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A PERFECT
10!

With an average 10 share of
audience for the past 10 years,
KS95 is consistent.

For 10 straight years, KS95 has been the #1 FM station in the Twin
Cities, a feat of Olympic Proportion. .
And there’s more: more 25 to 54- | w e

year-old adults than any other station
in the market;** more women 25 to ﬁ_*
54 than any other Twin City’s radio o ‘V’

-
station;** more 25 to 54 “exclusive
cume” than any other station.**

To score your own
perfect ““10,” call KSTP-FM ®
at 612-642-4141 or contact a
McGavren Guild office. MA“ AND su““@

KSTP.FM MINNEAPOLIS ST. PAUL DIVISION OF HUBBARD BROADCASTING™ 1989

®

* Arbitron metro shares 12+, 6 a.m.-Midnight, Mon.-Sun., 1979-1988
** Arbitron metro shares 6 a.m -Midnight, Mon.-Sun., Fall 1988
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KTXL's
why he join

“As the leading independent
in Sacramento, we know the value
of unique quality product to our
success. That’s why we support the
Fox Network, and that’s why we
strive to acquire programs with
young, saleable demographics and
quality content.

e
=X
ALF’ has that unique combination of strengths. Its demos
are an independent’s ideal — strong kids and teens with the added
bonus of a large following of young adults —especially young
men. These are the demos that we attract with Fox Network
programming, and these are the kinds of numbers we look for
when programming our important access time periods.

With ALF generating huge numbers Monday night at
8:00PM without the luxury of a strong lead-in, it will be the
perfect show to work for us as the lead-in half-hour strip to our
primetime line-up.

ALF and KTXL —the perfect team to dominate the
Sacramento market through the 90’s”

Michael A. Fisher

VP & General Manager

KTXL, Sacramento and

Chairman Fox Network Affiliates Board

®
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e Fisher tells
ALFs family:

WARNER BROS.
DOMESTIC TELEVISION
DISTRIBUTION

A Warner Communications Company
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Broadcasters protest
anticipated syndex

delay...NAB and INTV jointly object to
FCC's expected vote to put off effective date of
commission's new syndicated exclusivity rules.
PAGE 27.

News from Monte
car’ou.U.S.-Wesl German production deals,

international program co-production top agenda at
annual TV sales market in Monte Carlo. PAGE 30.

Standing up for
broadcaStingu. In this “At Large”

interview with BROADCASTING editors, National
Association of Broadcasters President Eddie Fritts
talks about the issues affecting commercial radio
and television and about how the NAB is responding
to a present and planning for a future defined by
change. PAGE 42.

38/EDDIE MURPHY:
TV PRODUCER

Actor/comedian Eddie
Murphy's three-year
development deal with CBS
could signal new, more
adventurous, twist to CBS
prime time comedy.

29/FOX SHAKEUP

Fox Entertainment President
Garth Ancier resigns. Former
Lorimar Film Entertainment
president, Peter Chernin, is
tapped to head newly

created Fox Entertainment {
Group.

32/NEW RAB CHIEF ‘

Radio Advertising Bureau
chooses veteran broadcaster
Warren Potash to reolace
outgoing President and CEC Bil
Stakelin.

49/NEW VARIABLE

Television reps and clients
search for ways (o deal with
compensation of unwired
networks.

28/MADDIE &
DAVID ON LEAVE

ABC's formerly top rated

show, Moonlighting , is placed on
hiatus until April to make

room for two new comedies.

40/TEST MARKET

MCA's wwor(Tv) Secaucus,
N.J., Is developing new
programs which, like The
Morton Downey Jr. Show, could
be syndicated nationally if

local test is successful.

46/JUST TALK

World of satellite-delivered

talk radio services continues to
grow as station operators

look to potential of low
maintenance, around-the-
clock national talk/information
programing alternatives.

S58/INTERNATIONAL
VERSION

Movietime licenses its
original programing to Warner
Bros. for international

distribution and participation in
new in-theater movie
magazine.

59/HDTV OBSTACLES
ATS systems subcommittee
members say mid to late 1991 is
most optimistic estimate for

when new high-definition or
enhanced-definition TV
transmission standard could be
recommended to FCC.

79/MAKING
COUNTRY COOL

As vice president and

general manager of The
Nashville Network, David Hall
has kept straight course,
battling, as he says, “good

old boy" image of country lite-
style service and convincing
skeptical of TNN's broad-based
appeal.
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FACT:

THE GOLDEN GIRLS
OUTDELIVERS
CHEERS AND NIGHT COURT

IN
RATING
SHARE
MEN 18-34
MEN 18-49
MEN 25-54
WOMEN 18-34
WOMEN 18-49
WOMEN 25-54

Oh yeah, we forgot the fine print...
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On the same night.
Against the same tough competition (Lonesome Dove and Colombo).

No excuses, explanations or convoluted reasoning.

The Golden Girls’ proven dominance and flexibility is unmatched by any
program in the marketplace, making it the next true syndication franchise.
Don’t miss out on the most valuable investment opportunity available today.

e

BuenaVista
Television

©1989 Buena Vista Tekes ion
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Sticking points

National Association of Broadcasters'
and National Cable Television
Association's efforts to cut deal on must-
carry legislation has hit snag. NAB is
demanding that any must-carry
legislation contain language protecting
broadcaster's signal from being shifted
off-channel. (Some say broadcasters want
return to 1985 status, when many UHF's
were carried in VHF band.) Broadcasters
also want must carry for high-definition
signals. Both demands go beyond inter-
industry agreement on must carry with
which cable has said it can live and does
not appear willing to abandon.

Windfall

Unclaimed gold mine may exist for

those broadcasters who are not aware that
network affiliation agreements are now
deductible for tax purposes. Recent
private-letter rulings of Internal Revenue
Service have given broadcasters additional
"authority” to annually depreciate for 10
years following station acquisition one-
tenth of price allocated to affiliation
agreement. Such depreciation can amount
to millions of dollars annually. If
deductions were tested in court, recent
willingness of networks to tamper with
affiliation would likely reinforce
broadcasters’ case. At least one
broadcaster appears to have had success
in more difficult task of depreciating

FCC license as well, also as "10-year
property.”

Out of darkness, light?

Committee for Free Television—
spearheaded by Miiton Maltz of Malrite—
meets in New York this Wednesday to
finalize ptans for major on-air initiative to
promote virtues of free, over-the-air
television. Among chief proposals is
suggestion that all network affiliate and
independent stations go dark for roughly
30 seconds during prime time, followed
by 60- to 90-second spot for free TV. Event
would occur during National Association
of Broadcasters annual convention April
29-May 2 in Las Vegas. It was
suggested that program rather than brief
spot be employed, but some committee
members fear that longer format may
alienate viewers and drive them to

cable.

EES=R = —
Passing muster

White House is getting down to

business of interviewing candidates for two
FCC vacancies. All told, as many as 12
hopefuls have gone through Q&A with
Robert Estrada, deputy to White House

personnel chief Chase Untermeyer. Among
those interviewed in last two weeks were
Susan Wing and James Smith,
communications attorneys, and Ira
Goldman, aide to Senator Pete Wilson (R-
Caiif.), who has been active in
broadcasting issues. Decision time seems
to be couple of weeks off.

Rollaway city

National Association of Broadcasters is
“working around the clock' to solve
problem of room shortage for its annual
convention in Las Vegas April 29-May 2.
Association's room allotment was

reduced by 1,000 from what it had last year
and there is squeeze for

accommodations because Las Vegas
Invitational golf tournament overlaps
convention. NAB feels it will weather crisis,
and while some broadcasters may be
housed in less advantageous hotels
around city, association will provide free
shuttle service to convention center.

On the rise

Now that Cablevision Systems has
signed to carry Jones Intercable’s Mind
Extension University and Galactic Radic
(see page 55), look for Jones to carry
Cablevision-owned SportsChannel
Fiorida on its systems in state.
SportsChannel has been locked in

battle for carriage with Sunshine Network,
owned by cable operators (including
Jones) in state, and signing would add over
100,000 subscribers to its 400,000-
subscriber base. Sunshine has over two
million.

Elsewhere, SportsChannel plans on
changing name of its Sportsvision service
in Chicago to SportsChannel Chicago
with beginning of baseball season. That
leaves Prism in Philadelphia as only
nontitied SportsChannel in company's
lineup. And SportsChannel Los Angeles
may not be far behind. No comment from
inside, but outside sources say
SportsChanne!l purchase of Z Channel
appears close to completion.

Lo — il
Home grown

NBC-owned stations, which have track
record of syndicating locally produced
shows, may soon take another on road.
Management is testing advertiser and
syndicator interest in Health Facts
magazine-style show produced by KNBC-TV
Los Angeles as Saturday lead-in to
station’s number-one-ranked early news.
Assuming adequate interest, Health
Facts—featuring doctor, anchor and
medical reporter—would probably be
pitched as early access vehicle for coming
fall.

Home grown 2

Wsvn(Tv) Miami will syndicate its in-
house tabloid show, Inside Story.
Syndicator has not been named,
although Genesis Entertainment, Teletrib
and MCA TV have held discussions with
former NBC affiliate. Other stations in and
outside of Florida, including Tribune
station group, have expressed interestin
show on direct buy basis from station.
before it is brought to syndication.
According to Shelly Schwab, president,
MCA TV Enterprises, "the show has the
look of a nationally produced show, it's
that good.” Show will be available for
distribution immediately after syndicator
is named.

—— e——

Off again, on again

Cable and Hollywood can't seem to
agree on anything, including why talks
between cable and studio executives
aimed at developing legal framework for
governing industries’ relationship have
petered out. Cable sources say studios
indicated at last meeting in Novermnber
that they want rules or law limiting cable's
interest in programing just as FCC fin-
syn rules limit broadcast networks, but
have been unable to come up with
language on which they can all agree.
Motion Picture Association of America
President Jack Valenti, who said in
December he would have proposal
ready in January, now says Hollywood-
cable issues have been pushed to back
burner, so studios can focus on striking
deal with broadcast networks on new
fin-syn rules. Those talks resume in Los
Angeles this week.

End of the line

General Electric’'s NBC may make
announcement this week concerning
overdue sale of KNBR(aM) San Francisco,
company's last remaining radio property.
Likely buyer is York, Pa.-based
Susquehanna Broadcasting, which aiready
owns KFOG(FM) San Francisco and has
been high on list of suitors thought to be
interested in property. NBC had
originally hoped to sell kN8R by close of
1988.

T T T—
Kip for cable

Washington lobbyist Christopher "Kip”
O'Neill, of O'Neill & Athy, is working on
issues for Viacom on Capitol Hill. Son of
former House Speaker Thomas "Tip
O'Neill, younger O'Neill will, among
other things, join NCTA and other cable
lobbyists in opposing telephone
industry’s push to remove bawiers toits
entering cable business.




KENS.
THE BiG NEWS
INTEXAS.

And there’s national news, too. Blair Television
now represents KENS-TV.

KENS-TV's Eyewitness News is consistently one
of the top-ranked newscasts in the country* This
CBS-affiliate serves San Antonio, the nation's ninth
largest city, with quality news coverage five times a
day and fine entertainment such as Cosby, Oprah and
Cheers. To get your share, call Blair Television.

BLAIR TELEVISION |«

A subsidiary of John Blar Communications (nc
*Source Arbilron Nov 1988
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8 Solid bov denotes items that have changed
since last issue.

AM-FM Allocations

FCC is expected 10 act in first quarter of 1989
to adopt new rules to improve technical quali-
ty of AM radio signals. Among new rules will
be mandatory observance of National Radio
Systems Committee standard. It is not yet
known whether commission will mandate
NRSC-1 audio standard, NRSC-2 emission
standard, or both.

Also expected in early 1989 will be propos-
al on how to implement expanded AM band.
Western Hemisphere countries on June 2,
1988, concluded second and final session of
conference to plan use of 100 khz of spectrum
added to AM band that had ended at 1605
khz. FCC has indicated that some channels
will be reserved for national licensees but
broadcasting organizations have favored allo-
cating new band to daytimers in plan to re-
duce congestion in conventional band.

Despite opposition of National Association
of Broadcasters, FCC voted Dec. 12, 1988, to
give FM broadcasters greater flexibility in
choosing antenna sites and pliotling coverage
by permitting limited “short spacing” of FM
stations. NAB believes move will lead to "AM-
ization” of FM band.

FM broadcasters commenting on proposed
increases in maximurn Class A station power
from 3 kw to 6 kw were split over two pro-
posed pians. Most Class A's support New
Jersey Class A Broadcasters Association's
plan tor blanket upgrades. Most Class B and
C stations support NAB plan for upgrade of
about two-thirds of Class A's, excluding many
in northeast U.S.

NAB and other broadcast groups oppose
FCC's proposed expansion of service to allow
for local origination by transiators, asking that
rules establish translators as secondary ser-
vices to fill in underserved areas of full-power
stations and not as "low-power FM" stations.

Cable Regulation

Cable television industry is under fire, with
allegations it is “unregulated monopoly.” Sen-
ator Howard Metzenbaum (D-Ohio) has an-
nounced his plans o introduce cable rate
regulation bill {BROADCASTING, Jan. 23). Metz-
enbaum. chairman of Senate Antitrust Sub-
committee, intends to keep close tabs on ca-
ble through series of hearings. Bill would
strengthen municipal authority {¢ regulate ca-
ble rates.

Cities are unhappy with developments with-
in industry, approving new policy week of
Dec. 5. 1988, in Boston calling for overhaul of
Cable Communications Policy Act of 1984 this

AM-FM Allacations
Cable Regulation
Children's Tolevision
Comparative Renewal
Compulsory License
Crozsownership

Direct Broadcast SateNHes
High-Definition Television
Home Satellite

Must Carry

Public Broadcasting
Syndex

year to strengthen their regulatory grip on ca-
ble and to provide opportunity for telephone
companies 10 offer competitive services.

Motion picture industry and independent
broadcasters have been pushing for stricter
regulation of cable until there is more compe-
tition in delivering cable programing to
homes. Top motion picture and cable execu-
tives are holding talks to discuss their relation-
ship and possible regulatory changes. House
Commerce Committee Chairman John Dingell
(D-Mich.) has warned cable 10 be on best
behavior or Congress may reevaluate regula-
tory environment.

Children's Television

m Proponents of children’s TV legislation suf-
fered blow when President Reagan pocket-
vetoed bill on Nov. 5, 1988. Chief execulive's
rejection of bill has made it priority for 101st
Congress.

Quick Hill action on revived version of legis-
lation is anticipated during first 100 days of
session. Television networks and National As-
sociation of Broadcasters let White House
know they backed legisiation last year, but
President found measure “counterproductive”
and at odds with broadcasters’ First Amend-
ment rights. Measure would have put com-
mercial limits on children's programs of 10.5
minutes per hour on weekends and 12 min-
utes on weekdays. It also required broadcast-
ers to serve “special needs” of children,
which FCC would have to take into account at
renewal.

Alternative approach to regulating chil-
dren's TV has been offered by Representa-
tives Tom Tauke (R-lowa) and Al Swift (D-
Wash.), who introduced bill that would remove
antitrust barriers enabling broadcasters to de-
vise industry code regulating amount of com-
mercials on kids' programs. Code would be
voluntary and is seen as way to head cif gov-
ernment intervention.

Department of Education has released
study concluding, among other things, that
“research literature provides little support for
most of the common beliefs about the influ-
ence of television.”

Comparative Renewal

National Telecommunications and Information
Administration, in NTIA Telecom 2000 report
on future of broadcasting and telecommuni-
cations, recommended FCC purge license re-
newal procedures of “references to program
content” as part of overall elimination of rules
"governing content.” FCC Chairman Dennis
Patrick has also called for minimizing role of
programing in FCC deliberations at renewal
time. But their views are not shared by broad-
casting industry. In first round of comments in
current FCC proceeding aimed at reforming
much-maligned comparative renewal pro-
cess. broadcasters, led by NAB and INTV,
argued that past programing performance
should be basis for renewal.

FCC proceeding 1s also aimed at discour-
aging groups from using comparative renewal
process and policy of allowing groups to peti-
tion FCC to deny renewal and station transfers
to "extort” money from broadcasters. To deter
abuse, FCC has proposed limiting payments
broadcasters may make to challengers in set-
tlements of comparative renewal proceedings
and to groups in exchange for withdrawal of
petitions to deny renewals. In addition, it has
proposed requiring fuller ownership and fi-
nancial disclosure information from compet-
ing applicants, clarifying standards broad-
casters must meet 10 win ‘“renewal
expectancies’ and reconsidering criteria
used in comparative hearings. particularly di-
versity of ownership.

In separate proceeding, FCC proposed at
Jan. 30 meeting using lottery to choose
among competing applicants for new radio
and full-power television stations. If adopted,
lottery would replace comparative hearings
for awarding new station applications.

Compulsory License

FCC voted in October 1988 to recommend
that Congress abolish 12-year-oid compul-
sory copyright license, at least for distant sig-
nals, saying move would benefit consumers,
broadcasters and cable programing services
(BroancasTing, Oct. 31, 1988). Recommenda-
tion will be expanded to cover local signals if
FCC Commissioner Patricia Diaz Dennis
comes through with vote, which she is with-
holding until “editorial changes™ are made.

what Congress will do I1s unknown. At very
least, if it decides to pass law requiring local
signal carriage. it will probably also preserve
copyright license for signals.

On Jan. 3 House Telecommunications Sub-
committee member John Bryant (D-Tex.) rein-
troduced bill he offered in last Congress
(BROADCASTING, April 4, 1988) to condition
compulsory ficense on whether cable opera-
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tor is carrying local broadcast signals. Senate
Copyright Subcommittee Chairman Dennis
DeConcini (D-Ariz.) revived measure from last
Congress which is virtually identical to Bry-
ant's bill.

e =L a
f:%_‘-_'. ~ Crossownership

Telco-cable—FCC tentatively concluded by 2-
1 vote in July 1988 to recommend that Con-
gress lift crossownership ban on telephone
companies providing cable television service
in their telephone service areas, and pro-
posed loosening its rules to allow some telcos
to own minority interest in or finance cable
systems in their service areas.

However, FCC may not be able to affirm
decision calling for repeal of ban. Commis-
sioner James Quello issued statement Jan.
13, saying he was reconsidering vote favoring
repeal. And Commissioner Patricia Diaz Den-
nis, who voted against "tentative conclusion,”
continues to feel ban against telcos control-
ling programing should be retained, although
she believes telcos should be allowed to offer
video transmission services as commaon carri-
ers.

In comments on the “tentative conclusion,”
telco industry, along with National League of
Cities and six major motion picture studios,
supported FCC initiatives, but cable opera-
tors, led by National Cable Television Associ-

ation, strongly opposed them.

FCC move follows National Telecommuni-
cations and Information Administration report
on cable TV regulation recommending tele-
phone companies be allowed to serve as
transporters of others’ programing, although
not as programers themselves, in telcos' own
service areas (BROADCASTING, June 20, 1988).

At present, barriers 10 such BOC cross-
ownership include not only FCC regulations
and 1984 Cable Act but also modified final
judgment issued by U.S. Judge Harold
Greene in his supervision of breakup of AT&T
NTIA has petitioned FCC to preempt Greene's
regufation of BOC's' arguing that judge is
hampering their entry into information ser-
vices, including cable.

Duopoly, one-to-a-market—FCC voted Oct.
27,1988, to relax duopoly rules to allow closer
spacing of commonly owned AM and FM sta-
tions, arguing that impact on diversity would
be negligible and that it would allow some
broadcasters to reap certain economies of
scale.

Using same justification, FCC relaxed poli-
cy for waivers 10 one-to-market rules Dec. 12,
1988, saying it would look favorably on waiver
requests involving top 25 markets with at least
30 broadcast "voices.

Broadcast-newspaper—Appropriations  bill
(H.R. 4782), which was signed into law, in-
cludes provision that prevents FCC from reex-
amining its broadcast-newspaper Crossown-

e e e

BY THE NUMBERS

Summary of broadcasting and cable

B = 0 )

. O 0
Commercial AM 4,829 288 5,197
Commercial FM 4,141 639 4,780
Educational FM 1,369 260 1,629
® Total Radio 10,439 1,187 11,626
L_FM translators 1,650 428 2,078
Commercial VHF TV 545 21 566
Commercial UHF TV 508 228 736
| Educational VHF TV 19 7 126
Educational UHF TV 216 K} 247
® Total TV 1,388 287 1,675
VHF LPTV 126 163 289
UHF LPTV 329 1,196 1,525
B Total LPTV 455 1,359 1,814
VHF translators 2,722 102 2,829
UHF translators 2,110 356 2,456
Total subscribers 48,637,000
Homes passed 73,900,000
Total systems 8,000
Household penetrationt 53.8%

Pay cable penetration

90 4 millicn. * Construction permit.

* Includes oft-air licenses 1 Penstration percentages are of TV household universe of

32%

ership rules.

Rupert Murdoch won victory in U.S. Court of
Appeals in Washington March 29, 1988, when
court ruled that statute passed by Congress in
session's final hours violated First and Fifth
Amendments by prohibiting FCC from extend-
ing current waivers of rule banning newspa-
per-television station crossownership. Court
did not rule on constitutionality of substance
of provision that bars commission from re-
pealing or modifying television-newspaper
crossownership ban.

Direct Broadcast
Satellites

» Eight applicants to launch Direct Broadcast
Satellites (DBS) believe that high-power Ku-
band birds will make possible direct-to-home
television reception by consumers owning af-
fordably small receiving dishes. Most of those
applicants agree on need to bring together
‘business system,” including consumer
equipment manufacturers, programers and
cable operators, latter as likely retailers to
home market.

HBO parent company, Time Inc., in last
quarter of 1988, 'wrote down’ value of HBO-
GE Americom two-satellite DBS co-venture,
Crimson Satellite Associates, by $35 million—
third of original value. HBO already provides
Ku-band feeds of its programing via Satcom
K-1. K-3, and eventually K-4, would serve
both cable and direct-to-home markets. Crim-
son has asked that FCC reconsider denied
request to increase K-3 power from 45 watts
to 60 watts (considered minimum power nec-
essary o reach mass-marketable four-foot re-
ceiving dishes). Denial could be death blow to
Crimson plans.

Hughes Communications has filed com-
ments opposing FCC proposal to assign pairs
of DBS slots—one east, cne west, each serv-
ing only half of U.S.—to create most eificient
use of spectrum. Hughes proposes 32 chan-
nels of TV to entire nation via two birds at one
orbital position beginning in 1992 “time-
frame.” It believes 200-watt DBS birds will
enable reception of video programing by af-
fordable one-foot downlinks, thereby expand-
ing consumer home satellite market well be-
yond current two million. With applicant
comments split on paired slots proposal, FCC
staff expect review of comments and replies
to take “several months" and do not discount
possibility that, due to spectrum shortage,
comparative process may have to be de-
vised.

FCC extension granted late last year gave
Deminion Video Satellite and Hubbard Broad-
casting's United States Satellite Broadcast-
ing—among those granted permits with six-
year expirations in December 1982—iour
more years—until Dec. 4, 1992

High-Definition TV

® Feb. 23 has been set for House Telecom-
munications Subcommittee hearing to discuss
issues raised in "action memos” received
Feb. 1 from several broadcasting and high
technology organizations. Major difference of
opinion exists between Electronic Industries
Association, which emphasized reduction of
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federal deficit to increase U.S. competitive-
ness in electronics, and American Electronics
Association, which called for federal funding
of U.S. electronics industry to develop Ameri-
can HDTV manufacturing.

Detense Depariment will provide up to $30
million in funding to private crganizations re-
searching and developing new, low-cost
methods of displaying and processing HOTV
pictures. Pentagon hopes program will lead to
mass production of low-cost, high-resolution
screens for consumer and defense applica-
tions. Requests to fund projects should be
submitted by Feb. 27.

National Telecommunications and Informa-
tion Administration has asked for comments
on whether U.S. government should continue
to support worldwide adoption of 1,125
line/80 hz HOTV production standard. Inquiry
asks whether any production format should
be supported and, if so, what criteria should
be used to decide which is superior. Com-
ments are due March 1.

On Sept. 1, 1988, FCC tentatively decided
to eliminate from standardization consider-
ation transmission systems with continuous 9
mhz channel, incompatible with NTSC sets.
Move eliminates possibility of terrestrial stan-
dardization of NHK's MUSE-E system. Com-
mission also decided to restrict any possible
additional spectrum for advanced television
broadcasting to currently allotted VHF and
UHF television spectrum. Use of band above
1 ghz for augmentation channels was ruled
out.

i
|L’f_' ~ Home Satellite

fre e

Giving shot in arm to struggling home satellite
industry, 100th Congress passed copyright
legislation authorizing transmission of broad-
cast television signals via satellite to backyard
dish owners. {(President Reagan signed bill on
Nov. 16, 1988.) Under its terms, independent
television signals can be beamed to any of
more than two million dish owners, but net-
work affiliate signals can only be delivered to
those in "white areas”—those not able to re-
ceive network programing off air and not
choosing to receive it via cable.

dent James P. Mooney reiterated in Jan. 10
speech association's willingness to work with
broadcasters in persuading Congress to pass
“reasonable” must-carry law requiring cable
systems to carry some local broadcast sig-
nals.

Mooney's message was timed to coincide
with meeting of joint board of National Associ-
ation of Broadcasters in Phoenix (BROADCAST-
ING, Jan. 23). Jaint board is trying to come up
with language (and rationale) for must-carry
law that will not only be acceptable to cable
industry and Congress, but aiso to federal
courts, which struck down as violation of First
Amendment FCC must-carry rules.

NCTA cooperative attitude is not new. After
federal court struck down original must-carry
rules, NCTA was parly to compromise with
broadcasters on new set of rules, which FCC
later adopted, but which court also found un-
constitutional.

Impact that lack of must-carry rules is hav-
ing is growing. NCTA released survey Sept.
13, 1988, that it said showed cable operators
have been responsible in their broadcast car-
riage decisions. NCTA survey, conducted by
Price Waterhouse, found that 98% of qualified
stations remain on cable systems. NCTA also
found that 94% of cable systems had not
dropped stations or denied stations carriage
and 91% had not engaged in channe! reposi-
tioning. FCC released results of must-carry
survey Sept. 1, 1988, but they did littie to end
debate over whether must-carry rules or law
requiring cable systems to carry local broad-
cast signals is necessary. Of 912 television
stations that responded, 280, or 31%, report-
ed 1,533 incidences of being dropped or de-
nied carriage on cable since federal court
struck down rules on constitutional grounds;
of 4,303 cable systems that responded, 869,
or 20%, reported 1,820 incidences of drop-
ping broadcast signals or denying them car-
riage after court action.

National Assocciation of Broadcasters' sur-
vey found that of 259 television stations re-
sponding, some 50 stations are not being car-
ried on at least one cable system that would
have had to carry stations under must-carry
rules.

Ay

Must Carry

Public Broadcasting

National Cable Television Association Presi-

® CPB board will vote in March on proposed

e —
HEDA JIONITOR e

$254.3 million 1990 budget that includes $6
million funding of new National Independent
Production Service and $3 million increase in
minority consortia support, both on TV side
and both mandated by Congress in 1988
Public Telecommunications Act. In January,
NAPTS board recommended $2.1 million FY
1990 budget. Recommended FY 1990 PBS
budget of $26,371,658 represents 6.67% in-
crease over current fiscal year and includes
initiative to increase PBS specials funding and
to provide 24-hour feeds, “making public TV
service more valuable on cable systems.

New public TV National Program Funding
Task Force options for restructuring include
realigning funding mechanisms—including
CPB National Program Fund, PBS Program
Development Fund and CPB-PBS Program
Challenge Fund—under one roof at PBS. CPB
President Donald Ledwig said, however, that
Corporation “is moving ahead with our inde-
pendent study”’ of that subject, results of
which it must present to Congress by January
1990. Task force will meet one more time be-
fore presenting opticns to annual public TV
meeting in San Diego in April. PBS and many
member stations, hoping to assure uniform
national prime time schedule, have already
agreed on limited same-night prime time car-
riage next fall

At meeting Feb. 7-8 in Seattle, NPR board
set tentative $20.3 million FY 1990 member
dues level ceiling, $1.4 million less than earlier
management proposal. Board also amended
budget for July start-up of expanded news-
casts, ordered top-priority news programing
improvement, and reguested that staff also
seek program and service reduclions else-
where. Board also agreed last December to
appoint 10-member working group of “citizen
leaders” to propose strategic plan for 1990's
by next November.

President Reagan's last budget, submitted
on Jan. 9, would cap CPB funding at $242
million 1991 level and stop funding satellite
replacement project at amount already appro-
priated—$56.8 million—rather than provide
total $200 million over next three years. as
authorized by Congress, which authorized
$265 million (1992) and $285 million (1993)
totals.

v g Syndex

FCC now has before it stack of petitions to
reconsider, in whole or in part, new syndicat-
ed exclusivity rules it adopted at May 18,
1988, meeting. Rules empower broadcasters
to enforce exclusivity of programs against ca-
ble systems that import duplicative program-
ing on distant broadcast signals. Broadcast-
ers, led by National Association of
Broadcasters and Asscciation of Independent
Television Stations, still strongly support rules,
but they asked for refinements that would
make it easier for broadcasters to enforce
exclusivity. Cable interests, on other hand, still
strongly oppose rules.

United Video, common carrier for supersta-
tions wGN-Tv Chicago, weix(tv) New York and
kTvT-Tv Dallas, and Century Communications
have already notitied U.S. Court of Appeals of
their intention to challenge rules in court.



On the occasion
of our
20th anniversary ...

Paul Kagan Associates, Inc., thanks the industry
for its continuing support of our research.

All during this anniversary year, we plan to celebrate
by continuing to provide you with the same
standard of service you have come to expect

for the past two decades.

PAUL KAGAN ASSOCIATES, INC.
126 Clock Tower Place
Carmel, California 93923-8734

(408) 624-1536
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This week

Feb. 18-April 1-—"The Glaring Light: Television
Coverage of the C‘w Rights Movement,” exhibi
tion at Musewm of Broadcast Comnnnications
Museurmn. Chicago. Information: (312) 987-1300

Feb. 20—Deadline for entries for Charles E
Scripps Award recognizing “outstanding efforts in
the battie against illiteracy,” sponsored by Sciripps
Howard Forudation. Information: (513) 977-3035.

Feb. 20-24_Techngiogy studies seminar. “"Media
Technology: The Next Generation.” sponsored by
Guunett Center for Media Studies. Columbia Uni-
versity, New York. Information: (212) 280-8392.

Feb. 21-22—"The Pennsylvania Cable Academy
seminar sponsored by Pennsyivania Calle Tele-
vision Association. Holiday Inn East, Harrisburg,
Pa. Information: (717) 234-2190.

Feb. 22— National ress Foundation awards din-
ner, featuring presentation of Soi Taishoff Award
for excellence in broadcast journalism to Brian
Lamb. chairman and chief executive officer. C-
SPAN. Sheraton Washington hotel, Washington

Feb. 22— !llinuis Broadeasters Association col-
lege seminar. Normal

Feb. 22-24-_Texas Cable Show, sponsored by
Texas Cahle TV Association. San Anionio. Tex.
Information: (512) 474-2082,

Feb. 23—"The Future of Network News and the

Changing Relationship Between Network and Lo-
cal News,” meeling of Sociely of Professional
Journalists. Panelists: Barbara Matuso, author.
The Evening Stars: The Making of the Network
News Anchor”; George Watson. Washington bu-
reau chief, ABC News; Bob Richbloom. news di-
rector. WJLA-TV Washingion. and Bret Marcus
news director. WRC-TV Washington. NBC, 4001
Massachusetts Avenue. Washington

Feb. 23 -New York Women in Cahle second an-
nual "Cable Feud.” Host: Don Mitzner, president.
Group W Satellite Communications. HBO Media
Center, New York. Information: Audrey Fontaine.
(212) 557-6524.

Feb. 23—"Key Communications Issues in the
101st Congress,” seminar sponsored by Federal
Communicatiaons Bar Association Continuing Le-

gal Education Committee. Washingion Marriott.

Washington. Information: Carol Mattey, (202) 663-
6247

Feb. 24Deadline for entries in Long [siand Ad-
vertising Club's Best on Long [sland award, rec-
ognizing outstanding marketing and advertising
campaigns. Information: (516) 489-5746

Also in February

Feb. 27—"The Soundbite Election,” seminar
sponsored by Center firr Communication, featur-
ing Frank Stanton, president emeritus, CBS (mod-
erator); Roger Ailes, senior Bush campaign direc-
tor: Scott Armstrong. National Securnty Archives;

Majora=Meetings

Peter Goldmark Jr., president. Rocketeller Foun-
dation: Bob Faw. CBS News correspondent: Mi-
chael Garlner, president, NBC News. and Michael
Oreskes. correspondent. New Yurk  Times.
McGraw-Hill  Building. New York. Information
{212) 836-3050

Feb. 28—West Virginia Birvadeusiers Association
annual “Call on Congress.” Washington. Informa-
tion: (304) 344-3798

——

March

March 1—Dead!line for receipt of applicatons for
Harvard Journalism Fellowship for Advanced
Studies in Public Health. Information: Margaret
Gerteis, depuly director, Center for Health Com-
munication, Harvard School of Public Health. 677
Huntington Avenue. Boston 02115

March 1—Deadline for entries in awards for "out-
standing coverage on television of stories about
food science and nutrition,” sponsored Dy {usti-
tute of Food Technologies. Information: (312) 782-
8424

March 1—Deadline for entries in JC Penney-Uni-
versity of Missonri Community Leadership Televi-
sion Awards competition. Information: (314) 882-
7771

March 1—Deadline for entries in Joseph L
Brechner Freedom of Information Award. spon-
sored by Breciiner Center for Freedmn of Infor-
mation. University of Florwde. Gainesville. Infor-

Feb. 22-24_Texas Cable Show, sponsored by
Texas Cable TV Association. San Antonio, Tex.

March 1-4—20th annuat Country Radio Seminar,
sponsored by Country Radio Broadeasters.
Opryland, Nashville. Information: (615) 327-4488.

March 21-23--.Sateilite Broadcasting and Com-
muntications Association,.STTI satellite communi-
cations trade show. Bally's, Las Vegas. Informa-
tion: (800) 654-9276 cor {703) 549-6990.

April 9-11—Public television annual meeting.
Jointly sponsored by Pubilic Broadcasting Service
and National Association of Public Television
Stations. Sheraton Harbor tsiand Inn East, San
Diego. Information: (703) 739-5082.

Aprll 9-11—Cabletelevision Advertising Bureant
eighth annual conference. Waldorf-Astoria. New
York.

April 8-12-—Brvadeast Financial Management
Association 29th annual meeting. Loews Analtole,
Dallas. Future meeting: April 18-20, 199C, Hyaft
Regency, San Francisco.

Aprit 21-26---25th annual MIP-TV, Marches des
International Programmes des Televisior. inter-
national television program market. Cannes,
France.

April 29-May 2—National Asseciation of Broad-
casters 67th annual convention. Las Vegas Con-
vention Center. Las Vegas. Future convenlions:
Aflanta, March 31-April 3, 1990; Las Vegas, April
13-16, 1991, Las Vegas, April 11-14, 1962, and
Las Vegas, May 1-4 (lentative), 1993.

May 11-15_American Women in Radio and
Television 38th annual convention. Walcorf-As-
tona. New York. [nformation: {202) 429-5102.

May 17-20.—American Association of Advertis-
ing Agencies 71sl annual convention. White Sul-

phur Springs. W. Va.

May 17-21-—Annual Public Radio Conference. co-
ordinated by National Public Radio. St Francis
hotel, San Francisco.

® May 20-23--NBC-TV annual affiliates conven-
tion. Hyatt Embarcadero, San Francisco.

May 21-24—National Cable Television Associa-
tion annual convention. Dallas Convention Center,
Dallas.

8 June 3-6—CBS-TV annual affiliates meeting.
Century Plaza, Los Angeles.

June 10-13—American Advertising Federation
annual nationa} conference. JW. Marriott. Wash-
ington.

® June 12-15—ABC-TV annual affiliates meeting.
Century Plaza. Los Angeles.

June 17-23—16ith International Television Sympo-
sium. Montreux. Switzertand. Information. 41-21-
963-3220.

June 20-23—Ngtional Association of Broadcast-
ers summer board meeting. Washington.

June 21-25—Broadcast Promotion and Market-
ing Executives Broadeast Designers Association
33rd annual seminar. Renaissance Center. De-
Iroil.

Aug. 20-23-—Cable Television Administration
and Marketing Suciely annual conference. Mar:i-
ott, Chicago.

Aug. 27-29--Eastem Cable Show. sponsored by
Southern Cable Television Association. Merchan-
dise Mart, Atlanta.

Sepl. 13-16—Radio-Television News Dircetors
Association annuai convention. Kansas City Con-
vention Center, Kansas City, Mo

Sepl. 13-16--Radio '89 convention. Sponsored by
National Association of Broadecasters. New Or-
ieans. Future meetings: Sept. 12-15, 1990, Bos-
ton, and Sept. 11-14 (tentative), 1991, San Fran-
Cisco.

Oct. 3-5—Atantie Cable Show. Atlantic City Con-
vention Center. Atlantic City. N.J. information:
(609) 848-1000.

Oct. 5-8—Society of Broadeust Engineers fourth
annual national convention. Kansas City, Mo in-
formation: John Battison, (614} 888-3364. Future
convention: Oct, 11-14, 1990, St. Louis

Oct. 12-16-—--W/PCOM . international fiim ang pro-
gram market for TV. video, cable and satelite.
Palais des Festivals, Cannes, France. Information:
Perard Associales. (212) 967-7600.

Oct. 21-25-—Saciety of Motion Picture and Televi-
sion Engineers 131st technical conference and
equipment exhibit. Los Angeles Convention Cen-
ter.

Nov. 13-15-—Television Bureau of Advertising
annual meeting. Century Plaza. Los Angeles.

Dec. 13-15—Weslern Cable Show. sponscred by
California Cable Television Association. Ana-
heim Convention Center. Anaheim, Calif.

Jan. 3-6, 1990---Association of [ndependent Tele-
vision Stations annuat convention. Century Plaza,
Los Angeles.

Jan, 16-19,1990—-27th annual NATPFE Iuterna-
tional convention. New Orleans Convention Cen-
ter. New Orleans.

@ Jan. 18-21, 1990-—Radio Advertising Burean
annual Managing Sales Conference. Loews Ana-
tole, Dallas. Future conference: Feb. 14, 1991,
Loews Anatole, Dallas.




mation: Bill Chamberhn. (904) 392-2273

March 1-2—"Whats Ahead for the 1920's?” pub-
Iic affairs seminar sponsored by Wowen fn Crui-
wnnications. Key Bndge Marrott Arlinglon Va
Information {703) 528-4200

March 1-3—-Nalimal Assoeiation of Droadeust-
erx leadership conference JW Marriott, Wash-
ington

March 1-4 —20th annual Country Radio Seminar
sponsored by Conutry Radio Broadeasters Opry-
land hotet. Nashville Information. (615) 327-4488.

March 2—/ iternatianal Radio aud Telerision So-
eiely annual presentation of Gold Medal Award.
this year to five recipients. in honor of 50lh anni-
versary of IRTS, For news. Walter Cronkite, radic.
Paul Harvey. TV, Bob Hope. advertising. Edward
Ney and cable. Ted Turner Waldorf-Astoria, New
York Information. (212) 867-6650

March 3—Deadtne for enlnes in International
Gold Medallion competition. sponsored by £} road-
east Promation & Marketing Ervecntivex Informa-
tion Jay Cuais. (213) 465-3777

March 3-4—Eighth convention of Netliern Cali-
Jurnia chapter of Radio Televisivn News Directors
Aswoeialion Concord Hilton. Concord. Cant. Infor-
maton. (415) 451-8760

March 3-5—/nlercollegicte Broadeasting Syxstem
convention New York Penta hotel New York In-
formation (914) 565-6710

March 5-6—Cabie Television Pabdic Atlirs Asso-
elatinn Cable Forum 89 Vista International hotel,
Washington. Information. (202) 639-8844.

March 7-10 —Audia Engineering Nociely conven-
ticn Congress Centrum. Hamburg. West Germa-
ny Intormation. (030) 831-28-10

March 8-9—hin Assoviclion of Breowdeosters
congressional salute Sheraton Grande. Washing-
ton

March 9-10—"Cable Telewision Law Dealing with

the New Challenges.” seminar sponsored by
Practising Law Institute. Sheraton City Squire.
New York. Informaton:; (212) 765-5700

March 12—Telewision news performance work-
shop. sponsored by Eekhert Speciul Produetions.
10 Washington Place. New York Information.
(212) 921-0774.

March 12-14 —West Virginia Broudeasters Asso-
cietion $pring meetng. Ramada Inn. Beckley. W.
Va Information. (304) 344-3798

March 12-16—Sixth world confecence of broad-
casting unions. organized and nosted by Norlh
Awerican Nativnal Broudeasters  Associalion,
Willard hotel. Washington Information: (613) 738-
6553.

March 13-14—National Association ol Broad-
caxters group head fly-in. “where heads of radio
station groups will meel lo discuss common 1S-
sues and concerns of the broadcast industry.”
DFW Hyatt Regency holet. Dallas Information:
(202) 429-5420.

March 14—hio Cable Television Association an-
nual meeting and legislative reception. Hyatt on
Capitol Square. Columbus. Ohio. Information.

(614) 461-4014.

March 14— ‘Directing Live News."” first in four-part
series of seminars €xamining “work and achieve-
ments of television directors in New York.” spon-
sored by Mausenm of Broadeasting and Dirvectors
Guild of Awerice. Museum. New York. Informa-
tion: (212) 752-7684.

March 15—/uteraational Radie and Telepision
Sucicly newsmaker luncheon. Speaker: John Ma-
lone. president-chief executive officer. TCI. Waldorf-
Astoria. New York Informaton (212) 867-6650.

March 15—Deadine for Video Awards Program.
sponsored by Sifen! Nelwark. Information: (213)
464-7446.

March 16—45th annual dinner of Redio & Teleri-
stou Corvespondents Association. Grand Hyatt ho-
tel. Washington. Information; (202) 828-7016.

March 17—Deadline for entnes in 12th annual
Hometown USA Video Festival. recognizing “out-
standing tocal programs produced for or by local
origination and public. educational and govern-
mental access operations.” sponsored by Naiion-
al Federation uf Local Cable Pragramers. Infor-
mation. (916) 456-0757.

OpenaMike

Benefits of walking

Enrror: Regarding the *"Monday Memo™’
in the Jan. 30 issue by Mr. Vytas Paskus. 1
say @ loud amen!

1 personally practiced the concept of
MBWA. or “‘Management By Walking

Around.™" 20 years ago as general manager
of WRFM(FAM) New York.

This approach to managing didn’t have a
name at that time and | was not aware of
other people doing it. although I'm sure
there were. If I remember correctly. it was
Tom Peters who first identified it as

(

February 10, 1989

Lorimar Telepictures Corporation

has merged with a subsidiary of

Warner Communications Inc.

We acted as financial advisor to the Independent Committee of the
Board of Directors of Lorimar Telepictures Corporation and provided
a fairness opinion on the merger.

Donaldson, Lufkin & Jenrette
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MBWA uand focused on the concept as a
management/leadership style.

As Mr. Paskus notes. when 1 started
dropping into every office and studio at
least once a day, and usually more often.
the staft’ was suspeet of my motives. They
reported that my predecessors (of which
there were several in a short span of time)
all followed the same pattern of spending
each day in their office—{requently behind
closed doors—except for trips to the men’s
room and lunch.

I credit the MBWA approach to leader-
ship with playing a major role in this “"kid
from the country™ being able to come into
the big Number One city and. together with
the rag-tag staff I inherited. assemble a
team effort that was able to move the sta-
tion from number 23 to number 5 in the

Arbitron ratings in seven months. without
the support of outside promotion.

Yes. Management By Walking Around
works. ['ve seen no other method that can
equal it. Thanks for giving it a fresh expo-
sure.—AMarlin R. Taylor. managing divec-
tor. The Ali Mar Organization Lid.. Doyles-
town, Pa.

Begs to differ

EDITOR: In the Jan. 23 ""Monday Memo'".
Reese Schonfeld says: **The stories we cov-
ered in the Ciimewatch Tonight pilot also
ran in Vanity Fair. the Los Angeles Times
and the Omaha World-Herald.”

During the CBS Evening News report on
“‘reality-based”” television. Maury Povich
offered that A Current Affair reported on

The
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Consulting
Group

matters.

Consultants.

Systens & Data Processing . . .
Insurance. . . Legal &
Engineering . . . Management
.. ..Music Licensing. . .
Private Placements. . .

and Tax Matters.

For more
information, please call or
write.

With financial considerations so large and
important, the broadcasting industry has a demanding need
for greater professional support in management and financial

The Broadcast Consulting Group has been
established to serve this need. BCG is a body of highly-
qualified professionals in all areas of broadcast management,
finance and administration . . . formed as a consortium to
provide you with a level of consulting service that has not
previously been available in our industry.

OQur nationwide organization of skilled
individuals from all areas of broadcast management is headed
by five managing partners — Gene R. Anderson, Henry
W, Dornseif, Andrew J. Murtha, Howard M. Pardue,
Robert M. Steinberg — and also includes ten Associate

Our team is ready to
serve you in such areas as Accouniing
... Appraisals. . . Cash Manggement
... Human Resources. . . Information

Unique and
uniquely qualified
to serve you . . .
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GROUP

5780 Lincoln Drive — Suite 113
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lust, murder and other subjects which can
be found in the Bible and Shakespeare.

Pornogruphic casscttes deal with the
same topics as the plays of Euripides and
Sophocles: Gray's Awnatowy illustrates ev-
crything Penthouse does. [l is not the sub-
ject matter that is at issuc but the way it is
reported. The song says, “ltain’t what you
do. but the way that you do it.”

An Frank, sewior fel-
e, Ganpell Center fur Media Studies. New

York.

More on indecency

Eprror: On the subject of opening up a
window to indecent programing. let me
point out. contrary to your Jan. 16 report-
ing, that there has never been a 10 p.m. rule
established by the FCC or even by the U.S.
Supreme Court. It certainly is not tound in
the 1978 Pucifica casc.

This is a popular misconception and even
the FCC in its brief, Action v. Children’s
Television (1988). suid: "The intervenors
overstate the effect of commission dictum
when they suggest lhdl the commission had
a 10 p.m. rulc'

And finally. your editorial charge of
“censorship™ in relation to the regulation
of indecent programing is inaccurate. In
Pacifica. the Supreme Court held that the
prohibition against obscene and ind(.um
speech was not censorship. Censorship,
you must know, is prior restraint of Fnst
Amendment rights by government. There
has never been and there is not now any
prior restraint by government—the very es-
sence  of censorship.—Betty Wein. free-
lance writer, New York,

More research needed

Eprror: 1 am writing in response (o the
Feb. 6 article about the FMX system tests
performed by Mr. Amar Bose. WLTW(EM)
wiis one of the test stations for the original
FMX system. We indeed did experience a
change in the multipath characteristics of
the station. These and similar tests at other
stations of course ultimately led to a change
in the specifications of the FMX systeni.
After these changes had been implemented
and field-tested by Broadeast Technology
Partners. we were invited to a demonstra-
tion of the new system. After that demon-
stration | was sufTiciently satistied that the
system worked und that no noticeable
change occurred in the multipath character-
istics of the test station when the system
was twrned on and off. This test of course
was monitored on a non-FMX receiver.
It is true that the more complex the mod-
ulation of an FM station the more suscepti-
ble it will be to multipath distortion. This
can be demonstrated in the laboratory. And
FMX does add to the complexity of the
baseband signal. However. in practice it
appears that the addition of FMX does not
significantly contribute to a perceptible in-
crease in multipath distortion. I have for
some time now been monitoring a station in
the New York market that is an FMX and
have not experienced any real change in the
ability to receive the station using i non-
FMX recciver in a mobile environment
within two to 10 miles of the station’s trans-

mitter site. At this distance the multipath is
generally the most severe due to the typical-
ly high ficld intensities of the reflected sig-
nals in relation 1o the desired signal.

I we inlerred from all of this that the
addition ot FMX contributed in some way
to the addition multipath distortion. so be
it. FM sterco does, and so does the addilion
of other subcarrier services. What is impor-
tant to point out in all of this is that it is up
to the individual radio station to weigh the
benefits and drawbacks of anything that
they put on their carrier. If a station feels
that the benefit of FMX technology tar out-
weighs its drawbacks. they are frec to de-
cide as they now do about adding subcarrier
services. Whether or not FMX flies will not
be determined by any one individual. FM
listeners will ultimately decide whether it
works or not and whether it is worth paying
extra for. In any cvent. let us continue to
rescarch the subject of enhancing FM
broadcasting, If we do not. FM broadcast-
ers may find themselves in a worse predica-
ment than AM broadcasting is in today.
With the day fast approaching that a listener
can be entertained by some digital storage
medium in the home. at work and autos,
AM will be able to serve the information
needs of the listener very efticiently. Where
will that leave FM broadcasting?—Robert
C. Tdarsio, chiel engineer. wrLTwirsMy New
York,

Jumping the gun

Eprror: In the Dec. 19, 1988, issuc of
BROADCASTING there appeared a picture de-
picting operations in one of nine studios
under renovation as part of the Voice ol
America’s studio modernization effort.

Contrary to the caption which accompa-
nied the photo, these studios have not been
opened and are not in service. Indeed. the
agency attempted a target date of October
1988 1o commence operations in these stu-
dios, That date came and went and. to date,
there has been no attempt to set a precise
date tor opening and operating these studios
for production and/for on-air purposes.

To the best of our knowledge. proof of
performance tests are still hung conducted
and cross-connections between these siu-
dios and the master eontrel mainframe unit
remain to be completed. —Gary A. MNawreo,
president. National Federafion of Federal
Ewmployees Local 1313, Washington.

Editor's note: Reader Mareo is corvect. VOA had
pletied to heee the stadios fn opevation by the begin-
wing of 1959, bat did wol ke the deadlive. The
contractor and sabeontractors sttt have o tot of bags
to atork aut,” aecording to VOAL

Hausman remembered

EDITOR: In your Jan. 30 story about Louis
Hausman's death there is no mention of
what may be considered his primary contri-
bution to the broadcasting industry. He was
the man chosen in 1959 to become the
tfounding director of the Television Infor-
mation Office. It was his fate to open the
offiee at the height of the quiz scandals in
Qctober of that year. Hixs first move was to
make a kevnote speech at the Broadeasters
Promotion Assoctation Convention in Phil-

adelphin. where he advised the television
industry to admit its mistakes and to resume
its programing responsibilitics.

His next steps were to build a library to
supply information to the public as well as
10 the industry and to commission the Rop-
er organization to conduct surveys of the
public’s attitudes toward television. In his
brief time at T1O. he initiated publication of
scholarly studies of television. including
teachers™ guides: placed ads promoting out-
standing network progriming in opinion-
lcader magazines. prepared presentations
for on-air and academic study discussions.
and dozens of other innovations to bring the
medium closer to its ~“many publics.™

Now there are no more dragons to fight,
TIO is gone, as is the giant of a man who
started it. He leaves behind two legacics—
the prestigious TIO Library. now to go to
the Museum of Broadeasting in New York
City: and the Roper Report to continue un-
der the uegis of the National Association of
Broadcasters.—Catharine Heinz, director,
Broadeast Pioueers Library, Washinglon.

Clarification

EpTor: [ am Natiered by your Feb. 6 edito-
rial attacking my article on deregulation
(Jan. 30). In fairness. however, the article
does not call on broadcasters to give up
hard-won freedoms, kiss good-bye the terri-
tory they have won in a lifelong battle. or
20 1o prlxon

We now know what former FCC Chair-
man Mark Fowler meant by TV deregula-
tion—more stations and more spot inven-
tory on each station. ie..  more
competition. Add to this the rapidly ex-
panding competition from cable. which can
sell both its advertising time and its pro-
graming, and you have trouble for tradition-
al television.

The article™s argument. simply stated,
this: If Congress wants local frec u.lwmon
to provide meamnﬂml local service. it can-
not permit all of the profit 1o be s(|uu./ed
out of local station operation. And.

ants to preserve local free television, Cun-
gress is going to have to do something
protect frec television from wrnn"-heddcd
deregulation. The price to broadcasters for
the protection will be provided local ser-
vice,

My article concludes:

“QOver the past forty years. free televi-
sion has. almost by its very existence. done
more to unite and bring together the people
of the United States. given a greater sense
of common national purpose. kindled more
hope. ignited more ambition among the dis-
advantaged. given to the privileged more
understanding of the plight of those less
fortunate. and opencd more Americans’
eyes and minds to the world around them,
than all other media combined. We would
be a nation of fools were we further to
weaken free television. let alone give it up.
To this end. the FCC should restore to a
high place in its regulatory agenda the con-
servation of this precious national  re-
source.”

I'll stand by this conclusion—Victor E.
Ferrall Ji.. parteer, Crowell & Muoring,
Washington.

e



Mondaya

N
Memo

A cable must-carry commentary by John P. Cole Jr., Cole, Raywid & Braverman, Washington

of local stations has assumed the di-
mensions of a crusade taking precedence
over such lesser concerns as the deficit, the
war on drugs and even pay raises. For some
within the broadeast industry. must carry
has become an obsession. We thus seem to
be on the verge of yet a third ¢lash over this
“won’t die'’ issue. This time. however, the
Little Big Horn shifts trom the regulatory
arena to the Hill. Let's at long last place
this matter in perspective, bring sanity to
the table, and. just perhaps, avoid a little
deja vu. For if the conflict is still once more
to be joined, it is again the Indians who
must inevitably prevail.

First. however, it should be made clear
that cable has no exclusive claim on the
First Amendment. But for persistent con-
scious vacillation, geared chiefly to the par-

or not a few in the hallowed halls of
Congress, mandatory cable carriage

=

ticular business objective of the moment,
the broadcast industry long since would
have achieved its due as a full member of
the press community. entitled to complete
parity. Electronic media, whether broadcast
or cable. no longer can afford hypocrisy
and duplicity as the comerstone of regula-
tory/legislative policy in this crucial regard
without inviting lasting damage to those
precious freedoms conferred under the First
Amendment. A truly independent Fifth Es-
tate free of petty politics and governmental
intrusions even of the subtle variety is a
commendable and, I think, achievable goal.

It is high time that our responsible lead-
ers, both in and out of government. face up
to fundamental law. An appropriate starting
point might well be the text of the Speech
and Press Clause itself:

“*Congress shall make no law...abridg-
ing the freedom of speech. or of the press.™

By this simple yet majestic command, it
is government that is unconditionally con-
strained. As Justice Robert Jackson once
observed, the framers, based on their first-
hand experiences with the English king.
‘*did not trust any government’’ and there-
fore prescribed specific areas as off-limits
even to the potential for legislative mis-
chief. Foremost among those special pre-
serves is ‘‘speech and press.”” As judges
and justices repeatedly and consistently
have held, any “‘concept that government
may restrict the speech of some elements of
society in order to enhance the relative
voice of others is wholly foreign to the First
Amendment.”” And if to some that may
sound ambiguous or equivocal, try: *“The
First Amendment proscribes governmental
efforts to favor one speaker over another.””
Surprising as it may be, the forefathers
made no exceptions, not even for owners of
television stations.

That Geraldo, Jim and Tammy, or Dan
Rather and Paul Harvey, and even Procter
& Gamble or NBC, individually or collec-

ééThere is no way
in which
mandatory cable
carriage can be
reconciled with
the First
Amendment.”’

tively, carry the Holy Grail thus warranting
special governmental enhancements for dis-
tribution of their word represents little short
of heresy on the First Amendment. Televi-
sion licensees, whatever their nobility or
the social value of their message, and how-
ever tlight their grip on the local political
pulse, do not constitute a privileged hierar-
chy elevated above the pedestrian concerns
of the First Amendment. The extraordinary
phenomenon here is that there are so many
in government, both elected and appointed,
only too eager t0 accommodate—whatever
it may take—the importunings of those few
holding the enormous power to use the na-
tion’s airwaves. A still sadder commentary
is that virtually all of these minions simulta-
neously profess unyielding allegiance to the
First Amendment and all for which it
stands.

From whatever perspective one may
view must carry, and however ‘“‘socially
rewarding’” the scheme may be perceived,
there is no way in which mandatory cable
carriage can be reconciled with the First
Amendment. Government, when it purports
to make a substantive judgment that the
voice of the local station owner (whoever it
may be) is of more value than that of *‘less-
er’’ speakers (e.g., ESPN, USA Network
or CNN), intrudes into a reserve from
which it is barred by the Constitution. Such
conclusion is all the more manifest when it
is recognized that the local licensee is al-
ready conferred with a valuable means of
independently communicating his views
while those less privileged must depend

upon the vehicle of cable for distribution of
their message.

There are under the law no second-class
speakers, except of course in the eye of the
beholder/viewer, where there are likely an
abundance—ot both the broadcaster and ca-
ble stripe. It is only individual editors and
viewers. and not government, that are qual-
ified to render such critical judgments. As
the chief justice wrote in the celebrated
Miami Herald opinion: “*[W]hether fair or
unfair...[i]t has yet to be demonstrated how
governmental regulation of [editorial dis-
cretion] can be consistent with First
Amendment guarantees of free press.”

When public officials openly proclaim
that they are weighing major policy deter-
minations, or that certain privileges will be
withheld, all depending upon whether cable
systems “‘voluntarily’’ acquiesce in a re-
gime of must carry, they not only demean
the institutions they serve, they abuse their
high office. Pressing such “'stick or carrot™
choice, when the “'stick ™ is constitutionally
protected speech rights, constitutes a base
misuse of authority.

Roundly condemning such coercion. the
Supreme Court once aptly characterized the
process as ‘‘no choice’” except one "be-
tween the rock and the whirlpool.”” Neither
may industry trade associations through ne-
gotiated protocols confer on government
that power which the First Amendment
withholds.

Parenthetically, these identical principles
pertain equally to the so-called tairness doc-
trine and the political maelstrom currently
surrounding that archaism. That many will-
ingly would surrender their speech free-
doms as a trade-oft for regulatory conces-
sions cannot water down the constraint
which the First Amendment firmly fixes
upon government. Such freedoms are not
subject to barter.

None of the foregoing is even to suggest
that cable carriage of local stations is not in
the public interest. Indeed, upward of 96%
of such stations are carried and will contin-
ue to be so carried. The point is only that
under our constitutional system, the mak-
ing, or implicit forcing, of such judgments
is foreclosed to government. Virtug, in
whatever perceived magnitudes, is never
the standard for gauging the constitutional-
ity of a restraint of free speech.

With but a little objectivity and some
small attention to constitutional principle. it
may just be that a free, independent press
will survive, and even flourish. for all me-
dia. One constructive way to hasten the day
is to cut out the rank duplicity. The Consti-
tution, especially in the context of equality
under law, is an apolitical instrument.
Wheeling and dealing in protected speech
freedoms, whatever the medium, overtly
politicizes the First Amendment, grievously
undermining its essential purpose. 5]




Bronson Pinchot and Mark Linn-Baker. A male comedy team that plays classic comedy
with the same deft touch as history’s best male comedy teams. Now, with 100 half-hours
available fall ’90-'91, Balki and Larry are the perfect match for your station.

WARNER BROS. M/ B

DOMESTIC TELEVISION Miller- Boyelt
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WPGH-TV

a subsidiary of Lorimar Telepictures Corp.

has been acquired by

Renaissance Communications Corp.

The undersigned acted as financial advisor to
Lorimar Telepictures Corp. in this transaction.

MORGAN ISTAJ\ZLEY& CO.

January 10, 1989
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NAB, INTV blast FCC plan to delay start of syndex

They say postponement of Aug. 18
effective date would hurt stations
that bought shows at NATPE

The FCC's anticipated vote this Wednesday
(Feb. 22) to put off the effective date of its
new syndicated exclusivity rules stirred the
National Association of Broadcasters and
the Association of Independent Television
Stations to issue a joint press release last
week protesting any such move. They said
any delay would penalize broadcasters who
bought syndex rights in the belief the rules
would go into effect, as originally mandat-
ed. on Aug. 8.

NAB and INTV issucd the release on
Feb. 16 stating they are “‘strongly op-
posed™™ to a postponement—the day after
the FCC cut off any party

pared statement: **It’s an apparent attempt
to convey misinformation to the FCC
through the trade press after the window for
comments has gone down.”

Said Shaun Sheehan, a Washington lob-
byist for Tribune Broadcasting: **It’s very
clear to me what they've attempted to do
here is browbeat the FCC by trade press.”

Steve Effros. president of the Communi-
ty Antenna Television Association, was un-
impressed by the tactic. ~~Whatever the
commission’s decisions are. they are not
going to be affected by a press release at
this point.”” he said. “"If they are, it indi-
cates that the commission is in worse shape
than [ thought. And even I don't think the
commission is in that bad a shape.™

At the urging of broadcasters and pro-

the NCTA petitioned the FCC
last August to “‘reconsider the wisdom™ ol
imposing them. But. recognizing that the
FCC was unlikely to undo completely what
it had done. it asked for changes to give
systems lime to acquire and install equip-
ment necessary to delete and substitute pro-
graming automatically. The one-year tran-
sition period is ““wholly inadequate.” it
said. It should be no less than two. it said.

Owners of superstations that count on the
national reach afforded by cable carriage
took similar stances in their petitions for
reconsideration. Turner Broadcasting Sys-
tem. owner of WTBS(TV) Atlanta. said the
rules should become effective one year
from the day the reconsideration order is
issued. (If the FCC votes as expected on
reconsideration this Wednes-

bad law.""

from talking directly to FCC
officials about syndex by re-
leasing the “‘sunshine no-
tice’” that reconsideration of
the rules was on the Feb. 22
meeting agenda.

“Its time for syndex to
move forward.” said Nation-
al Association of Broadcast-
ers President Eddie Fritts,
elaborating on the lerse re-
lease. “'The reconnaissance
we picked up that there
would be another delay dis-
turbs us greatly.”” he said.
**Broadcasters...have alrcady
begun buying programing for
this fall's lincup and paying
for the syndicated exclusiv-
ity. It would be a tragedy if
the commission were to delay
implementation beyond the Aug. 18 date. It
would clearly penalize broadcasters who
have acted in good faith.”

INTV President Preston Padden made the
same point. “‘l don't think anybody at the
FCC has any conception of the real world
impact of delaying the effective date on all
of the people who just came back from
spending millions of dollars at NATPE,™
he said. It makes all the difference in the
world if you can't, in fact. get what you
bargained and paid for.”

Opponents of syndex. who have urged
the FCC to postpone the effective date for
as much as three years. characterized the
press release as an attempt by the broad-
casters to circumvent FCC ex parte rules
prohibiting direct lobbying a week before a
vole.

James Mooney. president of the National
Cable Television Association. said in a pre-

Fritts Padden
gramers, the FCC last May adopted syndex
rules similar to thosc it repealed eight years
earlier. The rules would empower televi-
sion stations to enforce the exclusivity of
syndicated programing against cable sys-
tems that import duplicative programing on
superstations and other distant broadcast
signals.

As now written. to take advantange of
the rules. broadcasters would have to con-
tract for ““syndex”" rights from programers
and notify atfected cable systems within 60
days of the contract and no less than 60
days before exclusivity is to commence. To
give cable systems an opportunity to gear
up to delete or substitute for duplicative
programing. the FCC adopted a one-year
““transition period.’" It said cable systems
would not have to drop any programing
until after Aug. (8.

Calling the syndex rules “*bad policy and

day. the order would likely
be  issued  within  two
months.) Tribune. owner of

superstation WGN-TV  Chica-
go. said the transition period
should be stretched to three

years.
By contrast, INTV filed a
petition. arguing that the

transition period should be
truncated and that the effec-
tive date should be no later
than July 15, 1988—one year
atter the original order was
released.

To persuade the FCC 1o
lengthen the transition period
and shift more of the admin-
istrative burden of rules from
cable to broadcasting. NCTA
made a big lobbying push in
the two weeks prior 1o issuance of the
**sunshine notice. " Several NCTA officials
made the rounds of the commissioners’ of-
fices: Mooney. General Counsel Brenda
Fox: Chairman John Goddard. of Viacom
Cable: Viece Chairman Robert Miron. of
Newhouse Broadcasting, and executive
committee member Amos Hostetter, of
Continental Cablevision.

Padden said he did not believe the push
was decisive. “*They may have flooded the
eighth floor with more people than we did
in the last week.” he said. ""But we don’t
think that is likely to tip the balance one
way or another.’

After learning of the FCC's intentions,
he said. he and Jim Hedlund. INTV's vice
president. government relations. visited the
offices of two commissioners last Tuesday.
Patricia Diaz Dennis and James Quello.
**We have not stopped talking to commis-
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Buyers found for Knight-Ridder’s eight TV’s

Knight-Ridder last week said it expected to complete shortly
‘negotiations” with several unidentified companies for the sale
of its eight VHF affiliate TV stations for a purchase price of more
than $400 million. In fact, earlier in the week, more than one
party had signed contracts to purchase some of the stations,
which will go to seven different buyers, said to include Young
Broadcasting, Burnham Broadcasting, News-Press & Gazette
Co. and Narragansett Capital Corp., the last said to be the only
purchaser to buy more than one station.

The sale will be the first major block of stations sold since
suggestions of a softening in the afiiliate TV marketplace sur-
faced. Yet the prices that will be annocunced will not likely settle
the question. Young, for instance, will purchase wKkrN-Tv Nash-
ville, an ABC affiliate, for a price reliably said to be about $50
million. While that sum is a significant multiple to a small cash
flow for the station, it represents a compounded capital gain of
only about 5% since 1983, when Knight-Ridder bought the ABC
affiliate for $37 million

Narragansett Capital Corp. said it purchased two of the

Knight-Ridder stations, wprl-Tv Providence, R.I., and wTkR-Tv
Norfolk, Va. Narragansett partners, Jonathan Nelson and Greg-
ory Barber, declined to comment on the price paid, but industry
sources said the Providence, R.|.-based venture capital firm
paid roughly $150 million. Burnham was said to have bought
WALA-TV Mobile, Ala., and News-Press & Gazette Co. was said to
have bought koLp-Tv Tucson, Ariz.

Knighi-Ridder declined to say who the other buyers were last
week but informed sources indicated that broadcasting division
President Dan Gold would not be one.

Gary Gensler, a partner at Goldman Sachs & Co., which
handled the sale for Knight-Ridder, said the sales indicated a
continuing interest in affiliate TV stations: “There were close to
35 different companies or individuals who went through the due
diligence process [including discussing possible contracts). |
have sold a lot of other industries, and would call that a deep
marketplace.” While declining to comment on specific buyers,
Gensler said none of them qualified for tax certificate treatment
and most represenied private companies.

sion people about this issue since they
adopted 1t last yeur,”” Padden said. “"There
has been no failure to communicate the
broadcasters™ position on these issues.’

Although there was a growing consensus
among broadcasters and cable operators
that the FCC would vote a postponement,
none was certain how long it would be.
Padden said he believed FCC Chairman
Dennis Patrick had proposed to his fellow
commniissioners exiending the eftective date
to one year atter the release of the reconsid-
eration order. as Tumer had requested.

Effros had no inside information. but he
said “‘logic’” would dictate changing the
effective date 10 either Jan. 1 or July 1 so
that it would coincide with the start of the
compulsory copyright license accounting
period. "If the commission changes the
value of a [distant] signal in the middle of a
period [by imposing syndex]. it is going to
create one hell of a problem for evervbody
in terms of accounting. lawsuits and every-
thing else.”” he said.

In addition to the transition period, the
FCC is also expected to modify in some
fashion the notification periods and proce-
dures. In their petitions tor reconsideration,
NAB and INTV asked the FCC to drop the
requirement that stations notify cable sys-
tems within 60 days of contracting for syn-
dex rights and replace it with a requirement
that stations notify systems at least 90 days
before exclusivity takes etlect.

The NCTA. n its petition, said the rules
should be changed to require broadcasters
to give cable systems a vear’s notice.

News that the FCC might postpone the
date did not have quite the impact outside
o' Washington thut it did inside. Martin
Colby, vice president and general manager,
XETV(TV) San Diego. expressed disappoint-
ment, but said “it isn’t going to change any
of our programing plans.™

Dennis Gillespie. executive vice presi-
dent, marketing. Viacom International. said
any delay would simply contribute 1o the
uncertainty surrounding the programing
marketplace. “*A delay will string out the
inability of broadcasters and cable operators

to make hard plans based on hard rules and
hard regulations.”” he said.

The debate at the FCC over the length of
the transition period could be academic.
NCTA and a group of cable systems led by
the law firm of Cole. Raywid & Braverman
have promised to challenge the syndex rules
in court. If they do, and if the court grants a

stay of the rules until the case is resolved, it
may be vears before syndex takes etfect.
“They have made their comments for
months and we have made our comments
for months.”” Effros said. **The commis-
sion is going to do whatever it does and
then the entire thing is going to be tested i
court. o

‘Moonlighting’ grows dim

Formerly top rated, program loses
ratings and is put on hiatus until
April; ABC prepares to premiere

two new comedies in early March

Once the series that all others were judged
against, ABC’s Moonlighting has fallen on
hard times in a relatively short period of
time. The network has decided to place the
tformer top-rated show on hiatus until April
10 make room for two new comedies.
Moonlighting, averaging a [3.5 rating
and a 26 share for the season and ranked
29th among prime time series. may or may
not return to its Tuesdav. 9-10 p.m. slot.
according to Jay Daniel, the show’s execu-
tive producer. “*The decision will be based

ABC’s ‘Moonlighting’

partly on the results of the experiment of
moving Roseanne to the later time period.”’

Daniel said the network and producers of
the show were aware the show would run
out of episodes during the season, due to
the writers” strike, which delayed produc-
tion. “‘Because we shoot 85-90-puge
scripts, it takes us at least nine days per
episode,’” he said. ““When we come back
in April we'll have eight fresh episodes that
will take us through the May sweeps.’

While Daniel acknowledged the show
has suffered some erosion—""We're no
longer a top 10 or top 15 show’—he added
that ‘*a lot of shows would kill for our
ratings.”” He atributed some of the decline
to NBC. ""NBC’s scheduling of /n the Heat
of the Night was a deft counterprograming
move,” he said. *~While Moonlighting does
better in the urban overnight markets, In
the Heat of the Night pulls better numbers
from the rural markets. Subsequently, we
find ourselves in second place once we get
all the ratings numbers in.””

Chances that despite the sagging ratings,
the show will return for another season.
“We haven’t gotten any official commit-
ment yet,”' he said, “*but they're [Cybill
Shepherd and Bruce Willis] both under con-
tract with the network through next year.”

Anything But Love (tentative title). a
half-hour romantic comedy starring Jamie
Lee Curtis and Richard Lewis. premieres
Tuesdav, March 7, at 9:30-10 p.m.

Coach, starring Craig T. Nelson, pre-
mieres on Wednesday. March |. at 9-9:30
p-m. A special sneak preview of Coach will
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‘Anything But Love' premieres on ABC March 7

air on Tuesday, Feb. 28, at 9:30-10 p.m.

The comedy Roseanne, currently in the
Tuesday, 8:30-9 p.m. time slot, will move
to the 9-9:30 p.m. slot to make room for
The Wonder Years, which moves trom the
9-9:30 p.m. slot on Wednesdays. Koseanne
is averaging a 23 rating and a 34 share for
the season, and is ABC's highest-rated

show. second overall to NBC’s The Cosby
Show.

The network, in moving Wonder Years,
is hoping the earlier time period will attract
younger viewers to the show. The Emmy
award-winning show has seen its ratings
decline and was ranked 38th among prime
time series last week. a

‘Coach’ premieres March 1

Ancier leaves Fox Entertainment

Chernin tapped tc head new Fox
Entertainment Group, reporting

to Kellner; Wendle now in charge
of FEG programing deveiopment

There was a management shakeup at Fox
Broadcasting Co. last week as Garth An-
cier, president ol Fox Entertainment, sub-
mitted his resignation last Tuesday (Feb.
14} to Jamie Kellner, FBC president. The
following day. FBC announced that Peter
Chernin, former president of Lorimur Film
Entertainment. was named president of a
newly created FBC division, Fox Entertain-
ment Group (FEG).

Chernin becomes the number-two execu-
tive at FBC. reporting to Kellner, with
overall responsibility for programing and
development. advertising. promotion, busi-
ness affairs. publicity and corporate cre-
ative services. Kevin Wendle. executive
vice president. Fox Entertainment, be-
comes executive vice president, FEG. in
charge of programing and development. re-

Ancier

porting to Chernin. Rob Kenneally, senior
vice president. programing, continues 10 re-
port to Wendle.

As head of Lorimar Film Entertainment,
disbanded in the wake of the Warner-Lori-
mar merger, Chernin oversaw the develop-
ment of a slate of films including ‘‘Danger-
ous Liaisons™” and ‘'Running on Empty,”
both of which have been nominated for
Academy awards this year. Before that,
Chernin was executive vice president, pro-
graming and marketing, Showtime/The
Movie Channel Inc.

As to Ancier’s departure, the company
said that Ancier told Keller that he wanted to
resign as early as last September, but agreed
10 stay on to insure a smooth transition. That
was three months after a restructuring in
which he hecame president of the new entity
known as Fox Entertainment. with Wendle
stepping up as executive vice president with
direct oversight of FBC programing and
scheduling, and Kenneally right under him.

At the time, Ancier’s new role was de-
scribed by the company as involved with
“strategizing and setting policy.’” Ancier 1§
credited with putting in place the Sunday
night schedule that is now sucesstully chal-
lenging ABC, NBC and CBS, often placing
first in key demographic ratings. But he
was also frustrated in repeated efforts to
achieve smmilar results with comedy and
drama programs on Saturday night. Pro-
grams such as Mr. President. with George
C. Scou. Touchsione Television’s Down
and Out in Beverly Hills. and The Dirty
Dozen were all overwhelming and costly
failures.

It has been reality programing that the net-
work tumed to this season on Saturday to
provide some ratings growth, Also, after four
attempts. FBC gave up late night programing.

Nevertheless, sources said Ancier’s de-
parture was ““amicable,’” and that as part of
what was described as a “*generous™ settle-
ment agreement. Ancier has an option to set
up a production company on the Fox lot
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that would be tunded by the studio. He had
about two-and-a-halt’ years left on an em-
ployment contract that reportedly earned
him $400,000 annually.

As of last wedk, Ancier was still consid-
ering his options. His resignation takes ef-
fect March |, the day Chernin officially
comes on board. In addition to Wendle,
three FBC senior vice presidents will report
to Chernin: Sandy Grushow (advertising
and promotion), Ira Kurgan (business af-
fairs) and Brad Turell (publicity and cre-
ative services). Several vice presidents will
continue reporting directly to Kellner; Tom
Allen (finance). Andy Fessel (research) und
David Ferrara (aftfiliate relations).

In addition, Pat Mastandrea. FBC senior
vice president, sales and marketing. contin-
ues reporting to Kellner and will remain in
that post and not join the London-based Sky
Channel as reported one week ago (BROAD-
CASTING. Feb. 13). She is serving as a sales
consultant to Sky Channel, however, a
company spokesman said. O

Chernin
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Tradition meets technology: satellite dishes by famed Monte Carlo casino

U.S.-German production deals top Monte Carlo meeting

Anticipated new channels, cable and
satellite services in West Germany
lead to boom in program needs

American program dealings with West Ger-
man television. U.S. network production
tie-ups with Europe and the expansion and
contraction of the region's TV industry
were the talk of last week’s annual interna-
tional TV sales market at the French Rivi-
era resort town of Monte Carlo.

International program co-production. its
future potential and its current limitations,
was also on the minds of many of the nearly
3.000 TV program makers. sellers and buy-
ers who throughout the week crowded the
suites. hallways and bars of Monte Carlo’s
Loews Hotel. the main venue of a gathering
its organizers characterize as a kind of elite
TV club of the Cote d"Azur.

(m]

West German television. expected in the
next year or two to witness the giowth of
highly competitive satellite and cable TV
services and the possibility of new or priva-
lized national channels. provided a good
deal of market news last week. with word
of program buys. satellite industry consoli-
dation and U.S. preduction tie-ups.

One of the show's big-budget buyers was
West German private TV channel RTL
Plus. The satellite-to-cable service has re-
cently begun to expand its audience reach
from 4.5 million cable homes to more than
10 million total viewers following the
granting of government licenses to retrans-
mit on over-the-air frequencies. and is ex-
panding its budget and program expendi-
tures as a result.

Competing for programing for the first
time with leading German broadcasters
ZDF and ARD. RTL Plus made the largest
acquisition announcement of the week. a

muitimillion-dollar agreement with MCA
for first-run and library titles and TV series.

Both companies declined to detail the
dollar amount—some placed it in the S30
million range—but MCA TV International
President Colin Davis called it the largest
single deal ever negotiated by MCA TV
International.

Davis also said the sale brought MCA.
which until recently had sold primarily to
German broadcaster ARD, record film
prices for a package of titles including **An
American Tail.”" "'The Secret of My Suc-
cess,”” “'Cry Freedom,”” “*Batteries Not In-
cluded.”” *‘Legal Eagles.”” **Psycho III"
and *"Dragnet,’” as well as another 15 first-
run and 100 rerun titles.

ABC’s new weekly Mystery Movies was
one of 14 TV series licensed to the channel.
along with network series Almost Grown,
Desperado and The Equalizer, mid-season
replacements Men and Coach and MCA
first-run syndication and library series.

RTL Plus film acquisition manager Er-
hart Puschnig said the channel. which is
negotiating other, smaller program deals
with Worldvision and New World. would
spend some $35 million or more.

The channel’s buying splurge is fueling
its rivalry with chief satellite competitors
Satl. partially backed by Germany's domi-
nant distributor Leo Kirch. and Tele5. with
minority ownership by Italian V magnate
Silvio Berlusconi. Interests in the three
channels overlap. however, and last week
brought news that German publishing group
Axel Springer. 10% owned by Kirch. is
seeking a 20% share in Berlusconi's 45%
stake in Tele5. According to one U.S. ex-
ecutive close to the German market, further
consolidations should be expected soon.

One American company taking a position
in the German market is Capital Cities/
ABC. which last week revealed it now has

a substantial minority holding in Tele-Mun-
chen. a Munich-based production-distribu-
tion company that is majority owner of the
TeleS satellite channel.

ABC’s Tele-Munchen deal. negotiated
late last year, will apparently focus on pro-
gram production. rather than broadcasting
or distribution (the company already has a
distribution deal with American network
CBS). said Tele-Munchen head Herbert
Kloiber.

American broadcasters CBS and Tribune
also announced programing tie-ups in Eu-
rope in which German TV companies figure
prominently. CBS Broadcast International
head Don Wear said last week his company
has an agreement in principle to commit
more than $1.5 million toward productions
of the European Coproduction Association,
a program consortium of Germany's ZDF.
Britain’s Channel Four. France’s Antenne
2. ltaly’s RAL. RTVE of Spain and broad-
casters from Austria and Switzerland.

CBI. which in the recent past has ac-
quired foreign product to bolster its catalog,
also will assume international distribution
of ECA’s existing 50 hours of product.
including two series. Ewrocop and the
Channel Four-produced The Manageress.

Tribune. which last year entered a co-
production partnership with Germany’s Leo
Kirch. is seeing the first fruit of that effort,
with the announcement last week of a feature
on the Achille Lauro terrorist incident. to be
produced joinily by the German Kirch's pro-
duction arm Taurus, Italy’s RAI2. France's
TF1 and Italian producer Alfa.

)

While distributors at the market spoke in
positive terms about the expansion of inter-
national TV opportunities. many cautioned
that the growth of the world program mar-
ket is uneven and venturous companies
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should be wary of pitfalls.

Last year's hottest market. France. for
instance. has now cooled considerably. not
just because of the flattening of price in-
creases after the initial competitiveness
brought about by new commercial chan-
nels. but also because of government inter-
vention.

Program quotas limiting non-European
material o 30% of stations” schedules are
now being enforced with large fines. ex-
plained French distributor Joel Nufter of
Eureka. leading top network TF1 and others
to purchase American shows more cau-
tiously. Quotas limiting the ratio of foreign
imports in all-important dayparts such as
prime time are also being considered by the
country’s newly established TV regulatory
authority.

Sellers at the market were also buzzing
about the impact of the past year's buying
surge in the UK. as Rupert Murdoch’s new
Sky Television satellite service. which took
to the air last month. competed for product
with the five-channel British Satellite
Broadcasting  direct-to-home  venture that
launches this fall.

Taogether. Sky and BSB are believed to
have already contracted for $1 billion in
American programing—Ilargely theatrical
films for their movie channels—and suppli-
ers are still  selling  them programs.
Worldvision already has a deal for series
with Sky. and last week said it is also in
negotiations with BSB for programing.
MCA, with most of its movies going to
BSB. said it met with Sky head Andrew
Neal in Monte Carlo last week to talk about
series programing.

Some. however, including London-based
Henson International’s Peter Orton. do not
think the UK is in a ""boom.”" despite 50%
higher fees for imported programs. ““The
UK is not a competitive market. it's just the
anticipation of competition.”” he explained.
It will be a real competitive market when
an imported American hour sells for
$150.000 10 $200.000 an hour. not the cur-
rent top price of $50.000.°

Worldvision's Bert Cohen also agreed
that while the UK is now experiencing an
expansion. he acknowledged that °“nobody
can predict what the UK market will look
like in three years” with anticipated
changes in media regulation aftecting ter-
restrial TV. as well as the addition of new
channels over-the-air and by satellite.

Similarly. distributors appeared univer-
sally excited about the possibilities that re-
gional and national commercizl expansion
in Spanish television may bring for their
praduct in the next year or two. but at the
same time waorried about an eventual con-
traction.

Waorldvision's Cohen said he was con-
cerned that “‘the expansion of markeiplaces
and the need for more product is often
followed by government quotas.” He add-
ed. however. that American programing
tis and will remain the cheapest form of
entertainment. And not only is it glossy,
but it is available at a cost that then allows
[national TV] to do its own programing.™

Stuart Graber. senior vice president. Lor-
imar [nternational. noted: **1 understand the

reasons behind having quotas, but don™t
think it's fair to put up a barrier in the
marketplace to good programs. | feel un-
comfortable with having a government re-
strict what people can have access 10.”

But for the present. overseas market
growth has done much to boost distributor
revenues. For example, Arnold Messer. ex-
ecutive vice president, Columbia Pictures
International Television. said he will have a
little over 5200 million in revenue from
international sales to TV for the fiscal year
about o end. almost double the previous
year's figure. and while fiscal year 1990
will not increase as dramatically. it will
stay at a similarly high level.

Twentieth Century Fox Television Inter-
national President William Saunders said
his company is also headed toward a record
sales year for international TV in fiscal
1989. ending June 30.

According to Columbia’s Messer. the
key 1o sustained international television
growth is the state of economic develop-
ment in each market. With an increase in
disposable income among consumers. he
explained, comes the desire by advertisers
to reach those consumers and the increased
use of commercial mediums such as televi-
sion. In the end. added Messer, *'the more
European broadcasters receive [from adver-
tisers]. the more they can pay'” for televi-
sion programs. including imports.

Agreeing was Lorimar’s Graber. "Its all
tied to advertising. how much spend is
there for TV media.”” he said. **Not until
this point was the stage set to make buys. Is
there going to be enough of an ad spend to
warrant the proliferation of all these out-
lets? 1 believe there will.™

O

Co-production talk could be heard through-
out the hallways at Monte Carlo. but under-
lying many such discussions here last week
wis whether the U.S. market must remain
the primary target of most coproduction
ventures. or whether the European or inter-
national TV market was becoming sizable
enough to pay a project’'s way.

Some didn't think so. According to
MCA’s Davis. "*For the foreseeable future.
a co-production requires a presale to the

U.S.: otherwise, it’s not making money "’

By contrast. Walt Disney's David Si-
mon. vice president, programing. Europe.
argued: "We can afford to co-produce
something that will never see the light of
day in the U.S. Europe is a very important
market: it's a primary market. With certain
types of projects that might work in the rest
of the world. but not in the U.S., we can
either forgo the U.S. or bring it 1o some-
thing other than network or syndication.™

Disney's Buena Vista Television Presi-
dent Etienne de Villiers explained that the
company is working without substantial
U.S. presales. both as an independent pro-
ducer cooperating with national broadcast-
ers to make programs for their individual
markets. and in more traditional multina-
tional co-productions, such as a special for
1989 paying tribute to the company’s cre-
ative roots in Europe. with possible partici-
pation by Britain's Independent TV,
France's TF1. ltaly’s RAI and Germany's
ARD.

Worldvision's Cohen, whose company
recently merged with producer Aaron Spell-
ing. felt the Disney approach could have
validity. **We're certainly open to all areas
of co-production. but more importantly. we
are examining a myriad of new opportuni-
ties as we approach the 1990's. including
the potential of product produced primurily
for the European market.™

One British broadcaster. TV  South,
through its Telso International arm. has also
pursued expensive. long-form programing
without commitments from U.S. end-users.

According to Telso’s Ann Harris. con-
troller of international programs, four mini-
series projects have been financed out of
Europe. with the U.S. conceived of more as
a serious post-production market than a pre-
sale market.

Beginning production next week. for in-
stance. is a $5 million. six-hour mini-series.
The Magistrate, a Mafia story set in ltaly
and Australia. with TVS as commissioning
partner and presale partners Australian
Broadcasting Corp. and ltaly’s Reteitalia.

The company is trying similar approaches
for its §5 million mini-series co-praduction
Aet of Betrayal with France’s Revcom. and
the $7 million Telso-Reteitalia four-hour
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Endless Game, neither of which yet has
U.S. buyers. One other Telso project, the
four-hour $8 million Murderers Among Us:
The Story of Simon Weisenthal, was com-
missioned without a U.S. partner, but will
air in April on HBO.

But Roger Miron, director of sales for
Thames Television International, argued
that for any co-production ‘‘the American
dollar represents a substantial figure if you
can do it, and it also acquires a particular

cache to have a network deal.”

While long-form programing remains the
main form co-productions have taken to
date, Columbia’s Messer argued that series
production is more important in the long
term. “‘A good mini-series is fine,”’ said
Messer, *’but what will really make it a
business is to get 22 episodes a year, hope-
fully for five years. The efficiencies of TV
are best served in series. For mini-series,
you always have to re-create the wheel.”’

Messer said Columbia has already tried
unsuccessfully to co-produce series; it is
now looking at a weekly series project to be
shot in Nice, France with unidentified
French, Italian and German partners. ‘‘Ulti-
mately, we’ll be able to produce series in
Europe with Europeans as partners,”” added
Messer, “‘but they have to meet us at least
half way,”” particularly regarding the man-
aging of writing and production timetables
to speed program output, O

Multicomplaints against Multivision

Communities upset over rate hikes and
service meet with Al Gore; overbuilds
are recommended; company president
says increases were necessary to
maintain and upgrade systems

Senator Albert Gore (D-Tenn.), responding
to complaints by 22 Tennessee communi-
ties about cable service provided by Mul-
tivision, an MSO serving 600,000 subscrib-
ers in that and 13 other states, held a
seminar in Huntingdon, Tenn., last week
on how subscribers could get better service
at lower rates. (Multivision is one of sever-
al media companies owned by broadcasters
[. Martin Pompadur and Elton Rule.)

The thrust of Gore’s remarks, according
to one mayor present, was that since re-
regulation was unlikely, providing competi-
tion to existing cable service was the best
way for cities unhappy with Multivision to
respond. Among those present at the meet-
ing were Tommy Thompson of South Cen-
tral Bell; wireless cable operator Phil Mer-
rill; Wireless Cable Association President
Bob Schmidt; Washington consultant Chip
Shooshan; an official from Glasgow, Ky.,
which has a municipally owned cable sys-
tem, and several Multivision officials, The
speakers discussed the advantages and
problems inherent in providing competition
to cable, said Huntington Mayor Waldon
White, and the mayors now plan to study
whflher any of the alternatives are econom-
ica

Gore aide Roy Neel told BROADCASTING
that Gore *‘is trying to figure out if this is a
problem related to one company or whether
this is representative of a national trend”’
before deciding whether legislation is need-
¢d. The senator is awaiting a response from
Multivision, said Neel, and Gore plans to
push for oversight hearings in the Commu-
nications Subcommittee.

Cable officials said last week they under-
stood that Gore was not advocating tele-
phone company entry as a solution. But
[Neel said: “*I don’t believe he has preclud-
&d telco entry. I know he has not ruled it
out.”’ But Neel said Gore would not sup-
port telco entry without ‘‘protections.’’

Gore’s interest has sparked concemn
among cable officials in Washington. One
source said that National Cable Television
Association President James Mooney is
“‘very upset’” at the situation in Tennessee.
Another cable source said ‘‘a good 90% of
the cable industry is aghast at what they are
doing and the way they are doing it.”’

Multivision, however, has begun reas-
suring localities that it intends to upgrade
systems, that it is a long-term player in the
cable business and that its rate increases
were justified, tied to repairs in aging cable
plant. Privately, the company admits it
made some mistakes and handled certain
situations poorly. Some of its staff respon-
sible for some of the problems have been
replaced by new personnel.

What has the communities upset is Mul-
tivision’s rate increase—from $15.50 a
month to $19.95—since buying the systems
from Essex Communications, and problems
relating to service. ‘‘We expect them to
make money,”’ said Mayor White, ‘‘but
don’t gouge us.”” That scene has been re-
peated elsewhere. In Henderson County,
N.C., county chairman Bill Drake said he
has written letters to Senators Jesse Helms
(R) and Terry Sanford (D) over Multivision
rate increases from $15 to $19.95 and con-
tinued outtage and service problems that
began under the previous owner (Essex). In
Florida, Gulf Breeze is evaluating whether
to issue a request for proposal for a second
franchise to compete with Multivision. Cox
Cable had expressed interest in an earlier
RFP. Springhill, La., has granted a second
cable franchise to a local operator after
Multivision added the Discovery Channel
and raised rates from $12 to $16 for 18
channels of service, said city clerk Johnnie
McMahen.

Multivision President Chris Conley, re-
sponding to the rate controversy, said last
week: ‘I don’t think what we’ve done in
terms of rate increases and adding program-
ing is much different from anybody else....
Rate increases are a part of any business
and will appear on a regular basis. The
schedule and the magnitude of them is a
function of district and regional manage-
ment planning.”” The Tennessee mayors
have requested a reduction in rates, but
Conley said Multivision ‘‘told the mayors
unequivocally there would be no rollback in
the rate increase, but we would be looking
at how to continue our capital investment
program and improve technical service."

When Multivision took over the Essex
properties, said Conley, it realized substan-
tial capital was needed to repair aging
plant. Every dollar of the rate increases in
Tennessee has been put back into the sys-
tems through capital investments, said Con-
ley. *“We’re making an amplifier-by-ampli-
fier assessment’’ as part of an overall
engineering review.

Pl e dammtim = Fala AN 400N

And upgrades are high on the Multivision
list, added Conley. ‘*We've provided for a
continuing infusion of capital’’ in future
budgets, he said. Some upgrades may not
require rate increases, depending on the
quality of the plant, said Conley. **Channel
expansion itself wouldn’t put any pressure
on rates,”’ Conley said. But Multivision
faces a problem with smaller, older sys-
temns, he said. ‘‘Those subscribers have got
to amortize independently the capital in-
vestment, and when it costs $8,000 or
$9,000 to put each satellite channel on, you
really have to consider where the revenue
base is coming from to amortize that in-
vestment.”” Conley said Multivision is
looking at cheaper ways to interconnect
its numerous headends, including fiber
optics.

Multivision had closed several offices in
Florida and Alabama, which caused com-
plaints, but some of those offices have
since been reopened, said Conley. He said
the problem stemmed from a **billing com-
puter vendor [who] was unable to convert
the billing system on a timely basis with
accurate transfers, and that resulted in the
generation of thousands of inaccurate bills
which overloaded the 800-number system
procedure that had been planned.”

As to the threat of overbuilds, Conley
said that, based on his experience, ‘‘over-
builds never work.”” And he was unsure
whether he would automatically lower rates
if he were overbuilt. ‘1 don’t know neces-
sarily that lower rates win in an overbuild
situation. | think it just results in an effort
by both parties to continue lowering rates
until the weaker of the two goes bankrupt.”’
The key to winning in those situations, he
said, is ‘‘good marketing, good customer
service, good programing that’s differenti-
ated’’ and is accompanied by a high level of
promotion,

As to dissatisfaction by subscribers and
by elected officials, Conley said that ‘‘our
subscriber counts are growing,”’ and with
that growth **we’re meeting a need in a cost
structure that is marketplace competitive.’’
He said there was ‘‘no validity’’ to the
notion that Multivision paid too much for
the systems. ‘‘“We're all concerned that we
run our businesses in a responsible manner
so that we can continue to grow in a deregu-
lated environment,’” he said. Asked if Mul-
tivision will be in the cable business five
and 10 years from now, Conley replied,
*‘Most certainly. I'm not ready for retire-
ment.”” 0O
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NBC 0&0’s mull local news channels on cable

Several NBC O&O's have had preliminary discussions about
launching 24-hour cable news services in their regions, spurred
by NBC President Bob Wright's push to view cable as much a
partner as a competitor in the media mix. General managers
from the O&0O's were headed 1o Florida late last week for
meetings with top NBC executives, including Wright, where this
and other matters are expected to be discussed.

News of the discussions surfaced last week at a Southern
Cailifornia Cable TV Association dinner, where John Rohrbeck,
vice president and general manager, KNBC-Tv LOS Angeles,
said: "“Bill Cullen [president of United Cable in Los Angeles]
and | have discussed the feasibility of such a service for the
past few months.

The service, if developed, would incorporate fate news shows
of NBC O&Q'’s, with the possibility of affiliates participating as
well, Rohrbeck indicated. “For example,” he said, "we would
show the 11 p.m. news from New York City, followed by the
news in Chicago, followed by Miami and Washington.

For the moment, there have been no discussions of incorpo-
rating material from NBC News, O&0O general managers say.
But NBC has long had an interest in getting into the 24-hour
cable news business, first through an aborted attempt several
years ago, and more recently through an attempt to buy into
Turner Broadcasting.

Allan Horlick, general manager of wrc-Tv Washington, has
had preliminary discussions with cable operalors in Montgom-
ery County, Md., and Fairfax and Reston, Va., about a local
news channel. Horlick points to political convention coverage
as an example where a second channel could be useful. “We
sent 11 peopte to New Orleans...for reports on the 5, 6 and 11
p.m. news,” said Horlick. “There may be an audience interest-
ed in what effects them" that is not covered in the broadcast
news segments, he said. “We could have a fixed camera
covering the activities of the Maryland delegation,” for instance,
carried throughout the day and evening, said Horlick. A local
news channel would alsc allow for extended time for delegation

Cullen, Rohrbeck and Spancer Kaitz, president, California Cable TV
Association

members "to speak directly to their constituency,” said Horlick.
‘There may be some commercial viability” to the idea, said
Horlick, and the cable operator might “help to defray the cost.

NBC owns 50% of Long Island News 12, the 24-hour cable
regional news operation launched by Cablevision Systems'
Charles Dolan. Dolan has looked at expanding that to other
parts of the New York area, and other cities, and it appears his
effort in New York could be merged with wNsC-Tv's. Bud Carey,
vice president and generat manager of wnsc-Tv New York, said
“we're trying to figure out how to do that.” Carey said wNBC-Tv
would want wide carriage of a regional news operation, beyond
the systems that Dolan owns in the area.

Said Rohrbeck last week: “Up until a year ago | thought of
you all as the evil empire; then NBC became a player in cable
so I'm sitting here as one of you. As the number-one station in
Los Angeles, I'm also your number-one program supplier,” he
said.

RAB chooses Potash as new president

Former Capcities radio executive
will replace Stakelin on Feb. 27

After several weeks of industry speculation,
the Ruadio Advertising Bureau has named
Warren Potash to replace outgoing Presi-
dent and Chief Executive Otficer Bill Sta-
kelin. Potash is set 10 begin working at
RAB’s New York headquarters Feb. 27,
and is expected to remain in the position for
the next four vears.

On the surtuce, it doesn’t appear that the
change in leadership will mean any changes
in the organization. Potash said he plans io0
work with the RAB team that is already in
place. and said he anticipates a *‘business
as usual™” approach to their operations.

I don’t think P'll develop any thoughts
until I've had some time and service,”” said
Potash. ‘I didn’t come here with any “pre-
anything.””’

Potash, a 30-yeur veteran of the radio
industry whose positions have included
management and sales titles at several sta-
tions. was one of about 20 candidates who
reportedly applied for the RAB job. His
radio career began in 1958 as an account

executive al hometown station WKBW(AM)
Buftalo (now wwKB). When the station was
purchased by Capital Cities in the early
1960°s. Potash entered a long-term relation-
ship with the company that led 1o a 1970
appointment as vice president and general
manager of wPRO-AM-FM Providence. R.1.
Four years later, he became vice president
and general manager of Capcities/ABC's

Potash

WHBAP(AM)-KSCS(FM) Fort Worth, where he
remained until 1986.

After leaving the Texas stations, Potash
remained in the area and stayed involved in
radio by doing consulting work and scout-
ing out properties for sale. In recent years
he has :lso served on the board of directors
of publicly held Cellular Communications
Inc., a cellular radio company. and Darome
Inc., a privately held 1eleconferencing com-
pany.

Industry observers note that Potash’s
hands-on experience at stutions around the
country should give him an edge in commu-
nicating with and understanding the needs
of the many small-market stations in the
RAB’s membership. The RAB search com-
mittee that selected him for the position was
impressed by his ““excellent”” management,
salesmanship and people skills, according
1o committee Chairman Dick Chapin of
Chapin Enterprises, Lincoin, Neb.

““He knows how to run a radio station,
how to sell on the sireet. what makes pro-
motions tick and all of that,”” said Chapin.

Potash and his wife will be moving to
New York from their home in Fort Worth.O
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Access not a right of cable, says appeals court

Decision runs counter to 1984
Cable Act in saying that systems
can’t enter multiunit dwellings
to wire it landlord doesn’t agree

The U.S. Court of Appeals for the Third
Circuit has delivered a blow to the notion
that the Cable Communications Policy Act
of 1984 gives cable (television systems a
right of access to multiunit dwellings
whether the landiords involved want the
service or not. The court, in a case involy-
ing two apartment complexes in York
County. Pa.. held that it does not. at least
not in states that have not enacted laws
mandating such cable access.

The decision thus appears to run counter
to holdings of U.S. district courts in Massa-
chuselts and Georgiua as well as of the U.S.
Court of Appeals tor the 11th Circuit. in
Atlanta. The llth Circuit, for instance. held
that the Cable Act provides grounds for a
cable company to sue to place its cable in
open trenches provided by the developer for
utilities. The Third Circuit said its case
involves something more—a demand for
access 1o tenants inside the buildings target-
ed by the cable system. And it said the
Cable Act does not provide such authority.

The suit was brought by Cable Invest-
ments Inc., a Tele-Communications Inc.
system that had provided cable service to0
the properties owned by Waterford Asso-
ciates until the landlord. in July 1985. or-
dered it (0 cease the service by the follow-
ing Aug. l. Waterford began providing

prograning to the tenants through a satellite
master antenna TV system it controlled.
And CI sued in U.S. District Court. That
court dismissed the suit in an order predat-
ing by a week the IIth Circuit’s decision.
The district court refused to reconsider its
decision in light of the 11th Circuit’s. And
the Third Circuit saw no need to disturb the
district court’s decision.

CI had based its suit largely on the 1984
Cable Act. But essentially. the appeals
court based its decision on a section that
was not in the Cable Act, a section that had
been drafted and then dropped before the
legislation was enacted. Section 633 ex-
pressly provided for mandatory access to
tenants within a multiunit dwelling. The
court’s analysis of the Act’s legislative his-
tory led it to the conclusion that, in drop-
ping the section. Congress did not intend
cable companies to have the power '"to
impose their service on owners of multiunit
dwellings who choose not to use them.”
The court saw support for its view in the
fact that Congress also deleted sections that
would have required “‘just compensation™
10 property Oowners.

Besides rejecting Cl's claims regarding
the Cable Act. the Third Circuit found no
basis for Cl's other claims—that Waterford
had violated the First Amendment and the
free speech provision of the Pennsylvania
constitution and the state’s Landlord and
Tenants Act.

Some cable luwyers note that the opinion
applies only to the Third Circuit, which

includes Delaware and New Jersey. as well
as Pennsylvania. They also say the decision
would not affect New Jersey or Delaware,
since they have laws mandating right-of-
access for cable companies. And Harvey
Freedenberg, counsel for CI. agrees: 'l
don’t think the decision would have any
bearing on a state right-of-access law, if it
is found to be constitutional.”” However,
the counsel for Waterford. Deborah C.
Costlow. is not so sure. She noted that most
right-of-access laws were passed before the
Cable Act. And she said whether they
would survive court review would depend
on the facts, on the specific law and on
whether cable was being provided to ten-
ants in the multiunit buildings involved.

One question that remains to tantalize
cable lawyers is whether TCI wiil appeal to
the Supreme Court. They recognize that
although the decision is controlling only in
the Third Circuit. it could have a major
intluence on courts nationwide. Freeden-
berg said the question of an appeal to the
Supreme Court is being considered by his
client. He indicated an appeal would be
based on the contention the decisions of the
lith and Third Circuits are in contlict and
that the high court, theretore. must settie
the issue. Costlow sees no conflict. She
said the llth Circuit decision dealt with the
question of stunding to sue. The Third Cir-
cuit, she said, held that cable systems
““have no right of access’"to multiunit
dwellings. There was no need, she said, to
consider standing. o

NAB message to Hill: Proceed with caution

The telco TV entry saga continued last week as National Associa-
tion of Broadcasters President Eddie Fritts wrote Capitol Hill urg-
ing lawmakers to “proceed cautiously” before rendering any deci-
sion on whether the telephone industry should become a provider
of TV services. The request drew an immediate response from the
United States Telephone Association. USTA President John So-
dolski issued a statement commending Fritts for his “interest” in
the matter. Sodolski said the letter was a "“welcomed contrast to
the NAB's previous position taken in comments to the FCC.” But
an NAB source contended that the association’s FCC comments
sounded the same cautionary note.

Nevertheless, Sodolski found the letter encouraging because
"it supports a full debate before Congress on the issue in-
volved.” USTA, he stated, feels “such a debate is needed.” The
telephone industry believes, Sodolski said, “that after further
study the NAB and other interested parties will appreciate that
telco entry into the provision of entertainment television serves
the long-term interests of broadcasters, and the general public,
far better than the continuation of the cable monopoiy.”

Two weeks ago the association chiefs met, and Fritts later
told reporters that NAB is not negotiating with USTA and is far
from taking a position on telco entry into television. Discussions
between the Association of Independent Television Stations
and USTA are progressing at a faster pace. USTA has told INTV
it backs the idea of granting broadcasters free carriage.

Next week the issue lakes an even higher profile as USTA's
Sodolski and National Cable Television Association President
James Mooney appear on a panel before members of the
National Association of Regulatory Utility Commissioners com-

munications committee on Feb. 28. Also appearing on the
panel are Gene Kimmelman, legislative director of the Consum-
er Federation of America, and Cynthia Pols, legislative counsel
with the National League of Cities.

NARUC is holding its annual winter committee meetings in
Washington (Feb. 25-March 3), and the communications com-
mittee is expected to consider a resolution calling for elimina-
tion of the current legislative and regulatory prohibitions that
keep the telephone industry from offering video services in their
service areas. As the chief regulators of telcos at the state level,
NARUC's stand could prove crucial to determining the outcome
of this public policy debate.

Meanwhile, a counter-resolution protesting telco entry was
said to be in the works last week Sharon Nelson, chairman of
the Washington Utilities and Transportation Commission, is be-
lieved to be the driving force behind it. Nelson also chairs the
communications committee and is NARUC's first vice president
{she becomes president in November). The commillee’s vice
chair, Patricia M. Worthy of the District of Columbia‘s Pubiic
Service Commission, shares Nelson's skepticism about the
telephone industry's desire to become a video provider.
Worthy's concerns are twofold. She thinks it would be extremely
difficult to establish regulatory safeguards to prevent cross-
subsidization. And she has doubts about letting the BOC's
become owners of the content they would also deliver.

The telcos, which won support for their initiative from the
National League of Cities last year, continue to solidify that
relationship. Bell South and BELLCORE are sponsoring an
HDTV demonstration at an NLC conference in March.
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CBS banks on Eddi

Comedian's development deal
includes nontraditional special
that may signal new direction
for network's comedies

A decade ago, Eddie Murphy burst onto the
television scene, a 19-year-old with a
sharp, street-smart comedic sense that
earned him a spot in the comedy troupe of
NBC'’s Saturday Night Live. which in turn
made him a star. Now, in the role of pro-
ducer. Murphy has an exclusive three-year
development deal with CBS, which hopes
that star power can fuel the network's effort
to become more competitive with NBC and
ABC in the comedy arena.

A year ago, CBS launched a Tuesday
night comedy block that tailed to produce,
averaging around a 10 share before being
canceled after three weeks. At the start of
this season, the network launched four new
comedies. All but Mwrphy Brown have
been canceled.

All four of those comedies were tradi-
tional sitcom formulas, including two that
featured stars from comedy’s past—Dick
Van Dyke and Mary Tyler Moore.

Now, the network is experimenting with
new comedy forms in prime time with Eddie
Murphy a central figure. “*CBS is making a
substantial investment in comedy,”’ said Tim
Flack, vice president, comedy development,
CBS Entertainment. **it is very important to
us to have great comedy on the air.”

{The deal with Eddie Murphy is one ex-
ample of CBS’s effort to bring a younger,
hipper and certainly different brand of com-
edy to CBS. Another was the word from the
network last week that it had signed come-
dian Whoopi Goldberg to do a series next
season called Bagdad Cafe. That program,
to be produced by New World Television,
is based on the oftbeat theatrical of the
same name.

Murphy s television company, Eddie Mur-
phy Television Enterprises Inc. (EMTE). is
actually a partnership that includes himself
and two high school friends from Roosevelt,
N.Y., Clint Smith and Mark Corry. Despite
Murphy’s success in front of the camera,
neither he nor his two partners, all in their
late 20s, have experience running a televi-
sion production company. So they hired
Mark McClafferty, 40, a year ago as presi-
dent. He had served a four-year stint with
Glen Larson Productions as executive vice
president. Before that, McClafterty was vice
president. drama development. for ABC, and
before that he was supervising producer for
such ABC shows as Happy Days, Laverre
& Shirley and Mork & Mindy for Miller,
Milkus. Boyett Productions.

Paramount Pictures Corp., which has a
multi-year exclusive film deal with Mur-
phy. also has an interest in his television
company. The studio lends financial sup-

port to EMTE in exchange for an ‘“*in asso-
ciation with®* production credit for all its
TV projects, as well as television distribu-
tion rights.

Eddie Murphy’s first project for the net-
work, the first of three pilot/specials from
the company, is entitled What's Alan
Watching?, scheduled to air Feb. 27 from 8
p.m. to 9 p.m. Murphy himsell was active
in developing the initial project for CBS
and portrays soul singer James Brown in a
brief skit parodying the singer’s recent
criminal conviction.

According to McClafterty, ““When we
sat with Eddie to talk about what he wanted
to do tor his first show, he said he wanted
to do a comedy with late night sensibilities
in prime time.”’

What's Alan Walehing? has a lot of SNL
sensibilities, including highly irreverent
skits and send-up commercials, advertising,
among other things, ‘‘snoutless’” franks
(*'not a pig nose in the pack’’). The script

e Murphy

‘What's Alan

Watching?’

was written by three former SNL writers,
Bob Tischler, Barry Blaustein and David
Sheffield.

It’s all done within the context of a fam-
ily in which self-absorbed adolescent Alan
(plaved by Corky Nemec) is trying to es-
cape through the medium of television.

Alan is constantly grazing in front of the
tube with a remote tuner. Each click of the
tuner segues into another skit, perhaps the

Sports special

The National Academy of Television
Arts and Sciences’ annual Emmy
awards ceremony will be telecast na-
tionally April 15. The one-hour special,
syndicated by Raycom Sports Enter-
tainment to stations covering 85% of
the country, wili also include highlights
from the year in sports.




most irreverent of which is a Holiday on Ice
parody called Gandhi on fce (" You'll thrill
as that anorexic imp of India skates his way
into your heart and consciousness™’).

According to McClafterty, CBS has en-
couraged EMTE to challenge the normal
standards of prime time comedy. They
want us to reach.’” he said. ~"They ve given
us unlimited creative flexibility.”

And. with Alaa, at least, it seems to have
paid off. Both the production company and
CBS see a potential series emerging from
the project. depending on the ratings for the
special. But the ratings aside. ““there are
several opportunities for a series within this
special.,” said Flack.

The second EMTE project in the works is
a series commitment based on Murphy’s
box office hit. *Coming To America.”
Coming to America’  is a nine-episode
pick-up that will start production as soon as
the lead is cast. McClafferty was scheduled
to show CBS a candidate late last week. **1f
they like him, we go into immediate pro-
duction on the show.'" he suid. It could be
ready in time for late mid-season, he said.

Other current projects include a Christ-
mas-time made-for-TV movic that Para-
mount Domestic Television will syndicate
for December. This summer, the company
will distribute through Paramount Home
Video a series called Saturday Night Live:
The Best of Eddie Murphy. culled from
footage of his five seasons with the pro-
gram {(1980-85).

At the time EMTE signed its deal with
CBS. the company had a pilot commitment

with NBC, which has since been scrubbed.

‘Citizen’s’ arrest

Rosebud will continue to burn in black and white, as Turner Entertainment Co. an-
nounced February 14 it has “discontinued preparation” for the colorization of Citizen
Kane. "While a court test might uphold our legal rights to colorize the film.” said Roger
Mayer. Turner Entertainment Co. President, “provisions of the contract between RKO
Pictures, Inc. and Orson Welles and his production company. Mercury Productions, Inc.,
could be read to prohibit colorization without permission of the Welles Estate.”

Mayer told BRoaDCASTING that the decision not to colonize the Welles film was “indefi-
nitely postponed.” He also said it was possible Turner Entertainment would colorize The
Mugnificent Ambersons, Welles' second film, but not without first examining the “creative
and legal” aspects of such a decision.

Why CBS? *"They were wide open to  Paramount.

change.” said McClafferty. ] ‘The company’s first co-venture with Rev-
com. Not « Penny More, Not a« Penny Less,
based on the Jeffrey Archer best seller of
the same name, will start production in 60-

Kelly to head
development

for Paramount’s
Revcom co-venture

Frank Kelly has been promoted to executive
vice president, programing and develop-
ment. Paramount Domestic Television.
Kelly, who had been senior vice president,
takes on the added responsibility of over-
seeing development of the mini-series and
made-for-TV-movie product from Para-
mount’s joint programing venture with the
Paris-based Revcom. and continues to over-
see programing and program development
of all first-run, cable and pay television for

4 ’
Dove’ pulls CBS up the ladder
CBS tied with NBC for first place in week 21 (ended Feb. 12), aided Wednesday was a 22.2/33.3 win for CBS. as well as the concluding
by the unexpectedly high ratings for the four-part mini-series Loune- night for Dove, which garnered a 27.3/41 to take the number-one
sone Dove. Dove now ranks 14th on the all-time mini-series list. position for the week.
For the week, both NBC and CBS scored a 16.7 rating/25.9 share. Thursday night's averages are lower than usual, due to the broad-
ABC closed out the week with a 12.8/19.8. NBC managed. just barely. cast of President Bush's speech to Congress. For the night, NBC
to keep CBS from winning ail three nights on which Dove aired. pulled in a 22.0/34.9. CBS had a 12.1/19.1, while ABC had a 56/9.1.
NBC tock Monday away from CBS by running special broadcasts Friday was ABC's first, and only, win for the week. managing a
of Cosby, Golden Girls. Empty Nest, Cheers and Night Court. This  14.3/24.3, over both CBS's and NBC's 12.2 rating.
strategy gave NBC a Monday average of 20.4/29—a slim 0.1 rating Saturday went to NBC's 19.5/33.6. CBS had an 8.5/14.6 while ABC
point ahead of CBS's 20.3/29. had an 8.4/14.1.
Tuesday went to CBS with a 19.9/29.7 evening average. Dove CBS took Sunday with an 18.8/28.9, primarily on the strength of 60
pulled in a 24.8/37 that night o rank fourth for the week. Minutes’ 24.4/39 and Murder, Sihe Wrote's 22.2/33.
Nielsen Net Nielsen Net Nielsen Net

1 273/41 C CBS wednesday Movie 27 16026 A Full House 53 11.618 N Nightingaies

2 27141 N Cosby Show 28 157/24 N Nght Cour, special 54 11417 A Hooperman

3 256:37 N Cosby Show special 29 15627 N 227 55 11417 F Amencas Most wanted

4 24637 C CBS Tuesday Movie 30 15.5/22 N In the Heat of the Night 56 11419 N Mami Vice

S| 24735 A Roseanne 31 15.4/25 C Dallas 57 11120 N Unsub

6 24439 C 60 Minutes a2 147/25 A Perlect Strangers 58 107186 C 48 Hours

7 24 337 N Different World ] 14.72/21 C  Kale and Ale 59 10216 N Magical World of Disney

8 238/34 C CBS Monday Movie 34 14525 C Knols Landing 60 10015 C  Tour of Duty

9 238739 N Golden Girls 35 14426 A 2020 61 9816 A Mission Impossible

10 22832 N ALF 3 143722 C CBS Monday Movie 62 9716 A Man Called Hawk 5
n 22 3/34 A Who's the Boss? 37 14.0/23 N Father Dowling Mysteries 63 9.4/t5 A China Beach g
12 222/33 C Murder. She Wrote 38 139720 A wonder Years 64 9215 C Ths s Amenca. C Brown, part 5 3
13 21830 N Golden Girls. special 39 13.51% A Mooniighting 65 8.8/15 C Dolptn Cove 2
14 210/35 N Emply Nest 40 135/22 A Mr Belvedere 66 8816 C wWest 57th o
15 19930 N NBC Sunday Mowvie 41 13.3/20 N Family Ties 67 8414 C Cathys Valentne 2
16 196/36 N Hunter 42, 13.2119 A MacGyver 68 8113 F 21 Jump Street @
17 189/26 N Emply Nest. specal 43 13.220 N Midnight Caller 89 7913 C Smothers Brothers Vanety *
18 181,27 N Matlock 44, 13021 A Just the Ten of Us 70 7812 A ABC Sunday Mowie g
19 18.0/28 A Growing Pains 45 12619 A thinysomething A 7012 A Dynasty g
20 17528 A ABC Sunday Movie 46 12520 C Pres Bush to Congress. analysis 72. 56/10 A  Murphy's Law -
21 175/29 N Amen a7 125/22 C Falcon Crest 73 528 F Garry Shanding's Show 2
22 176/26 N Unsolved Mysteres 48 12118 € Paradise. special 74 5.0/8 A Fine Romance o
23 173/26 A Head of the Class 49 12018 F  Marmed.. With Chidren 75 4758 F Reporters z
24 173/25 N Cheers. special 50 11.817 N Day by Day 76 457 F Tracey Uliman Show &
25 16529 N LA Law 51 11.717 C  Newhan 77 366 F Duet e
26 163/23 A ABC Mystery Mowvie 52 11.717 N My Two Dads 78 295 F Beyond Tomorow o




90 days, Kelly said last week. It is sched-
uled for year-end delivery to the USA Net-
work, with a syndication window
subsequent to that (the dates are yet to be
determined).

Meanwhile, Kelly said last week he is
focusing on getting Tabloid launched for
fall 1989, which although not yet an offi-
cially confirmed *‘go,’” looks pretty cer-
tain, with over 65% of the country cleared,
mostly in prime access. ““We have a short
list of producer and anchor talent,”’ said
Kelly last week. Those assignments will be
named once the show gets the official nod,
expected in the next few weeks.

Kelly also said last week he’s preparing
for year three of Friday the 13th, and year
two of War of the Worlds. He indicated it
was unlikely the company, with its full
program plate, would launch any other pro-
grams beside Tabloid next fall. **The years
of multi-program launches are over.” he
said. “*Once the dust settles we’ll ry to
determine what makes sense for fall 1990,
or midseason {January 1990). We are just
beginning that process now.”’

New contract,
she wrote

‘Murder, She Wrote’ star Angela
Lansbury signs new contract to
appear on CBS in some capacity;
fate of series unsettied

Angela Lansbury will appear in a series on
CBS next season. Whether it’s the hit series
Murder, She Wrote, however, remains to be
seen. Last week Lansbury and her produc-
tion company, Corymore Productions,
signed a pact with CBS guaranteeing the
network exclusive use of Lansbury’s talent
in network television for the 1989-90 sea-
son. The agreement calls for Corymore to
produce a new half-hour series starring
Lansbury (a minimum of 13 episodes) the
year after the final season of Wurder, She
Wrote, one of two series CBS has in the top
20 (the other is 60 Minutes).

At 100th episode party for ‘Murder, She Wrote,” Angela Lansbury (second from right) is joined by
CBS executives (I-r) Barbara Corday, executive VP, prime time programs, Kim LeMasters,
Entertainment president, and Howard Stringer, Broadcast Group president.

Lansbury has said publicly she felt unap-
preciated by CBS, because the network ig-
nored complaints of stress she’d been expe-
riencing after five years on the Murder set.
The network also questioned her purchase
of the $6.000 designer gown she wore to
host last year's Tony Awards which aired
on CBS. (The network finally OK'd the
bill). At one point, ABC approached Uni-
versal about possibly moving Murder to
ABC as part of a second Mystery Movie
night. But CBS executives went to great
lengths in recent weeks to keep Lansbury in
the fold, including visits from CBS chief
executive officer Laurence Tisch and
Broadcast Group President Howard String-
er. The effort was capped with a lavish
Hollywood party Sunday, Feb. 12, cele-
brating the filming of the 100th episode of
Murder. Universal and CBS were still ne-
gotiating the terms of renewing the series at
deadline. But Lansbury’s new deal with
CBS assures that network that if Wurder
continues next season, it will be on CBS.

MCA’s program
proving ground

Company is using its wwoRr to
test shows for possible
national syndication

In arrangements that he termed *'partner-
ships™™ with advertisers, Michael Alexan-
der, executive vice president of MCA
Broadcasting, said last week that MCA’s
wWwOR(TvY) New York was in the process of’
developing several more shows which, like
The Morton Downey Jr. Show, could be
tuken nationally it a local test turns out
successfully.

At the same time that the station. MCA's
only broadcast property, is being used to
test national shows, Alexander talked about
how it is being positioned as a community-
oriented station in the local market, espe-

SyndicationaMarketplace

D.L. Taffner Ltd. has announced it will distribute Aguaventure on
worldwide basis outside the U.S. The weekly hall-hour series is
produced by Satellite Television Syndication Inc.

American Gladiators by Samue! Goldwyn Television has cleared
eight of the top 10 markets, representing more than 50% of the
counlry. Among the clearances are «HJ-Tv Los Angeles, wPwR(Tv)
Chicageo and weHi-Tv Philadelphia. One-hour weekly show is hosted
by former NFL veterans Fran Tarkenton and Tim Wrightman.

Claster Television’s Maxie's World has been ¢leared in more than
60 markets, representing 70% of the country, including all of the top
25 markets. The show is scheduled for a fall 1989 launch.

fu}

Saban Productions announced that two live-event, two-hour spe-
cials, Secret Societies and Corruption on Capitol Hill have been

cleared by the United/Chris-Craft, Gaylord, and MCA Station con-
sortium {The Program Consortium), representing more than 25% of
the country.

Orbis Communications, which was offering its first major film
syndication package at NATPE last month, reports that package
has now cleared seven markets nationwide. The 20-film package,
Carolco |, named for Orbis's parent company, is being offered on a
cash basis. It features films including “First Blood," the first film with
Sylvester Stallone as Rambo, as well as the Carolco-produced
"Angel Heart." The package also includes several pictures ac-
quired in a deal with London-based Hemdale Film Corp., including
Terminator” and "Kiss of the Spider Woman." Eight films out of the
package (including “Angel Heart” and “Kiss of the Spider Woman")
are being spun off for initial syndication exposure in a monthly
barter network cailed Orbis Showcase Network (11 minutes nation-
al, 13 minutes locat).

Oenndamctan Cakl S0 1000



Peggy Charren: A hard ACT to follow

Action for Children’s Television has a
small budget and a big mouth, and will
fold whenever the industry decides it
shouid.

That isn't a network executive's de-
scription of the Cambridge, Mass.-
based organization currently seeking a
cap on commercial time in children’s TV
and fighting a plan to beam news and
ads into classrooms. It's ACT founder
and President Peggy Charren's own
view of the group she started in 1968 in
her suburban Boston living room.

Charren attributes ACT's success in
lobbying federal agencies and broad-
casters to its "'up-front” political stance
against the over-commercialization of
television and to its love of that medium.
‘We have a sense of how important chil-
dren are but also of how impossible
censorship is as a solution to any cre-
ative problem. We can laugh with and at
the industry,” says the energetic 60-
year-old who loves to participate in the
NATPE Follies as much as she does
telling its members she’ll "see them in

court” if they don't make wonderful shows.

"Some call television the plug-in drug, but we've never felt
like that,” says Charren. "Television's terrific when it's terrific.
Some prominent industry members have returned the compli-
ment. Last Thursday night in New York City, Charren received
the National Academy of Television Arts and Sciences' trustees’
award for "extraordinary contributions to the television industry

notably the enrichment of children's programing.

Previous winners include William Paley, Walter Cronkite, Dr.
Frank Stanton, Edward R. Murrow, president John F. Kennedy,
General David Sarnoff and Don McGannon. Distinguished com-
pany for the woman whose job out of college included walking
under ladders on Friday the 13th for New York City's wrix.Tv.
‘I'm really getting the award for ACT,"” she says, "which the
people who know us know isn't a living room, isn't a great big
organization with a bunch of lawyers always preparing to file
briefs, but an office of four with a small ($170,000) annual
budget and a big mouth.” Charren says that if Whittle Commu-
nications’' plan to put a 12-minute newscast, including two
minutes of ads, into classrooms is halted, "we will have stopped

it by orchestrating the noise" of protest.

She's furious at Whittle's and its haif-owner Time Inc_’s plans

to "go into our schools to buy children for advertiser clients.

She notes that the children's classic Kukla, Fran and Ollie
started at Chicago's wmaQ-Tv and praises the quality of CBS's
Lonesome Dove mini-series.

Her argument is that she "just can't bear to see television's
fabulous potential wasted,” and she suggests executives take
this children's programing quiz: Does it have something to say
instead of just something to sell? Would you submit it for an
award? Would you put it at the top of a list for the lawyer
defending you against a station challenge? Would parents tape
it for their absent children? If your child's teacher asked you
what you did for a living, would you mention the show by name?

Charren says the television industry's own performance will
determine ACT's future. Although the former children's book fair
organizer, gallery owner and creative consuitant says, "We'd
hoped to put ourselves out of business when we staried,” new
issues always seem to claim ACT's attention.

And whether ACT stays or goes, she feels some group will
always have to look out for children’s interests because kids'
programing “‘never maximizes profit. It's part of the long-term
investment of a society, but today’'s executives are learning in
school and the marketplace to focus on short-term profits.”

Charren's own future? "I've seen myself retiring every year for

But Charren doesn't equate commercialism with mediocrity.

the past 10, but there's always another reason to hang around.”

cially through a public service campaign
focusing on children’s education.

Speaking at a luncheon of the New York
chapter of the National Academy ol Televi-
sion Arts and Sciences, Alexander said that
two projects in development for advertiser
sponsorship were a game show and a **late-
night ensemble comedy.” The projects
have been designed, he said, so that MCA
and an advertiser share development costs
and, if the show succeeds, “‘both sides
win.”’

In the long term, he said. such program-
ing arrangements will allow MCA Broad-
casting to compete with networks and net-
work affiliates in prime time—the ultimate
goal, he said, *"it you're as ambiticus as we
are.”’

As MCA closed on WwOR in 1987, Alex-
ander said, the new management was look-
ing for the ‘‘slant’’ it could use to market
the station locally. The decision was made,
in light of the perceived network focus of
four of the other VHF stations in the mar-
ket, to establish wwOR as ‘‘a station that
cares about what is going on in our commu-
nity,”” Alexander said. Part of the image,
he said. took the form of increased local
programing. In addition, the station sought
a public service issue on which it could
focus its energies. After some examination,
the station decided to concentrate on the
issue of education. *We would take on
aspects of the issue of education and make
it our own,”” Alexander said.

One other element of the station’s local
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outlook, Alexander said, is a continuing
series called Viewpoints—a continually-ro-
tating set of 30-second spots featuring
members of the community talking about
what is of concern to them.

Like other stations seeking to win adver-
tisers by carving out a local niche, WWOR’s
combination of ‘‘image’’ and original pro-
graming, Alexander said, ‘‘allows us to
present opportunities 10 advertisers not al-
ways tied to local ratings.”

Speaking as a former educator, Alexan-
der talked about various educational issues
facing the country. Mentioning the social
and economic ‘‘dire consequences’” of
dropouts and illiteracy in many urban areas,
Alexander said, “'Our future employees
have to come from there.” a
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‘The Buck lin Broadcasting]l Stops Here’

That maght well be the sign on Eddie Fritts’s desk. The president
and chief executive of the National Association of Broadcasters is
responstble for formulating and executing the policies that can
gulide, protect, foster and enrich the commercial radio and
television universes that look to him for leadership. How he’s
stepping up to that challenge in a time of rapid media change and
increasing competition is detailed in this “At Large” interview
with BROADCASTING editors.

What do you see as the mega-issues for broadcasters as we ap-
proach the 1990’s—the make-or-break propositions?

The issues that will impact the greatest on broadcasting are those
that have public policy implications and are driven by technology.
I’s high-definition television, or advanced television. It's telco
entry into the television business. [t's the general structure of how
we will be 10. I5. 25 vears down the road.

There are clearly other issues that will be important—congressional
issues—but they're certainly not mega-issues. because those are the
issues that literally can change the nature of our business and the
industry. As we look at those. | think we have to pay particular
attention 10 the policy implications, both today and long term.

Where do you assign telco entry on that fist?

I’s one of those | would have to characterize as being on the
drawing board. It's something that we look at with open eyes and
with open minds to try to analyze—it's a very complex issue. We

are doing a lot of research, a lot of gathering of data. As I said, it is
a very complex issue. The issues that impact on it are: where will
broadcasting fit in with this, is it viable. will it in fact bear fruit or
will it in fact be a viable system, will the regulatory structure allow
it to do as much as the telcos would presumably like to do? And,
for a television broadcaster, what about channel positioning, what
about carriage rights. what about syndicated exclusivity, what
distance would you be carried if you were on a phone system?

There are multiple questions that need answers, and there are
probably questions that we haven’t even thought of vet that will
arise. And what we’re trying to do is take a measured response 10
this initiative 10 develop the broadest base of information possible.
As a result. we have multi-level conversations taking place with the
phone companies. and have had direct conversations with the
United States Telephone Association. We also have our own analy-
sis which we're taking because the FCC is doing outside studies—
to review what the impact of this might be.
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Is the telco initiative advancing faster than you had anticipated?

That's hard to say. | don’t think any of us really understand or
know how fast it is advancing. [ do know that the telcos fully
intend to have a fully switched broad-band network and are spend-
ing up to $2 billion to develop the switching. And that would
include all types of services in their plan. in their scheme of things.
We do not anticipate the Congress addressing the issue right
away. There may be some legislation which is introduced to
crystalize thinking. but we don’t think the Congress is going to
address it quickly. and we’re sending a letter to the Congress to say
that we think it would be premature to make any judgments
regarding a telco entry at this point in time, as we're in this massive
gathering of data mode at this point.
Does the letter have anything to do with negotiations on must carry
with the National Cable Television Association?

It's important to pote that there is no quid pro quo on our discus-
sions with NCTA relative to our position with the phone ¢compa-
nies. We tried to make that very clear. There are those in town who
have portrayed us as being in cable’s camp. That's not the case at
all. When the broadcasters come to position on this issue, with the
full body of information which up to that time has been gathered,
we anticipate that we'll stake out our own position. we'll charter
our own course, and will do it based on one premise: What is best
for free. over-the-air broadcasting?

But one way or another, do you anticipate that broadcasters will be
operating in conjunction with—or in competition with—an increas-
ingly wired universe? Whether it's done by cable companies or by
telephcne companies?

Probably both. I don’t think anyone can predict what will happen in
the long run. except for our prediction. which is that free. over-the-
air broadcasting—much to the dismay of some—will continue to be
viable.

Is there a realistic threat that the broadcasting industry might not
survive?

That is certainly a threat and one we are addressing early on. If the
broadcasting industry does not react and respond positively and
affirmatively to the challenges of tomorrow both from telcos and
from other competitive sources, then we will not be in a position to
be viable. But | predict that we will in fact address those issues and
we will not have our heads in the sand and we will be forward
looking and forward thinking and will carve out a niche for our-
selves as we have always done.

What about the less-than-mega issues—the today issues.

Obviously. must carry is a critical issue for television. Channel
positioning, as part of must carry. was not an issuc three years ago.
but certainly is an issue today. Whether or not broadcasters can
forge syndicated exclusivity agreements that are reasonable with
the producers is clearly an important issuc. 1 think comparative
renewal is an important issue. and one on which we will be
introducing legislation within the next few weeks regarding radio-
only. If it prevails for radio. then we can take a look at what can be
done for television. Clearly, the stability of the licensing processes
is vitally important to the stability of the industry.

Do you feel you're making progress on your must-carry negotia-
tions with NCTA?

We do. We have a system whereby we have advice and counsel
from a number of broadcast groups, both as collective entities and
as individual operators within our membership. And we have
ongoing negotiations with cable, and we think those will be con-
cluded soon as opposed to later. And then we would jointly
approach the Congress with must-carry legislation. For the first
time, both the broadcast industry and the cable industry would be
working toward a legislative solution to the must-carry/channel
positioning problem. The previous compromise is somewhat of a
core element to the new discussions.

But channel repositioning is a component this time?

Correct.

We didn’t think cable was going to budge on that.

I'don’t know that they will. But it is very important to us; it’s one

of the things we're negotiating.
And the quid pro quo is not broadcaster support against the telcos?

No. no. There are totally separate, independent negotiations on
that. Even though we’re hopeful that we can come lorward with a
constructive compromise piece of legislation, that's not to say we’ll
always be on the same track with cable in the future.

Do you feel the cable industry has more to lose should the telcos
come in than do broadcasters?

I think there is a full range of implications regarding telco entry.
And that range of implications runs from broadcasters being part-
ners with the telcos. all the way to telcos putting broadcasters and
cable out of business. That's a very wide spectrum to deal with, but
I think that's how broad the issue is and how complex it really is.

Where do you assign the fairness doctrine in this panoply of is-
sues?

The fairness doctrine is an ongoing issue and one that we feel very
strongly about. As you know, our board again had rohust discus-
stons on this subject in January and concluded after those discus-
sions 10 continue our opposition to the fairness doctrine.
Clearly, that's an important issue and one that is being dealt with
as we speak—it’s probably the most current issue of all right now.

Do you have a feeling for how it may go?

Well. I don’t know if my crystal ball is any clearer than anyone
else’s. but having listened to a number of members of Congress
discuss the issue in the past weeks and months of recess and
following the veto last time, my guess is that there are not the votes
there to stop ratification of the fairness doctrine hy this Congress.

We have always felt the final arbiter in this discussion would be
the courts. We have made our intentions very clear that if Congress
does in fact proceed to codify fairness. we will be moving to the
courts.

Where do you think the Bush administration will be? Have you had
discussions with them on that subject?

Not yet. They have had bigger fish to fry lately. as you know—on
broader policy implications than just broadcast issues. So 1 really
can’t project where they are.

But will you encourage the President to veto any legislation that
may come down?

We'll cross that bridge when we get to it.

Regarding a radio-only renewal bill, Representative Bill Richardson
[D-N.M.] says he is interested in sponsoring a radio bill, but only if
there were a strong EEOQ provision. Can you give us any indication
on the subject of tradeoffs?

I think the radio board is prepared to make some reasonable
tradeoffs to attain license stability in terms of radio only. There
probably will be different subject categorics that will have to be
addressed as this moves forward, but it is my impression that
they're at least willing to look at the options before making a
decision.

Will the NAB again support the initiative for a children’s television
bill?

I don’t think we supported the initiative last time: I think we
basically acquiesced to the Congress last time as opposed to sup-
porting the legislation. Last year was last year: this year is this
year.

I would make one point about that. In our estimation. the
children’s television legislation does not rise to the level of the
fairness doctrine in terms of importance as a prerequisite of moving
other forms of legislation, as has been expressed by Chairman
Dingell, Chairman Markey, Chairman Hollings and Chairman In-
ouye—that fairness has to move first. That’s number one.

Number two, Senator Wirth was a proponent of going much
further in the area of children’s legislation than the industry was
willing to go or—by virtue of compromise—was permitted to go.
And so it’s unclear as to what he might want to do in terms of
expanding the children’s bill. We will monitor it closely: we expect
hearings to be held within 30-45 days.

What view do you have of the Tauke-Swift proposal for antitrust
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exemptions, and presumably the subsequent adoption of a new
NAB Code?

I’s an interesting proposal, and it’s not new. There are problems
with it, and I don’t know if the solutions outweigh the problems or
not. But it's something that we’ll watch with interest. We think
there is probably some sentiment for moving that legislation in the
Congress.

We have some concerns relative to how much government
exemption—or oversight, if you will. said another way—is
enough, and does that then begin to extend to advertising, does it
extend to other categories of programing or content? Even though
an antitrust exemption would preclude us from an antitrust suit, it
would not preclude us from a First Amendment suit. And so there
would certainly be exposure from First Amendment advocates who
wanted to present certain types of programing, if that were preclud-
ed by a particular code.

How do you feel about the FCC’s proposal on deciding new assign-
ments by lottery?

In a word? Outrageous.
Why?

The commission is abdicating its responsibility of doing its job. It
is charged with the responsibility to determine the best applicant for
any new facility which is brought on or which is proposed. And
when it abdicates its responsibility toward doing that—by virtually
picking a ping pong ball—to say who is the best applicant it runs
truly counter to the public interest standard and toward a congres-
sional mandate of choosing the best and most qualified applicant.

| thought that was the position of the Federal Communications Bar
Association and not necessarily that of broadcasting. The counter
argument is that once you get it down to a number of qualified
applicants, at that point you can string it out for years in the hearing
process.

The commission could resolve those problems if they desired to in
terms of their communication positions. They could streamline
their own processes to do that without allowing it to be strung out
for years and years if they so desired—in my estimation.

How about your relationship with Congress?

I think our relations with Congress are better today than they've
ever been since I've been at the NAB. And while we will never be
on the same side of every issue with members of Congress. they
recognize it and we recognize it. Sometimes we have to agree 1o
disagree on certain issues and subjects. They understand that.

They also understand that we are willing to negotiate in good
faith, are willing to compromise, willing to make deals when we
need to, and I think we’ve shown that we can do that. So I feel
good about our relationship with Congress.

Where is the NAB most vuinerable in this Congress, on what is-
sues?

I think issues of taxation are probably those which concern us the
most in terms of vulnerability. That's because they're driven by a
whole different set of rationale—that when the Congress needs to
raise money, every industry is fair game, including ours.

And sometimes those issues are resolved in an unconventional
manner. Certainly much different than the nermal communications
issues are resolved. It brings us into two committees that we don’t
normally work with—the Finance Committee in the Senate and the
Ways and Means Committee of the House. So it means we have to
broaden our base of contacts with those committees, and it means
that there's less predictability as to what those committees will do,
because a lot of what they do is behind closed deors. There's a lot
of horse trading that takes place—that's just the way they do
business. It's different than some of the other committees in
Congress.

Will we see a transfer tax proposal or a spectrum fee emerge in this
Congress?

As much as I'd like to say no, I'm afraid that we may well see
either one or both. As well as a range of issues involving advertis-
ing.

Our members may wonder what's going on in that area, and they
should know that we formed a coalition with various groups who

are interested in broadcasting relative to transfer and spectrum
taxes and that we have also formed a coalition with a number of
advertising groups—the American Association of Advertising
Agencies, the Association of National Advertisers, the American
Newspaper Publishers Association, the Magazine Publishers Asso-
ciation and others—to attempt to protect our advertising base.
Broadcasting is the only medium that depends solely on advettising
for its existence; there are no subscription fees, no second revenue
streams. So that rises to a very high level of interest with us and
with our members.

Will we have a repeat of earlier debates about trading complete
deregulation for a spectrum fee?

That's certainly a pessibility. [ believe, however, that there are a
greater number of significantly powerful people on Capitol Hill
who would like to see broadcasting continue to be regulated, and
who are concerned that a spectrum fee would in fact do as you
said—tip the scales in favor of absolute total deregulation and some
ownership interest in the spectrum. They're very concerned about
that.

One of the quiet issues has to do with the public interest or public
trustee concept, with the broadcasting industry setting itseif up as
something special in return for favored nations status by the gov-
ernment. Is that your position or that of the NAB?

Broadcasters are special—there’s no question about that. We're
special because we have a unique mandate from the Congress,
which is to serve the public interest. And until those rules are
changed, we will continue to do that, and I think even if those rules
get changed, it'll make the broadcasters understand that is and has
been the key to success, and that is to serve the local community.

It is my view that Congress believes that is important, and will
continue to believe it"s important, and will assure that broadcasters
have access to local markets to fulfill that mandate.

Do you see any possibility in our lifetime of broadcasting being
afforded full First Amendment status? As we are, free to publish as
we please without oversight by the government?

Well, that’s certainly an idea that all of us would strive for. [ don't
know if the Congress is going to be in the mood to allow that to
happen. While we would all philosophically like to operate in an
unfettered government-free environment, the fact of the business is
that we don’t. And I think for the foreseeable future we will have a
difficult time achieving that because some of the issues are now
rising to the level of—as you said earlier—mega-issues. Some
individual mega issues involve critical business decisions. And I
think the business aspect and the survival aspect and the charting
the course for the future aspect, while it includes the First Amend-
ment, will be more prevalent than the fight for First Amendment,
per se.

Why do you assign such a high priority to HDTV among all the other
mega issues?

Well, it's fundamental to stay competitive. If there is another
system of broadcasting or of television, if you wilt, that is superior
to what our members can offer, then we are already going to be
rendered obsolete—and we can’t afford to do that. Broadcasters
must be able to compete technically, and we have to be able to
compete structurally in the future. That is part of NAB’s mission.

The problem with some of these technological developments is
that the economic premise on which they're based is flawed, and
that undercuts their viability. When people lose sight of that, then
they start framing beyond reality. That's what happened with DBS.

You can put it on paper and put it on the board. What Rupert
Murdoch has as his Sky Channel is basically direct cable delivery,
which is basically what we have in the United States. It will be
interesting to see how it plays with the individual homeowner who
does not have cable or is not wired.

When do you think some of these mega-effects might be feit by the
broadcasting industry? Is the average broadcaster still secure that
he'll stay in business? And do you think the investment community
still has faith in the broadcasting industry as an electronic entertain-
ment force?

There’s been a certain leveling off, if you will, _in terms. of the
investment enthusiasm. But we see free, over-the-air television and
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radio being viable well into the future.

In general, we see the mega issues impacting far more dramati-
cally on television than on radio. Just structurally. The competition
in radio is fierce. but in terms of the structural regulation of
changes, the biggest issue there is comparative renewal. license
stability.

Currently. even though cable has multiple channels, you add all
of those channels up and you still get 65% of the people watching
free, over-the-air television. Even in cable households. And that’s
still a substantial deliverance of market.

It's a very competilive world; we would not deny that.

You put your finger on an embarrassing flaw in that we have not
addressed radio at all, and they often accuse us of that.

Well, in terms of the structural issues we’ve been talking about,
they really are going to impact television far greater than radio.
And we talked about comparative renewal for radio as being a big
legislative issue.

What's the good news for radio and what's the bad news?

NAB is working very diligently on a whole series of technical
matters for radio. One is the *'ultimate radio.’’ We have reason to
believe that's going to be licensed by a major manufacturer in the
not too distant future.

Our antenna tests are coming along, and we plan to develop a
new system of transmission for radio which would reduce interfer-
ence among stations, but yet allow them to have more clarity within
their coverage areas. FMX for FM recaptures that 10% loss when
they went stereo, and does it with a certain enhancement. The
NRSC system is beginning to catch hold, and that’s going to make
an important difference in the technical quality of AM.

We continue 10 see radio with some difficult issues at the FCC.
Translator abuse is one which our people would classify as unfair
competition. And take directional FM antennas. The commission
has a penchant for spectrum packing, and our concern is that they
seem to be doing this without a realistic concern for the interference
that may be caused.

I'll give you an example. They're going to allow FM directional
antennas that are totally unproven at this point in time. The manu-
facturers of directional antennas self-certify that their antennas will
do what they say they'll do. And that’s just wrong. Because a
manufacturer can build an antenna in his basement and say, *‘Gee,
this will throw a particular load out over a city,’” and it may or may
not do that, and it may in fact cause serious interference. And the
commission again is walking away from its responsibility of being
the traffic cop, of making sure that stations licensed to serve
particular areas are in fact equipped to do it without receiving
interference from obstructions.

But you think the medium will survive the FCC.

I think the medium is one of the most competitive in the universe in
any type of business. It is extremely competitive, it’s gone through
a shakeout period, it's gone through traumatic programing changes,
through new formats, through satellite delivery, through virtually
every conceivable challenge that could face it, and it’s doing quite
well on the whole.

There are examples of stations that are not doing well, but on the
other hand, there are some that are doing exceedingly well—as
evidenced by the prices people are willing to pay for some of them.
So we think it’s not clear sailing for radio, but it’s smoother sailing
for radio. é
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Promoting condom use

A report issued by the National

Academy of Sciences Committee said TV
networks should air cornmercials
promoting the use of condoms. According
to the report: “Television coverage of
AIDS is currently limited to dramatic
presentations, news broadcasts and
public service announcements—often with

85% of the country.

telecast.

telecast nationally in April over a
network of affiliates and independent
stations expected to clear more than

The awards dinner will be held April
10 at New York's Sheraton-Centre, with the
one-hour special airing on April 15 and
again no later than April 23.

J. Reginald Dunlap will produce the

Morning moves

CBS has announced a new game show,
Now You See It, which will debut Monday,
April 3, at 9:30 a.m. ET. The program,

from Mark Goodson Television Production,
replaces The New Card Sharks. CBS

also announced a new animated special, to
air Friday, March 10, at 8:30 p.m., called
Marvin: Baby of the Year.

the very limited message that viewers
should 'find out' about AIDS. The role of
sexuality is seldom discussed explicitly,
and TV networks refuse to accept

Public (broadcasting) school

commercial advertisements for

condoms.” The report says that this
conflicts with the networks' airing of

sexual material that “depict[s] erotic and
adulterous encounters.” The report

singles out Dynasty and Dallas as specific
examples of shows that have characters
who have numerous sexual partners and
also cites public opinion polls including
one done by AP in 1987 that shows a 2-1
majority in favor of condom ads.

According to the survey, the proportion of
those objecting to condom ads is no
greater than the proportion who also object
to spots for feminine hygiene products

that are widely advertised.

Sporting event

The National Academy of Television Arts
and Sciences and Raycom Sports and
Entertainment announced that the 10th
annual Sports Emmy Awards will be

Education initiatives took the foreground in noncommercial broadcasting last week as
public TV's Reading Rainbow series ended a year without a major corporate underwriter,
P8S announced it will provide a teaching techniques teleconference April & for kinder-
garten through 12th-grade teachers, and the National Education Association decided to
reroute some of its paid advertising funds to underwrite noncommercial radio news and
Project Literacy U.S. (PLUS).

A $1.5 million commitmeant from the Kellogg Ca. will underarite three years of the
children's reading series, Reading Rainboe 28ic i85 executive director, Twila Lggen
who called 1989 "critical " as the producers seek ' produce enough new shows 1o
obtain year-round scheduling through PBS, Linti now 2 summer-only series (excepting
last year's April start), Readiag Roinbeie nad besn without corparate supoo since e
Dayton-Hudson Corp. ended its commitment a year ago. following the sale of s 8
Dalton Books subsidiary, the ariginal underwrier

Mary Hatwood Futrell, gresicent of the 12.000-affiliate teacher cogarzation. MNEA,
presented a $200,000 check iasi Mancay 1o PLUS. the three-year-old PBSABC-TY
public outreach project.

The PBS Elementary/Sacondary Service teleconferance, The Failure of Basic Skills:
Who's at Risk?, produced in association with the Modh Central Begonal Educatanal
Laboratory, will use six PhD) preseniers fo "discuss why cussent classroom practices are
failing and illustrate effective strategies and programs that sre helping sludens becoma
more active learners.” It will be fad Aprl 6 noon 1o 3 pom, wa G-band satellide
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More voices join satellite-delivered talk format

Once relegated to limited dayparts, it
now contains 24-hour services and
weekend-only configurations,

including all-controversial talk format

The evolving arena of satellite-delivered
talk radio services is filled with tales of
success and promise alongside murmurs of
delaved launches and company infighting.
While established talk networks look at the
around-the-clock newcomers with skepti-
cism. the field is growing as primarily AM
station operators look 1o the potential of
low-maintenance national talk/information
programing alternatives.

There has been a lot of talk about talk
radio lately, much of it fueled by last
week’s headline-generating campaign by
talk show hosts against the proposed con-
gressional pay raise (BROADCASTING. Feb.
13). At New York's Museum of Broadcast-
ing, the interest is evidenced by scheduled
senminars with some of the country’s top
talk show hosts to be held in April. Around
the country, a new 24-hour satellite-deliv-
ered ull-talk service is celebrating its third
month on the air, and there are plans under
way for a weekend-only satellite-delivered
network featuring some of the nation’s most
controversial talk show hosts.

The three-month-old Amenican Radio
Networks entered the talk field on Nov. 14,
1988. by launching its 24-hour satellite-
delivered live alk service with 22 affiliaes,
according to Donald Andrew Emanuel.
president of the Albany. N.Y -based com-
pany. The company s talk network began as
a Monday-Friday operation and three weeks
ago added 24-hour weekend programing.
Emanuel would not provide a full affiliate
list. but said the bartered network now
reaches a [ 10-station lineup that includes
KENI(aM) Anchorage and KQLO(AM) Reno.

None of the American Radio Networks
affiliates pick up 24 hours ol the service. he
said, although two stations are scheduled 10
begin doing so in March and four of the
current aftiliates are picking up at least two-
thirds of the available programing. At least
53% of their atfiliates are talk-formatted. he
added, and ‘'a couple™ of the member sta-
tions are on the FM band.

The general interest call-in shows that air
on the American Radio Networks service
run in four-hour blocks and feature what
Emanuel described as "‘intelligent”” conver-
sation that is “‘exciting’’ and, at the same
time. “simple and civil.”” Affiliates are
given market exclusivity for the hours they
sign on to receive, and an initial affiliate in
a market has the option to pick up any of
the network programing sought by a com-
peting station.

“I'm very encouraged as to where we are
after two and a hall months,”” Emanuel said
last week. Company plans, he said, call for

Mutual's King
the formation of at least two additional non-
music networks.

While the American Radio Networks is
taking a “‘eivil” approach to talk radio.
plans are in the works for what may prove
10 be its antithesis. A group ol New York
and Florida investors. led by St. Peters-
burg-based Arthur Millman. is planning a
weekend service. TalkAmerica Lid.. that
would capitalize on controversial talk. Mill-
man said the service. scheduled to launch in
October. will be delivered via Satcom IR,
transponder 19.

“To me, radio has a bad case of TB.. .te-
dium and boredom,”’ said Millman. who

owned davtimer wiLZaM) St Petershurg
(now WRXB|AM]) in the early 1970°s and
has in recent years acted as a film syndica-
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Sally Jesse Raphael (c) marks first year on
ABC with Tunick and Aaron Daniels, president,
ABC Radio Network.

tor for television stations. He said the ser-
vice, which will initially teed from 10
a.m.-11 p.m. weekends, is expecied 10 cost
about $2 million during its first vear of
operation. Eventually, he said. the New
York-based service will provide 24 hours of
weekend programing along with limited
daily hours.

Millman said the list of talent that is
already under contract or who is involved in
negotiations with TalkAmerica includes
Gene Burns and Jerry Williams, both of
WRKO(AM) Boston: Irv Homer, WWDB(FM)
Philadelphia: Bob Lassiter. wFLA(AM) Tam-
pa. and Tom Levkis, KFicany Los Angeles.

As plans continue for TalkAmerica,
Tampa-based Sun Radio Networks is cele-
brating its first year as a 24-hour satellite-
delivered talk/information programing ser-
vice with 182 alfiliates. according to Bruce
Benson. vice president and general manag-
er. The bartered network provides 22 hours
of live programing every day, said Benson,
with plans under wayv to switch from taped
10 live programing from 3 a.m. to 5 a.m.
ET.

Plans are also under way at Sun to add
thiee new networks. according to Benson,
which will be devoted to specialty program-
ing. music and news. The talk service is
currently fed via Satcom IR, Galaxy 11 and
Spacenet [11. said Benson, and is switching
from narrowband 10 wideband delivery.
The ability to grow is open now that the
satellites are in place. said Chuck Harder.
founder of the Sun Radio Neiwworks and
host of two of the service’'s most popular
programs.

“*People around the United States are no
longer provincial: they don't like to listen to
the same local station that has the same 30
to 100 callers,”” said Harder. describing the
potential of talk radio networks.

As Sun Radio Networks enjoys a full list
of affiliates, Harder noted that all is not
rosy: the company is currently involved in a
lawsuit in which it is suing some of 1§
former investors.

Appearing to have ditficultics of its own
kind is Talkline Radio Network. the pro-
posed 24-hour satellite-delivered service
based in Cincinnati. The launch. originally
slated for January, had been rescheduled for
March 13. Last week. however. calls made
to the Talkline office went unanswered.
Company founder Chris Bauer, reached last
week at his home. said he would “prefer
not to comment at this time’’ on the future
of Talkline. Former staff members. who
declined to give derails about the company
at the request of legal counsel. expressed
disenchantment with the proposed network.

‘1 am no longer associated with it and |
don’t want my name connected with .
said Jill Genser, whose many hats for the
planned nerwork were to include opera-



tions, programing. preducing and some on-
air work, She added that one of the reasons
she left the company was because of what
she described as insufficient funding. The
sentiments were echoed by Steve Rosen-
berg, a San Francisco taik show host and
former Talkline vice president in charge of
affiliate relations.

As the 24-hour talk services battle for
affiliates, some established network talk
services guestion the value of around-the-
clock programing. Major market stations—
those most attractive 1o advertisers—are not
likely 1o pick up a feed around the clock.,
said Maurice Tunick. vice president, direc-
tor of talk programing for ABC Radio Net-
work. The ABC Talkradio Network’s
weekend programing at one time began at
10 a.m.. he said, but later moved to a |
p.m. start time when it found that affiliates
at the earlier hour were “‘fairly scarce.”™
Talkradio Network features daily program-
ing 10 a.m. to noon, noon to 2 p.m. and 3-
7 p.m. (all ET). and his division is also
responsible for ABC's Sally Jesse Raphael

Leykis

and Tom Snyder shows.

At the Westwood One Radio Networks.
which includes Talknet and Mutual Broad-
casting System’s Larry King. Dave Bart-
lett. vice president of news and programing

for Westwood's NBC Radio Network (in-
cluding Talknet). questioned whether a ma-
jor network could be profitable by servicing
primarily smaller market AM stations

“If you look at it macrecosmically. what
are those stations that you've got and what
kind of audience can they deliver?"” asked
Bartlett. **Can a network make a living
servicing the needs of those people and
make a living at it? Probably not.™

But a relatively untapped market for talk
radio may open up as FM stations discover
the format. said New York-based consul-
tant Rick Sklar. noddihg at stations like
talk-formatied WWDB(FM) Philadelphia and
personalities like Howard Stern, now heard
on three of Infinity Broadeasting’s FM sta-
tions.

“*There are now so many |[FM stations]
carving up the musical pie that one of them
would do well by going talk.”” said Sklar.
**The market could support more if the FM
stations got into it."" he said. adding: “"The
pressures are such that a few are going to
try it. and that will open the floodgates.”'00
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Paying the piper

The All-industry Radio Music License
Committee last week named its fund-
raising and research commitlee
chairmen in preparation for the radio
indusliry's negoliations with ASCAP in
1990 and BMI in 1991. Heading the fund-
raising committee will be Robert Fox,
chairman of Kven Broadcasting Corp.;
John Dille I, president of Federated
Media, will chair the research committee.
The commitlee hopes to raise $1
million over the next 3-5 years through the
fund-raising committee, according to
committee chairman Dick Harris, chairman
of Group W Radio. Supported by
voluntary contributions, the committee is
seeking two percent of each station's
annual ASCAP and BMI fees (which Harris
said totalled $125 million in 1988).
Harris said the committee hopes to have
assembled a negotialing committee by
this summer, with preliminary ASCAP
meelings begining in fall 1989. Plans
also include the possibility of establishing a
New York office tor the commitlee.

Sales tips

A unified approach 1o selling radio was
called for at the RAB Managing Sales
Conference (BROADCASTING, Feb. 13) by
panelists speaking at the Station
Representalives Associalion session
called “"New Business Today and
Tomorrow.” Those joining moderator

Jerry Feniger of SRA included Bennett Zier,
vice president of sales, CBS Radio
Representatives; Eduardo Caballero,

president of Caballero Spanish Radio,
and Don MacFarlane, director of marketing
sales, CBS Radio Representatives.
Positioning radio as a marketing tool and
finding ways lo increase sales force
motivation are among SRA’s current
pricrities, said Feniger. With such forces
in place, he said: "You can have a
$100.000 package and then sell a
$25.000 promctional deal on top of it."

One suggestion from Zier to the sales
managers was for them to arrange station
lours for clients. He noted that media
buyers in New York, for example, don't
always understand the realities of
business because they are fresh from
college and tend to work by equation.
“You'd be surprised,” he said, "how many
buyers have never been to a radio
station.”

Changing formats

WEJZ(FM) Jacksonville, Fla., has
changed formats from easy listening to
light aduit centempeorary. The stalion is
owned by Win Communications and ML
Media Partners LP.

In New Hampshire, wMyF(aMm) Exeter
has dropped Satellite Music Network’s
"Pure Gold" format in favor of the
company's "Stardust"” format. The
daytimer, owned by Precision Media LP,
carries the satellite format during the week
along with some locally produced
programs. The station's weekend lineup
remains an eclectic mix of locally
produced programs, including The Folk
Show and Roomful of Jazz,

Target audiences

Broadcast Programing Inc., a Seattle-
based syndicator, said it will launch within
the next few weeks an adull
conlemporary Christian format designed by
Christian Media President Brad
Burkhart. BPI said the format, titled "AC
Christian,” is designed to sound like
"mainstream” radio and is appropriate for
all size markets. Burkhart, who heads
one of the country’s leading Christian
music programing and consultation
firms. is also taking over programing dulies
at two of BPI's other formats, “Sacred
Sounds of Praise" and "Sacred Sounds of
Gospel.”

a]

Progressive Music Network has signed
former country kaaT-FM Qakhurst, Calif., to
carry The Breeze. its "new adult
contemporary” format. Also signing on with
the year-and-a-half-old format is

wrBZ(FM} Milford (Cincinnati). Ohio. which
previously carried an adult

contemporary format under the call letters
wJOd(FM). PMN, a division of K-TWIN
Communications Inc., said the formal is
now heard on 22 of its 32 alfiliates.

Among new stations signing up for
Bonneville Broadcasling System's
syndicated easy listening formals are:
wJvL(FM) Jeffersontown (Louisville), Ky.,
which has changed its call letters lo
WLSY(FM) and is switching from urban
programing to Bonneville's Ultra format
and kFxx(am) Tucson, Ariz., which dropped
its Top 40 format. changed its call lelters
to kKQyT(aM), and is picking up the Ultra format

WwHT.AM-FM Charleston, S.C., which



had been simulcasting a contemperary hit
format, has split into two new formats.
WwHT-FM is now broadcasting oldies, while
the AM station switched its cali letters to
wXCH(AM) and is now carrying a religious-
gospel format.

Fight rights

Radio Sports Network and Premiere
Radio Networks said they have obtained
exclusive worldwide radio rights to the
Mike Tyson-Frank Bruno heavyweight
championship fight to be held Feb. 25 at
the Las Vegas Hilton. The bout, which wil
also air on HBO, will be available to
radio stations on a bartered basis. Los
Angeles sportscaster Rich Marrotta will
provide play-by-play; Las Vegas
sportscaster Seat Williams will provide
color and analysis.

Ninety seconds over
Hollywood

United Stations Radio Networks is set to
debut a new series, Dick Clark in
Hollywood, beginning today (Feb. 20).
The daily 90-second bartered program will
be hosted by entertainer Dick Clark and
will feature interviews with such top
celebrities as Michael Jackson, Don
Johnson, Bill Cosby and Tom Cruise. The
series is produced by the dick clark
production studios for United Stations.

In Memorial

Kyw(am) Philadelphia has instituted a
scholarship award in memory of Richard
Monetti, a victim of the Pan Am crash in
Scotland last December. Monetti was a
participant in the station's "Newstudies
'86" program, an internship in which high

Nuclear news ban?

A study in the winter issue of the Journal of Communications takes the news divisions of
ABC, CBS and NBC to task for inadequately reporting news related to nuclear warfare.
David Rubin, a journalism professor at New York University, and Constance Cummings, a
doctoral student, studied five years of television news related to three events in 1983: the
introduction of the theory of a nuclear winter; the initial televising of “The Day After” on
ABC, and policy discussions about a possible limited nuclear war. The two academics’
research showed that between 1982 and 1986, the three news operations ran a total of
24 stories covering 48 minutes and 40 seconds. As one possible reason for what was
deemed inadequate coverage, Rubin and Cummings cited a “journalistic taboo” against
reporting repetitive stories, such as “constant iteration of the horror of nuclear war." Of
the three networks, NBC received the most praise, particularly for work done by then-

NBC correspondents Marvin Kalb and John Hart.

school students "learn firsthand the
inner workings of a major market radio
station,"” kyw said. The program, which
is in its 24th year and includes a $500
scholarship, has more than 300
students participating this year.

Series switch.

DIR Broadcasting, the New York-based
radio program syndicator, said it is
expanding its television production unit,
which will now be neaded by Michael Pillot,
previously a partner and producer at
Calhoun Productions. According to DIR
Broadcasting President Bob Meyrowitz,
the company has earmarked a minimum of
$10 million for television production in
1989.

The company has produced for
television in the past, most notably a series
of music and comedy speciais for
cable, including last December's Human
Rights Now! special on HBO.

According to Meyrowitz, the company
intends to break out of the specials area
to focus on series. Future programs, he
said, would continue to be in the music
and comedy genres, and be "very youth-

Timber. After 60 years of providing listening entertainment, wCAO(am)-wxyviFm) Baltimore
gave its audience something to look at. The stations, which are in the process of moving
from Baltimore County to Pikesville, Md. (where its new towers are located), broadcast
live the destruction of its four 47-year-old radio towers. The event was also covered by
three local TV stations and the print media. The towers were "blown up™ by Controlled
Demolition Inc., Phoenix, Md. The destruction was done with linear shaped charges and
small amounts of dynamite. According 1o wcao-wxyy director of engineering Erich Stein-
nagel, the destruction process is similar 1o “notching a tree.” Parts of the towers were
removed from two legs so they would fall away from the stations' headauarters. After the
towers fell they were sheared and the metai sold. Cost of removal, accerding to Con-
trolled Demolition Inc., was less than $10,000.

oriented.” In the next several weeks, he
said, the company will probably be
announcing agreements to produce a
new network late night series, as well as a
program for pay per view. The company
is perhaps best known for its syndicated
radio show, The King Biscuit Flower
Hour.

Westwood additions

Westwood One has announced a pact
with 900 Services Inc. that makes up the
broadcasting company’s new audiotex
division. Westwood One will provide the
informational programing and 900
Services will provide the equipment
needed to develop nationwide
interactive telephone services for
consumers. The services will be
promoted on Westwood One's iineup of
programing.

In other Westwood One news, film
and theater critic Jeffrey Lyons has
debuted as new host of The
Entertainment Report onthe company's
Mutual Broadcasting System. The
prolific critic replaces host Rob Weller. In
addition to anchoring the daily 80-
second report, Mutual said Lyons has been
signed to report on the entertainment
business during regularly scheduled
newscasts.

Also on the programing side,
Westwood One has launched Fresit Traxe,
a one-hour weekly urban contemporary
series featuring artist interviews, news and
hit music.

For country music fans

The Nashville Network, Group W

Satellite and Meredith Corp. are jointly
launching Country America magazine,
anew life style publication geared to
country music fans and those who enjoy
the country way of life, Meredith said. The
initial circulation of 400,000 will go on

sale next October with a single issue price
of $1.95.

According to the announcement, TNN
and Group W approached a New York
consulting firm about launching such a
magazine and were put in touch with
Meredith. Tom Griscom, senior vice
president, Opryland USA, which owns
TNN, said the company “can now offer
advertisers a targeted multimedia
approach that also includes television
and radio [TNN radio network].
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operations. Tom Cavallaro. said: **It’s not
for me to question.”” The network, named
alternately TribTurner/Affiliates and Tri-
bune Broadcasting Plus, has been in opera-
tion since 1987. Including four TBS cable
networks and independent stations in €ach
of the top 20 markets. the network is at-
tempting to position itself as a supplement
to network TV, where that delivery is per-
ceived to be weakest. Saying that TTA had
two major ¢lients currently on the air. Ca-
vallaro said that the operation did not buy
the stations’ time and sell it on a spread, but
passed on money to stations based on their
share of the audience.

USA Network’s unwired network. the
USA National Independent Network. deals
with stations through their representatives.
according to Muriel Fariello, vice presi-
dent, western region and new business
sales, for USA Network. The unwired net-
work reaches about 85% of the country via
the cable channel and a string of indepen-
dents. Since it was launched in 1988. the
unwired network has done $11 million
worth of business. Fariello said.

Alan Steinberg. president of ALIN TV,
an unwired network a little over a year old.
says that the company deals directly with
stations for its time. The network. Stein-
berg says, covers 85% of the country by
dealing with about 126 independents in 90
markets. Regarding rep commissions for
ALIN’s business, Steinberg said. *"We say
that’s between you and your rep.”” ALIN
buvs time from stations both before and
ulter it has advertisers to fill it he <aid N

'Marketing moves
at CBS

Salling for entertainment, news
and sports combined under Leahy

Thamas Leahy, president of the CBS ma-
keting division. announced a reorganizatiol
last week which combines the previously
separate marketing and sales responsibil-
ities at each of three product lines: enter-
rinment and Olympics. news and sports
(*In Brief.”” Feb. 13). The reorganization
included the hiring of two former ABC
sales exccutives. Robert Silberberg as vice

president. news marketing and sales. an

Larre Barrett as vice president. Olympic
marketing and sales

Said Leahy: “*We have tried different
ways of expanding our [advertiser] client

Leahy

base but it was always difficylt to execute
because the power of the commodity [sales]
business was so strong in its sheer size, that
it always ended up pulling manpower into
the sale of the commodity. The only way
we can keep the marketing goal ever pre-
sent is to make it part of senior manage-
ment’s objective.™

The heads of each product line, who will
report directly to Leahy. will now have
both sales and marketing »seople reporting
to them. Named last wee: as senior vice
president, entertainment marketing and
sales, was Jerry Dominus. who will also
have overall responsibility for Olympic
sales. Carolyn Andrews, vice president,
marketing development, will report to Do-
minus. Named as vice president. sports
marketing and sales, was Hal Trencher.
Silberberg. who most recently was a partner
in K§ Communications, was named vice
president. news markering and sales. Both
news and sports will report directly to Lea-
hy: previously they had reported to Domi-
nus.
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There were rumors within the advertising
community that CBS News President David
Burke had urged a change in the way news
was sold. And Leahy confirmed that the
“*lion’s share™" of the responsibitity for sell-
ing the three prime-time news shows, 60
Minutes. West 57th and 48 Houwrs was mov-
ing from prime time to news, as was re-
sponsibility for CBS This Moruing—which
had been in daytime. But the CBS market-
ing division president added that while
there has been some redefinition of sales
responsibilities, there were no “*walls being
built between our people.’” That applied as
well, he said. to the Olympics. where
sports sales would make a confribution. He
said that Burke was among many people
who had some input into the changes being
made.

The number of people fonnally reporting
to Leahy will slightty increase. and will now
include Dorothy Schwartz, vice president of
sales planning and administration. CBS has
still to name a vice president. news market-
ing, who will report to Silberberg. g

CBN cable restructuring
possible by end of March

Family Channel spinoff
will preserve Robertson
ministry’s tax-exempt status

Plans to change the CBN Family Channel
from a division to a wholly owned indepen-
dent subsidiary of the Christian Broadcast-
ing Network Inc. ministry could be ready
for implementation by the end of March,
Family Channe! President Tim Robertson
confirmed, fecllowing the National Reli-
gious Broadcasters” 46th annual convention
in Washington. Jan. 28-Feb. 1 (BROAD-
CASTING, Feb. 6).

CBN founder and chief executive officer
Pat Robertson, in Washington to accept for
CBN thie NRB’s 1988 Religious Broadcast-
er of fihe Year award. toid a convention
presss conference that “spjnning off™" the
forl-profit cable channel jand production
vompany will protect the, ministry’s non-
profit status. Linking the restructuring to
what he termed a three-gear_g]d IRS inves-
tigation of CBN., he shid that CBN cable
“revenues will €xcegdq contributions™ to
the parent MInIstry, - fnot something a non-
profit should do.

The move, said Ifim Robertson, “‘is go-
ing to cost the Fatdiiy Channel some mon-
ey.” because thefpperation will no longer
be able to sheltg¥ now-rising profits through
the parent }meistry‘s net operating loss
(NOL; “?« allowances, said Robertson.
“"We've, ffad some NOL's that have saved
us some taxes.”

Since the for-profit status of the cable
newwork was established in 1982, he said,
“*we have had no unfair advantage [and
have] been taxed on our revenue.”” NOL's
within an unrelated income category for
nonprofit entities. however. have been car-
ried forward over a limited number of years
and balanced against profits, an option
available to tax-exempt entities that earn
unrelated income. **We will no longer be

able to charge cable operating profits
against the NOL's. )

**It. all of a sudden. your profits are 20%
or 25%. you're no longer-a nonprofit orga-
nization.”” said the younger Robertson,
agreeing that the restructuring will protect
the parent ministry’s tax-exempt status.

Nevertheless. he said. the spin-off will
also allow the cable operation to ‘“become
more aggressive’” as it leaves behind some
*'no-loss™’ charter restrictions that have
kept it “*basically a break-even operation™
since its inception almost nine years ago.

Estimated projections of total CBN Fam-
ily Channel advertising and license fee rev-
enues for 1989 are $75.5 million (compared
10 a projected $61 million through 1988).
with operating cash flow rising from 313
million through 1988 1o $22.2 million
through 1989, according to Paul Kagan As-
sociates Inc.. which indicated programing
should account for just over half the ex-
penses in each period.

Noting a reported 34 IRS investigations
of televangelists over the past two years,
Pat Robertson said. "l think it is a bit unfair
to single out one industry for that kind of
scrutiny, but they're doing it. and we are
cooperating.”” The federal investigation of
CBN 'is totally civil,”" he said. of an IRS
report to Congress that several investiga-
tions of televangelists have been referred to
the Justice Department for criminal investi-
gation (BROADCASTING. Jan. 23).

**Assuming they [the IRS or Justice De-
partment investigators] have to notify you
of a Justice Department investigation.”
Tim Robertson confirmed. **we have not
been notified [and thus] are not one of the
ministries”” being investigated by U.S. at-
torneys.

*As a taxpayer.” said Tim Robertson,
**1 am outraged that the IRS has spent. I'd
estimate. $2'4 million on this investigation
[of CBN] and turned up nothing.™ a




Growing questions for unwired networks

Reps and clients trying to find
answers for problems posed by
compensation of new form

While the television rep community asserts
that recent proposals for unwired networks
may induce breaches of station-representa-
tive contracts, several unwired networks
continue operations without uproar. Ob-
servers suggest various reasons for this situ-
ation, one of which is that stations that
bypass their reps to participate in unwired
networks commission their reps on the
money that they take in from the networks.
But at least one major rep firm is forgoing
what it sees as its rightful commissions on
unwired network advertising because of its
desire not to disturb its relationships with
those clients.

In what he called an abuse of the station
representative contract. Peter Goulazian,
president of the Katz Television Group,
said that some Katz stations that participat-
ed in the Independent Television Network
(ITN) unwired network did not commission
Kaiz on the money that they take in from
unwireds. But, Goulazian said, Katz’s de-
sire to maintain a relationship with stations
restrained it from taking action *‘that would
lear apart that relationship.”’

However, **at some point we’re going to
have to see some lines drawn on this,”
Goulazian said. He said he did not know
when that might happen, but he suggested
that it might be triggered when the unwired
business reaches a certain dollar amount.

Seltel President Ray Johns acknowledged
that some of the Seltei-represented stations
participating in unwired networks did not
commission Seltel on the business. But, he
said. it was hard to police stations for viola-
tions of contracts, and suing stations would
obviously damage a station relationship.
Rather than sue, Seltel would more likely
put pressure on a station [0 compensate
Seltel for lost commissions, perhaps
through assignment of accounts to the rep
or an increase of the rep commission at
contract renegotiation time. Although un-
wired network commissions have caused
some ‘‘pretty nasty’’ conversations be-
tween reps and stations. Johns said that he
knew of no situations in which reps had
“‘threatened, resigned or ‘gone legal.” ™

Both Goulazian and Johns made a dis-
tinction between ITN, which they termed a
time-buying service, and unwired networks
which they consider a greater encroachment
on their national sales exclusivity, such as
the Group W unwired network proposal
supported by NBC-owned stations.

Operating under the loose definition of
unwired television networks are ITN, C&C
Unwired Network, TVRC Corp., ALIN TV
and two unwired networks affiliated with

cable networks: USA National Independent
Network and TribTurnerAffiliates, also
known as Tribune Broadcasting Plus.

The matter of unwired networks touches
on “‘highly sensitive relations between con-
tracting parties,” said Jason Shrinsky of
Kaye, Scholer, Figrman, Hays & Handler.
Until an outside upwired network negative-
ly affects a rep’s revenue, he said. the rep-
resentative *‘probably’’ will not take any
action. "‘It's when there’s an adverse im-
pact that uproar results,”” Shrinsky said.

Al Masini, president of TeleRep, said
last month that the unwired network pro-
posed by the Association of Independent
Television Stations (INTV) would violate
TeleRep contracts with its stations. Mean-
while, TeleRep's client. Tribune Broad-
casling, operates as part of an unwired net-
work without TeleRep’s participation.

when asked how corpensation for un-
wired network business was handled be-
tween Tribune and TeleRep, George Ba-
bick, director of corporate development for
Tribune Broadcasting, would not comment.

Another rep firm wnose clients are par-
ticipating in unwired newworks is Seltel. Jim
Murtagh, Seltel senior vice president and
director of marketing, said that on occa-
sion, client stations had said they were in
unwired networks and commissioned the
agency on the business.

Murtagh said that if a station were to0
violate its rep contract by bypassing the rep
to sell national time, ‘‘we're going to talk
to them, we’re not going to Sue them.’

One station source, S$peaking anony-
mously, noted that there ar¢ precedelyts for
stations not respiecting their reps’ contractu-
al right as excl#sive national sales ag&:n[
and not commi<$ioning reps on national
business. More “powerful stations have
pushed around smat¥/er Teps in the past, the
source said, claiminf 3% house’* accounts
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advertisers that would ordinarily be handled
through a national representative. The con-
flict between stations and reps over certain
accounts has been ‘‘a running war,’’ the
source said. Regarding the current contro-
versy of unwired networks, the source said:
““There’s a lot of publicity over a very
small amount of billing.”

Talking about the cable-broadcast un-
wired networks, Don Williams, vice presi-
dent and director of marketing for Blair
Television, said: ‘“When we begin to see
our revenues impacted by these combines.
we would be much more vocal abourt that.”’

Although none of the people contacted
by BROADCASTING for this article said they
knew of any case in which a rep’s contract
did not grant it exclusivity in the national
arena, one rep source said that in the cur-
rent atmosphere of station churn and con-
tract renegotiation, he would not be sur-
prised to hear of a rep giving up some
aspect of its national exclusivity.

Meanwhile, operators of the unwired net-
works are trying to ignore the compensation
issues in the course of their work.

Although he said he had no complaints
with station representatives, ITN President
Michael Kammerer said the unwired net-
work did not work through reps because
“‘the way they market spot is incompatible
with the way we have to market network.””
Forexample, Kammerer said, ‘‘the reps are
tryng to sell out next week’'s schedule’
wtile ITN is working on business running
fom October 1989 through the following
September. Compensation agreements be-
tveen stations and reps for commercials
nat involve ITN are “‘none of my busi-
ness,”’ Kammerer said.

When asked why the unwired network
involving TBS and Tribune seemed not as
controversial as recent proposals for other
fetworks, TBS's vice president of franchise

Corporate write dowr:
downs of size deemed t
Belo, for $6.1 million; was+

at one station, wuks(Tv) Jacksorwl\le- Fla.

More measures. Moody's Investor Zervice said it downgraded its rating on debt
issued by Price Communications Corp- to B3 from B2. Among reasons cited by Moody'’s

for ratings revision were “narrow asset coverage of debt” and “gap between Price's
media operating cash fiow and its debt service expense.” Park Communications said
rating on $50 million of its 6% convertible subordinated debentures were upgraded

by Moody's to Bat from Ba3.

BottomulLine

s. Several broadcasters took fourth-quarter programing write

be ‘materially signficant.” Write-downs, all pre-tax, were' A.H.
ngton Post, for $7.2 million, and McGraw-Hill, for

undisclosed amount. Mediaﬁe”e’a' took write-down of $4.2 million for programing rights

o i

More meters. Nielsen said It would expand it metered market system to include

Cincinnati, effective next November.
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Law & Regulations

License renewal challenge to Fox’s L.A. TV still alive

Unless Fox and two Hispanic group
challengers reach settlement, FCC will
order comparative hearing

Two Hispanic groups’ license renewal chal-
lenge of Fox Television Stations” KTTv(TV)
Los Angeles is still alive. The FCC decided
not to dismiss the groups” competing appli-
cations for failing-to make timely financial
showings.

Unless Fox and the challengers. Rainbow
Broadcasting Inc. and Citylight Communi-
cations Inc., reach a settlement, the FCC
will now order a comparative hearing
among the three before an administrative
law judge to determine which would best
serve the public interest as licensee of the
station.

The FCC Mass Media Bureau has ruled
that the failure of competing applicants to
show that they had the tinancial wherewith-
al to operate a TV station at the time of
filing does not make their applications in-
complete and unacceptable for filing. The
FCC's **consistent and long-standing prac-
tice”" has been to accept such applications,
it said. **The remedy for {ailure to certify is
not dismissal, but amendment or, failing
that, specification of a financial qualifica-
tions issue against the relevant applicant,””
it said.

Fox had asked the FCC to dismiss the
competing applications of Rainbow and Ci-
tylight on the ground that both, in their
applications, admitted that they did not yet
have the tinancial commitment necessary to
certify that they were financially qualified
10 hold the station license (BROADCASTING,
Nov. 4. 1988). FCC policy requires appli-
cants to certify that they have *‘sufficient
net hquid assets on hand or that sufficient
funds are available rom commitied sources
10 construct and operate the requested facil-
ities for three months without revenue.”

In its petition, Fox argued that accepting
the application without the financial certifi-

cation would not only break precedent. but
would also encourage the abuses of the
comparative renewal process that the FCC
is trying 1o eliminate in a rulemaking pro-
ceeding. A comparative renewal proceed-
ing *"is the last place where the commissiom
should excuse the lack of basic financial
qualifications,”” it said. The FCC dis-
agreed.

It had no bearing on the FCC’s decision,
but Rainbow amended its application just
three weeks after it was filed to certify its
financial qualifications with a loan commit-
ment letter from a bank. Jerry Miller, an
attorney for Citylight, said last week that
his client has not yet amended its applica-
tion. but that it plans to do so before the
amendment deadline next month.

The FCC hopes to take action on the
comparative renewal reform proceeding by
the end of March. Among the proposals is a
cap on payments that incumbent broadcast-
ers may make to license challengers in ex-
change for the withdrawal of competing
applications or promises not to file them in
the first place. Many consider the demand
for such payments ‘‘extortion.””

In its filings, Fox has alleged that Rain-
bow’s competing application is a result of
Fox’s retusal to cut a deal with the National
Hispanic Media Coalition, which threat-
ened to challenge KTTV’s renewal if Fox
refused to pay NHMC up to $500,000 over
five years to advise it on Hispanic employ-
ment and programing. Fox said that some
of Rainbow’s principals are also members
ol the NHMC.

Rainbow has responded to Fox’s allega-
tion, saying Fox fails to distinguish be-
tween Rainbow and the NHMC. ‘It is true
that Rainbow might never have been
formed to challenge the KTTV license if Fox
had demonstrated to the coalition [NHMC]
any serious interest in correcting the chron-
ic underemployment of Hispanics  at
KTTV."” Rainbow said. ‘‘Nevertheless, the

ed to other activities.

{ Beginning this year, the letter said, CPB's overhead was capped at $10.2 million by the

| Public Telecommunications Act of 1988. That legisiation allows administrative expenses
to rise thereafter no more than 4% or the consumer price index and prehibits CPB from
spending funds allocated t0 other areas for administrative expenses,

Inouye and Markey want CPB audit

'CPB has always kept its corporate support costs well within the statuatory guidetines,
Corporation for Public Broadcasting President Donald Ledwig said last week, respond-
ing t0 news that congressional leaders had requested a federal audit of CPB administra-
! tive expenses. The audit "was expected, and CPB will cooperate fully," he said.
Senate Communications Subcommittee Chairman Daniel Inouye (D-Hawaii) and House
Telecommunications Subcommittee Chairman Ed Markey (D-Mass.) had requested the
audit in a Feb. 9 letter to General Accounting Office Comptrolier General Charles
Bowsher, the two chairmen said that, "as soon as possible,” GAO should determine the |
nature and amount of CPB administrative activities, including board member expenses; |
whether more administrative dollars could be redirected to program production and
acquisition and whether CPB "“supplements its administrative budgel with funds allocal-
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decision to form Rainbow...and to seek to
displace Fox as the licensee of Channel
[1...was made by the 15 shareholders of
Rainbow—not by the coalition.’

Rainbow also charged that Fox *‘misrep-
resents the facts’> when it asserts that
NHMC demanded up to 3500,000 for Fox
over five years for NHMC’s services. Rain-
bow attached a copy of the draft agreement
that the NHMC presented to Fox and that
Fox rejected. As Rainbow claimed, it does
not mention *‘$500.000 or any other such
figure.”’ But it does offer NHMC’s services
for an annual “‘amount no less than the
average annual salary of the top 20 officials
of KTTv-Tv.”’

For Rainbow or Citylight to wrest Chan-
nel Il from Fox, it must convince the ad-
ministrative law judge that Fox is not enti-
tled to a “‘renewal expectancy’’ for the
station because of poor service 1o Los An-
geles or because of serious violation of the
FCC rules. A renewal expectancy virtually
assures renewal.

After the FCC designates the KTTV li-
cense for hearing, Rainbow has said in its
comments, it intends to allege **serious and
repeated violations ot the FCC’s reporting
regulations, including Fox's aitempt 10
withhold from the commission any infor-
mation regarding the company's recent vio-
lation of a Department of Justice consent
judgment.”” Twentieth Century Fox Film
Corp., Fox’s parent company. was indicted
last fall by a federal grand jury for “*crimi-
nal contempt’’ for alleged block-booking of
films to movie theaters in violation of a
1951 consent judgment.

Robert Thompson, an attorney for Rain-
bow. said the charges stemming from the
contempt indictment would be “‘a minor
part’” of the case his client will make
against Fox. Not wanting to tip his hand,
Thompson declined 1o outline the other
parts. O
T e e e e =

Spectrum auction
included in
Bush budget

The budget President Bush submitted to
Congress two weeks ago repeated the Rea-
gan administration proposal to auction por-
tions of the spectrum not set aside for mass-
media use. The aim 1S t0 generate revenues
to offset the budget deficit. And like the
Reagan budget, the Bush administration es-
timates that auctions would produce $3.4
billion over the two-year period beginning
in fiscal year 1990—about $2 billion in the
first year. But the Congressional Budget
Otfice believes that estimate is unduly rosy.
In its analysis of the proposal, the CBO
puts the total at about $500 million.



The CBO says its estimate is based on
the likely availability of only 4 mhz, not 6
mhz, as assumed by the Reagan adminisira-
tion, and smaller receipts—$125 million
per mhz. not the $563 million assumed.
The administration’s estimates are based on
an FCC study of a cash-tlow analysis by
Kidder, Peabody of the private-sector value
of cellular telephone licenses in both rural
and urban areas (BROADCASTING. Jan. 16).
But the CBO notes that the administration
envisioned receipts of only $500 million
when it first proposed the FCC auctions in
the 1989 budget. The CBO, in its analysis.
assumes that licenses would be auctioned
on a local basis and acknowledges that the
potential savings to the federal government
would be “‘much greater”” if they were auc-
tioned on a national basis—that is, if a
block of the spectrum was allocated o one
successful bidder.

The contlict in estimates is likely to be
only academic. however. There seems 1o be
little support in Congress for the auctions
proposal, principally because of the view it
would weaken it not wipe out the public
interest standard underlying the Communi-
cations Act of 1934, The CBO analysis.
however, disagrees. It says that since auc-
tion proposals do not include changes in
licensee requirements, “‘the FCC's role in
guarding the public interest would not be
compromised.™ 0

ASCAP feels

lawsuit not just
splitting hairs

Hairstylist Bill Jernigan has said in recent
weeks that he is still playing the radio at his
Tennessee shop, even though i pending
lawsuit by several music publishers says he
may not do so without a4 public performance
license. Attorneys for the American Society
of Composers. Authors and Publishers
(ASCAP)}—which instituted the lawsuit but
which is not a party of the action—are
refraining from calling 1t a test case, buf the
legal hattle could call into question a sec-
tion of the copyright act that allows music
licensing exemption for small commercial
establishments.

“ASCAP wants (0 know how small that
small business exemption is.”” said John
Beam, a Nashville-based attomey represent-
ing Jernigan. The lawsuit against Jernigan
was filed in October 1988 by a list of top
music publishers. The plaintiffs, including
such major companies as MCA Inc. and
Chappel & Co.. cited four songs that were
broadcast over the radio at Jernigan’s busi-
ness on April 26. 1988. A trial clate has not
been set.

Beam described his client’s business as

two distinct operations sharing the same
building in Hendersonville, Tenn. On the
first tloor is a styling center of about 500
square feet with one receiver and three
speakers: downstairs is a [itness center of
aboul 800 square feet with a different re-
ceiver and four speakers.

According 10 ASCAP aitorneys. howev-
er, the association’s recent enlry into the

More battles over state ad taxes

The Association of National Advertisers is bracing for another battle over state taxes on
advertising. And this time it is not only one state, as in the case of Florida, where
advertisers two years ago won a major battle in forcing the repeal of a tax on advertising
and other services.

The issue ts a live one in four states. In South Dakota, the House last week voted down
an ad tax proposal by a vote of 36-29. Bul the House is now considering an amended
version that would tax only political advertising. In Connecticut, State Senator William
DiBella (D-Hartterd), co-chairman of the tax-writing committee, is working on a measure
similar to the one that had been passed, then repealed, in Florida.

The Connecticut legislature will also consider a tax on cable television services.
Governor William A. O'Neill has proposed meeting the state’s budget crisis with a series
of new taxes, including one that would add 7.5% to all payments for utility and cable
television services.

A bill introduced in the Oregon legislature would tax the gross earnings of media
companies. And most earnings of media companies, ANA said, are from adverlising
sales.

The bill introduced in the Missouri legislature would tax in-state advertising. Dan Jaffe,
who heads the ANA office in Washington, said renewed interest in advertising as a
revenue source—despite the fate of an ad-tax bill in Florida—stems from states’ search
for new revenue at a time of budget deficits running in the hundreds of millions of dollars.
Furthermore, Jaffe said, the advertising industry is afraid of confronting a “squeeze”
between Congress, where legislation has been introduced that would reduce the amount
of advertising costs that could be eliminated as a business expense, and states that are

considering proposals to impose the tax, directly or indirectly, on advertising,

discovery phase has determined that Jerni-
gan’s business—including hairstyling, fit-
ness and suntanning facilities—takes up
1.600 square feet over two floors and has
operated a single receiver in the building
through eight overhead speakers.

““This business is not of the sort that
Congress intended to exempt,”” said an
ASCAP attorney who requested anonymity.

He said a section of the 1976 Copyright
Act, often referred to in the industry as the
“radio over speakers exemption,’” does not
apply 1o businesses with ceiling speakers,
sizable square footage and ‘‘substantial™
revenue. According to ASCAP. the annual
license fee that would enable Jernigan to
publicly play the radio at his business last
year would have been $229.

TheaMedia

Cablevision Systems launches
SportsChannel Ohio

MSO wants to use new
service as model for similar
channels in other markets

Cublevision Systems launched SportsChan-
nel Ohio two weeks ago using a model 1t
hopes to use in other top-25 television mar-
kets, a regional cable sports network sup-
plemented with national programing from
SportisChannel America.

To start, SportsChannel Ohio will carry
nine games of the Cleveland Cavaliers, the
team with the best record in the NBA, and
possibly some playotf games, said John
Mohr. SportsChannel chiel operating offi-
cer. For the moment. however, the majority
of the programing will be SportsChannel
America, and its keystone, NHL hockey.
Mohr hopes to add the baseball Indians,
although it’s unlikely a deal will be com-
pleted this year. according to both the team
and Mohr. He also has his eye on Ohio
State basketball, although many of their
games are tied up in weekend syndication
packages. Mohr said some midweek games
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may be available. Mohr 18 also looking at
Cleveland State basketball, plus a weekly
high school footbal! and basketball game
for the network.

Without the Indians, however, Mohr ad-
mitted that the summer schedule * would
probably be a little thin.”” SCA’s hockey
playolt package ends in late spring. Be-
cause of Major League Baseball rules.
SportsChannel could not bring in games of
any other team in the Indians™ home territo-
ry. At the moment, SCA has on tap the
World Basketball League, hoxing, tennis
and the women’s professional bowling tour
for its summer schedule.

Ultimately. Mohr hopes 50%-60% of the
product will have *‘the flavor of the state,”
with the remainder coming from SCA. The
Indians can be carried everywhere in the
state, said Mohr. except for Cincinnati and
Dayton. Mohr suid SportsChannel is inter-
ested in the Reds (the team has no cable
contract), but there have been no discus-
sions 1o date. If they are carried, he said,
they would likely be on systems only in the




SatelliteuFootprints

Barring the sports bars. Billed as “the entertainment industry's largest single-event anti-
piracy campaign,”’ a multi-front effort is being mounted to prevent illegal selling or
exhibition of the March 6 Warner Bros.-Momentum Enterprises pay-per-view coverage of
the Ray {Boom Boom) Mancini-Hector (Macho) Camacho boxing match in Reno. The
Motion Picture Association of America, the Satellite Broadcasting and Communications
Association and Videocipher || descrambier manufacturer, General Instrument, will work
together to "conduct and support on-site investigations, raids and seizures before,
during and after the fight,” said GI. Partly to draw attention to Videocipher |l piracy
concerns, Warner Bros. had pulled its product from pay per view last summer (BROAD-
CASTING, June B, 1988). The Gl effort has also included a “"Dear Cable Executive” letter
providing an 800 telephone number "to relay the information about any establishment
that intends to show the event,

a

Related by name. Group W's Pittsburgh-based Television Videotape Satellite Communi-
cations changed its name late fast month to Group W Videoservices, an effort, in part, the
company said, to position the company as staying in a market made “tough” by pricing
that has, for many, dropped below operating levels.

Using three 10-meter uplinks and 210 tape duplication units, the facility near Pittsburgh
International Airport has handled an average of 600,000 syndicated television telecasts
per year—translating to 24-hour-a-day service 365 days a year, t© more than 50 TV
stations, said J. Michael Hudson, Videoservices’ vice president and general manager.

One hundred active TV syndication clients accounted for "80% of our volume,” said
Hudson. And almost 100% of satellite services, he said, are to syndicators, including
MCA Television, Multimedia Entertainment, Claster Television, SFM Entertainment, All
American Television and Tribune Entertainment. But GWV's most important client is
Group W productions, “the big part of our business.”

That most important customer may assure that GWV remains in the delivery business,
despite price wars and an uncertain next-generation satellite picture. Satellite services
prices, said Hudson, are now “[ess than 25% of what they were five years ago”—a drop
more severe than is justified by the 20% 1o 60% increase in satellité program syndication
during that period. Those extremely low prices have "made for a fough market,” he said.
According to their own studies, said Hudson, GWV and Wold alone account for more
than half the syndicated TV business, with most othér players “considerably smaller.

This announcement appears as a matter of record only.
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southern part of the state. Last week,
SportsChannel began pitching operators,
whose reception, said Mohr, has been ‘‘en-
thusiastic.”” Among the largest operators in
the state are Continental and Warner, with
the latter having large systems in Columbus
and Cincinnati. Currently, the basic service
is carried on Cleveland area systems owned
by Cablevision and Viacom, which serve
160,000 subscribers.

The launch marks the sixth regional
sports service Cablevision owns, to go with
services in New York, Chicage, Philadel-
phia, New England and Florida. Discus-
sions continue between Cablevision and the
Z Channel that would add a seventh net-
work to the SportsChannel fold. Joseph Co-
hen, who has an ownership interest in the Z
Channel, sold Prism, the Philadelphia
sports and movie service, to Cablevision. A
Z Channel buy (it carries the baseball An-
gels and Dodgers) would give SportsChan-
nel a Los Angeles beachhead.

{Separately, Z Channel announced that it
will provide a Spanish feed, in addition to
an English feed. for Angel and Dodger
games this year. The team’s respective
Spanish-language  radio  rightsholders,
KWKW(AM) Los Angeles |Dodgers] and
XPRS[AM] Tijuana [Angels], will provide
the Spanish-language television feed.)

Mohr said SportsChannel continues to
look at launching networks in any of the top
25 markets. One advantage of the Sports-
Channel concept, said Mohr, is that it al-
lows local cable operators to preempt the
national SCA feed for their own local prod-
uct. Although Tele-Communications Inc.
and Viacom have talked with San Francisco
area teamis about launching a sports net-
work, Mohr said the Bay area is at the top
of SportsChannel’s wish list. It has been
able to convince a number of smaller Bay
area cable operators to carry SCA.

A sccond channel for Philadelphia re-
mains in the development stage, said Mohr.
As envisioned, it would carry SCA plus
additional Flyers and Phillies games if those
teams agree 10 more coverage. said Mohr.

Elsewhere, SCA is discussing carriage of
20-25 games of top high school basketball,
presumably starung next fall. Games would
include regular season plus specially sched-
uled games and year-end playofts. O

ATLANTA
(404) 393-2310

LOS ANGELES
(818) 596-2114
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Conus honus. Conus Communications
last Tuesday signed a contract o pro-
vide video material to King World Pro-
ductions' daily half-hour current events
series Inside Edition. King World will
receive a mix of exclusive, commis-
sioned material, breaking video and ar-
chive footing. A Hubbard Broadcasting
subsidiary, Minneapolis-based Conus
provided Inside Edition with satellite
coverage of riots in Miami Jan. 18. Co-
nus already has a similar deal tc pro-
vide video to GTG Entertainment's
USA Today: The Television Shotw.
WEEK-Tv Peoria, Ill.. on Feb. 2 be-
came the first new member of the Co-
nus Satellite News Cooperative in 1989,
bringing membership to more than 80,
representing 105 television stations
and cable outlets in the US. and Ja-

pan, said Conus.




FNN’s PPV venture

rhe Financial News Network will go into
the pay-per-view business, supplying
business and financial programing
through a newly acquired company,
Institutional Research Network. FNN
parent Infotechnology has signed a letter of
intent to acquire IRN from Private
Satellite Network. IRN, FNN said,
distributes “closed-circuil programing
to financial investment analysts, portfolio
managers and investment strategists."”
FNN plans to carry IRN programing
on weekend mornings beginning this
spring. A second service will combine
FNN programing, interview programing
and IRN's "existing program base” to
provide a “business-to-business” service.
FNN sees this product as an
inducement for cable operators to wire
office buildings.

Redefinition

What is cable system? That is the
guestion the FCC is asking in a proceeding
launched in reaction to two federal
district court decisions that found fault with
the definition of a system in the Cable
Communications Policy Act of 1984 and
with FCC interpretation of it. The Cable
Act defines a cable system as a "set of
closed transmission paths...designed to
provide cable service...lo multiple
subscribers within @ community.” It
exempts from its definition (and, hence,
from cable regulation) any system that
serves subscribers "in one or more
multiple- unit dwellings under common
ownership, control or management” and
that does not cross public rights of way.

In the City of Fargo vs. Prime Time
Entertainment Ine., \he court said the FCC
went too far in interpreting the act's
definition when it said a cable system was
any that crosses rights of way
regardless of “ownership, control or
management.” In Pacific & Southern
Co. vs. Satellite Broadcast Networks, the
court suggested the act's definition may
be too broad. It said a system that
broadcasts programing directly to
homes via satellite may fall under the act's
definition, although not under definitions
contained in copyright laws.

Marketing payoff

HBO Chairman Michael Fuchs said

HBO's growth of 1.1 million subscribers in
1988, and Cinemax's 900,000, were
"directly related to the expansion and fine-
tuning of our marketing campaigns
coupled with the superior quality of our
original programing and an increase in

the quantity of films we present.” HBO now
has 17 million subscribers, while

Cinemax has 6 million.

HBO said its fall marketing campaign
reached 97% of all U.S. homes and
delivered 39 million direct-mail pieces.
Fuchs said that 60% of new customers
during the year's sales campaigns had
remained subscribers one year later.

Name change

With completion by Heritage of its

buyout of Gillcable, the name of the system
has been changed to Heritage
Cablevision. The system. once owned by Al
Gillitand, now serves 140,000

subscribers.

Ever higher

USA Network said it recorded its highest
rated month ever in January, scoring a 1.4
rating from 7 a.m. to 1 a.m. The previous
record was April 1984, when the network
scored a 1.3 that included coverage of

the Nationai Basketball Association and the
National Hockey League.

Clarification

Last week, Turner Entertainment Co.

filed suit in U.S. District Court against
Showtime Networks Inc. over use of

films from the MGM/UA film library. Turner
is seeking clarification that it can

continue to carry films from the library on
TNT, films that Showtime has under
contract from MGM/UA that predated
Turner's purchase of the movie

company. Turner said in the suit that
Showtime was threatening to take steps
to block Turner from further carriage of the
films.

Cable credit courses

Jones International has announced that
Cablevision Systerns will carry its Mind
Extension University and Galactic

Radio. Making the announcement were
Jones Chairman Glenn Jones {I} and
Cablevision Chairman Charles Dolan.

Mind Extension provides college level
courses for credit, while Galactic Radio is a
cabie audio service. With the signings,
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WYGC-FM, Gainesville,
Florida, has been sold by New
South Communications, Inc.,
F.E. Holladay, President for
$2,187,500 to Heritage
Broadcast Group, Inc., James
D. Cullen, Chairman and
Adam G. Polacek, President.
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Mind Extension has four million subscribers
and Galactic has 2.5 million

Fiber calling

Bell Atlantic said it has wired its first
home in Perryopolis, Pa., that of a Bell of
Pennsylvania employe, to receive
telephone calls and cable television via
fiber optics. Further connections will be
completed by mid-May, when a year-long
fiber voicefvideo test begins, Two
separate telephones and two television
sets have been hooked to the fiber.
Helicon Cablevision is the local cable
operator. Alcatel North America is
supplying fiber.

CAB improvement course

“Cable: Making Television Even Better”
is the theme for the Cabletelevision
Advertising Bureau conference,
scheduled for April 9-11 at New York's
Waldorf-Astoria, with more than 1,200
attendees expected

The convention is divided into three
days, with nuts and bolts issues on Sunday,
April 9, followed by an emphasis on
local advertising on Monday and national
advertising on Tuesday. Graham
Phillips, president of Ogilvy & Mather, will
provide the keynote address

Television programing will be
discussed in a panel featuring Shelley
Duvall, chairman, Think Entertainment,
Tom Freston, president and chief executive

officer, MTV Networks; Mel Harris,
president, television group, Paramount
Pictures; Gerry Hogan, president, TBS
Entertainment Networks; Robert Igiel,
senior vice president, executive media
director, NW Ayer, and Fred Vierra,
president, United Cable.

Back again this year will be a session
featuring capsuled reports on basic cable
from John Hendricks, chairman and
chief operating officer, The Discovery
Channel; Bob Johnson, president and
chief executive officer, Black Entertainment
Television; Don Mitzner, president,

Group W Satellite Communications, and
Kevin Rorke, president, ATC.

Cable sports will be addressed by

Robert Gutkowski, executive vice

president, MSG Communications; Kay
Koplovitz, president, USA Network; David
Martin, vice president, corporate media,
Stroh Brewery; John Mohr, senior vice
president and chief operating officer,
SportsChannel; John Sie, executive vice
president, TCI, and Roger Werner,
president and chief executive officer,
ESPN.

Luncheon speakers are comedian
Fred Travelena on Monday and Time Inc.
Chairman J. Richard Munrc on Tuesday.

Other panel sessions will review
advertising case studies, technigues to

maximize sales and compete with other
media, ways to utilize tune-in promotion
and procedures to streamline
paperwork.

ChorngingeHands

Wrrc(am-wRNS(FM) Kinston, N.C; wyav(Fm}
Myrtle Beach (Conway), S.C., and wWYNG(FM)
Evansville, Ind. O Sold by Beasley Broadcast
Group to Pinnacle Broadcasting for $18.6 mil-
lion. Seller is headed by George Beasley,
president. 1t alsO owns WLIT(AM)-WBLX-FM Mo-
bile, Ala.; kaav(am) Little Rock, Ark.; wRXK-FM
Bonita Springs and weow-Fm Miami, both Flori-
da; wGac(am) Augusta, Ga.; WMRO(AM)-WAUR-FM
Aurora, |ll.; wrailamy Fayetleville, WGNC(aM)-

GILMORE BROADCASTING CORPORATION

(James Gilmore, Jr., Chairman, Fred Fielding, President,
and Dean Goodman, Executive Vice President)

has acquired

KHVN/KDLZ-FM
Dallas/Fort Worth, Texas

for
$14,000,000

from

EGG DALLAS BROADCASTING, INC.

{ Earl Graves, President)
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We are pleased to have served
as broker in this transaction.
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wckz(Fmy Gastonia, wkmL-FM Lumberton and
weie-Fm Reidsville, all North Carolina; wxTu-Fm
Philadelphia: wLatiam) Conway, S.C., and
KSSR-FM Bastrop, Tex. It purchased KRTH-AM-FM
Los Angeles for $86.6 million ("In Brief,” Jan.
9). Buyer is headed by Philip D. Marella. It
also owns WDURM)-wrXC(FM) Raleigh, N.C.; ka-
MA(AM)-KAMZ(FM) El Paso and KEND(AM)-KLLL(FM)
Lubbock, all Texas, and wsoy-amFum Decatur,
Nl. Wrrc is fulltimer on 960 khz with 5 kw-D
and 1 kw-N: wrns Operates on 95.1 mhz with
100 kw and antenna 1,500 feet above aver-
age lerrain; wrav is on 104.1 mhz with 100 kw
and antenna 625 feet above average terrain;
WYNG operates on 105.3 mhz with 50 kw and
antenna 480 feet above average terrain. Bro-
ker: Americom Radio Brokers.

Wekovam Bluefield and wkmy(Fm) Princeton,
both West Virginia O Sold by Fincastie Com-
munications Co. to Mountain Broadcasting
Corp. for $500,000 plus $150,000 noncom-
pete agreement. Seller is owned by William T.
Deskins, Elmer J. and Nancy P. Craft, and
estate of Orland C. Young c/o Flat Top Nation-
al Bank. It has no other broadcast interests.
Buyer is owned by Earl Judy Jr., who also
owns Tschudy Communications Corp.,
through which he owns waLI(AM}-WROG(FM)
Cumberland, Md.; wBrJ(AM)-WEYQ(FM) Marietta,
Ohio; wMmacFm) Westover, W.Va.; WCRO(AM)
Johnstown, Pa., and wspv(Fm) Buffalo Gap, Va.
Judy is president, director and 51% stock-
holder of Shenandoah County Broadcasting
Corp., which owns wsvG.wsiG-FM Mount Jack-
son, Va. Wkoy is fulltimer on 1240 khz with 1
kw, and wkmy operates on 100.9 mhz with 3
kw and antenna 641 feet above average ter-
rain.

WHwB-FM Port Henry, N.Y. D Sold by Con Brio
Broadcasting Inc. to The Radioactive Group
Inc. for $450,000. Seller is principally owned
by Edward Pickett, and has no other broad-
cast interests. Buyer is owned by Bruce M.
Lyons, Michael Spector, John Spector, Ray-
mond Garon and Paul Kfoury. It has no other
broadcast interests. WHwB-FM Operates on
92.1 mhz with 1.273 kw and antenna 103 feet
above average terrain.

50% of Raymark Broadcasting Co. Inc,, li-

censee of wccsam) Homer City (Indiana),
Pa. O Sold by Ray Goss to Mark Harley for




Plus (BROADCASTING, Sepl. 12, 1988).

Congress comes to the home dish show. House Telecommunications Subcommittee
member Billy Tauzin (D-La.) will attend the March 21-23 Satellite Broadcasting and
Communications Association SBCA-STTI Las Vegas Trade Show as opening keynote
speaker. He is credited with authoring the Home Salellite Viewers Act, which has
language cailing for stiffer enforcement and penalties pertaining to satellite signal thetft.
The bill also required that the FCC consider revisiting the issue of setting an encryption
system industry standard. The reputation of General Instrument’s de facto industry
slandard Videocipher Il encryption system has suffered from widely publicized signal
theft problems, with estimates that up to half of the VC-II's sold have been altered to
receive salellite transmissions of TV programing without authorization.
Approximately 330,000 home satellite systems were sold in the U.S. in 1988, said
SBCA generai counsel Mark Ellison. As of last week, according 10 General Instrument,
the total number of descrambling units authorized o receive direct-to-home television
stood at 471,608. However, about one-and-a-half-million VC-lI's have reportedly been
sold since HBO became the first to use the system to scramble its signals four years ago.
G) has used electronic ¢ounter-measures 10 render an unspecified number of altered
decoders useless and is set to replace VC-II late next summer or early next fall with VC-Ii

$440,000. Seller is sportscaster for wDUQ(FM)
Duquesne University, Pittsburgh, who has no
other broadcast interests. Buyer is 50% own-
er of Raymark broadcasting, and wwsiFM) in
Curwensville, Pa. Wccs is fulltimer on 1160
khz with 10 kw-D and 1 kw-N. Broker: Ray H.
Rosenblum.

Koge-FM Ellensburg, Wa. O Sold by Lord
Broadcasting Co. to Peak Communications
Inc. for $265,000. Seller is owned by Brian J.
Lord, and has no other broadcast interests.
Buyer is owned by James J. Peterson, Phillip
J. Kelleher, William J. Kelleher and Patrick G.
Peterson. It has no olher broadcast interests.
KOBE-FM is 0N 103.1 mhz with 3 kw and anten-
na 188 feel below average terrain.

[ CABLE I

State Cable TV's systems serving Chico,
Calif. exchanged for Cooke Cablevision's
systems serving Molokai, Lanai, Maui and
Hawaii Kai, all Hawaii 0 State Cable TV is unit
of western Communications Inc., wholly
owned subsidiary of Chronicle Publishing Co.
Western is Walnut Creek, Calif.-based MSO
serving approximately 255,000 subscribers in
lwo states, headed by Edward Allen. Cooke
Cablevision is Woodland Hills, Calif.-based
MSQ serving approximalely 700,000 sub-
scribers in 18 states, principally owned by
Jack Kent Cooke. System in Chico serves
approximately 28,000 subscribers with 41,000
homes passed. Systems in Hawaii serve ap-
proximately 26,000 subscribers with 42,000
homes passed. Biroker: Coaxial Capital As-
sociates [,

Systems serving Boca Raton, Pembroke
Pines, Coconut Creek, and Deerfield
Beach, all Florida 0 Sold by Communications
& Cable Inc. 1o Tete-Media Corp. Seller is
West Palm Beach, Fla.-based MSQO with no
other cable holdings. Buyer is Bellefonte, Pa.-
based MSQ equally owned by Robert Tudek
and Everett Mundy. It serves approximately
300,000 subscribers in 15 states. They also
own TMZ Broadcasting, group of four AM's
and five FM's. Systems serve approximately
23,332 subcribers. Broker: Comntunications
Equity Associates.

System serving Lenoir, N.C. O Sold by Mc-
Donald Group Inc. to Cencom Cable Asso-
ciates Inc. Seller is Birmingahm, Ala.-based
MSO serving subscribers in five states. It is
equaily owned by William W. and Allan J.
McDonald. Buyer is Chesterfieid, Mo.-based
MSQ serving approximately 250,000 sub-
scribers in nine Stales, headed by Robert

Brooks. Syslem serves approximately 13,200
subscribers with 19,000 homes passed. Bro-
ker: Communications Equity Associates.

System serving Fort Riley, Kan. 0 Sold by
The Adam Corp. to Cencom Cable Associates
Inc. Seller is Bryan, Tex.-based company
headed by Don Adams. It sold systems serv-
ing 74,000 subscribers in Texas, Tennessee
and Kentucky, to Cencom in 1987. It owns
system serving Fort Carson, Colo., and will
also be selling that system to Cencom, pend-
ing settlement agreements. Buyer is Chester-
field, Mo.-based MSO serving approximately
250,000 subscribers in nine states, headed
by Robert Brooks. Sysltem serves approxi-
mately 3,600 subscribers with 9,500 homes
passed.

Systems serving Cold Springs, Callahan
Ranch, Galena Forest, Mogul, Spanish
Springs and Verdi, all Nevada O Sold by
Sierra Telecommunications Inc. to Telecom-
munications Inc. Seller is wholly owned sub-
sidiary of Wander Telecommunications, San
Francisco-based MSO serving approximately
7.500 subscribers in two states, headed by
Gerhard J. Hanneman. Buyer is Denver-
based MSO, which, through wholly owned
systems and affiliated divisions, serves ap-
proximately 9.5 million subscribers in 39
states. System serves approximately 3,200
subcribers with 4,500 homes passed. Broker:
Coaxial Capital Associates Inc.

System serving Boise City, Okla. D Sold by
Microcom Inc. to Mission Cable Co. Seller is
owned by C. J. Hammack Jr. and llene J.
Hammack, who are also selling system serv-
ing Hooker, Okla. (see below). Buyer is Aus-
tin, Tex.-based MSO headed by Jack Morgan,
serving approximately 50,000 subscribers in
four states. System serves approximately 600
subscribers with 750 homes passed. Broker:
Daniels & Associates.

System serving Hooker, Okla. 0 Sold by
Hooker Television Cable Corp. to Mission Ca-
ble Co. Seller is owned by C.J. Hammack Jr.
and llene J. Hammack, who are also selling
system serving Boise City, Okla. (see above).
Buyer is Austin, Tex.-based MSO headed by
Jack Morgan, serving approximately $0,000
subscribers in four states. System serves ap-
proximately 650 subscribers with 715 homes
passed. Broker: Daniels & Associates.

For other proposed and approved sales see
“For the Record” page 60.
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Movietime goes international

Channel has licensed Warner Bros.
to distribute programing overseas

Movietime announced a number of major
moves last week, including licensing of its
original programing to Warner Bros. for
international distribution and substantial
participation in a new in-theater movie
magazine.

Warner Bros., whose parent, Warner
Communications, is a 10.6% owner of Mo-
vietime along with HBO and six MSO’s,
will package the 60% of the Movietime
schedule that is original for release to for-
¢ign broadcasters. cable programers or
DBS proponents. Movietime President and
Chief Executive Officer Larry Namer said
Warner is looking to sign two English and
three non-English deals, giving Movietime
programing representation in five countries.
The structure of the deals, said Namer. will
likely involve a service taking several hours
of programing each day.

Movietime said it will increase its inter-
national presence by setting up bureaus in
the **filmmaking capitals of the world,”
with plans to open a bureau in New York
later this year and probably Toronto next
year, said Namer. Namer said his “‘gut
feeling™" is that the first international office
will likely be in London.

Movietime’s budget has expanded dra-
matically—Namer said the break-even
point is now 20 million subscribers—but
the international distribution will not in-
volve much money since it is basically re-
packaging existing material. The material
used abroad will be movie related. About
15% of the Movietime materiai deals with
cable programing. about half of that origi-
nal, and Namer said that will not be a part
of the international licensing. That pro-
graming may show up, however. on cable
services that are launched abroad. he said.

Although Warner Bros.” parent has an

interest in Movietime, its distribution was
not a fait accompli. Namer said the compa-
ny had looked at several proposals from
other foreign distributors before making a
deal with Wamer Bros.

The magazine deal involves a publication
entitled Movies USA, which will premiere
in March in 3,000 theaters. Published by
Entertex Industries, the 32-page magazine
will contain articles, interviews and re-
views. About 70% of the material will be
original, with the other 30% being supplied
by Movietime. Advertisers will be offered
special joint-buy rates in both, and cross-
promotions will appear on the network and
in the magazine. The magazine will also be
available to Movietime subscribers at cost.
said Namer. It will be distributed free in the
theaters.

The initial press run of one million will
be distributed in the highest-grossing the-
aters of General Cinema, Cineplex Odeon.
Mann Theaters, Cinemark Theaters and
Carmike Cinemas, Selected theaters from
the National Amusement chain, which
owns Viacom, will be added in April. Not
on the list, yet, is the nation's largest the-
ater owner, United Artists, which owns ca-
ble systems and has contracted to purchase
more with its purchase of United Cable.
United Cable is one of the six MSO own-
ers, along with American Television &
Communications, Continental, Cox,
Newhouse and Warner Cable, Namer said
the venture will be rolled out steadily, and
that an additional 2.500 screens from UA
would have presented an immediate pro-
duction problem,

Additionally. Movietime announced the
renewal of its Universal Rough Cut series
from that studio. which is seen on the net-
work [0 times each week. The deal calls for
expanding each segment from four to seven
minutes. and adding archival footage.
Rough Cuts provides a behind-the-scenes
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look at movies under production and is seen
on Movietimg roughly 45 days before theat-
rical release. a

The wide open
world of sports

Members of IRTS panel on
globalization of sports
talk of explosive growth

The sports industry will achieve a ‘‘true
globalization®’ in the next five to 10 years,
according to Roger L. Werner Jr., president
and CEO, ESPN. with broadcast and cable
coverage growing by ‘‘leaps and bounds’’
on the international front. particularly as the
European market consolidates. Those ob-
servations came during an International Ra-
dio and Television Society-sponsored panel
entitled *‘The Sports Explosion: A Global
Ballgame,”” held February |l at New
York’s Roosevelt Hotel,

Werner explained that while ABC, NBC
and CBS may be the beneficiaries of this
growth on the international front, domesti-
cally, sports rights are inflating at rates
similar to the early 1980°s. The networks,
Werner said. are trying to work out long-
term labor agreements, as well as deal with
syndication rules. affiliate compensation
and cost reduction. ‘*The world of sports
broadcasting is a competitive one.”” Wemer
said. “*but it is early to sound the networks’
death knell if they work these various prob-
lems out.’”

**1 think rights fees will grow, even with-
out pay intervention.”” said Craig Reiss,
Editor-in-Chief. Sports inc. During the next
10 years. according to Reiss. global sports
television advertising revenues will in-
crease 681%. to $12.5 billion. Average
player salaries will increase approximately
400% over the next 10 years. he said. to
$600,000 for hockey, $820,000 for foot-
ball, $1.5 million for baseball and 32 mil-
tion for basketball,

““There will be a rapid expansion of U.S.
sports leagues to the international scene.”
Reiss said, with basketball and hockey tak-
ing precedence over baseball, which is less
of a *‘global’’ sport, Werner later added
that he sees the international movement as a
““two-way street.”” and expects some Euro-
pean sports to come to the U.S. as well,
with ESPN seeing the benefits of this re-
verse flow. “‘This is the golden age of
broadcast sports.”” said Norman Marcus.
co-author of Sports For Sale, with more
events offered than there is time to watch
them all.

Val Pinchbeck Jr., Director of Broad-




casting for the NFL. agreed that the interna-
tional sports scene is expanding rapidly. In
April. he said. when the Super Bow] is seen
in China. that event will be carried by ap-
proximately 60 countries. “We're on the
verge of a further breakthrough.” said
Pinchbeck. “This tall. British satellite
broadcasting will begin. and | think in the
near future our games will appear live in the
U.K."" He also said that international team

sports will not be seen in the near future but
are possible “"in our lifetime."" Both Pinch-
beck and Reiss agreed it is unlikely that a
major sporting event. such as the Super
Bowl. would move from one of the three
networks to any form of cable.

In response to a discussion of ethical
issues surrounding the incorporation of
products into a sporting activity—the
“Budweiser kickoft.”” for example. in

Failure to complete testing plan,
initial analyses of proposed systems
and getting systems to hardware stage
among reasons for slow progress

Mid to late 1991 is the most optimistic
estimate for when a new high-definition or
enhanced-definition TV transmission stan-
dard could be recommended to the FCC by
its advisory committee on advanced televi-
sion service (ATS) So said the attendees of
an ATS committee’s systems subcommittee
meeting as it prepared to submit a *“second
interim report’” on ATS’s progress to the
ECC.

Several factors have been holding up the
committee. including failure to complete a
testing plan. delays in completing the initial
analyses of proposed systems and delays in
proponents’ development of their systems
o the testable hardware stage.

The first interim report was sent to the
FCC last June. seven months after the cre-
ation of the advisory committee. Most of its
information was based on discussions and
testing completed by the ATS planning sub-
committee. The systems subcommitiee will
be responsible for most of the content in the
second report.

A preliminary version of the report will
be submitted by Systems Subcommittee
Chairman Irwin Dorros. executive vice
president. technical services. Bell Commu-
nications Research, Livingston. N.J., to the
chairman of the parent committee. Richard
Wiley of the Washington law firm of Wi-
ley. Rein & Fielding. by March 1. Wiley
hopes 1o have the finished report approved
by mid-April, before the opening of the
National Association of Broadcasters con-
vention in Las Vegas. April 29,

Plans for testing the hardware of pro-
posed systems were to be part of the first
interim report. However, Dorros concluded
last fall that not encugh details were given
for the procedures outlined in that docu-
ment. He worked out an agreement with the
chairman of the planning subcommittee. Jo-
seph Flaherty. vice president and general
manager. engineering and development.
CBS. 10 jointly devise new test parameters.
procedures and management plans (BROAD-
CASTING. Oct. 31, 1988).

Those plans were 1o be completed in time

which the kickoff is framed by a Budweiser
logo—Terry Hanson, Vice President, Com-
munications, PGA Tour. explained that
while he understood being morally of-
fended by it, creative ways of making mon-
ey are needed. Werner suggested that ad-
vertisers would stop this type of selling if
they believed viewers were being alienated.
**Dollar signs are how we keep score in this
business.”” said Hanson. g

HDTV standardization hits roadblocks

for inclusion in the second interim report.
But according to Ben Crutchfield of the
Advanced Television Test Center (ATTC),
chairman of the systems subcommitiee’s
evaluation and testing working party, the
plans have not yet been completed. They
are expected to be in draft form during the
week of May 8 when the subcommittee’s
systems analysis working group. chaired by
Birney Dayton, vice president, engineer-
ing, the Grass Valley Group, holds a sec-
ond marathon meeting with each of the
transmission system proponents. During the
first meeting in Springfield. Va. (which
some of the engineers have dubbed *“hell
week ). the strengths and weaknesses of 13
out of 15 of the systems proposed to the
ATS committee were scrutinized (BROAD-
CASTING. Nov. 21. 1988).

{Rhodes and others at the subcommittee
meeting expressed regret that Dayton's re-
port of the first "*hell week’™ was not avail-
able for review; because of travel ditficul-
ties. Dayton was unable to atiend the
subcommittee meeting.)

After its completion. the report is to be
distributed to the systems proponents for
comment. It was considered unlikely that
the proponents’ views could be returned by
the March | deadline for the second interim
report draft to Wiley.

Charles Rhodes. chief scientist for the
ATTC, the organization in charge of terres-
trial HDTV transmission tests, said that the

delay in the release of Dayton’s report ""is
beginning to hurt the planning process very
clearly.’” He suggested that the second mar-
athon meeting be taped so that information
from it could be released much earlier.
“*We've got to do something to avoid wait-
ing four or five months to find out what was
said.”” Rhodes said. ATTC plans to begin
testing systems next October. Although no
specific date has been announced for the
beginning of tests by Cable Laboratories
Inc., it, too, is expected to begin trials this
year.

But even when the laboratories are
equipped and open, more delays could
spring from a lack of readiness by the pro-
ponents. To date. only three have declared
the availability of hardware for testing. Ja-
pan’s NHK has announced that it has devel-
oped hardware for its "MUSE family™" of
three transmission systems and will demon-
strate it at the upcoming NAB convention
(BROADCASTING. Feb. 13). The Su-
perNTSC system developed by Faroudja is
also ready to test. Two satellite-only sys-
tems in hardware are NHK's MUSE-E and
North American Philips’s HDS/NA.

Hardware is promised by the end of the
year for Philips's terrestrial system.
HDMAC-60. and the David Sarnoff Labs’
ACTV-1. All of the other proposals are
currently demonstrated in computer simula-
tion, and some could take up to two years 1o
advance to the hardware stage.
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For the Recorcm

As compiled by BROADCASTING from Feb. 9
through Feb. 15 and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC—Antenna For Communications: ALJ—Ad-
ministrative  Law Judge: alt.—aliernate:  ann.—announced:
ant.—antenna: aur.—aural: aux.—auxiliary: ch.—channel:
CH—critical hours.: chg.—change: CP—construction permit:
D—day: DA—directional antenna: Doc.—Duocker: ERP—ettec-
tive radiated power: Freq—frequency: HAAT—height above
average terrain; H&V—horizontal and vertical: khs/—Kkilohertz:
kw—Kkilowatts: lic.—license: m—meters: mhz—megahentz:
mi,—miles: MP—modification permit: mod.—modification:
N—night: pet. for recon.—petition for recansideration: PSA—
presunrise service authority: pwr.—power: RC—remote control:
S-A—Scientific-Atlanta: SH—specified hours: SL—studio loca-
tion: TL—transmitter location: trans.—transmitter: TPO—trans-
mitter power output: U or unl.—unlimited hours: vis.—visual:
w—wails; *—noncomunercial. Six groups of numbers at end of
facilitics changes items refer to map coordinates. One meter
equals 3.28 feel.

Ownership Changes

8 WCFT-TV Tuscaloosa, AL (ch. 33: 1225 kw: HAAT:
540 ft.)—Dismissed app. of assignmem of license from
Beam Broadcasters Lid, 10 Heritage Broadcasting Co. of
Alabama for $1.000.000. Scller is Key Biscayne. FL-based
group of five TV's headed hy Frank L. Beam. It is selling
WDAM-TV Laurel-Hatticshurg. MS (sec below). Buyer is
owned by Heritage Broadcasting Group Inc.. which is
headed by Mario F. lacobelli. It also owns KEZB-AM-FM
El Paso. TX: WXXA-TV Albany. NY: WOMP-AM-FM
Bellaire. OH. Action Jan. 3I.

® KTXL(TV) Sacramento, CA (BPCT881228: ch. 40:
5.000 kw VIS. 1000 kw: 1.962v1.968g)—Granted app. of
assignment of license from Camellia City Telecasters Inc.
to Channel 40 Licensee Inc. for $56 million. Seller is
wholly owned subsidiary of BMA Corp.. Kansas City.
MO-hased insurance and medical testing laboratory compa-
ny. It also owns KDVRI(TV) Denver. Stations were put on
market last year ("In Brief." Oct. 10. 1988). Buyer is
principally owned by Warburg. Pincus Capital Co. L.P.
and Michael Finkelstein. It is purchasing WDZL(TV) Mi-
ami: WPGH(TV) Piusburgh (**Changing Hands." Oct. 24.
1988), and WTXX(TV) Hartford-New Haven. CT. Action
Jan. 31

8 KKRE(AM) Monument. CO (BALBS1208EE: 1040 khz:
5 kw-D. DA}—Granted app. of assignment of license from
Trip-Lakes Broadcasting of Colorado Inc. to Business
Broadeast Group Inc. for $665.000. {buyer will assume
notes totalling S605.000 not 1 compete-consultant agree-
ment. $40.000. and quarterly installment for cash for
$20.000). Scller is principally owned by Dan R, Hubbard.

Richard Brame. Carolyn Dell Hubbard. It has no other
broadcast interests. Buyer is owned by Michael 8. Lowery.
Lowery owns KRMH-AM-FM Leadville. CO. Action Feb.
7.

® KSPK-FM Walsenburg. CO (BALHBEI114HU: 102.3
mhz: 3 kwl—Granted app. of assignment of license from
Baker Communications Corp. 1o Hargrave Broadcasting
Co. for $100.000. Seller is headed by Columbus Baker.
Buyer is equally owned hy Charles M. Hargrave and Cindi
L. Johnson. Action Jan. 6.

8 CP FM Pon St. Joe. FL (BAPH881216GS: 93.5 mhz: 2
kw: 120 f1. }—Granted app. of assignment of license from
Dee Wetmore 10 Marvann Wetmore-Kodish and Scott Wet-
more for no consideration. Seller has no other hroadcast
interests. Buyers have no other broadeast interests. Action
Dec. 16. 1988.

8 WXAM(AM) Buffalo. KY (BAL8BI207EA: 1430 khz:
500 w-D)}—Granted app. of assignment of license from
Larue County Broadcasting Co. 10 HEKA Broadeasting for
$99.292. Seller is owned by Bill Evans and Keith Reising.
Evans owns WQXE(FM) Elizabethtown. KY. Reising has
interest in WTRE{AM) Greensburg and WRZQ-FM Co-
lumbus. both Indiana. Buyer is owned by Herben C. Day.
80%: Johr Day. 10%. and Athel L. Turner. 10%. It has no
other broadcast interests. Action Jan. 26.

8 WCBY(AM)-WQLZ(FM) Cheboygan. Ml (AM: BA-
L881206EF: 1240 khz: | kw-U: FM: BALH881206EG:
105.1 mhz: | kw: HAAT: 600 ft.}—Granted app. of assign-
ment of license from Fabiano-Strickler Communications
Inc. to Reynolds Communications Inc. for $742.181. Seller
is owned by James C. Fabiano and William J. Strickler.
Principals have interest in WSOO(AM)-WSUE(FM) Sault
Ste. Marie and WCCW-AM-FM Traverse City, both Mich-
igan. Buyer is owned by Del Reynolds and Mary A,
Reynolds. 50%. and Richard E. Hunt. 50%. Hunt owns
WPTW-AM-FM Piqua. OH. Action Feb. 3.

8 KSCR-FM Benson, MN (BALH881202GJ: 93.5 mhz: 3
kw: ant. 200 fi.)-—Granted app. of assignment of license
from Todd Jonathan Garamella to Garamella Broadcasting
Co. for $1. Seller has no other broadcast intcrests. Buyer is
equally owned by Joseph J. Garamella and Todd Jonathan
Garamella. Garamella Broadcasting Co. is licensee of
KMSR(FM) Sauk Centre and KBJI(FM) Marshall. both
Minnesota, and KJJG(FM) Spencer. 1A, Action Jan. 19.

® WDAM-TV Laurcl-Hauiesburg, MS (ch. 7: 316 kw:
HAAT: 510 ft.)—Dismissed app. of assignment of license
from Beam Broadcasters Lid. to Heritage Broadeasting Co.
of Mississippi for $1.000.000. Scller is Key Biscayne. FL-
based group of five TV's headed by Frank L. Beam. It is
sclling WCFT-TV Tuscaloosa. AL (see above). Buyer is
owned by Heritage Broadcasting Group Inc.. which is
headed by Mario F. lacobelli. It also owns KEZB-AM-FM
El Paso. TX: WXXA-TV Albany. NY: WOMP-AM-FM
Bellaire, OH. Action Jan. 31.

® WHOC(AM) Philadclphia. MS (BALBS1128EG: 1490
khz: I kw-Ur—Granted app. of assignment of license from
William H. Cole 1o WHOC Inc. for $300.000. Scller has

HEADS PHOENIX
OFFICE

TOM
KRON

PHONE: 602-285-1787
FAX: 602-285-0558

GOCOD SMALL MKT
BUY-ARIZONA
SKW-D, 1KW-N
GOOD FREQUENCY
$775,000

SOUTHEAST 100KW

CLASS C FM-COMBO
$7.7 MILLION

i

the millar company usa. inc.

interest in WWSL(FM) Philadelphia. MS. Buyer is equally
owned by Leah C. Jarrell. and Laura C. Thrash. It has no
other broadcast interests. Action Jan. 31.

8 KMZQ-FM Las VEGAS. NV (BALH881104G): 100.5
mhz: 100 kw: HAAT: 360 ft.}—Granted app. of assign-
ment of license from Olympia Broadcasting 10 Common-
wealth Broadcasting of Northem California for $6.7 mil-
lion (*Changing Hands.”" Nov. 14. 1988). Scller is
Seattle-based group of three AM's and five FMs headed by
James D. Ireland 111. chairman. and lvan Braiker. presi-
dent. Buyer is owned by Michael Padilla, Claude Tumer.
Michael Thorsness. Vincent Bartolotta Jr.. John McGuire
Jr. It also owns KROY(FM) Sacramento. CA. Michael
Thorsness. John MeGuire, Michacl Padilla and Vincent
Bartolotta are principals of KYXI(FM) Yuma. AZ. as is
Claude Turner. All are also principals of KKAL(AM)-
KZOZ(FM) Arroyo Grande-San Luis Obispo. CA. Action
Dec. 28.

8 WUKQIAM) New York. NY (BALBR082SEA: 1050
khz: 50 kw-U)—Secks assignment of license from Spanish
Broadcasting System of Florida to The Forward Associa-
tion In¢. for $23.000.000. Seller is New York-based group
of three AM’s and two FM's owned by Raul Alarcon.
Buyer is owned by Joseph Mitchell Lokiec. Louis Silver.
Svlvia Cooperstein. Emanuel Gershner. Sylvia Klein and
William Stern. 1t also owns WEVD-FM New York. Action
Jan. 26.

8 WYNC(AM) Yanceyville. NC (BTC8808I IEF: 1540
khz: 2.5 kw-D)}—Granted app. of assignment of license
from Clovis Broadcasters t0 Gene E. Ward for $125.620.
Seller is owned by Carl T. Jones. It is selling KXTC(AM}
Clovis. CA (see ubove), and has no other broadcast inter-
ests. Buyer is owned by Gene E. Ward. who also owns
WRNC(AM) Reidsville, NC. Action Jan. 23.

8 KZBX{FM) McAlester. OK (BALH881215GR: 104.9
mhz: 145 kw: Ant 454 ft.}—Granted app. of assignment ol
license from Megacom Broadeasting Inc. to Trayne Com-
munications Inc. for $400.000. Seller is owned hy Randy
Dunn. Mark Emmons and Anthony Ashmore. It has no
other broadeast interests. Buyer is owned by Thomas
Payne. 75%. and James Asa Haggard 111, 25%. Action
Feb. 2.

® KAUT(TV) Oklahoma City, OK ich. 43: 1950 kw:
HAAT: 1560 ft.}—Dismissed app. of assignment of license
from Rollins Telecasting Inc. to Oklahoma Educational TV
Authority Foundation Inc. for $9.250.000. Purchasc price
includes $500.000 non-compete agreement. Assct purchase
agreement submitted with this application is between Rol-
lins Telecasting Inc. ("Rollins™) and Pappas Telecasting of
Oklahoma ("Pappas”). and provides for sale and assignment
to Pappas of certain assets of Rollins. Associated with
station KAUT(TV) including stations’s broadcast license.
Pappas. in tum. has agreed 1o assign eertain of its rights
and obligations under this agrcement. including right to
assignment of TV broadeast license. to Oklahoma Educa-
tional Television Authority Foundation Inc. Buyer is head-
ed by Edwin Vineyard. It has no other hroadcast interests.
Action Jan. 31.

® KGMC-TV Oklahoma City. OK (ch. 34: 78.5 kw:
HAAT: 1209 ft. —Dismissed app. of assignment of license
from Oklahoma City Broadcasting Ca., Successor in Inter-
est 10 Seraphim Corp.. to Maddox Broadcasting Corp. for
$3.600.000. Transmitting equipment. antenna,  studio
equipment. licenses and other items are being sold 1o
Maddox Broadeasting Corp. for $2.6 million. Remainder
of station KGMC(TVY)'s equipment and real property (but
not programing) ar¢ being sold to Pappas Telecasting of
Oklahoma tor $1 million. Buyer is owned by Chesley
Maddox. It has no other broadcast interests. Action Jan.
3.

® WPLHAM)-WKRZ(FM)  Wilkes-Barre, PA  (AM:
BALS8121SHK: 1340 khz: | kw: FM: BAPLH8812i5HL:
98.5 mhz: 50 kw: ant 1180 ft.—Granted app. of assign-
ment of license from Beatrice Broadeasting Corp. 10 Key-
market of NEPA Inc. for $12 million ¢*In Briel™” Nov. 21,
1988). Seller is New York-based group of five AM's. cight
FM’s and one TV, headed by Frank D. Osbomn. Buyer is
principally owned by Kerby Confer. Confer also owns
Keymarket Communications of Columbia Inc.. licensec ol
WTCB(FM) Orangehurg. SC.: Keymarket Communica-
tions of Pennsylvania Inc.. licensee of WNNK{FM) Harris-
burg. PA: Keymarket of Austin Inc.. licensee of
KKMJ(FM) Austin. TX. Action Feb. 1.
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Case Study: Noble Broadcast Group

Since 1986, Noble Broadcast Group has grown from a single AM/FM combo in San
Diego to one of the most respected groups in the radio business. Today, with stations in ten

major markets, Noble is a case study on succeeding in radio.

When John Lynch wanted to expand his company, he and Norm Feuer chose
Blackburn & Company. They have come back again, and again, and again for properties all
over the country. Blackburn & Company is pleased to have played a part in Noble's growth.
We introduced Noble to and assisted them in the purchase of seven of their stations in two

years totalling over $150,000,000.

NOBLE BROADGAST GROUP

XETRAAM/FM  SAN DIEGO, CA 3/78
WGBB/WBAB-FM  BABYLON, NY 7/86
WSSH-FM BOSTON, MA 8I86
WAVZ/WKCI-FM  NEW HAVEN, CT 9/86
WSSH-AM BOSTON, MA 387
KBEQ-FM KANSASCITY,MO  7/87
KBCO AM/FM BOULDER, CO 8/87
KIXIVKMGI-FM SEATTLE, WA 5/88
WMHE-FM TOLEDO, OH 5/88
KMJM-FM ST. LOLJIS, MO ”
KMJQ-FM HOUSTON, TX :

$12,975,000
$19,500,000
$30,500,000
$ 3,700,000
$ 9,250,000
$27,250,000
$15,900,000
$19,000,000

$78,500,000

BLACKBURN&COMPANY
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WE BROKER BROADGASTING'S BEST

Washington + New York + Atlanta + Chicago
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8 WHIM{AM) East Providence. Rl (BAL88I1122EE: 1110
khz: 5 kw-D 250 w-N DA-N)—Granted app. of assignment
of license from East Providence Broadcasting Inc. to Bear
Broadcasting Co. for $700.000. Seller is subsidiary of The
Lowe Group of Companies. Boston-based group owned by
Philip M. Lowe. It also owns WCOUAM)»-WAYU(FM)
Lewiston. ME. and WCNL-AM-FM Newport. NH. Buyer
is principally owned by Nawale L. Urso. and also owns
WZXL(AM) Wildwood. NJ. Action Jan. 24.

& WMRB(AM) Greenville. SC (BAPLB80722EF: 1490
khz: | kw-D: 250 w-N}—Granted app. of assignment of
license from Reedy River Broadcast Group to Paper Cuuers
Inc. for S15.000. Seller is owned by Alion L. Finley.
Buver is owned by Randy R. Mathena. who has no other
broadcast interests. Action Jan. 26.

8 WORI(AM) Oak Ridge. TN (BALB81209: 1550 khz: |
kw-D¥—Granted app. of assignment of license from FM 94
Limited to J. Frederic Stair 1l for $25.000. Seller is owned
by Leonard M. McCoig and Dorothy McCoig. It has no
other broadcasi interests. Buyer has no other broadcast
interests. Action Jan. 6.

8 KRXX-FM Marlin. TX (BALH881011GY: 96.7 mhz: 3
kw: HAAT: 300 ft.)—Granted app. of assignment of li-
cense from Crowder Broadcasting Inc. to Cin-Lynn Proper-
ties Inc. Seller is headed by Ronald E. Crowder. Buyer is
owned by Larry D. Yardeman. 25%: Cindy P. Vardeman.
25%. and Lvnn Parks. 50%. It has no other broadcast
interests. Action Dec. 7.

2 KMOO-AM-FM Mineola. TX (AM: BTC881219EC:
1510 khz: 500 w-D. DA: FM: BTCH881219ED: 96.7 mhz.
3 kw: Ant 300 fi.)>—Granted app. of transfer of control
from L.H. Bobo and Virgil Peacock to Sam Cumry and
Jovee Curry for $340.000. Seller has no other broadcast
interests. Buver has no other broadcasi interests. Action
Jan 3]

8 KOKE(AM) Rollingwood. TX (BTC881216EF: 1370
khz: 5 kw-D)—Granted app. of transfer of control from
Jimmy L. Ray 1o Iva Lea Worley Barton. Jimmy L. Ray et
al. is transfering shares to secure repayment of 1wo promis-
SOTY notes 1o order of Iva Lea Worley Barton totalling $1.5
million. Buyer owns West Bank Broadeasting Corp.. li-
censee of station KOKE(AM) Rollingwood. TX: and Lea
County Broadcasting Co.. licensee of KLEA-AM-FM Lov-
ington. NM: Rio Bravo Broadeasting Corp.. licensee of
KLTO(FM) El Paso. TX: New Braunfels Broadcasting
Corp.. licensce of KGNB(AM)}-KNBT(FM) New Braun-
fels. TX. Action Feb. 7.

8 KOKE(AM) Rollingwood. TX (BAL881216EG: 1370
khz: 5 kw-D)—Granted app. of assignment of license from
West Bank Broadcasting Corp. to Keymarket of Austin
Inc. for $400.000 which includes a $200.000 non-compete
agreement. Seller is principally owned by Iva Lea Worley
Barton. It also owns KLEA-AM-FM Lovington. NM:
KLTO(FM) El Paso. TX: KGNB(AM)-KNBT{(FM) New
Braunfels. TX. Buver is principally owned by Kerby Con-
fer. Confer alse owns Keymarket Communications of Ce-
lumbia Inc.. licensee of WTCB(FM) Orangeburg. SC.:
Keymarket Communications of Pennsylvania Inc.. licensee
of WNNK(FM) Harrisburg. PA: Kevmarker of Austin Inc..
licensee of KKMXEM) Austin. TX. Action Feb. 7.

New Stations

Applications

AM’s

8 Micanopy. FL (BP890L26HG)—Carl Fazio Jr. seeks
1200 khz. Address: 3812 Brookwood. Lyndhurst. OH
44124 Principal has no other broadcast interests. Filed Jan.
26.

8 Odessa. FL (BP890126AF>—Randall H. Blair sceks

1190 khz. Address: P.O. Box 43513, Washington 20036.
Principal has no other broadcast interests. Filed Jan. 26.

8 Thonotosassa. FL (BP890126AJ}—George M. Armroyo
secks 1200 khz. Address: 2483 John Young Pkwy.. Suite
R. Orlando. FL 32804. Principal has no other broadcast
inmerests. Filed Jan, 26.

8 Springfield. MO (BP830126Al—Batlefield Broadcast-
ing Co. secks 870 Kkhz. Address: 2613 Craig Ave.. Con-
cord. NC 28025. Principal is headed by York David Antho-
ny. who has no other broadcast interests. Filed Jan. 26.
8 Paw Creek. NC (BPB90126AH—Paw Creck Broadcast-
ing Inc. sceks 820 khz. Address: 2613 Craig Ave.. Con-
cord. NC 28025. Principal is headed by York David Antho-
ny. who has no other broadcast interests. Filed Jan. 26.
FM's

® Lacombe. LA (BPH890123MH)»~North Lake Radio Inc.

seeks 94.7 mhz: 3 kw: 100 m. Address: 775 1 Bayou
Liberty Rd.. Slidell. LA 70460. Principal is Hugh E.
Dillard Jr.. who has no other broadcast interests. Filed Jan.
D3

® Lacombe. LA (BPH890123MG)—North Shore Broad-
casting Lid. Partnership seeks 94.7 mhz: 3 kw: 100 m.
Address: 1537 Fig Street. Baton Rouge 70802. Principal is
headed by Debra Holden and has no other broadcast inter-
ests. Filed Jan. 23.

® Lacombe, LA {BPH890!23MN)—Lacombe Broadcast-
ing Service seeks 94.7 mhz: 3 kw: 100 m. Address: 244
Mockingbird Street. Slidell. LA 70458, Principal is owned
by Richard B. Chase 11I and Michael B. Bieller Jr.. who
have no other broadcast interesis. Filed Jan. 23.

8 Lacombe. LA (BPHB90123MF)»—North Shore Commu-
nications Inc. seeks 94.7 mhz: 3 kw: 100 m. Address: 306
Coast Blvd.. Slidell. LA 70458. Principal is owned by
Sheila W. Green, Debra W. Batiste and George A. Mavor-
al. It has no other broadcast interests. Filed Jan. 23.

® Reidland. KY (BPH&90118MO)—Jimmy Ray and Shel-
by Jean Baggett seek 106.7 mhz: 3 kw: 100 m. Address:
P.O. Box 601. Wickliffe. KY 42087. Principal has no
other broadcast interesis. Filed Jan. 18.

8 North Windham. ME (BPHB90119MI)—Joseph R. Sou-
cise and Benjamin L. Mevorach scek 106.7 mhz: 3 kw: 100
m. Address: 34 Holmeswood Dr.. Sandown. NH 03873.
Principal has no other broadcast interests. Filed Jan. 19.

8 Town of Mi1. Hope. NY (BPED890125MD)}—Shawan-
gunk Communications seeks 90.1 mhz: 1.8 kw: 172 m.
Addresy: P.O. Box 709. Otisville. NY 10963. Principal is
owned by Thomas S. Mondell. Diane 1. Danicls. Kathleen
Labuda. Marshall E. Smith and Wesley Goodman. Filed
Jan. 25.

8 Dickson. TN (BPH8%0117MM)»—Edmission and Eubank
Communications Inc. seeks 93.7 mhz: 3 kw: 100 m. Ad-
dress: 106A E. College Si.. Dickson. TN 37055. Prineipal
is equally owned by Thomas L. Edmisson and Oscar L.
Eubank. Filed Jan. 17.

® Edna. TX (BPH890[11MF)—Robert M. Mason seeks
101.7 mhz: 3 kw: 91 m. Address: 1943 Greenview. North-
brook. IL 60062, Principal has no other broadcast interests.
Filed Jan. 11.

8 Dayton. WA (BPH890126MG)—Peanut Whistle Broad-
casting seeks 92.5 mhz: 0.21 kw: -143 m. Address: 1764
Church Sireet. NW. Washington 20036. Principal is owned
by Stephen C. Simpson. Peter W. Lechman. Jeffrey D.
Southmavd and Christopher Dean Gilbreath. Southmayd
has interest in WESI(FM) Sirasburg. VA. and KFXI(FM}
Marlow. OK. Lechman holds CP for new FM Churchville.
VA. Filed Jan. 26.

® Spokane. WA (BPHB90123MM)—Melinda Boucher
Read seeks 96.9 mhz: 1.15 kw: 163 m. Address: 2125 East
5Tih Street. Spokane. WA 99223, Principal has no other
broadcast interests. Filed Jan. 23.

® Spokane. WA (BPH890123MO)—Black Hills Christian
Communications Inc. seeks 104.7 mhz: 3 kw: m. Address:
P.O. Box 845. Spearfish. SD 57783. Principal is owned by
Mark Pluimer. Lavern Willson. Pat Alley. Jay Berglund.
Mike Guilbert and Ken Wrede. Filed Jan. 23.

Actions

FM's

8 Sedona. AZ (BPH870506MBj—Granted app. of Rap
Broadcasting Corp. for 107.5 mhz: 76.28 kw H&V: 446 m.
Address: P.O. Box 660, Sedona. AZ 86336. Principally

owned by Roger Blaemire and Arthur James. James has
interest in KCGY-FM Laramie. WY. Action Feb. 2.

8 Kings Beach. CA (BPH861231ML)—Granted app. of
Kidd Communications for 107.7 mhz: 3 kw H&V:-378 m.
Address: 4096 Bridge St.. #4. Fair Oaks. CA 95628.
Principal is owned by Chris W. Kidd. Kidd is 50% owner
of LPTV K17Al Fergus Falls. and K28Al Foxhome. both
Minnesota. Action Jan. 31.

8 Royston. GA (BPH870819MH)—Granied app. of Ocu-
lus Broadcasting Cor. for 103.7 mhz: 3 kw H&V: 100 m.
Address: 431 Turner St.. Royston. GA 30662. Principal is
owned by Charles P. Sims. It has no other broadcast
interests. Action Feb. 1.

8 Pensacola. FL (BPEDB80412MF)»—Returned app. of
Brightness Ministries In¢. for 91.7 mhz: 100 kw H&V: 100
m. Address: P.O. Box 1462, Jeffersonville, IN 47131,
Principal is owned by John W. Smith Jr.. John W. Smith
Sr.. Darlene Smith. Mary Smith and Carl Lord. Action Jan.
3l

8 Potosi. MO (BPHB70326KA—Returned app. of John E.
Dalton for 97.7 mhz: 3 kw H&V: 50 m. Address: P.O. Box
151292, Tampa. FL 33684. Principal has no other broad-
cust interests. Action Feb. 7.

8 Fort Plain. NY (BPHB60325MB)—Granted app. of Wil-
liam H. Walker Jr. for 101.1 mhz: 3.0 kw (H&V): 133 m.
Address: Rural Drawer 1. Box 12. Route -H-55. Clinton-
dale. NY 12515. Principal has no other broadcast interests.
Action Feb. |.

8 51, Marys. OH (BPHB80505PQ)—Dismissed app. of
Clear River Communications Inc. for 103.3 mhz: 3 kw
H&V: 100 m. Address: 1990 Hamrock Dr.. Powell, OH
43065. Principal is owned by Mark S. Litton. Robent
Casagrande. Joan E. Schlichting. It also owns WQTL(FM}
Ouawa. OH. Action Jan. 31I.

8 Shawnee. OK (BPH851028NE)—Dismissed app. of
McKee Broadcasiing Associates for 951 mhz: 100 kw
H&V: 411 m. Address: 7 East Shawnec. P.O. Box 1329,
Muskogee. QK 74402. Principal is owned by Tareeca J.
McKee and Michael J. McKee. Action Feb. 7.

8 Erie. PA (BPEDB30927AA)—Granted app. of Mercy-
hurst College for B8.5 mhz: 0.35 kw: 3 m. Address: Glen-
wood Hilis. Erie. PA 16546. Principal has no other broad-
casl inerests. Action Feb. 2.

8 Port Allegany. PA (BPH880616MI)—Granted app. of L-
Com Inc. for 94.9 mhz: 0.527 kw H&V: 230 m. Address:
119 Maple S1.. Port Allegany. PA 16743. Principal is
owned by James Linn and Teresa B. Saulter. 1t has no other
broadcast interests. Action Feb. 2.

® 51 Stephen. SC (BPHB70918NC)y—Granted app. of
George Wells for 105.9 mhz: 3 kw H& V: 100 m. Address:
P.O. Box 1103, Si. Siephen. SC 29479. Principal has no
other broadcast interests. Action Jan. 27.

® Port Isabel. TX (BPHB51216NE)—Granted app. of Mar-
thew C. Trub for 101.1 mhz: 3 kw (H& V). 300 m. Ad-
dress: 14 Poinsetta St.. Brownsville. TX 78520. Principal
has no other broadcast interests. Action Jan. 30.

8 Elkion. VA {BPHB406071A —Granied app. of Stonewall
Broadcasting Co. for 98.3 mhz: 2.4 kw: 348 m. Address:
P.O. Box 337. Elkton. VA 22827, Principal is owned by
Ernest P. Evans. Victoria Wakefield and Brenda Merica.
Action Jan. 31.

Facilities Changes

Appflications
AM’s
8 Glendale. CA. KIEV 870 khz—Feb. 1-Application for

Mod of CP (BP860612AC) 10 make changes in antenna
svstem.

8 West Palm Beach. FL. WINO 230 khz—Jan. 31-
Amendment 10 BP881107AD to increase day power to .8
kw.

8 Brunswick. MD. WTRI 1520 khz—Jan. 25-Application
for Mod of CP {BP860709AE) to make changes in antenna
system.

2 Madbury. NH. WWNH 1340 khz—Jan. 31-Application
for Mod of CP {BP870903AC) 1o change TL 10 Knox
Marsh Rd. Madbury. NH: 43 10 22N 70 55 00w,

8 Milan. NM. KOFK 1130 khz—Jan. 26-Application for
Mod of CP (BP850610AA) 10 make changes in anienna
system.

8 Newburgh. NY. WGNY 1200 khz—Jan. 27-Application
for Mod of CP (BP810113AB) to increase night power 1o
2.5 kw: change TL to Rock Cut Rd. ].4 km N of Rt 17K.
Newburgh. NY: make changes in anienna system: 41 32
07N 74 06 41W.

8 Brudford. PA. WESB 1490 khz—Jan. 25-Application for
CP to change TL to 1490 St. Francis Dr.. Foster. PA. and
make changes in antenna system: 41 57 54N 78 37 01w,
8 Florence. SC. WYNN 540 khz—Jan. 30-Application for
CP 1o change antenna svstem (increase tower height) and
corrrect coordinates o 34 13 05N 79 48 30W.

8 Greenwood. SC. WMTY 1090 khz—Feb. 2-Application
for CP 10 reduce power to .78 kw and make changes in
antenna sysiem.

FM's

8 Cordova. AL. WFFN 92.9 mhz—Jan. 18-Application for
CP to change FREQ: 95.3 mhz iper docket 87-431).

@ Evergreen. AL. WEGN-FM 93.5 mhz—Jan. 17-Applica-
tion for CP 1o change FREQ: 93.3 mhz: ERP: 50 kw H& V:
HAAT: 124.2 m H&V: CLASS: C2: per docket 87-451.

® Tuscaloosa. AL. WTUG 92.7 mhz—Jan. 13-Application
for CP 10 change ERP: 47 kw H&\V: HAAT: 154 m H&V:
CLASS: C2: FREQ: 92.9 mhz {per docker 87-451).

8 Bullhead City. AZ. KFLG 102.7 mhz—Jan. 26-Applica-
tion for CP 1o change ERP: 53 kw H&V: HAAT: 734 m



H&\.

m Atherton. CA. KCEA 89.1 mhz—Jan. 30-Application
for CP 1 change HAAT: 1.53 m H&V: TL: Bear Gulch
Reservoir.

8 Lahaina. HL. KLHI-FM 101.1 mhz—Jan. 18-Application
for CP to change HAAT: 60 m H&V: TL: 2.96 km at 63.9
degrees (1) from Keokea. HI.

8 St. Mary's City. MD. WSMD 91.7 mhz—Feb. 6-On
Public Nutice this date. CP cancelled and call sign deleted.
® Lowell. MA. WILL 91.5 mhs/—Fcb. 2-Application tor
CP o change ERP: 1.4 kw H&V: HAAT: 62.6 m H&V:
TL: 100 Pawtucket St.

8 Grand Rapids. M1. WFUR-FM 102.9 mh/—Jan. 25-
Application for CP to change ERP: 50 kw H&V: HAAT:
150 m H&V.

@ Kingsford. MI. WEUL Y8.9 mhz—Jan. 24-Application
for Mod of CP (BPHBGOSOTPN) to change FREQ: 98.1
mhz: ERP: 25 hw H&V: HAAT: 122.5 m H&V: TL: 1.24
km NNW of Intersection of West Brown and Hemlock
Strects. 1.85 km WNW of intersection of US Ries. 2 and
141 and Norway St.. on Pinc M in lron Min. MI: per
docket 87-592.

® Mount Pleasant. Ml. WCEN-FM 94.5 mh/—Jun. 19-
Application for CP 1o change TL: 2.47 mi SSE of Cole-
man. MI. reference site and to niahe changes in directional
antenna.

® \arroad. MN. KKWQ 92,5 mhz—Jun. 19-Application
for Mod of CP (BPH861002T1) ta change HAAT: 141 m
H&V: TL: On Hwy 12. .37 mi W of Hwy 30. .4 mi SW of
Warread, MN

® Boulder City. NV. KRRI 105.5 mhz—Jan. 17-Applica-
tion for CP to chunge ERP: 3.74 kw H&V: HAAT: 484 m
H&V: CLASS: C2: 35 539 45N 114 51 S1W: per docket 87-
519.

@ South Bristol Township. NY. WZSH 95.1 mhz—Jan.
27-Application for CP 1o change TL: .3 mi W of Mount
Road and .37 mi N of Baptist Hill Rd.. Bristol. NY: ERP:
50 kw H&V: HAAT: 492" H&V: 42 51 02N 77 25 42w,
(This is reinstement and acceptance nune pro une of
BPH8512201D.}

® Alva. OK, KRKA 104.7 mhz—Jan. 27-Application for
CP 10 change HAAT: 230 m H&V.

® Oknmulgee. OK. KOKL-FM 94.3 mhz—Jan. 23-Applica-
tion for CP to change FREQ: 94.] mhz: ERP: 18.07 kw
H&V: HAAT: 249 m H&V: TL: 4.2 mi SW of Mounds.
OK. and 3 mi W ot Aliernate Hwy 75: CLASS: C2: per
Docket 88-39.

@ Stillwater, OK. KSPI-FM 93.9 mhz—Jan. 23-Applica-
tion for Mod of CP (BPHE70225MI) 1o change FREQ: 93.7
mhs; ERP: 12 kw H&V: CLASS: C2: per docker 88-39.

® Surfside Beach-Garden. SC. WYAK-FM. 103.1 mhz—
Jan. 24-Application for CP 1o change ERP: .15 kw H&V:
HAAT: 163 m H&V: TL: 1.9 km S of Burgess. SC.

® Austin, TX. KHFI-FM 98.3 mhz—Jan. 24-Application

for Mod of CP{BPH870302MH as Mod) 10 change HAAT:
211 m H&V.

& Crocket. TX. KBHT 93.5 mhz—Jan. 30-Application lor
CP to change ERP: 50 kw H&V: HAAT: 146 m: TL: .7 km
NNE of intersection of Ninevah Rd and Stute Rie 7, near
Flo. TX. CLASS: C2 (per docket 87-383).

@ Denison. TX. KMKT-FM 104.9 mhz—Feb. 2-Applica-
tion for CP to change ERP: 50 kw H&V: HAAT: 150 m
H&V: CLASS: C2: TL: Along Hwy 82. .8 mi W of
intersection of Hwy 82 and 901. .9 mi SW of Sudler. TX.

® Lufkin. TX. KUEZ 99.3 mhz—Jan. 18-Application for
CP to change ERP: 25 kw H&V: HAAT: 213 m H&V: TL:
Farm Rd 2021. 10.5 km NW of Lutkin. TX: CLASS: C2;
per docket 87-617.

& Merkel. TX. KFQX-FM 102.3 mhz—Jan. 9-Application
for Mod of CP (8PH8708171B} 1o change ERP: 66 kw
H&V: HAAT: 350 m H&V.

® Marion. VA, WOLD-FM 102.3 mhz—Jaun. 18-Applica-
tion for CP 10 change FREQ: 102.5 mhz: ERP: .22 kw
H&V: HAAT: 367 m H&V: TL: On Walker Mtn, W of
Buchanan Hwy. 4 mi N of Marion. VA: per docket 87-284.
® Winchester, VA, WWWU 91.7 mhz—Feb. 6-On Public
Notice this date. CP canccled and call sign deleted.

@ Milwaukee, Wi, WLZR-FM 102.9 mhz—Jan. 25-Appli-
cation for Mod of CP (BPH871118IP} 10 change antenna
system.

TV's

@ Key West, FL. WETV ch. [3—Jan. 30-Application for
Mod of CP (BPET850719KK) to change ERP: 316 kw
(visy, HAAT: 465 {t.: ANT: DiclctricTHP-SP39-5-1¢13):
TL: 30 km E of Key West on Cudjoc Key. 1.4 km N of
US. 1. Key West, FL: 24 40 35N 81 30 41W.

8 Rome. GA. WAWA-TV ch. I4+—Jan. 30-Application for
CP to change ERP: 5.000 kw (vis): HAAT: 60} m: TL: 1.2
km N of County Rd #20. 12 km W of Canton. GA: ANT:
Andrew ATW3I0H3-HTO-14: 34 13 3IN 84 38 31W.

W Naranjito. PR. WECN ch. 64+—Jan. 25-Application fur
CP to change antenna system: Andrew ATW30L2-HP-64:
18 17 34N 66 16 02W.

u Block Island. Rl. WOST-TV ch. 69—Jun. 31-Applica-
tion for Mod of CP 10 change ERP: 17.7 kw (vis); HAAT:
38 m: ANT: Bogner B16LO: TL: on Block Island. 1.9 km
E of Beacon Hill. RI: 41 10 30N 71 34 10W.

® Fort Worth. KXAS-TV ¢h. 5—Jun. 24-Application for
CP 10 change ERP: 100 kw (vis): HAAT: 514 m: TL: 1.8
km W of Belt Line Rd and Rie 67 intersection. Cedar Hill.
TX: ANT: Jampro JTC-3/5: 32 35 I5N Y6 57 59W.

8 Milwaukee. WDJT-TV ch. 58—Fcb. 1-Application for
CP to change ERP: 2800 kw (vis): HAAT: 163 m: ANT:
Andrew ATW25H2-HTC-58 (DA): TL: Marc Plaza Hotel.
509 W. Wisconsin Ave.. Milwaukee: 43 02 20N 87 55
04w

Actions

AM’s

8 Chatahoochee. FL. WTCL 1580 khz—Feb. 3-Applica-
tion (BP881128AF) granted for CP to change hours of
operation to unlimited by adding right service with 2 kw:
increase day power to 10 kw: install DA-N and muke
chunges in antenna sysiem.

® Crestview. FL. WJSB 1050 khz—Fceb. 3-Application
{BP#80722AH) granted for CP to change hours of opera-
tion to unlimited by adding night service with 500 w:
reduce day power to 3.1 kw and make changes in antenna
system.

® Woodville. FL.. WTWF 1160 khz—Feb. 6-Application
(BMPBB0902AG) returned for Mod of CP (BP850531AD)
to change <ity of license to Tallahassee. FL: increase night
power 1o | kw: change TL to Mission Rd at I-10. Tallahas-
see. FL: 30 28 47N 34 20 W,

® Honolulu. HIl. KORL 630 khz—Fcb. 7-Application
(BPE80GO3AIL) granted for CP 10 make changes in antenna
system: nonDA 10 DA.

® Bel Air. MD. WHRF 830 khhz—Feb. L-Application
(BP851011AB) granted for CP to change hours of operi-
tion to unlimited by adding night service with | kw: install
DA-2 change TL: .6 mi SW of intersection of Phillips Rd
and MD Stte Rie 25. Belair. MD: changes in anienna
system: 39 34 18N 76 26 5Tw.

® Mount Pleasant, SC. WZJY 1480 khz—Fcb. 1-Applica-
tion (BP880720AC) granted for CP to change anienna
system: TL: .5 kin S of US 1. .4 km NNE of intersection of
Venning and Laubor Camp Rds. Mt. Pleasant. SC; 32 49
JON 79 49 53w

® Ogden. UT. KANN 1090 khz—Feb. 2-Application
(BMPBBI012AF) granted for Mod of CP (BP850205AB) 10
make changes in antenna system and augment day pattern.
FM’s

® Prescott. AZ. KNOT-FM 98.3 mhz—Feb. 7-Application
{BPHE607TMWIC) dismissed for CP 10 change FREQ: 99.1
mhz: TL: 35.4 km ENE of Prescott. AZ: ERP: 51.3 kw
(H&V): HAAT: 845.6 m H&V: CLASS: C2: 34 42 I7N
112 06 S5W. per docket 84-512.

® Redding. CA. KXFR. 89.7 mhz—lJan. 31-Application
(BMPEDB803291B) dismissed for CP 1o change ERP: .18
kw H&V: HAAT: 481 m H&V: CP canceled and call sign
deleted.

® Sacramento. CA. KYDS 91.5 mhz—Jan. 30-Application
(BMPEDB610311)) dismissed for Mod of CP (BPE-
D830922AF) to change TL: 4300 El Camino Ave.. Sacra-
mento. CA: make chunges in antenna system: 38 36 33N
121 21 38W.

% Immokalee. FL. WCOO 98.3 mhz—Feb. 2-Application
(BPH880826IB) granted for CP 1o change ERP: 2.11 kw
H&V: HAAT: 116 m H&V.

® Tallahassee. FL. WTNT-FM 94.9 mhz—Jan. 27-Appli-
cation (BPH8702091G) dismissed for CP 1o change HAAT
o 300 m.

® Waycross. GA, WWLUF 97.7 mhz—Feb. 2-Application
(BMPH8806161A)  granted for Mod of CP
(BPHBII1215AD) to change HAAT: 99 m H&V: antenna
supporting-structure height.

® Coldwater. M1, WNWN 98.5 mhz—Jan. 30-Application
(BPH8708051B) dismissed for CP 1o change ERP: 39 kw
H&V: HAAT: 173 m H&V.

® Doniphan. MO. KOEA 97.7 mhz—Feb. 2-Application
(BPH8701121D) granted for CP to change FREQ: 97.5
mhz: ERP: 40 kw H&V: HAAT: 176 m H&V: CLASS: C2:
per docket 86-292).

® Jacksonville. NC. WRCM 92.1 mhz—Jan. 25-Applica-
tion (BPH8806021A) granted for CP to chunge ERP: 100
kw H&V: CLASS: Cl.

& Susquchanna. PA. WKGB-FM 2.5 mhz—Feh. 1-Appli-
cation (BMPHS8811071A) granted for Mod of CP
(BPH871124M1) to change ERP: 1.385 kw H&V: HAAT:
143 m H&V: TL: Hickory Knob Rd.. Susquehanna. PA.
2.1 km NNW of Hickory Grove. PA.

® Hilton Head Island. $C. WHHR-FM 106.3 mhz—Feb.
2-Application (BPHS81123ID) granted for CP to change
FREQ: 106.} mhz. ERP: 50 kw H&\: HAAT: 93 m H&V:
CLASS: C2: per docket 88-469.

® Milwaukee, WLZR-FM 102.9 mhz—Jan. 30-Applicu-
tion (BPHE71022ID) dismissed for CP 10 change ERP: 50
kw H&V. HAAT: 132 m H&V: antenna system.

& Schofield. WI. WESD 89.1 mhe—Jan. 31-Application
{BMPH881028MA) returned for Mod of CP.

TV's
® Phocnix. AZ. KTSP-TV c¢h. 10-~Feh. 2-Application
(BPCTBB1018KH) granted tor CP to change antenpa sup-

porting structure height: HAAT: 521.1 m: 33 20 02N 112
03 42w,

® Paradise. NV. New TV ch. 3v—Jan. 31-Application
{BMPCT381212KI) gramed for Mod of CP to change ERP:
1330 kw (vis): HAAT: 367 m: ANT: Jumpro JSL-1639-L-
100-H (DA): TL: Black Min Communications Site. near
Henderson. NV: 36 00 3IN 115 00 22w,

Actions

® Payson. AZ. Ordered High Couniry Broadeasting Corp
to forfeit $5.000 for iwice engaging in unauthorized trans-
fer of control of KRIM-FM. at Payson. AZ. and lor lailing
to file timely copies of nctwork affiliation agreenient and
ownership report. (By MO&O |FCC 88-393| adopted Dec.
2 by comnission.)

@ FCC Clarifies Reeruitment Portion of EEQ Reporting
Requirements—MM docket 85-350 {Report DC-1345, ac-
tion in docket Case). FCC has granted National Association
of Broadcasters request for clarification of procedures
broadcasters are to follow in compiling data for and com-
pleting Section [Il of new Broadcust Equal Employment
Opportunity Program Repont (FCC Form 396). Action by
commission Feb. 8 by MO&O (FCC 89-44).

® Santa Barbara. CA. TV Proceeding Remanded 1o Review
Board for Further Consideration—MM dockets 84-934.
935, 936 (Report DC-1344, action in docket case) FCC has
remanded 10 Review Board for further consideration. TV
proceeding for UHF station. ch. 38 at Santa Barbara. CA.
It affirmed board’s inerlocutory order reversing decision
by presiding Administrative Law Judge 1o dismiss applica-
tion of Coast TV for failing to publish notice of designation
of its application for hearing. Action by commission Feb.
10 by MO&O (FCC 89-47).

® FCC Terminates Proceeding That Would Have Required
Advisory Labeling tor Radio Reeeivers—gen. docket 88-
281 (Report DC-1343. action in docket case) action by
Commsision Feb. | by R&O (FCC 89-37).

® Court Upholds FCC's Fuirness Doctrine Decision (Legal
Activities). United States Court of Appeals for District of
Columbia Circuit has upheld FCC's Aug. 4. 1987, decision
1o ecliminate faimess doctrine. Affirming commission's
findings that docrine “chilled™” free speech and was un-
necessary 1o produce diversity of viewpoint in broadcast-
ing. court said that commission had acted reasonably when
it concluded to discontinue enforcement of doctrine. (Syra-
euse Peace Council. et al.. v. FCC. Case No. 87-1516.
Henry Geller and Donna Lampert v. FCC. Casc No. 87-
1544, decided Feb. 10.)

® RKO. To expedite resolution of RKO proceedings. di-
rected partics sceking review of partial initial decision in
various RKO proceedings 10 file their exceptions with
Review Board within 30 days. (MM dockets 84-1212. et
al.. by MO&O [FCC 89-5] adepted Jan. 13 by commis-
sion.)

® Palm Bay. FL. Denied Florida Institute of Technology,
Inc. review of staff action rewrning its application for CP
for new noncommercial educational FM station on ch. 212
190.3 mhz) a1 Pualm Bav. (By MO&Q [FCC 89-9] udopted
Jan. 19 by commission.)

® Corydon, IN. Granted application of Harrison County
Broadcasting Co. for new FM station on channel 299B
(107.7 mhz) at Corydon and denicd competing application
of Corydon Broadcast Limited. (MM docket 87-559 by 1D
|FCC 89D-5] issued Jan. 31 by ALJ Frysiak.)

® Hayward. W1. Upheld staff ruling that Pinc-Aire Broad-



casting Corp. Ine.. licensee off WRLS-FM Hayward. was
liable for Forfeiture of $7.5(00 for broadcasting lottery infor-
nmation. (By MO&O [FCC 88-413] adopted Dec. 19 by
comiiasion.)

B Qualcomm Inc. Granted Qualcomm authority 190 con-
struct and operate up to 20.600 vers small aperture 1214
¢hz mobile and transportabte transmit-receive carth stations
and to operate tixed 1214 ghz transimit-receive earth sta-
tions that will serve as hub swation for network. (By
MOO&A [FCC 89-24 adopted Jan. 27 by commission.)

B [dentification Provedures for Amateur Stations. Claritied
rules coneerning identification provedures for amatcur sta-
tion operating under reciprocal permit. (By MO&O |[FCC
89-38] adopted Feb. | by commission.)

& FCC Conditionally Renews Licenses of WGBR-AM and
WEQR-FM Goldsboro. NC: Notice of Apparent Liability
Issued (Report MM-379. Mass Media Bureau). Condition-
ally renewed licenses of WGBR-AM and WEQR-FM
Goldsharo. NC. for short term and subject 10 periodic
reporting conditions. Also notified Eastern Carolina Broad-
casting Co. Inc.. licensec of stations. of apparent liability
for forteiture of $7.000 tor its repeated failure to comply

with commission’s aftirmative action provisions as set lorth
in rules. Action by commission Feb. 2 by letier (FCC 89-
40,

B Ocean Acres. NJ. Designated for hearing eight compet-
ing applications for new FM station on channel 253A (98.5
mhz). (MM docket 89-10. by order [DA 89-70) adopred
Jan. 23. Services Division. Mass Media Bureau.)

B Locust Grove. OK. Designated for hearing mutually ex-
clusive applications of Michael P. Stephens. David C.
Simipson and Murry Broadcasting In¢. for CP for new FM
stauon on channel 233A (94.5 mhz). (MM 89-6. by order
{DA 89-72| adopted Jan. 23 by Assistant Chief. Audio
Services Division.)

& Rudolph. WI. Designated tor hearing mutually exclusive
applications of Rudolph Radio Co. and M&M Broadcasting
for new FM station on channel 260A (99.9 mhz). (MM
docket 89-8. by order |DA 89-74] adopted Jan. 24 by
Chiel. Audio Services Division.)

® Fort Bragg. CA. Granted application of Capital Foothill
Broadcasters o assign CP for unbuilt station KDKJXTV)
Fort Bragg. CA. ch. 8. 10 Calitornia-Oregon Broadeasting:
granted extension of time to complete construction. (By

-
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CALL LETTERS I

MO&O [FCC 89-34] adopted Jan. 30 by comunission.)

B Las Cruces. NM. Upheld statf action returning Domega
Broadcasting Corp.'s application for new FM station at Las
Cruces. NM. as unaccepuable for filing because it violated
agreement between United States and Mevico concerning
Irequency modulation in 88 to 108 mhz bund. (By MO&O
|FCC 88-419] adopted Dec. 21 by commission.}

B Webster. NY. Denied Anthony E. Trimble reconsider-
ation of Review Board decision denying his appeal of ALJ
action dismissing his application for new FM station on
channel 274A (102.7 mhz} at Webster. (MM dochet 88-83
by order [FCC 89R-3] adopted Fan. 31 by Review Board.)

]
|

| Allocations

B Helen, GA. Effective March 27, amended FM table 10
allot channel 286A (105.1 mh2): filing window: March 28-
April 27, (MM Docket 88-314. by R&O | DA 89-84] adopt-
ed Jan. 19 by deputy chief, Policy and Rules Division,
Mass Media Bureau.)

B Wavneshoro. GA. Effective March 27, amended FM
table to allot channel 296A (107.1 inhz). Filing window
March 28-April 27. (MM Docket 88-223. by R&0O [DA 89-
85] adopted Jan. 19 by deputy chici. Policy and Rules
Division.)

8 Sarell. MN. Eftective March 27 amended FM table to
substitute channel 244C2 (96.7 mhz) for channel 241A
(96.1 mhz): modificd CP of Sanell FM Inc.. permitiee of
channel 241 A to specify higher class channel. (MM Dock-
et 88-333. by R&O |DA 89-83] adopted Jan. 19 by deputy
chief. Policy and Rules Division.)

8 Oakes. ND. On request of CERM Broadeasting Corp..
proposcd amending FM rable by substituting channel
223C1 (92.5 mhz) for channel 222C2 (92,3 mhz): proposed
modifying license of CERM’s KDDR-FM accordingly:
comments due April 3. replies April 18. (MM Docket 89-
12. by NPRM [DA 89-89] adopted Jan. 17 by deputy chicl.
Policy and Rules Division.)

® Gleneden Beach. Sweet Home and Toledo Beach. OR
On request of Galuxy Broadeast Partners. proposed amend-
ing FM table by substituting channel 236C2 (95.1 mhz) for
channel 264C2 (100.7 mhz) at Gleneden Beach: channel
396C2 (107.1 mh2) for channel 296A at Sweet Home: und
channcl 264A (100.7 mhz} for channel 296A at Toledo
Beach: ordered Charles E. Farmer. license of KTDO(FM)
Toledo. to show cause why license should not be modified
to specify operation on channel 264A instead of present
channel 296A: comments due April 3. replies April 18.
(MM Duocker 89-13. by NPRM and order o show cause
IDA 89-88] adopted Jan. 17 by deputy chici. Policy und
Rules Division.)

m Springfield and Tallahassee. FL. At request of Royal
Palm Communications [nc.. proposed amending FM table
by substituting channel 240C1 (95.9 mhz) for channel
240A at Springfield. and modifying license of WRBA(FM)
to specify operation on C1 channcl and substituting channel
241A (96.1 mhz) for channel 240A at Tallahassce. and
modifying license of WTMG(FM) 10 specily operation on
new  class  channel. HVS  Purtners. licensee  of
WTMG(FM). is ordered 1o show cause by April 3 why uts
license should not be modificd. Comments are due April 3.
replics April 18. (MM Docket 89-23 by NPRM and order
to show cause [DA 89-114] adopted Jan. 24 by deputy
chief. Policy und Rules Division. Mass Media Burcau.)

M Princeville. HI. At request of Charles Carrell. proposed
amending FM table by allotting channel 250C1 (97.9 mhz)
to Princeville as its first FM service. Comments are due
April 3. replics April 18. (MM Docket 89-4 by NPRM | DA
89-115] adopted Jan. 24 by deputy chief. Policy and Ruics
Division.}

® Jeffersonville. NY. At reyuest of Edward F. Stanley.
proposed amending FM table by allotting channel 291A
(106.1 mhz) to Jeftersonville as its first FM service. Com-
ments are due April 3. replies April 18. (MM Docket 89-20
by NPRM&! [DA 89-111] adopted Jan. 25 by deputy chict.
Policy and Rules Division.)

® Grove City. PA. At request of Gary P. Hummel. Roben
A Hogue and Michael Troliano. proposed amending FM
table by allowting channel 270A (101.9 mhz) 1o Grove City
as its second FM service. Comments are due April 3.
replics April 18. (MM Docket 89-21 by NPRM |DA 89-
112] adopted Jan. 25 by deputy chief. Policy and Rules
Division.}

® South Congarec. SC. At request of Mills Communica-
tions. proposed amending FM table by allotting channel
226A (93.1 mhz) to South Congaree as its first FM service.
Comments are duc April 3. replics April 18. (MM Duocket
89-19 by NPRM |DA 89-110] adopted Jan. 25 by deputy
chief. Policy and Ruies Division.)
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RADIO

HELP WANTED MANAGEMENT

Sales manager with opportunity to move up ta G M
Group brpadcaster expansion minded Upper Midwes! in
100 000 poo family community near major Qur AM FM
statons are 1op two oca stauons ' market Compettion
mimmum We need experenced sales executive to mol-
vate and organize staff of sx AE s Shoud be heavy on
raming. organization Pay olannmg  station revenue
goas sales oresentations We need a too person and are
willing to et lum her run the show Box A.46 EOE

Corporate administrative director needed for one of
Amerncas leading quaity Chr stian radio groups with 25
years of serwice Currént y 1n 5 major markets with immedi-
ate p'ans for significant expansion Must be strong ad-
vance planner with reputation for follow-through Must
have established managemeni and marketing back-
ground Must be fast smart and aggressive highly mot-
vated and proven eader with abil ly 10 create own income
out of short-term and 'ong-term growth of the company.
Must have excellent character and broadcast references
and must be interested N mantaning our record of Integ-
nty and quality i1 commercial Chnishan broadcasting Are
you this Derson? Send complete information to Rich Bott.
Bott Broadcasting Comoany 10841 E 28th St . indeoen-
dence MO 64052 EOE

Station manager: KUNR-FM University of Nevada-Heno
Fullime faculty non-tenure track Bachelor's degree in
commurmcations or related hield and five years’ manage-
ment expenence reduested Master's degree preferred
Previous management exoerence in pubnc radio s high y
desirable KUNR-FM s a CPB qualihied full service publiic
radio station serving northern Nevada Saary range
$34.000 o $40000~ DOE Submit resume and refer-
ences by March 21 1989 to Wayne Tay or KUNR. Univer-
sty of Nevada-Reno Reno. Nv 89557 AAEQE UNR
employs on'y U S citizens and atens lawliully authonzed
lo work .n the United States

General sales manager for Midwest News & Taik AM and
Adult Contemporary Class C FM Faciities brand new
Aponcant shoulgt be hard sell forget about ratings tybe of
indwidual Excellent comoensation package a greal fam-
1y locaton EQE Box B-39

GM wanted. Toc 55 market in Northeast Uo to 75K a year
guaranteed for the perfect person Unbekevable Donus
Plan full benefits car Must be sales dniven with exper-
ence n natond' ano oca direct sales Call Ray Garon.
RadwoActive Group 11— 603—863-3601 or send resume
to PO Box 1010 Newport NH 03773. EOE

Are you an effective, aggresswe sa es reo with manage-
ment potential? Growing central New England FM in beau-
tiful booming market needs sales pros Ca ! R chard DeFa-
bio BO0—242-WYRY In New Hampskire, §03—336-5000
or wrte 130 Martell Ct Keene NH. 0323° EQE

Southern Calitornia FM in one of the fastest growing
markets seeks experenced salesperson with oca saes
management potential Send resume to Mike Thomas.
KMYX PO Box 5792 ventura CA 93003 EQE

Sales reps needed! To sel! sa'es promotions ‘o -adio
station managers Must be a closer radio sales expern-
enced love lo travel want to make exCe en! mcome
(Commission sales) Resume to Amercan Promotions. PO
Box 270529 Nashwiie TN 37221 EOE

Enjoy life 1n scemic Naples Fionda seling for a top
staton offerng saary pus commission o us benefits and
exce ent growth opoortuniies Send resume to E Fried-
?Ca)g WRGIFM 350 Manatee 3d Nap'es FL 3396°

Virginia AM-FM offers unique opportunity for person to
manage and direct a professional sales staff Our number
one positon ong-term Ownership and dynamic growth
market make this an unusual cooortunity P ease reoly n
confidence to Box B-30 EOE

Radio time salesperson for a South Carona 100 000
wait FM radio station jocated in a small town but coverning
a met-oooltan market Emohasis 1s on SELL Send com-
plete information including salary expected |f you have
other talents l'et us know Thig is an excellent area to ca!
home EOQOE Box B-32

Eastern Long Island: #1 rated station (25-54) is expand-
ing sales staff Exoenence in broadcast or other outside
saes reoured Strong retal and business deve opment
packground a must Resumes to Jeffrey Kimmel GSM
WBAZ-FM PO Box 1200. Southod. NY 11971 EOE

Sales rep: Exce'ent 'st Good agency and d -ec: Lead-
Ing statons i northern Nevada Strong growth area Ex-
penenced saesperson send -esume !o Janet Pery
KCBN KRNO Radio Box 10630. Reno NV 89510 EOE
702--826-1355

Salesperson who knows resuits-orented Ta'k radio
Fast growing south F orrda market Future in management
Young aggressive staft EOE Box B-47

Killer shark--wanted for Stockton Modesto Caufornia
CHR $17 mithon market Successfu radio saes exoerr-
ente with emphasis on néw business development Prov-
en track record @ must Send resume and compensation
requirements Paula Wise P.O Box 1590. Modesto, CA

Needed: Agressive sa'es orented genera! manager Ft
Myers FM moving fo 50 000 walts solid adull contempo-
rary postioning and strong sa'es dackground in market
Recent market developments make this a chailenging and
exciing opoortunity Were an EOE employer Please
send resume 10 Susan Mincey. 600 Atlantc Ave . Ft
Pierce FL 34950

Sales manager who knows radio backwards and for-
ards Growth market South Fonoca Positon open now
OE Box B-46

Business manager: Immediate opering for full ¢charge
bookkeeper with extensive accounting background an
absoiute necessity Broadcasung exoenence desired but
not reouired Position offers exce ent company benetits
ood working ¢onditions. and compensaton up 10
30 000 Mai resumes in complete confidence to WGKX
. 'FM. 5800 Poplar Ave . Memphis. TN 38119 Company Is
an equa' opportunity emo oyer

General sales manager: Two too stalions sees leader-
trainer for expenenced staff Strong sa'es tackground a
must Send resume to Bob Hicks KBAT KWEL 3306 An-
drews Hwy Mdland TX 79703 EOE

¥General manager Young aggressive group has immedi-
—gte opening in one of the Carohna s fastest growing mar-
kets Individual shou'd have expenence n turnarounds as
well as De a strong saies ieader Cali Mr Dale Litchford at
803—553-1081 EOE

HELP WANTED SALES

Are you out there somewhere? This person will have the
ability to do radio sales work Need sharp account execu-
tive and the added abilly to do play by play sports. Salary
& commissron KGRO-KOMX Pampa Texas B06—669-
6809 Darrell Sehorn EQE

Account executive for 1op Tampa Bay area AM FV com-
bo Ninimum three years racho sales expenence regurred
Send resume to Box B-20 EOE MF

95353 EOQOE MF

Aggressive full service New England AM seeks account
execuive for estabhished st Great opportunity for set
starter Send resume to General Manager WMRC Box
421 Miford MA 01757 EOE

Sales Young aggressive group has mmediate openings
for aggresswe indwduals in one of the Carounas lastest
growing markets Unlimited g-owth potentia Call Mr Dae
Litchiord. B03—553-1081 EOE

HELP WANTED ANNOUNCERS

WMID FM, Atlantic City. C-eative morning drive commu-
micator with strong oroduction skits 7 & R to Dick Fen-
nessy Box 5000 Atantic City NJ 08404 EOE MF

Announcer for 100 000 walt FM station located m a small
town but serving a metropolitan market Ours 1s an excet-
lent area to cal' home Send resume with complete infor-
mation nc uding saiary expected EOE Box B-31

Medium market NC FM has immediate ooen ng for morn-
Ing personaity with production expenence Excellent facil-
tes and working conditions Send resume and a ‘check
to Richard Feindel. General Manager. WGJA Classic Hits
FM 1055 PO Drawer R Sanford NC 27330 EOE

Local news/morning sidekick: Abiity to do loca! news -
airshift @ must - also MOrmINGS - Droauchon OF Saesman
needed No rookies Good pay venehts Hurry! John
205—246-4431 EQE

Need: Announcer for sma market dependabe exper-
enced No "Just lookers * Cal n conhidence Pminkney
Coe 314--586-8577

HELP WANTED TECHNICAL

The Atlantic Beacon needs chief engineer on beautiful
South Caicos. British West Inches 50 kw soid state trans-
mifter Quarters furrmshed Single or married Children not
appropnate Fred Wuensche 518—B842-5557 EQE

Chief engineer for group station owner in Cape Girar-
deau. MO Two AM FM combos Mus! have strong organs-
zalon and communication ski's Maintenance minoed
College educaton oreferred Send resume to Zimmer
Broadcasing PO Box 1610 Cape Grardeau MO
63702 EOE

Engineer's dream! Tampa Bay AM FM needs hands-on
tech General olus 5 years Mi'd cimate advancement
ootent al New faciities Send resume to Ron Wooidndge
WHVE WTKN 17300 4th Street N #318 St Petersbu-g
FL 3376 An Eoual Opportunity Empoyer MFHV

HELP WANTED NEWS

Prettyman Broadcasting Co. s looking ‘or an exoen-
enced news person Desrabe sma market near resort
Detivery. wrling. actuality skills require¢ Tape resume
with salary requirements to Dav ¢ Parks Program Direc-
tor Box 909. Sansbury MD 21801 EQOE

Dominant southern California smal market station
seeks expenenced news director Must gather write de-
wer news Understand works of iocal to Federa govern-
ment Abilty to host ta'k show Send :ape copy samples
resume references and saiary history 1o Joe Acker. KSES
Radio PO Box 1420 YuccaVa'ey CA 92286 AnEQE

Newsperson for top-rated Hudson Valley NY AMFM No
beginners Interest In soorts he plul but news comes first
Send T& Rto ND WBNRWSPK Box 511 Beacon NY
12508 EOE

North central lllinois esiabished FM AM has ooen ng for
news person Join our staff of young orofessionais Locat-
ed 90 miles 'rom Chicago Good sa ary benefts Resume
and cios to JMcCutough WLPO WAJK Box 215 lLa-
Sa'e. IL 61301 EOE

News director needed for Smail market near Albuderoue
Send resume & tape o C ff Somers KARS AM FM Box
860 Belen NM 87002 EOE MF

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Media relations person: tor Chnstian ministry  Will work
wilh large network of stations Program o acement mar-
keting coordinate all media PR Must be expenenced with
inhmate knowledge of Christian troadcasing Resume to
Box B-3¢ EOE

Script writer for arge Christian o'gamizauon *0 write radio
coRy promos press releases Broadcasl expenence es-
senta Resume and samoes to Sieve Mpore Chrishian
Financial Concepts 601 Broad St SE Ganesvile GA
30501 EQE

Senior producer tor Chrishan ministry Wil book guests
oversee producuon of caly racho srograms scheduing
and possiDly some on air Must be Creatve well read and
rgh evel produCtion ski 5 Resume ASAP o Steve
Moore Chnstran Financial Concep's 601 Broad St SE

Gaimesvire. GA 30501 EOE

Talk Show host: Estabished Talk station Dec«<ons cualty
taent for explosive south Fionda market Topicar enter-

tanmng superb controversia' conversatonains! EOE Re-

sume to Box B-45

SITUATICNS WANTED MANAGEMENT

Former minority broadcaster seeks management posi-
tion Expenence as program and musC d "ector opera-
nons manager and sa'es Seeks fulure n ownership of
AMFM or FM s'ation therefore management pos !ton
shoukd ead to equity of ownershio or owner interested in
seling staton with the abity and or interest 10 ade n
fimancing enterprnse Box B-24

Five years GM. 15 years sa es sa s management Strong
motivator great lrainer seeks ethica broadcaster fo team
with for las: job Nancy 616--674-3063

Presently employed, small market GM seeks a-ger
cha enges Six years GM 12 years Overa . al phases of
small market oceration Street fighter trane Sunbelt ore-
ferred al' considered Box B-43

GM available now for nght situat on Hard wor<ing saes
onented, bottom-line resuits Former owner All markets
considered David Weinfe d 210 Setucket Rd  Yarmouth-
port. MA 02675 508—394-4041

Boost billing, community image morale' Seasoned pro
offers positive sty'e resu'ts Strong manage- saes ead-
er Box B-51




B

Hungry, young GM/GSM Start-up. turn-around experi-
enCe Imoressive track record, references Prefer Midwest
near Ohio 317—962-0854

Bilingual GM currently empioyed with Spanish format
station Knows orograming and Soanish market We or-
gamzed and skied all depts Box B-55.

The Station Trader Newsletter Keep informed of radio-
relevision station saies. Call now for free samole issue
1—B800—MED1A-90.

TELEVISION

18 year professional broadcaster. Managemen!. sales
and programing Prefer Rocky Mtn area Let s talk’ Box 8-
53

SITUATIONS WANTED ANNOUNCERS

Paul Van Scott! I'm smart creative. a C SB graduate
and ready to oedicate myself to radic Neeo chance 9207
Park Ave . Manassas VA 22°10 703—36°'-4262

Please hire me! General announcing and music First
blind graduate from Coumbia School of Broadcasting
Chicago Haro'd Bocock 3502 Ted Ave . Waukegan IL
60085 312—623-6997

Looking for an honest announcer? I'm a part-ume col-
ege tunnel ragho announcer 'ooking forapan and smpe
rad o station Tunne or open air East Coast please Nor-
man 617—298-3437

Enthusiastic & reliable announcer with 4 yrs exoer -
ence in AC Count’'y News sporis PBP. production Wil
reiocate' Robert B 319--652-6442 or 3'9—652-6640

Radio - TV announcer seeking to re-enter business after
2 year absence Taoe ava abe Ken Scott 1413 16%th
St Hammond IN 46324

Medium & large markets & Year major maket oro ook-
ing for MOR Tak C assica EZ ocslon Warm & re axed.
gooa interview and oroouction sk § You get a ot Rch
everings 314—968-3593

Professional attitude and sound. Exoer enced announc-
e avaiabe mmeoiatey Mdwest South Anytime Bill
308—534-127

SITUATIONS WANTED TECHNICAL

Well, Nobody's perfect after *1 years | finally made a
bad caree move so now s your chance 1o grao me' SBE
Certifiea studio transmitter  consiructon sate ile
STL microwave automaion ano lve even oayeg DJ on
weekends Steve Boucher B16—468-6786 Top 50 mar-
ket oreferreo

Direclor of engineeting for one of Amenca s top rateo.
oesi-sounding radio statrons 1s ooking Aggressve for-
mer corporaie DE  hanos on consiucion. very strong
audio ano RF and 50 kw DA B years exo NARTE
SBE ang FCC Box B-56

SITUATIONS WANTED NEWS

Wanted: Work for a bright energetc eporier Prefer Uo-
per Miowest (Wisconsin, Mnois Michigan  Minnesota )
Taoe resume avaiabe George Coyo 608—249-8037
after 530 PM CT

This newsman has ‘he wriie stuff Exce ent wnting and
newsgathenng skills and a song de very Cureniy re-
porter Anchor for suourban NYC staton 914—428-3961

Attention: General Managers and Program Directors in

top 40 markets and Flonda Too-rated Soons™a x host and

s00ris 0 reclo” wth numoer one nightime program in ma-

Ear2market ADI seeks new cha'enges t0 boos: a: ngs 3ox
-23

Experienced reporter, producer, anchor seexs job in a
major Market Seven years experience In commerc a and
ouwb ¢ radio Ca 4°2--733-2011

Physician with broag sc ence hea th environmenta pacx-
grouno, credibie persuasive Quick girong whtten sk §
Seek racio News Ta k coen-ohone oositon n New York
Metro area Contact Or Enc Berger 70 Wes! End Ave
Sute 2-P New Yor« NY 10023 or 212—595-6617.

SITUATION WANTED PROGRAMING
PRCOUCTION & OTHERS

PD/OM: Hot AC Lite AOR Ten years exoenence Pro-
graming county’s #° Box B-5

. MISCELLANEOUS
Need a big voice 10 0o ID's finers or sweepers? Whateve’
your formal you ' ar a voice with authorty! Reasonable

rates Call for a free demo Morgan Productions 704—
563-8676

Perfect calls - for gn!t AC or Easy siaton For sae
Senous Inguines only Box B-1

Wanted: A.O.R. rado concer! transcriotion discs Too
dollar pard for King Biscul BBC Rocx Hour Wesiwood
One. NBC Source & other concert programs Original
discs (LP or CD) only with cue sheets Attn At 1718
Westhiemer, Houston TX 77088

CONSULTANTS

Systematically, eficient y effectivey increase your sz es
performance Call Dick Perry co'ect at Perry Media Con-
suling 517—548-1040 References

HELP WANTED MANAGEMENT

Promotion manager. Exoenenced n al' asoects of TV
oromotion News Drogram saes. mage Knowieoge of
racho, print outdoor Looking for creatve iInd v dual wth
administrative sia s No beginners Send resume to Larry
Chase. GM. KIVI-TV 1866 E Chisholm Dr Namoa 1D
83687 EOE.

Sales manager - WLIG-TV Long Isand NY seeks expe-
nenced sales ieader 1o direct our exoanding sa es ‘eam
Successful ocal sa es backgrouno required Oulstanding
growth opportunity at Long Is'and’s ony commercial TV
staton Saary oonus ano full benefits. Resume to Marvin
Chauvin GM 300 Crossways Park Or. Woodbury NY
1*797 516—364-1500 EOE

National sales manager: 40th ADI M:a-Souths eading
Independent needs a goal onented manager wth st'ong
marke! ng and business deve ooment onentaton Nationa
rep expenence or eror Indy sales managemen: a ous
Calt or send resume to Steve Litwer, WPTY-TV, 2225
Union Ave Memphis TN 38104 901—278-2424 EOE

General manager: Public TV in Farfeld County CT (NYC
marke:) Connecicu: Puo ¢ Broadcastng Inc  a state-
wide network with 5 telewsion and 3 radio stalons 's
ookng for a genera manager 1o oversee i1s incependent-
ly operaled Farfietd County oublc televson staton
WEDW Channe 49 (greater NYC marxet) Perfect candi-
date would have exoenence 0rograming sma  indeoen-
dent station n ma,or OVer ap markel. At least 5 years pnor
station managemenl exoerence wih slrong oubic re a-
tons and marketing/fundraising skils preferred Strong
oersonnel. p'anming budgeting and Doicy-mak ng skilis
essentia Perfect opportunity for programer with oroven
track record o move inlo gene'a managemeni oos1on
Must have exceptiona eadership skil's arg must be mot -
vated by cha enge Send aop caton wuth resume refer-
ences and salary history to President's Office CPTV PO
Box 6240 Hartforo CT 06°06-0240 Connecticut Puoic
Broadcasting. Inc 1s an eoud' 000OrtuNily emo oyer

Promotion manager for ouosc TV station in Southwes!
Reou res BA degree n re atec he d O .s One year exper.-
ence n broagcast ~V promotion and working knowledge
of ‘e evsion orod.ction tlechncues Win produce promo-
tona mater:ais and 0rogram guide suoe‘vise t*a¥ c oper-
atons coo'd nate aove'tsing Mimimum $'8.500 pus
benefits Send resume names of three orotessiona refer-
ences samoes of work 1o Jm DOryden KRWG-TV. Box
30001 Las Cruces NM 88003 Deadine February 28
‘989 New Mex co State Unwersity 1s an EEQ/AA emoloy-
er

Growing DC video post-production facility seeks gen-
era manager V.St have a successful irac« recoro man-
aging a ful service videa oost-oroduction ‘aci ity possess
exce en. o'ganizationa s«ills and have the abuly to moti-
vate and manage oeoole Send resume and saary ‘e-
0. rements {0 Box B-48 EOE

Business manager/controlier: Agg-essive growing inge-
oenoent TV station in Sacramento CA 1s in search of a
orgh! nnovatve aggressive pecson 10 head its account-
ing cgeot Reaurres a oroven track reco'd 4-6 years i nan-
ca accounting 3A oegree thorough understanding of
PCs and comoute® ooerat'ons Broadcas exde'ence a
ous pu:not reauired Resume with saiary requirements to
John Bennett. KSCH Tv-58 P O Box 2258 Rancho Cor-
gova CA 95741 EQE No caus.

Business manager: WZTV - Act Il Broagcasting station
in Nashwille needs a business manage® Requires 3 years
ex0er ence ano an accounting degree as we!l as profi-
ciency in Lotus Send rgsume in conhdence R cha‘c Kan-
tor VP Contro ler, Act Ili Broagcasting. 1 CNN Center
Sute 800 South Atianta. GA 30303 EOE

KGGM-Tv, CBS, in Albuoueroue New Mexico 15 seeking
a cua'fied business manage” contro er expenenced in all
phases of broadcast accounting Including deve 00ng
and esab shing agm nistrative procecures deve opment
of bodgets coordinating financia' operatng ano statst-
ca nformanon with top management COmputer exoen-
ence a must Send resume and sa ary reQuirements 1o
Pgsonnel Dept . P O. Box 1294, Albuquerque NMB7103
EQE

Senior traffic manager: To direct all trathic coeratons fo
200 y growing :eevision broadcaster headquartereo n
southern California Multiple station operation Vimimum of
five years experience with IBM based automated system
required Mus! have excel ent peop e ski's and be adie 10
cemonstrale S0 10 acComphishments as a manager and a
wrainer Send resume in conf dence stating sa ary require-
ments to Business Manager. P O Box 4279 Santa Bar-
bara CA 93140 EOE

HELP WANTED SALES

National regional sales manager: must DOssess exce'-
ent research ano ralngs <now eoge Motvator seif start-
er. ieader' Reply P O Box 2220 Florence AL 35630
EOE

WHNS 21, a Papoas Te ecast ng station sérving the 34th
OMA in the oeautiful western Carciinas. 1s looking for a
manage- to ‘a<e charge of 2 new y-formed retai dision
The |ob requires extensive mecha retall saes exoer ence
ano a willingness o speno four out of five days a week
making doubie team cails That fifth day wil be devaled io
ra Mmng ang o ceve op ng saies oresentations Broadcast
sales management vendor and co-00 exoe’ ence Ore-
‘arred Seno resume 1o Tony Thompson, Genera Marke!-
ng Manager WHNS 2° 21 Interstate Cout Greenvi e
SC 296°5 ~e eohone folow-up wil be welcomea at 803—
288-2°00 EOE MFH

WTNH-8 is looking for research director Must have
<nowleoge of raiing books and aolity 1o develop Saes
oromotional Dieces and have work ng «now edge of com-
p.ie's and be lam ar with ARB/NSI supoort services
Resumes to Fran Tvad GSNV WTNH-B8 8 Em St New
~aven CT 065'0 No calls EOE

HELP WANTED TECHNICAL

Assistant chief engineer. KYUK AN TV 15 ook ng for a
~o:valeo Oerson wth at leasi 3 years radio TV mainte-
nance expeqence Ths s a HANDS-ON oos tior ang ap-
o can: mus: have va & FCC icense or SBE certification
Duties Inc ude servic ng IkegamuSony cameras ard Sony
34" & “~machines Position is an excerent oooortunity for
future advancement nio managemént Saary range
$27 950-$32 000 pus excelient tringe benefits Position
ooen unti fieg Send resume and cove’ letter 0 Brad
Humesine. Pouch 468 Bether AK 99559 Beihe Broad-
casting Irc s an AAEQE

Pacific Northwest network aftihale staion s see<ng a
chief engineer 1o manage ang direct the engineerng de-
partment Must have at east tve yea's raoio te evision
engmeenng*management expenence Leadership skils
Famharty with o anning ano buoge:ng FCC General
icense requred College Oegree in E'ectronic Engineer-
ng o eauwvaent exoerence Quaifeo aoco canis send
resume to Personnel Department P O Box B037 Soco-
xane WA 99203 King Broadcasting Company 1s an 2qual
opportunity empioyer

Electronic technician: Cable satellite broadcaster seeks
experenced ndwv dual to redarr ano maintan a aspects
of a siaie-of-the-art broadcast center including vdeo. au-
dio and RF ecuorment Good start saary exce ent oene-
fits Send reusme to Viacom Networks 35 Adams Ave
Hauooauge NY ‘788 EQOE

Needed immediately. Videotape edilor 3 years minimum
experience Seno resume 10 Sheila Withum Jimmy Swag-
gart Minstres PO Sox 2550 Baton Rouge LA 70821. Or
cal 504—768-3417 EQE

Promotion director: Need manage- 10 ass st too-rated
station in moving to even higher eve s Major emphasis on
news. station image and marketing M nimum 2 years TV
oromotion experence Exoenence with 1BV PC or Apple
Macintosh heioful Resume and ‘aoe ‘0 Dave Madsen
VP Programing & Operanons, KTIV. 3135 Floyd Bivd

Sioux City 1A 5105 EQE Minorty apoicanis encou’-
aged

Planned giving professional to conduct p anned giving
program ncluding identifying and contac: ng orospect ve
donors oreoanng and execuling seminars and monthty
magazine column Bache o s degree 0r equ'va en: and of
exoerence Know'edge of and interest in pubic TV essen-
hal Resume by 373 to Channe 036 Frieros PO Box
"22 Miwaukee WI 53201, ECE

General manager: Successfu, Indy serving Peoria-Bioo-
mington  Ilnois  Seeks GM So d saes management
packground required Can in confidence Teresa Kollstedt,
573--351+8112 EOE

Graphics artist: We re looking for a top-notch graphics
artist ready to work for @ too 40 staton with the argest
e ecironic graphics technology No beginners EOE Box
B-49

Director of broadcast operations: WOLN-TV FM seeks
an nov dua with a minimum of 10 years exoosure in afl
facets of broadcast ooeratons The ndwvidua will be re-
sponsib e for the purchase and maintenance of at elec-
tronic ecuioment bulding mainienance and the supervi-
sion of teChnicians and operalors Supervisory expenence
amust degree n-eferred P ease seno resume wilh saiary
requirements to President’General Manager WQLN-
TVFM 8425 Peach S: Ene PA 16508 EOE MF

Engineeritechnician: Audio visLal Insi‘umentation and
RF he'pfu’ Perform first nne maintenance and reparr Sa a-
ry 326 900year Letter of anolication resume and three
reterence etlers to Dr Keith McFariand Dean for Gradu-
ate Studies East Texas State Unwversity Commerce. TX
75428, EQE
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Chief engineer: State-of-the-art Southwest Independent
N top 10 market seeks dynamic. progressive leader with
motivational and communicative skills. Needs complete
knOwledge of broadcast operations. sateiiting and trans-
mission. Ability to work with others and management.
Send resume to Phil Crow. P O Box 2595. Fort Worth. TX
76113, ECE.

videotape editor/technician: US Army Safety Center.
Fort Rucker. Alabama. seeks experienced editor/techni-
cian lo edit tapes and operate and maintain videc equip-
ment. Apphcant must have Bachelor's degree in mass
communication, telewision. or related field plus 2 years
experience n TV production or 5 years expenence in TV
production Salary range' $23.846-$34 580 plus Civil Ser-
vice benefits Send resume to Army Safety Center. ATTN:
CCS)SC-M. Fort Rucker. AL 36362-5363 by 15 MarCh B9.
ECE

Operator/maintenance engineer for UHF network affil-
ate Ampex ACR-25 and VPR-6 VTR experience neces-
sary FCC General or SBE Certification required Send
resume to Chief Engineer, WAND-TV 904 Southside Dr..
Decatur. IL 62521. ECE.

WABC-TV New York is seeking 20 vacatcn reief engi-
neers for the news and program departments Candidales
must have a minimum of 3 years experence VR positions
include TDs. ENG camerapersons and editors. studio
camerapersons. wdectape operators and videc mainte-
nance. Positions to be fifled from Apnl through Octcber
1989 Send resume to WABC-TV. VR Employment Dept..
6th Fl.. 7 Lincoln Sq. New York. NY 10023, We are an
equal opporlumity employer.

Director of engineering. Syracuse station seeks strong
people-manager with knowledge and expenence in main-
tenance. scheduling. capitol planming. plant management
and labor relattons Resume only to C Creany. WTVH 980
James St. Syracuse NY 13203 ECE

Mtce. engr.: Need engr to maintain 300/Kscope. Digital
FX200. 141 Post Prod . Harns 9100 AM FM/TV remote
control ACR's, VPR-2's, 3's. 80's FM 2 SCA's. AM stereo.
5 ENG remote sites. transmittér sites. Not an entry level
position Expenence in all areas desirable. CMML Lic or
SBE Certificate Contact John Weigand. KFMB AM/FM/ TV
P O. Box 85888. San Diego. CA 92138 EOE

Assistant chief engineer: Top 50 market VHF affiiate
seeks a leader with minimum five years combined elec-
tronics education and mantenance expenence FCC
General or SBE Certification required Strong interperson-
al and administrative skills aiso needed We offer medical
coverage. profit shanng and other benefits. Resume and
salary requirements to Chief Engineer. WOWK-Ty, 555
Fifth Ave . Huntington VW 25706 EOE

HELP WANTED NEWS

TV news producer: Responsible for content of daily
newscast. Must be creative imaginative and an excelient
wnter You will supervise. manage and lead other produc-
tion and news personnel Prior TV news expenence and
good people skills required Resume and waling samples
to Bob Feldman, News Director. 8 Elm St.. New Haven. CT
06510. ECE

Photographer/editor: Must have superb skills and two
years expenence Resume and tape 1o Chief Photogra-
pher. Ralph Mudge WHEC-TV 191 East Ave.. Rochester
NY 14604. No calls. please WHEC-TV 15 ECE

News director for public TV station in Southwest Re-
quires Masler s degree in related field plus three years in
TV broadcast news. ncluding assignment editor experi-
ence Will supervise news Operation assign stores. over-
see production of newscast using journahsm students.
teach broadcast journalism course produce public affars
programs Mimimum $26 500 plus benefits Send resume
names of three professional references to Jm Dryden
KRWG-TV, Box 30001, Las Cruces. NM 88003 Deadline.
March 8 1989 New Mexico State University 1s an EEO/AA
employer

Director: #1 news station in eastern NC seeks experi-
enced technical director for 6PM & 11PM #1 newscasl
Must possess strong creative and supervisory skills
Grass Valley 300 switcher Salary commensurate with ex-
perience Posiion to be fi'led by 38 89 Send tape re-
sume and salary requirements 1o Theresa Dailey. WCTI
TV. PO Box 2325. New Bern. NC 28561 EOE

Director: #1 news station 1n eastern NC 1s offering an
excellent opporunity for an individual seeking profession-
al growth and development as a weekend and commer-
cial duector Grass Valley 300 switcher Salary commen-
surate with experience Send tape. resurme and salary
requirements lo. Theresa Dailey WCTI-TV. P Q. Box 2325.
New Bern, NC 28561 EOE

Sports: We're Iooking lor an aggressive sports anchonre-
porler We're the number one station in this major market
We're looking for a person who 15 committed o qualty.
and who can make sports appealing [0 a broad audence
Rush resume to Box B-50 EOE. M/F

Weekend anchor/reporter opening for individual with
minimum 3 years expenence reporting and or anchoring
Resumes and tapes io° Joyce Reed. News Director.
WDAF-TV. 3030 Summit. Kansas City. MO 64108 No
phone calls. EOE.

Reportet/photographer: Able io shoot your own story
Help behind the scenes during one newscast Entry level
considered. Tape to KECI-TV. Box 5268. Missoula. MT
59806 No calls ECE

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Gannett owned, CBS affilate. 1op 50. #1 station We're
interested In a person who's excited about producing
strong news and program promotion | you have a mint-
mum of 1 yr. expenence in radio or television copywnting
3/4” editing. and sound news judgement rush reel and
resume to Roz Fieids. Promotion Manager, P.O Box TV2.
Greensboro. NC 27420

Videographers - Freelance in New England. pnimarily
Southwestern area Must have portable 3 47 deck. broad-
cast quahly camera and transportation Resume with fi-
nancial requirements. avalability. and VHS sample to
viP. PO. Box 91. Millers Falis MA 01349 EQE

Producer/director, photographer/editor positions open-
ng soon at top 50 East Coast afftihate. Creativity, expen-
ence enthusiasm required Send resume and salary re-
quirements to Box B-21. ECE.

Photographer with a creative touch, love of travel and
adventure. eye for pretty pictures self-motivated and
hardworking. and with BVU-900 editing expernience Send
resume and tape to Newby Berke Productions 214 North
Crest. Chattanooga. TN 37404. EOE

Experienced traffic person needed for growing teievi-
sion network located n Miami area Traffic expenence
preferred Good slaring salary and company benefits
Send resume to Chuck Hurd. Telemundo Network 2470
W. Bth Ave.. Hialeah. FL 33010. EOE

Chicago production company seeks fuillime television
writer producer. Broadcast credentials in financial agr-
culiural, and consumer news required Aopucant should
have experience in wnting Production of corporate tran-
Ing and marketing programs Involvement i markeling
and sales development presentations also required Re-
spond to Box B-15 EQE

Programing coordinator for national cable television net-
work Assist inimpiementaticn of creative scheduling and
program aquisitions Two years experience reaured in
programing. scheduiing or tralfic management No calis
Please send resume to' The Travel Channel. 1370 Ave of
the Amencas. New York. NY 10019 EOE.

TV producer: Need self-starter with a reporter s rmind to
produce stories from Washington for this natonal pro-
gram Must know Capitol Hilt and have producing exoen-
ence ECE Box B-44

Daily, national cable talk show seeks expenenced (3
years) booker PA who can take a 10pic trom soup (book-
ing) to nuls {completed show) Knowledge of polihcs
business. entertainment. social 1ssues Resumes. refer-
ences Attention RH. Olver Productions *211 Connecti-
cut Ave . NW. Washington. DC 20036 EOE

Produceridirector: Promoton depariment seeking cre-
ative indivrdual with hands-on expenence with GVG 41
editor. dual channel K-scope. Chyron 4100 EXB, Betacam
SP or expenence on similar systems required Send tape
and resume to Promotion Manager KHTV PO Box
630129. Houston. TX 77263-0129 or call 713 —781-3939
EQE. MF

Producer/director: The Weather Channel a national ca-
ble television network. Minmum 2 years producing experi-
ence (documentary preferred) Coilegte degree preferred
Strong writing skills required Qualiied apphcants Send
resume and salary history to. Joe Conboy Director of
Production. The Weather Channel. 2600 Cumberland
Pkwy.. Aflanta. GA 30339 EOE

Producer/director - Top 25 market seeks versatile. ag-
gresswve. enthusiastic individual to direct news. commer-
cials. oromotion. wnte and oroduce special projects Box
B-57 ECE

SITUATIONS WANTED MANAGEMENT

General manager/sales manager: Strong sales and
management skills 20 years expenence Box 466. Sey-
mour. TX 76380.

General sales manager available: Self-starter with strong
teadership and management skills Extensive background
covering local. national and regional saleés management
and development--with strong rep experience! Sales man-
agement success with group-cwned stations and know!-
edgeable with all areas of station operations Reply Box B-
14

SITUATIONS WANTED TECHNICAL

Technical EIC/video engineer: 15 years expernence in-
cluding major tefevision network and natonwide mobiie
praduction laciiies FCC hcense/SBE Senior Telewision
cerified For resume and information 412--264-4756

SITUATIONS WANTED NEWS

18 year veteran of TV "News Wars™ with top ten and
network expenence looking for new chaiienge Three time
Emmy winning news manager witing to fry hand at small
to medium market news direclorship Interested? Write
Box B-10

Multi-talented VO’s, commercials. anchor. magazine-
public affairs hostess experienced in motion piciure -
entertfanment mdustry seeks creatve opportunity as air
personaity. talk show-magazine hostess Spokeswoman
etc TV or radio Personality plus. creative aggresswe
Character vaices Pittsburgh. PA or anywhere Linda Shu-
tok. 412—438-7390

Physician with broad science heaith environmenta back-
ground:; credible, attractive on-camera. strong wntten
skills Seeks TV news commentary investigative posiion in
New York Metro area Contact Or Enc Berger 170 West
End Ave . Sutte 2-P. New York NY 10023 or 212--595-
6617

Young, talented sportscaster looking for break PBP with
all the tnmmings Try me' Steve - 309 353-4565

Freelance sports producer/reporter avaiave for your
special assignments If your sports department could use
fresh ideas. energy and expenence—call Al 215—641-
1954

MISCELLANEOUS

Primo People needs specialists Investigative. consumer
medical and feature reporters Send taoe and resume 10
Steve Porncell or Fred Landau Box 116 Q'd Greenwich
CT 06870-0116 203—637-3653 ECE

Bill Slatter's Talent Agent Directory. Invaiuab'e for sta-
ton and tatent $52 00 for stations $37 Q0 talent P O Box
7076 Evanston IL 60201 312—328-3660

ALLIED FIELDS

HELP WANTED INSTRUCTION

Asst/assoc, prof. for tenure track posiion Master s de-
gree required ABD preferred Demonstrated teaching an-
d or professional excellence in broadcast te evision pro-
duction Responsibilities include ‘eaching television
production courses. developing mass media and cultural
diversity course and other mass media courses as need-
ed. schelarly or professional creative productivity. and de-
partmental committee assignments St Cloud State Uni-
versity 15 participating n a S-year Cultural Diversity
imliative Minorities and women are strongly encouraged
to apply Submit letter of apphication. vita 3-5 ietters of
recommendation and aii college transcripts to Or Marjo-
ne Fish. Charr of Search Commuttee DCept of Mass Com-
munications. St Cloud State University St Cioud. MN
56301 Deadlme for the receipt of all appiication matenals
15 March 22,1989 AAECE.

Instructional Video Design. Indiana University 1s seeking
a tenure-track assistant orofessor In Instructionat Systems
Technology beginning August. 1989 Graduate-level
teaching and research mn video design oroduction with an
emphasis on related digital informaton technolcgies Op-
portunity to lead media technology actvitieés in propdsed
Center for Excellence in Education to open in 1991 dedi-
cated to demonstrating exemplary apphcations of technol-
ogy o improvement of education Requires doctorate in
instructional media technology o reiated fie d Profession-
al expenence in video design desirable Women and mi-
nonties are especially encouraged to apply Submut tet'er
of applicatron and wita by March 1 and compleied dossier
ncluding three letters of recommendation by March 15 to.
Robert Heinich. School of Education ndiana University,
Biocormington. IN 47405. AA ECE

Angelo State University seeks an assistani or associate
professor of broadcast journaksm for the 1989-1990 aca-
demic year 1o teach a vanety of broadcas! courses and or
beginning courses in advertising public relations or pho-
tography. Ph D degree in journahsm with an emphasis in
broadcast news and production required. professional
and or teaching expenence preferred $30 050 to $35 843
for mine months pius attractive University innge benefits.
rank and salary depend upon academic framing and ex-
penence San Angelo 1s located in the Texas Sun Beit.
Apphcation deadline Aprl 1 1989 Address inquines to
Judith A, Norwood. Department of Journahsm. Angelo
State University, San Angelo. TX 78909 An affrmative
action. equal opportunity empicyer
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Television faculty position assistant professor full-ime
tenure frack to Join a staff of five laculty in B-TV 1o teach
courses in broadcas! journaism and TV studio produc-
lon incluchng corporate video Responsibiities include
assising in eslabishing a Masters specially N wvideo
hnked to Ihe Regents Educanonat Communication Center
a federally funded produclion center unaer construction
on campus Research publicalion and prolessional aca-
demic service are important Ph D or ABD {with expected
completion within 12 months of appointment) significant
professional expenence In {@ach ng studio or corporale
wideo and of electroniC journaksm Send letter of applica-
non resume and three letiers of recommendation to Dr
Paul Pnince Miller School of Journahsm and Mass Com-
munication '04 Kedzie Hall Kansas State University
Manhatlan KS 66506 An equal opporlunily emplover

Grand View College needs an indwidual to teach intro-
ductory ang advanced classes in radio and lelewvision in
its Mass Commumcaton Department Masters degree
and broadcast or related expenence required Send letter
of application resume and three 'etters of recommenda-
tion to Becky McDonneil Communication Department.
Grand View College 1200 Grandview Ave Des Moines
1A 50316 Deadiine is March 1 1989 EOE

San Diego State University: Telecommunications-Film
Fuli-time tenure track appointmen! Rank negotiab'e--up
lo Associate Professor depending on quanfications
$27 600-$38.150 academic year Start August 21 1989
MFA or Ph D or equivalent in mass communications me-
cia arts or refatea field Creative projects onginal re-
search publicaton in recognized journa's in he d Exper-
tse n al phases wdeo film production ENG EFP
production single camera studic oroducton  current
posl-production procedures scenic design hghting Pre-
fer one years leaching expenence i higher education
Send letter of interest and wita to Dr Michael Real Chair-
man Tenure Track Screening Committee Telecommuni-
catons SDSU San Diego CA 92182 Closing date
March 15 1989 SDSU 1s an Affirmative Action Equal
Opportumty Title IX Employer and does not discnminate
agains!t handicapped people

Director of Radic/CCTV/Film. Twelve-month tenure
track position Begin July © 1989 Administrate the opera-
tion of the University s exiensive R CCTV F sennce pro-
grams and the academic offenngs n the R TV curnculum
within the Department of Communication Teach six-nine
hours coursework each semester Ph D deg-ee preferred
Master s required One degree mus! be in broadcashng or
related field with emphasis in broadcastng Minimum of
two years prolessional broadcast expenence preferred
Need outstanding record of teaching expenence on uru-
versity level Review of applications will begin March 15
and contiue unnl position 1s fifled Send letter of apphica-
uon resume transcnipts and three recent letters of recom-
mendation to Robert L Lowen Search Char Fort Hays
State Unwversity 600 Park St Hays KS 67601-4099
FHSU 15 an AA EQ employer Women and minonties are
encouraged to anply

Southwest State University, Marshall, Minnesota: PO-
SITION VACANCY Instructor assistant  protessor  of
Speech Communication Radio and Te evision ful'-time
propationary tenure lrack position Salary srange $19 432
- 835 164 rank and sa'ary dependent on exoerience
degree and quauficanons Appointment daie September
6 1989 Appucaton deadine Apri 1 1988 Teach
courses N radho and teievision production. perdormance
Droadcast journalism and public speaking Energetic and
creative ndividual {0 advise and supervise student curnc-
ular and extra curncular involvemen! n campus radio te-
lewision program productions Qualfications Master s de-
gree in Speech Communication Radio and Television or
closely related held 1s required College leaching and
professional expenence preferred Letter of apoircation
franscrpts resume and names and addresses of three
references should be sent to Director ol Personnel Ser-
vices Southwes! State Unwersity Marshall MN 56258
Southwes! State University s an Eaual Opportunity Edu-
cator and Employer

Southwest State University, Marshall, Minnesota:ANTI-
CIPATED SECOND POSITION Instructor assistant profes-
sor of Speech Commumicaton Full-ime  probationary
tenure track posiion Sa'ary range $19 432-35 164 Rank
and salary dependent on experience degree and qua'ifi-
catons Appointmen! date September 6 1989 Applica-
tion deadine Apnl ! 1989 Teach courses in public
speaking with additional specia ity in radio and television
production performance and broadcast journaism Ener-
gelic and crealive individua to he p advise and supervise
sludent curnculdr and extra curncular nvolement in cam-
pus radio telewision program productions Quafications
Master s degree n Speech Communication with Radio
and Telewtsion specianty or closey re ated fied 1s re-
gured College teaching and professional expenence
preferred Mail letter of aophcaton transcrpts resume
and names and addresses of three references to Director
ol Personnel Services Southwest State University Mar-
shall MN 56258 Southwest State Universily 1s an Equal
Opportunity Educator and Employer

The Texas Woman's University invites applications for a
faculty posttion in proadcastng for fail 1989 Duties wilt
nclude teaching broadcas! production and newswrling
as wer as supervising hve cable TV news broadcasts In
addihion apphcants should be able to leach other jouna -
iSM courses such as mass media reporting or law Mas-
ter s degree n Journahsm or Mass Media and significant
orofessional expenence requred Earned doclorate.
leaching expernence in higher education oreferred Rank
and sa'ary commensurate with qualifications and expen-
ence Please send leiter of apphicaton curnculum wita
and three recent etlers of -ecommendation by March 3
1989 10 Dr Mary K Sparks, Char. Search Commultee Box
23866 TWU Denton TX 76204 TWU 1s an equa' opportu-
nity affimative action employer

lona College, New Rochelle, N.Y. 1s seeking quaified
persons 1a leach broadcasting in the Department of Com-
munication Arls Two positions ava abie from Sept 1.
1989 To teach theory. orograming and Produchon
courses in radio and or television Abi ty to teach re ated
courses In mass communication desirable Quabfications
Master's degree n broadcasting as we as PhD anc or
prolessiona expenence To apply Send resume and the
names and addresses of three references to George Thot-
tam Phd Chairrman Department of Commurication Arts
lona College New Rochelle NY 1080 by March 15,
1989 EOQOE

Director of Public Relations and Development: North-
erm Kentucky Universily Bachelor s degree in business
marketing. communications of public relations or an
equivalent combinat:on of education and experence re-
auired Applicanis should also have assertive interperson-
al skills and be abie to deai with business eaders and
individuals in the commurity Successful candidate will
coordinate fund raising activities for professional pubhc
radio station (WNKU) supervse staff in the coordination,
development.and production of pubication and press
release matenals a.so work with other staff members in
the development of promotionat actwties for the radic
station Salary 519 308 Appucaton deadhne March 1.
1989 Send cover letler. resume and any Supporting mate-
rtals to Northern Kentucky University Development Direc-
tor Search, Nick McLean General Manager WNKU P O
Box 337 Highland Heights. KY 41076 NKU ' an alfirma-
tive action. equal cppertunity employer and actively seeks
the candidacy of minornties and women

HELP WANTED SALES

Territorial sales rep: Leading Jingle producer offers high
commission great above average income Must travel un-
derstand concept advertising sales Be enthusiastc self-
starter 1—B800—368-0033

EMPLOYMENT SERVICES

Department Chair: Radio Television/Photography. Se-
nior faculty posiion  Rank salary commensurate with
background and experience Apooiniment effective Au-
gus! "989 The successful candidate wilt hold an aporg-
pnate terminal degree from an accredited instifution have
a record of résearch ana leaching excellence in graduate
and undergraduate curricu'a and a history of professional
expenence service The Departmenl 1s one of three in a
newly formed Schoo! of Mass Communication and has
eight full-ime tacuty serving 350 majors Send a tetter.
wita and three letters of recommendation to Bob Spires
PO Box 296 MTSU Murireesboro. TN 37132 Review of
applications will begin March 15 and continue untd a
suitable oool 1s dentthied MTSU 1s an affirmative action e-
qual opporturity employer Women and minornties encour-
aged to apoly

Instructor/assistant professor in Mass Commumcatons
lo begin August 1989 Ph D preferred Masters ana field
expenence reauired Courses to be taught from the fol ow-
ing areas audic production. broadcas! news. manage-
menl law new lechnologies and advertising Rank sa ary
deoendent on education expenence Send letter and re-
sume t0 Dr Bob Payne Chairman Speech-Theatre-Com-
mumcatons East Centra' University Ada. OK 74820-
6899 AAEQOE

Graduate assistants’ postons avalabie Seplember
1989 Each postion requires 20 hours per week Work w |
be n radio TV and news labs Assistant will require $500
per month plus a partial-te-full tution waiver Inquire with
Charr  Communication Division  Pepperdine University.
Malibu CA 90265 213—456-4211 Appiication deadline
Apni 1 EOQE

Goverment jobs $16.040 - $59 230 yr Now hirng Call
1—B05—687-6000 Ext R-7833 for current federal hst

Broadcast talent: Entertainment law firm seeking estab-
1shed on-arr TV radic broadcast clientele for representa-
on with full service management dwision Minimum 3
years expernence Submissions 1o Broadcast Manage-
ment Dvision PO Box 8257 Northncge CA 91327

EDUCATIONAL SERVICES

Talent coaching: For TV reporters Polish anchonng
standups nterviewing wnling Teleprompter Learn from
former ABC Network News correspondent New York local
reporter Demo tapes Private lessons Group workshops
Feb 12 and March 12 212 921-0774 Eckhert Special
Productions (ESP)

WANTED TO BUY EQUIPMENT

Wanting 250, 500. | 000 and 5.000 watt AM-FM transrml-
lers Guarantee Radio Supoly Corp 1314 lturbide Street
Laredo TX 78040 Manuel Fiores 512 723-3331

Instant cash-best prices. We buy TV lransmitlers.
lowers, and transmission hne Bill Kitchen Qually Media.
303 665-3767

1" videotape. Locking for large quantties 30 minutes or
longer will pay shipping Cali 301 —845-8888

Maze Broadcast pays cash for selected television & wid-
eo equipment Phone or tax your hst now 205—956-2227

Wanted: Auiogram 1C-10 LC-10 or AC-B stereo console
w Cclock imer (preferred) 812 —723-4484

HELP WANTED MANAGEMENT

Retire and work in Florida: If you are a seasoned profes-
sional getting ready to retire but are not tred of working
we may be 100king for one another Orange Blossom
Gardens one of the nation's tastest growing active adult
communities 1S seeking veteran broadcasters of all lal-
ents and abilties to hire on a part-ime or recreahonal
basis We need announcers. engineers. camera opera-
tors. producers directors news reporters feature report-
ers. music wdeographers and copywrilers We are a fam-
ly owned business not a large corporation We own a
cable telewision system a television staton and a radio
station Qur state-of-the-art 3 4" post-production television
facity and audio recording Studios turn out Onginal mu-
SIC. news, recreational and sports programmng 10 serve our
community of over 5000 residen!s In ten years our popu-
lation will be over 20 000 peodple and we are Only just
begmning the developmen! of our media properties |f
interested In learming more send for a FREE wvideotape
that wili tell you alt about our community After earning
about us you may Just decide to retire In Fionda at Or-
ange Blossom Gardens where you can also enjoy FREE
go't for the rest of your ufe. plus exercise your Creabve
juices in our brand-new telewision and radio faciity There
1s always room for qualified professionals to come help us
realize our broadcast potentials At the same time you can
help yourself to the saustfaction that only can be denved
from doing what you do best And m an environment
where your contnbutions will be appreciated Send for
your FREE w:deotape today Please send a resume and a
short introductory letter outlining your background to Me-
dia Devetopment Director. Orange Blossom Gardens 10
Paradrse Dr Lady Lake FL 32659 EOE

Prestigious, national survey research firm iooking for
expernenced. responsible professional 1o manage re-
search projects in the fields of broadcasting and non-
profit 1ssue-onented groups A demanding chalienging
oo N a fast-paced. coltegial atmosphere Call Florence
Rubenste:n at Peter D Hart Research 202—234-5570
EQE

Bogner antennas We need 8. 16 and 24-Bay Bogner
Stot Arrays olus LPS antennas immediately! LPTV trans-
mitters a'so needed Cash pad Call Kidd Communica-
uons lirst before you buy new antennas ar transmitters for
maxmum trade-in value 916 961-6411

4" transmission line. 950 verucal needed plus 50 horn-
zontal No 6 [ine piease Mounhing hardware a plus Adron
Ezewe! 215-—848-4501

1" VPR-2 "A” remote controllers - need 2 Call station
production unit superwisor Erwin Fickas KFMB-TV. 619—
571-8888. Ext 298 Cotlect. or leave message

FOR SALE EQUIPMENT

AM and FM transmitter, used exceilent condiion Guar-
anteed Financing available Transcom 215— 884-0888
Te'ex 910—240-3856

FM Transmitter *CSI T7-25-F(1985)"" RCA BTF20E1
(1975 1976 1974) ** Harns FM10H3 (1974). RCA BTF10D
(1968) CCA 500008 (1972) Gates FM-1G (1967) Trans-
com Cop 215 884-0888 Telex 910- 240-3856.

AM Transmitters =~ CCA AM 10000D (1970) Colins
820F (1978) ~* Gates BC-5P2 (1966) ** Collins 21E *°
McMartin BA 2 5K (19871) ‘- Transcom Corp 215 -884-
0888. Teiex 910—240-3856

50KW AM " CCA-AM 50 000D (1976). excellent condition
°* Transcom Corp 215—884-0888. Telex 910— 240-3856

1KW AM Transmitters "~ Collins 8200 (1981) ** CSI T1A
(1981) Sparta SS1000 (1981) "~ Colins 20V3 (1967) **
Bauer 707 " Gates BC-1T ** Transcom Corp 215 884-
0888. Telex 910--240-3856

Nautel 1985, AMFET-5 S5KW AM transmitter ke new con-
ditron ** Transcom Corp 215—884-0888. TELEX 910—
240-3856

RCA UHF TV transmitter: Parallel 60 kw. mid-band Kly-
strons. available :/mmediately $85.000 Call Bill Kitchen
303--665-8000

Broadcastina Feb 20 1989



Silverline UHF TV transmitters. New. best price and
performance. 35 Kw. 70 Kw. 140 Kw, 280 Kw. also brand
new air coolea 10 Kw Klystrode ‘ransmitter Bil Kitchen
Telewision Technology. 303—665-8000.

1000’ Kiine tower. Standing In Nebraska. Avai able im-
mediately. Can move anywhere. Call Bill Kitchen. Televi-
sion Technology 303—665-8000.

Channel B transmitter and antenna GE4TTG6E24TF4A1
Good condition available immediate y Bill Kitthen 303—
665-B000. ext. 101

FM antennas. CP antennas. excellent price quick deliv-
gry. from recogmized leader in antenna design. Jamoro
Antennas. Inc 916—383-1177.

TV antennas. Custom design 60KW peak inoul power.
Quick delivery Excel ent coverage. Recognized in design
and manufacturing. Honzontal, ellipticai and circular po-
larized. Jampro Antennas. Inc. 916—383-1177.

Automation system, Systemation cassette automation
system. Set up for Transtar format 41, Available immed:-
ately $17.000 00. Call Dae DJanels. 501 —636-4611

Ampex Betacam demo eQuipment: Prices drastically
reduced! Inciuces new equipment warranty Contact your
nearest Ampex representative for availability and delivery.
California 415—367-2202. 818—365-8627 Georgia 404—
491-7112, llinois 312—593-6000. Maryland 301—530-
8800. Massachusetts 617—932-620%. New Jersey 20'—
825-9600. Texas 214-—960-1162

Liquidation of all 3/4” 60 min. evaluated video casseltes--
$7.00. Call now while supplies last. All tapes guaranteed.
IV C.. 516—B62-7156.

RADIO

Help Wanted Announcers

Help Wanted News

Blank tape, half price! Perfect for editing. dubbing or
stucko. recording commercials. resumes, student pro-
|ects. traming. copying. etc. Field mim KCS-20 minute
cassettes. 5499 Elcon evaluated 3/4" wideccassettes
guaranieed broadcast qualty. To order cali Carpel Video
Ing . toll free. BOO—238-4300.

Broadcast equipment (used): AM-FM transmitters,
RPU's. STL's. antennas. consoles. orocessing. turntables.
automation. tape equipment. monitors. etc. Continental
Communications. 3227 Magnalia. St. Louis. MO 63118
314—664-4497

Ampex VPR-2Bs. Hitachi HR-230s. Amoex VPR.1Cs, Am-
pex VPR-5. Complete JVC CR-850 AB rol edit system.
Complete Sony 1100A/Paltex Vanguard edit suite. RCA
TK-28 and TK-29 film slands and parts. must selt. Call
now to hst your surplus equipment or for your equipment
needs Media Concepts. 919—977-3600 or FAX 919—
977-7298.

Tower, Stainless G-7 927 ft Standing north Fiorida. in-
cludes 6" line. Buyer take down. Best ofier. Maze Broad-
cast 205—956-2227

Sony BVU-800's. Reconditioned with 30 day warranty
$7995.00 In stock Maze Broadcast 205—956-2227.

Acrodyne A-1401-U one kilowatt low power UHF transmit-
ter. 4 yrs old. Excellent conciion. Maze Broadcast.205—
956-2227.

Maze Broadcast wili buy your ¢ld miCrowave system. Any
brand in broadcast bano 205—956-2227.

Scientitic Atlanta mcdel 8005. 4.6 meter satellile anten-
na. $2500. Broadcast quality receivers. mode SA474,
$1075. Megastar. 702—386-2B44.

Ku-Band and C-Band satelite earth stations cesigned
ana nstalled. Megastar. 702—386-2844.

Fldelpac audio cartridges. mode! 300. from 20 seconds
to 10 minJtes. $2 each Technichrome. 702—386-2844.

RCA-TCR100 Cart machine parts for sale. WBRC-TV
205--322-6666.

Dielectric 4-Port motonzed patch panel 3 1/8” for saie.
WBRC-TV. 205—322-6666. J P Thom.

Kline Tower 645 ft with iwo platiorms. has been disman-
fled. 205—322-6666. WBRC-TV.

RCA TP-66 Film Projector and RCA TP-15 Multiolexer for
sale. WBRC-TV. 205-—322-6666.

Equipment financing: New or used 36-60 months. no
down payment. no financials required under $25.000. Re-
finance existing equipment ExChange National Funding
214 422-5487.

1KW LPTV transmitter, Aerodyne Tru/1 KAC. less than
250 hrs. T7. Perfect condition! Available immediately! Ray
LaRue. 813—685-2938.

TFT-B51 stereo TV aural mod. moniter. never used! Per-
fect condtion! Ray LaRue. 813—685-2938.

Copper! #8 & #10 ground radials. 2.3.4.6.8" strap. fly
gcreen: ground screen BOD—622-0022 Ask for Copper
ales.

Routing switcher, 100 in. 96 out GE TS301A recently
retired from service. Good working order with all cables,
manuals, racks. Best offer. Aaron Ezeklel. 215—848-4501.

Technics turntables sale prices! SP-25's $399, SP-15's
525, SP-10's $995, SL-1200's $S379. All turntables in
stock! CD players on the way. Kidd Communications
916—961-6411.

Orban sale, 464A co-operators $795, 245F stereo synthe-
sizer $325, 787A mic-processor $1596. 8100A/1 FM-Opti-
mod $4495. Call toctay! Kida Communications 916—961-
6411.

LPTV permit holders! Call us for TTC transmuitters. Bog-
ner/Scala antennas. M/A - Com microwave. Save time and
dollars. place your complete RE order with us today for
April delivery. Kidd Communications 916—961-8411,

HOST

Washington based broadcast organization
currently seeking a host for its daily arts
information and music performance pro-
gram. Candidates must have a College de-
gree or equivaient combination of educa-
tion and experience. with education and
participatory experience in the arts pre-
ferred with a minimum of four years journal-
ism to include radic arts |journalism and
strong on-air personality. with national ex-
perience preferred. Candidates shouid
send short tape and resume by March 6,
1989 to:

National Public Radio
Personnel Department
2025 M Street, NW
Washington, DC 20036

EOE AA

More “Talk”
Less Music
It you agree, read on!

Top 10 Market Opportunities

Are yo. as Creative as Leverrar wih Koge s Credn
bility? Are you bored by a dar'y dose of authrors? I
Fav g ‘un with your audience is the mos! iroonan:
part of your ‘talk” show then youre ready for our
Major Market clients we're looking ‘or TakRADIO
laent. rol just magazire readers. If you can get atten-
ton and numbers we want 10 "talk = All reolies conti-
dential Ca'ls rot accepted An EEQ Comoary

Resume & Tape To:

IMAGE DEVELOPMENT GROUP
Suite 333, 19785 W. 12 Mile Rd.
Southfield, Michigan 48076

WBBM Newsradio 78 is looking for an-
other great Director of News and Pro-
gramming. Cur last two are now CBS
General Managers. Must be outstanding
programmer with extensive news back-
ground. An Equal Cpportunity Employ-
er. Send resumes to:

Gregg L. Peterson
Vice-President, General Manager
WBBM
CBS Radio, A Division of CBS Inc.
630 North McClurg Court
Chicago, lllinois 60611

Help Wanted Management

WCHY AM & FM
SAVANNAH'S NUMBER ONE
ADULT RADIO STATION
1S LOOKNG FOR A SA_ZS ORIENTID GINEIAL VAN
AGER WHO WiL_ CONT.NUE 70 8UI.D OUR DOMINANT

MARKET POSITION IN THIS GROWING MARKET

IF YO ARE SALES DAIVEN ANC WANT TO JON A
GROWING 3AJI0 ONLY COMPANY SEND YOUR RE.
SUNVE AND REFERINCES TO

PETER S. CRAWFORD

EXECUTIVE V.P.
AND GROUP MANAGER
ROTH COMMUNICATIONS
830 MAIN STREET
MELROSE, MASS 02176

E.O.E.

VP & GENERAL MANAGER
AM-FM Combo

AM-FM combo in Mid-Atlantic Region is
seeking a general manager with out-
standing management skills and a prov-
en track record of achieving and main-
taining a No. 1 spot for their station. We
are looking for a "hungry” achiever who
functions best "hands-on”. Strong pro-
graming background a plus. We offer a
competitive salary and excellent benefit
package. Send cover letter and resume
in confidence to:

BOX B-42
EOQE

General Manager

Top 55 market in Northeast with still growing
23 year old broadcast group.

Up to 75K a year guarantee for the perfect person.

Unbelievable bonus plan, full benefits, car. Must be sales driven with
experience in national and local direct sales.

Call Ray Garon, 1-603-863-3601 or send resume.

The RadioActive Group

P.0. Box 1010, Newport, NH 03773

ECE

Rraardractine Fon 2N 1GRG




Situations Wanted Management

GENERAL MANAGER

keling
€ with sirong

1l 601/452-7055

Miscellaneous

NATIONAL WEATHER NETWORKS

Localized air radio weathercasts. AMS
Seal certitied/8 years TV & radio experience
1988 Nationa! Weather Assn. Radio Contribu-
tor of the Year. Over 50 radio affiliates on line
naticnw.de
BARTER/SYNDICATION
EDWARD ST.PE’ 1-800—722-9847

TELEVISION

Situations Wanted Management

GENERAL MANAGER

Need a hard waorking. peof riented manager abie

iC Oliv, ff a genere ftom ine? |
ully b sialion

and able in S, prc 3. D

e S. S 3Lon ige

Reply Box B-29

MARKETING PRO FOR HIRE

Writer | Producer
Promotion  Special events

w

W

Wilson (¢ (714) 776-2340.

Help Wanted Technical

Sr. Print
Designer

WCVB-TV seeks a highly creative,
skilled graphic designer to handle our
advertising and collateral materials for
on-air television and promotional print
media.

To get graphic with us, vou'll need two to
three years' graphic design experience
and a working knowledge of type. layout.
logo design. illustration and a variety of
printing processes. Additional experi-
ence in photography and familiarity with
television and advertising design is
preferred.

Interviews by print portfolio only.

If interested in this position, please send
resume with salary history to

Carol Nicholson Bolting. Human
Resources Manager, WCVB-T\.5 TV
Place, Needham, MA 02192,

No telephone calls please.
WCV'B is an Equal Opportunity

Employer. Minorities and females are
encouraged to apply.

WCVBOT Ve

Help Wanted Technical Continued

Broadcast Engineers

If A Fast Growing Company
Is Right For You. ..

ake a look at Home Shopping Network. Three years
T ago, we arrived on the scene as America’s first
24-hour-a-day, shop-at-home, discount TV service.
Today, we have Lhe largest network of owned and operaled
broadcast TV stations in the country that collectively reaches
over 29 million television households.

in 1987, we completed construction of our new broadcast
center including twin, 10,000 square foot studios and one of the
nation's largest, most sophisticated telecommunications
facilities.

Our expansion has Created the need for Broadcast Engineers to
install, troubleshoot and maintain our audio, video and RF
equipment. If you have 2 - years’ experience in component level
troubleshooting of broadcast equipment and the ability to work
with state-of-the-art systems, we would like lo talk with you. Ex-
perience with lkegami HK 323P cameras, Grass Valley switchers
and Sony Beta Carts is preferred. An FCC or SBE certification is
desired.

We offer competitive salaries and excellent growth oppor-

tunities. Please send your resume, or letter of interest, to: Home

Shopping Network, Professional Staffing, Dep!. BM/0220, 250!
o 118th Avenue North, St. Petersburg, FL 33716,

HOME HSN is an equal opportunity employer.
SHOPPING . PP AR

_NETWORK _  You'll Feel Right At Home With Us.
B i ]

Help Wanted Programing
Production & Others

GET IN ON netw.lo-rr\JkT\'A}irt‘te\ pt?\ggggildestuff“

in classic movies, kids'
THE GROUND O o g 10p potch
FLOOR OF N twoen-the movies:
SOMETH I N G Te rrifzrgg;aoTtTA?t?és for:

ariginal shooting.
state-of-the-art post production

and creative growth.

You MUST be:
INNATELY TALENTED
HIGHLY MOTIVATED
TRULY EXPERIENCED

INCURABLY MQOVIE-ORIENTED

Send resume and reel of your good stuff to:

Betty Cohen
TNT Creative Services
1050 Techwood Drive
Box 105264
Atlanta, GA. 340348-5264

No phone calls please.
EOE M/F/V/H

Rrnadnastinn Fan 20 109R0



Help Wanted Programing
Production & Others Continued

SPECIAL PROJECTS PRODUCER

Detroit's #1 affiliate i1s currently seeking
an enthusiastic and aggressive produc-
er who has at least 3 years experience
producing entertainment and public ser-
vice programing specials. Qualified indi-
vidual must have strong organizational
and writing skills along with solid studio
and field production experience.

Send resume and tape to:
WDIV-TV
Personnel Department
550 W. Lafayette
Detroit, MI 48231
Equal Opportunity Employer

Help Wanted News

W
g

TELEVISION ANCHOR

Aggressive News Department
looking for dynamic anchor
for weekend news. Must also
be excellent reporter.

EXCELLENT SALARY
Tapes to Craig Alexander, News Director

WTVQ-TV
P.0O. Box 5590 Lexington, KY 40555

EOE

ALLIED FIELDS

Consultants

ATTENTION SOUTHERN MASSACHUSETTS,
RHODE ISLAND AND CAPE COD
BROADCASTERS:

We have a lop-nolch engineer working for
our radio stations in New Bedford. Massa-
chusetls. He's so good. in fact. that he has
two days a week available for another lucky
broadcaster in the Southern New England
area. For information and recommenda-
tions. call me

Geraid LeBow, Executive Vice President
Sage Broadcasting Corporation,
One Dock Street, Stamford, Connecticut
06902,
(203) 357-1464.

Employment Services

JOB HUNTING?

If you need a job, you need Medial.ine.
MediaLine gives you instant access to
jobs in television. Access a daily report
by phone. For more information call:

800-237-8073

in CA: 408-296-7353

Employment Services Continued

10,000 RADIO-TV JOBS
American Radio TV

Up to 300 openings weekly over 10,000
yearly-The most complete and current job
listings published ever by anyone. Disk

Jockeys, Newspeople, Programming
Engineers, Sales. Money Back
Guaraniee- One week $7.00 Special;
Six weeks $1595. You save over $20.
AMERICAN RADIC TV JOB MARKET _ Led
1553 N. EASTERN Dept F L

AS YEGAS, NEVADA 89101

Business Opportunities

Why have your money
tied up in a broadcast tower?

Tower Corporation of America. an exper

enced tower owner and operator. will buy
your tower for cash and guarantee a long

term lease for your station’s antennas.

For details on how to take advantage
of this offer contact
Mary Anne Benedict,
American Tower Corporation,
One Dock Street,
Stamford, Connecticut 06902,
(203) 357-1464.

| REGIONALRADIONETWORK &
SYNDICATED RADIO PRO-
GRAM AVAILABLE. Profitable.
Cash flow of about $100K yearly.
Owner must sell due to health.
$550,000 cash. Qualified buyers

only.

Sapf & Moadon

MEDIA BROKER
P.C. Box 36

Lexington, MO 64067
(816) 259-2544

Business Opportunities Continued

STATION OWNERS
DOUBLE
YOUR PROFITS!

Columbia School of Broadcasting
has developed a program which
makes your broadcast property

serve a double purpose and
produce a new profit dividend. Get
the details on the exclusive license
for your market and tap into a
major profit center! Call our
License Director at
(800) 288-5858,
or write to:

COLUMBIA SCHOOL
c OF BROADCASTING

5858 Hollywood Blvd.
Hollywood, CA 90028

Wanted to Buy Stations

FIRST STATION
FOR SEASONED PROFESSIONAL
SUCCESSFUL SMALL STATION

Prefer. Automated, satellite programing
with a positive cash ftow in a temperate
climate. Call evenings or weekends

312—939-5767

Use our practical guidebooks and manuals
to advance your career in the Fifth Estate

BROADCASTING & BOOK DIVISION

Write for a brochure:

Broadcasting Book Division

1705 DeSales Street, N.W. Washington, DC 20036

Broadcasting Feb 20 1889



For Sale Stations

AVAILABLE KOZACKO *» HORTON COMPANY
Brokers & Consultanis to the Communications Industry
CALIFORNIA..NEVADA COMBO
TAHOE/CARSON CITY/RENO CAROLINA COASTAL FM
Excellent Dial Position & Power Strong and growing market with tourism
T impact. valuable real estate included. ldeal
82.5 Wl lion:=Terms for individual or group. Asking $750,000.
=2 6:%,2 AP For details contact:
ﬁ//? ..:’:L ..E{:., m.m...;.jw Bruce Kanner
PO Box 146 Kozacko-Horton Company

Encino.California 91226 @ PO. Box 3306 Gaithersburg, MD 20878
Arca Code (ar8) 886-3201 301-977-2023

N
W " AMFM in central Utah. Billing $260.000. \

Sacrifice tor $350.000. Terms.
u Fulltimer In NW Georgla. Billing $210.000.
Bargafn at 5390,000. Terms.
u Powerful daytimer cso_,vscgigogo 71(_):.0050 in
°";‘,’“' T:ju: S e, LET'S MAKE A DEAL!
wrohacs aunnuticaitong : wsLott 200.000. TX k t CI c b
BUSINESS BROKER ASSOCIATES 3% fanced o qualibed boyer NEED FCC ACTION?
N 615-756-7635 — 24 Hours Pair of Southern Class A Combos
Located in strong growi kets Contact o
New C2 in Bryan-College Station, TX BROADCAST MEDIA LEGAL SERVICES
RIVIERA FMI Pair (;f E;'Va'srtram; We_st Texiasr‘(i:orn;bos a service of McCabe & Allen
: ; NiCeamesium m SLEE G FOR IMMEDIATE LEGAL ASSISTANGE CALL
$1.000.000 {U S.) Sﬂ:ous Inguirfes Only PLUS MANY MORE! 1-800-433-2636
o MONTREUX COMPANIES, LTO. JAMAR & ASSOCIATES (In Virginia, call 703-361-6907)
verty Lo HO WD BASIN RD. #2453 AUSTIN. TEXASN 78746 QUALITY, FLAT FEE LEGAL SERVICES
609-834 WILLIAM W. JAMAR OR PAUL MAYES JAMAR AMEX  MC  visa  CHOICE
512—327-9570

HEALTH REQUIRES SALE
BELOW REPLACEMENT COST!

A N W N

b |

North L';'rcn’éoévggs:.éws 72116. A U CTI O N
WNDS-TV-Ch.50

DEERY, N.H. - BOSTON AD.I(NO. &)

March 15, 1989 - 3:00 P.M. AT THE STATION
INSPECTION ANYTIME PRIOR TO SALE BY APPOINTMENT

]

JOIN THE NATION’S

FASTEST GROWING B FULL POWER..EQUIPMENT ONLY 5 YEARS OLD |
2 FULLY EQUIPPED STUDIOS (24" X 26" / 40' X 50' |
MEDIA BROKER | (5665 S+ ‘CUSTON DESTNED Buibie AND )
BROKERS WANTED | 4 ACRES LAND INCLUDED [
CHICAGO NEW YORK
DALLAS  SAN FRANCISCO | OVER 500,000 CABLE HOMES
l
DENVER ~ _ BOSTON NOVEMBER CUME - 255,000
OTHER AREAS SALE CONDUCTED BY NON-BROADCAST OWNERS |
' WHO HAVE OTHER INTERESTS
Some Terms Possible For QUALIFIED BUYER l
| ABSOLUTE AUCTION (MINIMUM BID $4.5 MILLION])
the millar Colnipanly l.J.S.a., inc. | For Information Package Contact
190;8#,%5&8;[ 2;‘_327102 | CHANEY MEDIA BROKERS
| 407-466-5086 Post Office Box 101 Bedford, MA 01730 617/275-6285

Rroadractinn Fah
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For Sale Stations Continued

-

HOUSTON T.V.

Full power U.H.F. for sale.
No program commitments.

Reach America's 10th largest market.

Call Richie Martin (214) 709-9373

TEXAS FM

Small market showing continued steady
growth. Sale incluces license, equipment, and
2000~ square foot building An exceptional y
nice facility. Small down payment and assume
note with very manageable payments or pos-
sibe ease purchase.

Reply to Box B-54

NEWS

This lively book is becoming the
‘bible’ for radio and TV newswriters.
Author Mervin Block speaks to

COLORADO REGIONAL

CLASS A For Sale: newswriters in the same way they're
, " AM/FM Combo supposed to write—clearly simply.
with Upgrade Ability e directly

Potential Untouched
$450.000
Substantial Cash Down
Qualified Principals Only

Box B-52

(904) 584-9565

hunting & fishing area
Single Market

Call after 6 P.M.

His practical tips and rules are backed
up with hundreds of examples from
network and local newscasts. WRIT-

(614) 548-7021 ING BROADCAST NEWS gives very

specific guidelines (both do's and
don'ts) for writing news that captures
the audience’s attention and holds it.
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Box (the letter and number
as shown in the ad)
Broadcasting
1705 DeSales St.,, NW
Washington, DC 20036

Do NOT send tapes, oversized material or use folders,

report covers or the like.

Says Charles Kuralt, “Mervin Block is
an old pro at television newswriting
from whom anyone could learn a Iot. |
know. | have. His clinic, criticism and
instruction offer the writer of news a
wonderful opportunity for improve-
ment."

To order WRITING BROADCAST

NEWS, (230 pp. hardcover) send
just $22.95 to:

Broadcasting B Book Division
1705 DeSales St., N.W.

Washington, D.C. 20036

BROADCASTING’S CLASSIFIED RATES

Allorders to place classified ads & all correspondence pertain-
ing to this section should be sent to: BROADCASTING, Classi-
fied Department, 1705 DeSales St., N.W.,, Washington, DC
20036.

Payable in advance. Check, or money order only. Full & cor-
rect payment MUST accompany ALL orders. All orders must
be in writing.

Deadline is Monday at noon Eastern Time for the following
Monday's issue. Earlier deadlines apply for issues published
during a week containing a legal holiday, and a special notice
announcing the earlier deadline will be published above this
ratecard. Orders, changes, and/or cancellations must be sub-
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/
OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired:
Television, Radio or Allied Fields; Help Wanted or Situations
Wanted: Management, Sailes News, etc. If this information is
omitted, we will determine the appropriate category according
to the copy. NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings (non-display). Per issue: Help Want-
ed: $1.00 per word, $18.00 weekly minimum. Situations Want-
ed : 60¢ per word, $9.00 weekly minimum. All other classifica-
-tions: $1.10 per word, $18.00 weekly minimum,

Rates: Classified display (minimum 1 inch, upward in half inch
increments), per issue: Help Wanted: $80 per inch. Situations
Wanted: $50 per inch. All other classifications: $100 perinch.

For Sale Stations, Wanted To Buy Stations, Public Notice &
Business Opportunities advertising require display space.
Agency commission only on display space.

Blind Box Service: (In addition to basic advertising costs)
Situations Wanted: $4.00 per issue. All other classifications:
$7.00 perissue. The charge for the blind box service applies to
advertisers running listings and display ads. Each advertise-
ment must have a separate box number. BROADCASTING will
not forward tapes, transcripts, writing samples, or other over-
sized materials; such materiais are returned to sender.

Replies to ads with Blind Box numbers should be addressed
to: (Box number), c/o BROADCASTING, 1705 DeSales St.,
N.W.,, Washington, DC 20036.

Word count: Count each abbreviation, initial, single figure or
group of figures or letters as one word each Symbols such as
35mm, COD, PD, etc. count as one word each. Phone number
with area code or zip code count as one word each.

The publisher is not responsible for errors in printing due to
illegible copy—all copy must be clearly typed or printed. Any
and all errors must be reported to the classified advertising
department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially
affect the advertisment.

Publisher reserves the right 1o alter classified copy to conform
with the provisions of Title VIl of the Civil Rights Act of 1964, as
amended. Publisher reserves the right to abbreviate, alter, or
reject any Copy.




Fares & fortunesu

Appointments at Sam-
mons  Communica-
tions Inc.. Dallas:
James N. Whitson,
president. named
chairman and CEO
and clected exccutive
VP and chief operat-
ing officer of Sam-
mons Enterprises Inc..
parent  company of
Sammons  Communi-
cations: Mark S. We-

Whilson
ber, scnior VP. operations. Sammons Com-

munications  Inc..  succeeds  Whitson.
Heather Kreager, assistant general counsel.
Sammons Corporate Services. elected secre-
tary and general counsel. Sammons Commu-
nications; John Washburn, scnior VP secre-
lary and gencral  counsel.  Sammons
Communications. clected VP secretary and
general counsel. Sammons Enterprises.
Beth Waxman Bressan, VP and assistant to
president. CBS/Broadeast  Group.  New
York. given responsibility for CBS program
practices. She will oversee both program
standards and commercial clearance func-
tions.

David Y. Handelman, senior VP, general
counsel. Fox Inc.. Los Angeles. named se-
nior VP, external and legal alfairs.
Jeffrey D. Elberson, director. budget and
planning. American Television & Communi-
cations Corp.. Stamflord. Conn.. named di-
rector of investments.

Larry Landaker, VP and general sales man-
ager, WEVUeTY) Naples. Fla.. named VP and
chief’ operating officer.

Diane Sutter, VP. general manager. WwSw-
AM-IM Pittsburgh. joins wTvQ-TV Lexington,
Ky.. as VP and general manager.

Appointments at KALB-TV Alexandria, La.:
Robert E. Miller, VP, gencral manager.
named executive VP; Lesley Golmon, assis-
tant general manager and general sales man-
ager, named VP and general manager: Jim-
my Fox, manager. creative services. named
operations manager: Jim Reardon, general
manager. KATCTvVI Lafayette. La., joins
KALB-TV as gencral sales manager,

Appointnients at Rifkin & Associates [nc..
Denver-based cable TV MSO: Bob Block,
dircctor of marketing, named VP, marketing:
Bruce Rifkin, manager. special  projects,
named director. special projects.

Ted Utz, operations manager. Legacy Com-
munications Group's WMMR(EM Philadel-
phia. assumes additional duties as regional
director of programing.

Charles B, Hartshorn, general sales manager,
wiLRw(FMY Champaign, {ll., joins WBCK(AM)-
wimiciPMy Battle Creek, Mich.. as general
manager.

Cheri McSpaden, operations manager, WGAM
(AMEWRSHEM) Greenfield. Mass.. named sta-
tion manager: Charles Jenest, sports direc-
tor. named operations manager. WGAM.

Jeft Parke, general sales manager., KCAL-FM
Redlands. Calif.. named station manager and
director of sales.

Appointments at Palmer Radio Networks.
Des Moines. lowa: Sally Robson, network
sales and operations manager. named manag-
er: Cheryl Willey, accounting manager and
office manager. Naegele Outdoor Advertis-
ing. Des Moines. joins Palmer’s WHOAM)-
KLYLFFM) there as business manager.

Marketing

Pergoloth

Appointments at DDB Needham Worldwide.
New York: Joe Daly, chairman, executive
committee. DDB Needham. New York. is
retiring from agency. Daly was instrumental
in growth of agency. joining five months

after it was founded in 1949. Ugo Pergolotti
and Lora Neison, exccutive producers. New
York. elected VP's: Jeff Vogt and David
Tessler, associate creative directors. elected
senior VP's: Nancy Bretl, management su-
pervisor. elected VP. Appointments at DDB
Needham Worldwide. Chicago: David Wil
cox, associate media director. and Tony
Priore, account supervisor. clected VP's:
Fred Smith, exccutive producer, Young &
Rubicam. Chicago. rejoins DDB there in
same capacity.

Appointments at McGavern Guild Radio: Su-
san Genis-Levine, account cxecutive. New
York. named VP. sales: Mike Nelson, ac-
count executive. Torbet Radio. division of
Interep. San Francisco. joins McGavren
Guild Radio there as regional manager: Don
Hall, VP. sales manager. Dallas oftice.
named VP/sales manager.

Don Gordon, Eastern regional manager. Sat-
clfite Music Network. Portland. Me.. joins
Business Radio Network. Celorado Springs.
as VP. advertising sales.

Robin Cichowski, associate media planner.
W.B. Doner & Co.. Detroit. named media
planner.

Chris Weidman, account executive. KPLR-TV
St. Louis. joins TeleRep there in same capac-
ity.

Appointments at Scltel: Gene Thompson,
sales manager. Chicago. named national
sales manager. New York: Shari Reisman,
senior account executive. New York. named
sales manager; Pam Rappaport, local ac-
count ¢executive, wTIC-Tv Hartford. Conn.,

interactive video services. -

L to r: Fertig, Karpas, Jeffrey C. Reiss, chairman and CEO, Reiss Media Enterprises Inc.,
and Ganley.

Growing. Reiss Media Enterprises has added two operating divisions and realigned the
responsibilities of top company executives.

James Ganley. senior vice president and chief financial officer of Lifetime. will join
Reiss as president of Reiss Media Distribution, the newly created division that will handle
Reiss's Request Television and Guest Cinema pay-per-view services. Ganley will also be
executive vice president and chief financial officer of parent RME.

Leonard Fertig, executive vice president of RME, will assume additional responsibilities
as president of the newly created Reiss Media Development, which will involve strategic
planning and corporate development relating to TVRO, international PPV, HDTV and

Bruce Karpas. senior vice president and general counsel of RME, adds the presidency
of Reiss Media Produclions, the arm of the company respensible for producing and
distributing special events and licensing independent films for PPV. Karpas will also
become executive vice president of RME. The changes will be effective March 6.




RPN

"

*named account executive. New York; Virgin-
ia Mann, salesperson. WRLH-Tv Richmond.
Va.. named account executive. New York:
Sheita  Doherty, account  executive.
WNRW(TV) Winston-Salem. N.C.. joins Sel-
tel. Chicago. as account executive: Robin S.
Rash, associate media director, Larsen.
Colby. Koralek. Los Angeles-based advertis-
ing agency. joins Seltel there as account ex-
eculive,

Herb Hofmann, regional marketing represen-
tative. Credit Bureau Reports Inc.. Lansing,
Mich.. joins Hillier. Newmark. Wechsler &
Howard, Detroit. as account executive.

Garnet Pike, regional marketing supervisor.
Million Market/Times Mirror Marketing.
newspaper rep firm. Chicago. joins BBDO
there as research manager.

Hans Winberg, director, corporate communi-
cations. Provident National Bank. Philadel-
phia. joins McAdams. Richman & Ong. ad-
vertising. sales promotion and public
relations firm. Bala Cynwyd. Pa.. as VP,
account services.

Debra Barnhart, media supervisor, Geer, Du-
Bois Inc.. advertising agency. New York.
named agency of record director.

Linda Yaccarino, manager. Midwest region.
Select Media Communications. New York.
named director. station sales.

4 Sharyn Williamson, senior VP, Eisner & As-
sociates. Baltimore-based advertising firm,
named executive VP. planning and opera-
tions

Jeffrey H. Kazmark, sales manager. KNBC-TV
Los Angeles. joins WNBC-TV New York as
director of sales.

Appointments at KSAS-Tv Wichita, Kan.:
Dan Wall, local sales manager. named gener-
al sales manager: Mike Miller, account execu-
live, named local sales manager. Wilma Ev-
ans, accounl executive. named national sales
manager.

Leconard J. Ostrow, regional sales manager.
wMCA(AM) New York. joins wXCTiaM} New
Haven. Conn.. as VP and general sales man-
ager.

Appointments at WLOS(TV) Asheville. N.C.:
Glynn W. Pullen, account executive.
WTVK(TV) Knoxville. Tenn.. named local
sales manager: Deeana MacDonald, director.
retail services. WFTv(TV) Orlando, Fla..
named sales account executive.

Peter Stavenhagen, account executive. Sel-
tel, Chicago. joins WLUK(TV) Green Bay.
Wis.. as national sales manager.

LY
Al Turner, account executive. WQTV(TV) Bos-
ton, named local sales manager.

Programing

Adam R. Platnick, VP, business affairs. Ves-
tron Inc.. Stamford. Conn.. named senior
VP, worldwide business affairs.

Appointments at NBC Entertainment, Bur-
bank. Calif.: Danelle Black, manager, cur-
rent comedy programs. named director, cur-
rent comedy programs; Jamie Tarses,
manager. current comedy programs, named
director. comedy development; Charisse
mee, manager. drama programs, named
£

-
A

director. current drama programs. Anne H.
Bailey, head writer. NBC's Saxta Barbara.
named head writer. Days of Our Lives.

Cindy Dunne,
founder. Cindy Dunne
Productions. Los An-
geles. joins Lorimar
Television. Culver
City. Calif.. as VP.
movies and mini-se-
ries.

Richard Steenberg,
VP. programing and
sales coordination.
CBS. New York.
joins  Qintex Enter-
there as senior VP, special

tainment lnc.
programs.

David Kirchheimer, VP of finance and con-
troller. Republic Pictures Corp.. Los Ange-
les. named VP and chief financial officer.

Charmaine Balian, VP, dramatic develop-
ment. Universal Television. Universal City.
Calif., named senior VP, dramatic develop-
ment and longform programing.

Raul Lefcovich, senior VP. international.
Viacom Enterprises. New York. named ex-
ecutive VP, international.

Charles J. Weber, independent consultant.
joins Management Company Entertainment
Group Inc., Los Angeles. as president and
chief operating officer.

Dennis H. Wood, director. pay-TV sales.
Worldwide Pay Television. Columbia Pic-
tures International Television. New York.
named VP.

Geoffrey Darby, director and producer. Nick-
elodeon/Nick at Night. New York. named
senior VP. production.

Leslie R. Gershman, sales promotion coordi-
nator. KTTV(TV) Los Angeles. joins Genesis
Entertainment. Westlake Village, Calif.. as
director of international sales.

Philip M. Martzolf, director. domestic sales
administration.  Worldvision  Enterprises
Inc., New York. named account executive.
Eastern division. Martzolf will be responsi-
ble for both first-run and off-network domes-
lic program sales.

Rich Thorne, senior VP. The Post Group,
post-production  company.  Hollywood.
named chief operating officer.

Debbie Cottle, account executive. Telema-

Guest appearance. Frank Stanton {r),
president emeritus of CBS Inc., pre-
sents the Stanton Fellowship award to
Dr. Morleen Getz Rouse of the Universi-
ty of Cincinnati. Presentation took place
February 8 at the 17th annual Interna-
tional Radio & Television Society Inc.
faculty/industry seminar.
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tion Productions. Chicago. named sales man-
ager.

Steve A. Womack, executive VP. Act Il En-
tertainment. Nashville. joins Jim Owens
Companies there as VP and general manager.

Appointments at SportsChannel. New En-
gland. Woburn. Mass.: Carol Kowalski, ex-
ecutive director. Brookline Community Ca-
ble. Cablevision. Brookline. Mass.. named
programing manager: Robin Lelle, produc-
tion assistant. Cablevision. Boston. named
marketing coordinator.

Arnold Boatner, production supervisor. oper-
ations and engineering. CBS. New York.
joins Raycom Sports and Entertainment.
Charlotte. N.C.. as research director.

John T. Lazarus, corporate VP. Sports/Enter-
tainment Group. New York. joins Raycom
Sports and Entertainment there as VP. sports
and entertainment marketing.

Appointments at BizNet. broadcast service of
U.S. Chamber of Commerce. Washington:
Suzi Montes de Oca, assistant producer and
assistant director. named sales coordinator:
Bill Sweede, senior floor manager. named
studio supervisor.

John Stoffiet, acling news director/managing
editor, WKOw-TvV Madison, Wis.. joins KING-
TV Secattle as contributing host. Tracey &
Company talk show.

J. Daniel Jones, writer and director.
KTTY(TV) San Diego. named senior writer.
director and production manager.

Barbara Koster, senior producer. special
events, wDIV(TV) Detroit. joins noncommer-
cial wTvs(TV) there as producer. Lafenight
America with Dennis Wholey.

Raul Infante, freelance producer.
kFWDITY) Dallas as on-air producer.

joins

John W. Schoen, associate producer. report-
er. Business Update. American Public Ra-
dio. New York, named editor, Pacific Public
Radio’s Marketplace.

Bruce Goldberg, director. creative market-
ing. Premiere Radio Networks. Los Angeles.
named VP. creative marketing.

Len Campbell, creative services director.
woGxX(Tv) Ocala. Fla.. named production
manager.

Therese Weiler, assistant to station manager.
WwHIO-Tv Dayton. Ohio. named research di-
rector.

Gary Frank, production manager. KPAZ-TV
Phoenix. joins KUTRTV) there as production
director.

Cecelia Garr, executive VP and general man-
ager. FirstCom. Dallas-based programer.
named president and CEO.

Appointments at DIR Broadcasting Corp..
New York: Tom Gatti, senior VP and director
of sales. named senior VP and general man-
ager; Michael Abramson, VP. affiliate rela-
tions, named VP. programing: Ray Hock-
stein, research director. Christal Radio. New
York. named director of research.

Appointments at Satellite Music Nelwork,
Dallas: Harry Nelson, announcer. Rock i’
Hits format. named operations manager.
Rock “n’ Hits: Pat Clarke, operations manag-
er. Rock 'n’ Hits formal. named operations
manager. Pure Gold Oldies format.



George Oliva, program manager, KFEK(AM)
Sacramento. Calif.. joins KFiiAM) Los Ange-
les in same capacity.

John Krist, talk show host. WWWEAM)
Cleveland. joins kspotasy San Diego in
same capacity. Ernie Myers, morning host.
KSDO(AM). resigns to pursue other broadcast
interests.

Appointments al noncommercial WTTW(TV)
Chicago: Peter Hamilton, independent corpo-
rate consultant, and Sharon Naeole, VP,
Public Broadcast Marketing. New York. join
WTTW(TV) in New York as representatives.
national and international production pro-
jects. East Coast.

Michael Ward, music research director.

WAXY (M) Fort Lauderdale, Fla.. named as-
sistant program director.

Mark Todd, assistant program director. KKBQ-
M Houston. joins wXGTiFMy Columbus.
Ohio. as program director.

Henry Del Toro, co-host. morning show.
WNOR-FM Norfolk., Va., named creative di-
rector.

Hugh LeVrier, general manager. KIQX(EM)
Durango. Colo.. joins Drake-Chenault. pro-
graming and marketing consultants. Albu-
querque, N.M.. as Midwest regional manag-
cr. Date Brooks, sales manager. Progressive
Music Network. Minneapolis-based adult
contemporary radio network. named Atlantic
Coast regional manager.

Steve Ellis, assistant programing director and
music director. WQHT(M New York. named
program director, Kevin McCabe, music di-
rector, WRQX(FM) Washington, joins WQHT in
same capacity.

Kenny Lee, program dircctor. waXy(Fsm Fort
Lauderdale. Fla.. joins wryR-£M Chicago in
same  capacity.

Chris Thompson, master control operator.
Florida Public Television. Tallahassee.
named director.

Dale Kruzic, producer. noncommercial
KNMETY Albuquerque. N.M.. named execu-
tive producer. local productions.

Rebecca Morris, moring anchor and report-
er. WCOB-FM West Yarmouth. Mass.. joins
WOQRCHM) Hyannis. Mass.. as air personal-
ity.

Mary Pruess, operations manager. noncom-
mercial KAET(TY) Phoenix. joins Houston
Public Television as program manager.

Appointments at WLVI-TV Boston: Barbara
Bethea, producer/director. named pruduclion
manager: Steve Johnston, art director. WPR!-
TV Providence. R.1.. joins WPRLTV in same
capacity.

e — S L S s B
News and Public Affairs

Rob Armstrong, correspondent, CBS News
Radio. New York. named Washington corre-
spondent.

David Futrowsky, assignment editor. Conus
Communications. Washington. named depu-
ty burcau chief.

Andrew Garcia, computer trainer. Dynatech

- -

Newstar, computer news service, Madison,
Wis.. joins wBBM-Tv Chicago. as associate
producer, news operations.

Appointments at WNEV-TV Boston: Heidi Jen-
sen, weekend producer, named special pro-
jects producer; Susan Krivelow, freelance
writer and series producer. named full-time
producer: Kelly Farmer, production assistant,
named video coordinator.

Alexander Kippen, reporter. Sun World Sat-
ellite News. Washington. joins Washington
Independent News there as reporter.

Barry Nemcoff, managing editor. The Nigii-
ly  Business  report. noncommercial
WPBT(TV) Miami, named executive produc-
er.

Appointments at WKAB-TV Monigomery.
Ala: Valerie Calhoun, weekend anchor,
WNCT-TV Greenville. N.C.. named evening
co-anchor: Linda McLaughlin, weekend
weather anchor. WvVATV)  Bluefield,
W.Va.. named weather anchor; Gayle Guig-
liardo, recent graduate, Auburn University.
named general assignment reporter.

Steve Jarriel, reporter and weekend anchor,
WATE-TV Knoxville. Tenn.. joins WFSB(TV)
Hartford. Conn.. as reporter.

Debora Lee, executive producer. wWTOV-TV
Steubenville, Ohio. named assistant news di-
rector and executive producer.

Martin Morenz, anchor and reporter, WMTW-
TV Poland Springs., Me., joins WIAR(TV)
Providence. R.I., as general assignment re-
porter.

Cindy Dole, weekend anchor and reporter,

KRCG-Tv  Jefferson City. Mo., joins
wwMT(TV) Kalamazoo. Mich.. as anchor.

Vivian Brown, product specialist. The Weath-
er Channel, Atlanta. named on-camera mete-
orologist.

David James, sports director, KTMS(AM} San-
ta Barbara. Calif.. joins KEYT-TV there in
same capacily.

Sondra Artis, production assistant. WFCT(TV)
Fayetteville.  N.C.. joins WFNCIAMK-
WQSM(FM) there as reporter and anchor.

Technology

R. Terry Hoffman, for-
mer president  and
CEO. Telemation
Inc.. video production
and manufacturing
company., Salt Lake
City. joins Centro
Corp.. production,
post-production  and
broadcast facilities de-
velopment service
there. as president.

Patricic Northland, re-
gional executive. Europe. Intelsat. Washing-
ton, joins Pan American Satellite, Green-
wich. Conn., as VP, services development.

Hoffman

John F. Cullen, treasurer. Stainless Enter-
prises. designers and manufacturers of com-
munications towers. named president and
CEO.
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Appointments at Acrian. supplier of amplifi-
ers and semiconductor devices for broadcast
communications. San Jose. Calif.: Steven
Block, manager. Eastern regional saies,
named manager, Western regional sales:
Frank Klarer, marketing engineer. Motorola.
Phoenix. Ariz.. named Eastern regional sales
manager.

Leonard M. Lashower, director. video net-
work group. DX Communications. Haw-
thorne. N.Y .. joins Satellite Conference Net-
work Inc.. New York. as director of
marketing

Mike Wenglar, chief engineer. KVUE-TV Aus-
tin. Tex.. named VP, engineering.

John Terhar, photographer and engineer.
wNBC-TV New York. joins Conus Communi-
cations. Washington. as engineering supervi-
SOr.

Appointments at WSI Corporation. providers
of weather graphics. data. and systems 1o
cable. network and local television stations.
Bedford. Mass.: Todd Glickman, manager.
industry and government marketing. adds
media marketing to duties: Donald E. Free-
land, marketing support specialist. named
asistant manager. media marketing: Dawn M.
Miller, technical support specialist. named
media marketing specialist.

John P. McNally, chief engineer. Zumma
Broadcasting Inc.. Oklahoma City. joins
Southern [llinois University broadcasting ser-
vice. Carbondale. 1Il.. as director of engi-
neering.
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Promotion and PR

Sharon Yokoi, manager. station relations.
Buena Vista Television. Los Angeles. named
director. affiliate relations.

Leslie Leventham, VP. administration. cre-
ative services. MTV Networks. New York.
named VP, creative services.

Appointments at The Lippin Group. public
relations agency. New York: Audrey Davis,
VP. named senior VP: Cindy Schneider, ac-
count executive, named account supervisor.
Marisa H. Soitz, account supervisor. named
VP:; Michael Wright, account supervisor.
named VP: Sarah Lesch, account supervisor.
Los Angeles. named VP.

Joella West, attorney. Stuart Glickman law
firm. Los Angeles. joins Carsey-Werner
Company there as VP. business affairs,

Linda Finney, senior writer. producer. Life-
time Television. New York. named manager.

on-air promotion,

Adrienne Hough, executive assistant. Sabqn
Productions. Studio City. Calif.. named di-
rector of advertising and promotion.

Kathy Dailey, director of communications,
KABC-Tv Los Angeles. joins Jacobs & Gerber
Inc. advertising agency there as director of

Chicagn Gube troadeastar, has besn

named winner of the Fud Frick
Award. Award is presented annuaily by
the Baseball Hall of Fame in Cooper-
stown, N.Y. Selection is made by major
league baseball executives and broad-
casters. Caray will be honored July 23
at annual Hall of fame induction cere-
monies. Caray first started broadcast-
ing baseball with the St. Louis Cardi-
nals, later moving to the Qakland
Athletics. In 1971, he joined the Chica-
go White Sox. Caray has been broad-
casting Cubs games on superstation
WGN Chicago since 1982

advertising and promotion services.

Appointments at NuStar promotion service.
West Chester. Pa.: Richard Miller, general
sales manager. Cable Adnet, Philadelphia.
named manager. affiliate sales: Lisa
Schwartz, manager, affiliate relations. adds
sales to her duties; Julie Scott, administrative
assistant, named coordinator, affiliate sales.

Dean R. Kendall, air personality and opera-
lions manager. WDLB(AM)-WLIY(FM) Marsh-
field. Wis.. joins Broadcasting Institute of
Maryland, Baltimore. as public relations di-
rector.

Paula Maes, public affairs director. KOB-TV
Albuquerque. N.M.. named promotion/pub-
lic affairs director.

Sallie Knowlton, director of promotion. KEZI
(Tv» Eugene. Ore.. joins KPDX(Tv) Portland.
Ore.. as sales promotion coordinator.

Allied Fields

Norman Brokaw, co-chairman of board. Wil-
liam Morris Agency. Los Angeles. elected
president and CEO: Lou Weiss, current co-
chairman. named chairman of board. Weiss
is based in New York.

Michael Gartner president. NBC News. and
Natalie Hunter,VP. finance and administra-
tion. NBC News, New York. named to Vis-
news board of directors. Robert Wright, pres-
ident. NBC. named Visnews Trustee.

John Hughes, editor and director of radio
broadcasting for Christian Science Publish-
ing Society. parent company of Christian
Science Monitor. will step down April 1.
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David F. Poltrack, senior VP. research and
planning, CBS Inc.. New York, named 1989
chairman of board of directors of Advertising
Research Foundation. New York.

Dick Sharpe, former president. Hillier. New-
mark. Wechsler & Howard, New York. joins
Blackburn & Co., Washington. as media
broker.

Joseph C. Goulden, author. named director
of media analysis and associate editor. Accu-
racy In Media. Washington.

Elected directors, Jones Intercable Inc.. En-
glewood. Calif.: Glenn R. Jones, chairman
of board and CEO; Alan Angelich, group
VP/finance: Patrick J. Lombardi, VP, The
Jones Group Lid.; Gregory J. Liptak, presi-
dent: James Krecji, group VP: Howard
Thrall, Pacific and Asia marketing manager.
Douglas Aircraft Co., and William H. Sand-
ers, president, Sanders & Co.. Atlama.

Jane R. Cottrell, associate counsel, Rainbow
Program Enterprises. Cablevision Systems
Corp.. Woodbury. N.Y., joins Group W Sat-
ellite Communications, Stamford. Conn.. as
general counsel.

Connie Malick, Cenitral territory regional
manager for Nielsen Television Index. Chi-
cago. named VP. Midwest marketing manag-
er-agencies/advertisers.

Maria Smith, director of programing and
community affairs. KUTV(TV) Salt Lake City.
elected to NATPE board of directors.

Mike Starling, chief engineer. noncommer-
cial KPBS(FM) San Diego. joins Africa’s Swa-
ziland Broadcasting Information Service as
engineering consultant.

Neil Sullivan, associate general counsel.
Children’s Television Workshop. New York.
named VP, business affairs. associate gener-
al counsel.

Bill Henry, community relations director.
WFLA-Tv Tampa. Fla.. retires. Henry had
been with station for 28 years.

Deaths

Robert W. Breckner, 68, owner of KTHO-AM-
FM South Lake Tahoe. Calif.. and consul-
tant, died Feb. 12 of cancer at his home in
Brentwood, Calif. Breckner received degree
from Stanford University in 1942, After
serving in Navy he joined KNX-AM-FM Los
Angeles as programy manager. In 1948 he
helped start up KTTv(Tv) Los Angeles. begin-
ning as program manager and later becoming
VP and general manager. Breckner remained
with station until 1963, He stayed active as
radio and cable consultant, and from 1970 to
1972 was president of TM Communications.
Times-Mirror Company’s cable subsidiary.
He is survived by his wife, Sally. and daugh-
ter. Elizabeth.

George S. Turner, former chief of FCC engi-
neering and monitoring bureau. died Feb 7 of
cancer at his home in Boca Raton. Fla.
Turner joined FCC in 1930's and remained
there until retirement in 1964. Survivors in-
clude two sons and one daughter.

Emily Kimbrough, 90, author and commenta-
tor who hosted program on wCBS(AM} New
York. died of cancer Feb. 12 at her home in
New York. Survivors include two daughters.
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New York’s wnec.Tv has picked up USA Today, which wCBS-TV
announced last week 1t will drop on Feb. 27, the same date it
will debut on its new station. According to Bud Carey, WNBC-TV
VP/general manager, it intends to run show at 5:30 a.m. (WCBsS
TV aired it at 2 a.m.), but considers it a backup for 4:30 p.m._
(Donahue) or 7:30 p.m_ (Iuside Edition). WNBC-TV also acquired
Barris Industries’ The Kenny Rogers Show. It does not have a
definite time period, although Carey's plans call for it to run
sometime between 2 and 6 a.m. It is also considered backup for
9 a.m. (Geruido, which switches to wCBS-Tv in September) or 4
p.m

CVN Companies, operator of Cable Value Network, has settled
investigation brought by New York state attorney general's office.
Attorney general's office had alleged that home shopping oper-
ator had inadequate or non-existent records to substantiate
retail prices used in comparison with prices offered on CVN
Without admitting guilt, CVN agreed to adopt guidelines for
comparison pricing, to explain those guidelines on air four
times daily and to set up special toll-free number for product
and pricing information. Spokeswoman for attorney general
said office was also investigating Home Shopping Network and
FNN's TelShop for similar practices.

[m]

JAG Communications Inc. has agreed to sell wrsrtam-wLIFiFM) Balti-
more to Infinity Broadcasting Corp. for $32 million. Seller is New
York-based group headed by John A. Gambling. It also owns
wFOG(FM) Suffolk, Va. Buyer is New York-based group of 5 AM's
and 10 FM's headed by Mel Karmazin, president/CEO. WFER is
fullumer on 1300 khz with 5 kw. WwLIF operates on 101.9 mhz
with 13.5 kw and antenna 960 feet above average terrain

]

The Mystery Wheel of Adventure has been declared “firm go” by
distributor D.L. Taffner Ltd., with clearances passing 50% mark
Clearances are set in nine of top 10 markets, as well as 16 of top
20, including New York (WwOg), Los Angeles (Kcop-TV), Philadel-
phia (WTAF-TV), San Francisco (KBHK-TV), Boston (WSBK-Tv) and
Dallas (KDFI-TV).

Leadership of cable, hroadcast and motion picture industries
will be trekking to Capitol Hill this year to participate in broad
inquiry into concentration of ownership within media. Senate
Communications Subcommittee 1s convening hearings, four or
five days' worth, in late spring or early summer to examine
matter. According to subcommittee staff, hearings will be "all
inclusive,” with "programers and distributors” making their
case before members.

Radio research specialist Jhan Hiber, VP for research for Malrite
group, Cleveland, will join WFILIAM)-WEAZ(FM) Philadelphia on
April 3 as VP of marketing and research. He operated Hiber &
Associates research company for eight years, before that was
with Arbitron

Filling fourth of five rciating positions, NPR's A/ Things Consid-
ered in March will add :ost Emil Guillermo, currently host of daily
bilingual Filipine news program on KEST(AM) San Francisce

L

Tom Turner, executive VP, Group W Radio Sales. has been
appointed president, based in New York

(N

CNBC has announced signings of three anchors and one reporter
for consumer news service set to debut April 17. Anchors are
Neil Cavuto and Dean Shepherd. former anchors with PBS's
Nightly Business Repoit, and Sue Herera, former anchor with
FNN. Taryn Gottlieb, business editer for News 12 Long Island,
joins CNBC as reporter. Bob Davis, CNBC executive producer,
said on-air team will include "up to 50 journalists, analysts,
hosts and specialists.”” Four are part of 20-minute promotional
tape being seen on Tempo TV transponder slot CNBC has
leased from Tempo owner Tele-Communications [nc. Tempo
programing ceased last Friday (Feb. 18).

After month's silence following announcement of major un-
wired network, Group W’'s Premiere (BROADCASTING, Jan. 16)
two more major-market affiliate TV stations, xTvx(Tv) Salt Lake
City and KOML(TV) San Antonio, Tex., have indicated their intent
to join. Both stations are represented by MMT Sales. Ed Gold-
man, president of Group W Sales, said that he expects momen-
tum for local news oriented network to shift once further an-
nouncements are made, possibly next week

Discovery Channel said it will launch European version of cable
network in United Kingdom and Scandinavia in mid-April. TDC-
Eurcpe is joint venture of channel and United Programming
International, subsidiary of United Cable, which is part owner of
channel. Initially, service will be seen from 6 p.m. to midnight
on Intelsat V.

Cable industry has natural ally in its hattle to keep local telephone
companies, iuicluding Bell operating companies, out of cable
business: AT&T. Like cable, AT&T wanis to make sure business
res:rictions in 1982 consent decree that spun off BCC's from
AT&T remain in effect. Decree prohibits BOC's from providing

With the Canadian Parliament’s passage on Dec. 30. 1988. of
leguslation implementing the U S -Canadian Free Trade Agree-
ment—Ilegislation that provides for payment of copyright com
pensation to American owners of broadcast programs retrans
mitted by Canadian cable systems——those systems are anxious
to pick up the American signals. A U.S. attorney representing
the Canadian Cable Television Association has been urging the
State Department to lift the “embargo’ on the supply of U.S.
superstation signals to Canada. The State Department, howev-
er. IS moving cautiously

The Canadian law provides for a system similar to that in
force in the US. W Regulations defining 'distant signals,”” in
relation to which copyright compensation will be paid, will be
adopted, and a Copyright Board, now being established, will set
tariffs to be paid by cable systems. Copyright liability will begin
to accrue on Jan. 1, 1990. Accordingly, said Wesley R. Heppler,
CCTA counsel, during a meeting with State Department offi-
cials and in a follow-up letter. it is time for State to clear the way
for the sateliite transmission of the signals of the four supersta-

Slow going on Canadian cable carriage

tions that Canada's Department of Communications has ap-
proved for cable carriage—WGN-1v Chicago. wrixTv) New York,
WTBS(TV) Atlanta and wwor-Tv Secaucus, N.J.

The satellite systems involved—United Video (wGN-Tv and
werx), Tempo Television (WTBS) and Fastern Microwave (WWOR-
Tv}—have preliminary FCC authorization to provide the trans-
border service. But the commission is deferring tinal clearance
pending approval from the State Department. And the depart-
ment. following a policy heartily endorsed by the Motion Picture
Association of America, remains to be satisfied on several mat-
ters.

But the issue that principally concerns MPAA is that the level
of copyright compensation remains to be set. "If the level of
compensation is so low as to be meaningiess,' said Fritz
Attaway. MPAA counsel "we would urge the State Department
to continue the hold.”" And Lucy Hummer Richards, director of
State’s Office of Industrialized Country Policy, one of those with
whom Heppler met, said the department is waiting to see 'the
level of compensation
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David Hall: The Nashville
Network’s country gentleman

David Hall. vice president and general
manager of The Nashville Network, is gre-
garious. quick with a self-deprecating joke
and unafraid to offer an opinion. He also
* knows the ins and outs of programing a
network. meeting a production budget and
keeping the network true to its roots while
convincing the skeptical that the network is
not a downscale advertising vehicle.

Hall has been with TNN from its incep-
tion under parent National Life and Acci-
dent Insurance Co.. through its rollout un-
der American General Corp., to its high-
profile growth under Gaylord Broadcasting.
Each step of the way. Hall has left his
imprimatur on a network that has garnered
43 million homes in under six years. And at
every turn. Hall has battled The Nashville
Network stereotype.

**1t’s hard to get them over the precon-
ceived PBR [Pabst Blue Ribbon beer]. good
old boy. [-drive-a-pickup-truck-with-hay-
in-the-back mentality.”” says Hall. Today,
he proudly says. Madison Avenue ‘‘loves
us.”" Hall points out that “"a lot of people
come to Nashville not really sure what
they're coming for, but they always want to
come back.”

Indeed. that TNN is successful may not
be so much that it has caught up with the
New York-Los Angeles power axis as that
that axis has caught up with the network.
Country music is the most programed for-
mat on radio, and record sales top $450
million. The network has 43 million sub-
scribers. and 32 million of them tune in
regularly each month.

The network sprung from Opryland
USA. owner of the Grand Ole Opry. Opry-
land theme park. the Opryland hotel and
production facilities. (In fact. Hall says that
50% to 60% of the original programing on
CBS Cable was produced in his studios. at
a cost that {labbergasted him. “"We're very
efficient at knowing how to put value on the
screen and not let the value slide through
your fingers.”" he says.)

In addition to the cable network. Opry-
land USA owns a satellite program distribu-
tion operation. a videotape duplication
business. a 30-plus affiliate country radio
network and an about-to-be-launched coun-
try life-style magazine. Country America.
They are all under Hall's purview. Combin-
ing the magazine with radio and TV will
provide advertisers a multimedia opportuni-
ty. “"For the country life-style. we are the
one-stop shopping center,’” says Hall.

During his college days at Vanderbilt (he
graduated in 1972 with an electrical engi-
neering degree). Hall worked in the engi-
neering department at WSM-Tv Nashville
and was responsible for construction of the
light and sound systems for the Opryland
theme park. In 1973. he headed construc-

DaviD EowaRD HaLL—Vice president.

general manager. Nashville Network.
Nashville; b. Aug. 18. 1949, Nashville: BE.
electrical engineering, Vanderbilt University,
1972: engineer, Opryland USA, 1971-75;
chief engineer, 1975-77; general manager,
Opryland Productions, 1977-81; vice
president, Opryland USA Inc., 1983; present
position since 1981: m. Brenda Thomas,
May 31, 1975.

tion of the new Grand Ole Opry House. and
he became chief engineer of Opryland USA
in 1975. He was named general manager of
Opryland Productions in 1977, which pro-
vided production services for commercials
and syndicated programing.

Opryland Productions was renamed The
Nashville Network as plans for service were
created under National Life. which was
eventually bought in a hostile takeover by
American General. AG disposed of the
noninsurance assets. including the network,
which was purchased by Gaylord Broad-
casting three morths after launch.

Gaylord Chairman Ed Gaylord had been
in Nashville checking on his syndication
property. Hee Haw, the quintessential coun-
try life-style television program. While
there he learned that Opryland Productions
was for sale and eventually bought the com-
pany. (Although Hee Haw and TNN would
appear a perfect fit, the former’s success in
first run syndication keeps it off the cable
network. according to Hall.)

Despite the corporate turmoil. the net-
work launched March 7, 1983. in seven
million homes. Aided by the marketing.
advertising and distribution resources of
Group W Satellite Communications, the
network steadily grew. turning profitable in
late 1987.

What made believers of the unbelievers,
says Hall, was the network’s rapid growth.
In 1986. the network passed 20 million
homes. and the reaction was: *‘Hey. this
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thing isn’t going away.”” A year later it
passed 30 mullion homes and the response
was: ""This thing's strong.”" All at once, he
says. "‘artists started seeing it as a market-
ing tool for their careers. Advertisers start-
ed saying: ‘These people are reaching the
heartland of America and these people real-
ly consume stuff.” ** From there it snow-
balled, says Hall, with boxed goods, dry
goods, fuel. oil, beer and telephone compa-
nies joining the ad mix. “*To do that you
need to deliver a product to a very defined
audience.’” he says.

Hall, an avid boater, has kept a straight
course. "*Six of the 22 original series are
still on the air.”” he proudly points out,
including the prime time Nashville Now.
hosted by Ralph Emery. the network’s key-
stone show. Increasingly. TNN is becom-
ing the place to see fishing. rodeo and some
motor racing sports. Where other cable net-
works have come, gone or undergone sub-
stantial makeovers, TNN has been true to
Hall's vision since day one.

This year will see a 46% increase in the
network’s programing budget. which is ear-
marked for making all programing cable-
exclusive and increasing the number of
marquee specials, The exclusivity push is
exemplified in the network’s decision to
pull Crook & Chase from broadcast syndica-
tion April 1. **'We're creating programing
that is cable exclusive,”” says Hall. **We're
not buying Miami Vice or Cagney & Lac-
ey.”” Hall says. although he winces at the
missed opportunity of the Bonanza epi-
sodes now on the CBN Family Channel.

**The emphasis for 1988 and beyond is
specials.” says Hall, such as its USO tours
specials. its Celebrity Off-Stage. and indi
vidual performances by Willie Nelson (a
personal Hall favorite) and Marie Osmond,
for example. **We're going to use these as
a marketing and promotional tool,”” he
says. ‘‘Our mission is to get those 32 mil-
lion homes to use [the network] more,"”
which will stimulate the ratings and thus the
network's rate card. And that is no easy
feat, especially in a remote-control. multi-
channel environment.

“They come over and check us. and if
it's not there. they’re gone.™" says Hall of
the brave new world of television. The goal
is to have a special each night at 7 p.m.
“We're fighting among ourselves,”” says
Hall, referring to the other cable services
and nonnetwork broadcasters.

Something else will be fighting for Hall's
time soon: his wife is due with their first
chitd in April. This week, for instance. Hall
flies to Orlando. Fla., on Tuesday on busi-
ness. flies back on Wednesday morning to
catch a child care class. only to return to
Orlando that afternoon to tape a Merle Hag-
gard special.

When Hall is not at the helm of the
network, or the other operations he over-
sees, he’s at the helm of his boat. Its name?
“On Our Way.” |



COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE
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Forward thinking

The president of the National Association of Broadcasters has
his eye on the right target. Asked by BROADCASTING (‘*At
Large,”’ page 42) to identify the “‘mega-issues’” facing his
industry today. he concluded: **It’s the general structure of how
we will be 10, 15, 25 years down the road.™

Eddie Fritts is right; this is that kind of time. To view things
in the sternest of terms. there is indeed a threat that the free,
over-the-air television universe might not survive all the compe-
tition—wired and otherwise—that is building up like so many
storm clouds on the horizon. Telco entry. on top of an already
burgeoning cable universe, is potentially the most destabilizing
of all. NAB has asked Congress to put the question on hold—a
strategy. one suspects. that won't work for long. Broadcasters
must soon decide whether they want to fight “em or join 'em on
this issue—or whether, given the advance of technology. there
is a choice.

Fritts is right. too. to assign so high a priority to HDTV,
although that pursuit may similarly pose great difficulties for the
terrestrial broadcaster. As things stand there’s not enough band-
width in VHF and UHF to take all the signal required for
HDTYV. and some of the newer technologies being proposed to
overtake the Japanese (digital television, for example) require
even more. Fiber holds an enormous advantage in that arena—
an advantage open to cable and telcos and one from which
broadcasters must not preclude themselves.

Were we to add an issue to Fritts’s **mega’” list it would be
elimination of the faimess doctrine. or the fight to obtain full
First Amendment protection for the Fifth Estate. If we are
indeed to look 10, 15 and 25 years down the road, it is
inconceivable to think of a broadcasting industry without such a
shield. Those who are now so cavalier about accepting so-called
fairness in trade for so illusory a quid pro quo as must carry
have little appreciation for the business implications of being
second-guessed by government at every turn. They may manage
to hold on to their frequencies. but not their freedom—either to
speak or to operate. That will rank among history’s worst
bargains—surely ahead of the deal the Indians made for Man-
hattan.

In times as tumultuous as these it's easy to get caught up in
the minutiae of today. Eddie Fritts and the NAB are right to take
the long view.

Air apparent

Last week, South Carolina Senator Ernest Hollings (D) intro-
duced legislation that would bankroll TV Marti over the next
two years (BROADCASTING. Feb. 13). The funding bill was co-
sponsored by, among others. Florida Senators Connie Mack (R)
and Bob Graham (D), whose state would undoubtedly benefit
from the rolling out of this particular barrel of pork.

There is certainly enough hot air on Capitol Hill to fill the
balloon that is supposed to carry TV Marti to its perch 14.000
feet above the Florida coast. And if that were all that the
exercise entailed. we would have no quarrel. But the proposed
TV broadcast service to Cuba must also be pumped full of tax
dollars—32 million of them. And the tethered balloon will not
simply bob harmlessly like some Macy's parade entry. It could
possibly deliver a double blow to broadcasters, itself interfering
with stations in the Southeast and provoking stepped-up jam-
ming from its Cuban target.

Among those expressing reservations about the project repogt-
edly are those charged with implementing it. If so. it is hopgd

those concerns and the opposition of broadcasters and others to,
TV Marti will be made clear in hearings on the bill promised by

Senator Claiborne Pell (D-R.1.), chairman of the Senate Foreign
Relations Committee. Pell has expressed reservations about the
proposed service and about the manner in which its $7.5 million
start-up appropriation slid over the transom in the last Congress
with little debate and no hearings.

The sooner Congress comes down to carth. the better.

Taking their lumps

When the media spend hundreds of millions of dollars on public
service campaigns championing causes that meet with congres-
sional approval (anti-drunk driving. AIDS education, drug
abuse prevention. health education, homelessness, hunger),
Congress generally regards that effort as broadcasters’ public
service responsibility, holding that it is not only laudable-—
although the Congress is fairly stingy with the laud—but expect-
ed that, in the public interest, the profit motive move back a
seat. (Conversely, and curiously, the single most persistent slam
against broadcasters is that they are absorbed by profit to the
exclusion of public service.) But when the issue was getting
legislators to acknowledge publicly the pay raise they were
giving themselves (to acknowledge. in effect. that they could be
both public servants’and interested in making money). the media
were “‘rabble-rousers™ who were **working up the clectorate.™

What the media—broadcast and print—did was what they are
meant to do: let people know what is happening—specitically,
that the Congress was giving itself a pay raise without any
member having to be accountable. A number of radio disk
jockeys sugpested that listeners who opposed that approach
register their collective disaffection by mailing tea bags to
appropriate addresses in the rebellious spirit of the Boston Tea
Party.

There were rumblings that Congress might vent its spleen in
legislative retaliation. ~*Given the mood of Congress.™ said one
Washington observer. “if people think they can move a radio
only [license renewal reform] bill now. they are dreaming.”” We
would hope the attribution of such petulance to the U.S. Con-
gress is misplaced. It was the people speaking. The media
simply permitted them to be heard.
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Paul Harvey, CBS top fall Radar book

it turned out to be yet another “'good day’* for ABC Radio’s
Payil Harvey last week as the veteran broadcaster once again
woifped the list of most-listenec-to network radio programs.
Thie just-released fall 1988 Radar 38 ratings resuits indicated
n average audience of more than 5.8 million listeners aged
/,/ 12-plus for the radio personality's weekday morning show,

,
b

topping Harvey's hold on the top five network slots for that
age demographic. ABC shared the top 20 network program
list with CBS Radio Network, which grabbed 12 of the
available slots.

Paul Harvey News at 8:30 a.m., Monday-Friday. ranked
first, averaging 5,807,000 listeners. In second place was
Harvey's daily newscast at 12:06 p.m., with an average
4,478,000 listeners. Harvey's Saturday newscasts ranked
third (8:30 a.m., averaging 3,489,000} and fourth (11:10 a.m.,
averaging 3,179,000). The Rest of the Story. the daily pro-
gram hosted by Harvey at 3:06 p.m., finished in fifth place
with an average 2,797,000 listeners. (All times are ET)

CBS filled out the top 10 program list for audiences aged
12-plus with the network's Monday-Friday 7 a.m. newscast
(2,193.000); the daily 7:25 a.m. Osgood File (2,091,000); the
daily 6 a.m. newscast (2,044,000); the daily 6:25 a.m. Osgood
File (2,015,000). and the daily 8:25 am. Osgood File
(1,786,000).

In the Radar 38 largest common daypart category for all
full-service networks (Monday-Saturday, 6 a.m.-7 p.m.) for
lsteners 12-plus, ABC's Entertainment Network was number
one, averaging 2,017,000 listeners. Paralleling a boost in its
affiiiate base, Transtar Radio Network continued its leap up
the chart with a 21.2% increase over the last rating period,
ranking second with an average 2,004,000 listeners. Also
making healthy gains were the NBC Radio Network, which
had a 17.8% increase and a sixth-place ranking. averaging
1,478,000 listeners, and Sheridan Broadcasting Network,
which saw a 13 1% increase, averaging 423,000 listeners.

long-distance telephone service as well as cable television and
other "information services.” BOC's "may not be ducks, but
they walk, talk and look a lot like monopolies,” said AT&T
Chairman Robert Allen in luncheon speech before Federal Com-
munications Bar Association in Washington last week. “They
could potentially do a lot of damage to competitors in markets
currently protected by the MFJ's core restrictions.'’ he said. "If
that happens, the force of antitrust law will be blunted. Compe-
tition may wane and consumers may suffer. And, whether that
happens or not, it promises a return 1o the incessant controver-
sy and contention of yesteryear.
a

FCC may deny renewal to wauziam: Fredonia, N.Y., at closed meet-
ing this Wednesday {Feb. 22). Although fate of station will not
be known until commissioners vote, one high-ranking official
said case against station 1s strong one. Local groups asked FCC
to deny renewal in 1981; case has been working its way up
through FCC adjudicatory process ever since. In March 1987
Review Board affirmed administrative law judge’s decision not
to renew license of owner Henry Serafin. "His propensity to
discriminate against minorities in hiring when coupled with his
misrepresentations and lack of candor about his discriminatory
practices leads to oniy one conclusicon: Serafin is not the type of
person that should be entitled to a public franchise.

a

Viacom and Cablevision Systems closed on latter’s purchase of
assets of Long Island, N.Y., and Cleveland cable systems last
week, but Cablevision's option to buy 5% of Showtime for $25
million was not part of closing. Between system sale. bond
placement, Showtime growth and low interest among MSO's,
operator buy-in was no longer needed.

R.E. (Teddy) Turner IV is leaving Turner Broadcasting System,
where he has held variety of production jobs Turner has been
with his father’'s organization since he was teenager. He is
joining Country Music TV Network in Nashville as vice presi-
dent, sales and marketing

0

Bell Atlantic has filed tariffs at state PUC's in Virginia, Maryland,
New Jersey, Delaware and Pennsylvania for permission to offer
PPV ordering services for cable operators. Tariffs call for one-
time charge of between $75 and $150, then 25 cents per call for
first 1,000 each night, 20 cents thereafter. Bell Atlantic has
tested service on six systems serving 220,000 subscribers

CTV Television Network and TVA last week jointly acquired exclu-
sive Canadian television rights for 1992 summer Olympics, paying
$16.5 million for, and planning "‘comprehensive coverage'' of
Barcelona, Spain, event. CTV was domestic rightsholder for
1988 Calgary winter Olympics

Last Friday night (Feb. 17), ABC News's 20/20 was to air seg-
ment on HDTV by correspondent Lynn Sherr and producer Mary
Whittington. Among those appearing in segment were Repre-
sentative Edward Markey (D-Mass.), chairman of House Tele-
communications Subcommittee; FCC Chairman Dennis Pat-
rick, Jerry Peatlman, chairman and president. Zenith
Electronics Corp.; Richard Elkus, chairman, Prometrix Corp.,
and co-chairman of advanced television taskforce of the Ameri-
can Electronics Association; Michael Sherlock, president. tech-
nical services and operations, NBC, and Julius Barnathan, pres-
ident, broadcast operations and engineering, Capital
Cities/ABC. No representative of CBS appeared in segment.

News Corp. reported revenue of $1.65 billion for second quarter
ended Dec. 31, 1988, up 40% from U.S. dollar equivalent of
Australia-based company’s revenue one year earlier. Net in-
come for quarter was $224 million, up 77% from corresponding
quarter in 1987 Included in current earnings are results from
Triangle Publications following its acquisition in second quar-
ter. Net income for Fox Broadcasting was said to be $400,000
for first half of fiscal year.

ACT accolade. Action for Children's Television President
Peggy Charren receives the National Academy of Television
Arts and Sciences Trustees Award on Feb. 16 (see page 41).
On hand for the occasion were (i-r); Thomas Murphy, chair-
man/CEQ of Capcities/ABC, actress Marlo Thomas, Robert
Wussler, senior executive VP, Turner Broadcasting System,
and NATAS chairman; Sesame Street's Big Bird, and John
Cannon, NATAS president.
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March 20 Special Report

THE STATION SALES REPRESENTATIVE
(AKA: “THE REP”)

On March 20, 1989, Broadcasting
takes a hard look at TV and Radio
station sales reps—a much-
maligned and misunderstood area
of the business. This special report
will analyze the rep business from
every angle, underscoring the
enormous changes that have
occurred over the years.

Here are some of the stories that
will be included in this exciting issue:
® The evolution of the rep business

during the past decade, where it is

today, and where it is likely to be
tomorrow.

® Profiles of the major players, the
principal companies, with group

portraits of the key executives.

® A candid interview with Jerry
Feniger of the Station Represen-
tatives Association that highlights
every major issue involving reps.

® Another perspective: the rep
business as seen from a media
director’s point of view.

It's the kind of Special Report that
makes Broadcasting the indispens-
able tool for the Fifth Estate executive.
Make sure your sales message is
there for these decision-makers
to read.

Space reservations and closing,
March 10, 1989.

The People Who Can Say “Yes”
Read Broadcasting.

The News Magazine of the Fifth Estate.

New York: (212) 599-2830 Washington D.C.: (202) 659-2340 Los Angeles: (213) 463-3148



1988...Big Deal(s).

$20,000,000
Sconnix Broadcasting Company

hus »old

WFLA-AM and WFLZ-FM
Tampa St Petersburg
o

Jacor Broadcasting
of Tampa Bay, Inec.

i srdeeraenied mituated tio tramnae o
wted et an fura e advisor fo
Soamn Hroudeastind Compuny

$8,700,000
Classic Communications of
Los Angeles, L.P,
has sold

KFAC-AM
Lus Anueles
i3]
Lotus Communications
Corporation

Fhv undersagned inivioted (s traisdenion
ancd acted ws il advisar ta both pastie,

$4,500,000
Lotus Communications
Corporation
hars sold
KWEKW-AM
Lus Angeles
Ly
P.D. & G. Pacific Rim
Broadcasting, L.P.

The

N Eramaction
fttan il a )
satficais Corporalig

$15,400,000
Metroplex Communications
s sold
WRFX-FM
Charlatte
[29)

Pyramid Broadcasting

{1 e mibratend Hits BREUC T
h ] n
Aoiroy Commtnitin

$11,000,000
Metropolis Broadcasting

hars sold

WERE-AM and WNCX-FM
Cleseland
(

Metroplex/Robinson
Broadcasting Company

{he undersigned wiiated D tramaerion
Facted us haacurd wdviar
Vetvpden Rodsionson Broads estime Conrpane

$79,000,000
Legacy Broadcasting, Inec.

has skl

KJOI-FM

Los Anueles

sy

Command Broadcasting
Corporation

1 e wmderagnad inftiaied this trinaictiot
wnd wesed as inencead advisor b bath pasines

$16,000,000
Legacy Broadcasting, Inc.
hiars skl
KHOW-AM and KSYY-FM
Denver

L8}

Command Broadcasting
Corporation

Ihe wrdcasrenod snitioed ths tranan et
ardarcred as fomcral advisor to both patiies

$50,000,000

Metropolitan Broadcasting
Corporation

has sold

KRLD-AM and the TSN

Dalkes Ft. Worth

[L4]

Command Broadcasting
Corporation
Fhe andersgned mnaied this frassacsion

wid acigd o trnanctal ah or o
Ceamtmind Brosdeuinte Corparation

$24.000,000

Malrite Communications
Group, Inc.
hies sald
KKHT-FM
Houston

0

Emmis Broadcasting

Corporation
The urrdersened 1ond thinmw
and acted o " rdvivor

Vylritye Comintienin atediy Cevtep fr

$19,100,000
Outlet Broadcasting, Inc.
his soid
WIOQ-FM
Phikklelphia
W

EZ Communications, Inc.

tatifers [ it fransdetton
aind ac g advsnr i
Qurict Brosdoastine fie

$56,000,000
Outlet Broadcasting, Inc.
hies sulel
KIQQ-FM

Lo Anueles

[(8}

Westwood One, Inc.

Fhe undersidned intiared ths traceion
ard geved as imencial adviser us
Chirler Brogdoasting fug

$19,300,000
Sconnix Broadeasting Company

has sold

WBOS-FM

Boston

I8}

Ackerley Communications Inc.

Flre umdberaened nntnated ths traarsan ton
aered uwvend s tenaseerad wdvisor fa both purt

Nobody does more big radio deals. Period.

GARY STEVENS & CO.

jz&w%(méa/

Broadcast Mergers - Acquisitions - Investment Banking Services

230 Park Avenue

Suite 2740

New York, N.Y. 10169

(212)697-0240




