Mexico O Sold by
Hurley Cable TV Inc. to Century Communica-
tions Corp. for estimated $3 million-85 million.
Seller is owned by David Vassallo and has no
other cable interests. Buyer is New Caanan,
Conn.-based MSQ headed by Leonard Tow. It
serves approximately 690,000 subscribers in
20 states. System passes 2,700 homes with
2,200 subscribers and 46 miles of plant.
Broker for buyer: Coaxial Capital Brokerage
and [nvestiment Banking.

For other proposed and approved sales, see
“For the Record,” page 77.

One-to-a-market
waiver returned
to FCC by U.S.
Court of Appeals

The FCC was rebuked by the U.S. Court of
Appeals in Washington last week for its
failure to follow the correct guidelines be-
fore granting exceptions to its “one-to-a-
market” rule.

In a two-year-old case involving the pur-
chase of UHF station wTIC-TV Hartford,
Conn., by the owner of co-located WTIC-AM-

FM, the court found that the FCC “ignored
its statutory mandate and the decisions of
ithis court establishing an analytic procedure
for evaluating petitions for evidentiary hear-
ings. To so abandon the standards that gov-
€rn agency action on this or any other ques-
tion is to reflect the essence of arbitrary and
capricious decisionmaking.”

Control of Arch Communications, licens-
€e of wTIC-TV, was transferred to Chase
Broadcasting Inc. (CBI), owner of wTiC-
AM-FM in 1986. Before the transfer, Arch
was 100% owned by Armold Chase. CBI is
owned by members of Chase’s family.

The commission originally adopted the
waiver rule to provide incentive for develop-
ment of UHF stations, which are burdened
by inherent technical limitations not shared
with VHF stations.

After FCC approval of the wTIC-TV trans-
fer, Astroline Communications Co., owner
of WHCT-TV, a competing UHF station in the
Hartford market, appealed to the court
claiming that the commission had strayed
from its established practice in granting the
waiver. Astroline asked the court to order
the FCC to hold an evidentiary hearing reex-
amining the transfer.

In the decision handed down by U.S.
District Judge Louis Oberdorfer, the FCC
was ordered to hold evidentiary hearings to
answer a number of issues raised by Astro-
line. The commission was told to determine
whether the public interest would not be met
if de facto control of Arch Communications
was not held by Arnold Chase and to define
what the “public interest” is in this case. It
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also told the commission to decide whether
the consolidation “would result in undue
market concentration” by the Chase family.
“The commission should state, or, if neces-
sary, develop, standards to guide itself when
evaluating the impact of market concentra-
tion on the public interest,” the court deci-
sion said.

The court also ordered the commission to

reconsider whether hearings are needed to
investigate two charges made by Astroline:
that the finances of Arch Communications
“were deliberately crippled” to provide for
cligibility for the one-to-a-market waiver,
and whether Amold Chase lied about his
intention to divest his 5% ownership of
WTIC-TV.

Astroline’s attorney, Thomas A. Hart Jr.,

was pleased with the court action. “It will
help clarify the commission’s future review
of the one-to-a-market waiver. They had
begun to adopt a quick-look approach to
what many people considered to be a very
serious antitrust and media concentration
issue,” he said.

FCC Counsel David Silberman had no
comment. 0
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SBE meeting covers gamut of broadcast
engineering issues in Denver

Advanced television, regulatory
issues and new products dominate
largest SBE conference to date

Another new brand of advanced television
was announced to those gathered at the 1988
Society of Broadcast Engineers (SBE) con-
vention in Denver, Sept. 22-25. Jim Carnes,
vice president for consumer electronics and
information services. David Sarnoff Re-
search Center. introduced another phase in
the NBC-backed evolutionary advanced
compatible television (ACTV) plan to even-
tually provide high-definition television to

American homes over the air. ACTV-E, as
the new approach is called, will allow
broadcasters to transmit 16:9 pictures with
horizontal resolution equal to ACTV-I with
minor modifications to a station’s studio
equipment.

This is the third year that SBE has orga-
nized a national convention with seminars
and an equipment exhibition, and the first
time that it was held outside of St. Louis.
Attendance at Denver’s Currigan hall was
2,794, an increase of about 600 over the
1987 convention. The increase was due in
part to 920 registrants to the Rocky Moun-

Closed:
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WMSP (FM) Harrisburg, PA

Sfrom The Market Square Presbyterian Church
to Al Kaneb & David Gingold for

$ 4,000,000
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—
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tain Film and Video Expo, which was held
in conjunction with the SBE convention.
The SBE exhibition also showed an in-
crease, having 193 companies renting
35,000 square feet.

Along with the Carnes announcement,
the convention was highlighted by a speech
Sept. 25 by Alex Felker, chief of the FCC’s
Mass Media Bureau, who defended “two
issues which have probably guaranteed in-
stitution of my name in the broadcasters’
‘Hall of Infamy’ "—negotiated interference
between broadcast stations and national li-
censing in the expanded AM band.

Discussion of radio transmission issues at
SBE seemed to pick up where it left off the
week before at the National Association of
Broadcasters’ Radio "88 meeting in Wash-
ington. Most of the attention was on AM
radio improvement and the National Radio
System Committee’s (NRSC) audio and
emissions standards.

O

ACTV-E, also called “entry level” ACTV,
will be the opportunity “for the broadcaster
to transmit wide-screen, higher resolution
with  minimum required investment,”
Carnes said. One year ago, NBC announced
the development of ACTV-I, a one-channel
NTSC-compatible HDTV system that
would broadcast wide-screen pictures with
quality near the “full HDTV” goal of 35 mm
film. That proposal calls for a 6-mhz signal
to be broken into four components: the con-
ventional NTSC signal, side panel informa-
tion for 16:9 screens, additional horizontal
resolution and a vertical-temporal “‘helper
signal.”

The helper signal is omitted in ACTV-E.
“The performance is the same as ACTV-
except no improvement in vertical resolu-
tion 1s achieved. The viewer will see wide-
screen pictures with 1,050 scan lines,”
Carnes said. At the same time, the broad-
caster will need to spend little to implement
it. It will be fed with existing 525-line
interlace cameras. Camera tube changes and
adjustment of the aspect ratio to 16:9 will be
all that is needed.

After widespread implementation of
ACTV-E, as consumer demand for better
pictures grows, “525-progressive cameras




o
anil an ACTV-1 preprocessor can be pur-
chased,” Carnes said. "This does not require
discarding any earlier ACT V-related equip-
ment that you have bought.” Even further in
the future, atter legal and technical prob-
lems in gaining additional spectrum for
broadcasters have been overcome, broad-
casters will have the option of converting to
ACTV-I1, the augmentation-channel system
introduced by NBC and the Sarnoff Center
last spring at the NAB convention in Las
Vegas.

Evolution to full HDTV by alt the TV
media is the key to the technology’s success,
Carnes said. "If [cable companies] want to
go their own way and have their own sys-
tem, and broadcast picks a system. . .that’s
different from cable, then DBS uses some-
thing else, I think the whole thing is going to
die of its own weight.” Consumers will not
buy expensive TV sets able to pick up all the
different systems, he said.

“We believe that ACTV-E will go a long
way in meeting the competitive threat from
HDTYV over satellite or VCR,” Camnes said.
That threat is most likely to come from
Japan where consumer manufacturers have
plans o build receivers for the NTSC-in-
compatible MUSE-E developed by the
NHK network. During the Olympics, NHK
sent daily highlights of the games to Japan
by direct broadcast satellite. Because of
broadcasters” demand for NTSC compatibil-
ity, "I think the Japanese are softening their
expectations of how many sets they are
going to bring to the U.S.,” Carnes said. He
said that the threat of a MUSE cable service
or VCR challenging terrestrial broadcasting
is subsiding, giving the entire TV industry a
chance to settle on a mutual course.

In an earlier speech at the convention,
Michael Rau, NAB vice president, science
and technology, spoke about America’s need
to compete with the Japanese, not just in
HDTYV equipment but in all television gear.
“l don’t really feel comfortable that our
industry has a lot of say about what comes
out of Japan...l suspect that the television
industry pays much more for its equipment
than it needs to,” Rau said.

a

The FCC’s Mass Media Bureau chief has
addressed the SBE national convention
since its start three years ago. This year was
Alex Felker’s second SBE appearance and
perhaps his last, depending on what happens
after the presidential elections Nov. 8.
Felker used the occasion to defend two phi-
losophies he has advocated since taking over
the Mass Media Bureau in September 1987.
Negotiated interference and national licens-
ing have been widely criticized by broad-
casters and especially by NAB. “These are
highly controversial ideas, | know, and there
are few people in the commission who are
willing to associate themselves publicly
with them,” he said.

Historically, there has been “a fundamen-
tal tradeoff between quality and quanti-
ty...The more stations that are operating on a
given band, [the] poorer will be the per-
ceived quality,” he said. The FCC has devel-
oped technical criteria to deal with that
tradeoff. His approach has been to find alter-
natives to that approach which will benefit
consumers, Felker said.

T TENE WINEIL, e

Negotiated interference between stations,
he said, is a strategy to allow broadcasters to
improve their coverages through indepen-
dent, mutually beneficial agreements. The
goal of the policy, which has been proposed
in AM and FM technical inquiries, is not to
create room for allocation of more radio
stations, although that might be a side bene-
fit. “*What it is about is to provide a more
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rational way of improving the tradeoff be-
tween quality and quantity.”

He denied that negotiated interference is a
ploy to shift regulatory responsibility from
the FCC to private broadcasters. “There
would be a process in place that would allow
the commission to review factors that may
not be considered by the parties directly
involved,” he said. Also, the established
interference rules would remain in force.

The same guantity-quality choices, Felker
said, are involved in questions of how to use
the AM band between 1605 khz and 1705
khz, which by international treaty is sched-
uled to be opened to broadcasters in the
Western Hemisphere on July 1, 1990. Two
approaches have been proposed for Ameri-
can implementation. The FCC has proposed
a national licensing scheme, in which a
private entity would be responsible for co-
ordinating use of a frequency nationwide.
The second idea, which is heavily supported
by NAB, would be to allow current AM
daytimers to “homestead” the new band for
unlimited broadcasting. Then, after deep
market penetration of expanded-band ra-
dios, those broadcasters would turn in their

2

daytime licenses and reduce the congestion
on the conventional AM band.

Felker said that the homestead approach
would be impractical. There will be a great
demand for space on the new band, and the
FCC will have to develop criteria to decide
which daytimers should be given prefer-
ence. It could be a long and expensive
procedure and could delay implementation
of the expanded band in the United States.

“We're dealing with a clean slate here. A
band with no existing stations, no receivers
out there. We’ve got to think expansively.
We’ve got to think creatively,” said Felker.
National licensing could again be a way to
achieve the balance between quality and
quantity, he said. Furthermore, he predicted
that national services could resultin general-
ly better service on the expanded band. “In
the early day of radio, [David] Sarnoff and
[Powel| Crosley built radio stations to sell
radios. It's certainly conceivable...that a na-
tional licensee might sell radios to improve
the value of its station, of its programing
nationwide.”

He pointed out that the FCC has already
approved similar national licensing policies
for paging services. “Paging is not broad-
casting, | know. But we do have three na-
tional paging channels where one party co-
ordinates the operation nationwide.”

Although advanced television is the issue
that attracts the most attention at the FCC,
Felker said that AM technical improvement
is the one that is most pressing. *I think the
consensus is that the biggest problem facing
AM right now is interference—quality deg-
radation due to interference caused by prob-
ably too many stations.”

Felker’s assessment was confirmed by the
amount of attention it received at SBE. One
of the convention’s heavily attended “night
owl” sessions was devoted to how broad-
casters can help themselves through imple-
mentation of the NRSC-1 audio standard
and NRSC-2 emissions standard, commonly
called the “RF mask.”

Increased coverage is one of the grealest
benefits of installing the audio standard,
said Bill Ammons of Circuit Research Labs
(CRL), Tempe, Ariz., manufacturer of
NRSC filters. Older AM transmitters tend 1o
lose power and create audio artifacts above
10 khz, he said. By limiting the audio into
the transmitter to 10 khz, those problems are
eliminated. "All the information below 10
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khz is getting to the transmitter... You’re not
changing your carrier power. It’s just that
you're moving your side band in closer to
where the receivers can actually use it,”
Ammons said. He added that CRL has re-
ceived reports of four to six miles of addi-
tional nighttime coverage for daytimers re-
cently given nighttime authority at low
power.

An NRSC success story was told by Andy
Laird, chief engineer of KDAY(AM) Santa
Monica, Calif. An adjacent-channel station,
KMNY(AM) Pomona, Calif., was threatening
to ask the FCC to reduce KDAY's power
because it was blocking KMNY's reception in
downtown Los Angeles. Instead, the two
stations decided to jointly install NRSC.
“The effect in downtown Los Angeles and
East San Gabriel was quite startling. It real-
ly did improve their receiver situation where
we have lots of signal and helped us out on
the East side,” Laird said.

“The FCC has done something rather sig-
nificant,” Dane Ericksen of the San Francis-
co consulting engineers Hammett & Edison
said about the current rulemaking proposing
adoption of the NRSC-2 RF mask. “They’ve
shown that they are willing to propose adop-
tion of a rather significant tightening of the
technical standards.”

The commission prefers adoption of the
RF mask over the audio standard because it
is easier to enforce an emissions rule than to
go into a station’s studio and inspect its
audio processing equipment, Ericksen said.
At the same time. he approved of the FCC’s
proposed policy of accepting that those sta-
tions with NRSC-| are automatically in
compliance with NRSC-2. If the transmitter
is in good order, excessive bandwidth will
be eliminated by the audio standard. If the
transmitter is malfunctioning, that can be
determined through measurements with a
spectrum analyzer.

An audience participant at the session,
Bob Orban of Orban Associates, San Fran-
cisco, another manufacturer of NRSC gear,
agreed with Ericksen’s statement, but said
that for best performance, NRSC-1 and
NRSC-2 should be used together as the
NRSC originally intended. “In many cases
with the better transmitters, you're going to
get better than NRSC-2 occupied bandwidth
if you install NRSC-1,” Orban said.

In the final text of any rules change,
Ericksen said there should be insurance

“that no notices of apparent liability can be
issued on any station that shows that it has
implemented NRSC-1 in good faith.” The
FCC should give stations time to repair their

DENVER
CONVENTION;
CENTER

McKain

transmitters, “rather than just coming in
with a spectrum analyzer without any prior
notice,” said Ericksen.

A commenter from the audience, who
identified himself as an engineer from rural
Louisiana, said that the FCC’s NRSC pro-
posal “is a joke.” AM broadcasters who feel
there is no incentive to convert will ignore
the rule because of lax FCC enforcement of
technical rules in sparsely populated areas.

Ericksen agreed that there are too many
stations on the air for FCC field offices to
oversee. But in special cases, such as after it
received several complaints of interference
from signal leakage from cable TV oper-
ations, inspectors have carried out effective
crackdowns even in the smallest communi-
ties. “Don’t be too cavalier thinking that the
commission will never get out to a small
market, especially with something as simple
as NRSC-2, which is rather easy to moni-
tor,” he said. All it takes is a spectrum
analyzer.”

o

SBE officers met during the convention to
discuss some long-range plans for the orga-
nization. The society would like to hire a
full-time executive director and move its
national office from Indianapolis to Wash-
ington, where it would be closer to the FCC
and other regulatory organizations. “But in

R.A. Marshall & Co.
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order to achieve all these things, we must be
financially solvent,” said SBE President
Jack McKain, corporate vice president,
Sunbelt Broadcasting Co., Albuquerque,
N.M. “In order to achieve that solvency we
must be very committed to not only acquir-
ing funds but to acquiring other resources to
sustain our position in the industry.” Finding
such strategies will be the society’s top pri-
orty.

Part of the effort toward boosting SBE’s
finances will include strengthening the
young SBE national convention. The soci-
ety set the sites and dates for its convention
through 1994, a move that it hopes will
allow members and exhibiting companies to
make long-range attendance plans. “We just
had to make a commitment to the industry of
this consistency in scheduling,” McKain
said.

The first Thursday in October will be-
come the traditional opening day for SBE’s
convention. The sites will be: Kansas City,
Mo., Oct. 5-8, 1989; St. Louis, Oct. 4-7,
1990; Houston, Oct. 3-6, 1991; Minneapo-
lis, Oct. 1-4, 1992; Nashville, Oct. 7-10,
1993; Cincinnati, Oct. 6-9, 1994. The sites
are planned for middle-American cities
where hotel and restaurant prices are within
the traveling budgets for most of SBE’s
members, according to Jack Williams of
Pacific Recorders & Engineering Corp.,
Carlsbad, Calif., who serves as chairman of
the SBE exhibitors’ committee.

Williams found traffic at this year’s con-
vention to be more consistent than last
year’s, due in part to sessions being sched-
uled to avoid conflict with exhibit hours.

During an exhibitors’ meeting, compan-
ies that attended this year’s show were given
an opportunity to take space in Kansas City
next year. The price ($7.50 per square foot)
for floor space has been raised to $8.50 for
next year. “It’s a pretty good value, as long
as you don’t go hog wild with the footage,”
Williams said.

But other exhibitors were not so happy
with the action at their booths. “Stinks,”
was the way Art Constantine, vice presi-
dent, marketing for Fidelipak Corp., Moor-
estown, N.J., described business at his
booth. Most of the exhibit attendees, he
said, were impressed with the products and
wished that they could talk their stations into
buying them, he said.

Constantine was among a number of ex-
hibitors who, although indicating they
would return to SBE next year, believe that
there are too many broadcast equipment
exhibitions and that it is becoming too ex-
pensive to appear at all of them. Along with
SBE and the NAB radio convention, other
annual fall equipment shows are held by the
Society of Motion Picture and Television
Engineers and the Radio-Televison News
Directors Association as well as several one-
day shows by regional SBE chapters.

A second perspective was given by SBE
exhibit organizer Eddie Barker, who said the
trend is toward more specialized “vertical”
shows that are aimed at particular segments
of the broadcasting industry.

Many exhibitors supported what might be
a compromise between the two views. SBE

- and NAB could join forces, they suggested,

with the technical sessions from the radio
convention moving to the SBE convention.
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Radio conventions could be aimed toward
station general managers and program direc-
tors, with program syndicators dominating
the exhibit floor. Meanwhile, the SBE con-
vention would increase its attendance. and
radio equipment companics would have 1o
attend fewer conventions,

NAB's Rau contirmed that there has been
some discussion of joint NAB/SBE sessions
but thitt no action has been taken. He did not
know whether NAB has tormed a position
on the issue. but said that he was personally
willing 1o continue talking about it. “I
might be a good idea for one or two exhibi-

tors. but the question is: 1s it a good ideu for

NARs members and SBE's members?” One
of the benefits ot the radio convention is that
general managers and programers are ex-
posed 1o the technical side of the business,
Raw said.

On this year’s SBE exhibit loor, a few
new (echnologies and broadcast transmis-
sion products were available for viewing.
Some prototype models shown by compan-
ies at the NAB spring convention reap-
peared at SBE as production models ready
for delivery.

Over the last few years. efforts to produce
FCC rules 10 establish svnchronous AM
transmitter systems have run into several
pitfalls. But FM synchronous transmission
1s now a reality. Last year the commission
changed the rules defining FM boosters,
Whereas they once had to be fed by signals
directly oft the air to till in a station’s li-
censed area. they now muy be used as stand-
alone trunsmitters. ted by other means. An
FM synchronous repeater system, devel-
aped by Omega International, Irvine, Ca-
lit.. following the rules change, was demon-
strated publicly for the first time in Denver.

The system calls for a relay point to be set
up at an FM station’s studio or anywhere
that the station’s signal is strong. An Ome-
ga-developed audio processor picks up the
RF mput. filtering out all other signals. The
signal is then sent by microwave to a second
transmitter that synchronizes it with another

o
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Omega-developed module.  Kin  Jones,
Omega vice president and chiet’ operating
officer, called the system “a very ctlective
way 10 solve some of the laws of physics.”

Omega has installed two systems so far.
both in San Francisco. The cost ol installa-
tion, including exciters and other equipment
manutactured by other companies. is typi-
cally $25,000-$55,000. depending on a par-
ticular station’s power needs.

Delta Electronics, Alexandria, Vi, radio
transmission equipment manufacturer, intro-
duced a solid-state receiver multicoupler.
For office use. it receives ditferent AM sig-
nals and relays them to ditferent parts of a
building over 10 outputs. The advantage is
the elimination of interference from muli-
ple receivers in one location. The device
sells tor $1,800 and is now available.

A 7.3-meter version of the “Cherry Pick-
er’” TVRO antenna, manufactured by An-
drew Corp.. Orland Park, Ill., was also
introduced in Denver. It is a four-port C-
bund and Ku-band antenna that is capuble of
receiving the entire satellite spectrum. Be-
cuuse it does the work ol several antennas, a
stution can save on real estate expenses. The
4.5-meter version ol the Cherry Picker was
introduced two years ago. The first two 7.3-
meter antennas were installed at K120-Tv
Denver just belore the opening ot SBE.

The Cherry Picker is controlled by An-
drew’s APL 100 computer system, which
holds 100 C-band and Ku-band satellite po-
sitions in memory. The system automaticil-
ly controls both the antenna and external
videotape machines to record signats. such
as satellite-delivered syndicated programs,
at regular intervals.

Immediately after introducing its Plati-
num serics VHF-TV solid-state ransmitter
line in Washington (BROADCASTING. Sept.
26). Harris Corp. flew a module from the
unit to SBE. The first Platinum series trans-
mitter 18 scheduled 1o go on the air at 30 kw
tor KYW-Tv Philadelphia next November,

At the other end of the room, LDL Com-
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munications Inc., Laurel. Md. . was display-
ing a 44 kw version of its Larcan M Series
VHF solid-state transmitter. Although he
had not had a chance 1o siudy the details of
the Harris transmitter. LDL Vice President
Charles Coyle said that there scems to be
one basic dilference between the two sys-
tems. While the internal circuitry ol the
Harris trunsmitter is linked by coaxial cable,
the Larcan combines the modules through a
“strip line™ technique. which is less likely to
deteriorate quickly and is easicr (o repair
because the cables are not too dense.

LDLs main setling point. Coyle said. is
that it introduced the Larcan transmitters
first (at last spring’s NAB). and has had a
chance to work out the bugs in the system
after having installed and placed 12 on the
air already. Sixteen more are on back order.
Another ditterence with the Harris transmit-
ter is that it is made for powers between |
kw and 60 kw. The Larcan goes up to 44 kw.

| guess you can get down to the semuntics
of how to define *high-power’...but we feel
we are the first,” Coyle said.

In the ficld of UHF-TV transmission
representatives from Comark, Colmar, Pa.,
were talking about the start of operation of
the company’s second klystrode transmitter,
which was scheduled o go on the air for
WABW-TY, Pelham, Ga., last Saturday (Oct.
1). The tirst onc was tumed on last June at
WCES-TV Wrens, Ga. (BROADCASTING, July
4). Stuart Kravitz, national sales manager,
UHF systems, said that Comark will have
installed 15 klystrode models, which the
company claims save significant amounts of
energy compared to the traditional klystron-
tube models, by next spring’s NAB. The
next two installutions will be in Charlote,
Va. (70 kw), and Bloomington, Ind. (80
kw). The Charlotte transmitter will be the
first air-cooled klvstrode unit. Talks are now
on with KMPH(TV) Fresno, Calit., for an-
other 120 kw wransmitter. “The klystrode
shines” in Western states because electricity
costs are generully higher there, Kravitz
said. a
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(NWE) New World Enter.......
(NNET) Nostalgla Network...
(OPC) Orion Pictures...
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(PLA) Playboy Ent.. 1
{QVCN) QvC Network =
(RVCC) Reeves Commun
(RPICA) Republic Pic. ‘A"
{(RPICB) Republic Pic. ‘B*
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(AMEA) A.M.E. Inc.......coonneee
(AGRP) Andrews Group ......
{BSIM) Burnup & Sims
(CQ) Comsat........ccc...
(FCB) Foote Cone & B.
(GREY) Grey Advertising
(IDBX) IDB Communications
{IPG) Interpublic Group .......
{OGIL) Ogilvy Group....
{OMCM) Omnicom Group....
{SAA) Saatchi & Saatchl .....
(TLMT) Telemation........c.c...
(TPO) TEMPO Enterprises...
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(MMM} 3M
(ARV) Arvin Industries. s
(CCBL) C-Cor Electronics ...
{CATV) Cable TV Indus.
{CHY) Chyron......
{CXC) CMX Corp.
{COH) Cohu
{EK) Eastman Kodak.
(GRL) Gen. Instrume
{GE) General Electric
(GETE) Geotel Inc.
(HRS) Harris Corp.
(ITEL) Itel Corp......
{MAI) M/A Com. Inc...
(IV) Mark tV Indus..

{MCDY) Mlcrodyne =
(MCCM) Midwest Comrnun.
{MCT) Motorola..
(DAK) Dak indusiries
(PP} Pico Products,
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{SNE) Sony Corp...
(TEK) Tektronix...
{TLCR) Telecrafter .
{VAR) Varian Assoc
{WX) Westinghouse
(ZE) Zenith .................
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8
9
12
-18
18
-2
n
45
-6
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81
725
21
-142
10
-26

14,559
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2
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T-Toronto. A-American, N-NYSE. Q-OTC. Bid prices and common A stock used uniess otherwise
noted. P/E ratios are based on earnings per share for the previous 12 months as published by

Standard & Poor's or as oblained by Broadcasting's own research.
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naticnal programing in station hands, several
established series may go on "endangered
species list." In support of amendments, PBS
and National Association of Public Television
Stations have argued that stations already
fund national schedule through Station Pro-
gram Cooperative (SPC) and other mecha-
nisms. NAPTS, with station, producer, PBS
and CPB participation, has formed task force
to assess efficiency of those mechanisms.
And during July Program Meeting (formerly
Program Fair) in San Francisco, PBS present-
ed ideas 1o expedite SPC, in part by gaining
authority to negotiate with producers, and
called for reinstatement of some primetime
common carriage to aid in promotion.

"Unbundled” performance and news pack-
ages of NPR programing will be offered for
first time Oct. 1. Board also adopted 1989
capital budget of one million dollars and an-
nounced a distribution fee reduction of more
than 20%. NPR last month launched Latin
File, 14-minute, daily Hispanic newsservice in
English. Spanish-language service is in
works, as is general top-of-the-hour news ser-
vice.

Scrambling

® Due to developments on Capitol Hill and in
marketplace (BroADCASTING, July 4), pros-
pects for passage (in House and Senate) of
legislation regulating home satellite industry
are increasingly dim.

Momentum behind measure is believed to
have slowed because of announcement that
National Rural Telecommunications Cooperat-
ive (noncable distributor serving dish owners)
had closed deals with five leading cable pro-
gramers, move many observers feel will per-
suade lawmakers that congressional interven-
tion is unnecessary.

In House, certain provisions of TVRO bill
(H.R. 1885) were added as amendment to
superstation measure (H.R.2848) (BROADCAST-
ING, Sept. 26), which has gone long way to-
ward satisfying congressional concern over
matter. Absent from amendment was H.R.
1885s most controversial provision, which
would mandate that cable programers permit
any gualified third party to distribute their ser-
vices to backyard dish (TVRQ) owners.

Despite NRTC deals, Senator Al Gore (D-
Tenn.), author of another TVRO bill (S.889),
believes there is still need for legislative action
and is poised to move his satellite measure
before Congress is slated to adjourn Oct. 8.
(Gore was hoping to act before August recess
but failed to find appropriate vehicle on which
to attach his bill as rider) He is said to be
eyeing possibility of drug control legisiation as
vehicle. Gore encountered problems earlier
when trying to gain time agreement to bring
up legislation alone.

On other front, superstation bill (H.R. 2848)
that would permit satellite distribution of
broadcast signals—superstations—to  back-
yard dish owners (BROADCASTING, Sept. 26)
has moved out of Energy and Commerce
Committee and is on its way to House floor for
vote. Anti-piracy amendments added by Tele-
communications  Subcommittee  have im-
proved its chances for enactment. [~

tor the Recorda

As compiled by BROADCASTING from Sept.
21 through Sept. 28 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications; ALJI—Ad-
ministrative Law Judge: alt.—altemate; ann.—announced:
ant.—antenna; aur—aural; aux.—auxiliary; ch.—channel;
CH—critical hours.; chg.—change: CP—construction permit;
D—-day; DA—directional antenna; Doc. —Docket; ERP—effec-
tive radiated power; Freq—frequency; HAAT—height above
average terrain; H& V—horizontal and vertical; khz—kilohertz;
kw—kilowatts; lic.—license; m-—: , mhz: gahertz;
mi.—miles; MP—modification permit: mod.—medification;
N—night; pet. for recon.—petition for reconsideration; PSA—
presunrise service authority; pwr.—power; RC—remote control;
5-A—Scientific-Atlanta; SH—specified hours; SL—studio loca-
tion; TL—transmitter location; trans.—transmitter; TPO—trans-
mitter power output; U or unl.—unlimited hours: vis.—visual;
w—walls; *—noncommercial. Six groups of numbers at end of
facilities changes items refer to map coordinates. One meter
equals 3.28 feet.

Ownership Changes

@8 KEZA(FM) Fayetteville, AR (BALH830906GV; 107.9
mhz; 100 kw; HAAT: 1259 fi.)—Seeks assignment of li-
cense from Radiovision Partners to Communications Corp.
for $2,600,000. Scller is owned by Anthony J. Gazzana,
who sold WAZY(FM) Lafayette, Ind. (“Changing Hands,”
July 11). Buyer is owned by Thomas R. Galloway and John
lslé Redd 111, who also own KADN(TV) Lafayette, La. Filed
pt. 6.

@ KATA(AM) Arcata, CA (BALBBO701ED; 1340 khz; |
kw-U)—Seeks assignment of license from Signal Associ-

ates to Merit Broadcasting Corporation for $620,000. Sefier
is owned by Jerry Levin and has no other broadcast inter-
ests. Buyer is owned by Jeffrey B. Martin and family. It also
owns KHTE(AM) Redding and KARZ(FM) Burney, both
California. It is also buying KFMI(FM) Eureka, CA
(“Changing Hands,™ Aug. 1). Filed Sept. 13.

& KCZN(AM) Santa Paula and KZTR(FM) Camarillo, both
California (AM: BALS80909EB; 1400 khz; | kw-U; FM:
BALHB880909EC; 95.9 mhz; 3 kw; HAAT: 1320 fi.)—Seeks
assignment of license from Gold Coast Communications
Corp. to Golden Bear Broadcasting Inc. for $1,967,500.
Seller is Los Angeles-based group of two AM’'s and three
FM’ owned by Jerome P. Maliz. It is also selling
KTOU(FM) Provo, Utah (see below). Buyer is owned by
Stephen Marriott and Wallace A. Heusser who also own
KDJQ(AM) Red Bluff, CA. Heusser owns KKDJ(AM)
Fresno, CA and has interest in KDJK(AM) Oakdale, CA.
Filed Sept. 9.

® KOBO(AM) Yuba City, CA (BALSS0913EL; 1450 khz:
500 w-U)—Seeks assignment of license from Yuba-Sutter
Communications Corp. to Explorer Communications Inc
for $380,000. Seller is owned by Reg Streeter, who has no
other broadcast interests. Buyer is owned by Robent M.
Peppercorn, Yuba City-based physician with no other broad-
cast interests. Filed Sept. 13.

8 WGMM(AM) Woodbine, GA (BALS80826EA; 1100
khz; 10 kw-D; HAAT:}—Secks assignment of license from
Miller Broadcasting Inc. 1o Cox Broadeast Geoup Inc. for
$25,000. Seller is principally owned by Joanne S. Miller.
Buyer is owned by J. Wesley Cox who has no other
broadcast interests. Filed Tendered 880826.

8 WS0OY-AM-FM Decatur, IL (AM: BALBBQYOOHE; 1340
khz; 1 kw-U; FM: BALH88090SHF; 102.9 mhz; 54 kw;
HAAT: 450 ft.}—Secks assignment of license from Trumper
Communications of Illinois L.P. to WSOY Decatur Inc. for
$8,435,000. Seller is owned by Jeffrey Trumper, who also
owns WLAP-AM-FM Lexington, KY, and KKCW(FM)

Turnbea

The undersigned arranged financing and acted as
JSinancial advisors to Turnbeaugh Communications, L. P.

Term Loan ..............$1,750,000
Senior Subordinated Notes . . . . ... 300,000
Zero Coupon Jr. Subordinated Notes . .417,000 |

Jor

ugh Communications, L. P.
KWIN-FM & KCVR-AM, Stockton, California

Term loan financing provided by

Rhode Island Hospital Trust National Bank

DIMAN

+Financial
Services

176 Federal Street e Sulte 555 « Boston, MA 02110 « 617/330-7880
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Partland, OR. It bought KMGK(FM) Minneapolis (“Chang-
ing Hands, " June 6). Buyer is subsidiary of Pinnacle Broad-
casting, headed by Philip D. Marella, who also owns
WDUR(AM)-WFXC(FM) Durham, NC, KEND{AM)-
KLLL{FM) Lubbock and KAMA(AM)-KAMZ(FM) El
Paso, both Texas. Marella is member of board of LIN
Broadcasting Corp., Dallas-based group of seven TV's.
Filed Sept. 9.

B WICI(AM) Elleusville and WBWB(FM) Bloomington,
both Indiana (AM: BAPBBO9I4HJ; 600 khz, FM:
BALHBB0914HK: 96.7 mhz; 3 kw, HAAT: 280 ft.}—Secks
assignment of license from Indiana Communications Inc. to
University Broadcasting Co. for $3,000,000. Seller is prin-
cipally owned by Rolland Johnson, Bill C. Brown, Dr.
James Howard, Steven Shine and Robert Petranoff. It has no
other broadcast interests. Johnson is president of Duchos-
sois Communications Inc., Elmhurst, IL-based group of
three AM’s, three FM's and one TV. Buyer is principally
owned by Arthur A. Angotti. It is former owner of cable
system and cellular telephone operation in Indianapolis,
which recemly purchased WAZY(FM) Lafayette, IN
(“Changing Hands,™ July 11). Filed Sept. 14.

8 WIMS(AM) Michigan City, IN (BAPL880909EF; 1420
khz; 5 kw-D; 5 kw-N)—Seeks assignment of license from
Northern Indiana Broadcasters Inc. to M&M Broadcasting
Inc. for $880.000. Seller is owned by William N. Udell,
who also owns WKAM(AM)-WZOW(FM) Goshen, IN.
Buyer is owned by Thomas M. McDermott and Ronald D.
Mercer. McDermont is mayor of Hammond, IN and Mercer
is Chicago-based certified public accountant. Filed Sept. 9.

8 KWMT(AM)-KKEZ(FM) Fort Dodge, IA (AM: BA-
L8809 14EA: 540 khz: 5 kw-D: FM: BALHB80914EB; 94.5
mhz; 100 kw; HAAT: 840 fi)—Seeks assignment of license
from KWMT Inc. to KWMT Radio Inc. for $1,540.000.
Seller is owned by William B. Quarton and James Maurer,
who have no other broadcast interests. Buyer is owned by
John P. Jenkins and family. It also has interest in WSAL-
AM-FM Logansport, IN. Filed Sept. 14.

8 KOKA(AM) Shreveport, LA (BAL8B0O909EG; 1550 khz;
10 kw-D; 500 w-N)—Seeks assignment of license from
McCright Broadcasting Inc. to Cary D. Camp for $230,000.
Seller is owned by Dale McRight, tktkttk. Buyer has no
other broadcast interests. Filed Sept. 9.

8 WLIN(FM) Jackson, MS (BALH880914HO; 95.5 mhz;
100 kw; HAAL 1060 ft.}—Seeks assignment of license
from Metro Radio Inc. to WLIN Inc. for $2,400,000. Seller
isowned by Lewis C, Hopper and family, Buddy Robert and
family and Charles Fletcher and family. It also owns
WXXV(TV} Gulfport, MS. Buyer is owned by George A.
Jenne, David M. walker, John B, Noland, Leonard R.
Nachman, Julia R. Hamilton and Charles S. Greeson. Jenne
is general manager of WJBO(AM)-WFMF(FM) Baton
Rouge, LA. It also has interest in KDSX(AM)-KDSQ(FM)
Denison/Sherman and KPRR(FM) E1 Paso, all Texas. Filed
Sept. 14.

8 WTMX(FM) New Albany. MS (BALH880908HC; 106.3
mhz)—Seeks assignment of license from WTMX Inc. to
Charisma Communications Co. for $192,150. Seller has no
other broadcast interests. Buyer is owned by Donald R. De
Priest, Sandra F. De Priest and Terry L. Barber. It has no
other broadcast interests. Filed Sept. 8.

8 WRPT(AM)-WMDK(FM) Peterborough, NH (AM:
BALS880914HH; 1050 khz; | kw-D; FM: BALHR80914HI
92.1 mhz; 3 kw; HAAT: 1120 fi.}—Seeks assignment of
license from Russell Broadcasting Inc. to Peterborough
Broadcasting Co, for $1,250,000. Seller is owned by Bill
Hunter. Robert Nary and Charles Dent. Hunter sold WDO-
T(AM) Burlington. VT (“Changing Hands.” Aug. 15).
Buyer is owned by Francis L. Boyle, Greenwich, CT-based
media broker. Filed Sept. 14.

8 KOAW(AM) Ruidoso Downs, NM (BALS880913EH:
1490 khz; | kw-U)—Seeks assignment of license from
James Schilling 1o Woodrow Michael Warren for $20,000.
Seller has no other broadcast interests. Buyer has interest in
CP for new FM in Maljamar. NM. Filed Sept. 13.

B WPZX(FM) Oswego. NY (BAPHB880906GU; 96,7 mhz;
3 kw: HAAT: 328 fi.)—Seeks assignment of license from
ADM Communications Inc. to Oswego County Comms.
Inc. for $38,000. Seller is principally owned by Michael
George. It has no other broadcast interests. Buyer is owned
by Paul Landis, who has no other broadcast interests. Filed
Sept. 6.

8 WLIG(TV) Riverhead. NY (BALCTB80912KF; ch. 55:
5000 kw-V; HAAT: 700 fi.)—Seeks assignment of license
from WLIG-TV Inc. 10 21st Century Corp. for $2.250,000.
Seller is owned by tkiktktk. Michael Pascucci. Buyer is
owned by Ronald C. Haus and Eugene Viglione. It has
interest in KFCB(TV) Concord and KWEW(TV) Coalinga
both California. Filed Sept. 12.

8 WPCQ-TV Charlotte, N.C. (ch. 36; 2100 kw; HAAT:
1310 fi.}—Seeks assignment of license from Channel 36
Partners to Providence Joumal Broadcasting for approxi-
mately $40 million-$50 million. Seller is subsidiary of

Odyssey Pariners, Mew ‘%ork-based group of four TV's
headed by Michael Finkelstein. Buyer is subsidiary of
Providence Journal Co., publisher of Providence (R.l.)
Journal-Bulletin, headed by Steve Hamblett, president and
CEO. Broadcast group owns three TV's and cable systems
in 14 states. Filed Sept. 19.

8 WIDU(AM) Fayetteville, NC (BTC880913EC; 1600 khz;
| kw-D; HAAT:)}—Secks assignment of license from Elea-
nor B. Belche, executor of estate of William B. Belche to
Charles W. Cookman for no compensation. Seller has has no
other broadcast interests. Buyer is president of station. Filed
Sept. 13.

8 KOKH(TV) Oklahoma City (ch. 25; 1410 kw-V; HAAT:
1540 ft.)}—Secks assignment of license from KOLN Inc. to
Pappas Telecasting of Oklahoma for $9 million, plus as-
sumption of liabilities up to $7 million. Seller is subsidiary
of Busse Broadcasting, Kalamazoo, Ml-based group of five
TV’s headed by Lawrence Busse. Buyer is Visalia, CA-
based group of three TV’s, principally owned by Harry J.
Pappas. Filed Sept. 12.

8 KLTE(FM) Oklahoma City (BALH880914HM; 101.9
mhz; 100 kw: HAAT: 457 ft.}—Seeks assignment of license
from Mel Wheeler, Inc to Entertainment Communications
Inc. for $4.150.000. Seller is Denton, Tex.-based group of
two FM’s and two TV's, principally owned by Mel Wheeler
and family. It recemly sold KBUK(AM) Baytown, Tex.
(Changing Hands, June 6) and bought KRCG(TV) Jefferson
City. Mo. (“Changing Hands,” July 25). Buyer is Bala
Cynwyd. Penn.-based group of three AM’s and seven FM's
principally owned by Joseph M. Field. Filed Sept. 14..

8 KKUL(AM) Portland, OR (BAPL880909EA; 1410 khz; 5
kw-D)}—Seeks assignment of license from Gothic Broad-
casting Corp. 10 KKUL Radio Inc. for $225,000. Seller is
headed by Richard A. Hodge. Buyer is owned by Fred W.
Hudson, who has interest in KBND(AM) Bend and KLRR-
FM Redmond, both Oregon. Filed Sept. 9.

B WVAM(AM)-WPRR(FM) Alioona, PA (AM:
BALS8B0907HA;, 1430 khz; 5 kw-D: | kw-N; FM:
BALHBB0907HB; 100.1 mhz: 3 kw; HAAT: 30 fi.}—Seeks
assignment of license from Progressive Broadcasting Co. to
Music Broadcasting Inc. for $1,600,000. Seiler is owned by
Dr. Augusto Dalerme. Altoona surgeon with no other broad-
cast interests. Buyer is owned by Beth J. Gunton. Gary E.
Gunton, Harrison M. Fuerst and Brian M. O'Neill. It also
(S)wns 7WMGW(AM)—WZPR(FM) Meadville. PA. Filed
ept. 7.

B WIWT(TV) Jackson, TN (ch. 16; 588 kw-V; HAAT: 592
ft.}—Seeks assignment of license from Golden Circle
Broadcasting Inc. to Star North Communications Inc. for
$2,750,000. Seller is owned by Marvin Palmquist. Andrew
Palmquist, Kim Carlson and Wade Griffith. Buyer is owned
by Dwight McKee, Ft. Worth, TX-based investor with no
other broadcast imterests. Filed Sept. 9.

8 KHVN(AM)-KDLZ(FM) Ft  Worth. TX (AM:
BALS8B0909ED: 970 khz; 1 kw-D; FM: BAPLH880909EE;
107.5 mhz: 100 kw; HAAT: 450 ft.)—Seeks assignment of
license from Egg Dallas Broadcasting Inc. to Gilmore
Broadcasting Corp. for $14 million. Seller is owned by Earl
G. Graves, who publishes Black Enterprise magazine. It has
no other broadcast interests. Buyer is Kalamazoo. MI-based
group of one FM and two TV's owned by Jim Gilmore.
Filed Sept. 9.

8 KERV(AM)-KRVL-FM Kenrville, TX (AM: BA-
PL880914EC; 1230 khz; 1 kw-D 250W-N. FM:
BALHS8B0914ED; 94.3 mhz; 3 kw; HAAT: 105 ft.)—Seeks
assignment of license from Stiles Communications Corp. to
Formby Broadcasting Co. for $760,000. Seller is Plano,
TX-based group of one AM and two FM’s owned by Jerry
Stiles and Jim Johns. Buyer is owned by Clint Formby. It
also has interest in KPAN-AM-FM Hereford: KLVT(AM)
Levelland: KTEM(AM)-KPLE(FM) Temple and KSA-
M(AM)-KHUN(FM) Huntsville, all Texas. Filed Sept. 14.

B KAYJ(AM)-KIXY(FM) San Angelo, KYXX(FM) Junc-
tion and KHOS-AM-FM Sonora. all Texas (KAYJ:
BALBBO826HM: 1260 khz; 1 kw-D; KIXY:
BALHS8B0826HN; 94.7 mhz: 100 kw: HAAT: 446 fi.;
KYXX: BALHBBO826HJ; 94.3 mhz; 3 kw: HAAT: 300 fi.;
KHOS: BAL880826HH; 980 khz; | kw-D; KHOS-FM:
BALHBBOB26HL; 92.1 mhz: 3 kw; HAAT: 300 ft.}—Seeks
assignment of license from The Foster Broadcasters Inc. to
KIXY Inc. for $2,500.000. Scller of KAYJ(AM)-K1X-
Y{(FM) is owned by Walton Foster and Don Griffis. Seller of
KHOS-AM-FM and KYXX(FM) is Foster and Fred Key. It
has no other broadcast interests. Buyer is owned by Clyde
A. Murchison. John D. Schneider, Dain L. Schult. Thomas
J. Schneider. Filed Tendered 880826.

8 KTQU(FM) Provo. UT (BALHBB0909GT: 94.9 mhz: 47
kw; HAAT: 4580 ft.)—Seeks assignment of license from
Salty Broadcasting Corp. 10 Golden Bear Broadcasting Inc.
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for $940,000. Seller is Los Angeles-based group of two
AM’s and three FM’s owned by Jerome P. Maltz. It is also
selling KCZN(AM) Santa Paula and KZTR(FM) Camarillo,
both California (see above). Buyer is owned by Stephen
Marriott and Wallace Heusser who also own KDIQ(AM)
Red Bluff, CA. Heusser owns KKDJ(AM) Fresno, CA and
has interest in KDJK(AM) Qakdale, CA. Filed Sept. 9.

8 WYAH(TYV) Portsmouth, VA (File; 27: 2341 kw; HAAT:
970 f1.)—Secks assignment of license from CBN Continen-
tal Broadcasting Network In¢. to Draper Communications
Inc. for $12 million. Seller is Virginia Beach, Va.-based
group of one FM and two TV'’s headed by Pat Robertson.
Buyer is Salisbury, Md.-based group of two TV's owned by
Thomas Draper. Filed Scpt. 9.

New Stations

FM’s

=m Newton, IL (BPH880727MD)—Stuart Kent Lankford
seeks 106.9 mhz; 3 kw H&V, 100 m. Address: Rie. 3, Box
409, Lawrenceville. 1L 62439. Principal has no other broad-
cast interests. Filed July 27.

8 Bremen, IN (BPH880725MJ)—Atlantic Resources Corp.
seeks 96.9 mhz: 3 kw H&V: 100 m. Address: Atrium One,
201 E. 4th St.. #1717, Cincinnaii 45202. Principal is
owned by Christian R. Caggiano. Paul E. Cheney and
Charles E. Reynolds. It owns WERT(AM)-WKSD(FM) Van
Wwert. OH. Filed July 25,

= Bremen. IN (BPH880725MI1)—GEM Communications
seeks 96.9 mhz; 3 kw H&V, 100 m. Address: P.O. Box 202.
Bremen. IN 46506. Principal is owned by Gregory E.
Mishler. 1t has no other broadcast interests. Filed July 25.

8 Brownsburg, IN (BPH880725MD)}—Bulldog Broadcast-
ing Inc. seeks 101.9 mhz; 3 kw H&V: 100 m. Address: RR
1, BOX 254-40, Pittsboro. IN 46167. Principal is owned by
Kathleen Bachle. It has no other broadcast interests. Filed
July 25.

8 Brownsburg. IN (BPHBBO725MF)}—Pamela R. Jones
secks 101.9 mhz; 3 kw H&V: 100 m. Address: 20 East
Wheeling St.. Baltimore 21230. Principal has no other
broadcast interests. Filed July 25.

® Brownsburg, IN (BPH880725ME)}—Sharpe Communica-
tions L.P. seeks 101.9 mhz; 3 kw H&V: 100 m. Address:
402 Berkley Rd.. Indianapolis 46208. Principal is owned by
Eleanor Hines. It has no other broadcast interests. Filed July
25.

& Ellettsville. IN (BPH880725ML)}—Pamela R. Jones secks
105.1 mhz; 3 kw H&YV; 100 m. Address: 20 East Wheeling
St.. Baltimore 21230. Principal has no other broadcast
interests. Filed July 25.

& Elleusville, IN (BPH880725MH)—Katicco Inc. seeks
105.1 mhz; 3 kw H&V; 100 m. Address: P.O. Box 304,
Spencer. IN 47460. Principal is owned by Katharine E.
White. It has no other broadcast interests. Filed July 25.

® Elleusville. IN (BPH880725MK)}—Mciean Coumy
Broadcasters Inc. seeks 105.1 mhz; 3 kw H&V: 100 m.
Address: P.Q. Box 1970. Martinsville, IN 46151. Principal
is owned by David Keister. It also owns WMLA(AM)
Normal and WMLA-FM Leroy. both [linois, and
WMCB(AM)-WCBK-FM Martinsville. IN. It has interest
in WBCI(FM) Lebanon and WIFE(AM)-WCNB-FM Con-
nersville, both Indiana. and WOFR(AM)-WCHO-FM
Washington Court House. OH. Filed July 25.

8 [ndianapolis. IN (BPH880727MB)—Community Com-
munications Corp. seeks 96.3 mhz: 1.26 kw H&V: 153 m.
Address: 10 W. 64th St.. Indianapolis 46260. Principal is
owned by Frank P. Lloyd and Judith A. Barren. It has no
other broadcast interests. Filed July 27.

8 Indianapolis. IN (BPH880728MB}—Indianapolis Broad-
casters L.P. seeks 96.3 mhz: 3 kw H&V: 100 m. Address:
C10Q 6154 Compton St.. Apt. B. Indianapolis 46220. Princi-
pal is owned by Linda Jubert and Jacqueline L. Burton. It
has no other broadcast interests. Filed July 28.

8 Wilmore. KY (BPH880728MD)}—Absolute Broadcasting
Co. seeks 96.3 mhz; 3 kw H&V. 100 m. Address: Box
22751, Knoxville, TN 37933. Principal is owned by Suzette
C. Trent and Orlando E. Rudley. It has no other broadcast
interests. Filed July 28.

8 Wilmore. KY (BPH880726MA)—Asbury College seeks
96.3 mhz; 3 kw H&V: 100 m. Address: 201 N. Lexington
Blvd.. Wilmore, KY 40390, Principal is owned by Dennis
Kinlaw, Bonita J. Banker. Charlie D. Fiskeaux and Norman
Swanson. It has no other broadcast interests. Filed July 26,

8 Greenville. MS (BPH880725ND}—Segue Communica-
tions Inc. seeks 104.7 mhz: 50 kw H&V: 146 m. Address:
P.O. Box 705. Mt. Pleasant, SC 29464. Principal is owned
by William G. Dudley [l and G. Jerrold Miller. It has no



other broadcast interests. Filed July 25,

® Farmington. NH (BPH880713MM)}—S&J Associates
Inc. sceks 106.5 mhz; 850 w H&V; 496 m. Address: 289
Portland St.. Rochester, NH 03867. Principal is owned by
Sharon E. Malone and June C. Malone. It hes no other
broadcast interests. Filed July 13,

® North Cape May, NJ (BPHB80727MC)—Jeanne T.
Haefner secks 106.7 mhz: 3 kw H&V: 100 m. Address: 10
South Dennis Rd.. Cape May Court House, NJ 08210,
Principal has no other broadcast interests. Filed July 27.

® Roland, OK (BPH880727MA}—Family Comnwnications
Inc. sceks 92.3 mhz; 3 kw H&V: 100 m. Address: 7816 NW
83, Oklahoma City 73132. Principal is owned by Jennifer
K. Watts, Lisa M. Lynch and Erin K. Lynch. It has no other
broadeast interests. Filed July 27,

® Williston, SC (BPH&80725MG)—Buay Communications
Inc. seeks 94.7 mhz: 1.31 kw H& V. 153 m. Address: Box
291. Yarmouth Rd. (U.S. Rte. 1), Freepont, ME 04032.
Principal is owned by Robert J. Cole, Eileen P. Cole and
Paul R. Copeland. It also owns WCME(FM) Boothbay
Hatbor, ME. Filed July 25.

® Woodville. TX (BPH880725NC)—Trinity Valley Broad-
casting Co. sceks 94.7 mhz: 50 kw H& V. 150 m. Address:
PO. Box 459, Woodville, TX 75979. Principal is owned by
Don L. Stevenson and Kenneth P Bond. 1t also owns
KVLL{AM) Woodville. TX. Filed July 25,

Actions

& Brundidge. AL (BPH880310MH}—Rcturned app. of
Troy State University Foundation for 94.7 mhz: 3 kw H& V.
100 m. Address: TSU Box L, Troy. AL 36082. Principal is
nonprofit corporation headed by Wallace D. Malone and R.
Douglas Hawkins. [t also owns WTSU(FM) Montgomery-
Teoy and WRWA(FM) Dothan. all Alabama, and
WTIB(FM) Columbus. GA. Action Sept. 7.

® Douglas. AZ (BPHR80210MI)—Granted app. of Howard
N. Henderson for 96.5 mhz; 3 kw H&V. 9 m. Address: 2550
I15th S1.. #102. Douglas. AZ 85607. Principal has interest
in KDAP(AM) Douglas, AZ. Action Sept. 19.

® Flagsuff, AZ (BPCT870821KG}—Granted app. of
WTWYV Inc. for ch. 66. 100 kw-V: 170 m. Address: PO.
Box 3434, Fi. Pierce. FL 33454, Principal is owned by
Frank K. Spain, Perrin Purvis, Robert Ledbetier, James D.
Green. Lynwood N. Wright, Margaret Spain and Letha M.,
Spain. It also owns WTWA(TV) Tupelo. MS. and
WTVX(TV) Fi. Pierce, FL. Action Sept. 14.

w Flagstaff. AZ (BPCT871002KF>—Dismissed app. of
Flagstafl Broadcasting Lid. for ch. 66; 100 kw-V; 487 m.
Address: 5010 E. Chestnut Lane. Flagstaff. AZ 86004,
Principal is owned by Charles T, Goyette. It has no other
broadcast interests. Action Sept. 14.

® Rohnerville, CA (BPHEBO126NQ)—Returned app. of
North Star Communications for 100.5 mhz: 160 w H&V.
525 m. Address: P.O. Box 291, Fortuna, CA 95540. Princi-
pal is owned by Steve Hastings and Melvin Kadle. It has no
other broadeast interests. Action Aug. S.

8 Watertown. FL (BPH871203NR)}—Rctumed app. of Ray
W. Forrester for 105.7 mhz; 3 kw H&V: 100 m. Address:
P.O. Box 1646. High Springs. FL 32643. Principal has no
other broadeast interests. Action Sept. 9.

® Jefferson, [A (BPH860506NB)—Granted app. of Lyon
Co. for Y8.9 mhs: 3 kw H&V: 100 m. Address: 116 East
State., Jellerson. 1A 50129, Principal is owned by Jack Lyon
and Diane Lyon. It has no other broadeast interests. Action
Sept. 6.

® Murphy. NC (BPHR80226MJ)}—Granted app. of Chero-
kee Broadeasting Co. for 104.3 mhz: 1,64 kw H&V: 130 m.
Address: P.O. Box 280. Murphy. NC 28906. Principal is
owned by Dennis G. Blakemore. Allen M. Blakemore,
Elvia M. Blakemore and Max M. Blakeinore, It has no other
broadcast interests. Action Sept. 20.

8 Olyphant. PA (BPHE71023MF)—Dismissed app. of J.
Frederick Manning for 95.7 mhs: 540 w H&V: 233 m.
Address: P.O. Box 643, Pocono Pines. PA 18350. Principal
has interest in WARK(AM)-WARX(FM) Hagersiown. MD.
Action Sept. 8.

® Otyphant. PA (BPH871023MG)—Gramted app. of Cor-
duro Associates for 95.7 mhz: 375 w H&V; 281 m. Address:
422 Sherwood Dr., Dunmore, PA 18512, Principal is owned
by Robert C. Cordaro. who has no other broadeast interests.
Action Sept. 8.

® Mcemphis. TN (BP830512BC)—Granted app. of First
City Communications Inc. for 560 khz: 5 kw-D: | kw-N.
Address: 1101 15th St.. NW. #800. Washingion 20005,
Principal has no other broadeust interests. Action July 20.
® Churchville. VA (BPH861126ND}—Granted app. of Peter
Wiyne Lechman for 106.7 mhs: 3 kw; 100 m. Address:
2000 Atban Lane, Bowic. ME 20716. Principal has no other
broadcast intercsts. Action Sept. 7.

Pl

Facilities Changes

AM's

@ Salinas, CA. KDON, 1460 khz—Sept. 2-Application for
CP o make changes in ant. sys. & change TL: on Trafton
Rd. 3.2 mi. SSW of Waisonville, CA; 36 51 37N 121 47
34W.

® Washington, DC, WWRC, 980 khz—Sept. 9-Application
for CP to make changes in ant. sys. & change daytime
operation from Non-DA t DA.

® Woodville, FL. WTWE [160 khz—Sept. 2-Application
resubmitted nun¢ pro twnc: MP (BP850531AD) t6 make
changes city of lic. to Tallahassee, FL. increase night power
to 1000 waus & change TL 10: Mission Rd. at 1-10.
Tallahassee, FL; 30 28 47N 84 20 44W.

® Royston, GA. WBLW, 810 khz—Sept. 8-Application for
CP 10 reduce day power 10 0.239 kw & make changes in ant.
sys. 1o increasc height.

@ Shepherdsville, KY, WBUL, 1470 khz—Sept. 12-Appli-
cation for CP to make changes in ant. sys.; DA 10 Non-DA;
reduce day power to | kw; change TL: N of Sale River & W
of L&N RR tracks. Shepherdsville; 37 59 07N 85 42 57w.

® Clinton. MS. WTWZ. 1120 khz—Sept. 14-Application
for CP to increase day power to 5000 watts/ch 10 2500 watts.

® Sun Valley. NV, KJOR. 550 khz—Scpt. 8-Mod of CP 10
make changes TL: Miraloma Rd.. Reno. NV, 3924 57N 119
42 51W.

® Wenatchee, WA, KEYK. 900 khz—Scpt. 6-Application
for CP 10 make changes in ant. sys.: TL: Horse Lake Rd., |
mi. Wof end of asphalt, Wenaichee: 47 27 44N 12021 28W.

FM’s

® Phoenix, AZ. KFLR-FM. 90.3 mhz—Sept. 15-Applica-
tion for CP to make changes; ERP: 28.31 kw (H); 24.59 kw
(V). HAAT: 474 m. H&V: TL: South Mountain Electronics
Site.

® Grinnell, IA. KICL. 106.7 mhz—Aug. 31-Mod of CP
(BPHB61114MA) for changes. ERP: 1.34 kw H&V: HAAT:
150 m. H&V; TL: 1.6 km N ol 16th Ave & 6.4 km E of Hwy
146, Grinnell. 1A.

® Jacksonville. IL. WYMG. 100.5 mhz—Sept. 8-MP
(BPH860828MA) 1o make changes; change ant loc: 3,6 km
E of US R1 45 & 2.4 km N of Macon, MS.

® Topeka. KS. KJTY. 88.3 mhz—Aug. 24-Application for
CP 10 make changes; FREQ: 88.1 mhz: ERP: 50 kw H& V.
HAAT: 12996 m H&V.

® Morehead, KY, WMKY. 90.3 mhz—Aug. 25-Application
for CP to make chunges; ERP: 100 kw H& V. HAAT: 277 m
H&vV.

® New  Orleans, WLMG. 101.9 mhz—Sept. 13-MP
(BPHB702251K) 10 make changes: ERP: 100 kw H&V:
HAAT: 300 m, H&V: TL: inters¢e of Behrman Hwy &
Garden Oaks Drive. New Orleans. LA; change antenna-
supporting structure height.

8 Thief River Falls, MN, KSRQ. 90.1 mhz—Aug. 30-
Application for CP to make changes: ERP: 3 kw H&V:
HAAT: 91 m H&V. TL: 2.4 km E of city center on State
Hwy Pennington. Thief River Falls. MN.

® Paichogue, PA, WBLI. 106.1 whz—Sept. 12-MP
(BPHE70302IP) 10 make changes: ERP: 25 kw Hé&WV:
change directional antenna.

® Buffalo. WY, KLGT, 92.7 mhz—Sept. 7-Application for
CP to make changes: ERP: 94.1 kw H&V; HAAT: 334 m
H&V: FREQ: 92.9 mhz (Per MM Doc #87-292); TL: North
Ridge. 8 km W of Buffulo. NY; Class C.

Actions
FM's
@ Springerville, AZ. KQAZ. 101.7 mhz—Sept. 7-Applica-

tion ( BPH8R06071B) granted for CP to make chunges; ERP:
1.1 kw H&V.

® (Osceola, AR, KMPZ, 98.1 mhz—Sept. 19-Application
(BMPHB80527ID) granted for MP 1o make changes: TL:
0.6 km of Frenchman's Bayou, just off Hwy 61, Mississippi
Co. AR: HAAT: 305 m (H); ERP: 96 kw H&V: 35 28 02N
90 11 27W.

® Siloam Springs. AR. KMCK. 105.7 mhz—Scpt. 19-
Application (BPHE702271U) granmted for CP 10 make
changes: TL: 1.5 mi. WNW of Highfill, AR; HAAT: 985 fi.
H& V: & make changes in ant. sys.: 36 16 32N 94 23 17W.
As amended Jan. 22: change ERP: 100 kw H&V; HAAT:
145 m. H&V: TL: 0.33 kim N of Arkansas Hwy 68, 3.37 km
E of Bemon/Washington County Line. Washington Co. AR:
36 11 07N 94 17 49w,
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® Madera, CA, KHOT-FM, 92.1 mhz—Sept. 20-Applica-
tion (BPH880805IC) granted for CP to make changes; ERP:
25 kw H&V; HAAT: 95 m H&V. TL: 28180 Ave 15,
Madera. CA; change 10 Class BI (Per MM Doc #87-334).

® Boulder, CO. KHIH. 94.7 mhz—Sept. 15-Application
(BMPH870626lA) granted for Mod of CP to make changes
in directional anienna pattern.

® Vidalia. GA. WGPH. 91.5 mhz—Sept. 7-Application
(BMPEDS8BOS05IE) granted for Mod of CP 10 make
changes; TL: 3.5 km W of Vidalia & 170 m W of SR 29,
near Higgstown, GA; HAAT: 118 m H&V; 32 14 02N 82 28
52W.

® Fort Walwon Beach, FL. WKSM. 99.3 mhz—Sept. 12-
Application {BPH830106IC) granted for CP 10 makc
changes; FREQ: 99.5 mhz (Per Doc #86-505); TL: approx
200" NW of WFTW's previous site. 0.3 km NE of intersec
of Hollywood Blvd & Memorial Pkwy SW, SW of golf
course in Ft Walton Beach. FL: HAAT: 150 m. H&V: ERP:
50 kw H&V; change to Class C2; 30 24 51N 86 37 42W.

® Key Largo. FL, WVBH, 103.9 mhz—Sept. 20-Applica-
tion (BMPH87112011) granted for MP 10 make changes: TL:
MM 99.6 US Rie 1, Key Largo. FL: 3 kw H&V; HAAT: 57
m. H&V; 25 05 29N 80 26 37W.

® Sarasota, FL, WHVE, 102.5 mhz—Sept. 12-Application
(BMPHB8702241)) dismissed for Mod of CP 1o make
changes; TL: 0.5 mi, E of intersec of Bishop Rd. & Lake
St.. ncar Wimauma, FL; ERP: 38 kw H& V. HAAT: 449 m.
H&V & make changes in ant. sys.; 27 41 18N 82 18 J6W.

® Fort Dodge. 1A, KFDC, 92.1 mhz—Sept. 14-Application
(BPH#805231C) granted for CP to make changes: HAAT: 98
m. H&V; TL: Hwy 169, 0.64 km S of Hwy 20. S of Ft
Dodge. 1A.

® Pratt. KS. KGLS. 93.1 mhz—Scpt. 19-Application
(BMPH880519IE) granted for MP (BPH8702171F) 1o make
changes HAAT: 307 m. H&V.

& Gulliver, M1, WTIQ-FM. 94.7 mhz—Sept. 15-Applica-
tion {BMPH8804181D) granted for Mod of CP 1o make
changes: antenna loc. 1o present site of WTIQ(AM), County
442, 0.5 km W of Manistique. M1,

8 Midland. MI, WKQZ. 93.5 mhz—July 15-Application
(BPHB71208IE} granted for MP 10 make changes; FREQ:
93.3 mhz (Per Doc #86-517); TL: 0.4 mi. W of Garfield
Rd. & 0.45 mi. N of Neuman Rd., Mt Forest, MI; ERP:
39.2 kw H&V; HAAT: 169 m. H&V: change 1o Class C2: 43
50 46N B4 05 32w,

® Mount Pleasant. MI. WCEN-FM, 94.5 mhz—Sept. 16-
Application (BPH8702241Z) granted for CP 1o make
changes; TL: intersee of Weinert Rd. & Lewis Rd.. 3 mi.
SSE of Coleman, MI: ERP: 100 kw H&V: HAAT: 299 m.
H&V: 43 42 54N 84 34 13W.

® Alamogordo. NM, KINN-FM. 105.5 mhz—Sept. 9-Ap-
plication (BPH8804191A) granted for CP to make changes:
FREQ: 105.3 mhz (Per Docker #87-218). ERP: 6.85 kw
H&V: change Class to C2.

® White Rock, NM, KTIB, 101.1 mhz—Sept. 6-Applica-
tion (BMPHB806141B) granted for MP (BPH851213MD) to
make changes; HAAT: 16 m. H&V; change antenna loc: 400
N Mesa. Los Alamos., NM.

® Corning. NY. WCBA-FM. 98.7 mhz—Scpt. 19-Applica-
tion (BMPH8805161B) granted for MP (BPHE60408ME) 10
make changes: TL: Denmark Hill, Coming, NY, 24 km N
35 deg E of intersec of Rics 17 & 414: 42 09 38N 77 02
19W.

® Watertown. NY, WCIZ. 97.5 mhz—Aug. 19-Application
(BPH870219IH) granted for CP 10 make changes: ERP; 100
kw H&V: HAAT: 300.5 m. H&V.

& Belhaven, NC. WKJA. 92.1 mhz—Sept. 20-Application
(BPH861103IG) granted for CP 1o make changes: FREQ:
101.1 mhz (Per Doc #85-339): TL: Hwy 1912. 1.9 km E of
Aurora. NC: ERP: 28 kw H&V: 35 18 12N 76 45 50W.

@ Edgewood. OH. WZOO-FM. 102.5 mhz—Sept. 19-Ap-
plication  (BMPHB8805311A)  granted for MP
(BPH870724ME) to make changes TL: 145 meters W of
Sanborn Rd.. 0.78 km S of intersee with Bunker Hill Rd..
Saybrook Township, OH.

® Alva, OK. KTTL., 94.3 mhz—Sept. 20-Application
(BMPHB708311E) granted for MP (BPH860220IE) to make
changes: TL: not specilied; HAAT: 150 m. H&V: 36 47 06N
98 33 0Iw.

® Springfield. OR. KQFE. 88.9 mhz—Scpt. 7-Application
(BMPED8607221A) granted for Mod of CP 10 make
changes. TL: Quarry Hill. Springticld. OR: ERP: 1.3 kw
H&V: HAAT: 127.4 m. H&V; 44 02 OIN 123 00 25W.

® Victoria, TX, KEPG, 100.9 mhz—Sept. 19-Application
(BMPH871023tE) granied for MP to make changes: TL:
0.18 km N from intersec of Ries 77 & 59, Victoria, TX:
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ERP: 2.7 kw H&V; HAAT: 95 m. H&V: 28 46 59N 97 02
5TW.

B Broadway. VA, WLTK, 95.5 mhz—Sept. 19-Application
(BMPHB80520IC) granted for Mod of CP for changes;
ERP: 0.33 kw H& V; HAAT: 305 m. H&V. TL: Little North
Min.. 1.2 km 305 deg from Zion Hill Church. NW of
Singers Glen. VA.

B Warrenton. VA. WQRA. 94.3 mhz—Sept. 13-Applica-
tion {(BPH87033111) granted for CP to make changes: ERP:
2.075 kw H&V, HAAT: 121.3 m. H&V.

® Bellevue. WA, KLSY-FM, 92.5 mhz—Sept. 9-Applica-
tion (BPI{870908IB) granted for CP 10 make changes: TL:
6.03 km SE of Issaguah, WA on West Tiger Min: HAAT:
714 m. H&V; ERP: 57 kw H&V; 47 30 14N 121 58 29W.

Actions

Commission Actions

® Telephone Company-Cable TV crossownership rules—
Tentatively concluding that public interest would be better
served by allowing telephone companies to provide cable
television service subject to safeguards against anticompeti-
tive practices, FCC secks comment regarding a possible
legislative recommendation 1o Congress and proposcd arule
change regarding standards of affiliation between telephone
companies and cable systems. (CC Docket 87-266 by fur-
ther NOI and NPRM [FCC 88-249] adopted July 20 by
commission.)

® New York—Denied Poseidon Productions Inc. reconsi-
deration of Mass Media Bureau action denying its petition to
deny low power TV application of National Innovative
Programing Network Inc. of East Coast for ¢h. 19 at New
York City. (By MO&O [FCC 88-260] adopted July 26 by
commission.)

B Associated Information Services Corp.—Denied AISC's
request for declaratory ruling that installation of master
multiple address stations without remote stations substan-
tially complies with rules: denied rule waiver: granted six
months from release date of this order to place seven stations
in operation. (By MO&O and Declaratory Ruiing [FCC 88-
267 adopted Aug. 4 by commission,)

® Term of affiliation between networks and stations—Pro-
posed eliminating “term of affiliation” or “two-year rule”
which limits term of afliliation agrecments between ner-
works and stations 10 a maximum of two years. (MM
Docket 88-396 by NPRM [FCC 88-272] adopted Aug. 4 by
COMMmISSIOn. )

® WFBR(AM) Baltimore. license renewed: EEQ reporting
conditions imposed (Report MM-344. Mass Media Ac-
tion}—FCC has imposed Equal Empioyment Opportunity
reporting conditions on license renewal of WFBR(AM)
Baltimore. licensed to Baltimore Radio Show Inc. Action by
commission Sept. 16. by ‘letier (FCC 88-300).

8 FCC modified and clarified various aspects of fee program
gen. docket 86-285 (Report DC-1242. Action in Docket
Case)}—Commission has modified and claritied various as-
pects of Fee Collection Program authorized under Consoli-
dated Omnibus Budget Reconciiiation Act of 1985, Action
by commission Sept. 22 by MO&O (FCC 88-301).

Staff Actions

® FM translator stations—Denied request by MHS Holdings
Ltd. 1o extend time to file comments in this proceeding.
(MM Docket 88-140 by Order | DA 88-1444] adopted Sept.
15 by chief, Mass Media Burcau.)

® Flagstaff. AZ—Designated for hearing. applications of
Grand Coconino Broadcasting. G&D Communications
Inc.. Carl M. Fisher and Overview Communications Ltd.
for new commercizl TV station on ¢h. 9 at Flagstaff. (MM
Docket 88-470 by Order [DA 88-1403] adopted Aug. 31 by
chicef, Video Services Division, Mass Media Burcau.)

® Phoenix—Designated for hearing applications of Mari-
copa County Community College District. Sun Health
Corp.. Arizona Board of Regents for Arizona State Univer-
sity. Western Broadeasting Corp.. and Radio Alliance Phoe-
nix for new FM station on channel 208A (89.5 mhz) at
Phoenix. (MM Docket 88-442 by Ordcr [DA 88-1344]
adopted Aug. 25 by chief. Audio Services Division. Mass
Mediz Bureau.}

® Barstow. CA—Designated for hearing applications of
Jean Bates, Bruce W. Gary. B&B Broadcasting Inc. and
Limelight Broadcasting Corp. for new FM station on chan-
nel 240A (95.9 mhz) at Barstow. (MM Docket 88-461 by
Order [DA 88-1401] adopted Sept. 1 by chief. Audio
Services Division.)

® Lecsburg and Cocoa, FL—Granted Central Florida Edu-
cational Television Inc.’s application to change facilities of
noncommercial educational TV station WLCB-TV. ch. 45.
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216 N. Green Bay Rd.

THIENSVILLE, WISCONSIN 53092
Phone (414} 24246000

Memner AFCCE

RICHARD L. BIBY, PE.
COMMUNICATIONS ENGINEERING
SERVICES, PC.

CONSULTING ENGINEERS

O ington, Vrginie 23200

on, nia

e i
Momb‘r AFCCE

JOHN J. DAVIS

WILLOUGHBY & VOSS

S.S.E. Inc.
Radie Systems Diwson 3

Vega Cellular Consultants

LUNAYACH COMMUNICATIONS CONSULTANTS, WC
FM * TV * Celiular Applications,
System Deslgn, Field Engineering
1835 K St., N.W. contact: 8. Meeka
Suite 800, Penthouse 0. Rose

Wash., 0.C. 20006 {202) 828-5550

Nz STUDIO DESIGN

Consulting Radic Engineers
Bullding Studios & Transmitters
for C.P. Holders or Modiicatlons

Proot ¢ Inspections e Fleld Studles
Malntenance and Repalra

Offices Technico Comm.

NE. US (718) 983-7616

DON'T BE A STRANGER

To Broadcastngs 116.427' Readers
Drisplay your Professional or Service Card
here It will be seen by station and cable TV
system owners and decision makers

© 1986 Readership Survey showing 3§
readers per copy

& ASSOC I ATE S BROADCAST TECHNICAL CONSULTANTS Engineers/C
CONSULTING ENGINEERS SUITE 100-A Satellite. Cellular, SMR. & FM
P.O BOX 128 15102JONES - MALTSBERGER Engineering Services ASA APPLICATIONS
SIERRA MADRE. CA 91024-0128 SANANTONIO. TEXAS 78232
(818) 355-6909 ‘t:::f:-’: |-| ::::;:Z:s 7313 Wisconsn Ave. Contocr: %, Mot 3372 Eoprmmw Drve DAV 1 LARSEN
Member AFCCE Mprtae NAS S b ™ 20814 (301) 632-4660 Orwnoe. Fione 32804 C o
AFCCE

Association of
Federal Communications
Consulting Engineers
P.0. Box 19333
20Lh Street Station
Washington. DC 20036
(2021659-3707




Leasburg, and denied Good Life Broadcasting Inc. s request
for waiver of minimum spacing rules to change facilities of
commercial TV station WTGL-TV Cocoa. (By MO&O [DA
88-1433] adopted Aug. 31 by chief. Video Services Divi-
sion. Mass Media Bureau.)

® Lakeland. GA—Designated for hearing applications of
Lakeside Broadcasting Inc.. Hanson R. Carter and Willie
Frank Calhoun for new FM station on channel 290A (105.9
mhz) at Lakeland. (MM Docket 88-444 by Order |DA 88-
1353] adopted Aug. 26 by chief. Audio Services Division.)

8 Greenwood. IN—Designated for hearing applications of
Sanders Broadcasting Co. Limited Partnership. Julia M.
Carson. Greenwood Media. Greater Greenwood Broadcast-
ing Limited Partnership and Heartland Radio Limited Part-
nership for new FM station on channel 294A (106.7 mhz) at
Greenwood. (MM Docker 88-468 by Order [DA 88-1410]
adopted Sept. 2 by chief, Audio Services Division.)

® Arlantic City. NJ—Designated for hearing 20 mutually
exclusive applications for new FM station on channel 297B1
(107.3 mhz) at Atlantic City. (MM Docket 88-433, by Order
[DA 88-1340] adopted Aug. 23 by chief. Audio Services
Division, Mass Media Bureau.)

® Jackson. NJ—Designated for hearing applications of Wil-
liam H. Zeliff Jr.. Walter B. Preble 111 and Daniel R. Guy. A
Partnership. Douglas Kent Poor and Gladys E. Powell for
new FM station on channel 258A (99.5 mhz) at Jackson.
(MM Docket 88-446 by Order [DA 88-1351] adopted Aug.
26 by chief. Audio Services Division.)

® Margate City, NJ—Designated for hearing applications of
Brock Broadcasting Co.. Margate Communications Limited
Partnership/Cleo  Brooks, General Partner, and Coastal
Communications. Limited Partnership for new FM station
on channel 241A (96.1 mhz) at Margate City. (MM Docket
88-445 by Order [DA 88-1354] adopted Aug. 26 by chief.
Audio Services Division.)

® Utica. NY—Designated for hearing applications of Tele-
communications Network Inc.. Welden. Brevoort. Hickman
Inc.. Deborah H. Lanava. Clara Crocco and Don H. Barden
for new FM station on channel 264A (100.7 mhz) at Utica.
(MM Docker 88-447 by Order [DA 88-1355] adopted Aug.
26 by chief, Audio Services Division.)

® Yauco, PR—Designated for hearing applications of Yauco
Television Broadcasting and Maranatha Christian Network
for new commercial TV station on ch. 42 at Yauco. (MM

Docket 88-466 by Order [DA 88-1404) adopted Aug. 31 by
chief, Video Services Division.)

8 Greenwood, SC—Designated for hearing applications of
United Community Enterprises Inc. and Radio Greenwood,
Partnership for new FM station on channel 278A a1 Green-
wood. (MM Docket 88-443 by Order [DA 88-1352] adopted
Aug. 26 by chief, Audio Services Division.)

® Madisonville, TX—Designated for hearing. applications
of Oara Inc.. Mary F Watkins. Michael C. Glitsch, Heart-
land Communications and Bowell Broadcasting Inc. for
new FM station on channel 241C2 (96.1 mhz) at Madison-
ville. (MM Docket 88-454 by Order [DA 88-1402] adapted
Aug. 30 by chief Audio Services Division.)

Review Board Actions

® Reno—Deniced petitions for reconsideration by Reno-
Eleven Telecasters and Reno Minority Broadcasting Corp.
regarding comparative coverage aspects of this proceeding.
(MM Docket 85-293 by MO&O [FCC 88R-52| adopted
Sept. 9 by Review Board.)

8 Temple. TX—Affirmed Supplemental Initial Decision of
ALJ John M. Frysiak granting application of Progressive
Communications Inc. for new FM station at Temple. and
denying applications of MaryMc Broadcasting Co., and
Bell County Broadcasting Co. (MM Dockets 84-352. 354
and 355 by Decision [FCC 88R-54] adoptcd Aug. 26 by
Review Board.)

ALJ Actions

8 Klamath Falls. OR—Resolved air hazard issve in Sun-
shine Television Inc.’s favor and granted its application for
new TV station at Klamath Falls. (MM Docker 86-441 by
summary decision [FCC 88D-30] issued Scpi. 12 by ALJ
John M. Frysiak.)

Allocations

® Dora. AL—At request of Randolph M. Howes. proposed
allotting channcl 254A (98.7 mhz} to Dora as its first local
FM service. Comments are due Nov. 17, replies Dec. 2.
{MM Docket 88-455 by NPRM [DA 88-1392] adopted Aug.
30 by deputy chief, Policy and Rules Division. Mass Media
Bureau.)

Please send
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® Moulton, AL—A request of Moulton Broadeasting Cc
Inc.. proposed allotting channel 276A (103.1 mhz) to Moul-
ton as its first local FM service. Comments are due Nov. |7,
replies Dec. 2. (MM Docket 88-450 by NPRM [DA 88-
1380] adopted Aug. 23 by deputy chief. Policy and Rules
Division.)

® Seligman, AZ—AL request of Rick L. Murphy. proposed
allotting channel 251 A (98.1 mhz) to Seligman as its first
local FM service. Comments due Nov. 17, replies Dec. 2.
(MM Docket 88-449 by NPRM [DA 88-1381] adopted Aug.
23 by deputy chief, Policy and Rules Division.)

® Ludlow, CA—At request of Rick L. Murphy. proposed
allotting channel 289A (105.7 mhz) 10 Ludlow as its first
local FM service. Comments are due Nov. 17, replies Dec.
2. (MM Docket 88-451 by NPRM [DA 88-1379) adopted
Aug. 23 by deputy chief. Policy and Rules division.)

® Mountain View, MO—At request of James M. Hunt.
proposed substituting channel 245C2 (96.9 mhz) for chan-
nel 244A {96.7 mhz) at Mountain View and modifying
consteuction permit for KXOZ(FM) to specify new channel.
Comments due Nov. 17, replies Dec. 2. (MM Docker 88-
448 by NPRM [DA 88-1385) adopted Aug. 18 by deputy
chief. Policy and Rules Division.)

® Garapan. Saipan—At request of Inter-Island Communica-
tions Inc.. proposed substituting channel 280C2 (103.9
mhz) for channel 230A (93.9 mhz) at Garapan and modify-
ing license for KZMI(FM) to specify new channel. Com-
menis due Nov. 17, replies Dec. 2. (MM Docket 88-452 by
NPRM [DA 88-1378] adopted Aug. 23 by deputy chicf.
Policy and Rules Division.)

® Ridgecrest. CA—At request of Bel Air Broadcasting
Corp.. proposed amending FM table by substituting channel
224B1 (92.7 mhz) for channel 224A at Ridgecrest. and
madifying license of KQIZ-FM 10 specify operation on Bl
channel. Comments are due Nov. 18, replies Dec. 5. (MM
Docker 88-458 by NPRM [DA 88-1395] adopted Aug. 30
by deputy chief. Policy and Rules Division. Mass Media
Bureau.)

8 Durango, CO—A1 request of Durango Broadcasting Co..
proposed amending FM table by allotting channel 275C
(102.9 mhz) to Durango as its third local FM service.
Comments are due Nov. 18. replies Dec. 5. (MM Docket
88-456 by NPRM [DA 88-1393] adopted Aug. 30 by deputy
chief. Policy and Rules Division.)

® Battle Ground, IN—AT1 request of Linda Kuenzie, pro-
posed amending FM 1able by allotting channel 254A (98.7
mhz) to Battle Ground as its first local broadcast service.
Comments are due Nov. 18, replies Dec. 5. (MM Docket
88-459 by NPRM [DA 88-1396] adopted Aug. 30 by deputy
chief. Policy and Rules Division.)

® New Albany, IN—A1 request of Roch Communications
Co.. proposed amending FM 1able by allotting channel
234A (94.7 mhz) to New Albany as its first local FM
service. Comments are due Nov. 18, replics Dec. 5. (MM
Docket 88-457 by NPRM [DA 88-1394] adopted Aug. 30
by deputy chief. Policy and Rules Division.)

® Central. NM—At request of C.N. Morris. proposed
amending FM table by allotting channel 237C2 (95.3 mhz)
to Central as its first local FM service. Comments are due
Nov. 18. replies Dec. 5. (MM Docket 88-462 by NPRM
[DA 88-1429] adopted Aug. 29 by deputy chief, Policy and
Rules Division.)

® Waupun, Mayville and New Holsiein, WI—Effective
Nov. 14, amended FM table by substituting channcl 258C2
(99.5 mhz) for channel 257A (99.3 mhz) at Waupun, and
conditionally modifying license of WGGQ(FM) to specify
operation on C2 channel; and substituting channel 226A
(93.1 mhz) for channel 258 A at New Holstein. and condi-
tionally modifying license of KFKQ(FM) to specify oper-
ation on channel 226A; and substituting channel 254A (98.7
mhz) for channel 259A {99.7 mhz) at Mayville in order to
accomplish Waupun upgrade. (MM Docket 88-270 by R&O
[DA 88-1466] adopted Sept. 9 by deputy chief. Policy and
Rules Division.)

® Cottonwood. AZ—Effective Nov. 7, amended FM table
by allotting channel 289A (105.7 mhz) to Cotionwood:
filing window Nov. 8 through Dec. 8. (MM Docket 87-431.
by First R&O [DA 88-1366] adopted Aug. 18 by deputy
chief, Policy and Rules Division, Mass Media Bureau.)

® Seasidc. CA—Effective Nov. 7. amended FM table 10
substitute channel 296B1 (107. 1 mhz) for channel 296A and
modified license of KMBY accordingly. (MM Docker 87-
566, by R&O [DA 88-1362] adopted Aug. 17 by deputy
chief, Policy and Rules Division.)

8 Yermo. CA—On request of Robert Jason. proposed allot-
ment of channel 287A (105.3 mhz) to Yermo: comments
Nov. 14, replies Nov. 29. (MM Docket 88-438. by NPRM
[DA 88-1365] adopted Aug. 18 by deputy chief. Policy and
Rules Division.)
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HELP WANTED MANAGEMENT

General manager needed for KKLZ-FM, Las Vegas' lead-
ing Classic Rock station. Must be product dnven. sales
oriented, community involved and able 1o manage an
outstandingly talented staff Mail resume. management
philosophy and salary requirements to Terry McRight.
President. Medina Broadcast Group. 5. 5106 Palouse
Hwy, Spokane, WA 99223 EOE. M/F

GM for super Wisconsin combo. Class B FM and full AM.
Recently purchased with super potential. Successful appli-
cant will have a proven track record with strong references.
Send complete details to Box M-52. ECE.

General manager/sales manager/trainees needed. Must
be strong in street sales, hardworking. eager 1o move up In
a 12 station chain Call Pat Demaree, 501-—521-5566.
EOE

Marketing director: MiS$ISSIppI's number one stations.
WJDX/WMSI have an opening for a marketing director with
prometicn and research skills. Expenence and creativity a
must. This 1s a position for a self-starter with lots of room to
grow Greal markel. good company Send letter, resume.
and references to Kenny Windham, General Manager,
WJIDX/WMSI. PO Box 31999. Jackson, MS 39206. All
replies confidential. An equal opportunity employer.

Bemidji, MN AM/FM combo - Skw AM, 100kw FM - Exper-
ienced salesperson needed NOW! Growing group offers
advancement opportunities. Send resume to Harry Has-
tings, KKBJ Radio. Box 1360, Bemidji, MN 56601. EOE.

The fastest growing area in the counlry is southwest
Florida and we need good sal@s people. Send your resume
to: WDCO. 1227 Del Prado Boulevard, Cape Coral, FL
33990. 1—B13—574-1200. EQE.

Excellent opportunity 1o join growing regional FM. Sales
managers, AES, and sales trainee positions available im-
mediately FM 104.9 WYRY, 130 Martell Cour!, Keene. NH
03431 603—357-4797. ECE/MF.

Account executive: 2-4 years experience. #1 slation,
Rochester, NY (AOR). Apply now to WCMF/Stoner Broad-
casting. Alln: Linda Brush. 259 Monroe Avenue, Rochester,
NY 14607, EQE.

Combination man, sales and sports. One year exper-
ience in radio sales and ability to call the game Resume to
Darrell Sehorn, KGRO-KOMX, Box 1779, Pampa, TX
79065. B06-—-669-6809. EQE.

We're looking for a small market sales pro ready 1o move
up. We're solid now and bullding on our success for the
future Guarantee of 18K - 22K, plus commission, plus
travel. Top 100 market leader. #1 12+, #1 18-34, #1 18-
49, #1 25-54. Reply in strictest confidence to Mike Binkley.
WIKS, PO Box 2684. New Bern, NC 28561. EQE.

Sales manager for FM station in small rated New Jersey
market, eventual move to GM slot. Strong management
and sales skills a must. Excellent compensation package.
Box M-68 EQE.

General manager/Sales manager. FM in beautiful Mid-
wesl college lown Looking for dynamic. aggressive indi-
widual who is wiling to work hard and build up staticn
operating below its potential. Sales expenence a must.
Tremendous opporlunity for advancement with budding
chain Send complele resume, references and salary histo-
1y o Box N-9.

WEBE 108 FM: Southern Connecticut's leading radio sla-
tion seeks business manager. Supervisory experience in-
cluding general ledger and payroll. College graduate.
Send resume, salary requirements and salary history 1o
Vince Cremona, General Manager. 50 Washinglton Street.
Norwalk, CT 06854. EOE.

Fi. Myers - Naples, Florida FM QOutstanding opportunity
for self-motivated general manager Ownership offered
without cash investment. Box N-20. EOE.

GM's and SM's: Ground floor opportunity with young.
aggressive group. Openings in Wisconsin, South Carolina,
Texas, lowa and North Dakota. Equily possible Send re-
sume along with your strategy on winming in small to
medium markets to Tom Love. Eagle Communications,
PO Box 588, Lufkin, TX 75902 EOE.

HELP WANTED SALES

Nation’s 29th Hispanic market growing tast with only two
Spamish radic stalions Have openings for two AEs with
direct sales experience Spanish not required Call Steve
McGavren. KAFY, Bakersfield. 805— 324-4411 ECE

HELP WANTED ANNOUNCERS

Announcer . with a good voice and the ability to read well
needed for 100,000 watt Class C FM station in a GREAT
area Io live. Enlry-level person considered..Reply with
audition tape (we'll return) to General Manager, PO. Box
145, Seneca. SC 29679. EOE.

Morning announcer/Operations manager for growing
small market AM/FM. Minimum 3 years commercial radio
experience Good starting salary and benefits. Tape &
resume to. WKEU. Box 997, Gnffin, GA 30224. EOE.

New station in Virginia Beach looking for staff, on-air,
sales, news, all staff positions. Tapes and resumes 10: P.O.
Box 9272. Virginia Beach, VA 23450, EQE.

Part-time/relief announcers needed for New York radio
station. Big Band/Standards experience preferable. Com-
bo. Box N-13.

CE/Engineers/Trainees needed. Tweive stations, Arkan-
sas. Oklahoma, Missouri. Call Pat Demaree 501—521-
5566, EQE.

Austin, Texas - A high-teCh town with a high quality of life.
The Universily of Texas at Austin is seeking an assistant
director for technical services at the Center for Telecom-
munication Services. To provide direction as chief engineer
and lechnical maintenance supervisor. Required qualifica-
tions: Bachelor's degree in elecirical. telecommunication,
or efectronics engineering; five years experience in elec-
tronic broadcasling equipment design. installation, mainte-
nance. and operation. knowledgeable in respect lo FCC
technical rules and regulations. On call nights and week-
ends {beeper will be provided). Annual salary is $31,188
with excellent benefits. Department is willing to pay more
depending on qualifications. Responsible for 100kw FM
transmission facilities, including SCA: audio production
facilities (master control, air control, three additional con-
trol rooms and associated studios): satellite audio uplink-
/downlink and video downlink: video cable system: mas-
ler/B-slave highspeed. open-reel audiolape duplication
system: STL and leased full-duplex microwave sysiems.
Send resume with cover letter and three professional refer-
ences to Mr. William Giorda, Communication Building B,
University of Texas at Austin, Austin, TX 78712 Applica-
tions wil be accepted through December 1, 1988. Equal
opportunity/affirmative action employer.

HELP WANTED NEWS

Area radio news leader seeks experienced anchor/re-
porter. T&R to WTRC, Cunt Alexander, Elkhart, IN 46515,
EQE., M/F.

Experienced reporter - anchor for four person news depl.
in Elkhart, IN. High rated AM/FM 24 hrs. Good pay and
benelits. Strong news director/trainer. Station operated on
Biblical principles. EOE. Send resumertape. Contacl Marv
Boone. WCMR/WFRN, Box 307, Elkhart, IN 46515.

Washington's largest independent radio news service
accepting applications for future openings. Tape. resume,
salary requirements--no calls--to Berns Bureau, 148 G St..
SW, Washington, DC 20024. EOE.

Newsperson for northern NJ AC-AM & AOR-FM. Sirong
writing and on-air skills. AFTRA. EOE. Tape and resume 10
Joe Garifo, WMTR/WDHA-FM, Box 1250, Morristown. NJ
07960.

Growing regional New England FM, soft AC wanls pre-
fessional AT. Strong production. copywriling, news, re-
moles. research, Tape and resume WYRY, 130 Martell
Court. Keene, NH, 03431, EQE.

WHIL-FM in Mobile Alabama has an immediate opening
for a fulltime classical music announcer who will also
handle studio cperations. We are looking for a person with
three to live years on-air experience. knowledgeable about
classical music and pronunciations, on-air fundraising ex-
penence, an interest in operations. and good references.
We will make an attractive offer to the nght person. Send
resume, salary and tape to: Joe Marlin, WHIL/FM. Post
Office Box 160326. Mobile. AL 36616. No phone calls.
WHIL-FM is an Afirmative Action/Equal Cpportunity Em-
ployer.

Aggressive salesperson wanted for AM/FM combo in
growing north central lllinocis market. Established list. If you
are experienced, great! If not, you can learn from us Send
resume to J McCullough, WLPO/WAJK. PO Box 215, La-
Salle, IL 61301 EOE.

A person who can sell radio broadcast time in a quality
markel with emphasis on SELL. Person will get backlog of
accounts active on the station If you can help the "boss”
with some internal management, this will be a great PLUS!
Tell me all about i, with complete details, to General
Manager, PO Box 145, Seneca, SC 29679. .EOE.

$61,510.21 was what this list paid in commissions the last
lwelve menths WGMD in Rehoboth Beach. Delaware
needs a malture, successful salesperson for this lisl. We
believe this st can produce and pay much more. We're
Iogklng for someone who agrees with us 302—856-9027
ECE.

Rapidly growing NYC talk station needs qualily salesper-
son, with strong retail background. Excellent opportunity to
make serious $$% Must be aggressive. hard-weorking. with
strong. conceptual ornentaion Call Bob Stevens 212—
586-5700 EQE.

North central Kansas’ best Country has an excellent
opportunity for an experienced, self motivated sales pro-
fessional Resume KYEZ - FM Sales. PO. Box B0, Salinas,
KS 67402-0080 EQE

Air talent: WCZX FM Poughkeepsie NY is searching for
malture. adult communicators with Oldies/AC experience.
Ability to relate essential. Air check/resume today to: PD..
CZX Classics. 319 Mill Street. Poughkeepsie, NY 12601
EOE, M/F

HELP WANTED TECHNICAL

Maintenance technician for SKW AM and CATVoperation.
General radiotelephone required. Knowledge of transmit-
ters, studios, CATV headend equipment necessary South-
eastern PA Good pay, vacation. benefits. Box M-49. EQE.

Chief broadcast engineer. Florida Class C facility, heavy
manlenance expenence required, minimum three years
experience. EOE. Send resume and salary history 1o Box
M-61

Technical operations director - WFUV-FM, Fordham Uni-
versity’s 50,000 watt. CPB-qualified public radio station in
New York City. seeks broadcast engineer 1o oversee broad-
cast and production operations and lrain and superwise
technical and production staff. Applicants should have
appropriate college degree, three years professional ex-
perience in public broadcasting operations and/er produc-
tion and appropriate FCC license. Experience working with
students and volunteers is helpful. Reply by October 20 to
Dr. Ralph M. Jennings, General Manager, WFUV. Fordham
University. Bronx, NY 10458. AA/EQE.

Experienced. Mature. Aggressive. If you fit these criteria,
and you enjoy getting news the old-fashioned way. come
join us on Cape Cod. Full-time news position. Full-time
benefits. EOE. Call Keith Corey 508—775-7400 before
100 PM. Or, send tape and resume to WOCB, PO. Box
668, West Yarmouth, MA 02673.

News talent: Reporter/anchor. Experienced. News de-
partment needs adult communicator. Ability to relate a
must. Air check/resume to: N.D.. CZX Classics, 319 Mill
Street, Poughkeepsie, NY 12601. EOE. M/F

Strong news reporter/anchor with good knowledge of
sports for top-rated Ohio newsleam. Degree plus exper-
ience. EOE. Box N-19,

QOpportunity for experienced reporter/producer at major
market public radio news depariment. Demonstrated skill
in feature production, strong on-air delivery and wriling
skills mandaltory. Send resume, lape and request for appli-
cation to: Personnel Office, 1250 Bellfiower Blvd., Long
Beach, CA 90840. Refer tc Job #480. Deadline October 7,
1988. EQE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Experienced P.D. needed for market dominant news/alk.
Some air work. Send photo, tape. resume and letter telling
us how you can do the job. Atin: Mr. Brooks. KMJ Radio,
3636 N. First, Suite #106. Fresno, CA 93726. ECE.

Radio announcers, Top rated western lllinois Modern
Country FM needs "communicator” to do more than intro
records. Experience necessary Leading area combo.
Great place to live and work. Tape/resume to: WGEM AM
FM, PO. Box 80, Quincy IL 62306. EOE, M/F.

SITUATIONS WANTED MANAGEMENT

Currently employed general manager, street fighter,
good administrator, gets the job done at a profit! Box M-34.

Major market veteran SM, GSM, seeks medium/metro
GM slol. Excellent references. 12588-A Kendall Drive,
#521, Miami, FL 33186.

Experienced GM with proven track record ready to accept
a new challenge. Box M-65.
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Last'5 years my stations were number one. Sales/progra-
ming/promotions oriented G M., multiple formats. Let's win
together. Call Bill - 804—232-5197.

Broadcast professional, 20 years experience, seeks gen-
eral or sales management. Prefer south or southeast. All
offers considered. Box N-3.

GM/GSM: Looking for top 100 market gen. mgr/equity
position. 25 year pro with corporate broadcasting/people
skills background. Top programer, ratings and revenue
builder. 415—381-8753.

TELEVISION

HELP WANTED MANAGEMENT

Director of promotion and special projects for WICS-TV,
NBC afiliate in Springfieid, llinois (ADI #74). Candidates
must have commercial TV experience, excellent produc-
tion and creative skills plus proven writing ability Position
also demands excellent organizational and planning back-
ground. Call or write Jack Connors, VP/GM, WICS-TV, 2680
East Cook, Springtfield, IL 217—753-5635. EQE.

GM, track record of 100% sales increases first year
profits. Seeking small-medium market. Excellent refer-
ences. 512—850-9703.

Down and out in the East? Make $ with great programing
and good street wise sales programs. Call Don Karnes
717—321-9035,

SITUATIONS WANTED SALES

Sales, announcing, copy, production combo! Exper-
ienced small market professional. Morning or afternoon
drive plus sales. Box M-69.

Experienced in light radio sales, former prog, news. farm
director wants to relocate in small market with opportunity
to sell radio advertising in southwest Virginia, Kentucky.
Tenn. Family in Wise, Virginia. Reply to Box N-8.

Successful AE seeks SM position in small or AE in merii-
um Northeast market. 616—883-0257, Scott.

AM in the red? Get into the black. Tried and true methods.
Knock on door - make sales. Call Clark Jones 615—373-
2108.

SITUATIONS WANTED ANNOUNCERS

Can start tomorrow! Recent college and C.S.B. graduate
looking for an on-air news position in the Northeast. One
year experience. For demo, write L.A.F, PO. Box 220,
Braintree, MA 02184.

Overnight announcer seeks all night show. 15 years in
radio. Country or adult contemporary Mike, 904—255-
6950.

Family man, 12 years experience, seeking Eastern medl-
um or major market A/C, Country or Oldies. Mark Anderson
302—094-3934.

Wants to relocate. Radio D.J. wilh news, sporls, and
production experience. Ability to be talk show host. Willing
1o take a position as production person, should no air talent
be needed. Contact: Joseph Muzyk. 222 Park La., Apt. 2,
Trenton, NJ 08609,

1988 Ivy League Grad secks entry-level announcing posi-
tion. Unique, gynamic personality. Deep voice. Tolally wili-
ing to relocate. Neil 301 —424-4984.

SITUATIONS WANTED NEWS

Knowledgeable sporscaster seeking entry level posi-
tion. Recent grad with radio/TV PBP. videotape editing and
scriptwriting experience. Will relocaie and accept reiated
positions. Jeff Frank, 2958 Judith Drive. Bellmore, NY
11710. 516—826-4240.

News/sports anchor: Three years experience. seeking
anchor position. Experienced in news and sports in major
markets plus PBP in five major sports. Ready to relocate.
Call Jeff 301—299-9402.

Loyal hungry news hound. Award winning news director-
/anchor/reporter with 5 years experience seeks medlum-
major market ASAP. My station was sold. 904—726-1560.
After 5:30 ET. 904—637-0726.

Sports PBP pro. NBA & major college basketball, 12 years
experience. seeks free lance schedule. 217—789-1530,
Suite 1903.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

PowerMix - Jerry "DJ" Strothers - Digital production, excel-
lent community involvement. promotions. CNN  New-
sHound. 412—244-8872.

CONSULTANTS

Have ailing small market station? We can help. Sales,
programing and engineering. Low rates. Ohio, Indiana,
Kentucky, Wva_, PA. Call HOI Program Consultants. 513—
382-1843 after 6PM EST.

MISCELLANEOUS

Radio series available: Warm family comedy-drama. 72
first-run hali-hour episodes, ideal for non-commercial sta-
tions. Willow Crossing, 299 West St., White Plains, NY
10605 914—949-2137.

Troubled AM - Need programing to generate sales? Need
sales 10 make bucks? Call Thomas Hall 213—969-8559.

The news you though had to be generated by 20 person
local staff - to you by sateliite...Now. BRN, the bottom line in
programing. Call Deborah Bowles, 1—B00—873-3344.

General sales manager - KAAL-TY, Austin-Rochester-Ma-
son City markel seeks experienced sales leader. Local
sales background required. responsible for total sales
effort. Outstanding growth opportunity with salary, bonus
and full benefits. Send resume and salary requirements to
Clark Cipra. General Manager, KAAL-TV, Box 577, Austin,
MN 55812. ECE.

Local Sales Manager - w/GSM polential for aggressive
No. 3 affiliate in 3 station market. Must have sales manage-
ment experience and be strong in sales development,
recruiting and inventory mgmt. Indy experience a plus.
Midwest 125+ market size. Box N-1.

Program Director, Pacific Northwest TV station seeks
individual with proven management, budgeting, organiza-
tionat and problem solving skills to direct program depart-
ment. Demonstrated expertise in production of local pro-
graming and college degree required. Send resume to
General Manager, KGw TV, 1501 SW Jefferson, Portland,
OR 97201. An Equal Opportunity Employer M/F/H.

Independent TV station expanding to Albuquerque NM
accepting applications for all positions. Send resume to
Personnel Dept., PO. Box 580, Santa Fe, NM 87504. (Posi-
tions avail. immediate}. EOE.

WPBF-TV, West Palm Beach, Florida - Presently recruit-
ing to fill all positions for new station; Business manager,
chief engineer, promotion manager, production manager
and all operating personnel. Please send resume to Per-
sonnel Director, WPBF-TV, 3970 RCA Bivd., Suite 7007,
Paim Beach Gardens, FL 33410. No phone calls. EOE.

Sales manager - #1 Indy, top 100 Midwest market seeks
experienced manager. Local/regional emphasis. Reply in
confidence. Box N-6. EOE.

General sales manager for group owned power house
affiliate. Mid-sized sunbell market. Must know national
sales and be a crealive ace in |ocal sales development.
Minimum 5 years management experience preferred. Only
the best should apply Compensation meets job require-
mze:nésdgend resume to Human Resource Director, Box N-
12. .

KUTP Phoenix, a member af the Chris-Craft/United Televi-
sion Group, is seeking a promotion manager. Applicant
must have 4 or more years of experience in promotion,
preferably at an independent station. Comprehensive
knowledge of promotiong TV in print, radio and on-air 1s a
must. Good people skils with prior management exper-
ience preferred. Salary negotiable based on experience.
Company offers excellent benefit package. Contact Robyn
Burhans, 4630 S. 33rd St., Phoenix, AZ 85040. 602-—268-
4500. EQE.

General sales manager: Top 100 market, Midwest. UHF
independent. On low channel local and area cables. Equi-
ty available. Need motivated, experienced person. Send
resume. Box N-16. EOE.

Promotion manager: \iery solid ABC affiliate in Southeast
is seeking an individual with experience. Must be both
creative and well organized with strong background in TV
production, writing and media buying. Very good salary
and benefits package with top group. Send resume to: Box
N-18. EOE/MF/drug screened.

General manager for strong network affiliate in upper
Midwest, This position calls for a hands-on broadcaster
with experience in all facets of station management. Good
salary and benefits with an aggressive group owner.
Please send resume to Box N-21. EOE.

General sales manager: For presligious #1 NBC affiliate
KYTV in Springfield, MO. Must be able to market top rated
station, not sell spets. Rate-leader philosophy @ must, We
need a team player, teacher and motivator. Resumes to VP/
GM, Stan Pederson, KYTV. Box 3500, Springfieid, MO
65808. EOE.

High motivated, experienced UHF Independent TV sales.
Great potentiai in a community oriented station, #80 mar-
ket. Send resume and piclure to Mrs. Benns, Box 4285,
Cieveland, TN 37320. EOE.

Local sales manager for strong affiliate in mid-sized sun-
belt market. Group owned. Minimum 3 years experience
preferred. Applicants must be exceptionally skilled and
creative al increasing budgets of existing accounts and
crealing new ones. Compensalion commensurate with
experience and skill. Send resume to Human Resource
Director, Box.N-12, EQE.

Sales Thoroughbred, bom to sell... Sales/marketing self-
starter 1o grow with our new LPTV broadcast network. We
see a unique driven individual who wants to build his/her
career unabated by bureacracy and upside limits. If you
are prepared to start at a reasonable salary and build your
income as you build our advertising revenues...contact us
today. Contacts in advertising and TV sales destred but not
necessary. Send resumes and salary requirements: Chair-
man, Channel America, 24 West 57th Street, New York, NY
10019. EOE.

Sales account executive for an aggressive Independent
TV station in a strong markel. Work where creative ideas
and initiative are rewarded and individual sales methods
are supported. The right candidate must be aggressive,
creative and knowiedgeable. Send resume 1o: Tom Forst,
WHCT-TV18, 18 Garden Street, Hartford, CT 06105 EQE.

Growth company seeks highly motivated experienced
TV sales representative to sell proven marketing systems
to TV stations. Draw against commission. Earning potential
60K + . Resumes to Michele Roberts, Broadcast Resource
Group, 210 25th Ave. N.. Suite 818, Nashville, TN 37203

Account executive: Midwest affiliate seeks A/E with 1-2
years of street experience. Must be a closer. Send resume
to S. wilber, PO. Box 2229, Topeka, KS 66601. EQE.

HELP WANTED TECHNICAL

Florida Indy seeks expenienced TX/studio engineer. Harris
UHF, Sony 17, Betacart, G.\, AGO, Chyron, FCC general
and/or SBE cert. Benefits, 401/K. Group owned. Resume to
WAWS-TV, Chief Engineer, PO. Box 17900, Jacksonville, FL
32216. EQE.

Broadcast maintenance engineer needed for television
and translator maintenance with a progressive Midwest
CBS affiiliate. Position allows much freedom for the individ-
ual 1o institute and oversee system maintenance. Excellent
benelits and working conditions. Salary commensurate
with expenence. EOE. Box M-50.

TV maintenance engineer, 4-5 years experience with
strong digital background and edit suite’ maintenance.
Contact George Murray, Trinity Broadcasting 714—665-
2147. EQE.

Tetevision maintenance engineer: KPTM-TV 42 15 cur-
rently accepting applications for an experienced broad-
cast maintenance engineer. Prefer three years of exper-
jence in maintenance of broadcast studio/transmitter.
Seeking top-notch individuat for our state-of-the-art facility.
Send resume to: Chief Engineer. KPTM-TV 42, 4625 Far-
nam St., Omaha, NE 68132. Equal opportunity employer.
M/F/H

TV broadcast maintenance engineer: Must have FCC
General Class license and at |east three years experience
in TV studio equipment maintenance. Should be familiar
with cameras, 1 inch videotape, and 3/4 inch ENG equip-
ment. Some transmitter and microwave experience a plus.
Submit resume and salary requirements to: James
Brodsky, KSBY-TV, 467 Hill St.. San Luis Obispo. CA 93449.
EQE.

Top Phila, post production facility with 5 suites, tops in
equipment & staff needs hands-on CE. Experience with
editing systems (CMX, Paltex E). tilm to tape color correc-
tion systems, Sony 1100A/2000/BVW-40, HL-79EA. ADO.
Chyron IV's, Paint Box, "and PC based systems desired.
Must be knowiedgeable in digital and TV technology. Ex-
cellent salary/benefits pkg. Contact Dave Culver, GM,
215--568-4134. EQE.

Small market television station in the Sduthwest 1s seek-
ing a chief engineer. Salary commensurate with exper-
ience. Send resume to Box N-4. EOE.

General'sales manager WDBD-TV 40 Jackson, Mississip-
pis only Indy seeks experienced sales leader. Success
with local & natlonal sales required. Great growth opportu-
nily, with salary commission, and full benefits. Resume to
Sam Mclecd, G.M., WDBD-TV 40, PO. Box 10838, Jack-
son, MS 39209, 601-—-922-1234. EOE.

HELP WANTED SALES

Account executive for expanding Midwest ABC affiliate.
We are seeking expesienced reps who know how to close.
Minimum of two years l0ca! and agency experience re-
quired. Salary, commission, car allowance. Send resume 10
Emery McCullough, GSM, WSIL-TV, 21 West Poplar, Harris-
burg, IL 62946. EOE

Electronic maintenance technician: First-rate, exper-
ienced technician, capable of caring for wide range of
mdoern equipment in a large network affiliate. Solid techni-
cat background. Heavy éxperience in most of the micro-
wave and transmission equipment, quad and helical VTR:
audio mixing and recording equipment; digital systems;
etectronic news gathering, etc. FCC General License re-
quired. Qualified applicants, send resume to Jack Barnes.
KOMO Television, 100 Fourth Avenue North, Seatiie, WA
98109, EOE.

Transmitter supervisor. Top 10 market UHF Harris trans-
mitter, contact Jim Lange, Chief Engineer. 12276 Wilkins
Avenue, Rockville, MD 20852, ECE.
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Fleld operations engineer and systems engineer. Manu-
facturer of high power TV transmitter systems has open-
ings for experienced engineers in field operations and
systems engineering departments. 50% travel required in
field operations. Send resumes and salary requirements
to: PO. Box 229, Southwick, MA 01077 Attn: VP, Engineer-
ing. EQE.

Technician to coordinate, implement, and supervise post
production projects. Knowledge of VHS, U-malic, and one
Inch editing formats required. Chyron IV and AVA exper-
lence desired. B.A. required. Salary range: $22,188-
$29.901. Tenure track. February 1 star. Send resume by
QOct. 15th to: Dr. Roben C. Williams, Chair, Depariment of
TV/Radio, Brooklyn College, Brooklyn, NY 11210. An AA/
EO employer M/F.

Engineering manager - Administers TV operations and
maintenance activities. Coordinates with production and
programing depariments. Reports to Director of Engineer-
ing. Bachelor's degree in communications engineering
and one year experience in the mainlenance, design,
operalion or construction of technical broadcasting equip-
ment highly desired. Aiternate qualifications avaflable. Ex-
perience in supervision and project planning preferred.
Salary $21,119 - $35,058. Resume to: Central Employment.
4th Floor, Stadium, University of Florida, Gainesville, FL
32611 by 10/17:88. Must refer to |D# 20493. EEQ/AAE.

Director of engineering, chief engineer, KENS-TV CBS,
San Antonio, Texas. Truly one of the jewels of the television
industry, KENS-TV is seeking an experienced, lop-flight
prolessional engineering manager to lead us into the next
decade. We are looking for someone who wants to be an
Integral part of the management team and share in the
decision-making process. We want someone who is a
people person, who will bring out the very best in our
veteran sta¥, motivate them. [isten to them, help develop
us. We have all the bells and whistles. but we need to begin
the transition into the 90's with a real strong player with
vision. Please send your replies to; Michael J. Conly, Presi-
dent and General Manager, KENS-TV, PO, Box TV5, San
Antonio, TX 78299, A Harte-Hanks Company An Equal
Opportunity Employer.

HELP WANTED NEWS

Kiplinger Fellowships. Broadcast journalists with three or
more years fulltime experience are invited 10 apply to
Kipiinger Midcareer Program in Public Aftairs Reporting at
Ohio State University Yearlong program, beginning Sept.
20, 1989, leads to master's degree. Fellows produce news
documentarles for alr. Reporting trip to Washington includ-
ed. The ten appointed receive full tuition plus monthly fiving
stipends. Selection is competitive. Wrire or call Prof. John
wicklein, Director, Kiplinger Program. School of Journal-
ism, OSU, 242 West 18th Ave.. Columbus, OH 43210,
614--292-2607; 292-6291.

Co-anchor/reporter: Midwest NBC affiiate needs cre-
ative, upbea! talenl 1o join male anchor weeknights 6 and
10. Resume and archeck o Jack Keefe, WICD-TV, Box
3750, Champaign, IL 61821, EOE, M/F

TV news producer: Top 50 CBS affilate seeks hard work-
ing news junkie with good wriling and production skills.
Excellent opporlunity with growing news team. immediate
opening. Resumes and salary history 10 H. Broome,
WgEMG TV, 2075 Golden Crest Dr, Birmingham, AL 35209,
EOE.

Anchor—Mldwest ABC affiliate I00king for strong an-
chor/producer, with reporting background and exceptional
wriling skills. If you can tatk to peaple. and not at a camera.
you're the person. Send resume and tape to Dennis Hor-
ton, News Director. WREX-TV, PO. Box 530. Rockford. IL
61105. EOE, M/F

News dlrector: Top 50 market - highly motivaled, aggres-
sive, competitive individual with strong leadership and
organizaltional skills. Ability to organize and staff a 45
person news department. Send detailed resume of exper-
lence and salary requirements. Please reply in confidence
o Box M-62.

Feature repotter lor exciling recreational mecca! Send
non-returnable VHS samples. No goidfish-swallowers or
alligator-wrestlers, please. PO. Box 227607, Tampa, FL
33622-2607. ECE.

Televislon weatherman and/or woman wanted immedi-
ately Send tape & resume to PO, Box 2220, Florence, AL
35630. EOE.

Talk/varlety director: We are looking for a director 1o
handle all preduction aspects of this top-rated. “Hour" type
show Must be able to handle crew scheduling, remote
planning and execution, and be a real leader to the pro-
duction team. Experience in doing this type of talk/variety
show is a musl. If you are ready for a challenge that also
has lots of rewards, send resumes to Box M-64.

Group-owned, ABC affiliate needs news director for ag-
gressive, news oriented stalion in medium Midwest mar-
kel. Excellent growth potential for the right person. Salary
commensurate with experience. EOE. Send resume imme-
diately to Blll Acker. KODE-TV, PO. Box 46, Joplin, MO
64802.

Reporter: Hard working reporter sought for one of nation’s
lop local cabie TV news departments. 1-2 years on camera
experience. Editing a plus. Please send resume with salary
requirements and a demo tape to: Medla General Cable of
Fairfax, 14650 Lee Road, Chanitilly, W& 22021, EQE.

Small Texas markel CBS aftiliate seeks 6 & 10 PM co-
anchor to complement a male dominated news team.
Applicant should possess a college degree and have at
least 3 years experienc as a reporter and/or anchor with
strong writing and presentation skiils. Send tape and re-
sume lo: News Director, KLST-TV, 2800 Armstrong, San
Angelo, TX 76803. EQE.

Weeknight news anchors. Dynamic communicators for
beautiful Western top 100 award winning news |eader.
Minimum 2 years anchor experience. Resumes only to Box
N-5.

Director for news at top 75 Southeast network affiliate.
Fast paced newscasts require experienced director who
can switch and direct. Must have sltrong leadership capa-
bilities and actively contribute to aggressive news product.
Will supervise crew, produce commercials, program and
promotional projects. Computer editing experience a plus.
No beginners. Send resume and salary requirements to
Box N-10. EOE.

WTOV TV is searching for a hard working newscasler 10
team up with our female anchor. Prior anchor experience
preferred. Strong writing, producing and reporting skills a
must. Non-relurnable tape and resume t0: Bob Paimer,
WTOV TV, Box 9999, Steubenville, OH 43352. No phone
calls. EOE.

Field producer. Extensive travel from East Coast base
required to produce 3-minute stories with high impact for
national broadcast. First-rate organization, writing and pro-
duction skills a must but weekly deadline also demands
continuous flow of new story ideas. Topics might include
scams. injustices, corporate/government misdeeds, even
just “can-you-believe this?" stories with investigative flavor
to close tabloid-style program. Resume and cover letter
including your story ideas: Box N-23, EOE.

Special projects producer: WCPO-TVin Cincinnati needs
an experienced series/segment producer for its newly
formed special projects unit. Candidates must be creative
with sharp writing and story telling skills. Tapes and re-
sumes to: Jack Cahalan, WCPO-TV. 500 Central Ave.,
Cincinnati, OH 45202. EQCE.

Weekend anchor/reporter. Midwestern #1 affiliate iooking
for dedication. personality and love for community involve-
ment Absolutely no rockies. Box N-22. EOE.

Meteorologist. Weekday mornings. State of the art equip-
ment in great weather market. Tape/resume to Dave Qliver,
KFDA-TV Box 1400, Amarillo, TX 79189. EQE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Graphic artist - small market Mid-Atlantic TV station needs
graphic artist fo operate 3-D Picturemaker {Cubicormp/
Ampex). No beginners, please. Experience with ADO/ESS
a plus. Send resume Box M-39. EQE, M/F.

KMPH-TV 26, one of America’s premler independent sta-
tions, is now accepling applications for an aggressive and
crealive promotion director. Must be experienced in bud-
geling, supervising department personnel, print and radio
advertising and crealing on-air promotion campaigns. Re-
quires working knowledge of video production. Indepen-
dent station expenence a plus. Send resume and tapes lo:
LeBon G. Abercrombie, Vice President/General Manager,
KMPH-TV 26, 5111 E. McKinley Ave., Fresno, CA 93727,
ﬂlpplicalions will be accepted until 9/30/88. An EQE. M/F/

Videographer/editor for America® highest rated PM Mag-
azine. Requires high proficiency at shooting and editing 3/
4" tape. Also must demonstrate effective use of lighting,
music, and special video effects on feature stories. No
beginners. Tape and resume to: Lou Green, WIS-TV. PO.
Box 367, Columbia. SC 29202. EQE.

Commercial production assistant: Seeking a highly cre-
ative. experienced person to assist in the production of
local commercials. Must have knowledge of EFP equip-
ment, copywriling, audio and editing 3/4” videotape. Send
resume and demo reel to: Commercial Production Supervi-
sor, US Cablevision, Corner of Middlebush Rd, & Old Route
9, Wappingers Falls, NY 12590, We are an equal opporiuni-
ty employer.

Videotape editor. Full service post-production company
seeks fulltime post editor. CMX 3600, ADO, A-62, VPR-3.
Computer graphics experience helpiul. Resume to; Scene
Three, 1813 Eighth Ave. South, Nashville, TN 37203, Attn:
Mike Arnold. 615—385-2820. EOE.

Computer editor: Looking for highly motivated, technical-
ly oriented editor for Ampex suite. Must be experienced
with ACE editor, ADO, AVC switcher, VPR 6%. Franklin
Video, Inc., 1300 St. Mary's Street, Suite 205, Raleigh, NC
27605. 919--833-8888. ECE.

Editoron-line. Creative, hard-working, on-line editor
needed lo head progressive commercial post-production
operations for local station. A take-charge person exper-
ienced with Ampex 4100 switcher. ACE ediling/VPR 807,
Harris ESS, Dubnet CG and Ampex ADO. Knowiedge of
Ampex 3-D Picturemaker a plus. Resume & tape to John
Cannon, WMDT TV, 202 Downtown Plaza, Salisbury, MD
21801. EQE, m/E

Chicago on-line editor. Here's a greal opportunity lo work
with great bunch of people in this major post-production
community. We need an experienced editor in our Sony 1”
{and Betacam SP and 3/4 "} edit suite. Prior expenence with
the following counts a lot: Grass Vally edit controller and
switcher, Abekas A62, Ampex ADO, and Chyron Super-
Scribe. Excellent compensation package and opportuni-
ties for the right forward-looking, client oriented individual.
Send resume and salary requirements in confidence to:
Neal Kesler, Edit Express, 727 N. Hudson, Chicago, IL
60610. EQE.

Are you ready for Chicago? Experienced multicam |oca-
tion engineer opening with one of Chicago’s leading pro-
duction houses. Must love production and be technically
deep. Send resume to Lee Carter, Renaissance Video
Corp.. 130 South Jetferson St.. Chicago, IL 60606. EOE.

Senior producer/director - Seeking an experienced video
producer to write, direct and produce educational and
promoetional programs. Excellent retirement and benefit
program. Minimum requirements: B.S. degree in TV pro-
duction or related field. plus three years experience in
commercial or educational television. November 3 dead-
line or unti! the position is filled. Applicants should send
resume, resume video tape, and three letters of reference
to: David Hutto, Director, PO. Box 6101, University Tetevi-
sion Center, Mississippi State University, Mississippi State,
MS 39762. An AA/EQ employer.

TV broadcast specialist - Seeking an experienced on
camera talent, writer, producer to produce spots. features,
and promotional programs. Excellent retirement and bene-
fit program. Minimum requirements: three years exper-
ience in writing, reporling, and performing on camera plus
a B.S. degree in broadcast [ournalism or related field.
November 3 deadline or until posltion is filled. Applicants
should send resume, resume video tape, and three letters
of reference to: David Hufto, Director, PO. Box 6101,
University Television Center. Mississippi State University,
Mississippi State, MS 39762, An AA/ED employer.

Electronic graphic artist: Experienced. creative, quality
minded person needed to operate Vidifont V graphic sys-
tem with paint for a Midwest commercial television station/
production house. Send resume and salary history to Box
N-14. EOE.

Weekend producer: KTBC-TV, Austin, Texas, the market's
news leader, is looking for a weekend news producer. We
want a true team player with good news judgement, good
writing skills and good leadership qualities. Highly motivat-
ed, seli-starters only We want someone ‘with the heart of a
champion. Send resumes, tapes and writing samples to:
Tim G. Gardner, News Director, KTBC-TV. PO. Box 2223,
Austin, TX 78768. No phone calls. Deadlineis October 7th,
1988. ECE.

Traffic manager needed for new Independent television
station in Orlando. Florida - 25th market in the country.
Seeking highly skilled sell-starting individual. Colurmnbine
experience preferred. Ground floor opportunity for motivat-
ed individual wishing to move up. $18K to start. Call Cinda
E%rger. Business Manager, WKCF-TV at 407--628-4043.

Production manager. Require s$lrong commercial, pro-
gram, and news production background. Two years exper-
ience as production or commercial manager or equivalent.
Send resume by November1, 1988. to Personnel Director,
WHOI-TV, 500 N. Stewart St., Creve Coeur, IL 61611. EQE.

Host/tield producer: Innovative minority affairs program
airing in the Number 1 and 4 markets needs a seasoned
journalist to host the series and produce top-quality field
pieces. 2-3 years experience researching, writing, editing,
producing and appearing in field places requried. Two
years' anchoring or hosting experience, undergraduate
degree and strong commitment to minority-related issues
required. Rush resume and tape to Damon Williams, Pro-
ducer, NJN, 1573 Parkside Ave., CN 777, Trenton, NJ
08625 EOE/MF

Producer: Applications are being accepted for a full time
producer 10 produce our nightly newscasts. Writing and
ediling skills a must. Degree and experience preferred.
Send tape and resume to Bob Totten, KTKA-TV, PO Box
2229, Topeka, KS 66601. ECE.

SITUATIONS WANTED TECHNICAL

Engineer, seeking fresh opportunily. Eleven years exper-
ience. Construction, maintenance. Audio/video/high pow-
er RFmicrowave. Supervisory experience. Call Jim 703—
434-5926.

Technical EIC/video engineer: 15 years experience in-
cluding major television network and nationwide mobile
production facilities. FCC license/SBE senior lelevision
cenified. For resume and information: 412-—-264-4756.
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Seasoned newcomer (Produer of Incountrymen). Dedi-
cated, sober, reliable, seeking (field/studio) technicians
career. John C. Crutcher, 7112 6th Avenue North, St. Peters-
burg, FL 33710. Talk to me! PM 813--343-3765.

SITUATIONS WANTED NEWS

Meteorologist loves weather! AMS seal. 10 years TV,
Accurate, personable. award winner. Seeks final destina-
tion Northeast. Size unimportant. 415—381-4320.

Photojournalfstieditor with en years experience seeks
position on magazine show. investigative unit, or special
projects. Call Bobby 512--697-0092.

Pittsburgh Police - are kicking Jerry Strothers out of town
after his recent report on speed traps. Strothers seeks
broadcast operation that will utilize his digital production
and award-winning promotion skills, CNN NewsHound,
copywriter, energetic reporter. 412—244-8872.

Meteorotogist with experience, enthusiasm and credibil-
ite. Compare. BS meteorology. Twentyfour years of weather
experience. Two years on live weekly local cable access
program. Top graduate of broadcasting school. I'm anx-
ious to add credence and personality to your news. Call
Dcn 617--275-3608.

Experienced TV host. 4 years dalily. live music/entertain-
ment show in Philadelphia. Many inlerviews, remotes.
Looking for feature/entertainment reporling, PM magazine.
talk, weather personality Bill O'Brien. 215--889-0982.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Advertising & promotion. Media marketing professional
(print/radic/video/special events) seeks challenge in com-
petitive market Call Wilson: 714-—776-2340.

Young, enthusiastic woman. B.S. in Journalism. TV ex-
perience. Strong desire to enter TViradio industry. Pro-
graming, research, PR. broadcast, sales. promotions, or
other. Willing to relocate. Call Allison, 619-484-6746.

CONSULTANTS

Executive search. TV, Radio and Cable. General manag-
ers. sales managers recruited conndentialty. Corporate
and individual inquiries invited. George Pente, VP. Execu-
tive Recruiter, Bornholdt Shivas & Friends, 295 Madison
Avenue, Suite 1206, New York, NY 10017, Tel: 212—557-
5252, Fax: 212—557-5704. EQE.

MISCELLANEOQUS

Seeking a partner to invest in a TV stalion in Puerto Rico.
Write to Box M-36.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Instructor/assistant protessor (lenure track) Mass Com-
munication beginning 9-1-89. Teach variety of undergrad-
uate courses in radio’TV production, Communication 1aw,
news/editorial. Masters, experience required; Ph.D. pre-
ferred. Send letter, vitae, transcripts to Dr. Patricia Jeffer-
son, University of Indianapolis, 1400 E. Hanna Avenue,
Indianapolis, IN 46227.

Graduate assistantships, Cornell University, Tuitton waiv-
er and $3400/semester. Teaching assistant stipend in
unigue Master of Protessional Studies program emphasiz-
ing communication planning and slrategy. Assist under-
graduate courses in writing, media production, visual de-
sign, research and theory Write: MPS Program.
Communication, Roberts Halt, Cornell University. lthaca,
NY 14853. EQE.

Colonial School District located in Piymouth Meeting, PA,
a suburb of Phitadelphia. is looking for an individual to
supervise lelevision operations and teach high school
student TV production. Must be certified to teach in the
state of Pennsylvania. The position Is a tenured 12 month
posilion. Starting salary $37,000 - $40.000. Deadline for
application September 30. Resumnes to 230 Flourtown Rd..
Plymouth Meeting, PA 19462, ECE.

Mass cemmunication. Video production position in ra-
dio/TV option of mass communication department. Primary
responsibility to teach introductory and advanced courses
in corporate television. Experience in video production
essential. Background in advertising or in business of
industrial setting very beneficial. Terminal degree in mass
communication preferred or Master’s with significant pro-
fessional experience. Assistant/associate professor; ten-
ure track. Salary competitive depending on education and
experience. Send letter of application, resume, and three
tetters of recommendation by November 1, to: Dr. R. Ferrels
Ervin, Chair, Dept. of Mass Communication, Southeast
Missourl State Universily, One University Plaza, Cape Girar-
deau. MO 63701. Southeast Missouri State s a regional,
multi-purpose institulion enrolling more than 8,000 stu-
dents. Cape Girardeau is a community of 35,000, located
on the Mississippi River, 120 miles south of St. Louis.
Southeast Missouri State University is an equal opportuni-
tyfM-Fiafiirmative action employer.

Communication facully, SUNY Plattsburgh seeks appli-
cants for two tenure-track positions beginning the 1989-90
academic year. Rank and salary are negotiable based
upon qualitications and experience. MASS COMMUNICA-
TION - Instructor/Assistant Professor of Audio/Radio Writ-
ing and Production. Duties will include teaching basic and
advanced courses in audio production and a course in
writing for efectronic media. The position also involves the
supervision of a 10 Watt campus radio station, the advise-
ment of program majors, supervision of radio-related in-
terns and aclive paricipation n depariment governance.
Qualifications: A Master's Degree in mass communication
or broadcast journalism required, but an appropriate Ph.D.
is preferred. Teaching and/or experience in media/faciiities
management, television/news production, and broadcast
news writing is desirable but not absolutely required. Three
or more years experience in the broadcast indusiry is
considered highly desirable. Application deadline is No-
vember 14, 1988, however applications will be accepted
untit position is filied. PUBLIC SPEAKINTG - Assistant/Asso-
ciate Professor of Communication. Duties include teaching
the basic course in Speech Communication (Public Speak-
ing) as well as courses in two or more of the following
areas: Communication Theory, Rhetorical Theory/Ciiticism,
small group communication, oral interpretation, classroom
communication. andfor argumentation. Also includes stu-
dent advisement and departmental committee responsibil-
ities. Quailifications: A Ph.D. in Communicaticn is required.
Full time experience in college teaching and a record of
scholarship/publication are considered desiradle. Aninter-
est in assisting the direction of an active forenaic program
is desirable. Application deadline is November 30, 1988,
however applications wil be accepted until oosition is
tilled. Send letter of application, resume, and thiee current
letters of reference 10: Chair, Search Committee cio Office
of Personnel/Afiirmative Action, SUNY Plattsburgh. Box
1564-50 (Mass Communication} or Box 1566-57 (Public
Speaking). Plattsburgh, NY 12901. SUNY PlattsbLrgh is an
equal opportunity employer and individuals with a1 under-
standing of and sensitivity to minority and gender con-
cerns are encouraged to apply.

Broadcast journalist: Broadcast journalist with expertise
in writing, reporting, and ENG/production sought for facul-
ty position beginning August. 1989. Master’s degree and
professional experience required: performance abllity also
desirable. Salary and rank commensurale with education
and experience Review of applications wil! begin Novem-
ber 10, 1988, and remain open until position is filled. Send
application letter, vita, and names of al least three refer-
ences to; Office of Academic Affairs, Broadcast Journellst
Search, Western Kentucky University, Bowling Green, KY
42101, Women ano minorities are encouraged to apoly.
Wesiern Kentucky University is an Affirmative Action'Equal
Qpportunity Employer.

HELP WANTED MANAGEMENT

Entry level position with talent represenlative avai'able
for ambitious self starter with extensive knowledge of
sports and familiarity with television broadcasting. Send
resume 1o: 421 Seventh Avenue, Suite 1410, New York, NY
10001, EOE.

Financial analyst - Broadcast Investment Analysts is seek-
ing a financial analyst with knowledge of broadcasting
andfor communications industry preferred. Position re-
quires an articulate person to interact with clients. strong
research and computer skills (Lotus 123, WordPerfect, and
dBase a plus). Send resume and salary requirements in
confidence to: Frank Higney. BIA, Box 17307, Washington,
DC 20041 or call 703-—478-5880. ECE.

SITUATIONS WANTED MISCELLANEOUS

Composer seeks position scoring original music for vid-
eo, audio, theatrical/industrial productions. Paul Nahay
301-~-270-1095.

Attention media brokers! Dynamic personality with radio,
TV and cable experience. Seeking cpportunily as a media
broker trainee, consultant, Solid communicator, organiza-
tional and research skills. Team player. Will relocate. Phif
Horabik, 6 Lamont Avenue, Cambridge, MA 02138, 617—
423-6727.

EMPLOYMENT SERVICES

Airlines now hiring. Flight atlendants, travel agents, me-
chanics, customer service, Listings. Salaries to §105K
Entry level positions. Call 1—805—687-6000 Ext A-7833.

Be on TV, Many needad for commercials. Casling info. 1-
805—687-6000 Ext. TV-7833.

Primo Newservice needs specialists. . .investigalive,
consumer, medical and feature reporters. Send tapes and
resume to Steve Porricelli or Fred Landau, Box 116, Oid
Greenwich, CT 06870-0116. 203 637-3653.

Beginners only: Trying to get that first job 1in news, sports
or weather? We represent beginners only Send letter to
First Associates, PO. Box 90122, Indianapolis, IN 46290.

EDUCATIONAL SERVICES

On-air training: For TV reporters. Polish anchonng. stan-
dups, interviewing, wriling. Teleprompter. Learn from for-
mer ABC Network News correspondent/New York local
reporter. Demo tapes. Private coaching. Group Workshop
Nov. 13. 212-921-0774. Eckhert Special Produclions
(ESP).

BUSINESS OPPORTUNITIES

Small business administration sealed bid sale. Invita-
tion to bid for complete Class A FM radio station package
including RF and studio. Obtain a bidding form and com-
plete list of equipment along with a statement of terms and
conditions by October 14, 1988, from the Omaha District
Office of the U.S. Small Business Administration, 11145 Mill
Valley Rd., Omaha, NE 68154, or telephone 402—221-
3626, James C. Johnson.

MISCELLANEQUS

Gannett Foundation Prize and Summer Sabbaticals to be:
awarded for administrative excellence in journalism/mass
communication education. To recognize and encourage
excellence in the educational administration of journalism
and mass communication programs at colleges and uni-
versities, the Gannett Foundation has newly established - A
$5,000 prize and medal for distinguished achievement in
educational administration, accompanied by a matching
award to the recipient’s home institution - One or more fully-
financed summer sabbaticals to provide for an uninterr-
rupted period for reflection, intellectual nourishment and
innovation. These two awards to recognize and foster
intellectual, academic and professional leadership wiil be
administered by the Association of Schools of Journalism
and Mass Communication, the organization of journalism
and mass communication administrators with more than
170 member schoo's. The prize and medal will be awarded
periodically, as warranted. The sabbaticals will be award-
ed annually for periods of one 10 three months. Only
ASJMC administrators (from either accredited or non-ac-
credited schoots) are eligible, Selection will be made by a
panel of distinguished judges chosen from the media and
higher education. For the $5,000 prize and medal for
distinguished administrative leadership, nomination pack-
ets should include a statement by the nominator; a detailed
resume describing a long record of administrative achieve-
ment; letlers of support and competiing evidence from
faculty members, students, alumni, university administra-
tors and professionals. For the summer sabbaticals, the
documentation for nominations and applications must in-
clude a vita and evidence of at leas! five years of notewor-
thy administrative leadership; a record of breadth in the
field of communication; evidence of a range of administra-
tive skills and potential for growth: a description of a full-
time sabbatical project. including a plan to evaluate and
share the results; a budgel covering salary travel ex-
penses, relocation and staff help: and a letter of support
from the adminstrator 10 whom the nominee reports and
from the chief executive officer of the campus. The idea for
these awards grew froma speech by Gerald M. Sass. vice-
president of the Gannett Foundation upon his receipt of
ASJMC's Distinguished Service Award in 1987 Nomina-
tions for the prize and medal and applications for the
sabbalticals should be sent no later than November 30,
1988, to: Professor Ed Lamberth, ASIJMC President. c/o
ASJMC Headquarters. 1621 Coliege St.. Columbia, SC
29208. Queslions concerning the prize or sabbaticals can
be answered by reaching Professor Lambeth at 314—882-
4852 or by writing him at School of Journalism, University
of Missouri, PQ. Box 838, Columbia. MO 65205.

Demo tapes: Update your television news demo tape or
shoot a new one. Work with team of experienced profes-
sionals, led by former network correspondent. Eckhert
Special Productions. 212—921-0774.

WANTED TO BUY EQUIPMENT

Airline jobs $12,000 - $100,000/yr. Fiight attendants; most
other positions. Job info/listings. 1-515—683-4000 Ext. BY-
7833.

Wanting 250, 500. 1.000 and 5,000 watt AM-FM transmit-
ters. Guarantee Radio Supply Corp.. 1314 lturbide Street,
Laredo, TX 78040. Manuel Flores 512—723-3331

Promotion/creative services/marketing professionals
Qur clients continually need referrais for 10p-notch promo-
tion and marketing openings at local stations. Many times
we know of openings before they go publtic. If you are a
promotion director, art director, or writer/producer consid-
ering new opportunities, send us a resume. You'll be in the
industry’s premiere referral service. Frank N. Magid Associ-
ates, Creative Services Division, One Research Center,
Marion, lowa 52302, EOE.

Instant cash-best prices. We buy TV transmitters, towers,
and transmission line. Bill Kitchen, Quality Media, 303—
665-3767

1” videotape. Looking for 'arae Quantities. 30 minutes or
longer will pay shipping. Call 301—845-8888

LPTV transmitter wanted, used or demo. 1000 walts and
other equipment for new LPTV station. John 612—222-
5555,
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FOR SALE EQUIPMENT

AM and FM transmitter, used excellen| condition. Guaran-
teed. Financing available. Transcom. 215—884-0888. Te-
lex 910---240-3856.

FM transmitters °“Harris FM25K (1983). AEL 25KG
(1977), **Harris FM20H3 (1976). RCA BTF20E1 (1983)
“Harris FM10H3 (1974). RCA BTF10D (1968). CCA
3000008 (1968) **Transcom Corp. 215--884-0888, Telex
910—240-3856,

AM transmitters **CCA AM 10.000D (1970), Collins 820E
(1978) **Gates BC-5P (1962) **Harris MW1A (1970), Harris
B8C-1H1. CSI T1A (1981). Bauer 707 (1970), Collins 20v3
(1968). °*McMartin BA 2.5K {1981). **Transcom Corp.
215—884-0888. Telex 910—240-3856.

SOKW AM°"CCA AM 50,000D (1978). excellen! conditicn-
**Transcom Corp. 215—884-0888. Telex 910—240-3856.

RCA UHF TV transmitter: Parallel 60 kw, mid-band Klys-
trons, available immediately $85,000. Call Bill Kitchen or
Dirk Freeman. 303--665-80CC.

Sliverline UHF TV transmitters. New. best price and
performance. 35 Kw, 70 Kw, 140 Kw, 280 Kw, also brand
new air cooled 10 Kw Klystrode transmitter. Bill Kitchen or
Dirk Freeman. Television Technology, 303—665-8000.

1000’ Kline tower. Standing in Nebraska, Available imme-
diately Can move anywhere. Call Bill Kitchen. Television
Technology 303—665-8000.

Channel 8 transmitter and antenna GE4TT6E2/4TF4A1
Good condition available immediately Bill Kilchen 303—
665-8000. exl. 101,

FM antennas. CP antennas. excellent price quick delivery,
from recognized leader in antenna design. Jampro Anten-
nas. Inc. 916—-383-1177.

TV antennas. Custom design 60KW peak inpul power.
Quick delivery. Excellent coverage. Recognized in design
and manufacturing. Horizontal, elliptical and circular polar-
ized. Jampro Antennas. Inc. 916—383-1177.

3/4” and 1" biank videotape. Evaluated tape, broadcast
quality guaranteed. Sample prices UCA/KCA-5 minutes,
$4.95 each; KCS-20 minutes $6.49; KCA-60 minutes,
$10.99; 1”60 minutes $37.99. Elcon evaluated, shrink
wrapped, your choice of album or shipped and delivered
free Almost one million sold lo professionals. For more
info. call 1—800—238-4300; in Maryland, call 301 —845-
8888.

Equipment financing: New or used 36-60 months. no
down payment, no financials required under $25,000. Refi-
nance exisling equipment. Exchange Nationa Funding
214.-422-5487.

UHF TV transmitter: Comark CTTU-25MX single 60KW
Klystron water cooled. Contact Keith Townsdin, KADN-TV,
318--237-1500.

Televislon production Inventory. Ikegami SC-500 Studio
Pac, $15,800. Laird Telemedia Character Generator. medel
1500, $3.700. Intergroup 10 and 20 channel production
swilchers; 9420E, $14,500; 9310E. $7.500. Ikegami 14"
color monitor TM14-9RHC, $2,600. Satelite teleconferenc-
ing electronics. Excellent quality and condition. Additional
items available. 313—522-2385.

C-band transportable uptink, Compact 42, fully redun-
dant, 50KW generator. tractor. 2 degree compliant anten-
na, excellent condition. Contact Ben Miller, Trinity Broad-
casting, 714—665-2145.

Bosch FDL-6082 CCD Color Fitm Transfer system in-
cluding color corrector, compulter, playback, cleaner, moni-
toring, plus many other options. Can be inspected in use.
FOB South. Best Offer. 205—956-2227.

tkegaml 730-AP. rear controls, large and small view-
finders, balteries, charger, AC adapler with a Sony 6800
3/4” recorder, Sony PYM-820 color menitor, and Lowell light
kit. This equipment is hke new with only 48 hours of use. All
for only $11,000. Many other great offerings available. Call
Meda Concepls 919—077-3600 or Fax 919—977-7298.

Reconditioned VHF-TV transmitlers for lease or pur-
chase. Tuned and lested cn your channel. Warranteed.
Sinan 315-425-9742.

5Kw AM/FM, 1Kw AM/FM, 250 W AM transmitters. Just
removed lrom service. Very well maintained, clean. Joe
315—-487-2393.

Broadcast equipment (used). Transmitters, STLs. remote,
anlennas, monitors. consoles. processing. lape equip-
ment, automation, turntables. Continental Communica-
tions. Box 78219. St. Louis. MO 63118. 314—664-4497.

FM and AM transmitters (used): Most powers. Continen-
tal Communications. Box 78219, St. Louis. MO 63118,
314--664-4497.

TRC Moseley 1500 remote control system in good condi-
tion with sub carrier cards. Best offer buys system. Conc-
tact Dick Vaughan, WSYB. PO Box 249. Rutland, Vermont
05701. 802—775-5597.

RADIO
Help Wanted Technical

e

Help Wanted Sales

TECHNICAL TRAINER

Broadcas! radio network seeks lechnical trainer who
willprimarily be responsible for Ihe planning, develop-
ment, coordination and detivery of NPR production
and engineering technical training programs for public
radio system personnel and independenl producers.
Requirements include Six years experience in broac-
cas! engineering/produchon lo inClude two years as a
technical trainer. Demonsirated ability and experience
1o train effectively Send cover lefler and resume with
salary requirements o:

National Public Radio
Personnel Department
2025 M Street, NW
Washington, DC 20036

EOQOE/AA

SALES MANAGEMENT
OPPORTUNITY

IN TWO YEARS, WE HA/E ACQUIRED THREE
STATIONS. | AM SEEKING PECPLE WHO CAN
HELP US GROW FASTER. THE PERSCN CR PER-
SONS | AM LOOKING FOR CAN OVER DELIVER
RESULTS. HE OR SHE IS TOTALLY COMMITED TO
MAKING THEIR STATION THE TOP BILLER IN THE
MARKET.

PLEASE APPLY IF YOU CAN DELIVER. IF SELECT-
ED YOU WILL BE PAID VERY WELL AND GIVEN A
PIECE OF YOUR STATION.

IF YOU TALK GOOD. BUT CANT'T BACK IT UF.
SAVE US BOTH TIME, BECAUSE | AM INTO RE-
SULTS, NOT PROMISES.

REPLY BOX N-4

Help Wanted Programing
Production & Others

NEWSRADIO 1080

DALLAS, TX

Seeks Experienced Chief Engi-
neer with major market AM ra-
dio expertise. KRLD is a Dallas
powerhouse 50kw, all news/
sports operation, flagship of
Dallas Cowboys football, CBS
news affiliate and home of ma-
jor college sports. The new
Chief Engineer should be ex-
perienced in AM directional op-
eration, remote broadcast lo-
gistics and have the necessary
managerial skills to direct a
multi-person staff.

Please send resume to:

Phillip Harris
Director of Engineering
Metropolitan
Broadcasting
135 South 19th Street
Philadelphia, PA 19103

KRLD and Metropolitan Broad-
casting, Inc. are Equal Oppor-
tunity Employers M/F/H.

ON-AIR PROMOTION ASSISTANT

NPR seeks a producer to assist with the produclion
and distribution of all on-air promotion for the National
Program Service. Excellent writng and production
skills a must. Minimum qualifications are: Bachelors
degree preferred with one year relevant experience.
Demonstraled ability 1o edit and cut audio tape. do
and direct basic audic mixng. Salary low twenties,
Send cover letter, resume, 30 sec. promotion script.
and five minute cassetle tape which highlights your
crealive use of the medium and abilily to promote
news and/or arts and performance programs to;

National Public Radio
Personnel Department
2025 M Street, NW
Washington, DC 20036

EOE/AA

Situations Wanted Management

MANAGEMENT TEAM PLUS

GM & SM team. Number #1 for eight years in very
competitive market. We are sales warriors. We
want equity. Can invest. Southwest and west mar-
kets of at least 50,000. FM only.

Please send replies to Box N-7.

Help Wanted Management

For Fast Action Use
BROADCASTING'’S
Classified
Advertising

AGGRESSIVE GROUP MANAGER

needed for one of America’s leading
quality Christian radio groups with
25 years of service. Currently in 5
maijor markets with immediate plans
for significant expansion. Must be
strong advance planner with reputa-
tion for follow-through. Must have
established management and mar-
keting background. Must be fast,
smart and aggressive, highly moti-
vated and proven leader. Must be
ready to take responsibility and
know what to do with it. Must have
excelient character and broadcast
references and must be interested
in maintaining our record of integrity
and quality in commercial Christian
broadcasting. We are still looking for
just the right person. Are you this
person?

Send complete information to:

Rich Bott
Bott Broadcasting Company
10841 E. 28th Sreet
Independence, MO 64052
EOE
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Help Wanted Management Continued

VICE PRESIDENT FOR BROADCASTING

This position has overall responsibility for the content and selection of programming appearing on MPR'S two regional radio networks. Including the flagship stations of KSUN AM and KSJN FM
in Minneapolis/Saint Paul for the “sound” of those networks and for the promotion of both systems. The position reports 1o the President and is a member of the Executive Management Staff of
Minnesota Public Radio. .

Essentlal gualifications: a strong sense of radio’s comrunication potentlal; operational and technical understanding; interest in and knowledge of the arts {particularly classical music) and of
news, information and journalism, ability to create and carry out long range plans; understanding of audience research and promation: demonstration of a good intultive sense for radio
broadcasting: ambilion and Greativity, Senior management experience in radio broadcasting is desired

Goals will be 10 improve the guality of the content and the presentalion or “sound™ of both services. and to increase the audience of both services.

Qirectly reporting to this position are the Network Manager for the Arts Service (KSUN FM). the Network Manager for the News and Information Service (KSJN AM), the Managing Director of the
News and Information, and the Audience Research Oirector. The position is located at the Network Production Center in downtown Saint Paul, Minnesota

Thisis a rare opporunity in the field of radio in a setting of the highest caliber. MPR is known for its high quality classical music and variety programming as well as its exceptional news and infor-

mation programming.

Network Manager:
Arts and Performance Service

This position is responsible for the programming appeanng on
MPR’s Arts and Performance radio network, inCluding KSJN FM
in Minneapolis/Saint Paul and twelve additional FM stations
serving Minnesola and the surrounding region. The position
reports to the Vice President for Broadcasting.

Essentiai qualificalions: an interest and background in classi-
cal music. the ars, and popular culture: an understanding of
the radio medium; an ability to develop and manage a rmusic
broadcasting policy of broad audlence interest. an ability to
manage crealive people; an understanding of audience re-
search; an intuilive sense of radio’s communication potential

Goais will be tc improve the image of the Arts and Performance
Radio Network as an interesting companion 1o its histeners: 1o
develop a crealive, accessible, histenable schedule of pro-
gramming; and 10 organize the staff of the Arts and Perfor-
mance Network inte a cohesive and coherent team. Reporting
t0 this position will be the music programming staff. music
announcers. hosts of special shows including The Morning
Program. librarians, and producers.

This is an opportunity to work with & dedicated and taiented
sta# in the finest radio broadcasting facility in the Upper
Midwest. in an organization which has a frim commitment {0 the
presentation of quality arts and performance radio prograrm-
ming in an accessible format,

Network Manager:
News and Information Service

This position is a responsible for the programming appearing
on MPR's News and Information radio network, including KSJN
AM in Minneapolis/Saint Paul and KNSR FM in Saint Cloud.
Additional stations are planned to provide service lo other
areas of Minnesota and the surrounding region. The position
reports to the Vice Presionet for Broadcasting.

Essential qualifications: an interest and background in public
policy. an understanding of the radio medium, including pro-
gramming, operational and technical issues: expefience in
radio news reporting. production and presentation; an ability to
develop and manage a programming policy concentrating on
news and information programming, but including popular
culture and arts. which has broad audience interest: an ability
o manage creative people; an understanding of audience
research, advertising and promotion.

Goals will be to improve the “sound” of the News and Informa-
fion Network as an inteligent. listenable companion; and fo
organize the staff of the network into a cohesive and coherent
team.

Reporting tc this positior will be the producers of the radio
programs produced for MPR's News and information radio
network, intiuding Morning Edition, Midday. Takeout, MPR
Journal, Sound Money. Weekend. other hosts and announcers

This is an opportunity to work with a dedicated, highly awarded
staft in the finest radio broadcasting facility in the Upper
Midwest. in an organization which has a flrm commitment 1o the
value of news and information radio programming

-

Managing Director
of News and Information

This position 1s responsible for the content of all news and
information programrming appearing on the Iwo network ser-
vices of Minnesota Public Radio, including KSJN AM and KSJN
FM in Minneapolis/Saint Paul. The poasition reports 1o the Vice
President for Broadcasling.

Essential qualifications: a familiarity with the Minnesota com-
munity and its leadership and a broad understanding of how it
"works”, the ability to take a thoughtiul, Iong range perspective
of news and public palicy issues: skillful leadership necessary
to shape the focus and conlent of MPR's news coverage; an
understanding of the radio medium. Management experience
In radio, television or newspaper journalism desirable.

Goals will be to improve the content of MPR's locally produced
news and informaation programming by analyzing 1ssues and
by bringing a clear perspective 10 those 185ues? lo improve the
selection of news and information programming provided by
outside sources, and lo encourage the highest degree of
integrity, acCuracy and fairness in news reporting.

Directly reporting to this position would be the News Editor
{who in turn is responsible for all reporters). and the producers
of various public policy units.

This position would provide the successful applicant the oppor-
tunity to work with a dedicated staff in the finest radio broad-
casting facility in the Upper Midwest. in an organization which
has made a lirm commitment to the value of news and informa-
tion programming.

Please send a letier indicating position, summarizing your background and reasons for your Interest in this position, along with your resume 1o:

R TR AT

Personnel Director
Minnesota Public Radio
45 East Seventh Street

Saint Paul, MN 55101

J

TELEVISION

Help Wanted Management

Situations Wanted Management

RESEARCH DIRECTOR

Maijor ihdependent station seeks Re-
search Director with 3-5 years televi-
sion Sales/Marketing experience.
Must have in-depth knowledge of
Niglson and/or Arbitron rating sys-
tems and strong writing ability Ex-
perience with major market TV sta-
tion strongly preferred; knowledge
of computer graphics helpful.
Please send resume and salary re-
quirements to:

KTTV/Fox Television

5746 Sunset Blvd.
Los Angeles, CA 90028
Attn: Personnel Dept.
213—856-1681

LOS ANGELES

Situations Wanted Management

TV STATION/GROUP

DOESN'T ANYONE WANT TO
BE #1 ANYMORE?

GSM avalilable. .. self-starter with
leadership and management
skills. Extensive background
covering focal, national, and re-
gional sales management and
development—with strong rep
experience! Sales management
success with group-owned sta-
tions and knowledgeable with all
areas of station operations.
Attending TvB.

Reply Box M-53.

General Manager
Skilled professional with excellent bottom line
record, repositioning expertise, and nationally
respected sales and markeling reputation.
Seeks growth opportunity.

Reply to Box M-35

Former VP General Manager, and COOQO
now available. Affiliates or Indepen-
dents, GM, GSM, NSM, Group Leve! and
Rep experience. Will consider all posi-
tions and locations. Call Wade Giriffith,
901—664-1600 days or 901 -668-6630
evenings.

Continued

NEE SH

D CA
INCREASED

I've turned around two TV stations re-
cently. One from bankruptcy to a 31%
cash flow with 280% revenue increase.
I'm iooking for a long term committment,
either a turnaround or new life to a stag-
nant property. Prefer the S.E.. Excellent
references.

BOX N-11

FLOW?

Help Wanted Technical

FIELD TEST ENGINEER

Field Test Engineer needed immediately for impor-
tant six-month project in the Washington, D.C.
metropelitan area involving VHF, UHF and SHF
television transmission systems and field test vehi-
cle to conduct propagation tesis and generate
reports. Must have general TV, RF, test equipment
and some compuler experience and be willing 10
work on the equipment and in the field.

Contact:
Charles Rhodes, Chief Scientist,
Advanced Television Test Center,
c/o NAB, 1771 N Street. NW.
Washington, D.C. 20036
or call 202—429-5337
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Help Wanted News

NEWS PROMO MANAGER

Can you inspire creatives to produce their
best work ever? Can you lead viewers to the
programs that you promote? Do you love
news? If so, Turner Broadcasting offers the
once-in-a-lifetime opportunity to manage the
News Promotion unit for three networks.

Send us a tape of the spots you've inspired,
a resume with your promo success stories,
and a letter that shows that you love news.

NEWS

BT TPIMOTION

e
ONN » HEADUINE NEWS * ONN INTERNATIONAL

One CNN Center, Box 105366
Atlanta, GA 30348-5366
EOQE

Help Wanted Programing

Production & Others Continued

Miscellaneous

NEWSCAST DIRECTOR

We are an aggressive and innovative network
affiliated television station in a top 25 market
located in the southwest. We are currently
seeking an exceptional individual to direct our
newscasts. This individual must be an exper-
ienced. talented and demanding director who
possesses a thorough understanding of televi-
sion news and who would constantly present
our newscasts in an exceptional manner utiliz-
ing superior and innovative production tech-
niques. A thorough understanding of state of
the art technology and electronic graphics is a
must. If you are that extraordinary individual
we are seeking, send your resume 1o Box N-
15. Equal opportunity employer.

CHIEF FINANCIAL OFFICER

for one of America’s largest and fastest
growing broadcast groups. Company re-
locating to Naples, Florida. CPA/MBA
preferred but experience and track re-
cord is a consideration. Send resume to
Allen Shaw, Executive Vice President,
Beasley Broadcast Group, Inc., 1314
Ashleybrook Ln., Winston-Salem, NC
27103. Equal cpportunity employer.

JOB FAIR « INTERNSHIPS « CAREER INFO

Help Wanted Programing
Production & Others

PRODUCER

WFSB, a Post-Newsweek stalion, seeking ex-
pefienced and crealive news producer. Candi-
dates should be experienced in news iournal-
ism, have a thorough knowledge of state-of-
the-art equipment and have the abiiity to apply
it to the production of our newscast. Resume
to: Deborah Johnson, Executive Producer,
WFSB/TV3, 3 Constitution Piaza, Hartford, CT
06115. EOE.

SHOW PRODUCER

If you know how to produce
a show like "Live With Regis
and Kathie Lee", can run a
staff of 16, have high TV
standards, a great rolodex,
a sense of humor, take-
charge ability and can an-
ticipate trends before they
appear in People Magazine,
you're it. Must have years of
live studio, remote, and tape
experience. Send a resume
and letter today to Box N-24.
Equal Opportunity Employ-
er.

Indiana Broadcasters Association Job Fair

Wednesday, October 19, 9am-4pm
The Viscount Hotel, Indianapolis

For professionals, entry-level and students
Registration §5, Call IBA at (317) 638-1332

HOW GOOD IS YOUR
SALES STAFF?

Your sales people are only as
good as your commitment
to their training.

198% will be the most competitive
year in broadcasting history. Now
there is comprehensive, on-going
and effective sales training avail-

able to your station.
Contact:

Broadcast Sales Training
1057 Red Oaks N.E.
Albuquerque, NM 87122
(505) 293-4323

PROGRAM MANAGER

Applicants should have 3-5 years accumulated exper-
ience in TV Programming, Promotion and/or Research.
Candidate must be a good planner with the ability to
program and counterprogram and should understand
the financial implications of all programming deci-
$ons. Must be able to meet deadlines and react
quickly 10 Capitalize on new programming Opportuni-
ties.

Independent TV experience is desirable.

Please forward resume 10

Sandra Kelly
Personnel Manager
WLVI-TV

75 Morrissey Bivd.
Boston, MA 02125

<) ANNETT

ALLIED FIELDS

Employment Services

WE PLACE ENGINEERS

ALL CATEGDRIES FOR TV, PRODUCTIDN,
VIOED, CATY (EXCLUDING DPERATORS)

Arnerica's Leading Source for @ Decade
1Ty STATIONS PROOUCTION FACILITIES CORP Tv MFG  CATVI
For information phone or write Mark Kornish

. kez SYSTEMS
E 479 Northampton Street

SOURCES DIGEST is a new phychology magazine
ofiering easy access to research sludies in brief cap-
sule repons. Qur monthly report reviews academic
journais trom psycholegy, psychiatry. public opinion
research centers and communications research, with
special sections for organizational behavior and social
trends forecasting. Contact: Sources Digest, 10 S.
5th St,, Sulte, 700, Minneapolis, MN 55402, 1-800-
552-2013, ext. 367,

James Martin/Capital Markets

requests principals seeking $2-25 million for
radio/TV acquisition or re-capitalization.

: James Martin & Associates
.&{ | Suite 1000, 65 E. State St.

Columbus, Ohio 43215
Eﬁ?ﬁk%ﬁ'ﬁ;’z'ﬁ|

PH: 614.889-9747 FAX: 614-889-2659

Public Notices

FIELD PRODUCER

KPIX in San Francisco needs an exceplionally good
Field Produer for its award winning EVENING MAGA-
ZINE. Responsible for idea development. field and
post production. Strong wriling skills and field exper-
ience in a variety of situations a must. Minimum 3 years
prior magazine show experience. Send tape and re-

sume to:
Human Resources

KPiX
855 Battery Street
San Francisco, CA 94111

NGO PHONE CALLS. PLEASE
KPIX IS AN EQUAL OPPORTUNITY EMPLOYER

KPIX 5

GROUP W TELEVISION. INC

Kingston, PA 18704

{717) 283-1041

Employer
Paid Fees

10,000 RADIO-TV JOBS
American Radio TV

Up to 300 openings weekly over 10,000
yearly-The most complete and current job
listings published ever by anyone. Disk

Jockeys, Newspeople, Programming
Engineers, Sales. Monsy Back

Guaranlee- One week $7.00 Speclal:
Six weeks $1595. You save over $20

AMERICAN RADIO TV JOB MARKET
1553 N. EASTERN Dept F
AS YEGAS, NEVADA 89101
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The Board of Directors of Natlonal Public Radic will meet In
open session on Tuesday October 18, 1988, beginning at 1:00
p.m. In the Board Room of Natlonal Public Radio, 2025 M
Street, N.W., Washington, D.C.. Subject to amendmant, the
sgenda | Election of Chalrp Vice Chalrperson,
officers and appoiniment of commitiees. The commitiees will
mest tollowing the Board mesting at the seme |ocation. The
Board will meet again on Wednesday, October 19, 1988, be-
ginning at 8:45 a.m.. Subject to amendment the agenda in-
cludes Chalr's Report, President’'s Report. and committes
repors.

For Sale Equipment

BOSCH FOR SALE

A rare oppcrtunily t¢ own the premier cormput-
er graphics/anomation system. BOSCH FGS-
4000 with hardware, software & factory training
of your operator for $39,950. Excellent financ-
ing available 10 qualified parties. We have sam-
ples of graphics made on this unit.
Call Eric Thurman
312--930-5005




Business Opportunities

We obtain Radio
Construction Permits
the old fashioned way...

we buy them!

Cash for C.P.'s write:

RadioActive Group

3 14 Ivy Place. 100 Wolf Road
Lebanon, NH (3766

FM CP's WANTED

Confidential.
Pay top dollar.
Please send area
population & price.
Cash paid.
Send to Box N-2.

Investment Company
seeks FM opportunities
in 100,000 + markets.
Prefer Southeast
but will consider all.
Inquiries to Box N-17.

For Sale Stations Continued

Medford - Red Lion Inn

cooperation invited. Call for details

Execunve Offices o

+TION:

Absolute to the Highest Bidder

(Minimum Openin

2-Radio
KBGG-FM/KIVR-AM

TOP 1988 ARBITRON RATINGS

Southwest Oregon Market
Sold in Bulk Only
Auction to Take Place:
200 North Riverside, Medford, OR

Monday, October 24 at 1:00 P.M.

TERMS: Deposit of 10% of bid price in cash or cert. funds at time of sale. For complete
terms, brochure, information packet and inspections, contact auctioneers. Broker

Michael Fox Auetmneurs,

3835 Naylors Lane
Baltimore, Maryland 21208 e

Southwest Office o Dallas/Ft. Worth

Bid $390,000.00)
tations

Oregon License # Pending

01/653-4000

NEW YORK TV TIME AVAILABLE
LPTV CH44 (W44A!)
Prime $100 per ha!f hour
other $60 per ha!f hour
110 EAST 23 ST NYC 10010
212—-473-6420

For Sale Stations

I MEDIA BROKERS * APPRAISERS

RADIO » TV ¢ LPTV
A Confidential & Personal Service

BURT n
SHERWOOD ..

3125 Maple Leaf Dr. » Glenview. IL 80025

312.272-4970 / '

RBE Mewdon & Hsoe

MEDIA BROKERS
AM-FM-TV-Appraisals

P.O. BOX 36
LEXINGTON, MO 64067 KANSAS CITY, MO.
816-259-2544 816-455-0001

+ Daytimer including real estate and equipment
within 50 miles of Memphis. $70,000. Terms.
o Powerful full-timer covering 5 million people in
Texas. §1.5 million.
o Powerful AM covering Greeneville and Sparan-
burg. $250,000.
@anhmal Communications Hibision
BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

NORTH LOUISIANA

Small mkt AM/FM. Profitable. Ideal hus-
band/wife. Great potential. Cash sale.
$275,000. With real estate/living quarters
$375,000.
HAVE BUYERS FOR CPs.
Need FLA FM listings.
MEDIA MARKET BROKERS
1—404—323-8081.
151 Hamilton Station,
Columbus, GA 31909.

SEALED BIDS
KPHD-AM 5,000 WATTS
CONROE, TEXAS

This radio station will be sold via sealed bids to
be opened on October 31, 1988. For complete
package/bid instructions/details, call or write:

NORMAN FISCHER
& ASSOCIATES
1209 Parkway, Austin, TX 78703
512—476-9457
TERMS AVAILABLE

SOUTHEASTERN INDEPENDENT

UHF INDEPENDENT TELEVISION STA-
TION IN SOUTHEAST OPERATING IN
TOP 50 MARKET, EXCELLENT GROWTH
POTENTIAL. FOR DETAILS CONTACT
OWNER AT 404—261-6685 OR DIRECT
CORESPONDENCE TO: Box M-56

FOR SALE

Salt Lake City AM. 10kw day, Tkw night.
1120 khz. Brand new facility Three
towers. Includes 46 acres land. 1.5 mil-
lion cash. Contact: Jack French, 2201 S.
6lh Street, Las Vegas, NV 89104, Phone:
702--731-5452. Pacific Time.

WEST/CLASS C
170,000 ADI. Historically good
radio market. No AC, AOR or
CW-FM in market. $650,000
terms. Discount for cash.

Srovoe |22

919-355-0327

Broadcasting Oct 3 1988

$$5$55 HOW SWEET TH!S IS! $§888

Brand new C2 in Bryan-College Station, TX
Reasonably priced

Austin, TX Class C1 with ?reat city grade.
Coverage, ready 10 build and bill

Large market Oklahoma Class C1 generat-

ing
Good billing and cash flow.

AM CP covering Austin/San Antonio, Tx
market
Day and night time available as well.

Wichita Fall Metro C2
Priced so low il's sure to go!

JAMAR & ASSOCIATES

10 wild Dasin fid. 7245 * AuStin, Texas 787408 * 512/327-0570




For Sale Stations Continued

FOR SALE:
UHF in growing Top 100 market.
Asking $1 million.
Great potential.
Only Indy in city.
Box N-16.

FOR SALE

MID-SOUTH DAYTIMER CONTINU-
OUSLY OPERATING FOR OVER 25
YEARS WITH NEW FM C.P. BOTH FOR
BARELY 2-X AM BILLING. $325,000.00
CALL 501—295-4760 ANYTIME.
PREFERABLY EVENINGS.

BROADCAST IIIIIl
ASSOCIATES

RENO - 702-789-2700 - SEATTLE ¢+ 206-643-21 16

CALIFORNIA
TOP 50 FM $7.000,000
TOP 75 FM/AM $4,600,000
COAST FM $2,500,000
NORTHWEST
METRO FM/AM $2,500,000
METRO FM/AM $ 725,000
SMALL FM/AM $ 500,000

CLIFF HUNTER
800—237-3777

b4

—_the millar company u.sa., inc.
Florida Specialists

FLORIDA
+COMBO AM / CLASS A
Small Market
$850,000

-FM CLASS A
$500,000 Cash
$595,000 Terms

SOUTH CAROLINA
+ COASTAL CLASS C FM
$9,000,000
(10 times cash flow)

NORTH CAROLINA
* MAJOR MARKET CLASS C FM
$7,500,000
* AM/FM-RALEIGH
$1,650,000

INDIANA
- MEDIUM MARKET CLASS B FM
$5,000,000

Hudson Millar Randy Millar
Jim Chaplin Box 968
1905 S.25th Cullman, AL 35055
Ft.Pierce, FL 34947 (205) 734-4888
(407) 466-5086
Jeffrey Millar
Sherrl Waldrop
Nancy Millar
300-13 Outlet Pointe Bivd
Columbia, SC 29210
{803) 731-8187

BROADCAST
NEWS

This lively book is becoming the
‘bible’ for radio and TV newswriters.
Author Mervin Block speaks to
newswriters in the same way they're
supposed to write—clearly, simply,
directly.

His practical tips and rules are backed
up with hundreds of examples from
network and local newscasts. WRIT-
ING BROADCAST NEWS gives very
specific guidelines (both do's and
don'ts) for writing news that captures
the audience’s attention and holds it.
Says Charles Kuralt, *Mervin Block is
an old pro at television newswriting
from whom anyone could learn alot. |
know. | have. His clinic, criticism and
instruction offer the writer of news a
wonderful opportunity for improve-
ment.”

To order WRITING BROADCAST

NEWS, (230 pp, hardcover) send
just $22.95 to:

Broadcasting B Book Division
1705 DeSales St., N.W.
Washington, D.C. 20036

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence pertain-
ing to this section should be sent to: BROADCASTING, Classi-
fied Department, 1705 DeSales St., N.W., Washington, BC
20036.

Payable in advance. Check, or money order only. Full & cor-
rect payment MUST accompany ALL orders. All orders must
be in writing.

Deadline is Monday at noon Eastern Time for the following
Monday'’s issue. Earlier deadlines apply for issues published
during a week containing a legal holiday, and a special notice
announcing the earlier deadline will be published above this
ratecard. Orders, changes, and/or cancellations must be sub-
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/
OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired:
Television, Radio or Allied Fields; Help Wanted or Situations
Wanted: Management, Sales News, etc. If this information is
omitted, we will determine the appropriate category according
to the copy. NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings (non-display). Per issue: Help Want-
ed: $1.00 per word, $18.00 weekly minimum. Situations Want-
ed : 60¢ per word, $9.00 weekly minimum. All other classifica-
tions: $1.10 per word, $18.00 weekly minimum.

Rates: Classified display (minimum 1 inch, upward in half inch
increments), per issue: Help Wanted: $80 per inch. Situations
Wanted: $50 per inch. All other classifications: $100 per inch.

For Sale Stations, Wanted To Buy Stations, Public Notice &
Business Opportunities advertising require display space.
Agency commission only on display space.

Blind Box Service: (In addition to basic advertising costs)
Situations Wanted: $4.00 per issue. All other classifications:
$7.00 per issue. The charge for the blind box service applies to
advertisers running listings and display ads. Each advertise-
ment must have a separate box number. BROADCASTING will
not forward tapes, transcripts, writing samples, or other over-
sized materials; such materials are returned to sender.

Replies to ads with Blind Box numbers should be addressed
to: (Box number), c/o BROADCASTING, 1705 DeSales St.,
N.W, Washington, DC 20036.

Word count: Count each abbreviation, initial, single figure or
group of figures or letters as one word each. Symbols such as
35mm, COD, PD, etc. count as one word each. Phone number
with area code or zip code count as one word each.

The publisher is not responsible for errors in printing due to
illegible copy—all copy must be clearly typed or printed. Any
and all errors must be reported to the classified advertising
department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially
affect the advertisment.

Publisher reserves the right to alter classified copy to conform
with the provisions of Title VIl of the Civil Rights Act of 1964, as
amended. Publisher reserves the right to abbreviate, alter, or
reject any copy.
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Meltzer

Cirone

Kim 1. Meltzer, VP, broadcasting. Price Com-
munications Corp., New York. named VP,
treasurer.

Frank C. Cirone, VP. treasurer and controller,
Chase Communications Corp.. Harttord,
Conn.. named VP. finance, MultiVision Ca-
ble TV Corp.

Leonard P. Foreman, scnior VP, operations.
Telemundo Group Inc.. New York, named
senior VP. operations and owned and operat-
ed stations. W. Gary McBride, VP. marketing
and sales. Telemundo Group Inc., named
senior VP. marketing and sales. with addi-
tional affiliate stations management duties.

John D. Field, VP, investments, Americin
Television & Communications Corp., Engle-
wood, Colo.. joins United Artists Communi-
cations Inc., Denver. as VP. mergers and
acquisitions.

Steve Herman, general sales manager, WCHS-
Tv Charleston. W.Va., named president and
general manager, KDLT(TV) Mitchell, $.D.

James R. Partridge, director, human re-
sources. Sammons Communications Inc.,
Dallas, named VP. human resources. Alton
C. Rye, controller, Sammons Communica-
tions Inc., named VP. treasurer and control-
ler.

Dennis Thatcher, veneral manager, WOIO(TV)
Shaker Heights, Ohio, named VP and general
manayer.

Richard Harker, VP, general manager, Cole-
man Research, Raleigh. N.C.. named gener-
al manager. WAQX-FM Manlius, N.Y.

Jim Votaw, VP. general manager, KIKF-FM
Garden Grove. Calil., joins KMGX(FM) Fres-
no, Calif., in same capacity.

Kevin McCarthy, general sales manager,
KLOS(FM) Los Angeles. named VP. general
manager, KMGK(FM) Anoka, Minn.

Dawn K. Sepe, director, general accounting,
Cox Cable Communications. Atlanta, named
controller.

Tom Livingston, general manager. regional
radio network, Louisiana State University,
Shreveport, named general manager, non-
commercial WETA-FM Washington.

Kevin Metheny, station manager, WFBC-AM-

FM Greenville, S.C., named general mun-
ager, WSOK(AM}-WAEV(FM) Savannah. Ga.

Dan Reynolds, business manager. WBRC-TV
Birmingham. Ali.. named business munager,
wish-Tv St. Petersburg, Fla.

Sally J. Udd, manager, accounting, Sun
Country Cable, Pleasanton. Calit., named
director. accounting. Mary Chong, staff ac-
countant. Esprit de Corp, San Francisco,
named statf accountant, Sun Country Cable.
Pleasanton.

Marketing

Rick North, VP, east-
ern sales manager. Fi-
nancial News Net-
work, New  York,
named senior VP. na-
tional sales manager.
Betsy Dirnberger, VP.
affiliate relations,
USA Network. New
York, named VP. na-
tional accounts, aftili-
ate relations depart-
ment. FNN, New

North

York.

John Heise, VP, director of sales. Petry Na-
tional, New York, named senior VP. generul
sales manager. Paul Morrisey, VF. group sales
manager, ravens sales team. named VP, di-
rector of sales.

Matthew F. Jacobson, director of sales. Mid-
west division, Buena Vista Television. Chi-
cago, joins 20th Century Fox Television,
television syndication, Chicago, as VP. Mid-
west sales.

William C. Tauber, executive VP, marketing
and sales. Teleworld Inc., New York, named
VP, marketing, Silent Network. Hollywood.

Joseph A. Schlegal, general sales manager,
WECT(TV) Wilmington, N.C., named VP. re-
gional sales, wwaY(Tv) Wilmington.

Martha Tapias, account executive, Los Ange-
les sales office, Univision. named network
manager there. Hilary Dubin, account execu-
tive., Los Angeles sales oftice. Univision.
named sales manager. newly opened New-
port Beach. Calif., sales otfice.

Robert Heinzelman, national sales manager,
WANE-Tv Fort Wayne. Ind., named general
sales manager, WToc-TvV Savannah, Ga.

Judy Soechtig, local sales manager. WCZY-FM
Detroit, named general sales manager.

Michael J. Plumstead, regional sales man-
ager. WSKX(FM) Suffolk. Va.. named general
sales manager, WKZL(FM) Winston-Salem,
N.C. Alice C. Bangert, senior account €xecu-
tive, WKZL(FM) named local sales manager.

Tom Poole, account executive, wWiS-TV Co-
lumbia, S.C., named local sales muanager,
wITs-Tv  Greenville, N.C. Shirley Wood-
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Burtts, account executive, WCTKTV) New
Bern. N.C.. named account executive, Jack-
sonville, N.C., bureau for WITN-TV.

Greg J. Morris, account executive. WIBC(AM)
Indianapolis, named national sales manager,
WIBC(AM)-WKLR(FM) Indianapolis.

Ferris Kaplan, director, acquisitions. Fries
Entertainment, Los Angeles, named sales
administration director, Buena Vista Home
Video, Burbank, Calif.

Micki Mcintyre, business manager and pro-
ducer. wiw(aM) Cincinnati. named network
sales manager, Overdrive Radio Network,
Tuscaloosa, Ala.

Denise Bucher, media supervisor. DDB
Needham Worldwide. Chicago, named asso-
ciate media director.

L. Keith Gregory, VP, general manager, Cox
Cuble Cranston/Johnston Inc., R.I., named
marketing operations manager, Cox Cable
Hampton Roads Inc., Virginia Beach, Va.

Beth Bodkin, account executive, Teletrib
Inc., media research analysis firm, New
York, named manager, affiliate marketing,
USA Network. New York.

Jim Riley, aftiliate sales manager, Bravo Ca-
ble Network, Woodbury, N.Y., joins Movie-
time Channel Inc.. New York. as aftiliate
sales manager, Central region, New York.
Nancy La Perla, affiliate representative,
Group W Satellite Communications, Stam-
ford, Conn.. joins Movietime Channel Inc.,
New York, as affiliate sales manager, North-
east region.

Noreen Parker, account executive. WGHP-TV
High Point, N.C.. named local sales man-
ager. Denise Joines, account executive.
wKFT(TV) Fayeteville, N.C., named account
executive, WGHP-TV.

David R. Callihan, account executive.
wQFL(F\M) Rockford, 11l., named advertising
manager, WzZD(AM) Philadelphia.

Anne E. Cordts, local account executive,
wHAG-Tv Hagerstown. Md.. named national
marketing specialist.

Charmaine Miller, account  executive.
wSKX(Fy) Suffolk, Va.. named regional sales
manager.

Randy Cox, VP, sales. KZLR-Fx Pine Blulf,
Ark_. named regional sales manager. Arkan-
sas Radio Network, Little Rock.

Michael Chico, markeling manager. Blair
Television, named director, new business,
marketing department. Walter Abel, sales
manager, Seltel Inc., New York, joins Blair
Television, green sales team. New York, as
account executive.

Retta W. Dircksen, director, affiliate rela-
tions. National Satellite Programing Net-
work, Rosenberg, Tex., named sales repre-
sentative.

Kathy Akiyama, account executive, KTTY(TV)
San Diego. named account executive, North-
west Television Sales. regional television re-



presentative firm, Seattle

Steven Dembo, account executive, Emery
Adveniising, Hunt Valley, Md., named ac-
count executive, Eisner & Associates, adver-
tising and communications firm, Baltimore.

Lisa Coghlan, assistant sales manager, John
Blair Communications, New York, named
account executive, waBC-Tv New York.

Shawn Harris, local account executive,
WRAL-TV Raleigh, N.C., named account ex-
ecutive. Harrington. Righter & Parsons Inc.,
Charlotte, N.C.

Martha Daniel, account executive, WBBM-FM
Chicago, and Kevin O’Malley, account execu-
tive, wMAQ(AM) Chicago, named account ex-
ecutives, WNUA(FM) Chicago.

Lisa Kollach, receptionist, KIMT(TV) Mason
City, lowa, named traffic and sales assistant.

I LT
Programing

Richard Waltzer, directorr HBO Pictures,
New York, named VP, HBO Pictures.

Moira Dunlevy, VP. research, King World
Productions Inc.. Short Hills, N.J., named
senior VP, corporate research and sales mar-
keting.

Dunlevy Waltzer

Michael Healey, film critic, Los Angeles Dai-
ly News, named director, movies and mini-
series, Warner Bros. Television, Burbank,
Calif.
Ron Von Schimmelman, production control-
ler, Vista Crganization, Los Angeles, joins
MGM/ UA Television Products, Culver City,
Calif.

Michael Binkow, VP, director of corporate
communications, Fox Inc., Los Angeles,
named VP, special programing, Fox Broad-
casting Co., Los Angeles. Cynthia Lieber-
man, associate director. creative services.
television division, 20th Century Fox Film
Corp.. Los Angeles, named director. corpo-
rate communications, Fox Inc.

Mazza
Thomas Mazza,
group, Paramount Pictures Corp., Holly-

Binkow

VP, research, television

wood, Calif., named executive director, pro-
graming, network television division.

Margo Raport, director, international market-
ing, Lorimar Tlepictures Corp., Los Ange-
les, named director, advertising, promotion
and publicity. distribution operations, ITC
Entertainment Group. Studio City, Calif.

Tim Abhold, VP, general manager, Northwest
Mobile Television, production company, Se-
atile, named senior VP, general manager.

Craig Smith, program director, KGw-Tv Port-
land, Ore., named program director, KING-TV
Seattle.

Margaret Shadburne, creative services direc-
tor, WAVE(TV) Louisville, Ky., named pro-
gram and special projects director. Bob Ful-
bright, producer and director, wAVE. named
creative services director.

Cy Young, program director, WQQK(¥M) Hen-
dersonville-wvoLAM)  Berry  Hill, both
Tenn.. named program director, WWRB(FM)
Franklin, Tenn.

Mary Ellen Page, associate producer, news
department, noncommercial WwILL-FM  Ur-
bana. Ill., named program assistant, Ameri-
can Public Radio, St. Paul, Minn.

Bob Braunstein, program director, WAVE(TV)
San Diego, named producer, international
programing, Cody/Leach Broadcast Archi-
tecture, production, research and consulting
firm.

Bailey L. Dwiggins, operations and program
manager, WTVR-Tv Richmond, Va., named
operations and program manager, WSET-TV
Lynchburg, Va.

Beth Bausman, client service representative,
wMBD-TvV Peoria, Ill., named creative ser-
vices writer and producer, wHOKTV) Peoria.
Royer Baysinger, director, weekend news-
casts, WHOI(TV). named commercial director.

Marie Gentile, senior account executive, G.S.
Schwartz & Co., New York, named director,
advertising and promotion, West Glen Com-
munications Inc., film and video production
firm. New York.

Linda Lieberman, Southern regional sales
manager. Blair Entertainment, New York,
named account executive, Northeastern divi-
sion. Republic Pictures Corp., New York.

Keith Lasher, production manager, wWTvQ-TV
Lexington, Ky., named producer and direc-
tor. WGHP-TV. High Point, N.C.

Victoria Lang, talent coordinator, Music Fair
Group, New York, named associate produc-
er, WABC-Tv New York.

L e s T ]
News and Public Affairs

Paul Miller, former correspondent, NBC
News in Europe and Middle East, joins
Washington bureau of World Monitor, as
cortespondent. World Monitor is nightly
news program produced by Christian Sci-
ence Monitor and shown on Discover Chan-
nel cable service.

Larry Lyle, former news director, WCIX(TV)
Miami, joins wTOC-Tv Savannah, Ga., as
news director.

Chris McDaniel, assistant news director,
WAFB-TV Baton Rouge, joins wITN-TV Wash-
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ington, N.C., as news director, Alan Covey,

Goldsboro, N.C., bureau chief, WITN-TV,
named assignment editor and reporter.

Brad Scott, bureau manager, NTV Network,
Lincoln and Grand Island, both Nebraska,
joins KTHI-Tv Fargo, N.D., as news director.

Bud Broyles, news photographer, WHOI(TV)
Peoria, Ill., named assignment editor. Jim
Mattson, part-time photographer, named full-
time photographer and sports reporter.

Bob Page, sports director, WRIF(FM) Detroit,
joins Madison Square Garden Network,
New York, as anchor, MSG SportsDesk.

George Knapp, anchor and reporter. and
Paula Francis, medical reporter, KLAS-Tv Las
Vegas, named co-anchors, 5 p.m. newscast.

Kevin Westhues, producer, KAKE-TV Wichita,
Kan., joins wiXT(Tvs Jacksonville, Fla., as
moming news producer. Mark Schwarz,
weekend sports anchor, KOTv(TV) Tulsa,
Okla., joins wIXT as sporis reporter and
weekend sports anchor.

Kirsten Lindquist, anchor, KARE(TV) Minne-
apolis, joins KSTP-Tv there as weekend an-
chor and reporter.

Appointments at WLBT(TvV) Jackson, Miss.:
Darren Duarte, reporier and producer, wu-
SA(TV) Washington, to reporter; Cynthia Bow-
ers, anchor, wCBI-Tv Columbus, Miss., to
weekend anchor; Eric Williamson, WTVA(TV)
Tupelo, Miss., to chief photographer and
editor.

Laura Ashley, weather anchor, KTUU-TV An-
chorage, joins KREM-TV Spokane, Wash., in
same position.

Monty Allen, reporter, wOL-TV Ames, lowa,
joins KIMT(TV) Mason City. lowa, as reporter
and weekend weather anchor.

Eric Thomas, chie_f meteorologist, KNOE-TvV
Monroe, La., joins wBTv(Tv) Charlotte,

s .
Tucci O'Hara

NBC Media Relations appointed Kath-
leen Mary Tucci and Michael O'Hara
to new posts. Tucci, named VP, talent
relations and media services, West
Coast, had been serving as VP, tatent
reiations, since 1987. Tucci joined NB{:
promotion department in New York in
1969. She has held various positions,
including manager of executive office
administration, director of talent rela-
tions and creative services, and direc-
tor, talent relations, West Coast, in 1984

O'Hara, named VP, media relations,
West Coast, had been serving as direc-
tor, media relations, special programs,
since 1987. He joined NBC press and
publicity office in 1978 as writer, and
was subsequently named press repre-
sentative

i



N.C.. as weekend weatherman.

Tom Hanrahan, former city editor, Kennebec
(Maine) Journal. joins wMTw-TV Poland
Springs, Me., as news commentator.

Jaimie Fall, announcer, noncommercial
KITY(FM) Topeka, Kan.. joins KTKA-TV there
as weekend producer.

Dennis Harrison, former Philadelphia Eagle
defensive end, joins WLAC{AM) Nashville as
color commentator for Vanderbilt University
football games

e
Technology
William W. Landers,
director, entertain-
ment and telesales,

operations and techni-
cal services division,
NBC, New York,
named VP, engineer-
ing and operations,

p

noncommercial
KCET(TV) Los Ange-
a\ IS
N Vince J. Hewitt, VP,
SRR marketing support,

Dataproducts Corp., Woodland Hills, Calif.,
named president, display products group,
Conrac Corp., Duarte, Calif.

Jeanne P. O'Grady, independent consultant,
New York. named VP, film acquisition,
Home Dish Only Satellite Networks Inc.

Jorge Silva, director, audio. Times Square
Studios. New York. named chief engineer.

Egan Elledge, free-lance technical member,
Glendale Studios. Glendale, Calif., named
unit manager, TV complex.

= e S
PR and Promotion

Nancy R. Giauberman, director, corporate re-
lations, Showtime Networks Inc., New York,
named director of corporate and industry
relations.

Ellen Kaplan, management supervisor,
Brouillard Communications, New York,
named client services manager, Earle Palmer
Brown Public Relations, Washington. Jenny
Hefferson, senior account executive, Earle
Palmer Brown, named client services man-
ager, Washington.

Diane R. Koch, director, development, re-
creation and parks department. Columbus,
Ohio, named manager, media relations and
community affairs activities, Warner Cable
Communications Inc., Columbus

Darlene K. Chan, promotion manager,
KUTR(TV) Phoenix, named promotion man-
ager, wGBO-Tv Joliet, 1l

Myles Mayfield, writer, editor and producer,
Financial News Network, Los Angeles,
named promotions producer, Movietime
Channel Inc., Hollywood, Calif.

Allied Fields

Appointments at Arbitron Ratings, New
York: Scott Musgrave, client service repre-
sentative, Dallas, to account executive; Mike
Walsh, client service representative, New
York, to account executive; John Petlicka,
graduate, St. John’s University, New York,
named client service representative.

Appointments at Vitt Media International,
New York: Steven Abramowitz, Thalia Ar-
sen, Howell Cohen, Shelly Senzon and Mi-
chael Siegei, all VP’s 10 group VP’s; Steve
Kuperberg, Kenny Veale and William White
all from associate VP’s to VP’s.

John O’Toole, execu-
tive VP, director,
Washington office,
American Association
of Advertising Agen-
cies, named president,
chief executive offi-
cer.

Adrian Meppen, pro-
ducer wCBS-TV New
York, joins Brooklyn
College of the City
University of New
York, as director of broadcast journalism
program.

Robert C. Fordan, assistant professor, Eastern
Washington University, Spokane and news
director, noncommercial KEwU-FM Cheney,
Wash., joins Troy State University. Troy,
Ala.. as assistant professor of journalism.

Lamar Marchese, general manager. noncom-
mercial KNPR(FM) Las Vegas, reelected chair-
man, Nevada Public Broadcasting Associ-
ation and elected president, Rocky Mountain
Public Radio (eight-state regional public ra-
dio trade group).

Michael Garin, member, office of president
and board of directors, Lorimar Telepictures
Corp., Los Angeles, joins Furman Selz
Mager Dietz & Bimney Inc., New York, in-
vestment banking firm, as senior managing
director.

John T.C. Yeh, president, Integrated Micro-
computer Systems Inc., Rockville, Md.,
named to board of directors, National Cap-
tioning Institute, Washington.

Gene H. Walsh, VP, media planning, NBC
Productions, and Murray Weissman, princi-
pal, Murray Weissman & Associates, named
co-chairs, public relations committee, Acad-
emy of Television Arts & Sciences, Burbank,
Calif.

Lewis E. O'Vor-
kin has been
namad manag-
irg editor of Bos
lon-based  raco
eansce Busihess
News Brodenat-

aig, where  he
nas =enved a5
[l i g 1= P SINCe
Juhy Postions

ariar o BB included Bage One editor st
The Wall Street Jourmal: senior &ditar in
business at Nawswwel, senir editor of
the Business Dy secton 3t The New
York Times and reportar with Associal-
ed Press-Dow Jongs. He begins Jan. 2
with the new racho sanvice, which is s 10
launch this fall
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Jerry Atchiey, founder and president,
KSSN(FM) Little Rock, has been selected gen-
eral manager of year by Country Music Asso-
ciation.

Deaths

Edmund S. Long, 92, former chairman of the
board, Catawba Valley Broadcasting Co.,
general manager WHKY(AM)-WHKY-FM-WHKY-
TV Hickory, N.C., died of apparent stroke,
Sept. 19, at his home in Hickory. Long began
his broadcast career in 1939 as chief engineer
WSPA(AM) Spartanburg, S.C.. where he built
one of first vertical AM antennas in South-
east. He founded wWHKkYt(AM) in 1940, eight
years later he founded wHKY-FM. In {968 he
founded wHKY-Tv. Long was general man-
ager of all three stations from their inception
until his retirement in 1982. He is survived
by his wife, Roberta, one son and one daugh-
ter.

Lester Lewis, 75, producer and agent, died of
cancer, Aug. 24, at jacob Perlow Hospice of
Beth Israel Medical Center in Manhattan.
Lewis began his broadcasting career in 1937
when he co-produced various radio shows
such as Behind the Mike, Stroke of Fate and
Horror Inc. In 1947 he moved into televi-
sion, producing such shows as Birthday
House, The Shari Lewis Show and Women
on the Move. In 1946 Lewis and his wife
formed Lester Lewis Associates. New York
talent agency, which still operates today. He
is survived by his wife, Juliet.

Jerry Schumacher, 53, director of program-
ing, noncommercial WNEQ-TV Alliance-
WEAQ-TV Akron, Ohio, died of cancer, Sept.
6, at his home in Kent. Schumacher worked
in radio and television for 27 years. He had
been with WNEO-WEAO since 1981. Prior to
that he had been assistant general manager
and programer, noncommercial WVIA-TV
Scranton, Pa. for 13 years. He is survived by
three sons.

James Cathey, 62, former station manager
KVTV(TV) Laredo, Tex.. died Aug. 2, at
Methodist Medical Center in Dallas. Cause
of death has not been determined. Cathey
worked both on air and as manager of various
stations in Texas, Louisiana and Georgia. He
also worked at rep firm Busby, Finch,
Lathom & Widman, Atlanta. Cathey retired
from KVTV in 1984. He is survived by his
wife, Gladys, and three daughters.
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Charles Gibson finds
his wake-up calling

After some 20 years in broadcast journal-
ism, most of them in Washington, Charles
Gibson is in the midst of a new phase of his
career. Twenty months ago, the former ABC
News correspondent——whose duties includ-
ed following a presidential campaign and
filling in occasionally as anchor on Night-
line—traded the intricacies of Capitol Hill
for a broad grasp of sports, politics, music,
books and film, crossing the line from hard
news to that anomaly called morning televi-
sion. He no longer competes for a few
minutes of air time each night. Instead, as
co-host with Joan Lunden of Capital Cities/
ABC's Good Morning, Amierica, he has two
hours each day in a job that, as he describes
it, affords *no ‘take two.’ "

Gibson, 435, joined GMA in January 1987,
replacing David Hartman, who had hosted
the show since it began more than a decade
before. Gibson, who had substituted occa-
sionally for ABC's World News This Morn-
ing as well as in the GM A seat, emerged as a
leading contender when Hartman an-
nounced he would leave the show. “In the
final analysis, we really needed a news-
man,” says GMA executive producer Jack
Reilly. Gibson was the obvious choice. In
addition to being “a legitimate, strong inter-
viewer,” says Reilly, Gibson is also “a de-
cent human being.”

Lunden agrees, adding: He is “‘extremely
bright” and has a good—"almost little boy-
ish"—sense of humor. She says he is also
“very tough on himself’—perhaps too
tough: when he makes a mistake he “kicks
himself around the block for the next half
hour.”

Bormn in Evanston, Ill., where youthful
activities included hopping a fence or sneak-
ing in as part of the band to watch North-
western University football games, Charles
and his family moved to Washington when
he was 12, Although he expected to follow
his grandfather’s example and become a
lawyer, Charles was drawn to TV journalism
by his father. who “had always been a news
junkie and he made me one. We used to sit
and watch the news together every night and
I grew up on Huntley and Brinkley.”

When Gibson's college career at Prince-
ton turned out to be “not too spectacular and
it was obvious I wasn’t going to get into the
law school I wanted to go to,” he decided to
try the news business. Having worked at
Princeton’s WPRB(FM), he got a job with the
RKO Radio Network, earning about $100 a
week “to run around Capitol Hill with a
microphone and interview people to get
sound bites™ that were then fed to RKO
stations. He was fired after four months,
however, “because they didn't want to pay
me union scale and the union objected.”

He then went into the Coast Guard for six
months. (*‘In the reserves. As far as I know,

CHanLEs DEWoLF Gisson--co-anchor of
Capital Cities/ABC-TV's Good Morning,
America; b. March 9, 1943, Evanston, IIl.; AB
history, Princeton University, Princeton, N.J.,
1965; producer, RKO Network, Washington,
1966 U.S. Coast Guard, active duty, 1966;
reporter, cameraman, anchor, news director,
whwa-aM-Tv Lynchburg, Va., 1967-70; anchor,
reporter, wMAL-Tv Washington, 1970-73;
National Journalism Fellow, University of
Michigan, 1973-74; reporter, Television News
Inc., 1974-75; White House correspondent
(1976-77), general assignment
correspondent (1977-81), chief
correspondent at House of Representatives
(1981-87), ABC News; present position since
Jan. 29, 1987; m. Arlene Joy, July 20, 1968;
children—Jessica 16; Katherine 12.

my father did nothing to make that hap-
pen.”) After active duty in the Coast Guard,
he joined WMAL-TV Washington (now WiLA-
TV) as a trainee. Two months later Gibson
moved 10 co-owned WLVA-AM-TV Lynch-
burg, Va. Working in a five-person news
department, he learned to do “everything,”
he says. “It was sort of pony express TV.”

He stayed for three years, doing the 11
p.m. news in his second year before becom-
ing the 6 p.m. anchor and news director. He
returned to WMAL-TV in 1970. Gibson was
“on the street” for a year for the Washington
station and then was named the weekend
anchor. He did that for about a year, he says,
until he was told by the station’s general
manager that he was “too preppy to be on
television.”

*So they shuffled me oft to radio,” says
the GMA co-host. “Then I knew | had to
leave.” He took a fellowship at the Universi-
ty of Michigan in 1973-74, but “really
missed” broadcasting.

After Michigan, Gibson joined the now
defunct Television News Inc., a news syndi-
cation service. He worked there from May
1974 to May 1975. ABC saw his coverage
of Watergate and hired him in 1975 as a
correspondent in the network’s Washington
bureau, where he stayed until his move to
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GMA in 1987. During that time he was
White House correspondent, general assign-
ment correspondent and chief correspondent
at the House of Representatives.

Although ABC expected a drop in audi-
ence when Hartman left, according to Reilly,
the ratings have remained “steady™ with the
Gibson-Lunden team. And although Gibson
admits they haven’t “beaten the other guys
yet” in the national ratings, he says GMA
wins consistently in the top markets, but
loses in the very rural ones. ’

For the most part, says Gibson, it has
been an easy transition from ABC News to
GMA, which is run by ABC's entertainment
division. Asked what it’s like to face some
six million viewers every morning, Gibson
says there is a time each day when “you
think, ‘I can't do this again. Today they find
me out,” or ‘l can’t think of anything to
say." " It’s a little bit of the impostor syn-
drome, he says: “I’'m no star. And what am 1
doing with two hours of television?”

Says Gibson: “Nobody can understand
what this schedule does to you"—except
perhaps, the pair on each network who have
the job. “It just absolutely saps you of any
energy...Not only do you have to be up at an
absurd hour, but you've got to have an
adrenaline rush from 7-9 a.m.”

Gibson has negotiated a contract that
nominally leaves him in news, he says,
adding that GMA “is a news-oriented broad-
cast...We do have a couple of sort of obliga-
tory stars, but for the most part, this is a
show that is driven by information. And I
think if you took the news element out of
this program, it would cease to exist.” He
says the show really does try “to stay away
from midget snake charmers.”

The hardest part of leaving news. says
Gibson, is that “there is still an uneasy
truce” that exists between the news and
entertainment divisions. “I think both of
them would like to have this show. It's a
good center of profit. It makes money.”

And he likes his job. “Basically, they tell
you: ‘Here’s a fair amount of money, go out
there and do two hours of television a day
and have a good time. And at the same time,
try not to lose your credibility.’ ™ That last
charge he thought would be difficult. “But
the audience is a lot more forgiving in what
they will let you do than I had realized
before. So 1 like it.”

It is an audience that comes to watch with
beds unmade and dishes unwashed: their
hair in curlers and their ties not on yet. “And
because of that, they don't want somebody
in their living room or kitchen or wherever
they have the set who is going to have too
hard an edge,” says Gibson. “They want
somebody pretty low-key, with whom they
feel comfortable, who is old shoe, who is
the guy who comes into the kitchen every
morning at 7:45 or 7:15.”

That'’s Charles Gibson, old shoe and ear-
nest. 2]
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RKO has sold waxyirm) Fort Lauderdale, Fla. to Evergreen Media
Corp. for $24 million. Dallas-based group of three AM's and
three FM's, headed by Scott Ginsburg, has agreed to purchase
station in latest RKQO settlement. FCC decided earlier to allow
settlements of RKO broadcast properties without resolving RKO
appeal of ALJ's decision to revoke licenses {BROADCASTING, July
25). Blackburn & Co.'s Joe Sitrick, broker for deal, said settle-
ments with competing applicants are under discussion.
[

CBS has announced several schedule revisions for October. Live!
Dick Clark Presents moves to Saturday, 8-9 p.m., beginning Oct.
8 from Wednesday, 8-9. Show will replace First Impressions and
Frank’s Place which have their last broadcasts on Oct. 1. On
Wednesday, Oct. 19, network will present hour-long version of
Family Feud, at 8-9, followed by two-part episode of Wiseguy at
9-11 0

Gulf + Western said last week it formed Wilshire Court Productions
to produce programing for USA Network, which announced earli-
er intention to commission several dozen made-fors to debut
next spring. John J. McMahon, who has been independent
producer for MGM/UA Television, has been tapped as president
of new company. Guif+ Western, along with MCA, jointly cwn
USA Network. According to Mel Harris, Paramount Television
Group president, Paramount and MCA may account for as many
as 20 of the initial 26 made-for's that USA plans to exhibit next
Season. O

NATPE said last week that 90% of floor space for 1989 convention
in Houston (Jan. 24-29) has been sold, with more than 175 com-

panies having booked space.

President Reagan, in Chicago Friday (Sept. 30) for speaking
engagements, stopped at Wrigley Field to take in Cubs game.
While there, he joined Cubs announcer Harry Caray in wgN-Tv
broadcast booth and took to mike for cne-and-one-half innings of
play-by-play, including double play. According to Chicage Cubs
executive VP, Don Grenesko, White House contacted WGN-TV
parent Tribune Broadcasting some two weeks ago about possi-
bility of joining Caray in booth. Reagan began career as sports
announcer for woc(aM) Davenport and wHo(aM) Des Moines, both

lowa. -

Fox Television Stations Inc., owner of wFLD(TV) Chicago, is seek-
ing to get out of multi-year contract to broadcast White Sox games.
In complaint filed last Wednesday (Sept. 28), Fox alleged that
White Sox breached contract by undermining station’s advertis-
ing exclusivity agreement and “strip-mining the White Sox team
of salary investment, player quality, and fan goodwill.” Fox said
ratings of games has dropped as result. In 1988, Fox said, it paid
$5.4 million in license fees while receiving net revenue of $4.7
million. Taking into account production fees, Fox said it would
lose $1.5 million on White Sox broadcasts this season.
O

As expected, members of Teamsters Local 399 in Los Angeles
voted overwhelmingly to reject contract proposal of Alliance ot
Motion Picture and Television Producers, making strike imminent
today, Monday, Oct. 3. Final tally of vote was 1,441 against, 196
for contract which alliance calls last offer. Transportation drivers
union is protesting wage roll-backs that alliance deems neces-

Presidential

If the two presidential candidates who debated on Sunday, Sept.
26, were self-conscious holding sway before 65 million television
viewers, so were the news accounts of the event that followed
immediately after and the next day. Alongside stories of how the
candidates themselves had performed were stories about how
the media wrote those stories, and about how campaign staffs
and politicians attempted to influence the writing. One newspa-
per wired one hundred vaters to impart minute-by-minute reac-
tions to the 90-minute televised spectacie.

Despite network suggestions that they would be saddled with
poor ratings, the coverage and post-coverage analysis on CBS
performed almost as well as the lead-in and lead-out programing.
On ABC it performed even better. Nor did NBC seem greatly
affected, ratings-wise, by having to break for 90-minutes (it
carried only five minutes of post-debate analysis). Fox Broadcast-
ing obtained some of its best ratings ever by carrying its regular
Sunday-night entertainment schedule, instead of the debate;
later in tue evening, a small number of Fox affiliates carried a
taped version of the event.

All networks shared a common pool feed, provided by NBC.
That network's own transmission of the feed, in several cities,
was interrupted by a power failure at a crucial moment in the
debate when Vice President George Bush was responding to
Democratic candidate Michael Dukakis's statement about cut-
ting the budget. Said Bush, "Is this the time to unleash our one-
liners?™ But the Vice President’s one-liner—"That answer was
about as clear as the Boston harbor™—was lost by NBC. Michael
Castro, unit manager for the program, said the network received
calls from viewers who thought the interruption was intentional.

Before the debate, which was held at a chapel on the campus
of Wake Forest University, both candidates had private rehears-
als. Dukakis reportedly used makeup to minimize shadows under
his eyes and had staffers bring several shirts and ties so he could
pick the best combination given the lighting and background.

The story preceeding the event Inciuded questions as (o
whether the format chosen by the debate commission and the
campaigns would allow for an adequate discussion of issues. The

prime time

structure did not allow for direct confrontation between the
candidates, but rather had each of them questioned by a panel of
three journalists, including ABC's Peter Jennings. The event was
moderated by Jim Lehrer, co-anchor of The MacNeil-Lehrer
NewsHour.

After the event, Ed Fouhy, executive producer of the debates
for the commission, said: "I was very pleased how well they [the
panel of journalists] performed. There was a poll that showed
80% of the respondents said the panel ‘asked about the issues
that matter most in this election.’ I think we fooled a lot of people
in that regard,” he said.

Representatives of both campaigns had requested to sit inside
the NBC mobile unit during the televised encounter, but the
request was refused by Robert Asman, senior producer at NBC
Washington and the pool producer. Instead, Asman had an open
line to Fouhy, who in turn was connected o each campaign
office, neither of which, Fouhy said, made any compiaints about
the pool coverage during the ninety-minutes.

The seven-camera operation also refused to adhere to the
commission's agreement with the campaigns, which included
stipulations that there be no camera shots of the over 2,000
person audience, including at least 700 journalists.

While the debate ran on ABC, CBS and NBC, Fox carried
America's Most Wanted 9.6/15, Martied...with children 9.2/14,
and Garry Shandling Show 7.3/11. At 8:30 p.m., the Tracey
Ullman Show got a 5.8/9. The Sunday night schedule received its
best rating ever.

Fox's delayed broadcast of the debate was carried by only
eight affiliates, in addition to the Fox-cwned stations.

Other schedule changes announced last week affected this
Wednesday's debate of vice presidential candidates and the
baseball playoffs, carried the same day on ABC. The Commission
of Presidential Debates and Major League Baseball said the
debate will be moved from 9 p.m. to 8:30 p.m., while the
American League Championship will be moved from 8:28 p.m. to
1:20 p.m., and the National League Championship will move
from 3:07 p.m. to 10:03 p.m.
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sary as part of plan to keep production from moving away from
Los Angeles. Alliance is proposing cutback of $2.61 per hour
(from $16.61 to $14) for limo, van and stationwagon drivers.

NAB executive committee is recommending three television net-
work affiliate organizations each be given seat on 19-member NAB
television board. Last August, affiliate groups asked association
for three seats and seat on executive committee (BROADCASTING,
Sept. 12). Board will be asked to approve request at January
meeting, and bylaws change would be required. No decisicn
was made concerning executive committee seat. Committee
also authorized association to spend up to $20,000 to hire
consultant to help prepare special study on relationship between
broadcast and telephone industries for NAB board. Executive
committee was in Mazatlan, Mexico, last week, resort on Pacific
coast, as part of annual meeting with Canadian and Mexican
broadcaster organizations. Several joint resolutions were adopt-
ed by groups including decision to form joint task force to
“implement a North American AM ‘quality’ certification mark
designed to identify for consumers high-quality AM receivers.”
a

Cable Value Network, which is rescuing Fashion Channel from
bankruptcy, announced last week it was purchasing another
shopping service that has filed for Chapter 11 protection, Ameri-
ca’s Shopping Channel. CVN will acquire 70% ownership in
company, while Cox Cable will retain 30% stake it has had in
ASC. ASC, based in El Cajon, Calif., serves 900,000 subscribers,
principally on Cox systems.

Intelsat will sign $394-million-plus deal with Ford Aerospace Oct.
4 for five Intelsat VIl satellites, officials said at briefing last
Thursday. One week after 77th Intelsat board of governors
meeting in Washington, Sept. 8-14 (attended by 28 governors
representing 94 signatories), it was also announced that Comsat
had won five-year, $42-million contract to monitor and control
Intelsat birds and digital earth stations accessing them; 1990-
1994 contract includes option for five additional years, said
Comsat.

o
CBS senior VP, George Schweitzer, said “we will vigorously
contest” Federal Trade Commission antitrust charges, if they are
issued. Wall Street Journal reported Sept. 30 that FTC will charge
CBS with using bargaining leverage with NFL to keep Fox
Broadcasting out of running for 1988-1989 Monday night games
but will mandate no CBS penalties except promise to discontin-
ue anticompetitive practices. NFL and FTC declined comment.

o

Randall D. Bongarten has been named regional VP of operations
for Emmis Broadcasting, where he will oversee wrFaN(AM) New
York and wkax(Fm) Chicago He will also continue in his most
recent position as president of NBC Radio through yearend,
according to NBC Radio spokesman. NBC Radio has sold ail of
iLs stations except KNBR(AM) San Francisco, which is for sale.
Bongarten's experience includes VP and general manager at
WNBC({AM) New York and VP of GE Broadcasting's radio division.
w}

Controversial morning announcer Howard Stern begins simul-
casting his WXRK(FM) New York talk show this morning (Oct. 3)
over wirkiFm) Washington. Move coincides with format change
from new adult contemporary to album rock and change of call
letters for Washington station, previously weMw({FM). Classic rock
WXRK and wJrk are both owned by Infinity Broadcasting. Stern's
morning show 1s now heard on three of company'’s stations (6-10
a.m. program has been simulcast via satellite to classic rock
wYSP(FM) Philadelphia since August 1986). Stern has not been
heard in Washington since July 1982, when he was fired by
wwnDC-FM for what company described at time as violation of
agreement not to discuss other radio stations or personalities on

alr o

Connecticut Department of Public Utility Control denied application
of Tele-Communications Inc. and Comcast to purchase Storer cable

Free for all

The working task force for the Committee for Free Television
met in New York last Thursday (Sept. 29) and decided to form
a six-member subcommittee that will develop an on-air ad-
vertising campalgn showcasing the virtues of free television
versus cable. “We don't want to lose our distinct identity in
the rush of new video services,” said Wallace Jorgenson,
president of Jefferson-Pilot Communications and National
Association of Broadcasters joint board chairman. The cam-
paign 1s expected to not only remind viewers about the
benefits of free television, but warn them that some of their
favorite programing, such as sporting events, is disappearing
from free TV,

Attending the meeting last week at ABC were Jorgenson;
John Chaffee, president of Malrite Communications’ televi-
sion division, Joel Chaseman, president, Post-Newsweek:
Chuck Sherman, senior vice president, television, NAB,
Thomas Goodgame, president, Group W's TV station group;
Michael Hobbs, senior vice president, policy and planning,
Public Broadcasting Service, Carolyn Wall, general manager,
wynw-TV New York, George Schweitzer, senior vice presi-
dent, communications, CBS; Ben McKeel, vice president,
televiston, Nationwide Communications, Milton Maltz, chair-
man, Mairite, Mark Mandella, president, ABC Television,
Freston Padden, president of the Association of Independent
Television Stations; Ron Inman, vice president, INTV, Levitt
Pope, president, weix-rv. New York; Ray Timothy, group
executive vice president, NBC, Shaun Sheehan, vice presi-
dent, Tribune Broadcasting, and William Moll, president of
the Television Bureau of Advertising.

Maitz, McKeel, Moll, Padden, Schweitzer and Robert
Kreek, president of Fox Television, are members of the sub-
committe that will develop the free television message, but
no umetable has been set for its introduction. The primary
cost of the campaign will be in the creative end, which the
task force companies will bear and therefore is not expected
to be substantal.

properties in state last week. DPUC, which agreed with staff
decision (BROADCASTING, Sept. 26), is concerned over concentra-
tion of ownership and debt associated with deal which they feel
will force cable rates higher. Companies could appeal decision to
state court (they have 30 days to do se) or take matter to'federal
court. But drawn-out judicial fight could jeopardize deal's clos-
ing date. Connecticut systems could also be sold off, but it was
not clear whether that would completely address concerns of
state. Complicated nature of Storer deal prevented TCI and
Ceomcast from splitting up Storer to begin with by requiring it
stay as one entity.
O

Crucial House-Senate differences on 1991-1993 CPB reauthoriza-
tion bill have been resolved, and need for conference has been
eliminated, Hill staff said Friday. Combined bill does not include
most controversial part of Senate version that would have codi-
fied CPB-station funding split, in part resulting in moving 80% of
national programing funds ocut of CPB—and into public TV
station—hands. Instead, CPB and stations have until January
1990 to submit (and until FY 1991 to implement) plan to resclve
problems Senate found with CPB Program Fund administration
(BROADCASTING, May 30, June 27). Even without codification,
said staffer, bill makes clear that CPB and stations “must look at
this and come up with a plan.” Bill will include House language
creating independent production fund, but in lieu of House
amendment creating minority programing panel, CPB will be
charged with that oversight. Also, new language mandates
$10.2-millicn CPB administrative budget cap in FY 1989 and,
thereafter, 4% or consumer price index increase over previous
year's budget, whichever is higher. Codification of CPB-station
funding split on radio side remains in tact.
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Fditorialsa

The telcos are coming (cont’d)

Will the telcos make it into the television business? We put that
question to an old friend and experienced Washington hand
several years ago. His answer: “Yes. Just because of all that
money.”

His was an intriguing response, and one that’s stayed with us
since; it prompted in part the special report on “Telco’s Army”
that occupies an important section of this issue. The result—an
impressive display of both the breadth and depth of the lobbying
force tne telephone industry has amassed in Washington since
Judge Greene’s divestiture—did nothing to diminish the presci-
ence of our friend’s analysis.

In terms of personpower alone, the seven BOC’s and the five
largest independents put the brains and the muscle of more than
200 lobbyists on the Capital streets to secure what they want
from Washington—and defend against what they don’t. They
back that army with the resources of companies that rarely deal
below the billions; collectively, the 12 have annual revenue of
$86.7 billion and income of $12.1 billion. Perhaps as important,
they have enormous reach within their local communities; they
employ over 700,000 individuals (read: constituents) across the
country. And that’s not to mention the resources, human and
otherwise, of still another 1,300 independent telephone compan-
ies.

What isn’t yet clear is whether all that power will be brought to
bear against the same point: not only to secure entry into the
video transmission business, both within and outside of their
home territories, but to become active programers as well. That’s
the worst case scenario from the viewpoint of the cable and
broadcast industries whose futures would be changed immeasur-
ably by such entry.

There is unanimity on one point: the telcos want to be freed of
all restrictions. Once they are, or if they are, few believe they'll
wait long before plunging into television to the hilt.

Forewarned is forearmed.

Riding roughshod

Talk about your double whammys. At press time last week,
President Reagan was preparing to sign into law a bill wounding
the Fifth Estate on two critical issues—both attached to an
appropriations bill he had little choice but to sign. Where is the
line item veto when you need it?

In addition to dubious funding for TV Marti and conventional
financing for the FCC and the Departments of Justice and State,
it also contained:

® A prohibition on repealing, retroactively changing or reexa-
mining “section 73.3555(c) of title 47 of the Code of Federal
Regulations.” Translation (the bill’s language provides no clue):
The FCC cannot update or discard its newspaper-broadcast
crossownership restrictions, regardless of the weight of evidence
that might be brought on the side of such change. Sound
familiar? 1t should. That bit of hand tying extends, without lapse,
a similar provision attached at the 11th hour by Senator Ernest
Hollings (D-S.C.) to a catchall spending bill in December 1988.

® An amendment by Jesse Helms (R-N.C.) forcing the FCC to
abandon its safe harbor policy and pursue indecency 24 hours a
day. That piece of moralistic fulmination flies in the face of a
U.S. Court of Appeals decision in July holding that “broadcast
material that is indecent but not obscene is protected by the First
Amendment; the FCC may regulate such material,” the court
said, “only [emphasis ours] with due respect for the high value

our Constitution places on freedom and choice in what the people
say and hear.”

The FCC, even in creating the safe harbor, and Commissioner
Patricia Diaz Dennis in successfully enlarging it, had exhibited
signs of discomfort with its censor role, and had showed itself at
least mindful of the values of freedom and choice. The Helms
amendment puts no value on those freedoms, and presses the
FCC into service as an accomplice in their trampling.

There is no way then, short of a trip through the courts, to
prevent this particularly ugly and unhappily familiar piece of
sausage from being force-fed to the FCC, the communications
industry and the American public. It does violence to all,
extending an ill-gotten prohibition on FCC consideration of
specific communications issues (preventing it, in effect, from
doing its job), while at the same time forcing it, unconstitutional-
ly, 10 censor protecied speech. And mark Jan. 31, 1989, on your
calendars. Absent judicial intervention, that’s the date on which
the Helms amendment will seek to supplant the First Amend-
ment.

Point well taken

A healthy society matures. Segregation eventually gives way to
tolerance; all-male electorates yield to universal suffrage; gov-
emnment policy catches up to technology, or at least begins
moving in the right direction. In that vein, strides have been
made in admitting the Fifth Estate to full status in the journalistic
fraternity. The House of Representatives, once closed to televi-
sion cameras, is now open; the Senate has since followed suit.
And cameras are now permitted in courtrooms in at least 40
states.

With the notable exception of Michigan Democratic Congress-
man John Dingell, government has begun to recognize that the
camera and microphone are the pen and pad of the Fifth Estate,
and a marvelous means of expanding the galleries at public trials
and legislative sessions to include an entire nation.

A “Monday Memo” in this issue by communications lawyer
and academician Charles Firestone suggests that though much
has been gained, the battle is not over. It encourages broadcasters
to press their suit for admission to federal courts, particularly the
United States Court of Appeals and the Supreme Court, where,
Firestone points out, there are no witnesses or juries, hence no
retreat to the arguments that cameras would violate the privacy of
witnesses or jeopardize a defendant’s right to a fair trial. Argu-
ments, we would add, evaporating in the mounting evidence of
40 states with open courts.

See page 23.
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Drawn for BROADCASTING by Jack Schmidt
“I've got three hot assignments. Kelly, get over to the gover-
nor's office. Jeannie, check out that chemical spill. Mike,
pizza’s ready at Tinos.”
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Tak Communications, Inc.

has acquired

WGRZ-TV

(Buffalo, NY)

The undersigned acted as financial advisor to
Tak Communications, Inc. in this transaction.

MORGAN STANLEY & CO.

Incorporated
September 1988

$238,000,000
Tak Communications, Inc.
$175,000,000

Senior Secured Financing

353,000,000
Senior Subordinated Notes due 1998
and related common stock purchase warrants

$10,000,000

Junior Subordinated Notes due 1998
and related common stock purchase warrants

The undersigned acted as agent in the private placement
of these securities.

MORGAN STANLEY & CO.

Incorporated
September 1988




Putting It All'Together
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apuzzle. It takes many pieces to create the whole picture.
Only Nielsen can “put it all fogether”’ '

Nielsen Media Research combines technology, knowledge,
experience and resources fo provide high-quality, value-
added information o its customers. It's this combination
that allowed us to deliver the first national sample of 4,000
Nielsen People Meter households. On time. As promised.

With Nielsen Media Research, there are no missing pieces.

Nielsen .
Information with Integrity

Nielsen Media Research
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