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MicroCOM I ... Clearly the 1ndustry S
-most advanced Communications System ... ==

Wlth its suﬂmr design and advanced PC based software, MicroCOM IF-moves communications
ter«hnolbgy @whole generation forward, outperforming all the rest by a significant margin.

—— e -

A
ile Some of its quahtles arﬁreadﬂy apparent, the full scope of its capabnlmes are best

~appreciated in ‘actual operation . . .

Dot matrix alpha-numeric multi-colored readouts identify functions
All keys are programmable from both the PC and the terminals -
Unique tactile switches enhance simple rapid operation
Reconfigurating does not interrupt system communications
Menu-driven program is simple to operate

On-line system operation is totally independent of the computer
Ultra high speed microcontrollers provide faster response

Matrix is expandable to 960 x 960 and beyond

Self-initializing system operates without power backups.

But this is just the tip of the iceberg . . . talk to us . . .
we'll be glad to reveal the additional power -
of features still beneath the surface! WARD-BECK SYSTEMS

O I T

Ward-Beck Systems Ltd., 841 Progress Avenue, Scarborough, Ontario, Canada M1H 2X4.
Tel: (416) 438 6550. Fax: (416) 438-3865. Tlx: 065-25399.




Leave it to the producers
of “Win, Lo§e or Draw”
and Lorimar to come up
with a bright new idea!
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weStu sCable

industry heads to
Anaheim for
discussions of
industry’s hottest topics:
cable-telco; future of
basic, pay and PPV,
fiber optics, and

HDTVY. CNBC signs Cox
and Cablevision
Systems to carry its new
cable programing
service. PAGE 36.

CE

WESTERN SHOW '86

High pOintu-NBC’s record bid wins

1992 Olympics in Barcelona, Spain. PAGE 35.

RTNDA ’88- ss5Some 1,500

broadcast journalists and others gather for RTNDA's
international conference and exhibit in Las Vegas.

Reach for Excelence
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CBS News correspondent Ed Bradley praises local
broadcast journalists as “innovators,” while Bill
Sternoff, USA Today: The Television Show
correspondent, says many of them are poor
managers who have become “babysitters.” NBC's
Garrick Utley takes issue with ‘trash TV.” PAGE 40.

39/0PEN AIR

In what is being seen as sign
of glasnost, Soviet Unicon stops
jamming Radio Free Europe
and Radio Liberty.

42/HOLLINGS HITS

On two separate occasions,

Senate Commerce Commiltee
Chairman Ermnest Hollings
expresses grave misgivings

about FCC, group he says is
run by "youngsters” functioning
with "nonpolicy.

46/POLICE RAP

Former New York narcotics
detective Sonny Grosso, who
with his partner broke tamed
French heroin connection in late
1960's, is executive producer
and on-air host of proposed

syndicated "realily” show,
Cop Talk: Behind the Shield.

46/GRANT TAKES
HOLLYWOOD

Program production joint
venture between former CBS
Entertainment President B.
Donald (Bud) Grant and Tribune
Broadcasting finds interest at

all three commercial broadcast
networks for first batch of
development projects.

S50/PRIME TIME PBS

Public Broadcasting Service
and its member stations agree to
establish firm national prime
time schedule and
fundamentally change how
public television renews
programs.

56/CHILDREN’S
HOURS

CBN Family Channel and DIC
Enterprises sign agreement that
will bring 26 hours per week

of children’s programing to
CBN's schedule next fall.

58/GOLD RUSH

Interest in golden oldies
format is high these days, with
shifting age demographics
cited as one reason. Some
observers worry about how
many stations format can
support.

64/HDTV IN 1992

Electronics Industries
Association study predicts that
high-definition television will
be introduced in U.S in 1992,
with up to 25% penetration in
U.S. homes by year 2000,

65/TIME IS
ON THEIR SIDE

FCC gives United States
Satellite Broadcasting and
Dominion video Satellite until
Dec. 4, 1992, to build and
launch proposed high-power
direct broadcast satellite
systems.

70/SPORTS SUMMIT

Television and sports
executives attending 10th
annual Sports Summit
meeling hear bullish reports
about televised sports on

network and pay-per-view
television.

72/HOLLYWOOD
TRANSPLANT

Columbia Pictures
Entertainment will sell $160
million-plus movie package

to British Satellite Broadcasting
in what BSB is calling
Hollywood's biggest film deal
ever with Europe.

95/ADVICE

OF COUNSEL

Tom Cohen, senior counsel

of Commerce Committee, is at
center of communications
policy on Hill.
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(CloseduCircuit

I N
Holding their own

it appears that distant broadcast signals
are escaping widespread dumping by
cable MSO’s as new copyright period
(Jan. 1) approaches. United Video, in fact,
reports that wan-Tv Chicago will gain

over 300,000 subscribers on that date, with
half coming from decision by Media
General, Fairfax, Va., to reinstate wGn-Tv on
its system. UV said wprix(Tv) New York

and kTvT(Tv) Dallas will lose between
100,000 and 200,000 subscribers, but
common carrier attributed that to satéllite
shift from Satcom to Spacenet bird, to

be completed Dec. 15, and not, copyright
situation. Eastern Microwave, which was
making rounds of MSO’s last week,
including Warner Cable and

Continental, said it expects moderate
increase In carriage of wwor-Tv New

York after first of year.

r 1
Speculatees

With Bush inauguration less thar two
months away there is continued
specutation over whom new President

will appoint to FCC. Paul Smith, former
Republican chief counsel and staff
director for House Energy and Commerce
Committee (and now with Wiley, Rein &
Fielding), last week joined lengihening line
of those mentioned for commission
vacancy. Others: James McKinney,
director of White House military office

and former chief of FCC's Mass Media
Bureau; Terry Haines, minority counsel

for House Telecommunications
Subcommittee, and Bruce Goodman,
former Mutual and Multicormn executive who
has been working full time for Bush
campaign.

e ——
Preemptive strike

Fox's plans to launch first-run reality-
based companion series to A Current
Affair—never officially announced—
have been scrapped, in large part due to
King World's launch of reaiity-based
Inside Edition. Rep firm source said Fox
decided to abandon plans for new show
because Inside Edition, which launches in
January, has snatched up most of
available time periods and is now cleared
in 60% of country.

—— e ———— |
Eye almost has it

CBS expects to close on deal to buy
wCIX(Tv) Miami on Jan. 3, day after five
affiliation changes take place in market
and neighboring West Palm Beach. Barring
any last second opposition filings at

FCC (last Friday was deadline), final
commission approval will come Dec. 12.
Delay in closing has to do with programing

lien executed between TVX and

previous wCix owner, Taft Broadcasting,
that does not expire until Jan. 2. "lt's
really just a technicality,” said CBS source.
In related development, CBS network
execulive made clear last week that there
will be management change at station,
now run by Skip Moss. On short list of
replacement candidates are said to be
Allen Shaklan, vice president, programing
owned stations division; Gordon

Hughes, vice president and station
manager, wCau-Tv Philadelphia, and

Rod Perth, vice president and station
manager, wssm-Tv Chicago.

Fifth Estater

C. Boyden Gray, longtime Bush aide

who will enter White House next month as
chief counsel, is cable operator and
broadcaster. He's chairman of family-
owned Summit Communications Group
Inc., which owns cable systems serving
128,000 homes in North Carolina and
Georgia and AM-FM combinations in
Allanta; Baltimore; Dallas; Denver;
Lincoln, Neb ; Springfield, Mo., and Akron
and Dayton, both Ohio. He is also

former partner of Wilmer, Cutler &
Pickering, which has substantial
communications practice, and earlier
contributed another partner, Lioyd

Cutler, as White House counsel in Carter
administration.

A S
Tight rein in Texas

View from Dallas is that Edward Gaylord
has slim chance of getting approval of
majority ownership of Texas Rangers at
Major League Baseball's winter meetings.
Although issue is on agenda for owners'
Dec. 3-7 meetings, it's possible they'll
delay vote until later, as was done with
his winter 1984 bid for minority ownership
of Rangers. Owners remain fearful that
Gaylord-owned KTvT(1v) Fort Worth
superstation and Rangers games it
carries will get broad national push.
according to Kevin Sherrington of

Dallas Morning News. Not improving
Gaylord’s chances, despite his ties to
Dallas-Fort Worth community and owners
esteem for him as businessman, is
Gaylord's disinclination to put on paper his
promises to hold national expansion of
KTVT in check. Sept. 12 News quoted
Gaylord as saying, "If our word isn't

good enough, then nothing is good
enough.”

[ ——— |}
Enough’s enough

Don't look for Corporation for Public
Broadcasting Chairman Howard Gutin to
run again when his term ends next
March. "I'm not a masochist,” he said last
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Friday, charging people in and cutside
public broadcasting community who have
criticized his traveling, "as some kind of
cabal [because] they would like to see CPB
rolf over and die.” His being publicly
honest about travels on behalt of CPB has
ironically led to vilification, he said.
Expenses in 1988 fiscal year amounted to
some $50,000.

Storm has been brewing around
Gutin's travel and per diem expenses since
Senate Communications Subcommittee
Chairman Daniel inouye (D-Hawaii)
criticized CPB's overhead expenses
during reauthorization hearings earlier this
year. Cap on those expenses was
worked into legislation, and Senate request
to General Accounting Office could
soon create new exiernal audit system
there. During times marked by minority
consortia and independent producer
unrest, Gutin argued, he initiated talks
with those and other factions in response to
same detractors that had then called for
more open communications. He made no
money from travel and in fact paid a tax
penalty in 1987, he said.

Getting there

FCC official said last week that seven-
year-old license renewal case involving
wsuz(am) Fredonia, N.Y., is being
actively considered by full commission,
and final decision on whether to deny
renewal is “forthcoming.” Administrative
law judge denied renewal in 1986 on
finding that owner Henry Seraphin had
discriminated against black woman and
“proved himself to be liar and cheat.
Review Board affirmed year later with
similarly harsh judgment. Local branch of
National Association for the
Advancement of Colored Peogple, one of
groups that challenged renewal in 1981
has threatened to take FCC to court if it
does not act soon.

T e s ee————
Fox’s intermural exchange

Fox station-group has invited Fox
Broadcasting Co. affiliates who do local
news to participate in its in-house

satellite news exchange. Seven Fox-owned
stations routinely feed each other

stories, and plan is now being formalized to
integrate other FBC affiliates into

process. Participating stations will include
affiliates in Oakland, Miami,

Philadelphia, Detroit, Seattle, Sacramento,
Pittsburgh and Hartford. Word of that
development follows report of FBC survey
that suggests majority of network’s
affiliates would favor FBC deveiopment of
daily (or nightly) national newscast
(BROADCASTING, Nov. 28). But Fox source
said two developments are not related.
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£& With ‘Family Feud, our share
is up every week . . . last week
eating ‘Wheel of Fortune!
We’re very competitive against
everyone in the time period. 77

Allan Horlick
Vice President & General Manager
WRC-TV, WASHINGTON, D.C.

RENEWED FOR YEAR II IN ACCESS!

&6 ‘Feud’ leads the time period,
serving as a lynchpin for our
early fringe, holding a strong
Jeopardy’ lead-in and outper-
forming ‘Win, Lose or Draw’
from a year ago. 77

Michael Grant
Director of Programming
WFAA-TV, DALLAS

£ After only six weeks on the arr,
‘Family Feud’ has made us a
clear #2 in the time period,
moving towards #1!77

Jack Sander
President & General Manager
WAGA-TV, ATLANTA

L€ ‘Feud’ is performing well; we
look forward to its continued
growth! 77

Gary Carr
Sr. V.P, Mgr. of Nat’l Broadcasting
LINTAS USA

&£ Ray Combs is definitely the
funniest game show host
on TVI 77

Joel Zaremby
V.P, Dir. of Network Negotiations
SFM MEDIA




Hot and getting hotter
In every overnight market.

% RTG GROWTH T0 DATE % RTG GROWTH TO DATE
+15% +47%
+53% | Holds 10 RTG
+ 9% M + 1%
+32% +12%
+14% | + 7%
+18% DE| +15%
+17% | +44%
+11% B + 2%

AVERAGE INCREASE +15%

Outperforming tough
competition nationwide.

Hosted by funnyman Ray Combs

A Mark Goodson Production

1 LBS COMMUNICATIONS INC.

New York (212) 418-3000

*Source: NS1 Overnights W 0 9/19-10/24/88 © 1988 LBS Communications Inc. , : Los Angeles (213) 859-1055
**NTI CAR W/ 10/17/88 - T Chicago (312) 943-0707
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® Solid box denotes items thalt have changed
since last issue.

AM-FM Allocations

NAB and other broadcast groups oppose
FCC's proposed expansion of service to allow
for local origination by translators, asking that
rules establish translators as secondary ser-
vices to fill in underserved areas of full-power
stations and not as "low-power FM" stations.

NAB oppesed proposal to authorize FM's
using directional antennas and permitting al-
location of stations in short-spaced positions,
saying that an increase in FM directional an-
tennas would lead to AM-ization of FM band.
Some broadcast groups, however, favored
more flexibility for FM broadcasters seeking
suitable sites to locate transmission facilities.

Western hemsphere countries on June 2
concluded second and final session of con-
ference to plan use of 100 khz of spectrum
added to AM band that had ended at 1605
khz. FCC is in midst of inguiry designed to
heip it determine how to use 10 new channeis.
Commission has indicated some channels will
be reserved for national licensees.

AM Stereo

Motorola’s C-Quam AM stereo system has be-
come virtual de facto standard, with adoption
by 657 stations worldwide. Kahn system holds
on to favor with fewer than 100 stations.

Antitrafficking

lssue essentially boils downs 1o reimposition
of three-year rule, which required owners to
hold broadcast properties for that long before
selling. Quiescent at moment.

Cable Regulation

® Cable television industry remains under fire
on allegations it is “unregulated monopoly.

Cities may push for overhaul of Cable Com-
munications Policy Act next year to strengthen
their regulatory grip on cable and to provide
entry for telephone companies to offer com-
petitive services. Clearer picture of what cities
will do should emerge this week during Na-
tional League of Cities conference in Boston
where members will vote on new policy calling
for reforms to act and telco entry. Motion pic-
ture industry and independent broadcasters
have also been pushing for stricter regulation
of cable until there is more competition in
delivering cable programing to homes. Top
motion picture and cable executives are hold-
ing series of talks to discuss their relationship
and possible regulatory changes. House

AM-FM Allocations

AM Stereo
Antitrafficking

By the Numbers

Cable Regulation
Children’s Television
Comparative Renewal
Compulsory License
Crossownership

Direct Broadcast Satellites
High-Definition Television
Land Mobile

Low-Power TV

Mergers

Must Carry

Network Rules

Public Broadcasting
Syndex

Commerce Committee Chairman John Dingell
(D-Mich.) has warned cable to be on best
behavior or Congress may reevaluate regula-
tory environment. Oversight hearings have
been held by House Telecommunications
Subcommittee and Senate Antitrust Subcom-
mittee.

Children’s Television

Proponents of children's television legislation

suffered blow at hands of President Reagan,
who issued pocket veto of bill on Nov. 5.
Measure passed Senate only days before ad-
journment (Broaocasting, Oct. 24). Chief ex-
ecutive's rejection of bill will make it priority in
101st Congress. Television networks and Na-
tional Association of Broadcasters let White
House know they backed- legislation, but
President found measure "counterproductive
and at odds with broadcasters’ First Amend-
ment rights. Measure would have put com-
mercial limits on children's programs of 10.5
minutes per hour on weekends and 12 min-
utes on weekdays. It also required broadcast-
ers to serve '‘special needs” of children,
which FCC would have to take into account at
renewal.

Comparative Renewal

National Telecommunications and Information
Administration, in NTIA Telecomm 2000 report
on future of broadcasting and telecommuni-
cations, recommended that FCC purge li-
cense renewal procedures of “references to
program content” as part of overall elimination
of rules “governing content.” FCC Chairman
Dennis Patrick has also called for minimizing
role of pragraming in FCC deliberations at
renewal time. But their views are not shared
by broadcasting industry. In first round of
comments in current FCC proceeding aimed
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at reforming much-maligned comparative re-
newal process, broadcasters led by NAB and
INTV argue that past programing perfor-
mance of stations should be basis for renew-
al

FCC proceeding is also aimed at discour-
aging groups from using comparative renewal
process and policy of allowing groups to peti-
tion FCC to deny renewal and station transfers
to "extort” money from broadcasters. To deter
abuse, FCC has proposed limiting payments
broadcasters may make to challengers in set-
tlements of comparative renewal proceedings
and to groups in exchange for withdrawal of
petitions to deny renewals. In addition, it has
proposed requiring fuller ownership and fi-
nancial disclosure information from compet-
ing applicants, clarifying standards broad-
casters must meet to win ‘“renewal
expectancies” and reconsidering criteria
used in comparative hearings, particuiarly di-
versity of ownership.

Compulsory License

FCC voted last month (Broabcasting, Oct. 31)
to recommend that Congress abolish 12-year-
old compuisory copyright license, at least for
distant signals, saying it would benefit con-
sumers, broadcasters and cable programing
services. Recommendation will be expanded
to cover local signals it FCC Commissioner
Patricia Diaz Dennis comes through with vote
which she is withholding untii “editorial
changes” are made.

What Congress will do is anybody’s guess.
At very least, If it decides 10 pass iaw requir-
ing carriage of local signals, it will probably
also preserve copyright license for those sig-
nals.

During last Congress, House Telecommuni-
cations Subcommittee member John Bryant
(D-Tex.) offered bill (BroapcasTing, April 4) to
condition compulsory license on whether ca-
ble operator is carrying local broadcast sig-
nals. Senate Copyright Subcommittee Chair-

man Dennis DeConcini {D-Ariz.) offered
similar measure in June.
Crossownership

Telco-cable—FCC has tentatively concluded it
should recommend Congress lift crossowner-
ship ban on telephone companies providing
cable television service in their service areas.
Commission, which made proposal at July 20
meeting, will seek comments on subject, as
well as on separate considerations to loosen
its own regulatory restrictions on crossowner-
ship. FCC Commissioner Patricia Diaz Dennis
dissented from action. Comments are due
Dec. 16.

FCC move follows National Telecommuni-
cations and Information Administration report
on cable television regulation recommending
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W #1 rated show in its time period its first season on the network.

M OQutperformed its lead-in and tead-out in all key demos
— Murder, She Wrote/ Trapper John.

B Dominated all action hours
inctuding Magnum, PI,
Miami Vice and
20 others in HH and
alt key demos.

B Handily outper-
formed Jeffersons
and Alice, the
two sitcoms it
replaced.

M Exceptional appeal
among Women,

i.éf,-;:‘“;‘v :
* But don't underestimate them.
~ They're CRAZY LIKE A FOX.

- Now you can drive your competition
crazy because this popular action-fitted
series is coming to syndication.

6

NTI Dec. '84-Apr. ‘85

THE NETWORK
WAS TO
LETIT GO!

Call your LBS

representative

today!

NEW YORK (212) 418-3000
LOS ANGELES (213) 859-1055
CHICAGO (312)943-0707

Distributed by LBS in association with Columbia Pictures Television. € 1988 LBS Communications Inc.
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[ You Think AP Newspo
And Sports,Youve Got

With over 1,500 newspeople
in 221 bureaus worldwide, the

news capsules
like Music

Associated Press covers virtually Tracks, Star

every major story as it happens. Watch and

But we don't just cover the hard Show Biz.
news stories

All dzsigned

people need to let vour

to hear, we listeners follow &
also cover their favorite |
the stories celebrities. =
they want There are also

to hear.

over twenty

Everyday you get From Bruce . other pro-

Today in Hlistory.  Springsteen’s grams including
newest release to the latest Where There’s
on the royal family. It's Life. Which
anything and every- . brings you
thing interesting, | the off-
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Side Of Life o
Newspower's Stories _«
features bring that B
your listeners
the lighter side /8%
of the news. :
Take Segue
(SEG-WAY),
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inside IOOk at i 23 in?}lle USA or
show biz. ' e
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package of ¥ behind the

O scenes.



ver Is Just News,Weather
Another [hing Coming.
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Opening Wall Street willkeep  in more advertisers. And more
commuters tuned in all morning  advertising dollars, too.

long. And the Sunriser reviews So if you want the power to
major farm market trendsand ~ attract more listeners and more
follows their impact from the

- o ———
, commodities market all the i J%wm;‘f, >
way to the supermarket. S '

i ments in health and fitmess,
4 there’s Feeling Good. Plus
throughout the year there

Our Wall Street coverage

are special programs that stacks up with the best.
Where's There’s Life features offer Christmas gift sugges- : :
stories that make listeners squeal.  tions, tax tips and more. But advertisers, call Rosie Oakley

at 1-800-821-4747 and ask
about Newspower. It’s the
best way to get more out of
the news. :

nake people roll their eyes,  whether its big news or small,
hake their heads and remem- its sure to be news both you
er theres aflip-side of life . and your listeners can use.

Information That Counts  It’s Not Just Good News.

Newspower’s agriculture Its Good Business.

) and businessreportsgive  Every week, Newspower
listeners the latest eco-  delivers over 500 ready to sell ;
nomic news from around programs like Sports Quiz, v

the world. Features like  People in the News and Today 4
in History. And every one can \w
o be sold without AP clearance. | '
Which means that News- h
pOwer can create over Boadces g,0tess
1,200 new commercial
breaks and adjacencies each
week. Providing the
wezi Associated Press
sure to bring




telephone companies be allowed 1o serve as
transporters of others’ programing, aithough
not programers themselves, in telcos’ own
service areas (BROADCASTING, June 20)

At present, not only FCC regulations and
1984 Cable Act but also modified final judg-
ment issued by U.S. Judge Harold Greene in
his supervision of breakup of AT&T are seen
as barriers to such crossownership by seven
Bell operating companies. NTIA has peli-
tioned FCC to preempt Greene's regulation of
BOC's, arguing that Greene is hampering
BOC entry intc information services, including
cable.

Resolution now pending in House calls on
Congress to wrest jurisdiction from Greene
and eliminate barriers. Measure has backing
of House Energy and Commerce Committee
Chairman John Dingell (D-Mich.) and, at last
count, 112 co-sponsors. ,

Duopoly, one-to-a-market—FCC has voted
to relax duopoly rules to allow closer spacing
of commonly owned AM and FM stations, ar-
guing that impact on diversity would be negli-

gible and that it would allow some broadcast-
ers to reap certain economies of scale.

Chairman Dennis Patrick had also hoped to
modify one-to-a-market rules to allow radio-TV
crossownership, but was unable to reach con-
sensus with other commissioners in time for
Oct. 27 meeting. He is now shooting for Dec.
12 meeting.

Broadcast-newspaper—Appropriations  bill
(H.R. 4782), which was signed into law, in-
cludes provision that prevents FCC from reex-
amining its broadcast-newspaper crossow-
nership rules

Rupert Murdoch won victory in U.S. Court of
Appeals in Washington March 29 when court
ruled that statute passed by Congress in ses-
sion's final hours viclated First and Fifth
Amendments by prohibiting FCC from extend-
ing current waivers of rule banning newspa-
per-television station crossownership. Court
did not ruie on constitutionality of substance
of provision that bars commission from re-
pealing or modifying television-newspaper
crossownership ban.

BY THE NUMBERS

Summary of broadcasting and cable

link.

3 D D

H O o D
Commercial AM 4.915 278 5,193
Commercial FM 4,116 606 4,722
Educational FM 1,356 265 1,621
= Total Radio 10,387 1,149 11,536
FM translators 1,625 439 2,064
Commercial VHF TV 543 19 562
Commercial UHF TV 506 205 71
Educational VHF TV 119 7 126
Educational UHF TV 214 29 243
= Total TV 1,382 260 1,642
VHF LPTV 109 164 273
UHF LPTV 290 1,165 1,455
m Total LPTV 399 1,329 1,728
VHF translators 3,060 109 3,169
UHF translators 2,198 338 —2,536
ITFS? 250 14 364
Low-power auxiliary 824 0 824
TV auxiliary 7,430 205 7,635
UHF transiator'boosters 6 0 6
Experimental TV 3 5 8
Remote pickup 12,338 53 12,391
Aural STL? & intercity relay 2,836 166 3,002
Total subscribers 47,042,000
Homes passed 73,900,000
Total systems 8,000
Household penetrationt 52.8%
Pay cable penetration 32%

* Inciudes off-air licenses. + Penetration percentages are of TV household universe of
90.4 million. | Construction permit. £ Instructional TV fixed service. 3 Studio-transmitter
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Direct Broadcast
Satellites

GE Americom-HBO goal of beginning medi-
um-power direct-to-home TV service may
have been derailed by Nov. 8 FCC decision to
deny request to modify K-3 power from 45 to
60 watts.

High-power Ku-band direct broadcast sat-
ellite delivery of television programing directly
to homes will become reality in U.S., says
Hughes Communications, which proposes
launch of 200-watt direct broadcast satellite in
"1992 time frame.” Higher power—10 times
higher than current fixed satellite service
birds—says Hughes, will enable reception of
video programing by only one-foot downlinks,
thereby expanding current consumer home
satellite market well beyond current two mil-
lion.

Hughes’s plan will go to parent, General
Motors, for approval by end of year.

GE Americom might have beaten Hughes
to punch, launching 60-watt Ku-band DBS
birds K-3 (as early as January 1990) and K-4
(both already under construction), marketing
with HBQO joint venture, Crimson Satellite As-
sociates, to provide service to both cable in-
dustry and home dish owners (owning three-
foot dishes), with cable likely retailers.

Hughes says GE service would only be “in-
terim” step toward its 200-watt service.
Hughes and GE agree on need to bring to-
gether "business system,” including program-
ers and cable operators.

FCC extension granted two weeks ago
gave Dominion Video Satellite and Hubbard
Broadcasting's United States Satellite Broad-
casting four more years—until Dec. 4, 1992—
to put proposed DBS sysiems in operation.
USSB and Dominion were among those grant-
ed permits with six-year expirations in Decem-
ber 1982.

j_.ﬁgqefinition TV

Comments were due Thursday (Dec. 1) on
second FCC inquiry on advanced TV trans-
mission (see "Top of the Week”). Commission
asked for comments on which spectrum
scheme aliotment would be optimal: one 6
mhz channel; 6 mhz channel with 3 mhz aug-
mentation channel; 6 mhz channe! with 6 mhz
augmentation channel, or 6 mhz NTSC chan-
nel and simulcast noncompatible high-defini-
tion 6 mhz channel

Analysis subgroup of ATS committee’s sys-
tems subcommittee has received submis-
sions for 15 proposed HDTV or EDTV trans-
mission systems. Thirteen of 15 systems were
studied in-depth by analysis group during
meeting held Nov. 14-18 in Washington. Re-
port based on finding of week-long meeting
will be submitted to systems subcommittee in
February.

On Sept. 1, FCC tentatively decided to elim-
inate from standardization consideration
transmission systems with continuous 9 mhz
channel, incompatible with NTSC sets. Move
eliminates possibility of terrestrial standard-
ization of NHK's MUSE-E. Commission also
decided to restrict any possible additional
spectrum for advanced television broadcast-
ing to currently allotted VHF and UHF televi-
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sion spectrum. Use of band above 1 ghz for
augmentation channels was ruled out.

Telecommunications Subcommittee Chair-
man Ed Markey (D-Mass.) has asked Elec-
tronic Industries Association, American Elec-
tronics  Association and  Semiconductor
Industry Association to submit report {no later
than Jan. 4, 1989) recommending policy that
would encourage U.S. activity in area. FCC's
HDTV advisory task force and NTIA also were
asked to prepare report on subject.

~ Land Mobile

Last fall, FCC delayed decision on pelition to
reallocate UHF channels in eight markets to
land mobile radio until completion of report on
whether UHF channels in question will be
needed for broadcasting high-definition sys-
tems. But report released in June by FCC's
advisory committee on advanced television
service advised commission not to act be-
cause it is too early to know how much spec-
trum broadcasters will need. During special
meeting on HDTV issues, FCC decided to
follow report’s advice (BROADCASTING, Sept. 5).

i

Low-Power TV

FCC’s nine-day "window” for LPTV applica-
tions closed Jure 24, but not before 1,004
were received. Initial processing has been
completed: 500 were directly grantable and

have been put on public notice as of Friday,
Sept. 30. If no petitions to deny are filed within
30 days, those grants become CP's.

Of remainder, approximately 335 were re-
turned because of filing errors and 165 are
going to Iottery. Possibility of another window
for filing is imminent, perhaps as soon as De-
cember. Community Broadcasters Associa-
tion convention was to be held in Las Vegas
Oct. 25-28. Fiiteen low-power stations are
signing on each month, according to CBA.

“Mergers and |

Acquisitions

a Warner Communications inc. and Lorimar
Telepictures announced Oct. 21 revised de-
finitive agreement for acquisition of Lorimar by
Warner. SEC approved revised registration
statement Nov. 2. Under new terms of tax-free
stock swap, Lorimar shareholders will ex-
change roughly 2.7 shares for each common
share of Warner. Delfinitive agreement signed
May 17 hac set ratio of about 2.4 Lorimar
shares per Warner share. New agreement
also provides for "substantial” interim financ-
ing by Warner not required by existing terms.
Merger had been biocked Sept. 27 by New
York state court ruling that Warner's acquisi-
tion of Lorimar's TV stations, along with rest of
company, would violate 1984 shareholder
agreement by which Chris-Craft, group own-
er, became Warner's largest shareholder.
Warner appealed decision; hearing took

place Nov. 23. FCC approved establishment
of independent trust for Lorimar stations, mea-
sure that Warner argues will permit merger
while satistying Chris-Craft agreement. Since
May, Warner has taken over Lorimar's domes-
tic theatrical distribution operations, along
with distribution of Lorimar's home video li-
brary. Lorimar's revised proxy statement has
gone out to shareholders, with vote on merger
scheduled for Dec. 8.

MSO's United Cable (UCT) and United Art-
ists Communications Inc. (UACI) signed de-
finitive agreement March 8 to merge into new
company, United Artists Entertainment Co.
(UAE). Under terms of agreement amendment
announced Sept. 18, UACI stockholders
would exchange each share for one share
each of class A and class B common stocks—
class B stock convertible into class A and
carrying 10 votes per share compared 1o
class A stock’s single vote. UCT stockholders
have option to receive either $35 cash or one
share apiece of A and B stock in UAE, with
right to put that stock to Tele-Communications
Inc. TCI has expanded UCT ownership to
41% share as of July 29. TCI owns roughly
two-thirds of UACI and would own a majority
of newly-formed UAE. Setup of class A and
class B stocks is designed to preserve TCI's
majority vote in UAE while permitting convert-
ible-bond financing. UCT and UACI have re-
ceived preliminary comments on registration
of new securities. Merger is subject 1o approv-
al of shareholders from both companies.
Proxy statements are expected to be sent out
within week.

The Board of Directors of SBN

is proud to announce
the election of itsNew President

E.]. “Jay” Williams, Jr.

Mr. Williams will be responsible for all aspects of
the Network. Formerly Director of Sales and
Marketing of SBN, he will be headquartered in
the New York executive office.

Sheridan Broadcasting Network (SBN),
with 133 Affiliates, continues to distinguish itself
as the largest urban oriented News, Sports and
Entertainment radio network in the country.

THE BEST IN NATIONAL URBAN RADIO PROGRAMMING

V4 ]y ©) Sheridan Broadcasting Network

1 Times Square Plaza
New York, NY 10036

New York, Pittsburgh, Chicago, Detroit, Washington, D.C., Houston, Los Angeles
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WAYNE COX

Fast talkers win...in the most original, most intriguing

new game show in years.

% All-new half-hour entertainment strip for today’s huge audience of
game-show fans.

% Great family fun...everybody plays along.

% Hosted by Wayne Cox...TV’s newest game:show star.
% Cash/barter basis.

PROGRAMMING TO BUILD YOUR PROFITS

D.L. TAFFNER/LTD.

(212) 245-4680 (213) 937-1144 © 1988 D, L Tafinerflid. All rights resesved.




Must Carry

Network Rules

Nationa! Cable Television Association re-
leased must-carry survey Sept. 13 that it said
showed cable operators have been responsi-
ble in their broadcast carriage decisions.
NCTA survey, conducted by Price Water-
house, found that 98% of qualified stations
remain on cable systems. NCTA also found
that 94% of cable systems had not dropped
stations or denied stations carriage and 31%
had not engaged in channel repositioning.
FCC released results of must-carry survey
Sept. 1, but they did little 1o end debate over
whether must-carry rules or law requiring ca-
ble systems to carry local broadcast signals is
necessary. Of 312 television stations that re-
sponded, 280, or 31%, reported 1,533 inci-
dences of being dropped or denied carriage
on cable since federal court struck down rules
on constitutional grounds; of 4,303 cable sys-
tems that responded, 869, or 20%, reported
1,820 incidences of dropping broadcast sig-
nals or denying them carriage after court ac-
tion

And National Association of Broadcasters'
survey found, of 259 television stations re-
sponding, around 50 stations are not being
carried on at least one cable system that
would have had to carry stations under must-
carry rules.

w FCC's network rules are being reviewed,
and several may be modified or eliminated in
upcoming year on ground that networks now
face stiff competition, particularly from cable.
FCC has opened proceedings looking at rules
prohibiting networks from representing affili-
ates in spot advertising market, barring net-
works from owning cable systems and limiting
network-affiliate contracts to two years.

Proposal to eliminate network-cable cross-
ownership ban has proved highly controver-
sial. In comments, cable industry joined net-
works in calling for repeal of ban, but network
affiliates and advertisers argued for preserva-
tion of ban. Latter group felt allowing networks
lo own cable systems would give them undue
market power. Proposal 10 repeal so-called
two-year rule is not controversial. In FCC com-
ments, networks were joined by station
groups in support of proposal.

Public Broadcasting

President Reagan signed CPB reauthorization
for 1991-1993 Nov. 7, after Congress agreed
to cut annual authorizations to $245 million,
$265 million and $285 million over three years,
down from original congressicnal proposals of

$304 million, $345 million and $404 million.
Satellite replacement funding of $200 million
over three-year period was retained. Bill cre-
ates TV program fund specifically for inde-
pendent productions, move opposed by non-
commercial stations

In August, even without authorization, Presi-
dent Reagan signed 1991 appropriation of
$242,060,000 to CPB, with additional
$56,810,000 for satellite.

Syndex

FCC now has before it stack of petitions to
reconsider, in whole or in part, new syndicat-
ed exclusivity rules it adopted at May 18
meeting. Rules empower broadcasters o en-
force exclusivity of programs against cable
systems that import duplicative programing
on distant broadcast signals. Broadcasters,
led by National Association of Broadcasters
and Association of Independent Television
Stations, still strongly support rules, but they
asked for refinements that would make It easl-
er for broadcasters to enforce exclusivity. Ca-
ble interests, on other hand, stilt strongly op-
pose rules.

United Video, common carrier for supersta-
tions waN-Tv Chicago, wrix(Tv) New York and
k1vi-Tv Dallas, and Century Communications
have already notified U.S. Court of Appeals of
their intention to challenge rules in court.

Advertisement
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ing a message to their employees that they

The ad also peinted out that Mrs, Casey,

WHEN TRUTH IS
INAPPROPRIATE

Officially, The Washington Post is
againstlying. When the furor over the Iran
arms coniroversy was at its peak, Ben
Bradlee, the executive editor of The Post
told a friend, “This is the most fun we've
had since Watergate.” Mr. Bradlee later
tried to explain this, saying, “Newspaper
people get particularly excited when people
fail to tell the truth and therefore interfere
with the process of reporting, when people
fail 1o tell the truth to their superiors, when
they fail to tell the truth to committees of
Congress. Itis this sense of excitement that
I meant to convey.”

Bradlee again discussed the subject of
lying in a talk last summer. He said, “I
honestly believe lying has increased sig-
nificantly in my lifetime as a journalist. It
is now almost atthe point where society has
lost its sense of outrage.” Accuracy in
Media quoted this statement in an ad it
submitted to The Washington Post in which
it asked, “Has the loss of the sense of
outrage over lying affected even the high-
estechelons of The Washington Post? Are
Katharine Graham and Ben Bradlee send-

tolerate lying?"” This was followed by a
large part of aletter we had sent to Kathar-
ine Graham, the chairman of the board of
The Washington Post, last September.

The letter pointed out that Bob
Woodward, the famous investigative edi-
tor of The Washington Post, had been asked
by Larry King on his TV show on Septem-
ber 8 how he got into the hospital room of
the late William J. Casey, the director of
Central Intelligence, who had undergone
an operation for a brain tumor. Woodward
hadreplied,“Oh, it’sthe easiest thing in the
world. You don't have to break in. You
just walk in.” He indicated that it was
particularly easy for him, since Casey’s
security guards knew him.

Indeed they did. When Woodward first
tried 1o get into Casey’s room, the guards
turned him away. After that the guard was
strengthened. They were on the lookout
for Bob Woodward. The ad pointed out
there is abundant reason to believe that
Woodward never got into Casey’s room.
When questioned by Ted Koppel on Night-
line, Woodward refused to describe the
room or Casey’s condition. He said that
might reveal who had helped him get in.
That is absurd, and it doesn’t jibe with his
claim that he had no help.

Vice President Bush, former White House
chief of staff Donald Regan and others
have all said that Casey was unable to
speak coherently after his operation. Yet
Woodward claims to have carried on a
conversation with him. That was impos-
sible according to everyone else who saw
Casey at that time. Mrs. Casey has said
bluntly that Woodward was lying.

We asked Mrs. Graham why Bob
Woodward was still working for The Post
in view of the evidence that he had lied
about his Casey interview. We asked if
The Postcondonedlying by Bob Woodward
or if Mrs. Graham found the evidence that
he was lying unconvincing. Mrs. Graham
has not replied and The Washington Post
refused toprint the ad, saying it was “'inap-
propriate.” They didn't say it wasn't true.

AIMO

A three-minute radio commentary
available five days a week as a
public service. For a sample tape,
please call Deborah Lambert
ACCURACY IN MEDIA

1275 K Street, NW., Washington, D.C.
(202)371-6710
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(TARI'S LANDSGAPE IS BROADER THAN YOU REALLE.,

You probably know us by our audio machines thal are used in television, radio, and
musiC recording applications every day, around the world. But it may surprise you 1o leam that
the same company that builds 32 channel digital audio mastering machines also pioneered
and developed (with E. | Dupont de Nemours & Co) the world's only laser-based, high speed
video duplicator. And that we also market video and audio tape loaders, and digital audio disk
systermns.

Our customers also tend 1o take a broad view. They know that quality products,
backed by an engineering support group and a network of regional offices, plus a group of
Independent sales representatives and dealers who share our commilment 1o our customers,
give them value far beyond initial equipment cost.

S0 consider the real cost-of-ownership in your buy decision. Look for equipment that
IS less expensive to operaie over time and that is designed to support the goals of your

business. Realize that when you buy Otari equipment you also “buy” Oteri,
the company. If you do, we think you'll choose the “Techrology You Can Trust” EEEEJH

© Otari 1987
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A broadcast advertising commentary by Robert B. Butier, executive VP, Durham Life Broadcasting, Raleigh, N.C.

Planning for tomorrow today

When it comes to future strategic planning,
the broadcasting industry—radio and televi-
sion alike—is, 10 say the least, inadequate.

When our individual operations are
threatened by competition, we go into the
conference room, call in the players, close
the door and brainstorm. We develop plans
to address or merge with the competition.
We set goals and plan for one, five and 10
years away. | submit that the broadcasting
industry has a critical need to plot its desti-
ny in similar fashion.

With the increasingly competitive media,
broadcasters have been reacting to issues
instead of leading the charge. We must
work together to advance our industry by
setting the foundation for tomorrow’s agen-
da today. Expanding computerized media
time buying, redefining the role of televi-
sion and radio networks and continuing to
review outdated duopoly and antitrust rules
are just some of the areas that need to be
addressed.

Computer trading of media buys is
‘“‘ripe”’ for development. Like many broad-
casting concerns, advertising agencies also
service large debts, causing them to look
for the most efficient ways to execute the
process of media analysis and placement.
Requesting avails and executing campaign
schedules for a broadcast buy in a market
has become a very cumbersome task. The
broadcasting and advertising industries
have to form alliances with software devel-
opers to find easier solutions to the current
media placement problems.

Computer trading will not replace the
important role of the account executive.
Rather, it will enhance that role by allowing
larger volumes of business to be booked
more efficiently. The personal contact be-
tween a station account executive and the
client will always remain a priority. The
key is to make a buy on radio and television
very easy.

Regarding the television networks, affili-
ates need to strengthen their respective net-
work partnerships by clearing even the
‘““marginal” programs. When stations
“‘cherry pick the menu’’ they threaten a
very fragile profit margin for the networks.
And if the network economy is threatened,
the affiliate bodies of ABC, CBS and NBC
may need to address the question of pur-
chasing, owning and operating them. One
day the local affiliates may control the man-
ufacturing, supply and distribution system
of network television in order to compete
with the proliferation of other video
sources; namely, DBS and cable as well as
the telephone companies. If the networks
purchase and redirect their programing to
cable systems, over-the-air television will
be forced to create new programing alli-

£4Thriving in the
future will depend
on making
broadcasting the
best possible
choice for an
advertiser.”’

ances and networks.

(Incidentally, the telephone companies
will be in the video business. It is not logi-
cal to assume that cable and broadcasting
can restrict the telephone companies 10 au-
dio-only transmissions in order to protect
our interests. It’s only a matter of time
before the arguments against the phone
companies wear thin in Washington.)

Radio station operators need to review
and weigh short- and long-term goals when
evaluating their network affiliations. The
radio industry as a whole has simply given
up too much inventory for compensation
received in the 1980’s. Cost-per-thousands
are extremely low and dangerous to the
future health of the aural medium. The
prospect of clearing network commercial
inventory without having a real need for the
network product is equivalent to the cre-
ation of a “‘discount’’ national radio repre-
sentative.

Unlike the television network business,
radio networking has turned into a commer-
cial distribution system in exchange for low
compensation. There are exceptions. and
the questions can only be answered on a
station-by-station, contract-by-contract ba-
sis.

Meanwhile, the FCC needs to continue to
reexamine its outdated view that too much
media control by one company is even pos-
sible in today’s marketplace. The sheer
number of radio and television stations and
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other media available to the general public
invalidates this reasoning.

Broadcasters should now be allowed to
bump ‘‘city grade’’ coverage areas to as-
semble a *‘chain’ of radio and television
outlets. This course of action will allow
individual operations to economically max-
imize efficiency while offering better ser-
vice to the community at large.

““Super stations™’ can also be formed to
serve an entire state or region. These sta-
tions should be allowed to utilize a single
call letter or word for indentification.

(The recent revision of the outdated AM-
FM duopoly rules is a step in the right
direction for broadcasters.)

Additionally, antitrust lines must be
clearly defined and challenged by broad-
casters. The current rules no longer make
sense. We avoid perfectly acceptable op-
portunities to work together as a total
broadcast medium due to a fear of antitrust
regulations.

By clarifying the boundaries set by feder-
al antitrust regulations, broadcasters will be
able to compete more fairly in the consumer
arena with alternative media.

Radio and television must join forces in
their respective markets to show both con-
sumers and clients their support for the
broadcasting medium. Radio day promo-
tions, radio-television premiere parties and
joint selling activities—either selling in
combination or cCross-promoting—are just
some examples of opportunities for build-
ing that support. Radio and television rep
firms should seek and welcome the oppor-
tunity to work with their competitors on an
unwired network basis. Each state should
form and fund local chapters of the Televi-
sion Bureau of Advertising and the Radio
Advertising Bureau to develop advertising
business within the state. Our national and
regional offices will not be able to satisfy
our total appetite for ‘‘new business.”
Competition should be media-to-media,
rather than station-to-station.

Radio and television stations should es-
tablish business ties with shopper guide ser-
vices and direct mail companies to comple-
ment the effectiveness of an ad campaign.
Clients are willing to pay for *‘value-add-
ed” services when we utilize other re-
sources.

Thriving in the future will depend on
making broadcasting the best possible
choice for an advertiser. Simply put, there
will be too many marketing alternatives as
we approach the year 2000.

The issues I covered in this article are
only the starting points. And whether you
agree with any or all of these ideas, hope-
fully you, the broadcaster. realize that, in
concert with our trade associations, we
have to get started on an all-encompassing,
national strategic campaign today. 7|
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w indicates new listing
——
This week

Dec. 4-9—American Advertising Federation,
Northwestern University’s Kellogg Graduate
School of Management and Medill School of Jour-
naiism first advanced advertising management
seminar. James L. Allen Center, Northwestern
campus, in Evanston, lll. Information: (202) 898-
0089.

Dec. 4-Jan. 7—"The American Children’s Televi-
sion Festival: A Holiday Celebration,” sponsored
by Museum of Broadcast Communications. MBC,
Chicago. Information: (312) 987-1500.

Dec. 6—"Second Thoughts on the First Amenad-
ment,” sponscred by Institute for Policy Studies.
IPS, Washington. Information: (202) 234-9382.

Dec. 6-9—FEuroComm 88, telecommunications
event sponsored by European Economic Commu-
nity, including exhibition of telecommunications
products and services from both European and
non-European suppliers. RAl exhibition center,
Amsterdam. Information: Amsterdam—020-548-
12-12.

Dec. 7—Washington Journalism Center confer-
ence on “The Media and the 1988 Presidential
Campaign: Was the Coverage Fair?" Watergate
hotel, Washington. Information: (202) 337-3603.

Dec. 7-9—Western Cable Show, sponsored by
California Cable TV Association. Anaheim Con-
vention Center, Anaheim, Calif. Information: (415)
428-2225.

m Dec. B—Presentation of Accolade Awards,
sponsored by Women in Cable, during Western
Cabte Show (see listing, above). Anaheim Hilton
and Towers, Anaheim, Calif. Information: (312)

661-1700

Dec. 8—"Bridging the Gap—Broadcasting.” last
in four-part series of seminars sponsored by
Young Lawyers Committee of Federal Communi-
cations Bar Association with Continuing Legal
Education Committee. FCC, Washington. Infor-
mation: Michelie Plotkin, (202) 371-5761.

Dec. 9—Deadline for submitting nominations to
Edward R. Murrow competition, “recognizing an
individual whose work has fostered the growth
and quality of public radio,” sponsored by Corpo-
ration for Public Broadcasting. Information: (202)
955-5211

[ » |

Also in December

Dec. 12-13—Technology studies seminar for me-
dia professionals, sponsored by Gannett Center
for Media Studies. Columbia University, New
York. Information: (212) 280-8392.

m Dec. 12-13—"Equal Employment Opportunity in
the Broadcasting and Cable Industries,” first in
series of conferences on employment and owner-
ship policies relating to women and minorities,
sponsored by FCC. Information: (202) 632-5050.

Dec. 12-14—Promotion strategy seminar, spon-
sored by Association of National Adverlisers.
Stouffer Westchester hotel, White Plains, N.Y. In-
formation: (212) 697-5950.

Dec. 13—Presentation of Women at Work broad-
cast awards, sponsored by National Commission
on Working Women. Capital Hilton, Washington.
Information: Sandra Porter, (202) 737-5764

Dec. 13-14—World telecommunications confer-
ence, sponsored by Financial Times. London.
Information: (01) 925-2323.

MajorsMeetings

Dec. 13-15—"The New Administration and the
Economic Outiook for 1989: Deficits, Spending
and Taxes,” conference for journalists sponsored
by Washington Journalism Center. Walergate ho-
tet, Washington. Information: (202) 337-3603.

m Dec. 14—Women in Cable, New York chapter,
meeting. Speaker: Ed Bleier, executive VP, Warner
Bros., on “deal making in the cable TV industry.’
Viacom Conference Center, New York. Informa-
tion: Beth Araton, (212) 661-6040.

Dec. 15— International Radio and Television So-
ciety Christmas benefit, featuring Frankie Valli and
the Four Seasons. Waldorf-Astoria, New York. In-
formation: (212) 867-6650.

Dec. 16—Deadline for entries in 10th annual Frank
O'Connor Memorial College Television Awards,
sponsored by grant from Mobil Corp. Information
(818) 953-7568.

Dec. 30—Deadline for radio members of National
Association of Broadcasters to nominate radio in-
dustry individuals for NAB's “Broadcasting Hall of
Fame," which has replaced NAB's "Radio Hall of
Fame." Information: (202) 429-5420.

| e — |
January 1989

Jan. 4 Deadline for entries in contest “to receg-
nize best news reporting and best news features
in 1988 by Christian radio staticns in the US."
sponsored by Scribe, newsletter for news person-
nel in Christian broadcasting. Information: (608)
271-1025.

Jan. 4-7—Association of Independent Television
Stations annual convention. Theme: “The Future
of Free TV." Keynote address: Representative
Tony Coelho (D-Calif.). Century Plaza, Los Ange-

. Dec. 7-8—Westem Cable Show, sponsored by
California Cable TV Association. Anaheim Con-
vention Center, Anaheim, Calif.

Jan. 4-7, 1988—Association of Independent Tele-
vision Stations annual convention. Theme: “The
Future of Free TV." Century Plaza, Los Angeles.
Future meeting: Jan. 3-6, 1990 (tentative).

Jan. 13-19, 1989—Neationel Association of
Broadcasters winter board meeting. Scottsdale
Princess. Scottsdale, Ariz.

Jan. 24-27, 1989—NATPE International 26th
annual convention. George Brown Convention
Center, Houston.

Jan. 28-Feb. 1, 1989—National Religious Broad-
caslers 44th annual convention. Sheraton Wash-
ington and Omni Shoreham hotels, Washington.
Future meeting: Jan. 27-31, 1990, Sheraton Wash-
ington and Omni Shoreham, Washinglon.

Feb. 2-4, 1989-—Radio Advertising Bureaw's
Managing Sales Conference. Loews Anatole. Dal-
las.

Feb. 3-4, 1989—Sociely of Motion Picture and
Television Engineers 23rd annual television con-
ference. St. Francis hotel, San Francisco.

Fab. 22-24, 1989 Texas Cable Show, Sponscred
by Texzas Cable TV Association. San Antonio, Tex.

March 1-4, 1988—20th annual Country Radio
Seminar, sponsored by Country Radio Broad-
casters. Opryland, Nashville. Information: (615)
327-4488.

Aprit 8-11—Public television annual meeting,
jointly sponsored by Public Broadcasting Service
and National Associction of Public Television

‘Stations. Sheraton Harbor Isfand Inn East, San
Diego. Information: (708) 739-5082.

Aprit 9-11, 1989—Cablelelevision Advertising
Bureau eighth annual conterence. Waldorf-As-
toria, New York.

Aprit 912, 1989—Broadcast Financial Manage-
ment Association 29th annual meeting. Loews An-
atole, Dallas. Future meeting: April 18-20, 1990,
Hyatt Regency, San Francisco.

April 21-26, 1989—25th annual MIP-TV,
Marches des International Programmes des Tele-
vision, intemational television program market.
Cannes, France.

April 29-May 2, 1989—National Association of
Broadeasters 67th annual Convention. Las Vegas
Convention Center, Las Vegas. Future conven-
tions: Atlanta, March 31-April 3, 1990; Las Vegas,
April 13-16, 1991; Las Vegas, Aprit 11-14, 1992,
and Las Vegas. May 1-4 (ientative), 1993.

May 11-15, 1989—American Women in Radio
end Television 38th annual convention. Waldori-
Astoria, New York. Information: (202) 429-5102.

May 17-20, 1989—American Association of Ad-
vertising Agencies 71st annual convention. White
Sulphur Springs, W. Va.

May 17-21, 1989—Annual Public Radio Confer-
ence, coordinated by National Public Radio. St.
Francis hotel. San Francisco.

May 21-24, 1989—National Cable Television As-
sociation annual convention. Dallas Convention
Center, Dallas.

June 17-23, 1989—16th Intemnational Television
Symposium. Montreux, Switzerland.

June 20-23, 1989—National Association of
Broadeasters summer board meeting. Washing-
ton.

June 21-25, 1989—Bioadcast Promotion and
Marketing Executives Broadcast Designers Asso-
ciation 33rd annual seminar. Renaissance Center,
Detroit.

Aug. 20-23, 1989 —Cable Television Adminis-
tration and Marketing Society annual confer-
ence. Marriott. Chicago.

Sepl. 13-16, 1989—Radio '89 convention, spon-
sored by National Association of Broadcasters.
New Orleans. Future meetings: Sept. 12-15, 1990,
Boston, and Sept. 11-14 {tentative), 1991, San
Francisco.

Oct. 3-5, 1989—Atlantic Cable Show. Allantic
City Convention Center, Atlantic City, N.J. Infor-
mation: (603) 848-1000.

Oct. 5-8, 1989—Society of Broadcast Engineers

fourth annual national convention. Kansas City,
Mo. information: John Battison, (614) 888-3364.
Future convention: Oct. 11-14, 1990, St. Louis. |

Oct. 12-16, 1989 —MIPCOM, intemational film
and program market for TV, video, cabie and
satellite. Palais des Festivals, Cannes, France. In-
formation: Perard Associates, (212) 967-7600.

Oct. 21-25, 1989—Society of Motion Picture and
Television Engineers 1318t technical conference
and equipment exhibit. Los Angeles Convention
Center.

Nov. 13-15, 1989 Television Bureau of Adver-
tising annual meeting. Century Plaza, Los Ange-
les. !
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The show with a special 900 hotline
lhal' means blg rewurds for vnewers...

REWARD is an explosive, new, half-hour reality-
based strip that offers viewers an opportunity to solve
a mystery, and receive large monetary rewards.

REWARD focuses on a variety of cases, such
as unsolved murders, missing persons, stolen property,
the search for an adopted child's natural mother,
and more.

REWARD operates from a news bureau
setting, where anchor /hosts carefully spell out the de-
tails of each case using a blend of news footage,
re-enactments, and originally produced material.

REWARD presents frequent updates, new clues
and other information regarding the status of each
mystery.

REWARD hotline—a special 00 number—
makes it possible for viewers to.actually participate in
solving the mysteries.

REWARD is produced by the same creative
team responsible for the hugely successful Geraldo
Rivera specials.

SREWARDS

A half-hour strip available for January 1989.
Call for a pilot screening:
212-605-2786/818-777-6561
Produced by Saban Productions
in association with
Barbour/Langley Productions.

Distributed by
McATV S

© 1988 MCA TV. All rights reserved. aont Il




les. Information: (202) 887-1970.

Jan. 7-8—Seminar on signal leakage and cumuia-
tive leakage index compliance, sponsored by Na-
tional Cable Television Associafion. Seallle Air-
pert Hilten, Seattle. Information: (202) 775-3637.

Jan. 8—Academy of Television Arts and Sciences
installation ceremonies for its Television Academy
Hall of Fame (to be taped for telecast Jan. 23).
20th Century Fox Studios, Los Angeles. Informa-
tion: (818) 763-2975.

Jan. 8-13—Annenberg Washington Program sec-
ond annual winter faculty workshop, on "communi-
cations issues, policy issues expected to confront
the new administration.” Washington Program,
Washington. Information: (202) 393-7100.

= Jan. 9—Deadline for entries in 37th annual news
competition sponsored by Associated Press Tele-
vision-Radio Association of California-Nevada.
Information: (213) 746-1200.

= Jan. 9—Deadline for entries in Associated Press
Television-Radio Association Clete Roberts Me-
morial Journalism Scholarship Awards, for “stu-
dents with a broadcast journalism career objective
who are studying in California or Nevada.” Infor-
mation: Rachel Ambrose, AP, (213) 746-1200.

® Jan. 10—Deadline for entries in Sigma Delta
Chi's Distinguished Service Awards honoring best
in journalism. Information: (312) 922-7424.

Jan. 10—Ohio Association of Broadcasters Co-
lumbus managers' luncheon. Holiday Inn, Ohio
Center, Columbus, Ohio.

® Jan. 10—Jowa Association of Broadcasters leg-
islative day and license renewal seminar. Des
Moines, lowa.

Jan. 11—Okhio Association of Broadeasters copy-
writers' workshop. Parke University hotel, Colum-
bus. Onio.

Jan. 12—O0hio Association of Broadcasters Cin-
cinnati managers’ meeting. Hyatt Regency, Cin-
cinnati.

Jan. 12—Caucus for Producers, Writers and D:-
rectors meeting. Speaker: James Quello, FCC
commissioner. Los Angeles. Information: (213)
652-0222.

Jan. 13—Deadline for entries in Achievernent in
Children's Television Awards, sponsored by Ac-
tion for Children’s Television. Information: Sue
Edelman, (617) 876-6620.

® Jan. 13—Deadline for entries in third annual
RadioBest Awards competition, sponsored by
Twin Cities Radio Broadcasters Association, rec-
ognizing “creative excellence in radio advertising
from national and Minnesota sources™ Informa-
tion: Jeanne Nelson, (612) 544-8575.

Jan. 13-19—National Association of Broadcast-
ers winter board meeting. Scottsdale Princess,
Scotisdale, Ariz.

Jan. 15—10th annual televised ACE Awards
(Awards for Cable Excellence), sponsored by Na-
tional Academy of Cable Programing. Wiltern
Theater, Los Angeles.

m Jan. 15—Deadline for entries in Anson Jones
Award honoring Texas media for excellence in
health communication to the public, sponsored by
Texas Medical Association. Information: (512)
477-6704.

m Jan. 15—Deadline for entries in national awards
competition sponsored by Asian American Jour-
nalists Association, recognizing ‘“excellence
among Asian American journalisis” and "out-
standing coverage of Asian American issues.” In-
formation: (415) 346-2051.

® Jan. 15—Deadline for entries in annual Broad-
cast Media Awards for “outstanding radic and
television broadcasting on reading education, lit-
eracy and promotion of the lifetime reading babit,”
sponsored by International Reading Association.
Information: (302) 731-1600.

Jan. 15-16—Minnesota Broadeasters Association
winter conference. Sheraton Midway hotel, St
Paul, Minn. Information: Laura Niemi, (612) 926-

8123.

® Jan. 17—South Dakota Association of Broad-
casters annual legislative day luncheon. Pierre,
S.D.

Jan. 17-19—44th annual Georgia Radic-TV Insti-
tute, sponsored by Georgia Association of Broad-
casters. University of Georgia, Athens, Ga.

® Jan. 20—Utah Association of Broadcasters an-
nual meeting and sales seminar. Sait Lake City.

mJan. 20-22—Alabama Association of Broad-
casters annual winter meeting. Auburn, Ala.

® Jan. 21—Associated Press Television-Radio As-
sociation of Celifornia-Nevada regional seminar.
Long Beach Ramada Renaissance, Long Beach,
Calif. Information: (213) 746-1200.

Jan. 23—Telecast of Television Academy Hall of
Fame, sponsored by Academy of Television Aits
and Sciences, honering 1988 inductees Jack Ben-
ny, George Burns, Gracie Allen, Chet Huntley,
David Brinkley, Red Skelton, David Susskind and
David Wolper. Fox Broadcasting. Information:
(818) 763-2975.

Jan. 23—"Syndication 101," NATPE Education-
al Foundation seminar. George Brown Conven-
tion Center, Housten. Information: (215) 664-4400.

Jan. 24-25—Seminar on signal leakage and cu-
mulative leakage index compliance, spensored by
National Cable Television Association. Albuguer-
que Airport Hilton, Albuquerque, N.M. Information:
(202) 775-3637.

Jan. 24-27—NATPE International 26th annual
convention. Keynote address: Michael Eisner,
chairman-CEQ, The Disney Co. George Brown
Convention Center, Houston.

Jan. 27-28—North American National Broad-
casters Association annual meeting. Sheraton ho-
tel, Mexico City. Information: (613) 738-6553.

® Jan. 27-28—Colorado Association of Broadeast-
ers winter meeting and awards banquet. Aurora,
Coio.

Jan. 28-Feb. 1—National Religious Broadcasters
46th annual convention and exposition. Sheraton
washington and Omni Shoreham, Washington. In-
formation: (201) 428-5400.

Jan. 31—Deadline for entries in 14th annuat Com-
mendation Awards, sponsored by American
Women in Radio and Television, recognizing
"genuing and positive depictions of today’s wom-
en in broadcast programing and advertising.” In-
formation: {(202) 429-5102.

Jan. 31—Deadline for entries in National Associa-
tion of Broadcasters' "Best of the Best” campaign,
honoring radio promotions. Information: {202) 429-
5420.

Jan. 31—Deadline for applications for Harvard
University's Nieman Fellowships for Journalists.
Information; Program officer, Nieman Foundation,
Walter Lippman House, One Francis Ave., Cam-
bridge, Mass., 02138.

Jan. 31—Deadline for entries in awards contest
sponsored by Investigative Reporters and Edi-
fors. Information: (314) 882-2042.

Jan. 31-Feb. 2—South Carolina Broadcasters As-
sociation 41st annual winter convention. Colum-
bia, S.C.

S S— |
February 1989

Feb. 1—Deadline for entries in Naticnal Media
Owl Awards, sponsored by Retirement Research
Foundation, for “outstanding films, videctapes
and television programs thal address issues relat-
ed lc aging, capturing authentic images cf clder
persons and illuminating the challenge and the
promise of an aging society.” Information: Joyce
Bolinger, Center for New Television, Chicago
60605; (312) 427-5446.

Feb. 2-4—Radic Advertising Bureau's ninth an-
nual Managing Sales Conference. Loews Anatole,
Dallas. Information: (212) 254-4800.
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Feb. 3-4—Sociely of Motion Picture and Televi-
sion Engineers 23rd annual television conference.
St. Francis hotel, San Francisco.

Feb. 5-7—Michigan Association of Broadcasters
midwinter conference and exhibits with engineer-
ing seminars. Lansing, Mich. Information: (517)
484-7444,

Feb. 6-7—National Association of Broadcasters
managers roundtable, meeting “designed to give
small and medium market general managers the
chance to exchange ideas.” Ramada Renais-
sance, Aflanta. Information: (202) 429-5420.

Feb. 7-8—Arizona Cable Television Association
annual meeting. Sheraton Phoenix. Information:
(602) 257-8338.

Feb. 8-9—National Associalion of Broadcasters
managers roundtable, meeting "designed to give
small and medium market general managers the
chance to exchange ideas.” Sheraton Plaza La
Reina hotel, Los Angeles. Information: (202) 429-
5420.

Feb. 10-'12—Ok'lahoma Association of Broadcast-
ers winter meeting. Tulsa Marriott hotel, Tulsa,
Okla. Information: (405) 528-2475.

Feb. 11—Presentation of 21st annual Addy
Awards, sponsored by Advertising Club of Metro-
politan Washington. Sheraton Washington hotel,
Washington. Information: (301) 656-2582.

mFeb. 13—Deadline for entries in Livingston
Awards for Young Journalists (34 years old and
younger), sponsored by Mollie Parnis Livingston
Foundation of University of Mickigan. Informa-
tion: (313) 764-2424.

Feb. 14-15—Bvroadcast Credit Association credit
seminar. Orlando Airport Marriott, Orlando. Fla.

Feb. 14-15—Seminar on signal ieakage and cu-
mulative leakage index ccmpliance, sponsored by
Natiornai Cable Television Association. Atlanta
Airport Hilton, Atlanta. Information: (202) 775-
3637.

Feb. 16—Federal Communications Bar Associa-
tion monthly luncheon. Speaker: Robert Allen,
chairman, AT&T. Marriott hotel, Washington.

B Feb. 22—National Press Foundation awards
dinner, featuring presentation of Sol Taishoff
Award for excellence in broadcast journalism, to
Brian Lamb, chairman and chief executive officer,
C-SPAN. Sheraton Washington hotel, Washington.

Feb. 22-24Texas Cable Show, sponsored by
Texas Cable TV Association. San Antenio, Tex.
Information: (512) 474-2082.

{ e |
March 1989

March 1—Deadline for receipt of applications for
Harvard Journalism Fellowship for Advanced
Studies in Pubiic Health. Information: Margaret
Gerteis, deputy director, Center for Health Com-
munication, Harvard School of Public Health, 677
Huntingten Avenue, Boston 02115.

® March 1-3—West Virginia Broadcasters Assoct-
ation annual "Call on Congress.” Washington. In-
formation: (304) 344-3798.

March 1-4—20th annual Country Radio Seminar,
sponsored by Country Radio Broadcasters. Opry-
land hotel, Nashville. Information: (615) 327-4488.

March 7-10—Audio Engineering Society conven-
tion. Congress Centrum, Hamburg, West Germa-
ny. Information: (030) 831-28-10.

March 8-9—Ohio Association of Broadcasters
congressicnal salute. Sheraton Grande, Washing-
ton.

® March 12-14—West Virginia Broadcasters As-
sociation spring meeting. Ramada Inn, Beckley,
W. Va. Information: (304) 344-3798.

March 12-16—Sixth world conference of broad-
casling unions, organized and hosted by North
American National Broadecasters Association.
Willard hotei, Washington. Information: (613) 738-



It's STAR % PLAY. A zany new concept that combines
star driven comedy with a classic game of pantomime. It's
easy to play and fun to watch.

This fresh new half-hour game show strip was
developed by five-time Emmy Award-winner Carol Burnett

and veteran game show host Tom Kennedy.

In each hilarious episode, six celebrities and four con-
testants deliver non-stop excitement as they try to guess
the identity of a famous person, place or thing by pan-
tomiming clues.

The result is strong viewer involvement—particularly
among adults 18-49—and a strip that’s perfect for your
station’s early fringe, access or daytime biock.

So get your share of the stars—and the ratings, too.

A half-hour
game show strip
available for Fall 1989.
Produced by Caro! Burnett’s Kalola Productions in
association with Tom Kennedy Productions, Inc.

Distributed by

© 1988 MCA TV. All rights reserved.




Errataa

The combined value of the Malcolm
Glazer stations is between $95 million
and $105 million, not $205 million as
reported in Nov. 28 issue, page 51
(]
Due to erroneous information provided
by Teleport Boston Corp., its planned
teleport was reported to be “Boston ar-
ea's first” (“In Sync,” Oct 24). It
should have been identified as Bos-
ton’s first “international’ teleport. Vi-
deocom Teleport Boston is currently
operating teleport there and reports
that it will soon install international an-
tenna. 0

In Nov. 7 issue, BROADCASTING incor-
rectly described newly formed DSL
Entertainment as syndicator. Compa-
ny will package and produce pro-
grams, but not syndicate.
O
In story on Home show in Nov. 28 is-
sue, Abrams referred to was Bill
Abrams, director of administration,
daytime programs, ABC.
O

Story Nov. 28 incorrectly attributed
quote by NCTA science and technol-
ogy vice president, Wendell Bailey,
to Harold Protter, vice president and
general manager, wvTvw(TV) Milwau-
kee. Bailey, not Protter, said that “the
difference between that kind of resolu-
tion™ offered by proposed NTSC recep-
tion improvements "and that of the ad-
vanced systems proposed may not be
enough to merit the investment” in
high-definition or advanced television
systems.

March-23—National Association of Black Quned
Broadeasters fitth annual Communications Awards
dinner. Sheraton Washington hotel, Washington.
Information: Ava Sanders, (202) 463-8970.

m March 24-25-11th annual Black College Radio
convention, sponsored by Collegiate Broadcast-
ing Group. Paschal's hotel, Atlanta. Information:
(404) 523-6136.

March 30—Federai Communications Bar Associ-
ation monthly luncheon, featuring interpaticnal
telecommunications panet, including Seth Blu-
menfeld, president, MCI International. Marriott,
Washington.

—————

April 1989

April 4—Caucus for Producers, Writers and Di-
rectors general membership meeting, featuring
members of New York Business Roundtable. Los
Angeles. Information: (213) 652-0222

® April 5-8—Asian American Journalists Associ-
ation national convention. San Francisco. Informa-
tion: (415) 346-2051.

® April 6—-53rd annual presentation of Ohio State
Awards banquet/ceremony. National Press Club,
Washington. Information: (614} 292-0185.

OpenaMike

8553.

March 13-14—National Association of Broad-
casters group head lly-in, “where heads of radio
station groups will meet to discuss common is-
sues and concerns of the broadcast industry.”
DFW Hyatt Regency hotel. Dallas. Information:
(202) 429-5420.

March 22 -Radic station acquisition seminar,
sponsored by National Association of Broadcast-
ers. New York Hilton and Towers at Rockefeller
Center, New York. Information: (202) 429-5420.

March 22— Broadeast Pioneers Mike Award din-
ner. Plaza hotel, New York. Information: (212) 586-
2000

Full circle

EDITOR: Your excellent special report on
cable {Nov. 21] details how a new idea
overcame the opposition of the entire
broadcasting industry to transform the me-
dia landscape and permanently alter the
way Americans watch television. The story
you tell is basically one in which the insid-
ers in a regulated industry use law and the
regulatory apparatus to thwart innovation
by outsiders (in this instance, cable TV).
The success of the new technology in pro-
viding previously unimagined services de-
spite the opposition of the vested interests
that sought to block innovation and compe-
tition is indeed a stirring one.

The article concludes that, with its suc-
cess. the cable industry has *‘in a sense
...come full circle.”” The industry has in-
deed come full circle, but not in the sense
suggested by the article. Now that cable has
attained the status of an insider in the indus-
try, it is just as determined to use the regu-
latory system to prevent new COMPpEtilors
and ditferent technologies from eroding its
profitable niche in the broadcasting industry
as were its competitors 40 years ago. Itis a
sad irony that you fail to note the similarity
between the attempts of those who benefit-
ted from the status quo to thwart the devel-
opment of cable TV and the present efforts
by the cable TV industry to do the same
thing, most notably with regard to competi-
tion from telephone companies. As with
most efforts to thwart the development of

A |
14th Course on

January 9 - 10
Washington, D.C.

INVESTING IN
BROADCAST STATIONS

February 23 - 24
Coronado, California

Featuring Anthony M. Hoftman, Richard L. Gelsmar, Victor E. Ferrall, Jr.,
John T. Scotl, Raymond J. Wiacek and Lester W. Droller

For Detalled Course Brochure and Reglistration Information,
Contact: FEDERAL PUBLICATIONS, Inc.
1120 20th St., N.W. Washington, D.C. 20038

or Call: DAVID KLINE at
(202) 337-7000
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new services, the public, in whose name
regulation is undertaken, is the loser. Ste-
phen Huber, professor of law, University of
Houston.

o

EDITOR: Best history [ have ever seen on
the cable business. Right on and right to the
point. Nice job. Billi Daniels, chairman,
Daniels & Associates, Denver.

(m]

EDITOR: Nice job on telling the history of
cable. I'm putting it in my reference file
and know it will come in handy as I draw
parallels between the growth of convention-
al and wireless cable. Jim Theroux, presi-
dent, Metroten Cablevision, Cleveland.

Another view

Your Nov. 28 article, ‘‘Hard Times for
Easy Listening,’’ presents a totally negative
view that is contrary to the majority of
stations in the country that are programing
Bonneville’s ULTRA Easy Listening for-
mat. Those stations that have stayed true to
the format continue to do very well in their
marketplace.

The fact that some long-established sta-
tions in easy listening have decided to leave
should be viewed more as a reflection of
current ownership and management than an
overall indictment of the format. As every
investor in the broadcast industry knows,
this is a very management-intensive busi-
ness. The fates and fortunes of the stations
can change dramatically with the attitude
and skill of the station management team.
I’s been our experience that floundering
casy listening stations have been turned into
market winners with new owners and man-
agers. And we’ve seen successful fran-
chises destroyed when ownership or man-
agement teams have changed.

Through continued national music and
perceptual research, as well as the dedica-
tion to providing a new and fresh music
product targeted to the 35-54-year-old audi-
ence, easy listening will continue to evolve
and provide a broad-based environmental
format that has been appreciated by upscale
adult audiences for over 20 years.—Jim
Opsitnik, president, Bonneville Broadcast-
tng System, Northbrook, Iil.



How To Draw Kids.

Pre-sold to Chris Craft/United stations
in Los Angeles, San Francisco; Gaylord

stations in Dallas, Houston, Cleveland,
Seattle, Milwaukee; and WWOR-TV NJ/NY.

TELESBTRATOR 100
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Do it with Pictionary, the half-hour, high-tech game Already pre-scld in more than 10 million homes as an
show strip, for kids, teens and young adults. enormously-popular board game, Pictionary is the
Pictionary is fast-paced, educational and fun to single most powerful property you can add to your early

watch. It's packed with high-spirited physical hi-jinks and  fringe or kids block line-up.
mental challenges that young people adore. It's a fun-

filled game in which a team of kid contestants try to 7
identify words as they are drawn on a high-tech video b

paintbox by a teammate.
I AVAILABLE AS A HALF HOUR STRIP
- FOR SUMMER 1989.

i Call for a pilot screening:
I 818-777-6561/212-605-2786

PICTIONARY | Fricdugagtey Distributed by
| s | Q. MCATV
u el ST _1ng o D 1
. & - i * © 1988 MCA TV. All rights reserved.
The #1 selling board game in America h - 5 CA TV Al
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Membership putiea

EDITOR: In reference to your story: ‘“NAB
faces opposition to its Class A FM propos-
al’”’ (Nov. 28). 1 am another one of the
growing list of Class A broadcasters who
have pulled their membership in NAB. I
had felt for several years that the NAB was
composed only of the **big boys™ and that
the organization was not predicated on the
support of grassroots, local radio. There
had not been an issue such as this come (o
the forefront for several years, and after
some calls from NAB broadcasters, I decid-
ed to join. '

Now this issue brings into focus again
that the NAB is not concerned about small-
market broadcasters. The old adage *‘he
who has the gold makes the rules’” definite-
ly applies here. I have pulled my member-
ship in NAB because once again It appears
that it’s an organization that works for the
big guy, but when the issues warrant sup-
port of the little guys, it's not there.

1 hope the ‘‘AM-ization of FM™" argu-
ment isn't listened to at the FCC. IU’s just a
scare tactic. Randall Miller, president and
general manager, WRVI(FM) Virden, Il

Production options

EDITOR: | would like to remind the net-
works, studios and series producers (**The
High Price of Success,”” BROADCASTING,
Oct. 10) that the United States is not on¢
state (California), but 50 states. Instead of
taking television series productions off-
shore, thereby restricting employment to a

small, elite group ©Of AmMercans, ey
should take a serious look at the other 49
states.

Any series shot primarily in a studio (sit-
uation comedy, game show, soap opera,
magazine format and reality show) can be
produced anywhere in the United States,
including the snowbelt, at a substantially
lower per-episode rate than the production
costs in California.—Pamela Dedrick, pro-
duceridivector, Windflower Productions,
Burnsville, Minn.

Voices of experience

EDITOR: I want to commend BROADCAST-
ING and your chief correspondent, Leonard
Zeidenberg, for the accurate and informa-
tive articles on the recent World Adminis-
trative Radio Conference on Space Services
that was held in Geneva [BROADCASTING,
Oct. 3, 10]. They were timely reports on
this complex conference which is so crucial
to the future of satellite communications.

As the Deputy Head of the Canadian
delegation, 1 was fully involved with all
aspects of the conference and 1 was inter-
viewed several times by Mr. Zeidenberg. 1
have now read his two reports on the con-
ference and 1 can attest that they are accu-
rate, complete and have even captured the
politically volatile atmosphere that existed
during the conference sessions,

Such authoritative reporting gives me the
assurance that BROADCASTING is a source
of news that can be trusted to be accurate
and complete. E.D. DuCharme, director,
regulatory policy and planning branch, Ca-
nadian ministry of communications.
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A legend comes home.
Lo,

. Yy 1"‘ . . o I
The triumphant return of successful family television.
After 21 years on television, Lassie is back.
And each all-new, half-hour episode will add to the Lassie legend
as one of the most successful series in television history.
Lassie is home again. Be part of the legend.

Half-hour, once-a-wecek series. Available on a barter basis,
for a September 1989 start.

Lassie

Brought to you by Palladium Entertainment, Inc.
Distributed by

MCATV

Call for a presentation screening.
Station clearances: (212) 605-2786 / (818) 777-6561

Just released and already cleared in 41 markets.




Universal Pictures Debut Network...
by every imaginable standard,
television's most successful movie network
for three straight years.

Coming real soon...
Debut III.
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Cable heads west for its date in Anaheim

A substantial portion of the cable industry, 9,000 strong, is gather-
ing in Anaheim, Calif., this week for the Western Cable Show to
bask in cable’s continued good fortunes.

As was 1987, 1988 has been a strong year for the industry. Cable
penetration continues to climb, reaching 53.8% in November, ac-
cording to Nielsen. The 1.6 million subscribers added in the last
three months amount to the largest quarterly increase since 198}.
Those penetration gains came despite widespread increases in basic
rates throughout the year, further strengthening the balance sheets
of cable companies.

The sunny optimism is also reflected in the numbers for the show.
Attendance is running 5% ahead of last year, organizers say, and
the number of exhibitors, 225 taking 110,000 square feet of space,
has forced officials to open up a neighbaoring arena for mare floor
space, the first time that has happened since 1981.

On the public policy fromt, the issue that has overshadowed all

others this year for the cable industry is the specter of telephone
company entry. The topic will be addressed during the final panel
session (Friday, 10:30 a.m.), and will feature, for the first time
before a major cable audience, two top telephone company officials:
Lee Cox, president of Pacific Telesis, and Dan Behuniak, assistant
vice president, government relations, Bell Atlantic. Other panelists
include: John Goddard, NCTA ckairman, and president and chief
executive officer of Viacom Cable; FCC Commissioner Patricia
Diaz Dennis; John Sie, senior vice president, Tele-Communications
Inc., and Intermedia general partner Ed Allen. CATA President
Stephen Effros will moderate.

Other panel sessions will address the major issues facing the
industry today, including the future of basic and pay services, the
role of pay-per-view, sports rights and marketing. Fiber optics and
high-definition television will dominate the technical sessions on
Wednesday and Thursday.

Centel on block; Continental consolidates

Centel Corp. announced last Wednesday (Nov. 30) that it was
selling its 82%-held Centel Cable Television subsidiary, and Dow
Jones & Co. announced the same day that it was selling its stake in
Continental Cablevision. The price for Centel Cable could range
from $1.1 billion to $1.4 billion, while Dow Jones said it was
selling its 17% interest in Continental, the country’s third largest
MSQ, for $299.8 million.

Centel Cable is being sold so that its shareholders will realize the
value of their cable television investment, and to allow the parent
Centel Corp. to focus on its local exchange carrier and cellular
communications businesses, according to John P. Frazee Jr., chair-
man. president and CEQ of Centel Corp. and chairman and CEO of
Centel Cable.

7 Frazee said the sale of Centel

[/ Cable, which serves more than

‘ EN rE‘ 555,000 subscribers in six states,

should not be interpreted as a neg-

ative comment on the future of

cable television. *'I think there are

great prospects ahead for the cable

industry,”’ he said. But, he said,

the company saw its greatest en-

hancement of value in the growth

opportunities in its local telephone
and cellular businesses.

‘I know they wanted to getto a
million subscribers,”’ said Ken-
neth T. Berents, an analyst at
Butcher & Singer. But the compa-
ny thought that the prices it would
have to pay would be too high for
the return on its investment, he
said.

Analysts gave a range of $1.1
billion to $1.4 billion for the price
that the systems might bring,
based on a per-sub price of $2.000-52,500.

The price for the company could be in the neighborhood of $1.3
billion. estimated Gregg Seibert of Salomon Brothers, working
from Centel Cable’s public documents. **The company should sell
at a relatively high cash flow multiple,”” he said, **due to its low
cash flow per subscriber.”” The company reported a cash flow
margin of 39% for the third quarter of 1988,

Frazee said the company’s margins reflected its commitment to
addressability and pay-per-view technology. causing high deprecia-
tion charges and startup costs. ‘*Where [cash flow margins] are
now is no indication of where they are going to be,”’ Frazee said.

The day of the announcement, the price of Centel Cable stock
jumped from $24 to a closing price of $37.625 per share. Berents
said that at a per-sub sale price of $2,000, each share would have a
pre-tax worth of $43. At $2.500 per sub, the value per share would
be $54. he said. Morgan Stanley has been retained to assist in the
sale of Centel Cable.

Dow Jones & Co. is selling its stake in Continental Cablevision
to the company’s chairman and CEO, Amos Hostetter Jr. Under a
1981 agreement, Continental Cablevision itself has 30 days to
match the offer of its CEQ.

In 1981, Dow Jones bought into Continental Cablevision with
the purchase of 3.1 million shares, or 24.5% of the company, at a
cost of $78.5 million. In January 1986, Dow Jones sold back two
million of those shares to the company for $100 million, bringing it
to its current holdings of I.1 million shares.

Dow Jones said the decision to sell reflected the attractiveness of
the $270-per-share stock price in comparison to the $25-per-share
price paid by Dow Jones in 1981. The company said it planned to
use the proceeds, expected to be $193 million after taxes, to reduce
debt and for other corporate purposes.

Continental Cablevision has roughly 2.3 million subscribers,
according to a company spokesperson.

CNBC signs Cox, Cablevision Systems

NBC took a second large step in getting its Consumer News and
Business Channel off the ground last week by signing Cox Cable
and Cablevision Systems to carry the new service. And Michael
Eskridge, president of CNBC. said more deals will be announced at
the show this week. '‘We have some big ones that are virtually
complete,”’ he said, which, combined with the four million com-
mitted by TCI, will put the service well on its way to reaching the
nine million subscriber goal it has for launch.

Cox plans to commit all its 1.5 million subscribers at launch,
which Eskridge said last week would be mid-April. Cablevision,
which will have 1.3 million subscribers when it completes several
system acquisitions, will commit most of its subscriber base at
launch, CNBC said.

Ajit Dalvi, senior vice president, programing and marketing at
Cox, said Cox was impressed by NBC’s commitment, after meet-
ing with NBC News President Michael Gartner and NBC Sports
President Art Watson. **It looked like they were very prepared to
contribute their resources to make CNBC successful,’” Dalvi said.
““The stakes are awfully high.”” Dalvi said. ‘*NBC was fairly open
on its business plan,”” he said, which showed ‘‘how long the
company is willing to fund the losses.”” As for FNN, Cox’s
contract has run out and Dalvi said it would be difficult to carry two
services in the same genre when channel capacity is tight.

Eskridge said CNBC has hired 50 people, including on-air
talent, sales, news and affiliate relations personnel and will have
220 on staff at launch. Next month, CNBC will move its headquar-
ters to Fort Lee, N.J., first to temy nary quarters. then to a
permanent site in a new building being constructed. Eskridge said
CNBC will have two ‘‘good-sized studios,’” plus another small
one, and 37,000 square feet of space on one floor of the building.

Eskridge’s primary responsibility is putting the network on the
air, leaving the signing of cable operators to his affiliate relations
staff. CNBC has hired Det . Lieberman, a former Lifetime affili-
ate vice president, to be vice president, affiliate relations, Western

Broadcasting Dec 5 1988

36



Eskridge, Dalvi and NBC Cable President Tom Rogers
region.

Eskridge said CNBC has **lots of possibilities™ for sports pro-
graming, but that a boxing deal was the only venture CNBC would
disclose.

Whitehead-Viacom-Turner group
tilts C-band replacement picture

A small but powerful group of programers is apparently gaining
unexpected leverage in what earlier this year had appeared to be a
replacement satellite sellers’ market.

Various reports place Viacom International. C-SPAN, The
Weather Channel and possibly the Turner Broadcasting System and
the Disney Channel among programers together seeking C-band
replacement capacity—specifically, three satellites, 30 transpon-
ders. Only C-SPAN and TWC confirmed participation.

The group is working through Clay Whitehead. former Hughes-
Communications president, whom many credit with inventing the
condominium concept of satellite occupancy.

“*There’s chaos out there™ in current negotiations among half a
dozen operators and approximately 50 cable programers, said
Whitehead. describing himself as a *‘go-between.”” The central
concern for the programers, he said, is to end the *‘kind of crazy
game of musical chairs that occurs every time one of these birds
nears end of life.”

Referring to Viacom's move last winter from Satcom to Galaxy.
which also involved TWC and C-SPAN, said TWC President John
Wynne: “*We are exploring with Viacom the options. just as we
worked together on Galaxy III." Whitehead **is doing all the
talking™" to the satellite operators, said Brian Lockman, C-SPAN
network operations vice president.

As GE Americom. Hughes Communications and AT&T descend
on the Western Cable Show—each ready to sell C-band replace-
ment capacity, and each armed with FCC authorizations to launch
birds in the 1990"s (BROADCASTING, Nov. 21)—at least one opera-
tor, GE Americom, is troubled by the group approach.

Said Martin Lafferty, GE Americom vice president, cable ser-
vices: "*We very much want to provide capacity and services to
cable programers...but we have problems, serious problems, with
the Whitehead group. The history of programer co-ventures does
not promise long-term cohesiveness ‘‘because they are deeply
competitive,”” he said.

Hughes vice president, video services, Jerry Farrell, confirmed:
**We have talked with him [Whitehead]. but no agreements have
been made.”’

Not all programers are sold on the group approach. Said Disney
vice president, finance. Patrick Lopker: **Each programer tends to
make sure his own needs are met. [ couldn’t really say the group
idea would be best. Each approach has its benefits.”

Cable goes to city hall

The cable industry has wasted no time in trying to persuade the
leadership of the National League of Cities to hold off on approving
a new communications policy that, in their eyes, is loaded with
trouble (BROADCASTING. Nov. 28). The NLC met this past week-
end to consider the policy, and judging from the grassroots cam-
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paign under way, the initiative might be slowed down.

Cable executives were making the rounds last week. focusing
primarily on the portion of the policy that endorses telco entry into
cable. Other provisions call for major reforms to the Cable Com-
munications Policy Act of 1984 that, if enacted, would restore city
authority to regulate rates and lead to greater municipal control
over franchise renewals and transfers (BROADCASTING. Nov. 28).

A key player is Phoenix Mayor Terry Goddard, who is the
NLC’s incoming president and believed not to be a fan of the
telephone industry. Dimension Cable (operated by Times Mirror)
in Phoenix provided Goddard's staff with material on the subject.
according to Susan Bitter-Smith, executive director of the Arizona
Cable Television Association.

But Dimension also had its outside consultant. Rick DeGraw of
Roots Development, meet with Goddard. DeGraw also happens to
be Goddard's former campaign manager. **This has not been a
heavy-duty lobbying effort.”” said Bitter-Smith. adding that “*we
just wanted to find out if the mayor had made a decision.™ It is
Bitter-Smith’s understanding that he had not yet taken a position on
the matter.

NLC President Pam Plumb of Portland, Me., met last week with
Paul Cianelli, president of the New England Cable Television
Association, and Tom Rutledge, who runs the ATC system in
Portland. Plumb said they “*put forward their case.”” And that she
told them she was ‘“‘not prepared to carry their brief.”

In Fort Worth, Mayor Bob Bolen (NLC’s second vice president)
heard from Bryan O'Hara, general manager, operations, of the
Sammons system there. O’Hara described the meeting as **brief™
and said he ‘“dropped off a position paper.”” A spokesman with
Bolen’s office said the mayor left for Boston undecided on the
telco-cable issue. The spokesman also said Bolen heard from
AT&T. The long-distance carrier shares cable’s concerns that the
business restrictions on the Bell operating companies remain intact.

Also last week, the Los Angeles city council turned down the
telco-into-cable provision because it thought it might jeopardize the
city’s standing in its lawsuit against Preferred Cable.

NLC attendees were likely to hear a strong pitch from Robert
Sachs. senior vice president, corporate affairs at Continental Cab-
levision, to leave the act alone. during a preconference panel
session on cable refranchising.

Valenti wants action on cable-Hollywood

Will there be a cable-Hollywood
deal?

The answer may come within
the next two months. After a six-
month hiatus, key cable and mo-
tion picture executives met in
Washington two weeks ago, re-
suming efforts to reach agreement
on a legislative package that
would set ground rules for a rela-
tionship between the two indus-
tries.

The session was not particularly
fruitful, but Motion Picture Asso-
ciation of America President Jack
Valenti said Hollywood would
present specific proposals at the
next meeting and press for at least
a basic agreement before the new
Congress assembles in Washington early next year. [ told them
that the time has come to no longer talk in concept.” he said.
“‘Let’s just put one, two, three, four, five, six down on paper.”

Valenti said the time and place of the next session has not yet
been set.

Valenti declined to discuss any proposals. *‘We don’t want to
negotiate in the journals,” he said, but added that discussions are
aimed, in part, at limiting cable operator ownership and control
over programing.

John Malone, president of Tele-Communications Inc., one of the
cable negotiators, said after the talks broke down last May that he
would be willing to accept ‘‘a reasonable...financial interest™

Valenti
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restriction on programing ownership. The lack of progress hereto-
fore indicates that ‘‘reasonable’” 1s a difficult term to define.
National Cable Television Association President James Mooney,
Valenti's cuble counterpart in the discussions. was reticent. He said
there is no deadline for consummation of a deal. Asked about the
deal’s prospects. he said: ‘I am always cautiously optimistic.”

MSO buy-in of Showtime now

It now appears the long-anticipated investment by several cable
operators in Showtime may never happen. Showtime Chairman
Tony Cox said last week that MSO ownership is not needed lor
economic or distribution reasons. and would only make sense for
strategic ones. ‘‘1 don’t need to get into systems,”” said Cox. '
have no prablem with Showtime distribution...I just need those
svsiems 1o recognize the value of Showtime and market us.™

A buy-in for strategic reasons is still possible. he said. if it
makes sense for both sides. but indications are there is less and less
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reason to do so. He questioned whether “"having the MSO’s as
owners would be significantly that much more advantageous to us
than having them as aftiliates,”” especially since both services have
posted subscriber gains since November 1987 without MSO owner-
ship. ““I talk to these guys fairly regularly,”” he said, but *‘there are
no currently active conversations going on with the group.™
(Although MSQO's had shown interest in Showtime, primarily as
a way to keep HBO in check, their enthusiasm was tempered by the
overall health of the pay business, which has held steady. at best.)
Cox gave little hope that a deal would be struck with a foreign
company or a Hollywood studio, once considered possibilities.
““We don’t need the money, so I don’t know what having a foreign
investor brings strategically other than cash,” he smid. As for
Hollywood, he szid: “‘l have the best movies in pay television
today. I'm not sure how much better the product can be by having a
studio invesiment.”” He said “‘studio conversations are at best
occasional [and] not something we're actively seeking.™ a

Three-network share down but HUT’s up

ABC manages to post gain;
independents, pay cable up

The story of the November television
sweeps was the viewers, more of whom
wrned on their television sets. The in-
creased HUT (homes using television) lev-
els, multiple-set viewing and use of VCR's
allowed the three broadcast networks to de-
liver virtually the same size audience in
prime time. while other viewing alterna-
tives. particularly independent television
and pay cable. registered impressive raiings
increases {or the month.

Among NBC. ABC and CBS. which reg-

series—including movies and mini-series in
a regularly scheduled time period—for 77%
of its half hours, compared to 66% for CBS
and 59% for ABC. Both the latter two
networks had more specials, and for ABC,
24% of its half hours were used to air
special movies, including War and Renem-
brance.

NBC vice president, sports research,
Gerald Jaffee. said the network's fourth
consecutive November win was especially
noteworthy given the help ABC was sup-
posed to have gotten from War and Rememn-
brance. But the leading network had its
own problems, and ratings were down 7%

from the prior November. Problems were
especially noticeable among its leading
shows, which have been used to help nur-
ture new series. Of the top five NBC prime
time series, three were off by sizable per-
centages: The Cosby Show, down 19%, 1o a
26.3 rating; A Different World. down 26%,
to a 21, and Cheers, off 20%, also to a 21.

NBC was not alone: ratings were down
for all but two of the top 10 network shows.

The numbers were also mixed for ABC.
Although it was the sole network to im-
prove over all. showing better ratings in
two-thirds of its half hours, it showed the
worst declines in two key dayparts, morn-

istered a combined 41.6 rating/67 share, the

ing news and daytime. Still, Larry Hyams,

race was won by NBC with a 15.4/24,
while ABC, at 14/23. was alone among the
three to register a ratings increase. CBS
finished with a 12.2/19 and had some siz-
able declines in key prime time demograph-
ics.

Despite the elections and a writers” strike
that ruined promotion strategies and still
delays some premieres. the actual audience
delivered by ABC, CBS und NBC was off
only 1%, or just under 500,000 households.
Still, the networks as an industry had also
(o be concerned about viewership erosion in
other dayparts as well, which, except for
Saturday morning children’s television,
were all down.

For the season to date, ABC. CBS and
NBC have seen al least a 6% decline in
ratings, with most of that decline coming in
jate September and October. Whether the
improvement in November continues—au-
dience share was down just three points—
depends on affiliate preemptions and
whether the audience returns to series after
having sampled shows elsewhere. Said
CBS senior vice president David Poltrack:
“‘Look for the month of January to reestab-
lish the series viewing pattern.”’

NBC won first place by taking Monday.
Thursday and Saturday. while finishing last
only on Friday. Also winning three nights
was ABC, which took Tuesday, Wednes-
day and Friday. while finishing last on
Thursday and Sunday. CBS won only Sun-
day and finished last on the four other
nights. There was some difference in the
way the three networks scheduled during
the sweeps. NBC relied more on regular

director. audience research, said: “‘From
ABC’s point of view. this was one of our
best sweeps performances in recent memo-
ry. Even without War and Kemembrance,
we were up on six of seven nights and we
won Friday for the first time since 1979."

For CBS, the best {ace it could put on its
ratings numbers was that the strike and War
and Remembrance had altered its strategies
and weakened its movie nights, a situation
Poltrack said would soon improve. But the
network’s hopes to build a new schedule
appeared set back by the failure of many of
its new series. five of which ended in the
bottom 10 in the rankings.

There was some dispute between ABC
and CBS research as to how the two net-
works performed on the basis of ‘regular

‘Married..." with ratings, on Fox

Broadcasting Dec 5 1988

as



1 TOP OF THE WEEK |

LX)

series.”” Poltrack said the two networks
were tied, whereas Hyams said ABC, using
the definitions that A.C. Nielsen uses, was
in the lead.

Clearly benefiting from a comparison
with last year was Fox. Research by CBS
showed that the independent network post-
ed a 5.5/8 rating for its limited schedule,
compared to a 3.7/6 the year before. Mar-
ried...with Children showed a strong gain,
toa 9.3/13, compared to a 4.4/7 in the prior
November sweeps. America's Most Want-
ed, a new show, also obtained a 9.3/13.
Poltrack pointed out that the lead-out of
Mavrried...with Children is dissipated by the
shows that follow: “Now they will have to
start making network-type decisions” on
whether to replace the existing schedule
with new shows.

Home Box Office was also up—from a
6.9 to an 8.3—for the first time in four
years, said Poltrack. The pay cable network
may have benefited from the younger com-
ponent of ABC’s audience that switched
away from War and Remembrance. and
from weak performances by the networks
on Saturday night, which Poltrack said is
HBO’s strongest night. o

Syndicated sweeps winners:
‘Wheel,” ‘Jeopardy! and ‘Cosby’

The November rating books will mark the
beginning of the end for some syndicated
shows. Although the data is still being com-
piled, a rep firm programing vice president
said the November numbers will not be
significantly different from October’s num-
bers."*Wheel of Fortune, Jeopardy! and
Cosby continue to lead the way among syn-
dicated fare,”” the executive said. ""Wieel
and Jeopardy!.”” he said. ‘‘continue to
show signs of weakening, while Cosby has

Fall sweeps:
Prime time ratings

1987 1988
ABC, CBS & NBC 43 415
Independent TV stations 91 134
Superstations 29 33
PBS 27 25
Cable Origination 57 76
Pay Services 35 38

shown continued strong growth for the past
couple months.™

The picture is not so bright for some
new-season syndicated shows, other rep
sources said. ““USA Today: The Television
Show continues to be disappointing, as does
Family Feud, and none of the medical
shows are doing very well,”" said one rep
analyst. Both USA Today and Feud are
fighting to hang on to time slots that King
World is aggressively going after with its
tabloid show, Inside Edition, scheduled for
a January launch and currently having
cleared 60% of the country.

Last week, however, GTG Entertainment
President Grant Tinker and USA Today:
The Television Show Managing Editor Jim
Bellows talked to the program’s affiliates
around the country via closed circuit feed to
allay concerns the company was not com-
mitted to the show. **We will be "a go’ for
as long as you will stay with us,”” Tinker
said. Tinker said the company has finally
come up with the right format for the show,
and he credited Bellows with the improve-
ment. “*We have found the show,™” he said.
“*‘Now we just have to get viewers to find
i.”

The good news for USA Today is that it
showed marginal growth from October to
November in Nielsen's metered markets. In

October, the show averaged a 5.4 rating/] |
share. The November books show the series
improving to a 5.9/12. The bad news, said
the rep firm executive, is that the show
continues to lose an average of four share
points from its lead-in. LBS’s Feud showed
minimal growth in November. The show
scored a 6.4/14 in November, compared to
the 6.0/13 it pulled in October. Cosby con-
tinued to show growth with a 9.9/19 in
November, compared to the 9.2/19 it
scored in October. The show increased its
share 46% over its lead-in for November.

While the market has been rough and
tumble for series that launched in Septem-
ber and October, it has also taken its toll on
shows hoping to launch next fall. Buena
Vista Television announced that it will not
launch Twenty Questions, its first-run game
show. **Our read of the marketplace now is
significantly different than it was three
months ago when we decided to take out
Twenty Questions,”” said Bob Jacquemin.
president, Buena Vista Television. Jacque-
min pointed to the rush of tabloid-type
shows to the marketplace as one reason for
Buena Vista’s decision. ""We don’t feel
there are enough viable time slots available
now,”’ said Jacquemin.

Also, a company spokesman at Multime-
dia said the end is near for its first-run game
show, Jumble. Though not officially de-
clared dead yet, *‘a decision will be made
in the next two weeks,”” he said, blaming a
crowded marketplace for the show’s uncer-
tain status.

Lorimar, which is launching Third De-
gree, a game show similar in concept to
Twenty Questions, insists the show *‘is re-
ceiving a positive response in the market-
place,”” and will be taken to NATPE. Lori-
mar, however, refused to discuss the
show's clearances lo date. g

Radio Free Europe/Radio Liberty: Free at last

Soviet Union stops jamming of
shortwave services in what is
being read as sign of glasnost

Without notice, the Soviet Union ceased
jamming Radio Free Europe and Radio Lib-
erty last Tuesday (Nov. 29). permitting the
shortwave services to be heard in the Soviet
bloc for the first time since their inception
in the early 1950’s, according to U.S. offi-
cials.

At a Washington press conference the
following day. Ben Wattenberg, vice chair-
man of the Board for International Broad-
casting, the federal agency that oversees the
services, said the Soviet Union has made no
announcement of the cessation. Engineers
in the services’ Munich headquarters no-
ticed that the jamming stopped at 9 p.m.
Munich time (3 p.m. ET), and subsequent
reports from inside the Soviet Union con-
firmed that the signals were getting
through. he said.

BIB Chairman Malcom S. Forbes Jr.
praised the Soviet action. "*The cessation of
jamming against RFE/RL is a welcome and
positive development.... By ending this

practice, which violates a number of inter-
national agreements to which the USSR is a
signatory, Mr. Gorbachev has sent a strong
signal of his commitment to glasnost.™

Gene Pell, president of RFE/RL. said he
hopes “‘the experience of the past 24 hours
will become permanent and will be extend-
ed to include an absolute and irrevocable
end to all jamming."

Wattenberg speculated that the Soviet
Union's action was a concession to the
“open nature of global technology.... It's
getting very, very hard to stop messages
from getting anywhere in the world.”

Forbes attributed it to a combination of
politics and money. He said it may be
**more than a coincidence™ that the cessa-
tion occurred the week before Soviet Presi-
dent Mikhail Gorbachev was due to meet
with President Reagan and President-elect
George Bush in New York. Forbes said the
end of jamming will save the Soviets a
“*significant sum of money."" He estimated
that jamming costs the Soviets from $750
million to $1.25 billion annually.

The Soviets stopped jamming the United
States Information Agency’s Voice of
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America broadcasts May 26, 1987 (BRoOAD-
CASTING. June 1, 1987), except for those
non-English language broadcasts to Af-
ghanistan. In announcing the lifting of the
VOA jamming. Soviet foreign ministry
spokesman Yuri Gremiskih said the jam-
ming of RFE/RL would continue because
they are *‘instruments of the CIA,"" seeking
the overthrow of the communist regimes of
Eastern Europe. RFE/RL is primarily dedi-
cated to covering the internal affairs of the
countries in the Soviet bloc. By contrast.
VOA focuses primarily on U.S. news.

Radio Free Europe broadcasts in nine
languages to Eastern Europe and the Baltic
nations. Radio Liberty broadcasts in 12 lan-
guages strictly to the Soviet Union and Af-
ghanistan. Altogether. they account for
some |.600 hours of air time each week and
reach an estimated 55 million listeners.

The officials would not speculate on any
programing changes that might be made as
& result, except that they hope to cut back
on repeat broadcasts which were necessary
to fight jamming.

RFE/RL broadcasts are still jammed in
Czechoslovakia and Bulgaria, a

ol



News directors ‘reach for

Some 1,500 broadcast journalists and others gathered in Las Vegas
{ast week not to gamble but to recharge professional batteries, meet
and gossip with old friends and, they hoped, gain some insights to
give them an edge in their efforts to improve ratings and service to
viewers and listeners in the year ahead. The theme of the 43rd
Annual Radio-Television News Directors Association [nternation-
al Conference and Exhibition, after all, was “Winning: Reach for
Excellence.”

There were other themes as well. One was RTNDA's continuing
effort to help minorities gain entry to broadcast jowrnalism. The
association is aitempting to reverse a decline in the percentage of
minorities in the field. Another was sounded by RTNDA President
Ernie Schultz in calling on memnbers to prepare for a major battle to
resist expected efforts in Congress to restore the fairness doctrine.

The conference provided the usual array of panel sessions de-
signed to help news directors improve themselwes professionally and
even personally. (One panel was headed “Buwrnout and Family
Relations.”) But the speakers left some observers to wonder whether
there was one set of news dirvectors in the U.S., or two. CBS News
correspondent Ed Bradiey said he was “encouraged” by some of the
product of local journalism he has seen and heard. But Bill Ster-
noff. corvespondent for USA Today: The Television Show, said
many news directors, “particularly in the larger markets,” are
doing an extraordinarily poor job of managing. of working to
improve staff, and are suwrvounding themselves with “yes” men and
women. He said several times that he did not expect to be invited
back to an RTNDA conference.

Then there was NBC News correspondent Garrick Utley express-
ing his concern, not about the product of those in his field. but about
“trash television.” He feels it is debasing the currency of broadcast
Jowrnalism—its credibility. But with the passing of fhe Keagan era.
and what he said was its “anything goes” atmosphere. Utley thinks
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excellence’ in Las Vegas

time may be running out on entertaininent posing as journalism.

A pall was cast over the RTNDA proceedings with the announce-
ment that Douglas Edwards, the veteran CBS News correspondent
who 18 the 1988 recipient of the Paul White award. was too il to
attend the conference. Bill Small, a former CBS News Washington
bureau chief who served as president of NBC News. was to speak in
place of Edwards at the Paul White banguet on Saturday. Small
was president of RTNDA in 1960 and was the Paul White award
vecipient in 1974. He is now the Felivx E. Larkin professor of
comamunications and director of the Center for Communications at
Fordham University’s School of Business Administration.

Network news executives. as is their custom, met with directors of
their affiliates at the conference. Last week, two new network news
presidents werve on view for the first time—David Burke of CBS
News and Michael Gartner of NBC News. Burke, according to one
of those present, sought to ease concerns of some that anchor Dan
Rather had been overreaching in the influence he was altempting to
exert. Burke reportedly made it clear he was running the news
division. But with that assertion of responsibility went the job of
answering affiliate news directors angry at CBS's failure on elec-
tion night to provide themn with the scheduled cutaway at 9:25 p.m.,
ET. Burke said the network had called the election for Bush at 9:17
p.m. and felt it should not interrupt its coverage at that point.
Gartner reportedly expressed concern about the loss of audience
being suffered by all three network news operations and said he had
been talking to NBC anchor Toin Brokaw about ways to improve
ratings. But he declined to say what ideas, if any, he had.

As for ABC News. Bob Murphy, vice president for television news
operations, was the man doing the briefing and taking questions.
But he had no problem. It was, swid one of those present, “a sea of
tranquility.”

The RTNDA conference was something more.

Journalistic improvement up to grass roots: Bradley

RTNDA keynoter decries sorry state
of presidential politics, says
network news needs more time

Ed Bradley, correspondent for CBS News’s
60 Minutes, last week looked with distaste
on what he regards as the sorry condition of
American presidential politics—a condition
he feels network journalism is partly re-
sponsible for—and called on local broad-
cast journalists to help remedy the situation.
He also seemed encouraged by the product
of local broadcast journalism but said the
network news operations’ need is for more
time. And in that. he was touching again on
the networks’ ambition to carve additional
prime time out of their atfiliates’ sched-
ules—an ambition affiliaies have refused to
honor.

Bradley discussed those issues in the
keynote address he delivered to the opening
session of RTNDA’s annual gathering. The
speech covered a number of topics. It was
like 60 Minuntes, he said—a ~“magazine”
approach. Among the topics: “‘racism’’ and
the need to reverse a decline in the percent-
age ol minorities in broadcast newsrooms.

As for the presidential campaign, he saw

it highlighted by two ‘"debates™™ that were
not debates but joint press conferences that
offered little opportunity for spontaneity.
He also saw a campaign that, in the precon-
vention stage. was pockmarked with prima-
ries and caucuses that constituted a “‘win-
nowing out process’’ rather than a means

for picking the best candidates. Indeed, he
said, many voters were enthusiastic about
neither of those finally nominated. Radio
and television, he said. are largely responsi-
ble for the vast changes that have taken
over the political process. Politicians, he
said, tailor campaigns and political conven-
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tions ‘‘10 television coverage’’; more accu-
rately, network television coverage.
Bradley offered no suggestion for im-
provement other than to say it is at “‘the
grass roots that change will begin.”" Local
broadcast journalists, he said. tell viewers
and listeners ‘‘what is important in their
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lives™ and ‘*what they need to know about
the world around them. 1 urge you to look
for ways to get the people in your commu-
nities involved in the process.”” Bradley
said local journalists could examine a host
of questions, including the possibility of
shorter campaigns, placing ““true limits on
campaign spending,”’ allowing **same-day
voter registration™” and enacting uniform
poll-closing legislation. And. with only
20% of eligible voters participating in the
primaries and caucuses, and with less than
half of those voters participating in the gen-
eral election, Bradley said broadcasters
“*have a responsibility to show people why
they should be involved and not sit on the
sidelines.

“*When you go back to your home-
towns,”" he said. *"think of what you can do
to spark the debate.”” Contrary to the criti-
cism that has been heaped on local televi-
sion by network correspondents in the
past—and contrary. as weli. to the remarks
of Bill Sternoff of USA Today: The Televi-
sion Show, made at a general session the
morning after Bradley spoke—the 60 Min-
utes correspondent said he was “‘encour-
aged’” by some of what he has seen of local
television around the country: “*More ex-
tended reports. more documentaries. More
stations sending reporters to cover foreign
stories as well as the political conventions
and campaigns—stories that occur outside
your community but that have an impact on
the lives of people in your community.™
Bradley also praised local stations as *‘in-
novators,”” and added., **l encourage you to
change, to grow.”’

As for the networks, Bradley said their
need is “*for more time for more news."
Then, reflecting sensitivity to the stations’
unwillingness to surrender the necessary
time, he said stations should realize that
*‘although we are a product that affects
their ratings, and therefore their profitabili-
ty, we also have a greater responsibility
than earning money, and that is to inform
the public. We need more time for docu-
mentaries.”” There was another need, too,
that he mentioned: **We have to do a better
job of getting people to watch those
hours.””

Bradley also talked of another need the
networks face, one that is more pressing
and immediate than persuading affiliates to
give up more time for longer network news
shows. [t is the need to perform in a time of
budget cuts and of increased pressures to be
number one in the ratings game. Budget
cuts have affected everyone, he said.
“‘Friends have lost jobs. Bureaus have been
cut back or closed; positions left vacant.™
All that in a time, he said. of “’almost a
scrambling to be first, to have the best
numbers.”” And while some in the business
“‘look down their noses at competition,”’
Bradley said, *‘[ believe there is nothing
wrong in being first,”" provided the pinna-
cle is achieved honorably. **The drive for
ratings doesn’t have to be at the expense of
quality,”” he said. **You can be good and
be number one. You can do it without whis-
tles and cowbells.... You can be a competi-
tor with dignity, with class, with grace and
with style.™ m]
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‘USA Today’ correspondent criticizes
news directors, saying they are poor
managers, surround themselves with
‘ves’ men and ‘sell out’ staff and
news for promotional schemes

**Some of what I'm going to tell you is not
going to sound too hot to you. It won't
endear me to you."' And Bill Sternoff, cor-
respondent for USA Today: The Television
Show, may have been right on both counts
in those introductory remarks at a general
session of the RTNDA convention in Las
Vegas last week. The case he argued, as he
put it, was that the *‘emperors’*—the news
directors—"*are unclothed.” **You are let-
ting us down,” he said.

He talked of news directors, ‘*particular-
ly those in larger markets,”” who distance
themselves from the process and the prod-
uct and who *‘don’t manage, but babysit.
You have become babysitters,”” he said.
**The people you hire are playing at televi-
sion. You are not doing enough to help
them become competent professionals.™
Indeed. he said, he knows members of tele-
vision news staffs who **don’t read the dai-
ly newspaper or books.™

That was for openers.

Then Sternoff said of news directors:
“You hire people and change their lives.
You bring them to a new city....Then,
months or a year later, you decide some-
thing is wrong. So you try to change them.
And then you abandon them. They become
uprooted. They become transients. They
didn’t work out. You let them flounder.”
Sternoff also said news directors, or some
at least, surround themselves with *‘yes”
men and women. And when a staffer
*“‘raises a red flag to save the station from
embarrassment or a lawsuit, he or she is
considered a “malcontent.” *’

The lack of character and intelligence
Sternoff ascribes to some news directors is
not evident only in personnel decisions.
“*You sell out your staff and the news de-
partment for a promotional scheme of a
supermarket, putting a promotion in the
body of the newscast,"" he said. **Then you
come to RTNDA and talk of freedom of
information.”’

Sternoff, a 20-year veteran of broadcast
journalism whose background includes ser-
vice with NBC News and KCBS-TvV Los An-
geles, said his remarks were intended to be
“‘constructive.”” For he sees dark days
ahead for broadcast journalism, as indicated
by network television’s loss of another mil-
lion viewers. *“This is no time to be playing
at television,”” he said. “*Our credibility is
weakening as never before, and credibility
is our stock in trade.”

And in *‘the rush to be ‘relevant’—what-
ever the hell that is—newscasts, even on
the network level, have become bland and
boring.”” He also sees the medium attempt-
ing to ‘“‘reach the lowest common denomi-
nator’’—and succeeding. ‘‘We're scraping
the bottom of the barrel,”* Sternoff said. He
thought it little wonder that newscasts are
losing viewers to Jeopardy.

Sternoff is not favorably impressed by
general managers either. ‘‘Many general
managers have no regard for what we do for
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a living,”" he said. Even general managers
who came out of the news departments
**don’t have regard for what we do for a
living. They are managing up—selling their
souls to corporations.’ There was a time,
he said, when stations felt a sense of re-
sponsibility to the public. But no more.

What does Sternoff suggest for news di-
rectors seeking to improve their manage-
ment styles? Look to RTNDA. “*Call your
colleagues. Use the organization to discuss
problems.... Pull together when you have a
problem. This is the only organization that
understands what we do.”

The program for which Sternoff serves as
correspondent has been subject to consider-
able criticism since its introduction Sept.
12. It has been charged with some of the
faults Sternoff complained were common
among station news operations. Sternoff ac-
knowledged that the program had gotten off
to a rocky start. He even said: “*We were
playing at television.”” But he noted the
changes that have been made in format and
management, and that ratings are on the
rise. ‘‘We're going to make it.”

The program, though, still has its critics.
NBC News correspondent Garrick Utley,
who addressed the luncheon meeting on
Thursday, a couple of hours after Sternoff
spoke, expressed his concern over ‘‘trash
journalism.”” And while he did not put USA
Today: the Television Show in that catego-
ry. he said it may one day be seen *‘as the
high-water mark. or the low-water mark, of
graphics and flash. but without knowledge
of what's substance.™ 8]

Garrick Utley takes issue with
‘trash TV,” which he considers
entertainment posing as news

NBC News correspondent Garrick Utley
views the Reagan era as one characterized
by an “‘anything goes’ feeling manifested
in the economy by leveraged buyouts and in
television by what is coming to be called
“trash TV.”” And he thinks the time has
come for broadcast journalists to protest to
their superiors when the Geraldo Riveras
and Morton Downey Jrs. cross the line of
what is *‘acceptable.’” For such programs
are designed as entertainment but pose as
news. And, he said, “‘they feed off the
lifeblood of broadcast journalism: credibil-
ity.”” But maybe, he said, the pendulum is
beginning to swing back.

Utley was the luncheon speaker on
Thursday (Dec. 1) at RTNDA. He said he
was not ‘‘trashing trash TV, but he
seemed to come close, in discussing a sub-
ject of concern to a number of the news
directors in Las Vegas.

Utley sees the programing as typical of
an era reflecting the relaxed attitude of
President Reagan, an era when everyone
“took a vacation.”” Journalists, too, he
said. They did not, for instance, adequately
examine the consequences of the cuts in
government funding. Nor did they, he said,
pay sufficient attention to minority hiring,
which experienced a decline, in percentage
terms, in broadcast journalism.

But Utley's concern is with television
programs he thinks **are coming very close
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to public incitement.”’ He acknowledged he
is not a lawyer. Still, he thinks the pro-
grams—presumably like the one Rivera
presented featuring black civil rights activ-
ists and neo-Nazi tvpes und resulting in a
wild melee in which Rivera sutfered a bro-
ken nose—are “‘getting close to crying
‘fire” in a crowded theater.”” And, he said,
“their very presence on the television
screen gives the subjects a certain legitima-
cy, that theirs is proper behavior.”
What seemed to disturb Utley particular-
ly was that the programs were ““entertain-
ment posing as news. as documentaries, as
journalism,”” and. what makes matters

worse, they are frequently run in stations’
schedules adjacent to legitimate news pro-
grams. What is the answer? Utley said net-
work and station journalists should “‘raise
heil with their superiors when these pro-
grams g0 beyond the line of what is accept-
able.”

As for their own product, Utley said.
journalists cannot look back to “*a golden
age.’” Nor can they continue to ask for
one-hour newscasts. *‘That is not realis-
tic.”” He said President Kennedy had the
ability to make quality popular. *'Excel-
lence was not elitism, but what a nation
should agree to.™

That era is gone, Utley said. But so is the
Reagan era. *‘when everyone could do his
own thing.”” The President Bush era re-
mains 1o be defined. But Utley thought the
pendulum might be starting to swing back.
The picture of a broken-nosed Rivera on the
cover of Newsweek and the use Satwrday
Night Live has made of such programs as
targets for satire, he said, indicate *‘a swing
back.”

In any case. he said, there will be “‘no
vacation as Bush moves into the White
House. A neglected agenda is surfacing.
News will have to deal with these reali-
ties.”’ o
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under congressional fire

FCC
Hollings questions agency

competence, counts on Bush
administration to turn
commission around

The FCC was again the target of congres-
sional criticism when last week Senate
Commerce Committee Chairman Ernest
Hollings expressed grave misgivings about
the commission on two separate occasions.
Dismissing the FCC as an agency run by
“‘youngsters " who function with a *‘nonpo-
licy,” the South Carelina Democrat called
for a new order there, in his remarks during
an investment conference on technology
and the media, held by Salomon Brothers in
New York. Later he gave a similar address
in Washington at a Practising Law Institute
seminar.

“If we can get a new chairman and a new
FCC. we can get a policy.’” said the senator
in New York. In his comments before the
Washington audience. the chairman indi-
cated he was looking forward to a Bush
administration and the change it may bring
to the FCC. Then maybe Congress can *"get
out of the position of being an appeals
court’’ to the FCC. “‘It is like a dog chasing
its tail.”” said the senator.

Despite the commission’s attitude that
*‘the best government is no government,”’
the 1934 Comniunications Act has worked
“extremely well,”” Hollings told the New
York group. ‘“We love it.”’ The problem
with the current FCC is its disregard for the
law, said Hollings. who has clashed with
the agency over its efforts to abandon many
of its policies.

The commission’s elimination of its anti-
trafficking regulations is another source of
concern to Hollings, who feels the policy
was essential to building the “‘integrity’” of
the broadcasting industry.

On other matters, the lawmaker said he
did not know how the votes in Congress
were lined up for either telco entry into the
video business or for must carry.

At the investment conference, Hollings
questioned the wisdom of restricting the
Bell operating companies (BOC’s) from
manufacturing and information services.
suggesting that Nippon Telephone and
Telegraph would take advantage of the
BOC restrictions to gain a major foothold in
the U.S. communications system. The tele-

communications industry is “‘a ripe plum
for Japanese picking,’” said Hollings. The
information services market, he said, is as
vulnerable to toreign competition as other
U.S. industries. In formulating regulation
for the BOC’s, Hollings said, *'1 am going
to try to do the best I can not to be vindic-
tive and not to have a particular mindset.’”

The senator believes the first order of
business for President-elect Bush is to re-
duce the deficit through tax increases. He
suggested Bush institute taxes, such as a
value-added tax. to do so. Said Hollings: 1f
Bush does not do something to cut the
budget deficit within the next four or five
months, ‘‘he’ll need the Secret Service.''O

Dennis leaves cable programing
door open to telcos

“If we allow telcos to enter the cable busi-
ness, we should require them to do so as
common carriers.” FCC Commissioner Pa-
tricia Diaz Dennis told a group of lawyers
in Washington last week. *’1 fail to see how
the public interest is advanced by having a
telephone company act as the exclusive
packager of programs offered on a telco-
owned cable system within its franchise
area.”’

The position is the same one Dennis ex-
pressed in dissenting from the FCC's *‘ten-
tative conclusion’” that Congress should lift
the statutory ban against telcos owning ca-
ble systems in their telephone service ar-
eas—that telcos shouid be allowed to oper-
ate a fiber optic or coaxial video system and
provide the programing transmitted over it.

But in last week's luncheon speech dur-
ing the two-day annual meeting of the Fed-
eral Communications Bar Association and
the Practising Law Institute, Dennis said
she was not prepared 10 advocate a perma-
nent ban on telcos providing programing.

Dingell delivers. Will telephone com-
panies deliver television signals into the
home? That was the question posed by
John Mclaughlin, poiitical commenta-
tor and talk show host, to John Dingell
the Michigan Democrat who chairs the
House Energy and Commerce Commit-
tee which will ultimately make such pol-
icy determinations. Dingell was asked
the question on Mclaughlin's One on
One program. Said the chairman: “I'd
say no for the foreseeable future, but
it's possible.” Still, Mclaughlin persist-
ed and when pressed, Dingell defined
the foreseeable future as five years.
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““Perhaps later they could also be allowed
10 package programs on a nonexclusive ba-
sis,”” she said. *‘1 will closely review the
comments on this issue.”

Dennis also iterated her belief that regu-
lators should encourage competition in the
delivery of broadband services. “‘The fu-
ture | would like to see is filled with compe-
tition between telcos and cable,” she said.
Regulators should not assume cable and
teicos are ‘‘natural monopolies,”” she said.
“‘Instead we should give compeltition a
chance...Technology may yet take a turn
that could make two or more communica-
tions pipelines economically feasible. As-
suming we allow telco entry, we should try
to channel it so as to unleash the most
productive competition with cable.”

Dennis argued for two-way competition.
““If we let telephone companies offer video
services, we should also let cable compa-
nies offer two-way voice, data and video
services,” she said. "‘In other words, we
should let cable companies do what telcos
do now.”’

The underlying theme of the speech was
the need for more information and beiter
understanding of telco involvement in vid-
€0, which, she said, is *‘one of the preemi-
nent public policy challenges for the next
decade.”’

She proposed an en banc hearings before
the FCC makes its final decision on the
telco-cable ban *‘to test some of the asser-
tions’” of the telcos and cable operators.
“In both the RKO case and our fairness
doctrine inquiry, I found oral argument to
be an effective crucible for testing compet-
ing arguments,”” she said.

She added that the FCC should also en-
courge tests involving video transmission IC
home over fiber optic systems. C
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Today, through his nationally-
syndicated newspaper column,
Thanks A Million, Percy Ross
gives substantial gifts to people
who need a helping hand.

Now, Thanks A Million is
coming to television in a new,
half-hour strip.

Each day, powerful stories
will come to ||fe before a studio audience that will
help Percy choose the best recipients of his money.

And this millionaire isn’t bound to a studio.

He'll take his show on-the-road to respond to people
all over the country. ‘

Thanks A Million can
touch the dreams of each |.
viewer in your market :
with a program that will
fulfill your every wish.

Where dreams
really come true.

Produced by Four Point Entertainment
Distributed by

New York: (212} 685-6699
Los Angeles: (213) 289-7100 , m "
Chicago: (312) 346-6333 /) RTINS
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Programing

‘Cop Talk’: reality in blue

Proposed syndicated '‘reality”
program features outspoken
former cop and famous crimes

As nurcotics detectives in the New York
police department, Sonny Grosso and his
partner Eddie Popeye Egan broke the
French Connection. then the largest heroia
operation in the world, during the late
196('s. After leaving the force, Grosso
launched a career in the entertainment in-
dustry, first as a technical adviser on the
film, “"The French Connection,”’ and then
in television program production (Night
Heat and Diamonds being two recent exam-
ples).

“T"ll always be a cop at heart,”’ says the
outspoken Bronx-born Grosso, who makes
no apologies for taking the side of police on
law enforcement issues. He'll now be tak-
ing that side in front of the cameras on a
proposed new syndicated ‘‘reality” pro-
gram, Cop Talk: Behind the Shield.

The program will feature Grosso, for the
first time as an on-air host (as well as in his
usual role as executive producer), talking
with policemen about famous crimes, such
as the Son of Sam serial killings in New
York. But don’t expect any frank encoun-
ters addressing police corruption or misuse
of power. ““There are already enough peo-
ple cager to do shows like that,”” he said.
Grosso says there are many people in all
walks of life who violate the public trust.
“‘Do cops take money? Yeah. Do priests
fondle litle boys? Yeah. Do politicians
snort cocaine? Yeah. But if you do that
kind of show, you're going to get very few
priests, very few cops and very tew polit-
cians on your show. | just want to talk to
regular guys out there doing their jobs and
what feelings they have about what can be
done to change some things.”

Cop Talk. which is being produced by
Grosso-Jacobson Productions for Tribune
Entertainment, will be offered at the up-
coming INTV and NATPE conventions, for

availability in April 1989. The program had
originally been scheduled for debut in Janu-
ary, but had to be pushed back due to
Grosso’s commitmems to Night Heat,
which is in its final season on CBS’s late
night schedule, and Diamonds, which also
debuted there, but has since moved to the
USA Network.

Despite having strong opinions on a vari-
ety of subjects, Grosso doesn’t intend for
Cop Talk 10 become another Geraldo! or
Morton Downey Jr. Show. “*I’'m not look-
ing for the type of audience participation
that you’d find on the Downey show. I'm
not looking tor people to start a riot or
throw chairs,”” he said.

Grosso says his on-air approach will be
lower key than that of a Geraldo Rivera or
Phil Donahue: “*I'm going to try to be a
moderator and not Phil Donahue because
he’s a talent and Geraldo is a talent. My

talent would be to remain in the background
as much as possible and to let the subject
matter and the guests take over the show.
I’m not an actor. I'm a cop.”’

The cost of producing each weekly epi-
sode of Cop Talk would run between
$50,000 and $100.000, about double Tri-
bune’s initial allocation. *When they origi-
nally came to me and told me what the
budget was, [ told them that in order to do
the show properly, that figure would need
to be doubled, and shortly thereatter, they
told me | had it,”” he said. According to
Grosso's partner. Larry Jacobson. Cop Talk
has been cleared by some 20 stations just on
‘‘phone calls and mailing out tapes of the
pilot.”" Tribune Entertainment President
Sheidon Cooper told BROADCASTING: ~*Cop
Talk will air in the top three markets.”
either on Tribune-owned stations or other
stations in those markets. o

Networks consider programing
from Grant/Tribune

New program production company
finds takers at all three networks;
CBS exercises first choice and goes
for four comedies, a game show and a
made-for-TV movie; ABC looks at two
projects and NBC takes one

Atter a delayed start due to last summer’s
writers’ strike, the program production joint
venture between former CBS Entertainment
president B. Donald (Bud) Grant and Tri-
bune Broadcasting now has development

projects at ABC, NBC and CBS.

The venture, Grant/Tribune Productions
(GTP), is based at Tribune-owned KTLA(TV)
Los Angeles. The company has an agree-
ment with CBS that gives the latter a first
look at all product controlled by GTP. As a
result, most of GTP’s first batch of devel-
opment projects have been claimed by
CBS. They inciude four haltf-hour come-
dies, a game show and a made-for-TV
movie.

Pilot scripts for two of those comedies,
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International Emmys. British commercial broadcasters took three of five International
Emmy awards at an annual ceremony at New York's Sheraton Centre. Winners of the
award, presented by the International Council of the National Academy of Television Ars
and Sciences, were selected from a record 197 entries.

This year's drama award went to Britain's Channel Four series A Very British Coup,
produced by Skreba Films, about an ex-steel worker who becomes Prime Minister. York-
shire TV's comedy series on a minister of Parliament, The New Statesman, won the popular
arts category. And the performing arts Emmy went to London Weekend TV for "Ken
Russell's ABC of British Music” an episode of A South Banrk Show series.

The Australian Children's TV Foundation took the children’s and young people’s category
with the story of a deaf child called Towch the Sun: Captain Johnno, and the documentary
category went to The Last Seven Months of Anne Frank, produced by Dutch TROS
Television in association with Belgium TV companies BRT and AVA.

Career awards also went to Latin American broadcast pioneer Goar Mestre and posthu-
mously to Vitiorio Boni, formerly of ltaly's RAI TV. Mestre, presented with the NATAS'
Founders Award, used the opportunity to call for greater freedoms in his native Cuba and to
warn against government control of media around the world.

In a separate awards presentation last month at the International Film and TV Festival of
New York, several U.S. broadcasters were among winners of the “best of the festival”
honors. Kare-Tv Minneapolis won for best TV documentary with One Small Step. wss-Tv
Atlanta won best TV news program with Nowhere to Run, and WnBC-Tv New York won for
best on-air promotion spot with Baldness. The award for best entertainment special went
to Jim Henson Associates for The Storyteller: The Soldier and Death, while London
Weekend Television won best entertainment program for its The Dane Edna Experience.
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QUESTION:

What show is this?
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1. Green Acres 2. The Rifleman 3. National Geographic

4. I dont know. I never saw it.



Mr. Belvedere, Its




10t what you think.

Even if you don't watch Mr. Belvedere,

V— maybe you should take a look at its success.

Belvedere delivers women and kids with
shocking efficiency.

Racks up summer rerun shares that leave
leading network sitcoms eating dust.

And gets renewed by ABC year after year.

Belvedere is in the classic long-run hit
tradition.

With a family that’s got someone for
everyone in your households.

And a housekeeper whos nobody’s
servant.

But play it right, and he'll be the work-
horse of your whole schedule.

Now, thats something to think about.
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Altogether Now and Love the One You're
With, are now being written. Grant said he
expects pilots for those two shows and two
additional comedies (yet to be revealed) w
be in CBS’s hopper for consideration for
the start of next season. The CBS made-for
project is entitled The Phoenix Project. The
game show, being developed in association
with Barry & Enright, is entitled Ambush.

The network passed on another half-hour
project from Bob Nelson and on a one-hour
contemporary series set in Puerto Rico
called San Juan. Both projects have been
optioned by ABC. The comedy would be
ready for next September, but Sar Juan
probably would not be ready for airing be-
fore the middle of the 1988-89 season, said
Grant.

NBC-TV has so far optioned one made-
for project from GTP entitled The Chaper-
one.

**The writers’ strike put us a little bit
behind time,”” Grant told BROADCASTING
last week. But since the settlement three
months ago, he said, *‘I'm pleased that we
have a lot going. 1 am particularly pleased
with the number of quality writers we have
entered into creative associations with.™
They include Treva Silverman, Douglas
Wyman. Larry Grusin, Michael Biber, Peg-
gy Christiansen. Jack Wohl, Reinaldo Po-
vod, Phil Penningroth, Tracey Jackson and
Phil Hehn.

In addition, said Grant, veteran sitcom
producer Dave Davies (Taxi and The Bob
Newhart Show) has been signed as a general
consultant to all the company's comedy
projects.

GTP, said Grant, will be lean and mean.
Other than Grant, the company has just
three full-time staffers: Mitch Nedick, chief
financial officer, and Alan Duke and Mi-
chael Wilson, executives in charge of busi-
ness and creative affairs, respectively. *‘It’'s
a small company,”” said Grant. *‘And I
intend to keep it that way. I like the idea of
having no layers between myself and the
product.” 0

PBS, stations
agree to set
up prime time
schedule

Service will also actively seek

out specific programing rather

than traditional process of

planning schedule around proposals

With agreement in principle from the sta-
tions to adopt limited same-night carriage,
the Public Broadcasting Service last week
announced that within the next year it will
establish a firm national prime time sched-
ule and fundamentally change how public
TV acquires programs.

Designating key series for same-night
carriage, 8 p.m. to 10 p.m., Sunday
through Friday night, PBS hopes to get
*‘the synergy of common carriage’” moving
in the fall 1989 season, said Peter Downey,
senior vice president, program support and
development services. That synergy, he

said, leads from print media focus on pro-
grams uniformly scheduled in most mar-
kets, to better viewership, to the ability to
*guarantee’’ underwriters that their pro-
gram production investments “'get fair
credit”” because the program is reaching a
national audience. Confident that PBS can
achieve common carriage via at least one
station per market, as well as press promo-
tion, said Downey, the underwriters will
also more readily invest in their own tune-
in “*ads.”

The plan, while requiring same-night,
same-order carriage of the designated pro-
grams, leaves open the 10-11 p.m. period
on those nights, as well as all of one night
per week (initially Saturday), for the local-
option block. The stations will retain the
flexibility to enact their local options during
the first or last hour of prime time—a deci-
sion likely to be based on each station’s
time zone and counterprograming consider-
ations, said Downey. Within the next two
months, he said, PBS will offer a list of
programs designated for same-night cover-
age next fall and will be able to assess
station response.

PBS, he said, also intends to reverse an
old program renewal trend—planning the
schedule around program proposals. ‘*His-
torically,”” he said, ‘‘proposals come in
long before delivery of the schedule, so the
schedule has been driven by what is there.
We want to turn that around.”” With com-
mon carriage and the ability to outline the
national schedule two years ahead of time,
a ‘‘planned Station Program Cooperative™”’
(SPC) can be instituted as early as next

up again by week 12.

A noticeable casualty in the prime time standings, Thursday night

five.

Week 10 delivers 36.2 million households

The Thanksgiving holiday week (ended Nov. 27) went to NBC's
15.0 rating and 25 share, while ABC pulled in a 13.0/22 and CBS a
12.0/20. A typical slump period in the fall season, week 10 posted
300,000 fewer households delivered than last year's 36.5 million. If
the networks are lucky, household audiences should begin to pick

programing suffered from low viewership. NBC's Cosby Show
ranked 10th for the week, down from its usual number-one position.
A Different World ranked 18th, down from a season-to-date rank of

The evening news race went to NBC, when the Nightly News

gathered in a 10.5/20. CBS came in second with a 10.2/20, while

ABC closed out the week with a 10.0/20.

Nielsen Net Nielsen Net Nielsen Net
1. 24.3/41 N Golden Girls 24. 14.2/26 A Full House 47. 10.8/18 N JFK-Day in November
2. 23.0/34 C 60 Minutes 25. 13.7/22 N Comedy Store 15th 48. 10.5115 F Married...With Children
3. 22.2/34 N NBC Sunday Movie 26. 13.6/19 N Day By Day 49. 10.4/18 C Bugs Bunny Thanksgiving
4, 21.2/37 N Empty Nest 27. 13.6/23 N Unsolved Mysteries 50. 10.3/19 A ABC Thursday Movie
5. 20.6/31 A Roseanne 28. 13.5/25 A Perfect Strangers 51. 10,116 A ABC Sunday Movie
6. 20.6/29 C Murder, She Wrote 29. 12.8/20 C CBS Sunday Movie 52, 10.0114 F America's Most Wanted
7. 19.9/31 N NBC Monday Movie 30. 12.7221 C CBS Wednesday Movie 53. 9.7/14 A Mission: Impossible
8. 18.3/20 A Who's the Boss? 31. 12.7/24 C Circus of the Stars 54. 9.6/14 C Coming of Age
9. 18.0/28 N ALF 32. 12.6/23 C Knots Landing 55. 9.0/16 C Paradise
10. 17.9/31 N Amen 33. 12.5/19 N NBC Tuesday Movie 56. 8.7/13 A Incredible Sunday
11. 17.9/35 N Cosby Show 34. 12.4/24 A 20720 57. 85/16 C Smothers Bros. Thanksgiving
12. 17.5/29 A War and Remembrance 35. 12.4/18 C Designing Women 58. 8.4/16 N NBC Friday Movie
13. 17.4/26 N Hogan Family 36. 12.3/20 A MacGyver 59. 8.2/15 A Pdlice Story
14. 17.3/29 A Monday Night Football 37. 12.2/19 C CBS Tuesday Movie 60. 8.1/12 F 21 Jump Street
15. 17.3/31 N Cheers 38. 12.1/22 N L.A. Law 61. 7.1/12 A Winnie the Poch and Tigger
16. 16.9/28 A War and Remembrance 39. 12018 C Murphy Brown 62. 7.0/13 C NBA on CBS Special
17. 16.9/32 N Hunter 40. 11.718 N Magical World of Disney 63. 6.0/11 C Raising Miranda
18. 16.1/30 N Different World 41. 11.6/21 A Mr. Belvedere 64. 5.8/8 F Gary Shandling Show
19. 15.6/28 N 227 42. 11.6/18 C Newhart 65. 5.8/11 N Something Is Out There
20. 15.5/27 A Growing Pains 43. 11.1/20 C Beauty and the Beast 66. 4.6/7 _ F Tracey Ullman Show
21. 14.9/21 N Family Ties 44. 11.1/17 C Garfield: His Nine Lives 67. 4.0/7 F Reporters
29 14.8/26 N Dear John 45. 11.018 C inside the Sexes 68. 3.9/6 F Duet
23. 14.3/23 N Night Court 46. 10.8/20 A Just the Ten of Us 69. 3.4/6 F Beyond Tomorrow

©1988 Nielsen Media Research
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YOU CAN SEE THE FUTURE
IN OUR EXPANDING GALAXY

Hughes Communications is committed
to the future of the broadcast industry.

Our Galaxy satellites helped pave the
way for cable's explosive growth. Now we're
working to ensure C-band capacity well into
the 21st Century with our expanding Galaxy
fleet and projected successors.

Our customers have access to a full
range of satellite services, including Cable
Television Distribution, Narrowcast Video,
International Television Service, Video Time-
sharing, Audio Service and soon, Direct
Broadcast Satellite Service. We also have new
satellite systems planned for the United
States, Japan and Europe.

See the future in our expanding Galaxy.
Let us help your company compete more
effectively today and plan more efficiently for
tomorrow. That's a commitment you can
count on. Because it comes from the proven
leader in video satellite services—Hughes
Communications.

For further information, contact the
Galaxy Program Office at 1-800-824-8133
(in California, 213-607-4300}).

© 1988 llughes Communicalions

WE MAKE IDEAS HAPPEN®
COMMUNICATIONS
I e

Subsidiary of GM Hughes Electronics
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For today's news directors i i,
accountablllty” has taken on you when it comes to your news

department, then you're already
a WhOIQ new meanlng exploring new solutions—because
you know that platitudes like, “we
need to be more efficient” just don't
work any more.
You need unique solutions—

Atlanta (404) 491-7112 Chicago (312} 593-6000 Dallas (214) 960-1162 Los Angeles (818) 365-8627
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solutions that spring from looking at ~ changing business. Or our new system, will buy you something
the news business in a new way. “GUERRILLACAM” to take a load you're always short of—time. And
Like a PC-based editor (with built-in  off your budget, and your peoples’  give you something you always need
switchers) that's faster than you can  shoulders. We've even designed —video quality. But our real message
believe—until you watch your people  the perfect news still-store that’s is, “Invite us in to help you solve
make creative, last minute changes also easy on the budget, and your problems.” Just as you know
that work, perfectly. And a brand completely upgradeable, your business, we know ours, and we
new character generator that’s de- We're telling you that these prod-  can help save you time and money.
signed specifically for your rapidly ~ ucts, alone or in a component And maybe your sanity, too.

AMPEX

New Jersey (201) 825-9600 (In New York (212) 947-8633) San Francisco (415) 367-2202 Washington D.C. (301) 530-8800 Canada (416) 821-8840
© Ampex Corporation 158



Knight-Ridder which recorded its twelfth consecutive year of earnings pershare growth in 1987, is a worldwide




- .T '! \ By keeping both feet on the floor.
. ' Because in Chicago nothing compares
with being there.

Especially when the story is the nation’s
financial futures.

Knight-Ridder has more reporters,
including chief Chicago financial reporter
Suzanne Cosgrove, than anyone else on the
floors of Chicago’s Board of Trade and
Mercantile Exchange.

The result: We beat Reuters, Dow Jones
and Telerate every day.

Knight-Ridder reporters, equipped
with notebooks and running shoes, dash
from trader to trader to record the twists
and turns in the furiously churning mar-
kets. What are the latest financial trends
going to do to prices and interest rates?
And what does that mean to our subscribers,
whose decisions can affect millions of
dollars in profits cn every trade? By being
on the floor, Knight-Ridder reporters can
alert subscribers to market developments
before the competition can even reach their
sources on the phone.

The pace is stunningly fast. So fast, in
fact, the Mercantile Exchange has installed
small, speed bumps on the trading floor
sothe brokers who haven't abandoned their
wing-tips won't slide into each other.

Down the street at the Chicago Board
of Trade, the Treasury bond pit is the nation’s

most active futures market. Six hundred
We fO‘lmd men and women pack a space 38 feet across.
Frantically bidding on contracts, the traders

M make their deals in a relentless frenzy
a 'Way to ma;t I II l of selling, shouting, screaming, pushing
and waving.
It's tough to turn this chaos into coherent

OtIleP gllys I and accurate coverage.

We tell our reporters, “Be there. And
bring your running shoes.”
Chicago’s markets are where much of

Eve l " y da'y: the world's financial future is charted.

Recognizing this reality and making the
commitment to nonstop quality coverage

is just another way Knight-
Ridder keeps its eyes open h’{“
to the possible.

1988 Knight-Ridder Inc.

RIDDE

communications cornpany with eight television stations. cable systems, business information services and 30 daily newspapers.
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March, he said.

Rather than waiting for the top series
producers to bring next year's wares to
market, he said, PBS has already begun to
bring the system’s needs to the producers.
The new system, he said, ‘‘will not bring
sweeping changes,”’ but perhaps ‘‘one or
two adjustments a year,”’ and might hypo-
thetically involve simply specifying the
number of episodes needed or requesting
thematic constructions, such as a fall 1992
celebration of the 500 year anniversary of
Columbus’s discovery of America. The
new system should be helpful to the pro-
ducers, he said

Discovery makes
internal changes

Cable service restructures top staff,
announces $2.2 million MSO ad rebate

The Discovery Channel announced a major
internal restructuring last week, including
the creation of an executive committee and
the elevation of five vice presidents to se-
nior vice president positions. Discovery
Channel Chairman John Hendricks said the
moves will help the service’s expansion
plans, domestically and, especially, in the
international sphere.

The cable service also said that it will
begin mailing the first advertising rebate
checks in March to participating MSQO’s.
The rebates, based on the number of sub-

Meet the man who's played
a million games

Broadcast gomes are Norm Clavir's only
business. Find out about

* Bingo Express™ for felevision

« Bingo Break™ for TV and cable

* Mini Bingo® for radio

» Radio Racetrack™ for radio

Pre-recorded games, ready fo go to air. We
custom print game tickets to build audience and
advertiser loyalty. And generate bottom line
revenue with self-liquidating coupons.

Call Norm Clavir or Bob Ardrey today fo get
your game on for a first guarter boost.

1-800-443-4258

In California 1-619-564-4393/ In Canada 1-416-438-3934

scribers delivered and the length of time the
system has been paying to carry Discovery,
amount to two months of carriage fees of
Discovery and will cost Discovery $2.2
million, it said.

With the restructuring, programing re-
sponsibilities will be streamlined under
Greg Moyer, vice president, marketing and
communications, who becomes senior vice
president, programing. Moyer will oversee
both domestic and foreign programing, dis-
tribution, original productions and new en-
terprises. Reporting to Moyer will be Clark
Bunting, now senior vice president, pro-
gram enterprises, and Tim Cowling, senior
vice president, production, along with an-
other programing vice president yet to be
announced. Michael duMonceau, vice pres-
ident of programing, has been named senior
executive in charge of programing for Dis-
covery’s European operation.

Other executives moving from vice presi-
dent to senior vice president are Greg
Durig, chief financial officer, and Judith
McHale, general counsel, legal and busi-
ness affairs. Sandy McGovern, affiliate
sales and relations, and Kathy Clinton, ad-
vertising sales, are Discovery’s other two
senior vice presidents.

The seven senior vice presidents will join
Hendricks and Ruth Otte, president and
chief operating officer, on the newly creat-
ed executive committee.

The MSO rebate is part of original car-
riage agreements between operators and
Discovery. It amounts to 20% of Discov-
ery’s net advertising revenue (gross revenue
minus commissions) until the service
reaches $30 million in total ad revenue.
Once the $30 million figure is reached, the
service will rebate 30% of net advertising
revenue to operators. Discovery had gross
ad revenue of $14.5 million in 1988. (Sev-
eral cable MSO’s are majority owners of
Discovery.) Discovery said most of the top
100 MSO’s, plus other independent opera-
tors, have rebate agreements with Discov-
ery. O

CBN adds children’s
programing to
Family Channel

Cable channel deal with DIC
Enterprises brings 26 hours
of children’s programing to service

CBN Family Channel and DIC Enterprises
have signed a joint venture agreement that
will bring 26 hours per week of children’s
programing to CBN’s schedule next fall.
Tim Robertson, president of CBN, said:
*‘One thing we have not really had is a solid
commitment to children’s programing.”
CBN has undergone a programing make-
over since last summer and has turned
around its prime time fortunes built around
the Family Channel theme. And the chil-
dren’s push goes hand in hand with that
effort, said Robertson, repositioning the
network with family values programing. In
addition to a few original projects, CBN
will carry programing selected from DIC’s
library, which includes ALF, Care Bears,
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Robertson
The Real Ghostbusters, Kissyfur, Alvin &
the Chipmunks, New Archies, Adventures
of Teddy Ruxpin, Dinosaucers, Zoobilee
Zoo, Heatheliff, Popples, Mask and Inspec-
tor Gadget.

Robertson said CBN will carry four
hours of children’s programing each week-
day beginning in fall 1985—one-and-a-half
hours of original programing and two-and-
a-half hours of syndicated shows, from 7
a.m. to 9 a.m. and from 4 p.m. to 6 p.m.
CBN will carry six hours of children’s pro-
graming on the weekends, from 8 a.m. to
11 a.m., Saturday and Sunday mornings.

Robertson said that one weekday original
project is set, a half-hour animated version
of the King Arthur legend. CBN is looking
at three or four other projects for the re-
maining original programing carried on
weekdays. They will most likely be live
action shows produced by DIC in conjunc-
tion with international broadcasters, said
Robertson. (Primarily, CBN will serve as
an extra distribution outlet for these pro-
jects, said Robertson, as opposed to supply-
ing significant upfront funding for them.)
The remaining weekday hours will be filled
by programing from DIC’s library. Robert-
son said the companies ‘‘haven’t settled on
any of them [programs] just yet,”” waiting
to sift through current syndication contracts
to see what is available next fall.

Two of the six weekend hours will be
produced by CBN, which will produce an-
other 13 shows of Gerbert for fall 1989,
funded through Word Records and pro-
duced by Home Sweet Home Entertain-
ment. It also is looking at making a series
from the animated special, Watehkins, said
Robertson, but the $400,000 cost per half
hour may be prohibitive unless CBN can
reduce the animation portion by replacing it
with live action. CBN is also looking at
several other projects for the weekend origi-
nal programing and will draw on the DIC
library for the balance.

Robertson said CBN also intends to work
on its afternoon block and continues to fine
tune the 700 Club, now seen at 10 p.m. He
said CBN will undertake a ‘‘very aggres-
sive marketing campaign’’ in the first quar-
ter to rebuild the image of the 700 Club.
Most of the marketing will consist of tune-
in promotions within the CBN schedule,
Robertson said. o
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® A (lassic Fantasy Adventure That
Captures The Imaginations Of Boys

And Girls

® An lrresistible Story. .. A Fearless

4 ; Advertiser-Supported Programming
Young Hero. .. And A Beautiful Princess From

To Share His Thrilling Quest
® Superb Animation Enhances The
Fantasy. .. Builds The Adventure

WORLD EVENTS/Calico
(314) 454-6475
Notional Advertising Sales By T
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New life for golden oldies

Shifting age demographics cited
for new interest in oldies format;
debate rises over how many
stations can support format

According to at least one indusiry survey,
more than 1350 stations have switched 10 a
golden oldies format within the past year.
Format providers, including salellite ser-
vices and syndicators, are increasing efforts
in the area. Nevertheless, while many in-
dustry players are bullish on the format,
there arises the question of just how much
further golden oldies can grow and how
many stations can support the format.
The rising interest in golden oldies may
best be attributed to the country’s shifting
age demographics, say observers. pointing
to the success of nostalgic movies and tele-
vision shows. Some onlooku"s even cCite
America’s renewed [lascination with Elvis
Presley as having a hand in the format’s
appeal. No matter how you look at it, inter-
est in the golden oldies format 1s at a high.
“You've got a4 bunch of broadcasters
looking for the hot format—/golden oldies]
is one of them,”” said Gerry Boehme, vice

president, director of radio research, Katz
Radio. The golden oldies format, he said,
appeals to broadcasters because it addresses
two of the basic principles behind a suc-
cessfully formatted station: it fills an avail-
able niche in many markets and it attracts
listeners from key demographic groups.

“*Gold really centers on |ages] 35 to
44,” said Boehme, a group that he said has
been largely ignored. While many stations
are targeting ages 25-34, he said, not
enough stations are keeping in mund the
upper end that is outgrowing that age
group.

The Katz Radio National Format Aver-
ages for Arbitron’s spring 1988 survey
found a 39.6% gain in age 35-44 composi-
tion among golden oldies stations. “‘FM
Gold,”" wrote Boehme in his survey analy-
sis, “‘appears to be filling a hole for men
35-44.°" The gain, according to the survey.
concurred with a more than doubling of FM
stations carrying the format within the past
two years.

There were 433 stations—roughly 5% ot
all commercial stations—carrying a golden
oldies format as of early November, ac-

cording to ligures provided by the Radio
Information Center of New York. A year-
and-a-half ago, the center tabulated about
270 stations with the formut, representing
approximately 3% of all radio stations. At
the beginning of 1985, the figures showed
166 stations representing about 2%.

“It’s no surprise that it’s differentiating
itself as a format,”” said Rick Sklar, presi-
dent, Sklar Communications. “*You've got
a big population bulge of people who grew
up with this music.” Although the format
will eventually reach a saturation point, he
said, that point is not yet imminent. Every
market can support at least one oldies sta-
tion, he said, and the larger markets may
have room for more than one.

““In a real big market, with oldies span-
ning a period of time of 35 years, there are
enough variations in a real big market to go
three deep,”” said Sklar.

One market where that theory is being
tested is Philadelphia, where the oldies
push has resulted in four stations carrying
the oldies format. The competition began in
earnest about a year ago, when CBS-owned
WCAU-FM dropped its contemiporary hits
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With our 50 year heritage of moving people, it'’s no wonder
we're so good at moving packages.

Whether it's passengers to Pittsburgh or checks to Cleveland,
we understand the importance of getting there fast.

TWA's Next Flight Out® will get your small package delivered
same day to over 80 domestic cities on one of our more than 800
daily flights. There's overnight service to more than 20 cities over-
seas. Seven days a week. And we offer a money back guarantee
and Frequent Flight Bonus® miles (for details, call TWA).

So next time you're in a hurry for anything from bank or legal
documents to presentation materials, call TWA Next Flight Out.

After all, when it comes to getting documents delivered fast,
we wrote the book.

= TWA CARGO

FIND OUT HOW GOOD WE REALLY ARE.
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fisrmiat and became oldies WOGL(FM). Hours
later, wiOQ(FM) also picked up the format.
Daytimer stations WPGR(AM) and WFIL(AM},
both with FM co-owned stations in the mar-
ket, are also playing oldies.

While the audience may support compet-
ing oldies stations in the market, said wiOQ
general manager Joseph Chairs, the adver-
tising community will not. The battle con-
tinues among the FM stations, and both
have publicly vowed to maintain their for-
mats in the market. **Either wOGL or WIOQ
eventually has to drop out,”” he said.

Chairs and others compared the potential
of a golden oldies format to the course that
the country format has taken in many mar-
kets. “‘One station will always be able to
carve out a country format, and I think
that’s what will happen to the oldies for-
mat,”” Chairs said,

Larger markets can possibly support two
oldies stations, said George Sosson, vice
president of CBS-owned FM stations, but
most markets cannot sustain more than one.
“The key.”" he said, **is how many AC
stations there are with a gold base.”” CBS
strengthened its commitment to the catego-
ry last month when it switched its KHTR(FM)
St. Louis from contemporary hit to oldies
and changed its call letters to KLoUu. CBS
now has four stations carrying the format.
{WoDSs[FM| Boston adopted oldies about u
year ago, and wCBS[FM] New York has car-
ried the format since 1972.)

**What it boils down to is demograph-
ics,” said Sosson, explaining the compa-
ny's interest in what he described as the
format's age 25-54 rtarget. ‘‘Specifically.
the oldies delivery gives you very little
waste.”" He said CBS research has shown
that the 35-44 and 35-54 age groups gener-
ally like the music they grew up with better
than. or as much as, today’s music. “‘As
many times as they hear ‘1 Can’t Help My-
self* by the Four Tops, they still want to
hear more."

Bob Bruton, vice president, affiliate
sales. Satellite Music Network, added: **As
the population continues to age. there
seems to be more of a fascination with the
past.”” He pointed to CBS television’s Al-
most Grown flashback series and Holly-
wood's upcoming film about musician Jerry
Lee Lewis as two of the more recent exam-
ples

Dallas-based SMN, which already re-
ports more than 150 affiliates for its **Pure
Gold"* format and also carries an R&B old-
ies channel called ‘‘Heart & Soul,” has just
announced an additional oldies format titled
“KOOL Gold.”" The new service, set for a
mid-December launch. will be fed from
oldies station KOOL(AM) Phoenix.

Transtar Radio Network's The Oldies
Channel has had continual growth since its
launch about three years ago, said Terry
Robinson, chairman of the Colorado
Springs-based company. He said the satel-
lite-delivered service. offering music from
the late 1950's to the early 1970’s (focusing
on the mid-1960’s), now has more than 100
affiliates with an ages 25-54 appeal. While
many of the initial affiliates were AM sta-
tions, he said, a recent trend has been a rise
in the number of FM stations signing on.

‘e

Robinson, who described oldies as ‘‘a

good, solid niche format,” cautioned against
too many stations trying to enter the format
in a single market: “I really think there’s
only room for one or, at the maximum, two
oldies stations.”

DT\ME ROCK N

SMN’s choice to carry more than one
oldies service is in anticipation of what
many predict to be a “‘splintering’’ of the
format as it grows, said Bruton. Advertisers
in the coming year will probably be work-
ing with tighter budgets than they have in
the past, he said, and specialization will

become important as they stray away from
mass buys. He said ‘‘Pure Gold'" is target-
ed to ages 30-49, with music from the late

1950's to 1970; ““KOOL Gold’” music
dates back as early as 1949 and occasional-
ly goes as high as 1967, appealing to ages
35-55.

A

Flexibility within the format is also a
priority at Media General Broadcast Ser-
vices Inc., which launched its *‘Classic
Gold™’ reel-to-reel format with several
available variations last September. The
company said its decision to enter the for-
mat was based largely on the idea of target-
ing both listeners and advertising execu-

Broadcasting Dec 5 1988
60

tives, ages 25-49.

*“The baby boomers are the store Owners
and the listeners of the format,”” said Dick
Denham, general manager, [D/Library Di-
vision at Media General. *‘It’s hitting the
demographic.”’

FM stations looking to hit that demo-
graphic with a golden oldies format are on
the rise: 1.8% of all FM stations carried the
format in early 1988, up from 1.1% in
1987, according to the Radio Information
Center. Some following the history of the
format have questioned the effect that the
rise in the number of FM oldies stations
will have on AM oldies stations.

*“Historically, many markets have had
one station with the format,”” said Betsy
Bucken-Knapp, president, EKB Enterprises
Inc. The growth of the oldies format pre-
sents *‘a new ratings arena with a new set of
challenges,” she said, and stations looking
to compete in the arena will need to concen-
trate more than before on marketing. Not
everyone is willing to stand by the format:
WHK(AM) Cleveland last month dropped its
oldies format and became an affiliate of the
Business Radio Network.

WHK vice president and general manager
Chuck Bortnick said the station dropped the
format even though no other station in the
market at the time had the same golden
oldies approach. Bortnick, who is also vice
president and general manager of contem-
porary hit wMMs(FM) Cleveland, said the
decision to drop the format was based on
the belief that a combination sell made
more sense in theory than in practice.

**] think the [oldies] format as a whole is
very, very, very successful,”’ said Bort-
nick. but he said he questions the market-
ability of a music format on AM in a major
market. Satellite-delivered services, he
said, could cut operating costs and thereby
make AM oldies stations turn a profit. ‘'
think there’s potential for oldies on AM in
markets where you don’t have dominant
FM’s,” he said.

But in Baltimore, where AC hits
wQSR(FM) plays music dating back to the
late 1950’s, two oldies AM stations have
jumped into the market. WYST(AM) last
June dropped a contemporary hit format in
favor of pre-1963 oldies music, and WFBR
switched from a talk format to oldies last
September. In addition. said WYST program
director Dan O’Neil. other AC stations in
the market feature oldies songs on their
playlists.

““The market can only support one AM
and one FM,"" said Winnie Brugman, vice
president and general manager of both
WwFBR and co-owned WLIF(FM), which are
being sold in combination. The switch has
been beneficial for wFBR. she said, particu-
larly since it has dramatically lowered costs
associated with the talk format. *‘1 probably
can live with this format [a few years] be-
fore | start to analyze where [any] modifica-
tion will take place.”

Brugman’s confidence in the format was
echoed by Sklar: **It’s not a format that you
can really quarrel with...People love to
reminisce. It's like today's television
shows: you set it in the past or you set it in
the future—just get away from the pre-
sent.”’ o
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AM broadcasters urge FCC to adopt NRSC-1 standard

NAB-led group says NRSC-1, among
other benefits, would be more
effective and less expensive than
NRSC-2; group also denounces FCC
proposal te relax current

restrictions on AM interference

In comments filed to the FCC last week.
AM broadcasters. led by the National Asso-
ciation of Broadcasters. urged the FCC to
adopt as a mandatory national standard the
now voluntary National Radio Systems
Committee standard (NRSC-1) limiting the
audio bandwidth and high-frequency
preemphasis of radio programing.

The broadcasters said adoption of NRSC-
I as the standard was preferable to adoption
of NRSC-2. which would limit stations’ RF
emissions, as the FCC had proposed two
months ago.

The broadcasters also argued against an
unrelated proposal in the same proceeding
that would relax interference restrictions
(coverage contour overlaps) to allow new
and upgraded AM stations to receive more
interference so long as they did not cause
more interference for other stations.

The two NRSC standards are comple-
mentary. the NAB said, but NRSC-! alone
is sufficient to bring about most of the
benefits. Widespread implementation of
NRSC-i—limiting audio bandwidth 1o 10
khz and using the specified preemphasis
curve—would reduce adjacent channel in-
terference and encourage manufacturers t0
build “*high-fidelity™" radios. it said.

**If one AM standard were to be imple-
mented, the least burdensome and most ef-
fective place to impose bandwidth restric-
tions is at the audio end (NRSC-1), not the
transmission end (NRSC-2),”” NAB said.

“"NAB strongly supports the ‘presump-
tive compliance” approach whereby compli-
ance with NRSC-1 would establish a pre-
sumption of compliance with NRSC-2,"" it
said. *‘In addition. NAB suggests that the
commission revisit this arrangement at a
future date to determine whether mandating
compliance with NRSC-2 is economically
and practically feasible to AM broadcast
licensees.™

NRSC-2 implementation would be more
expensive than that of NRSC-1, NAB said.
Monitoring compliance with NRSC-2 re-
quires a spectrum analyzer, which costs
around $20.000. it said. "*The only equip-
ment required to verify proper NRSC-1 in-
stallation is the station’s RF modulation
monitor,”” NAB said. "*‘NRSC-1 test equip-
ment otherwise is generally self-contained
within the system and requires no separate
setup.”’

GSM  Media Corp., licensee of
WRGM(AM) Ontario, Ohio, agreed with
NAB. *‘Altering a station’s facilities to
comply with the emission standard [of
NRSC-2] is likely to be a more complex
and expensive process that would require
greater time for implementation.”

The Society of Broadcast Engineers
{SBE) estimated that ‘‘the cost of imple-
menting the NRSC-1 standard is nominal—
typically between $400 and $700.""

SBE pointed out that NRSC-2 is an inter-
im standard that has not yet been reviewed
and adopted by the American National
Standards lnstitute (ANSI) and is still sub-
ject to change. It suggested that NRSC-1 be
made mandatory immediately and that
NRSC-2 be made mandatory after ANSI
approval.

The comments marked the conversion of
what has been perhaps the NRSC standards’
biggest critic: Bonneville International
Corp.. Salt Lake City, owner of five AM
stations. The company had argued against
NRSC implementation in an earlier com-
ment cycle, claiming that limiting the audio
output of AM stations would mainly help
stations on the East Coast (BROADCASTING,
Feb. 8).

But in the latest comments. Bonneville
jumped on the bandwagon: **While Bonne-
ville has heretofore stated its belief that the
15 khz bandwidth allowable to AM stations
should not be changed, it recognizes that
there is substantial support for the audio
limit.””

The FCC’'s proposed relaxation of the
overlap rules was almost universally
scorned as a step that would lead to in-
creased interference on the AM band. *‘It is
inconceivable that increasing interference
in the AM band will improve service to the
public. The opposite is all too clearly mani-
fest.”” said CapCities/ABC.

Greater Media Inc., owner of seven AM
stations, said that ‘‘in this era of FM domi-
nance and sick and dying AM stations,”’
the FCC should eliminate rules that contrib-
ute to interference on AM. *The AM band
is nearly saturated.”

But a few stations wrote in support of the
proposal. A joint filing by four stations
(WOKT|AM] Cannonburg, Ky.: WTGR{AM]
Point Pleasant, W.Va.; WFTK(AM] Wake
Forest, N.C., and wNOwW[AM] Mint Hill,
N.C.) claimed that the proposal ‘‘would
permit power increases that would result in
relative increases of signal strength and
could override local noise now interfering
with reception by many existing sta-
tions.” o

FCC proposal for class A FM
power increase receives wide support

Only disagreement is over method
of implementing plan: small stations
favor blanket upgrades, while large
stations support NAB alternative

There was heavy response to the FCC's
proposed rules changes to provide “‘relief™”
to Class A FM through power increases.
Over 50 commenters replied to the rule-
making released last September that would
allow most, and perhaps all, of the 2,043
Class A stations currently operating to dou-
ble their power from 3 kw to 6 kw. The
commission also proposed that some Class
A stations could increase up to 25 kw in
creation of a new FM Class C3.

The commission proposal suggested two
approaches to doubling Class A power. By
a two-to-one margin, comments ran in fa-
vor of “*method 1,”" based on a plan pro-
posed by the New Jersey Class A Broad-
casters Association, which would provide
blanket authorization to all Class A’s for
upgrades to 6 kw. In the rulemaking order.
the commission observed: *‘Initially, it ap-
pears that allowing all Class A stations to
increase power would have little effect on
other existing stations.’’

“‘Method 2,”” based on plans proposed
by the National Association of Broadcasters
and the Association of Broadcast Engineer-
ing Standards {ABES), would create two
categories of Class A, those which would
be able to upgrade to 6 kw and those that
would have to remain at 3 kw. Most of the
stations that would not be eligible for up-
grades are located in the FCC designated
Zone 1 (the Northeast). NAB estimates that
about two-thirds of all Class A’s would be
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eligible for upgrades under method 2, with
an additional 15% becoming eligible with
changes in transmission facilities or trans-
mitter site. Some of NAB’s Class A mem-
bers have protested the association’s posi-
tion against blanket power increases
{BROADCASTING, Nov. 28).

NAB listed several reasons for its opposi-
tion to a blanket authorization in its com-
ments. Its final reason was that *‘increasing
power without regard to technical standards
sets a poor public interest precedent...The
existence of technical standards serves the
public’s interest by assuring the public of
interference-free FM reception.”” Method
two, NAB said, is a more appropriate com-
promise between the interests of Class A
and Class B and C stations that could have
their coverage reduced by the power in-
creases. ‘‘Any increase in power by any
Class A station will result in some addition-
al interference and service loss to other
broadcast stations. But this is a compromise
that, we believe, will be consistent...with
the interests of the listening public.™

Along with the call for an across-the-
board 3,000 watt power increase for all
Class A’s, the New Jersey group’s com-
ments attacked the idea that some short-
spaced stations should not be granted up-
grades without first relocating their
transmitters, installing directional antennas
or making some other adjustment to their
facilities. Such changes are not feasible for
many stations, especially in New Jersey
where available real estate for antenna sites
is scarce and expensive. ‘‘Precluded from
increasing power, these Class A’s would be
worse off than they are today,”’ the associa-



ti rote. *'If, despite the points made
here and in its carlier comments. the com-
mission should conclude not to relax its
guidelines for upgrade of short-spaced sta-
tions, then it should consider a power in-
crease of lesser magnitude for all Class A's.
In all cvents. whatever relief is adopted
should be for all Class A stations.™

Many of the commentors defending the
New Jersey proposal were Class A broad-
casters from around the country. The New
Jerscy group sent a mailing to Class A
FM’s nationwide before the comment dead-
line. urging them to write in support of its
plan. Many of the comments in support of
method | read like those of Aiken Broad-
casting Co.. owncr of WGBEFM) Hender-
son. Ky. If the commission does not ci-
ther approve the New Jersey plan. or a
similar plan providing for a means of necar
universal improvement whether by applica-
tion or otherwise. a group of third class FM
aural broadcast citizens will be created and
the unfortunate stations not permitted an
increase will be doomed to a fate scarcely
better than that of AM daytimers with either
minimal or no nighttime authority,”” Aiken
wrolc.

*The commission has before it a signifi-
cant opportunity to improve broadcasting
with a stroke of the pen.” according to
Nutmeg Broadcasting Co.. owner of wiLI-
FM Willimantic. Conn. “’If all Class A
FM's are allowed to increase their transmit-
ting power to 6.000 watts. in a matter of
months there will be tens of thousands of
square miles of improved. local FM quality
and service. There will also be increased
marketplace competition and diversity. ™’
WILI-FM is among a handful of Class A's
that had indicated it will withhold part of its
NAB membership dues to protest NAB's
opposition to blanket authorization.

Writing in support of mcthod 2. ABES. a
Washington-based nonprofit group which
supports policies designed for technical im-
provement of radio. challenged the idea that
power increases for all Class A's will in-
crease competition. Most Class A's are lo-
cated in urban arcas. Increasing those sta-
tions” powers will add service to arcas that
are already well served by other classes and
in the process will reduce the coverage of
Class B and C stations. ““The losses will
oceur in more rural regions. which receive
far fewer FM signals. Betore the commis-
sion rushes headlong to allow an across-the-
board power increase in the name of in-
creased competition with larger stations in
urban and suburban arcas, this critical ques-
tion must be resolved.” ABES said.

Greater Media Inc.. East Brunswick,
N.J., owner of seven FM stations. also
supported the NAB position. It questioned
the claim in the FCC order that method I
would not greatly interfere with other sta-
tions. **The commission’s analysis relies
upon a best-case approach to spectrum allo-
cation. This is an unwise course...The
beauty and wisdom of the current mileage
separations scheme is that it assumes a
worst-case situation which properly con-
templates maximum numbers of facilities at
minimum separations. thereby maximizing
licensee flexibility and spectrum efficiency
and minimizing interference potential.™

Five of Greater Media's FM's are Class
B's, but two. WMGQ(FM} New Brunswick.
N.J.. and wCTO(FM) Smithtown, N.Y., are
Class A’s. The company said it bought
those stations ““with full knowledge of the
operations advantages (c.g.. reduced oper-
ating costs) and disadvantages (c.g.. re-
duced coverage).™”

In its call tor comments. the FCC was
concerned that NAB's proposal to require
case-by-casc application and review of cach
Class A power increase request ““would
result in unduc delays. cven for applications
that present no problems.”™ The New Jersey
proposal would provide for rapid authoriza-
tion after the filing of a form 302. Nutmceg
agreed with the commission’s concern:
“NAB's proposal for case-by-case engi-

necring studies and FCC applications. will
deter many small operators from secking
improvement. will add a layer of consider-
able expense for those stations that can least
afford it. and will excessively burden the
FCC staft. The commission does not need
another deluge of applications like those
resulting from Daocket 80-90."

Viacom Broadcasting. owner of six
FM’s. writing in defense of the NAB plan,
suggested that a “‘semi-blanket’” power in-
crease policy combining the implementa-
tion approaches of both. Stations in Zone |
and other places where the FM band is
congested could be considered case-by-case
while other Class A's could be given blan-
ket authorization. A similar plan is outlined
in the FCC's rulemaking proposal. O

New MAGNET

The Southern Minnesota Ag-Radio
Group and MNN Farm Radio have
combined forces to creale the MAGNET
network, MAGNET has targeted Jan. 3.
1888, for launch of its programing
schedule, consisting primarily of reports
from regional farm directors at the
network's seven core radio stations.
Programing will be distributed via
salellite from the MAGNET operations
center in St. Paul, Minn. MNN farm
director Tom Rothman will become
MAGNET's executive producer,
anchoring markel reports and coordinating
12 network programs for distribution to
the network of about 50 radio stations.

Making book in Texas

The Austin-based Longhorn Radio
Network is offering The Children’s Radio
Bookmobile, a series of 15-minute

weekly programs designed to encourage
young readers. Participating stations

pay a minimal fee 1o receive the tapes
which each fealure two stories, book
reviews and author biographies. Longhomn
Radio Network is a division of the
University of Texas at Austin. The series is
scheduled to begin Jan. 2, 1989.

Sinatra, McEntire and Bush

Westwood One said its Mutual
Broadcasting System will present two
specials, Come Swing With Me: Frank
Sinatra in Concert and Christmas Time
With Keba McEntire. The Sinatra
special, a two-hour encore presentation
(originally aired the week of April 18) of
a concert recorded at the Reunion Arena in
Dallas in October 1987, airs the week of
Dec. 12. The program will include an
interview with Sinatra conducted by
Mutual's Larry King. The three-hour
McEntire special, set to air the week of
Dec. 19, will feature a number of top
country performers. McEntire will host
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the show with Mutual's Lee Arnold.

Westwood's NBC Radio Network will
present a five-part NBC Extra series
entitied The Bush Years. The 80-second
reports, scheduled to air this week, will
examine the new administration.
Providing the reports will be
correspondents Al Freeman, Peter Maer
and Steve Nevas.

Birch system endorsed

Some members of the now-defunct
Spanish Ratings Advisory Council
reassembled in New York and voted to
endorse the new Birch Hispanic market
ratings system (BROADCASTING, Oct. 31).

The decision to endorse the ratings
system followed a presentation at the
meeting by Tom Birch, chairman and
chief executive officer of Birch
Scarborough Research. Former SRAC
Chairman Abbott Wool, senior vice
president, media director, Cadwell
Davis Partners, said he would prepare—
with the help of other former members—
an endorsement statement that would
appear in future Birch reports.

Despite the endorsement, some
voting members expressed concern that
the new Birch methodology still
a peared to have flagging (footnoting)
truuble in its general market reports.
Concern also centered on the absence of
door-to-door surveying. Responding to
the door-to-door request, Birch said: “We
can't afford to do that right now. Cur
bottomn line is that we have to have the
financial support to do that.”

Representatives from the former
council voting in favor of endorsement at
the meeting included Herbert M. Levin,
senior vice president and general
manager, waDO(am) New York; Eduardo
Caballero, president, Caballero Spanish
Media; Betty-Ann Morse, vice president,
D'Arcy Masius Benton & Bowles Inc.; John
A. Taylor, media manager, The Procter
& Gamble Co., and Wool.




Consumers will go for HDTV, says EIA study

Study predicts HDTV will be introduced
in this country in 1992—with sets
costing $2,500 and made in U.S.—
reaching 25% penetration by 2000

A report predicting a rosy future in consum-
er sales of high-definition television receiv-
ers, with up to 25% penetration in U.S.
homes by the year 2000, was released last
week in New York by the Electronics In-
dustries  Association. Washington-based
Robert R. Nathan Associates Inc. complet-
ed the report for EIA. Along with market
penetration estimates, the report predicts
the impact HDTV will have on the U.S.
economy, TV manufacturing industry and
NTSC receiver sales.

**HDTYV is the next step in the evolution
of television,”’ the report concludes. ‘*This
new technology will have substantial im-
pact on the U.S. TV pipeline. Nearly every
home in America has a television. HDTV
will transtorm TV viewing as we know it
today.”’

At the same time, EIA announced the
formation of an HDTV Information Center.
The goal of the new organization is to gath-
er and distribute the latest and most accu-
rate information on all aspects of HDTV.
Among its specific functions will be col-
lecting data from U.S. manufacturers,
tracking regulatory and legislative activity
involving HDTV and providing technical
expertise through EIA staff engineers. The
center has been established at EIA head-
quarters in Washington.

The Nathan report is based on the re-
sponses from surveys of U.S. television
manufacturers and other HDTV-interested
firms with secondary reliance on studies
from other organizations and press articles.
Its estimates are based on a number of
assumptions about the fuwre of HDTV
(which has been defined by the EIA’s Ad-
vanced Television Committee as a service
*‘that promises to hring sharper pictures to

the TV screen as well as superior digital
stereo sound and wide-screen pictures’’).

Among the major assumptions Nathan
made was that NTSC sets will not be made
obsolete and that they will be able to re-
ceive signals from terrestrial, cable and sat-
ellite services. It assumes that HDTV will
enter the marketplace in the form of 30-inch
and larger screens and that consumer accep-
tance of them will eliminate all 30-inch
NTSC screens within six years after
HDTV'’s introduction. The sets sold in the
U.S. will be produced in the U.S., the
report concludes, because ‘‘transportation
costs make offshore production sites for
picture tubes and receiver sets uneconomi-
cal.”” The report’s results also rely on the
assumption that HDTV sets will enter the
U.S. market at a price of $2,500, 60%
more than comparable NTSC sets.

On its way to 25% penetration in 2000,
Nathan predicts HDTV will be in 10% of
U.S. homes by 1996, four years after the
predicted introduction of HDTV in this
country. By 2003, about 129,000 American
workers will be employed in the manufac-
ture and sale of domestically produced
HDTV sets. With or without commercial-
ization of HDTV, the report figures that
about 275,000 Americans will be employed
in TV manufacturing. **These employment
estimates also presume that television man-
ufacturing in the United States will have
achieved a ‘steady state’ by the year
2003, the report says. EIA points out that
it is a commonly held myth that no TV sets
are produced in the U.S. Although there is
only one American-owned TV receiver
manufacturer, several facilities in the U.S.
build TV components, including 11 that
build cathode ray tubes, the most expensive
part of the set.

More predictions for 2003 (the last year
considered in the Nathan report scenario)
include HDTV’s adding $16.3 billion into
the economy and a net increase of $6.2

business that could be done.”

products.”

Fighting for frequencies. The chairman of Motorola Inc. said that the mobile radio and
integrated circuit manufacturer was launching a campaign to persuade the government to
take away UHF and VHF channels from broadcasters in the next 10 to 15 years and make
them available for the development of new services.

“TV should go entirely to broadband cable,” said Robert Galvin in a speech at a Federal
Communications Bar Association luncheon in Washington. If the 400 mhz now allocated to
television broadcasting was freed up in 2010 or 2020, Galvin said, "inventors” would find
ways to use the spectrum “over and over again for very important services that people will
discover they need like they discovered cellular and satellites....” According to “our back-
of-the-envelope analysis,” he said, new services could “double or quadruple the amount of

A National Association of Broadcasters spokesperson called Galvin's proposal “Brer ‘
Fox’'s plan for building a better chicken coop. It is preposterous and transparently self-
serving. It has less to do with technical innovation than with the desire of Motorola, the
largest manutacturer of land-mobile equipment, to grab more spectrum for the users of its {

FCC Mass Media Bureau Chief Alex Fetker said that Galvin “at ieast raises the issue that
the frequencies are extremely valuable in a variety of endeavors and that that fact has to be
kept in mind in future spectrum alfocation decisions.” l
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billion in GNP stemming from receiver
manufacturing. The report does not take
into account possible benefits from produc-
tion of transmission equipment or VCR’s,

The Nathan report presents a slightly
more optimistic view of the future of
HDTYV than a report released last spring at
the National Association of Broadcasters
convention by the National Telecommuni-
cations and Information Administration.
That report, completed by Larry F. Darby,
former chief of the FCC’s Common Carrier
Bureau, estimated that cumulative sales of
HDTYV receivers by 1997 will have reached
one million units, compared to the 6.5 mil-
lion units sold in 1997 alone predicted by
Nathan. Darby also predicts that 25% pene-
tration of HDTV receivers in U.S. homes
will occur in 2002, two years later than in
Nathan’s prediction.

The EIA report followed another release
the week before by the American Electron-
ics Association (AEA), which predicts the
effect HDTV will have on U.S. share of
various electronics markets if American
companies choose not to participate in what
AEA estimates will be a $40 billion world
market for high-definition television equip-
ment. AEA is a Santa Clara, Calif.-based
organization of 3.500 high-technology elec-

tronics firms. | i .
he report predicts that nations taking the

lead in HDTV development will also take
the lead in research and development, de-
sign and manufacturing in related indus-
tries. Nonparticipation by American com-
panies would have a negative “‘ripple
effect’’ on domestic high technology. The
report projects that in 1990 the U.S. will
hold a 70% share of the worldwide $48.4
billion personal computer market, 41% of
the $49 billion semiconductor market and
35% of the $21.6 billion automated manu-
facturing equipment market. To maintain
those shares, the report says that by the year
2010, the U.S. must hold 50% or more of
the worldwide HDTV equipment market.
If, for example. the U.S. has 10% or less of
the world HDTV market, AEA predicts the
American share of the personal computer
market will shrink to 35%. Similarly, the
automated manufacturing equipment share
would be cut to 28%, and semiconductors
10 21%, if HDTV equipment manufacturing
does not flourish in this country.

EIA, NTIA and AEA are among a num-
ber of groups that have been asked to pre-
dict the impact HDTV will have on the
U.S. economy by Representative Edward
Markey (D-Mass.). chairman of the House
Telecommunications Subcommittee. Last
Sept. 1, Markey called on those groups to
submit reports to the subcommittee by Jan.
4 to be used to decide whether to introduce
legislation to boost American participation
in the HDTV marketplace (BROADCASTING,
Sept. 5). o



SatellitenFoolprints

New deal for Newsfeed. The Christian Science Monitor's television
news program, World Monitor, launched in September 1988, has
chosen Group W Television’s Newsfeed Network satellite newsgath-
ering service as ils primary source of news video. The agreement
finalized last month calls for three daily feeds: “Dayfeed,” one hour
delivered each weekday afterncon at 4 p.m., ET; "Update feed,”
delivered at 7:45 p.m., ET and ancther 45 minutes of "Nightfeed,
delivered at 10 p.m. Unscheduled “Flashfeeds,” weather satellile
video and sports highlights, are also part of the agreement.

‘Open Sky’ alive and well. FCC common carrier bureau chief Jerry
Brock has noted that, if all or most of the 19 fixed satellite service
birds authorized for launch last month (BROADCASTING, Nov. 21) are
actually launched, the commission will not have much sky left with
which to work in continuing its “Open Sky," accommodate-all-
applicants policy.

However, in denying the Satellite Transponder Leasing Corp.’s
request to reassign its Ku-band SBS-6 satellite from 62 degrees to
99 degrees west longitude, the bureau cited its continuing prefer-
ence toward accommodating first-time applicants.

‘Commission policy,” said @ memorandum opinion and order
adopted Nov. 7, "is to afford new entrants [STLC is not one], when
possible, at least one initial orbital iocation in the portion of the
orbital arc that allows 50-state coverage.” Two STLC satellites,
SBS-4 and SBS-5, are assigned to such slots. The move of SBS-6 to
99 degrees would have made three such slots, but the commission
said "we will continue 1o hold available 50-state coverage locations
at this time.”

Network roadwark. [DB Communications will provide transport-
able uplink and other satellite transmissions services for at least 20
CBS-TV and 25 ABC-TV news, sports and/or special evenls in
1989, the third conseculive year it has done so for CBS and the
second year for ABC.

Read our lips. General Instrument marketing and sales vice presi-
dent Michael Meltzer said last week that when Gl introduces Video-
cipher Il Plus nexl June as the replacement for the industry stan-
dard satellite descrambler, Videocipher |1, the firm "has absolutely
no intention of allowing existing subscription services to transfer to

tier bits above today's Tier Bil 56."

Because the Plus system will offer 200 tier bits in addition to the
56 tier bits on VC-II now carrying various packages of the 40 current
home dish programers, some in the home dish industry have con-
jectured that some programers—as a way toc make their programing
inaccessible 1o the estimated 300,000 nonpaying ‘pirate’ VC-Il's
now In use—might choose to assign their transmissions to one of
the 200 tier bits, which will not be accessible to any VC-Il now in
use.

Until tast week, Gl had argued that no programer would choose 1o
leave behind the half-million paying subscribers to protect itself from
unauthorized use, and, indeed, several of the programers have reiter-
ated this stance (BRoADCASTING Sept. 12). Mellizer's statements
mark the first time GlI's Videocipher division has said it does not
intend to allow programers the option to make their product inacces-
sible to current VC-1I's.

Ku-band partnership. The growing demand for private Ku-band
satellite video network services was further demonstrated last week
by the acquisition of Atlanta-based sateliite broadcasting service,
VideoStar Connections Inc., by General Motors subsidiary, Dallas-
based Electronic Data Systems Corp. (EDS).

"We'll remain in Atlanta as an independent subsidiary, with current
management in place,” VideoStar Connections President Kenneth
Leddick told BROADCASTING last Wednesday, adding that "of cour-
se..a major reason for the acquisition was to give VideoStar the
resources to expand.” Although acquiring new equipment and satel-
lite capacity could be part of the expansion, primarily, he said, “you'll
see an international flavor fo how VideoStar invests.” VideoStar, in
which Tempo Satellite and Taft (now Great American Broadcasting)
had been long-time investors, he said, expects 1o take part in install-
iIng and managing systems in the UK, foliowing EDS's authorization
just over a month ago to provide services there.

Ot some 50 existing private video and data networks, said Leddick
“probably 80% are video-only. Most companies need both data and
video." Although only 5% to 10% of VideoStar's current customers
are broadcasters, he said, private Ku-band video networks and
broadcast Ku-band backhaul use will continue to feed each other's
growth. "We believe business use of Ku-band complements broad-
caster use nicely, with the former mainly using it in the daytime hours
and the [atter in nighttime hours.

The hopes ot United States Satellite Broad-
casting and Dominion Video Satellite to
become

More time for

satellite  broadcasters are  still

Dominion plans eventually 1o launch a
16-transponder GE Astro Electronics satel-
Iite into orbit at 119 degrees west longitude

DBS applicants

Dominion has tapped a California ““invesi-
ment banker,”” whom Johnson declined to
name, to raisc money through a private

alive—at least officially. The FCC has giv-
en cach until Dec. 4, 1992, to build and
launch proposed high-power direct broad-
cast satellite systems.

Dominion. a startup company based in
Naples, Fla., and USSB. a subsidiary of
Hubbard Broadcasting. were among the
first (o apply for DBS systems seven years
ago (BROADCASTING. July 21, 1981}, Like
other members ol that pioneering group,
they have had trouble with financing the
enormous costs—running into the hundreds
of millions of dollars—of putting a system
into operation. Betore the exiension. the
two lirms’ due diligence deadlines to build
and launch were both Dec. 3.

“"The tailure of USSB and Dominion to
satisfy the sirict six-year construction re-
quirement of the rule reflects no lack of
effort or commitment on their part since
there have been considerable technical and
economic obstacles to overcome,”’ the FCC
said in an action released Nov. 18.

to serve (he entire continental U.S. (conus).

But, 1o get into business early, Dominion
hopes 10 purchase two nearly completed
three-transponder satellites from GE Astro
and launch at least one of them next year.
GE buil the satellites for Satellite Televi-
sion Corp.. a Comsat subsidiary that paid
for most of the satetlites” construction, but,
after abandoning DBS and failing to find a
buyer for the satellites. GE wok ownership
of the birds.

Planning to broadcast a mix of religious,
educational and family-oriented program-
ing, Dominion has gained funding from
pre-paid subscriptions solicited through ads
placed in the religious media. People who
pay $175 prior 10 launch are given a ““life-
time subscription’” 10 Dominion and the
right to buy the earth station to receive
programing at a ‘‘guaraniced™ price of
$474, said Dominion President Robent
Johnson. To come up with the large amount
necessary (o put a satellite in orbit. he said,
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placement of securities and, perhaps later, a
public offering.

When fully deployed, USSB’s DBS sys-
tem will comprise two eight-transponder
satellites, one at 110 degrees and one at 148
degrees. USSB plans to launch the 110-
degrees satellite first and use it for eight-
channel conus service. said Hubbard Presi-
dent Stanlev Hubbard. As soon as the
business is ‘‘cash flow positive,”” he said. it
plans to launch the second satellite 10 cover
the western half’ of conus und switch the
first to cover the eastern halt. (USSB has g
request pending to double the number of
transponders on each satellie.)

Hubbard has been trying to attract inves-
tors. principally from the ranks ot broad-
casters. Hubbard said some broadcast
groups have already agreed to back USSR
and others are considering it, but he de-
clined to name them for fear of “‘blowing
the deal. Now all of a sudden it is really
bearing fruit,”” he said. O



FCC asks for DBS orbital assignments

Dominion says paired slot
requirement proposal would
double costs; Hughes will
comment by Dec. 12

The number of applications to launch and
operate high-power. Ku-band direct broad-
cast satcllite (DBS) has outstripped the
number of DBS orbital slots available. the
FCC said last week. a situation exacerbated
by the applicants” competing filings for
only four of the cight available slots.

To help minimize what is becoming a
“mutually exclusive’” situation of compet-
ing applications. the commission may first
have to require that all applicants pair their
satellites at two separate slots. one serving
the western half. the other serving the east-
ern half of the nation. a possibility pro-
posed in a letter issued to all applicants just
over a month ago.

Five of ninc applicants proposc operating
one or two satcllites that would cover the
entire  continental United States (conus)
from only one orbital position. Onc of those
applicants. Dominion Video Satellite. last
week filed comments opposing the manda-
tory two-slot proposal. All comments are
duc by Dec. 12. and replies to thosc will be
duc Dec. 30.

At issue. said the letter. are requests by
‘*several applicants and permittees’” 10 op-
erate single satellites or pairs of satellites at

one orbital location among the four Eastern’
slots. 61.5. 101. I'10. and 119 degrees west
longitude. The Regional Administrative
Radio Conference (RARC) Region 2 plan.
it said. provides for service to only the
castern half of the nation from those four
slots and to the western half only from four
other western slots, 148. 157. 166 and 175
degrees west longitude.

Several such single slot operations in
nonconformance with the RARC plan may
or may not create interference problems.
said the letter, which. however. noted that
full-conus authorization would not now be
absolutely ruled out if ‘it were shown that
such service is technically feasible and
would not provide objectionable interfer-
ence domestically or internationally.™”

The Region 2 plan. said vidco scrvices
division attorney. Bruce Ramano. identi-
fied hundreds of points [of potential inter-
ference| on the ground where onc or more
satellites™ signals might spill over into oth-
ers. Technical advances in satellite design
could overcome those problems, he said.

But the central matter before the commis-
sion is 1o make sure the spectrum is used
most cfficiently. said the division's George
Fehlner.

The numerous single slot applications are
concentrated in the four Eastern slots be-
causc the entirc nation can be reached from
those four positions. said Ramano. The

1

Senate leadership. Senate Democrats last week elected George Mitchell of Maine as their
new leader, thus ending any uncertainty about the Communications Subcommittee and
whether Daniel Inouye of Hawaii would continue as chairman during the 101st Cengress
Inouye was in the three-way race for majority leader; he and Bennett Johnston of Louisiana
each received 14 votes to Mitchell's 27. With the race now behind him, an Inouye aide said
the lawmaker is definitely keeping the chairmanship assignment.

Not only does Inouye stay put, but Commerce Committee Chairman Ernest Hollings told
his staff last week he will remain chairman of the appropriations subcommitiee with
jurisdiction over the FCC. Last month the South Carolina senator said he would swap that
post for another appropriations subcommittee chairmanship (BROADCASTING, Nov. 14).

After further review, however, the senator felt he would be “most effective” it he did not
make the switch, according to a Hollings spokesman. Moreover, said the aide, Hollings
feels he “"has unfinished business” to take care of on that subcommittee. There is no
doubt his position there reinforces his hold over communications policy matters and has
proved useful in keeping the FCC in line.

The new maijority leader, Mitchell, succeeds Robert Byrd (W.va.), who stepped down
to take the Appropriations Committee chairmanship when the new Congress convenes
Jan. 3, 1989. Senate Democrats also reelected Alan Cranston of California to the position
of assistant Democratic leader (majority whip), a post he has held since 1976. Cranston
bested his opponent, Wendell Ford (Ky.), 30 to 12. And Arkansas’ David Pryor became
the secretary of the Democratic Conference, the third spot in the leadership hierarChy.
He defeated Patrick Leahy of Vermont, 30 to 19. lllincis’ Alan Dixon was elected chief
deputy whip; he ran unopposed. Following the election, Mitchell named John Breaux of
Louisiana chairman of the party’'s campaign committee and Tom Daschle of South
Dakota co-chairman of the policy committee.

On the Republican side, Bob Dole of Kansas returns as minority leader along with Alan
Simpson of Wyoming as assistant leader. Also re-elected were Policy Committee Chair-
man William Armstrong of Colorads and conference secretary, Mississippi's Thad Coch-
ran. John Chafee of Rhode Island beat Alaska's Frank Murkowski 28-17 for the Republi-
can Conference chairman seat. Don Nickels of Oklahoma won 28-17 over John McCain
of Arizona to become the next GOP campaign committee chairman.

|
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Western slots. he said. are either clear off
the horizon or. at best. provide a very low
look angle from the ground on the East.
meaning less than optimal reception.

Full-conus service. thercfore. is possible
from the Eastern four. but not from the
Western four. And the result of so many
applications for the single slot service from
the Eastern four is that the Western four
could remain underuscd. despite their being
useful for beaming television and radio sig-
nals to the Western half of the nation.

By last week. the FCC had received a
strong thumbs down on the paired-only
assignment proposal from Dominion Vid-
co Satellite. which late last month. along
with Hubbard Broadcasting subsidiary.
USSB. was granted a four-year time ex-
tension to launch a DBS service (see sto-
ry. page 65).

The cost of providing Dominion’s DBS
service would cffectively be doubled by a
‘paircd-only’ requirement. because it would
have to build and launch two satellites in-
stcad of the onc 16-channel bird it now
plans. as well as a spare for cach. Even
without in-orbit satellite failurcs. the level
of protection required by its potential cus-
tomers demands that the spares be built.

And given failure of one of the two East-
West satcllites. it said. restoration of ser-
vice 1o customers would require cither a
massive repointing of dishes in the West to
the Eastern bird (given failure of the West-
ern bird) or the risk-laden launch of a re-
placement satcllite (given failure of the
Eastern bird). since the Western bird's sig-
nals could not be received antennas in the
East.

Building and launching two 130-260
watt, l16-channcl GE Astro 5000 serics
DBS satellites. cach authorized only half-
conus service. said Dominion. would also
cndanger current DVS pricing agreements
and proposals with some programers-
...based on full-conus channel per satellite
agreements made, it said. in reliance upon
previous FCC approval of the [Dominion]
plan. Dominion has already demonstrated.
said the filing. that its bird would not create
interference.

If someone comes in saying ““our plan
will work.”" said Ramano. ‘'that does not
necessarily mean the overall plan will
work. We have to look at the broader
scheme."”

Hughes Communications. which holds a
construction permit to operate two co-locat-
ed birds. said last week it plans to file
comments by the deadline but declined fur-
ther comment. Other applicants proposing
full-conus service from one orbital position.
via either one or two birds. include Ad-
vanced Communications. Continental Com-
munications Corp. and TCl-owned Tempo
Satellite. Direct. Echostar. Orbital and



USSB alrcady
configurations.

According to Fehlner. cven if the com-
mission scttles on the paircd-only assign-
ment scheme. there will still be a shortage
of spectrum. The possible solution then, he
said. to accommodating all applicants,
would be to limit the number of channels
available to cach of them.

Settling this larger [efficiency] issuc.
said Ramano, may affect the number of
applicants eventually authorized to build
and launch DBS birds. The FCC. he said.
may follow the lead set by the common
carrier burcau last month. when it accom-
modated all applicants, authorizing the
launch of 19 new fixed service satellites
{BROADCASTING. Nov. 21). However. he
said. it can be argued that. with a new
service. numbers [of operators] may not be
as important as the strength of the service in
the marketplace. if accommodating every-
one meant no one could offer a truly viable
service. a

propose paired

of governmentally granted broadcast li-
censes.”” the article says.

Nader contends the Audience Network
would fill a gap noncommercial broadcast-
ing does not. Public broadcasting. he said.
*is not audience driven.”" Furthermore. it
receives large contributions from corpora-
tions and is subject. Nader said. to intimi-
dation by members of Congress. such as
Senator Jesse Helms (R-N.C.). **Basical-
iy.”” he said. public television **is the same
kind of television. This is the audience
turning the set on and deciding what it
wants. "

Nader said he expects a bill creating the
Audience Network to be introduced in the
new Congress. but he declined to identify
the several **prospects™ he has in mind as
sponsors. As for the proposal’s chances of
passage. Nader said: **It’s a process of edu-
cation. We need to focus a growing public
expectation on such a network.... This is an
instrument for debate.”” He also said the
establishment of the Audience Network

Nader

would reduce the pressure on broadcasters
to discharge their public interest obliga-
tions. However. the article makes it clear
Nader and Riley believe broadcasters feel
very little of that pressure now. a

Canadian cable. The Conservative Party's victory in the Canadian election means early
action on legislation providing for compulsory license for cable systems picking up and
retransmitting American TV signals. But the legislation, which is part of a package that
would implement the U.S.-Canadian free trade agreement that is to become effective Jan.
1, is not what American owners of the programing affected feel they need.

First, the legislation provides for compulsory licenses for cable systems retransmitting the
programs, under an arrangement similar to the one in force in the U.S. Network representa-
tives say they would prefer legislation requiring the systems to obtain retransmission
consent from the owner of the copyright. “We don't like the compulsory license scheme
here, either,” said Joe DeFranco, Washington counsel for CBS. "It allows someone 10 screw
up the network structure.” CBS has always supported the concept of full copyright protec-
tion. “We feel there should be a marketplace determinaticn,” DeFranco said. The FCC and
the Commerce Department had urged the U.S. negotiators of the trade agreement to press
for an agreement with Canada providing for true retransmission-consent legislation. How-
ever, as more than one interested observer noted, “The U.S. couldn't ask the Canadians to
do more than we are doing.”

Americans have other problems with the legislation as well. Although it imposes liability
for the carriage of distant signals, it does not define either “distant” or “local.” Instead,
underlying regulations exempt cable systems within a station's Grade B contour plus 35
kilometers. "This makes Buffalo ‘local’ in Toronto,” said Fritz Attaway, counsel for the Motion
Picture Association of America. What's more, he noted, the legislation specifies that the
rates 10 be set by the copyright royalty tribunal that will be established are subject to

Nader’'s answer
to deregulation

He proposes nationwide ‘Audience
Network,' created by Congress, with
programing determined by viewers

Consumer activist Ralph Nader secs the
FCC’s dercgulation of broadcasting as serv-
ing primarily to protect broadcasters from
government accountability and as produc-
ing a system that fails to “‘ensure that the
paramount rights of citizens under the law
are upheld.™

The solution Nader proposes with Claire
Riley. a project director at the Center for
the Study of Responsive Law that Nader
heads. is the creation. by Congress. of an
Audience Network. 1t would be a national.
nonprofit membership organization that
would reeeive one hour of prime time tele-

vision and an hour of drive-time radio on
every commercial station in the country.
As described in an articie in the fall 1988

Attaway said. “At least, nct very much.”

Cabinet review. “That," he said, “means political review.”
“So this mechanism makes it 0ok like compensation is to be made, but it won't be,”

Congress approved the free trade agreement with little difficulty, and President Reagan
signed it. The Conservatives’ opponents in the election had campaigned on the basis of
opposition to the agreement, and threatened to tear it up if they won. But, with the
Conservatives winning a 22-seat majority in the House of Commons, Prime Minister Brian

ing shaped by the membership™ in addition X ; e X
to information about communications is- Mulroney is expected to submit trade agreement legislation soon after Parliament recon-
A h venes on Dec. 12.

sues. The organization would be funded by O
voluntary membership contributions and by
fees collected from leasing some of the
organization’s airtime back to stations and
networks.

One of the Audience Network s principal
purposes is to involve the public in the
control and operation of the broadcast ser-
vice. "*It would use the time to develop and
air programs the membership wants on the
airwaves and to educate the public about
Audience Network's operation and broad-
cast-regulation issues,” Nader and Riley
say in their article. It would also represent
viewers™ interests before the commission.
Congress and the courts. “>Audience Net-
work is needed to restore the balance be-
tween the First Amendment rights of all
citizens. both as speakers and as listeners.
and the property rights of existing holders

issue of The Journal of Law & Politics, the
Audience Network would function as a sep-
arate licensee, offering ““diverse program-

Ongoing court challenge. Shareholders’ “double derivative” suit against GenCorp., its
subsidiary, RKO General Inc., and a number of past and present officers of both compa-
nies remains a live issue in Delaware Chancery Court. That court had dismissed the suit,
filed in the wake of a decision by an FCC administrative law judge stripping RKQ of its
licenses for 14 radio and television licenses. The Chancery court said it lacked jurisdiction.
But the Delaware Supreme Court has reversed that ruling except as to that part of the
complaint naming nonresident individuals who are not directors of RKO.

The “double derivative” suit is one maintained by shareholders of the parent corporation
on behalf of the subsidiary and is aimed at wrongs incurred either direclly by the parent
corporation or indirectly as a result of wrongs suffered by the subsidiary. In their suit,
shareholders allege that individual defendants breached their fiduciary duties in failing “to
manage affairs of GenCorp and RKO in a fair, careful and prudent manner.”

The commission has not acted on the appeal cf the ALJ decision; instead, it has instituted
a process of settlements aimed al resolving contests in which applicants are seeking to
supplant RKO as licensee of those properties. Damages that shareholders are seeking
involve the difference belween the market value of properlies and the price reached in
settlement, as well as the amount paid to the challengers.
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ABC to advertisers: Broadcast is better buy than cable

Instead of pitting itself against
other networks, ABC goes after
cable penetration numbers, saying
ad money reaches more consumers
via broadcast television

ABC. within the past few weeks, has begun
to inform those buying television advertis-
ing time about the perceived strengths of
the broadcast networks and the perceived
weaknesses of cable and barter syndication.
The 45-minute presentation, formally titled
“Twenty questions facing national TV ad-
vertisers.”” has been informally dubbed the
‘‘hesitation presentation,”” said Marvin
Goldsmith, senior vice president, national
sales. It is yet another of a growing number
of broadcast-network generic promotions
by ABC, CBS or NBC, who previously
spent all their time promoting themselves at
the expense of the other two.

The presentation’s basic theme is that the
cable networks on which advertising is
bought are virtually all received by less
than half the television households (and not
even television sets) in the country. Be-
cause of this poor “‘cable network penetra-
tion,”” and even poorer audience circula-
tion, ABC advertisers cannot achieve any
substantive “‘reach’™ with their cable buys
and would be better off spending their mon-
ey on other broadcast network shows and
dayparts. The presentation makes a similar
argument with regard to barter syndication.

Said Bill Germano, one of the three ABC
television sales executives responsible for
the presentation: **As soon as cable systems
hit 50% [household penetration] certain
planners went out and bought cable. Cable
people have outsold the [broadcast] net-
works and we have to recommunicate our
value.”” Also responsible for the presenta-
tion were Madeline Nagel. vice president,
sales marketing. and Chuck Gabelmann,
vice president. sales development. who
said. “‘There are semetimes reasons to buy
cable that have to do with the creative part
of advertising.,.but from a pure media per-
spective...all you may be doing is adding
frequency.™’

The slide show presents statistics show-
ing that of the top cable networks, very few
cover half of all U.S. television house-
holds. In fact. the top-ranked network.
ESPN, has only 51%, while 10th-ranked
Nick at Nite has coverage of 38%. Audi-
ence circulation reduced the percentage of
audience reached even more. For ESPN,
the circulation provided was 24%, and for
USA. 25%. Circulation for each of the
three broadcast networks topped 90%.

Cable networks in particular. said Gabel-
mann. underdeliver audience in the North-
east and the Pacific. in A and B counties
and in the top-25 markets. all areas said to
be desirable to advertisers.

One impression the presentation sought
to change was that cable networks provided
advertisers with a higher-quality audience.
While agreeing that *‘in totality,” cable
homes are more desirable—in family size,
household income and occupational sta-
tus—pay cable provides most, if not all, of
that status, and pay cable continues to de-
cline advertising. Furthermore, the presen-
tation said actual cable viewership *‘offers
little demographic advantage.”’

The presentation also stated that cable’s
ability to reach narrowly targeted audiences
was overrated and that in any event, the
total number of a target audience reached
was far below that provided by a network
show. Gabelmann said that to reach work-
ing women, 18-plus, for instance, you
‘‘have to buy a ton of rating points on cable
to get the reach of a [broadcast network]}
daytime serial.”

Ratings for the individual cable net-
works, the presentation said. have in-
creased no more than four-tenths of a rating
point over the past four years, a number,
Gabelmann added, that is "*no more than a
statistical aberration on a |broadcast] net-

work schedule.™

As for syndication, the average rating of
shows has declined over the past three
years. For the top 10 shows, the average
decline has been 20%.

While syndicated shows have better cov-
erage than cable, 67% of the average 88%
coverage came from UHF stations, while
for the broadcast networks, only 8% to 13%
of their coverage came from UHF stations.
Not only are the facilities weaker, but syn-
dicated shows run in a far greater variety of
time periods than do broadcast network
shows, said Gabelmann. For makegoods on
syndication, advertisers may end up having
to take cash back or to take time on another
show, ‘“which they may not even be aware
of

Argumenits to persuade advertisers on the
advantages of broadcast network television
included the observation that both cable and
syndication have greater commercial loads,
and, at least for advertiser-supported cable,
poorer-quality programing. The presenta-
tion has so far been made to almost a dozen
agencies and half-a-dozen consumer prod-
uct advertisers. a

O

Kennedy.

applications.”

broadcast advertiser business.

Bottomaline

Ad increase. Network advertising for the third quarter of 1988 totaled $2.2 billion, an
increase of 24% over the figure for the same quarter in 1987, according to estimates
released by the Television Bureau of Advertising (TVB). The revenue increase is partially
attributable to NBC’s Olympics programing; from third quarter 1987, NBC's advertising
increased 57% to $1.1 billion. Advertising on CBS declined 2% to $533.5 million for the
third quarter, while advertising on ABC increased 7% to $566.9 million. Local television
advertising for third quarter 1988 was $1.8 bilfion, up 8% from the same quarter last
year. National and regional spot television advertising increased 5% frain third quarter 1987
to $1.7 billion. National syndication advertising increased 5% to $216 million. In total,
estimated TVB, commercial television advertising increased 12% over third quarter 1987 to $5.966
billion. TVB's figures for local and spot ads are from its time sales survey. Figures for network and
syndication advertising are supplied by Broadcast Advertisers Reports.

US West-Plus deal closes. US West has closed on its purchase of the parent company of
Broadcast Management Plus, which provides personal computer software for advertisers,
agencies, and television and radio broadcasters to process ratings information and audi-
ence delivery numbers. The Plus Companies, which also includes Media Management
Plus, will be integrated into its marketing resources group and fits well with the company’s
interest in Yellow Pages and marketing services, said US West spokeswoman Carolyne

Roger Cooper, president of BMP, said the company's client roster includes 850 ad
agencies, 286 television stations and about 300 radio stations, including clients from
SoftPedal, which BMP bought earlier this year. Kennedy said US West made the purchase
because “it fits with our company’s objections to being more of a consultative resource.”
Cooper said US West was “interested in our ability o design and develop PC software

The purchase would seem to allow US West to gather detailed information about the
broadcast industry, as the role of the telephone companies in broadcasting and cable
increases. But Kennedy said there was "no deliberate strategy I'm aware of" by US West to
learn more about the broadcast business by buying BMP, although that may be a side
benefit, BMP said. Kennedy said US West will now be able to give its clients more
information on expanding its reach beyond the marketing services it is in, primarily Yellow
Pages. But she does not see US West attempting to compete with local agencies or reps for
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Reaching out

Turner Network Television said it will
reach the 23 million mark in household
reach in January, an increase of six
million from its launch Oct. 3. Terry
McGuirk, Turner Cable Network Sales
president, said the increases stem from the
closing of the Tele-Communications
Inc.-Comcast purchase of Storer, the
rollout of TNT by other affiliates, and the
start of a new copyright period.

TBS has acquired rights to the 1990
Woarld Cup Soccer tournament. TBS will
carry "the world’s most-watched
sporting event” in English on TNT June 8-
July 8 from 12 cities in [taly. A total of 52
matches will be shown.

Turner's wTes(Tv) Atlanta also plans to
showcase Korean and U.S. boxers in their
first showdown since the summer
Olympics, when a new sports series debuts
on Saturday, Jan. 7, 1989, at 6:05 p.m.
TNT's one-hour program will be the first of
six featuring boxing.

MSG square-off

New York state consumer protection
board has scheduled a Dec. 14 hearing to
help decide whether it will pursue a
possible antitrust suit against Cablevision
Systems Corp. for not providing
subscribers with the Madison Square
Garden Network. A group of

subscribers to the Woodbury, N.Y.-based
cabie system filed a class action suit
against Cablevision, which has not shown
the sports network since a contract
dispute last September. “While | can
understand and even support
Cablevision’s desire to control how it retails
its services, | cannot accept

Cablevision's refusal to show these events
while talks aimed at resolving the

dispute continue,” said Richard Kessel,
executive director of the state board.

Transfer to TCI

A St. Louis board of aldermen approved
the transfer of two cable franchises in the
city to Tele-Communications Inc., with
final approval by the mayor expected by
January. The two companies, one of
which TCl has an interest in but is not a
managing partner, serve 53,000
subscribers. {The other company is locally
owned.) As part of the transfer deal, TCI
agreed to a series of consumer protection
items, including free installation after

two missed appointments and standards
for telephone customer service, such as
limits on the time spent on hold. The city
also said the agreement calls for
assurances on reporting financial figures
on which franchise fees are based and
for government access channels.

TCI earnings. Tele-Communications Inc. (TCI) reported that its earnings for the third
guarter 1988 were $63.7 million (34 cents per share), compared to a $5.1 million loss for the
same quarter last year. The company $aid that asset sales, including the $140-plus million
sale of an interest in a Memphis cable system, prevented a net l0ss in excess of $30 million.
Revenue was up 32% from third quarter last year, to $624 million. Operating income was up
33% to $135.1 million for the quarter. TCI, which reported the interest expense of $143
million for the quarter, said the bottom line is showing the continuing impact of acquisition of
Heritage Communications. The company also announced that it will refinance $400 million
in domestic bank loans in international capital markets. TCI said institutions in Europe, Asia
and Australia would be used for "two of cur major subsidiaries,” and will bring "foreign and
domestic commercial paper program to some $1.2 billion.” TCI also reauthorized purchase
of ancther 10 million shares of stock, on top of 10 million autherized last QOctober. The
company has repurchased 7.7 million of the 10 million shares from that authorization.

Kahn’s choice

lrving Kahn has named John Brockman

to president and chief operating officer of
Choice Cable Corp., which plans to

build a fiber optic cable system in southern
New Jersey to compete with the New

York Times Ca. system there that is now up
for sale. Brockman was formerly senior
vice president and general manager for
Microband in New York. Previously, he
held executive positions at Adams-Russell
{1984-86) and Cox Cable (1978-83).

CAB'’s tune-in guide

The Cabletelevision Advertising Bureau
has issued a white paper detailing
recommendations on tune-in promotion
for cable systems. CAB explains that cable
operators have never set aside the air
time or money to promote their own
services as broadcast stations or
networks do.

CAB's recommendations include
establishing a tune-in line item for system
budgets, setting aside 20% of total
inventory avails for tune-in spots and

implementing a reach-frequency
approach to promo scheduling, using
audience ratings to determine viewing
satisfaction and establishing promotion
departments.

Olympic festival

ESPN has extended its contract to carry
the U.S. Olympic Committee Festival for
three more years, beginning in 1989.
The games are held in nonOlympic years
and traditionally feature athletes that
eventually go on to compete in the
Olympics or the Pan American games.

British franchises

United Cable has been awarded three
British cable franchises covering 700,000
homes for franchises in Bristol, Thames
Estuary North and Thames Estuary South.
Although UK law prevents control of
cable systems there by nonEuropean
Community companies, United Cable
International President Jim Dovey said his
company has created operations that
will comply with that law.

Closing the deal. Prime Cable and ML Media Opportunity Partners L.P. close their deal for
systems in Prince George's County, Md., and Leesburg County, Va. worth $198 million
("Changing Hands,” Nov. 28). Pictured (I-r), standing: Andrew J. Armstrong Jr., senior vice
president, Waller Capital Corp., and John W. Waller, president, Waller Capital Corp.
Seated: |. Martin Pompadour, CEO, ML Media, and Jerry D. Lindauer, senior vice president,
Prime Cable Corp.
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Fitzwater to

Presideni-etect George Bush may be inter-
ested in bringing new fuces to Washington
to statt his administration. but in some pao-
sitions, evidenily, he feels experience and
continuity count tor more than freshness.
Like in the job of press secretary, for in-
stance. Bush last week announced that Mar-
lin Fitzwater. the man who has been White
House spokesman since January 1987
when he repluced Larry Speakes. would
continue in that post. 'l think he’s the
best,"’” Bush said, in making the announce-
ment. “*1 think this is continuity in the best
sense.

Bush was speaking from experience,
having worked with Fizwater. Fizwater
had served as the Vice President’s press
secretary for two years before taking on the
job of speaking for the White House. Bush
praised him as a uusted {riend. and Fitz-
water said he would remain in the $77.400-
a-year job because of the opportunity it
oftered to help a man he ‘“"always thought
would be a great President.”” The appoint-
ment caps a career in government that be-
gan 23 years age when Fiizwater signed on
as a $5.300-a-year speechwriter. Fitzwater,
a native of Salina, Kan.. who celebrated his
46th birthday on Thanksgiving, said his
appointment is a demonstration to civil ser-
vants willing to take a political appointment
that there is ‘room at the top.”™

Bush’s selection of Fitzwater came three
days after Sheila Tate took herself out of
consideration. Tate. who served as press
sccretary 10 First Lady Nancy Reagan dur-
ing the first Reagan administration, was
Bush’s press secretary during his campaign
for the presidency and now holds that posi-
tion with the transition team. It appointed,
she would have been the first woman to
serve as presidential press secretary. But
Tate. who held top jobs with public rela-
tions firms after leaving the White House in
1984. said she did not want to be White
House press secretary. and did not want *‘to
go through this bruising fight.”” That was
interpreted as a reference to the tough com-
petition for the White House spokesman
job. Several White House correspondents.
in addition to Fitzwater. had been men-
tioned as candidates.

Fitzwater. usually referred to as balding
and portly, is highly regarded by the White
House press corps. He has an easy. affable
manner; scli-deprecating humor is his
trudemark. He frequently jokes about his
girth. And in response to reporiers’ ques-
tions about how his appointment meshes
with the Bush promise to bring new faces o
Washington. Fitzwater said. “*I'm willing
to take a new face. I'll take Tom Selleck.™
That style is in marked contrast with that of
his predecessor. Speakes is remembered as
frequently abrasive.

So the reaction in the White House brief-

stay on in Bush administration

Fitzwater and Reagan

ing room when Bush made his announce-
ment appeared to be generally positive.
NBC News's Andrea Mitchell said that,
following Speakes. Fitzwater has been “"a
breath of fresh air.”” And ABC News’s Sam
Donaldson said of the announcement, ‘‘Ev-
erybody was pleased. Most of us think
{Fitzwater] is a good guy and does a good
job. He's easy to get along with ~” Donald-
son said Fitzwater had revealed some weak-
ness carly in his tour at the White House, in
not having information at hand that report-
ers wanted. “*But he’s gotien a ot better,”’
Donaldson said. And although Fitzwater is
““like his boss [Reagan]. he doesn’t work
around the clock.™ Donaldson said. ~'On a
scale of | to 10. Marlin is up near the top.”’

Fitzwater succeeded Speakes at a time of
the Reagan administration’s worst crisis—
the unfolding of the I[ran/contra scandal.
Fitzwater at the time acknowledged that the
administration faced serious problems of
credibility, as each day seemed to bring
new disclosures about the sale of arms to
Iran and the diversion of funds 1o the con-

tras in Nicaragua. Reflecting the views of
former White House press secretaries. Fitz-
water said the job has had its good and bad
days. ““Facing the White House press
corps.’” he said, *‘is no day at the beach.”

As for what the sclection of Fitzwater
means in terms of Bush’s relations with the
media, Fitzwater hinted that at least they
would be better than Reagan’s had been.
For instance, reporters complained often
and bitterly about Reagan’s retusal to meet
with them regularly. Fitzwater said his ad-
vice on such matters as regular presidential
press conferences was privileged. But he
said he expects reporters would be seeing
Bush “‘on a daily basis.”

Fitzwater’s present title is deputy press
secretary. lames Brady has continued to
hold the title of press secretary despite the
near-fatal head wound he suffered in March
1981 in the attempt on Reagan’s life. which
prevented him from carrying out the duties
of press secretary. In the Bush administra-
tion, the title and the duties will pass to
Fitzwater. o
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Sports play growing role on TV

On the eve of at least two major sports
telecast rights negotiations—Olympics and
baseball—television and sports executives
from around the world gathered in New
York for the 10th annual meeting of the
Sports Summit. Most of those speaking sce
continued growth in televised sports,
whether on network or pay-per-view TV.

One of the opening speakers at the sum-
mit last week. Robert Wussler. extolled the
benetits provided by television's involve-
ment with sport events. The senior execu-
tive vice president of Turner Broadcasting

said the benefits include development of

athletic facilities, technological innovation
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in television and even perhaps improvement
in international relations.

Wussler said one development that possi-
bly endangers sports is the problem of drug
abuse by athletes. He said ‘‘penalties are
far 100 liberal and remedies far too conser-
vative,”” adding that most teagues do a
“‘deplorable”” job of monitoring abuses.
“‘Corporate sponsors spending billions of
dollars a year...are hearing that citizens are
getting extremely tired of tuning into hear
about abuses.’” Wussler praised National
Basketball Association commissioner, Da-
vid Stern, for coming up with a system that
appears successful in reducing drug abuse




in that sport.

On the second day of the Sports Summit.
the future of ‘*sports event television™ was
reviewed by Scott Kurnit. president of
Showtime's Viewer's Choice. and Sean
McManus, executive vice president, Inter-
national Management Group/Trans World
International.

Kurnit illustrated how “‘event™ televi-
sion has expanded at Viewer's Choice. in-
creasing from 1986, when two events pro-
vided gross revenue of $9.5 million. The
following year. seven pay-per-view events.
almost exclusively boxing and wrestling.
brought in $35 million, while so far in
1988, 17 cvents have provided $60 million.
The prices charged per pay-per-view event
ranged from $12.95 to $32. However. be-
cause the number of persons per household
viewing the events varied significantly. the
most expensive events on a household ba-
sis, such as the Tyson-Spinks fight at $32.
were not necessarily the most expensive on
a per-person viewing basis. Most sports
pay-per-view ¢vents, said Kurnit, probably
cost 33 or $4 per person.

The pay-per-view service’s only rule for
deciding whether to carry an event is
**...will the viewer want to use the service
again?”” Such a view means that some lim-
ited-audience events, such as auto racing.
might be carried. Kumit said carrying ad-
vertisements is not necessarily contradic-
tory with pay per view as long as the ads do

The Queen comes to U.S. C-SPAN,
best known for its coverage of the U.S.
Congress, picked up live coverage of
Queen Elizabeth II's address to the Brit-
ish Parliament Nov. 22, and a related
ceremony marking the start of a new
parliamentary year. C-SPAN's focus on
British government continued last week
(Nov. 30-Dec. 5) with a morning call-in
show featuring politicians and journal-
ists. C-SPAN also planned a roundtable
discussion with three members of Par-
liament to discuss proposed regular
television coverage of the House of
Commons.

Weidensall, Kurnit and McManus

Wussler

not interfere with viewer *‘satisfaction.”

“The broadcast networks can only pay
64 cents per television household whereas
pay-per-view can pay up to $32 per house-
hold.”” Kumit said. That difference ex-
plains why events will continue to go to
pay-per-view, he said.

Sounding a less certain note was
McManus. who said major sport events will
stay on ““free TV" through the 1990's:
“*Mass exposure is more important than
short-term or long-term revenue gain.”” He
said smaller audiences on cable might soon
lead to a decreased public interest in certain
sports events. Also. he said. advertisers
find that being associated with a broadcast
network telecast event provides a “‘certain
emotional benefit”” not found with cable.
The panel moderator. Joe Weidensall. di-
rector of sports programing Univision,
said he thinks there will be increasing dual-
language sales. Advertiser interest in sports
should continue to grow. said Robert Coen.
senior vice president. director of forecast-
ing. McCann Erickson. addressing a second
afternoon panel session on advertising and
sports.

For media interested in attracting those
dollars, however, there are problems. Coen
said. including the rapid increase in avail-
abilities and the development of new me-
dia. including magazines. specifically tar-
geted to the sports audience. Still.
broadcast network television is doing well
with sports. compared to weaknesses in
other dayparts. he said. Sports-related ad-
vertising on ABC. CBS and NBC increased
from $50 million in 1960 to $190 million in
1970 to $813 million in 1980 to
$1.591.000.000 last year. Cable. mean-
while. took in $759 million in 1987 in
sports advertising for a total of $2.6 billion
which could increase by the year 2000 to
between $5.5 billion and $11.5 billion. The
extent of sports television advertising
growth depends on such factors as the in-
crease in pay per view.

Robert Watson. director of corporate ad-
vertising. AT&T. said more than half of the
company’s media spending goes to televi-
sion. AT&T chooses among various sports
events according to a number of criteria: the
target audience. cost and efficiency of the
expenditure, any “‘value added™’ to the
plan. the quality and stature of the event.
production values and the **‘commercial en-
vironment™” of the telecast. As for the latter
point. Watson said. **shame on you, NBC.™
for the commerctal load during the Olym-
pics. Other problems with televised sports
that concern advertisers are the limited
number of events that get high ratings and
growing rights fees. Watson said.
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British DBS buys $160 million film package from Columbia

Deal is called largest between
Hollywood and UK, and comes at
time of intense competition between
BSB and Murdoch’s Sky Movies

Columbia Pictures Entertainment will seli a
$160 million-plus movie package to British
Satellite Broadcasting in what the UK di-
rect-t0-home service 15 calling Hollywood's,
biggest film deal ever with Europe.

The agreement. which provides BSB
with UK pay-TV rights 10 175 first-run
films from Columbia and Tri-Star along
with another 200 library titles, follows by a
month a $100 million signing with the BBC
for UK pay and broadcast rights to MGM-
UA films.

The deal comes in the midst of intense
competition for UK pay-TV movie rights
between BSB and Rupert Murdoch’s Sky
Movies. a pay satellite service expected to
be in operation next February along with
three other channels. Sky has exclusive pay
rights to product from the Murdoch-owned
20th Century Fox Films. and last month
reached agreement with Walt Disney Co. to
co-market a UK pay Disney Channel and

provide Touchstone films to Sky Movies.

BSB. which will launch its satellite pay
movie service late next year along with
three other advertiser-supported services,
now has acquired pay rights to more than
850 films, including 94 from Warner Bros.
and product from Cannon.

For Columbia. the BSB deal throws into
question its five-year involvement with an
existing UK pay cable service, Premiere.
Premiere is 30%-owned by international
media mogul Robert Maxwell, but has an
unusual stable of backers, including British
Telecom, Columbia Tri-Star. 20th Century
Fox, HBO and Viacom.

According to Arnold Messer, executive
vice president. Columbia Pictures Enter-
tainment, the company “*will live up to its
obligations”’ to Premiere, which he indicat-
ed could be limited by Columbia. He ac-
knowledged. however, that in the wake of
its ties to the new satellite pay channel, the
company would have to address its contin-
ued investment in Premiere.

Messer also acknowledged that there had
been discussions with both Maxwell and
Murdoch regarding the company’s UK film
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rights, but he declined further comment on
the talks.

Among the films included in the five-
year film deal are Oscar-winning The Last
Emperor, along with Roxanne, Blind Date,
The Karate Kid I and [I, Vice Versa and La
Bamba.

Other yet-to-be-released films included
in the deal are Terry Gilliam's The Adven-
tures of Baron Munchausen, Casuaities of
War with Sean Penn and Michael J. Fox,
Ghostbusters II and Steel Magnolias with
Sally Field, Dolly Parton, Shirley Mac-
Laine and Daryl Hannah.

Library film titles include Tootsie. The
China Syndrome, Absence of Malice, Blue
Thunder, Bridge on the River Kivai and The
Way We Were. a

DBS satellite
ready for launch

Astra will be used by Murdoch’s
satellite TV service and by Disney
for pay service in UK

All systems were go laie last week for
Arianespace’s launch of the European di-
rect broadcast satellite Astra this Friday,
Dec. 9. The I6-channel medium-power
Luxembourg satellite has already leased at
least nine transponders. including five to
Rupert Murdoch’s Sky Television and The
Disney Channel.

French launcher Arianespace will use its
newest and largest rocket, Ariane 4, to send
both Astra [A and a United Kingdom Min-
istry ol Defence satellite. Skynet 4B. into
orbit, with launch windows scheduled tor
between 7 p.m. and 7:57 p.m. and 8:23
p.m. and 9:40 p.m. NYT Friday. Astra is
expected 1o attain its temporary transier or-
bit about one hour after liftoff from
Kourou, French Guiana.

The satellite, expected to be in operation
by Jan. 20, will be marketed both to Euro-
pean cable systems and for direct home
reception around the region. Approximately
70 home satellite equipment manufacturers
will produce products for the consumer
market. according to Astra, and British
electronics firm Amstrad has promised to
produce at least 100.000 dishes per month
beginning this month.

At least two of the programers will focus
their marketing efforts on the UK DBS
market. Sky Television, owned by Rupert
Murdoch’s News International, will aim
four channels at UK audiences: the general
entertainment Sky Channel, the 24-hour
Sky News channel, a sports channel in con-
junction with the European Broadcasting



Union, and a pay movie service.

Also targeting the UK DBS market is
Disney, which last month announced it
would combine with Murdoch on Astra to
offer a pay Disney Channel tied o Sky
Movies.

Other programers on the satellite include
British retailer W.H. Smith, which will of-
fer two channels. The first is Screensport,
an 18-hour-a-day sports channel part-
owned by ABC’s ESPN (and the first Astra
channel offering multilingual soundtracks).
The second W.H. Smith channel will offer
children’s channel Kindernet in the morn-
ing, women’s program Lifestyle in the af-
ternoon and an undetermined evening ser-
vice. Two other transponders will go to
Scansat, a Scandinavian satellite program-
er.

An Astra spokesman said negotiations
were now being conducted that may bring
another two or three programers to the sat-
ellite; the satellite operators plan to leave at
least four channels available for German-
language programers. Astra has also agreed
to collaborate with the German Bundespost
to provide German cable systems with
equipment to receive the satellite.

Given a successful launch, two key ma-
neuvers must also meet with success over
the weekend.

Approximately 37 hours after launch, op-
erators on the ground in Luxembourg will
conduct a series of apogee kick motor
burns, designed to move the bird to its
permanent assigned orbital position. GTE
Spacenet’s GStar’s apogee kick motor
failed earlier this fall, and GTE has already
announced that its plan to use backup fuel
to attain proper orbit will result in signifi-
cant loss of operational life for that satel-
lite. And approximately 13 hours later, As-
tra’s operators will attempt to deploy the
satellite’s energy-gathering solar panels.
Despite a successful Ariane launch of West
Germany’s DBS TV-Sat | last winter, fail-
ure to deploy one solar array resulted in that
satellite’s being written off as a total loss.O

L= e —— ]
European countries

meet to discuss
coordination of
transnational TV

Council of Europe ministers agree
on proposed advertising restrictions
and program content guidelines; EC
ministers meet to speed work on
‘TV without Frontiers’ directive

Europe’s governments have stepped up ef-
forts to establish regional regulations gov-
erning the powerful new transnational tele-
vision channels now at their doors.
Media policy ministers from the 22 na-
tions of the Council of Europe, meeting in
Stockholm Nov. 23-24, reached key last-
minute compromises on advertising restric-
tions and European program content con-
siderations in a proposed broadcasting
convention covering transborder TV.

And in separate proceedings at the Euro-
pean Community, member nations” interior
ministers met in Brussels late last month
and agreed it was “‘urgent’’ to speed work
on completion of its long-considered direc-
tive on TV without frontiers.”

The debate over transborder TV coin-
cides with the expansion of Europe-wide
TV channels, exemplified by the Luxem-
bourg satellite service, Astra, to be
launched this week (see story, page 72), in
which cable and direct satellite broadcast
technologies are being used to expand be-
yond national audiences.

New regulations from either the Council
or the EC, however, remain months from
completion, leaving programers on Asira
and other European TV satellites without a
clear-cut regulatory structure under which
to operate. The Council convention is ex-
pected no earlier than next spring’s semi-
annual ministers meeting.

In addition, the Council convention
would only be an advisory document, with-
out force of law unless written into the
regulations of individual member nations.
The EC directive, by contrast, would have
treaty power, but only after a lengthy tran-
sitional period.

Advertising and program quotas were at
the heart of the compromises reached by
Council ministers in Stockholm. Although
details remain to be worked out during up-
coming meetings of deputy foreign minis-
ters, there was general agreement to allow
the insertion of advertising within programs
and to allow programers in one nation to
aim commercials at audiences in another if

advertising regulations in the receiving na-
tton are followed.

The debate over advertising interruptions
was reportedly led by Great Britain, whose
television industry is heavily dependent on
ad revenues and has long allowed for inter-
ruptions, and West Germany, where com-
mercials are broadcast only in blocks at the
ends of programs. (Neither nation allows
for the more extensive commercial breaks
common to U.S. television.)

The tentative compromise would allow
the insertion of commercials into films and
made-for-TV movies after the first 45 min-
utes, the second 45 minutes and then after
another 20 minutes. Other programs could
have commercial breaks every 20 minutes,
although news, current affairs. documenta-
ries and children’s programs can have no
commercial interruption if they are less than
30 minutes long.

On program quotas, the French reported-
ly pushed for strong limitations on non-
European programing, particularly in prime
time, along the lines of new restrictions that
are currently being proposed in their coun-
try. Other, smaller countries were said to be
strongly resistant, largely because their own
program industries produce relatively little
programing and they want to be able to
purchase more of the relatively inexpensive
American product.

The agreement would call for broadcast-
ers to work progressively over time to re-
serve for European works ‘*a majority pro-
portion of their transmission time,””
excluding news, sports, game shows, ads
and teletext services. g
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Radioactivity working to restructure
station acquisitions

Following arrest of principal,
company has until end of year to
refinance $5.5 million in radic
station deals; deadline on $4.3
mitlion in other deals remains open

Radioactivity Acquisition Corp., a former
principal ol which has been charged with
wire fraud. has been given until the end of
1988 to come up with money to close 33.5
million in radio station acquisitions or lose
the deals. said the broker representing four
broadcast properties in Texas and Georgia.

Brokers for another six stations to have
been sold to Radioactivity tor $4.3 million
remained open last week t0 a restructured
deal with the buyer.

Radioactivity principals John Schneider
and Dain Schult said they are working to
replace equity partner Clyde Murchison,
who was arrested by the FBI in Washington
on Oct. 17.

Murchison is facing wire fraud charges
(the sending ol traudulent credit documents
through interstate wire services). according
to the Atlanta Business Clronicle. Murchi-

son was released on $15,000 bond on Oct.
26. the publication said.

According to players involved in the
deals, Murchison presented himself as a
millionaire, supporting his cluims with false
documents, including letters of credit wril-
ten on Chase Manhattan Bank stationery.

Radioactivity’s Schult said that he. John
Schneider and Schneider’s son Tom became
suspicious of Murchison when Schneider’s
son inadvertently discovered Murchison had
not attended Harvard University us he
claimed. Further digging on their part re-
vealed more discrepancies in Murchison's
story. and the Schneiders and Schult decided
to call the FBIL. The resulting investigation
led to Murchison’s arrest.

Alan Baverman, Murchison's attorney,
refused to comment on the case.

Brokerage firm Chapman & Associates.
which represents KlIZ(ay) Killeen-KIXS(FM)
Harker Heights, both Texas. and WRGA(AM)-
wQTU(FM) Rome, Ga., said that the sellers
were willing to give Radioactivity a few
more weeks to bring in a new partner and
restructure the deals,

Richard H. Harris
of Group W Radio
has agreed to transter the asscts

of
KOSI/KEZW
Denver, CO
for
$15,500,000

Steven Dinetz & Joseph J. Davidman
of D & D Broadcasting, Inc.
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Brokers Thoben VanHuss and Blackburn
& Co. represent WkBX(FM) Kingsland, Ga.,
and  KHOS-AM-FM  Sonora-KAYi(AM)-KIXY-
(FM) San Angelo and KRRG(FM) Laredo, all
Texas. a

WJLK-AM-FM Asbury Park, N.J. O Sold By
Press Broadcasting Co. to D&F Broadcasting
Inc. for $12.5 million. Seller is owned by As-
bury Park Press Inc., publisher of the Ashury
Park Press. and also owns wkcr.1v Clermont,
Fla., and has purchased, subject toc FCC ap-
proval, weuD(am)-wkxw(Fv) Trenton, N.J. (see
below). Buyer is principaily owned by Rick
Devlin, former vice president and general
manager of woram) New York, and Jon Fer-
rari, owner of Ferrari Inc. New York-based
advertising agency. It is also purchasing. sub-
ject to FCC approval, koom-rm Odessa and
KROD(AM)-KLAQ(FM) El Paso, all Texas. WJLk is
on 1310 khz with 2.5 kw-D and 1 kw-N. wJLk-
FM operates on 94.3 mhz with 1.31 kw and
antenna 498 feet above average terrain. Bro-
ker: Williacmn B. Schutz Jr.

WBUD(AM)-WKXW({FM) Trenton, N.J. 0 Sold
by Fidelity Communications Corp. to Press
Broadcasting Co. for $8,000,000. Seller is
Trenton, N.J.-based group of two AM's and
four FM's principally owned by Jerome Bres-
son and David Hafler. Buyer is owned by As-
bury Park Press Inc. It is selling, subject to
FCC approval, wilk-am-FM Asbury Park. N.J
(see above). WauD is on 1260 khz with 5 kw-D
and 1 kw-N, wkxw is on 101.5 mhz with 50 kw
and antenna 850 feet above average terrain.

WPLB-AM-FM Greeneville, Mich. 0 Sold by
Flat River Broadcasting Co. to Goodrich The-
aters Inc. for $2.8 million. Seller is owned by
Robert G. Lewis Sr. and Larry Painter. It has
no other broadcast interests. Buyer is princi-
pally owned by Robert E. Goodrich, who also
owns wxLP-FM Moline, lll.; ksTT(am) Davenport,
lowa, and wvic.am-FM  East Lansing and
WTRV(AM)-WSNX(FM) Muskegon, both Michigan.
WpL2 is on 1380 khz with 1 kw-D and 500 w-N,
and wrLB-Fv operates on 107.3 mhz with 50
kw and antenna 492 feet above average ter-
rain. Broker: Media Venture Partners.

WQIM(FM) Prattville, Ala. O Sold by Downs
Broadcasting Inc. to Central Life Broadcast-
ing of Alabama Inc. for $3 million. Seller is
owned by Paul Downs, and aiso owns
wksx(Fvy Suffolk, va. Buyer is principally
owned by Paul C. Major. Buyer is also pro-
posed assignee of waLx-am-FM Mobile, Ala. On
Nov. 2, 1988 FCC granted consent to assign
licenses of wBLX-AM-FM to buyer. Consumma-
tion of assignment has not yet occurred. Paul
C. Major is president and CEC of Westerville
Broadcasting of Florida Inc., licensee of
wTMP(aMm) Temple Terrace, Fla. Waim is on 95.3
mhz with 3 kw and antenna 230 feet above
average terrain. Broker: Stan Raymond &
Associates.

KSTE(FM) Corpus Christi, Tex. O Sold by
American Wireless Co. to Thom E. Smith for
$2.313 million. Seller is headed by Dan
Cutrer, Dallas-based attorney, who also has
interest in kPLv(FM) Port Lavaca, Tex. Buyer is
former owner of woeEn-AM-Fm Macon, Ga., and
has no other broadcast interests. KsTE oper-
ates on 93.9 mhz with 100 kw and antenna
940 feet above average terrain. Broker: R.A.
Marshall & Co.

KDKO{AM) Littleton, Colo. O Sold by Adams
Communications Corp. lo People’'s Wireless
Inc. for $900,000. Seller is Clearwater, Fla -



based group of five AM's, six FM's and 10
TV's headed by Stephen Adams. Buyer is
principally owned by James Walker, Denver-
based broadcast personality, and has no oth-
er broadcast interests. KDk is on 1510 khz
with 10 kw-D and 1.3 kw-N. Broker: Norman
Fischer & Associares.

KVLH(AM)-KGOK-FM Pauls Valley, Okla. C
Sold by Garvin County Broadcasting Inc. to
Washita Broadcasting Inc. for $381,000. Sell-
er is principally owned by Ronatd R. Casey
and his wife, Mary Patricia Casey, and Luther
Martin and his wife, Jeanne Martin, and has
ne other broadcast inlerests. Buyer is owned
by Stephen Mark Rawlings and Glenn L. Bell
and has no other broadcast interests. Rawl-
iNgs is sales manager for Koamav) Wichita,
Kan. Kvin is on 1470 khz with 1 kw-D, and
KGOK-FM is 0on 97.7 mhz with 3 kw and antenna
303 feet above average terrain. Broker: R.E.
Meador & Associates.

1 CABLE I

Systems serving French Lick, Loogootee,
Qakland City and Petersburg, all Indiana,
and Clarksville, Colonial Beach, Farmville,
Kenbridge and Lawrenceville, all Virginia. O
Sold by Welbac Cable TV Corp to Tele-Media
Company of the South L.P. Seller is Indianap-
olis-based company headed by John
Schmuhl with no olher ¢able holdings. Buyer
is subsidiary of Tele-Media Co., Belle-Fonte,
Pa.-based MSC serving approximately
400,000 subscribers in 15 states, headed by
Robert Tudek. Tudek and Zimmerman, Tele-
Media principals, recently purchased Eastern
Broadcasting  Corp Washington-based
group of four AM's and five FM's ("Changing
Hands,” Oct. 24). Syslems serve approxi-
mately 9,500 subscribers with 17,000 homes
passed. Broker: Churles Greene Associates.

Systems serving Galveston, Tex. O Sold by
Showcase Cablevision L.P. to Star Cable As-
sociates. Seller is West Orange, N.J.-based
MSO headed by Richard Levinson. It is pur-
chasing systems in Massachusetts, New
Hampshire and Vermont (see below). Buyer
is affiliate of Bent & Associates, Cecraopolis,
Pa.-based MSQ serving approximately 37.000
subscribers in four states. System serves ap-
proximately 2,400 subscribers with 7,589
homes passed. Broker: Hardesty, Puckett &
Co.

Systems serving Massachusetts, New
Hampshire and Vermont. O Sold by Full View
Inc. to Showcase Cablevision of New England
L.P. Seller is Manchester, N.H.-based com-
pany headed by David Bourque. Buyer is
West Orange, N.J-based MSO headed by
Richard Levinson. It is selling system in Gal-
veston, Tex. (see above). Systems serve ap-
proximately 2,100 subscribers. Broker: Har-
desty, Puckett & Co.

System serving Alpine, Pine Valley, and
Crest, San Diego County, all California. O
Sold by Calvideo Inc. to Cox Cable San Diego
Inc. Seller is principally owned by Earl Hick-
man. It is selling system in Oklahoma (see
below). Buyer is subsidiary of Atlanta-based
MSO serving approximately 1.4 million sub-
scribers in 17 states. System serves approxi-
mately 3,800 subscribers with 6,500 homes
passed. Broker: Hardesty, Puckett & Co.

System serving North Central Missouri and
areas adjacent to Kansas City, Kan. 0 Sold
by First Cable and Land Corp. to W Q Media
Inc. Seller is headed by Alan Steinbach and
has no other cable holdings. Buyer is headed
by Jim Queen, and has no cther cable hold-

| Fund facts. At its board meeting last Tuesday (Nov. 22), the Corporation for Public
Broadcasting announced changes in the Television Program Fund designed to respond to

congressional calls for improvements in its funding mechanism. TPF has been reorganized

report directly to CPB President Donald Ledwig instead of to the senior vice president. That
position, vacant since January, has been changed to vice president-telecommunications.

I to include offices of education and international activities; the director of the fund will now '
|

| Also announced: Eugene Katt, acting director of fund since July, has been named director.

| Katt, who has been responsible for duties of vacanl senior vice president post since l
| January, will continue those duties until position is filled

|

ings. System serves approximately 1,350 sub-

scribers with 2,700 homes passed. Broker:

Havrdesty, Puckett & Co.

System serving Oceanside, Calif. O Sold by
Ultronics Inc. to Times Mirror Cable Televi-
sion. Buyer is Los Angeles-based MSO serv-
ing approximately 967,000 subscribers in 14
states. System serves approximately 2,000
subscribers. Broker: Hardesty. Puckett & Co.

System serving areas of East Stroudsburg,
Bushkill, Middle Smithfield township, Leh-
man and Dingman, all Pennsylvania. © Sold
by Showcase Cablevision L.P. to Blue Ridge
Cable Television Inc. Seller is West Orange,
N.J.-based MSO headed by Richard Levin-
son. It is purchasing systems in Massachu-
setts, New Hampshire and Vermont (see
above). It is selling system in Galveston, Tex.
(see above). Buyer is Palmerton, Pa.-based
MSO serving approximately 100,000 sub-
scribers in two stales, headed by Donald
Reinhard. System serves 1,700 subscribers
with 3,237 homes passed. Broker: Hardesty.
Puckett & Co.

System serving San Francisco, Calif. 0 Sold

October, 1988

SOLD

Certain assets of

by Premier Communications Network Inc. to
Gulf American Cable Group Il. Seller is head-
ed by J. Capuzelo and has no other cable
holdings. Buyer is headed by Guy Belello.
System serves approximately 4,925 subscrib-
ers with 9,750 homes passed. Broker: Hair-
desty, Puckett & Co.

System serving Bagdad and Yarnell, both
Arizona O Sold by Hickman Cable TV In¢. and
Yarnell Cable TV Inc. to Cox Cable of Arizona
Inc. Seller is principally owned by Earl Hick-
man. It is selling system in California (see
above). Buyer is subsidiary of Atlanta-based
MSO serving approximately 1.4 million sub-
scribers in 17 states. Systems serve approxi-
malely 800 subscribers. Broker: Hardesty.
Puckett & Co.

System serving Tekonsha township, Bur-
lington township, Fredonia township, Te-
konsha village and Burlington village, all
Michigan. 0 Sold by Tekonsha Cablevision of
Michigan in¢. to Communications and Cab-
levision Inc. Seller has no other cable hold-
Ings. Buyer serves systems in Michigan. Bro-
ker: Hardesty, Puckett & Co.

CENTRAL GEORGIA CABLE SYSTEMS, LTD.

serving 4,500 subscribers in Byron, Centerville and adjacent
areas of Houston, Peach and Bibb Counties, Georgia

have been sold to

COX COMMUNICATIONS, INC.

of Atlanta, Georgia

The undersigned represented the seller in this-transaction.
This notice appears as a matter of record only.

101 E. Kennedy Blvd., Suite 3300, Tampa, FL 33602 813/222-8844

CEA, Inc., 375 Park Ave., Suite 3808, New York, NY 10152 212/319- 1968
1133 20th Street, N.W., Suite 260, Washington, DC 20036 202/778-1400
1235 Westlakes Drive, Suile 140, Berwyn, PA 19312 215/251-0650

&

COMMUNICATIONS

EQUITY

___EQUITY
ASSOCIATES
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For the Records

As compiled by BROADCASTING from Nov.
23 through Nov. 29 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications: ALJ—Ad-
ministrative Law Judge: alt.—alternate:  ann.—announced:
ant,—antenna;  aur.—aural:  aux.—auxiliary:  ch.—channel:
CH—critical hours.. chg.—change: CP—construction permit:
D—day: DA~—directional antenna: Doc.—Docket; ERP—cliec-
tive radiated power; Freg—frequency: HAAT—height above
average ternun: H&V—honzontal and vertical: khz-kilohertz:
kw—kilowatts:  lic.—license: m—meters:  mhz—megahentz:
mi.—miles: MP—medification permit: nod.—medilication:

N—night: pet. for recon.—petition for rcconsideration: PSA—

presunrise service authority: pwr.—power: RC—remote control:
S-A—Scicntilic-Atlanta: SH-—specified hours: SL—studie loca-
tion: TL—iransmitter Jocation: trans.—transmitter. TPO—trans-
mitter power output: U or unl.—unlimited hours: vis.—visual.
w—vatts: *—noncommercial. Six groups of numbers at end of
facilitics changes items refer 10 map coordinates. One meter
equals 3.28 feet.

Ownership Changes

Applications

B WQIM(FM) Prauville. AL (BAPHS881117GL: 95.3
mhz: 3 kw: HAAT: 230 (1.)}—Sceks assignment of license
from Downs Broadcasting Inc. to Central Lile Broadcast-
ing of Alabama [nc. for $3 million. Seller is owned by Paul
Downs and also owns WEKSX(FM) Suffolk. VA Buver is
principally owned by Paul C. Major. Buyer is also pro-
pused assignee of WBLX-AM-FM Mobile. AL. On Nov.
2. FCC granted consent 10 assign licenscs of WBLX-AM-

FM 1o buyer. Consummation of assignment has not yct
occurred. Paul C. Major is president and CEO of Wester-
ville Broadeasting of Florida Inc.. licensee of WTMP(AM)
Temple Terrace. FL. Filed Nov. 17.

8 WCBM(AM) Baltimore (BAL881117EB: 680 khz: 10
kw-D, 5 kw-N, DA-2}—Sccks assignment of license from
Bennett Gilbert Gaines, interlocutory receiver 0 WCBM
Maryland Inc. for $475.000. Scller has no other broadcast
interests. Buyer is owned by Nicholas Mangione. and has
no other broadcast interests. Filed Nov. 17.

8 WOLY(AM) Baule Creek. MI (BALS8I117EA: 1500
khz: | kw-D. DA}—Seecks assignment of licensc from
Frink Inc. 10 Christian Family Network Inc. for $100.000.
Scller is headed by Jeanne Frink. Buyer is owned by James
L. Elsman and Janice Elsman. joint tenants. Filed Nov. 17.

B WGOT(TV) Merrimack. NH (ch. 60: 4709 kw: HAAT:
700 feet)—Sceks assignment of license from Golden Trian-
gle TV 60 Corp. to Paugus Television Inc. for $1.35
million. Seller has no other broadcast interests. Buyer is
headed by William L. Putnam and has no othcr broadcast
interests. Filed Nov. 17

B WBUD(AM)>»WKXW(FM)  Trenton. NJ  (BA-
L8BII17EC: 1260 khz, 5 kw-D. 1 kw-N. DA-I: FA:
BALHS8BI117ED: 101.5 mhz. 50 kw: HAAT: 850 ft.)—
Secks assignment of license from Fidelity Communications
Corp. to Press Broadeasting Co. tor S8 million. Sclier is
Trepton. N.J-based group of two AM's and four
FM’s owned by Jerome Bresson and David Hatler. Buyer is
owned by Asbuary Park Press Ine. and headed by E. Donald
Lass. It also owns WILK-AM-FM Asbury Park. NJ. Filed
Nov. 17,

B KRDM(FM) Ardmore. OK (BALHB8881114GL: 96.5
mhz: 3 kw: HAAT: 328 ft.)—Sccks assignment of license
from Stiles Communications Corp.-Ardmore o Versace
Communications Inc. for $220.297. Seller is Plano. TX-
based group of onc AM and two FM's headed by Jerry

EASTERN RADIO
COMPANY 1

Alan Steinert Jr. & Lionel Brooks, Jr.

has acquired

WGVA-AM

Geneva, New York

from

FINGERLAKES
BROADCASTING CORF.

Louis Schwartz, President

We are pleased to have served as the Broker in this transaction.

Frank Boyle & Co.

MEDIA BROKERS

55 0ld Field Point Road, Greenwich, CT 06830
Your Winning Number is (203) 869-4433
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Stiles and Jim Johns. Buver is owned by Robert A. Versace
and Judi Versace. and has no other broadcast interests.
Filed Nov. 14.

8 WCNS(AM) Latrobc. PA (BAL881114EK: 1480 khz:
500 w-D. | kw-N. DA-N)—Sccks assignment of license
from WCNS Inc. o Longo Media Group Inc. for
$150.000. Seller is owned by Advance Communications
Corp.. und has no other broadcast interests. Buyer is owned
by John A. Longo and Donna L. Longo. joint tenants. 1t
has no other broadcast interests. Filed Nov. 14.

8 WEOZ Saegeriown, PA (BALH881116GF: 94.3 mhz; 3
kw. HAAT: 300 fi.}—Seeks assignment of license from
Osborne Broadcasting Inc. to Community First Broadcast-
ing Inc. for $425.000 (*'Changing Hands.”" Nov. 28).
Seller is owned by Thomas und Linda Osborne of Mecad-
vilic. PA. It has no other broadcast interests. Buyer 1s
owned by Edward Matar I1l. 80%. and Werner Pocgel.
20%. Mauar is Worcester. MA. educator with no other
broadcast interests. Poegel is Winchendon. MA. broadcast-
er. who used 10 own WINQ(FM) Winchendon. along with
Manar. He will become general manager of station once
sale is approved and finalized. Filed Nov. 16.

B WDARAM)-WMWG(FM)  Darlington.  SC  (AM:
BALB81116MZ: 1350 khz: 1 kw-D: FM: BALH881116GE;
105.5 mhz: 3 kw; HAAT: 282 f1.) Secks assignment of
license from MEG Associates Limited Partnership to Radio
Carolina Limited Partnership for $1.3 million ("Changing
Hands.”” Nov. 21). Seller is Oakton, VA-based organiza-
tion headed by Tavlor Monfort, gencral partner. Monfort is
also general partner of ERM  Associates. owner of
KWBE(AM)-KTGL(FM) Beatrice. NE. Buyer is Lan-
dover. MD-based partnership with Capital Radio Holdings
Inc. as general partner. Capital Radio is principally owned
by Carl W. Hurlebaus IIl. who is owner and managing
partner of WGRQ(FM) Colonial Beach. and WINMA(AM)-
WVIZ(FM) Orange, both Virginia. Filed Nov. 16.

® KKYN-AM-FM Plainview. TX (BAL881115EB: 1090
khz: 5 kw-D 500W-N DA-2; FM: BALH881115EC: 103.9
mhz: 3 kw; HAAT: 325 ft.}—Sccks assignment of license
from Adams-Shelton KKYN to Plains Broadeasting for
§297.500. Seller is Amarillo. TX-based company owned
by Keith Adams and James Shelion. Buyer is owned by
Michael Fox and Mary Beth Fox. joint tenants. It has no
other broadcast interests. Filed Nov. 15.

B WRFB(FM) Stowe. VT (BALH881116GH: 101.7 mhz:
3 kw: HAAT: 1485 f1.)—Secks assignment of license from
Justice Broadcasting L.P. to Sage Broadcasting Corp. of
Budington. VT. for $900.000 (“In Bricf.” Nov. 21).
Seller is Falmouth. MA-based group of three FM's princi-
pally owned by Larry Justice. Buyer is Stamford, CT-based
group of cight AMs and cight FM’s headed by Gerald
Poch. Filed Nov. 16.

B WYND(FM) Spotsylvania. VA (BALH881117G): 99.3
mhz: 3 kw: HAAT: 328 ft.)—Seeks assignment of license
from Richard J. Haves & Associates Inc. 1o Paco-Jon
Broadcasting Corp. for $1.2 million. Seller is principally
owned by Richard J. Hayes and has no other broadcast
interests. Buyer is principally owned by Glena R. Mahone.
51.03%: Richard D. Rosen. 6.25%. and Charles €. Cohen.
6.9%. It also owns WILZ-AM-FM Petersburg, VA, Filed
Nov. 17

Actions

8 KCZN(AM) Santa Paula and KZTR(FM}) Camarillo.
both California (AM: BALBS0909EB: 1400 khz: 1 kw-U:
FM: BALHS8090SEC: 95.9 mhz: 3 kw: HAAT: 1.320
ft.}—Sccks assignment of ticense from Gold Coast Com-
munications Corp. to Golden Bear Broadeasting Inc. for
$1.967.500. Seller is Los Angeles-based group of 1wo
AM s and three FM's owned by Jerome P. Maliz. It is also
selling KTOU(FM) Provo, Utah (see below). Buyer is
owned by Stephen Marriott and Wallace A. Heusser who
also own KDIQ(AM) Red Bluff. CA. Heusser owns
KKDJ(AM) Fresno. CA and has interest in KDJK(AM)
Oakdale. CA. Action QOct. 21.

8 KUKI(AM)-KIAH(FM) Ukiah, CA  (AM: BA-
L8BOBI6EA: 1400 khz: | kw-U: FM: BALH880816EB.
103.3 mhz: 1.9 kw: HAAT: 1.840 ft.)—Granted app. of
assignment of license from KUKI-KIAH Inc. to Mendoci-
no Broadcasting [nc. tor $850.000. Scller is owned by
Colene Ingraham and family. [t has no other broadcast
interests. Buyer is owned by F. Robert Fenton. former
owner of KTMS{AM}-KHTY(FM) Santa Barbara. Calif.,
who also has interest in KHSN(AM) Coos Bay and KOOS-
FM North Bend. OR. and is also buying KCLQ(FM)



Hanrord, LA. Aclhion depl. 25,

B WSOY-AM-FM Decatur, [L (AM: BALSSOIHE;
1340 khz: 1 kw-U: FM: BALHS880Y09HF: 102.9 mhz: 54
kw: HAAT: 450 fi.}—Granted app. of assignment of li-
cense from Trumper Communications of Illinois L.P. to
WSOY Decatur Inc. for $8.435,000. Scller is owned by
Jeffrey Trumper. who also owns WLAP-AM-FM Lexing-
ton. KY. and KKCW(FM) Ponland, OR. [ bought
KMGK(FM) Minnecapolis (**Changing Hands.'* Junc 6).
Buyer is subsidiary of Pinnacle Broadcasting. headed by
Philip D. Marclla. who also owns WDUR(AM)-
WEXC(FM) Durham. NC, KEND(AM)-KLLL(FM} Lub-
bock and KAMA(AM)-KAMZ(FM) El Paso. all Texas.
Marella is member of board of LIN Broadcasting Corp.,
Dallas-based group of seven TV's. Action Nov. 1.

8 WIMS(AM) Michigun City. IN (BAPL880909EF: 1420
khz: 5 kw-1); 5 kw-N}—Granted app. of assignment of
license from Northern [ndiana Broadeasters Inc. to M&M
Broadcasting Inc. for $880,000. Scller is owned by Wil-
liam N. Udell. who also owns WKAM(AM)-WZOW(FM)
Goshen, IN. Buyer is owned by Thomas M. McDermott
and Ronald D. Mercer. McDermolt is mayor of Hammond.,
IN, and Mercer is Chicago-based certilied public accoun-
tant. Action Oct. 21.

8 KFH(AM) Wichita, KS (BALBRORISEC; 1330 khz: 5
kw-U DA-N}—Granted app. of assignment of license from
The Radio Station KFH Co. 10 Midcontinent Broadcasting
Co. of Kansas Tor $800.000. Seller is owned by J. Phillip
Kassebaum. It has no other broadcast interests. Buyer is
Sioux Falls, SD-based group ol two AM's and four FM's
owned by E.R. Ruben. Joseph L. Floyd and Nathan L.
Bentson. Action Sept. 27.

8 WRFL(FM) Lexington, KY (BAPED880429GX: 88.1
mhz: 250W: HAAT: 288.6 fi.}—Granted app. of assign-
ment of license from Radio Free Lexington Inc. to Univer-
sity of Kentucky's Board of Trustees. Seller has no other
broadcast intercsts. Buyer is headed by Robers T.
Mccowan. It also operates WBKY-FM Lexingion, KY.
Action Oct. 7,

8 WDBCIAM)-WYKX(FM)  Escanaba, MI (AM:
BAL880824HE: 680 khz: 10 kw-D | kw-N DA-2; FM:
BALHS80824HF; 104.7 mhz: 100 kw: HAAT: 350 fi.)—
Secks assignment of license from Delta Broadeasting Co..
joint venture. deblor-in-possession o KMB Broadcasting
Inc. Buyer is headed by Betsy C. Cooke. It has no other
broadeast interests. Action Qet. 7.

8 WGNR Grand Rapids. M1 (BALED880811HA; 88.9
mhz; 3 kw: HAAT: 140 ft.)—Seeks assignment of license
from Grand Rapids School of Bible and Music to Echo
Broudcasting Inc. for $100.000. Buyer is nonprofit corpo-
ration headed by John Huseby. It alse owns WXYB(FM)
Zeeland. ML, Action Oect. 1.

8 KVBM-TV Minneapolis (ch. 45. 3259 kw: HAAT:
1.081 ft.)—Granted app. of assignment of license from
Vision Broadcasting Corp. to KVBM Television Inc. for
$289.000. Scller is owned by Marva C. Morris. It has no
other broadcast interests. Buyer is owned by Danicl Peters.
Renac Peters and Sheldon A. Johnson. It has no other
broadeast interests. Action Oct. 31.

8 KENM(AM)-KKHJ(FM) Portales. NM (AM: BA-
L88OBISEG: 1450 khz: 1 kw-U: FM: BALH880815EH:
95.3 mhz; 3 kw: HAAT: 300 ft.>—Granted app. of assign-
ment of license from Community Broadcasting Co. to
James G. Bales for $75.000. Buyer also owns KPOS(AM)
Post. TX. Action Sept. 27.

® WDOE({AM) Dunkirk. NY (BALSS0Y0OIEA; 1410 khz;
| kw-D. 500 w-N, DA-N)}—Granted app. of assignment of
license from Luke Shore Broadeasting Co. to Chautauqua
Broadeasting Corp. for $260.000. Seller is headed by R.
Michael Goldman. Buyer is owned by Vincent T. Ridikas.
Ridikas is 90% limited partner in Jessup Broadcasting L.P..
permittee of WWDR(FM) Hardeeville. SC. and 90% limit-
ed partner in Chautauqua Radio L.P., permittee of New FM
CP in Fredonia, NY. Action Oct. 20.

8 KLTE(FM) Oklahoma City (BALHRR0914HM; 101.9
mhz: 100 kw: HAAT: 457 ft.)—Sceks assignment of li-
eense from Mel Wheeler Inc. to Entertainment Comniuni-
eations Inc. lor $4,150.000. Scller is Denton, TX-based
group of two FM's and two TV's. principally owned by
Mcl Wheeler and family. It recently sold KBUK(AM)
Baytown, TX (**Changing Hands."* June 6). and bought
KRCG(TV) Jefferson City. MO (**Changing Hands."" July
25). Buyer is Bala Cynwyd. PA-based group of three AM's
and seven FM's principally owned by Joseph M. Field.
Action Oct. 3.

8 KPMA(FM) Allamont., OR (BAPHS880829HP; 101.3
mhz; 100 kw: HAAT: 321 fi.)—Granted app. of assign-
ment of license from Peter Moncure 1o Western States
Broadeasting for $10.000. Seller has no other broadcast
interests. Buyer is owned by William L. Zawila and Jay
Stevens. It also owns new AM in West Klamath, OR.
Zawila owns KKFO(AM)-KNGS(FM) Coalinga, CA. and

NCW Alvl i ICHIPICWIL. L, AVIvn 1oy, &

8 KZEL-FM Eugene. OR (BALH880729HP; 96.1 mhz;
100 kw; HAAT: 870 ft.)—Granted app. of assignment of
license from Eugene Broadcasting I Lid. to Mike J. Pappas
and Noula Pappas. Seller has no other broadcast interests.
Buyer has no other broadcast interests. Action Nov. 1.

8 KKUL(AM) Portland. OR (BAPL8B0OJ09EA: 1410 khz;
5 kw-D)}—Granied app. of assignment of license (rom
Gothi¢ Broadcasting Corp. to KKUL Radio Inc. for
$235.000. Seller is headed by Richard A. Hodge. Buyer is
owned by Fred W. Hudson. who has interest in
KBND(AM) Bend and KLRR-FM Redmond, both Oregon.
Action Oct. 21.

8 WDVT(AM) Philadelphia (BAL830815EE: 900 khz: |
kw-D}—Granted app. of assignment of license from Frank-
lin Broadcasting Co. 1o Philadelphia Christian Radio Inc.
for $525,000. Seller is owned by Edward Felbin, who has
no other broadcast interests. Buyer is subsidiary of Willis
Broadeasting Corp.. Norfolk. VA-based group of 15 AM's
and seven FM's headed by Levi Willis. Action Sept. 5.

s WUCP(FM) Summerdale. PA (BAPED880901HR; 91.7
mhz; 250 w}—Granied app. of assignment of license from
Central Pennsylvania Business to Temple University of the
Commonwealth for $5.000. Buyer is headed by Richard J.
Fox. It also operates WRTI-FM Philadelphia. Howard Gil-
tis. trustee at Temple University. is director of Harron
Communications. licensee of WMTW-TV Poland Spring.
ME. and WKTV(TV) Utica. NY. Action Nov. 2.

® WRWR-TV San Juan and WTRA-TV Mayaguez. both
Puerto Rico (WRWR-TV: ch. 30; 2630 kw: HAAT: |.301
fi.. WTRA-TV: ch. 16; 90 kw: HAAT: [.123 fi.)—Granted
app. of assignment of license from Bay Broadcasting Inc.
to Century Telecast Corp. Seller is headed by Narciso
Hernandez. Buyer is owned by Adolfo Flores. 30.8%; Jose
D. Camacho. 7.6%: Ramon Rodriguez. 30.8%. and Flori-
da Financial Advisors. 30.8%. Action Oct. 24,

a WETO(TV) Greencville. TN (Ch. 39: 3020 kw-V;
HAAT: 2.628 fi.}—Granted app. of assignment of license
from East Tennessce's Own Inc. to East Tennessee Broad-
casting Corp. for $1.900.882. Seller is principally owned
by Jay D. Austin. Tom N. Austin, Hank Lochte and Robert
Lochte. Buyer is owned by Michael P. Thompson, Robert
Weston. Richard Marrow and James Warner. 1t has no
other broadcast intcrests. Action Oct. 6.

8 KHVN(AM)-KDLZ(FM) Ft. Worth (AM:

DALSOUIUILL, 77U KL, | Rw-LA Fivl. DATLIIOOUTUILLL.
107.5 mhz; 100 kw; HAAT: 450 fi.>—Granted app. of
assignment of license from Egg Dallas Broadcasting Inc. to
Gilmore Broadcasting Corp. for $14 million. Seller is
owned by Earl G. Graves. who publishes 8lack Enter-
prise magazine. 1t has no other broadeast interests. Buyer
is Kalamazoo. MI-based group of onc FM and two TV's
owned by Jim Gilmore. Action Oct. 24.

u KADE(FM) Weatherford. TX (BALED8808 I19GL:; 89.5
mhz; 368 w: HAAT: 205 ft.)—Granted app. of license
from Criswell Center for Biblical Studies to Springtown
Educational Broadcast Foundation for $44,000. Scller is
Dallas-based nonprofit group of six FM's and one shont-
wave. Buyer is owned by Wesley Ycager. Angela Yeager
and Gayle Moring. Yeagers have interest in KMQX(FM)
Springtown. TX. Action Nov. 2.

8 KRKN(FM) Naches, WA (BALH880822GX; 96.9 mhz;
3 kw: HAAT: -772 fi.)—Granted app. of assignmicnt of
license from Naches Valley Broadcasting Ine. to Mathias
Broadcasting [nc. for $190.000. Scller has no other broad-
cast interests. Buyer is owned by John D. Mathias. who has
no other broadcast interests. Action Oct. 19,

New Stations

Applications

FM's

® Northport. AL (BPHB80915NO)—Northport  Betler
Broadcasters Lid. secks 100.7 mhz; 3 kw H&V: 100 m.

Address: 2948 Moorcroft Drive, Montgomery. AL 361 16.
Principally owned by Carol Y. Stephens, 20%. Filed Scpt.
15.

® Northport. AL (BPH880913MC)}—Northport Broadcast-
ing Inc. seeks 100.7 mhz: 3 kw H&V: 100 m. Address: 800
2Th St.. #50. Tuscaloosa. AL 35401. Principal has no
other broadcast interests. Filed Sept. 13.

® Mcna. AR (BPH88101 1MF)—Regional Broadeast Ine.
secks 96.3 mhz: 100 kw H&V: 299 m. Address: Rie. 3.
Box 403A. Mena. AR 71953, Principal is owned by Billy
W. Kimp and has no other broadcast interests. Filed Oct.
1l

# Chowchilla, CA (BPH880928ML)—Venture Communi-

The undersigned arranged financing and acted as
Jinancial advisors to Paco-Jon Broadcasting Corporation

$6.000,000
Revolving Credit and Term Loan

Jor

Paco-Jon Broadcasting Corporation
Mr. Glenn R. Mahone, President
WPLZ-AM/FM, Richmond, VA

Financing provided by

State Street Bank and Trust Company

Financial
Services

IT1dll

176 Federal Street » Sulte 555 « Boston, MA 02110 - 617/330-7880
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cations seeks ¥3.3 mhz; 3 kw H&V; 100U m. Adaress: Box
%10, Santa Rosa, CA 95402. Principal is owned by Joseph
Pencz. 25%; Gordon Zlot, 12.5%; Harold Zlot, 25%; Laur-
ence Myers, 25%, and Thomas Skinner, 12.5%. Filed
Sept. 28.

® Firebaugh. CA (BPED881017MD)—Central Valley
Educational Services Inc. seeks 103.1 mhz; 3 kw H&V:
100 m. Address: 12550 Brookhurst St.. Suite A, Garden
Grove, CA 92640. Principal is owned by Linda Ross and
has no other broadcast interests. Filed Oct. 17.

® Kingsburg, CA (BPH880913MD)—Valley Media Co.
secks 106.3 mhz: 3 kw H&V: 100 m. Address: Box 52.
Greenville, SC 29602. Principal is owned by J.R. Mc-
Clure. McClure is 50% owner of WMAX(AM) Kentwood,
MIl. and 40% stockholder of WMYJ(FM) Edinboro, PA.
He also owns KKKK(FM) Odessa. TX. and WFAM(AM)
Augusta. GA. Filed Sept. 13.

8 Lompoc, CA (BPHB88101IMH)—R&L Broadcasters
seeks 106.7 mhz: 2.5 kw H&V: 300 m. Address: 1234
Ramona Ave.. Grover City. CA 93433. Principal is equally
owned by Rod B. Funston and Laura A. Funston. It also
owns KOSZ{FM) Grover City, CA. Filed Oct. 11.

® Mayo, FL (BPED881007MH)—Truc Concepts of Levy
County Inc. seeks 89.5 mhz: 2.5 kw-H 20 kw-V; 76 m.
Address: P.Q. Box 1133, Chiefland. FL 32626. Principal is
equally owned by Johnny Dawson. Atha Ellerker. Frank
Ellerker. Frank Ellerker Sr. and Sharon Ellerker. Filed Oct.
£~

® Ormond-by-the-Sea. FL (BPH880912MC)»—Gloria Bell
Byrd seeks 95.7 mhz: 3 kw H&V: 100 m. Address: 380
John Anderson Drive, Ormond Beach. FL 32074. Principal
has no other broadcast interests. Filed Sept. 12.

8 Ormond-by-the-Sea. FL (BPH880915NL)—KLT Broad-
casting Co. seeks 95.7 mhz: 3 kw H&V: 75 m. Address:
Box 22751. Knoxville, TN 37933. Principal is owned by
John F. Freeman. 51%. and Eric T. Washington. 49%.
Filed Sept. 15.

B Nashville. IL (BPH880923MN)}—ACD Ventures seeks
104.7 mhz: 3 kw H&V: 100 m. Address: P.O. Box 678,
Murphysboro. IL 62966. Principal is equally owned by
Nancy J. Adkins, Duane J. Crites and Ralph A. Dunn.
Dunn has interest in WINI(AM} Murphysboro. IL. Filed
Sept. 23.

® Cannelton. IN (BPH881012MK)—Estate of James Ro-

land Brewer seeks 1U2.y MNZ; 3 Kw H& v; 10U m. Adaress:
2425 Franklin, Tell City, IN 47586. Principal is owned by
Maytha N. Brewer. It also owns WTCJ(AM) Tell City. IN;
and has 51% interests in WHON(AM} Centerville,
WQLK(FM) Richmond. both Indiana, WDCF(AM) Dade
City, and WTOT(AM)-WJAQ(FM) Marianna, both Flori-
da. Filed Oct. 12.

® Fairfield, ME (BPH881011ME)—Fairficld Broadcast
Partners seeks 93.3 mhz: 3 kw H&V; 100 m. Address: RR
#1, Box 157, Harrison, ME 04040. Principal is equally
owned by Robert A. Surette and Richard S. Graham Jr.
Filed Oct. 11.

® California. MD (BPH880915NM)}—Tidewater Broad-
casting Co. seeks 102.9 mhz; 3 kw H&V; 100 m. Address:
Rie. 2, Box 355B. Hollywood. MD 20636. Principal is
equally owned by Richard A. Myers and Judith O'Brien,
and has no other broadcast interests. Filed Sept. 15.

@ California. MD (BPHB80915SNN)y—Tippity Wichity
Communications Co. seeks 102.9 mhz; 3 kw H&V: 100 m.
Address: 3 Farsta Court. Rockville. MD 20850. Principal is
owned by Barbara Wall du Treill and has no other broad-
cast interests. Filed Sept. 15.

8 Paynesville. MN (BPH880913MB)—Rzdio Research
Development Inc. seeks 98.9 mhz; 50 kw H&V: 150 m.
Address: 2952 W. 123rd Terrace. Leawood. KS 66209.
Principal is owned by J. Michael Henderson, 51.1%. and
George H. Werl Jr.. 48.9%. and has no other broadcast
interests. Filed Sept. 13.

® Clovis. NM (BPH880914MI)—Clovis Associates seeks
101.5 mhz; 100 kw H&V: 310 m. Address: 5656 Beall-
wood Connector. Columbus, GA 31904, It is principally
owned by Homer Carden. 20%. Filed Sept. 14.

® Kingston, NY (BPED881005MI)»—Family Stations Inc.
seeks 91.7 mhz: 0.335 kw H&V; 82 m. Address: 3108
Fulton Ave., Sacramento, CA 95821. Principal is nonprofit
station group hcaded by Harold Camping. Filed Oct. 5.

® Suffern, NY (BPED881003MI)}—Rockland Community
College seeks 89.5 mhz: 0.0367 kw-H: 44 m. Address: 145
College Rd.. Suffern. NY 10901. Principal is headed by
Frederick R. Vanwort and has no other broadcast interests.
Filed Oct. 3.

8 Warsaw, NY (BPED881012MJ)—Family Life Minis-
tries Radio Inc. secks 88.3 mhz: 7 kw H&V: 150 m.
Address: 7634 Campbell Rd., Bath, NY 14810. Principal is

We are pleased to announce the formation of

\./ HERSCH, DIENER, RAPHAEL & CO.

Financing for the Entertainment Industry

Stuart A. Hersch, Chairman
Stephen 1. Diener, President
Allan Raphael, Managing Director

115 Broadway * New York NY 10006 ¢ (212) 581-1222
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equally owned by KICNard M. Snavety, JaCquenne u. na-
vely and Richard Snavely Jr., ard has no other broadcast
interests. Filed Oct. 12.

® Upper Sandusky., OH (BPED881019MA)}—Kayser
Broadcast Ministries Inc. seeks 90.1 mhz; 3 kw; 100 m.
Address: 508 Woodbine St., Willard, OH 44890, Principal
is equally owned by Daniel Kayser. Linda J. Patton, Terry
L. Snyder and Robert G. Nachbar. Filed Oct. 19.

8 Brownsville, OR (BPED880908MF)—Support Christian
Broadcasting seeks 102.3 mhz: 0.3 kw H&V: 290 m.
Address: 2080 Laura St.. Springfield, OR 97477. Principal
is nonprofit corporation headed by Eldon L. Knight. 1t also
owns KORE(AM). Filed Sept. 8.

® Cayce, SC (BPED881018MA)—Bible Broadcasting
Network Inc. seeks 88.7 mhz: 0.15 kw H&V: 43 m.
Address: P.O. Box 1818, 1300 N. Baulefield Blvd.. Ches-
apeake. VA 23320. Principal is equally owned by Lowell
L. Davey, Georgeanna Davey. Keith Wohlenhaus. Ron
White and Lindsay Poteat. Filed Oct. 18.

8 Graysville. TN (BPHB880915NQ)—Richard C. Wagner
secks 95.7 mhz: 0.69 kw H&V; 197 m. Address: 4 Rock-
haven Lane. Signal Mountain. TN 37377. Principal has no
other broadcast interests. Filed Sept. 15.

8 Live Oak. TX (BPED880930MM)—Bible Broadcasting
Network Inc. seeks 88.3 mhz: 0.3 kw H&V: 100 m.
Address: P.O. Box 1818, 130 N. Battlefield Blvd.. Chesa-
peake, VA 23320. Principal is equally owned by Lowell L.
Davey. Georgeanna Davey, Keith Wohlenhaus. Ron White
and Lindsay Poteat. It has no other broadcast interests.
Filed Sept. 30.

® Hartford, VT (BPH881011MG)—Margaret C. Schaller
seeks 104.3 mhz: 3 kw H&V: 100 m. Address: P.O. Box
893, Norwich. VT 05055. Principal has no other broadcast
interests. Filed Oct. 11.

® Hartford, VT (BPH881013MF)—Jane Dearden seeks
104.3 mhz; 3 kw H&V; 100 m. Address: P.O. Box 707,
Newport. NH 03773. Principal has no other broadcast
interests. Filed Oct. 13.

® Hot Springs. VA (BPH881012ML)—Koinonia Broad-
casting Corp. seeks 107.1 mhz: 0.16 kw H&V: 429 m.
Address: P.Q. Box 929, Hot Springs. VA 244435, Principal
is owned by Clay Shelton Jr. and Billi¢ Jo Shelion. 50%
jointly held: Dallas Neely and Annctia Neely. 50% jointly
held. Filed Oct. 12.

TV

® Las Vegas (BPCT881011)>—Sainte Limited sceks ch. 15:
3000 kw visual; 345 m. Address: P.O. Box 4159. Modesto,
CA 95352. Principal is owned by Chester R. Smith. It also
owns KCSQ(TV) Modesto and KBCP(TV) Paradise. both
California. and KREN(TV) Reno. NV. Filed Oct. LI.

Actions
AM

® Nekoosa. W1 (BP850122AG)—Granted app. of Ne-
koosa Broadcasting Co. for 1590 khz. Address: R.R. 2.
Luxemburg. W1 54217. Principal is owned by Gregory J.
Bredael and has no other broadcast intcrests. Action Nov.
21.

FM’s

8 Homewood. AL (BPHB808160Q)—Rcturned app. of
Homewood Community Broadcasters Lid. for 97.3 mhz:
1.6 kw: 153 m. Address: 1259 N. Rio Vista Blvd.. Ft.
Lauderdale. FL 33316. Principal is owncd by Myrland

Clarke and has no other broadcast interests. Action Nov.
22.

® [rwinton. GA (BPH871209MC)}—Granted app. of
Pcachstate Media for 103.7 mhz: 3 kw H&V: 100 m.
Address: 1367 Arlene Ct., Lilburn, GA 30247. Principal is
owned by Len A. Archdeacon. 40%: Kurt Pavey. 40%. and
Stan G. Savransky. 20%. Archdeacon is 24% owner of
WXZE(AM) Sylvester. GA. and 2.5% owner of WLKQ-
FM Buford, GA. Action Nov. 21.

= Clinion, IN (BPED880229NF)—Granted app. of DOXA
Inc. for 93.9 mhz; 1.1 kw (H&V): 165 m. Address: P.O.
Box 227. Sth and Harrison Sts.. Covington. IN 47932,
Principal is headed by Gregg Curtis and has no other
broadcast interests. Action Nov. 16.

® west Lafayette. IN (BPH3880826MG)—Returned app. of
Goodrich Theatres Inc. for 106.7 mhz: 3 kw: 100 m.
Address: 3565 29th St.. SE. Kentwood. M1 49508. Princi-
pal is owned by Robert E. Goodrich. It also owns WVIC-
AM-FM East Lansing. and WSNX-AM-FM Muskegon.
both Michigan; WXLP(FM) Moline. IL. and KSTT(AM)
Davenport. 1A, Action Nov. 22.

® Augusta, KS (BPHB80729MB)—Returncd app. of
Douglas D. Law for 96.3 mhz: 3 kw; H&V: 100 m.
Address: 53 Huntington. Augusta. KS 67010. Principal has
no other broadcast interests. Action Nov. 22.

® Basile. LA (BPH880505ML)—Granted app. of Nezpi-



October, 1988

This notice appears as a matter of record only

NATIONWIDE
CELLULAR SERVICE, INC.

has obtained financing
in the amount of

$5,910,000
of

0% (Cumulative Convertible
Preferred Stock

Series B

The undersigned initiated this transaction and

served as financial advisor to Nationwide Cellular Service, Inc.

P SANDLER |
CAPITAL

\ MANAGEMENT

Harvey Sandler  Barry Lewis  John Komreich
General Pariners

1114 AVENUE OF THE AMERICAS  38TH FLOOR NEW YORK NY 10036  (212) 391-8200



que Communications Ltd. for 102.1 mhz; 3 kw H&V; 100
m. Address: 430 8. 5th St.. Eunice, LA 70535, Principal is
owned by Lynetie Y. Feucht, 10%: G.H. Kent Aguillard,
47%. and Terrance Hoyehick. 43%. It has no other broad-
cast intcresis. Action Nov. 16.

® Sault Ste. Marie. MI (BPED850712XX)—Granted app.
ot Central Michigun University for 98.3 mhz: 3 kw H&V.
Address: Public Broadcasting Center. 3965 E. Broomfield.
Mt. Pleasant, M| 48859. Action Nov. 15.

® Washington. MO (BPED880104MA)}—Granted app. of
Missouri River Christian Broadcasting Inc. for 89.9 mhz: 1
kw H&V: 65 m. Address: P.O. Box 87. Washington
63090. Principal is nonprofit corporation headed by James
C. Goggan. Action Nov. 16.

& Farmington. NH (BPHB80713MNM)—Returned app. of

S&J Associates Inc. for 106.3 mhz; 0.85 kw; H&V; 496 m.
Address: 289 Portland St.. Rochester. NH 03867. Principal
is owned by Sharon E. Malone, 90%. and June C. Malone.
10%. Action Nov. 22.

® Roswell. NM (BPH850712RY)»—Granted app. of FM
Roswell Ltd. Partnership for 100.5 mhz: 100 kw: 1.029 m.
Address: 612 N. Kansas Ave.. Roswell. NM 88201. Prin-
cipal is owned by Mary Irene Montoya Stevens, 20%, and
FM America Corp.. 80%. It hus no other broadcast inter-
ests. Action Nov. 17

& Upper Arlington. OH (BPHB60505MM)}—Granted app.
of Mary Storer Mahaffey for 98.9 mhz: 3 kw H&V: 328 m.
Address: 4359 Shire Cove Rd., Columbus. O 43220.
Principal also owns intcrest in WTVN(AM) Columbus
OH. Action Nov. |4

Services

FCC ON-LINE DATABASE

dataworld’

A Ocaion Terrain Siudies
aAMt e FM e Ty @ LPTV @ ITFS
4827 Rugoy Ave Suite 200
Beinesga MD 20814
1.800 36B8.575<

301) 8528822

RAMTRONIX, INC.

Connector Supplier
to the Broadcast Industry
Kings/ITT Cannon
67 Jetryn Blvd. E.
Deer Park, N.Y. 11729
(516) 242-4700

%

BROADCAST DATA SERVICES
Computerized Broadcast Service
InCluding
Data Base-Allocaton Studies
Terrain Profiles
A Div. of Moffei. Larvon & fohmen. Ine

703 824-5666

UNUSED

CALL LETTERS
CaLL

dataworld

1-800—368-5754

{Talatech inc.

BROADCAST CONSULTANTS AND ENGINEERS

& FCC apprcanons ana Feig Engineerng

& Frequency Searches and Coordmation

& ower Erecior ang Varigrante

& Fgeoty Desgn ang Construt™an
Conact
KENNE T4 W ~OEmN
(313) 562 6873

23300 Mich Ave
Dearborn M 48124

« Radio and Television System Design
« Transmitter and Studio Installation
* Microwave and Satellite
Engineering and installation
12 North Willow S1.

201.746-9307 Montcilair, NJ 07042

ﬂ 24 HOURS

Mléﬁl\gl Is‘ryol%%?u NEWS.SPORTS
™ TngEVISION AGENCY
Independenr TV News  Services
4090 LAGUNA ST/SUITE A
CORAL GABLES, FL 33143
(305) 444-3303

FULL TIME
UPLINK SERVICES

$9988/month

from Dallas
Call 1-800-328-2546

RF Specialtiec

—

Technical Services

System Design « Competitive PriCing
Turnkey Installation « Major Construction
AMARILLO, TEXAS ¢ B06-372-4518

MAILING LABELS

AM, FM & TV
CALL

dstaworld

1-800—368-5754

SOFTWARE
[FM CHANNEL SEARCH]

FM Database. modem updates by BD S
MSDOS - EGA-Graphics - Color

V Doug Vernier
RAroadees: Consultant
1600 Futnrrsque Dnce
Cedar Faiis. lnwa S0613
319 266-7435

PROFESSIONAL VIDEO SERVICES
« Complete Video Tape Production

+ 40" x 40" Acoustic Studio-Light Grig
» Satellte & Local Teleconferencing,
Downlown Pt to Pt Transmission

- JAMERICAN
i CABLEVISION

030 RooseveN Ave  InGanapoks. IN 46218 « (317) 6322268
An Amencan Televison & Communicabons Corp PANY

Franklyn R. Beemish & Co.

Engineering for Television & Radio

FACILITIES AND SYSTEMS DESIGN & IMPLEMENTATION
ANALOG & DIGITAL VIOEC, AUDIO, HOTV

ARCHITECTURAL ENGINEERING
ELECTRICAL. HVAC, ACOUSTICAL

574 Sunrise Highway, Baldwin, NY 11510 516'867-8510

vV Ann Vogt
1200 18th St., N.W.
Suite 500
Washington, 0.C. 20036
(202) 457-0994

Communications Research
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® New Ellenton. SC (BPH870313NM)—Granted app. of
GRR Marketing for 102.7 mhz: 3 kw H&V; 328 m. Ad-
dress: P.O. Box 1077, Aiken, SC 29802. Principal is
equally owned by W. Greg Ryberg. Leslie P. Garnett and
Rebecca T. Robbins and has no other broadcast interests.
Action Nov. 17.

® Rio Grande. PR (BPHB880816NO)—Retumed app. of
Myriam De Jesus for 97.3 mhz; 596 m. Address: Callc 5,
#1251. Monte Carlo. Rio Picdras, PR 00924, Principal has
no other broadcast imerests. Action Nov. 22,

® Rogersville. TN (BPH880713MJ)}—Returned app. of
C&S Broadeasting for 106.5 mhz: 1 kw; 164 m. Address:
2387 Warren Drive. Morristown, TN 37814, Principal is
owned by R. Clark Quillen. 51%. und Sheiby J. Trent,
49%. Action Nov. 22,

® Surgoinsvilie. TN (BPIH880328 M A)—Granted app. of
BBL&M Broadcasters for 104.3 mhz; 3 kw H&V. Ad-
dress: P.O. Box 33003. Washington 20033. Principal is
equally owned by Marc Berman, Scout Bacherman. Kath-
leen Lynch and Jerrold Miller. 1t has no other broadcast
interests. Action Nov. 16.

B Payson. UT (BPH880421 MM}—Granied app. of Moen-
kopi Communications Inc. for 92,3 mhz: 0.058 kw H&V;
659 m. Address: 3631 Summer Hill Drive, Sal Lake City
81121, Principal is owned by Cindy G. Youngren. 51%.
and Michael A. Youngren. 49%. It also owns KCNY
Moab. UT. Action Nov. 21.

a Columbus. WI (BPH8803!5MB)—Granted app. of Co-
lumbus Radio Co. for 100.5 mhz; 3 kw H&V; 100 m.
Address: Route 2, Oconto Falls. W1 53154, Principal is
owned by Russcl Dale Knaus, who has no other broadcast
interests. Action Nowv. 21,

Facilities Changes

Applications

m Byron. GA. WPWB. 90.5 mhz—Oc. 24-MP
(BPED860422MA) to change ERP: 16.5 kw H&V; HAAT:
138 m H&V: TL: 2.25 km WSW of intersec of Rtes. 96
and 19,

® Gloucesier. MA. WBOQ. 104.9 mhz—Qct. 27-MP
(BPH880518IE) to change ERP: 1,531 kw H&V; HAAT:
136 m H&V; TL: Lot 13. Kondelin Rd., Cape Ann Indus-
trial Park, Gloucester. MA.

® Eupora. MS, WLZA. Q1.7 mhz—Oct. 27-Application
for CP 1o FREQ: 96.1 mhz (per docket #87-324). ERP: 40
kw H&V: HAAT: 167 m H&V: TL: just off Maben-New
Hope Rd.. one mile SE ol Maben. MS; chunge to class C2.

® Ames. 1A, KMES. ch. 23—Nov. 9-MP
(BPCT830405K)) to change ERP-VIS: 2650 kw: ANT:
BASC Associates G-30P: 41 51 30N 93 37 17W.

& Madisonville, KY. WLCN. ¢h, 19—Nov. 14-Applica-
tion for CP to change ERP-VIS: 2676 kw: HAAT: 241 m:
TL: on north side of County Rd. 260. Hopkins Co.. KY.
about 3.8 km W of Hanson. KY: ANT: Hammis Corp. TAZ-
31U 37 24 46N 87 31 32w,

® San Juan, PR, WKAQ-TV. ch. 2—Nov. %-Application
for CP to change ERP-VIS: 535 kw: HAAT: 861 m; ANT:
Dielectric TDM7A2; TL: atop La Santa Peak. San Juan: 18
06 54N 66 03 10W.

#® Melbournc. FL. WVTI, 107.1 mhz—Nov. 17-Applica-
tion for CP to ERI: 100 kw H&V: HAAT: 183 m H&V;
TL: on Harlock Rd.. 0.4 miles N of County Rd. 511, West
Eau Gallie. FL; class: C1 {per docket #87-233).

® Waipahu. Hl. KDEO-FM. 102.7 mhz—Nov. 13-MP
(BPH8409281D) to change ERP: 61 kw (H), 60.03 kw (V);
make changes in directional antenna pattern.

® South Bend. IN. WNDU-FM, 92.9 mhz—Nov. 17-Ap-
plication for CP to change ERP: 16 kw H&V.

® Kingman. KS. KAPH. 99.3 mhz—Nov. [I5-MP
(BPH850710N)J) to change FREQ: 100.3 mhz (per docket
#87-596). ERP: 47.9 kw H&V; HAAT: 154 m H&V; TL:
5.5 km. NW of Spivey. KS. 355 degrees true, Kingman
Co.. KS: class: C2.

® Owensville. MO, KZBR. 95.3 mhz—Naov. 10-Applica-
tion for CP 10 change ERP: 50 kw H&V.

® West Plains, MO, KKDY. 102.3 mhz—Nov. 17-Appli-
cation for CP 1o change FREQ: 102.5 mhz (per docket
#87-358). ERP: 50 kw H&V: HAAT: 149 m H&V: TL:
3.87 km at 156 degree true from center of God Church.
near Homeland. MO: class; C2.

® Williamston, NC. WHTE, 103.7 mhz—Nov. 2-MP
(BPH8511051C as mod) 10 change HAAT: 299 m H&V:
TL: 1.3 km SE of intersec. of County Rd. 1521 and 1522.
Benic Co., NC.

u Ellcnsburg, WA, KQBE. 103.1 mhz--Nov. 10-Applica-
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CONSULTING  ENGINEERS

7901 YARNWOOD COURT
SPRINGFIELD . VA. 22153
{7033 568 - 7704

i

LOHNES & CULVER
Consuiting Radio-TV Engineers
156 15th. St. |, NW. , Suite 806

washington , D.C. 20005
(202) 298-2722

COHEN, DIPPELL
and EVERIST, P.C.

CONBULTMO ENQMEERD

1015 15th. Street N.W_, Suite 703
‘Washington, 0.C. 20008
{202) 783-0111

Silver Spring, MD 20910
ROBERT M SILLIMAN. P.E.
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THOMAS B, SILLIMAN. P.E.
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i Member AFCCH

Two Skyline Place, Suite 800
5203 Leesburg Plke
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Member AFCCE

351 SCOTT DRAIVE
SILVER SPAING. MO 20904
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Member AFCCE
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Box 280068
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JOHN B. HEFFELFINGER

9233 warg Parkway, Suvite 285
816-444-7010
Kansas City. Missour 64114

Member afCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 400
1730 M St. N.W.
Washington OC 20036
{2021 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TY Engineerng Consultants
Complete Tower and Rigging Services
"Nerving the Brogdeast Indusiry
Jor over 30 Years”

Box 2727 Bath, Ohio 44210
(216) 659-4440

VIR JAMES

CONSULTING ENGINEERS
Apphicahons and Field Engineenng
Compytenzed Frequency Suiveys

3137 W, Kentucky Ave.—80219
(303) 937-1900
DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,

& Associates, Inc,
Broadcast Engineering Consullants
Box 220
Coldwater, Michigan 49036
Phone; 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York N.Y 10107
(212) 246-2850

Mullaney Engineering, Inc.
——— N

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave., N\W,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers
FW HANNEL. PE
PO Box 9001 Peoria, Il 61614
(309) 6914155

Member AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY. INC.
1. Cabot Goudy. PE.
PRESIDENT
TOWERS. ANTENNAS, STRUCTURES
New Tall Towens, Exisling Towens
Studies. Analysis. Design Modifications.
Inspections. Erection. Erc

6867 Elm St . McLean. VA 22101 704) 456-9765

C. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.O. Box 18312
Dallas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills, Ml 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

Consultng Enginrers
A In Ty LPTY Caly
POST OV 1ICT B0 0O
FOLSOM. CALIFORNIA 95630
(916) 933-5000

CLARENCE M BEVERAGE
COMMUNICATIONS TECHNOLOGIES. INC.
BAOADCAST ENGINEERING CONSULTANTS
PO BOX LI3O
MARLTON, N J 08053
€09} 985.0077

LAWRENCE L. MORTON
ASSOCIATES

29071 SUPERMOR LANE
LAXE FORESI CALS ORNIA 92630

THLICOMMUSCATIONS ENGaet LAS

LAWRENCE L. MORTON, PE,
AM s FM TV
APPLICATIONS - FIELD ENGINEERING

(714) 859-6015

MEMBER AFCCE

Consuiting Engineers

P.O. Box 356
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

PAUL DEAN FORD, PE.
BROADCAST ENGINEERING CONSULTANT
R.R. 12, Box 351
WEST TERRE HAUTE, INDIANA 47885
812-535-3831
Member AFCCE

WILLOUGHBY & VOSS

BROADCAST TECHNICAL CONSULTANTS
SUITE 100-A
15102 JONES - MALTSBEAGER
SAN ANTONIO.TEXAS 78232
(512) 5251111 0R 490-2778
APPUCATIONS ° FIELD SERVICES
dember NAB

D.B. COMMUNICATIONS, INC.

BroadcastACC/cellular/satelite
Telecommunicalions Consullants

4401 East Wesl Highway. Sutte 308
Bethesda. Maryland 20814
{Located n Washington, D C Area)
(301) 654.0777
contact Darrell E Bauguess

Vega Celiular Consultants

Teiscommumcations Engineers/Consultanis

RSA APPLICATIONS

DaviD » LaRSEN
19001 137 8342

1372 {opeweier Dray
Oriando Slonda 32004

%()\\NJL ENGINEERING, INC,
=/ Consulting Communications Engineers

GARRETT G. LYSIAK, PE.
1306 W. County Road F, St. Paul, MN 55112
(612) 6311338

“*Mamber AFCCE™

<

LUNAYACH COMMUMICATIONS CONSULTANTS. IWC
FM * TV * Cellular Appiications,
System Design, Fleld Englneering
1835 K S1., N.W. contact: S. Meeks
Sulte 900, Penthouse D. Rose

Wash., D.C. 20006 (202) 828-555¢

DON'T BE A STRANGER
To Broadcastings 116.427°  Readers
Drsplay your Professionat or Service Card
here It will be seen by siation and cable TV
Syslem owners and decision makers.
° 1986 Readership Survey showwng 3.5
readers per copy

AFCCE
Association of
Federal Communications
Consulting Engineers
P.Q. Box 19333
20Lh Sirect Station
Washington, DC 20036
(20216593707




tivn for CP to change ERP: 2 kw H&V: HAAT: 388 m
H&V: TL: on Manstash Ridge. 13 km SE of Ellensburg.
WA: class: C2 (per docker #87-452).

® Rice Lake. W1. WAQE-FM. 97.7 mhz—-Nov. 14-Appli-
cation for CP to change ERP: 50 kw H&V: HAAT: 150 m
H&V: TL: Highway D. 0.4 km E. of East Side Rd.. near
Noblcton. Washburm Co.. Wl: class: C2 (per docket #87-
357).

® Bullhead City. AZ. KRHS. 1000 khz—Nov. 21-Appli-
cation for CP to increase daytime power to 5 kw and
change TL to: 1.6 km NW of Laughlin. NV:35 10 ION 114
38 02w,

® Portland. ME. WGAN. 560 khz—Nov. 15-Application
for CP to rcduce power 1o 4.8 kw day and night: make
changes in ant. system and change TL: 0.36 km NNE of
intersec. of SR 114 and Harmons Hill Rd.. Standish, ME:
43 46 52N 70 33 25w.

® Point Pleasant, WV. WTGR. 1030 khz—Nov. 15-MP
(BP821122AD) 10 change TL to: adjacent to Kanawha
River and Three Mile Creck. N of Hwy. 35. Point Plea-
sure. WV: increase CH 1o 2.9 kw and make changes in ant.
sys.; 38 48 53N 82 06 00W.

® Santa Fe. NM. KSFR. 90.7 mhz—Nov. 14-MP
{BPED8350514MA) to change HAAT: 35.5 m H&V: TL!
4.78 km W of Santa Fe. NM: 35 40 4IN 105 59 26W.

8 El Dorado. AR. KIXK. 95.9 inhz—Nov. 2-Application
for CP to change FREQ: 96.1 mhz (per docket #87-73):
ERP: 100 kw H&V: HAAT: 87.9 m H&V: change to class
C1

B Williston. ND. KWSE. ch. 4—Nov. 14-Application for
CP to change ERP-VIS: 80 kw.

Actions

8 Eurcka. CA. KTCD. 1200 khz—Nov. 15-Application
{BMP870630AF) granted for MP (BPB30502AM) to re-
duce height of ong tower and increase height of other tower
and change TL: 3800 Park Ave.. Eurcka. CA: 40 47 40N
124 06 52 W.

8 Mechanicville. NY, WMVL. 1170 khz—Nov. 15-Appli-
cation (BMP880628AD) grunted for MP (BP810831AW)
to reduce power to $70 w night. 5 kw day: TL: 0.75 miles
N of Mechanicville. NY: change from DA 1o NonDa: 42 55
12N 73 42 08W.

B Tisbury. MA. WMVY. 92.7 mhz—Nov. 16-Application
(BPH8R0809IH) dismissed for CP to change HAAT: 100 m
H&V: correct site coordinates: 41 26 17N 70 36 47W.

® Havre. MT. KNMC. 90.1 mhz—Nov. 16-Application
(BPED880225MU) dismissed for CP to change ERP: 92
kw H&V: HAAT: 545.5 m H&V: FREQ: 90.3 mhz: TL: 25
miles S of Havre. MT. on Bowcry Peak bearing N 180
degree E: 48 10 S5N 09 4] OlW.

® Santa Maria. CA. KXFM. 99.1 mhz—Nov. 13-Applica-
tion (BMPH&80523ID) granted for MP (BPH87110911) 10
change TL: Tepusquet Peak. 22 km 102 degrees SE of
Santa Maria. CA; ERP: 2.3 kw H&V: HAAT: 381 m
H&v

8 Cape Coral. FL. WRCC. 103.9 mhz—Nov. 15-Applica-
tion { BPH8806231D) granted for CP 10 change ERP: 50 kw
H&V: HAAT: 83.1 m: change ctass to C2 (per docket #86-
507)

® Jupiter. FL. WKSY-FM. 96.7 mhz—Nov. 15-Applica-
tion {BPH8808311E) granted for CP to change FREQ: 99.5
mhz (per docket #87-233) install ncw antenna.

8 Hopkinsville. KY. WZZF-FM. 100.3 mhz—Nov. 15-
Application (BPH8703021F) granted for CP to change
ERP: 100 kw H&V.

8 Dalles, OR, KACI-FM, 97.7 mhz—Nov 15-Applica-
tion (BPH8805051F) granted for CP to change TL: Seven
Mile Hill, 8.6 km at N 308 degree E from 4th and Union
Sts.. Dalles. OR: HAAT: 271.5 m H&V: ERP: 0.4 kw
H&V: 45 38 56N 121 16 20W.

8 Elkhart, IN, WYEZ, 100.7 mhz—Nov. 16-Application
(BPHB80916IC) granted for CP to change ERP: 15 kw
H&V:HAAT: 277.3 m H&V: move antenna from damaged
tower 1o new replacement tower ¢ m away.

8 Toledo. OH. WLQR. 101.5 mhz—Nov. 16-Application
(BPH871106IT) granted for CP to change ERP: 19.1 kw
H&V: correct geographical coordinates: 41 41 02N 83 24
4TW.

® Robinson. IL. WTAY-FM, 101.7 mhz—Nov. 17-Appli-
cation (BPH880818IF} granied for CP to change ERP: 1.45
kw H&V and change HAAT: 142 m H&V.

8 East Jordan. Ml WIZY. 100.9 mhz—Nov. 17-Applica-
tion (BMPH8804131A) granted for MP (BPH850903MC)
for changes: ERP: 1.31 kw H&V: HAAT: 149 m H&V:
TL: 1.9 miles N 40 degrees E of East Jordan. Ml: 45 10
40N 85 05 57W.

® Rochester. MN. KWWK, 96.7 mhz—Nov. 17-Applica-
tion (BPH8808111A) granted for CP 10 change FREQ: 96.5
mhz {per docket #87-520); TL: on County Rd. 119, 8 km
E of Rochester, MN: HAAT: 190 m H&V: ERP: 30.9 kw
H&V: change to class C2.

® Waynesboro, VA, WCQR. 90.1 mhz—Nov. 17-Appli-
cation (BMPEDS880510IA) granted for MP (BPE-
D841031IN) 1o change ERP: 2.5 kw H&V: HAAT: 313 m
H&V: TL: Swannanoa Country Club. approx. $ km S of
Waynesboro, VA.

8 Millinocket, ME. WSYY-FM. 97.7 mhz—Nov. 18-Ap-
plication (BPH880815IL) granted for CP to change FREQ:
94.9 mhz (per docket #87-350); ERP: 23,55 kw H&V:
HAAT: 210.8 m H&V: TL: Hammond Ridge. Termritory.
Region 8. Penobscot Co.. ME. 9.5 km NW of Millinocket.
ME: change to class C2.

® Starke. FL. WTLG. 88.3 mhz—Nov. 21-Application
(BPEDS871221ME) granted for CP to change ERP: 7 kw
H&V:. HAAT: 87 m H&V: TL: 1100 fi. NW of intersec. of
24th Ave. and Forsythe Rd.

® Pensacola, FL, WTKX, 101.5 mhz—Nov. 21-Applica-
tion (BMPH880623IC) granted for MP (BPH870728IC) to
change ERP: 100 kw H&V: HAAT: 193 m H&V: TL:
WTKX transmitter sitc. 1.9 km W of Milion. Santa Rosa
Co.. FL.

8 Chicago. WKKC. 89.3 mhz—Nov. 2l-Application
{BPED8605291B) granted for CP 10 change HAAT: 34.2 m
Hé&v.

8 Lake City. SC. WGFG-FM. 100.1 mhz—Nov. 21-Ap-
plication (BPH8806141C) granted for CP to change HAAT:
147 m H&V: ERP: 1.3 kw H&V: change ant. loc.: McAl-
lister Mill Rd.. 1.7 km N of Salem. SC.

@ Minncapolis. WCCO. 830 khz—Nov. 17-Application
(BP880518AG) dismissed for CP to make changes ant.
sys.: TL: SE quadrant of Jet. of Statc Hwy. 101 and
Hennepin Country Rd. 10, Maple Grove. MN. 2.5 km E of
Corcoran. MN: 45 05 06N 93 31 06W.

@ El Paso. KBNA. 920 khz—Nov. 18-Application
{BMP880817AF) granted for CP to make changes in ant.
sys.: reduce night power to 0.36 kw. change TL: 101
Vocational Drive. El Paso: 31 44 09N 106 22 24W.

B Stevenson. AL. WVSV, 101.7 mhz—Nov. 22-Applica-
tion (BPH8810051D) returned for CP 1o change ERP: 0.531
kw H&V. HAAT: 184 m H&V.

® Litchfield, MN. KLFD-FM. 95.3 mhz—Nov. 22-Appli-
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cation (BMPH881012IC) returned for MP (BPH880330IE)
to change antenna supporting structure height: change ant.
loc.: 3.03 km bearing 122.8 degrees from St. Nicholas.
MN.

8 Elmira. NY, WLVY, 94.3 mhz—Nov. 22-Application
(BPH880825ID) retumed for CP to make changes in anten-
na supporting structure height.

8 Canyon Country. CA. KBET. 1220 khz—Aug. 22-Ap-
plication granted for CP for new AM on 1220 khz: power: I
kw, 500 w, DA-2: hours of" operation: unlimited: TL:
15500 Sierra Hwy.. Saugus. CA: 34 27 55N. 118 24 0BW.

Actions

@ National Security Emergency Preparedness. FCC has
adopted new system of providing and. when necessary,
restoring telecommunications services during cmergency
situations. (gen. docket 87-505 by R&O [FCC 88-341],
adopted Oct. 27 by commission.)

@ Baltimore.  Conditionally  rcnewed  license  of
WFBR(AM) Baltimore, effective Sept. 16. (By letter [FCC
88-300]. adopted Nov. 16 by commission.)

8 Conroe. TX. Granied application of Carmen Matias and
Andrew N. Wimbish. jointly. for new television station at
Conroe. Denied applications of DLBS Inc.. Imagists. Con-
roe Broadcasting. Limited Partnership. Wood Broadcasting
Co.. and G-A Communications Inc. (MM docket 85-331
by initial decision [FCC 88D- 38]. issued Nov. 8 by ALJ
Edward Luton.)

B Tuskegee. AL. Designated for hearing applications of
Hefty Communications Lid.. Tuskegee Television, Tuske-
gee Associates and Tuskegee Communications Inc. for new
television station at Tuskegee. (MM docket 88-488 by
order [DA 88-1558]. adopted Sept. 30 by chief. Video
Services Division. Mass Media Bureau.)

8 FCC imposes reporting Conditions on Renewal Applica-
tions for Three Broadeast Stations in Michigan and Ohio
(report MM-354, Mass Media Action). FCC granted li-
cense renewal applications of WSF)(TV) Newark. OH. and
placed reporting conditions on renewal applications of
WUAB(TV) Lorain. OH: WXMI(TV) Grand Rapids. MI.
and WGVC(TV) Grand Rapids, MI. Action by commission
Nov. 17 by MO&O (FCC 88-384).

® Applicants for Washington AM Station ordered 10 Sup-
plement Record—BC dockets 82-436-7 (report DC-1289.
action in docket case). FCC ordered Valley Broadcasters
Inc. and Northwest Indian Women Broadeasters Inc. 1o
supplememt their showings as to performance capability of
Valley's perimeter current antenna. Action by commission
Nov. 8 by order (FCC 88-366).

8 FCC Grants Extensions of Time to Construct DBS Sys-
tems; Clarifies and Modifics Construction Monitoring Pro-
cedures (report MM-355, Mass Media Action). Commis-
sion has granted requests by United States Satellite
Broadcasting Co. Inc. and Dominion Video Sartcllite Inc..
for extensions of time. until Dec. 4, 1992, to build and
operate their Direct Broadcast Satellite (DBS) systems.
FCC also granted part of Tempo Satellite Inc.’s request for
clarification and modification of commission's procedures
for monitoring timelines of satellite construction by DBS
permitteces. Action by commission Nov. 17 by MO&O
(FCC 88-383).

® Joim Cost Allocation Rules. Changed manner in which
carrier record changes for services used in their nonregulat-
ed activities. clarified restrictions on reallocation of invest-
ment from nonregulated activitics to regulated services and
clarified manner in which necessary reallocations from
regulated to nonrcgulated use will be made. (CC docker 86-
111 by order on further reconsideration [FCC 88-355]:
adopted Nov. | by commission.)

® Nationai Exchange Carrier Association. Amended rules
relating 1o apportionment and reporting of adminisirative
expenses of National Exchange Carrier Association. (CC
docket 87-2 by R&O [FCC 88-363] adopted Nov. 7 by
commission.)

8 FCC Affirms Grant of New TV Station at Omaha, 10
Mid-America Broadcasting—BC dockets 80-691. 693-96
(DC docket 1290, action in docket case). Affirmed review
board decision granting application of Mid- America Broad-
casting for new TV station on ch. 15 at Omaha. and
denying competing applications of Omaha TV 15 Inc..
Channel 15/0maha. Koplar Communications Inc. and
Family Television Inc. Action by commission Nov. 17 by
MO&O (FCC 88-37D).

® Review of Technical and Operational Requirements of
Part 76. Cable Teievision. Denied city of New York's
request to extend time to file comments in this proceeding.
(MM docker 85-38 by order [DA 88-1829]: adopted Nov.
23 by chief, Mass Media Burcau.)
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Marker
Closing  Closing Capitali-
Mon Wed Net  Percent PIE  :ation

Nov 30 Nov 2! Change Change Ratio (000,000)
IS BROADCASTING

N (CCB) Capital CitiesfABC ... 363 12 350 13 12 0385 22 5.880
N (CBS) CBS . 170 58 163 78 6 V4 04.1 9 4,031
A (CCU) Clear Channel 12 7/8 13 178 14 -0190 23 49
A (HTG) Heritage Media .......... 4 1/4 4 1/4 0000 -5 47
C (JCOR) Jacor Commun. ...... 6 /8 & 14 178 =0200 -13 80
O (LINB)LIN ...... 59 56 34 2 14 0398 37 3.048
O (MALR) Malrite 10 10 18 18 -0123 -21 136
O (MALRA) Mmalrite . 9 .34 9 34 0000 -13 133
O (OBCCC) Olympia Broad ..... 2 12 2 34 174 —-09.09 6
O (OSBN) Osborn Commun.... 7 14 7 1/4 0357 6 36
0 (OCOAC) Outlet Commun... 22 1/2 22 1/4 1/4 6112 8 147
A (PR) Price Commun. ........... 6 114 5 34 172 0869 -5 60
O (SAGB) Sage Broadcasting 3 2 4 172 -1250 -5 13
O (SCAP) Scripps Howard 79 12 75 34 3 34 0495 64 821
O {SUNNC) SunGroup Inc.. 2 2 38 38 15.78 2 4
O (TLMD) Telemundo ........c..... 7 6 1 16.66 -1 53
O (TVXGC) TVX Broadcast...... 1 34 1 34 00.00 10
O (UTVD) United Television..... 26 34 25 12 1/4 0094 43 293

EEmEmmesm— BROADCASTING WITH OTHER MAJOR INTERESTS I

N (BLC) A.H. Belo.....ccouveccenns 25 25 78 78 -0338 10 263
O (ASTV) Amer. Comm. & TV 1/32 1132 00.00 2
N (AFL) American Family........ 13 14 13 144 0o n 1.072
O (ACCMA) Assoc. Commun. 30 27 172 2 172 09.09 286
O (BMAC) BMA Corp. .............. 29 34 29 1/4 1/2 0170 80 an
N (CCN) Chris-Craft ............ 21 18 21 18 0000 46 460
N (DNB) Dun & Bradstreet..... 54 14 52 3/4 112 0284 21 8,246
O (DUCQ) Durham Corp 31 78 32 12 58 0192 27 268
N (GCIl) Gannett Co 33 78 32 78 0304 17 5.485
N (GY) GenCorp ..... 18 18 17 34 38 0211 | 575
O (GMXC) GMX Commun. ....... 116 116 00.00 1 575
QO (GACC)Great Amer. Comm.. 9 38 8§ 12 78 10.29 9 246
N (JP) Jetferson-Pilot ... e M 12 30 34 314 0243 13 1.243
N (KRI) Knight-Ridder... 46 5/8 45 1/4 138 03.03 17 2.652
N (LEE) Lee Enterprises 26 M4 26 34 C0.00 19 664
N (LC) Liberty... a8 37 4 1/4 00.66 14 352
N (MHP) McGraw-HIlI. 61 1/4 58 1/2 2 34 0470 18 2,953
A (MEGA) Media General. 34 58 34 34 /8 -0035 23 976
N (MDP) Meredith Cerp. 31 30 38 58 0205 12 595
N (MCG) Mich. Energy.. 28 34 29 12 34 -0254 18 77
O (MMEDC) Multimedia. T0 34 71 /4 12 -0070 68 778
A (NYTA) New York Times....... 26 26 0000 13 2131
N (NWS) News Corp. Ltd. ....... 17 14 17 178 1/8 00.72 9 4,596
O (PARC) Park Commun. . 27 3 28 34 -03.47 22 382
Q (PLTZ) Pulitzer Publishing... 25 1/4 25 3/4 172 —-0t94 17 264
N (REL) Rellance Group Hold. . 4 5/8 4 58 C0.0C S 346
O (RTRSY) Reuters Ltd. 25 34 25 T8 178 ~-0048 17 21380
T (SKHA) Selkirk .. 49 12 45 3/4 3 34 08.19 42 401
O (STAUF) Stautfer Commun. 133 135 2 -01.48 44 133
N (TMC) Times Mirror.............. 33 112 32 i1 1 1/4 0387 18 4,334
G (TMCI) TM Communications 1/4 1/4 00.00 il 1
N (TRB) Tribune......c.cccceveeeninn, 39 14 38 144 1 0261 21 2,994
A (TBSA) Turner Bestg. “A' ... 4 34 14 14 12 03.50 -2 a1
A (TBSB) Turner Bcstg. ‘B’ ..... 14 1/8 14 1/4 18 - 00.87 -2 307
A (WPOB) washington Post... 195 1/4 191 1/4 4 0209 13 2,507

= ———— PROGRAMING

O (SP) Aaron Speiling Prod.... § 6 38 38 -0588 4 10
Q (ALLT) All American TV....... 2 78 3 178" -04.16 3
O (BRRS) Barris Indus 6 1/8 6 38 14 -0382 -3 48
N (KO) Coca-Cola........ 43 38 42 1.8 1/4 0296 17 16.283
A (CLR) Color Systems. 1 78 2 18 -0625 -1 10
N (KPE) Columbia Pic. Ent..... M 38 10 18 1 1/4 1234 162 1.248
O (CAVN) CVN Cos. ......cooonc.e. 15 3/4 15 38 3B 0243 13 273
A (DEG) De Laurentiis Ent. . 1116 9/16 1/8 2222 [/
O (DCPI) dick clark prod 4 1/4 3 78 38 09367 10 35
N {DIS) Disney... 63 38 62 78 12 0079 19 8.402
N (DJ) Dow Jones & Co. 31 38 31 34 38 -01.18 14 3.021
O (EM) Entertainment Mktg 178 2 38 12 21.05 -] 23
O (FNNI) Financial News ......... 6 5 12 172 09.09 27 72
A (FE) Fries Entertain..... = 2 172 2 34 /4 -09.09 10 13
N (GW) Gult + western. 39 37 78 1 1/8 02.97 6 2,344
O (QNTX) Hal Roach = 3 1/4 3 18 1/8 04.00 -7 22
A (HHH) Heritage Enterain. .... 1 34 1 3/4 00.00 1 8
A (HSN) Home Shopping Net. 5 4 34 14 05268 22 435
N (KWP) King World................ 23 58 24 38 0156 15 681
O (LAUR) Lauret Enterain. ..... 2 1,2 2 172 00.00 5) <]
A (LT) Lorimar-Telepictures 1 112 10 12 1 0852 -3 532
N (MCA) MCA . 44 172 42 34 1 314 0409 24 3.235
N (MGM) MGM UA Commun 13 34 14 18 38 0265 -7 889
A (NHI) Nelson Holdings......... 516 1/4 116 2500 -3 8

Marker
Closing  Closing Capitali-
Mon Wed Net  Percent PIE  :ation

Nov 30 Nov 21  Change Change Ratio (000,000)
PROGRAMING I —

A (NWE) New World Enter...... 2 7/8 2 58 1/4 0852 7 31
O (NNET) Nostalgia Network... 58 118 116 -09.09 3
N (OPC) Orlon Pictures - 13 34 13 172 1/4 0185 12 237
O (MOVE) Peregrine Entertain. 1316 1 U8 1116 05.55 -39 2
N (PLA) Playboy Emt w11 34 13 1/a 112 -1132 13 10
O (QVCN) QVC Network 8 78 9 178 - 14 -0273 -18 89
O (RVCC) Reeves Commun..... 5§ 78 5 38 172 0930 29 74
G (RPICA) Republic Plc. ‘A’ .... 7 172 7 12 0000 83 31
C (RPICB) Republic Pic. 'B'... 7 34 7 3/4 0000 55 5
O (SMNI) Sat. Music Net 3 34 3 34 0000 34 33
N (WCI) Warner.............. M 174 33 12 3/4 0223 18 4,320
O (WONE) Westwood One....... 8 38 8 12 178 ~-0147 1 120

EE——  GERVICE s}

O (AMEA) AM.E. INC....coveerene 1¢ 1/8 9 34 38 0384 10 50
O (AGRP) Andrews Group...... 378 4 18 -0312 A1 25
O (BSIM) Burnup & Sims...... 18 78 18 7/8 00,00 41 31
N (CQ) Comsat ............... 26 25 58 3/8 01.46 -10 476
N (FCB) Foote Cone & B...... 22 78 23 18 14 -0108 N 190
O (GREY) Grey Advertising..... 116 117 1 0085 15 141
O (IDBX) DB Communications 8 7 3/4 1/4 0322 32 32
N (IPG} Interpublic Group ....... 34 7/8 34 3/8 172 0145 15 782
0 (OGIL) Ogilvy Group........... 26 25 14 34 0297 12 370
O (OMCM) Omnicom Group... 20 20 178 18 -0062 14 491
N (SAA) Saatchi & Saatchi.... 18 7.8 19 1/4 318 01.94 8 2,750
O (TLMT) Telemation = 1 38 1 38 00.00 5 6
A (TPO) TEMPO Enterprises... 7 34 8 38 58 -0746 25 44
A (UNV) Unitel Video ............... 1 14 12 34 -0625 16 24
L EEEEE——tL
A (ATN) Acton Corp....cccceerene 12 114 12 18 1/8 01.03 2 14
QO (ATCMA) Amer. TV & Comm. 29 27 14 1 3/4 06.42 64 3.154
QO (CTEX) C Tec Corp...... . 42 14 43 34 -01.74 18 232
A (CVC) Cablevision Sys. ‘A", 27 27 14 174 =009 -9 567
O (CNCAA) Centel Cable........ 37 58 23 1/2 14 48 60.10 121 940
N (CNT) Centel Corp... .48 42 78 518 1195 13 2087
O (CMCSA) Comcast... . 14 34 14 1/4 12 03.50 -67 659
A (FAL)FalconCable Systems 19 1/4 20 34 =-0375 -60 123
O (JOIN) Jones Intercable...... 12 358 12 1/2 178 -01.00 38 157
T (MHP.Q) Maclean Hunter ‘X' 14 13 1 0769 38 1,031
T (RCLA)Rogers Commun. 'A' 60 61 12 - 1 12 -0243 -92 742
T (RCLB)Rogers Commun.'B° 53 1/2 54 42 1 ~-0183 -82 661
O (TCAT) TCA Cable TV......... 32 31 34 174 00.78 62 386
O (TCOMA) Tele-Commun....... 24 34 24 1/8 58 0259 49 3,745
N (TL) Time InC....cvvevrversirmnsneas 99 1/4 99 14 00.00 23 5,800
O (UACI) United Art. Commun. 26 14 25 172 3/4 0294 218 1078
N (UCT) United Cable TV...... 33 38 33 1/2 178 -0037 -175 1,244
N (VIA) Viacom.............. 27 34 27 14 1/2 01.83 -3 1,480
N {WU) western Union 1 12 1 34 14 -1428 47
O (WSMCA) WestMarc ... 18 12 17 12 1 0571 23 265

. ELECTRONICS/MANUFACTURING e —

N (MMM) 3Mm. 60 38 59 138 0233 15 13734
N (ARV) Arvin Industries....... 19 14 18 38 7/8 04.76 7 366
O (CCBL) C-Cor Electronics... 17 12 15 12 2 1290 29 35
O (CATV) Cable TV Indus........ 5 5 00.00 -33 15
N (CHY) Chyron ¢ 4 38 4 12 178 0277 15 44
A (CXC) CMX Corp. 1316 13/16 0000 g9 7
A (COH) Cohu........ " 12 11 38 8 0103 U 20
N (EK) Eastman Kodak 45 1/4 45 58 38 -00.82 12 15.335
N (GRL) Gen. Instrument 23 38 21 78 112 06.85 -17 781
N (GE) General Electric 45 43 24 1 1/4 0285 19 41,190
O (GETE) Geotel Inc. 5/8 11/16 1716 =09.09 -2 2
N (HRS) Harris Corp. 27 26 i 03.84 12 1.105
O (ITEL) Hel Corp... 17 78 17 78 05.14 41 474
N (MAI) M/A Com. Inc... 8 172 9 12 -0555 .5 230
N (IV) Mark IV Indus. .... 9 12 10 = 172 -05.00 5 102
O (MCDY) Microdyne .. - 3 38 3516 116 0188 -2 14
O (MCOM) Midwest Cnmmun. 5 4 174 314 17.64 12 14
N (MOT) Motorola... . 37 58 36 78 34 0203 15 4.864
N (OAK) Oak Industries.. 1316 78 116 -07.14 8 61
A (PPI) Pico Products 2 78 2 14 518 2777  -57 10
N (SFA) Sci-Atlanta 1 3a 11 34 06.81 9 275
N (SNE) Sony Corp. 54 34 51 14 3 12 0682 83 12660
N (TEK) Tektronix... 19 38 19 78 2 -0251 645 537
O (TLCR) Telecrafter .. 4 1/8 4 58 2  -10.81 18 6
N (VAR) varian Assoc 26 718 26 112 38 01.41 -141 586
N (WX) westinghouse 51 12 50 1/2 1 0198 10 7,392
N (ZE) Zenith .............. 19 14 17 2 14 1323 -24 498
Standard & Poor's 400.......... 3512 30614 8.98 02.93

T-Toronto, A-American, N-NYSE, 0-OTC. Bid prices and common A stock used unless otherwise
noted. P/E ralios are based on earnings per share for the previcus 12 months as published by

Standard & Poor's or as oblained by Broadcasting’s own research.
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Classified Advertising

See last page of Classified Section for rates.
closing dates. box numbers and other details

RADIO

HELP WANTED MANAGEMENT

General manager: Needed for very successful FM station
on the East Coast. Strong radic sales background need-
ed, able to manage lalented stafi of approximately 50
people. Growth opportunity and community oriented in-
volvement. Send resume to Box O-45. EOE.

Experienced executive director/general manager
sought by University of Cincinnati fine ans/informational
radio station serving Ohio-Kentucky-indiana area with Iis-
tenership of 125,000 + . Facilities include state of art stu-
dios. salellite uplink and excellent remote recording/ori-
gination equipment. Duties include providing leadership
for professional staff of 34, executing long-range plans,
representing station 1o regional/national organizations, hs-
cal management and participating in community affairs
and development activities. Mimimum five years senior
management experience and Bachelor's degree required
(graduate degree preferred). Call or write for application
package: WGUC. GM Search Committee, 1223 Central
Pkwy, Cincinnati, OH 45214, 513--556-4444. EOE.

General sales manager sought for prime single-station
medium market in Lilchfield County. Connecticut. Suc-
cessful candidate will have strong track record. positive
attitude. and ability to hire, train, and motivate staff. Tre-
mendous growth potential. Send resume, earnings re-
quirements, and references to Michael Collins, President.
WSNG, PO Box 657. Torrington, CT 06790. EOE.

Are you the best? If you're the best small market sales
manager in America, you could be the leader of our
group's sales team. From our corporate office, you'd help
our local stations reach their sales goals through training.
organization, creative sales ideas, and effeclive use of
their rate cards. The job requires someone who likes to
travel. hard work, and knows how to make money in non-
rated markets. Our compensation package (a very com-
petitive salary. cash bonuses. and stock incentives) al-
lows us to choose the best of the best. If that's you. send
record of success and tell us how You run your sales
department. EOE. Box O-68.

HELP WANTED SALES

Wanted: Sales Superstar. If you are a closer, not a
talker.. Act Now! An established list is available. Some-
one's going to make a ton of money! The person were
looking for is making good money now, but wants to
maximize their income and career growth. We hire fulure
managers. Send resume to: Bob DeFelice. GSM, WCZX
FM, 319 Mill Street. Poughkeepsie. NY 12601 M/F EQE.

Mid South combo seeks sales pro. Must be aggressive,
well-motivated, and have a track record. Excellent com-
pensation for the right person. Resume in confidence to
Box O-31. EQE/MF.

Sales manager: Beacon Broadcasting has opening for
Religious program sales manager for its Caribbean and
Pacific super power radio stations. Live and work in Louis-
ville, {Denver) Colorado. Applicants must have proven
sales record in broadcasting. Send resume to Bill Kitchen.
President, Beacon Broadcasting. P.O. Box 160. Louisville.
CO 80027. EQE.

Southern Colorado small market seeks Sales. announc-
ing, news stafi. Resumes only: reply to Box 0-33. EOE.

Northern Alabama's new "Newstalk” radio station is
looking for an aggressive, goal oriented experienced ra-
dio sales executive. Benefits, profit sharing and extensive
training. Must have the ability to sell a new concepl.
Attractive incentive package. Hurry! This position wili fill
fast!! Send resume to Sales Manager. P.O. Box 11457,
Huntsville, AL 35814. All resumes will be kept confidential.
EQE.

Solid opportunity with Lite 102 in growing Charlottesville
market. Previcus sales experience and high energy level
necessary. Guarantee/commission. Good benefits. Op-
portunity for advancement. Letter and resume to GSM.
WJLT-FM. 110-B 2nd Street, N.E., Charlotiesville, VA
22901 EQE.

San Francisco Bay area AM/FM seeking radio account
executive with mana%ement potential. Send resume and
references to KTID/KCAF, 1623 Fifth Ave., San Rafael, CA
94901, Alln: Personnel. Equal Opportunity Employer.

Aggressive salesperson wantedfor leading Adult station
in the Hamptons. Strong retail background a must. Sell ME
today and join our team tommorrow. Call Jetf Kimmel,
GSM. WBAZ-FM. 516—765-1017. EQE

St. Thomas sales reps for Virgin isiand Easy Listening
FM. Perfect for mature candidates who like slow lifestyle.
Contact Dick Boekeloo, 912—264-3820. EQE.

" Wanted:

Enjoy life in scenic Naples, Florida seling for a top
station that offers a salary. commission, good benefits and
excellent growth opportunities. Send resume to E. Fried-
man, WRGI-FM, 950 Manatee Rd., Naples, FL 33961.
EQE.

HELP WANTED ANNOUNCERS

Top-rated Minnesota news and information AM in fast
growing Metro area wants exceplional morning personal-
ity. Minimum 5 years experience. Positive, intelligent.
warm professional with good sense of humour. good
taste., and sense of importance of news. (No put-down
artist or off-color jock). Person would also host morning
discussion show, do remotes, and become deeply in-
volved in station and community activities and promo-
tions. Applicant will have impeccable personal recom-
mendations, and desire stable long-term employment in a
community rated #3 Nationally as “stress Iree®. Top
wages. benefils, and stature. Send complete resume with
tape and personal recommendations tc: Andy Hilger,
WJON Radio. Box 220, St. Cloud. MN 56302. EQE.

announcer, aggressive, dependable.likes
news. PBP could be a plus. Small market near large.
Resume to Box O-59. EQE

Established Midwest AM/FM has great opportunity for
newsperson with minimum one year experience. After-
noon shift plus Saturday mornings. Lots of community
involvement. Send air check plus resume to J. McCul-
lough. WLPOWAJK, PG Box 215, LaSalle. IL 61301. EOE

HELP WANTED TECHNICAL

SITUATIONS WANTED MANAGEMENT

General manager. Creative. Aggressive. Botltem Line-
/Sales oriented. Wants rapport with major broadcasters or
experienced investors. PO Box 15343. Fort Lauderdale,
FL. 33318-5343.

A Top Biller in a top 10 radio market. Seeking radio sales
management opportunity. Strong leadership, people.
sales and research skills. 12 years radio experience.
Ready to improve your bottom line! Box N-54.

Hire a part-time sales manager with full time experience.
Help for the small to medium absentee or owner operalor.
Let's talk! East Coast, Al Wunder 201—538-1250.

General manager/sales manager - Aggressive, energet-
ic, proven winner, a real leader, started own broadcasting
company at 29, sold for profit at 37, married 13 years with
four children, Vietnam veteran. graduated University of
Denver Mass Communications, stable, honest. respected,
and believe in excellence, will relocate. | will bring your
property and its people to their highest level of achieve-
gent. Ready to go to work for you A.S.A.P. Reply to Box
-44,

Strong sales and programing background. quality
broadcaster seeking radio management of group or com-
bo. Over twenty years putting millions of dollars in adver-
tising on stations. Strong people skills, helping train hun-
dreds to reach beyond. Strong bottom line. Prefer West
Coast, but will consider all. Box O-50.

&0 Rep.Presidentwith station management experience
seeks challanging position. Excellent industry references.
Box O-54.

Chief engineer for major market East Coast AM/FM. Must
be hands-on with excellent administative and manage-
ment skills. Reply to James Loupas Associates, Inc., 7311
Bellerive, Suite 1001, Houston. TX 77036. ECE.

Chief engineer wanted for Class B FM. Must be self

motivated with superb technical and administrative skills.

Good salary and benefits. Send resume to. Mike Ryan.

\éVgIXB. 812 Morrefield Park Drive, Richmond, VA 23238,
E.

HELP WANTED NEWS

Pacifica Radio News Service seeks Bureau Chief in
washington, D.C. to produce a daily half-hour Naticnal
and International news feed for Pacifica and community
stations. Extensive experience in radio news, excellent on-
air technique. production skills, and administrative ability
required. Salary $30K/year + benefits. Send tape, re-
sume to David Salniker. Pacifica Foundation, 2207 Shat-
luock Ave., Berkely, CA 94704. Deadline: December 1.
EQE.

Market leader needs quality on-air reporter. Excellent
benefits and salary advancement potential. Equal oppor-
tunity employer. WMAN/WYHT. Mansfield. OH. 419—524-
2211. Ask for Ron Allen.

WHYY-FM seeks news directorto lead staff affiliate in
providin%in-depth news coverage to Nation's 5th largest
market. Other responsibilites include supervising aggres-
sive news staff. providing editorial direction and assign-
ments, and producingfanchoring news and public affairs
programs. Requires degree. minimum three years repor-
ting/editorial experience (broadcast/print), and broad
knowledge of public affairs and comtemporary issues.
Send resumes, non-returnable cassette, writing sample.
and saiary histary to: Personnel, 150 N. 6th St., Philadel-
phia, PA 19106. EQE.

WQHO/WSBY, Salisbury,-Accepting resumes and tapes
to consider for position of full-time news person. Experi-
ence required. Ed Hunt, PO Box "U", Salisbury, MD 21801.
EOQE.

General manager: Experienced in station turnarounds.
locking for new opportunity in top 100 market. Preferably
Southeast. Strong on sales, programing. station visibility.
Dynamic people-person, catalyst for enthusiam. Call Jack
at 502—585-4545.

Experinced general manager with proven track record,
desires GM position in Midwest/West. Strong in sales,
great in turn-around situations. Box O-61.

SITUATIONS WANTED SALES

Sales/sales management.Excellent frack record. impec-
cable references. Trainer/molivator. Ohio, adjacent states.
Randy, 317—962-0854.

SITUATIONS WANTED ANNOUNCERS

Piease hire me! General announcing and music. First
blind graduate from Columbia School of Broadcasting,
Chicago. Harold Bocock, 3502 Ted Avenue, Waukegan.
IL 60085, 312—623-6997.

Sports. Sports. Sports. Any opening, I'l plug it. Jack --
518—371-3647.

Non-smoking black male, talented, kid at heart. Attend-
ed college. Radic station 4 years part-time, seeks entry
level announcing. Co-host. too! East Coast location,
please. Norman - 617—298-3437.

Protessional attitude and sound.Experienced announc-
er available immediately. Midwest, South. Bill, 308—534-
1211,

Paul Van Scott.I'm smart, creative. A C.5.B. graduate
and ready 1o dedicate myself to radio. Any format. 907
Park Ave., Manassas, VA 22110. 703—361-4262.

All format experienced pro and family seeking central
Indiana. Call Gregg. 904—723-8000 days, 804—351-
1932 evenings.

Temple U. graduate wilh experience in sports and news
reporting. PBP, color, and features. Looking for opportuni-
ty to apply knowledge. Willing to relocate Call 401—781-
0066.

SITUATIONS WANTED TECHNICAL

WSOC-AM 93FM 103- Charlotte's #1 station seeking
news director. We're a music station that takes information
seriously. If you think you can lead our news staff of five to
even greater levels, send a lape and resume c/o Gregg
Lindahl, PO Box 34665, Charlotte, NC 28234. EOQE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Systemation experienced announcer/production person.
Some air work. Satellite network station, West Texas. Elec-
tronic know-how helpful. 915—366-7560 after € p.m. Cen-
tral. EQE.

New FM in healthy Upstate New York smal/medium
market 100king to operations manager. February 1 star.
Soft AC, satellite, live. Must be A-1 in commercial produc-
tion. EOE. Box O-62.

Want chief position. Experienced in planning, mainte-
nance. construction. SBE cert. Prefer West, Midwest.
916—674-3532.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Major market PD/Morning host seeks new successful
challenges in talk or music station. Great resulls with
programing, pecple and profits. Energetic, mid 30's in
age. I'll innovate your programing, hold expenses, and
lead your station to new success. Box 0-32.

CONSULTANTS

AM in the red? Get into the black. Tried and true meth-
ods. Knock on doors - make sales. Call Roger Petrik
800—321-2349.
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Down and out In the East? Make $ with great program-
ing and good streel wise sales programs. Call Roger
Petrik, B00—321-2349.

Sates and programing. Any size markel. Fast, reason-
able, extremely knowledgeable service. Call or write Dick
Perry at Perry Media, Inc. 2418 E. Grand River, Howell, M|
48843. 517—548-1040,

MISCELLANEOUS

Troubled AM? Need programing lo generale sales?
Need sales 1o make bucks? Call Thomas Hall, 213—969-
8569.

General manager lor radio syndicator. Radio syndication
background a must. Station management experience
helpful. Call in confidence. 301—984-7054.

Lookout, Jack and Vanna. Here's radio's letter guessing
game. Word For Word, 4743 Soulh 575 West, Riverdale,
UT 84405

Top pay for quality reports: Freelancers wanted for high
qualily weekly radio program covering nature, science
and geography; emphasis on people, places. Americana.
Will purchase two to five minute reports that feature listen-
able wriling, good delivery and masterful use of natural
sound. Send audition tape and writing samples to MEDIA-
MAX, PO Box 1123, Springfield, VA 22151,

Broadcast talent: Entertainment Law Firm seeking estab-
lished on-air TV/ radio broadcast clientele for representa-
tion with full service management division. Minimum 3
years experience. Submissions to: Broadcast Manage-
menl Division, P.O. Box 8257, Northridge, CA 91327,

TELEVISION

HELP WANTED MANAGEMENT

KPTM 42, Omaha, Pappas Telecasting of the Midlands,
and one of the nation's Power 25 television stations, is
currenlly accepting applications tor the position of retail
marketing manager. This position requires 2-3 years of
Idependent broadcast sales and/ or management experi-
ence. The retail marketing manager will be responsible for
direct relail business and leading and managing a staff of
10, including KPTM's Lincoln, Nebraska office. KPTM 42
offers all advanced selling tools, including PC-based
lechnologies, research and co-op vendor departments.
Low crime, moderate climate and business growth make
Omaha one of the nation's best kept secrets. KPTM 42 is
an equal opportunily employer. Please send resume to;
Mr. Neil Schwarlz, General Manager, KPTM 42, 4625 Far-
nam St.. Omaha, NE 68132. EQE.

Director of broadcast operations and engineering. Se-
nicr management position reporting to pres/ CEQ of rapid-
ly growing. dynamic top 25 markel public station with
major programing and preduction services division. Re-
sponsibilities include overseeing engineering, operations,
production, program traffic/ library and art departments.
Strong management skills with at least 5 years broadcast
management experience in top 75 market required. Expe-
rience building or re-equipping maijor facility a must. Addi-
tional experience in a production-oriented facility a plus.
PBS and radio experience also pluses. Please send re-
sume, references and salary history 10 Office of the Presi-
denl. Connecticut Public Broadcasting, Inc., P.O. Box
6240, Hartiord, CT 06106-0240. CPB is an EEQ employer,
M/ F.

Promotion manager. Coaslal markel NBC affiliate. 2 yrs.
experience as mgr. or asst. Creative. well organized,
idea person who's ready for a challenge. Resume/ tape/
references to: Michael Riddle, Program Director, WITN-
TV, P.O. Box 468, Washington, NC 27889. EQE.

Sales manager - Indy seeks an experienced manager.
Join a growing broadcast group. Call Teresa Kollstedt at
513 351-9112. EQE.

Association vice president/director of sateliite lelecom-
municalions network: National higher education associa-
lion is seeking a director for a new national satellite tele-
communications network. The position is al the vice
president level. Reguirements include a strong back-
ground in management, development of resources and
telecommunications/teleconferencing. Especially impor-
tant is the ability to work with a variety of colleges and to
understand the application possibilities of telecommuni-
cations and technologically based systems in higher edu-
cation. The director will coordinate and manage the acti-
vites of the network, including the negolialion of satellite
time, scheduling of programs from member institutions.
and assisting with promotional possibilites, and will serve
as a vice president of the Association with responsibility
for all matters pertaining to lelecommunicalions and edu-
caticnal technology. Salary negotiable but compelitive
with other national higher educalion associations. Starting
Jate is as soon as possible after January 1, 1989 but no
ater than July 1, 1989. Send letter of application, resume,
and salary requirements to CCSN Office. AACJC, One
Jupont Circle, NW, Suite 410, Washington, DC 20036, by
Jecember 15, 1988. For further information on the posi-
ion, contact Larry Patten at 314—644-9580. EQE.

General sales manager- for MDM Broadcasling group
owned affiliate. Requires local sales experience, responsi-
ble for total sales effort. Growth opportunily with salary
and bonus. Send resume to MDM Broadcasting, Box 577,
Austin, MN 55912, ECQE.

Group broadcaster seeks national sales manager for its
owned slations. Location NYC. TV rep sales or TV station
national sales experience a must. Organized person with
good motivational skills has great opportunity to grow with
group. ECE. Box P-8.

General manager: seeking experienced person to grab
hold of growing State Capital affiliate in the Midwest. Solid
knowledge of all aspects of sales a must. People
strengths and willingness for community involvement de-
sired. Worthwhile salary and bonus plan for results-orient-
ed, hardworking individual. EOE, Write Box P-24.

HELP WANTED SALES

Traffic manager with Columbine experience needed im-
medialely by Atlantic resort affiliate to head 3 person
department. Resume & salary history 1o Frank Pilgrim,
GM, PO Box 4009, Salisbury, MD 21801. EQE M/F.

Rapidly expanding NYC based saltellile communications
company seeks @ network conltrol operations technician.
The successiul candidate must have a min. of 3 years
experience in audio/video, RF systems (terrestrial MW &
uplink) and an FCC General Class license. The candidate
will be responsible for maintenance of microwave sys-
tems. sateliite uplinks, asscciated switching and control
devices. Other duties will be working in a netwerk control
environment in which the candidate will work via phone as
technical liaison between satellite operations centers and
various uplinks as well as client studios. PSN offers a
compelitive salary and benefits. Send resume and salary
requirements to; A, Kornbluth, Private Satellite Network,
215 Lexinglon Ave., New York, NY 10016. EQE.

WPTF-TV, Raleigh, NC (NBC) is seeking an experienced
sales leader for its’ local sales staff. Greal opportunity for
aggressive, innovative manager wilth strong people skills.
Four years minimum in broadcast sales management re-
quired. Send resume and support materials to Emily
Biggs, General Sales Manager, WPTF-TV, PO Box 29521,
Raleigh. NC 27626. ECE.

Small market ABC affilllate has cpening for general
sales manager, posilion reguires slrong national sales
skills plus guidance ot 5 local representatives. Send letter,
references and achievements to: Al Marra, General Man-
ager, WBBJ-TV, PO Box 2387. Jakcson, TN 38301,
EQEM-F.

HELP WANTED TECHNICAL

Austin, Texas - A high-lech town with a high quality of life.
The University of Texas at Austin is seeking an assistant
director for lechnical services at the Cenler for Telecom-
munication Services. To provide direction as chief engi-
neer and technical maintenance supervisor. Required
qualifications: Bachelor's degree in eleclrical, telecom-
munication, or electronics engineering; five years experi-
ence in electronic broadcasting equipment design, instal-
lation, mainlenance, and operation: knowledgeable in
respect to FCC technical rules and requlalions. On call
nights and weekends {beeper will be provided). Annual
salary is $31,188 wilth excellent benefits. Department is
willing lo pay more depending on qualifications. Respon-
sible for 100kw FM transmission facilities, including SCA:
audio production facilities (master control, air control,
lhree additional control rooms and associated studios);
satellite audio uplink/ downlink and video downlink; video
cable system; master/ 8-slave highspeed. cpen-reel au-
diolape duplication system: STL and leased full-duplex
microwave systems. Send resume with cover letter and
three professional references to Mr. William Giorda, Com-
munication Building B, University of Texas al Austin, Aus-
lin, TX 78712. Applications wil be accepted through De-
cember 1, 1988. Equal opportunity/ affirmative action
employer.

TV transmitter maintenance engineer: Fox Television,
KRIV in Houston is seeking a qualified transmitter engi-
neer with strong background in RF. Previous experience
with Harris TV-110U UHF transmitter preferred. Modern.
well-equipped facility. Send resume to KRIV-TV, P.O. Box
22810, Houston, TX 77227 Attn: VP! Chief Engineer. No
phene calls. EQE.

Maintenance engineer: Florence, South Carolina. Pro-
gressive company, excellent benefits. Three years mini-
mum TV studio maintenance experience required. Exten-
sive background in RCA Quads (especially TCR-100).
Sony EG systems and general digital systems servicing a
necessity. Send resume to: WPDE-TV, Personnel Depart-
ment, P.O. Box F-15, Florence, SC 29501. EQE, M/ F.

WTAE-TV is searching for an experienced maintenance
lechnician for more than simple bench work. We seek an
individual whose crealive thinking and abilily to assume
responsibility will enhance our maintenance team. The
candidate for this position must have al least 2 years
experience in broadcast maintenance. a strong RF trans-
mission background and an FCC General Class license. if
you are looking to be challenged by an aggressive, local-
ly-oriented station philosophy, send your resume to Ray
Coleman, WTAE-TV, 400 Ardmore Bivd. Pittsburgh, PA
15221. EOE. M/F.

Assistant chief engineer: Excellent career opportunity
for assistant chief or maintenance supervisor wishing to
move up. Immediale opening for highly motivated engi-
neer o share leadership of progressive and fast growing
VHF in Northeast. Must have considerable maintenance
experience in full compliment of studio equipmenl: cam-
eras, tape, film, timing, distribution. swilching. special ef-
fects, digital effects, still store, elc. First Class or General
Class license. EQE. Box P-7.

Graphic designer for public Tv/radio station. 2-3 years
experience in broadcast and print design. On-air graph-
ics. set design and construction, print, and photography.
Chyron operation is required. Resume and salary require-
ments to: Personnel, WMFE, 11510 E. Colonial Dr., Orlan-
do. FL 32817. EQE.

Immediate opening for chief engineer with Nashville's #1
Independent. 12 year old facility in final stages of con-
struction of new mcr/studios. The new station/production
center needs person capable of managing department
and with knowledge of transmitters, mcr and sludio equip-
ment. Send resume to General Manager, WZTV, 831
Mainstream Dr., Nashville, TN 37228. EQE/MF.

HELP WANTED NEWS

Weather Network, Inc. has a position available for a
sales/ marketing professional 1o work in a state-ol-the-art
weather graphics project. Candidates must have experi-
ence in TV industry. Sales experience strongly desired
and experience in TV weather and with PC compulters a
plus. Position requires a self-starter with high energy and
willingness lo travel. Compensation commensurate with
experience; excellent benefits package. Qualified appli-
canls send resume to: Weather Network, Inc.,3760 Mor-
row Ln.. Suite F, Chico. CA 95928-8865. EQE.

AM anchor/ reporter for small news operation. Looking
for strong writer and organizer. Some broadcast experi-
ence required. Tape and resume o Larry Nienhaus,
WUHQ-TV, 5200 West Dickman, Battle Creek, MI 49016.
No calls. EQE.

News director: Ability lo lead and develop staff skills in
small but aggressive market. Hands-on person with good
people skills a must. Send resume and news philcsophy
lo: Robert Ganzer, General Manager. WHSV-TV, P.Q. Box
TV3. Harrisonburg, VA 22801. EQE.

News director. Midwestern affiliate seeks aggressive and
promotion-minded individual for leadership of its news
operation. Emphasis on professionalism, management
skills and creativity. Send resume/ salary history by De-
cember 1, 1988 lo Personnel Director, WHOI-TV, 500 N.
Stewart St.. Creve Couer. IL 61611. EGE.

Weekend sports anchor to report and shoot three days a
week. Small market in Southwest that emphasizes strong
writing and reperting skills. If you can just anchor and can
only interview coaches, please do not reply! Minimum
requirement to join our 22 member newsteam is a sports
internship in a network affiliate! EQE. Box Q-55.

TV news producer...responsible for content of daily
newscast. Must be creative, imaginative and an excellent
writer. You will supervise, manage and lead other produc-
tion and news personnel. Prior TV news experience and
good people skills required. Resume and wriling samples
to Bob Feldman, News Director, WTNH-TV, B Elm St.. New
Haven, CT 06510. EQE.

News producer: Induslry leader in top 30 market needs a
lake charge hard news expert to produce fasi-paced,
well-wrilten newscast. BA/ BS and three years experience
needed handling all the tools: live, uplink, graphics. Box
0O-70. EQE, M/ F.

Anchot/ reporter, to anchor morning newscast and do
farm reporting. Applicants must have a good knowledge
of farming and agriculture issues. Send tape of farm sto-
ries and anchor work 1o News Director, KOLN/ KGIN-TV,
40th and W Sts., Lincoln, NE 68503. KOLN/ KGIN is an
equal opportunity employer.

Hands-on director needed for weekend 5 & 10PM news.
Also involved in promotion and commercial production.
This is an opportunity for a person with some experience
1o make a move up. Contact Patty Dietz, Production Man-
ager, WHBF-TV, 309 786-5441. EOE.

News producer. Top 15 network affiliate in Southeast
looking for experienced news producer. Must have strong
wriling and people skills and experience with live ENG
and SNG. EQE. Send resume only to Box P-4.

Reporter: WDTN. a lop 50 TV network affilliate is looking
for an applicant with 3 years experience in television
reporting and live news experience, excellent communi-
cations skills, streng writing and organizational skills and
thorough knowledge of reporting techniques. Communi-
cations/Journalism degree preferred. Please send resume
and salary requirements to Personnel Department, PO
Box 741, Daylon, OH 45401. An Equal Opportunity Em-
ployer.
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Guneral assignment reporter needed with strong wriling
skills, prior TV experience and/or college degree in Jour-
nalism. Resume and non-returnable tape to: Bob Paimer,
WTOV-TV, PO Box 9999, Steubenville, OH 43952. No
phone calls. EQE.

General assignment reporter: #1 news station has im-
mediate opening. Minimum 6 months on-air television ex-
perience. College degree in Journalism or Broadcasting
preferred. Salary commensurate with experience. Send
resume to: Steve Pritchett, KVII-TV. One Broadcast Cen-
ter. Amarilis, TX 79101. No phone calls. ECE.

If you're a harder worker and possess more talent than
my anchors, reporters and photog's. send resume {0 this
top 50 Midwest market, EOE. Box P-13.

Reporter with live skills needed at Independent in market
of 650,000. Some anchoring. Send tape to: ND, WFMZ-TV,
E%st Rock Rd.. Allentown, PA 18103. Absolutely no calls.
EQE.

Reporter: South's first TV station and news leader looking
for senior reporter, Individual must possess exceptional
reporting skills. Minimum 2 years street reporting experi-
ence. Tape and resume to: Elliott Wiser, WTVR-TV, 3301
W, Broad St., Richmond, VA 23230. No phone calls.
please. M/F/ECE.

Reporter/weekend weather anchor to do general as-
signment reporting and present weathercast on Satur-
days. Send tapes and resumes to Ms. Arles Hendershott,
WIFR-TV. PO Box 123, Rockford, IL 61105. EQE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

PM Magazine co-host sought to complement our Co-host.
Story preduction skills desirable. Send tape and resume
to Carrie White, PM Magazine, WCIA-TV, Box 777, 509 S.
Neil St.. Champaign, IL 61820. EQE. M/ F.

Senlor crew member for Houston Public Television. Re-
quired: Minimum 4 years experience in broadcast televi-
sion production, with an emphasis of EFP. post production
and studio operations. BA or BS in radic/ television pre-
ferred. $22,000/ year with some overtime available. Send
resume and tape to: Crew Chief, KUHT-TV. 4513 Cullen
Blvd., Houston, TX 77004. No calls, please. EQE.

Videographer/ editor. University of llinois College of Ag-
riculture and Extension Service. Unit produces news and
feature stories for broadcast and a wide variety of not-for-
broadcast programing. Broadcast news experience re-
quired. experience in institutional production preferred.
Bachelor's degree. Send resumes and tapes to Grear
K.mmel. Video Ccordinator. 69 Mumford Hall, 1301 W.
Gregory, Urbana. IL 61801. Deadline December 12, or
until a suitable applicant is lecated. The University of
Ilinois is an Affirmative Action/ Equal Opportunity Employ-
er.

Promotion writer/producer: Expansion of our current
staff creates a need for a dynamic. creative idea person.
Candidates should be abte to conceptualize, write and
produce on-air promotional spots for news and program-
ing. Strong copy writing skills and a minimum of 2 years
experience in news and program promotion requred.
Send tape and resume to: Personnel Manager, WPEC TV-
12, P.C. Box 24612, West Palm Beach. FL 33416-4612.
EQE, M/F.

Special projects director: Gillett owned #1 NBC affiliate
on California coast has an opening for a special projects
director. Applicant will edit promo and public service
spots. Must have experience with time code editing and
digital effects and graphics. Send tape and resume to
Madeline Palaszewski, Creative Services Director, KSBY-
TV, 467 Hill St San Luis Obispo. CA 93401. EQE.

Senlor producer: KCET, Los Angeles Public TV, is cur-
rently recruiting for a senior producer for its “Toward
2000" project. Position is in charge of line producing a
weekly half hour news magazineftalk show. We need a
college degree, min. 5 years experience in TV news and 1
yr as a TV news show producer. Ability to write news copy
and be familiar with all aspects of TV news production. To
apply. please send resume and salary history to: KCET.
Human Resources Dept.. 4401 Sunset Bivd., Los Angeles,
CA 90027, EQE/AA.

ABC affillate seeking experienced promotion assistant-
/producer. Strong writing and organizational skills. cre-
ative. Mustl be able to perform under tight deadlines,
handle detail work. and be decisive. Send resume. tape
and salary requirements to Garen Vandebeek, Promotion
Director. WZZM-TV, Box Z. Grand Rapids, Ml 49501. No
phone calls, please. ECE.

Television producer/director for public TV station. De-
sign and develop live and taped programs. Research,
write/supervise script, coordinate and schedule all per-
sonnel and equipment. Five years' experience, writing
and creative skills, BA or equivalent degree. Resume and
tape by December 23, 1988, to: Perscnnel. WMFE, 11510
East Colonial Drive, Orlando, FL 32817. EQE.

Fromotion director - NBC amiiiate stafion seeks an expe-
rienced promotion director with strong production. media
and public relations skills. EQE. Send resume to: Box P-
16.

Promotlon manager. Dynamic mid-60's Midwest CBS
affiliate seeking talented manager to head aggressive
stafi. Marketing, positioning and production savvy a must.
Minimum 3 years promction experience. Good pay. Excel-
lent fringes. EEQ. M/F. Resumes fo Box P-20.

Documentary producer: Seeking experienced documen-
tary producer with a proven abilily to plan, organize, out-
line, produce and write material: a record of outstanding
journalistic service; self-molivated with willingness to ac-
cept editorial direction. Applicants must submit tape of
praduced material and written thoughts about docu topics
of interest to Northwest viewers. Send material to Boyd
Lecz)vel, KGW-TV. 1501 SW Jefferson. Portland, OR 97201.
EQE.

Opening for creative services person in Midwest opera-
tion. Will write, produce and shoot commercials. Must be
able to follow through from concept to finished product
One year experience required. EOE. Box P-17.

Camera crews: Production company looking for best
freelance crews in country, Minimum 5 years professional
experience. Send resume, VHS tape, references. rates
and equipment info to PO Box 14783, Chicago, IL 60614-
0783. ECE.

Promotion manager. Market-leading. Southeastern CBS
affiliate {(100+) seeks experienced, hard-working, take-
charge, conceptually-creative self-starter. Proven ability to
write, shoot and post-produce required. EQE. Box P-22.

Top 10 Indie seeks hands-on promolion writer/producer.
3-5 years experience in movie and program promotion a
must. If you've got what it takes to move up, send resume
and salary requirements to Box P-21. EQE.

Videographer/editor for America’s highest rated PM
Magazine. Requires high proficiency at shooting and edit-
ing 3/4" tape. Also must demonstrate effective use of
lighting, music, and special video effects on feature sto-
ries. No beginners. Rush tape and resumes to: Lou Green.
WIS-TV, PO Box 367. Columbia. SC 29202. EQE.

Commercial videographer: Experience required. Beauti-
ful city by the ocean. Tape and resume to Charlie Thomp-
son. WCSC-TV, PO Box 186, Charieston, SC 29402 EQE.

SITUATIONS WANTED MANAGEMENT

Cable advertising sales manager, regicnal or local. 6
years experience. Hard and soft interconnects, Excellent
track record. Call Steve 919—790-9792.

25 year major market technical/operations manager
“Downsized" out of number one market 080, Seeks CE or
group staff. SBE Senior Engineer with FCC General li-
cense. Transmitter/microwave specialist. Box P-10.

SITUATIONS WANTED SALES

Eight years experience selling sateliite/tape distribution,
editing and duplication sesrvices to syndication, industrial
and agency accounts. Wanted: NY sales position/growth
potential: Agency AE, satellite distribution or media sales.
Phone Jim Moldow, 201—489-3872,

SITUATIONS WANTED TECHNICAL

Desire transmitter supervisor posilion. Many years
broad experience VHF, UHF, SBE cert. Wesl, Midwest.
916 674-3532.

Television engineering manager/ chief engineer. 12
years managerial, 23 years total including hands-on expe-
rience. | can run a complete engineering department.
VHF/ UHF. Looking lo move up. Please reply Box O-53.

SITUATIONS WANTED NEWS

Energetic, creative, athletic, male. 2 years sports report-
ing, shooting, editing. Experience in cable television. 2
years major college basketball, baseball PBP. Looking for
that big break in small to medium markel. Will relocale
and put in the extra time that results in quality work. Neil,
714 524-9999; 1930 Pacifica Dr.. Placentia, CA 92670.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Design director - Excperienced graphic communicater
seeks crealive opportunity. Strong contemporary designer
in collateral, print and video. Box O-66.

Dedicated team player with FCC Permil seeks studio or
EFP camera/tape operator wark in the greater Boston or
NYC area, | have 4 years experience plus degree. Contact
David Seppelin, 201—984-2376.

Veteran broadcast promo manager available. 18 years
experience in all phases of media promotion and market-
ing. Willing to relocate for the right offer. 619—278-6263.

. CONSULTANTS

Executive search: TV, radio and cable. General manag-
ers. sales managers recruited confidentially. George
Ponte, VP, Execulive Recruiter, Bornholdt Shivas &
Friends. 295 Madison Ave, Suite 1206, New York, NY
10017, Tel: 212—557-5252. FAX: 212—557-5704. ECE.

MISCELLANEOUS

Primo People: Send tape and resume to Steve Porricelli
or Fred Landau, Box 116, Old Greenwich, CT 06870-0116.
203 637-3653.

Entry-level opportunites nationwide! News. sports, pro-
duction, sales, promotion, public relations. Media Market-
ing, PO Box 1476-PD, Pam Harbor, FL 34682-1476.
813—786-3603.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Telecommunications and communication theory:The
Depariment of Communicaiton. Canisius College, Buffalo,
New York seeks assistant professor for tenure track posi-
tion beginning September 1989. This teacher/scholar
would have an academic background in telecommunica-
tion and communication theory and would be expected to
develop courses in electronic media production and the
multi-purpose uses of broadcast, cable. satellite and tech-
nologies for personal, public, and professional communi-
cation. The successiul candidate would be expected to
have expertise in management and policy considerations
such as how these new media could interface via commu-
nily access and two-way nelworking. Ph.D. required, ex-
perience preferred. Competitive salary available with this
equal opportunity, affirmative action employer. Please
send lelter of application, resume, and three references
by December 15, 1988 to Dr. Marily G.S. watt, Chair,
Deptartment of Communicaiton, Canisius College, 2001
Main St., Buffalo, NY 14208,

Radio/TV:Department Chair, Jordan College of Fine Arts.
Tenure track, 12-mo. position beginning June 1, 1989.
Supervise all aspects of program, including curriculum,
personnel. internships, student advising and budgeting.
Teaching as determined by qualifications and interests.
Demonstrated academic and administrative experience.
Interest in program development that could include areas
such as fitm and/or international communications. Mas-
ter's degree required: Ph.D. preferred. Salary commensu-
rate with qualifications and experience. Jordan College is
the school of performing and communication arts of Butler
University with programs in dance. music. radio-television,
and theatre. The Radio-Television Department has 140
majors. The Universily operales a 48.000 watt NPR affili-
tate serving Indianapolis and central Indiana. Butler Uni-
versity is a private liberal arts university focated 10 min-
utes from downtown Indianapolis. Accreditations include
NCATE and the North Central Asscciations of Colleges
and Secondary Scheols. Send letter of application, vila/re-
sume, 3 letters of reference by February 1, 1988 to: Dr.
James R. Briscoe, Chairman, Search Committee, Jordan
College of Fine Ans. Butler University, 4600 Sunset Ave..
Indianapoclis, IN 46028. EQE/AA.

Filmmaker in Residence: San Diego State University.
Accreditation as outstanding filmmaker through produc-
tion of dramatic and/cr documentary films. Terminal aca-
demic degree in cinema; University leaching experience
preferred.” Seek opportunities/funds for production of
films: produce/fdirect films; teach practicaltheoretical film
courses on undergrad/grad levets. Salary/rank depending
upon experience/qualifications. Preferred start January
23, 1989. Send letter of interest/resume (other supporting
materials by request only) to: Dr. Michael Real, Chair,
Filmmaker in Residence Search Committee, Telecom-
munications and Film Department, San Diego State Uni-
versity. San Diego. CA 92182-0117. Interviews begin De-
cember 1, 1988. SDSU is an Equal Opportunity/Affirmative
Action, Title IX Employer and does not discriminate
against handicapped persons.

The University of Idaho invites applications for two ten-
ure-track assistant professor positions in its School of
Communication to teach undergraduate courses and do
research, creative work or scholarly activity in one or more
areas of specialization, which should include public rela-
tions, advertising, visual communication {lelecommunica-
tion and photography/film) of organizational communica-
tion. Effective date August 15, 1989. For beth posilions.
Master's degree required: Ph.D. plus significant profes-
sional experience and evidence cf or potential for excel-
lence in university teaching and scholarly activity pre-
ferred. Send application letter, vita. names of three
references to: Communication Search Committe, School
of Communication. University of Idaho, Moscow, D
838432, Closing date: when sufficient qualified applications
are received but not before January 20. 1988. AA/EQE.
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M.S.- Broadasting. The College of Communications at
Ine University of Tennessee invites applicalions from ex-
perienced broadcaslers for ils graduate program in media
management. This unique M.S. program is designed for
professionals desiring advanced training in broadcast ad-
ministration Graduate assistantships available. Contact
Dr H.H. Howard. Communications. University of Tennes-
see. Knoxville. TN 37906. Complete applications for Fall
1989 due March 1. GRE required. Minorities and women
are especially urged to aply.

HELP WANTED SALES

Broadcast Equipment Marketing V.P. TTC is growing.
and is interviewing for the position of V.P. Markeling.
Applicants must have proven success record in sales
managment of a broadcast equipmen! company. Send
resume to: Bill Kilchen, President, Television Technology
Corporation, P.O. Box 1385. Broomfield. CO 80020. EOE.

EMPLOYMENT SERVICES

Alrlines now hiring. Flight altendants. trave! agents. me-
chanics, customer service. Listings Salaries 0 $105K.
Enlry level positions. Call 1—805—687-6000 Exl. A-7833.

Goverment Jobs. $9.811 - $86.682/yr. Guarantee: Job or
moneyback. Federal list. {1) 805—687-6000 ex!. R-3000.

Be on T.V. Many needed for commercials. Casling info.
1—B805-687-6000 Ext. TV-7833.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1.000 and 5.000 watt AM-FM transmit-
ters. Guarantee Radio Supply Corp . 1314 Iturbide Street.
Laredo. TX 78040. Manuel Flores 512--723-3331.

Instant cash-best prices. We buy TV (ransmillers,
towers, and transmission Iine. Bill Kitchen, Quality Media.
303—665-3767

1" videotape. Locking for large quantities. 30 minutes of
longer will pay shipping. Call 301—845-8888.

We pay cash for all types of vacuum tubes. both new and
used. Enlightened Audio. 6392 Park Ave., Garden Grove.
CA 92645, 714—897-9351.

BVH 2000 wanted. Also need Abekas DVE, BVU 850 or
950 and Betacam Byw-10. Call John at Video-lt 213—
280-0505 or FAX us your list 213—280-0193.

BCS =BroadCast Store buys transmitters VHF, UHF, FM,
AM, salelte, microwave. Any power level/frequency.
Translators wanted VHF, UHF. Michael: 818—845-7000.

Translators/LPTV transmitters: (1) VHF, (1) 100 watl. (3)
1kw UHF. B18—644-5799,

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent condition. Guar-
anteed. Financing available. Transcom. 215—884-0888.
Telex 910—240-3856

FM Transmitiers ** Harris FM20K {1987). AEL 25KG
(1977) °* Harris FM20K (1981), RCA BTF20E1 (1975) *~
Haris FM10H3 (1974). RCA BTF10D (1968). CCA
2500RD (1982) 2.5 KW FM ** Transcom Corp. 215—884-
0888, TELEX 910—240-3856.

1KW AM Transmitters ** Harris SX-1 (1983) ** Harris
MW1A (1983) ** Collins 8292D2 (19B1) ** CSI T1A (1981)
** Collins 20V3 ** Bauer 707 *~ Gates BC-1T ** Transcom
Corp. 215—884-0888.

AM Transmitters -* CCA AM 10.000D (1970). Collins
B20E (1978) ** Gates BC-5P2 (1966) ** McMartin BA 2 5K
(1981) ** Transcom Corp 215—884-0888. TELEX 910—
240-3856.

S0KW AM ** CCA-AM 50.000D (1976). excellent condition
*° Transcom Corp. 215—884.0888. TELEX 910--~240-
3856.

RCA UHF TV transmitter: Parallel 60 kw, mid-band Kly-
strons, avaitable immediately $85.000. Call Bl Kitchen.
303—665-8000.

Sliverline UHF TV transmitters. New. best price and
performance. 35 Kw, 70 Kw, 140 Kw, 280 Kw, also brand
new air cooled 10 Kw Klystrode transmitter. Bill Kitchen.
Television Technology, 303—665-8000.

1000’ Kfine tower. Standing in Nebraska. Available im-
mediately. Can move anywhere. Call Bill Kitchen, Televi-
sion Technology 303—665-8000

Channel 8 transmitter and antenna GE4TT6E2/4TF4A1
Goed condilion available immediately. Bill Kitchen 303—
665-8000. ext. 101.

FM antennas. CP antennas, excellent price quick deliv-
ery, from recognized leader in antenna design. Jampro
Antennas, Inc. 916—383-1177.

Grass Valfey 300-2ME-24 Input Switcher, RGB Chroma-
key. Encoded Chromakey. Digital Border, Analog Border.
Quad Split. Aux Bus, Oplion Frame, Serial Interface. Ex-
cellent condition, Call 616—676-5435,

RADIO e
Help Wanted News

Satellite receiver, Wegener model 1606 with Down Con-
verter, mainframe. 4 tone decoders, IF amplifier, Wide Ban
Demod and Demod Cards for Satellite Music Network.
McMartin RF Ampilifier tuned to 97.7. Call 319—243-1390,
ask for Chief.

Sony BVU-110 3/4” portable broadcast VTR's with cases.
30 day warranty. $1995.00. With Time Code 2495.00
each. Maze Broadcast 205—956-2227.

Tek 7L5/L3/7603 Spectrum Analyzer system. Faclory
checked. $6995.00. Tek 1480R Waveform $2495.00.
Maze Broadcasl. 205—956-2227.

Phillips Video 80 Studio Plumbicon color cameras. 2
systems. Complete w/CCU's, cable. Iens, etc. Checked
oul with 10 day warranty. Pair $5995.00.

RCA TTU-55 60KW low band UHF transmitter system. Will
retune o your channel and install. Maze Broadcast. 205—
956-2227.

Kline Tower 645 ft with two platforms, has been disman-
lled. 205-—322-6666, WBRC-TV.

RCA TP-66 Film Projector and RCA TP-15 Multiplexer for
sale. WBRC-TV, 205-—322-6666.

Broadcast equipment (used). Transmilters, STL's. re-
mote. antennas. monitors, consoles. processing, tape
equipment. aulomation. turntables. Continental Communi-
cations, Box 78219, St. Louis, MO 63178. 314—664-4497.

FM and AM transmitters (used): Most powers. Continen-
tal Communications. Box 78219, St. Louis. MO 63178
314—664-4497.

Lease tower space available for station startup/upgrades
in Tampa Bay area. Send technical & timing requirements
to JEM Properties, 730 N. Waldo Rd.. Gainesville, FL
32601.

Sony BVP-150 broadcast ENG camera, 3 lube, high reso-
lution, like new, low hours, Fujinon 12x9 w2x. Best cffer.
305—864-5489.

For sale: CS| T-25-F1 25kw FM transmitter tuned to 95.1
mhz (1985). New final. relay panel, and spare parts. Good
cendition. 216—758-0579, FAX 216—759-1366. Best of-
fer.

Phasing equipment. 1970 Gates Phasor and 4 ATU
shelves sel up for 1170kHz. 5kW DA-1. Possible conver-
sion lo DA-2. For parts list/price info, contact Rudy Clapp.
WOBM, 360 Clayton Rd.. Howell, NJ 07731. Altn: Phasor.

LPTV one stop, we have it all to get you on the air. 10, 20,
100 watt, 1 kitowat! transmitters available. also video and
audio gear. Design and installation also available. Michael
Jaymen, BCS =BroadCast Store. 818—845-7000

Uplinks, NEC double redundant $89.000. Custom SNG
flyaways $90.000. C-Band redundant syslems from
$150.000. BCS = BroadCast Store, 818—845-7000.

Comark C-60 UHF midband $290.000 3 yrs. Harris BT-
55U $275.000. Comark CCT-30S $150.000 4 yrs. Broad-
Cast Store. 818—845-7000.

BCS = BroadCastStore: JVC CR-850U broadcast 3/4"
editor $5,100. RCA TR-800 lcaded $13.800. VPR.3
w/TBC-3 $48.000. Sony BVH-1000 1" machine $12.000.
lkegami HL-79EAL camera $27,900 3 available. Over
10,000 pieces in stock. Main Office: B18-—845-7000, New
York; 212—-268-8800.

ITC730A ikegami color camera package. Includes tripod.
dollys, H40Q head, cables. Lowell lighting. Sennheiser
mics, all accessories. Excellent condition. $15.000 value.
Make offer, 209—627-4115.

Several RCA TCR-100s available now. Grass Valley
15600-1A. 1X, 100, 7G, 3D and 3G. TK-28 and 29 fim
islands or cameras alone. Many other items. If you're
looking for used equipment, call us now to receive our
complete lisl. Media Conceplls. 919—977-3600 or FAX
919—977-7298.

34" and 1" blank videotape. Evaluated tape. broadcast
quality guaranteed. Sample prices UCA/KCA-5 minutes,
$4.99 each; KCS-20 minutes, $6.49; KCA-80 minutes.
$10.99; 17-60 minutes. $37.99. Elcon evaluated. shrink
wrapped, your choice of album or shipper and delivered
free. Almost one million sold to professionals. For more
info. call 1—800—238-4300; in Maryland, call 301—845-
B8888.

Satellite communication equipment for sale. Both C-
Band and Ku-Band. Large amount of equipment avail-
able. Complete 5.5m Ku-Band terminals $65.000. Atso
6GHz and 11GHz microwave radios. Megastar, 702—
386-2844.

TV antennas. Custom design 60KW peak input power.
Quick delivery Excellent coverage. Recognized in design
and manufacturing. Horizontal, elliptical and circular po-
larized. Jampro Antennas, Inc. 916—383-1177.

RCA-TCR100 Carnt machine parls for sale. WBRC-TV
205—322-6666.

djd3,119 Fidellpac audio cartridges. Various lengths.
Brand new. $2 each. Quantity discounts. Technichrome.,
702—386-2844.

Copper! #8 & #10 ground radials; 2,3,4.6.8" strap: fly
screen: ground screen. 800—622-0022. Ask for Copper
Sales.

UPSTART NEWS/TALK NEEDS 2
PROFESSIONAL TALK HOSTS WHO
ARE IN TOUCH AND IN CHARGE. EX-
PERIENCED HOSTS ONLY! SEND
T&R TODAY TO KFNI, P.O. BOX 4265,
FRESNO, CA 93744. EOE.

UPSTART NEWS/TALK NEEDS EXPE-
RIENCED TALK SHOW PRODUCER.
THE PERSON WHO KNOWS THE AUDI-
ENCE AND HOW TO GET THE HOT
GUESTS GETS THE JOB. RESUME TO-
DAY: KNFIl, P.O. BOX 4265, FRESNO,
CA 93744. EOE.

UPSTART NEWS/TALK NEEDS EXPE-
RIENCED ANCHOR/N.D.! CAN YOU
BUILD THE NEWS DEPARTMENT
THAT WINS? SEND T&R TODAY:
KFNI, P.0. BOX 4265, FRESNO, CA
93744! EOE.

UPSTART NEWS/TALK NEEDS EXPERI-
ENCED STREET REPORTER. MUST
KNOW HOW TO DIG, AND WHERE, FOR
TOMORROW'S STORIES. T& R TODAY:
KFNI, P.O. BOX 4265, FRESNO, CA
93744. EOE.

Help Wanted Announcers

MORNINGS!

ATLANTA'S COUNTHY LEADER

c 1.50m

We have a major oppOftunity for an experi-
enced morning air personality. Must be warm,
topical with genuine adult humor. If you know
what it takes to win and are motivated to be
#1, rush tape, resume, and salary history 1o
Neil McGinley, Program Director, KICKS 101.5
FM. 360 Interstate North, Suite 101, Atlanta.
Georgia 30339, Capital Cities/ABC. Inc.
EOE/MF.

Help Wanted Programing
Production & Others

NEWS-TALK P.D.

Classic AM going News-Talk. Need on-air
P.D. to help organize. Strong background
needed for this 50 year old company.
Full details. Box O-67. EOE.

TALK SHOW
HOST

with warmth ang ability to adeptly manage crive-
time surveillance. Southern Coastal market otfers
stable position for team player and expert commu-
nicator. Excellent opportunity. EOE.

Call Tom Holliday at 407—582-7401 Or write to
WPBR, 3000 S. Ocean Bivd., Palm Beach, FL
33480.
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Help Wanted Management

Help Wanted Instruction Continued

GENERAL SALES MANAGER
WKPE AM/FM
CAPE COD

We're looking for an aggressive sales manager for Cape Cod's 50,000
watt CHR. A strong retail sales track record is a must, along with a proven
ability to train and lead a sales force to maximize year-round station
revenue.  you are this person and want to work in the fastest growing
market in New England for Cape Cod's only CHR, send resume or call

Peter Crawford
Roth Communications
830 Main St.
Melrose, MA 02176.
617—662-4800

EOE, M/F

wow

Greal Empire Broadcasting. one of America’s
greal sales organizations, is seeking dynamic
GSM for AM/FM country powerhouse. Excellent
opportunity for proven sales leader. Contact Ken
Fearnow. VP/GM, WOW AM/FM. 615 North 90
Street, Omaha, NE 68114, (402) 390-2059. ECE.

Situations Wanted Management

DIRECTOR OF
BUSINESS SERVICES
KOCE-TV
HUNTINGTON BEACH,
CALIFORNIA

KOCE-TV, a Public Television station is searching for a
Director of Business Semvices.

Reporting directty o the President. the Directar of Business
Services is an adminstrative pOSION responsible for the
finance and personnel dwision of KOCE-TV.

Position requires a Bachelor's Degree in Business Admin-
istration of related hield with a minimum of 3 years progres-
swe expenence in inanciat management in Public Broad-
casting. & not-tor-profit company. or other related
organization

Deadline for receipt of application is December 20. 1988,
Letters of intent to apply will not be accepted. All formal
applications must be accompanied By 2 resume to be
considered For an application, please contract Coast
Community College Distnct Department of Human Re-
sources (714) 432-5008 and request an applicalion for
position #K-006-88.

Coast Community College District s an EEQ/Affirmative
Action Employer.

Miscellaneous

THE MIDAS TOUCH

A Proven Winner seeking a radio sales management
opportunity. Top biller in a Top 10 Radio Market with
strong leadership, people. sales and research skills. A
solid education! Can we meet?
Send replies to:
PO Box 7738
Atlanta, GA 30357

e obtain Radio
Construction Permits
 the old fashioned way...

we buy them!

Cash for C.P.'s write:

RadioActive Group
314 lvy Place. 100 Wolf Road
Lebanon. NH 03766

GENERAL MANAGER
AVAILABLE TODAY

| am a Sales and Bottom-Line Peo-
ple-oriented Manager. As a former
owner | have the knowledge and
experience to handle any situation.
Experienced in ALL SIZE MAR-
KETS. Successful Start-Ups and
Turn-Arounds in my background.

+ CALL TODAY.

DAVID C. WEINFELD
(508) 394-4041

TELEVISION

Help Wanted Management

GENERAL SALES MANAGER

Ideal candidates for this job should have considerable small to medium
market experience in retail, event, vendor, and co-op sales. We expect a
long-term, serious commitment to living and working in our growing market.

At KALB-TV5, you would join a dynamic, creative, and extremely success-
ful team. The station has 35 years of stable ownership and NBC affiliation,
and dominates the market. Excellent facilities are maintained.

Compensation commensurate with experience and background; higher
end of scale. Interested and qualified candidates, send resumes to Les.
Golmon, Assistant General Manager, KALB-TVS, 605-11 Washington
Sireet, Alexandria, LA 71301. Inquiries confidential.

ALB-TV

Equal opportunity employer,
minorities and females are en-
couraged to apply.

I —————————

TV STATION MANAGERS OR
SALES MANAGERS WITH
PROGRAMING KNOW-HOW

Here's an unusual opportunity 10 move into
cable with a Top 50 MSO, part of a nationwide
broadcast-cable-publishing company We're
looking for an experienced local TV profession-
al to be our..
DIRECTOR OF AD SALES
AND COMMUNITY PROGRAMING
We need a creative self-starler to lead our
already-successful sales force, while building
a strong local programing presence for the
cable system that serves virlually all of the Top
100 market of Worcester, MA, Limited local TV
competition offers the unprecedented opportu-
nity to establish the equivalent of a local TV
station as a separate profit center within our
90,000-subscriber cable complex. Please
don't call, but send your resume along with a
salary history to:
Richard H. Tuthill, Regional Manager
Greater Media Cable
258 Park Ave

Worcester, MA 01609
G A Greater Media Company

Equal Opportunity/Atfirmative Action Employer

Help Wanted Technical

TRAINED IN COMPUTER SYSTEMS?
LOOKING FOR OPTIONS?

'f you have received formal training in - or managed -- any of the
following computer Support Systems we would be interested n
reviewing your resume:
RESEARCH/MKTG/TRAFFIC/SALES
SVC SYSTEMS
BIAS (JOS) Cowmbine  Donovan
Enterprise (Kaman) Group W 1SS IMS
Leigh Stowell Marshall Mkig JOS
Minipack (MPIJDS)
NEWSROOM/ELECTION SYSTEMS

BASYS DCm Dynatech Newstar
Leader Media Computing Inc
Forwarg malefials with cover 1etler 10
The VBS Group Inc. (Atin. VPEE)

Box 5576
Rockefelier Center Staton
New York, NY 10185
EOE
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Htelp wanted Technical Continued

NFL FILMS, has an immediate opening
for the position of Audio Maintenance
Engineer. Ideal candidate should have
3 years studio maintenance experience
and 5 or more years of electronics repair
and maintenance experience with com-
ponent level troubleshooting abilities.
Call Jerry Mahler Senior Audio Engin-
eor at (609) 778-1600, EOE

J 5 [ 70

@ KVCR

TV Chief Engineer
Chief Engineer for UHF public TV station in
Southern California. Current signal pattern
covers most of the Los Angeles market. New
RCA TTU-55C transmitter with 1.3 million
watts ERP. Licensed to the San Bernardino
Community College District. Will supervise
maintenance and MCR staff. Must have 45
semester units of electronics and at least 2
years as a broadcast Chief Engineer or Assis-
tantChief Engineer with extensive experienca
in repair, maintenance, installation, and de-
sign of telecommunications equipment and
on-air broadcasting equipmentincluding trans-
mitters. Salary range is $35,040 1o $42,588,
with excellent family medical, and dental
benefits, and employee lite insurance bene-
fits. KVCRis an Equal Opportunity/Affirmative
Action Employer.

Applications must be postmarked by
December 22, 1988.  Apply to:

Patricia Mollica, Personnel Director
KVCR-TV/FM

441 Wast 8th Street

San Bernardino, CA 92401

Help Wanted Programing
Production & Others

CREATIVE.

Okay, so it's an overused word. But, it is one of the
most important ways to describe what we're looking
for in a promotion writer/producer. Someone who

has terrific ideas and knows how to execute them. A
producer ready for the challenge of film production.
Someone who is eager to take on the challenge of
the Boston market. Does this sound like you? Good.
Send your resume to: BOXP-1. E.O.E.

ALLIED FIELDS

Employment Services

S@KVCR

Director of Development
Public TV station in Southern Californiaseeks
aself-starting development professional. Cur-
rent signal pattern covers most of the Los
Angeles market. Licensed to the San Bernar-
dino Community College District. Will direct
all fundraising efforts including “"Quiet Ap-
peals,” direct mail, underwriting, program
guides, premiums, grants, and on-air events. k
Must have a BS or BA degree preferably in a E
marketing related field, and atleast 2 years of
extensive experience in all areas of fundrais-
ing especially public broadcasting, and a
working knowledge of computer use. Salary
range is $25,176 to $30,588, with excellent
family medical, and dental benefits and, em-
ployee life insurance benefits. KVCR is an
Equal Opportunity/Affirmative Action
Employer.

Applications must be postmarked

WE PLACE ENGINEERS

ALL CATEGORIES FOR TV, PROOUCTION,
VIDEOD, CATV (EXCLUOING OPERATORS)

America’s Leading Source for a Decade
1T¥ STATIONS, PRODUCTION FACILITIES. CORP TV WIFG CATVI
For information phone or write Mark Kornish

SYSTEMS

479 Northampton Street
Kingston, PA 18704

(717} 283-1041

Empioyer
Paid Fees

GET A JUMP
ON THE COMPETITION!

714/884-2533, Extenslon 13

Public Notices

by December 22, 1988. Apply to:

Patricia Mollica, Personnel Director
KVCR-TV/FM

441 West 8th Street

San Bemardino, CA 92401
714/884-2533, Extension 13

Miscellaneous

The Board of Directors of National Public Radio

will meet In open session on Thursday, December

8, 1988, beginning at 10:30 a.m. in the Board Room
of National Public Radio, 2025 M Street, N.W.,

Washington, D.C. Subject to amendment, the agen-

Lum and Abner

Are Back

? .. .piling up protits
for sponsors and stations.

15-minute programs from

Medialine is your best source of job
leads because you hear about jobs just
hours afier we do. A daily telephone report
puts you in touch with the best jobs at the
lowest prices.

800-237-8073

in CA: 408-296-7353

For Fast Action Use

BROADCASTING’S

da Inciudes: Chalr's Report, President's Report ! ifi

and Committee Reports. The Committees will meet ] w1 the golden age of radio, CIaSSIerd
beginning Wednesday, December 7, at 9;00 a.m. at PRCGRAM DISTRIBUTORS 8 PO. Dy 1737 -

the same location. ! d Jonesboro, Arkansas 72403 B 50”9;;?5‘;34 Ad ve rt I1S1 ng
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Help Wanted Miscellaneous

COMMUNICATIONS LENDING
ASSISTANT VICE PRESIDENT

DC bank seeks experienced communications
lender to growing department. Candidate will
be responsible for prospect marketing, analy-
sis of deals, negotiating and structuring of
transactions, and administration of individual
portfolio. Strong credit experience. writing and
communication skills are essential. Please for-
ward resume and salary history to Employment
Manager. Human Resources. The National
Bank of Washington. 4340 Connecticut Ave.
N.W, Washington, DC 20008. EOE.

THE NATIONAL BANK
"" OF WASHINGTON

Wanted to Buy Stations

EXPERIENCED BROADCASTER

seeks to purchase AM FM in midsize

market or single station with population

no less than 25,000. Distress station also

considered.

All replies held in strictest confidence
To Box 0-57

For Sale Stations Continued

I Class C FM, cash flow, real

estate, Medium Market
$1.2 million

Gulf Coast Medium Market
Combo, $2.5 million

+ AM/FM within 160 miles of Reno. $890,000. Terms.

* UHF TV covering Wichita. $1.3 million.

* 100,000 watt plus AM covering large Oklahoma
population. $2.8 million.

FBroadeast Communications Bivision
@ BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

Major University community,
Class A FM, cash or terms

Small Market FM,

very profitabie cash flow, owner/operator

Attractive Resort Area Single
Station Market Combo,
Valuabie Real Estate, Cash Flow

NE&A

Norman Fischer & Associates, Inc.
Media Brokerage * Appraisals » Marsgrricrd Consuhants

1209 Parkway * Austin, Texas 78703 » (512) 476-9457

§.C. Coastal combo FM-A,
SK Xmtr. Cl. Ill
_AM dark Virtual start-up.

Good potential. $400K Terms.
TENN. Metro AM $250K plus realty. $50K dp
FL. AM full, FM-CP. Growing N. mkt. $750K
FL Cent. AM da. Full OK $250K inc. realty

BECKERMAN ASSOCIATES INC.
Media Brokers, 215—935-7076
P.O. Box 714, Phoenixville, Pa. 19460

For Sale Stations

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1800 Emery St., Ste. 206
Atlanta, GA 30318
404—355-6800

BILL - DAVID
ASSOCIATES
BROKERS-CONSULTANTS
719—636-1584
2508 Fair Mount St.
Colorado Springs, CO 80909

. Rocky Mountaln Network U
$3,500,000 - Possible Terms

+ Hawaii AM-FM Combo
$2,500,000 Cash

+ SW Medium Market Combo
$2.500,000 - Possible Assumption

o SW Medium Market Class A
$1.500.000 - Terms Available

« KS, OK & TX Small Market
Combos
$450,000 - 600,000 Terms

<o9\QDRE

& Associatés,Inc.

Jim Moore Dave Grace
(214) 661-8970

I_MEDM BROKERS * APPRAISERS

RADIO ® TV e LPTV
A Contfidential & Personal Service

BURT s
HERWOOD..

3125 Mapie Leaf Dr. » Glenview, IL 60025 \ -—

312.272.4970 [ -uf

T2 )

TELEVISION

TOP 30 UHF INDY
DYNAMIC MARKET
TREMENDOUS POTENTIAL
Contact Tom Reddell or Craig Chambers

CLIFTON GARDINER
& ASSOCIATES I NC
Communications Brokers
433 Park Point Drive  Golden. Colorado 80401  (303) 5261458

AM STATION

IDEAL FOR OWNER/OPERATOR

1570 KHZ, 1 KW day, PSSA in place and
operating for full time. Includes live auto-
mation studios, satellites and land in ex-
plosive Colorado growth area. City
40,000, coverage over 300,000.

Call 303—667-1570.

(702) 368-1236

o oy
..%»f?'m - JGMMM: 'jlo
MEDIA BROKERS - CONSULTANTS
P O Box1ss
EHCIHO-CCII‘OI‘IHC 91426
Areas Code (818) 888-3201

CLASSIFIED
ADVERTISING
IS YOUR
BEST BUY ...

This space could be
working for you for a
very low cost ... andit
reaches a most
responsive audience.
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BOB KIMEL'S
NEW ENGLAND MEDIA, INC.

BUYERS
FROM MICH. to MASS
FROM MAINE to FLOR.
AM-FM-TV

The list of Stations is always
changing. Many are never adver-
tised. If you're interested in buy-
ing a Station, your criteria should
be in our file. To get on our mail-
ing list...call or write.

8 DRISCOLL DR., ST. ALBANS, VT. 05478
802-524-5963

PLEASE NOTE:

WhenansweringaBlind
Boxad, DONOTsend
tapes. BROADCASTING

doesNOT forward
tapesorotheroversized
materialstoBlind
Boxes.

TELEVISION

UHF TOP 60 TURNAROUNDS
G&N Media Investments
202—862-2020

McCook, Nebraska AM-FM

Combination by owner (KICX)
Positive cash flow. Building
housing. studio included.
$220,000 cash,

Call Bill Vogel 615—893-7478.

MIDWEST GROUP

Seven stations in four markets, two big
university towns, currently operated at
13% margins on consoclidated revenues
of $2,800,000 in 1988. Plenty of upside
for investors who can cash flow in the
25% range. Real eslate included. No
lower rents. Studic rent only in one mar-
ket. Asking price of $5,700,000 is about
two limes gross. Some terms’ possible
for the right buyer.

Principals only, please direct
inquiries by title to:
Box 18763,
Washington, D.C. 20036-8763

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfilms International

300 North Zeeb Road,
Dept. PR., Ann Arbor. M| 48106

BROADCASTING’S
CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining 1o this section should be senl to: BROAQD-
CASTING, Classified Depanment, 1705 DeSales St.,
N.W., Washington, DC 20036.

Payable in advance. Check. or monay order only Full
& correct payment MUST accompany ALL orders. All
orders must be in writing.

Deadline is Monday at noon Eastern Time for the fol-
lowing Monday's issue. Earlier deadlines apply for is-
sues published during a week containing a legal holi-
day. and a special notice announcing the earlier
deadline will be published above this ratecard. Orders,
changes, and/or cancellations must be submitted in

wriling. NO TELEPHONE ORDERS, CHANGES, ANDY.

OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT categcry de-
sired: Television, Radio or Allied Fields; Help Wanted o¢
Situations Wanted: Management, Sales News, etc. If
this infermation is omitted, we will determine the appro-
priale calegory according to the copy NO make goods
will be run if all information is not included. No personal
ads.

Rates: Classified listings (non-display). Per issue; Help
Wanted: $1.00 per word, $18.00 weekly minimum. Situ-
ations Wanfed : 60¢ per word, $9.00 weekly minimum.
All other classifications: $1.10 per word, $18.00 weekly
minimum.

Rates: Classitied display (minimum 1 inch, upward in
half inch increments), per issue: Help Wanted: $80 per
inch. Situations Wanted: $50 perinch. All other classifi-
cations: $100 per inch. For Sale Stations. Wanted To
Buy Stations, Public Notice & Business Opportunities
advertising require display space. AgenCy comwnis-
sion only on display space.

Biind Box Service: (In addilion 1o basic advertising
costs) Situations Wanted: $4 .00 per issue. All other
classifications: $7.00 per issue. The chamge for the
blind box service applies 10 adverlisers running listings
and display ads. Each advertisement must have a sep-
arate box number. BROADCASTING will not forward
lapes, transcripts, writing samples, or other oversized
materials; such materials are returned to sender.

Raplies 10 ads with Blind Box numbers should be ad-
dressed to: (Box number), cio BROADCASTING, 1705
DeSales St., N.w, Washington, DC 20036.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PO, etc. count as one
word each. Phone number with area code or zip code
count as one word each.,

The publisher is not responsible for errors in printing
due to illegible copy—all copy must be clearly typed or
printed. Any and all errors must be reported 1o the
ciassified advertising department within 7 days of pub-
lication date. No credits or make goods will be made
on errors which do not materially affect the advertis-
ment.

Publisher reserves the right to atter classified copy to
conlorm with the provisions of Title VIl of the Civil Rights
Act ol 1964, as amended. Publisher reserves the right
to abbreviate. alter. or reject any copy.

i

NEWS

Shorter,
Sharper,
Stronger

X professional
hanedbook

MERVIN BLOCK
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This popular handbaok is one of the
best ever for radio and TV news-
writers. Mervin Block has written
award-winning copy for CBS Even-
ing News, ABC Evening News and
WNBC-TV, and worked as executive
producer at WBBM-TV in Chicago.
He speaks to newswriters in the
same way they're supposed to
write—clearly, simply, directly.

Blocks practical tips and rules are

backed up with hundreds of examples

from network and local newscasts.

WRITING BROADCAST NEWS gives

very specific guidelines (both dos

and don'ts) for writing news that cap-

tures the audience’s attention and

holds it. The book covers:

® The Dozen Deadly Sins and other
commaon mistakes

® Ways to deal with problems writers
face

® Thousands of asides and pointers
on usage

¢ Tips to make you more adept at
writing for the ear

Says Charles Kuralt, "Mervin Block is

an old pro at television newswriting

from whom anyone could learn a lot. |

know. | have. His clinic, criticism and

instruction offer the writer of news a

wonderful opportunity for improve-

ment." Bibliography and index.

WRITING BROADCAST NEWS
(230 pp, hardcover) will help you
write more effective copy. To or-
der, send just $22.95 to:

Broadcasting # Book Division
1705 DeSales St., N.W.
Washington, D.C. 20036.

Or call 1-800—638-7827 to use
VISA or MasterCard.
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{ Fates & Fortunesa )

Clark Williams

William Clark, president, Shamrock Holdings
Inc.’s radio division, Burbank. Calif.. named
president, Shamrock broadcasting division.

E.J. “Jay” Williams Jr., dircctor. sales and
marketing, Sheridun Broadcasting Network,
New York, named president.

Appointments ai Comcast Cable Communi-
cations: Joseph Hipple, VP und general man-
ager, Comcast’s Indianapolis system, named
VP, arca manager, Philadelphia; William
Goetz, VP and general manager, Philadel-
phia, named Western New Jersey arca mian-
ager, Bala Cvnwyd. Pa.; Kim Allen, VP and
general manager. Comcast systems. Lower
Marion and Willow Grove. Pa.. named VP,
Eastern New Jersey arca manager, Bala Cyn-
wyd. Pa.: William Ryan, general manager,
Comcast systems, Danbury, Conn.. named
area manager there: James Boso, senior VP.
Storer Cable’s Miami region, joins Comcast
as VP. Southeast region, Jupiter, Fla.

Stephen B. Merritt, VP and partrer, Comco
Systems Inc., Hawthorne, Calif., joins Palm-
er Communications Inc., Des Moines. lowa,
as general manager.

Clarke Brown, VP and gencral manager.
KSON-AM-FM. Jefferson Pilot Communica-
tion’s San Diego station, named senior VP.
West. adding KYGO-AM-Ful Denver to his San
Diego responsibilities.

Morgan Skinner, VP and operations director,
American Museum of Historical Documents
Charter. Las Vegas. joins JL Communica-
tions Group Inc. there us president and CEO.
JL Communications just purchased Color
Country Broadcasting Group.

Ronald J. Bergamo, VP and general manag-
er, KWCH(TV) Wichita, Kan., joins KTSP(TV)
Phoenix in same capacity.

Tom Meek, community affairs director,
wOFL(TvV) Orlando, Fla., named director, sta-
tion operations.

James Conschafter, gencral sales manager,
wsyx(Tv) Columbus, Ohio, joins WLOS(TV)
Asheville-Greenville-Spartanburg, N.C., as
VP and general manager.

Elmer Jaspan, president and general manag-
er, WwDRB(TV) Louisville. Ky., retires atter 18
years with WDRB. Jaspan will serve as con-
sultant for WDRB's parent company, Blade
Communications Inc.

Appointments at Saga Communications: Ste-
ven Goldstein, VP, Saga Communications,
Detroit, named executive VP; Alan Fetch,

VP and general  manager.  WVKO(AM)-
wsxy(Fv)  Columbus, Ohio;  Thomas

Joerres, VP and general manager, WLKH(FM)
Milwaukee. and Jack Rattigan, VP and gen-
eral manager, WNOR-aM-FM Notfolk. Va.. all

—

To the Pole. William F. Baker (left), president and CEQ of wnET(TV) New York, and his |
brother Lawrence, a cameraman and producer with wkycv) Cleveland, departed Nov. 30
for a three-week expedition to Antarctica to tape a documentary about the continent and its
problems, including the deterioration of the Earth’s ozone layer. Baker will be traveling by
way of the Antarctic perimeter, via Christchurch, New Zealand. Baker has already visited
both the North and South Poles. The expedition will last three weeks, and Richard Manney,
president, Mediators, New York-based consuliing group and a member of WNET's Com-
munity Advisory Board, will accompany the Bakers as executive producer. The Bakers will
carry the flags of both the Explorers Club and WNET/Thirteen. The documentary will be
offered to PBS some time next year, and Baker will also prepare a special report on the
journey to air on the MacNeil/Lehrer NewsHour upon his return.
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to president and general manager of respec-
tive stations.

Linda D. Cummings, general sales manager,
Dudman Communications Corp., Ellsworth/
Bangor. Me., named VP.

Sam Rosenblatt, VP and general manager,
WTMI(FM) Miami, joins wWETL(AM) Fort Lau-
derdale. Fla., in same capacity.

Jeff Johnson, sales manager, KJRB(AM)-KEZE-
(FM) Spokane. Wash., named general manag-
er

Ray Wanty, sales manager. KDLX(AM) St.
George, Utah. named station manager.

Marketing

Quinones Smith

Appoiniments at Worldvision: Charles Qui-
nones, director. operations. ABC Distribu-
tion, New York. joins Worldvision there as
senior VP. operations: Jim Smith, manager-
Midwest advertiser sales, Teletrib, Chicago.
joins Worldvision Chicago as director. Mid-
west advertiser sales.

Appointments at Lifetime, New York: Doug-
las McCormick, VP, sales. named executive
VP. sales; Seymour Kaplan, VP. aftiliate re-
lations, named senior VP, affiliate relations.

Meade Camp, senior VP, syndication, Co-
lumbia Pictures Television, Los Angeles.
joins Raycom Sports & Entertainment, Char-
lotte, N.C., as senior VP, station sales and
marketing.

Appointments at Westwood One. Los Ange-
les: Gary E. Quint, controller, Fries Enter-
tainment Inc., Hollywood, joins Westwood
as corporate controller; Marbeth Richmond,
local sales manager. Patrick Media Group.
Los Angeles. named account manager, West-
ern region advertisers sales division.

Appointments at Vestron Television. Los
Angeles: John Witte, local advertising sales
manager, KSTw(Tv) Tacoma. Wash.. named
manager, Western sales. Vesiron Television;
Harrison Reid, director, Universul Pay Tele-
vision, Los Angeles. named manager, ancil-
lary and nontheatrical sales.

Appointments at Blair Television: Edward B.
Kennedy Jr., accounl execulive. WUSA(TV)
Washington, joins Blair, New York, as ac-
count cxecutive; William Perkins, account



executive, Katz Continental, Detroit, joins
Blair. Chicago in samec capacity.

Appoiniments at King World. New York:
Betsy Green, account executive, Goldwyn
Television, New York. to account executive;
Paul G. Power, senior rescarch analyst, Blair
Television, New York, to director, research;
Patty Cohen, salesperson. Network Media
Syndicast, New York. 1o account executive,
King World's Camelot Entertainment Sales
Inc.. Michael Auerbach, account exccutive.
Camelot, named VP, Eastern sales manager.

Appointments at National Cable Advertising,
New York: Randy Frank, national account
cxecutive, Gillett Television. New York. to
account execulive: Mary Dugery, account ex-
ccutive. Comcast. Philadelphia. joins NCA
in same capacity.

Val Maki, director. co-0p and vendor sales
development, Emmis Broadeasting. India-
napolis. named VP.

Bruce Blair, account exccutive. ESPN Chica-
go, named director, advertising sales. Cen-
tral region.

Appointments at Petry Television: Ronald
Martzolf, program dircctor. WKBW(TV) Buffa-
lo, N.Y.. joins Petry Television. New York,
in sume capacity: Kevin Moylan, account ¢x-
ccutive, Petry. Detroit. named sales manag-
cri Dick Giltner, account exccutive, Petry,
Chicago. named director. agri-marketing,

Susan Strekel, dircctor, atfiliate sales repre-
sentative, Wall Street Journal Communica-
ttons, New York. joins International Televi-
sion Network there as director. alfiliate
sales.

Appointments at Home Team Sports. Wash-
ington: Lisa Cureton, independent business
person. Temple Hills. Md.. named sales as-
sistant; Sheila Hamilton, accountant. §.
Friedman & Sons. wholesalers. Landover,
Md.. named senior accounting clerk; Greg
Mytord, promotions coordinator. named ac-
count exccutive: Harriet Walker, marketing
secretary, named marketing assistant.
Rose Lagler, account executive KABCITV)
Los Angeles, joins Univision there as spot
salesperson.

Steve Qzzano, account executive. WHEC(TV)

Rochester. N.Y.. joins TcleRep, New York
as account executjve.

L i« |

Programing
Sanford Socolow,
producer. 60 Minntes.
CBS, New York.

joins World Monitor.
Boston. as exccutive
producer. World
Monitor is television
company  of  The
Christian Science
Monttor.

Debra Kocher, pro-
ducer. CNN Business
News, New  York.
named deputy managing editor.

Socolow

Neil Brown, director. film acquisitions.
HBO, New York. named VP. tilm acquisi-
tions.

Frank Raphael, news director, NBC Radio
Network, New York, joins ABC Radio Net-
work there as director, programing.

Richard Ross, talent coordinator Nickelode-
on, MTV Networks, New York, named di-
rector. talent relations. Brown Johnson, VP,
film acquisitions, Vestron Video, Stamford,
Conn., joins Nickelodeon, New York, as
executive in charge of production,

Mike Breen, sporiscaster, wFAN(AM) New
York. joins SportsChannel America there as
both studio anchor and play-by-play com-
mentator. Breen will continue his duties with
WFAN.

Appointments at MultiMedia Group, Culver
City, Calif.: Christopher Raser, VP, named
VP, executive producer, MultiMedia films;
Doug Spitznagel, senior producer, named ex-
ecutive producer, presentations.

Peter Golden, director, casting, GTG Enter-
tainment, Culver City, Calif.. named VP,
talent and casting.

Appoimtments at King World's Inside Edi-
tion news magazine, New York: Sheila Si-
tomer, supervising producer, Fox Broadcast-
ing Co.’s The Reporters, New York, joins
King World as supervising producer; Bob
Schapiro, senior field producer, Geraldo,
joins Inside Edition in same capacily; Brian
Walls, senior editor, Geraldo, joins Inside
Edition in same capacity; Bill Q’Reilly, corre-
spondent. ABC News., New York, named
correspondent; Ron Tindiglia, broadcast con-
sultant, named consultant: Edd Kalehoff,
composer. commissioned to compose theme
music; Sydney Goldberg, freelance graphic

designer, named logo designer; Ken Phiui
Broadcast Design, New York. named set de-
signer.

Clift Rogers, director, production operations
and accounting, Aaron Spelting Productions
Inc.. Los Angeles, named VP, production
operations and accounting.

Steven Feder, producer, USA Network, New
York, named senior producer; Philip E.
Ohler, freelance producer, New York. joins
USA Network as associate producer.

B e eSS e —
News and Public Affairs

Bart Tessler, news di-
rector, Mutual Broad-
casting System, Ar-
lington, Va.. named
VP, news.

Appointments at NBC
News: Dennis Mur-
phy, political reporter,
named foreign editor.
Today Show, London.
Murphy replaces Hen-
ry Champ, who be-
comes  Washington
correspondent: Bob Abernathy, Washington
correspondent. named Moscow bureau chicel;
current Moscow bureau chief. Sandy Gil-
mour, returns to Washington. As of yet Gil-
mour has no specific assignment.

Tessler

Linda Levy, news director. KATC(TV) La-
fayette. La.. joins wkBw(TV) Buffalo, N.Y..

There are 1,149 TV stations across
this country. Selling their air-time is a
career thats wide open.

But to learn the business you had
to be in the business. Until now.

Now, Martin Antonelli, who trains
representatives for some of the indus-
trysleading TV time-sales firms and TV
stations, and who helps experienced
sales professionals sharpen their tech-
niques, is offering his program to you.

In this intensive, individu-
alized program you'll become "
a TV sales professional. You'll
learn to speak the language of
TV sales and how to evaluate
programs, stations and ]

LEARN TO SELL TV TIME
FROM THE MAN WHO
TAUGHT REPRESENTATIVES
OF WPIX, WNEV, KTTV,
WUSA, KTVU AND WSB.

ELLI MEDIA
TRAINING CENTER

20 West 20th Street, New York, New York 10011(212) 206-8063

ANTONELLI MEDtA TRAINING CENTER INC LICENSED BY THE MY STATE DEP1 OF EDUCATION

markets. You'll understand the role of
news, movies, specials, sports and cable.
You'll learn how to maximize your
revenue by using your total inventory of
shows, how to present to ad agencies,
and how to create a package of shows.
And you'll learn how to close the sale.
The program works. Former students
now successfully sell time for firms like
TeleRep, Blair, Seltel, Petry and Katz.
Plus dozens of major stations all across
. the country:
~ Tolearn how you might
4 - workin TV time-sales, call or
#i  write for more information.
: But doit today because new
“— 1 classes are starting soon.
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I swme capacuty

Ken Singleton, weekend sports anchor WIZ-
Tv Baitimore. moves to weekday duties.
John Buren remains weekday sports anchor

Vicki  Jenkins, morning newscaster.
KYUUtFM) San Francisco. joins KOIT-AM-FM
there as news and public affairs director

Technology

Sidney Topol, chairman. Scientific-Atlanta.
communications equipment suppliers. named
to board. Network Management Inc.. Fair-
fax. Va.

Alan Parnau, chief enginecr, Capital Cities/
ABC. New York. joins CBS Radio Division
there as director. technical operations. East
Coast.

Richard Friedland, VP and treasurer, General
Instrunient. New York. named VP and con-
troller.

John Anneman, freclance cameraman. joins
Mira Film & Video. Portland, Ore.. as direc-
tor of photography/cameraman,

Donald Danko, senior electronics technician,
Applied Learning International. production
company. Naperville. 1ll.. joins FOR-A.
Ttasca. 1ll.. as central region product engi-
neer. FOR-A is video product ntaintenance
o

R WS e (YT e
Promotion and PR

Marcy Baron, unit publicist. Fox Broadcast-
ing. New York. joins King World there as
publicist. Inside Edifion news magazine

Dolores Hyams, special events coordinator.
Columbia Pictures Television, Los Angeles,
named manager. special events.

Appointments at Home Team Sports. Wash-
ington: Bob Storin, national event coordina-
tor. “*Battle of the Corporate Stars.”” Wash-
ington. named promotions coordinator; Paul
Woodland, productions assistant, WHAG(TV)
Hagerstown. Md.. named on-air promotion
producer.

Buckley Garrett, account SUpPErvIsor.
Weightman Schaefer Public Relations, Phila-
delphia. named VP. account supcrvisor

Martin Schmidt, senior VP. director. account
services. Independent Media Services, New
York. joins Bohbot & Cohn advertising there
In same capacity

Lynn Rada, promotion coordinator. Cosmos
Broadcasting,  Columbia. S.C., joins
WACH(TV) there as promotion manager and

Accolades. In the Best of Gannett in-
ternal awards competition for excep-
tional news efforts by the company's
television stations, kusa.Tv Denver won
the “outstanding achievement award”
for best news station of the year. Kusa-
Tv also won for best series. sports and
editing. Other winners were: Wxia-Tv Al-
lanta for spot news and community ser-
vice/public affairs; wusa(mv) Washington
for investigative/in-depth  reporting:
KARE (Tv) Minneapolis for documentary,
speciality reporting and graphics, and
kPNx-Tv Phoenix for photography and
special staff coverage.

production coordinator.

Ann Licater, promotions manager. Progres-
sive Music Radio Network. Minneapolis.
joins KQQL(FM) there in same capacity.

Jerry Leider, President
and CEO. ITC Group
Entertainment. Los
Angeles. elected
chairman. Caucus for
Producers. Writers &
Directors. Los Ange-
les. Leider replaces
Leonard Stern, who is
retiring.

Robert M. Light, presi-
dent. Southern Cali-
fornia  Broadcasters
Association. Hollywood. will retire Dec. 31
after 30 years in that position. No future
plans have been announced.

Leider

Awarded Women in Cable certificate in ca-
ble management from University of Denver:
David Flagstead, director. internal audit.
American  Television  Communications
Corp.: Lynn Loner, supervisor. government
reporting. American Television Communica-
tions Corp.. National Division. Denver: Jo-
Anne Hovanec, director. systems support
service. United Artists. Denver: Bruce Mac-
donald, senior account exccutive/new busi-
ness. Fred S. James & Co.. Denver: Betsy
Smith, sales manager., Tempo Television.
Denver. and James McBride, GM, United
Artists. Kona-Kohala-Cable Vision. Hawaii.

Brian E. Danzis, general pariner, WCMB(AM)
Harrisburg. Pa.. named chairman. Pennsyl-
vania Association of Broadcasters. Harris-
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burg. Pa.

Cindy Charles, contracts administrator.
worldvision. New York. named director. le-
gal and business affairs.

Appointments at Academy of Television Ars
& Sciences. Burbank. Calif: John Agoglia,
executive VP. business affairs. NBC-TV.
and executive VP. NBC Production. Los An-
geles: David Gerber, president. MGM/UA
Television Production. Los Angeles; Ed Mas-
ket, executive VP. administration. Universal
Television. Los Angeles: Herman Rush,
chairman. Rush Entertainment. Los Angeles.
and Jerry Weiss, freelance director. Los An-
geles, all appointed to one-year terms on TV
Academy’s Executive Committee.

Appointments at Telss Communications
Lid.. London: Ann Harris, controller. inter-
national production. and Anne Siddell, direc-
tor. legal affairs, named to board.

Appointments at Centel Corporation. Chica-
go-based MSO: Linda K. Lorimer, president
and professor. public law, Randolph-Macon
Woman's College. Lynchburg, Va.. and J.
Stephen Vanderwoude, executive VP. Cen-
tel. named to board.

Marvin Berenson, senior licensing negotia-
tor. BMI. New York. named VP and coun-
sel. licensing.

Deaths

Harold Katz, former VP. Broadband Commu-
nications. Stern Telecommunications Corp..
New York. died Nov. 22 of cancer at United
Hospital. Port Chester. N.Y. Katz received
first patent for two-way interactive cable
television in 1972, He help found Interactive
Systems of Ann Arbor. Mich.. which was
later acquired by 3M. Katz served as chair-
man. Electronic Indusiries Association com-
mittee responsible for standardization of
equipment in broadband coaxial cable net-
works. Survivors include his wife. Lee. his
son. Stuart. his daughter. Rhonda. two sis-
ters and four grandchildren.

Ralph Tuchman, 69. founder. Harris-Tuch-
man Productions, audio-visual firm, Holly-
wood-Burbank. died of cancer Nov. 22 at St.
Joseph's Medical Center. Burbank. Calif.
Tuchman began his career as reporter for The
Washington Post. In 1946 he joined Broad-
casting  Magazine, remaining there until
1950. when he and his wife founded Harris-
Tuchman Productions. Survivors include his
wife. Fran. his brother Marvin. two nieces
and a newphew.

Tom Paul, 48. director. sales administration.
King World Productions Inc.. Los Angeles.
died Nov. 12 of cancer at St. John's Hospi-
tal. Santa Monica, Calif. Paul worked at
King World for past three years. Prior lo that
he was sales administrator for Paramount
Pictures Television Distribution. Paul is sur-
vived by two brothers.

Deborah D. Stiker, 49, co-founder. VP and
director. public affairs, wynz-aAM-FM Port-
land. Me.. died of cancer Nov. 23 at Maine
Medical Hospital. Portland. Stiker was also
host of Broadway Comes to Portiand radio
show. Survivors include her husband. Bud.
one daughter and four sons.



acations

18 & master of
.ays Larry Irving. se-
» e House Telecommunica-
—uocommittee, who relies on  his
-vunterpart from the other chamber w0 get
10 the heart of a matter. ““He makes no
bones about where his members are and
what they want.™ [rving says.

Cohen’s direct manner and the hard line
he takes on certain issues may be at the
heart ol charges that he on occasion oper-
ates (rom his own agenda. He is a staunch
advocate of the pllbllt trustee concepl of
broadcast regulation, but he is not out of
step with his  members. say informed
sources. If there 1s a problem. savs onc
observer. it is that at times he can be “‘se
cretive.””

But that may be more a reflection of the
way the Senate functions. For example,
during the final hours of lust vear's con-
gressional  session.  Hollings  added  lan-
guage to an omnibus appropriations bill to
prevent the FCC from granting Rupert Mur-
doch an extension of a waiver to its rules
banning newspaper-television station cross-
ownership.

Also. it is casier 1o blame statt than
members. says one Hill source who be-
lieves Cohen was unfairly tagged for that
incident.

“When | was in u shoot-out with Tom, |
always knew it...there was no chicanery,’
says former FCC Chairman Mark Fowler,
whose deregulatory agenda ignited several
firestorms on Capito! Hill. “"He is truly a
class act.”” adds Fowler, who is now with
Washington law firm Latham & Watkins.

Sull, no one underestimates Cohen's role
on the Hill or denies that he has his chair-
men’s confidence and, with it. considerable
latitude.

“This work is a lot of fun and my bosses

’Tp";_k’[ ‘[QYW

THOMAS WiLLIAM COHEN—SeNior counsel
Senate Commerce Committee, Washington;
b. Nov. 23, 1850, Orange, N.J. BSE,

§ School of Engineering, University of Michigan

Ann Arbor, 1972; JD, UCLA. Los Angeles.
1975; masters degree, cily planning, Schoo!

of City and Regional Planning, University

of California, Berkeley, 1977 attorney,
Environmental Defense Fund, Berkeley,
1976-77. attorney, Common Cause,
Washington, 1977-79; attorney, FCC

Common Carrier Bureau and later assistant
general counsel for legistation, general
counsei's office, 1979-81; minority counsel
Senate Commerce Committee, 1981-86;
present position since 1987; married Harriet
Bronstein, Oct. 23, 1977, children: James

8. Samuel, 5; Daniel, 2
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treat me great,”” says Cohen. “"They're
smarlt and able and challenge me. They
permit me to come to them with all sorts of
ideas and proposals to see what they would
like to do. It is a very truittul relationship.”

A 1975 graduate of UCLA law school.
Cohen later earned a masters degree in city
planning from the University of California,
Berkeley. The program was particularly ap-
pealing to him because it enabled students
to take any of the policy courses throughout
the university. an opportunity Cohen rel-
ished. While at Berkeley. he also worked
for the Environmental Defense Fund.

Following graduation in 1977. Cohen’s
next stop was Washington. where for two
vears he was an attorney with Common
Cause. It marked the start of his political
education. which was furthered under the
tutelage of former FCC Chairman Charles
Ferris of Mimz, Levin. Cohn, Ferris,
Glovsky & Popeo.

Cohen joined the Ferris FCC in 1979,
working first in the Common Carrier Bu-
reau and later in the general counsel’s of-
fice as assistant oenual counsel for legisla-
tion, where he sm)ed until 1981.

With the advent of the Reagan adminis-
tration. he opted to pursue a career on Capi-
tol Hill as minority counsel for Commerce,
working on the Communications Subcom-
mitiee. which was then chaired by former
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Republican Senator Barry Goldwater (R-
Ariz.). Hollings waus the ranking Democrat
on the subcommitiee.

Thus began his work for Hollings. Mi-
nority party status did little to deter the
senator and his chiel communications aide
from making a contribution to policy delib-
erations.

Shortly after his arrival. Cohen was
thrust into the midst of a major skirmish
over @ bill w overhaul telephone regula-
tions. with Hollings leading the opposition
0 it. Soon after, he was carrving out the
South Carolina lawmaker’s bidding when
the Senate adopted a reconciliation bili that
extended radio license terms from three 10
seven years and TV 1erms from three to five
years and permitted the FCC 1o use loueries
o award new licenses.

Cohen was again Hollings's chief lieu-
tenant during the debate when the Senate
passed its version of a cable deregulation
bill. S 66, in 1983, which was later
merged into the House measure that eventu-
ally resulied in the Cable Communications
Policy Act of 1984. And there were other
memorable battles over the vears.

Then, after the 1986 election. there was
new order: Democras recaptured control of
the Senate, and Hollings’s stewardship of
the Commerce Committce began. The ba-
ton passed to Cohen, who was named se-
nior counsel. His appointment also resulied
in a new association with Inouve. who took
the Communications Subcommitiee chair-
manship.

The past two vears have been lively
ones. Ever since the FCC’s abolition of the
fairness doctrine in 1987. congressional
oversight ol the agency has escalated. with
senior Hill statfers such as Cohen directed
to keep an eye on the FCC, making sure it
does not ““step out of its bounds, as Co-
hen puts .

There is a view. explains Cohen. that the
FCC is pushing the Communications Act
beyond its limits. "*Congress has (0 step in
and bring them back.”” Moreover, he feels
the agency "confuses policy and the law.
That is what they have done and that is why
the court of appeals has overturned their
decisions so often.”” he savs.

The last session of the 100th Congress,
which wrapped up in October, was espe-
cially productive. High on the list of legis-
lative priorities was a House bill TCULlld[ln"
advertising on children’s television. which
evmlually sailed through the Senate. al-
though at one point it seemed doomed. Ac-
cording 1o those close to the matier, Cohen
deserves credit tor his efforts at the stalf
level in breuking the logjam on the hill.

A private person, Cohen values his time
with his wife. Harriet. and their three sons.
You will not find him hitting the cockiail
circuit in Washington, nor is he a regular at
industry conventions. ‘| am dedicated 10
home and hearth,”” savs Cohen. “
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Office of Management and Budget approved last week FCC's re-
quest for extra $1.4 million for current fiscal 1989 and passed 1t
along to Congress, according to FCC officials. In requesting
supplemental, FCC Chairman Dennis Patrick had warned that
without $1.4 million, FCC might have to furlough each employe
for five days without pay—that is, shut down agency for week
Officials said he did not know what prospects of supplemental
were on Capitol Hill. FCC had asked for $104.7 million for fiscal
1989, but received only $99.6 million. Patrick said $1.4 mullion
was least agency needed tc get through vear. For fiscal 1990,
OMB approved budget of $109 8 million for agency, $2 million
less than requested, officials said.

Walt Disney Company has announced creation of Hollywood Pic-
tures, company's second stand-alone, film producing unit, joining
Disney's Touchstone Pictures. New unit, due to begin produc-
tion Feb. 1, is expected to double company’'s output after
approximately three years

Deadline for reports to House Telecommunications Subcommittee
on impact of high-definition television on U.S. economy has been
postponed from Jan. 4 to Feb, 1. Last September, Subcommittee
Chairman Edward Markey (D-Mass} requested that several
industry associations—including Electronic Industries Associa-
tion. American Electronics Association and FCC's advisory
committee on advanced television services—submit reports to
help U.S. industry develop comprehensive HDTV strategy
(BROADCASTING, Sept. 5). Announcement was made by subcom-
mittee member Representative Al Swift (D-Wash.) during AEA-
sponsored conference last Friday (Dec. 2) in Tysons Corner, Va
Extention is being made to “provide parties with additional
time to gather information and should allow a more deliberate
approach to positions,” Swift said. He said that subcommittee
meeting to review Ieports can be expected after deadline
o

FCC afirmed Review Board action holding that equity interest of
limited partners who provide legal representation and counsel to
partnership is attributable to the general partners for comparative
purposes. Precedential decision involved grant of North Bay
Television Inc.'s application for New TV in Novato, Calif , and
denial of grant to Marin TV Setrvice Partners Ltd. Board found
North Bay's application superior based on 77% ownership inte-
gration credit compared to 10% for Marin.

Marin is limited partnership in which M.P. Bernard and G.C.
Williams own 10% of equity interest and limited partner, Broad-
cast Enterprises Inc.(BEI) owns 90%. Douglas McFadden, attor-
ney, corporate secretary and director of BEI provided legal
services 1o Marin and general partners throughout the proceed-
ings.

Comcast Corp. is bidding on the 160,000-sub New York Times
cable system currently on the market. Speaking at Salomon
Brothers' investment conference last Wednesday, Bernard Gal-
lagher, vice president and treasurer of Comcast Corp., said that
he expected the New Jersey system to sell in the $400 million-
$500 million range, but he said that the upper end of that range,
implying a price of about $3,000 per subscriber, could not be
justified. Although he said cash flow margins, about 40%, could
be improved, he said that it would be difficult to Increase the
$30 per-sub rates or to improve on the 60% penetration within
the system. Gallagher said that $450 million should be “the
absolute upper ragged edge’ price for the system, and suggest-
ed that a bidder going higher might default on its debt

Leonard Kennedy, chief aide to FCC Commisssioner Patricia Diaz
Dennis, is moving to private sector, joining Washington law firm
of Dow, Lohnes & Albertson. His resignation is effective Dec. 12.

Comm! ‘
Commerce Secr®
named CommerceS
ing undersecretary Qe
National TelecommuA®
tion, headed by Assisﬁ
department’s hierarchy, BL
secretary, could resuit in airy
1S5U€S. ¢.2

Verity, in a briefing for rep?-;
report to him through the underde
ly as before, and that Ambier, fon
merce's National Institute of Star®
would be speaking for both telecom?
nology issues.

Congress had authorized a restructurii.,
partment's technology offices, but resistea
NTIA in the reorganization (BROADCASTING,
spokesman for John Dingell (D-Mich.). chairn.
Energy and Commerce, which has oversight of
the congressman '‘remains unconvinced that NTI/
be part of this new organization,” and questioned !
its communications functions would be enhaniced wh?
sorbed in an organization dominated by larger, technoid
oriented bodies.

Verity voiced satisfaction with the performance of bot!
NTIA and Sikes, and downplayed the importance to them of
the organizational shift. ''The telecommunications industry
looks to Al Stkes as the focal point and it is not my desire in
any way to weaken'' his position, he said

Verity indicated that he had hoped to add telecommunica-
tions to the title of the new position but postponed changes
to the Initial legislation to enact the change before the end of
President Ronald Reagan’s term. He said he hoped the titie
change would be raised early in the next session of Con-
gress.

If retained for the job by the incoming administration,
Ambler, 65, would probably not serve past next March, when
Verity said Ambler plans to retire.

According to Verity, the undersecretary will act not o
much as a manager of the various technology units under
him, but as a “lightening rod and listening post’' in an
attempt to raise the profile of technological issues I the
Bush administration

Tele-Communications Inc. has responded to FCC letter regarding
MSO's character qualifications to be broadcast licensee relating to
purchase of Tempo (*‘Closed Circuit,” Nov. 28). TCI said "‘alter-
native courses of action are being taken,” presumably puiting
broadcast stations in trust, so parties can consumimate agree-
ment by Dec. 31. TCI included In letter 15-point reply to gues-
tions FCC had concerning Jefferson City, Mo., court case

‘Exit polls are to the political process what MIRV's [multiple
independent te-entry vehicles| are to arms control.” So said
NBC’s John Chancellor at Society of Satellite Professionals Inter-
national Videoconference last week. Chancellor said that he
would like to see some organization like Smithsonian Institute
take over and run one large exit poll across country. Reporters
could then do kind of reporting done before exit polls became
commonly used. After election, Smithsonian could sell net-
works and newspapers its exit polls and media would get two-
day story and problem would 'go away, Chancellor said.

Discussions between Hollywood and production community con-
tinue this week in Los Angeles. Parties are trying to cut deal
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involving FCC's financial interest and syndication rules and
while strong differences exist, concerted effort is being made to
reach accommodation and avoid shoot out on Capitel Hill.

WsvN(TV) Miami has lost round in court battle with CBS and
NBC over loss of affiliation in Miami market. Eleventh Circuit
Court in Dade County dismissed station’s *'pure bill of discov-
ery”’ that sought to depose various high ranking executives at
CBS and NBC as prelude to anti-trust suit against both net-
works. WsVN still has about one week 10 amend petition.

A.C. Nielsen will hold press conference this week briefing
reporters on changes in Cassandra syndication report, 1ssued
quarterly. Nielsen said last week it would again start releasing
segments of report to press, after year-long press embargo
instituted at request of clients.

m}

Newly elected Democratic Senators Chuck Robb of Virginia and
Richard Bryan of Nevada were assigned to Commerce Committee
last week by Democratic Steering Committee. They will take
seats when 101st Congress convenes Jan. 3. Leaving Commit-
tee are Michigan’'s Donald Riegle Jr., who did not get waiver
needed to stay on, and Washington's Brock Adams, who joined
Appropriations and had to give up Commerce assignment. As
for Republicans, there is one opening on Commerce created by
retirement of Paul Trible of Virginia. Lineup for minority seats
are determined this week. Make-up of individual subcommit-
tees is usually completed in January.
O

Defense contracting scandals created news for two networks
last week ABC was sued by FMC Corp., which seeks copies of
documents that network used in World News Tonight report
alleging FMC overcharged government for spare parts. ABC
responded with statement saying: .. ABC did not engage in
any illegal activities to cbtain the memos and ABC is not
wrongfully in possession of FMC material The suit will be
vigorously contested.” Also last week, NBC parent General Elec-
tric was indicted on charges of violating defense contract guide-
lines in 1983. NBC, ABC and CBS all reported story last week,
although none of reports identified connection between net-
work and General Electric.

£l

French direct broadcast satellite TDF-1 beamed first images over
France last week. but controversial government funded satellite
remains unable to firm up program plans for its five channels.

National Cable Television Association’s “Blue Ribbon Committee
on HDTV” released last week its first report conciuding that "'the
cable industry must preserve the right to select an alternative
transmission standard for its programing if the adopted terres-
trial broadcast standard sacrifices too much in overall picture
quality.”” Group also said it was important for terrestrial broad-
casting system to hold up well in cable retransmission, '‘given
the fact that the majority of American homes receive television
via cable.”
L

National Public Radio board of directors will meet Dec. 7-8 in
Washington, concentrating on 1990 budget and '‘strategic plan-
ning process which may profoundly influence future,” said NPR
President Douglas Bennet. Time has heen allocated Dec. 8 for
NPR members to address board.

wl

Home dish group, Satellite Broadcasting and Communications As-
sociation, will hold Dec. 5-6 board meeting at Anaheim Hilton, near
Western Cable Show. (There are four cable programers on
SBCA's board.) SBCA anti-piracy task force should gain '‘signif-
icant’”” budget increase as board looks for task force director,
“hopefully with prosecution experience,”” said SBCA's general
counsel, Mark Ellison. Board is also expected to approve move

)

Classical decision. New York Court of Appeals affirmed lower
appeliate court decision uphoiding GAF Corp.’s right to
retain ownership of classical wNeNFM) New York and requir-
ing company to pay damage award of $2.6 million to Con-
cert Radio Inc. Dispute dates back to mid-1970's, when
GAF purchased station and gave Concert Radio (backed by
group of listeners now called Listeners' Guild) an “option”’
agreement that would allow them to buy station for $2.9
mullion if GAF decided to sell within five years. Concert
Radio contended that GAF did not offer option during 1981
restructuring, GAF said option could not be exercised be-
cause no decision was made to sell station. Court ruled
offer was unnecessary because GAF had maintained classi-
cal format, major concern of listeners’ group. "It's been a
14-year struggle and we got a very rich consolation prize,
so we're not totally dissatisfied, " said Concert Radio repre-
sentauve Charles Benton, chairman of Public Media. Ben-
ton said he may make announcement in upcoming weeks
that woulid benefit classical listeners using money awarded
in damages. Benton also said he is in discussion with his
counsel “as to next steps. " Listeners’ Guild chairman T'ing
Pei said it is “premature"’ to discuss group's plans regard-
ing wWNCN, but stressed “what's most worrisome is it would
appear that [the decision| removes any restrainis on GAF
Broadcasting as to what it does with the format of the
station.”” GAF has not announced plans to change the
station’s format.

to larger offices in Alexandria, Va., making room for task force
staff, rooftop satellite dishes and conference room to demon-
strate satellite TV to visitors.

At a closed-door meeting with affiliates at last week's RTNDA
convention, NBC News disclosed its first contract to have an affili-
ate provide camera crew services on demand. The contract, with
kyw-Tv Philadelphia, will allow for expanded news coverage by the
division and is expected 1o be copied with at least half a dozen
other affitiates this year, leading ultimately to 25 such arrange-
ments. In exchange for making one camera person available for
either individual assignments or to work with an NBC correspon-
dent or producer, the network will in turn help purchase news
equipment for the station and will guarantee to pay the station for
at least 100 days’ worth of such work.
n

Academy of Television Arts and Sciences (ATAS) has an-
nounced 41st Annual Prime time Emmy Awards will be telecast
live by Fox Broadcasting Company on Sunday, Sept. 17, from
Pasadena Civic Auditorium,

Ladco Communications is selling ktoz-Fm Marshfield, Mo. (Spring-
field), to Sunburst II Inc. for $1 million. Seller is principally owned
by Larry D. Campbell, who also owns KTOz(aM) Springfield, Mo. It
purchased station in 1984 for $160,000 Buyer is headed by John
Borders, former owner of XNFO(FM) Waco, Tex. KT0Z operates on
104.9 mhz with 2.4 kw and antenna 360 feet above average
terrain. Broker: Doyle Peterson & Associates.

National Commission Against Drunk Driving has entered battle on
side of National Association of Broadcasters and in opposition to
Surgeon General's Office over its Drunk Driving Workshop,
planned for Dec. 14-16 in Washington. NAB last month charged
Workshop's Advertising and Marketing panel was dominated
by those opposing beer and wine advertising and said it would
not participate. NCADD Chairman V.J. Adduci, in letter last
week to Surgeon General Dr. C. Everett Koop, also declined
participation, calling project ''rushed and 1ill-timed.” Adduci
suggested workshop be postponed pending conclusion next
year of Commission’s $100,000, 16-month study of drunk driv-
ing, funded by Department of Transportation.
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Upbeat

The momentum continues for the cable industry. New Nielsen
statistics show its national penetration to have reached 53.8%—
with half a dozen major markets yet to be brought on line.
Values remain high. and even though there are a number of
systems suddenly on the market, no one expects them to go for
bargain prices. There are no great alarms in Washington, and
cable’s leadership appears to be ahead of the curve on tomor-
row's potential problems. No wonder the portents all look good
on the eve of this week’s Western Cable Show, which will
attract some 9.000 delegates to Anaheim, Calif.

That’s not to say that the medium is static. Indeed, the
entrepreneurs who manage cable’s growth seem more often in
the air than at their desks, making new deals by the planeload.
They seem to have accepted that all may change tomorrow, and
it's in their best interest to make the most of today.

Some of that change may be cable-originated, as in the
introduction of direct broadcast satellite services or new cable
networks. Still more may be external—particularly involving
the telephone companies and their ambitions to join the party.
Still other change will involve the over-the-air television indus-
try, which has yet to make the sea changes necessary to coexist
in a largely wired universe

But the prevailing view is optimistic, as put by James P.
Mooney, president of the National Cable Television Associa-
tion. in the December issue of our newly revived sister publica-
tion. ‘"Television™";

“I think it's wrong to think of television as some-
thing that exists in a static condition. Television is a
growth medium, and therefore a growth business.
Thus a lot of the customary analysis that's applied
to television in trying to predict its future is wrongly
prenised.

“For example, the idea that cable was going to
supplant broadcasting. There is pregnant in that
assertion an assumption that theve are finite limits
to what you would call the television market, and
that as one form of television expands, the other
must necessarily contract.

“There is something to that if your analysis is
peiformed on the basis of, say, prime time shares.
But I think there arve other ways fo look at it. I think
that television is not only becoming even more in-
trinsic to the life of the society, but the ways in
which the society uses the television medium are
constantly expanding.

“I see no reason to believe that that trend will not
continue. In fact, if you conceive of the television
business as not just broadcasting—and certainly not
Jjust something that is limited to the format invented
by the broadcast networks—but if you can conceive
of it as broadeasting and cable and VCR’s and—
potentially, at least—direct broadcast satellites,
then I think your perception changes and you see
that we are in the niidst of an erpanding, rather
than a static, universe.

“Viewed in that way, I think television is correctly
perceived as one of the hottest growth industries that
exists in the American economy today. Possibly the
hottest growth industry.”

It's hard to improve on that.

Decision time

Broadcasters have gone once more into the breach in their
ongoing effort to drag the federal judicial system into the 20th
century. It had been hoped that with the departure of Chief
Justice Warren Burger, who had made his dead body the quid
pro quo for TV cameras in the high court, and the arrival of
William Rehnquist, who said he would give the prospect *‘sym-
pathetic consideration,”’ progress could be made on that front.
To this end, a group of 13 media organizations two weeks ago
was allowed to bring news crews and gear into the Supreme
Court chambers for a five-minute test. Three justices agreed to
participate—Chief Justice Rehnquist and Justices Byron White
and Anthony Kennedy—and were then shown the footage in an
effort to convince them that television cameras in the courtroom
need not be unduly obtrusive. We applaud those three for their
cooperation, but are dismayed by the missing majority when the
evidence in defense of television’s unobtrusiveness was present-
ed. (In fact, although the court agreed to the test, no assurance
was given that any of the justices would attend.)

There was no word on the participating justices’ impressions,
but the word from one justice not in attendance was disappoint-
ing. Interviewed on C-SPAN several days before the test in
which he did not participate, Justice Antonin Scalia said that
cameras would probably not be forthcoming, his rationale being
that ‘‘one of the traditions of the American judiciary...is not to
thrust itself before the public.”

Unless the Sixth Amendment has been repealed without this
page’s knowledge, trials in this country are to be **speedy and
public.”” Although there is some quarrel over how well the
former stipulation has been met, the latter is within reach.

The Congress, long the reluctant bridegroom where television
was concerned, finally allowed the public to see how its brand
of sausage is made, and although that coverage may have put a
premium on power ties, it has also extended to all Americans
their rightful seat in the gallery. Most state courts have opened
their chambers to the tools of the television reporter’s trade with
no evidence of damage to the foundations of the judicial system.
In Arizona last week, the state supreme court opened its cham-
bers to television cameras for the first time for live, extended
coverage of the justice selection process.

The case has been made and the verdict should be directed.
Television, whether as the legitimate tool of the Fifth Estate
reporter or as the electronic extension of the public gallery,
belongs in the highest court in the land.

Drawn for BROADCASTING by Jack Schmidt

“Read my lips: No raise.”

Broadcasting Dec 5 1988
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ABC News = CBS News ° NBC News = The New York Times
Los Angeles Times © The Washington Post © Philadelphia Inquirer
Boston Globe = The (Southbridge, MA) News © Time Magazine
Newsweek °  Columbia University ° Johns Hopkins University
Harvard University © University of Amsterdam ° UCLA ° UNC
University of lllinods ° Oxford University = Northwestern University

These are annett Center Fellows are diverse. They come from
some of broadcasting, print and academic institutions around
the world. © Fellows are committed. They produce
the places books, monographs or other projects on how the media affect
Gannett society today. o Fellows have vision. Each looks at the endur-
C ing and important issues that broaden our understanding of
enter S
the media’s role in bringing our world to us.
Fellows | |
Gannett Center Fellows have included Three types of fellowships are awarded:
Call home ABC's Jeff Greenfield, Tom Winship of senior fellows, fellows and research fellows.
the Boston Globe, Reuven Frank of NBC Stipends are based on present salary. Office
News, Ralph Baruch of Viacom, Inc., Gerald  space, clerical and research assistance, and
Lesser of Harvard University and Sally other benefits are provided.

Bedell Smith of The New York Times.

The Gannett Center for Media Studies,
located at Columbia University, is the
nation’s first institute for the advanced
study of mass communication and tech-
nological change.

O Requirements: Fellows must be in full-
time residence and not engage in outside
employment or consulting. Participation
in weekly seminars, special programs and
dissemination of fellowship projects is
required.

O Selection criteria: Each year up to 15
fellows are selected to examine major
issues and problems facing the mass media
and society, with special attention to media
economics, the relationship between the

a To apply: Applicants should submit a let-
ter of application, a brief summary of the
proposed project, a resume, references and
publications or work samples by February 1,
media and other institutions, the role of 1989. Appotntments will be announced in

minorities and women, the advancement of March 1989.
Residential Fellowship Program journalism education and coverage of such o Apply to:

topics as education, the environment and Residential Fellowship Program
Gannett Center the arts. Gannett Center for Media Studies
for Media Studies Appointments will be based on (a) the Columbia University
S . proposal’s significance and quality; (b) the 2950 Broadway
UL STy applicant’s ability to carry out the work; New York, New York 10027

Program at

Columbia University and (c) the relevance of the project to the

resources of the Center and its New York
City location.
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“When we chose the

D-2 format, we naturally
looked to Sony -

for technology, reliability

and value.”

... Mr. Mike Martin,

V.P Production, WXIA-T.V.
Atlanta, Georgia.

- Gannett Production Services.

Mike Martin in WXIAS
post production suite
featuring a Sony DVR-10
and a complete line of
Sony broadcast products.

The world of broadcast television is
a fast paced environment where
maintaining market share means
bringing the best in news, information
and entertainment to your community.

So when WXIA made the “digital
decision”, we were pleased to find
that they chose our DVR-10. Because
while there are over 200 DVR-10%s in
operation worldwide, this is the first to
be delivered to a major broadcast
facility in the United States.

As a plug-in upgrade, or for new
production and broadcast facilities,
the Sony DVR-10 provides a single
cable, NTSC analog to digital interface.
There are 20 generations of transparent
dubbing for editing applications, 4
digital audio channels, plus write-after-
read for simultaneous record/playback.

Quite simply, it establishes a new
quality standard for the broadcast

SONY.

BROADCAST PRODUCTS

industry, representing a decade of
research. And because of Sony VLSI
technology, its no larger than a studio
Betacam® VIR,

Maybe its time for you to take a
closer look at a DVR-10 and the
company that delivers digital VTR
technology today. For an update on
digital video and the D-2 format, call
us at 800-635-SONY. We think youll
see why “digital decisions” are
becoming a regular occurrence.

eaneck. NJ 07666 88




