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Our Relationship Is
Going SoWell, We Decided
To Move InTogether.

Forthe past three years we've worked together. Shared acommon goal
tobroadcast the highest quality news possible Now;, we're happy toreport,
we'll be sharing something new. The same address in Washington DC.

Conus Custom Services provides satellite technology for the Hearst
Broadcasting Washington News Bureau serving the six Hearst television
stations; WTAE Pittsburgh, KMBC Kansas City, WISN Milwaukee, WDTN
Dayton, WBAL Baltimore and WCVB Boston. We welcome them aboard.

And for information on how Conus can serve
you from the nation’s capital call (202)955-7370.

2119 v LAEAS XA

S0HT 9Ce

7¢1 WL

. S¥S-10Y

K D6/A0ON A71 »Se?7) Z119¢
19¢ 1191 0=Caitmwig rddsdpdsdins




Buena Vista
Television

A
[ ]
A -m=| X

un, action and adventure every day.

Iren’s programming franchise for the 1990s.
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Slow boat?

Don't look for FCC to take quick action

on repealing its network-cable
crossownership rules. ltem is said to be
on back burner due o concerns raised by
Hill. especially on Senate side. where
Communications Subcommittee is
preparing {0 convene hearings on

subject of media diversity and
concentralion. All FCC crossownership
rules are slated for review. Networks would
like to see regulation removed (see "Top
of the Week"), but Senate prefers that FCC
not act prior to hearing.

]
Teaming up

Hubbard Broadcasting is advising

sports entrepreneur Charles O. Finley in his
bid to create Internalional Football

League with teams in U.S., Canada, Britain
and, possibly, Germany, France,

Sweden and Italy. At Finley's request,
group broadcaster put together outline

of what it would take—lechnically and
financially—lo televise league games.
Hubbard President Stanley Hubbard
declined to provide details of his report

or Finley's plans, citing nondisclosure
agreements.
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Broad charter

NBC is creating new business
development organization responsible for
overall company strategic planning as

well as inlernational
expansion/involvemenl. Activity will

report lo Tom Rogers, who'll have title as
president of NBC Cable and Business
Development. He reports to NBC President
Robert Wright. Rogers has been on
{eading edge of NBC's strategic
development since he joined company
three years ago: he was previously senior
counsel of House Telecommunications
Subcommittee. Rogers will coordinate with
exisling business development

operations within NBC divisions, in addition
lo conducting independent

development activities.

|
New name

Latest name lo emerge as candidale for
FCC slot is Martha Wheeler, wife of
independent broadcaster Sandy

Wheeler (Family Group Broadcasters). She
is aclive in Republican politics in Florida
and is said to have support of President’s
son, Jeb Bush; Lee Atwater, Republican
party chairman, and, possibly most
significant, Ronald Kaufman, deputy
director, presidential personnel.

P T
Pipers unite

Most cable programers are likely to
enter music licensing lawsuil between
Turner Broadcasting System and
ASCAP, case that will decide cable
industry's music licensing liabilities.
ASCAP has music licensing agreements
with several programers, but informed
industry at end of last year that it would
seek to license performances at both
programer and operator level. Turner
brought suit, contending one license
was sulfficient, stance with which cable
programers and operators agree.

Al initial hearing, where HBO, Viacom
and Lifetime, among other programers,
were present, district court referred
case 10 magistrate, who also has pending
before him separate Showtime-ASCAP
suit. Decision in that case could provide
indication of cable’s financial obligation
in Turner-ASCAP case.

Shopping list

With Centel sale (see page 30), largest
cable properties now on block are 138,000-
subscriber Choice Cable system in Los
Angeles and 100,000-subscriber First
Carolina systems. Waller Capital is
handling Choice sale, with reported asking
price of $390 million ($360 million after

lax certificate). United Cable has passed
on deal, leaving Sammons, Comcast,
Cablevision Industries and Cablevision
Systems, which entered area with
purchase of Z Channel, as other possible
bidders.

First Carolina, which had $200 million
deal with Cencom that fell through after
New York State Cable Commission
blocked transfer of Plattsburgh system, is
being shopped around by original
broker Waller Capital, plus
Communications Equity Associates and
Denver Group. This time, one source said,
properties are likely to be split into two
or three parcels. And word is that Jones
Intercable is close to $70 million deal to
buy Acton’s 33,000-subscriber system in
Anne Arundel County, Md. Jones is
primary operator in county, where two
companies have engaged in about 300
miles of overbuilding.
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Call for retraction

Richard Carlson, director of Voice of
America, is threatening to sue The Nation
for libel if it does not retract and
apologize for article in March 13 issue
alleging he "helped subvert the

agency's charter by employing the radio
network to pass intelligence messages,
including at least one from Oliver North."”
Carlson, in letter to Nation editor Victor
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Navasky last week, "categorically” denies
having played part in—or having
knowledge of—VOA "allegedly being used
for intelligence messages of any kind."”
Charge was made in column by Alex
Dubro, president of National Writers
Union, and appeared to have been
paraphrase of material in article by
Carolyn Weaver, part-time employe of
VOA, in Columbia Journalism Review's
November-December 1988 issue. Carison
said Weaver article was "sloppy and
reckless” but that it did not say he had
subverted charter. To suggest he had,
Carlson said, "is lo deliberately damage
my reputation.”

Navasky, contacted Friday, said he
had not yet received letter. But he said he
had confidence in Dubro, whom he
described as leading investigalive
journalist.
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Over there, over here

Cable induslry’s rapidly expanding
interest in overseas cable TV opportunities
has led National Cable Television
Association to address topic for first time in
five years al annual convention. For May
convention in Dallas, NCTA is lining up
panel of Americans with front-line
experience in European cable to address
specific opportunities for colleagues
abroad. Reportedly on list of invitees:
Glenn Jones of Jones Intercable, Bill
Elsner of United Cable, and former MTV
executive Mark Booth of Maxwell
Entertainment, with Mark Sena of
Communications Equity Associales
moderaling.

Solo pilot

Michael Moye, producer and co-creator
of Fox's Married with Children, will write
script for NBC fall pilot project. Pilot,
spinoff of NBC's 227 series, will star
Jackee, currently co-star of that series.
Moye said regardless of whether pilot
receives series commitment, his
involvement is limited to pilot.

Waker upper

ABC Radio Network is preparing to
announce new service, "Morning Show
Prep,” designed to help affiliates
program their morning shows. Network has
two producers lined up to develop
service, which will offer comedy bits,
capsulized USA Today reports, and
other key morning show elements.
“Morning Show Prep"” will be available
on market-exclusive basis and will be
largeted particularly to contemporary hit
format.




since last issue,

& Solid bow denotes items that have changed

AM-FM Allocations

FCC hopes to be prepared to adopt new rules
to improve technical guality of AM radio sig-
nals before start of National Association of
Broadcasters convention in late April. Among
new rules will be mandatory observance of
National Radio Systems Committee standard.
It is not yet known whether commission will
mandate NRSC-1 audio standard, NRSC-2
emission standard, or both.

Commission also hopes to move on plan for
implementing expanded AM band before
NAB convention. Western Hemisphere coun-
tries on June 2, 1988, concluded second and
final session of conference to plan use of 100
khz of spectrum added t6 AM band that had
ended at 1605 khz. FCC has indicated that
some channels will be reserved for national
licensees. but broadcasting organizations
have favored allocating new band to day-
timers in plan to reduce congestion in conven-
tional band.

Despite opposition of National Association
of Broadcasters, FCC voted Dec. 12, 1988, to
give FM broadcasters greater flexibility in
choosing antenna sites and plotting coverage
by permitting limited “short spacing” of FM
stations. NAB believes move will lead to "AM-
ization” of FM band.

FM broadcasters commenting on proposed
increases in maximum Class A slation power
from 3 kw to 6 kw were split over two pro-
posed plans. Most Class A's support New
Jersey Class A Broadcasters Association’s
plan for blanket upgrades. Most Class B and
C stations support NAB plan for upgrade of
about two-thirds of Ctass A's, excluding many
in northeast U S,

NAB and other broadcast groups oppose
FCC's proposed expansion of service to allow
for local origination by translators, asking that
rules establish translators as secondary ser-
vices fo fill in underserved areas of full-power
stations and not as “low-power FM" stations.

Antitrafficking

Issue essentially boils down to reimposition of
FCC's three-year rule, which required owners
to hold broadcast properties for that long be-
fore selling. Quiescent at moment.

Cable Regulation

a Cable television industry is under fire from
allegations it is “unregulated monopoly.” Sen-
ator Howard Metzenbaum (D-Ohio) has an-
nounced plans to introduce cable rate regula-
tion bill (BROADCASTING, Jan. 23).
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Metzenbaum, chairman of Senate Antitrust
Subcommittee, intends to keep close tabs on
cable through series of hearings. Bill would
strengthen municipal authority to regulate ca-
ble rates.

Also in Senate, Communications Subcom-
mittee plans to convene series of hearings on
concentration of ownership. Although hear-
ings will not focus solely on cable (diversity
within broadcast and motion picture industries
will be explored tco), issue of vertical and
horizontal integration in cable is expected to
draw congressional attention.

National League of Cities is unhappy with
developments within industry, approving new
policy week of Dec. 5, 1988, in Boston calling
for overhaul of Cable Communications Policy
Act of 1984 in 1989 to strengthen their regula-
tory grip on cable and to provide opportunity
for telephone companies to offer competitive
services. However, league assigned action on
cable legislation low pricrity when it met in
Washington earlier this month.

Motion picture industry and independent
broadcasters have been pushing for stricter
regulation of cable until there is more compe-
lition in delivering cable programing to
homes. Top motion picture and cabie execu-
tives are holding talks to discuss their relation-
ship and possible regulatory changes. House
Commerce Committee Chairman John Dingell
(D-Mich.) has warned cable to be on best
behavior or Congress may reevaluate regula-
tory environment.

Children's Television

@ Proponents of children’'s TV legislation suf-
fered blow when President Reagan pocket-
vetoed bill on Nov. 5, 1988. Chief executive's
rejection of bill has made it priority for 101st
Congress.

Hill action on revived version of legisiation is
anticipated during first 100 days of session.
Hearings on new children’'s TV legislation,
wvhich were scheduled for March 23, have
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oeen postponed until after Easter recess
Television networks and National Associa-
tion of Broadcasters let White House know
they backed legislation last year. but Presi-
dent found measure “counterproductive” and
at odds with broadcasters’ First Amendment
rights. Measure would have put commercial
limits on children's programs of 10.5 minutes
per hour on weekends and 12 minutes on
weekdays. It also required broadcasters to
serve "special needs" of children, which FCC
would have to take into account at renewal.
Alternative approach to regulating chil-
dren's TV has been offered by Representa-
tives Tom Tauke (R-lowa) and Al Swilt {D-
Wash.}, who introduced bill that would remove
antitrust barriers, enabling broadcasters vol-
untarily to devise industry code regulating
amount of commercials on kids' programs.

Comparative Licensing

FCC may adopt order revamping comparative
renewal process at one of two scheduled
March meetings. Proceeding is aimed at dis-
couraging groups from using renewal process
and policy of allowing groups to petition FCC
to deny renewal to “extort” money from broad-
casters. To deter possible abuse. FCC has
proposed limiting payments broadcasters
may make to challengers in settiements of
renewal proceedings and in exchange for
withdrawal of petitions to deny.

In addition, agency has proposed requiring
fuller ownership and financial disclosure infor-
mation from competing applicants, clarifying
standards broadcasters must meet 10 win “re-
newal expectancies” and reconsidering crite-
ria used in comparative hearings. particularly
diversity of ownership.

National Telecommunications an¢ Informa-
tion Administration, in NTIA Telecoin 2000 re-
port on future of broadcasting and telecom-
munications, recommended FCC purge
license renewal procedures of “references to
program content” as part of overall elimination
of ruies “governing content.” FCC Chairman
Dennis Patrick has also called for minimizing
role of pregraming in FCC deliberations at
renewal time. But their views are not shared
by broadcasting industry. In comments on
proceeding. broadcasters. led by NAB and
INTV, argued that past programing perfor-
mance should be basis for renewal.

In separate proceeding, FCC proposed at
Jan. 30 meeting replacing comparative hear-
ings with lottery to choose among competing
applicants for new radio and full-power televi-
sion stations. If it adopts lottery it will be over
objections of communications attorneys and
key members of Congress.

Comparative new process is also at issue in
Marco, Fla., case. FCC approved settlement
in which license for new FM in Marco will go to
established broadcaster who was not among
original applicants. Several citizen groups
have petitioned FCC to reconsider approval,
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contending that it circumvented established
procedures designed to promote diversity of
ownership in broadcasting.

Compuisory License

FCC voted in October 1988 to recommend
that Congress abolish 12-year-old compul-
sory copyright license, at least for distant sig-
nals, saying move would benefit consumers,
broadcasters and cable programing services
(BroaDcasTING, Oct. 31, 1988). Recommenda-
tion will be expanded to cover local signais if
FCC Commissioner Patricia Diaz Dennis
comes through with vote, which she is with-
holding until “editorial changes” are made.

What Congress will do is unknown. At very
least, 1f it decides to pass law requiring local
signal carriage, it will probably also preserve
copyright license- for signais.

On Jan. 3, House Telecommunications Sub-
committee member John Bryant (D-Tex.) rein-
troduced bill he offered in last Congress
(BroaDcasTinG, April 4, 1988) to condition
compulsory license on whether cable opera-
tor is carrying local broadcast signals. Senate
Copyright Subcommittee Chairman Dennis
DeCongini (D-Ariz.) revived measure from last
Congress that is virtually identical to Bryant's
bili

SERVICE
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Crossownership

Telco-cable—FCC tentatively concluded by 2-
1 vote in July 1988 to recommend that Con-
gress lift crossownership ban on telephone
companies providing cable television service
in their telephone service areas, and pro-
posed loosening its rules to allow some telcos
to own minority interest in or finance cable
systems in their service areas.

However, FCC may not be able to affirm
decision. Commissioner James Quello issued
statement Jan. 13, saying he was reconsider-
ing vote favoring repeal. And Commissioner
Patricia Ciaz Dennis, who voted against “ten-
tative conclusion,” continues to feel ban
against telcos controlling programing should
be retained, although she Dbelieves telcos
should be allowed to offer video transmission
services as common carriers.

In comments on the “tentative conclusion
teico industry, along with National League of
Cities and six major motion picture studios,
supported FCC initiatives, but cable opera-
tors, led by National Cable Television Associ-
ation, strongly opposed them.

FCC move follows National Telecommuni-
cations and Information Administration reoort
on cable TV regulation recommending tele-
phone companies be allowed to serve as

I N G
TOTAL *

Commercial AM 4,934 5,199
Commercial FM 4,167 653 4,820
Educational FM 1,378 256 1,634
= Total Radio - | 10479 1174 11,653
FM translators ] 1,676 410 2,086
' Commercial VHF TV 545 22 567
Commercial UHF TV 515 233 748
| Educational VHF TV 120 6 126
Educational UHF TV 217 29 246
= Total TV 1,397 200 | 1887
VHF LPTV 300 205 505
UHF LPTV 324 1508 1,832
& Total LPTV 624 1713 2,337
VHF translators 2,721 116 2,837
UHF translators 2,543

ter ink.

Total subscribers 49,538,000
Homes passed 73,900,000
Total systems 6,000
Household penetrationt 54.8%
Pay cable penetration 32%

* Includes ofi-air ficenses 1 Penetration percentages are of TV household _un'werse pl
90.4 milkon ' Construction permit. < Instructional TV fixed service. * Studio-transmil-
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transporters of others' pregraming. although
not as programers themselves, in telcos’ own
service areas (BROADCASTING, June 20, 1988)

At present, barriers to such BOC cross-
ownership include not only FCC regulations
and 1984 Cable Act but also modified final
judgment issued by U.S. Judge Harold
Greene in his supervision of breakup of AT&T
NTIA has petiticned FCC to preempt Greene's
regulation of BOC's, arguing that judge is
hampering their entry into information ser-
vices, including cable.

Duopoly. one-to-a-market—FCC voted Oct
27,1988, to relax duopoly rules to allow closer
spacing of commonty owned AM and FM sta-
tions, arguing that impact on diversity would
be negligible and that it would allow some
broadcasters to reap certain economies of
scale.

Using same justification, FCC relaxed poli-
¢y for waivers to one-to-market rules Dec. 12,
1988, saying it would look faverably on waiver
requests involving top 25 markets with at least
30 broadcast “voices.

Broadcast-newspaper—Appropriations  bill
(H.R. 4782), which was signed into law, in-
cludes provision that prevents FCC from reex-
amining its broadcast-newspaper crossown-
ership rules.

Rupert Murdoch wen victory in U.S. Court of
Appeals in Washington March 29, 1988, when
court ruled that statute passed by Congress in
session's final hours viclated First and Fifth
Amendments by prohibiting FCC from extend-
Ing current waivers of rule banning newspa-
per-television station crossownership. Court
did not rule on constitutionality of substance
of provisicn that bars commission from re-
pealing or modilying television-newspaper
crossownership ban.

Direct Broadcast
Satellites

u Total of 10 permittees and applicants to
launch Direct Broadcast Satellites (DBS) be-
lieve that high-power Ku-band birds 10 times
more powerful than average C-band birds will
mean direct-to-home television reception via
downlinks one-tenth size of average C-band
dishes. Smaller, more affordable home dishes
would then theoretically lead to expanded
home satellite market well beyond current two
milion C-band consumers. Variety of large
and small companies have failed since early
1980's, however, to get high-power Ku-band
DBS off ground. Most agree on need to bring
logether “business system,” including con-
sumer equipment manutacturers, programers
and cable operators, last as likely retailers to
home market.

Hughes Communications. operator of larg-
est fleet of U.S. satellites. top cable operalor
Tele-Communications Inc., through subsid-
iary. Tempo Enterprises, and group broad-
caster Hubbard Broadcasting are among ap-
plicants proposing to launch services as early
as 1992

Comments filed in January and February on
FCC's proposed requirement that permittees
be assigned pairs of DBS slots—one east,
one west, each serving only haif of U.S—to
create most efficient use of spectrum, were
split. Proponents of 32-channel services from
single slot said pairing would double costs to
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operator and consumer, as well as reduce
channel offerings. Other applicants already
proposing paired east-west birds requested
preference on positions. And others proposed
16-channel-per-siot limit.

FCC staff say that once parring issue is
settled, not for “several months,” round of
assignments will be made. Due to spectrum
shortage, they say, possibility exists that com-
parative process may have o be devised.

Value of medium-power HBO-GE Americom
two-satellite DBS co-venture, Crimson Satel-
lite Associates, was "written down' $35 million
by HBO parent company. Time Inc., in last
quarter of 1988—third of original value. HBO
already provides Ku-band feeds of its pro-
graming via Satcom K-1. K-3, and eventually
K-4, was to serve both cable and direct-to-
home markets. Crimson has asked that FCC
reconsider denied reguest to increase K-3
power from 45 watts to 60 watts (considered
minimum power necessary t0 reach mass-
marketable four-foot receiving dishes). How-
ever, reports have European DBS operator,
Astra, looking to buy K-3.

High-Definition TV

House Telecommunications Subcommittee
members and government and industry wit-
nesses at hearings held March 8-9 ques-
tioned State Department's support for 1,125/
60 HDTV production system before CCIR. Fol-
lowing hearings. Subcommittee Chairman Ed
Markey {D-Mass.) and John Dingell {D-Mich.},
latter chairman of parent Energy and Com-
merce Committee, sent letter to State Depart-
ment asking it to discontinue support for
1.125/60 while U.S. government’s decision Is
reconsidered by Commerce Department.

Commerce's National Telecommunications
and Information Administration recently re-
ceived comments on inguiry into HDTV pro-
duction systems. Opinion cver whether U.S.
government should continue to support estab-
lishment of 1,125/60 as world standard was
split. Out of 37 filings. 13 supported. 17 op-
posed and seven did not give specific posi-
tion on 1,125/60.

Commerce Secretary Robert Mosbacher
told lawmakers at March 8 hearing he has
made HDTV top priority and is anxious to work
with Congress. He is expected to report back
to subcommittee with recommendations on
how U.S. can become serious player in antici-
pated HOTV marketplace. Two bills aimed at
encouraging development and manufacturing
of HDTV equipment are pending in House but
no immediate action is expected.

Defense Department will provide up to $30
million in funding to private organizations re-
searching and developing new. low-cost
methods of displaying and gprocessing HDTV
pictures. Pentagon hopes program will lead to
mass production of low-cost, high-resolution
screens for consumer and defense applica-
tions. DARPA received 82 proposals.

On Sept. 1, 1988. FCC tentatively decided
to eliminate from standardization consider-
ation transmission systems with continuous 9
mhz channel, incompatible with NTSC sets.
Move eliminates possibility of terrestral stan-
dardization of NHK's MUSE-E system. Com-
mission also decided to restrict any possible
additional spectrum for advanced television

broadcasting to currently allotted VHF and
UHF television spectrum. Use of band above
1 ghz for augmentation channels was ruled
out.

Home Satellite

Giving shot in arm to struggling home satellite
industry, 100th Congress passed copyright
legislation authorizing transmission of broad-
cast television signals via satellite to backyard
dish owners. (President Reagan signed bill on
Nov. 16, 1988.) Under its terms, independent
television signais can be beamed to any of
more than two million dish owners. but net-
work affiliate signals can only be delivered to
those in "white areas™—those not able to re-
ceive network programing off air and not
choosing (o receive it via cable.

Other legisiation designed to help home
satellite industry did not fare as well. 5.889
died in Senate after lawmakers voted 43 to 36
1o table measure, but bill's author. Senator Al
Gore (D-Tenn.), has vowed to revive measure
in 101st Congress.

International

Phone company US West has made joint bid
for Hong Kong cable system franchise with
potential for 1.5 million TV and telephone ser-
vice customers. Several North American com-
panies—Paramount, Viacom, AT&T and Rog-
ers Cablevision of Canada—are also advising
two of four bidding groups. Government deci-
sion is expected this summer.

West German TV industry made news at
February Monte Carlo TV market, first with
signing of MCA TV Internaticnal’s largest sin-
gle deal ever, selling programs and movies to
commercial TV service RTL Plus, then with
word Capital Cities/ABC has taken substantial
minority share in Munich TV company Tele-
Munchen, majority owner of RTL Plus rival
satellite service Tete5. CBS Broadcast Inter-
national also signed program distribution and
$1.5 million production funding deal with Eu-
ropean Co-production Association, program
consortium including West Germany's ZDF,
Britain's Channel Four and others.

Rupert Murdoch has launched Sky Televi-
sion satellite service aimed at Britain's na-
scent direct-to-home dish viewership. Using
16-channel Luxembourg Astra satellite, three
new channels—sports, news and movies—
joined existing, but upgraded Sky Channel
service, and will be followed later this year by
pay Disney Channel and Sky Arts. MTV Eu-
rope., WH Smith sports and lifestyle services,
as well as Scandinavian programers, are aiso
on Astra.

Agreement appears clcse on new Europe-
an media law that would harmonize diverging
national regulations and establish framework
under which emerging transborder satellite TV
services could service European market's 320
million viewers. European Commission and
Council of Eurcpe are now working to close
narrowing gap between distinct proposals for
new regulation.

Cable News Network became first non-In-
telsat video service provider from U.S. to Latin
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America in December 1988 after deal with
Pan American Satellite Corp. PanAmSat saw
its first satellite, PAS 1. go into orbit June 15,
1988, aboard Arianespace rocket launched
from Kourou, French Guiana. The satellite is
intended to provide domestic services in
South American countries as well as interna-
tional services.

Heavy and often negative response has
greeted British Conservative government-pro-
posed massive overhaul of UK broadcasting
system. Proposed changes, to be debated in
Parliament during 1989, include opening of
new fifth terrestrial TV channel, auctioning of
regicnal commercial TV franchises, relaxed
takeover and ownership rules, separation of
fourth channel from existing commercial
structure and changes in BBC financing.

Land Mobile

Last fall, FCC delayed decision on petition to
reallocate UHF channels in eight markets to
land mobite radio until completion of report on
whether UHF channels in question will be
needed for broadcasting high-definition sys-
tems. But report released in June 1988 by
FCC's advisory committee on advanced TV
service advised FCC not to act because it is
tog early to know how much spectrum broad-
casters will need. During special meeting on
HDTV issues, FCC decided to follow report's
advice (BroaDCASTING, Sept. 5, 1988).

Acqursiians

Time Inc. and Warner Communications Inc.
announced definitive agreement to merge,
creating Time Wamer Inc. New company
would have pro forma revenues of $10 billion
in 1989 if merger were completed, making it
world’s largest media and entertainment com-
pany. According to agreement announced
March 4, Warner shareholders will exchange
each share of Warner stock for .465 of one
share of Time stock. Warner sharehociders wilt
end up holding maijority of Time Warner. Two
companies have agreed to exchange stock
pricr to closing, with Time exchanging 12.5%
of its common stock outstanding for 12% of
Warner's common stock outstanding. Both
merger and preliminary exchange of stock are
subject to Hart-Scott-Roding waiting period.
Merger will require shareholder approval of
both companies, as well as approvals from
FCC and municipal governments regarding
change in ownership of companies’ cable
systems.

Rogers Communications Inc. closed sale
of its U.S. subsidiary, RCA Cablesystems
Haolding Co.. to a subsidiary of Houston, Tex.-
based utility, Houston Industries Inc. (HI).
Price, pending final adjustments, was $1.265
billion for systems serving roughly 525,000
subscribers in Laredo and San Antonio, Tex..
Minneapolis: Portland, Ore., and Orange
County, Caiif.

MSO's United Cable Television Corp. and
United Artists Communications Inc. said Feb.
9 that they had reached an agreement in prin-
ciple on revised terms of their expected merg-
er to form new company, United Artists Enter-
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tainment Co. (UAE). Companies had said in
January that they would be unable to meet
Feb. 28 merger deadline and were reexamin-
Ing their definitive merger agreement signed
in March 1988 and amended in September
1988. Under that agreement, current United
Artists stockholders would exchange each
share for one share each of UAE class A and
class B common stocks. United Cable stock-
holders would have option lo receive either
cash or unit of stock and right to sell that stock
to Tele-Communications Inc. at specified
times in the future. Under terms of new agree-
ment, cash price for United Cable shares has
been raised 10%, to $37.50. TCI, which owns
about 41% of United Cable and 66% of United
Artists, would own a majority of newly formed
UAE. Companies expected to file revised
proxy matenals at SEC last week.

Must Carry

National Cable Television Association Presi-
dent James P. Mooney in Jan. 10 speech
olfered to work with broadcasters in persuad-
ing Congress 10 pass “‘reasgnable” must-car-
ry law requiring cable systems to carry some
local breoadcast signals.

Since then, Mooney and National Associa-
tion of Broadcasters President Eddie Fritts
have been trying to hammer out deal on must-
carry language they would then take to Con-
gress, but parties may be at impasse. Basis of
negotiations is inter-industry agreement on
must carry that cable says it can live with, but
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WBAZ-FM, Southold, NY will begin

publishing a monthly sales newsletter
through the Data Express Newsletter Ser-
vice next month.* We look forward to
working with Paddy Soilo.

News from Data Express

WMJJ-FM, Birmingham started their
third year of Newsletter Service last week.
Our thanks to Bill Stoefthaas, Michele
Rouse and David Swiger.

BAF Communications, Woburn, MA
1s our April Client of the Month. They've
been a great reference and really under-
stand the value of newsletter communica-
tion. Our Employee of the Month is new
Production Manager Kayce Stewart.

New feature: New clients now have
their newsleters mailed presoned Zip+4
first-class, the lastest non-overnight mail
possible, using our Accu-Mail™ system.

* Data Express is America's Newsletter Pub-
lishing Service. Our all-inclusive service gives
a firm a fully-produced newsletter, published
monthly. We handle all editing. layout. print-
ing. and mailing of the newsletter — you sup-
ply your information and a mailing list. The
process takes just six working days. Cost:
38.9¢ 10 $1.05 per piece. postage included. For
derails call Sharon Kennedy at 904-386-3282.

broadcasters want to go beyond it and are
demanding that any legislation contain fan-
guage protecting broadcaster’'s signal from
being shifted off-channel. Broadcasters also
want must-carry for high-definition signals.
Both demands are believed to be unaccept-
able to cable.

Network Rules

m FCC's network rules are being reviewed,
and several may be modified or eliminated on
ground that networks now face stiff competi-
tion. FCC rid its books of two-year limit on
term of affiliation agreements between net-
works and stations at March 16 meeting. It
has opened proceeding looking at rules pro-
hibiting networks from representing affiliates
in spot adverlising market and from owning
cable systems.

Proposal to eliminate network-cable cross-
ownership ban has proved highly controver-
sial. In comments, cable industry joined net-
works in calling for repeal of ban, but network
affiliates and advertisers argued for its preser-
vation.

Network rules were put on books to [imit
power of major networks, namely ABC, CBS
and NBC. And FCC has taken actions indical-
ing that it is disinclined to apply them t6 other,
smaller networks that have emerged. It ruted
that financial interest and syndication rules
and prime time access rules do not apply to
Spanish-language Univision network, and it
granted waivers of PTAR and dual network
rule to Home Shopping Network.

recommended $2.1 million FY 1990 budget.

New public TV National Program Funding
Task Force options for restructuring include
realigning funding mechanisms—inciuding
CPB National Program Fund, PBS Program
Development Fund and CPB-PBS Program
Challenge Fund—under one roof at PBS. CPB
President Donald Ledwig said, however, that
Corporation "is moving ahead with our inde-
pendent study” of that subject, results of
which it must present to Congress by January
1990.

NPR board Feb. 7-8 set tentative $20.3 mil-
lion FY 1990 member dues level ceiling, $1.4
million less than earlier management propos-
al. Board also amended budget for July start-
up of expanded newscasts, ordered top-prior-
ily news programing improvement, and
requested that staff also seek program and
service reductions elsewhere. This month
board appointed 10-member working group
of “citizen leaders” to propose strategiC plan
for 1990's by next November.

Public Broadcasting

mOn March 21, CPB board adopted
$254,339,038 FY 1990 budget, consolidated
vice presidents to include only VP, stalion
relations, and VP, programing, and new CPB
Chairman Ken Towery asked Congress to re-
move CPB from Inspector General Act, citing
concerns that First Amendment rights of pub-
lic broadcasters could be threatened by in-
spector's authority to deem programing or
other budget items unnecessary. Fiscal 1990
budget includes $6 million for new National
independent Production Service and $3 mil-
lion increase in minority consortia support,
both on TV side and both mandated by Con-
gress in 1988 Public Telecommunications Act.

CPB asked Senate appropriations subcom-
mittee March 17 to provide full $265 million
authorized for fiscal 1992, plus remainder of
$200 million authorized for replacement of
satellite due to expire in 1991. House will hear
CPB request April 18. Administration would
cap CPB funding at 1991 figure of $242 mil-
lion and would also stop funding satellite re-
placement project at amount already appro-
priated for 1990, $56.8 million.

PBS board March 15 removed proposed
expansion to 24-hour feeds and one other
initiative from proposed FY 1990 budget, but
kept proposed $700,000 increase in special
programing funding. With final vote set for
April 12 annual public TV meeting in San Die-
go, $26,228,658 proposal represents 6.09%
increase over 1989. In January, NAPTS board
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Syndex

FCC put off effective date of its new syndex
rules from Aug. 18, 1988, to Jan. 1, 1990, but
it otherwise kept rules much as they were
when adopted last year. Rules empower
broadcasters to enforce exclusivity of pro-
grams against cable systems that import du-
plicative programing on distant broadcast sig-
nais.

Real delay in implementation of rules may
come as result of court appeais likely to be
made by cable operators and satellite carriers
who distribute distant signals threatened by
syndex. If court stays rules pending resolution
of appeals, implementation of rules may be
defayed two or three years. If court finds fault
with them, they may never go into effect.

United Video, carrier of superstations wGN-
v Chicago, weix(Tv) New York and xTvT-Tv Dal-
las, and Century Communications have al-
ready notified U.S. Court of Appeals of their
intention to challenge ruies in court.

Wireless Cable

Wireless cable is up and running in several
markets and may be in several more within
next year.

Microband Companies Inc., New York, is
industry leader, with systems in Washington,
Detroit and New York. Metropolitan Cablevi-
sion has 25,000 subscribers in Cleveland,
and claims to be holding its own in head-to-
head competition with Viacom-managed
North Coast Cable, conventional cable sys-
tem operator. People’s Choice TV has target-
ed Sacramento, Calif.

Wireless cable's principal problem remains
inability to secure right to cable programing at
what operators feel are equitable rates. Wire-
less pioneers charge that programers’ recalci-
trance is due to pressure from conventional
operators, programers’ principal customers
and, in some cases, their owners. Programers
say any discrimination against wireless cable
is result of concern about financial stability of
operators and signal security.
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This week

March 28-—"Directing Talk Shows,"” third in four-
parl series of seminars examining “work and
achievements of television directors in New York,

sponsored by AMusenwm of Broadeasting and Di-
rectors Guild of Awerica. Museumn, New York

Information: (212) 752-7684

March 29— New Jersey Broadeasters Association
annual managers conference. Rutgers Universily
Continuing Education Center, New Brunswick,
N.J. Information: (201) 247-3337

March 29 -National Academy of Television Arts
and Sciences, New York chapter. drop-in |un-
cheon. Speaker. Winston (Tony) Cox. chairman-
CEO, Showtime, on "Cable Month.” Copacabana
New York. Information: (212) 765-2450.

March 29—"Upfront '88," syndication conference,
featuring new fall first-run programing, sponsored
by Advertiser Syndicated Television Association
and Ad Age. New York Hilton, New York. Informa-
tion: 1-800-233-3435.

March 29-30—/llinois Broadcasters Association
spring convention. Ramada, Springfield. va

March 30-—Federal Conununications Bar Associ-
ation monthly luncheon, featuring international
telecommunications panel, including Seth Blu-
menield, president. MCI International. Marriott,
Washington

March 30-April 1—VNational Federation of Local
Cuble Programers, Central States region, spring
conference. Kellogg Center, Michigan State Uni-

versity. East Lansing, Mich
355-2300

March 31—Deadline for entries in eighth Interna-
tional Radio Festival of New York, honoring “best
radio programs, programing formats and on-air
personalities in the U.S. market and overseas

Information: (914) 238-4481; fax, (314) 238-5040.

March 31—Deadline for applications to Gannett
Center for Media Studies leadership institute, for
administrators ard aspiring administrators in
journalism or mass communications education
Information: Shirley Gazsi, (212) 280-8332

® March 31—"Producing for Giobal TV—A New
Frontier,” seminar sponsored by Center for Co-
munication. General Electric auditorium, New
York. Information: (212) 836-3050.

March 31-April 1—California-Nevada AP Televi-
ston and Radio Association convention. Monterey
Sheraton, Monterey, Calif. Information: (213) 746-
1200

March 31-April 1—Radio-Television News Direc-
tors Association regional conference. Lawrence,
Kan. Information: (202) 659-6510.

March 31-April 1-—Radio-Television News Direc-
tors Association regional conference. New Or-
leans. Information: (202) 659-6510.

March 31-April 1—Broadcast Education Associa-
ton Southwest regional meeting. Sheraton Park
Central hotel, Dallas. Information: Bob Eubanks,
(409) 294-1340.

March 31-April 2—"Econcmic Growth and the
Quality of Life,” conference for journalists co-

Information: (517)

Majorz=Meetings

sponsored by Foundation for Amervican Comna-
nications and Ganneti Foundation. Asilomar
Conference Center, Pacific Grove. Calif. Informa-
tion: (213) 851-7372

® April 1—"Career Crossover.” seminar on how to
make career transitions in television and other in-
dustries, sponsored by Academy of Television
Arts and Seiences. Beverly Hilton hotel, Los Ange-
es. Information: (818) 953-7575

April 2-5—Association of National Advertisers
business-to-business marketing conference. Bilt-
more, Coral Gables, Fla

———————

Also in April

April 3—"How C-SPAN Has Changed Congress.

panel discussion and luncheon ceiebrating 10th
anniversary of C-SPAN and Nationat Cable Month,
sponsored by National Acadeiny of Cable Pro-
graming. National Press Ciub, Washington. infor-
mation: Lisa Taylor, (202) 775-3611

April 3-5—Central Educational Network annual
conference. Radisson hotel, Toledo, Ohio. Infor-
mation: S.J. Peters, (312) 390-8700.

April 4—"Directing Daytime Dramas," iast in four-
part series of seminars examining “work and
achievements of television directors in New York
sponsored by Mwusewmt of Broadcasting and Di-
rectors Guild of America. Museum, New York
Information: (212) 752-7684

April 5—"Cable: Bringing More Baseball to View-
ers,” luncheon panel, during National Cable
Month, focusing on new deals for baseball on

April 9-11—Public television annual meeling,
jointly Sponscred by Public Broadcasting Service
and National Association of Public Television
Stations. Sheraton Harbor Island Inn Eas!. San
Diego. Information: (703} 739-5082.

April 9-11—Cabletelevision Advertising Bureau
sighlh annual conference. Waldorf-Astoria, New
ork.

April 9-12—Broadeast Financial Munagenent
Association 29th annual meeting. Loews Analole,
Dallas. Future meeting: April 18-20, 1990, kFyatt
Regency, San Francisco.

April 21-26—251h annual MiP-TV, Marches des
International Programmes des Television, inter-
national television program market. Cannes,
France.

April 29-May 2—National Association of Broad-
easters 67th annual convention. Las Vegas Con-
vention Center, Las Vegas. Future conventions:
Atlanta, March 31-April 3. 1990; Las Vegas. April
13-16, 1991; Las Vegas, April 11-14. 1992, and
Las Vegas, May 1-4 (tentative), 1993.

May 11-15—Anierican Women in Radio and
Television 38th annual convention. Waldorf-As-
toria. New York. Information: {202) 423-5102.

May 17-20-—American Association of Advertis-
ing Agencies 71st annual convention. White Sul-
phur Springs, W. Va.

May 17-21—Annual Public Radie Conference:co-
ordinated by National Public Radio. St. Francis
hotel, San Francisco.

May 20-23—NBC-TV annual affiliates conven-
tion. Hyalt Embarcadero. San Francisco.

May 21-24—National Cable Television Associa-
tion annual convention Datias Convention Center,
Dallas.

June 3-6—CBS-TV annua! alfiliates meeting.
Century Plaza, Los Angeles.

® june 5—Broadcasling/Cable Interface IIl. tele-
communications policy seminar sponsored by
Federal Communications Bar Association and
BROADCASTING magazine. Hyatt Regency
Washington, on Capitel Hill. Information: Patricia
Vance. (202) 659-2340.

June 10-13—Amnierican Advertising Federation
annual national conference. J.W. Marriot!, Wash-
ington.

June 12-15—-ABC-TV annual affiliates meeting.
Century Plaza, Los Angeles.

June 17-23—16th International Television Sympo-
sium. Montreux, Switzerland. Information: 41-21-
963-3220.

June 20-23—National Association of Broadcast-
ers summer board meeting. Washington

June 21-25—Broadcast Promotion and Market-
ing Executives & Broadcast Designers Associa-
tion 33rd annual seminar. Cobo Center. Detroit.

Aug. 20-23—Cable Television Administration
and Marketing Society annual conference. Marri-
ott. Chicago.

Aug. 27-29-—Eastern Cable Show, sponsored by
Southern Cable Television Association. Merchan-
dise Mar, Atianta.

Sept. 13-16—Radio-Television News Directors
Association annual convention. Kansas City Con-
vention Center, Kansas City. Mo.

Sept. 13-16—Radio '89 convention, sponsored by
National Association of Broadcasters. New Or-
leans. Future meetings: Sept. 12-15, 1990, Bos-
ton, and Sept. 11-14 (tentative), 1991. San Fran-
¢isco.

Oct. 3-5—Atlantic Cable Show. Atlantic City Con-
venlion Center, Atlantic City, N.J. Information:
{609) 848-1000.

Oct. 5-8—Soctety of Broadeast Engineers fourth
annual national convention. Kansas City, Mo. In-
formation: 1-800-225-8183. Future convention:
Oct. 11-14, 1990. St. Louis.

Oct. 12-16—MIPCOM, internationa! film and pro-
gram market for TV, video, cable and sateilite.
Palais ges Festivals, Cannes. France. Information:
Perard Associates, (212} 967-7600.

Oct. 21-25—Society of Motion Pictire and Televi-
sion Engineers 131st technical conference and
equipment exhibil. Los Angeles Conventior: Cen-
ter.

Nov. 13-15—Television Bureau of Advertising
annual meeting. Century Plaza hotel, Los Angeies.

Dec. 13-15—Western Cable Show, sponsored by
Californin Cable Television Association. Ana-
heim Convention Center, Anaheim, Cafif.

Jan. 3-6, 1990—Association of Independent Tele-
vision Stations annual convention. Century Plaza.
Los Angeles.

Jan. 16-19,1990--27th annual NATPE Interna-
tional convention. New Orleans Conventicn Cen-
ter, New Orleans.

Jan. 18-21, 1990 Radio Advertising Burean an-
nual Managing Sales Conference. Loews Anatole,
Dallas. Fuiure conference: Feb. 1-4, 1991, Loews
Anatole. Dalfas.

Jan. 27-31, 1890—National Religious Broadeast-
ers 46th annual convention. Sheraton Washingion
and Omni Shoreham hotels, Washington.

Sept. 21-25, 1990—International Broadcasiing
Convention. Brighton Convention Center. Brigh-
ton, England.
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television, sponsored by National Academy of
Cable Programing. Fairmont hotel, Chicago. Infor-
mation: Lisa Taylor. (202) 775-3611.

April 5—Presentation of Seripps Howard Founda-
tion national journalism awards. Cincinnati. Infor-
mation: (513) 977-3825.

April 5—National Academy of Television Arts
and Sciences drop-in luncheon. Speaker: Robert
Lipsyte. hosl. The Eleventh Howr, on WNET-TV
New York. Copacabana. New York. Information:
(212) 765-2450.

® April 5—"Judicial Review of FCC Decisions,”
seminar sponsored by Federal Contmunications
Bar Association. Washington Marriott. Informa-
tion: (202) 331-06086.

April 5-8—Asian American Jowrnalists Associa-
tion national convention. San Francisco. Informa-
tion: (415) 346-2051.

April 5-9-National Association of Black Owned
Broadcasters 13th annual spring broadcast man-
agement conference. Saddiebrook Resort. Tam-
pa, Fla. Information: Ava Sanders, (202) 463-8970.

® April 6—"Sports on Cable: A Whole New Ball-
game,” panel featuring Peter Barton. TCI; Ed Fra-
zZier, Prime Sports Network; John Mathwick, Jones
intercable: John Mohr, SportsChannel America,
and Roger Wemner, ESPN. sponsored by Cable
Television Administration and Marketing Soci-
ety. Rocky Mountain chapter. Scanticon confer-
ence center, Denver. Information: (303) 333-1215.

April 6—Matrix Awards luncheon of New York
Wonen in Commeunications. Waldorf-Astoria,
New York. Information: (212) 532-3669.

April 8—53rd annual presentation of Ohio State
Awards banquet/ceremony. National Press Club,
Washington. Information: (614) 292-0185.

April 6-7—Sixth annual minority career workshop.
sponsored by International Radio and Television
Saciety and IRT Foundation. Viacom conference
center, New York. Information: {212) 867-6650

April 6-7—"Cable Television Law: Dealing with
the New Challenges,” seminar sponsored by
Practising Law Institute. Hyatt Regency. San
Francisco. Information: (212) 765-5700.

April 6-8—New Mexico Broadeusters Association
annual convention. Marriott hotel, Albuquerque.
N.M.

April 7-8—Broadcast Education Association East
Coast meeting. Baltimore. Information: Frank Hol-
ston. (301) 396-7980

April 9-11—Public television annual meeting.
jointly sponsored by Fublic Broadcasting Service
and National Association of Public Television
Stations. Sheraton Harbor Island East. San Diego.
Information: (703) 739-5082.

April 9-11—Virginia Cable Television Associa-
tion 23rd annual convention. Wintergreen. Va. In-
formation: (804) 780-1776.

April 9-12—Rroadeast Financial Management!
Biroadeast Credit Associtation 29th annual confer-
ence. Luncheon speaker: Howard Stringer. presi-
dent, CBS/Broadcast Group. Loews Anatole. Dal-
las. Information: (312) 296-0200.

April 8-12—Cabletelevision Advertising Bureau
eighth annual conference. Theme: “Cable: Making
Television Better Than Ever.” Waldorf-Astoria.
New York. Information: (212) 751-7770.

April 10—Presentation of Sperts Emmy Awards.
sponsored by National Acadenty of Television
Arts and Sciences (to be telecast April 15). Shera-
ton Center. New York.

April 10--"Women, Men and Media.” conference
sponsored by Gannett Foundation and Universi-
ty of Southern California. National Press Club.
Washington. [nformation: Mindi Keirnan, (800)
368-3553.

April 10-12—Association of National Advertisers
media slrategy seminar. Stouffer Westchester ho-
tel. White Plains. N.Y.

April 12—National Academy of Television Arts

Erratas

March 20 "Changing Hands" incorrect-
ly listed woos-am-FM Lehigh Acres,
Fla., as Joyner Communications prop-
erlies. Stations are owned by Robert
Dwyer.

[m]

In March 20 story on new network affili-
ale organizations, Joseph Carriere
was incorrectly identified as being with
Caprock Telecasting, Roswell. N.M. He
is VP and general manager, KELO-TV
Sioux Falls, S.D.

and Sciences, New York chapter, drop-in lun-
cheon. Speaker: Marc Luslgarten, president,
CEO. Rainbow Program Enterprises. Copaca-
bana. New York. Information: (212) 765-2450.

April 12-14—Electromagnetic Energy Policy Al-
{iance annual meeting and symposium. Radisson
Mark Plaza hotel, Alexandria, Va. Information:
Richard Ekfelt, (202) 452-1070.

April 12-14—[ndiana Broadcasters Association
spring conference. Carlton Ladge. Merrillville. Ind.

April 13-16—"High Standards.” Anterican Medi-
cal Association heatth reporting conference. Sher-
aton Boston hotel, Boston. Information: (312) 645-
5102.

= April 14—"Public Policy to Improve Children's
Television: What Other Countries Are Doing.” col-
loquium co-sponsored by Annenberg Washington
Programm and American Children's Television
Festiral. Annenberg Program. Willard office build-
ing. Washington. Information: (202) 393-7100.

April 14-15—Reunion of former empicyes o
WTBC and WUOA, from 1946 to 1984, in connec-
tion with University of Alabama. Information: Ed
Mullins, (205) 348-5520.

April 15—12th annual Great Lakes Radio Confer-
ence. Central Michigan University, Mount Pleas-
ant, Mich. Information: David Schock, (517) 774-
7277.

April 15—KCSM-FM-TV San Mateo (San Francis-
co Bay area) "alumni reunion.” Information: Nancy
Eddy. (415) 883-0174 or P.O. Box 961, Novat,
Calif. 94948,

April 17-19—Association of National Advertisers
creative advertising promotion strategy. Stouffer
Weslchester hotel, White Plains, N.Y. Information:
(212) 697-5950.

April 18—Academy of Television Arts and Sei-

ences forum luncheon. Speaker: Robert Wright,
president-CEO, NBC. Century Plaza hotel, Los An-
geles. Information: (§18) 953-7575.

April 19—Federal Communications Bar Associa-
tion monthly luncheon. Robert Johnson. presi-
denl-publisher, Newsday. Marriolt hotel, Washing-
ton.

April 19-22—Seventh annual Naticnal Hispanic
Media Conference, hosted by Nalional Associa-
tion of Hispanic Journalists, Hispanic Academy
of Media Arts and Sciences and National Associa-
tion of Hispanic Publications. Convention Center,
San Juan, Puerto Rico. Information: (202) 783-
6228.

April 19-23—National Broadcasting Society. Al-
pha Epsilon Rho. 47th national convention. Rivi-
era hotel. Las Vegas. Information: David Guerra.
(501) 569-3254.

April 20—/ uternational Radio and Television So-
ciety newsmaker lurcheon. Speakers: Geraldo Ri-
vera and Sally Jessy Raphael. talk show hosts,
and Bud Carey, VP-general manager. WNBC-TV
New York. Waldorf-Astoria, New York. Information:
(212) 867-6650.

April 20-21—National Association of Telecomn-
munications and Advisors regional telecommuni-
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cations conference. Adam's Mark hotel, St. Loui

April 21—Regional seminar, "Focus on Cable.”
sponsored by NATPE Educational Foundation.
Chicago Hilton, Chicago. Information: Sarah Key.
(213) 282-8801.

April 21—National Academy of Television Arts
and Sciences presidents’ programing conference.
Weslon hotel, Atlanta. Information: Trudy Wilson,
(212) 586-8424.

April 21-22—Kentucky Cable Television Associa-
tion general membership meeting. Drawbridge
Inn, Covinglon, Ky. Information: Randa Wright,
(502) 864-5352.

April 21-26—25th annual WIP-TV. Marches des
Infernational Programes des Television. interna-
tional television program market. Palais des Festi-
vals, Cannes, France.

® April 24—"Cable: Remaking the Deal.” |un-
cheon panel on how cable is changing the flow of
programing in Hollywood. sponsored by National
Academy of Cable Programing during National
Cable Month. Beverly Wilshire hotel, Los Angeles.
Information: Lisa Taylor, (202) 775-3611.

April 24—Regional seminar. “Focus on Cable,”
sponsored by NATPE Educational Foundation.
New Orleans Hilton, New Orleans. Information: Sa-
rah Key. (213) 282-8801.

April 26—National Academy of Television Arts
and Sciences, New York chapter, drop-in lun-
cheon. Speaker: Michael Gartner, president, NBC
News. Copacabana, New York. Information: (212)
765-2450.

April 27—National Radio Standards Connnittee
meeting. Room 16N, Las Vegas Convention Cen-
ter. Las Vegas. Information: (202) 429-5391.

April 27-29-Broadcast Education Association’s
34th annual convention. Las Vegas Convention
Center, Las Vegas. Information: (202) 429-5355.

April 28-29—Texas Associated Press Broadcast-
ers annual convention and awards banquet. Marri-
oft, Austin, Tex. Information: Diana Jensen. (214)
220-2022.

April 29-May 2—National Association of Broad-
casters 67th annual convention. Las Vegas Con-
vention Center. Las Vegas. Information: (202) 429-
5300.

April 29-May 3—37th general assembly of Worid
Federation of Advertisers, hosted by Association
of National Advertisers. Washington. Information:
{212) 697-5950 or (202) 659-3711.

April 30—Digital audio interfucing contmittee
meeting. Meeting room 16N, Las Vegas Conven-
tion Center, Las Vegas. Information: (202) 429-
5391.

—
May

May 2—Broadcast Pioneers annual breakfast.
during National Association of Broadcasters con-
vention (see listing above). Las Vegas Hilton.
{212) 586-2000.

May 3—Caucus for Producers, Writers and Direc.
tors general membership meeting, featuring mem-
bers of New York Business Roundtable. Chasen's,
Los Angeles. Information: (213) 652-0222.

May 4-6—National Association of Telecomnunni.
cations and Advisors regional telecommunica-
tions conference. Red Lion Inn, Portland. Ore. In-
formation: (202) 626-3160.

May 7-10—Canadian Cable Television Associa
tion 32nd annual convention and “Cablexpo’
Theme: "Picture Tomorrow.” Metro Toronto Con-
vention Center, Toronto. Information: (613) 232
2631

May 7-10—Association of National Advertisers
advertising financial management conference. In-
nisbrook, Tampa. Fla. Information: (212) 697
5950.

aMay 9—Action for Childrew's Televisior
Achievement in Children’s Television awards. Bar
los Theater. Massachuselts Instilute of Technol
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SLEDGE HAMMERY, the toughest cop on the airwaves,
explodes into television and he’s aiming to be Number One
with a bullet in your programming line-up. A proven winner
in competitive time-periods with top efficiencies among men
and kids, he carries a prior awareness necessary for success
as well as a built-in audience of faithful and loyal fans.
SLEDGE HAMMER! is ready to gun down the competition
in your market.



ogy Media Laboratory, Cambridge, Mass. Infor-
mation: (617) 876-6620.

May 11—Presentation of National Media Owl
Awards by Retirenient Research Foundation for
"outstanding film, videotapes and television pro-
grams thal address issues relaled to aging, cap-
turing authentic images of older persons and illu-
minating the challenge and promise of an aging
society.” Chicago. Information: Joyce Boiinger,
Center for New Television, 912 S. wabash, Chica-
go 60605; (312) 427-5446.

May 11-15—Aerican Women in Radio and Tele-
viston 38lh annual convention. Theme: "Taking
Charge of the Future.” Waldorf-Astoria, New York.
Information: (202) 429-5102.

May 14-16—National Federation of Community
Broadcasters annual conference. Berkeley confer-
ence center, Berkeley, Calif. Information: (202)
797-8911

May 15—Annual presentation of Commendation
Awards, sponsored by American Women in Ra-
dio and Television. Waldorf-Astoria, New York.
Information: (202) 428-5102.

May 16—/nternational Radio and Television So-
ciety annual meeting and Broadcaster of the Year
luncheon, honoring Larry King. Waldorf-Astoria,
New York. Information: (212) 867-6650.

May 17—New Jersey Broadcasters Association
annual engineering seminar. Woodlawn, Douglass
College, New Brunswick, N.J. Information: (201)
247-3337,

May 17—Academy of Television Arts and Sci-
ences forum luncheon. Keynole speaker. William
Sessions. FBI director. Beverly Wilshire hotel, Los
Angeles

May 17-18—Ohio Association of Broadcasters
spring convention. New Market Hilton, Canton,
Cihio.

May 17-20—American Association of Advertising
Agencies T1st annual meeling. Greenbrier, White
Sulphur Springs, W. Va.

May 17-21—Annual Public Radio Conference, co-
ordinated by National Public Radio. St. Francis
hotel, San Francisco.

May 21-24-—Nationa! Cable Television Associa-
tion annual convention. Dallas Convention Center,
Dallas. Information: (202) 775-3629.

May 21-27—Input ‘89, international public televi-
sion screening conference, “annual forum for the
exchange of program ideas among producers.
programers and others interested in improving the
quality of public television around the world.”
Stockholm, Sweden. Intormation: (803) 737-3434.

May 22—George Foster Peabody Awards lun-
cheon, sponsored by Broadcast Pioneers. Plaza
hotel, New York. Information; (212) 586-2000.

May 22-24—Association of National Advertisers
creative advertising media stralegy, promotion
strategy. Stoutter Westchester hotel. White Plains,
N.Y. Information: (212) 697-5950.

May 23 Presentation of Best on Long Island
Awards for "outstanding marketing and advertis-
ing campaigns,” sponsored by Long Island Ad-
vertising Club. John Cranford Adams Playhouse,
Hofstra Universily, Hempstead, N.Y.

May 24-Federal Communications Bar Associa-
tion monthly luncheon. Speaker: Robert Kahn,
president, Corporation for National Research Ini-
liatives. Washington Marriot.

® May 24—Entertainment and sporls conference,
sponsored by Foundation for Accounting Educa-
tion. Grand Hyatl, New York. Information: (212)
973-8374.

May 31—Deadline for entries in National Associa-
tion of Broadcasters Crystal Radio Awards for ex-
cellence in local achievement, honoring stations
that represent “best ideals of community involve-
ment and service,” opén to all U.S. radio stations,
regardless of membership in NAB. Information:
(202) 429-5420.

—
June

June 2-4—Chesapeake Associated Press Broad-
casters’ Association annual convention. Dunes
Manor Inn, Ocean City. Md. Information: (301)
538-3524.

June 4-10—Banft Television Festival, sponsored
by governments of Canada and Alberta, Canadian
TV stations, corporate sponsors and individual
contribulors. Banff, Alberta. Information: (403)
762-3060.

June 5—Broadcasting/Cable Interface lll, tele-
communications policy seminar sponsored by
Federal Communications Bar Associalion and
BROADCASTING magazine. Hyalt Regency
Washington, on Capitol Hill. Information: Patricia
Vance, (202) 659-2340.

June 8-10—National Association of Telecom-
munications Officers and Advisors regional tele-
communications conference. Desmond Ameri-
cana hotel, Albany. N.Y.

June 8-11—Missouri Broadcasters Association
spring meeting. Holiday Inn, Lake of the Ozarks,
Mo. Information: (314) 636-6692.

June 10-13—American Advertising Federation
annual national conference. J.w. Marriott, Wash-
ington. Information: (202) 898-0089.

June 14-16—International Radio Festival of New
York and International Advertising Festival, featur-
ing awards banquet. Sheraton Center, New York.
Information; (914) 238-4481; fax, (214) 238-5040.

June 15-18—"The Use of Microcomputers in Sta-
tion Management,” NATPE management_semi-
nar. Princess Resort on Mission Bay. San Diego.
Information: (215) 664-4400.

June 15-18—/nvestigative Reporters and Editors
national conference. Philadelphia. [nformation:
(314) 882-2042.

MEETING NOTICE — DIGITAL AUDIO INTERFACING

National Association of Broadcasters is covening a meeting of a newly
formed Digital Audio Interfacing Committee to investigate the status of
digital audio interfacing standards as they relate to broadcasting, and
make recommendations toward achieving a single, universally ac-
cepted and technically complete format.

It will take place during the 1989 NAB Convention in Las Vegas, on Sun-
day, April 30, in Convention Center Meeting Room 17, from 10 am to 12
noon (moved from previously scheduled date of April 27).

Reps from the broadcast industry, professional audio and broodcost
equipment manufacturers, and others are welcome.
For information, contact Stan Salek, NAB, (202) 429-5391.
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No problem

Ebiror: In your Feb. 20 interview with
Eddie Frius, NAB president. Mr. Frius ex-
pressed concern that FM directional anten-
nas are unproven technology, possibly be-
ing made in an uncontrolled **basement’”
environment. Given the breadth and depth
of issues with which Mr. Frius must deal
misinformation on these points is under-
standable. However, a few comments trom
the technical side ol the fence seem in or-
der.

As a major consulting firm, we deal reg-
ularly with FM directional antenna authori-
zations and instaltations for a multitude of
FM stations. In our experience, the technol-
ogy of FM directional antennas is well
proven, these antennas having been autho-
rized by the FCC for many years without
major incident. Indeed, compared to most
antenna technologies, including those tor
television, FM antennas are simple and
straightforward. The current FM directional
shortspacing rules do not change the re-
quirements on FM antenna technology one
bit. While there is always room for im-

provement, [ know of no antenna engineer
in this business who believes there is a
fundamental technology problem in FM di-
rectional antennas..

The FCC does not now, nor has it ever
required any type of manufacturer approval
for broadcast antennas, either AM. FM or
television. The facts of the proposed anten-
na system are set out in the application for
construction permit and veritied through
procedures specified in the construction
permit document. In the case of FM and
television, the conventional practice is to
have the antenna manufacturer provide the
needed documentation, based upon tests,
which is then submitted to the FCC betore
licensing. The several established tirms that
supply virtually 100% of all U.5. FM an-
tennits, directional or otherwise, have been
just great in the echnical support and eftort
that they have put into every anfenna sys-
tem with which we have had contact. We
have never encountered a ““basement’” an-
tenna job. The FCC is certainly qualified to
ferret out any rare abuses in the licensing
process—Lawrence Behr, president, Law-

rence Behr Associates Inc., Greenville,
N.C.

Talk salvation

EDpITOR: My old friend, Kent Burkhart, cer-
tainly makes a valid point in your Feb. 27
issue regarding the growth of talk radio
formats in the past year. Back in Septem-
ber, wTAL(AM) Tallahassee’s oldest station,
switched to talk from nostalgia, and I wish
we'd done it a year earlier. Audience
growth is up, and the demographics are
widening considerably. We joined the re-
markable Sun Radio Network out of Tam-
pa, which has upwards of 150 stations on
line, and it has given us new life...not o
mention some very attractive operating sav-
ings in the sizeable reduction of music li-
censing fees. No question about it, talk is
the way to go if it can be done inexpensive-
ly, and through the Sun Network (in which
I have no financial interest), that is exactly
the way to do it.—Donald C. Keyes, prest-
dent and general manager, WTAL(AM)
Tallahassee, Fla.
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CBS'S
BAD APPLE

At the end of February, “60 Minutes”
aired a frightening report about the alleged
dangertochildren’s healthlurking inapples
and apple products. Correspondent Ed
Bradley opened the program saying, “The
most potent cancer-causing agent in our
food supply is asubstance sprayed on apples
to keep them on the trees longer and make
them look better. That’s the conclusion of
a number of scientific experts, and who is
most atrisk? Children whomay some day
develop cancer from this one chemical
called daminozide.”

Bradley went on to say that the cancer
risk to children from drinking juice made
from apples treated with this chemical “is
perilously high.” He suggested that the
Environmental Protection Agency was
endangering the health of millions of chil-
dren by not banning the use of daminozide
instantly. He claimed that the Food and
Drug Administration was negligent in
permitting apple products 1o be sold that
contain dangerously high levels of the
pesticide.

The program ended by telling parents

that there is no way they can be sure that
apple products they buy in the supermarket
don't contain dangerous levels of dami-
nozide or another chemical formed when it
isheated called UDMH. These frightening
charges were promptly reported in the press
and were the topic of discussion on other
television and radio talk shows. The
Donahue Show, which is viewed by mil-
lions of housewives, weighed in with a
one-sided discussion that featured actress
Meryl Streepstressing thedangers of apples.
Mothers around the country were re-
ported to be pouring apple juice down the
drain, The New York Board of Education
pulled apples from school cafeterias be-
cause of the concerns generated by these
charges. A survey found that 62 percentof
those polled said they had heard or read
something recently that made them think
that apples are unsafe. Four out of ten
specifically mentioned reports linking
apples to pesticides that cause cancer.
Apple producers, processors, the EPA,
the Food and Drug Administration and
many scientists around the country were
very unhappy, even angry, about these
reports. And they had good reason to be.
“60Minutes,” Donahue and the other scare-
mongers had seized on a sensational report
put out by a liberal environmental group

called the Natural Resources Defense
Council that was based on faulty data that
gave a wildly exaggerated account of the
risks posed by daminozide. Their goal was
to put pressure on the EPA to ban this
chemical, which cuts harvesting costs and
produces longer lasting, tastier apples.

Bradley's opening statement, made
against a graphic showing a big red apple
with askull and crossbones onit, was false,
according to Dr. Bruce Ames, renowned
biochemist at the University of California,
Berkeley. He says that aflatoxin, a natural
mold found in grain and peanuts is 5,000
times more potent than daminozide and
UDMH as a cancer-causing agent. Since
tiny amounts of aflatoxin are found inpeanut
butter, Ames says anyone who worties
about apple juice ought to be even more
worried about peanut butter.

AIMO

A three-minute radio commentary
available five days a week as a
public service. For a sampie tape,
please call Deborah Lambert
ACCURACY INMEDIA

1275 K Street, N\W ,, Washington, D .C.
(202)371-6710
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MondayaMemo

An international programing commentary by Peter Marshall, consultant, K. Schaefer & Associates, Washington. He was
previously with the BBC, Visnews and Intelsat and was chairman of the Royal Television Society in 1986.

he developments. challenges and

opportunities in Europe were clear-

ly described and analyzed by Bob
Ross in his Feb. 6 “‘Monday Memo."’
However. there are two factors he did not
mention that will increasingly influence ac-
cess to the European marketplace for broad-
casters and program distributors: packaging
and reciprocity.

The global success of Hollywood mov-
ies for half a century. paralleled in more
recent years by soap operas and a wide
variety of made-for-TV shows, should not
be taken to mean that there is an assured
secondary market in Europe for almost
any American-made programing. The
market is expanding in most European
countries. with new terrestrial channels,
more and more cable systems, medium-
and high-powered DBS services, and ex-
tended transmission hours on the tradi-
tional networks. With this expansion
comes the relatively new experience of
competition and the emergence of an in-
dependent production sector in Europe.

[t is not just a vast hole, waiting to be
filled with American programing, except
for the restrictions imposed by national au-
thorities and the European institution_ It is a
growth market that requires understanding
of audience characteristics and political
sensitivities.

First it needs to be emphasized that Euro-
pean viewers have different cultures, tradi-
tions and experiences from those of Ameri-
cans. And second, within Europe itself,
there are much greater differences between
one part of the continent and another (not
only in language) than exist across the Unit-
ed States.

The smart marketeer is on¢ who re-
searches his prospective buyers with care
and understands their needs. He foresees
the problems that will arise if the electric
voltage is incorrect, or if the packaging and
instructions are in the wrong language (or
even clumsily translated).

And so it will be with TV programs—
language dubbing alone is not enough. If
U.S. producers and distributors want (o se-
cure a greater market share in the European
marketplace, it will be important to tailor
programs to the target audiences. With all
the skills. experience and resources that
have been developed here, it should be pos-
sible to create programing that recognizes
differences of style, pace and presentation,
instead of saying: ‘*This is American; take
it or leave it."”

Program lengths. the trequency of com-
mercial breaks and the relevance of news
material (for example) are among the areas
that need to become the concern of the
seller instead of the buyer.

The potential size of the European mar-
ket—collectively larger than the United

ééThe marketis
expanding in
most European
countries, with
new terrestrial
channels, more
cable systems,
medium- and
high-powered DBS
services, and
extended
transmission
hours on the
traditional
networks.”’

States—should make it worthwhile for the
most sophisticated and experienced produc-
tion industry in the world to pay more atten-
tion to aspects of ‘packaging,’ even within
the restrictions currently imposed by vari-
ous administrations.

Otherwise, in the growth areas of news,
sports and other informational programs—
as well as in entertainment—it will be
found that the initial fascination of watch-
ing another nation’s TV wears thin after a
time. Whether it comes directly by satellite,
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or is part of the schedule of an existing
network, imported programing will do best
when it recognizes European values and
priorities.

While further advances are made with
respect to program packaging. it may also
be found that efforts to ease those European
restrictions and quotas would be helped by
a measure of reciprocity.

With all due credit to PBS and its admi-
rable output of British programs, the U.S.
television industry as a whole seems 1o be
uninterested in acquiring product from
Europe (or from anywhere else in the
world). It seems that a combination of
conservatism, economics, production
commitments and perceived audience
preferences (and therefore advertiser pref-
erences) has created a barrier to foreign
programing much more effective than
anything experienced by the U.S. distrib-
utors in Europe.

A myth has somehow been created here
that British programs are ‘‘highbrow.”" and
therefore suitable only for a channel that
was once called ‘‘educational.’” If this is
the case. then who are the 25 million Brit-
ons who regularly watch Dallas and Goldex
Girls. as well as the home-made entertain-
ment shows? They would be flattered to be
considered intellectuals.

If the Europeans can develop a taste for
Matlock and Cosby, why are American net-
work audiences not given the same opportu-
nities to enjoy the best of the foreign crime
series, comedy shows and dramas? Of
course, these too will require proper *‘pack-
aging,”” but there could be many imported
programs that, given the hype and promo-
tion that the networks expend on U.S.-
made material, would probably be equally
successful here.

Whatever the complex reasons may be
for this invisible barrier, there may be two
factors that could encourage a move toward
greater reciprocity.

First, the networks are often searching
for a new competitive edge in the battle
for ratings against each other and against
the growth of cable channels and supersta-
tions. Perhaps one of them will be brave
enough to see a distinct advantage to be
gained from a sustained policy of import-
ed programs—planned, promoted and
presented using all the marketing skills
that are so impressive in their other activi-
ties.

Second, their ambitions to increase over-
seas sales and distribution can only be aided
by a change in this direction. It is much
more than just occasional co-productions or
jointly financed blockbusters. It is a ques-
tion of attitudes. Hearts and minds in Eu-
rope would be more supportive in the long
term if there were a genuine two-way traffic
in programs across the Atlantic. ]
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“It’s the linchpin
of our access
comedy block...”

“When planning our two-hour access

comedy block, we found ourselves short
one half-hour. We needed a show that
could work as a counter-program to
network news while appealing to the
young demos that make or break an

independent’s bottom line.

As an experiment, we decided to run
‘Love Connection’ at 6:30 PM between
“Three’s Company’ and ‘Family Ties.

It was an educated
gamble, and it paid off!
In the November
book, not only did
‘Love’ deliver the
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demos, it also outperformed both ‘Three’s
Company’ and ‘Family Ties,’ growing over
its lead-in by almost 15%. Then, in Febru-
ary it proved itself again as the lead show
in our 6:00 to 8:00PM line-up, once more
building on its ‘Three’s Company’ lead-in
and beating the performance of ‘Family
Ties.’ In fact, ‘Love Connection’ finished
the sweeps as the highest rated strip on
our station. Without a doubt, ‘Love
Connection’ has a unique
and powerful draw that
can’t be beat. It's the
linchpin of our access
comedy block.”

Ed Karlik
President/General Manager
WTIC-TV

Hartford-New Haven

I “Love Connection™ is an
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THE BEST STARS—Sylvester
Stallone, Arnold Schwarzenegger,
Robert DeNiro, William Hurt,
James Woods, Lisa Bonet, James
Garner, John Lithgow, Margot
Kidder, Kathleen Turner, Ally
Sheedy, Charlie Sheen . ..

THE BEST MOVIES—Rambo:
First Blood, The Terminator, Angel
Heart, Salvador, Howling 1i, The
Return of the Living Dead, Kiss of
the Spider Woman, At Close
Range...

THE BEST MOVIE PACKAGE-
CAROLCOI!

Shouldn't You Have the Best Working
for You in Your Marketplace?
For complete information cali for the best at
LR\ N AN (Y

A CAROLCO PICTURES COMPANY

432 Park Avenise South, New York, NY 10015 (212) 685-6699
TELEX: 421677 X (212) 213-3598
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Upheaval

Stoddard will oversee network’s
n-house program development
yperations; Robert Iger, from
ABC Television Network Group,
Jew York, named new president

fhe man who wouldn’t be king at ABC
Intertainment no longer is. Brandon Stod-
lard resigned as the network’s programing
hief last week. taking the Hollywood com-
nunity by surprise and throwing the enter-
ainment division into some contusion.
stoddard will instead oversee the expansion
 the network's in-house program develop-
nent effort (see box, page 28).

Stoddard confirmed through a spokes-
nan last week that he leit abruptly because
unning the entertainment  division  was
‘just no fun anymore.”” and that he had
ulfilled his commitment to Capcities/ ABC
op management to take the job through the
:;ompletion of the War and Remembrance
woject. scheduled to conclude in May.

In his place. Capital Cities/t ABC named
obert A, [ger. an unknown commadity in
Jollywood circles. but with a reputation as
1 shrewd business negotiator and adminis-
rator at ABC's New York headquarters.
nost recently as number-two executive to
ABC Television Network Group President
ohn Sias, and before that as program plan-
ling and development vice president at
ABC Sports.

In an interview last week. Iger said his
drategy will be 1o keep the network going
m the course that Stoddard set for it in
crms of developing quality shows and bet-
er relations with the Hollywood communi-
y. “Initially.”” he said. “*one of my biggest
:hallenges will be to acquaint myself with
he Hollywood community and allow that
ommunity to acquaint itself’ with me.™

The 38-year-old Iger joined ABC 15
rears ago as a studio supervisor. moving o
ABC Sports two years later where he rose
o vice president. program planning and
levelopmient, after nine years with the divi-
Jdon. Last August he was named cxecutive
rice president. ABC Television Network
Jroup.

According to sources lamiliar with the
iituation, lger is expected to put his stamp
m the Entertainment division quickly. The
csult will be a major shift in the balance of
wower among ABC Entertainment execu-
ives under lger. Word is Stuart Bloom-
erg, vice president, comedy and variety
cries development. will be elevated this
veck to the top creative post at the enter-
ainment division. overseeing all program
levelopment.
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n ABC’s programing ranks

Stoddard to oversee in-house development

In cffect. Bloomberg emerges as one of
two top licutenants in the new command:
lger’s other top aide. according to sources.
will be Ronald Sunderland. senior vice
president. business affairs and contracts.
ABC Entertainment. Sunderland. said one
source, worked for Iger in New York at
ABC Sports before moving out to Los An-
geles. lger has relied heavily on Sunder-
land’s counsel about how Hollywood
works. said the source. **They're both busi-
ness affairs guys. and he’s a real important
camper’ in the new administration. the
source said of Sunderland.

Stoddard and Sunderland did not get
along, sources said last week. “*Brandon
was not that interested in the business side.
His was the creative vision.” offered one
observer.

How those pending appointments affect
the status of Ted Harbert. who currently
serves as vice president. prime time and
scheduling, is unclear. Last week. Sias
would only say that it would be up to lger
to spell out Harbert's future role. Iger de-
clined comment last week, but is expected
to announce this weck that Harbert. who
had been the number-two executive under
Stoddard, will have control over current
programs and scheduling.

If the above scenario proves true. Har-
bert’s position at ABC would be diminished
considerably. One Hollywood insider sug-
gested Capcities  corporate  executives
blame Harbert for ABC’s failure to take
advantage of the momentum the network
had in prime time at the end of last season.
But Harbert is still valuable to the network.
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Iger to succeed Stoddard as programing chief

the source said. because he is the only
senior ABC executive ""with a working un-
derstanding of scheduling.™

Stoddard, by nature. is a programer. and
made no secret of his dislike of and frustra-
tion with the administrative duties associat-
ed with the job of network entertainment
president. But he is widely credited with
turning around ABC’s programing misfor-
tunes since he took over the entertainment
programing helm in November 1985: dur-
ing that season the network fell into third
place. after a decade of being in either first
or second.

The success of shows coming to air dur-
ing Stoddard’s reign has been mixed. but he
is credited with setting a higher standard of
quality for programs. with examples cited
including thirtysometiring, Wonder Years,
Roseanne, Head of the Class, Hooperinan
and China Beach.

**He has brought a lot of class to the
network."” said Paul Schulman. president,
The Paul Schulman Co. Added Paul [sacs-
son, execulive vice president, Young &
Rubicam: **He's a very talented guy who
delivered on a promise to bring greater
quality to the network.™

Many in the industry were surprised by
the timing of the announcement. coming in
the middle of the 1989-90 development sea-
son, on the very day (March 21) the net-
work announced its program pilot list for
the fall.

**I think it was a bombshell."" said Isacs-
on. “The ABC pecple were not ready for
it,”” he said. adding that the situation proba-
bly contributed negatively to the network’s
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In-house warming

It became clear last week that ABC and CBS are both making serious attempts to
catch up to NBC in in-house program production, seen by all three as an important
supptemental revenue stream to advertising sales. NBC Productions, which geared
up several years ago under the direction of John Agoglia, has four comedies, seven
dramas, three movies and one mini-series currently in development for next season.
Beside the additional potential revenue those shows could generate for the network,
they could also contribute to the development of a sixth night of series programing
on NBC (Sunday is the prime candidate), which the network is considering for next
| season. That 1s something NBC has not done in over 25 years. Brandon Stoddard,
| who resigned as president of ABC Entertainment last week, will resume his role as
| head of the network’s in-house production unit, ABC Circle films, which he headed

earlier, and expand its operations to produce series as well as television movies (no
theatricals) and mini-series. Circle Films has only produced one series up to this
point—Moonlighting, which is currently on hiatus. "I've always been convinced that
an undertaking like this would be an essential component of the future success of a
network,” Stoddard said last week. At CBS, Norman S. Powell took over as vice
president, CBS Entertainment Productions, one year ago with a mandate to get the
network back into series production. In addition to the 10 or 12 made-for-television
movies CBS will do in house next season, three pilots are in the hopper, including
two drama pilots and a reality pilot from Arnoid Shapiro. l

program development presentation  last
week (see story. page 40).

John Sias, president, ABC Television
Network Group. downplayed the timing of
last week’s developments. ‘*Brandon Stod-
dard isn’t going away,’” he stressed, indi-
cating the outgoing program chiet will have
considerable input in evaluating this year’s

prime time pilots in the coming weeks.

The timing of the announcement last
week was in large part dictated by Stod-
dard, who, in a private meeting with Capci-
ties chairman Thomas Murphy. stated his
desire to step down at the earliest possible
moment. According to Sias, after assessing
the situation, Murphy simply decided it was

>

“better to move on it.’

Last week. industry insiders said Stod-
dard made no secret of the fact he was
unhappy in the job and was looking forward
to getting out and back into day-to-day pro-
gram production. At the development pre-
sentation to advertiser agencies last week
Stoddard opened with the question, "~Why
is this man smiling?"’ referring to himself,
reported Steve Grubbs, senior vice presi-
dent, national broadcast buying, BBDO.

NBC Entertainment President Brandon
Tartikoff, -.commenting on Stoddard’s de-
parture last week, observed that Stoddard
was offered the post long before he finally
accepted, and had ‘'resisted it for many
years. [ don’t know that he was ever fully
committed to the job,”” in terms of the
tremendous time commitment required and
the many frustrations that come with the
territory. he said.

Tartikoff added that he thought Stoddard
brought *‘class and dignity to the job, and
started programing again to the voung ur-
ban audience’’ that had traditionally been
the network’s core audience. In a phone
conversation he had with Stoddard last
Wednesday (March 22). Tartikot! reported:
“‘He sounded a lot happier today.”” com-
pared to a month earlier when the twc
shared a podium in New York discussing
problems associated with network program-
ing. “‘It was clearly getting 10 him,”” Tarti-
koff said. C

Hollywood prepares for networks’ deregulatory push

Battle over programing and
ownership rules heating up
as networks and Hollywood
vie for ears in Washington

A major public policvy debate may soon
sweep Washington as the three television
networks advance their deregulatory agen-
da. which includes repeal of the FCC’s
financial interest and syndication rules and
the network-cable crossownership rules.
ABC. CBS and NBC’s ambitions to see
those regulations eliminated pits them
against the motion picture and independent
television industries. The syndication com-
munity also has a stake in preserving fin-
syn. The fin-syn rules prohibit the networks
from investing m most of the programing
they air and from getting into the syndica-
tion business.

*“There is no doubt this is heating up,”
says one observer close to the fray, al-
though both Hollywood and network offi-
cials deny it is a “live issue.”” Neverthe-
less, in April, Motion Picture Association
ol America President Jack Valenti will an-
nounce the formation of a new coalition of
studios. svndicators, independent broad-
casters and others that will counteract what
sources describe as a “‘clever and impres-
sive PR campaign™ on the part of the net-
works to sway public opinion.

Such was the case when network officials
talked with reporters several weeks ago to
convey their view that the rules are outdat-
ed and put them at a disadvantage when
trving to compete with the likes of Time

Inc. and Warner Communications. whose
merger would make them the largest media
and entertainment company in the world
(BROADCASTING, March 13).

A source close 1o the MPAA camp cred-
its the networks for their effort over the last
18 months in “‘telling the world’' that their
market share has diminished and that the
landscape has changed immensely since
1983, when the parties battled ferociously
over fin-syn until the FCC withdrew its
proposal to abolish the rules.

Also, the Program Producers and Distrib-
utors Committee, which was a key partici-
pant in the first fin-syn fight, has been
reactivated and is preparing to block the
networks’ initiative. Spearheaded by Ralph
Baruch, former Viacom chairman and cur-
rently chairman of the National Academy of
Cable Programing, PPDC will work closely
with MPAA. ‘““There are still only three
networks which can cover 99% of the coun-
try,”” says Baruch concerning network ar-
guments that the landscape has changed.
Moreover, Baruch points out that they re-
main profitable. ‘‘The networks’ advertis-
ing revenues increased from $8.5 billion in
1987 to $9.5 billion in 1988.”

Congress directed the networks and Hol-
lywood to setile this at the bargaining table,
but over the years the talks proved fruitless.
Then last fall, the negotiations picked up
and they began meeting on a regular basis.
Another session is scheduled for April 4.
“‘We remain hopeful that the negotiations
will produce a compromise agreement,”’
said one network official. But reports out of
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those talks have not been encouraging, and
many observers feel the issuc will wind up
at the FCC and eventually on Capitol Hill.

The Hollywood contingency contends
the networks are not bargaining in good
faith. Rather, they say the networks are
biding time until they see how the new FCC
is constituted and may pursue the initiative
there. Up to four new commissioners coulc
be making policy by the end of the year.
and the networks are anticipating appoint:
ments that will be more receptive to fin
syn, says the motion picture industry con-
tingency.

But network officials scotf at those
claims. They say it is Hollywood that re:
fuses to discuss the ‘'main issues.”” Twc
weeks ago NBC's Bob Wright, presiden
and chief executive officer. was reported tc
have said that if the negotiations do no
produce an agreement by the end ot the
third quarter, the networks will seek anoth
er course. Later, however, Wright dis
tanced himself from that report in a state
ment issued to BROADCASTING.

“Nothing has changed. 1 have even
hope the negotiations will be fruitful,”” saic
Wright. ““We intend 10 continue our good
faith efforts to resolve this at the negotiat
ing table in accordance with the wishes o
Congress. Furthermore, whatever steps ar
taken will be agreed upon by all three net
works.”’

Also on the table is the issue ol in-hous
production. The networks signed consen
decrees with the Justice Depariment tha
restrict the amount of in-house progran



b

TOP OF THE WEEK ¥

Turner buy of FNN doesn’t materialize

The Turner Broadcasting System board last Thursday (March
23) tabled any action on TBS's buying of the Financial News
Network, capping a week of frenzied activity in New York,
Washington and Atlanta.

Officially, TBS had no comment on the meeting, but sources
said the deal faced a number of stumbling blocks. Chief among
them, the sources said, were skepticism about the strategic and
financial advantages of the deal and concern that a TBS-FNN
merger would cause a backlash in a Washington already troubled
by the growing vertical integration of the cable industry.

TBS Chairman Ted Turner, the chief proponent of the deal,
views it as a way to fend off NBC and its new Consumer News
and Business Channel. TBS officials believe CNBC masks
NBC'’s real intention to compete directly with CNN. CNBC offi-
cials vehemently deny that's the case, and point to clauses in
their contracts with MSO’s expressly forbidding them to go that
direction.

Sources said the financial details of the proposal, more so
than Hill concerns, caused the board to punt. The matter never
came o a vote, and, by the end of the meeting, one source
characterized the cable operators as in sync on tabling the
matter.

Since the cable operators have joined Turner's board, the
company's business dealings have proceeded at a more delib-

erate pace. Enough of the board, apparently, was not con-
vinced that Turner needed to spend several hundred million
dollars to fend off CNBC with a buy of FNN, and spend more to
upgrade the programing.

Concerns about a Washington backlash were heightened by
Senator Howard Metzenbaum (D-Ohio). The day before the
meeting, the chairman of the Senate antitrust committee wrote
the Justice department, saying a Turner buy of FNN "could
reduce [Time Warner's} incentive to carry new or competing
news, information and financial affairs programing on its cable
systems,” such as CNBC.,

Metzenbaum originally drafted the letter to focus on Time
Warner, but added the FNN-CNBC component when the Wall
Street Journal reported on Monday that Turner would make a
bid of $100 million to $110 million to control FNN. The next day
FNN denied it had any deal, and by week's end maintained its
position that it continued to have discussions with several par-
ties, including ABC, NBC and Oow Jones.

A Senate Commerce Committee source also said a Turner-
FNN deal "may raise problems.” Vertical integration in the
cable industry will be one of many subjects addressed in the
committee’s spring and summer hearings on media diversity
and concentration, both cable and broadcast. Additionally,
Metzenbaum plans to hold a hearing on cable on April 12.

production they can do. but these decrees
expire on Nov. 14, 1990. Under the de-
crees. ABC and NBC can each produce up
to five hours of prime-time programing a
week. CBS. under its consent decree. can
only produce two-and-a-half hours.

Again. the motion picture community
says the networks are hedging on this issue
and are waiting for the decrees to expire 0
that they can move into preduction unre-
strained. But network sources cry foul and
say "we are not dragging our feet.”

Both groups say they will stay away from
Congress as long as the negotiations pro-
gress (something they agreed to when the
negotiations commenced). The lack of di-
rect lobbying activity on Capitol Hill. how-
ever, does not mean the issue will not get
an airing. The Senate Communications
Subcommittee is convening a series of hear-
ings this spring and summer on media di-
versity and concentration. The subcommit-
tee will specifically review the fin-syn rules
at those hearings. "It is my sense that this
time around Hollywood is going to have a
tougher time making a plausible case on
fin-syn in lace of the decline of the net-
works’ share,”” said one network official.

The FCC's nctwork-cable crossowner-
ship rules. which kecp the networks from
owning cable systems. are another network
priority. The FCC is currently considering
modifying or repealing the rule. Valenti and
Preston Padden. president of the Associa-
tion of Independent Television Stations,
have written key congressional policymak-
ers stating their objections to abolishing the
crossownership rules.

To Padden. abolition of the fin-syn rules
would be disastrous for independent televi-
sion. ““Today we have a vibrant syndication
market and growing independent stations.
If we turn the clock back we [independent
stations] will be right back to wrestling and
rolter derby.™ ]

NASI and TAG taking shape

Affiliate TV station operators are caught
between the desire to organize a response to
competitors and the commonly stated feel-
ing that “‘the last thing this industry needs
is another organization.’’ Those contrasting
views will shape the future of two organiza-
tions tentatively named the Network Affili-
ated Stations Initiative (NASI) and the
Television Aftiliates Group (TAG), which
have just started to define their own tenta-
tive existence.

There are signs of distrust between some
of those involved in the two groups. One of
those who attendéd the NASI meeting
(*"Top of the Week, " March 20) said some
of those present were ‘‘miffed”’ and con-
cemed that the TAG group was causing
confusion among affiliates. Spokesman for
NASI, John Behnke, merely expressed dis-
interest: "‘I’m not taking anything away
from them [TAG], but I’m not interested.™
Yet both groups talk about the same com-
petitive challenges from independent TV
stations, cable and—some would say—
broadcast networks themselves.

Last week, TAG appointed a steering
committee to draft a “‘mission statement.”
NASI, representing the three affiliate
boards, has drafted a statement of purpose
which was obtained by BROADCASTING that
will be discussed next week.

The statement’s “‘goals and objectives™
include: “*To work with the ABC, CBS and
NBC Television Affiliate Associations and
the ABC, CBS and NBC Television Net-
works to bring to the attention of appropri-
ate branches and agencies of government
the shared concerns of local ABC, CBS and
NBC television affiliates, and to furnish
information about the public interest contri-
butions of the broadcast network affiliate
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television systems to local and national or-
ganizations and to the appropriate agencies
and branches of government.””

NASI's support is almost certainly as-
sured. The proposed organization has been
in gestation for a year, said Behnke. Also.
NBC affiliate chairman and president of
Cosmos Broadcasting. Jim Sefert. said this
year was the first time all threc affiliate
government relations committees  jointly
filed before the FCC and had gathered in
Washington to make their case on Capitol
Hill and at the White House,

NASI, if accepted by the affiliate boards.
would have little if any overhead as there
are no plans for an office or staff. Instead.
certain affiliate representatives would meet
several times a year and rely on the govern-
ment affairs offices of the NAB and the
three networks. Edward Fritts. NAB presi-
dent, said he supported the initiative: **The
affiliate’s involvement will bring more
clout for the industry.”

Those involved with NASI were careful
to say it was not intended as a criticism of
existing organizations. Rather, said Joe
Carriere, vice president and general manag-
er of KELO-TV Sioux Falls. §.D.. and chair-
man of the CBS affiliate board’s govern-
ment relations committee, there are issues
that apply only to affiliates and in which it
is not appropriate for the networks or the
NAB to get involved. The reverse is also
true, Carriere said. Among the issues dis-
cussed at the first NASI meeting were syn-
dicated exclusivity, as it relates to must
carry, and financial interest.

Funding may well prove to be more im-
portant for TAG—whose preliminary orga-
nizational meeting was attended by eight
station groups—which seems less interested
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in doing combat in the legislative/regula-
tory arena than in other problem arcas af-
fecting affiliates. Chief among those areas
may be marketing—the lack of an affiliate-
only representative at a recent Association
of National Advertisers Meeting in New
York was said to have spurred Anchor Me-
dia President Alan Henry and others into
proposing TAG. Said Henry: *'T think we
want to deliver the message to the market-
ing community and to the affiliate mem-
bers. For instance, data from the Television
Bureau of Advertising is broadscope. We
would separate the affiliate data out.”

Among the possible tasks of TAG dis-
cussed at their Washington meeting was
funding marketing and research presenta-
tions. One of the eight executives at the
meeting said, however, such presentations
are expensive and that ways might be found
to avoid having to create a separate effort.
He said slow revenue growth has stations
already looking at other organizational
membership fees—TVB is itself struggling
to keep dues-paying station members.

CBS Affiliates Board Chairman Ben
Tucker said: *““If they [TAG] are a market-
ing group, | think they should try to work
within TVB.” And. said TVB President
Bill Moll: *‘The long-term interests of the
television industry are best served by pre-
senting a common marketing effort, not a
fractured one.™

In addition to Behnke, Carriere, Sefert
and Tucker. those involved in creating
NASI are ABC Affihate Board Chairman
David Lane of wFAA-TV Dallas. and NBC
chairman of the government relations coni-
mittee, Cyril Vetter. of WVLA(TV) Baton
Rouge. Those on the TAG steering commit-
tee, in additon to Henry, are James
Crowther of H&C Communications and Ed
Reilly ot McGraw-Hill Broadcasting. U

Behnke

Vetter

Carriere

Centel sells 575,000 subs for over $1.4 billion

Six deais include sales to ATC,
C-TEC, Jones Intercable, Warner

Centel Corp. announced it sold six groups
of cable properties totaling 575.000 sub-
scribers last week for more than 1.4 bil-
lion. which works out 1o more than $2,400
per subscriber and exemplitics the contin-
ued health of the industry.

Bv week’s end, details ot four deals had
been announced:

B American Television & Communica-
tions purchased Centel’s central Florida op-
eration (97,000 subscribers) for $251 mil-
lion. “*We already have a large presence
there.”” said David O’Hayre. ATC senior
vice president, who said the Winter Haven
and Citrus County franchises were **pros-
perous communities with large growth pos-
sibilities.”” ATC had begun to get a reputa-
tion tor not being an active buyer of cable
properties. an opinion that first surfaced
after it pulled out of the Storer deal last
year. But O'Hayre and some brokers dis-
agreed, saying ATC couldn’t justify the
prices being paid. **We pay the right prices
tor the right things,”” O'Hayre said last
week.

® C-TEC Corp.. a small cable company
based in Wilkes-Barre. Pa., purchased Cen-
tel’s Michigan systems (101,000 subscrib-
ers in 202 communities) for $210 million.
C-TEC serves about 60,000 subscribers in
New Jersey, New York and Pennsylvania,
and the Centel buy will put them among the
top 50 MSO's.

C-TEC also owns Commonwealth Tele-
phone, the 21st largest telephone company
in the country, and has a number of cellular
paging operations with Bell Atlantic, and
would appear to replace Centel in the cate-
gory of being both a cable and telephone
operator.

C-TEC is a member of the National Ca-
ble Telephone Association but has not taken
a formal position on the FCC’s telco-cable
crossownership rules, said Mark Haverkat,
the company’s director of acquisitions.
Commonwealth, a member of the United
States Telephone Association, has filed
comments in favor of dropping the ban. In
1987. C-TEC’s telephone revenue was esti-
mated to be $92 million. while cable’s was
$18 million.

Haverkat said C-TEC has financing to
complete the deal, but said no money was
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coming from the telephone side. Many of
the Michigan communities do not require
franchise transfer approval, but Haverkat
estimated more than 100 will require such
clearance.

® Centel sold its suburban Illinois sys-
tems serving 121,000 subscribers in the
western suburbs ot Chicago to Jones In-
tercable. The price was not disclosed but
sources estimate it was more than $300
million. Jones has several suburban Chi-
cago systems that serve 38,000 subscrib-
ers.

® Warner Cable, like ATC, a large MSC
that has not been active in purchasing sys-
tems, anted up for Centel’s Ohio properties.
Warner said it believes there will be 76,500
subscribers in those 57 central and western
Ohio communities at ctosing, and although
no price was disclosed, sources peg the deal
at over $200 million. All told, Warner and
ATC, which will come under the newly
merged Time Warner banner, added rough.
ly 175,000 to their 5.5 million combinec
subscriber count.

It appeared Adelphia was in line to pur
chase Centel’s southern Florida properties
those in Stuart and Palm Beach Gardent



serving  125.000 subscribers.  Adelphia.
~hich declined comment. has properties
wear those and has been aggressive in add-
ng systems over the past two years.
sources estimate those properties sold for
oughly $330 million.

The last parcel, 60.000 subscribers in
<entucky, is believed to have been bought
wy Simmons Communications.  Simmons
wd no comment, but one source estimated
he Kentucky propertics went for slightly
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less than $2,000 per subscriber, working
out to a total of about $120 million. That
would bring the overall total for the six
deals to $1.411 billion.

The ATC, Warner, Jones and C-TEC
deals were all asset sales., according to Cen-
tel. And all six transactions are expected to
close in the third quarter.

As part of the deal, Centel Cable share-
holders of Class A stock will receive
$46.625 for each share. The parent Centel,

which owns 82.4% of the cable subsidiary,
expects an after-tax gain of $525 million.
Centel Chairman John Frazee said the com-
pany expects the net proceeds to be $750
million after transaction costs and taxes,
and plans to use the money to reduce debt,
repurchase common stock and finance fu-
ture deals in telephone and cellular commu-
nications.

Daniels & Associates and Morgan Stan-
ley co-brokered the deal. a

Strong performance from cable programing

Analysts see robust first-quarter
revenue growth continuing

The cable programing industry will easily
maintain its rapid growth rate for the al-
nost-complete first quarter of 1989, ac-
rording to preliminary indications. MTV
ind the cable networks of Turner Broad-
sasting System are expected to turn in reve-
we increases of roughly 25%. which
should be matched by the industry as a
whole. Analysts and other obscrvers point
o this and such other factors as increasing
senetration.  audience growth and the
strengthening of local advertising as indica-
ors of cable health and vitality.

**Cable is now in the mainstream of me-
lia planning.”” according to Robert Alter.
sresident, Cabletelevision Advertising Bu-
‘cau. “"When an advertiser looks at televi-
sion, cable is considered along with all oth-
ir forms.” Alter told BROADCASTING that
he first quarter looks **very strong,”” prob-
ibly 209%-25% ahead of last year. Alter
ilso said cable achieved its biggest year-to-
sear penetration growth between February
1988 and February 1989, gaining more than
} million homes for a 56% higher growth
‘ale than the comparable period in 1988.

Sceventy pereent of this growth is coming
‘rom mature systems. said Alter. with cable
perators engaging in *'very aggressive re-
narketing™* aimed at people who rejected
service previously. In fully built systems,
:very 81 of new subscriber revenue puts 80
rents into cash flow, said Alter. who said
hat cable systems are now selling for about
$2.500 a subscriber. "*Between increased
:ash Mow and increascd asset value there’s
ustification for spending more money on
narketing and programing,” Alter said.

With penetration now hovering around
35% . local advertising is expanding rapid-
y. said Alter. with advertisers **beginning
o understand the role cable plays in their
werall television mix.”" Raymond Katz. of
viabon, Nugent Inc.. attributes this in-
:rease in local advertising to several fac-
ors. including increased subscriber counts.

**We don’t cven rcally see the tip of the
ceberg yet,”" Katz said. *“but it is going to
itart really kicking in.”" In many Arbitron
ating books, he added, cable services are
showing for the first time. ""That means
ocal advertisers can buy numbers now in
nore and more markets. If you take one of
hose markets that is dominated by an oper-
ttor. then he becomes his own intercon-
1ect.”’ The absence of these two elements
s stopped local advertisers in the past.

said Katz, and their current appcarance sig-
nals *'a positive structural change.™

In terms of national revenue. Katz feels
“things are looking very good topline
across the board."" Cable services will con-
tinue to be actively competitive, he said,
fighting for market share, and they will
“manage to generale margins that the
broadcast networks will be envious of.™

Cable network revenue increases have
previously paled in comparison to those of
broadcast stations and networks. But dou-
ble-digit increases, on a base of just under
$1 billion. now give cable networks a
chance of exceeding the gains expected this
year for spol and network television. A
cable increase of 20% would result in a gain
of roughly $200 million. equal to the ex-
pected three-network increase of 2% off a
base of $9.4 billion. A spot television in-
crease of 4% off a base of $7.2 billion
would equal $300 million.

Not all observers agree with the 20%-
25% increase that CAB projects tor the
cable networks as a group. Edward Hatch,
vice president and media analyst, Merrill
Lynch. feels that, on average, first-quarter
revenue increases will show an aggregate
basis of 10%-11%. on a basis of approxi-
mately 3%%-4% unit growth. “*l would
suspect that for the industry. the first quar-
ter would be the type of annualized rate
you'd see for-the year,”” Hatch said.

He. too, feels that local advertising will

become an important growth opportunity.

“*Now that companies are completing
building their base. they will start trying to
market that base better, trying to increase
revenues per home and take the subscriber
base they ve put together and find more
uses for it."’

Local or regional interconnects will re-
ceive more focus. Hatch said, particularly
as cable companies cooperate among them-
selves to coordinate viewing on their sys-
tems and are able to sell a metropolitan
area, or region, to advertisers.

Earlier this month, TBS reported higher
revenue and reduced net loss for the fourth
quarter of 1988, with revenue for the enter-
tainment segment rising 17.7%, due princi-
pally to increased advertising revenue at
superstation wTBS(TV) Atlanta. In a January
report, Donaldson, Lufkin & Jenrette pro-
jected 1989 TBS cable production revenue
of $305 million. rising to $340 million in
1990. Ad revenue increases of 15% are also
projected for 1989.

A February Drexel Burnham Lambert re-
search abstract forecasts that Viacom’s
1989 cable revenue will increase from
$168.9 million in the first quarter 10 $190.5
million in the fourth quarter, for a yearly
total of $723.8 million. Revenue growth for
MTV Networks is forecast to be approxi-
mately 17% annually over the next several
years. with faster growth over the short
term. Showtime/The Movie Channel is ex-
pected to show an improved cash flow by
1990-91. a

signed broadcast affiliates.

a lesser extent, to cable audiences.

CNBC’s expanding horizons

NBC is taking its new cable consumer and business news service global.
CNBC, scheduled for an April 17 domestic start-up, will launch at the same time

or soon afterward in Europe and Japan, according to NBC's J.B. Holston IIl. Delivery

is also being explored in Australia and New Zealand, where NBC has recently

Holston, just named vice president-general manager of a newly formed NBC
International unit, who is negotiating CNBC's international distribution, indicated
delivery options ranged from satellite in Europe to unused UHF frequencies in New
Zealand. CNBC President Michael Eskridge said the operation would not have the
“luxury” to tailor an international feed for CNBC. It would apparently still compete
with overseas rival Cable News Network, available internationally since late 1985
and targeted primarily to hotel viewers, to broadcasters (as a news service) and, to

The new NBC International division, reconstituted 16 months after NBC's former
international unit, NBC Enterprises, was dissolved, will develop the network’s over-
seas businesses and also handle the international sales, marketing and support
services currently under NBC Vice President Michael Perez. Perez will report to
Holston, who in turn reports to NBC senior executives Tom Rogers on overseas
deveiopment and Bob Blackmore on international sales.

Broadcasting Mar 27 1988

~a



P

1 TOP OF THE WEEK [ o

White House handicapping

The White House's failure to move on the selection of nominees to
fill the two seats at the FCC that have been empty for more than a
year has produced a cottage industry of speculation. Every “in-
formed observer” in Washington has views on the thinking at the
White House and as time passes they find additional matters about
which to speculate.

For instance, do White House plans hinge on the timing of
holdover Chairman Dennis Patrick’s resignation announcement?
Some say they do, speculating that Senator Ernest F. Hollings (D-
S.C.), chairman of the Senate Commerce Committee, who has had
his problems with the commission, wants to check out the White
House choice for chairman before passing on those it would put in
the two existing vacancies. (Hollings aides say the senator has
said nothing to buttress that speculation.)

Then, there is the latest piece of speculation—that so much time
has passed that the White House might decide to present a large
package to the Senate for confirmation, one that includes not only
nominees for the two existing vacancies and for chairman, but one
that includes as well the name of Commissioner Patricia Diaz
Dennis, whose term expires in June and whom the White House
would reappoint for a new five-year term. Patrick need not an-
nounce an early departure to permit the White House to follow that
approach; he could announce a decision to leave, effective sever-
al months in advance. The confirmation process, including FBI

background checks and Senate hearings, could take several
months.

The latest word out of the White House as to timing was heard
two weeks ago, when officials of network affiliates during a briefing
in the old Executive Office Building were told that staff recommen-
dations would go to the President in "two weeks.” Whether that
prediction holds—and some of those anxiously awaiting word do
not think it will; they say there is no sign yet of the preliminary
machinery at work—will become self-evident this week.

In the meantime, BROADCASTING has developed its own short list
of candidates for the two vacancies, based on a consensus of
views expressed by, well, informed observers. It does not include
Alfred Sikes, current assistant secretary of Commerce for Commu-
nications and Information and head of the National Telecommuni-
cations and Information Administration, but only because he has
made it clear he is interested only in the chairman’s job. So he wil!
either be named chairman, or nothing. Two of those on the list—
Sherrie Marshall and Susan Wing—have also been mentioned as
possible choices for chairman, but neither has insisted on chair-
man or nothing.

It might also be noted that absence from BROADCASTING's short
list does not mean any particular candidate has been ruled out.
The White House has been known to surprise the best “informed
observers.”

o WL

[T WL

L

|

Barrett

Andrew C. Barrett is the only candidate from
outside the Beltway.

Barrett now divides his time between Chi-
cago and Springfield, Ill., as a member of the
lHllinois Commerce Commission, which regu-
lates telephone companies in the state as well
as gas, electric and water utilities.

And as a state commissioner, he is the only
candidate with a regulatoty track record. Bar-
rett summed up his regulatory philosophy in
an article published two months ago in the
Public Utilities Fortnightly: "My experi-
ence in Illinois has led me to believe that as
we ... make the transition to the communica-
tions network of the future, we should rely on
the market and competition whenever possi-
ble.”

True to the philosophy, Barrett has been
among those members of the National Associ-
ation of Regulatory Utility Commissioners’
communications committee who have adveo-
cated giving local telephone companies great-
er freedom to compete with the local cable
companies (BROADCASTING, March 6). Barrett
says his enthusiasm for telcos in the video
business is tempered by concern about possi-
ble anticompetitive behavior by them.

Among his backers is fellow Chicagoan
Ward Quaal, a former Tribune Broadcasting

Marshall

Smith

executive with ties to the Bush Administra-
tion. He praises Barrett. whom, he says, he
has known for nearly 20 years, as a ‘'‘very
distinguished member" of the state commis-
sion who is *‘quite knowledgeable in all areas
of communications.”

Barrett, who has served on the state com-
mission since 1980, holds a BA and MA from
Loyola University of Chicago (1965 and 1971,
respectively) and a law degree from DePaul
University College of Law (1975).

O

If Sherrie Marshall is nominated and con-
firmed to fill one of the two vacancies at the
FCC, she should feel right at home with the
other commissioners on the eighth flocr of the
agency’'s Washington headquarters.

At the request of FCC Chairman Dennis
Patrick, Marshall set up an office on the
eighth floor in September 1987 to head the
newly created Office of Legislative Affairs and
try to patch up the FCC's relations with Con-
gress. Those relations had hit a low following
the agency's repeal of the fairness doctrine in
August 1987 while Congress was still smart-
ing from President Reagan's veto of a bill that
would have codified the doctrine.

Marshall did what she could for the FCC on
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Capitol Hill, and, after the November elec-
tions, she joined the Bush transition team
Her work for Bush culminated in the ill-fatec
effort to win Senate confirmation of Johr
Tower as secretary of defense. Instead of re-
turning to the commission earlier this month
she became a partner in the Washington com-
munications law firm of Wiley, Rein & Field-
ing.

Marshall, 35 and single. has been on ¢
Washington fast track since receiving her lawn
degree from the University of North Caroline
in 1977. After developing expertise in electior
law at the Federal Election Commission (as ¢
staff attorney. general counsel and aide «
then-chairman Max Friedersdorf) and serving
as Republican counsel on the Senate Rules
Committee (1977-81), Marshall went to the
Reagan White House, where she served a:
associate counsel to the President and as ¢
lobbyist for the White House.

O

James Smith, a partner in Reed Smith Shaw
and McClay (which swallowed up Pierson
Ball & Dowd on March 1), owes his presence
on ‘'the short list" of those the White House
personnel pecple regard as FCC material, a
least in part to the backing he received fron



Dean Burch, who was a partner in Pierson,
Ball before being elected director general of
the International Telecommunications Satel-
ite Organization

Smith, who s 34 years old, has been associ-
ated with the Pierson, Ball firm since graduat-
ing from Georgetown University law school in
1980 In those eight-and-a-half years, he has
built a practice in broadcasting—the Associa-
tion of Independent Television Stations is a
zlient—and telecommunications—the Com-
petitive Telecommunications Association is
another. So he has been involved in such
diverse matters as must carry and price caps.
He became a partner in the firm 1n January
1988

But Smith 1s distinguished to a consider
able degree by the influence of his principal
backer. Burch himself 1s a former FCC chair-
man, and at one point in a long career in
Republican politics served as chairman of the
naticnal committee. And, most important, he
nas long been close to President Bush

Smith is a native of Brooklyn, and lived
:here until entering Georgetown University, in
1972. He 15 married to the former Holly Has-
ey. and is the father of a 2%-year-old son,
Matthew.

O

{ all had gone according to plan, Susan
Ning would be well into her second year as
in FCC commissioner

But Senate Commerce Committee Chair-
nan Ernest Hollings (D-S.C.) made sure noth-
ng went according to plan. President Reagan
yominated the Washington communications
ittorney to succeed Mimi Weyforth Dawson
it the agency. but Holings refused to con-
rene his committee tc confirm. Wing and
ellow nominee Bradley Holmes were left to
wist slowly in the wind

Hollings never said why, but it 1s presumed
1is 1naction was retribution for the FCC's de-
vision in August 1987 to repeal the fairness
joctrine and for other acts of what he viewed
1s deregulatory excess by the agency

There were moments 1n 1988 when hope
nounted that Hollings would relent or that the
Nhite House would circumvent the Congress
ind appeoint the pair dunng a congressional
‘ecess. But such hope proved false and their
yominations lapsed when Reagan left office

Unlike Holmes, who suffered politically on
capitol Hill from his close relationship with
*CC Chairman Dennis Patrick, Wing contin-
1es to be regarded a prime candidate for the
sommission. Her supporters include her hus-
»and, M.B. Oglesby, an aide in the Reagan
Nhite House, and Senator Alan Dixon (D-L.),
~ho describes himself as “'a close friend"" of
Ning's from their days together as Illinois
state officials 1n the early 1970's.

After serving as a press aide to [llinois Gov
anor Richard B. Ogilvie, Wing went to Wash-
ngton in 1973 to work for the Council for
Nage and Price Stability. Among her bosses
here was Council Director William Lilley, who
ater went to work for CBS and 1s now a
ronsultant.

In 1978 she graduated from Georgetown
school of Law and joined Hogan & Hartson.
wvhere she has built a reputation as a hard-
10sed litigator in comparative hearings before
he FCC

The Federal Communications Bar
Association and the Editors of
Broadcasting Magazine invite your
participation in the third of an annual
series of seminars devoted to present and
prospective issues of mass media
regulation and policy.

Broadcasting/Cable
Interface lli

June 5, 1889
The Hyatt Regency O Washington, D.C.

Registration Fee $425 (includes luncheon)
$50 discount for FCBA members

Featuring

Stewart Blair 0 George Castrucci O Toni
Cook O Charles Dolan O David Donovan O
James Dowdle O Steve Effros O Paul
Finnegan O Rich Frank O Richard
Friedman O Eddie Fritts O Michael Fuchs
O Noel Gunther O Terry Haines O Lisa
Hook O The Honorable Daniel Inouye O
Glenn Jones O Roger King O Dennis
Leibowitz O Martin Malarkey O The
Honorable Edward Markey O James
Mooney O Preston Padden O The
Honorable Dennis Patrick O Martin
Pompadur O William Potts O The
Honorable James Quello O Steven
Rattner O Lucie Salhany O David Salzman
0 John Sodolski O Burton Staniar O Jack
Valenti O Richard Zaragoza

Moderated by
Donald West and Richard Wiley

Contact: Patricia Vance, Broadcasting, 1705 DeSales Street N.W.,
Washington, D.C. 20036 C Telephone (202) 659-2340
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Netlink sells

United Video charges TCl
will sell number-two
superstation to itself

Netlink. the Tele-Communications Inc.-
controlled sateilite distributor, last week
wheeled a transportable uplink into Chica-
go. put the signal of WGN-TV there on a
satellite and began seliing it to home dish
owners

The news hit Tulsa, Okla.-based United
Video hard. The longtime satellite distribu-
tor of the Tribune independent. which now
beams the signal to cable systems serving
24 million homes and tens of thousands of
dish owners. sees the move as a competi-
tive threat and as a way for Netlink and its
TCI parent to increase its negotiating lever-
age with United Video. TCI is the nation’s
largest cable operator and a major customer
of United Video.

*| see it as a move on Netlink’s part to
force us to let them sell WGN'" to dish
owners. said United Video Executive Vice

President Roy Bliss.

Netlink and United Video had been try-
ing to work out a reciprocal agreement un-
der which Netlink would sell United Vid-
€0’s WGN-TV signal to dish owners and
United Video would sell a Netlink package
of six Denver broadcast signals to dish
owners. WGN-TV will replace KDVR(TV)
Denver in the Netlink package.

Jack Riley. vice president, United Video.
was more concerned about the impact on
the company’s core cable business. Netlink
claims to have no plans to sell WGN-Tv to
cable systems. but Riley was skeptical.
“They will sell to cable,”” he said. "It
would be foolhardy of them not to. It’s just
not politically astute for them to say so
now.”’

United's wGN-Tv deal with TCI expires
in 1991, Bliss said. A defection to Netlink
of cable systems wholly or partly owned by
TCl—altogether constituting  ““certainly
less than 20%°" of current WGN-Tv distribu-
tion—would not break United, he said.

separate satellite feed of WGN-TV to TVRO

“It's not what TCI can take away. ! just
don’t want them to take ATC [American
Television & Communications], Newhouse
or others with them."’

Netlink President Brian McCauley gave
little comfort to United Video. He repeated
that Netlink has no plans to offer WGN-TV tc
cable systems, but added that “if the mar-
ket changes. we would reconsider.™

McCauley told BROADCASTING two
weeks ago that Netlink would probably not
replace KDVR with a broadcast signal. He
said Netlink was trying to sell the satellite
slot to a regional sports network (BROAD-
CASTING, March 20). Riley also said that
McCauley told him on March 17 that Net-
link would not add wGN-Tv—ijust five days
before it did.

McCauley admitted last week that when
he was downplaying the possibility of
adding WGN-TV, there was, in fact. "‘a
good indication’” that it would be added,
but “‘a final decision had not been
made."’ g

One step closer to TV Marti

House committee OK’s bill with
funding for plan to begin
television station aimed at Cuba

Backers of a plan to establish a television
station that would operate under the um-
brella of the U.S. Information Agency and
broadcast news, information and entertain-
ment to Cuba had reason to cheer last week.
The House Foreign Affairs Committee, un-
der the lash of its key members and the
Bush administration, approved authorizing
legislation containing $16 million for each
of the next two years for the operation of a
TV Marti.

The committee acted Thursday (March
23). after the administration earlier in the
week submitted its own draft TV Marti bill.
The committee version—somewhat stricter
than the administration’s proposal—is con-
tained in the bill authorizing appropriations
totalling $4.8 billion for the State Depart-
ment. USIA, including the Voice of Ameri-
ca. and the Board for International Broad-
casting. The TV Marti element, relatively
small in terms of dollars, stirred some of
the strongest passions in the committee’s
markup of the bill,

Representative George W. Crockett (D-
Mich.), chairman of the committee’s sub-
committee on Western Hemisphere Affairs,
proposed an amendment to strip TV Marti
from the bill. He expressed the view the
project would exacerbate relations with the
Cuban government and said it represented
“*a waste of $16 million’" better spent on
domestic programs. And Representative
Theodore S. Weiss (D-N.Y.) said that what
was being proposed is a “*propaganda’’ or-
gan. Never mind that the bill says the new
service is to operate *‘in accordance with all
Voice of America standards to ensure the
broadcast of programs which are objective,
accurate, balanced and which present a va-

riety of views."” The bill requires the USIA
director to establish a Television Marti Ser-
vice.

Crockett said he recognized the difficulty
of opposing a measure supported by the
chairman and ranking minority member of
the committee—Representative Dante Fas-
cell (D-Fla.) and William S. Broomfield
(R-Mich.)>—as well as the administration.
And sure enough, his measure was swept
aside, by a vote of 17 to 3.

The vote reflects the strength of the Cu-
ban community in Florida that has been
lobbying hard for the establishment of an
affiliate of Radio Marti, which went on the
air in May 1985.

Radio Marti has not been without its
costs to American broadcasters. On Mon-
day (March 20), when Radio Marti in-
creased its programing from 17'% 1o 24
hours, Cuba extended the hours of its sta-
tions on 1160 khz and 830 khz to full time
and began simulcasting with them a station
on 1040 khz from 7 to 11 p.m. The Nation-
al Association of Broadcasters considers the
station on 830 khz a particular problem; the
FCC estimates its power at 1,000 kw.

The approval of the TV Marti authoriza-
tion does not constitute a blank check, even
as far as the House is concerned. The mea-
sure takes into account doubts that have
been expressed as to the feasibility of the
proposal that envisages a transmitter beam-
ing TV signals from a balloon tethered
some 14,000 feet above the Florida Keys.
The bill bars the expenditure of funds for a
TV Marti unless the President determines
that a test of the project—one is planned for
later this year—has demonstrated its feasi-
bility, and notifies Congress of that finding.
The bill also requires the President. 30 days
before he makes his determination, to sub-
mit a report of the test results to Congress.

USIA’s concern with the TV Marti propos-
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al is that Congress will dip into USIA funds
for the project—as it did last year, when it
appropriated $7.5 million that had been des-
ignated for the Voice of America modemiza-
tion program for startup tunds for the televi-
sion project. And the committee last week
authorized only $65 million for the modern-
ization program in 1990, $24 million less
than the administration had requested. Al-
though committee staffers said the cut was
not intended to provide funds for TV Marti
and the $5 million indemnification fund, a
number of committee members said the $16
million was being offset by reductions in the
administration request. However, the com-
mittee would increase the funds authorized
for 1991 from what would have been $102
million to $126 million.

Overall, the commitee authorized $960
million for USIA, some $11 million more
than requested. The increase results from a
boost the committee granted the National
Endowment for Democracy.

If TV Marti caused USIA some concern.
so did the committee’s freatment of the
agency’s television service. The good news
was that the bill repeals the ban on use of
passive—that is, news and information—
programs produced in-house for Worldnet.
USIA’s international television network
But the bad news is that the committec
reduced the administration’s request for the
service from $36.3 million (itself $2.2 mil-
lion less than the 1989 appropriation) tc
$31 million. And it limits Worldnet expen-
ditures to $12 million.

Next stop for the bill is the House floor
Whatever its fate there, the provision fol
TV Marti, at least, is certain to get close
scrutiny in the Senate than it did in the
House. The chairman of the Senate Foreigr
Relations Committee, Claiborne Pell (D-
R.1.) has made it clear he has his doubt:
about television service to Cuba. C
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Oprah: The winner who’s taking it all

alk show host has parlayed
yndicated success into a
ost of other media ventures

prah Wintrev: walk show host. studio own-
r, exceutive producer, aclress. restauri-
ur, and—not as widely known—station
wner. Her part ownership in three net-
rork-affiliated wlevision stations is just an-
ther in a growing number of hats that
vinfrey has chosen to don.

Wintrev's television investments—pur-
hased yuretly last vear—include CBS affhil-
e wivs-Tv Buitalo, N.Y. (with King
vorld) and NBC attiltates WEEK-TvV Peoria,
.. and KBIR-TV Duluth, Minn,. with
sranite Broadcasting. 'l put mv money in
ings that | know,”” Winfrey told BroaD.
ASTING, explaining her interest in invest-
1 in stations. 'L don’t know anything
bout oil or gold. I"'ve been doing television
ince | was 19. Now I'm 35, and TV is
/hat 1 know and understand, so it only
wkes sense 10 me that that's where | would
ut my money. " And Winfrev intends to
west in more stations *“if it makes sense to
1e.”" When she heard ol a Nashville station
o sale, ““My ego said: “Wouldn™t that just
¢ wondertul. start out on a Nashville sta-
on and end up owning part ol one.”
Winfrey was an on-air talent at WIVE-TV
lashville 1 the mid-1970's.) *“Well that
/as Just ego talking and it didn't make
ense as an investment for me."" she said.

One project that did make sense, and that
ppears 1o have paid off. is Harpo Produc-
ons’ The Women of Brewster Place, the
sour-hour, two-part movie which aired
Aarch 19 and 20 on ABC. On Sunday night

March 19), against the venerable Wizard of

)z and “*Star Wars™ installment **Return of
1 Jedi™" on CBS and NBC. respectively.
he Women of Brewster Place scored a 23.5
ating and a 36 share, winning the time
criod. On Monday night. the movie won
s time period again, with a 24.5/38.

While Winfrey says that her philosophy

“*is to do work that means something.”" the
ratings for Brewsfer ~“were very, very im-
portant to me.”” she said. "'l wanted to win
and 1 wanted o win in a big way because |
put my integrity on the line,”” she said. *']
knew that the story was depressing. that it
was an all-black cast. but | knew the Amer-
ican people would walch it; you just have to
do good television.

Wintrev credits Jetfrey Jacobs. her finan-
¢ial adwviser/lawyer and chiel operating olfi-
cer of Harpo Inc. (Oprah spelled back-
wards). as the driving force behind her
recent diversification: “‘Most of what has
happened.”” she said, “‘is a product of
Jett's vision. Were 1t not for him, there’s a
very good chance that [ would still be host-

What's up at NBC-TV '

NBC is trying out two new shows on Friday night, where it has struggled to be competitive
all season. A new lime travel fantasy, Quantum Leup, slarring Scott Bakula (Eisenhower
and Lutz) and Dean Stockwell ("Married to the Mob”) was to air as a two-hour pilot last
night (March 26). and will slip into the 9-10 p.m. Friday time slot March 31

Miami Vice goes on hiatus, but is expected back to finish its fifth season in April or
May. Producers and stars of Vice have been quoted as saying it's unlikely the show will
be back for a sixth season. although the network has not yet formally ruled out its return.

A new anthology program for Friday night, The Jim [Henson Howr, will get a tryout at 8
p.m. slarting April 14. Father Dowling Mysteries has completed its mid-season run in
that time period, but NBC Entertainment Presicent Brandon Tartikoff said last week both
Dowling and Henson will be candidates for the starting prime time lineup next fall.

NBC's hit series Family Ties will conclude its seventh and final season this May with a
one-hour finale where the money-obsessed Alex P. Kealon, played by Michael J. Fox,
leaves home for a job at a prestigious New York brokerage firm. The episode deals wilh
how the rest of the family copes. Ties is produced by UBU Productions in association

with Paramount Television.
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ing a local show here in Chicago.”

Including the station investments last
year, 1988 saw Winfrey gain ownership of
The Oprah Winfrey Show trom WLS-TV, the
Capcities/ ABC O&O in Chicago. and pur-
chase an 88,000-squarc-foot  studio in
downtown Chicago. It was also Jacobs who
was responsible for taking the show into
national syndication in September 1986.

Completed in August ot last year, the
deal that brought the show under the Harpo
Inc. banner has been described by Winfrey
as a “'win, win. win’’ situation for the three
parties involved. Harpo Inc., ABC and
King World. The deul. in addition 1o giving
ownership and control to Winfrey, guaran-
teed ABC that it would have the show
through 1993 on its O&0O’s. and continued
1o give King World the worldwide distribu-
tion rights. The total license fees of the
show for the 1989-90 season will reportedly
total $109 million, with Harpo's take esti-
mated as high as $30 million.

Seen in more than 190 markets in the
United States, the number-one-rated talk
show in syndication and the third-highest-
rated syndicated show overall, The Oprah
Winfrey Show is aiso being scen on a test
basis in Great Britain. A deal to bring the
show to that country on a permanent basis
*‘is almost done,”” said Jacobs.

According to Fred Cohen. president,
King World International, “‘the show has
been airing on [TV Network’s channel four
since late last year.”” The show now airs on
Tuesdays and Wednesdays at 3:40-4:30



Harpo’s new
production
studio, future
home of
‘Oprah Winfrey
Show’
p.m. Cohen said the channel ‘‘selects
which episodes they want to air, based on
which ones are best for the U.K. audi-
ence.”” Starting in June, the show will get
an additional broadcast when a late-night
version airs in addition to the afternoon
time slot. Discussions to bring the show to
Great Britain on a longer-term basis were
described by Cohen as “*very good,”" and
completion of that deal could come in the
next few days. Cohen also said that King
World has received strong interest in the
show from other countries. In addition to
The Oprah Winfrey Show, Jacobs is also
interested in bringing Harpo Productions
product to the overseas market by way ot
toreign co-ventures. “"I'll be going to Lon-
don in April,”” he said. “‘l received some
very nice overtures while 1 was at
NATPE.”

Last September., Winfrey, with Jacobs
and King World as co-investors. purchased
Swdio Network, a TV and film production
complex. Renamed Harpo Studios, the fa-
cility houses three studios. screening
rooms. a kitchen, and paint and carpentry
shops. Although much of the studio is oper-
ational now, Jacobs said that Harpo is
building a new 10.000-square-foot studio
where The Opraih Winfrey Show will begin
taping next January. The show is still pro-
duced where it originated. from WLS-TV.
The new studio '‘is exclusively for the
show and will have its own downlink,”’
said Jacobs. The remaining portion of the
studio will be used to produce all forms of
television as well as theatricals. **I’'m going
to do it all,”” said Wintrey when asked if
there were areas that she will concentrate
on in terms of production.

Although Wintrey says she doesn’t have
a contract with ABC for lirst refusal ot her
productions, she nonetheless gives them
that opportunity. **I'm more inclined to go
to ABC because I'm loval and because I’'ve
had a really good relationship with [Capci-
tiecss ABC Chairman| Tom Murphy and
[President] Dan Burke, thev would be the
first [ would consider.”” she said. “‘You
don’t need a contract to make you play
fair.’

The next project trom Harpo Productions
will be Kaffir Boy, the adaptation of Mark
Mathabane s autobiographical account of a
young black boy growing up in South Afri-
ca’s apartheid sysiem. ‘‘Discussions are un-
der way with the networks.”” said Winirey,

“‘and after Brewster, discussions will be

LX)

much easier.

In February, Winfrey further expanded
her business interests. when her restaurant,
Eccentric, opened in downtown Chicago.
Despite all the growth of the past year,
Winfrey says that the added responsibilities
have not been a burden on her time or her
creative energy. ‘‘I'm not a person who
ever feels a lot of stress,”” she said. *‘Doing
the show is like breathing, it’s about the
most natural anxiety-free thing I do all day.
The rest of the things that I do, I do as part
of my responsibility to this business, which
is to do good work.” O

PierceSilverman:
Former top ABC
executives team up

New company will produce live and
taped programing for variety of media

Television veterans Fred Pierce and Fred
Silverman, who worked closely together at
ABC during the 1970s as network presi-
dent and head of programing, respectively,
have joined forces once again.

The two executives have formed Pierce-
Silverman Co., a self-financed production
entity that will focus on original live and
taped programing for the networks, cable,

Pierce
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syndication and home video. Mack Ander
son, formerly of KABC-TV Los Angeles, wil
be PierceSilverman’s vice president of pro
duction, responsible for the company’s day
to-day operations.

*‘Fred and [ looked at the entire land
scape and saw a need for the kind of com
pany that spectalizes 1n live and taped pro
graming of all kinds,”” Silverman tol
BROADCASTING. ‘‘Looking at first-run syn
dication and cable, both basic and pay,’" h
added, “‘we think they are the most effi
cient, flexible program forms of the future
And Freddy and I thought it would be a Ic
of fun to work together again.”

The impetus for the two television execu
tives coming together involved a ‘‘multi
plicity of factors,’” said Pierce, ‘‘the leas
of which was the need for financing. It’s
private venture, and whatever financing i
necessary we’ll provide ourselves.”

*‘Realistic goals” for the first year, ac
cording to Silverman, include two to thre
strips on basic cable, two to three recurrin:
specials with the potential 10 lead to series
a game show, and a talk show of som
kind. Within the next two weeks he an
Pierce expect to announce a major, long
term network deal for late night involving
‘“‘personality.”’

According to Pierce, the company’
“*primary emphasis’” will be on talk, come
dy, variety and reality-based programs an
new personalities. The concentration o
live and taped shows does not preclude th
company becoming involved in other form
such as television movies or dramatic an
comedic tare. ‘‘if appropriate,”’ Pierc
said.

There are about a dozen projects of vari
ous types presently in the works, Silverma
said, including a movie-of-the-week serie
for ABC entitled The Jury. for which Abb
Mann is now writing the prototype script
PierceSilverman also just concluded a de:z
with Dr. Ruth Westheimer to produce
video on sex education aimed at school ag
children. “‘Our intent is to come up with th
equivalent of what Jane Fonda did with he
physical fitness tapes,”’ said Silverman
who is currently shopping for a home vide:
company interested in producing the prc
ject.

PierceSilverman is also developing a lat
night series for Lifetime called Late Date
which Silverman describes as “‘David Let

Silverman
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Returning veterans

MCA TV announced last week that it
will distribute new episodes of both
Dragnet and Adam-12. The Arthur
Company, which produces The Mun-
sters Today for MCA TV, will also pro-
duce both new shows. A spokesman
for the company said that casting is
under way for both shows and produc-
tion will begin when the cast is in place.
NO launch cate for either show has
been set.

terman meets Saturday Night Live meets
Larry King: it’s more like a drive time radio
show than a television program.’” The one-
hour strip is scheduled to debut in the fall.
Anderson, who will be based in PierceSil-
verman’s Los Angeles office (the company
will also maintain offices in New York)
served as executive producer for KABC-TV’s
Hollywood Close Up and producer-director
for the station’s Eye on Hollywood. He also
served as executive producer on more than
500 episodes of Eye on L.A.

Between them, Pierce and Silverman
have been involved in many program forms
and delivery systems. During his ABC ten-
ure. Pierce was involved in the acquisition
and development of ESPN, Lifetime and
the Arts and Entertainment Network, as
well as the development of such informa-
tional shows as Good Morning America,
20/20 and Nightline. He is currently the
head of his own Frederick Pierce Company,
which will continue to operate along with
the new venture.

Silverman has also served as president of
NBC und head of programing for CBS. His
Fred Silverman Company, which will also
remain in existence, is responsible for such
shows as Matlock, In the Heat of the Night
and Father Dowling Mysteries. a

Stringer says
original cable
programing runs
gamut from A to C

In speech to ATAS, CBS/Broadcast
Group President takes issue with
1990's as cabhle decade, suggests
access shows fill vacuum between
news and prime with “vacuum”

While extending an olive branch to the cre-
ative community and studios, Howard
Stringer. president. CBS/Broadcast Group,
took a switch to cable and syndicated pro-
graming.

Stringer, addressing an Academy of

Television Arts & Sciences lunch gathering
in Los Angeles last Monday, referred to a
remark attributed to Ted Turner, that ‘‘the
1990°s would be the decade of cable.”” In
response, Stringer asked “‘If cable televi-
sion is the answer, then what is the ques-
tion? Consider the cable spectrum closely,”’

he said, ‘*and you’ll tind that the amount of

truly original programing runs the gamut

from A all the way to B, well, all right, to
C. Movie channels aside.”” he said, “‘the
cable listings offer mostly what I like to
think of as the three R's of cable—rock
videos, reruns and ‘restling.’

Of syndicated fare in prime access,
Stringer said: **Wider choices are not nec-
essuarily better choices’’ and characterized
the programing in that time period as
*‘hours and hours of televised tedium Mon-
day through Friday, filling the vacuum be-
tween news and prime time with vacuum.

“Twenty years ago,’ he said, ‘‘the
FCC. in its own brand of optimism, took
the time period away from the networks lo
encourage diversity of production and 10
allow local stations the opportunity to de-

Stringer

velop community broadcasting, a worthy
goal. Now I'm not one to argue against a
leisurely spin betore dinner with the Wheel
of Fortune, nor do | mind placing my life in
Jeopardy, but somehow, those FCC ideal-
1sts of long ago couldn’t have predicied the
dainty little tabloid treats of today.’
While Stringer cautioned that he was not
suggesting that prime access be turned back
over 10 the network—"*1'm not being sui-
cidal”*—he suggested that the way ““out of
our [the networks’| dilemma is more cre-
ativity, not more programs.’” As an exam-
ple of the type of quality that he was talking
about, Stringer, not surprisingly, men-
tioned CBS’s Lonesome Dorve. which won
critical acclaim and ratings success. “‘Is it a
coincidence that Lonesomme Dove was pro-
duced outside the standard network-studio
channels? [sn't it possible that Motown and
Qintex didn’t know the sterotypes, cliches
and compromises with which we’re ull so

comfortable. because they re relative new
comers to the nuances of our collaborative
enterprise? " he suggested.

On the relationship between the studio:
and the networks, Stringer said the two an
‘“inextricably intertwined. and the weaken
ing of the network business. even il il re
sults in short-term gains tor you, will ulti
mately damage our common ability u
finance, create and distribute the most ver
satile entertainment programing available i
the world.’

Characterizing the negotiating proces
between networks and studios as ‘‘duelin
when we should be dealing with each oth
er,” Stringer cited a recent example when
after the network agreed to major increase
in the license fees for the renewal of
show, he was told by one studio executiv
““‘that the size of the increase was in part {
penalize us for alleged problems in our relz
tionship.”’

Citing “*excessive controls and interfer
ence,”’ in the form of ‘'second-guessin
creative judgments and causing delays.” a
problems the creative community has ider
tified with CBS in the past. Stringer saic
“*Kim [LeMasters. President. CBS Enter
tainment], Barbara [Corday. senior vic
president, prime time programs], and | ar
committed to continue to improve and re
fine our relationship. ™

Remarking on the Time-Warner merge
and the ongoing consolidation within th
industry. Stringer said, “*it is surely a litt]
disingenuous for Hollywocod to tell the net
works that nothing has changed in the las
two decades and that we alone among a
media companies should be bound by 2C
vear-old rules, while you race, untettered
toward the future.” [

New shows on
laugh track

Networks display their programing
wares for advertising agencies

The networks last week laid their develor
ment trump cards on the table for the adver
lising agency community. More than ever
agency executives said, the primary focu
of those programs is comedy—in terms ¢
both quantity and quality— with big gun
such as Me! Brooks and Rodney Dunge:
{ield (NBC). Dan Aykroyd (CBS) and Ste
phen Bochco (ABC) developing halt-hou

17

Surprise visit

[ MacNeil/Lehrer Productions and noncommercial wera-Tv Washington, co-producers of
| the five-part documentary series, Learning in America, expected Chrysler Corp. Chair-

important kind of corporate giving.

man Lee |lacocca to attend, as he did, its March 21 Learning in America reception at the
Lafayette Center in Washington. After all, as sole underwriter, Chrysler had invested $3.9
million in the series, which will debut nationally at 9 p.m. ET tonight (March 27).
The producers were surprised, however, when a perhaps even more recognizable
national figure, First Lady Barbara Bush, dropped in on the party. The First Lady, whose
elforts to improve literacy among U.S. citizens have been highly publicized, had been
given a "sneak preview” of tonight's debut installment, “and I'm impressed,” she said.
Specifically complimenting weta President “Ward Chamberlin and the crew of Washing-
ton's own fine PBS station,” she called Chrysler's “efforts for education...the most
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Out of the blocks

The initial outing for two new CBS Monday night comedies, Live In and Heartland,
premiered last week 1o less than spectacular numbers. Live In, airing at 8 p.m., scored a
12.6 rating and 20 share, placing third in the time period behind NBC's ALF and ABC's
MacGyver, which scored an 18/28 and 12.9/20 respectively. Heartland, airing from 8:30-
9, also placed third with a 12.4/19, behind The Hogan Family, which scored a 16.4/25,
and the second half of MacGyver, which improved to a 15.7/24. The average rating for
Ihe two new shows is just below the average rating that the 8-9 p.m. time slot had been
receiving, with Newhart at 8 p.m. and Kate & Allie at 8:30. Bolh Newhart and Kate &
Allie have moved to later time slots, 10 and 10:30 p.m. respectively

The two new shows are a product of the network's atiempt to appeal 1o a younger
audience, especially at 8 p.m., where previous attempts have been moslly unsuccessful
Ot the five comedies that the network premiered last fall, only Murphy Brown survives

New soap from Sussman. The first daytime serial featuring a black family as one of the
"core” families (around which story lines develop) debuts today (March 21) on NBC
(there are two feeds: ncon-12:30 p.m. and 12:30-1 p.m.)

The series centers on three generations of two Chicago families—the Marshalls, who
are black, and the Whitmores, who are white. Pat Crowley (Dynasty), Taurean Blacque
(Hill Street Blues), Joan Pringle (White Shadow), Lynn Hamilton (Sanford & Son), Gail
Ramsey (General Hospital) and Andrew Massett (Days of our Lives) head the cast

Generations was created by Sally Sussman (The Young and the Restless), who will
serve as excutive producer and head writer. The show is being produced at NBC Studios
in Burbank, Calif., by her company, Old Forest Hill Productions, in association with NBC
Productions. In a recent press interview, Sussman said she did not create the program
specifically with the notion of being the first to focus on a black family. “The fact that they
are black is almost incidental to the concept of the show,” she said. "What we hope to do
is to be able to tell stories about all the generations, not to necessarily focus on just the
young people or the older people. but to focus between the relationships and the

differing classes and their struggies and the way that they are dealing in the 1990's "

comedies.

Even the one-hour programs in develop-
ment this time around are more “‘'light-
hearted’" than ever, in an effort to duplicate
such past successes as Remington Steele,
St. Elsewhere and Moonlighting. Example:
Fred Silverman has developed Loose Can-
non for CBS, in which radio personality
Shadoe Stevens plays a ‘‘lunatic cop’™ not
unlike the Mel Gibson character in **Lethal
Weapon.™’

Another example is a project from Via-
com, also for CBS, called Snoops, in which
husband-and-wife team Tim and Daphne
Reid star in a “*Thin Man-type’” detective
series. NBC is very high on a Frank Lupo
project described as an ‘‘action/humor’
program called Hardball, about an unlikely
pair of street cops.

Of the 110 development projects an-
nounced by the three networks and Fox
(BROADCASTING, March 20). there are 60
comedies and 50 dramas. But advertising
agency exccutives came away with the im-

pression last week that in all cases the em-
phasis on comedy was even greater than
those numbers might indicate.

“*All three [major networks] are very
heavy on comedy this season,” said Paul
Schulman, president, The Paul Schulman
Co., a New York media buying company.
““They’re all looking to better their 8 p.m.
time periods, particularly CBS,” said
Schulman.

Barbara Corday, senior vice president,
prime time programs, for CBS, agreed, tell-
ing agency executives that the network’s
priority next season was to draw younger
viewers, who have proved elusive to CBS
over the years, ‘“We are open to new ideas
and we’re not playing it safe,”” Corday told
her audience. Picking shows that will **pop
at 8 p.m.”” is a key objective, she said.

Of all the presentations last week, CBS
seemed to make the biggest impression,
agency executives said: “*They get the most
improved player award for this develop-
ment season,”” suggested one observer.

And the credit for that was given to Cor-
day, who in the past seven months since
joining CBS has put together a new team,
including Tim Flack, vice president, come-
dy development, Jonathan Levin vice presi-
dent, drama development, and Pat Faul-
stich, vice president, motion pictures for
television and mini-series. .

““CBS in particular seemed a lot further
along in terms of what it’s trying to do,”
said Steve Grubbs, senior vice president,
national broadcast buying, BBDO. ‘‘CBS
sent out a clear message,’” said Paul Isacs-
son, executive vice president, broadcast
programing and purchasing, Young & Ru-
bicam. *‘They have a2 new team in place
that is learning to work together [and has]
built a new bridge to the better producers in
Hollywood.”’

NBC was credited by most for doing its
usual first-rate development presentation
for advertisers. And Fox impressed many
with the much-improved depth of its devel-
opment effort. ““It looked like they were
programing for five nights instead of just
three,” noted Grubbs of BBDO.

ABC’s presentation, however, scemed (o
lack the normal luster and substance this
year, according to some in attendance. No
doubt the presentation was not helped by
the news on the morning of the network’s
presentation (March 23) that Branden Stod-
dard was stepping down as head of the
entertainment division (see ““Top of the
Week™).

“‘Generally speaking, their's was not so
hot,”” said one senior agency official of
ABC's presentation. Added lsacsson of
Young & Rubicam: **ABC did not send a
clear message. I don’t think the ABC peo-
ple had you walking away with a more
positive feeling. The comedy locked
good.”” He added that the Stoddard an-
nouncement ‘“might have affected the en-
thusiasm they normally convey.’

But as Paul Schulman points out: “*At
this point you really can't tell what will or
won’t work. These presentations are sort of
a general indicator of whether the networks
are investing the dollars to remain competi-
tive or improve their current status. And
based on what we saw, the money is going
to be spent.””

More than half of the individual network
development projects have been reported.,
including both the entire lineup on FBC and
CBS slates (BROADCASTING, March 20), as
well as ABC's drama development

SyndicationaMarketplace

From the Heart, half-hour original first-run strip, will begin month of
testing on June 5 on King World R&D Network, alliance between

King World and six station groups to test and develop first-run

programing prior to national syndication. Groups include Post-
Newsweek, Scripps-Howard, Gillett, King Broadcasting, Group W
and Midwest Communications. Show, hosted by Gloria Loring,
incorporates talk segments with people re-enacting true stories.
Jeremy Fox and Michael Hifl serve as executive producers for Mac

Il Productions. the show's producer.
o

Your Home. Worldvision Enterprises’ consumer home improve-
ment series, has been cleared in more than 40 markets, including
wikyc-1v Cleveland; komo-Tv Seattle; wims-tv Milwaukee, and wsmv-Tv

World Events Television said it has cleared animated Denver,
The Last Dinosaur, which debuts as strip next fall, in 78 markelts
covering 60% of country. Show has been cleared by 18 of top
20 markets, including on all seven Fox-cwned stations.

Nashvilie, representing more than 40% of country. Show is a Laurel
Entertainment production in association with Worldvision.

GGP's Joel Siegel's Road fo the Academy Awards syndicated
special has been cleared in 115 markets, representing 75% of
counltry. Special, being shot on location in Hollywood, New York
and Las Vegas, has been cleared in 23 of top 25 markets. 18 of
which are ABC affiliates.

[m]
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{(BROADCASTING, Feb. 13).

NBC started oft the season with the most
comedies in its schedule, 14, and currently
has the most in development, 19, followed
by CBS’s 18 and ABC's I5.

The most ““distinctive”” comedy projects
at NBC, as described by Perry Simon, se-
nior vice president, prime time series, in-
clude four series commitments:

B Nuit House. developed by Mel Brooks
for Walt Disney Television. about the zany
goings-on in a New York City hotel.

B Morton’s by the Bay. from Weintraub En-
tertainment and NBC Productions, stars
Nell Carter as secretary to the owner of a
banquet hall.

B FM, from MTM, stars Robert Hays as the
harried program director of a small public
radio station.

B Nikki & Alexander, a Night Court spin-
off from that show’s executive producer,
Reinhold Weege. ahout a beautiful Russian
immugrant and the Washington bachelor (Tim
Matheson) she becomes involved with.

In the pipeline for next mid-season are
three additional adult comedy series com-
mittments to Bill Cosby and Carsey-Wer-
ner, Gary David Goldberg, and Peter Ca-
sey, David Angel and David Lee.

The network’s drama highlights include
three series commitments:

B Orleans, a new drama from Terry Louise
Fisher. her first since L.A. Law. about two
New Orleans tamihes (Touchstone).

8 Hardball, Frank Lupo project about a
mismatched cop team (Columbia and NBC
Productions).

8 Hanna, a new Michael Mann cop show,

Clark in 1950's

nights.

1957.

chance.'

New bandleader. American Bandstand, a television
staple for the past 37 years, is undergoing two major
changes. Last week, Dick Clark, host of the show for
the past 33 years, announced that this will be his last
season. In addition, the show, which started on ABC
and has been syndicated since September of 1987,
will move to the USA Network beginning April 8 (at
noon to 1 p.m.).

Clark, who became the show’s sole host in 1956,
said in announcing his retirement from the show: "This
is actually an exciting day for me. After 33 years |
finafly decided it was time 10 give somecne else a
' During the show's premiere broadcast on
USA Network, Clark will turn over the microphone 10
his successor, David Hirsch, a 26-year old Detroit
native who was selected for the hosting job after an audition. Prior to his appointment,
Hirsch had been working at dick clark productions as a segment producer for USA
Network's USA’s Camp Midnite, a late night talk show that airs on the network on Friday

The show began its run in September 1952 on wriL-Tv Philadelphia, with Bob Horn and
Lee Stewart as its hosts. The show, with Clark as its host, began airing on ABC in August

based in Los Angeles.

At ABC, there are three comedy series
commitments in the hopper for next fall:
B Stephen Bochco’s first project under his
new exclusive agreement with ABC—Doo-
gie Howser, M.D., about a 13-year-old wun-
derkind who is a medical intern.

B 'm Here, a coming-of-age series about
an aspiring filmmaker (Reeve Entertain-
ment).

8 A Jackie Mason project, untitied, about a
retiree who discovers a second career work-
ing with inner-city youths (Carsey-Wer-
ner).

Other ABC comedy highlights:
B Ciub Fed, from Garry Trudeau, a satire
about @ minimum security prison (Univer-
sal).
B A Girl's Life. about a single psychologist
and the mother who wonders why she can’t
find “*Mr. Right"’ (Imagine).
B A Perfect Strangers spin-off. Family
Matters, with Harriet, the outspoken eleva-
tor operator (Jo-Marie Payton-France) lead-
ing an ensemble cast (Lorimar).
| Past Imperfect, with Howie Mandel, is
about a 30-year-old at a turning point in his
life (Castle Rock). a

NBC won the prime time week (ended March 19) with a 15.4 raling
and a 25.2 share. ABC came in second with a 13.1/21.5, while CBS
pulled in a 12.7/21. ABC's Roseasn ne took the top spot for the week
Nielsen Net Show

1 26.1:38 A Roseanne

2 24239 N Cosby Show

3 23536 A ABC Sunday Movie

4 227736 N Dillerent world

S 22535 N Cheers

6 22338 C 60 Minutes

7. 20.4/30 A Wonder Years

8. 20334 N Goiden Girls

9. 20.2/32 A Who's the Boss?

10 19530 A Anylhing But Love

1 19532 N Unsolved Mysteries

12 18632 N Empty Nest

13 18529 N Dear John

14 18127 C CBS Sunday Movie

15 17.934 N Hunter

16. 17.829 A Growing Pains

17 17.7/28 N Night Courl

18 17.4/26 N In the Heat of the Night
12 17030 C Knots Landing

20 17.026 N Matiock
21. 16.8/26 N ALF
22. 16.4726 A Head of the Class
23. 18.225 C Designing Women
24. 16.2/25 C Murphy Brown
25. 16.0/26 N NBC monday Movie
26. 158/27 C Jake and the Fatman
27 15.8/27 N Amen
28 15.8/24 N Hogan Family
29. 15.4/27 A Fult House
30. 152123 A MacGyver
31 151723 N NBC Sunday Movie
32 14.4/22 N Family Ties
33 14323 N My Two Dads

34 14,025 A Perfect Strangers
© 1989 Nielsen Media Research, Arbilron

NBC wins week 26; ABC, CBS tie for news win

with a 26.1/38, bumping NBC's Cosby to second (24.2/39).
In the evening news race, ABC and CBS tied for first with a 10 4/
20. NBC had a 9.6/19.

Nielsen [a] Net [a) Show Nietsen Net a Show

35 14.024 N Midnight Caller 69, 77114 C  West 57th

36. 13825 N 227 70. 71112 F 21 Jump Street

37 13.7/23 A Mr. Belvedere 71 6.7/11 A Great Ciccuses of the World

38 13.2/23 A thinysomething 72 68.3/11 A Heanbeat

39 13.1/24 A 2020 73 6.0/10 F Cops

40 13112 C Dallas 74 5911 A Murphy's Law

41 13120 C Kate and Allie 75. 5219 F Reporers

42 13.022 A Just the Ten of Us 76. 42/7 F Beyond Tomorrow

43 13.0/20 C Newhart 77 39/6 F Garry Shandiing Show

44 12922 N LA Law 78. 3.0/4 F Tracey Ullman Show

45 125720 A ABC Mysiery Movie 79. 264 F  Duyet

46 11.821 C Falcon Crest

47 11.518 C Paradise *

48. 11417 A Over the Edge Cassandr as

49 11.4720 N Nightingales (week ending March 12)

50. +1.3/18 C CBS Tuesday Movie

51 10817 A Coach Rtg. Show Stns. Covg
52 10916 F  Married..With Children

53 10.9/19 N Father Dowling Mysteries ; lg'g ‘JNJQ,E?,',S' Fortune (Syn.) g::g gg
54. 10717 A Hooperman EL I e To7 a7
55. 10.7/17 C  Murder, She Wrole 1 101 Star ¥rek 237 97
5? 10.417 C 48 Hours ) 5. 96 Oprah Winirey Show 213 98
57. 10.3/18 C Beauty and the Beasl, special ps 0.4 Wheei of Forlune (Wknd) 211 a3
58. 10.3/16 F  America’s Most Wanled 7 7‘4 Entertainment Tonight ’ 164 a2
59, 10.2/18 A China Beach ' "

80. 9816 N Magical World of Disney eI 8:;’;:‘[‘12""3" o =
61. 9.6/17 A Mission: Impossible 10, 6.9 Geraido 194 b
o WoThe (R 1. 6.5 People’s Court 189 94
84 8815 C world Figure Skating Champ. 12 madl 8;‘%”% daa’;"(b%cne_‘gﬁs)pec'a' H -
85. 84/14 C Hard Time on Planet Earth 14' 5'7 Duckrales T 184 94
55, 8215 C Beauy and the Beast 15. 5.6 War of the Worids 224 9%
67 8.1114 A Man Called Hawk ’ .

68. 7.913 A Fught-Navigator, part 2

" Nielsén syndicaled weekly pocketpiece

The tollowlng program is included, bul ne! ranked: World Wres-
ling Federation, 9.4, 240 stns.. 97% coverage,
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ON THE Roab To

HDTV

NAB

In preparation for the annual National Association of Broadcasters
convention, BROADCASTING is presenting a weekly feature lobking ahead to
the various technological offerings that will occupy the equipment exhibit.
This week: High-definition television.

vents seem to suggest that the

chances for worldwide adoption of

the 1.125/60 high-definition pro-
luction system (also called SMPTE 240M)
wre growing dim. The Sixth World Confer-
:nce of Broadcasting Unions. a meeting of
he major broadcasting organizations of the
wvorld, concluded in Washington recently
hat consensus on HDTV equipment is not a
ealistic near-term goal (BROADCASTING.
March 20). Some believe their finding is a
sreview of what to expect at coming meet-
ngs of the CCIR (International Radio Con-
sultative. Committee).

But the amount of equipment built for the
1.125/60 format continues to grow and be-
:ome more refined. That will be evident at
he National Association of Broadcasters
Convention in Las Vegas. April 29-May 2.
High-definition cameras. videotape record-
:rs and other 1.125/60 gear will be on dis-
slay at three different venues: the NAB
:xhibit floor. NAB's special HDTV exhibi-
ion of transmission and production equip-
nent. and at the HDTV Production Expo
‘89, which is being held concurrently with
:he NAB convention at the pavilion of the
Tropicana Hotel.

The NAB-sponsored HDTV exhibit is
seing billed as ““the world’s largest collec-
iave display of advanced television broad-
sasting equipment.”” It will have all of the
same elements of last year's exhibit. enti-
tled **Tomorrow's Television.’" only more
of it. At 22.000 square feet it will be more
than twice the size of last year’s HDTV
room. In fact. this year's ““HDTV room™
will be two rooms. with additional displays
to be set up across the hall in the Las Vegas
Convention Center where the press room
was located during NAB "88.

“This year's demonstration is going to
be much mare vriented toward the concept
of how to get the signal to the home,™" said
John Hathe of Turner Enginecring Co..
which is designing. installing and managing
the HDTV exhibit for NAB for the second
year in & row. Most of the groups that have
proposed transmission systems to  the
FCC's advisory committee on advanced
television services will be there with the
latest advancements in their systems. The
groups that have reserved space are: A-

Vision. Faroudja Laboratories Inc., Intelvi-
deo, the New York Institute of Technology,
Japan Broadcasting Corp. (NHK), Nippon
TV, North American Philips, the David
Samoff Research Center, Scientific Atlanta
and Zenith Electronics Corp. Last year,
only five groups were represented.

Features from last year's HDTV exhibit
that return will be the “’living room of the
future’” display and an expanded array of
other prototype consumer VCR's and vi-
deodisk players. NAB officials, who were
in Japan last month to discuss several
HDTV-related issues with government and
industry there. secured promises for several
consumer equipment loaners. The living
room of the future will be located in the old
press room area where there will be "“better
sound isolation capability than we had last
year and also more space for people to sit
and view."" Hathe said.

The NAB exhibit will be the control cen-
ter for the routing of fiber optic transmis-
sion of HDTV software to the *"living room
of the future™” and to an HDTV theater that
will be located off the main exhibit floor
area where the technical conference is to be
held. Like last year, an Eidophor projection
system will display the high-definition pro-
grams on a 40-foot screen. The Grass Val-
ley Group is handling the installation of the
fiber. with cable donated by C-Cor.

Fiber is also being laid at the Las Vegas
Hilton. adjacent to the Convention Center,
where several of the formal ceremonies will
be held. Last year, a similar connection was
installed to transmit a speech by President
Ronald Reagan. which also marked the first
taping ol a President of the United States in
high definition.

Shure Brothers Inc. is installing a sur-
round sound stereo system for the Eidophor
theater. Others donating equipment for the
exhibition will be BTS Broadcast Televi-
sion Systems, Chyron Corp.. Bell Commu-
nications Research (Bellcore). Dynair Elec-
tronics Inc.. Matsushita. Mitsubishi, Magni
Systems and Sierra Video Systems.

The HDTV Production Expo at the Tro-
picana is being sponsored by the HDTV
1.125/60 Group. an organization formed
last year by a number of U.S. -and Japa-
nese- owned firms to promote the use and
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acceptance of 1.125/60. Last year, Sony
Corp. rented the Tropicana Pavilion to
demonstrate its HDTV gear as well as its
new Library Management System. This
year the entire area will be devoted to
HDTYV equipment, not only from Sony but
from several others, including Canon,
Chyron Corp., Dynair Electronics, Fu-
jinon, Grass Valley Group, Hitachi, lke-
gami Electronics, Mitsubishi, Magni Sys-
tems, NEC America, Nikon, Panasonic.
Panavision, Quantel, Rank Cintel. Rebo
High Definition Studio, Sanyo Fisher,
Sharp, Shima Seiki. the graphics division
of Symbolics, Telettra, Tektronix, Toshiba
America, Ultimatte Corp., Scientific Atlan-
ta, JVC and VTE Digital Video.

The companies will work together to
demonstrate several different HDTV tech-
nologies, including HDTV-to-film transfer.
movie production with 1,125 equipment.
post-production techniques. down canver-
sion to NTSC and several other applications
for both TV program production and busi-
ness and industrial applications. Mini the-
aters will also be constructed for showings
of the latest HDTV productions. The Expo
will be open to all NAB attendees. Shuttle
buses between the convention center and
the Tropicana will run every 15 minutes.

The Tropicana will be the site where a
new HDTV equipment company. Rebo
High Definition Studio. will unveil its first
products. Rebo has been producing with
1,125/60 equipment in recent years and has
developed its own devices to complete pro-
jects when the necessary tools were not
available commercially. The studio decideu
to form a separate subsidiary. Rebo Re-
search, to handle manufacturing and mar-
keting of those developments.

Rebo will introduce three products. A
fiber optic transmission system. developed
with Meret Inc. of Santa Monica. Calif..
provides for lighter, less bulky and cheaper
cables, providing more mobility for HDTV
cameras during program production. For
the post production suite, Rebo has devel-
oped an HDTV framestore, initially de-
signed for control with a Macintosh 1l com-
puter. With Folsom Research. Folsom,
Calif.. Rebo designed an HDTV-to-NTSC
downconverter. which it claims to be small-
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er and more portable than earlier downcon-
verters. The company plans to begin taking
orders on all three devices during NAB.
Prices have not been set.

At last year’'s NAB convention. Sony
Corp. showed the largest array of new
1,125/60 equipment. So far the company
has not announced whether it will have any
new introductions. However, it has an-
nounced that it will show its HDC-300
camera, the first built with the SMPTE
240M colorimetry specifications. at the
Tropicana. Sony demonstrated the camera
at the Society of Motion Picture and Televi-
sion Engineers Television Conference in
San Francisco earlier this year (BROAD-
CASTING. Feb. 13).

An HDTV camera ot a ditferent type is

Rank Cintel's Mk Ill HDTV telecine

being introduced at the Tropicana by Nikon
Corp.’s electronic image engineering divi-
sion. The HQ-1500C is designed to take
still images from 1,125/60 video for print-
ing applications, rather than for broadcasts.
**It’s a one-tube camera with an RGB color
filter,”" said Victor Goldsztejn, Nikon sales
manager. Nikon will also introduce four
new HDTV lenses.

Graphics and effects equipment at the
Tropicana will include the animation sys-
tem already introduced by the graphics
division of Symbolics Inc. **We are the
only vendor that has a paint and 3-D ani-
mation system that outputs an HDTV for-
mat,”” said Symbolics’ Don Miskowich.
The price of the svstemn ranges from
£100.000 to $178,000, depending on

complexity.

Chyron Inc. is also returning an earlie
introduced item, the HD Scribe characte
generator, which will be at the Tropican
and the NAB display. Chyron has deliv
ered the Scribe to a number of facilities
including Rebo and HBO, for test pu
poses.

Faroudja Laboratories, which will b
demonstrating its EDTV transmission sy:
temn in the NAB exhibit, will also have
booth on the exhibit floor, where this year
will introduce its LD-1 line doubling sy:
tem. The system scans the 525 lines ¢
conventional NTSC progressively or ca
scan 1,050 lines interlace to produce
higher resolution picture.

Rank Cintel, Valley Cottage, N.Y ., wi
introduce a 1,125/60 version of its flyin
spot, high-definition telecine at the Trop:
cana. The system was introduced last ye:
at the International Broadcasting Conver
tion in Brighton, England, in the 1.250/5
format. Rank has announced that it wi
build the telecine, which converts 35 mu
film to high-definition video, to all HDT"
video formats developed, and is prepared t
build one for the proposed 1,050/59.94 sy:
tem.

Two companies are planning to introduc
HDTV test equipment. Tektronix Inc.
Beaverton, Ore., is unveiling a family ¢
HDTYV test signal generators, which will b
shown on the exhibit tloor, at NAB’
HDTYV exhibit, and at the Tropicana. Bot
1,125/60 and 1,050/59.94 versions of th
system will be shown at NAB. A 1,250/5
version has also been developed.

Next week: cameras.

ThemMedia

TCI, Daniels, McMullen play ball

New partnership of TCI, Bill Daniels,
John McMullen is buying out Daniels’s
interest and starting new services

Tele-Communications Inc., Bill Daniels of
Daniels & Associatesand John McMullen,
owner ol several professional sports fran-
chises, have formed a joint partnership that
is buying the interest held by Daniels and
McMullen in three regional sports services
and is planning to expand the regional
sports concept 10 upwards of six markets.

The move means TCI has weighed in on
the side of Daniels in what is increasingly
becoming a two-entity business. The NBC-
Cuablevision Systems-owned Rainbow Pro-
graming Services, which TCI at one time
contemplated joining, owns six sports net-
works outright, has contracted to buy a
seventh and has announced its inient to
launch services in the top 25 markets. But
its expansion plans may be curtailed by the
TCI announcement.

The three partners will fund the partner-

ship, with the budget yet 1o be worked out.
No terms were announced, but sources said
Daniels and TCI have close to an equal
share of the partnership, while McMulien’s
portion is smaller, along the lines of a limit-
ed partner. It’s believed the partnership’s
cupitalization will be upwards of $100 mil-
lion.

The deal does not include TCI's existing
or planned regional sports services. Its KBL
in Pittsburgh carries the Pittsburgh Pirates
and Penguins, TCI carries the Utah Jazz on
a channel in Salt Lake City, and TCI affili-
ate Cencom carries the St. Louis Cardinals
on a pay-per-view basis.

TCI and Viacom have launched a sports
network in the Pacific Northwest, but were
recently stymied in their bid for the Seattle
Mariners, which took a larger deal with
KSTW(TV) Tacoma. The network carri¢s col-
lege sports and is working on a deal with
the Supersonics. TCI and Viacom also have
discussed launching a network in the Bay
arca.
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According to Daniels’s Bob Russo, the
new partnership will buy Houston-bases
Home Sports Entertainment outright
HSE’s 49% of Sunshine Network, based i
Florida and locked in a battle with Sports
Channel there, and 50% of Prime Sport
Network, serving the Rocky mountain area
United Cable owns the other 30%. (Prime
Ticket, 83% owned by Bill Daniels, won’
be part of the partnership at the moment
but, like TCI's regional sporis services. it":
likely to join the group for advertising anc
program sharing purposes. Now tha
SportsChannel has bought the Z Channel
Daniels and Dolan will also be going heac
to head in Los Angeles.)

HSE, PSN and Sunshine serve 3.9 mil-
lion subscribers in 11 states. but once TC]
completely rolls out those services to it
systems, that figure is expected to rise tc
5.5 million. Including Prime Ticket, the
partnership expects to serve nine million
homes. There will also be automatic growth
as HSE shifts from a pay and basic service



to a basic-only service in Texas. That shift
will add an estimated 500,000 subscribers,
said Dick Barron, HSE executive vice pres-
ident.

A shift from pay to basic would normally
put pressure on the wholesale costs paid by
operators. Rising rights fees have been at
the heart of contlicts between programers
and operators over whether sports services
should be on basic or pay. Barron said HSE
has begun discussions on shifting the ser-
vice with operators, but doesn't foresee the
cost structure as a major problem. HSE has
new six-year rights deals with the Houston
Rockets and Dallas Mavericks, he said, and
a 10-year deal with the Astros. which is
owned by McMullen. Additionally. adver-
lising revenue will also relieve some of the
cost pressure.

The partnership is looking at up lo six
narkets to launch regional sports opera-
ions, including two where TCI is domi-
1ant, a source said. What's needed, the

partnership believes, is a core of 1.5 mil-
lion cable subscribers and enough profes-
sional and college sports teams with rights
fees that won’t force the programing off
basic.

HSE’s fledgling TVRO business meshes
with TCI's satellite authorization arm. HSE
sells HSE, Sunshine, Home Team Sports
and Pro Am Sports within their respective
territories to TVRO owners and has roughly
30.000 subscribers. That will expand to
more territory and possibly more networks
under the new partnership.

HSE also has room to grow at its Sports-
Com facilities in Houston. That center
serves as master control, handling account-
ing. programing, trafficking, uplink and
operations of Sunshine, PSN and HSE,
leaving those services to deal only with
event production, ad sales and cable affili-
ate sales. The centralization saves money
and will make it cheaper to launch other
regional operations. Barron said the Hous-

ton facilities have room for four more mas-
ter control rooms.

The partnership also plans to put together
a national rep firm, either in-house or
through an out-of-house exclusive deal, to
sell advertising across all the networks. The
nine million figure could grow even more if
other regional networks TCI contemplates
get off the ground and are included in the ad
buys. The rep firm would sell national,
regional and local avails across all the net-
works.

Peter Barton, TCI senior vice president,
and former Daniels & Associates executive
Tom Marinkovich will be the general part-
ners in the venture. Ed Frazier, a six-year
executive with HSE, will be president and
chief executive officer of the venture, re-
porting to Barton and Marinkovich. Barton
said the partnership would expand program
exchanges between Daniels-affiliated and
nonSportsChannel-affiliated regional sports
networks. o

Cable celebrates itself

April marks third annual National
Cable Month, with industry set to
promote programing by highlighting
different services and boost
subscribers through promotions

The cable industry is gearing up for Satur-
lay’s launch of the third annual National
Cable Month, with promotions highlighting
he individual networks and expansive con-
sumer marketing campaigns to bring in new
subscribers.

The theme of the campaign, "“Thirty

Days of Great Nights,"” refers to the cable
programing networks that are highlighted
cach day of the month (see chart), begin-
ning with Nickelodeon/Nick at Nite on
April | and ending with The Disney Chan-
nel on April 30.

Many of the programing networks have
scheduled premiere events for their as-
signed nights. On April 3, C-SPAN will
carry a three-hour retrospective of its 10
years covering Congress and public affairs
events. Showtime premieres ‘‘Shoot to
Kill,”" starring Sidney Poitier, on April 8.

Black Entertainment Television will carry
its first live program from its new Washing-
ton studios, an edition of Video Soul, on
April 14.

" Lifetime presents the first made-for-cable
episode of the The Days and Nights of Mol-
ly Dodd on April 17; HBO debuts The Si-
mon Wiesenthal Story on April 23, TNT
debuts The Margaret Bourke-White Story
on April 24; The Nashville Network pre-
sents its second annual Viewer’s Choice
awards on April 25, and the USA Network
debuts its first made-for movie, The Forgot-
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The lineup for National Cable Month, with several dates featuring multiple networks
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ten, on April 26.

There will be several combination nights:
April 5 is special appeal programing (Nos-
talgia Channel, Travel Channel. FamilyNet
and Mind Extension University), Apnl [0
is shopping (Home Shopping Network, Ca-
ble Value Network, QVC and Shop Televi-
sion Network); April 13 features religious
services (ACTS, Eternal Word Television
Network. The Inspirational Network, Trin-
ity and the Vision Interfaith Satellite Net-
work). and April 29 has CNBC. Request
Television, Silent Network and Univision.

The National Academy of Cable Pro-
graming is distributing a 30-second preview
spot to systems to run in March, a 30-
second generic spot to run throughout
April. plus 30-second spots trom more than
40 networks, spotlighting their programing
on each featured night. The Cabletelevision
Advertising Bureau has distributed a special
tune-in kit. geared specifically tor the pro-
graming promotions throughout the month.
And the promotion service Prevue Guide
plans to carry a two-minute promotion of
each network each hour on the day they are

featured during NCM. The service will do-
nate $300.000 in advertising and program-
ing time to promote NCM.

Hund in hand with the spotlight on pro-
graming will be marketing pushes to gain
basic and pay subscribers. Margaret Dur-
borow, president of the Cable Television
Administrative & Marketing Society. said
she’s “very, very pleased with the level ot
participation of National Cable Month”
she’s seen, with the vast majority of cable
systems active. In nearly every one of the
top 25 markets, local co-ops, CTAM mar-

Nordic DBS. Less than one month after launching Japan's first
commercial communications bird, JCSAT 1, Arianespace is set to
launch the first Scandanavian-owned direct broadcast satellite next
Friday, March 31. With a first launch window scheduled from 9:29 to
10:20 p.m., Ariane Flight 30 is scheduled to deliver the Nordic
Satellite Co.’s satellite, Tele-X, into transfer orbit approximately 28
minutes after lift-off aboard an Ariane 2 rocket. As of the beginning
of this month, Arianespace, the French joint stock launch services
company first incorporated March 16, 1980, has booked 69 launch
contracts, 56% of them for European companies, 12% for U.S.

companies.

SatellitenFootprints

annually.

Built by the same Eurcpean consortium, Aerospatiale, that built
the French direct broadcast satellite, TDF-1, and the German DBS,

Tv-Sat, Tele-X is the product of a joint venture among Sweden,
Norway and Finland begun in 1983. The development, launch and
in-orbit control of Tele-X, as well as development of the ground
segment, have been entrusted to the Swedish Space Corp.
Equipped with three 230 w television channels, as well as two data
channels, Tele-X is designed to provide video services to 30 centi-
meter antennas to be marketed to consumers in the three countries.

Meanwhile, JCSAT 1, launched March 6 and co-owned by Ja-
pan-based C. Itoh & Co. and Mitsui & Co., and U.S.-based Hughes
Communications, has reached its assigned orbital position and is
undergoing verifications tests, according to Hughes, which said the
24-transponder C-band bird "is performing as expected” and is
scheduied to begin delivering television, voice and data services

on May 1.
(n]

New TVRO lobby. The American Home Satellite Association
(AHSA) has begun to solicit funding for the newly formed AHSA
Legal Fund, headquartered at 1000 Connecticut Avenue, N.W

Washington 20036, having retained the Iobbying firm Bracy Wil-
liams & Co. to represent the interests of satellite dish owners on
Capitol Hill. “Qur prime objective,” said association President Hans
Giner, “is to support legisfative initiatives to protect consumer view-
ing of satellite-distributed television and to guarantee fair access at
fair prices in a truly competitive market.” AHSA has engaged the
independent CPA firm of Coopers & Lybrand to audit the fund

&

Marketing the satellite advertising ‘network.’ One more fragment
of "bicycled" tape-format-delivered video—specifically, spot adver-
tisements—may be on the verge of extinction, if CycleSat Inc. has
its way. Having begun an eight-city marketing tour at the Whitney
hotei in Minneapolis on Feb. 10, CycleSat is out to make television
commercial delivery via satellite "a standard practice in the adver-
tising and television industries.” The tour will also reach Chicago,
Detroit, Los Angeles, San Francisco, Boston, New York and Dallas.

The Forest City, lowa-based company has conducted "four years
of intensive technological research and development,” now feeds
spot commercials to more than 380 TV stations and “is setting the
course for the satellite delivery of spot TV commercials that have
the same economy and quality of current network television pro-

graming,” said CycleSat President and Chief Executive Officer

Richard Conner.

More news is good news. Brightstar Communications last week

added more television programing to its trans-Atlantic satellite traf-
fic, initiating daily 35-minute transmissions of Visnews Ltd.'s LANA
(Latin America/North America) newsfeed from Great Britain to
broadcasters in North and South America via two Intelsat birds over
the Atlantic. Subscribers to international new$ package inClude
NBC-TV, Univision, Independent News Netwaork, the Christian Sci-
ence Monitor, the Canadian Broadcasting Corp. and the Nightly

Business Report.
(u]

Spanish buy. The Telemundo Group purchased its first occasional
satellile time aboard Pan American Satellite’'s PAS 1 earlier this
month when it broadcast the four-hour Carnaval Internacional de
Miami live from Miami. The Spanish-language program, described

a

IDB on-line to Moscow, Tokyo. Permanent facilities providing T-1
data, digital voice, facsimile and compressed video services be-
tween the U.S. and Moscow and the U.S. and Tokyo are now on
line, IDB Communications said. San Francisco, San Diego, Los
Angeles, Washington, Boston, New York and Philadelphia have
also been designated by IDB as international gateway cities, and
France, Switzerland, Israel and Hong Kong are included in the

satellite transmission service company's plans for ““near future inter-

national links.”

What started as a temporary Ku-band uplink outside Moscow to

as “an annual street festival and musical extravaganza,” originated
from Miami and was fed to broadcasters, hotels and cable systems

in Mexico, Puerto Rico, Brazil, Guatemala, Honduras, Costa Rica,
the Dominican Republic, Peru and Chile.

"Via Pan American Satellite,” said Carlos Barba, senior vice
president, programing and promotions, Telemundo, "we will be
able to demonstrate to Latin American countries the quality of
Spanish-language television that we offer to U.S, viewers." Tele-
mundo owns and operates television stations in New York, Los
Angeles, Miami, Houston-Galveston, Tex., and San Francisco-San
Jose, Calif., and claims affiliates in 20 other key Hispanic markets”

in the U.S.

Tokyo-based Fujisankei Communications International also used
PAS 1, the privately owned international satellite, to broadcast its
Japanese-language news show, Ohayo America, to Latin America

in late February.

provide the ancillary, digital F-1 services to U.S. news networks
covering the Reagan-Gorbachev summit last May turned into a
permanent agreement with the Soviets to operate a facility there
{BROADCASTING, July 4, 1988).

Q

SBCA rebuttal. In answer to charges that programers’ have secret

plans to deliver future pay-per-view events via Videcipher Il Plus

authorization tiers inaccessible to current VC-Il owners (BROADCAST-
ING, March 20), Satellite Broadcasting and Communications Associ-
ation general counsel, Mark Ellison, said last week, "We've always
known that the [VC-II's] 56 tier bit system has limits.” Comparing
VC-Il Plus to a computer with rhore ¢apacity, he added, “There is no
obsolescence. Everything is being done to protect the consumer,’
including programer efforts to combine the uses of capacity left in

the 56 now, he said, with, for example, CNN and Headline News

authorized via the same tier bits. Conceding that “the higher tier
bits will eventually be used,” he said programers are assuring
“continued access to the 45 existing scrambled services, plus a

great number of pay-per-view.
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Three New Stars
Are Shining In Our Galaxy.

1989 Hughes Communicahons

Hughes Communications’ acquisition of the Westar satellite sys-
tem added three new satellites to our expanding Galaxy system. We're
pleased to welcome a whole new group of customers to the Hughes
Communications family. Customers in broadcast and cable. Cus-
tomers interested in occasional video and audio. Customers looking
for Hughes™ unique combination of innovative technology and superior
service.
The addition of the three Westar satellites makes a first-class fleet
better than ever. Qur expanding Galaxy offers outstanding orbital slots
and the reliability we’ve atways been noted for. And Hughes isn't just
adding hardware. We've integrated the new satellites into our high
performance Galaxy fleet and our extensive support network manned
by a dedicated team of controllers. At Hughes, we know that quality in
space and quality on the ground go hand in hand.
The Westar fleet acquisition is one more reason why Hughes
Communications continues to set new standards for the broadcast and
cable industries. If you'd like to know more about our new satellites, or
about our Galaxy system in general, contact the Galaxy/Westar Pro-
gram Office at 1-800-824-8133 (in California, 213-607-4300).

Call us today and let the stars in our Galaxy shine for you.

WE MAKE [DEAS HAPPEN.®
HUGHE

Subsidiary of GM Hughes Electronics



keting chapters or individual MSQO’s are
making a special marketing push, she said.
CTAM has been concentrating on systems
in nonco-op markets, below the top 25,
urging them to get involved, she said.
Through Showtime’s telemarketing center.
CTAM is making 3.000 phone calls to sys-
tems. giving them four or five last-minute
ideas. said Durborow. on community-relat-
ed promotions they can undertake.
Margaret Richebourg, president of Ri-
chebourg Marketing, has put together a
multimedia marketing kit for cable systems
that will be distributed to more than 8 mil-
lion homes. Among the 35 MSO'’s partici-

pating is Tele-Communications Inc. (3.6
million homes}, United Artists, Cablevision
Industries, Metrovision, Choice Cable, In-
sight. Chambers and the Southern Califor-
nia Cable Marketing Council.

The kits include 12 different direct mail
pieces and advertising kits with print and
radio scripts. The kits are designed, said
Richebourg. so MSO’s “*can use their own
offer and choose their own program combi-
nations™” to highlight. The level of interest
is impressive, said Richebourg. considering
that systems pay for these marketing mate-
rials, unlike program service campaigns
where material is given free t0 operators.

Typical of local co-op activities is the
undertaking by the Cable Television Asso-
ciation of Greater St. Louis. It will spend
§500,000 to focus on marketing to ‘for-
mer’’ subscribers. The offer includes a

54.95 installation and free VCR hookup.

Several other activities have been sched-
uled to coincide witlt NCM. There will be a
panel session on C-SPAN's effect on Con-
gress. scheduled in Washington on April 3.
Two days later, a panel of sports executives
in Chicago will discuss baseball on televi-
sion. And on April 24 NCM will sponsor a
luncheon panel in Hollywood on how cable
is changing the flow of programing. 0O

Musical chairs among network anchors

NBC's Connie Chung moving to CBS;
CNN's Mary Alice Williams to NBC

The bidding war for personalities to host
expanding news programing continued
last week and resulied in defections at
both NBC and CNN. The former lost
Connie Chung to CBS, which offered her
a higher salary and an opportunity to be
the primary personality on a West 57th that
division president David Burke said was
being ‘‘revitalized.”* Before Chung’s de-
cision became a certainty last Tuesday,
NBC itself began negotiating with CNN’s
best-known female journalist, Mary Alice
Williams, and announced her hiring the
same day CBS said it had hired Chung.

Chung’s three-year contract reportedly
increases her pay from $900,000 a year to
at least $1.2 million. Alfred Geller, her
agent. declined to comment on terms of
the agreement. In addition to West 57th,
her other responsibilities are said to in-
clude anchoring CBS Sunday Evening
News—replacing Susan  Spencer—and
substituting for Dan Rather on CBS Eve-
ning News.

There will probably be other changes at
West 57th besides the addition of Chung.
Executive Producer Andrew Lack was re-
luctant to discuss possible changes, which
might include shooting the hour-long
show on film or the use of a live audience:
“David [Burke, CBS News president]
likes live stuft...that is why he has men-
tioned it a couple of times.”” Lack added
that it could be several months betore
final decisions are made on any tormat
change in the show.

Chung is actually returning to the com-
pany where she spent a dozen years. Be-
fore joining NBC in 1983, the Washing-
ton. D.C., native—her husband is Current
Affuir host Maury Povich—anchored a
newscast at KCBS-Tv Los Angeles for sev-
en years, and before that was a CBS News
reporter and correspondent.

Williams's tour-year contract reported-
ly pays her close to $400,000 annually,
said to be double what she was making as

s 1

Ch moes ro NBC to CBS

vice president. New York bureau chief
and co-anchor of two CNN newscasts.
Williams will also be returning to her last
place of work prior to joining CNN in
1979 at the cable network’s inception. For
the previous five years. she had been a
reporter and morning anchor at WNBC-TV
New York.

The CNN anchor was quoted as saying
that “‘serious’’ talks with NBC did not
begin until last Thursday. long afiler spec-
ulation about Chung’s departure was pub-
lic. Williams will take over as Saturday
anchor of Nightly News and as anchor of
afternoon news breaks, NBC News al this
Hour. She will also substitute anchor for
all other newscasts. including the divi-
sion’s Today.

NBC said Williams will be a “key™
anchor on Yesterday Today and Tomorrouw,
the hour-long eight-part series planned to
begin this summer, with a possible exten-
sion beyond that run. Other possibilities
mentioned to host the show include
NBC's Deborah Norville, who anchors
NBC News at Sunrise. and Maria Shriver,
co-host of Sunday Today.

CNN may regret the loss of Witliams in
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Williams departs CNN for NBC

more than one way, since potential CNN
competitor CNBC may have access to the
news personality. at least for the several
months between CNBC’s sign-on, April
17, and the beginning of Yesterday Today
and Tomorrow in mid-summer. There
were indications that the Turner Broad-
casting Systems-owned news channel
would not continue with a New York-
based anchor, and would instead fill the
co-anchor slot with someone based at the
network’s Atlanta headquarters.
Observers last week were looking for
consequences the anchor changes would
have for network news beyond the mult-
million dollar contract assumptions. One
comment was that NBC, already thought
to lack the depth of known news personal-
ines available to ABC and CBS, was be-
ing further weakened. That observation
received turther confirmation with the
news last Thursday that NBC’s new na-
tional political correspondent, Ken Bode,
would be leaving the network to become
director of the center for contemporary
media at DePauw University and an ad-
junct senior fellow at the Hudson Insti-
tute. 0



Merits of keeping cameras in N.Y. courtrooms debated

An 18-month legislative experiment allow-
ing cameras in New York courtrooms for
the first time was the subject of a panel
sponsored by the New York Chapter of the
Nationai Academy of Television Arts and
Sciences. Authored by State Assemblyman
Saul Weprin, the present bill 1s due 10 ex-
pirc May 31. and the pros and cons of the
controversial issue were aired by the seven-
member panel. Cameras are currently al-
lowed in courtrooms in 44 states.
Weprin. chairman of the New York State
Assembly Ways and Means Committee, ex-
pects a report from the Olfice of Court
Administration by March 31, evaluating the
zxperiment which allowed cameras (o view
more than 600 cases during the past [5
months (with the exception of federal court
proceedings). He also hopes to introduce
new legislation within the next 30 days that
will extend the expertment for two years.
“Don’t prohibit when you can regulate,”
suggested Judge Harold J. Rothwax. who
served as the judge in the Joel Steinberg-
Hedda Nussbaum child abuse trial, which
was covered by television cameras. Reason-
able rules and regulations should be brought
o bear on the issue, he said, as opposed to
banning cameras entirely. ““Cameras reflect
public nterest, they don’t ereate it,” Roth-
wax said. Rothwax. who found the camera
axperience 1n the Steinberg case it ““positive”
one, called it “unprincipled ™ 10 have a room
tull of reporters while excluding the televi-
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sion camera. ““IUs far less disruptive to have
one camera than many reporters,”” he said.
He also felt opportunities to see cases such as
the Steinberg trial in action would help dem-
onstrate the reality of the justice system’s
workings. as opposed to the way tnals 0o
often are portrayed on fictional TV shows
and in films.

New York State Supreme Court Justice
Edwin Torres. who came down firmly
against cameras in the courtroom. believes
that they eventually will assert themselves
to such a point that we’ll sec “‘observation,
alteration and usurpation’” of the legal sys-
tem. Cameras introduced en masse will
erode the necessary vestiges of authority
importart (o a courtroom setting, he said.
and  will engender posturing, making
speeches and other diversionary tactics.

Jack Litman, the defense attorney in the
so-called preppy murder trial of Robert
Chambers, during which cameras were not
permitted. also spoke out against extension
ol' Weprin's bill. He said the television in-
dustry is run in o way that is “incompati-
ble’* with the court system and that sound
hites are not accurate reflections of the
“*slow, ponderous’’ trial form.

Most people get their news from televi-

sion, Litman said, and the appearance of

the case on the evening news ““creates inev-
itable pressure to convicl.”” The view 1s
invariably negative. he said, and the pres-
sure does no good to the defendant. Litman

To order, tell us whether you want the program or the PSA, or both, and specify 2
or ¥ inch cassettes. They're free. Write:

Public Relations Department

also feels trial participants “‘play”” to the
cameras, and that the television eye
changes American institutions as ime goes
on (such as political campaigning). “*I'm
concerned television will change the pains-
taking search for reality in a particular
case.”" Litman said. **“When a person’s lib-
erly is on trial. you shouldn’t show it in 30
seconds,”” he said.

Ira Londen, defense attorney in  the
Steinberg case, disagreed with Litman’s po-
sition. He said there is almost no possibility
for a competent lawyer 1o play’” to the
camera, as the way it is installed almost
precludes this. (Rothwax suggested that
participants play to the camera enly in
terms of bemg aware of how one 1§ per-
ceived. It will register attitudes such as
insincerity, play-acting and similar stances.
he said.) London did teel that the Steinberg
trial soundbites were ““brief and not indica-
tive of what went on,”” but felt they served
to help educate the public—Hedda Nuss-
baum’s testimony tn particular—as to how
a trint was actually conducted. which is of
“vital importance.” The power of the tele-
vision audience insures a fairer trial, Lon-
don said.

Larry Sutton. reporter tor the New York
Daily News. smid there shouldn’t be secrets
in the court system. Many things happen in
the courtroom that arc open to nterpreta-
tion. he said. and cameras give a better idea
of what's actually happening. o
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February 21, 19589

MCG Merger, Co.

a recently formed corporation organized by management

has merged with and into

Malrite Communications Group, Inc.

The undersigned acted as financial advisor to
management in this transaction.

Shearson Lehman Hutton Inc.




This announcement is neither an offer to sell nor a solicitation of an offer to buy these securities.
The offer is made only by the Prospectus.

February 21, 1989

“‘ 167,000 Units

Malrite Communications Group, Inc.

$167,000,000 15%% Senior Subordinated Discount
Debentures due February 15, 1999

1,129,087 Warrants to Purchase Shares
of Class C Stock

Price 48.076%

Copies of the Prospectus may be obtained from the undersigned
in any State where the securities may lawfully be offered.

Shearson Lehman Hutton Inc.




‘Monitor’: reaching around the world with radio

New shortwave service of ‘Christian
Science Monitor’ will beam news
and religious programs over
transmitting network of 1,700 kw

The Christian Science church this week will
virtually complete construction of a global
shortwave radio news and information net-
work—one that will rival the Voice of
America and other countries’ world ser-
vices—when it puts in operation in Cypress
Creek, S.C., on April I, what will be the
world’s most powerful. privately owned
shortwave station, one composed of two
500 kw transmitters. The church is already
operating a 500 kw facility in Scotts Cor-
ners, Me., and a 100 kw transmitter on
Saipan, in the Marianas. And it will finish
validating the name of its World Service in
the last quarter of this year, when it is
scheduled to begin operating a second 100
kw transmitter on Saipan.

The total of 1,700 kw, according to the
church’s consulting engineer, George Ja-
cobs, will make the shortwave system easi-
ly the most powerful privately owned one
in the world. And, with each of the trans-
mitters equipped with dipole curtain arrays
that a church spokesman said amplifies the
power by a factor of 10, the network will be
able to serve listeners around the globe.
WCSN Scotts Corners reaches listeners in
Europe, the Soviet Union, the Middle East,
most of Africa, India, Australia and New
Zealand. KyOl1 on Saipan now is heard in
Japan, Korea, and northern China, while
the second unit will reach Australia, New
Zealand, and the Indian subcontinent. The
two transmitters of wSHB Cypress Creek
will emit signals that blanket North and
South America and the Caribbean.

The shortwave operation is another ele-
ment in the church’s own brand of mission-
ary work—bringing what the church re-
gards as fair, balanced and objective
journalism to the readers, listeners and
viewers of the world. The tradition began in
1908, when Mary Baker Eddy, founder of
the church, established the Christian Sci-
ence Monitor in response to the attacks
mounted against her movement by what she
regarded as the yellow journalism of the
day. **The object of the Monitor, she wrote
in the newspaper's first editorial, *‘is to
injure no man, but to bless all mankind.”

That formula—which has found expres-
sion in a detached, objective and informed
approach to the news of the day—proved
successful in attracting readers, nationally
and worldwide. Today, there is a weekly
edition. ““World Edition,” printed in Eng-
land and distributed in 170 countries, as well
as a monthly magazine, World Monitor. The
church also went electronic before turning to
shortwave radio. It produces Monitoradio,
heard daily and on weekends over some 100

American Public Radio stations, as well as an
evening television news show, World Moni-
tor, transmitted by the Discovery Channel to
cable systems with some 40 million subscrib-
ers. That show is produced by Sandy Soco-
low, who once preduced the CBS Evening
News with Walter Cronkite.

Unlike most multimedia organizations,
the church expects many of its staffers to be
multitalented. The church employs some
300 staffers—up from 150 five years ago—
many of them housed in the Christian Sci-
ence complex in Boston, producing the ma-
terial heard and seen on the broadcasts and
read in the publications. But many of them
work on various operations; they are not
limited to one broadcast or one publication.
Indeed, copy developed for one medium,
say, television, sometimes is used on radio.
Officials say that explains the reductions
that have been made in staff assigned spe-
cifically to radio and to the newspaper.
Economizing is one reason for that ap-
proach. "*It makes sense to use one reporter
to cover a story for use on all media,” said
Donald Feldheim, a church spokesman.

The changes have not been without cost.
Some of the newspaper's top editors have
left, complaining about the impact on the
Monitor’s quality. Church officials, howev-
er, insist the remaining staffers are maintain-
ing the newspaper’s journalistic integrity.

Now, the church journalism is expanding
in a new area. "‘Shortwave is allowing the
church to make Monitor journalism avail-
able to all mankind,”” said Feldheim.

The church’s transmitters beam interna-
ticnal news and informational programing
daily, in two-hour segments, plus news bul-
letins on the hour and half-hour. So its

religious and ‘‘inspirational programing,”
under the heading, ‘‘Herald of Christian
Science,”’ is interspersed with the news and
information programs on Saturdays and
Sundays. The church operation will provide
the U.S. with its first English-language
world service. The VOA broadcasts in En-
glish only to specific regions of the world.
The church’s station in Cypress Creek will
broadcast the news and information pro-
grams in Spanish and English.

The shortwave project is intended as a
public service and is not designed to turn a
profit, which is just as well. For it seems
likely to be a financial burden. Feldheim
says the church is spending $38 million on
capital construction costs. And while oper-
ating costs are being closely held, they
would be expected to be substantial. Yet,
the service is not generating significant rev-
enue, at least not yet. Feldheim said the
church intends to sell commercial time on
the network but that there had “‘not been
too much activity’’ in that regard “‘recent-
ly."” He said that at present the church is
*“focusing on getting stations up and run-
ning, so we'll have a better feel for what
opportunities there are.”

At some point in the future, the magazine
(in 18 months) and the television station (in
six years) are expected to start generating
profits that could be used to help support
the shortwave operation. In the meantime,
Feldheim said, the new operation will be
supported, as are the church’s other news
operations, like the newspaper, by dona-
tions. from church members around the
world, and by income from investments.
The pressure for profits, obviously, is not a
factor. a

Ridinge(Gain

Testing FM radio

A newly formed FM committee of National
Radio Systems Committee plans to begin
technical tests of FM radio transmissions
to study ways to reduce multipath
interference. The six-month test will begin
in mid-May at waee-Fum Allentown, Pa. Harry
Simons, chief engineer of WAEB-AM-FM, is
coordinating the project. NRSC, which is co-
sponsored by the National Association of
Broadcasters and the Electronics Industry
Associalion, is beginning investigations

on FM improvement after spending the last
several years developing and promoting
standards to improve the quality of AM
signals. An FCC ruling on mandatory
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implementation of NRSC AM standards is
expected in the next two months.

Increasing ad sales

The Radio Advertising Bureau has

joined forces with Connecticut stations
WTIC(am) Hartford and WEZN(FM)
Bridgeport to develop a radio-driven
vendor advertising campaign with
retailer A&P's Northeast Group. The 26-
week program, paid for by
manufacturers and distributors, will bring
an estimated $300,000 new doliars to
radio stations in six states. according to the
RAB.



Radio fireworks

ABC Radio Network will present a four-
hour special, The Fab Fourth, during the
weekend of July 4. ABC said the

program will include exclusive, never-
before-heard interviews with The Rolling
Stones, Tom Petty, Sting, Robert Palmer,
Phil Collins, Billy Joel, Dave Clark, Roy
Orbison and The Beatles. The show, which
will be hosted by musician Mick
Fleetwood, is produced by Denny Somach
Productions.

New venture

Satellite Music Network said it has
entered a joint venture agreement with
consultant Lee Abrams to form L.A. Inc.,
a Dallas-based corporation providing
specialized entertainment services to
radio stations and producing music-
oriented events in the United States and
abroad.

Among the immediate projects lined
up for the new entity are the formation of a
merchandising division; creation of a
record division that will produce "greatest
hits" albums for the company’s nine
formats, and a heavy metal television show
and magazine. Abrams has in recent
months served as managing director for
SMN's Z-rock hard rock format.

[ 4

Close to the Madden crowd

St. Louis-based Olympia Broadcasting
Networks said it has signed sports
broadcaster John Madden to host a new
national bartered radio program, Joln
Madden's Sports Calendar, beginning

April 3. The 80-second daily program
(Monday-Sunday) will feature actualities
with top sports personalities and events
and is targeted for 18-34 male stations.
Madden is already heard on the radio via
Johi Madden's Sports Quiz, afeature

that has been syndicated by Clympia since

August 1987. In addition to his radio
work, Madden is a CBS-TV pro football
analyst and former NFL coach of the
Qakland Raiders.

Counting to the top

Sheridan Broadcasting Network said

that Donnie Simpson, program director,
music director and air personality of
wKYS(FM) Washington. will host Sheridan’s
Toup 30 USA countdown program. The
show is scheduled to start the weekend of
July 14 on STRZ Entertainment (one of
Sheridan's three radio networks) and will
run three hours. In addition to counting
down top songs, Simpson will also
interview performers. Sheridan
Broadcasting Network President E.J.
Williams Jr. says that the network’s
research has shown Simpson to be one of
the “top rated urban air personalities.”

Radio numbers

Network radio advertising revenue for
February 1989 was $27,976,856, a 10.7%
gain over February 1988's $25,284,089,
according to the New York-based Radio
Network Association. RNA bases its
results on financial information collected
each month from network companies by
the accounting firm of Ernst & Whinney.

NCTA transition team

An orderly transition among top officers
of the Nationa! Cable Television
Association appears likely at this year's
annual convention. In line to replace NCTA
Chairman John Goddard, president of
Viacom Cable, is Robert Miron, now vice
chairman and president of Newhouse
Broadcasting. Secretary Jerry Lindauer,
senior vice president, Prime Cable, is
running for the vice chairman’s slot, and
treasurer James Robbins, president,
Cox Cable, will be running for secretary.
American Television & Communications
President Joseph Collins is running for
treasurer.

Among those running for other NCTA
board seats is Trygve Myhren, a former
NCTA chairman and longtime executive
with ATC. Myhren, who owns several small
cable systems, is running unopposed
for the independent operator/small system
seat. There are five district seats up for
grabs, but the five candidates are running
unopposed, including incumbents Ed
Allen, general partner, InterMedia Capital;
Clive Runnels, president, Mid-Coast
Cable; Henry Harris, president,
Metrovision, and Jack Clifford, chairman
of Colony Communications. The new
candidate is Multimedia President
Donald Sbarra.

One of the two associales seats is

open, although it is tikely that incumbent
Maggie Wilderolter, vice president,
CableData, will run again.

On the programers side, the seats
held by Bill Grimes, former ESPN president,
now with Univision, and Ted Turner,

Outgoing NCTA Chairman Goddard
chairman of Turner Broadcasting System,
expire. It is expected that Turner will run
for reelection, but it is uncertain whether
new ESPN President and Chief
Executive Officer Roger Werner will vie for
Grimes’s seat.

There are also three at-large seats
open. One is Miron's, who is running for
reelection. Another is Bill Strange’s,
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president of Beta Communications who is
considering running again. The third

seat, held by Phil Lind, Rogers U.S.
Cablesystems chairman, is open since
Rogers has sold its U.S. properties.

Nominations for the open slots in the
associate, programers and at-large
categories will open April 4, with the
election to take place at the May
convention.

Gaining automatic seats on the board
are the top 10 dues payers and the top two
programing dues payers. Storer
Communications had held a seat as one of
the top 10 dues payers. It has since
been sold to Tele-Communications Inc.
and Comcast, and although it exists as
a corporation, sources indicate it will not
seek board designation as atop 10
dues payer. After all the board seats are
filled, the board will elect its officers.

Sports signings

ESPN and Prime Ticket announced
long-term agreements with a major college
conference for basketball, football and
other sporting events.

ESPN and the Big Ten announced an
extension of their basketball agreement for
another four years, to run through the
1994-95 season. Additionally, ESPN has a
new six-year deal to carry Big Ten
football, starting this year and running




The world accord

roadcasting, the “bible” of
the U.S. broadcasting
industry bas created a new
publication to cover the
international broadcast marketplace.

1t i5 called Broadcasting® Abroad.

1t focuses on the progranung,
business, technology, journalism and
regulation of radio, television, cable and
satellites in overseas markets.

Each issue contains features
and stovies gleaned from the weekly
Broadcastings broadened coverage
of the international scene.

Written in Broadcasting’s incisive,
no-nonsense style, each issue is designed to
tluminate and clarify major issues facing
broadcasters in the U.S. and overseas.

Broadcasting@ Abroad brings to its international veaders the same
reputation for credibility and excellence that has made the weekly Broadcasti
the most respected journal in the industry.

April MIP Edition

Advertising Deadline:
April 7 1989




g to Broadcasting.

Since 1931—when it began to
report on the Fifth Estate—Broadcasting
has become the most quoted publication in
its freld, recognized by the consumer press
as the authority on advertising, broadcast
management, programing, technology,
[finance and government vegulations.

No wonder it continues to have the
largest advertising volume in the industry.

Like Broadcasting, the new
Broadcasting @ Abroad monthly offers
advertisers an excellent environment in
which to reach and influence the industry
decision-makers.

Advertising vates for
Broadcasting@ Abroad are particularly
attractive: modest charges and genevous
discounts for frequency. And mechanical requirements match those of the
weekly Broadcasting.

S0 let Broadcasting be your window on the world. For details on space
reservations and closing dates, call any of the numbers listed below.

BroadcastingFi Abroad

A world of broadcasting news

New York (212) 599-2830 Washington D.C. (202) 659-2340 Los Angeles (213) 463-3148
Santa Monica (213) 393-9285 Europe (The Netherlands) 31 (2968) 96226 Asia (Japan) (06) 925-4452



through the 1994 season. Big Ten
basketball will continue as part of ESPN's
Big East-Big Ten Monday-night
doubleheaders. Big Ten football will be
seen Saturdays at 12:30 p.m.

Prime Ticket and ESPN have signed a
six-year deal with the Pac 10 for rights to 47
events, including 12 football games, that
will be seen on both networks beginning
this September.

According to the agreement, ESPN
will carry 10 of 35 men's and women's
events each year, with the remaining
events to be carried on Prime Ticket. ESPN
also will carry at least two football
games each year.

Prime Ticket has an existing deal for
the rights to six Pac 10 championships
events, under a previous three-year deal
that will be extended to run the length of the
new contract. The service also plans to
produce 30-minute profiles of each
university as well as a weekly highlight
film. Prime Ticket will have the rights to offer
events to its sister regional sports
services, including Home Sports
Entertainment and the Sunshine
Network.

The deal also grants Prime Ticket an
option clause for another five years at the
end of the fifth year of the initial deal.

Additionally SportsChannei America
signed several deals last week, one to
carry the Bostqn Marathon, and another
to carry 25 high school sporting events.

The multiyear marathon deal begins
this year, with the April 17 running carried
live, and repeated twice in the next
week. ProServ Television will produce the
race.

SportsChannel also announced a
long-term agreement with the National
Federation of State High School
Associations to carry 25 sporting events,
many of them basketball and football
games, beginning this fall. Many of the
events will be Friday night, SCA said.

As part of the coverage, SCA will
focus on athletes’ achievements, the
educational value of participating in
sports, antidrug and alcohol campaigns,
and a PSA campaign to encourage
teenagers to develop wholesome lifestyles.
SCA said no beer, wine or tobacco
advertisments will be seen during the
telecasts.

SCA also announced that E. James
Greiner will become president of
SportsChannel America (see “Fates &
Fortunes™). Greiner was most recently vice
president, financial planning and
administration for NBC.

Penetrating statistics

A.C. Nielsen said cabie penetration
reached 54.8% in February, totaling
49,537,730 homes, the second straight
quarter with a 1% increase.

The New York market, with 49.3%
penetration, has the most cable
subscribers, 3.4 million. The lowest
penetration among the top 20 markets was
Chicago, at 42.9%, with Pittsburgh, at
68.8%, the highest. Palm Springs remained
the most penetrated market, at 86%,
with Boise, Idaho, the lowest, at 37.6%.

On the beat in Nashville

The Nashvitle Network, in conjunction

with NAC Productions, will enter the made-
for-TV movie business with a project
tentatively called Nashville Beat, which will
also serve as the pilot for a 30-minute
series ("Closed Circuit,” Nov. 28, 1989).
The two-hour detective drama,

scheduled to run on TNN later this year, will
reunite Adam 12 costars Martin Milner

and Kent McCord, who will serve as
producer. Michael E. Marcovsky, Nyhl
Henson and Richard Klinger are executive
producers. NAC Productions, which
produces programing for basic cable, has
signed Hannah Shearer to write the

script, which will be based on police cases
and shot in Nashville. Celebrating its

sixth anmiversary in April, TNN programs 18
hours a day and is seen in 43 million

cavle households.

Chicago concern

The Chicago Cable Commission has
expressed concern over an upcoming rate
increase planned by TCI, the largest

MSO in the city. Robin Charleston, the city's
cable administrator, said TCl raised its
rates from $11.95 to $14.95 last July and
plans another $2 increase, to $16.95, on
April 1. The increases represent a 13%
increase in less than nine months, said
Charleston, while the inflation rate was only
4 4%,

TCI said the increase would coincide
with the addition of CNBC, a 24-hour
service call response line and extended
weekday hours {from 8 a.m. o 5 p.m.) at
three service centers.

But Charleston said TCI did not
mention that it would be dropping wwoR-Tv
New York, and that the telephone
changes were among existing
requirements in the city's enabling
ordinance. TCI has indicated to the city it
would add a live voice to the 24-hour
call-in line, which would be beyond
requirements in the ordinance. TCl also
plans to offer a prepayment schedule,
where subscribers paying a year in
advance get a 13th month free. Charleston
stopped short of saying the city would
do anything about the increase (they are

prevented by the 1984 Cable Act from
regulating rates saying only that the
“second rate increase in less than a
year is already raising concerns about why
the city doesn’t do something about it.’
The cable office’s press release seemed
designed to head off criticism of them
from subscribers when the rate increase
takes effect.

TCI made a point'to announce late
last year that rate increases in its systems
would not go beyond normat inflation
and programing cost increases. Atthe
time, TCl said the normal 1989 increase
would be $1.14, 68 cents of which
stemmed from programing cost
increases. Bob Thomson, vice president,
government affairs, said there would be
aberrations from place to place in TCI's
hike, and said $16.95 for 52 channels of
service was a good deal for Chicago,
which he added is not the cheapest
environment {o operate in.

TCl serves nearly 150,000
subscribers, and Thomson said once the
company gains access to MDU's, that
figure should increase dramatically.
Charleston pointed out that Group W,
which has its 94,000-subscriber system on
the block, raised its rates to $14.95 in
February 1988, its first increase since 1986.

In the dumps

Turner Network Television has signed
actor Mike Farrell to star in The Smell of
Money, a television movie in which

Farrell plays a father whose daughter dies
as the result of toxic waste dumping.
Farrell/Minoff Productions will produce the
movie.

More Vision

The vision Interfaith Satellite Network
will expand its programing hours o 15 and
one-half hours on weekdays and 18
hours on weekends beginning April 3. VISN
will be seenfrom 10:30a.m.to 2a.m
weekdays and from8a.m.to2am. on
weekends. The programing additions
have caused VISN to move to Satcom 11I-R
transponder 9.

Among the new offerings will be The
Long Search, a documentary series on the
meaning of various religious faiths; 7'he

Exchange.

Marvin Davis buys Spectradyne

Former 20th Century Fox owner Marvin Davis got a rematch in his attempt to buy
Spectradyne last week, and succeeded, although at a price almost double the $348
million he offered roughly two years ago. Those who topped that 1987 bid began fooking
for a buyer at least several months ago ("Closed Circuit,” Jan. 9). The sellers of the
Richardsen, Tex.-based distributor of cable programing and pay-per-view entertainment
to the hotel industry include Robert M. Bass Group, Shearson Lehman Hutton, and Hicks
& Haas Inc., a Dallas-based investment iirm.

Davis, in partnership with Prudential Life Insurance Co. of America, will pay $60 million
to the sellers who paid less than one-tenth that amount for their common stock in the
1987 buyout. Davis and Prudential will also assume $575 million in debt and preferred
stock obligations of SPI Holdings, the parent company of Spectradyne. Following Tues-
day's announcement, preferred shares in SPI rose 40%, to 12 1/2, on the American Stock

Spectradyne supplies over one half the estimated 900,000 hotel and motel rooms
equipped to receive cable programing and pay-per-view movies (BRCADCASTING, Jan.
16). The company's major competitor is Comsat Video Enterprises, whose programing is
packaged by Showtime Networks. The sale of Spectradyne, which distributes program-
ing via satellite, will require aporoval by the FCC.
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Sullivans, an hour drama series about an
Australian family’s experiences in World
War Il: Hard Decisions, a series that
examines ethical questions; Music and
the Spaken Word, an inspirational music
series; All in Good Fuaith, a Brilish

sitcom about a vicar and his family: Jewish
Television Magazine, which explores
Jewish life; Canversations on Peace
Meking, hosted by Notre Dame’s Father
Theodore Hesburgh, and VISN on Filmw, a
classic film series used as a basis for
moral and religous discussions.

HBO scramble

HBO has begun scrambling its signal
delivered through its MDS affiliates in New
York, using Zenith's Z-TAC encryption
system. The equipment 1s being installed at
the Empire State building transmission
site, with full-time scrambling expecled to
begin in early summer. Piracy problems
with noncable technologies, HBO has
maintained, has prevented it from

dealing with MOS and other delivery
technologies

Blair on UAE

The merger of United Cable and United
artists Communications is expected to
secome effective in mid-May, said

Stewart D. Blair, president and chief
axeculive officer, UAC, who will run the
Jyew company, to be known as United
Artists Entertainment {UAE). Blair,
speaking at a dinner last week sponsored
oy the Southern California Cable
Association, said the new company, which
~ould become the third largest MSO,
~ould have a market value of $8 billion and
$1.5 billion in revenues.

The company also is the third largest
heater chain, and has real estale holdings
salued at about $400 million.

Merger talks between the two
sompanies started in 1987. An initial
agreement 10 merge was struck, but
hen fell through, with UAC announcing
shortly thereafter an agreement to
acquire the cable system holdings of
Janiels & Associates. That was in
lanuary 1988. Then a reconciliation
setween United and UAC tock place. "It

sort of zecame a menage a trois,” sad
Blair.

Blair said the company sees a lot of
international growth potential for the
company. UAC has cabie franchises in
Great Britain and Israel, and owns 50% of
one of the largest theater chains in the
UK.

Responding to questions, Biair said
it's his belief that if pay per view “ever really
exists properly, it will accellerate nearer
to the theatrical window. It will be a
promotable window,"” probably moving
forward a month closer to theatrical
release. The home video window, he
added, will “go back a month.” While he
sees an “opporlunity” in PPV, Blair said
there is a need for a foolproof anti-taping
device, “or we'll really be wasting our
time.”

Ready to wrestle

Viewer's Choice said it will be the
exclusive PPV network distributing
Wrestlemania V., 1o be shown at 4 p.m.
on Sunday, April 2, from Trump Plaza in
Atlantic City.

The event, retailing for $24.95, will be
available to 12 million PPV homes. half
coming from VC. In addition to 40 name
wrestlers, the rap group Run-0.M.C. and
television talk show host Morton Downey
Jr.. will be part of the festivilies.

Top ratings for TNT

Turner Network Television said its
premiere of Nightbreaker, starring Martin
Sheen, Emilio Estevez and Lea

Thompsen, scored a 2.9 raling and a 4.6
share, the highest original event ever
recorded for TNT, second only to the Jan. 1
“Gone With the Wind" showing, which
scored a 3.4 rating. TNT is now in 24 million
homes.

Second course

Lifetime has acquired the rights to 35
episodes of Food a la Floyd, a half-hour
cooking/food series featuring Keith

Floyd. Lifetime plans to carry the program
at noon, preceding Wok with Yan at
12:30 p.m., beginning April 3.

According to the mayor

The man set 10 succeed Terry Goddard as president of the National League of Cities in
November is Bob Bolen. The mayor of Fort Worth shares the view of other City officials
that the 1984 Cable Act should be revised to reregulale cable or permil competition to

cable from lelephone companies.

But any concerns he has about cable may be tempered by his enthusiasm for C-SPAN.
Caught in the hallway before a luncheon at the NLC's Congressional-City conference,
Bolen said he is an avid fan of C-SPAN and has worked with C-SPAN over the years to
incorporate the service into the curriculum of the Fort Worth Schools. C-SPAN Chairman
Brian Lamb later confirmed his close working relationship with Bolen, which started at the
1984 Republican National Convention in Dallas. Bolen appeared on a C-SPAN call-in
program and showed his appreciation by presenling Lamb with a pair of cowboy boots.

Bolen's attitudes regarding telco entry will be shaped to a large extent by the experi-
mental fiber optic cable system that Southwestern Bell is building for Sammons Commu-
nications in Fort Worth. The planned system is planned for a development adjacent lo his
home, he said. If he wants to find out if it works, he said, all he has to do is ask a
neighbor. Bolen said he has another source of information on telcos and fiber optics. The
general manager of Southwestern Bell in Fort Worth is "a close friend,” he said.

CLOSED!

Smith Broadcasting Group, Inc.
Robert N. Smith, President
David A. Fitz,
Executive Vice President
has acquired
CBS Affiliates
KWCH-TV, Wichita, Kansas
KBSH-TV, Hays, Kansas
KBSL-TV, Goodland, Kansas
KBSD-TV, Dodge City, Kansas
from
Kansas Broadcasting
System, Inc.

Brian E. Cobb, Broker,
assisted the buyer
in the transaction.

A discreet, intelligent brokerage
service with over $475,000,000
in radio/television mergers and
acquisitions.

CHARLES E. GIDDENS
BRIAN E. COBB
202-785-4333

RANDALLE. JEFFERY
407-295-2572

ELLIOT B. EVERS
RAYMOND ]. SCHONBAK
415-391-4877

RADIO and TELEVISION BROKERAGE
FINANCING - APPRAISALS

|V
W

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO
SAN FRANCISCO
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Wnvz(Fm) Norfolk, Va. O Sold by Wwwx Inc. to
Wilks-Schwartz Broadcasting for $7.5 million
in stock transaction. Seller is subsidiary of
Capitol Broadcasting Co., Raleigh, N.C.-
based group headed by James F. Goodmon,
president and CEQ. It also owns WRAL-FM-TV
Raleigh, and wJzv-tv Charlotte, both North
Carolina; wwmx(Fv) Baltimore, and wsTF(Fm) Or-
tando, Fla. Capitol also owns and operates
North Carolina News Network, Virginia News
Network, Capitol Sports Network, Tobacco
Radio Network and TN Spot Sales. Buyer is
owned by Don Wilks and Michael Schwartz.
Wilks-Schwartz Broadcasting also owns wHyN.
Am-FM  Springfield, Mass.; WSPB(AM)-WSRZ(FM)
Sarasota, Fla.; wrBL(AM)-WKFM-FM  Syracuse,
N.Y.; wLkw-FM Providence, R.l., and has sold,
subject to FCC approval, wWEEX(AM)-wQQQ-FM Al-
lentown-Bethlehem, Pa. It is purchasing, sub-
ject to FCC approval, WvEZ.AM-FM Louisville,
Ky. and kkng(Fm) Oklahoma City, Okla. Wivz
operates on 104.5 mhz with 50 kw and anten-
na 500 feet above average terrain. Broker:
Blackbum & Co.

Wuve-Fm Buffalo, N.Y. 0 Sold by Speed-O-
Print Business Machine Corp. to LWB Allen-
town Corp. for $6 million. For an additional
$150,000, buyer is purchasing option to ac-
guire wwmy-Fv Eden, N.C. for $3 million. Op-
tion must be exercised by end of the year.

Selier is principally owned by Peter Nissel-
son, who also owns wWLOE(aM)-wwMY-FM Eden,
N.C. Buyer is principally owned by Robert
Williams, who sold wkapam) Allentown, Pa.
last year. WuvE 15 on 96.1 mhz with 50 kw and
antenna 480 feet above average terrain. Bro-
ker: Williqm B. Schutz Jr.

Wrcs-Ffm Orangeburg, S.C. O Sold by Key-
market Communications to  Bloomington
Broadcasting Corp. for $5.5 million. Seller is
principally owned by Kerby Confer. 1t also
owns WNNK-FM Harrisburg, Pa.; wavR-AM-FM
Memphis; kkMJ-FM Austin, Tex.; waLx-FM Char-
lotte, N.C., and is purchasing, subject to FCC
approval, wRkz-AM-FM Wilkes-Barre-Scranton,
Pa. Buyer is principally owned by Timothy R.
Ives, and also owns WJCW(AM):-WQUT-FM John-
son City, wGow(am)-wsk2z-FMm Chattanooga, both
Tennessee; wkLa-Fm Grand Rapids, Mich.,
and wJBC(AM)}-wBNQ-FM Bloomington, fIl. Wrcs-
FM is on 106.7 mhz with 100 kw and antenna
787 feet above average terrain. Broker: Com-
munications Equity Associales.

Wkwr(am)-waiL(Fmy Key West, Fla. O Sold by
Family Radio Ltd. to Key West Radio Inc. for
$1.4 million. Seller is owned by lan N.
Wheeler, who has no other broadcast inter-
ests. Buyer is headed by Justin Dimacchia,
who has no other broadcast interests. Wkwr is
fulltimer on 1600 khz with 500 w, and waiL

MID ATLANTIC NETWORK, INC.
(John, David and Howard Lewis)

has acquired

WKCY (AM/FM)

Harrisonburg, Virginia

for
$2,000,000

from

RADIO BLUE RIDGE, INC.
(Donald W. Miller, President)

We are pleased to have served
as exclusive broker in this transaction.

BLACKBURN @5@MPAN\/

P O R A T

I N C O R

Media Brokers & Appraisers Since 1947

WE BROKER BROADGASTING'S BEST

Washington ¢+ New York

Atlanta

Chicago + Beverly Hills
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Done deal

Houston Industries completed its ac-
quisition on March 4 of RCA Cablesys-
tems Holding Co., the U.S. cable sub-
sidiary of Rogers Communications inc.
Houston Industries’ cable subsidiary,
KBLCOM Inc., took control of systems
totaling about 525,000 subscribers in
five areas: Laredo and San Antonio,
both Texas; Minneapolis; Portland,
Ore., and Orange County, Calif. The
price was $1.265 billion, pending final
adjustments.

In the last of similar agreements
reached with different municipalities
{BROADCASTING, Feb. 6), Houston Indus-
tries reached agreement with the city of
Laredo to buy out, for $2.3 million, the
| city's right to acquire the system at a
below-market price. The company has
also agreed to $1 million in public ac-
cess support fund payments, and will
get a franchise extension through 2003.
KBLCOM already owns half of Paragon
Communications (American Television
& Communications owns the other
half), an MSQO serving approximately

| 700,000 subscribers.

operates on 99.5 mhz with 100 kw and anten-
na 300 feet above average terrain. Broker:
Chapman Associates.

Wupp-am-Fm IShpeming, Mich. (Marquette) O
Sold by Faver Income Ltd. Il to Goetz Commu-
nications for $875,000. Seller is headed by
Stanley Sackin, general partner, and has no
other broadcast interests. Buyer 1s owned by
Nathan Goetz, John (Jack) Hackman and
Scott Trentadue. 1t also owns wixn-AMFM Dix-
on, .. wrawam-wssv(Fvy  Fort  Atkinson,
WOLB(AM)-WLIY{FM) Marshfield, WRDB(AM)-
WNFM(FV) Reedsburg, and wasv(Fm) West Sa-
lern, all Wisconsin. Wupp is fulltimer on 1240
khz with 1 kw and wJiPD-FM Operates on 92.3
mhz with 100 kw and antenna 470 feet above
average lerrain. Broker: Burt Sherwood Inc.

WrGa(am)-wsks(FM) Milledgeville-Sparta, Ga.
O Sold by Blue Moon Communications Corp.
to Alexander Mitchell Broadcasting Corp. for
$600,000. Seller is principally owned by Julia
Hedrick, president, and David Hedrick, gen-
eral manager. They have no other broadcast
interests. Buyer is principally owned by
James A. Karrh and Steven M. Layne. Karrh is
associate, Bankers Trust Co., New York, and
Layne is account executive, D'Arcy, Masius,
Benton & Bowles, New York. Both will be relo-
cating to Milledgeville to run station. Station is
first purchase. WkGQ is 1 kw daytimer on 1060
khz and wsks is on 97.7 mhz with 3 kw and
antenna 328 feet above average terrain. Bro-
ker: Snowden Associates.

Ktoziamy Springfield, Mo. O Sold by Dixon
Broadcasting Inc. to Lawrence J. Heyne for
$310,000. Seller is owned by Larry Campbeh,
who recently sold kToz-Fv Marshfield, Mo. (“In

Brief,” Dec. 5, 1988). Buyer is station’s gener-
al manager, with no other breadcast interests,
KToz is daytimer on 1060 khz with 500 w.

—) CABLE I

—

Systems serving Knightdale, Zebulon
Franklinton, Stem, Creedmore and Butner
all North Carolina O Sold by Channel Maste
Satellite Systems Inc. to American Tefevisiol
and Communications Corp. for $16.7 millior
Seller is Smithfieid, N.C.-based MSO with ni



ther cable holdings. Buyer is Stamford,
Conn.-based MSO owned by Time Inc. It
serves approximately 3.4 million subscribers
in 31 states. Systems serve approximately
6,500 subscribers with 10,000 homes passed.

Systems serving Arapaho, Burns Flat, Ca-
margo, Comanche, Leedey, Meridian, Seil-
ing, Temple, Thomas, Vici and Walters, all
Oklahoma, and Follett, Tex. O Sold by Red-
den Enterprises Inc. to Mission Cable Co. LP.
Seller is Weatherford, Okla.-based company
equally owned by Jerry, Joe, and Oran Red-
den, brothers. It has no other cable holdings.
Buyer is Austin, Tex.-based MSO headed by
Jack Morgan. System serves 4,000 subscrib-
ers and passes 7,000 homes. Broker: Har-
desty, Puckett & Co.

System serving Knappa, Svenson, and
Westport, all Oregon O Sold by Nicolai TV

e TN L]}

Media Venture Partners.

Station swapping

Zapis Communications has traded weks-Fv LeGrange, Ga. (Atlanta), for WFTQ(AM):-WAAF(FM)
Worcester, Mass. (Boston), owned by New City Broadcasting. The deal (a tax-free
exchange) is an exchange of assets with each half of the transaction worth $15 million.
Zapis is headed by Xenophon Zapis, ¢chairman, and has no other broadcast interests.
New City is headed by Richard Ferguson, chairman. It also owns wzzk-am-FmM Birmingham,
Ala.; wezniFm)y Bridgeport, Conn.; woBo(am)-wwiaFM) Orlando, Fla.; wyavirm) Gainesville,
Ga. (Atlanta); wsyRaM)MwyYYiFM) Syracuse, N.Y.; kknGFM) Oklahoma City and kRMG(AM)-
KWEN(FM) Tulsa. both Oklahoma, and KKYX(AM)-KCYY(FM} San Antonio, Tex.

Weks-FM operates on 104.1 mhz with 60 kw and antenna 1,220 feet above average
terrain; wrtQ is fulltimer on 1440 khz with 5 kw, and waar operates on 107.3 mhz with 19
kw and antenna 823 feet above average terrain. Brokers for the deal were Americom and

Cable Co. to Pacific Sun Cable Partners LF.
Seller is owned by Bob and Chris Ward, who
have no other cable holdings. Buyer is Pleas-

anton, Calif.-based MSC serving 11,000 sub-
scribers in three slates. System serves 640
subscribers with 780 homes passed.

Media dollars and the Iijre of the Conti-nent

Pros and cons of European media
investments are discussed at
New York meeting of finance
executives from home and abroad

American investment in European media is
about as safe as.a stroll through a mine
field. although the grass on the other side is
certainly green.

Such appeared to be the conclusion last
week of about 200 American and European
finance and media executives gathered in
New York for a one-day seminar on Euro-
pean media investments sponsored by con-
sultant Paul Kagan.

A number of companies present—among
them Walt Disney. Viacom, United Cable.
Comcast and Prudential Bache—have al-
ready taken stakes in European media ven-
tures and spoke of a rapidly expanding mar-
ket spurred by deregulation. new
distribution forms and growing program de-
mands.

Attendees hinted. too. of the negatives.
including but not limited to competing in-
ternational players and long-term strategic
investors able to wait years for a return.
Marked differences from country to country
in culture. regulation and business practices
also increase investor peril. as does the
current lack of bank venture capital, attend-
ees generally agreed.

““There’s a lot of risk. particularly in the
UK.™" said Jim Dovey, president of United

Cable TV International in London. one of

the American lirms most actively investing
in European cable distribution and cable
programing.

Despite the potential downside. Dovey
said his company plans to add to the com-
pany’s existing operations in the United
Kingdom. applying for new ftranchises to
double its current household potential to 2.5
million or more.

Robert Clasen. president and chief exec-
utive officer of Comcast Cable. said his
company’s experience in its UK cable in-

vestment in the London suburb of Ealing
was “‘not a roaring success.”’ But. added
Clasen, *‘we're going back for more."
Clasen said Comcast. which sold its
stake in Ealing earlier this year after the
departure of another, larger partner. was in

negotiations last week for a piece of the
largest franchise in the English-speaking
world, the 465.000-home Birmingham. En-
gland system that counts American phone
company US West among its investors.
Walt Disney has also targeted Europe as

ﬁ
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a primary market, according to Hal Rich-
ardson, vice president, pay TV and acquisi-
tions, who said central to the company’s
activities in the region is the opening in
1992 of the $2 billion Euro Disney theme
park outside Paris.

Disney's highest profile TV investment
there so far is a joint venture with Rupert
Murdoch’s recently launched U.K. Sky TV
satellite package. giving Disney a half in-
terest in the pay Sky Movies service and a
UK version of The Disney Channel to be
launched at the end of the summer. Disney
is seeking similar European distribution op-
portunities with equity investment, Rich-
ardson added.

Arthur Kananack, president of Viacom
Enterprises, told the group his company’s
strategy is ‘‘to get into new media through
the program department.”” Viacom, while
partnering with British publishing giant
Robert Maxwell in a European version of
MTV and working in a consulting capacity
with media firms in France and elsewhere,
is in the ranks of American distributors who
have found a vastly expanded market for
U.S.-produced programs.

U.S. producers and distributors, in fact,
have already been cashing what may be the
biggest check of all, the overseas sale of
American programs, a market boosted in
recent years by competition both between
newly deregulated terrestrial broadcasters
and among new satellite services.

The advent, for instance, of Murdoch’s
Sky TV and its rival British Satellite Broad-
casting (BSB), launching late this year, creat-
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ed *‘about the most heated price spiral I've
witnessed in this business,”” said Disney’s
Richardson, who said license fees for U.S.
films rose about two thousand percent.

Andy Birchall, managing director of
BSB's Movie Channel and of worldwide
acquisitions, told the group BSB had spent
the bulk of its $750 million film budget on
U.S. product. Birchall added that the ven-
ture had, all told, spent $1.5 biltion in the
U.S. for its Hughes satellite, McDonnell-
Douglas rocket, U.S. satellite control sytem
software and U.S. encoder-decoder gear.

Accompanying the citations of successes
throughout the day-long meeting were words
of caution on American investment in Euro-
pean media. A key concern was the extent of
differences between the U.S. and European
media, as well as widely varying media de-
velopment among the region’s nations.

Explained J. Patrick (Rick) Michaels,
chairman of Communications Equity Asso-
ciates, ‘‘Even with the walls coming down
in 1992 [under a Common Market econom-
ic unification plan]. nationalism is still the
hallmark of media policy.”

Michaels cited differences among the na-
tions of Europe in individual TV usage and
leisure activities, along with diverse gov-
ernment regulations and taxation structures
as elements in keeping opportunities more
at the national, rather than pan-European,
level.

Even where Americans do venture, busi-
ness practices such as consortiums and less-

than-favorable tax structures may limit the
benefits of the deal., Michaels suggested.

But William Moses, senior vice president
of corporate finance for CL Global Part-
ners, argued that in many cases even a
minority stake should be accepted as an
“entry fee”” for American participants.
““The focus has to be given to alliances,”
he added. "*U.S. |companies] can trade oft
their expertise for equity investments.™

Speakers also made it clear that Ameri-
cans (and others) should expect little in the
way of bank financing of these relatively
risky media investments.

John Whitman, chairman and chief exec-
utive office of Prudential-Bache Interfund-
ing (which has holdings in UK cable), ex-
plained that investors in British cable, for
instance, should not expect bank financing
until their systems establish a critical mass
of subscriber penetration (at or above the
industry’s current 20% average) and a posi-
tive cash flow.

“Fund [these investments] with equity,
that's how its going to be done,” said
Whitman, adding: ““Who are logical play-
ers? Multinational companies with a long-
range view [and] interested in market posi-
tion.”

Bank of Boston's London-based Susan
Haurris agreed that backing would initially
come {rom equity, but said that her bank
had just closed its first UK cable financing
(Southampton Cable) and had committed 1o
invest in the operation as soon as it reached

| Distanim

A dispute oyer Japanese TV rights
fees for the 1992 summer Clympics
has apparently delayed the start of Eu-
ropean rights negotiations for the
games. Japanese broadcasters. led by
state TV network NHK. did close a $9
million deal this month for rights to the
winter games with negotiators at Trans
World International, well in excess of
the 1988 $3.5 million fee. But according
to Don Dixon, president of Howard
Marlboro Sports, Events and Licensing,
which is advising the Barcelona Crgan-
izating Committee on its negotiations,
separate talks on the summer games
eartier this month were unable o bridge
what is believed to be a 50% gap in the
bidding and asking prices. One inde-
I pendent consultant had initially valued
| at $100 million Japanese TV rights for

the games, but a knowledgeable

source said the fee was unlikely to ex-
‘ ceed $60 million, a modest increase

over 1988's $52 million payment. Dick
Pound of the International Olympic
Committee told BroadcasTinG he did
not expect the interrupted talks to re-
convene before a month or more, and
Dixon said they would likely take place
in Japan. Dixon added that the delay in
Japanese rights negotiations could
push back talks with Europe’'s domi-
nant European Broadcasting Union. To
bring the total Eurcpean rights pack-
| age close to $100 million, Dixon said
negotiators are considering spinning

off Spain into separate talks, with a
rights fee target of about one-quarter to
one-third the total. Fees for the summer
games elsewhere in the world were up
substantially. NBC, bidding $401 mil-
lion, paid $100 million over the 1988
fee, Australia's $33.75 million payment
was up from 1988's $10 million-$12 mil-
lion and Canada’s $16.5 million fee was
up over 1988's $3.5 million.

European publishing magnate Robert
Maxwell, Britain's largest cable oper-
ater, has withdrawn from the block
his group of older and upgraded ca-
ble relay systems, although brokers
for the properties said it was not for a
lack of offers. Mark Sena of Tampa,
Fla.-based Communications Equity As-
sociates, brokers hired to sell the oper-
ations, which provide six to eight chan-
nels of service to 56,000 subscribers
and four channels to another 230,000,
said three offers from existing UK cable
operators were on the table before
Maxwell took the systems off the market
two weeks ago. Sena said he thinks
money was not the issue as much as
Maxwell's belief that the launch of the
Sky TV satellite package by rival Rupert
Murdoch in February meant British ca-
ble, carrying Sky and other services
from the 16-channel Astra sateliite,
could be a more important medium in
the UK that it has been to date.
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a positive cash flow.

Another potential obstacle to U.S. play-
ers are rival European media companies
already aggressively moving into new in-
vestments. France's highly successful ter-
restrial pay TV service Canal Plus is now
looking to extend its reach into Germany,
said Project Development Deputy Director
Bernard Guillou, and is also pursuing one
of Spain’s soon-to-be-opened national ter-
restrial networks.

Established broadcasters are another
threat. Although speakers said some have
yet to react forcefully to their changing
industries, others have moved more quickly
10 take Stakes in competing mediums.

Also contounding potential investors in
European media are uncertainties from na-
tion to nation about where new media forms
will emerge, and when they do, whether
cable or direct-to-home satellite will be
most successtul.

In the UK. for example, cable TV had
been virtually dismissed after a disastrous
start-up earlier this decade led big inves-
tors, like Murdoch and others, to trn to
direct broadcast satellite.

In the last year, however, UK cable has
seen a resurgence of interest and invest-
ment, largely led by U.S. cable and tele-
phone companics attracted as much by the
license to provide telephony services as by
the television tranchise.

The launch of satellite television in Brit-
ain, cable backers now argue, will do more
to help than to hurt cable, since most cable
operations will carry some or all of the
satellite programing, considered a great im-
provement over the nonbroadcast program
services the operations have carried until
now

“Satellite has dramatically transformed
the programing potential of cable.”” suid
Nicholas Mearing-Smith, chiel executive of
the UK’s Cable Corporation and chairman
of the country’s Cable TV Association.
“*Cable s the cheap, economical way to
receive satellite within the UK.’

France, by contrast, has seen cuble re-
main in a disappointing lull, despite the
inability of a national direct broadcast ser-
vice to get quickly off the ground.

“From a cable-wise point of view,
France is an underdeveloped country,”” said
Michel Villaneau. executive vice president
of Compagnie Generale des Eaux. one of
the country’s three dominant cable opera-
tors.

Villaneau added that unul the three main
operators together reach one million sub-
scribers, expected no earlier than the end of
1991, it is “‘extraordinarly ditficult to see
cable really taking oft in France.™

For American investors interested in Eu-
ropean media. speakers pointed out that
starting smail might not only be feasible,
but desirable. England’s Mearing-Smith,
for instance. said that in the UK. there are
only 11 operating franchises of the 33 now
awarded, and “‘most of those are looking
for investment. There are many opportuni-
ties for smaller companies 10 go in on a
smaller basis.”

Comcast’'s Clasen agreed that investors
in UK cable can create a cash flow break-
even system even on a small scale, such as
with 15,000-20,000 customers. O

Judge lays
groundwork
for ‘Preferred’

Rulings in summary judgments include
O'Brien standard as determinant for
setting cable’s First Amendment status

The U.S. district court judge in the Pre-
ferred Communications v. City of Los Ange-
les cable television franchise case has begun
laying down the legal marks to be followed
in the trial that is to help establish the
record on which the fundamental question
of cable’s First Amendment rights can be
addressed. Judge Consuela Marshall on
Monday, March 20, issued tentative rulings
on seven summary judgment motions filed
by the two sides, then heard three hours of
argument on her rulings. She denied three
of the motions filed by Preferred and two of
the four filed by the city.

One of the key rulings emerging was the
judge’s determination that the so-called
O’Brien standard would be used for resolv-
ing the First Amendment issue. O’Brien
requires a determination of whether a gov-

ernment regulation impinging on speech
furthers an important government interest
unrelated to the suppression of free expres-
sion, and whether it is no broader than
necessary to further that interest.

Marshall decided on the O'Brien test af-
ter tentatively rejecting motions each side
had filed as to the law it contended should
govern the case. Preferred had maintained
that the court should follow the standard
laid down by the U.S. Court of Appeals for
the Ninth Circuit, which held that cable
television was entitled virtually to the same
First Amendment protection as that enjoyed
by the print media. The city’s motion
sought to persuade the judge to follow the
public forum doctrine, under which a gov-
ernmental entity can deny speech on prop-
erty it owns without violating the First
Amendment.

In another of the judge’s principal rul-
ings, she held, tentatively, that she would
grant the city’s motion urging a rejection of
Preferred's claim for damages. Preferred’s
witnesses have maintained the company's
damages—resulting from inability to oper-
ate in the city—amount to $32 million. The
judge, however, said that claim was too
speculative. If that ruling holds, Preferred
would be required to appeal that issue to the
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U.S. Court of Appeals for the Ninth Cir-
cuit, even if it were to win its case at trial

Larrine Holbrooke, of the Washington
law tirm of Miller & Holbrooke, represent-
ed the city in the argument that followed on
the judge’s tentative rulings. Robert Brans-
comb. of Farrow & Schildhause. represent-
ed Preferred. Marshall, during the oral ar-
gument. did not indicate whether she had
been moved to change any of her decisions.
But lawvers noted that they were subject 10
change. She announced her intention to is-
sue her final decisions on the motions in
writing in “‘two weeks.”’

In her other tentative rulings, Marshall:

Denied the city’s motion contending that
Preferred lacks standing to sue, but said the
issue was subject to further review after the
facts had been aired at trial.

Denied Preferred’s motion arguing that
cable franchising is unconstitutional per se,
under the Supreme Court’s decision in
Lakewood v. Plain Dealer Publishing Co.
The decision. issued in June 1988, affirmed
a lower court decision declaring unconstitu-
tional a Lakewood, N .J.. city ordinance the
court said granted the mayor ““unbridled
discretion over which newspaper publishers
may place news racks on public property,
and where”” (BROADCASTING, June 27,
1988).

Granted the city’s motion to dismiss
racketeering charges brought under the
Racketeer-Influenced and Corrupt Organi-
zations Act,

Granted the city’s motion for payment of’
attornevs’ fees associated with the antitrust
charge Preferred had brought against the
city and had continued to press even though
it had been dismissed by the U.S. Court of
Appeals for the Ninth Circuit, in March
1983.

The case is before the district court in
Los Angeles a second time. In the first
round, the court dismissed the suit Pre-
tferred had brought after being denied a
franchise o serve a portion of Los Angeles.
Preferred had alleged a violation of its First
Amendment rights and of the antitrust laws.
And the appeals court, although rejecting
the antitrust argument, endorsed the compa-
ny’s First Amendment claim. The Supreme
Court, in its turn. said cable systems’ activ-
ities “‘implicate First Amendment inter-
ests”’ but that thev must be balanced against

Killory tells

bar group to
keep open mind
on lottery

FCC General Counsel Diane Killory asked
a group of communications lawyers in
Washington not to prejudge the FCC’s pro-
posal to use a lottery in choosing among
multiple applicants for new radio and tele-
vision stations.

“"We need to engage in dialogue and, in
so doing, we need to have open minds,”’
Killory said at a March 18 seminar on the
awarding and renewing of broadcast li-
censes sponsored by the American Bar As-
sociation Forum on Communications Law
and the Federal Communications Bar Asso-
ciation.

““The fact that something looks radically
different from what we're used to is no
reason to reject it out of hand,”’ she said.
*“The fact that a procedure looks far less
cumbersome than its predecessor is no rea-
son to assume the commission has abdicat-
ed its public interest responsibilities. And
the fact that a proposal could change the
makeup of your practice does not necessar-
ily make it bad for your practice.”

The FCC, at its Jan. 30 open meeting,
“tentatively’” decided to substitute a lottery
for comparative hearings, in which admin-
istrative law judges choose among compet-
ing applicants based on 24-year-old criteria.

Killory’s speech may have opened some
minds. but there was no evidence that it
changed any. Andrew Schwartzman, of the
Media Access Project, said the lawyers
were as unanimous in their opposition to
implementing the lottery after the speech as
they were before it. **] was really struck by
the unanimity,”” he said.

Peter Tannenwald, another lawyer who
attended the seminar, questioned whether
the FCC still had an open mind. Judging by
Killory's speech and the remarks of Mass
Media Bureau Chief Lex Felker, who also
spoke at the conference, he said. the agency
is “‘pretty well committed t0 moving for-
ward. It’s going to take quite a bit to con-

acity’s “‘competing societal interests.”” O  vince them otherwise.”’
i i
- {. v
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Congress also has problems with using a
lottery for awarding broadcast spectrum. At
the seminar, Toni Cook, a member of the
Senate Commerce Committee staff. said
neither Ernest Hollings (D-S.C.), the chair-
man of the committee, nor Daniel Inouye
(D-Hawaii) has focused on the lottery. But,
she said. they believe in the public interest
and “‘the lottery does not seem consistent
with that concept.”

Killory made four basic poinis:
® If the lottery were adopted, the FCC
would continue to require that all licensees
meet certain basic qualifications.
® Most broadcasters acquired their stations
without having to meet the more stringent
comparative criteria. “*In the sale situation,
the singleton grant or the comparative case
that settles, the commission awards the li-
cense if the applicant is qualified—and no-
body seenis too upset about that. Nobody
accuses us of abdicating our responsibility
to license in the public interest, even
though the comparative criteria are never
used in these cases.”™
® The lottery, as proposed, would preserve
preferences for niinority ownership and me-
dia diversification by giving applicants that
advanced such goals better odds in the lot-
tery. And. at the same time, it would *‘‘re-
duce significantly”’ the time and cost of
picking a construction permittee.
® The proceeding itself will balance the
costs of the comparative hearing process
against the benefits. *“To this end, we must
ask whether a lottery will really have all
that much effect on the quality of the licens-
ee ultimately selected. Does the current
comparative process really result in the se-
lection of a better licensee? And if so, is
that incremental difference worth the
costs?”’ c

Appeals court
upholds FCC’s
EEO actions

FCC decisions to reject petitions by
branches of the National Association for the
Advancement of Colored People to holc
hearings on the license renewal applications
of television licensees in Louisiana anc
Florida were affirmed last week by the U.S.
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Fiorida were affirmed last week by the U.S.
Court of Appeals in Washington. Both
cases involved violations of the FCC's
equal employment opportunity rules. And
in both, the court held that the commission
was within its discretion in taking the action
it did,

One appeal was filed by the Louisiana
State Conference of Branches of the
NAACP against the renewal of WLPB-TV
Baton Rouge. The other was filed by the
Taliahassee branch of the NAACP and the
National Black Media Coalition and was
directed at the renewal of Holt-Robinson
Television Inc.’s wTwC-Tv. The commis-
sion found that although the EEO programs
of both licensees were deficient, neither
licensee had demonstrated signs of inten-
tional discrimination that might warrant the
further investigation or hearing that the pe-
titioners had sought. The FCC renewed the
two licenses on condition that the licensees
submit periodic EEQ progress reports

Judge Abner Mikva, writing for the
unanimous three-judge panel, said that in
dismissing the appeals, ‘‘we find that the
commission acted within its discretion in
fashioning remedies for the violation of its
own regulations.” But he also sought to
make clear the court’s concern about such
cases. ‘"Noncompliance with the EEQ rules
is a very serious matter, even in the absence
of any signs of intentional discrimination,”
Mikva wrote. **We hold only that the selec-
tion of the particular remedies chosen by
the commission to redress violations of its
own regulations was not arbitrary, based on
the record before us.”

The panel also chided the commission for
a lack of clarity in the agency’s Tallahassee
decision—specifically, the reasons given
for not examining the EEO practices of
Holt-Robinson’s other broadcast stations—
WHHY-AM-FM  Montgomery, Ala., and
WHSY-AM-FM Hattiesburg, Miss. The peti-
tioners had said the minority employment

records of those stations suggest that the
licensee has consistently violated EEQ poli-
cy wherever it has operated.

The commission said it had not consid-
ered such evidence because the renewal ap-
plications of those stations were not before
it. But the court dismissed that **excuse’” as
**too facile,” since the three licenses will
never be before the commission at the same
time.

The panel also rejected as ‘‘a pure post
hoc rationalization’’—an argument made
before the court but not in the agency’s
decision—that the evidence regarding the
other stations was incomplete and therefore
not probative of discriminatory intent.

Despite those misgivings, Mikva said the
panel was required to uphold the commis-
sion’s decision because the agency ‘‘has
had a consistent policy in connection with
common ownership, and we must defer to
its discretion in determining how it will
enforce its own EEO rules.” a

Moral rights legislation pushed by Copyright Office

It tells Congress such law is
needed to safeguard rights
of movie copyright holders

The Copyright Office has urged Congress
to adopt ‘‘moral rights’” legislation to pro-
tect copyright holders. but recommended
such action be done only prospectively. The
report also said that while colorization, pan-
ning and scanning, and lexiconning (sound
compression) has affected films, the effects
*have been somewhat ameliorated through
the voluntary decision” by Hollywood to
work within television’s parameters.

The office’s report is part of the ongoing
debate on film alteration, pitting the direc-
tors against the Motion Picture Association
of America, the National Association of
Broadcasters and Turner Broadcasting Sys-
tem. TBS, which has drawn the most heat
for colorizing movies, was pleased that the
office’s recommendation was prospective,
but it was concerned about its push for
“‘moral rights’ legislation. The Motion
Picture Association of America had a simi-
lar reaction.

Representative Robert Kastenmeier (D-
Wis.), chairman of the House copyright
subcommittee, seemed to distance himself
from the Copyright Office report, saying
the burden of proof ‘ ‘that a change is neces-
sary, fair and practical’’ rests on the propo-
nents of change. He said Congress must
balance the rights of creator, producers,
copyright holders and the public, and he
urged private negotiations between contest-
ing parties as being preferable to congres-
sional intervention.

Ted Turner spoke to a luncheon of 32
representatives and senators of the Congres-
sional Arts Caucus the day before the report
was released. Turner characterized the
lunch as a ‘‘dialogue”” and said he-dis-
cussed colorization and showed a clip from
Turner Network Television.

Representative Robert Mrazek (D-N.Y ),
who was instrumental in getting legislation
passed to establish a National Film Preser-
vation Board, and who is a critic of colori-

zation, told BROADCASTING he spoke with
Turner for 10 minutes after the lunch, but
did not find any change in Turner’s views
on colorization. Mrazek said he would not
let up in his fight to protect copyrighted
works, and would explore changes in moral
rights, trademark law and the Lanham Act
to that end. The NFPB, Mrazek said, pro-
vided a foot in the door for Congress and
was only a first step.

The “‘moral rights’” push, which the
Copyright Office said could extend beyond
the film industry to other creative works,

has drawn the attention of other media or-
ganizations. The MPAA, the National As-
sociation of Broadcasters, Time, Times
Mirror and Turner are among 13 organiza-
tions that have formed the Committee for
America’s Copyright Community. CACC
is concerned about "*moral rights™ legisla-
tion and possible constrictions on the work-
for-hire doctrine of the Copyright Act.
Those two issues will be the subject of three
hearings. scheduled for June 21, July 12
and Aug. 3, by Senator Dennis DeConcini
(D-Ariz.). O

Cable loses round one in Arkansas tax case

In what is believed to be the first court case
of its kind at the state level, a chancery
court in Arkansas has upheld a state law
that extends local sales taxes to cable. The
Arkansas Cable Television Association is
appealing the decision to the Arkansas Su-
preme Court, which is expected to hear the
case this fall. The decision could cause
trouble for the industry, not only because
several other states are looking to extend
sales taxes to cable, but the Arkansas tax
applied only to cable, a discriminatory
practice that has been struck down in previ-
ous newspaper and magazine cases.

The state association was among several
parties that brought suit, claiming extend-
ing the state’s general sales tax to cable
violated the operator’s First and 14th
Amendment rights (the antidiscrimination
clause), said Bob Blount, executive secre-
tary of the ACTA. (Additionally, there are
clauses in the Cable Act preventing cable
from being singled out for discriminatory
taxes.) The state passed a similar tax on
magazines three years ago, which was up-
held in state court but overturned by the
U.S. Supreme Court. Following that lead,
‘‘we argued that cable television was noth-
ing more than an electronic magazine,”’
Blount said.

But the court did not agree. It cited the
TCl-Central Telecommunications case,
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saying that even though cable enjoys some
First Amendment rights, ‘‘more govern-
mental regulation of cable may be permissi-
ble because...cable requires use of the pub-
lic ways.”” That allows states to impose
taxes on businesses afforded First Amend-
ment protection, the court said. ‘‘Unques-
tionably, a state may subject any business
entity that is afforded First Amendment
protected rights to taxes imposed by the
state,”” the court wrote.

Desite rulings in the Minneapolis Star
and Arkansas magazine cases, which said
individual mediums could not be singled
out for tax, the court said those decisions
were not applicable. The magazine tax was
targeted to a small group, the court said,
while the state’s ‘‘general sales tax is even-
ly applied to all cable television services
and operators... The same factual consider-
ations make the specific ruling in Minne
apolis Star inapplicable to the facts of the
present case.’’

Eugene Sayre, of counsel to Jack, Lyon
& Jones, which handled the case, said its
difficult to win a tax case on discriminatory
grounds, and used the First Amendment as
the primary defense. Although Cable Act
arguments were also raised in testimony,
specifically the discrimination clause, the
court dismissed them.

What’s unclear, said one Washington ca-



ble attorney. is whether the franchise fee
issue was raised. Payments of sales tax and
[tanchise fees would constitue **double dip-
ping.”’ said the attorney. and would be un-
constitutional.

The state supreme court is expected to
grant a hearing and decide the case this fall.
and although Blount is contident the verdict
can be overturned. he said he'd rather have
the U.S. Supreme Court decide in cable's
favor, setting a precedent as it did in the
magazine case. Such a decision would have
wide impact on the cable industry.

In 1987, the state legislature passed a bill
extending the state’s 3% sales tax and any
local taxes. typically 1%. to cable only.
The money was escrowed from June 1987
until early March, when the decision came
down. In all. $6 million was collected for
the state’s budget coffer that runs $2 billion
annually. The state association tried to keep
the money in escrow during its appeal. but
was turned down. It also failed in having
the state keep records on who paid what.
said Blount, which would be useful if the
decision is overturned and the money re-
turned. According to Blount. the state has
spent the money, including interest. Opera-
tors do, however. get 2% of the total pool
for depositing the money on time.

In its most recent session. the legislature
passed a bill clarifying the sales tax. plac-
ing it on any electronic signal distributed
for a fee or for which subscribers were
charged. Last-minute action by the broad-
cast lobby kept it from being extended to
radio and television. [t does effect TVRO
subscribers getting authorization from cable
operators in the state. but does not extend to
TVRO homes who call 800 numbers and
get authorization from beyond the state’s
borders. further penalizing cable operators.
said Blount. The governor signed the bill
last week. a

AAF told Congress
is intent on
kids’ TV rules

Representative Lent tells gathering
in Washington that sentiment is
strong for legisiation limiting
amount of ads in children’s shows

Regulating the amount of advertising on
children’s television remains a congressio-
nal priority. Representative Norman Lent
(R-N.Y.) told attendees at last week’s
American Advertising Federation's annual
government affairs conference. Lent is the
ranking Republican on the House Energy
and Commerce Committee and was one of
several congressional speakers at the day-
long meeting.

There is considerable support for the
children’s TV initiative among Democrats
and Republicans, according to Lent. Con-
gressman Tom Tauke (R-lowa) also indi-
cated congressional action on a children’s
bill is inevitable. He said legislation would
surface next month and that it would be
virtually identical to the measure vetoed last
year by President Reagan.

Tauke views the children’s bill as unnec-
essary content regulation and, instead, has
offered legislation that would grant broad-
casters antitrust immunity to establish a vol-
untary code to self-regulate such things as
the amount of advertising on children’s pro-
grams (BROADCASTING. Feb. 13). Lent,
however. feels there is a need for some
government oversight because of the *‘spe-
cial needs’" of children.

Lent responded to criticism that the re-
vival of a children’s bill and enactment of
the faimess doctrine “marks the begining
of an era of reregulation.”” That is not the
case. he said. adding that there is no “‘de-
sire to turn back the clock.™

As for other advertising-related issues,
Lent did not feel they were high on the
congressional agenda. Legislation is pend-
ing in the House that would substantially
restrict tobacco advertising. Advertisers are
also concerned there will be an eftort to ban
or restrict beer and wine ads or that Con-
aress in its search to find additional reve-
nues will approve a tax on advertising or
limit the deductibility of advertising ex-
penses. Tauke believes advertising bans
would not pass constitutional muster.

Advertisers are ‘“under fire on many
fronts.”” said AAF President Howard Bell.
**1f the would-be censors are allowed to ban
or restrict truthful ads for any legal consum-
er product. the first step will have been
taken down the road to the loss of freedom
of commercial speech for all products,”
said Bell. He urged advertisers to remain
vigilant. “*We must always remember, no
matter how the would-be censors attempt to
frame the debate. the most important issue
is not a specific product or a particular
program, but freedom of speech.

Senator Trent Lot (R-Miss.). however,
told the group he thinks President Bush
would veto an ad ban bill. Lott said such
endeavors were a form of censorship,
which he opposes. Nor did the senator an-
ticipate tax legislation this year, but sug-
gested advertisers prepare for a “‘big fight
next year."

Lott also said he was rethinking his posi-
tion on the fairness doctrine, although he
was a proponent of a fairness bill when he
served in the House during the last Con-
gress. ‘I caught flack from the TV people
in Mississippi.”” Lott said about his stand
on the doctrine. As a newly elected senator
with a much broader constituency, Lott said
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Lent

he would reevaluate the issue. although he
thinks fairness is something broadcasters
can “‘live with.”

Personally. he feels radio and TV have an
obligation to comply with faimess. **There is
a feeling on both sides of the aisle that the
networks have a very prejudiced position and
do not always give both sides. 1 basically
think radio, TV, and newspapers should give
both sides of a story.”

The lawmakers said he has a “'suspi-
cion’” that Bush will veto a faimess bill. If
the President does veto it. asked one attend-
¢e. will broadcasters be held responsible?
Lott said he did not know. But from what
he has heard. broadcasters have *‘thrown in
the towel™" on fairness so they would not be
penalized.

Later the AAF audience heard from An-
drea Mitchell. congressional correspondent
for NBC News, who was asked to respond
to Lott’s comment about the media being
one-sided. ‘‘None of us is perfect.”” she
said. "*We take our jobs very seriously. We
care about fairness and accuracy. We care
about substance.™’ O

CPB cries foul
over Inspector
General Act

NAB among those claiming that
act threatens public broadcasters’
First Amendment rights

Corporation for Public Broadcasting direc-
tors and executives last week drew battle
lines with Congress. calling on the Hill to
remove CPB from the rolls of the Inspector
General Act passed last October on the
grounds that it threatens public broadcast-
ers” First Amendment rights.

Placement at CPB of an inspector gener-
al—with the authority to judge budget items
unnecessary. fraudulent or wasteful—
would create a new ‘‘power of the federal
government to influence the programing de-
cisions,’” said Chairman Kenneth Towery.
**We simply cannot have someone who can
go over our head to Congress making a
judgment as to whether or not a program is
necessary,”” he said.

The act requires that CPB, along with 32



other ‘‘federal entities’” receiving more
than $100 million in federal funding annu-
ally, hire an inspector general by April 16.
Congress appropriated $232,648,000 to
CPB for the current fiscal year and has
authorized increases over the next four
years. Under the act, the IG would report to
Congress twice annually.

Joining Towery, CPB President Donald
Ledwig and other board members at a
March 21 press conference, Daniel Bren-
ner, chairman of the board’s audit commit-
tee and former adviser to then FCC Chair-
man Mark Fowler, argued that appointment
of an IG could bring an end to “*20 years
spent trying to keep public broadcasting
from becoming government broadcasting. "’
Stressing that **CPB certainly wants to hon-
or the spirit’’ of the act, Brenner said regu-
lar corporation audits of stations, consortia,
regional organizations and independent pro-
ducers receiving CPB funds already *‘pre-
vent and detect fraud in the administration
of federally funded programs.

“‘The First Amendment,’”” he said, ‘‘is
designed to prevent the government, and
Congress specifically, from influencing the
contents of the press; but in following CPB
dollars to the recipient, an inspector general
with the usual broad scope of authority
could do exactly that.”

A letter spelling out CPB’s objections
was delivered March 21 to Senator John
Glenn (D-Ohio), chairman of the Senate
Government Affairs Committee, and to
Representative John Conyers (D-Mich.),
chairman of the House Government Opera-
tions Committee. Senate staff said the re-
quest, received March 21, contains *‘no
indications that there should be a change,”
although review of it was not complete by
late last week. CPB, which has ‘‘been aw-
fully quiet since last October,”’ the staffer
said, ‘‘misunderstands the act.”

While it awaits a congressional response,
said a resolution adopted by the board, CPB
management will ‘“‘implement the provi-
sions of the act,”” but *‘in a manner consis-
tent with the provisions and spirit of the
Public Broadcasting Act’’—that is, without
compromising CPB’s ‘“duty to prevent the
contribution of federally appropnated funds
from having a restrictive or chilling effect
on the program decisions and broadcasting
activities of public broadcasters.”’

The directive to balance the potentially
contradictory requirements of those two
bills, said Ledwig, will add up to CPB
putting ‘‘appropriate limitations on the
scope of the inspector general’s authority.”’

Ultimately, if those yet to be designed
limitations fail to protect public broadcast-
ers’ First Amendment rights, said the reso-
lution, the board ‘‘will be prepared to take
any appropriate action to remove CPB from
the effect of the act.”’ Ledwig described the
recourse as ‘‘legal.”

CPB revealed letters of support from
the National Association of Broadcasters,
the National Press Foundation, the Na-
tional Association of Public Television
Stations, Women in Communications
Inc., the Recording Industry of America,
Washington-based citizens’ group People
for the American Way, and the National
Writers Union. g

The play’s the thing

Appeals court will allow writer
to continue with play based on
‘Amos 'n’ Andy’ characters;

it finds that CBS lost copyright
on characters through disuse

Stephen M. Silverman, one-time chief en-
tertainment reporter for the New York Post
and more recently the author of books on
major motion picture figures, is looking
ahead to the production of the musical he
has written for Broadway based on the
characters of that legendary (if a reminder
of what is now seen as a racist past) radio
and television show, Amos 'n’ Andy. The
book was written €ight years ago and the
score, by Jabbo Smith, five years ago. But
it was not until the U.S, Court of Appeals
for the Second Circuit, in New York, last
month issued a decision in Silverman’s bat-
tle with CBS over alleged copyright and
trademark infringement that Silverman and
his lawyer believed Silverman could try to
mount the show. So did the appeals court.
Silverman, wrote Judge Jon Newman for
the three-judge panel, **will now have am-
ple latitude to proceed with his musical.”

Amos 'n’ Andy began on radio on NBC in
1928, with white actors playing the title
roles and such stereotypical members of
their black community as Kingfish, Light-
nin’, and Algonquin J. Calhoun. And it
became one of radio’s most popular pro-
grams before ending its run on CBS in
1955. CBS also aired a television version of
the show (from 1951 to 1953), although it
continued in reruns and nonnetwork syndi-
cation. The taste for ethnic humor was
changing, and Amos 'n’ Andy was last seen
on television {except for a brisk black mar-
ket distribution of the program) in 1966.

It was not necessarily poor ratings that did
in the program. CBS, which has not broad-
cast the program or licensed it for broadcast
in 23 years, had taken it off the air in re-
sponse to complaints from civil rights groups,
including the National Association for the
Advancement of Colored People. Indeed,
one request for a license to use the Amos 'n’
Andy characters that CBS rejected had been
made by Silverman, early in his project. And
it was the years the program had spent on the
shelf that spelled defeat for CBS in the ap-
peals court last month.

U.S. District Court Judge Gerald L. Goet-
tel, who presided at the trial of CBS’s suit,
had awarded the company virtually a com-
plete victory. He held that the pre-1948
scripts were in the public domain because the
copyrights, obtained from the creators of the
show, Freeman F. Gosden (the radio
“*Amos’’) and Charles J. Correll (‘‘Andy’’),
had not been renewed. But he also held that
CBS had common law copyrights in the radio
scripts written after 1948, and had obtained
copyright registrations and renewals for the
television programs. As for the trademark
side of the case, Goettel ruled that the name
Amos 'n’ Andy, as well as the names and
appearances of other characters in the ongo-
ing story and ‘‘other distinctive features of
the...radio and television shows’” are protect-

Broadcasting Mar 27 1989
r-1-]

able marks, that CBS had not abandoned
them, despite the length of time that had
passed since it last used them.

Goettel issued a broadly worded injunc-
tion that in effect barred Silverman from
attempting to produce a musical based on
the Amos m’ Andy characters. He also
awarded CBS damages and lawyers’ fees
totaling $19,403 because Silverman had
used a portion of dialogue from a post-1948
radio script in a draft of his play and was,
therefore, liable for copyright infringement.

~Gosden (I) and Correll in 1956

Silverman did not challenge that award. Bu
he challenged the rest of Goettel’s orde
and, in the main, prevailed.

The appeals court panel, consisting o
Judges Wilfed Feinberg and George Pratt
as well as Newman, saw the trademarl
issue as fundamental. The decision note«
that CBS had not used the ‘“‘Amos ’'n
Andy’’ marks in the 21 years leading up t
the trial in district court and had no plans t
use them in the foreseeable future.

““Ordinarily, 21 years of nonuse woul
easily surpass the nonuse requirement fo
finding abandonment,”” Newman wrote
And while courts have found ¢xceptions i
cases of trademark owners whose hopes ¢
using their marks had been frustrated b
lack of business opportunities, the pane
held that that was not the situation in th
case of ‘‘Amos 'n’ Andy.”’ CBS, Newma
wrote, ‘‘has decided, albeit for sociall
commendable motives, to forgo whateve
business opportunities may currently exit
in the hope that greater opportunities, unac
companied by adverse public reaction, wi
exist at some undefined time in the future.’

It was more than simple abandonmer
that affected the panel’s view on the trade
mark issue. It was also influenced by ik
context in which the dispute arose—*‘or
in which the allegedly infringing use is i
connection with a work of artistic expre:
sion,”’ as Newman wrote. For although tt
use of a trademark to identify a commodii
or a business is, ‘‘ordinarily,”” a form «
commercial speech, Newman said, enforc:
ment of trademark rights carries “*a risk «
inhibiting free expression’” where ‘*artist
freedom’’ is involved.

As for the copyright issue, the panel
decision was less clear cut. The pan
agreed that the material from the pre-19:
radic shows was in the public domain. B
the material in the subsequent radio ai
television programs was protected, the pa
el held, only to the extent it goes beyor



“what is contained in the pre-1948 radio
scripts and that satisfy the nunimal copy-
right requirement of originality. ™ Even that
limited degree of protection is not without
some uncertainty as to the television show.
Silverman’s attorney, Barry [. Fredericks,
had contended that CBS lost its copyright in
the tefevision programs by “bicyeling”
them 10 local stutions—and thus not **con-
trolling™ them—vithout copyright notice
attached. The panel concluded that the cir-
cumstances that would illuminate the valid-
ity of those copyrights had not been suffi-
ciently  developed on  the  record:
development of that record, Newman said,
“may await the production of Silverman’s
musical. ™’

Silverman and his attorney, Frederick.
take the appeals court decision as a “"go™
on the proposed Broadway musical. “*I'm
delighted. Surprised and delighted.”” said
Silverman last week. “*But now the real
work starts.”” His first task is to find a

producer. Silverman has occupied some of

his time over the pust eight years writing
books—*"The Fox that Got Away," a lite
of Darryl Zanuck. and. just completed, an
authorized biography of motion picture di-
rector David Lean.

CBS does not see the road ahead as clear-
ly as Silverman and Frederick. **We may
have a further dispute with Mr. Silver-
man,”” said George Vradenburg 111, CBS
vice president and general counsel. He not-
ed that either side has until May to decide
whether to seek review by the Supreme
Court.

For the Becorda

As compiled by BROADCASTING from Mar.
6 through Mar. 22 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC—Antenna Far Commwmications: Al.J—Ad-
ministrative Law  Judge;  alt.—alternate;  ann.—announced;
ant.—antenna:  aur—aural:  aux.——auxiliary:  eh.—channel:
CH-—critical hours.; chg.—change; CP—construction permit;
D—day: DA—dircetional antenna: Doc.—Docket: ERP—elice-
tive radiated power: Freq—trequency: HAAT—hgight above
average terrain: H&Y - horizontal and vertical: khz—kilohenz:
kw—kilowalts: lic.—license;  m-—meters:  mhz—megahenz:
mi.—miles: MP—modification  permit: - mod.—moditication:
N-—night. pet. Jar recon. — petition Tor reconsideration; PSA
presunrise service authority: pwr—power: RC—remete control:
S-A-—Scientific- Atlanta: SH—specilicd hours: SL-—studio Jocu
tion: TL-—transmitter location: trans. —transmitee: TPO-trans-
mitter power output: U or unl.—unlimited hours: vis.—visual:
w—watts; *—noncommercial. Six groups of numbers at end of
facilities changes items refer 1o map coordinates. Oue meter
equals 3.28 feet.

|

B KCKC(AM) San Bernardine and KBON-FM Lake Ar-
rowhead. both California (AM: BALEY0124EA: 1350 khz:
5 kw-D, S00W-N, DA-2: FM: BALH890124EB; 103.9
mhz: 3 kw: HAAT: 69 ft.3—Granted upp. of assignnient of
license from Riverdino Broadeasting Corp. to Inland Em-
pire Broadeasting Corp. for $4.6 million plas $400.000
noncompete agreement. Seller is owned by Jerome P
Maltz, who also owns KUNA(AM) Indio (Palm Desert).

Ownership Changes

CA., and KEAG(FM) Anchorage. Alaska. Buyer is princi-
pally owned by Patrick €. Clary, Lay Vegas-based attor-
ney. with no other broadcast interests. Action March 13,

 WAIA(AM) St. Augustine Beach. Fl. (BALRBI2ISEE:
1170 khz: | kw-D)}—Granted app. of assignment of license
from First City Broadeasting Inc. to Interstate Broadeasting
Tor $155.000. Seller is headed by Marshall Rowland. Buy-
er is owned by Lockwood Smith. 50%. and Cochran Keat-
ing. S0%. It has no other broadcast interests. Action March
14

m WCRM(FM) Dundee. 1. (BALHE90130HI: 103.9 mhz;
3 kw: HAAT: 287 fi.)}—Granted app. of assignment of
license from CLW Communications Group to Atlantic
Morris Broadeasting [nc. for S$1.5 million (" Changing
Hands.™ Jan. 30). Seller is Chattarcoga-based group of
two AM’s and two FM's, headed by James Leveren. Buyer
is subsidiary of Saddle River Holdings, which through
subsidiaries also owns WKTU(FM) Ocean Citv. NJ. and
WALLAM)-WKGL(FM) Middlctown. NY . Action March
9.

B KLEY(AM)-KZED(FM) Welliugton. KS (AM: BA-
L890123E); 1130 khz: 250W-D. DA FM: BAL-
HEO0123EK: 93.5 mhz; 3 kw: HAAT: 200 f1.)—Graned
app. of assignment of license from Sumner Broadcasting
Co. to Johnson Enterprises Inc. for $575,000 (**Changing
Hands. ™ March 20). Seller is owned by Edwin D). and Zora
B. Hundley, who have no other broadcast interests. Buyer
is owned by E. Gordon Johnson, who has no other broad-
cast interests. Action March 9.

B W[I.S-AM-FM Lunsing. ML (AM: BAL8%0123GV: 1320
khz: 5 kw-D. 1 kw-N. DA-2; FM: BAPLH3Y0123GW,
101.7 mhz: 3 kw: HAAT: 180 11.)-—Granted application of
assigninent of license from Northstar Broadeasting Inc, to
MucDonald Broadeasting Co. for $2.15 million. Seller is

For 35 years Chapman Associates has been a
leader in the media brokerage industry. One
reason {or our success is the fact that there
are more Chapman offices coast to coast than
in any other media brokerage firm.

FFach Chapman Associate is an expert in
station values and broadcasting trends
pationwide. but is especially knowledgeable
within his particular region of the country.

We Know the Territory.

Nationwide Media Brokers

Associates

Corporate Offices: Washington, DC o 202/822-1700 « FAX: 202/331-8634 @ | .

With thousands of successful sales and
appraisals. Chupman Associates has gained a
level of experience few other companies can
claim. If you're buying or selling. contact
the Chapman Associate in your territory and
put his experience to work for you.

Washington e Dallas e Jacksonville 1
Boston e Kansas City e Los Angeles
Alanta e Salt Lake City e San Francisco
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headed by Michael DeLicr. president and Charlotte Hick-
¢y. VP. It is owned by Northstar Holding Co.. 100%.
which is wholly owned by NCNB Texas Venture Group
Inc. Through interest in various companies. NCNB Texas
owns interest in WYBR(AM) Rockford. and WYBR-FM
Belvedere. both Iinois; KCFX(FM) Harrisonville, MO:
WOFX(FM) Fairfield. OH: WCRJ(FM) Jacksonville. FL:
WDFX(FM) Detroit. M1: WMLX(AM) Florence. KY, and
KTMX-AM-FM Lubbock. Tex. Buyer is owned by Ken-
ncth Hugh MacDonald Sr.. Carolyn Ann MacDonald. Ken-
neth Hugh MacDonald Jr.. Patricia MacDonald and An-
drew Neale MacDonald. 1t has no other broadcast interests.
Action March 9.

8 WBUD{AM}-WKXW(FM) Trenton. NJ (BA-
L881117EC: 1260 khz: 5 kw-D. 1 kw-N. DA-1. FM:
BALHS881117ED: 101.5 mhz; 50 kw: HAAT: 850 fi.}—
Granted app. of assignment of license from Fidelity Com-
munications Corp. 1o Press Broadcasting Co. for S8 mil-
lion. Seller is Trenton. N.J-based group of two AM’s and
four FM's owned by Jerome Bresson and David Hafler.
Buyer is owned by Asbury Park Press Inc. and headed by
E. Donald Lass. 1t also owns WILK-AM-FM Asbury Park.
NJ. Action March 8.

8 WRCS(AM)-WQDKI(FM) Ahoskic. NC (AM:
BALS81028HU: 970 khz: | kw-D: FM: BALH881028HV:
99.3 mhz: 3 kw; HAAT: 300 f1.>—Granted app. of assign-
ment of license from Hertford Broadcasters Inc. to Ahoskie
Radio Inc. for $400.000. Seller is owned by Resont Broad-
casters. Richmond. VA-based group of ten AM’s and seven
FM’s principally owned by Elleck Scymour. Buyer is owned
by Cumberland A&A Corp. Gardner H. Altman is owner of
Cumberland A&A Corp. It has no other broadcast interests.
Action March 13.

% KMFR(AM) Phoenix. OR {BTC890123EC: 880 khz: |
kw-U»—Granted app. of transfer of control from Rogue
Valley Broadcasting Inc. to Robert R. Johnson. Gary S.
Johnson and Judith Brazofsky. George R. Johnson, trusice.
proposes 1o make gift of voting stock of Rogue Valley
Broadcasting Inc. to Roben R. Johnson. Gary S. Johnson
and Judith M. Brazofsky. Action March 9.

® KPRB-AM-FM Redmiond. OR (AM: BALES0I1BEB:
1240 khz: 1 kw-U: FM: BAPLHB90118EC: 102.9 mhz; 25
kw: HAAT: ant 354 fi.)—Granted app. of assignment of
license from Bachelor Broadcasting Co. t0 Redmond
Broadcasting Group Inc. for $500.000 (Changing
Hands."" Jan. 30). Scller is principally owned by Donald E.
Smullin. who also owns KLOO(AM)-KFAT(FM) Corval-
lis. OR. Buyer is principally owned by Donald L. McCoun.
who also owns KUIK(AM) Hillsboro. OR. Action March
9.

% WYND(FM) Sputsylvania. VA (BALH881117GJ). 99.3
mhz: 3 kw: HAAT: 328 fr.)—Granted app. of assignment
of license from Richard J. Hayes & Associates Inc. to
Paco-Jon Broadcasting Corp. for $1.2 million. Seller is
principally owned by Richard J. Hayes and has no other
broadcast interests. Buyer is principally owned by Glenn R.
Mahonc. 51.03%: Richard D. Rosen. 6.25%. and Charles
C. Cohen. 6.9%. It also owns WPLZ-AM-FM Petersburg.
VA. Action March 14.

8 KATHAM)-KGRQ(FM) Casper. WY (BAL881214ED:
1400 khz: 1 kw-U: FM: BALHB8I214EE: 94.5 mhz: 65
kw: ant. 1.908 fi.}—Granted app. of assignment of license
from Mountain West Broadcasting Inc. debtor-in-posscs-
sion to Casper Broadcasting Co. for $350.000. Seller is
principally owned by Boyd D. Hall and Randall S. Hall. It
has no other broadeast interests. Buyer is owned by James
Start. 30%: Scott Swar. 15%: James Swarn Jr.. 15%;
Catherines Stuart Schmoker. 15%. and eight others with
less than 4%. Buyer is owned by Jack Rosenthal, 49%:
Robent D. Price. 49% . and Hugh M. Duncan. 2%. It has no
other broadcast interests. Action Mareh 10

8 KATI(AM)-KGRQ(FM) Casper. WY (BALSS1214EF:
1400 khz: 1 kw-U; FM: BALH881214EG: 94.5 mhz; 65
kw: ant. 1.908 ft.)—Granted app. of assignment of license
from Casper Broadeasting Co. to Clear Channel Radio Inc.
for $350.000. Sellcr is owned by James Stuart. 30%; Scou
Stuart, 15%: James Stwart Jr.. 15%: Catherines Stuart
Schmoker. 15%. and ¢ight others with less than 4%. Buyer
is owned by Jack Rosenthal. 49%: Robert D. Price. 49%,
and Hugh M. Duncan. 2%. It has no other broadcast
interests. Action March 10.

New Stations

® Homewood. AL (BPHBBOBI6NS}—Returned app. of
Patcick D. McConnell for $7.3 mhz: 1.37 kw H&V: 147 m.
Address: 5515 Scou View Lanc. Lakeland. FL 33813.
Principal has no other broadcast interests. Action March 8.

8 Chico. CA (BPED880509MC)—Returned app. of KXOL
Inc. for 88.7 mhz; 0.109 kw H&V: 292 m. Address: cio

-
1252 E. 10th St.. Chico. CA 95928. Principal is owned
byMarcus A. Smith. Matthews D. Jackson and Robert L.
Shesrard. It has no other broadcast interests. Action March

® Chico. CA (BPED880509MC)}—Returned app. of KXOL
Inc. for 88.7 mhz: 0.109 kw H&V: 292 m. Address: c/o
1252 E. 10th St.. Chico. CA 95928. Principal is owned
Marcus A. Smith, Matthews D. Jackson and Robert L.
Sherrard. It has no other broadcast interests. Action March

8 Chico. CA (BPED8806 13MJ)}—Returned app. of KXOL
Inc. for 89.3 mhz; 0.109 kw H&V: 292 m. Address: ¢/o
1252 E. 10th $t.. Chico, CA 95928. Principal is owned by
Marcus A Marcus A. Smith. Matthews D. Jackson and
Robert L. Sherrard. It has no other broadcast interests.
Action March 3.

® Orange Grove, CA (BPH880629MD)—Granted app. of
Richard B. Smith for 100.3 mhz: 0.072 kw H&V: 632 m.
Address: P.O. Box 5. 1921 Bauder St.. Selma. CA. 93662.
Principal has no other broadcast interests. Action March
10.

® Piusficld. ME (BPH880311MB }—Granted app. of Tanist
Broadcasting Corp. for 99.5 mhz: 3 kw (H&V) 74 m.
Address: 160 Bangor St.. Augusta. ME 04330. Principal is
owned by Barton Carter. 97%. and Cyril Wismar. 3%.
Action March 8.

® Yazoo City. MS (BPH880519NZ)—Granted app. of Dri-
Two Inc. for 93.7 mhz: 3 kw H&V: 100 m. Address: P.O.
Box 47. Yazoo City. MS 39194, Principal is owncd by
Harold Lardinois. president. and has no other broadcast
interests. Action Feb. 28.

® Lansing. NY {BP870331 AH)}—Dismissed app. of Romar
Communications Inc. for 1270 khz. Address: 175 Gray
Rd.. lthaca. NY 14850. Principal is owned by Robert AL
Lynch. 51%. and Marcia E. Lynch. 49%. Action March
13.

® Union City. CH (BPH8806020H)—Granted app. of
State Line Radio for 97.5 mhz: 3 kw H&V: 100 m. Ad-
dress: 4224 Cherry Grove. Xenia. OH 45385. Principal is
owned by LuRue Turner. 25%. and Vernon H. Baker.
75%. Action Feb. 28.

® Avis, PA (BPH870916MC)»—Granted app. of Pro Mar-
keting Inc. for 99.9 mhz: 0.4 kw H&V: 227 m. Address:
¢/o WHTO. RD 6. Box 462. Muncy. PA 17756. Principal
is owned by Victor A. Michael Jr. and Lori L. Michael,
51%. and Joseph J. Kalie Jr.. 49%. It also owns
WHTO(FM) Muncy. PA. Action March 2.

® Abilene. TX (BPH871124M))—Granted app. of CVC
Broadeasting Corp. for 92.5 mhz: 16.72 kw: 262 m. Ad-
dress: 1725 Avenue D. Ste. 2. Abilene. TX 79601 Princi-
pal is headed by David J. Cunningham. and has no other
broadcast interests. Action March 9,

@ Cameron. TX (BPH870515MF)—Granted app. of Joscph
Kent Smitherman for 101.3 mhz: 3 kw H&V: 100 m.
Address: 1303 N. Davis St.. Camcron. TX. 76520. Princi-
pal has no other broadcast interests. Action March 6.

® Harlingen, TX (BPED871217MA)}—Dismissed app. of
RGV Educational Broadcasting Inc. for 88.9 mhz: 2.58 kw
H&V: 98 m. Address: 170] E. Tennessee Ave.. Harlingen.
TX 78550. Principal is owned by Rev. Leo J. Ferrcira.
Bishop John J. Fitzpatrick. Rev. Gustavo Barrera. Action
March 8.

Facilities Changes

Applications

® Eldon. MO. KLOZ 92.7 mhz—Fcb. 28-Application for
CP 10 change ERP: 31 ks H&V: HAAT: 189 m H&V:
class; C2:. per docket 86-410.

® Borger. TX. KDXR 104.3 mhz—Feb. 28-Application for
CP 1o change HAAT: 192.5 m H&V: TL: 13.8 mi NNE of
Pullman. TX. .1 mi W of Hwy 136 and 2 mi N of Hwy
293; class: Cl: per docket 88-152.

® San Jose. CA, KICU-TV ch. 36—March 2-Application
for CP to add mechanical beam tilt.

# Boca Raton. FL. WPPB-TV ch. 63—March 3-Applica-
tion for Mod of CP (BPET840103KH) to change ERP:
3176 kw (vis); HAAT: 310 m H&V: TL: SE comer of
South 33rd Ave. and Pembrooke Park. Hollywood. FL:
ANT: BASCSC-32(DA). 25 59 34N 80 10 27W.

® Evansion, 1L. WONX 1590 khz—March 6-Application
for CP to increase daytime power to 3.5 kw: make changes
in antenna system and change from_Non-DA 1o DA.
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® Maryville. MO. KNIM. 1580 khz—March 7-Application
for CP to increase day power to 1 kw.

® Ferris. TX. KDFT 540 khz—March 6-Application for CP
to change hours of operation to unlimited by adding might
service with 220 watts and make changes in antenna sys-
tem.

® Titusville, FL. WGOR 650 khz—March -Amendment o
reduce daytime power to 5 kw.

o Russellville. AR, KMTC 91.10 mhz—zDec. 14. 1988-
Application for Mod of CP (BPED8405071A) to change
TL: 501 Dike Rd.. Russellville. AR.

® Terre Haute. IN. WISU 89.7 mhz—Feb. 13-Application
for CP to change ERP: 13.3 kw H&V: HAAT: 156 m
H&V: TL: 10 km WNW of Terre Haute. IN.

® Portland. OR. KPDQ-FM 93.7 mhz—Feb. 22-Applica-
tion for Mod of CP (BPH8703021X) to change HAAT:
386.5 m H&V: TL: End of S.W. Councit Crest Drive,
Portland. OR.

® Mount Union. PA. WXMJ 99.5 mhz—Feb. 28-Applica-
tion for Mod of CP (BPH880111MR) to change ERP: .15
kw H&V: HAAT: 439 m H&V: TL: Top of Jack’s Moun-
tain in Wayne Township. PA.

® South Padre Island. TX. New FM 92.7 mhz—Fcb. 13-
Application for Mod of CP (BPHB507 12R 1} to change TL
2 mi W of South Padre Island. TX: 25 03 51N 97 13 02W.

® Greenville. MS. WPLB-FM 107.3 mhz—Fcb. 9-App!i
cation for Mod of CP (BPH8710151B) to make changes ir
directional antcnna pattern.

® San Juan. PR, WIPR-FM 91.3 mhz—Feb. 24-Applica
tion for CP to change HAAT: 825 m H&YV: ncw antenni
and transmission line.

Actions
AM’s
® Lexington. KY. WVLK 590 khz—March 8-Applicatior

(BP880328AF) granted for CP 10 increase night power tc
1.6 kw and make changes in antcnna system.

® Aberdeen. MD. WAMD 970 khz—March 9-Applicatior
{BPB80420AA) granted for experimental synchronous AV
station at Hickory Hills. MD. to operate simultancously
with primary WAMD facility at Aberdeen. MD. on same
frequency. 970 khz but with 60 wans. ND-N.

® Festus-St. Louis. MO, KXEN 1010 khz—March 9-Ap
plication { BP8BO610AE) granted for CP to change hours o
operation 1o unlimited by adding night service with .5 kw
change TL 10 .8 km E of State Hwy 111 on State Hwy 157
1.7 km E of Mitchell. IL; changes in antenna systeny: 38 4
0IN 90 03 36W.

® Syracuse. NY, WAQX 670 khz—March 14-Applicatio
(BMP881229AB) dismissed for Mod of CP {BPRODY22AC
10 make changes in antenna system and change TL 1o 40
W._ Kirkpatrick St.. Syracuse. NY: 43 03 30N 76 10 00W

® Dishman. WA. KSPO 740 khz—March 14-Applicatio
{BMP890213AH) dismissed for Mod of CP (BP850530AF
to change TL to cormner of 65th Ave. and Palouse Hwy.
Spokune. WA, and make changes in anienna system: 47 3
IIN 117 21 00w,

FM's

® Tuscaloosa, AL. WTUG 92.7 mhz—March 2-Applice
tion (BPH8901131F) returned for CP to change ERP: 47 kv
H&V: HAAT: 154 m H&V: class: C2: FREQ: 92.9 mhz
per docket 87-451.

® Tucson. AZ. KLPX 96.1 mhz—Fcb. 27-Applicatio
(BPH870227NX) granted for CP 1o change TL: 7120 W
Lost Canyon Dr.. Tucson. AZ: ERP: 96.5 kw H&V
HAAT: 1952' H&V: make changes in amcnna system: 3
14 56N 111 06 S6W.

® Palm Springs. CA. KPSI-FM 100.9 mhz—March 0¢
Application (BPH8810211D) granted for CP to chang
FREQ: 100.5 mhz; ERP: 25 kw H&V: HAAT: 100 1
H&V: TL: Liule San Bernardino Mtns, approximatcly 1.
km W of West Wide Canyon and 3 km N from Dillon Rd
class: Bl. per docket 87-302.

® Riverside. CA. KUCR 88.1 mhz—March 9-Applicatic
{BPED8B0406ML) returned for CP to change ERP: .75 k-
H&V: HAAT: 89 m H&V: FREQ: 88.2 mhz: TL: 1 km |
of San Bernardino. -5 km W of Hwy 18: 34 | 152N 117 |
0ow.

¥ Atlantic Beach., FL. WFYV-FM 104.5 mhz—March .
Application (BPHB901121A) granted for CP to change d
rectional pattern.

® Lahaina. H1, KLHI-FM 101.1 mhz—March 8-Applic

tion (BPHB901181D) dismissed for CP to change HAA™
60 m H&V: TL: 2.96 km at 63.9 degrees from Keokea. H.



® Macomb. 1I.. WIEQ 103.] mhz—March 7-Application
(BPUSRIH L) granted for CP 1o change FREQ: 102.7
mhs; ERP: 25 kw H&V: HAATT: 82 m H&V: class: BI: per
ducket 87-355.

| Pekin. 1. WHNH 88.5 mhs—March 13-Application
(BMPEDRBOS20ME) granted for Mod of CP (BPE-
DE2HOSAD) 1o change ERP: 4.3 kw H&V: HAAT: 151 m
H&V: TL: .2 mi W of Pinecrest Dr.. Eust Peoria. IL.
B Greenwood. MS, WYMX 99,1 mbs—March 13-Appli-
cation ( BPHR702270.) granted lor CP? 1o change TL: 3 mi
N of lna Bena, approximately 550 feet £ of [ta Bena-
Schlater Rd. near lua Bena, MS: THAAT: 300 m H&V:
changes in antenna system: 33 34 35N 90 22 34w,

B Seward. NE. KZKX 96.9 mhz—March 3-Application
(BPHETO3D2INGQ} dismissed for CP to change HAAT: 30
m H&V.

8 White Plains. NY. WFAS-FM 1039 mhz—March #-
Application (BPHER0Y2TIE) dismissed Tor CP 1o change
ERP: .74 kw H&YV.

8 Laurinburg. NC. WSTS 96.5 mhs/—>March 15-Apphca-
tion (BPHERI219IF) dismissed Tor CP 1o change HAAT:
183 m H&V; TL: 2.6 km N of Shannon on Rt 1001, Hoke
County . NC: ERP: 100 kw H&V: 34 42 17N 79 08 49'W.
8 Youngstown, OH. WKBN-FM Y8.9 mhz—March 02-
Application (BPHE70227IN) dismissed for CP 1o change
ERP: 5.9 kw H&V.

® Miftlinburg. PA. WWBE 98.3 mhs—March 8-Applica-
tion (BPTISBOR I 2IC) distnissed for CP to change TL: 1.4
i NE of New Berling PA: HAAT: 145 m fR&V: ERP: 1.3
kw H&V.

8 Agundilla. PR, WTPM 92,9 mhs/—MNlarch 14-Applica-
tion (BPHES0Y201F) granted fur CP o change HAAT: 373
m H&V.

& Fajardo. PR, WDOY 96.5 mhs/—NMlurch 8-Application
(BPHBRWIYIE) gramted for CP to change ERP: 115 kw
H&V: TIAAT: 852 m H&V: antenna supporting structure:
T 14.5 km W of Fajardo. PR, at El Yunque Peak.
& Vermillion. SB. KUSD-FM 89.7 mhz—AMarch 8-Appli-
cation (BPEDR90110IG) granted for CP to change ERP:
ALS ke H&VD HAAT: 2021 m H&V.

8 Brownsville. TX, KRIX 99.5 mhz—>Murch 8-Applica-
tion (BPHET0226111) granted for CP 1o change T1: N of US
2801, Sama Maria. TX: HAAT: 3161 m H&V! make
changes in antenma system: 26 04 53N 97 49 Jdw,

& Lulkin, TX. KUEZ 99.3 mhs—March 8-Applivation
(BPHROOVIRIEY granted for CP o change ERP: 25 kw
H&VIHAAT: 213 m H&NV: TL: Farm Road 2021, 10.5 km
NW of Luikin, TX: class: C2: per docket 87-617.

8 Port Anhur, TX. KHYS 98.5 mh/—>March 14-Applica-
tion (BPHRKITOSIC) granted Tor CP w change HHAAT: 595
m H&V.

B Tacoma. WA, KPLU-FM 88.5 mh/—March |-Applica-
tion LBPEDSR0412MID granted for CP 1o change ERP: 57
kw H&V: HAAT: 714 m H&V: T1: 3.75 mi SE of Issa-
guith. WA, on Tiger Min.: 447 30 1IN 121 538 29W.

& New Holswein, Wl KEKQ 99.5 mhs—\arch 7-Applica-
tion (BMPHESILEIMP)  granted  for Mad o CP
(BPHEST028MN) (0 change FREQ: 905 mhz: TL: 600 feet
N of Breed Strect, approximately .9 km E of intersection of
Breed Stoand Wisconsin State Hwys. 12 & 37: per docket
88-270.

B Waupun. Wi WGGQ 99.3 mhe—NMarch 7-Application
(BMPHES1114MO)  pramed  for Mod  of  CP
(BPHET03261F) to change FREQ: 99.3 mhz: ERI: 50 kw
H&VIHAAT: 150 m H& VI TL: 1800 feet W ool Dead End
Roud. .55 km § of intersection of Dead End Road and
Wisconsin St 1wy, 23: class: C2: per docket 88-21.

TV's

& Sacramenta, CA, KCMY ch. 29—>March 15-Application
(BMPCTBEII2Y9KD  granted for  Mod  of CP
(BPCTRI0824KN) to change ERI: 50K kw (vis): HAAT:
321 m T Woof Hwy 49, approximately 5.5 km S of El
I;)uri:do. CA: ANT: Dielectric TFU-25JSM: 38 37 49N 120
3120w,

& Gainesville. FI.. WGBZ ch. 61—March 15-Application
(BMPCTET033IKQ} granied for CP 1o change ERP: 2399
kw (vis): HAAT: 281 m: TL: 6.3 km $W of Flemington,
Fl., .6 km N on St. Rie. 316: ANT: BognerBU32G: 29 2)
SN 82 20 28w,

® Mariunna. FL.. WJOE ch. S1—March 10-Application
(BMPCTEEUT25KF)  grunted  for Mod  of CP
(BPCT84092¥K() to chunge HAAT: 181 m: ANT: Bog-
nerlBU32H: coordinates: 30 36 41N 85 27 05w,

8 Columbus, GA. WISP-TV ch. 28—March 15-Applica-
lion (BPETRIO L IKF) granted for CP to change ERP: 5000
<w (vis) HAAT: 15117 ANT: Andrew ATW23H3-HTC4-

28H (DA); TL: Hwy 85W. 3 mi 8 of Warm Springs. GA:
32 51 O8N 84 42 04w,

® Honolulu, HI. KFVE ch. 5—March 13-Application
(BPCTRB0920KF) granted for CP to change ERP: 95.5 kw
(vis): HAAT: 629 m: TL: 4.8 km NE of Nanakuli on
Palchua Rd. at Palehus Communications site; ANT: Lar-
canTTS22ML: 21 24 03N 158 06 10W.

& Morchead City. NC. WFXI ¢h. B—March 16-Applica-
tion (BMPCT880907KF) granted for Mod of CP to chunge
HAAT: 249 m: ANT: LDLADC-T8CI12.258H35C (DA):
TL.: Approximately 5.5 mi NW of Stacy and .86 mi E of
Nowhere Open Ground Farm: 34 53 0IN 76 30 21\W.

& Charloucsville. VA, WHTJ ch. J1—March 8-Applica-
tion (BMPET880425KF) grunted for Mod of CP
(BPET851224KH) to change ERP: 251 kw (vis): HAAT:
1.156 f1.: 37 58 58N 78 29 00W.

Actions

8 FCC Upholds Burcau Decision Denying Request to Al-
low Emission J3E in 30 Meter Bund (Report PR-43. Private
Radio Action). Upheld PRB decision denying Anthony J.
Sive’s request to amend amateur service rules to authorize
cmission J3E (single sideband telephony) in 30 meter hand.
Action by Commission March 6 hy MO&O (FCC 89-83).

8 Spunish | nternational Conununications Corp. Found that
conversion of Lutcom Notes to non-voting stock for certuin
Mexican citizens would be in compliance with FCC rules
and SICC settlement agreement. (MM dockets 83-540, et
al.. by Order [FCC 89-75] adopted Feh. 21 by Commis-
sion).

& Montour Falls. NY. Asked for further information in
procecding involving amendment of FM 1able for Montour
Falls. NY: comments May 1. replies May 16. (MM docket
87-93, by Request for Supplemental Information [DA 89-
225] adopted Feh. 15 hy Chicf. Allocations Branch).
& Morganton, NC. Granted application of GNOL Broad-
casting Ine. for new commercial television station at Mor-
ganton, and dismissed application of R. L. Bush Jr. for
same Tacility. (MM docket 87-82 by MO&O [FCC 89R-7|
adopted Feh. 28 by Review Board).

8 FCC Proposes Amendment of Amateur Services Rules to
Relocate Certain Beacon Operations - PR docker 89-65
(Report DC-1373. Action in Docket Case) Propused
amending Amatcur Radio Service rules o relocate certain
beacor operations in segments of 2 meter (m) and 70
centimeter (cm) bands. Action by Commission March 6 by
NPRM (FCC 89-82).

8 MTSWATS. In response to count mandate. repealed Sec-
tion 69.605(cX 1) of rules which had established centain
eligibility criteria for average schedule reatment for local
exchange carriers. (CC docket 78-72. Phase 1. by MO&O
|FCC 89-54] adopted Feb. 13 by Commission).

® Broadcast Loteries. Proposed implementing random lot-
tcty procedure for new AM. FM and TV stations in licu of
present comparative hearing process. Comments due May
8. replies June 22, (MM docket 89-15 by NPRM |FCC 89-
28] adopted Jan. 30 by Commission).

& Curroll Doctrine. Clarified 1987 decision eliminating
Carroll doctrine and UHF Impact Policy by reiterating that
action was limited to licensing and allotment proceedings.
{MM docket 87-68 by MO&O [FCC 89-73] adopied Feb.
22 by Commission).

| Punt 21. In response 1o request by Microband Companies.
Inc.. FCC deleted, effective April 24, from its rules Section
21.38(b)(3) which prevented unauthorized de facto trans-
lers of control of licenses through eonveyanee of unexecul-
ed contingent ownership interests. (CC docket 86-128 hy
Order on Reconsideration [FCC 89-61] adopted Feh. 15 by
Commission).

& Grant of Modification Request for FM Translator Station
K28DL at San Manuel. AZ. Rescinded (Report MM-385,
Mass Media Action). At request of Tucson Broadeasters
Association. Commission has reseinded grant of applica-
tion to modity construction permit of FM broadcast transta-
tor station K28DL at San Manucl. AZ. and retumed appli-
cation as unacceptuble for filing. Action by Commission
March 16 by MO&O (FCC 89-92).

B Dothan. AL. Granted request by Southland Broadeasting
Company. Inc.. to dismiss its petition for extraordinary
relief concerning construction permit for new FM station on
channel 273A (102.5 mhz) at Dothan. (MM docket 88-247
by Order [FCC 89R-12) adopted March Y by Review
Roard).

& Beverly Hills. FL.. Designated for hearing eight mutually
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exclusive applications for new FM station on chapnel 216A
(97.1 mhz) at Beverly Hills. (MM docket 89-57 by Order
[DA 89-204] adopted Feb. 15 by Chief. Audio Services
Division. Mass Media Burcau).

® Long Beach. MS. Designated for hearing seven mutually
exclusive applications for new FM station on channel 233A
(94,5 mhz) at Long Beach. (MM docket 89-66 by Order
[DA 89-273] adopted March 6 by Chief. Audio Services
Division).

& Pembroke. Laurinburg. and Fort Bragg. NC. Designated
for hearing mutually exclusive applications of Pembroke
Statc University. for new AM station at Pembroke: Con-
tempo Communicitions. Inc.. o upgrade tacilitics of
WLNC. at Laurinburg: and Stephen E. Brisker for new AM
station a1 Fort Bragg. (MM ducket 89-59 by Order [DA 89-
235] adopted Feb. 22 by chief. Audio Services Division).

® Berwick. PA. Designated for hearing mutually exclusive
applications of Majikas Enteprises Ltd.. Columbii County
Broadeasting Inc.. Heritage Broadceasting Inc.. and Robent
J. Moisey for new FM station on channel 278A (103.5
mbz) at Berwick. (MM docket 89-58 by Order (DA 89-
199] adopted Feb. 14 by Chicf. Audio Services Division).

® Post. TX. Designated for hearing mutually exclusive
applications of Boles-American Indian. Partnership: South-
west Educational Media Foundation of Texas: and Ameri-
can Indian Broadcast Group Inc.. for new FM station on
channel 297C2 (107.3 mhz) ut Post. (MM docker 89-60 by
Order [DA 89-211] adopted Feb. 16 by Chicf. Audio
Services Division).

® FCC Conditionally Granis Assignment of License of
WDAR and WMWG(FM). Darlingion. SC (Report MM-
386. Mass Media Action). FCC has granted assighment of
licenses of WDAR and WMWG(FM). Darlington. SC.
from MEG Associates. Lid. to Radio Carolina Limited
Partnership. conditioned upon and subject to disposition of
pending license tenewal applications.

® Declargtory Ruling on Cigaretie Ad Prohibition Vacated
(Report MM-384. Mass Media Action) In response 1o peti-
tion by Media Access Project. vacated carlier ruling that,
for purposes of 15 USC Section 1335. store advertising
system proposed by Marketing Technologies Group. Inc..
is not medium of electronic communications subject to
FCC jurisdiction. Action by Commission March 14, by
MO&KO (FCC 89-85).

® FCC Affirms Grant of New TV Swation to Mountain
Broadcasting at Newion. NJ - MM docket 85-399 (Repont
DC-1375. Action in docket Case). Affirmed Review Board
decision granting application of Mountain Broadcasting
Corp. for new UHF TV station on channel 63 at Newton
and denying competing applications. Action by Commis-
sion March 14 by MO&O (FCC 89-87).

8 FCC Reinstitutes Application of Christine C. Sanchez for
New FM Station at Hatch. NM - MM docket 87-518
(Report DC-1374. Action in docket Case). Reinstated ap-
plication of Christine G. Sanchez for new FM station on
channel 266C (101.1 mhz) at Haich. NM. for limited
purpose of allowing Sanchez to panicipate in sertlement
agreement with Turquesa Enierprises. Action by Commis-
sion March 14 by MO&O (FCC 89-86).

8 FCC Upholds Bureau Decision Dismissing Application
of Nicholasville Broadcasting for New FM Stution at Ni-
cholasville. KY. (Report MM-383. Mass Media Action).
Upheld decision by Mass Media Bureau dismissing apphi-
cation of Nicholasville Broadcasting Corp. for new FM
station on channel 273A (102.5 mhz) at Nicholasville.
Action by Commission March 14 by MO&O (FCC 89-88).

& Whitley City. KY. Granted application of Tim Lavender
for new FM station on channcl 290A (105.9 mhz) at
Whitley City. (MM docket 88-424. by Summary Decision
IFCC 89D-11] issued March 9 by ALJ Joseph Chachkin).

8 Sparks. NV. On remand. granted application of Pepper
Schultz for new FM station at Sparks and denied competing
application of Comstock Broadcasters. Inc. (MM dockets
83-1206-7. by Further Supplemental Initial Decision (FCC
89D-10] issued March 6 by Deputy Chief ALJ James F.
Tiemey).

8 FCC Repeals Term of Affiliation Rule Between Net-
works and TV Stations - MM docket 88-396 (Report DC-
1378. Action in docket Case). FCC repealed two-year rule
which previously limited terms of affiliation agreements
between television networks and stations 10 1wo ycars.
Action by Commission March 16 by R&O (FCC 89-89),

8 FCC Seeks Comments to Formulate Guidelines for Pro-
cessing Transfers of Control of Licensed Non-Stock Enti-
ties - MM docket 89-77 (Repont 1377, Action in docket



Professional

Cards

du Treil Lundin, & Rackley. Inc.
A Subaidiary of A. D. Ring. P.C.
1019 19th Street. N.'W.
Third Floor
Washington. D.C. 20036
Telephone: 202/223-6700
Facsimile: 202/466-2042
Member AFCCE

SAKC s
4 Sty of A Covvmton
CONSULTING  ENGINEERS

7901 YARNWOOD COURT
SPRINGFIELD VA, 22153

(703589 - 7704
MEMBER AFCCE

LOHNES & CULVER
Conaulting Radio-TV Engineers
1158 15th, St. , NW. , Suite 808

Washington , 0.C. 20005
(202) 298-2722
Mwmbe: AFCCE

Since Was

COHEN, DIPPELL
and EVERIST, P.C.

CONSULTING ENOWEERS

1015 15th. Street N.W_ Sutte 703
Waahington. D.C. 20008
(202) 783-0111

Wember AFCCE

SILLIMAN AND SILLIMAN
8121 Georgia Ave. #700
Silver Spring, MD 20910

ROBERT M SILLIMAN. P.E.
(3011 589.8288

THOMAS B, SILLIMAN. P.E.
t812) 833.9734

Menther AFCCH

Moffet, Larson & Johnson, Inc.
Consulting Telecommunications Engineers
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Church, VA 22041
703 824-5660
FAX:703—824-5672
Member AFCCE

ANDRUS AND ASSQCIATES, INC.
ALVIN H. ANDRUS. P.E

351 SCOTT DRIVE
SILVER SPRING. MO 20904

Q 301 3845374
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 280068
San Francisco, California 94128

(415) 342-5200

HE (202) 396-5200

Member AFCCE

JOMN B. HEFFELFINGER

9233 Ward Parkway. Suite 285
816-444-7010
Kansas City, Missoun 64114

Membes 4FCCF

JULES COHEN
& ASSOCIATES, PC.
Surte 400
1730 M St. NW.
Washington DC 20036
(202} 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineenng Consultants
Compiete Tower and Rigging Services

“Serving the Broadcast Indusiry
Jor over 58 Years"
Box 2727 Bath, Ohio 44210
(216} 659-4440

VIR JAMES
CONSULTING ENGINEERS
Applications and Field Engineenng
Computerized Frequency Surveys

3137 W. Kentucky Ave.—80219
(303) 937-1900

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York. N.Y 10107
(212) 246.2850

Mullaney Engineering, Inc.
C 2 T H [ {

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Commuynications
4226 6th Ave., N.W,,
Seattle, Washington, 98107

{206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers
FW HANNEL. PE
PO Box 9001 Peora. IL 61614
{309) 691.4155

Member AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY. INC.
J. Cabot Goudy. PE.
PRESIDENT
TOWERS. ANTENNAS, STRUCTURES
New Tall Towers. Existing Towers
Studies. Analysis. Design Modilicairons.
Inspections. Erecuon. Exc
6867 Elm St . McLean, VA 22101 (704) J56-9765

C. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.Q. Box 18312
Dallas, Texas 75218

(214) 669-0294
Member AFCCE

JOMN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills, MI 48013
(313) 642-6226
Washington Office
(202) 29&2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

Contumag Eagurneen
AV -FW Ty (PYy Cavy
POST OFFICT B8O 7RO

FOLSOM. CALIFORNIA 95630

CLARENCE M BEVERAGE
COMMUNICATIONS TECHNOLOGIES. INC.
BROADCAST ENGINE ERING CONSULTANTS
PO BOX 1130
MARLTON, N J 08053

LAWRENCE L. MORTON
ASSOCIATES

2107+ SUPEMOR Lant
LAKE FORESY CALSOmTaA 92630

141 CORRa A2 08 € ek LY

LAWRENCE L. MORTON, PE.
AM s FM ¢ TV

APPLICATIONS » FIELD ENGINEERING

SELLMEYER ENGINEERING
Consulting Engineers

P.O. Box 356
McKinney, Texas 75069
{214) 542-2056

DON'T BE A STRANGER
Yo Broadcastings 116,427° Readers
Display your Prolessional or Service Card
here It will be seen by stalon and cable TV
system owners and oeciSon makers
* 1986 Readership Survay showing 35
readers per copy

$16) 933-5000 14) 859-6015
@16 00 R {714 859.601 Member AFCCE
PAUL DEAN FORD. PE. WILLOUGHBY & VOSS \ OWL ENGINEERING, INC. &GAeorg:. :taco?:c
Lo UL L LU I E R AL BROADCAST TECHNICAL CONSULTANTS =/ Consulting Communications Engineers cunulti:gsgm:dc:i'iuin.un
R.R. 12, Box 351 SUITE 100-A GARRETT G. LYSIAK, PE Domestic & Intemationsl
15102 JONES - MALTSBERGER b
WEST TERRE HAUTE, INDIANA 47885 O 1306 W, County Road F, S1. Paul, MN 55112 Member AFCCE
812-535-3831 ($12) 5251111 OR490-2778 (612) 6311338 Suite 410 ’7.|°‘ Georgia ‘:’5
Member AFCCE Wuru:“ .'.":}:’Ems ersember AFCCE™ (301) 587-8800 Sil v.rzmﬂot.
AFCCE

Association of
Federal Communications
Consulting Engineers

P.O. Box 19333
201h Street Station
Washingion, DC 20036
(2021659-3107




Casc). FCC initiated inguiry seeking comments on guide-
lines for identifying when transfer of control of certain
types of licensed non-stock entities is deemed 1o oceur. and
on procedures to be followed when secking FCC consent to
such transfers. Action by Commission March 16 by NOI
(FCC 89-90)

® [nterference Reduction Between AM Stations. Proposed
number of amendments to encourage AM licensees 1o insti-
tute chuanges to reduce interference. Comments due May 8.
replics May 23. (MM docket 89-46 by NPRM [FCC 89-71)
adopted Feb. 22 by Commission).

8 FM Allotments. Effective May 1. eliminated rulemaking
process when considering request 10 downgtade class of
FM allotment. (MM docket 88-118 by R&O [FCC 89-14]
adopted Jan. 23 by Commission).

® Home Shopping Network. Found that Home Shopping
network has met standards for obtaining waivers of dual
network and prime time access rules by demonstrating that
its operations are unique and distinguish it from type of
organizations 1o which rules were intended to apply. (By
MO&O [FCC 89-56] dopied Feb. 14 by Commission).

® Univision Inc. Concluded that Univision is not subject 1o
financial interest or syndication rules. nor are its affiliates
subject 10 prime time access rules because it had not yet
reached 2S-station threshold which triggers those three
rules. Univision had requested such ruling in letter 10 FCC
daied July 2. 1988. (By MO&Q (FCC 89-32] adopted Jan.
30 by Commission).

® Morgan Hill. CA. Denied Morgan Hill FM Limited Part-
nership's appeal of ALJ Frysiak's decision dismissing with
prejudice its application for new FM station on channel
241A (96.1 mhz) at Morgan Hill. (MM docker 88-205 by
MO&O [FCC 89R-8] adopied Feb. 28 by Review Board).
® Evansville. IN. Denied Evansville Skywave Inc.’s appeal
of ALJ Kuhlmann's request for production of documents
concerning its application for new FM station on channel
298A (107.5 mhz) at Evansville. (MM docket 88-403 by
MO&O [FCC B9R-10] adopted March 2 by Review
Board).

Allocations

8 Coalinga. CA. Elfective April 24, amended FM table by
substituting channel 2611 (100.1 mhz) for channel 261 A:
modificd CP of KNGS(FM) accordingly. (MM Docket 88-
184. by R&(O [DA 89-221] adopted Feb. 14 by chicf.
Allocations Branch. Policy and Rules Division. Mass Me-
dia Bureauw).

8 Warner Robins, GA. On request of Donald W, Eamhan.
proposed amending FM table by allotting channel 273A
(102.5)% comments due May |, replics May 16. (MM
Docket 89-55. by NPRM |1DA 89-223] adopted Feb. 14 by
chief. Allocations Branch).

8 Zebulon and Monmezuma. GA. On request of Hogan
Broadeasing Svstetn, proposed amending FM table by
allotting channel 223A (92.5 mhz) w Zebulon and substi-
tuting channel 236A (95,1 mhz) for channel 223A at Mon-
tezuma: comments due May |, rupllu May 16, (MM
Docket 89-56. by NPRM [DA 89-224] adopted Feb. 14 by
chicl. Allocations Branch).

® |.a Grange and Greenville. GA. On request two parties
asked for comments on altermate proposals (1) o amend
FM table by alloting channel 239C1 (95.7 mhz) 1o La
Grange or {2) to amend table by allotting channel 239A 10
Greenville: comments due May |, replies May 16, (MM
Docket 89-17. by NPRM [DA B9-214| adopied Feb. 14 by
chicf. Allocations Branch).

® Derby. Augusia and Herington. KS. On request of New
West Radio Inc.. proposed amending FM table by substi-
twting channel 242C2 (96.3 mhe) for channel 240A (935.9
nhz) at Derby: channel 283A (104.5 mhz) for channel
242A at Augusta: and channel 289A (105.7 mhz) for chan-
nel 242A at Herington: proposed modifving license for
KRZZ-FM. Derby. accordingly: comments May 1. replics
May 16 (MM Docket 89-54. by NPRM |DA §9-222|
adopied Feb. |4 by chicl. Allocations Branch).

® Montour Falls. NY. Asked for further information in
proceeding involving amendment of FM table for Montour
Falls. NY: comments May 1, replies May 16. (MM Docket
87-93. by Request for Supplemental Information [DA 89-
225] adopted Feb. |5 by chief. Allocations Branch).

® Quincy. Shingle Springs and Sutter Creck. CA. At re-
quest  of  Olympic  Broadeasters  Inc..  licensee  of
KQNC(FM). channel 270C2 (101.9 mhz) at Quincy. and
Lobster  Communications Corporation.  permittee  of
KLIQ(FM), channel 271A (102.1 mhz) at Shingle Springs.
proposed amending FM table by substituting  channel
270B1 for channel 271 A at Shingle Springs. and modifying

permit of Station KLIQ(FM) 10 specify operation on Bl
channel: substituting channel 271C2 for channel 270C2 at
Quincy and modifying license of KQNC(FM): and substi-
tuting channel 276A (103.1 mhz) for channcl 269A (101.7
mhz) at Sutter Creek. Comments are due May 4. replies
May 19. (MM Docket 89-62 by NPRM [DA 89-251)
adopted Feb. 22 by chief, Allocations Branch, Mass Media
Bureau).

® Strasburg. CO. At request of Express Communications.
proposed amending FM rable by allouing channel 272A
(102.3 mhz) to Strasburg as its first local broadcast service.
Comments are due May 4, replies May 19. (MM Docket
89-61 by NPRM [DA 89-249] adopted Feb. 21 by chief.
Allocations Branch).

® Rock Harbor, FL. Granted application of David W. Free-
man, Sr., et al.. to modify facilities of WKLG(FM) at
Rock Harbor, by substituting channel 272A (102.3 mhz)
for channel 271C2 (102.1 mhz). over objections of Tampa
Bay Broadcasting Inc. (By MO&O [FCC 89-63} adopted
Feb. 15 by Commission).

® Chubbuck. ID. At request of Chubbuck Community
Broadcasters Inc.. proposed amending FM table by substi-
wting channel 253C2 (98.5 mhz) for channel 252A (98.3
mhz) at Chubbuck. and modifving license of KRCD 1o
specify operation on C2 channel. Comments are due May
4. replies May 19. (MM Docket 89-63 by NPRM [DA 89-
256) adopted Feb. 21 by chief. Allocations Branch).

® [sland Park. ID. At request of Island Broadcasters. pro-
posed amending FM 1able by allotting channel 293C (106.5
mhz) o Island Park as its first FM service. Comments are
due May 4. replies May 19. (MM Docket 89-64 by NPRM
(DA 89-257] adopted Feb. 21 by chief. Allocations
Branch).

8 Port Sanilac. MI. Dismissed request by D. C. Schaberg
to amend FM table by allotting channel 225A (92.9 mhz) 1o
Port Sanilac: and werminated proceeding. (MM Docket 88-
26 by R&QO [DA 89-254] adopted Feb. 23 by chief. Alloca-
tions Branch).

® Dunn. Fuquay-Varina. Hope Mills. Topsail Beach. and
Williamston. NC. Effective April 27. amended FM table
by substiluting channel 278C2 (103.5 mhz) for channel
276A (103.1 mhz) at Dunn. and medifying license of
WKDS to specify operation on C2 channel: substituting
channcl 283A (104.5 mhz) for channel 278 A at Hope Mills:
dismissed request by Meca Broadeasting Inc. 1o substitute
channel 280C2 ¢103.9 mhz) for channel 280A at Fuquay-
Varina. and related changes at Topsail Beach and William-
ston. (MM Docket 88-200 by R&O [DA 89-255] udopted
Feb. 21 by chief. Allocations Branch).

® Eufaula. AL. Effective April 26. allotted channel 250A
197.9 mhz) to Eufauls as its second local FM service. filing
window opens April 27. closed May 0. (MM Docker 88-
179 by R&O [DA #9-253| adopied Feb. 21 by chief.
Allocations Branch. Mass Media Burcau).

® Basalt, CO. Effective Aprl 26, allotied channel 291A
{106.1 mhz) w0 Basalt as its first local FM service. filing
window opens April 27 ¢losed May 30. (MM Docker 88-
109 by R&O [DA 89-252| adopted Feb. 22 by chief.
Allocations Branch).

® Pycblo. CO. Effective April 26. substituted channel
264C (100.7 mhz) for channel 264C 1 at Pueblo and modi-
fied license for KATM-FM accordingly. (MM Docket 87-
622 by R&O [DA 89-250] adopted Feb. 22 by chiel.
Allocations Branchy.

® Chandler. IN. Effective April 26. allotted channel 228A
(93.5 mhz) to Chandler as its first local FM service. filing
window opens April 27. elosed May 30. (MM Docket 88-
268 by R&O [DA £9-248] adopted Feb. 22 by chicf.
Allocations Branch),

® Fairbury. NE. Effective April 26. substituted channel
257C1 (99.3 mha) for channel 257A at Fairbury and modi-
ficd heense for KUTT(FM) accordingly. (MM Docker 88-
199 by R&O [DA 89-226| adopted Feb. 14 by chief.
Allocutions Branch).

8 Altamont. OR. Dismissed Western States Broadeasting’s
request to allot channel 300A (107.9 mhe) to Allumont. and
terminated proceeding. (MM Daocket 88-261 by R&O DA
89-227] adopted Feb. 15 by chicf. Allocations Branch).

Call Letters

Applications
Call

Existing FM
KBST-FM

Sought by

KWKI-FM David W. Wrinkie. Big
Spring. TX

Broadcasting Mar 27 1989

-a

Existing TV
WMSU

Grants
New AM
KGVV(AM)

New FM's

KREJ(FM)
WMTY-FM

KESO(FM)
WRDJ-FM
Existing
AM’s
KRGO(AM)
KHNC(AM)
WYYN(AM)
WKRP(AM)
WKDP{AM)
KSFT(AM)
WCQL(AM)

WOGR(AM)

WIMP(AM)
KSGB(AM)

Existing
FM’s
KEDG({FM)

KODJ(FM)
WCJC(FM)

WTNT(FM)

WSPW(FM)
WKDP-FM

WGRY-FM
WLIN(FM)
WIIN(FM)
KOZX(FM)
KKJO{FM)
KQOZ(FM)
KGLX{FM)
WGMM(FM)
WMFD-FM
WKXA-FM
KSKD(FM)
WLAK(FM)

WHTO(FM)

Existing TV
KTTU-TV

WMKW-TV MT Communications Inc..
Memphis. TN

Garry and Virginia Infante Brill, Tem-
pleton. CA

Randy E. Henry, Medicine Lodge. KS
United Community Enterprises =~
Greenwood, S.C.

Rio Bravo Broa .casters. South Padre
Island. TX

WRDJ Inc.. Bridgewater. VA

KLIP Frontier Communications In¢..
Fowler, CA

KZOI Denald A. and Sharon Wiede-
man. Johnstown. CO

WTNT Palmer Communications Inc..
Tallahassee. FL

WNVI Southeast Indiana Radio. Inc..
North Vernon, IN

WYGO Eubanks Broadcasting. Inc.,
Corbin. KY

KKJO Cardinal Communications Inc .
St. Joseph, MO

WQOMI Windward Communications
Group Inc.. Portsmouth, NH

WQCC Victory Christian Center. Char-
lotte. NC

WHKNT Media-COM Inc.. Kent. OH
KSVZ Stuart Gaines Broadcasting
Corp . Forth Worth, TX

KMPC-FM Golden West Broadcasters.
Glendale. CA

KNX-FM CBS Inc.. Los Angeles. CA
WMRR Mid-America Radio Group.
Inc.. Van Buren. CA

WTNT-FM Palmer Communications
Inc.. Tallahassee. FL

WLPZ Michael Leep. New Carlisle. IN
WYGO-FM Eubanks Broadcasting
Inc.. Corbin, KY

WLAI Dewitt Radio Inc.. Roscommon.
MI

WEQZ Exchequer Communications
Inc.. Glucksladt. MS

WCKQ Calcasieu TV and Radio Inc..
Vicksburg. MS

KVVC-FM KVVC Broadcasting Inc .
Cabool. MO

KSFT Cardinal Communications inc .
St. Joseph. MO

KLTW Contemporary Communica-
lions, Great Falls. MT

KUUL WEBB Communications. Gal-
lup. NM

WNBR Culver Communications of Big
Flats Inc., Big Flats. NY

WHSL The Wilmington Radio Co.. Wil-
mington, NC

WHMQ Findlay Publishing Co . Find-
lay. OH

KNKN Galaxy Broadcast Partners.
Sweet Home. OR

WRLR Huntingdon Broadcasters InC..
Huntingdon. PA

WHTQ-FM Pro Marking Inc , Muncy.
PA

KDTU-TV Clear Channel Television
Inc.. Tucson. AR



Classified Advertising

See last page of Classiied Section for rates.
closing dates. box numbers and other details

RADIO
HELP WANTED MANAGEMENT

National program sales coordinator for an expanding
six station group with inspirational formats. Successful
sales background and working contacts with NRB mem-
bers a musl. The position also involves coordinaling indi-
vidual slalion sales Strategies as well This is an upper-
management position working out ¢f the corporale home
office in Orange County. California. Send resumes to:
Mark McNeil, Amencan Sunrise Communications, 16742
Gothard St.. Suite 201, Huntington Beach. CA 92647
ECE.

GM wanted. Top 25 market Northwest Liberal incenlive
program for the nght person. Based on performance.
Must be sales dnven with proven management skills, in-
cluding good financial background. Send current letter.
resume and five year salary history to Box R-14. EQE

Nationa! program sales coordinator for an expanding
six station group with inspirational formats. Successiul
sales background and working contacts with NRB mem-
bers a must The position also involves coordinating indi-
widual station sales strategies as well This 1s an upper-
management posiion working out of the cerporate home
office in Orange County. Califorma. Send resumes to
Mark McCNeil. Amencan Sunnse Communications. 16742
(EigtEhard St. Suvite 201. Huntington Beach, CA 92647

Sales manager: K100 FM & AM Marysville, CA needs an
agressive on the street leader of local and regional sales
force. Must have radic sales expenence Guarantee plus
commission plus overnde Send resume to Mr Leary, P O.
Box 631, Marysville, CA 95901. E.O.E

Seekling a general manager for a North Carolina AM/FM
combination Must be energetic, positive leader for small-
imedium market radio operations Sales and programing
expenence a musl. pnor management experence re-
quired Very stable - long-term broadcasiing company
seeking career minded indvidual. Advancement opportu-
niles Send resume to. Robert Butler. Execulive Vice Pres-
went. Durham Life Broadcasting. P O. Box 29521, Ra-
legh. NC 27626 EOE

Sales manager(s) WCHV-WWWV, Charlottesville, VA.
We're 100king for the nght dynamic person or persons.
completely versed i local sales. to lead our excellent
sales stafts. Creative individuals. with the knowledge and
leadership necessary to get results for our clents. are
encouraged to apply Send resume and relerences to:
1140 Rose Hill Drive, Charlotiesville, VA 22901, An affir-
mative action/EQE

Corporate administrative director needed for cne of
Amernica’s leading quality Christian radio groups with 25
years of service Currently in 5 major markets with immed-
ate plans for signiicant expansion Must be strong ad-
vance planner with reputation for follow-through Must
have estabhshed management and markeling back-
ground Must be fast, smart and aggressive, highly moti-
vated and proven leader with ability to create own income
out of short-term and long-term growth of the company
Must have excellent character and broadcasl references
and must be interested in mantaimng our record of Integ-
rity and quality n commercial Christian breadcasting. Are
you this person? Send complete information to Rich Bott.
Bott Broadcasting Company, 10841 E. 28th St.. Indepen-
dence. MO 64052 EOE

General manager: Midwest group locking for individual
with strong |ocal sales background EOE Box R-68.

Sales manager wanted for coaslal North Carolina’s lead-
ing AOR station. Minmum two years broadcast expern-
ence Call Ben Ball. 919—247-6343 for interview. EQE.

Sales manager: WAKX/KXTP. Duluth. Minnesota. seeks
effective sales rep who wants to move up to management.
Small market group owner offers opportunity for advance-
ment to GM. Must carry active liSl. have strong sales
background. ability to budget and meet monthly staticn
goals Respond to Lew Lalto. 419 West Michigan St
Duluth, MN 55802 218—727-7271. EOE.

General manager, WFIT-FM: Needed for a nationally rec-
ogmzed, non-commercial University radio station Strong
background in administration. legal. locat programing and
fund raising desired Bachelor's degree and minimum 4
years experience required Send resume, salary mstory
and references 10 Flonda Institute of Technology. 150 W,
Unversity Bivd.. Melbourne. FL 32901, EEC/AA employer.

Wanted, Managers for new Religicus stations. SE: profit &
non-profit AM & FM Vernon H Baker Family Stations. Box
889. Blacksburg. VA 24063 EQOE

General manager for Los Angeles public radio station
KCSN. Position requires gradualion from a 4-yr. college or
university. or equivalent; Master's degree in RTVF or refat-
ed discipline preferred. Minimum of 3 yrs. exp. in radic
station management required; public radio exp. preferred.
General knowledge of principles, problems and methods
of public radio operalions inCluding organizalion, person-
nel. marketing and fiscal management: and effective inter-
personal and communication skills Extensive haision with
University, community groups and corporations, state and
federal governments, CPB and NPR. Submit letter of ap-
plication and current resume posimarked no later than
May 4. 1989, to' Personnel and Employee Relations--
OPER. California State Universty. Northridge, 18111
Nordhoff St.. Northridge, CA 91330 An equal opportuni-
ty/affirmative action, Title IX, Sections 503 & 504 Employ-
er.

General manager/sales manager: New FM al Mattoon.
llingis “on air” Mid-Summer. With resume. in your own
handwriting. tell us your skills and nterests. Send to
Bayard H Wwalters. The Cromwell Group. PO. Box
150846, Nashville. TN 37215. EOE

General manager: UPI Radio Network. United Press In-
lernaticnal, the worldwide news organization headquar-
lered in Washington. D.C. 1s seeking a broadcast execu-
live with leadership skills and a minmum of five years
station management ¢or general sales management expe-
nence o head its Radio Network at UPI headquarlers.
This is a new position which reports directly to the presi-
dent. Specifically. the general manager will serve as a
product manager with P & L responsibility and lead a
coordinated business and marketing program utilizing the
resources of the marketing, sales and editorial staff. The
goal is to oversee development expansion and increase
distribution Responsibilities include 1) Supervision of
sales, 2) Marketing and promotion; 3) Positioning. 4) De-
velopment of competitive strategy. 5) Strategic editonal
product development and 6) Atfihate and industry rela-
tions. Knowledge of radio industry. demonstrated market-
ing and sales skills required. Editorial training or experi-
ence or news radic management experience an assel.
Salary plus commissions. Send resume and salary goals
in confidence to Human Resources Director, UPI, 9990
Lee Hwy . Fairfax. VA 22030 EOE

HELP WANTED SALES

Sales reps needed! To sell sales promotions (o radio
station managers Must be a closer, radio sales experi-
enced, love to travel, want to make excellent income
(commission sales). Resume to Amencan Promolions, PO
Box 210529, Nashville, TN 37221 EOE.

One of America’s leading distributors of broadcast au-
dio equipment 1s expanding its national sales rep organi-
zation We seek aggressive. professionals who know how
o get the job done We support you in every way Top
commissions Exclusive terntones avallable in many re-
gions of U.S. Send resume to Mr Roy Laurence. Radio
Resources. 7483 Candlewood Rd . Hanover. MD 21076.
EOE.

Leave rat race and make money. WMXR. woodstock. VT
covers the Upper Valley and ski regions of VT & NH and
has sales cpportunily B02—457-9494. EQOE.

Salesperson with radio experience: Growing resort mar-
ket - Panama City, Florida. Opportunity to eamn $30K lo
$60K yearly. Ctassic Hits/AOR format upgrading to S0KW
in March. Contact Larry Gordon Sales Mgr. WILN Radio.
P G Box 1790. Panama City. FL 32404. Phone 1—904—
769-5683 EOE

WCHV Charlottesville, VA curréntly has an opening for a
bnght. creative individual. We are results onented and if
you can meet the challenge. we need to talk. Experence
preferred but not necessary. Send resume and references
to 1140 Rose Hill Dr.. Charlctlesville. VA 22901, An afhir-
mative aclion/EOE

If you believe in Christian radio and can Ive on 50%
commuission seling 1t --- Let's talk 806—791-1747. ECE.

Make your sales mark in New England with the Sage
Groups' very successiul News/Talk AM and brand new
CHR FM. Put your talent to use in this top 100 market.
Guarantee, commission, bonuses. plus benefits. Success-
lul sales background a must. Letter and resume to: Doug
Shackett, WBSM/WFHN., 220 Union St.. New Bediord. MA
02740 EOE

Aggressive, eflective sales pro to work with exceptional-
ly hot South Carchina major market promotion oriented
Country station. Experience and winning attitude a must.
Addison Hawley, 803—394-2088. EOE.

Salesperson for Carolina mountain station. Must have
experience in very small market. $20.000" plus commis-
sion. EQE. Box R-73.

Medina Broadcast Group's 100,000 watt FM, Classic
Rocker has opening for experienced sales pro. Greal
dollars and list. Excellent growth opportunity with our fine
group. Contact Steve Feder, G.M, KKZX-FM, S. 5106 Pa-
louse Hwy., Spokane, WA 99223, 509—448-9900. EOE.

Account executive; Prime opportunity. excellent earning
potential and benefits. Fastest growing market in U.S.
Southwest Florida. Send resume. Box R-78. EOE.

West Texas radio group seeks seasoned account exec-
utive with strong work ethic 10 add spark to progressive
sales staff. Applicants interested ultimately in manage-
ment strongly urged to submit qualifications and salary
requests to Greg Poland, P.O Box 6501, Midland, TX
79711-6501. ECE.

Join our young, aggressive sales team Excellent oppor-
tunity for self-starter with marketing/sales background. Es-
tablished AM-FM. Good salary plus fringes. Send resume
to JMcCullough, WLPO/WAJK. PO Box 215, LaSalle. IL
61301, EOQE,

New Pennsylvania FM seeks hungry. aggressive sales
manager and staff. Be part of a pro organization commit-
ted to winning. Send resume to WGBE FM 108. Box 1111,
Williamsport, PA 17703-1111. ECE.

Excellent potential! Enthusiasm.. Creativity. Detail orient-
ed Expenence required. AM/FM. Top numbers. Madison,
Wisconsin. Send resumes, WTSOWZEE. PO Box 8030.
Madison, W1 53708. Attn: Sales Manager Equal opportu-
aty employer.

HELP WANTED ANNOUNCERS

Top Notch operation. .l00king for personality pro for Mid-
days Send tape and resume to Pat Wilson, WINA, P O,
Box 498. Charlottesville, VA 22902 EQE

Virglnia AM/FM combo needs talented and versatile an-
nouncer. Sales ability a big plus with more $$§ potential.
Great place to live and work with benefits T&R to J. D.
Cave. WLCC/WRAA, P.O. Box 387. Luray, VA 22835.
EOE

Program director/morning personality: A career chal-
lenge/opportunity to start WMCI. a new FM 1n Mattoon,
linois "on air” Mid-Summer In your own hadwriting. tell us
your interests and skills. Also send resume and arr check
tc: Bayard H. Walters, The Cromwell Group., P O. Box
150846, Nashville, TN 37215. E.O.E.

HELP WANTED TECHNICAL

Expanding radic group needs chief engineers and assis-
tants. AM Directional and FM to turn around stations lech-
nically in medium markets SBE certification 1§ a plus.
Send resume and salary requirements EOE Box R-2.

Chief engineer for growing Midwest group owner. Over-
see eight stations. Unique opportunity to grow Al stations
with state of the art equipment and faciliies. Send resume
té)oléen MacDonald Jr. Box 1776, Saginaw. M| 48605.

Chiet engineer for four stations located in Ironwood.
Michigan and Merrill. Wisconsin. Must be hands on and
have directional and automation experience. Live and
play in God's country Call Don Roberts. President, Rob-
erts Broadcastng. Inc 813—966-2287 EOE.

HELP WANTED NEWS

News director: UPI, the worldwide news orgamzation
headquartered in Wash, DC 1s seeking a news director to
supervise the day o day operations of the UPI Radio
Network. Locking for a broadcast journalist with leader-
ship skills and a minimum of three years news manage-
ment expenence. The main lask 1s 10 supervise the staff of
UPI's Radio News operation which produces a 24-hour a
day. seven-days-a-week news programming and news
fed service for the UPI Radio Network. A knowledge of the
racho indusltry. plus a demonstrated record of producing
high qualty.radio news materials are requisites Specific
responsibilities include -scheduling. -supervising assign-
ments. -quality control. -program development. -affiliate
reiations, -budgeling, -personnel management. -repre-
senting UPI in presidential coverage pool. -coordination
with other UP! coverage. -and participating in the UPI
editorial management group. This position reports to the
general manager of the radio network. Good benefits
package. salary range 50-55K Send resume stating qual-
ifications in confidence to. Personnel Director. UPI, 9990
Lee Hwy . Fairfax, VA 22030. EQE.
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Narih to Alaska! News and public affairs producer need-
ed at KUAC FM/TV. Primary responsibility is to produce
taly news stories and regular public affairs programs for
KUAC-FM, with opponiunity to also work in television. Re-
quires experience in radio news and public affairs. Famil-
1anty with public radic desirable. Fairbanks is a communi-
ty of 75.000 people. Chilly sometimes. but beautiful with
great recreational opportunities. Send Cover letter, re-
sume, writing samples and audition tape containing both
news stories with actualities and sample public affairs
programing to: KUAC FM/TV. University of Alaska Fair-
banks. Fairbanks, AK 99775-1420. Salary: $28,620 with
excellent fringe benefits. Application deadline: April 15
1989, The University of Alaska is an EQ/AA employer and
educational institution

Southeast Radic News Network seeking experienced
radio news reporters and anchors. Send resume and rel-
erences. Box R-72. EQE

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Traffic director wanted for sou. Cal. combo. Must have at
least wo years verifiable experience, be detail-oriented
and have references. CBSI experience preferred. Salary
open. Reply. Box R-36 E.O.E. MF.

SITUATIONS WANTED NEWS

Diligent, energetic, Sportscaster available for play-by-
play or color commentary. Well-versed in all sports, all
levels of competition. AlsO, News anchor/reporter. Willing
to relocate. Call Marc, day or night, at 201—287-3327.

Regional sales manager - KCRA-TV/Sacramento seeks a
regional sales manager to direct the sales effort of our
national rep in Los Angeles and the KCRA sales office in
San Francisco. Minimum five years television sales re-
quired and prior sales managemenl experience desired.
Must pc extensive knowledge of ratings and re-

Experienced sports announcer of 8 years seeks small to
mediurm/metro market station. PBP for all sports and an-
choring are best attributes. Box R-76.

SITUATION WANTED PROGRAMING
PRODUCTION & OTHERS

PD: Album-oriented AC. Ten years experience. Made my
station number one. Your's may be next. Box R-10.

MISCELLANEOUS

Radio audience surveys for small & medium markeils.
Customized for your market. Full demographics & day-
parts. A&A Research, 406—752-7857.

Make money in Voiceovers: One-day seminar covers
marketing, technique. demo tapes, character voices. ev-
erything you need to do commercials and industrials. In
Chicago April 9. In NYC April 16. Call lo!l free: 1—800—
333-8108. In NYC: 212—369-3148. Berkley Prods., Box
6599-B, New York, NY 10128-991. EOE.

Program director: #1 Combo. MD or PD experience
necessary. Send tape/resume to Don Hodges. VP/GM.
WTNV/WTJS, P.O. Box 1119, Jackson. TN 38302. EOE.

Buy-out production music direct from the producer,
Wholesales rates. Success proven coast 1o coast. 414—
248-3707.

New Urban FM going on air this summer, looking for
experienced P.D. with winning track record. All shifts
available. Will consider A.M. duc. Women most definitely
encouraged. Tapes and resumes to Allen County Broad-
casting. 3815 South Calhoun St.. Fort Wayne, IN 46807.
Altn: Louie Dinwiddie. EOE.

Program director with solid background in hi-profile CHR
personality radio to lead team of PRO air talent through
the next generation! Salary: $65.000-$75.000 in prime
weslern location. Position only available thru Westwood
Perscnalities Talenf & Management Services. Resumes to
Westwood, 6201 Sunset Bl #8. Hollywood, CA 90028.
818—848-1209. EQE.

SITUATIONS WANTED MANAGEMENT

Eight years general manager expefrience in top 100
market. Solid sales track and highly competitive FM rat-
ings. Box R-58.

Experienced program-oriented GM & leader. ready to
"hone” your team ard get the job done. Need both better
ratings and better revenue? Put me on the case. I'm not
interested in a caretaker position. Reply Box R-82.

GSM ready to build biling and increase street excite-
ment. I'm a charging street fighter with five years of major
market agency/retail experience. If you need a leader for
your NY suburb, NJ. CT. LI station, reply to Box R-79

Bright young GM: 18 yrs. experience. 5 as GM, SM., Solid
community leader. Have worked all size markets. Knows
the bottom line. Prefer N.C. Will consider. VA, 5.C., etc.
Box R-92.

Sales team builder and |eader. Seeking Southeast Flori-
da management opporlunities. Experience in all areas of
radio management. | can make your operation more profit-
able in 60 days. Let's talk. 305—529-7184.

Seeking sales management position, with equity/owner-
ship opportunity. Metro New York area: Connecticut, New
Jersey. lower NY state. Spent seven years as radio promo-
tions manager with a major soft drink company and four
years NYC radio sales and sports reporter. Willing to
handle additional duties. Creative know-hcw 1o promate.
Contact: Mike Weinstock, 33 wampus Lakes Dr., Armonk,
NY 10504, 914—273-6562.

SITUATIONS WANTED SALES

Southeastern sales: 5 years in radic. 2 years in sales.
Seeks full-time sales for bigger $! 404—973-0227. 1125
Wilburn Dr.. Marietta. GA 30064.

SITUATIONS WANTED ANNOUNCERS

Please hire me! General announcing and music. First
blind graduate from Columbia School of Broadcasting,
Chicago. Harold Bocock. 3502 Ted Ave.. Waukegan. IL
60085. 312—623-6997

Attention: Western PA and Chic: Air personality with AP

awards for PBP is available. Experience includes AC/CHR .

airshifts and full-time sports. Prefer sports or djfsports
combo, bul will consider airshift alone. Call 412—652-
1553

Looking for an honest announcer? Clean-cut black
rale with part-time college tunnel radio experience, seeks
simple down to earth entry level radio station on East
Coast. Norman, 617—298-3437

Hot sounders w/fx by one of radio's deepest voices. Low
rates, fast service/1—800—368-0033.

Female experienced in most phases of radio seeks air
shift. No drink/drug problems. Eight years in small mar-
kets. Write P.O. Box 52854, Knoxville, TN 37950.

TELEVISION

search: and proven ability to deal directly with client deci-
sion-makers. Submit resume/salary requirement to: Ron Lon-
ginotti, General Sales Manager. KCRA-TV. 3 Television ClI..
Sacramento, CA 95814-0794. Please. no calls. EOF, MF.
Note: Position will be filed at earliest possible date.

Television/radio salespersons: Several experienced
pecple sought for major market slation sales. broadcast-
ing's oldest media - merchandising. sales - promotion
concept, Community Club Awards (CCA). Substantial
draw against commission. Full time travel. Resume/pix.
Contact: J.C. Gilmore, P.O. Box 151, Westport, CT 06881,
203—226-3377. ECE.

KTVN-TV has an opening for market research analyst.
Applicants need to be familiar with basic desk lop person-
al computers as 18M and COMPAQ. and able to insent
and run such software programs as Word Perfect and
Harvard Graphics. Must have typing skills of 45wpm on
eleciric typewriter and computer word processing. Mini-
mum two years college education with classes in market-
ing and advertising, or high school graduate with mini-
mum of three years experience in markeling or direct
client sales. Must have ability to create and present full
marketing presentations with a working knowledge of
electnc media rating systems. Applications and resumes
accepted until 4/14/89. Interviews will be scheduled from
applications and resumes the weeks of 4/17/89 and
4/24/89. Send resume 10 Ron Rash, Local Sales Manager,
KTVN-TV, P.O. Box 7220, Reno. NV 89510. KTVN-TV is an
equal opportunity employer,

HELP WANTED MANAGEMENT

Director of technical services sought to manage engi-
neering division with five radio and television stations and
statewide video microwave system. Division maintains fa-
cilties at 36 sites. Great living conditions, statf and
growlh-griented organization make for outstanding oppor-
tunity. Minimum ten years progressive telecommunica-
tions experience. Review begins May 3rd. Contact Dennis
Haarsager, General Manager. Radic-Television Services.
WSU, Pullman, WA 99164-2530 for more information {will
be at NAB). WSU is an EQ/AA educator and empioyer.
Protected group members are encouraged o apply.

General manager in SW: Must have hands-on experi-
ence in all areas of station management: sales experience
a must. Seeking individual with practical working knowl-
edge not afraid to put in Iong hours. Performance and
bottom line are everything. Send resume with past super-
visors and salaries. EOE. Box R-63.

Immediate opening: Experienced manager of TV news
crews in union and non-union environments. Southern
Calitornia. Strong management skills needed. Send re-
sume and references to Box R-77. EQE.

KOKH-TV, Oklahoma's #1 Independent, has a career
opportunity available for a sales manager. The winning
candidate will have a well rounded sales history, be ag-
gressive. accomplish geals and be a molivator Tele-
phone calls are welcomed. Send resume to Jim Har-
meyer. 1228 E. Wilshire Blvd., Oklahoma City. OK 73111.
405—843-2525. EOE.

Expanding group operation has opening for general
manager. Must have experience in all phases of stalion
operation: strong sales and promolion experience benefi-
cial. Please submit resume. salary information and refer-
ences to Box R-90. EOE.

Promotion manager: 'm not locking for a Brookings
"Think Tank™ alumnus bul someone pretty close to that.
Top 25 East Coast Indie looking for an idea-generating
promotion ariented person who can work with a GM who
thinks he's Pat Fallon. Send whatever you leel necessary
{except tapes) to get an interview and I'll be in touch: Box
R-94. EOE. No tapes.

HELP WANTED SALES

General sales manager: WCBD-Tv 2, Charleston, South
Carolina, neads a GSM worth solid local sales amd major
market rep experience. Excellent market! Exceflent sta-
tion! EQE, M/F/drug screened. Send resume to General
Manager, PO Box 879. Charleston. SC 29402.

New business and product development team being
assembled in major market. Broadcast sales/marketing
experience necessary. Write to Lovell Communications.
2021 Richard Jones Rd.. Suite 310. Nashville. TN 37215.
ECE.

National sales manager: Established Southwest Fox Indy
has immediate opening for experienced sales person with
background in national rep and agency dealings. Must
have serious aftitude to detail and an inventive sales
development philosophy. Send resume and earnings his-
lory to Steve Beard. General Manager. KBVO-TV, P.O.
Drawer 2728, Austin, TX 78768. EOE. No phone calls will
be accepted.

Sales & marketing executive for top 25 network affiliate.
Work directly with retailers to develop vendor programs,
promotions and utilize proprietary market research. Strong
emphasis on marketing skills and retail background a
plus. We're building a team and looking for a strong,
hicg)hly self-motivated player. Send resume to Box R-87.
EOQE.

Top 25 affiliate seeking a sales and markeling executive
whg is a highly seif-motivated professional. good commu-
nicator and negotiator with strong presentation skills. A
minimum of 2 years local TV sales experience. Successiul
candidate will have agency, direct account, vendor and
marketing responsibilities and the opportunity to become
part of a positive and aggressive station with a major
broadcast group. EQE. Send resume to Box R-86

Local account executive: NBC VHF affiliale seeks a goal
oriented salesperson with 1-2 years broadcast sales ex-
perience. An established list is provided. however candi-
date must be aggressive in pursuing and developing new
business with a marketing consuitant approach. Send
resume and cover letter to Jim Davis. GSM. WSAV-TV,
P.O. Box 2429. Savannah, GA 31402. EOA employer.

Aggressive rapidly expanding television company with
stations located in the East and the Midwest is looking for
an energetic, bright sales person. If you like hard work
and the rewards that come from it you're the person we're
looking for. Citadel Communications, ¢/o WVNY-TV, 100
Market Square. So. Burlington. VT 05403, Attn: 8rad
Worthen. EQE.

Ann Arbor based telecommunications company seeks
markeling and sales person inexperienced in business
and broadcast salellite commurcations. Comprehensive
benefits package and exceltent growth potential. Send
resumes Only in confidence to: Pro-Vision, ¢/o Domino's
Eicz)zEa. 24 Frank Lioyd Wright Dr.. Ann Arbor, MI 48106,

Wanted: A salesperson in co-op/vendor advertising with
at least 5 years experience. Must be self-motivated and
disciplined. Fantastic opportunity in making a (ot of money
in @ new field of advertising. Please send resume to the
following address: Robert Wrght, Wright Nissan Inc..
10520 Perry Highway, Wexford, PA 15090. ECE.

Growth company seeks highly motivated. experienced
sales representatives to sell and service proven markeling
systems to TV stations on a terntorial basis. Draw against
commission. Polential 60K +. No calls, Letters. resumes
10: President. BRG. 210 25th Ave., North, Suite 818, Nash-
vile, TN 37203. EQE.

HELP WANTED TECHNICAL

Assistant chiet engineer for UHF lelevision station.
Knowledge of UHF transmitters a must. Studio and micro-
wave maintenance helpiul. Contact Dick Stafford, Chief
Engineer. KCIT-TV, 806—374-1414. EOE.

Studio/transmitter maintenance egineer: Knowledge of
Sony Betacart + 1” VIR's, Ampex ADQO + Grass Valley
switchers. Send resume to: Dick Quintg, CE, Combined
Broadcasting. 420 N. 20th St Philadeiphia, PA 19130.
EQE. M/F.
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Maintenance engineer: Must have experience n repairs
of tape and master control equipment KOAA-TV NBC
affiliale. Colorado Springs Pueblo market Resume to Ken
Renfrow. PQ Box 195. Pueblo CQ 81002 EQE

Wanted: Chief engineer in progressive market in South
Must have hands-on abilily as weil as good pecpie man-
agement EOE and good benelits Send resume to Box R-
44

Maintenance engineer: KOVR-TV Sacramento Sohd
background mn television engineenng required Prefer
someone who knows and enjoys working with electronic
graphics and editing equipment. but wilt consider all ar-
eas of expertise. SBE certification desirabte Contact Bob
Hess. 916—927-1313 EEQ

TV Engineer ll: High school graduation or equivalent
Two years of recent. full-ime. paid expernence in televi-
sion engineenng Vahd FCC General Class Radiotele-
phone License. Preferred qualifications include SBE certi-
ficanon. A A or AS degree in electronic technoiogy. and
fhive years maintenance expenence on current technoiogy
systems including digtal ENG EFP RF  Starting salary
$12.33 per hour. Submit resume by Friday. April 17. 1989,
5P M. to Ctark County School District. Personnel Services
Support Staff Section. 2832 East Flamingo Rd Las Ve-
gas. NV 89121 An affirmative action equal opportunity
emptoyer

KOKH-TV Oklahoma's #1 Independent has a career op-
portunity available with a very competitive compensation
package for a UHF transmilter engineer If you have a
thorough knowledge and hands-on expenence with UHF
transmitters. we have the perfect opportunity for you Cail
Spec Hart or send resume 10 1228 E Wilshire Bivd. Okla-
homa City. OK 73111 405—843-2525 EOE

Paint Box artist needed for top 20 market news graphics
and overall station electronic and print design. Experience
with the Quantel Paint Box necessary Send resume and
tape to° Art Dhrector. WTSP-TV 11450 Gandy Bivd . St
Petersburg. FL 33702 813—577-1010 EOE

Maintenance engineer for production and satellite facih-
ty. Requires expenence n videotape and associated stu-
dio equipment Prefer satellite facity expenence Send
resume 10 Chief Engineer. P O Box 20066. Tallahassee.
FL 32316 or call Bob Sims. Flonda Public TV, 904—224-
3784 for more details EOQE

Assistant chief engineer sought for TV ministry in Texas
or California Uplink experience a must. Five years exper-
ence. Call Personnel at 214—820-1586 EOE

Television maintenance engineer: Accepling applica-
tons now Three years of expenence required in lelevision
broadcast equipment maintenance A thorough knowl-
edge of analog and digital electronics. Knowledge of UHF
lranstators and lransmitter operation a must Any commer-
cial grade license required Person will be responsible for
handiing of maintenance and repair of in-house electronic
equipment -(television broadcast equipment. electronic
news gathenng equipmeni{(ENG). and TV production
equipment Will do work on microwave translators, satel-
lite dhshes and UHF broadcast transmitter Send resume
to P O Box 637. Alexandna. MN 56308 Equal cpportunity
employer. M/F

Video tape and studio technician. KTVA in Anchorage.
Alaska. 1s seeking a maintenance technician with a strong
background in 3/4” and 1" tape. studio and ENG camera
FCC iicense or SBE certification a plus. Send resume to
Duane Millsap. Northern Telewision. Inc . 1007 W 32nd
Ave . Anchorage. AK 99503 EOE

Assistant chief engineer: WFFT-TV. a leading Indepen-
dent T.V. station, seeks person wilh knowledge of trans-
mitter. equipment maintenance. and FCC rules and regu-
lations. WFFT-TY offers a competlive salary and benefit
package. including 401K plan Send resume and salary
requirements to- Chief Engineer. PO Box 2255. Fort
Wayne, IN 46801 EQE

Video tape editor: Professional Video Services of Virginia
seeks experienced editor for New York bureau of USA
TODAY on TV Equipment includes Abekas A52. GVG
100, Sony BVE 900. Beta SP component format Resumes
to Dea Alhon. 152 E 52nd St.. 18th ficor. New York. NY
10021, ECE.

*
Assistant chief engineer for Flonda's newest pubic tele-

viston station This person will oversee WCEUTY 156's
technical operations and equipment mantenance Five
years' broadcast engineenng expenence required. which
must include staff supervision FCC General Radrotele-
phone License and an Associate Degree or cerlificate in
broadcast or electronic technology required Salary 1S
competiive. Send letter of application and resume to.
Human Resources. Daytona Beach Community Colllege.
1200 Volusia Ave.. Daytona Beach. FL 32015 EQE/AA

Engineer, Instructional Television Services. East Ten-
nessee State Unwersity Position East Tennessee State
University 1s seeking to employ a broadcast engineer to
maintain and operate a two-channel Instructional Tetevi-
sion Fixed Service (ITFS) network at Johnson City. Ten-
nessee Candidates must have completed an accredited
technical traiming program n the operation and mainte-
nance of microwave telewision broadcasting syslems and
hold a vand General Class Radio Telephone FCC License
with a ship radar endorsement The successful candidate
1s required 1o have three years expenence in operaling
and maintaining an ITFS system Preferences will be given
to candidates who have a broad range of additional eng!-
neenng experience The salary will be commenusurate
with the background and expenence of the candidate.
Submit resume and letter of application 1o Office of Hu-
man Resources Box 19, 420A. E 7.8.U.. Johnson City. TN
37614 ETS U 1s an EOQ AA employer and employs only
US citizens and alrens authorized fo work in the U.S.

HELP WANTED NEWS

Anchor/producer: At ieas| two years experience in lelevi-
sion news. one full year anchoring/producing. Strong writ-
er Reporing necessary. Able 1o handle leadership role
and tolerate stress Midwest medium market Resume and
salary requirements 10 News Director. Box R-54. EQE.

Looking for an assignment editor who's always a jump
ahead of the competiion. If you're good at generaling
stonies and at inding an angle that gives your station the
edge. we'd like 1o talk 1o you. You'll have all the necessary
t00’s 1o work with including SNG, remote bureaus. live
hehcopter. live vans .plus a staff of savvy reporters and
photcgraphers No ambulance chasers. USA Today chp-
oers or beginners and please don't call us. Just send
your resume 1o Bob Jordan. News Director. KCRA-TV. 3
Tetevision Cl. Sacramento.. CA 95814-0794. EOE. M/F,

Network-affiliated station expanding its news operation.
Fast-growing smail market located in mid-South looking
tor aggressive. energetic. dedicated people. News Direc-
tor. anchors meteorologist. sports anchor. reporter posi-
tions available Send resume and Salary requirements to.
Box R-43 EQE.

Anchorperson: FOX Television. KRIV in Houston. 1§ seek-
ing a Monday thru Friday aAnchorperson. Applicant must
be a seasoned journaist with no less Ihan three years
major market experience. strong writing and reporling
abililes great on camera presence and ability to work
well with others Applicant will be expected to be active
among community leaders with personal appearances as
part of the job. Send tapes and resumes to Will J. Wright,
VP News Director. KRIV-TV. P.O Box 22810. Housten. TX
77227 No phone calls. EQE.

Reporter/weekend anchor: Opening in May. Tapes. re-
sumes Bil' Hoel. ND. WXOW-Ty. P O. C-4019. La Crosse.
WI| 54601 No calls! EQE.

Assistant news director/assignment editor and execu-
tve producer Small markef. Northern Rockies network
station Must be expernenced journahsts. ready to work.
EOE Box R-74

Assistant news director to produce early evening news-
cast and oversee quality control for 100+ market. Appli-
cant should combine aggressiveness and mature judge-
ment and possess strong wriling skills. Resume,
references and salary requirements to. Box R-80. EQE.

Sports reporters/anchors: Gulf Coast affiliate taking re-
sumes wilh references for future cperings. No beginners.
Only versatile hustlers. Apply to Box R-83. EQE.

News director for market - leading TV staton ReqQuires
five years expenence in TV broadcast news and related
managemenl experience. Must have good people skills.
Send resume by Aprni 7 1989 to. Personnel. WTRF-TV. 86
Sixteenth St.. Wheeling. WV 26003. EOE.

SUCCESS-N-LIFE: TV ministry in Dallas expanding and
seeking quatified personnel in all fields. Maintenance and
operating engineers. field producers, wrters. audio oper-
ators. production assistants. etc Call Personnel at 214—
620-1586 for information or wnte Robert Titon Minisines,
PO Box 819000. Dallas. TX 75381 EOE.

Assistant news director: Serves as newsroom supervi-
sor overseeing programs. staff. assignments, policies and
special projects College education and several years
television news depariment supervisory expenence nec-
essary. Contact Lee Giles, News Drrector. WISH-TV. PO
Box 7088. Indianapolis, IN 46207 EOE. M/F

News director wanted for small Upper Midwest NBC
affiliate Must possess strong leadership skilils and have
an aggressive news approach Must be creative. bnght
ar&)d have the desire to be #1 Send resume lo Box R-88.
EOE.

Weathercaster for morning and noon weathercaslts. Me-
teorologist preferred. Experience preferred Knowledge of
computer graphics helpful. Resumes and tapes (no
phone calls) to News Director. WSBT-TV. 300 W Jefterson
Bivd . South Bend. IN 46601 EOQE

Chiet photographer. Top 40 CBS affihate looking for that
perfect blend of photographic talent and administrative
abilty. We're all Beta with an excellent staff We need a
leader who demands quality and leads by example.
Tapes and resumes to Perry Boxx. News Director, WWMT.
590 W Maple. Kalamazoo. Ml 49008 EOQOE

Anchor/producer: Small. Midwest affiiate seeks mature,
authoritative anchor for nightly 6 00 & 10:00 newscast.
Must be a leader and able to assist entry-level reporters.
Salary $20-25.000. Box R-95. EOQE.

Co-anchor for 6 & 10 newscasts: Applicants should
have polished anchoring. writing and reporting skills with
at leasl one year anchorng expenence. You will be work-
ing at one of the top news stations in the country Send
resume. ltape and salary requirements to Veronica Bilbo.
Personnel Officer. KPLC-TV, P.O Box 1488, Lake Charles.
LA 70602. EOE.

Weathercaster. Aggressive small-market  newsroom
needs on-air forecaster for morming cut-ins and midday
newscasts. Must know computer graphics Meteorologist
preferred. No calls Letter. videocassette and resume to:
Weather. WVIR-TV. 503 E. Market St.. Charlottesville. VA
22902. EQE. M.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

#1 rated TV station in warm, sunny. beautiful Corpus
Christi by the Bay has immediate need for technical direc-
lor to direct news casts. Must have at least two years
expenence in direcling TV news casts. Must be creative
and have experience in all facets of TV production Salary
open. Send resume and tape o Pat Hales. KilI-TV. P.O.
Box 6669. Corpus Chnsti. TX 78466-6669 or phone 512—
854-4733. EOE.

WTCT-TV in Marion. llinois 18 seeking a production man-
ager wilh previous broadcasting expenence Strong pro-
duction/directing background a must. Send resume to: Tri
State Christian Television, Garth Coonce. P O. Box 1010,
Manon. IL 62959. EQE

News anchor -- 6 and 10 weeknights. reporting required.
Minimum 2 years experience Malure position 1o comple-
ment current anchor Open immediately. Tape. resume to;
Kathy Nelson. News Director. WCBI. Box 271. Columbus.
MS 39703. No cails, EOE

Photojournalist: Top station in market is seeking exper-
enced ENG photojournalist 10 join our award-winning staff.
i you can lell stones using pictures. if you strive for
excellence. write Box R-84. EOE/MF.

Assignment editor: Aggressive high-energy |ake-charge
person needed to back up our managing editor in all
phases of desk operation. We have all the tools -uplink,
live ENG. helicopter. BA or 3 years experiénce. Write Box
R-85 EOQE/MF

Videographerfeditor: North Texas Public Broadcasting.
Inc Responsibiities' Performs shooting and editing of
Beta video reports for “News Addition” program, Main-
tans ENG and ediing equipment through coordinalion
with engineenng. Responsible for video quality of field
reports as well as ediling continuity and obtaining high
lechnical and aesthetic standards of video. Qualifications:
Three years experience witn ENG (preferably Beta) cam-
era operation and editing. Must be prompl. reliable and
capabte of working independently. Position requires cre-
atwity and initiative. Send resume to James Horn. 3000
Harry Hines Bivd.. Dallas. TX 75201. (Any tapes that are
sent along with resumes will not be returned.) ECE.

Videographer. Corporate/broadcast communications firm
seeks cameraperson with mmimum 5 years fulltime shoot-
ing experience in EFP/ENG Creatvity. skill in location
lighting a must. Knowledge of editing a plus Must be
willing to travel and have good social skills Send tape
including examples of location lighting skills. resume and
salary history to: MVP Communications. InC.. 1075 Rankin.
Troy. Ml 48083. Altn: Tom Hanson EOE.

Commercial director, assistant to production manager.
Looking for bright and talented person with experience
using Abekas 53-D and Sony 900. If you are ready to join
an up and coming CBS affiliate in a SE medium market
theén forward your resume. tape and salary requirements
to: John Zeran, Production Manager. WDEF-TV, 3300
Broad St.. Chattanooga. TN 37408. No phone calls,
please. EOE AA.

Traffic manager. Flonida's newest public television station
has an immediate opening for a person to oversee all
program trafhc and scheduling functions. Two year de-
gree in advanced technology. applied business or related
field required, as is at least one year's professional office
experiénce in word processing. accounting and micro-
cemputer syslems operation Experience in commercial or
public television/radio traffic operations deswabie. Send
letter of application and resume 1o: Human Resources.
Daytona Beach Community College. 1200 Volusia Ave..
Daytona Beach. FL 32015. EQE/AA.
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Executive producer: Work involves developing formats.
tiadgets and time lines for television programs/Series for
restructional. cultural and public affairs. Salary: Commen-
surate with experience. BA in Television/Film or related
field and 6 years related experience. (OR) high school
with related education and experience equally substitut-
ed. Send resume with salary history and requirements (o
Confidential - Personnel. Mississippi Educationa Televi-
sion, P.O. Box 1101, Jackson. MS 39215-1101. Cpen untit
filed. AAVEQE. MF

Award winning sportscaster. Commitiment to excel-
lence. Versalile. Six years experienCe hosl. anchor, re-
porter, PBP. Seeking challenging position in medium to
major market. Bruce. 303—751-2855.

Experienced ND who exists for ratings and people. I'll
improve your producl. Brad, 913—451-1259.

Associate producer/production assistant: Strong orga-
nizational and writing skills from working in video and print
media. Kevin, 314—-762-2179.

Creative production editor for on-line Beta format. high
produchion videotape editing position. Requires 2-3 years
broadcast editing experience in magazine and documen-
tary format or equivalent Occasional dramatic projects a
possibility. Knowledge of music. ability to work indepen-
dently, willingness to provide creative input are desired
qualities. Send resurmne only (no phone calls or tapes) ‘o
Production Manager, WBZ-Tv Group W Television, 1170
Soldiers Field Rd.. Boslon. MA 02134, Group W is an
AAEEO employer: wormmen and minorities are encouraged
to apply

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Director available. Major market talent-medium market
expenence Very creative. Love live TV-especially news.
Box R-37

Associate producer/production assistant: Worked at
#1 stalion in Boston in documentary and drama depart-
ment. Worked on magazine format program. Some film
expenence. Hold Bachelor's degree Willing to relocate.
Write Box R-12

In process of creating quality production depariment;
equipment aimost in place Need production manager to
oversee station production and commercial post-produc-
lion. Major opportunity to become nvolved in a growing
tetevision group. Send resume to Box R-90. ECE

Assistant director for newscasts at top 40 affiliate. Miri-
mum three years news production experience including
graphics. character generator and Swilching. Send re-
sume and salary history ta: Production Manager. WWMT
590 Wes! Maple. Kalamazoo. MI 49008. EOE

Video writer/director, U.S. Army Safety Center. Fort
Rucker. AL. seeks proven performer 1o write and direct
video programs. Applicant must have BA in Mass Com-
municalions, television or related field plus 4 years experi
ence in wiriing and dwecting TV productions. Salary
range: $34,580 - $41.121 plus Federal Service benefts
Send resume and sample video to Army Saiety Center
ATTN: CSSC-M. Fort Rucker. AL 36362-5363 by 30 April
1989. EOE

Producer/director for public TV station. Design and de-
velop live and taped programs. Research. write/supervise
script. coordinate and schedule personnel and equip-
ment. Five years' expenence. solid writing and creative
skills. BA or equivalenl degree Resume. salary require-
ment. and tape to Personnel. WMFE. 11510 East Colonial
Dr.. Orlando, FL 32817. Minonlies encouraged 1o apply.
EQE.

Director for public TV station Supervise production staif.
direct ive and taped programs. membership drives. auc-
tions. promos. and special projects. Degree m Communi-
cations or equivalent expenence with four years as direc-
tor required Experience wilh wideo switchers. still store,
Chyron. audio. cameras, lighting. 3/4” and 1" video tape.
Resume. salary requirement. tape. and two oersonal and
three professional references 10; Personnel. WMFE. 11510
East Colonial Dr.. Orlando. FL 32817 EOCE Minortes
encouraged to apply

Traffice manager - VidegStar Connections would like to
confidentially review resumes of professicnals who have
international experience and a desire to manage a grow-
ing traffic depanment Joan Benedetti. VideoStar Connec-
tions. 3490 Piedmont Road. Atlanta. GA 30305. EQE.

Production manager. Small market net affiliale seeks
creative leader who wants 1o make a difference. Resumes
to Bob Ford. General Manager. WJSU-TV. P.O. Box 40.
Anniston. AL 36202 ECE.

SITUATIONS WANTED MANAGEMENT

Protits down or buried in red? Broadcasting foday de-
mands efficient. innovative. and integrated operations
staffed with highly trained and motivated persennel. I'm
your man. 26 year all phases proven pro wants another
group or station OM challenge Multiple degrees. former
educalor. general permit. excellent references. Box R-1

SITUATIONS WANTED TECHNICAL

Director of engineering/operations or chief engineer:
Strong on maintenance. supervision. projects People per-
son, self-starter. 20 years experience. including budgets.
expense control. union relations. Top 10 markel news
expenence. network and Independent Prefer top 50 mar-
ket, Opportunity for corporate engineering a plus. Box R-
59

Television DE, CE or engineering manager. broad expe-
rignce, hands-on or group administrator. For resume and
information. 512--343-1672 or 512—346-2698

SITUATIONS WANTED NEWS

Meteorologist with AMS seal, Master's from Penn Siate
and 5 years in a top-40 market Livelne and WSI exoer-
ence. and weather feature reporting Call Mike at 803—
268-5164

Experienced sportscaster. My shows raise ratings. | do
all kinds of stories besides highlights. | want to appea to a
broad sports audience. Box R-67

MISCELLANEQUS

Broadeast talent: Entertainment Law Firm seeking estab-
lished on-air TV/radio broadcast clientete for representa-
tion with full serviceé management division Minimum 3
years expenence. Submissions 10: Broadcast Manage-
ment Dwision. P.C. Box 8257. Northridge. CA 91327

Primo People has the answers to your questions. News
directors and talent...find out what we can do for you! Call
Steve Porricelli or Fred Landau at 203—637-3653. or send
tape and resume 1o Box 116, Old Greenwich. CT 06870-
0116

Bill Slatter’s Talent Agent Directory. Invaiuable for sta-
tion and talent. $52.00 for stations. $37 00 taient. P.O. Box
7076. Evanston. IL 60201. 312—328-3660.

Staft openings with Media Marketing! We re the nation’'s
leader in job-hunting assislance and need a senior con-
sultant ($95.000) to supervise our referral/demo tape eval-
uation program; also seeking creative producer ($78.000)
for in-house productions and a versatile pubic relations
associate (856.000) to coordinate the compilation of our
popular job-listings publication. The Hot Sheet Media
Marketing P.O. Box 1476--PD. Paim Harbor. FL 34682-
1476 EOQF

ALLIED FIELDS

HELP WANTED INSTRUCTION

Long Island University/Southampton Campus seeks in-
structor or assistant professor of communication arts 10
begin Fall. 1989. Will teach basic and advanced courses
in radic and lelewision proguction. introduction 1o broad-
casting. and broadcast journalism. Advising and recruit-
ing responsibilites Candidates should have appropnate
graduate degree: leaching experience desirable Send
resumes by April 19. 1989 to Professor Jon Fraser. Com-
mumication Arts. L.LU./Southampton. Scuthampton. NY
11968. An EEO/AA University.

Film/Cinema: Equipment manager and lecturer. School of
Film. Ohio University. Superwise. maintan and manage
film and video equipment for the School of Film. superivse
graduate students assigned o equipment checkout:
teach regular workshops on equipment use and produc-
tion technologies and occasional courses in areas of ex-
pertise: assist the director in long-term equipment and
facilities planning: provide technical support for and con-
tribute to the educational mission of the School of Film.
Masters degree andfor equivalent professional exper-
ence required. 10 months appointment beginning August
20. 1989. Send letter of application. resume. and the
names of three Current references to: David Q. Thomas.
Director. School of Film. Lindley Hall. Ohio University.
Athens. OH 45701. Phone: 614—593-1323 Closing date:
Apnl 17. 1989 or until position is filled. Ohio University is
an affirmative action. equal opportunity employer Women
and minorities are encouraged to apply.

Mass communication. Assisiant professor tenure track
position available beginning August 16, 1989 Teach com-
mumication law and other courses of interest. Opportunity
for teaching in the graduate program. Deadline for consid-
eration. Apnl 15, 1989 Ph D. preferred. commitment to
research. teaching. and service required Teaching. pro-
fessional experience. and nlerest in new technologies
desirable Satary: compettive Send detailed apphication
letter. current resume. transcripts, and three letters of
recommendation to Dr. Vincen! Hazleton. Charr. Depart-
ment of Communication. lllinois State Unwersity Normal.
IL 61761. AAEED.

Graduate assistantships - TV production interns. 12 po-
sitions 20 hours week Serve as teaching assistanis.
crew. work support in research. electronic graphics, traf-
fic. staging/lighting. some praducingrdirecting: work ITV.
contract. and air productions. Requires BA and accep-
tance into Master of Fine Arts program. $6600. Possible
partial tuition waiver September 1989. Dr. Robert C. Wil-
liams. Chairman, Depariment of TV.Radio. Brooklyr, Cal-
lege. Brooklyn. NY 11210 An AAEQ employer. MF.

Telecommunications: Ball State University, Muncie, Indi-
ana. Nop-ténure-track. full-time temporary instructor posi-
tion for the academic year. available August 29, 1989.
Responsibilities: Teach all sections of required basic writ-
ing course which covers radio-television commercials,
promos, PSA’s, basic news wriling. Minimum qualifica-
tions: BA or BS; at least three years industry writing expe-
rience significant additional professional experience
could serve as an equivalency to degree. Preterred quali-
ficanons: MA or MS; more than five years split belween
stations and agencies. Salary compeltitive. Send resume,
three (3) letters of recommendation and official transcripts
to: Dr. John Kurtz, Chairperson. Telecommunications De-
partment. Ball Stale University, Muncie, IN 47306. Review
ot applications will begin immediately and continue until
the position is filled. Ball State University practices equal
opportunity in education and employment.

Small Christian college with well developed broadcast-
INg program seeking broadcast leacher Background: TV
news. news wrting. speech. programing. MA in Commu-
mcations preferred. experience required. teaching experi-
ence a plus. Contact- Dr A.J. Anglin, Dean, John Brown
University. Siloam Springs. 72761. 501—524-3131. Ext.
143. EQE.

Radio instructor (Communication Aris): Master's Degree
or higher in Communication Ars (Radio emphasis) or
related discipline. Min 2 yrs. (or equivalent) successiul
exp teaching Communication arts at college level or
equivalent prof. work exp. may substituted for some or all
of teaching requirement. Saddieback College. Mission
Viejo. CA. Call 714—582-4850 biw Ba-4p PST for applica-
tion. Filing deadline 41189. EOE.

Assistanvassociate professor, tenure-lrack position for
successful broadcast-oriented department of theatre and
communication arts. Duties will include teaching courses
in broadcast performance and production. upper level
electives. beginning speech courses (public speaking
emphasis). academic advising. and adwvisor to the Univer-
sity's 3KW broadcast FM station. Gannon University also
owns a broadcast commercia! Independent TV slation
which 15 operated by the Communication-Arts Depart-
ment. and department faculty are expected to participate
In station operations according to their ability. Successtul
applicant will have strong professional experience and
acadermc background in vanous areas of electronic com-
munication Speciality or interest in new telecommunica-
tions technology/management is helpiul. Required for ten-
ure. PhD n communications or related lield and
professional expenence Position available lor Fall, 1989,
Ganngn Universily 1 a comprehensive teaching university
of 4500 students located in Ene. Pennsylvania. Send
letter of application. resume and any supporling materals
(tapes. elc.) to Dwector nf Personnel. Gannon University,
University Square. Erie. PA 16541 AA/EQOE

HELP WANTED SALES

National private network provider seeks Top Gun”
salesperson. It you have experience Selling VSAT net-
works and are a proven sales performer don't miss this
opportunity. Excellent salary. commission and benefits.
Call on largest national accounts. Strong existing custom-
er base. Send resume and salary history in confidence tc
Box R-75. EQE.

HELP WANTED MISCELLANEOUS

internal audltor: Are you seeking a stimulating profes-
sional envirenment i1 an exciting industry? You may be
nterested in an internal auditing position with the Provi.
dence Journal Company. We are a dynamic. diversifiec
communication corporation. mnvolved in newspaper pub-
ishing. broadc¢ast and calbe television. celluiar lelephane
service and electromic paging. Qur national reputation
based on quality, integnty and technological innovation. Ir
the interal auditing role. you will produce quality. results-
orniented financial and operationat audits of our natonwide
communications holdings The position reports 1o the
Manager of Internal Audit and 1$ based 1n our Providence
Rhode [sland. headquarters. Substantial travel 1S requirec
to cur locations in Flonda. Southern Caifornia. the mid
South and Southwest. The successiul candidate will have
a sohd educational background that includes a Bachelor:
degree in business. finance or accounling. outstanding
interpersenal and communications skills and one ¢ twi
years of experience In internal auditing or public account
ing. We offer an oulstanding salary and benefit packags
that includes a 401K savings plan and and educalionz
assistance Send a resume and cover letter outhning you
qualitcanons. in contidence. to: Don Zimmerman. Assis
tant Persannel Director. Providence Journal Company. 7
Fountan St.. Prowdence. Rt 02902. An equal opportunit
employer

EMPLOYMENT SERVICES

Goverment jobs $16.040 - $59.230/yr Now hiring. Ca
1—805—687-6000 Ext. R-7833 for current federal hst.

Be on T.V. Many néeded for commercials. Casting infc
1—805—687-6000. Ext. Tv-7833.
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EDUCATIONAL SERVICES

On-camera performance training: Also instruction in
shooting and editing field footage A fast and thorough
program Empioyment assistance The Media Training
Center. 602—285-1143

On-camera talent - Production personnel coaching ser-
vice Privale coaching in Phoenix. Up-coming 3-day
group workshops. San Francisco. May 5-7/ San Diego
May 19-21/ Denver. June 2-4. For information call The
Medha Traning Center 602—2B5-1143.

On -camera coaching: For TV reperters Pohsh anchor-
ng. standups. nterviewing. wnting. TELEPROMPTER
Learn from former ABC Network News correéspondent/
New York locat reporter DEMO TAPES Criguing Private
lessons 212—921-0774, Eckhert Special Productions
(ESP)

WANTED TO BUY EQUIPMENT

Wanting 250, 500. 1.000 and 5,000 watt AM-FM transmit-
ters Guarantee Radio Supply Corp , 1314 lturbide Streel.
Laredo. TX 78040. Manuel Flores 512—723-3331.

Instant cash-best prices. We buy TV transmilters.
towers. and transmission line Bill Kitchen. Quality Media.
303—665-3767

1" videotape. Looking for large quantties 30 minutes of
ionger will pay shipping Call 301.—845-8888

Maze Broadcast pays cash for selected television & wid-
eo equipment. Phone or fax your list now. 205—956-2227.

FM antenna(s) Wil buy used FM broadcast antenna(s) -
Any make - Any model - Call 806—372-4518

Cash or equipment trade for TV antennas. transmitlers
and/ or parls Jerry Servatus. J S Broadcast Antenna-
Transmilter Sales and Service. 8604 Hopewell Dr.. E
Paso. TX 79925 915 772-2243.

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent condition. Guar-
anteed Financing avalable Transcom. 215—884-0888
Telex 910—240-3856.

FM Transmitter **CSI T-25-F(1985)'* RCA BTF20E1
(1975.1976. 1974) ** Harris FM10H3 (1974}, RCA BTF10D
(1968). CCA 500008 (1972) Gates FM-1G (1967) Trans-
com Corp 215—884-0888, Telex 910—240-3856.

AM Transminers ** CCA AM 10.000D (1970). Colllns
820F (1978) ** Gates BC-5P2 (1966) ** Coilins 21E -
McMartin BA 25K (1981} ** Transcom Corp 215—884-
0888. Telex 910—240-3856.

SOKW AM ** CCA-AM 50.000D (1976). excellent condition
* Transcm Corp 215--884-0888. Telex 910 240-3856.

1KW AM Transmitters ** Collins 820D (1981) ** CSI T1A
(1981). Sparta SS1000 (1981) ** Colins 20v3 (1967) **
Bauer 707 ** Gates BC-1T ** Transcom Corp 215—884-
0888, Telex 910—240-3856

Nautel 1985, AMFET-5, SKW AM transmitter like new con-
dlllog " Transcom Corp 215—884-0888. TELEX 910—
240-3856

RCA UHF TV transmitter: Parailel 60 kw, mid-band Kly-
strons, available i/mmediately $85.000 Call Bill Kitchen
303—665-8000.

1000" Kline tower. Standing in Nebraska Avalable im-
mediatety Can move anywhere. Call Bill Kitchen. Televi-
sion Technology 303—665-8000

Silverline UHF TV transmitters. New. bes! price and
performance 35 Kw, 70 Kw. 140 Kw, 280 Kw, also brand
new ar cooled 10 Kw Klystrode transmitter Bill Kitchen
Telewision Technology, 303—665-8000.

Channel 8 transmitter and antenna GEA4TTGE24TF4A1
Good condition available immediately. Bill Kitchen 303—
665-8000. ext. 101

FM antennas. CP antennas. excellent prnice quick delv-
ery. from recognized leader in antenna design. Jampro
Antennas. Inc. 916-—383-1177.

TV antennas. Custom design 60KW peak input power
Quick detivery Excellent coverage. Recognized in design
and manufaciunng Horizontal. elphcal and circular po-
lanzed Jampro Antennas, Inc 916—383-1177.

Betacam, 3/4" & 1" blank videotape. Broadcast quality
guaranteed and evaluated. Betacam - $599 34" - 20
minutes $4.99. 3/4" - 60 minutes $8.99. 1" -60 minutes
$24.99 n quantity. Magnetically examined, cleaned and
packaged. Guaranteed lo perform as new. Sony, 3M, Fuji
or Ampex Free shipping. For more info. call toll free, 1—
800—238-4300.

Broadcast equipment (used): AM-FM transmitters.
RPU's, STL's. antennas, consoles. processing. turntables.
auvtomation, lape equipment. monitors, ete. Conlinentat
Communications, 3227 Magnolia, St. Louis. MO 63118.
314—664-4497.

Fidelpac audio cartridges, mode! 300. from 20 seconds
to 10 minutes. $2 each Technichrome 702—386-2844.

Ampex VPR-2Bs, VPR-1Cs. Hitachi HR-230s. Sony BvU-
800s. Complete JVC CR-850 AB roll edit system. Com-
plete Sony 1100A/Pallex vanguard edid suite. Sony BVU-
110s. RCA TP-66s on speciat ttus month. Must sell. Call
now 1o list your surplus equipment of for your used equip-
ment needs. Media Conceplts. 919—977-3600 or FAX
919—977-7298.

Sony BVH-1100s, BVH-1100As, BVH-2180. RCA TK-28
and TK-29 islands and parts. Also TK-66s in excellent
condition at very special pnces. Grass Valley 1600-4S.
1680, 1600-3G, 1600-7K, 1600-t1X. 1600-3C. Other
switchers available. Call now for your used equipment
needs. Media Concepts, 919—977-3600 or FAX 919—
977-7298.

Scientific Atlanta model 8005, 4 6 meter satelite anten-
nas. $2500 Broadcast quahty recewers. model SA414.
$1075. Megastar. 702—386-2844

Ku-band and C-band satelliile earth siations designed
and nstalled. Megastar. 702—386-2844.

Equipment financing: New or used 36-60 months. no
down payment, ne financials required under $25,000. Re-
finance existing equipment Exchandge National Funding.
214—422-5487.

Ikegami HL79A's $9.995 00/ea Best offer w/CCU +
$1.995.00. Fujinon lens 14x9.5 w2X $3.495.00, 3.5%6.5
$2.495.00 Excellent condition, scle owner. 415—676-
7260.

Harris FM-20K, 9 years old $34.900 reconditioned. tuned.
tested. MS-15 exciter. Warranty Armstrong Transmitter.
Re-manufacturing all transmitter makes. 315—488-1289.

Ampex Betacam demo equipment: Prices drastically
reduced! Includes new equipment warranty. Contact your
nearest Ampex representative for availability and delivery
Canfornia 415—367-2202. B18—365-8627. Georgia 404—
491-7112. linois 312—593-6000. Maryland 301—530-
8800. Massachuselts 617—932-6201. New Jersey 201—
825-9600, Texas 214—960-1162.

LOS ANGELES BASED
MARKETING MANAGER

As a highly visible representative of
the television industry, marketing
managers develop and maintain
TVB member stations in West Coast
Top 30 markets. With an unparal-
leled network of industry contacts,
ideas and research, you'll be re-
sponsible for developing new to
television advertisers and coordi-
nating market development pro-
jects.

This position requires a complete
understanding of local television
marketing, strong presentation skills
and documentable new business
skills. An understanding of market-
ing research, vendor fund develop-
ment and co-op are highly desir-
able.

Send resume to:

Pat Ryan
V.P. Local Sales
Television Bureau of Advertising
477 Madison Avenue
New York, NY 10022
EOE

Copper! #8 & #10 ground radials; 2,3.4,6.8" strap; fly
screen; ground screen. 800—622-0022. Ask for Copper
Sales.

Sony BVH-500A w/HT-500, AC-500 shipping case. low
hours, $10.000.00. 206—622-9995.

Sony BVP-30 w/CA-30. Canon
$18.000.00: 206--622-9995.

AMP: 63669-1 crimp tool $194, 220043-1 crimp tool $260.
330878 connector $4.50, Anton Bauer: UP battery holder
$122, CINE 60 63068 battery belt $399. Conrac:
6242C13 13" monilor as s $1995, FOR.A: FA-430 TBC
$5995, HEDCO: SVS-345 video routing switcher $430.
SAS-345 audio routing swilcher $430. AVM-201 video &
stereo audio $1758. SRE-100 Hedline rackirame $52,
VDF-6000 video DA frame only & 10 VDA-601 video DA
$1727. LENCO: 3000 frame & PS $394. 3120 CRS genera-
tor $661. 3410 Pulse Timing module $661. 3420 Black-
burst module $661. NEC: CM-1891A 19* color/RGB moni-
tor $653. Panasonic: AG-6810S pro dubbing machine
$1432, KINGS. KC59-299 connector $1.60. KTH-1000
crimp tool $182, KTH-2002 RG59 die $91, KTH-2012 8281
die $91. Sony: CvM-1271 monitor $733, TELEX- WHM-300
wireless mic $260. Videotek: VSM-60 Vectorscope $1688.
TSM-50 Waveform monitor $1446. Quaniities limited.
NTSC, BDO—777-3000

Grass-Valley 1600-4s stereo master control switcher with

options. Available April ‘89 $34.900 00. Maze Broadcast.
205—956-2227.

Sony BVU-800's. Reconditioned with 30 day warranty.
$7495 00 each Maze Broadcas!. 205—956-2227.

J1BX9BIE iens.

TELEVISION
Help Wanted Sales

SALES MANAGER
AND/OR
ACCOUNT EXECUTIVE

Wanted for L.A.'s Newest
{and perhaps last)
Full Power TV Station

* KSLD-TV CH. 62 *

Send resume, Salary History,
References -- Immediately to:

KSLD-TV PERSONNEL
7095 Hollgwood Blvd. #104

Hollywood CA 90028

ACCOUNT EXECUTIVE
KING 5 Television

Our award winning station is looking for an
outstanding candidate to complement our
sales team.

Responsibilities include handling agency and
retail clients, developing new business, and
accomplishing specific revenue goals.

- Excellent oral and written communi-

cation skills

+ 2-4 years media sales or related
experience

» Demonstrated ability to meet revenue
goals

* Bachelor's degree required

Send 2 copies of your cover letter and resumé to:

Kristina Moris
Human Resources Director
King Broadcasting Company

333 Dexter Avenue North
Seattle. WA 98109

Equai Opportunity Employer
M/F/H

For Fast Action Use
BROADCASTING’S
Classified
Advertising
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Help Wanted Sales Continued

ATLANTA BASED
MARKETING MANAGER

As a highly visible representative of
the television industry, marketing
managers develop and maintain
TVB member stations in Squtheast.
With an unparalleled network of in-
dustry contacts. ideas and re-
search, you'll be responsible for de-
veloping new to television
advertisers and coordinating mar-
ket develepment projects.

This position requires a complete
understanding of local television
marketing, strong presentation skills
and documentable new business
skills. An understanding of market-
ing research, vendor fund develop-
ment and co-0p are highly desir-
able.

Send resume to:

Pat Ryan
V.P. Local Sales
Television Bureau of Advertising
477 Madison Avenue
New York, NY 10022
EOE

Help Wanted News

NEEDED IMMEDIATELY: News Video Tape
Editors. Tatented and loves news for fast
paced 24-hour News operation. Send resume
or calll Don Liebert, NEWS-12, 1 Media
Crossways, Woodbury, New York 11787.
{516—496-1717). EOE.

This space couid be
working for you for a

very low cost

REMOTE CAMERA OPERATOR

THE CHRISTIAN BROADCASTING NETWORK (CBN) has 3 positions available
for REMOTE CAMERA OPERATORS. Candidates must proficiently and profes-
sicnally operate EFP equipment and edit on 3/4" editing systems. Perform basic
repair and maintenance of remote equipment. Must be flexible in handling studio
camera work as well as over time and travel assignments. Requires 3-5 years
experience as a remote camera operater/editor. If you believe the Lord is calling
you to this broadcast ministry, send your demo tape and resume to:

Employment Department

Christian Broadcasting Network, Inc.

Box |1
Virginia Beach, VA 23463

C3N«e

Help Wanted Programiﬁg
Production & Others

We are looking
for a promotion genius.

QOur person will have excellent cre-
ative writing skills, great marketing
sense and a flair for community in-
volvement. He or she will be a high-
ly motivated, take charge, self start-
er with a passion for news. If you
are that person, write to me.

Don McGouirk
WMAZ-TV
P.O. Box 5008
Macon, GA 31213
E.O.E.

Jq=
bmﬁ s irre=cdies

4

NEWS CORRESPONDENT
WE NEED AN OBJECTIVE REPORTER IN WASHINGTON, D.C.

Scmeone who's willing to dig for and report the facts. Someone who's experi-
enced and able to deliver credibility in more than just looks. If you have experi-
ence in writing and reporting news with a major television network and agree with
the philosophy of the Christian Broadcasting Network, Inc., then send a video

tape and resume to:

Employment Department
Box H-1

CBN Center

Virginia Beach, VA 23463

CB8Neo

ALLIED FIELDS

Help Wanted Sales

A/E’S, GSM'S
INCREASE YOUR COMMISSIONS!

CHRIS LARKD PRODUCTIONS IS LOOKING FOR A£ S TO PRESENT

PR C FvIC CLIENTS N

WITHIN ¥ RKE 3 COMMISSIONS ON E VERY

ORDER PLACED FROM YOUR MARKET WHILE REPRESENTING US

FOR MORE INFORMATION WRITE OR CALL HAIS LARKO PRODUC-

TIONS 916 FAIRFIELD AVE F1 WAYNE. IN 46802 219--424.2405
YOUR REPLY IS STRICTLY CONFIDENTIAL

Employment Services

Public Notice

PLAY TO WIN!

n 1oday's compelitive broadcast game.
there are _2.Jniages to secunng
representation. With Weshvood, thal edge
provi0es the asmsiance and MeENcuious
selling of your laleni o stations
worldwide. If you're a five star AIR TALENT
PROGRAMMER or GENERAL MANAGER call of wiile:

WESTWOCD PERSONALITIES
6201 Sunset Blvd., #8, Hollywood, CA 90028
(818) 848-1209

Situations Wanted Programing
Production & Others

CONSIDERING A GAM
BREAKFAST SHOW?
Let's put some
excitement into this
neglected time slot.

News * Features * Talk

Interested?

Experienced TV Host/Writer
James C. Lewis
(215) 687-1779

The Annual Meeting

of the Public Broadcasting Service Board of Direc-
tors will begin at 10:00 a.m., April 12, 1989, at the
Sheraton Harbor Island Hotel East in San Diego,
CA. The tentative agenda includes election of new
directors and officers; FY 1990 budget; by-law
amendment; Satellite Replacement Project; re-
ports from management officers and Board com-
mittees; agenda for Board committees: and other
business.

Programing Service

Lum and Abner

Are Back
.. .piling up profits
for sponsors and stations.
15-minute programs from
the golden age of radio.

PROGRAM DISTRIBUTORS = PO, Orawer 1737

Jonesboro. Arkansas 72403 m 501/972-5884
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NEWSCAST
PRODUCERS

Great jobs are available...but do you
know about them? The Medialine daily
telephone report puts you in touch with
the best jobs. MediaLine has jobs for re-
porters, anchors, sportscasters, weather-
casters, producers, assignment editors,
prometion and production and program-
ming people. For details calt:

800-237-8073

THE BESTJOBS ARE ON THE LINE
2156 The Alameda. San Jose. CA 95126




Business Opportunities

SCA FOR LEASE

100kw Atlanta
NCE seeking offers
Write to:

Jeff Walker.
DOS - 222 UC.
University Plaza,

Atlanta, Ga.. 30303

by April 7.

404—651-2237.

a2 adnt B oo T

ATTENTION
FIRST TIME RADIO STATION OWNERS
10,000 Watt AM Kansas City

Low Price - Terms Available

Well-equipped - State-of-the art
Must see - Inspection invited

Contact: Rich Bott, 10841 E. 28th St.
Independence, MO 64052 ¢ 816-252-5050

OWNERS — MANAGERS

Minimum $50.000 PROFIT
per stalon
with broadcasl education program
We handie ail details
NO upiront expense
For more info wnte on letterhead 1o
Radio 0.J.T.,
PO Box 282
Kealakekua. Hl 96750

WASHINGTON STATE

Single market AM. Only Daily Medium.
100.000 Population. ABC affiliate. Growth
Market. 50 Miles From Seattle. $295.000.

Box A-93

Miscellaneous

BROADCAST EQUIPMENT
FINANCE AND LEASING
CONCORD FINANCIAL
Richard J. Newth
6925 Union Park Center,
Suite 300
Salt Lake Citr, Utah 84047
Phone (801) 565-0600
FAX (801) 566-5144

TEXAS CLASS C FM
Dominant Format, Strong Historical Cash
Flow, Serving 300.000+ Population 1988 Re-
viewed Cash Flow: $281.000; Some Terms.
Prncipals Only.

BOX R-66

For Sale Stations

MEDIA, INC~

Television-Radio Brokers

FLORIDA
Major Market
5 KW AM Fulltime
Major Market Fulitime 5 KW AM
$1.7 million

FLORIDA
Television CP $180K

FLORIDA
Small Market AM-FM
No Local Competition
$795K, $145K down

FLORIDA
Southeast Coastal AM
Strong Cash Flow
$640K, terms

FLORIDA
Near Disney & Studios
Resort Town. $330K

NORTH CAROLINA
Profitable AM In Smoky Mtns.
Near Ski Slopes. $395K

TENNESSEE
Powerful AM, Low Freguency
Excellent Cash Flow. $750K

VENTURE CAPITAL
DEBT FINANCING
For broadcasters
Sanders & Co.
1800 Emery St., Ste. 206
Atlanta, GA 30318
404—355-6800

FOR SALE
CLASS C FM
Motwated seller, n the Dakotas, cash llow posilive.
includes real estate. $18 million, terms
Contact Ed Brukbeck
Thoben-van Huss and Associates, Inc.
(317) 636-1016

FOR SALE
MID OHIO VALLEY
RADIO STATION
AM-FM combo $2 2 million. terms
Excellent facinies
Contact Bill Rice,

Thoben-Van Huss and Associates. Inc.
(317) 636-1016.

Denver - 1390 AM
5000 watts -24 Hrs.
Presently Business Radio Network
$500,000 - Possible Terms
Brokers Welcome
Contact Donald J. Huttner, Owner
303—388-9223

SE/COMBO
Top 100 market. Fulltime AM. Class
A FM. Good real estate. Excellent
equipment. $850,000 cash.

NC/SMALL
Fulltime AM in prosperous area. Nice
building and land. No local FM sales
competition. Stable billing with good
cash flow year-in and year-out,
Absentee owned for 32 years. Asking
$325,000. Terms.

RALEIGH/DURHAM
Serving North Carolina’s number-one
growth area. 1 kw. Daytime AM with
wide coverage mid-dial position. Nice
building plus nine acres. Well equip-

ped with two transmitters, mobile van
and helium balloon. Asking $329,000.
Very liberal terms.

SEE US AT THE NAB
LAS VEGAS HILTON

srovoe: X

@ 919-355.0327

TEXAS MEDIUM MARKET BUYS

AM FM Combo. Priced BELOW MARKET VALUE
$1 4 million, terms negotiable. including real es-
lale
AM/FM Cembo. TOP RATED STATION in market
$1.1 milion, terms available. low down payment
Write to: P.O. Box 5308, Austin, Texas
78763

RENO, NEVADA

Class C FM
Outright sale or merger
Reply to:

P.0. Box 70840,
Reno, Nevada 89570-0840

CLASS C-FM
North Dakota
Building/Tower/Land
Excellent Facilities
$300,000/Terms Possible
Contact Box R-7

MEDIA BROKERS.* APPRAISERS ﬁ

RADIO » Ty e LPTV
A Confidential & Personal Service

Rick Mitchell
{813) 439-6489

BURT ;
SHERWOOD..

L~ ' |

A= i
i /(Y_,*’\' o

3125 Mapie Leal Or. » Glenview. IL 60025 A S 3

312.272.4970 Juuf

RADIO STATIONS

1)AM 1000 Watt, Northeastern Minnesota priced at
$200,000 with Poss. Terms.

2)FM 3000 watt Class A, Central Wisconsin
$400,000 CASH

3)AM 5000 Watt, Within 7 1/2 Hr from Twin Cities.
§$400,000 CASH.

4)FM 3000 Watt Class A, Approx 1 Hr from Twin
Cities. $300,000 CASH.

S)AM 1000 Watt, regiona! city within 2 Hours from
Twin Cities. $450,000 Possible Terms with
$125,000 Down.

Nick Strandberg/P. Neuville,
CALHOUN COMPANIES, (612) 831-3300
4930 West 77th Street,
Minneapelis, MN 55435
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* Powerful FM, Michigan resort area on lake.
$450,000

* AMFM on Gulf in Mississippi. Bargain. $1,690.000.
* Many AMFMs & Class Cs nationwide.
* See you at NAB - By appointment only.

== Wroadeast Commnunications Bivision

WAME BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

CASH FLOW FINANCING

We purchase Accounts Receivable

Mational and Local
Western stations only

For Sale Stations Continued

C.P’s TWO L.P.T.V.

Covering Top 100 Midwest Market.
We will build facilities
for worthwhile program
source or operator.
Bill - Box 50108
Lighthouse Point, FL 33064

Broadcaster with Real Estate
will exchange island
with 1 1/2 miles of ccean front
in high growth Southeast area
for broadcasl property.
Reply to Box R-89.

FOR SALE:

ONLY STATION IN COUNTY OF 30,000 +
located west of North Carolina Triad area.
Application on file to increase power,
change frequency, add nighttime.
$150,000 terms,
$100,000 cash includes real estate.
Phone (704) 586-2919 evenings.

FULL POWER UMF TV STATION
FOR SALE BY OWNER
ALBANY-SCHENECTADY-TROY
S5 MILLIOM WATTS,

NO PROGRAMMING OBLIGATIONS
FINANCIALLY QUALIFIED PRINCIPALS ONLY
EXCELLENT PRICE AND TERMS

MFR FINANCIAL (714) 544-7131

Call Bob or Lou Kearn at (415) 637-6190

PLEASE NOTE:

WhenansweringaBlind
Boxad, DONOT send
tapes. BROADCASTING

doesNOT forward |
tapesorotheroversized | |
materialstoBlind .
Boxes. I

Broadcasting Book Division

The leading news magazine in the field
brings you the best books on the Fifth Estate

BROADCASTING & BOOK DIVISION

Write for a brochure:

1705 DeSales Street, NW.  Washington. DC 20036

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence pertain-
ing to this section should be sent to: BROADCASTING, Classi-
fied Department, 1705 DeSales St., N.W, Washington, DC
20036.

Payable in advance. Check, or money order only. Full & cor-
rect payment MUST accompany ALL orders. All orders must
be in writing.

Deadline is Monday at noon Eastern Time for the following
Monday's issue. Earlier deadlines apply for issues published
during a week containing a legal holiday, and a special notice
announcing the earlier deadline will be published above this
ratecard. Orders, changes, and/or cancellations must be sub-
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/
OR CANCELLATIONS wILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired:
Television, Radio or Allied Fields; Help Wanted or Situations
Wanted: Management, Sales News, etc. If this information is
omitted, we will determine the appropriate category according
to the copy. NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings {non-display). Per issue: Help Want-
ed: $1.00 per word, $18.00 weekly minimum. Situations Want-
ed : 60¢ per word, $9.00 weekly minimum. All other classifica-
tions: $1.10 per word, $18.00 weekly minimum.

Rates: Classified display (minimum 1 inch, upward in half inch
increments), per issue: Help Wanted: $80 per inch. Situations
Wanted: $50 per inch. All other classifications: $100 per inch.

For Sale Stations, Wanted To Buy Stations, Public Notice &
Business Opportunities advertising require display space.
Agency commission only on display space.

Blind Box Service: (In addition to basic advertising costs)
Situations Wanted: $4.00 per issue. All other classifications:
$7.00 per issue. The charge for the blind box service applies to
advertisers running listings and display ads. Each advertise-
ment must have a separate box number. BROADCASTING will
not forward tapes, transcripts, writing samples, or other over-
sized materials; such materials are returned to sender.

Replies to ads with Blind Box numbers should be addressed
to: (Box number), c/o BROADCASTING, 1705 DeSales St.,
N.W., Washington, DC 20036.

Word count: Count each abbreviation, initial, single figure or
group of figures or letters as one word each Symbols such as
35mm, COD, PD, etc. count as one word each. Phone number
with area code or zip code count as one word each.

The publisher is not responsible for errors in printing due to
illegible copy—all copy must be clearly typed or printed. Any
and all errors must be reported to the classified advertising
department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially
aftect the advertisment.

Publisher reserves the right to alter classified copy to conform
with the provisions of Title VIl of the Civil Rights Act of 1964, as
amended. Publisher reserves the right to abbreviate, alter, or
reject any copy.
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Fates & Fortunesu

Bartolotta

Falese

Appointments at Cablevision Systems Corp.:
Patricia Falese, general manager. Cablevi-
sion’s Bayonne. N.J. system. named general
manager, V-Cable, Suffolk County. Long Is-
land. N.Y.: Charles Bartolotta, gencral man-
ager. Cablevision. Chicago. named general
manager. Cresskill N.J.: Henry J. Ferris,
general manager. Cablevision. N.J.. Bergan
County. named general manager. A-R Cable
Services system, Hudson, Mass.

Gregory J. Liptak,
president. Jones Inter-
cable Inc.. Engle-
wood. Colo.. named
executive  managing
director. Jones Inter-
national Ltd. Liptak
will retain his position
as president as well as
being responsible for
Jones International’s
Mind Extension Insti-
tute which provides

Liptak
college courses for credit through satellite
and cable television.

Bill Kingery, cxccutive VP. United Artists
Cablesystems Corp.. resigned March 17,
Kingery is leaving to pursue other interests.
He is succeeded by A.C. (Sam) Belanger (scc
“Fates and Fortunes.”” March 20, 1989).

Fred Flodin, senior VP and treasurer. Gil-
more Broadcasting Corp.. group owner. Kal-
amazoo. Mich., named senior VP, control-
ler. Gilmore Enterprises Corp.

Appointments at KTTv(Tvy Los Angeles: Bill
McGowan, VP. director of sales, named VP,
station manager; Augie Martinez, VP. fi-
nance and administration. adds dutics of op-
erations and traffic department.

Spencer Koch, general sales manager. Wiw-
Tv Cleveland. joins WIBK-TV Detroit., as sta-
tion manager and VP of sales.

Robert G. Salat, general sales manager.
wWCIB(TV) Gainesville, Fla.. joins WCTITV)
New Bern. N.C.. as VP and general manag-
er.

Bill Franks, general manager. wiaisN-Tv Mad-
ison. Wis.. joins KRBK-TV Sacramento.
Calif., as station manager.

Ric Gorman, VP and general manager.
WNAC-Tv Providence, R.I., joins wWPMITV)
Mobile. Ala., as VP and general manager.

Daniel A. Caldwell, senior accountant, Coo-
pers & Lybrand. Fort Myers, Fla., joins
wAND(Tv) Decatur, Il1., as business manager.

John L. Peroyea, VP and gencral manager.
WYNK-AM-FM Baton Rouge. named presi-
dent. Narragansett Radio Inc., group owners,
Providence, R.I.

Bruce Blevins, general manager. KNEW(AM)-
KFSAN-FM San Francisco. named VP and
general manager.

Jenny Sue Rhoades, general sales manager.
KQZY(FM) Dallas. named VP and general
manager.

Ted Jordan, VP and general manager,
KQZY(FM) Dallas. joins KDKA(AM) Pittsburgh.
as VP and general manager.

Rick Green, gencral sales manager, KODA
(FM) Houston. joins KMEO-AM-FM Phoenix. as
VP and general manager.

Bill Moos, operations director, WEZW{(FM)
Milwaukee. named station manager.

Chuck Brooks, general manager, wWIND{AM)
Chicago. adds duties of general manager. co-
owned. wOJO(FM) Evanston, 111

Tim Singleton, manager, noncommercial
KUNM(FM) named manager, noncommercial
WEKU-FM Richmond and wEKH(FM) Hazard,
both Kentucky.

Marketing

Appointments at Interep: Peter Doyle, execu-
tive VP, Eastern division. McGavern Guild
Radio. New York. named president. Doyle
replaces Ellen Hulleberg, who is now presi-
dent. Interep’s The Radio Store. which in-
cludes Interep’s training program and super-
vising marketing service team
(BROADCASTING. Feb. 6. 1989); Rick
Fromme, VP and regional manager. Interep’s
Group W Radio Sales, Dallas. named senior
VP, marketing. The Radio Store. Dallas.

Hammer

Doyle

Dick Hammer, managing director. advertis-
ing sales. The CBN Family Channel. Virgin-
ia Beach. Va., named VP, advertising sales.

Sandra Mendelson, marketing manager. Un-

ivision. New York, joins Vitt Media Interna-
tional there as VP, sales.

Cynthia Ponce, account executive. news and
early morning sales. ABC Teievision Net-
work., New York. named VP and director,
news and early morning sales.

G. Michael Welch, director. national ac-
counts, The Disney Channel. Burbank.
Calif.. joins Warren & Morris Ltd.. execu-
tive search and recruitment company. Del
Mar. Calif.. as natiocnal account manager.

John McCormack, local sales manager.
KTTv(TVv) Los Angeles. named VP and gener-
al sales manager.

Peter O’Brien, general sales manager,
KNEW{AM)-KFSAN-FM San Francisco, named
VP and general sales manager.

Peter Carnes, VP and manager. John Blair
Television. Atlania, joins WXIA-TvV there as
local sales manager.

Jim Davis, local sales manager. Wsav-Tv Sa-
vannah, Ga., named general sales manager.

Pat Cramer, VP. account services. Hamer-
off. Milenthal and Spece Agency. Colum-
bus. Ohio. joins wWSYxiTv) there as local
sales manager.

Appointments at KYTv(Tvy Springfield, Mo.:
Pat Dalbey, local sales manager, WEAR-TV

LEARN TO SELL
. TELEVISION TIME

There are 1,149 TV stations across
this country. Selling their air-time is a
career that's wide open. But to learn
the business you had to be in the
business. Until now.

Now, Martin Antonelli, who trains
representatives for some of the indus-
try’s leading TV time-sales firms and
TV stations, and who helps experienced
sales professionals sharpen their tech-
niques, is offering his program to you.

In this intensive, individualized
program you'll become a TV sales pro-
fessional. You'll learn to speak the
language of TV sales and how to eva-
luate programs, stations and markets.
You'll understand the role of news,
movies, specials, sports and cable.

The program works. Former students
now successfully sell time for firms
like NBC, TeleRep, Blair, and Katz.
Plus dozens of major stations all
across the country.

To learn how you might work in TV
time-sales, call or write for our free
information packet. But do it today
because new classes are starting soon.

P .

| ]

ANTONELLI MEDIA
TRAINING CENTER

20 West 20th Street, NY, NY 10011
(212) 206-8063
Lic. by N'Y State Dept. of Education




Pensacola, Fla., named general salés manag-
er; Anne Heim, national sales manager,
KSPR(TV) Springfield, named national sales
manager; Jackie Woolsey, account execu-
tive, Marlin Company, Springfield-based ad-
vertising firm, named account executive.

Leonard Wheeler, general  manager,
KLTE(FM) Cklahoma City, joins wsIL-Tv Har-
risburg, Ill., as VP, sales.

Appointments at WDRB-TV Louisville, Ky.:
Steve Barry, general sales manager, WPTY-TV
Memphis, joins wDRB.TV in same capacity;
Jack Ratterman, local sales manager, named
national sales manager.

Stephen Bolf, iocal sales manager, KBJR-TV
Superior, Wis., named sales manager.

Tony Renfrew, sales manager, KTMS(AM)
Santa Barbara, Calif., joins KGER(AM) Long
Beach, Calif. as sales manager.

Appointments at wQCD(FM) New York: Don-
ald Gorski, VP, sales, CBS Radio Represen-
tatives, New York, named general sales
manager; Jeri Calviello, national sales man-
ager, wiCC(aM) Bridgeport, Conn., named
local sales manager; Stephen Shaw, account
executive, Christal Radio, New York, named
national sales manager.

Judith Roberts, account executive, WGAM
(AM)-WRSI(FM) Greenfield, Mass., named lo-
cal sales manager.

Susan Golden, sales representative, KXL-AM-
FM Portland, Ore., joins KING-AM-FM Seattle
as account executive.

Greg Morris, national sales manager,
WKLR(FM) Indianapolis, named sales manag-
er.

Steven M. Mandala, account executive,
KVEA(TV) Los Angeles, named national sales
manager.

Reta Thorn, sales manager, WBT(AM) Char-
lotte, N.C., named general sales manager,
WBT(AM)-WBCY(FM).

Programing

Anne Rodgers, VP, station sales, Teletrib,
New York. joins Joslyn Entertainment Inc.,
Burbank, Calif., as executive VP, marketing
sales and program devlopment.

John Beaird, director of business affairs,
Barry & Enright Productions, Century City,
Calif., named VP, business affairs.

Appointments at The Disney Channel, Bur-
bank, Calif.: Kevin Maguire, area manager,
named regional director, Southern Califor-
nia, Hawaii and Guam; Dana Ritchie, direc-
tor of planning and administration for domes-
tic television syndication, 20th Century Fox
Film Corp., Beverly Hills, named director of
sales analysis; Diane Hawley, manager, sales
strategy, named director, sales strategy; Joe
Cantwell, affiliate marketing representative,
Southeast region, Atlanta, named senior af-
filiate marketing representative, Atlanta.

Jeffrey Weiss, VP and general counsel, Bar-
ry & Enright Productions, Century City,
Calif., joins Columbia Pictures Television as
VP, business affairs, Los Angeles.

Gerard T. Farrell, VP, research and market-
ing, Group W Productions, Los Angeles,
joins MCA TV there as VP, director of re-

L it r: Jarriel, Clancy, Smith

ABC Mews honored..again. Tom Jar-
rigl. correspandent, &nd Martin Clanoy

producer, ABC Mews, each wan the
ferlty ancesal Joen Barone fAward lar
distinguizshed joumnalism  and  excel-
lence: in national and public altairs re-
podting. The =ward was  pressnted
March 17 2t the Radio & Tekmasion Cor-
razpondents Associstion dinner heid at
he Grand Hyztt Hoted in Washington
Jack Smith, & GBS sonior producer
macie the presentation. Jarriel and
Clancy won for Still on the Wrong
Track, a segment on 20/20 about the
1987 Amtrak train wreck outside of Bal-
timore. The Joan Barone Award is
named for the late executive producer
of CBS News' Face the Nation. Only
members of the Radio & Television Cor-
respondents Association are eiigible
for the award, which includes a $2.000
cash prize

search and development.

Rob Corona, VP, domestic syndication,
MGM/UA, New York, joins Tribune Enter-
tainment, Chicago, as VP and general sales
manager.

Angela F. Pumo, VP and New York sales
manager, Turner Entertainment, New York,
joins Independent Television Network Inc.
there as senior VP and director of sales.

James Krolik, regional director, Home Box
Office, Fort Lauderdale, Fla., named VP,
affiliate operations.

Steve McPartlin, reporter, Fox's A Current
Affair, New York, joins King World's In-
side Edition there as reporter.

John Grusd, art director, Filmation Studios,
Woedland Hills, Calif., joins DIC Enter-
prises Inc., Burbank, Calif., as producer
of 1989 syndicated strip, The Super Mario
Brothers Super Show, based on Nintendo
games.

Deana Sterr, freelance producer, Universal
City, Calif. joins Madison Square Garden
Television Productions, Los Angeles, as di-
rector of operations,

William Phillips, general manager, Bravo Ca-
ble Network, Woodbury, N.Y ., joins Video
Broadcasting Corp., New York-based news-
wire services, as senior VP.

Bruce Slusher, news director, WKBV(AM)-
WFMG(FM) Richmond, Ind., joins Network
Indiana, radio network, Indianapolis, as af-
filiate relations manager.

Brent Petersen, picture editor, Parade Mag-

e - ce  an smaa

azine, New York, joins Capital Cities/ABC
there as director of photography, East Coast.

Robert Butler, production assistant, KIMT(TV)
Mason City, Iowa, named producer and di-
rector; Marc Bartusek, recent graduate,
North [owa Area Communiuty College, Ma-
son City, named artist and producer.

Larry Miller, president, Larry Miller Produc-
tions Inc., New York, joins Satellite Music
Network there as regional affiliate manager,
major markets, East Coast.

Laura Shostak, programing and promotion
coordinator, WRQX(FM) Washington, named
music director.

Appointments at GSV Productions, Kenil-
worth, N.J.. Bob Salter, news anchor,
WMTR(AM)-WHDA-FM Morristown-Dover,
both New Jersey, joins GSV as producer,
Made in America, heard on WMCA(AM) New
York; Susan Kotch, momning weather per-
sonality, WMCA(AM), joins GSV as producer
and host, Garden State View.

News and Public Affairs

David Pinter, news director, and Raphael Be-
tanzos, reporter and anchor, WTRX(AM) Flint,
Mich., join wkBD(TV) Detroit, as writer and
reporter, respectively.

Brad Thomas, senior pubic affairs manager,
Foundation Health Corp., Sacramento,
Calif., joins KOVR-Tv Stockton, Calif., as
dayside assignment editor. Thomas has held
same position two previous times with KOVR-
Tv.

Dianna Fletcher, weekend news anchor and
reporter, wMTw-TV Poland Springs, Me.,
named anchor, |1 p.m. newscast; Ursula Lip-
ari, assistant promotion coordinator, named
weekend news anchor and reporter.

Appointments at KNSD-TV San Diego: Adam
P. Bradshaw, assignment editor, named chief
assignment editor; Bernard Gonzales, gener-
al assignment reporter, named weekend co-
anchor.

Bob Sirott, principal
correspondent and an-
chor, CBS’'s West
57th, New York, joins
wMAQ-TV Chicago as
anchor, noon news-
cast, and as feature
editor.

Maria Gabriel, weather
reporter. noncommer-
cial WITHTV) Harris-
burg, Pa., named co-
anchor, weekday
evening newscast. Gabriel replaces Cynthia
Steele, who will become Sunday news an-
chor.

Sirott

Sheldon Ripson, weekend anchor, producer
and general assignment reporter, KWQC-TV
Davenport, lowa, joins WHOKTV) Peoria, IlI.,
as weeknight co-anchor.

Edwin S. Addison, former meteorologist,
Weather Bureau Office, Truax Field, Wis.,
joins wISC-Tv Madison, Wis., as meteorolo-
gist.

Terry M. Imani, stringer, Sheridan Broadcast-
ing Network, New York, joins Voice of
America, Washington, as international



broadcaster, English news division.

Terry Raskyn, producer and special coverage
reporter, wChs(AM) New Yrk, named manag-
ing cditor, assignments.

Ann Kates, newscaster. wLIF(FM) Baltimore,
Joins  WIBR-AM-FM  Wilmington, Del., as
news director.

Bill Steckis, anchor and reporter, KAIT-TV
Jonesboro,  Ark., joins Kinstam) Eurcka,
Calif., in same capacity.

Wes Richards, anchor and producer, NBC
Radio Network, New York, joins wyNY(FM)
there as morning news anchor.

Technology

Michael L. Prestwich,
independent  consul-
tant, broadcast and ca-
ble television, joins
Centro Corp., Salt
Lake City-based com-
pany specializing in
planning and design-
ing production, post-
production and broad-
cast facilities, as di-
rector of operations.
- _Neil E. Neubert, prod-
ucts manager. JVC Professional Products
Company, Elmwood Park. N.J.. named
manager of engineering.

Prestwich

Michael K. Walker, VP and group supervisor,
Ruder Finn & Rotman, communication agen-
¢y, Los Angeles, joins General Instrument,
cable equipment manufacturers, San Diego,
as VP, communications and industry, Video-
Cipher division.

Appointments at Schwem Technology, man-
ufacturer of lenses used to stabilize television
pictures shot from moving or vibrating plat-
forms, Pleasant Hill, Calif.: Mark Grasso,
manager. government and industrial sales,
named regional sales manager, castern Unit-
ed States and Latin America; Tim McDon-
ough, client representative, Triplex Direct
Marketing. computer marketing company,
Novato, Calif., named regional sales manag-
er, Western United States.

Thomas F. Gillett, director, advanced opera-
tions testing for fiber opticsivideo services,
GTE, Cerritos, Calif., joins Cable Television
Laboratories Inc., Boulder, Colo., as VP,
business development and technology trans-
fer.

Gregory S. Tadyshak, chief engineer, Center
for Television Production, University of
Wisconsin-Green Bay, joins WBAY-TV there
as assistant chief engineer.

Paul Minni, editor and production engineer,
noncommercial wxXI-Tv Rochester, N.Y.,
joins noncommercial WMHT(TV) Schenecta-
dy, N.Y., as videotape editor and production
engineer.

Bill Seeley, recent graduate, Specs Howard
School of Broadcast Ans Inc., Southfield,
Mich., joins wWBKB-TV Alpena, Mich., as
board operator. responsible for audio mixing.

Walt Lowery, real estate agent, Coldwell
Banker, Seaule, joins Genter Electronics,
Salt Lake City-based audio equipment manu-
factures. as sales engineer.

In memoriam, The Division of Learning
Services Council of Pacific Mountain
, Network has established the Lynn Os-
born Memorial Scholarship. Osborn
was a learning services project coordi-
nator until her death last Fall. The
scholarship fund will be used annually
to assist Western residents working in
the field of instructional television to at-
tend the Pacific Mountain Network an-

nual conference.

. vices;

Promotion and PR

George Oswald, manager. affiliate advertis-
ing services, Fox Broadcasting Co., Los An-
geles, named director, corporate creative ser-
Jay Bakernik, manager, affiliate
promotions services, naned special projects
producer, corporate creative services.

Appointments at Mangus/Catanzano, mar-
keting and public relations. firm, Pittsburgh:
Dennis E. O’Neil, senior VP and general man-
ager. Hill & Knowlton, Pittsburgh, named
partner; Sherwyn T. Carr, VP, Hill & Knowl-
ton, Pittsburgh. named principal.

Julie Hall, supervisor, on-air promotion,
Home Box Office, New York, named acqui-
sitions manager.

Sara Meza, account executive, Bender Gold-
man & Helper. public relaticns, Los Ange-
les, joins Madison Square Garden Television
Productions, Los Angeles, as director, public
relations.

Rayne Pollack, media coordinator, Public
Agenda Foundation, New York, joins Finan-
cial News Network there as manager, public
relations.

Michael Henry, president, The Henry Com-
pany, advertising agency, Los Angeles, joins
wELD(TV) Chicago as VP and director, cre-
ative services.

Tami Masuda, owner and operator, New
York West, Los Angeles-based advertising
boutique specializing in motion picture print
advertising, joins MGM/UA as VP, advertis-
ing.

Jane Shivers, director, Ketchum Public Re-
lations, Atlanta, named executive VP.

Beverly Ann Poston, stations business direc-
tor, Bakakel Communications, group owner,
Charlotte, N.C., named VP, station rela-
tions.

John Deyo, graphic artist, KIMT(TV) Mason

City, lowa, named creative services and pro-
duction manager.

Bob Webber, marketing manager, Nordam,
Tulsa-based aerospace equipment manufac-
turer, joins Superstar Connection there as
director of marketing, responsible for prom-
tion and advertising.

Abigail Pollay, assistant director. marketing
and promotion, KSHE(FM) St. Louis. named
director, marketing and promotion. Pollay
replaces Jim Marchyshyn, who has resigned
to pursue other interests.

Allied Fields -

Robert E. Branson, staff attorney, National
Association of Broadcasters. Washington,
named assistant general counsel.

Rebecca J, Bell, direc-
tor, affiliate news ser-
vices, NBC News,
Washington, resigns
to join Senator John
Glenn (D-Ohio) as
press secretary and
member of policy
staff. Bell had previ-
ously been NBC
News's Paris bureau
chief and senior pro-
ducer.

Rosalyn Weinman, director, community af-
fairs, NBC, New York, named VP, program
standards and community relations.

Edward J. Atorino, VP, Salomon Brothers,
named senior media analyst, stock media re-
search department.

Lynn H. Halterman, general sales manager,
WIRE(AM)-WXTZ(FM) Indianapolis, joins Me-
dia Monitors Inc., publisher, radio advertiser
information, Indianapolis, as regional sales
manager.

Jack Satterfield and Al Perry, associate bro-
kers, satellite offices, Gammon & Ninowski
Media Investments Inc., Philadelphia and
Denver, leave to form Sauerfield & Perry
Inc., with media brokerage firm with offices
in Philadelphia and Denver.

Appointments at Arbitron Company: John
Hegelmeyer, media planner, HDM, Los An-
geles, subsidiary of Young & Rubicam,
named client service representative; Genelle
Williams, client services representative, Arbi-
tron, Chicago, named account executive.

CHIEF ENGINEER IN MAJOR MARKET

Independent searching for hands-on Chief.
Applicant must have five years television
experience and valid FCC license. Knowledge of
transmitter operations and FCC Rules and

Regulations a must.

Send resumes to Broadcasting Box R-55
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Little (r) and McCloskey (l) present award to Topol

Technological achievement. Sidney Topol, chairman of the board of Scientific-Atianta
InC.. Allanta, was named 1989 recipient of the Elecironic Industries Associatign's Medal

of Honor at the EIA Government/Industry Dinner held March 15 at the J.W. Marriott Hotel
in ‘Washington. Presenting the award were EIA Chairman Wiliam G. Litile and EIA
President Peter F. McCloskey. The medal recognizes “outstanding contributions toward
the advancement of the electronics industry and high personal achjevement in the field of
industry management.” At the March 15th ceremony, McCloskey said: "Far more than 40
years Sid has made significant and lasting contributions to his employers, his industry,
his community and to his nation.” Scientific-Atlanta In¢c. manufactures sateilite earth
stations for broadcasters, teleports and educational and private networks. Topo! is also
chair of EIA's Advanced Television Committee, which is responsibie for defining critical |

high definition TV issues.

Renee Simmons, program marketing repre-
sentative, National Captioning Institute,
Falls Church, Va., named program market-
ing manager.

Elected ofticers, Arizona Cable Television
Association, Phoenix: Nancy Myers, United
Cable. president; Mark Stucky, Times Mirror
Cable. vice president; Jeff Spiegleman,
Jones Intercable, secretary and treasurer;
Robert Bird, Scientific-Atlanta, associate
representative.

Pat L. Faust, VP. noncomimercial WTTW(TV)
Chicago. joins Eastern Educational Televi-
sion Network/Interregional Program Service
(IPS), Boston. as senior programing officer.
IPS is program acquisition and brokering
agency operated by Eastern Educational
Television Network.

Tom Moody, founder. Marketing Prescrip-
tion, health care research and marketing
company. Albuquerque, N.M., joins Drake-
Chenault, radio consultants there as research
director.

Morley Safer, co-editor, CBS’ 60 AMinutes,
named recipient of Boston University's 1989
Dennis Kauft Memorial Lifetime Achieve-
ment Award in recognition of his career as
television broadcaster. Award is named tfor
Dennis Kauff, reporter for wBz-Tv Bosion
who was killed in 1985 in accident caused by
drunk driver.

Larry King, talk show host. Mutual Broad-
casting System, named International Radio
and Television Society Inc., broadcaster of
the year; Morleen Getz Rouse, professor of
broadcasting, University of Cincinnati Col-
lege. conservatory of music, named Frank
Stanton fellow by IRTS for her contribution
to broadcast education.

Tom Elkins, president. KNUIAM)-KHUI(FM)
Kahului, Hawaii, named winner of National
Broadcast Editorial Association management
award.

Alexandria E. Strauss, graduate student in
broadcast journalism, American University,
Washington, will receive 14th annual John
Merriman Award of Writers Guild of Ameri-
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ca. East, Inc. Award is given fo outstanding
graduate level broadcast student in honor of
Merriman, Guild president and CBS news
editor at time of his death in 1974 inairline
crash.

Deaths

G. Bennet (Ben) Lar-
son, 79 veleran
broadcaster. died
March 18 of pneumo-
nia at St. John's Hos-
pital, Santa Monica,
Calif. Larson begin
his career at KDYL(AM)
Salt Lake City as an-
nouncer.  enlertainer
and program director.
In 1929 he went to
New York and be- Larson

came director for NBC Radio. His credits
include Texaco Fire Chief, with Ed Wynn.
In 1934 he went into adveriising, joining
Katz Radio Advertising Agency as radio di-
rector and producer. During next eight years
he was with Ruthrauff and Ryan Agency and
Young and Rubicam. In 1942 Larson re-
turned to radio as part owner, VP and general
manager of wwbDC(AM) Washington. [n 1945
he went 1o Philadelphia as VP. WPEN{AM) and
WCAU-TV. In 1950 he became VP. WPIX(TV)
New York. remaining there until 1933, when
he retrned to Salt Lake City as president,
KDYL(AM) and KTvT(TV). In 1939 he joined
Blackburn Co., Beverly Hills and later
formed G. Benneu Larson Inc., brokerage
and consulting firm. He later merged with
William Walker to form Larson & Walker
Inc. In mid-seventies Larson rewrmed to TV
as executive VP and general manager of
WOKR(TV) Rochester, N.Y. Larson retired in
1980. He is survived by his wife, Doris, and
WO sons.

John P. Scripps, 76, founder and chairman
of board of John P. Scripps Newspapers divi-
sion of Scripps Howard media group, died
March 15 following heart attack at La Jolla,
Calif. hospital. Scripps Howard owns nine
TV and three radio stations and John P.
Scripps Newpapers owns seven dailies.
Scripps is survived by four children.

Wendell Michael Dwyer, 51, president and
owner, WXCE(AM) Amery, Wis., and KXLV-
FM Cambridge, Minn., died March 6 at
North Memorial Medical Center, Robbins-
dale, Minn. from injuries sustained in auto-
mobile accident. Dwyer is survived by his
wife, Barbara, three sons and one daughter.

Tee Casper, 74, retired news and sports di-
rector, KHEY-AM-FM El Paso, Tex., died of
cancer March 14 at his home in El Paso.
Casper began his career in 1934 at KABC(AM)
San Antonio, Tex.. as newscaster. During
his career he worked at waCO(AM) Waco,
Tex.; KFiziam) Fort Worth, Tex.. and
KRIO(AM) McAllen, Tex. He joined KHEY in
1972. Casper is survived by his wife, Joan-
na, and two daughters.

Sam Melville, 52, TV and movie actor. died
March 9 at his home in Hollywood Hills,
Calif., after heart attack. Melville played Of-
ficer Mike Danko on television series. The
Rookies, which ran from 1972 10 1976.
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Nancy Widmann:
CBS Radio’s goal getter

Three weeks ago, CBS Radio closed on the
purchase of two Detroit stations and signed
a four-year deal with Major League Base-
ball that will cost the division an estimated
$50 million. A week later. CBS Radio Di-
vision President Nancy Widmann sat at a
table in her office and laughed when asked
what her future goals are for the company.
“After last week.”” she joked. "I don’t
have any goals.”

Widmann's career at CBS began in 1972.
when she left a career in media buying to
join the company and see what life was like
on the other side of the business. Sixteen
years later. on August 1. 1988, she was
named president of the company’s radio
division.

1 never really aspired to more than be-
ing New York sales manager of the rep
firm."" says Widmann, but the career path
that she followed at CBS eventually al-
lowed her to experience every aspect of the
business. When she joined the company as
an account executive with CBS Radio Spot
Sales. she had eight years of experience
with advertising agencies and media buyers
that made for a smooth transition.

Widmann's first job was in 1964, when
she left her native New England to move to
San Francisco and become a receptionist at
advertising agency Dancer Fitzgerald Sam-
ple. The position offered her the opportuni-
ty to observe the workings of a media buy-
ing department and helped her decide her
next career move.

**My inclination in those days was ra-
dio.”” says Widmann. *'I was much more
interested in the way radio was bought than
I was in television. so when | came East |
looked for a job in radio.”* She found one in
New York as a sales assistant at Metro
Radio Sales. then moved on 1o an assistant
buyer position in the media department at
Needham. Harper & Steers. By 1968. after
one year with NH&S. she was named me-
dia supervisor.

Widmann held the media supervisor po-
sition for three years. moved to a post as
media buyer with Vitt Media International.
and by 1972 decided that her experience at
a variety of firms could best be utilized on
the other side of the business. “The first
place 1 interviewed was Blair. and they
didn't hire me."" she said. ""The second
place | interviewed was CBS Radio Spot
Sales.

"I had been buying radio long enough so
that | was experienced enough to help
young salespeople along when they were
selling to the agency.”" she says, particular-
ly through her knowledge of agency *“lin-
go'" and advertising research tools. Within
four years. she was named New York sales
manager of the rep firm. **It was the first
time that [ basically managed other sales-

Nancy CLFFORD WiDMann—President, CBS
Radio Division, New York; b. December 27,
1942, Boston; BA Regis College, Weston,
Mass.. 1964; receptionist, Dancer Fitzgerald
Sample, New York,1964-65; sales

assistant, Metro Radio Sales, New York, 1966;
assistant buyer, media department,
Needham, Harper & Steers. New York, 1967-
68: media supervisor, NH&S, 1968-71;

radio buyer, Vitt Media International, New
York, 1971-72; account executive, CBS
Radio Spot Sales, New York, 1972-76; New
York sales manager, CBS Radio Spot

Sales, 1976-77; vice president, recruitment
and placement, CBS Inc., 1977-78; vice
president and general manager, C8S Radio
Spot Sales, 1978-80; vice president and
general manager, wcas-Fm New York, 1980-
86: vice president, CBS-Owned AM
Stations, 1986-87; vice president, CBS-
Owned Radio Stations, 1987-88:; present
position since August 1, 1988; divorced, one
child, Sabina, 17.

people and managed an office,’” she said of
the sales manager position. *‘It was when [
first began to become excited about man-
agement and training and guiding.®’

At that time, Widmann explains, CBS
Inc. management decided that future senior
executives should have both line and staff
experience and encouraged her to take a
position as vice president of recruitment
and placement with the parent company.
After some deliberation, she took the posi-
tion. **I thought about it over the weekend
and had decided that I had become very
narrow coming up all through media and
radio and that [ needed to broaden my expe-
rience.’” she says. "It turned out to be the
smartest move [ made."”

The personnel position offered Widmann
tremendous visibility within CBS Inc. It
also offered the opportunity to interact with
the highest level of the corporation in both
law and finance and gave her oversight of a
staff of 30. She says that if there were any
drawbacks during her busy two years in the
position. it might have been that there were
*'no guarantees by anybody in the company
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that I would be able to go back to broad-
casting.”’

The opportunity nevertheless arose in
1978 with her appointment as vice presi-
dent and general manager of CBS Radio
Spot Sales. ‘I had gained enormously as
an executive,”” she says of her two years
in the personnel department, and had
maintained a close eye on the rep business
while she was away. Eighteen months af-
ter taking the position with the rep firm,
she was offered the job of vice president
and general manager at WCBS-FM New
York.

Widmann speaks fondly of the six years
she spent at wCBS-FM, where she says her
greatest accomplishment was presenting *‘a
vitality and a different sense of marketing™
to the oldies station. She was so pleased
with the way the station evolved that she
maintained a ‘‘hands-off’” position on its
operations during her tenures as vice presi-
dent of the CBS-Owned AM Stations
(1986-87) and vice president of CBS-
Owned Radio Stations (1987-88). Allowing
each CBS-owned station to operate without
much intervention from company headquar-
ters is a philosophy that Widmann says her
division maintains today.

Since taking over as radio division presi-
dent eight months ago, Widmann has over-
seen: signing of a four-year, $50 million
contract with Major League Baseball,
which extends a 13-year relationship be-
tween the two organizations; CBS Radio
Representatives” signing of a three-year
contract with KRLD(aM) Dallas and the four
Texas State Networks; the addition of both
a sports and a Hispanic division at the rep
firm, and the $58 million purchase of
wwiaM) and wIJOIFM) Detroit, which
brings the total number of company-owned
properties to 12 FM and eight AM stations.

*‘If an acquisition makes sense, you can
be sure that CBS Radio will make the ac-
quisition,’” says Widmann, adding that sup-
port from senior management has been
“‘very encouraging.”’ Widmann adds that
CBS/Broadcast Group President Howard
Stringer, who was named to his position
just weeks before her appointment, encour-
ages her to ‘‘run her own show.™

Stringer, who speaks reverently about the
company’s radio division, explains that
CBS Radio “’is so well managed and so
successful financially and creatively that I
really don't have to stay in touch with Nan-
cy on a day-to-day basis.™

When pressed for her thoughts on the
predominance of men on the Radio Adver-
tising Bureau board of directors (she is the
only woman) and elsewhere in the industry,
she notes that many women are presently
rising in the ranks to station general manag-
er and sales manager positions. " The track
is filled with very talented women,”" she
said. “*They’re paying their dues, and they
will be appointed.’” ]



InuBrief \

Time Chairman J. Richard Munro said last week that he had
“several conversations” with Robert M. Bass last week and was
not worried about reports earlier in week that Fort Worth, Tex.-
based investor might interfere with Time's proposed stock-
swap merger with Warner Communications ("Top of the

Week,' March 13). ""He’s not up to anything evil,” said Munro,
speaking at second annual Communications Alumni dinner of
the Columbia Business School. Munro added that Time would
have '‘diluted its shares and put the company into play'' if it
had tried to buy movie studio at private market value. One
arbitrageur said last week that Time might be forced to pur-
chase Warner for cash if an outsider, such as Bass, interferes
with acquisition. Responding to question about whether
Warner and Time management could work smoothly together,
Munro said: ““We have been dealing with Warner for over 15
years and | think we both know what we are getting into.’
Time Inc. chairman said two trends have led to proposed
merger—globalization and restructuring. He urged change in
government policies, which he said favor ""debt over equity, the
short term over the long term and the speculator over the job
creator.’’ Financial environment created made investors “value
Time not as a long-term investment, but rather for its breakup
value,” said Munro, and thus made Time lock for merger part-
ner.

L

FCC is expected to adopt reforms of its comparative renewal
process at open meeting this Thursday (March 30) to stem what
it considers “abuse’’ of process and to make it less costly and
time-consuming. Among other things, FCC is likely to limit
payments that incumbents can make as part of comparative
renewal settlement—FCC Commissioner James Quello advo-
cates forbidding such payments altogether—and to redraft ap-
plication form to discourage marginally qualified groups from
filing competing applications against incumbents. FCC is also
expected to open inquiry into whether agency should adopt
standard for scrambling of satellite feeds of cable programing.
Inquiry was mandated by Home Satellite Viewers Act of 1988.

NBC signs Alda to drama series

After a six-year absence, actor Alan Alda will return to
television in a series for NBC. Alda, a five-time Emmy award
winner, will star in a one-hour dramatic series by executive
producer Martin Bregman, producer of “Dog Day Afternoon”’
and "'Serpico.’

Brandon Tartikoff, president of NBC Entertainment, said
the project is scheduled for January 1990. '‘We struck the
deal in January, but he [Alda] will have a year or so lo
develop it,”" said Tartikoff. “'It's pretty much up to Alan as far
as when he feels comfortable making details of the project
known. We are thrilled to have the consummate taients of
Alan Alda back to television on NBC. He is a creator of vision
and quality, and we look forward to this being the beginning
of a long and fruitful relationship.” said Tartikoff.

The new serfes is the first television series project Alda
has done for NBC and the first TV project that he and
Bregman have collaborated on. The two previously teamed
up for the theatricals '‘The Seduction of Joe Tynan," “The
Four Seasons'' and "A New Life.’

Alda, who won all five of his Emmys (three for acting, one
for directing and one for writing) as Hawkeye Fierce on
CBS's M*A*S*H, has been honored with awards from the
Directors Guild, Writers Guild, the Hollywood Foreign Press
Golden Globe and the People's Choice Award.

Commission will also decide whether to create new FM Class
C3, allowing Class A stations in Zone 11 (Northeast U.S.} to
upgrade to 25 kw. Other half of that FM proceeding, question of
whether or not to permit all or some of Class A's to double
power from 3 kw to 6 kw, will not be considered at Thursday's
meeting, but is being held for further study.

Janice Obuchowski, who was a senior adviser to Mark Fowler
when he was FCC chairman, is President Bush's choice to be
assistant secretary of Commerce for Communications and Infor-
mation and head of the National Telecommunications and Infor-
mation Administration. If confirmed by the Senate, she would
replace Alfred C. Sikes, who was named to the job by President
Reagan in 1986.

Obuchowski is now with NYNEX, as executive d;rector for
international affairs, monitor-
ing developments abroad in
telecommunications  matters
and U.S. government concerns
in such matters. And that
background would be useful in
the Commerce Department
Job, considering Secretary Rob-
ert Mosbacher's focus on the
international competition con-
fronting American companies.
And although such stress on
the international field could give rise to the turf batﬂes that
marked NTIA's relations with the State Department early in the
Reagan years, Obuchowski said she would do her best “to get
along with State, "’ adding, "It is in the country's best interest to
have agencies involved in telecommunications find common
cause.”’

Besides her work at NYNEX, Obuchowski has a strong back-
ground in international matters. She lectures on international as
well as domestic telecommunications, chairs a subcommitiee of
the U.S. Council for International Business Telecommunications

Bush chooses Obuchowski to head NTIA

and Information Policy Committee, and is an adfunct professor
of international telecommunications law in the Master of Law
Program at the Georgetown University Law Center. Her Jan-
guage background includes French, Russian, Polish and Italian
training.

And Obuchowski is already familiar with the personnel and
workings of one of those agencies—the FCC. She had served in
the commission's Common Carrler Bureau from 1981 to 1983.
first as legal assistant to the chief of the bureau, then as chief of
the bureau's International Policy Division, before moving into
the chairman's office. She advised Fowier on telecommunica-
tions policy and intemational communications pending before
the commission. She left the commission to join NYNEX in
February 1987.

Obuchowski, who is a lawyer, graduated from Georgetown
University Law Center—where she was a member and editor of
the Georgetown Law Journal—in 1976. She joined the Washing-
ton firm of Bergson, Borkland, Margolis & Adler, which special-
izes in antitrust work, then chaired the Legislation Committee
of the American Bar Association’s Litigation Section from 1976
to 1980.

Obuchowski had not been known as one of those Washington
personaiities who was politically connected. She acknowledges
only being “‘a Bush supporter.” As to what led to her appoint-
ment to the Commerce Department post, she said only, "I got
pretty lucky.”

The prospective assistant secretary of Commerce is married
to Albert Halprin, who served as chief of the commission's
Common Carrier Bureau under Fowler and is now a partner in
the Washington law firm of Crowell & Moring.




Government should be taking a leadership position in assuring
that the U.S. has a viable high-definition television equipment
industry, several congressmen said during a hearing of the
House Science, Space and Technology Committee, chaired by
Robert A. Roe (D-N.J). During the hearing, Roe told industry
and government witnesses that many in Congress are not in
favor of funding high-tech projects such as the NASA space
station, superconductivity and the super collider. He asked the
witnesses for evidence to “'establish a case” that the govern-
ment should support HDTV when funding bills reach the floor of
the House.

There was general support for a bill introduced by Represen-
tatives George Brown (D-Calif) and Doug Walgren (D-Pa.} that
would provide funding for industry HDTV research and develop-
ment partnerships through the Advanced Technology Program
of the National Institute of Standards and Technology. The
Brown bill is meant to complement an earlier HDTV proposal
mtroduced by Representatives Don Ritter (R-Pa.}) and Mel Le-
vine (D-Mass.). During the Science Committee hearing last
Wednesday (March 22), Ritter announced that the bill had
picked up 16 co-sponsors.

More congressional

interest in HDTV

Congressmen Norman Mineta (D-Calif.) and Robert Torricelii
{D-N.J.) had harsh words for Albert Sikes, head of the National
Telecommunications and Information Administiation, following
his testimony that: "It is important not to get ahead of the
private sector. The private sector must assess the risks and
rewards of business opportunities.’

Government getting out in front is what “some of us call
leadership,” Torriceili said. "If indeed the economic heaith and
security of this nation depends upon success in this endeavor,
we cannot rest upon the collective judgments of a few private
individuals.

Also at the hearing, Craig Fields, deputy director of the
Defense Advanced Research Projects Agency (DARPA) said
that in recent weeks much has been done to process the 82
requests for shares of the $30 million DARPA plans to grant
companies involved in research and development of high-defini-
tion displays and video processing and that it hopes "in the
near term to start signing contracts.”” He called the quality of
the propoesals "outstanding.'’ DARPA has assembled a group of
49 people from several branches of the government to study the
proposals and recommend which to support.

NBC has agreed to sell kneriam) San Francisco, its only remaining
radio property, to Susquehanna Broadcasting Co. Value of deal is
estimated at $20 million. Buyer is York-Pa.-based group of
seven AM's and 11 FM's headed by Art Carlson. KNBR is
fulltimer on 680 khz with 50 kw.

0

Supreme Court in 9-0 ruling last week held that news organiza-
tions have no right to individuals’ ¢criminal records, even where
those records had once been publicly available. Justice John
Paul Stevens, writing for unanimous court, said release of arrest
and conviction records would be “‘unwarranted invasion of
privacy." Decision was issued in case that began 11 years ago,
when CBS News's Robert Schakne filed Freedom of Information
Act request for information regarding former Representative
Daniel J. Flood (D-Pa.). Flood later admitted to conspiracy to
solicit illegal campaign contributions from potential govern-
ment contractors.

o

Turner Broadcasting System had no comment on report it was
looking to start regional cable sports network in Southeast. Nearly
all professional and college teams 1n area already appear on
WTBS(TV) Atlanta. Move is seen as defensive strategy in face of
NBC-Cablevision regional sports push. Before NBC-Cablevision
marriage, regional service was never high on company's agen-
da.
a

GTG Entertainment last week named broadcasting veteran Tom
Kirby as executive producer of USA Today on TV. Former Washing-
ton Star editor Jim Bellows, brought in last October as manag-
ing editor to help tune up the show, is being encouraged by
Kirby and staff to stay on in his present position, accerding to
GTG executive Bud Rukeyser Jr. Since its premiere last Sep-
tember, the program has been struggling with critics and audi-
ences. Kirby, who begins his new job today (March 27), was
most recently president and general manager of Gannett's
xoco-Tv Oklahoma City. (GTG is joint venture between Grant
Tinker and Gannett.) His previous experience includes stints as
news director at KUsA-TV Denver and XARE-TV Minneapolis.
"Tom is as good a guy as they have,” said Rukeyser, ""and one
of the things we have to do better on the show is link up with
the paper. We thought that a guy who knows the Gannett
buttons to push was all to the good. USA Today on TV received
a 6.0 nationatl rating in February, up 11% from November, but
show has been juggled by many stations out of more desirable

time periods since its debut.
a]

Denver Oilman Marvin Davis, who exited show business with
sale of 20th Century Fox Film Corp. to Rupert Murdoch in 1985,
reentered it last week in partnership with Prudential Insurance
Co. of America as buyer of Spectradyne Inc. for $635 million.
Dallas-based Spectradyne operates pay-per-view movie service
serving some 500,000 hotel rooms. Sellers include Robert Bass,
American Express, Equitable Life Assurance and Hicks & Haas.
Prudential has dabbled (and gotten burned) in pay television
business before. It was principal backer of United Satellite
Communications Inc., medium-power satellite broadcasting
service that flopped in 1985.

McKinney tapped for ATSC. James C McKinney, who
served as director of the White House military office during
the Reagan Adrministration and before that as chief of FCC's
Mass Media Bureau, has j
accepted the post of chair-
man of Advanced Televi-
sion Systems Committee
{ATSC), succeeding E. Wil-
liam Henry. He was ap-
proved last Wednesday
(March 23) at a meeting of
the ATSC executive board.

MecKinney joins ATSC at
a time when the organiza-
tion is in a state of flux fol-
lowing the formation of the FCC's advlsory committee on
advanced television service, which has taken over many of
ATSC's primary activities. '‘They need a new sense of direc-
tion. Maybe Jim can coalesce that,'' said Greg DePriest of
the Association of Maximum Service Telecasters, an ATSC
executive board member. McKinney argues that ATSC is
stil an important organization. “ATSC is the only organiza-
tion that tries to bring togeéther ail aspects of industry inter-
est in high-definition television,” including manufacturing,
broadcast, cable interests and others, he said. '’ think that
makes it a unique voice for government agencies to hear. |
know when I was at the FCC, we listened very carefuily to an
organization that was broad-based.




COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE
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Leveling the playing field

IU's oo early in the coming debate about network deregulation
to tuke sides. but it’s not 100 soon to encourage all parties to
keep an open mind. It appears now that all the old battle lines
are being redrawn, and all the old animosities are coming to the
tore. But the baitletield has changed. No longer are networks
the unchallenged masters of the electronic communications uni-
verse. Indeed. no longer is broadcasting the unchallenged cham-
pion of the Fifth Estate. These are new times, and new ap-
proaches are in order.

Our own inclination at the moment is to favor a stronger,
rather than a weaker. network universe. The way we remember
i1, when vou had strong networks vou had a strong broadcast
industry. There’s little doubt that erosion in the network posi-
tions has been tollowed by erosion in broadcasters’ standing in
general.

NBC, particularly, has been vigorous in seizing the opportu-
nity aftorded by the Time-Warner merger to call attention 1o the
constraints under which it must operate, while unconstrained
others in the media business gallop into giantism. And while we
may not accept NBC's logic in paratleling a T-W marriage with
repeal of the financial interest rules, we acknowledge the gener-
al principle that the networks now have (o do baitle with at ieast
one hand tied behind them.

There must be & way 10 protect the markewplace from the
networks while ullowing the networks to compete iz the market-
place. The search for that accommodation. not a slavish holding
10 the siutus quo, should be the goal. Afier all, it’s not just the
other guy’s end of the boat that’s sinking.

For the birds

The swallows have come back to Capistrano, and, in what has
become almost as familiar a routine, the issue of a children's
television bill is returning to the hearing rooms of Capitol Hill.
The House Telecommunications Subcommittee, following Con-
gress’s Easter recess, plans to hear from various witnesses on
the state of children’s programing, with an eye toward reviving
a children’s television bill.

Congress s preparing to mount its high hobbyhorse again,
trving 10 get some mileage out of an issue that has great
posturing potential. Some intentions are undoubtedly good.
Some are as undoubtedly political. All are misplaced.

The goal they appear to serve 1$ the protection ot children,
which tends automatically 10 cloak the opposition in black, with
whip and handlebar mustache. The goal Congress would actual-
lv be serving by their in loco parenting is. however, the imposi-
tion of content restrictions on the media—once removed in the
case of an antitrust exemption. President Reagan recognized the
inherent problems with children’s programing restrictions. Call-
ing it counterproductive and at odds with the First Amendment,
he pocket vetoed a children’s TV bill tollowing the 100th
Congress. If another bill makes it out of the 101st, it is likely the
new President will show equal concern for the Constitution.

A government that makes a habit of regulating content,
whether it be programs labeled by the regulators as indecent or
too violent or too commercial or unsuitable for children, is
doing a disservice to its citizens, no matter what their age. The
best wayv for Congress to protect the interests of children is to
insure that when they grow up they have the freedom to watch
what they please and not only what pleases the government.

Too close for comfort

The Corporation for Public Broadcasting, joined by the National
Association of Broadcasters, has registered its opposition to the
Inspector General Act in a letter to Senate Government Affairs
Committee Chairman John Glenn (D-Ohio). The act, passed by
the Congress in October of last year and applicable to federal
“‘entities’’ that receive more than $100 million a vear, requires
CPB, which will get $200 million-plus from Congress this vear,
to hire an inspector general with the power to judge budget
items fraudulent or wasteful or simply unnecessary, and who
will report directly to Congress as well as to the CPB board. A
Senate staffer familiar with the act told BROADCASTING that
CPB’s fears were unfounded. but we remain unconvinced. In
the current climate of soaring deficits and pressure to cut spend-
ing, a mandatory in-house inspector with the discretionary pow-
er to judge which programs are necessary, and then report those
conclusions directly to Congress, is understandably interpreted
as a threat to public broadcasters’ independent program deci-
sionmaking.

As NAB President Eddie Fritts pointed out in sharing his
concern with CPB Chairman Kenneth Towery. CPB “‘was cre-
ated in large measure as a ‘shield” to protect the editorial
independence of public broadcasters receiving tederal funds.”
Indeed. when CPB was created by Congress in 1967, a provi-
sion permitting the General Accounting Ottice to double check
the corporation’s books was adopted with the express instruc-
tions from Congress that such authority not be construed as
mandatory.

While the efforts by Congress to cut down on waste and fraud
are adniirable, their price should not be the editorial freedom of
the public broadcasting system.

Voice of experience

There was some judicial wisdom out of a New York panel on
the pros and cons of televising trials (see story, page 49). The
discussion was prompted by the state’s 18-month test of cameras
in the courtroom. due to expire at the end of May.

Judge Harold J. Rothwax, who presided over the high-profile
Steinberg child abuse trial, congluded this about the presence of
cameras in his court: “*It is unprincipled to have a room full ot
reporters while excluding the television cameras.... Itis tar less
disruptive to have one caniera than many reporters.’’

Copy to the Supreme Court.
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“Here’s a two-word business plan: ‘Make money.'”




TEVE JANGER, like many American col-

lege students. took a year of his studies

abroad to experience other cultures first
hand. By the time he returned home to Okla-
homa, Steve had developed a new understanding
of the role personal experience plays in the
learning process.
Today, Steve Janger is president of the Close Up
Foundation, which brings over 27,000 students
and teachers to Washington, D.C. each year for
face-to-face meetings with national leaders.
When it comes to learning. Steve still holds his
beliet in the importance of personal experience.
How else can he explain the new looks of under-
standing on thousands of young faces after they
encounter the process of government tirst-hand
and realize that they can make a ditference.
C-SPAN, the cable television industry’s public
aftairs channel, shares Steve Janger’s belief that
all students and educators should have direct

For daily field trips
to Washington. . .

It’s C-SPAN in
the classroom

Close Up's Steve Janger

experience with the affairs of government. The
fact is, we deliver direct experience every day.
That’s why we started the “C-SPAN in the
Classroom™ program to encourage teachers to
use our public affairs telecasts.

[t’s our hope that high school teachers and col-
lege professors will join in our [0th Anniversary
celebration by including C-SPAN programming
as part of their regular curriculum. When a stu-
dent sees the United States Congress live in a
classroom, everyone wins.

¢:SPAN
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C-SPAN |S A PUBLIC SERVICE OF THE CABLE TELEVISION INDUSTRY.
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MiniCOM® brings a totally new dimension
to professional communications!

Until now settingup a production communications system required- bulky hardware and
plenty of space.

MiniCOM® changes all that! It-delivers mainframe performance in a ‘‘desktop’’ sized
package. A 24 x 36-‘matrix iff just 84"’ of rack space (5 rack units).

And, because we’ve been able to.put all that fraditional Ward-Beck quality and performance
into such a compact frame, the price has come down to ‘‘desktop'* proportions too!

No‘need to dream any more about having a MicroCOM System sometime'in the future. ..
You really can afford™ane today!

WARD-BECK SYSTEMS

Ward-Beck Systems Ltd., 841 .Progress Avenue, Scarborough, Ontario, Canada M1H 2X4.
Tel: (416) 438-6550. Fax: (416) 438-3865.




