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New York:
Wheel of Fortune sinks to 3rd.

Source: ARB HH Rig/Shr /89, M-F 7.30-8:00 PM. £ 1989 fwentieth Century Fox Film Corporation., All nghts reserved.
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Upfront gainss'ﬂE

T oL
AL AR

S tr ength...Across all dayparts, total

amount of upfront sales approaches billion more
dollars than were sold iast year. PAGE 19.

Any hope for AM

rad'O?.--There are plenty of ideas for reviving
AM service, but some feel it may be too little too

late. PAGE 20.

Focus on First
Amendment...srox0cksmnG ooks at

recent string of Supreme Court decisions in which
First Amendment prevails. What do court’s actions
mean for broadcasting? PAGE 25.

22/ OFFICIAL WORD

White House announces
that President Bush intends to

nominate Alfred Sikes to
FCC and would designate him
chairman.

22/ TELCO-TV
DIALOGUE

Telephecne and broadcast
representatives meet in St.
Louis for "exploratory”
discussion of telcos’ desire o
provide video services.

23/ ‘FEUD’ FEUD

LBS's move to replace
promotional considerations at
end of its TV game show
Farmily Feud with two additional
ads angers stations that Clear
Show.

23/ NEW SPIN
FOR KING WORLD

Nielsen's May Cassandra
books show continuing erosion
of King World's Wheel of
Fortune, but continued climb of
its other show, Jecpardy!.

24/ REP SALE

Allanta-based Mutual
Telesales buys Independent
Television Sales, five-year-
old rep firm catering to
independent TV stations.

30/ FOXY START

Fox Broadcasting Co. will
roll out part of its new season
schedule this summer,
hoping to build audience
loyalty for fall debut of rest of
new offerings.

31/ SKATING CLEAR

Qintex's syndicated
Rollergames—roller derby set
to music—clears in 95% of
country.

34/ GETTING
CREATIVE

BPME/BDA seminar in

Detroit draws largest crowd to
date, as attendees get

advice on promoting stations

and maintaining ethical
standards in adls.

30/ ‘BOSS’ PUSH

Cotumbia Pictures
Television unveils ad and

promotion campaign for off-
network premiere of Who's the
Boss?

36/ SKY BUY

ESPN buys four C-band
transponders on two future
Hughes Communications
satellites for 1991 and 1993.

40/ HILL ACTION

Senator Ernest Hollings
introduces bill to boost U.S.
electronic industry, and
Representative John Dingell
plans legislation to
reallocate spectrum.

42/ FREE FOR
THE ASKING

More organizations,
corporations, universities and
associations offer radio
stations free news and
information spots.

46/ MONTREUX
MINUTES

Sessions on fiber optic
technology and standardizing
broadcast equipment are
among highlights of second
half of International

Television Symposium in
Montreuyx, Switzerland.

48/ SHOPPING SPREE

QvC Network offers cash

and stock for CYN Companies
If completed, purchase

would create formidable

competitor to Home
Shopping Netwaork.

49/ PLUGGING IN

In effort to eliminate
paperwork in spot advertising
process, advertisers and
stations plan three tests of
electronic invoicing.

71/ TECHNICAL VIEW

As head of NAB's science
and technology department,
Michael Rau sees technical
decisions as similar to “one-
way ratchets”—they've got
to be right from start.
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We've tewritten
the book on
consumet information.

With our database, the MA®RT™

Consumer Intelligence System, we

provide you the most accuraie pic-

ture of your market available, with

specific information on:

o retail shopping behavior
patterns

e consumer media habits

o demographics/lifestyles

o the interaction of all data from a
single consumer's viewpoint

What's more, we're closing the

book on outdated methods of

consumer research. Our “one per-

son, one questionnaire™ approach

to gatheringf; information is unique

in an era of merged databases.

Annually, we measure sample sizes

ranging
from 5,000 to
18,000 in each
of our 47 markets.
We target our information to your
business. And we provide the
most in-depth profile of your cus-
tomers available today.
In upcoming issues, you'll
be seeing more about Impact
Resources from the people who
know us best: our clients. MA®RT
users include top professionals in
their fields, such as:

p——
P ——
——

!llll 1'
1

-
—
——
—
—
—
—
—

IMPACT

RESOURCES

®

Harvey Braun

Chairman, Retail Services Group
Touche Ross

Dr. Barton A. Weitz

Director, Center for Retailing
Education and Research
University of Florida

Erma Hassen

Marketing Research Manager
Los Angeles Herald Examiner
Diane McCall

Marketing Mancgier

KTVX-TV, Salt Lake City

David Lebow

National Sales Manager

WJIB Radio

But if youd like to see more of
us now, just call:

1-800-733-MART
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stations. Bell also said he

WASHINGTON

Their kind of study

Why is National Cable
Television Association's James
Mooney endorsing integrity
of General Accounting Office's
survey on cable rates two
months before it is set for
release? (He toid Senate
Communications
Subcommittee two weeks
ago he expects it to be “good
sound study.") Answer may
be that he is confident GAO
findings will support NCTA’s
contention that rates have been
relatively modest, tracking
those of Bureau of Labor
Statistics, which showed
14.5% increase in first two
years of deregulation. Some
of cable detractors have
anticipated increases might
be shown to be 30% or more.
NCTA, which helped in
drafting questionnaires, has
been collecting copies of
completed forms from
members and doing its own
labulations. What's more, NCTA
research department has
been ¢losely monitoring GAQ
progress on study. And,
according to GAO, NCTA will
get chance to see and
comment on all or part of report
before it is released if House
Telecommunications
Subcommittee Chairman Ed
Markey (D-Mass.), who ordered
survey, says itis OK.

Under investigation

FCC attorney William Bell's
filing of comments critical of
FCC's proposal to use

lottery to select new broadcast
licenses was certainly
unusual (BROADCASTING, June
19). t may also have been
violation of FCC rules. At
prompting of FCC Chairman
Dennis Patrick and General
Counsel Diane Kiliory,
Inspector General John Kamp
has begun investigating Bell
for "improper conduct.” Bell
said he was interviewed by
Kamp last Wednesday, and
that investigation centers on
concerns that he may be
biased in carrying out

routine duties. As attorney in
adjudicatory division of

Office of General Counsel, Belt
handles appeals of Review
Board decisions that
sometimes involve litigation
among applicants for new

has teen asked by supervisor
not to file reply comments.
Kamp refused to comment.

NEVV YORK

Scouting report

High stakes of financial
interest and syndication
lobbying by Motion Picture
Association of America (MPAA)
and television networks
have led to unusual tactics.
Leading up to recent Senate
hearings on media
concentration, one network
had staft member scout prior
public appearances of Jack

Valenti
Valenti, chairman of MPAA,
including speeches before
Broadcasting/Cable Interface
Il and New York Television
Academy and appearance on
CNBC. Among reviewer's
observations to higher-ups
were that Valenti often
repeated same phrases, but
had ability to make them
seem spontaneous, and that he

| -was less able in "give and

take.

| Road taken

Although few auto
manufacturers have ventured
into daytime network
advertising, Chevrolet took that
route late last week. As part

of uptront strategy, company is
said to have made multi-
million-dollar 52-week
commitment to purchase

time on one of five Or Line
informational vignettes
produced by Biair
Entertainment for NBC.

Getting closer

Stock acquisition of Satellite
Music Network by Capital
Cities/ABC is expected to
move forward in next week.
Process, which has been

held up at Securities and
Exchange Commission due

to language in proxy statement,
is overdue by at least six
weeks. John Tyler, chief
execulive officer of Satellite
Music Network. said he
expects stocknolders

meeting to be held by last week
of July or early August.

Making it legal

Applications are to be filed

at FCC within week for 10
stations Group W is
purchasing from Metropolitan
Broadcasting and Legacy
Broadcasting. Signing of
definitive purchase
agreement for deal, valued at

account
$15,000);

($5,001-$15,000);
real

linois ($100,001-$250,000);

Net worth of nominees

FCC nominees Sherrie Marshall and Andrew C. Barrett
have filed financial disclosure reports with Senate Com-
merce Commitlee. (They do not need (o file exact num-
bers, only a range.) Marshall's assets include a checking

eslale limited parinership ($5,001-
$15,000), and income from her partnership with law firm
of Wiley, Rein & Fielding ($25,040). Marshall collected 1
less than $1,000 in interest from bank account and Iless
than $1,000 in dividends. Barrett's assetls include salary
of $58,000 and deferred compensation from state of

($15,001-850,000); state universities' retirement sysiem i
($1,001-85,000); stock (less than $1,000), and interest in i
Diamondhead Properties, St. Louis (85,001-$15,000). He |
also reported interest from his deferred compensation :
($5,001-$15,000), interest of less than §1,000 from Minois
relirernent system, less than $2,500 in interest from state
universities, and dividend of less than $1,000.

mutual  fund ($5.001-

iflinois retirement system

$350-$370 million, is
expected within next two
weeks.

PH ILADELPHIA

Going all out for AM

Minority broadcaster Ragan
Henry, who owns 11 radio
stations and has

applications at FCC to buy nine
more, may petition FCC to
waive multiple ownership rules
to allow him 0 exceed

current cap for minorities and
acquire AM's in more than

14 markets. Waiver would
dovetail with Henry's

tentative plans for new
syndicated AM programing
service. Henry expects to reach
cap by end of year.

LOS ANGELES

Ku boost

Hughes Communications
may make further dent in
predicted shortage of Ku-
band satellite capacity by mid-
1990's: Company may ask
FCC to aliow it to change not
only proposed satellite
Galaxy 4, but also proposed
Galaxy 7, from C-band-only
to C-Ku-band hybrids.
Approval shouid reassure
news and sports backhauiers,
as it would mean almost
certain launch of up to 24 more
Ku-band transponders than
expected. Upfront money from
CBS makes launch of both
those birds near certainty.
Hughes's joining AT&T
and GTE in commitment to
hybrids portends operators
launching largest birds ever to
get lowest price-per-unit in
age of rising launch costs. said
two top satellite executives.
If proposals become reality,
fewer birds will not mean
less capacity. Caution is still in
order, however, since
several sources question
viability of Contel ASC, and
newcomer National Exchange
plans to launch two hybrids
each—representing total of 68
Ku-band transponders.

identification please

Registration process at
NATPE convention could
become tedious in future if
newly implemented measures
1o restrict flow of traffic on

Broadcasting Jul 3 1989
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What Famil
Sweetened NBC’s
Ratings And Kept It
#1 For 3 Seasons?
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convention floor and reduce
carnival-like atmosphere are
not successful. NATPE
President Lon Lee said
committee members
suggested use of photo ID
tags as way to limit number of
nonindustry participants on
convention floor. Lee said use
of photo tags would slow
down registration process
severely, but that idea is fall-
back if new measures are not
successful.

CHICAGO

Introspection

Cable Television
Administration and Marketing
Society, at August

convention in Chicago, plans to
announce project to

develop oral and written history
of 15-year-old organization.
Greg Liptak, cne of CTAM's
founding fathers, is

chairman of history cornmittee
putting together project.

Plans are to work with Cable TV
Pioneers and Penn State

cable museum to find
permanent horme for project
when completed.

large number of programers
involved and their varying
requirements. Group

includes Showtime,
Nickelodeon, MTV, VH-1,

The Weather Channel, C-SPAN
and Lifetime. Closing gives

GE ability to move forward with
construction and launch of

two new C-band birds, Satcom
C-3 and Satcom C-4.

PROVIDENCE

Whither Outlet

There is as yet no official
indication of “strategic plan” for
Qutlet Communications

more than two months after
Providence, R |.-based

group owner retained
investment banker. One
possibility, sale of entire
company, has already

drawn preliminary expressions
of interest, with active

station shoppers such as
Dudley Taft, Bill Schwartz

and Chase Broadcasting
considered possible

bidders. Observers said desire
of Outlet to find buyer for

stock of entire company, rather
than individual assets, has

limited field of potential
bidders. Price of Outlet
shares has declined slightly—
closing at 28% on Friday
(June 30)—since bids were
due several weeks ago. but

is still up six dollars since
beginning of year.

LAN DOVER

New look

Discovery Channel's plan to
revamp programing schedule
by stripping product by
daypart (see “In Brief")
apparently will not include
expansion beyond current 9
a.m.-3 a.m. block. Although

it is among largest cable
services yel to go 24-hour,
Discovery said there are no
immediate plans to extend

its hours. Now that Discovery is
dayparting its programing,
"it's conceivable” network
could expand into 6 a.m. to

9 a.m. block, service said.
Arguing against that is fewer
viewers during those hours.
Additionally, Discovery
enjoys lucrative revenue stream
by subleasing transponder
during six-hour down time.

 RAAONTANA
M

| On vacation

Vacationing together last
week in Whitefish, Mont., were
new NAB joint board
Chairman L. Lowry Mays and
Senate Finance Committee
Chairman Lloyd Bentsen (D-
Tex.}. Mays is president and
chief executive officer of Clear
Channel Communications,
San Antonio, Tex. He and his
wife were among small

group said to be enjoying
fishing, golf and tennis at
Grouse Mountain Lodge in
Whitefish with senator and

his wife.

AUSTRALIA

Down under drama

Australian soap hit
"Neighbors” could soon hit
U.S. airwaves, with plans for
test showing on major market
independent. Serial drama,
which has also risen 10 tops of
British TV charts, has drawn
interest from at least two station
groups here.

DENVER '

Pay less-per-view

Look for new cable operator
emphasis on economically
priced pay-per-view events.
Industry doesn'’t see windows
of Hollywood films changing
any time soon, and although
big-ticket $20 and $30

evenls have done well, they
haven't fueled widespread
growth of PPV that would make
business overwhelmingly
attractive. Key operators in PPV
believe business needs to

be driven by $5 and $10 events |
1o create more frequent

subscribers.

PRINCETON

Almost done deal

GE Americom officials say

that second-generation satellite
deal with Viacom-led group

of satellite operators will be
closed within two weeks.

buying habits among I i

Delay between announcement
of deal last February and
closing, they say, is due to

World forum. “Nobody's perfect,’

" said the Pravda correspondent assigned o that newspaper's

[

Washington bureau. “We have our share of jerks; you have yours.”

Vitaly Gan's statement seemed (0 encapsulate a number of the comments heard last week at a
symposium sponsored by the Center for Strategic & international Studies in Washington. The subject
was "The New East-West Communications Framework”™ as seen from the perspective of the London
Information Forum held last month as another in a series of follow-ups to the Conference of Security
and Cooperation in Europe (the Helsinki commission on human rights).

On hand were (I-r): Ambassador Diana Lady Dougan, former head of the State Department's
Bureau of international Communications and Information Policy; Larry Grossman, former president of
NBC News, now wriling a book about the First Amendment and telecommunications; Gan, Dana
Bullen, of the World Press Freedom Committee; CBS News's Wyalt Andrews; Joyce Barnathan, a
former Newsweek Moscow bureau chief, now a Gannelt Fellow, and Nikolay Turkatenko, Tass

Washington bureau chief.

Broadcasting Jul 3 1989
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( Where [hings

Solid box denotes items that have changed
since last issue.

Cable Regulation

s Cable television industry remains under
fire from allegations it is “unregulated mo-
nopoly.” Bills have surfaced in Senate and
House that would reregulate cable and per-
mit telephone industry to compete as distrib-
utor of video services. Senator Howard
Metzenbaum (D-Ohio), who chairs Senate
Antitrust Subcommittee, convened hearing
in April, where broadcasters, wireless cable
industry, Consumer Federation of America
and city organizations called on Congress to
reregulate cable. Metzenbaum is also push-
ing for passage of bills he introduced in
April: one would restore city authority to reg-
ulate rates while other would require cable
programers (particularly those in which ca-
ble operators have interest) to make their
programing available to cable competitors
such as wireless cable. It would also restrict
horizontal concentration within industry by
limiting number of subscribers company can

By the Numbers........... = e Vi .10
Cable Regulation

Children’s Television ...

Compulsory License....
Crossownership

Direct Broadcast Satellites ..

Home Satellite

International

Land Mobile.

have to 25% of cable subscribers in country.

Also in Senate, Communications Subcom-
mittee took close look at issue of vertical
integration within cable industry during se-
ries of hearings it convened on concentra-
tion of ownership within media (BROADCAST-
ING, June 19, 26). No immediate Senate
action is expected from those hearings, al-

e e s T e = TN
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BY THE NUMBERS

Summary of broadcasting and cable

Commercial AM 4,953 263 5,216

—_Commercial FM 4,200 733 4,933
Educational FM 1,393 255 1,648
a Total Radio 10,546 1,251 11,797
FM translators 1,728 341 2,069
Commercial VHF TV 547 23 570
Commercial UHF TV 524 215 739
Educational VHF TV 122 5 127

-_éducational UHF TV 218 27 245
a Total TV ° 1,411 270 1,681
VHF LPTV 300 205 505

[ UHF LPTV 324 1,508 1,832
a Total LPTV 624 1,713 2,337
VHF translators 2,722 121 2,843
UHF translators 2,133 443 2,576
Total subscribers 49,538,020_

§ Hom_e—s passed o 73,900_,000 i

_Total systems 8,000
Household penetrationt 54.8%

[ T’ay cahle penetration 32%

" includes off-air licenses. T Penetration percentages are of TV hausehoid universe of
90.4 miliion. ! Canstruction permit. 2 Instructional TV fixed service. ¥ Studio-transmit-
1er fink

Broadcasting Jut 3 1989
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though it was clear there is growing concern
among subcommittee members about ca-
ble's market power.

Motion picture industry, independent
broadcasters and National Association of
Broadcasters are pushing for stricter regula-
tion of cable until there is more competition
in delivering cable programing to homes.

National League of Cities and United
States Conference of Mayors have adopted
resolutions calling on Congress to strength-
en cities’ regulatory grip on cable and to
provide opporunity for telephone compa-
nies to offer competitive services. League
has assigned action on cable legislation low
priority, but group of mayors has scheduled
July 31 meeting in New York 10 plot legisla-
tive strategy.

Children’s Television

A bill that would limit amount of advertising
on children’s television is on legislative fast
track. It was subject of House Telecommuni-
cations Subcommittee hearing week of April
3 and passed parent Energy and Com-
merce Committee following week. In Senate,
bill that would establish $10 million endow-
ment for children’s programing was adopted
May 16 by Senate Commerce Committee
and is expected to pass Senate sometime
this year. It is brainchild of Chairman Ernest
Hollings (D-S.C.) and Communications Sub-
committee Chairman Daniel lnouye (D-Ha-
waii}. Inouye also convened hearing on mat-
ter (BROADCASTING, April 17).

Senator Tim wirth (D-Colo.} has offered
legislation that would require broadcasters
to provide programing “specifically de-
signed" for children, as condition for license
renewal. Wirth's measure is far more regula-
tory than House bill.

Proponents of children’s TV legislation
suffered blow in last Congress when Presi-
dent Reagan pocket-vetoed bill on Nov. 5,
1988. Chief executive’s rejection of bill has
made it priority for 101st Congress.

Television networks and National Associa-
tion of Broadcasters let White House know
they backed legislation last year, but Presi-
dent found measure “counterproductive’
and at odds with broadcasters' First Amend-
ment rights. Measure would have put com-
mercial limits on children's programs of 10.5
minutes per hour on weekends and 12 min-
utes on weekdays. It also required broad-
casters 10 serve "special needs” of children,
which FCC would have to take into account
at renewal.

Alternative approach to regulating chil-
dren's TV has been offered by Representa-
tives Tom Tauke (R-lowa) and Al Swift (D-
Wash.), who introduced bill that would
remove antitrust barriers, allowing broad-
caslers voluntarily to agree on commercial
limits.

Continues on page i2
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In the real world of syndication it takes
more than high network ratings to make a hit.
For a primetime comedy to work as a strip,
its network audience must be made up of the |

same type of viewers that watch sitcoms five |
' days a week.

THE

“The Hogan Family”
09a H has this ideal quality:
Its network audience
I?a m 1 V profile perfectly matches
the demos that predict
Comedy For The Real World  [RRSBI e
The same demos that
watch long-running hits like “MASH” and

“Three’s Company.”

Of course, The Hogans’ brand of real-life
comedy also makes the show anetwork hit
as well. It has racked upideal demos in three
different time periods. Outperformed all 8
sitcoms that CBS ran against it. Taken NBC
| from #3 to#1 Monday nights at 8:30 PM. And

stayed in the #1 spot for three years running!
For a comedy that will get you real results,

ask your Warner Bros. sales rep about

“The Hogan Family.” Available fall '90-91

with 100 hali-hours.

Source: NTI

Funny Shows. Serious Business.
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/
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WARNER BROS.
DOMESTIC TELEVISION
DISTRIBUTION

A Watnct Comnmonicition Companmy
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® indicates new listing
————
This week

July 5-8—Montana Cable Television Association
30th annual meeting and convention, Grouse
Mountain Lodge, Whitefish, Mont. Information:
(406) 586-1837

—————3
Also in July

July 9-11—Jowa Broadeasters Association sum-
mer convention. Dubuque. lowa.

July 9-12—New York State Broadcasters Assocta-
tion 28th executive conference. Parucipants in-
clude Maury Povich, host of syndicated Cirrent
Affair; New York Governor Mario Cuomo; NBC-TV
President Pier Mapes: ABC-TV President Mark
Mandala, and CBS-TV President Tony Malara
Gideon Putnam/Ramada Renaissance, Saratoga
Springs, N.Y. Information: (518) 434-6100

u July 10—Deadline for entries for Critics Award,
for "critics who acknowledge the importance of
sexuality issues when reviewing popular shows,
sponsored by Center for Population Options. In-
formation: (818) 766-4200.

July 10-12—"Building the Winning Team,” work-
shop for major market stations on setting, manag-
ing and reaching audience goal, spensored by
National Public Radio and National! Federation
of Connunity Broadeasters with funding from
Corporation for Public Broadcasting. San Diego
Information: (202) 822-2000.

July 11—Foz press tour, during annual Television
Critics Association press tours. Los Angeles

July 11-14—Cable Television Administration
and Marketing Society sales management master
course. Minnetonka, Minn. Information: {703) 549-
4200.

wJuly 12—Caucus for Producers, Wiiters and
Directors general membership meeting. Speaker:
Brandon Tartikoff, president, NBC Entertainment.
Chasen's restaurant. Los Angeles. Information:
(213) 652-0222.

July 12—National Academy of Television Arts
and Sciences, New York chapter, drop-in lun-
cheon. Speaker. Michael Linder, executive pro-
ducer, Fox Broadcasling's America’s Most Want-
ed. Copacabana, New York

® July 12—Broadcast opportunity confereace, co-
sponsored by Minority Business Development
Center, Broadcast Capital Fund and Interracial
Counctl for Business Opportunity, and underwrit-
ten by U/.S. Department of Conunerce's Minority
Business Development Agency. Infomart. Dailas.
Information: Anna Johnson, (212} 779-4360

July 12-14—Cable press tour, during Television
Critics Association annual press tours. Los Ange-
les. Information: (202) 775-3629.

July 12-16—National Federation of Local Cable
Programers annual conference. Fairmont hotel
Dallas. Information: (202) 829-7186

July 13—Presentation of Nationa! Federation of
Local Cable Programers awards. Dallas. Informa-
tion: (916) 456-0757.

July 13-15—Colorado Broadcasters Association
40th annual summer convention. Beaver Run Re-
sort, Breckenridge, Colo

July 13-16—Conclave '89. 14th annual Upper
Midwest Communications Conclave, radio confer-
ence sponsored by UMCC, nonprofit organization.
Sheraton Park Place, Minneapolis. Information:
(612) 927-4487

July 13-16—Oklahoma Association of Broadcast-
ers annual summer meeting. Howard Johnson's
hotel, Lawton, Okla. Information: (405) 528-2475.

July 14-18-33rd annual Television Programing
Conference. Panelists, speakers inciude Presion

Major: Meetings

Padden. Association of Independent Television
Stations; Ray Timothy, NBC: Tony Malara, CBS.
and Jim Sefert, Cosmos. Toledo Marriolt Portside
Toledo, Ohio. Information: (904) 432-8396.

July 15-17—CBS press tour, during annual Televi-
ston Critics Association press tours. Los Angeles.

July 15-18—California Broadcasters Assoctation
first Western region broadcast convention, in
which CBA expands ils convention to include 11
Western states. Fess Parker's Red Lion Resort.
Santa Barbara, Calif. Information: Vic Biondi or
Lillie Player, (916) 444-2237

® July 15-21—Nationai Association of Broadceast-
ers management development television seminar
Notre Dame, Ind.

July 17-18-—"Newsroom Technology: The Next
Generation.” technology seminar for media pro-
fessionals hosted by Gannett Center for Media
Studies. Columbia University, New York.

July 17-19—New England Cable Television Asso-
etation annual convention and exhibition. Opening
speaker: Congressman Ed Markey, chairman,
Telecommunications and Finance Subcommittee.
Newport Marriott hotel, Newport, R.l. Information:
Bill Durand, (617) 843-3418.

July 18-20—ABC press tour, during annual Tele-
vision Critics Association press tour. Los Ange-
les.

July 18-20—Florida Cable Television Associa-
tion annual convention. Registry hotel, Naples,
Fla.

July 18-21—Cable Television Administration
and Marketing Society sales management master
course. Hebron, Ky. infermation: (703) 549-4200.

July 19—National Academy of Television Arts
and Sciences, New York chapter. drop-in fun-
cheon. Speaker: Rosalyn Weinman, VP, program
standards and communily relations, NBC. Copa-
cabana, New York.

Aug. 20-23—Cable Television Administration
and Marketing Sociely annual conference. Marri-
ott. Chicago.

Aug. 27-29-—Eastern Cable Show, sponsored by
Southern Cable Television Association. Merchan-
dise Mart, Atlanta. Future convention: Sept. 16-18,
1990. Washington Convention Center, Washing-
fon.

Sept. 13-16—Radio-Televizion News Directors
Associgtion annual convention. Kansas City Con-
vention Center, Kansas City, Mo.

Sept. 13-16--Radio ‘89 convention, sponscred by
National Associgtion of Broadcasters. New Or-
leans. Future meetings: Sept. 12-15, 1990, Bos-
ton. and Sept. 11-14 (tentative), 1991, San Fran-
Cisco.

Oct. 1-3—Association of National Advertisers
annuai convention. Homestead. Hot Springs. Va.

Oct. 3-5—Atantic Cable Show. Atlantic City Con-
vention Center, Atlantic City, N.J. Information:
(609) 848-1000.

Oc!l. 5-8--—Society of Broadeast Engineers fourth
annual national convenlion. Kansas City, Mo. In-
formation: 1-800-225-8183. Future convenlion:
Oct. 11-14, 1990, St. Louis.

Oct. 12-16—MIPCOM. international film and pro-
gram market for TV, video, cable and salellite.
Palais des Festivals, Cannes. France. Information:
Perard Associates, (212) 750-8899. Future con-
vention: Oct. 11-15, 1990, Cannes.

Oct. 21-25—Society of Motion Picture & Televi-
sion Engineers 131sl technical conference and
equipment exhibit. Los Angeles Convention Cen-
ter.

Nov. 13-15--Television Burean of Advertising
annual meeling. Century Plaza hotel. Los Angeles.

Dec. 13-15—Western Cable Show. sponsored by
California Cable Television Association. Ana-
heim Convention Center. Anaheim, Calif.

Jan. 3-6, 1990—Association of Independent Tele-
vision Stations annuai convention Century Plaza.
Los Angeles. Future convention: Jan. 7-10, 1991,
Century Plaza, Los Angeles.

Jan. 16-19, 1990—27th annual NATPE [nterna-
tional convention. New Oreans Convention Cen-
ter, New Orieans.

Jan. 18-21, 1990—Radio Advertising Bureaw an-
nual Managing Sales Conference. Loews Anatole,
Dallas. Future conference: Feb. 1-4, 1991. Loews
Anatole, Daltas.

Jan. 26-27, 1990—Society of Motion Picture and
Television Engincers 24ih annual television con-
ference. Contemporary hotel, Orlando. Fla.

Jan. 27-31, 1990—Netional Religions Broadcast-
ers 47th annual convention. Sheraton Washington
and Omni Shoreham hotels, Washington.

Feb. 11-16, 1990--12th International Film, Televi-
sion and Video Market. Loews hotel, Monte Carlo,
Monaco.

= Feb. 21-23, 1990--Texas Cable Show. spon-
sored by Texas Cable TV Association. San Anto-
nio Convention Center, San Antonio, Tex.

m Feb. 28-March 3, 1990--21st annual Country
Radio Seminar, sponsored by Count*y Radio
Broadeasters. Opryland, Nashville.

March 31-April 3, 1990 National Association of
Broadeasters 68th annual convention. Atlanta. Fu-
lure conventions: Las Vegas, April 13-16, 1991;
Las Vegas, April 11-14, 1992, and Las Vegas,
May 1-4 {tentative). 1993.

= April 1-3, 1990—Cableteievision Advertising
Bureau ninth annual conference. Marriott Mar-
quis, New York.

April 18-20, 1990—Broudcast Financial Manage-
ment Assoctatior 30th annual meeting. Hyat! Re-
gency, San FranCisco.

April 20-25, 1990--MIP-TV, international televi-
sion program markel. Palais des Festivals.
Cannes, France. Information: (212) 750-8899.

& May 17-20— American Women in Radio and
Television 39th annual convention. Capital Hilton,
Washington.

May 21-23, 1990—National Cable Television As-
sociation annual convention. Convention Center,
Allanta.

Sept. 21-25, 1990—International Broadcasting
Convention. Brighton Convention Center, Brigh-
ton, England.
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July 19—Society of Broadcast Engineers, chapter
15, lectures on television and FM transmitter noise
and C-language application software for FM and
terrain data bases. WQXR auditorium, 229 West
43rd St.. New York. Information: David Bialik, (212)
752-3322.

® July 19—Broadcast opportunity conference. co-
sponsored by Minority Business Development
Center, Broadeast Capital Fund and Interracial
Council for Business Opportunity, and underwrit-
ten by U.S. Department of Conunerce's Minority
Business Development Agency. Hyatt Regency,
San Francisco. Information: Anna Johnson, (212)
779-4360.

® July 19-21—Colorado Cable Television Associa-
tion annual convention. Marriott's Mark Resort,
Vail. Colo.

July 20-22—South Carolina Broadeasters Associ-
atinn summer convention. Westin International ho-
tel, Hilton Head, S.C.

July 21—Television Critics Association "TCA
Day,” during annual press tours. Los Angeles.

8 July 21—Broadcast opportunity conference. co-
sponsored by Minority Business Development
Center, Broandcast Capital Fund and Interracial
Council for Business Opportunity, and underwrit-
ten by U.S. Department of Commerce’s Minority
Business Development Agency. Marriott, San Die-
go. Information: Anna Johnson, (212) 779-4360.

July 22-24—_NBC press tour, during Television
Crities Association press tour. Los Angeles.

July 24—Presentation of first "Viddy Award.”
sponsored by National Academy of Television
Journalists, Omni CNN Center, Atlanta. Informa-
tion: Dave Walker, (404) 262-9155.

July 24-27—"Stereo audio for broadcast,” work-
shop sponsored by National Public Radio. Den-
ver. Information: (202) 822-2730.

July 25-27—PBS press tour, during annual Televi-
sion Critics Association press tour. LoS Angeles.

July 26—National Academy of Television Arts
and Sciences, New York chapter, drop-in lun-
cheon. Speaker: Herbert Schmertz, president, The
Schmertz Co. Copacabana, New York.

= July 26—Broadcast opportunity conference, co-
sponsored by Minority Business Development
Center, Broadcast Capital Fund and Interracial
Council for Business Opportunity. and underwrit-
ten by U.S. Depaitinent of Commerce's Minorvity
Business Development Agency. Omni Internation-
agsl\éliami. Information: Anna Johnson. (212) 779-
4 .

® July 27—Broadcast opportunily conference. co-
sponsored by Minority Business Development
Center, Broadcast Capital Fund and Interracial
Council for Business Opportunity, and underwril-
ten by U.S. Departiment of Commerce’s Minority
Business Development Agency. Sheraton Mem-
phis, Memphis. Information: Anna Johnson, {212)
779-4360.

July 27-29—Louisiana Association of Broadcast-
ers radio-television management session. Bentley
hotel. Alexandria, La. Information: (504) 383-7486.

July 27-29—Idaho State Broadcasters Associa-
tion annual convention. Among speakers: Nation-
al Association of Broadcasters President Eddie
Fritts and Westwood One President Bill Battison.
Sun Valley, Idaho.

July 28—Synditel, annual press preview of first-
run TV programing held during annual Television
Critics Association press tour. Century Plaza, Los
Angeles. Information: Brett Holmes. {213) 653-
3900.

m July 28-30—North Carolina Association of
Broadcasters summer meeling. Radisson, Myrtle
Beach, S.C. Information: (212) 821-7300.

July 31—10th annual radio scrip! contest, spon-
sored by Midwest Radio Theater Workshop. Infor-
mation: (312) 874.1139.

-

Erratas

American Public Radio's Marketplace
is produced by Pacific Public Ra-
dio, not by Pacifica Foundation, as
reported in May 15 story. Also, Corpo-
ration for Public Broadcasting suppor!
of that program is less than 10%, not
80%-90% as rep%rted.

WROv(aM) Roanoke, Va.'s license—
not WROv(FM) Roanoke as reported in
June 19 "For the Record"—was re-
newed, subject to reporting condi-
tions and $5,000 forfeiture.

u]

June 5 Top 100 report failed to in-
clude Heritage Media (formed in Au-
gust 1987 as employe buyout of
broadcast properties of Heritage
Communications). Company derives
100% of revenues ($46.5 million) from
communications industry and ranked
89th in Electronic Communications In-
dex revenues for 1988 and 94th in
total revenues for same period. Dal-
las-based company has no rejation to
Los Angeles-based Heritage Enter-
tainment.

—
August

Aug. 1—Deadline for television programs and mu-
sic video entries in International Film & TV Festival,
sponsored by New York Festivals. Information:
(914) 238-4481.

® Aug. 4—Deadline for entries in 24th annual Ga-
briel Awards, honaring “excellence in broadcast
programs which serve listeners through the posi-
tive, creative treatment of issues of concern to
humankind,” sponsored by Unda-USA, National
Catholic Association for Broadeasters and Com-
municators. Information: (513) 429-2663.

Aug. 5-7—55th annual Georgia Association of
Broadcasters convention. Callaway Gardens, Ga.

® Aug. 6-8—Cable Telepision Laboratories- first
technical planning seminar, “Fiber Optlics: Strale-
gy. Tactics, Implementation.” Clarion hotel. Boul-
der, Colo. Information: (303) 939-8500.

Aug. 10-12—Michigan Association of Broadcast-
ers annual convention. Shanty Creek, Bellaire,
Mich.

Aug. 10-13—Association for Journelism and
Mass Communication convention. Washington.
Information: Ken Keller, (618) 536-7555.

® Aug. 10-13—North Carolina Cable Television

Association annual meeting. Pinehurst hotel and
country club, Pinehurst. N.C.

B Aug. 11—Broadcast opportunity conference,
co-sponsored by Minorify Business Development
Center, Broadcast Capital Fund and Interracial
Council for Business Opportunity, and underwrit-
ten by U.S. Department of Commerce's Minority
Business Development Agency. Washington Hil-
ton, Washington. Information: Anna Johnson,
(212) 779-4360.

B Aug. 12—Tervas AP Broadcasters seminar,
"Covering East Texas." Holiday Inn Southeast
Crossing, Tyler, Tex. Information: (214) 991-2100.

Aug. 15—Deadline for entries in Women at Work
Broadcast Awards, recognizing “outstanding ra-
dio and television programing about working
women's issues.” sponsored by National Com-
mission on Working Wemen. tnformation: (202)
737-5764.

B Aug. 16-20—National Association of Bilack
Journalists annual convention. New York Hilton
and Towers, New York. Information: (703) 648-
1270.

Aug. 17-18—Arkansas Broadeasters Association
annual convention. Arlington hotel. Hot Springs.
Ark.

Aug. 17-20—West Virginia Broadcasters Associa-
tion 43rd annual meeting. Greenbrier. White Sul-
phur Springs, W. Va.

Aug. 18-19—U'tak Broadcasters Association an-
nual convention and awards banqguet. Park City,
Utah.

Aug. 20-23—Cable Television Administration
and Marketing Society annual conference. Marri-
ott hotel. Chicago.

® Aug. 22—Broadcast opportunity conference,
co-sponsored by Minority Business Development
Center, Broadcast Capital Fund and Interracial
Council for Business Opportunity, and underwrit-
ten by U.S. Departinent of Commerce’s Minority
Business Development Agency. Stouffer Tower
City. Cleveland. Information: Anna Johnson, (212)
779-4360.

————
September

Sept. 6—USA Network local ad sales seminar.
Embassy Suites. Denver. Information: (213) 277-
0199,

Sept. 7—USA Network local ad sales seminar.
Remington hotel, Houston. Information: (213) 277-
0199.

Sept. 7—USA Network iocal ad sales seminar.
Sheraton Grand hotel at Dallas/Fort Worth airport,
Dallas. Information: (213) 277-0199.

Sept. 8-11—National Association of Telecom-
munications Officers and Advisers ninth annual
conference. Theme: "New Visions on the Telecom-
munications Horizon." Scottsdale, Ariz. Informa-
tion: Catharine Rice, {202) 626-3160.

MEDIA MONITOR

WITH REED IRVINE AND CLIFF KINCAID

Ower 230 radio stations now air
MEDIA MONITOR
Why don™i you?

Far @ free sample tape. call Debomb Lamben

Accuracy in Media

1275 K Steeet. 'NW. ‘Suite 1130
Washington, [D.C. 20005
{202) 3716710

Media Monitor will be back next wesk,
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Sept. 11-13—Wirelesss Cable Association con-
vention. Hyatt Crystal City. Arlington. va. Informa-
tion: (202) 452-72R3

Sept. 12—Deadline for entries in TV promotion
spots and ID’s category (for work produced or
aired between July 1. 1989, and Sept. 12, 1989) of
Internationa!l Film & TV Festival. sponsored by

New York Festivals. Information: (914) 238-4481

Sept. 13-16—Radio '89 convention, sponsored by
National Association of Broadcasters. New Orf-
ieans

Sept. 15—Deadline for entries in international Film
and Video Festival sponsored by Woinen in the
Director’s Chair. Information: {312) 281-4988.

OpenaMike

Believer

EDITOR: Thank you for your brief section
on religious formatted stations in the June
12 issue of BROADCASTING. However, you
touched on only one small segment of this
format.

The real growth in Christian radio over
the last few years and into the foreseeable
future has and will be with the ‘*full ser-
vice"" Christian radio stations—stations that
have consistent music formats (gospel, con-
temporary. MOR, etc.) but also offer their
listeners the best in news. weather and oth-
er needed information. In turn. these sta-
tions have a very marketable product that is
attractive to local advertisers. Even though
many religious radio stations may not have
the numbers, they consistently can deliver
an extremely loyal and responsive audi-
ence.

Religious radio is alive and well! After
all. what other format has the Answer for

EAPERTINE

You can acguire it
with year erignce

or

You can hire it.

Broadoast Consulting
artium of aut i

cms and procedures

human respurces

music licensing
fair marked and asse ri]lpr:iir 15

tax matters

Call or swrite for more fnformation
ard our brochure.

5780 Lincoln Drive = Suile 113
AMinneapokis, MMN 35436
Telephome: 612-933. 7 104
1-B00-397 7103 = FAX: G120933.7573

the complex problems as we face the 21st
century?—David FEshleman, president,
DME Associates, Harrisonburg, Va.

Transmission problem

EDITOR: We read with interest your *‘De-
tour”’ editorial of May 29 and also John
Sie’s response in the June 19 *‘Open Mike™’
column. I would like to add a few com-
ments on the subject:

Mr. Sie proposes that we settle for an
interim fix to NTSC, on the premise that it
will block a foreign technology while we
Americans develop a digital system. |
would assume that he suggests SuperNTSC
as such an interim fix. While I have the
greatest respect for Mr. Faroudja, the cre-
ator of SuperNTSC, I strongly dispute his
and Mr. Sie’s claim that it is ‘‘as good as™
35mm film, the reference standard for ATV
picture quality. Perhaps as good as 16mm
film, but definitely a far cry from 35mm,
and I believe my point can be demonstrated
easily by simply comparing SuperNTSC
images to those produced by a generic
1,125/60 VTR. Even with the luminance
bandwidth of the analog VTR limited to 20
mhz or so, it is simply no contest. Further-
more, the results become even more lopsid-
ed if the SuperNTSC aspect ratio is re-
shaped into the improved 5:3 or 16:9 form
that the 1,125 signal already has.

Mr. Sie also states that what we truly
need is a fully digital ATV system. We and
virtually every other ATV proponent com-
pletely agree that the encoder and decoder
parts of the chain should be digital, simply
because digital processing is the easiest way
to handle the complex pixel manipulations
required of any system, including our own
HD-NTSC protocol.

But where 1 would disagree with Mr. Sie
is on the need also for a digital method of
transmission. This notion seemed to surface
initially in an article in Forbes a few months
ago, but most experts in the industry regard
this as a red herring. I am convinced that,
one day, we will, of course, have a really
nifty system that not only sends pictures to
the home (and vice versa) but also allows
the viewer to order merchandise from a
home shopping channel via brain waves, as
well as cook the dinner and answer the door
from the comfort of one’s living room
couch. But let’s not lose sight of the fact
that, while virtually all things are possible,
that doesn’t make them practical or even
useful. Please, everyone, let's reach for the
stars while keeping our feet on the
ground.—Richard J. Iredale, president,
The Del Rey Group, Thousand Oaks, Calif.
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MondayuMemo

A comparative renewal commentary by F. Joseph Brinig (left) and Lawrence Bernstein,
counse! to Coniin, Frantz, Phetan & Knapp, Washington

s attorneys who represent appli-

cants in FCC broadcast compara-

tive hearings, lately a subject of
some debate, we cannot help but be amused
by the commission’s recent revisions to its
application form 301. These changes, the
agency assures us, are offered ‘‘to deter
abuse of its processes and the filing of sham
applications.’” (All quotations are from the
FCC’s March 30 news release.)

The revisions, proposed by a committee
of the Federal Communications Bar Associ-
ation, do effectively address misbehavior
by a relatively few applicants over several
years. But they will not have the utopian
effect promised by the FCC. They will not
stop abuses or eliminate deceptions. They
certainly will not lower the cost of litigation
or reduce the need for skilled legal repre-
sentation. And they do not ensure that in
the end the most qualified applicant is the
one that gets the station.

Most interesting about the changes is that
each and every ‘‘revision” is really a rein-
statement of a provision that was part of the
form 301 in the ‘‘bad old days”’ of regula-
tion. The reader can draw his or her own
conclusions. What goes around, as we see,
comes around.

To prove the wisdom of Alphonse Karr’s
old chestnut—*''The more things change,
the more they stay the same’’—one need
only briefly analyze these revisions.

® The new form 301 requires applicants
to list the date and place of the filing of
their legal charter. This was a form 301
standard in the 1970’s. It was eliminated
because the FCC said that such filings were
routine and could be made any time. Now,
suddenly, it feels that this information
*‘will deter persons from filing applications
through sham entities.’”

Why? First, individual applicants do not
have legal charters; yet they can still be
*‘fronts’” for unscrupulous real parties in
interest. Second, commission case law
holds that the corporate charter or certifi-
cate of limited partnership need not be on
file when the application is tendered; thus
an applicant can presumably answer
*‘none”’ to this question and still be in
compliance. It is hard to see much deterrent
effect here.

Third, the time and place of the charter’s
filing (and the charter itself) are now dis-
coverable by opposing applicants after des-
ignation for hearing; the revised form 301
will merely provide some information a bit
sooner. Since not having filed the legal
charter is not grounds for dismissal of an
application, the benefits of this earlier
knowledge are slight at best. Fourth, even
the timely filing of a legal charter is no
guarantee that the applicant is bona fide.

® The new form 301 requires most appli-

J

£6The commission
and the FCBA
should be
applauded for
their reaction,
belated as it is,
to abuses in the
comparative
hearing process.
The new form
301 is agood step
forward—or,
more accurately,
backward.”’

cants to list their limited partners or non-
voting stockholders, ‘‘thereby aiding iden-
tification of the real parties in interest
behind the application.”

The FCC does not say who will be *“aid-
ed’’ by this identification. Certainly not the
FCC, since its processing staff does not
now check out the qualifications of non-
voting owners. [n fact, ironically, what the
agency is doing here is inviting competing
applicants to file petitions to deny or to add
issues against opponents. This encourage-
ment of additional litigation is at best in-
consistent, given the FCC’s expressed an-
guish about the cost, delay and unfairness
of excessive litigation.

Another point; Identification of a so-
called real party in interest is not grounds
for dismissing an applicant. It is no bar to
the applicant’s extorting a large settlement
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to dismiss its application.

Finally here, listing an equity holder’s
name and address is not *‘identification of a
real party in interest.”’ Remember that it
was the commission itself, about a decade
ago, that encouraged applicants to seek out
affluent persons for financial support in ex-
change for non-voting ownership. There
have been some abuses, but the commission
shows no sign of backing away from this
policy.

® The new form 301 again requires appli-
cants to state whether there are contracts or
understandings about future ownership
rights. Such disclosures will ‘*make it less
likely that sham applicants will be used’” to
gain comparative preferences.

With all due respect, this is implausible.
If an applicant is a sham, it will be unlikely
to admit this by identifying confirming con-
tracts or understandings.

® The new form 301 requires that appli-
cations include additional financial infor-
mation. Of course, such information was a
longstanding commission requirement until
deregulation—and it did not prevent numer-
ous petitions that opposing applicants were
not financially qualified. It will not stop
such protests in the future.

& Finally, the new form 301 requires that
applicants make their ‘‘integration’” com-
mitments by the **B”’ cut-off or (in FM) the
‘‘tenderability”’ date. This will, as the FCC
says, allow competitors to better size up
their chances of winning.

This is no panacea. Remember that you
must first be basically qualified before you
can claim ‘‘integration’” credit (*‘integra-
tion”’ being the direct involvement of own-
ers in station management, an impottant
comparative enhancement). Assuming that
hearings continue, weaker applicants can
still disqualify stronger competitors for var-
ious reasons and avoid the integration anal-
ysis. Also, well-heeled but comparatively
weak applicants can adopt a ‘‘scorched
earth’ strategy against opponents with
stronger cases but shallower pockets.

Just because an applicant claims integra-
tion credit doesn’t mean he is entitled to it.
The revised form 301 will not stop parties
from trying to weaken opponents’ *‘integra-
tion’’ promises. It is common for applicants
to inflate their comparative credit. The hear-
ing process, despite its flaws, is probably the
best means devised to get at the truth.

® [n sum, the commission and Federal
Communications Bar Association should be
applauded for their reaction, belated as it is,
to abuses in the comparative hearing pro-
cess. The new form 301 is a good step
forward—or, more accurately, backward. It
will not save anyone time or money. But it
will require that applicants be more forth-
coming a little earlier. L
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Networks riding a bull market

Strength across dayparts suggests
advertiser ‘return’; 1990 three-network
earnings could be twice those of 1988;
securities analysts boost estimates

Last week one advertising agency buyer
summed up the nearly completed upfront
advertising marketplace tor network televi-
sion, saying: ‘‘Last year was our year...this
year was the networks™.”” Across all day-
parts the total amount of upfront sales ap-
proached a billion more dollars than were
sold last year, with most of that increase
apparently due to stronger pricing because
of increased advertiser demand. Last week.
prime time and daytime
were both sold. with the for-
mer getting the larger price
increases while the latter
gave signs of a long-awaited
turnaround.

The cost of advertising
per thousand viewers (CPM)
increased on all three major
broadcast networks. and of-
ten that increase was more
than 10%. Because the net-
works were assuming little
or no decline in viewership.
the CPM increases translated

almost directly into unit
price increases. And with
more units being sold—at
least in prime time—the

overall dollar figures grew
even more dramatically.

man. who said he expects CBS will earn
roughly $100 million in 1989. up from his
earlier estimates of as low as $50 million.
Ray Katz of Mabon Nugent increased his
CBS estimates to $75 million. from $60
million to $65 million previously. adding
that the network’s 1990 earnings would be
roughly $100 million. up from $75 million
previously.

For Capital Cities/ABC. Peter Falco of
Merrill Lynch said he had been predicting a
1990 increase in ABC revenue of 6%:
**Now I think it will be at least 7% or 8%.
That is roughly $50 million on an 18 mil-
lion-share company. or more than S2 per

Estimates by the network
sales executives, who. as
Saatchi & Saatchi’s Peggy
Green noted. have the wid-
est access to advertiser bud-
gets. fell within a range of $3.8 billion to
$3.95 billion for the three-network total in
prime. This year's upfront. particularly
prime time. benefited from growth in auto
advertising. the ““market within a market™
that the networks settled first. along with
movies. before negotiating with other ad-
vertisers.

Observers in the financial community
were of the opinion that advertiser demand
was not all absorbed by the upfront market
and that there would still be sufticient inter-
est when the networks™ remaining time is
subsequently sold in the scatter market.
This led them to increase their earnings
recommendations on both of the relatively
**pure play’” network stocks. Capital Cities,
ABC and CBS.

Among those boosting their estimates
were Jay Nelson of Brown Brothers Harri-

proposals,

wad director. Easteru sales: Elaine
and H. Weller (Jake) Keerer.

=
In the mldst of upfront selllng ABC's managenient team in its sales division
includes (1 to r): George M. Cuain. vice president, Eastern division sales: John
Murphy. divector, prime time sales proposals: James M. Carey., viee president
hin Ming, vice pregident. prime tinie sales
executive vice president for sales.

share on a pre-tax basis. " Bob Coen. senior
vice president. McCann-Erickson. said that
his prior forecasts of a 1%. three-network
revenue gain in 1989 will probably be too
low.

If the profit estimates do prove correct.
1990°s profit for ABC. CBS and NBC
could exceed $600 million. or roughly dou-
ble the amount the three took in last year—
excluding acquisition accounting adjust-
ments.

Whether these more optimistic financial
forecasts prove correct. however. still de-
pends on the strength of the scatter market,
itself aftected by whether advertisers pick
up options applicable to a portion of their
upfront buys. and on whether the network
programing can deliver the guaranteed rat-
ings upon which they sold.

The size of incremental upfront automo-
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tive dollars was a matter of some uncertain-
ty. but two out of the three network sales
executives pegged the gain at from 5400
million last year to either $650 million or
$700 million. Another network sales execu-
tive said the increase *‘was roughly 3200
million™ to $750 million or $800 million.

A $250 million auto increase might rep-
resent a significant portion of total incre-
mental dollars in prime time. That in turn
implies that nonauto budgets may not have
grown significantly, or that such advertisers
decided to take their chances in scatter or
that. 10 a certain extent. they were effec-
tively shut out for the time being. One of
the difficulties in figuring
out the nonauto increase is
that two of the network ofti-
cials disagree on whether the
total prime time uptront
market last year was $3.2
billion or $3.4 billion.

Less quantitatively, Tom
Leahy. president of the CBS
marketing division. said the
market was not just aulo
driven: 'I don’t think it is
true to lay it all on autos....
The tone and level of enthu-
siasm did not abate [once
other advertisers negotiated
plans].™”

With a slightly different
emphasis was Larry
Hoffner. senior vice presi-
dent. sales. NBC (elevision
network: “‘Aside from the
automotive frenzy. it seemed
to be business as usual: some
companies’ budgets are up.
some are down.”’

Jake Keever. executive vice president.
sales. ABC television network. said certain
large advertising categories had double-dig-
it increases: 16% for fast-food: 12% for
packaged goods. and 70% for Sears, K
mart and JC Penney. McCann-Erickson’s
Coen guessed that if there were certain oft-
setting weaker increases or decreases they
might have been seen in compulers, lele-
phone and financial services ads.

In addition to increased auto spending.
another boost to the prime time upfront
market was an increase in the overall num-
ber of advertisers participating. ABC's
Keever said 175 advertisers submitted bud-
gets for prime time upfront. compared to
135 last year. Network executives said
some of the additional accounts were new
consumer products and other new-to-TV
advertisers. while some were existing net-
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work advertisers who now wished to be less
dependent on the unpredictable and recently
costly scatter marketplaces.

Network executives and agency buyers
were both touting the latest marketplace as
evidence of a “‘return’’ to advertising by
companies that had reportedly been spend-
ing money instead on promotion.

One indirect sign of the market’s strength

was that ABC, said Keever, was able to
imptement plans for charging a premium on
15-second spots placed as ‘‘bookends’’ on
an advertising pod (see ‘‘Closed Circuit,”
June 12).

Prime time's success was preceded by a
strong upfront news market and followed
last week by an improved daytime upfront.
In last year’s daytime marketplace the net-

works had 1o lower CPM’s by more than
double-digit percentages, continuing a five-
year decline in daypart revenue. But last
week, CPM’s were said to have increased
by high single-digit or low double-digit per-
centages on average. One network execu-
tive estimated daypart’s total upfront spend-
ing at $900 million, up from just below
$800 million in the prior year. —GF

Can AM radio be saved?

More and more people are concerned
over the band's fate; efforts are

under way by broadcasters, Congress
to find a way to reverse its fortunes

“Today the AM service is in trouble,”
Representative Matthew Rinaldo (R-N.J.)
said in introducing a multifaceted bill two
weeks ago aimed at reviving the original
broadcasting service. “*AM radio listeners
are just 26% of the overall radio audience,
down from 75% in 1972—just 17 years
ago. About half of the 5,000 AM stations
lost money last year.... AM radio...has
provided millions with their first news and
entertainment. [ don’t think any of us want
to see the AM band wither away.™

Rinaldo’s concern about the well-docu-
mented decline of AM and interest in reju-
venating the service is shared by the Na-
tional Association of Broadcasters. the FCC
and, of course, AM broadcasters.

Over the last few years AM proponents
have come up with a host of mostly techni-
cal projects and proposals designed to close
the quality gap between AM and FM (see
box), the upstart service of the 1960°s that
came to dominate AM in the 1980s.

The NAB, which represents most of the
nation’'s AM broadcasters, has taken the
lead in the AM effort. In fact, it is behind
Rinaldo’s bill and the FCC initiatives, al-
though it feels some of them go too far. The
NAB radio board. meeting in Washington
two weeks ago, set forth what the associa-
tion itself would be doing.

Two New Jersey residents have contrib-
uted proposals aimed not so much at saving
AM radio as they are at saving failing AM
stations by giving them opportunities to ac-
quire FM stations. Lawrence Tighe, owner
of WRNJ¥AM) Hackettstown, N.J., wants to
take away spectrum (50 mhz to 54 mhz)
from the amateur radio service and create a
new FM band—FM2—for AM daytimers.
Richard Arsenault, a Millville, N.J., broad-

casting consultant, wants to create a new
low-power FM service so that standalone
AM’s can acquire companion FM's.

The various AM initiatives are innova-
tive and, in the case of the Tighe and Ar-
senault proposals, highly controversial. but
whether they are enough to make AM sta-
tions competitive again is a question even
their proponents cannot answer with cer-
tainty.

“‘AM can succeed if technical parity is
reached.”” said Art Suberbielle, owner of
KANE(AM) New [beria, La., NAB radio
board member and chairman of its AM im-
provement committee. He is “‘excited,’’ he
said, about the radio board's commitment
to AM. Once the technical problems are
solved, he believes it is only a matter of
promotion and programing and then AM
will succeed as FM has. [t also is important
to remember that seven of the 10 top billing
stations in the U.S. are AM radio, said
Suberbielle.

Aside from those of Tighe and Arsenault,
most of the proposals enjoy widespread
support. Ted Snider, licensee of KARN(AM)
Little Rock. Ark., a standalone AM. said a
pooling of intellectual and technical re-
sources to help AM is “*absolutely worth
the effort. There is a tremendous invest-
ment in AM, both on the transmission side
and the general population.”’

Bernard Mann, president of Mann Me-
dia, licensee of WGLDAM)WWWB(FM)
Greensboro, N.C., concurs. ‘‘Proposals to
improve AM technically make sense and it
is worth the effort to improve the technical
quality of AM and make it on par with
FM.”" he said. ‘‘But the greatest inhibitor
of the AM band is programing. Unfortu-
nately, although we are a creative industry,
we have not used our creative forces to
better AM programing.”’

Charles Morgan, vice president of engi-
neering for Susquehanna Broadcasting and
chairman of the National Radio Systems

Suberbielle

Woods
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Committee, said widespread implementa-
tion of the now mandatory NRSC transmis-
sion and audio processing standards will
lead to the manufacture of AM radios with
fidelity approaching that of FM. *‘The qual-
ity of AM is going to increase once we get a
good quality receiver; then people under 35
will discover AM,’” he said.

But there are plenty of skeptics. *‘[ am
not the most optimistic,”” said Jeffrey Smu-
lyan, president of Emmis .Broadcasting.
The problems facing AM are “‘multifacet-
ed,”” said the group broadcaster. **There is
a perception of people under 50 that AM is
an inferior technology,’” he said. Broad-
casters should try to change the perception,
he said, but may not be able.

Richard Buckley. of the Buckley Group,
which just purchased wOR(AM) New York,
said large full-service stations like WOR are
still going strong, but acknowledged that
many broadcasters have given up on AM.
The NAB proposals are *‘better than noth-
ing,”” but they ‘*might be a little too late™
for small and medium market stations, he
said.

Frank Woods. president of SunGroup
Inc.. said the various initiatives under
way do not ‘‘come to grips’’ with the
basic issue: that FM is a better signal to
deliver music. **We should do everything
we can but we have got to be realistic
about the public’s interest in AM,"" he
said. “‘Seventy-six percent of the public
listens to FM.™

“It is practically meaningless,”” said
Dick Blackburn, a station broker with
Blackburn & Co., of the proposals. **What
it boils down to is there are too many AM
radio stations and too few listeners,’”” he
said. *‘I don’t believe AM stereo is going to
make a bit of difference.””

Blackburn believes the marketplace
should decide how much AM is needed.
“Let the economics take care of it. Let
them buy each other out and see if they can

Buckley
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make something viable out of what is left,””
he said.

Paul Leonard, an investment broker for
Americom  Radio Brokerage Inc.. was
somewhat less pessimistic. “*It is good and
smart and justiliable to push the technical
quality mmprovements for AM and give
them equal footing to compete because they
have spent many years making no progress
to combat FM " he suid. However. he add-
ed, lIf you believe in Adam Smith, you
really have to believe that the free market 1s
going to decide how many AM stations
there should be.”

The Tighe and Arsenault proposals,
which have yet to gain any traction at the
FCC, enjoy the support of stations they are
meant to help. But the NAB and many FM
broadcasters oppose them. They do not like
the wlea of taking away spectrum ftrom an-
other service for FM2, and they believe
Arsenault’s proposal would harm the AM
band by discouraging listeners from switch-
ing to it and could damage the FM band by
further crowding it.

Richard Ferguson, chairman and presi-
dent of NewCity Communications Inc..
which owns three AM stations, said: 'l
sympathize with some of these guys in a big
way, and | will be sympathizing with my-
self it 10 or 15 years (rom now [ am sitling
here with these big full service AM stations
that have a lot of money tied up in them.
But to save the AM band by sticking an AM
guy on FM doesn’t do anything for the AM
band. It does something for the guy stuck
with an AM station.

“*The number one thing that [ feel strong-
ly about. and that the Radio Operators Cau-
cus feels strongly about, is band integrity.
The AM band is in trouble in part because it
is so difficult to listen o and a lot ol the
difficulty comes because so many stations
were sandwiched in. Anything that would
in any way deterioraie the FM band, I'm
totally opposed to.”’

Mann said Arsenault’s proposal does not
“‘make sense at all.”” Low-power FM’s will
not improve anything, he said. **The spec-
trum does not necd more stations, il is
difficult enough 1o compete already.™

Ferguson said Tighe's FM2 proposul
should offer more thun just more spots on
the dial. “*H you are going to olter an
additional FM band, it should otter some
additional technical enhancement—all digi-
tal or something like that,”” he said. At
least you would be upping the level of
service.

Leonard swid it is difficult to argue for
taking spectrum away trom another service.
| don’t think the way to save an impor-
tant, but minority part ol the radio spec-
trum, is at the expense of evervbody else,”™
he said.

None believes the technical solutions that
the NAB and the govermment have so tar
come up with constitute & panacea. ~There
are certain things that regulatory agencies
can do tor the AM broadcaster, but in the
final analysis, the broadcaster himself has
the biggest job.’" said Snider. ~‘He must
upgrade his equipment and he must im-
prove his programing.” —KmMLC

Fixing the AM bandwagon:
improvement options

Many organizations and individuals have offered suggestions for
improving AM radio. Some of the ideas (and their proponents):

m Require by law that all new radios receive all broadcast bands,
including expanded AM band (1605 khz to 1705 khz) that opens up
next year, and require that all new FM stereo radios also receive AM
stereo (NAB, Representative Matthew Rinaldo [R-N.J.]).

w Work with receiver manufacturers in developing high-quality AM
radios featuring stereo, higher fidelity, continuous AM-FM tuning and
either steerable external antennas or jacks for external antennas
(NAB).

& Promote high-quality AM stereo radios by establishing in
cooperation with manufacturers a “certification mark” for such radios
and promole radics and AM service in general through “super AM"
campaign (NAB).

® Encourage AM stations to broadcast in stereo and implement
NRSC transmission or audio processing standard mandated by FCC.
Either standard, once widely implemented, promises to reduce
second-adjacent channel interference among stations and, thus,
permit manufacturers to build wideband (higher fidelity) radios
(NAB).

® Complete development of two new AM antennas intended to
improve local coverage of AM stations at night. One of the
experimental antennas, which is expected to undergo testing in
Beltsville, Md., later this year, would ailow broadcasters to control
nighttime skywave {distant) signals better so that they could boost
groundwave {local) signais. The other, which is still on the drawing
board, is a compact “low-profile” anlenna intended to serve as a
“close-in" secondary antenna for stations that have to reduce power at
night (NAB).

® Process routinely mutually contingent applications from AM
stations that are part of interference-reduction schemes without
considering competing applications and deny grandfathered
radiation and protection rights of stations that go dark to new
applicants seeking to put the station back on the air (FCC).

m Adopt stricter protection ratios that define coverage of AM
stations and degree of interference among stations and adopt
improved methods of predicting protection ratios for skywaves and
groundwaves (FCC, NAB).

® Permit AM daytimers tc migrate to the expanded AM band,
providing for five-year transition during which daytimers may simulcast
on old and new frequencies and prohibiting new stations to acquire
abandoned old frequencies (Rinaldo and NAB).

® Seek tighter controls of nonbroadcast sources of interference to

AM (NAB); order FCC to conduct study on non-broadcast interference
and recommend what FCC and other government agencies can do

to limit it (Rinaldo).

s Consider interference potential in granting of new AM stations-and
prohibit FCC from adopting any rule or policy that would “generally
increase interference” in the band (Rinaldc).

m Create new class of low-power FM stations and make that
available only to co-located standalone AM's on a non-interfering,
secondary basis {Richard Arsenault).

= Reallocate spectrum (50 mhz and 54 mhz) from amateur radio to
FM service and give AM daytimers first crack at applying for new
stations in the band (Lawrence Tighe}.

Broadcasting Jui 3 1983
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INTV, TOC, AMST and USTA meet;
groups say they're only getting to
know each other, not negotiating

Forces within the telephone and broadcast
industries are looking for common ground.
Last week officials representing those inter-
ests gathered in St. Louis to discuss the
telcos” desire to become full-fledged pro-
viders of video services.

According to a joint statement issued by
broadcaster and telephone organizations,
the meeting was not a negotiating session
but *‘rather a dialogue and an exchange of
views to betier understand the points of
view of each industry.”" Signing off on the
statement were Preston Padden, president
of the Association of Independent Televi-
sion Stations; John Sodolski, president of
the United States Telephone Association;
Margita White, president of the Association
of Maximum Service Telecasters, and Mary
Jo Manning, coordinator, Television Oper-
ators Caucus.

Noticeably absent from the St. Louis
meeting was the National Association of
Broadcasters. NAB President Eddie Fritts
said he did not attend the session because
of a previous commitment. Moreover, he
felt the trip was unnecessary since NAB’s
joint board had met with Sodolski a week
earlier (BROADCASTING. June 26). ‘‘We
are charting our own course,”” said the
NAB chief.

Fritts and Padden have clashed before on
the issue of telco entry into television. The
NAB president criticized Padden for acting
prematurely on the issue and for putting
broadcasters in a negotiating stance before a
thorough analysis of the situation had been
made.

Broadcaster sources attending the session
said they emphasized to the telcos that

:l'elcos, broadcasters

talk TV

10VG

Southwestern Belt in St. Louis, site of telco-broadcaster meeting

when it comes to negotiations, they did not
want to “‘preempt’’ NAB's role as the lead
negotiator. Arranged by USTA and INTV.
the meeting was held at Southwestern Bell
headquarters in St. Louis.

Their talks were characterized as ‘‘ex-
ploratory’” and are a continuation of an
earlier session held last November in Palm
Beach, Fla. (BROADCASTING, Nov. 21,
1988). Reports out of the St. Louis meeting
described the discussion as ‘*very candid.”’
and, according to one source, things have
progressed *‘light years'" since the Florida
meeting.

The issue of whether the telephone indus-
try should be permitted to be more than a
video delivery service was a key topic.
There is a consensus among broadcasters
that the phone companies should be treated
as a video common carrier and barred from
the programing content business. That was
the stand NAB's board took after its joint
board of directors meeting two weeks ago.

Al

But it seems the telcos are ‘‘playing their
cards close to the vest,”’ said one partici-
pant.

Attending the meeting: James T. Lyn-
agh, Multimedia Broadcasting; Dudley
Taft, Taft Broadcasting; John Siegel, UTV,
San Francisco; John Serrao, WATL(TV) At-
lanta; Michael Finkelstein, Renaissance
Communications; Thomas Herwitz, Fox
Television; White; Padden, and Jim Hed-
lund, INTV. Most of the contingent was
from the independent television community
(Padden, Hedlund, Herwitz, Finkelstein,
Serrao and Siegel). White and Lynagh were
there on behalf of AMST, and Taft for the
Television Operators Caucus.

The telco representatives were Bob Al-
ton, Contel; Jerry Blatherwick, Southwest-
ern Bell; Bob Brown, Sugar Land Tele-
phone; John Gunther, BellSouth; Dean
Swanson, Standard Telephone; Sodolski;
Ward White, USTA. and Martin McCue,
USTA. —KM

White House makes it official: Sikes to FCC

The White House ended the suspense on Wednesday {June 28), announcing that
President Bush intends to nominate Alfred C. Sikes to the FCC and would designate
him chairman. Sikes, who has served as head of the Commerce Department’s
National Telecommunications and Information Administration since 1986, was due to
have been nominated by June 16, along with the two other Republican nominations
being made—those of Washington attorney and former White House aide Sherrie
Marshall and lllinois Commerce Commission member Andrew C. Barrett {BROADCAST-
ING, June 16). But reportedly because Sikes had angered the White House by
confirming his upcoming nomination in an interview that appeared in the June 16
edition of The New York Tinies, the announcement of his nomination was held back.
Sources say Sikes helped break the impasse early last week by discussing the matter
with White House Chief of Staff John Sununu.

Sikes was named to a five-year term that began on July 1. He would fill the seat
vacated in December 1987 by Mimi Dawson, and would succeed Dennis Patrick as
chairman. Patrick, a Reagan appointee, announced his resignation on April 5, effec-
tive on the confirmation of a successor. Confirmation of the three new nominees would
bring the five-member commission up to full strength for the first time in two years. But
the White House is now reviewing the resumes of candidates to fill one of the two non-
Republican seats—that occupied by Democrat Patricia Oiaz Dennis. Her term ended
on Friday, and while she has said she would be interested in reappointment, indica-
tions are that the White House plans to replace her. Dennis has said she would remain
until a successor is confirmed. The remaining commissioner, Democrat James Quello,
is serving a term ending on June 30, 1991.
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Stations say LBS’s move to replace
promotional considerations at end of
show with two ads is contract violation

LBS's Family Feud, the television game
show where two families face off against
each other, is now the setting for a confron-
tation between LBS and the stations that
clear the show.

Survey says foul, according to station
managers responding to LBS's elimination
of the fee spots or promotional consider-
ations at the end of Family Feud, and put-
ting in two 30-second ad spots in their
place. Two weeks ago, LBS cut out the
one-minute block of fee spot time—usually
reserved for identifying sponsors of gifts
and services for the show—to sell an addi-
tional minute of ad time.

Contract terms for the show, sold on a
cash-plus-barter basis, call for stations to
have five and a half minutes of ad time
with LBS holding one minute. According
to the stations, many of which were un-
aware of LBS’s move, the action repre-
sents a violation of their contract. Many
stations became aware of the situation af-
ter their traffic departments alerted them
to irregularities.

“I’s a violation of our contract. and

Feuding o
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‘Family Feud' host Ray Combs
we're covering the [additional] spots with

public service spots,” said Tom Reiff,
president and general manager, KPRC-TV
Houston. **Our traffic department caught it
after they saw the format was abnormal.
We've told LBS that we will only run one

ver ‘Feud’ spots

of their minute spots,”” he said.

“*We were not notified at all."” said
Leslie Glenn, programing and research
manager, WAGA-TV Atlanta, who charac-
terized the move as underhanded. **We've
had a good relationship with LBS and I'm
just surprised by it. You don’t do some-
thing like that without notifying your sta-
tions. You just don't do business that
way." " she said. Glenn said that ‘‘effec-
tive tonight [June 30] we'll cover the ad-
ditional spot with a PSA and a station
promo.”’

Al Seethaler, vice president and general
manager, KMGH-TV Denver, was unaware
of the move but said **my view would be
that it is a violation of our contract. If it is
true, we’ll be reviewing our contractual
agreement.”’

LBS Entertainment president Paul Sie-
gel, who oversees production for the com-
pany in Los Angeles, said he was unaware
of the move until last Thursday (June 29),
and deferred questions about the company’s
action to his brother Henry, chairman and
president, [.BS Communications, and to
Mike Weiden, president, TV Horizons
Inc., the company’s barter sales arm. Both
Henry Siegel and Weiden, located in New
York, were unavailable for comment. O

May Cassandras: ‘Wheel’ slows, ‘Jeopardy!’ picks up speed

With the issuance of Nielsen's May Cassan-
dra books, there is good news and bad news
for King World. The bad news is that King
World's Wheel of Fortune—the perennial
syndicated ratings champ—is continuing to
show signs of erosion and will prabably fall
out of the top spot in access some time in
the fall, according to Dick Kurlander. vice
president, director of programing, Petry
Television. The good news for the syndica-
tor is that Jeopardy!, another King World
production, should be the show that takes
over the top access spot, according to Kur-
lander.

While Wheel remains the number-one
show overall, the May book shows it fell
trom number one (in the February book) to
t5hird among access shows for women 25-

4.

Kurlander said the surprise of the May
book to some people was the performance
of still another King World show, Inside
Edition. which saw a two-share point in-
crease, in access, from the February book.

Opral dropped one share point from Feb-
ruary, but Kurlander doesn’t believe that's
cause for concern. **I think, both objective-
ly and subjectively, that she missed a beat
in May. It’s nothing serious. [ think she
needs to refocus. Some of her shows were
lacking, not as compelling.”

The Cosby Show saw a two-share point
drop in the May book as compared to Feb-
ruary, and Kurlander says that is a cause for
concern, “‘especially when it's set for three
and a half more years without a rest.”

Among the other access shows, the new
book shows A Current Affair and USA

Today *‘pretty much flat™™ as compared to
the February book. A Currvent Affair is still
doing *“terrifically,”” while USA Today lost
10 access time slots between February and
May.

Entertainment Tonight is still the leading

reality program in access, and is up a share
point from February. Kurlander said the
show continues to perform '‘very strong-
ly.” with "excellent demos.™” a

Paramount lines up $8 billion
in loan commitments

It says group of banks have
pledged money for its hostile
takeover of Time Inc.

In separate developments last week in the
continuing battle for control of Time Inc.,
Paramount Communications said it had a
total of $8 billion in loan commitments to
fund its hostile tender offer for Time; a
group of Time sharcholders, including an
affiliate of Cablevision Systems Corp., pro-
tested the Time board's rejection of Para-
mount’s offer; the FCC asked Paramount to
clarify statements regarding the voting trust
through which it intends to acquire Time
shares, and Time shareholders expressed
displeasure with the company’s manage-
ment at Time's annual shareholder meeting.

Last Thursday (June 29), Paramount an-
nounced that 8 banks had committed $1
billion apiece in senior debt financing for
Paramount’s $12.2 billion, $200-per-share
bid for Time. The syndicate includes U.S.,
Canadian and Japanese banks. The compa-
ny said it had received expressions of inter-
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est totaling *‘well in excess’" of the addi-
tional $6 billion Paramount wants to raise
in senior debt.

Three Time stockholders—an affiliate of
the Robert M. Bass Group, an affiliate of
Cablevision Systems Corp. and media in-
vestor A. Jerrold Perenchio—filed suit last
Monday in an unsuccessful attempt to block
the shareholder meeting scheduled for Fri-
day. The suit alleged that Time's directors
violated their fiduciary duty to shareholders
by refusing to negotiate with Paramount.
Bass's objection came four months after
Time Chairman J. Richard Munro said he
was not worried about reports that Bass
might interfere with the Time-Warner
merger (“*In Brief.” March 27). *‘He’s not
up to anything evil.”” Munro had said.

FCC Mass Media Bureau Chief Alex
Felker, citing ‘*apparent inconsistencies in
Paramount’s filings, asked Paramount to
clarify whether it intends to acquire Time
stock and transfer it to a voting trust before
or after it gets local and state approval for
Time’s cable franchises. Paramount had
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Arbitron, Nielsen and cable: working together

More than 70 senior levet cable executives met in Chicago
last Thursday, for what is becoming an annual one-day gath-
ering to improve cable's share of the $9 billion spot television
pie.

Robert Alter, president of the Cabletelevision Advertising
Bureau, said the presidents of both ratings services—James
Lyons of A.C. Nielsen and Anthony Aurichio of Arbitron—
discussed ways of providing data needed by the cable indus-
try. That may include providing more demographic informa-
tion on cable subscribers and using betier sampling tech-
niques, said Alter.

"We'll be working with them in a whole series of areas that
could give us more accurate local data,” said Alter. !t will be a
matter of "matching our needs with their capabilities,” he
said. While cable is pleased that services are showing up in
local ratings books, said Alter, it has not been quick to
promote the fact because the cable industry feels those
diaries underreport viewing by as much as 50%. Cable would
like to see adjustments made before it legitimizes the local
numbers by endorsing them, said Alter.

“The other thing we worked on was the whole paperwork

issue; the standardization of paperwork, contracts and billing
affidavits,” said Alter. The companies that supply cable sys-
tems with advertising-related paperwork have agreed to
adapt their software to the recommendations set forth by
CAB, Alter sald, and he hopes to see the first changes by
year's end.

The group also heard a report from the Donovan Co., which
supplies advertising-related radio and television computer
services to agencies. Donovan is working on developing a
system for cable, said Alter, calied Cable Pak. “We have to
interface with that," he said, and "what cable would have to
do to make it easier" was discussed.

There was also discussion on ways to encourage more
interconnects Alter said the CAB board will try “to get interest
at the top levels of the MSQO's in hastening that process.

“The two things are dovetailed,” said Alter, with cable
moving to standardize paperwork and create more intercon-
nects, while agencies and research services work to provide
information tailored to cable's needs. "There is still a fot of
work to be done,” said Alter, "but we made quite a bit of
progress.”

proposed the trust with Donald Rumsfeld as
trustee to hold the Time stock until the FCC
approved the transfer of Time's cable-relat-
ed radio licenses to Paramount.

Aaron  Fleischman, Fleischman &
Walsh. an attomey representing Warner,
said the question of local and state approv-
als, which Felker is forcing Paramount to
answer, puts Paramount in a lose-lose situa-
tion. If Paramount decides to go for the
franchise approvals prior to the transfer of
the stock to the trust, the entire deal could
be hung up for as much as a year or long-
er—too long for the execution of a hostile
takeover—as Paramount tries to win the
franchise approval, he said. If Paramount
opts to go for franchise approvals after
transfer of the stock to the trust, it violates
local. state and federal laws governing Iran-
chise transfers and opens itself up to all
sorts of litigavion. he said. ““Either way
they seemx to be stuck,”’ he said.

At the shareholder meeting Fridav—
where no merger-related business came to a
vote—Time shareholders expressed a mea-
sure of displeasure with the company’s
board of directors. Twenty-six percent of
votes cast at the shareholder meeting with-
held approval for four Time directors that
were up for re-election. In the weeks pre-
ceding the mecting, some Time sharehold-
ers said they would withhold their approval
of the directors to express their unhappiness
with Time's rejection of Paramount’s
tender offer for the company. No aliernate
slate of directors was up for election.

Questioned about the outcome of the can-
celed Time shareholder vote on the merger.
Munro said he was not sure whether share-
holders would have approved the merger.

Addressing the debt that Time would in-
cur in its tender offer for Warner shares,
Munro said. **We hope we can avoid any
layoffs. We hope we can avoid any asset
sales. We’'ll do our best.”” He added that
the best way 0 pay down debt was through
growth, not through cost-cutting.  —GM

Mutual Telesales buys ITS rep firm

Independent Television Sales will
represent 52 TV stations, combined
operaticn to continue under ITS name

Independent Television Sales. the five-
year-old rep firm catering to independent
television stations. has been sold to the
Atlanta-based rep firm Mutual Telesales
Inc. The deal. which closed last Tuesday
(June 27). tollows reports earlier this year
that ITS had financial troubles and was
discussing a restructuring of its business.
The terms of the sale were not disclosed.
ITS president and previous minority owner
Bob Somerville said: *“We were running a
very expensive operation, and revenues
weren’t there 10 support it.”" In March,
BROADCASTING reported that ITS was dis-
cussing a business combination with Seltel.
In April. the company cut nine people from
its New York office. In May. the Intemal
Revenue Service placed a levy for $800.000
in payroll taxes on the company. but released
it later that month. Referring to the levy,
Somerville said: ““That was handled and tak-
en care of before the sale, that’s for certain.”
MTI President Ron Moore said that ITS
would be representing 52 television sta-
tions—the 24 that ITS currently represents
along with 28 of MTI's 29 clients. MTI
would be resigning one station because of a
same-market conflict, he said, but would
not disclose the station until it had been
notified. The combined operation will con-
tinue under the ITS name. Moore said.
Moore said he would “‘definitely”’ ex-
pand [TS's New York and Los Angeles
offices. and possibly the Chicago office.
Somervilie said [TS had five salespeople in
New York. along with a local sales munag-
er and an overall group manager.
Moore, who characterized ITS's way of
doing business as more expensive than his
own, said he would be disposing of certain
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ITS assets and moving a number of offices
almost 1mmediately. [TS’s headquarters
would move to Atlanta. he said.

A major issue in the company’s future
promises to be retention of its personnel.
Rather than paying salaries to its sales staff,
“our principal arrangement [at MTI] has
been commission.” Moore said. Referring
to ITS's sales staif. Moore said. *‘Those
who do the job will be compensated in an
appropriate  manner.” He added: ‘'The
main reason tor acquiring 1S was their list
of stations and their terntic sales force.™

One station supporter of Moore’s was
John McKay. president and general manag-
er of KDFI-TY Dallus, a market where reps
are thinly spread. *‘The greatest challenge,
of course, 1s his |[Moore’s] ability to keep
the troops together.”” McKay said. “‘I'm
convinced he's got the aggressiveness, cre-
ativity and energy to make that happen.”

Somerville said he would stay with the
company temporarily to work on the post-
sale transition.

At least eight ITS stations have moved to
other rep firms within the past month. Last
week. Adam Young Ine. said it had been
appointed national rep by ITS client WXXV-
TV Biloxi-Gulfport. Miss. “"I'm quite
stunned over that,”” Somerville said. He
said that ITS’s contract with the station had
more than a year remaining. and that [TS
had not had conversations with either
WXXV-TV or Adam Young on the subject.
**As tar as I'm concerned. MTI represents
the Biloxi station until we are so notitied,
which we have not been,”” Moore said.
Seltel. which announced it was representing
tour ITS stations in June (**In Brief.”” June
12), last week announced it had picked up
two more stations. wpsI-Tv Chattanooga
and WOLF-Tv Scranton, Pa. MMT Sales an-
nounced last nionth that it was national
sales rep for kCik-Tv El Paso. —GM



_| TOP OF THE WEEK

P-ERSPECTIVE_

And the First shall be first

Whatever else can be said of the Supreme
Court left behind by Ronald Reagan—and
much was being said of it in the final
months of its 1988-89 term—it is not one
whose majority at least is afraid to read the
First Amendment literally. Flag-burning as
political protest. ‘*‘Dial-a-porn.”’ Even the
publication of a rape victim’s name. All
wholly unpopular issues. Yet in each, the
high court found in favor of those invoking
the First Amendment as a defense.

The string of such decisions was not un-
interrupted. In one of the few decisions
over the years in which a public official
plaintiff prevailed in a libel case, the court
unanimously upheld a $200,000 judgment
against the Journal News of Hamilton,
Ohio. But even in that one, the Society of
Professional Journalists—though  disap-
pointed—found cause for reassurance.
**The court did reinforce the soundness of
New York Times v. Sullivan doctrine and
the essential viability of American libel
law,”” said Paul McMasters, deputy editori-
al director of USA Today and chairman of
the Society’s National Freedom of Informa-
tion Committee.

“It was a very reassuring and cheering
week,”’ said New York attorney Floyd
Abrams, who often represents broadcasting
interests in free-press cases. ‘‘Those deci-
sions define the sort of country we are, and
bode well for First Amendment cases in the
future.” In each of the three cases in which
the First Amendment defense succeeded,
Abrams noted, the court was defending
‘“‘unpopular activities.”” That was particu-
larly true of the 5-4 decision upholding the
constitutional right to burn the American
flag as an expression of political protest—a
decision so unpopular President Bush last
week joined those in Congress calling for a
constitutional amendment to overturn it.

What does the court’s spate of First
Amendment decisions portend for broad-
casting?

As for the flag-burning case, probably
nothing, at least directly. Lawyers regard
that as a one-of-a-kind case. But the make-
up of the majority proved fascinating—Jus-
tices Antonin Scalia and Anthony Kennedy,
two of the most conservative justices, join-
ing liberals William Brennan Jr., Thurgood
Marshall and Harry A. Blackmun. If noth-
ing else, the lineup demonstrates that con-
cern for the First Amendment is not the sole
concern of any ideology.

Kennedy's vote came as a particular sur-
prise; his views on the First Amendment
were not known. The court’s newest mem-
ber expressed his position in a short concur-
ring statement in which he said, *‘I do not
believe the Constitution gives us the right to
rule as the dissenting members of the court
urge, however painful this judgment is to
announce.’” Or, as Media Access Project’s
Andy Schwartzman translated, **You hold
your nose, and follow the Constitution.”

The dial-a-porn decision was one that
does relate to broadcasting, however. Law-

Supreme Court Justices (I to r, standing) Scalia, Stevens, O’Connor, Kennedy, and (sitting)
Marshall, Brennan, Rehnquist, White, Blackmun

yers read it for clues on how to proceed
with the case in which 17 broadcast and
public interest groups are challenging the
constitutionality of the 1988 law imposing a
round-the-clock ban on indecent program-
ing on radio and television. The case is
pending before the U.S. Court of Appeals
in Washington, with the groups due to file
their briefs on July 28. And given the dial-
a-porn decision, said Henry Geller, one of
the attorneys challenging the law, *‘this will
be like shooting fish in a barrel.”

The high court held unanimously that the
law banning commercial, sexually explicit
telephone messages that are indecent but
not obscene is unconstitutional, but by a 6-
3 vote upheld that portion of the law ban-
ning such messages that are obscene. Jus-
tice Byron White, who wrote the opinion,
noted that the court has repeatedly held that
the First Amendment does not extend to
obscene speech. And while the law’s goal
of preventing children from being exposed
to indecent speech is a valid one, White
said, the total ban is not a constitutionally
permissible means of achieving it. White
cited a 1957 case, Butler v. Michigan, in
which the court overturned a law banning
the distribution of materials found to have a
potentially harmful influence on minors.
Said White, **The court found the law to be
insufficiently tailored since it denied adults
their free speech rights by allowing them to
read only what was acceptable to chil-
dren.”

What’s more, Timothy Dyk, the lead at-
torney in the attack on the broadcast inde-
cency law, found particularly significant
the court’s rejection of the FCC’s argument
regarding the deference due Congress. The
commission, in defending the law, said
Congress had concluded that there was not
a sufficiently effective way to protect mi-
nors short of a total ban—and that the court
must defer to that judgment. Wrong, said
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White. He said that although the court will
not ignore Congress’s views on a constitu-
tional issue, ‘it is our task in the end to
decide whether Congress has violated the
Constitution.”” Congressional wisdom was,
essentially, the rationale for the total ban on
broadcast indecency.

Broadcast attorneys took some comfort,
also, in the court’s discussion of the Pacifi-
ca Foundation case. The commission had
cited the 1978 decision, in which the Su-
preme Court upheld the commission’s au-
thority to regulate radio broadcasting that is
indecent but not obscene, as a justification
for a complete ban on indecent commercial
telephone messages. But White noted that
the Pacifica decision was an ‘‘emphatically
narrow’” one and was distinguishable from
the telephone case, ‘*most obviously be-
cause it did not involve a total ban on
broadcasting indecent material.”” The com-
mission, the Pacifica court said, sought
only to ‘‘channel it to times of day when
children most likely would not be exposed
to it.”" It is the lack of channeling in the
1988 law that broadcast and public interest
lawyers cite as a serious, if not fatal, flaw
in the statute. Indecency, said Dyk, ‘*‘is
protected speech.’”

For all of that, commission lawyers pre-
paring their brief were not conceding the
case. ‘‘The court’s guidance in one medium
can be applied to another,”” said one of the
commission’s attorneys. ‘‘The govermment
can regulate indecency for more than 2
o’clock in the afternoon in New York™—
the time and place of the incident that led to
the Pacifica decision. ‘*How far? The court
left open the possibility that if there is no
reasonable way of restricting access to chil-
dren, a total ban would be permissible.”’
That in wm leaves open the question of
whether the record supports the argument
that time channeling would be inadequate.
Even broadcast attorneys noted that the Su-



. TOP OF THE WEEK

preme Court cited differences between tele-
phone messages—which a listener must
make a deliberate effort to obtain—and
broadcasting, which the Pacifiea court said
is ‘‘uniquely pervasive.”

Commission and communications attor-
neys were studying the court’s decisions
also for clues as to what its position would
be on the constitutionality of the fairness
doctrine. Not surprisingly, there was no
consensus. Commission lawyers cite
White’s language in the dial-a-porn opinion
rejecting the argument that the courts
should defer to Congress's conclusion
about an issue of constitutional law. And
the *‘pro First Amendment’’ posture the
court has demonstrated, those commission
lawyers say, would probably result in a
decision declaring the doctrine unconstitu-
tional. Not so, say lawyers seeking the doc-
trine’s restoration. ‘‘The fairness doctrine
doesn’t prohibit speech,”’ said M.A.P.’s
Schwartzman. *‘It is designed to promote
it.”” For his part, Abrams said the issue ‘‘is
wide open.” “‘Red Lion"—the 1969 Su-
preme Court decision affirming the consti-
tutionality of the fairness doctrine, he not-
ed—is ‘‘still on the books.”

Of course, all of that assumes enactment
of a codification bill—and it is not certain
when, if ever, the constitutional issue will
be presented to the high court as the result
of congressional action. Bills to codify the
doctrine have been reported favorably by
the Senate and House Commerce Commit-
tees. But backers of the measures are hold-
ing off on sending them to the floor until
they are confident they would have the nec-
essary votes in the Senate—they are confi-
dent of the support they need in the
House—to override the veto with which
President Bush has indicated he would greet
a fairness bill.

Meanwhile, a battle over the doctrine is
under way in the courts, though not in a
manner that would require the court to re-
solve the constitutional issue. Citizen
groups are in the process of seeking Su-
preme Court review of the decision by the
U.S. Court of Appeals in Washington in
January affirming the commission’s deci-
sion two years ago to repeal the doctrine.
However, the court did not reach the consti-

tutional issue. And the citizen groups’ prin-
cipal argument—to be made in a petition
for review to be filed by Aug. 23—is that
the commission lacks the statutory authority
to repeal the doctrine. ‘“The constitutional
issue is not involved,” said Schwartzman,
one of the citizen groups’ principal attor-
neys.

The two decisions involving newspapers’
afforded those concerned with the First
Amendment less reason for cheer.

The one overturning a $97,000 award
against a Florida weekly—Florida Star of
Jacksonville—for printing the name of a
rape victim in violation of state law was
welcomed by the newspaper, certainly. But

the opinion, written by Justice Thurgood
Marshall and joined in or supported by five
of his colleagues, was too narrowly written
for the peace of mind of the Society of
Professional Journalists. Marshall said the
law was unconstitutionally applied, but he
stopped short of saying the law itself was
unconstitutional. The narrowness of the
opinion, Society officers warned, could en-
courage states to enact such laws and the
proliferation of privacy suits.

The unanimous decision affirming the
$200,000 libel judgment against Harte-
Hanks Communications’ Jowurnal News
stirred less concern among the news media
than might have been expected. An unsuc-
cessful candidate for Hamilton municipal
court judge said he had been libeled by a
story quoting a grand jury witness accusing
him of *‘dirty tricks™” in connection with a
bribery investigation. Since the case was
brought by a public figure, the New York
Times holding required the jury to find that
the newspaper had acted with “‘actual mal-
ice’” in committing the alleged libel—that it
knew the story involved was false or that it

I'IDH[ plarpatantiary conference.

IMEA558 0N 8§ NUMSer g

United Kingdarm,
tha consansus
The increase, i iurn,
permEanent argan
halp: devesaping

results In

cauntries

next pranigatentiary

Unfinished business for ITU

The 1310 International Telecommumnication Lnion's plenipotentiary conference jn
Mice concluded last Frday (June 307 wilh (he signing of 8 new conatilution and a
naws Convention of the Union, but with a number of major ‘ssuas lafl pnresalved
They are to be considered in a study by a high-leve! committee of &
approach” that will be conductad aver lhe next several years, and acted on al Lhe

The U5 daclined to gign on o the ! "global approach
f issues—because it would increase the ITU Dudget over
Ine next five years, ana the LS was commilled 1o zerm growsh, The new budgel
would be E360 million, an incraase of soms $16 million, The LLS
Vernazuela, Metherlands and Ausiralia, disassociated itself from
reached last week on the budget, but did mof
oard
the Telecammunicabons Develoggment Burcsaa
strengthen their telecommunicalions operations  Ini-
tially. the TCE will come under |"'|L rasponsitiliby af the .;ser*rF-rar:,- General, bul the
conlarance will elect a director for

“global

—whic:h broke an

along with 1he
attampt o block it
ihe cacision to estabiish a new
desgnad to

Irarm

Broadcasting Jul 3 1989
26

acted with *‘reckless disregard’” for wheth-
er it was true or false. That is a heavy
burden, but the court agreed with the jury in
the case and with the appeals court that had
exercised its independent judgment in the
matter that the burden had been met.

This case marks ‘‘no watershed,”’ said
Geller. ** A newspaper can lose a case when
there is malice, and here there was mal-
ice.”” Indeed, the opinion was useful to the
Society of Professional Journalists; it pro-
vided proof that the media can lose libel
cases to public officials and public figures
{proof that such individuals complain is in
very short supply). SPJ’s McMasters said:
‘‘Responsible journalists do not ask for im-
munity from libel laws. [The Jouwrnal
News] decision reminds us that public offi-
cials and public figures can recover libel
damages in certain circumstances.”’ And
Bruce Sanford, the Society’s First Amend-
ment counsel, said the “*very careful, thor-
oughly researched *” opinion of Justice John
Paul Stevens *‘found for the libel plaintiff
without doing damage to constitutional libel
law.”

To Sanford, the Haite-Hanks decision
did more. It provided additional evidence
that the First Amendment remains ‘‘the
most unpredictable area of Supreme Court
jurisprudence.”’ It is, he added, *‘unstable,
filled with emotional as well as intellectual
stresses. There is no clear consensus on
First Amendment theory and the manner in
which it is applied to cases.’”” He conclud-
ed: “We're in for a most interesting de-
cade.”

It is true, the majority on First Amend-
ment is sometimes a shifting one. And as
lawyers watching the court say, a trend is
hard to discern. But as of the end of the
1988-89 term, media interests would likely
say of the results, ““‘So far, so good.””

(m]

Or is it? In its last First Amendment case of
the term, the court on Thursday issued a
decision in a commercial speech case that
bears out Sanford’s view that ‘*a clear First
Amendment theory’” cannot yet be dis-
cerned in the court’s opinions. In a case
involving the State University of New
York’s ban on Tupperware parties, the
court, in a 6-3 decision, departed from past
decisions indicating that government re-
strictions on commercial speech—that
“‘proposing a commercial transaction’—
must be ‘“the least restrictive’’ possible to
accomplish the asserted governmental inter-
est. Rather, said the court, in the opinion
written by Scalia, the court’s previous
“‘commercial speech’ decisions require
only a “‘fit between the legislature’s ends
and the means chosen to accomplish those
ends—a fit that is not necessarily perfect,
but reasonable.”’ Blackmun, in a dissenting
opinion in which Brennan and Marshall
joined, would have “*preferred to leave the
least-restrictive means test question to an-
other day.’” In his view, the court should
have disposed of the case—and overturned
the university’s ban—on the ground it was
overly broad.

So what is the trend in First Amendment
cases? Stay tuned. —Lz
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The key to successful station
operation is more than hardware.

It's people. Sony people. De-
signers and engineers who under-
stand the real problems of integrat-
ing a new system into your station.

When you invest in a multi-

cassette system, it is vital to plan
for the 1990s and beyond. It's the
only way to meet current needs
efficiently while retaining the
flexibility to grow.

You need a manufacturer with a
range of products and expertise

covering the entire “on-air” opera-
tion. And with systems specialists
to help you select and configure
the right system for you.

You need Sony, the company
whose Betacart® pioneered intelli-
gent cart systems. Today Sony,




with the most complete line of
Library Management System™ prod-
ucts available, is working toward a
true network integrated system.
Sony offers you a choice.
Formats, capacities and software.
Analog or digital. For single- or

multi-spot operation. Direct-to-air
or compiling. All with Sony quality
and reliability. And with the engi-

SONY.

BROADCAST PRODUCTS

neering resources, support, and
service to protect your investment.
Check with the specialists in LMS,
Contact your Sony Broadcast Sales
Engineer. Or call (800) 635-SONY.

Sony Communications Products Company. 1600 Queen Anne Road.
Teaneck. NJ 07666. ©1989 Sony Corporation of America. Sony.
Betacart and Library Management Systern are trademarks of Sony.




Frogramings

Fox shoots for summer start to fall season

Programing service will debut
some new episodes early to try
and build audience for rollout
of remainder of schedule in fall

The Fox Broadcasting Company, looking to
get a jump on the competition, is planning a
summer rollout of part of its new season
schedule. By stepping up its production
schedule and airing unused episodes from
last year’s writers’ strike, Fox, according to
Entertainment Group President Peter Cher-
nin. is banking on its ability to entice view-
ers from reruns on the other networks, and
thereby build audience loyalty for the fall

debut of the rest of the new season sched-
ule.

Fox's first volley will be the July 9 debut
of Totally Hidden Video (8:30-9 p.m. ET,
Sunday), a half-hour comedy series in the
vein of the classic Candid Camnera series.
On July 15. a special one hour Cops In
Russia edition airs at 8-9 p.m., followed
the next week by a regular Saturduy haif-
hour airing of Cops. which will originate
from Portland. Ore. America’s Most Want-
ed will also make a special debut with live
remotes July 9 from San Fran¢isco and July
16 from Jacksonville, Ill., in its usual 8-
8:30 p.m. Sunday slot. Most Wanted will

During the Broadcast Promotion
and Marketing Executives/Broad-
cast Designers’ Association sem-
inar in Detroit (see story, page
34), Columbia Pictures Television
unveiled its advertising and pro-
motion campaign for the off-net-
work premiere of Who's the
Boss?, set for Sept. 11. This date
marks the earliest in a season
that the company has entered a
show into syndication and execu-
lives placed the price tag for the
campaign at several million dol-
lars.

Steve Sohmer, president,
Steve Schmer Inc., who was se-
lected as part of CPT's team to
launch the show, said the Boss
campaign was intended to be the
equivalent of a network fall
launch. "We believe this will be a
watershed promotion campaign
for any syndication launch ever,
Schmer said.

An on-air effort consisting of
hundreds of promos, utilizing the
entire series's cast, is in three
phases: “tease, excitement and
halo,” each geared for a mini-

transit publicity.

promotion professionals.

production July 24.

Going all out for ‘Boss’

mum three-week run (with the entire campaign beginning nine weeks before launch).

The lease portion includes a series of 30- and 15-second comedy vignettes using
the slogan “Show Them Who's The Boss.” Phase two features 30-, 15- and 10-second
spots with the cast. The third phase offers 30-, 15- and 10-second promos that tie the
show lo each station’s lineup of entertainment blocks or as a lead-in to local news.

The on-air package also includes specific holiday promotions, PSA's, spots for
each of the approximately 120 episodes and the show's theme music in a variety of
formats. There are also radio promos, a print package and elements for outdoor and

Series star Tony Danza, who was on hand to help kick off the campaign, said he
would try to visit stations to do more personalized PR work. This announcement, as
well as the entire presentation, was greeted with enthusiasm by the gathered group of

Who's the Boss? will enter its sixth first-run season on ABC this fall, beginning
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make its regular season debut August 20.
Married...With Children makes its sea-
son debut August 27 in its new 9-9:30 p.m.
Sunday time slot, followed by a revamped
version of Duet, tentatively titled Open
House, at 9:30-10 p.m. (August 20). Sun-
day nights on Fox will be extended to 11
p.m., with The Tracey Ullman Show and
It's Garry Shandling’s Show rounding out
the schedule (debut dates have not been set
for either show). And as for the new Mon-
day night schedule, Alien Nation is slated
for a two-hour premiere Sept. 18 before
going into its 9-10 p.m. slot. Chernin said
21 Jump Street (8-9 p.m.) will make its
season debut sometime in September.

When questioned about the strategy be-
hind FBC’s move to an earlier rollout.
Chernin said: **While HUT levels may be
down 10%-15% during the summer
months. we're just trying to be different by
offering a great many viewers an alternative
10 the glut of summer reruns on the other
networks.™’

In hopes of pulling off a ratings coup
against ABC, CBS and NBC this fall, Fox
is pushing production ahead of schedule on
Hidden Video and Cops. Chernin said Hid-
den Video has up to four episodes “‘near
completion,”” and that Fox had worked out
a ‘‘general agreement’” with program sup-
pliers on ‘‘manageable dates”” for their pro-
duction schedules. Reality-based shows
like Cops and Most Wanted are generally
less expensive and easier to produce than
sitcoms or hour-long dramas.

Chernin told BROADCASTING that the net-
work has some original episodes of Mar-
ried...With Children on the shelf from last
year's writers’ strike, which could mean
that the show will exceed its 22-episode
run.

One question still unanswered is what
advertising rates Fox will set for the early
debuts. Chernin says the network, as al-
ways, will have "‘rating guarantees,”” and
that the ratings during the summer will be
stronger than some are predicting. Sharing
Chernin’s confidence, Fox Affiliates Board
Chairman and KTXL-TV Sacramento, Calif .,
General Manager Michael Fisher said: **As
far as rolling out new programing during
the summer, I think it is strategically a great
move. When Fox is going full force in the
fall, we’ll have more episodes in the can
and we’ll be able to get a better sampling of
the shows’ ratings. As an independent and a
Fox-affiliated station, it has been my expe-
rience that we usually have a strong July
book. and getting new programing earlier
gives us a better one-two punch.’

Marc Goldstein, senior vice president of
Lintas-USA Advertising, credited Fox with
**a bold move.... If they're successful, they
won't have to be concerned with guaran-



tees. | think they were already in a favor-
able light with advertisers. Their primary
goal is to increase viewer sampling with an
early rollout. The secondary goal is to de-
velop viewer loyalty through that sampling.
IUs that simple.”’

‘Jump Street’

Fox also announced that Monday's Fox
Night at the Movies (8-10 p.m.) has slated
““Jumping Jack Flash,” starring Whoopi
Goldberg, and *‘Mannequin,” starring An-
drew McCarthy, for broadcast premieres
July 10 and August 28, respectively. —MF

Roller derby plus music
plus gators: ‘Rollergames’

Qintex provides particulars of
syndicated show that has cleared
95% of country, top 60 markets

One of the higher profiled new programs
oftered at the NATPE convention in Janu-
ary. Qintex’s Rollergamies has accumulated
144 station clearances representing 95% of
the country. Clearances for the show,
which has been sold without a pilot, include
all of the top 60 markets. with more than
60% of the total clearances coming from
network affiliates. according to Jody Sha-
piro, executive vice president, telecom-
municitions, Qintex Entertainment. who

participated in a press conference held in
Los Angeles last Wednesday (June 28).
Shapiro said he expects final clearances t0
total somewhere between 155-160.

Several stations within the Group W,
Post-Newsweek and McGraw-Hill station
groups, and all six of the Tribune Group,
are clearing the show. Tribune is also han-
dling barter sales for the show.

Production costs tor the program, ac-
cording to David Sams, executive produc-
er, are $200,000 per episode “‘on paper,”’
but actually closer to ““half a million per
episode for the inaugural year.’

In an eftort lo offset some of those costs.

'Rollergames’
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advertisers will sponsor each of the four
quarters of the match, as well as the half-
time presentation. Both Tribune and Qintex
executives said the show has been well re-
ceived by advertisers, with buyers ‘‘paying
network sports dollars for the inaugural
year,”” said Sams. Shapiro said Qintex is
projecting a 6 to 7 rating with cost-per-
million set at $5.50.

Additional revenue will come from sell-
ing billboards situated on the set and a
licensing agreement set up with Entertain-
ments/Trademark Consultants Inc (ETC).
ETC has signed 10 merchandising agree-
ments for the production and selling of vid-
eo games, action figures and pajamas,
among others. Merchandisers include Mil-
ton Bradley Co., Mayfair Industries and
Nintendo licensee Konami Inc.

The show, described as roller derby for
the 1980°s with an MTV element, features
a figure-eight skating track designed with a
number of pitfalls. The hazards on the Su-
per Concourse, as the track is called, in-
clude a 40-foot-long, 14-foot-high so-called
“*Wall of Death,”” a 12-foot-long, three-
foot-high ski jump and an alligator pit
which will contain gators anywhere from
six to 12 feet in length.

In order to house the track, Qintex is
using a former NASA hangar located in San
Pedro, Calif. The hangar, which measures
41,000 square feet, was most recently used
by ABC Circle Filnis for some of the shoot-
ing of War and Remembrance.

In an effort to attract younger viewers,
the show will feature a live band perform-
ing in the center of the track during half-
time. Rock personalities Ozzy Osbourne,
Lita Ford and Henry Lee Summer are
among the musicians slated to perform dur-
ing the show’s first season, said Sams.

In addition to the halftime musical
groups, Qintex is negotiating to bring in
musical talent to sing the national anthem at
the start of each show. Sams said one musi-
cal guest he is secking is soul singer James
Brown, who is currently serving a six-year
term in the South Carolina correctional sys-
tem. Sams said if the South Carolina offi-
cials will allow Brown to perform, Roller-
games will donate $25,000 to the
correctional system's charity of choice.—sc

Sohmer to head
Nelson Television

Nelson Entertainment Group, already in-
volved in the distribution of outside pro-
graming for the international market, has
formed an in-house television production
division that will be headed by former NBC
executive vice president Steve Sohmer.
“‘We have long seen television produc-
tion us a natural extension of our restructur-
ing of NEG,” said Richard Northcot,
chairman and chief executive officer, Nel-
son Entertainment Group. “*The creation of
Nelson Television will provide us with ad-
ditional product for our international sales
and distribution operations while providing
NEG with a new opportunity to develop a
revenue base in the rapidly expanding
worldwide television industry,”” he said.
Formed in part to take advantage of the




Sohmer

growing international market for program-
ing. Nelson Television will produce series,
made-for’s and minis for network television
as well as co-produce and co-finance for-
eign productions.

**At a time when development fees and
production costs are outstripping domes-
tic,”” said Sohmer. ““our creative communi-

ATAS action

Lucille Ball, who died April 26, will be posthumously awarded the Governors Award of
the Academy of Television Arts & Sciences. The presentation will be made during the
telecast of the 41st annua! prime time Emmy Awards on Sept. 17. Previous recipients
of the award, given to an individual, company or organization for outstanding achieve-
ment, include William Paley, Walter Cronkite, Johnny Carson, Bill Hanna and Joe
Barbera, and Hallmark Cards Inc. for The Hallmark Hall of Fame.

In other ATAS news, the academy and the UCLA Film and Television Archive have
signed a five-year agreement, continuing their relationship to create co-ventures in the
preservation, presenlation and study of television and make available to the public, for
the first time, materials collected by the archive. As part of the agreement, the
academy will donate $150,00C over the next five years to the archive.

ty is looking to the emerging world markets
for co-production and after-market revenue.
Nelson Television is a new venture de-
signed to help the American community
catch the wave of the worldwide expansion
of the television industry. Through Nel-
son’s established distribution and tinancing
structures, and with our marketing exper-
tise, we can offer unique development and
co-production arrangements from the con-
ception of a television project to its foreign

syndication.”’

Sohmer, the division’s president and
chiet operating officer, said three projects
are already in the works: a mini-series, an
hour-long drama, and a sitcom. The divi-
sion has an order from NBC for a four- to
six-hour mini-series set during the 1960’s.
Sohmer said that following the July 4 holi-
day the company will begin marketing the
drama and the sitcom. Sohmer described
the drama as a present-day mititary police

SyndicationaMarketplace

Crazy About The Movies: Rock Hudson: Tall, Dark &
Handsome, 10th edition of Cinemax film series, debuts July 16,
with additional play dates July 19, 22, 25, 27 and 30.
Documentary includes film clips and interviews with Tony
Randall, Susan Saint James, Hugh O'Brian and Elaine Stritch.
Executive producer is Ellen M. Krass; producer/director/editor,
Susan F. Walker, and writer, Jeff Tambornine.

o

My Secret Identity. MCA's nationally syndicated, half-hour
weekly series, has been renewed for second season. Production
is scheduled to resume in mid-July for fall 1989. Show

debuted in October 1988, and is produced by Sunrise Films
Limited in association with Scholastic Productions Ltd. and

CTV Television Network Lid. with participation of Telefilm
Canada.

()

Worldvision Enterprises will launch A Question of Scruples,
daily, half-hour syndicated tatk show, for fall 1990. Produced by
Sunbow Productions, show is inspired by Milton Bradley
board game, and will examine marital, political, business and
moral dilemmas faced by average person on daily basis. The
program's two hosts will interact with live studic audience, and
show will feature on-street interviews and celebrity drop-ins.

m]
Orbis Communications has announced it will launch new
version of Joker's Wild game show in first run syndication for
1990-91 season. Kline & Friends o produce, in association
with Jack Barry Productions.

D
Peppermint Place, children's show produced by wFaa-Tv
Dallas and A.H. Belo group of stations, has now cleared 72
stations covering 52% of country. Show is being cleared by
Electra Pictures, Dallas. Recent additions include wCBs-Tv New
York, wTvd-Tv Miami, wxia(Tv} Atlanta, wosu(mv) New Orleans
and wiSH(TV) Indianapolis.

()
Trial By Jury, new daily half-hour first-run series hosted by
Raymond Burr, has been cleared in 100 markets, including all of
top 10 markets. Barter strip {distribuled by Viacom) has been
sold to NBC O&0's in New York (wnec-Tv), Chicago (wmaQ-Tv),
Washington (wrc-7v) and Cleveland {wkyc-1v). It has also
cieared with Cox, Meredith, Fox, Chris-Craft, Hearst, LIN, Viacom
and Bonneville station groups.

Synditel, feature of Television Critics Association's 1989
summer tour, will preview 14 shows and more than 30 stars and
production executives of next fail's lineup of first-run
syndicated television programing July 28 at Los Angeles's
Century Plaza Hotel. This is Synditel’s fourth year on TCA's
summer calendar. Eleven major distributors will e on hand for
all-day session with television writers from throughout United
States and Canada.

Synditel participants include: DLT Entertainment (Talkabout
and Mystery Wheel of Adventure). Genesis Entertainment (The
Byron Allen Show). Group W Productions (Teenage Mutant
Ninja Turtles), LBS Communications (Police Academy), MCA TV
(new series Lassie). Orion (Crime Watch Tonight): Paramount
Domestic Television {(Hard Copy); Twentieth Century Fox
Television (A Current Affair), Viacom (The Super Mario Bros.
Super Show). Warner Bros. Television Distribution (College Mad
House and 3rd Degree), and Worldvision Enterprises (Better
Your Home with Better Homes and Gardens and After Hours).

o

Buena Vista Television has cleared 90% of U.S. TV market

and all of 30 top ADI's for upcoming Walt Disney World 4th of
July Spectacular Two-hour prime time karter offering will be
broadcast live {8-10 p.m. ET) from Walt Disney World in Orlando,
Fia. First annual event in 1988 had original 94% clearance rate
with a 7.2 national rating, and beat ABC's 6.4 rating and 99%
clearance with its Starspangled Celebration, according to
Disney spokeswoman. Tribune Broadcasting System is renewing
show for all six of its O&0 stations (covering top three

markets), and six Fox-owned stations have run tally to 120
stations in fold.

This year's July 4th celebration will premiere nationally
televised tours of two newly opened Walt Disney World
attractions—Pleasure Island, nighttime entertainment district.
and Typhoon Lagoon, state-of-art water theme park.

n}

DLT Entertainment Ltd.'s The M ysterry Wheel of Adventure
movie package has been cleared in all of top 30 markets and has
reached 70% clearance level in U.S., company announced.
Feature package, premiering this fall, includes six movies based
on Leslie Charteris’s novels featuring The Sairt and

adaptations of Dick Francis's mystery novels, inCluding “Blood
Sport,” “Twice Shy"” and “In the Frame." Another pre-sold
international feature will be announced shortly.
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story, and the sitcom as a 9 p.m. comedy
for adults. Sohmer said he is marketing
both as mid-season replacements for next
season.

Sohmer. who is also president of Steve
Sohmer Inc.. already has one series slated
for the networks under the SSI label. Man-
cuso, FBI, starring Robert Loggia. will de-
but on NBC in the fall on Friday at 10-11
p.m. Future projects produced by SSI will
be developed through Nelson Television.O

Sweeps provide
few keys to
syndication
schedules

Syndicated sweeps numbers show
no big winners or losers

While many stations were hoping the per-
tormance of some key syndication shows in
the May sweeps would be decisive in terms
of setting next fall’s new schedules, tor the
most part the results in May were inconclu-
sive, with no big winners or losers.

“[ think that a lot ol stations that were
waiting for the May books to tell them what
to do don’t have any more idea now than
they did after the February books,”” said

On board

In an effort to belter represent the
marketplace, the NATPE board, be-
ginning in 1990, will include station
managers for the first time, according
lo new NATPE Chairman Lon Lee.
While adding additional station man-
agers over the next three years, the
overall number of board members will
be reduced from the currenl 22 mem-
bers to 17 in 1992,

Matt Shapiro, vice president, director of
programing, MMT Sales Inc.

Shapiro noted slight gains by two access
shows that have been struggling to remain
competitive, Inside Edition and Famaly
Feud. He also noted that Jeopardy! im-
proved slightly and that Whee! of Fortune
was basically flat. “‘But when a program
moves only a slight bit one way or the other
it’s difficult to make a scheduling decision”
based on that movement, he said.

Dick Kurlander, vice president, director
of programing, Petry Television, reported
that USA Today was down one share point
from February, with an average rating in
prime access ol 8/15. A Current Affair also
had an 8/15 n access time periods, but was
up three share points in key women demo-
graphics and looking *‘very strong,” said
Kurlander.

Inside Edition was up lwo share points in
access from February to May with an 8/16.
Entertatnment Tonght was basically flat
from February 1o May, but up significantly
year to year through May 1989, with a
9/16. **But the key point is that the range in
performance tfrom show to show in access
is very small,” said Kurlander.

Wheel of Fortune repeated once again as
the number one program in syndication
with a 15/33 rating. which was flat com-
pared to February. But year-to-year, the
program has fallen off’ two share points,
and key female demographics were down
15% compared to February. Jeopardy!.
meanwhile, continues o grow. The show
was up a share point in May 10 a 15/29 in
access.

In the talk show arena, Oprah Winfrey
and Donahue were both down one share
point from February to May, while Geraldo
was down two share points. Regis and
Katiie Lee gained a share, with a #/18.
“*It’s nice to see room for a noncontrover-
sial program to succeed.”’ Kurlander said of
the last.

In the children’s category, Buena Vis-
ta’s Duck Tales remains the dominant
show, with an 11/42 among children 2-11
in May. Double Dare, the children’s game
show, continues to struggle. In May Dou-
ble Dare recorded a 4/24 among kids 2-11,
falling six share points over the past
year. o

Nightly News grabbed an 8.5/19.

Week 40 nets 27.7 million; CBS wins news

For the prime time week ended June 25, the big three averaged a
combined 30.6 rating, down 0.4 rating points from the previous
week. Their combined share of the viewing audience was a 59.7,
up slightly from week 39's 59.2. Out of 79 programs broadcast
during the week, 68 of them were repeats, including nine for Fox.

NBC won the week with a 12 3 rating and a 24 share. CBS
finished second with a 9.3/18.1, while ABC scored a 9.0/17.6. In
the evening news race, the CBS Evening News pulled in a
9.2/20. ABC's World News Tonight had a 9.0/20 and the NBC

CBS ranked second wur tne week in prime time households,
and with viewers aged twe-plus. But in the two categories of
women and men, 18-49, ABC placed second. NBC had an 8.0
rating with women 18-49, while ABC had a 5.8 and CBS had a
5.4. For men, NBC's winning rating was a 5.8. ABC’s second-
place number was a 5.0, while CBS's average was a 4.3.

ABC's Roseanne was the top-ranked program for the week with
an 18.2/32, the only program for that network to rank in the top 10
{see chart). CBS's top show for the week, Murder, She Wrote,

ranked 10th with a 14.9/29. NBC grabbed the other eight slots.

Nielsen Net Nielsen Net Nielsen Net
1 18.2/32 A Roseanne 38 10.4118 A ABC Monday Movie 75. 407 F Garry Shandling's Show
2 17533 N Cheers 39. 10.4/19 C Doctor, Doctor 76 387 F Tracey Ulliman Show
3. 17.3/32 N Dear John 40 10.1/21 A Just the Ten of Us 77. 36/8 F Reporers
4. 16.234 N Cosby Show 41 10020 C CBS Friday Movie 78. 326 F Ouet
& 16.1/36 N Golden Girls 42 10.0/19 N Miami Vice 79. 235 F Beyond Tomorrow
0. 15,831 N Ditteren worid 43. 9.4/17 A ABC Sunday Movie
7 15527 N NBC Sunday Movie 44. 9.4118 A thirtysomething r pr
8. 15129 N LA Law 45 92/17 A China Beach Syndication *
) 15.0/32 N Empty Nest 46. 91722 N 227
10 14929 C Murder, She Wrote 47 90117 C Kate and Allie Scorecard
" 14.6/27 A ‘wonder Years 48 8916 C Heariand .
12 14325 C CBS Sunday Movie 49 8917 C Songwiters Hall of Fame {Week ending June 18)
13. 142127 N Maliock 50. 8818 F  America’s Most wanted
14, 14127 A Who's the Boss? 51, 8716 C wiseguy Rtg.  Show R
15 14.0/24 N NBC Menday Movie 52 8.718 N NBC Friday Movie 1. 12.8 Wheel of Fortune, syn 228 98
i 8 13931 C 60 Minutes 53, 8.015 F Married. With Children 2. 11.3 Jeopardy! 208 97
i; 1(3::1'.34 A Coach 54 8.0/15 N Day by Day 3 9.1 Cosby Show 197 97
18. 13.4/24 N Night Court 55. 7.8M14 A Hooperman H i
19. 13./23 N In the Heat of the Night 56. 7.4/%6 C  west 57h g' g'g gpr:: mmiy g;;ec.a g?g gg
20 13.0/25 N Unsolved Mysleries 57 7.4/15 N Family Ties ) : er b/ Ble
21 $2.8/27 N Hunter 58 7.317 N Highway 1o Heaven 6. 7.8 Star Trek 232 97
22 12621 C Designing women 59. 7.4/13 A Roben Gullaume Show 7. 6.8 Universal Pic. Debut Net. 136 95
23, 12.6/22 C Newhan 60 69112 C CBS Tuesday Movie 8. 6.5 Current Affair 147 91
24 12.6/24 N Midnight Caller 61 6814 C 48 Hours 9. 6.5 Entertainment Tonight 168 94
25 12.4/22 N My Two Dads 62 6312 A ABC Thursday Baseball 10. 6.5 Exploring Psychic Powers 114 N
26 12.2/24 A Growing Pains 63 6.1/12 C Hard Time on Planet Earth :
57 1 11. 6.4 All American Thealre 122 81
12.1/23 A Head of the Class 64. 58/14 A Mission: Impossible 12. 6.3 Donahue 228 ag
28 11.821 C Jake and the Falman 65 5.6/13 N Magical World of Disney i . T
29 10821 ¢ Murphy Brown 66 55/12 A incredible Sunday 13. 5.8 People's Court 188 93
30 11.6/21 N Hogan Family 67 5513 C Beauty and the Beast 14. 5.3 Geraldo 200 9
31 11.4/22 N ALF 68. 55/13 C Paradise 15. 4.9 Friday the 13th 213 95
32 11.326 N Amen 69 54/10 C CBS Summer Playhouse
a3 112/25 A Full House 70. 64112 C  Tour of Duty The following programs are inciuded. but not ranked:
gg 18.9/21 A MacGyver 71. 52112 F 21 Jump Sireet 6.4 Wrestling Network 145 91
.9/22 A 20120 72 6012 F Cops 8.9 World W T Fed 2 97
3 10723 A M1 Belvedere 73 4910 A Have Fath ) WilE] WG (FEEk 44
37. 10.5/25 A Perfect Strangers 74 4.7/10 A ABC Saturday Movie © 1989 Nielsen Media Research ° Nielsen weekly pockelpiece
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BPME/BDA targets creativity from Detroit

Record number of promotion,
marketing, design executives
attend annual seminar

Total attendance at this year’s Broadcast
Promotion and Marketing Executives/
Broadcast Design Association Seminar,
held in Detroit June 21-24, reached an all-
time high of nearly 2,500, compared 10 last
year's 2,401, according to Lance Webster,
BPME’s departing executive director. Paid
registrations totaled more than 2,000 (Jast
year's L.A. number was 1,883). This
year's seminar theme was ‘‘Targeting Cre-
ativity in Broadcast Promotion and De-
sign”” (BROADCASTING, June 19).

Officers and directors for BPME’s 1989-
1990 term were announced June 26. Linda
Nix of wDSU-TV New Orleans will serve as
president, with Bert Gould, director, pro-
motion, WCBS(AM), as president-elect. (The
ranking radio member of BPME, Gould
plans to increase that medium’s visibility at
future BPME conventions.) Interep’s Erica
Farber-Viola was elected vice president/
treasurer, and Nancy Smith of Canada’s
Global Teievision Network was elected sec-
retary. Newly elected board members in-
ciude Bob Klein of Klein & and Lloyd
Trufelman of the Cabletelevision Advertis-
ing Bureau.

Webster resigned his post, effective June
30, after 12 years of BPME service and a
two-year stint as the BPME’s first executive
director. He is currently talking to the board
about staying on as a consultant until a
replacement has been found; someone is
expected to be hired by September. R.A.
Stone & Associates has been hired to search
for qualified candidates.

**I want to move on to some new chal-
lenges,”” Webster told BROADCASTING,
‘*after accomplishing the objectives I set
out to with BPME: creating a centralized
professional staff, with the capability of
providing excellent and growing services to
BPME members.’” Webster intends to en-
gage in public relations consulting on a
variety of free-lance projects, write a book
on promotion and ‘‘evaluate future pro-
jects.”’

The BPME seminar’s closing event, June
24, was the 28th annual International Gold
Medallion Awards Ceremony, hosted by
Robin Leach and Nancy Glass. This year,
the organization received more than 3,650
entries in 74 categories for campaigns or
presentations using video, audio and print.
From these entries, a panel selected 296
finalists and judges chose the 115 Gold
Medallion winners.

The BDA awarded Gold, Silver and
Bronze Awards of Excellence to 361 recipi-
ents June 22. The BDA International De-
sign Competition honors outstanding On-
Air Design, Design Direction, Scenic, Print

Presidents Ralph Famiglietta (BDA) and
Alan Batten (BPME)

and Multi-Media Design.
The 1990 BPME/BDA convention will
be held next June in Las Vegas.

Ad agency representatives urge
stations to let public get to know them
through ‘brand marketing’ of station

Executives from national advertising agen-
cies with entertainment broadcast divisions
discussed and offered examples of various
methods of broadcast promotion during a
BPME panel entitled ‘‘Madison Avenue
Goes Motown.”

According to panel chairman Lloyd Tru-
felman, director of communications, Cable-
television Advertising Bureau, the use of
advertising agencies by broadcasters is a
relatively new phenomenon, as promotion
has traditionally been an in-house activity.
Consumers buy brands, Trufelman said,
and broadcasters are just now beginning to
pay attention to brand marketing. He cited
the major broadcast networks’ tie-ins with
K mart (CBS) and Sears (NBC) as evidence
of this activity.

Marcy Brogan, president, Brogan Cobot
Adbvertising, discussed the media advertis-
ing work she is doing with radio stations in
the Detroit area. Most stations spend their
money on transit, outdoor and television
buys, she said.

Television advertising is important for

.radio, according to Brogan, for when a

media buyer sees a well-crafted, well-
placed ad on TV, it helps provide a clear
vision of that station and indicates the sta-
tion’s aggressive stance. Three major types
of ads used by radio for TV spots are per-
sonality advertising, ads that help personify
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the listener and those that use an identifying
character.

Brogan also provided examples of her
work with WILB-FM Detroit’s number one
FM station, as a case study for ad strate-
gies. “‘Sometimes the ultimate creativity is
consistency,’” said Brogan. pointing to one
WILB-FM spot that ran successfully for three
years, due to focus group research that
demonstrated its continued effectiveness.

Daie Pon, of Dale Pon Advertising, spe-
cializes in broadcast promotion, and among
his past credits is the *‘l Want My MTV™
campaign. Pon, who explained that he deals
primarily with ‘‘underdogs and entrepre-
neurs,”” said that broadcast promotion is
about meaning and messages, not about
ratings points. *‘l think positioning is a
crock,”’ Pon said. ‘‘[Advertising] is about
finding out what you're about.”

What's important, said Pon, is that at the
end of a campaign people know what
you're trying to put across. “‘The only way
to survive is if the ideas are good enough to
build business for you.”” Pon said.

The shelf life of broadcast promotion ads
is of such short duration that most agencies
don’t like to work on entertainment ac-
counts, according to Aubrey Balkind of
Frankfurt, Gibs & Balkind. Despite this. he
said, ideas should come from outside of the
industry for maximum effectiveness.

It is important to be relevant, said Bal-
kind, and combine an ad’s different quali-
ties with its message. Attention must also
be paid to the consumer’s point of view, to
determine why he or she should give time
to the particular project being promoted,
Balkind said, adding: **Spend time, energy
and money on creativity.””

Panelists discuss ethical standards
needed for promotional campaigns

One of the more controversial panels at this
year’'s BPME seminar was entitled °'l
Know It's Creative, But Is It Ethical?,"” an
examination of the line between what’s
right and wrong in promotional campaigns.

Panel chair Douglas Friedman. vice pres-
ident, advertising and promotion. Televen-
tures, led off with a discussion of **The Ten
Commandments of Ethics in Advertising.”’

Before anything can be done. Friedman
said, the industry must admit there is a
problem, define a standard all broadcast
promotion people can follow and then fol-
low that standard. He cited the first five of
his commandments—Thou shalt not lie,
plagiarize, mislead, corrupt, abuse kids—
and said that he was going to propose that a
set of ethical standards be written into the
BPME bylaws, a suggestion all panelists
encouraged.

Bob Swanson, assistant director of cre-




ative services, KABC-Tv Hollywood, talked
about a controversial mini-documentary the
station did on Nielsen families in Los An-
geles. The station’s competitors thought
they were being overly aggressive, Swan-
son said, and as a result of the outcry,
Nielsen refused to publish the show’s num-
bers in their book (it began with a 12.4/30
and ended with a 16.2/39). An ensuing
court case found nothing unethical had tran-
spired.

“'We have a wonderful opportunity to
make things better,”’ said Buz Buzogany,
program promotion consultant, who dis-
cussed the changing ethical climate in the
culture. It is necessary to have rules as a
standard by which to judge behavior, he
said. If those rules cannot be enforced in a
pure sense, it may be possible to influence
those coming into the broadcast industry,
**and maybe that’s how we can change the
curve,”” Buzogany said.

Joan Considine. assistant director, mar-
keting, WBNS-Tv Columbus, Ohio, brought
examples of “‘unethical’’ ads that engen-
dered a lively discussion among those at-
tending the session.

Chuck Blore. of Chuck Blore and Don
Richmond Inc., said a professional is ethi-
cal only when his own work is sacred.
“Your first duty is to yourself.” he said.
“Personal ethics are a consequence of
pride.””

Those involved in broadcast promotion
have to promote programs turned out in
such mass quantity that often the word
**great”” is used for things that aren’t neces-
sarily great. Blore said. He provided exam-
ples of original spots that had been ripped
off to illustrate the importance of maintain-
ing one’s professional integrity. *‘In eth-
ics,” he said, *‘always do as others do. In
creativity, never.' —RG

TVRO interests
renew charges
of price
discrimination
by distributors

NRTC says satellite carriers
charge it more than cable
operators for program services

The National Rural Telecommunications
Cooperative last week continued its cam-
paign against what it believes is discrimina-
tory pricing by cable programers, charging
that satellite carriers of distant signals in
particular require NRTC 1o pay up to 800%
more than cable operators pay for the same
programing.

Combined with similar NRTC testimony
before the Senate six days earlier (BROAD-
CASTING. June 26). the latest salvo rekin-
dles battles thought by some to have been
settled a year ago in the form of congressio-
nally arbitrated contracts between NRTC
and, on the other side. programers and dis-
tributors including HBO, Nickelodeon and
Netlink.

Addressing a Washington press confer-

ence last Tuesday morning (June 27),
NRTC Chief Executive Officer Bob Phil-
lips provided a summary of comments he
said would be filed at the FCC June 30, the
deadline for responses to the commission’s
inquiry into the development of the home
dish market. NRTC would document, he
said, that it pays wholesale rates 600%,
800% and 500% higher than cable operators
to, respectively. Eastern Microwave (dis-
tributor of WWOR-TV New York and wSBK-
TV Boston), Southern Satellite Systems
(uplinker of wTBS(TV) Atlanta) and Netlink
(Tele-Communications Inc.-controlled dis-
tributor of cable programing to the home
dish market).

NRTC *‘is asking Congress to look into
not allowing the same parties to control the
conduit and the content of programing,’ he
said. Satellite carriers’ claims that the high-
er rates are “‘somehow based on higher
costs involved in providing service to the
home satellite dish marketplace™ are undo-
cumentable, he said.

In response, the National Cable Televi-
sion Association characterized NRTC's
charges as “*primarily an effort on the part
of NRTC to try to use the regulatory and
legislative processes to get a better profit
margin,” said an NCTA spokesman. And
on the Hill, an aide to Congressman Billy
Tauzin (D-La.) said, **The fact that cable is
still giving [NRTC] a hard time is very
troubling. We had hoped the genie of com-
petition was out of the bottle.”

Eastern Microwave’s national marketing
director, Gil Korta, insisted that cable and
TVRO overhead and pricing cannot be rea-

sonably compared. *We feel we are justi-
fied’’ in charging higher rates to the home
dish market, because of economies of scale.
The launch of wWSBK in 1988, for example,
he said, *‘was primarily for TVRO,”” com-
ing at a time when most cable system chan-
nel capacities were filled. Consequently, he
argued, the smaller TVRO market has had
to underwrite overhead including satellite
capacity and uplinking costs without the
benefit of cable operator support.

Additionally, said Korta, ‘‘the Kasten-
meier bill [the Satellite Home Viewer Act
of 1988] did not ask for an FCC inquiry into
discrimination between cable and TVRO. It
asked for an inquiry into discrimination
within TVRO. We are not discriminating
within TVRO," he said, adding that EM
does not have a contract with NRTC.

*“The law,”” Phillips told BROADCAST-
ING, ‘‘does not say ‘discrimination within
the home dish market." It says, *discrimina-
tion against the home dish market.”  Re-
butting Korta’s claim that cable is not part
of the FCC inquiry, Phillips argued that the
original hearings that led to the Kasten-
meier bill ““focused on the difference be-
tween cable and rural home dish market
prices.”’

The reported plans of cable multiple sys-
tem operators, including TCI, to launch a
Ku-band superstation service via GE Amer-
icom satellite Satcom K-1 (BROADCASTING,
June 19) are indicative of that industry’s
ability to control distribution to TVRO or to
**stifle the growth’” of the home dish mar-
ket by warehousing that satellite capacity.
As for economies of scale, Phillips said that
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if Eastern Microwave or Netlink supersta-
tions with limited cable distribution ‘‘can’t
make it, don’t put that off on the back of
home dish consumers.’’ Even where distant
signals are supported via wide cable distri-
bution, he said, the same price variations
exist. —PDL

Jones hybrid system
launches in Georgia

Some 7,000 Augusta customers get
their cable signals cver CAN—mix
of FM, AM fiber and coaxial cable

Jones Intercable has activated a portion of a
hybrid fiber/coaxial cable system in Augus-
ta, Ga., in which 7,000 customers began
receiving their cable signals over a combi-
nation of FM and AM fiber, as well as
coaxial cable (**Cablecastings.”” June 26).

Jones’s fiber svstem. dubbed Cable Area
Network (CAN). will greatly reduce the
number of amplifiers needed to transmit
cable television signals, and will also pro-
vide a backup should service be interrupted
to parts of the system.

When the project is completed in the first
quarter of next year, Jones will have in-
stalled 17 AM and six FM fiber lasers and
corresponding optical receivers across
1.200 fiber miles (179 actual fiber path
miles). The cost, estimated Bob Luff,
group vice president. technology, is rough-
ly $300 per subscriber. Jones’s Augusia
system serves 359,000 subscribers and
passes 84.000 homes. giving it a price tag
of upwards of $18 million. The cost. said
Jones, is comparable to traditional, coaxial-
only designs.

In Jones’s CAN architecture, the signal is
transmitted via FM fiber to a node, providing
a better signal than delivered by the existing
microwitve system. (Some 60% of the Au-
gusta systent is served by microwave.} From
there, the signal is converted to AM fiber and
sent along an AM fiber path, parallel to an
existing coaxial cable drop, further into the
neighborhoods. From there. the signal inter-
sects the final coaxial line into the subscrib-

er’s home. The parallel nature of the architec-
ture allows for the redundancy that provides
Jones its signal backup. Also, it allows Jones
to shrink a service outage area when it oc-
curs, reducing the number of homes without
cable due to power failures. If problems de-
velop on the primary fiber distribution path.
an A/B switch automaticaliy shifts the signal
to the coaxial backup. Augusta is Jocated in a
high lightning area, making power outages
more likely. Along with the fiber. Jones is
rebuilding the existing coaxial cable lines in
Augusta.

"By incorporating FM links inio the
CAN design in Augusta, we're able to
achieve a more dynamic and strategic appli-
cation of AM technology to maximize per-
formance economically for subscribers on
the outer edges of our service area,’’ said
Luff. The utilization of fiber reduces the

ESPN chooses

it signs deal for transponders
on Galaxys V and IR for '91 and '93

ESPN last week purchased four C-band
transponders on two future Hughes Com-
munications satellites Galaxy V and Galaxy
IR, scheduled to be launched in 1991 and
1993, respectively. ESPN senior vice presi-
dent, affiliate sales and marketing, Roger
Williams, described the contract as a
“‘loaded package’ that includes the tran-
sponders, in-orbit protection and launch
protection. “‘Those things add up,” he
said, declining to confirm or deny reports
that the transponders were selling for $8
million to $10 million each.

ESPN's primary teed, now on “‘the sec-
ond most preemptible transponder’” on
Hughes’s Galaxy I, said Williams, will be-
come nonpreemptible on Galaxy V in Feb-
ruary 1992, more than a year earlier than
Galaxy I's replacement is launched. ‘*We
did not have the luxury of waiting’ for IR
with the near certainty that a preemption
could occur, he said. The other transpon-
ders will carry an alternate feed, a West
Coast morning feed, and, beginning in
1990, market-specific feeds of Major

to increase cable penetration.

packages to the caller.

Movietime, SCCMC dial up movies. Movietime and the Southern California Cable
Marketing Council are teaming together in a joint telephone marketing test designed

The centerpiece is an interactive telephone number, either 213- or 714-777-FILM,
that anyone can call to hear a list of movies playing in their area, as well as addresses
of theaters and show times. Callers are told during the recording that if they punch in
their ZIP code, they will hear the name ahd phone number of the local cable operator
who can provide them more movie offerings, including Movietime. Callers can then
phone the system to talk to a sales rep who will olfer both basic and pay programing

The test, which began June 23 and will run through Sept. 23, will include Movietime
advertising on 200 AMC and Mann theater screens in Southern California that says:
“See previews of the summer's hottest movies 24 hours a day on Movietime Cable
Network™ and “To get Movietime and cable television plus |ocal theater listings and i
showtimes, call 777-FILM." Movietime will carry the local cable system's 10go on the
slides in areas where Movietime is carried.

Movietime is also advertising in Movies USA, the service’'s magazine, and Movie-
line, both of which appear in Los Angeles area theaters.

Mecre than 70 cable systems owned by 30 operators are participating, including
Continental, Century, Cablevision, United, Comcast, Colony, Paragon, Times Mirror,
Simmons, Falcon, Choice, ATC and Jones.
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number of amplifiers from a maximum of
42 to between five and 16, said Jones.
Jones sees many benefits from fiber and
from the particular set-up it is following in
Augusta, the largest of its three fiber re-
builds. In addition to improved pictures and
backup capability, the hybrid system allows
for the existing architecture to be retained,
cutting down on rebuild costs and time,
without rendering obsolete the existing
plant. Jones estimates the fiber system will
reduce the number of outages per year from
two or more to once every five years. The
combined system, Jones said, causes mini-
mum disruption of service during construc-
tion, with no more than a five-minute inter-
ruption when the coax-to-fiber switch is
made. And the inclusion of fiber puts the
capability in place for two-way transmis-
sion, data transmission and HDTV. —ms

future sky slot

League Baseball.

The sale further solidified Hughes’s posi-
tion as a dominant satellite operator in the
1990’s. HBO, Cinemax, CNN, Headline
News and TNT already have reservations
on Galaxy V and IR, thanks to a Turner
Broadcasting-HBO co-venture purchase last
winter of at least 10 future Galaxy tran-
sponders (BROADCASTING, Feb. 27). The
*‘number one question programers have to
face’ in terms of future operations, Wil-
liams said, ‘“‘is how to be on a satellite
picked up by 100% of the cable industry.”’
By virtue of carrying the current number
one premium channel and top four basic
channels, “*Galaxy V and IR will be the
premier cable birds of the 1990°s,”” he said.
But the decisions to buy Hughes and to add
capacity, said Williams, were influenced by
several factors, including timing of satellite
launches, possible C-band shortages in the
next decade. ESPN’s 1990-1993 MLB
schedule and the desire to maintain wide
distribution in the single-dish satellite mas-
ter antenna television (SMATV) market.

It is going to take three transponders to
do Major League Baseball,”” he said, reveal-
ing that ESPN had last month quietly sub-
leased a transponder on Galaxy III in prepara-
tion for MLB’s 1990 season. which, taking
regional feeds and cutaways into consider-
ation, could find ESPN transmitting up to
400 games. But in any case, on Tuesday and
Friday nights, he said, *‘our affiliates will
have to have the capability of seeing all
three”” feeds on Galaxy I. Galaxy III and
Satcom IIIR. In addition to the tangible need
to continue its West Coast feed of Nation’s
Business Today, the potential for expanded
but as yet unidentified ESPN services in a
potentially tight market explains the decision
to expand capacity from three 1o four tran-
sponders, he said, noting that the Galaxy deal
will carry into the year 2004. **That’s a long
time to look ahead.”

According to Williams, ESPN reaches
22.000 headends, including 12,000 cable
operators and 10,000 hotel, hospital, prison
and other SMATYV affiliates. A survey of
900 of the latter showed that 95% are sin-
gle-dish installations, almost all of them
now pointed at Galaxy L. —POL



Robbins emphasizes
cable’s customer
service issues

Cox Cable President James Robbins told a
Washington cable club audience that the
industry must improve customer service
and do a better job getting across to sub-
scribers and government bodies the positive
things cable operators do in their communi-
ties.

““We need to tell our story,” said Rob-
bins, which is “‘something we have not
done.”” At Cox, Robbins said. the company
has begun a three-pronged cffort o improve
customer service. ‘"Quality cusiomer ser-
vice is something the industry is beginning
to do,”" he said, but “‘it has a long way to
go."’

The company has begun an annual cus-
tomer service survey to identify and correct
problems, said Robbins. It also has devel-
oped customer service standards that are
being implemented and is conducting train-
ing programs for its personnel.

The standards cover such areas as signal
reception, phone and installation work and
repair service. Cox's goal is to answer the
telephone within tour rings 75% of the
time. It attempts to handle all new installa-
tions within three days of the initial request
and get to 80% of the service calls on the
day they are reported. Cox also has made
changes in its credit policy and cable instal-
lation policies toward subscribers. All that
effort. he said, improves the cable system

and “‘enhances the perception of Cox
through increased communily involve-
ment.”’

The effort costs money. and the millions
of dollars needed are coming off the bottom
line. Robbins said. But “"the investment in
the short run is the best long-term business
decision we can make,"’ he said.

Cable needs to provide ““top-notch™ cus-
tomer service and tell its story to local
groups and make sure those positive Stories
bubble up to Washington. said Robbins.
““The changes we need to make can't be
made overnight,”” he said, “‘but they are
underway. The commitment to customer
service 1s there’” at Cox and at other
MSO’s, he said.

On other issues, Robbins said CNBC **is
now where we think it should be’" after
making several format changes. After its
launch and Cox’s dropping of the Financial
News Newwork, it received complaints (roin
hundreds of subscribers. *‘We were trying

Osmond Media Center
sold

Ventura Entertainment Group Ltd. has
signed a letter of intent with OCG Inc.
to purchase Osmond Media Center in
Orem, Utah, for $6.6 million. Ventura
is headed by Harvey Bibicoff, chair-
man of the board, and Irwin Meyer,
president. Jimmy Osmond, president
of OCG, will join Ventura to head the
studio.

|

MLB lists benefits of new TV baseball contracts

Major League Baseball (MLB) has published a statement detailing benefits it said
would result from new television contracts with ESPN and CBS. Noting that recent
years have seen a decline of televised baseball ratings, MLB estimated that 187
| regular season games to be televised in 1990 (175 on ESPN and 12 on CBS) wilt draw I

321.9 million viewing households, a 45% increase over the 221.4 million viewing
households that watched 40 regular season games carried on ABC and NBC in 1988.

The average household audience per game would thus decline to 1.72 million from
5.54 million. Citing outside sources, MLB said ESPN is carried in 51.1 million cable
households and is available for purchase by 2.5 million homes with satellite dishes.

The three-page statement said that "contrary to popular belief,” the number of
games on free over-the-air lelevision has increased: 1,485 games in 1984; 1,536 in
1985; 1,578 in 1986; 1,597 in 1987, and 1,648 in 1988, with the same number of
games scheduled for 1989 as in 1988. MLB added that the occasions on which local
telecasts will have to be deleted in deference to network telecasts will be halved from
20 in 1988 to 10 under the new contracts.

Other advantages attributed to the new television contracts include the availability
of late-night games at least twice a week; Sunday night games, and, “perhaps best of
all, ESPN will for the first time switch from a regularly scheduled telecast to any other
game in progress...in order to cover a potential no-hitter, record-breaking event or
other matter of extreme interest (o viewers.

10 get service to the level we expected it o
be.”” said Robbins of Cox’s recommended
changes to the service.

On telcos, Robbins said the rhetorical
battle today is not being won by the cable
industry, but when the questions shift to
system architecture, economics and televi-
sion content. cable has made strides in get-
ting its point across in the telco-cable de-
bate. The phone companies are
“‘enormously powerful,”” he said. Cable
““has a tremendous amount of work to do,”’
he said. o tell its story.

On rate increases, Robbins said Cox's
basic rate increase average this year was
4.7% over last year. He was asked how
operators balance curbs on rate increases
with programing services that want more
money 10 produce betier programing. Rob-
bins said Cox takes “each service one at a
time.”" and through consumer research, de-
termines what subscribers want.

Robbins said there has been no slow-
down in the thirst for programing from con-
sumers. And cable needs to tell the world
which services have been created largely by
operator dollars. For instance. Cox’s in-
creased ownership in the Discovery Chan-
nel amounted to an additional $30 million
commitment, he said. —MS

Multivision
rolls back
rate increases
in Tennessee

Multivision, whose cable purchases and
substantial rate increases in Tennessee have
drawn fire from both inside and outside the
industry, has announced a capital upgrade
program and a rollback in rates to levels
that existed before it purchased those sys-
tems from Essex Communications.

The rate rollback commences Aug. 1—
$8.95 for 12 basic channels and $14.95 for
complete basic service. The company said,
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“Multivision had been criticized for raising
rates prior to completion of its capital up-
grade program and, because of the undue
focus on its rates in those systems, has
decided to reduce rates.”

Multivision plans to upgrade plant to pro-
vide better signals of the Memphis and
Nashville stations it carries, through either
microwave, cable or fiber delivery. It also
plans to poll subscribers on what additional
services they would like.

Multivision’s district general manager in
Tennessee, Billy Barksdale, sent letters to
the mayors of all Multivision towns last
week, outlining the company’s capital up-
grade plans and decision to roll back rates.
Barksdale said the company would begin
implementing system improvements based
on ‘‘extensive engineering’’ studies it has
conducted over the past year. Barksdale
said Multivision planned to keep the rate
reductions in effect until 1991. and give at
least three months advance notice to €lected
officials and one month notice to subscrib-
ers. The new services will be added by fall,
Barksdale wrote. Multivision also said it
will study the feasibility of line extension of
cable service in its franchises.

Multivision also let Senator Al Gore (-
Tenn.) know of its changes. Gore has been
sharply critical of Multivision. In a letter to
Gore’s aide. Roy Neel. John Motulsky, se-
nior vice president of Multivision, said the
upgrade covers all 29 systems, ‘'not just the
larger and more profitable systems that
might be attractive to a potential over-
builder.” There have been some rumblings
in the cable industry that overbuilding Mul-
tivision was an option to counter the politi-
cal heat the cable industry was drawing for
the company’s actions.

Gore said in a statement: “‘I'm pleased
that Multivision has seen the light to roll
back their rates. The massive increases we
saw immediately after the company pur-
chased the system,"” said Gore, ‘‘illustrated
how a cable company can exploit their mo-
nopoly.”" The rollback, he said, ‘‘doesn’t
remove the underlying problems created,
because in cable television, there's no com-
petition and no protection from massive rate
hikes.” O



SatellitealFootprints

Delayed entry for McDonnell Douglas. Despite a $70 million
tragedy for McDonnell Douglas and the government of India last
month, the commercial launch business was scheduled to con-
tinue apace last Friday night (June 30), as Arianespace was to
send the European Space Agency's direct broadcast satellite
Olympus 1 into orbit. It will be the 23rd bird launched in the past
two years by Ariane, virtually the only launcher of commercial
payloads since the Challenger shutlle disaster in 1986. Ariane
apparently intends to remain on top of the business, having
signed a $90 million contract June 16 with Swiss builder Con-
traves for 50 additional trips for its largest vehicle yet, the Ariane
4.

McDonnell Douglas was ready to become the first U.S. launch
provider to join the commercial payload market with the June 29
launch of India's Ford Aerospace-built Insat 1D. But late in the
week of June 12, a heavy hook on a crane in the Cape Canaveral
facilities of Astrotech brought assembly of Insat 1D to an abrupt
end when it fell, destroying what UPI described as "an essential
antenna.” A McDonnell Douglas spokeswoman said there was no
indication of operator error. That company's first commercial
launch is now scheduled for August when British Satellite Broad-
casling’s Hughes Aircraft-buiit BBS bird BSB is to be delivered
into geostationary orbit over the United Kingdom.

0

Encryption erudition. Initiating a process to set a universal
satellite video encryption standard "will only add to the public's
confusion and exacerbate the problems we have experienced
since 1986"—so said the Satellite Broadcasting and Communi-
cations Association in comments filed at the FCC late last month.
Cthers responding to the congressionally ordered FCC inquiry on
the need for a universal standard included programers HBO and
ESPN, the Motion Picture Association of America, cable program-
ing home dish distributor Netlink, superstation uplinker United
Video, the National Rural Telecommunications Cooperative and
General Instrument, manufacturer of the current de facto stan-
dard Videocipher Il encryption system. All of those parties ar-
gued that the same evidence and rationale that led the FCC to
conclude in 1987 that the public interest would not be served by
setting a standard still stand.

Although the SBCA conceded that it could not make “an
unequivocal endorsement of the status quo,” it also argued that
concerns over issues including signal theft “have been or are
being answered in the marketplace.” Setting a universal stan-
dard will hurt the growth of that “nascent” market, it said, mainly
because consumer awareness of a standard setting process "will
in all likelihood delay the purchase of a satellite system."

In its own 76 pages of comments, Gl argued that government
interference would not create lower prices or improve availability;
could prove premature in locking out technological advances,
including high-definition television; would make it harder for the
industry to respond, through electronic or hardware countermea-
sures, to signal theft, and would undermine consumer confi-
dence in the market.

m]

Other universes. Although Videocipher 1l remains the standard
encryption system for delivering the universe of U.S. cable pro-
gramers to cable operators and to home dish owners—and
although GI will soon relocate its vice president of international
programs, Ben Cappa, to Tokyo where he will oversee develop-
ment of an “enhanced” VC-Il for Japan Videocipher—VC-II's
universe is, well, not universal.

When Brightstar Communications provides closed Ccircuit
transmissions of Gaelic Exhibitions sports coverage from Ireland
to the U.S. every Sunday from July 2 through Sept. 17, it will use
Leitch encryption technology. And Scientific Atlanta announced
late last month that its B-MAC encryption technology had been
selected by British Telecom International for its pan-European
business TV service. Describing the BT| service as “the first
secured pan-European broadcast service ever offered,” SA also
said it is now marketing a new Series 625 mobile version of the B-

MAC encoder to “a whole new range of network operators,
broadcasters and business users.” That “downsized encoder.” it
said, is “a compact configuration for mobile uplinks such as
satellite newsgathering, ad hoc broadcasts and other remote
applications.” Indeed, the first 625 owner, British Aerospace, is
incorporating it into @ mobile uplink to serve sports backhaul and
newsgathering, as well as private business networks.
]

Home dish muscle. Less than two months after solidifying its
Turner Home Satellite office, Turner Cable Network Sales has
added The Disney Channel to its home dish package. With
Disney added "by the beginning of July,” the Turner menu in-
cludes CNN, Headline News, TNT, The Family Channel, The
Weather Channel, Cinemax and HBO.

[m]

Syndicator data Pony Express. Warner Brothers Domestic TV
Distribution, Mediatech (representing Tribune Entertainment and
KingWorld), Buena Vista Television and Group W Videcservices
have signed agreements with ProgramLink, creators of a national
data network dedicated to syndicated television. Calling itself
“The National Syndicator's Newswire,” New York-based Pro-
gramLink said it has begun installing high-speed teleprinters in
more than 200 TV station program and traffic departments.
Backed by Associated Press full-service and maintenance re-
sources, it aims to provide satellite-delivered timing sheets, for-
mats, schedules and other syndicated programing-related data
to about 400 stations.

ProgramLink now provides data on programs including Ger-
aldo (Tribune), Inside Edition and The Oprah Winfrey Show
(KingWorld), Love Connection (Lorimar/Warner), Live with Regis
and Kathie Lee (Buena Vista), Couch Potatoes, This Week on Pit
Road and PM-Evening Magazine (Group W) and Movie Great
Network (A\CAMA Films). Medialink, also owned by ProgramLink
parent Video Broadcasting Corp., carries data related to CBS
Newsnet, Group W Newsfeed and Entertainment Report, CNN,
INN and Conus Communications.

[m]

ABC-TV satellite presswire. Capital Cities/ABC Inc. will soon
begin to distribute press information about its activities via satel-
lite and FM subcarrier, taking a bit of business away from the
U.S. Postal Service and bringing it to Sunnyvale, Calif.-based
Indesys Inc. Calling the ENTERTAINet system "the most exten-
sive entertainment-specific news network of its kind,” Indesys
said that 18 locations, including The New York Daily News. The
Washington Post, United Press International and The Dallus
Times-Herald, have already participated in its Data Broadcast
Network pilot program.

ABC will transmit entertainment information material to EN-
TERTAINet recipients via a mainframe computer at Indesys,
satellite uplinks and radio stations. “As our business is increas-
ingly affected by new technologies,” said Richard Connelly,
ABC-TV public relations vice president, “"we have looked for
more efficient and expeditious means to distribute information
about our company. This new system will be of tremendous
value."

m]

Filling coverage gaps. Two broadcast TV stations became Co-
nus Satellite News Cooperative members, and one benefit will be
more complete coverage of NASA. With the additions of waFF(Tv)
Huntsville, Ala., and wpec(Tv) West Palm Beach, Fla., "we now
have member stations close to every major NASA installation,”
which will facilitate NASA coverage, from news of development in
Huntsville, lift-off in Florida, mission control in Houston and shut-
tle landings in New Mexico or California. Conus also added
another new member, KkMOv(Tv) St. Louis, which said it had re-
cently launched hourly news updates and expanded its regional
news coverage through new bureaus in lllinois and in St. Charles
County, Mo —PDL
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Stockalndex

Market
Ciosing  Closing Capitali-
Wed Wed Net  Percemt PIE  :ation

Jun 28 Jun 21 Change Change Ratio (000.000)

Eessssssssssss———— BROADCASTING

N (CCB) Capltal Citles!ABC.... 463 7/8 468 - 44y8 -0088 20 7.529
N (CBS) CBS . 209 3B 199 10 38 0521 18 4.938
A (CCU) Clear Channei. 12 1/4 15 58 - 338 -2160 20 47
A (HTG) Heritage Media 5 5 114 - w4 ~0476 -4 m
O (JCOR) Jacor Commun, 7 7 38 - 38 -0508 -8 69
O (LINB) LIN . 123 34 125 122 - 134 -0138 74 6.319
O (OBCCC) Olympia Broad.... 2 18 2 W2 - ¥ -1500 5
O (OSBN) Osborn Commun.... 14 13 12 112 0370 -12 71
O (OCOMA) Outlet Commun.. 28 34 27 12 1 1/4 0454 42 188
A (PR) Price Commun.......ceeu.e 6 58 9 - 238 -2638 -3 48
O (SAGB) Sage Broadcasting 3 34 3 34 0000 -5 14
O (SCRP) Scripps Howard ...... 72 72 34 - 34 -0103 42 743
O (SUNNC) SunGroup Inc 1 12 1 12 00.00 -2 3
O (TLMD) Telemundo .... 5 5 5 00.00 38
O (TVXGC) TvX Broadcast...... 318 2 78 1/4 08 69 23
O (UTVI) United Televislon...... 35 14 35 34 - 172 -0139 44 385

IR BROADCASTING WITH OTHER MAJOR INTERESTS I

N (BLC) AH. Belo......ceerennn 35 v2 35 38 1/8 0035 60 704
O (ASTVC)Amer. Comm. & TV. 1/32 1716 - 132 -5000 2
N (AFL) American Family...... 16 38 15 34 5/8 03% 12 1.327
O (ACCMA) Assoc. Commun. 37 34 2 2 12 0724 529
O (BMAC) BMA Corp. .. . 32 12 32 14 1/4 0077 16 315
N (CCN) Chris-Craft .. 41 40 1/8 78 0218 48 922
© (DUCO) Durham Corp.. 32 12 32 A /4 0077 19 274

N (GCl} Gannett Co...... 46 1/4 48 172 - 2144 -0463 20 7,448
O (GMXC) GMX Commun. 5 3/32 3132 0000 20 7.448
O (GACC)GreatAmer.Comm.. 11 18 11 12 - ¥8 -0326 -4 349
N (JP) Jefferson-Pliot.. . 37 35 2 0571 14 1.426
N (KRI) Knight-Ridder.. 50 78 49 3/4 118 o228 19 2,701
N (LEE) Lee Enterprises.. 32 12 32 12 0156 19 802
N (LC) Liberty..... 3 14 35 18 1/8 0035 12 305
N (MHP) McGraw-Hill 71 1/4 72 38 - 118 =015 19 3.457
A (MEGA) Media General 37 12 38 78 - 138 -0353 1O 965
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O (NNET) Nostalgia Network... 2 1 12 1/2 3333 -2 1"
N (OPC) Orion Plctures......... 22 38 21 78 12 02.28 41 388
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(QNTX) Qintex..............
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(WCh warer..............
(WONE) Westwood One.......
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(ATCMA) Amer. TV & Comm.

(CTEX) C-Tec Corp....
(CVC) Cablevision Sys.
(CNCAA) Centel Cable..
(CNT) Centel Corp.....ccccene
(CTY) Century Commun. .....
(CMCSA) Comcast................
(FAL) Falcon Cable Systems
(JOIN) Jones intercable.......
(MHP.Q) Maclean Hunter ‘X’
(RCI.A) Rogers Commun. ‘A’
(RC1.B) Rogers Commun. ‘B’
(TCAT) TCA Cable TV.........
(TCOMA) Tele-Commun.
{TL) Time INC.ciiccirecsnccriansae
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(MMM) 3M
{ARV) Arvin Industries..
{CCBL) C-Cor Electronics ...
{CHY) Chyron...
(COH) Cohu.
(EK) Eastman Kodak.....
{GRL) Gen. Instrument .
(GE) General Electri
(HRS) Harris Corp..
(MAI) M/A Com. Inc.
{IV) Mark IV indus. .
{MCDY) Microdyne.
(MCOM) Midwest Commun.
(MOT) Motorola.......
(OAK) Oak Industries.
{PPI) Pico Products
{SFA) Sci-Atlanta.
{SNE) Sony Corp.
({TEK) Tektronix....
(TVTK) Television Tech.
N (VAR) Varian Assoc.
O (WGNR) Wegener ...
N (WX) Westinghouse
N (2E) 2enith
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Law & Regulations

Hollings

Bill introduced to boost U.S.
electronics industry; another
in works to reallocate spectrum

Legislation was introduced in the Senate
and is expected to emerge in the House next
week that could help foster the development
of high-definition television in the U.S.
Senator Ernest Hollings. chairman of the
Senate Commerce Commitiee, introduced
S. 1191, which would earmark $30 million
for industry joint ventures in advanced elec-
tronics, including HDTV.

House Energy and Commerce Commit-
tee Chairman John Dingell (D-Mich.) plans
to offer a spectrum bill that reallocates 200
mhz ol spectrum from government use to
such commercial uses as high-definition
television.

Dingell’s spectrum bill is co-authored by
House Telecommunications Subcommittee
" Chairman Ed Markey (D-Mass.) and would
direct the Secretary of Commerce to recom-
mend which spectrum will be reassigned
within two years of enactment. It requires
the secretary to form an advisory group
representing affected industries and the
FCC.

The group will also make recommenda-
tions to Congress on how the current sys-
tem of allocating frequencies should be re-
formed. Their bill also would prohibit the
auctioning of the spectrum.

According to a summary of the proposed
measure, within six months of receiving the
secretary’s recommendations, the President
can either withdraw or modify the assign-
ments and *‘substitute alternative frequen-
cies if there is a compelling national Securi-
ty case.”

Within a year, the FCC would produce a

plan that embargoes the release of some of
the spectrum for 10 years and insures the
availability of frequencies for new technol-
ogies.

A ““Dear Colleague’’ letter circulated by
Dingell and Markey outlined their motiva-
tions for the proposal. “*Given the current
congested state of the spectrum, the ability
of the FCC to accommodate new technol-
ogies that are spectrum-dependent is se-
verely limited,”’ said the letter. The govern-
ment controls 40% of usable spectrum, they
pointed out, *yet is not subject to the same
discipline as commercial users. This mech-
anism will pressure the government to be-
come more efficient in its use ot the spee-
trum.”’

Other governments recognize the *‘link
between spectrum availability and interna-
tional competitiveness in new technol-
ogies.”” In Britain. for example. the gov-
ernment plans to respond to the needs of the
mobile communications market by making
radio spectrum available, the congressmen
stated.

Moreover, they argued, the lack of spec-
trum has affected the HDTV debate:
“Many of the proposed HDTV technol-
ogies would require more spectrum than the
6 mhz currently used by terrestrial broad-
casters. If more spectrum is needed for this
new technology. the FCC must displace
existing commercial users. Government
must be helping our industries to compete,
not impeding their growth by inefficient use
of resources.’’

The Hollings bill authorizes funds tor the
Department of Commerce’s Technology
Administration for fiscal 1990 to “‘help
speed the commercialization of new Ameri-
can technologies and to help restore the

Copyright clarification

Worldvision Enterprises Inc., a distributor of television programing, has now been told
by a second—and higher—court that the 1376 Copyright Act imposing a compulsory
license on cable television systems does not automatically entitle a distributor to
proceeds from those royalties. The contract between Barris Industries Inc. and
Waorldvision for the latter's exclusive distribution of Barris's Newlywed Game entitled it
to 30% of the revenue from sales made for television distribution. And television was
defined in @ manner that excluded cable television. Yet, although the parties never
negotliated rights to the statutory cable royalties, Worldvision assumed it was entitled
to 30% of them as a result of its licensing efforts. It cited the Copyright Act and, in
addition, an agreement it said it reached with a Barris official.

The U.S. District Court for the Central District of California rejected those arguments
in a summary judgment it granted Barris. And a three-judge panel of the U.S. Court of
Appeals for the Ninth Circuit earlier this month unanimously atfirmed that action. The
court held that under the terms of the contract between Barris and Worldvision,
California law governs interpretation. And the compensation clause of the contract,
the court said, “is unambiguous and therefore dispositive.” As the court reads the
contract, it entitles Worldvision to 30% of the gross receipts received “from over-the-
air television stations with whom Worldvision negotiated agreements and not to
amounts received as slalulory cable royalties.'
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and Dingell moving on HDTV

nation’s sagging leadership in industrial
technology.”

It would allocate $30 million tor the Na-
tional Institute of Stundards and Technol-
ogy (NIST) to assist industry-led consortia.
Those funds are part of an overall package
of $314.4 million for the Technology Ad-
ministration, nearly double the FY 1989
level. The bill would also authorize $15
million in loan guarantees for consortia and
$7.5 million for NIST’s in-house laboratory
program on advanced imaging electronics,
including HDTV.

“*HDTYV is a part of this issue that has
received the most attention. but the problem
and the stakes are much broader than sim-
ply a new form of TV,”” said Hollings in a
statement accompanying the bill. **Whoev-
er controls the HDTV market will be in a
position to control much of the world's
production of semiconductors and personal
computers, as well as related tields such as
medical imaging.”’

The senator’s bill would also prohibit
foreign companies from participating in
‘"taxpayer-assisted research consortia untii
foreign governments open up their projects
to Americans.”’ —KM

Appeals court upholds
minority preference
in ‘Winter Park’ case

The U.S. Court of Appeals for the second
time in the last month has revealed how
closely divided it is on the constitutionality
of the FCC's policies aimed at helping mi-
norities and women gain access to the ranks
ot broadcast ownership. It denied reheanng
by the full court of a request tor rehearing
in Winter Park Communications. in which
a three-judge panel. by a 2-i vote, affirmed
the commission’s policy ol granting minor-
ities preference in comparative hearing
cases. But four of the 10 judges would have
granted the request. Earlier, the full court
denied rehearing in a case in which another
panel, by another 2-1 vote. held the com-
mission’s distress sale policy to be uncon-
stitutional. Five of the judges would have
granted rehearing in that case (BROADCAST-
ING, June 19).

Metro Broadcasting Inc., one of two los-
ing applicants in Winter Park. had argued
that the decision was ‘‘totally inconsistent
with resolution of essentially the same con-
stitutional issue’’ involved in Shurberg
Broadcasting of Hartford Inc.—the consti-
tutional guarantee of equal protection. The
Shurberg case involved the commission
policy of permitting broadcasters in danger
of losing their licenses to sell their stations




at @ maximum of 75% of market value, but
only to minority group members.

Metro also argued that Winter Park
raised the question of whether yet another
panel’s decision in a minority-preference
case—West Michigan Broadcasting Co.—
“*was wrongly decided’” and should be
overturned.

The majority in Winter Park cited West
Michigan in affirming the commission deci-
sion to grant the application of Rainbow
Broadcasting Co., in part because 90% of
its ownership is Hispanic. Nor was that the
extent of Metro’s argument. It sought to
invoke the recent trend of Supreme Court
decisions involving the equal-protection is-
sue.

But Judge Stephen Williams, the dis-
senter in Winier Park, was alone among
the panel members voting for rehearing.
But he was joined by Judges Laurence H.
Silberman, Douglas H. Ginsburg, and Da-
vid Sentelle in voting for rehearing by the
full court. In Winter Park, Chief Judge
Patricia Wald wrote a statement support-
ing rehearing in which she was joined by
Judges Spottswood Robinson [, Abner
Mikva, Harry Edwards and Ruth B. Gins-
burg. The only judge not showing up on
either list was James L. Buckley.

The case may not yet be fully resolved.
Metro’s counsel, John Midlen, said a de-
cision has not yet been made on an appeal
to the Supreme Court but that the chances
tor an appeal range from ‘‘substantial to
great.”’

The third applicant in the contest for a
UHF permit in Orlando, Fla., Winter Park
Communications, also filed for rehearing
en banc. 1t had based its claim on the
ground it was planning to establish a facil-
ity in a community without a single televi-
sion station. All three members of the
panel affirmed the commission’s decision
to reject that argument. And no members
of the full court voted for rehearing. O

Pols out at
League of Cities;
sex discrimination
charged in suit

Cynthia Pols, a key player for municipal-
ities in the negotiations with the cable
industry that led to passage of the 1984
Cable Act, has left the National League of
Cities, where she had been legislative
counsel since 1979. The reasons for that
departure are not clear.

Pols told BROADCASTING she was fired
on June 7 in retaliation for a sex discrimi-
nation suit she has filed against the orga-
nization.

But NLC officials refused to comment
on the matter, even to confirm that Pols
had left.

Frank Shafroth, director of the NLC’s
office of federal relations, who was Pols’s
direct supervisor, said he would not ‘‘en-
gage in speculation” on whether Pols had
been fired or whether she had even left the
organization.

Elisabeth McClain, NLC’s manager of

chairman.

Violence referral

House Energy and Commerce Committee Chairman John Dingell (D-Mich.) has asked
that a TV violence bill (H.R. 1391) be referred to his committee for consideration.
Dingell made the request to House Speaker Thomas Foley (D-Wash.) following the
Judiciary Commitlee’s passage of the measure two weeks ago (BROADCASTING, June
26). Representative Tom Tauke (R-lowa) asked Dingell to file a referral request
because Tauke has a similar measure pending before Judiciary. Brooks has told the
House leadership he is opposed to Dingell's request, and some Hill insiders are
skeptical that Commerce will get a chance to consider the bill.

In a letter to Foley, Dingell says Commerce has jurisdiction over H.R. 1391 because
it "permits the television industry 1o develop a regulatory regime to alleviate the
negalive impact of television violence, a matter both within the jurisdiction of, and of
long-standing concern to, this committee.” The Dingell letier also argues that the
Communications Act of 1934 contains specific provisions affecting the antitrust laws.
“H.R. 1391 thus indirectly amends the Communications Act, and ought to be scruti-
nized by the committee of competent jurisdiction,” wrote the Commerce Committee

personnel services, said only that it is a
“*matter of litigation™ and the NLC *‘de-
fends its position.”” The attorney defend-
ing NLC against Pols’s suit, Allen Farber,
with Green, Stewart & Farber, also re-
fused to comment.

Pols filed a discrimination complaint
with the Equal Employment Opportunity
Commission on July 25, 1988, and on
May 10, 1989, filed a sex discrimination
lawsuit in federal district court against the
NLC, NLC Executive Director Alan
Beals, and Shafroth.

According to the suit, Pols received
“‘significantly lower compensation than
male employes with comparable experi-
ence and training and comparable posi-
tions.”” Moreover, the suit says, in 1987,
the league hired a man for a job compara-
ble to Pols’s and paid him more than Pols
*‘despite her eight years of prior experi-
ence.”’

The suit also describes the NLC’s *‘re-
taliation’’ against Pols. According to the
suit, she was disciplined in June 1988 for
taking six days of annual leave even
though Shafroth had approved the leave.
As a result of the incident, the suit says,
she was denied pay for six days and a
disciplinary memo was placed in her per-
sonnel file.

In September 1988, the suit alleges,
Beals and Shafroth ‘‘prohibited”” Pols
from attending the annual meeting of the
National Association of Telecommunica-
tions Officers and Advisors in Miami
Beach, at which she was scheduled to
speak. Beals took her place.

In March 1989, the suit says, Pols was
relieved of a large portion of her responsi-
bilities at NLC. Also in March, it says,
Shafroth warned Pols that she was *‘in-
subordinate and disrespectful’’ and that,
if she did not change, she might be dis-
charged.

Following the NLC's March meeting in
Washington, NLC officials told BROAD-.
CASTING that Pols was no longer working.

on any cable issues, but was assigned oth-.

er important duties.

Pols is seeking payment from NLC,
Beals and Shafroth for ‘‘compensatory
and punitive damages, including but not
limited to damages for the embarrass-
ment, humiliation and indignity the plain-
iff suffered.”” —KM
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FCC to survey
cable systems
on rates, services

The FCC is planning to survey a ‘*sample’”
of cable systems ‘“‘regarding changes in ser-
vices offered, the rates charged and the
availability of competitive alternatives in
cable communities’™ since municipalities
were stripped of their regulatory authority
over cable rates by the Cable Communica-
tions Policy Act of 1984, FCC Chairman
Dennis Patrick said in a letter to House
Energy and Commerce Chairman John Din-
gell (D-Mich.).

Patrick’s June 23 letter was aimed at
assuring Dingell that the FCC was moving
ahead with an analysis of deregulation on
cable rates and service as required by the
Cable Act. Patrick told the congressman the
final report would be ready, in accordance
with the act, by October 1990. Dingell,
expressing concern about cable’s *‘lack of
accountability,”” had asked Patrick in a
June 12 letter to begin the review promptly
(BROADCASTING, June 19).

According to Patrick, the FCC staff has
already ‘‘structured” a survey and will
soon ask the Office of Management and
Budget for approval to conduct it.

The General Accounting Office, re-
sponding to a request from Congress, is
conducting a comprehensive survey of ca-
ble rates since deregulation. Patrick said the
FCC will incorporate the results of the
GAO survey in its report. *‘However, be-
cause our mandate is directed towards an
analysis of the behavior of cable operators
in the context of the level of competition in
their particular markets, the staff’s prelimi-
nary view is that an FCC survey is need-
ed.”

Patrick, who said he directed staff “*some
months ago’’ to begin preliminary research
into cable rates and services, said the agen-
cy's “‘early work’ will leave time for
**public participation’” in its analysis. “*We
plan to request public comment on any
study we conduct as well as to solicit other
comments and information that the public
wishes to provide concerning these issues,”
he satd. Patrick gave no timetable for solic-
iting such comments. o



Growing use of audio handouts

More and more associations and
companies offer free radio spots

As radio stations across the country look to
cut costs and improve their sound, more
and more are taking advantage of the grow-
ing number of free news and information
being made available by corporations, asso-
ciations and other organizations.

Among the organizations that have come
to appreciate the power of the medium: the
American Bar Association, Northeastern
University in Boston. the National Associa-
tion of Home Builders, the duPont Co..
Vivitar, the Johns Hopkins Medical Institu-
tions, the American Medical Association
and the Children’s Hospital National Medi-
cal Center in Washington.

Spencer Levine, producer of Right at
Home, a series of spots underwritten by the
National Association of Home Builders,
sees the proliferation of this kind of pro-
graming as symptomatic of the economic
state of radio. "*We are seeing specialized
topics,’” he said, “and I don’t think radio
stations can afford to employ specialists
anymore. except for maybe the biggest sta-
tions in the biggest markets.”

The National Association of Home
Builders comprises 157.000 member firms.
The daily spots focus on ““how-t0™" advice
and issues facing homeowners and potential
homeowners. * It will benefit us for people
1o know what they are doing when they go
out and buy homes,’” Levine said. “'ltis a
very good image builder. We are doing this
as a public service campaign.”” What the
association is uying to do. he said. ‘‘is
position ourselves as a knowledgeable and
authoritative source of information.™

The 260 spots a year are free to radio
stations and are delivered by satellite or by
phone. Stations are then free to use them to
sell spots or not. as they wish. Levine
stressed that the spots are not intended to
promote a point of view, but rather to in-
form. Levine added: “For us, just telling
people things that we think are interesting
and useful for them to know ultimately
benefits us, because they are a more in-
formed consumer when they ultimately
come to us for business.

Levine says the program is signing about
10 new stations a week. He cautions station
operators, though, to take the time to screen
the spots carefully. **The number of alier-
natives makes careful screening prohibi-
tive. he said, “‘and all it takes is one bad
programer to ruin it for all of us.”’

Dilferent organizations will have dilfer-
ent reasons for producing a radio series. but
many in the industry feel that they ofter a
reasonable and viable source of alternative
programing for stations on small budgets—
and for those seeking a variety of program-

ing to offer to their listeners.

Doug Levy, director of Healith News-
Feed, the Johns Hopkins Medical [nstitu-
tions’ radio series. said: “*The idea was 1o

Levine
set up an alternative service, but make it
credible. And to some degree, that was
doable because it is sponsored by an aca-

McConnell

demic institution as opposed to a lobbying
group.”” And according o Levy. Hopkins
went ali out, hiring news professionals in-
stead of public relations people.

In the intervening three years since
Health NewsFeed started, others have
jumped on the bandwagon. The American
Medical Association has a feed phone line.
According to Levy. it is a slightly ditferent
service. but *“it is essentially the same non-
traditional kind of source.”

Levy is slightly worried about the abun-
dance of organizations producing their own
radio spots. He noted the increasing number
of lobbying groups and advertising agencies
becoming involved. Levy said, ~"One of the
things that I'm actually kind of afraid of is
that the news lines are going to get con-
fused with ads in some way. and basically
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we have to waich out for the credibility
loss.””

The tute of many of these producers ulti-
mately rests in the hands of the news direc-
tors across the country. ““We've got (o de-
pend on news directors to be able 10 make
the decision of an educated consumer,”
Levy said. **l guess | fear that people can
be taken advantage of,”’ he added.

Name recognition is a big part of the
reason Hopkins is producing the news feed.
“*We want people 1o know what is going on
in medicine, " Levy said. **Here at Hopkins
we do millions and millions of dollars of
research every year, much of that with pub-
lic money, he said, **and every time one of
our spots runs, pcople hear ‘the Johns Hop-
kins Medical Institutions,” and that is one
ot the reasons, every time we do a Gallup
poll, people recognize the Hopkins name.”

The Health NewsFeed is {ree 10 stations.

Len Deibert, news director of WMAL(AM)
Washington, thinks this type of programing
is good for the industry. But he said that at
his station the quality of the programing is
the deciding factor of whether a spot makes
it on the air. **We look primarily at con-
tent,”” he said. “"Our concern is the product
itself. You must make an editorial judgment
on the quality of the product and the indi-
vidual needs of your market.”

John McConnell, vice president of news
at United Stations Radio Networks. says
they use the Johns Hopkins information and
interviews, but incorporate the material into
their own format. He agrees with Deibert
that **you must make sure that the informa-
tion is accurate and fair. You especially
have to be careful of groups that are lobby-
ing groups. You have to be careful of the
quality of the content.” —LC

Southwest sales

CBS Radio Networks has opened a
Southwest sales office in Dallas. Craig
Zurek, account executive in the CBS
Radio Networks Midwest sales office,
has been named Southwest sales
manager. Zurek will cover Texas, Ar-
kansas, Louisiana, New Mexico and
Oklahoma. Stephen Youlios, the net-
works' vice president of sales, said:
“It is a bold move on the part of the
network, and emphasizes the fairly
significant role the Southwest will play
in the national advertising scene.” He
added that the network is committed
to the new business development and
the growth of the Southwest. CBS
owns and operates KTxa(Fv) Dallas
and KLTR(FM) Houston and has branch
offices in Dallas and Houston of CBS
Radio Representatives.




Money changes hands

Spectrum Enterprises Inc. has signed a letter of intent o acquire
all of the assets of Money Radio. According to Vera Gold,
executive vice president of Money Radio, the transaction is sorl |
of a reverse merger. Money Radio was formed two years ago as |
a public limited parinership and is the licensee of KMNY(AM)
Pomona, Calif. The station went on the air with a business,
money and finance format in 1987. It met with enough success
to export the format to other markets, and now has 15 affiliates
(BROADCASTING, June 12).

The partners of Money Radio will receive 70% of the outstand-
ing stock cf Spectrum Enterprises Inc. When the deal is consum-
mated, the new corporation will be named Money Radio Inc.,
and Money Radio's managing general partnér, Edward (Buz} Gold
Schwartz, will become chairman and chief executive officer of the new ccrporation.
Gold said the value of the transaction is around $10 million.

Spectrum Enterprises Inc. is a Costa Mesa, Calif.-based capital resource fund.
Gold said: “The merger gives us the ability to raise funds. We are now a public limited
partnership. After the deal, we will be a publicly traded company.” She said that by
agreeing lo the transaction, Money Radio was fulfilling a promise made to the original
partners in the company. "We promised 1o raise equity capital to encourage the future
growth of the organization,” she said.

Among the programing currently heard on the network is Monrey Radio Express. It
is simulcast live in the US. and Japan (in Japan over the Tckyo-based Nihon
Shortwave Broadcasting Co., alse known as Radio Tampa), and reaches an estimated
20 miltion listeners daily. The program is a roundup of U.S economic news, with
Schwartz interviewed in English on his assessment of economic developments.
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May spot

National spot radio billings were
$100,291,500 for May 1989, a 6.8%
decrease from May 1988's $107,652,800
and a 16.5% adjusted rise over May 1988's
adjusted total of $86,122,200. The 1989
year-to-date figure was $4 11,788,400, a

12 8% increase over the $365, 105,700
figure for the same period in 1988. All
figures are based on information

provided by Radio Expenditure Reports Inc.
from information ¢oliected from the top

15 rep agencies.

Talk radio appeal

Mass Media researchers at Kent State
University conducted a study to determine
what makes people phone radio call-in
shows. The main attraction, according to the
study, is the "“nonthreatening nature of

both radio and the telephone.” It concludes
that talk radio is characterized by the
spontaneity of face-to-face conversation,
and "“can serve as an alternative to
interpersonal interaction.” The survey's
findings will be published in the Spring
edition of Jowrnal of Conumunication.

Lite figtht

U.S. District Court Judge Irving Hill ruled
that Golden West Broadcasters' KEDG(FM)
Glendale, Calif. {Los Angeles}. has the
exclusive right to use the stalion identifier
“K-LITE.” Golden West purchased the
service mark from westwood One, after it
changed the call sign of KIQQ(FM) to KQLZ-

Fv and named it “Pirate Radio.” Buckley
Communications had been using the "K-
LITE" identifier for its kGIL(Fm) San Fernando,
Calif

Start spreading the news

Kriniam)-kBBT(EM) Casa Grande, Ariz., the
station acquired by Frank Sinatra, has
changed its call letters to KFas-am-Fm, for
Francis Albert Sinatra. Sinatra purchased

i i
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Sinatra

the station with Robert Finkelstein,

Nathan Golden and Steven Scott from Video
Communications and Radio Inc. for
$550,000 (“For the Record,” Sept. 5, 1988).
The stations have changed their formats
from country to adult contemporary and
Sinatra hopes that "Kras will play a tune

or two of my music once in a while.” Sinatra
will keep in touch with the stations via on-
air calls.

Broadcasting Jul 3 1988
43

Talking travel

NBC Talknet host Bruce Wiltiams will

launch a new, daily, 90-second show called
Bruce Williains Travel Corner. The
program will feature advice from Williams on
travel values, with emphasis on U.S.
locations. Tips will include hotel, car rental
and food information.

Shadoe in New Zealand

Aunerican Top 50 with Shadoe Stevens

will be distributed to cities in New Zealand
through a barter syndication sponsorship
with Pepsi-Cola International. Radio Express
Inc., worldwide distributor for the weekly
ABC Radic Network show, said the program
will be carried by stations in Auckland,
Christchurch, Wellington, Hamilton,
Whangarei, Rotorua and Nelson, all New
Zealand. Stevens has been hosting the
program since last summer, when he
replaced Casey Kasem (BROADCASTING, May
23, 1988). The program can be heard

over 350 stations worldwide in 21
languages.

Baseball diamonds

The induction of baseball greats Carl
Yastrzemski of the Boston Red Sox and
Johnny Bench of the Cincinnati Reds,
along with Chicago Cubs announcer Harry
Caray and tormer major league umpire Al
Barwick into the Baseball Hall of Fame will
be broadcast live by Star
Communications of Boston. The July 23
ceremonies in Cooperstown, N.Y., will be
sent out to stations via the Satcom 1R
satellite.

The broadcast leam covering the
event for Star includes Harmon Killebrew,
former Minnesota Twin and Hall of
Famer; Len Matuszek, former Philadelphia
Phillie and Los Angeles Dodger; George
Grande, New York Yankees announcer, and
Dale Arnold of wHDH(AM) Boston. The
broadcast is being offered on a barter basis.

Keep on trucking

The battle (0 keep truck drivers awake
may be heating up, according to a survey by
Marquest Research. The survey was
updated from a 1984 survey and consisted
of 977 inperson interviews at 20

truckstops in January. The most popular
shows, according lo the survey, were the
Truckin’ Bozo Show on wLw(am) Cincinnati;
Dave Nenio's Road Gang which is
simulcast on wwi(am) New Orleans and
KRVN(AM) Lexington, Neb., and Fred
Sanders on the Interstate Radio Network.
The 1984 ratings had wwi(Am) and
wwmaQ(am) Chicago on top.

New radio award

Former American Bandstand host and
broadcasting veteran Dick Clark will MC the
NAB awards gala following the closing
dinner of the Radio '89 convention in New
Orleans Sept. 13-16. The as yet

unnamed nationwide awards, to be given for
the first time, recognize “outstanding

radio stations and personalities,” the NAB
said.



ChongingeHonds

Waws(Tv) Jacksonville, Fla, O Sold by Malrite
Communications Group Inc. to Clear Channel
Communications Inc. for $8.1 miliion. Seller is
Cleveland-based group owner of four AM, six
FM and six TV stations and is headed by Milton
Maltz. Buyer is San Antonio, Tex.-based group
owner of eight AM's, eight FM's and two TV
stations and is headed by L. Lowry Mays.
Waws is Fox affiliate on channel 30 with 2,789
kw visual, 278.9 kw aural and antenna 991 feet
above average terrain.

WsTciam)-wJiAZ(Fm) Stamford, Conn. O Sold by
Chase Broadcasting Inc. to Scott Brody for
approximately $8 million. Seller is subsidiary of
Chase Enterprises Inc. and is headed by Rog-
er Freedman. Chase Enterprises owns wriC-AM-
Fm Hartford, Conn., and KGLD(AM)-KwK(FM) St.
Louis. Buyer is headed by Brody and Robert
Forrest. They also own wavy(em) Allantic City,
N.J. WsTC(am) is fulltimer on 1400 khz with 1 kw.
Wuaz(Fm) operates on 96.7 mhz with 3 kw and
antenna 461 feet above average terrain. Bro-
ker: The Mahlman Co.

Kcwvirm) Leavenworth, Kan. 0 Sold by Wod-
linger Broadcasting Co. to WTMJ In¢c. for $6
million. Seller is owned by Mark Wodlinger,
who has no other broadcast interests. Buyer is
headed by Steve Smith. WrmMs Inc. is licensee
of WTMJ(AM)-WKTI(FM) and wtMl-Tv - Milwaukee;
wsym(Tv) Lansing, Mich., and kTnv-v Las Ve-
gas. WimJ Inc. is parent and sole owner of

Midwest Media Inc., licensee of wsauam)-
WIFC(FM) Wausau, Wis. Kcwv operates on 98.8
mhz with 100 kw and antenna 990 feet above
average terrain. Broker: Burt Sherwood

WnLK(am}-wGMX-FM Norwalk, Conn. O Sold by
Hanson Communications Inc. to CRB of Nor-
walk Inc. for $5 million. Seller is owned by Mike
Hanscn, who has no other broadcast interests.
Buyer is headed by Edward Rogoff. CRB
Broadcasting Corporation, parent company of
assignee, alsc owns 100% of stock of corpora-
tions listed below: CRB of Delaware Inc., li-
censee of wiBr-am-Fm Wilmington, Del.; CRB of
Florida Inc., licensee of wzzr(Fm) Stuart, Fla.;
CRB of Westchester Inc., licensee of wras.am-
FM White Plains, N.Y.; CRB of Pennsylvania
Inc., licensee of waeB-aM-Fm Allentown, Pa.;
CRB of Kentucky Inc., licensee of WTCR(am)
Kenova and wicCram) Huntington, both West
Virginia. Application of CRB of Florida Inc. for
renewal of license of wzzr(Fm) Stuart, Fla., is
pending. Application of CRB of Pennsylvania
Inc. for modification of facilities of waEB(am) Al-
lentown is pending. WNLK is fulltimer on 1350
khz with 1 kw-D and 500 w-N. WGmx operates
on 859 mhz with 3 kw and antenna 21 feet
above average terrain. Broker: Blackburn &
Co.

Kugn-am-Fm Eugene, Ore. O Sold by Media
Corporation of America tc Combined Commu-
nications Inc. for $4.2 million. Seller is headed

BT e [T VORI v h e W WIS T ST T T S
D & F BROADCASTING, INC.
(Rick Devlin & Jon Ferrari)
Acquisition Financing
$24,500,000
Equity, Senior and Senior-Subordinated Notes

The undersigned acted as financial adviser to
D & F Broadcasting and arranged for the
private placement of the notes and equity.

BLACKBUIRN
(CAPITAL MARKETS

BLACKBURN & COMPANY, INCORPORATED

WASHINGTON ¢ NEW YORK ¢ ATLANTA ¢ CHICAGO « BEVERLY HILLS
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by Paul E. Van Hook. Van Hook is director in
Pathfinder Communications Corp., licensee of
following broadcast stations: WCKY(AM)-WWEZ(FM)
Cincinnati, wirC(AM)}wYEZ(FM) Elkhart and
WOHZ(AM)}-WYEZ(FM) Fort Wayne, all Indiana,
wcuz-aM-FM Grand Rapids, Mich., and KvLT-Am-
Fm Tulsa, Okla. Buyer is headed by Charles V.
Chackel. Chackel is general manager of KUGN-
Am-FM Eugene, Ore. Combined Communica-
tions Inc. has no other attributable broadcast
interests. KUGNaM) is daytimer on 530 khz with
5 kw. KuGN-Fm operates on 97.9 mhz with 100
kw and antenna 780 feet above average ler-
rain.

Wsic(am»-wrmx(Fm) Statesville, N.C. O Sold by
High Country Communications to Adventure
Four In¢. for $3.75 million. Seller is headed by
Warren Penney, who has no other broadcast
interests. Buyer is Bluefield, W.Va.-based
group headed by Michael Shott. It alsc owns
WHIS{AM)-WHAJ(FM) Bluefield and wWKEE-am-FM Hun-
tington and is part owner of CP for wesy(Fm)
Wheeling, all West Virginia. Wsic is fulltimer on
1400 khz with 1 kw. WrMx operates on 105.7
mhz with 100 kw and antenna 1,517 feet above
average terrain. Broker: B_.A. Marshall & Co.

WoksiFm) Dunn, N.C. O Sold by Landsman-
Webster Communications of North Carolina
Inc. to Metropolitan Broadcasting of North Car-
olina Inc. for $2 million. Seller is headed by
Dean Landsman, wheo has no other breadcast
interests. Buyer is headed by David W. Evans
and Stephen J. Garchick. Evans and Garchick
are real estate developers in Northern Virginia.
They have no cther broadcast interests. Woks
operates on 103.1 mhz with 3 kw and antenna
325 feet above average terrain. Broker: Black-
buirn & Co.

Kpua(am)-kwxx-Fm Hilo, Hawaii 0 Sold by Ha-
waii Broadcasting Company In¢. to Hawaii Ra-
dio Inc. for $800,000. Seller is headed by Rich-
ard Henderson and John Warren. They have no
other broadcast interests. Buyer is headed by
Iris E. Lindstedt, who is stockholder and direc-
tor of North Shore Radio In¢., applicant for new
AM station at Princeville, Hawaii. Lindstedt is
also officer and director of WLBE 790 inc.,
licensee of wLBEam) Leesburg, Fla. KPuaiam) is
fulltimer on 670 khz with 5 kw. Kwxx-fm oper-
ates on 94.7 mhz with 100 kw and antenna 300
feet below average terrain.

WFXRr(FM) Harwichport, Mass. O Sold by Mary
Jane Kelley and George Silverman to LDI Inc.
for $800,000. Sellers have no other broadcast
interests. Buyer is headed by John Aitken and
Robert Lada, who have no other broadcast
interests. Wrxr operates on 83.5 mhz with 3 kw

WIN situation

WIN Communications, subsidiary of
ML Media Partners, has retained Me-
dia Venture Partners to sell KBEZ(FM)
Tulsa, Okla. Asking price is in the $4
million range. WIN is a group owner of
two AM's and six FM's. ML Media
owns two TV stations. KBEZ is on 92.9
mhz with 100 kw and antenna 1,318
feet above average terrain.




and antenna 328 feet above average terrain.

Wzew-Fm Fairhope, Afa. O Sold by Jane B.
Forbes, Trustee to WZEW Inc., for $750,000.
Seller has no other broadcast interests. Buyer
is owned by George |. O'Rear, who has no
other broadcast interests. Wzew-Fm operates on
92.1 mhz with 3 kw and antenna 288 feet above
average terrain.

WsRre-Fm Washington, N.C. 0 Sold by James

Eugene Hodges to New East Communications
Inc. for $640.000. Seller is owned by James
Hodges, who also owns wnosam) New Bern,
N.C. Buyer is headed by Henry W. Hinton, and
has no other broadcast interests. WBRE-FM Op-
erates on 98.3 mhz with 3 kw and antenna 91
feet above average terrain.

1 CABLE — 1

Private cable systems serving Orange Coun-

ty and Orlando, both Florida o Sold by Pega-
sus Communications In¢c. to Cablevision In-
dustries Inc. Seller is SMATV operator
headed by Craig Brubaker. It has systems in
five states. Buyer is MSO headed by Alan
Gerry and has syslems in 17 states serving
959,628 subscribers. Systems serve approxi-
mately 270 subscribers with 537 homes
passed. Broker: National Satellite Equity As-
sociates Inc.
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Hlercostings

Application withdrawn

Irving Kahn has withdrawn 11 cable
franchise applications in southern New
Jersey, citing "unconscionable
government inaction and red tape” by the
state. Kahn's Choice Cable was
attempting to overbuild using fiber optic
plant and the existing NYT Cable system,
which is being purchased by a group of
cable operators.

May penetration

Nielsen said cable penetration reached
55.6% in May, or 50.241,840 homes.

Disney takes Manhattan

Manhattan Cable TV will launch The
Disney Channel, its latest premium service,
July 1 t¢ its more than 230,000
subscribers. The service will appear on
channet 33. The Disney Channel, which
launched in April 1983, has approximately
four miltion subscribers and 5,700
affiliates.

The Disney Channel divides its 24-hour
programing cycle into three dayparts:
children during the day, family in the
evening, and adulls in the late evening.

Educational TV

C-SPAN will launch a series of 10-minute
short-subjects starting Aug. 22. Programs
will be carried on C-SPAN each Tuesday
at 1 a.m. for teachers to use in their
classrooms.

Cooperation

Continental Cablevision, Cape Cod
Cablevision and wGBH-Tv Boston were
calling it an "unprecedented cooperalive
effort between broadcast and cable TV,”
announcing last week that the three
parties had completed construction of a
microwave link among them, ending a
years-long reception problem in mid and
outer Cape Cod.

"Never before, that | am aware,” said
Continental General Manager Joe
Hennessey, “have a broadcast station
and cable television operators formed such
a partnership to soive a co-channeling
reception problem.” Following a September
1987 summit and June 1988
announcement of intentions, wGBH

undertock construction of a microwave

link to a Cape Cod Cablevision receiver, and
Continental built a link from there 1o its

own Orleans, Mass., receiver. The station
and two cable operators will share

operating and maintenance costs of the
system.

New group

Independent Cable Representatives
Association has been formed to "share
ideas, promote the cable advertising
industry and to offer advertisers the
advantage of a knowledgeable regional
resource,” according to ICRA President
Mike Everett of Thompson Everett inc.
Other members include Bill Lemanski, Cable
Media; Mary Lou Wallace, Cablemedia
Advertising; Frank Angelo, CableTime;
Deborah Glover, Clark Gable

Advertising; Charles Ford, Just Media, and
Biggs Tabler, Tabler Communications.

Boxing in Spanish

Showtime Networks Inc. and the Radio
Sports Network will simulcast the July 15
heavyweight fight between Evander
Holyfield and Adilson Rodrigues in Spanish
on Showtime. The Los Angeles-based
Radio Sports Network specializes in Spanish
broadcasts of boxing matches.
Sportscaster Carlos Avilas will call the fight
and Enrique Gratas will provide the color
commentary. Angela Gerkin, Showtime
senior vice president of strategic

planning, said Showtime "selected a radio
simulcast as our pilot project in order to
reach as many Spanish-speaking homes as
possible, even if they are not wired for
cable.”

THE

MAHLMAN

COMPANY

Radio’s Blue-chip Broker

One Stone Place * Bronxville NY 10708 « (914) 779-7003
74-854 Velie Way = Suite 10 * Palm Desert CA 92260 - (619) 341-0855

=
S




] =3

lechnologye

Fiber, component/composite mark Montreux’s close

Fiber-to-home technology will bring
improvements to cable systems;
Sony’s Barrett predicts digital
component is way to go

European and U.S. cable elevision organi-
zations are working on two difterent strate-
gies for implementing fiber optics. In the
U.S., where the cable industry faces possi-
ble future competition for {iber video ser-
vice from the telephone companies, some
operators have already begun building hy-
brid, fiber-coaxial cable systems designed
1o reach an evolutionary stage in the tested
use of fiber, at least until full fiber-to-home
technology is developed. In Europe, where
telephone companies are doing most fiber
research, tests may begin within the next
two years on fiber to the home that can
provide both TV and telephone service.
Still, it will be several years before any
implementation of widespread fiber-lo-
home.

A session on fiber optic technology was
one of the highlights ot the cable TV pro-
gram during the sccond half of the 16th
International Television Symposium (ITS)
in Montreux. Switzerland. In size. the six-
day symposium (June 18-22} was about the
same as the last event, held in 1987. Esti-
mates put attendance for both the sympo-
sium sessions and cquipment exhibition at
about 40.000, or 3,000 more than {987's
record. Registered delegates, who parti-
cipate in the sessions. roundtable discus-
sions and various standards committee
meetings, numbered 2.300, similar to
1987's total.

Broadcasters at another late ITS session,
discussing the numerous incompatible ana-
log and digital videotape formats that have
been introduced during the 1980’s,
launched into a debate on the current state
of the broadcast equipment standardizing
bodies. The slow deliberations of groups
such as the International Radio Consultative
Comniittee (CCIR), the Society of Motion

Picture and Television Engineers (SMPTE)
and the European Broadcasting Union
(EBU) no longer fit the reality of the broad-
cast equipment business, some said. Stan-
dardization. it was said. needs to catch up
to the advancements in technology. But
some U.S. broadcasters suggested that the
proliferation of system tormats due to slow
standardization may not be a detriment. Es-
tablishing one system as the standard tends
1o hinder work on other technological ad-
vancements, they said.

At the fiber session, C. Granville Taylor,
section head of the system engineering de-
partment of British Telecom, described his
group’s progress toward developing a pas-
sive optical network (PON) 1o distribute
both telephone and video service over the
same cable. In such an architecture, Taylor
said. fiber lines would extend from existing
headends und telephone network headquar-
ters 10 be joined at various ‘‘cabinet loca-
tions.”” with each of these serving about
450 households. The teed would be distrib-
uted through splitters and combiners on
nearby telephone poles and then, finally, to
the home. Special filters outside the home
would be installed, set according to whether
the customer used TV or telephone service.
or both. The entire system, from headend to
home. uses fiber.

“We've got a long way to go before we
hit the theoretical limit of fiber.”” Taylor
said. Using the same PON architecture,
British Telecom eventually hopes to deliver
even more services through a broadband
ISDN system. For the near tern, however,
a trial of the TPON (ielephone wavelength)
system is set to begin in October 1990 in
Bishops Stortford, England. The BPON
(broadcast wavelength) trial will begin in
April 1991, *‘if not sooner,”” Taylor said.
He also said that both systems have been
demonstrated successfully in the laborato-
Iy.
Fiber-t0-home research is also being con-
ducted by the PTT Research Nehar Labora-

Montreux

Union.

The winner of the 1989 Montreux Achievement Medal was M.D. Windram, head of
engineering research and development for the Independent Broadcasting Authority
(IBA) of Britain. Windram was honored for his part in the develcpment of the multi-
piexed analog component (MAC) transmission technique for sending television sig-
nals via satellite. In 1981, Windram was co-leader with Keith Lucas (today with
Scientific-Atlanta) of an IBA research team thal was working on bandwidth compres-
sion of digital signals. The following year, Windram and Lucas published a paper on |
time-compression of analog signals with component color. Windram, who has been
with IBA since 1971, has also been involved with the development of D-MAC and HD-
MAC DBS transmission approaches. The Gold Medal has been awarded at each
Montreux symposium since 1977. Among the past winners have been Joseph Fla-
herty, vice president, CBS Engineering and Development (1979), Richard Taylor,
managing director of Quantel Ltd. in the UK (1981) and double winners at the last ITS,
Takeo Eguchi of Sony Corp., Japan, and professor Mark Krivosheyev of the Soviet

achiever
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tories in the Netherlands. One goal of the
studies, according to the Dutch PTT's H.H.
Tan, is to create a system design that is
simple, thereby keeping installation costs
low. To do that, the first systems will use
AM-VSB (vestigial side band) modulation,
with evolution 1o FM-VSB also planned. A
digital version is not on the drawing board,
based on lab results of the AM system so
far. Tan estimated that 30 video signals
could be delivered up 10 6.3 miles. at fairly
low cost. A weakness. however. is that
AM-VSB allows for a minimal amount of
splitting. If a great deal of splitting is neces-
sary, more expensive forms of modulation
must be used.

There 1s an advantage (o fiber, **but there
is not a tremendous advantage...yet,”” said
Jim Chiddix. senior vice president of Amer-
ican Television and Communications Corp.
(ATC). Chiddix updated the European au-
dience on work U.S. MSO’s have done so
far with AM-VSB fiber optic trunking
joined to coaxial connections to the home.
The cost of installing fiber at the trunk 1s
only beginning to equal the cost of using
coaxial cable, he said. The best advantage
to installing fiber today is that high signal
quality carries much farther with substan-
tially fewer amplifiers.

Chiddix advised against instailing fiber
beyond the backbone. **We think there is a
point of diminishing returns beyond which
it doesn’t make sense to go,’’ he said. The
farther it is extended, the more sophisticat-
ed and costly are the system conversions.
He estimated that, currently. fiber-to-home
installation would cost thousands of dollars
per subscriber.

On the other hand, Chiddix estimated
that fiber trunks could soon cost only $50
per subscriber to install, while also yielding
a substantial increase in quality. Fiber im-
proves the carrier-to-noise ratio and de-
creases cross modulation and other forms of
cable system interference. Eventually, “"we
think you can aggressively increase channel
capacity because you're changing the basics
of cuble engineering.”” Chiddix said.

A cable TV system operator from the UK
in the audience asked Chiddix if it would
make economic sense for a company build-
ing a new system to install a tiber trunk.
“Yes, | believe my company would,
Chiddix replied. *"We are just at a time
when a fiber trunk and coaxial distribution
system will be the most cost-effective
means of building a new system.”” There
was some questioning of the trunk plan on
the basis that it might not supply enough
headroom tor services that eventually will
need much more channel space, such as
HDTYV. European researchers are designing
systems with up to 1.3 gigabits-per-second
digital transmission capability. ~"We don’t
want to preclude the possibility that we will
need to realize 1 ghz in our systems when




we design them. But I think we are at such
an early stage of electro-optic terminal de-
vice technology, that in the coming years,
the single-mode fiber installed today will
have progressively more and more capaci-
ty."" Chiddix said. When that technology is
perfected. today's 400-500 mhz systems
will be upgradable to | ghz. he said.

The lack of availability of such terminal
device technology and other equipment
nceded for a fiber-based cable system is the
major obstacle, all agreed. Passive splitters
of the type needed for the BPON/TPON
systems are not available yet off the shelf,
although some current splitters can be mod-
ified for use. Taylor said. A similar device
used in research by ANT Telecommunica-
tions in West Germany would cost several
hundred dollars, according to ANT’s H.
Feilhaver. But he said that it would come
down very rapidly if it were mass pro-
duced. **Optical amplitiers are available in
research laboratories,”” Taylor said. **They
have a great future. but they are really
research tools at the moment and would
cost many thousands of pounds or dollars.””

Even the fiber-coax hybrid systems Chid-
dix described have been delayed somewhat
by the lack of equipment supply. **1 believe
we caught the laser manufacturers some-
what unaware. But | believe they now see a
very large potential market there and they
are responding.”’

At a broadcast session. most of the
roundtable participants were unhappy about
the proliferation of videotape formats that
have cropped up in recent years. Among
the digital standards. broadcasters and post-
production houses must decide whether to
invest in the system based on the worldwide
CCIR 601 standard, the component color
D-1, or the less expensive composite digital
format, D-2. Complicating matters further
was last year’s introduction of a half-inch
composite digital format by Matsushita,
which promises to provide more compact
and portable equipment than is possible
with the three-quarter inch D-1 and D-2
formats.

In analog. most broadcasters must decide
whether or not to purchase a component
half-inch system, either Matsushita’s MI!
or Sony's Betacam SP. If the answer is yes
to either, then they must decide whether
that format will be used for newsgathering
only, or—us some broadcasters have
done~—for all videotape applications at a
station. If a smaller format is purchased
only for ENG. then a broadcaster must de-
cide whether that format, such as S-VHS or
Sony’s Super 8, will provide enough quali-
ty.
**Most broadcasters are strongly opposed
to change in their production systems to the
new technologies.”” said Aldo Riccomi.
technical director of RAI. In component
equipment. Riccomi predicied that wide-
spread investment in component will not
occur until studios are ready to convert to
HDTV. **Composite production will. in my
opinion. have a long life."”

Ken Barrett, chairman of Sony Broadcast
in the UK, predicted that component will be
the system of the future, extending this
vision to include digital component. But, he
admitted. because D-1 decks are still very
expensive (about $300,000), it will take a

long time for this to happen. *‘Digital com-
ponent is the only way in which we can
have what I might call a nonengineering
production format, where there are no prob-
lems caused by the peculiarities of PAL,
NTSC and SECAM,™" Barrett said, sug-
gesting that eventually, digital component
will be the format used for everything from
téiglé-quality, multigenerational graphics to
N

**I beg to differ,”’ Peter Desrosiers of the
Canadian Broadcasting Corp. said. **I think
it will be a cold day in August before we
use component digital equipment for news-
gathering,”” because such a high-end tape
system would not prove cost-effective, he
said. *‘One of the fundamental, driving
forces behind anybody’s decision-making
process these days is the bottom line. What
is the best bang for the buck.”’

Desrosiers said that the most important
step that could be taken now is to reform
the standardization process. ‘‘Technology
of production methods seems only to be
standardizable when it becomes obsolete,”’
he said. He estimated that any new hypo-
thetical tape format introduced this year
would be obsolete by 1993,

Others at the roundtable were quick to
agree. RAI's Riccomi wondered how
broadcasters will be able to operate effi-
ciently in the multiple standard environ-
ments that are evolving. “*It is clear that the
present existing structure in the CCIR,
EBU, SMPTE or whatever are not adequate

to avoid proliferation of standards.” He
called on the manufacturers to find some
way of avoiding the proliferation of for-
mats. Said Sony’s Barrett: ‘I think the
slow procedure in creating a detailed stan-
dard now does not keep pace with the tech-
nology or keep pace with the use require-
ments.””

But two U.S. network TV executives
present, Steve Bonica, vice president of
engineering, and Charles Dages, vice presi-
dent of TV engincering, CBS, suggested
that slow standardization procedures and
multiple formats are not all bad. Manufac-
turers have been forced to keep their prices
down because of competition between for-
mats, Dages said. Also, new ideas and
technological advances seem to be intro-
duced more quickly when there is no set
standard, he added.

1 think it is beneficial that broadcasters
have a lot of choices and that the prolifera-
tion of formats allows choice and prevents
stagnation in the industry,”” Bonica said.
**We would hate to see standards be used as
a crutch to protect marketing plans’” by
equipment manufacturers. Bonica said that
NBC has had no problem adjusting to mul-
tiple systems.

But Dages admitted to the fear that most
broadcasters have when approaching new
videotape formats: **Many of us will make
mistakes. I can’t help but think of the tape
format battle with the consumer industry
between Beta and VHS.” —RS

Tough course for TCl’'s ATV game plan

Strategy to preempt

home video rollout of HDTV
in 1990’s via Faroudja’s
SuperNTSC lacks supporters

Tele-Communications Inc. has been having
a hard time convincing broadcasters and
cable operators to adopt its two-step ad-
vanced television strategy: use Faroudja
Laboratories” improved NTSC system to
preempt home video from rolling out high-
definition television in the 1990’s and
*“‘leapfrog™ after the turn of the century to
“‘process digital”'—a yet-to-be-developed
digital HDTV system superior to any of the
analog systems being talked about today.

Although broadcasters and cable opera-
tors see nothing wrong with testing or even
implementing the Faroudja system. none
has stepped up to support the rest of the TCI
strategy without reservation.

The TCI strategy is, on its face, highly
attractive because it provides an answer to
the HDTV threat posed by other media
without requiring broadcasters and cable
operators to do or spend much for the next
decade or so. Faroudja’s SuperNTSC sys-
tem, at the heart of TCI's strategy. is fully
compatible with existing cable and broad-
cast plant, not to mention the millions of
TV sets, and costs relatively little to imple-
ment.

But despite apparent advantages, broad-
casters and cable operators are not jumping
on the bandwagon.

The biggest reason is the Faroudja sys-
tem itself. Everyone agrees that Su-
perNTSC is a marked improvement over
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today’s NTSC, but many are unsure wheth-
er it is good enough to preempt or even
compete with the true HDTV images that
home video is threatening to bring to mar-
ket in the early 1990’s.

The concern over whether it is “‘good
enough’’ is particularly acute among broad-
casters since they are bound by the con-
straints of their 6 mhz channels. If they
commit to SuperNTSC and it turns out to be
not good enough, they may be stuck with-
out the additional spectrum needed to
broadcast true HDTV. Cable operators, on
the other hand, have ample channel capaci- -
ty to make a mid-course correction and
switch out of SuperNTSC and into true
HDTV. **TCI has an uphill battle, certainly
among broadcasters,”” said Michael Rau,
vice president, science and technology, Na-
tional Association of Broadcasters.

All the true HDTV systems now pro-
posed require either an additional 3 mhz or
6 mhz of spectrum. To be assured of that
extra spectrum, most broadcasters believe
that they must make their spectrum de-
mands known to the FCC within the context
of a concrete HDTV proposal in the next
two years. The FCC reinforces the broad-
casters’ belief at every opportunity. At the
National Cable Television Association con-
vention in Dallas last May, Alex Felker,
chief of the FCC's Mass Media Bureau,
issued an admonition: *‘If, for whatever
reason, an enhanced system is judged good
enough [for the 1990’s], it is going to be
extremely difficult for the FCC and, frank-
ly, the broadcasting industry to justify
warehousing very valuable spectrum-—pri-



marily UHF spectrum—for an undefined
period of time while we are waiting for the
Holy Grail of HDTV sometime in the fu-
ture.”’

Most broadcasters and cable operators
are also highly skeptical of TCI's assertion
that digital compression techniques will ad-
vance quickly enough to permit digital
transmission of HDTV in 6 mhz TV chan-
nels in 10 years or so. John Sie, TCI's point
man on advanced television, appeared be-
fore committees of broadcast and cable en-
gineers this spring and won few, if any,
converts to the concept of “‘process digi-
tal.”

Walt Ciciora, vice president, technology,
American Television and Communications,
and chairman of the NCTA’s engineering
committee, compares process digital with
“‘fusion in a bottle.”” **It would be fantastic
if it works,"’ he said. “*[ hope it works, but
it is clearly ambitious and causes much
skepticism in the engineering community."’

In hopes of strengthening its position,
TCI is planning a summit of some of the
best minds in digital and video technologies
drawn from the broadcasting, cable, com-
puter and semiconductor industries to deter-
mine whether 6 mhz digital transmission is
feasible and, if so, when. TCI hopes that
the Cable Labs and the American Televi-
sion Systems Committee will oversee the
summit. ‘‘Although I have a deep, abiding
faith [digital transmission] can be done,”
said Sie, **it’s kind of silly for me to argue
for the doability of process digital until I
can get a consensus of the top techno-

crats.”

TCI's effort seemed to be gaining mo-
mentum at least among broadcasters when
at the NCTA convention TCI staged an
elaborate press conference to announce that
four major broadcasters—NBC, Tribune,
Group W and Capital Cities/ABC—had
agreed to participate with TCI in trials of
the Faroudja system this year and next
(BROADCASTING, May 29. But there may
have been less to the announcements than
met the eye.

NBC says its involvement in the Far-
oudja tests are intended only to foster coop-
eration between the cable and broadcasting
industries on advanced television and it re-
mains committed to its own strategy, built
around Samoff Laboratories’ Advanced
Compatible Television System.

The strategy calls for the implementation
of single-channel and NTSC-compatible
ACTV I—which combines Faroudja-like im-
provements in resolution with wider aspect
ratio—in the early 1990’s, followed later in
the decade by ACTV II, a hybrid analog-
digital true HDTV system requiring an addi-
tional 6 mhz of spectrum. Michael Sherlock,
president, NBC operations and technical ser-
vices, says NBC believes the wider aspect
ratio is essential to remain competitive in the
video market of the 1990’s.

And of the other three, only Group W is
even considering adopting the TCI strategy
in its entirety. Unlike most broadcasters and
cable operators, Steve Fisher, vice presi-
dent, development, Group W, believes dig-
ital transmission may be feasible in the

foreseeable future. ‘‘We think it is worth
noodling around with,’’ he says.

Even though Capital Cities/ABC and Tri-
bune believe Faroudja's SuperNTSC could
be the single-channel, compatible solution
to the ATV conundrum they have been
looking for, they stop short of endorsing
process digital. Otis Freeman, Tribune's
HDTYV consultant, admits he does not know
whether it is possible. And Julius Bar-
nathan, senior vice president, technology
and strategic planning, Capcities/ABC,
doubits it very much, saying he is currently
inclined toward Zenith’s Spectrum Compat-
ible digital-analog system, which requires
an additional 6 mhz, for broadcasting of
true HDTV.

The support of the broadcasters through
their involvement in the tests boosts TCI's
efforts, but it also serves to highlight the
lack of support from TCI's fellow cable
operators. That may be due, in part, to
monetary considerations. According to one
cable operator, TCI is tying cable opera-
tors’ participation in Faroudja testing to
their providing funding for the further de-
velopment of the Faroudja system.

But it is also clearly due to the belief that
SuperNTSC is not the system many feel
cable needs to insure its continued growth
in the 1990°s. Richard Roberts, president,
Telecable, and chairman of the NCTA’s
“*blue ribbon’® HDTV Committee, says:
“Qur whole industry cannot go from Far-
oudja to process digital and close our eyes
to the interim, and, as an industry, we are
not doing that.”’ —HJ

QVC proposes purchase of CVN home shopping service

QVC would pay cash and stock in deal
valued at more than $384 million;
if completed, purchase would form
strong competitor to top-ranked HSN

QVC Network has made a proposal to ac-
quire all the common stock of CVN Com-
panies at a price of at least $384 million.
The two operators of cable home shopping
services said they were in active discussions
regarding the proposal and CVN said its
board ‘‘views the proposal favorably."

If completed, the purchase would com-
bine the second largest and third largest
shop-by-television operators into a compa-
ny that would be a formidable competitor to
the industry leader, St. Petersburg, Fla.-
based Home Shopping Network. ‘‘The
guess was all along that two were going to
survive,”’ said Kenneth T. Berents of
Butcher & Singer.

CVN said that it would delay acting on
the proposal until it received definitive fi-
nancing commitments from QVC and the
companies resolved other details regarding
the structure and timing of the proposed
transaction. QVC said that its board of di-
rectors believed it could arrange within two

weeks the more than $400 million it said it
would need for the purchase.

QVC’s offer is the second time in a year
that CVN has been a takeover target. Last
November, Tele-Communications Inc.
boosted its stake in CVN to 17.2% and
announced plans to acquire the rest of the
company’s stock. However, TCI withdrew
its offer of $18 per share in cash and securi-
ties in January, after CVN’s stock rose past
that offered price in over-the-counter trad-
ing.

gQVC proposed paying $19 in cash and
onc-eighth of a QVC common share for
each of CVN’s shares of common stock.
On Friday, June 23, the last trading day
before the discussions were announced,
QVC’s stock closed at $16, making the
offer worth $21 per share. CVN’s common
stock closed that day at $17.375.

The price of both stocks rose after the
weekend announcement. Last Tuesday
CVN's stock closed at $18.75 and QVC,
the acquiring company, closed at $18.875,
effectively raising the purchase price to
$21.36 per share. With approximately 18
million shares of common stock outstand-
ing, the purchase price for CVN would
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amount to more than $384 million.

The purchase price might also include the
shares covered by outstanding warrants to
purchase CVN’s common stock. In a move
the company expected would encourage re-
demption of the company’s warrants, 13.7
million of which have been issued, CVN
earlier this month declared a special divi-
dend of $10 per share of common stock,
payable in late July. The dividend would
drop the exercise price of the warrants—
substantially all of which are at $18.13—to
$8.13. Presumably, the warrant-holders
would make a profit on the difference be-
tween exercise price of the warrants and the
price to be paid for the company’s stock.
CVN said it wouid take no action to cancel
the dividend until details of the transaction
were resolved. QVC general counsel Neal
Grabell said that the fate of the warrants in
the proposed purchase was “‘a detail to be
worked out.”’

CVN is carried in 22.8 million house-
holds, while QVC is carried in 14 million
households. QVC, which earlier this year
announced it would be starting a second
home shopping channel, gave no indication
of how it might consolidate the operations




of the two companies.

QVC said it had *‘an understanding’
with TCI that the latter would extend its
affiliation agreements through the year
2004 for the combined QVC and CVN in
consideration of the receipt of additional
equity securities of QVC in an amount tied
to TCI's subscriber base. QVC will make
that opportunity available to CVN’s other
cable system affiliates on the same terms,
the company said.

TCI owns 24.6% of QVC's common
stock, while Comcast owns 22.7%. CVN,
which has both shop-by-television and
mail-order businesses, had net sales of $510
million for the nine months ended May 31,
an operating income of $33.1 million and a
net income of $10.5 million. For the fiscal
year ended Jan. 31, QVC had net sales of
$193.1 million and a net income of $9
million. —GM

Cutting back

on advertising
could affect
number of media
outlets, says
new study

Coalition survey finds that

drop in revenue from ad tax
would also lead to drop

in industry employment by 1993

The importance of advertiser-supported me-
dia to the economy, and the potentially
detrimental economic impact of a reduction
in ad spending due to a tax on advertising or
other reasons was presented last week by
the Leadership Council on Advertising Is-
sues. a coalition of advertising-dependent
companies including Leo Burneu, Time
Inc. and The Ogilvy Group. Ogilvy Chief
Executive Officer Ken Roman chaired last
Wednesday's presentation of the 160-page
study in New York.

The study, **The Economic and Social
Impacts of Media Advertising,”” says that if
the level of media advertising were to de-
cline by 5% from the *‘levels which experts
now project’’ for 1989-1993, by the last
year the number of TV stations would have
declined by 3.7%; radio stations by 2.1%;
advertiser-supported cable networks by
3.8%; magazines by 1.1%: newspapers by
1.0%; black radio stations by 4.1%, and
Hispanic radio stations by 5.6%. Given the
same circumstances, the media industry’s
total employment loss for 1993 would be
31.500 employes out of 1.1 million, a de-
cline of 3%.

The study arrived at those numbers by
reviewing advertising revenue effects on
employment and the number of outlets be-
tween 1975 and 1988 and then extrapolat-
ing those prior correlations to the future
years.

One of the study’s two authors, William

Lilley III, President of Policy Communica-
tions, noted that, overall, the media indus-
try has been a contributor to the growth of
the gross national product, increasing by
292% from 1975 to 1988, compared to a
204% increase in GNP. More specifically,
media advertising revenue grew 311% dur-
ing the period, according to the study. Lil-
ley, a former CBS Inc. senjor vice presi-
dent, said that in certain markets, such as
Dallas, media made a noticeable contribu-
tion to the ‘‘revitalization”’ of the local
economy.

Rudolph Gerhard Penner, senior fellow,
The Urban Institute, and the other author of
the study, said it focused on the micro
response, acknowledging that there might
be certain indirect macro benefits if the
government used advertising revenue in
ways that facilitated economic growth. But
the report also claims to be ‘“‘extremely
conservative...and does not project any of
the inevitable job losses coming in the busi-
nesses which provide related economic in-
frastructure to the media and media adver-
tising.”’

In response to a question about the re-
port’s assertion that ad spending would

have a proportionately greater impact on the
number of TV stations, Lilley explained
that while TV stations are considered fran-
chised outlets, and thus are seemingly less
vulnerable to revenue declines, many TV
stations have still to experience the difficult
times already undergone by other outlets,
such as newspapers and magazines, which
have since adjusted. Effects of a revenue
decline were also said to be reflected more
quickly on employment than on the number
of media outlets. While media outlets tar-
geted to minority populations have previ-
ously shown the fastest growth, they have
also, the study said, shown the greatest
‘‘sensitivity”” to negative changes in total
ad spending.

Although **Economic and Social Impacts
of Media Advertising™ did not attempt to
demonstrate any linkage between the reve-
nue decline and an advertising tax, the issue
is clearly on the agenda of the Leadership
Council on Advertising Issues, which pro-
vided a map detailing *'state anti-advertis-
ing activity * along with the study. Lilley
said that 5% was chosen for the study’s
revenue decline because it was a number
that was conceivable yet not *‘trivial.””—GF

Spot buys: taking the paper
out of paperwork

Advertisers and stations plan
tests of electronic invoicing
of spot advertising buys

In an effort to eliminate paperwork in the
spot advertising process, advertisers and
stations are planning three separate tests of
electronic invoicing. Agencies are hoping
that a move to widespread electronic in-
voicing for spot buys will reduce their costs
of reconciling invoices, while stations hope
for speedier processing of their invoices.

Group W Television Sales will conduct
the first test, supplying its July billing run
to Foote, Cone & Belding and Ogilvy &
Mather, according to John McGregor, a
planning and technology leader for Group
W Data Center. Those two agencies are
participating in the two other tests this year.

Jefferson-Pilot Data Services (JDS) is
planning a test between stations that use
IDS data processing and agencies that use
Donovan Data Systems, according to Don-
ald Crabtree, JDS vice president and gener-
al manager of rep/agency services. Dono-
van handles 70% of national spot business
from the agency side, while IDS has 330
client stations representing 45% of national
dollars, he said. JDS has been offering an
electronic invoice option for use with IDS
client agencies for two years. he said.
About 10% of agency national spot busi-
ness is handled through JDS, he said.

A third experiment, involving invoices
for October, is scheduled for CBS owned
and operated stations, which use an inter-
nally developed data processing system.

If CBS’s experiment works out. “*hope-
fully, agencies and advertisers would view
us as somewhat easier to buy,”’ said Bren-
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dan Kehoe, director of information services
for CBS’s owned and operated stations.
Eventually, he said, all information going
between CBS O&O’s and agencies—in-
cluding invoices, preemptionmakegood pa-
perwork and perhaps even contracts—could
be transmitted electronically. *‘Our ulti-
mate hope would be that we'd get paid a
little faster...because discrepancies would
be resolved much quicker,”” he said.

In its June 23 meeting. the National Sales
Advisory Committee (NSAC) of the Televi-
sion Bureau of Advertising endorsed the
use of electronic data transmission for such
functions as contracting, invoicing and dis-
crepancy resolution. In their statement,
however, the national ad reps that make up
NSAC said that they opposed the applica-
tion of electronic data transmission to re-
place their roles in the evaluation and nego-
tiation of broadcast buys.

Although calling the announcement a
formality, TVB vice president, national
sales, Jim Joyella said, ‘*It shows that there
is an agreement between the 13 companies
that are spot television.™” Joyella continued,
*“The ultimate sale of television time really
is a face-to-face function and cannot be
done by electronic auction.”’

**What they [NSAC] have said is really a
giant step forward.”’ said J. Walter Reed,
senior vice president and corporate director
of spot broadcast for Foote, Cone & Beld-
ing. Reed has been working on electronic
invoicing issues for the American Associa-
tion of Advertising Agencies. Electronic in-
voicing is ‘‘something whose time has
passed,’” he said. **Everybody’s computer-
ized, but everybody’s afraid to have their
computers talking.” —GM



Journalismm

Journalist to

NBC’s Gartner gives suggestions for
doing investigative pieces; ABC’s
Vanocur has harsh words for ‘ambush
journalism’ during Investigative
Reporters and Editors meeting

Michael Gartner, a career print journalist
until he assumed the NBC News presidency
last August, wants to dispel the misconcep-
tion about television reporters thai **if you
have a deep voice, you're not smart.”’

He has found °‘outstanding network re-
porters and editors that any paper in the
country would kill to have bul would be
unwilling to pay a comparable salary."’

Gartner mixed dry humor with serious
advice during his keynote talk and question
and answer session at the Investigative Re-
porters and Editors national conference in
Philadelphia. He told some 900 journalists
that the annual revenue of the Ames Daily
Tribune that he co-owns in his native [owa
does not match NBC anchors’ salaries, but
that its profit statement is better than the
network’s. He joined NBC because ‘it
looked interesting and a great challenge. ...
I still like my decision. Ask others’” if they
are equally satisfied. he said. Will the net-
work eventually become & video wire ser-
vice? “*Not during my tenure, [but] who’s
to say what my tenure is?”’

Gartner defended NBC News staff cuts
by saying his $300 million annual budget is
better spent on producers and reporters than
on accountants and secretaries, and he
claimed the network’s editorial presence
has improved. No good news operation can
prosper without first-rate investigative jour-
nalism, he said. **That’s what sets us apart
from our counterparts in other countries.”’
But he added that in-depth stories should be
exciting and compelling. Craft them, pro-

journalist: tips to report by

mote them and “don’t dare viewers to
watch them. Viewers don't take dares.

Gartner offered these suggestions to help
avoid problems with investigative pieces:

® Ask in advance whether this story is
the best way to spend reporters’ and pro-
ducers’ time, space and money.

® Resolve at the outset such questions as
who owns the ountakes, if the editor must
know the reporter’s anonymous source and
whether a source’s lie voids any confidenti-
ality agreement.

B Regular progress reports. If an investi-
gative team is going asiray, better to con-
front that problem early than late.

® Recheck everv fact. Small errors can
hurt credibility.

Gartner deplored on-air reterences to un-
named sources even though he noted ““they
creep in occasionally on NBC.** He criu-
cized reporters who use anonymous criti-
cism without checking iis veracity.

Stressing a similar theme was ABC News
senior correspondent Sander Vanocur, who
rapped reporters’ ‘“undue cooperation with
authorities.”” Taking a tip is tine. Vanocur
said, but it is not fine to be part of authori-
ties’ attempts to ‘“‘get”’ people. “‘It’s not
my job to act as an electronic arm of the
prosecution.”’

Vanocur had harsh words for ‘*ambush
journalism masquerading as investigative
reporting—a cathode ray kangaroo court™
without depth and balance. He said: "*We
simplv have to develop manners without
lessering our zeal.”” At umes, Vanocur
tfinds reporters ‘“quite arrogant’ and re-
minded his colleagues: *~We have no exclu-
sive rights to the First Amendment.”’” He
does not think the press fits the role of
“‘avenging angel’" or that it is in journal-
ists’ best interests ‘‘to be considered un-

Too much money, not enough time

Former CBS News commentator Eric Sevareid, in a C-SPAN interview taped for
telecast tomorrow (July 4, 8 a.m., 6 p.m. and midnight ET), decried the “glorification of
personalities” and the disparity in Salaries in broadcast journalism. "This glorification
of personalities—you can’t avoid that entirely because it's a very personal form of
journalism—but | think that's gone too far,” he said. “These huge salaries | think have
a demoralizing effect on staff. | understand about market forces, but here are some
people making huge sums of money working next to other people who may be equally
talented in their part of the business—they may not be in front of the cameras, but they
may be producers or directors—earning tiny fractions of that.”

Sevareid, now a consultant to CBS, also criticized broadcast journalism’s insistence
on brevity. "There is a relationship between quantity and quality,” he said. “And the
notion of a lot of television executives and radio executives that everything can be
shorter and shorter and is just as good is a lot of nonsense.”

Because radio affords more time, Sevareid said, it is superior lo television for
commentaries. With three or three-and-a-half minutes on radio, commentators have
“room for a beginning, middle and an end, for some graces of language, marshalling
of evidence,” he said. "If it's too damn short then you sound didactic and smug and

positive...."
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Insider experience

MacNeil/Lehrer Productions (MLP) is
going to get some help in creating “a
definitive work on diplomacy and
statecraft’—in the form of former Sec-
retary of State George Shultz, who last
week signed an agreement to devel-
op a series of 12 one-hour documen-
taries to be hosted by MacNeil/
Lehrer NewsHour anchor Jim Lehrer.
Following a four-month development
phase ending “roughly around Labor
Day.” said MLP President Al Vec-
chione, two to three years production
on location around the globe will be-
gin.

At the end of that time, the series—
“a major project calling for major dol-
lars,” Vecchione said—might just air
on commercial television first. “We are
very hopeful that this will be a PBS
series. PBS has said they are interest-
ed. We just don't know yet,” Vec-
chione said.

swerable only to ourselves.” He said sta-
tions should pay more atiention to state
legislatures, whose actions have more ef-
fect on their viewers than Congress’s.

And if scrutiny of public figures pro-
duces allegations of sexual misconduct,
wMAQ-Tv Chicago investigalive unit mem-
ber Peter Karl said he has found that avoid-
ing rhetorical questions, allowing the comi-
plainants 1o tell their story in their own
words and making sure to tape those inter-
views can help a station’s credibility and
case libel problems.

During a day of panels on ethics, Karl
oflered this rule: *"If 1t feels right, it's OK.
If it feels wrong, re-examine it.”

He has been arrested for carrying a fake
machine gun to test courthouse security
procedures and has trespassed on a murder
scene, but he would not misrepresent him-
self to check on a prominent hospital pa-
tient’s condition. **Anything Joe Citizen
can do. | can do as a reporter,”” Karl said.
“‘But Joe Citizen isn’t a grieving relative.”

At stations without investigative teams,
reporters must realize that their concentra-
tion on an in-depth story leaves their col-
leagues overworked. said Margie Nichols,
WBIR-TV Knoxville, Ky.. news manager.
She said smaller market staffers can boost
credibility with their supervisors by volun-
teering for routine stories on a slow investi-
gative day. "You can’t think only about
your project. 1t’s all a trade-off. The more
you do for me,”’ the more time she 1s likely
to give for a long-term project, said Nich-
ols.




“Where Things Stand” continues from page 10

Compulsory License

® The FCC has voted to recommend to Con-
gress thal it abolish 13-year-old compulsory
copyright license for local as welt as distant
signals, saying move would benefit consum-
ers, broadcasters and cable programing
services.

What Congress will do is unknown. Poli-
tics are complicated by fact that some
broadcaslers want to do away with license
for local signals and require cable systems
to pay broadcasters. National Association of
Broadcasters has formed committee tO ex-
plore possibility of creating new copyright
scheme thal includes retransmission fee
and carriage requirements for local signals
{BROAOCASTING, June 19 and 28).

On Jan. 3, House Telecommunications
Subcommittee member John Bryant (D-
Tex.) reintroduced bill he offered in last Con-
gress {BroaocAsTING, April 4, 1988) to con-
dition ficense on carriage. Senate Copyright
Subcommittee Chairman Dennis DeConcini
(D-Ariz.) revived measure from last Con-
gress thalt is virtually identical to Bryant's bili.

Crossownership

Telco-cable—FCC has tentative plans to
hold en banc hearing on cable-telco issue.
Agency initiated debate on whether telcos
should be allowed to provide cable services
in July 1988 when it tentatively voted 2-1 to
recommend Congress lift telco-cable cross-
ownership ban.

Senator Al Gore (D-Tenn.) has introduced
bill lifting crossownership prohibition; com-
panion measure was offered in House by
Rick Boucher (D-Va.).

FCC may not be able to affirm decision.
Commissioner James Quello issued state-
ment Jan. 13, saying he was reconsidering
vote favoring repeal. And Commissioner Pa-
tricia Diaz Dennis, who voted against "tenta-
tive conclusion,” continues to feel ban
against teicos controlling programing
should be retained, although she believes
telcos should be allowed to offer video
transmission services as cCOMMON carriers.

FCC move follows National Telecommuni-
cations and Information Administration re-
port on cable TV regulation recommending
telephone companies be allowed to serve
as transporters of others' programing, al-
though not as programers themselves, in
telcos' own service areas (BROAOCASTING,
June 20, 1988).

At present, barriers to such BOC cross-
ownership inciude not only FCC regulations
and 1984 Cable Act but also modified final
judgment issued by U.S. Judge Harold
Greene in his supervision of breakup of
AT&T. NTIA has petitioned FCC to preempt
Greene's regulation of BOC's, arguing that
judge is hampering their entry into informa-
tion services, including cable.

Duopoly, one-to-a-market—FCC  voted
Oct. 27, 1988, to relax duopoly rules to allow
closer spacing of commonly owned AM and

FM siations, arguing that impact on diversity
would be negligible and that it let some
broadcasters reap certain economies of
scale.

Using same justification, FCC relaxed pol-
icy for waivers to one-to-a-market rules Dec.
12, 1988, saying it would look favorably on
waiver requests involving top 25 markets
with at least 30 broadcast "voices.”

Broadcast-newspaper—Appropriations
bill (H.R. 4782), which was signed into law,
includes provision that prevents FCC from
reexamining its  broadcast-newspaper
crossownership rules.

Direct Broadcast
Satellites

m Calling high-power direci-lo-home broad-
cast satellites (DBS) "dead horse” in U.S.,
former Hughes Communications president
and White House telecommunications ex-
pert Ciay (Tom) Whitehead said his compa-
ny, Orbital Satellite, has withdrawn its appli-
cation to launch DBS because neither
Hollywood nor broadcast networks appear
willing to "bypass the increasing [cable TV]
MSO bottleneck.”

Permittees and applicants to launch “true"
high-power DBS believe Ku-band birds 10
times more powerful than average C-band
birds would mean direct-to-home television
reception via downlinks one-tenth size of av-
erage C-band dishes. Smaller, more afford-
able dishes would then theoretically lead to
home satellite market several times size of
current two million C-band consumer base.
Variety of large and small companies have
failed since early 1980's, however, to get
high-power Ku-band DBS off ground.

Among applicants proposing to launch
services as early as 1992 are Hughes Com-
munications, operator of two C-band cable
programing satellites, top cable operator
Tele-Communications In¢., through subsid-
iary Tempo Enterprises, and group broad-
caster Hubbard Broadcasting.

FCC staff says that once paired orbital
assignment proposal is settled, perhaps by
mid-1989, assignments in separate DBS or-
bital arc will be made. Due to spectrum
shortage, they say, comparative process
may have to be devised.

Home Satellite

Giving shot in arm to struggling home satel-
lite industry, 100th Congress passed copy-
right legislation authorizing transmission of
broadcast television signals via satellite to
backyard dish owners. (President Reagan
signed bill on Nov. 16, 1888.)

Under terms of Satellite Home Viewers Act
of 1988, independent television signals can
be beamed to any of more than two million
dish owners, but network affiliate signals
can only be delivered to those in "white
areas”—those not able to receive network
programing off air and not choosing to re-
ceive it via cable.

As mandated by Act, FCC has launched
inquiries into syndicated exclusivity rules for
broadcast signals delivered via satellite.
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International

8 New European transfrontier broadcast law
has been sidetracked by opposition from six
of 12 members of European Community.
EC's Council of Ministers may take up plan
at July 18 meeting, but must resolve dis-
putes by early fall or new law will die. Regu-
latory plan, essentially completed earlier this
spring, would harmonize diverging national
regulations and establish framework under
which emerging transborder satellite TV ser-
vices could service European market's 320
million viewers.

In European satellite news, Rupert Mur-
doch’s UK direct broadcast service, Sky TV,
settled $1.5 billion lawsuit against Walt Dis-
ney Co. in dispute over plans for British Dis-
ney Channel and access to Disney's Touch-
stone and Hollywood Pictures films. Rival
British Satellite Broadcasting, which post-
poned launch of service by six months until
next spring due to delays in availability of
home receiver gear, has been granted addi-
tional two channels by UK government,
bringing program package to five. And
French pay TV service Canal Plus has
emerged winner in government allocation of
channels on France’s direct broadcast satel-
lite TDF-1, with interests in three of five tran-
sponders.

Capital Cities/ABC, which owns 25%
through ESPN of London-based satellite
sports service Screensport and has taken
minority share in Munich TV company Tele-
Munchen, producer-distributor and majority
owner of German satellite service Tele5, is
now negotiating three similar deals on conti-
nent, including one in Spain.

Phone company US West has made joint
bid for Hong Kong cable system franchise
with potential for 1.5 million TV and tele-
phone service customers. Several North
American companies—Paramount, Viacom,
AT&T and Rogers Cablevision of Canada—
are also advising two of four bidding groups.

Land Mobile

FCC has delayed decision on petition to
reallocate UHF channels in eight markets to
land mobile radio until determination has
been made that UHF channels in question
will not be needed for broadcasting high-
definition systems.

During April 17 meeting of FCC's advisory
committee on advanced television service,
FCC staff said that nothing has changed
concerning realiocation of spectrum since
proceeding was suspended in 1987 and
lhat commission did not foresee change in
near future-

Mergers and
Acquisitions

8 Time Inc. and Warner Communications
Inc. announced definitive agreement March
4 to merge, creating Time Warner Inc. On



June 6, Paramount Communications, for-
merly Gulf + Western, made unsolicited
$10.7 billion all-cash tender offer for Time,
throwing future of merger into doubt. On
June 23, Paramount raised offer from $175
per share to $200, bringing price for Time to
$12.2 billion. Time's board rejected both of-
fers. Whether combined with Warner or Par-
amount, new company's revenues would
make it largest media concern in world. In
attempt to salvage original merger with
Warner despite offer from Paramount, Time
revised agreement with Warner and
launched $7 billion cash tender offer for ma-
jority of Warner shares. If tender were com-
pleted, Time would acquire balance of
Warner with combination of cash and securi-
ties. Merger with Warner, unlike previously
envisioned stock swap, would require no
shareholder vote. Litigation over Time-Para-
mount conflict is proceeding in Delaware
Chancery Court, where one issue is whether
Time's merger plans effectively put compa-
ny up for sale. Hearing in case is scheduled
for July 11. Paramount has filed at FCC for
approval of trust that would hold Time's
stock until Paramount gained necessary
FCC approvals for transfer of Time's li-
censes to Paramount. FCC and SEC had
given go-ahead to Time-Warner merger.
Last week, judge refused to grant Time
shareholder request to delay shareholder
meeting scheduled for June 30.

Centel Cable Television Co. reached
agreements in March to sell its 575,000-
subscriber cable systems for a total of more
than $1.4 billion. Systems covering five
states were split into six pieces and sold to
American Television & Communications, C-
TEC Corp., Jones Intercable, Warner Cable,
Adelphia Communications and Simmons
Communications. Centel Corp., 82.4%
shareholder of Centel Cable, said it expect-
ed after-tax gain of $440 million on sale;
minority shareholders in Centel Cable will
receive $45.625 per share. Centel expects
lo close sale by early August.

Must Carry

Broadcast and cable industries appear to
be at impasse on must carry. National Asso-
ciation of Broadcasters President Eddie
Fritts is urging Congress to reregulate cable

by adopting legislation that would establish
must-carry requirements and channel repo-
sitioning rules (BROADCASTING, April 17).
Fritts and National Cable Television Associa-
tion President James P. Mooney have been
trying to hammer out deal on must-carry
language which they would then take to
Congress. Basis of negotiations is inter-in-
dustry agreement on must. carry that cable
says it can live with. Broadcasters, however,
want to go beyond it, and demanded that
any legislation contain language protecting
broadcaster's signal from being shifted ofi-
channel. Broadcasters also want must carry
for high-definition signais. Both demands
are believed to be unacceptable to cable.

Public Broadcasting

® CPB President Donald Ledwig used PBS
Programing Meeting June 14-17, in Marco
Istand, Fla., to propose July-October series
of “summit meetings"” among CPB, PBS and
NAPTS to unify plan to streamline national
public TV programing processes. At same
meeting, NAPTS presented refined version
of—and PBS presented plan to implement—
chief programing executive proposal that
would centralize authority over approximate-
ly 25% of national programing funds, includ-
ing most of current CPB Program Fund, at
PBS. CPB must report to Congress next Jan-
uary on national program funding efficiency.
Dates for summit are being worked out.

Garrison Keillor will return to American
Public Radic Sept. 30 with new Saturday
evening series, he announced at Annual
Public Radio Conference in San Francisco,
May 17-21. National Public Radio, which an-
nounced July 1 launch of hourly newscasts,
used conference to focus on strategic plan
for 1990's. NPR board adopted $20.3 million
FY 1990 dues level.

CPB asked House April 18 and Senate
March 17 to provide full $265 million autho-
rized for fiscal 1992, plus remainder of $200
million authorized for replacement of satellite
due to expire in 1991. Administration has
recommended capping CPB at 1991 figure
of $242 million and would also stop funding
satellite replacement project at amount al-
ready appropriated for 1990, $56.8 million.
CPB board has adopted $254,339,038 FY
1990 budget.

CPB Chairman Kenneth Towery also
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asked Congress March 21 to remove CPB
from Inspector General Act, citing concerns
that First Amendment rights of public broad-
casters could be threatened by inspector
general's authority 1o deem programing or
other budget items unnecessary. In mean-
time, however, CPB has appointed acting
IG.

Syndex

m FCC put off effective date of its new syn-
dex rules from Aug. 18, 1988, to Jan. 1,
1990, but it otherwise kept rules much as
they were when adopted last year. Broad-
casters desiring syndex protection had to
notify cable system by June 19.

Rules empower broadcasters to enforce
exclusivity of programs against cable sys-
tems that import duplicative programing on
distant broadcast signals.

Real delay in implementation of rules may
come as result of court appeals likely to be
made by cable operators and Satellite carri-
ers who distribute distant signals threatened
by syndex. If court stays rules pending reso-
lution of appeals, implementation of rules
may be delayed two or three years. If court
finds fault with them, they may never go into
effect.

United Video, carrier of superstations
wGN-Tv Chicago, wrix(Tv) New York and KTvT-
Tv Dallas; Texas Cable Television Associa-
tion, United Cable Television and Century
Communications have challenged rules in
U.S. Court of Appeals. Turner Broadcasting
System withdrew appeal.

TV Marti

Backers of Radio Marti—which broadcasts
news, information and entertainment to
Cuba—are lobbying Congress to establish
affiliated television service. Congress last
year appropriated $7.5 million in startup
funds for proposed service, and in April,
House approved legislation authorizing $16
million for operating funds in each of next
two years. However, funds could not be ap-
propriated unless President certifies tc Con-
gress that test of project—and one is
planned for later this year—has demonstrat-
ed its feasibility.

Cuba's vice president has reportedly is-
sued warning that Cuba will take all “appro-
priate measures” against TV Marti.

Wireless Cable

Wireless cable is up and running in several
markets and may be in several more within
next year.

Microband Companies Inc., New York, is
industry leader, with systems in Washington,
Detroit and New York. Metropolitan Cablevi-
sion has 25,000 subscribers in Cleveland,
and claims to be holding its own in head-to-
head competition with Viacom-managed
North Coast Cable, conventional cable sys-
tem operator. People’s Choice TV has tar-
geted Sacramento, Calif.



For the Recordm

As compiled by BROADCASTING from June
22 through June 28 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC—A For C ications: ALJ—Ad-
ministrative  Law Judge: all.—aliernate: ann.—announced:
ant.—anicnna;  aur.—aural; aux.—auxiliary; ch.—channel:
CH—critical hours.: chg.—change: CP—construction permit:
D—day: DA—directional antenna: Doc.—Docket; ERP—eflec-
tive radiated power: Freq—frequency: HAAT—height above
uverage lerrain: H& V—horizontal and vertical: khz—kilohenz:
kw—Xkilowans: lic.—license: m—meters: mhz—megahernz:
mi.—miles; MP—modification permit: mod.—modification;
N—rnight: pet. for recon.—petition for r ideration: PSA—
presunrisc service authority: pwr.—power: RC—remole conirol:
S-A—Scienlific-Atlania: SH—specified hours: SL—studio loca-
tion: TL~—1transmiuer location; trans.—transmittcr; TPO—1rans-
mitter power output: U or unl.—unlimited hours: vis.—visual:
w—walls: *—noncommercial. Six groups of numbers at end of
fucilities changes items refer to map coordinaies. Onc meter
cquals 3.28 feel.

Ownership Changes

8 WZEW-FM Fairthope. AL (BALH8%0602G)J. 92.1 mhz:
3 kw: ant. 288 fi.)—Seccks assignment of license from June
B. Forbes. trustec to WZEW Inc. for $750.000. Scller has
no other broadcast interests. Buyer is owned by George 1.
Q’Rear. who has no other broadcast interests. Filed Junc 2.

8 WNLK(AM)}-WGMX-FM  Norwalk, CT (AM:
BALS890601GH: 1350 khz: 1 kw-D. 500 w-N, DA-N: FM:
BALHB890601Gl: 95.9 mhz: 3 kw: ant. 91 ft.)—Sceks
assignment of license from Hanson Communications Inc.
to CRB of Norwalk Inc. for 85 million. Scller is owned by
Mike Hanson. who has no other broadcast interests. Buyer
is hcaded by Edward Rogoff. CRB Broadcasting Corp..
parent company of assignee, also owns 100% of stock of
licensce corporations listed below: CRB of Delaware Inc..
licensee of WIBR-AM-FM Wilmington. DE: CRB of Flor-
ida In¢.. licensee of WZZR(FM) Stuart. FL: CRB of West-
chester Inc.. licensee of WFAS-AM-FM White Plains. NY:
CRB of Pennsylvania Inc.. licensee of WAEB-AM-FM
Allentown, PA: CRB of Kentucky Inc.. licensee of
WTCR(AM) Kenova, WV, and WTCR(AM) Huntington.
WV. Application of CRB of Florida Inc. for renewal of
license of WZZR(FM) Swant Florida is pending. Applica-
tion of CRB of Pennsylvania Inc. for modification of
facilitics of WAEB(AM) Allentown, PA is pending. Filed
June 1.

& WZAZ(AM) Jacksonville. FL (BAL890607EB: 1400
khz; | kw-U)l—Secks transfer of license from President-Jas
In¢. to Picus Broadeasting Corp. for no financial consider-
ation. Companics arc headed by Mark A. Picus and Wil-
liam H. Sanders. Latter is director of Pinnacle Broadcasting
Co.. licensee of WDUR(AM)-WFXC(FM) Durham. NC:
KAMA-AM-FM El Paso. and KLLL-AM-FM Lubbock.
both Texas, and WSOY-AM-FM Decatur, 1L. Sanders is
also vice president, dircctor and owner of 50% of stock of
Radcck Broadeasting Inc.. which holds 50% general part-
nership interest in Big Sky Broadeasting LP, licensee of
KTVH-TV Helena. MT. Sanders owns 0.2% stock of
Tuener Broacasting System Inc.. owner of licensee of
WTBS(TV) Atlanta. Sanders is director of Jon¢s Intercable
Inc.. which owns and operates CATV syslems in 25 stales.
Filed Junc 7.

8 WDBS(AM) Eatonton, GA (BALBY0607EA: 1520 khz: 1
kw-D)=Sceks assignment of license from William M.
Flatau. trustec 1o Eatonton Broadcasting for $11.500. Sell-
er has no other broadcast intercsts. Buyer is headed by
George B. Peters Jr.. who has no other broadcast interests.
Filed Junc 7.

8 KPUA(AM}»-KWXX-FM Hilo. HI (AM: BAL890530EC:
670 khz: 10 kw, 5 kw-U: FM: BALH890530: 94.7 mhz:
100 kw: ant. -300 ft.}—Secks assignment of license from
Hawaii Broadcasting Co. Inc. to Hawaii Radio Inc. for
$800.000. Seller is headed by Richard Henderson and John
Warren and they have no other broadcast interests. Buyer is
headed by Iris E. Lindstedi. who is stock holder and
director of North Shor¢ Radio Inc.., applicant for new AM
station at Princeville, HI. Lindstedt is also officer and
director of WLBE 790 Inc.. licensee of WLBE(AM) Lees-

burg. FL. Filed May 30.

8 KRXK(AM) Rexburg, 1D (AM: BAL8%0612EA: 1230
khz: | kw-U FM: BALH890612EB: 98.3 mhz: 3 kw:
ant. 356 ft.)—Seeks assignment of license from Tri County
Radio Corp. to Don T. Ellis and Donna C. Ellis for no
financial consideration. Seller is headed by Jerry Black.
Buyer is owned by Don T. Ellis and his wife, Donna C.
Ellis, who have no other broadcast interests. Filed June 12.

8 KCWV(FM) Leavenworth. KS (BALH890607GO: 98.8
mhz. 100 kw; ant. 990 fi.)—Seeks assignment of license
from Wodlinger Broadcasting Co. to WTMJ Inc. for $6
million. Seller is owned by Mark and Constance Wood-
langer, who have no other broadcast interests. Buyer is
headed by Steve Smith. WTMJ Inc. is licensee of WTMJ-
AM-TV and WKTI(FM). all Milwaukce: WSYM(TV) Lun-
sing, M1, and KTNV-TV Las Vegas. WTMJ Inc. is parent
and sole owner of Midwest Media Inc.. licensee of
WSAU(AM)-WIFC(FM) Wausau. W1. Filed Junc 7.

8 KMAR-AM-FM Winnsboro. LA (AM: BAL890608ED:
1570 khz: | kw-D: FM: BALH890608EE: 95.9 mhz: 3 kw;
ant. 170 ft.}—Secks assignment of license from Bennie
George to Boeuf River Broadcasting Co. for $200,000.
Seller has no other broadcast interests. Buyer is headed by
Tom Gay. who owns and operates KCTO-AM-FM Colum-
bia. LA. Applicant also owns and operates KFNV-AM-FM
Ferriday. KJINA-AM-FM Jena and KAPB-AM-FM Marks-
ville. all Louisiana. Filed June 8.

8 WFXR(FM) Harwichport. MA (BTCH8%0609GS. 93.5
mhz: 3 kw: ant. 328 fi.}—Seeks assignment of license from
Mary Jane Kelley and George Silverman to LDI Inc. for
$800.,000. Seller has no other broadcast interests. Buyer is
headed by John Aitken and Robert Lada. who have no
other broadcast interests. Filed June 9.

& New FM in Conway. NH (BAPH890612GT: 104.5 mhz:
3 kw; ant. 36 fi.)—Secks assignment of license from Car-
roll County Broadcasting to Northcast Communications

Corp. for $89.000. Seller is headed by Jeffrey Messerman,
who has no other broadcasts interests. Buyer is headed by
Jeffrey Fisher. who has ownership interest in WFTN—
AM—FM Franklin, N.H., and WABK-AM-FM Augusta,
Me. Filed June 12.

8 WGKT(AM)-WPHD(FM)  Buffalo. NY  (AM:
BALS890531GK: 1400 khz: 1 kw: FM: BALH890531GL:
103.3 mhz: 49 kw: ant. 340 fi.)—Seceks assignment of
license from Howard Communications Inc. 10 Metroplex-
/Robinson Broadcasting Co. for 54.445.000 (**Changing
Hands.”" June 5. 1989). Seller is owned by Bob Howard.
who has no other broadcast interests. Buycrs are headed by
Larry Robinson. Norman Wain. Robert Weiss and David
Ross. Metroplex/Robinson have following broadcast inter-
ests: WHYI(FM) Fi. Lauderdale. WJYO(FM) Mount Dora.
WPRD{AM) Winter Park, WFYV(AM) Jacksenville,
WFYV-FM Atlantic Beach, WNLT-FM Clearwatcr and
WHBO(AM) Pinellas Park. all Florida, and WKIX(AM)-
WYLT-FM Raleigh, NC. Filed May 31.

® WBRE-FM Washingion. NC (BAPH890606GQ; 98.3
mhz: 3 kw; ant. 91 fi.})—Seeks assignment of license from
James Eugene Hodges to New East Communications Inc.
for $640.000. Seller is owned by James Hodges who also
owns WNOS(AM) New Bern, NC. Buyer is headed by
Henry W. Hinton and has no other broadcast inlcrests.
Filed June 6.

8 KUGN-AM-FM Eugene. OR (AM: BAL890606ED: 590
khz. 5 kw-D: FM: BAPL890606EE: 97.9 mhz: 100 kw:
ant. 780 ft.)—Seeks assignment of license from Media
Corp. of America to Combined Communications Inc. for
$4.2 million. Scller is headed by Paul E. Van Hook. who is
director in Pathfinder Communications Corp., licensee of
following broadcast stations: WCKY(AM)-WWEZ(FM)
Cincinnati: WTRC(AM)-WYEZ(FM) Elkhart:
WQHZ(AM)-WYEZ(FM} Fort Wayne. all Indiana:
WCUZ-AM-FM Grand Rapids. Ml. and KVLT-AM-FM
Tulsa, OK. Buyer is headed by Charles V. Chackel. who is

Subordinated Notes

The undersigned arranged financing and acted as
financial advisor to Tate Communications, Inc.

| TeemIloan. ... ....... $3,550,000
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KIKN/KTFX(FM) Brownsville, Texas
KMCK(FM) Fayetteville, Arkansas

Financing provided by

PacifiCorp Credit, Inc.
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gencral manager of KUGN-AM-FM Eugene. OR. Com-
bincd Communications Inc. have no other attributable
broadcast intercsts. Filed Junc 6.

8 KDOV(AM) Talent. OR (BALBS060BEB: 1230 khz: |
kw-U., DA-1)—Secks assignment of license from Atkinson
Adventures to State of Orcgon acting by and through the
State Board of Higher Education on behalfl of Southern
Oregon State College for no financial consideration. Seller
is headed by Perry Atkinson who has no other broadcast
interests. Buyer is headed by Wilma Foster. Southem Ore-
gon Statc College currently operates KSOR(FM) and
KSMF(FM), both Ashland. KSBA(FM) Coos Bay und
KSKF(FM) Klamath Falls. all Orcgon. and large network
of FM translators to provide public radio service to listencrs
in this same rcgion. Applicant is also permittec of
KSRS(FM) Roseburg. OR. pant of existing radio services
provided by applicant. Include FM rtranslutors K202AP
(McCloud and Dunsmuir). K208A (WEED). K216D (Jones
and Etna). K218AL (Yreka and Montague). and K220BA
(Happy Camp). all located in California. Applicant is per-
mittee of K206AN (Callahan). which is under construction.
Filed June 8.

® New FM in New Ellenton. SC (BAPHE90608GR: 102.7
mhz: 3 kw: ant. 328 ft.}-Secks transfer of license from
Gir Marketing to Grr Marketing for no financial consider-
ation. Seller is hcaded by W. Greg Ryberg. Buyer is
headed by Ryberg and William G. Dudley. Filed June 8.

8 WIKZIAM) White Bluff. TN (BALB9060REC: 1030
khz: 10 kw-D)}—Seecks assignment of license from Bemnice
Bishop Broadcasting & Advertising Co. to John E. Boze-
man for $200.000. Seller is owned by Bernie Bishop. who
has no other broadcast interests. Buver has no other broad-
cast interests. Filed June 8.

Actions

8 KOBG(AM) Wasilla. AK (BAP881229EG: 1360 khz: 5
kw-U}—Dismissed app. of assignment of license from Val-
ley Broadcasting Co. Inc. to Palmer Radio Group Inc. for
$100.000. Seller is owned hy Wayne Connelly. who has no
other broadcast intercsts. Buver is owned by Charles D.
McFall. who has no other broadcast interests. Action June
15.

8 WTXX(TV) Watcrbury. CT (BTCCT890407KF: ch. 20:
2239 kw-V: ant. 1.200 ft.)—Granted app. of assignment of
licensc from Michael Finkelstein to Renaissance Communi-
cations Corp. for no financial consideration. Seller is
owned by Michucl Finkelstein. Buyer is also owned by
Michael Finkelstein and Warburg. Pincus Capital. Action
June 15.

8 KRZN(AM) Englewood. CQ. (BAL89042IEB: 1150
khz: 5 kw-D. 1 kw-N)—Granted app. of assignment of
license from Genesis Broadeasting Inc. to Sudbrink Broad-
casting Co. of Arkansas for $1.475.000. Seller is headed
by Ralph Booth. who also owns four AM's and six FM's.
Buyer is owned by Robert W. Sudbrink and has no other
broadcast interests. Action June 13,

8 WAPE(AM) Jacksonville. FL (BALB90327EA: 690 khz:
50 kw-D. 10 w-N. DA-2)—Granted app. of assignment of
license from Evergreen Media Corp. to Genesis Communi-
cations of Jacksonville. for $925.000. Seller is headed by
Scout Ginsburg. It also owns WVCG(AM) Coral Gables
and WAPE-FM Jacksonville. both Florida: WLUP-AM-
FM Chicago. and KHYIWFM) Arlington. TX. Buyer is
headed by Bruce C. Maduri. Genesis Communications |
Inc. is licensee of WNIV(AM) Atlanta. and Genesis Com-
munications Il Inc. is licensee of WLQY(AM) Hollywood.
FL. Action Junc 16.

® WGFS(AM) Covington. GA (BALBSOS09ED: 1430 khz:
5 kw-D)—Granted app. of assignment of license from
Bohanan Broadcasting. Inc. to Radio Covington Inc. for
$200.000. Seller is owned hy . Dan Bohanan. who has no
other broadcast interests. Buyer is owned by Charles Elder
and Douglas M. Sutton Jr. Latter holds 40% intercst in
Radio Moultrie Inc.. and serves as officer and director of
company. Radio Moultrie Inc. is licensee of WMGA(AM)
Moultrie. GA. Action Junc 16.

8 KCLF(AM) New Roads. LA (BALB81215EH: 1500 khz:
| kw-D}—Crantcd app. of assignment of license from
D&L Broadcasting Lid. to New World Broadcasting Co.
for $230.000. Seller is headed by Jack Davenport. Buyer is
headed by Roosevelt Gremillion. who has no other broad-
cast interests. Action June 15,

8 KOKA(AM) Shreveport, LA (BALBSOSO9EG: 1550 khz:
10 kw-D. 500 w-N. DA-N)>—Granted app. of assignment
of license from McCright Broadcasting Inc. 1o Cary D.
Camp for $230.000. Scller is owned by Dale McCright.
who has no other broadcast interests. Buyer has no other
broadcast interests. Action June 13.

B WATD({AM) Brockion. MA (BAL890426EA: 1410 khz:
| kw-D. DA)—Granted app. of assignment of license from
Marshficld Broadcasting Inc. to Metro South Communica-
tions Inc. for $175.000. Seller is owned by Edward F.
Perry. who also owns CP for daytime AM station at East-

hampton. MA. He is also VP. director and 50% owner of
Hampshire County Broadcasting, permittce of WHCI(FM)
Amberst. MA. Perry also is nonvoting stockholder in Fair-
haven Communications Systems, applicant for new FM
station at Fairhaven. MA. Buyer is hcaded by Donald
Sandler. who has no other broadcast interests. Action June
16.

8 WCQA(FM) Fredonia. NY (BAPHR90419GQ: 96.5
mhz: .660 kw; ant. 686 ft.)—Granted app. of assignment of
license from Chautauqua Radio Lid. to Chautauqua Broad-
casting Corp. for assumption of debt. Seller is awned by
Vincent Ridikas and Hector Rivera., Buyer is owned by
Vincent T. Ridikas. Chautauqua Broadcasting Corp. is
licensee of WDOE(AM) Dunkirk. NY. Ridikas. solc offi-
cer. dircctor. and stockholder in Chautauqua Broadcasting
Corp., is LP with 73.11% ownership interest in Jessup
Broudcasting Lid.. permittee of new FM station. WWDR
Hardeville, SC. Action June 14.

8 WKRI(AM) West Warwick. Rl (BAL8I0403ED: 1450
khz: | kw)—Granted app. of assignment of license from
DBH Broadcasting Inc. to Atlantic Broadcasting System
Inc. for $350,000 (**Changing Hands.” March 13). Scller
is owned by David Hills. who has no other broadcast
interests. Buyer is owned by C. David Layrer. who has no
other broadcast interests. Action June 16.

8 WQXL(AM) Columbia. SC (BTC890509EG: 1470 khz:
5 kw-D}—Granted app. of assignment of license from
Garrett M. Aiderfer to Covenant Communications Inc.
Scller has no other broadcast interests. Buyer is headed by
John T. Lastinger. who has no other broadcast interests.
Action June 20.

8 KTBB(AM) Tyler. TX (BALBBI1229EE: 600 khz: 5 kw-
D. 2.5 kw-N. DA-2)—Granted app. of assignment of li-
cense from Broadcasters Unlimited Inc. 1o Stansell Com-
munications Ine. for $605.000 (**Changing Hands.”* March
13). Scller is principally owncd by Don Chaney. It also
owns KNUE(FM) Tyler. TX. and is purchasing KOSY-
AM-FM Texarkana. TX. Buyer is owned by James |.
Stansell. William Harrison and Wabash Propenties Corp.
Stansell Communications Inc. is parent corporation and
owns more than 50% of siock of KTYL Radio Inc. and
97.5 Rudio Inc. KTYL Radio Ine. is licensee of KTYL-
AM-FM Tyler. TX: 97.5 Radio Inc. is licensee of
KLAK(FM) Durant. OK. Granted Junc 13,

8 WCVA(AM)-WCUL-FM Culpeper. VA (AM: BA-
L890407EC. 1490 khz: | kw-U; FM: BALH890407ED:
103.1 mhz: 3 kw: ant. 300 ft.)—Granted app. of assign-
ment of license from Culpeper Broadcasting Corp. to Cul-
peper Mcdia Inc. for $171.000. Seller is headed by Marvin
Bates. who has no other broadcast interests. Buyer is
headed by Otis Lec Burke. Action Junc 13.

® KEYF-AM-FM Dishmun. WA (AM: BALR9OIITEA:
1050 khz: 5 kw-D. 500 w-N. DA-1: FM: BALH&90117GP:
101.1 mhz: 100 kw: ant. 794 fi.)—Granted app. of assign-
ment of license from Unicom Broadeasting Inc. to Nemesis
Communications Inc. for $6 million (**Changing Hands."™
Feb. 6). Scller is Spokanc. WA-based group owned by
John Rook. Andrew Adelson and Larry Leboef. It also
owns KCDA(FM) Cocur d”Alenc. ID. Buyer is owned by
Gerald J. Schubert and Don N. Nelson. Schubert holds
16.89% of nonvoting preferned stock of Jacor Communica-
tions Inc.. which is owner and operator of KOA(AM)-
KOAQ(FM) Denver: WLW(AM)-WEBN(FM) Cincinnati:
WMII-AM-FM Cleveland: WPCHIAM)-WGST(FM) At-
lanta: WYHY(FM) Nashville and WMYU(FM) Knoxville.
both Tennessee: WOQIK-AM-FM  Jacksonville  and
WFLA(AM)-WFLZ(FM) Tampa. both Florida. Action
June 13.

® WBZN-AM-FM Racine. W1 (AM: BTC890412ED: 1460
khz: 500 w-D, DA: FM: BTCH890412EE: 100.7 mhz: 50
kw: ant. 500 fi.)—Granted app. of assignment of license
from Stephen Adams to Channel One Communications Inc.
for $3 million. Seller has has no other broadcast intcrests.
Buyer is owned by Lester N. Elias Jr. Action May 15.

8 WESD-FM Schofield. WI (BAPLED880318GG: 89.i
mhz: 10w; ant. 55.6 fi.>—Granted app. of assignment of
license from Everest Arca School District to Oasis of Love
Club Inc. for no financial consideration. Seller is headed by
Gerald Makic and has no other broadeast interests. Buyer is
owned by Robert Madura and Jeff Haas. Action Junc 16.

New Stations

Applications

AM

® Kendall. FL (BP890530AD)}—Baja Florida Radio seeks
1020 khz. Address: 13520 SW 61st Court. Miami 33156.
Principal is headed by Richard A. Bowers. Filed May 30.
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FM’'s

8 Eufala. AL (BPH890524MI)—Harry Nelson seeks 97.9
mhz: 3.0 kw: 100 m. Address: P.O. Box 727 Eufala. AL.
36072, Principal hus no other broadeast imerests. Filed
May 24,

® Ojai. CA (BPED8#%0526MF)—Educational Broadcasters
of Ventura County Inc. secks 89.5 mhz: 0.115 kw: 378 m.
Address: 633 Venwra Blvd.. Oxnard. CA. 93030. Princi-
pal is headed by Raymond Clanton. who hus no other
broadcast interests. Filed May 26.

® Ojai. CA (BPED890531MD)—Shcpherd Communica-
tions Inc. sceks 89.5 mhz: 0.105 kw: 379 m. Address: P.O.
Box 2352 Sun Bemnardino. CA. $2406. Principal has no
other broadcast interests. Filed May 31.

8 Basalt. CO (BPH890530MG)—Caren Lacy secks 106.1
mhz: 0.75 kw: 243 m. Address: 1885 Ponder Heights Dr..
Colorado Springs 80906. Principal has no other hroadcast
interests. Filed May 30.

® Homosassa Springs. FL (BPED890531 ME)}—Sonlight
Public Broadcasting Network Inc. secks 91.9 mhz: 3 kw:
100 m. Address: 14181 Highgrove Rd.. Brooksville. FL
34609. Principal is owned by Clay Mullins and has no
other hroadcast interests. Filed May 31

® Sarasota. FL (BPED390531MC)—Youth Foundation of
America Inc. secks 89.1 mhz 100 kw: 121 m. Address:
5600 N. Tamiami Trail. Naples. FL 33963. Principal is
owned by Lloyd G. Sheehan. Filed May 31.

® Belle Plaine. 1A (BPH890526ME}—Robert M. Mason
secks 95.7 mhz: 3.0 kw: 100 m. Address: 1943 Greenview.
Northbrook. IL. 60062. Robert M. Mason holds following
additional interests: 100% stock holder of granted CP
(BPHB870819NE). Mt. Morris. IL. and individual applicant
of granted CP (BPH880229MD). Charlestown. IL. Filed
May 26.

® Chandler. IN (BPHB890530MJ}—Geyer Broadcasting
Inc. seeks 93.5 mhz: 3.0 kw: 100 m. Address: P.O. Box
3636, Evunsville. IN 47708. Principal is owned by Wayvnc
Geyer and is licensce of WVYHI(AM) Evansville. IN. Re-
newal application for that station (BR-890329UN) is pend-
ing. Filed May 30.

® Chandler. IN (BPH890530MI}—Ben L. Umberger sceks
93.5 mhz: 3 kw: 100 m. Address: 1001 Ridge Ave..
Clearwater. FL. 33515, Umberger was 95% owner of Um-
berger Broadcasting Inc.. entity which owned 2.5% of
Micanopy Broadcasting Co.. licensee of WGGGIFM) Mi-
canopy. FL. and WGGG (AM) Gaincsville. FL. In Decem-
ber 1986. Micanopy Broadeasting Co. sold WGGG-AM-
FM. Ben L. Umberger was 52% partner in Umberger
Radio. applicant for channcl 257A at Van Buren. IN.
Umbcrger Radio dismissed its application for Van Buren,
pursuant to settlement agrcement. Umberger was 52%
owner of Umberger Communications Inc.. licensee of
WIKX(FM) Immokalce. FL. which was sold to Southwcest
Florida Broadcasting in 1986. Filed May 30.

® Pentwater. M| (BPH890511ML)»—C&S Broadcasting
Inc. secks 94.1 mhz: 2 kw: 100 m. Address: 7640 Ruvens-
wood Dr.. Portage. M1 49002. Principal is owned by
Sidney Williams Jr.. who has no other broadcast intcrests.
Filed May 11.

Actions

FM’s

8 Gonzales. CA (BPH880217NF)—Dimissed app. of
Loma de Gavilan Broadcasting Group for 104.3 mhz: 0.84
kw H&YV: 186 m. Address: P.O. Box 605. Salinas. CA
93902 Principal is owned by Jose L. Moncado Jr. He owns
25% intcrest in TGR Broadcasting Inc.. licensec of
KTGE(AM) Salinas and KLOQIAM) Mcreed. both Cali-
fornia. Bushell is owner of Dayspring Communications.
licensee of FM translator K240AH Salinas/Monicrey.
North Montercy Co. and Gilroy. CA. Action June 14.

® Gonzales. CA (BPH880216MT)}—Dismissed App. of
FM Radio for 104.3 mhz: 3 kw H&V: -103 m. Address:
1253 Los Olivos Dr., #32. Salinas. CA 93901. Principal is
owned by Lorraine Betty Dick. who has no other broadcast
interests. Filed June 14.

® Gonzales. CA (BPH880217MY)—C/O WDCQ Granted
App. of 104.3 mhz: 3 kw H&V: -60 m. Address: 1227 Del
Prado Blvd.. #103. Cape Coral. FL 33904. Principal is
owned by Jerry Collins. who has no other broadcast intcr-
ests. Action Junc 14.

® Washingion (BPH880831 AC)—Dismissed app. of Oscar
Haynes for 1340 mhz: Address: 1201 44th PL. SE. Wash-
ington 20019. Principal has no other broadcast interests.
Action June 15.

® Solana. FL (BPH860827MB —Granted app. of Wayne
L. Dilucente for 105.3 mhz: 3 kw H&V: 328 m. Address:
455 38th Count. Vero Beach. FL. 32962, Principal has no
other broadcast intercsts. Filed June 14,

® Washington. MO (BPHB30825NL)y—Granied app. of
Prime Time Radio Inc. for 104.5 mhz: 3 kw H&V: 100 m.



Address: 102 Elm St.. #203, Washington, MO 63090,
Principul is headed by Edith J. Kuenzie. Action June 16.

8 Grants. NM (BPH8806 16NF)—Granied app. of Don R.
Davis for 97.9 mhz: 10 kw H&V. Address: 3611 Alta-
monte Ave.. NW, Albuquerque. NM. §7110. Don R.
Davis is permitice of KNXX(AM) Los Runchos de Albu-
querque. NM. Action Junc 12.

8 Leland. NC (BPH8903 13MPY»—Returned app. of Leland
Broadcasting Group Inc. for 94.1 mhz: 3 kw: 100 m.
Address: P.O. Box 40. Leland. NC 28451. Principal is
owncd by C. Franky Thomas. Action June [5.

& New Ulm. TX (BPH881216NS)—Rcturncd app. of New
Ulm Broudcasting for 92.3 mhz: 3 kw. Address: P.O. Box
99, Bellville. TX 73418. Principal is owned by Dinah
Dittert. who has no other broadeast inicrests. Action June
14.

& Alberta. VA (BPHB8053INC)—FM 108 Corp.—Grani-
ed app. of 107.7 mhs: 3 kw H&V: 100 m. Address: 645
Church St.. #400. Norfolk, VA 23510. Principal is owned
by L.E. Willis. who is 100% stockholder of WOWI-FM
Norfolk. VA; WIMGIAM) Ewing. NJ: WBOK(AM) New
Orleans: WGSP(AM) Charlotte. NC: WBXBIFM) Eden-
ton. NC; WKWQIFM) Batesburg. SC: WSRC(AM) Dur-
ham. NC: WSFU-FM Union Springs. AL: WKXS(FM)
Marion. SC: WAYE(AM) Birmingham. AL. and
KFTHIFM) Marion. AR. L.E. Willis is ulso 55% share-
holder of WTNC(AM) Thomasville, NC. Action June 9.

Facilities Changes

Applications

AM’'s

& Pucblo, CO. KCCY(FM) 97.9 mhz—April 13-Applica-
tion for Mod of CP (BPH83M4ISAD as Mod) 1w change
ERP: 46.6 kw H&V. TL: atop Cheyenne Min.. 6.3 km.
270 degrees true from Fort Carson. CO.

@ Orlundo. FL. WWNZ(AM) 740 khz—)unc 6-Application
for CP 10 increuse pwr. to 50 kw, DA-2 and make changes
in ant. system: TL: 2.2 km WNW of intersection of state
route 545 and McKinney Road. 9 km SW of Winter Gar-
den, FL.: 28 28 53N 81 39 43w.

@ Royal Palm Beach, FL. WOOO(AM) 1190 khz—Junc
12-Application  resubmitted  nune  pro  tune  MP
{BP831031AS) 10 reduce day power to 0.89 kw und in-
crease night pwr. | kw (DA-N): chg TL to Lake Park W
Road und Avocado Blvd.. Royal Palm Beach, FL.. 26 49
OIN 80 15 07w,

8 Brunswick. MD. WTRIKAM) 1520 khz—June 12-
Amendment of BMP8YG126AM to reduce ch. power to 1.4
kw.

& Trenton, NJ. WTTM(AM) 920 khz—June 2-Application
for CP 1o increase daytime power o 1.4 kw, DA-D.

& Camas. WA, 70 khz—Junc 13-Application resubmitted
nunc pro tunc CP for new AM education station on freq:
700 khz: pwr. 1 kw. 12.5 kw DA-2: hrs. of operation
unlimited: TL: Sunset View Rd. and Hwy. 830, Camas.
WA. SL/RC to be determined: 45 34 43N 122 1Y 03W.
FM’s

& Taft. CA. KTLMI(FM) 103.9 mhz—May 30-Application
for CP to change HAAT: 100 m H&V: TL: 3 km due § of
Taft. CA.

B Anna. IL. WRAJ-FM 92.7 mhz—May 31-Application
for CP 1o change freq: 96.5 mhz ERP: 20 kw H& VI HAAT:
238 m H&V: TL: just off Bend Rd.. 1 mi N of Hobbs
Chapel. MO: class: C2 (per MM docket 87-599).

8 Emmitsburg. MD. WMTB(FM) 89.9 mhz—June 2-Ap-
plication for CP 1o change ERP: | kw H&V: o chunge
HAAT: 43.6 m H&V. and to change TL: Collcge Mountain
0.7 km. W of hwy. 15. Emmitsburg. MD: 3941 02N 77 21|
25W.

8 Applcton. MN. KNOW-FM 91.3 mhz—June 2-Applica-

tion for Mod of CP (BPEDS406041A) 1o change HAAT:
3423 m H&V.

W Las Vegas. KILA(AM) 90.5 mhz—June 2-Application
for CP 1o change TL: Black Mountain. Arden site. near city
of Henderson, NV: 35 56 44N 115 (2 34w.

& Eugene. OR, KUGN-FM 97.9 mhz—May 22-Applica-
tion for Mod of CP (BPHR70302NX) to change HAAT:
375 m H&V: TL: 4555 Blamon Rd.. Eugene. OR.

® Ontario. OR. KSRV-FM 96.1 mhz—April 17-Applica-
tion for Med of CP (BPH8703020L) to change ERP: 100
kw H&V: HAAT: 147 m H&V: TL: located on Clay. 2.7
km SE of Payeu, ID. at 130 degrees (T).

TV's

& Klamath Falls. OR. KDKF(TV) ch. 31—Junc 6-Applica-

tion for MP (BPCT860728KL) to change TL: Stukel Moun-
tain. Merrill County. OR (42 05 S0.IN 121 37 59.1W):
HAAT: 691.0 m; ANT: Scala SL-8 with null ill {DAMBT).
ERP: 600 kw.

& Chattanooga. TN, WDSI(TV) ch. 61—June 7-Applica-
tion for CP 1o change ERP: 5.000 kw (vis): HAAT: 375.6
m; TL: 2.25 km NW of Falling Water. TN; 35 12 34N 85
16 39w,

Actions

AM's

& Brevard, NC, WGCR(AM) 720 khz—June 19-Applica-
tion (BP8Y0117AC) grantcd CP 1o increuse power 1o 10 kw
and change city of license to Pisgah Forest. NC.

& Homeland Park. SC, WRIX(AM)—Junc 16-Application
(BPR81223AE) granted for CP 1o increase power to 10 kw
day/3 kw critical hours.

FM's

| Apple Valley, CA. KZXY-FM 102.3 mhz—Junc 14-
Application (BMPH8903151A) granted mod of CP
(BPH8804051G) for changes: ERP: 2 kw H&V: HAAT: 30
m H&V. Informal objection filed March 2. Informal objec-
tion dismissed Junc 14.

& Charleston.  IN. 104.3 mhz—Junc  14-Application
(BMPHS8811211A)  granted  for Mod of CP
(BPHB80229MD) for changes: TL: Tunnel Mill Boy Seout
Camp. 5.3 km NE of Charlestown in Charlestown Town-
ship. IN.: 38 28 55N 85 37 33w.

® Osage City, KS. KZOC(FM) 92.7 mhz—June 15-Appli-
cation (BPH890214IB) granted for CP to make changes.
Freq: 92.9 (per DA 88-1796): ERP: 36 kw H&V: HAAT:
172 m H&V: TL: 0.8 mi NE of intersection Ries. 99 and
170; Class 10 225 C2.

| Jenkins. KY. WIFX(FM) 94.3 mhz—June 14-Applica-
tion (BPH#812011E) granted CP to make changes ERP: 2.8
kw H&V: HAAT: 455 m H&V: TL: Mayking Mtn. SW of
Jenkin. KY: change CLASS: C2 (per MM docket 87-613).

& Schneeksville, PA. WXLV(FM) 90.3 mhz—Junc 14-
Application (BPED8812121G) granted for CP t0 make
changes: ERP: 0.67 kw H&V: HAAT: 54 m H&V.

& Orange. TX. KKMY(FM) 104.5 mhz—June 14-Applica-
tion (BPHB70302NV) granted for CP to make changes: TL:
941 Butler Rd.. City of Vidor. TX: HAAT: 344.5 m H&V:
30 06 54N 93 59 53N.

& Snyder. TX. KSNY(FM) 101.7 mhz—June 12-Applica-
tion (BPH890309IC) granied for CP to make changes:
HAAT: 90 m H&V; TL: corner Sandra Drive and Ave. O.

& Marion, VA, WOLD(FM) 102.3 mhz—June 14-Applica-
tion (BPH890118IC) granted for CP to make changes.
Freq: 102.5 mhz (per MM docket 87-284): change ERP:
0.22 kw H&V: HAAT: 367 m H&V: TL: on Walker
Mountain. W B.F. Buchanan Hwy.. 4 mi N of Marion,

& Morgantown. WV. WWVU-FM 91.7 mhz—Junc 15-
Application (BMPEDE80212MF) granted for mod of CP
(BPED&412071G) to change ERP: 2.6 kw H&V. HAAT:
55m H&V: TL: 0.2 km SE of the intersection of Willey St.
and College Ave.: 39 38 09N 7Y 56 38W.

& New London. W1, WNBK(FM) 93.5 mhz—Junc 16-
Application (BPH8Y0307ID) granied for CP to make
cbanges ERP: 50.0 kw H&V: HAAT: 150 m H&V:TL: 1.1
km N of Co. Hwy. G on Private Farm Dr.. 3.8 km SSE of
Village of Leeman. Mainc. WI: CLASS: C2 (per docket
#87-258).

TV's

& Riverside, CA, KSLDITV) ch. 62—Junc |15-Application
(BPCTRY0509K 1) granted for CP to change ERP: 2340 kw
(vis): HAAT: 711 m; Bogner BUI 32 (DAXBT): TL: Sun-
set Ridge Electronics site, 5.5 km at N 137 degrees E to
San Antonio Heights. CA.: 34 11 16N 117 41 55W.

& Louisville, KY. WDRB(TV) ch. 41—June 14-Applica-
tion (BPCTB90518KG) granted for CP 1o change ERP:
5,000 kw (vis) HAAT: 391: Andrew ATW 30H4-ETO/C-
4IM (BT) TL: W of Christian Rd.. 4 mi NW of New
Albany. [N: 38 21 0ON 85 50 57wW.

& Lawrence. MA. WMFP(TV) ch. 62—June |2-Applica-
tion (BPCTR71203K)) granted for CP to change the ERP:
5.000 kw (vis): TL: | Beacon St.. Boston: HAAT: 198 m.

Actions

& [os Angeles. Granted RKO General Inc.’s motion to
correet transcript of oral argument in Los Angeles KHI-TV
renewil proceeding. (MM docket 16679 by order |DA 89-
624] adopted Junc 7 by chairman.)

& Channel 7 Inc. Authorized to modify experimental broad-
cast facility on ch. 7 at Pomce, P.R. (Report MM-408.
Mass Media Action). Granted Channel 7 Inc.’s application
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to modify experimental broadeast facility on ch. 7 at Ponce.
P.R.. over objection of Pegasus Broadeasting of Sun Juan.
Ine. Action by commission June 16 by MO&O (FCC 89-
2101,

® Hartford. CT. Denied Astroline Communications Co.
extraordinary relief in procceding involving trunsfer appli-
cation of Arch Communications Inc.. licensee of BC-TV,
Hanford. (By order |DA 89-655| adopted June 12 by chicf.
Mass Media Burcau.)

8 Breaux Bridge. LA. Dismissed with prejudice. applica-
tion of Atchafaluya Broadcasting for new FM station on ch.
243A (96.5 mhz) at Breaux Bridge. (MM docket §7-371.
by order {FCC 89R-38] adopted June B by review board.)

& Brookfield. Wl. Remanded to presiding judge proceeding
on mutualiy exclusive applications for new FM station at
Brookficld. W1. (MM docket 88-17. by MO&O |FCC 89R-
37]: adopted Junc I by review board.)

& San Francisco and Richmond. CA. Ranked South Jerscy
Radio Inc. first as best qualified challenger to succced RKO
should RKO be found not to merit renewal expectancy for
KFRC, San Francisco: denicd four competing applications.
(MM dockets 84-1098. cie.. by decision |[FCC RYR-36]|
adopted June 8 by the review board.)

& Moultonborough. NH. Granted application of SFB Corp.
for new FM station on ch. 295A (106.9 mhz) at Moulton-
borough. (MM docket 88-35. by 1D |[FCC 89D-21] issued
June 12 by ALJ Edward Kuhlmann.)

& Fort Walton Beach, FL. Granted application of Juanina
Inc. of Fort Walton Beach for new FM station on ch, 243C
96.5 mhz) at Fonn Walton and denied the competing appli-
cations of Miracle Strip Communications Inc.. Pinnacle
Broadcasting Corp. und Da-Gon Broadcasting Inc. (BC
dockets 81-856. ct al. by MO&O |FCC 89-198| adopted
June B by commission.)

& Kerrville. TX. Denied Kerr County Broadcasting and
G&C Minority Telecommunications Inc.. review of its
decision upholding Mass Media Burcau uaction returning
their applications for new FM station on ch. 221A (92.1
mhz) at Kerrville. (By MO&O |FCC 89-192| adopted May
31 by commission.)

Allocations

& Webster. NY. FCC has reinstated application of Anthony
E. Trimble for new FM station on ch. 274A (102.7 mhz) at
Webster. NY ., for limited purpose of allowing Trimble to
participate in scttlement agreement with Webster-Fuller
Communications Associates. Ll also approved agreement
between Webster-Fuller and Peter Achilles Broikou. (MM
docket 88-83 by MO&O |FCC 89-189| adopted May 31 by
commission. )

@ Bay Shore. NY. Commission has stayed hearing. sched-
uled to begin June 19, in Bay Shore. NY., FM proceeding.
and asked parties for more information on site availability
question. (MM docket $7-246 by MO&O |FCC 89-205].
adopted June 13 by commission.)

& Greenwood. AR, At request of Red. White & Blue
Communications Inc.. proposed substituting cb. 292C2
(106.3 mhz) for 292A at Greenwood and modifying license
of KAJJ(FM) accordingly. Comments due Aug. 10, replies
due Aug. 25. (MM docket 89-284 by NPRM |DA 49-636):
adopted May 31 by chief. Allocations Branch. Mass Media
Bureau).

& Clarksville. IN. Effective Aug. 3. allotted ch. 226A
(93.1 mhz) to Clarksville as its first local FM service.
Filing window opens Aug. 4. closes Sept. 5. (MM Docket
88-533 by R&O DA 89-611). udopted May 31 by chief,
Allocations Branch.)

8 Paris. TN. Effective Aug. 3. allotied 231A (94.1 mhz) 10
Paris as its second local FM service. Filing window opens
Aug. 4, closes Sept. 5. (MM docket 88-531 by R&O |DA
89-635]: adopted May 31 by chicf. Allocations Branch )

® Waterbury and Royalton. VT, and Plattsburgh. NY. Ef-
fective Aug. 3. substituted ch. 277C2 (103.3 mhz) for
276A (103.1 mhz) at Waterbury and modified license for
WGLY-FM accordingly: allotted ch. 259A (99.7 mhz) to
Royalton as its first local FM service and substituted ch.
286A (105.1 mhz} for ch. 278A (103.5 mhz) at Plaits-
burgh. Filing window for Royalton opens Aug. 4, closes
Sept. 5. (MM docket 87-410 by R&O [DA £9-633): adopt-
ed May | by chicf. Allocations Branch.)

® Red Lodge. MT. At request of Beartooth Sicreo FM.
proposed amending FM Table by substituting Channel
257C (99.3 mhz) for Channel 258C1 (99.5 mhz) at Red
Lodge. and modifying license of KAFM to specify opera-
tion on Class C channel. Comments ar¢ due August 3,
replies August 18. (MM Docket 89-125 by NPRM |DA 89-
601] adopted May 22 by Chief. Allocations Branch)
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Structural Dasign Moditic stions
Service like you've never seen
We do high volume a1 LOW PRICES

214-891.0555 DALLAS
Tmer  404-699-2620 ATLANTA

contact
BROADCASTING MAGAZINE
1705 DeSales St., N.W.
washington, D.C. 20036
tfor availabilities
Phone: (202) 659-2340

= B _i
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® Dyersburg, TN; De Wit. Heber Springs. Hoxie. Jones-
boro. and Newpoert. AR. At request of Dr. Pepper Pepsi-
Cola Bottling Company of Dyersburg Inc.. proposed
amending FM Table by substituting Channel 244C2 (96.7
mhz) for Channel 288A (105.5 mhz) at Newport. AR: or by
substituting Channel 264C2 (100.7 mhz) for Channel 244A
at Heber Springs; since allotment to Newport requires a
channel substitution at De Witt. ordered Quadras Inc.

licensee of KDEW-FM at De Witt, 10 show cause by July
31 why its license should not be modified to specify opera-
tion on Channel 247A (97.3 mhz) in lieu of Channel 244 A.;
ordered Newport Broadcasting, licensee of KAWW-FM at
Heber Springs. 10 show cause by July 3i why its licensed
should not be modified to specify operation on Channel
264A in lieu of Channcl 244A: substituting Channel 261C2
(100.1 mhz) for Channel 261A at Dyersburg. TN: in order
to accomplish Dyersburg substitution. proposed substitut-
ing Channel 262A (100.3) for Channel 26 1A at Jonesboro.
and substituting Channel 287A (105.3 mhz) (or Channel
263A at Hoxie. and Channel 264A for Channcl 288A
(105.5 mhz) at Newport. Comments are due August 3,
replies August 18. (MM Docket 87-563 by NPRM and
Orders to Show Causc |DA 89-597] adopted May 22 by
Chief. Allocations Branch).

® Marlin. TX. At request of KRZI Inc.. proposed amend-
ing FM Table by substituting Channel 225C2 (92.9 mhz)
for Channel 225A at Marlin. and modifying license of
KRXX(FM) to specify operation ¢n C2 channel. Com-
ments are due August 3, replies August 18. (MM Docket
89-128 by NPRM [DA 89-604] adopted May 22 by Chief.
Allocations Branch).

® Siloam Springs. AR. Denied request by John Brown
University, licensee of KLRC(FM) at Siloam Springs. for
reconsideration of decision by Chief. Policy and Rules
Division. which substituted reserved FM Channel 266A
(101.1 mhz) for Channel 212A (90.3 mhz) and modified its
license accordingly. (MM Docket 86-492 by MO&O (DA
89-626] adopted May 30 by Chief. Policy and Rules Divi-
sion. Mass Mecdia Bureau)

® Elkins. WV. At request of Elkins Radio Corp.. proposed
substituting ch. 234B1 (94.7 mhz) for 237A (95.3 mhz) at
Elkins and modifying license for WELK(FM) accordingly.
Commients due Aug. 10, replies Aug. 25. (MM docket 89-
283 by NPRM (DA 89-634[: adopted Junc | by chief.
Allocations Branch.).

B Whiting. Crandon and Oshkosh. WI. At request of Shar-
on Broadeasling Corp.. proposed substituting ch. 244C2
(96.7 mhz) for 244A at Whiting and madifying license for
WYTE(FM) accordinglv; substituting ch. 276A (103.]
mhz) for 244A (vacam) at Crandon: and ch. 245A (96.9
mhz) for 244A at Oshkosh and ordered WAHC(FM) at
Oshkosh to show cause why its license should not be
modified 1o specify operation on ch. 245A in licu of 244A.
(MM docket 89-282 by NPRM |DA 89-632]: adopted May
31 by chief. Allocations Branch.).

& Chicf. Allocations Branch, Policy and Rules Division.
Mass Media Bureau, by NPRM’s adopted on dates shown.
proposed amending FM table for following communities.
commems are due Aug. 11 and replics Aug. 28: Valley,
AL. On request of Royal Broadcasting Inc.. allotment of
ch. 251A (98.1 mhz). (MM docket 89-287. May 31 [DA
89-639) .).

B Gould. AK. On request of Arkansas Radio Co.. allot-
ment of ch. 273A (102.5 nthz). (MM docket 89-285. June
| (DA 89-637] ).

B South Lake Tahoe. CA. On request of Daniel S. Tankers-
ley. allotment of ch. 268A (101.5 mhz). (MM docket 89-
288. Hay 31 |DA 89-640§ ).

Call Letters

Applications

Calt Sought by
New TV
WFIL(TV) Magara Communications, Corp.. Flor-
ence, S.C
Existing AM
WEAZ(AM) WFIL WEAZ-FM Radio Inc., Phifadel-
phia
Existing FM’s
WEAZ-FM WEAZ(FM) WEAZ-FM Radio Inc., Pnil-
adelphia
KRZR(FM)  KMGX(FM) KMGX Corp , Hanford.
Calif.



HELP WANTED PROGRAMING
PRCDUCTION & CTHERS

Jilted sales staff on the rebound would like 1o meet
production director who likes small lown life. eating oul,
golfing. remote broadcasts and making killer commer-
cials We are considered average I00king with brown-red-
blonde hair and blue-brown-green eyes. We like afl kinds
of music. but dislike z-rock deejays We don't smoke. only
dnnk socially. but occasionally turn out copy at 5pm, Must
like chents who do ther own ads Please send recenl
tape. phone number and resume. Code. J McCullough,
WLPO/WAJK, Box 215, LaSalle. iL 61301 (Tapes can be
ng longer than 5 minutes in length and consist of commer-
cials only ) No promos. no ar checks Spec ads encour-
aged EOE

Experienced part time announcer. 5 years in eastern
Massachusetts. seeks full time position Hardworking.
Dedicated. Rod Morrision, 48 Presidenls Row. Ashland,
MA 01721. 508—881-2619.

Like Letterman? Erasure? No? Hey. I'm fiexible. Warm,
wilty. 5 yr. on-air personality including production. sales.
news, interviews, remotes. many formats Pref. NE. Heath-
er. 718—336-7198. Box H-6.

Lawrence: "A diamond n the rough.” Coming to conquer
L A. Let's work together. Any format. Box H-5.

Outstanding play-by-play announcer seeks job calling
major college or professional football & basketball. Ul
make you feel you're at the game! Jeff, P.O. Box 27.
Shelby. OH 44875.

Editor: Immediate opening for an editor for our Chicago
Bureau Mimimum qualhications are BA or equivalenl and
four years journalislic expenence. with demonstrated abili-
ly to organize and disseminate informahon. and 1o coordi-
nate daly news coverage. Must be familiar with Mid-
Weslern slales and resources in that area. Demonstrated
wnling abiity Broadcast expenence extremely desirable.
Send resume with salary requirements by July 12, 1989 to:
National Public Radio. Personnel Department, 2025 M
Street. Washington. DC 20036 EQE.

Classical host/producer (2). WCAL (100kw FM. Skw AM,
serving Minneapohs/St Paul) has 2 openings (including
pnmary host of sccessiul morning drive show) for experi-
enced classical talent. Requirements include: lively. un-
stuffy, informed on-air style: high proficiency in program-
ing and announcing classical music. inlerviews, and
production, BA preferred We offer: excellent salary and
benefits: work with imaginative, dedicated staff, outstand-
ng facilty at nanon’s first listener supported station. Open
until lilled. applications recewed by July 15 wilt get fullest
consideration Apphcations for previously-announced
host/producer pesition will be considered for both cpen-
ings. do not reapply Send resume and audition tape
{which will not be returned) to. Personnel Director; St. Olaf
Coallege. Northfield, MN 55057 EOQE/AA.

HELP WANTED MISCELLANEQUS

Freelance college football PBP. My credentials are im-
pressive, including eleven college seasons, Have a need?
Let's tatk. Tim 513—874-5734,

SITUATIONS WANTED TECHNICAL

Director of Engineering, 18 + years of radio, looking for
%roup or large market station. Have license will travel. Box
-16.

Engineer/AT for an FM rocker in milder winter climate.
Eric, 219-924-8340 6:30-10 pm. Central.

SITUATIONS WANTED PROGRAMING
PRGDUCTICN & OTHERS

General managers! Ergomaniac and leam player/leader
never had the actual title. but ready to be PO. Presently
operations direclor/production director’PSA director/jock
at CHR/AC and full service AC combo. All without shower,
col or net! Have also done music and promotions, Catl
Bob at 203—323-3503.

Quality production: Fast John Mack Flanagan. FAX
phone 415-992-9070

D.J. with a J.D. seeking RTV employer wanting profes-
sional experience in radio news, production. announcing:
television advertisement voiceovers, print journalism: le-
gabbroadcast education. Cynthia, 804—258-0688.

The WLPO & WAJK timetable for new broadcasting
graduates 1 year - you've gol the sales routine figured
out. 2 years - making more money than your father. 3
years - ready for a management job. That's our track
record for grads who come to us possessing an average
intelhgence, wilingness to learn and persistence. Call it
the fast track. call it a short cut. but call us regardiess. If
you want 10 make it your future, send resume to J McCul-
lough, WLPO/WAJK, PO Box 215, LaSalle. IL§1301. EQE.

SITUATIONS WANTED MANAGEMENT

General manager available now. I'll make you money
while reducing operating costs. Permanent or interim/con-
suling. John Wagner, 915—581-7208.

15-year veteran, strong sales/sales management exper-
ence (including national), returning to radio. Seeking
small-metro GM or metro-medium SM slot  305—770-
6450.

MISCELLANEOUS

Make money in voiceovers. Free $125 casseite course
with advance registration Earn more in a day than in a
whole week on the ar! Two-day seminar covers market-
ing. technique, everything you need to do commercials
and industrals. In NYC: 7/22-23, Chicago: 8/5-6, San
Francisco: 8/19-20. Also available on cassette Call toll
free: 1-800-333-8108. Berkley Prods.. PO Box 6599, New
York, NY 10128-6599.

TELEVISION

Ready lo be general manager' 8 years experience and
success as PO/OM/consultant in major/medium markets.
Resullts oriented manager. Box G-79.

28 years broadcast experience {jock to GM). Avallable
now as GM/GSM to Southeast radio group Qutstanding
track record in top 50 markets. Roger 704—542-3750.

HELP WANTED MANAGEMENT

General sales manager: Independent UHF in SE medium
market, searching for highly motivated, hard working indi-
vidual with natl sales experience. emphasis on local sales
and sales management Terrific growlh opportunity. Send
to Box G-23. EQE.

Experienced broadcaster, college instructor seeks man-
agement position in small to medium market radio Solid
background in sales, production, Sports. news, writing.
Personable, hard working, dependable. Want something
soon. Call 217—348-8661 after 6pm CDT

General manager: Excel in stalion turnarounds; 0oking
for new cpportunity in top 100 market preferably South-
east Streng on sales, programing, station visibility Dy-
namic people person, catalyst tor enthusiasm. Call Jack.
407—624-2658.

Wanted: Program or sales management position. Experi-
ence: Well-rounded! Top rated morning personality. pro-
gram director (CHR. Country, EZ), account executive, ad
agency A.E . sales manager and station manager. Will be
38 years old Employer's blessing. J. R. Greeley 915—
655-9879

15 years experience - in radio and television on-air and
sales wilh promotional background. Dynamic! Call Barry
717—523-8266.

SITUATIONS WANTED SALES

Exceptional sales leader with proven track record seeks
management posilion in small to medium market. Box G-
33.

SITUATIONS WANTED ANNOUNCERS

African-American, honest kid-at-heart announcer. seeks
entry level on Northeast coast. 5 yrs. part-time tunnel radio
experience Norman, 617-298-3437.

Immediate opening. Experienced manager of TV news
crews in unicn and non-union environments, based in Los
Angeles. Strong management/pecpte skills needed. Send
resume, references and salary requirements to: T.0. Han-
son, MVP Communications, Inc.. 1075 Rankin, Troy, MI
48083. EOE.

WBCD-TV is seeking a weli-qualified. top notch news
director to manage all news department cperations. Ex-
cellent salary! Excellent station! EOE/MF/drug screened.
Send resume: General Manager, P.Q. Box 879, Charles-
ton, SC 29402

WPTY-TV Memphis: General saies manager. Jndividual
must have proven successful. Independent experience in
local & national sales managemenl. new business devel-
opment, and sports marketing. Send inquiries immediately
to: Kent Lillie, VP & General Manager, WPTY, 2225 Union
Ave., Memphis, TN 38104. EQE.

General sales manager, top rated NBC affiliate; need
GSM to lead top-notch local/regional sales staff and han-
dle national. Prefer candidates with 2-5 years experience
in sales management. Will consider LSM ready to move
up. Send resume to: Gary R. Bolton, VP & GM, WTOV-Tv,
Box 9999, Steubenville, OH 43952, EQE. M/F.

National sales manager for top 25 Southeast growth
market will be filling a national sales manager position due
to an opening. We are an ABC affiliate and number one
news station. We are owned by one of the premier broad-
cast companies in the US. Management experience a
must! EEQ. Box H-1.

Creative services director: Top 30 market. Gillett Group
CBS affiliate. If you're an experienceéd manager and mar-
keting whiz with a winning porticlio of orinl and on-air
work, we'd like to lalk to you. Send resume and samples (o
Anne Clausen, WITI-TVG, 9001 N. Green BAy Rd., P.O.
Box 17600, Milwaukee, Wl 53217. EQE. M/F.

Regional sales manager: Opportunity for an experienced
salesperson to move into a top 25 market. If you are a
proven professional and have 4 to 6 years current TV
sales experience or sales management and want to grow
wiith an outstanding broadcast group. contact Bruce Law-
rence, LSM, WINH-TV, 8 Eim St.. New Haven, CT 06510,
203—764-8888. EOE.

Promotion manager - Medium market Midwest ABC affili-
ate seeking promotion professional with minimum 1-2
years experience. Responsible for total station promotion.
concep! to implementation. Excellent writing and organi-
zational skills degree. familiasity with all media required.
Creative, energetic seli-starters send resume by July 14ih.
EOQE. Box H-11.

National sales manager for top 25 Scutheast growth
market will be filling a national sales manager position due
to a position opening. We are an ABC affiliate and number
one news station. We are owned by one of the premier
broadcast companies in the US. Management experience
a must! EQE. Box H-20.

HELP WANTED SALES

Television sales professionals needed immediately for
Tektrenix' television division. Openings in Dallas, Denver,
Syracuse and Long Island. Competitive compensation,
company car. opportunities to grow are parl of “lotal
package". Requires engineering background in television
measurement, previous sales experience and desire to
join one of the most successful Fortune 500 companies.
contact John Kelley, Region Sales Manager, Tekironix
Inc.. 393 Inverness Dr, South. Englewood, CO 80112.
303—799-1000. Tektronix is an equal opportunity employ-
er.

Guif Coast affiliate seeks bright, up and coming A/E who
emphasizes in new business development. Not afraid of
hard work and commensurate rewards. Resume and
earnings histery te Box G-91. EQE.

South Florida Independent has opportunities for experi-
enced account executives in this top 50 growth market.
Send resumes only (no calls accepted) to Jay Oliver,
GSM. WTVX Television, 2000 Palm Beach Lakes Blvd., 7th
Floor, West Palm Beach, FL 33409. EQE.

Local sales manager. ABC affiliate. 57th market. We're
looking for a candidate with exceptional sales record,
organizational and sales training skills to lead a top-notch
local sales force. Send resume and compensation re-
quirements to Jérry Watson, VP/GSM, KAKE-TV, P.0. Box
10, Wichita, KS 67201. No phone calls, please. EQE.

Regional/national salesperson for growing Independent
TV. Extensive agency experience necessary. Quistanding
sales skills required. Possible stepping stone 1o sales
management. Travel necessary. Contact Lynn Mortimer
Bailie at 904—725-4700. WNFT-TV is an equal opportunity
employer.

WBTW - the number 1 station in Florence/Myrile Beach.
SC is looking for an entry level account executive (0 work
in the Florence office. Send cover letter and resume 10;
Patsy Stokes. WBTW-TV, P.Q. Box F-13, Florence, SC
29501-0013. No phone calls. EEC/AA.

Local sales manager. Inmediate opening for aggressive,
motivated, qualified individual. Contact Kent Beckwith,
General Sales Manager, WOKR-TV 13, P.0. Box L. Roch-
ester, NY 14623. A Gillett Group Station. ECE.

WRCB-TV 3 seeks an experienced broadcast salesper-
son o handle an active account list. The ideal individual
must be an aggressive, seli-motivated achiever with ex-
ceptional new business development skills. Please reply
in confidence to: Greg Brissette, WRCB, 900 Whitehall
Rd.. Chattanooga, TN 37405. EQE.

HELP WANTED TECHNICAL

Midwestern market, network affiliate is seeking a hands-
on maintenance driven chief engineer. Strong RF, VTR
and ENG is preferred. Send resume to Box G-54. EQE.

Englneer director:KTKA-TV, ABC, Topeka, Kansas seeks
knowledgeable, hands-on leader with proven track direct-
ing an excellent staff at an exceptional tacility. Responsi-
bility for budgeting and managing engineering depart-
ment including repair and maintenance of all studio,
transmitter and news equipment. Computer/PC system
experience a plus. EQE. Resumes to: General Manager,
KTKA-TV, P.O. Box 2229. Topeka., KS €6601.
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Service center technician: Repair. maintenance and sys-
tem design for major video equipment distributor, Mini-
mum 3 years experience with U-Matic. VHS equipment,
CCDnube cameras required. Position requires ability to
manage service center. work wilh cuslomers, fix anything.
Please send resume and salary requirements to Midwest
Cgmmunications. 3305 Bartlett Bivd., Ortando. FL 32811,
ECE.

Broadcast engineer: Challenging position with rapidly
growing appraisal. Knowledge of RF systems and studio
equipment. College degree and experience preferred.
Send resume and salary history to: BIA, Box 17307, Wash-
ington, DC 20041. EQE.

WRDW-TV has an immediate opening for a sludio mainte-
nance engineer. Minimum three years hands-on experi-
ence with VHF transmitter background a plus. General
Class FCC license andfor SBE certification required.
Please send resume to Lee Davis, WRDW-TV, Drawer
1212, Augusta. GA 30913-1212. EQE.

Mtce engr. Need engr to maintain 300/Kscope. Digital
F/X200. 141 post prod.. Harris 9100 AM-FM-TV remote
control. VPR-2's. ACR's, 3's. 80's. FM 2 SCA’s, AM stereo.
5 ENG remote sites. transmitler sites. Not an entry level
position. Experienced in all areas desirable. CMML lic. or
SBE certificate. Contact KFMB, John Weigand, AM-FM-
TV, P.O. Box 85888. San Diego. CA 92138. EOE.

Maintenance technician: California network affiliate.
Knowledge of Sony 3/4” and 1" VTR's. RCA TCR-100's.
Ampex ADO and Grass Valley switchers essential. UHF
transmitter experience a plus. Send resume to Robert
Banks, Chiel Engineer, KBAK-TV. P.O. Box 2929, Bakers-
field. CA 93303. EQE

WNBC-TV in New York is seeking an engineering/editing
operations manager with five years videotape editing and
news experieince. Familiarity with Grass Valley editors,
digital effects and machine-to-machine editing systems
desired. Send resumes to Lynn Costa, Personnel Manag-
er. 30 Rockefeiler Plaza. New York, NY 10012, Or call
212—664-2342. EOE.

Maintenance engineer: Midwesl ABC affiliate seeks posi-
tive. experienced individual. TCR-10Q, 1-inch. 3/4-inch,
GVG. UHF transmitter experience a plus. General Class or
SBE certification desired Send reusme and salary re-
quirements to Scott Barnes. 500 N. Stewart Si.. Creve
Coeur, IL 61611 by July 14. ECE.

Television maintenance engineer. 3 years lroubleshoot-
ing and repair experience on 1/2" Beta ENG equipment,
microwave. and digital equipment. Send resume and sal-
ary requirements to: Mr. Bob Willams, Chief Engineer.
WATE-TV 6, P.O. Box 2349, Knoxille, TN 37801. No phone
calls and no beginners. WATE-TV/Naticnwide Cemmuni-
cations Inc.. 15 an equal opportunity employer. Women
and mincrities are encouraged to apply.

Assistant chief engineer - Top rated NBC alfiliate; prefer
candidates with RCA - G Line Transmiller experience, as
well as studio equipment maintenance expertise; should
have FCC or SBE certificale: will consider maintenance
person ready to move up. Send resume to: Len Smith,
Chief Engineer. WTQV-TV, Box 9999, Steubenvile, QH
43952. EQE. M/F.

Television...help wanted! On-air switcher/projectionist,
master control. Turner Broadcasting System (The Super-
slation) is looking to update resume files for future open-
ings or staff additions. Applicant must have four to five
years of on-air switching experience in broadcast opera-
tions and working knowledge of on-air equipment and
procedures. Good technical background, organizational
and detail research skills required. Must be self motivated
and able to work well under pressure. Must be able to
work various shifts. and have an interest in live sports! We
are looking for applicants with working experience on the
following: ACR 25, Ampex VPR 80 (17), Utah Scientific CP-
502 switcher. Utah Scientific MC500 computer automa-
tion, RCA 16mm fim. Chyron. electronic still store. This
position offers good pay. benefits, and working conditions
for career minded individuals. All other applicants need
not apply if not familiar with listed qualifications. No phone
calis. please! FCC license not required! An equal opportu-
nity employer. M/F. If qualified. send resume to: Robert G.
Westall. Superstation WTBS. 1050 Techwood Dr.. NW,
Atlanta. GA 30318.

Television malntenance engineer: Leading Southeast-
ern television production company seeks maintenance
engineer with strong electronics background. Thorough
knowladge of television camera, VIR, switching, audio,
digital effects. computer editing. graphics and terminal
systems. Send reusme to: Scene Three. Inc.. 1813 Bth
Ave. South, Nashville, TN 37203. Attn: Mike Arnold. EQE.

Engineering/operations manager opportunity with South
East affiliate station. Need strong people skills along with
a solid technical background to direct engineering and
on-air operations. Comprehensive knowledge and experi-
ence with ENG and FCC compliance is essential. Must be
a hands-on leader with record of advancement and three
1o five years television engineering management experi-
ence. Degree required. EOE. Respond to Box H-8.

Television shooter/editor: Weslern Kentucky University
seeks a videographer editor for public television station
WKYU-TV in Bowling Green. KY. The position's respensi-
bilities include a variety of single camera field shooting
and editing assignmenls with Belacam and 3/4” 2quip-
ment. Entry-level applicants with Bachelor's degrees and
relevant part-time university, cable. broadcast or corpo-
rate experience are invited. The position is a temporary,
twelve-month staff appoiniment beginning Augusl 16,
1989. Salary mid lo high teens, depending on experience.
Send Ietter of application. resume with three references
and a sample 3/4" videotape to Office of Academic Af-
fairs, TV Shooter-Editor Search, Western Kentucky Univer-
sity. Bowling Green. KY 42101. Women and minorities are
encouraged to apply. An affirmative action, equal oppor-
tunity employer.

Television master control operator - Previous television
expenence preferred. Knowledge of video equipment and
degree in communications or refated field a must. Quali-
fied applicants send resume: PO, Box 30236, Toledo, OH
43603. EQE.

NBC is looking for an experienced CMX/GVC editor with 5
years experience on the GG 300 switcher, CMX 3600
editor, ADQO (with concenlrator), Mirage, Kaleidcscope,
Sony BVH 2000. 1 inch VTR's, frame sycronizers, still
scores, processing amplifiers, and off-line (Iist creation)
editing. as well as an understanding of NTSC, RGB and
component video signals and exposure to time code and
stereo audio mixing and digital graphics/optics. Qur cli-
ents include sports. network news. WNBC, advertising &
promotion, as well as entertainment programs such as
“Saturday Night Live”, “The David Letterman Show™. etc.
For immediate consideration please send resume with
salary history, 1o John Pryor, Employment Admin strator,
NBC. 30 Rockeleller Plaza. New York. NY 10012. We are
an equal opportunity employer.

Teievision: Maintenance engineer applicant must have a
minimum of 2 years recent experience in TV broadcasting
maintenance. The candidate should be able to repair, to
component level, equipment such as VIR's, cameras.
swilchers. and edil suiles. Please contact Ruth Ward,
Personnel Director, Trinity Broadcasting Network, P.O.
Box A, Santa Ana, CA 92711. 714—832-2950. We are an
equal opportunity employer. Application must be raceived
by 7-10-89.

HELP WANTED NEWS

Anchorperson: Fox Television, KRIV in Houston is seek-
ing a Monday thru Friday anchorperson. Applicant must
be a seascned journalist with no less than three years
major market experience, strong writing and reporting
abilities, great on camera presence and the ability to work
well with others, as applicant will be expected (o be active
among community leaders part as of the job. Send tapes
and resumes to: KRIV-TV, P.O. Box 22810. Houston, TX
77227 Attn: News Director. No phone calls. EQE.

Network-affiliated station accepting applications for an-
chor/co-anchor. Fast-growing medium-size market locat-
ed in Mid-South looking for persen with strong lezdership
qualities, skilled at working cooperatively with others.
Must have professional experience in news, Submit re-
sume and salary requirement to Box G-87. EQE.

Reporter/weathercaster: Bright, energetic person for
weather on weekends, general assignmen! reporting 3
days per week. NBC affiliate with Live Line Il weather
computer. Tape, aircheck to Jack Keefe, WICD-TV, Box
3750, Champaign, IL 61821. EQE, M/F.

Anchor/news director for ambiticus small market affiliate.
we're looking for an outstanding, high energy person who
can lead us o victory. We offer $30 thousand plus fringes
in one of the nicest small lowns in America. Please send
resume. Box G-95. EQE.

Anchor, top rated NBC affiliate. Must be able to produce.
report and have good writing skills. Position available
August 1st. Will consider top reporters ready 1o move into
anchor slot. Send tape and rgsume to: Gary R. Bolton, VP
&OGM, WTOV-TV. Box 9999, Steubenville, QH 43952
EOE. M.

Micronesia - Double Ace Award winning news depart-
ment still looking for two reporters for expanding news
staff. We do a live, one hour newscast each night in one of
the mest exolic and interesting places in the world. Cover-
age of the Western Pacific and the Far East. No begin-
ners. Tape lo John Morvant, News Director. Guam Cable
TV, 530 W. O'Brien Dr., Agana, Guam 96910 or call 67 1—
477-9484. EQE.

ENG photographer - 1-2 years exp. Immediate opening.
Independent news operation. Opportunity to learn in dy-
namic environment. Resume & salary history to Box SRC,
Washington, DC 20510. EQOE.

WWL-TV has an opening for a television news producer.
Applicants should have three to five years experience in
producing tel@vision newscasts. Resumes and samples of
scripts from recent newscasts should be sent to Keith
Esparros, 1024 North Rampart SI., New Orleans, LA
70116. No phone calls. EQE.

Assighment editor - Responsible for logistics of generat-
ing. tracking and covering news stories and events. 1-2
years affiliate newsroom experience a must. Send re-
sume. references and salary history to: Jim Sheriock,
News Director, WAND-TV, 904 Southside Dr.. Decatur, IL
62521. No phone calls. EQE.

Anchors, reporters, producers, photographers. Medi-
urn market net affiliate in process of expanding its news.
Seeking candidates with at least two years commercial TV
experience. Degree required. Resumes and references
only to Box H-2. EOE. M.

Reporter: Public television station in 46th markel. serving
Pennsylvania's capital. seeking general assignment re-
porter for len o'clock news program and statewide news
magazine. Candidate should have at least two years ex-
perience and strong writing skills. Political reporting and
substitule anchoring experience a plus. Send reusme lo:
Personnel, WITF Communications Center, Box 2954, Har-
risburg, PA 17105. EOE.

General assignment reporter: ABC affiliate. South Bend.
Minimum two years experience. We are looking for an
aggressive journalist with demonstrated creativity who
fights for the leads, asks tough questions and can find a
story. Send tape with return postage and resume to Morrie
Goodman, News Director, WSJV-TV, P.O. Box 1646, Elk-
hart. IN 46515. EOE.

KTUU-TV in Anchorage. Alaska is looking for an energetic
photojournalisteditor. Experience and skill followed by a
strong NPPA philosophy. Candidate will compliment Alas-
ka's #1 news team in documenting some of the most
extracrdinary assignments seen on television. Send tape
and resume to Russ Weston. Chief Photographer. KTUU-
TV, 630 W 4th Ave.. Anchorage, AK 99501, 907—257-
0237. EQE.

KTUU-TV is looking for a nightly producer to join Alaska's
#1 news team. Some reporting will be required but prima-
ry responsibilities will be the production ef the 6pm news-
casl. Must be energetic and have 2-3 years experience.
Also [ooking for an experienced full-time reporter. Please
send tape and resume to Randy Upton, News Director.
KTUU-TV, 630 W 4th Ave., Anchorage, AK 99501. EQE.

Meteorologist - Starter position for someone with poten-
tial. but little experience. BS in meteorology required.
Computer graphic knowledge helpful. Will draw graphics
and backup our two meteorologisls. Some on-air time
possible. Send 3/47 casette to Bob Breck. WWUE-TV, 1025
S. Jetferson Davis Pkwy.. New Orleans, LA 70125. EOE.

News photographer: 2-3 years experience required.
Must have a good eye for production value and be able 1o
edit on 3/4 and Beta. Knowledge of computer editing
helpful. NBC affiliate and Gannett ownership assure com-
mitment. Send tape. resume and references lo Chief Pho-
tographer, Bill Zetterower, WTLV TV-12, 1070 E. Adams
St.. Jacksonville, FL 32202. EOE. Women and minorities
encouraged to apply.

News director. Top 50 Mideasl affiliate looking for the
news director of the 90's. Must be able to handle young.
aggressive. talented department. Competitive market dic-
tates we think faster, better and longer range than the
competition. Resume to Box H-15.

New national comedy network seeks hosl. If you do a
tocal cable TV show but feel ready ¢ go nalional. here is a
new Opportunity. We are interested in talented men and
women from local comedy. talk, variety, and movie review
shows (sorry, no news, sports, and weather) who are
funny, profilic, able to think on their feet, and good at
improvisation. If this sounds like you. send tape to: Come-
dy Channel. P.O. Box 3051. New York, NY 10185. EOE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Publicist to assist director of public relations with media
relations, promotion, and special events for two 1elevision
and two radio stations in state capital region. Requires
degree in journalism, public relations, communications, or
related field plus professional level experience in media
relations including significant responsibility for press rela-
tions. Send resume with cover letter by July 14 to: Manag-
er of Human Resources, WMHT/WMHX, Box 17, Schenec-
tady, NY 12301. EEO/AA. No porticlios now, please.

Producer/director: Leading video and photographic
company in Toledo. looking for director of video division.
Must have mininum 3-8 years experience in producing-
rdirecting video productions. We serve corporations in
promotions, training, marketing. Very diverse client base.
We need a take charge person, capable of handling staff,
clients, production. Salary based on experience. Great
opportunity for growth and advancement! Send resume
immediately to Milepost Corporation, 1280 Dussel Dr.,
Maumee, OH 43537. ECE.

Broadcasting Jul 3 1989
60



Professional Cards
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Telephone: 202/223-6700
Pacsimile: 202/466-2042
Member AFCCE

CONSLATING

Cusgovmson

ENGINEERS
7901 YARNWOOO COURT
sPnNGFIELD VA. 22153
21569 - 104
MEMBER AFCCE

LOHNES & CULVER
Radio-TV Engineers

11568 15th, St, , NW. , Suite 808
Washington , D.C. 20005

@ (202) 296-2722

Sined 044 JMembea AFCCE

COHEN, DIPPELL
and EVERIST, P.C.

CONSULT MO ENOmEERD
1015 15th. Street N.W_ Sulte 703

Washington. D.C. 20006

(202} 783-0111

Member AFCCE

SILLIMAN AND SILLIMAN
8121 Georgia Ave. #700
Silver Spring, MD 20910

ROBERT M SILLIMAN. P.E.

(301) 5B9-8288
THOMAS B. SILLIMAN. P.E.
(812) 853.9754
Member AFCCE

Moffet, Larson & lohnsou, Inc.
Consulting Tel ng

Two Skyline Place, Suite 800
5203 Leesburg Pike
Falis Church, VA 22041

703 824-5660
FAX:703—824-5672

Member AFCCE

ANDRUS AND ASSOCIATES, INC.
ALYIN H. ANDRUS, P.E

351 SCOTT DRIVE
SILYER SPRING, MO 20004

Q 301 3845374

Membe: AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 2
San Francisco, California 94128
{415) 342-5200

HE (202) 396-5200

Member AFCCE

JULES COMEN
& ASSOCIATES, PC.
Suite 400
1730 M St N.W.
washington DC 20036
(202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineenng Consultants
Complete Tower and Rigging Services
“Serving the Broadenst Industry
Jor ocer 50 Yeurs”™

Box 2727 Bath, Ohio 44210
(216} 650-4440

VIR JAMES
CONSULTING ENGINEERS
Applications angd Feld Engineening
Compulerized Frequency Surveys
3137 W. Kentucky Ave.—80210
(303) 937-1900
DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineenng Consuiiants
Box 220
Coldwater, Michigan 49036
Phone: §17—278-7339

ROSNER TELEVISION

SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York N.Y. 10107
(212) 246-2850

Mullaney Engineering, Inc.
PR Pt

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers
Broadcast and Communications
4226 6th Ave., N.W,
Seattie, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consuiting Engineers
FW HMANNEL. PE
PO Box 9001 Peora. IL 61614
(309) 691.4155

Member AFCCE

STRUCTURAL SYSTEMS

TECHNOLOGY INC
). Cabot Goudy. PE
PRESIDENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towers. Existing Towers
Studes. Analysis. Design Modificabons.
Inspections. Erectson. Eic

6867 Elm $1 . McLean. VA 22100 (704) 456-8765

C. P. CROSSNO & ASSOCIATES
Consuiting Engineers

P.O. Box 18312
Dallas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills, MI 48013
(313) 642-6226
Washington Office
(202) -2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES: INC.

Consulting Engineers

AM-FI Ty (BTY Caly

POST QFFiCf BOX 700
FOLSOM. CALIFORNIA 95630
(916) 933-5000

CLARENCE M BEVERAGE

LAWRENCE L. MORTON

CommumcaTions TECHNOLOGIES. InC.
BROADCAST ENGINEERING CONSULTANTS

ASSOCIATES
1231 MESA OAKS LANE
MESA OAKS CALIFORNIA 93438

YELICOMMUREAIIONS it ERS

SELLMEYER ENGINEERING
Consulting Engineers

PAUL DEAN FORD. PE.

BROADCAST ENGINEEMING CONSULTANT
»0 sox11% LAWRENCE L. MORTON, PE. ECnon WEST Tiség'nf:ﬁtio:nﬁ:m 47885
« FIELO McKinney, Texas 75069 g
MARLTON. .2 00083 A MeER APGCE T {214) 542-2056 812-535-3831
12om 2650017 (805) 733-4275 / FAX (805) 733-4793 Member AFCCE Member AFCCE

* FCC Data Bases

« FCC and Feid DATEL CORPORATION

« Frequency Searches and Coordination

» AM-FM-CATVTFS-LPTV

%OkWﬁ ENGINEERING, INC.
T ol

P — =
1306 W. County Road F, St. Paul, MN 55112
(672) 6311338 “Member AFCCE"

BROADCAST CONSULTANTS
- APPLICATIONS - INSPECTIONS -
1515 N. COURT HOUSE ROAD
ARLINGTON. VIRGINIA 22201

TEL. (703) 276-9007

RAD10 SYSTEMS ENGINEERING
FCC A ppli

* Design * Installats
Field Service

Experienced & Affordable

4250 East Powel! Avening @ Lag Vegas. Nevada 39121
241 lr. (702) 454-2085

DON'T BE A STRANGER

To Broadcasings 116427° Readers.
Drisplay your Professional or Service Card
here [t will be seen by sialon and cable TV
sysiem owners and deciSion makers.

© 1986 Readership Survey showng 35
readers per copy

coniact
BROADCASTING MAGAZINE
1705 DeSales St., N.W.
Washington, D.C. 20036
for availabitities
Phone: {202) 659-2340

JOHN E. HIDLE, P.E.

Broadcast and Telecommunications

Consulting Engineer
P.0. BOX 126

NEW PALTZ, NEW YORK 12561

(914) 255-0449

Member AFCCE

AFCCE
Association of
Federal Communications
Consulting Engineers

P.O. Box 19333
20th Streee Station
washington, DC 20036

12021659-3201




Classified Advertising

See last page of Classified Seclion for rates
closing dates. box numbers and other details

RADIO

HELP WANTED MANAGEMENT

Colerado mountain AM/FM. Small market, needs turn-
around. Covers 2 ski resorts. Need sales criented general
manager who can purchase 49% ownershup with $25.000
down. Rush resume and financial qualifications to: Bill
Kitchen. P.O Box 160, Louisville. CO 80027. EQE.

Ohio station looking for sales manager or top sales per-

son ready 1o move up to station manager. Owner wants to

retire from active management. Top pay and benefits for a

s;(;llmgo manager who c¢an keep it going Resume. Box G-
. EOE.

General manager/general sales manager for Class 8 FM
on Lake Erie in Ohio. Salary commensurate with experi-
ence rangmng from $50.000 to $60,000. Cash flow incen-
tives aiso available Need results oriented individual with
proven track record in sales and management Confiden-
tiality assured. EOE. 513—599-4672. Send resume and
references to Box 356, Bellefontaine, Ohio 43311,

Station manager: Small expanding broadcasting group
is looking for station manager with strong sales leader-
ship. Station is localed n a Louisiana medium market.
Send resume and salary history Roger Cavaness. 123
East Main Street. Lafayette. LA 70501. EOE.

General manager, WBAZ. Eastern Long Island, NY. New
position to replace owner/operator. Successful lrack re-
cord of leadership and hands-on involvement in sales
required. $60.000 salary plus cash flow bonus and poten-
tial for earned equity. Let's grow this station and build a
group. Write President. WBAZ, Box 1200, Southold, NY
11971. EOE, M/F.

Group seeis selling general manager for Rocky Mountain
station. Record of turnaround success in small or medium
markets and stable employment desired. Engineering-
/technical ability helpful. Resume to Box M-7,

General sales manager needed immediately for subur-
ban Mid Atlantic Christian radio station. Full management
authority and sales responsibilities. Substantial base plus
commission, EQE. Box H-4.

Local sales manager: for top-rated Class C Contempo-
rary Country station in Chattanooga, Tennessee owned by
Colonial Broadcasting Company. Need strong leader with
a proven track record in sales and management. Must be
an energetic positive leader, trainer and mativator. Salary,
override, good fringes. Send resume to GSM. Brenda
Selby, WUSY Radio. P.O. Box B799. Chattanooga. TN
37411, eQE.

Sales manager. Shamrock Communications is looking for
2 experienced sales managers to lead our Orlando FL
(wWDIZ) & Baltimore MD (WGRX) sales departments. Sales
manager will be responsible to supervise all aspects of
the local sales department. their development and man-
tain a personal account list. Compensation includes sala-
ry, override and commissions. Qualified applicants send
resume to; George Duffy C.O 0., Shamrock Communica-
tions, 2180 West State Road 434, Suite 2150. Longwood,
FL 32779. EEO.

Sales manager: Top 20 market, East Coast radio station
Combo seeking general sales manager to manage staff of
12-15 AE's and managers. Must have minimum 3-4 years
local sales management experience, good communica-
tion and teaching skills, plus strong computer skills -
preferably Columbine. Knowledge of inventory. sales
planning and budgeting a must. Stations are part of major
broadcasting chain. Send resumes to Box H-12. EOE.

General manager for successiul FM station needed in
Norfolk, VA market. Great opportunity for an outstanding
leader and radio veteran with solid background in sales.
adult contemporary programing and administrative skills,
Rush resume and compensation requirements in confi-
dence to: General Manager, JOY 95, One Columbus Cen-
ter, Suite 824, Virginia Beach. VA 23462,

Sales manager; Professional radio sales veleran with
management experience to direct. motivate, train and
lead our sales executives. Please send resume and salary
requirements to: Sales Manager, JOY 95. One Columbus
Center, Suite 824, Virginia Beach, VA 23462,

Are you customer focused? Can you teach Pollack,
Jennings, etc.? 100 KW KEL| seeks GSM wha thinks big.
Ideal market of 100.000. Stable economy, low unemploy-
ment, good ratings. Base or 8% of station collections
whichever is greater. Sweat equity possibie for real pro,
or will consider great AE Iooking for first shot at manage-
ment. I'm waiting for your response at Box 3834, San
Angelo, TX 76902. ECE.

General sales manager: Midwest superpower Combo.
Minimum 5 years sales experience, organized leader.
manage 8 satespersons. deliver resuits. Excellent com-
pensation package. Advance with new, growino group.
g(a}lgs history, resumes only. Strict confidence, Box H-17.

HELP WANTED SALES

Need a Super Star! Senior account executive/co-op di-
reclor who can sell directs and can work agencies in
Philadelphia market. Management potenlial' Respond to
Box D-15. EOE.

Virginia medium market combo seeks a sales manager
with the skill to lrain. lead and mativate a professional
sales staff. You will be associated with a thirty-year old
company offering growth and stability in exchange for
organization, promotional ideas and solid experience. Ap-
ply in confidence. We will arrange an nterview at our
expense. EOE M/F. Resume and cover letter 1o Box G-71.

Florida major market C-FM, good ratings. exclusive for-
mat needs aggressive. sett-mobtvated. credible profes-
stonal who can prospect. propose and close. Resumes 1o
Box G-70. EOE.

N.E. group operator Iooking for sales managers and
sales reps. Sales managers must have track record. Sales
reps must have some selling experience. We encourage
minontes and women 1o apply for these positions. Send
resume 1o Box G-90. EOE. M/F

WBAZ, Eastern LI. NY seeks experienced sales execu-
tive. High energy level, a competitive spirit and the joy of
doing battie and winning are key Our product s sensa-
tional and fun to sell: light A/C: NY Mets and Giants;
Boston Pops and Symphony; Old Time Radio Classics
and lots more. #1 Adult station in market and agreat place
10 live and raise a family. Write WBAZ Sales, Box 1200.
Southold. NY 11971. EOE.

Long-established Country FM is looking for an after-
noon-drive personality. Person must possess strong pro-
duction skills. Station is located in eastern Connecticut,
nestled between Boston and New York. Excellent facility
and working conditions. Tapes and resumes to: Mark
Wayne, WCTY Radio. Cuprak Road. Norwich. CT 06360.
WCTY is an equal opportunily employer and encourages
minority and female applicants.

WBAZ, Eastern LI, NY seeks an experienced stalf an-
nouncer whose primary responsibilities will be news, pro-
duction, and a monthly contribution to our award winning
public affaifrs program, Peconic Magazine. Intelligence.
creativity and teamwork are paramount. WBAZ is the #1
adult station in the market. Help us increase our lead and
have fun doing so. Write WBAZ Operations, Box 1200,
Southold. NY, 11971 EQE.

Evening announcer/production for top radio station in
fast-growing Orlando market. Must have 3 years “on air”
experience, FCC permit, & dependable transportation. 6
day week includes airshift for 6p-11p weeknights & a 5 hr.
weekend shifl. 2 hrs. of commercialpromotion production
daily from 4p-6p. We're looking for a competilive motivat-
ed personality to capture the listeners. Rush airchecks &
resumes to Scolt Sherwood, Program Director, WOCL-FM,
2101 SR 434, Suite 305, Longwood, FL 32779. An equal
opportunity employer.

Florida Emerald Coast “Hottest Hits” format. Looking for
announcer who dares to be original. We encourage cre-
ativity. Do those things you always wanted but feared
management wouldn't allow. Rush resume. EOE. Box H-
18.

New FM in progressive and competitive Sunbell market
seeks all air positions and sales. Great working and living
conditions. Airdate. August 1st. Send complete resume
and references to Box H-19. EOE.

Northern New York's premier radio stations have a rare
opening for an account executive. Solid professional with
good communication skills to sell for our top rated Combo.
Great commission structure, paid benefits and pension.
Join a stable winning team. Resume to James W. Riley
LSM. WTNY AM & FM, 134 Mullin ST.. Watertown, NY
13601. EOE.

Tri-state Religous radio station needs full time sales per-
son. Good base plus commission. EOE. Box H-3.

Grow with top-rated station. Strong copy. production and
announcing skills. Must be personable team player. T & R
to WIKS. Attn. B. K. Kirkland, PO Box 2684, New Bern, NC
28561. EQE.

HELP WANTED TECHNICAL

Southern Oregon - #1 Modern Country Combo seeking
expenenced account representative for growing market in
the heart of Rogue River fishing and outdoor area. Prefer
welsch Company or Jason Jennings background. Base,
plus commission. Career opportunity for the right person.
Rgsume to Cliff, 1020 Pine, Klamath Falls, OR 97601.
EQE.

Superior salesperson needed for seaside resort Beauti-
ful Music FM station. Exceptional performance can track
lo management position. Call 609—465-9400 or FAX
609—465-2463. EOE/MF.

Account executive: Major metropolitan area radio station
seeks self-starting, highly motivated adverlising sales rep.
Ideal candidate will have 1-2 years proven radio advertis-
ing sales experience dealing with advertising agencies
and direc! retail accounts. Newspaper or magazine sales
background acceptable. Primary emphasis will be on new
business development. Looking for an aggressive hard-
hitter who knows New Jersey. New Jersey resident pre-
ferred. Please send resume to: Mr. Andy Santoro, WPAT
Radio. 1396 Broad Street, Clifton, NJ 07013. No phone
calls please. EOE.

Florida calling! Experienced. ready for new commitment!
Enjoy sun. water and big commissions! Immediate open-
ing! Call Manager 904—787-7900. EOE.

WAZY has an opening for an experienced sales represen-
lative to call on iocal and regional accounts. At Jeast 2
years in broadcast or similar sales background is pre-
ferred. Send resumes only to Kathy Roudebush, P.O. Box
1410, Lafayette. IN 47902. M/F-EQE.

General sales manager for Midwest Combo. Must have
proven sales management abiiity, be a great teacher.
motivator, and lead by example. This is an excellent op-
portunity in our group. ECE. Respond to Box H-16.

HELP WANTED ANNOUNCERS

Morning host wanted: For full-service morning show,
Warm and friendly a must! Great with phones! Must truly
love people! Salary requirements, picture, plus T & R:
WBHP. P.O. Box 1230, Huntsville, AL 35807. EQE.

The Daytona Group is looking for a highly motivated chief
for our FM station in Richmond, VA. The successiul candi-
date will be organized. maintenance minded. and relate
well 1o others. Tremendous opportunity to work with new
state of the art facilties and also complete the last phases
of construction. Send resume to: Mr. Kyle F. Magrill, The
Daylona Group. Inc., 770 W. Granada Blvd.. #2086, Or-
mond Beach, FL 32074, EQE.

Transmitter/studio maintenance engineer: 3-5 years
experence required on transmitter and studio equipment
repair and mainténance; UHF and FM transmitter paCK-
ground a plus. Send resume to Ed Murphy, VP Engineer-
ing, WXEL-TV, 505 S. Congress Ave., Boynton Beach. FL
33426. EOE.

HELP WANTED NEWS

Radio news director. The search continues...Alabama's
best radio news department seeks/needs news director
yeslerday..Are you good enough? Good field reporting &
anchor skills a must! T & R: WBHP, Box 1230, Huntsville,
AL 35801. EOE.

News produceri/reporters: Gather. produce, and present
news reports: research topics; create informatlion seg-
ments and news features. On-air fundraising participation
required. Bachelor's degree plus lwo years' experience.
Salary: $18.000 yearly. Receipt deadline: July 28. Target
starting date: August 14. For complete job description and
application requirements, contact; Alex Ashlock, WILL-
AM-FM, 228 Gregory Hall. 810 South Wright St., Urbana,
IL 61801. 217—333-0850. AA/EQE.

Broadcasting Corp. is seeking a sports reproterfanchor.
Must have at least two years experience in $porls anchor-
ing. reporting, and play-by-play. Good writing skills a
must. Please send wriling samp'es, tape, current resume
and references to: Sports Director, P.O. Box 610310, Aus-
tin, TX 78761-0310. EQCE.
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Traffic manager - Strong sales organization needs a traf-
fic manager for 33rd market ABC affiliate. We are a young
company in a healthy, growing market. Bias expenence
strongly preferred Please send resume to Rob Wagley.
GSM. WSYX-TV. P.O. Box 718. Columbus. OH 43216-
0718. EQE., M/F,

Publicist: Maryland Public Television has an opportunity
for an individuat 10 research and create enginal promo-
tional materials in our national promations division. Candi-
dates should have at least two years experience in publi-
city/promotions in the communicatons field. (Natonal
promotions preferred). Four year degree in related field
and working knowledge of compulers (WordPerfect solt-
ware exp. preferred). Salary range $18,554 - $24.334
annually Please send resume and cover letter by July 12,
1989 to: Assistant Director of Human Resources. Mary-
land Public Television, Owings Mills, MD 21117. MPT s an
AAEEQ employer.

TV producer/director: Wyorming Public Television 1s [ook-
ing for someone with a broad range of production skills to
produce and direct regular public affairs programs. mem-
bership spots and other matenal for broadcast over its
network. Candidates must have a Bachelor's degree with
at least 3 years of experience in broadcast telewision
production with a strong emphasis in public affars pro-
duction. For further information and application contact
Ms. Edith Everett. Personnel Officer. Central Wyoming
College. 2660 Peck Ave.. Riverton. WY B2501. 307—856-
9291, ext. 112 on or before July 28, 1989. EOE.

Television producer/director: Western KentuCky Univer-
sily seeks a producer/director for public television station
WKYU-TV in Bowling Green. KY. Position’s responsibilities
include producing and directing live and taped programs
as well as shooling and editing feature material. Excellent
shooling and editing skills are required. Facilties include
Betacam. 17 editing. full studio remote, and post produc-
lion capability. Bachelor's degree and at least two years
experience n cable. broadcast or corporate television is
required. Addilional experience 1s desirable. Twelve-
month position with excellent benefits and a competitive
salary. Send letter of application, vita with three refer-
ences. and 34" sample widectape to Office of Academic
Affairs, TV Producer/Director Search. Western Kentucky
University. Bowling Green. KY 42101. Women and minor-
ilies are encouraged to apply. An affirmative action. equal
opportunity employer.

Radio/TV technician: To operale Tviradio equipment in
studio. field, remote siluations, also broadcast TV master
control. Required: Associate degree and 1/yr broadcast
TV experience. Preferred: Bachelor's degree with Beta-
cam and 1"Betacam/OVE edit experience. Salary:
$16.080/yr with excellent benefits. Refer 1o job #8902202.
Submit resume by July 14. 1989, to: Employment Manag-
er. Personnel Department. Texas A&M University. YMCA
Bidg.. Room 017. Ccllege Station, TX 77843, An equal
opportunity/affirmative action employer

Program guide editor/senior writer: Responsible for pro-
duction of monthly program guide and writing. editing.
proofreading other station publications. Requires degree
in English, journalism, or communications-related fieid:
protessional experience in editing and proofreading:
knowledge of publications and print graphics: and word
processing experience Send resume and cover letter (no
work samples yet, please) Manager of Human Re-
sources, WMHT-TV/FM, Box 17, Schenectady. NY 12301,
EQE/AA.

SITUATIONS WANTED NEWS

Meteorologist with AMS seal, Master's from Penn State
and 5 years in a top-40 market. Liveline and WSI expen-
ence. and weather feature reporting. Call Mike at 803—
268-5164.

Reporter: Network and top 10 newsroom expenence.
Currently employed as wriler in top 10 Midwest market
Compelitive and fresh. Box G-80.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Producer'booker needed in Washington. DC and Ft. Lee,
NJ for weekly news shows. Must have excellent rgll-o-dex.
strong news sense and 3-5 years experience. Send cover
lefter and resume to Margaret Suzor, 1211 Connecticut
Ave., Nw. Suite B10, Washington, DC 20036 EQE

SITUATIONS WANTED MANAGEMENT

Business manager - Five years expenence in broadcast-
ing. with a degree in accounting, seeks job that utilizes
experience Box H-21

EMPLOYMENT SERVICES

Government jobs $16.040 - $59.230/1. Now hiring. Call
1—B05—687-6000 Ext, R-7833 for current federal hst

Be on T.V. Many needed for commercials. Casting info.
1—B05—687-6000, Ext. TV-7833

Meteorologist, completing weekend contact in Southeasl
50's market. Seeking Iulltime Northeast or cool chimate.
Greenhouse effect is for real. Get me out of this heat! Tom
“Hurricane” Hauf. 301—235-0324

Veteran large market radio ND considering TV. Strong
budgeting. personnel management skills. Motivator, inno-
vator who knows how to present news that people will talk
about. B05—298-8471. afternoons. evenings.

Young blind sportscaster: Looking for first fulllime job.
Worked for CBS sports. and Sports Channel. graduated
with BA in communicaton arts Well versed in all sports,
and willing to relocate Larry, 10 York Ct.. Northport, NY
11768.

“Mr. Versatility." Veleran reporter/weathercaster with
unique insight seeks feature reporter. weathercaster, or
Combo position. Aggressive compelitors in all markets
considered. Contact through: 315—387-5428.

Attention - hiring!Government jobs - your area. $17.840 -
$69.485. Call 1-602-838-8885 Ext R-B435 EOE.

Professional Resume Services. Cpmplete_ resume prep-
aration, cover letters. updates. mailing services. Effective
Confidential. Professional. Call 1-800-8-RESUME anytime.

EDUCATIONAL SERVICES

On-camera presentation video instruction tape This tape
has benefited entry level to network reporters. Send
$49 95 to. The Media Traning Center. P.O Box 7151.
Phoenix, AZ B5011-7151. Private wstruction alse avail-
able.

On-camera coaching; For TV reporters. Polish anchoring,
standups. interviewing. writing. Teleprompter Learn from
former ABC Network News Correspondent/New York local
reporter. Demo tapes. Criiqueing. Private lessons 212—
921-0774. Eckhert Special Productions (ESP).

Sports anchor/talk show host. Experience hosling and
producing video sports talk show and radio play-by-play
for big ten basketball and football. Television internship in
‘88 at ABC sports in Chicago. Energetic and motivated.
will consider any market. Call Michael for videotape, etc.
312—945-7686.

Aggressive meteorologist. AMS seal. Presonable,
knowledgeable, enthusiastic. creative. Enjoy live field
weather and community involvement. B years local and
national experience. Long term commitment. Dan. 801—
266-6300.

CONSULTING

Do you have what it takes to produce creative and effec-
tive nightly on-air news graphics? Do you have a thorcugh
knowledge of 2D and 3D computer animation? Position
open immediately for a computer graphic wiz with mini-
mum 3 years expenence. If your reel is real good. contact
Denis Thien, Art Director. KTVI-TV, 5915 Bertheld Ave., St.
Louis, MO 63110. EQE.

Now interviewing for the following positions: Director/pro-
ducer. Musl have direcing experience. ADO, 1" editing
and video slill store syslems experience Will direct live
newscasts and focal production. Audio/graphics operator.
Must have broadcasting experience. will operate audio-
Chyron for live newscasts and Jocal production Directing
experience helpful. No phone calls. send resume. demo
reel and salary requirement to Personnel Director, P.Q.
Box 250. Clic. Ml 48420. EQE.

Producer/director: WOLN is seeking a Producer/director
whose primary responsibilities will be on-air promotion.
underwriting credits. and station ID's. Person will be re-
sponsible for implementing on-air promotion strategy and
maintaining a consistent "break™ image. The successiul
candidale must be crealive and work cooperatively with
various departments and personalities. Duties include
writing, producing. directing. and editing creative promo-
lional pieces for local productions. acquisitions, and sta-
tion events. Also produce underwriling credits. wrile voice
copy. produce radio spols. Hands-on experience with
production equipment is mandatory. Qualifications: Bach-
elor's degree in communications. Al least four years pro-
duction experience, preferably in public broadcasting en-
vironment. Salary: Competitive and commensurale with
experience. Send resume (0 Tom MclLaren. WQOLN-TV.
8425 Peach St., Erie. PA 16509. WQLN is an equal oppor-
tunity employer.

News & documentary consulting: Scripts/rewrites-
frough-cuts pre- and post-production video workshops,
talent development. Experienced PBS producer. 202—
B79-6720

MISCELLANEQUS

Primo People is seeking anchormen and anchorwomen
with command and on-air presence. all Size markets
Send 3/4” 1ape and 1o Steve Porncell or Fred Landau. Box
116, OId Greenwich, CT 06870-0116. 203—637-3653.

Clip this out for further reference! Freelance video-
graphers: We buy footage of fire, emergency medical
service and law enforcement incidents. Call Amencan
Heal Video Productions. Inc. at 1-B00—722-2443.

Entertainment law firm seeking established on-air TV/ra-
dio broadcast clientele for representation with full service
management division. Minimum 3 years experience Sub-
missions to: Broadcast Management Division, P.O. Box
8257, Northridge, CA 91327,

Bill Slatter and Asscciates offers talent coaching for the
individual anchor and reporter. Also help with aodition
tape. Affordable cost. 601—446-6347

ALLIED FIELDS

HELP WANTED INSTRUCTION

Computer editor - Top 20 TV station is looking for a highly
skilled, motivated, team committed. computer editor. Your
reel must speak for itself. A background in overall station
and news promotion is essential. Familiarity with ACE
editors and ADQ a plus. If you have 3-5 years of experi-
ence and want to be completitively paid and challenged
we've got the job for you. Send resume to Box H-9. EQE.

Broadcast‘Communications instructor, Responsibilities
include teaching both television/broadcast courses and
general communication courses. Rank. Instructor. tenure
track position. MA required. Ph.D preferred. Salary:
$20.000. Send applicatons to Tony Allison, Chairman,
Cameron University. PO Box 16356, Lawton, OK 73505
Deadline - Until filled. EQE/AA

WANTED TO BUY EQUIPMENT

Wanting 250, 500. 1.000 and 5.000 watt AM-FM transmit-
ters. Guarantee Radio Supply Corp.. 1314 |turbide Street,
Laredo. TX 78040. Manuel Flores 512—723-3331.

1" videotape. Looking for large quantities 30 minutes or
longer will pay shipping. Call 301—845-8888

Maze Broadcast pays cash for selected telewsion & vid-
e0 equipment. Phone or fax your st now. 2056—856-2227

Cash or equipment trade for TV antennas, transmitters
andior parts. Jerry Servatius, J.5 Broadcast Antenna-
Transmitter Sales and Service. 8604 Hopewell Dr., El
Paso. TX 79925. 915—772-2243.

We will purchase priority parts for RCA "D line highband
transrmitters. 6166 and 4CX5000 cavity parts. exciter and
modulator either complete or parts. dnver and final HY
transformers. plate contactors. etc Cal! for more informa-
tion. 505—625-8841. D. Atkins.

FM antenna(s) - Will buy used FM broadcast antenna(s) -
Any make - Any model - Call BO6—372-4518.

FOR SALE EQUIPMENT

AM and FM transmitter, used excelient conditon Guar-
anteed Financing avalable. Transcom. 215—884-08BB.
FAX 215-884-0738.

50KW AM °* CCA-AM 50.000D {1978). excellent condi-
ton ™ Transcom Corp. 215—884-0888. FAX 215-884-
0738

FM transmitters ~~ CCA 27.000 (1980) *~ Harris FM 20K
(1980) ** C8I T-3-F (1985) ** RCA BTF20E1 (1976.1976) **
3.5KW McMartin (1985) ** 5KW Gates FM 5G (1967) *
RCA 5D (1967) *° CSI T-12-F {1980) ** Transcom Corp.
215—-884-0888. FAX 215-884-0738.

1KW AM transmitters °* CSI T1A (1981). Sparta 551000
(1981) ** Colins 20v3 (1967) " Transcom Corp 215—
884-0888. FAX 215-884-0738.

AM transmitters *~ CCA AM 10.000 (1970). *~ Collins
820F (1978) *~ Harsis MWS5A (197681) =~ Gates BC-5P2
(1967) " McMartin BA2. 5k (1981) *~ Transcom Corp.
215—884-0888. FAX 215-884-0738.

New UHF TV transmitters: Klystron, MSDC Klystron,
Klystrode, all power levels 10kw to 240kw. Call TTC 303-
000,

RCA UHF transmitter: 30 or 60Kw, available as is, or
converted to MSDC Klystrons with new TTC warranty. Call
TIC 303-665-8000.

New LPTV transmitters: UHF and VHF, all power levels.
Turn-key installation available. Call TTC. 303-665-8000.

1000’ Kline tower. Standing in Nebraska. inCluding 1000’
of 6 1/8" coax. Great for TV or FM. Can be moved econom-
icatlv. Call Bill Kitchen. TTC. 303-665-8000.
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120 KW UHF transmitter package TVT/Varian transmitter
package Just traded in on a new TTC 240 KW system,
Excellent condition. Now tuned to Channel 54. Includes
1000" waveguide and antenna. Low price. Call Bill Kitch-
en. TTC 303-665-8000. Ext. 101

FM antennas. CP aniennas, excellent price quick delivery
from recognized leader in antenna design. Jampro Anten-
nas, Inc. 916—383-1177

TV antennas. Custom design 60KW peak inpul power
Quick delivery Excellent coverage. Recognized in design
and manufacturing. Horizontal, elliptical and circular po-
larized. Jampro Antennas. Inc. 916—383-1177.

Broadcast equipment (used): AM-FM transmitters,
RPU's, STL's, antennas. consoles. processing, lurntables.
automation. tape equipment. monitors. etc. Continental
Communications. 3227 Magnolia. SI. Louis, MO 63118.
314-664-4497. FAX 314-664-9427.

Betacam, 3/4” & 1" blank videotape. Broadcast quality
guaranteed and evaluated. Betacam -$5.99. 3/4" - 20
minutes $4.99, 3/4" - 60 minutes $8.99. 1" - 60 minutes
$24.99 in quantity. Magnetically examined. cleaned and
packaged. Guaranleed lo perform as new. Sony. 3M. Fuji
or Ampex. Free shipping. For more info. call toll free, 1—
800—238-4300.

Rent - Complete multi-camera mobile production rucks.
mobile uplinks, portable 2 GIG microwave links. ENG
pacs. Call Media Concepts 919-977-3600.

Ampex VPR-2Bs, VPR-6s, VPR-80s. Hitachi HR-2008
Sony BVH-1100As, BVH-2000. Grass Valley 1600-7H,
300-2BN. Many other items 1o choose from. Call now
Media Concepls, 919—977-3600 or FAX 919—977-7298,

Complete UMF channel 26 equipment package. Includes
ITS Skw transmitter, antenna, 3/4" automation. cameras,
Grass 100 switcher. more. 2 1/2 years old. FOB South.
Besl offer. Maze Broadcast. 205-956-2227

Acrodyne 10 watt channel 5 LPTV transmitter with Yagi
antenna, 750 hours use. $6.000.00 for all. Maze Broad-
cast. 205-956-2227

TTC 100 watt UHF transmitter and Bogner BUI-B antenna.
Channel 43. Littie use. Best offer Maze Broadcast. 205—
956-2227.

Kline towar 645 fl. with two platicrms, has been disman-
tied. 205—322-6666. WBRC-TV

RCA TP-66 film projector and RCA TP-15 multiplexer for
sale. 205—322-6666. WBRC-TV.

Recortec video tape evaluators for 17 videc tape.
$3,500. Also 3/4" available. 702—386-2844

Quad heads, VR2000, 4 each. new rebuilds with waran-
tee. Best offer. 702—386-2844.

Equipment flnancing: New or used 36-60 months, no
down payment, no financials required under $25.000. Re-
finance exisling equipment. Exchange National Funding,
214—422-5487

Used-new AM, FM, TV transmitters. LPTV, antennas. ca-
ble. connectors. STL equipmenl. Etc. Save thousands.
Broadcasting Systems, 802—582-6550.

3 RCA TK-46 studic cameras with pedestals. prompter
monitors, and studio cable. Retubed in December 1988
Dave Layne, KCNC, 303-—830-6426

RCA TTU-30C 30kw UHF-TV transmitter, channel 45, on
air. Tuneable from channel 30-51. $59,800 or best ofier by
July 10th. Bob White, 315-488-1269.

Sony BVU-110's. Used. good condition. Broadcast gquali-
ty at a fantastic price: Three for $5.550. Incl. cases and
BP-90 charger. Call 202-944-2800.

Pair of RF technology microwave transmitters and re-
ceivers. Also 2 pair of Nurad Goiden Rods, 4 foot dish.
short range anlenna, plus other related items. Asking
$28.000. Call 202-944-2800.

Best prices: Broadcast qualily videotape. Professionally
evaluated. 100% guaranteed. All major brands KCS20 -
$4.00. 1" 60 min. - $22.00. KCAB0 - $8.00. Toll free, VSI,
1—800-—346-4669.

Sony DXC-M3A camera & 6800 /4" recorder w/acces-
sories. JVC 6650 3/4” recorder. Sachtler video 14 pod.
More. All like new. Reasonably priced. Kendor Telepro-
ductions 717—755-4094

Save $$$ - Complete Class A FM transmitter plant (use-
d}...includes antenna, tower, coax, transmitter, STL, re-
mote control. Package priced under $45,000.00! Call
B806—372-5130 for details.

For Fast Action Use

BROADCASTING'S
Classified
Advertising

TELEVISION
Help Wanted Technical

Help Wanted Programing
Production & Others

Boston area state-of-the-art program production
facility currently expanding. We're looking for
broadcast professionals who can "hit the ground
running” in the following areas:

VIDEOTAPE ARCHIVES MANAGER i© manage
slarup video arChiveé with massive backlog of
valuable international news footage. Must have in-
depth understanding of daily TV production process.
as well as excellent knowledge of compulerized
archiving systems. Superior communicalions and
managernal skills a must.

GRAPHICS DIRECTOR 10 supervise Painlbox and
Chyron operators, and oversee design needs of local
and national programing. We're looking for a strong
background in broadcast design, hands-On experi-
ence with a Quantel Paintbox andi/or Symbolics ani-
mation System This person must have a supenor
understanding of technology as relaled 10 high end
graphics production. Qulstanding creative, positve
solution-oriented managerial skills.

ON-LINE EDITOR for news and public affars Sohd
operational expenence with Grass Valley System 41
editor, multiple channel ADO. and Grass 300 swilcher
required Grass 200 swilCher experience is helpful
(Shift invoives weekends and rights}

CHYRON SCRIBE QPERATOR - Extensive experi-
ence with superscribe and logocompose Must be
fast, creative, and accurate.

VIDEOTAPE EDITOR - musi be network level - long-
form news savvy. with strong journalism and techmical
background 3 years soid documentary style aily
news ediling experience a must

SCHEDULER - Requires exiensive expenence
scheduling complex combinations of equipment and
facilities in a fast moving environment. Must under-
stand produchion process. priorines, and be excellent
with details and follow through. Extensive production
house sCheduling expenence a must

ENG/EFP MAINTENANCE TECHNICIAN/EQUIP-
MENT MANAGER - The ideal candidate will have
several years experience maintaining ENG/EFP
equipment, and be skilled in pulling together pack-
ages of gear 10r use by Crews intérnationally Wil
interface with crewsd to access their needs. and then
make recommendations to improve the quality of our
end product. Will specify and frequenily make final
decisions for equipmenl purchases

Respond to Box H-10

Tews Technical
Operations Manager

Englneerhlg Department

: EE:[u:ﬁmm}n unique and challenging enter-

‘Laingment environment at KHJ-Channel 9.

_We currently have an exciting opportunity
availahle for a News Technical Operations
Manager.

The individual we seek will combine 5 years
successful management experience with 5
years background in news operations and 5
years experience in the operation and
maintenance of engineering, satellite, micro-
wave and remote facilities equipment. Strong
interpersonal skills are indispensible, as is the
ability to maintain control of the news
technical product.

We offer excellent benefits and a compelilive
salary commensurate with expenence: lfvou
are highly motivated and meet fhe above
requirements, piease send resuugig e

Attn; Persnnnel
5515 Melros: Avenu.
Hollywood, CA 90038
Eag] Cipgroneenty Eniployer

Al N
KRON

SAN FRANCISCO

DIRECTOR,
CREATIVE SERVICES

Position is responsible for efficient organization,
direction and success of advertising, prometicn,
media, public relations, PSA’s and sales promation in
support of the station's goals to increase ratings and
revenue apportunities.

Applicant must have 4 years experience in television
broadcast operations, including 3-5 years experience
in television management including advertising,
promotion, media, public relations, community
relations, public affairs, sales promotion and
research.

EXECUTIVE PRODUCER,
PROGRAMMING

Position supervises all local non-news programming
production. Responsible for efficient development
and management of creative staff in the praduction of
focal programming in support of the station’s goals to
increase ratings and revenue opportunities.

Applicants must have 4-5 years experience in major
market television experience as a show producer,
plus 2-5 years experience in television management.

Send resumes in confidence to:
Jan van der Vaort
V.P, Human Resources
P0.Box 3412
San Francisco, CA 34119

Equal Opportunity Employer

PRODUCER/DIRECTOR

Media General Cable of Fairfax is locking for
an experienced Producer/Director. 3-5 years
experience DIRETING LIVE NEWS a must.
Computerized editing helpful. Send resume,
tape, and salaty requirements by July 14,
1989 to:

MEDIA GENERAL CABLE
OF FAIRFAX
14650 Lee Road
Chantilly, VA 22021

VETERAN
FEATURE REPORTER
& SEGMENT PRODUCER

Positions are for our news magazine program
covering eleven Western states. Superior writ-
ing and packaging skills absolute necessity.
Extensive travel required to produce substan-
live long-form (5-10 minute) stories
Send resume, salary requirement
and non-returnable 3/4” or VHS tape to:
John Reim,
The West,
3 Television Circle,
Sacramento, CA 95814-0794.
No calis, please. EOE MF
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Help Wanted Programing

Production & Others Continued

Help Wanted Management
Continued

Situations Wanted Management

PROMOTE
YOURSELF!
IMAGINE

THIS WRITER-

PRODUCER
POSITION:

¢ The time and resources to do
the job right.

 The ability to take chances and
prove yourself.

* A variety of projects to write &
produce promotion for,
including first-run and
theatrical movies.

® Having all the bells and
whistles at your command

® Setting your own schedule

¢ Your own office

¢ Big company opportunities
and benefits

® Learning and growing with a
top creative team.

Eniry level as well as experienced
writer/producer positions available

EEOQ. Send tape & resume to

= SERVICES GROUP
== Attn: Jim Ellis

506 Plasters Ave.
Atlanta, GA 30324

DIVISION MANAGER

Major broadcast company in Northeast seeks exper-

enced medium OF Major market general manager for

admenistrative position Solid broadcast and manage-

ment experience required Excelient fringe benefits

and work environment in new faclity EQE Please

send resume and salary history in confidence 1o
Box G-46.

Major Northeast broadcast company Seeks a mid-
dle to large market radio station General Manager
for an important administrative position. EQE. In-
terested candidates should send reusmes and sal-
ary requirements to:

SRK
8 Eno Lane
Westport, CT 06880

TOP 30 GM/GSM AVAILABLE

I've completed 3 years manag-
ing a heritage AM and #2 FM in
market of 40 signals. '88 bottom
line up 170%...FM sales up from
$2.9 to $4.1 mil. Desire relation-
ship with solid company in ma-
jors. Prefer Western States. CHR
& Country formats are special-
ities.

BOX H-22

Help Wanted News

Miscellaneous

WANTED:
AGGRESSIVE RADIO NEWS
DIRECTOR & ANCHOR
AT NEW AM
ALL NEWS FACILITY
* 8,000 WATT

' LOW DIAL POSITION
* TOP100 NEW ENGLAND ADI
STRONG DELIVERY A MUST!
RUSH cover letter with news philosophy, salary
history, and resume to:

BOX H-14

THE WEATHER SOLUTION
Edward St. Pe' & National Weather Networks

The 1988 National Weather Association Ra-

dio contributor of the year.

geg customized weathercasts... complete
arter.

CALL 1-800—722-9847

Situations Wanted Announcers

TRIBUNE CREATIVE

ISSUE-ORIENTED VETERAN OF THREE
TOP TEN MARKETS WISHES TO
RETURN TO TALK RADIO. CURRENT
EVENTS AND/OR SPORTS
ACCEPTABLE. MARKET SIZE
UNIMPORTANT.

312—266-6217

CLASSIFIED
ADVERTISING
IS YOUR
BEST BUY

RADIO
Help Wanted Management

SUPERB
MANAGEMENT
OPPORTUNITY

Radio research firm with stellar repu-
tation seeks experienced, full-charge
leader and General Manager. You'll
design and execute a plan to take our
fast-growing company from current $4
million to $10 million in revenues. Past
experience must include P&L responsi-
bility for similar-size company, prefera-
bly within broadcasting industry. Our
current 200-person staff includes five
managers reporting directly to this po-
sition.

Send resume in complete confidence 1o:

Box H-13

EOE

ALLIED FIELDS
Help Wanted Management

1

EE——.|

President/
Chief Executive Officer

The Greater Washington Educational Telecommunications
Associations Inc. (WETA) seeks a President and Chief Executive

Officer.

| The ideal candidate is a seasoned, broad-gauged leader and
manager whose successtul frack record in business, government
andior education, if not broadcasting-related, has dealt with

1989.

creative product or service. A superior administrator with a
demonstrated deep commitment to community, the person we
seek exhibits a high degree of intelligence and energy combin-
ed with the natural diplomacy required to knit diverse consti-
tuents into a mutually productive partnership.

Qualified candidates may reply in strict confidence te Box #700A,
12 W. 37 Street, 10th Floor, New York, NY 10018, prior fo July 14,

WETA is an equal opportunity employer.
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Consultants

Av, MARK D. OLSON
PRESIDENT & MANAGING DIRECTOR

GREAT CAREER OPPORTUNITY

The Number One Broadcast Sales Training Company in America

BROADCAST ASSOCIATES INCORPORATED

Bwﬂuag: - dg/:,ﬁmua[s - daqui.uiéans

is looking for the BEST Account Executives in the nation to join Dnosstment Banking & Finance
our Winning Team in Beautiful San Francisco ! o Do sh e laon I S -
" RADIO PRODUCT ACCOUNT EXECUTIVE g g oes
One position available to sell The Retail Radio Sales Training System
and Monthly Video Sales Meeting. First year Potential $50 - 70,000 ! . ; .

Send Resume to Paul Shakeshaft,V I’ Radio Situations Wanted Miscellaneous
_ CABLE PRODUCT ACCOUNT EXECUTIVE
Two Positions available. Annual earnings potential $80 - 100,000 ! WALT HOWARD

Send Resume to Michacl L. Fashana, Cable Sales Manager
1540 Market Street, Suite 250, San Francisco, CA 94102, 415-864-2244

%&d@a&u/)ﬁq [eader

6 Years exp. Wash.-Balt. Mkts.

Mama needs a new dress, baby
needs a new pair of shoes...| need
work! All offers considered.

MONEY MOTIVATED 301-—795-4555
..if the opportunity to earn 100K
within an environment that treats Help Wanted Technical

you like a sales pro interests you,
call Roy Simpson at 800-527-4892
or 214—991-9200. We have several
positions open. We do not hold your
hand or question your sinceri-
ty...your performance speaks for it-
self. Major market experience re-
guired. Call Satellite Music
Network and ask for Roy Simpson
or Charlie Strickland.

Technicians

Group W Satellite Communications is currently seeking qualified
Technicians in the following categories:

Earth Station/Microwave Technician

Responsible for the maintenance and installation of multi-site RF
systems and earth station facilities.

Broadcast Maintenance Technician

Responsible for the maintenance and installation of program
origination and production facilities.

Help Wanted News

ASSOCIATE EDITORS NEEDED
RADIO BUSINESS REPORT

a weekly business publication for executives in
the radio, television, and communications
business is locking for highly skilled people with

know:edgg in: Traffic Technician
1. Financial, stock market, and station Operate our full-time transmission facility. This will involve detailed
sales analysls.

paperwork and computer inputting which facilitates the scheduling
and tracking of all GWSC transmission facilities.

Master Control Switcher/Operator

Perform all master control switching and tape operations in GWSC
service.

2. Political and FCC experience
3. Working knowledge of the radio and
communications field
No free-lance writers need apply
Only journalisls that demand qualily and
support from a publication to report the
important business issues every week

RADIO BUSINESS REFPORT

provides the best working environment and
opportunities for aggressive reporters. Send
resumes. wriling samples, but no calls

Jim Carnegie, Publisher

Radic Business Report

Tape Operator

Duties include performing tape machine operations on 1/2*/, 3/4"’
and 1"’ machines and master control switcher duties as needed with
cross-training provided.

We offer a competitive salary, complete benefits and convenient

P.O. Box 782 Stamford location. Please send resume to: Human Resources,
Springfield, VA 22150 Group W Satellite Communications, 250 Harbor Drive, Stamford,

CT 06904. An Equal Opportunity Employer m/f.

GROUP

Satellite
Communications

THIS PUBLICATION AVAILABLE
IN MICROFORM

University Microfilms International

300 North Zeeb Road
Dept. PR.. Ann Arbor. M| 48106
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Help Wanted Technical Continued

StellaCom, Inc. provides engineering, maintenance and operational sup-
port for video systems and services used at the NASA Johnson Space
Center, Houston, Texas.

TELEVISION SYSTEM DESIGN ENGINEERS

@® BSEE or equivalent technical degree preferred. Requires at least 3 years
experience in the design and implementation of television systems and
subsystems.

® Disciplines preferred include production, graphics post-production,
teleconferencing, signal processing, transmission and reception, vid-
eotape recording techniques, analog and digital video/audio process-
ing, video/film interfaces and distribution, baseband and RF distribu-
tion.

Please call and/or address resume (please include current references) to:

StellaCom, Inc.
Lucille Rhame
16441 Space Center Blvd., Bldg. A
Houston, Texas 77058
713—480-3377

Exceltent Benefits
We are an Equal Opportunity Employer
Principals Only, Please

Employment Services

r———————-—_—
California

JOBPHONE 'i
Broadcast Job Bank I
|
|

1-900-234-INFO ext. TV (88)

R For application information call

* No upfront membership fees I
+ Small Stations to Networks (916) 444-2237
$2 pa,;iﬁg: LT Erg:if';?ouch tone phone I Californla Broadcasters Assoclation

THIS AD WILL CHANGE YOUR LIFE

Looking for a new challenge, a news team with guts and the drive
to "WIN''? Frank N. Magid Associates, the largest research and
consultation firm in the nation, is conducting a nationwide search
for off-air news managers. Our clients have immediate openings
for News Directors, Assistant News Directors, Managing Editors,
Executive Producers, Producers, Assignment Editors — any and
all off-air talent. If the prospect of working for a Magid Client
excites you, send resume and cover letter to:

Frank N. Magid Assoclates
Talent Placement Services
One Research Center
Marion, I1A 52302

Frank N. Magid Associates, Inc

Frank N. Magid Associates and clients are Equal Opportunity Employers

10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyonel Up to the mmimam com-
puter printed, and mailed to the privacy of your home. As many as 300 waakly. All formats,
ail market sizes, all positions! Many jobs for beginners and minaorities.

SPECIAL SIX WEEKS $15.95 . . . SAVE $20.00

One week $7.00 — MONEY BACK GUARANTEE

jisdin E?:T%::D'P‘F pezican Radio 5L
LAS VEGAS, NEVADA 89101 T 0B MARKET THiS Ao!

1853 N Eastern, Las Veges, NV 89108
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Employment Services Continued

WE PLACE ENGINEERS
ALL CATEGORIES FOR TV, PRODUCTION,
VIDEG, CATV (EXCLUDING QOPERATORS)

America’s Leading Source for @ Decade
1TV STATIONS. PRODUCTION FACRITIES. CORP TV, MFG  CATVI

For information phone or write Mark Kornish

kez SYSTEMS

479 Northampton Street
Kingston, PA 18704

{717) 283-1041

Employer
Paid Fees

PROMOTION AND
PRODUCTION JOBS

Great jobs are available...but do you
know about them? The MediaLine daily
telephone report puts you in touch with
the best jobs. MediaLine has jobs for re-
porters, anchors, sportscasters, weather-
casters, producers, assignment editors,
promotion and production and pro-
gramming people. For detaifs call:

800-237-8073

THEBEST JOBS ARE ON THE LINE
2156 The Alameda, San Jose. CA 95126

Programing Services

Lum and Abner

Are Back

.. piling up profits
for sponsors and stations.
15-minute programs from

the golden age of radio.

PROGRAM DISTRIBUTORS m PO Drawer 1737

Jonesboro, Arkansas 72403 m 501/972-5884

Educational Services

ANCHORS/REPORTERS
ON-CAMERA PRESENTATION INSTRUCTION VIDEO
ENTRY LEVEL TO NETWORK
For your pext step in Scasoning, Serd $49.95 to:
T}IF MEDIA TRAINING CENTER
T.0.BOXT1El, PIIOE\[\, AZ 85011

3-Day ong-on-one Coaching nduding a Prolmonaly Produeed
AuditionTape and Employment Assistanca. CALL (602) 25-1143

Business Opportunities

NEED IDEAS AND/OR INVESTORS

5 Million watt UHF CP
400,000 Market, 1st Local
TV Signal Coverage, 1-2 Million Pop
Nearest TV Market 60 Miles

Reply to Box G-78

TOWER SPACE

Available for lease on 1,865-foot
tower to UHF-TV, FM and auxilary
services in Des Moines, lowa.

WRITE TO BOX G-36




For Sale Stations

FOR SALE BY OWNER

PRESENT AND FUTURE GROWTH AREA
OF SOUTHEAST COLORADO

1 KW AM - 3 KW FM
(C3 AVAILABLE)
Facilities and equipment in excel-
lent condition
Knowledge of sports & agricul-
ture important
Same management & ownership
for over 20 years
PERFECT OPPORTUNITY FOR
OWNER/OPERATOR

Chuck Denney 719—384-5456
10-12 AM 3-5 PM MDT

Broadcasier with expertise and financing can
enter Ihe markel for less with Cll & Cl FM move-
ins n excellent med markets in MO TX LA
One small market FM in TX priced 350K
THE FUTURE 1S NOW!

Mitchell & Associates
P.O. Box 1065, Shreveport, LA 71105
318—868-5409

SOUTHEAST AM/FM

Recent increase in tower height to 1500 feet

makes this the best FM facility in this South-

eastern military market. Comganion AM.
The price is $2,750,000

Contact Jay Bowles at
404—892-6236 at Blackburn & Company

COLUMBUS, OHIO
FULL POWER UHF (CH 53) AND
LPTV (CH 17) $2,7 MILLION
TERMS AVAILABLE
P.0. BOX 356
BELLEFONTAINE, OHIC 43311
WENDELL TRIPLETT 513—599-4672

7

* More than 90 radio & TV stations
nationwide listed for sale.
* Call to get on our mailing list.

Mroadcast Cammunications Libision

BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours ﬂ

CASH FLOW FINANCING

We purchase Accounts Recelvable

Mational and Local

MFR FINANCIAL (714) 544-7131

FOR SALE:

North Carolina AM in foothills of beautiful Blue
Ridge Mountains. Only slation in growing county
of 30.000+ . Includes & acres and 1600 sq. fi.
building. also application for improving facilities.
$100.000. Cash. or $125.000. Terms

Call Evenings 704—586-2919

FULLTIME AM
TOP 75 SUNBELT MARKET
1000 WATTS NON-DIRECTIONAL
$200,000
INCLUDES GOOD REAL ESTATE
QUALIFIED BUYERS CONTACT
BOX G-15

KOZACKO « HORTON COMPANY

Brokers & Consultants to the Communications industry

5KW FULL-TIME FLORIDA AM

Attractive and desirable medium size market
Real estate in excellent condition and owned.
Absentee owner desires action. $550.000.

Contact exclusive broker: Don Roberts
Kozacko-Horton Company
F.O. Box 39010 Sarasota. FL 34238
(813) 966-3411

FM NEAR AUGUSTA, MAINE.

EXCELLENT RATED COLLEGE MARKET.
OVER 200K IN LISTENING AREA.
AMAZING SIGNAL AT 980 FT. ASL

AND ABLE TO DOUBLE POWER SOON.
#1 GROWTH/RETAIL SALES AREA.

FOR THE BEST DEAL IN NEW ENGLAND

CALL OWNER (305) 581-0417

COLORADD RESOAT AMER
This small market property covers Iwo ski
resorts. Beautiful summer/winter resort area.
Needs lurnaround. Only $50.000 down to
buyer with substantial net worth and appro-
priate guaraniees.

Bill Kitchen303—665-8000, Ext. 101

RADIO STATION FOR SALE

Sealed Bids
KSRC-AM 1000 Watts,
Socorro, New Mexico
This radio slation will be sold via sealed bids. to
be opened on July 14, 1989. For complete packa-
ge/bid instructions/details. cail:
Gary Smart
505—243-1850 or 505—835-1290

NORTHERN CALIFORNIA
CLASS C FM

Tremendous Upside Potential.
Full details to qualified buyers.

WRITE BOX H-23

Broadcaster with expertise and financing can
enter the market for less with CHl & CI FM move-
ins in excellent med markets n MO TX LA
One small market FM in TX priced 350K
THE FUTURE IS NOW!

Mitchell & Associates
P.0O. Box 1065, Shreveport, LA 71105
318—868-5409

Miscellaneous

BE ABOVE THE REST!

Glant
Blimps,
Hot Air
Balloons,
Roof Top
Balloons

800-235-2201

Public Notice

PUBLIC NOTICE

The Board of Directors

of National Public Radio
will meet In open session on Thursday. July 13, 1889,
beginning ay 10 30 a.m. in the Board &oorn of National
Public Radio. 2025 M Street, N.W., Washington. D.C
Subject 1o amendment, the agenda is: Chair's Report,
President's Report and Committee Reports. The D/
Committee will gg in Executive Session on Monday, July
10, the Programming Commitiee will meet on Thursday,
July 11 agan on Wednesday. July 12; the Develop-
ment. Planning/Priorities, Finance, D/, Membership and
Programming Commitiees will also meet on Wednes-
day. July 12. and the Audit Commuttee will meet on
Thursday. July 13, al the same localion.

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & ail correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1705 DeSales St
N.W.. Washington. BC 20036.

Payable in advance. Check or money order only. Full
& correct payment MUST accompany ALL orders. All
orders must be in writing

Deadline is Monday at noon Eastern Time for the
following Monday's issue. Earlier deadlines apply for
issues published during a week containing a legal
holiday, & a special nolice announcing the earlier
deadline will be published above this ratecard. Or-
ders, changes, and/or cancellations must be submit-
ted in writing. NO TELEPHONE ORDERS, CHANGES,
AND/OR CANCELLATIONS WILL BE ACCEPTED.
When placing an ad, indicate the EXACT category
desired: Television. Radio. Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will deter-
mine the appropriate category according Ic the copy.
NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings (non-display). Per issue:
Help Wanted: $1.00 per word, $18 weekly minimum.
Situations Wanled: 80¢ per word, $9.00 weeky mini-
mum. All other classifications: $1.10 per word, $18.00
weekly minimum.

Rates: Classified display (minimum 1inch, upward in
half inch increments), per issue: Help Wanted $80 per
inch. Situations Wanted: $50 per inch. All other classifi-
cations: $100 per inch. For Sale Stations, Wanted To
Buy Stations. Public Notice & Business Opportunilies

advertising require display space. Agency commis-
sion only on display space.

Blind Box Service: (In addition to basic advertising
costs) Situations wanted: $4.00 per issue. All other
classifications: $7.00 per ad per issue. The charge for
the bfind box service applies to advertisers running
listings and display ads. Each advertisement must
have a seperate box number. BROADCASTING will not
forward tapes, transcripls. portfolios, wriling samples.
or other oversized materials: such matenals are re-
turned to sender. Do not use folders, binders or the
like.

Replies to ads wilh Blind Box numbers should be
addressed to: (Box letter & number), c/o BROAD-
CASTING, 1705 DeSales St., N.W., Washington, DC
20036.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word each.
Symbols such as 3omm, COD, PD.etc., count as one
word each. Phone number with area code, zip code
count as one word each,

The publisher is not responsible for errors in printing
due toillegible copy-—all copy must be clearly typed
or printed. Any and all errors must be reported to the
classified advertising depariment within 7 days of
publication date. No credits or make goods will be
made on errors which do not materially affect the
advertisement.

Publisher reserves the right to alter classified copy to
conform with the provisions ol Title VIl of the Civil
Rights Acl of 1964, as amended. Publisher reserves
the right to abbreviate. alter. or reject any copy.
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Fates & fortuness

Tom Tradup, news
and programing di-
rector, KRLD(AM)
Dallas, joins wLS(AM)
Chicago as president
and general manager.

Robert Longwell,
%roup VP, NewCity
ommunications,
Bridgeport. Conn.,
and general manager,
WDBO(AM)-WWKA(FM)
Orlando, Fla., as-
sumes additional corporate responsibilities.
He will continue to be based in Orlando.
Richard Reis, group VP, NewCity Commu-
nications, and general manager, WFTQ{AM)-
WAAF(FM), Worcester, Mass., succeeds
Longwell as general manager.

Tradup

Marshall R. Magee, CEQ, Target Communi-
cations, Augusta, Ga., joins SunGroup,
Birmingham, Ala.-based group owner of
three AM’s and six FM’s, as VP, radio and
chief operating officer, Southeast division.

Raymond P. Maselli, general manager,
WGRZ-Tv Buffalo, N.Y., joins WXTV(TV)
Youngstown, Ohio, as VP and general
manager.

Phil Brassie, general manager, KLST(TV)
San Angelo, Tex., named VP and general
manager.

Charles M. Warfield Jr., VP and general
manager, WLIB(AM)}-WBLS(FM) New York,
joins WRKS-FM there in same capacity.

Rick Mack, gencral sales manager,
WCAO(AM)-WX Y V(FM) Baltimore, named VP
and general manager, WAOK(AM)-WVEE(FM)
Atlanta.

Appointments at Warner Cable Communi-
cauions: Dan Murrell, general manager, Me-
troplex systems, Dallas, to same capacity,
Medford, Mass.; James W. Jeffcoat, finan-
cial analyst, Dublin, Ohio, to manager of
financial planning, division I operations;
Mary Schroeder, finance manager, Dublin,
Ohio, to business manager, Bakersfield,
Calif.

David Molldrem, VP of sales and program-
ing, WGRZ-Tv Buffalo, N.Y., named station
manager. llene Gershberd, account execu-
tive, WGRZ-TV, named director of new busi-
ness development.

Roger M. Chesser, operations manager,
noncommercial WBKY-FM Lexington, Ky.,
named general manager.

Ron Grimes, sales manager, WXTX(TV) Co-
lumbus, Ga., joins WTSG(Tv) Albany, Ga.,
as VP and general manager.

Therese “Terry” Byrne, director, marketing
and business development, NBC News,
New York, to VP.

Thaddeus Hill, director of affiliate relations,

Sheridan Broadcasting Network, New
York, to VP, network operations. Richard
Lapinski, controller, Sheridan Broadcasting
Network, to VP and chief financial officer.

Margaret D. Agesteribbe, director of re-
search, Storer/Gillett Television Sales,
New York, joins WXTw(TV) Paterson, N.J.
(Secaucus), in same capacity. Maria T. Tor-
res, coordinator of Hispanic programs,
Pepsi Cola Company, New York, joins
wXTv as director of merchandising.

Appointments at The Learning Channel,
Rosslyn, Va.: Patricia MacEwan, manager,
affiliate relations, named director of affili-
ate services; Lori Fee, promotion coordina-
tor, C-SPAN, Washington, to community
marketing manager; Tricia Hutton, aide,
Congressman Curt Weldon (R-Pa.), Wash-
ington, to marketing coordinator.

Promotions in contracts department, Capci-
ties’ABC: Nancy W. Eagle, senior program
and production attorney, Los Angeles, to
director, contracts; Craig S. Hunegs, pro-
gram attorney, New York, to associate di-
rector, contracts; Michael E. Hartounian,
program attorney, Los Angeles, to senior
program attorney; Neil D. Strum, program
attorney, Los Angeles, to senior program
attorney; Cynthia V. Tague, program attor-
ney, New York, to senior program attor-

ney.

Andrew J. Velcoff, VP, legal department,
Turner Entertainment Company, Los Ange-
les, named deputy general counsel, Turner
Broadcasting System, Atlanta. Benita S.
Baird, assistant general counsel, Tumer
Broadcasting System, Atlanta, named dep-
uty general counsel.

Felecia W. McDuffie, legal assistant, TBS
legal department, New York, named direc-
tor of contracts administration, Turner Ca-
ble Network Sales.

Susan E. Borke, director of business affairs
for television, National Geographic Televi-
sion, Washington, named director of busi-
ness operations.

Penny Lashner, assistant controller, FSLIC,
Chicago, joins Burnham Broadcasting
Company, Chicago-based group owner of
six TV’s, as manager of business affairs.

Marketing

Appointments at Rainbow Advertising
Sales Company, New York: Richard P.
Moran, sales manager, SportsChannel
America, Woodbury, N.Y., to national

Broadcastingz

The News Magazine of the Fifth Estate
1705 DeSales St., N.W.,, Washington, D.C. 20036-4480

Please send ... (Check appropriate box)
(O Broadcasting BMagazine
03 years $190 0 2 years $135 0O 1 year $70 (
(International subscribers add $20 per year)

(O Broadcasting® Cable Yearbook ‘89

The complete guide to radio, television, cable and satellite facts and figures—
$115 (if payment with order $100). Billable orders for the Yearbook must be
accompanied by company purchase order. Please give street address for UPS
delivery.
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0 6 mos. $35

6 mos term must be prepaid)
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Company O Bill me
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sales manager; Bert P. Goodstadt, sales
manager. Blair Television, New York, to
senior account manager; Patrick S. McCabe,
VP, account services. Western Internation-
al Media, Los Angeles, to sales director,
SportsChannel, Los Angeles.

Appointments in sales department, Buena
Vista Television: Mort Marcus, executive
VP of sales and marketing, Qintex Enter-

Marcus Jacobson

tainment, Los Angeles. to senior VP of
sales there; Rick Jacobson, VP of West
Coast station sales, Teletrib. Los Angeles,
to VP and general sales manager, West;
Ken Solomon, Eastern division manager,
Paramount Domestic Television, New
York, to VP and Eastern regional manager
there; John Bryan, Southern sales manager,
MTM Television Distribution, Atlanta, to
executive director and Southeast regional
manager there; Peter Atfe, VP of East Coast
operations, New York, to VP of sales de-
velopment.

Appointments in sales department, Lifetime
Television: Dianne Lattanzi, manager, affili-
ate marketing, New York, to director, sales
marketing. marketing and communications;
Gregg S. Hill, marketing representative, C-
SPAN, Washington, to affiliate sales exec-
utive. affiliate relations, Central region,
Dallas; Merrily M. Main, marketing manager,
Cable TV Montgomery, Md., to affiliate
sales executive, affiliate relations, Eastern
region, New York.

Steven S. Stiger, field director, sales and
marketing, division I, Warner Cable Com-
munications, Dublin, Ohio, named director
of sales and marketing, division IL

H. Drew Middleton Il, director of regional
sales, Sheridan Broadcasting Network,
Chicago, to VP, regional sales, West.
Glenn Bryant, director of regional sales,
Sheridan Broadcasting Network, New
York, to VP, regional sales, East.

Jeff Feyes, director of sales and marketing,
Bahakel Communications, Se'ringfield, 1.,
joins WGRz-Tv Buffalo, N.Y., as general
sales manager.

Mark C. O’Brien, national sales manager,
WTOP(AM) Washington, named sales man-
ager. Jim Robinson, wMZQ-FM Washington,
succeeds O’Brien.

Eric Davis, station manager, KABY-TV Aber-
deen. 5.D., joins KTKA-Tv Topeka, Kan.,
as sales manager.

Ken Weichert, president, Weichert-Moss
Advertising Agency, Fort Myers, Fla.,
joins Colony Communications Inc., Provi-
dence, R.1., as director of advertising sales.

Ronald J. Pollock, account executive, USA
Network, New Yo'rk, named manager, new
business, advertising sales. Amanda Saw-

ver, VP and associate media director,
CME/William Esty, New York, joins USA
Network there as account executive, East-
ern region, advertising sales.

John Cormack, VP of sales and marketing,
Kentucky and Virginia region, Storer Cable
Communications, Louisville, Ky., joins
Comcast Cable Communications, Philadel-
phia, as director of field marketing ser-
vices.

Joseph Germani, district sales manager,
Eastern regional sales office, Belden Wire
and Cable, Shrewsbury, Mass., named
Eastern regional sales manager.

Dave Madison, senior account executive,
KRXY-FM Lakewood, Colo. (Denver), joins
WRQX(FM) Washington as national/regional
sales manager.

Nancy Birnbaum, senior account manager,
The Spotwise Agency, Boston, to VP of
sales and market development.

Karyn Blackmore, account executive, Fi-
nancial News Network, Los Angeles, joins
MTYV Networks there as account manager,
Western division, advertising sales.

Appointments at The Learning Channel:
Jay Barchas, marketing manager, Southeast
region, Rosslyn, Va., to director of market-
ing, Denver; Richard T. Steele, national
marketing director, Rocky Mountain Com-
munications, Denver, to marketing manag-
er, Midwestern region there; David de Kadt,
freelance producer, Synchronal Producer,
New York, to marketing manager, Mid-
western region, Denver.

Cindy King, director of new business devel-
opment, KLTR(FM) Houston, joins KHOU-TV
there as sales promotion coordinator.

Appointments in media department, Cran-
ford Johnson Robinson Associates, Little
Rock, Ark.-based advertising, marketing
and public relations firm: Betsy Culver, me-
dia planner and buyer, to media planning
supervisor; Leigh Grant, media assistant, to
media planner and buyer; Matt McLeed, as-
sistant media planner. Tracy-Locke Inc.,
Dallas, to planner and buyer; Micki Meeks
and Stacey Williams, graduates, University
of Arkansas, Fayetteville, to media assis-
tants.

Kathy Henely, graduate, University of Kan-
sas, Manhattan, joins Bozell Inc., Omaha-
based advertising firm, as assistant media
planner.

Teresa Ancona-McCammon, account execu-
tive, Seltel, Chicago, joins Raycom there in
same capacity.

Ron Javer, sales manager, Shadow Traffic
Network, New York, joins WFAS-AM-FM
White Plains, N.Y., as general sales man-
ager.

William Sternberg, director of sales propos-
als and development, ABC, New York,
joins TV Horizons, New York-based na-
tional advertising sales arm for LBS Com-
munications Inc., as account executive,

TR TS
Programing

Greg Sher, director of medium market affil-
jations, Transtar Radio Network, Colorado
Springs, named director of major market
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sales. Skip Joeckel, Gulf states regional
manager, succeeds Sher.

= | March Kessler,
current rograms,
Lorimar Television,
Culver City, Calif.,
named senior VP,
current programs.

Jerry Weaver, VP,
public broadcasting,
Genesis  Entertain-
ment, New York,
named senior VP.

VP,

Melinda Murphy, ac-
count executive, CBS
Radio Representatives, New York, joins In-
terep there as director of classical music
marketing.

Kessler

Camilla Carpenter, manager, home video,
HBO, New York, named director, film pro-
graming and home video.

Vaughn Morrison, producer, CNN, Atlanta,
named executive producer, Daybreak.

Kirk Varner, director, creative production
services, ESPN, Bristol, Conn., joins
SportsChannel America, Woodbury, N.Y .,
as coordinating producer, studio program-
ing.

Nancy Weeden, program and operations
manager, KDLT(TV) Mitchell, S.D. (Sioux

Falls), joins KTKA-TV Topeka, Kan., as pro-
graming and special projects manager.

Pamela Hughes, senior producer, Movie-
time, Hollywood, named executive produ-
cer/talent booking.

Tina Medina, producer, Presencia Hispana,
noncommercial KCUR-FM Kansas City,
Mo., adds duties of producer and host, Hoy
Kansas City, KCPT(TV) there.

Mark Champion, play-by-play announcer,
Tampa Bay Buccaneers and sports director,
WRBQ-FM Tampa, Fla., joins wwiiaM) De-
troit as play-by-play announcer, Detroit
Lions. Jim Brandstatter, color commenta-
tor, Detroit Lions, wiR(aM) Detroit, joins
WWwJ in same capacity.

Hilary Hartman, director of development,
America First Run Studios, Sherman Oaks,
Calif., joins Symphony Pictures, Culver
City, Calif., in same capacity.

Kevin C. Lavan, controller and chief ac-
counting officer, Viacom International
Inc., New York, named VP, controller and
chief accounting officer.

Richard Samuels, sales executive, Granada
Television International, London, joins At-
lantis Releasing, Sydney, Australia, as se-
nior sales executive. Ellen Windemuth, VP
of business affairs and co-productions, Fre-
mantle International, New York, joins At-
lantis Releasing, Rotterdam, Netherlands,
as senior executive, sales and co-produc-
tions.

David Levy, executive director, Caucus for
Producers, Writers & Directors, Los Ange-
les, joins Mark Goodson Productions there
as creative consultant.

Lorraine Johnson, VP, corporate legal af-
fairs, Lorimar Telepictures Corp., Los An-
geles, joins Imagine Films Entertainment
Inc. there as general counsel and secretary.

Susan Cho, director of sales, World Events,



St. Louis-based production and syndication
company, named VP.

T ———— e o W S WS TEiE D
News and Public Affairs

Herbert J. Dudnick, news director, KRON-TvV
San Francisco, joins ABC News, Washing-
ton, as senior producer. World News To-
night with Peter Jennings.

Appointments at NBC News: Larry Weid-
man, bureau chief, Rome, to producer,
Southwest bureau. whose site has not been
chosen; Joseph Alicastro, producer. week-
end editions. NBC Nightly News. succeeds
Weidman; lke Seamans, assistant bureau
chief, Miami. to bureau chief., Tel Aviv.

Appointments at CNBC, Washington bu-
reau: Larry Moscow, supervising producer,
CNN. Washington. to bureau chief; Jane
Peterson, field correspondent, NBC News,
Houston. to correspondent; Donald Van de
Mark, national correspondent, Group W
Newstecd, Washington, to correspondent.

Jerry Lopes, director of news, Sheridan
Broadcasting Network, New York. to VP,
news and sports prograniing.

John McConnell, VP of news and sports,
United Stations Radio Networks, New
York, joins KGO(AM) San Francisco as news
director.

Brian Trauring, assignment editor, WLKY-TV
Louisville, Ky., joins WTOV-TV Steuben-
ville, Ohio, as news director. Cristol Stav-
roulakis, weekend anchor and reporter,
WTOV-TV, named assistant news director.

Bart Feder, news director, KOVR-TV Stock-
ton, Calif. (Sacramento). joins WIXT(TV)
Jacksonville, Fla., in same capacity.

Jeff Hillety, news director. KMGC(FM) Dal-
las, joins KIMZ(FM) there in same capacity,
Orla Reese, managing editor. WILM(AM)
Wilmington, Del., named news director.
Dave Burman, news and sports director,
WHYL-AM-FM Carlisle, Pa., joins WKCY-AM-
FM Harrisonburg, Va., in same capacity.

Dan Bradley, manadging editor, WFLA-TV
Tampa, Fla., named assistant news direc-
tor.

Eric Johnson, sports director, KREM-TV
Spokane, Wash., joins KGW-Tv Portland,
Ore., in same capacity.

Beverly Williams, anchor, WINH-TvV New
Haven, Conn., joins KYW-Tv Philadelphia
as co-anchor.

Eric Shawn, political reporter, WPIX(TV)
New York, joins WNYW(TV) there as corre-
spondent.

Dave Eckert, general assignment reporter
and fill-in anchor, WTAE-Tv Pittsburgh,
joins KMBC-Tv Kansas City, Mo., as anchor
and general assignment reporter.

Melissa Voetsch, weekend weathercaster
and reporter, wCID(Tv) Champaign, lll.,
joins wWTOL-Tv Toledo, Ohio, in same ca-
pacity.

John Simmons, producer, Vision Produc-
tions, Macon, Ga., joins WITN-TV Washing-
ton, N.C., as news producer. Paul Dunn,
a%sociate producer, WITN-TV, to photogra-
pher.

Cash for action. The Society of Pro-
fessional Journalists presented the
California First Amendment Coalition
with the first installment of a $25,000
cash and challenge grant. The coali-
tion is an umbrella organization of the
nine major journalism and trade
groups in California and has been in
existence for one year. The grant is to
sustain the coalition's ActionLine, a le-
ga! service hotline which provides
journalists free legal consultation on
freedom of information issues, and to
fund litigation and public education
programs. The award comes from the
SPJ's Legal Defense Fund, estab-
lished in 1972, and will be disbursed
over a three-year period. The coalition
is required to match a portion of the
funds. The award was presented at a
regional conference for Society mem-
bers in Palm Springs.

Cathy Mastin, promotion assistant, enter-
tainment producer and director, advertising
and promotion department, WSPA-TV Spar-
tanburg, S.C.. to general assignment re-
porter.

Technology

Marvin Blecker, senior programy manager,
Videocipher division, General Instrument,
San Diego, to VP, engineering.

H. Mark Bowers, director of technical plan-
ning, Centel Cable Television Company,
Chicago. joins Warner Cable Comnunica-
tions. Dublin, Ohio, as VP of engineering.

Alfred J. Petzke, chief engineer, WTVO(TV)
Rockford, 1Il., named VP, director of engi-
neering for parent company, Young Broad-
casting Inc. there.

Leonard Smith, assistant chief engineer,
WTOV-TV Steubenville, Ohio, to chief engi-
neer.

Ron Nepa, graphics services manager,
wIXT(TV) Jacksonville. Fla., to station cre-
ative director.

David Snapp, senior designer, KHOU-TV
Houston, named design director.

David Higgins, general manager, Videopac,
Princeton, N.J., joins Hughes Television
Network, New York, as director of engin-
eering/satellite systems.

Mark J. Smith, independent producer, New
York, joins Four D Computer Graphics
there as producer and director of sales.

Amy Beer, independent video producer and
writer, New York, joins Allied Film & Vid-
eo there as sales representative.

Gary L. Carter, national sales manager,
FOR-A Corporation of America, Newton,
Mass.-based marketer of video and audio
broadcast and post-production equipment,
named national sales manager.

T LR e T = oy e o
Promotion and PR

Carol Cummins, project manager, Phils
Photo, national typography company,
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Washington, joins The Learning Channel,
Rosslyn, Va., as promotion manager.
Laurel Whitcomb,
manager,  program
publicity, Capcities/
ABC, Los Angeles,
joins  Walt Disney
Television there as
director of advertis-
ing, publicity and
promotioa.

Julie Osler, director
of corporate public
atfairs.  Cablevision
Systems, Woodbury,

Whitcomb
N.Y.. resigns to pursue other interests.

Steve Thaxton, manager of creative services
consultation, Frank Magid Associates,
Marion. lowa, joins KPNX-Tv Mesa. Ariz.
(Phoenix), as VP, director of creative ser-
vices.

Deborah Francis, advertising marketing di-
rector, Parmatown Mall, Parma, Ohio,
joins WQAL(FM) Cleveland as promotion di-
rector.

Bill Tucker, creative director, KSNR(TV) To-
peka, Kan., joins KTKA-Tv there as promo-
tions manager.

Appointments at WITN-TV Washington,
N.C.: John Kirk, creative services video-
grapher, to promotion director and produc-
er; Andy Raines, photographer, WDBITV)
Roanoke, Va., succeeds Kirk; Annette
Kania, graduate, Indiana University of
Pennsylvania, Indiana, Pa., to creative ser-
vices copywriter and producer.

Heidi S. Korzec, ncws writer and producer,
WFSB(TV) Hartford, Conn.. joins WMAR-TV
Balimore as news promotion producer.

Andi Lauren, midday air personality and
promotions director, KROR(FM) Yucca Val-
ley, Calif., has resigned. No future plans
have been announced. Arden Campbell, air
personality, KROR, succeeds Lauren.

Allied Fields

Mary Beth Hess, legal assistant, FCC,
Washington, named acting chief of enforce-
ment division.

Belva B. Brissett, VP, regulatory affairs,
legal department, National Association of
Broadcasters, Washington, named senior
VP. Janet Elliot, manager, special projects
science and technology department. NAB,
named director, science and technology op-
erations.

Appointments at Cabletelevision Advertis-
ing Bureau, New York: Jane Levy, publici-
ty assistant, King World Productions, New
York, to manager, promotions; Noreen
O’Donnell, graduate, Brooklyn College,
New York, to manager, audience promo-
tion; Liz Lubarsky, senior account execu-
tive, to director, media planning; Ella Black-
mon, office manager, to controller; Michael
Falzarano, member services coordinator,.to
manager, member services.

Wayne Davis, supervisur, afternoon news
report, Associated Press, Washington,
named news editor. David Sedeno, corre-
spondent, AP. San Antonio. Tex., named



correspondent in charge of San Diego bu-
reau.

Terence J. Clark, partner, Calfee, Halter &
Griswold, Cleveland, joins Squire, Sanders
& Dempsey there in same capacity.

Richard M. Brown, partner, Pepper, Hamil-
ton and_Scheetz, Washington-based com-
munications law firm, joins Jeffer, Man-
gels, Butler & Marmaro, Los Angeles, in
same capacity.

John F, Berentson, executive VP of Finan-
cial News Network, New York, named se-
nior VP and chief operating officer, Info-
technology Inc., New  York-based
communications company that operates
companies in information industry includ-
ing FNN and United Press International.

Jacqueline Ponzini, senior accountant, Xi-
dex, Santa Clara, Calif., joins Sun Country
Cable Inc., Pleasanton, Calif., as staff ac-
countant.

Doris Cross, executive administrator, The
MacNeil/Lehrer NewsHour and The Mac-
NeillLehrer Report, noncommercial
WNET(TV) Newark, N.J. (New York), forms
TV Talent Inc., New York-based talent rep-
resentation and publicity company.

Radio-Television News Directors Associa-
tion Awards: Gordon Manning, VP for edi-
torial projects, NBC, and Dick Yoakum, for-
mer broadcast journalism professor,
Indiana University, named 1989 recipients
of John F. Hogan distinguished service
award. Award given for distinguished ser-
vice to electronic journalism. Dean Mell,
news director, KHQ-Tv Spokane, Wash.,
named [989 recipient of Rob Downey
Award ‘‘for exceptional service to RTNDA
board of directors.™

Jayne Marsh, assistant director of services,
marketing and development, noncommer-
cial wKkAR-Tv East Lansing, Mich., named
1989 recipient of Pioneer Award for out-
standing radio professional. Award given
by Michigan Public Broadcasting.

George L. Miles Jr., executive VP and CEO,
noncommercial, WNET(TV) Newark, N.J.
(New York), receives honorary degree of
Doctor of Laws from St. Joseph’s College,
Brooklyn, N.Y.

Jeff Wagner, director of sales and market-
ing, Home Team Sports, Washington,
elected to board of Advertising Club of
Metropolitan Washington. Wagner is first
cable executive elected to board.

Elected board members, Advertising Coun-
cil, New York: Ira C. Herbert, executive VP,
Coca-Cola Company, president of North
American business sector and president of
Coca-Cola USA, to chairman; Ariel A. Al-
len, VP Colgate-Palmolive Company; Jo-
seph Doherty, VP, corporate marketing
communications, Owens-Corning Fiberg-
las; Jeremy L. Halbreich, executive VP, The
Dallas Morning News; Jeff Smulyan, presi-
dent, Emmis Broadcasting; Charlotte Beers,

chairman and CEO, Tatham-Laird &
Kudner; Robert J. Blake, director, advertis-
ing services, General Mills Inc.; Eduardo
Caballero, president, Caballero Spanish
Media Inc.; Ronald L. Cole, publisher,
Reader’s Digest Association; Robert L. Ed-
gell, chairman, Edgell Communications
Inc.; David L. Goodman, VP, public affairs
and marketing service, Clorox Company;
Thomas A. Hedrick, executive VP, Media-
Advertising Partnership for a Drug Free
America; L.W. Lane Jr., chairman, Sunset
magazine; William F. May, chairman, CEQ,
Statue of Liberty-Ellis Island Foundation
Inc. and chairman of public policy commit-
tee, Advertising Council; Jody Powell,
chairman and CEO, Ogilvy & Mather Pub-
lic Affairs; Clarence Smith, president, Es-
sence Communications; Mary Lee Turner,
director of communications, International
Business Machines Corp.; Joel D. Weiner,
senior VP, marketing, Kraft Inc.; Robert
Wright, president and CEQ, NBC and chair-
man, industries advisory committee, Ad-
vertising  Council: Lester Wunderman,
chairman, Wunderman Worldwide.

Don Cylear, Fcncral sales manager, KING-
AM-FM Seattle, elected president, Puget
Sound Radio Broadcasters Association.

Elected board members, Radio-TV News
Directors of the Carolinas: Kevin Kelly,
news director, WPTF-Tv Raleigh, N.C;
Jack Jones, South Carolina Network; Mar-
garet Murchison, WWGP(AM)-WFJA(FM) San-
ford, N.C.; Bill Foy, wBTv(Tv) Charlotte,
N.C.; Mike Sullivan, wCBD-Tv Charleston,
S.C.; Dan Robinson, wC0s-aM-FM Colum-
bia, $.C.; Paul Davis, WKSF(FM} Asheville,
N.C.; Melinda Stubbee, Duke University
news bureau, Durham, N.C.

Deaths

Dorothy Stimson Bul-
litt, 97, founder of

King  Broadcasting
Company,  Seattle-
based  communica-

tions company, died
of heart failure June
27 at her home there.
Bullitt founded King
Broadcasting in
1947, when she pur-
chased KEVR(AM) Se-
attle and changed the
call letters to KING. In 1949 Bullitt founded
KING-FM and purchased KRSC-TV, both Seat-
tle. She had television calls changed to
KING-Tv. Bullitt donated television equip-
ment to noncommercial KCTS-Tv Seattle in
mid-1950’s. Bullitt served as president of
King Broadcasting until 1961, was chair-
man of board from 1961 to 1967 and con-
tinued to serve as board member until her
death. King Broadcasting owns three
AM’s, three FM’s and six TV’s; King Vi-

Bullitt
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deocable Company; Major Market Radio
Northwest; Northwest Television Sales,
and Northwest Mobile Television. She is
survived by her son, Stimson Bullitt. and
two daughters, Priscilla Collins, chairman
of board of King Broadcasting Company.
ﬁgd Harriet Bullitt. company board mem-
.

Ross H. Beville, 78,
former broadcast ex-
ecutive, died of heart
attack June 18 at fam-
ily reunion in Amaril-
lo, Tex. Beville grad-
vated from Capitol
Radio  Engineering
Institute, ~ Washing-
ton, in 1936. He
worked as quality
control engineer with

Beville Philco, Philadelphia,
from 1936 to 1940. He was with WINX(AM)
Rockville, Md., as engineering supervisor
for one year before joining War Production
Board. From 1943 to 1966 he was chief
engineer and then VP for engineering for
WwDC-AM-FM Washington. He was Wash-
ington area coordinator for FCC/CONEL-
RAD, forerunner of present emergency
broadcast system, from 1950 to 1958. Be-
ville was with Broadcast Electronics Inc.,
Silver Spring, Md.-based manufacturer of
magnetic tape and electronic automation
equipment, from 1960 to 1972 as chairman
and chief executive officer. Beville was
chairman of board from 1968 until his re-
tirement in 1972. He held patents in mag-
netic tape recording area. In 1971 he was
vice-chairman of National Association of
Broadcasters special committee to develop
standards for cassette tape recorders to
make them compatible for broadcast trans-
mission. He was member emeritus of Asso-
ciation of Federal Communications Con-
sulting Engineers, member of Washington
Executive Broadcast Engineers and Broad-
cast Pioneers. He is survived by his wife,
Edna LaFon, one son, R. Harwood, and
one daughter, LaFon.

Theodore Baron, 70, former communica-
tions lawyer, died of complications follow-
ing several strokes June 26 at Hebrew
Home of Greater Washington, Rockville,
Md. Baron joined FCC’s broadcast division
in 1946. He was assigned to AM facilities
section in 1947 and year later was acting
chief of motions and rehearings section. In
1948 he entered private practice. He was
with Scharfeld, Jones & Baron, Washing-
ton-based communications law firm, until
1964. Baron then had independent commu-
nications law practice until retiring in 1982.
He is survived by his wife, Jeanne, one
son, Richard, and one daughter, Dorothy.

Howard W. Meagle Sr., 78, former West Vir-
ginia radio executive, died of heart failure
May 16 at Wheeling Hospital, Wheeling,
W_Va. Meagle began his broadcast career
in 1946 as promotion manager of
wMvA(aM) Wheeling. He retired from
WMVA as general manager in 1965. Meagle
was charter member of Broadcast Promo-
tion Association (now Broadcast Promotion
and Marketing Executives) and member of
first board of directors in 1956. He is sur-
vived by his wife, Helen, one son, Howard,
and two daughters, Helen Ann and Estelle.
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Michael Rau: Getting
it right the first time

Over the last two years, the National Asso-
ciation of Broadcasters has established it-
self as the leading critic of the FCC’s
broadcast spectrum policies. As the head of
NAB’s science and technology department,
Michael Rau has been a leader of that oppo-
sition.

Rau’s philosophy is that government de-
cisions about technical matters must not be
made the way most government decisions
are made. ‘A political decision—like the
fairness doctrine or duopoly—can be
changed again in five or six years,” he
says. “‘Technical decisions are like one-
way ratchets, and they’ve got to be right
when they are made.™

At the science and technology depart-
ment, says Rau, ‘*we can be called on any
technical or regulatory issue, from the prop-
er FCC form to whether cellular telephones
can be used to gather news [they can].”
And they generally know the answer, or
someone who does. His department also
files comments with the FCC and other
federal agencies on spectrum-related issues
and has been researching some technol-
ogies, such as digital video and digital au-
dio transmission. But Rau is most proud of
the *‘file drawer of thank-you letters™ from
broadcasters and others he has helped.

Before becoming the head of the depart-
ment in late 1987, Rau specialized in radio
issues for NAB. He still spends most of his
time with radio. **The politics of the radio
industry are quite complicated. In TV, there
isn’t as much internal politics, but the is-
sues are much bigger and have much bigger
consequences and are more difficult to
work out successfully.”” Because the results
are easier to recognize in radio, it provides
more satisfaction, he says.

Rau comes by his interest in radio natu-
rally. His grandfather, Robert Rau, and
great uncle, Henry Rau, operated Rau Ra-
dio Stations, a Washington-based station

group. **But ] really did not grow up in the

family business,”” Rau says. He was first
attracted to radio while working for his
college radio station but did not decide that
his career would be in the radio business
until after graduation, when he joined the
family-owned wDOV(AM)-WDSD(FM) Dover,
Del. When he entered Clarkson University
as an undergraduate, he had planned to be a
scientist and chose physics as a major. But
eventually he found that he “‘simply had
much more fun in radio.™

Years later, after joining NAB, Rau de-
cided to attend law school, mainly because
**I have always had a very strong intellectu-
al curiosity about how the world works and
about how organizations function....I was
interested in learning the physics of man
and how societies are structured.”

The other reason Rau decided to become

MicHaeL CurTis Rau—vice president,
science and technology, National
Association of Broadcasters,

Washington; b. Nov. 20, 1956, New York;
BS, physics, Clarkson University,

Potsdam, N.Y.; JD, Catholic University,
Washington, 1988; chief engineer,
announcer and production director,
wDOv(aM)»wWDSD(FM) Dover, Del., 1978-79;
director of engineering, Rau Radio Stations,
1979-80; consulting engineer, Jules

Cohen & Associates, Washington, 1980-81;
staff engineer, NAB, 1981-886; director,
spectrum engineering and regulatory affairs,
1986-87; present position since

December 1987; owner, WBBC-AM-FM
Blackstone, Va.; m. Elizabeth Dedick,

Juiy 15, 1983.

a lawyer was professtonal. He found that
technical matters and legal questions are
often intertwined in proceedings at the
FCC. It has not reached the point that a
legal degree is a must for an NAB science
and technology VP, he has concluded. But
it is certainly handy.

Entering the summer of 1989, NAB and
the rest of the communications industry are
awaiting the installment of three new FCC
commissioners. From a broadcast technol-
ogy standpoint, Rau says, the first initiative
he would like to see from the new FCC is
an inquiry into new technical standards for
FM radio. *‘The FCC now has maybe 500
applications for upgrade on file. What does
FM sound like when all of those applica-
tions are approved? I don’t know.™

In recent years. NAB and the Electronics
Industries Association have co-sponsored
the National Radio Standards Committee
(NRSC). which devised two standards to
improve performance on the AM band. In
the last year, NRSC has begun to turn its
attention toward FM. Rau said he expects
the committee will focus on two co-equal
problems, multipath interference and the
writing of a *“base-band mask’" to cut down
on splatter interference between stations.

Broadcasting Jul 3 1989
71

Some pending FM proceedings will also
be waiting for the new FCC. Perhaps the
most controversial is the rulemaking on
Class A FM upgrades. Two proposals are
being considered. The New Jersey Class A
Broadcasters Association submitted a plan
that would allow all Class A’s to double
their maximum power from 3 kw to 6 kw.
NAB endorses a plan that would allow
about 70% of all FM’s to double their pow-
er, while stations in markets with crowded
FM spectrum would remain at 3 kw.

Stands such as these have put NAB at
odds not only with the FCC at times. but
also with a fairly large percentage of
NAB’s membership. Rau responds that his
job is to consider the interests of the entire
industry by working to insure high technical
quality for all stations. ‘‘Often a technical
standard is looked upon as an obstacle to be
overcome. But the question is, *What pur-
pose do those standards serve?’ Some peo-
ple say that | take a hard-line technical
view. [ think that is my function here.’’

Rau would also like to see increased FCC
activity to improve AM. As with FM, there
are pending proceedings on new ground-
wave and skywave measurement techniques
and other new technical rules. Other pro-
ceedings are also needed, Rau says, such as
a study on how powerlines and other man-
made sources interfere with AM.

During the NAB convention in Las Ve-
gas last April. Rau participated in a panel
discussion with the heads of the engineering
departments of the three commercial net-
works on the biggest technical issue now
facing TV broadcasters—HDTV. Rau said
flatly that transmissions will start in 1994.

**1 am sure because | have a lot of confi-
dence that the broadcasting, receiver manu-
facturing and cable industries are going to
settle the HDTV issue in the next few
years,”’ Rau says.

In addition to working for NAB. Rau has
been a broadcaster himself. The Rau sta-
tions were sold in the early 1980°s after
growing to six AM’s and six FM’s at the
group’s peak. Later on, Rau bought wBBC-
AM-FM Blackstone, Va. Because of the de-
mands of his NAB job, he is now in the
process of selling the stations. He probably
will not make a profit, he says. But he
would not have missed the experience,
which he says taught him much about the
industry. And he is proud to say that
WBBC(AM) was one of the first in the coun-
try to conform to the NRSC audio standard.

In his spare time, Rau also chooses ra-
dio. He is a country music fan. Other spare-
time activities include golf, softball and
plenty of reading. Between articles in the
New Yorker, Rau’s reading is usually work-
related, recently dealing with theoretical
digital transmission. **I'm still educating
myself. This is inevitably a lifelong process
in my business. [ find technology develop-
ments to be endlessly fascinating.” ]
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Following pattern established in 1987 sale of seven radio
stations, Price Communications signed contract last week
to sell four TV stations in exchange for $70 million in cash,
$50 million in increasing rate notes—starting at 15%—and
10% in buyer, NTG Holdings. NTG will also be owned by
Osborn Communications (25%) and Desai Capital (40%),
with remainder split between NTG managers and Bankers
Trust Co., which is providing financing Desai is Price Com-
munications' largest shareholder. Robert Price, chairman of
New York-based group owner, said that imputed value was
roughly 12 times estimated 1989 cash flow of stations,
which are wAPT-TV Jackson, Miss.; wZzM-TvV Grand Rapids,
Mich.; wsge-Tv Erie, Pa., and wNAC-TV Providence, R.I
O

July 17 is kickoff of NAB’s national campaign to promote
free, over-the-air television. Thirty-second spot featuring
Walter Cronkite will air at start of prime time in each time
zone simultaneously on ABC, CBS, NBC and on most inde-
pendent stations

(m]

Bill that would delay implementation date of FCC's syndex
rule for one year was introduced in House last week by
Representative Bill Richardson (D-N.M.). New rule takes
effect Jan. 1, 1990. Richardson says extension is needed
because of current "‘confusion’’ over it and likehhood that it
will cause “major distuption’ of programing to consumers.
He wants to ‘‘preserve FCC rule in its original intent, but
prevent the rule from creating unintended inconveniences
to the American public.”” NCTA President James Mooney
said measure “‘signals the beginning of an awareness in
Congress as to how hard on consumers this syndex rule is
going to be.”
a

Kvki-aM-Fm Shreveport, La., and kerm(Frm) Edinberg, Tex., were
sold by Encore Communications to Waldron Broadcasting Co.
for $7 million. Seller is headed by George Duncan and also
owns KHFI(AM) Austin, Tex. and KOKY(AM)KzZOU-FM Littie
Rock, Ark. Buyer's voting stock is owned by H. Patrick
Swygert. Regina Amanda Goodwin, wife of group owner
Ragan Henry, is nonvoung stockholder of Waldron Broad-
casting. Waldron currently has no other broadcast interests.
KvKiiam) is fulltimer on 1550 khz with 10 kw day and 500 w
night. KvKI-FM is on 96.5 mhz with 100 kw and antenna
1,000 feet above average terrain. KBFM(FM) is on 104.1 mhz
with 100 kw and antenna 990 feet above average terrain
Broker: Americom Radic Brokers.
a

Stock of LIN Broadcasting fell to $117 late Friday after-
noon—down from $123 at close of previous day—following
early morning decision by New York Court of Appeals af-
firming July 1988 lower court ruling that LIN had no current
claim to Metromedia Co.'s ownership in cellular telephone
joint ventures in which LIN is alsc partner. Later in day,
McCaw Cellular Communications said it.would '‘review'’
$120-per-share bid for LIN.

O

KeweiFm) Anderson, Calif., was sold by Prather-Breck Broad-
casting Inc. to Radio Associates Inc. for $850,000. Seller is
headed by Jeffrey Prather and Robert Breck, who also own
KRDG(AM) Redding, Calif. Buyer is headed by Ken Miller and
Robert Salmon. Miller is Kalamazoo, Mich., attorney and
investor with no other broadcast interests. Salmon is general
manager of and partner in KMIX-AM-FM Modesto, Calif. KEws
operates on 94.3 mhz with 3 kw and antenna 300 feet above
average terrain. Station has application pending to upgrade
to class C-2 facility, switching from 94.3 mhz to 94.7 mhz,
increasing power to 3.31 kw and increasing antenna height
to 600 feet. Broker: Media Venture Partners.

Supreme Court last week let stand lower court ruling that
CBS no longer enjoys trademark protection for Amos 'N’
Andy radio and television shows. Justices, without com-

for Second Circuit that CBS's failure to use marks for 21
years leading up to initiation of litigation over issue in 1987
constituted abandonment of trademarks. CBS took radio
show off air in 1966 (television version aired from 1951 to
1953) under pressure from civil rights groups that charged it
was racist. Trademarks were challenged by New York writer
Stephen M. Silverman, who plans to produce musical play
based on Amos ‘N’ Andy shows and their characters (BROAD-
CASTING, March 27). Case now goes back to U.S. District
Court in New York for resolution of other issues in dispute.
a

FCC's new syndicated exclusivity rule was attacked as
violation of First Amendment, in briefs filed with U S Court
of Appeals in Washington last week. Tribune Broadcasting
Co., United Video Inc., along with number of cable operators
and Community Antenna Television Association Inc. filed
briefs in their effort to persuade court to overturn rule that
requires cable operators to black out programs at request of
broadcasters who have exclusive rights to them. Petitioners
contend that rule—reinstated nine years after commission
had repealed it—interferes with free speech rights of cable
systems. Tribune, for instance, says that under syndex,
cable systems lose '‘unfettered editorial discretion'' they
now enjoy as to distant signals they will carry. Tribune also
said rule "'suppresses’’' viewers' First Amendment rights by
denying them multiple opportunities to view programs they
now have. United Video contends, in addition, that, through
its rule, commission poaches "‘on the preserve of copyright
by administratively compromising the compulsory copyright
licensing scheme and ousting the federal judiciary from its
primary jurisdiction over such subject matter.”’ Result, brief
adds, 1s '"'extraordinary departure from due process and
elementary legal decorum.’’ CATA said that commission, in
adopting rule, relied on “‘optimal theories’ of syndicated
programing—but did not provide reasoned analysis support-
ed by empirical data, with result that its decision was
“arbitrary and capricious.” CATA also said rule would
“wreak havoc on cable operators'’ like its members, general-
ly smaller cable operators, that are less likely than larger
ones to possess technical, personnel and financial assets
needed to comply with new rule. Argument in case is
scheduled for Oct. 16. Syndex rule becomes effective Jan. 1

Beam Communications has filed for protection under
Chapter 11 of bankruptcy code in Miami court. Key Bis-
cayne, Fla.-based group owner said it had $67 million in

\S—
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liabilities and $53 million in assets. Stations are WCFT-TV
Tuscaloosa, Ala.; KYEL-TV Yuma, Ariz.; wTOM-Tv Cheboygan
and wPBN-Tv Traverse City, both Michigan, and wWDAM-TV
Laurel, Miss. (Hattiesburg).

USA Today reported last Friday that billicnaire Marvin Davis
is contemplating bid for Warner and has discussed bid with
investor A. Jerrold Perenchio. Neither Davis or Perenchio
would comment.

m]

Department of Defense authorization bill for fiscal 1990
has $50 million earmarked for HDTV. Bill, which was ap-
proved last week by House Armed Services Research and
Development Subcommittee, would assign funds to Defense
Advanced Research Projects Agency (DARPA) for its HDTV
grant program. Currently DARPA has $10 million available
for program for each of next three years. Subcommittee's
action is result of bipartisan letter sent to House Armed
Services Chairman Les Aspin (D-Wis.) from Mel Levine (D-
Calif } and Don Ritter {R-Pa ), and 19 other members, urging
committee to support full DARPA funding.

w}

Europe’s top private TV companies have formed new lob-
bying group aimed at countering political dominance of
region’s state broadcasters. Founders of Association of
Commercial Television are Silvio Berlusconi's Fininvest of
Italy, Britain's Independent TV Association, TF1 of France,
Leo Kirch's Sat1 of West Germany and Luxembourg's CLT,
which together reach 35% of Europe's TV viewers. Member-
ship has also been opened to other private TV companies
and organizations of national scope. Berlusconi will be presi-
dent of Brussels-based group, while TF1 executive Soune
Wade wiil manage organization from Paris. Although group
may consider funding program production for growing Euro-
pean TV market, as well as pooling resources for sports and
news program acquisitions, initial aim is to represent pri-
vate TV interests in European media politics. High on agen-
da is ongoing debate over European Community’'s new
transhorder broadcasting law and its quotas on imported
programing and limits on ad time and content. ACT's work-
ing groups will hold their first meeting next Monday (July
10).
o

Soviet authorities last week abruptly canceled live radio
and television coverage of country’s new national legisla-
ture, Supreme Soviet, as it began its first deliberative
session. Conservative legislators in May and June had op-
posed live coverage of Congress of People's Deputies, from
whose membership Supreme Soviet is elected. Broadcasts
had captured attention of entire country, and conservatives
said presence of cameras encouraged grandstanding by
members. Official said industrial output had dropped 20%
during inaugural session of congress, as workers in offices
and factories watched television coverage of their represen-
tatives attacking Soviet institutions and leaders.

D

Responding to letter from FCC (see page 23), Paramount
told commission late last Friday that it intends to place
Time stock purchased as part of planned hostile takeover
in voting trust prior to obtaining local and state approvals for
transfer of Time's cable franchises. Warner and Time con-
tend that such action violates local, state and federal law.

NASA is inviting cable operators to carry live Voyager 2's
fly-by of Neptune in last week of August. NASA is making
its television feed available Aug. 21 through Aug. 29, saying
that Aug. 24 and 25 will be best viewing days. Operators

can get NASA's TV signal off Satcom F2R, transponder 13.
NASA plans hourly coverage each day from noon te 8 p.m.,
with news conterences, analysis and commentary.

NPR news crews will follow President George Bush to
Europe next week and will broadcast live coverage of at
least three events: July 10 (8:30-9 a.m. ET) joint session of
newly elected Parliament in Poland; President Bush's ad-
dress July 12 (7:30-8 a.m. ET) to Karl Marx Economic Uni:
versity, Budapest, and July 16 {12:05 p.m.) presidential con-
ference from Paris. Correspondents and other specifics had
not been designated last week.

Catherine T. MacArthur Foundation last week announced
new $5 million, three-year grant for production of Bill
Moyers weekly series A World of Ideas ($3.75 million) and
for discretionary documentary-specials fund ($1.25 million)
Money will be split evenly between Moyers program’s non-
commercial co-presenters WTTW(TV) Chicago and wNET(TV)
Newark, N.J. First 50 half-hour A World of ldeus shows
launched last fall with $5 million MacArthur support.

Discovery’s new tack

The Discovery Channel plans to begin stripping most of its
programing day beginning this fail, in changes that coincide
with the cable operation dividing its programing into four
areas—programing/TDC-U.S., co-productions enterprises
and original productions. In addition to several staff promo-
tions, Discovery has hired Charles Gingoid, former Lifetime
programing VP and long-time broadcast executive, to help
Discovery program its day to be-
come ‘“‘more compatible with the

television environment,”’  said
Greg Moyer, Discovery senior VP,
programing.

The moves are also designed
‘to improve our appeal to adver-
tisers,'' said Moyer. The service
would like to see increases in the
0.8 rating in prime time and the
0.4-0.5 rating it scores in daytime.
In daytime, Discovery will carry nonfiction documentary and
inforination programing geared to the higher proportion of
women watching. For instance, a travel strip will likely
appear from noon to 1 p.m. Science, technology and perhaps
medical seif-help programing will itkely form other daytime
strips. Discovery will strip programing from i0a.m. to 8 p.m,
with the 5-7:30 p.m. block likely to include nature and travel
programing, to counterprogram existing news blocks on
broadcast stations. World Monitor will move from 7 to 7:30
p.m. Discovery said it will announce final details of its fall
program schedule in the next few weeks.

Prime time will not be stripped, said Moyer, and will
continue to contain Discovery's best programing. The ser
vice will begin production on six annual environmental spe-
cials which will be part of the one major special event
Discovery plans to carry each month beginning this fall

In addition to Gingold, taking on new responsibiiities will
be Denise Baddour, who will be VP of the co-productions
division, Tim Cowling, who becomes senior VP of onginal
productions, and Clark Bunting, senior VP, enterprises. That
division is responsible for ancillary markets; Assignment
Discovery, the service's educational hour, TDC Magazine,
and commissioning funds for co-productions.

Gingold

-
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

rdli

orialsm

The First Amendment, the Fifth Estate...
and five votes

The Supreme court has closed the book on its 1988-89 session.
at least as concerns First Amendment and hence potentially Fifth
Estate-related cases (see story, page 25). Its record, on balance,
has been on the side of the First Amendment, even when that
side was not the most popular. as in cases involving the publish-
ing of a rape victim’s name, proscriptions on indecency, and the
burning of the flag.

Particularly encouraging was the court’s ruling that a 24-hour
ban on indecent speech when applied 1o telephone dial-a-porn
services was unconstitutional. With that holding. the court right-
ly buttressed the argument—based on the ruling of an earlier
court—that indecent speech may not be proscribed entirely. the
argument used by those currently challenging the 1988 law
banning indecent radio and TV broadcasts. According to attor-
ney Henry Geller. who is among those taking aim at that law, it
will now be “‘like shooting fish in a barrel.”

The court took some of the shine off its record. however, with
a decision last week that appeared to broaden the government’s
powers to limit commercial speech. In earlier rulings. the court
had required government restrictions on commercial speech to
be the “"least restrictive’” necessary to further the stated govern-
ment interest. In the current court’s reinterpretation—in a case
involving a ban on Tupperware parties—such restrictions re-
quire only ""a fit between the legislature's ends and the means
chosen to accomplish those ends—a fit that is not necessarily
perfect. but reasonable.”” We must side with the minority opin-
ion in wishing the court had left such reinterpretation to **anoth-
er day.”” preferably Feb. 30.

On balance. broadcasters can take some comfort from the
court’s current state of mind on First Amendment questions. and
its willingness to hold boldly for the Constitution and at the risk
of popular disfavor. But trying to outguess the court is a dicey
game: whether one can count on this run of legal luck to last
won't be known until the next freedom in broadcasting case
comes up. At this moment, the Fifth Estate only has right on its
side. It still needs five votes.

Intriguing possibility

There is legislation pending in the House to reallocate spectrum
currently in government hands to commercial use, including the
possibility of HDTV delivery. In a letter to colleagues circulated
by the bill's co-authors, they made the point that, although
government controls 40% of usable spectrum, it **is not subject
10 the same discipline as commercial users.”’ Government, they
concluded, should ““be helping our industries to compete, not
impeding their growth by inefficient use of resources.™

Those sentiments in favor of a competitive marketplace, more
responsible government, and the fostering of communications
technologies come from House Energy and Commerce Commit-
tee Chairman John Dingell (D-Mich.) and Telecommunications
Subcommitiee Chairman Ed Markey (D-Mass.).

Whether this will turn out to be a bonanza or a beehive will
take a while to tell. If the government Messrs. Dingell and
Markey are talking about is the same one with which we're
familiar, it won't give up that spectrum without a fight and a
chorus of "*national security, national security.”’ And even then
there may be camage of impressive proportions when all the
competing media interests go after the prize.

All that said, the Dingell-Markey initiative may turn out to be

one of the more imaginative and innovative contributions yet
made to solving the HDTV and other spectrum issues. Surely
worth a silver star, with the potential of winning a gold one.

Attention must be paid

The bad news. of course. is that AM radio is so troubled. The
good news is that so many people and organizations are trying to
do something about it.

That’s the import of a new series of articles—beginning with
this issue—investigating just how bad things are on the AM side
of the dial and what remedies might be available to amplify the
asset/lighten the liability. It's an exciting prospect. really. if one
has faith that inertia can be overcome.

There’s no doubt the medium is worth saving. As they say. if
AM didn’t exist there would be a rush to invent it. It's without
peer as a propagationist among the aural media—the only broad-
cast medium capable of national reception, and even at more
discrete distances the one that can best keep up with an aggres-
sively mobile population.

There’s also the considerable consideration of diversity: with
the FM band already saturated, where would we be without full
implementation of AM’s possibilities? Well., yes. we'd be less
competitive, but is that the way to go?

Even on the subject of fidelity AM has a story and a chance.
But that's a destiny more in the medium’s hands than any
other’s.

Historically. AM has led the way for all the Fifth Estate. It
would be poor policy and bad business to abandon it now.

Gift horses

Anheuser-Busch is upping its investment in anti-drunk driving
advertisements by several million dollars annually as part of an
overall campaign to promote responsible drinking habits. For its
efforts, which follow the Surgeon General's call for more such
actions, the company got further criticism from those who felt
its motives might be public relations.

That the company, or any other for that matter. would wish to
be viewed favorably by the public goes without saying. which
gives it a vested interest in combatting the alcohol misuse that
has damaged the product’s image. But that such an anti-abuse
campaign would make good business sense does nothing to
mitigate its effectiveness. On the contrary, it would scem a
strong spur.

Public awareness and education, with the media and industry
working together, as they have been. are the way to change
drinking habits and attitudes. Anheuser-Busch’s announcement
is a step in that right direction.
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Drawn for BROAIXASTING by Jach Schmidi

“Are you the one who wanted to make a video to sell us to
advertisers?”
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Julyisavery
specialmonth.

Satellites Report / July 17:

A look ahead to satellite services in the next decade.
Special focus on how TV and radio will be affected by
the launch of a new fleet of U.S. birds; the narrowing
field of satellite operation and service companies; direct
broadcast TV at home and abroad, and fiber optic
competition.

State of the Art: Radio / July 24:

An examination of programing trends, the business of
radio, the latest technical advances, networks and

maore.

(Second in a three-part Special Report on radio. Part lll: Radio '89 Conven-
tion, Sept. 11 and Sept. 18 issues.)

Two very special and timely reports in the perfect environment to reach
the people you want to reach.

Space reservations and copy closing:
July 7 and July 14, respectively

For details on these Special Reports or space reservations in Broadcasting Abroad, Broadcasting Cable
and the Broadcasting/Cable Yearbook, call any of the numbers listed below.
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The People Who Can Say “Yes” Read Broadcasting &

Over 115,000 readers every week
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You Are Cordially Invited To Attend
A Complimentary Seminar

TAX ISSUES AFFECTING
COMMUNICATIONS ACQUISITIONS

Speakers And Sponsors Include:

Tom Buono, Broadcast Investment Analysts, Inc./Frazier, Gross & Kadlec
Pat Dowdall, Bingham, Dana & Gould
Linda Fritts, Dow, Lohnes & Albertsen
Jon Intrater, Broadcast Investment Analysts, Inc./Frazier, Gross & Kadlec
Matt Leibowitz, Leibowitz & Spencer
Mark Murzin, Arthur Andersen & Company
Joe Sullivan, Latham & Watkins
Bob Wickham, Deloitte, Haskins & Sells

Continental Breakfast Sponsored by Oppenheimer & Co., Inc.

In Boston
Thursday, July 27, 1989
8:00 AM to 12:00 Noon

Hotel Meridien
250 Franklin
Boston, Massachusetts

To Confirm A Reservation, Please Call
Sandra Freschi (404) 892-3550
Jon Intrater or Jill Cady (703) 478-5880




