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HOLY SUCCESS STORY! THE ORIGINAL BATMAN [5

BACK, DLLIVERING RATINGS AND DEMOS THAT ARE

TURNING STATION MANAGERS ALL OVER THE
TELEVISION COUNTRY INTO BATMANIACS!

. Nielsen metered markets 7/69. © 1989 Twentieth Century Fox Film Corp. All rights reserved.




* IMPROVES 80% OF MAY ‘89 TIME PERIODS!

*UP IN 71% OF TIME PERIODS YEAR-TO-YEAR!

* BEATS COSBY ANDE.T. IN ST. LOUIS!

*BEATS 0 & O NEWSCASTS IN LA. AND WASHINGTON!
* TOPS JEOPARDY IN ATIANTA!

* DOUBLES MAY ‘89 RATINGS ACROSS THE COUNTRY!
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Cable’s busy week... o

many announcements affecting cabie industry last
week: HBO takes control of Movietime; Turner
Broadcaasting System Senior Vice President Robert
Wussler resigns to head Comsat Video Enterprises;
Lifetime announces it will present 15 world premiere
movies beginning next spring. PAGE 27.

Book on
Barrettu.New

FCC Commissioner
Andrew Barrett is veteran
of regulatory give and
take and Chicago politics,
experience that should
arm him for Washington.
PAGE 32.

On
condition...

TVX Broadcast Group
says renewal of its national
sales representation
contract with Seltel is
conditioned upon

Chase Enterprises’

Andrew Barrett

purchase of rep firm. PAGE 30.

29/ NEW VENTURES

Group W creates Group W
Sports Marketing to sell
national ads on regional !
sports networks. Company also
joins NBC in announcing
hour-long live show as first
program to be developed
under Group W-NBC joint
programing effort.

30/ OWN REP

Independent wxon-Tv Detroit
drops its national sales
representative to begin
representing itself in national |
spot market.

31/ TOON TIME
Walt Disney Studios gives

go-ahead to pair of two-hour

children’s programing
blocks that include
wraparounds taped at
Disneyland and its kHJ-Tv LoS
Angeles.

34/ ADVOCATE LOST

Friends and colleagues

mourn death of
Telecommunications
Subcommittee member Mickey
Leland, staunch advocate

for disenfranchised.

35/ SUMMER LOW

ABC, CBS and NBC suffer
all-time low combined share of
total TV households during

last half of July and first week of
August, as cable and
independents share credit for
making inroads.

38/ SOUND QUALITY

This third instaliment in
BRCADCASTING's continuing
senes on AM radio
examines AM's fidelity factor.

42/ CENTEL SALE

Buyers of Centel Cable
Television Co. assets are
paying healthy multiples as
they bet on room for
improvernent ir operating
cash flow

45/ FIBER USES

Cable Labs seminar in
Boulder, Colo., tracks latest
development in fiber optics.

46/ VOICE
FROM WISCONSIN

wisconsin Broadcasters
Association says cable systems
should be required to carry

all loca! full power broadcast
stations on first 12 channels.

47/ CTAM
GATHERING

Group broadcaster George
Gillett and Quantum CEQ
Robert Pittman are among
speakers at Cable Television
Administration and

Marketing Society convention
Aug. 20-23 in Chicago.

48/ ‘THE OZ EFFECT’

Former news correspondent
calls for reestablishment of
National News Council to

help stop degradation of news
standards, especially during
political campaigns.

36/ HAVE JUDGE,
WILL TRAVEL

Warner Bros.' People’s Court
moves t0 WPIX(Tv) New York;

Segment from new
‘People’s Court’ opening

plans to take show on road
to number of major cities.

50/ EUROPEAN
TV TALLY

Pan-European Television
Audience Research survey
says time spent watching
and number of viewers of
satellite TV in Europe is on
rise.

71/ CHAPTER TWO

No sooner had Howard
Monderer retired as NBC's
chief Washington lawyer

after 37 years than he became
independent law consultant
with NBC as his only client. Itis
relationship he intends to
maintain.
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When Harvey Braun helps clients develop their
retail strategies, he uses Impact Resoutces.

Harvey Braun is Chairman  depth of information provided  behavior, and media habits.  this consumer information to

of the Retail Services Group by MA®RT™ Consumer Intelli- “Bv using MA®RT | am able  help our clients.’

at Touche Ross, one of the gence System has helped him 10 get quick, in-depth consu- To learn more about Impact
nation's “big eight” public in developing retail strategies  mer profiles on our clients’  Resources, cail 1-800733-MART
accounting firms. IU's his job ~ that can be turned into dollars  customers, on our clients’ today.

to develop operations when Touche Ross’ clients put  competitors’ customers, as ==

analyses, repositioning, and them into action. well as overall consumer atti- e
merchandising strategies for Using sample sizes ranging  tudes,” Braun says. “Having ==

his firm’s clients, which from 5,000 to 18,000 per mar- used MA®RT for almost two —1—

include 80 of the wp 100 ket, MA®RT provides a wide years now, I'm impressed with A

retailers in the US. range of consumer information  the quality of the data, and with IM PACT

Braun has found that the including lifestvles, buying all the different ways we can use RESOURCES
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WASHINGTON

Howdy, partner

FCC Commuissioner Patricia
Diaz Dennis is expected 1o
announce resignation today
(Aug. 21) to join Washington
office of Jones Day Reavis &
Pogue as partner and head of
its communications law
practice. Dennis, 42, joined
FCC in June 1986. She will
ieave agency Sept. 30.
Dennis’'s new employer

comes as no surprise. She has
recused herself from
numMerous common carrier

‘ proceedings over past few
months to discuss job with firm
and avoid conflicts of
interest. She had also recused
herself from proceedings
involving MCI so she could talk
to long-distance carrier.
Dennis was also said to be on
short list to head Bureau of
International Communications
and Information Policy at
State Department, but she
apparently withdrew her
name from consideration.

Renewal roundup

FCC is wrapping up
processing of license renewals
for some 1,500 radio

stations in six states, District of
Columbia, Puerto Rico and
Virgin Islands, and has so far
sanctioned 19 of them for

EEO violations {eight are
combos). Of 19, seven have
been fined between $3,000 and
$15,000 (wooJ-Am-FM Lehigh
Acres, Fla., and wsBY(AM)-wQHQ-
FM Salisbury/Ocean City,

Md., were fined $15,000); three
stations fined were also

given short-term renewals; and
five were only given

reporting conditions (periodic
progress reports including
recruitment efforts every time
there is vacency). Stations
fined and given short-term
renewals also must provide
reporting conditions. Although
some believe FCC's taking
action against only about 1% of
stations constitutes tough
enforcement, others feel
agency could be doing

more. NAACP and National
Black Media Coalition have
filed to deny renewals of 87
stations in same states.

By the numbers
Yes, Common Carrier

eight equals 35, not 32.
Latter total is number of
channels available at any
one DBS orbital slot. But when
commission assigned
channels to eight prospective
DBS operators three weeks
ago (BROADCASTING, Aug. 7), it
allocated 27 to Advanced
Communications Corp. (ACC)
and eight to Hubbard
Broadcasting's United States
Satellite Broadcasting—
both of which have requested
same orbital position, 110
degrees west longitude.
Upshot is ACC was left
with choice between accepting
fewer channels or less
optimal position in sky from
which to reach most states
with best signal. Arithmetic
anxiety is resolved for all
concerned. ACC said it can live
with 24 channels.

New recruit?

There is hope among those
close to advanced television
transmission testing that
executive committee of
Electronics Industries
Association will decide to
approve EIA's participation

in Advanced Television Test
Center's (ATTC) testing
program. Association could
provide money, equipment
and personnel to effort. Simitar
agreement has already

been reached between ATTC
and Cable Television
Laboratories. ATTC Chairman
Joel Chaseman has in past

T . o
public comments urged joining

of "“triangle” of interests—
broadcasting, cable and
consumer electronics—

| which are most directly

affected by results of HDTV
transmission system testing.

Forgotten but not
gone

Two NAB radio technology
projects, which were hot topics
during Radio '88 Convention
but have not had much public
attention since, are still

being actively pursued,
according to NAB. One is
“Super Radio” design
introduced last year which
incorporates AM stereo, NRSC
deemphasis, FMX stereo

and other high-end features in
one receiver. NAB has been
in negotiations with unnamed
radio manufacturer for

several months but has not
been able to come to
licensing agreement.
Discussions focused on

some need for redesign of
radio and extent NAB will be
willing to share costs of
marketing and market
research, said Michael Rau
NAB VP, science and
technology.

Other project has been
NAB testing of proposed new
AM tranmitting antennas.
Groundwave antenna designed
by consultant Ogden
Presthold has been built and
there are hopes that report
on testing could be done by

Hook joins Marshall; swearings-in abound

New FCC Commissioner Sherrie Marshall (being sworn in
today) is two-thirds along in naming staff. Lisa Hook, legal
assistant to former FCC Chairman Dennis Patrick, will join
Marshall as senior legal adviser. Commissioner had previous-
ly said she would bring aboard Peter Ross, colleague from
Wiley, Rein & Fielding law firm, as mass media specialist.
Common carrier aide is expected o be named this week.

O Marshall’s oath will be administered at 11 a.m. in office of
Commissioner James H. Quello, who performed similar ser-
vice for new chairman, Al Sikes. But its only beginning of
ceremonial process: more formal swearing-in, before audi-
ence of friends and supporters, is being arranged for Septem-
ber. Immediately after oath-taking Marshall will take up duties
in offices formerly occupied by Mimi Dawson, now also at
Wiley, Rein. Her confidential assistant will be Palricia Hunter,
who has worked for Dawson and for Marshall when lalter
headed agencys congressional affairs office.

O Sikes had his second swearing-in last Friday in Indian
Treaty Room of Old Executive Office Building, with oath given
by Supreme Court Justice Antonin Scalia before audience of
FCC officials and friends. Press was barred.
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end of year. Along with
providing better groundwave
propagation, broaccasters
"could save thousands of
dollars on ground system
installation costs,” because
radials that must be buried

in conventional antenna would
be built above ground with
Presthold design, Rau said.
After groundwave tests,

NAB plans to start testing on
new skywave antenna.

NEVV YORK

The beat goes on

Good news for broadcast
television networks on
advertising sales in upfront
marketplace appears to be
continuing in fourth quarter
scatter market. According to
network sales executives,
cost-per-thousands on recently
sold prime time units are
higher than those sold in
upfront by at least 10% to
15% premium that scatter has
obtained in recent years.

One network sales chief said
CPM increases were 20% to
30% hugher than upfront.
Demand appeared to come
from wide range of advertiser
categories.

Mixed blessing

Television Bureau of
Advertising's "Turn on the
Power"” program is getting
mixed response from stations—
"as expected,” according to
TVB President Bill Moll.
Although TVB is getting
positive response to marketing
concept behind campaign,
program'’s funding
mechanism—resale of

airtime donated by
participating stations—is
encountering some opposition.
To coordinate program and
lobby stations, TVB has
retained sales veteran Jim
McCann, tormer head of Top
Market Television. TVB will
make special satellite feed to
stations later this month to
address their questions about
program.

On the fringe

While many in news

business look down at Geraldo
Rivera and tabloid brand of
journalism he practices, his
daily syndicated program

has been upgraded to more
valuable early fringe time

Bureau does know that 27 plus period by many local stations




WE'RE GOING THROUGH THE

80% of U.S. Households Will Be Looking At Divorce This Year.

Or.ce again, Divorce Court i1s among So if you’ve got your Divorce, you’re
the leading syndicated television shows. all set. But if you still want one, call
10 of the top 10 markets. 22 of the top 25. Mike Weiser at (212) 603-5954 or '
More than 100 stations bringing Divorce Howard Levy‘ at (212) 603-5950. '

Court to over 80% of U.S. TV Households.  Let them help you put your ratings through
It’s really no surprise. Dramatic new the top, too.

stories and strong scripts spotlighting ' N

issues from today’s headlines—all combine

to make Divorce Court one of syndication’s 4

all time hits. With lots of surprises to come

in the sixth season.

BLAIR ENTERTAINMENT |2

A Blair Entertainment Production
in association with SCI Programs, Inc.
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renewing it. Going into its
third season, over 75% of 201
stations picking up show

have scheduled it for early
fringe (3 p.m.-5p.m.},
compared to 50% of 143
stations last season. Show

will be seen in 99% of U.S. this
fall. Number of changes are

in store for program as it goes
into year three, including

new opening graphics and set.
In addition, program will

take advantage of New York
base and do periodic
programs from remote
locations, such as Statue of
Liberty, and possibly even from
atop Empire State Building.
New season opener will be set
at city's South Street

Seaport.

Ball control
NBA was last
week researching
PanAmSat,
commercial

competitor with
Intelsat in providing
. transAtlantic
satellite capacity.
League
broadcasting
executives could not be
reached for comment, but
research would be in line
with comments of NBA director
of broadcasting Ed Desser,
who told BROADCASTING last
spring that NBA intends to
improve its distribution of
games outside U.S,,
moving from tape delay to live
transmission of games
overseas. Taking cue from
some professional spors
franchises, such as Oakland
Athletics Major League
Baseball team, NBA could
even bring production and
uplinking under its own roof.

ABC habla espanol

Top networks for Hispanic
viewers, according to Strategy
Research Corp.’s April-May
survey, are Univision,
Telemundo—and ABC. Top-
rated English-language shows
for women 18-34 are Friday
night’s Just the Ten of Us,
ranked 18th with a 6 rating,
and lead-in Mr. Belvedere,
ranked 20th. Among men
18-34, top-rated show is same
night's 20/20 (followed by
Tuesday's Who's the Boss? and
Wonder Years). ABC

sitcoms have traditionally done
well among Hispanics,

The Iger touch in program management

Bob Iger’s new team at ABC Entertainment is finally in place,
with addition of two new faces. Chad Hoffman, who exited
company foliowing igers appointment, is replaced by Gary
Levine, vice president, dramatic program development. Kim
Fleary, vice president, comedy program development, as-
sumes post held by Stu Bloomberg. Both Levine and Fleary,
directors in their respective divisions under Brandon Stod-
dard, previous program chief, report to Bloomberg, who was
promoted by Iger to execulive vice president, prime time,
responsible for comedy and dramatic program development.

O Bioomberg shares executive vice president, prime lime
title with Ted Harbert, who oversees current programing and
scheduling. Both Bloomberg and Harbert report directly to
lger, as does Allan Sabinson, vice president, minis and made-
fors. John Hamiin, vice president, special programing, and
John Barber, vice president, current programing, both report

o Harbert.

O Hoffman, former vice president, dramatic program devel-
opment, is major executive out after Iger’s appointment. Hoff-
man, whose spiit with ABC has been described as amicabie,
recently formed his own production company.

observers say, and ABC has
strong affiliates in markets
with largest Spanish-speaking
populations.

Inside track

Word has it that ABC will
announce Marvin F. Goldsmith
as new senior VP, general
sales manager, for network
sales. Goldsmith, who will
report to executive VP of sales
H. Weller {Jake) Keever,
replaces recently deceased
John Tiedemann
{BROADCASTING Aug. 7).

HOLLYV\/OOD

Comedy comeback

Look for television veteran
Caro! Burnett to return to
airwaves in mid-season
comedy from Disney. Sources
at NBC suggest project, with
13-episode initial commitment,
is sure bet to make schedule

by first quarter 1990. Disney is
keeping many details of
format under wraps (for fear of
copycats), but cne source
describes show as "'semi-
anthological,” with Burnett
playing different characters
each week, in two-act

stories, and with each episode
having one or more guest
stars.

MIAMI

Never mind

Missing in brouhaha over

CBS President Howard
Stringer’s critical reflections
onwCix(Tv) ("Top of the Week,"”
July 31) was irony that
remarks came just several days
before measurable
improvement in station’s
competitive position was
revealed in July ratings.
Preliminary results based on
rolling overnight averages
indicate CBS-owned station
maintained sign-on-to-sign-off
ratings and share during

first seven months of new
ownership while both other
affiliates, including NBC-owned
WwTVJ(TV), lost audience, in

part due to lower summertime
homes using television.

Factor helping wcix!was
increased signal reception
north of Miami, boosted in part
by late April sign-on of
channel 27 translator. Another
factor may have been
successful July 10 switch of
Dan Rather from three-way
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network news race at 6:30 p.m.
to 7 p.m., leading to 75%
improvement in show's share of
audience, according to
Arbitron. Nielsen numbers
indicate same story,

although less dramatically. Also
showing improved
performance was early
newscast at 6 p.m., which
station executives hope will do
even betteronce 5 p.m.

lead-in, currently Night Court,
which gets share below 10,

is replaced by Geraldo, which
does roughly 30 share in
morning on competing Post-
Newsweek wPLG(TV).

DENVER

Bargain basement

Next month, Tele-
Communications Inc. is looking
to announce experimental
lifeline tier (low-cost tier of
minimum level of cable
service), which it would make
available to subscribers

next year. TCl is contemplating
tier of broadcast stations,
access chanrels and perhaps
C-SPAN for price in $10

range. Company would not
market tier heavily, but let it

be known that it was available.
One problem company has

is concerns about securing
signal, since its systems are
not addressable.

CHICAGO

Voices of experience

Andrew Barrett will not be
arriving in Washington to take
his place on FCC until mid-
September, but he is prepping
for job by talking with some
former commissioners. He had
lunch in Chicago last

Tuesday (Aug. 15) with Newton
Minow, who served two

years as chairman (1961-63),
and he plans to do same

with former Chairman Dean
Burch (1969-74) and
Commissioner Benjamin Hooks
{1972-77). Minow and Burch
are now attorneys in private
practice. Hooks is national
executive secretary of NAACP.
"l want to know what their
perceptions of the commission
were when they were there
and, having been away a long
time, what their
perceptions...are now,” Barrett
said.
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Where Things otands

Solid box denotes items that have changed
since last issue.
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At July 13 open meeting, FCC doubled max-
imum allowable power of Class A FM sta-
tions, but limited number of stations that will
be able to take advantage of new maximum
power to boost coverage. Some 500 stations
will be able to increase power as of Dec. 1,
but it is not clear how many of 1,500 other
Class A's will. Some 800 stations, including
most of those in Northeast, will have to dem-
onstrate they can meet new mileage separa-
tions by relocating antenna or using direc-
tional antenna before they will get go-ahead.
And many stations along Canadian and
Mexican borders may be left out because
change in power is not authorized under
current international treaties.

At March 30 meeting, FCC created oppor-
tunity for as many as 200 new FM stations by
authorizing new medium-power class of sta-
tion. According to FCC, new Class C3 sta-
tions with up to 25 kw of power and anten-
nas up to 100 meters above average terrain
could go into communities where more pow-
erful Class C2 stations would cause interfer-
ence and less powerful Class A stations
would be “economicaily infeasible.”

In hopes of curtailing adjacent-channel in-
terference and improving technical quality of
AM radio, FCC voted April 12 to require AM
broadcasters to adhere to industry-devel-
oped NRSC-2 standard limiting emissions,
starting in 1994.

FCC voted Dec. 12, 1988, to give FM
broadcasters greater flexibility in choosing
antenna sites and plotting coverage by per-
mitting limited “short spacing” of FM sta-
tions. National Association of Broadcasters,
which believes move will lead to AM-ization
of FM band, petitioned FCC to reconsider.

Cable television industry remains under fire
from allegations it is "unregulated monopo-
ly." Bills have surfaced in Senate and House
that would reregulate cable and permit tele-
phone industry to compete in distributing
video services.

General Accounting Office released long-
awaited survey on cable rate increases over
two-year period. According to GAO, there
was 29% increase in basic cable rates and
14% increase in overall average subscriber
bill. Report was presented at House Tele-
communications Subcommittee  hearing,
and GAQO witness asked to interpret result
said cable was monopoly in need of reregu-
lation (BROADCASTING, Aug. 7).

Meanwhile, group of mayors and elected
officials gathered in New York last month
issued resolution calling for restoration of

AM-FM ANocations....
By the Numbers..
Cable Regulation .
CrossownershiD wo.

Direct Broadeasi Satellftes
High-Definition TV...cossmmees
Mergers amd AcqulsionE .. o 14

city authority to regulate cable. Led by New
York Mayor Ed Koch and Tucson Mayor Tom
Volgy, group heard from Senator Howard
Metzenbaum (D-Ohio), who says legislation
reregulating cable could pass if mayors ac-
tively lobby. Metzenbaum, who chairs Sen-
ate Antitrust Subcommittee, convened hear-
ing in April in which broadcasters, wireless
cable industry, Consumer Federation of
America and city organizations called on
Congress to reregulate cable. Metzenbaum
is also pushing for passage of bills he intro-
duced in April. One would restore city au-
thority to regulate rates while other would
require cable programers (particularly those
in which cable operators have interest) to
make their programing available to cable
compelitors such as wireless cable. It would
also restrict horizontal concentration within
industry by limiting number of subscribers
company can have to 25% of cable sub-
scribers in country.

Also in Senate, Communications Subcom-
mitlee took close look at issue of vertical
integration within cable industry during se-
ries of hearings it convened on concentra-
tion of ownership within media (BrROADCAST-
ING, June 19, 26). No immediate Senate
action is expected from those hearings, al-
though it was clear there is growing concern
among subcommittee members about ca-
ble's market power.

Motion picture industry, independent
broadcasters and National Association of
Broadcasters are pushing for stricter regula-
tion of cable until there is more competition
in delivering cable programing to homes.

National League of Cities and United
States Conference of Mayors have adopted
resolutions calling on Congress to strength-
en cities' regulatory grip on cable and to
provide opportunity for telephone compa-
nies to offer competitive services. League
has assigned action on cable legislation low
priority, but group of mayors has scheduled
July 31 meeting in New York to pian legisla-
tive strategy.

’ Mm .

m Teleo-cable—FCC tentatively voted 2-1 in
July 1988 to recommend that Congress lift
ban against telephone companies owning
cable systems in their telephone service ar-
eas. But former FCC Chairman Dennis Pat-
rick, who pushed for recommendation, was
unable to affirm vote in final year of chair-
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manship because FCC Commissioner
James Quello, who provided second vote,
began having second thoughts.

Commissioner Patricia Diaz Dennis con-
tinues to feel ban against telcos controlling
programing should be retained, although
she believes teicos should be allowed to
offer video transmission services as com-
mon carriers.

Issue is now in hands of newly constituted
commission led by Chairman Alfred Sikes.
He says he has open mind on issue. Nation-
al Telecommunications Informaticn Adminis-
tration, while under Sikes's direction, recom-
mended telcos be allowed to serve as
transporters of others' programing, although
not as programers themselves, in telcos'
own service areas (BROADCASTING, June 20,
1988).

Senator Al Gore (D-Tenn.) has introduced
bill lifting crossownership prohibition, which
is contained in Cable Communications Poli-
cy Act of 1984; companion measure was
offered in House by Rick Boucher (D-Va.).

At present, barriers to Bell Regional Oper-
ating Companies crossownership include
not only Cable Act but also modified final
judgment issued by U.S. Judge Harold
Greene in his supervision of breakup of
AT&T. NTIA has petitioned FCC to preempt
Greene's regulation of BOC's, arguing that
judge is hampering their entry into informa-
tion services, including cable.

Duopoly, one-to-a-market—FCC voted
Oct. 27, 1988, to relax duopoly rules to allow
closer spacing of commonly owned AM and
FM stations, arguing that impact on diversity
would be negligible and that it let some
broadcasters reap certain economies of
scale.

Using same justification, FCC relaxed pol-
icy for waivers to one-to-a-market rules Dec.
12, 1988, saying it would look favorably on
waiver requests involving top 25 markets
with at least 30 broadcast "voices.” Thus far,
it has granted four waivers.

Broadcast-newspaper—Appropriations
bill (H.R. 4782), which was signed into law,
includes provision that prevents FCC from
reexamining its  broadcast-newspaper
crossownership rules.

[ TLE: g “"'”".nu
il T el el |

FCC commissioners on Aug. 2 granted 11
pairs of channels to each of four new direct
broadcast sateliites (DBS) and approved
use of that high-power spectrum for services
other than direct-to-home TV. Acting on lat-
est (fifth) round of applications, FCC adopt-
ed policy of allocating to each applicant and
permittee channels at two orbital slots—one
in east, from which services can reach all 50
states, and one in west, from which only
western half of continental U.S. (half-conus)
can be reached. DBS operators will be al-
lowed to offer full or half-conus services and
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1o use four western slots to offer regional TV
or, alternatively, regional data, voice or other
services. Action asked for comments on, in
words of outgoing FCC Chairman Dennis
Patrick, how spectrum might "gravitate to-
ward the best use for the public.”

Complex compromise package of grants
allotted 11 channels at each slot to Conti-
nental Satellite Corp., EchoStar Satellite
Corp., Directsat Corp. and Direct Broadcast
Satellite Corp.; eight channels at each slot to
previous permittees United States Satellite
Broadcasting Co. and Dominion Video Sat-
eflite, and 27 chapnels at each to permittees
Hughes Communications Inc. and Ad-
vanced Communications Corp., both of
which had previously been assigned 32
channels. FCC deferred action, pending fur-
ther inquiry, on petition to deny on antitrust
grounds application of Tele-Communica-
tions inc.-owned Tempo Enterprises.

Comments on paired slot proposal last
January were mixed, with most accepting
channel limitation but some arguing that
FCC must allow 32-channel service from sin-
gle slot to make any DBS service competi-
tive with cable and broadcast TV. Others
said consumers will be willing to buy steer-
able antennas to receive as many as 128
chanprels from multiple slots.

Permittees and applicants to launch “true”
high-power (200 watt) DBS believe Ku-band
birds 10 times more powerful than average
C-band birds would mean direct-to-home

television reception via downlinks one-tenth
size of average C-band dishes. Smeller,
more affordable dishes {(one meter or small-
er in diameter) would then theoretically lead
to home satellite market several times size of
current two million C-band consumer base.
Large and small companies have failed
since early 1980's, however, to get high-
power Ku-band DBS off ground.

High-Definition TV

Richard Wiley, chairnan of FCC's advisory
committee on advanced television service
(ATS), has announced that he will call meet-
ing of transmission system proponents this
fall to set testing schedule. Tests are expect-
ed to begin in April 1990 at Advanced Tele-
vision Test Center (ATTC) facility. Current
estimates are that about 12 systems from
eight proponents will be tested over course
of one year, with final system recommenda-
tion to be made to FCC in fall 1991

Five companies have been chosen to re-
ceive portion of $30 million in grants De-
fense Advanced Research Projects Agency
(DARPA) has set aside for research and
development of new methods to display and
process HDTV pictures. Pentagon hopes
program wilt lead to mass production of low-
cost, high-resolution screens for consumer
and defense applications. DARPA is expect-

BY THE NUMBERS

Summary of broadcasting and cable

B R O D
= 0 2 D
Commercial AM 4,957 261 5,218
__Commerciai FM 4,210 753 4,963
Educational FM 1,398 252 1,650
mTotal Radio | 10855 | 126 | 11,831
FM translators 1,769 318 2,087
| Commercial VHF TV 547 23 570
Commercial UHF TV 527 213 740
Educational VHF TV 122 5 127
Educational UHF TV 218 26 244
= Total TV 1 1414 2670 | 1,681
VHF LPTV 300 205 505
UHF LPTV 324 1,508 1,832
= Total LPTV 624 1,713 | 2337
VHF translators 2,722 121 2,843
UHF translators 2,133 443 2,576
Total subscribers 50,897,000
Homes passed 73,900,000
l_Total systems 8,000
Household penetrationt 56.4%
Pay cable penetration il 29.4%

° Includes off-air hcenses t Penetration percentages are of TV household universe of
90.4 million. ' Construction pemmit. 2 Instructional TV fixed service, * Studio-tfransmit-
ter link.
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ed 1o soon announce more companies to
receive grants. There is alsc proposal be-
fore Congress to allocate additional $50 mil-
lion to DARPA for HDTV project.

Mergers and.
_Acqwsrtrons

m Time Inc. changed its name to Time
Warner In¢c. upon acquiring 100 million
shares of Warner Communications in its
$70-per-share tender offer. Time Warner
owns 59.3% of Warner on way to absorbing
whole company. Close of Time's tender
came on July 24, only hours after Delaware
Supreme Court upheld lower court ruling re-
fusing request of Paramount Communica-
tions to block merger of Time and Warner.
Structure of Time Warer's deal to acquire
balance of Warner it does not own has yet to
be announced. In related litigation, Warner
shareholder Chris-Craft Industries contends
its approval is necessary for completion of
Warner acquisition. Companies are also
fighting over nature of distribution of stock of
BHC, company owned 57.5% by Chris-Craft
and 42.5% by Warner.

Centel Cable Television Co. reached
agreements in March to sell its 575,000-
subscriber cable systems for more than $1.4
billion. Systems covering five states were
split into six pieces and sold to American
Television & Communications, C-TEC Corp.
Jones Intercable, Warner Cable, Adelphia
Communications and Simmons Communi-
cations. Centel Corp., 82.4% shareholder of
Centel Cable, said it expected after-tax gain
of $440 million on sale; minority sharehold-
ers in Centel Cable will receive $45.625 per
share. Centel expects to close most sales by
end of August, following shareholder meet-
ing Aug. 23

Jack Kent Cooke reached definitive
agreements in mid-July to sell his 660,000-
subscriber cable operations to a consortium
of six buyers. Buying group is nearly same
one that signed letter of intent in January to
buy systems from Cooke. Between January
agreement and July deals, Cooke broke off
negotiations, dropped investment banker
Drexel Burnham Lambert in favor of Lazard
Freres & Co., and put systems up for sale
again in hopes of better offers. Sale price
said to be $1.58 billion, including value of
mingrity tax certificate, less than 10% higher
than January price. Buyers, assembled by
San Francisco-based InterMedia Partners
working with broker Daniels & Associates,
comprise partnership formed by InterMedia
and Frank Washington; Tele-Communica-
tions Inc.; TCA Cable TV, group associated
with Adelphia Communications Corp.; Fal-
con Cable TV, and Chambers Communica-
tions. InterMedia announced agreement in
principle in early August to sell Tennessee
systems it is acquiring to E.W. Scripps Ca.

QVC Network will acquire rival cable
home shopping service CYN Companies ac-
cording to definitive agreement anncuriced
July 10. Deal, in which CVN shareholders
would receive $19 cash plus one-eighth of
one share of QVC for each of their shares,
values CVN at mere than $440 million. Merg-
er requires Shareholder approvals; transac-
tion is expecled to close in September.
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Aug. 20-23—Cable Television Administration
and Marketing Society annual conference. Marri-
ott hotel. Chicago

Aug. 22—Broadcast opportunity conference, co-
sponsored by Minority Business Development
Center, Brogdcast Capttal Fund and fnterracial
Council for Business Opporfunity, and underwrit-
ten by UJ.8. Depariment of Commerce’s Minority
Business Developneent Agency. Stouffer Tower
City, Cleveland. Information: Anna Johnson, (212)
779-4360

Aug. 23—National Acadeny of Television Arts
and Sciences. New York chapter, drop-in lun-
cheon. Speaker: Adrian Bogart, director of adver-
tising sales, Travel Channel. Copacabana, New
York. Information: (212) 768-7050

Aug. 23—Society of Cable Television Engineers.
Rocky Mountain chapter, technical session on
'transportation systems.” TCI headquarters, Den-
ver. Information: (303) 792-0023.

Aug. 24—Broadcast opportunity conference, co-
sponsored by Minority Business Development
Center, Broadeast Capifed Fund and Interracial
Council for Business Opportunity, and underwrit-
ten by U.S. Departinent of Comnieree’s Minority
Business Developmient Agency. Westin Crown
Center, Kansas City, Mo. Information: Anna John-
son, (212) 779-4360

Aug. 24-26—Libel/privacy conference, "Building
Winning Strategies,” sponsored by Libel Defense
Resonce Center, American Newspaper Publish-

ers Association and National Associction of

Lroudeasters. Westin hotel, Seattle. Information:

LDRC, (212) 889-2306.

Aug. 25-26-—-Norlh Dakota Broadeasters Associa-
tion annual convention. Sheraton hotel, Bismarck
N.O

Also in August

Aug. 27-29—Nelvaska Lroadcasters Associalion
56th annual convention. Interstate Holiday Inn,
Grand Island, Neb

Aug. 27-29 —Eastern Cable Show, sponsored by
Soutthern Cable Television Association. Merchan-
dise Marl, Atlanta.

Aug. 28-30—Association of Nationa! Advertisers
creative advertising promotion strategy. Stouffer
Westchester hotel. White Plains, N.Y

Aug. 29—National Acadeny of Television Arts
and Sciences community service and PSA Emmy
Awards. Marriott Marguis. New York. Information:
Teudy Wilson, (212) 586-8424

Aug. 29-30—Cabletelevision Advertising Burean
sales orientation seminar for new ad sales pecple.
Chicago. Information: (212) 751-7770

Aug. 30 -Ohio Associction of Broadeasters AM
radio meeting. Embassy Suites, Columbus, Ohio.

Aug. 30—Nationa! Academy of Television Aris
and Sciences, New York chapter, drop-in lun-
checon. Speaker: Leavill Pope, president, WPIX
Inc. Copacabana, New York

Aug. 31--Deadline for entries in Jumbo Prawn
Awards, tor "people. .who apply their creative ge-
nius to the art torm of radio,” sponsored by Noith-
ern California Broadeasters Association. Infor-
mation: NCBA, 151 Union Street, suite 385, San
Francisco, 94111

————
September

Sept. 6 National Acadeny of Telemmon Arts
and Sciences, New York chapter, drop-in lun-
cheon. Speaker: Thomas Rogers. president, NBC

Major:Meetings

Cable and Business Development. Copacabana.
New York. Information: (212) 768-7050

Sept. 7—USA Network local ad sales seminar.
Ritz-Carlton, Houston. Information: (213) 277-
0199.

Sept. 8—USA Network local ad sales seminar
Dallas-Fort Worth.

Sept. 8-11—National Association of Telecom-
matnications Officers and Advisers ninth annual
conference. Theme: “New Visions on the Telecom-
munications Horizon." Scotisdale, Ariz. Informa-
tion: Catharine Rice, (202) 626-3160.

Sept. 11-13— Wireless Cuble AssuciaMon conven-
tion. Hyatt Crystal City, Arlington, Va. Information:
(202) 452-7823.

Sept. 12—Presentation of News and Documentary
Emmy Awards, sponsored by National Television
Academy. Waldort-Astoria, New York. Information:
Trudy Wilson, (212) 586-8424.

Sept. 12—Deadline for entries in TV promotion
spots and ID's category (for work produced or
arred between July 1, 1989, and Sept. 12, 1989) of
International Film & TV Festival, sponsored by
New York Festivals. Information: (914) 238-4481

Sept. 12— TV Networks' 1ocal advertising sales
workshop. Westin Lenox, Atlanta.

Sept. 12—Cablefelevision Advertising Buyeair lo-
cal sales workshop. Holiday inn Crowne Plaza,
White Plains, N.Y. Information: {914) 682-0050.

Sept. 12-15_National Association of Black
Owned Broadeasters 13th annual fall broadcast
management conference. Theme: "Broadcasting
in the 1980°s—Getling Ready.” Ramada Renais-
sance hotel, Washington.

Sept. 13—National Academy of Television Arts
and Scrences. New York chapter, drop-in lun-
cheon. Speaker: Kay Koplovitz, president and
CEOQ. USA Network. Copacabana, New York. In-

Aug. 20-23--Cable Television Administration
and Marketing Society annual conference. Marri-
ott, Chicago.

Aug. 27-29—Easlern Cable Show, sponsored by

- Southern Cable Television Association. Merchan-
dise Mart, Atianta. Future convention: Sept. 16-18,
1990, Washington Convention Center. Washing-
ton.

Sept. 13-16—Radio-Television News Directors
Association annual convention. Kansas City Con-
vention Center, Kansas City, Mo.

Sept. 13-16—Radio ‘83 convention, sponsared by
National Association. of Broadcasters. New Or-
leans, Future meetings: Sept. 12-15, 1990, Bos-
ton, and Sept. 11-14 (tentative), 1991, San Fran-
cisco.

Oct. 1-3—-Association of National Adveitigers
annual convention. Homestead, Hot Springs, Va.

Oct. 3-5—Atlantic Cable Show. Atlantic City Con-
vention Center, Atlantic City, N.J. Information:
(609} 848-1000.

Oct. 5-B--Society of Broadcast Engineers fourth
annual national convention. Kansas City, Mo. In-
formation:  1-800-225-8183. Future convention:
Oct, 4-7, 1930, St. Louis.

Oct. 12-16—MIPCOM, international film and pro-
gram market for TV, video, cable and satellite.
Palais des Festivals, Cannes. France. Information:
Perard Associates. {212) 750-8899. Future con-
vention: Oct. 11-15, 1980, Cannes.

Oct. 21-25—Society of Motion Picture & Televi-
ston Engineers 131st technical conference and
eguipment exhibit. Los Angeles Convention Cen-
ter.

Nov. 13-15—Television Bureau of Advertising
annual meeting. Century Plaza hotel, Los Angeles.

Dec. 13-15—Waestern Cable Show, sponsored by
California Cable Television Association. Ana-
heim Convention Center, Anaheim, Calif.

Jan. 3-6, 1990 -Association of Independent Tele-
viston Stations annual convention. Century Plaza,
Los Angeles. Fulure convention: Jan. 7-10, 1991,
Cenlury Plaza, Los Angeles.

Jan. 16-19, 1990--27th annuat NATPE Interna-
tional convention. New Orleans Convention Cen-
ter, New Qrleans.

Jan. 18-21, 1990—Radie Advertising Bureawu an-
nual Managing Sales Conference. Loews Anatole,
Dallas. Future conference: Feb. 1-4, 1991, Loews
Anatole, Dallas.

Jan. 26-27, 1990 Society of Mation Picture and
Television Engineers 241h annual television con-
ference. Contemporary hotel. Orlando, Fla.

Jan. 27-31, 1990.-_National Religious Broadcast-
ers 47th annual convention. Sheraton Washington
and Omni Shoreham hotels, Washinglon.

Feb. 11-16, 1990 12th Intérnational Film, Televi-

sion and Video Markel. Loews hotel, Monte Caflo,
Monaco.

Feb, 21-23, 1990--Texas Cable Show, sponsored
by Teras Cable TV Association. San Antanio Con-
vention Center, San Antonio, Tex.

Feb, 28-March 3, 1990—21st annual Country Ra-
dio Seminar, sponsored by Country Radio Broad-
casters. Opryland. Nashville.

March 31-April 3, 1990—National Assoeciation of
Broadcasters 68th annual convention. Atlanta. Fu-
ure conventions: Las Vegas, Aprl 13-16, 1991;
Las Vegas, April 11-14, 1992, and Las Vegas,
May 1-4 (tentative). 1993.

April 1-3, 1990---Cabletelevision Advertising Bu-
rean ninth annual conference. Marriott Marquis,
New York.

April 18-20, 1990— Broadcast Financial Manage-
ment Association 30th annual meeting. Hyatlt Re-
gency. San Franclsco.

April 20-25, 1990 MIP-TV, intemational televi-

sion program markel. Palais des Festivals,
Cannes, France. Information: (212) 750-8899.

May 17-20, 1990 American Women in Radio
and Televizion 391h annual convention. Capital
Hilton, Washington.

May 21-23, 1990—National Cable Television As-
sociation annual convention. Convention Center,
Allanta.

m June 10-14—Broadecast Promolion and Mar-
keting Executives annual conference. Las Vegas.

Broadcasting Aug 21 1989
15




Her Grades .
We’re Lettt




Are So Good

s A Wee

REPORT CARD
__mmomcams
_NEALSON HIGH.

T e CDMPC'h tive.!

Out Of This World, starring Donna Pescow,
Doug McClure and Maureen Flannigan,
continues to be one of the top-rated, first-
run comedies. Its young viewers, 86% under
the age of 49, makes Out Of This World the
ideal program to complement your station’s
Monday-Friday, 4PM to 8PM, comedy block.

Improve your station’s grades without paying
a high tuition.

72 Episodes Already Produced
Auvailable September, °90

MCATV




Erratam

In story concerning off-network sit-
coms on cable (Aug. 7, 1989), Steve
Leblang, vice president, Fox Televi-
sion Stations, was misquoted as say-
ing local stations renewing shows af-
ter their appearance on cable would
probably renew at “substantially high-
er prices.” Leblang said shows were
likely to be renewed at significantly
fower prices.
o

McFarland referred to in Aug. 14 arti-
cle on Arbitron’'s MediaWatch (page
65) is Doug McFarland, Arbitron vice
president. television station sales.

O

Raycom Sports’ broadcast rights
deals for Atlantic Coast. Big Eight,
Southwest, Big Ten and Pac-10 con-
ference college basketball each ex-
tends through at least next five sea-
sons. None will be wup for
renegotiation next year, as reported
Aug. 14,
||

Aug. 14 "Closed Circuit” rundown on
departing FCC officials misreported
ambitions of General Counsel Diane
Killory. She may go to work for
business, but not necessarily as
lawyer. Also, she anticipates remain-
ing at FCC for “several months.”

formation: (212) 768-7050.

Sept. 13—U'SA Network affiliate marketing semi-
nar. Embassy Suites-Denver Tech Center. Denver.
Information: (212) 408-9100.

Sept. 13-16—Radio-Television News Divectors
Association 44th annual international conference
and exhibition. Speakers include Ted Turner,
Turner Broadcasting System; keynoter Andrea
Mitchell. NBC News, and George Will, syndicated
columnist. Kansas City Convention Center, Kan-
sas City. Mo. Information: (202) 659-6510.

Sept. 14—Seventh annual Everett C. Parker Ethics
in Telecommunications lecture, co-sponsored by
Office of Communication of United Church of
Christ and National Council of Churches. Com-
mwanication  Conunission.  Speaker:  Tony
Schwartz. Interchurch Center, New York. Informa-

tion: (212) 683-5656.

Sept. 14—USA Network local ad sales seminar.
Embassy Suites-Denver Tech Center, Denver. In-
formation: (212) 408-9100.

Sept. 14—Cabletelevision Advertising Bureau lo-
cal sales workshop. Holiday Inn-Eastgate. Cincin-
nati. Information: (513) 752-4400.

Sept. 14—MTV Networks' local advertising sales
workshop. Marriott Harbor Beach, Fort Lauder-
dale. Fla.

Sept. 15—Deadline for entries in International Film
and Video Festival sponsored by Women in the
Director's Chair. Information: (312) 281-4988.

Sept. 16—Academy of Television Arts and Sci-
ences presentation of nontelevised portion of 41st
annual prime time Emmy Awards, primarily for
creative arts categories. Pasadena exhibition ball,
Pasadena, Calif. Information: (818) 763-2975.

Sept. 16—North Jersey Press Club meeting. Fair-
leigh Dickinson University, Teaneck, N.J. Informa-
tion: (201) 322-8343.

Sept. 16-19—Second International Teleproduction
Society annual forum. Century Plaza, Los Angeles.
Information: (212) 629-3266.

Sept. 17-—41st annual prime time Emmy awards
telecast (on Fox television stations). sponsorad by
Academy of Television Arts and Sciences. Pasa-
dena Civic Auditorium, Pasadena, Calif. Informa-
tion: (818) 763-2975.

a Sept. 17-19—National Association of State Ra-
dio Networks fall board meeling and general
membership “fly-in." Information: (404) 255-7861.

Sept. 17-19—Kentucky Cable TV Association an-
nual fall convention. Marriott Resort, Lexington.
Ky. Information: (502) 864-5352.

Sept. 17-22—American Advertising Federation
second annual advanced advertising manage-
ment seminar. Northwestern University's James
Allen Center. Evanston. Wl.

Sept. 18-20—Association of National Advertisers
creative advertising, media strategy and promo-
tion strategy seminar. Stouffer Westchester hotel,
White Plains, N.Y.

Sept. 19—Cabletelevision Advertising Bureau lo-
cal sales workshop. Dallas Parkway Hilton, Dallas.
Information: (513) 752-4400.

Sept. 19-20—Washington Jownalism Center
conference for journalists, "Politics 1990: New Is-
sues, Shifting Strategies, Changing Coaliifions.”
Watergate hotel, Washington. Information: (202)
337-3603.

Sept. 20-22—Great Lakes Cable Expo. sponsored
by IHlinois, Indiana, Michigan and Ohio cable
television associations. Columbus, Ohio. Informa-
tion: Dixie Russell. (614) 272-0860.

Sept. 21—Cabletelevision Advertising Bureau lo-
cal sales workshop. Los Angeles Airport Marriott,
Los Angeles. Information: (513) 752-4400.
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For an amazing 29 consecutive years,

Bugs Bunny™ and Warner Bros! classic cartoons
have been the undisputed champions of
Saturday morning TV, kids’ prime time

and, now, cable.

So it's no surprise: On ABC, “The Bugs Bunny &
Tweety Show'’ is, again, the # 1-rated Saturday
morning program on all three networks this
season to date.*

And on CBS and NBC, over the past 12 years,
96 prime time Bugs Bunny/Daffy Duck™
specials and movies have improved the usual
time period share by an impressive 15%*

What's more, “Looney Tunes” is the #1 series
on Nickelodeon, cable’s leading all-children’s
basic network **

With Warner Bros! classic cartoons gang on
your side, you're always a sure shot!

*NTI Average Audience estimales 9/10/88.7/23/89 Soturday AM programming &
4/7/77-4/19/89 for Warner Bros. speciols vs. usual pregramming.
**Nielsen Homevideo index, first quarter 1989.
© & TM 1989 Worner Bros. Inc.
© 1989 Worner Bros. Inc. All Rights Reserved.

WARNER BROS.
ANIMATION



Tube Dinner

One of these revolutio
the worid looksatTVw

BTS did not invent the TV dinner. The Swanson® Company did.

But you’d be surprised at how many of the most revolutionary ideas in the history of video
did come from BTS. In fact, because we look at things differently, the whole world looks at things
differently.

We introduced the first 3-D computer animation system. The first CCD film scanner. The
first software-based character generator. The B format for videotape recording. The modular
routing switcher. And of course, the Plumbicon camera tube, for which we won one of our three
Emmies.

BTS has been a technological innovator in the video industry for six decades. Our cameras,

is aregi d trad k of Campbell Soup Company.




Plumbicon Tube Camera

nary intheway
as hot invented by

switchers, videotape recorders and graphics equipment are among the best-engineered, highest

quality and most reliable in the world. Our work in High Definition and CCD products is pacing

an industry which faces the most sweeping technological advances since its beginning.
And we’re as dedicated to better product service and support as we are to better products.
So although BTS may not yet be a household word, here’s a word to

the wise. In the years ahead, BTS will continue to be more forward thinking,

more responsive and more innovative in our approach to video technology

than anyone else. The name behind
Including the Swanson Company. what’s ahead.

BTS is Broadcast Television Systems. a joint pany of Bosch and Philips. For more information, please call 1-800-562-1136 or write BTS. P.O. Box 30816, Salt Lake City. UT 84130-0816.




MondayaMemo

A broadcasting employment commentary by Dr. Robert H. Lochte, Murray State University, Murray, Ky.

ecently, a colleague and [ conduct-

ed a survey of Kentucky broadcast-

ers to assess the economic impact
of the proposed hike in the minimum wage.
Because [ have managed both a radio and a
television station in small, rural markets, I
am aware of the unique economic condi-
tions that small-market operators face.
Small-town economies can turn completely
around, for example, when a plant opens or
closes. Hence, the original supposition was
that these stations would experience a more
substantial cost increase than their counter-
parts in larger markets. Payroll is a major
expense to all broadcasters. Those with the
limited resource bases of small towns tend
to hire young people and pay minimum
wage or something close to it. The results
of the survey, however, were surprising.

In a nutshell, we learned that the impact
of the new minimum wage rate would be
minimal for Kentucky broadcasters in all
size markets. For small-market stations, op-
erating cost increases due to the new mini-
mum wage will average 3.3%-4%, depend-
ing on whether the cap is $4.25 or $4.55.
This escalation will happen over a two- or
three-year period, as the new rate is phased
in. In radio markets of more than 15,000
population, and for television stations, the
cost increase will be negligible.

We learned that many stations no longer
use minimum wage as a base salary. About
one-third of the station managers we inter-
viewed said they had no minimum wage
employes. In fact, nearly one-fifth of them
reported having no one on the payroll at
less than $4.25. The consensus of com-
ments we received was that a station had to
pay a decent wage to keep quality people.
There were a few operators with a combina-
tion of large payroll and mostly minimum
wage personnel. For these, the impact
would be roughly triple the average. But for
each station in this situation, there were two
with no cost increase from the new mini-
mum wage.

There 1s, however, a dark side to this
issue. When asked what action they were
considering to cope with the rising payroll
costs, 36% of all station managers, and
40% of those in small markets, intend to
curtail entry-level jobs. The options include
layoffs and eliminating part time and sum-
mer jobs, as well as paid internships. Some
station managers feel they can replace
young staff members with experienced per-
sonnel at the new higher wage.

Two major training grounds for broad-
cast personnel are small markets and the
nation's colleges and universities. Last
year, the Roper study indicated widespread
dissatisfaction with the quality of the latter
sources. Now it seems that the broadcasters
themselves are moving to decimate the for-
mer. Several questions arise. Where will
the next generation of talented broadcasters

¢ There needs to
be a strategic
plan for personnel
development
just as there are
strategies for
marketing and
capital

expenditures. "

come from? Will employment opportunities
be bleak for college graduates who major in
radio/television?

Corporate television is the single fasiest
growing area of opportunity for our gradu-
ates. Television is a cost-efficient way to
establish and maintain 2 corporate culture
and to meet certain specific communication
objectives. When merged with live satellite
transmission and interactive technologies, it
becomes an even more effective tool. The
importance of this sector of the television
business is not lost on John Cleese and Jim
Henson, both of whom have recently re-
leased videos to serve this audience.

So it is conceivable that corporate and
educational radio/television will become
the starting point for the careers of the next
generation of college graduates. We are
now offering courses to prepare students for
such jobs, and Murray State is not alone in
doing so. Broadcasters cannot, however,
rely on this talent pool as a replacement for
the small-market stations. The reasons are
simple. Most corporate and educational po-
sitions offer better hours, better benefits,
more job security and higher pay. Many
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people will opt to stay put once they have
landed their first job.

The dilemma that | perceive for broad-
casters is how best to compete for talented
personnel in this environment. [ believe the
solution lies in evaluating the way broad-
casters invest in human resources. There
needs to be a strategic plan for personnel
development just as there are strategies for
marketing and capital expenditures. Hiring
and keeping good people should be a priori-
ty. Without them, returns on investments in
signal strength, physical plant and promo-
tion will be minimized.

Many group broadcasters already have a
**farm system’’ wherein they move worthy
employes to better jobs in larger markets,
creating entry-level jobs at the smaller mar-
ket stattons. This is a proven strategy, but I
would like to see it go further. Perhaps
investment in stations in the markets above
100 would make sense for the personnel
development plans of some large groups
whose television total is closer to 25% cov-
erage than to 12 stations.

It seems more cost-efficient to look to
higher education as the minor league of the
future because the public provides the capi-
tal base. The major source of new person-
nel will continue to be colleges and univer-
sities,  especially those with mass
communications programs. There are sev-
eral ways that broadcasters can tap this re-
source more effectively. The first is to get
involved in whatever programs exist in your
area. By this [ mean more than just offering
tours and furnishing guest speakers. Find
out what the curriculum is and offer critical
advice for changes where necessary. We
can do a better job preparing your future
employes if we know what your needs are.
Keep these channels of communication
open.

Second, start paying student interns. All
internships offered to our journalism, ad-
vertising and public relations students are
paid. Only half of those available in
radio/television are. The better students fol-
low the money. The best time to schedule
an internship is either during a student’s
junior year or the following summer. Use
grade point average and faculty recommen-
dations as criteria, then schedule interviews
to make your own choices. You will always
have a few future employes in development
at a fraction of the cost of a new studio
camera or audio console.

Broadcasters still have a distinct advan-
tage because they are known quantities.
Kids grow up watching television and lis-
tening to radio, but most have never seen a
corporate video presentation. When con-
fronted with pocketbook realities, college
graduates are learning rapidly about these
private uses of the technology. Unless
broadcasters realize this, they will find
themselves picking through the leftovers.
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Broadcasting # Cable tracks the
national programing networks and
the regional and local services that
are now just coming into their own.
The scopeiis all-inclusive:

program production and acquisition,
ownership and finance, affiliate
relations and marketing, advertising,
promotion, public relations and

the people who make it happen.

Broadcasting b Cable advertising
rates are particularly attractive.
Mechanical requirements match
those of the weekly Broadcasting.
For details on space reservations
and closing dates, call any of the
numbers listed below.
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= Toronto (416) 482-6288
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_ [Western Equipment) Hawaii {808) 545-2700

(213} 393-9285 London [01) 427-9000




Enough said.

More than 65 large library management
video cart systems playing direct to air.

Odetics Broadcast

1515 South Manchester Avenue, Anaheim, California 92802-2907 ® 800-243-2001 or 714-774-2200
Director of Sales Northeast Southeast South Central West Midwest
Bill Keegan Jesse Nickels Emerson Ray Ron Phillips Chuck Martin Bill Boyd
©913-862-2824 ©608-754-2139 ® 813-960-0853 ®817-468-1090 ®818-880-4165 ©612-894-2121




Vol. 117 No. 8

Broadcastln

TOP OF THE WEEK

gAug 21

Fifth Estate activity puts bite in dog days

There was a flurry of news in the broadcasting and cable industries last week, culminating at
week’s end in the expected formation of Unistar, the company to be created by the merger of
United Stations and Stargroup Communications (page 31).

In television, NBC and Group W announced their first joint programing venture, The Open
House Show (page 29). On the rep side, Chase Enterprises has begun negotiations to buy Seltel

(page 30).

In Washington, there was anticipation and sadness, as Andrew Barrett prepared to take his
FCC seat (page 32) and mourners remembered Mickey Leland (page 34).
In cable, HBO took management control of Movietime and moved on plans to alter its format
to short-form entertainment news (see below).
Robert Wussler, who as senior executive vice president at Turner Broadcasting System helped
bring Ted Turner’s vision to life, resigned last week to become president and chief executive
officer of Comsat Video Enterprises (page 28).
And Lifetime announced it would enter original movie production, with the first of 15 films

debuting in April (page 28).

HBO revamping Movietime

Grassi to be interim head;
channel will drop long-form
shows, will concentrate on
entertainment news

HBO took over day-to-day management of
Movietime, the basic cable network, last
Monday (Aug. 14). and immediately put in
place an interim management team. Ac-
cording to HBO Senior Vice President Seth
Abraham, the company intends to reformat
the Movictime service to make it *’'synony-
mous with entertainment news.”’

In addition to running the network for a
short period of time—up to six weeks, ac-
cording to the HBO game plan—the interim
team will conduct a search for a new chief
executive officer, to replace Larry Namer, a
co-founder who has stepped down us CEO.
Namer, however, remains on the board of
directors.

In addition, two more cable MSO's have
become partners in the nctwork—Tele-
Commnumications  Inc.  and  Comcast
Corp.—bringing to 10 the number of part-
ners in the channel. According to Abraham,
all the partners have an equal share in the
service. It is ‘*yet to be determined.” said
Abraham, whether the composition of the
network’s board of directors will change
with the addition of the new partners.

Serving as acting president of Movietime

is Bob Grassi, HBO senior vice president,
aftiliate relations. Steve Davidson, an HBO
regional vice president based in Philadel-
phia, is serving as head of marketing and
affiliate operations for Movietime during
the interim period.

The interim programing chief is Fran

HBO Senior VP Seth Abraham
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Shea, a senior producer with the HBO On-
Air Group. The fourth member of the inter-
im team is Barbara Thomas, HBO’s con-
troller, who will serve as financial liaison
between Movietime and HBO. She will re-
port to Bill Keenan, who remains the chiet
financial officer at Movictime.

According to Abraham, the new Movie-
time will be as comprehensive in covering
entertainment news as an entertainment sec-
tion of a newspaper.

But information in the revamped channel
would ‘be repackaged and delivered in the
crisp. fust-paced style of all-news radio
(give us 22 minutes, we'll give you the
entertainment world), with constant up-
dates, Abraham said.

That would mean a phasing out of the
current Movietime’s long-form program-
ing— half-hour interview shows and spe-
cials tied to awards programs, such as the
Academy Awards.

“If it’s show business, we want that to
be Movietime’s business,”” said Abraham.
In addition to the movie industry, the net-
work will continue to cover *‘all stripes of
television—over-the-air, basic, pay, for-
eign.”” as well as such other areas as music,
books, sports and theater. But, he stressed,
the key will be the packaging, and it will be
designed for “"grazing,” so that viewers
can watch for short periods of time while



switching channels. if they don’t want to
stay for longer periods.

Abraham said the retormatting would be
gradually phased in. The existing channel,
he said, *‘is not something that disappears
overnight. It takes time to refashion a chan-
nel.”’

In addition to HBO, TCI and Comcast,
partners in the channel include American
Television & Communications Corp. and
Warner Cable (the MSQO’s co-owned with
HBO by Time Warner Inc.), Warner Com-
munications, Continental Cablevision, Cox
Communications, NewChannels Corp. and
United Artists Entertainment. -5M

Wussler leaves
Turner for Comsat

Robert J. Wussler, senior executive vice
president of the Turner Broadcasting Sys-
tem. unexpectedly resigned last week (o
become president and chief executive offi-
cer of Comsut Video Enterprises, effective
Sept. 1.

Considered the number two man at TBS,

Waussler joined the company in April 1980
as executive vice president. During his ten-
ure he negotiated the 1986 agreement with
Soviet officials establishing the Goodwill
Games, served as president of WTBS-Tv At-
lanta, and was responsible for the compa-
ny’s international expansion, sports opera-
tions, sports and nonfiction programing.
and the promotion, advertising, public rela-
tions and research departments.

Wussler characterized his departure from
TBS as amicable. TBS President Ted
Turner ‘*has been in here to give me a hug
four times today. [ know he’s going to miss
me and ['m going t0 miss him.”

Turner released a statement accepting
Waussler’s resignation ‘‘with regret.... Bob
has been an integral part of the growth and
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success of our company over the past de-
cade. We wish him success in his new
challenge.”’

Turner also announced an internal reor-
ganization of TBS in the wake of Wussler's
departure. The TBS advertising and promo-
tion, public relations, research and produc-
tion departments will report to Gerry Ho-
gan, president of TNT. The Atlanta Braves,
Atlanta Hawks and Turner Sports will re-
port to Terry McGuirk, president of Turner
Cable Network Sales. Paul Beckham, TBS
senior vice president of finance and admin-
istration, will oversee the Goodwill Games.

Hogan expects things to stay **pretty much
as they were.”” McGuirk concurred. **I don"t
see any policies that I don’t agree with, or
any big surprises as I take over the opera-
tion,”” he said. Wussler’s leaving, however,
was a surprise to both executives. ‘*We were
not expecting Bob to walk in this week and
leave the company,” McGuirk said.

Wussler said he had been talking with
Comsat for about six months before last
week’s announcement. ““It’s been a marvel-
ous relationship,’” he said of the negotiations.
““We share many of the same thoughts, and
they are a company that is rich in technology
and technological development.™’

Comsat Video Enterprises, which distrib-
utes a variety of cable and PPV programing

Lifetime to offer

Network begins loocking for properties
that are expected to be shown next
April; films will all have ‘female appeal’

In the wake of basic cable services’ increas-
ing attention to original movies for televi-
sion as effective programing tools (BROAD-
CASTING, Aug. 14),
Lifetime Television said
last week that it will pre-
sent 15 world premiere
movies, beginning in
April 1990. The films will
be tailored to the service’s
female audience, with a
new one premiering every
other month.

The projects will be
made for ‘‘average net-
work budgets,”’ according
to Pac Fili, senior vice
president, programing and
production, and will be
produced and distributed
by Lifetime’s three parent
compantes, The Hearst
Corp., ABC Video Enter-
prises and Viacom Inc., each of which will
be responsible for five films.

Viacom will produce its movies through
the Viacom Entertainment Group, while
Hearst will use its subsidiary, King Phoenix
Entertainment Inc., for its slate. ABC will
use King Phoenix for three films, with the
remaining two to be produced by mutually
agreed upon entities.

Lifetime has just begun looking for prop-
erties, Fili said, and hopes to have the first
several commitments set in the next couple
of months. The films will encompass a
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via satellite to hotels, ‘‘will give me a core
group of about 150-200 people to get start-
ed in looking at other areas,’” said Wussler,
“*including software, programing and dis-
tribution methods.”’ Asked if his presence
would lead Comsat into more of a program-
ing direction, Wussler said, *‘I certainly
wouldn’t be going there, nor would they be
hiring someone like me, if we were talking
about the status quo.”

“‘Qur first objective is to grow the [$50
million] business, " said Richard McGraw,
Comsat vice president of corporate affairs,
“*but you don’t need to hire someone like
Wussler to do that. He brings expertise,
talent and stature in three areas—entertain-
ment distribution, cable and television—in
which Comsat is involved. His presence
gives us options to choose from."

Wussler expects to continue working with
Turner and TBS in some form of collabora-
tive capacity. *‘Comsat 15 a supplier of satel-
lite services to Tummer Broadcasting,” he
said, “‘and 1 certainly would hope to develop
some kind of programing relationships once
we get Comsat Video up and running and
know what it is we’re looking for.”

Before joining TBS, Wussler spent 21
years at CBS, becoming president of the
network in 1976 and president of CBS
Sports in 1977. -RG

15 original movies

wide variety of subjects, with the key ingre-
dient in all being ‘‘female appeal” and
women appearing regularly in leading
roles, said Fili.

““Targeting women has been enormously
successful and responsible for the net-
work’s phenomenal growth pattem,’”’ she

Pat Fili, Lifetime programing chiet

said. “*This commitment helps to propel us
into the 1990°s as we continue to meet the
entertainment and informational needs of
contemporary women."’

Bristol-Myers has signed on as .a major
sponsor for Lifetime’s films, and has the
option to be involved in all 15 projects. Fili
said she would like to add other advertisers
as well.

The films will appear domestically exclu-
sively on Lifetime for an undisclosed peri-
od, but will eventually be distributed-else-
where. Airing initially in prime time, the



projects will be seen four times in the pre-
miere month, then in an as yet undeter-
mined repeat pattern. A foreign distribution
window may run concurrenily with the
films' Lifetime exposure.

The films will be shot in locations that
“‘are best for the particular film,"" Fili said.
and it is a ‘‘good assumption’” that there
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will be more beyond the original 15, per-
haps produced by companies outside the
Lifetime family.

**There is an enormous appetite for mov-
ies from consumers,”” Fili said, ‘‘and if you
look at basic cable’s track record for new
films, such as on USA and CBN, you see
their viewership can't get enough of them.

“Qur aggressive expansion in the origi-
nal programing arena signals to our female
viewership. cable operators and advertisers
that Lifetime is a major player in television
production. Made-for-Lifetime movies con-
tinue to fulfill Lifetime’s blueprint of pro-
viding high-impact, high-quality program-
ing for women,”” Fili said. -RG

Group W forms regional sports ad unit

New division will market five
services initially with offices
in six cities and staff of 46

Group W moved further into the cable busi-
ness last week, announcing the creation of
Group W Sports Marketing, to market and
sell national advertising on regional sports
networks.

The move follows by several months
Group W's purchase of 50% of Request
TV, a pay-per-view service. “‘Certainly an
arca we like in general is cable program-
ing,”” said Burt Staniar, chairman of Wes-
tinghouse Broadcasting, which is involved
in cable network ownership, marketing and
satellite transmission through The Nashville
Network and Home Team Sports. The
sports marketing group ‘‘is a logical exten-
sion of the business,” he said.

GWSM announced it had reached agree-
ment to represent five services—Prime
Ticket, Home Sports Entertainment, Sun-
shine Network, Prime Sports Network and
HTS (‘Closed Circuit,”™ May 1). But it
hopes that is only the start. as it looks to
bring other services owned by Tele-Com-
munications Inc. into the fold. (TCI and
Bill Daniels own parts of PSN, HSE and
Sunshine, while Daniels is majority owner
of Prime Ticket.)

Jeff Osborne, who will run the division
as vice president, director of sales, said,
“Qur clients have committed their best-
faith effort to include some of their newer
networks currently in formation. These in-
clude the Bay Area Sports Network, North-
west Cable Sports, the networks serving St.
Louis, Indianapolis and Cincinnati, as well
as TCI's 100% owned KBL in Pitisburgh."’

Osbome also said Group W has had dis-
cussions with Madison Square Garden Net-
work (New York), Pro Am Sports Systems
{Detroit) and the New England Sports Net-
work about affiliation, and will likely pre-
sent a more formal proposal to them in the
future.

Group W will open sales offices in New
York, Los Angeles, Chicago, Detroit, Dal-
las and Atlanta, said Osborme, with the
initial staff numbering 46, the majority of
whom will be in New York.

Although the combined size of the five
networks is 10 million homes, Osborne said
the initial sell will be on a network-by-
network basis. But stringing together an
unwired national network, especially if oth-
er services come on line, is a possibility, he
said.

Osborne said Group W plans to go after
business *‘wherever we can get it,” whether
it be national or regional clients, and believes
it will be able to bring in many new advertis-
ers to cable’s sports offerings. -MS

that it was “reviewing the matter.”

shopping services added.

High-priced sports. Cablevision Systems announced last Friday it was dropping
ESPN from its sports tier in the Bronx and Brooklyn, meaning that ESPN was now only
available on the full $25.95 family tier. ESPN's immediate comment last Friday was

Two weeks ago, the two companies announced they had reached a resolution of
the carriage dispute. ESPN objected to being placed on a $15 sports tier that
included SportsChannel New York, SportsChannel America and Madison Square
Garden Network. Cablevision has split the basic package in those two New York
boroughs into several clusters. The lowest tier is a 12-channel broadcast package for
$9.95. After that, subscribers can purchase any or all of five clusters—children's and
educational, news and information, arts and music, movies and entertainment, and
sports—in prices ranging from $3 to $15. All those packages plus the broadcast tier
comprise the $25.95 family package. There is also a $21.95 family package available,
which includes all the basic clusters, minus the sports cluster, but with several

NBC and Group W host ‘Open House’

New hour-long live show is to be
joint production with NBC
producing and Group W syndicating

Group W Broadcasting and NBC an-
nounced last week the selection of the first
program to be developed under a joint pro-
graming venture created last December. It
has the working title, The Open House
Show, and will debut on all seven NBC-
owned stations, as well as the five Group
W-owned stations beginning in January
1990.

NBC Productions will produce the pro-
gram and Group W Productions will syndi-
cate it nationally (terms: cash plus barter).
With the NBC and Group W stations al-
ready on board, the program has been
cleared in 32.4% of the country.

As of last Thursday (Aug. 17), Group W
Productions and NBC Productions were
still negotiating the license fee that Group
W would pay to distribute the show. (NBC
is barred by FCC rules from taking a cut of
syndication revenues, and has to negotiate
an upfront distribution license fee with a
syndicator for any program it produces that
goes into syndication.)

Open House is a major undertaking for
both companies. Sources say the two com-
panies have agreed to a one-year commit-
ment, with a weekly production budget of
about $200,000, making the total budget
over a year's time well over $10 million.

However, there are ‘‘certain protec-
tions,”’ said one source, which the compa-
nies could exercise to pull the plug before
one year if the program completely fails to
live up to expectations.

While all 12 NBC and Group W stations
have agreed to carry the program, time pe-
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riods are not yet firm. But company execu-
tives last week said it was likely some sta-
tions would carry it in the morning, while
others would use it in the late afternoon.
The companies describe it as a *‘daytime or
early fringe vehicle.”

According to John Miller, senior vice
president, NBC Entertainment, who is
overseeing the creative production of the
show for the network. the first choice is to
produce the show in New York. *‘If that
does not work out, then we'll bring it to Los
Angeles,”” said Miller.

The pilot for the planned one-hour live
program was produced at NBC Studio 8 H
in New York, the home of Saturday Night
Live. Barry Sand (David Letterman, The
Wilton North Report) is the executive pro-
ducer and Steve Doocy is the host. Doocy
will leave his feature reporter post at NBC-
owned WRC-TV Washington to concentrate
on the new program, scheduled to begin
pre-production in September.

When the two companies formed their
partnership last December, they had hoped
to launch something as early as next month.
And, in fact, another pilot was produced,
called Back Talk, a more conventional is-
sue-oriented talk program, which could
have been on the air in September. But both
Group W and NBC officials said last week
Open House got the nod because it appears
to be a little different from other programs
on the air and, with Doocy’s potential star
value, has a better chance of breaking out
as a hit.

Miller said the show’s format, a blend of
comedy, entertainment and information, is
pretty much set. ““But by the time every-
body came to a consensus, it would have
just put too much stress on the property to
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get it on the air by September,”” he said.
The January start, he said, ‘‘allows us to
have an orderly production schedule.’

According to Tom Goodgame, the
Doocy project **has more potential to be a
breakthrough type of program. It’s high
risk,”” he said, with a higher potential up-
side.

Derk Zimmerman, president of Group W
Productions, said he has had ‘‘a lot of in-
quiries’’ about the show from outside sta-
tions. He said the show would be offered to
stations some time after the distribution

agreement is negotiated with NBC Produc-
tions.

Asked whether the program would be
shopped to other groups, Zimmerman said,
“We’ll talk to anybody who wants it.
We're flexible.”

In addition to Doocy, the program will
have a ‘‘family’’ of contributors. said
Miller. Sand had lined up 20 such contrib-
utors for the pilot (some but not all of
whom were used) and is auditioning
more.

The show will feature an advice column

segment, entitled ‘‘Dear Delores,” as well
as a segment known as *‘Let Bob Do It.”’
Bob is a fellow people can ask to do un-
pleasant tasks they don’t want to do or are
afraid to do themselves, said Miller. ‘*He
draws the line at substituting for people on
death row,”” Miller said.

The program will also have information
segments, including a cooking segment.
Miller said the program is close to signing
*‘a well known chef,”” who will attempt to
lose 100 pounds during the course of the
program’s first year. -SM

Chase negotiating for Seltel

As independent broadcaster TVX Broadcast
Group renewed its national sales represen-
tation contract with Seltel last week, group
owner Chase Enterprises was in negotia-
tions to buy the rep firm.

According to TVX Broadcast Group
President and Chief Executive John
Trinder, the station group’s renewal of its
contract is conditioned upon Chase’s pur-
chase of Seltel. “*We will be with Seltel as
long as Chase Enterprises buys them,’” he
said. Chase Enterprises is the parent com-
pany of Chase Communications, a televi-
sion and radio group owner that earlier this
month said it intended to purchase two in-
dependent stations and two radio stations
from Outlet Communications (BROADCAST-
ING, Aug. 14).

Seltel has ‘‘an agreement in principle’’
with Chase, acknowledged Seltel President
Raymond Johns, but ‘‘nothing has been
signed,”’ he said.

*‘We're in the process of negotiating an
agreement,”’ said Ed Karlik, president of
the television division of Chase Communi-
cations. ‘‘It’s a matter of us being able to
put the deal together with Selkirk.”” Toron-
to-based Selkirk Communications is the
owner of Seltel, which was formed from
the merger of two Selkirk-owned rep com-
panies in 1979.

A reliable source said that the price under
discussion between Selkirk and Chase for
Seltel was between $14 million and $16
million.

Trinder said that the major issue during
review of Seltel’s contract—said by TVX to
be worth $80 million in annual national
billings—was the future of Seltel. ‘It was
necessary to make sure that the financial
security of the company was going to con-
tinue,”” he said.

Not at issue, he said, was Seltel’s perfor-
mance. National spot business for TVX in
the first half of 1989 was up 8.2% over
corresponding 1988 figures, Trinder said.
*“The performance was great.... Those peo-
ple really deserved the renewal.”” Trinder
said that neither commission rate nor the
number of Seltel personnel working on
TVX business was a major issue.

Trinder said that TVX put the account up
for review earlier this year partially as a
normal course of business because the con-
tract was set to expire. Additionally, be-
cause Seltel was in the process of being
sold, ‘*We needed to protect ourselves,’” he
said. The Virginia Beach, Va.-based group

of independents amounts to about 25% of
Seltel’s business, according to Johns.

“*Qur interest [in Seltel] is based on a
couple of things,”’ Karlik said. ‘“We are
building a significant group of television
stations and we’re concerned...in the very
near future about the quality of representa-
tion for those properties. We want to con-
trol our own destiny and we feel this is a
good opportunity to do that,” Karlik said.

Earlier this month, Chase agreed to pur-
chase Outlet Communications stations
WATL(TV) Atlanta and wXIN(TV) [ndianapo-
lis and it has also agreed to buy KDVR(TV)
Denver from BMA Corp. If its proposed
purchases are added to its current TV sta-
tions, WTIC-Tv Hartford and wPTY-TV
Memphis, Chase will have a group of five
independents, four of which are Fox affili-
ates.

If it acquired Seltel and completed the
station acquisitions, Chase presumably

would have the stations represented by Sel-
tel. None of those stations are currently
repped by Seltel. In fact, Seltel does not
represent any stations in the largest four of
those five markets, implying a significant
boost in business for the rep firm.

Seltel has been for sale for more than a
year. Last year, media investor Robert F.X.
Sillerman was close to purchasing the com-
pany. And Selkirk is in the process of being
acquired by the Canadian company Ma-
clean Hunter Ltd. That purchase was an-
nounced last year, but the two companies
are still awaiting regulatory approval for the
deal. Seltel represents 112 TV stations in
the U.S., including 60 independent sta-
tions, and 41 of those independents are
affiliated with Fox. Seltel also serves as
U.S. representative for the English and
French television stations of the Canadian
Broadcasting Corp. on both a network and
spot basis. -GM

Detroit indie going it alone

WXON-TV drops MMT and sets up
own national sales team

WXON-Tv Detroit, the second-ranked inde-
pendent in the market, dropped its national
sales representative last month and began to
represent itself in the national spot market.
Aside from superstation WTBS(TV) Atlanta,
WXON-Tv appears to be the largest single-
station broadcaster that has chosen to repre-
sent itself nationally.

**We felt that we could better represent
ourselves, versus the services of a rep,”
said the station’s general sales manager,
Jack Dabbah. Until last July, the station
had been repped by MMT Sales, the sta-
tion’s third rep in the past five years.

““We don’t think MMT did a bad job,”
said Howard Levinson, national sales manag-
er, a former MMT salesman himself. *‘All
three [reps] did as good a job as you can
expect from someone going in all different
directions.’” To illustrate his point, Levinson
said that when WXON-TV first retained MMT,
the station was one of three stations repre-
sented in New York by a six-person sales
team. Last month, he said, the New York
sales team responsible for WXON-TV was one
person smaller, yet it represented six other
stations along with WXON-TV.

Under the new arrangement, he said,
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“‘we’re market specialists....All we do all
day is sell Detroit.”’ Station management
had been investigating self-representation
actively for about 6 months before the
move, he said.

The station’s national sales staff, includ-
ing Levinson, consists of five people: two
based in New York and one person each in
Chicago, Detroit and Los Angeles. All East
Coast business is covered by the New York
office. All of the salespeople carry cellular
telephones, said Dabbah, and they will
have greater authority in making deals than
national reps have traditionally had.

The national sales force will eventually
represent related stations, said Doug John-
son, WXON-Tv vice president and general
manager. Johnson is building an indepen-
dent in Houston and has made offers for
other major market stations, he said. The
fledgling national sales organizaton,
named TV Rep, is co-owned by Johnson
and his father, Aben Johnson, who owns a
majority of WXON-TV. ]

Rep industry participants could not think
of another major station that represented itself
nationally other than WTBS, which because of
its superstation status and tie-in with other
Turner Broadcasting System cable services
operates under different circumstances.

MMT President Jack Oken said that be-



cause of sales, research, computer and
backroom costs, *‘there’s a critical mass
you need to operate an effective rep compa-
ny. ] think you have to be one of the largest
groups to consider whether you can do that
effectively.”” Oken said that several broad-
casters have stopped self-representation in
recent years, including Metromedia, Storer
and RKO.

Group W stations, as well as the owned-
and-operated stations of Capital Cities/
ABC, CBS and NBC, have in-house reps
established several years ago. National rep
firms Adam Young and MMT Sales repre-
sent station groups owned by their respec-
tive corporate parents, in addition to outside
stations. -GM

United Stations
and Stargroup
to merge

Another mega-radio company will be an-
nounced today, Aug. 21, with the merger
of United Stations and Stargroup Commu-
nications, which consists of Transtar Radio
Networks and The Research Group. The
new entity, to be called Unistar Communi-
cations Group Inc., was created with an
agreement reached last week in New York.
Both companies’ chairmen and chief execu-
tive officers, C. Terry Robinson of Star-
group and Nick Verbitsky of United Sta-
tions, will become co-chairmen and chief
executive officers of Unistar, which will
keep existing headquarters in both New
York and Colorado Springs.

The agreement includes a refinancing of
the merged companies, with a new bank
loan being used to retire debt and pay a
special dividend to stockholders, and cul-
minates a strategic reevaluation begun more
than a year ago. Both companies at that
time retained investment banking firms—
neither of whom assisted in the transaction
completed last week—to examine future fi-
nancial options (**Riding Gain,”” July 18,
1988).

This is not a marriage of strangers. Some
of the principal owners of United, including
Verbitsky and Dick Clark, were already
part owners of Transtar. United had also
begun acting as sales agent for Transtar
almost two years ago, and the two compa-
nies were informally cooperating in other
ways. Recently, for instance, it was said
that each party refrained from introducing
new programing directly in competition
with existing programing on the other.

What effect the combination will have on
the two companies remains to be spelled
out by Verbitsky and Robinson. Recent rat-
ings results have been good for both com-
panies, with Transtar now ranked number
one in adults 12-plus, according to the
spring Radar survey (BROADCASTING, Aug.
14).

United Stations has Radio Networks 1
and 2 and the United Stations Programing
Network, which consists of 14 regularly
scheduled programing shows, in addition to

71 TOP OF THE WEEK [————

concerts and specials. Transtar programs
eight full-time radio networks: Format 41
(upscale adult contemporary); The Oldies
Channel; AM Only; Music of Your Life;
Niche 29 (young-adult light contemporary);
Special Blend (soft-adult contemporary);
Country, and Adult Contemporary. In addi-

tion, it provides four weekly radio shows
and is the exclusive distribution agent for
CNN Headline News and the full-service
CNN radio news service. The Research
Group is a Seattle-headquartered research
company headed by William Moyes, chair-
man. a

NBC may test prime time start at 7

Network considers plan to begin its
entertainment schedule at 7, rather
than 8, at three stations; affiliates
support idea but feel it would be
less risky if other networks do same

NBC is apparently on the verge of giving a
green light to a plan for three or more West
Coast affiliates to roll back the start of the
network prime time schedule from 8 p.m.
to 7 p.m. Following a meeting in New York
last Monday between NBC executives and
several West Coast affiliates, the network is
studying ramifications of the experiment
and is expected to give the go-ahead some
time after Labor Day, according to John
Kueneke, general manager, KCRA-TV Sacra-
mento, Calif.

Kueneke, who says support for the plan
is almost unanimous among West Coast
affiliates, said the network is waiting for
more information from them, such as the
kind of promotional campaign needed to
make viewers aware of the change. He said
a survey conducted by KRON-TV San Fran-
cisco shows all West Coast affiliates sup-
port the plan, with the exception of two—
one of those being NBC O&O KNBC-Tv Los
Angeles, which is withholding its opinion.

The three stations currently set to launch
the experiment, as it is being called, are
KCRA-TV, KRON-Tv San Francisco and
KSBW-TV Monterey-Salinas, Calif.

Kueneke says if the stations get the green
light from the network immediately after
Labor Day (Sept. 4), the plan could begin
as early as Oct. 30, which would coincide
with the end of daylight savings time when
it gets dark earlier in the evening and view-
ing patterns change.

However, Jeff Lee, president and general
manager, KSBW-Tv, said he will be sur-
prised if the plan is executed before the start

of next year. **1 think everybody got a little
excited about it.”” Lee said he will push to
put off the start of the experiment until the
summer of 1990 for two reasons. A sum-
mer start, he said, would be easier because
business is slower at that time of year, and
the change would be easier to promote.
Secondly, putting off the rollback until the
summer *‘will give the other two networks
time to join us.

**There's a risk in doing this on your
own,”” said Lee, ‘*but it’s a sure thing if all
three do it.”’ Lee said the change would
benefit everyone, with the possible excep-
tion of syndicators, who would be losing an
hour of access. **The syndicators aren’t go-
ing to like it, but they seem to be doing all
right in the Central time zones,”’ he said.

As for ABC and CBS affiliates on the
West Coast, some have indicated that if
NBC begins its prime time schedule at 7
p.m., they will push for a similar plan.

NBC, for its part, said the plan is only
being discussed, and no decision has been.
made. “*The network has asked for a writ-
ten proposal of the plan from the affiliates
and we’re open to discussing the plan with
them,’’ said Betty Hudson, vice president,
corporate and media relations, NBC.

However, Lee said NBC has received
everything it has asked for from the affili-
ates and is just doing its own research. *‘If
we are going to go ahead with this, | want
to get it announced and get working on it so
the other two will have time to do the
same,”’ said Lee.

Kueneke said that when the plan is im-
plemented, the three stations will go to an
hour newscast at 10 p.m., followed by the
current late-night lineup of The Tonight
Show, which would run at 11 p.m., and
Late Night with David Letterman, which
would air at midnight. -sc

in the 4-5 p.m. time period.

It’s kids stuff for KHI-TV

The Walt Disney Studios, which hopes to Capture a share of the Los Angeles
independent television market with a major investment in a three-hour prime time
news operation for its KHJ-Tv (BROADCASTING, May 15), will produce a pair of two-hour
children's programing blocks with local origination wraparounds—taped at Disney-
land and KHJ-TV'S studio—to be carried on KHJ-TV.

In firming up the station's 1989-90 schedule, Program Director Walt Baker con-
firmed Sept. 18 premieres for Chuck McCann's Fun Stuff at 7-9 am. (PT) and The
"Toon Jockey Presents Mickey and Donald at 3-4 p.m. Buena Vista's syndicated
strips DuckTales and Chip 'n’ Dale’s Rescue Rangers will follow The "Toon Jockey

Mary Kellog, vice president of production for Buena Vista Television (Disney's
production and syndication arm), said The 'Toon Jockey will package 85 classic
Mickey Mouse and Donald Duck cartoons into 17 weeks of wraparound episodes. The
weekday strip will run through Dec. 31, 1989, on KHJ-Tv. She said Disney has not yet
committed to do the show beyond that date.
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Andrew Barrett: commissioner with credentials

Veteran of Chicago politics and
regutatory give and take brings
that background to new FCC paost

Unlike the other two new FCC commission-
ers—Chairman Alfred Sikes and Sherrie
Marshall—Andrew Barrett does not know
Washington well and he lacks familiarity
with many of the issues that the FCC is
grappling with.

But, of the three, the Chicago-bred Bar-
rett may be best equipped to deal with the
rough-and-tumble of Washington regula-
tory and congressional politics that 1s at the
heart of every major FCC decision.

For the past nine years, Barrett has
served as a commissioner on the Illinois
Commerce Commission, a seven-person
board charged with regulating telephone,
gas, electric and water in the state. The
agency has been the focus of bitter and
highly publicized disputes of late between
consumers and utilities over rates and ser-
vices. Said one ICC watcher: *‘The com-
merce commission has not been a quiet,
peaceful backwater of government.”

And in the decade prior to joining the
commission, Barrett was a civil rights ac-
tivist. squaring off against the late Chicago
Mayor Richard Daley on the street and in
the courtroom, and he was a top govern-
ment official who helped manage state
agencies for budgets far exceeding that of
the FCC.

All in all, according to friends and col-
leagues. the experience has given Barretl
the tools he needs to make the tough calls
and to work within a small quasi-legisla-
tive, quasi-judicial regulatory organization
without making enemies in the process.

James Zagel, who was Barrett’s boss at
the Illinois Law Commission, an agency
charged with disbursing federal and state
funds to local courts and police, and who is
now a federal district court judge in Chica-
go, said Barrett has had “*a lot of difficult
Jobs that required a lot of judgment.”

Barrett has dealt with lobbyists and seekers
of state grants who use every tactic *‘from
hectoring you to abject begging’” and told a
lot of them ““No,’” Zagel said. Barrett has “‘a
gift for giving people bad news without driv-
ing them up the wall.”" he said.

(Zagel, who is a friend of Barrett’s, has
promised to swear him in as FCC commis-
sioner prior to his going to Washington in
mid-September.)

‘I don't think I will frighten very easi-
ly,”> said Barrett. The FCC is far better
insulated from the public than the ICC is,
he said. **At the ICC, in major rate cases
we were constantly bombarded with verbal
abuse and any number of things. The peo-
ple were in the room. They came to see
how you were going to vote. On a number
of occasions they would hang our pictures
out: ‘Wanted: Dead or Alive for Raising
Rates.”

Barrett also believes he will not become
*‘enamored’’ of Washington and ‘‘become

a victim of what people call Potomac fever.
On different levels. my ego has been thor-
oughly stroked.™

Some credit Barrett as being "‘street
smart’": others. as just plain smart and fully
capable of quickly getting up to speed on
pending FCC matters. He has a full set of
academic credentials: a bachelors degree
from Roosevelt University (1968); a mas-
ters from Loyola University of Chicago
(1971), and a law degree from DePaul Uni-
versity (1975).

Although some of Barrett’s critics say—
although not on the record—that he is
“*contentious’’ and difficult to work with,
ICC Chairman Meg Bushnell and others
believe such characterizations are way off
the mark. She and Barrett have had ‘‘severe
disagreements’” on issues, but have been
able to maintain a healthy working relation-
ship. ‘It doesn’t get into personalities,””
she said. *‘It’s important to have regulatory
disagreements without hating each other.”

‘‘He’s a very decent, open guy,”” said
Gary Maher, a former ICC staffer who now
is president of the Illinois Cable Television
Association.

Although the senior member of the 1CC,
Barrett has not been out front on issues or
attracted a lot of attention. Nonetheless,
said Maher, “‘I’ve seen him take the lead
behind the scenes in putting together com-
promises behind major commission deci-
sions.”’

Barrett’s prominence at the ICC might
have grown immensely had he not been
drafted for the FCC. According to Ward
Quaal, a veteran broadcast executive and
consultant who helped secure Barrett’s ap-
pointment, Barrett was Illinois Governor
James Thompson's man to succeed Bush-
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nell as chairman. Although Bushnell is con-
tinuing to serve as chairman, her term ex-
pired last January and the Governor has yet
to reappoint her or name a replacement.

At the ICC, Barrett has developed a rep-
utation and a voting record as a pro-utilities
commissioner, more likely to vote with the
utilities than with the consumer advocates.
That Barrett is pro-business should not
come as any surprise, says Maher. “'It’s
political science 101: Barrett is a Republi-
can.”’

Quaal said Barrett is a conservative, but
not an ideologue out to eliminate all regula-
tion in favor of some marketplace idea. He
understands the need for some regulation,
but is ‘‘death upon unnecessary regula-
tion.””

Bushnell said she and Barrett often found
themselves at odds over implementing the
social programs—various utility subsidies
for low-income people—that the ICC is re-
quired to manage. “‘] am a fiscal conserva-
tive and a social moderate,”” she said. *‘I
would say Andy is the opposite. He is more
socially conservative than I. He ought to fit
right in where he is going.™

Consumer groups never felt they could
count on Barrett’s vote. Susan Stewart, ex-
ecutive director, Citizens Utility Board, a
consumer advocacy group, said Barrett has
not been ‘‘a consistent supporter of pro-
consumer positions.”” He has been ‘‘very
pro deregulation,” advocating deregulation
of noncompetitive and competitive services
alike, she said.

Stephen Moore, of Illinois’ Office of
Public Counsel, said Barrett always seemed
to favor Illinois Bell in proceedings involv-
ing the Ameritech company. He tended *‘to
give too much weight to what [Illinois Bell]



argued as opposed to consumers or his own
staff.”’

Others see him as fairly evenhanded. Ac-
cording to Wally French, head of Regula-
tory Research Associates, a Jersey City,
N.J., firm that tracks the goings-on of state
regulatory commissions for investors in
electric, gas and telephone companies:
**Andy did not consider himself the con-
sumers’ representative or the investors’ rep-
resentative, but as there to balance those
interests. I think he’s done a fully adequate
job of doing that, even though that commis-
sion is judged by investors as not doing a
very good job of doing that.”’

Jack Tharp, executive vice president, I1-
linois Telephone Association, said Barrett
has not always favored the telephone com-
panies in his decisionmaking, but has been
*““fair’” to them. **He’s gone right down the
middle with everybody.™

Barrett bristles at any suggestion that he
is in the pocket of the utilities. “‘If to say
that | am pro-business is to say I am anti-
consumer, | do not accept that,”’ said Bar-
rett. ‘*You can be pro-business and help
precisely the people [the consumer advo-
cates] say you are hurting.’’

**Anyone that shouts out a lot of rhetoric
about helping the consumers had better
make damn sure that that decision is help-
ing them in the long run as opposed to
responding to the immediate shouts and
screams that one hears,”” he said.

Barrett is currently reluctant to talk about
issues that are before the commission or
likely to come before the commission, hav-
ing not talked to affected parties or ana-
lyzed the issues.

But Barrett revealed himself as a deregu-
lator in the written answers to a question-
naire he filled out for the Senate Communi-
cations Subcommittee. He indicated that he
would support reviewing rules with the bur-
den of proof on those who want to keep
them. *‘l believe the commission should
continue to evaluate policies to see if they
are needed as we enter an era of diversity
abundance.”

The FCC’s multiple ownership rules
*‘should not be written in stone and never
changed,”” Barrett wrote. Such rules
*‘should be amended to reflect changes in
the competitive marketplace.”

On the other hand, Barrett’s responses
indicated his support for the fairness doc-
trine, the equal time rule and maintaining
the local and children’s programing obliga-
tions of broadcasters. He also expressed
opposition to allowing broadcasters to ne-
gotiate privately interference protection and
coverage arcas—an idea of former FCC
Chairman Dennis Patrick that elicited little
support—and the use of lotteries in award-
ing broadcast spectrum.

Barrett, who will be the first black to sit
on the FCC since Tyrone Brown stepped
down in January 1981, also said he favored
policies aimed at increasing minority own-
ership. “‘l believe that the commission’s
minority and female ownership policies are
good public policy and [ would strongly
support their retention,’” he wrote.

Barrett, who has been a member of the
communications committee of the National
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Association of Regulatory Utility Commis-
sioners, has been fingered as a proponent of
allowing telephone companies to compete
with cable systems in the same places the
telcos provide telephone service. Such
telco-cable crossownership is now banned
by federal law. In an article published in
Public Utilities Fortnightly last January,
Barrett suggests that state regulators should
encourage the fiber optics networks and
competition between telcos and cable com-
panies.

But Barrett maintains that he has not
made up his mind on telco-cable cross-
ownership. Maher, who as his state’s chief
cable lobbyist has discussed the issue with
Barrett, said he is convinced Barrett has not
prejudged the matter. ‘‘He told me he
hasn’t and I believe him."’

Barrett got into trouble at his confirmation
hearing when he suggested that regulation of
the sex and violence on television and radio
should be left to the market—the audience.
Unable to undo the damage at the hearing,
Barrett later sent a letter to Senate Commerce
Committee Chairman Ernest Hollings (D-
S.C.) to make his position “‘clear for the
record.”” If confirmed, he said, I will do
everything in my power under the law to
ensure that licensees across the nation broad-
cast programs that comport with the highest
moral standards of our society.’

Despite the assertion, the anti-indecency
forces should not count on Barrett’s vote.
**He is not the kind to cave into that kind of
pressure if he thought some gut First
Amendment issues were involved,” said
John Castle, who was Barrett’s boss when
Barrett worked for the lllinois Department
of Commerce: ‘‘He would be very cautious
about taking any action that would impinge
on the First Amendment.”

Barrett springs from the Chicago civil
rights movement of the late 1960’s and
early 1970’s. Amid the turbulence of 1968,
Barrett, 28 years old and just graduated
from college, joined the National Confer-
ence of Christians and Jews as associate
director, where he was involved in adminis-
tering the group’s educational and human
relations programs. Three years later, he
became executive secretary of the Chicago
branch of the National Association for the
Advancement of Colored People.

While others took to the streets in the
1950’s and 1960’s, the NAACP went to
federal courtrooms to secure rights of wom-
en and minorities. For the most part, Bar-
rett’s Chicago office took the same basic
approach, initiating litigation to end em-
ployment discrimination—most notably by
Mayor Richard Daley’s then-notorious po-
lice force.

But, Barrett said, his branch also pushed
its agenda through picketing and other types
of demonstration. *‘l think probably we
were more confrontational here and it prob-
ably put me at odds with the board periodi-
cally,”” he said.

After receiving his law degree from De-
Paul, Barrett was tapped by then Democrat-
ic Governor Dan Walker to be director of
operations on the [llinois Law Commission.
Not only did Barrett have to oversee the
spending of the agency itself, said Zagel,
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but also of 400 to 500 recipients of the
grants, he said. ‘“You had to be able to
smell a rat, and he was good at that.”

In May 1979, Barrett was called on by
Governor Thompson to help combine three
state agencies involved in various aspects of
economic development. A year later, the
job was wrapped up with the creation of the
Hlinois Department of Commerce. Barrett
became assistant director of the new depart-
ment, and then was named by Thompson to
the ICC.

Barrett grew up Catholic on Chicago’s
south side in a predominantly Irish neigh-
borhood, attended the parochial schools and
considered going into the seminary. He
gave up on the priesthood, however, he
said, after he *‘found out there were girls in
the world.’” Barrett’s father, John (and his
father before him), owned the Silver Rail, a
working class, ‘‘shot-and-a-beer’” bar at
6l1st and Indiana.

After high school, Barrett worked at the
postal service and at other odd jobs, picking
up credits as a part-time student at the Uni-
versity of Chicago. He was drafted into the
Army in 1963 and served two years in places
no more exotic than Fort Bragg, N.C.

After the service, he pulled together his
college credits earned at the University of
Chicago and the University of North Caroli-
na while in the service and began attending
Roosevelt in earnest in 1966. Two years
later, he had a liberal arts degree.

Barrett’s south side neighborhood was
one more gear in Daley’s Democratic ma-
chine, and during his years as a student and
civil rights activist he was a Democrat. He
worked for Jimmy Carter in 1976, and a
Democratic governor was responsible for
his first government job.

But sometime after the 1976 election,
when the Democrats lost the statehouse to
Thompson, Barrett switched to the GOP.
The move, he said, was born out of his
disenchantment with the Great Society pro-
grams, which tended to make young people
dependent on government, and with the lo-
cal Democratic party, which began taking
the black vote for granted.

Barrett denies that his switch was moti-
vated by a desire to ingratiate himself with
the Republican governor, but he doesn’t
deny that it contained some element of op-
portunism. Had he not felt the move would
advance his career, he would not have
made it.

The Republican party has been good to
Barrett, landing him a series of jobs culmi-
nating with the FCC. House Minority Lead-
er Robert Michel of Illinois first recom-
mended Barrett to the White House for the
FCC slot, and Republican Lieutenant Gov-
ernor George Ryan kept up the pressure for
the nomination,

Barrett expects to marry for the first time
within the year. He’s engaged to Janet Jef-
fries, who teaches mathematics at the City
Colleges of Chicago. The date is not set,
but the wedding will likely occur in either
December or the following June. Jeffries
will join Barrett in Washington. ‘‘But not
before the wedding,”” he quipped. ‘“The
Bush Administration doesn’t put up with
that kind of thing.”’ —HAJ
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Mickey Leland, force in minority issues, dies

Plane crash in Ethiopia claims
Telecommunications Subcommittee
member responsible for EEQ
provisions of 1984 Cable Act

American minorities. children and women
seeking wider opportunities in television
and radio learned last week that they had
lost a powerful advocate in Congress when
a six-day search ended with the Aug. 13
discovery that Representative Mickey Le-
land (D-Tex.) had perished in an airplane
crash in Ethiopia.

The 44-year-old congressman from a dis-
trict that includes his home town ot Hous-
ton died with 135 others, including Leland’s
chief of staff, Patrice Johnson. when their
twin-engine airplane siammed into a moun-
tain in heavy weather 75 miles from their
destination, a refugee camp near Ethiopia’s
border with Sudan.

Best known to the communications indus-
try for his authorship of equal employment
opportunity language in the 1984 Cable Act,
and for his persistence in seeing that legisla-
tion through passage, the six-term congress-
man died fulfilling the mandate of the House
Select Committee on Hunger, which he
chaired: “"To conduct a continuing compre-
hensive study and review of the problems of
domestic and international hunger and malnu-
trition.”” Leland and his entourage of eight
other Americans had left Washington for
Ethiopia Aug. 5 to see what could be done
for the health of Sudanese and Somalian refu-
gees there. The crash of their plane brought
Leland’s sixth visit to the famine and war
torn region to a tragic end.

Those who had worked with, and some-
times against, Leland during his 10 years on
Capitol Hill were unanimous in their recollec-
tions that advocacy. action and effective
compromise were characteristic of the former
chairman of the Congressional Black Caucus.
National Association of Broadcasters Presi-
dent Eddie Fritts, Association of Independent
Television Stations President Preston Padden
and National Cable Television Association
President James Mooney similarly described
Leland as a tough but open advocate willing
to negotiate.

He was also. they said, diligent. *"There
are show horses and work horses,”” said
Tumer Broadcasting System vice president,
govemment affairs, Bert Carp, National Ca-
ble Television Association executive vice
president when Leland and Senator Orrin
Harch (R-Utah) hammered out the 1 1th-hour
Cable Act compromise in 1984. “"He was a
work horse.” said Carp, ‘‘one of the most
effective members’* of the Telecommunica-
tions Subcommittee, “‘and a real legislator.”
Added subcommitiee spokesman Mike Con-
nolly: “*Some members don’t come to hear-
ings: some do. Mickey came.”

Born on Nov. 27, 1944, George Thomas
(Mickey) Leland graduated in 1963 from
Wheatley High School and in 1970 from
Texas Southern University, both in Hous-
ton. Following a 1970-71 term as clinical
pharmacy instructor at Texas Southern, he
entered politics, becoming a member of the

in crash

Texas legisiature in 1973. In 1978 his con-
stituents elected him to the U.S. Congress
and have reelected him ever since.

“Over the past six years,” said Larry Ir-
ving, Leland’s former chiet of staff (1983-87)
and current senior counsel to the Telecom-
munications Subcommittee. on which Leland
continued to sit, “‘1f you were going to create
legislation related to broadcasting or cable,
be prepared to deal with Mickey on children,
women and minorities.”

Cuable Act language authored by Leland,
said Mooney, “‘made sure that we take our
social obligations seriously.”

However, said Irving, neither Leland’s
constituency. message nor methods were
one-dimensional. “"Mickey was a student of
the media. He knew its power and believed it
shapes our opinions of one another. Yes,”
said [rving, “the Cable Act has meant em-
ployment for literally thousands of minorities
who might not otherwise have been hired”’
by the cable industry. But he ‘‘was always
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Coming home. For nearly a week beginning
Aug. 7, Americans followed closely the
search for a small plane that had disap-
peared in Ethiopia carrying Congressman
Mickey Leland (D-Tex.) and 15 others. The
Leland group had left Addis Ababa, Ethio-
pia, early that moming, expecting to spend
a day among Sudanese refugees at the Fug-
nido refugee camp 270 miles away. The
aircraft encountered strong rains and dense
cloud cover, and contact with the party was
lost. Hope that they would reappear was
dashed early Aug. 13, when military rescu-
ers began recovering the bodies of all 16.

right there on children’s television issues’’
and pushed hard for the inclusion of women
in minority preference ownership rules.
““Wherever there were politically or econom-
ically powerless people,”” Irving said, ‘‘that
is where he wanted to be.”

And. added his former top aide. *“stereo-
typical depictions in the media really both-
ered him.”" Leland used not only legisla-
tion, said Irving, but also private
conversations with Hollywood and network
executives and hearings “"as a bully pulpit”’
to exhort the industry to improve its repre-
sentations of *‘women and children, Asians
and Hispanics, as well as blacks.”’

Leland had an ally in FCC Commissioner
James Quello, who said, *'I had a guy there
on the committee with whom I could rea-
son. We agreed on many things, but even
when we disagreed, we could talk,” he
said, recalling that Leland ‘‘went way out
of his way to show up’™ at a Michigan
Association of Broadcasters meeting that
honored Quello last April. “‘He was a very
warm human being. [ will miss him."

Leland was to be buried in Houston Aug.
16. He is survived by his wife, Alison, and
three-year-old son. Jarrett. Mrs. Leland is
expecting another child in early 1990.-pbL
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Networks hit summer doldrums

Record lowest-ever shares;
cable, independents divvy
up credit for inroads

ABC, CBS and NBC suffered an all-time
low combined 55% share of total TV
households over the last half of July and the
first week of August. That erosion is a topic
familiar to network executives. while pro-
viding cable television, the Fox programing
service and independent TV programers the
opportunity to explain how their counter-
programing moves have been taking bites
out of the Big Three.

Nielsen's July *‘Status Report’’ to the
cable industry reported that network-affili-
ated stations accounted for a 57% share of
the total prime time TV universe for the 3 |-
day period (a decline of one percentage
point from the 58% of July 1988). All other
sources {independent commercial stations,
basic cable originators, pay cable services
and public TV stations) recorded a com-
bined 50% share of the viewing audience.

Bob Niles, vice president of research for
NBC, downplayed the share decline, saying
the networks ‘‘have not lost reach, they
have lost frequency,”” and pointed to the
historic summer share drop-off. He cited
the three past summers (1986-88), each of
which saw 11- to i2-share-point declines
from the networks® fall prime time show-
ings. ““With a nine- to [0-point share loss
this summer, we’re starting to fall back to
the smaller share losses of the early
1980°s.”* Niles estimated the full season
share average would be about 64%. “*We're
still the reach vehicle,”” he emphasized.
"*The only difference is that if I held a party
today and the same number of people were
invited as 10 years ago, they would show
up but probably wouldn’t be sticking
around as long.”’

CBS’s Vice President of Audience Mea-
surement, Mike Eisenberg. agreed with Ni-
les’s assessment that the networks sell rat-
ing points and not shares to prospective
advertisers. “*There is not one cable net-
work that will deliver 100% of the audi-
ence. Only seven of the 23 basic cable
services are achieving over 50% penetration
(of total U.S. TV households). In one sim-
ple shot, the broadcast networks can deliver
100% of the country.”

In terms of 1988-89 advertising revenue,
Eisenberg said free TV will have combined
ad sales revenues of over $4 billion (the
three networks and FBC), with CBS gener-
ating $1.1 billion in sales. Niles said $1.7
billion will be added to NBC's coffers, and
estimated ABC should earn $1.2 billion in
gross advertising sales.

Network executives have watched their
share drop from 91% for the 1976-77 sea-
son in all TV households to a 66% 1987-88
average, and Fox Broadcasting affiliates’

airing of original summer programing may
have additionally turned up the summer
heat.

“*All the networks do during the summer
1s air busted pilots,”" said Jon Mandel. vice
president and associate media director.

Expanding universe

While network shares are declining,
there may be some consolation in the
news that Nielsen Media Research
will revise the value of a rating point to
921,000 homes, a 1.9 percent in-
crease over the 1988-89 season fig-
ure. A Nielsen spokeswoman con-
firmed that the research service will
upgrade the rating August 28, reflect-
ing the growth of the country’s televi-
sion universe to 92.1 million house-
holds.

Last year, Nielsen raised the value
of the rating point 2.0 percent (to
904,000 households per point), when
Alaska and Hawaii were included for
the first time in the national household
figures.

Grey Advertising. *The American public is
not stupid. Network thinking is, ‘Why
should [ do original programing in June
when the HUT levels are down?” It’s about

the same kind of thinking Detroit used to
have about competing against the Japanese
in the automotive markets.”

During the July sweeps period, Fox
rolled out original episodes of Totally Hid-
den Video, Awmerica’s Most Wanted and
Cops. It gave the program service a July
rating increase of 110% over July 1988.

Fox Affiliate Board Chairman and KTXL-
Tv VP and General Manager Michael Fish-
er credited FBC executives for *developing
a strategy that has vastly increased sam-
pling™” of the program service's shows. But
also, as an independent station executive,
Fisher added that ““it is the best of both
worlds’’ to be able to get 20th Century Fox
product and “‘concentrate programing dol-
lars’ on other locally originated programs.

From April 24, 1989, to August 13,
1989, Fox garnered an 11 share prime time
average in Nielsen overnight ratings. NBC
scored a 23 share average, while ABC and
CBS earned identical 18 share averages for
the same period. Basic cable services pulled
in a 14 share average, and independent TV
stations accounted for a 23 share tally. But,
according to Sue Rynn. research director
for the Association of Independent Televi-
sion Stations (INTV). Fox’s share numbers
should be combined with independents,
since its affiliates air fewer than 15 hours of
national programing.

“'Without the 200 or so indie stations,

television.

Talk trial

Bohbot Productions is testing a new program, Girl Talk, designed as an afternoon
transition vehicle {from children’s programing to adult programing}. Giris 8 to 18 years
old are the target audience. A package of five half-hour episodes has been cleared by
stations covering 80% of the country, according to Bohbot executive vice president
Shelly Hirsch. Stations in the top three markets carrying the show include wrix-Tv New
York, KTTv(Tv) Los Angeles and wGNn-Tv Chicago. Stations will air the program over the
next four weeks and repeat the episodes in November or December. The program is
hosted by Soleil Moon Frye {Punky Brewster) and features interviews with teenage
celebrities, singing, dancing, fashion news and more. According to Hirsch, if the test
goes well, Bohbot expects to offer it as a strip for the 1990-91 syndication season.
Bohbot Communications is one of the leading buyers of advertising time in children's
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they [FBC] would not have been afforded
the ability to compete with the networks,”’
Rynn said. ‘‘At the same time, this has
provided an additional revenue stream for
independents to cope with spiraling pro-
graming costs. Fox’s programing has been
a big part of the growth of independent
stations. They offer a wide variety of movie
packages not available to other stations.”’

Rynn pointed out that basic cable’s 15%
share **has to be divided among 23 origina-
tors. The growth of the cable pie has maybe
been three-tenths of a share [point] over last
year's figure,”” she said.

According to Jonathan Sims, vice presi-
dent of research for the Cable Advertising
Bureau (CAB), researchers could point to
any ‘‘broad set of terms’’ to attribute the
erosion of share points of networks and the

growth of other sources. *‘In noncable
homes, you can probably trace the erosion
to independent stations,”” Sims says. ‘‘In
cable homes, it’s the ad-supported cable
networks that are eroding broadcast net-
work numbers. Within cable homes. the
indegendcnt stations have been downtrend-
ing.

““‘Any way you look at it, the share
point loss hurts the networks’ credibility
to reach the audience,”” said Steve
Grubbs, senior vice president, national
broadcast buying, BBDO Advertising. *‘It
will continue to decline in proportion to
the additional cable systems, pay systems
and satellite systems. When you reach the
limits of 36 channel availabilities, you
can bet media buyers are going to look
into every alternative.” —MF

Change of venue for ‘People’s Court’

Judge Wapner and company move

to WPIX(TV) in number one market;
New season will have show holding
court from variety of cities

It took Warner Bros. Domestic Television
Distribution Co. just two weeks to get a
new New York affiliate for its long-running
first-run program, The People’s Court—
WPIX-Tv. The show was dropped by wCBS-
Tv New York, which has been airing it at
4:30 p.m. (after the now-canceled Superior
Court, also a Warner Bros. first-run court
show). WCBS.Tv picked up Geraldo for 4
p.m. to 5 p.m. People’s Court has been
renewed by over 160 stations covering 90%
of the country. Michael Eigner, recently
appointed vice president and general man-
ager, WPIX-TV, confirmed last week the sta-
tion picked up the program, and will use it
at 7 p.m. as a lead-in to its 7:30 p.m.
newscast.

Word of the new clearance in the na-
tion’s largest market came as the program is
about to enter its ninth season on the air.
The program has been a key local evening
news lead-in for many affiliate stations
since its debut.

Program analysts said last week, howev-
er, that the program’s ratings delivery was
diluted somewhat with the introduction of
other court programs, such as Warner's
own Superior Cowrt and The Judge, from
Genesis Entertainment, but that People’s
Court remains a solid performer.

According to Scott Carlin, senior vice
president, first-run television, Warner
Bros. Domestic Television, People’s Court
is used by about 100 stations as a news
lead-in, more than any other single pro-
gram. ‘‘Fundamentally he is right,”” said
one rep program executive who tracks the
show. “*And getting rid of Superior Court
this season was a good move. That can only
help strengthen the ratings of People’s
Court.”’ .

Warner Bros. is adding some new twists
this season to freshen the program. Plans
include taking the show on the road to a
number of major markets. Judge Joseph A.
Wapner will hold court for a week’s worth
of episodes in each city the show travels to.

Those cities include New York, Chicago,
Boston, Houston, Atlanta, Washington and
New Orleans. ““We'll have thirty-some
shows on the road, in different courtrooms,
with different cases, and with different peo-
ple and different accents,”’ said Scott Car-
lin, senior vice president, first-run televi-
sion, Warner Bros. Television Distribution.

The show will also have a new opening
this coming season. It will feature a graphic
of a map of the U.S., with arrows pointing
to various destination points on the pro-
gram’s itinerary, to illustrate the program’s
relevancy to viewers nationwide.

In New York, People’s Court has been
placing second in its time period, beaten
only by Oprak Winfrey. For the first time,
after stints on all three owned-and-operated
stations in the market, the program is mov-
ing to prime time access, where it will gain
over a million more available adult male
viewers, a key demographic for the pro-
gram as a news lead-in, said Carlin.

With People’s Court scheduled for 7
p.m., Cheers will discontinue its current
double run on the station, airing just in late
night at 11 p.m. ““We are committed to
news in a big way,”” said Eigner of wpIX.
The station’s 7:30 p.m. newscast, he said,
was ‘‘lacking a strong lead-in. People’s
Court has never been lower than second
place in the New York market. It’s proven
to be the best news lead-in the country, and
an entertainment vehicle at the same time.
It just seemed to make a lot of sense.”

Eigner also confirmed that the new off-
network Growing Pains is now scheduled for
6:30 p.m., and Charles in Charge will be
stripped at 6 p.m. The two other VHF inde-
pendents in the market will also program
comedy during that hour. WNYW-TV will
launch Night Court, probably tying it to
Family Ties in the 6 p.m. to 7 p.m. block.

WWOR-TV is expanding its comedy
block, currently an hour from 7 p.m. to 8
p.m., perhaps to three hours from 5 p.m. to
8 p.m. Currently, The Cosby Show and Kate
and Allie are scheduled between 7 p.m. and
8 p.m. The station has picked up the rights
for this coming scason to Who's the Boss,
Silver Spoons, It's A Living, and the color-
ized McHale’s Navy. —SM
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USA builds its
programing strategy

Cable network close to announcing
purchase of film package going
straight to cable and acquisition

of two new series; it also lines

up stars for its original TV films

The USA Network is ‘‘on the edge™ of
announcing the acquisition of a major film
package that will go directly to cable, by-
passing the syndication market, according
to David Kenin, senior vice president, pro-
graming. Last year, USA acquired the Peg-
asus 1 package from Televentures, which
was the first major package to contain a
basic cable window prior to syndication
(BROADCASTINGECABLE, June 19). The
network also hopes to announce within the
next month the acquisition of two new se-
ries, a half-hour suspense drama and a one-
hour action drama.

USA is also stepping up its production of
original made-for-cable films {BROADCAST-
ING, Aug. 14) and has lined up a number of
stars for these original projects. Among the
titles scheduled to premiere in the fourth
quarter: Hollywood Detective, starring Telly
Savalas as an actor who portrays a TV detec-
tive becoming involved in a real mystery; a
remake of *‘Sorry, Wrong Number,”” starring
Loni Anderson and Hal Holbrook; Final No-
tice, a drama with Gil Gerard, Steve Landes-
berg and Louise Fletcher, and Jake Spanner,
Private Eye, featuring Robert Mitchum,
Stella Stevens, Emest Borgnine, Dick Van
Patten and Edie Adams.

USA also has a deal with Blair Entertain-
ment, London Weekend Television and
Germany’s Taurus Films to producemade-.
for-television movies based on the works of
Frederick Forsythe, the first of which will’
be Just Another Secref, starring Beau
Bridges. Other USA made-for-television
movie titles include Spy, starring Jameson:
Parker, Ned Beatty and Michael Tucker,:
and High Desert Kill, the story of a hunting
group’s encounter with aliens, starring:
Chuck Connors and Anthony Geary.

*‘Original films are a key part of our
current programing strategy,’’ said Kenin.
*“They bring tremendous attention to USA
from the advertising community, the cable
operator and the viewer.” a

‘Nine’ on 9

New York independent wwoR-Tv will de-
but a three-hour weekday live show with
the working title of Nine Broadcast Pla-
za on Sept. 18. The show, which will air
from 10 a.m. to 1 p.m., replaces the two-
hour live People Are Talking and a
one-hour news broadcast. While unwill-
ing to discuss the format of the new
show, Tom Petner, the station's vice
president of news, said NEP would be
a "50-50 split between programing and
news.” Petner and co-creator Bob
Woodruff, the station’s executive pro-
ducer, have not yet found an executive
producer.




SyndicationaMarketplace

Courtroom strip The Judge has been cleared by 102 television
stations, representing 73.4% of U.S., distributor Genesis Enter-
tainment announced. First-run drama has firm production com-
mitment for its fourth syndicated season and has been pur-
chased in 20 of top 25 markets. New market clearances on major
independent stations are wNyw-Tv New York, wxon-tv Detroit,
KTsw-Tv Sealtle, KPHO-Tv Phoenix, wsvN-Tv Miami and KETv-Tv San
Diego. New network affiliate signings include kxas-tv Dallas,
KPRC-Tv Houston, wsB-Tv Atlanta, ktvi-Tv St. Louis, wJz-Tv Balti-
more, wosu-Tv New Orleans and ktvx-Tv Salt Lake City.

Genesis Entertainment is division of Gannaway Enterprises
Inc., which syndicates Highway to Heaven, The Great Escape
and The Byron Allen Show.

o

Republic Pictures Domestic Television's feature film package,
Republic Premiere One, featuring 12 made-for-TV movies such
as Indiscreet {starring Robert Wagner and Leslie Anne-Down),
Misiress (featuring Victoria Principal) and Promised A Miracle
{with Rosanna Arquette and Judge Reinhold), has been picked
up by five additional stations, increasing its clearance to over 25
stations representing 54% coverage. Package is offered to sta-
tions with an initial barter window of two runs over four weeks,
and stations can receive “cash back-end” license term of three
runs over three years. Individual titles will be available between
1990 and 1995.

Repubtic alsc announced that Color Movies Il, eight-film pack-
age of colorized features, has been picked up in five additional
markets, raising U.S. coverage to 26%. Tinted classics include
John Wayne in "Fighting Seabees,” Jimmy Stewart in "It's A
Wonderful Life,” Ava Gardner in "One Touch of Venus” and Kirk
Douglas in “Champion.” Color Movies |l is available for two
airings per station in five-week windows, and is being sold on
barter basis (11% minutes national, 12 minutes local).

ITC Domestic Television secured clearances for its new feature
film package Volume VIIt on wGN-Tv Chicago, wsek-Tv Boston and
wJdLA-Tv Washington, bringing its clearance record to 24 of na-
tion's top 25 markets. Included in package is “The Big Easy,"
“Volunteers,” "Target,” "Rent-A-Cop" and "The Flamingo Kid."
Volume VIII consists of 18 titles, and is being offered on cash-
plus-barter basis (12 minutes national, 12 local} beginning in
November 1989. After initial two barter runs, entire package will
be sold for cash. ITC is offering titles for eight runs over six-year
period including two previous runs.
o

Fox/Lorber, which syndicates Michelob Presents Night Music,
said program has been cleared in 69 markets (over 70% of
country) for 1989-90 season, its second season on air. New
stations in top 10 markets include kpar-Tv Dallas and WTFX-Tv
Philadelphia.

u}

King World said Jack Anderson will join Inside Edition as
investigative correspondent. Company alsc said Ralph Nader will
also return to show in its second season as cccasional commen-
tator. Both developments were announced two weeks after arrival
of Av Westin to KWP, as senior vice president in charge of reality
programing {BrROADCASTING, July 31},

c

Catalina Production Group Ltd., headed by actor-producer
Gregory Harrison and producer-manager Franklin R. Levy, has
entered into agreement with Lorimar Television to develop all
forms of television series programing. First project of association
will be co-venture between Lorimar Television and MGM Televi-
sion to develop series for CBS, in which Harrison will star and
serve, along with Levy, as execulive producer.

NBC wins prime time, CBS takes news

NBC's 20.6/10.9 raling/share took week 47, with ABC recording a
9.8/18.4 for second place and CBS a 9.1/17.1 for third. In the

evening news race, CBS was first with 9.0/20, followed by ABC
with an 8.7/19 and NBC with 8.3/19.

Nielsen o Net o Show Nielsen o Net o Show Nielsen o Net a Show

1 18.7/33 A Roseanne 37. 10.6/18 F  Married...with Children 73 5512 F  Cops

2. 17833 N Cheers 38. 10.422 N Oh, Henry 74. 54/11 F 21 Jump Street

3 156/29 A Wonder Years 39. 100118 F Tolally Hidden Video 75 5210 A A Man Called Hawk

4 155/28 N Dear John 40. 99/16 A ABC Sunday Night Movie 76 50/10 A ABC Saturday Night Movie
5. 15.3/30 N A Oitierent World 41, 9.9/18 C Married to the Mob 7. 468 F Garry Shandling's Show

6. 145256 A Coach 42, 9.719 C 48 Hours 78 449 A ncredible Sunday

7. 14530 N Golden Girls 43, 9.5/18 A Primelime Live 79. 398 F Reporers

8. 14.4/30 N Cosby Show 44, 9.4/17 C CBS Tuesday Movie 80. 367 F  Duet

9. 14028 A Whos the Boss 45, 9.417 N Knight and Oaye

10. 13928 N Empty Nest 48. 9.117 A thitysomething . a o

1", 13827 A 20120 a7, 9019 N 13 East Syndication

12. 13.4/29 C 60 Minutes 48. 9.01M17 F  America’s Most Wanted scorecard

13. 131727 A nsnr. Belvedere 49. 8.7115 N NBC Sunday Night Movie

14, 13.0/25 N Special: Fatal Addictions 50. 83115 C Equalizer .

15, 13024 N Night Cou 51, 8215 A Rover Guilaune Show (Week ending Aug. 6)

16. 12925 A Just the Ten of Us 52. 2115 N My Two

17, 129725 N LA Law 53, g.ms A China Bec::?-s 1. 11.8 Wheel of Fortune, syn. 229 98
18, 12721 C Designing Women 54, 8015 C Kate & Allie 2. 11.0 Jeopardy! 213 99
19, 12627 A Full House 55, 80/16 N NBC Movie of the Week 3. 9.0 Cosby Show 198 98
20 12622 C CBS Sunday Movie 56. 7915 C Smothers Brothers 4. 89 Oprah Winfrey special 216 99
21. 125/25 A Perlect Strangers 57. 7.8/15 C Family Ties 5. 8.4 Star Trek 228 97
22. 12521 C  Newhart 58. 7714 A Mission: Impossible 6. 8.0 TV Net Movie 187 96
23. 124/25 N 227 special 59, 7.714 A Hooperman j i
% 12422 N Hogan Famil 7. 7.3 wheel of Fortune-wknd 209 92

. y 60. 7.6114 C  Wiseguy K
25 12.1/23 N Unsolved Mysteries 61, 7514 C  Best of Knots Landing 8. 7.0 Current Aftair 146 90
26. 120/20 A ABC Monday Night Movie 62. 7517 N Amen 9. 6.8 Entertainment Tonight 170 94
27. 119722 N ALF 63. 7.314 C CBS Friday Movie 10. 5.7 Donahue 228 98
28 11820 C Murphy Brown 64. 7.215 C  West 57th 11. 5.4 Geraldo 201 99
28. 11,721 C Jake and the Fat Man 65. 7.215 N Magical World ot Oisney 12. 5.4 Wake of the Red Wilch 153 a5
30. 11622 C Matlock 66. 6.8/12 C Ed Begley Jr. Show 13. 5.3 People's Court 186 92
31. 114721 N Midnight Caller 67. 6.6/13 C CBS Summer Playhouse 14' 5'1 M s Famil 192 92
32, 11.4119 N NBC Monday Nighl Movie 68, 6411 F Tracey Uliman o LU WAETOERS LETUHERTH
33, 11320 N In the Heal of the Nighl €9, 6313 A San Berdoo 15. 5.1 Nat Geo on Assignment 131 92
3. 112722 A Growing Pains 70. 6.2/14 C Paracise 9.9 World wrestling Fed. 248 97
35. 10,921 A Head of the Class 71. 6.012 C Tour of Outy
36. 10.6/19 A MacGyver 72, 55/12 C Beauty and the Beast

* Nielsen syndicated weekly pocketpiece
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BROADCASTING' s third installment in an ongoing series on AM radio looks at recent
advancements in fidelity, starting with the FCC-mandated NRSC standards, whose purpose is
to reduce adjacent-channel interference and whose adoption holds the promise of wider-band

radios and a more competitive AM stereo.
In coming weeks, other facets of AM—its programing, marketing, standalones and small-
market stations, and prospects for an extended AM band—will be examined. Stay tuned.

AM radio: the

AM broadcasters, handicapped for years by low fidelity compared
to their FM competitors, have recently been receiving quite a bit of
good news, and their outlook will probably improve even more
within the next few months. Steps were taken last spring by the
FCC 1o treat adjacent-channel interference in the band. As a result,
broadcasters and consumer electronics manufacturers have been
meeting over the summer to discuss the development of AM
receivers that will have more than twice the frequency response
typically offered today.

The first major advancement toward better fidelity on AM was
made when the FCC mandated the
National Radio Systems Committee
(NRSC) standards designed to re-
duce adjacent-channel interference
(BROADCASTING, April 17). The l
commission ordered all AM stations ‘
to comply with the NRSC-2 stan-
dard (also known as the *“RF
mask’ ' )—which limits transmitter
emissions to 10 khz—by June 30,

1990. However, those stations
which install the earlier-developed
NRSC-1 standard, which limits au-
dio inputs to 10 khz before trans-
mission, will be presumed to be in
compliance with NRSC-2 until June
30, 1994.

NRSC was formed in
the mid-1980’s to ad-
dress the problem of
AM  adjacent-channel
interference. It is co-
sponsored by the Na-
tional Association of
Broadcasters and the
Electronics  Industries
Association (EIA), the
trade association repre-
senting consumer elec-
tronics manufacturers.

A long-running dis-
agreement between
manufacturers and some
AM station operators
has been whether the
frequency response of
AM receivers, typically
2 khz-3 khz, has been
to0 narrow, e€ven con-
sidering the heavy adja-

I
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FIGHTS BACK

{
i

fidelity factor

ence that exists in many radio markets. About a year ago. as it
became apparent that the FCC would eventually mandate one or
both NRSC standards, some in the broadcast industry. led by
Michael Rau, NAB vice president of science and technology.
called on manufacturers to start designing wider band radios and
said that in order to promote higher AM quality. a joint NAB-EIA
certification mark should be placed on the new receivers.
The first substantial meeting between the two associations on the
certification mark was held last June during EIA’s Consumer
Electronics Show in Chicago; a follow-up meeting was held in
Washington about a month later.
Currently, NAB is waiting for
EIA’s executive committee to de-
cide whether to participate in a joint
certification mark program. That

l decision is expected at the end of
this month. If the EIA chooses not
to participate, it would be a blow to
broadcast interests. ‘*I suppose
NAB could do it on their own, but
I'm not sure that having an NAB
service mark for receivers would
carry the same weight [with manu-
facturers] as one done jointly with
EIA,” Rau said.

EIA officials point out that they
view the issue somewhat
differently than broad-
casters. While broadcast-
ers view adjacent-channel
interference and wide-
band radio receivers as
technical problems, man-
ufacturers tend to view
them as marketplace
problems. **Our work ir
the National Radio Sys-
tems Committee may be a
little weak in that it came
a little late,”” said Bart
Locanthi, a consumer
electronics consultant
who has been active in
NRSC proceedings.
Some manufacturers be-
lieve that there will be
low demand for high-fi-
delity AM. Others are
concerned because the
NRSC standard will not

|
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|
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be mandatory for another
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year. ‘*The question is: ‘What do you do in
the interim?” You don’t want to sell a radio
that’s going to sound good on some stations
and not sound good on others,’’ said Tom
Mack, EIA director of engineering. But the
current assumption among most in both in-
dustries is that AM radios with wider re-
sponse will be introduced soon and that a
certification mark will probably be ap-
proved.

What has not yet been decided is the mini-
mum frequency response of the radios bear-
ing the mark. But both industries seem to be
approaching agreement on 7.5 khz. Accord-
ing to Rau, broadcasters would like to see 10
khz AM radios put on the market, but most
know that it would be unrealistic to expect
manufacturers to agree to that response. A
compromise of between 6 khz and 8 khz
would be widely accepted. ‘“The selecting of
precise numbers for a mark like this is largely
a matter of judgment. I don’t have and [ don’t
think anybody could come up with a precise,
methodical way to select a number,”” Rau
said.

Automobile AM receivers are playing an
especially important role in the delibera-
tions of what should be wide enough. If, in
the short term, radios with about 7.5 khz
are widely marketed, both broadcasters and
manufacturers predict that AM quality will
be competitive with FM in the car because
of the ambiant noise and the lower band-
width of typical automobile speakers. After
having listened to prototype 7 khz AM car
radios, John Marino, vice president, engi-
neering, NewCity Communications Inc.,
Bridgeport, Conn., said he believes they
could be competitive with FM ‘‘because a
lot of FM stations are processing so heavily
right now that they are lucky if they get
much frequency response above that area.
Now, in the home environment, where you
have a large system and you're sitting in
front of it, there is no comparison. You can
certainly tell the difference between a re-
stricted bandwidth AM receiver and FM."”

The 7.5 khz number ‘‘is quite reason-
able,”” said Almon Clegg of Denon Inc., a
Parsippany, N.J., radio manfuacturer. ‘‘Set
manufacturers will need a little time to
work their bandwidth out [to an eventual 10
khz]. AM radio is not a simple matter like
FM when it comes to bandwidth.”” He
agreed that improvement in the new radios
will be most noticeable in the car. *‘The
average consumer at about 8 khz would
have a difficult time differentiating between
AM and FM. It really does sound quite
good.”" All of Denon’s current inventory of
AM radios are built with frequency re-
sponses of 2 khz to 3 khz, Clegg said. But
within the next few months, Denon plans to
introduce its first 8 khz receivers, and the
company’s policy is that all newly intro-
duced AM radios will be 8 khz.

But some broadcasters take a harder liné.
**What qualifies a practical approach to true
hi-fi has already been determined—the
NRSC standard,’’ said Charles T. Morgan,
vice president, engineering for Susquehan-
na Radio Corp., York, Pa., and chairman
of the NRSC. “*The NRSC standard, which
will allow stations to preemphasize and re-
ceivers to deemphasize, will produce good
quality out beyond 8 khz. I think that there

Rau

should be no compromise between that and
anything else.””

Some believe that ¢ventually there will
be a technological answer to the fidelity
question. ‘*What [ would be willing to see
personally is some kind of a circuit in the
radio that if interference was high or signal
strength was low, it would automatically
pull in the response of the radio, so you
could have radios that I would term ‘dy-
namic response,” *’ said Richard Rudman,
engineering manager, KFWB(AM) Los Ange-
les, who is also immediate past president of
the Society of Broadcast Engineers (SBE).
““That would be the most useful thing in the
market you could get.”’

In fact, Motorola Inc. has introduced such
an IC (integrated circuit) to be used with its
C-Quam AM stereo system. The chip was
first announced during NAB’s Radio "87 con-
vention in Anaheim and has been in develop-

Clegg

Rudman

ment since. It would result in a 10 khz radio
that would automatically narrow to 5 khz in
conditions of heavy adjacent-channel interfer-
ence. Rau praised the Motorola chip and said
he believes that radios containing it should
qualify for the certification mark, even if the
lower setting is below the chosen minimum
frequency response.

Clegg also had nothing but praise for
manufacturers now working on variable re-
sponse IC’s. Over the years, AM radio, the
oldest of the broadcast media, has changed
little, and consumer manufacturers have di-
rected their most creative designing and
engineering toward other aspects of con-
sumer electronics. But more attention has
been paid to AM in recent years because of
the effort to improve its technical quality.
“Motorola should be complimented for
leading the pack,” Clegg said.

However, EIA’s Mack again cautioned

THE
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54th Annual Program Competition

Broadcasting Aug 21 1989
39

CALL FOR ENTRIES

Applications are now being accepted for
broadcasting’s oldest program competition
honoring excellence in educational, informa-
tional, and public affairs broadcasting.

Entry deadline: September 29, 1989.

Administered by WOSU-AM-FM-TV, the
public broadcasting stations of The Ohio
State University.

For applications write or call Phyllis Madry,
WOSUJ Stations, 2400 Olentangy River
Road, Columbus, Ohio 43210-1027
(614) 292-0185.



Morgan

that consumer manufacturers will view de-
velopments such as the Motorola IC from a
marketplace perspective. It will cost more
to build radios with the chip. “*Will people
be willing to pay for it? Manufacturers will
build what customers demand.”* Mack said.

The prospect of wider-band radios has
led some broadcasters to become more opti-
mistic about another AM radio technol-
ogy—stereo. The current AM stereo tech-
nology ““works given a decent AM stereo
receiver and a decent AM stereo signal.
What one gets in the field is fairly convinc-
ing stereo,’” said Milford Smith. vice presi-
dent. radio engineering. Greater Media
Inc.. New Brunswick. N.J. ““Hopefully.
with the formalization of NRSC and. we
hope. the introduction of wider bandwidth
AM receivers. we will end up with an AM
stereo product that is not terribly dissimilar
to FM.™"

Marino

Smith

Manufacturers are usually not quite as
optimistic. They agree that wider frequency
response will result in better-sounding AM
stereo, especially for music programing.
But *‘so many of AM stations have convert-
ed to talk stations and [ don’t know how
much good stereo will do for a talk sta-
tion,’’ Locanthi said. If higher fidelity does
help AM stereo, he predicted that it will
happen gradually as listeners become ac-
customed to the improved AM. -RMS

Heftel and Suarez
form Viva America

Two owners of Spanish-language stations
have teamed up to acquire radio stations in
major markets with large Hispanic popula-
tions and form a national Spanish-language

radio network.

Cecil Heftel, a former Democratic con-
gressman from Hawali and longtime broad-
caster, and Amancio Victor Suarez, a Mi-
ami broadcaster and consumer electronics
retailer, announced last week their plans to
create Viva America Media Group Lid.

If all goes according to plans, they said,
Viva America will end up with up to 16
stations in eight markets, and between 30
and 40 affiliates covering 60% of the coun-
try.
At the the core of the broadcast group/-
network will be Heftel’'s KTNQ(AM)-
KLVE(FM) Los Angeles and Suarez’s WAQI-
AM-FM Miami.

Heftel has agreed to take a 49% interest
in Suarez’s Miami stations (for $4 million
cash and $7.5 million assumption of debt).
Suarez will acquire a 10% interest in Hef-
tel’s Los Angeles stations in exchange for
10% interest in Cosmo Communications
Corp., the publicly traded consumer elec-
tronic company of which Suarez is chair-
man.

According to Charles Fernandez, execu-
tive vice president of Mambisa Broadcast-
ing Corp., licensee of Suarez's Miami sta-
tions, Heftel and Suarez will be 50-50
partners in the planned purchases of sta-
tions. ‘*With two balance sheets like Suarez
and Heftel, the banks are lining up,’” said
Fernandez.

Viva Media will focus on top-10 markets
for its acquisitions. Rumors are circulating
that the next purchase may be WKDM(AM)
New York, and Fernandez confirmed that
there is interest in the station. o

WIRELESS CABLE "89

Annual Convention And Exposition

“The Consumer’s Choice - Wireless Cable
s Quality Programming At A Competitive Price”

PANELS: e How To Get Into Business

e Economics Of Business

e Where Do We Go In The Future

¢ Government’s View Of The Marketplace
PLUS: Equipment and Supplier Exhibition
DATE: September 11, 12, 13
PLACE: Hyatt Regency Crystal City

(Adjacent To Washington's National Airport)
COST: $525

(Includes Breakfasts, Luncheons and Receptions)

SPONSOR:
WIRELESS CABLE ASSOCIATION, ING.
202-452-7823
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Market
Closing  Closing Capitali-

Wed Wed Net  Percemt PIE  :zation
Aug 16 Aug 9 Change Change Ratio (000,000)
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N (CCB) Capital Clties/ABC.... 506 1/4 529 1/4 -23 -04.34 22 8.218
N (CBS) CBS.....omicvmvminnien . 210 215 34 - 534 -0266 18 4,953
A (CCU) Clear Channel.. 12 14 12 14 00.00 20 a7
A (HTG) Herltage Medla.. - 3 34 4 - 114 -06.25 -3 83
0 (JCOR) Jacor Commun..... 7 1/8 6 7/8 1/4 0363 -8 70
O (LINB) LIN... e 106 109 1/8 - 318 -02.86 63 5412
0 (0OBCCC) Oiympla Best...... 2 14 2 12 - 14 -1000 5
O (OSBN) Osborn Commun.. 14 14 0000 -12 71
0O (OCOMA) Quttet Commun.. 28 1/4 29 - 34 -0258 42 185
A (PR) Price Commun............. 6 78 6 78 0000 -3 50
O (SAGB) Sage Broadcasting 3 34 3 34 0000 -5 14
O (SCRP) Scripps Howard..... 79 80 -1 -01.25 46 815
0 (SUNNC) SunGroup Inc....... 1 34 1 12 1ia 1666 -2 4
0 (TLMD) Teiemundo o 5 18 5 1/8 02.50 86
0 (TVXGC) TVX Broadcast..... 3 18 2 58 142 19.04 23
O (UTVI} United Television...... 38 37 1 02.70 48 415
SN BROADCASTING WITH OTHER MAJOR INTERESTS sumamm

N (BLC) A.H. Belo....orurruenee 39 78 33 34 1/8 0031 67 790
O (ASTVC) Amer. Comm. & TV 116 1/16 00.00 4
N (AFL) Amerlcan Family...... 16 15 314 144 0158 1 1,296
O (ACCMA) Assoc. Commun. 35 12 34 34 34 0215 507
O (BMAC) BMA Corp... -~ 35 12 35 114 1/4 0070 18 344
N (CCN) Chris-Craft.... 38 172 40 - 1172 -03.75 45 866
O (DUCQ) Durham Corp. 32 32 34 - 3/4 <0229 18 269
N (GCI) Gannett CO.coovveeneee. 46 38 47 58 - 1 1/4  -0262 20 7,469
O (GMXC) GMX Commun........ 1/32 1/32 0000 20 7.469
O (GACC) Great Am. Comm... 11 38 11 158 1/4 0224 -4 357
N (JP) Jefterson-Pllot.. . 38 va 38 172 - 1/4 -0064 14 1.474
N {KRl) Knight-Rldder. 56 18 56 1/2 - 38 -0066 21 2,980
N (LEE) Lee Enterprises 32 7B 34 14 - 138 -04.01 19 811
N (LC) Liberty........... 36 3% 78 - 78 -0237 12 311
N (MHP) McGraw-Hill.. 79 1.8 76 1/4 278 0377 21 3.839
A (MEGA) Media Genera 37 34 37 58 1/8 00.33 102 972
N (MDP) Meredith Corp.. 36 158 37 38 - 114 -0338 21 887
O (MMEDC) Multimedia... 107 106 1/2 12 0046 43 1.184
A (NYTA) New York Times 31 34 32 114 3 12 -0155 18 2518
N (NWS) News Corp. Ltd.. 26 12 26 78 - 38 -01.3% 10 7.065
O (PARC) Park Commun....... 35 1,2 35 12 0otd42 25 489
O (PLTZ) Pulitzer Publishing.. 30 29 314 1/4 00.84 15 314
N (REL) Reliance Group Hold. 7 34 8 14 - 1/2 -06.06 24 577
O (RTRSY) Reuters Ltd. ......... 47 47 38 - 38 -00.79 27 19453
O (STAUF) Stauffer Commun. 138 138 00.00 46 138
N (TMC) Times Mirfor.....u.u.m.. 40 172 43 14 - 234 0635 16 5208
O (TMCI) TM Communications 38 516 116 2000 -1 2
N (TRB) Tribune . 57 7.8 58 5B - 34 -01.27 20 4330
A (TBSA) Turner Bestg, ‘A 60 14 61 78 - 158 -0262 -18 2770
A (TBSB) Turner Bestg. 'B'.... 56 55 34 1/4 00.44 -17 1.355
A (WPOB) Washington Post... 286 290 31 - 4 3/4 0163 22 3,679
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O (SP) Aaron Speliing Prod.. 8 18 7 7/8 1 0317 1 263
O (ALLT) All American TV...... 3 18 3 1/8 04 16 3
O (BRRS) Barrls Indus... o 9 34 g I8 38 04 00 -4 105
A (CLR) Color Syslerns 178 2 18 - /4 11,76 -1 10
N (KPE) Columbia Pict. Ent . 21 8 23 118 - 2 -08.64 1056 2,339
O (CAVN) CVN Cos.. . 20 va 20 18 /8 0062 32 356
A (DEG) De Laurentils Enl. 18 1/8 00.00 1
O (depl) dick claik prod. 5 34 5 38 38 06.97 -575 47
N (DIS) Disney ... 15 38 116 78 - 112 -0128 27 15507
O (FNNI) Flnancml News 6 78 6 78 00.00 83
A (FE) Fries Entertain... 18 2 18 0000 -3 10
N (PCl) Gulf + Western........ 61 18 62 118 -1 -01.60 18 7,102
A (HHH) Heritage Entertain... 2 12 2 38 1/8 0526 -B 13
A (HSN) Home Shopping Net. 3 34 3 4 0000 15 335
N (KWP) King World............... 31 58 30 78 3/4 0242 11 il
O (KREN) Kings Road Ent.. 15/32 21132 - 3ne 2857 2
N (MCA) MCA... . 67 78 69 34 - 178 -0268 30 4956
N (MGM) MGWUA Commun .19 14 18 1/4 0131 -9 969
A (NHI) Nelson Holdings......... 7:8 3/a 18 1666 23
O (NNET) Nostalgia Network.. 1. 78 2 14 - 38 -16.66 -2 10
N (OPC) Orion Pictures.......... 21 58 22 - 38 0170 40 375
N (PCC) Pathe Commun. 3 114 3 3B B 1/8 -0370 36
N (PLA) Playboy Ent. 13 78 14 )8 - 14 -01.76 130
O (QNTX) Qintex........ B 3 8 58 18 01.44 184

O (QVCN) QVC Network..
O (AVCC) Reeves Commun. ...
O (RPICA)} Republic Pic. *A....
O (SMNI) Sat. Music Net. o
O (JUKE) Video Jukebox Net.

N (WCI) Warner
O (WONE) westwood One ......
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(AMEA) AM.E. INC. cccoenrrennee
(AGRP) Andrews Group......
(BSIM) Burnup & Sims.......
(CQ) Comsat... .
(CDA) Control Dala Corp 4,
(DNB) Dun & Bradstreet.....
(FCB) Foote Cone & B.......
(GREY) Grey Advertising....
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(PG} Interpublic Group.......
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(UNV) Unitel Video....
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(CVC) Cablevision Sys 'A‘
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(TCOMA) Tele-Commun
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(MMM) 3M......... e
(ARV) Arvin Industries.........
{(CCBL) C-Cor Electronics...
(CHY) Chyron... =
(COH) Cohu.......
{EK) Eastman Kodak.
(GRL) Gen. Instrument........
(GE) General Electric.
(HRS) Harris Corp...
(MAl) WA Com. Inc.
{IV) Mark IV Indus.
(MCDY) Microdyne .. -
{MCOM) Midwest Commun.
(MOT) Motorola...
(OAK) Oak Induslnes
(PP)) Pico Products
(SFA) Sci-Atlanta.
(SNE) Sony Corp.
(TEK) Tektronix...
(TVTK) Television Technology
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(WGNR) Wegener.
(WX) Westinghouse.
(ZE) Zenith.................
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7
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4
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3
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50
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7
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4
9
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1
1
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e
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5/8
5/8
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8

1/4
3/4
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3
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8
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01.08
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<04 08
-01.49
-00.36
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-18.91
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04.42
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0000
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02.20
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-42
7
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7
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8
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10
9
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434

17.890
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3

465
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T-Toronto, A-American, N-NYSE. O-OTC. Bid pnces and common A stock used unless otherwise
noted P/E ralios are based on €arnings per share for the previous 12 months as published by

Standard & Poor s oras oblained by Broadcasling's own research.
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Centel sale brings better prices

Purchases of company assets have
brought in heaithy multiples; buyers
are betting on room for improvement
in operating cash flow

Valuations of the six operating groups of
Centel Cable Television Co., which were
put up for sale last November, show that
buyers of the company’s assets are paying
prices ranging from 14.3 to 19.5 times pro-
jected 1989 cash flow.

These valuations, along with other infor-
mation about the Centel Cuble sale, are
found in the company’s proxy statement for
its shareholder meeting to be held later this
month.

Although the purchase prices of the Cen-
tel Cable properties were publicized earlier
this year (BROADCASTING, March 27 and
April 3), the prices expressed as multiples
of operating cash flow of the individual
groups were not.

The highest multiples paid for operating
groups were American Television & Com-
munications’ purchase of Centel Cable’s
Central Florida group, for 19.5 times 1989
operating cash flow, and Wamer Cable
Communications’ purchase of the compa-
ny’s Illinois systems for about 19 times
cash flow. The cash flow multiples paid for
the other groups were 17.7 for Southeastern
Florida, 17 for Ohio, 15.8 for Michigan,
and roughly 13.5 for the Kentucky systems,
according to information in the proxy State-
ment.

One observer suggested that the high
multiples reflected buyers’ expectations
that they could easily improve the compa-
ny’s relatively low cash flow margins. Cen-
tel Cable’s cash flow margin for 1988 was
about 39%, compared to one average, cal-
culated from major systems, of 43.7%.

Centel Cable’s board, after consultation
with its advisors, including Daniels & As-
sociates and Morgan Staniey, tentatively

decided March 17 that the company’s mi-
nority stockholders should receive $39 for
each of their shares in the company. Nearly
82% of Centel Cable, which is being dis-
solved via the sale, is held by Centel Corp.
However, because Centel Cable's stock
was trading higher than $39 because of
market expectations of a bigger payout, the

board on March 21 chose a price of
$45.625. the stock’s closing price for the
previous day. the proxy said.

About half of Centel Cable’s stock not
held by Centel Corp. is owned by Gabelli &
Co. and affiliates, according to the proxy.
The value of that stake. at $45.625 per
share, is $105.2 million. O

[advertisers] paid higher than that.”

to other sports, inCluding football.

weekends.

networks.

BottomuaLine

Gridiron gold. Football telecasts as an advertising vehicle are in strong demand.
Agency executives say that as of now, network schedules may already be as much as
90% to 95% sold, with some games completely sold out. Prices, as measured by

cost per thousand viewers, increased in the most recent upfront by over 10%, in some
cases approaching 20%. This strength was said to have carried over to many of

the syndicated football packages as weil.

Bill Croasdale, senior vice president and director, television and radio, Backer,
Spielvogel, Bates, called the upfront sporis marketplace "one of the quickest upfront
markets with respect to the fourth quarter...in | don't know how many years...

Typical sports increases range from 12% to 18%, and | wouldn't be surprised if some

The strong market for advertising on football is largely due to demand, not
shortage of supply. One top-10 agency executive said that, as elsewhere on the
networks' schedule, automobile manufacturers are buying a lot of time. Beer
advertisers were also big spenders, he said. But more than one agency executive
noted that concerns over a possible NCAA ban on beer advertising for the
basketball championship series might lead beer companies to contain their spending

Agency executives see little change, overall, in audience delivery by the football
schedules. Larry Novenstern, vice president, national television supervisor, BBDO,
said the increase in cable households would continue to help ESPN during the
week, while not hurting the three broadcast networks, whose games are mostly on |

Advertisers are already carefully thinking about the upcoming negotiations for
new rights to televise NFL and college football. Soon after the rights are handed out,
some advertisers will establish category-exclusive arrangements with the winning

[

On loan. Viacom International has signed agreement making Citibank agent and
Bank of New York co-agent for obtaining $1.4 billion senior unsecured credit facility.
Most of money will go ¢ refinance Viacom's $1 billion bank debt. Interest rate will

INMEMORIAM

ROBERT A. SCHMID
February 24, 1912 - August 26, 1988

Broadcasting Co. of the Carolinas WESC AM/FM
Greenville, South Carolina

be “significantly” lower, according to
Gerald Hassell, Bank of New York
senior vice president. Loosening of
debt covenants wili permit Viacom

to make investments of up to $250
million in existing lines of business
where it exercises control and up to
$50 million in joint ventures in

which company deces not have
contralling share, he said. Facility

“is in recognition that they're past the
LBO stage, and things are going
well,"” Hassell said. Parent company,
Viacom In¢., will alsc be permitted
to buy back $450 million in junior
subordinated debt, Hassell said,
$200 million of that aimost
immediately after expecled
September closing of facility.
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rowing

CNN NEWSROOM, which launched
Aug. 14, has received endorsements and
pledges of support from cable operators
representing approximately 50% of U.S.
cable TV households, including
Telecommunications Inc., United Artists
Entertainment, Continental Cablevision,
Warner Cable Communications, Cox Cable
Communications, Jones Intercable,
Times Mirror Cable TV, Sammons
Communications, Scripps Howard, Prime
Cable, Heritage Communications, Post-
Newsweek Cable, Maclean Hunter Cable
TV, TCA Group, Rifkin & Associates,
Multimedia Cablevision, Colony
Communications and Western
Communications.

Quarterly report

Tele-Communications Inc. reported a net
loss of $63.6 million for the second quarter,
compared 1o a loss of $21.9 million in the
corresponding quarter in 1988. Revenues
were up 32% to $726.4 million. The
company said that cable television revenues
were up 39.5% over the first quarter last
year, with the majority of growth coming
from acquisitions. Net losses came from
increased interest expense and increased
depreciation and amortization related to

the purchase of 42.5% of SCI Holdings and
the business combination of United

Cable Television and United Artists
Communications. interest expense for

the quarter was up 48% over second quarter
1989 to $205.9 million.

FNN scramble

FNN said it will scramble its signal full
time Jan. 1, following a test phase that will
begin Sept. 1. FNN will go to part-time
addressable testing Dec. 1, before the full
changeover a month later.

Broader reach for MSG

Eight systems in New York, Connecticut
and Pennsylvania, serving 380,000
subscribers, have signed up for MSG,
giving the sports network a reach of 3.4
million homes. Among the additions are
United Cable, Hartford, Conn., and Storer in
New Haven, Clinton and Grotoen, Conn.,

and TCI in Schenectady and Poughkeepsie,
N.Y.

By the numbers

CAB analysis of Nielsen November 1988
peoplemeter data reveals the degree
advertisers can efficiently reach

segments of the population through cable
advertising. CAB President Robert Alter
said that with today’s segmented audiences
"the size of individual ratings are
irrelevant.” For instance, CAB said that

"realistic cable schedules can reach

86% of cable households with a frequency
of 6.9 times per month.” In other
categories, analysis found that advertisers
could reach 91% of homes with one child
and $30,000-plus income with 6.6 monthly
frequency; 83% of homes with college-
educated residents with 7.2 monthly
frequency; 81% of county cable homes
with 7.4 frequency; 89% of pay cable homes
with 6.8 frequency; 86% of $40,000-plus
homes with 7 frequency; 83% of
professional manager homes with
$30,000-plus income with 7.3 frequency;
86% of new car and truck prospect

homes with 7.0 frequency; 88% of two-car-
plus homes with 6.8 frequency; 87% of

pet owner homes with 6.9 frequency; 81% of
women 55-plus with 7.4 frequency; 83%

of men 55-plus with 7.2 frequency; 80% of
women 18-34 with 7.5 frequency; 81% of
men 18-34 with 7.4 frequency; 83% of
women 25-54 with 7.2 frequency, and
84% of men 25-54 with 7.2 frequency.

Lucky 13

Video Jukebox Network said new
launches in Los Angeles, Detroit, Newark,
N.J., and Jackson, Miss., lotaling
190,000 subscribers puts the network’s
reach at 1.97 million homes in 13 states.

Local news window

Manhattan Cable TV and wnyw-Tv, the

Fox affiliate in New York, are jointly
producing a five-minute local newscast

that will be inserted in a five-minute locai
news window on Headline News. The
reports will be carried from 5:54 p.m. 10 5:54
a.m., totaling 24. "Fox 5 City Edition” will

be written and reported by the station's
personnel. Manhattan will sell the one-
minute local avail in a local news break. The
lwo companies said the overnight news
service will run as a 13-week test, beginning
Sept. 5.

Trap buy

TCl is planning an order of 250,000 next-
generation negative addressable traps from
Jerrold Instruments. The off-premise unit
attaches to the outside of the house, and
allows the pay service to be turned on or

off from a headend, without a truck roll. The
unit also meshes well with TCI's

corporate decision of free second set
hockups.

More segments

Prevue Guide is expanding its use of

Prevue Tonight, two-minute programing
segments highlighting same-day
programing, increasing the number of
airings from 14 to 38. The segment will

run from 3:58 a.m. to 10:30 p.m. Pacific time,
giving the service greater Coverage on

the West Coast.
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WeTA(Tv) Fort Wayne, Ind. 0 Sold by Pulitzer
Publishing Co. to Granite Broadcasting Corp. for
$26.5 million cash including accounts receivable
and tax certificate because Granite is Controlled
by minorities. Seller is headed by Joseph Pulit-
zer Jr. and als¢ Owns <KTAR(AM)-KKLT(FM) Phoenix;
WLKY-Tv Louisville, Ky.: ketv(ivy Omaha; KOAT-Tv
Albuquerque, N.M.; wxirv) Winston-Salem, N.C.;
wGAL-Tv Lancaster, Pa., and wyrr-Tv Greenville,
S.C. Pulitzer also publishes four newspapers.
Buyer is headed by W. Don Cornwell and also
owns week-Tv Peoria, 1lI., and keJr-Tv Superior,
Wis. WpTa is ABC affiliate on ch. 21 with 562 kw
visual and 55 kw aural and antenna 760 feet.
Broker: Wood & Co.

Wwncam)-wrsF(Fm) Asheville, N.C. 0 Sold by
Heritage Broadcast Group to Radio Ventures |
limited partnership for $25.5 million {"In Brief,"
August 14). Seller is headed by James T. Cul-
len and also owns AM-FM combinations in
Gadsden, Ala.. Tupelo, Miss., and Rock
Springs, Wyo., and standalone FM's in Gaines-
ville, Ormond Beach and Fort Myers, all Flori-
da. It purchased Asheville stations in 1986-87
for $13.5 million. Buyer is headed by former
RKO General radio group president Jerry Ly-
man. Radic Ventures | is limited partnership
comprising Lyman, Washington-based Carlyle
Group, and 1255 Equities, group of Washing-
ton communications attorneys. It is also pur-
chasing wmxe(Fm) Richmond, Va. (see below).
WwNC is fulltimer on 570 khz with 5 kw. WKsrF is

on 99.9 mhz with 53 kw and antenna 2,672 feet.

Wwmxs(FM) Richmond, Va. 0 Sold by Ragan
Henry to Radio Ventures | for $23.5 million.
Seller is headed by Ragan Henry. Henry is
sole general partner of Ragan Henry Communi-
cations Group {RHCG), Ragan Henry National
Radio LP {National Radio) and Communica-
tions Management National (CMN). RHCG is
licensee of whiaAM)}-WRHK(FM) Memphis. Nation-
al Radio is licensee of wksG(Fm) Mt. Clemens,
Mich. CMN is licensee of wxtRFm) Waldort and
wwin-aM-FM  Baltimore, both Maryland. Henry
also has interest in following: kDiaam) Oakland,
Calif.; wemcam-wzxLFM)  Wildwood,  N.J.;
wxLE(FM) Columbus, Ohio, and wook(Fwm) Ra-
leigh, N.C. Henry is also purchasing wgos-AM-
M Columbia, S.C., and kccviam) Indepen-
dence, Mo. ("Changing Hands,” July 31).
Henry also has applications pending for three
AM's and two FM's. Buyer is headed by Jerry
R. Lyman, who is also purchasing wwhG(am;-
wkSF(FM) Asheville, N.C. (see above). Wwxs is
on 103.7 mhz with 185 kw and antenna 750
feet. Broker: Chapman Associates.

Kkys(Fm) Bryan, Tex., and KMJJ-FM Shreve-
port, La. O Sold by Radio USA to SunGroup Inc.
for approximately $5 million. Seller is headed by
James A. Reeder and has no other broadcast
interests. Buyer is headed by Frank Woods and
also owns WERC(ANM)}WKXX(FM) Birmingham, Ala.;
Kesy-aM-FM Omaha; Kkss(FM) Santa Fe, N.M., and
KEAN-AM-FM  Abilene, kykx(Fmy Longview and

I N C O R

Norfolk, Virginia

purchased by:

WILKS-SCHWARTZ BROADCASTING
{Don Wilks and Michael Schwartz)

from:

CAPITOL BROADCASTING COMPANY, INC.
{James F. Goodmon, President and CEQ)

in a stock transaction for:
$7,500,000

We are pleased to have served
as exclusive broker in this transaction.

BLACKBURN@@MPW

ro R A T

Washington + New York ¢

Media Brokers & Appraisers Since 1947

IVE BROKER BROADGASTING'S BEST

Atlanta

Chicago + Beverly Hills
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KKQV(FM) Wichita Falls, all Texas. It is also pur-
chasing woww(FM) Pensacola, Fla. ("Changing
Hands," July 17). Kkys is on 104.9 mhz with 3 kw
and antenna 300 feet above average terrain.
KmmJ-FM is on 100.1 mhz with 3 kw and antenna
300 feet. Broker: John Barger.

WHaLAmM)-wyca(Fm) Shelbyville, Tenn. 0 Sold
by Tenncom Ltd. to Lenk Broadcasting Co. for
$2.5 miliion. Seller is headed by Jerry Qakley.
Stockhoiders in seller also have interest in wLHO-
AM-FM - Enterprise, Ala., and WIRC(AM)-WXRC(FM)
Hickory, N.C. Buyer is owned by Bayard Wal-
ters, who also owns WVEL(AMMWGLOFM) Pekin;
WSHY-AM-FM Shelbyville, and wmCigem) Mattoon, all
llinois; wrkcmam) Hawesville, Ky., and wCTzam)
Clarkesville, Tenn. WHAL is fulltimer on 1400 khz
with 1 kw. WycQ is on 102.9 mhz with 100 kw and
antenna 820 feet. Broker: Blackbivrn & Co.

KrGriamy-kcmaFm) Columbia, Mo. O Sold by
Donald Boyers to Desnick Broadcasting Co.,
for $2.15 million. Seller has no other broadcast
interests. Buyer is headed by Harvey Desnick,
who also owns WCCY(AM)-wHUH(FM) Houghton,
Mich. KTGR is on 1580 khz with 250 w-D. Kcma
is on 96.7 mhz with 3 kw and antenna 155 feet.
Broker: Chapman Associates.

Kzze-am-Fm Beaumont, Tex. 0 Sold by Triplex
Communications Inc. to Design Media Inc. for
$2.1 million. Seller is principally cwned by Jer-
ry Condra, who has no other broadcast inter-
ests. Buyer is owned by John C. Thomas and
Leonard Bolton, who also own wkEL-am-Fm Grif-
fin, Ga., and wois(am)-wNsLiFM) Laurel, Miss.
Kzze(am) is on 990 khz with 1 kw-U. Kzze-Fm is
on 95.1 mhz with 100 kw and antenna 500 feet.
Broker: Blackbuwrn & Co,

Kemam  Victorville and katsFm) George,
Calif. o Soid by Sid King and Crown Broad-
casting Services to Victor Valley Broadcasting
for $1.36 million. Seller is headed by Sidney
King, who has no other broadcast interests.
Buyer is headed by Kenneth Devine, Peter
Trosclair and John Binsfeld, partners in New
Orleans-based engineering firm of Broadcast
Technical Inc. They have no other broadcast
interests. KCIN is on 1590 khz with 500 w-D and
135 w-N. Katy is on 100.5 mhz with 850 w and
antenna 1,548 feet above average terrain. Bro-
ker: Questcom Radio Brokerage Inc.

Kvmr(Fm) Vail, Colo. O Sold by Sky Hi-Vail Inc.
to Vail-Aspen Broadcasting Ltd. for $750,000.
Seller is owned by Richard Sucher, who has no
other broadcast interests. Buyer is owned by
Ronald E. Crider, Cara Ebert Cameron, Henry
D. vara Jr. and Charles Goldmark. Henry D.
Vara Jr. is chairman of and owns 26.556% of
stock of 99 Broadcasting Inc., which owns
100% of Gulfstream Broadcasting Inc., licens-
ee of wkGR(FMm) Fort Pierce, Fla.; he is general
partner of WRCC Partners, licensee of WRCC(FM)
Cape Coral, Fla., and director and 33.333%
owner of TV 44 Inc., general partner of Channel
44 Ltd., licensee of wJytc-v Pensacola, Fla.
Cara Ebert Cameron is general partner of
WRCC partners and secretary and director and
33.333% owner of TV 44 Inc. KwmT is on 104.7
mhz with 80 kw and antenna 1,186 feet.

For other proposed and approved sales see
“For the Record,” page 51.



Cable Labs seminar focuses on current uses for fiber

Attendees from 40 MSOQ's discuss
merits of various fiber transmission
methods, use of low-cost lasers
for sending encoded information

**The preponderance of opinion and atti-
tude is that there are applications for fiber
in many things'’ that can be done today at
cable systems, said Richard Green, presi-
dent of Cable Television Laboratories Inc.
(Cable Labs), of Boulder, Colo. That was
a principal finding of a Cable Labs-spon-
sored fiber optics seminar held in Boul-
der.

When it was formed last year by the top
multiple cable system operators, Cable
Labs was given two charges. One mission
was to research, develop and test new tech-
nologies that will have an impact on the
cable industry in the future (with high-defi-
nition television high on the priority list).
Cable Labs was also planned as an informa-
tion clearinghouse for cable operators to
come to learn the latest in cable technology.
The seminar, entitled **Fiber Optics: Strate-
gy, Tactics, Implementation,”” was Cable
Labs’ first major step toward fulfilling the
second purpose.

Green was pleased with the turnout for
the seminar, which surpassed 100 attendees
from 40 MSO’s. *‘I was rather pleased by
the response we had. That was a lot of
people we had, and on rather short notice
too,”” he said. Attendees had only one
month’s notice of the event.

The focus of the gathering was on the
present rather than the future. Rather than
discussing  fiber-to-the-home  scenarios,
which most experts believe is several years
away from widespread implementation, the
cable operators were looking at ways to
start working cable into their operations
now.

Although strategies for eventual sophis-
ticated fiber-to-the-home installations
were discussed, Green said, ‘‘the empha-
sis of the conference was on the present.
The main reason we had this conference
now was to provide the kind of data that
planners need to do their budget planning
for next year. We wanted to catch them at
a time when that information would be
most useful.”’

The format for the seminar was different
from other technical conferences in that it
provided more time—90 minutes—for each
expert to speak, followed by 30 minutes of
questions and answers, an arrangement
similar to the ‘*hell week’’ conference held
last year by the FCC’s advisory committee
on advanced television services (BROAD-
CASTING, Nov. 21, 1988). The extra time
was designed to give the attendees a more
complete understanding of the issues. Per-
haps the main issue of the seminar dealt
with what modulation technique would be
best for near-term fiber implementation,

e

Among those at the reception were (I to r): Kevin Casey, Continental

Cablevision; James Chiddix, ATC, and Richard Green.

AM, FM or digital.

AM systems have already been installed
at a few U.S. cable systems in tests of
hybrid fiber/coaxial designs, which use fi-
ber for trunking applications. These sys-
tems have been found to be able to carry
high-quality NTSC signals farther with
fewer repeaters. *‘I think most of the partic-
ipants were particularly focused on the AM
technology, basically because of the fiber

trunking,” Green said. But he said that
there was significant interest in digital and
FM as well. “There are people who are
advocates of them,”” he said.
Cost-saving is one of the prime con-
cerns of cable operators planning fiber
implementation. Especially costly are the
lasers that are needed to transmit encoded
information. Some researchers in the U.S.
and Europe have been studying using the
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same mass-produced lasers currently in-
stalled in consumer compact disk players
for video transmission (* ‘Closed Circuit,”’
July 10). An in-depth discussion of the
state-of-the-art in laser technology was a
main part of the Cable Labs seminar,
Green said.

Engineers have been searching for cost-
cutting measures such as CD lasers because
manufacturers of fiber optic equipment
have recognized only in the past year that
there is a developing market for the equip-
ment in the cable TV industry, Green said.
**We've seen a lot of developments in prod-
ucts that are needed on the cable television
side for lasers, terminal equipment and pro-
cessors.”’ -RMS
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Wisconsin broadcasters worried about cable

Association says systems should
be required to carry all local
TV stations on lowest channels

The Wisconsin Broadcasters Association.
alarmed by the growing threat to broadcast-
ing posed by cable, has taken the most
extreme position yet in the ongoing must-
carry debate, demanding that cable systems
be required to carry all local full-power
broadcast stations on their first 12 channels.

Without such a requirement. said Bill
Schereck, general manager of WMSN-TV
Madison, Wis,, who led the WBA board to
adopt the position at its Aug. 10 meeting,
cable systems will be able to carry out their
strategy to replace broadcast stations on the
heavily viewed lower channels with cable
services, aggressively sell local advertising
on the services, and ‘‘bleed the market of
profitability’” for broadcasters.

Eventually, he said, cable systems will
come to dominate the local advertising mar-
kets and ‘‘*locally based free, over-the-air
TV will be gone.”

The broadcasting and cable industries’
two principal trade associations—the Na-

N\

tional Association of Broadcasters and the
National Cable Television Association—
reached a compromise last month on must-
carry legislation that would require cable
systems to carry local stations (BROAD-
CASTING. July 17}. It would also give sta-
tions the right to be carried ‘‘on-chan-
nel’'—that is. on the same cable channel as
their broadcast channel—whenever techni-
cally possible. A TV station on ch. 3, for
instance. would have the right to demand
carriage on cable ch. 3.

The compromise never made it to Capitol
Hill o become law because the Association
of Independent Television Stations objected
to the channel positioning provisions.

Representing mostly UHF stations with
high broadcast channels and recognizing
the importance of their being on low cable
channels, the INTV refused to sign off un-
less cable agreed to guarantee stations the
right to whatever channel they were on pri-
or to July 1985. That is when a federal
court’s ruling striking down the FCC’s
must-carry rules took effect and cable sys-
tems were freed not only to drop local sta-
tions, but also to arbitrarily assign stations

<RAM>
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they did carry on any channel they wanted.

“From our perspective. the NAB com-
promise was terrible.”’ said Schereck, a
member of INTV and NAB. **That would
have been a disaster for broadcasting. 1
applaud [INTV President] Preston Padden
for stopping it.””

Although the INTV was criticized at the
time for scuttling the deal by insisting on its
solution to the channel assignment dispute,
the position is. by contrast with WBA's,
moderate. And, as Jim Hedlund, vice presi-
dent, government relations, said: “*[t’s sel-
dom INTV has been considered too moder-
ate on these issues.’

Hedlund viewed the WBA position as a
positive development for those who feel on-
channel carriage is not enough. In future
negotiations with the cable industry, he
said, the NAB will be able to show NCTA
that cable positioning is ‘‘a big issue in the
hinterlands’’ and that broadcasters—VHF
and UHF—believe it is important for all
stations to have low-channel carriage.

**I think it is a credit to the [VHF sta-
tions] that they they would go along with
this,”” Hedlund said. **I'm sure this thing
would not have passed if [they] had object-
ed strenuously to it.””

Schereck’s leadership on the issue was
triggered by the troubles his station has
been having with the Jones Intercable sys-
tem in Janesville, Wis., a community be-
tween Madison and Rockford, 11l. The sys-
tem announced last April that it was
reassigning the channels of the four Rock-
ford stations it carried to channels 39-42,
which require a converter to receive
(BROADCASTING, May 1, 1989).

NAB is well aware of the Madison-Rock-
ford controversy. NAB President Eddie
Fritts used it as an example of cable monop-
oly power in testimony before the Senate
Antitrust Subcommittee last April.

The vote by the WBA board followed a
unanimous vote by the full membership of



the WBA at its annual meeting on July 10.
Prior to that July vote, Schereck urged
VHEF stations to join UHF stations in calling
for must-carry and low-channel carriage for
all stations, even though VHF stations
would be guaranteed low channel assign-
ments through the on-channel plan.

If the UHF stations are scattered through-
out the cable systems’ lineup, he said, they
will lose audience and, eventually, reve-
nue. *'You and your market are not helped
if you have broadcast competitors who have
excess inventory that they have to sell at

low rates because of marginal ratings,”” he
told the VHF broadcasters. **If you were to
insist that all broadcast stations in your
market were placed on the first 12 channels
in your home market cable systems, all of
your ratings would improve.’

Schereck presented another argument: If
cable systems can bump UHF stations from
the channels, it will replace them with cable
services and sell advertising on them at
rates much lower than the TV stations. That
is because cable programing is supported by
a combination of subscriber fees and adver-

tising. **“When a competitor who is selling
your principal product or service doesn’t
have to live off the proceeds, he can drive
the profitability out of your business with-
out ever having to achieve a fraction of the
success that you do.™

Schereck said he hopes other state and
regional broadcasting organizations will
follow WBA’s lead and call for carriage of
the first 12 channels. **Broadcasting is spe-
cial,” he said. ‘‘It deserves special protec-
tion. It belongs on the lowest channels. End
of conversation.” -HAJ

CTAM conference: focus on performance

Group broadcaster George Gillett
and Quantum CEQ Robert Pittman
among speakers; how-t0 sessions
and discussions of TV’s future
top agenda for Chicago gathering

The continued importance of marketing in
the cable industry may be best exemplified
by the swelling ranks at the Cable Televi-
sion Administration and Marketing Society
convention Aug. 20-23 at the Chicago Mar-
riott. From 1,400 two years ago to 1,800
last year, registration for this year’s event is
expected to pass 2,000.

The theme of this year’s show is **Win-
ning Through Performance...A Bright
Promise.”” It has been put together by the
convention committee, chaired by John
Reardon, president of MTV Networks. (He
will take over as CTAM chairman from
David Van Valkenburg, president of Cab-
levision Industries, at the end of August.)

The convention begins with a Sunday
afternoon reception followed by an evening
presentation of the association’s marketing
awards, under the theme *‘The Future's So
Bright I Gotta Wear Shades.”” Comedian
Robert Klein will present the top awards,
along with Thayer Bigelow, president of
HBO. This year's awards drew 2,058 en-
tries, from which 312 finalists were chosen.

The convention gets underway Monday
with a speech—*‘Committing to Perfor-
mance: Your Product, Your People, Your
Service"—by George Gillett, chairman of
the Gillett Group, a major group broadcast-
er. Monday's luncheon speaker will be
Robert Pittman, chief executive officer of
Quantum Media Inc.

Tuesday opens with a general session
entitled *'Past, Present and Future Televi-
sion: Cable’s Influence,”” with CNN com-
mentator Linda Ellerbee and ABC News
media analyst Jeff Greenfield. Tuesday’s
luncheon will feature the Chairman’s Asso-
ciation Awards. On Wednesday morning,
CTAM is putting together a panel session
on implementing the FCC’s syndicated ex-
clusivity rules.

In between, CTAM attendees will have
five **mini’" general sessions, 25 how-to
panels and five human resource sessions.
The five mini general sessions run from
10:30 a.m. to noon on Monday and Tues-
day. They include “‘Information to Assure
Performance’’ with Nancy Hayward, vice
president, Yankelovich, Clancy & Shul-
man, and Charlotte Rettinger, Charlotte

Rettinger Inc., and moderated by Marshall
Cohen, MTV Networks executive vice
president; **Image Advertising: The Smart
Investment”’ with Peter Fould. Pepsi's di-
rector of advertising, and Robert Wein-
stein, vice president, advertising, Metro-
politan Life Insurance Co., and moderated
by Scott Wills, president, Wills and Evans
Advertising; **Great Customer Service: To-
tal Company Commitment’” with George
Offerman, managing director, customer
service, Federal Express, and moderated by
Mike Ritter, executive vice president of
Continental  Cablevision;  **Successful
Niche Marketing...Essential to Perfor-
mance’” with Joanne Black, executive vice
president, communications, MasterCard.
Peter Hansen, director of advertising, Mod-
ern Maturity, and Carolyn Jones, presi-
dent, Carolyn Jones Agency, and moderat-
ed by Greg Liptak, president, Jones
Intercable, and “*Winning Performance
Stars with Your Employes.” moderated by
Ted Livingston, senior vice president, mar-
keting, Continental. Monday panelists will
be Phil Moses, vice president, marketing
services, Maritz Inc., and Bonnie McElroy,
manager, sales support, Illinois Bell, with
McElroy joined on Tuesday by Bob
Voyles, vice president, marketing services,
Carlson Marketing Group.

Monday afternoon ‘*how-to™" discussion
topics include learning ways to build and
budget for a program promotion plan: de-
velop a proved customer retention strategy,
position the range of products to the cus-
tomer; implement new services and manage

shelf space: make cause-related marketing
work; effectively evaluate creative for print
ads; market to the older demographics:
quantify and evaluate excellent customer
service: work with local broadcasters: build
a marketing plan: execute publicity and
press relations and improve response rates.
and make every marketing dollar count.

Tuesday sessions include how to market
through added value instead of discounting
service: implement a rate increase without
losing subscribers: decide whether to un-
bundle or not unbundle basic: use research
data for marketing and promotion: make
geocoding work in a system; research and
expand pay per view; use PPV technology
to sell subscription pay services. create
great local promotion: market in a competi-
tive environment; use broadcast as a medi-
um for direct response; improve your im-
age; balance acquisition with retention
efforts, and take advantage of international
cable marketing opportunities.

There will be five human resource ses-
sions running concurrently with the how-to
sessions: **Workforce of the 90°s and Be-
yond™* and **'EEO—What the FCC Is Look-
ing For™” slated for Monday from 2:30 p.m.
to 4 p.m.; “*Measuring the Bang for Your
Training Buck’ on Tuesday, and **Termi-
nation: A Costly Decision’” and "‘Bene-
fits—Are We in Sync?’’ on Wednesday.

Other highlights of the convention in-
clude presentation of the winning case
study entries, plus discussions of CTAM's
database, PPV, marketing co-ops and cus-
tomer service. -MS
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SatellitemFootprints

If at first. A collective sigh of relief among Deutsche Bundespost
(postal and communications) officials may have created a slight
breeze across West Germany last week as that naticn's secend
high-power direct broadcast satellite passed through several
crucial hoops that its predecessor had failed to negotiate on its
way to geostationary orbit 18 months ago. At that time, following
a successful late 1987 Arianespace launch, the solar array on
TV-Sat 1 failed to deploy, and the satellite was written off as a
total loss.

TV-Sat 2, designed identically with TV-Sat 1 to deliver five
television channels to West Germany and other European na-
tions, was launched Aug. 8, again by Arianespace. This time,
West German postal and telecommunications office technicians
successfully guided the bird through positioning rocket burns
and deployment of solar array and antennas. Tv-Sat 2 was
scheduled to reach its assigned orbital slot at 19 degrees west
longitude last Friday {Aug. 18). It will carry two public and three
commercial TV channels and digital radio service.

However, a siring of satellite mishaps beginning with Tv-Sat 1
continued as ground controllers repeatedly failed o ignite the
European astronomic satellite Hipparcos's apogee kick molor
(AKM), designed to move it from initial transfer orbit to permanent
geoslationary orbit. Hipparcos had been injected into orbit
aboard the same Ariane rocket with TV-Sat 2. Last fall, imbal-
anced fuel loading kept GTE Spacenet from moving its GStar ||
satellite toward geostationary orbit, despile successful AKM
burns. And several months ago, India's Insat bird was badly
damaged when a heavy crane hook fell on it during assembly.

a

At the half. iDB Communications last week reported a nearly
200% increase in revenue between the first half of 1988 and the
first half of 1989. However, although IDB said the 193% rise in
revenue (from $9,481,000 to $27,826,000) was "primarily due” to

its acquisition last January of major sports tetevision uplinker
Hughes Television Network (HTN), that acquisition also account-
ed for a 2,000% increase n IDB's interest expenses, from
$107.000 for the second quarter of 1988 to $2,209,000 for the
first quarter of 1989. The combined result was a drop in net
income for that quarter of 25%. Nevertheless, said IDB Chairman
Jeffrey Sudikeff, operating income increased from 18% to 21% of
revenue between the first lwo quarters of 1989. “"Overall,” said
Sudikoff, “IDB has...continued its prefitable growth.” The compa-
ny's interest expenses and operating income may experience
similar leaps in the secend half of 1989, due to its June acquisi-
tion of Contel ASC’s CICI international satellite network facilities.

IDB will certainly be busy in August and September, uplinking
music special events for television, including an Aug. 24 Who
concert and a Sept. 9 Yes concert (both from Los Angeles and
both for pay-per-view distribution by DIR Broadcasting) and the
Sept. 6 MTV Video Music Awards {to both MTV and MTV-Eu-
rope). IDB supplied digital stereo audio transmission 1o
Westwood One of the Aug. 13 Moscow Music and Peace Festi-
val.

Due diligence. As part of the allocation of direcl broadcast
satellite {DBS) channels adopted by FCC commissioners Aug. 2
(BROADGASTING, Aug. 7), permittees Hughes Communications,
United States Satellite Broadcasting, Dominion Satellite Video
and Advanced Communications Inc. have been given until Ocl.
15 to submit updated and, in some cases, more specific informa-
tion on their current satellite construction contracts, according to
a memorandum opinion and order issued by the commission last
Monday, Aug. 15. Of those permittees, which will have to report
on building and payment timetables, three have contracted GE
Astrospace to build their birds. Hughes Communications has
contracted co-owned Hughes Aircraft to build its birds.

Journalisma

Former news correspondent calls for new NNC

Jerry Landay says reestablishment of
National News Council is needed to
help halt degradation of news
standards, especially during

political campaigns

A former network news correspondent who
is now a visiting associate professor of jour-
nalism at the University of illinois is calling
for the reestablishment of the nonpartisan
and nonpolitical National News Council
once headed by former CBS News Presi-
dent Richard Salant. Jerry M. Landay sees
the council as necessary to help halt the
degradation of news standards he believes
the reporting of the 1988 presidential cam-
paign made evident.

Landay, a former correspondent for
Group W Stations, ABC News and NBC
News who covered presidential campaigns
from 1960 through 1980, expressed his
views in the current issue ot Television
Quarterly, published by the National Acad-
emy of Television Arts and Sciences. The
article is headed **The Oz Effect,”’ and

describes the manner—the successtul man-
ner, Landay says—in which presidential
candidates and their handlers use smoke
and mirrors t©© manipulate the media and,
through them, the voters.

“The successful national politician is a
theatrical impresario,’’ Landay writes. "*He
no longer deals in the politics of marketing.
His inner councils, his brain trust, are no
longer staffed by men and women of ideas,

Privacy Act.

Trying to plug leaks

The Justice Department has announced a lougher policy of cracking down on |
government officials who leak information to reporters. The deputy assistant attorney
general in charge of the criminal division, John C. Keeney, told Congress that officials
who disclose information regarding criminal investigations may be prosecuted for
theft of government property. In some cases, he said, reporters might be called to
testify before grand juries to identify leakers. A subpoena for their testimony would not
be issued without the approval of the attorney general, Keeney said. Still, civil
libertarians expressed concern that the policy could be used to undermine reporters’
First Amendment protection against revealing confidential sources.

The new policy is actually a narrowing of one adopted 11 years ago that was
designed to protect governmental “whistle blowers” and members of the media from
prosecution for receipt of stolen property. But, said Keeney, a review convinced
Justice it was “too broad" and would “no longer be applicable to government
employes who leak information obtained from criminal investigations.” He also said
prosecution would be considered if a leak violated noncriminal statutes, such as the
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but media itlusionists. The media consul-
tant has not only become the most highly
visible player. He hus been institutionalized
with the apparatus of politics and gover-
nance and made a member of the praetorian
guard.”” He savs it was “‘the ‘Bob Dole
straddles” television campaign that won the
New Hampshire primary for George Bush’’
and the ** "Mike Dukukis is a softy and a
commsymp’ which won him the presiden-
cy.

Harsh as his criticism of the politicians’
use of illusionists” tricks is. his criticism of
the media, particularly television, is even
stronger. For he says that while ‘“‘the re-
sponsibility of television journalism to pen-
etrate and dispel the Oz Effect has never
been greater...the 1988 campaign saw a
precipitous decline in the vigor of television
news, characterized by the willingness of
most news managers and practitioners 10
cede their editorial prerogatives to the me-
diacrats, most particutarly the Bush team.”’
Then he said: “‘Television. like the expo-
nents of the oldest profession, has become
an all-100-living accomplice of those who
would have their way with it.”

Landay’s principal recommendation tor
cleaning up the journalistic landscape is
reestablishment  of  the National News
Council that was created in 1973 with the
goal of strengthening public support for
press freedom by advancing accuracy and
fairness in journalism. It died in 1984 be-
cause of a lack of support from important
clements of the media. The New Yoik
Times, tor instance. opposed the council on
the ground that. as the newspaper’s publish-
er. Arthur Ochs Sulzberger. put it. it was a
“‘form ot voluntary regulation in the name
of press freedom.”

But Landay expresses the hope that “‘the
excesses of '88 might well have convinced
the newspaper industry to rectify the error
ol its own indulgent ways. and to contribute
to a healthier brand of American politics,
instead of simply carping about it.”’

Landay would change the focus of the
council to that of media watchdog con-
cerned with national media campaigns. It
would, he suays. establish news standards,
““issue running. critical evaluations during
the course of the campaigns on adherence
to those standards, the behavior of the cun-
didates, their media praetors, and on jour-
nalistic coverage of the campaign.”” The
reports would—Landay hopes—be pub-
lished prominently by the news media. And
the reports, he says, ““would carry their
own built-in compulsions and incentives for
sensible. ethical responsible conduct.™

Landay also suggests that the advertising
industry consider setting up a panel of
watchdogs to monitor campaign excesses in
political spot ads and in print. Exposure of
slander and innuendo would diminish their
power, he said.

Landay’s suggestion was not endorsed by
the last head of the old NNC, Richard Sa-
lant. former president of CBS News. "*Poli-
ticians should do their worst, and we should
do our best.”” Salant said. Monitoring polit-
ical coverage is not what the old council
did, and is something he would not assign
to a single agency. **All of the press should
monitor,”” he said. -Lz

News moves at NBC

NBC News announced redeployment of personnel last week that will result in opening
of bureaus in Dallas; Budapest, Hungary; Barcelona, Spain, and restructuring of its
Moscow bureau. The new Moscow setup will mark the first time that NBC News has
shared office space with the BBC and Visnews {38% owned by NBC), although the
three news organizations have previously shared editing and other facilities. Joseph
Angotti, senior vice president, said thal each news arganization will maintain separate
statis.

The redeployment will also see the closing of its Paris bureau, leaving ABC as the
sole network news bureau there. NBC said that the growing importance of news from
Eastern Europe justified establishing a bureau in Budapest, which will have responsi-
bility for coverage of Hungary, Czechoslovakia and Rumania. The announcement said
the Barcelona bureau was being established "in preparation for the 1992 Barcelona
summer Clympics,” which will be televised in the U.S. by NBC Sports. Establishment
of the Dallas bureau marks a reversal of an earfier decision to eliminate a Southwest
bureau. The new bureau will be at LIN Broadcasting-owned kxas-Tv, with another
office in Houston at H&C Communications-owned KPRC-Tv.

The news division also said it would close its trailer at the Johnson Space Center
except for times when NASA is conducting a mission.

Project Watchdog Campaign’s second wave

Television, radio and print ads aimed at strengthening the media’s image in the mind
of the public have been released by the Society of Professional Journalists. The ads
are the second wave of the Project Watchdog Campaign developed under the
supervision of the Advertising Council. They continue the theme created in 1987: “If
the press didn't tell us, who would?" and add a new twist, asking: “How far shoulid the
press go?" Frank Gibson, metro editor of The Tennesseean. who heads the Society's
Project Watchdog, said: "The ads give the American people a glimpse of how the
news media work and remind us why it is critically important that the press remain
free.” The public service campaign began as a response to several studies measur-
ing the public's attitudes toward the news media. One of the studies, a 1985 Roper
poll, showed that one in five Americans favored more restraints on the press. The ads
were prepared by Lowe Marschalk, the New York advertising agency.
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Satellite

Time spent watching and number of
viewers up dramatically, says survey

European viewers with access to the re-
gion’s commercial satellite TV channels
spend 20% of their viewing time with the
new services, a 27% increase over viewing
levels a year ago, according to the just-
released Pan-Eurcpean Television Audi-
ence Research (PETAR}) survey.

The study, conducted during four weeks
last April, also found the number of com-
mercial satellite TV's daily viewers in 11
countries surveyed jumped by 58% from
the same period last year, up to 11.6 mil-
lion.

The potential audience, all those with
access to cable-delivered or direct broadcast
satellite channels, climbed 30% to more
than 43 miliion viewers, or 17.3 million
homes.

The PETAR research, now in its third
year, also studied the UK direct-to-home
satellite market and the viewing habits of
European business executives.

The survey of British direct-to-home
viewing showed that the Luxembourg Asira
satellite, which carries Rupert Murdoch’s
four-channel Sky TV package, as well as
other largely English-language programs,
had an average viewer share of 32%, com-
pared 1o British terrestrial TV’s 66% share.
Sky Movies had the largest four-week audi-
ence cumulation with 83%, followed by
Sky Channel’s 82%, MTV’s 52%, Euro-
sport’s 49%, Sky News’s 48%, and Screen-
sport’s 39%.

Across the 11 countries, average viewers
surveyed watch 3 hours and 22 minutes per
week of commercial satellite TV, a substan-
tial increase over last year, the survey
found, even though total weekly television
viewing increased just 1% to 16 hours, 48
minutes. The average home receives 11.6
cable channels out of the survey area’s total
of 93 cable channels, 35 of which are satel-
lite-delivered.

More than 25 million individuals viewed
some commercial satellite TV during any
given week and, over the four-week period,
32 million were satellite viewers, represent-
ing three-quarters of the available universe.

On a country-by-country basis, Germany
was the largest single market for commer-
cial satellite TV. with 11.75 million poten-
tial viewers, up 50% over 1988. Satellite
channels there reached 95%, or 11.2 mil-
lion, of its viewers over the four weeks.

The Netherlands is still the second largest
market, with over 10 million potential
viewers, 54% of whom viewed the channels
during the survey period. Among the other
countries surveyed, satellite TV reached
5.9 million viewers over four weeks in Bel-
gium, 2.8 million in Switzerland, 1.1 mil-
lion in Denmark, 975,000 in Norway,

TV on the rise in Europe

960.000 in Austria, 936,000 in Ireland,
821,000 in the UK and 639,000 in Finland.

Other European nations, such as France,
Spain, Portugal and Greece, and Eastern
Bloc countries such as Hungary, also re-
ceive commercial satellite channels, but
were not included in the current study, al-
though the research consortium indicated
that future studies may cover a wider area
and include the direct-to-home markets be-
yond the UK.

Demographic research found that over
the four-week period, satellite channels
were viewed by 43% of females 16 and
over, 32% of males 16 and over. and 16%
of children aged 4-15. The channels
reached 32% of 16- t0 34-year-olds, 31% of
35- to 54-year-olds, and 22% of those 35
and over.

The satellite channels with the greatest
reach over the four-week survey period
were German channels Sat-1 with 13.3 mil-
lion viewers and RTL-Plus with 13.2 mil-
lion.

Sky Channel, the UK-based, Murdoch-
owned entertainment channel that withdrew
from some European cable systems earlier
this year to refocus its efforts on the British
market, saw its reach drop trom 12.4 mil-
lion viewers in spring 1988 to 10.3 million
this year.

Entertainment service Super Channel
climbed slightly in viewership to 8.3 mil-
lion, MTV Europe was up from 1.3 million
last year to 4.1 million, a satellite version
of Italy’s RAI dropped slightly to 1.3 mil-
lion, and a European version of the U.S.
news channel CNN was at 300.000 view-
ers.
Sky Channel still has the greatest poten-
tial access, available to 35.6 million of the
total universe of 43 million, while Super
Channel has a potential reach of 34 million
individuals. RTL-Plus’s potential reach is
18.7 milion, Sat-1’s 1s 17.1 miilion,
MTV’s is 15 million, and RAl's is 11.5
rhillion.

CNN's potential reach was counted as
3.1 million, although the survey acknowl-
edged underrepresenting the news chan-
nel’s coverage, inadvertently excluding it
from the Belgian diaries. where CNN re-
corded 754,000 viewers at the time of the
survey.

The study was sponsored by CNN, MTV
Europe, RAI, RTL-Plus, Sat-1, Sky TV,
Super Channel and W.H. Smith TV (Life-
style and Screensport), as well as first-time
sponsors BBC TV Europe and the European
Business Channel. McDonalds Develop-
ment Corp., the UK’s Independent Broad-
casting Authority, and lialy’s SIPRA also
sponsored the work, and the European Ad-
vertising Agencies Association and the
World Federation of Advertisers were parti-
cipants. -AAG
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Telecable Holdings, whose principal
shareholder is Larry Hudson, a former
cable operator in the U.S., has won
the franchise to wire five cities in New
Zealand that would cover 500,000
homes. Telecable, in winning the fran-
chise late last month, said it would
build in the cities of Wellington, Auck-
tand, Christchurch, Dunedin and
Hamilton. The grant was made by
New Zealand's Overseas Investment
Commission,

Cable operators in New Zealand
are bound by the Broadcasting Act of
1989, excep! for the 15% foreign own-
ership limitation. Minister of Com-
merce David Butcher said "the for-
eign ownership of the company does
not constitute grounds for declining
network operator status.

Hudson's bid reportedly called for
10 to 12 channels of programing, with
the project's cost pegged at $340 mil-
lion.

(m]

TV rights to National Hockey League
games will be sold exclusively outside
North America by Trans World Inter-
national, TV division of Mark McCor-
mack's International Management
Group. Effective starting with the
1989-1990 season, the arrangement
is part of the NHL's targeting of inter-
national TV, marketing and promotion
development as a “major area for
growth for the next decade and be-
yond,” according to NHL President
John Ziegler.

a}

International Broadcasting Systems
will become the exclusive internation-
al distributor of The Lawrence Welk
Show, following an agreement with
Welk Entertainment Group. Dallas-
based IBS has rights to up to 260
episodes of the show, which ran for
27 years, first on ABC, then in first-run
syndication.

In related news, IBS has signed an
exclusive service contract with Televi-
sion Nacional de Chile, the Chilean
government's national TV network.
IBS will provide services, including
broadcast management, program ac-
quisition and distribution, advertising
and promotional support, and broad-
cast equipment procurement, the
company said.




For the Recorda

As compiled by BROADCASTING from Aug.
10 through Aug. 16 and based on filings,
authorizations and other FCC actions.

Abhreviations: AFC—Amenna For Conmunications: ALJ--Ad-
ministrative  Law  Judge:  alt-—aliernate:  ann.—announced:
ant.—anteana;  auf—aural:  auv.——auxiliagy.  ch —=channel:
Cli—eritical hours.: chg.—hange: CP—construction permit:
D day: DA-—directional amenna: Doc.— Docker: ERP—eilee-
tive radised power: Freq—irequency: HAAT—height above
average werrain: H&V—horizontal and venical, khz—Kkilohente:
kw—kilowatts:  lic.—license:  m—nicters.  mhz—megaherte:
mi.—miles: MP—muodilication permit;  mod. —modilication:
N-—night: pel. for recon.—petition for reconsideration: PSA-
presunrise service authosity: pwr.—power: RC —remote control:
S-A-—Scientitic- Allanta: SH—specificd hours: SL—studio loca-
tion: TL-—1ransmitter location: trans.—transniitter. TPO—trans-
mitter power output: U or unl.—unlimited hours: vis.—visual:
w—watls; *—ooncommercial. Six groups of numbers at end of
facilities changes ims refer 10 map coordinges. One nicter
equals 3.28 leet.

Ownership Changes

Applications

B KORG(AM)KEZY(FM) Anaheim. CA (AM: BA-
PLBYOT26EE: 1190 kh2: 10 kw-D:; FM: BAPLH890726EF;
95.9 mhz: 2.5 kw! ant. 330 ft.)—Sceks assignment of
license from Anaheim Broadeusting Corp. to ML Media
Partners for $15.125,000 {*Changing Hands.™ July 17).
Scller is headed by Tim Sullivan and also owns
KHQT(FM) Los Altos and KCAL(AM) Redlands. both
California. Buyer is headed by Elton 1. Rule and I. Martin

Pompadur. [t also owns KATC-TV Lafayette. LA: WREX-
TV Rockford. IL: WROC-TV Rochester. NY; WTOV-TvV
Stcubenville, IL: WEYI-TV Saginaw, MI; WRDW-Tv
Augusta. GA; WBRE-TV Wilkes-Barre. PA, and WNWO-
TV Toledo, OH. Filed July 26.

m KRZN(AM)  Englewood. CO  (BAL8S9080IEA:
1150KHZ: SKW-D, IKW-N, DA-2>—Seeks assignment of
license from Sudbrink Broadcasting of Arkansas to RMF
Broadcasting Co. of Denver for 3490,000. Seller is headed
by Robert Sudbrink, and owns WXTL(AM) Jacksonville
Beuch. FL.; WAWA-TV Rome, GA, and WCEE(TV)
Mount Vemnon, IL. Buyer is owned by William J. Mcentee.
Vic Rumore and Robert J. Frederick. Rumorc is geneéral
manager of stations WLAC-AM-FM Nashville. TN, Filed
Aug. |.

8 KVMT(FM) vail. CO. (BALH89080IGR: 104.7 mhz:
80 kw; ant. 1,186 f1.)—Seeks assignment of license from
Sky Hi-Vail Inc. 0 Vail-Aspen Broadcasting Lid. for
$750.000. Sellcr is owned by Richard Sucher, who has no
other hroadcast intcrests. Buyer is owned by Ronald E.
Crider. Cara Ebert Cameron, Henry D. Vara Jr. and
Charles Goldmark. Henry D. Vara Jr. is chairman of and
owns 26.556% of stock of 99 Broadcasting Inc.. which
owns 100% of Gulfstream Broadcasting Inc., licensec of
WKGR(FM) Fort Pierce, FL; he is general partner of
WRCC Partners. licensee of WRCC(FM) Cape Coral, FL;
and director and 33.333% owner of TV 44 Inc., general
partner of Channel 44 Lid.. licensee of WITC-TV Pensaco-
la, FL. Cara Ebert Cameron is gencral partner of WRCC
partners and sceretary and director and 33.333% owner of
TV 44 Inc. Filed Aug. 1.

8 WLVH(FM) Hartford. CT (BALH890728GP: 93.7 mhz;
21 kw; ant 780 ft.)—Secks assignment of license from Sage
Broadcasting Corp. to Daytona Group of Connecticut Inc.
for $7.618,000 (*Changing Hands.” July 17). Seller is
headed by Jerry Poch. and is also selling WAMT(AM)

Key West Radio, Inc.

bas acquired

WKWFE/WAIL(FM)
Key West,

Sfrom

Family Radio Ltd. Partnership
Jor

$1,400,000

We are pleased to bave brokered this transaction.

Florida Bt
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Corporate Offices » Adanta, GA * 404/998-1100
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Titusville, FL (**Changing Hands," July 17). Sage owns
WKHT(AM) Manchester and WNAQ(AM) Naugatuck,
both Connccticui, WTAX(AM)-WDBR(FM). Springficld,
L.; KMNS(AM)-KSEZ(FM), Sioux City, lowa: WBSM-
FM Fairhaven and WBSM(AM) New Bedford, both Mas-
sachusetts; WSGD(AM) and WKOL-FM Amsterdam,
N.Y., WCDL{AM) and WSGD-FM Carbondalc. Pa.;
WACO-AM-FM Waco, Tex., and WRFB(FM) Stowe. Vi.
Buyer is headed by Norman Drubner and David Peurlman.
Daytona owns KRGE(AM) Weslaco and KRIX(FM)
Brownsville, both Texas; KZRC(AM) Milwaukic and
KXYQ-FM Salem, both Oregon; KIVA(FM) Santa Fe,
NM; WVMX(FM) Richmond, VA, and KGRX(FM)
Globe, AZ. Drubner is also licensee of WPAP(FM) Pana-
ma City, FL., and WCOA(AM)-WILQ(FM) Pensacola,
FL. Filed July 28.

B8 WBTY-FM Homerville, GA (BALH830711HT, 105.5
mhz; 3 kw; ant. 312 ft.)—Seeks assignment of license from
Southern Broadcasting & Investment Co. to Clinch County
Broadcasters Inc. for $100,000. Seller is headed by Berrien
L. Sutton, who has no other broadcast interests. Buyer is
owned by Lonnie C. Cartcr and Harold B. Carter. Lonnie
C. Carter is general manager of WBTY. He is also presi-
dent, director and 50% stockholder of Johnson County
Broadcasting Inc., licensee of WIML(FM) Wrightsville,
GA. Homerville, city of license of WBTY, is located about
120 miles South of Wrightsville. WBTY und WIML are
class A FM stations whose 3.16 MV/M contours extend
about 8 miles from their transmitiers. Filed July i1

8 WKCB-AM-FM Hindman, KY (AM: BAL8%0726GZ;
1340 khz; [ kw-U; FM: BALH890726HA; 107.1 mhz: 770
w; ant. 650 ft.}—Seeks assignment of license from Knott
County Broadcasting Corp. to Hindman Broadcasting
Corp. for $100,000. Seller is headed by John Morgan, who
has no other broadcast interests. Buyer is owned by Randy
Thompson and Walier E. May. May is also president,
director and sole stockholder of East Kentucky Broadcast-

BOSTON
617/330-7880
Kevin Cox ¢ Bob Maccini

WASHINGTON
703/243-2310
Mitt Younts * Kent Replogle

ATLANTA
404/998-1100
Emnie Pearce * Ed Shaffer
Bill Cate

JACKSONVILLE
904/730-2522
Jim Brewer « George Reed

DALLAS
214/788-2525
Bill Whitley

LOS ANGELES
818/893-3199
Jim Mergen « Ray Stunfield

SAN FRANCISCO
415/937-9088
David LaFrance

KANSAS CITY
816/932-5314
Bill Lytle

SALT LAKE CITY
801/753-8090
Greg Merrill
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ing Corp., licensee of WPKE(AM)-WDHR-FM Pikeville,
KY. In addition, May holds 102 shares of preferred non-
voting stock in Ladon Broadcasting Co., applicant for new
FM on channel 294A at Reidland, KY. Filed July 26.

8 KHFT(TV) Hobbs, NM (TEMP890801; ch. 29; 1279
kw-V; ant. 538 fi.)—Seeks assignment of license from
Hobbs Family Television Partnership to Warren Electronics
Systems Inc., for assumption of debt. Seller has no other
broadcast interests. Buyer is headed by Pete Warren, who
has no other broadcast interests. Filed Aug. 1.

8 WSMR(AM) Raeford, NC (BALB908OZEA; 1400 khz: 1
kw-U)—Seeks assignment of license from Faith Enterprises
Inc. to Gospel Tabemacle Enterprises Inc. for $150,000.
Seller is headed by D.W. Long and also owns WZOO(AM)
Asheboro. NC. Buyer is headed by Rev. James Ross and
has no other broadcast interests. Filed Aug. 2.

8 WMMR(FM) Philadelphia (BTCH890726GU; 93.3 mhz;
29 kw, ant. 670 ft.); KTWV(FM) Los Angeles
(BTCHB90726GV; 94.7 mhz; 58 kw; ant. 2,835 fi.), and
WNEW(FM) New York (BTCH890726GW: 102.7 mhz;
7.8 kw; ant. 1,220 f1.}—Seeks assignment of license from
Sillerman-Magee Communications Management Corp. to
Group W Radio Inc. for $385.000,000 (BROADCAST-
ING, April 24, 1989). Sale also includes WCPT(AM)
Alexandria and WCXR-FM Woodbridge, both Virginia;
KILT-AM-FM Houston; and KDWB(AM) St. Paul and
KDWB-FM Richfield, both Minnesota. Seller is headed by
Robert F.X. Sillerman. Sillerman and Carl Hirsch are co-
chairmen of Legacy Communications. Legacy owns
KDWB(AM) St. Paul and KDWB-FM Richfield (Minne-
apolis-St. Paul), both Minnesota; KILT-AM-FM Houston,
WCPT(AM) Alexandria and WCXR-FM Woodbridge,
both Virginia; and has 79.9% interest in Metropolitan
Broadcasting, which owns KTWV-FM Los Angeles,
WNEW-FM New York and WMMR(FM) Philadelphia,
and 50% of WNEW(AM) New York. Buyer is headed by
Burton Staniar. Radio division is headed by Dick Harris.
Westinghouse Broadcasting Co. and Sillerman Representa-
tive Corp. own 81.9% (VS) & 18.1% (VS) of Group W
Radio Acquisition Company respectively. Following
broadcast stations, including Auxiliary Broadcast of li-
censes. are licensed to following subsidiaries of Westing-
house Broadcasting Co. or subsidiary corporations thereof:
Group W Television Inc.; KYW-TV Philadelphia; KDKA-
TV Pittsburgh; WJZ-TV Baltimore, and WBZ-TV Boston.
Group W Television Inc.: KPIX(TV) San Francisco. Group
W Radio Inc.: WINS(AM) New York; KDKA(AM) Pius-
burgh; KYW(AM) Philadelphia, KODA-FM Houston;
KQZY-FM Dallas: KQXT-FM San Antonio, KMEQ-AM-
FM Phoenix; KKWB(AM) Los Angeles, KJIQY-FM San
Dicgo; KFBK(AM) Sacramento and KAER-FM Sacramen-
to, both Califomia; WBZ(AM) Boston, and WMAQ(AM)
Chicago. Filed July 26.

8 WTNI(AM) Hartsville, SC (BAL890728EC; 1490 khz; |
kw)—Seeks assignment of license from C & O Broadcast-
ing Inc. to Hardison Broadcasting Co. for $50,000. Seller
is headed by Sheryl Carr and Melissa Quilaw (sisters).
They have no other broadcast interests. Buyer is headed by
Jerry T. Hardison, who has no other broadcast interests.
Filed July 18.

8 WHLP{AM)-WCQT(FM) Centerville, TN (AM: TEM-
P890731AA; 1570 khz; 5 kw-D; FM: TEMP8%0731BB;
96.7 mhz; 3 kw; ant. 250 ft.)—Seeks assignment of license
from William A. Potts, Receiver to Creative Communica-
tions Corp. of America, for $168,000. Seller has no other
broadcast interests. Buyer is headed by John A. Deering,
who has no other broadcast interests. Filed July 31.

8 WHBQ-TV Memphis, TN (TEMP890801; ch. 13; 316
kw-V; ant. 1,000 fi.)—Seeks assignment of license from
South Jersey Radio Inc. to Adams TV of Wilkes-Barre Inc.
for $39,000,000. Seller is owned by RKO General Inc.,
which owns three AM's and three FM’s. Buyer is headed
by Stephen Adams. Adams also owns KOOL-AM-FM
Phoenix; KHIH(FM) Boulder, CO; WHOI(TV) Peoria and
WKLL(AM) Wood River. both Illinois; WWLP(TV)
Springfield. Mass.; WLAV-AM-FM Grand Rapids and
WILX-TY Onondaga, both Michigan; KEZK(FM) §t. Lou-
is; WWAY(TY) Wilmington, N.C.; KISS(FM) San Anto-
nio, KOSA-TV Qdessa and KAUZ-TV Wichita Falls, all
Texas; KQUL(AM) and KZOK(FM) Seattle; WTRF-TV
Wheeling, W.Va., and WMTV(TV) Madison and WSAW-
TV Wausau, both Wisconsin. Filed Aug. 1.

8 KDOK(AM) Tyler, TX (BALB90731EA; 1490 khz; 1
kw-U)—Seeks assignment of license from Tyler Broadcast-
ing Co. Inc. to Blue Jay Production Inc. for $100,000.
Setler is headed by Carolyn Vance, son of William Vance
and Ben Downs. Carclyn Vance has interest in
KEEE(AM)-KJCS(FM) Nacogdoches, TX. Buyer is head-
ed by Bruce Williams. Blue Jay Productions Inc. is licensee
of KEES(AM) Gladewater, TX. Filed July 31.

8 WCWC(AM)-WYUR(FM) Ripon, WI (BAL890728EB;
1600 khz; 5 kw-U, DA-2; FM: BALHB8%0728GQ; 95.9
mhz; 3 kw; ant. 300 fi.)—Seeks assignment of license from

Denovecom Inc. to Wisconsin Radio LP for $1,410,000
(""Changing Hands,” Aug. 14). Seller is owned by Paula
and Walter Richey (wife and husband). Walter Richey has
interest in WKHY-FM Lafayette. IN; KTHT(FM) Fresno,
CA; KLBB(AM) St. Paul, MN; KQUE(AM) Olympia,
WA, and KOSO(FM) Modesto, CA. Buyer is headed by
Martin Cowie, who has no other broadcast interests. Pur-
chase includes WYUR(FM) Ripon, WI. Filed July 28.

Actions

8 WAJF(AM) Decatur. AL (BALB90622EC; 1490 khz; |
kw-U)}—Granted app. of assignment of license from Estate
of Joseph B. Falt to Brainerd Broadcasting Inc. for no
financial consideration. Seller is headed by Joseph Falt III,
who has no other broadcast interests. Buyer is owned by
Nathan W. Tate. Roy W. Burchel and Kennith A. Casey.
Casey has 99% interest in WKAC(AM) Athens, AL. 50%
interest in WPYK(AM) Dora, AL, and 60% interest in new
FM application at Trussville, AL. Action Aug. 3.

8 WEZQ(AM) Winfield, AL (BAL890613EE; 1300 khz; 5
kw-D)—Granted app. of assignment of license from John
Self 10 James Boyd Pate for $142,500. Seller has no other
broadcast interests. Pate is on board of directors of Intema-
tional Bible College, Florence, AL, which is permitiee of
noncommercial WBHL(FM). Action Aug. 2.

u WDBS(AM) Eatonton, GA (BAL890S0TEA; 1520 khz; |
kw-D)}—Granted app. of assignment of license from Wil-
liam M. Flatau, Trustee, to Eatonton Broadcasting for
$11,500. Seller has no other broadcast interests. Buyer is
headed by George B. Peters Jr., who has no other broadcast
interests. Action July 31.

8 WLOV-AM-FM Washington. GA (BAL890612HB:
1370 khz; 1 kw-D; FM: BALH890612HC; 100.]1 mhz; 3
kw; ant. 200 fr.)—Granted app. of assignment of license
from G & O Inc. 10 Scorpio Enterprises Inc. for $465,000.
Seller is headed by Oscar Wisely, who has no other broad-
cast interests. Buyer is owned by B.L. Williamson, who
has no other broadcast interests. Action July 31.

8 WCSJ(AM)-WUEZ(FM) Morris, IL (BAL890613EC;
1550 khz; 250W-D; FM: BALH890613ED; 104.7 mhz; 50
kw; ant. 275 ft.)—Granted app. of assignment of license
from Midwest Broadcasting Inc. to M.M. Group Inc. for
$3,200,000. Seller is headed by Roger Coleman. who has
no other broadcast interests. Buyer is owned by Robert
Casagrande and Mark S. Litton. Casagrande and Litton,
sole shareholders, officers and directors of applicant, are
sole shareholders, officers and directors of CTC River
Communications Inc., licensee of WQTL(FM) Otiawa,
OH. M.M. Group In¢. is applicant in process of filing two
applications for consent to assignment of licensee for
WCSI(AM)-WUEZ-FM Morris, IL, and WNRE(AM)-
WLRO(FM) Circleville, OH. Applications are not mutually
exclusive. Action July 31.

8 WXKF-FM Eminence, KY ( BAPLH890313HV; 105.7
mhz; 3 kw; 308 f1.)—Granted app. of assignment of license
from Bass FM Broadcasting Lid. Partnership to Bass
Broadcasting Company for no financial consideration. This
transaction involves merger of Bass FM Broadcasting into
Bass Broadcasting Co. in retum for stock. Bass is headed
by Swart A. Bass, who has no other broadcast interests.
Action Aug. 1.

8 WCFB(AM) Tupelo, MS (BALS90609EC; 1060 khz; |
kw-D)—Granted app. of assignment of license from The
Charis Group Ltd.to Charisma Communications Co. for
$72,000. Seller is headed by John Robinson, who has no
other broadcast interests. Buyer is headed by Donald R.
Depriest. Charisma is licensee of: WMER(AM) Meridian,
WWZD(FM) New Albany, and is applicant for new FM at
Meridian, all Mississippi. Action Aug. 3.

8 KSYX(AM) Santa Rosa, NM (BALB90G609ED); 1340
khz; 1 kw-D, 250W-N)}—Granted app. of assignment of
license from Robert I. Cordova, court-appointed receiver,
to Michael Esquibel, for no financial consideration. Seller
has no other broadcast interests. Buyer has no other broad-
cast interests. Action Aug. 2.

8 KGMC(TV) Oklahoma City, OK (BALCT88I10IKE;
34; 78.5KW; HAAT: 1,209 feet)—Seeks assignment of
license from Oklahoma City Broadcasting Co., successor
10 Maddox Broadcasting Corp., for $3,600,000. Transmit-
ting equipment, antenna, studio equipment, licenses and
other items are being sold to Maddox Broadcasting Corp.
for $2.6 million. Remainder of station KGMC(TV)'s
equipment and real property (but not programing) are being
sold to Pappas Telecasting of Oklahoma for $1 million.
Buyer is owned by Chesley Maddox. It has no other broad-
cast interests. Action Aug. 3.

8 KOKL{FM) Okmulgee, OK (BALH890615HI;, 94.3
mhz; 3 kw; ant. 300 ft.)—Granted app. of assignment of
license from Brewer Communications Inc. to Integrated
Broadcasting Co. for $1,400,000. Seller is owned by James
Robert Brewer, who also owns KOKL(AM)-KGLB(TV)
Okmulgee. Buyer is owned by Benjamin Davis, who has
no other broadcast interests. Action Aug. 2.
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8 KFQX-AM-FM Abilene, TX (AM: BALB90616EA;
1470 khz; 5 kw-D, 1 kw-N; FM: BAPLH890616EB; 102.3
mhz; 3 kw; ant. 300 fi.)—Seeks assignment of license from
Esprit Communications Corp. to Ovation Broadcasting Co.
for $950,000. Seller is headed by Robert Call, who has no
other broadcast interests. Buyer is headed by Phil Motta,
who has no other broadcast interests. Action Aug. 2.

& KEZP-FM Canadian, TX (BALH890301GV; 103.1 mhz;
3 kw; ant. 300 fi.)—Dismissed app. of assignment of
license from Megahype Broadcasting Partnership to Cana-
dian Broadcast Group Inc. for $250,000. Seller is owned
by Ronald R. Hamilton, his father, Kenneth E. Hamilton,
and Lori L. McConville, and has no other broadcast inter-
ests. Buyer is headed by Charles D. McFall, president.
McFall is sole officer, director and shareholder of Palmer
Radio Group Inc., proposed assignee of KOBS Wasilla,
AK. Applications were filed Dec. 29, 1988. Action Aug.
1.

New Stations

Applications
New FM's

8 Wallace, ID (BPH890713ML)—Darrell E. Bauguess
seeks 100.7 mhz; 76 kw; HAAT: 2,230 fi. Address: 8805
Clifford Ave., Chevy Chase. MD 20815. Principal has no
other broadcast interests. Filed July 17.

& Dwight, IL (BPH890720MC)}—Don H. Barden seeks
98.9 mhz; 3 kw; 328 fi. Address: 1249 Washington Blvd.,
Detroit 48226. Principal is headed by Don H. Barden. who
I;zas granted CP for WKBM(FM) Coal City, IL. Filed July

& Vidalia, LA (BPH8907|9MD)—Robert Cupit seeks
104.7 mhz; 3 kw; 328 fi. Address: P.O. Box 1129, Vidalia,
LA 71373. Robert D. Cupit Jr. owned 25% of stations
WZZB(AM)-WSLL(FM) Centrevilte, MS. Robert D. Cu-
pit Jr. is currently general manager of KVLA Vidalia, MS.
Filed July 19.

8 Vidalia. LA (BPH890720MG)—Vision Broadcasting
Inc. seeks 104.7 mhz; 3 kw; 328 fi. Address: Vidalia
Meadows, Apt. 19, Vidalia, LA 71373. Principal is owned
by Carol Brown, who has no other broadcast interests.
Filed July 12.

8 Huntsville, MO (BPH890719MC)—Contemporary
Broadcasting Inc. seeks 92.5 mhz; 3 kw; 328 fi. Address:
P.O. Box 459, St. Charles, MO 63302. Principal is headed
by Michael §. Rice, who has following broadcast interests:
president and stockholder of KIRL(AM) St. Charles, MO;
president and stockholder of WBOW(AM)-WZZQ(FM)
Terre Haute, IN; president and stockholder of KFMZ(FM)
Columbia, MO, and president and stockholder of
KBMX(FM) Eldon, MO, and KFXE(AM) Camdenton,
MO. Filed July 19.

8 Osceola, MO (BPHB90719ME)—Valkyrie Broadcasting
Inc. seeks 92.3 mhz; 3 kw; Address: P.O. Box 1420,
Warsaw, MO 65355. Principal is headed by Jim McCol-
lum, and has no other broadcast interests. Filed July 19.

8 Warsaw, MO (BPH890725MF)—John B. & Fredna B.
Mahaffey seek 93.7 mhz; 3 kw; 328 fi. Address: Box 4584,
Springfield, MO 65808. Principal is owned by John B.
Mahaffey and has no other broadcast interests. Filed July
25.

8 Henderson, TN (BPH890720MI)}—Wanda Smith seeks
107.7 mhz; 3 kw; 328 fi. Address: Route 1, Box 193
Henderson, TN 38340. Wanda Smith is director and 50%
shareholder of Chester County Broadeasting Inc., licensee
of WHHM(AM) Henderson, TN. Filed July 20.

8 Woodbury, TN (BPH890720MH)—Woodbury Commu:
nity Radio Inc. seeks 104.9 mhz; Address: P.Q. Box 350,
Woodbury, TN 37190. Principal is headed by Lee Ann
Walker, who has no other broadcast interests. Filed July
20.

8 Woodbury, TN (BPH890720MD)—Woodbury FM Ra-
dio Broadcasting seeks 104.9 mhz; 416 ft. Address: P.O.
Box 354, Woodbury, TN 37190. Principal is owned by
Beverly K. Corlew, who has no other broadcast interests.
Filed July 20.

8 Woaodbury, TN (BPH890720MF)—Dasan Communica-
tions Corp. seeks 104.9 mhz; 3 kw; 328 ft. Address: P.O.
Box 7, Woodbury, TN 37190. Principal is headed by David
Dunge. Dasan Communications Corp. is_ licensee of
WBRY(AM) Woodbury, TN. Applicant and its principals,
Mr. and Mrs. Bunge, have interest in that station. At this
time there is pending application for license renewal of
WBRY. file no. BR-890403. Filed July 20.

8 Franklin, TX (BPH890718MB)—Franklin Community
Broadcasting seeks 98.9 mhz; 3 kw; 328 fi. Address: 839
Timber Cove, Seabrook, TX 77586. Principal is headed by
Roy Henderson and has no other broadcast interests. Filed



July 18.

& L os Ybanez. TX (BPH8907) 2MK)—Israel Ybanez sceks
107.9 mhz; 50 kw; 459 fi. Address: HCR-7, Box 52. Loy
Ybanez. TX 79331. Principal has no other broadcast intcr-
ests. Filed July 18.

Actions

New AM

® Kendall. FL (BP890530AD»—Retwrned app. of Baja
Florida Radio for 1020 khz: Address: 13520 SW 6lsi
Cournt. Miami 33156. Principal is headed by William R.
Brazzil. Richard A. Bowers, Sergio Vidal and Donald
Roberts Jr.. who have no other broadcast interests. Filed
Aug. 4.

New FM’s

& Trumann. AR (BPH861119MA)—Granied app. of W-R-
1 Enterprises for 106.7 mhz: 22 kw H&V: 100 ft. Address:
820 Hwy. 63 South. Trumann. AR 72472. Principal is
owned by K.W. Webb. James Roberts and Chiquita Inbo-
den. who have no other broadcast interests. Filed Aug. 3.

® Soledad. CA (BPHB80602ZNL)}—Dismissed app. for
Monterey County Broadcasters Inc. for 105.3 mhz: 1.54
kw H&V: 537 fi. Address: 4610 Briarwood Dr.. Sacramen-
to. CA 95821 . Principal is headed by Carl J. Auel. Robert
A. Jones and Dora L. Clapp. Applicant owns KKMC(AM)
Gonzales, CA. Robenn A. Jones owns 55.8% of
WRPQ(AM) Baraboo. WI; 25% of WCHP(AM) Cham-
plain. NY, and WLVJ(AM) Royal Palm Beach. FL: 50%
of WWRIJ(AM) Hollywood. SC. and KFRP(AM) Rocklin.
CA: 33 1/3% of WGOR(AM) Christmas, FL. and
KTCO(AM) Manor. TX. Carl J. Auel owns 100% of
WGO(AM) Bethel Park, PA. Filed July 28.

& Kckaha. HI (BPH881102MC)—Granted app. of Algoma
Broadcasting Co. for 103.3 mhz: 3 kw H&V; -797 1.
Address: P.O. Box 36. Fairfield. CT 06430. Principal is
headed by Timothy D. Martz. who has no other broadcast
inierests. Filed July 31.

® Vancleve. KY (BPH880 105ME)}—Granied app. of Ken-
tucky Mouniain Holiness Association for 99.9 mhz; 3 kw
H&V: 328 ft. Address: Box 8. Mt. Carmel Rd.. Vancleve.
KY 41385. Principal is headed by Seldon Shert Jr.. who
has no other broadcast interests. Filed Aug. 1.

# Delhi. NY (BPHS80909MF)—Dismissed app. of Wopos
Broadcasting Co. for 100.3 nihz; 0.44 kw: 829 f1. Address:
P.0O. Box 324, Delhi. NY 13753, Principal is headed by
Kevin Wright, who has no other broadcast interests. Filed
Aug. |.

® Jamestown, NY (BPED880712MU)—Rcturned app. of
Family Lifc Ministries Radio Inc. for 90.9 mhz: 7 kw
H&V: 492 fi. Address: 7634 Campbell Rd.. Bath. NY
14810. Principal is headed by Richard M. Snavely. who
has no other broadcast interests. Filed July 28.

® Somerset, TX (BPEDS81114MB)—Rewrned app. of
Fundamental Christian Broadcasting for 90.5 mhz: 4.5 kw
H&V. Address: Box 18025. San Antonio. TX 78218.
Principal is headed by Myron Wade. and has no other
broadcast interests. Filed July 28.

Facilities Changes

Applications

AM’s

® Kendall. FL 1020 khz—May 30 engincering amendment
10 correct coordinates to: 25 36 22N 80 32 26W.

& Hot Springs. VA WWES(AM) 1270 khz—Aug. 3 appli-
cation petition for reconsideration for CP 1o increase power
to 5 kw.

FM's
& Woodlake. CA KQKX(FM) 104.1 mhz—July 25 appli-
cation for Mod of CP (BPH850712PK) 10 change ERP:

17.5 kw H&V: HAAT: 839 fi. H&V: TL: Atop Eshom
Point. 7 km due E of Badger. CA.

& Callaway. FL 103.5 mhz—July 25 application for Mod
of CP (BPH830215Al) to change HAAT: 423 fi. H&V:
change TL: W of E Callaway Rd.. 3.2 km N of Hwy. 22.
9.45 km NE of Callaway. FL.

& Si. Augustine. FL WUVU(FM) 97.7 mhz—July 21 ap-
plication for CP 1o make changes: HAAT: 482 fi. H&V:
TL: 1.0 km E of U.S. | at Duval and St. John’s County
line, FL.

® Fort Valley. GA 97.9 mhz—July 20 application for Mod
of CP (BPHE60918MD) 10 change HAAT: 295 fi. H&V.

& Tifton. GA WPLH(FM) 107.5 mhz—July 31 application
for CP w0 change freq: 104.9 mhz.

® Rantoul. IL WLTM(FM) 96.1 mhz—IJuly 21 application
for CP to change ERP: 1.440 kw H&V. HAAT: 475 .

H&V: and TL: 3 km SW of Thomasboro. IL: 40 12 33N 88
12 O1W.

& Lafayetie. LA 95.5 mhz—July 2] application for Mod of
CP {BPH8605070F) 1o change ERP: 2.05 kw H&V:
HAAT: 390 fi. H&V: TL: 1.4 km N of intersection of 1-10
and State Rie. 182, Lafaycne Parish. LA.

& La Plata. MD WXTR-FM 104.1 mhz—July 21 applica-
tion for CP 1o change ERP: 22 kw H&V: HAAT: 764 fi.
H&V.

® Two Harbors. MN WRSR(FM) 104.3 mhz—July 13
application for Mod of CP (BPH880406MCY) to change TL:
10 km NW of Two Harbors, MN.

& Marion. MS WQIC-FM 103.1 mhz—July 24 application
for CP 10 change freq: 95.1 mhz: ERP: 26 kw H&V:
HAAT: 606 fi. H&V: TL: E side of Hwy. 45. 1.6 km S of
Meridiun. MS: chunge 10 class: C2: per docker 88-525.
® Fairbury. NE KUTT(FM) 99.3 mhz—July 21 application
for CP 1o change ERP: 100 kw H&V: HAAT: 908 fi. H&V:
TL: .8 miles No. of Hwy. 136 and 4.3 miles NW of
Fairbury. NE: class: Cl: per docket 81-99.

& Pahrump. NV KUDA(FM) 107.5 mhz—July 19 applica-
tion for CP to change ERP: 3 kw H&V: HAAT: -6 m H&V:
class: C3: freq: 105.7 mhz: and 10 change TL: 3.5 km N
NW of Ridgway. CO: 38 10 54N 107 46 25W.

& Millville. NJ WBSS-FM 97.3 mhz—July 19 applicarion
for Mod of CP (BPHR703031F) to change HAAT: 465 fi.
H&V: TL: 375 miles S. of Buck Hill Rd. and SR 50.
Corbin City. NJ.

8 Arlington. NY WQLS(FM) 96.9 mhz—July 27 applica-
tion for Mod of CP (BPH860123MT) 1o change ERP: (.5
kw H&V: HAAT: 764 fi. kw H&V: TL: lllinois Mountain
on Reservoir Rd. 2 miles from Gate. Lloyd Town. NY.

® Erwin, NC 88.3 mhz—July 26 application for Mod of CP
1o change HAAT: 206 fi. H&V and 1o correct site coordi-
nates and elevation.

& Cincinnati WVXU(FM) 91.7 mhz—July 26 application
for Mod of CP to change ERP: 26.1 kw H&V.

8 Cleveland WMJII(FM) 105.7 mhz—July 25 application
for CP 1o change ERP: 15.5 kw H&V: HAAT: 1.020 f1.
H&V: TL: 4800 Brucning Rd.. Parma. OH.

& Troy. OH WTRJ(FM) 96.9 mhz—July 24 application for
Mod of CP (BPH860121MU) to change HAAT: 314 fi.
H&V: TL: Dye Mill Rd.. S. of Si. Rd. 41. Troy. OH.

¥ Sallisaw. OK KKID-FM 95.9 mhz—July 24 application
for CP 10 change channel to 240C2 per docket 87-73.

® Black River Falls. WI WWIS-FM 99.7 mhz—July 24
application for Mod of CP {BPH880216MN) 10 change
ERP: 3.0 kw H&V: HAAT: 328 fi. H&V: TL: 0.83 km W
of U.S. 1-90. on Town Creek Rd.. Jackson County. WI.

® Evansville. WI WMJIB(FM) 105.9 mhz—July 20 appli-
cation for Mod of CP {BPH871013MG as Mod) 1 change
ERP: 1.4 kw H&V: HAAT: 482 fi. H&V.

TV's
& Athens. GA WPBS(TV) ch. 8-—July 27 application for

Mod of CP to change HAAT: 1.987 fi. ant: Andrew/Diclec-
tric CD-030013: 33 48 18N 84 08 40W.

& Keene. NH WEKW(TV) ch. 52—Aug. 3 application for
Mod of CP to change ERP: 94.5 kw (vis).

Actions

& Juncau. AK KINY{AM) 800 khz—Aug. 7 application
{BP890324AD) granted for CP 1o increase daytime power
o 10 kw.

& Rancho Mirage. CA KCPC(AM) 1200 khz—Aug. 7 ap-
plication (BMP890310AB) granted for Mod of CP
(BP811015AC) to change city license to Cathedral City.
CA: TL: 10 S Hwy. 10, A.9 km SE of Date Palm Dr..
Cathedral City, CA: reduce power to 740 w/2500 w and
make changes in ant. system: 33 50 O8N 116 26 28W.

& Johnstown. CO KHNC(AM) 1360 khz—Aug. 3 applica-
tion (BMP870331CA) granied for mod of CP
{BP8412234AB) to change hours of operation to unlimited
by adding night scrvice with 530 w.

& Chattahoochee. FL WTCL(AM) 1580 khz—Aug. 7 ap-
plication (BP890223AB) granted for CP to change hours of
operation to unlimited by adding night service with 500 w:
increase day power to 10 kw: install DA-N and mukc
changes in ant. system.

& Covingten. KY WCVG(AM) 1320 khz—Aug. 7 applica-
tion (BP880621AB) granted for CP to increase night power
to 420 w. DA-2 and make changes in ant. system.

B New York WEVD(AM) 1050 khz—Aug. 7 application
(BZ890606AN) granted for direct measurement of ant.
power.

® Claremont, NC WCXN(AM) 1170 khz—Aug. | applica-
tion (BP881220AF) dismissed for CP 1o reduce power to
6.9 kw: make changes in ant. sysiem and change from
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nonDA 10 DA,

& Opportunity. WA KHDL(AM) 630 khz—Aug. 4 applica-
tion (BP890609AB) returned for CP 1o change freq: 840
khz. and incrcase day power to 50 kw.

FM’s

& Dermoti. AR KXSA-FM 103.1 mhz—Aug. | application
{BPH8%02171F} granied for CP 10 change HAAT: 328 fi.
H&V: change TL: 8.1 mi W of Dermott. AR: 33 3] 56N 9]
34 28w.

# Porterville. CA KPOR(FM) 100.5 mhz—Aug. | applica-
tion (BMPH8904171D) granted for Moed of CP to change
ERP: 1.5 kw H&V: HAAT: 465 ft. H&V: TL: 36 04 42N
118 58 45W.

& Walnut. CA KSAK(FM) 90.1 mhz—July 31 application
(BPED8904271B) granied for CP 1o change HAAT: 410 fi.
Hé&V: TL: to change location of transmitter site by distance
of less than 0.3 km (0.2 mi).

u Key West. FL WKRY(FM) 93.5 mhz—Aug. | applica-
tion (BPH8903201B) granted for CP to change ERP: 31.5
kw H&V: HAAT: 1.148 ft. H&V: TL: McDonald Ave.,
Stock Island. FL: class: C2; per docket 88-77.

® Seminole. FL WGNB(FM) 1520 khz—Aug. 7 applica-
tion (BMP890209AA) granted for mod of CP
(BP880113Al) to change TL: 9401 Park Blvd.. Pinellas
Park, FL; 27 50 26N 82 46 09w.

& St Petersburg. FL WWRMI(FM) 107.3 mhz—Aug. |
application {BPH8810201D} dismissed for CP to change
HAAT: 842 f1. H&V: TL: on Boyette Rd. Riverview. FL:
27 50 53N 82 15 48W. Informal objection filed by Silicon
East Communications Partnership Jan. 31. Informal objec-
tion granted Aug. 1.

& Connersville. IN WCNB(FM) 100.3 mhz—Aug. | appli-
cation (BPH870227NO} granted for CP to change ERP:
50.0 kw H&V: HAAT: 492 fi. H&V and change coordi-
nates: 3% 38 ISN 85 08 45W.

& Clarinda. [A KQIS(FM) 106.3 mhz—Aug. 2 application
(BPHB90502JA) granicd for CP to change ERP: 50.0 kw
H&V: HAAT: 164 ft. H&V: TL: 1.4 km S of County Hwy.
D on County Hwy. KK. 3.9 km N. of Elmo, MO; 40 33
12N 95 07 18W: freq: 106.1 mhz: class: C2: relocate main
studio outside community of license to 209 Elm St.. Shen-
andoah. [A: per docket 88-494.

& Harlan. KY 105.1 mhz—Aug. | application
(BMPHB904041E}  granted for Mod of CP
(BPH860317MR) 10 change ERP: .27 kw H&V; HAAT:
1.036 fi. H&V: TL: on Pine Min.. 6.44 km N. of Harlan.
KY.

® Jennings. LA KJEF(FM) 92.7 mhz—Aug. | application
(BPH8902211C) granted for CP to change freq: 92.9 mhz:
change ERP: 32.9 kw H&V: HAAT: 600 ft. H&V: TL:
12.82 km a1 229.6 degrees (T) from Lake Arthur. LA;
class: C2: per docker 87-104.

8 Frederick. MD WITM(FM) 88.1 mhz—July 28 applica-
tion (BMPED8609221A) dismissed for Mod of CP (BPE-
D790629AE) 1o change TL: Foot of Schkey Ave.. Brad-
dock Heights. D; change ERP: 9.2 kw H&V; HAAT: 266
ft. H&V; 39 25 17N 77 29 52W. Petition 1o deny filed
Sept. 2. 1987. by Johns Hopkins University.

# Portage. Ml WRKR(FM) 107.7 mhz—June 23 applica-
tion (BPH881128I1D) granied for CP (BPHI10239) to
change HAAT: 485 fi. H&V.

& Columbus. MS WACR(FM) 103.9 mhz—Aug. | uppli-
cation (BPH8903281F) granted for CP 1o change ERP: 50
kw H&V: change HAAT: 492 fi. H&V: TL: N of U.S. Rte.
82. approximately 3.8 km E of Ethelsville. AL: class: C2:
per docket 87-451.

# Mansfield. OH WOSV(FM) 91.7 mhz—Aug. | applica-
tion (BMPED890526IA) granted for Mod of CP
(BPED870629MB) 10 reduce overall tower height.

® Eugene. OR KMGE(FM) 94.5 mhz—Aug. 3 application
(BMPHE8904121F) granted for Mod of CP (BPH8610091D)
10 change HAAT: 1.298 fi. H&V: ERP: 100 kw H. 43 kw
V.

# Eugene. OR KUGN-FM 97.9 mhz—Aug. 3 application
(BMPH890522IC)  granted for Mod of CP
{BPH870302NX) to change HAAT: 1.230 t. H&V: ERP:
100 kw V: 75 kw H.

® Springfield-Eugenc. OR KSND(FM) 93.1 mhz—Aug. 3
application (BMPH8904121G) granted for Mod of CP
(BPH8702251F) 10 change ERP: 100 kw H, 33.3 kw V:
HAAT: 984 fi. H&V.

® Bethlchem. PA WZZO(FM) 95,1 mhz—Aug. 2 applica-
tion (BMPH8904111A) granted for Mod of CP
(BPH870722IB) 10 change directional ant. pattern in cleva-
tion plane.

& Smethport. PA WQRM(FM) 106.3 mhz—Aug. 2 appli-

cation (BMPH8906291D) returned for Mod of CP
(BPH850712v0 as Mod) 1o change ERP; 0.6 kw H&V;



Services

BROADCAST DATABASE

dataworld

MAPS

Allocaton Studies - Directories
PO. Box 30730 301-652-8822
Bethesda, MD 20814  800-368-5754

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base Allocation Studies
Terrain Profiles
A Dwv. of Moffel. Larson & Jehmon, inc.
703 824-5666
FAX:703—824-5672

RAMTRONIX, INC.

Connector Supplier
10 the Broadcast Industry
Kings/ITT Cannon
67 Jetryn Bivd. E.
Deer Park, N.Y. 11729
{516) 242-4700

UNUSED CALL LETTERS

MAILING LABELS
AM « FM -+ TV

dataworld

301-652-8822 800-368-5754

' Coverage Terrain Shadowing

v Talatach Ine.

BROADCAST CONSULTANTS AND ENGINEERS

® FCC Appicahons ano Feig Engree:ng
8 Frequency Searches ana Coordinalon
8 Towe« Erectdn ang Mamenance

® Facuty Design ang Consmuctnn

Conmac
KENNE T W =OFMN 23400 Mch ave
1313) 562 6873 Dearbom Mt 48124

dataworld maps

* TERAAIN SHADOWING
® POPULATION DENSITY

& CONTOUR COVERAGE
(301) g52-8822 (800} 368-5754

4 e
IR
Y c & 5 N
s Radio and Television System Design
* Transmitter and Studio Installation
* Microwave and Satellite
Engineering and Installation

627 Boulevard
201-245-4833 Kentlworth, NJ 07033

Franklyn R. Beemish & Co.
Engineering for Television & Radio
FACILITIES AND SYSTENS DESIGN & IMPLEMENTATION
ANALOG & DIGITAL VIOEO, AUDIO, HDTY

ARCHITECTURAL ENGINEERING
ELECTRICAL, HVAC, ACOUSTICAL

574 Suntise Highway, Baldwin, NY 11510 516/867-8510

@?‘3‘ gfa?nless, inc.

New Towers, Antenna Structures
Engineering Studies, Modifications
Inspections, Erection, Appraisals
North Wales, PA 19454
215 699-4871 FAX 699-9597

Shoolbred Engigﬁgs&mh}g

Towers and Antenna Structures
Robert A. Shoolbred, PE.

1049 Morreson Drive
Charleston, §.C. 29403 » 803) 8774661

HAAT: 731 fi. H&V; TL: Prospect Hill 4 km E of Center
of Smethport. PA.

® Carolina, PR WVOZ-FM 107.7 mhz—Aug. 2 applica-
tion (BPH8809271D) granted for CP to change HAAT:
1.636 ft. (H) only: TL: Cubuy Ward, Municipality of
Loiza. 1.1 mi NE of Rd. 186 km 9, PR; I8 16 43N 65 51
21w

® Darlington. SC WMWG(FM) 105.5 mhz—Aug. 2 appli-
cation (BPH890407IB) granted for CP 10 change ERP: 1.8
kw H&V, HAAT: 400 ft. H&V.

® Amarillo, TX KESE(FM) 101.9 mhz—Aug. 2 applica-
tion (BMPH890424IC) granted for Mod of CP to change
HAAT: 984 ft. H&V; TL: 2.2 km NNE of U.S. 87 and
Givens Ave.; add .75 degrees electrical beam tilt; maxi-
mum ERP unchanged at 100 kw.

® Beaumont, TX KAYD(FM) 97.5 mhz—Aug. 4 applica-
tion (BPH8703020P) grantcd for Mod of CP 1o change TL:
941 CP to change TL: 941 Butler Rd.. City of Vidor, TX;
change HAAT: 1,128 ft. H&V; and make changes in ant.
system: 30 06 54N 93 59 53w

® Mesquite, TX KEOM(FM) 88.3 mhz—Aug. | applica-
lion (BPED890330IB} granted for CP to change ERP: 65
kw H&V; HAAT: 570 ft. H&V; TL: 2500 Memorial Dr.,
Mesquite. TX.

® San Antonio, TX KSAQ(FM) 96.1 mhz—Aug. 2 appli-
cation (BPHB90407IE) granted for CP to change HAAT:
577 fi. H&V.

® Terrell. TX KTLR-FM 107.1 mhz—Aug. 4 application
(BPH880G1061B) granted for CP 1o change TL: along State
Hwy. 34, at Highland Memorial Gardens (Cemetery), 5.3
mt NE of center of Terrell; change ERP: 1.26 kw H&V:
changeHAAT: 439 fi. H&V: 32 47 49N 96 13 16W.

8 Martinsville. VA WROV-FM 96.3 mhz—Aug. 2 appli-
cation (BMPH890706IC) returned for Mod of CP
(BPH861008ID as Mod) to correct ant coordinates: 37 07
QON 80 00 58w.

TV's

@ Bakersfield, CA KDOB-TV ch. 48—July 31 application
(BMPCT890222KG) granted for Mod of CP to add me-
chanical beam 1ilt

® Columbia, MO KMIZ(TV) ch. 17—July 31 application
(BPCT89G522KF) granted for CP to change ERP: 1,600
kw (vis); HAAT: 1,141 ft. ant: RCA TFU36)BT); 38 46
29N 92 33 22w,

® Denton, TX KDTN(TV) ch. 2—July 31 application
(BMPET890627KE) granted for Mod of CP (BPET558) to
change ERP: 100 kw (vis); HAAT: 1,351 ft.

® Grundy, VA WLFG(TV) ch. 68—lJuly 31 application
(BMPCT880204KL) granted for Mod of CP
(BPCTB50510KF) 1o change ERP: 1,140 kw (vis); HAAT:
2,414 ft; ant: Jampro JSM 32/68-P-120-EP3 (DA); TL:
Clinch Mountain. VA; 36 49 47N 82 04 05W.

Actions

SG Communications, Inc.

TV/IFM RF Systems Specialists
RF System Measurements
Tower Erection & Maintenance

1—800—824-7865 Tucson, AZ

L 1—800—874-5449 Tampa, FL

Space Segrent
* Turn Arounds
Fixed Bnat Remote
Uplink ng

@ Pictsburgh ﬂ
Internationai Teleport
B800-634-6530

KLINE TOWERS
Towers, Antenna Structures
Engineering & Installation
P.O. Box 1013

Columbia, $.C. 29202
Tel: 803 251-8000 - FAX 251-8080

% % ok & & TOWER NETWORK SEAVICER

Tower Inspections & Maintenance
il Pressure Vat Guy Trealing
| x| Digital Tension Measuremen!s
K% Structural Design Modifications
Service like you've never seen

P e 9o high volume &1 LOW PRICES
. 214-891-0555 DALLAS
e 404-699.2620 ATLANTA

Engineering
and
Consulting

SYSTEM. FACIITY DESIGN AND PROJECT
MANAGEMENT FOR NEW AND REBUILDING
FULL POWER TV STATIONS. ALSO HDTV
DIGITAL. POST PRODUCTION. CORPQRATE
(513} 777-0037 CINCINNATL, OHIO

LDL COMMUNICATIONS INC
RF design & installation speciaiists
* LARCAN solid state transmitters
* Alan Dick antennas & combiners
* LeBlanc & Royle tower systems

14440 Cherry Lane Ct. Laurel MD 20707

Tel: 301-498-2200 - Fax: 301-498-7852

i ———
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® FCC launches investigation into alleged abuses of its
process by Sonrisc Management—MM docket 89-358 (Re-
port DC-1477, Action in Docket Case). In response to
information indicating that its processes may have been
abused by Sonrise Management Services Inc.. commission
has instituted investigatory proceeding pursuant (o Section
403 of Communications Act. Action by commission Aug. 4
by order [FCC 89-262].

B FCC grants great American TV and Radio permanent
waiver of one-to-market rule for Cincinnati and Kansas
City (Report DC-1479, Mass Media Action). Commission
has granted Great American Television and Radio Co. Inc.
permanent waiver of its one-to-market rule to permit Great
American o retain its ownership interests in WKRC-TvV
(ch. 12. ABC)., WKRC(AM)-WKRQ(FM) Cincinnati;
WDAF-TV (ch. 4, NBC). WDAF(AM)-KYYS{(FM) Kan-
sas City, MO. Action by commission Aug. 4 by letter
(FCC 89-263).

B8 FCC rcnews licenses of three Texas TV stations; wo
subject to reporting conditions over objcctions of various
Texas branches of NAACP and National Black Media
Coalition. FCC unconditionally renewed licenses of sta-
tions KTAB-TV Abilenc. TX. and KAMR-TV Amarillo,
TX; subject to periodic reporting conditions, renewed li-
cense of station KVII-TV Amarillo. Action by commission
Aug. 4 by memorandum opinion and order (FCC 89-264).

® Black Canyon City and South Tucson, AZ. Designated
for hearing competing applications of Statewide Broadcast-
ers Inc. and Good News Broadcasting Inc. for 710 khz at
Black Canyon City and for 700 khz at South Tucson,
respectfully. (MM docket 89-340 by order [DA 89-887]
adopted July 25 by chief, Audio Scrvices Division. Mass



Professional

Cards

du Treil Lundin, & Rackley. Inc.
A Subsidiary of A. D. Ring. P.C.
1019 19th Street, N.W.
Third Floor
Washington, D.C. 20036
Telephone: 202/223-6700
Facsimile: 202/466-2042
Member AFCCE

SAIC sz

CONSULTING  ENGINEERS
7901 YARNWOOD COuRT
SPAINGFIELD . VA. 22153

€7031569 - 1704
MEMBER AFCCE

LOHNES & CULVER
Consuiting Radio-TV Engineers
1158 15th. St, , NW. , Suite 606

washington , D.C. 20005
(202) 296-2722
Membsr AFCCE

Since 1944

COHEN, DIPPELL
and EVERIST, P.C.

CONSULTING ENGINEERS
1300 "L° STREET, N.w. SUITE 1100
‘Washington, 0.C. 20005

{202) gas-0111t
Member AFCCE

SILLIMAN AND SILLIMAN
8121 Georgia Ava. #700
Silver Spring, MD 20910

ROBERT M SILLIMAN. P.E.
{301 S89.8288

Moffet, Larson & lohnson, Inc.
Gomulhv' Tek ations E s
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falis Church, VA 22041

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING, MD 20904

HAMMETT & EDISON, INC,
CONSULTING ENGINEERS
Box 280068
San Francisco, California 94128

Consulting Electronics Engineers
Suite 600
1725 DeSales, N.W.
Washington, D.C. 20036
Telephone: (202) 659-3707
Telecopy: (202) 659-0360

Member AFCCE

CONSULTING ENGINEERS
AM-FM-TV Engineering Consultanis
Compiele Tower and Rigging Services
“Serving the Broadcast Industry
Jor aver 30 Years”

Box 2727 Bath, Ohio 44210
(216) 659-4440

THOMAS B. SILLIMAN. P.E. 203 824-5660, A& 301 3845374 (415) 342-5200
ICUED [Res i FAX:703—824-5672 Mamber AFCCE HE et

Member AFCCE Member AFCCE Member AFCCE
Jules Cohen & Associates, P.C. CARL E. SMITH VIR JAMES

CONSULTING ENGINEERS
Apphcations and Freid Engineenng
Computerzed Fiequency Surveys

3137 W Konlucly Ave.-80219
(303) 937-1900
DENVER, COLORADO

Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York, N.Y. 10107
(212} 246-2850

Mullaney Engineering, Inc.
o e

9049 Shady Grove Court
Gaithersburg, MD 20877
301.921-0115
Member AFCCE

HATFIELD & DAWSON

Consulting Engineers
Broadcast and Communications
4226 6th Ave., N.W.,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consulting Engineers
FW HANNEL, PE

PO Box 9001 Peona. IL 61614
(309) 691-4155

Member AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY INC
bot Goudy. P.
PRESIDENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towers. Exisung Towen
Siudies. Analysis. Design Medificanons.
Inspechions. Erection. Etc

6867 Eim 5t . McLean. VA 22101 {703} 456-9765

C. P. CROSSNO & ASSOCIATES
Consulling Engineers

P.0O. Box 18312
Dallas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave,
Bloomfield Hills, Ml 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES:, INC.

Consulling Engineers
AM-TN TV-LPTV CATY
POST OFFICT BOx 700

FOLSOM, CALIFORNIA 95630
(916) 933-5000

CLARENCE M BEVERAGE
Communicanons TEcHnOLOGIES. Inc.
BROADCAST ENGINEERING CONSULTANTS
PO BOX 1130
MARLTON. NJ 0BOS3
10919050077

LAWRENCE L. MODRTON
ASSOCIATES

1231 MESA OAKS LANE
MESA CAXS CALFORNIA 9434

TRLECOMMRSCATIONS | WGaet L5

LAWRENCEL MORTON P.E

AP‘PLICAYIONS . FIELD ENGINEERING
MEMBER AFCCE

(805) 733-4275 / FAX (805) 733-4793

ENGINEERING
Consulting Engineers

PO. Box 356
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

PAUL DEAN FORD, PE.
BROADCAST ENGINEERING CONSULTANT
R.R. 12, Box 351
WEST TERRE HAUTE, INDIANA 47885
812-535-3831
Member AFCCE

EVANS ASSOCIATES

Consuiti (‘.ommunltd Ennr-.

216 N. Graon Bly Rd.

RICHARD L. BIBY, PE.
COMM umcmones Engmssmnc

CONSULTING ENGINEERS
6105-G Arlington Blvd.

J. Boqé |ngmm and A:rociahc
Speclallsts in
FM Radlo Applications
Best Service Best Prices

DATEL CORPORATION

BROADCAST CONSULTANTS
- APPLICATIONS - INSPECTIONS -

THIENSVILLE, WISCONSIN 53092 Falls Church, VA 22044 _ PO Box 73 1515 N. COURT HOUSE ROAD
A JGID e ) {703) 534-7880 (703) 534-7884 Fax Batesville, Mississippi 38606 ARLINGTON, VIRGINIA 22201
Member AFCCE Mambe: AFCCE 601 563-4664 TEL. (703) 276-8007
George Jacobs AFCCE

& Associates, Inc.
Consulting Broadcast Engineers
Domestic & Intemational

Member AFCCE
8701 Georgia Ave.
Sulte 410 Sitver Spring. MD
(301) 587-8800 20810

DON'T BE A STRANGER
To Broadcasing's 116.427° Readers.
Display your Prolegsional or Service Card
here I will be seen by stalion and cable TV
sySlem owners and decision makers.
* 1986 Readership Survey showing 3.5
readers per copy.

Association of
Federal Communications
Consulting Engineers
P.0. Box 19333
20th Street Siation
Washington, DC 20036
{2021659-3707




Media Burcau.)

= Bakersficld. CA. Denied request by Community Televi-
sion of Southern California for waiver of commission’s
freeze on applications for new television stations within
minimum co-channel separation distances from 30 desig-
nated television markets. and returned its upplication as
unacceptable for filing. (By leuer [DA 89-935|. adopted
Aug. 2 by chicf. Mass Mcdia Burcau.}

& Garfield. CO. Affirmed decision by Mass Media Bureau
granting application of High Country Communications Inc.
for FM translator station K228CP. to serve Garficld and
surrounding areas. over objection of William J. Murphy.
(By MO&O [FCC 89-227| adopted July 6 by commission.)

® Lchigh Acres. FL. Conditionally remied licenses of
WOOJ-AM-FM Lehigh Acres. FL and issued Notice of
Apparent Liability lor forteiture of $15.000 for failure to
comply with commission's EEO rules. (By letter (FCC 89-
240[ adopted July 19 by commission.)

® Ponte Vedra Beach, FL. Designated for hearing 14 appli-
cations for new FM station on ch. 293A (106.5 mhz) at
Ponte Vedra Beach. (MM docket 89-350 by order [DA 89-
882 adopied July 25 by chief, Audio Services Division.)

& Rockledge, FL. Granted application of D.V.R. Broad-
casting (General Partnership) for new FM station on ch.
274A (102.7 mhz) at Rockledge: dismissed competing ap-
plications of Rockledge Radio Lid.. Ben L. Umberger,
Shaw Enterprises Inc.. Rockledge Broadcasting Asso?
ciates, Limited Partnership and Orion Communications
Lid. (MM docket 87-556 by MO&O |FCC 89R-49] adopt-
ed July 28 by Revicw Board.)

= Port Huron. MI. Approved settlement agreement between
L&K Broadcasting Inc. and Port Huron Family Radio Inc..
and dismissed application of L&K Broadcasting. (MM
docket 86-438 by MO&O [FCC B9R-50| adopted July 28
by Review Bourd.)

& Oscoda. MI. Designuted for hearing applications of
Thomas Ferebee and losco County Communications Ine.
for new FM siation on ¢ch. 239C2 (95.7 mhz) at Oscoda.
(MM docket 89-339 by order [DA 89-886] adopted July 25
by chief. Audio Scrvices Division.)

® McCook. NE. Over objections of Association of Maxi-
mum Service Telecasters and Nebraska Educational Tele-
communications commission. denied request by Jerrel
Kautz for waiver of commission’s short-spacing rules. and
dismissed his application of new commercial television
station 1o operate on ch. 12 at McCook. NE. (By MO&O
|DA 89-927| adopted July 31 by chief. Video Services
Division. Mass Media Bureau.)

& Secuucus. NJ. Affirmed decision by Administrative Law
Judge (ALJ) Richard L. Sippel denying request by Whitely
Communications that he withdraw as presiding ALJ in
procceding 1o rencw license of WWOR(TV), at Secaucus.
NJ. (MM docket 88-382 by MO&O [FCC 89-248] adopted
July 27 by commission.)

& Waco. TX. Designated for hearing applications of South-
west Educational Media Foundation of Texas Inc.: Kenncl-
wood Broadcasting Co. Inc.: Richards Communications
Inc.: Excelsior Communications Inc.. and Chase Commu-
nications Inc. for new FM station on ch. 233A {94.5 mhz)
at Waco. (MM docket 89-338 by NPRM [DA 89-885].
adopted July 25 by chicf. Audio Scrvices Division.)

& Milwaukee. WI. Granted Weigel Broadcasting Co.'s
waiver request of duopoly rule to permit common owner-
ship of WDIT-TV Milwaukee. W1, and WCIU-TV Chica-
20. {By letter [FCC 89-251]. adopied July 31 by commis-
sion.)

& Commission consents to assign license of KREQ(TV )} ch.
23. at Arcata. CA (Report MM-424, Mass Media Action)
commission has consented to assignment of license of
KREQ(TV) Arcata. CA (ch. 23), from Mad River Broad-
casting Co. to California-Orcgon Broadcasting Inc.
(CORBY). subject 1o condition that COBI divest itself of its
interests in radio stations KFLI{(AM)-KEKA-FM Eurcka.
CA, no later than 12 months from consummation of this
transaction. Action by commission Aug. 4 by MO&O
(FCC 89-275).

Allocations

® Glencoe, AL. Effective Sept. 25, amended FM table by
allotting ch. 226A (93.1 mhz) 1o Glencoe, as its first local
broadcast service. Window opens Sept. 26, closes Oct. 26.
(MM docket 88-388 by R&O [DA 89-924) adopted July 28
by chief. Alocations Branch, Mass Media Bureau.)

® Gosnell and Osceola, AR, and Germantown and Ripley,
TN. Effective Sept. 22 amended FM 1able by allotting ch.
230A (93.9 mhz) 10 Gosnell as its first local FM service; by
substituting ch. 231C2 (94.1 mhz) for ch. 232A (94.3 mhz)
at Germaniown as its first area FM service, and modified

license of WEZI(FM) at Germantown to specify operation
on new channel; by substituting ch. 235A {949 mhz) for ch.
231A at Ripley 10 accommodate Germantown substitution.
Filing window for applications for channel at Gosnell will
open Sept. 25, closes Oct. 25. (MM docket 87-619 by
R&O | DA 89-864] adopted July 19 by chief, Allocations
Branch, Mass Media Bureau.)

® Gosnell, AR. Effective Sept. 25, amended TV table of
alloiments 10 allot ch. 46 10 Gosnell as its first local TV
service. (MM docket 88-264 by R&O |DA 89-906] adopred
July 19 by chief, Allocations Branch, Mass Media Bureau.)

® Jonesboro, AR. Effective Sept. 25, amended TV 1able by
allotting ch. 48-plus 1o Jonesboro as its second local TV
broadcast service. (MM docket 88-380 by R&O |DA 89-
922] adopted July 28 by chief, Allocations Branch.)

& Wilson, AR. Effective Sept. 25, amended FM table by
allotting ch. 279A (103.7 mhz) 10 Wilson as its first local
broadcast service. Window opens Sept. 26, replies due
Oct. 26. (MM docket 88-463 by R&O | DA 89-923] adopt-
ed July 28 by chief, Allocations Branch.)

® Barstow, CA. At request of Hub Broadcasting Inc.,
proposed amending FM table by substituting ch. 240B1
(95.9 mhz) for ch. 240A at Barstow, and modifying license
of KXXZ(FM) accordingly. Comments are due Oct. 2,
replies Oct. 17. (MM docker 89-345 by NPRM [DA 89-
908J; adopted July 18 by chief, Allocations Branch, Mass
Media Bureau.)

8 Rosamond, CA. At request of P. Dale Ware, proposed
allotting ¢h. 240A (95.9 mhz) 10 Rosamond as its first local
broadcast service. Comments are due Oct. 2, replies Oct.
17. (MM docket 89-344 by NPRM [DA 89-907] adopted
July 18 by chief, Allocations Branch.)

& fllinois City, 1L. At request of Martin F. Beckey, pro-
posed allotting ch. 223A (92.5 mhz) to 1llinois City as its
first local FM service. Comments are due Oct. 2, replies
Oct. 17. (MM docker 89-347 by NPRM [DA 89-911]
adopted July 20 by chief. Allocations Branch.)

® Carlisle, KY. At request of Nicholas County Broadcast-
ing, proposed amending FM rable by allotting ch. 264A
(100.7 mhz) Carlisle. Comments due Oct. 2, replies Oct.
17. (MM docket 89-351 by NPRM |DA 89-919] adopted
July 26 by chief, Allocations Branch.)

& Taos, NM. Effective Sept. 25, amended FM table by
substituting ch. 268C2 (101.5 mhz) for ch. 269A (101.7
mhz) at Taos, and conditionally modifying license of
KTAO accordingly. (MM docket 88-589 by R&O [DA 89-
909), adopted July 18 by chief, Allocations Branch.)

& Comfort, TX. Effective Sept. 25, amended FM 1able by
allotting ch. 236C2 (95! mhz) to Comfort as its first local
FM service. Filing window opens Sept. 26, closes Oct. 26.
(MM docket 89-31 by R&O [DA 89-912] adopted July 20
by chief, Allocations Branch.)

Call Letters
Grants
New FM’s
KDMD(FM) Echonet, Corp.; Anchorage. AL
KQPR(FM) Radio Albert Lea Inc.; Albert Lea, MN

Existing AM’s
WWSF(AM) WKYD CR Broadcasting: Andalusia,

AL

KQKL(AM) KZXY Ruby Broadcasting Inc.; Apple
Valley, CA

WMMM(AM) WCFS Minuteman Broadcasting, Inc.:
Westport, CT

KJME(AM) KDZR Huttner Broadcasting Compa-
ny; Denver CO

WCRM(AM) WHYS Asti Broadcasting Corp.; Fort
Myers, FL

WJKL{(AM) WAPE Genesis Broadcasting of Jack-
sonville Inc.; Jacksonville, FL

WZOT(AM} WPLK Broadcast Investment Asso-
ciates Inc.; Rockmart, GA

WTSH(AM) WRJY Broadcast Investment Asso-
ciates Inc.; Rome, GA

WHTB(AM) WALE SNE Broadcasling, Ltd.; Fall
River, MA

WMKT(AM) WKHQ Lakeshore Communications;
Charlevoix, Mi

KBZR(AM) KBEQ Noble Broadcasting of Kansas

City Inc.; Blue Springs, MO

Broadcasting Aug 21 1989
56

KLUC(AM) KRSR Nationwide Communications
Inc.; Las Vegas. NV

WWRV(AM) WNYM Salem Media Corp.; New York,
NY

WQMG(AM) WEAL WEAL Inc.; Greensboro, NC

WRNS(AM) WFTC Pinnacle Southeast Inc.; Kin-
ston, NC

WALE(AM) WEAN North American Broadcasting
Co.; Providence, Rl

WOIC(AM) WODE Audubon Broadcasting Co.:
Columbia, SC

WOMG(AM) WOIC Price Broadcasting Co.; Colum-
bia, SC

WODZ(AM) WRVR Keymarket Communications:
Memphis, TN

WPES(AM)  WMMM Calvary Communications IncC.;
Ashland, VA

KBSG(AM) KASY Auburn Broadcasting, Inc.; Au-
burmn. WA

Existing FM's

WWSF-FM  WWSF CR Broadcasting, Ltd. Partner-
ship: Andalusia, AL

KRZR(FM) KMGX KMGX Corp.. Hanford. CA

KMGX(FM) KGIL-FM Buckley Communications
Inc.; San Femande, CA

WBGF(FM) WSWN-FM Seminole Broadcasting
Co.: Belleglade, FL

WIOI-FM WGIG-FM Nelson Broadcasting Corp.;
Brunswick, GA

WYAI(FM)  WEKS-FM New City Communications
Inc.; LaGrange, GA

WTSH-FM  WTSH(FM) Broadcast Invesiment As-
sociates Inc.; Rockmart, GA

KMA-FM KQIS KMA Broadcasting LP; Clarinda,
1A,

WCKP(FM) WCKD WCND Inc.: Shelbyville, KY

WTMS(FM) WEGP Caven Communications Corp.;
Presque Isle, ME

WKQI(FM) WCZY-FM Pacific and Southern Co.;
Detroit, MI

KDKK(FM) KPRM-FM De La Hunt Broadcasting
Corp.: Park Rapids, MN

KJO(FM)  KJJO-FM Roy H. Park Broadcasting of
MN Inc.. St. Louis Park, MN

KBEQ(FM) KBEQ-FM Noble Broadcasling of Kan-
sas City InC.; Kansas City, MO

KCMO-FM  KCPW Pacific and Southern Co.; Kan-
sas City, MO

KBAC(FM) KLNM Masada Lid.; Las Vegas, NM

KLUC-FM  KLUC Nationwide Communications
Inc.; Las Vegas, NV

WQOMG-FM  WQMG Murray Hill Broadcasting Co.:
Greensboro, NC

KLPR{FM)  KOVC-FM Ingstad Broadcasting Inc.:
Valley City, ND

KLUB(FM) KUDO Nanette Markunas; Milton-
Freewater, OR

KSXM(FM) KUMA-FM Pendleton Broadcasting
Co.; Pendleton, OR

WOMG-FM  WOMG Price Broadcasting Co.; Co-
lumbia, SC

KDGE(FM) KZRK(FM) Allison Broadcast Group
Inc.; Gainesville, TX

KRYL(FM) KHQS Gatesville Broadcasting Co.
Gatesville, TX

KKCL(FM) KvOQ American General Media of
Lubbock; Lorenzo, TX

KLGG(FM) KIPP TGWM Corp.; Delta, UT

KBSG-FM  KBSG(FM) KBSG iInc.. Tacoma, WA

KNSN(FM)  KAFR-FM STL Inc.; Walla Walla, WA

WOZZ(FM) WNBK Martin Communications Inc.,;

New London, WI
Existing TV's

KFWU(TV)  KDKJ California Oregon’ Broadcasting
Inc.; Fort Bragg, CA

WBSX(TV)  WIHT Satellite Television Systems InC.;
Ann Arbor, Ml

WHSL(TV)  WHSQ Roberts Broadcasting Compa-

ny; East St. Louis, MO
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HELP WANTED MANAGEMENT

General manager needed for medium sized Southern FM
station with super potential. Must have proven track fe-
cord with strong references Cash flow incentives avail-
able Workers only. no desk jockeys Ground floor oppor-
tunit with dynamic new company. Resumes & references
to Box H-76 Conhdentiahty assured. EQE

General manager: Southwes! Group broadcaster seeks
aggressive sales ornented manager for AM/FM Requires a
successful track record of leadership and hands on in-
volvernent in sales. Salary plus incentive Send resume
and salary requirement to Box H-83 EQE. MF

GM for successful Nartheast Coast resort area FM Must
have experience in managemenl. sales and have pro-
gram knowledge Send delailed resume. references and
current earnings to Phil Spencer. P.O. Box 69, Amster-
dam. NY 12010. EOE

General manager wanted for excellent Duluth Combo,
Duluth is @ market on the rebound and offers a legitimate
opportumity for you to succeed and make serious money.
We will pay way above the norm for an individual who can
deliver results. Stalions are currently profitable and need a
catalyst 1o keep them growning Time 1s of the essence If
your are interested respond immedialely to Alan Beck.
Vice President. Brill Media COmpany. PO Box 3353, Ev-
ansville. IN 47732, An equal opportunity employer.

General manager wanted. Boonville. Missoun Phone
KWRT/KDBX Radio. 816-882-6686 for more information.

Take my job! I'm leaving my position as sales manager of
this successtul suburban FM in a top 150 market Work
with me through the end of the year. then lake my job You
can make $35.000 to $45.000 your first year I'm a wilty
single with an empty nest and prefer the same. Call Judith
at 309-688-8022 P S —Il consider Sunbelt offerst

Sales manager. WDEZ-FM. ceniral Wisconsin's 100.000
watt Country leader. seeks professional GSM. Must be a
coach/trainer. CRMC preferred. Send resume and salary
requirements to PO Box 2048. Wausau. Wl 54402. ECE.

General manager/general sales manager. Leadership
and successful sales management experience manda-
lory. Join a broadcaster and a winning tearmn and let's
grow together. Write President. WBAZ Box 1200. South-
old. NY 11971 EOE

We're still looking! Experienced writer/announcer 1o pro-
duce ski reporls for large radio network serving lop sta-
tions in top markets (New York, Boston. Philly). Knowledge
of skiing helpful. Solid typing skills. Serve the Easl trom
scenic Vermonl. Salary commensurate with experience.
Females and minorities encouraged. Send T & R immed-
ately to Laura James, NESAC. 10 Cox Road. Woodstock.
VT 05091. 802-457-3123. ECE.

Classical. WFMR Milwaukee is looking for a seasoned pro
fulttme Minimum 5 years announcing expenence: Classi-
cal format background essential. Production experience
required. Send tape and resume: WFMR. 6310 No. Port
Washington. Milwaukee. Wi 53217. EQE.

Air personality: Successtul commercial 50.000 watt FM
Chnsthan music slaton with high ratings is looking for
expenenced professional. Must be warm and friendly with
excellent one-on-one communication skills. Knowledge of
Chnstian rmusic. proven success in competitive format
and leadership ability are needed. Position offers compet-
itive salary. excellent benefits. friendly work environment
and career potential Send tapeiresume: Doug Smith.
WFRNWCMR. Box 307. Elkhart. IN 48515. EQE

On-air-host WNYC New York Public Radio seeks an on-
air-host to work in the FM programing department. Re-
sponsibilities include performing on air announcing duties
including presentation of music programs. news. on ar
fundraising. live evenls. remotes. interviews and continuity
between programs. Additional responsibilities include op-
eration of all broadcast equipment. as well as prepanng
and recording materal for the program depariment. Re-
quirements: Familianty with a broad range of music n-
cluding Classical. Jazz. Ethnic and new music pref'd
Strong production skills a must. A BA degree in Communi-
cations or satisfactory eqivalent. three years of full time
protessional on-air expenence Public Radio fund raising
experience pref'd Salary commensurate with experience.
as well as a complete benefits package Please send
resume. cover letter and a non returnable cassette 10
WNYC. Personnel. 1 Centre St.. 32nd Floor. New York. NY
10007. No phone calls please. EQE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Southeast top 50 market seeks creative. dynamic heavy-
weight CHR program director. Must have very strong mar-
ket positioning. research and anaiytical skilis Also must
be a people-oriented team player. Super opportunity for
right candidate. Background will be checked EOE en-
couraged. Box I-6.

Director of radio programing for public radio. Chief man-
ager responsible for day-lo-day radio program schedule.
promgtion, air operatiens. local programing.and audience
growth. Staff of 16. Three to five years™ expenence in
public radio with emphasis on operations. programing,
news. and application of radio research. Excelient salary
plus benefits. Deadine 83189. Resume to Personnel.
WMFE-FM. 11510 East Colonial Dr.. Orlando. FL 32817
Minorities encouraged to apply EOE

One of the top 10 markets n the country is looking for an
experienced promotions director. CHR format Send re-
sumes 1o Box 1-28 EOE.

Evening announcer sought for AC Christian FM in uni-
versity town Successiul applicant will have on-air expen-
ence. production and promotion skills. Desire to work with
a forward-moving. ministry-oriented team vital Send T& R
10 Manager. WBGL FM. 2108 W. Springfield. Champaign.
It 61821. EQE.

SITUATIONS WANTED MANAGEMENT

Top ratings = top dollars. 10+ years radio manage-
ment Top sales/programing Credentials Bottom ine. goal
oriented street fighter. Bill James. 804-232-5197

GM/GSM: Planning creates success. aclion brings re-
sults. hands-on leadership increases employee productiv-
ity. bolcom-line orientation. track record of success in
turnarounds and profit maximization Box H-102.

Selling GM! I've had it with networks. Looking for that rare
opportunty 1o mange a top 50 market station. Urban
News/Talkk Country. Call 717-321-9035.

Florence, South Carolina station accepting tapes and
resumes for announcers. all shilts. Females and minorities
encouraged. Send cover letter and salary expeclations to
Program Dwector. PO Box 6199. Florence. SC 29502
ECE.

Geaorgia Colonial Coast AC FM has opening for air per-
sonality. Tape/resume to PD. WKBX. Box 2525, Kingsland.
GA 31548-2525 ECE

Experienced, youthful and aggressive GM seeks new
opportunity Al markets considered. Calitorma preferred.
Call John at 209-529-6711 or FAX 209-523-8781.

General manager: Excel in station turnarounds and start
ups with strong references Employed but 100king for new
challenge. not a maintenance. Top 100 market preferably
Southeast. My forte 1s the guls of any turnaround. Sales!
Call Jack at 407-624-2658.

Business manager: WALK FM/AM. Responsible tor all
accounting/administrative  duties including budgeting.
preparation of financial statements and reports at Long
Island’s lop rated radio station. Candidates should pos-
sess strong manageral skills combined with hands-on
experience with PC's and Lotus 1-2-3 Excellent growth
opportunity with vital. aggressive broadcast group Re-
sume with salary history to Linda Healy. WALK FM AM. PO
Box 230. Palchogue. NY 11772 ECE.

Dominant AM/FM radio station has an wnmediate cpen-
ing for a sales manager Requirements are Experience in
media sales. strong leadership. traiming and motivational
abilties. Qualified applicants should send resumes to.
General Manager, WFYV-FM/AM. 9080 Hogan Rd.. Jack-
sonville, FL 32216 No phone calls. ptease' EQE.

HELP WANTED SALES

Top 100 North Carolina AC seeks account executive.
Minimum 1 year experience. Group owned Looking for
career minded team players with commitment and desire
for success. Cover letter, resume. references to" Box 1-23
EQE.

Colorado regional station seeks highly motivated street
fighter for career position. Letter. resume. references.
work samples 1o Ken Weeks. KSPK, Box 1052, Walsen-
burg. CO 81089 EOE

WHP-AM and FM want only the best radio sales people in
the industry to apply Benefits, continual trainng and a
management team that supporis. leads. and serves you.
Resumes only to Rob Adar. WHP. PO Box 1507. Harris-
burg. PA 17105 EEO

HELP WANTED ANNOUNCERS

Wanted. Experienced announcer for Midwest group-
owned Christian Contemporary music station. Must be
creative and produce commercials that selll This chal-
lenging position demands team player who respects pri-
orities and deadlines. EOE. Qualified minority applicants
encouraged to apply. Send resume to Box [-30.

Morning host wanted for Full-Service moming show.
Warm and friendly a must! Greal with phones! Must truly
love people! Salary requirernents. piciure. plus T&R:
WBHP. PO Box 1230, Huntsville. AL 35807. ECE

Full Service/Country music legend seeks team players
for fluture cpenings. All dayparts Warm & friendly a must
Country experience enceuraged. but not necessary Sala-
ry requirements. picture. plus T&R. WBHP. PO Box 1230.
Huntsville. AL 35807. EQE.

HELP WANTED TECHNICAL

Chief engineer needed for WMY!. serving the Carolinas
from the top ot a large mountain' Strong background 1n
transmitter and studio maintenance necessary. Resumes
to- Cary Pall. WMYI. NCNB Plaza. Greenville. SC 29601
ECE. MF.

Chief engineer: KICliSan Francisco. Audio. RF. construc-
tion. SBE certified People skills Send resume. salary
histary in confidence lo: Mark Olkowski, Vice President
Engineering. Fairmont Communications Corporation. 405
Lexinglon Ave.. 54th Floor. New York. NY 10174. No
phone calls. EEC employer.

Highly successful general manager available. 30+
years experience. last 20 as medium to major market GM
or company president. Love turnarounds and problem
solving. Very stable. excellenl references Unusual cir-
cumstance creates availability. Relocate anywhere for
quality opportunity. Call for resume Deane Johnson. 503-
472-1221.

Turn-around specialist. Resolves program/sales promo-
tion problems. Seeks assignments all formats/markets.
farge and small. Trench fighter. Remarkable ideas Award
winning programer. intense sales trainer. GM, group di-
rector, trouble-shooter. Traveling consultant. Victories at
29 stations. Sales increases in the milions Affordable
Ron Stratton 301-529-3330.

KQLH-FM Riverside 'San Bernardino. CA GSM/OM seeks
GM post Strong programing and sales. Rescurceful.
Went #11 to #3 25-54 in 2 books during a bankruplcy.
Increased sales. Call Gerry. 714-792-3131.

Looking for a team leader? Solid pro in operations and
programing searching to GM in small to medium or opera-
tions/programing in large market or group. Bob Raleigh.
803-226-6107.

DO NOT SEND TAPES OR
OVERSIZED MATERIAL TO
BLIND BOX NUMBERS.

HELP WANTED NEWS

DuPont Columbia Award winning 100.000 watt National
Public Radio station is seeking a self motivated profes-
sional broadcast journalist 1o take the leadership of an
award winning news depariment as news direcior. Dem-
onstrated KOSU management support for quality news
Regional news coverage. Fully computerized news room.
Salary competitive. For consideration send audition tape,
references, script examples and resume tor Craig Beeby,
GM. KOSU-FM. PM Bidg.. Oklahoma State Univeristy,
Stillwater, OK 74078 Deadline Septemter 15, 1989. An
Affirmative Action. equal opporiunity employer.

Small market GM: 15 1/2 years experience. Experienced
inturnarounds Seeks position with equity incentive. Prefer
Southeast. especially North Carolina. Box 1-22.

SITUATIONS WANTED ANNQUNCERS

A distinctive voice begs for chance on Northeast coast.
Talenied. Experienced. Try me! Norman, 617-298-3437.

Proven Talk Show host can program money maker. GM,
medium or large market. Call Mel Young. 602-963-9144.

Many announcers called. few chosen. Southeast, lower
Midwest: Keep Jammin' Janet 502-895-5888 among cho-
sen few. Six yrs. P/T announcing, produchon, research,
some TV, copywriting. Boondocks unwanted.
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Talk show host: Specialist in current-political topics. per-
sonal-business problems. PhD in Psychology. Stanford
MBA. Successful author. entrepreneur. administrator, pro-
fessor, Will work with public affairs director 1o meet ascer-
tainment needs. Parttime ok. Northeast. Mid-Atlantic pre-
ferred.  Available
proposals on request. Or. Alan Gross, 154 Eighth Ave..
New York, NY t0011. 212-243-3582.

immediately. Tape and program

General sales manager needed for WCBD-TV. Crarles-
ton. SC. Solid local sales and major market rep @xpern-
ence a must Very good salary and benefits package with
top group. Excellent market! Totally confidential Send
resume 10 General Manager, PO Box 879. Charleston. SC
29402, EQE, M/F/drug screened.

HELP WANTED SALES

Looking for announcer, production/news position.
Broadcast BA, commercial production background. Some
field experience & great sound. Looking for station in
WesUNW. Please call Douglas at 602-730-6395 or 206-
840-2143.

5 year pro, college grad. with strong background in co-
pywriting. production and news. Conversalionat delivery.
experience in Oldies and soft A/C formats. Call Doug at
916-487-8488.

SITUATIONS WANTED TECHNICAL

Engineet/AT for FM Rock station in milder winter Climate.
Eric: 219-924-8340 after 6:30 pm. weekdays; Central,

CE, with big production voice. Over 10 years hands-on
engineering experience. Strong maintenance. repair and
installation skills. Seeks CE position with production in a
competitive top 100 market. 704-563-8676.

SITUATIONS WANTED NEWS

Major market sportscaster seeks Talk Show or anchor
positions. Market quality, not size. is important. Jim. 718-
836-5046. .

Creative, energetic Hispanic man seeks full-time report-
er posilion. Two years experience in major market. Also,
knowledgeable about sports. Will relocate. Kevin, 818-
244-8908.

Ivy League Grad seeks anncuncing position. Very outgo-
ing personality. Extensive knowledge of music. sports,
and politics. Solid PBP skills. Willing to relocate. Neil. 301-
424-4984.

| love sports and can convey this to listeners. Sophisticat-
ed exciting PBP and solid anchoring. 5 yrs. exp. Will
consider freelancing. Bob, 201-546-5546.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Scenic Chattanooga, Tennessee fndy, part of growing
SE group. seeks expenenced Independent sales profes-
sional Best commission structure anywhere Great oppor-
tunity for growth EEQ Send resume or call Ray Hansen.
WOSI-TV. 2401 East Main St, Chattancoga. TN 37404,
615—697-0661. FAX 615—697-0650.

KFVE-TV Channel 5. Account executive. We are looking
for an expenenced successful person with high energy
and enthusiasm. ambitious. compettive and willng to
work hard for large financial rewards Must have & mini-
mum of 3 years broadcast sales expenence Please send
resume and salary history to- KFVE-TV. 315 Sand Istand
Ad.. Honolulu, HI 96819-2295. Attn Norma Confidentiality
assured. EOE.

Sell exlusive TV programing in the 4-seasons Poconc
Mountains, NE PA. 3-5 yrs. proven TV tmes sales Re-
sume to: Box 5115. Staton A. Wilkes-Barre. PA "8710.
ECE.

WNWO-TV is seeking an upwardly mobile salesperson.
We value intensity, creativily and energy. Excellent oppor-
tunity for smaller market account executive. Send cover
letter and resume to General Sales Manager. WNWO-TV.,
300 South Byrne Rd.. Toledo, OH 43615 WNWO-TV is an
equal opportunity employer. Deadline - August 25. 1989.

WTVC has the following positions open: Local sales

- account execulive: WTVC-V in Chattanooga. TN. is look-

ing for a local sales account executive. must have TV
sales experience. For an established account list Qual-
fied applicants should contact Jerry Lingerfelt at \WTVC-
TV, 615-756-5500. to arrange an interview.

Local sales manager: WTVC-TV in Chattancoga. TN. i1s
looking for a local sales manager. Must have TV sales
experience We are looking for a creative. dynamic leader
to supervise and motivate sales negotiators Qualfied ap-
plicants should contact Jerry Lingerfelt at WTVC-TV.
615—756-5500. to arrange an interview EOQOE

“Book out”, #4 again? I've programed 5 #1 Arbitron rated
stations, available now. formats AOR, CHR. AC Jim Bunn.
912-987-1906.

MISCELLANEOUS

Make money in voiceovers. Marketing and technique for
success in commercials and industrials. Seminars: Chica-
go 9/9-10; NYC 923-24, Also available on cassettes. Call
for free info. Susan Berkley. 1-B00-333-8108.

“Book out”, #4 again? I've programed 5 #1 Arbitron rated
stations. available now. formats AOR, CHR. AC. Jim Bunn,
912-987-1906.

Management friendly investors seek salellite pro-
gramed radio stations. Minority positions considered.
Send business plan. success story. Box G-21.

TELEVISION

HELP WANTED MANAGEMENT

Traffic manager for ABC affiliate in Salisbury. MD. At least
three years experience with Columbine or similiar comput-
er system working with programing. logs. sales orders.
Great community to live in. close to beaches and Balti-
more-Washington without the traffic. Resume and salary
history to Frank Pilgrim, GM, WMDT-TV, PO Box 4009.
Salisbury, MD 21801. M/F. EOE.

General sales manager: ABC affiliate in Northeast needs
an aggressive manager with strong motivational skills,
and a desire to advance with a growing company. Submit
resume/salary requirements along with a cover letter dem-
onstrating proven track record. EOE, M/F. Box I-21.

KOKH-TV, Oklahoma's #1 Independent. has a sales
management opportunity. The winning candidate will have
national experience, be a people mativator, have good
communication skills and have the aggressive spirit that
accomplishes goals. Send resumes to James L, Har-
meyer, President and General Manager at 1228 E, Wil-
shire Bivd., Oklahoma City, OK 73111. Phone calls wei-
come, 405--843-2525. EQE,

Local sales manager. Bright, experienced person with
thorough understanding of marketing research, retail and
new business development. Must be able to train and
mativate: outstanding oral and written communication
skills required. Local television sales management experi-
ence preferred. Resume (no calls) to Todd Wheeler,
WPVI-TV. 4100 City Line Ave.. Suite 400, Philadelphia. PA
19131. EQOE.

DO NOT SEND TAPES OR
OVERSIZED MATERIAL TO
BLIND BOX NUMBERS.

Local sales manager for VHF stanon. Fox affiiate in San
Angelo. Texas. Looking for a dynamic iocal sales manag-
er who has good track record in developing new business
(retail and corporate) Must be creative. strong manage-
ment skills and able to motivate local sales staff. Send
resume to Parsonnel. 3901 Westheimer. Suite 190. Hous-
ton. TX 77027 EOE.

Research director: KRON-TV is seeking a sales research
director Qualified candidates should have a minimum 3
years of media/broadcast research background. knowl-
edge cf ARB & NSI local markel services and other prma-
ry sources: knowledge of consumer and marketing re-
search and understanding of natonal and loczl spot
sales. In return we offer an excellent salary and benefit
package. Send resumes and salary history to .Jan van der
Voort, Vice President. Human Resources, 1001 Van Ness
Ave., San Francisco, CA 94109, Equal opportunity em-
ployer.

Account executive for group owned CBS affiliate in Lew-
iston. 1D. Call Fred Fickenwirth. KLEW-TV: 208—746-
2636. Equal opportunity employer. Minonties and women
encouraged to apply.

Top broadcast sales training company in $San Francisco
wanis sales rep to sell raining program to TV stations.
Should have TV sales exp.. excellent phone skills. Big
dollar opportunity Only aggressive need apply Send re-

sume to Neil Adeiman. 1540 Market St.. Suite 250. San .

Francisco, CA 94102. ECE.
HELP WANTED TECHNICAL

Maintenance engineer. 2 years maintenance ana repair
down to component level of 1/2 inch. 3/4 inch and 1 inch
video tape experience. Microwave, UHF, XMTR and Beta-
cart. ASEE and FCC Commercial and SBE Certificate. Not
a tranee position. Send resume to. Chief Enigineer,
KCBA-Tv 35. PO Box 3560, Salinas. CA 93912 EOCE.

Chief engineer lor Christian (TBN) TV station. FCC Gener-
al license, UHF transmittér experience required. M.rmmum
2 years chief or assistant chief. Salary and benefits com-
petitive. Send resumg to C. K. Thompson, VP & Station
Manager. WTBY-TV. Box 534, Fishkill. NY 12524 Tel. 914-
896-4610. ECE applicants encouraged

Maintenance engineer. Immediale opening for two
broadcast maintenance technicians experiencec in ait
phases of broadcast equipment to the component level
Includes half, three-quarter, one. and two inch video tape:
Grass 300:; ADO-1000; Chyron V; Utah M/C and router.
microwave: satellite. Apply to Richard Cushman, WMTW-
Tv, PO Box 8, Auburn, ME 04210. An EQE.

Mobile production maintenance engineer: F & F Pro-
ductions. Inc 1s looking for someone with @ minimum of 3-
5 years broadcast and digital sohd state maintenance
expenence to hll an immediate opening in our engin€enng
department The ideal candidate will have an exlensive
background in broadcast equipment mantenance with an
emphasis on mobile/production systems and techniques
Travel requred Please send resume and salary require-
ments to Bill McKechney. Director of Engineering. F & F
Productions. Inc . 10393 Gandy Bivd . St Petersburg. FL
33702 A division of Hubbard Broaocasting. Inc ECE.
MF

Uplink maintenance engineer for satelite broadcast la-
cility Three years expenence in operation and mainte-
nance of satellite uplink equipment preferred Position
closes September 4 Send resume with salary history to
Personnel. PO Box 20066. Tallahassee. FL 32316. EOE.

Chief engineer: Hands-on experience n maintenance
and repair of equipment and UHF transmitter necessary.
Send resumes/relerences to General Manager. WENY-TV.
PQ Box 208, Elmira. NY 14902. EQCE. M/F.

Assistant chiet engineer: Top rated NBC affinate, prefer
candidates with RCA - G line transmitter experience. as
well as studio equipment maintenance expertise: should
have FCC or S8E certificate, will consider maintenance
person ready to move up. Send resume to. Len Smith.
Chief Engineer. WTOV-TV. Box 8999. Steubenville. OH
43952 EQE, M/F.

Due to retirement, dominant CBS affinate needs chiet
enginger o be responsible for techmical for techrucal stan-
dards, FCC complance and day-tc-day management of
maintenance and engineering staffs. Previous manage-
ment and budgetary experience required. Degree in elec-
tromics or mimmum 5 years hands-on experience pre-
ferred Send resume to Personnel Department. WDBJ-7.
PO Box 7, Aoancke. VA 24022-0007. EOE No phone
calls.

Chiet engineer: Nertheast UHF affinate seeking an ind-
vidual with strong maintenance background and proven
administratve abiiies Applicant should have compre-
hensive knowledge. leadership abilities and experience in
all areas of commercial broadcast engineenng. NBC affili-
ate. small o medwm market expenence a must Box 1-24
EQE

TV engineer: Need broadcast maintenance engineer. 3
years expenence preferred SBE certincation helpful Col-
or camera shading Expanding C-Band uplink and studio
facility in San Diego. CA. Altn Verla Leys. PO Box 819099.
Dallas. TX 75381-9099. ECE

TV broadcast technician (GS-1001-11/12) The Telew-
sion and Film Service of the US Infermation Agency
(USIA) is seeking a full-time TV broadcast technician for
its WORLDNET Television production facimes Qualified
apphicants must possess a minimum of six {6) years of
operations and mantenance expenence n video, audo,
camera. ighting. equipment repair. all formats videotape
recording and/or computer assisted videctape editing.
Duty hours require shift work with perodic overtime in-
cluding weekends and holidays Salary range: $28.852 -
$34.580, commensurate with experience. Relocation ex-
penses will not be paid Interested applicants should send
an SF-171, “Application for Federal Employment” citing
announcement number PDP-333-89 to USIA, Room 518,
301 4th St.. SW, Washington, DC 20437. USIA is an equal
opportunity employer.

Maintenance engineer: Manhattar/NYC video post facili-
ty with 3 on-line rooms, GVG, CMX. ADO. Abekas. Seny
1", Betacam SP and 3/4" troubleshooting and repair. Good
opportunity for experienced engineer, Call Chief Enginger.
212—302-0754. ECE.

HELP WANTED NEWS

Anchor: Positicn avallable wath WRBL-TV 3. CBS. Exper-
enced news anchor with strong leadership qualities, who
can produce. write and edit. Mail 1ape/resume/references
and salary history to General Manager, WRBL-TV 3. PO
Box 270. Columbus, GA 31994, EOE.

TV news producer: Responsibie for contnent of daily
newscast Must be creative. imaginative and an excellent
writer You will supervise. manage and lead other produc-
tion and news personnel Prior TV news expenence and
good pecple skills required. Resume and tape to Liz Grey
Crane. Assistant News Director. 8 Elm St., New Haven. CT
06510. EOE

Meteorologist: Number two for top 30 network affiliate.
Requires degree. AMS seal. at teast two years experi-
ence Colorgraphics. WSI equipped. Need good forecast-
er with strong personality. EOE. Box I-8. No tapes.

Executive producer. Only the very best need apply. Will
be in charge of the editorial and production content of al|
newscasts. Must have exceptional producing skills and
be a top notch people manager Minimum 5 to 7 years as
producer of major news casts. Prior experience as EP very
desireable. No tapes. No phone calls. Send resume only
to Mike Beardsley. News Director, KPNX-TV. 1101 N. Cen-
tral Ave.. Phoenix, AZ 85001. EOE.
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Dull news market needs Creative. aggressive news di-
rector 10 break three-way tie Unique challenge in Colora-
do Springs-Pueblo spectacular resort area Rush resume.,
letler descriting news and management philosophies
EOE MF Box I-16

Producer: 10 Eyewitness News 1s 100king for an excep-
tional journalist to produce our 6 PM newscast and a'so
handle special projects Two years expenence required
We wanl an exceptional wnter who can proguce fast-
paced ard people-onented newscasts Seno tapes and
resumes to Jim Holland News Director, WTEN-TV 341
Northern Blvd  Albany NY 12204 Tapes will not be re-
wrned We are an equal opportunity employer

Photojournalist: Only aggressive. creative and people-
onented candidates need apply We need a person who
knows how 10 tell a story with pictures and sound Send
tape and resume to Jim Holland News Director WTEN-
TV. 341 Northern Bivd  Albany NY 12204 Tapes wi! not
be returned We are an egual opporlunity emoloyer

Anchor: KCRA-TV 15 00king for a soecial anchor We
don't want a reader—we want a broaacast journalist with
strong writing and producton skills Qur plans for expan-
sion ofter a urique opportunity for @ hard working. In-
volved anchor Heavy expenence nol required. but
piease—no beginners If you re ready for a real challenge
in one of the best newsrooms In Amernca send & non-
relurnable tape and resume to Bob Jordan News Direc-
tor. KCRA-TV. 3 Television Cl. Sacramento CA 95814-
0794 Please no calls. EOE MF

Dominant network affiliate in the Sunbelt 1s developing
its applicant pool for reporters and pholographers Mini-
mum two years full-ime expernience on the street No
beginners. No interns Live shot experence required
SNG expenence helpfu Send resume and non-returnable
tape to Scott Parks. News Director WIS-TV, PO Box 367.
Columbia. SC 29202 EOE

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Production assistant: Instructional Resources (URSAT)
of SUNY College of Technoiogy at Utca Rome is seeking
a highly motivated person to operate professiona' studio
and field video equipment penodica ly serve as director
floor manager and technica' directo” assist in the deve'-
ooment of TV scripts and support other associated tasks
This position requires a bacheior s degree in TV Produc-
tion or relaled discipline and at least one year of produc-
ton experience is preferred Salary $18.000 - $23.000
plus excellent benefits Inihal appointment through June
30. 1990 with renewal pending funding. Send letter or
application and resume by August 30. 1989 to Anthony F
Panetianco. Director of Personnel/AA, SUNY Cotege of
Technology at UtcaRome. PO Box 3050. Utica. NY
13504-3050 AA'EQE

Dominant VHF network affiliate seeks qualified director
Expernience in newscast and program directing. MC oper-
ations spot producton, Chyron audo. tape. editing. 1 .
and DVE Reply 1o Gordon Hay. Director of Operations.
KLST-TV PO Box 1941 San Angelo. TX 76902, EQE. MF.

Chief photographer: KCRA-TV seeks a ch:ef photogra-
pher who. in addition to shooting and editing on a daily
basis can heip us achreve our goal of becoming NPPA
Stanon of the Year IBEW Union position If you can teach
by exampie. and inspire others 10 give 110%. send a non-
returnable tape and resume to Bob Jordan. News Direc-
tor. KCRA-TV 3 Television Cl. Sacramento. CA 95814-
0794. Please. no calls. EQOE. M/F.

Meteorologist: KCRA-TV 1s looking for a meteorologist
with an AMS seal We offer state-of-the-art graphics
equipment and all the resources needed for a top-notch
presentaton QOur plans for expansion offer a unique op-
portunity for an up and coming meteorclogist One year
commerc al on-camera experience required. If you're
ready for a real challenge in one of the best newsrooms in
America, send a non-returnable 1ape and resume o Bob
Jordan News Director. KCRA-TV. 3 Television Cl.. Sacra-
mento. CA 95814-0794 Piease. no calls. EOE. MF

Videotape editor: KCRA-TV 1s looking for a wideotape
editor with at least one year of expenence n a busy
newsroom Our plans for expansion offer a unigue oppor-
turity for an editor who s quick and creative IBEW Union
pastion If you're ready for a real chal enge in one of the
best newsrooms 1IN America. send a non-returnable lape
and resume 10 Bob Jordan. News Director. KCRA-TY, 3
Televisior Cl. Sacramentc. CA 95814-0794 Please, no
calls. EOE. M/F

News videographer. 3-5 years local news experience
required for position in Northeast medium market facility
Successiul candidate will have a proven mastery of photo-
journalism and the resume and tape to prove it If you
qualfy. send same including references and salary needs
to Personnel Box 699. East Syracuse. NY 13057 EQE
Pasition open /mmedalely

Television news director: Northeast UHF needs highly
motivated. hands-on professional with leadership abilities.
Ermphasis on locai news and communily involvement with
possilive. enthusiastic approach Ideal candidate for this
Job must have small to medium market experience In
managerial, personnel and hands-on skills We are an
NBC affinate. EOE Box [-25

Sports director/anchor: Northeast UHF. NBC affilate,
seeks sports director who will alse anchor the Monday
through Frniday sports We want more than scores and
highlights, we value creativity and hard work on and off
the arr We also want 10 see senous sporis journalism No
beginners EQE Box [-26.

Great Lakes group owned network affiliate seeks general
assignment reporter. No beginners Send resume Also
seeking assignment editor with TV newsroom expernence
Send resurme and salary requirements Affirmative action-
/equal opporturily employer Box 1-27

Sports/news on-ar personally Top 5 Independent
needs experighced anchor for seasonal halitime. pre-
game sports shows and start-up news breaks Mail resu-
mefreferences/salary history 1o Box 1-29. EQE.

General assignment reporter: NBC affillate in Charlotte,
NC seeks innovative reporter with at least four years televi-
si10n reporting experience Send resume and non-return-
able tape to Ken Miadleton, WPCQ-TV, PO Box 18665,
Chariotte, NC 28218-0665 EQE

Looking for a flamboyant personaity who can make the
weather and aftemoon mowe entertaining. One year
broadcasting experience preferred EEQ employer. Send
1ape and resume 0. Mike Moran, KJCT-TV 8, 8 Foresight
Cl, Grand Junction. CO 81505.

Producer: KCRA-TV's early morning news draws a bigger
audience than the compelilion’'s 5 o’clock news! We need
an experienced producer who can buiid on that founda-
tion Top wriling and organizational skills. plus savvy news
judgement a must If you're NewStar ilerate ail the better
Send a non-returnable tape and resume to Bob Jordan.
News Director. KCRA-TV 3 Television Cl  Sacramento.
CA 95814-0794 Please, no cails EQE. MF

On-air promotion producer: Seeking an on-air promotion
progucer 10 produce entertanment oriented promos and
coordinate contests and events; strong writing skills re-
quired Mirimum two years television experence Resu-
me-tape to Lisa Kelechava. Promotion Director WCYB-TV.
101 Lee St., Bristol. VA 24203. EQE.

Videography supervisor (superwisor firm) WOSU sta-
tions. The Ohio State University WOSU Television of the
Ohio State University 1s seeking a videography SUPervisor
(supervisor-film) to be responsible for the supervision of
the viceography staff This ndividuai wll develop and
maintan budgets supervise the use of EFP video and still
photographic cameras. visuahze and create held pieces,
advise producers in production. planning and execution
of EFP field work; edit and assemble EFP video material:
and order. mantain and clean video/photographic equip-
ment and facities. Candidates must have considerable
experience N EFP wdeo production and editing and in
studio and remote producthion situations a knowtedge of
processes used n still photography required Supervisory
experience s desired Starting salary $21.960-24 840 To
assure consideration. materials must be received by Sep-
tember B, 1989 Send resume and a copy of this ad to:
Prolessional Employment Services. The Ohio State Univer-
sity Lobby, Archer House, 2130 Neil Ave.. Columbus. OH
43210 The Ohio State University is an equal opportunity.
aftrmative action employer

Programiproduction director position open at Indepen-
dent TV station in Bakersfield. CA Exp required Send
resume 10 KDOB-TY Atin General Manager PO Box
52076. Bakersheld. CA 93388 No phone calls. please.
EQE

Production manager for group owned CBS affiliate in
Lewiston. ID Call Fred Fickenwirth. KLEW-TV' 208—746-
2636 Egual opporiunity employer. Minonties and women
encouraged 1o apply

SITUATIONS WANTED MANAGEMENT

Writer/producer: KCRA-TV 1s looking for a wrnier/pro-
ducer who can do it all Qur plans for expansion offer a
unigue opportunity for a wnierproducer accustomed (o a
heavy work load. If you've produced on a NewStar com-
puter, all the better If you're ready for a real challenge in
one of the best newsrooms in Amernca. send a non-return-
able tape and resume to Bob Jordan. News Director
KCRA-TV. 3 Television CI . Sacramento, CA 95814-0794
Please. no calls. EOE M/F

Full-time production assistant: KTVN-TV has an imme-
ciate opening for the position of full-ime production assis-
tant Job duties include studio camera operabon, audiofv-
deo tape operation in connection with [ocal newscast. and
commercial dubs o on-air format. Person should be able
to work on a tight time schedute with Iitlle supervision
Previous television experience required in the areas of
audio. Chyron. camera operation and videotape Send
resume and references to Dave Briscoe. KTYN-TV. 4925
Energy Way. Reno, NV 89502 KTVN-TV is an equal op-
portunity employer

Promotion director: Numper one CBS station has imme-
diate opening. Job responsibiities inciude development
and execution of slation news and program promotional
campaigns. Production skills needed inClude copywriting
and executive producing. Greal ¢pportunily for assistant
promotion director to slep up into the big chair!' Send
resume, salary histoty and career goals to General Man-
ager. WTVR-TV. 3301 West Broad St. Richmond. VA
23230. No phone calls, please EQE. M/F

Currently employed GM seeks new challenge with com-
pany commitled to staff and community 8 years GM
expenence. Previous GSM and production background
Strong people skills, very bottom-line onented Document-
ed performance Box I-17

SITUATIONS WANTED TECHNICAL

Television chief engineer. 24 years total engingering
expenence. 13 as chief engineer Experience with news
operations in network affiliates. Please reéply Box H-77.

Multi-talented group in NE seeking freelance part-ime,
full-ime opportunities All aspects of production. opera-
tion. even maintenance! Box H-114 EOE

SITUATIONS WANTED NEWS

Meteorologist with AMS seal, Master's from Penn State
and 5 years in a top-40 market. Liveline and WSI experi-
ence. and weather feature reporting. Call Mike at 803—
268-5164

Excellent, experienced sporiscaster. Knowledgeable in
news also, looking to work for a good station 216—929-
0131, Box H-77.

Young blind sportscaster 100king for a position In either
the sporis department or news depariment Worked for
CBS Sports. Sports Channel ang WRHU Radio as on air
sports anchor Graduated with BA in Communication Arts
from Hofstra U. Well versed in ail sports. willing to relo-
cate Contact Larry at 10 York Ct.. Northport, NY 11768,

Art director: To supervise well equipped art and eleciron-
ics graphics department Successful candidate will have
strong background in broadcast design and hangds-on
expenence with AVA-3, ESS-3 crealing prograrm. promo-
tion. commercial and news graphics. Good people skills a
must Send resume 10 Paul Ernst, Production Manager.
WCMH-TV. 3165 Olentangy River Rd.. Columbus. OM
43202. EQE.

Promotion manager: Northeast NBC affiliate seeking an
experienced. creative individual to handle all aspects of
promotion, print, on-air producticn and PR Great nfestyie
n a highly competitive market near New York City and
Philadelphia We are a major group that offers excellent
growth potential Send resume with salary requirements
to Ron Pulera. VP/General Manager, WBRE-TV, 62 South
Frankiin St.. Wikes-Barre, PA 18773. EEO.

Electronic graphics designer: Top rated St. Louis NBC
affiliate has need for experienced lelevision designer. Will
creale and develop daily news graphics on Ampex AVA-3
Painl System. Some weekend hours reguired. Send resu-
meitape to; Director of Human Resources. KSDK-TV5,
1000 Market St., St. Louis, MO 63101 EOE

Meteorologist: BS 1987. Broadcasting school since. In-
terned in 18th market Some on-camera/LiveLine experi-
ence. Seeking entry-level on-camera. Available immedi-
ately. James, 618-397-4323.

Executive weather director on air 5. 6. 11 PM, who
developed and managed nationally recognized, most pro-
gressive and advanced award winming weather depart-
ment in nation for over 30 years, seeks new and challeng-
ing position. Salary negotiable. MML, 3225 S MacDill. PO
Box 133-118, Tampa, FL 33629.

Reporter: UCLA graduate with strong reporting and writ-
ing skills. Creative, self motivated, broadcast experience.
Past internships with CNN, KNBC. and FNN Can send
tape and will relocate. Call Kelly at 213-208-2992.

Experienced ND looking for bigger challenge in small
market. I've done it all and want to lead your people. 913-
451-1259.

Veteran anchor, award-winning reporter, versatile news
director. I've done 1t all. I'm looking for a station with real
dedication to brodcast journalism. Call Jim Blue, 8B06—
359-1297.

Production manager wanted with at least 7 years mana-
genal experience o oversee local programing, ive 5ports,
commercials, promotions, and outside Production work.
Must be a team leader with proven ability 10 set and meet
budgets and time tables. Resumes to. Bryan Holmes.
KFVE-TV, 315 Sand Island Rd , Honolulu, HI 96818, or fax:
808—842-4594. EQE.

Producer/reporter: University grad seeks job in energetic
newsroom. Hard working. excellent writer, can shoot and
edit. Interned in 90th market. Anywhere, any shift. Steve
Schar, 6406 Landfall. Madison, WI 53705. 608—238-
3284.

Freelance ENG/EFP/SNG crew with gear for assign-
ments domestic or foreign. Beta or 3/4” network experi-
ence. Call Mark, 913—749-5995,
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SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Let me create for you! Graduate seeks television promo-
tion career Broadcast writing and one year editing experi-
ence. For demo reel. call Ed. 807-756-5726.

Director/musician: Looking for career that combines
both abilities (rock videos/symphonies etc.). 5 years pro-
duction expenience In top-25 market, extensive musical
background 317-841-0854

MISCELLANEOUS

Primo People needs specialists! Investigative. consum-
er. medical and feature reporters Send 3/4" tape and
resume to Steve Porricelli or Fred Landau, Box 116. Old
Greenwich. CT 066870-0116 203-837-3653.

Anchor, reporter, sports, weather positions currently
available through our serwice Immediate openings! Call
today' Natonal Media Services. 303-839-1770.

Reporters & anchors: Are you growing? Get the specific
teedback you need Cuslomized confidential service Ron
Tindigha Enterprises News Talent Coaching 914—967-
8472 Call now!

Bill Slatter’s Talent Agent Directory. Invaluable for sta-
tons and taient $52 00 for statons 337 00 talent 514 S
Union St.. Natchez. MS 39120.

Major market promo voice for any size market TV sta-
tons. Great pipes Affordable retainer For demo. Box I-
18

24-hour job Information! We're broadcasting's most
comprehensive employment-histings service Telewision.
radio. corporate communications. All fields. fevels, re-
gions Now in our Sth year' Media Marketing The Hot
Sheet. PO Box 1476--PD. Palm Harbor. FL 34682-1476
813—786-3603.

ALLIED FIELDS
HELP WANTED MANAGEMENT

Managment opportunity: One position available. Na-
tion's most dynamic and fastest growing single-source
consumer information company 1s looking for a media
professional to fill our last open regional manager position
The nght person is presently working in upper media
management (sales or general manager). Responsibilihes
include caling on all media outlets and select retail chi-
ents. You must possess an understanding of the chal-
lenges facing media sales today and the value of consum-
er information in overcoming those challenges, If you're
looking to jom a rapdly growing company, send your
resume to Patnck McDonnell at Impact Resources, 125
Diimont. Dr.. Columbus. OH 43235 ECE

Development Vice President: WXEL-FM & TV, West
Paim Beach. Florida. a community-licensed Public Broad-
cashing station. is accepling apphcations from qualified
candidates for the position of vice president development.
BA and/or 5 years experience required. public broadcast-
ing preferred Must have proven background in the major
areas of fundraising for pubiic broadcasting Strong com-
munications. budget preparation. and staff management
skills essential. Send resume. staling salary requirementst
to Personnel. WXEL-FM & TV. PO Drawer 6607, West
Palm Beach. FL 33405. EQOE. M/F.

HELP WANTED TECHNICAL

Director of Technical Services needed: Central Wesley-
an Church n Holland. Michigan, a strong and growing
evangehcal church. 1s 100king for a person to work full-
time with the operation and maintenance of audio. ight-
Ing. multi-image and tape ministry systems, Prior experi-
ence in audio and highting are necessary. Some computer
knowledge would be helpful. Send resume and salary
history 1o Central Wesleyan Church. 446 West 40th St.
Holland, MI 49423. Attention Jack Lynn. EQE.

EDUCATIONAL SERVICES

On-camera coaching: For TV reporters. Polish anchoring.
standups. interviewing. writing. Teleprompter. Learn from
former ABC Netowrk News Correspondent; New York lo-
cal reporter. Demo tapes. Critiquing. Private lessons. 212-
921-0774. Eckhert Special Productions (ESP).

HELP WANTED INSTRUCTICN

Lead instructor: Radio/TV Broadcasting Program at Wa-
bash Valley College. a small Mid-Weslern community col-
lege located in Mt. Carmel. llinois. Academic year. tenure
track appointment. Established studios and program:
S50KW FM and cable TV stations Minimum BS degree plus
teaching and broadcast radio/TV experience. Salary com-
petitive; full fringes. Beginning date October 1. 1989. To
apply. send application letter. resume, and three refer-
ence letters to Personnel Office. Ilincis Eastern Communi-
ty Colleges. 233 East Chestnut St.. Olney. IL §2450. Appli-
caton deadline is September 1, 1989. Affirmative Action.
Equal Opportunity Employer.

Video production: Search reopened. Two tenure-track
positions available in video production. A termindl degree
of outstanding professional experience is required for
both positions. An MFA is preferable for at least one of
these positions. Appointments will be made at ranks‘salar-
ies commensurate with qualifications and academic expe-
nence The appointments could begin on either January 1,
1990 or September 1. 1990. Applicants must have profes-
sional video production experience. including studio pro-
duction expenence in at least one of the positions. Teach-
ing expenence 1s desirable, as 1s production experience
in other mecha, The ability to teach non-production sub-
jects in the Mass Communication field. including some
graduate courses. 1s desirable for one of these positions.
The person chosen for at least one of these positions must
te qualified to leach and advise students in a proposed
Video MFA program. Emerson Coliege 1s the nation’s only
fully-accredited undergraduate and graduate institution
devoted soiely to the interdisciplinary study of commun-
ciation and the performing arts. The Coliege has a com-
petitive salary scale and an outstanding fringe benefits
package. Review of credential will begin immediately. and
will continue untill both poesitions are filled Letters ot appli-
cation, acoompanied by a curriculum wita or resume and
the names and addresses of at least three references.
should be sent to Dr Michael Selig. Char, Search Com-
mittee. Division of Mass Commuricanon. Emerscn Col-
lege. 100 Beacon St. Boston. MA 02116 Emerson Col-
lege 1s an Equal Opportunity/Affirmative Action employer.
Women and minorities are especially encouraged to ap-
ply.

Assistant professor of Journalism. Positions number
84115 and 84792, Subject to availability of funds. Univer-
sity of Hawan expects to fill two tenure-track posiions in
small accredited professionally-oriented undergraduate
department beginning August 1. 1990. Duties. Need one
person qualified to teach sections of basic course in news
editing. other to supervise sequence of three coLrses in
broadcast journalism and teach at least two Desirable if
applicants also able to teach other journalism courses
particularly public relations or introduction to mass media
when needed Teaching load three courses a semester
but faculty also expecled to share n student advising,
supervision of internships and commuttee work and to take
part in occasional special projects Minimum quabfica-
tons: PhD and professional expenence or Master's in
Journalism and professional experience eqivaelent 10
doctorate. Demonstrated ability as a teacher and nterests
in research desired. Women and minonties are strongly
encouraged to apply. Salary. Negotiable within range 9-
month minimum $25.368. maxirmum $37.560. both subject
to current negatiations for collective barganing increases.
Some summer teaching available Send resume to Search
Committee, Journalism Depariment, 2550 Campus Road.
CR 208, Honolulu, HI 96822. Closing date: October 31.
University of Hawaii 1s an equat opportunity employer.

EMPLOYMENT SERVICES

Government jobs $16.040 - $59.230/yr Now hinng. Call
1-805-687-6000 Ext. R-7833 for current federal list.

Be on TV. Many needed for commercials. Casting info. 1-
805-687-6000. Ext. Tv-7833.

WANTED TO BUY EQUIPMENT

AM transmitters CCA AM 10.000 (1970). Collins 820F
(1978) Harris MWS5A (197681) Gates BC-5P2 (1967)
McMartin BA2. 5k (1981) Transcom Corp 215—884-0888
FAX 215-884-0738

New UHF TV transmitters: Klystron. MSOC Klystron.
Klystrode. all power levels 10kw to 240kw Call TTC. 303-
665-8000.

RCA UHF transmitter: 30 or 60Kw. available as is. or
converted to MSOC Klystrons with new TTC warranty. Call
TTC. 303-665-8000.

New LPTV transmitters: UHF and VHF. all power levels
Turn-key installation available. Cail TTC 303-665-8000.

1000’ Kline tower. Standing in Nebraska. including 1000
of 6 1/8” coax. Great for TV or FM. Can be moved econom-
ically. Call Bil Kitchen. TTC. 303-665-8000.

120 KW UHF transmitter package TVT/Varian transmitter
package just traded in on a new TTC 240 KW system.
Excellent condition Now tunéd to Channel 54 Includes
1000 waveguide and antenna. Low price Call Bill Kitch-
en. TTC 303-665-8000. Ext. 101.

FM antennas. CP antennas. excellent price quick delivery
from recognized leader in antenna design. Jampro Anten-
nas. Inc. 916—383-1177

TV antennas. Custom design 60KW peak input power.
Quick delivery. Excellent coverage. Recognized in design
and manufacturing. Honzontal, elliptical and circular po-
lanzed Jampro Antennas. Inc. 916—383-1177.

Broadcast equipment (used): AM-FM transmitters.
RPU's, STL's. antennas. consoles. processing. turntables.
automation. tape equipment. monitors. etc. Continental
Communications, 3227 Magnolia. St. Louis. MO 63118.
314-664-4497. FAX 314-664-9427.

Hitachi HR-200B, new heads. $15.000. Sony BVW-40s.
Bvw-25. BVvW-10, BVvW-15 Sony BVU-800s and 110s.
Many other items of all kinds 1" VTRs. film islands. char-
acter generators. Call for a complete list. There's a new
one every month, Media Concepts. 919-977-3600.

Great rental news! Mobile production trucks, mobile
uplinks. portable 2 GIG microwave links. Call Media Con-
cepts. 919-977-3600.

Blank tape, halt price! Perfect for editing, dubbing or
studio, recording commercials, resumes. Sludent pro-
jects. training, copying. etc. Field mini KCS-20 minute
cassetles. $4 99 Eicon evaluated 3/4" wvideocassettes
guaranteed broadcast quality. To order call Carpel Video
Inc.. toll free, 800-238-4300.

Kline tower 645 ft. with two platforms. has been disman-
tled. 205—322-6666. WBRC-TV

RCA TP-66 fim projector and RCA TP-15 multiplexer for
sale. 205—322-6666. WBRC-TV.

Satellite antenna: New Comtech 3.8 meter complete with
feed hom. LN.A's Must sell. Save 8. For details call
818—840-7231.

Sony M3A and Sony VO 6800, batteries. charger. adap-
tors, cables. Canon 9 x 15 lens, excellent condition.
$5600. Vernal Productions. 206-542-3532.

Wanting 250, 500. 1,000 and 5,000 watt AM-FM t-ansmit-
ters Guarantee Radio Supply Corp.. 1314 lturbide Street.
Laredo. TX 78040. Manuel Flores 512—723-3331.

1" videotape. Looking for large quantities 30 minutes of
longer will pay shipping. Call 301—845-8888.

Maze Broadcast pays cash for selected lelevision & vid-
e0 equipment. Phone or fax your list now. 205—956-2227.

Cash or equipment trade for TV antennas. trarsmitters
and/or parts. Jerry Servalius. J.S. Broadcast Anlenna-
Transmitter Sales and Service, 8604 Hopewell Dr. El
Paso. TX 79925. 915—772-2243.

Towers wanted 20 f - 2000 ft. Standing or on the ground.
No unk. Tower Management Systems. 504-521-8661.

Wanted to buy: 3 fully servo ienses for RCA TK 46 cam-
eras. Will consider any condition. 617-725-0814.

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent conditioy. Guar-
anteed. Financing available. Transcom. 215—884-0888,
FAX 215-884-0738.

S0KW AM Harris MWSO0A (1980). like new. CCA-AM
50,0000 {1976). excellent condition. Transcom Corp.
215—884-0888. FAX 215-884-0738.

FM transmitters CCA 27.000 (1980) Harris FM 20K
(1980) CSI T-3-F (1985) RCA BTF20E1 (1976,1976}
3.5KW McMartin (1985) SKW Gates FM 5G (1957) RCA
50 (1967) CSI T-12-F {1980) Transcom Corp. 2°5—884-
0888. FAX 215-884-0738.

1KW AM transmitters CS| T1A (1981). Sparta SS1000
(1981) Collins 20v3 {1967) Transcom Corp. 215—884-
0888, FAX 215-884-0738.

Towers: Over 100 available. AM - FM - TV - Microwave.
Guyed to 1500 ft.. sell-supporters to 460 ft. We finance.
trade. jont venture and lease antenna space. Tower Man-
agement Systems, 504-521-8661.

934 ft. stainless TV tower $113,000: 1134 #. stainless TV
tower $144.000; 1.000 ft. 6 1/8 inch rigid line $700 per
stick. All of the above FOB California. Some trade for
advertising sought. Tower Management Systems. 504-
521-8661,

For parts & service for Townsend transmitters. call
Broadcast Mantenance Associates. Inc. Neosho. MO
64850. 417-451-1440.

For sale: 26' Barth 4 camea remote truck wilh stereo
audio capabiiities. Call Jerry Hanna: 312-509-5459
WTTW/Chicago.

Used-new AM, FM. TV transmitters, LPTV. antennas. ca-
ble. connectors. STL equipment. etc. Save thousands.
Broadcasting Systems, 602-582-6550

48 sectlons of 3-1/8" transmission lne. 50 ohm,
w/hangers; (1) 12 bay RCA-FM antenna. 88.8. Call 904-
223-0616.

Microwave equipment: two sets RF technology 2.5GHz
radios. four rod antennas. power amp. more. $28k. Mobile
Video. 202-944-2800.

RCA TTV-55B transmitter with TTVE4A exciter. Removed
from service June. 1989, RCA mod anode pulser. Variable
visual output coupler. On Ch 26 (-). Best offer. Call Dave
McKelvey, 813-332-0076 or 813-597-6038.
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Save on your videotape slock We have 3/4 & 17 evalual-
ed broaocast qualty videotape Availabie in all time
lengths Cali IVC. 516-862-7156

For sale: Broadcast Electrorics 16x Complete with 4
Revox PR-99's. ime announce. delay record. live assist
and much more Used about 15 months Removed from
service 2-89 Excellent condition Contact Dan Remy.
KKLI. 719-636-1000. Colorado Springs.

RADIO

Help Wanted Programing
Production & Others

94.7FM

LITE

Lite Rock /Less Talk

WLIT-FM, washington D.C.'s Light Rock station.
seeks 0 PROGRAM DIRECTOR with demon-
strated skills in A/C programming, audience/
perceptual research and marketing. RCS skills
aplus. Looking fora team player with excellent
people skills who can build on the current sys-
tems now successfully operating
Sendresumes only to

Don Dawvis

Vice President, General Manager

WLTT-FM

5912 Hubbard Drive

Rockville, MD 20852

WATT is a CBS Owned Station. and an equal
SEmUNity empd oy

Help Wanted Technical

SITUATIONS WANTED MANAGREMENT

MAJOR MARKET
GENERAL MANAGER
AVAILABLE

Highly successful 20 year
track record as GM in
medium and major markets.
30+ years experience in all
areas. Love turnarounds and
problem solving. Very stable
and excellent references.
Unusual circumstances
creates availability. Relocate
anywhere for quality
opportunity. Call for resume.

DEANE JOHNSON
(503)472-1221

Help Wanted Programing
Production & Others Continued

SITUATIONS WANTED ANNOUNCERS

TALK SHOW HOST:

Specialist in current-political topics. personal-
business problems. Ph.D. in psychofogy.
Stanfford MBA Successiul author, entrepre-
nedr, administrator, professor Will work with
public affairs director 10 meet ascertainment
needs. Part-time OK. Norheast, Mid-Allantic
preferred Available immediately Tape and
program proposals on request.

Dr. Alan Gross
154 Eighth Ave.
New York, NY 10011
212—243-3582

PROGRAMMING EXECUTIVE
KATZ TELEVISION

Television's largest station represen-
tative firm has an immediate opening
for a programming executive to consult
its represented network affiliates on
program acquisition, scheduling and
promotion strategies.
If you have a proven track record in
these areas, please send your resume
in confidence (no calls please) to:

Mitchell Praver

Vice President

Director of Programming
Katz Continental Television
One Dag Hammarskjold Plaza
New York, NY. 10017

Katz Television is an Equal Opportunity
Employer and an Employee-Owned Company.

Katz. The best.

TELEVISION

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Chief
Engineer

We're looking for a Chief
Engineer to direct and motivate em-
ployees for KABC-AM radio. You’ll
be responsible for all our technical
operations as well as introducing
new technology.

The ideal candidate should have
a minimum of four years experience
managing technical operations,
including budget preparation, for a
medium to major market radio sta-
tion. An FCC license, as well as
familiarity with audio, digital and
high power broadcast transmissions
is essential. An electrical or technical
AA degree, or equivalent experience,
is required. Familiarity with collec-
tive bargaining agreements pre-
ferred.

If you're seeking a challenging
position with a solid, prestigious
radio station, please send resume to:
Michael Fox, KABC-
AM, Capital Cities/
ABC,, Inc,, P.O. Box
790, Los Angeles, CA
90016. Equal Opportu-
nity Employer.

25

DIRECTOR OF
ON-AIR PROMOTIONS

FOX TELEVISION/WFXT needs a hands-on pfo
1o create, write and produce on-air spots for
this FOX owned and operated station. This
manager will aiso supervise a staff of two
other on-gir writer/producers. Reporting to
the Director of Creative Services, the indi-
vidual should have ot least 3-5 years expe-
rience including solid writing skills. Expe-
rience with a Quantel Paintbox is pre-
ferred. Oh yeah, if you're also o creotive
genius, you've got the job.

ON-AIR
WRITER/PRODUCER

WFXT is alsc looking for an on-air writer/

producer with at least two years experience

to report to the Director of On-Air Promotions.

Strong technical abiliies and writing skills

are essential. Ideas that zig when others zag
and executing them is key.

Resumes to:
Piafl, WEXT
100 Second Avenue
Needham Heights
MA 02194

Equal Opportunity Employer
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WFTX-TV 36

“Troubleshooter”, a 1/2 hour
daily program that has effectively
integrated aggressive consumer
activism with investigative series is
adding two staff positions.

Senior Producer: skill at writing/
producing and pacing program
segments Is a primary considera-
tion. Responsibiiities include on air
back-up, overall coordination of
program content and adminis-
trative liaison with station man-
agement. Journalism degree with
minimum 3 years news produc-
tion required.

Street Shooter/Videographer:

Position requites excellent street
shooting skills with the guts to stay
In the fire with or without reporter,
then return to state of the art post
facility and produce a master-
piece. A/B roll picject should be
2nd nature. Primary importance
place on editing & effects skill.
Minimum 3 yecars news operation
requirad.

E.O.E.

Send resume and non return-
able tape (1/2 or 3/4) to:
Pete Scovill
WFTX-TV 36
Pine sland Road
Cape Coral, FL 33991




Help wanted News

ATTENTION:

WOULD THE NEXT

OPRAH-
PHIL- (
GERALDO

A major television
syndicator is
looking to discover
the next national talk
show host. Applicants
should send video tape
or 8 x 10 glossy and
audio cassette along
with a current resume
and cover letter to:

TALK SEARCH

564 Mission St., Suite #1
STEP UP To THE MIKE San Frzasnscl:?sl::o,tCAugZIOS
Broadcast to Britain! WRITER/PRODUCER

Seasoned anchor reguired for innova-
tive new British breakfast show. This job
is Washington, DC based and involves
putting together a daily feed of news
from the American Continent as part of
an International news show.

Send tape & details to:
Independent Television News
1726 M St., NW,

Suite 703

Washington, DC 20036 EOE

Expanding Washington based Demo-
cratic political ‘media firm looking for
a versatile team player with broad pro-
duction experience. Salary 30K and %
of profits. Political background a plus
but not necessary.

Send resume,reel and examples of work to:
Personnel
805 S. Carolina Ave., SE,
Washington, DC 20003
EOE

KALB-TV is currently seeking qualified candidates
in the following categories:

ASSISTANT NEWS DIRECTOR

Pemanding, aggressive news department in small market seeks high energy individ-
uals committed to excellence in journalism. Ideal candidates for this job should have
considerable small to medium market experience in managerial, personnel and
hands-on skills.

Compensation commensurate with experience and background; higher end of scale.

Interested and qualified candidates send resumes to Les Golmon, V.P., General
Manager.

SALES MANAGER

Ideal candidates for this job should have considerable small to medium market
experience in retail, event, vendor, and co-op sales. We expect a long-term, serious
commitment to living and working in our growing market.

Compensation commensurate with experience and background; higher end of scaie.
Interested and qualfied candidates send resumes to Jim Reardon, General Sales
Manager. °

At KALB-TV5, you would join a dynamic, creative and extremely successful team.
The station has 35 years of stable ownership and NBC affiliation, and dominates the
market. Excelient facilities are maintained.

Equal opportunity employer;
minorities and females encouraged to apply.

KALB-TV5

605-11 Washington Street
Alexandria, Louisiana 71301

ALB-TV

Experienced Television
News Personnel Wanted

News Program Producers...

to produce daily news programs. Knowl-
edge of satellite news gathering a plus. At
leastfive years of professional experience,
as well as strong writing skills required.

Associate News Producers...

with current local television news experi-
ence and possessing the ability to work well
withpeople underpressure. Mustbewilling
towork flexible schedule and assignments.
Strong writing and editing skills absolutely
necessary.

Satellite News Technicians...

having a basic understanding of television
production and engineering, including
dubbing and editing. Shouldbeknowlege-
able about satellite technology, mobile and
tixed. Previous news experience a plus.

News Photographers...

with experience shooting news materialfor
aprofessionalbroadcastorganization, and
able to function equally well independently
or as part of a team. Editing ability neces-
sary. Relocation possible.

Directors...

Minimum three years current professional
experience directing television news pro-
grams, able todouble as technical director.

Graphic Artists...

Minimum one year professional videograph-
ics experience. News background a plus.
Be able to work quickly. Possess good
color sense and freshand skills.

Video Tape Editors...

State of the art knowledge of editing, with
strong production skills and good editorial
judgement. Atleast three years of profes-
sional, news related experience.

Please send a resume and cover letter
detailing salary history and requirements,
as well as career objectives to:

Personnel Coordinator
Conus Communications
3415 University Ave.
Minneapolis, MN 55414

No phone calls please
An EOE, M/F Employer
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Help Wanted News Continued

Executive Producer

For a 24 hour news channel. We need a
real, hands on pro, with current television
news production and supervisory experi-
ence, and a record of unquestioned suc-
cess to handle the producticn and admini-
stration of a 24 hour news operaticn.

People skills, day-to-day operaticnal ex-
pertise and solid management ability are
necessary for this challenging opportunity.
Creativity and innovation will be required
on on a daily basis. If you're that sure of
yourself, we want to hear from you.

Please send a resume and cover letter
detailing salary history and requirements,
as well as career objectives to:

Personnel Coordinator
Conus Communications
3415 University Ave.
Minneapolis, MN 55414

No phone calls please
An EOE, M/F Employer

The Christian Broadcasting Network, Inc.
is accepting applications for the following positions:
PROMOTIONS PRODUCER

Candidate must be able to produce. write, and edit for television and promotional material.
Position is based in Virginia Beach, VA but will work with the Middle East Television
Department. Requirements include 2 to 3 years in television promotion production. Send
resume to the address below using Box A-6.

REMOTE CAMREA OPERATOR
Candidate should have 3 years operating experience and ability to perform audio and
lighting for routine field production and edit remote features. Send resume 16 the address
below using Box A-7.

TV MAINTENANCE ENGINEER

Candidate should have experience in the installation, maintenance and repair of all televi-
sion related equipment, including, but not limited to: TV transmitters. studio equipment.
microwave and communications equipment. Minimum 3 to 5 years in broadcast TV elec-
tronics. Send resume t¢ the address below using Box A-8.

In addition, CBN Radio Network has an immediate opening for:

NATIONAL SALES MANAGER

Candidate should have 3 years experience in broadcast sales dealing with national
advertising agencies. Send resume to the address below using Box A-9.

Send resumes to:
CBN Employment Office
Box

CBN Center

Virginia Beach, VA 23463

Help Wanted Management

Help Wanted Technical

SATELLITE TRANSMISSION
DESIGN ENGINEER

PBS

PBS is seeking an experienced electri-
cal engineer to design and implement
public television's next generation satel-
lite system. Responsibilities include de-
sign and implementation of receive and
ransmit earth stations, microwave sys-
tem, and general television audio, video
and radio-frequency system; system
testing and verification; and instruction
of end users. Qualifications: BSEE or
equivalent, advanced degree preferred.
Minimum 5-7 years in television satellite
systems design and implementation;
must have project management experi-
ence. Must have excellent verbal and
wrilten communication skills and knowl-
edge of computer programming and op-
erations. PBS offers a salary commensu-
rate with experience and an excellent
benefits package. Please submit letter
of interest, resume, and salary require-

ments to:
PBS
Attn: Carla A Gibson

1320 Braddock PI.,
Alexandria, VA 22314
PBS is an equal opportunity employer

NAPTE*NET DIRECTOR

NAPTE*Net, NATPE International’s new computer
network linking the buyers and sellers of television
programming, is searching for an executive with at
least five years experience in the television program-
ming industry either as a buyer or seller. This indi-
vidual will plan, develop, implement and manage
NATPE*Net as a viable service organization provid-
ing E-Mail and EDI services for all members of the
television industry. After successfully establishing
the initial basic service, the Director will indentify,
validate, and market additional business- and cost-
justified information services to be provided. In addi-
tion to programming and marketing experience as
well as managerial experience, NATPE*Net requires
technical knowledge of E-Mail, EDI and Data Base
services. The Director will interface with a vendor to
develop new data base material and to insure timely -
and accurate provision of services as well as moni-
toring NATPE*Net/vendor cost sharing and revenue
recovering process. Proven negotiating skills and
business planning ability are essential. Please send

resume to:
NATT=2E

Phil Corvo,
NATPE International, INTERNATIONAL

10100 Santa Monica Blvd.,
Los Angeles, CA 90067
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Help Wanted Sales

Donna Leonard

NAB, 1771 N St., NW
Washington, DC 20036-2891

TELEMARKETERS

The National Association of Broadcasters, the industry’s largest,
most inclusive trade association, is seeking to hire experienced tele-
marketers for its newly created telemarketing group. The telemarketer
will market NAB radic membership, as well as provide information,
services and personal communication to radio broadcasters.

The ideal candidate will have a degree in marketing, communica-
tion or a business related field, or related experience, as well as two
years of telemarketing and outside sales experience. Broadcast/media
related sales experience a plus. Computer experience is desirable,

NAB provides an excellent salary, benefits and bonus package.

Please rush a resume, with salary history to:

Vice President, Radio Membership

(202) 429-5400 * (202) 429-5343 (FAX)

BROADCASTERS®
An EOE employer M/F

Situations Wanted Management

ATTENTION
PUBLIC TV
LICENSEES

Do you have an ailing station in
need of new leadership and direc-
tion? High energy, dedicated
broadcast executive with impecca-
ble credentials and references will
manage your station on a full-time
basis for one year. Salary require-
ments: $1 (negotiable thereafter).
This is a serious offer.
All replies treated confidentially.

Write Box I-13, by September 30th,

ALLIED FIELDS
Help Wanted Sales

Sales Rep wanted
for Hottest Broadcast Production
Company in the Country!
And we've got the Clios, Addys
and New York Radio Festivar
awards to prove it.

Catspaw Productions in Atlanta
is expanding our sales depart-
ment. After four years of phenom-
enal growth, we're looking for
more cutstanding talent to help fill
up our new state-of-the-art facility.
This position is specifically need-
ed for new advertising agency ac-
count development in yet unchart-
ed territory throughout the
country. Three to five years of ra-
dic sales is desired. However, if
you've represented other areas in
related fields, let us hear from
you. Products to be sold include
radic preduction, original music
and jingles. Some travel is part of
the job. Having big fun is a stan-
dard requirement. If you're a
snappy dresser and oftentimes
opt for no underwear, come on
down.

Send resumes to Ralph Destito
Director of Sales
Catspaw Productions, Inc.
3033 Maple Drive, NE
Atlanta, GA 30305.

EOE

Help Wanted Sales Continued

SUCCESSFUL SALES CLOSERS

We are an expanding national commercial
credit services company int one of the fastest grow-
ing industries. We are looking for career oriented
sales representatives who have a proven record of
closing sales in a challenging environment. Qut-
bound business to business experience preferred.
Positions available in our New Orleans head-
quarters, Tucson and North Carolina. First years
earnings expected to exceed 345,000. Excellent
employee benefit package. If you are ready to
relocate, we have an unlimited career opportunity.

Milliken & Michaels
3850 N. Causeway Blvd,, 3rd Floor
Metairie, La. 70002
800-535-6007 » LA 504-834-9900

Employment Services

NEED A JOB?

Get the first word on the best jobs with
MediaLine. A daily phone call puts you
in touch with the freshest job openings
intelevision. For more information call:

800-237-8073

in CA: 408-296-7353

Business Opportunity

DOUBLE ... LOCAL SALES
Become TO0% Swilch Fitch Proof!
With our NEW

"VAIUE ADD‘ED b

Call Ken mrz At rsanf 343-7172

Wanted to Buy Equipment

Frostburg State University

is accepting bids for the lease or
purchase of broadcast equipment for
WFWM, the University’s
Educational/Non-commaercial FM
radio station. If interested in bidding,
contact the FSU Purchasing
Department at
(301) 689-4242,
and ask for a copg
bid number 170!
All bids are due
by September 11, 1989 at 10:30 AM

Wanted to Buy Stations

FM Station Wanted to Buy

Investment Group seeks FM Station with $1 mil-
lion - $ 5 million annual sales. Groupis a fully
qualified Cash Buyer desiring 100% asset sale.
If you've considered selling, let's explore the
best offaring price without fees or commissions.

Principals Only / No Brokers

Reply in Strict Confidence 1o:
MARK D. OLSON
P.0. Box 12, Los Angeles, California 90053

FIRST TIME BUYER

Wishes to purchase AM-FM combo in mid.size
market or single station market city of 25,000
population. Stations must have good billing
and cash flow and good management. Must be
able to take back a majority of financing.

Box [-20.

1-900-234-INFO ext. TV s
JOBPHONE

THE NATIONAL JOB LISTING SERVICE
FOR THE COMMUNICATIONS INDUSTRY

$2 par minute From any tauch tone phone

Your Link to Getting a Job in the Sports Industry

1-800-776-7877

Educational Services

ANCHORS/REPORTERS

OV-CA\IERA PRESENTATION INSTRUCTION VIDEO
ENTRY LEVEL TO NETWORK
For your next step in Seasoning, Scn.l$49.95 to:
THE MERMA TRAINING CENTER
P.0. BOX 7151, PIIOENIX, A7 85011
3-Day one-on-ona Coaching including a Professionally Produced
AuditionTape and Employment Assistance. CALL (602) 285-1143

CLASSIFIED
ADVERTISING
IS YOUR
BEST BUY ...

This space could be
working for you for a
very low cost ...and it
reaches a most
responsive audience.
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Fates & fortuness

Media

Jerry Blum, president
and general mana-
ger, WQXI-AM-FM  At-
lanta, retires after 28
years with station.
Clarke R. Brown,
president and general
manager, KSON-AM-
FM San Diego, suc-
ceeds Blum as gener-
al manager.

Mike Stafford, general
sales manager, KSON-
AM-FM San Diego, named VP and general
manager, succeeding Clarke Brown.

Appointments at KvDA(TV) San Antonio,
Tex.: Arthur Rojas Emerson, local sales
manager, KENS-Tv there, to VP and general
manager; Araceli de Leon, associate produc-
er, Newsnet, CBS News, New York, to
director of operations; Armando Solis, con-
troller, KWEX-TV there, to business manag-
er.

William White, general manager, WTAT-TV
Charleston, S.C., joins wvaH-Tv Charles-
ton, W.Va., as VP and general manager.

Bud Borchert, national sales manager,
wDAM-Tv Laurel (Hattiesburg), Miss.,
joins wABG-Tv Greenwooed, Miss., as sta-
tion manager.

Frank Adam, general sales manager,
wNHT(TV) Concerd, N.H., joins WCQL-AM-
FM Portsmouth, N.H., as general manager.

Grace Gilchrist, general sales manager,
wXYz-Tv Detroit, adds duties of assistant
general manager.

Mark Coblitz, consultant with Strategic

Planning Associates, joins Comcast Corp.,
Philadelphia, as VP, strategic planning.

Marsha Hahn, controller, Solomon R. Gug-

genheim Museum, New York, lloins WNYC-
AM-FM there as chief financial officer.

Marketing

William Grumbles Jr., VP, affiliate opera-
ticn, HBO, joins Turner Cable Network
Sales as executive vice president. He will
oversee day-to-day operations of TBS’s
marketing and sales efforts.

Frank Kelley, local sales manager,
WMEX(AM)-WMIX(FM) Boston, named gener-
al sales manager. Nancy Wilbraham, ac-
count executive, WMEX(AM)-WMIX(FM), suc-
ceeds Kelley.

Henry Hine, retail sales manager, WKHX-AM-
FM Atlanta, named general sales manager.

Patricio C. Barraza, general manager,
KRIA(AM) San Antonio, Tex., joins
KVDA(TV) there as sales manager. Maricela
Espinoza, regional director of marketing,
Up With People, Tucson, Ariz., joins KVDA
as account executive.

Lee W. Hauser, VP, regional sales, Curtis
Radio Group, Raleigh, N.C., joins
WBTB(AM)}-WZYC(FM) Beaufort, N.C., as
general sales manager

Joe Kenneth Caldwell, regional sales man-
ager, WMGT(Tv) Macon, Ga., named gener-
al sales manager.

Charles Cusimano, national sales manager,
WVNY(TV) Burlington, Vt., named general
sales manager.

Tony Guastaferro, local sales manager,
WKIX(AM)-WYLT(FM) Raleigh, N.C., named
general sales manager.

travel extensively upon retirement.

Group W good-bye

George Moynihan, a 40-year veteran of Group W
Broadcasting Co., is set to retire Jan. 31, 1990.
Moynihan, 62, joined the company upon graduat-
ing from Harvard University in 1948. In an inter-
view last week, Moynihan said he would probably
serve as a consultant to the company after retir-
ing. "l think we'll work out something,” said Moy-
nihan. He had planned to retire a few years ago,
he said, but was persuaded to stay on a while
lenger. Currently, Moynihan is heading a project
to bolster the company’s Evening/PM Magazine
franchise. “I would really like 1o see that solidi-
fied" before departing, he said. During his ca-
reer, Moynihan served as progam manager at
both wez-Tv Beston and kpix-Tv San Francisco. In
1967 he joined Group W Productions as general
manager and executive producer of two Group
W talk shows, The Mike Douglas Show and The
Mery Griffin Show. He has served as senior vice president of the Group W station
group since 1981. In addition to the possible consultancy, Moynihan said he would

Appointments at wDSE-Tv Chattanooga: Ray
Hansen, regional sales manager, named
sales manager; Sharon Mull, national sales
coordinator, t0 national sales manager;
Dave Baker, account executive, succeeds
Hansen.

Jill Marmorek, KKGO-FM Los Angeles, joins
KoDJ(FM) Hollywood as local sales manag-
er.

Thomas M. O’Brien, account executive,
WTNH-Tv New Haven, Conn., joins
WwVIT(TY) West Hartford, Conn., as local
sales manager.

Cliff Smith, account executive, WILX-TV On-
ondaga (Lansing), Mich., joins WVNY(TV)
Burlington, Vt., as local sales manager.

RuNell Rabbins, sales director, KRDO-AM-
FM Colorado Springs, named local and re-
gional sales manager.

John N. Tamerlano, national sales manager,
wEWS(TV) Cleveland, joins WUAB(TV) Lo-
rain {Cleveland), Ohio, in same capacity.

Kyra Bosnik, national representative, Petry
Television, Cleveland, joins wIw-Tv there
as national sales manager.

Cathy Davis, media supervisor, Morock and
Associates, Dallas-based advertising agen-

DATAWORLD MAPS®

‘

DO YOU KNOW YOUR MARKET?
YOUR COMPETITION DOES!
DATAWORLD MAPS CAN

Depict your coverage!

Market orient your sales people!

Target your ethnic/demographic markets!
identify marginal signal areas!

Plot any special requirements!

MAP OPTIONS

SHADOWING (TERRAIN SHIELDING)
POPULATION DENSITY

CONTOUR COVERAGE

SPECIALS

— dataworld®

A Service of DW, INC. s—

[Fax (301) 656-5341]
(301) 652-8822 (800) 368-5754
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Menws as a national correspondent basad

wife, Betsy Aaron, & corespondent with

Returning to CBS. Richard Threkeld, mest recently chief
comaspondent of ABC's Warld Neaes Toodght, returms o TS
relo had bean with CBS for 15 vears belore moving 1o A8C in
1982, He orginally joined CBS in 1966 &% a producer-eaiar in
Menw York and soon transferrad to Los Angeles to become 5
producar-corrsspondeni. He sarvad as ganesal assignmeant
correspondent in both domestic and overseas Doreaus unbl
1970 and was San Frangisco bureaw chied
He served a8 co-anchar of RS Morking News from 1977 1o
1879, He has won 2everal Emmy and Cverseas Press Club
gwards as well as a duPort award. Threteld will be joining his

in Mew York. Thre-

from 1970 (o 1977

CBS in Mew York

¢y, joins wTvM(TV) Columbus, Ga., as na-
tional sales manager.

Judy M. Brown, account executive, KSLA-TV
Shreveport, La., named national sales man-
ager.

Judy Williams, sales marketing manager,
WRC-TV Washington, joins WILA-TV there as
sales marketing manager.

Jeremy Coleman, assistant program direc-
tor, WKLH(FM) Milwaukee, joins WNOR-FM
Norfolk, Va., as marketing director.

Jon Campbell, senior account executive,
television sales, KPRC-Tv Houston, named
manager of marketing-business develop-
ment.

Kathy Gillen, account executive, WABC(AM)
New York, joins WOR(AM) there as retail
sales representative.

Jpanne Tombrakos, senior account execu-
tive, WOGL(FM) Philadelphia, named retail
sales manager.

Promotions at Saatchi & Saatchi/DFS Pa-
cific, Torrance, Calif.: Joe Cronin, vice
chairman, to president and CEQ; Stan
Becker, vice chairman and executive cre-
ative director, New York, to vice chairman
and chief creative officer, Nelson “Skip”
Riddle, president, to executive VP, director
of business; Robert Cormier, executive VP
and executive management director, to ex-
ecutive VP, director of retail development;
Robert Hatfield, deputy director, to execu-
tive VP, executive management director,
New York.

Ron Hatcher, VP, associate media director,
McCann-Erickson Inc., New York, joins
Burkhardt & Christy there as VP, media
director.

Bob Cambridge, managing director, Ogilvy
& Mather Promotions, Los Angeles, joins
Tribune Entertainment there as manager of
special projects. Victoria Quoss, VP, South-
western sales, MGM/UA, Dallas, joins Tri-
bune Entertainment, New York, as Eastern

Broadc

Please send .. (Check appropriate box)
O Broadcasting i@ Magazine
O 3 years $190 DO 2 years $135

astingu

The News Magazine of the Fifth Estate
1705 DeSales St., N.W,, Washington, D.C. 20036-4480

®
(International subscribers add $20 per year)

O 1year $70 O 6 mos. §35

mos term must be prepaid)

O Yearbook ’89 {SAVE $50 off

The complete guide to radio, television, cable and satellite facts and figurgs--SBS
(prepaid crders only) while supplies last. Please give street address for delivery.

To order by MASTERCARD or VISA,

cover price)

phone toll free 1-800-638-7827

WL O Payment enclosed
Company O Bill me

Address Home? YesO NeO
City State Zip

Type of Business Title/Position

Signature Are you in cable TV operations O Yes
{required) o O No
| For renewal or address change |
: place most recent label here :
Y M SO |

sales manager.

Gary Radtke, creative director, Woodend,
Nessel and Friends, San Diego, joins Ca-
pener Company, ad agency there, as cre-
ative director.

Greg Meny, line producer, Silver Bullet Pro-
ductions, subsidiary of Ogilvy & Mather,
Los Angeles, joins Bozell, Dallas, as
broadcast producer.

Ginger Baird, graduate, California State
University, Fullerton, joins Bell & Roberts
Inc., Anaheim Hills, Calif.-based advertis-
ing, marketing and public relations firm, as
account coordinator.

Bobbie J. Joseph, sales secretary, KRMD-
AM-FM Shreveport, La., named sales sup-
port supervisor.

David Slazinik, senior account executive,
Katz Radio, Los Angeles, joins KSDK(TV)
St. Louis as sales marketing consultant.

Julie A. Mattson, account executive, KCRA-
Tv Sacramento, Calif., joins KOVR-TV
Stockton, Calif., as account executive.

Programing

James McNamara, ex-
ecutive VP, interna-
tional television dis-
tribution, New World
Entertainment, Los
Angeles, named pres-
ident, New World In-
ternational there.

John Herrin, VP of
Southeastern  sales,
ITC Domestic Televi-
sion, Studio City,
Calif., named VP of

McNamara
ancillary sales.

Scott Sternberg, senior VP of Barris Pro-
ductions, Los Angeles, named executive
VP of Barris-Gruber-Peters Television.

Susan Packard, senior regional director, af-
filiate relations, Midwest, CNBC, Troy,
Mich., named regional VP, Midwest. Rose
Lorenti, director, affiliate relations, North-
east region, Lifetime, New York, joins
CNBC, Fort Lee, N.J., as regional director,
affiliate relations, Southeast.

Malcolm Tallantire, executive in charge of
European development, Sky Channel, Lon-
don, joins Super Channel there as network
marketing director.

Call for entries. Application materials
are now available for the 1990 Ohio
State Awards competition. Any En-
glish language radio or TV program
with primary intent to instruct, inform
or culturally enrich rather than solely
entertain may be entered. The entries
must have originally aired between
July 1, 1988, and June 30, 1982. The
entry deadline is Sept. 29, 1982. For
futher information contact Phyllis
Madry, manager of the Ohio State
Awards, at (614) 292-0185 or 292-
9678.
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* More than 90 radio & TV stations
nationwide listed for sale.
* Call to get on our mailing list.

For Sale Stations

HILDING

COMMURMNICATIONS
Specializing in complex FM substitution proposals,

SINGLE MARKET AM

Only Daily Medium. Enumclaw, WA.
100,000 Population Within 12 Miles.
ABC Affiliate. Growth Market.

site location and drop-in channel problems which |
others can’t seem fo scolve. References available. ]
Eric Hilding ® Bax 1700 o Morgar Hill. CA 95038 |

(408) 842-2223 ]

S0 Miles From Seattle. $295,000.
Bob Reverman,
1506 Eastiake Ave. E, Seattle, WA 98102
Phone: 206—323-2222 or 206—885-0319.

]
|
Rraadenst Communicntions Division |
|
|

W22 BUSINESS BROKER ASSOCIATES
615-756-7635 — 24 Hours

b D T -
SALT LAKE CITY SUNNY SOUTH SPECIALS OUTHWEST'S BEST BET
FM RADIO FREQUENCY AVAILABLE FM  100KW SM. MKT. MIDWEST  $295,000 "
106.5 FM FM  N. FLA. CASH FLOW $695,000 “.ARIZONA COMBO
in NATION'S 38th LARGEST MARKET FM ATL. GA. MKT. CASH FLOW $1,795,000 \ Already turned around:
FREQUENCY AND EQUIP BY BID FM FLA. COASTAL CASH FLOW $2,400,000 |_I|| t yt th ben,efit
MINIMUM BID $1.25M AM/FM COASTAL S.C. $85 DN $550,000 | next owner to reap the S,
SIGNAL AWFM EAST COAST FLA/GA. $1,500,000 100,000+ in coverage area.
FRONIAF:\UHT(%%%JRCE AM/FM 100 KW FM N. CALIF. $385,000 South Texas Class A combo with
ALL BIDS MUST BE RECEIVED AM 50 KW LAS VEGAS MKT. $2,300.000 c3 upgrade pending
BY SEPT 8, 1989 3PM OUR TIME. AW FLA. E. COAST $245,000 good steady market for turnaround;
BIDS TO: AM  ORLANDO MKT. $500.000 real estate & financing available.
KBER Inc.
AR Lo Ui HADI())EN & %SSOC. : JAMAR & ASSOCIATES
» RLAND . e —
SALT LAKE CITY, UTAH 84111 P.0, BOX 160877, Austin, Texas 78716-0877
(801) 322-3311 1-407-365-7832 WILLIAN . AR Cariasry 1WAYES JAAR

CALL A MILLAR BROKER TODAY

HOME OFFICE Large Market Class C 100kw FM

CORPORATE OFFICE

Strong Book, South East
FLOR_IDA BIRMINGHAM $10 million Call Greg Millar
Greg Millar Randy Millar
Hudscn Millar Marketing Department Las Vegas Bedroom Full Time AM
Helen Millar John Duncan $750K; $250K down. Cali Kent Colby

(407) 466-5086 (205) 734-4888

Small Mkt S. Carolina Combo
$620K; $120 Down. Call Pat Lane

CHICAGO NEW YORK/ Los Angeies Bedroom Combo
Pat Lane NEW ENGLAND AM/FM, Strong Market
(312) 943-5110 Bill Hunter

$3 Million. Cali Brett Miller

50,000 watt AM South East
$675 Cash, $750 terms. Call Helen Millar

First 50 market Class B FM
North East $5.7M.Call Greg Millar

(802) 863-0087

LOS ANGELES

Brett Miller
(805) 523-7312

SALT LAKE CITY

Kent Colby
(801) 896-8869

ATLANTA Strong Cash Flow N. Alabama
Terry Barnhardt CAROLINAS Combo AM/FM Call Randy Millar
SR el A Two Maine FM's - One Portiand

On Vacation

Class B for $2.5M and the other
Class A $260,000. Call Bill Hunter

South East Class C 100kw FM
Medium Market $2.5M. Call Drew Ballard

TEXAS

Drew Ballard
(806) 791-1747

FINANCIAL SERVICES

Gregory Millar
(407) 466-8211

THE NATION’S FASTEST GROWING MEDIA BROKER

N

the millar company u.sa., inc,

Visit Us In Suite 1543
At The New Orleans Hilton
During N.A.B., September 13-16
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CALL A MILLAR

For Sale Stations Continued

COMBO IN GULF COAST RESORT MARKET

BROKER TODAY

| MEDIA BROKERS + APPRAISERS

This combo includes the best FM facility in its home market
and in addition, it provides excellent coverage over a nearby

RADIO @ TV e {PTV

AM’s

AL - Relig. - $250K
AL - Sm. Mkt. - $275K
AZ - Strong - $775K
CO - Beautiful - $450K
CO - Good loc. - $350K

A Confidential & Personal Service

BURT
SHERWOOD.- '

3125 Maple Leaf Or. » Glenview. IL 60025

312.272.4970 ;h..i

smaller market. The combined markets are projected to
outpace national and state projected growth in population,
retail sales and effective buying income. Radio revenues for
the combined markets are projected to reach over $9 million
by 1992. The FM was up in both markets in the Spring
Arbitron Book, 12+ Demographic. The price is $4,000,000.
Contact Jay Bowles at (404) 892-4655 at Blackbum &
Company.

CT - Exc. Mkt. - $400K
FL - Maj. Mkt. - $550K
FL - Near Coast - $1.6M
FL - Hot Mkt. - $350K

BlACKBURNCrSG)MPANv

I N C ORI OR AT

GA - Sm. Mkt. - 175K AMFM  Small IOWA ) Medua Brokers & Appraners Sim ¢ 1947
NY - Winner - $750K m a;nall IOWAAd‘ CANSAS saog.oog
NC - So. Charm - $275K M il Skw g
. MKt. FLORIDA Skw $550,000
NC - Super buy - $350K AM Smatl Mkt. WISCONSIN §550,000
SC - Powerhouse - $675K AM Mjr. Mit. Ad). ILLINOIS $300.000
AM Mjr. Mikt. Adj. MICHIGAN Skw $400,000

VA - Good Mkt. - $275K
Terms Available

BURT SHERWOOD, INC.
312-272-4970 / 703-549-1510

Nothing down.
1st payment due in 24 mo.

Station estabhshed 1957 Soid in 1984 Repossessed
currently Off the Arr now If you have qualfications

M

the millar company usa. inc.

with adeQuate experence and ability will finance sa'e
to nght purchaser 1000 watt AM daytimer MississiD-
0.000 pop city

(205) 734-4888
(407) 466-5086

Visit Us In Suite 1543
Hilton

At The New Orleans
During N.A.B., Sept. 13-16

nght now in Montana

GREAT MONTANA OPPORTUNITY

We have a low frequency full time AM now avail-
able in a great radio market in picturesque West-
ern Montana. Land and studio facilities in¢luded
Possible terms. probably the best radio value

Box 30455,
Billings, Montana 59107

Radio, 1236 Park Ave.
Greenville, Miss. 38701

EARLY

DEADLINE

GEORGIA FULL TIME AM

5000 watts
100K/year net

Aspen’'s most profitable
FM radio for sale
Must sell Immediately!
Cash only-best otfer. Avoiding bank foreclosure. Cash
flow last § vears: over S200K.
KSPN olfers only good Ivt\'wlounlain top site to reach

NOTICE

DUE TO LABOR DAY,

Aspen and S

Growth Market
Box H-107

bondale and Glenwood Springs.
Inquiry deadline: August 31, 1989
Call 303-925-2471

8 to Basait, Car-

SEPTEMBER 4,
THE DEADLINE FOR

THE ISSUE OF

For Sale

Mid-Michigan AM 1000 watts fulltime.
Only station in a two-city metro of
14,000. Only one other stationin a

county of 50,000. Building, land
included.
$235,000; terms considered.

Box -5

FOR SALE
Class A FM CP

Apx. 50,000 pop.

Call 409-962-9812 day
409-727-8033 nite

SEPTEMBER 11 IS
FRIDAY, SEPTEMBER 1
(NOON, EDT)

BROADCASTING’S CLASSIFIED RATES

All ordiers 10 place classified ads & all correspondence pertaining to this section
should be sent to: BROADCASTING, Classified Department, 1705 DeSales St..
N.W., Washington, DC 20036.

Payable in advance. Check or money order only. Full & correct payment MUST
accompany ALL orders. All orders must be in writing

Deadline is Monday at noon Eastern Time for the following Monday's issue.
Eariier deadlines apply for issues published during a week containing a legal
holiday, & a special notice announcing the earlier deadline will be published
above this ratecard. Orders, changes, and/or cancellations must be submitted
in writing. NO TELEPHONE ORDERS. CHANGES, AND/OR CANCELLATIONS
WILL BE ACCEPTED.

When placing an ad. indicate the EXACT category desired: Television, Radio,
Cable or Allied Fields; Help Wanted or Situations Wanted; Management. Sales,
News, etc. If this information is omitted, we will determine the appropriate
category according to the copy. NO make goods will be run if all information is
not included. No personal ads.

Rates: Classified listings (non-display). Per issue: Help Wanted: $1.00 per word,
$18 weekly minimum. Situations Wanted: 60¢ per word, $9.00 weekly minimum.
All other classifications: $1.10 per word, $18.00 weekly minimum.

Rates: Classified display (minimum 1inch, upward in half inch increments). per
issue: Help Wanted $80 per inch. Situations Wanted: $50 per inch. All other
classifications: $100 per inch. For Sale Stations, Wanted To Buy Stations, Public
Notice & Business Opportunities advertising require display space. Agency

commission only on display space.

Blind Box Service: (In addition to basic advertising costs) Situations wanted:
$4.00 per issue. All cther classifications: $7.00 per ad perissue. The charge for
the blind box service applies to advertisers running listings and display ads.
Each advertisement must have a seperate box number. BROADCASTING will
not forward tapes. transcripts, portfolios, writing samples, or other oversized
materials; such materials are returned to sender. Do not use folders. binders or
the like.

Replies to ads with Blind Box numbers should be addressed to: (Box letter &
number). c¢/o BROADCASTING. 1705 DeSales St.. N.W., Washington, OC
20036.

Word count: Count each abbraviation, initial, single figure or group of figures
or letters as one word each. Symbols such as 35mm, COD. PD.etc.. count as
one word each. Phone number with area code, 2ip code count as one word
each.

The publisher is not responsible for errors in printing due toillegible copy—all
copy must be clearly typed or printed. Any and all errors must be reported to
the classified acvertising department within 7 days of publication date. No
credits or make goods will be made on errors which do not materially affect
the advertisement.

Publisher reserves the right to alter classified copy to conform with the
provisions of Title VIl of the Civil Rights Act of 1964, as amended. Publisher
reserves the right to abbreviate, alter, or reject any copy.
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Patty Patsel, satellite syndication coordina-
tor, Compact Video Corp., Burbank,
Calif., joins Great American Broadcasting,
Boston, as syndication distribution manag-
er, satellite services division.

Michelle Kearney, VP of Latin American
sales, Lorimar Telepictures, Culver City,
Calif., joins Orbis Communications, New
York, as consultant, international sales de-
partment.

Bert Kleinman, producer, Westwood One,
Los Angeles, named producer, Casey’s Top
40 with Casey Kasem.

Jerome R. Scro, controller, CBS Records,
New York, joins Showtime there as VP,
controller.

Tim O’Donnell, producer, ABC’s Growing
Pains, Warner Bros., Burbank, Calif.,
signs exclusive contract with Universal
Television, Universal City, Calif., to write,
develop and produce television projects.
O’Donnell will join Universal Television
after 1989-90 season of Growing Pains.

Lathan H. Hodge Jr., founder and director of
production, Eclipse Entertainment, Chica-
go-based television production, distribution
and syndication company, named executive
producer.

Kim Long, freelance producer, joins Turner
Network Television, El)..os Angeles, as direc-
tor of production of original specials. Rox-
anne Captor, VP, television, Sepp-Inter
Inc., joins TNT, Atlanta, as director of
program development.

Julie Davidson, VP, sales and marketing
communications, VH-1, New York, named
VP, creative director. Karen Glass, produc-
er, VH-1, named executive producer, pro-
gram development.

Cyma Zarghami, program manager, Nicke-
lodeon/Nick-At-Nite, New York, named
director of program planning. Jay Mul-
vaney, story editor, Telecom Entertain-
ment, joins Nickelodeon/Nick-At-Nite as
manager of program development.

tvan Davila, assignment editor, KWEX-TV
San Antonio, Tex., joins KRIA(AM) there as
program director and air personality.

Dave Dillon, program director, WOKV(AM)-
WAIV-FM Jacksonville, Fla., joins wIQY(FM)
Fort Lauderdale, Fla., in same capacity.

Peter Hill, operations-production manager,
WAOW-TV Wausau, Wis., joins WKOw-TV
Madison, Wis., as production manager.

Michael A. Convry, director of creative ser-
vices, WGAL-Tv Lancaster, Pa., joins
WMAR-TV Baltimore as producer.

Rory “Zki” Pszenitzki, general manager,
Drury Design Dynamics, New York, joins
Praxis Media Inc., South Norwalk, Conn.-
based communications consulting and pro-
duction company, as director of production,
creative services group.

e —— P T T —— e —— W i—" ]
News and Public Affairs

Tom Yellin, senior producer, West 57th,
CBS, New York, joins ABC there as exec-
utive producer of prime time news specials.

Jim Prather, news director, KSBY-TvV San

Luis Obispo, Calif., joins wMAR-TV Balti-
more as assistant news director.

Norm Fein, senior ex-
ecutive producer,
News 12 Long Is-
land, New ork,
named news director.

Hal Stopfel, special
producer, WAVE(TV)
Louisville. Ky., joins
WDRB-TV there as
news director.

Paula Walker, execu-
tive news director,
KHOU-Tv  Houston,
joins wNBC-TV New York as assistant news
director.

Appointments at ESPN for Major League
Baseball: Jed Drake, producer-director,
named coordinating producer. Eric Schoen-
feld, executive news producer, WPVI-TV
Philadelphia, named studio coordinating
producer, including ESPN’s Basebali To-
night.

Renee Burose, producer, WITV(TV) Jackson,
Miss., joins wiw-Tv Cleveland as 6 a.m.
associate producer.

Linda Carson, consumer and heqlt_h report-
er, wrsB(Tv) Hartford, Conn., joins wiw-
Tv as consumer and medical reporter.

Jim Feltman, assistant news director and
executive producer, wHBQ-TV Memphis,
joins wpTE-Tv Durham (Raleigh), N.C., as
1l p.m. producer.

Dan Will, associate producer, KOVR-TV
Stockton, Calif., named producer.

Wendy Rutledge, 10 p.m. co-anchor and
medicine and education reporter, KCOP(TV)
Los Angeles, renews her contract.

Ken Owen, anchor, wLOS-Tv Asheville,
N.C., joins wiSH-Tv Indianapolis in same
capacity. Bob Williams, weekend anchor,
wTVF(TV) Nashville, succeeds Owen.

Appointments in news department, WTOP-
(AM) Washington: Kyle Johnson, reporter,
to traffic and transit reporter; Rosemary Fri-
sino Toohey, weekend anchor, WINS(AM)
New York, to same capacity; Cheryl Doyle,
anchor, Metro Traffic Control, Washing-
ton, to anchor-editor-reporter; Rob White-
ford, news anchor and sports director,
WGET(AM)-WGTY(FM) Gettysburg, Pa., to
weekend sports anchor.

Harry Martin, reporter and anchor, WPVI-TV
Philadelphia, joins wINH-Tv New Haven,
Conn., as anchor.

Jim Forbes, producer and noon anchor,
wKXT-Tv Knoxville, Tenn., joins WTOV-TV
Steubenville, Ohio, as 6 p.m. and 1] p.m.
anchor. Michael Cappella, production assis-
tant, noncommercial wQEX(Tv) Pittsburgh,
joins WTOvV-Tv as photographer.

Arnold K. Smith, sports anchor and general
assignment reporter, WBNB-Tv St. Thomas,
Virgin Islands, named evening anchor and
general  assignment  reporter.  Patrick
McMurtry, general assignment reporter,
WBNB-TV, adds duties of weekday sports
anchor and director.

Andrea Staub, production assistant and re-
searcher, News 12 Long Island, New York,
joins noncommercial WLIW(TV) Garden City
(Long Island), N.Y., as assistant producer,
Contact:Long Island, live, call-in news and
public affairs program.

Phoebe Mills, Olympic gymnast and medal-
ist, 1988 Summer Games, Seoul, South
Korea, joins SportsWeek, SportsChannel,
Chicago as corresponding reporter.

Melissa Becker, overnight assignment edi-
tor, wYOQU(TV) Scranton, Pa., named gener-
al assignment reporter. Joe Klapatch, as-
signment editor, WNEP-Tv Scranton, Pa.,
succeeds Becker.

Technology

Roger Topping, chief engineer, WIFR-TV
Freeport (Rockford), Ill., joins KVDA(TV)
San Antonio, Tex., in same capacity.

Steve Boze, sound engineer, Buena Vista
Sound, Burbank-based sound department of
Buena Vista Studios, named chief engineer.

Peter D. Glassberg, national sales manager,
Quanta Corp., Salt Lake City-based suppli-
er of broadcast and video equipment, joins
Digital F/X, Brookfield Center, Conn., as
Northeast regional manager.

Bill Cudina, Eastern regional sales manager
of graphics products, Quantel, Stamford,
Conn., joins Rank Cintel, Valley Cottage,
N.Y., in same capacity.

Iris Solomon, director of operations and
sales, Multi Video Group, New York, joins
Video Transactions, Hollywoed, Calif.-

ethical issues.

CNN investigates. CNN has hired investigative journalist Pamela Hill to run its new
investigative unit. Hill has worked for ABC News since 1973, and has won 20 Emmy,
10 duPont and two Peabody awards for her investigative work.

The shift from broadcast to cable, said Hill, is a reflection of “the profound changes
taking place” in the media landscape, which largely reflect the different economic and
programing realities between the networks and CNN.

CNN’s new unit, said Hill, "intends to take the lead on important issues,” especially
those that will take centerstage in the 1990's. In addition to investigative reporting, Hill
said the unit will also look at news stories in depth and will provide greater analytical
reporting. "We're going to cast a wide nel.” One area of particular interest is in
"culpability and responsibility,” she said, whether it be government, environmental or

The unit will employ at least 35 people, and will be divided into several teams
responsible for different areas, said Hill, who will remain in New York. (The unit has
already hired John Camp, a former investigative reporter for werz-Tv Baton Rouge,
La., who was instrumental in breaking several stories on the Rev. Jimmy Swaggart.)
The teams will initially do serial reporting, integrating their material into the existing
CNN schedule, although broader formats may come later, she said.
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based post-production facility, as sales ac-
count executive.

Promotion and PR

Donna Drew Sawyer, freelance marketing
consultant, South Orange, N.J., joins Chil-
dren’s Television Workshop, New York, as
manager of media relations.

Dan Springer, correspondent, Media Busi-
ness, Trans-Media Partners [, Washington,
joins International Broadcast Systems Ltd.,
Jallas, as director, Corporate Communica-
tions,

George Shaver, creative director and adver-
tising director, World Savings & Loan,
Oakland, Calif., joins KRON-TV San Fran-
cisco as creative services director.

Christopher W. Ogden, VP of development,
Mercom of Florida, Port St. Lucie, joins
New Jersey Network, Trenton, as director
of underwriting.

Rebecca Blom, traffic-production director,
KSaH(FM) Redding, Calif., joins KVDA(TV)
San Antonio, Tex., as promotion-program
manager.

John Hardman, promotion manager, WQOW-
TV Eau Claire, Wis., joins WKOW-TV Madi-
son, Wis., in same capacity.

Kathleen Stein, promotion director,
wQAL(FM) Cleveland, joins KOOL(AM)-
KEZK(FM) St. Louis in same capacity.

Judy U. Siggins, director of local fund rais-
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ing, noncommercial WSKG(TV) Bingham-
ton, N.Y., named VP.

Julio Martinez, director of operations, The
Theatre Line, Los Angeles-based nonprofit
theatrical public relations company, joins
noncommercial KCET(TV) there as publicist.

Bonnie Zsigo, publicity director, Sports
Creek Harness Raceway, Swartz Creek,
Mich., joins wSMH(TV) Flint, Mich., as cre-
ative services director.

Susan M. Fiora, executive assistant to VP
and general manager, WMZQ-AM-FM Wash-
ington, named director of marketing. Paul
Campbell, promotion assistant, WMZQ-AM-
FM, named promotion coordinator.

Ramona Bourgeois, customer service repre-
sentative, Community Bank of Charlotte,
Port Charlotte, Fla., joins WTOP(AM)-WASH-
FM Washington as promotion assistant.

e e
Allied Fields

Howard A. Myrick, chairman, radio, televi-
sion and film department, Howard Univer-

SUBSCRIPTION ORDER CARD
Fill in, sign and mail to:
Circulation Department
Broadcasting/Cable

1705 DeSales St, NW
Washington, DC 20036

Title

Company

Address

City

State Zip

Phone No. ( )

Date . Signature

PLEASE PRINT OR TYPE

BUSINESS CLASSIFICATION:

Please ¢heck the category that best describe
your firm's primary business (please checl
only one).
1. Cable TV systems Operations
O a. Independent Cable TV System
g b. MSO étm or more Systems)
2. Cable TV Contractor
3. Cable TV Program Network
4, SMATV or DBS Operator
5. MDS. STV, or LPTV Operator
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6. Microwave or Telephone Company

7. Commercial Television Broadcaster

8. Cable TV Component Manufacturer

9. Cable TV Investor

0. Financial Institution, Broker or Consultant
1. Law Firm or Government Agency

. Program Producer or Distributor

. Advertising Agency

: gducational TV Station, Schoot or Library
. Other
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sity, Washington, joins Temple University,
Philadelphia, as head of radio-television-
film department.

Susan Grossberg, media relations assistant,
American  Psychological ~ Association,
Washington, joins National Association of
Broadcasters there as manager, media rela-
tions.

Charles “Skip” Paul and Thomas P. Pollock,
VP’s, MCA Inc., Universal City, Calif.,
elected directors and executive VP’s.

Deaths

] Amanda Blake, 60,
best known for her
role as Miss Kitty on
Gunsmoke, died
| Aug. 16 of cancer at
Mercy General Hos-
pital in Sacramento,
Calif. Originally film
star who was under
j| contract to MGM as
teenager, Blake had
had roles in several
Blake CBS television pro-
grams when, in 1955, popular Gunrsmoke
radio series was brought to television, with
Blake landing part of Miss Kitty Russell,
owner of Longbranch saloon. She would
continue in part for 19 years. Her other
CBS television credits included My Favor-
ite Husband from 1953 to 1953, Profession-
al Father in 1955 and Climax, anthology
series that aired from 1954 to 1958.

Richard Bresnan, 44, senior designer, NBC
network news graphics, died of heart attack
Aug. 9 near his home in Nutley, N.J. He
had been riding bus on his way to work.
Bresnan had been with NBC since 1983,
when he joined network as designer. In
1987 he was named senior designer, and in
this position was responsible for overall
design and openings of Sunday Today and
Meet The Press. Most recently, he was
graphics director of Yesterday, Today and
Tomorrow. He is survived by his wife, Lau-
ra, one daughter, Daniell, and one son,
Patrick.

Richard Stahlberger, 63, advertising sales
manager, Cablevision Systems Corp., died
Aug. 5 of heart attack at King Edward's
Memorial Hospital in Bermuda. Stahl-
berger began communications career at
CBS in 1951, advancing through sales
ranks to national sales manager, WCBS(AM)
New York, by 1979. He moved to WHN(AM)
New York as senior sales executive from
1979 to 1983, before joining Viacom Cab-
levision on Long Island as advertising sales
manager. Stahlberger remained with system
after Cablevision purchased it earlier this
year. He is survived by his daughter, Eve.
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NBC’s Howard Monderer and
the retirement that wasn’t

Howard Monderer retired last January as
NBC’s chief Washington lawyer after 37
years on the job, but you would never know
it. He’s at his desk most days in General
Electric’s Washington suite just a few
blocks from the White House, grappling
with NBC’s manifold legal problems like
any of the network’s other corporate law-
yers.

The fact is, Monderer’'s departure was
more legal and financial than real. It al-
lowed the 62-year-old Monderer to take
advantage of a lucrative pension opportuni-
ty in the wake of GE'’s takeover. No sooner
had Monderer’s retirement become effec-
tive than he became an independent law
consultant and NBC became his only client.
Monderer continued doing the job he had
been doing without missing a beat.

And it is a job Monderer wants to stick
with. “‘[ have input at a high enough level
to satisfy me,”” he says during an interview
in his office, which overlooks Pennsylvania
Avenue and is dominated by three bold
paintings—cityscapes—from the brush of
his wife, Claire. “‘l am involved with the
people who make the ultimate decisions,
even if I don’t, and I am very happy in that
world. I am a problem solver. That’s why [
have stayed at NBC all these years....
That’s why I stayed this year.”’

Unlike a lot of Washington lawyers,
Monderer practices law as opposed to mak-
ing or influencing the making of law. His
principal duty is to be the network’s point
man at the FCC, which involves everything
from challenging the rates common carriers
charge the networks to filing comments
urging the FCC to drop the ban against
networks owning cable systems.

But he and Molly Pauker, NBC's other
Washington attorney, are also involved in
devising the network’s FCC and congres-
sional strategies, managing litigation and
helping put together acquisitions and sales.
Not all the work is confined to Washington.

Monderer is a New York native who
grew up in Washington Heights on the
northern end of Manhattan where his father
ran a drugstore. Moshe Arens, who went on
to become foreign minister of Israel, was a
classmate at George Washington High
School (they were a couple of years ahead
of Henry Kissinger).

After Harvard Law, in 1949, he went to
work for a New York law firm that was
heavily involved in corporate litigation, but
after three years he began getting the itch to
get *‘closer to where the decisions are made
that I was dealing with in litigation”’—that
is, to become a corporate lawyer. *‘I didn’t
have the slightest interest in communica-
tions at the time,”” he says. ‘‘But [ nosed
around for a company and NBC and [ found

HowaRrD MONDERER—Washington law
consultant, NBC, Washington; b. July 27,
1927, New York; BS, government, City
College of New York, 1946; LLB, Harvard
Law School, Cambridge, Mass., 1949;
associate, Isseks LaPorte & Meyers, New
York, 1949-52; attorney, NBC, New York
(1952-58) and Washington (1958-1977); VP,
law, NBC, Washington, 1977-88; present
position since Jan. 1, 1989; m.—Claire Ann
Weiss, May 27, 1956; children—

Benjamin, 31; Jonathan, 29; Rachel, 27;
David, 25.

each other.

The NBC job led him to Washington in
1958. Monderer agreed to the transfer re-
luctantly, and only on the condition that he
have the option to return to New York after
two years. ‘‘After the two years were up, |
told [Thomas Ervin, then NBC vice presi-
dent and general attorney] [ would not only
give up the option, but that if he ever asked
me 10 come back to New York he was
asking me for my resignation.”

Looking back, Monderer cites three peo-
ple as particularly influential in his career:
Ervin; David Adams, who went from the
law department to the chairmanship of NBC
in three decades, and Cory Dunham, NBC
executive vice president and general coun-
sel. Adams, who retired in 1979, was
NBC's ‘‘statesman.”” Dunham was his
mentor.

“*They all encouraged me to speak out,”
he says. ‘‘That’s been one of the good
things about being with NBC. [ have never
felt I could not say exactly what I thought
...and I do.”

Monderer believes that GE’s takeover
has helped rejuvenate NBC and keep it
competitively sharp. GE has a different
““personality’’ than RCA. “‘GE is more de-
cisive. When something doesn’t work, they
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get rid of it. They are much more experi-
mental and innovative. They are very much
interested in communications, and as far as
[ can see they have given us substantial
financial ability to do a lot of things that we
might not have been able to do with RCA.

“NBC basically makes the decisions, but
GE wants us to make decisions. They don't
want us to maintain the status quo,”’ he
says. “‘[ had the sense that RCA was very
much a status quo company and was never
quite ready to buy that next station or do the
enterprise.”’

NBC President Robert Wright exempli-
fies the corporate personality, according to
Monderer. ‘‘He comes with what [ consider
a fresh look,”” he says. ‘‘He has a broad
outlook as to the future and where the com-
pany is going or should be going. From
time to time, he causes me considerable
surprise because I hadn’t thought about it in
those terms....I find it very refreshing. I
find him very stimulating.”

The willingness to innovate is critical
these days when the network business has
gone flat and is being pressed more and
more by cable and home video. **‘NBC has
got to find a place for itself in the new
world,”” he says. ‘‘To make believe there is
no new world or competition is foolish,”
he says. **“NBC is going to have to live in
the new world.”

Not surprising, Monderer shares Bob
Wright's disdain for the FCC’s financial
interest and syndication rules, which se-
verely limit the networks’ involvement in
program production and distribution. The
rules are ‘‘contrary to the public interest,”
he says. ‘“They are contrary to the national
interest. I think they are just an attempt to
transfer profits from the networks to the
motion picture studios. That’s all they ac-
complish, and they inhibit the networks
from competing in the world of today.”

Having made just one job switch when
he was 25 years old, Monderer could hardly
be called a professional risktaker. But, on
his own time, he is more adventuresome
than most. He and his wife have spent
vacations traveling foreign countries with-
out benefit of tour guides or hotel reserva-
tions, finding their own way from one place
to another by car or train.

The Monderers” passion for off-beat trav-
el is culminating with a trip into the Peruvi-
an Andes this month. Inspired several years
ago by the writings of archaeologist Hiram
Bingham, Monderer set off Aug. 12 for the
Inca capital at Machu Picchu, which Bing-
ham located in 1911. Monderer wanted to
hike from the nearby town of Cuzco to the
ruins some 10,000 feet above sea level,
but, in deference to his wife, agreed to take
the train.

If all goes well, Monderer will be back at
his desk this week or next to take up the
filings, briefs, letters and memos, resuming
his retirement. a



J/ InaBrief \

Patrice Johnson, 35, chief of staff for Representative Mickey
Leland (D-Tex.), died Aug. 7 in plane crash in Ethiopia that
also killed congressman (see page 34}. ‘'She was smart and
hardworking,” and was Leland's communications expert,
said House Telecommunications Subcommittee spokesman
Mike Connolly. "Much of what Mickey accomplished must
be credited to her.” Former White House intern under then
Vice President Walter Mondale, former clerk for first black
female federal judge in Texas and associate with Houston
law firm, Johnson earned degrees in political science and
international affairs from Fisk University and Princeton Uni-
versity, and law degree from New York University. She
joined Leland’s staff in April 1987. Funeral services were
scheduled to be held Aug. 18. She is survived by father,
Chuck, and mother, Josie Johnson.

o

KzTr-am.Frm Oxnard/Ventura, Calif., was sold by Golden Bear
Broadcasting Inc. to Adams Communications for $5.2 million.
Seller is headed by Steve Marriott and Wally Heuser, who
own FM's in Salt Lake City and Fresno and Red Bluff, both
California. Buyer is headed by Steve Adams and owns four
AM's, six FM's and seven TV's. KZTrR(AM) is fulltimer on
1400 khz with t kw. KZTR-FM is on 85.9 mhz with 4 kw and
antenna at 720 feet. Broker: Americom.
u]

Wxxx-rm Newport, N.H., was sold by RadioActive Group Inc.
to Mountain View Broadcasting Inc. for $2 million. Seller is
group owner headed by Bruce Lyons that also owns one AM
and three FM's and has CP for wsna-FM Danville, Vt. Buyer
is headed by Robert C. Frisch, former VP and general man-
ager of wciB(FM) Falmouth, Mass., who has no other broad-
cast interests. Wxxx-FM is on 101.7 mhz with 3 kw and
antenna at 2,006 feet. Broker: Kozacko-Horton Co.

O

Tele-Communications Inc. and Continental have taken minor-
ity ownership position in Eidak Corp., according to Eidak
President Richard Leghorn. Eidak is working on technology
to prevent unauthorized taping of pay-per-view programing.
TCI has always been cautious about PPV, but John Sie, TCI
senior VP, cited three reasons for its investment. First, to
assist Hollywood in protecting after-market potential for PPV
product; second, to move release dates of some selected
movies 1o day and date with home video, and third, "'to look

Syndication moves at WNBC-TV

WnBC-Tv New York put smiles on faces of King Brothers
(Roger and Michael) and Grant Tinker last week. Station
gave upgrades, effective Sept. 11, to two programs that had
been airing during graveyard shift. King World's Inside Edi-
tionmoves to 9 a.m. from 2:30 a.m., and GTG's USA Today
moves to 9:30 am. from 5:30 a.m.

Both syndicators had desperately been seeking upgrades
from morning hours In nation’s number one market. Two
progams will compete against new Joan Rivers Show,
cleared on weBes-Tv, and Live with Regis and Kathie Lee on
WABC-TV.

WNBC-TV also said it was launching a new newscast at
5:30 a.m., which would be the market's first live local news-
cast. It said it was putting on a new Warner Bros. game
show, Third Degree, at noon, replacing Group W's Couch
Potatoes,; it alsc said it would keep Donahue at 4 p.m.,
where it will compete against both Oprah Winfrey (wasC-Tv)
and Geraldo (wces-TV} for the first time. In access, Family
Feud will remain at 7:30 p.m., and Mama's Family wu]
repilace canceled She's the Sheriff Saturday at 7 p.m., with
Superboy remaining at 7:30 p.m., wNBC-TV said.

at other less transaction-intensive ways of offering early
window movies” to subscribers. Eidak said it is looking for
other cable operator investors, and has retained Daniels &
Associates for that search. Eidak said it expects new invest-
ments in company to total 25%.

m}

20th Century Fox Film Corporation named Strauss Zelnick as
president/CEO. He replaces Leconard Goldberg, who resigned
from studic in May in major restructuring of Fox Film Corp.
Fox spokesman said Zelnick's appointment fills ''newly de-
fined"" position, with Chairman Joe Roth overseeing opera-
tion functions of company and Zelnick reporting to Roth on
business and operational activities of Fox Film Cotp. Zelnick
comes from Vestron Inc. in Stamford, Conn., wheie he
served as president/CEQO since January 1988 He will as-
surme Fox post in October. Division presidents also reporting
to Roth will be Roger Birbaum, worldwide production, and
Tom Sherak, domestic marketing and distribution. In anoth-
er Fox Film Corp. personnel move, Lucy Hood was named
director of pay television worldwide. She joins company
after serving as Paramount Pictures' director of business
development for video and ‘pay television division since
1986. Hood will assist in managing Fox's domestic and
international pay TV operations, as well as overseeing pay-
per-view activities.
O
Kevin Wendle, executive VP, Fox Entertainment Group, is
leaving to form Sleepy Hollow Productions as part of three-
year production deal with Twentieth Television Corp. Tri-
Star Pictures VP of creative affairs, Paul Stupin, is said to be
Fox's choice to fill Wendie vacancy with newly created title
of executive VP of series programing. Source added that
Wendie's former long-form duties will go to Wendy Riche as
senior VP, production, telefilms and mini-series, Fox Broad-
casting Co. Riche was hired last Wednesday, after three
years as executive producer of motion pictures for TV at
ABC Entertainment. Wendle's Sleepy Hollow Productions
will create, develop and produce series, specials and motion
pictures for television. He has overseen production of Fox's
Totally Hidden Video, and now takes title of executive pro-
ducer for Sunday night show. According to Fox, Wendle was
asked to take over reins of half-hour program by Quantum
Media President Bob Pittman. Hidden Video will now be
produced by Quantum Media in association with Sleepy
Hollow productions. Wendle will hire development staff for
Sleepy Hollow Productions, which will be based at 20th
Century Fox Studios in Century City, Calif. He said Fox has
first crack at new product his company preduces before
shopping it to other networks.
O

FBI agents seized more than 15,000 illegal TV descramblers
in raid of two Minneapolis businesses, NCTA reported last
week. Jim Allen, director of NCTA's office of cable signal
theft, said it was largest federal seizure ever.

(|

National Cable Advertising announced rep deals with several
cable systems and advertising firms totaling 1.1 million sub-
scribers. Included in deal were American Television & Com-
munication’'s Rochester and Albany, N.Y., systems; Austin,
Tex., system, and several others from national division.

O

Blair Entertainment announced new producer for its syndicat-
ed Divorce Court, going into its sixth year. Four Point Enter-
tainment {with Ron Ziskin and Bob Jaffe serving as execu-
tive producers) is taking over production chores from
Kushner/Lccke Productions, which produced show for first
five seasons. Blair spokesman said company made shift "'to
give the show a fresh start for the new season.” Show has
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been renewed by more than 100 stations covering 80% of
country. Changes are in store for program under Four Point,
including broader range of story lines, to cover issues such
as battered children and homelessness.

@]

Post-production house and mobile unit operator Unitel Video
said it had reached agreement in principle to be acquired by
atfiliate of New York-based Kenmare Capital Corp. for $15 per
share, cash, or more than $30 million. Kenmare controls
Compact Video Group, Burbank, Calif.-based post-produc-
tion facility and satellite distributor. British company, UEI,
slated to merge with Carleton Communications, has defini-
tive agreement to acquire Unitel that will be superseded if
purchase by Kenmare is completed.
0

After six-month summer trial run, Dector, Doctor got go-
ahead from CBS as reserve for possible midseason replace-
ment in 1989-90 season. CBS spokesman said half-hour sit-
com starring Matt Frewer (of Maxz Headroom fame)
"evidently did well enough in the summer" to be renewed
No other backups were announced, but CBS has already
made midseason commitments to half-hour sitcoms Bagdad
Gas & (i, His & Hers and Normal Life, and hour-long shows
Beauty and the Beast and Loose Cannon. Doctor, Doctor is
produced by Reeves Entertainment.

O

ABC Radio’s news department in New York had scare |ast
Tuesday (Aug. 15} as threat of PCB contamination forced
evacuation of building and transfer of network control to
Washington bureau for 14 hours. Evacuation was done as
precaution after transformer on Con-Edison power truck
outside building burned releasing carcinogenic PCB's. Net-
work operations resumed in New York on Wednesday morn-
ing after it determined that PCB's had not entered through
air-conditioning ducts. Affiliates reported that transfers of
operation between New York and Washington were accom-
plished transparently, according to Bob Benson, ABC vice
president, news, radio.
O

Advanced Television Systems Committee, industry group
studying and establishing HDTV standards, has moved to
1776 K St., NW, Suite 300, Washington 20006. Both ATSC
Chairman James McKinney and Executive Director Robert
Hopkins will be based there. New phone number is (202)
828-3130 and new fax number is (202) 828-3131.

O

Transponder 19 on GE Americom’s Satcom I|-R developed
what GE engineers are calling “hiccup” on Tuesday night
(Aug. 15). Exact cause for partial failure in transponder,
which 1s used for affiliate distribution of CBS Radio News
and other radio network customers, has not yet been deter-
mined. Currently, GE is duel feeding transponder 19 cus-
tomers with transponder 15 while troubleshooting is carried
out.
|

White House has announced that Tuesday night, Sept. 5,
President Bush will make first nationally televised speech as
president. Time for speech has not yet been set. Bush is
expected to announce new strategy to fight drug abuse.

0

National Association of Black Journalists gave NBC News its
“Thumbs Down Award” as protest to network's report on
death of Max Robinson, black TV news anchor who died of
AIDS last year. Association claimed that NBC report inferred
that Robinson contracted AIDS in ‘'decadent, shameful
fashion™ without supporting inference. NBC said it had
reviewed report and still believes it was fair and objective.

Dennis: for ATV, against telco entry

FCC Commissioner Patricia Diaz Dennis, in a speech before
the Association for Education in Journalism and Mass Com-
munications in Washington, said the advanced television
system the FCC selects for broadcasting "'may be less than
ideal’’ because of limits on spectrum. “‘Some cOmMpIromise is
inevitable,'' she said, adding: "‘Either picture quality will be
diminished or service areas will be slightly reduced or some
broadcasters will have to do without ATV.'" Nonetheless, she
said, the FCC will be able to come up with a plan ''that
solves most of the problems and gives broadcasters a reason-
able chance to compete.”

Dennis also said that rapid development of fiber optic
technology and the increasingly pervasive belief that cable
television ‘‘needs the spur of competition’ have gotten poli-
cymakers thinking what was “‘once unthinkable: to allow the
telephone companies to offer cable TV in their local service
areas. My view is that the way to create competition is not to
allow a telephone company to expand its monopoly into the
cable business,”’ she said. '‘That risk would be reduced...if
phone companies were limited, at least initially, to providing
video service as a common carrier for other independent
programers, perhaps nonexclusively packaging programing
for some number of the available channels.”

NAB/RAB Radio Futures Committee has hired TM Communi-

cations, Dallas-based radio production company, to create

promotional campaign jingles compatible with various pro-

graming formats. New ‘‘jingles-by-format” will be intro-

duced at NAB Radio '89 convention in New Crleans, Sept.

13-16, and mailed to all radio stations in early October.
O

Minneapolis jury awarded former Hubbard Broadcasting Inc.
employe $523,000 for breach of promise, character defama-
tion and emotional distress. Karen Bradley, who worked in
promotion department of Hubbard's kstp-Tv St. Paul, was
fired in 1986 after finding memo criticizing her and showing
it to another station employe. Bradley said she found memo
in pieces by copying machine. Virginia Morris, VP, public
affairs and promotion, and writer of memo, said Bradley got
pieces by going through Morris's office wastebasket. Stan-
ley Hubbard, chairman/CEQ of Hubbard, told BROADCASTING
that jury's award was ‘'ridiculous” and that Hubbard will
appeal decision. Still pending in case are Bradley's claims
that she was discriminated against because she had partici-
pated in investigation of sexual harassment against two

KSTP-TV reporters and hecause she is single mother.
O

Two more top FCC officials of the Fowler-Patrick years are
stepping aside, making way for new FCC Chairman Alfred
Sikes to appoint his own people. Edward Minkel, 68, manag-
ing director, announced last week his resignation, effective
Sept 1. And Gerald Brock, 41, resigned his post as chief of
Common Carrier Bureau. Neither has definite plans. Brock
sald he would be willing to accept another position at
agency. Other top slots being vacated: general counsel and
chief of Mass Media Bureau.

a

Denise Shoblom, VF/co-owner, KFwJ(AM)-KBCF(FM) Lake Ha-
vasu City, Ariz., and member of NAB radio board, is recov-
ering from from severe neck and spinal-cord injuries suffered
Aug. 10 when truck she was riding in blew tire and went off
cliff. According to NAB spokeswoman, doctors at St. Jo-
seph’s Hospital, Phoenix, initially feared she would be para-
lyzed permanently from neck down, but were more hopeful
last week when she began moving arms and legs and
feeling shots. Still in intensive care, she is accepting cards
and letters only.
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COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

Fditorialom

Hit and miss

The long-awaited General Accounting Office survey on cable
rates is out, and the nonconsensus is that cable either is or is not
a monopoly in need of rate regulation and that its post-deregula-
tion rate increases over the past two years—29% for basic, 14%
overall—either are or are not out of line. According to survey
leader John Qhls, cable appears to be a monopoly in need of
reregulation, which either is or isn’t an official GAO conclu-
sion.

The disparity of conclusions drawn was evident in the re-
sponses of interested parties. The findings, according to Senator
Howard Metzenbaum (D-Ohio), clearly show that consumers
are ‘‘being ripped off by the cable monopoly and that deregula-
tion was a monumental mistake.”’ Fellow Democrat Ed Markey,
chairman of the House Telecommunications Subcommittee,
which played host to the survey’s release, concluded from the
same findings that cable operators have been generally ‘‘respon-
sible and fair in establishing basic cable rates in the years since
deregulation.’’ New Mexico Democrat Rep. Bill Richardson did
not see evidence in the report that cable was a monopoly, while
Al Swift (D-Wash.) concluded that cable ‘‘walks, quacks and
looks like a monopoly.™ According to an investment analysis by
broker Mabon, Nugent, which concluded the study was more
benign than originally feared: ‘‘Round one, in our judgment,
went to cable.”

Yes, they were all reportedly reading the same study.

Markey additionally raised some valid questions. It is not
clear, he said, whether the increases over the past two years
were one-time adjustments—following the Congress’ Jan. 1,
1987, removal of the rate cap—or reflected a continuing trend.
It was also unclear, he said, what role increased programing
costs, capital expenditures, advertising revenues and system
sales played in those increases.

Proponents of reregulation could point in the GAO study to
the findings that 17.6% of cable subscribers incurred a 50% or
more rate hike, and a little over one in four a 40% increase. In
defense of the numbers, and trying to answer some of Markey’s
questions, the National Cable Television Association’s Jim
Mooney pointed out that the average basic rate is still *““below
what the 1972 basic rate would be today if it simply kept pace
with inflation.”” He also cited a 66% increase in basic program-
ing expenditures and the addition of basic services (an average
of five per system) that brought the per-channel increase over
two years to only 2 cents.

It appears clear from this vantage that the survey results do
not justify the GAQ representatives’ characterization of cable as
a monopoly in need of reregulation. Indeed, until the GAO
numbers can be put in better context (a context that would
include cost as well as rate information), the survey findings are
hardly persuasive ammunition for either side.

The simulated McCoy

The use and/or misuse of simulations in news programing is
expected to be a hot topic at the Radio-Television News Direc-
tors Association convention next month. ABC’s slip-up on the
Felix Bloch story, the use of simulations on network news-
entertainment programs and their increasing use in news-like
reality entertainment vehicles have all focused attention on the
inherent limitations and possible pitfalls of the practice. It was
only a matter of time before increasingly sophisticated image-

manipulation technology would begin testing the degree to
which that art could or should imitate life. As RTNDA President
David Bartlett put it: *“You can get killed faster in a Ferrari than
in a Chevrolet.””

Following the Bloch incident—a *‘tragedy of errors’’ Roone
Arledge called it and will get no argument here—the debate has
been joined by a number of voices decrying any use of simula-
tion in news programing.

We do not rush to join those ranks, although we share their
sensitivity to anything that would compromise the integrity of
electronic journalism. To condemn simulations lock, stock and
character generator because they can be misused is extreme. The
current RTNDA ethics code holds that video shall not be used in
a way that is deceptive. That test can and should be applied to
each individual editorial judgment on the use of simulations.

That doesn’t mean you can’t have a Ferrari. It just means you
have to drive it carefully.

Open mind

At its last open meeting under former Chairman Dennis Patrick,
the FCC struck another blow for reasonable deregulation with
the extension of its one-to-a-market waiver policy to TV-AM-
AM and TV-FM-FM combinations.

Although it had relaxed the duopoly rules, reducing the
spacing between stations and creating the opportunity for multi-
ple AM’s and FM’s in markets large enough 10 accommodate
more than one station without overlapping signals, the FCC had
precluded itself even from entertaining an exception to its one-
to-a-market rules in special cases of such marriages. That hard
line excluded even those that could be demonstrated to be
uniquely beneficial to the public or were in large markets where
there was an obvious multiplicity of broadcast ‘‘voices.”

The rigidity of “*never under any circumstances, period’’ has
been replaced by the flexibility of ‘‘maybe, given the right
conditions.”” It is another step in the right direction.

Leader of the bands. Question. Who are the five most
listened-to people on network radio? Answer: Paul Harvey,
the ABC Radio veleran whose commentaries again ciaimed
the top five slots for listeners 12-plus, according lo the
spring RADAR survey (BROADCASTING, Aug. 14).

Whatever one thinks of the Harvey view of the world, we've
been lempted for some time to doff the editorial visor to one
of radio’s proven power hitters. This seems as good a time
as any.

S
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Drawn for BROADCASTING by Jack Schmidt

“That airline promo got held up on a delayed flight.”
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The September 11 issue of BROADCASTING ® will be doubly special, with extra
treatment accorded both radio (celebrating its National Radio Convention in New Or-
leans) and broadcast journalism (celebrating the Radio-Television News Directors Asso-
ciation Convention in Kansas City). Plus, bonus copies will be distributed at the conven-
tion sites.

On deck for radio

B An upscale barnstorming of leading sta-
tions/formats. We'll take the reading on ra-
dio in key metropolitan markets.

¥ Radio's Top 500. Broadcasting's annual
report on the Top 10 stations in the Top 50
markets.

@ Advance report on New Orleans, with
complete agenda and exhibitor listings.

On deck for journalism

B Annual state-of-the-art canvass of lead-
ing news directors from coast to coast,
assessing where things stand in the world
of TV/radio news, and where they appear
to be trending.

# Advance report on Kansas City, with
complete agenda and exhibitor listings.

‘épiace reservations and copy closing:
September 1

'ﬁ‘g_mhingim, I.’I:i:.
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