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PRIME WITHOL

For stations and advertisers across the country, the and #3 weekly syndicated programs among all male
February book had an especially happy ending. demos, behind only our own STAR TREK: THE
Because once again, FRIDAY THE [3TH: THE NEXT GENERATION. And on stations where they
SERIES and WAR OF THE WORLDS were the #2 run in prime time, they also enhanced prime time
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delivery. But there’s more. These syndicated series gave REPRESENTED
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advertisers a chance to attract network numbers with-
out punishing their media budgets. And that's more /‘35
than just another ratings story. It's a Paramount classic.
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Cable
under
fire....cra

President Jim Mooney (r)
is key witness

defending cable on
Capitol Hill during
hearing at which Senate
Antitrust Subcommittee
Chairman Howard
Metzenbaum (D-Ohio) says he has two
cable reregulation bills in works. PAGE 27.

World’s largest
market-uBy end of 1992, 12 countries of

European Community are to have eliminated tariff
barriers separating them, creating single market—
world’s largest. Examination of its impact, plus
preview of this week’'s MIP-TV international TV
programing marketplace, begins on PAGE 35.

Fewer
viewers...

Three-network share of
prime time viewing
audience for season
ending April 16, falls to its
lowest average yet,
despite presence of such
ratings grabbers as

NBC's The Cosby Show— .

which is still number e A &

one. PAGE 29, Bill Cosby
30/SOMETHING NEW 31/STREAMLINING

NBC unveils its 1989-90
Saturday morning schedule,
introducing four new shows
designed to recapture network's
former top position for

Gulf + Western says it will sell
its financial services subsidiary
to concentrate on its media
and entertainment business.

daypart.

33/WRIGHT STAND
30/ENVELOPE NBC President and CEQ
PLEASE Robert Wright supports cable

industry’s stand on
preventing telephone
companies from getting into
television business.

Twenty-nine radio. television
and cable programs are
honored with George Foster
Peabody Awards.

46/DAY FOR NIGHT

ABC Entertainment continues
testing its live, late-night entry,
Day's End, onindividual
affiliate stations in 20 markets
through May.

51/CZAR OF
PROGRAMING

About 450 noncommercial TV
executives discuss appointing
single national programing
executive. Corporaticn for Public
Broadcasting expresses

doubts about appropriateness of
such move.

52/CABLE FEST

Annual gathering of
Cabletelevision Advertising
Bureau in New York is forum
for optimistic industry reports.
Operators are told that
promotion is key (o increasing
viewership—and ultimately
advertising revenue.

54/AM
IMPROVEMENT

FCC moves to curtail
interference in AM band, hoping
to close AM-FM fidelity gap.

56/MORNING
DRIVERS

Legendary radio

personalities discuss
programing issues affecting
maerning drive time, Bob Steele,
who has worked mornings at
wTic(am) Hartford. Conn., for
more than 50 years

announces his retirement plans.

60/TV FOR CHILDREN

Senate Communications
Subcommittee Chairman Daniel
Inouye says he ptans to
introduce bill to fund children’s
educational programing for
both commercial and
noncommercial TV.

63/BETTER OFFER

New World Entertainment,
which had earlier agreed to be
bought by Pathe
Entertainment, accepts higher
offer from Andrews Group.

63/BFM SHOWCASE

Among issues tackled by

Broadcast Financial
Management Association at

its annual meeting in Dallas are
gaining access to America’s
television viewers and changing
TV, radio and cable markets.

67/TAPED TIME

This week's look ahead to
NAB examines new
developments and
enhancements of videotape
recorders.

87/FOR BETTER

OR WORSE

Since joining NBC in 1982.
John Miiler has heiped promote
network through its third-

place days fo its current top-
ranked status.
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What are Radio Station
Buyers and Sellers saying
about Americom?

“‘Noble challenged several brokerage firms 1o find radio
stations to purchase, and Americom came back quickly with
several stations that met our criteria. | would love to work with
them again; they're real pros.’

John T. Lynch, President/CEO
Noble Broadcast Group

‘The profit from the sale of WMHE-FM was fabulous, and we
feel very good about Americom's help in getting it for us. They
researched our station thoroughly and clearly enhanced the
buyer’s ability to understand our station’s full value.”

Frank Osborn, President
Osborn Communications
{Publicly traded NASDAQ OSBN)

‘Most brokers place the burden of analysis on the buyer in
radio station acquisitions. Americom is the exception. They
have an unerring eye for the kind of information needed to
analyze value and present it in a fashion that enhances our
ability 1o recognize value and get the deal done.

Paul Fiddick, President, Radio Group
Heritage Media Corporation

Americom is very professional at managing the entire
marketing process. They are totally detail-orlented and on top of
the deal at all times. They understand the economics of the
stations and are really good in managing the interrelationships
of the people involved. They are outstanding and one of the
best brokerage firms | have ever worked with.

Terry Robinson
Recent seller of KMGI/KIXI Seattle, WA
and KMGK (FM) Minneapolis, MN

- -

Radio Station Brokerage & Financing

1130 Connecticut Avenue, N.W. / Suite 500 / Washington, DC 20036 / (202) 737-9000
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Silent treatment

National Association of Broadcasters

and Radioc Advertising Bureau plan to ask
radio stations across country to air 30
seconds of silence on May 26. Pitch will be
made by new RAB President Warren
Potash at NAB convention in Las Vegas
later this month as part of long-awaited
campaign to promote importance of radio.
Stations will be asked to air 60-second
advertisement by actor James Earl Jones
beginning at 7:42 a.m. local time,

followed by 30 seconds of silence. Stations
should expect details in their mailboxes
upon return from convention.

Vacancyville

White House last week appeared to be
getting to point where it would conclude
excruciatingly drawn-out process of
filling FCC vacancies. Top White House
assistant for presidential personnel,
Chase Untermeyer, and his deputy, Ross
Starek, interviewed two candidates on
what was assumed to be final short list—
Alfred Sikes, head of National
Telecommunications and Information
Administration, who is interested only in
chairmanship, and James Smith, partner in
Reed Smith Shaw and McClay. Both

had been interviewed earlier by lower-level
personnel official. Two others on short
list—Sherrie Marshall, partner in Wiley,
Rein & Fielding, and Andrew C. Barrett,
member of lllinois Commerce
Commission—apparently were not

called back for high-level interview, but
only because they are considered sure-
thing appointments.

But if direct role of Untermeyer
indicated decision day was near, renewed
specuiation about other names
indicated otherwise. Anne Neal, wife of
Tom Petri (R-Wis.), has been altracting
attention as possible choice. Senator Bob
Kasten (R-Wis.) is said to be backing
her, along with Vice President Dan Quayle.
She comes from family that, like
Quayle's, is in newspaper business in
Indiana. Then there is Ira Goldman, aide
to Senator Pete Wilson (R-Calif.). His name
has surfaced before, but this time it is
being heard against background of
speculation that financial interest and
syndication issue may be factor in
selection. Wilson has backed Hollywood
an that issue.

Raising the bar

According to draft of Senator Howard
Metzenbaum's (D-Ohio) proposed cable
rate bill, standard for effective

competition will be far more stringent than
FCC's three over-air signals.

Metzenbaum would mandate that all cable

systems be subject to rate regulation
unless “comparable video programing is
available to at least 67% of all homes in
cable commmunity" from competing cable
system, wireless cable, DBS, home
satellite or other competing multi-channel
delivery service. Furthermore, number

of homes subscribing to such competing
delivery systems must exceed 30%
penetration of television households, for
cable operators to avoid rate regulation.
o= s — s ]

Siegel exiting TW deal

Time and Warner Communications
continue to negotiate with Chris Craft
Chairman Herb Siegel about buying out
his interest in Warner so that he will not
have substantial stake (and voice) in
Time Warner Inc., which is to arise from
proposed merger of two media giants.
Deal with Siegel would enable Time and
Warner to avoid litigation challenging
merger, as some believe Siegel is
contemplating. It also would obviate
crossownership problem at FCC that could
force Time Warner to spin off more than
200,000 cable subscribers. (FCC rules
prohibit common ownership of TV
station and cable system in same market.
Siegel's Chris Craft Industries owns
kcOr(Tv) Los Angeles and KMOL-Tv San
Antonio, Tex., whose signals apparently
cover Time-owned cable systems in Los
Angeles and Austin, Tex., respectively.

Welcome mat

FCC Commissioner James Quetlo,
whose second thoughts on cable-telco
issue have been welcome news to cable
industry, will be among speakers at
National Cable Television Association
panel session on that topic. Panel will be
cable friendly, as no telco or Bell
operating company representatives are
scheduled. Closing session of chief
executive officers previewing future will
include Tele-Communications Inc.’s
John Malone, NBC's Robert Wright and
major studio executive.

P ———— —
Middlemanning

Jack Kent Cooke has been talking with
different investment banks about re-
shopping his cable systems. Replacing
Drexel Burnham Lambert as sales advisor
would leave no chance of deal going
through with previously announced buyer
consortium, which still is trying to reach
definitive agreement with Cooke. Most
likely choice for new bank is Lazard
Freres & Co., new home of former Morgan
Stanley Communications Group head
Steven Rattner. Cooke is said to be looking
for more money for systems in wake of
$1.4 billion Centel sale (BROADCASTING,
April 3).
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Practice versus preaching

In reporting speech given by CBS Inc.
President Laurence Tisch in Hollywood last
week, press focused on his remarks
concerning financial interest and
syndication rules (story, page 58). But
Tisch also attacked local station time
period, prime time access, calling it

“vast wasteland” that has become "“the
spawning ground for tabloid television."
What Tisch failed to mention, to amusement
of several programers who heard

speech, was CBS-owned stations'
unabashed embrace of tabloid genre

and other shows loosely labeled “trash TV,"”
such as Geraldo. Flagship O&0, wcss-

v New York, has acquired Paramount's
new Tabloid for next season, as has
wcAu-Tv Philadelphia. Three of network's
0O&0's are running King World's Inside
Edition this season. Kcas-Tv Los Angeles
officials have publicly boasted how
Geraldoe has turned around its time period
this season. Weas-Tv and weix-Tv Miami
outbid Geraldo incumbents in their markets
to get show for next season.

i e = —— |
Sympathetic senator

Senator John Danforth of Missouri,

ranking Republican on Senate Commerce
Committee, has approached

broadcasters about sponsoring must-carry
legislation. Long-time proponent of

FCC's must-carry rules, senator has told
broadcasters he is interested in working
on matter with them. Talks are ongoing with
no decision about approach bill might

take to insure it would pass constitutional
muster.

N.Y. Law

Motion to dismiss Petry’s lawsuit against
NBC and Group W will be filed this week by
latter, which will assert legal

insufficiency. Petry’s suit claimed that
Group W-led Premiere Announcement
Network—top-50 market station consortium
offering local news availabilities—
interfered with independent rep firm's
alleged contractual right to be sole

national sales representative (“Top of the
Week," March 20). Meanwhile, John Blair
& Co., which has publicly stated its intent to
take Group W to court (*In Brief,” Jan.

30). will soon have opportunity to do so as
some of client stations are expected to

join Premiere as early as this week, along
with several other stations. With

household coverage already in excess of
50%, Premiere will probably set initial
cut-off for station lineup next month, at
which point it would have Nielsen

compile historical audience delivery data
and would set pricing for advertisers.
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ngs Stande

& Solid box denotes items that have changed
8ince last issue.

AM-FM Allocations

a At March 30 open meeling, FCC crealed
opportunity for as many as 200 new FM sta-
lions across most of country. authorizing new
medium-power Class of station. According to
FCC, new Class C3 stations with up 10 25 kw
of power and antennas up to 100 meters
above average terrain could go into communi-
ties where more powerful Class C2 station
would cause interference and less powerful
Class A stations would be “economically in-
feasible.” Stations are restricted to Zone I,
area that excludes Northeast, portions of Mid-
west and southern California. At same meet-
ing, FCC deferred action on proposai to dou-
ble power of all Class A stations from 3 kw to 6
kw.

FM broadcasiers are split over two pro-
posed plans. Most Class A's support New
Jersey Class A Broadcasters Association's
plan for blanket upgrades. Most Class B and
C stations support NAB plan for upgrade of
about two-thirds of Class A's, excluding many
in northeast U.S.

in hopes of curtailing adjacent channel in-
terference and ultimately of improving techni-
cal quality of AM radio. FCC voted April 12 to
require AM broadcasters 10 adhere to indus-
try-developed NRSC-2 standard limiting emis-
sions starting in 1994. In the interim, agency
also ruled, stations will be presumed to be in
compliance with standard if they implement
NRSC-1 audio processing standard.

Commission also hopes to move on plan for
implementing expanded AM band before
NAB convention. Western Hemisphere coun-
tries on June 2, 1988, concluded second and
final session of conference to ptan use of 100
khz of spectrum added to AM band that had
ended at 1605 khz. FCC has indicated that
some channels will be reserved for natignal
licensees, but broadcasting organizations
have favored allocating new band to day-
timers in plan to reduce congestion in conven-
tional band.

FCC voted Dec. 12, 1988, to give FM
broadcasters greater flexibility in choosing
antenna sites and ploiting Coverage by per-
mitting limited “short spacing” of FM stations.
National Association of Broadcasters, which
believes move will lead to "AM-ization” of FM
band, has petitioned FCC to reconsider.

Cable Regulation

a Cable television industry remains under fire
from allegations it is “"unregulated monopoly.”
Senator Howard Metzenbaum (D-Ohio), who
chairs Senate Antitrust Subcommittee, last
week convened hearing (see "Top of the
Week") where broadcasters, wireless cable
industry, Consumer Federation of America

AM-FM Allecalions
Antitraficking

Cable Regulation
Children’s Television
Comparative Licensing
Compilsary License
Crossownership

Direct Broadcast Satellites
High-Definition Television
Home Satelie
Indecency

Internationsl

Land Mobile

Mergers

Must Carry

Network Rules

Public Broadcasting
Syndax

TV Marii

Wireless Cable

and city organizations called on Congress to
reregulate cable. Also, Metzenbaum an-
nounced he will push for passage of bills he
introduced last week: One would restore City
authority 1o regulate rates. while the other
would reqguire cable programers (particularly
those in which cable operators have interest)
to make their programing available to cable
competitors such as wireless cable, and it
would restrict horizonlal concentration within
industry by limiting number of subscribers
one company can have to 25% of cable sub-
scribers in country.

Also in Senate, Communications Subcom-
mittee plans to Convene hearings on concen-
tration of ownership. Although hearings will
not focus solely on cable, issue of vertical and
horizontal integration in cable is expected to
draw congressional attention.

National League of Cities is unhappy with
developments within industry, approving new
policy week of Dec. 5, 1988, in Boston calling
for overhaul of Cable Communicalions Policy
Act of 1984 in 1989 to strengthen their regula-
tory grip on cable and to provide opportunity
for telephone companies to offer competitive
services. However, league assigned action on
cable legislation low priority when it met in
Washington earlier this month.

Motion picture industry., independent
broadcasters, and as of last week, the Nation-
al Association of Broadcasters are pushing for
stricter regulation of cable until there is more
competition in delivering cable programing to
homes. And House Energy and Commerce
Committee Chairman John Dingell (D-Mich.)
has warned cable to be on best behavior or
Congress may reevaluate regulatory environ-
ment.

track. It was subject of House Telecommuni-
cations Subcommittee hearing two weeks ago
and passed parent Energy and Commerce
Commiltee last week. In Senate last week, bill
that would establish $10 million endowment
for children’s programing was offered by Sen-
ate Commerce Committee Chairman Ernest
Hollings (D-S.C.) and Communications Sub-
committee Chairman Daniel Inouye (D-Ha-
waii) (see page 60). Inouye also convened
hearing on matter.

Proponents of children's TV legisiation suf-
fered blow in last Congress when President
Reagan pocket-vetoed bill on Nov. 5, 1988.
Chief executive’s rejection of bill has made it
priority for 101st Congress.

Television networks and National Associa-
tion of Broadcasters let White House know
they backed legislation last year, but Presi-
dent found measure “counterproductive” and
al odds with broadcasters’ First Amendment
rights. Measure would have put commercial
limits on children's programs of 10.5 minutes
per hour on weekends and 12 minutes on
weekdays. It also required broadcasters to
serve “special needs” of children, which FCC
would have 10 take into account at renewal.

Alternative approach to regulating chil-
dren's TV has been offered by Representa-
tives Tom Tauke (R-lowa) and Al Swift (D-
Wash.), who introduced bill that would remove
antitrust barriers, allowing broadcasters vol-
untarily to agree on commercial limits.

Children's Television

& A bill that would limit amount of advertising
on children’s television is on legislative fast

Broadcasting Apr 17 1989
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Comparative Licensing

To discourage groups from using renewal
process to "extort” money from broadcasters.
FCC at March 30 meeting restricted payments
broadcasters may make to challengers in set-
tlements of comparative renewal cases and
for withdrawals of petitions to deny renewals.

FCC banned all settlement payments in re-
turn for withdrawing competing applications
prior to initial decision in comparative hearing
by administrative law judge and, after deci-
sion, limited such payments to “legitimate and
prudent expenses.” Likewise, it limited pay-
ments for withdrawal of petitions to deny 10
expenses.

FCC also required challengers in compara-
live renewal hearings to make more detailed
financial and ownership disclosures and elimi-
nated presumplion that successful challenger
would be able to acquire incumbent’s trans-
mitter site.

Apparently because of concerns expressed
by Congress, FCC deferred action on re-
vamping the renewal expectancy criteria. In-
cumbents that win renewal expectancies are
virtually assured renewal.

In separate proceeding, FCC proposed at
Jan. 30 meeting replacing comparative hear-
ings with lottery to choose among competing
applicants for new radio and full-power televi-
sion stations. If it adopts lottery it will be over
objections of communications attorneys and
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You might not recognize me, but my station is San Diego’s
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For the 1990s, there’s only one program that can deliver
the overwhelming, broad-based appeal we need
to maintain a dominant position in news—
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key members of Congress.

Comparative new process is also at issue in
Marco, Fla., case. FCC approved settlement
in which license for new FM in Marco will go to
established broadcaster who was not among
original applicants. Several citizen groups
have petitioned FCC to reconsider approval
contending that it circumvented established
procedures designed to promote diversity of
ownership in broadcasting.

Crossownership

Compulsory License

FCC voted in October 1988 to recommend
Congress abolish 12-year-old compulsory
copyright license, at least for distant signals,
saying move would benefit consumers,
broadcasters and cable programing services
(BroaDcasTING, Oct. 31, 1988).

What Congress will do is unknown. At very
least, if it decides to pass law requiring focal
signal carriage, it will probably also preserve
copyright license for signals.

On Jan. 3, House Telecommunications Sub-
committee member John Bryant (B-Tex.) rein-
troduced bill he offered in last Congress
(BrRoADCASTING, April 4, 1988) to condition
compulsory license on whether cable opera-
tor is carrying [ocal broadcast signals. Senate
Copyright Subcommittee Chairman Dennis
DeCongini {B-Ariz.) revived measure from last
Congress that is virtually identical lo Bryanl's
bill

Telco-cahle—FCC tentatively concluded by 2-
1 vote in July 1988 to recommend that Con-
gress lift crossownership ban on telephone
companies providing cable television service
in their telephone service areas, and pro-
posed loosening its rules to allow some telcos
to own minority interest in or finance cable
systems in their service areas.

However, FCC may not be able to affirm
decision. Commissioner James Quello issued
stalement Jan. 13, saying he was reconsider-
ing vote favoring repeal. And Commissioner
Patricia Diaz Dennis, who voted against "ten-
tative conclusion,” continues to feel ban
against telcos controlling programing should
be retained, although she believes telcos
should be allowed to offer video transmigsion
services as common carriers.

FCC move follows National Telecommuni-
cations and Information Administration report
on cable TV regulation recommending tele-
phone companies be allowed lo serve as
transporters of others’ programing, although
not as programers themselves, in telcos’ own
service areas (BROADCASTING, June 20, 1988).

Al present, barriers to such BOC cross-
ownership include not only FCC regulations
and 1984 Cable Act but also modified final
judgment issued by U.S. Judge Harold
Greene in his supervision of breakup of AT&T

BY THE NUMBERS

Summary of broadcasting and cable

Total subscribers

B H ¥ [)
O R D
Commercial AM 4,948 268 5,216
Commercial FM 4,174 676 4,850
| Educational FM 1,383 257 1,640
u Total Radio 10,505 1,201 11,706
FM translators 1,689 392 2,081
" Commercial VHF TV 545 24 569
Commercial UHF TV 517 229 746
Educational VHF TV 121 6 127
Educational UHF TV 217 28 245
m Total TV 1,400 287 1,687
VHF LPTV 300 205 505
UHF LPTV 324 1,508 1,832
w Total LPTV 624 1,713 2,337
VHF translators 2,717 118 2,835
| UHF translators 2,11 457 2,568

49,538,000

Homes passed 73,900,000
Total systems 8,000
Household penetrationt 54.8%

Pay cable penetration

32%

* Includes off-ax licenses. T Penetration percentages are of TV housenoid Jniverse of
90 4 mutior ' Construchon permit 2 Instructional TV hixed service. 2 Studio-transmit-
1er link
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NTIA has petitioned FCC 1o preempt Greene's
regulation of BOC's, arguing that judge is
hampenng their entry into information ser-
vices, including cable.

Duopoly, one-to-a-market—FCC voted Oct.
27, 1988, to relax duopoly rules to allow closer
spacing of commonly owned AM and FM sta-
tions, arguing that impact on diversity would
be negligible and that it would allow some
broadcasters 1o reap certain economies of
scaie.

Using same justification, FCC relaxed poli-
cy for waivers to one-to-market rules Dec. 12,
1988, saying it would look favorably on waiver
reguests involving top 25 markets with at least
30 broadcast “voices." Capital Cities/ABC,
Great American Broadcasting (formerly Taft
Broadcasting) and New England Televisicn
{wnev-Tv Boston) were first to apply for waivers
under new policy; their requests are pending.

Broadcast-newspaper—Appropnations  bill
{H.R. 4782), which was signed into law, in-
¢ludes provision that prevents FCC from reex-
amining its broadcast-newspaper crossown-
ership rules.

Rupert Murdoch won victery in U.S. Court of
Appeals in Washington March 29, 1988, when
court ruled that statute passed by Congress in
session’'s final hours violated First and Fifth
Amendments by prohibiting FCC from extend-
ing current waivers of rule banning newspa-
per-television station crossownership. Court
did not rule on constituticnality of substance
of provision that bars commission from re-
pealing or modifying television-newspaper
crossownership ban.

Direct Broadcast
Satellites

Total of 10 permittees and applicants to
launch Direct Broadcast Sateliites {DBS) be-
lieve that high-power Ku-band birds 10 times
more powerful than average C-band birds will
mean direct-to-home television receplion via
downlinks one-tenth size of average C-band
dishes. Smaller. more affordable dishes would
then theoretically lead 1o expanded home sat-
eliite market well beyond current two millicn
C-band consumers. Variety of l[arge and small
companies have failed since early 1980's,
however, to get high-power Ku-band DBS off
ground. Most agree on need to bring together
‘business  system,” including consumer
equipment manufacturers, programers and
cable operators, last as likely retaiters to home
market.

Hughes Communications, operator of larg-
est fleet of U.S. C-band satellites, top cable
operator Tele-Communications Inc., through
subsidiary, Tempo Enterprises, and group
broadcaster Hubbard Broadcasting are
among applicants proposing to launch ser-
vices as early as 1992

FCC staff says that, once its paired orbital
assignment proposal is settled—not for “sev-
eral months"—assignments will be made. Due
to spectrum shortage. they say, possibility ex-
ists that comparative process may have o be
devised.

High-Definition TV

FCC's advisory committee on advanced tele-
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vision service (ATS) is preparing to approve
second interim report on progress toward rec-
ommendation of HDTV transmission standard.
ATS Chairman Richard Wiley has sent draft of
report to members of group's “blue ribbon”
committee. It is expected to be approved dur-
ing meeting of group on April 17.

House Telecommunications Subcommittee
members and government and industry wit-
nesses at hearings held March 8-9 ques-
tioned State Department's support for 1,125/
60 HDTV production system before CCIR. Fol-
lowing hearings, Subcommittee Chairman Ed
Markey (D-Mass.) and John Dingell (D-Mich.),
atter chairman of parent Energy and Com-
merce Committee, sent letter to State Depart-
ment asking it to discontinue support for
1.125/60 while U.S. government's decision is
reconsidered by Commerce Department.

Commerce's National Telecommunications
and Information Administration recently re-

eived comments on inquiry into HDTV pro-

duction systems. Opinion over whether U.S.
government should continue to support estab-
lishment of 1,125/60 as world standard was
split. Out of 37 filings, 13 supported, 17 op-
posed and seven did not give specific posi-
tion on 1,125/60.

Commerce Secretary Robert Mosbacher
told lawmakers at March 8 hearing he has
made HDTV top priority and is anxious to work
with Congress. He is expected to report back
to subcommitiee with recommendations on
how U.S. can become serious player in antici-
pated HDTV marketplace. Two bills aimed at
encouraging development and manufacturing
of HDTV equipment are pending in House but
no immediate action is expected.

Defense Department will provide up to $30
million in funding to private organizations re-
searching and developing new, low-cost
methods of displaying and processing HDTV
pictures. Pentagon hopes program will lead to
mass production of low-cost, high-resolution
screens for consumer and defense applica-
tions. DARPA received 82 proposals.

On Sept. 1, 1988, FCC tentatively decided
to eliminate from standardization consider-
ation transmission systems with continuous 9
mhz channel, incompatible with NTSC sets.
Move eliminates possibility of terrestrial stan-
dardization of NHK's MUSE-E system. Com-
mission also decided to restrict any possible
additional spectrum for advanced television
broadcasting to currently allotted VHF and
UHF television spectrum. Use of band above
1 ghz for augmentation channels was ruled
out.

Home Satellite

e

m Giving shot in arm to struggling home satel-
lite industry, 100th Congress passed copy-
right legislation authorizing transmission of
broadcast television signals via satellite to
backyard dish owners. (President Reagan
signed bill on Nov. 16, 1988.) Under terms of
Satellite Home Viewers Act of 1988, indepen-
dent television signals can be beamed to any
of more than two million dish owners, but net-
work affiliate signals can only be delivered to
those in "white areas”"—those not able to re-
ceive network programing off air and not
choosing to receive it via cable.

As mandated by Act, the FCC has launched

inquiries into syndicated exclusivity rules for
broadcast - signals delivered via satellite,
whether it should set standard for scrambling
of satellite signals and whether cable pro-
gramers discriminate against home satellite
market in pricing.

Other legislation designed to help home
satellite industry did not fare as well. 5.889
died in Senate after lawmakers voted 43 to 36
1o table measure, but bill's author, Senator Al
Gore (D-Tenn.), has vowed to revive measure
in 101st Congress.

Indecency

Implementing stringent indecency law signed
by President Reagan last fall (BROADCASTING,
QOct. 3, 1988), FCC unanimously adopted new
policy that prohibits “indecent” broadcasts 24
hours per day. But policy and underlying law
are being challenged in courts on First
Amendment grounds by coalition of broad-
casting and public-interest groups, including
such diverse groups as National Association
of Broadcasters and Action for Children's
Television. On Jan. 23, three-judge panel of
U.S. Court of Appeals in Washington granted
request by coalition for stay of Jan. 27 start of
24-hour ban (BROADCASTING. Jan. 30).

U.S. Court of Appeals in Washington had
affirmed FCC's earlier indecency enforcement
policy based on premise that FCC could not
ban indecency but could channel it to times of
day when few children are in audience. But
court remanded case 1o commission to justify
midnight-1o-6 a.m. “safe harbor.” In light of
congressional action, FCC will not go ahead
with its remand rulemaking. FCC and number
of media groups are engaged in court battle
over issues in Supreme Court case involving
constitutionality of ban on “dial-a-porn™ mes-
sages (BroapcasTING. April 3).

) International

NBC plans to launch its new cable consumer
and business news service, CNBC, in Europe.
Japan and the Pacific following its April 17
domestic start date.

New European transfrontier broadcast law
has been essentially completed, following
Council of Europe's formal adoption of new
broadcasting convention and near agreement
by European Commission on separate but
similar plan. New regulations would harmo-
nize diverging national regulations and estab-
lish framework under which emerging trans-
border satellite TV services could service
European market's 320 million viewers. In ap-
parent win for U.S. program exporters, only
minimal quotas against non-European shows
are proposed. Ads can fill up to 20% of any
hour or 15% of daily schedule, and limitations
are placed on tobacco products, pharmaceu-
ticals and alcohol.

Phone company US West has made joint
bid for Hong Kong cable system franchise
with potential for 1.5 million TV and telephone
service customers. Several North American
companies—Paramount, Viacom, AT&T and
Rogers Cablevision of Canada—are also ad-
vising two of four bidding groups. Govern-
ment decision is expected this summer.
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Capital Cities/ABC, which already owns
25% through ESPN of London-based satellite
sports service Screensport, has taken sub-
stantial mincrity share in Munich TV company
Tele-Munchen, maijority owner of German sat-
eliite service Teleb.

Rupert Murdoch has launched Sky Televi-
sion satellite service aimed at Britain's na-
scent direct-to-home dish viewership. Using
16-channel Luxembourg Astra satellite. three
new channels—sports, news and movies—
joined existing but upgraded Sky Channel
service, and will be followed later this year by
pay Disney Channel and Sky Arts. MTV Eu-
rope is also on Astra.

Cable News Network became first non-In-
telsat video service provider from U.S. to Latin
America in December 1988 after deal with
Pan American Satellite Corp. ESPN has also
initiated Latin American service on PanAmSat.

Heavy and often negative response has
greeted British Conservative government-pro-
posed massive overhaul of UK broadcasting
system, particularly from country's commer-
cial TV sector. Proposed changes. to be de-
bated in Parliament during 1989, include auc-
tioning of regional cocmmercial TV franchises,
opening of new fifth terrestrial TV channel.
relaxed takeover and ownership rules, sepa-
ration of fourth channel from existing commer-
cial structure and changes in BBC financing.

Land Mobile

Last fall, FCC delayed decision on petition to
reallocate UHF channels in eight markets to
land mcbile radio until completion of report on
whether UHF channels in question will be
needed for broadcasting high-definition sys-
tems. But report released in June 1988 by
FCC's advisory committee on advanced TV
service advised FCC not to act because it is
too early to know how much spectrum broad-
casters will need. During special meeting on
HDTV issues, FCC decided to follow report's
advice (BROADCASTING, Sept. 5, 1988).

.and
itions

m Time Inc. and Warner Communications inc.
announced definitive agreement to merge,
creating Time Warner Inc. New company
would have pro forma revenues of $10 billion
in 1989 if merger were completed, making it
largest media and entertainment company in
world. According to agreement announced
March 4, Warner shareholders will exchange
each share of Warner stock for .465 of one
share of Time stock. Warner shareholders will
end up holding majority of Time Warner. Two
companies have agreed to exchange stock
prior to closing, with Time exchanging 12.5%
of its common stock outstanding for 12% of
Warner's common stock outstanding. Justice
Department said April 6 that it would not op-
pose merger on antitrust grounds. Merger re-
quires sharehcider approval of both compa-
nies, as well as approvals from FCC and
municipal governments regarding change in
ownership of companies’ cable systems.
Merger completion is expected this summer.
"0 MSQO's United Cable Television Corp. and
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Liniled Artists Communications Inc., said Feb.
8 [ral they had reached an agreement in prin-
ciple on revised terms of their expected merg-
or to form new company, United Artists Enter-
tainment Co. (UAE). Companies had said in
January that they would be unable to meet
IF'eb. 28 merger deadline and were reexamin-
Ing their definitive merger agreement signed
in March 1988 and amended in September
1988. Under that agreement, current United
Artists stockholders would exchange each
share for one share each of UAE class A and
class B common stocks. United Cable stock-
holders would have option to receive either
cash or unit of stock and right to sell that stock
to Tele-Communications Inc. at specified
times in the future. Under terms of new agree-
ment, cash price for United Cable shares has
been raised 10%, to $37.50. TCI, which owns
about 41% of United Cable and 66% of United
Artists, would own a majority of newly formed
UAE. Companies have filed revised proxy ma-
terials at SEC.

Must Carry

® Broadcast and cable industries appear to
be at impasse on must carry. National Associ-
ation of Broadcasters President Eddie Fritts
last week told a Senate panel that Congress
should reregulate cable by adopting legisia-
tion that would establish must-carry require-
ments and channel repositioning rules (see
“Top of the Week"). National Cable Television
Association President James P. Mooney and
Fritts have been trying to hammer out deal on
must-carry language which they would then
take to Congress. Basis of negotiations is in-
ter-industry agreement on must carry that ca-
ble says it can live with, but broadcasters
want to go beyond it and demanded that any
legislation contain language protecting
broadcaster's signal from being shifted off-
channel. Broadcasters also want must carry
for high-definition signals. Both demands are
believed to be unacceptable to cable.

Network Rules

FCC's network rules are being reviewed, and
several may be modified or eliminated cn
ground that networks now face stiff competi-
tion. FCC rid its books of two-year limit on
term of affiliation agreements between net-
works and stations at March 16 meeting. [t
has opened proceeding looking at rules pro-
hibiting networks from representing affiliates
in spot advertising market and from owning
cable systems.

Proposal to eliminate network-cable cross-
ownership ban has proved highly controver-
sial. In comments, cable industry joined net-
works in calling for repeal of ban, but network
affiliates and advertisers argued for its preser-
vation.

Network rules were put on books to limit
power of major networks, namely ABC, CBS
and NBC. And FCC has taken actions indicat-
ing that it is disinclined to apply them to other,
smaller networks that have emerged. It ruled
that financial interest and syndication rules

and prime time access rules do not apply to
Spanish-language Univision network, and it
granted waivers of PTAR and dual network
rule to Home Shopping Network.

Public Broadcasting

®u PBS and NAPTS held annual public TV
meeting April 9-12 in San Diego where con-
sensus formed around proposal to create
‘czar" at PBS with more centralized authority
over most of public TV's national programing
money. Following Summer-iong consideration,
NAPTS board expects to endorse and pass
on one proposal to CPB, which must report to
Congress next January on efficiency of na-
tional program funding processes.

New CPB Chairman Ken Towery will testify
before House Appropriations Subcommittee
April 18. CPB asked Senate March 17 to pro-
vide full $265 million authorized for fiscal
1992, plus remainder of $200 million autho-
rized for replacement of satellite due to expire
in 1991. Administration would cap CPB fund-
ing at 1991 figure of $242 million and would
also stop funding satellite replacement project
at amount already appropriated for 1990,
$56.8 million.

Towery asked Congress on March 21 to
remove CPB from Inspector General Act, cit-
ing concerns that First Amendment rights of
public broadcasters could be threatened by
inspector's authority to deem programing or
other budget items unnecessary. Board also
adopted $254,339,038 FY 1990 budget.

PBS board adopted $26,228,658 FY 1990
budget April 12, representing 6.09% increase
over 1989. NAPTS board recommended $2.1
million FY 1990 budget in January. NPR board
Feb. 7-8 set tentative $20.3 million FY 1990
member dues level ceiling. Current plans call
for July start-up of expanded newscasts. In
January, Board appointed 10-member work-
ing group of "citizen leaders” to propose stra-
tegic plan for 1990's by next November.

Syndex

FCC put off effective date of its new syndex
rules from Aug. 18, 1988, to Jan. 1, 1990, but
it otherwise kept rules much as they were
when adopted fast year. Rules empower
broadcasters to enforce exclusivity of pro-
grams against cable systems that import du-
plicative programing on distant broadcast sig-
nals.

Real delay in implementation of rules may
come as result of court appeals likely to be
made by cable operators and satellite carriers
who distribute distant signals threatened by
syndex. If court stays rules pending resolution
of appeals, implementation of rules may be
delayed two or three years. If court finds fault
with them, they may never go into effect.

United Video, carrier of superstations wGn-
Tv Chicago, wPix(Tv) New York and kTvT-Tv Dal-
las; Texas Cable Television Association, Unit-
ed Cable Television and Century
Communications have challenged rules in
U.S. Court of Appeals. Turner Broadcasting
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System withdrew appeal.

TV Marti

Backers of Radio Marti—which broadcasts
news, information and entertainment to
Cuba—are lobbying Congress to establish af-
filiated television service. Congress last year
appropriated $7.5 million in start-up funds for
proposed service, and two weeks ago House
Foreign Affairs Committee adopted legislation
authorizing $16 million for operating funds in
each of next two years. However, funds could
not be appropriated uniess President certifies
to Congress that test of project—and one is
planned for later this year—has demonstrated
its feasibility.

Wireless Cable

Wireless cable is up and running in several
markets and may be in several more within
next year.

Microband Companies Inc., New York, is
industry leader, with systems in Washington,
Detroit and New York. Metropolitan Cablevi-
sion has 25.000 subscribers in Cleveland,
and claims to be holding its own in head-to-
head competition with Viacom-managed
North Coast Cable, conventional cable sys-
tem operator.

Ad countdown

The Radio Advertising Bureau last
week announced the nation's top ad-
vertising agencies as ranked by radio
ad placement. RAB said its results
were based on a multi-source study of
1988 agency bilings and media dis-
bursements.

Based on 1988 radic spending by
dollar volume, the top-ranking advertis-
ing agencies were BBDC with $127.5
million in billings (7.8% of the compa-
ny's overall media budget); Ogilvy and
Mather with $96.0 million (7.7%):
DDB/Needham Worldwide with $92.4
million (8.1%); McCann-Erickson with
$89.5 million (8.3%); Backer Spielvogel
Bates with $89.3 million (4.3%); Foote
Cone Belding with $87.0 million (6.2%):
Young & Rubicam with $82.6 million
(4.6%); J. Walter Thompson with $81.0
million (4.5%); D'Arcy Masius Benton &
Bowles with $76.4 million (5.3%) and
Bozell with $72.3 million (9.9%).

Based on percentage of agency bill-
ings in radio, the leading companies in
1988 were the Richards Group with
29.1% ($12.5 million); Mojo Advertising
with 24.2% ($13.4 million); Tracy-Locke
with 22.7% ($48.4 million); Evans Com-
munications with 22.2% ($18.0 million).
Davis, Ball, Colombatto with 19%
($19.1 million); W.B. Doner with 18.5%
($29.7 million); Tucker Wayne/Luckie
with 17.1% ($13.8 million); Tathamr-
Laird & Kudner with 14.9% ($22.9 mil-
lion); Ross Roy with 13.0% ($27 4 mil-
lion) and Ingalls, Quinn & Johnson with
12.9% ($13.6 million).
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This week

m April 17-—"When Advertising Becomes Art and
Art Adverlising: Inside Maysles Films,” sponsored
by Center for Conununication. General Electric
auditorium, New York. Information: (212) 836-
3050

April 17-19-Associction of National Advertisers
creative adverlising promaotion stralegy. Stouffer
Westchester hotel, White Plains, N.Y. Information
(212) 697-5950.

April 18—Acedemy of Television Arts and Sei-
ences forum luncheon. Speaker. Robert Wright,
president-CEO. NBC. Century Plaza hotel. Los An-
geles. Information: (818) 953-7575

® April 18—Fifth annual “Media Department Il and
Media Buyer's Seminar.” sponsored by American
Women 1n Radio and Television, Gold Coast
chuapter. Jockey Club. Miami. Information: Caroline
Scollard, (305) 621-3333

® April 18—"The Media and Religion,” seminar
sponsored by Gawnett Center for Media Studies.
Gannett Center, New York. Information: (212) 280-
8392

April 18-22- National Broadeasiing Society, AJ-
pha Epsilon Rito, 47th national convention. Rivi
era hotel. Las Vegas. Information: David Guerra,
(501) 569-3254.

April 19— Federa! Connmunications Bav Associa-
tion monthly luncheon. Robert Johnson. presi-
dent-publisher. Newsday. Marriott hotel. Washing-
ton.

April 13-—Nutional Acudewny of Television Arlg
and Sciences, New York chepier. newsmaker lun-
cheon. Topic: "The 1990's: the Interaclive De-

cade.” Speakers: Phil Boyer, senior VP-interna-
tional and program development, Capital
Cities/ABC Video Enterprises: Norman Horowitz,
president-CEQ, MGM/UA  Telecommunications;
Ronald A. Katz, president/CEQ. FDR Interactive
Technologies. and Lee Masters. executive VP-
general manager, MTV: Music Television. Copa-
cabana, New York. Information: (212) 765-2450.

April 19-22--Seventh annual National Hispanic
Media Conference. hasled by National Associa-
tion of Hispanic Journalists, Hispanic Acadeny
of Media Arts and Sciences and National Associa-
tion of flispanic I’ublications. Convention Center.
San Juan. Puerto Rico. Information: (202) 783-
6228

April 20—/ nternational Radio and Television So-
ciety newsmaker luncheon. Speakers: Geraldo Ri-
vera and Sally Jessy Raphael, talk show hosts;
Bud Carey, VP-general manager. WNBC-TV New
York. and Marvin Kitman, media critic, Newsduy.
Waldorf-Astoria. New York. Information: (212) 867-
6650

April 20-21—National Association of Telecon-
nuications and Adrisors regional telecommuni-
cations conference. Adam's Mark hotel. St. Louis.

April 20-21—Ken!neky Broadeasters Association
spring convention. Executive Inn, Rivermont, Ow-
ensboro. Ky. Information: (502) 692-3126

April 21--Regional seminar. “Focus on Cable
sponsored by NATPE Educational Foundation.
Chicago Hilton. Chicago. Information: Sarah Key.
(213) 282-8801

April 21—National Academy of Television Arts
and Sciences presidents’ programing conference.
Weston holel, Atlanta. Information: Trudy Wilson,
{212) 586-8424

Major:Meetings

April 21-22- Aentucky Cable Television Associa-
tien general membership meeting. Drawbridge
Inn, Covinglon. Ky. Information: Randa Wright,
(502) 864-5352.

April 21-26—25th annual M{P-TV. Marches des
International Programes des Telervision, interna-
lional television program markel. Palais des Festi-
vals, Cannes, France.

= April 22—"Communications Futures Day,” co-
sponsored by American Women in Radio and
Television. Waslington chapter, and Wonen in
Cable. Washington chapter. WJLA-TV. Washing-
ton. Information: (202} 986-7323.

————————————
Also in April

April 24—"Cable: Remaking the Deal.” luncheon
panel on how cable is changing the flow of pro-
graming in Hollywood. sponsored by Natioual
Academy of Cable Progranding during National
Cable Month. Beverly Wilshire hotel. Los Angeles
Information: Lisa Taylor, {202) 775-3611.

April 24—Regional seminar, “Focus on Cable,
sponsored by NATPE Edweational Foundation.
New Orleans Hilton, New Orleans. Information: Sa-
rah Key, (213) 282-8801

April 26—Canradian Association of Broadcasters
forum. "Taking the Lead,” “a far-ranging plan that
sets the course for privale broadcasting in the
1990's.” King Edward hotel, Toronto. Information:
(613) 233-4035

April 26—National Academy of Television Arts
and Sciences. New York chapter. drop-in lun-
cheon. Speaker: Michael Gartner. president, NBC
News. Copacabana. New York. Information: (212)
765-2450

Aprll 21-26-—25th annual M{P-TV, Marches des
International Programes des Television, interna-
tional television pregram market. Cannes, France

Aprii 29-May 2——National Association of Broad-
casters 67th annual convention. Las Vegas Con-
vention Cenler, Las Vegas. Fulure conventions:
Allanta, March 31-April 3, 1990; Las Vegas. April
13-16. 1991; Las Vegas, Aprii 11-14, 1992, and
Las Vegas. May 1-4 (lentative), 1993

May 11-15-—-American Women in [Radio and
Trlevision 3Bth annual convention. Waldorf-As-
toria, New York. Information: (202) 429-5102.

May 17-20—American Association of Advertis-
iny Agencies 71st annual convention. White Sui-
phur Springs, W. Va.

May 17-21—Annual Public Radio Conference, co-
ordinated by National Public Radie St. Francis
hotel, San Francisco.

May 20-23 - NBC-TV annual atfiliates conven-
tion. Hyalt Embarcadero, San Francisco.

May 21-24—Nationa! Cable Television Associa-
tion annual convention. Dalias Convention Center,
Datlas.

June 3-8—-CBS-TV annual affiiates meeling.
Century Plaza, Los Angeles.

June 5—Broadcasting/Cable Interface ill. tele-
communications policy seminar sponsored by
Federal Communications Bar Associalion and
BROADCASTING magazine. Hyait Regency
Washington, on Capito} Hiil. Information: Patricia
Vance, (202) 659-2340.

June 10-13—American Advertising Federation

annual national conference. J W Marrictt, Wash-
ington,

Jdune 12-15—ABC-TV annual affiliates meeting.
Cenlury Plaza, Los Angeles.

June 17-23—16th international Television Sympo-
sium  Montreux. Switzedand. Intormation: 41-21-
963-3220.

June 20-23-— National Association of Broadeast-
ers summer board meeting. Washington.

June 21-25  Hiroadeast Prownotion and Market-
ing Erecutives & Broadeas! Designers Associa-
tion 33rd annuat seminar. Cobo Center. Detroit.

Aug. 20-23--Cable Television Administraiion
aund Marketing Society annual conference. Marri-
olt. Chicago.

Aug. 27-29—Eastern Cable Show. sponsored by
Southern Cable Television Association. Merchan-
dise Mart, Atlanta. Future convenlion: Sept. 16-18,
1990, Washington Convention Center. Washing-
ton.

Sept. 13-16- Radio-Television News Directors
Association annyal convention. Kansas City Con-
vention Center, Kansas City. Mo.

Sept. 13-16—Radio 89 convention, sponsored by
National Association of Broudcasters. New Or-
leans. Future meetings: Sept. 12-15, 1990. Bos-
ton, and Sept. 11-14 {tentative). 1991, San Fran-
cisco.

Oct. 3-5-Atlantic Cable Show Atlantic City Con-
vention Center. Afiantic City, N.J. Information:
(609) 848-1000.

Oct. 5-8--Society of Broadcast Engineers fourth

annuat national convention. Kansas City. Mo. In-
formation:  1-800-225-8183. Fulure convention: 1
Oct. 11-14, 1990, St. Louis. |

Oct. 12-16—M{PCOM . nternational film and pro-
gram market for TV, video. cable and satellite.
Palais des Festivals, Cannes. France. Information:
Perard Associates. (212) 967-7600. |

Oct. 21-25—Society of Motion Picture and Televi-
sion Engineers 13151 technical conference and
equipment exhibit. Los Angeles Convention Cen-
ter.

Nov. 13-15—Television Bureau of Advertising
annuai meeting. Century Plaza hotel, Los Angetes.

Dec. 13-15—Westemn Cable Show, sponsored by
California Cable Television Association. Ana-
heim Convention Center. Anaheim, Calif.

Jan. 3-6, 1990 Association of Independent Tele-
vision Stations annual convention. Century Plaza,
Los Angeles. Future convention: Jan. 7-10. 1991,
Century Plaza, Los Angeles.

Jan. 16-19, 1990-27th annual NATPE [nterna-
tional convention. New Orteans Convention Cen-
ter. New Orleans.

Jan. 18-21, 1990—KEadio Advertising Bwreau an-
nuai Managing Sales Conference. Loews Analote,
Dallas. Future conference: Feb. 1-4, 1991, Loews
Anatole, Dallas.

Jan, 27-31, 1990 National Religions Broadeast-
ers 46th annual convention. Sheralon Washington
and Omni Shoreham hotels, Washington.

April 18-20, 1990-- Broadcast Financial Manage-
menl Association 30th annual meeting. Hyatt Re-
gency. San Francisco.
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April 27 —National Radio Standards Committee
meeting. Room 16N, Las Vegas Convention Cen-
ter, Las Vegas. Information: (202) 429-5391.

April 27-29—Broadcast Education Association's
34th annuat convention. Las Vegas Convention
Center, Las Vegas. Information: (202) 429-5355.

April 28—"Current Business Opportunities in
HDTV," seminar sponsored jointly by law firm of
Davis, Graham & Stubbs and HDTV Newsietter,
Ramada. Las Vegas. Information: Renee Fried-
man, (303) 892-9400.

m April 28—Eighth annual Legal Forum, "Repre-
senting Your Local Broadcaster,” sponsored oy
American Bar Assoctation and National Associa-
tion of Broadeasters, held prior to NAB convention
(see below). Keynote luncheon speech: Susan
Wing, Hogan & Hartson. Las Vegas Hilton, Las
Vegas. Information: Susan Kaiser, (312) 988-5666.

April 28-29—Texas :Associated Press Broadcast-
ers annual convention and awards banquet. Marri-
ott, Austin, Tex. Information: Diana Jensen, (214)
220-2022.

April 20—Maximum Service Telecasters annual
membership meeting, held during National Asso-
ciation of Broadcasters convention {see below).
Ballroecms F-G, Las Vegas Hilton, Las Vegas.

m April 29—Georgia AP Broadeasfers Assoctaiion
annual meeting and awards banquel. Carter Presi-
dential Center, Atlanta. Information: {404) 522-
8971

April 29-May 2—Nafional Association of Broad-
casters 67th annual convention. Las Vegas Con-
vention Center, Las Vegas. Information: (202) 429-
5300.

April 29-May 3—237th general assembly of World
Federation of Advertisers, hosted by Association
of National Advertisers. Washington. Information:
(212) 697-5950 or (202) 659-3711

April 30—Digital audio interfucing commitiee
meeting. Meeting room 16N, Las Vegas Conven-
tion Center, Las Vegas. Information: (202) 429-
5391.

—
May

May 1—Maximum Service Telecasters engineer-
ing breakiast, held during National Association of
Broadcasters convention (see above). Balliroom F-
G. Las Vegas Hilten. Las Vegas.

May 1—FRoyal Television Society annual meeting,
hosted by Capital Cities/ABC. during National As-
sociation of Broadcasters convention. Las Vegas.
information. in Londen: (011)-44-1-387-1970.

May 2—Brovadcast Iioneers annual breakfast,
during National Association of Broadcasters con-
vention (see listing above). Las Vegas Hillon.
(212} 586-2000.

May 3—Caucus for Producers, Writers and Direc-
fors general membership meeting, featuring mem-
bers of New York Business Roundtable. Chasen’s,

Errataa

n April 10 list of Arbitron February
sweeps results, CBS affiliate in Louis-
ville, Ky., should have been listed as
being tied with NBC for first with
95,000 total survey area households.
And in Joplin, Mo.-Pittsburg, Kan.,
correct numbers are ABC, 25,000;
CBS, 32,000, and NBC, 28,000

Los Angeles. Information: (213) 652-0222.

May 3—National Academy of Television Arts and
Sciences, New York chapter, newsmaker lun-
cheon. Speaker: Michael Laibson, executive pro-
ducer. NBC-TV's Another World. Copacabana.
New York. Information: (212) 765-2450.

May 4-6—Nuafioral Association of Telecommuni-
cations and Advisors regional telecommunica-
tions conference. Red Lion Inn, Portland, Ore. In-
formation: (202) 626-3160.

May 7-10—Canadiern Cable Television Associa-

tion 32nd annual convention and “Cablexpo.’
Theme: 'Picture Tomorrow.” Metro Toronto Con-
vention Center, Toronto. information: (613) 232-
2631

May 8-9—Corporation for Public Broadeasting
board meeting. Washington.

May 9—Action for Children's Television Achieve-
ment in Children's Television awards. Bartos The-
ater, Massachusetts Institute of Technology Media
Laboratory, Cambridge, Mass. Information: (617)
876-6620.

s May 9—FHoliywood Radio and Television Soci-
ety newsmaker luncheon. Speaker. Ted Turner.
Question and answer session follows speech.
Beverly Wilshire hotel, Los Angeles. Information:
{818) 7693-4313.

May 10—Natwona! Academy of Television Arts
and Sciences, New York chapter, newsmaker lun-
cheon. Speaker: Dick Kurlander, VP-director of
programing. Petry Television. Copacabana, New
York. Information: (212) 765-2450.

8 May 10—Foundation for American Communi-
cations public and the press conference, “Fear,
Trust and Acceptable Risk: New Chailenges for
the Public and the Press.” Natignal Press Club,
Washington. Information: (213) 851-7372.

May 11—Presentation of National Media Owl
Awards by Reiirement Research Foundation for
‘outstanding film, videotapes and television pro-
grams that address issues related to aging. cap-
turing authentic images of older persons and iflu-
minating the challenge and promise of an aging
society.” Chicago. Information. Joyce Bolinger,
Center for New Television, 912 S. Wabash, Chica-
go 60605; (312) 427-5446.
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May 11-15—Ammerican Women in Radio and Tele-
vision 38th annual convention. Theme: "Taking
Charge of the Future.” Speakers include FCC
Chairman Dennis Patrick; Elizabeth Dole, secre-
tary. Department of Labor. FCC Commissioner
James Quello, Brenda Fox, VP-general counsel.
National Cable Television Association: Jeff Smu-
lyan, president-chairman. Emmis Broadcasting.
and Stanley Hubbard, president-CEO, Hubbard
Broadcasting. Waldort-Astoria, New York. Infor-
mation: (202) 429-5102.

May 14-16—National Federation of Community
Broadeasters annual conference. Berkeley conter-
ence center, Berkeley, Calif. Informauon: (202)
797-8911.

May 15—Annual presentation of Commendation
Awards, sponsored by American Women in Ra-
dio and Television. Waldorf-Astoria, New York.
Information: (202) 429-5102.

May 16—{niernational Radio and Television So-
ciety annual meeting and Broadcaster of the Year
luncheon, honoring Larry King. Waldorf-Astoria
New York. Information: (212) 867-6650.

May 17—New Jersey Broadcasters Association
annual engineering seminar. Woodlawn, Douglass
College. New Brunswick, N.J. Informaticn: (201)
247-3337.

May 17—Academy of Television Arts and Sci-
ences lorum luncheon. Keynote speaker: William
Sessions, FBI director. Beverly Wilshire hotel. Los
Angeles.

May 17-18—Ohio Association of Broadcasters
spring convention. New Market Hilton, Canton.
Ohio

May 17-20—American Association of Advertising
Agencies Upst annual meeting. Speakers include
NBC News President Michael Gartner. Greenbrier.
White Sulphur Springs, W. Va.

May 17-21—Annual Pubiic Radio Conference, co-
ordinated by National Public Radio. St. Francis
hotel, San Francisco.

May 21-24—Nationa!l Cable Television Associa-
tion annual convention. Dallas Convention Center,
Dallas. Information: (202) 775-3629.

May 21-27—/nput '89, international public televi-
sion screening conference, “annual forum for the
exchange of program ideas among producers.
programers and others interested in improving the
quality of public television around the world.~
Stockholm, Sweden. Information: (803) 737-3434.

May 22--George Foster Peabody Awards lun-
cheon, sponsored by Broadcast Pioneers. Plaza
hotel, New York. Information: (212} 586-2000.

May 22-24—Association of National Advertisers
creative advertising media strategy, promotion
strategy. Stouffer Weslichester hotel, White Plains,
N.Y. Information: (212) 697-5950.

May 23—Presentation of Best on Long Island
Awards for “outstanding marketing and advertis-
ing campaigns.” sponsored by Long Island Ad-
vertising Club. John Cranford Adams Playhouse.
Hotstra University, Hempstead, N.Y.

May 23—FEroadcast Pioneers, Philadelphia chap-
ter. “Person of the Year" award, to Eugene
McCurdy, past president of Pennsylvania Assacia-
tion of Broadcasters and past chairman of Associ-
ation of Independent Television Stations. Adam's
Mark hotel, Philadelphia.

May 24 .Federal Communications Bar Associa-
tion monthly luncheon. Speaker: Robert Kahn,
president, Corporation for National Research Ini-
tiatives. Washington Marriott.

May 24 Entertainment and sports conference,
sponsored by Foundation for Accounting Educa-
tion. Grand Hyatt, New York. Information: (212)
973-8374.

May 24 National Academy of Television Aits
and Sciences, New York chapter, newsmaker lun-
cheon. Speaker: David Poltrack, senior VP-re-
search and planning. CBS Marketing Division,
CBS/Broadcast Group. Copacabana, New York.
Information: {212) 765-2450.



There’s nothing like an original Raphael.
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Everything else is just a copy:

And this original is perfect for home viewing:
® Delivers a dazzling 5.1 national rating—its highest ever

— 0 0
up 42% over its November average. @]@ j

® Now sold in 150 markets—more than
20 new ones since November.

® And it’s #1 or #2 in 77% of its time periods.
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First run for the long run.



The Ampex Digital Cart Machine...

It seems that nothing really
SORISITE good comes easy, but now our

first ACR-225 customers have
received their automated cassette systems.
And they tell us they're glad they waited.

The birth of the ACR-225 was a longer
process than we'd anticipated, and many
video professionals exhibited patience and
confidence in us throughout the extended
shakedown phase of the ACR’s development.

) MRS Ampe Corporation



‘“It was worth the wait.”

i
i

For that trust we'd like to say, “thank you!”
And for all of you who will someday
own an ACR-225, we think you'll agree that
the reliability and uncompromised signal
quality of this advanced digital cart machine

was worth every minute of the time it took
to do it right.

Call us at 1-800-256AMPEX for more
information about the ACR-225 and other D2
composite digital recording systems.

AMPEX

e |



May 31—[eadline for entries in National Associa-
tion of Broadcasters Crystal Radio Awards for ex-
cellence in local achievement, honoring stations
that represent "best ideals of community involve-
ment and service," open to all U.S. radio stations.
regardless of membership in NAB. Information:
(202) 429-5420

==
June

June 2-4Chesapeake Associated Press Broad-
casters’ Association annual convention. Dunes
Manor Inn, Ocean City, Md. Information: (301)
539-3524

June 3—Fiorida AP Broadcasters 41st annual
meeting and awards luncheon. Airport Marriott ho-
tel, Tampa, Fla

u June 3-5—Sixth annual ShowBiz Expo, exposi-
tion of tools, techniques and services for film and
video professionals. Los Angeles Convention Cen-
ter. Information: (213) 668-1811.

June 3-6—Summer Consumer Electronics Show,
sponsored by Electronic Industries Associetion.
McCormick Center, Chicago. Information: (202)
457-8700

June 4-10—Banft Television Festival, sponsored
by governments of Canada and Alberta, Canadian
TV stations, corporate sponsors and individual
contributors. Banff, Alberta. Information: (403}
762-3060.

June 5 Broadcasting/Cable Interface I, tele-
communications policy seminar sponsored by
Federal Communications Bar Association and
BROADCASTING magazine. Hyalt Regency
Washington, on Capitol Hill. Information: Patricia
Vance, (202) 659-2340.

June 8-10—MNational Association of Telecom-
maunications Officers and Advisors regional tele-
communications conference. Desmond Ameri-
cana hotel, Albany, N.Y.

June 8-11—Missouri Broadcasters Association
spring meeting. Holiday Inn, Lake of the Ozarks,
Mo. Information: (314) 636-6692.

® June 9-10—Sixth annual Broadcasting-Taishoff
seminar, sponsored by Sigma Delta Chi Founda-
tion. Speakers include Van Gordon Sauter, former
president of CBS News, and Arthur Lord, director
of special news operations, NBC News. Los Ange-
les. Information; {312) 922-7424.

June 10-13—American Advertising Federation
annual national conference. J.W. Marriott, Wash-
ington. Information: (202) 898-0089.

June 11-14—JCPenney-University of Missouri
Community Leadership Television Awards work-
shop. University of Missouri, Columbia, Mo. Infor-
mation: Karlan Massey, (314) 882-7771.

u June 13—Hollywood Radio and Television So-
ciety newsmaker luncheon. Speaker: Lee lacocca.
Beverly Wilshire hotel. Los Angeles. Information:
(818} 769-4313

June 14-16—University of Missouri School of
Journalism management seminar for broadcast
news directors. UM campus, Columbia, Mo. Infor-
mation: Charles Warner, (314) 882-6883.

June 14-16—International Radio Festival of New
York and International Advertising Festival, featur-
ing awards banquet. Sheraton Centéer, New York.
Information: (214) 238-4481; fax, (914) 238-5040.

June 15-18—"The Use of Microcomputers in Sta-
tion Management," NATPE management semi-
nar. Princess Resort on Mission Bay, San Diego.
Information: (215) 664-4400.

June 15-18—Investigative Reporters and Editors
national conference. Philadelphia. Information:
(314) 882-2042

m June 17-19—Alabama Broadcasters Associa-
tion spring/summer convention. Lake Guntersville
lodge and convention center, Guntersville, Ala.
information: (205) 942-4571.

June 17-22—16th International Television Sympo-
sium. Montreux, Switzerland. Information, in Mon-

treux: (41) (21) 963-32-20.

June 17-23—National Association of Broadcast-
ers executive management development seminar
for radio executives. University of Notre Dame,
Notre Dame, Ind. Information: (202) 429-5420.

June 19-23—Gannett Center for Media Studies
Leadership Institute. Columbia University, New
York. Information: Shirley Gazsi, (212) 280-8392.

June 20-23—National Association of Broadcast--
ers summer board meeting. Washington.

June 21—Radio Advertising Bureaw’s 22nd an--
nual radio workshop. Waldorf Astoria, New York..
Information: Anne Bendalin, (212) 254-4800.

June 21—Federal Communications Bar Associa--
tion monthly luncheon. Speaker: Ralph Oman..
Register of Copyrights, Library of Congress. Marri--
olt. Washington.

June 21-24—Broadeast Promotion and Market--
ing Executives & Broadcast Designers Associa--
tion 33rd annual seminar. Cobo Center, Detroit.
Information: (213} 465-3777.

June 22-24_Maryland/District of Columbia-
/Delaware Broadcasters Association convention.
Hyatt Regency. Baltimore.

June 23-25—"Focus on Use of Microcomputers in
Programing,” management seminar sponsored by
NATPE Educational Foundation and San Diego
State University. Princess Resort hotel, San Die-
go. Information: Sarah Key, (213) 282-8801.

June 29—Telecast on NBC-TV of 16th annual
Daytime Emmy Awards, sponsored Dy National
Academy of Television Arts and Sciences. Grand
ballroom, Waldorf-Astoria, New York. Information:
Trudy Wilson, (212) 586-8424.

—
July

July 9-11—Jowa Broadcasters Associalion sum-
mer convention. Dubuque, lowa.

July 9-12—New York State Broadcasters Associa-
tion 28th executive conference. Gideon Putnam/
Ramada Renaissance, Saratoga Springs, N.Y. In-
formation: (518} 434-6100.

July 12—Caucus for Producers, Writers and Di-
rectors general membership meeting. Speaker:
Michael King, president-chief operating officer,
King World. Los Angeles. Information: (213) 652-
0222.

July 13—Presentation of National Federation of
Local Cable Programers awards. Dallas. Informa-
tion: (916) 456-0757.

u July 18-20—Florida Cable Television Associa-
tion annual convention. Registry hotel, Naples.
Fla.

July 24 Presentation of first "Viddy Award.”
sponsored by National Academy of Television
Journalists. Omni CNN Center, Atlanta. Informa-
tion: Dave Walker, (404} 262-9155.

July 27-29—Louisiana Association of Broadcast-
ers radio-television management session. Bentley
hotel, Alexandria, La. Information: (504) 383-7486.

July 28—Synditel. annual press preview of first-
rum TV programing held during annual Television
Critics Association press tour. Century Plaza, Los
Angeles. Information; Brett Holmes, {213) 653-
3800.

————

August

Aug. 17-20—West Virginia Broadcasters Associe-
tion 43rd annual meeting. Greenbrier, White Sul-
phur Springs, W. Va.

Aug. 20-23Cable Television Administration
and Marketing Society annual conference. Marri-
ott, Chicago.

Aug. 27-29—Eastern Cable Show, sponsored by

Southern Cable Television Association. Merchan-
dise Mart, Atlanta.
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A radio ad inventory commentary by George P ne, executive VP, Eastern Division, McGavren Guild Radio, New York

he winds of change have been

sweeping  across  the  advertising

landscape. repercussions of which
arc beginning to greatly affect the radio
station level, To survive in the coming de-
cade, radio station management must now
meet the challenge.

The changes: a continual progression of
ad agency mergers and consolidations that
is shifting the balance of power in time
buys: new forms of media placements. and
an increasing number of of ad-supported
network/syndicated program offerings that
replace local/national spot  availabilities.
The impact: a redefinition of the buyer-
seller relationship in radio that will affect
the way advertising sales are transacted.
The solution: tighter controls for measuring
the *‘true value™™ of a station’s inventory,

With the recent flurry of buyouts. the
ageney world will never be the samie. Back-
er. Spiclvogel purchased Ted Bates to be-
come Backer. Spiclvogel. Bates. Bozell &
Jacobs bought out Kenyon & Eckhart while
Benton & Bowles took over D'Arcy. And
these are just a few examples. As a result,
agencies have more clout than cver before
and are in a position 1o demand discounts.
promotions and concessions from stations.

National advertisers are also channeling a
substantial amount of their budgets 1o non-
traditional media such as direct-mail. cou-
pons and newspaper inserts.

With the reconfiguration of the agency
business. many media accounts have been
rapidly changing hands. disrupting already-
established alliances between sales manag-
ers and agency excculives.

Meanwhile. the radio rep side of the
business was not immune to the consolida-
tion craze of the 1980°s. In 1982, Interep
was established by then-McGavren Guild
Radio President Ralph Guild as the holding
company for what was 10 become a series
of national radio representation firms when
he began 1o both form new rep entities as
well as purchase existing ones. (Guild now
serves as chairman of Interep.)

Aside from McGavren Guild Radio. In-
terep is composed of Hillier. Newmark.
Wechsler & Howard: Major Market Radio:
Durpetti & Associates; Torbet Radio. and
Group W Radio Sales.

Additionally. Katz Communications ex-
panded its national radio representation base
over the past few years with several rep com-
pany purchases 10 form the Katz Radio
Group. That group curmently contains Katz
Radio. Christal Radio. Republic Radio (for-
merly RKO Radio Sales). and Banner Radio
(formerly Blair Radio) along with a relatively
new Hispanic radio sales company.

And like the agency and radio rep mar-
kets. the consolidation process also infil-
trated network radio. resulting in what
some observers are now calling “"mega
nets,'—some network companies securing

é6The key to
keeping the
aural medium in
the forefrontis
selling smarter
through
inventor
control.”?

record numbers of affiliates.

However. network consolidation has also
taken on a new wrinkle: mutual sales ar-
rangements.

Just over a year ago. the industry’s two
premiere. satellite-delivered. 24-hour for-
mat networks, the Satellite Musie Network
(SMN) and the Transtar Radio Networks.
delegated their respective advertising sales
efforts to two cstablished news and enter-
tainment networks. Transtar is now being
sold by the United Stations while SMN is
being marketed by the ABC Radio Net-
work,

With a substantially larger share of the
radio advertising marketplace to talk about,
rep and network executives are in a much
stronger position to sec advertisers.

But these consolidation moves. coupled
with mounting station trading values. have
set the stage for a *‘resuits-oriented™” radio
economy. And within such an cconomy.
whether it’s national reps or networks/syn-
dicators or whether it’s local sales or trade
and barter, everyone wants access to a sta-
tion’s inventory worth. Therefore, it has
become imperative for station operators 10
reevaluate their inventory worth by deter-
mining how many units they are giving up
and exactly how much money they are re-
ceiving in return.

The task of objectively measuring the
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value of a station’s inventory many not be
ant easy onc. To begin. station management
must access their average unit rate by day-
part in all categories—Ilocal and national
spot: network/syndicated programing. and
any ““great”” trade and barter deals. In addi-
tion. station executives must weigh the air-
ing and configuration of promotional cam-
paigns against available inventory,

The bottom line will ultimately depend
on how stations manuage inventory on an
hourly basis. especially among the high-
volume users,

Station operators must also develop a
proficient means of ““unit forecasting.”
which should primarily be based upon the
previous year's rate of business. This prac-
tice should incorporate an ongoing histori-
cal analysis or record of inventory pricing
that allows ““same-time™" ycarly compari-
sons. The procedures will directly lead 10 a
more compelitive posture against other sta-
tions and local media.

In some instances. stations are beginning
to insist on a reduced commetcial spot load
from networks and program suppliers. In
effect. these stations are attaching a higher
priority 1o local and national spot sales be-
cause they typically generate more revenue
than network compensation. It is analogous
to a “preferred customer’™ status at a hotel.

The question radio broadcasters have to
repeatedly ask themselves is. what is the
true cost of doing business?

Because the industry is in a major transi-
tion mode. it is no longer feasible to plan
for just the next quarter or even the next
month. Long-range goals have to be set
today if” you expect your station’s market
position to grow—or. at least. o maintain
itsell—in the 1990's.

There is. however, good news for the
radio industry as it enters 1989, According
to the latest Radio Advertising Bureau esti-
mates for 1988, radio revenues should
reach $7.834 billion, which would be a
percentage increase of 7.4% over 1987.
And based upon its own economic forecast,
RAB is projecting a 7.8% incrcase for radio
in 1989,

Breaking down the 1988 figures. local is
expected to register a 7.9% jump from 1987
to $6.048 billion: national spot should
climb nearly 6.8% to $1.404 billion—the
latter after two years of near static growth;
and network dollars are projected to be up
some 3% 10 $382 million.

The key to keeping the aural medium in
the forefront will be for station executives
to communicate to upper managenient and
owners alike that. given the vicissitudes of
the current radio advertising marketplace,
selling smarter through inventory control
will surely equal higher results.

In the words of B.C. Forbes, founder of
Forbes magazine. *"If you don’t drive your
business. you'll be driven out of business.™




Our Network
Ratings Are In.

Our clients have certainly appreciated the cost savings,
and everyone has enjoyed the extra time satellite has
provided us. Cycle--Sat has proven that satellite is a
very viable nethod to distribute commercials.

—Dana Geiken, DMB & B

— Merle Welch, Foote, Cone and Belding

We have become accustomed to the ease and reliability of
receiving cormmercial spots via satellite. We are also
impressed with the flexibility of the system in regard to
getting refeeds and special feeds. We lock forward to a

long working relationship.

— Karl Hagnauer, KPLR

Our experience at WGN-TV with Cycle-Sat has been quite positive.
The system has been very reliable and the convenience of reizl;lggr
n

the commercials in non-primetime has been helpful in schgdu
tape machines. Our equipment has been freed for production use

during the prime hours.

— Kobert Strutzel, WGN-TV

The quality and reliability of the hardware
and software is outstanding. It's ertor free in
lts Pperation, and the speed with which we
feceive commercial feeds saves us make-goods
and lost time,

— fim Martin, WOAY-TV

If you still haven't joined the Cycle Sat network, check out the
reception we're getting from people who have. Visit us at N.A.B. ‘ Cle ASat
Booth 3184 and we'll tell you moare. Or just give us a call at y
1-800-622-1865. A Communications Network.

©OCycle Sat. 1989
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S ATELLITE

In the huddle NLTA President Jim Mooney (seated. lefty and Time Ing. Vice Chairman Gerald Levin (seated. right) confer with (standing. I-r) Pamela
Turner. NCTA VP. governmen! affairs: Brian Conboy. Time Inc. VP, government affairs. and Tim Boggs. Warner Communications VP, public atfairs

The big chill on Capitol Hill

Senate hearing last week finds
variety of witnesses calling

for industry’s reregulation;
Mooney, others say cable is
not unregulated or monopoly

The storm clouds were gathering on Capitol
Hill last week us @ Senate Antitrust Sub-
commitice hearing set the tenor for what
may become @ trving time for the cable
industry as it wrestles with growing com-
plaints about shyrocketing rates. The mes-
sage from broadcasters. city officials and
nlhu wilnesses was clear: mcuulalL cable.

I was an appeal that was not wasted on
Subcommittee Chairman Howard Metzen-
baum (12-Chio). who announced he has two
bills in the works. one that would enable
cities 1o once gain set cable rates and an-
other that would force verticully integrated
cable companies 10 make their programing
availuble to competing technologes (such

as wireless cable) on “fair terms.”” More-
over, the second measure is aimed at curb-
ing the growing concentration ol ownership
within the lndusuy by barring cable sysiems
from serving more than 25% of subscribers
across the nation.

Metzenbaum certainly is no friend 1o ca-
ble as he fought provisions in the Cable

Chairman Metzenbaum

Communications Policy Act of 1984 tha
curtailed local municipal authority over ca-
ble. including the power to regulate rates.
At a hearing last year. the senator issued a
stern warning 1o the industry o *clean up
its act.”” and n January he promised to seek
a legislative  remedy 1o reduce  rates
(BROADCASTING, March 21. 1988; fan.
22).

Rates dominated the bearing. Last Octo-
ber, Metzenbaum released the results of a
General Accounting Oftice survey on basic
rate increases in Ohio that showed o 279%
increase since rate deregulation ok effect
in 1987, But that ligure was contested by
the National Cable Television Association
(BROADCASTING. Oct. 10, 1988), which
also took issue with the senator last week.
Metzenbaum. in his opening remarks, said
that busic cuble rates rose 32% nationally
since deregulation. “The government re-
ports that the price consumers pay lor cable
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Cable detractors (I-r): NAB’s Fritts, INTV's Padden, NYU's Ordover and WCA’s Schmidt

service increased higher than any other

commadity or service in the entire United
States,”” said the chairman.

But NCTA President James Mooney
later told the chairman thut figures from
the Bureau of Labor Statistics show the
average subscriber’s bill rose 14.5% over
the two-vear period. Morcover, the
NCTA executive argued that many rates
were ““frozen™ prior to deregulation and
that they were “‘priced unreasonably
low.”" Cable, he maintained, is “*still a
good buy,”” when compared to the cost of
taking a tamily of four to the movies.

Mooney emphasized that the money is
plowed back inwo the programing. a prac-
tice that has led to the emergence of many
new networks. And he said svstems are
spending more on improving customer
service and upgrading equipment. As to
the FCC’s decision to permit deregulation
of rates in those citics that receive three
over-the-air broadcast signals. Mooney
said the commission was merely respond-
ing to what was intended under the Cable
Act. (Metzenbaum later characterized the
ruling as a ““farce.”” And Janusz Ordover,
professor of economics at New York Uni-
versity . testified that the FCC decision is
faulty and that the commniission should re-
vise the standard.)

Calling for reregulation (I-r): CF

’s research director Mark Cooper; CFA’s Kimmelman;

The cable leader acknowledged that his
industry has some problems to overcome
concerning rates and customer service.
“We are willing to correct our shortcom-
ings. We only ask that members look at
both sides.™

Sull.  Metzenbaum  seemed unim-
pressed. He grilled Mooney. asking if he
would work with Congress on legislation
to control rate increases. To which the
NCTA president said his association was
not eager to see the Cable Act “‘altered. ™
“1f your answer is no,"” said the senator,
then he would "‘move promptly with leg-
islation. ™

Later Mooney pointed out that he was
willing to work with Congress “‘to keep
the rates down.”” But after the hearing
Metzenbaum told reporters he felt Moo-
ney’s answer ‘‘indicates a kind of arro-
gance we find around here,”" and that call-
ing up operators to keep rates down was
not a viable solution. "*He has not made
many calls vet,”” said the senator.

Cable sources fteel the hearing was or-
ganized as a “*cable bashing”’ session, but
say that despite the ‘‘predictable’” out-
come,
points.

Gerald Levin, vice chairman of Time
Inc., which owns the second-largest cable

industry witnesses made their

Tucson, Ariz., Mayor Volgy, and Laredo, Tex., Mayor Pro Tem Ramirez
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MSO, ATC. and HBO and is in the nudst
of a mega-merger with Warner Communi-
cations. joined Mooney on the Hill. He
said HBO uses “‘every available technol-
ogy’’ 1o provide its service 10 consumers.
The Wireless Cable Association contends
that because ot the growing vertical inte-
gration within the mdustry, programers
are under pressure from MSO’s not to sell
their product to non-cable distributors.
But Levin denied that was the case. HBO
has entered into a number of agreements
to test its service with wireless operators,
he said.

Cable is neither unregulated nor a mo-
nopoly, Levin told the senators. The three
elevision networks still dominate, there
is multichannel multipoint distribution
service (MMDS), home satellite dishes
and videocassettes, all ol which compete
with cable, he said.

WCA President Robert Schmidt said
HBO’s willingness to deal with his indus-
try is a direct result of Hill pressure. Less
than a week before the hearing, Schmidt
noted that HBO agreed in principle to sell
to MetroTen. a Cleveland-based wireless
operator. He suggesied the senator hold
weekly hearings.

Schmidt also blasted the NCTA for a
chart contained in its (estimony that
showed MetroTen ofters SportsChannel
America. That is “‘totally false.”" he said.
But MetroTen confirmed the service is
offered. After the hearing, WCA stuck
with its charge and distributed letters from
MetroTen’s Jim Theroux 1o Metzen-
baum’s staft, which note that 1t is carrying
the service on a trial basis until April 18.
Theroux wrote: ““The carriage scheme
they put on the table for the first time last
Thursday is totally unacceptable. so we
are at an impasse. ’ A WCA source said
the association planned to continue to em-
phasize the chart’s inaccuracies to the
press and Capitol Hill.

An NCTA spokesman later told BROAD-
CASTING that the sources il used for the
chart were the MMDS operators them-
selves: *‘If the Wireless Cable Associa-
tion finds our chart to be misleading, they
should check the same sources as we did
and find out who is misleading whom.”’

The Consumer Federation of America’s
legislative director. Gene Kimmelman,
endorsed the Ohio Democral’s initiative
and said consumers are being ~over-
charged and underserved.”” He attributed
the problem to ‘“concentration, vertical
integration and inadequate regulation,”
all of which results in overcharges of at
least 50%. or $6 billion.

Further calls for action came from city
officiuls who argued that the Cable Act has
not lived up to its promise of **competition
instead of regulation.’”” “"Today, we have
neither,”” said Tucson, Ariz.. Mayor Tom
Volgy, who testitied on behall of the Na-
tional League of Cities and the U.S. Con-
ference of Mayors. Consumers, he said,

“have become captives of unregulated mo-
nopolies.”” Volgy is the principal architect
behind NLC policy advocating revisiting
the Cable Act and endorsing the entry of
telephone companies into the cable busi-
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ness. He is also advocating that the USCM
take a similar position, which they are ex-
pected o do 1n June. The NLC, however,
has not given the policy priority status for
this Congress.

Saul Ramirez, mayor pro tem of Laredo,
Tex.. was equally disturbed by the current
situation. In Laredo. there is no alternative
1o cable. he said, adding that “*we rely upon
cable 10 an extraordinary degree and are
captives of multiple and continuing cable
rate increases. ™ He said Y4% ol his constit-
uents speak Spanish and rely on cable tele-
vision tor programing in their language.
“*Cable television is not a luxury. It is a
necessity” and should be regulated like a
public utility.

Metzenbaum seems to be the subcommit-
tee’s most ardent critic. Five ol the sub-
committee’s eight members attended, three
more than last year, but like those who
appeared last year, they stayed briefly.
Their questions and comments were not
confrontational. but they did show a height-
ened sensitivity to consumer complaints
about cable.

| have received a lot of complaints from
my constituents about cable.”” said Arizona
BDemocrat Dennis DeConcini. chairman of
the Copyright Subcommitiee. DeConcini
said he is specitically concerned about the
concentratien ol ownership (both horizontal
and vertical) within the industry. **Either of
these problems may be manageable,” but
Congress could still be “*forced to address
the issue. "And DeConeini ruised the possi-
bility that cable™s compulsory copyright li-
cense may ‘‘no longer be necessary.’

Senator Paul Simen (D-111) also hears
about rates and {rom constituents in rural
areas who cannot get cable. Simon. howev-
er, offered some encouraging words 1o ca-
ble. He warned that by letting the telephone
companies into the cable business ““we
could create a monster.”” The CFA also has
reservations about unleashing the phone
companies.

Freshman Senator Herbert Kohl  (D-
Wis.) had a number of questions. including
how to “‘encourage ‘competitive services al
the local level.™

The attacks on cable were not limited to
city officials or the WCA. Broadcasters had
their own version of cable misdeeds 10 re-
count. As Preston Padden, president of the
Association of Independent Television Sta-
tions. told the lawmakers: “We are at the
merey of the cable operators.”” Broadeast-
ers have embarked upon a major campaign
to persuade Congress 1o adopt legislation
that would reimpose mandatory carriage
rules {must carry) requiring cable to curry
most local broadcast signals. And the in-
dustry wants the legislation to contain lan-
guage protecting broadeusters” signals from
being shifted off channel.

The National Association ot Broadcast-
ers’ push for “~cable reregulation’ is a de-
cided switch in strategy (BROADCASTING,
April 10) for the associaton. which has not
been as vitriolic as the independent broad-
casting community. Since deregulation, ca-
ble *‘has become the communications
equivalent of anabolic steroids,”” with only
32 of more than 8,000 cable systems having

any direct competition, said Frius.

Fritts also presented a letter trom sever-
al Rocktord. 111, broadcasters concerned
about being shifted to the upper band of
the Janesville. Wis.. cable sysiem owned
by Jones [niercable. The broadcasters say
the shift has caused them to lose viewer-
ship. In addition to the shift, they com-
plained that when the service added chan-
nels 36 through 42 as part of the channel
shift, subscribers were unable to receive
the upper channels without paying $2
more tor remote control converters. Addi-
tionally, they said the cable compuany run
out of the new converters. )

Janesville general manager Phil Spindt
told BROADCASTING that when his system

" — —

expanded from 36 10 42 channels, subscrib-
ers without cable-ready sets could exchange
converters for free. The company, Spindt
said, did run out of converters during a
three-day period in carly April. but has
since received encugh to handle all requests
from subscribers. Spindt estimated that
2,500 converters have been exchanged. As
for the $2, Spindt said it was an optional
oftering for a remote control device, but
was not mandatory.

About the Rockford stations, which have
been gradually shifted to the upper band,
Spindt said the Junesville system is within
the Madison, Wis., ADI and its research
has shown there is greater viewership of the
Madison stations. o

Three-network viewing
falls below 70%

The three-network share of the prime time
viewing audierce for this season, which
was 10 end yesterday (April 16), had tallen
another three percentage points by last
Tuesday (April 11), 10 an average 67.4%,
the first time the three-network prime time
share has averaged below 70%.

The crosion continued from the scason
before, despite a slight rise in the percent-
age of homes using television in prime
time. which averaged 61.6%. compared to
61.1% a year ago. The big viewing gainers
this season were advertiser-supported cable
services, up almost 30%. and the Fox

Broadeasting Co., up almost 50%.

Network officials said their viewing drop
wis exacerbated by last year's writers’
strike. The season belore that, shares also
dropped sharply, close o 10%, in large part
due to the switch to the peoplemeter ratings
method.

Network share erosion is expected to
continue into the 1990°s. CBS is projecting
the three-network share to fall to the low
00% range by 1995, “*It’s hard 1o say exact-
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Three of the

winners in the ratings
race (clockwise

from upper left):
Fox’s

‘Married...With
Children,’ a key
contender on Sunday
nights; ABC's
‘Roseanne,’ the
highest rated new
show of the season,
and CBS's
‘Lonesome Dove,’ the
highest rated
mini-series.
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ly how low it will go.”" said CBS Network
Research Director Gregg Kasparian. **But
that’s the range. It could go back up with a
big hit, as happened with The Cosby Show.”’

NBC Research Vice President Gerry Jaffe
expects some ‘‘minor erosion’’ next season.
“We started off very badly.’” he said. **But
the last four or five weeks of the season have
been very close lo year-ago levels.™

To no one’s surprise. the prime time
standings among the three networks are
projected to end this season as they did last.
with NBC a dominant first. followed by
ABC and CBS. The household numbers
through April 11: NBC. 15.8 rating/26
share. down 19: ABC. 13.0/21. down 4%.
and CBS, 12.7/21, down 5%.

In the demographic race, NBC is just as
dominant. winning by a minimum 5%
over ABC. while the latter has a solid hold
on second place. For example. through
April 9 (the latest available demo numbers).
among women 18-49 years old. NBC aver-
aged a 10.8 rating. followed by ABC with a
9.0 and CBS with a 7.8. For men. 18-49,
NBC leads with an 8.5. followed by ABC’s
7.4 and CBS's 6.2.

Fox this season was a key contender on
Sunday nights. particularly in the delivery
of younger-skewing demographics. In No-
vember. FBC was number one by a full
share point in delivering viewers 12-34,
That lead was cxpunded to three share
points in February.

From 7 to 8 p.m.. with 21 Jump Street.
Fox has been number one among men |8-
34 and number two among teenagers and
women 18-34. America’s Most Wanfed has
been number one in younger demos. while
Married.. With Children has led delivery of
adults 18-49.

NBC continued its dominance on Mon-
day. Thursday and Saturday. and made a
run for Tuesday and Wednesday. In fact.
Jatfe said NBC would have captured
Wednesday for the season if ABC had not
switched its telecast of the Academy
Awards to Wednesday, March 29. from the
preceding Monday. The telecast averaged a
29.8/50. making 1t the highest rated special
of the season and saving the night for ABC.

NBC"s run at capturing Tuesday night was
stalled when ABC switched Emmy-winning
Wonder Years and Roseanne (the latter the
highest rated new show of the season) from
Wednesday. ABC also won Friday night.
leaving CBS with a nightly win on Sunday,
where it has been number one for years.

Following Roseanne. other high-ranking
new programs included NBC's Empty Nest
(9th place overall). NBC's Dear John
(10th). NBC's Unsolved Mysteries (16th)
and ABC’s ABC Mystery Movie (29th).

Following the 6Ist Annual Academy
Awards. other high-ranking specials includ-
ed ABC's Barbura Walters 56th Special. as
well as her special airing on Jan. 31: Ger-
aldo Rivera's Satanic Worship special on
NBC. and the 16th Annual American Mu-
sic Awards on ABC.

CBS’s Lonesome Dore was the highest
rated mini-series. averaging a 26.2/39 in
February. ABC’'s War and Remenibrance
was second at 18.6/29. followed by NBC's
Favorite Son at 16/26. a

Pl
‘Camp Candy’

g
‘Captain N-The Gamemaster’

NBC hopes mix of old and new
will recapture Saturday morning daypart

NBC unveiled its 1989-90 Saturday morn-
ing schedule last week. introducing four
new shows: Cawmp Candy. Captain N—=The
Gamewmaster. The Karate Kid and Saved by
the Bell. designed to return the network to
its former number-one position for the day-
part.

The animated Candy. airing at 8:30-9
a.m.. features John Candy as the head
counselor of his parents’ aging summer
camp. Each week the comedian will appear
in live-action segments at the beginning and
end of the show.

Captain N is a halt-hour animated series
based on the popular Nintendo video
games. and has "“the foundation to become
the megahit for next year,” according to
Phyllis Tucker Vinson. vice president. chil-
dren’s and family programs. NBC. It will
air at 9-9:30 a.m.

The Karate Kid is a halt-hour animated
series based on the feature films featuring
the characters of Daniel and Miyagi. It will

add a young girl named Taki to the mix.
Kid will air at 9:30-10 a.m.

Saved by the Bell is a half-hour. live-
action comedy series focusing on six teen-
age students, airing at 11:30 a.m. to noon.

Candy. Captain N and Karafe Kid are
produced by DIC Enterprises and Saban
Productions. while Saved is a Peter Engel
Production in association with NBC Pro-
ductions.

Calling NBC *"the kids™ network for the
90's.”” NBC Entertainment President
Brandon Tartikoft said he hoped to recap-
ture viewers between ages 2 and 11, with
a mix of pre-sold new properties. more
new episodes than in the past seven years
on NBC, and proved hits. Returning Sat-
urday morning shows include Rissyfur.
Suirrfs. The Chipmunks and ALF and
ALF-Tales. Canceled shows include
Gumuii Bears, Fat Albert, Punky Brewster
and The Mental Misadventures of Ed Grin-
ley. d

Broadcasting’s best: the Peabody Awards

The Fifth Estate’s finest programing and
news efforts were honored last Friday
(April 14) when the annual George Foster
Peabody Awards for distinguished broad-
casting were announced by the University
of Georgia College of Journalism and Mass
Communication.

The awards will be presented May 22 at a
luncheon at New York’s Plaza Hotel spon-
sored by the Broadcast Pioneers.

The winners:

Jim MicKay, ABC Sports 0 jor “pioseering efforts aml
career accomplishments in the world af ielevised sports.
Don Hewitt, CBS News O fur “cxceptional conlributivis
to television news arer un important peviod of Ameriean
histary sptnning 40 years.

Walter Annenberg, former U.S. ambassador 0 Jur “his
philantirapic role in snpport of the edneational wses of
radio and televigsion as evidenced by the "l niversity of the
Air' and the CPBLAunenhery project.

WHAS(AM) Loaisville, Ky. 2 A Matter of Time: The
Crisiy in Kentucky Covcreclions.

WBUR-FM Boston O Speaking for Evergwan: lan
MeKellen Celebrates Shakespeare's Bivthday.
KMOX(AM) St. Louis - Hate Crimes: Awervica’s Cancer.
National Public Radio - Cochuyx on Evervest.

BBC World Service for Africa O Nothing PPolitical/Man-
dela «t 7o

KTAR(AM) Phoenix, Ariz. O The hupeachment of Evan
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WPLG-TV Miami 2 Cautivu: Precivus Cargo.

MacNeil/Lehrer Productions The MarNeil Lehver
NewsHouwr: Eleclion 88 Corerage.

Frontline, Boston = Firoutiive: The Chaice.

CBS News, New York 0 )& Hours, Ahartion Battle and
‘On Runaway Street.

KCBS-TV Los Angeles 0 ViCA and the Maob.

CBS-TV and Telecom Entertainment 1 The Attic: The
Hiding of Anwe Frank.

BBC and WNETY-TV O Tle Singing Detective.
NBC-TV © The Murder of Mary Phagan.

ABC-TV and Bedford Falls Co. O (iivtysomcihing.
Children’s Television Workshop 0 .;-2-i CONTACT Exr-
tra: | Have AIDS. A Teenager's Story.

South Carolina ETV Network and The Mosaic Group
Childrea’s Express NEWSHAGAZINE: Campuign 's8.
Christian Science Monitor Reports, New York
in Twrmaoil,

WTTW(TV) Chicago 0 ... Aud the Puysuil of Heppiuess.
HBO O Dear America: Letters Howe From Vietnaw and
Suzi’s Story.

WBRZ-TV Baton Rouge, La. = Ti.¢c Best [nsurence Conr-
misgioner Mowey Can Buy.

Turner Network Television O The Making of a Legend:
Gsone With the Wind.

CBS News 060 Minutes” "Mr. Suow Goes fo Washington,
WILA-TV Washington = The Rudon Wateh Campaign.
Public Affairs Television O Bill Moyers' World of Ideus.

Ixlam



Gulf + Western

it will raise up to $5 billion from sale,
readying it for additions to its
publishing and entertainment divisions

Another industry competitor ran onto the
vertically integrated playing field last week
as Gulf + Western announced it was selling
its financial services subsidiary to focus on
its media and entertainment business.

Armed with anywhere from $2 billion 10
$5 billion in proceeds Irom the sale of the
division. the wemporarily scaled-buck Gulf-
+ Western would be poised for continued
acquisitions in its publishing and entertain-
ment operations. And in a reflection of the
company's direction. Guli'+ Western. the
parent company of Paramount Pictures
Corp.. said it would take the name Para-
mount Communications.

Gulf + Western  gave no indication of
specific businesses it contemplates acquir-
ing. saying in a release only that the sale
proceeds will be used o expand its commu-
nications operations globally. “*both inter-
nally through product development and dis-

tribution, and  externally through
acguisitions and investments.”” However,

Wall Street analysts did not rule out the
possibility that the company might expand
into broadcast network ownership. contin-
gent upon eventual relaxation of the finan-
cial interest and syndication rules.

The announcement marks a continuation
of the company’s six-year-old strategy 10
narrow its locus, starting with Gulf + Wes-
tern Chairman and Chief Executive Officer
Martin Davis's assumption of office. The
company’s most recent move in this area
was a January announcement of an agree-
ment giving its Parumount Pictures Corp.
subsidiary an option 1o purchase a majority
interest in independent TV group TVX
Broadcast Group.

The operation that Gulf + Western is put-
ting up for sale is the Dallas-based Asso-
ciates First Capital Corp.. the nation’s third
largest independent finance company as
measured by total capital funds. The sub-
sidiary accounted for 46% of Gulf + Wes-
tern’s operating profits. betore corporate
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sets its sights on media empire

expenses. in 1988, and had higher operat-
ing margins than Gulf + Western's publish-
ing. information and ¢ntertainment  seg-
ments. But. in the company’s opinion, Wall
Street undervaluation of  Associates  has

negatively alfected Gull + Western'™s stock
price.

tn addition o funding a program of glob-
al media expansion. Gull+ Western said it

Martin Davis, Chairman-CEQ, G+W
would use the proceeds to continue its long-
standing stock repurchase program. The
company said that it had bought more than
45 million shares since 1983, and currently
had the authority to acquire 8.2 million
shares. The company had 118 million com-
mon and common equivalent shares out-
standing as of Jan. 1.

Gulf + Western's  entertainment — segment.,
operated primarily through Paramount Pictures.
had revenue of $1.86 billion in fiscal 1988
(ending Oct. 31). with an operating profit (be-
fore corporate expenses) of S250.8 million.
Fifty-seven pereent of that revenue cume from
TV and home video operations. and 26% came
from motion picture operations.

In addition to Paramount’s television
production, syndication and distribution op-
crations. the company’s television-related
businesses include a partnership in a barter
advertising sales business: a 50% interest in
USA Network. and the Madison Square

Garden Network.
Guil'+ Western's  publishing and infor-
mation operations. operated through its Si-

mon & Schuster division. had revenue of

SL.19 billion in 1988, and an operating
profit of $180 million. The business in-
cludes education. professional information.
consumer and international segments.,

Initial market reaction o Gull + Western's
plans was positive. On the day following the
company’s announcement. Gulf + Western's
stock rose $2.375 o close at $51.875. By
Friday afternoon, the stock price had dropped
1o $50.25. **Speculation on the net effect on
sharcholders is premature.” said Chris Dixon
ol Kidder. Peabody & Co. “The key 10
seeing whether the sale of Associates is wise
is what they do with the proceeds.” said Lisa
Donneson of County NatWest USA. What
Paramount will do with the proceeds is un-
known. she said. adding that the company’s
track record in media acquisitions is encour-
aging. Analysts held open the possibility that
Gulf + Western might not look only at cash
deals. " The sale of [Associates]| could take
many forms,”” said Hal Vogel of Merrill
Lynch.

One item that will probably not be on
Paramount Communications™ menu is a ca-
ble system. analysts said. Given the compi-
ny’'s concern with its stock price and the
undervaluation of cable systems in the pub-
lic market. acquiring a cable system would
contradict the theory of why Gulf + Wes-
tern is divesting  Associates,  Donneson
said. Time Inc. never got credit in its
stock price for cuble: neither did Warner.™
she said. With the exception of cable sys-
tems, concurred Vogel. ““just about every-
thing else is fair same.™”

One possible target., Vogel said, was a
broadcast network. Dividing lines in the
entertainment business are ““blurring.”” he
said. ""One side co-opts the other by buying
it.... The enemy becomes your friend.”” he
said. Wall Street observers said they ex-
pected relaxation of the financial interest
and syndication rules. a current stumbling
block to Gulf + Western's integration with a
network. a
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Bush seen as sending signal on fairness doctrine

President tells newspaper editors
he ‘will stand with the previous

position’ of Reagan administration
on opposing fairness doctrine biii

The message was not without some ambi-
guity. But the message President Bush ap-
peared to send to Congress during his ap-
pearance last week at the American Society
of Newspaper Editors conference in Wash-
ington was that he is prepared to veto legis-
fation embodying the tairness doctrine if. as
scems likely. a lairness doctrine bill reaches
his desk.

He had been asked, during a guestion-
and-answer session following his prepared
remarks. if he would veto such a measure,
as President Reagan had vetoed the fairness

bill with which Congress confronted him
two years ago. The guestioner noted that
the day before (April 11). the House Ener-
gy and Commerce Committee had approved
the new fairness doctrine bill (H.R. 315).
and that vote counters had said it would
probably clear ““both chambers quite com-
tortably.™ The next legislative test comes
tomorrow (April 18). when the Scnate
Commerce Commitiee meets to mark up the
bill.

“Well. 1 don’t want to indicate a veto
would be nccessary.”” the President re-
sponded. ““but I will stand with the previ-
ous position that 1 was a part of in the last
administration.”” The editors in the audi-
ence—who carlier were urged by ASNE
President John Seigenthaler of The Tennes-
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sean of Nashville to support broadcasters in
opposing the fairness doctrine—broke into
applause.

The White House. when asked later for
clarification. declined to go beyond the
statement. “"We're opposed to legislative
imposition of the fairness doctrine.”” said a
White House press spokesman. Steve Hart.
He said that has been the President’s con-
sistent position. But as to whether the Presi-
dent would veto a fairness doctrine bill,
Hart said. **We don’t speak this far in ad-
vance™” of the need to make such a deci-
sion. He noted that the mecasure had not yet
moved through either House.

Still. the President’s remark struck some
observers, including the cheering editors
who heard it. as a signal intended to warn



the members of the House and Senate that
Bush would follow the pattern set by Presi-
dent Reagan in vetoing a fairness doctrine
bill.

But possibly because he stopped short of
a flat statement on the issue, those who
might otherwise have welcomed the oppor-
tunity to comment were closed-mouthed, if
they could be reached at all. Calls to aides
of Senator Emest F. Hollings (D-S.C.),
chairman of the Senate Commerce Commit-
tee, produced no response. An aide to Rep-
resentative John Dingell (D-Mich.}, chair-
man of the House Energy and Commerce
Committee, said the chairman did not read
the remark as forecasting a veto. Hollings
and Dingell are the principal backers of the
legislation in their respective Houses.

And the National Association of Broad-
casters, uneasy about bucking Congress on
the matter when its members are seeking
action on an agenda they regard as essential
to their well-being—must-carry legislation,
for example—responded to a request for
comment with a single sentence: ‘*Having
read the President’s statement, it appears he
does not wish to prejudge what action Con-
gress or his administration will take.”

The Radio-Television News Directors
Association, on the other hand, read the
President’s remark as a clear statement of
intent—""as saying he will veto the fairness
doctrine bill if it reaches his desk.... Presi-
dent Reagan vetoed a faimess doctrine bill
that was passed by the Congress, and we
commend President Bush for indicating he
would do so if the pending bill is enacted.”’

Nor did the RTNDA stop there. It said,
*‘Behind the leadership of Senator Bob
Packwood (R-Ore.) and Representative
Tom Tauke (R-lowa) ’~—leaders in Senate
and House in the fight against passage of a
faimess doctrine bill—'‘and with the help
of all who believe the fairness doctrine is
bad law, we further believe that such a veto
can be sustained.”

The latest developments in the skirmish-
ing in Congress and on the stump over the
faimess doctrine legislation occurred as the
Department of Justice was providing the
House Energy and Commerce Committee
with its views on the proposal. Not surpris-
ingly, it followed the reasoning of the de-
partment when it considered the matter two
years ago. ‘‘Because we believe the bill
unconstitutionally offends the requirements
of the First Amendment,”” the department
said, *‘we strongly oppose its enactment,
and, if passed by Congress, will recom-
mend presidential disapproval.’’

The department said it was persuaded by
the FCC’s conclusion in Meredith Corp. v.
FCC that the doctrine was unconstitutional,
not by the Supreme Court’s Red Lion deci-
sion in 1969. The court then had unani-
mously upheld the doctrine’s constitutional-
ity. But even if it were to conclude that the
doctrine could survive Supreme Court scru-
tiny under Red Lion, Justice said, ‘‘we be-
lieve the course taken by Red Lion is erro-
neous and should not now be incorporated
into public law.” It added: *‘The First
Amendment’s language clearly indicates
that it meant to further public enlightenment
by a virtually absolute prohibition on gov-
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Bush speaking to newspaper editors
ernment regulation of the content of public
debate.””

Dingell lost no time in responding to the
department. In an | |-page lette—one page
longer than Justice’s—Dingell said the de-

partment’s analysis ‘‘ignores the public
trustee system of broadcasting established
by the Congress, which has undergone in-
tensive scrutiny, and Supreme Court and
legal precedent that has harmonized the
broadcaster’s public trustee obligations
with the First Amendment.”” He also main-
tained that, contrary to Justice’s view, the
scarcity rationale for government regulation
is still relevant. “‘In today's market,” he
said, ‘‘the demand for broadcast spectrum
far exceeds the supply of frequencies avail-
able.”

“‘Under the fairness doctrine,” Dingell
said, ‘‘broadcasters need only fear the con-
sequences of decisions to present one side
of an issue in their overall programing. A
broadcaster who acts according to the stan-
dards of his or her profession, on the other
hand, has nothing to fear from the doctrine.’

Setting records with HDTV

Transmissions on both coasts test
digital delivery of signals

Firsts in the development of satellite deliv-
ery of high-definition television were
achieved on both coasts last week. On the
West Coast. a cooperative effort by Intel-
sat, Comsat, AT&T and Japanese common
carrier KKD (Kohasai Denshen Denwa) re-
sulted in what those organizations claim
was the first digital international HDTV
transmission.

In the East, HBO, the National Cable
Television Association and Japan Broad-
casting Corp. (NHK) sponsored what Bren-
da Fox, NCTA vice president, special poli-
cy projects, called '‘the first delivery of
high-definition television by way of satel-
lite and onto a very typical cable system.”

The digital HDTV transmissions were
held last Wednesday (April 12} linking Cal-
ifornia to Japan. The signal originated from
AT&T’s Triunfo Pass earth station in Ma-
libu. where fiber optic signals are converted
into microwave signals in regular interna-
tional telephone service. Between 6 p.m.
and 10 p.m. (PDT) the signal was sent over
a 72 mhz transponder on the Intelsat V
satellite o KDD’s ‘‘Big Shell’’ earth sta-
tion in Tokyo.

The group’s goal, according 10 Ed
Thane, principal engineer, Comsat, was to
find a method “‘to take the high rate of
information that comes out of the high-
definition camera and get it down to a level
where you can send over a satellite with
existing transponder bandwidths.”" Input
into the system was a combinaticn of prere-
corded programs and live studio shots in the
1,125/60 format. The signal was com-
pressed from about 600 megabits per sec-
ond to 140 in a system developed by KDD.
It was then modulated through a Comsat-
developed modem specially designed for
wide-band signals. The images were then
received on a 2.6-meter, van-mounted dish
in Tokyo. *‘“The KDD-designed codec ri-
vals the MUSE technique,”” Thane said.

The point of the HBO-NCTA-NHK dem-
onstration was to show that ‘‘coaxial cable
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can produce and retransmit the quality of
picture and sound that everybody talks
about in high-definition television’’ and the
fiber optic systems that have been proposed
by some in the telephone industry are not
needed. Over two weeks, HBO sent HDTV
pictures by satellite using NHK's MUSE-E
to two cable headends in the Washington-
area. The first test was transmitted to Media
General Cable in Fairfax County, Va., a
state-of-the-art, 120-channel FM system.
To show that HDTV could also be shown
on a “‘typical’’ cable system, the demon-
stration was repeated last week at the 330-
mhz, 41-channel Jones Intercable system in
Arnold, Md. (outside of Annapolis).

The two key legs in cable distribution,
said Paul Heimbach, HBO vice president,
engineering, are satellite delivery and mod-
ulation at the headend. **Each one of those
distribution legs offers some degradation.
1t’s a bit of a torture test for a transmitted
signal,”” Heimbach said. ‘'*The demonstra-
tion shows that we can suffer the degrada-
tion that we normally would suffer, and the
end result is certainly a very acceptable,
very high-quality high-definition television
signal.™

The signal was sent from the HBO Com-
munications Center in Long Island, N.Y.,
over the Satcom K1 satellite and then re-
transmitted over the Jones system. The pic-
tures were demonstrated to invited viewers
at a site 28 miles away that had passed 28
amplifiers. ““That’s not an untypical num-
ber of amplifiers, but it’s getting close to as
far as you would want to send a signal and
expect to end up with high-quality at the
other end,’” said Brian James, NCTA direc-
tor of engineering.

In an earlier demonstration of MUSE-E
on American Cablesystems in Los Angeles,
during the NCTA convention in May 1988,
objectionable ghosting was visible on the
screen. But no ghosting was apparent in last
week’s demonstration, mainly due to re-
finement in the cable modulation compo-
nent of the MUSE-E system since last May,
according to Yozo Ono, manager and chief
engineer of NHK’s American bureau. O
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TV Marti bill approved by

Legislation establishing broadcast
service to Cuba would be controlled
by commission under President

As it moves through Congress. TV Marti is
taking on an unusual shape. The proposal to
establish a television cquivalent of Radio
Marti—which has been broadcasting news.
public affairs and entertainment to Cuba for
four years—would authorize the FCC 1o
acquire a frequency, even if already occu-
pied. ““to further the national interest.™
What's more, the station ultimately estab-
lished would be treated as a governmem
facility but would be regulated by the com-
mission under the President’s authority.

The TV Marti legislation. part of an
overall foreign relations authorization mea-
sur¢ that was approved by the Housc last
Wednesday (April 12). was the product of
an agreement between Representative John
Dingell (D-Mich.). chairman of the Energy
and Commerce Committee. and Represen-
tative Dante Fascell (D-Fla.). chairman of
the Foreign Alfairs Commitiee, where the
measure  originated. Dingell.  concerned
about the Foreign Affairs Comniittee exer-
cising jurisdiction he felt belonged to Ener-
gy and Commerce—the original bill would
have waived provisions of the Communica-
tions Act—insisted on language specifying
a role for the commission. At onc point.
Dingell threatened to secure referral of the
bill 1o his commitiee. which would have at
least slowed consideration of the measure.

But what would make the resulting ar-
rangement unique is the language specify-
ing that the commission would exercise the
President’s authority in assigning a frequen-
¢y to what would be a government-owned
facility. and would regulate it as it does all
other stations. One purpose of assigning
that authority to the commission is to main-
tain a unitary form of regulation. Under the
forcign relations committee bill, NTIA
would have regulated the proposed station,
while all other outlets were under FCC reg-
ulation.

What Dingell considered even more im-
portant was the need to assure other stations
of the kind of protection against potential
TV Marti interference that the commission
and the procedural safeguards of the Com-
munications Act could provide. The legisla-
tion states that the TV Marti assignment
shall not ““result in objectionable interfer-
ence with the broadcasts of any domestic
licensee.™

The bill. even in its original form. con-
tained a section barring the use of operating
funds for TV Marti—the bill authorizes the
expenditure of $16 million over each of the
next two years for that purpose—unless the
President determines that a test of the pro-
posed facility proves it is feasible and
would not interfere with U.S. television
licensees. But a number of new anti-inter-
terence provisions were inserted in the mea-
sure al the request of the National Associa-
tion of Broadcasters. which has long
opposed the establishment of a TV Marti.
Its members fear that the proposed sta-

tion—whose transmitter would beam sig-
nals toward Havana from a balloon tethered
14,000 feet above Cudjoe Key—would
cause serious interference problems in
South Florida.

Dingell’s success was hailed by the
broadcasters. NAB President Eddie Fritts
said in a statement that broadcasters are
“relieved”” that the House included mea-
sures to guard against *“the major interfer-
ence problems that we believe this ill-ad-
vised scheme will produce.” He said NAB
is especially pleased with the help of Din-
gell and Representatives Edward Markey
(ID-Mass.). chairman of the House Tele-
communications Subcommiittee. and Mat-
thew Rinaldo (R-N.J.). ranking minority
member of that subcommittee. But he still
described TV Marti as *'a solution looking
for a problem.” Besides the interference
issue, he said. the possibility of ““counter-
interference from Cuba itselfl will only com-

House

pound the problem.™

The bill does not contain a specific provi-
sion detailing the government’s authority to
preempt a frequency in use or on which a
permittee plans to build a station. Officials
note that the Comnmwnications Act already
authorizes the commission to deny a li-
cense-renewal application or revoke a li-
cense. and so. that power could be used to
clear a channel ““to further the national in-
terests.”” as the legislation puts it. And Sec-
tion 305 provides for government use of the
spectrum.

However. House statfers assume that the
administration—if and when it decides on a
frequency—will enter into  negotiations
with the permittee or licensce and, it would
hope. resolve matters short of litigation.
Apart from a financial settlement. the gov-
ernment would offer the grant of an alterna-
tive frequency. a UHF channel (VHF's are
no longer available in the area). O

Black mayors join with others
in supporting telco entry

After debate and changing position
by Washington’s Mayor Barry,

NCBM approves resolution supporting
phone companies’ ownership of cable

Falling in step with the National League of
Cities and the U.S. Conference of Mayors.
the National Conference of Black Mayors
adopted a resolution in support of allowing
telephone companies into cable television
after rejecting arguments by cable intwerests
to table it or water it down.

The vote by the full NCBM membership
came on April 8 at the end of the organiza-
tion’s annual convention in Qakland.
Calif.. which was. according to one attend-
ec. the scene of “"heavy lobbying™ by both

sides of the telco-cable debate. About a
third of the NCBM s 306 members attended
the meeting.

The resolution, which was adopted by
the NCBM board last February and by the
group’s resolution commitiee the day be-
fore it was sent to the (ull membership,
“endorses the elimination of the restriction
against telephone company participation in
the delivery ol cable television service.™

The resolution says the competition 1o
cable companies that the telcos would pro-
vide would ““result in lower rates. greater
diversity of program choice and more rapid
development of new services.™

Telcos may build cable systems and lease
them to franchised cable operators. But the

is just too great.”

NBC’s Wright takes anti-telco stand

While cable was taking some heal in Washington before the Senale Antitrust
Subcommittee last Wednesday (April 12), it was getting some help across town from
NBC. NBC President and Chief Executive Officer Robert Wright, one-time head of
Cox Cable, came out firmly in support of the cable industry's stand on preventing
the telephone companies from getling inlo the television business.

“We would be very nervous about telco ewnership of programing or packaging of
television programing in any form,” said Wright, after addressing the Washington
Metropolitan Cable Club (see page 53). “If they wanl to be a cable operator in the
sense thal cable operators package programing, then | would say no,"” said Wright.
“We would object to that. If they want to be in the hardware business, then they
divorce themselves from being an operator or packager or a programer.” Other-
wise, said Wright, “those two linkages are just too fraught with danger...I think the
size and the scale is just too huge and the potential for foreclosing or limiting access

Wright's comments mark the first time a broadcast network official has taken a
public stand on the cable-telco debate. Given NBC's growing interest in cable
programing (its Consumer News & Business Channel launches today [April 17]), it
may not be surprising that NBC would side with the cable industry on an issue of
critical importance to the wired medium. NBC also has interests in Bravo, American
Movie Classics and SportsChannel, through its association with Cablevision Sys-
tems Chairman Charles Dolan, and Arts & Entertainment.
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European agreement

A Common Market directive on transborder broadcasling—designed lo ease barri-
ers to satellile and other TV channels crossing from one European country into
others—got a key go-ahead at a meeting of ministers in Strasbourg, France, last
Thursday. April 13. The new regulatory plan was approved over the objections of
West Germany. Denmark and Belgium and is headed for debate before the Europe-
an Parliament.

The EC's 12 nations, which developed the directive as part of its plan to remove
trade barriers between members by 1992 (see “International,” page 35), should see
the final version this summer or early fall and are expected to adopt the rules into
national legislation beginning in 1990, said EC spokesman Willy Helin.

The plan. more than four years in the making, inciudes loosely construed quotas
on non-European programing, various program and advertising content guidelines,
and limits on total ad time. Potentially divisive TV copyright issues were dropped in
recent weeks, but will be raised in separate, broader copyright proceedings in the
future, Helin said. The EC directive is closely modeled after a similar plan of the 23
member nations of the Council of Europe, following compromise agreements be-
tween the two bodies to unite their separate considerations. Only the EC plan will
have force of law.

West Germany's objection stemmed from a dispute between its federal govern-
ment in Bonn and the separate states making up the republic over jurisdiction on
“cultural” matters. German courts backed Bonn on the issue, but the government
still voted against the EC plan as a “face-saving measure” to avoid further flare-ups
with the states, said EC spokesman Harald Hotze. A separate disagreement
beween EC members and Germany over how Eastern Europe program co-produc-

services than with cultural questions.

Belgian cable networks.
—

tions would count toward European quolas was resolved, he added.
Denmark’s protest, characterized as “very bitter” by Hotze, revolved around an

argument over EC jurisdiction on cultural matters. The EC maintains that the regula-

tion of transfrontier TV services has more to do with the free flow of trade and

Belgium voted against the plan after other nations rejected its plan to fund
programs of Belgian origin through fees paid by programers gaining access 1o

Cable Communications Policy Act of 1984
prohibits them trom providing cable service
in the same places they provide telephone
service. In addition. the consent decree that
broke up AT&T and created the seven re-
gional Bell operating companies forbids the
RBOC's from providing cable service any-
where.

The National League of Cities came out
in tavor of eliminating the barriers to telco
entry last December. and the U.S. Confer-
ence of Mayors is expected to follow suit at
its annual meeting this June. Unlike that of
the NCBM. the NLC und USCM support is
conditioned on teleos submitting to munici-
pal regulation.

At the NCBM mweting. the real battle
over the resolution was fought in the resolu-
tion committee by Jay Cooper. who repre-
sents the United States Telephone Associa-
tion. and Richard Hatcher. who represents
Tele-Communications Inc. Both are former
members of NCBM. Cooper was mayor of
Prichard, Ala.: Hatcher. of Gary. Ind.

Washington Mayor Marion Barry. an
early advocate of telco entry. did not attend
the conference. but he injected a measure of
long-distance contusion into the debate by
sending two faxed letters to the membership
in which he twice switched his position on
the issue. Robert Johnson. president of Dis-
trict Cablevision. the Washington cable
franchisee. and of Black Entertainment
Television and a political ally of Barry's.
was the apparent cause of Barry’s flip-flop-
ping. TCI is a financial backer of both of
Johnson's cable enterprises.

According to Cooper. Resolutions Com-
mittee Chairman Wilson Goode. the mavor
of Philadeiphia. gave him and Hatcher am-
ple opportunity to ““fully present every pos-
sible argument we could conjure.”™”

During the presentations. Cooper said.
Hatcher presented an amendment to the reso-
lution that would have prohibited telcos in
cable from “participating in programing.’
Cooper argued against Hatcher’s amendment.
countering with one that would allow telcos
to provide programing, but would require
them to make channel capacity available to
others on a “nondiscriminatory fee basis.™

Cooper said the telcos” amendment was
offered by New Orleans Mayor Sidney Bar-
thelemy. Hatcher presented cable’s. he
said. even though he could not tormally do
so because he was no longer a member of
NCBM. “'If I had insisted on procedural
grounds.”” Cooper said. *‘that amendment
would not have been acceptable because it
did not have a mayor sponsoring it.”

Hatcher could not be reached for com-
ment.

Bob Thomson. vice president., govern-
ment affairs. TCI. who attended the confer-
ence. disputed Cooper’s account of what
happened. **I am not aware of...an amend-
ment prepared by us actually being official-
ly offered to the resolution committee.”” he
said. "' wasn’t privy to the meeting: Dick
Hatcher wasn’t privy to the meeting.

“We had considered pushing an amend-
ment or encouraging the convention to table
the issue. but decided it was probably not
productive or important enough for us to
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inject controversy in the black mayors™ con-
vention.”” he said.

Keith Hinch. an NCBM staffer who was
present at the resolution committee. sup-
ported Cooper’s account. saying that the
resolution committee’s vote followed the
Cooper-Hatcher debate and the offering of
contlicting amendments.

Barry had been a strong advocate of telco
entry. Indeed. he urged the board to adopt the
telco-entry resolution last February. And. as
chairman of the transportation and communi-
cations committee of the USCM. he has ad-
vocated that USCM support telco entry.

But on Apnl 6. a “"Dear Colleague™
letter bearing his signature was faxed to the
membership recommending that it table ac-
tion on the resolution. citing the complexity
of the issue and the fact that key congress-
men were not interested in taking up the
issue this year.

According to Ann Simpson-Mason. an
aide to the mayor who attended the confer-
ence. Barry later sent a second letter retract-
ing the first because he “was misinformed
when the first letter was sent out.” She said
Barry believed that Bob Johnson and Delano
Lewis. president of C&P Telephone Co.. an
operating company of Bell Atlantic. who are
on opposite sides of the telco-cable issuc. had
reached some sort of agreement on the issue.
“That turmed out not to be the case.”™ She
would not comment further.

Cooper said Johnson told Barry that Lewis
was “"in agreement’” on the contents of the
letter recommending tabling the issue. clear-
ing the way for its transmission to the confer-
ence. According to a copy of the letter ob-
tained by BROADCASTING. the letter was
faxed from the offices of Johnson’s Black
Entertainment Television in Washington.

However. after the letter began circulat-
ing at the conference and questions were
raised about it. Johnson admitted that he
had made a mistake and that Lewis had not
approved it. Cooper said. That admission
prompted the second letter. he said.

Johnson acknowledged that the first letter
was sent from BET. and said he knew noth-
ing about the the second ““memo’” retract-
ing the first. =1 don’t think anyboedy could
produce a second memo. " he said. Simp-
son-Mason confirmed its existence. but
would not release it to the press. Lewis
could not be reached for comment.

In a related development. the Waslhiig-
fon Post reported April 8 that Johnson and
Lewis have agreed to become unpaid con-
sultants 1o assist Barry in his relations with
the business community. Congress. the
press and the public. Barry has come under
increasing pressure from those groups be-
cause of the rising tide of drug-related
crimes and violence in the city and because
of his association with a man indicted for
possession of cocaine.

But the move intended to quell contro-
versy has engendered some. Betty Ann
Kune. a member of the Washington city
council and chairman of its government op-
crations committee, which oversees cable.
raised questions about having heads of reg-
ulated business working for the mayor. “"It
blurs the lines.”" she said. "It could lead to
the softening of the regulatory oversight.” 'O
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“BEurope 1992"'—A phrase full of promise, evoking the creation of the world's
largest market as the European Community moves toward the easing of
commercial barriers among its 12 nations (illustrated in the EC-supplied map
above). A phrase full of worries, too, about barriers against U.S. producers,
multinational advertisers and new program services.

Beginning below, BROADCASTING explores both the promise and concern
surrounding 1992. There is also a primer on Europe’s new transfrontier media law,
a review of international capital in the capital of TV—Hollywood—plus stories on
new bids for Buropean ad barter business and a preview of this week’s MIP-TV,
the preeminent international television programing marketplace.

Europe and America prepare for 1992

That’s the year the European Community drops its
tariff barriers, effectively forming one market;
that means good news and bad for U.S. companies

By the end of 1992, the curtain is scheduled to rise on a new
chapter in the history of Otd Europe. The 12 countries of the
European Community are 1o have eliminated the tarift barriers still
separating them for the purpose of creating a single market. And
the completion of the march toward unification that was begun
almost 40 years ago will produce the greatest economic power in
the world. one that produces more than the U.S. and twice as much
as Japan. To American industry, the prospect of a market ol some
320 million reasonably prosperous people is a dazzling one. But the
prospect of what Secretary of Commerce Robert Mosbuacher sug-
gests could be a ““fortress Europe’™ is troubling. So there is that
mixture of hope and tear likely to be felt on any new frontier. Jusi
ask America’s television programers.

Business in Europe has been good for them. American program-
ing is among the most popular on the continent. from London to
Rome and beyond. Indeed, industry sources estimate that the eight
members of the Motion Picture Association of America in 1987
earned some $400 million in television sales in Europe—more than
a third of the amount that television sales generated in the interna-
tional marketplace. And those sales in Europe could—or should—
increase enormously in the years ahead. as the countries on the
other side of the Atlantic move increasingly toward privatization of
their broadcasting industries, generating new terrestrial stations and
satellite-delivered program services. all of them hungry for new
product. Privatization is also seen as providing new opportunities
for advertisers; many government-owned stations that now domi-
nate the market do with few or no commercials.

So there is a basis for the hope being felt.

The uneasiness emanates from the movement in the EC toward
adoption of a directive—directives set compulsory objectives

Broadcasting Apr 17 1989

1




which member countries are obliged to translate into nationai
legislation—that would establish a quota for EC programing and
impose what some Americans at least consider overly restrictive
advertising regulations (see story below). The effect of both, indus-
try sources say, could be to hamper the growth of European private
broadcasting, with adverse effects on American plans to plug into
what is expected to be an increasingly lucrative market. The
Council of Ministers was scheduled to meet on April 13 to consider
a common position.

The EC, which springs from Europe’s determination to avoid
future wars, has evolved from the treaty creating the European Coal
and Steel Community that representatives of six countries signed in
Paris in 1951. Over the years, its members increased in number and
signed additional agreements merging other interests, until in 1985
the EC ministers approved @ White Paper calling for the elimination
of all internal tariff barriers by Dec. 31, 1992. What's more, the
EC has taken on the trappings of an international government—a
17-member commission, which proposes legislation and imple-
ments policy; a council of ministers representing each of the 12
member states, which is the final EC decision-making body, and
the court of justice, which sits as the community’s supreme court.
The EC is also served by a parliament of 518 directly elected

members. It lacks legislative powers, but does review and can
reject proposed legislation.

And those formal institutions are not the only indication that a
government is at work. Increasingly, in Brussels, the home of the
commission and the council of ministers, a breed of professionals
well known in Washington is collecting. “‘For the next five or 10
years,”” said one of those following the media directive, ‘‘the
lawyers und consultants in Brussels will be in the best business.™’
For if there is one thing on which those tracking the directive and
atternpting to assay its consequences are in agreement, it is that the
future is difficult to read. The directive itself is not a model of
clarity, and the government of each member country must adopt
laws and regulations to implement it. Nor will that end the uncer-
tainty. For inevitably, decisions of the commission will be chal-
lenged and, ultimately, decided by the European court. Such murk-
iness is made to order for lawyers and consultants.

o

The directive is the product of both economic and cultural consider-
ations. By requiring broadcasters, “*where practical,”” to devote a
majority of their air time to European-produced material (excluding
news, sports, advertising and teletext services), the community

As the European Community presses toward unification, one of
its most urgent needs has been to harmonize the diverging
media laws of its 12 member nations. Without such harmoniza-
tion, new transborder TV services using satellite and cable to
reach viewers across the region would be faced with a maze of
often conflicting requirements.

Both the EC and the Council of Europe, a 22-member (soon to
be 23-member) body without the EC's treaty powers, have worked
in the last several years, often at odds, but of late in unison, to
create the much-needed transfrontier broadcasting law.

In a series of compromises reached last fall under pressure
from members common to both the EC and the councii, ihe two
bodies agreed the EC's "TV Without Frontiers” directive would
be changed to conform with the council's convention on trans-
frontier television, while the EC directive, eventually to be trans-
lated into law in each of the member states, would become the
document of legal recourse in serious disputes.

The council’s convention was adopted by member states' for-
eign ministers in March, and next week a formal decision is
expected to open the document for member-state signatures May
5. Once open for signature, seven members must ratify the docu-
ment before it has the force of international law, although any two
signing countries could agree to put the convention into effect
provisionally for transmissions between their borders.

The EC's directive was to be considered separately at a meet-
ing of ministers April 13, and EC representatives were hopeful
unanimous consent could be achieved for a subsequent presen-
tation to the European Parliament. If the document avoids getting
bogged down in a full-fledged parliamentary debate, particularly
with elections due in June, approval could be achieved by the EC
Council of Ministers in May or June and member states could then
take up the directive for approval by their national parliaments and
translation into national law in 1990.

Following are the major points of this new legal framework to
organize TV broadcasting in Europe's future:

® Program quotas. Long a major stumbling block in the de-
bate over the new media law, the position finally was a good
deal mere lenient than expected. The convention's language:
"The parties shall ensure, where practicable and by appropri-
ate means, that broadcasters reserve for European works a
maijority proportion of their transmission time, excluding the time
appointed to news, sports events, games, advertising and tele-
text services." Oversight appears to be on the relaxed side,
with the EC, for instance, monitoring the quotas over anywhere
from a one-year to a three-year period.

® Program content. General requirements involve limits on

European regulatory primer

programing considered indecent, containing pornography or
undue violence, inciting racial hatred or potentially harmful to
children. The documents also provide for a public right of reply.

® Advertising. Advertising is not to exceed 15% of the daily
transmission time, although 20% is permissible with home
shopping-type services. Ads are allowed for a maximum of 20%
in any one-hour period.

Complex restrictions apply to where ads may appear within
programs. In-program advertising is allowed where shows con-
sist of autonomous parts (such as sports and performances). In
other programs, 20 minutes between breaks is required. In
feature films and made-for-TV movies longer than 45 minutes,
interruptions are allowed once every 45 minutes, with an addi-
tional interruption allowed if the program is at least 20 minutes
longer than two or more complete periods of 45 minutes. No
ads are allowed in refigious, children's, news and current affairs
programs or documentaries, unless the programs are 30 min-
utes or longer. Tobacco advertising is prohibited, as is advertis-
ing of prescription medicines, and strict limitations are placed
on alcohol advertising. There are also restrictions on misleading
ads and those aimed at or using children.

Sponsorship is allowed where the sponsor is clearly identi-
fied, although editorial influence is proscribed. No sponsorship
of news and current affairs programs is allowed.

Ads aimed at an individual nation other than that where the
service originated must also abide by the advertising rules of
the receiving nation.

m Arbitration. A key point in the EC-council compromise,
final arbitration rests with the Court of Europe, with EC members
in any dispute applying community rules rather than those of
the convention. As an initial arbitration procedure, however, the
council convention creates a standing committee that will also
make recommendations on the application of the convention
and suggest modifications. Disputes unresolved by the commit-
tee would go to arbitration in a tribunal of representatives of
three council member states. To further accommodate the EC
in the arbitration process, the EC is expected to become a
signatory to the convention, allowing it representation on the
standing committee with its own vote as well as the votes of its
12 member nations.

m Copyright. Considered a potentially serious point of conflict
between the EC and the Council, the EC has decided to with-
draw its copyright proposals from the directive, but has prom-
ised to raise the debate in a broader copyright proceeding. The
council has made its own recommendation on copyright, but is
separate from the broadcasting convention.
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hopes to encourage the development of a home-grown elevision
production  industry.  *“The European programing industry is
weak,”” said Ulf Bruhann, head of the commission’s media sector.
*“We want to put the industry in a position to increase its output.™
Elimination of internal tariff barriers will help in the development
of a European program ‘production industry, but ‘*not enough,”’
Bruhann said.

As for the other concern seen as driving the broadcasting direc-
tive, listen to a member of the British parliament, Mark Fisher,
who is the Labor Party’s Art and Media spokesman: **What people
are worried about is that [American programing] would become an
unregulated flood and sweep away local drama and series, and it's
very important that we have a balance between international prod-
uct and our own national culture and identity.”” He spoke on March
30 on NBC’s Today, which, as it happens, was being transmitted
by satellite to the United Kingdom for distribution by Rupert
Murdoch’s Sky Channel, in recent years one of the most important
new distribution vehicles pointing to the need for change in Euro-
pean media law.

Whether the driving force behind the directive is economic or
cultural—and most Americans following the story see it as eco-
nomic; after all, they say, wouldn’t German programing dilute
British culture at least as much as Dynasty and Dallas?—some see
hard times ahead for those seeking to do business in Europe. Henry
Goldberg, counsel for Turner Broadcasting System, said in a
memorandum on the subject that European- or EC-wide restrictions
“will actually worsen the outlook’ for American programers.
“Until now, at least, these companies have been able to operate
more freely in the national markets of the European countries that
have taken a more liberal view of U.S. TV programs and advertis-
ing. It appears that the practices of the more restrictive countries
will be extended across Europe.’” Italy, for instance, which now
imposes no restrictions on advertising, would be obliged to adopt
the restrictions called for in the directive, Tumer is concerned
specifically about its CNN, which originates in Atlanta but is
transmitted by satellite to hotels and homes across Europe.

The Motion Picture Association of America is also exhibiting
considerable concern about Europe 1992, MPAA President Jack
Valenti, in response to a request for a comment, made it clear he
was prepared to go literally to the top of the U.S. government if the
EC adopts measures seen as barring American creative product
from Europe. “‘I have met with Ambassador Carla Hills, the U.S.
Trade Representative, and voiced my deep anxieties about 1992,
Valenti said. “‘It is my intention to alert the White House, the
Secretary of State, and the Secretary of Commerce as well as the
relevant committees in the U.S. Congress.”” Valenti's is not simply
one small voice in Washington. The MPAA is one of the few bright
spots in the American balance of trade picture. It estimates that its
members last year sold $4.2 billion worth of product—theatrical
films, television programs, home video and pay-television materi-
al—abroad, producing a trade surplus of $2.5 billion.

Possibly because of the change in administrations, the U.S.
government does not seem to have been moving aggressively on
Europe 1992, at least thus far. A Commerce Department spokes-
man, in response to a request for a comment, said that ‘‘no one has
been appointed and confirmed who is qualified’” to speak on the
subject. And an official at the State Department said it ‘‘lacks the
resources’” to focus on the broadcasting directive. But neither has
the government been ignoring the issue. The U.S. Trade Represen-
tative's office is coordinating a 17-member interagency task force
that is monitoring developments in Europe. Ten subsidiary working
groups are being established, including one on services and trade
that will be concerned with broadcasting and on which the FCC
will be represented. What's more, the concerns of the MPAA,
Turner and others may have sparked a U.S. effort to persuade the
EC to modify the broadcast directive.

The Commerce Department’s International Trade Division two
weeks ago had drafted a position for transmittal to the U.S.
embassies in Brussels and in the EC capitals. It could not be
learned whether the message had been sent, as expected, on April
10, three days before the EC ministers were to take a common
position—although not yet a final one—on the directive. But it
would have asked the U.S. representatives to make it clear to the
host governments that the U.S. wants to consult with EC officials
on aspects of the broadcasting directive that concern the U.S,
government and the entertainment community, aspects that the
message said would ‘‘diminish the ability”” of many American

eniertainmen companies to do business in Europe.

The draft did not not refer only to the proposed minimum quota
for EC programing and to the proposed restrictions on advertising.
It also expressed concern about a proposal that has been under
consideration that would restrict the extent to which copyright
owners would be able to prevent retransmission of their programing
across borders by cable system operators. As it was described by an
EC official, the provision would not deny the copyright owner
remuneration in second countries. But if the owner could not reach
a licensing agreement in the second country, the dispute would be
referred to a performing rights tribunal for resolution. The matter is
of considerable importance to the MPAA members, who make it
clear that copyright law is—as one MPAA official put it—*‘the
bedrock’ of their business.

However, the MPAA members apparently can relax as far as that
issue is concerned, for the time being. An EC official, Matthias
Rueter, last week said that ‘‘the broadcasting directive would not
contain a chapter on copyright.”’ He said the proposed chapter had
gone through several revisions without emerging in a form accept-
able to the council of ministers. **At the moment,”” he said, ‘‘there
is no solution. The matter is on the table for further discussion.”” It
was not to be considered at the meeting on April 13.

o

Some in the U.S.—in the private sector and in government—do not
seem as concerned as the MPAA and Turner, at least regarding the
program quota. They note that the established broadcasting entities in
Europe, most of them government owned, now have program quotas,
if informal ones, that are stiffer than that of a simple majority.
Britain’s BBC and the commercial ITV, for instance, each devotes
about 86% of their time to local material. Yet, American companies
are not complaining about being denied sufficient access. The concern
seems to focus on the emerging privately owned stations and satellite
services. They are seen as having enormdus needs for programing,
which Americans, under the proposed quota, might be denied the
opportunity to fill completely.

Americans like Steven T. Koltai, Wamer Brothers vice president
for strategic planning, view the quota issue as ‘‘the hottest topic.” But
he also sees the European need for programing as operating in favor
of lax or nonexistent enforcement of the quota. *‘Neither we nor the
Europeans have enough programing to fill all the channels,”” said
Koltai. American programers, he feels, cannot be denied. And com-
mission officials do not appear to disagree. *‘The regulation is not
waterproof,”’ said one commission official, referring to the **where
practicable’” escape clause. Commission officials say their calcula-
tions indicate Europe will need some 120,000 hours of programing in
the 1990’s. Other estimates are substantially higher.

And while U.S. industry groups and govermnment officials see the
proposed restrictions on advertising as burdensome, and likely to
deny EC stations the revenue they need to buy programing, the
advertising establishment in Europe takes the attitude that things
could have been worse, much worse. Ronald Beatson, director
general of the European Association of Advertising Agencies, said
the association would prefer *‘total deregulation.”’ But the percent-
ages of time that the directive would permit broadcasters to devote
to commercials and the breaks within programs it would allow (see
page 36) are a far cry, he said, from the restrictions some in the
community were seeking several years ago: Broadcasters would
have been required to limit advertising to 10% of the broadcast day
and to air all of their advertising within a block of time that they
would have been obliged to publicize in advance. ‘‘Can you
imagine the appeal of that kind of advertising?’ Beatson asked.

The EAAA sees the EC as outstripping the U.S. and Japan as an
advertising market. Beatson said advertising—in print, television,
radio, movies and outdoor—would grow in the EC by 46.2% from
1988 10 1992, while the rate of growth in the U.S. would be 25.1%
and in Japan, 22.2%. However, more money would still be spent
on advertising in the U.S. in 1992 than in the EC and the six-nation
Free Trade Zone combined. According to the EAAA’s figures,
advertising expenditures in Europe will amount to $51 billion and,
in the U.S., $68 billion.

u}

Simply finding ways of getting around or through the EC quota
may not be the best, certainly not the only, way for U.S. program
producers to deal with Europe 1992. They can follow the trail of
such major American companies as AT&T and General Electric
and buy into EC companies or form joint production ventures with
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them. Some already are. And Herb Granath, president of Capital
Cities/ABC Video Enterprises, says that is *‘the better way to go.”’
Capcities/ABC recently purchased 50% of a German production
house, Telemunchen. **That allows us to do co-productions, using
a foreign company,”’ says Granath. According to EC officials,
such co-productions would be counted against the quota on a pro-
rata basis—that is, 50% of them would be considered European. If
the European percentage was greater than 50%, 100% of the
program would be counted as European.

Capcities/ABC is not the only American mass media company in
Europe. MTV Europe is the product of Viacom International’s joint
venture with Robert Maxwell’s Mirror Group and British Telecom.
CNN, ESPN, Walt Disney, NBC and MTM Enteprises are among
those also in Europe. And HBO and Showtime are exploring the
establishment of European versions of their U.S. cable network
movie channels. The major motion picture studios, of course, have
long had subsidiaries in Europe, primarily for sales purposes. Nor

invested heavily in cable systems in Britain and in cable networks
on the continent. ‘*All of these new cable companies,”’ said Turner
counsel Goldberg, in the memorandum he prepared on Europe
1992, *“will need satellite-delivered programing from U.S. compa-
nies and joint ventures of U.S. and European companies.’’

So Europe’s attractiveness to American companies is evident,
and growing. ‘‘Like everybody else in the distribution business,’’
says Warner Brothers’ Koltai, ‘‘we’re optimistic and excited about
what’s going on in Europe.”” But such enthusiasm is tempered by
the realization that Europe 1992 presents a great unknown. **We
don’t know the implications for our business of the regulations that
may be put in place as a part of Europe 1992,”" he says. Certainly
the broadcasting directive raises questions that will not be answered
for years. (After all, the Communications Act of 1934 continues to
generate controversy and business for lawyers.)

In any case, 500 years after Columbus discovered the New
World in a search for the riches of the Orient, Americans are

does that exhaust the list. A number of American companies have

turning back to the Old, with the same prize in mind ]

Going Hollywood: Foreign companies
look for part in U.S. studios

Worldwide demand for American TV
increases international interest
in ownership of libraries, studios

American TV and film libraries and studios
will pass increasingly into the hands of for-
eign owners, and the majority of U.S. ma-
jors may end up owned by offshore inter-
ests, some Wall Street analysts are
predicting in the wake of a $! billion plan
giving control of MGM/UA to Australian
media firm Qintex.

Expectations of increasing foreign own-
ership in the U.S. entertainment industry—
propelled by growing worldwide demand
for programs in the wake of widespread
deregulation—have peaked following sev-
eral big offshore buy-ins, most recently the
Qintex-MGM/UA deal (BROADCASTING,
April 10), but reaching back to the 1985
half-billion-dollar acquisition of 20th Cen-
tury Fox by Rupert Murdoch’s Australia-
based News Corp.

Hollywood studios considered candidates
for foreign buyers are Columbia Pictures,
with 49% owner Coca-Cola looking to sell
its shares, and MCA, where the age of
Chairman Lew Wasserman (75 in May)
raises questions for some about long-term
leadership. Other, smaller producers are
also said to be on foreign buyers’ lists,

Meanwhile, the number of potential off-
shore buyers continues to swell, with as
many as two dozen European and Japanese
companies on the prowl, according to CL
Global Partners Senior Vice President Wil-
liam Moses.

Among them, say analysts, are such in-
ternational players as West Germany's Ber-
telsmann and Leo Kirch Group; Silvio Ber-
lusconi’s Fininvest of Italy; France’s Canal
Plus, Bouygues, Compagnie General des
Eaux and Societe Lyonnaise des Eaux; the
Dutch Philips; Britain’s Maxwell Commu-
nications, and Japanese firms Sony, Pio-
neer, Yomiuri Shinbum and Fuji Sanki.

Offshore buyers already active in the
U.S. program market on a smaller, but per-
haps no less significant, scale include Brit-
ish broadcaster Television South with 10%
French partner Canal Plus, which last sum-

mer bought M'I'M for $320 million, and
Italian financier Giancarlo Parretti, who
through French studio Pathe bought Cannon
and has made unsuccessful attempts to buy
both New World (see story, page 63) and
De Laurentiis Entertainment Group.

The list of foreign acquisitions also in-
cludes the Australian firm Westfield (Net-
work Ten) and its $34.5 million purchase
earlier this month of a 24.4% stake in Bar-
ris Industries and the French L'Oreal’s $30
million-plus buy of Filmation from Group
W earlier this year.

British broadcaster Central TV has also
recently set up a new U.S.-based animation
firm, Zodiac, and continues to search for a
$40 million-$100 million U.S. production
acquisition, while fellow British broadcast-
ers Thames TV has put out the notice it is
looking for U.S. studio facilities, Granada
TV is hunting for library deals, and even
the noncommercial BBC has said it is on
the lookout for U.S. library acquisitions to
complement its vast store of dramas and
documentaries.

“All the movie studios are going to be

bought,” according to First Boston Direc-
tor of Equity Research Rich MacDonald.
**All of them are vulnerable, with low debt,
a single class of stock, and none held by a
single company or individual, except for
Columbia.”’
Mermill Lynch, pointed out that foreign buy-
ers ‘‘have looked at all companies®’ in their
search for libraries and production capacity,
and as buyers carry certain advantages over
domestic bidders (i.e., the lower cost of
capital for the Japanese and more lenient
accounting rules for the Europeans).

The large independents may also be in-
creasingly attractive targets for foreign buy-
ers, noted CL Global’s Moses. *‘If a buyer
doesn’t have $6 billion to buy MCA, it can
look at a New Line or Vestron,”’ he said,
adding that foreign interests had already
expressed interest in Vestron.

Observers do not overrule the possibility
of domestic buyouts of studios, but most
acknowledge it is less likely because of
regulations restricting what some see as a
regulations restricting what some see as a
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key partnership, that between studios and
the major networks

J.B. Holston III, vice president-general
manager of NBC’s new international unit,
said his company is ‘‘dismayed that the
[financial interest and syndication] rules are
resulting in the third largest export industry
going to largely foreign ownership. We
think that’s happening because the logical
partners can’t get together. In a year, we
will look back and regret that three or four
or five of the majors will be owned by
foreigners [and that] it will substantially
strengthen them.”’

Despite its concern about foreign buyers,
NBC has its own tie-up with the soon-to-be
foreign owners of MGM/UA. The network
has a 15% option on Qintex, whose Seven
Network in Australia is an NBC affiliate.

Foreign ownership is not universally con-
sidered a negative. In fact, many on Wall
Street see it as a much needed injection of
fresh capital into the industry. MacDonald
said foreign ownership was *‘probably net
positive because of new cash flow, new
owners and new markets.”’

Moses agreed that even with foreign
ownership, there will not be ‘‘tinkering
with the internal creative process. The rea-
son American product sells is because it’s
American.”’

Even if off-shore companies do buy more
U.S. studios and libraries, no short-term
boon may be in the offing. Rather, most see
such foreign acquisitions as strategic invest-
ments, not designed for a rapid return on
investment as much as to realize the long-
term value of American libraries and pro-
duction capacity as world program demand
continues to grow.

Robert Wiley, vice president and enter-
tainment analyst for Wall Street firm Fur-
man, Selz, said foreign investors believe
program libraries outside the U.S. are not
deep enough to fulfill the growing demand
and must be supplemented by U.S. program
capacity, whose value he said can only ap-
preciate with the passage of time.

Responsible in large part for programs’
increasing value, argued Wiley, will be the
development of television advertising in
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Europe and elsewhere, which will help
place a higher value on the shows supplied
to growing commercial services.

But Vogel was less sanguine about ad-
vertising’s near-term potential. While he
agreed foreign buyers would experience
plenty of growth over a 10-to-20-year peri-
od, Vogel said talk about an overseas ex-
plosion in demand is ‘‘misleading.”

**The problem is people on Wall Street
re underestimating the amount of time for

advertising [growth] to take place in Eu-
rope,”” argued Vogel.

Vogel, who believes a large part of the
near-term program sales business, possibly
as much as half, has already been done with
England and Western Europe, also noted
that the new European outlets’ need in the
next few years for American product will
eventually be eased as Europe expands its
own production capacity by the early-to-
mid 1990°s.

First Boston’s media analyst MacDonald
argued, however, that there is a way for
foreign buyers to more quickly realize the
value of their newly acquired Hollywood
libraries without waiting for longer-term
advertising growth.

**The real implication is the coming erup-
tion in pay-TV worldwide,”” he said. “'It’s
the same model as in the U.S..”" he said,
with Home Box Office leading the expansion
of cable’s ad-supported services. O

US, UK companies take aim at European barter

MGM/UA, Taffner and ABC join
Thames, Central and Yorkshire
to back London-based effort

Three American companies and three Brit-
ish companies unveiled plans last week to
form a consortium to develop and sell bar-
ter advertising-supported programing to the
European market (‘‘In Brief,”” April 10).

The new venture, Advertiser Supported
Alliance for Programing (ASAP), com-
prises MGM/UA, D.L. Taffner Ltd. and
ABC on the American side, and Central
Television Enterprises, Thames Television
International and Yorkshire Television In-
ternational on the British side. The an-
nouncement of ASAP was made Wednes-
day, April 12, at a live satellite press
conference held simultaneously in Los An-
geles, New York and London.

According to Philip Jones. managing di-
rector, Central Television Enterprises, "‘the
consortium will be located in London and a
managing director of ASAP will be named
later.”” Stating that '‘programing is what
ASAP is all about,”” Jones said, “‘it [pro-
graming] is all there, and lots of it. We
have enough to program countless channels
over a countless number of years.”

Together, the group’s programing covers
all types of television fare, including sit-
coms, hour-long dramas, mini-series, game
shows, animation and documentaries as
well as sports and news shows. ‘‘Because
of the mix of programing that we have
available to us, we have the opportunity to
go into all dayparts,”” said Jones, adding:
**No single company has the programing to
carry that kind of weight.”

ABC brings such series as Nighiline,
Moonlighting and Wide World of Sports as
well as such longer-form product as the
mini-series Amerika and the made-for-TV
movie, Baby M. MGM/UA, in addition to
its film library, brings thirtysomething, In
the Heat of the Night and the upcoming
Poltergeist: The Series. D.L. Taffner will
add Three’s Company and Too Close for
Comfort, among others, as well as its ani-
mated library.

The British companies bring such series
as Spitting Image and Voyager from Central
Television, and The World at War and Ben-
ny Hill from Thames Television Interna-
tional.

Not entirely ruling out the possibility,
John Healy, president, ABC Distribution
Company, said ABC’s participation in the
consortium may include some programing
from ESPN in the future.

Also, with the impending MGM-Qintex

merger (BROADCASTING, April 10), Nor-
man Horowitz, president, MGM/UA, said
that **Qintex will be brought into the ven-
ture as a member of the MGM/UA group,
as well as Qintex’s Channel Seven in Aus-
tralia.”’

“*There is no doubt that this development
will grow, it’s just a matter of when,”” said
Norman Horowitz, president, MGM/UA.
**We are positioning ourselves in the
changing marketplace by preparing for the
future rather than having the future bite us
in the butt,”” he said.

Horowitz cited four factors that indicate
the European market is ready for this type
of international programing consortium:
‘*advancements in satellite technology; a
desire, from the European community for
more programing; deregulation of the
broadcast industry in Europe, resulting in
privatization and a greater number of televi-
sion outlets, and the move toward a more
unified European market.”’

Remarking on the venture, Tim Duncan,
executive director, Advertiser Syndicated
Television Association, said: “*The only

thing that anyone knows for sure is that it is
a concept waiting to happen, it is only a
question of when.”” He added: **The loos-
ening of the reins [through deregulation] in
each country means an increase in the cost
of programing due to the growing number
of outlets available. Barter is a mechanism
that helps fray the cost of programing.”

Duncan cautioned that although the *‘tar-
iffs are being relaxed, you're not going to
do away with...years of European territori-
alism.”’

The pricing for the ad time in each coun-
try will be set according to what the **stan-
dards are for buying advertising time in that
country,”” said Jones. In addition, Jones
said that the practice of offering advertiser
guarantees will be determined by the stan-
dard practice in each country.

Responding to whether additional com-
panies will be added to the joint venture,
Don Taffner. president, D.L. Taffner, said:
““If others want to join us, they’ll have to
talk to all six of us, and if they want to go
into competition with us, we’re at least a
day ahead of them.” o

TV’s top programs play the Palais

Buyers and sellers from around
the world will gather in Cannes
for 26th annual MIP-TV marketplace

Amid a swirl of global mega-mergers, Hol-
lywood studio buyouts and new worldwide
broadcast alliances, some 7,000 interna-
tional media and entertainment executives
will gather at the eye of the storm this week
for the 26th annual Marche International
Des Programmes de Television, or MIP-TV
international TV program market, in the
Palais des Festivals at the French Rivieria
resort town of Cannes.

Still the largest of the international pro-
gram fairs, the April 21-26 event will bring
together representatives from 1,500 compa-
nies and 87 countries. Of 350 exhibitors,
nearly 100 are U.S. companies.

And if the bringing together of those
executives in booth and hallway is not suf-

ficient to instigate discussion about the rap-
id changes in the international TV market,
the show organizers have planned a two-
part conference Sunday moming, April 23,
on the future of program production, distri-
bution and acquisition.

Panelists Bob Cooper of HBO, Mel Har-
ris of Paramount Television, lan Holmes of
Reg Grundy, Alan Howden of BBC-TV,
Marialina Marcucci of Super Channel and
Jan Steinman of Scansat will be discussing
the potential for pan-European programing
and advertising, the role of non-European
programs, European broadcasters™ copro-
duction and production plans and the im-
pact on U.S. production of The European
Community’s 1992 unification.

On the exhibit floor, the U.S. majors and
large independents will be well represented,
with MCA TV, Paramount and Warner
Bros. International, Worldvision, Qintex
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Entertainment (soon to own MGM/UA),
Vestron, Viacom, Reeves, Republic Pic-
tures and New World.

Columbia Pictures International TV will
have new half-hour comedies, including the
CBS Live-in, The Famous Teddy 7 (for
which it has a CBS series commitment) and
a network pilot with Max Headroom star
Matt Frewer, along with a dozen-and-a-half
other network pilots and two two-hour dra-
mas, Murder In Paradise and Murder
Takes All: Mike Hammer in Las Vegas.

Mini-major Orion will have the Academy
Award-winning documentary ‘‘Hotel Ter-
minus: The Life and Times of Klaus Bar-
bie,”’ the four-hour HBO mini-series Glo-
ry! Glory! and the three-hour CBS movie
Pancho Barnes.

The U.S. networks will be on hand as
well. NBC International, the company’s
newly consolidated sales and international
development unit, will satellite in NBC’s
new cable consumer and business news ser-
vice, CNBC, for potential overseas re-
broadcast deals, and will also be selling the
new NBC-produced half-hour daytime dra-
ma Generations. ABC Distribution will
have its TV-movies Ladykillers and Mil-
lion Dollar Hijack and the hour magazine
Globe-TV, and CBS Broadcast International
will be representing five new products from
its agreement earlier this year with the Eu-
ropean Coproduction Association.

The American presence will be felt as
well with a growing group from the U.S.
cable world. Among the two dozen compa-
nies represented either in exhibits or as buy-
ers are HBO, Showtime/The Movie Chan-
nel, USA Network, The Disney Channel,
MTYV, Turner Broadcasting, Arts & Enter-
tainment, Christian Broadcasting Network,
Lifetime, The Learning Channel, Sports
Channel, Bravo, Think Entertainment,
ESPN and CNN International.

The Discovery Channel will be at MIP
touting the April launch of its Europe ser-
vice to cable operations in the UK and
Scandinavia. Nickelodeon will also be at
the show, in part exploring the possibility
of establishing channel blocks under the
Nickelodeon name with overseas broadcast
and cable services, as well as seeking new
format deals for its shows (Donuble Dare is
already formatted in Great Britain, Canada,
and Holland, and the channel also has a
format deal for its Finders Keepers in Brit-
ain, now under consideration for a series on
the UK's ITV network).

Another industry segment with ever-
growing representation at the show is ad
agencies, with this year's crop including
McCann-Erickson, D" Arcy Masius Benton
& Bowles, BBDO, Leo Bumnett, Dentsu
New York, Foote Cone & Belding and
Young & Rubicam,

Lintas Worldwide, which earlier this
year cut a deal with King World on over-
seas format deals of its top-rated syndicated
game shows Wheel of Fortune and Jeopar-
dy!, will be at the show, as will King
World’s new international head Fred Co-
hen, on the lookout for projects for the
company’s new ad-supported TV movie
production operation and new program for-
mats for the company’s program research
and development station network.

Among other exhibitors will be Turner,

offering the two-hour Gore Vidal’s Billy the
Kid; King Features will be on hand with TV
movies Sex Tapes Scandal, Deadly Silence
and Women of Brewster Place with Oprah
Winfrey, and Henson International, with
The Jim Henson Hour, the NBC series be-
ginning this month, and the pilot of the
half-hour series Ghost of Faffner Hall, pre-
sold to Home Box Office.

Saban International will be at MIP with
its four-hour mini-series Phantom of the
Opera, currently in preproduction for NBC,
and also will be representing new DIC En-
terprises animated product such as half-
hour animated series Hey Vern, It's Er-
nest!, Woofer and Zoomer. The company is
also representing half-hour spoof Ojffshore
TV, two new one-hour specials and three
two-hour live event specials.

World Events will launch international
sales of the half-hour animated series Den-
ver, The Last Dinosaur, and will demon-
strate its Veil interactive video technology,
already licensed in France for its Saber Rid-
er on TF1. The company will also preview
Vytor, The Starfire Champion at MIP.

Fries Entertainment will have its new
Fries Frame VI film package and the music-
variety series The New Generation; ITC
will be at the show with new product in-

cluding the six-hour miniseries A Danger-
ous Life and the CBS-TV movie Throw-
away Wives, and Triangle Entertainment
will have two-hour specials The Look of the
Year and The 1989 Mother-Daughter Inter-
national Pageant.

On hand will be Fremantle, which just
opened the company’s fourth overseas of-
fice, in Madrid, and the NBA.

Among the more than half-dozen Ameri-
can companies exhibiting for the first time
at MIP will be TransWorld Entertainment’s
international  distribution arm Emerald
Films International, with a 200-title film
library, and the World Wrestling Federa-
tion.

UK-based producers making news will
be Consolidated, which is highlighting its
$22 million co-production deal with Italy's
RAI for two mini-series, the eight-hour The
Nightmare Years and the four-hour Michel-
angelo: A Season of Giants, both to air on
Turner Network TV and RAI 1.

Telso International has The Heroes, a
four-hour mini-series co-production with
Australia’s Network Ten, as well as its Re-
teitalia co-production The Endless Games,
and Granada TV will also be represented,
as will first-time UK exhibitors ITN and the
ITV film purchase group. a

Rudman questions
Brazilian Worldnet
satellite contract

During hearing, senator asks why
foreign government was named
instead of PanAmSat

Senator Warren Rudman (R-N.H.), ranking
minority member of a Senate appropriations
subcommittee considering the U.S. Infor-
mation Agency budget, last week raised
critical questions regarding the agency’s
controversial Worldnet system. But unlike
Senate Foreign Relations Committee Chair-
man Claiborne Pell (D-R.1.), Rudman was
not concerned about the programing. Rath-
er, he was concerned about the agency’s
decision to award a sole-source contract to
Brazil’s government-owned Embratel to act
as the network manager for Worldnet in
Latin America.

Not only did Rudman say the U.S. has
had trade problems with Brazil; he appeared
to feel the agency had not been fair to
the U.S’s PanAmSat, the only separate sat-
ellite system thus far authorized to compete
with the International Telecommunications
Satellite Organization.

**Why give a contract on a sole-source
basis to a company owned by the govern-
ment of Brazil?”” Rudman asked the
USIA’s acting director. Marvin Stone, dur-
ing a hearing on the agency’s request for
$949.2 million for 1990. **Why not encour-
age the private sector, including U.S. tele-
communications companies?” He made it
clear he was thinking of PanAmSat, which
is authorized to provide service to Latin
America as well as to Europe.

The agency’s acting director of television
services, Bill Eames, said ‘‘exceptional cir-
cumstances’” were involved. Essentially,
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USIA contract officers and technical people
decided that PAS, on the basis of informa-
tion it had submitted, ¢ould not provide the
desired service. Eames said the officials
concluded that PAS service did not meet
the agency’s technical specifications and
that PAS’s satellite footprint did not pro-
vide the desired coverage. So Embratel’s
sole-source contract was continued.

Embratel had been granted a contract in
1986 to operate as network manager for one
hour a day of service, five days a week.
When the decision was made in 1988 1o
expand the service to 24 hours, the USIA
contract officers decided the original contract
could be extended and a new one was not
needed. However, when PAS objected to
being denied an opportunity to bid, Eames
said later, it was invited to provide informa-
tion on the service that it could provide.

Fred Landman, PAS president, dis-
missed USIA's reasons for refusing to ac-
cept a bid as *‘lame, a bunch of bull, a
sham.” The most serious complaint USIA
expressed, he said, was that U.S. missions
in Latin America would have to repoint 33
antennas. ‘‘People do that in their back-
yards all the time,”” Landman said.

As network manager, Embratel uplinks
the Worldnet signal to an Intelsat transpon-
der for relay to receive-only dishes through-
out Latin America, negotiates the waivers
of downlink fees Worldnet regularly ob-
tains worldwide, and uses its own satellite
to deliver the Worldnet signal to areas of
Brazil.

The Embratel contract will cost the USIA
$2,020,000 in 1990.

Rudman indicated he was not dropping
the issue. '*“The USIA should be very care-
ful,” he said. **This raises tough issues.
Political people in Congress are concerned
about telecommunications matters. We will
follow up.”” Stone promised to provide
more detailed information. O



For us at WWOR-TYV, awards signify more than an acknowl-
edgement of excellence by our colleagues. Awards are tangible
evidence that the course we have chosen is the right one.

These five Emmy Awards, the prestigious Columbia-duPont
Award for Broadcast Journalism, and the Iris Award
for “Joe Clark: The Myth and the Man” herald the spirit of




creativity and commitment at W WOR-TV.
It is especially gratifying that several of these awards are in
recognition of our A+ FOR KIDS station project.
We're proud of all the people who have worked so
tirelessly. It is their effort that has gotten us here and
will take us even further.

WWOR-TV

AN MCA BROADCASTING COMPANY

Work 1n
progress.
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Ebersol is named NBC

He replaces Arthur Watson, who, until
he retires next year, will be
responsible for bidding on
major sports telecast rights

NBC Sports will have a new president,
etfective May 1. when Dick Ebersol re-
places Arthur Watson, who in turn will take
the title of NBC executive vice president.
The 41-year old Ebersol currently heads an
independent production company responsi-
ble for several of the network’s late-night
programs. although his start in television
was in sports at ABC.

For the next year, until he retires, Wat-
son will be primarily responsible for bid-
ding on several major sports telecast rights,
including the 1994 winter Olympics. the
Nationa] Football League, the National
Basketball Association. and both college
football and basketball.

Asked about the challenges in negotiat-
ing telecast rights. Watson said, *‘They’ll
all be difficult because of baseball's recent
contract and how different it was. What
they got raises the expectations of rights
holders. rightly or wrongly.”” Watson will

PRESENTS 2 HOURS OF

S0LING

rromtHe K1 @OPEEZ cowvenion centen
IN SAN DIEGO

» Taped delay of only 12 hours

« 48 avails -all for your use!

« 95 minutes of the best action!

« No late or early finishes

* 90% pure men - farget 25 - 54

= Strong HUT levels against all programming

{10808 iy,

SAN DIEGO

ANNOUNCERS:
Al Bernstein - ESPN's great Color Commentator
Phil Stone - ESPN and former NBC Play-by-play Announcer

RUN THIS SHOW FOR AS LITTLE AS:

$100° (casLe) 1 $300° 8ROADCAST)
NO MORE THAN $300 NO MORE THAN $600
*1 show per month.

SATELLITE DEMO:
(Do not air without prior authorization)
Friday, April 21,
11:20 a.m. (Pacific) to 1:05 p.m. (Pacific)
o SATELLITE: Westar IV « TRANSPONDER: 6 Oirect
o DOWNLINK FREQUENCY: 3820 ¢ CHANNEL: 11
o TRANSMISSION SITE: Bonnevilie. San Diego, CA
» MASTER CONTROL: {619) 569-9491

619-277-8050
5797 Chesapeake Ct. #F
San Diego, CA 92123

CONTACT:

CENTERAZONE CONMINC aTIONS

also spend the next year helping Ebersol
make the transition: **The nice part of this
arrangement is that it gives me time to fill

»

Dick in on past history,”” Watson said.

Ebersol said it was only in recent weeks
that he had been approached about Wat-
son’s job. He currently owns No Sleep Pro-
ductions. which is responsible for Saturday
Night's Main Event, Friday Night Videos
and Later with Bob Costas.

Watson said he was proud that during his
10 years as president of the sports division,
it was profitable in all but one year, and that
it managed to end ABC’s “‘stranglehold”’
on the Olympics, adding: ‘*Maybe the most
important thing to me is watching younger

Sports president

Watson

people develop into major talents, giving us
an on-air look I am proud of.”

Ebersol started at ABC Sports in 1967 as
a television researcher for the winter and
summer Olympic games. Four years later
he became an executive assistant to then-
ABC Sports President Roone Arledge and
later was director of sports program devel-
opment for ABC Sports as well as produc-
er. In 1974 he joined NBC as director of
weekend late night programing and is partly
responsible for developing Saturday Night
Live. He became head of NBC’s Event Spe-
cials. Variety and Comedy Departments in
1977 and from 1981 to 1985 was executive
producer of Saturday Night Live. a

ABC Entertainment begins
testing ‘Day’s End’

Program is described as ‘busy
person’s digest of the day in TV’

Day’s End, ABC Entertainment’s live. late-
night entry that began testing on individual
affiliate stations March 6, will continue its
test run in 20 markets through the end of
May. The program. hosted by Good Morn-
ing. Americe weatherman Spencer Chris-
tian and comedian/talk show personality
Ross Shafer, will become a network offer-
ing in June ‘‘providing all the signals are
there,’” said Squire Rushnell, vice presi-
dent, late night and children’s television.

‘I think this is the first time a network
show in any daypart has been tested this
way."”" Rushnell told BROADCASTING. *‘The
original premise was to select key markets
that would become our partners in this evo-
lution. After the original seven, we had
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another 13 come on board because they
wanted to.”” Day’s End is now seen in 20
markets nationwide, including six of the top
10: Los Angeles (added last week), Chica-
go. San Francisco, Boston, Dallas and
Houston.

*We can add more markets,’’ Rushnell
said, “*and are certainly open to doing that,
although T would guess that most stations
not on board before May are not likely to
mess around with anything they're doing
during sweeps.’’ Rushnell added that the
show is not being seen in New York *‘quite
by design; you don’t go to Broadway until
you get the barnacles off.”"

Using as a benchmark how stations were
doing in the same time period during the
February sweeps. Nielsen numbers from
March 6-31 show Day’s End making steady
progress in Chicago (from 3/10 in its first



week to 4/14 at the end of the month,
versus a 5/15 during the February sweeps);
slightly ahead in San Francisco (2/i2 for
the week of March 27-31, compared to 2/11
during the February sweeps); and behind by
one ratings point in Boston, Dallas and
Houston.

Rushnell had been developing ideas for
late mght programing for the past year and
decided on the concept for Erd just before
the affiliates” meeting last June. ABC re-
search indicated that what people were
secking in late night programing was simi-
lar to responses regarding Good Morning,
America. However, fewer than 20% of the
women who watch Nightlinie have seen
some part of GMA. said Rushnell, while
among men, the figure is under 10%.

**With this new information on nondupli-
cated audiences.’” Rushnell said, *‘[ started
thinking in terms of going much broader
than GMA. and taking everything available
fo us from all ot television.

"*The premise is; It Nightline is the front
page of a newspaper, Day’s End is the rest
of it. all the intercsting featurcs and so
forth.” Intended to follow Nightline in a
network situation, Enrd should be *‘a busy
person’s digest of the day in television;
focused, relaxing, entertaining, and uplift-
ing.”" said Rushnell, but *‘not heavy. Most
people have already seen the 11 o’clock
news and Nightline "

Rushnell labels this show ‘“‘unique’” for
several reasons. During the testing period.
ABC is giving the program 1o stations with
all the commercial positions, ‘‘so the only
way we will receive any revenue back 15 1f

and when we go to full network,”” he said.
Rushnell also considers the participating af-
filiates his ‘‘allies,”” calling a number of
them on a daily basis and soliciting advice
and opinions from station executives,
which he considers ‘‘integral™ to develop-
ment of the show.

I said we'd be glad to be involved if
Squire was willing to have the test markets
truly be a test,”” said Patrick Scott, general
manager, KOMO-TV Sealtle, one of the orig-
inul stations to test End, *‘and it’s truly
been a partnership, which is what we think
atfiliate/network relationships should be.”
Scott said that the program, which airs after
Nightline four days a week in Seattle, is
performing slightly below the time period
average, although on April Il it beat The
Pat Sajak Show, ‘*which has been on a
downward trend.”

Day's End is designed around the chemis-
ry between Christian and Shaler, but room is
also being made for guest contributors or
hosts, and ‘‘*having women in the mix is
something we feel adds a dimension.”” said
Rushnell. The two hosts may be on separate
assignments away from the show occasional-
ly, and **we nced to develop people who can
sit in on those kinds of situations.”

Rushnell said that ABC is *‘committed’” to
the Day’s End concept, and that support has
been coming from Capital Citiess ABC senior
exccutives— *‘Murphy, Burke. Sias. on
down; there is every indication we're in this
thing for the long haul.”’ At the same time,
continuing optimistic signs must be seen to
insure it will secure a network berth. ~"It’s an
evolutionary process,”” said Rushnell. O

Sporting news:
cable services
again in spotlight

Turner announces new network
in Southeast with TC| and ATC;
Z Channel going all sports and
spinning off movies to Bravo

Cuble regional sports services continued in
the news lust week. as Turner Broadcasting
System detailed plans for a regional net-
work in the Southeast, SportsChannel con-
firmed that Z Chunnel’s movies and sports
would be split apart, and NBC President
Robert Wright spoke on the competition
being provided SportsChanncl (now 50%
owned by NBC) by Bill Daniels and Tele-
Communications Inc.

Turner Cable Network Sales President
Terry McGuirk said TBS, TCI and Ameri-
can Television & Communications (the lat-
ter two Turner board members) will set up a
regional sports channel in the Southeast,
tocusing on college sports and other events.
The new untitled service will be separate
from TBS, and may involve ownership by
still other board MSO's when completed.

The network will focus on college sports.
Southeast Conterence football and basket-
ball, some of which already appear on
WTBS(TV) Atlanta, as well as stock car rac-
ing and other events. McGuirk said there
are no plans to bring the Braves or Hawks

A $8,990 Weather Graphics
System-Complete.

The revolutionary new Amiga Weather Graphics.System
fromr Accu-Weather includes:

Accu-Weather delivers a complete line of satellite and
radar images, national, regional and local maps, many
daily features, custom graphics and much more.

The combination of Accu-Weather graphics and this high quality Amiga Weather Graphics System gives you the
best in weather graphics at the lowest cost.

See us at NAB-Hiilton
Booth #7416-7418
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NBC wins penultimate prime time week,

Nieisen a] Net o Show Nielsen a Net o Show
1 233735 A Roseanne 37. 13.724 A  Mr. Belvedere
2. 22.4/38 N Cosby Show 38. 13.7/23 A thirlysomething
3 22.2/36 N Cheers 39. 13521 N Family Ties
4. 21536 N Different World 40. 13.4721 A MacGyver
5. 21334 C 60 Minutes 41. 13.325 N 227
6. 21.2/32 G NCAA Charnpionships 42, 13.2123 N Nightingales
7 20636 N Golden Girls 43, 13.022 A Just the Ten of Us
8 19935 N Emply Nest 44, 13.0025 A Perfect Srangers
9 19733 N LA Law 45, 12.6/20 A Robert Guillaume Show
10. 19329 C Murder. She Wrole 46. 12319 N Day by Day
1. 19.2/30 N Dear John 47. 12121 A China Beach
12. 10.1/28 A ABC Mystery Movie 48. 12.1/19 C Equalizer
13. 18.6/29 A Wonder Years 49, 120/2t C Wiseguy
14. 18.4/31 A Who's the Boss? 50. 12.0/18 F  Married..With Children
15. 18.2/28 A ABC Sunday Movie 51 11.821 C Falcon Crest
16. 182/34 N Hunter 52, 11520 N Magical World of Disney
17 17930 N Unsolved Mysleries 53. 10.9/18 A Coach
18. 17.4/26 N NBC Sunday Movie 54, 10817 C CBS Tuesday Movie
19.  17.126 A Anything But Love 55. 10.7720 C Beauty and the Beast
20. 17.0/26 N In the Heat of the Night 56. 10.0/16 F America's Most Wanted
21. 16.827 N Matlock 57. 10.0/18 N Unsub
22. 16.1/26 N Night Coun 58. 9.3/16 C 48 Hours
23. 159/27 C Knots Landing 59. 9115 C Live-in
24, 15725 N Hogan Family 60. 8.8/16 C CBS Saturday Movie
25. 15325 N ALF 61. 8.6/13 C Heartland
26. 15.1726 A Growing Pains 62. 8516 C Paradise
27. 15.1/28 N Amen 63 8313 C Tour of Duty
28. 15.0/25 A Head of the Class 64. 8.2/14 C Hard Time on Planet Earth
29. 15.0/24 C Jake and the Fatman 65. 8.1/13 A ABC Family Classic
30. 14.6/26 A Full House 66. 8115 A Mission: Impossible
31. 14.6/25 C Dallas 67. 8.014 N Quanlum Leap
32. 14.6/22 N NBC Monday Movie 68. 7.2/14 N Sesame Street: 20-Siill Counting
33 14.2/26 A 20/20 69, 7.513 A Great Circuses of the world
34. 13.924 C CBS Sunday Movie 70. 7.4/13 A Man Called Hawk
35. 13.8/23 N Midnight Caller 7. 6.9/12 F 21 Jump Street
36. 13822 N My Two Dads 72, 6.210 A  Moonlighting

© 1989 Nielsen Media Research. Arbitron

* Nielsen syndicated weekly pockelpiece

CBS takes second

Nielsen [u] Net [a] Show
73. 5.1/9 A Hearibeat
74. 519 F Cops
75. 4.7/7 F  QGarry Shandling Show
76. 418 A Men
77 407 F Beyond Tomorrow
78. 3.8/7 F Reporters
79. 375 F Tracey Ullman Show
B8O 3.1/5 F  Duet

Cassandras *
{(week ending April 2)

Rtg. Show Stns.  Covg.
1 15.0 Wheel of Forlune, syn. 228 99
2 13.0 Jeopardy 208 96
3 108 Cosby Show 197 97
4 10.2 Star Trek 235 97
5 9.0 Natl Geo. On Assignment 137 92
6 8.8 Oprah Winfrey Show 213 99
7 7.2 Entertainment Tonight 161 92
8 7.0 Current Affair 143 89
9 6.8 Wheel of Fortune. wknd. 157 82
10 6.6 Donahue 221 97
11 6.4 Tri-Star Showcase 13 88
12 6.3 Magic |l, special 131 85
13 6.1 Geraido 191 98
14 5.6 People's Court 185 91
15 5.6 Star Search 148 93

The following programs are included. but not ranked:

143 90
245 97

7.5 Wreslling Network
9.2 World Wrestling Fed.

over at the moment. The Atlanta Braves are
seen on WTBS(TV) and are a large part of the
summer programing block. The Hawks are
also on WTBS, sharing time with the NBA,
in addition to being on local broadcast and
on PPV on one cable system. The NBA,
however, will move to TNT once it reaches
30 million homes, which is likely to occur
by next season, since TNT, as of last week,
was in 27 million homes.

Since the service’s territory will include
North and South Carolina, Georgia, Ten-
nessee, Alabama and Mississippi, and pos-
sibly Kentucky and Louisiana, other col-
lege conferences may also be included,
such as the Atlantic Coact Conference.
There are also the NBA Charlotte Hornets,
in their first year in the league, and they do
not have a cable contract. All told, there are
4.4 million cable subscribers in the six core
states.

McGuirk said he was “"not worried about
tonnage”’ for the service, expected to run
initially six hours or so each evening.
Turner hopes to have the service launched
this fall.

Marc Lustgarten, president and chief ex-
ecutive officer, Rainbow Program Enter-

prises, which has purchased the Z Channel,
told a New York chapter of the National
Academy of Television Arts and Sciences
that it would turn Z Channel to an all-sports
service, and place its movies on Rainbow’s
Bravo cultural service. The sports service,
to be renamed SportsChannel Los Angeles,
would serve as SportsChannel America’s
Los Angeles outlet, carrying national and
local sports. Its prime programing is the
NHL and baseball’s California Angels and
Los Angeles Dodgers.

SportsChannel Los Angeles will go head
to head with the Bill Dani¢ls-owned Prime
Ticket regional cable sports network in
southern California. NBC joined Sports-
Channel as 50% owner late last year (the
deal is expected to close soon), but expan-
sion plans will likely be more difficult since
the Daniels group of sports networks has
been strgngthened by the addition of TCI.

NBC President Bob Wright spoke about
the increasing competition in regional
sports last week in Washington. ‘‘Realis-
tically it was never intended by me that by
simply announcing that we were active in
several regions we would automatically
be the premiere service in every region,””

New for NBC'’s Friday

NBC will premiere two new Friday night series this month. Dream Street, an hour-long
drama from Marshall Herskovitz and Edward Zwick, creators of ABC's thirtysomething,
makes its debut Friday, April 21, at 10-11 p.m. The show will repiace Unsub, which
completes its eight-episode run, averaging a 10.1 rating/20 share for six already seen
episodes. Replacing Father Dowling, which is also finishing its trial run, will be The Jim
Henson Hour, at 8-9 p.m. Father Dowling averaged a 13.2/22 over seven episodes. The
two new shows will join Quantum Leap, a science fiction/adventure series that premiered

Friday, March 31, at 9-10 p.m.
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Wright said. That cable operators in large
markets ‘‘are looking for ways to partici-
pate is perfectly reasonable. I think we’ll
have to hold ourselves out as being an
attractive alternative to other options and
to present ourselves to cable operators in
the major markets,”” Wright said, as a
startup vehicle or on the accumulated
strength of the programing. ‘‘There is a
big difference between being a program-
ing company and being a cable compa-
ny,”” he said. ‘*And there is a whole dif-
ferent list of problems and issues. We’ll
just have to try and do our best to entice
people to deal with us as a regional sports
opportunity. There’s going to be competi-
tion. That’s the way the world is.”’

Lustgarten, whose SportsChannel New
York lost the New York Yankees to Madi-
son Square Garden Network, discussed
how programers are *‘jamming’’ the cost of
events down the throats of all subscribers,
forcing them to pay whether they want to or
not. (Cablevision Systems, which owns
SportsChannel, is locked in a dispute with
MSG over carriage of the Yankees on ba-
sic.) If these ftransactions continue, said
Lustgarten, basic cable as it is known today
will disappear.

On the MSG controversy, Lustgarten
again accused the press of missing the
point. *‘“The issue is not in terms of whether
the Yankees should be available to every-
one; all agree on this,’” he said. The issue is
being characterized as the distributor telling
the retailer what to do, and ‘‘this is unheard
of; it’s anti-consumer,’’ he said.

On new launches, Lustgarten said: ‘‘We
will expand sports channels into as many
markets as is ¢conomically feasible.,”” O
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Are Shining In Our Galaxy.
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Hughes Communications’ acquisition of the Westar satellite sys-
tem added three new satellites to our expanding Galaxy system. We're
pleased to welcome a whole new group of customers to the Hughes
Communications family. Customers in broadcast and cable. Cus-
tomers interested in occasional video and audio. Customers looking
for Hughes’ unique combination of innovative technology and superior
service.
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gram Office at 1-800-824-8133 {in California, 213-607-4300).
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CPB skeptical on PBS program czar

Proposed chief programing executive
reduces ‘accountability, insulation’

Momentum toward centralizing national
program decision-making and funding gath-
ered more steam last week, as about 450
noncommercial television executives at-
tended their April 9-11 annual meeting in
San Diego. As 10 of 1] small groups study-
ing centralization vptions reported informal
consensus around the idea of creating a
single national ““chief programing execu-
tive™” or ““programing czar.”” Corporation
for Public Broadcasting President Donald
Ledwig expresses doubts about the appro-
priateness and clticacy of moving CPB Pro-
gram Fund money to PBS.

“There might be a plurality around the
programing czar idea.”” said Corporation
for Public Broadcasting President Donald
Ledwig. who. along with CPB vice presi-
dent, programing, Eugenc Katt. attended
the San Diego gathering. However, Ledwig
said: "CPB sees not a czar, but a small
knighthood with our checkbook. There is
no strong argument for enacting any of
those™" three centralizing options oftered by
theNational Association of Public Televi-
sion Stations National Program Funding
Task Force (BROADCASTING. April 10).

Neither the task force options paper nor
discussion of it at the meeting “have indi-
cated what is wrong with what we have—
why the czar would pick any better pro-
grams™” than have been developed and
funded by the CPB Program Fund. said
Ledwig. “*We continue to ask: "How will
these proposals improve programing?” ™

In response to arguments that program
development and scheduling could be better

Outgoing PBS Chairman Alfred Stern (I) greets
PBS President Bruce Christensen

linked under PBSs roof. Ledwig said: '}
think we cooperate now with the needs and
schedule of the system.'’ While other
broadcast services” audiences are declining.
he said: “"We're holding our own at 101
million viewers a week. From that point of
view, we must be doing something right.™

CPB’s top concern. said Ledwig. is that
CPB would still be responsible for how
public TV spends federal money. even if it
loses its authority to influence how that
money is spent. ““We will sit before the
[House] Appropriations Committee  next
week |April 18]. They hold us accountable.
You have to...tell Congress what we are
doing—{getting] specific. about outreach
programs and underwriting guidelines. for
example. If we simply turn money over to
someone outside CPB whom we might not
be able 1o intluence. then we lose our abili-
ty to be accountable to Congress. We have
to have sufficient authority to carry out our

[legislative] mandate. That was the issue™
last year, when the Senate proposed hand-
ing Program Fund money to the stations
(BROADCASTING. May 30. 1988). “‘and it
remains the issue today.” Ledwig said.

Asked if the proposed program czar
might be outside CPB influence. Ledwig
said: “*When membership groups starl
spending federal dollars. you have a con-
flict.”” He noted that. as a membership or-
ganization. PBS would find itself ‘unswer-
ing both to members and to the federal
government. ‘*Most of these [task force]
proposals reduce either insulation or ac-
countability or both.™

Ledwig also argued that the task force
proposals are incomplete now. addressing
only the CPB Progrum Fund—'‘only 14%
of “all the national programing dollars.
We're doing a broader study of all the na-
tional programing mechanisms. including
the SPC**—the Station Program Coopera-
tive. the major mechanism through which
public TV renews prime time serics. The
stations, which pool their own programing
dollars through the SPC. are. by several
accounts, close to granting PBS new au-
thority to negotiate directly with a producer
on behalf of stations. Whether the program
czar would administer SPC activities re-
mains unclear.

“*We're getting lots of ideas here.”” Led-
wig said of the small group and ““town
meeting”* discussions being held in San
Diego. *We look forward to the final re-
port™ from the task force next fall. he said.
The process at CPB of preparing a report on
national programing due in Congress next
January will end “*in due course,”” perhaps
also in the fall. he said. a

SatelliteaFootprints

Comsat not planning separate system. Communications Satellite
Corp. officials last week denied a “Closed Circuit” report that it is
planning to cperale a separate satellite system over the Atlantic in
comgetition with the International Telecommunications Satellite Or-
ganization. The officials acknowledged that Comsat and other sig-
natories 10 the International Telecommunications Satellite Organiza-
tion are seeking additional satellite capacity needed for video and
other services, including International Business Service ('Closed
Circuit,” April 10). And others in the international telecommunica-
liong community say they have heard that Comsal is interested in
operaling a separate system. However, Bruce Crockett, president
of the Comsat World Systems Division, issued a flat denial. He said,
"Any discussions that signatories have had about additional capac-
ity have been totally in the context of Intelsat oblaining additional
capacity for signatories 1o use. There is no intent for signatories to
cbtain capacity on their own and compete with Intelsat.”

o

Federal tootdragging? Benjamin Griffin, a Washington attorney
whose clients have included GE Americom-HBO co-venture and
Crimson Satellite Associales, charged that the FCC has evaded
tough satellite issues in the 1980's. An example of broader evasive-
ness, he said, was the FCC's denial iast November of Crimson’s
request to operate its Satcom K-3 satellite from a 50-state orbital
postion at a power 15 watts higher than originally authorized.
"The K-3 message.” Griffin told those attending Phillips Publish-
ings’ April 5-7 Satellite VIl conference in Washington, "is that the
FCC is disinciined at the moment 10 address issues criticai to the
industry.” After two-and-a-half years of deliberation over GE's re-

quest to operate K-3 at 60 w, the "FCC delivered what is essentially
a nondecision”—denying the request but failing, he said, to ad-
dress competitors' charges that increasing K-3's power from 45 w
would have caused interference to adjacent birds two degrees
away. Conceding that a direct ruling on the projected interference
"would have tied up the industry for years in litigation,” he charged,
however, that the commission "“has been out of syn¢” since 1983,
when it adopted two-degree spacing between birds in the domestic
fixed satellite service arc.

The FCC, he said, has also been slow 1o act on another interfer-
ence issue of import to all television networks. Despite “industry
agreement” on an automatic transmission identification system
standard (ATIS} to sclve common operator error interference prob-
lems, he said, "we still have no decision on this very important
issue, a total mystery after three years and hundreds of thousands
of dollars” spent by interested parties testing solutions. The FCC,
he said, “needs to be educated on which issues are crucial. It
needs to be willing to work harder and willing to compromise.
Decisions delayed by the FCC are opportunities denied.”

The growth in the number of uplinks for private business video
networks, “from hundreds to thousands,” said GTE Spacenet Vice
President Dan French, means “the interference issue becomes
crucial.” Without adequate operator training, he said, "the reliability
of satellite video will be perceived as low.”

Keynote speaker James Beggs, chairman of Spacehab Inc.,
echoed Griffin's message, "damning the administration not with
faint praise, bul perhaps outright,” for its slowness in appainting
science advisor. There must be "adequate planning and adminis-
tration at the very top” of the federal government, he said.
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CAB conference

Capacity crowd hears optimistic
reports of industry's progress in
last decade and is urged to
increase money for programing

The Cabletelevision Advertising Bureau's
annual convention in New York last week
at the Waldorf-Astoria hotel was bursting at
the seams, with 1,400 attendees attesting to
the continued boom in cable advertising.

The industry has come a long way in this
decade, from $60 million in 1980 to $1.8
biltion this year, fueled by penetration and
viewer increases. But there is more to be
done, speakers at CAB said. One is to plow
more money back into programing, to add
new subscribers and to increase overall
viewership. Operators were told that pro-
motion was key to increasing viewership,
translating into more advertising dollars.
And the industry also received some nuts-
and-bolts advice on accounting, billing and
verification procedures that will make it
easier for advertisers to use cable.

CAB President Bob Alter, in his opening
remarks last Tuesday (April 11}, set the
tone in discussing cable’s place in televi-
sion programing. He referred to a survey
released by the Roper organization (BROAD-
CASTING, April 3), showing that cable fared
better than broadcast TV in many catego-
ries, including better entertainment and
children’s programing and more education-
al, cultural and sports fare. Broadcast sta-
tions received better marks in local and
national news.

“l don’t believe the study denigrates
broadcast television,” said Alter, *‘which
still does an excellent job of providing quality
programing. However, in revealing these
viewer attitudes, it underscores the reason
cable is the primary force in the restructuring
of television. By providing multichannel pro-
graming choices, it has allowed viewers to
take control of their TV sets and become their
own program directors.”’

Said Louis M. Schultz, executive vice
president, director, media services, Lintas:
USA:**As more and more people subscribe
to cable, the perceived distinction between
traditional network fare and cable program-
ing is blurring.”” And even though cable’s
audiences are small, that does not put less
value on them, he said. *‘There may not be
as many viewers,”’ he said, ‘*but the ones
who are there have both eyes open.”

The rapid changes are causing advertisers
to move into the 1990’s *‘with a growing
sense of urgency about the need to develop
creative strategies to insure the effective-
ness of television,”’ Alter said. Those that
will be the most effective, he said, will
understand television’s promotion value
versus other media, the changing econom-
ics of program production, and distribution
and segmentation of viewership.

Munro

Munro says Time-Warner
merger provides strong player
in global market; he outlines
company’s cable plans

Time Inc. Chairman Dick Munro, speaking
at Tuesday’s lunch, touched on the Time-
Warner merger, saying it would be good for
the country and the media and entertain-
ment industries. He cited a list of U.S.
media companies now owned by foreign-
ers, and said the Time-Warner combination
will provide the U.S. with a strong player
in the global communications market. As
for this country, Munro said: “The free
market thrives on competition, and whether
it is cars or clothing or magazines or mov-
ies, when one company turns out better
products, the rest learn to try harder.™

Half of the value in the newly merged
company will be tied up in cable opera-
tions. ‘*We're especially enthusiastic about
basic,”” he said. (Time-Warner will own
42% of Movietime, 17% of BET, plus a
smaller stake in Turner Broadcasting. And
HBO is actively promoting a basic cable
comedy channel.) Munro said: “‘We see
real growth both on the subscriber side and
the advertising side, and we intend to be-
come a major presence in basic."" Without
mentioning the comedy channel by name,
Munro said: **Our goal in basic is to devel-
op a high-quality, well-defined, differenti-
ated service with the audience appeal of
HBO and the channel identification of
CNN.... Given the expertise of HBO, we
feel we're off to a good start.”

At Tuesday's keynote panel, Bob Igiel,
senior vice president, NW Ayer, said: *‘The
cable industry deserves high marks'” in de-
livering programing and audiences to ad-
vertisers. And although “‘cable has lived up
to its promise,”’ said Igiel, it still does not
have most of the audience.

Igiel said advertisers will expect more of
cable in terms of audience and programing.
“It’s important to cable networks to get to
the next plateau,”” he said. *‘lt must be
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promotes cable’s g_rOWth

done with original programing, promoted
well by operators and networks.”

Igiel suggested that advertisers, cable op-
crators and networks ‘‘are uniquely quali-
fied to build assets,”” and he urged pro-
graming partnership among the three. **We
should thoroughly explore it.”

Paramount TV Group President Mel Har-
ris picked up on the need for investing in
original programing, saying ‘‘lack of mon-
¢y can put a ceiling on results. Talent fol-
lows money,”’ Harris said, whose company
owns 50% of the USA Network.

Harris also made the case for more pro-
gram runs and more promotion. Adding
viewers by multiple exposures will help
defray program costs, he said, and fuel
bigger budgets.

United Cable President Fred Vierra said
cable needs to remember it is in ““the retail
entertainment business.”” Although cable
tries to differentiate itself from broadcasters
to gain subscribers, once they are on board,
network and local television stations “‘are
important.”” The networks are a *“vital part
of our options,”’ said Vierra, providing a
valuable stream of second- and third-run
products, in addition to setting the scale on
advertising rates. The networks are valu-
able enough, said Vierra, that if one was
teetering on the brink, the cable industry
might well step in with financial support to
keep it afloat.

Panelists Tom Freston, president and
chief executive officer of MTV Networks,
and Gerald Hogan, president of Turner En-
tertainment Networks, pointed out that
more money for programing does not nec-
essarily translate into better programing.
And Hogan questioned whether cable
should step in and save a failing network,
as Vierra atluded to. Why not let the net-
work fail if there *'is an inherent inefficien-
¢y in that system?'’ asked Hogan.

Sports proponents debate what effect
regional sports networks will have
on reps, agencies and clients

One of the hottest topics in cable of late has
been regional sports networks. How that
proliferation would affect sports advertising
drew a standing-room-only crowd at a CAB
panel. David Martin, vice president, corpo-
rate media, Stroh Brewery Co., laid it on
the line with 10 questions that doubled as
concerns in some cases about the growing
strength of cable sports, and regionals in
particular.

Of chief concern to Martin was how the
banding together of regional sports net-
works to sell advertising will affect reps
and advertisers. ‘*Will there be one or two
national firms trying together to rep sports?
How will it impact national spot?”’ he
asked. He also asked whether clients would
get outpriced on a local basis, or whether




t ey could buy spots in local teams only, or
be forced to take the regional package.

Those concerns were raised in light of
cable regional sports developing into two
camps—the  SportsChannel  operation
owned by Charles Dolan, and the Bill Dan-
iels-Tele-Communications Inc. association,
which is expanding rapidly. Dolan has his
own sales arm to sell time across all seven
networks, which serve some five million
homes. The Daniels group serves nearly
nine million homes and with TCI's partici-
pation, that is expected to jump substantial-
ly. possibly to upward of 20 million homes
across a dozen markets. The Daniels-TCI
group is exploring setting up a rep firm, or
handling it out of house, and has had dis-
cussions with Group W, among others. on
such a venture. Group W owns Home Team
Sports, one of several non-Dolan, non-Dan-
iels-owned sports networks. Those non-
aligned networks, however, have a working
relationship with the Daniels camp and
could likely be added in regional and na-
tional advertising buys.

Martin also wondered about the shift of
sports from broadcast to cable, whether nat-
ural tie-ins, like ABC-ESPN, will occur,
whether regional sports services will create
new programing, and/or drive the cost of
other programing up, whether PPV threat-
ens ad-supported sports networks, whether
clients should buy the rights to smaller-
interest sports and whether the government
will get involved in the migration of sports

Party time. Continental Cablevision
celebrated its 25th anniversary on April
8 with a party for its 12,000 employes at
23 locations across the country. Shown
above from WGBH-TV Boston, where
Continentat originated a 90-minute feed
that linked the 23 sites, are Janet Stew-
art, one of the company's first em-
ployes in its Tiffin, Ohio, system, and
Continental Chairman Amos Hostetter,

from *‘free’’ to cable television.

ESPN President Roger Werner said his-
tory suggests that it may be appropriate for
cable to do regular season coverage of a
sports league from start to finish. (That is
nearly the case with the 1990 baseball sea-
son, where CBS has 12 regular season

games, and L>PN nas more than 130.} ~It
we do our jobs right, if it is priced right,
cable can increase its penetration,”” said
Wemer. The political heat will fall away as
cable reaches those higher penetrations, he
said.

Moderator John Sie, TCI senior vice
president, said the key word is responsibil-
ity. TCI, he said, believes there should be
the same number of games on over-the-air
television on a local basis as on regional
cable.

Stroh®s Martin also sounded an alarm on
the NCAA’s proposal to ban beer advertis-
ing in basketball as part of its next round of
negotiations with the networks. Martin said
advertisers missed a key opportunity to
fight when CBS agreed to a limitation on
beer advertising as part of its present deal.
“*'We think it’s a great pressure on tradition-
al networks,” said Martin. “*The fear is
that with a legally produced product, we’ve
been told we cannot advertise. That is the
torerunner of all kinds of problems.’” Aspi-
rin, automobiles and razor blades fall into
the same category of being dangerous if
abused. “*It’s ludicrous. If we lose this bat-
tle, we lose a serious battle for all of adver-
tising,”” said Martin. He said Stroh's has
been very conscious not to encourage con-
sumption in its advertising, yet the momen-
tum is swinging in favor of the ban. And he
worried that a network such as ABC, which
has lost several major events recently,
t»)vould ante up for the NCAA, despite thc
an

CNBC: ‘Most significant program venture’ for NBC

New consumer business channel,
which launches today, dominates
speech in Washington by NBC chief

NBC President and Chief Executive Officer
Robert Wright told a Washington Cable
Club audience last week that the company’s
Consumer News & Business Channel,
which launches today in 13 million cable
homes, is ‘‘the most significant programing
venture that we’ve ever been involved in,”
save for launch of the network itself, **It's a
very exciting time for NBC.”

Wright touched on NBC's efforts to gain
carriage on cable systems, saying he has
received “‘as pleasant and honest a recep-
tion as 1 could ever expect from the cable
industry.”* (Many large MSQ’s, although
not all, have signed to cary CNBC.)
Wright said he was aware of concerns about
program costs, channel capacity, viewer
needs and unique programing, and ‘‘recog-
nized we were cutting out a pretty small
niche."”

When he was at Cox. Wright said the
company launched both CNN and its even-
tual competitor, Satellite News Channels.
**Qur view is that those kind of services are
the foundation of real value of cable,”™ said
Wright, taking a subtle jab at operators that
will not carry CNBC because they believe it
would compete against other services. ““It’s
not meant to copy them.’” he said, adding,
**There is not enough money to do that.™
Wright took a stab at Time Inc., whose
cable company, American Television &
Communications, has not signed. He said

Time Chairman Dick Munro, in referring to
the grand opportunities the Time-Warner
merger would bring, was quoted as saying
it was a shame the networks did not want 10
do more in program expansion. There is a
“*bizarre aspect’’ to that, Wright pointed
out, since Time, at the same time, is on the
Hill urging that the networks stay regulated.

NBC does not intend to be a cable opera-
tor or theatrical producer, said Wright, but
wants to use its resources to license, devel-
op or purchase programing or fund co-ven-
res for its networks. He said he hoped
NBC would be one of the seven or eight
major networks with primary appeal in
TV's multichannel future and that CNBC
would join the list of secondary channels
with “‘enthusiastic but small viewer™ lev-
els.

In programing news, Wright showed a
videotape showing Mary Alice Williams as
host of a program entitled Media Beat, to
run at 6 p.m. CNBC will carry Business
View weeknights at 6:30-7:30 p.m., to be
repeated at 11 p.m. The business news re-
cap program will be hosted by Dean Shep-
herd and Sue Herera.

CNBC is gaining partial to full rollouts
on MSQ’s that have signed for the service.
Cox Cable and Cablevision Systems will
roll out CNBC in nearly ail their systems
over the next few weeks.

TCI's contract calls for a roll-out of
CNBC before four million homes. TCI's
Northwest division, which serves 960,000
subscribers, plans to roll out CNBC on
most of its systems today and throughout
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May and June. TCI will add CNBC to an
open channel on its Chicago system. In
Pittsburgh and surrounding suburbs, TCI
will drop VH-1 in favor of CNBC. a move
atfecting 300.000 subscribers.

Comcast will be carrying out CNBC in
Philadelphia, Baltimore and southeast
Michigan, to reach the 25% level for char-
ter affiliation, or just under 400,000 sub-
scribers. Comcast said it would be placing
CNBC in some open channels, but switch-
ing it with other services in other areas.

TCI and Comcast now own Storer, but
carriage on Storer systems probably will not
be determined until a Storer programing
committee meets with Storer management.
Storer is channel tight, said Comcast, but
some systems may be carrying CNBC to-
day.

Cablevision Industries, which serves
900.000 subscribers, also signed a charter
affiliation agreement, but said it would car-

ry CNBC to 600.000 of its subscribers.
Mike Egan, vice president, programing,

said CNBC would be replacing Tempo,
some broadcast duplicates, some bulletin
board channels and FNN on its systems. He
said the FNN drop was ‘‘not significant,”
and numbered less than 50,000 subscribers.

A number of top MSQ’s, including ATC,
Warner Cable, Continental, Times Mirror,
Sammons, Century, Viacom and Paragon
have not signed for CNBC. A deal with
Continental appeared close last week,
CNBC said, and it also said it was talking
with Viacom. But it appears coverage from
the Time-Warner cable companies will not
be coming anytime soon, CNBC said. O



FCC takes action to close AM-FM fiaélity gap

Commission votes to require AM'’s
to follow NRSC-2 RF emission standard

The FCC moved last week 1o curtail inter-
ference in the AM band in the hope of
encouraging the production of wideband
AM radios and narrowing the fidelity gap
between AM and FM that has been partly
responsible for the decline of AM over the
past two decades.

The agency voted unanimously at last
Wednesday's (April 12) open meeting to
require AM stations to adhere to the indus-
try-developed NRSC-2 RF emission stan-
dard starting June 30, 1990.

As a transitional measure, the FCC ruled
that stations implementing the NRSC-1 au-
dio processing standard will be presumed to
be in compliance with the NRSC-2 standard
until June 30, 1994. After that, it said,
stations must meet the NRSC-2 standard.

*I hope that AM licensees will move
quickly to comply with the new standard
and that receiver manufacturers will get the
message and give consumers the option of
buying high-quality AM receivers,” said
FCC Commissioner Patricia Diaz Dennis in
a prepared statement.

At the request of Commiissioners Dennis
and James Quello, the agency deferred ac-
tion on an unrelated proposal in the same
rulemaking to permit AM stations to in-
crease power and to accept interference in
the resulting new coverage area. Most
broadcasters had opposed the idea, arguing
that it would have an overall deleterious
effect on AM service.

NRSC-1 and NRSC-2 were developed by
the National Radio Systems Committee, a
group of broadcasters and receiver manu-
facturers. Both are aimed at cutting back on
second adjacent channel interference
among AM stations, which has caused re-
ceiver manufacturers to gradually narrow
the frequency response or fidelity of AM
radio. The poor fidelity of today's narrow-
band AM radio has contributed to the loss
of the music-listening public to FM.

The NRSC-1 standard limits the boosting
of the high frequencies in audio and limits
the bandwidith of audio to 10 khz prior to
modulation and transmission. The NRSC-2
standard limits the emissions during trans-
mission. Each tackles the same problem—
the former by controlling the transmission
input, the latter by controlling the output.

Even if implementation of the standard
cleans up second adjacent channel interfer-
ence as promised, the wideband AM radios
will not necessarily follow. Eb Tingley,
consumer electronics consultant to the Elec-
tronics Industries Association, said whether
io manutacture wideband radios is as much
a marketing question as a technical one.

But broadcasters are hopeful. Charles
Morgan, vice president, engineering, Sus-

But broadcasters are hopeful. Charles
Morgan, vice president, engineering, Sus-
quehanna Broadcasting, the licensee of sev-
en AM’s, and former chairman of the
NRSC. said the receiver manufacturers
have said that if the FCC makes the NRSC
mandatory, they will build wideband radi-

*“That’s what they ought to do.”” he
said. ‘“There is no reason for delay.”

Morgan said the wideband radios are al-
ready on the drawing board. By 1990, he
said, such radios **will be in the market and
in cars where they count.”

Once the standards are widely imple-
mented, Morgan said, the wideband radios
will produce ‘‘good quality AM that is dif-
ficult for the average listener to distinguish
from FM.""

Dick Kennedy, a design engineer for
Delco Electronics, the General Motors sub-
sidiary that makes radios for GM cars and
trucks, said the standards would allow and
increase fidelity from 3 khz to 6 khz.
““That’s a radical step, but it still doesn’t
sound like FM,” he said.

Kennedy had no comment on Delco’s
plans for wideband radio production.

The National Association of Broadcast-
ers’ enthusiasm for the FCC action was
tempered by its disappointment that the
FCC decided to adopt the NRSC-2 rather
than NRSC-1. which it had argued was
easier to implement and more effective than
NRSC-2.

*Although we are disappointed that the
FCC did not adopt...NRSC-1, the FCC’s
adoption today of NRSC-2...is certainly an-
other step forward in improving the quality
of AM radio,”” said Jeff Baumann, NAB
executive vice president and general coun-
sel, in a prepared statement. “‘In addition,
the FCC’s decision to presume compliance
with NRSC-2 emission limitations for sta-

tions employing NRSC-i...will certainly
serve as an incentive for stations to utilize
NRSC-1."

The NRSC issued NRSC-1 as a voluntary
standard in January 1987, but the NAB
later asked the FCC to make it a federally
mandated one. According to NAB, about
1,000 broadcasters (about 20%) have im-
plemented NRSC voluntarily.

Broadcasters prefer NRSC-1 to NRSC-2
because it accomplishes the same thing at
far less cost. To monitor emissions to in-
sure they are in compliance with NRSC-2,
broadcasters would have to buy e¢ither a
spectrum analyzer, which cost up to
$20,000, or a specially designed **splatter”’
monitor. Delta Electronics is marketing a
splatter monitor for $1.800.

By contrast, the Society of Broadcast
Engineers, in its comments to the FCC,
estimated that it costs between 5400 and
5700 to buy and install the gear for NRSC-

"The FCC cited three reasons for its deci-
sion to go with NRSC-2 over NRSC-1: 1)
used alone, NRSC-1 *“will not be effective
in alleviating interference produced by
overmodulation or transmission system
anomalies'”; 2) the NRSC-1 adjustments
**can be readily circumvented or abused by
adjustments made 1o other audio processing

equipment,”” and 3) NRSC-1 restricts “'the
flexibility™" of broadcasters in audio pro-
cessing.

According to Felker, a proposal tabled at
the request of Dennis and Quello would
have allowed AM broadcasters to increase
power and accept interference '‘at the
fringes of their new coverage areas™' as
long as they did not cause interference to
other stations.

On March 23, Felker said the FCC. by a
2-1 vote (Quello dissenting) on circulation,

EVEW!TNESS NEWS

News simulcast Beglnlng May 1 a network of eight radio stations in North and South
Carolina will simulcast the 6 p.m. ET edition of Eyewitness News, seen daily on wsoc-tv
Charlotte, N.C. The television station reported that participating radio stations, which
l already have newsgathering teams in place. will be given direct access to the Eyeuwit-
ness News room. Wsoc(am) Charlotte, N.C.,

network, which will also include wLTC(am) Gastonia; wLON(AM) Lincointon; wixeam) Monroe;
wJRIAM) Lenoir; wsiciam) Statesville, and worstam) Shelby, all North Carolina, and wicMam)
Lancaster, S.C. Pictured are members of the Eyewitness News team (I-r): Harold John- |
son, Meg MacDonald, Bill Walker and Ray Boylan.

|
|

is serving as the flagship station for the

-}
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granted wCvH(aM) Chesler, Pa., a waiver
of the rule prohibiting a station from ac-
cepting interference within its protected
contour so that it could increase power from
I kw to 50 kw. If adopted. Felker said. the
grant of such power increases in similar
circumstances would have become *‘rou-
tine."

David Donovan. the mass media assis-
tant 1o Quello. explained his boss’s opposi-
tion. Although the proposal would not al-
low stations to interfere with others, he
said, it would increase the overall noise in
the band. discouraging potential listeners
from switching to the AM band. “*You end
up with an island of service in a sea of
noise.” O

SRC goes after
‘undocumented’
Hispanic market

Strategy Research Corp. study takes
closer look at illegal immigrants
While the ratings companies continue their
efforts toward refining measurement of the
Hispanic market (see sidebar). a study just
released by Strategy Research Corp. is
shining some new light on the commonly
misunderstood area of illegal (undocument-
ed} immigration. The U.S. Hispanic popu-
lation at the start of this year reached an
estimated 23.7 miltion, according o SRC's
1989 U.S. Hispunic Market Study, with im-
migration during this decade accounting for
most of the growth of the population seg-
ment.

“*We have all been plagued for t5 10 20
years by an aberration called the undocu-
mented market.”” said SRC President Rich-
ard Tobin. sharing the company’s findings
with several members of the Hispanic
broadcasting and advertising communities
last Tuesday (April 11) in New York. The
meeting was one of three 1989 U.S. His-
panic Market Seminars™ arranged by the
company in conjunction with the release of
its new study (the other seminars were
scheduled for April 13 in Los Angeles and
April 18 in Miami).

SRC executives dLl\ﬂ()W'Ld"Cd that the
company’s first three studies (1980, 1984

and 1987) “‘undercut’” the actual U.S. His-
panic population because of ““inadequate™
census data and “inaccurate’’ immigration

data available at the time. But Tobin said
that changes in U.S. documentation proce-
dures. specifically the Immigration Reform
and Control Act of 1986, have made for a
clearer picture. He said that the Imnigra-
tion Act, which granted amnesty to illegal
alicns who had been living in the U.S. prior
to 1982, accounted for 2.7 million previ-
ously unrcported persons of Hispanic or
Latin origin. The data. said Tobin. became
available in 1987-88 and has been incorpo-
rated into the current report.

The heavy immigrant influence appears
to spell good news for Hispanic broadeast-
ers, since SRC figures reveal that the His-
panic population is in many ways rejecting
assimilation. While 13% of all U.S. His-
panics arc considered “fully assimilated.™

—Dun Patrick
Owner/

General Manager

KSEV-AM
Houston

)
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reported SRC, 49% are considered only
**partially assimilated’” and 38% are classi-
fied as “‘totally unassimilated.”” SRC noted
that in 1984, for example, 68% ot Hispanic
adults spoke Spanish most frequently in the
home; in 1989, the figure rose to 78%.
Eight out of 10 U.S. Hispanics. added
SRC, described themselves as ““Hispanic
First/American Second.™

Among some other highlights from the
new study: California and Texas now ac-
count for 57% of the total U.S. Hispanic
population: the median age of Hispanics is
25.7 years and the average Hispanic house-
hold size is 3.6 persons: 80% of the U.S.
Hispanic population is concentrated in the
top 33 Hispanic markets, with one-half of
the population concentrated in the top sev-
en; the average length of residence of His-
panics in the U.S. is 13 years and three
months; the average annual income among
Hispanics is $30,243 per household. Coun-
tries of origin for the present U.S. Hispanic
population, according to the study, are
Mexico (62%): Cuba (5%): Puerto Rico
(12%); Central and South America (13%),
and other Caribbean nations (8%).

Hispanic ratings update

Competitors Arbitron Radio and Birch
Secarborough Research have separate-
ly announced their latest developments
in Hispanic radio measurement, an
area that continues to be a source of
frustration for many broadcasters and
advertising agencies dependent on
such data (BroaDcasTinG, April 3)
Birch, based in Coral Springs, Fla,
announced that Lotus Hispanic Reps
has signed a multi-year agreement with
the company to purchase its full Birch
Hispanic Target Market Report service
Lotus currently represents mere than 95
Hispanic stations nationally, including
stations in the top 30 markets. Tom
Birch, chairman and chief executive offi-
cer of the research company, character-
ized the endorsement as an “important
step” in the emergence of the service.
New York-based Arbitron, mean-
while, said that it will produce its His-
panic Local Market Reports for 16 mar-
kets starting in July, an increase over
the five markets that were previously
announced. Markets that Arbitron said
will now be measured twice yearly are
Chicago; El Paso, Tex.; Houston-Gal-
veston; Los Angeles; McAllen-Browns-
ville, Tex.: Miami-Fort Lauderdale-Hol-
lywood, Fla.; New York; Riverside-San
Jernadino, Calif.; San Antonio, Tex.
San Diego, and San Francisco. Markets
that will be measured once each year
oy the company are Dallas-Fort Worth;
Zresno, Calif.; Monterey-Salinas-Santa
Zruz, Calif.; Phoenix, and Tucson, Ariz
The new reports will be based on
1stening data collected as part of Arbi-
tron's regular survey, according to the
company, and the estimates produced
will be measured only against the His-
panic population in each market. The
company added that the Hispanic in-
formation will also be provided on its
SpoTraQ and FasTraQ software

SRC said that its current study represents
a sample of 4,500 door-to-door personal
interviews conducted within 29 U.S. His-
panic markets during the month of February
1989. The study includes detailed market
descriptions of the top 33 Hispanic ADI's
along with demographic profiles. Sponsors

of the study included several companies
involved in Hispanic advertising and broad-
casting, among them Cadena Radio Centro,
Spanish Broadcasting System. Tichenor
Spanish Radio, wQBA-SuperQQ Miami, Lo-
tus Hispanic Reps and wLvH Sage Hispanic
Broadcasting. |

Morning becomes electric at MB

Top personalities discuss programing
and station management issues;
wric’s Bob Steele announces
retirement plans after 50 years

Topics ranged from programing issues to
station management battles during a free-
wheeling panel of legendary momning talk
show hosts held last Wednesday (April 12)
at the Museum of Broadcasting in New
York. Reminiscences took a back seat as
the outspoken personalities tackled some
top issues in the all-important morning
drive arena.

Moderator John A. Gambling (WOR[AM]
New York) led the panel of morning per-
sonalities, which featured Dave Herman
(WNEW-FM New York); Joe O’Brien
(WHUD[FM] Peekskill, N.Y.); Dick Purtan
{(wczy-FM Detroit); Cleveland Wheeler
(WRBQ-FM Tampa), and Bob Steele (WTIC
|AM] Hartford, Conn.). A connecting factor
among the panelists, noted Gambling, was
that all have had long histories at their
respective stations despite the *‘peripatet-
ic’” nature of many personalities in radio.

The most eyebrows were raised at the
seminar by what Steele described as his
first public announcement that he planned
to retire from WTIC(AM) at the end of the
year. Steele has worked mernings at the
station for more than 50 years, where he
continually ranks as one of the nation’s top
drive time dominators. The broadcaster said
that he would not opt for semi-retirement,
insisting that he would permanently leave
his position behind the microphone by
1990.

In terms of issues, programing was
among those taking center stage. Respond-
ing to a question from the audience about
the impact that new ownership is having on
programing at WNEW.FM, Herman noted
that the change has been *‘kind of traumat-
ic.”” He said the station, which has operated
as an AOR outlet since 1967, is under new
ownership entering an ‘‘experimental peri-

od’’ with its tighter playlist. While he re-
ferred to the station’s new owners as both
‘*good’” and ‘‘fair,”” he added that on-air
personalities generally don’t like to ‘‘be
told that they have to pull their reins in."’

Herman further described hit radio as a
“‘cyclical”” format, exemplified by its de-
mise on the AM dial and its rise on FM.
**The competition factor is going to change
that,”” he said, adding a prediction that FM
radio in upcoming years is likely to feature
less *‘hit"* programing and more ‘‘creative
radio.”’

While comments were limited on the re-
cent ‘‘teabag protest’” against the congres-
sional pay raise that was orchestrated by
several of the country’s talk show hosts,
some of the panelists did address issue-
oriented programing. Wheeler, for exam-
ple, said that talk show personalities should
take stands on important issues more often.
Many hosts, he said, spend too much time
talking about public service and not enough
time exercising that power. He said that his
program actively takes stances and has
“‘never suffered in ratings’ for doing so.

For example, he said, his station recently
worked with a citizens' coalition to success-
fully fight a proposed Florida service tax.
Part of the headline-making campaign, he
said, included a roil of toilet paper imprint-
ed with a photograph of a local politician
and the slogan: “*Wipe out service taxes.”’

Purtan, who said he was once fired by a
radio station for referring to Spiro T. Ag-
new as ‘‘Spiral Tax Agnew'’ on the air,
said that rallying around issues can be a
good audience-grabber for announcers who
have a strong enough power base to suc-
cessfully execute such campaigns. He was
quick to note, however, that the success of
stations participating in the ‘‘teabag pro-
test”” may have been hyped. After all, he
said, early ‘‘teabag’’ organizer Roy Fox of
WXYT(FM) Detroit was subsequently fired
from the station, and ratings suffered there

Continned on Page 58.
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Continued from Page 36.

during the protest.

On the topic of **shock radio,’” the panel
was generally opposed to the trend. *‘[ re-
gret that radio didn’t stay the way it was in
the 1960’s,”" said O'Brien, whose on-air
experience dates back to 1936. Others, like
Herman. recognized some positive effect
that such broadcasters have had on the in-
dustry: **They ve pushed the boundaries of
what’s acceptable: from that angle, I'm
kind of grateful to them ™

The Museum of Broadcasting’s ‘*Radio
With Personality ' seminar series also fea-
tured a session the following afternoon with
a panel of long-time afternoon and evening
personalities. Both sessions were sponsored
by Interep. o

Ruderman sentenced

5.6 (Audy) Ruderman, foemer broad-
casl adilor of Business Week, was sen-
lenced Apnl 5 o six months in prison
and three yeass' probabon for trading
on irdormation  taken froem nonpublic
page prooks of the magazineg. The vet-
gran radic broagdcaster was also fined
85,000 for tha scheme, which (he Fed-
eral District Court in Manhattan said
lasted from January 1986 to July 1988,
grossing nearly $39.000 and netting
about $10,000. Ruderman, contending
he suffered net losses of $2,000, also
agreed to pay $41,000 to the Securities
and Exchange Commission.

Tisch seeks fih-syn éompromise

CBS executive tells Hollywood
that rules are obsolete and that
they should change with business

Laurence Tisch, president and chief execu-
tive officer. CBS Inc.. went to Hollywood
last week and told that community the fi-
nancial interest and syndication rules are
obsolete. *‘It is simply unrealistic to believe
that 20-year-old regulations should not be
adjusted along with everything else to re-
flect today’s economic and competitive re-
ality,”" he told those attending a luncheon
sponsored by the Hollywood Radio and
Television Society.

The speech followed a Tuesday morning
breakfast meeting CBS officials had with a
group of independent program producers
where the so-called *‘fin-syn’’ issue was the
primary topic of conversation.

According to sources at the meeting,
CBS officials, led by Tisch and
CBS/Broadcast Group President Howard
Stringer, tried to convince the producers
that the network was *‘sincere’” in efforts to
come up with a workable compromise.
However, the producers didn’t come away
from the meeting altogether convinced.
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**We accepted what CBS had to say,”
said one producer in attendance. ‘‘But we
also pointed out the long-standing history
the networks have in dealing with produc-
ers.... We have to see something more sub-
stantial than their sincerity.””

In his formal luncheon speech, Tisch es-
sentially pled that the television network
and production businesses have changed so
drastically since the fin-syn rules were im-
posed that it would be unfair to those busi-
nesses to keep them in place. “*The clear
lines that once so easily separated the func-
tions of production and distribution are now
not only blurred. they are almost nonexis-
tent,”” said Tisch.

“*Think of what it must be like these days
at a meeting of the {Motion Picture Associ-
ation of America].”” Tisch continued.
**Four members will soon own cable chan-
nels. Five members own major interests in
television stations. One member is a televi-
sion network two nights a week (going on
three), at least for the viewers and advertis-
ers, but never when it comes to the regula-
tors.”

The Time-Warner merger. said Tisch.
will usher in a new age that requires ‘'a new
set of rules, new types of relationships and
new forms of competition around the
world.... All this is meant to apply to every
communications company—including for-
eign giants who are now buying into [the
Hollywood] community—everyone, that is,
except our three networks.”™ Tisch said the
above scenario ‘‘defies common sense. We
know it. Many of you know it.””

Producers at the private breakfast meet-
ing did not dispute CBS’s good faith inten-
tions per se, to deal with producers at arm’s
length in the wake of future regulatory
changes. But they stressed that neither side
has been able to come up with a formula for
compromise acceptable to the other. Tisch
did not ofter a compromise at the luncheon
and no proposals were suggested at the pri-
vate meeting. ’

Those attending that meeting down-
played the notion of any significant divi-
siveness among the producer community
concerning the fin-syn issues. ‘““If you
polled all the independents I think you'd
find we are in line for the most part with the
majors.”” said one producer attending the
Tuesday breakfast meeting. "*And until
something more substantial can be shown,
or some way we can truly be protected, the
present rules are in our best interests.”

Nevertheless. CBS's decision to meet
with independents last week was said to be
a factor in the collapse of talks on the fin-
syn issue April 4 between network repre-
sentatives and major studio representatives
in New York. The MPAA has scheduled a
press conference April 18 to announce that
several representatives from independent



Lawrence Tisch (3rd from left), poses with (I-r) CBS Entertainment President Kim LeMasters,

independent producer Steve Tisch and NBC Entertainment President Brandon Tartikoff during
meeting at Hollywood Radic and Television Society.

producer ranks will be added to the fin-syn
negotialing committec.

Robert Wright. president and chief exec-
utive officer of NBC. characterized the
talks as *“slow but ongoing.” He said that
independent producers coming to the table
broadens the base of the Hollywood com-
munity and that is probably a necessity
from their standpoint. They have to feel
better represented. | think it will help.™

According w0 Wright: “"There are two
issues: one is getting a deal together that
may be hard if you are only going to try to
get handshakes in Hollywood. | think get-
ting a deal together that would be accept-
able to Congress is definitely doable.™”
Asked the time frame for a solution. Wright
said: 1 don’t know,™" adding that no defi-
nite date for the next mecting has been
scheduled.

In any event, CBS™s Tisch said he was as
determined as he was “‘sincere”” that a
compromise would be found. **One way or
another the rules must change.”” he said.
*The only issues are how that change will
be achieved and the new structure of our
relationship.™”

Tisch reminded his audience that *“while
you enjoy new forms of distribution, it is
the three networks that put almost four bil-
lion dollars annually into the creative com-
munity. The new players may damage our
ability to finance the expensive. high-guali-
ty product that showeases your best efforts.
but none of these new media can or will
replace us as a leading purchaser of your
product.”’

Tisch insisted he wasn’t looking for a
“grand battle™ on the fin-syn issuc. And he
ticd that issue to another one plaguing the
production  industry—deficit tinancing of
programs. “Our long-term common inter-
ests exeeed the stakes in this issue,”” he
saidd. As the two sides seck a fin-syn com-
promise. he added: ~"We should be explor-
ing new approaches to reduce deficits. par-
ticularly for independent producers. who
bring so much talent to our efforts. but lack
the deep pockets of either the studios or the
networks. ™

But if push comes to shove. Tisch left no
doubt where CBS would stand. **While we
are reasonable, we are neither blind nor

timid."" he said. *We cannot stand by idly
as most of the leaders of {the Hollywood|
community enter into direct competition
with us for audicnces and revenues in the
distribution busincss. while piously preach-
ing the sanctity of separation of functions
solely as it affects the three networks.™

Tisch did not field questions at the end of
his speech. Response from the crowd at-
tending the luncheon. as one studio execu-
tive remarked. was ““tepid.” ]

FCC adopts liberal
waiver policy for
proposed radio-TV
combinations

Although voting for it,
Commissioner Dennis voices her
reservations, calling for rule
rather than waiver policy

FCC Commissioner Patricia Diaz Dennis
went along with the FCC relaxation of the
one-to-a-market rule prohibiting radio-tele-
vision combinations, but in a seven-page
statement released last week. she set forth
her reservations about the move and made
known her commitment to diversity through
structural regulations. *°l still believe that
local ownership rules make it easier for
iconoclastic. provocative voices to be heard
and that the puBlic benefits from hearing
them.”" she said.

At the FCC's Dec. 12, 1988. open meet-
ing. FCC Chairman Dennis Patrick and
Commissioner James Quello adopted a lib-
eral waiver policy for proposed radio-TV
combinations. Under the policy. the FCC
will “‘look with favor'® upon waiver re-
quests involving combinations in top-25
markets with at least 30 separately owned
broadcast licensees or ““voices.”” or involv-
ing ““failed”” stations that are dark or in
bankruptcy. The FCC will also consider
waivers in other markets based on a more
onerous public interest showing.

At the meeting. Dennis withheld her
vote, complaining that she had not seen the
final proposal until 10 minutes before the
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WQEN/WAAX, Gadsden,
Alabama and WELO/
WZLQ, Tupelo, Mississippi
have been sold by Heritage
Broadcast Group, Inc., Jim
Cullen, Chairman and
Adam G. Polacek, President
for $9,200,000 to Phoenix
Holdings, Sam Howard,
Principal.
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meeting began. She subsequently voted for
the policy, concurring in part, dissenting in
part,

In her statement, Dennis said she agreed
that the FCC could approve combinations in
the *‘largest markets without significantly
undermining diversity.”” However, she
said, the FCC had gone too far.

*‘The majority finds that 30 voices in a
market represent enough diversity to war-
rant allowing a combination, she said.”” *‘1
would insist on at least 45 voices and 65
stations.... Such an approach would restrict
the effect of the change to the top 10 or 15

markets."”
Dennis said she also would require 10

TV voices in the market. ‘*The majority’s
approach ignores the differences between
radio and TV,”” she said. *‘Television sta-
tions generally cover a wider area, attract a
larger audience and have more impact on
public opinion than radio stations.’’

Dennis also argued for a ‘‘hard-and-fast
rule’’ rather than a waiver policy. In mar-
kets that do not meet her 10/45/65 standard,
she said, the rule should be strictly en-
forced. ‘‘Government generally govemns
best and intrudes least by setting clear, pre-
dictable rules by which its citizens and
business decision-makers can then organize
their conduct,”’ she said.

The FCC relaxed its regional and nation-
al ownership rules based in part on the

*-vitality’’ of the local rules she said. Con-
sequently, she said, ‘‘we should be ex-
tremely cautious in weakenmg the d1vcrsny
safety net of the local rules. The majority’s
approach rips gaping holes in that net.”’ O

Inouye plans bill to fund children’s
educational television

Proposal would provide $10 million
for shows going to public stations
first; thereafter programs could be
sold to commercial broadcast and
cable TV as long as no ads inserted

Senate Communications Subcommittee
Chairman Senator Daniel Inouye (D-Ha-
waii) last week said he intends to introduce
legislation to fund children’s educational
programing for both noncommercial and
commercial TV.

The proposed National Endowment for
Children’s Educational Television would
make grants, beginning with $10 million
next year, to producers of programs *‘spe-
cifically directed toward the development
of fundamental intellectual skills’” of chil-
dren 16 years old and younger.

A draft of the bill says producers must
make the endowment-funded programing
available only to noncommercial stations
for two years after its production. But
thereafter, it says, they could sell it to com-
mercial broadcast and cable television on
the conditions that prices ‘‘assure the maxi-
mum practicable distribution™” and that no
advertising is inserted.

‘I don’t think we can limit ourselves to
public television,’” Inouye said at the close
of an April 11 subcommittee hearing on
children’s educational TV, during which he
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{Kenneth A. Brown and Jon Sinton, Principals)

has acquired

N-FM
Bowling Green (Toledo), Ohio

WRQ

for
$2,685,000

from

WRQN, INC.
(John R. Linn, Principal)

We are pleased to have served
as broker in this transaction.

BLIACKBURNCGCOMAN\/

r o R A T

WASHINGTON, DC. 20036
1100 Connecticut Ave.. NW
(202) 331-9270

400 Colony Square
(404) 892-4655

Mcdla Brokers & Appraisers Since 1947
ATLANTA, GA 30361

CHICAGO, IL 60601
333 N. Michigan Ave.
(312} 346-6460

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213} 274-8151

Broadcasting "Apr 17 1989
on

announced his intention to introduce the
bill. *“We have to look at commercial
broadcasters and cable as well. That’s
where the action is.”

Describing the *‘piddling amount of $t0
million’" as an ‘*almost embarrassing’’ pre-
scription for the current *“crisis’’ in educa-
tion in the U.S., Inouye said: **The biggest
impediment has been lack of funds now
spread across many agencies. Today's hear-
ing is to determine whether the time has
come to create a fund dedicated to chil-
dren’s TV.”

*‘Horrified”” by illiteracy rates among
blacks and Hispanics two and three times
higher than among whites, as well as stud-
ies documenting television's efficacy
among the disadvantaged, he also argued
that the endowment would have a particu-
lar, positive impact on minorities.

Fellow subcommittee members Ernest
Hollings (D-S.C.), Larry Pressler (R-S.D.)
and J. James Exon (D-Neb.) expressed their
support during the hearing, with Pressler
saying he would like to cosponsor the bill.

Nine hearing witnesses, most of them
education experts, voiced agreement on
television’s power to stimulate young view-
ers. Several advocated a comprehensive
plan to coordinate children’s school curric-
ula with TV programing and extolled the
promise of reaching students via videotape
and direct broadcast satellite narrowcasting
to schools. They also stressed, however,
that, although educational TV is cost-effec-
tive—Sesame Street costs between $1 and
$1.25 per child per year, said Children’s
Television Workshop President David
Britt—it is expensive 10 produce.

Exacerbating that problem on the com-
mercial side, according to one witness, Ed-
ward Palmer, author of ‘‘Television and
America’s Children: A Crisis of Neglect,™
children’s programing accounts for only 3%
of television advertising dollars. ‘*Chil-
dren’s TV is the least profitable programing
[commercial broadcasters] have,”” con-
curred Britt, who said that the commercial
side of the industry has showed *‘no sus-
tained interest’”’ in acquiring Sesame Street
during its 20-year history.

Congress ‘‘can and should’’ provide
commercial television with incentives, said
Daniel Anderson, department of psycholo-
gy. the University of Massachusetts, and
coauthor of a Department of Education
study that debunked theories of television’s
*‘mesmerizing’* effect on children (BROAD-
CASTING, Dec. 12). **If at least the initial
production costs were available’ through
federal outlays, he said, ‘I suspect com-
mercial broadcasters will be willing 10 meet
some of their obligations.”’

Inouye—who asked witnesses: ‘*Consid-
ering our Constitution, how can we require
the commercial networks to set aside a cer-
tain amount of time’’ for educational pro-
graming?—pulled no punches in his assess-
ment  of  commercial  television’s
contributions to the medium becoming a
**school for violence.



**There is potential for good and poten-
tial for evil and bad™ in television, said
Inouye. *‘I'd like to suggest that much
more is devoted to the bad.”” From a year of
**sitting in front of the tube once a week tor
about 12 hours, flipping channels,”” he con-
cluded, “*It’s terrible.”” On one occasion,
following a ‘Just Say No' public service
announcement, he recounted, *‘the pink fla-
mingos came up. | saw a show with a
yacht, the beautiful people arriving in Mer-
cedes, drug dealers....I had to wonder,
‘What message are we sending?’ ™’

Said Hollings: *‘Little children talking
like adults, and adulis talking like little
children. That's what is going on at eight
o'clock every night. Thank heavens for
MacNeil/Lehrer.”’

Television’s role, said witnesses Levar
Burton, host of public TV's Reading Rain-
bow, and Aletha Huston, co-director of the
Lawrence, Kan.-based Center for Research
on the Influence of Television on Children,
is to make children excited about learning.
The role of a program such as Reading
Rainbow, said Huston. is *‘not to teach
them how to read, but to teach them to want
to read.” O

Appeals court says
telco arguments
made too late

Some representatives of the telephone in-
dustry failed last week in their effort to
persuade the U.S. Court of Appeals in
Washington that the ban on cable televi-
sion-telephone company crossownership, as
contained in the Cable Communications
Policy Act of 1984. is unconstitutional on
its face. The appeals court, in affirming a
commission decision in a crossownership
case, said the arguments had been made too
late in the proceeding.

The case involves the FCC’s decision in
March 1985 that Northwestern Indiana
Telephone Co. violated its cable television-
telco crossownership rules by: virtue of di-
rect and indirect connections with North-
west Indiana CATV Inc. The telephone
company is owned by Robert Mussman
and the cable system by his son, Rhys.
And the commission had recited 2 number
of business relationships it said were pro-
hibited by the rule barring telephone com-
panies from owning cable systems in their
service areas.

But the court sent the case back to the
FCC for clarification. And the remand or-
der was seen by the U.S. Telephone Asso-
ciation and the Bell Atlantic Corp. as an
opportunity to chailenge the constitutional-
ity of the crossownership ban. NITCO and
Northwest also said the crossownership reg-
ulations are unconstitutional on their face
and as applied.

But the court, as Judge Kenneth Starr put
it in writing for himself, Chief Judge Patri-
cia Wald and Judge Spottswood Robinson
111, refused “*to engage in the widened bat-
tle.”” Essentially, the court held the chal-
lenges should have come at earlier stages in
the case. It is elementary that where an
argument could have been raised on an ini-

tial appeal, it is inappropriate to consider
that argument on a second appeal following
remand,’’ Starr wrote.

As for its decision to affirm the commis-
sion’s decision in the case, the court ex-
pressed itself as satisfied with the FCC’s
further explanation. Critical to its earlier
uncertainty was the fact that the commis-
sion on two previous occasions had permit-
ted telephone companies to construct distri-
bution channels for cable operators. one of
the actions the commission said in Noyth-
western Indiana had constituted a violation
of the rules. In each of the cases. the com-
mission had relied on an exception (o its
definition of ‘‘aftiliate’ that applies to the
**carrier-user relationship.”” Why, the court
wanted to know. was not that exception

applicable to NITCO and to Northwest?

Because, the commission said on remand,
“‘the carrier-user relationship...contemplates
transactions that entail a general offer to pro-
vide om an indiscriminate basis, substantially
the same service or services to any and all
similarly situated companies.”” NITCO, the
commission added, did not deal with North-
west on common carrier terms. Accordingly,
the commission concluded, *‘there was no
carrier-user relationship.”

The court said the commission’s interpre-
tation of the carrier-user exception *‘reason-
ably took into account’ the fact that the
telephone companies in the earlier cases
had “*evinced a willingness to deal with
cable companies on a common carrier ba-
sis, whereas NITCO did not.” O

WBaRE-Tv Wilkes-Barre, Pa. (Scranton) O Sold
by Northeastern TV Investors to Adams Com-
munications for undisclosed amount. Sources
estimate value of deal at approximately $40
million. Seller is owned by I. Martin Pompadur
and Ralph Becker, who purchased station in
1984 for $21 million {"Changing Hands,” Feb.
20, 1984). Principals have interests in Toledo
Television Investors, a Connecticut limited
partnership which owns wnwo-Tv  Toledo,
Ohio. They also own interest in Television Sta-
tion Partners, which owns wrDw-Tv Augusta.
Ga.; weyl-iv Saginaw, Mich.: wroc-Tv Roches-

ter, N.Y., and wrov-Tv Steubenville, Ohio. Buy-
er is Clearwater, Fla.-based group owned by
Stephen Adams. It also owns KOOL-AMFM
Phoenix; kHiHFM) Boulder, Colo.; wHolTv) Peo-
ria and wkiL(am) Wood River, both llinois;
wwir(Tv) Springfield, Mass.; wLav-am-Fm Grand
Rapids and wiLx-Tv Onondaga, both Michigan;
KEZK(FM) St. Louis; wwav(Tv) Wilmington, N.C.;
Kiss(FM) San  Antonio, kosaTv Qdessa and
kauz-Tv Wichita Falls, all Texas; KQUL(AM)-
KZOK(FM) Sealtle; wrtrr-Tv Wheeling, W.Va,;
wmTv(Tv) Madison and wsaw-Tv Wausau, both
Wisconsin. Were-Tv is NBC affiliate on ¢ch. 28
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with 4,120 kw visual, and 820 kw aural, and
antenna 1,645 feet above average terrain.
Broker: Sandler Capital Management.

WwLam}wLmMGiFM) New Orleans O Sold by
Loyola University to Keymarket Communica-
tions for $13.1 million. Seller put stations on
airin 1922 and 1970 respectively, and has no
other broadcast interests. Buyer is North Au-
gusta, S.C.-based group owned by Kerby
Confer. It also owns wrLx(FM) Hickory, N.C.;
WHGB(AM)-WNNK(FM) Harrisburg and wyomam)
wkRz-Fm  Wilkes-Barre, both Pennsylvania;
wrceFm) Orangeburg, S.C.; wavR-AMFM Mem-
phis; kkmJFMy Austin and kKOkgamy Rolling-
wood (Austin), both Texas. Wwu is fulltimer on
870 khz with 50 kw, and wLMG operates on
101.9 mhz with 95 kw and antenna 830 feet
above average terrain. Broker: R.C. Crisler
& Company Inc.

WHLY(Fm) Leesburg, Fla, O Sold by Southern
Starr Broadcasting Group to J.J. Taylor Com-
panies for $12 million ("In Brief,” April 3). Sell-
er is Orlando, Fla.-based group principally
owned by Peter H. Starr. It als© owns KZLR-FM
Pine Bluff, Ark.; wrLr(FmM) New Haven, Conn.;
wPMOAM) Moss Point and wknN(FM) Pascagou-
la, both Mississippi. Buyer also owns WEAT-AM-
FM West Palm Beach and wivy-Fm Jacksonville,
both Florida. WHLY operates on 106.7 mhz
with 100 kw and antenna 928 feet above aver-
age terrain. Broker: Gury Stevens & Co.

WvyaH-Tv Portsmouth, Va. 0 Sold by CBN
Continental Broadcasting Network Inc. to
Centennial Communications Inc. for $8.2 mil-
lion, plus $1.8 millicn nencompete agreement.
Seller is Virginia Beach, Va-based group
headed by Timothy Robertsen. It also owns
kx1x-Tv Dallas and wxriFm) Norfolk, Va. Group
has purchased wnTReaM) Silver Spring, Md.,
and sold wxriFm) Norfolk, Va., subject to FCC
approval. Buyer is owned by Raymond B.
Bottom Jr., W. Howard Jernigan Jr., Ermnest T.
Harris, Robert L. Freeman Jr., Dorothy Duffy
and Robert L. Freeman, Newport News, Va.-
based group with no other broadcast inter-
ests. WyaH-Tv is independent on ch. 27 with
1440 kw visual, 478 kw aural, and antenna
970 feet above average terrain.

Wroy(am)-wuvu-Fm St. Augustine, Fla. © Soid
by Shull Broadcasting Co. to Sage Broadcast-
ing Corp. for $3.5 million. Seller is owned by
Douglas Shull, who has no other broadcast
interests. Buyer is Stamford, Conn.-based
group headed by Gerald Poch, president. It
also owns wLvH(FM) Hartford, wkHT(AM) Man-
chester and wNAG(am) Naugatuck, all Connect-
icut;  wTAX(AM)}WOBR(FM)  Springfield, L
KMNS(AM)-KSEZ(FM) Sioux City, lowa; wBSM-FM
Fairhaven and wesm(am) New Bediord, both
Massachusetls; WSGOAM)-WKOL-FM  Amster-
dam, N.Y.; wCoL(am)-wsGo-FM Carbondale, Pa.:
WACO-am-Fm Waco, Tex.; wrrB(FM) Stowe, VL.,
and WAMT(AM)-WGNE-FM Titusville, Fla. WFOy 1s
fulltimer on 1240 khz with 1 kw, and wuvu-mm
operates on 97.7 mhz with 3 kw andantenna
200 feet above average terrain.

WyeR-am-FM Mt, Carmel, Ii. © Sold by John F.
Hurlbut and his wife, Emmy Lou, to River Val-
ley Radio Inc. for $650,000. Sellers have no
other broadcast interests. Buyer is owned by
brothers Craig E. Fenneman, Brian F. Fenne-
man, Scott J. Fenneman and Keith Yarber.
Yarber is general manager of wkoo(rM) Lex-
ington, Ky. Craig is Indianapolis-based entre-
preneur, who owns Fenneman & Associates,
property management firm, and several Taco
Bell franchises in southern Indiana and Ken-
tucky. Scott is Evansville, Ind.-based advertis-
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ing executive, and Brian is broadcasting ex-
ecutive. Wyer (AM} is daytimer on 1360 khz
with 500 w, and wver-Fm Operates on 94.9 mhz
with 50 kw and antenna 425 feet above aver-
age terrain.

Wesk-Fm Pulaski, Va. O Sold by Radiox Inc. to
New River Media Group Inc. for $410,000.
Seller is principally owned by R.J. Kirk, attor-
ney, and also owns co-located wrsk(am). Buy-
er is owned by The Cumberland Group Ltd.,
Richland, Va.-based private investment firm
headed by Ralph Bernard Davis. It is also
purchasing wyve(am) Wytheville, Va. (see be-
low). Wrsk-FM Operates on 107.1 mhz with 200
w and antenna 1,212 feet above average ter-
rain. Broker: Kozacko-Horton Co.

KivRiamy Cave Junction, Ore, O Sold by New
Frontier Broadcasting Inc. to Scund Broad-
casting Corp. for $350,000. Seller is princi-
pally owned by Jeff Salgo, and also owns co-
located kBGG(FM). Buyer is owned by Charles
Richard Knerr and Florence L.K. Howell, who
have no other broadcast interests. Kiva oper-
ates fulltime on 1400 khz with 1 kw.

Wyveam) Wytheville, Va. T Sold by April Inc.
to Sentinel Communications Inc. for $230.000.
Seller is subsidiary of Carteret Service Corp.,
Morristown N.J.-based savings and mortgage
firm, affiliated with Carteret Bank. It has no
other broadcast interests. Buyer is owned by
The Cumberland Group Ltd., Richland, Va.-
based private investment firm headed by
Ralph Bernard Davis. It is als¢ purchasing
wPSK-FM Pulaski, Va. (see above). WyvE 1s day-
timer on 1280 khz with 2.5 kw. Broker: Ko-
zacko-Horton Co.

Wscmam) Cobleskill, N.Y. 0 Sold by Bruce M.
Lyons to B-BE Media Inc. for $207.416. Seller
also owns wxxk-Fm Newport, N.H., and wacCs.
FM Cobleskill, N.Y. He is purchasing wHwB-FM
Port Henry, N.Y.. pending FCC approval. Buy-
er is owned by Robert W. Evans, Worcester,
N.Y.-based broadcaster with no other broad-
cast interests. Wcm is daytimer on 1190 khz

with 1 kw. Broker: Kozacko-Horton Co.

= 71 CABLE = =

System serving U.S. Naval Base, Guantana-

mo Bay, Cuba O Sold by Antilles Cable TV
Inc. to Phoenix Cable Inc. Selier has no other
cable holdings. Buyer is subsidiary of Phoe-
nix Amencan Inc., San Ratael. Calif.-based
financial services firm. Through affiliates, it
owns and operates cable systems in seven
states. System serves approximately 2,000
subscribers.

For other proposed and epproved sales, see
“For the Record.” page 68.

Prize PSA

The Academy of Television Arts & Sci-
ences has announced a new program
whereby a $15,000 will be awarded by
the Academy to full-time college or uni-
versity students who produce the best
four- to seven-minute film or video
public service announcement on anti-
substance abuse. The first place win-
ner will receive $7.500, second place
$5,000 and third place $2,500. Submis-
sions for the contest. which requires no
entry fee, will be accepted from April 1
to Sept. 1.




Company, which earlier had agreed to
be purchased by Pathe, gets better
offer from Andrews Group

New World Entertainment last week backed
out of an agreement in principle to be ac-
quired hy Pathe Entertainment in order to
accept a higher offer from the Andrews
Group. an acquisition vehicle controlled by
investor Ronald Perelman and headed by
Bill Bevins. former chief financial officer
for Turner Broadcasting System. Despite
reported disadvantages suftered by domes-
tic hidders. the stock market valued the new
offer 40% higher than the hid from Pathe,
which indicated it would not attempt to
counter.

Andrews said it would pay $8.95 a share
cash—New World went public in October
1985 at $7.50—for all the stock except the
roughly 30% owned by the company's three
co-chairmen, Lawrence L. Kuppin, Robert
Rehme and Harry E. Sloan. Those three
would exchange their shares for shares in
the Andrews Group, which planned to
launch a tender offer last Friday or today
(April 17).

Andrews had recently purchased the pub-
lishing and merchandising operations of
Marvel Entertainment Group from New
World, which kept the television produc-
tion division of the company. Andrews
Group also comprises several media com-
panies, including syndicator Four Star In-
ternational. Compact Video and Vid-Amer-
ica Inc.

The new bidders are said to be primarily
interested in New World's television opera-
tions, which include production for prime
time network television and animation. Los
Angeles-based New World began the 1988-
89 television season with five series sched-
uled for prime time. but only two of those
remain: Towr of Duty and the highly rated
Wonder Years. The Robert Guilluiome Show
was recently added to ABC's schedule. The
canceling of shows and the writers™ strike
were primarily responsible, the company
said, for a decline in 1988 domestic televi-
sion revenue to $106 million from $147.7
million in the prior ycar.

New ownership would help solve New
World's continuing liguidity problems. [t
faces interest payments to lenders and a $47
million principal repayment five months
from now 1o General Electric Capital Corp.
(GECC). which helped finance a repur-
chase last year of long-term debt. much of
it for less than halt the face value amount.
GECC should make out well since it has
warrants to purchase stock. for a nominal
sum, for up to 15% of the shares outstand-
ing.

New World over the past few years has
been a net user of cash, since theatrical film
and television operations have not general-

New offer for New World

New World co-chairmen (I-r): Kuppin, Rehme and Sloan

ed enough long-term successes. The com-
pany’s [988 results. released two weeks
ago, revealed a $361.1 million operating loss
on revenue of $340.5 million. Contributing
1o the loss was $26.8 million in write-
downs on television and animation product.
including “‘revisions of revenues expected
to be derived from the exploitation of the
canceled television series Citme Story and
Rags to Ricires.”” New World also took a

$10 million charge against earnings be-
cause. the company said. expected syndica-
tion revenue from Highway to Heaven
might not be enough to cover an advance.

Last week's announcement said the
merger is expected to close “shortly after
successful completion of the [tender| of-
fer.”" It is expected that Kuppin and Sloan
will be given consulting contracts with An-
drews Group. o

BFM: Taking care of business

Cable and broadcasting debate
differences in wake of NAB call
for cable reregulation

The lead-off panel of the 29th Broadcast
Financial Management Association conven-
tion, entitled ‘‘Telecommunications "89-
'90."" showcased new developments in
long-running conflicts between cable and
television industry associations. and be-
tween broadcasting and cable interests.
Monday’s debate was partially fueled by
the report that the National Association of

Broadcasters, in a policy change, would ask
Congress to investigate reregulation of the
cable industry. Among their differing
views, the representatives of broadcasting,
cable and telephone industry associations
agreed on one item: that a crucial issue in
the future of their businesses is access to the
housechold.

The panel included representatives of six
different industry associations. ranging
from the Radio-Television News Directors
Association to the United States Telephone
Association. The panel was moderated by
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Don West, BROADCASTING managing edi-
tor, and Erwin Krasnow, a partner in the
Washington law firm of Verner; Liipfert,
Hernhard, McPherson & Hand.

The springboard for the discussion was
the statement the previous week by NAB
President Eddie Fritts that he would call for
reregulation of the cable industry at an up-
coming cable hearing (BROADCASTING,
April 10). Jeff Baumann, NAB senior vice
president and general counsel, was quick to
characterize the announcement as advoca-
¢y, not acrimony. Fritts’s announcement,
he said, reflected a concern about access
and about financial interest. The NAB
wanted to alert Congress that broadcasters
and cable interests had hit a dead end in
negotiations regarding channel placement,
Baumann said.

The NAB's proposal of cable reregula-
tion was probably not a ‘‘declaration of
war, "’ said Brenda Fox, vice president and
general counsel of the National Cable Tele-
vision Association. 'l think there’s some
posturing going on,”” she said. Although
the courts had found in 1987 that channel
positioning was not a right of broadcasters,
the broadcasters were asking for more strin-
gent channel placement rules than the ones
that had been struck down.

Preston Padden, president of the Associ-
ation of Independent Television Stations,
threw his lot in with the NAB, saying that
the INTV’s testimony at the hearings start-
ing Wednesday would be similar to the
NAB’s. Vertical integration in the cable
industry was the *‘root’’ cause of many of
independent stations’ problems, he said.

Monitoring the changing media landscape: Moderator Krasnow, NAB's Baumann, NCTA's

Fox, INTV's Padden, NATPE's Corvo, RTNDA's Schultz, USTA’s White, moderator West.

Padden disputed the assumption that it was
the INTV that had caused the NAB's recent
shift in position, now taking a dim view of
cable vertical integration. He suggested that
the pressure came from network affiliates,
who have similarly expressed their displea-
sure with cable by calling for the repeal of
the cable compulsory license.

The cause of the shift might be rooted in
the new network affiliation organizations,
suggested Phil Corvo, president of NATPE
International. Beyond that, he raised the
question of whether the harder tine went
back to the networks.

Ward White, United States Telephone
Association vice president for government
and public affairs, said that local telephone
companies’ interest in the video services
business arose out of their desire to contin-
ue meeting their customers’ needs.

In line with the NCTA’s previously aired
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views on cable-telco crossownership, Fox
disputed White’s assertion that consumer
demand for new technology is driving the
telcos’ effort to get into cable. Rather, she
said, the telcos want expansion in video
services as a justification for the ‘‘tremen-
dous expense’’ of changing their plant from
copper-wire to fiber-optic base.

The issue is not plant replacement, coun-
tered White, but access.

Fox responded that anyone who wants
access to the phone companies’ new sys-
tems should be granted it. But she ques-
tioned whether phone companies them-
selves should be allowed to compete in the
offering of programing. Though telephone
companies say that they are amenable to the
idea of regulation to prevent unfair treat-
ment of competitive video providers using
phone lines, she pointed out that a majority
of the regional Bell operating companies
were in the process of appealing the use of
one such regulatory mechanism.

The debate between cable companies and
telcos, Baumann interjected, was not just
over technology. Broader issues that he
wanted Congress and the FCC to consider
were ““Where is the public interest?’” and
**What role does free, over-the-air televi-
sion have in all this?"” Later on in the panel,
Baumann said that what broadcasters want-
ed was access to the home,

The prospect of a *‘potentially ubiqui-
tous’’ fiber optic network (the type that
phone companies might provide) was
““scary’’ to broadcasters, Padden said.
However, Padden said, his organization
had not taken the cable industry’s side in
the cable-telco conflict because of the simi-
larly scary profile of the cable industry. The
1984 Cable Act, he said, contained a few
restrictions on cable companies, notably in
the areas of franchise fees, access and the
renewal process. Cable companies’ use of
the First Amendment to rid themselves of
these legislative compromises, he said, had
characterized them as an industry “‘hell-
bent on deregulation.”

Fox said cable interests had no problem
with telephone companies as common carri-
ers of video signals.

Continuing his attack on cable, Padden
read from an article that appeared in that
morning's New York Times. regarding
NBC’s forthcoming CNBC cable channel.
Referring to the interlocking interests of
cable operators and programers, one NBC
executive was quoted as saying: ‘*Working
in cable is like dealing with the Mob."”

White said that telcos did not need video



programing to justify new builds, but sim-
ply wanted to provide as many services as
possible. ““We're not interested in being
NBC [or] CBS,” he said.

Addressing the eventual development of
HDTV transmissions, Padden asked Fox
whether cable operators would commit to
broadcasters the same amount of bandwidth
that cable operators would commit to their
own services. Announcing to the audience
that Padden had asked a trick question, Fox
said that cable operators would transmit the
signal that over-the-air broadcasters provid-
ed, but would not let cable high-definition
technology be held back by limitations on
broadcast HDTV.

Asked by Krasnow if there was a tie
between the declining fortunes of AM sta-
tions and independent television stations,
Baumann said that the main problem with
AM was the FCC’s failure to adopt a stereo
standard. He also said that AM had suffered
by the *‘shoehorning’ of more stations on
the band. resulting in mwore interference.

**The worst is behind us,’” said Padden
in regard to the fortunes of independents.
Indies suffered from the government’s
“‘not-very-veiled hostility”™ toward adopt-
ing a must-carry rule, Padden said.

Concluding the seminar, Ernie Schultz,
president of the Radio-Television News Di-
rectors Association, asked his audience to
use its human resources expertise to stem
the flow of minorities out of radio and
television newsrooms. If the industry is un-
able 1o increase the number of minorities in
news, he said. “*we fuce serious problems
as an industry, but even more serious prob-
lems as a society.”

Market for TV, radio and cable
discussed by BFM roundtable

Changing television station-trading multi-
ples, the availability of capital und decreas-
ing returns in cable deals were the subject
of a business roundtable on Tuesday.

Participating in a free-ranging discussion
of financial trends in cable, television and
radio were Thomas Reifenheiser. senior
vice president of Chase Manhattan Bank:
Steven Rattner, general partner of Lazard
Freres & Co., and Ronald Doerfler. senior
vice president and chief financial officer of
Capital CitiessfABC. The discussion was
moderated by Price Waterhouse senior au-
dit manager Kevin Reymond. who began
the roundtable with an overview of growing
difficulties in the television business, im-
proving fortunes in radio and cable and
fundumental changes in the global media
industry.

Reifenheiser began the discussion by
saying there was no shortage of money for
radio deals, either on the part of buyers or
lenders. Putting the development of the ra-
dio business in perspective, he said total
financing for all radio station purchases in
1979 amounted to $100 million. while he
expected that in the next year or so. the sale
of a single station would probably equal to
that price.

Addressing trends in the junk-bond mar-
ket, Rattner said the market was much less
interested in smaller deals. For a typical
institution wanting to take & maximum of

ATl oy,

Steve Rattner of Lazard Freres

10% of a single issue, a $60 million issue is
in many cases too small. In these smaller
deals, he sees a trend toward unregistered,
private placements.

The independent TV trading market has
hit bottom and is probably improving.
Rattner said. as stations work through high
programing costs and find new ways to get
ad revenue. Among aftiliates. purchase
prices as indicated by recemt deals, includ-
ing the Knight-Ridder station sales, are at
about 10 to 14 times current-year cash
flow, down from the cash flow multiples of
12 1o 16 that aftiliates had more than a year
ago.

Doerfler commented that compared 1o
cash flow multiples of affiliate purchases
carlier this decade, the 10 to 14 range was
still an improvement. Later on. in a discus-
sion of the future of network compensation.
he suggested to station purchasers that they
assign a lower multiple to that part of sta-
tion revenue. The audience responded with
nervous laughter.

Doerfler hinted that the generally lower
cost of syndicated programing, especially
among one-hour shows, could be a short-
lived phenomenon. Because of the soft one-
hour market, fewer such shows are in the
production pipeline—creating  a  future
shortage that might cause them 1o be bid up
again.

The biggest issue facing cable now,
Rattner said, is how to make “a lot of
money " at current rates ol return. Return

on equity in recent cable deals is no higher
than 25%, which is low *"in the grand
scheme of things.™” he said. As recently as
the Wometco Cable sale of 1986, the rate of
return was greater than 50%. he said.

IRS has made no definitive
ruling yet on deductibility
of affiliation agreements
and station licenses

The tax deductibility of network affiliation
agreements and broadcast licenses in station
purchases has an unclear status with the
Internal Revenue Service. despite its grow-
ing usage. according to a speaker on a
Tuesday panel covering major tax issues.
And in Congress’s attempts to balance the
budget. broadcasters face the danger of lim-
itations on the deductibility of advertising
expenditures. said another panelist.

A 1988 ruling by the IRS regarding the
deductibility of transferred franchises has
a very marked impact on the broadcast
industry.” said Thomas Fitzgerald of the
Chicago law firm of Winston & Strawn.
The ruling allowed the purchaser of a fran-
chised business (for example. a McDon-
ald’s restaurant) to amortize, over a 10-year
period. the acquisition cost allocable to the
intangible asset of the franchise, he said.

A network affiliation agreement clearly
fits the definition of a franchise. Fitzgerald
said, and a 1987 IRS private letter ruling
{applying to a cable franchise) indicates that
a broadcast license issued by the FCC is
also a franchise. he said. Thus, the amoumnt
of a station purchase price allocated to these
two intangible assets should be tax-deduct-
ible like more traditionally defined fran-
chises, he said.

IRS personnel have shared the *“concep-
tual viewpoint™ that the network atfiliation
agreement qualifies as a franchise. but the
IRS has not formally expressed this view,
he said. The IRS has had several arcuments
against defining the license as a franchise.
he said. But, Fitzgerald added. he had no
indication from the IRS whether or when it
might formally rule on these issues. Possi-
bly, the issue will be resolved through liti-
gation or legislation. he said.

Another panelist. Jim Bond, a partner
with the Washington-based law firm of
Harrison, Bond & Pecaro. said that four of
the firm's clients had received favorable
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results from 1he IRS, at the conferee level,
regarding deductibility of these items. But
IRS acceptance of broadcasters’ point of
view is not complete, the discussion
proved. Bond said that at the agent level,
the IRS had generally taken a harder line on
deductibility of intangibles. One audience
inember who had dealt with the iRS on this
issue said he understood that the IRS want-
ed to litigate the matter. And Fitzgerald
later acknowledged that he had heard ru-
mors that the IRS might want to reverse its
1987 ruling regarding the cable franchise.

Budgetary pressure is causing Congress
to seek out all sources of revenue while
not giving off the impression of establish-
ing new taxes. according to James David-
son, a Washington attorney who has lob-
bied for the National Association of
Broadcasters. One possible  revenue
source is the amortization of intangibles

such as network affiliation agreements Creative accounting. Speaking to
and magazine subscriber lists. After BFM members at a luncheon last Mon-
heavy lobbying in 1987, a proposal to day (April 10), Howard Stringer
It such amortization was dropped, but (above), president, CBS/Broadcast
it could return. he said. Group. told his audience: “Please un-

The size of federal revenues that could be derstand that the greatest profit oppor-
earned by limiting advertising deductibility tunities come from good programing
are tantalizing to the government, he said. and ratings which generate increased
Through a measure disallowing deductibil- sales. Cutting costs 10 the detriment of
ity of 20% of advertising expenses. Con- quahty programing is only a temporary
gress could raise $38 billion in new reve- and highly illusory fix.... So try to under-
nues over ‘lhfﬁe years, he said. stand all aspects of our business. Nur-

Advertising taxes at the state level trans- ture the creative process. Be involved
late into a threat at the federal level, David- Speak up. The green eyeshade is now
son said. If several states manage to enforce a relic. You cannot hide. You must not
advertising taxes. “*The federal government be invisiple ”

won't want to be outdone.”” he said. O
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Capital Cities/ABC’s
Barnathan takes on
new responsibilities

In his newly created position at
network, he will focus on new
technologies and their practical
business applications for ABC

Capital Cities/ABC Inc. formally an-
nounced last week that Julius Barnathan,
president, ABC broadcast operations and
engineering, has been named to the new
position of senior corporate vice president
in charge of technology and strategic
planning (*‘Closed Circuit.”” April 10).
Barnathan's focus will be on how new
technologies will be used as business op-
portunities for ABC. He reports directly
to Thomas Murphy, chairman and chief
executive officer of Capcities/ABC. Rob-
ert Siegenthaler, vice president. news
practices for ABC News, New York.
since 1985, has been picked to succeed
Barnathan in the operations and engineer-
ing department.

Scenarios for providing high-definition
television to broadcast viewers will be a
main concern for Barnathan. “*When you
say ‘new technologies,” you have to look at
the new businesses that come out of new
technologies. I've been spending time look-
ing at [HDTV]. but not adequate time.”
Barnathan said. **When you talk about high
definition. you not only have to talk about
the ability to make a picture. but then
you've got to find a way to distribute it and
show it on a screen.”” He plans to investi-
gate such technologies as fiber optic net-
works and flat screen receivers. to deter-
mine when they are likely to be available to
the public.

ABC. along with Tele-Communications
Inc., has provided tinancial support to Far-
oudja Laboratories Inc.. Sunnyvale. Calif.,
developers of the SuperNTSC, an im-
proved-NTSC transmission system. and
have praised the system in several public
forums. “"We're trying to get as much as
we can out of the current system and then
look ahead to see what are the best ways to
get new systermns in the future.”” Barnathan
said.

At a recent hearing of the House Science.
Space and Technology Committee (BROAD-
CASTING. March 27). TCI Senior Vice Pres-
ident John Sie predicted that by the year
2000, the TV industry would grow out of
SuperNTSC and advance to a “"processed
digital’™ transmission system. Barnathan
agreed that Sie's timetable could be
achieved.

Other issues Barnathan will focus on will
be the growth of new media in Europe.
such as cable and direct-broadcast satellite
services. and CCD (closed-coupled device)
chip technology. which is potentially
“*more than just a pick-up tube in a cam-
era,”” he said.

Barnathan has been with ABC-TV since
1954, and has been head of the broadcast
operations and engineering department for
24 years. o
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In preparation for the annual National Association of Broadcasters
convention, BROADCASTING is presenting a weekly feature looking ahead to
the various technological offerings that will occupy the equipinent exhibit.

omposite digital formats and auto-

mated tape library systems are the

two videotape recorder product ca-
tegories that have undergone the greatest
development and enhancement over the
past year. Those enhancements will be on
display April 29-May 2 at the National As-
sociation of Broadcasters equipment exhibi-
tion in Las Vegas. There is an cffort to
make composite digital decks smaller and
more portable for the broadcaster to take
into the field. The library system enhance-
ments. after last year's introductions of sys-
tems with capacity of up to 1.000 cassettes.
are mainly software advancements aimed at
making the systems easier to use for a wider
variety of applications.

There will be few announcements of new
equipment in the half-inch component ana-
log formats. M1l and Betacam SP. at this
year's show. Also. no new Type C (one-
inchy or U-Matic (threc-quarter-inch)
VTR’s have been announced. But the slow-
ly growing trend toward development of
formats invented for the consumer mar-
ket—S-VHS and 8 mm—Ifor professional
and broadcast ENG applications continues.
with several new products being shown.

In the past year. since Sony Corp. and
Ampex Corp. first introduced production
versions ol their D-2 composite digital tape
decks at NAB "88. the most common ques-
tion from broadcasters has been: ™ "What
about a portable machine?’ This is sup-
posed to be an important part ol any lor-
mat.”” said Gregg Bond. Sony marketing
manager. digital products. Sony's answer is
the DVR-1, a 22-pound portable D-2 ma-
chine about the same size as Sony’s old
BVU-110 U-Matic ENG deck. The DVR-]
will accept either the medium-or small-
sized D-2 tape cassettes for total playback
time of 94 minutes. It takes BP90-A batter-
ies. which will last 100 minutes. The new
digital deck will sell for $37.000 when it
becomes ready for shipping in early 1990.

The next step will be a D-2 VTR docka-
ble to a camcorder. which Bond said Sony
will do as soon ““as technology allows.™
But he could not predict when that advance-
ment might come. **l think we're on the

This week: videotape recorders.

leading edge of technology™ with the DVR-
l. Bond said. But Jerry Spencer. markeling
manager for Matsushita’s Panasonic Broad-
cast Systems. Secaucus. N.J.. doubted that
a D-2 camcorder will ever be built. *"Tech-
nically it’s certainly achievable. but 1 don’t
know if the cameramen will be willing to
carry it around.””

Panasonic is instead introducing a produc-
tion model VTR in Matsushita's new half-
inch composite digital format. A prototype of
a studio VTR in the new format was shown at
the Society of Motion Picture and Television
Engineers Conference in New York last fall
{BROADCASTING. Oct. 24). The technical
specifications of the new format are almost
identical to D-2. The main difference be-
tween them is that the Matsushita format uses
the same tape transports as its MI half-inch
component analog decks. while D-2 is a
three-quarter-inch format. The price for the
machine, which Panasonic expects to begin
delivering by the end of 1989. will be an-
nounced at the NAB show. Spencer said that
a camcorder in the new format could be
introduced within two years.

Among composite digital studio record-
ers. the D-2 recorders introduced last year
by Sony (DVR-10) and Ampex (VPR-300)
will again be on display. In addition. Sony
is introducing the DVR-18. a higher-end
unit which will accept the large cassette
size. not accepted by the DVR-10. Standard

on the VTR will will be a ““fast-format-
ting"" record mode. which is designed to
speed editing time. At $81.000. the DVR-
18 is about $6.000 more expensive than the
DVR-10. It is scheduled for delivery in
November.

A new participant in the D-2 market this
spring is Hitachi Denshi America. Wood-
bury. N.Y.. which is introducing its VL-
D500). a production version of a composite
digital recorder shown in prototype a year
ago. It will accept all three D-2 tape sizes
for recording up to 208 minutes. The main
difference between the VL-D500 and the
Sony and Ampex decks is ‘‘the ease of
operation.”’ said Fred Scott. director. vid-
eotape recorder engineering. ‘It has been
designed to avoid the complex operating
menus that are common in other ma-
chines.’” Hitachi is looking at miniaturiza-
tion of D-2 decks. Scott said. But in the
next five years it foresces a combination of
formats being used in different applica-
tions. D-2 will be the norm in the studio
while the component half-inch machines
will continue 1o be used in the field.

Ampex is enhancing its D-2 product
through introduction of its "M-GEN"" soft-
ware. designed to correct errors in multi-
generational recording between analog and
digital VTR's. It a job is done completely
in the digital domain, the software is not
necessary. However. when generations are
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transferred nne or more times between ana-
log and digital recorders, analog artifacts
will perpetuate. M-GEN allows an operator
to predict the probable degradation in a
signal up to 20 generations before the dupli-
cations are done. Several parameters, in-
cluding black level. video level, chroma
amplitude. chroma phase. differential gain
and burst phase, can then be adjusted to
avoid multigeneration flaws.

Sony is offering a number of interfaces
as options to the DVR-18. A time-compres-
sion board, BKDV-110, for $6,000 and
serial interface board, BKDV-105, for
$3,000, will be available next December.
Two remote control interfaces have been
designed for both the DVR-10 and DVR-
18, the BKDV-102 for $3,000 and the
BKDV-108 for $3.500. Both are available
now.

Component digital (D-1) recorders will
be shown again by the same two companies
that exhibited them last year, Sony and
BTS Broadcast Television Systems. Ampex
Corp. and the Grass Valley Group, Grass
Valley, Calif., are planning to add D-1 to
D-2 and D-2 to D-1 signal translators to
their product lines,

“‘Once upon a time a license to transmit
was a license to print money. That is not
true today,”’ said Sony product manager
Richard M. Bauarschi. That is why Sony
will show its IBO (integrated broadcast op-
eration) system as a technology concept at
its NAB booth to demonstrate ways to re-
duce errors and expenses through central
computer control of several pieces of studio
equipment. including an audio system and
Sony’s new line of switchers and stillstore.
The key component in the 1BO display will
be two Sony LMS (Library Management
System) units. one for commercials and one
for programs.

Sony introduced LMS systems for the D-
2 and Betacam SP formats with capacity of
up to 1,000 cassettes at NAB "88. Out of 35
systems sold worldwide, about half have
been in D-2 configurations. Eight of them
have been installed in the U.S. and three in
Canada. This year Sony is enhancing the
system with its new BZC-2000 software.

With the earlier LMS software only one
event could be stored on each tape. Under
the new system multiple events on each
tape allow for up to 7,500 30-second com-
mercials to be stored and quickly accessed.
Similar software, dubbed *‘Multi-Cut,”” is
also being offered at NAB by Odetics
Broadcast, Anaheim, Calif.

The DVC-80 is new LMS hardware be-
ing introduced by Sony. It is a lower-end
D-2 configured system that will hold up to
84 small-or medium-sized tape cassettes. It
is controlled by the same software that con-
trols the larger systems. Sony is marketing
it as an inexpensive way for smaller broad-
casters to buy into D-2 technology.

Odetics leads the industry in installations
with about 70 of its **Cart Machines,’” 280-
cassette units, delivered. It will also lead
the NAB convention in library system-relat-
ed product introductions with six. The most
featured new product will be the **News
Control Terminal’’ option for expansion of
the Cart Machine's applications into a TV
newsroom. Terminals will feature flat-pan-
el touch-screens for quick programing of
video playlists and other functions. **What
happens when you get to a newscast is that
you think that you know how the newscast
is going to go with 20 or 30 spots. But
inevitably one story will go over a little bit
or some late-breaking thing will come in.
The New Control Terminal gives you the
versatility to rearrange throughout the
newscast.”’ according to Odetics’ Bill Kee-
gan. The terminal stands eight inches high.
11 inches wide and 12 inches deep. Other
enhancements include: the Library Expan-
sion Module, an add-on element which will
allow for doubling the capacity of the stan-
dard Cart Machine; the external VTR con-
troller, and PAL and D-2 versions of the
Cart Machine.

The ALS (Automated Library System) to
be demonstrated at the exhibition by Lake
Systems Corp.. Newton, Mass., will be the
first to be delivered. The company will
announce the tdentity of its first customer at
the show, according to Lake Systems’ Ed-
ward Herlihy. It will be shown *‘in a totally
automated broadcast environment.... It will

be a two-channel machine that can program
a television station on the air and can do
production at the same time,”’ he said.
Lake will also show computerized switch-
ing, external VTR control and options to
the system. A program-delay system will be
shown in the D-2 format.

New, low-priced recorders in the S-VHS
format for TV news applications are being
introduced by Hitachi and Panasonic. The
Hitachi VL-S100 recorder includes a built-
in time-base corrector. The AG-7450 is
Panasonic Industrial Co.’s first recorder
dockable to a two-chip CCD camera. In
addition, Panasonic is showing its AG-
AB00 A/B roll edit controller. Both items
are scheduled for delivery by early fall. The
controller is list priced at $4,700.

There has been increased interest in S-
VHS for professional and low-end broad-
cast ENG use, according to Terry Gardner,
VCR marketing manager for Panasonic In-
dustrial. ““NBC’s engineering deparment
has evaluated the S-VHS equipment and
OK’d it for use by its affiliates.... NBC has
some affiliates that are using the equipment
and ABC is looking at it.”” Gardner said.

Looking to break into the same market,
Sony is promoting its high-band 8 mm
(Hi8) format which records 400-line resolu-
tion images. It will introduce the EVO-
HI150, one-chip. one piece CCD cam-
corder, weighing 4.8 pounds. Features
include a 1/10,000-second electronic shut-
ter and built-in omnidirectional. unidirec-
tional and narration microphones. Also to
be introduced is the EVO-9800 feeder/re-
corder, designed for interface with U-Matic
SP editors. The unit includes transfer from
the Sony-developed 8 mm timecode to the
SMPTE timecode. Picture frame search in
the EVO-9800 has also been increased to
17-19 times faster than earlier 8 mm units.
Both the camcorder and recorder will be
available for delivery in August. In addi-
tion. Sony will show a prototype of a porta-
ble Hi8 recorder to be docked to the DXC-
325 three-chip camera. 0O

Next week: NAB Advance

For the Recorde

As compiled by BROADCASTING from Apr. 6
through Apr. 12 and based on filings, au-
thorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications: ALJ—Ad-
ministrative Law Judge: alt.—alternate: ann.—announced:
ant.—antenna:  aur.—avral:  aux.—auxiliary: ch.—channel:
CH—ritical hours.: chg.—change: CP—construction permit:
D—day: DA—directional antenna: Doc.—Docket: ERP—effec-
tive radiated power: Freq—(requency: HAAT—height above
average terrain: H& V—horizontat and vertical: khz—kilohertz:
kw-—kilowatts: lic.—license: m—meters: mhz—megahertz.
mi.—miles: MP—modification permit:  mod.—maodification:
N—night: pet. for recon.—petition for reconsideration: PSA—
presunrisc service authority: pwr.—power: RC—remote control:
$-A—Scientific-Atlanta: SH—specitied hours: SL—studio loca-
tion: TL—transmitter location: trans. —transmitter: TPO—trans-
mitter power output: U or uni.—unlimited hours: vis.—visual;
w—uaus: *—noncommercial. Six groups of numbers at end of
facilities changes items refer o map coordinates. One meter
equals 3.28 feed.

Ownership Changes l

Applications

8 KVMR(FM) Nevada City. CA (BALH890328HB: 89.5
mhz: 1.96 kw: Ant 980 fi1.)—Secks assignment of license
from American Victorian Museum to Nevada City Commu-
nity Broadcast Group for $32.000. Scller has no other
broadcast interests. Buyer is equally owned by William
Kelley Tuttle. Jima Jack Abbott. Louise Hollander Jones.
Gary Lee Hudson, John Charles Coale. Rosa Icela Lopez.
Mary Louise Caulfield. John Michael Daly. Gary Stan
Johnson and Gus A. Koehler. They have no other broadcast
interests. Filed March 28.

B WAPE(AM) Jacksonville. FL (BAL890327EA: 690 khz:
50 kw-D, 10W-N, DA-2)—Seeks assignment of license
from Evergreen Media Corp. 10 Genesis Communications
of Jacksonville for $§925.000. Seller is headed by Scout K.
Ginsburg. and also owns WVCG(AM) Coral Gables and
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WAPE-FM Jacksonville. both Florida: WLUP-AM-FM
Chicago: and KHYI(FM) Arlington. TX. Group has agreed
to purchase KFAC-FM Los Angeles and WAXY(FM) Fort
Lauderdale. FL. subject to FCC approval. Buyer is owned
by Bruce C. Maduri. Robert F. Sterlin and L. Edgar
Barnhill. Principals own interest in WNIVIAM) Atlanta
and WLQY Hollywood. FL. Filed March 27.

8 WFOY(AM)-WUVU-FM St. Avgustine. FL (AM:
BALRG0313GU: 1240 khz: 1 kw-U:  FM:
BALH890313GV: 97.7 mhz: 3 kw: ANT 200 ft.)—Seeks
assignment of license from Shull Broadcasting Co. Inc. to
Sage Broadcasting for $3.5 million. Seller is owned by
Douglas Shull. who has no other broadcast inicrests. Buyer
is Stamford. Ct.-based group headed by Gerald Poch, pres-
ident. 1t also owns WLVH(FM) Hanford. WKHT(AM)
Manchester and WNAQ(AM) Naugatuck. all Connecticut:
WTAX(AM)-WDBR(FM) Springfield. 1L: KMNS(AM)-
KSEZ(FM) Sioux City. lowa: WBSM-FM Fairhaven and
WBSM(AM) New Bedford. both  Massachuseus:
WSGD(AM)-WKOL-FM Amsierdam. NY: WCDL(AM)-
WSGD-FM Carbondale. PA: WACO-AM-FM Waco. TX:
WRFB(FM) Stowe. VT, and WAMT(AM)-WGNE-FM Ti-



¢. FL. Filed March 13.

B WYNR(AMY»-WPIQ-FM Brunswick, GA (AM:
BAL90327GW: 790 khz: 50 w-D, DA-D: FM:
BALHBO0327GX: 101.5 mhz: 100 kw: Ant. 245 fi.}—
Scehs assignment of license from Southcoast Broadeasting
In¢. to Eagle Broadeasting Inc. Seller is owned by Robent
Hilker. Lewis Bagwell and William Rollins, Hilker and
Rollins own interest in WJINAM) Christiansburg and
WVVV(FM} Blacksburg, both Virginia:  WDIX(AM)-
WORG(FM) Orangeburg, SC: WSTX-AM-FM Christian-
sted. St. Croix, VI WABZ(IFM) Albemarle. WEGOIAM)
Concord and WCGC(AM) Belmoent. all North Carelina.
Bagwell owns interest in WIJI(AM) Christiansburg, and
WVVVEM) Blacksburg. both Virginia. Buver is cqually
owned by James Earl Henderson, and Bonn A, Gilbert Jr..
who have no other broadeast interests. Filed March 27,

8 WYER-AM-FM Mi. Carmel, IL (AM: BALSY0329HF:
1360 khe: 500 w-D: FM: BALH890329HG: 94.9 mhe: 50
kwi Ant. 425 f1.)}—Seeks assignment of license Irom John
F. and Emmy L. Hurlbut 1o River Valley Radio Inc. for
$650.000. Sellers have no other broadeast interests. Buyer
is owned by Craig E. Fenneman, Keith Yarber, Brian F.
Fenneman and Scott 1. Fenneman. Yarber is general man-
ager of WKQQ(FM) Lexington. KY. Filed March 29,

8 WQSI(AM)  Frederick  and  WZYQ-FM  Braddock
Heights, both Maryland (AM: BTC890323Gl: 820 khez:
5.00 Kkw-D: FM: BTCHEY0323GJ: 103.9 mhz: 350 w: Ant.
910 fi. y—Secks transfer of control from Leo 1. Shank and
Howard C. Fisher 1o Thomas D. Boock for $S450.000.
Seller hereby agrees 10 sell o purchaser and purchaser
hereby agrees 1o purchase from sellers. equal number of
shares from Shank and from Fisher which together consti-
tute 15% of corporation’s issued common stack. Buyer is
owned by Leo L. Shank, Howard C. Fisher, Thomas D.
Boock, Nancy L. Fowler and Thomas 1. Buack. Filed
March 23.

8 WALE(AM) Fall River, MA (BALS90327ER: 400 khz:
1 kw-U)—Seeks assignment of license from North Ameri-
can Broadeasting Co. to SNE Broadcasting Lid. lor
$625.000. Seller is owned by Frank E. Bauaglia. who has
no other broadeast interests. Buyer is equally owned by
Robert 8. Karam and James J. Karam, who have no other
broadeust interests. Filed March 27,

8 KMPX(TV) Deciur, TX (BAPCT890303KM: ch 29:
5000 kw -V Ant. 910 ft.)—Seceks transfer of control trom
Karen Hicks to Word of God Fellowship Inc. for $25.000.
Scller has no other broadeast interests. Buyer is equally
owned by Mareus D, Lamb, Joni T. Lamb. Jimmic F.
Lamb, Corrine D. Lamb and Tom Calendar. It also owns
WMCHTV) Montgomery. AL. Filed March 3.

B WPSK-FM Pulaski. VA (BALH890329HE: 107.1 mhaz:
200 W2 Ant. 1212 |L)—Seeks assignment of license from
Radiox In¢. o New River Media Group Inc. for S410.000.
Seller is principally owned by R.J. Kirk. attorney. and also
owns co-located WPSK(AM). Buyer is owned by The
Cumberland Group Lid.. Richland., VA-based private in-
vestnent firm headed by Ralph Bernard Davis. It is also
purchusing WYVE(AM) Wyiheville. VA. Filed March 29,

B WYVE(AM) Wytheville. VA (BALSY0329EA: 1280
khz: 2.5 kw-D. DA)»—Sccks assignment of license from
April Inc. to Sentinel Communications Inc. for $230,000.
Seller is subsidiary of Carterct Service Corp.. Maorristown
NJ-bused savings and mongage. affiliated with Carteret
Bank. 1t has no other broadeast interesis. Buyer is owned
by The Cumberland Group Lid.. Richland, Va.-based pri-
vate investment firm headed by Ralph Bernard Davis. [t is
also purchasing WPSK-FM Pulaski. VA. Filed March 29,

Actions

8 KKGZAM)-KKDD-FM  Brush. CO  (AM: BA-
PLEYO2IMEB; 1010 khe: 5 kw., DA-N: FM:BAL-
HI890214EC: 107.1 mha: 3 kw: Aot 9] fi.—Granted app.
of assignment of license from Randall S, Jacobson, receiv-
er to Claud M. Pettit and Margaret E. Petiitto for no
consideration. Seller has ne other broudeast interests. Buy-
er is equally owned by Claud M. Pertit and Margaret E.
Pettit. Claude M. Pettit is member of Board of Trustees of
Colorado  Christian  College.  which is  licensee  of
KWRBI(FM} Morrison, KWRI-TV Denver and KJIQL(FM)
Grand Junction, all Colorado. Action March 31,

® WDEC(FM) Americus. GA (BALH890103GU:; 94.3
mhz: 3 kwl—Granted app. of assignment of license from
The Americus Broadeasting Co. 1o Guest-Mattox Broad-
casting Inc. for 3450.000. Seller is owned by Conway D,
and Violet Smith, who also own WTTLIAM) Madison-
ville. Ky. Buyer is equally owned by A.J. Guest and G.
Troy Mattox. who have no other broadcast interests. Action
April 3.

8 WTRX(AM) Burton, MI (BAL8YO2I0EB: 1330 khz: 5
kw-D}—Granted app. of assignment of license from Getz
Communications In¢. 10 David Lee Communications Inc.
for $225.000. Seller is owned by Lawrence ). Gerz and
Margaret A. Gewz, who have no other broudcast interests.

Buyer has no other broadcast interests. Action March 28,

8 WATO(AM) Oak Ridge. TN (BALE90201EB; 1290 khz;
5 kw-D. 500 w-N, DA-2)}—Granted app. of assignmient of
license from Radioak Inc. 1o Frank Treece and Violet
Treece tor $235.000. Scller is owned by John W. Pirkle.
who owns co-located WOKI-FM. Buyer is equally owned
by Frank Treece and Violet Treece, who have no other
broadeast interests. Action March 30.

New Stations

Applications

8 Avenal. CA (BPEDS90320MBj}—Avenal Educational
Services Inc. secks 105.7 mhe: 915 kw: 182 m. Address:
12550 Brookhurst Street. Suite A, Garden Grove, CA
926-H). Principal is headed by George Sullivan, who has no
other broadeast inerests. Filed March 20.

& Quincy, CA (BPHRYOIORMC)—Ralph E. Wintick seeks
100.3 mhe: 3 kw: 197 m. Address: 395 W. Main Street.
Quincy, CA 95971 Principal has no other broadcast inter.
ests. Filed March 8.

8 Quincy. CA {BPHY90313MR)>—John K. Larue sccks
100.3 mhz: 3 kw: mious 151 m. Address: 2764 West Swain
Rd.. Stackton. CA 95207. Principal has no other broudeast
interests. Filed March 13,

& Pucblo, CO (BPEDEY0IYMPI—Joy Media Broadeast-
ers Inc. secks 89.7 mhz; 50 kw; minus 8 m. Address:
16742 Gothard Street. Huntington Beach, CA $2647. Prin-
cipal has no other broadcast interests. Filed March 9.

& Golconda, IL (BPH8903 I5MG)—William L. Moir seeks
105.1 mhz: .922 kw: 179 m. Address: 11920 Gay Glen. St1.
Louis, MO 63043, Principal has no other broadcast inter-
ests. Filed March 15.

& La Monte, MO (BPHRY0313IMNM)—Valkyric Broadeast-
ing In¢. secks 97.1 mhz; 1.35 kw: 150 m. Address: Truman
Hills Mall. Suite 6. P.(>. Box 1420, Warsaw. MO 65355.
Principal is equally owned by Jim McCollum, Joey Ander-
son. Mark Pearce. Louise MceDanicl. and Jon Hart. It has
no other broadcast interests. Filed March 13,

& Great Falls, MT (BPHE90313MW)—T.C. Monte Inc.
secks 107.3 mhz: 100 kw: 300 m. Address: 2500 Cincinnati
Commerce Center. Cincinnati, OH 45202, Principal is
equally owned by Benjamin L. Homel, Robert L. Law-
rence and Frank E. Wood. Filed March 13.

8 Grear Falls. MT (BPH890313MO)—Robenn M. Muson
seeks 107.3 mhz: 100 kw: 305 m. Address: 1943 Green-
view. Northbrook. 1L 60062. Principal has no other broad-
cast interests. Filed March 13,

& Santa Fe. NM (BPHR90313MS)—T.C. Monie Inc. secks
94.7 mhz: 15 kw: 620 m. Address: 2500 Cincinnati Com-
meree Center. Cincinnati. OH 45202, Principal is cqually
owned by Benjumin L. Homel, Raobert L. Lawrence, and
Frank E. Wood. It hay no other broadcast interests. Filed
Murch 13,

| Santa Fe. NM (BPH890313MV)—SKR Inc. seecks 94.7
mhz: 43 kw: 850 m. Address: 1729 South Eudora Sri..
Denver, CO 80222, Principal is owned by Annctic M.
Rosenberg, who has no other broadcast interests. Filed
March 13,

& Santa Fe. NM (BPH890313MU)—Vicente Silva secks
94.7 mhz: 35 kw: 889 m. Address: 2940 Calle de Pinos
Alos, Santa Fe. NM 87505, Principal has no other broad-
cast intercsts. Filed March 13,

® Santa Fe. NM (BPH890313MT)—John Strelitz sceks
94.7 mhz: 43 kw: 852 m. Address: 7354 Ruthven Rd..
Norfolk, VA 23505. Principal has no other broadcast inter-
ests. Filed March 13,

| Albany, NY (BPH8903151E)—Cap-Town Broadcasting
Ine. sceks 106.5 mhz: 14.5 kw: 257 m. Address: 1054
Troy-Schenectady Rd.. Latham, NY 12110, Principal has
no other broadcast interests. Filed March 15,

& Durhain. NC (BPEDRS313IMY)—North Carolina Cen-
tral secks 90.7 mhz: 45 kw: 144 m. Address: P.O. Box
19363. Durham, NC 27707. Principal has no uther broad-
cast interests. Filed March 13,

| Fairbluff, NC (BPH890313MQ)—Great American Mc-
dia Lid. secks 105.3 mhz: 3 kw; 100 m. Address: P.O. Box
17964, Raleigh. NC 27609. Principal has no other broad-
cast interests. Filed March 13,

& Fairblutf, NC (BPH8Y0313MX}—Virginia Bledsoe
secks 105.3 mhz: 3 kw: 100 m. Address: 1526 N. New-
some Circle, Hantsville, SC 29550, Principal has no other
broudcast interests. Filed March 13,

& Leland, NC (BPH890316MB)—WCCCR Broadeasting
LP secks 94.1 mhz: 3 kw: 100 m. Address: Route 1. Box
229, Leland. NC 28541. Principal is owned by Ruby
Brown, 8% Catherine Q. Hicks. 8%: Carol L.. Mathewson,
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8%: Clarkic Munn, 8%, and Kent S. Foster, 68%. Filed
March 16.

a Leland, NC (BPH890313MP)—Leland  Broadcasting
Group Inc. sceks 94,1 mhz: 3 kwi 100 m. Address: P.O.
Box 0. Leland, NC 28451. Principal is owned by C.
Franky Thomas, 51%: C.O. Thomas. 24%. and Jinmy B.
Oldham, 25%. Filed March 13.

& Leland, NC (BPHE90316MA}—Antoinetic Gray Ine.
sccks 94.1 mhz: 3 kw: 100 m. Address: 714B South 12th
Street, Wilmington, NC 28401, Principal hus no other
broadeast interests. Filed March 16.

8 Leland, NC (BPH890316MD)—Hara Broadceasting Inc.
secks 94.1 mhz: 3 kw: 100 m. Address: 211 N 2nd St..
Wilmington, NC 28401. Principal has no other broadeast
interests. Filed March 16.

B Lclund, NC (BPH890316ME}—Cape Brouadcasting
Corp. sceks 94.1 mhz: 3 kw: 100 m. Address: P.O. Box |,
Bolion. NC 28423, Principal is owned by Michael T.
Mills, who also owns interest in Bull Broadeasting Corp..
applicant lor new FM. 98.9 mhz. McClellanville, SC.
Filed March 16.

| Leland, NC (BPH890316MF)>—Sharon M. Moran seeks
94.1 mhz: 3 kw: 100 m. Address: P.O. Box 1092, Salem.
VA 24153, Principal is dircetor of Tinker Creek Broadeast-
ers Inc.. licensee of WKBA(AM) Vinen, VA, Moran's
husband. David Moran, holds construction permits Tor
WMYT(AM) Carolina Beach, NC., and WLRG(AM) Tim-
monsville, SC. He also owns WVZN(AM) Lynchburg,
VA. Fled March 16.

& Lawrenceburg. TN (BPH8Y0320MC)—TR A Prospect
Communications sccks 97.5 mhe: 1.8 kw: 128 m. Address:
P.O. Box 156, Lawrenceburg, TN 38464, Principal is
headed by Roger Wright, and has no other broadeast inter-
ests. Filed March 20.

& Stanton, TX (BPED890313MI13)—Southwest Education-
al Media Foundation of Texas Inc. secks 105.9 mhz: 3 kw:
91 m. Address: 2100 Hwy 360, #1204, Grand Prairie, TX
75050. Principal is owned by T. Kent Atkins., Mary Helen
Atkins and Charles Delap. Filed March 13.

| Ephrata. WA (BPH8903|6MC)—Burbara Maiers seeks
93.9 mhz: 50 kw: 150 m. Address: Rie. 3. 1000 Flamingo
Drive, Moses Luke, WA 98837, Principal has no other
broadeast interests. Filed March 16.

& Ephrata. WA (BPHE90316M11)—Ephrata  Broadeast
Group seeks 93.9 mhz: 50 kw; |50 m. Address: 405 i4th
Street. #1600, Oakland. CA 94612, Principal is cqually
owned by Joseph Weinatein. John Hidalgo and Robert
Lopez. They have no other broadeast interests. Filed March
16.

Actions

& Key Colony Beach. FL (BPH&71110NID—Granted app.
of Richard L. Silva for 105.5 mhz: 3 kw H&V: 100 m.
Address: ¢/o Sombrero Marina, 35 Sombrero Bivd.. Mara-
thon, FL 33050. Principal has ne other broadcast interests.
Action March 29.

& Lancaster. OH (BPHRTOS 14MD)—Granted app. of Sky-
way Broadcasting Inc. lor 103.5 mha: 3 kw: H&V: 100 m.
Address: 535 Tarkiln Rd.. Lancaster. OH 43130, Principal
is equally owned by John Garberg. Carl Heister, Richard
Schorr, and Dallas Hessler. Action March 29,

Facilities Changes

Applications

AM’s

8 Juncau. AK. KINY 800 khz—March 24-Application for
CP to increase daytime power o 10 hw.

& Carmel. CA. KRML 1410 khz—March 1-Application for
Mod of CP {(BPR2I1022AA) to make changes in antenna
system: 3.9 kw to 2 kw; TL: 1.6 km SE of Hwy. | and
Carmel Valley Rd.. Carmel Valley, CA: 36 32 06N 121 53
3w,

| San Mateo, CA, KOFY 1050 khz—March 24-Applica-
tion for Mod of CP (BP86(M 12AM} 10 correct coordinales
1o 37 39 02N 122 09 09W.

® Salt Lake City, UT, KUTR 860 khz—March 28-Applica-
tion tor CP 10 reduce daytime power to 10 kw and critical
hours t0 3 kw.

FM's

& San Bernardino. CA. KOLA 99.9 mhz—March 21-Ap-
plication for CP to change TL: Box Springs Mountains, 8
km SE 101 degrees of post office in downtown Riverside,
CA; HAAT: 510 m H&V: 33 57 S9N 117 17 16W.
| Alamogordo, NM, KINN-FM 105.5 mhz—March 7-Ap-
plication for Mod of CP (BPHER04191A) 1o change HAAT:
524 m H&V: ERP: 2.23 kw H&V: TL: Long Ridge Elec-



tronics Site. Lincoln National Forest. approximately 10 km
SE of Alamogordo. NM

B Shadyside. OH, WBIY 95.7 mhz—arch 2-Application
for Mod of CP (BPH871103MC) 10 change HAAT: 191 m
H&V: LRP: 85 kw H&V: TL: R.D. | Kirkwoud Heights.
Bridgeport. OH.

® Wilson. NC. WAHD 90.5 mhz—>\larch 3-Application
for Mo of CP (BPHE40229CC) 10 change ERP: 3.8 kw
H&V: HAAT: 30 m H&V: TL: 2351 Gordon and Pulley

® Toledo. OH. WOTL 90.3 mhz—>March 27-Application
for Mod of CP (BPENB405291B) 10 change ERP: .695 kw
H&V .

B Chatranooga. TN. WUTC 88.1 mhz—March 8-Applica-
tion for CP to change ERP: 30 kw H&V: HAAT: 273 m
H&V.

B Signal Mountain. TN. WAWL-FM 91.5 mhz—March 9-

Application for CP 10 change ERP: 4 kw H&V: HAAT: 89
m H&V: TL: Missionary Ridge. near I-24: change city ot

Rd license: move presently authorized directionsl antenna.
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® Bryan. TX. KKYS 104.9 mhz—Feb. 27-Application for
CP 10 change FREQ: 104.7 mhz: ERP: 50 kw H&V:
HAAT: 87 m H&V: class: C2: per docket 87-209.

B Auburn. WA. KGRG 89.9 mhz—D\larch 15-Application
for CP 1o change ERP: .25 kw H&V: HAAT: 112 m H&V:
TL: 3 mi S of Auburm. WA.

B Wausan. WI. WDEZ 101.9 mhz—Fcb. 24-Application
for Muod of CP (BPH87021711) 1o change HAAT: 341 m

H&V: TL: 72 km W of Thomapple Rd.. .86 km N ol
Daisy Rd.. in Rib Mountain Townsbip. 8.85 km SW of
Waasau. WI

TV's

B West Milford, NJ. WEME-TV ¢h. 66—March 30-Appli-
cation lor Mod of CP 10 change ERP: .24 kw (vis): HAAT:
711 fi.; TL: Bald Mountin. near Mahwah. NJ; ANT.
Bogner BI4UO: 74 12 03N 41 07 14W

B San Antonio. TX. New TV ch. 60—March 24-Applica-
tion lor Mod of CP (BPCT841129LD) to change ERF:
5000 kw {vis): HAAT: 456 m: T Approximately 4 km E
ol Calaveras Lake: ANT: Andrew ATW (DA)

Actions

® Tolicson. AZ. KXEG 1010 khz—April 3-Application
(BP8BO415AD) granted for CP 1o increase day power to 7.5
kw: install DA-D; changes in antcnna system: 33 26 43N
112 12 23w.

® Long Beach. CA. KGER 1390 khz—March 31-Applica-
tion (BMP880914AG) granted for Mod of CP
(BP860130AB) to specify modified standard radiation pat-
tern for daytime operation.

® Rancho Cordova, CA, KMCE 650 khz—March 31-Ap-
plication (BMPS90I23AL) granted for Mod of CP
(BP810410AAB) 10 change TL: .9 mi W of Eagles Nest
Rd. and .15 mi § of Gerber Rd.. 6.2 mi NE of Elk Grove.
CA: reduce tower height with top loading: 38 28 46N 121
16 4wV

® Redlunds. CA. KCAL 1310 khz—March 31-Application
(BP880923AG) granied for CP 1o change TL: 1255 W,
Lugonia Ave.. Redlands. CA. .35 mi E of Redlands: make
changes in antcnna svsiem: 34 04 08N 117 12 06W

8 Georgetown. DE. WSEA 900 khz—>March 31-Applica-
tion (BMPP880921 AC) granted for Mod of CP to decrease
tower height and eliminate one tower.

8 Marictia. GA. WFTD 1080 khz—March 29-Application
(BMPB31004AH) granted lor Mod of CP (BP871202A8)
10 correct coordinates to 34 01 35N 84 40 0D4W.

B Hilo. HI. KIPA 620 khz—March 31-Application
(BMP880829AH) granted for Mod of CP to change TL:
Pakini lki. Ka'u. Island of Hawaii, Hl: changes in antenna
system: 19 00 18N 155 30 37W

® Grinnell. JA. KGRN 1310 khz—March 31-Application
(3PBBO103AE) granted for CP 10 reduce power 10 .3 kw:
changes in antenna system: TL: 1.6 km N of 16th Ave. and
6.4 km E of Hwy. 136. Grinncll. [A: 41 36 35N 92 38
56w,

® Florence. KY. WMLX 1180 khz—NMiarch 31-Application
(BP881011AE) granted for CP to change DA array electri-
cal paramecters.

8 Bethany. MO. KAAN 870 khz—March 31-Applicaiton
(BP881107AH) granted for CP 1o reduce power to 930 w
and make changes in antenna system.

8 Babylon. NY, WGLI 1290 khz—March 28-Application
(BPBY0I13AB) gramed for CP 10 reduce day and night
power 0 .265 kw and correct coordinates 1o 40 43 0SN 73
20 05W.

® Eden. NC. WWMO 830 khz—>March 27-Application
(BAP880915AI) granted for Muod of CP (BP870218AU) to
make changes in antenna $ysiem and change TLio 8kmE
of intersection of Hwys. 14 and 87 ncar Fairview. NC; 36
32 08N 79 47 43W.

® Piqua. OH. WPTW 1030 khz—>Mlarch 28-Application
(BP881205AE) granted to correct coordinates: 40 0§ 25N
84 16 27TW.

w Clinton, TN. WYSH 1380 khz—March 31-Application
(BP881110AC) granted for CP 1o change TL slightly SE of
original site. Clinton. TN: 36 06 44N 84 08 26\V: compute
night nominal power: .28 Kw.

® Jonesboro, TN, WKTP 1590 khz—NMlarch 27-Applica-
tion (BP8807 11 AH) granted lor CP to relocate daytime site
0 nighttime site and change from DA-N 0 DA-2.
FM’'s

® Sacramento. CA. KWOD 106.5 mhz—March 29-A|)p1i-
cation (BMPH830616AA) granmied for Mod of CP 10
change antenna system: decrease HAAT from 152 mto 125
m.

® Daytona Beach. FL. WWLV 94.5 mhz—>March 31-Ap-
plication granted tor CP to change HAAT: 448 m H&V.
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Moffet, Larson & Johnson, Inc.
Consulting Tel ications Engi s
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Church, VA 22041
703 824-5660
FAX:703—824-5672
Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT ORIVE
SILVER SPRING, MO 20904

Q 301 3845374
. Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 280068
San Francisco, California 94128
HE {415) 342-5200
(202) 396-5200

Member AFCCE

JULES COHEN

& ASSOCIATES, PC.
Sune 400
1730 M St N.W.
Washington DC 20036
(202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-~M-TV Engineering Consultants
Compiete Tower and Rigging Services

“Serving the Broadeast lndustry
Jor aeer 38 Years”

Box 2727 Bath, Ohio 44210
(216) 659-4440

VIR JAMES
CONSULTING ENGINEERS
Apphcahons and Fielg Engineening
Compulenzed Frequency Sutveys
3137 W. Kentucky Ave.—80219
{303) 937-1900
DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New YOrk. NY 10107
(212) 246.2850

Mullaney Engineering, Inc,
ol ) e

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921.0115
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave, N.W,
Seattle, Washington, 98107

{206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers
FW HANNEL. PE
PO Box 9001 Peoria, IL 61614
(309) 691-4155

Memper AFCCE

STRUCTURAL SYSTEMS

TECHNOLOGY. INC
J. Cabat Goudy, PE

N
TOWERS. ANTENNAS. STRUCTURES
New Tall Towens. Easong Towens
Siudies. Anslysin. Design Modifiatons.
Inspectnons. brection. Exc
6X8T Eim St Mclean, VA 22100 1704y 556-9765

C. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.O. Box 18312
Dalias, Texas 75218

{214) 669-0294
Member AFCCE

JOHN FX. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills, M} 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES, INC.

Consutting Engwnrers
Ahs Fas Ty LPTY Catv
POST OFFICE BOs 100
FOLSOM. CALIFORNIA 95630
(916) 933-5000

CLARENCE M BEVERAGE
CommunicaTions TECHNOLOGIES. INC
BROADCAST ENGINEERING CONSULTANTS
PO 80X1130
MAALTON N J 08053

€09} 385 0077

LAWRERCE 1. MORTON
ASSOCIATES

2%07! RPEROE Uit

Last FOREST CARORMA 22630

THLECOMUUNCA|IONS | WGt €85

LAWRENCE L. MORTON, P.E.
AM s FM s TV
APPLICATIONS » FIELD ENGINEERING

(714) 859-6015
MEMBER AFCCE

Consulting Engineers

P.O. Box 356
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

PAUL DEAN FORD, PE.
BROADCAST ENGINEERING CONSULTANT
R.R. 12, Box 351
WEST TERRE HAUTE. INDIANA 47885
812.535.3831
Menber AFCCL

EVANS ASSOCIATES

Consunting Communications Engineers
AM-FM-TY-CATVITFS-Satelllte

216 N. Green Bay Rd.
THIENSVILLE, WISCONSIN 53092
Phone {414) 2428000

Member af CCE

RICHARD L. BIBY, P.E.
COMMUNICATIONS ENGINEERING
SERVICES. PC.
CONSULTING ENGINEERS
1600 Wiison Bivd., Sulte 1003
Arlington, w;glnlu 22209

"?"ros) 522-5722
Member AFCCE

WILLOUGHBY & VOSS

BROADCAST TECHNICAL CONSULTANTS
SUITE 100-A
15102 JONES - MALTSBERGER
SAN ANTONIO, TEXAS 76232
(512) 5251111 OR 490-2778

APPLICATIONS * FIELOSERVICES
Mam e NAD

DON'T BE A STRANGER

To Broadcastings 116427 Readers
Display your Protessional or Serwice Card
here It will be seen by staton and cable TV
syslem owners and decision makers

© 1986 Readership Survey showing 35
readers per copy

contact
BROADCASTING MAGAZINE
1705 DeSales St., N.W.
Washington, D.C. 20036
for availabilities
Phone: (202) §59-2340

JOHN E. HIDLE, P.E.
Broadcast and Telecommunications
Consulting Engineer
P.0. BOX 126
NEW PALTZ, NEW YORK 12561
(914) 255-0449
Member AFCCE

AFCCE
Association of
Federal Communications
Consulting Engineers
P.0. Hox 19333

20th Street Station
Washington, DC 20036

12021658-3707




Classified Advertising

See last page of Classified Secfion for rates.
closing dates. box numbers and cther details

RADIO

HELP WANTED MANAGEMENT

National program sales coordinator for an expanding
six station group with Inspirational tormats. Successful
sales background and working contacts with NRB mem-
bers a must. The position also invelves coordinating indi-
wdual station sales strategies as well. This is an upper-
management position working out of the corporate home
coffice in QOrange County, California. Send resumes to:
Mark McNeil. American Sunrise Communications, 16742
SglEhard St.. Suite 201, Huntington Beach., CA 92647.

Sales manager: WAKX/KXTP, Duluth, Minnesota. seeks
effeclive sales rep who wants to move up to management.
Small market group owner offers opportunity for advance-
ment to GM. Must carry aclive list. have strong sales
background. ability to budget and mee! monthly station
goals. Respond to Lew Latlo, 419 West Michigan St,
Duluth, MN 55802, 218—727-7271. EQE.

Entrepreneur: East Coast broadcasting company with
great potential is in need of legitimate entreprenéur 1o
rebuild operations while current management steps aside.
You must be results driven, have street smarts. be a
leader and mativator, have a high energy level and most
of all, possess a buring desire 10 succeed. Must be
familiar with Hasi Fung management style. Salary. bene-
fits. and equity parlicipation 10 be set by entrepréneur.
Only if you have the above qualfications, Submit your
qualifications to Box C-16. EQE.

Are you interested in exploiling a niche area with great
potential? Boston broadcasters are searching for aggres-
sive manager with extensive sales experience. The right
person will assume responsibility of sales manager with
small sates staff and administrative duties of station man-
ager. Compensation to include equity. Send resume and
references to: Hildreth Associates. Inc., Box 1624, Brook-
line, MA 02146. EQE.

Northeast. Group seeks two stalion/sales managers who
understand and enjoy selling and leading sales staffs.
Upstate NY and western Pennsylvania. We're a group on
the move and need strong. key pecple to grow with us,
Replies confidential. EQE. Box C-49.

Station manager for small southern California desert sta-
tion. Must have strong sales background and ability to
motivate dedicated staff. Salary. COmmission on sales.
override. Wnite Box C-53. EQE.

Program manager. WOOD AM/FM, West Michigan’s
leading Adult radio stations are looking for an outstanding
indiv dual to join our leadership team. If you have a mini-
mum of 3 years programing experience in full service AM
radio with strong coaching skills, a listener-focused atti-
tude, research oriented, music formatics, and strong plan-
ning abilities. we'd like to talk with you. On air experience
and 4-year college degree required. Please send com-
plete resume, salary hislory, references. and support ma-
terial to James P. White, Vice Presidenl & General Manag-
er, WOOD AM/FM. 180 N. Division, Grand Rapids. MI
49503. EQE/MIF

HELP WANTED SALES

General manager needed for northern Colorado's only
major FM Couniry music station. This is a developing
station that has its best times ahead of . It is a chance to
put together a winner. All the elements are in place and
we need a leader to make it all happen. If you promise us
the moon, you must be able to delivér the moon. We want
someone who can produce resuits and not just look good
on paper. Join us and live and work in the shadow of the
Rockies, one of America’s most beautiful locations. Send
all personal information to Box C-26. EQE.

General manager for KKCM 1530AM with Inspirational
format in Shakopee/Minneapolis, Minnesota. Successful
sales background a must. Send resumes to: Mark McNeil,
American Sunrise Communications. 16742 Gothard St.,
Suite 201, Huntington Beach, CA 92647, EOE.

National program sales coordinator for a seven slalion
group with inspirational formats. Successful sales back-
ground and working contacts with NRB membérs a must.
The position also invelves coordinaling individual station
sales strategies as well. This is an upper manageméent
position working out of the corporate home office in Or-
ange County, California. Send resumes to: Mark McNeil,
American Sunrise Communications, 16742 Gothard St.,
Suite 201, Huntington Beach, CA 92647, ECE.

General sales manager wanted for full-time Urban Gos-
pel station in medium-sized Mid-Western market. Must be
a street fighter, carry own list and build and direcl own
four-man crew. Honesty and stability a must. Send com-
plete resume. Box C-34. ECE.

General manager: General manager wanted with strong
sales background and small market experience. Success-
ful applicant will receive good compensation and work
with a financially strong and capable owner. Submil re-
sume to Box C-35. EOE.

General manager - WNHU-FM. Station management, ac-
ademic appointment. Management of a 1700 walt siereo
radio station. Master's degree. radio station management,
teaching experience required. Ph.D. preferred. Send cov-
er letter and resume to: Dr. Steven A Raucher, Chairman,
Communication & Marketing Department. University of
New Haven, 300 Orange Ave., Wes!t Haven. CT 06516.
Starting date: July, 1989. Applications/resumes will be
accepted until the position is filled. AA/EQE.

Genera! manager seeking immediate equity: Take charge
of full-ime AM/FM combo in Midwest market of 20,000.
well equipped satellite operation. Invest your future with
our operation and we’ll sell you 25% immediately at 1/3 of
appraised value and carry the entire note. Option to pur-
chase controlling interest after one year. Competitive sala-
ry plus 10% of cash fiow. Sound too good to be trug? Give
us a try. Only proven sales oriented persons with small tc
medium management experience considered. Be ready
1o back up what you promise and expect a credit check.
Contact: Dave Winegardner. Box K, Neosho. MO 84850
417—451-1420. EOE.

Radio sales and sales management position avaiiable.
Excellent potential. Live and work at the beautiful Jersey
Shore just minutes from Atlantic City. Good list and Iots of
$8$ available. Women and minorities encouraged 1o ap-
ply. Resumes lo John R. DeMasi. ¢/o WRDR. P.O. Box
295, Egg Harbor City. NJ 08215. EOE.

Radio sales: Texas FM is looking for a strongly motivated
creative thinker to add to our team. Must be aggressive
and have local sales background. Contact: Gary Vinson,
KEZB-FM, 2501 N. Mesa. EI Paso, TX 79902. 915—533-
9400. ECE

Come to sunny California’s lovely Central Coast be-
tween Los Angeles and San Francisco. Qutstanding rec-
reational areas close by. Expanding group owner needs
career oriented account executive heading for manage-
ment. Opportunity limited only by your ability Send re-
sume. sales history, references: KGDP, PO Box 5457,
Santa Maria. CA 93456. EOE-M/F.

Sales reps needed! to sell sales promotions to radio
station managers. Must be a closer, radio sales experi-
enced, love to travel, want to make excellent income
(commission sales). Resume to American Promotions, PO
Box 210529, Nashville, TN 37221. EQE.

Regional co-op/vendor director in sunny Florida. Metro-
plex Communications seeks an experienced co-op/ven-
dor director to develop dollars in four major Florida mar-
kets. Requires excellent management, sales and
organizaticnal skills. Send resume and compensation re-
guirements to, Randy Braun, GSM, WNLTAWHBO. 51 S.
Main Ave., Clearwater, FL 34625. EQE.

Sales professionals: Do you make things happen? I$ the
customer #1 with you? Do you strive to be the best? Do
you enjoy challenges? Do ycu set prictities and develop
strategies for your activilies? At WAAF, we're interested in
speaking with sales professionals who are organized, so-
phisticated and creative. If you feel you are good at what
you do, we'd like o speak with you about your career! We
are a growing Boston radio station offering unlimited in-
come potential. an exciting training program and an innc-
vative environment focused on excelience and achieve-
ment. If you feel you have the talent. call me. Chris Paguin,
508—752-5611. EQE.

KFIG AM/FM seeks that individual who hits the ground
running! Not afraid to make cold calls that will add $88 to
an existing list of accounts. We'll supply spec spots and
proposals. Quistanding benefits and commission plan.
Send resume to; John Walker, Sales Manager, KFIG AM/
FM, PO Box 4265, Fresno, CA 93744. EQE M/F.

Broadcast marketing rep: Top company serving broad-
cast industry seeks marketing representative for multiple-
state region. Experience in broadcast sales, news and/or
cable is required. Position involves extensive travel. Re-
Elgée' references and salary requirements to Box C-58.

HELP WANTED ANNOUNCERS

Chicago/South Suburban FM seeks lop 40 disc jockey.
Excellent facilities and working conditions. Minorities en-
couraged to send resumes and aircheck to Mickey Milner,
WBUS Radio. P.O. Box 999, Bourbonnais, IL 60914,
EQE.

WSBY/WQHQ, Experienced. Fulllime & parttime announ-
cer/disc jockies needed. Send tape and resumes to Ed
Hunt, Operations Direclor, WSBY/WQHQ Radio. P.O. Box
"U", Salisbury, MD 21801. EQE.

Grow! Promotion director for Country/Qldies combo. plus
anncuncing duties. Experience required. Tape & resume
to: Bob Holtan, KFJB/KXIA, Box 698, Marshalftown. 1A
50158. EQE.

Wanted Experienced spors announcer for AM-FM sta-
tion Play by play of all sports and board shift. Excellent
benefits. EOE. Box 886, Carroll. 1A 51401,

HELP WANTED TECHNICAL

Chief engineer for four stations located in Ironwood,
Michigan and Merrill, Wisconsin. Must be hands on and
have directional and automalion experience. Live and
play in God's country. Call Don Roberts, Presidenl, Rob-
erts Broadcasting, Inc. 813—966-2287. EOE.

WGCI-AM/FM, a unit of Gannett Co.. Inc. seeks an experi-
enced broadcast maintenance technician. The ideal can-
didate should be skilled in system and device level con-
struction, troubleshooting and repair of studio audio.
control logic. transmitters, transmission lines and remote
control. Desirable additional skills include structured high-
level programming, digital audio and storage media. con-
trol logic design. audio design. microwave Systems and
two-way syslems. E.E. or hours toward, S.B.E. cetifica-
tion. Commercial and/or Amateur licenses are a plus.
Please forward resumes to Frank McCoy. WGCI, 332 S.
Michigan Ave., Chicago. IL 60604. EEQ, M/F/H.

Broadcast engineer - WFNX-FM, Boston Phoenix Radio
seeks an engineer for a Class A station located in the
metro Boston area. Responsibilities include studio mainte-
nance engineenng, remote broadcasts and maintenance
of high powered transmitting equipment. Qualified candi-
dates will have 3-5 years related work experience. Please
call Max Tolkoff. Program Director at 617—595-6200 or
send resume 10: WFNX-FM, 25 Exchange St.. Lynn, MA
01901 EOE.

HELP WANTED NEWS

Fullitime reporter/anchor opening at full service combo
near Washington and Baltimore. Must have excellent writ-
ing skills and experience at covering planning/zoning Is-
sues. TAR to: News Direcior, WFMD/WFRE, PO Box 151,
Frederick, MD 21701. EQE.

News director wanted to manage 4 person staff. Needs
good reporting/writing/on air skills plus management abili-
ty. T & R: Jim Glassman. WIRL. PO Box 3335, Peona. IL
61614. EQOE, M/F.

Fulltime news director for Midwest small market. CBS
and state net affiliate. Must have experience and/or J
school. Tape and resume to: John Dawvid, KMPL/KSTG,
PO Box 207, Sikeston, MO 63801, 314—471-1520. EQE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Talented radio copywriters send us your resumes. Cen-
tral New Jersey AM-FM market leader needs creative
copywriler with versatile commercial announcing and pro-
duction skills. Good typing ability a must. No tapes. Re-
sume and references to: Box C-51. EQE.

Managing editor/producer: One of the nation’s top uni-
versily radio-TV departments seeks a graduate assistant
with commercial lelevision news experience {0 help su-
pervise the production of a daily television newscast on a
PBS affiliate. Contact Ken Keller, Radic-Tv Department.
Southern lllinois University, Carbondale, IL 62801-6609,
618—536-7555. Deadline May 1, AVEOE.

SITUATIONS WANTED MANAGEMENT

Presently employed general manager ready 10 move
into new opportunity. Medium or large market wanted.
Aggressive. Mature. Goal oriented. CRMC. | produce re-
sults! And have records to prove it. Call me now at 901—
794-7993. Your ralings and cash flow will be happy you
did!

Broadcasting Apr 17 1989
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General manager with twelve years experience in all
phases of broadcasting. Sales, programing & promotions
onented. Excellent leader and lrainer. Bottom line man-
agement Box C-37

Leadership: 20 plus years of seemg'lhe results of actions
further in the future than the competition can. 817—483-
4630, Jack

Higher revenues, ratings and MARGINS: Major market
operations manager seeking general management POSI-
tion with organization committed to winning and growing.
Experienced. successiul leader and motivator. People
and boltom line criented. Please reply in confidence lo:
Box C-39

General manager/sales manager. Strong local sales
background. Street seller. 20 years experienced small
market radio Box C-40

Need a turnaround, or looking for a pro? Revenue moti-
valed, ralings dnven. bottom ine GM Top 50 markel
expernence. aggressive, young. energetic pro, any format.
West only. 505--293-1252.

General managership sought. Revenue-and-results fo-
cused major markel operations manager willing to trade
markel size lor positive, mutual growth opportunity. Star-
lup speciahst with substantial. broadbased background.
J. Young, 301—424-6061.

Aggressive, polished, professional, experienced gener-
at manager. Top 100 market preferred 10 years GM
expenence Seeking career opportunity with stable. pro-
fessional orgamization. Sales. promotion and bottom line
oriented. Box C-48.

Southeast general manager. Nine years GM experience.
FM. Longevitiy in top t00 markel. Profitable sales and
ratings track. Box C-50.

Experience-enthusiasm-know how. Excelient track re-
cord H your station isnt making money, let's turn it
around. If it 18, let's make more 35 years experience, 20 in
management. Call before your compellion does. 915—
297-1003.

SITUATIONS WANTED ANNOUNCERS

Please hire me! General announcing and music. First
bhnd graduate from Columbia School of Broadcasting.
Chicago Harold Bocock, 3502 Ted Ave. Waukegan, IL
60085 312—623-6997.

Looking for an honest announcer? Clean-cul black
male with part-time college tunnel radio experience, seeks
simple down o earth entry level radio station on East
Coast Norman, 617—298-3437

I miss radio! Jock, 8 years expenence, looking to return
10 a quality station. Let's talk. Kevin Hilley, 3241 Hulmewville
Rd.. B-48. Bensalem, PA 19020. 215—639-4676.

27 years Easy Listening expenence. Final career move.
Bonnewilie or similar oniy! Neil Sher, 717—675-6982.

Versatile announcer with 4 years expenence in news &
praduction. Start immediately. Dave, 303—278-0106.

20 year pro seeks position al AC/Cldies station, Strong
adult female numbers. Call Rob Morgan (The Morgan
Person) at t—717—334-2037

9 yr. pro AC, Country PD. Excellent production. program-
ming. promotion and people skills seeks stable small mar-
ket PD position. Brad, 407—646-8853.

10 year experienced leam piayer seeks PD/MD/On-aif
position. AC/Country, Midwest markets preferred. Prod.
Awards, continuity exp. Greg 219--264-0217.

MISCELLANEOUS

Make money in Voiceovers: One-day seminar covers
marketing. technique, demo tapes. character voices, ev-
erything you need fo do commercials and industrials. In
NYC. Sunday May 21. Call toll free: 1—800—333-8108. In
NYC 212-369-3148. Berkley Prods.. Box 6599-B. New
York. NY 10128-991. EOE

TELEVISION

HELP WANTED MANAGEMENT

Promotion manager: I'm not looking for a Brockings
“Think Tank™ alumnus but someone pretly close to that
Top 25 East Coast Indie looking for an idea-generating
promgtion criented person who can work with a GM who
thinks he's Pat Fallon. Send whatever you feel necessary
(excepl tapes) to get an interview and I'll be in touch: Box
R-94 EOE. No lapes.

Promotion manager: ABC affiliate in growing Topeka
markel segks creative, energetic. experienced promotion
speciahst with strong on-air background. media selection
and excellent community promotions. skills, Resumes 1o
Jack Donahue, General Manager. KTKA-TV, Box 2229,
Topeka. KS 66601 EOQE.

Regionat sales-Midwest station Two years television
sales expenence. knowledge of ratings and research.
computer avails, Established list with additional growth
polential. Call 309—662-4373. EOE. M/F.

Tratfic director: WRGT-TV, An ACT Il Broadcasling sta-
tion, is nestled in the Miami Valley in the 49th ADI. We are
seeking an experienced person. JOS traffic experience is
preferred. excellent paople skills are a must. Send resume
and salary requirements to Traffic Director. WRGT-TV, 45
Broadcast Plaza. Dayton. OH 45408. WRGT-TV is an
equal opportunity employer.

GSM needed for small Midwest market affiliate. Prior sales
management with local. regional. and national a must.
Excellent compensation for right individual. Send resume,
compensation requirements, and references to Box C-54.
EQE. M/F.

Combination news director/anchor, Emphasis on local
news. community involvement with positive what's "Good
in the News" approach. Northwestern network affiliate.
Exciting opportunity. Send resume. salary. and relerences
1o Box C-61 EOE.

Chiet engineer: Must have hands-on expenence super-
wsing studio and transmitter personnel; prefer person with
minimum 3-5 years in engineering management; must
have proficient budgeting skills and ability to lead cost
effective deparment. Send resume and salary require-
ments to: Gary R Bolten. Vice President/General Manag-
er. WBRE-TV. 62 South Frankin St.. Wilkes-Barre, PA
18773. EOE. MFF.

Volunteer coordinator: To recruit and coordinate volun-
teer statf for Channel 10736 Friends to support fundraising
and other aclivities. College degree with minimum two
years experience in volunteer, public relations or market-
Ing. Must be skilled communicator, creative planner, ca-
pable manager and have ability to relate to persons of all
ages and backgrounds. Strong organizational skills, atten-
tion to detail and sensitivity to volunteer needs required.
Send resume before April 30 to: Executive Director. Chan-
nel 10/36 Friends. Inc . 1036 North Eighth St., Milwaukee.
Wi 53233, ECE.

Arvelectronic graphics manager: Top NBC affiliate is
looking for an aggressive art/electronic graphics manager
who can direct and manage newly combined arlelec-
tronic graphics department. Supervisory position respon-
sible 1o the markeling directer for developing. executing,
and maintaining graphic consistenCy in station image.
news, promotion. programing, print. specialty advertising
and administrative support matenals. Candidate must
possess strong management and administrative skills,
electronic and print design expertise. an understanding of
multimedia advertising and a sound knowledge of cam-
puter graphic systems (Quantel Paintbox preferred). print-
ing techniques. paper uses. type and photography. Posi-
tion is responsible for managing 5 staff artists. Send
resumes and tapes to: Lu Ann Cariing. KUTV, P.O. Box
30901. 2185 South 3600 West, Salt Lake City, UT 84130-
0901. Equal opportunity employer.

Broadcast student and experienced voicecver producer
will produce your station |D. No cost. Information. 804—
977-5333.

PBP pro seeks pro or magpor college job. Can run network
als& Complete package. Well worth call. Tim, 513—874-
5734.

7 year radio vet. Number one ratings in mornings/after-
noons. PD/MD expernence, great production, wants P2 in
market position. Joe, 205—-837-8813.

SITUATIONS WANTED TECHNICAL

Experienced, capable broadcast/communications engi-
neer. Excellent froubleshooting ability for your AM/FM/DA.
Studios. transmitters. antenna system. General, SBE. AS.
Foreign/USA. Reply to Box C-38.

SITUATIONS WANTED NEWS

Ditigent, energetic, Sportscaster available for play-by-
play or color commentary. Well-versed in all sports, all
levels of competition. Also, News anchor/reporter. Willing
to relocate. Call Marc, day or night, at 201—287-3327.

Sportscasting MVP candldate seeks crack with profes-
sional line-up. Creative. Excellent writer. Entertaing deliv-
ery. GREAT vaice. PBP. Five AP Awards. Top references.
Degree. 31. Hustler. Hungry! Bill. 812—853-9173.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

integrity, hard work and experience. Laid back air styie.
production/producer. If your small or medium market sta-
tion has posilive environment and growth potential. lets
talk. Box C-36.

Director of Tetevision Services, General Manager,
WBGU-TV: The Director of Telewsion Services 1S responsi-
ble to the Vice President for University Relations for the
management of public television station WBGU-TV, the
Bowling Green University 11-channel closed CirCuit in-
structional television service, two ITFS channels serving
Firelands College (the Bowling Green State University
branch campus), and the BGSU Community Cable Chan-
nel on Wood Cable TV in Bowling Green. This position is
responsible for designing policy. preparing and managing
Television Services' budgets with ultimate responsibilities
for securing funding from public and private sources for
operational expenses; handling all aspects of personnel
management; representing Television Services to the gen-
eral public, local. state. and federal government entities.
and assuring compliance with University policy with feder-
al, state. and local laws and regulations. A Master's de-
gree in appropriate discipline required; seven years in
public broadcasting with at least five of those years in
middle or senior level management; University licensee
experience; experience in government and privale sector
grant writing, budget formulation, guidance experience in
all tacets of fund-raising preferred; knowledge of FCC
regulations pertaining 1o broadcast. Must be solidly com-
mitted to excellence in public television and ITV/ETV and a
firm believer in local production. This executive level posi-
tion requires, with the submission of a letter of application
and official transcripts. a narrative addressing the appli-
cant's personal position and/or feelings (relating 1o the
leadership of WBGU-TV) on personnel management, the
future of public broadcasting. and programing. This infor-
mation must be postmarked on or before May 30, 1989
and sent 10: Annmarie Heldt, Director, Administrative Staff
Personnel Services, Bowling Green State University, Bowl-
ing Green. OH 43403, BGSU is an AA/ECE.

HELP WANTED SALES

Television/radio salespersons: Several expenenced
people sought for major market station saies. broadcast-
ing's oldest media - merchandising. sales - promoucn
concept. Community Club Awards (CCA). Substantial
draw against commission. Full time iravel. Resume/pix.
Contact: J.C. Gilmore. P.O. Box 151. Westport, CT 06881.
203—226-3377. ECE.

Growth company seeks highly molivaled, experienced
sales representatives 10 sell and service proven markeling
systems to TV stations on a territorial basis Draw against
commission. Potential 80K +. No calls. Letters, resumes
to: President, BRG. 210 25th Ave.. North, Suite 818. Nash-
ville. TN 37203. ECE.

Account executive: Candidate should have proven
broadcast sales background of 2-3 years. Some college
required, a degree preferred. Working knowledge of ven-
dor-driven sales campaigns, strong developmental skills,
agency and direct experience, Superior communication
and presenlation abilities. and a solid desire lo succeed
are necessary. Send resume and cover letter to: John
Feeser, Local/Regional Sales Manager, WGAL-TV, P.O.
Box 7127, Lancaster, PA 17604-7127. Deadine for appli-
cation is April 21st. WGAL-TV is an equal opportunity
employer.

Sales manager: Local television station/weekly newspa-
per located in central Florida has immediate opening. Get
in on the ground floor of a dynamic. fast growing opera-
tion. The job calls for media retail sales management
experience and good people skiils. Excellent communica-
tive, arganizational. and motivational skills required. A
print adverising background, in addition to television.
woutd be a plus but is not required. Resume. salary re-
quirements to: Marketing Manager, OBG. 10 Paradise Dr.,
Lady Lake, FL 32659. EOE.

Account executive opening in the top staticn in the 98th
market, Requires al least 2 years experience in sales.
Need an aggressive. smart working individual who under-
stands selling television based on the client's needs. Send
resumes fo Diane Gower. GSM, WBBH. P.O. Box 7578, F1.
Myers, FL 33911, EQE.

Television sales: Established New York company seeks
dynamic, personable person with rep/media or syndica-
tion background. ECE. Box C-60.

Sales-marketing opportunity, self starter with great deat
of enthusiasm. Income commensurate with experience.
Send resume, no phone calls, WJET-TV, Mike George.
8455 Peach St.. Erie, PA 16509. Affirmative action, ECE.

We're the number one Independent in the tenth largest
market l1ooking for an enthusiastic, high-caliber acGount
execulive deserving of a 1op list. Four years or more of TV
sales required. Send resume 10: Nancy McNeil, Local
Sales Manager, KHTV, P.O. Box 630129, Houston, TX
77263-0129. Equal opportunity employer.

Broadcast marketing rep: Top company serving broad-
cast industry seeks marketing representative for multiple-
slate region. Experience in broadcast sales, news and/or
cable is required. Position involves extensive travel. Re-
SUOITIE. references and salary requirements to Box C-59.
EQE.

Get on the cutting edge of broadcasting marketing. The
number one Independent in the tenth largest market has
an exciting apportunity for the right candidate in sales-
Imarketing. Appiicable College degree and/or work expe-
rience required. Send resume to: John De Roche, General
Sales Manager, KHTV, P.O. Box 630129, Houston. TX
77263-0129. Equal opporiunity employer.
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HELP WANTED TECHNICAL

Assistant chief engineer soughi for TV ministry in Texas
or California. Uplink experience a must. Five years experi-
ence. Call Personnel at 214--620-1586. EOE

Chief engineer. Telemundo station. KSTS-TV, San Jose,
Caiifornia, seeks knowledgeable “hands on” Chief Engi-
neer with UHF experience and strong management skills.
KSTS-TV offers a very compeiitive benefits package. Sub-
mit detailed resume, salary history and fequirements lo:
Personnel Manager. KSTS-TV, 2349 Bering Dr.. San Jose.
CA 95131 We are an equal opportunity ampicyer

Maintenance supervisor: Al least 5 yrs experience in the
following areas: UHF transmitters, 2 GHZ microwave, mo-
biie productions. studio cameras. FCC licensing and su-
pervision. Salaried position with excellent benefits; com-
pensation commensurate with experience. Contact Chas
Callaway. Director of Engineering. WKYT-TV, Box 5037,
Lexington KY 40555 EOE

The United States Information Agency has an engineer-
ing lechmician vacancy. the position is full-time career
conditional. Position is located in ihe Oifice of Administra-
tion and Technowogy. Field Equipment and Supply
Branch. This position provides technical services to'USIA
field missions in servicing and !raining personnel-in the
maintenance and use of audio visual equipment. The job
requires field trips of two months overseas duraiion three
times a year. This announcement is open to all gualified
applicants (outside status and non-status). Apply under
Announcement No. PDM-84-88, open until filled. The posi-
tion is a (GS-802-12 with a salary range of $33.218 to
$43.181. For further information and copy of announce-
ment, coniact Andria L. Doye. Monday-Friday, S9AM i0
4PM EST at 202 485-2675. EOE

Electronic maintenance engineer: The nation's #1 Inde-
pendent station and Washington. D.C 's most watched
siation is seeking an electronic mainlenance engineer.
Experience in all areas of television maintenance, such as
VTIR's (1", 34", 1/2”) monitors, switchers, cameras and
distnbution system is required. System installation and
design skills are a plus. If qualihed. please send resume
10: Personnel, Fox Television'WTTG, 5151 Wisconsin Ave..
N.W. Washington, DC 20016, EQE.

Maintenance engineer: UHF broadcasier seeks engineer
wilth @ minimum of 3 years experience in the maintenance,
installation and repair of studio and_transmitter equipment
and systems for facilities in N.Y. afd N.J. Repair to com-
ponent level. Resumes to: Chief Engineer, Siver King
Bg)adcasting. 390 west Market St.. Newark, NJ 07107.
EGEL

Top ranked CBS affiliate in medium-small Midwest mar-
kel seeking hands-on chief engineer. Responsibilties in-
clude supervising and training 9 person department,
maintaining FCC documents, maintenance of all technical
equipment. must have good people skills and UHF trans-
mitter experience. Group owried, EQE. Reply to Box C-28.

SUCCESS-N-LIFE: TV ministry in Dallas expanding and
seeking qualified personnel in all fields. Maintenance and
operaling engineers, field producers, writers. audio oper-
ators, production assistants. etc. Call Personnel at 21d—
620-1586 for information or write Robert Tilton Ministries,
PO Box 819000. Dallas, TX 75381 EQE.

Electronics - AV/TV supervising engineer to lead techni-
cal team in support of AV/TV and micro-computer equip-
ment in both academic and administrative programs. Re-
qQuires engineering experience including maintenance
and staff supervision. facilities design. and exlensive
knowledge of analog. digital. RF. micro-computer and
satellite technologies. FCC General license is required.
Women and minority candidates are encouraged io apply.
Send resume by May 1. 1983 to Personnel Office, Dept.
141A. Bucks County Community College, Newtown, PA
18940 No tel. ing. EQE

Engineering supervisor for number one station in top 30
markel. Must have hands-on, as well as good people
management ability. EOE and good benefits. Send re-
sume and salary history to Operations Manager. WSMV-
TV. P.O. Box 4, Nashville, TN 37202

Traftic directer/DOP coordinator: KVAL-TV is searching
for an emergetic and motivated candidate to supervise
traffic and data processing operations. Experience with
Columbine traffic system and IBM 536 a definite plus.
This is an excellent position with good benefits, great
working environment and challenging responsibilities.
Please send resume and compensation history/require-
ments to: Personnel, KVAL-TV, P.O. Box 1313, Eugene.
OR 97440. ECE

Gperator/maintenance technician for UHF ABC affiliate.
3-4 years maintenance experience with a ACR-25 re-
quired. Send resume to Chief Engineer, WAND-TV. 904
Southside Dr.. Decatur, IL 62521. AAEOE.

Wanted: Chief engineer ior growing up-state New York
affiliate. Qualified candidate must have hands-on ability
and good people skills. Great opportunfty for ACE of
supervisor to move up and grow with strong company.
ECE. benefits. Resume to Box C-57

Tratfic technician: Group W Satellite Communicalions.
Stamford, CT, a leading national provider of Broadcast
and Cable Programming Saiellite Transmission Services is
seeking a responsible individual to operate our full time
transmission facility. Duties will include scheduling and
tracking of all GWSC transmission facilities and of biiling
progresslon prior to and following a facilities sale. In addi-
tion, you will control muftipte receive antennas and associ-
ated equipment, rpute video and audio throughou! the
GWSC network 10 ils end users and interface with all
cusiomers relative to rate structures, quality control and
traffic orders. To gualify. you'll need 2-3 years’ experience
in the traffic/technicat areas of operating receive earth
station systems, test equipment such as waveform moni-
tors. vectorscopes, spectrum analuszers and audio test
equipment. The ability to speak clearly and distinctly with
customers is @ must, Working knowledge of computer
terminals a plus. We offer a competitive salary and excel-
lent benefits. Send your cover letter, resume and salary
requirements to: Human Resources. Group W Satellite
Communications. 250 Harbor Drive. P.O. Box 10210,
Stamford CT 06904 An Equal Opportunity Empioyer M/F

Video technician - Become involved in video engineering
for Cable 6 TV 'ocated in NY's jastest growing county!
Responsibilities include: mainenance, repair. wiring and
installation of TV production equipment and supervision
and set-Up of studio and remote productions. Degree or
Certification in electronics or eguivalent required. One
year work experience in repair and production engineer-
ing preferred. Send resume, salary requirements to: Oper-
ations Manager, Cable 6 TV. Industrial Dr.. Middieiown.
NY 10840. EOE.

HELP WANTED NEWS

News anchor - 6 and 10 weekmights. reporling required
Minimum 2 years experience. Mature position o comple-
menmt current anchor. Open immediately. Tape. resume to.
Kathy Ne'son. News Director. WCBI, Box 271, Columbus,
MS 39703 No calls. EQE.

Sports entry: Need number two oerson for dominant
stanon in four station market. Small but aggressive staff
has covered Seoul Olympics and is spring lraining home
of Tokyo Gianls. Must be able to shoot. edit. produce and
anchor. Play-by-play possible Call collect John Morvant,
Guam Cabe TV 671-477-94B4 ECE.

News director anchor: Network affiiate in smaller New
England market ‘coking for a news director/anchor with
strong managerial talenls and people skills. Hands-on
experence combined with an aggressive. creative atti-
tude is being sought o lead our expanding news opera-
tion. Apply immediate Reply to Box C-17. EQE.

Co-anchor: for fast growing. medium sized NBC Affiliate.
Must be professional and personable 1o compliment our
currenl anchor. Minimum '2-3 years on-air experience
Send tape and resume [o Jim LaBranche. News Director.
WSLS-TV. P.O. Box 2161, Roanoke. VA 24008 EQE. M/F

Meteorologist: Medium market aifilate seeks experi-
enced professiona’ 1o become chief meteoroiogist. Latest
technology availabie. Stable ownership and management.
Locking for someone who has a creative, personal style to
make science understandable. Desire for pubiic Involve-
ment a must. If you want to-live in a family-oriented com-
munity. have steady career growth and work in a profes-
sional environment where weather news is important,
write: Box C-25. EQE.

Meteorologist wanted, AMS Seal preferred. Knowledge
of Liveline. Astro Graphics and on-site radar helpful. Send
tapes. resume and salary requirements to Steve Hun-
sicker, WCJB-TV. 6220 NW 43rd St, Gainesville, FL
32606. Appications mus! be received by May 1st. EQE

News director. Group-owned network affiliate in major
Southeastern market. Join us in paradise! Box C-32. EQE.

Weather specialist with strong Live Line 5 and Doppler
experience wanted for Southeast network affiliate. Send
resume to Box C-33. EQE.

Assignment editor/producer needed at Independent in
market of 650,000. Unique opportunity allows for desk and
producing responsibilities on alternaling days. TV, radio,
or print news experience required. Send resume 10 ND,
WFMZ-TV, East Rock Rd.. Allentown. PA 18103, Absolute-
ly no calls. EQE.

News anchor - 6 and 10 weeknights. Reporting required.
Needed to complement current anchor. Some experience
preferred. Send tape and resume to: Bruce Stein, News
Director, WAOW, 1908 Grand Ave., Wausau, WI 54401
EOE.

News photographer: Immediale opening for news pho-
tographer and editor. General assignments, sports and
features. One year ENG experience a! commercial markel
station. Send tape and resume to John Firpo, News Direc-
tor. KCRL-TV, 1790 Vassar St, Reno. NV 89502. EQOE.

Top 50 Sunbelt affiliate [ooking for dynamic and aggres-
sive weekend anchor. At least five years anchoring and
reporting experience required. EQE. Box C-45,

Producer: Sacramento CBS affiliate wants an aggressive
newscast producer with 3 years producing/writing experi-
ence. High energy, creative idea person currently produc-
ing major newscasts with live and sateliite experience.
proven ieadership qualities. Tom Newberry, News Direc-
tori.: KXTV. 400 Broadway, Sacramento. CA 95818, EOE,
M/F.

Weathercaster for Midwest markel. Meleorologist pre-
ferred, AMS seal with experience considered. Excellent
opporiunity with group owned, network affiliale dedicated
{0 excelieni news operation. Send salary requiremenis
and resume to Box C-56. EOE. MF

Florida beach job. Sony BVE900 experienced editor to
cul news and PM style packages. Freelance 4/23-5/5
Travel and living paid. Call 813—746-4949. EOE.

Photojournalist: Medium market. Midwest CBS affiliate
seeking a creative storyteller. Ediiing skills a must. Tapes
and resumes to Gary Coursen, WKBN-TV. 3930 Sunset
Bivd = Youngstown. OH 44512, EQE

Executive producer. Minimum six years experience in
news producing. Good news judgement. eye for graphics
and organizational skills a rmust. We're locking for some-
one who can lead by example. EOE Box C-46.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Traffic manager - VideoStar Connections would like to
confidentially review resumes of professionals who have
international experience and a desire 10 mManage a grow-
ing traffic depanment. Joan Benedetti. VideoStar Connec-
nons 3490 Piedmont Road. Atlanta, GA 30305 EOE.

The Graphics Unit at CBS in Ciucago 1s iooking for a full-
tme. staff desigrier. Versatile individuals with print and/or
video experience who are capable of handling a variety of
responsibilities and working flexible hours are encour-
aged to apply. Interest in computer graphics and a com-
mitment to design excellence are our main requirements.
Send resume only tor Design Director. WBBM-Tv. 630 N.
McClurg Court. Chicago. IL 60611, EQE.

Traffic supervisor for network affiliate. Requiremnents: 3
years experience working know'edge of all aspects of
computerized traffic system (BIAS preferred). exceiient
people skills, accomplished trainer. Send resume stating
salary requirements aléng with references to TV Traific
Department. PO Box 112787, San Diego. CA 92111, EQE.

Our search continues! Looking for production manager,
promotion diréctor. and executive producer for program
development Send non-returnable VHS demo. P.O. Box
22607. Tampa, FL 33622-2607. ECE.

Supervisory TV marketing specialist: The US Informa-
tion Agency has an opening in Washington, DC for an
experienced TV markeling specialist in its Television and
Film Service. Experience in managing all aspects of TV
marketing including developing strategies for products,
supervising creation of promotional materials, budgeting
and analyzing marketing effectiveness and foreign TV/film
markets and festivals. Salary range: $48,592 - $63,172,
Subrmit an applicatior for Federal Employment (SF-171) to
USIA, Office of Personnel, Room 518, 301 4th St SW,
Washington. DC 20547, Be sure to ingdicate announce-
ment number PDP-223-89 on application. All applications
must be receved by 5/17/89. USIA is an equal opportunity
employer.

Production manager: Supervises studio and remote pro-
duction of Alabama Public Televisions News and Public
Affairs Diwision in Montgomery. Production activities in-
clude a nightly hali-hour public affairs program. a monthly
agricultural program and documentaries. This position su-
pervises production siaft and reports 10 APT News and
Public Affairs Director. Required: BA degree in Communi-
cation, Broadcasting or closely reiated field: plus five
years experience in broadcast television production; two
years experience in a production managemeni. Salary
320,670-331,356 For application call Joe Terry, APT
News and Public Affairs Director at 205--261-4000. Appli-
cants are encouraged 1o apply by May 1. 1989. Samples
of Proguction work may De requested Minonhies and
women are urged to appiy for this position. AA/EOE

Producer/director: Responsibie for instructional televi-
sion broadcast and non-broadcast productions. Bache-
lor's in Broadcast Journalism, Mass Communications with
emphasis in television. film or related area and three years
television production experience or equivalent reouired.
Teleconference and live studio directing experience de-
sired. $24.592 minimum. Continuance of position beyond
June 1990 contingent upon SERC funding. Apply by May
5 to Personngl Coordinator, University Television. Box
83111, Lincoln. NE 68501. AA/EQE.

Associate producer director: Produce and direct limited
instructional and coniract productions and perform relat-
ed production activities for statewide public television net-
work. Bachelor's in Broadcast Journalism or related field
and one year experience in television production re-
quired. Equivalency considered. $21,538 mirumum. Apply
by May 5 to Personnel Coordinator, University Television,
Box 83111, Lincoin, NE 68501 AAEQE.
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Assistant editor: Immedhate opening for an experienced
1" wideotape operator/assistant editor at Maine’s most
reputable production company Must be creative and
possess excellent communication skills Please send let-
ter. resume, and salary requizements to- Bill Meisle. VP
Film and Tape. 2257 West Broadway. South Portland. ME
04106: or call 207—774-4480 EOE.

TV producer: South Dakota Pubhc Broadcasting seeks a
Minonty Affairs Producer in Vermihon with pnmary em-
phasis on Native Amenca programing. Duties: Supervise
the production of television programs in the area of Minor-
ity Aftairs for South Dakota Public Broadcasting network,
plan and supervise program producticn for broadcast and
non-broadcast programs. ncluding program hosting.
scnptwriing, participate n on-arr fundraising.. research
and development. editing. grant research funclions. de-
velop budgets for eath programing area. and compile
and distnbute informaton about Minerity Affans and other
relevant information Education and expenence. Gradua-
tion from a college or university with a bachelor's degree
n communications wilh a broadcast emphasis and 3
years expenence n the lelevision production heid or spe-
ciality aréa. or an equivaient combination of education
and expenence Mimmum salary. $20.092.80. Deadiine
Aprii 2B. 1989 Send resume (including Social Security
Number) or State application lorm to the Bureau of Per-
sonnel. 400 East Capitol. Pierre. SD 57501. Handicapped
documentation or DD214 lorms required for preference
points  An equal oppartunity employer

Chlef editor/GOOD COMPANY We want that hot shot
with speed and slyle who can cut a piece that plays like a
dream Candidate must be able to cut 3/4" and Beta on
quick turnaround with high quality results You must have
an eye lor delails. an ear for the right music. and a good
sense of effects and transiticns Must also be compulter
literaté and capable of implementing database of video
logs Three years ediling expenence mimmum Responsi-
bihties include coordinating all videolape needs for show.
Daily preproduction ediing. A/B rolls, promos. ordering
tape stock. and mantaining show tape and music librar-
ies Also includes grapmc production supervision for
show. Knowledge of BVE-800. malch cut imecode editing
a plus Please send letter. resume. and tape to: GOOD
COMPANY/KSTP-TV, Altn® Jenniter Groen, Dept. E-1,
3415 Universily Ave , Minnéapolis, MN 55414 Equal op-
portunity employer. M/F.

TV producer/director: New Hampshire Public Television
1s looking for creativily. ambition, self motivation and flair
to fill the posiicn of producer/director Experience and
demonsirated ability in the following areas of production 1s
required Magazine formats - both the production of seg-
ments and the ccordination of a production team; perfor-
mance direcing; studic talk show producton and direc-
ton, writing. communication and hands-on dirécling skills
Strong studio. field and talent directing skills desirable
Minimum qualifications are a Bachelor's degree in liberal
arts. commurucations or journahsm and three of more
years experience in producing and directing for broad-
cast television Salary: $20.560 - $31.940; usually not to
exceed $23.060 Please send a detailed resume (non-
ciizens must include current visa status) and sample tape
to Bill Humphreys. Executive Producer. NHPTV. P.O. Box
1100, Durham, NH 03824 No phone calls. please Appli-
cation deadhne 1s Apnil 28, 1989 Women and minornties
are encouraged 1o apply An AA/EEC employer.

Creative service manager needed to manage production
and promotion departments The night hands-on expen-
enced pro will find excellent salary and benefils 1In an
aggressive production/promation station Send resume.
salary requirements to Box C-55. EQE. M/F

Promotion manager: Top 100 Mid-Western CBS affiliate
looking for @ promotion manager to run a 2-person depart-
ment. Expenence necessary Send resume and Salary
requirements to Box C-44 EOQE.

Producerhost. Must have field production abilities. sharp
interview techmiques. studio skills and top-noich writing.
Must also be well orgamized. creative. hard-working and
able to enjoy both on-aw and off-ar work News expen-
ence helplul. Tape and resume (no calls) to Michael Cas-
c0. WPVI-TV, 4100 City Line Ave., Phildelphia. PA 19131,
A CC/ABC. Inc. owned station. EOE

Electronic graphic artist: Expenenced on Ampex AVA
fll. Knowledgeable of the possibilities when you combine
it with ADO Familiar with Chyron IV. Must have strong
prnt backgreund and desire to break new ground Send
resume and salary history o Pete Nikiel. WISH-TV. P.O.
Box 7088. Indianapolis, IN 46207. EQOE, M.

Host/field producer: Host/held producer with excellent
track record ftor award-winning weekly arls magazine
show aring in the #1 and #4 markets. Varied duties
require triple talents: (1) Strong on-air experience as an-
chor and/or host ol own talk show; (2) Top journalistic
credentials, wrniting and field producing skills include own
casselte ediing. (3) Sohd background, interest N and
commitment to the arts. Send resume and tape to Nila
Aronow, Senes Producer, New Jersey Network., 1573
Parkside Ave, CN 777, Trenton. NJ 0B625. EOE.

SITUATIONS WANTED MANAGEMENT

Looking for opportunity to work my way to the lop!
GREAT EDUCATION: BA Broadcast Production, MBA, MS
Broadcast Administration. 2 years major market experi-
ence’ budgeting, financial, compulers. marketing/au-
dience research. Bnght, hard-working problem sciver.
How can | help your leam? Robert Auman 617—244-6152,

General sales manager: Seek position in the Southeasl
with top-flight company. Bright young talent would like to
move up from local sales management posilion. Sell-
molivaled, innovalive achiever with excellent technical
skills and successful experience with group owned sta-
tions in large and medium size markets., Currently em-
ployed. but 1ooking for new opportunity. Box R-65.

Broadcast professional with 20 years radioftelevision
management experence available for temporary manager
or consulling. Skilled in all aspects of station and sales
operation Reply n strictest conhdence to C-52.

SITUATIONS WANTED TECHNICAL

Camerman/lighting director/video techmician All one
man and lcoking for staff position. 6 yrs expenence in NY
from commercials to sports. Will relocate. John, 516—
474-2555.

SITUATIONS WANTED NEWS

Meteorologist with AMS seal, Master's from Penn State
and 5 years in a top-40 market. Liveline and WSI expen-
ence. and weather feature reporting. Call Mike al 803—
268-5164.

Excellent sportscaster looking for a good station. 12
years experience. will consider any markets 216—929-
0131, or write Box C-1.

| want out of New York City! Bul. | won't leave news. Can
shoot. wnte. and edit - seeking reporter position in
cable/smal/medium market Tom- 201—984-5802.

Sports: Talk is cheap. As a veleran sportscaster. | back
my words with knowledge. Sports talk-show host. ten
years of play-by-play, including coverage in the most
recent NCAA basketball tournament. Job experience in-
cludes anchering m Philadelphia. and reporting in Boslon
and for most of the major networks. Box C-21

I'll be your sportscasting MVP. 10 year veteran Five AP
Awards Creative Excellent writer. Proven prolessional
background Top references Degree. 31. Husller.
Hungry. Bill. 812—853-9173.

| know how to cover a fire. Female print journalist with
eight years expertence on major market newspapers look-
ing for a news director whe wants a solid reporter on his or
her team Freelance TV expenence. 617—437-0488.

SITUATIONS WANTED PROGRAMING
PRODUCTICN & OTHERS

Associate producer/production assistant: Worked at
#1 station in Boston in documentary and drama depart-
ment Worked on magazine format program. Some film
experience. Hold Bachelor's degree. Willing to relocate.
Write Box R-12.

Award winning electronic graphic designer; enthusiastic.
creative, and hard working. Seeks a design or assislant
art direclor's position Wishes 1o relccate lo a top 100
market. Background includes. Production, set design. and
print. Member BDA & BPME. Call 915—778-8462.

Experienced ND with hands-on record of upgrading
caslts. Ratings through people is my way. 913—451-1259.
EQE.

MISCELLANEOUS

Primo People wants you. If you are a general assignment
reporter who has some anchoring expenence. send tape
and resume to Steve Porricelli or Fred Landau. Box 116,
Old Greenwich, CT 06870-0116, 203—637-3653.

Attention job-hunters! Frustrated by dead-ends and
worn-oul leads? Climb aboard The Hot Sheet---the pulse
of broadcasting’s employment markel. 813-—786-3603.

Carrer videos. Let our broadcast professionals prepare
your personalized video resume tape. Unique format. su-
per rates. 312—272-2917.

ALLIED FIELDS

HELP WANTED INSTRUCTION

Graduate assistantships available to qualified students
studying 10 our M A. program designed 1o develop ad-
vanced skills and knewledge for professional communica-
ticn fields andior prepare students for doctoral study.
Assislaniship assignments may involve teaching. produc-
tion. or research assistance. Write to: Dr. Joe Oliver, Grad-
uate Program Advisor. Departmemt of Communicalion.
Stephen F. Austin State Universily. NacogdoChes. TX
75962. EQE.

University of Tennessee-Knoxville: Qutstanding opportu-
nity to join dynamic Department of Broadcasting as assis-
tant prolessor. Ph D. in Broadcasting of related field re-
quired. Evidence of successful leaching and potenbal to
become produclive researcher also required Department of
Broadcasting at UTK emphasizes management in its ap-
proach to curnculum and programs. The depariment oper-
ates a 50.000 watt commercial AM All News radio station
along with a non-commercial FM station, and produces a
weekly television program, We seek an energelic laculty
member who is capable of teaching in a varely of areas.
Send letter of application and CV by Apnl 24 to: Dr. Sam
Swan, Head. 295 Communications. UTK. Knoxville, TN
37996. UTK encourages applications from minorities and
women. Interviewing at BEA 1n Las Vegas. EOE.

Communications/Broadcasting: The University of South-
ern Indiana nvites applications for a tenure track position as
Assistant Professor of Communications beginning Fall 1989,
The duties for this position inClude teaching Radio Produc-
tion. Survey of Broadcasting. Programming. Media Wriling.
assisling with operation ol university radio station and advis-
ing broadcast majors. May also teach courses in area of
speciality. Masters degree and professional experience re-
quired; Ph.D desirable The Communications Department
offers Associate and Baccaluareate degrees with emphasis
in Radio/TV, Journalism, Theatre. Public Relations and Gen-
eral Communication. The University is a growing state sup-
ported public institution with an enroliment of more than
5000 students. located in Evansville. Indiana. Evansville is a
oty of 150,000 located in the Southwestern corner of the
state. It is approximately two hours from Louisville. KY and
three hours from Indianapolis. St Lows and Nashville Sub-
mit letter of application. curriculum vita and names and
phone numbers of three references by May 5. 1989 to
Kenneth Creech. Chairman Department of Cormmunications.
University of Southern Indiana. 8600 University Boulevard.
Evansville. IN 47712, AAEOE.

HELP WANTED SALES

National private network provider seeks "Top Gun” sales-
person. If you have experience selling VSAT networks and
are a proven sales performer don't miss this opportunity.
Excellent salary. commission and benefits Call on largest
national accounts. Strong exsting customer base. Send
resume and salary history in confidence to Box R-75. EOE.

EMPLOYMENT SERVICES

Goverment jobs $16.040 - $59.230/yr Now hinng. Call
1—B05—687-6000 Ext. R-7833 for current federal list.

Be on T.V. Many needed for commercials. Casting info.
1—805—687-6000. Ext. TV-7833.

EDUCATIONAL SERVICES

On-camera coaching: For TV reporters. Polish anchonng.
standups. interviewing, writing.. TELEPROMPTER. Learn
from former ABC Network News correspondent/New York
local reporter DEMO TAPES. Critiquing Private lessons.
212-921-0774 Eckhert Specal Productions (ESP)

On-camera video instruction tape. This tape has bene-
filed everyone from entry level to network. Send $49.95 to:
The Media Traimning Center. P.O. Box 7151, Phoenix. AZ
85011-7151

MISCELLANEOUS

Broadcast talent: Entertainment Law Firm seeking estab-
lished on-air TV/radio broadcast clientele for representa-
twon with full service management division. Minimum 3
years experience. Submissions 10: Broadcast Manage-
ment Division, P.O. Box B257. Northndge. CA 81327,

WANTED TO BUY EQUIPMENT

Wanting 250, 500. 1.000 and 5,000 watt AM-FM transmit-
ters. Guarantee Radio Supply Corp.. 1314 lwrbide Street.
Laredo. TX 7B040. Manuel Flores 512—723-3331.

Instant cash-best prices. We buy TV transmilters,
towers, and transmission line. Bill Kitchen. Qualily Media.
303--665-3767

1" videotape. Locking for large quantiies 30 minules or
longer will pay shipping. Call 301—845-8888.

Maze Broadcast pays cash for selected television & vid-
eo equipment. Phone or fax your list now. 205—956-2227.

FM antenna(s) Will buy used FM broadcast anlenna(s) -
Any make - Any model - Call 806—372-4518.

Cash or equipment trade for TV antennas, transmitters
and/or parts. Jerry Servatius. J.S. Broadcast Antenna-
Transmitler Sales and Service. 8604 Hopewell Dr., El
Paso. TX 79925. 915—772-2243.

Class A FM needs everything! Autogram console, {TC 99
RAC/play. ITC Delta | or tnples, Moseley MRC-1600 and
PCL606, Orban cptimod, reel recorders. antenna (107.7
Mhz), transmitter/exciter 1.000 walts. Low price needed!
Kidd Communications, 916—961-6411

S5KW AM needs transmitter and more! Must be Continen-
tal Power Rock or Harrsi MWS. Also need Moseley MRC-
1600 and PCL 606, Orban 9100, plus studio equipment.
Kidd Communicaticns. 916—9861-6411
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FOR SALE EQUIPMENT

AM and FM transmitter, used excellent condition. Guar-
anteed. Financing available. Transcom. 215—884-0888
Telex 910—240-3856

FM Transmitter *“CSI T-25-F(1985)"* RCA BTF20E1
(1975,1976, 1974) ** Harris FM10K3 (1974), RCA BTF10D
(1968), CCA 500005 (1972) Gates FM-1G (1967) Trans-
com Corp. 215—884-0888. Telex 910—240-3856

AM Transmitters ** CCA AM 10.000D (1970). Collins
820F (1978) ** Gates BC-5P2 (1966) °* Collins 21E =
McMartin BA 2 5K (1981) ** Transcom Corp. 215—884-
0888. Telex 910—240-3856

50Kw AM *< CCA-AM 50,000D (1976). excellent condition
** Transcom Corp. 215—-F#4-0888, Telex 910—240-3856

1KW AM Transmitters ** Colling 6200 (1981) ** CSI T1A
(1981), Sparta SS1000 (1981) = Collins 20V3 (1967) **
Bauer 707 ** Gates BC-1T ** Transcom Corp. 215—884
0888, Telex 910—240-3856

Nautel 1985, AMFET-5, 5KW AM transmitter like new con-
dition ** Transcom Corp. 215 004-0888, TELEX 910—
240-3856

RCA UHF TV transmitter: Parallel 80 kw. mid-band Kly-
strons, available immediately $85.,000. Call Bill Kitchen

HI 6653000

1000° Kline tower. Standing in Nebraska. Available im-
mediately. Can move anywhere. Call Bill Kitchen, Televi-
sion Technology 303—665-8000.

Silverline UHF TV transmitters. New. best price and
performance. 35 Kw, 70 Kw, 140 Kw, 280 Kw, also brand
ngEw air cooled 10 Kw Klystrode transmitter. Bill Kitchen
Television Technology. 303—-665-8000

Channel 8 transmitter and antenna GE4TTGE24TF4A1
Good condition available immediately. Bill Kitchen 303—
665-8000, ext. 101

FM antennas. CP antennas. excellent price quick deliv-
ery. from recognized leader in antenna design. Jampro
Antennas, Inc. 916—383-1177

TV antennas. Custom design 60KW peak inpul power
Quick delivery. Excellent coverage. Recognized in design
and manufacturing. Horizontal, elliptical and circular po-
larized. Jampro Antennas, Inc. 916—383-1177

Blank tape, haif price! Perfect for editing., dubbing or
studio. recording commercials, resumes, student pro-
jects, training, copying. etc. Field mini KCS-20 minute
cassettes. $4.99. Elcon evaluated 3/4” videocasseties
guaranteed broadcast quality. To order call Carpel Video
Inc., toll free. BOO—238-4300.

Broadcast equipment (used): AM-FM lransmilters.
RPU's, STL's, antennas, consoles. processing. turntables.
automation, tape equipment, monitors, etc. Continental
Communications. 3227 Magnolia. St. Louis. MO 63118.
314—664-4497.

Ampex VPR-1C one inch type C VTR's. 2 avail. good
condition. $6995.00 each. Maze Broadcast, 205—956-
2227.

Hitachi HR-200B, new heads. $14.000. Sony Byw-40s.
$17,000. Sony BVU-110s, $1800. BVW-75, $31.500. Am-
pex ADO-2000, $79,500. Call now for your used equip-
ment needs. Media Concepts, 919—977-3600 or FAX
919—977-7298.

Hitach! HR-200B, special price. Sony BVH-1000s, BVH-
1100s, BVH-1100As. Sony Bvw-40s, BVW-3As. RCA TK-
28B and TK-29B in multiplexers. RCA TP-66s on special
this month. O'Connor 100 fluid heads special. Call now for
your used egquipment needs. Media Concepts, 919—977-
3600 or FAX 919—977-7298.

Ampex VPR-1C one inch type C VTR's. 2 avail. good
condition. $6995.00 each. Maze Broadcast, 205—956-
2227.

Mobile production van, 42 foot Lufkin with G.V. 1600-7K
switcher, Ampex cameras. Just did network shoot. Com-
plete less VTR's. Maze Broadcast. 205—956-2227.

Marconi 25KW UHF hi band transmitter on channel 62.
Less klystrons and exciter. $25.000.00 Maze Broadcast.
205—956-2227.

Grass Valley 1600-7K 24 X 3 switcher system with Mark Il
dual channel digital effects. Available immediately. Price
negotiable. Maze Broadcasl. 205—956-2227.

Scientific Atlanta model B005. 4.6 meter satellite anten-
nas, $2500. Broadcast quality receivers, model S 414,
$1075. Megastar, 702—386-2844.

Ku-band and C-band satellite earth stations designed
and installed. Megastar, 702—386-2844.

Fidellpac audio cartridges, medel 300. from 20 seconds
to 10 minutes. $2 each. Technichrome. 702--386-2844.

Ku-band and C-band satellite earth stations designed
and installed. Megasiar, 702—386-2844.

RCA TP-66 film projector and RCA TP-15 multiplexer for
sale. 205—322-6666, WBRC-TV.

Equipment financing: New or used 36-80 months. no
down payment. no financials required under $25.000. Re-
finance existing equipment. Exchandge National Funding.
214-.422-5487.

Harris console & exciter: Harris M-90 broadcast con-
sole. 24 ch. inpul. Harris MS-15 exciler. Contact; Bart,
913—272-2122.

Wegener Panda Il demodulator: Complete system for
Transtar. Contact: Bart, 913—272-2122.

Sony BVT 800 TBC, $6000. Sony BVU 50 recorder $2500.
214—401-0683.

FM antenna(s) - Will buy used FM broadcast antenna(s) -
Any make - Any model - Call 8B06—372-4518.

Used -new AM, FM TV transmitters, LPTV, antennas,
cable, connectors, STL equipment. Etc. Save thousands.
Broadcasting Systems, 602—582-6550.

AM sterec - Complete chain. Motorola C-Quam + CRL
AM-4 system. Includes 1300 C-Quam exciter with day/n-
ight two transmitter option 1310 C-Cuam medulation mon-
itor, CRL SPP-800 sterec preparation processor. two CRL
SEP-400A spectral energy processors, and CRL SMP900
AM stereo matrix processor. Four years old, good condi-
tion. Removed 2/89: changed to Newstalk format. $10.000
0OBO. WOCA, Ccala, FL. 904--732-8000.

For sale: Three TC50 camera systems with lenses, ITE
lnpogs and cam heads 5K each. Call 219—424-5555. Ask
for Glenn.

Complete FM radio station with 25 KW Collins transmitter
will be auctioned by mail bid. Write for details, Box C-47.

RADIO
Help Wanted Management

OWN YOUR OWN STATION

Small market group Operator
is looking for successful
small market manager 1o become
co-owner/manager of their own station.
No cash investment required.
Earn your equity.
Let's talk at NAB convention.
Call 1—800—735-2112.
Confidential. ECE.

MANAGERS

The MEG Company is a growing radio broadcaster
seeking sales managers. ?eneral managers and a
chief of marketing. Several new acquisitons in top
125 markets have created openings for managers
ready to provide hands-on participation in return for a
key position with excellent compensation potential in
an exciting company. If you are a charger with integri-
ty who understands sales and knows how to handle
people. we have the opportunity for you. Contact us
now for a meeting at the NAB. Minorities are encour-
aged to join us.

The MEG compang‘,) Suite 208
3201 Pioneers Boulevard
Linoolnégé 68502

Help Wanted News

Capitol Broadcasting Company
RADIO NEWS DIRECTOR

One of the Southeast's leading radio
news operations seeks a News Director
for the North Carclina News Network
(90 affiliates) and highly-rated WRAL-
FM. Must have three years experience
managing a news staff of five or more,
and solid on-air skills. The person we
seek has high journalistic standards, a
creative flair, well-developed people
skills and is resuits-oriented. College
degree required. EOE. Women and
minorities encouraged to apply.

Tape and Resume to:
Ron Price
Director, Corporate Communications
Capitol Broadcasting Company
P.0O. Box 12800
Raleigh, NC 27605

WRAL-FM 101.5

Situations Wanted Management

GENERAL MANAGER
AVAILABLE TODAY
| am a sales and Bottom Line oriented
Manager; Former Owner with the knowl-
edge. experience and motivational skills
necessary to handle any situation. ALL
SIZE MARKETS CONSIDERED. Suc-
cessful start-ups and Turn-Arounds in
my background.
AVAILABLE FOR NAB INTERVIEW,
CALL TODAY.

David C. Weinfeld
(508) 394-4041
210 Setucket Road
Yarmouthport, MA 02675

Situations Wanted News

Kline tower 645 ft with two platforms, has been disman-
tled. 205—322-6666, WBRC-TV.

Help Wanted Announcers

ATTENTION

Play-by-play announcer
wanted for NBA Franchise.
Send resume to Box C-41.

EOE

Free Lance PBP Wanted
for 1989 basketball & football

Top PBP from 18 yr. Veteran
50kw AM experienced
IN, OH, IL, MI, KY preferred

Please reply to Box C-31

Also available at NAB for meeting

Miscellaneous

NATIONAL WEATHER NETWORKS

Localized on-air radio weathercasts. AMS
Seal certified/8 years TV & radio experience -
1988 National weather Assn. Radio Contribu-
tor of the Year. Over 50 radio affiliates on line
nationwide.

BARTER/SYNDICATION
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TELEVISION
Help Wanted News

CBN NEWS CORRESPONDENTS

The Christian Broadcasting Network, Inc. has immediate cpenings for the posi-
tion of News Correspondent in our Washington, D.C. bureau. Applicants should
have on-air experience in researching, writing, and producing news for televi-
sion. Join our expert team of reporters in our nationally broadcasted program,
The 700 Club. EQE. Send your resume and videotape to:

CBN Employment Department ‘

Virginia Beach, VA 23463

Box Hi1
CBN Center

~ Help Wanted Programing
Production & Others

Investigative News Producer

WCVB-TV, a Boston-based ABC affiliate, is adding an Investigative News Producer to its award-win-
ning Investigative News Unit. We are seeking a person with a commitment to long hours, tedious field
work and the news sense to break important Investigative stories. Our news producer will join a self-
motivated unit dedicated to rescarching and reporting stories that have never been told. Applicants
should have 13.S. Degree with a minimum of three years experience in special projects or Investigative
producing, a proven track record, and a flair for creative production techniques.

Children’s Programming Producer

WCVB-TV also seeks an experienced video producer to oversee the children's program “A Likely
Story”. and to develop special projects for the programming department. In this position, you will
determine content and format, assist with research and writing, and take responsibility for overall cre-
ative integrity of your productions. You will also be responsible for meeting delivery dates and operat-
ing within established budgets.

To qualify, you must have a BS degree and minimum of 5 years™ experience in studio and field produc-
tion, including extensive post-production work and familiarity with state-of-the-art equipment. Prior
children’s television experience is also required, plus strong managerial abilities, excellent creative
skills and the abilitv to work successfully with actors and children.

To be considered for this position include a resume cassette and a script sample (up to 5 pages).

If interested in either of these positions, please send a resume, salary history, and additional materi-
als to Carol Nicholson Bolling, Human Resources Manager, WCVB-TV, 5 TV Place, Needham, MA
02192 (no phone calls please).

Equal Opportunity Employer. Minorities and females are encouraged to apply.

—10)1;!) | V—
MEDIA SCHEDULER

Join an award-winning production team in a major cable net-
work, and enjoy living in the heart of the resort of Virginia Beach. As
media scheduler, you’ll research demos, schedule on-air promotions
and control production traffic for our Creative Services Department.

All we require is two years’ experience in media research and
media buying, some television production background and strong
organizational skills.

Become a part of The Family Channel success
story, and live at the beach. Send your resume to:

The Family Channel

Personnel Department, Box M1
CBN Center

Virginia Beach, VA 23463

Fersroov s

CNN/HEADLINE NEWS
RESEARCH PRGJECT MANAGER

Turner Broadcasting System has an
opening in its Research Department
for a Project Manager specializing in
CNN and Headline News. Position
requires the management of research
projects dealing with ratings and audi-
ence analysis for the two news ser-
vices. Emphasis is on programming,
scheduling, promotion, and marketing.
Quualifications: Experience in TV/Media
research, preferably audience and pro-
gramming research, a strong analytical
background, and the ability to identify
and solve problems. Must be able to
take the initiative, conceptualize, and
execute projects. Need quantitative
skills; PC knowledge and experience,
and creative writing ability. Under-
standing of/interest in news and news
programs a must.

Absolutely No Calls. Send Resume
and Salary Requirements to:
CNN/HLN Project Manager
TBS Research Dept.

One CNN Center
P. O. Box 105366
Atlanta, GA 30348-5366
ECE

QUANTEL

PAINTBOX

GENIUS

If you're a great designer, know
how to make magic with a
Quante! PaintBox, enjoy work-
ing with and leading the way
for a top notch design team
and production facility . . .apply
today. This a a job with a future!

Send reel and resume to:
Lou Bortone, Exec. Art Director
WBZ-TV
1170 Soldiers Field-Road
Boston, MA 02134
(No calls, please!)

L Group W Television is an Equal Opportunity Empioyer.

PRODUCTION STAFF

Movietime, the 24-hour cable entertainment
network, seeks production staff for New York
bureau. Positions include Bureau Chief, Cam-
era, Audio Tech and As-
signment Editor. EOE
Send resumes, salary his-
tory and reel to:

MOVIE TIME
JOB SEARCH #2 i u

6561 Santa Monica Blvd. (overing the World
Hollywood, CA 90038 of Entertainment.
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Help Wanted Programing
Production & Others Continued

Help Wanted Technical

DIRECTOR OF PRODUCTION

Movietime, the 24-hour cable entertainment
network, seeks Director of Production to man-
age the network’s production requirements in-
cluding studio. editing, engineering, master
control and mobile produclion tasks. 3 yrs.
management experience;
6 years produclion experi-
ence. Salary $45K negotia-
ble. No phone calls. EQOE
Send resumes and salary
history to

MOVIE TIME

JOB SEARCH #1 ¥
6561 Santa Monica Bivd. Covering the World
Hollywood, CA 90038 of Entertainment.

Technical Director/Director:

Al feast 2 years Director/Technical Direcling
experience, for fast paced newscasts and
post production in top 40 market. Prefer can-
didate who is proficient with GVG 300 swilch-
er with DVE, E-MEM and Chyron 4. Ability to
work well with crew is vital.

Send resume and sample tape to:
Vic Miller

500 E. Britton Road,
Oklahoma City, OK 73114.
Equal Opportunity Employer

TURNER
ON-AIR PROMOTION
WANTS TOP MANAGERS,
PRODUCERS, ANNOUNCERS.

Can you handle Sports?
Movies? Entertainment? News?

We want to see your reel. ..
then your,resume.
We believe in top management,
unlimited creativity,

hard work, quality spots
and having fun.

Send reel and resume to:

=D
PROMOTION

c/o Bill Keith
1050 Techwood Drive
Atlanta, GA 30318

TELEVISION MAINTENANCE
ENGINEER

5 Years experience desired maintain-
ing broadcast digital equipment e.q.
ADO, Paint Box, Quantel SS, Chyron,
in addition to standard studio cam-
eras, VTR's, swilchers.

Send resume to:
Don Hain,
WPLG/TV,

3900 Biscayne Bivd.

Miami, FE’LE 33137.

Help Wanted Sales

NGV

HATIONAL COLLEGE TELEVISION

Rapid growth is forcing us to ex-
pand our staff. Young aggressive,
high-energy cable network needs
some great sales talent.

Affiliate Sales -- requires 2-3
years experience.
Ad Sales -- cable and radio expe-
rience preferred.

If you're on a fast track and are
locking for a new challenge, send
us your resume. No calls please.

NCTV
114 Fifth Ave.
New York, NY 10011
Attn: Humgge Resources

Technical

SUPERVISOR
ON-AIR COORDINATION

Ensure the consistency
of our programming operations.

USA NETWORK, America’s favorile ca-
ble network, is seeking an individual to
cocrdinate all programming activities at
our state-of-the-art Network Operations
Center in Hauppauge, NY

Respensibilites include working with
various departments to ensure that pro-
grams are received on lime; verifying
the daily log; supervising the editing of
commercial insert reels; analyzing dis-
cregancy reports; and trouble-shooting
problem areas. AlsC supervising recep-
tion of live event feeds.

To qualify, you must have a college de-
gree and at least one year of experience
supervising television or technical oper-
ations in 24-hour-a-day real-time envi-
ronment. The position requires someone
who can anticipate problems, demon-
strate consistently good judgement un-
der deadline pressure, who can work
with minimal supervisicn and is skilled at
communicating with technical and non-
technical departments.

In return, we offer an attractive salary
and benefits package and thé opportu-
nity to work with a programming leader
in the cable industry. If interested, send
your resume and salary history to: Hu-
man Resources, Dept. OAP, USA Net-
work, 1230 Avenue of the Americas,
New York, NY 10020. We are an equal
cpportunity employer.

USA NETWORK
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MAINTENANCE ENGINEER

POST PRODUCTION

EVENING SHIFT

State-of-the-art post production faclity at
Disney-MGM Studios in Florida has an imme-
diate need for an experienced Maintenance
Engineer to work the evening shift. Experi-
ence with editing systems and type “C” Format
VTRs is required as well as strong digital
effects experience and the ability to trouble-
shoot to a component level. An EE degree is
preferred. Willingness to work overtime and
ability to interface with clients in a profes-
sional manner a must.

If you are motivated and ready for this chal-
lenge, send vour resume and salary require-
ments 10:

Walt Disney World Co.

Professional Staffing TPG-5
PO. Box 10,090
Lake Buena Vista, FL 32830

wm%ﬁﬂr World Co.

2 e T il [ (g iy Expois? Tipgrirtunity Emsplayer

Television Professionals

independent television station in top 10 market
seeks professionals to restaff in the following
positions:

Traffic Manager
Qualified candidates will have proven manage-
ment capabilities and several years experience
in broadcasting, preferably in independent tele-
VISION.

Master Control Operator
Must have an interest in working with and de-
veloping a proficiency with broadcast equip-
ment. Experience with technical broadcast
equipment helpful. Should be willing to work
weekend and night shifts,

If you are seeking an exciting growth opportuni-
ty with an established communications compa-
ny, competitive salary and an excellent benefits
program , please send your resume and satary
requirements in confidence to:
WQTV 68
Human Resources Director
1660 Soldiers Field Rd.
Boston, MA 02135
No phone calls please.

'*I)EIQUET\IGB

B O 8 T O N

WQTVY is an equal opportunity employer.




Help Wanted Management

MANAGEMENT OPPORTUNITY

Nation's most dynamic and fastest growing
single-source consumer information
company is looking
for a select few media professionals
10 fill regional manager positions.

The nght person is presently working
N upper media management
(sales or general manager).
Responsibilities include calling on
all media outlets and select retail clients.
You must possess an understanding
of the challenges facing media sales today
and the value of consumer information
in overcoming those challenges.

It you're J00King to j0in a rapidly growing com-
pany
(we're making our fourth move in three years),

send yOur resume tO:
Patrick McDonnell
at Impact Resources
779 Brookedge Blvd.
Westerville, Ohio 43081.
EOE.

Business Opportunities

STATION OWNERS
DOUBLE
YOUR PROFITS!

Columbia School of Broadcasting
has developed a program which
makes your broadcast property

serve a double purpose and
produce a new profit dividend. Get
the details on the exclusive license
for your market and tap into a
major profit center! Call our
License Director at
(800) 288-5858
or write to:

COLUMBIA SCHOOL
OF BROADCASTING

5858 Hollywood Blvd.
Hollywood, CA 90028

ALLIED FIELDS

Employment Services

One week $7.00 —

NEED A JOB?

Get the first word on the best jobs with
MediaLine. A daily phone call puts you
in touch with the freshest job openings
in television. For more information call

800-237-8073

in CA: 408-296-7353

0
‘\'HE BE A\ame

Your future starts here.
Need a job...new challenge...or raise?
Here it is! Woek after week.
Our coreer magazine has over 300 jobs listed in each week's
edifion. We put media people in fouch at a prite you tan afford!
3 mos. 520 6 mos. $35 1 year $60

Classified Communication
P.O. Box 4065-A  Campbellsville KY 42718,

Business Opportunities Continued

HILDING

COMMUNICATIOMNS

Specializing in complex FM substitution proposals,
site location and drop-in channel problems which |
others can’t seem to solve. References available. |
Eric Hilding = Box 1700 = Morgan Hill. CA 95038 |
(408) 842-2223 |

Why have your money
tied up in a broadcast tower?
Tower Corporation of America, an experi-
enced tower owner and operator, will buy

your tower for cash and guarantee a long-
term lease for your station's antennas.

For details on how to take advantage
of this offer contact

Mary Anne Benedict,
Tower Corporation of America
One Dock Street,
Stamford, Connecticut 06902,
(203) 357-1464.

When responding to a blind box ad.
address your reply as:

Box (the letter and number
as shown in the ad)
Broadcasting
1705 DeSales St., NW
Washington, DC 20036
Do NOT send tapes, oversized material or use folders,
report covers or the like.
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10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyone! Up to the smimas com-
puter printed, and mailed to the privacy of your home. As many as 300 weekly. All formats,
ail market sizes, all positions! Many jobs for beginners and minovities.

SPECIAL SIX WEEKS $15.85 . . . SAVE £20.00

MONEY BACK GUARANTEE
Yearly $120.00 Vadi
15SIN.EASTERNDaptF i 15
LAS VEGAS, NEVADA 89101 meroC;%f .

1883N !-n-n.mv-gu.wmug

PLAY TO WIN!

In to0ay’s competitve broadcasl game.
there are advanlages 0 secunng
Mation With thal edge
provides the assistance and meticulous
serlmﬁ of your talen 10 sianons
worldwide If you're a ive siar AR TALENT
PROGRAMMER or GENERAL MANAGER call or wnle

WESTWOOD PERSCNALITIES
6201 Sunset Blvd., #8, Hollywood, CA 90028
(818) 848-1209

FFE, Inc.
“The Matchmakers"”
TV News/Weather/Sports/Talk Show Host
Talent Search Specialists

Whether you are sl slamng your career of you are ready lor thal next
move Contaci us describe the nght job 1of you Send us your Lape and let
Us gO 10 work lor
Tapes/Intormanon to FFE. Inc.,
P.Q, Box 919,
Basalt, Colorsoo 81621
303—927-3555

California 1‘
Broadcast Job Bank I
For application information call I
(916) 444-2237 I

Californta Broadcasters Assoclation

For Sale Stations

CASH FLOW FINANCING

We purchase Accounts Receivable
Mational and Local

MFR FINANCIAL (714) 544-T131

P.S.”

We will be in Las Vegas

with new listings of stations
— in NC, GA, SC, NY, PA,
FL, TX, BWI and elsewhere
— that offer some great
opportunities. We will be in
Suite 319, Las Vegas Hilton.
Call now for an appointment.
919/355-0327

o [

MEDIA BROKERS
Tom Snowden / Dick Paul

" PERSONAL SERVICE




For Sale Stations Continued

KOZACKO * HORTON COMPANY AVAIL
Brokers & Consultants to the Communications Industry OREGON COASTAL
COMBO

PROFITABLE AM/FM
Solid number 2 ratings: ranked
Indiana market; Cash Flow, but not
yet billing its ratings share. Asking

POSITIVE CASH FLOW
EXCELLENT TERMS

$1.35 million. EXCLUSIVE.

For details contact: Bruce Kanner
Kozacko * Horton Company

P.O. Box 3306 Gaithersburg. MD 20878

(301)977-2023

° AM/FM in southwest N.Y. state. $750,000. Terms.

RADIO
STATION
FINANCING ...

will be at the
NAB Convention

ROBIN B. NA_RT_IN |
an
ERWIN G. KRASNOW, Esq.

Call Robin Martin to
arrange a private, no
obligation appointment
to discuss your
financing or acquisition
consulting needs.

Acquisition and Financial
Consultants 10 the
Broadcast and Cabie Industries

Mr. Robin B. Martin, President

2000 L Street, N.W.
Suite 200
Washington, D.C. 20036
(202) 659-3331

.

' 50,000 watt FM plus fulltimer within 60 miles of Pitts-
burgh. $1,850,000. Terms.

* Many AMFM's & Class C's nationwide.

° See you at NAB—by appointment only.

Mroadeast Commuynications Wivision

== BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

4

Hogare = Felibrarm; S

MEDIA BROKERS . :UNSULTA”!
P 0] Box 146G
Encmo.Calurorma 91426
Arce Code 1818) 986-3201

r

Llndependence, MO 64052 = 816-252-5050

e

ATTENTION

FIRST TIME RADIO STATION OWNERS
10,000 Watt AM Kansas City

Low Price - Terms Available
Well-equipped - State-of-the art
Must see - Inspection invited

Contact: Rich Bott, 10841 E. 28th St.

MINNESOTA

1000 watt full time non direGtional AM. Currently
broadcasting from 5:30 to Midnight. Priced at
$200,000 with $50.000 Down

Also have 3000 watt FM for Sale near MPLS for
$300.000C

Call Nick Strandberg at (612) 831-3300.
CALHOUN COMPANIES

4930 West 77th Street Minneapolis, MN 55435

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfilms International

300 North Zeeb Road
Dept. PR.. Ann Arbor, MI 48106

$125,000
For Sale by Owner
SMALL MARKET
SOUTHEAST/GULF COAST REGION

Well Equipped - 24 Hour AM. with well established formal in growih
market SMC Automation wih Sateinte Music. runs by nsell. Short Dive
16 beacnes’ Owrer Nas Olher broadcast interesis A grea: radio sranon
for 25K down. ownér Hinancing. and assume leases

CALL SCOTT AT 904—892-4786
or 904—892-2983.

BEND, OREGON
NORTHWEST RECREATIONAL UTOPIA
SEEKING OFFERS - POWERFUL COMBO
KLARIFM) 100KW
KBND (AM) 25KW-D. 5KW-N
Excelient eguipment.

Modern Studio/Office bidg. & land included.
Soliciting offers. Terms o qualified buyer
Contact Slephen Greer, Trustee in Bankruptcy

Top 10 MKT Fulltime AM
with Real Estate - $2M Cash

Corpus Christi FM
$1.5M

Wisc. Combo 5. MKT

Profitable - $850 K Terms

Dave Garland
The Proctor Group, Inc.
409-765-6086

See Us At The NAB
Bally’s - Suite 1209-A

Tel. (503) 388-7888

THIS MONTH'S INNOVATIONS
FROM NCL

*RETAINER/NO COMMISSION PLAN
For Volume Traders

*PREPAID SUBSCRIPTION

APPRAISAL SERVICE
Two, Three, and Five Year Plans

Phone, Wire, Fax, or Land Mail

MONTREUX COMPANIES, LTD.
9903 Santa Monica Blvd., #227
Beverly Hills, CA 90212 USA

Telephone 818—609-8687 Telecopier 818—609-8346
CIS-Mail 72467, 1526

NAB by PRIVATE, PRE-ARRANGED
APPOINTMENT ONLY

the
millar

company
usa
Serving the Nation

ARIZONA
Fulltime AM 5Kw/1Kw
Good Frequency
$775K, $250K Down

Class C 100 Kw FM

Rich Growth Market

1 Miltion Terms or
$950K Cash

UHF-TV - 1st Ten Channels
Priced Right For Mkt
Size at 6 Million

UTAH
Class C 100 Kw FM
And Fulltime AM
Good Buy At This Price
Of $2.4 Million

CALL TOM KRON
PHOENIX OFFICE
602-285-1787
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For Sale Stations Continued

CALIFORNIA HERE “U” COME

m CENTRAL CALIF. CLASS B “BOOMER” $1,100,000 WITH $450,000 DOWN — NEAR SACRAMENTO
m 50. CALIF. AM + FM WITH UPGRADE $1,000,000 WITH $250,000 DOWN — LOTS LESS FOR ALL CASH.
= MAJOR “TOP 40" CALIF. MARKETS — SEVERAL CLASS B's + COMBOS $6.5M - $10M - $10M CASH.
® LA, S.F, + S.D., SUBURBAN STATIONS — $2,750,000 - $8,200,000 - SOME TERMS AVAILABLE..

All stns subject to prior sale - financial capacity of buyers required - Phone now for appointment.

NAB '89 ADDRESS: Las Vegas Hilton (702) 732-5111 - suite 340 near the poal.

Chester P. Coleman - G. Warren Earl
American Radio Brokers Inc./SFO

1255 Post Street/Suite 625
San Francisco, CA 94109
(415) 441-3377

FLORIDA
Exclusive Franchise
Full time northern Florida AM
with Class A FM construction permit.
Only stations in county.
$200.000 down,
with $635.000 in assumable notes.
Box C-18

RBE Movdon b Auave.

MEDIA BROKERS
AM-FM-TV-Appraisals
P.0. BOX 36

LEXINGTON, MO 64067 KANSAS CiTY, MO.

816-259-2544 816-455-0001

WISCONSIN

3000 watt Class A FM. Cenltral Wisconsin, all new equip-
ment when put on air in 1984 Priced at $400.000 CASH
Also have 1- 5000 wart full time AM and 1- 1000 watt Day.
500 walt nite AM lor sale in Wisconsin
Call Nick Strandberg/Paul Neuville
at {(612) 831-3300.
CALHOUN COMPANIES
4930 West 77th Street  Minneapolis, MN 55435

PAUL E. REID COMPANY
35 Yrs. Bdc. Exp.
MS AMFM  COASTAL FL ANFM 750K
GA AMFM  1.4M NC. FM 650K
™ AMFM 850K SC.  AMFM 650K
BUYING OR SELLING
PAUL E. REID
CALL 404—882-1214
P.0. BOX 2669
LAGRANGE, GA 30240

1-KW AM $80K

1-KW AM state-of-the-art station in
south Georgia. $80K cash. Lease
on modern bldg. and equipment.

912—268-4382

Blind Box Responses
BOX ???
c/o Broadcasting Magazine
1705 DeSales St., NW
Washington, DC 20036

(No tapes accepted)

INVESTOR/PARTNER/BUYER
3 TEXAS TV CP’s

1 UHF (only Indie in mixed market)

1 VHF and 1 LPTV all in contiguos
sm/med. markets
P.O. BOX 49911

Los Angeles, Ca. 90049

213—476-9555

FLORIDA—CLASS IV
SELL OR TRADE—150K
FROM MIKE TO TOWER—WITH OR WITHOUT
HOME ON 10 ACRES—FREE AND CLEAR—

LOW OVERHEAD—GOOD POTENTIAL FOR HOME
OWNED/QPERATED BROADCAST PROPERTY

WRITE: RADIO
P.O. BOX 12647
GAINSVILLE, FLORIDA 32604

FOR SALE

New fulltime AM in Atlanta suburb.
Programing and physical plant in place.
Al that is needed
is sales manager/owner
$375,000.

Will consider Iéasélpurchase.
404—237-2570.

SE WISCONSIN CITY OF 8000

1 KW daytimer. Making nice profit including reason-
able owner Salary. Very stable home market and good
sales record in area. Doing over 200K Sale Price
210K (cash) Assets 100K. Sales closing limed to mov-
ing ol FM from market (est. 6 mo.). Good staner
station in one of best area markets in US.

Packerland Consultants - 414—235-2625

KOZACKO
HORTON
COMPANY

MEDIA BROKERS/APPRAISERS

Worcester, Mass.
Exclusive format. good ratings. Lots of
potential in this great AM market.

$950,000. For details contact:
Melvin L. Stone, Vice President

Rozacko-Horton Company * 1 Canterbury Way
Cape FElizabeth. ME 04057 » (207) 799-8804

CHAPTER XI SALE

Cent. PA. AM/FM
$795,000
Phone (412) 963-6311

This space could be
working for you for a
very low cost ...andit
reaches a most
responsive audience.

millar

company
L% )
Sening the Mation

FLORIDA
Central Florida AM
Fulltime 1 Kw
$350K, $100K Down

Television Station
Exploding S. FLA Mkt
Exciting Opportunity

$5 Million Cash

N. FLA Combo-Class A
With App. for C-3
25,000 wats. Nearby Class
A-FM sold for $1.6 M
Priced $750K, 200K Down

Large Mkt 5 KW Fulltime
1st 25 Mkts-Low Dial
Position. Covers Mkt

Like Dew $1.6 M Cash

Large Mkt Class IV AM
Priced Right $550K, 150K
Down

CALL HUDSON MILLAR
FLORIDA OFFICE
407-466-5086
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The First 50 Years of Broadcasting

The Running Story of the Fifth Estate

This year-by-year informal history of the times, the people, and the events that shaped
the broadcasting industry was compiled from reports in BROADCASTING magazine. The
work of several hundred writers, editors, and photcgraphers, past and present, is
condensed into some 300 pages of text and pictures.

First 50 traces the development of the fifth estate for a half-century beginning in 1931,
the year of the magazine's first issue. Broadcasters will read the book as contemporary
history, refer to it to answer questions about important figures and events, and enjoy the

memories it evokes.

Indexed for easy reference, this handsome hardcover volume is a unique compendium
of information about a fascinating part of American society. First 50is packed with facts
and photos, and is written in a concise, easy-to-read style suitable for pleasure reading

or research.

No professional or student in broadcasting should be without THE FIRST 50 YEARS OF
BROADCASTING. Order your copy today, using the order form provided, or call toll-free
800-638-7827 to charge your order to VISA MasterCard, or CHOICE.

BOOK
DIVISION

Broadcasting &

Send me
Name N

Title

1705 DeSaies Street, N.W.
Washington, D.C. 20036

The First 50 Years of Broadcasting at $29.95 each. (Payment must accompany order.)

Company
Address
City

State

Lip N

9

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence pertain-
ing to this section should be sent to: BROADCASTING, Classi-
tied Department, 1705 DeSales St., N.W., Washington, DC
20036.

Payable in advance, Check, or money order only. Full & cor-
rect payment MUST accompany ALL orders. All orders must
be in writing.

Deadline is Monday at noon Eastern Time for the following
Mondays issue. Earlier deadlines apply for issues published
during a week containing a legal holiday, and a special notice
announcing the earlier deadiine will be published above this
ratecard. Orders, changes, and/or cancellations must be sub-
mitted in writing. NO TELEPHONE ORDERS, CHANGES, AND/
OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT calegory desired:
Television, Radio or Allied Fields; Help Wanted or Situations
Wanted: Managemenl, Sales News. etc. If this information is
omitted, we will determine the appropriate category according
1o the copy. NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified lislings (non-display). Per issue: Help Want-
ed: $1.00 per word, $18.00 weekly minimum. Situations Want-
ed : 60¢ per word, $9.00 weekly minimum. All other classifica-
tions: $1.10 per word, $18.00 weekly minimum.

Rates: Classified display (minimum 1 inch, upward in halfinch
increments), per issue: Help Wanted: $80 per inch. Situations
Wanted: $50 per inch. All other classifications: $100 per inch.

For Sale Stations, Wanted To Buy Slations, Public Notice &
Business Opportunilies advertising require display space
Agency commission only on display space.

Blind Box Service: (In addition to basic advertising costs)
Situations Wanted: $4 00 per issue. All other classifications:
$7.00 perissue. The charge for the blind box service applies to
advertisers running listings and display ads. Each advertise-
ment must have a separate box number. BROADCASTING will
not forward tapes. transcripts, writing samples. or other over-
sized malerials; such materials are returned lo sender.

Replies to ads with Blind Box numbers should be addressed
to: (Box number), c/o BROADCASTING, 1705 DeSales St.,
N.W., Washington, DC 20036.

Word count: Count each abbreviation, initial, single figure or
group of figures or letters as one word each Symbols such as
35mm, COD, PD, etc. count as one word each. Phone number
wilth ar2a code or zip code count as one word each.

The publisher is not responsible for errors in printing due to
ilegible copy—all copy must be clearly lyped or printed. Any
and al! errors must be reported to the classified adverlising
department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially
affect the advertisment.

Publisher reserves the right 1o alter classified copy 1o conform
with the provisions of Title VIl of the Civil Rights Act of 1964, as
amended. Publisher reserves the right to abbreviate, alter, or
reject any copy.

Broadcasting Apr 17 1989



3] Bob Shanks, presi-
dent. TV-america.
production  company.
New York. joins Net-
work Ten Australia.
Sydney. as managing
director.  Shanks is
former ABC Televi-
sion Network VP who
helped develop Good
Maorning  Awmeriea.
ABC  Theatre and
Barbara Walters Spe-

Shanks
clals.

James R. Pingel, controller, Shamrock
Broadcasting Inc.. Burbank. Calif.. named
VP and corporate controller. Shamrock owns
five AM. 10 FM and three TV stations.

John L. Coker, VP. finance and contracts.
Federal Data Systems Corp.. Bethesda. Md..
joins American Mobile Satellitc Consortium
Inc.. Washingion-based mobile  satellite
communications service. as VP. corporate
development and chief financial officer.

Richard Sutton, station manager, WBAB-AM-
FM Babylon. N.Y.. joins WXRIFM Ports-
mouth., Va.. as general manager. Sutton’s
appointment is pending FCC approval of
WIN Communications/ML Media's acquisi-
tion of WXRIFM).

Appointments  at  Schurz  Communications
Inc.. group owner. one AM. one FM and
three TV stations. South Bend. Ind.: E, Berry
Smith, president and general manager of
Schurz-owned WSBT-AM-TV and WNSNIEM),
South Bend. Ind.. named senior VP of
Schurz Communications Inc. broadcasting
division; James D. Freeman, VP and station
manager, wWSBT-Tv, will replace Smith as
president and gencral manager.

Steve Zappia, production manager. WKBW-TV
Buftalo. N.Y.. named operations manager.

Bifl Dunaway, VP and gencral manager,
WPTE-TV Durham. N.C.. joins KAMR-TV Ani-
arillo. Tex.. as VP and general manager.
Dunaway succceds Ray Poindexter, who re-
tires May 1.

Appointments at Cox Enterprises Inc.: Rob-
ert F. Neil, VP and general manager.
WWRM(FM) St Petersburg. Fla., joins wsB-
AM-FM Atlanta as VP and general manager:
Robert E. Huntley, gceneral sales manager.
WSB-AM-FM. joins WWRAUFND as VP and gen-
cral manager.

Michaet Anselmo, general manager.
WDGYAMIKEEY-FM Minneapolis. named VP
and general manager,

Steve Kingston, operations  manager.
wHTZEM New York . named VP and direc-
tor of operations and progaming.

Edward Lenane, program dircctor. WLIX(AM)
Islip. N.Y.. and wir.vXasy Hartford, Conn..
named operations manager of WLIN(AM).

Ron Shannon, gencral manager. WLNZ-FM
St. Johns. Mich.. joins KKRDIFM) Wichita.
Kan.. as VP and general manager.

Ken Koch, general sales manager. KGEM(AM)-
KJIOTFM) Boise. [daho. named station man-
ager.

Marketing

Elected VP's at Lintas:New York advertising
agency: Roger Fisherman, account supervi-
sor: Amy Kroninger, account manager: Irene
Little, Andrew Maguire and Brian Schadt, all
account suUpervisors.

Dick Rogers, scnior VP and account group

dircctor, DDB  Needham  Worldwide.
McLean. Va.. named executive VP.

Sandy Sheffer, dircctor of advertising sales.
Eastern region. MTV Music Network. New
York. named VP. key accounts and advertis-
ing sales.

Mike Feltz, sales cxecutive. WDIV(TV) De-
troit. joins The Weather Channel there as
account manager.

Appointments at National Cable Advertising:
Thomas Akers, account executive. Group W

Cable. Chicago. and Bruce N. Baumbhardt,
senior account exccutive, Warner Cable
Communications. Cincinnati. join NCA.
Chicago. in same capacity: Louise Conover,
account executive. Las Colinas cable system.
Dallas. joins NCA there in same capacity.

Appointments at Group W Radio Sales. Dal-
las: Jill Crawford, account exccutive. named
VP and regional manager: Julie Lane, assis-
tant sales trainee. Durpetti & Associates.
Dallas. named account executive.

Errol Gerber, account exccutive. WSEX(FM)
Chicago. joins Cable Media Inc.. cable rep
firm there. as account exccutive.

Keri Myers, sales rcpresentative. KNUAIFML
Seattle. joins Northwest Cable Advertising
there as agency sales representative.

Appointments at Katz Communications Inc.:
Gerry Horn, sales exccutive. Katz Televi-
sion, Charlottc, N.C.. named manager: Stu
Zuckerman, VP. Kawz Independent Televi-
sion. New York. named sales manager.
Swords team: Mary Oliver-Kamalski, broad-
cast buyer. Havas. Dentsu. Marsteller. Los
Angeles. joins Katz Independent Television
there as sales executive: Cindy Hvamb, ac-
count executive. WHOK(FM) Cleveland. joins
Katz Television there as sales executive: Su-
san Gardiner, salesperson. WSMH(TV) Flint.

.

Please send
[0 Broadcasting @Magazine
0 3 years $190

O 2 years $135
®
{International subscribers add $20 per year)

... {Check appropriate box)

Broadcasting

The News Magazine of the Fifth Estate
1705 DeSales St., N.W.,, Washington, D.C. 20036-4480

O 1year $70 06 mos. $35

mos 1erm must be prepad)

delivery.

O Broadcastingfl Cable Yearbook ‘89

The complete guide to radio. television. ¢able and satellite facts and figures—
$115 (if payment with order $100). Biliabte orders for the Yearbook must be
accompanied by company purchase order. Please give street address for UPS

To order by MASTERCARD or VISA credit cards phone toll-free 1-800-638-7827

L O Payment enclosed
Company O Bill me
Address Home? YesO NoDO
City State Zip
Type of Business Title/Position
Signature Are you in cable TV operations O Yes
{required) S e O No
| A |
I For renewal or address change !
: place most recent label here :
IO At W |
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Mich.. joins Katz Independent Television,
[Fetroit, as sales executive.

Appointments at Seltel: Joseph Pedri, gener-
al manager. Seltel, Philadelphia. named gen-
eral manager. Seltel. Sun Francisco; Twila
Hill, account executive. Independent Televi-
sion Sales. Dallas, joins Seltel there as ac-
count executive.

Elizabeth Sanches, account executive.
KTXA(TV) Fort Worth. joins Petry. Dallas, in
same capacity.

Appointments at CBS Radio Representatives:
Terri L. Scalcucci, account cxecutive. Atlan-
ta. joins New York office in same capacity:
Yvonne Ruiz, account executive. Univision.
New York. joins CBS Radio Representatives
there as manager. CBS Hispanic marketing
department: Jeanne M. William, account ex-
ecutive. Major Market radio. Detroit. joins
CBS Radio Representatives there in same
capacity: Ann C. Seraydarian, account exec-
utive, Detroit, joins Chicago office in same
capacity; Jeffrey Brummel, senior sales assis-
tant, New York. joins Atlanta oftice as ac-
count executive.

Appointments at Harrington, Righter & Par-
sons Inc.: David Palmer, account executive,
Chicago, named sales manager. Los Ange-
les; Dian Bizarro, research analyst. Los An-
geles. named account executive; Rick Oster,
account executive. TeleRep. Los Angeles,
joins HRP there in same capacity; Marion
Chiofalo, account executive, Adam Young,
New York, joins HRP there in same capaci-
ty.

Joe DelGrosso, VP. director of sales and
marketing, KATV(TV) Little Rock. Ark.. joins
wILA-Tv Washington as VP and director of
sales.

Debra Kleiman, account executive. KMOV(TV)
St. Louis. joins TeleRep. New York, in same
capacity.

Allen Gantman, sales manager, Eastman Ra-
dio, Los Angeles. named VP. Western re-
gion manager.

Harry Remboldt, national sales manager,
WHEC-TV Rochester, N.Y.. joins WDIV(Tv)
Detroit in same capacity.

George Jostlin, general manager. Falcon Ca-
ble, Maywood, lll.. joins Z Channel cable
network, Santa Monica. Calif., as account
manager.

Donald ©O'Connor, account ¢xecutive,
WRGB(TV) Schenectady. N.Y., joins wWSTM-
Tv Syracuse, N.Y.. in same capacity.

Peter Schruth, managing partner. National
Balloon Racing Association. Atlanta, joins
wLvI-Tv Cambridge. Mass.. as general sales
manager.

David K. Ulrickson, regional sales manager,
KCRA-TV Sacramento, Calif., joins KOVR-Tv
Stockton. Calif.. as general sales manager.

Appointments at WPTT-Tv Pittsburgh: Dale A.
Remy, general sales manager, wDKY-Tv Dan-
ville, Ky., named general sales manager:
Robert Skiviat, regional sales manager,
named local sales manager.

Caroline Scollard, account executive, wWBFS-
TV Miami. named national sales manager.

Nicholas Magnini, national sales manager,
wivB-Tv Buffalo. N.Y., named general sales
manager; David Hogenkamp, account execu-
tive, named local sales manager.

Timothy J. McKernan, local sales manager.
KPLR-Tv St. Louis. named director of sales.

Nancy Leichter, local sales manager, KTwv-
FM Los Angeles, joins KIQQ(FM) there as sales
manager.

Ronald Dadetta, national sales account exec-
utive, ABC Radio Networks. Chicago. joins
Westwood One there as account executive.

Mary Birch, sales development manager.
KFWB(AM) Los Angeles. joins KQXT(FM) San
Antonio. Tex.. as general sales manager.

Vince Raimondo, account  execulive.
WPEN(AM)-WMKG(FM)  Philadelphia. named
national sales manager.

Debbie Wood, local sales manager, WKSZ(FM)
Media, Pa., named general sales manager.
Stanton Vogin, account executive, named na-
tional sales manager.

Debbie Morton, account executive., KQPT(FM)
Sacramento. Calif.. named retail sales man-
ager.

Susan Cherry, account executive, KKBQ-FM
Pasadena. Tex., joins KKHT(FM) Houston as
local sales manager.

Maryellen Kurtz, national sales manager.
WIODIAM)-WGTR(FM) Miami, joins KIR(AM)-
KLTX(FM) Seattle as general sales manager.

Skip Quast, account executive, KOGO(AM)-
KBBY(FM) Ventura., Calif.. named senior ac-
count executive.

David Lebow, national sales manager,
KPWR(FM) Los Angeles. joins wiIB(FM) Bos-
ton as general sales manager.

Kim Vigelius, senior account executive,
WXYT (AM)-WVAE(FM) Detroit. named retail
sales manager.

Paul Falzone, director, new business devel-
opment, WXKS-FM Medford, Mass., joins
wBOS(FM) Boston as sales manager.

Pat Baker, VP, sales, director of marketing
service, Interep Radio Networks, New York,
joins wWKQX(FM) Chicago as national sales
manager.

Ellen C. Brown, VP, administration, Public
Affairs Consultant Inc., govemment rela-
tions firm, Harrisburg, Pa., joins WKBG(AM)
there as assistant sales manager.

David Papandrea, WABY(AM)-WKLI(FM) Alba-
ny. N.Y.. joins wQBK-AM-FM Rensselaer,
N.Y., as general sales manager.

Mike Weeks, local sales manager, KwwL(Tv)
Waterloo, [owa, named VP and general sales
manager; John Sampson, general sales man-
ager, KAALTV) Austin, Minn., named na-
tional sales manager.

Programing

Robert L. Oppenheim, counsel, Kenoff &
Machtinger law firm, Century City, Calif.,
joins Heritage Entertainment, Los Angeles,
as executive VP.

Dan Schrier, senior VP, International Cre-
ative Management, Los Angeles, joins Ohl-
meyer Communications Company there as
executive VP,

Stuart Sheslow, VP, creative affairs, 20th
Century Fox Television Production Division,
Los Angeles, named executive VP, creative
affairs.
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Aai Forgy
Deborah Aal, executive producer. GTG En-
tertainment. Los Angeles. joins Act 11i Tele-
vision there as president.

Christopher Forgy, VP. national marketing
and programing, Times Mirror Cable Televi-
sion, Irvine, Calif., named senior VP, mar-
keting, sales and programing.

lra L. Kurgan, VP, business affairs. Fox
Broadcasting Co.. Los Angeles, named se-
nior VP. business affairs.

Bruce D. Mundt, di-
rector of broadcasting.
noncommercial
wTTw(TV)  Chicago.
named director of pro-
gram acquisitions and
fundraising program-
ing, Public Broadcast-
ing Service. Alexan-
dria. Va.

Craig Wilson, VP.
sales. marketing and
programing. Request
Television, New York, named senior VP,
sales, marketing and programing. Request
Television is pay-per-view service of Reiss
Media Enterprises Inc.

Mundt

Marcia Zwilling, manager. current program-
ing, Lorimar Television. Culver City. Calif..
named director, current programing.

Dan Cohen, supervisor. current series pro-
graming, ABC Entertainment. Century City,
Calif., named manager. prime time schedul-

-ing.

Fernanda Carapinha, marketing analyst and
programing specialist. Capital Cities/ABC
National TV Sales. New York. joins Life-
time Television there as director. program
planning and scheduling.

Hannah Storm, weekend anchor and sports
reporter. wPCQ-Tv Charlotte, N.C.. joins
CNN Sports, Atlanta, as anchor.

Andrea Kremer, producer, director and on-air
reporter. NFL Films, Mt. Laurel. N.J.. joins
ESPN, Chicago, as Midwest correspondent.

Appointments at MTV Networks: Lee Hunt,
VP and creative director., Tumer Network
Television, Atlanta. joins MTV Networks,
New York, as executive producer, prime
time: Karen Flischel, director. MTV research
department. New York. named VP. research:
Tod Mesirow, freelance producer. joins
MTV's VH-1, Los Angeles, as producer.

Christopher Conway, VP and station manag-
er, KUSA(AM)-KSD-FM St. Louis, joins World
Events Productions there as executive VP.
World Events Productions is production and
syndication company.

John Landgraff, VP, J-Nex Television News
Services, Los Angeles. joins Sarabande Pro-



ductions. Culver City, Calif.. as director.
creative affairs.

Leslie Jacobson, senior VP, business affairs.
Home Box Office, New York. named senior
VP, film programing.

Nancy Alspaugh, ex-
ceutive producer. Eve-
ning Magazine, WBz-
Tv  Boston.  joins
Group W Productions.
San Francisco. as pro-
ducer of This Eve-
ning: Abby Melamed,
producer. Group W's
This-Evening. and na-
tional producer, PW
Magazine. named ex-
ccutive  producer  of

Alspaugh : )
PM Magazine and senior producer of-This
Erening.

Dougias A. Lee, director. new business de-
velopment. Home Box Olffice. New York.
joins Twenticth Century Fox Television. Los
Angeles. as VP, pay television. Los Ange-
les.

Jim O'Neill, VP, domestic television sales.
Samuel Goldwyn Television. Los Angeles,
joins MTM Television Distribution. Studio
City. Calif.. as Northeast sales manager.

Joseph DiSalvo, manager. sales. Northeast
division. Viacom Enterprises., New York,
named VP, Northeast region.

Lance Robbins, independent producer and
VP, Premicre Entertainment Group. Wood-
land Hills. Calif.. joins Saban International,
international distribution division of Saban
Entertainment. Studio City. Calif.. as VP.
acquisitions and ancillary sales.

Susan Cho, sales associate. World Events
Productions. production and  syndication
company. St. Louis. named director of sales.

Sarah Norat-Phillips, public atfairs director.
WKBW-Tv Buffalo. N.Y.. named dircctor of
programing and public affairs.

Jocelyn Chan, freelance research consultant,
joins Harmony Gold, Los Angeles. as direc-
tor of research.

Bill Barrick, account executive. Harbor
Broadcasting Co., Cape Coral. Fla.. joins
noncommercial  wsFP-EM-Tv - Fort  Myers.
Fla.. as marketing consultant.

Denny Nugent, station opcrations manager.
KOY-AM-FM  Phoenix. joins WGAR-AM-FM
Cleveland as program director.

Matt Farber, consultant, Burkhar/Douglas
and Associates. Wahington, joins WAVA(FM)
as program dircctor: Don Geronimo, air per-
sonality, named program coordinator.

Lou Roberts, afternoon air personality,
wCZY-FM Detroit. joins WNIC(FM) Dearborn,
Mich., in same capacity.

Appointments at WCRI-EM Jacksonville, Fla:
Steve Fox, program director. wlAX(AM) Jack-
sonville, Fla., joins wCRJ-FM as assistant pro-
gram director; Tommy Charles, program di-
rector. WSUN(AM) St. Petersburg. Fla.. joins
WCRI-FM as production director and afternoon
air personality.

Bob Burns, air personality. noncommercial
KTEP(FM) El Paso. Tex.. joins KKMJ(FM) Aus-
tin, Tex.. as evening air personality.

[T T e N em L s ]
News and Public Affairs

Bruce Hagan, news director. NBC Radio
Networks. New York. joins WNYW(TV) there
as managing editor.

Martin

Hagan

Appointments at wTSP-Tv St.  Petersburg.
Fla.: Mel Martin, VP and news director. Post-
Newsweek Inc.’s WIXT(TV) Jacksonville.
Fla.. joins wTsP-Tv as news dircctor. Darryl
David, weckend co-anchor and business re-
porter. wMAQ-Tv Chicago. joins WTSP-TV us
co-anchor. noon newscast. and anchor. §
p.m. newscast. Martin replaces Terry Cole,
who was fired March 15 along with assistant
news dircctor Mike Shapiro Shapiro allegedly
accessed information from computer system
of rival station. WrvnTv) Tampa (In
Brief.”" Feb. 13. March 20).

Nancy Bauer, news director. KNSD(TV) San
Diego. joins KNBC-TV Los Angeles as execu-
tive producer. Chanr el Four News. Bauer is
responsible for all of station’s newscasts.

Appointments at wBBM-Tv Chicago: Linda
MacLennan, co-anchor. 4:30 p.m. newscasl.
named c¢o-anchor, 10 p.m. newscast; Adele
Arakawa, anchor, reporter and producer,
WRAL-TvV Raleigh, N.C., named co-anchor,
4:30 p.m. newscast.

Sandra Pinckney, reporter. WJZ-Tv Balti-
more, named weekend co-anchor.

Appointments at KMOH-Tv Kingman, Ariz.:
Jake Creilin, producer and reporter,
wREX(TV) Rockford, iIl.. named news direc-
tor and anchor; Michael Anthony, assistant
news director. KAZM{AM) Secdona, Ariz..
named reporter and assignment editor.

Angela Lawrence, noon anchor and political
reporter. KLST(TV) San Angelo. Tex., joins
WMGT(TV) Macon. Ga., as morning anchor
and reporter.

Debbie Smith, news and special projects pro-
ducer. wwL-Tv New Orleans. joins KGW-Tv
Portland. Ore., as documentary producer.

Seth Warner, air personality., WASH(FM)
Washington. joins Voice of America there as
Europe midday host.

Appointments at WHO(AM) Des Moines.
lowa: Chuck Shockley, reporter, KQKDIAM)
Redfield. $.D.. named news reporter and
anchor: Al Setka, anchor and reporter,
KKAR(AM) Bellevue. Neb., named reporter.

Tony Romeo, news director and anchor,
WCMB(AM)-WIMX(FM) Harrisburg. Pa., joins
WFAS-AM-FM White Plains, N.Y.. as news
director.

Cindy Wine, reporter. KDKB(FM) Mesa, Ariz.,
joins WKLR(FM) Indianapolis as news direc-
tor.
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Technology

Werner Hitch

Jerome E. Werner, director of licensing. dbx
Inc., electronics firm. Newton. Mass..
named president. Werner replaces Michael
Kelley, who resigned at end of February.

John L. Hitch, sales associate. Becker & As-
sociates. Shelbyville. Ky., joins Belden Wire
and Cable, Richmond. Ind.-based manufac-
turer of wire and cable-related products. as
marketing communications manager. Hitch
will coordinate company’s advertising. mar-
ket research. public relations and audio-visu-
al suppon

Austin Basso, Gulf Coast region sales man-
ager, television division products, Tektronix,
Dallas. named sales and marketing manager,
Beaverton. Ore.

Appointments at Electronic Industries Asso-
ciation, Washington: Megan Brand, auditor,
named controller: Joe T. Franklin, adminis-
trative director. National Machine Tool
Builders Asscciation, Washington. named
group VP, components group.

Appointments at JVC Professional Products
Co.: Michael Messerla, national sales manag-
er. television division, Eureka. Mo.. named
national field manager; John Brown, national
manager. government sales and market de-
velopment. Powell. Tenn.., named national
manager. market development.

Susie A. Wade, special projects coordinator.
Consumer Electronics Show, Washington,
named manager of special projects. Wade
will be responsible for planning. promoting
and managing CES workshop program.

John W. Shike, product manager. video edit-
ing systems, CMX, Santa Clara, Calif.,
named senior product manager.

Jeffrey Clarine, regional sales manager, BTS
Broadcast Systems Inc.., Faribaut. Minn..
joins LDL Communications there as Central
region sales manager. television transmitters.
antenna systems and towers.

Geoffrey de Lissovoy, director of sales and
marketing and manager of corporate and in-
dustrial sales, Broadcast Equipment Rental
Co.. Los Angeles. joins Bexel Corp.. Bur-
bank, Calif.-based broadcast and video
equipment rental house, as marketing consul-
tant.

Peter Zimbaldi, operations supervisor, Life-
time Television, New York, named shift
manager, lechnical operations.

Charles R. Allen, chief engineer. Renaissance
Communications Corp.’s WTXX-Tv Water-
bury, Conn., named director of engineering.
Renaissance  Communications Corp. Rose
will maintain his position with WTXX-Tv,



Promotion and PR

Steve Kaufman, producer and reporter, Unit-
ed States Information Agency’s Worldnet
Television Network. joins Hill and Knowlton
there as deputy director of electronic media
and communications counsel.

Meredith Wagner, director. public affairs.
Lifetime Television. New York. named VP,
public affairs.

Steve Bradbury, director of marketing, Pere-
grine Entertainment Lid./Together Again
Productions. Los Angeles. joins MCA TV
there as director of advertising and promo-
tion.

Jack Krieger, assistant director of creative
services. D.L. Taffner/Ltd.. Los Angeles.
joins LBS Communications Inc. there as pro-
motion manager.

Eva Moreland, communications specialist.
The Weather Channel. Atlanta. named publi-
cisl.

Stacey J. Marks, news promotion producer.
WSVN-TV Miami. named creative services di-
rector.

JoAnn Mangione, news producer. WSTM-TV
Syracuse. N.Y.. named creative services di-
rector.

Leslie Larson, promotion writer and produc-
er. WFAA-TV Dallas. named assistant promo-
tion manager.

H. Brian O’Neill, creative scrvices director.
KYW-TV Philadelphia. joins The Nashville
Network. Nashville, in same capacity.

Rob Schuller, staft’ announcer and copywrit-
er. WQTV(TV) Boston. joins WJIB(FM) there as
promotions coordinator.

Jocelyn Taub, assistant promotion director.
WNEW-FM New York. joins WDRE-FM Garden
City. N.Y.. as promotion director.

Jim Edelman, special projects director.
WRIF(FM) Detroil. joins KQPT(FM) Sacramen-
to. Calif.. as promotion director.

Elizabeth Roach, communications specialist.
WXYZ-Tv Detroit. joins WMTGAM)-WNIC(FM)
there as promotion director.

Appointments at WRBQ-aAM-FM Tampa. Fla.:
Lizz Nierengarten, consultant, named public
relations director: Lori Rubio, assistant pro-
motion director. named promotion director.

Steve Morawetz, scnior accoum_executi\_/e.
Padilla Speer Beardsley Inc.. Minneapolis-

based public relations consulting firm.
named VP.
S — e e L

Allied Fields

Richard Hirsch, chief counsel for special pro-

jects, Home Box Office, New York, named
chief counsel, litigation: Harold Akserlad,
VP and chief counsel, litigation, named se-
nior VP, business affairs.

Brian Jacobs, executive media director. Leo
Burnett advertising agency. London, named
chairman of International Advertising Asso-
ciation’s Global Media Commission.

P.C. Koch, executive director of government
relations. U.S. Telephone Association,
Washington, joins law firm of Wunder,
Ryan, Cannon & Thelen there as attorney.
Firm was previously known as Wunder &
Diefenderfer.

Dan B. Speare, president and general manag-
er. KPMCiaM) Bakersfield, Calif.. appointed
to National Association of Broadcasters” Ra-
dio Board of Directors.

Bruce D. Goodman,
regional  coordinator
for Lawyers for Bush/
Quayle and former se-
nior VP and general
counsel of Mutual
Broadcasting.  joins
law firm of Arter &
Hadden, Washington.
as partner.

Ron Townsend, presi-
dent and general man-
ager. WUSA(Tv) Wash-
ington, elected to National Association of
Broadcasters® television board of directors.

Goodman

Willard Block, president. special projects.
Viacom International Inc.. New York. joing
Spelling Entertainment Inc. there as consul-
tant.

William H. Boger, staff member. House Ap-
propriations Committee. and legislative as-
sistant to Representative Robert L. Living-
ston (R-La.), joins law firm of Wilkinson,
Barker. Knauer & Quinn, Washington. as
associale.

Lisabeth Reddington, broadcast coordinator.
Lever Brothers, New York, joins Group W
Satellite Communications. Stamford. Conn..
as rescarch associate.

Jay Noble, affiliate relations manager, Satel-
lite Music Network, Dallas, joins Drake-
Chenault. Albuquerque. N.M.. as manager
of affiliate relations.

Elected to Associaled Press Broadcasters Inc.
board. Washington: Ken Maness, president,
WICW(AM)I-WQUT(FM) Johnson City, Tenn..
named VP, radio. Roger Ogden, president
and general manager. KCNC-TV Denver.
named VP, television.

Karen G. Thompson, VP. Pyms Cable Bro-
kerage. Denver, forms Network Communi-
cations Corp., cable brokerage firm there.

Frances Seghers, correspondent. Business
Week. Washington. joins Motion Picture As-
sociation of America there as executive di-

INDEX TO ADVERTISERS: Accuracy in Media 20 0 Accu-Weather. Inc. 47 O Americom 50 Ampex 22-
23 oBlackburn & Co.. Inc 60. Cover 4 0 Buena Vista Television 11 G Business Radio Network 550 Cable
Networks. Inc. 41 O Classified Ads 72-82 D Columbia Pictures Television 15, 16-17 0 Communications
Partners Lid 640 COMSAT 18A o Cycle-Sal 26 0 Jerome R. Halperin 67 O Harrison, Bond & Pecaro 62 O
HDTV Group 13 0 Home Shopping Network 37 0 Hughes Communications 50 © Chase Manhattan Bank,
N A.. The 66 O Charles H Kadlec. Inc. 64 2 R. A. Marshall & Co 63 o MCA TV Front Cover O Media
Venlure Pariners 59 O Millar Company U.S.A.. Inc.. The 650 Multimedia Entertainment 21 0 Qtari Corp. 9
0 Paramount Second Cover/3 0 Pro Box 46 O Protessional Cards 71 0 QuestCom 58 a Cecil L. Richards,

| Inc. 81 O Select Media 39 O Services Directory 70 O TeleVentures 6-7 0 WWOR-TV 44-45
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rector for federal affairs.

Terri Sontag, national accounts manager,
Prevue Guide, Tulsa, Okla.. joins parent
company, United Video. there as corporate
accounts manager.

Elected trustees. National Association of
Public Television Stations, Washington:
Henry Cauthen, president, South Carolina
Educational Television; William J. McCarter,
wTTw(TV) Chicago; Hope Green, general
manager, Vermont Educational Television.

Allen R. Adler, legislative counsel to Ameri-
can Civil Liberties Union. Washington. joins
Cohn & Marks law firm there as member,
specializing in communications.

Nancy H. Mason, chief of staff to Congress-
man Ron Packard (R-Calif.), joins National
Telecommunications and Information Ad-
ministration. Washington, as director, Office
of Congressional Affairs.

Henry Schafer, VP, program research, televi-
sion network group, Capital Cities/ABC
Inc.. New York. joins Marketing Evaluations
Inc., Port Washington. N.Y.. as exccutive
VP. Marketing Evaluations is parent of TVQ
Ratings.

William D. Simon, VP. and Stephen A.
Unger, executive VP and managing director.
Worldwide Entertainment division. Los An-
geles, named co-managing directors. Korn/
Ferry International is executive recruitment
firm.

John Pushkash, manager. broadcast pro-
gram services, noncommercial WMVS(TY) and
WMVT(TV). both Milwaukee. named manag-
er. cable and educational relations: Tom Dvo-
rak, program director, named chairman. Cen-
tral Educational Network Program Executive
Committee.

Betty Rollin, contributing correspondent,
NBC News, New York. named Women in
Communications Matrix award winner for
career achievements in broadcasting.

Deborah Norville, anchor. NBC News at
Sunrise, named Broadcast Advertising Club
of Chicago person of year.

Jacquelyn Goddard, news director, WMYF
(AM)-WERZ(FM) Exeter. N.H.. named state
coordinator for Radio-Television News Di-
rectors Association.

Dale K. Outzs, general manager. noncom-
mercial WOSU-AM-FM-TV Columbus. Ohio.
named chairman of newly formed national
task force developing plan to “bring public
radio to more listeners.””

Rosa Morales, senior producer and director.
noncommercial WCCM-TV University Center,
Mich., named to Hispanic Ad Hoc AIDS
Task Force of Michigan Department of Pub-
lic Health.

William S. Rubens, former VP, research.
NBC. New York. named recipient of first
annual National Association of Broadcasters-
/Broadcast Education Association ‘"Hugh
Malcolm Beville Jr. Award™™ for *‘major
contributions to advancement of audience re-
search.”” Award will be presented at BEA's
April 28 luncheon during its annual conven-
tion.

Marilyn F. Solomon, director of corporate re-
lations and executive producer, KCOP(TV) Los
Angeles. named to Los Angeles City Com-
mission of Staws of Women.



NBC’s John Miller:
Singing the network’s praises

As a member of two international champion
barbershop quartets. and with parents who
were musicians, John Miller, NBC senior
vice president, responsible for all entertain-
ment, news, sports and corporate advertis-
ing and promotion activities, might very
well have made his career in front of the
camera.

1 went 1o Kansas University as a theater
major, with the intention of becoming an
actor. and after a while 1 decided 1 was
going (0 make a minor course correction by
going into TV journalism. | found that I had
a knack for production as well as an enjoy-
ment for it. | figured that if 1 ever had the
chance to cross back in front of the camera |
would—so far. that hasn’t happened.™

After a year or so of free-lance produc-
tion work following graduation, Miller
joined WMAQ-Tv Chicago as a production
assistant. One of his first duties at the NBC
0&0O was overseeing the production of the
carly morning inspirational message and
meditation at the station’s sign-on. “*There
were times that the crew would literally fall
asleep during the meditation segment.”

In the year following his joining wMAQ-
TV, and his being named associate produc-
er. Miller moved from production to on-air
promotion director. “*Bob Walsh, the sta-
tion manager at the time, said: *We nced
you to give promotion a try.” | found that |
liked it and was given a lot of freedom to
produce and create things with promotion
as well as getting shows launched.”’

Apparently Miller took to his new re-
sponsibilities quickly. because in 1978, six
months after taking over as promotion di-
rector for the station, he was offered the
promotion manager’s job at WBBM-Tv, the
CBS O&O in the market. "*The CBS sta-
tion noticed what 1 was doing. and after
four years at WMAQ-Tv, it was time 1o move
on,”” he said.

In his new position at wBBM-Tv, Miller
reported directly to Steve Sohmer. then vice
president of advertising and promotion for
CBS Entettainment, eventually becoming his
second in command. The working relation-
ship with Sohmer was one that would contin-
ue until 1986, when Sohmer left NBC.

“1 consider that 1 got my promotional
master’s degree through my working with
him [Scohmer],”” says Miller. *‘Having
worked with him, [ learned a lot from his
successes as well as his failures; he's a
bigger-than-life personality. ™

Following a two-year stint at WBBM-TV,
Miller, at Sohmer’s suggestion, became di-
rector of affiliate promotion services for
CBS in Los Angeles. A year later, in 1981,
Miller joined Sohmer in New York as di-
rector of advertising and promotion for
CBS News.

“1981 was a trying year for CBS; it was

JoHN DOuGLAS MiLLER—senior vice

president and member of NBC Program
Development Group, Los Angeles; b. Ocl.

7, 1850, Chicago. BA in public
communications, Syracuse University,

1972; associale producer, wvao-1v Chicago,
1973-76; promotion manager, weBMm-Tv
Chicago, 1976-80; CBS director of affiliate
relations, Los Angeles, 1981; director of
advertising and promotion, CBS News, New
York, 1981-82; vice president, affiliate
promolion services, NBC. Los Angeles, 1982-
84, vice president, advertising and
promotion, NBC Entertainment, Los Angeles,
1984-86; vice president, advertising and
promotion, corporate communications, 1986-
89; current position since March; m.

Sharon Worsham, July 4, 1981; children—
Bobby, 19, and Jason, 14, from wife's
previous marriage, and Justin, 5, and Jon-
Michael, 2.
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the year that Cronkite left and Dan Rather
took over, and Ed Joyce also came in.
Inittally, in the news division, the attitude
was: ‘“We know that we have to do this
promotion thing, but we really don’t want
to be aware of it or dirty our hands with this
promotion and advertising business.” And
then when Ed Joyce came in, it was: ‘Come
on, where's the promotion?’ It was a major
switch from doing a job that was shunned to
one that was given higher visibility.”

In 1982, Miller joined NBC as vice pres-
ident, affiliate promotion services, West
Coast. and in the process went from the
top-rated network (CBS) to the third-place
network (NBC). In coming to NBC, Miller
says, “*we did look at what NBC had done
in the past. and tried to make some
changes, but the biggest thing we did, and
it's something that I have tried to maintain
because [ think it’s vital to our success, is to
never do things the way you did them yes-
terday.

“'Back when [ joined NBC, the network
was not just in third place, but it was de-
scribed in the media as a ‘dismal’ third
place. It was really depressing to call in for
the numbers each morning; there was a lot
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of indigestion seeing those 18 shares for
shows that we felt had a lot of promise.”

Miller remembers the discouragement of
that time. “*We felt that we had sort of
reinvented the promotional wheel, that that
by itself would generate some movement.
We lgarned that you can’t just be clever,
you have to tell the people what the show is
about,”” a reference to promotional spots
that garnered a lot of attention for going
after the competition, but left viewers with-
out a clear idea of what the NBC alternative
was.

**The low point,”” he says, “‘was in the
fall of 1984, when we had nine new shows,
and by mid-season they were gone.”’
NBC'’s fortunes began to change following
that disastrous fall. Several of the network’s
mid-season replacements that season,
namely Night Court and TV'’s Bloopers and
Practical Jokes, began to catch on, and in
1985, with the addition of The Cosby Show,
the network was positioned to win its first
prime time ratings race in the 1985-86 sea-
son.

Promoting a first-place network is mark-
edly different from promoting a ldst-place
network, according to Miller. ‘*When
you're the underdog, [promotional spots
that go after the competition| can work for
you; if you're considered the top dog and
you go after a weak show. then you’re just
sort of looked at as a bully, and it doesn’t
work, so you really have to pick your spots
to do that kind of competitive advertising."’

In August 1986, Miller was named to
oversee all of the network’s advertising and
promotion efforts following Sohmer’s exit
to join Columbia Pictures as its president.
Just last month, Miller was named senior
vice president and joined the NBC Program
Development Group, which is chaired by
Brandon Tartikoff, president, NBC Enter-
tainment.

In the almost three years since taking
over, Miller says that the business of pro-
moting a network has changed almost as
much as the networks themselves. “‘Now
I'm looking for more unusual avenues to
exploit what we do. Three years ago, we
hadn’t put promos on videocassettes, we
didn’t do direct mail.... Those are the
things that have been additive to the basics
that we have maintained, but that’s what
makes this job interesting and unusual,
looking for those new promotion forms."

After having spent so much time per-
forming before audiences in barbershop
quartets, and coming from a family with a
performance background, it’s not surprising
that Miller’s philosophy toward promotion
contains a strong element of showmanship
with no reluctance to take chances. “‘The
biggest promotional successes are things
that have no right to work but somehow
do,”’ he says. ““If there’s a failure, it’s not
50 much in taking a risk, it’s in not taking
the risk.” 7]



InaBrief \

Time Inc. and Warner Communications altered terms of their
merger agreement last week after Securities and Exchange
Commission expressed opinion that two companies’ proposed
stock swap prior to transaction would require accounting that
wouid dilute earnings of new company. SEC said stock swap.
cleared Aptil 6 by Justice Department, would require Time and
Warner to use purchase-price accounting for merger, requiring
resulting company to amortize good will in Time's acquisition
of Warner. Two companies plan to account for merger as pool-
ing of interests. Under new terms, Time would exchange 12.4%
of its shares for 10.7% of Warner shares prior to merger only if
third party acquired 10% of stock of either company or made
tender offer for more than 25%.

0

Advanced Television Systems Committee (ATSC) has changed its
stance on worldwide HDTV production standard. Group, which
had approved 1,125/60 (SMPTE 240M) standard and supported
its acceptance by CCIR as single, world standard, is now calling
for delay in world standard selection until end of next CCIR
study period in 1994. Change was made due to strong differ-
ences between European nations, where TV systems are based
on 50-hertz equipment, and U.S. and Japan, where equipment
uses 59.94-hertz field rate. Following meeting of ATSC execu-
tive committee April 14, group sent letter to State Department
supporting investigation of “common image' approach in
which CCIR would agree on ali HDTV production system pa-
rameters except for field rate. ATSC Chairman James McKin-
ney said group continues t¢ support ultimate goal of worldwide
HDTV production standard. Changes in position were unhani-
mously supported by ATSC executive commiitee, which is
represented by all three commercial TV networks. PBS and
consumer and broadcast equipment manufacturers, including

Must-carry mess

The must-carry negotiations between the National Associa-
tion of Broadcasters and the National Cable Television Asso-
ciation have gone from bad to worse (BROADCASTING, April
10). Holding up the talks is broadcasters’ insistence that any
must-carry bill contain language protecting them from hav-
ing their signals shifted from one location to another. NAS
President Eddie Fritts has characterized channel reposition-
ing as a "'deal breaker.”" saying that it Is a ''serious issue for
our members.

NAB is seeking provisions along the lines of the Senate bill
offered by Dennis DeConcini (D-Ariz ) that would give broad-
casters the final say concerning the placement of their signal
on the cable channel lineup. Broadcasters could require
cable to carry their signal on the channel where it was found
prior to the demise of must-carry rules in 1985 or on the
channel number assigned by the FCC, or on a location
“acceptable’ to the station.

Meanwhile, NAB's assault on cable at a Senate Antitrust
Subcommittee hearing last week (see page 27) is being
viewed by NCTA as merely a tactic to pressure cable on
channel repositioning. Fritts urged Congress to reregulate
cable.

“If they will stop insisting that ch. 32 has a god-given
right to be on ch. 5 they can have their must-carry deal
tommorrow morning,”” said NCTA Fresident Jim Mooney.
""They are hanging this thing up, not us. People who own
broadcast properties shouid think very carefully about the
advisability of hanging up their desire to get must-carry back
on a fundamentally indefensible position—to wit—that ch.
33 should have a god-given right to be on ch. 5.

Moreover, the NCTA president emphasized that NAB's
push for reregulation involves the passage of a must-carry
and channel repositioning bill. the same thing the associa-
tion has already cailed for, ‘‘only now it is dressed it up under
a new rubric "

Japanese-owned Sony Corp. and European-owned Philips
ATSC recommendations match earlier proposals to State De-
parment made by CBS (In Brief,” April 10).

o
ESPN source confirmed that parent ABC will buy 20% stake of
service owned by RJR Nabisco, which has been bought by KKR
Latter has stated intention to sell certain assets, and minority
stake 1n ESPN is expected to be one. Deal will likely transpire in
next 60 days. Analyst valued 20% stake in ESPN at upwards of
$250 million.

m]

FNN estimates that it will lose 560,000 net subscribers of its 33
million base with launch of CNBC. Cox Cable (1.5 million homes)
plans to drop FNN for CNBC, in largest dislocation, but several
FNN signings will reduce overall loss to 560,000 figure, FNN
said. Additionally, service said that TCI, prime backer of CNB,
was not deieting FNN at all. FNN programing has taken even
more financial and business world slant since CNBC announce-
ment. It continues phase out of infomercial programing, for
which it has draw criticism, and will complete process by end
of May

Viacom International last week named Edward Horowitz senior
VP in charge of Viacom Broadcast and Networks Operations
centers, production facilities and development of new business
and technology including HDTV and DBS. Horowitz held similar
position in 1974-88 at HBO, where he was at vanguard of cable
industry’'s moves to satellite delivery and signal encryption and
of long beleaguered HBO-GE Americom joint venture to launch
combination cable/medium-power DBS service.
C

ABC Radio is latest broadcast organization to seek Supreme
Court's permission to cover one of its arguments. Robin V
Sproul, ABC's Washington bureau chief wrote to Chief Justice
Willlam H. Rehnguist on April 6, expressing interest in covernng
“historic arguments’’ in Webster v. Reproductive Health Services,
dealing with abortion-rights issue, on April 26. She asked that
justices consider matter at their next regularly scheduled con-
ference. That was held on Friday (April 14), but court spokes-
person said there was no word of any reaction.

n
|

Cox Cable has opened national programing authorization and bill-
ing center for home dish owners, Sixth largest MSO said last
week that 1t wished to centralize “‘burdensome operational
aspects’’ in Warner Robins, Ga., while leaving front-line mar-
keting in hands of 23 systems. Cox’'s program packages include
HBO, Showtime, Disney, Playboy, ESPN, CNN, TNT and most
superstations. L

Distant-signal carriers last week described as “technical impossi-
bility” idea of extending syndicated exclusivity to home dish mar-
ket, initial response to April 12 FCC call for comments on
subject. Satellite Broadcasting and Communications Associa-
tion hosted series of phone conferences among superstation
uplinkers and packagers. General Instrument told conferees,
said United Video VP Jack Riley, that addressiability of both its
Videocipher-II and -II Plus signal encryption systems lacks
capacity to black out more than limited number of U.S. regions.
No other technological avenues are apparent. he said. FCC,
which said determining technical feasibility is one goal of
request for comments, also asked for comments on existence of
discrimination by satellite carriers against distributors of super-
station programing. Definition of nondiscrimination should only
delivering to all regions at same prices, said Bliss, not ''giving
up control of access to our [Videocipher]| tier bit,"” which would
negate encryption—'"Why did we scramble? To get control
[w]

Independent Television Sales, four-year-old rep firm catering to
independents, has dropped a dozen people from its staff. Compa-
ny cut nine people in sales and research from New York office,
including senior VP and general sales manager Michael Spital-
nik. ITS also cut one person each from Chicago, Dallas and
Atlanta offices, with one Los Angeles staffer said to have

e —
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resigned. Company's Minneapotis office was closed earlier this

year. ITS President Bob Somerville. saying that company's
stations were having strong second quarters, commented that
restructuring “‘is a fact of life in our business.

[m]

French TV authority is expected to announce this week occupants
of five transponders on French direct-broadcast satellite TDF-1,
French sources say. Government agency CSA was believed to
have made decision late last week, but was said to be ironing
out final details before going public. High-powered French bird
has attracted bids from leading European media companies.
including Italy’'s Silvio Berlusconi, Germany's Kirch Group and
Bertelsmann, as well as top French channels TF1, Canal Plus
and other French media interests.

FCC spokesman John Kamp will become agency’s first inspector
general today (April 17), it was announced last week. Congress
enacted legislation last year ordering FCC and 32 other federal
agencies to appoint inspector generals to ferret cut fraud and
waste and to promaote admim’gtranve efficiencies

Concerned about "integrity” of FM service, NAB asked FCC last
week to stay implementation of new rules permitting short spacing
of FM stations as aid in choosing antennas site and to launch
another rulemaking tc adopt ‘‘safeguards” against possible
interference caused by short spacing.

Children’s television legislation breezed through House Energy
and Commerce Committee last week. Measure (H.R. 1677) would
limit amount of advertising on children's television and requite
stations at license renewal time 1o show they have ‘'served the
educational and infoymational needs of children in its overall
programing.

After six weeks on hiatus, Miami Vice returns to NBC Friday night
schedule beginning Aprit 28 at 9-10 p.m. Show has not been
renewed for fall and remaining six episodes will end show's five
year run. Mid-season replacement, Quanrtim [Leap, moves Lo
Wednesday night at 10 beginning May 3, replacing Nightengules

which has completed its mid-seascon run. New comedy, One of

the Roys. starring Maria Conchita Alonso, premieres in its regu-
lar time slot on Saturday. April 22, at 8-8:30. Show will have
preview on Saturday, April 15, at 9:30-10.

o

Mass Media Bureau last week denied Black Teievision Workshop's
petition for special minority distress relief (BROADCASTING, April
3). Bureau said “'unless overturned,” March 31 U.S. Appeals
Court's ruling minority distress sale policy unconstitutional
'would preclude a grant of the proposed distress sale.”” Ques-
tion of who controls Los Angeles-based BTW also remains
unresolved, it said. Ruling paves way for continuation of BTW
revocation hearing stayed two weeks ago by FCC review board.
m]

Palladium Entertainment's first-run strip game show, Jackpot,
has been cleared in more than 50% of country, including eight
of top 10 markets. Scheduled for fall debut, show will be hosted
by Geoff Edwards and is produced by Bob Stewart Productions.

Trial by Jury, Viacom-distributed syndicated series hosted by
Raymond Burr, has been cleared in 53% of the country, includ-
ing nine of top 10 markets. Program, half-hour strip which will
dramatize court proceedings, will debut this fall and is being
sold on barter basis. It is dick clark preduction 1n association
with Bob Stewart Productions.

LBS will launch 900 phone number-based Family Feud Home Tele-
phone Game, effective May 1. Callers can expect to pay average
$3 per game, and prizes will be awarded to high scorers each
day. Game is being implemented by Telephone Entertainment
Network, with Sprint as long distance carrier. LBS will cross
promote phone and television versions of Feud. In separate

CBS/Broadcast Group betters earnings

Stronger television network advertising combined with flat
operating costs were primarily responsible for the improved
first-quarter earnings reported by CBS last week Revenue
for the CBS/Broadcast Group (CBG) increased 5%. to $730.9
million, helped along by stronger network scatter advertis-
ing. CBG's operating profits more than doubled to $46.5
million, from $15.7 million in the prior-year's period, as the
television network swung from a loss to a profit, and the
radio division reported improved resuits.

For the TV network, CBS cited "“improved resuits in sever-
al key time periods 1ncluding prime time, sports and news.
Stronger ratings performance of some prime time program-
ing helped reduce audience deficiencies, giving CBS more
time to sell in a scatter market where demand ouipaced
supply. Units already sold in the upfront marketplace for
those dayparts were already priced higher

Costs for CBG were up half a percent to $684 4 million. In
the news division, cost comparisons were helped by the
absence of last year's primary elections. George Schweitzer,
senior vice president, communications, CBG, said the re-
suits show, "the enormous amount of leverage that can be
applied when costs are managed. When ratings improve you
will see that reflected in the bottom line.

The company's announcement did not mention the owned
TV stations division, where resuits were said to be hurt by
lackluster advertising in New York and Philadelphia. offset
partly by revenue gains at the Chicago and Los Angeles
stations

developmént. LBS said it has acquired rights to Cool Schvol,
animated series being developed for 1990-91 season.

Bruce Gelb is new USIA director. Senate last Thursday con-
firmed nomination and President signed commission next day.

Madison Square Garden Network signed B-Q Cable to carry New
York Yankees last week, adding over 110,000 subscribers in
Brooklyn and Queens to its reach and leaving Cablevision
Systems as lone major holdout in carriage dispute.

u}

Robert L. Johnson, president of Black Entertainment Television
and District Cablevision, Washington, has filed suit against
Grand Hyatt Hotel, New York, for $1 million, alleging "'false
arrest” and violation of state civil rights statute. In prepared
statement, Johnson said he was detained on Dec. 20, 1988, by
hotel security guards "because a ‘black man’ had reportedly
committed a crime somewhere else in the hotel.”” Johnson, who
is black, was staying at hotel and on way to meeting at HBO.
Johnson said he tried tc avoid lawsuit and sent Hyatt two
letters asking for written explanation: "All they gave me was
some verbal apology saying 'gee, we're sorry but some lady got
mugged upstairs and you looked like the black guy' "
)

Terry Cole, former news director of wtsp-Tv, St. Petersburg, Fla.,
was arrested April 10 on one count of conspiracy to commit
computer-related crimes and two counts of computer-related
crimes. Cole, along with Mike Shapiro, former assistant news
director, who was arresied Feb. 7 on 14 computer related
counts ("'In Brief,” Feb. 13), allegedly used computers to steal
files from rival wTvTiTv) Tampa ('In Brief,” March 20). Both
were fired from wTSP-Tv March 15. Station would not comment
on Cole's arrest. Cole also allegedly stole files from personal
computer in office of Frank Magid Associates Inc., Marion
lowa-hased consulting firm. Magid provides consulting services
to wTvT. Cole was released day of arrest on his own recogni-
zance. Chris Hoyer, chief assistant state attorney handling
investigation, said that formal charges will be filed when state
is through conducting investigation

-
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Fditorialse

Last line of defense

George Bush has again indicated his intention to champion the
First Amendment rights of broadcasters, through opposition to
reimposition of the fairness doctrine. Responding (o a question
during a Washington meeting of the American Society of News-
paper Editors last week. the President said he would follow his
predecessor’s policy in that regard. which included one actual
veto and so effective a threat of another that the fairess propo-
nents backed down.

It is not 100 soon for broadcasters and the freedom loving of
all persuasions to begin working on the votes 10 sustain that
veto. when and if it comes. {t will take 34 in the Senate. a total
that mav have been made harder 10 achieve by the addition of
Democratic seats to that bodv in the last election. Of whatever
political persuasion, they should be enlisted at first light by any
broadcast organizations that have heart left to tight for treedom.

lronically. il wondertullv. the strongest journalistic voice
heard on the subject last week was that of ASNE President John
Seigenthaler of the Nashville Tennessean. who enjoined his
colleagues of the printed press to support broadcasters in their
fight against lairness codification. We hope thev cun still find
some to support; in this looking-glass age. it may be left for the
print media to fight for the rights many broadcasters ave pre-
pared 1o surrender.

The issue

The children’s television bill is moving swiftly toward what
most handicappers would say were short odds on passage. The
legislation. a spitting image of its vetoed predecessor. appears to
protect children. which is what insures its continuing popularity
with the sound bite set on Capitol Hill. What it does. in fact, is
put content restrictions in service of a particular bus on a
medium that should be free of such constrictions. The bias is
that children’s television is too commercial or that there is not
enough of the right kind of it. Commercial welevision is com-
mercial. That is how that wealth of entertainment and, yes,
education, is delivered tree to the home. Noncommercial chii-
dren’s television. also entertaining and educational. is also
available to those for whom commercials are 100 high a price.

No one disputes that there are more commercials in children’s
television than some people would like. Those some people
have made that quite clear. They have also made it clear they
want the government to legislate their definition ot the right
kind and amount of children’s television by tying broadcasters
livelihood to the furthering of that particular programing agen-
da.

The issue is. then: Should the content of the broadcast medi-
um be at the mercy of changing political tides. or should
broadcaslers always be free in service of an audience that votes
with its channel changers and which has always been and should
always be the last word on the content of television?

It is clear how the framers of the Constitution would have
answered that question. They did; it's called the First Amend-
ment.

Number’'s up

The Fifth Estate’s keen interest in the precedential possibilites of
a “dial-a-porn” case now before the Supreme Court (BROAD-
CASTING, April 3) is likely warranted. In the case, a California
company asked a U.S. District Court to declare the FCC’s 24-

hour-a-day “‘dial-a-porn™” ban unconstitutional. That court up-
held the ban on obscene telephone speech. as should have been
expected since such speech is proscribed under the Miller test,
but agreed with the appellant that a “"flat-out ban™ of indecent
speech was unconstitutional. Right again. The FCC appealed
that decision to the Supreme Court and has said that the court’s
thoughts on the constitutionality of the telephone ban would
“likely be very relevant...in the broadcast context.”

Currently holding a key card in that context is a U.S. Court of
Appeals. which staved the FCC’s rules implementing the Con-
gress’s unconstitutional 24-hour ban on indecent broadcasts.
The appeals court has vet 1o rule on the merits of the case. A
Supreme Court ruling that i ban on indecent speech over the
telephone was unconstitutionally broad would indeed send a
signal to the appeals court that such a ban on speech. regardless
of the speaker. cannot be squared with the First Amendiment.

The other side of that coin was presented by 17 media and
public interest groups that. among them. have filed two friend
of the court briefs with the Supreme Court. The brief filed by 16
petitioners {Pacitic Beil filed separatelv}. including Action for
Children’s Television, the National Association of Broadcasters
and the Motion Picture Association of America. pointed out
that, “*[I11" a total ban on indecent speech in the telephone
medium were sustained, that ban would be urged as a predicate
for equally indiscriminate sweeping bans on indecent broadcast-
ing, cable television and other media as well. ™

One need not be a fan of telephone sex services or indecent
broadcust material 1o be a tan of self determination over govern-
ment determination of program content. and thus to defend, as
have those filing the briefs. an audience’s right to decide for
itseli” what it wishes to hear or see. We would ask the high count
10 heed that friendly advice.

Over there, over here. This issue's speciul section on
creation of the world’s largest market—Europe in
1992—underscores how things have changed in the
Fifth Estate. As does our story recounting how coni-
panies that we now consider "foreign™ are establish-
ing biaportant medic footholds in Hollywood. (Rupert
Murdoch, now a U.S. citizen, falls into the category
of a former Australian; Qintex is a present one.) It's
too early to tell who will be the winners or losers over
theve, but it's a sure bet they will have an itmportant
effect on what happens. hereafter, over here.

Drawn for BROADCASTWG by Jack Schmidi

“It's not a record low for today...you read the centigrade

Iz

scale
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