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Most talk show hosts
discuss the news.

Jesse Jackson makes it.

Jesse Jackson

01CES Of
Am erica

One Hour. Once A Week. One Of A Kind.

Fall 1990.




e RG> "UR ] x| S BRI Rl |
Broadcasting:

announces twe new program 53/ SATELLITE
Upbeat forecast... saion prajects for next spring:~ ISSUES
group operators are optimistic about financial outiook mgbﬁggﬁﬁﬁrfg:‘ggnagg original | though more than 80
for 1990. If indicators are correct, average TV profit producers. companies showcase

hardware during Satellite
Communications Users
39/ MOVIE LIFE Conference in Washington,

Lifetime Television buys its panel discussions focus on

Clearing the decks of BT e ehnologE, 5085,

margins will expand next year. PAGE 27.

indecency | 57 SETTING
H 1ORITI
Comp’aln tS. wsFCC's Mass Media Members of congressional

caucus say that nation’s long-
term economic health is at
risk if high-definition television

Bureau processes two-year backlog, fining four
stations. PAGE 28.

is ignored.
’
SMPTE 89-"Among highlights of 79/ GATE KEEPER
Society of Motion Picture & Television Engineers Gateway Communications'

Lew Klein is veteran

' ibit: ‘Bull Durham’
Conference and Equipment Ext_ublt. Eastman ull Durham’ on Lifetime e T o) R MEEY

including titles set to appear

| a on cable service before their STl
syndication windows. DEPARTMENTS
40/ AFTERSHOCKS e g
NBC News atiempts to sort E" s b e s
out what caused more than ¥
hour delay in providing its e T TR -
affiliates pictures of California Clapaed NN v B
earthquake_ Databieak —...... CEAE
Editorlale ... a2
Fates & Fortumes ... _......... -]
40/ NEWS FIT T B v 8

Kcra-Tv Sacramento is Far the Fecerd 5
changing its schedule 1o S R LB
include more local

newscasts and preempling

UMY s e i 44

Kodak announces two new systems promising to lead -

to several film/HDTV video hybrid productions, and some NBC Saturday and Lerw & Aeguiabion.... ... &6
live HDTV sateilite-delivered message is received Sunday programing.
from Tokyo (above). PAGE 49.
42/ CAMPAIGN
COVERAGE
31/ NOT NOW 32/ EXTRA INNINGS News veterans and political
So-called "fifth network” St. Louis Cardinals award analysis discuss merits of
proposed by Paramount and new three-year TV contractto | broadcast coverage of
MCA appears dead—at KPLR-Tv, excluding any presidential races.
Ie_zta'?tdin its orig1;i9r1§'a1l cl:ontigrtl.uration separate cable coverage. Broadeasting (SN 0007-2028) is pub-
W Sanuany T e 46/ STAYING POWER | i s S S v,
32/ BELO RESPONSE 36/ MORE SOAP Virgin Istands radio station LR R T e
A.H. Belo Corp. tells FCC Zodiac Entertainment enters ﬂg?’r'i'c‘:gr?g Sﬂ;g"v%‘géng -y Singie fesue 52 except sm;cia; issues
! i i i $3.50 (50th Anniversary issue $10). Sub-
tnhoa}tugglg 2-%\?\:La:dw station did teenage soap opera picture. island's only link to world. 232"‘,‘:;2 el ;a{é % %ﬁssess;n::s%z "32'
0 3 years . three year: . Ca-
newspaper to get syndicated 36/ PLAYING GAMES nadian and other international subscribers
feature package. 48/ OUTLOOK add $20 per year. US. and possessions
H $235 yearly for special delivery, $100 for
'%:chr\gr?tgair:‘ld p?&a[;ralfe new FOR THE '905 firsl—cri‘:sséubsctiber_'s occggfzt;gn Yr_qugg;l
33/ RADIO REFORM game show for NATPE Panel of professionals at S R et e
House Telecommunications premiere. North Carclina Association of Broadcasting is available from University
Subcommittee Chairman Ed Broadcasters conference e AL
Markey expresses predicts increased cCompetition | ter, please send address corrections to
misgivings about radio license | 38/ LBS LINK and continued growth of Broadcasting, 1705 DeSales St. N.W.
renewal reform legislation. LBS Communications cable in next decade. IR, RXe, )




ugedpyg '6d &

Look at the big picture.

Like many mid-size markets around
the country, the Orlando community
is in constant change.

As individuals and business gravi-
tate toward new lifestyles, this market
is clearly in a growth phase. So to
maintain their position as "Florida's
favorite’, WOFLTV is focused on the
future.

“We see digital as an investment
in the next decade. Mid-size does
not mean that our needs are appre-
ciably different from those of a net-
work affiliate or larger independent
broadcaster. There's a growing list
of highly visible corporate clients
expressing interest in a broad range
of commercial services. Not to
mention the need for a variety

of public service announcements.
But whether it's in-house commer-
cial production, sales training tapes
or PSA’, what we do needs to reflect
our own high standards.

The Sony DVR-10 digital VIR
helps us satisfy all those needs
and more. On-air graphics, digital
to analog post, four digital audio
channels, those are all things that
make a difference.

And weve been a Sony customer
for some time. VTR's, editors, con-
soles-alil from Sony. When the DVR-
10 was ready for delivery, we were
ready. No questions. The only
thing we had to do was plug it
in”..Jim Doyas.

SONY.

Jim Doyas,
Chief Engineer,
WOFL-TV,
Orlando, fla.

To find out how a Sony Digital
VTR measures up to your market,
call 1-800-635-SONY.

sbny Communications Producis Ga.. 1600 Quean Anna R6al:
Teapgck. New Jersey 07686. ©1989 Sony Corporation of
Amer‘ca-’Soﬂy Is & registered trademark of Sory.

BROADCAST PRODUCTS
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WrEVE GOoT ONE.
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A New WAY To PLAY THE RATINGS GAME.
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WASHINGTON

Danforth’s dirk for
cable

Senator John Danforth,
ranking Republican on
Commerce Committee, is
working on cable reregulation
bill. Staff is keeping lid on
details, but speculation is that it
will restore municipal
authority to regulate rates and
could include some form of
must-carry requirements.
Senator has offered to help
broadcasters in their quest for
guarantee cf carriage by
cable systems.

Another way out

National
Telecommunications and
Information Administration is
taking soundings within
administration—and that
includes White House—as to
whether children’s television
bill introduced by Senator
Howard Metzenbaum {D-
Ohio) would be acceptable.
NTIA is acting at request of
some in Congress who
consider Metzenbaum
measure easier to take than bill
sponsored by Senator
Daniel K. Inouye {D-Hawaii),
chairman of Senate
Communications
Subcommittee. National
Association of Broadcasters
officials have aiso told NTIA
they could support
Metzenbaum bill. Inouye
measure, which has been
approved by Commerce
Committee, contains kind of
program requirements—in
terms of specific types of

material—that Justice
Department, in comments on
bill introduced by Senator

Tim Wirth (D-Colo.), said would
be unconstitutional.

Although Metzenbaum
measure is [ess hard-

nosed, it would require
educational programing;
hence, Justice Department is
seen as likely to oppose it

as well.

Guess who's coming
to lunch?

FCC Chairman Al Sikes is
keeping lines of communication
open with Capitol Hill. Last
week Sikes—who tries to meet
with members when he
can—had lunch with House
Telecommunications
Subcommittee's Al Swift (D-
Wash.). Sikes and
Subcommittee Chairman £d
Markey (D-Mass.) have had
lunch and Sikes had dinner with
Congressman Rick Boucher
(D-Va.) when both were at
United States Teiephone
Association conference in San
Francisco two weeks ago
(BroaDcasTinG, Oct. 23).
Boucher sits on
Telecommunications.

Moving on

Bradley Holmes has new
professional address. He has
moved from FCC, where he
served as chief of Policy and
Rules Division since 1986—
and, before that, as legal
adviser to then-
Commissioner Dennis Patrick—
to State Department. Since
last Monday (Oct. 23) he has
been detailed as consultant
to Bureau of International
Communications and

information Policy, boning up
on policy issues confronting
bureau and onits
organizational and
administrative makeup. White
House has announced
President Bush's intention to
nominate Holmes as head of
bureau as coordinator. Sonia
Landau now holds that
posilion as recess appointee of
Reagan administration. That
appointment will expire when
Congress recesses, later

this year.

Standing pat

Bush administration is not
expected to seek Supreme
Court review of lower court
decision declaring FCC's
distress sale policy
unconstitutional. U.S. Court of
Appeals, in Shurberg
Broadcasting of Hartford Inc.,
held that policy permitting
broadcasters in danger of
losing licenses to sell

stations at distress sale prices,
but only to minority group
members, violated Fifth
Amendment guarantee of
equal protection. Deadline for
filing petition for review by
Supreme Court is today

(Oct. 30). FCC would take
lead in matter, and indications
last week were that deadline
would pass without action.

Station goes public

WuLa-tv Washington is
planning to increase number of
its mobile news units to
60,000. If that figure sounds
high, it's because that is
number of Southwestern Bell
cellular telephone

customers station hopes to
enlist as "part of the wiLA-Tv

news team,” and who, to that
end, will be receiving

notices from station with their
phone bills beginning Nov,

1. Inserls ask mobile phone
users to call free to 24-hour
station hotline if they see any
news breaking in Baitimore-
Washington area.

NEW YORK

Strength in numbers

Although much publicized
three-network marketing
association has still to find
executive director, ABC, CBS
and NBC have already
begun cooperating. Three are
said to have put up almost
half of funding for major study
examining several hundred
advertising case studies. Two
agencies, Leo Burnett and

J. Walter Thompson, and
almost two dozen

advertisers also are sponsoring
study, whose results are
expected sometime in 1990.
Research will compare
short-term and long-term
results of television
advertising versus those of
promotion.

Taking the talk trail

New element is being raised

in some discussions between
broadcasters and cable
operators about programing
local news services on

cable (BROADCASTING, Oct. 23).
Idea would be for talk show
format, driven by popular on-air
hosts, that could be
programed for specific regions
of country, such as

Northeast or Pacific Northwest
or Rocky Mountain region,

Broadcasting Oct 30 1989
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Rose Garden roundup

Television stars, network execu-
tives and the President and First
Lady assembled last week fo
kick off TVs “Prime Time to End
Hunger" campaign, which
hopes to reach 290 million viewers
to recruit fo organizations that

aid the homeless. Gathered with
the President (i to r). Joan Van

Ark, CBS's Knots Landing; Sara
Gilbert, ABC's Roseanne; Chris-
topher Hewitt, ABC's Mr. Kelve-
dere; Khristyne Haje, ABCS

Head of the Class; Polly Draper,
ABCS thirtysomething; Bush,
Phiiip Beuth (obscured by Bush),
ABC; Keith Addis of Keith Addis

& Associates; Mrs. Bush, Peter Tor-
torici (obscured by Mrs. Bush),
CBS, and Warren Littiefieid, NBC.




® Proven performance in access and fringe.
® Appeals to inquisitive news viewers.

o Strongest creative team ever assembled.
‘® Advertiser friendly.

e Innovative retail merchandising campaign.
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for example. Programing would
be less likely to conflict with
any current operations by
broadcaster or cable

operator, and extended reach
beyond market ADI could

give idea greater chance for
SUCCEsS.

ALEXANDRIA, VA

Reaching out and
touching

PBS and NPR, whose future
plans include mix of C- and Ku-
band capacity abgard

single satellite, will announce
today {Oct. 30) which

satellite operator has won their
$100 million-plus next-
generation business.
Indications are AT&T is it.
Although Hughes
Communications will build
C-Ku hybrid for CBS, and
Contel's ASC-2 bird will

carry both bands, mere
specific PBS requirements
point to AT&T, first operator to
commit to next-generation
hybrid and arguably out front in
design.

Elements pointing toward
ATA&T include statements last
week by top PBS operations
and engineering execulive
Howard Miller that PBS is
going after 50- to 60-watt 54
mhz Ku-band transpenders
able to carry widest band
digital HDTV, like that
demonstrated at SMPTE
conference last week (see
page 49).

KANSAS CITY

Let the bidding begin

Expecting “substantial” rise

in rights fees, National
Collegiate Athletic

Association believes it will
finalize new three- 1o six-

year network rights package for
final 32 games of 64-game
NCAA basketball tournament
tour by end of November.
Asking price will certainly be
affected by 1987-89rise in
average ratings on CBS from
9.2to0 10.0. Tournament
champicnship on CBS reached
all-time high of 21.3 last
season.

Bidding gates will open
sometime this week or next,
following 15-day centractual
period during which none other
than incumbent rights

King, jesters and consort

The fourth annual Bayliss Foundation Media Roas! was held in New
York's Plaza Hotel iast week to honor and parboil Larry King, the radio
and television talk show host and newspaper columnist. Clockwise from
bottom center: Julie King, the star’s new bride; Malcolm Forbes, the
publisher; King; Kit Hunter Franke, execulive director, John Bayliss
Breoadcast Foundation; Paul Kagan of Kagan & Associates, the roast
chairman; Bob Costas, NBC sports announcer; Norm Fatliz, chairman,
Westwood One Companies, and Herb Cohen, author of How to Negoti-
ate Anything and Kings childhood friend.

holder—CBS—could submit
offer to NCAA. Conceding
that public has learned to look
for tournament on CBS, and
crediting network with “good
job,” NCAA spokesman Jim
Marchiony said neither factor is
sufficient to give CBS

certain leg up. ESPN,
incumbent rights holder to
opening 32 games of
tournament, has similar

grace period, although
Marchiony could not say
whether or when it had begun.

HOLLYWOOD

Nultf's going

NBC has “'stopped
production” on Mel Brooks's
Nutt House, according to
NBC spokeswoman, with last
regular broadcast having
aired Oct. 25. According to
network, show's failure to
hold lead-in of Night Court
(Nutt recorded season-to-
date average 13.2/21 to
Court's 15.3/24) was factor
in move. In its place, NBC wil!
insert special episode of My
Two Dads {ironically titled
"Story in Development”)
Wednesday, Nov. 1, at 9:30-10
p.m., Nutt House's former
slot.

Two can play

Fox Broadcasting Co. has
committed to first of programs
to make up Fox Kid's

Network weekday strip block:
new animated versicn of

Peter Pan. Sources say show
was originally developed by
Japan-based Tokyo Movie
Shinsha (TMS) for CBS's fall
1989 Saturday morning lineup.
However, CBS pulled

project at last minute under
pressure from Walt Disney

Co., which recently re-released
its animated theatrical

version of "Peter Pan" and
didn't want unaffiliated
television show diluting revenue
from it. According to trade
press reports, Disney’s “Pan”
has done more than $28
million as of Oct. 10. But putting
screws to Fox will be

another matter. Rights to
character are said to be in
public domain, and
entertainment industry has
enjoyed walching two
companies tweak each

other in some bitter battles,
including falling out over

joint financing plan for Sky
Channel in England, and

flight of Buena Vista
Television's Disney

Afternoon syndication package
from Fox to Tribune stations.

At this point, Kid's Network
weekday block is scheduled
to evolve from one half-hour in
fall 1990 (Peter Pan) to two-
hour block by 1992, In addition,
three-hour Saturday

morning block is also
scheduled to bow next fall,
designed as test bed for
weekday strip shows. TMS
operations in U.S. are based in
Los Angeles.

Taking package
approach

MGM/UA
Telecommunications will.not be
developing any new series
for fall 1990 debut, according
to Dick Cignarelli,

company's executive vice
president, domestic
syndication. However,
company will distribute at
least one new movie package,
The Movie Pool, which has

so far received favorable
reviews from rep firm

program chiefs. Movie Pool,
available July 1990, gives
stations unlimited access to
selection of 300 mostly “B”
titles over five-and-half-year
period, with options to
escape after 18 months and
each year thereafter. "It
seems like a pretty good way
for stations to round out their
movie inventories cost
effectively,” said one rep.
Cignarelli said company wants
1o sort out ownership issues,
in wake of collapse of Qintex
acquisition deal, before
proceeding with any new first-
run projects. Company’s
existing New Tunlight Zone is
delivering solid ratings this
syndication season, and no
doubt company will be

talking renewal of that show at
upcoming program
conventions.

SAN FRANCISCO

Silver lining

Radic operators in Bay Area
are receiving unexpected
bonus from Oct. 17
earthquake. Insurance
companies are lining up
extensive radio flights in effort
to disseminate information
on claims processing and
coverage. According to
area operators, previously
scheduled inventory is
being bumped to
accommodate more
essential insurance spots.

Broadcasting Oct 30 1989
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HOW TO MAKE YOUR
FALL 1990
OFF NETWORK SITCOM
SEASON A SURE HIT
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YOUR TARGEL

[n the past, no matter how carefully
you took aim at ratings success, picking
syndication’s next sitcom winner was
at best hit and miss. Now, after studying
over a dozen years of ratings, Warner Bros.
is ready to help you strike your mark.

To work in syndication, a once-a-
week prime time hit has to have an
audience made up of the same type of
people who watch sitcoms five days a
week. That's the case with "ALE" "Head
of the Class," "The Hogan Family" and
"Perfect Strangers."

Our '90-'91 gallery of off-network
comedies all have the perfect audience
profile for on-target stripping. Even better,
their audience comps line-up perfectly
with those of syndication's longest
running hits. So our network hits now
will help you knock down big numbers
in syndication for years to come.

Aiming to program a winning sitcom
line-up? Let Warner Bros. help you focus
your sights on sitcom success.

Funny Shows. Serious Business. O
i DOMESI'IC TELEVISION

Head of the Class  The Hogan Family ~ Perfect Strangers 4 e o




BY THE NUMBERS 1

he California earthquake pushed mosf of

the three networks' regular Tuesday pro-

graming off the air as the big three went
for special reports and continuous coverage of the
catastrophe. With Roseanne essentially off the air,
except for 21 minutes of a special repeat at 8:09
p.m., Cheers (pictured at right) went on to claim the
top spot for the week. The postponement of the
World Series dampened ABC's chances for ¢linch-
ing a second straight prime time win, and for an-
other boost to its stock price. In fact, the network

FREEZE FRAMES: Syndication Scorecard *

finished third for the week. NBC won Week Five
with a 14.0 rating and a 23.4 share, followed by
CBS's 12.6/21.2 and ABC’s 12.1/20.4.

Without complete ratings averages for Tuesday
night, Week Five's combined ratings numbers
come up short for the big three. For the record,
total households delivered for the week stood at
35.64 million, down 2.3 million from Week Four's
37.9 million. On the brighter side, ABC won Tues-
day night with a 12.9/21.4 over NBC's 10.8/17.1
and CBS's 10.6/17. ABC also won Monday and

Week ended Oct. 15

Rtg

13.2
11.5
9.0
8.9
8.4
7.9
7.8
6.3
5.7
5.7

Rtg Sins Covg

50 176 91
4.9 188 97
49 166 88
48 120 82
4.4 167 96

Stns Covg

229 99
212 96
198 96
203 97
181 94
162 95
193 90
135 92
218 97
159 95

Rank Program (Syndicator)

Wheel of Fortune (King World
Jeopardy! (King World)

Cosby Show (Viacom)

Oprah Winfrey Show (King World
Current Affair (20th Gentury Fox TV}
Entertainment Tonight (TPE)

Wheel of Fortune, wiknd. {King Worid
Charles in Charge. syn. (MCA)
Donahue {Multimedia)

Star Search (TPE)

Nieisen weekly pocketpiece

Rank Program (Syndicator)

t1  Mama's Family, synd. {Wamer Bros. Dom. TV
12  Geraldo! (Paramount Domestic TV

12 People’s Court (Warner Bros. Domestic TV
14 Family Feud, synd. {LBS Communications
15 Chip ‘N’ Dale (Buena Vista Television)

15 Hard Copy (Paramount Domestic TV) 4.4 146 89
15 Inside Edition (King World) 4.4 94 78
The following shows were rated, but not ranked
Wrestling Network (Turner Program Services 5.7 165 92
World Wrestling Federation (WWF 7.9 249 96

Source: Nielsen and Broadcasting’s own research.

DWOWONON WK
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BY THE NUMBERS 2

summary Of Friday, while NBC won Wednesday, Thursday and Saturday. CBS
H took Sunday with an 18.7/30.9, over NBC's 10.3/16.8 and ABC's
Br oadcaSt'ng & cab’e 10.2/16.8.

Weeknight evening news figures were up, and ABC's World
News Tonight won that race with an 11.5/22, over CBS's 11.2/21
e and NBC's 10.7/20. (CBS's evening news program was preempted

S5 CcPs ' TOTAL * on Tuesday night.)

ABC's Wednesday news special on the earthquake pulled an
13.2/23, to rank 34th for the week. CBS's 48 Hours also deaft with
the earthquake and delivered a 13.7/22 on Thursday.

NBC's earthquake news special garnered a 12.1/21 and ranked
44th for the week. CBS's special report on Wednesday tied with
ABC's Sunday movie for 47th place and grabbed an 11.7/18.

BROADCAST N G

MarketScope

The Standard & Poor's Industrials index closed at 390.92 last
Wednesday (Oct. 25), up a slim 0.70 points from the previous
Wednesday's close of 390.22. That's up 2.96% from the crash’s
379.68 posted on Oct. 13. The 130 stocks tracked in the Stock
Index’s six categories had 41 advances, 64 declines and 25
remaining unchanged during the seven-day period ended Oct. 25.
The five stocks up most in price were led by CapCities/ABC's 46'%
advance to 563%:. Two weeks ago the stock closed at 544. Disney
gained 5', or 4.3%, to close at 125%. CBS moved up 5, closing at
202, followed by Meredith Corp.'s 2% cimb and Time Warner’s
2 advance. Two Canadian stocks led the decliners for the week.
Rogers' class A lost 8, or 5.97%, to close at 126. The class B stock
dropped 6 points to close at 107'2. Tribune dropped 4%, closing
at 50, and was followed by Multimedia's 3% point drop. Comcast
split three-for-two on Oct. 25 and finished that day at 18%.

* Includes ofi-air licenses. T Penelration percentages are of 1V household universe of
90.4 million. ' Construction permit. 2 Instructional TV fixed service. * Studio-transmit-
ter link Source: Nielsen and Broadcasting's own research. Stock Index Notes: T-Torcnto, A-American. N-NYSE, O-NASDAQ. Bid prices and common A
stock used unless olherwise noted. P/E ratios are based on eainings per share for the previous
12 months as published by Standard & Peor’s or as obtained by Broadcasting's own research.

STOCK INDEX 1
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World’s Worst

R —

N.EG. is doing a film short for Ben
Schwartz® Master Arts with the
world's worst amateurs in it

All ‘the broken-down Sir Josef
Ginzbergs, John McCormack, Irs.
and  other hopelesses are being
assembled.

Runner
Runner-Up

New York or elsewhere in one season

Avery Honwand bad kisr mgon.

Cry for ‘Author’ of Five Plays
On B'way Will Get No Response

Top playwright on Broadway next
season won't be there to see his own brain-
children, the William Shakespeare cycle
being duc. No less than five of the Bard’s
classics will brave the Main Siem
showshops for edification of carthy New
Yorkers and waiting firemen

ith the exception of the Gilbert and

s b

Runner-Up

Chicago, July 16
Appears to radio execs here that
Sears-Rocbuck is after a record for

the number of auditions for a future
b air program, a record which is now
d-by Schi
|  While Schiits is still far in the lead,
g & A h rh

i

\
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=) We speak
1 5 ¢ your larlljglage.

Every industry has a language all its own. And every CEO knows

the value of a banker who doesn’t have to be educated from ground zero.

72 PAGES

At Chemical, our knowledge helped us spot opportunities and

made us a leading player in one of America’s fastest moving

industries.

When a major motion picture company wanted to explore new
sources of financing, Chemical helped create an innovative private
placement backed by a database which gave institutional investors
new insight into industry performance.

Our experience also enabled us to move quickly when TVS

Entertainment plc acquired Mary Tyler Moore’'s MTM Entertain-

ment Inc. In this instance, we syndicated and closed the $210 million

transaction within four weeks.

)T INTERESTED ' And in an industry where you're only as good as your last

k _ performance, we played a leading role in financing three of this year’s
' Oscar-nominated films.

‘ FAR“MMA Of course, they dont award Oscars for best supporting

performance by a bank. But that's how we try to treat all our clients,

e whether it’s in related industries like publishing, broadcasting and
[i'wesft EXhi\b Says ‘B-ar- cable, or industries like retailing and natural resources.
&*eﬂs”lgthsohild" Pim- For Chemical, the bottom line is knowing your business well
peﬂ}el’ Mg Best Gross_ enough to make a difference.

ers in Silo Belt-Musicals
Lame and Story Tops Star
as a Draw

CrEmicaLBANK

The bottom line is excellence®

STARTING TIME IDEA

Chemical Banking Corporation is the holding company for Chemical Bank, Chemical Bank New Jersey,
and Texas Commerce Bancshares. Member FDIC © 1989 Chemical Banking Corporation.
By GEORGE McCAL
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Built for Broadcasters, by Broadcasters

The strength of Technalogix Trans-
milters owes as much o the people
behind them as to the technology
within them. LeRoy Wallace, Sr.
LeRoy Wallace, Jr. and Don Adams. a
design team that possesses over 60
years in the broadcast industry, have
created the line of high poewer UHF
transmitters they've always dreamed
of building.

Performance, Reliability and
Serviceability.

Technalogix and Midwest have
teamed up to create a complete line
of UHF television transmitters ranging
from 30KW to 280KW. Each trans-
mitter is meticulously designed to
deliver high performance. reliable
operation, ease of service and trouble-
free maintenance.

Technical Service and Support.
Midwest has over 50 sales and service
centers threughout the country. Plus,
the Technalogix Respense Team is
on-call 24 hours a day to respond
quickly to solve your problems.

Replacement Parts Availability.
Technalogix transmitters have been
designed using readily accessible "off
the sheif” parts. so they can be quickly
obtained from numerous third-party
sources. By utilizing these parts. your
replacement costs are also kept ata
minimum.

When it’s time to purchase a new
transmitter, go with a Technalogix
from Midwest. Because your trans-
mitter is the last thing you need
to worry about.

MIDWEST

Communications Corp.

One Sperti Drive
Edgewood. KY 41017
606-331-8990
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This week

Oct. 29-Nov. 2—"Radio News in the 1990's" third
radio news and current affairs conference hosted
by North American National Broadeasters Asso-
ciation. Washington Sheraton, Washington.

Oct. 30-Nov, 1—InterTainment ‘89, second annual
conterence on interactive entertainment, ¢o-spon-
sored by Alexander & Associates and NYNEX.
Marriott Marquis hotel, New York. Information: Sal-
ly Chin, (212) 382-3929.

Oct. 31—Deadline for nominations for Advertising
Hall of Fame, sponscred by American Advertis-
ing Federation. AAF, (202) 898-0089.

8 Oct. 31— Ninth annual International Television
Association Communications Day. Rosslyn West-
park hotel, Arlingten, Va. Information: (301) 924-
4327.

Nov. 1—National Academy of Television Arts
and Sciences, New York chapter, drop-in |un-
cheon. Speaker: Jeffrey Reiss, chairman, Reiss
Media Enterprises. Topic: "Pay-per-view: Where
Do We Go From Here?" Copacabana, New York.
Information: (212) 768-7050.

Nov. 1--Deadline for entries in 13th annual Chas-
sie Award compétition, recognizing “excellence in
radio creative and commercial production within
the automotive industry,” sponsored by Radio Ad-
vertising Bureau and National Automotive Deal-
ers Association. Information: (313) 647-8110.

Nov. 2—Presentation of Gabriel Awards, spon-
sored by Unda-USA, National Catholic Associa-
tion for Broadcasters and Communicators, for
“programs which serve viewers and listeners
through 'the positive, creative treatment of issues
of concern to humankind.” Omni Inner Harbor ho-
tet, Baltimore.

Nov, 2 —Canadian Cable Television Association

Ontario regional meeting. Regal Constellation, ho-
tel, Toronto. Information: (613) 232-2631.

Nov. 2—"The Future of Televised Sports—Part 11"
panel sponsored by International Radio & Televi-
sion Soctety. Panelists: Barry Frank, Transworld
International; Robent Gutkowski, MSG Communi-
cations Group; Terry McGuirk, Turner Sports; Neal
Pilson, CBS Sports; Jerry Solomon; Busch Media
Group, and Warren Boorom, Boorom Associates.
g/IBGM Theater, New York. Information: (212) 867-
50.

Nov. 2—First European Conference on Advertiser-
Supported Programing, sponsored by Advertiser
Syndicated Television Association and Indepen-
dent Programme Producers Association. London
Park Lane Hilton, London. Information: (212) 245-
0840.

Nov. 3-5—Aipha Epsilon Rho Mideast/Central
Plains regional convention. Sheraton Plaza hotel,
St. Louis. Information: Dianna Kirby-Clark, (314)
595-4463.

Also in November

Nov. 5-8 - Second annual LPTV conference and
exposition, sponsored by Commalnity Broadcast-
ers Association. Keynole speaker: FCC Commis-
sioner James Quello. Riviera hotel, Las Vegas.
Information: (800) 225-8183.

Nov. 7—"Talk Radio: What Is It Telling Us?," semi-
nar sponscred by Center for Communication.
Speakers: Barry Farber, WMCA(AM) New York,
and Lynn Samuels, WABC(AM). Center auditori-
um, New York. Information: lrina Posner, (212)
836-3050.

Nov. 7—National Advertising Law & Business
Conference, sponsored by American Advertising
Federation. Drake hotel, Chicago. Information:
(312) 787-2200.

MajorsMeetings
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Nov. 8—Presentation.of Women at Work Bread-
cast Awards, sponsored by National Commission
on Working Women. Washington. Information:
(202) 737-5764.

Nov. B—National Academy of Television Arts
and Sciences, New York chapter, drop-in lun-
cheon. Speaker Jon Nesvig, senior VP-sales, Fox
Broadcasting Co. Topic: "A Network for the 90's."
Copacabana, New York. Information: (212) 768-
4510.

Nov, 8—"Service to Children" television awards
presentation, sponsored by National Association
of Broadcasters Children's Television Committee.
Library of Congress's Madison Building, Washing-
ton. Information: (202) 429-5350.

Nov. 8—"Privacy, Public Service, the Public Inter-
est and the Media,” topic for $eventh annual bene-
fit dinner of Libel Defense Resource Center. Wal-
dorf-Astoria, New York. Information: (212) 889-
2308.

Nov. 8-10—TV commercials’ festival of Interna-
tional Film & TV Festival of New York. Sheraton
Center, New York. Information: {914) 238-4481.

Nov. 9—Advertising and Marketing Management
Research Workshop, sponsored by Association of
National Advertisers. Plaza hotel, New York. In-
formation: (202) 785-1525.

Nov. 9 —Federal Communications Bar Associa-
tion luncheon. Speaker: Jack Valenti, president,
Motion Picture Association of America. Washing-
ton Marrlott, Washington.

Nov, 9—"Careers in Advertising: Media,” seminar
sponsored by Center for Communication. Center
auditorium, New York. Information. (212) 836-
3050.

Nov. 9—"Advertising Goes Global,” seminar
sponsored by Center for Communication. Center
audltorium, New York Information: (212) 836-
3050.




[t you could design
the perfect game show,
you'd invent
The Challengers.
But we knew
you were busy,

50 we did it
for you.







Introducing

The Challengers

The one game show designed to
meet the challenge of the 90’s.

If you were creating the perfect game show for
your station, you'dinclude...

52 Weeks of First Run Programming to keepthe
show fresh and timely and to avoid repeats.

A Classic @&A Format, but with a Few Twists.
Topical questions, strategy. huge cashjackpots and
acontemporary style only add to the proven
longevity of hard Q&A game shows,

Surefire News Compatibility. To provide a better
flow for news adjacency, you'd feature questions
right out of today’s top stories.

The Ability to Periorm as a Companion Program
that canjoin with your single reality or game show
to create a dominant programming block.

An Advertiser-Friendly Environment that involves
viewers with an exciting, timely format without the
harshness of reality shows.

Dick Clark as Host. America’s favorite game show
host makes this exciting. entertaining half-hour even
more appeadaling to viewersin all demos.

Put all these elements together and youhave a
long-term franchise that will be atop programming
value for years to come. Put them all together and
youhcave THE CHALLENGERS.

Buena Vista
Television

dick clark productionsin association
with Ron Greenberg Productions.




Nov. 9—Presentation of Communications Excel-
fence to Black Audiences Awards, spensored by
World Institute of Black Communications (founc-
ed by Nationat Black Network), to "pay tribute to
corporations, advertising agencies and individ-
uals who demonstrate expertise and sensitivity in
focusing on needs and concerns of black con-
sumers.” New York Hilton, New York.

Nov. 9-10—Communications law seminar spon-
sored by Practising Law Institute. Sheraton Cen-
ter hotel, New York. Information: (212) 765-5700.

Nov. 8-11—National Association of Farm Broad-

Erratam

Station rumored to be threatened
with loss of affiliation by Fox
Broadcasting Co. (BROADCASTING,
Oct. 23) was wTxF-Tv Philadelphia,

not WrxT(Tv) Boston.

casters annual meeting. Crowne Plaza, Kansas
City. Mo.

OpenuMike

Stamp of Disapproval

EDITOR: In reference to your Oct. 16 edito-
rial ‘‘Postage due,’” [ was struck with the
‘fact that a commemorative postage stamp
for my old friend Ed Murrow was denied
because there has been ‘‘no serious cam-
paigning"’ for it.

In 1990 hundreds of thousands of Ameri-
can men and women will observe the 50th
anniversary of the United States Airborne
Forces. For more than a year thousands
upon thousands of names have been submit-
ted by individual letter and petition for an
Airborne commemorative stamp. Thus far
there has been absolutely no reaction. Oh!
We did hear they were contemplating one
to commemorate the Three Stooges.—Wil-
liam A. Exline (11th Airborne Division,
WWII), William A. Exline Inc., San Ra-
fael, Calif.

Already there

EDITOR: 1 am writing in reference to an
article in your Oct. 16 issue slugged *‘Flori-
da court coverage.”’ It was stated that
“*Florida lawmakers worked for the first
time last week in the presence of television
cameras and radio microphones.'” The ref-
erence was to WFSU-TV-FM Tallahassee's
first-time live coverage of the Florida legis-
lature during a special session on issues
relating to restricting abortions.

The fact is that Florida Public Television
(FPTV), a preduction arm of Florida Public
Broadcasting Service Inc., has provided the
people of Florida extensive coverage of reg-

ular, extended and special sessions of the
Florida legislature for the past 17 years.
During regular sessions, daily one-hour
programs titled ‘‘Today in the Legislature’’
are produced by FPTV from legislative
chambers and committee rooms. These pro-
grams are uplinked and aired each evening
by all 11 Florida public TV stations serving
every major market in the state. In addition,
eight half-hour legislative interview pro-
grams are produced in Spanish with mem-
bers of the Hispanic caucus. Qur program-
ing reaches 97 of every 100 Floridians.

In this instance, WFSU-TV, the Tallahassee
public television station, received their vid-
eo signals by microwave from our system.
In fact, Florida Public Television, through
special arrangements with the legislative
leadership, provided video and audio feeds
to commercial stations throughout Florida,
public stations throughout the nation and all
the major national networks during the spe-
cial session.

We at FPTV take pride in the fact that,
over the years, our legislative coverage has
become a model for the rest of the nation.
Other states continue to turn to our experi-
ence for guidance in establishing or expand-
ing their own legislative coverage.

In addition to extensive legislative cover-
age, FPTV addresses many of the critical
issues facing the legislature more compre-
hensively on our year-round weekly public
affairs series, ‘‘Florida Crossroads.’’ This
program is also carried statewide by every
public television station.—John Thomas,
executive producer, Florida Public Televi-
sion, Tallahassee.

D\'\_-]' 250 1'.11.‘!1{1 sLalions now air
MEDIA MONITOR
Why don't vou?

1275 K Sireck,

Washington, D.C,
(202) 3T1-67I0

For a leee sample tape, call Deborah Lamberl

Accuracy in Media
NW, Suite [150

20005

| Madia Maonitor will be Deck nest wesh,
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A television promoticn commentary by Judy Horan, promotion director, wowT(Tv} Omaha

he winds of change are blowing

through station promotion depart-

ments. In some cases they’ve
blown away staff and dollars.

Probably the winds are just a breeze at
your station. (Most stations know that cut-
ting the advertising/promotion efforts per-
manently cuts the station’s market share.)

More than likely you don’t need the fol-
lowing hints. They are just for those station
departments that find themselves with less
staff and budget.

Here are suggestions for those stations on
how to make the best of a bad situation—a
situation that is temporary, we hope—and
get along in the new competitive climate.

1) Take a look at how efficiently you
operate. 2) Reevaluate who’s doing what.
3} Be more targeted with your efforts.

If you find there is more to do and fewer
people to do it, use the time-saving tech-
niques you learned in your management
seminars.

Prioritize. Every night, before you leave
the office, write down the five most impor-
tant tasks you have to do the next day.
That’s your “‘A’" list. If you like, you can
then make a *‘B’” list. These are the tasks
you should do, but the walls won’t come
tumbling down if you don’t. Your ““C”’ list
is made up of those tasks you’d like to do,
but—fat chance.

In our field, it’s easy to be distracted by
fires that need to be put out and ideas that
must be acted on while they’re fresh. So
use tricks to focus on the task at hand. One
way is to have someone answer your
phone. Close your door and have that meet-
ing, brainstorming session or thinking time
that you need. A closed door cuts off com-
munication, so this is not a day-long solu-
tion, but one to use for only a few hours.

When you do return a call that came in
while you were behind closed doors, and
that person is not in, leave a sheet of paper
that will remind you what the call is about
by your phone. The same rule applies if you
initiate calls. For instance, if you call your
printer about an estimate and he or she is
not in, leave that estimate sheet in a special
area by your phone. This serves as a re-
minder that you still need to talk to the
person. At the end of the day that space by
your phone should be clear, meaning
you’ve contacted all the people to whom
you need to talk.

Try getting away from the office and the
phone occasionally. Take your staff to the
local coffee shop and see how long you can
spend there before the waitress gets surly.

Plan your trips around the building.
Make stacks, for example, of what needs to
go to the program department, the tape area
or any other department, and take the items
of memos at one time, saving you steps.

Write everything down. Write it on a
luncheon napkin (paper, of course—we

é¢ Station
promotion
departments that
use their people,
time and media
wisely will
thrive, not
decline. ?

don’t want you to run off with the restau-
rant’s linen). Write it on the back of a
script. Write it on the back of your hand.
Then take all of your notes to your office
and transfer them onto your ‘‘to do”’ lists
(A, B or C} or your calendar.

Look at how the office is arranged.
Could you save time by arranging it more
efficiently? With one twirl of a chair, I can
reach a personal computer, Rolodex, tele-
phone, work arca, typewriter, calculator,
3/4-inch playback deck with search capabil-
ity, files, and tape storage.

If you write copy, using a PC for word
processing is a great time saver as you
already may have discovered. It’s also a
great help in writing memos and presenta-
tions.

Saving time by being your most efficient
self extends to decision-making. If you
have carefully defined your goals and know
what you want to accomplish, all the deci-
sions that follow should be easy ones.
There is a process you can go through in
decision-making of asking yourself certain
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stock questions. ‘“What is our biggest im-
age problem?”’ could be one. Keeping
those questions on hand for decision-mak-
ing about advertising and promotion is a
time-saver.

Ask other decision-makers (general man-
ager, news director, program director and
so on) to answer the same questions. Com-
pare notes, agree on who you are or what
you want to be, and that’s your image, your
goal and your entree to easier decision-
making. Whenever faced with a decision,
look back at what you’re trying to achieve.
If it fits, it’s right.

Rethink how your promotion department
and time are structured. Perhaps that person
who now writes news releases should be
working on sales one-sheets. Possibly the
public service coordinator’s time could be
spent better on outside events.

Take a look at your staff’s job descrip-
tions and see if they still are relevant to
today’s competitive climate and ways of
doing business. By restructuring the depart-
ment and fitting in with the station’s needs,
you may save jobs when your company
sees that your department has adapted to
meet changing needs.

Usually it takes money to look good. Ask
any man or woman who dresses for suc-
cess. That's true of your station, too. Part
of being competitive is to look better than
the other guy. Production is not an area to
cut.

However, do put your attention on the
strategy and positioning that are the reasons
you advertise. Maybe it’s time to get back
to basics. Use your production dollars to
get a distinctive look. A consistent look is
what is needed right now to fight the battle.
When you’re making a production decision,
and you find yourself making it based on
the creativity or slickness of the spot rather
than its purpose, stop and think again.

For commercial TV stations, especially,
localism is key. Be sure community out-
reach is part of the mix.

Pay attention to the efficiency of your
media. There are many tricks to making
your dollar stretch, and a media consultant
could tell you those you don’t already
know. Think about some of the more obvi-
ous: Consistency in message and look in all
media gives more impact. Try ‘‘clustering”’
your spots for saturation.

Look at your reach and frequency. Match
your message to the medium. Target your
message to the right demo. Stand out so
that your radio spot played once will make
more of an impression than other radio
spots played three times.

Station promotion departments that use
their people, time and media wisely will
thrive, not decline.

Indeed, clear skies are ahead for those
broadcast operations that forecast and ad-
just for change.
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DAILY.
FOR ONE
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equipment, government
agencies and the media.
This coming year, Broad-
casting/Cable: The Year-
book 1990 will be divided
into more than 20 catego-
ries, including Facilities of
Radio, TV and Cable, Group
Ownership, Equipment
Services, Satellites, Pro-

That's what you get with
asingle advertisernent in
Broadcasting/Cable: The
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try's premiere directory. it's
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Broadcasting Magazine,
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TV group owners have high (revenue) hopes

Predictions see increase in
revenue and decrease in program
costs, boosting profit margins

Hope springs eternal in the budgets of
broadcasters. For 1990, TV station group
operators for the most part say they are
more optimistic about the financial outlook
than at any time in recent years. The upbeat
forecasts are based on rising revenue expec-
tations (particularly from local advertising)
and moderating costs (particularly those for
programing). If the indicators are correct,

average television profit margins could ex-
pand, a rarity in recent years (BROADCAST-

ING, Aug. 14).

The hopeful outlook is by no means uni-
versal, especially on the revenue side. Be-
cause of past errors in forecasting national
spot advertising, many station operators are
still wary of predicting the national compo-
nent of revenue. Forecasts, even for local
revenue, are complicated by economic un-
certainty, with the long-standing threat of a
recession still taken seriously by many.

The peculiarities of 1990 will help com-
pansons with the current year, The Televi-
sion of Bureau of Advertising expects some
$180 million to $200 million in potitical
advertising from elections affecting one-
third of U.S. Senate seats, all House seats
and 80% of the governorships. Also impor-
tant for comparison purposes, 1990 will not
suffer from comparisons to any Olympics
advertising dollars, as was the case with the
1989-1988 comparison.

Some broadcasters see signs of a moder-
ately strong spot advertising market already
in the current quarter—Blair Television, for
instance, is predicting spot to be up 5%-
6%. Some of that help may come from the
television networks, who have had strong
pricing and tight inventory in their upfront
and scatter markets.

Based on current strength, James Rupp,
president of Minneapolis-based Midwest
Communications, said he expected revenue
growth for his five-station TV group to be
in the ‘‘high single digits for the year’’
(1990; Midwest budgets on a broadcast sea-
son calendar). Paul Brissette, president of
the television division of Adams Communi-
cations, said that excluding network com-
pensation (which for the industry as a
whole has been flat), the projection for that
station group calls for a revenue increase of
10%-11%. The growth, he said, is primari-
ly attributable to the stations’ effort at locat
sales: ‘‘We are doing a lot of marketing that
probably has not been done as aggressively
in the past.”

Also looking for local revenue to boost
next year’s operating results was Frank
Roberts, president of the Memphis-based
broadcast division of The New York Times
Co., who said his group is trying to achieve
double-digit local growth.

As for national revenue, Roberts said:
“*We are living at a time when national spot
is unpredictable...down 5%, then up
10%.”

Budgeting depends, of course, on the
particular markets covered by the station

¢ Broadcasters
always are
optimistic. ’
—Michael Finkelstein,

Renaissance
Communications

group. Laura Rieman, chief financial offi-
cer of Chronicle Broadcasting, said that
expectations for her five-station group are
‘‘at the rate of inflation plus a little, but not
double digit.”

Among the factors making Chronicle
more cautious than some of the consul-
tants the company has talked with is auto-
mobile advertising, which Rieman said
has been very important this year. Her
view was seconded by Michael Finkel-
stein, chief executive of four-station inde-
pendent owner, Renaissance Communica-
tions Group, who said that in general, *‘it
doesn’t look that great on the top side.
Broadcasters always are optimistic, but
broadcasting, no more than anyone else,
can defy the law of gravity. Advertising is
a marketing tool to sell goods and services
in the economy, and although there is no
recession, there is no great growth, no
explosive demand.”

more conservative view of advertising
was seconded by Robert Coen, senior vice
president for McCann-Erickson: “‘I don’t
see anything to get excited about. Personal
consumption will probably be down while
unemployment will probably be up a little
bit, There are also very few signs of new
product launches.’”

TVB is projecting local TV revenue to
increase between 6% and 8%, while spot is
forecast to grow between 5% and 7%. Both
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numbers would be an improvement over the
current year, which TVB expects to finish
at between 5% and 7% for local, and 3%
and 5% for national.

Whether revenue reaches double digits
again, broadcasters have had practice
holding costs,- The New York Times’
Roberts said: ‘‘Everyone over the last four
years has addressed as best they can the
personnel side of the equation.” He said
that sales costs may be increasing as sta-
tions focus their efforts on hiring sales
people to build local advertising: ‘‘“We
will probably expand here by as much as
25% or 30%.""

The best news on the cost side is that
programing costs have finally moderated or
declined, according to those commenting,
Lisa Donneson, a securities analyst with
County NatWest USA, said the end of esca-
lating programing costs has been particular-
ly noticeable for independent station
groups. ‘‘Tribune’s programing costs last
year were up around 14%, this year around
10%, and next year around 5% or 6%,"’ she
said.

Randall Odil, vice president, television,
for Park Communications, said that group’s
programing costs will ‘‘probably remain
flat to plus 2%.”” Midwest’s Rupp noted
that the programing side has helped the
group hold cost increases to mid-single dig-
its: *‘A lot of the shows that were licensed
in recent years had one big increase, but
after that the escalator each year has not
been too bad.”” The New York Times Co.’s
Roberts said: ‘‘Programing prices have
come down significantly, and they will con-
tinue to do so.”” Agreed Brissette, *‘In our
three-to-five-year plan, syndicated costs are
going down.”’

Costs may increase for news programing,
particularly given next year’s elections, but
most of those commenting said broadcast-
ers are practiced at providing more cover-
age while moderating cost increases.
Among the tools available to accomplish
that task were said to be regional news
exchanges, robotics and other forms of
automation. Said Adams’s Brissette: ‘]
think the fact news is expanding doesn’t
necessarily mean overall costs are increas-
ing, particularly if the news is replacing
high-cost syndication product.”’

One concern, said Chronicle’s Rieman,
is that personnel, a line item comprising
40%-60% of some stations’ budgets, will
be affected by more expensive health care
and benefit packages. ““They are going up
by more than 10%...it is a hard thing to
control,” said Rieman. -GF
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FCC cleans out the pipeline on indecency

Mass Media Bureau disposes of
95 complaints, fining four stations
and sending letters of inquiry

to four others; inquiry is also
begun on 24-hour ban

The FCC’s Mass Media Bureau last week
made the report for which the commission
had been waiting: The staff had disposed of
95 indecency complaints, cleaning out a
two-year backlog. The bureau reported
sending notices of apparent liability of be-
tween $2,000 and $10,000 to four stations
for violating the statutory ban on indecent
programing. And it sent letters of inquiry to
four others, saying it needed additional in-
formation to determine whether a violation
had occurred. All are radio stations. The
other 87 complaints were dismissed for a
variety of reasons.

The stations involved in the eight en-
forcement actions broadcast allegedly inde-
cent material—sexually explicit songs or
skits or dialogue between talk show hosts
and callers—during daytime hours within
the last two years.

The station facing the stiffest fine—

$10,000—is wioD(aM) Miami. The notice
of apparent liability indicates a $2,000 for-
feiture for each of five songs that were aired
on the Neil Rogers Show—'‘Jet Boy, Jet
Girl,”” *‘Penis Envy,”’ *“Candy Wrapper,”’
*‘Butch Beer Commercial”’ and “‘Walk
with an Erection.”” As an example of the
material, the ‘‘Penis Envy Song’’ begins,
“If I had a penis, I'd wear it outside/ In
cafes and car lots, with pomp and with
pride/ If I had a penis, I’d pamper it proper/
['d stay in the tub and use me as the stop-
per.’!
KF1(aM) Los Angeles received a notice of
apparent liability of $6,000 for the airing of
three pieces of allegedly indecent dialogue
on the Tom Leykis Skow. The transcript of
one of the pieces made available involved a
conversation aired on Jan. 6, 1989, at 3
p.m. A guest on the show says, ‘‘If you see
a large limp erection either whether it’s
white or black, what you have to bear in
mind is that the longer it is limp does not
mean the longer it goes up hard....”’

The two other stations receiving notices
of apparent liability—each of $2,000—are
WZTA(FM) Miami and KLUC(FM) Las Vegas.
The broadcast of “‘Penis Envy’’ brought
WZTA to the commission’s attention. As for
KLUC, it was a song called ‘‘Erotic City,”
sung by Prince. One of its stanzas reads,
““We can fuck into the dawn/ Makin’ love
’til cherries gone/ Erotic city can’t you see/
Fuck so pretty you and me.”’

Howard Stern, one of the best known of
the so-called “‘shock jocks,” makes a sec-
ond appeatance in the commission’s round-
up of allegedly indecent material. In April
1987, a broadcast of his on wYSP(FM) Phila-
delphia was cited by the commission in a
warning it issued the station. It was one of
three wamed by the commission as the
commissicn moved to toughen up its cam-
paign against indecency. Last week, a
Howard Stern broadcast on WXRK(FM) New

York (owned by the same company that
owns WYSP, Infinity Broadcasting Corp.)
was cited in one of the four inquiries the
Mass Media Bureau sent to stations about
allegedly indecent broadcasts. On Dec. 16,
1988, during a morming show, Sterm made
several references to ‘‘penis’” or ‘‘wiener”’
and to ‘‘orgasming.’”” (The staff asked
whether the material was alse broadcast on
two other Infinity stations, wySP and
WIFK{FM] Manassas, Va.)

The other stations receiving letters of in-

Infinity's Howard Stern involved for second
time in FCC's anti-indecency campaign
quiry—the staff says additional information
regarding context and the kind of show
involved is needed to determine whether the
material is indecent—are KCCL-AM-FM Par-
is, Ark.; wwwgaM) Cleveland, and
KSD(FM) St. Louis. The complaint about
KSD involves the reading of an excerpt from
an interview with Jessica Hahn—the wom-
an who provided the sex in the sex-and-
money scandal that brought down Jimmy
Bakker—that appeared in Playboy. The ex-
cerpt, heard at 6:50 a.m. on Sept. 28, 1987,
describes an oral sex act.

The commission’s release of the material
associated with the enforcement actions
demonstrates the determination of com-
plainants to get the commission’s attention.
They identify the station, give the date and
time of the material and a transcript or tape
of the offending material. The staff said
complaints against 14 stations were dis-
missed because they failed to provide that
information. Twenty-one others were said
to have been dismissed because they did not
meet the requisite legal standards for inde-
cency as developed by the federal courts.
And one was dismissed as moot because the
complaint was withdrawn and the station’s
license was renewed.

The announcement of the backlog clean-
up was greeted with expressions of appreci-
ation by the commissioners, who have been
under pressure from Congress to get crack-
ing on the indecency issue. And the com-
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mission did not stop with receipt of the
report. As scheduled, it issued a notice of
inquiry designed to produce a record that
would answer the question of whether the
24-hour ban on indecent broadcasts that it
adopted last year is constitutional.

The ban had been adopted in line with a
congressional directive. But it was stayed in
January by the U.S. Court of Appeals in
Washington in response to a request by
broadcaster and citizen groups challenging
the constitutionality of the ban. They say
that it violates the First Amendment, that it.
“‘chills’’ broadcasters’ speech. And it was
in response to a commission request that the
court remanded the case to permit the agen-
cy to conduct the inquiry.

But in the indecency area, nothing is
simple. The commission acted despite a
petition by the groups opposing the ban.
They asked the court to reconsider its re-
mand order, arguing that the law requires
that remands in such cases be to the U.S.
District Court, not to the commission
(BROADCASTING, Oct. 2). And Timothy
Dyk, lead counsel for the groups, last week
wrote to the commission, asking it to delay
action on the inquiry until the court consid-
ers the petition. He said it ‘‘raises a sub-
stantial question,”’ asserting that the law,
‘“‘on its face, mandates remand to the dis-
trict court.”’

FCC General Counsel Robert Pettit, fol-
lowing the commission action, said the
commission’s vote *‘speaks for itself”” as to
its view of the position Dyk was arguing.
Pettit said the commission believes it has a
““valid’’ remand order from the court that
permitted it to issue the notice. However, if .
the appeals court is persuaded by the Dyk
petition, it could stop the inquiry in its
tracks.

The commission’s actions were seen as
honoring a commitment that the three new
members of the commission—Chairman
Alfred C. Sikes and Commissioners Sherrie
Marshall and Andrew Barrett—made dur-
ing their confirmation hearing before the
Senate Commerce Committee. The senators
made clear they expected the commission to
take a strong stand against indecency. And
last week, Senator Jesse Helms (R-N.C.),
who is not a member of that committee but
who sponsored the legislation leading to the
24-hour ban, issued a statement praising the
commission’s action. ‘“The FCC’s action
simply enforces the law proscribing inde-
cent material,”’ he said. ‘‘It is heartening
that the new commissioners have so quickly
made clear that it is important to protect our
children from this garbage.”’

The notice of inquiry asks comment on a
number of issues, among them: the perva-
siveness and accessibility of the broadcast
media in children’s lives, and the viewing
and listening habits of children. The inquiry
also seeks comments on possible alterna-
tives to the 24-hour ban, such as channeling
indecent broadcasts to a time of day when
children would be least likely to be exposed
to it and relying on parental supervision;
program-rating codes or prebroadcast wam-
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ing devices, and broadcast technolz)gies that
could restrict children’s access to indecent
broadcasts. Then, too, the inquiry explores
the question of whether indecent material
might be made available to adults through
nonbroadcast means.

Sikes was clearly pleased by the commis-
sion’s actions. He thanked the bureau *‘for
taking on the backlog that has built up,’’
and thereby enabling the commission in the
future to take actions that reflect current
conditions, not those a year or two old. He
called the bureau’s actions ‘‘a measured
response in a complicated area.”” And he
noted that the commission is confronted, in
the indecency area, with sometimes con-
flicting imperatives—*‘with legislative or-
ders, with judicial orders and with our own
interpretation of the judicial orders.”” He
said that the press—which has sometimes
criticized the commission for its policy re-
garding indecency—also sees it as *‘a diffi-
cult area.”

The commission since April 1987—in its
first move in years to toughen up its stand
against indecency—has defined as indecent
material that, ‘‘in context, depicts or de-
scribes, in terms patently offensive as mea-
sured by contemporary community stan-
dards for the broadcast medium, sexual or
excretory activities or organs.”’ And it said
such material may not be broadcast when
there is a reasonable risk that unsupervised
children may be in the audience.”” That is
the nub of the indecency problem.

The commission in that same 1987 order
abandoned the midnight-6 a.m. safe harbor
for indecent programing that had been in
place since 1975 in favor of one beginning
at 10 p.m. But the U.S. Court of Appeals in
Washington in July 1988 reversed the com-
mission, saying it had not offered an ade-
quate rationale for its more restrictive chan-
neling approach. And before the
commission could deal with that remand,
Congress adopted the Helms bill calling for
the 24-hour ban.

In any case, the commission now uses 8
p.m. as the start of a safe harbor. And that
appears to be a break for television stations.
The Mass Media Bureau dismissed 5] com-
plaints against 40 stations on the ground
that the court’s decision last year limits the
commission’s  enforcement  authority
against indecent material to the hours after
daytime. And 34 of the 40 stations were
television.

Pettit, in answering questions about the
bureau’s actions, said the commission con-
sidered the 8 p.m. cutoff ‘‘reasonable.”
*“We had to draw a line,”” he said. And the
commission chose 8 p.m. in light of its
decision vacating a pending indecency ac-
tion against KZKC(Tv) Kansas City. The
commission said that action was required
because the film at issue began at 8 p.m.

The 95 complaints accounted for last
week were in addition to four enforcement
actions announced earlier in Sikes’s still-
new chairmanship: three inquiries and one
notice of apparent liability, all to radio sta-
tions. But the cycle is beginning anew. The
staff said six new ‘‘documented”’ com-
plaints have been received. -1z

Viacom packages ‘Cosby’ renewal
with ‘Different World’

Viacom Enterprises last week announced a
marketing plan tying together syndication
renewal rights to The Cosby Show and the
licensing of first cycle rights to its spinoff,
A Different World. Presented by Joseph Za-
leski, president, domestic syndication, and
Dennis Gillespie, executive vice president,
marketing, the offer arrives at Cosby client
stations today (Oct. 30). There have been
recent speculations regarding the linking of
Cosby renewals to the syndication break-
outs of World and Roseanne (BROADCAST-
ING, Aug. 14).

The two-tiered plan, consisting of basic
as well as bonus elements, offers up to
eight full network seasons of Cosby and up
to six full network seasons of World for a
cash, no-barter license fee. This fee will be
determined on an average per-episode basis
for a combined total of a minimum project-
ed 269 and a maximum of 344 combined
Cosby and World episodes.

World becomes available on a cash basis
in the fall of 1991. Cosby license renewals
begin immediately following the expiration

combined.

All cash episodes will be offered with
syndicated exclusivity rights, and stations
will receive a complete library of all the
cash episodes of both shows, formatted for
6% barter minutes.

Viacom’s offer calls for a 10% down
payment on Aug. 1, 1990. The payout for ’
all cash episodes of both shows covered
under the plan starts at the end of the cur-
rent Cosby contract and extends over 48
equal monthly installments, or 60 menthly
installments if more than 260 are licensed.

Stations have until 2 p.m., Nov. 8, to
respond to Viacom’s offer. If they accept,
‘‘then we have a deal,”” said Zaleski. Sta-
tions also have the option to “‘re-express”’
the offer, said Zaleski, suggesting alterna-
tives or making an offer for only one of the
series. Viacom then has the opportunity to
accept or reject the station’s proposal by
Nov. 15. Should the offer be rejected, the
company ‘‘can go out into the marketplace
again,’’ Zalesk1i said.

Stations accepting the Viacom plan will

of current agreements, a date which will be
no earlier than fall 1992 and no later than
fall 1993, depending on how many network
seasons are produced. Should no more than
269 combined total episcdes be available,
the licensing term for both shows ends in
September 1998. If the total number of
episodes exceeds 269, the term expires in
September 1999.

The plan’s basics call for stations to be
licensed a total of eight runs multiplied by
the number of episodes, with a maximum
of 16 airings per episode. The Viacom ex-
ecutives stressed the interchangeability of
the two programs, calling them *‘natural
programing fits. The plan will maximize
the synergy of the shows,” said Zaleski.
The theme of the presentation was ‘‘One
plus cone equals three,”” emphasizing the
extra value the two shows display when
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‘The Cosby Show' gets a traveling companion

also get what Zaleski refers to as ‘‘bonus’
programing for no additional license fee.
Starting July 2, 1990, the company will
make available by satellite five episodes of
Cosby a week in addition to the five regular
weekly shows. These bonus programs, or
“Cosby II,”’ include all episodes shown
from the first six full network seasons and
will be different from the current feed.
Bonus feeds of five additional episodes
per week of World will be made available to
stations beginning in March 1992, and will
be taken from the series’ first four seasons.
Bonus episodes of both programs will end
at the conclusion of the present Cosby li-
censing agreement. Viacom will offer syn-
dex rights for bonus episodes of Coshy and
World, and should syndex go into effect
prior to the July 2, 1990, date, the *‘Cosby
[1"* feed will begin automatically. For the



Cosby and World bonus episodes, one min-
ute of barter will be retained by Viacom.

Immediate reaction to Viacom’s plan
among stations and reps was mixed. ‘‘As a
business deal, it is sound,”” John Von Soos-
ten, vice president, director of programing,
Katz TV, told BROADCASTING. ‘‘Viacom
has worked hard to make it user-friendly,
but stations should not buy deals, they
should buy shows.”’

Expressing concem over the slippage seen
in Cosby numbers, Von Scosten wondered if
the show will hold up until 1999. “*We also
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don't know,"” he said, **if A Different World
can stand alone without Cosby.”

“It’s an interesting proposal, and I'll
think about it,’* said Robert Finke, of wPRI-
TV in Providence. Cosby is doing well as a
syndicated show in terms of its competitive-
ness, Finke said, but “‘it’s not living up to
the price paid [by stations].’’

One industry source familiar with the
syndication marketplace feels the Viacom
package is basically a way to package
World, as ‘‘there is no market for it inde-
pendently.”’ The source said that some sta-

tions will enter into negotiations with Via-
com, but predicted few will accept the
package as is.

‘I can almost predict with certainty that
by February, Cosby will have slipped by at
least one or two notches in overall rank-
ing,”” said the source, who also pointed out
that right now the show is receiving a nine
rating, which is down a full rating point
from a year ago. ‘‘A Current Affair is with-
in half a point of tying it now. The trend
shows Current going up and Cosby going
down,’’ the source said. —RG

Inouye pushes for must-carry bill

Senator suggests that FCC
solve channel positioning
problem; sees kidvid bill
as vehicle for must carry

The Senate put itself squarely in the middle
of the must-carry debate last week when
Communications Subcommittee Chairman
Daniel Inouye (D-Hawaii) offered to move
a must-carry bill. There is a catch, howev-
er: Inouye wants to use children’s television
legislation as a vehicle for must carry, and
the National Association of Broadcasters
has vowed to fight the senator’s kidvid
measure (BROADCASTING, Oct. 9).

It all came together last week at a sub-
committee hearing when broadcast and ca-
ble industry leaders were urged to reach an
accommodation—they essentially have on
broadcast signal carriage rules—so the Sen-
ate could act before Congress recesses.

And Inouye is offering to break the ‘‘log-
jam’’ over channel positioning. Inouye sug-
gested freezing stations where they are for a
year or two, giving the FCC time to decide
the issue. Some broadcasters were inter-
preting the chairman’s remarks as an offer
to direct the FCC to settle specific channel
positioning complaints and to ‘'grandfa-
ther’’ stations at their current channel posi-
tion. According to subcommittee staff,
however, it would be up to the commission
to determine if channel positioning rules are
necessary and, if so, implement them.

Cable is willing to take its chances at the
FCC, but broadcasters appear more reluc-
tant. They are uncertain what the FCC
might do. Chairman Al Sikes’s views on
channel positioning are not known. Howev-
er, at a board meeting of the Wisconsin
Broadcasters Association, Sikes was que-
ried on the issue. He told BROADCASTING
that he said such rules could be considered
““constitutionally questionable.”’

It is independent broadcasters who ve-
toed a must-carry compromise reached by
the NAB and the National Cable Television
Association because of its channel position-
ing provisions (BROADCASTING, July 17).
Independents want the final say on where
their signals are positioned on a cable sys-
tem. Many UHF independents are now in
VHEF slots and do not want to be moved to
other locations or to their broadcast chan-
nel, a less desirable spot on the UHF band.

The carriage elements of the compromise
were not rejected by the Association of
Independent  Television Stations. They

il &
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Witnesses are (| to r) rugger, Padden, Effros, Fritts,
and Mooney. There were reports last week that NCTA sought

to split panel in two, with NAB and NCTA going first.

would be the basis of Inouye’s must-carry
bill. Under that arrangement, stations li-
censed to communities within 50 miles of a
principal headend of a cable system that can
demonstrate they have achieved at least an
average share of total viewing hours of 2%
and a net weekly circulation of 5% in non-
cable homes in the county where the cable
system is located would qualify for car-
riage. All new stations would be exempt
from the viewing standard for one year.

Systems with 12 or fewer channels would
be exempt from the rules (a previous must-
carry agreement exempted systems with 20
or fewer). A ‘‘leapfrogging’” provision
would ensure that network affiliates closest
to the cable system would be carried first as
opposed to a station with the same affili-
ation from another market.

INTV, however, tumed down the sena-
tor’s proposal. The Television Operators
Caucus is developing a channel positioning
compromise, and INTV thinks it deserves
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consideration, wrote INTV President Pres-
ton Padden. Moreover, the independents
say while they want to be “‘flexible,”” they
can ‘‘not support legislation that imposed a
moratorium and then simply ‘bucked’ the
channel shifting issue to the FCC for de
novo consideration.”’

Furthermore, Padden’s letter stresses that
INTV can only support legislation if the
commission is given a ‘‘clear, non-discre-
tionary”’ directive to establish new rules.
And they want statutory guidelines that as-
sure local stations are assigned channels
that can be received on all cable-connected
sets, prevent cable from ‘‘favoring’’ their
vertically integrated program services, and
**assure fair and equitable treatment of lo-
cally competitive broadcast stations.’’

Nor has NAB President Eddie Fritts
signed off on the Inouye plan. “‘We con-
gratulate Senator Inouye for attempting to
break the logjam on channel positioning.
We look forward to learning more about the




specifics of his proposal so that we can take
it to our board for consideration,’’ stated
Fritts.

Fritts refused to discuss how NAB would
handle Inouye’s suggestion regarding the
children’s bill. He told BROADCASTING he
thinks the two are separate issues and that
NAB still finds the children’s measure ‘‘un-
acceptable.”” One Washington lobbyists
said: “‘It was clear as a full moon in July
that Inouye was going to make a linkage
between must carry and the children’s
bill.”’

NAB has problems with the measure
which would subject stations to losing their
licenses if they fail to provide educational
and informational programing ‘*specifically
designed”” for preschool and school-aged
children. It is more stringent than a House
bill that NAB has endorsed.

NCTA *“*will go along’’ with the Inouye
proposal, its president, James Mooney, told
the senator, although his first preference is
for Congress to settle the matter. In a letter
to Inouye last month, Mooney said he
“‘would welcome congressional interven-
tion’” on channel positioning.

Stephen Effros, president of the Commu-
nity Antenna Television Association, wrote
Inouye after the hearing stating his willing-
ness to ‘‘participate in structuring the solu-
tion you suggested.”” The National Associ-
ation of Public Television Stations’s
president, David Brugger, also agreed to
the senator’s channel positioning plan.

The hearing served to underscore the rift
between INTV and cable and it. It drew
strong congressional attendance with 11
members showing up at one point or anoth-
er to hear the industry witnesses.

Mooney told the senators that ‘‘channel
shifting had died down and that things are
pretty quiet out there.”” He felt INTV was
“‘overreaching’’ in trying to jJustify legal
claims to a spot other than its FCC channel
assignment. According to data tabulated by
A.C. Nielsen for NCTA, in roughly 64% of
the ‘‘instances of independent station car-
riage, cable systems have sufficient channel
capacity to carry the stations on cable chan-
nels identical to the stations’ off-air channel
assignments,”’ reported Mooney.

INTV’s demands on channel positioning
did not sit well with Senater Slade Gorton
(D-Wash.). ‘I followed your arguement up
until you demand by law that a station has a
perpetual right’’ to a, channel assignment,
said Gorton.

Effros told the senators he could live
with must carry. But he has strong doubts
that a channel shifting provision can pass
constitutional muster. He challenged broad-
caster arguments that they deserve special
status because they are “‘doing something
different.’” There is more local news on the
Fairfax, Va., cable system than on any
broadcast station, he said. ‘““Why should
one video producer have preference over
another video producer?’’ asked Effros.

Even Inouye acknowledged that Effros
had raised an important issue. ‘‘What
makes local broadcasters so unique and en-
titled to special status?’’ the senator asked.
Fritts said the Communications Act requires
broadcasters to serve their communities.
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And he said stations air public affairs pro-
graming and public service announcements.
Fritts said the ‘‘real issue is access.”

Padden, who had earlier emphasized that
independents provide °‘‘enormous’ pro-
graming for children and ‘“‘free’” news in
prime time, agreed with Fritts. **We clearly
have a monopoly bottleneck problem,”
said Padden.

Senator Al Gore (D-Tenn.) told Padden
and Fritts that their case is ‘‘strengthend
when you point to public service.” Gore
noted that children’s television is one area
where broadcasters have ‘‘even larger rea-
sons to live up to the spirit of its public
interest obligations.’”

Gore, who is ne friend to cable, lashed
out at the industry: ‘I used to consider
myself a cable ally. But my experiences
with the home satellite industry have
opened my eyes to a cable industry that is
ruthless and brutally monpelistic in its ef-
forts to destroy’’ the TVRO business.

Another home satellite proponent voiced
his frustrations with NCTA’s succesful ef-
forts to defeat TVRO legislation. Senator
Wendell Ford (D-Ky.) and Gore tried twice
to move a TVRO bill.

“Mr. Moceney, you have always beat

me. I admire your strength and lobbying
ability,”” said Ford. But, he added: ‘‘We
have a saying down in western Kentucky
...that a mule will live a lifetime to kick
you.”’

The must-carry deabte may become more
complicated, judging from the requests from
a second panel of witnesses. John Kompas,
president of the Community Broadcasters As-
sociation, a low-power TV organization,
asked that his members be given equal treat-
ment and guaranteed carriage rights. Robert
Johnson, president of Black Entertainment
Television, complained that must-carry rules
discriminate against cable networks but if
Congress is intent upon passing a bill, new
rules should give minority programers special
consideration.

Paul Crouch of Trinity Broadcasting Net-
work, a religious station group, spoke on
behalf of the Cable Access Legal Action
Council, an organization seeking *‘a rapid
solution’’ to the must-carry debate. Inouye
invited them to submit language. And Dan-
iel Jaffe, executive vice president of the
Association of National Advertisers, said
must carry is necessary to insure that cable
systems do not abuse their ‘‘gatekeeper’’
status. —KM

Never mind: Fifth network deep-sixed

Paramount and MCA back off from
network plan after determining
they couldn’t line up enough
affiliates by January 1991 deadline

The so-called ‘‘fifth network’’ that Para-
mount and MCA had been pitching to po-
tential broadcast station affiliates (BROAD-
CASTING, Oct. 23), is apparently dead—at
least in its original configuration with a
launch date of January 1991. However, un-
confirmed reports last week persisted that
the two companies were discussing ways to
revive the project, and that they might so-
licit interest in a revamped proposal as early
as January at either the INTV or NATPE
conventions, being held in Los Angeles and
New Orleans, respectively.

According to several sources, the origi-
nal fifth network (or, more appropriately,
program service) proposal was nixed by
MCA President Sid Sheinberg when it be-
came evident the two companies would be
unable to clear the proposed service across
a minimum of 75% of the country by Janu-
ary 1991.

Fox Broadcasting Co. wasted no time
last week shoring up its affiliate ranks,
hastily arranging six regional meetings, at
which it reviewed the network’s progress,
and indicated future rollout plans. Fox offi-
cials also took the opportunity to dispel
certain misinformation they claimed MCA
and Paramount were putting out about
FBC, including alleged financial inability
to carry out all that it has promised.

The Fox presence at the meetings includ-
ed FBC President Jamie Kellner, Fox En-
tertainment Group President Peter Chernin
and research vice president Andy Fessel, as
well as regional affiliate vice presidents.
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At the meeting, Kellner reperted that the
fourth night of weekly prime time program-
ing, a movie night, would be rolled out in
the first quarter of 1990, and that a fifth
night of programing would be rolled out
next fall. The movie night will be Wednes-
days, and the next series night is expected
to be Fridays. It was also reported that the
final two mights of prime time programing
are scheduled to be rolled out in the second
and third quarters of 1991.

Kellner also reported that the latest Fox
Syndication film package, Century XV,
will get its first television exposure, after
pay cable, on FBC, bypassing both basic
cable and the big three over-the-air net-
works. Two weeks ago, when word first
broke of the MCA-Paramount network dis-
cussions, Fox Chairman Barry Diller killed
a deal in the works to sell the package to
USA Network for a price of over $2 million
per title.

According to sources, FBC made an
‘‘arm’s length’” transaction to acquire the
film from its sister syndication company at
a similar cost. Kellner reportedly used that
deal to impress upon affiliates Fox’s com-
mitment to do what it takes to keep the
network growing. He also hammered home
the point that in a recent deal where USA
Network (cwned by Paramount and MCA)
bought a package of films from Disney,
USA insisted that Fox not get access to the
movies, though an earlier run on the three
broadcast networks was okay.

““It sort of opened my eyes as to who my
friends are and who they are not,”” said one
Fox affiliate source, who had been pitched
the MCA-Paramount project, which origi-
nally called for two nights of first-run pro-
graming on nights not currently scheduled
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Broadcaster gets
whole ballgame

In a decision that goes against the tide of
recent sports rights deals, the St. Louis Car-
dinals have awarded a new three-year
broadcast-only TV contract to KPLR-Tv, the
existing rightsholder. The package excludes
any separate cable coverage.

The market had been of interest to the
major regional sports aperations, Prime Net-
work and SportsChannel, since the Cardi-
nals hold the key to any regional sports net-
work that would be developed in the area.
Previously, 50 Cardinal games were seen on
pay per view, with local cable operator Cen-
com negotiating the PPV contract. With last

tions, sewed up the éntire rights.

telecasts through 1993," Koplar said.

week's award, KPLR-Tv, which is owned by Koplar Communica-

Koplar's president and chief executive officer, Ed Koplar, has
been an outspoken critic of cable sports siphoning and a leader
in the INTV charge to get Congress to examine the issue. "The
decision...guarantees that Cardinal fans over a broad geograph-
ic area will continue to have access to free over-the-air basebail

The contract, which published reports have pegged at be-
tween $13 million and $20 million, runs from 1991 through 1993.
Kprir-Tv will carry 76 games, 62 away and 14 at home. It also

renegyotiated the last year of its existing con-
tract {1990), which will increase the number
of games next year from 56 to 76. There will
be no PPV games on cable next year as a
result of the renegotiation.

KeLr-Tv said one of the chiet selling points
is that the station and its 32-station network
reach nine million homes in a nine state area
(lowa, Missouri, lllinois, Indiana, Arkansas,
Florida, Tennessee, Oklahoma and Ken-
tucky), covering 28 separate ADI's. Koplar
also said the station expects to make money
on the package. “We don't go into any prop-
osition where we don't have a fair chance lo
make money,” he said.

Unlike New York, where MSG has the sole
rights to the Yankees, but is discussing
broadcast carnage with wrIX(Tv), KPLR has no

such plans. “Those weren't the rights we went after,” said Koplar.

"We bought the over-the-air rights. We don't have the right to lay

oft to basic cable,”
“since the 76-game package is exclusive, the Cardinals are not
awarding a cable television rights package.”

Cne unresolved question is how this news will affect the dis-
cussion of cable siphoning sporis from "free Tv.” Cable observ-

he said. The Cardinals, in a release, said

ers say the deal shows that sports rights do respond to market-

place forces and that a level playing field exists. That will likely be
disputed by broadcasters when the issue is raised in Capitol Hill
hearings on sporis siphoning. a

by FBC (BROADCASTING, Oct. 23).

FBC affiliates contacted last week
seemed impressed by what Kellner and his
tcam had to say at the regional meetings,
although some left open the door for anoth-
er service that did not conflict with the FBC
time periods.

““The message they delivered to us was
‘we’ve worked our butts off and tuken on a
lot of losses [close to $150 million over two
years| to enable you to compete with the
networks, and we’re asking for your contin-
ued support,” >’ said Barry Baker, chief ¢x-
ecutive officer of River City Television,
owner of KDNL-TV, the St. Louis FBC affil-
iate. ‘“They also said that to divert attention
to another upstart network at this point
would be unfair, and I agree with them,’’
Baker said.

““The sentiment I'm gathering is that the
Fox affiliates are committed to Fox,’” said
Bill Jenkins, vice president and general
manager of the network’s Cincinnati affili-
ate, wX1X-Tv. ““They have announced a
rollout plan that really kind of precludes
affiliation with anybody else, aside from
cerfain ad hoc movie networks’ and the
like, he said.

But other FBC affiliates, while affirming
their support for Fox, didn’t rule out talking
with MCA and Paramount in the future. *‘1
would say it’s a brilliant thing,”” said one
executive at a major market FBC affiliate of
the MCA-Paramount proposal. "*We’d love
to talk about it, and try it if it did not
conflict with our Fox affiliation.™

The Fox executives also reviewed some
40 programs now in development for prime
time, and also addressed the Kid’s Network
program cooperative, scheduled to launch
with one weekday strip next fall, as well as
a weekly Saturday morning block of six
half-hours. -SM

Belo counters newspaper’s claims

Licensee of wraa-Tv Dallas says
charges that station used co-owned
paper to get syndicated feature
package are without support

The A.H. Belo Corp. has called on the FCC
to dismiss the Dallas Times Herald’s peti-
tion to revoke Belo’s license for WFAA-TV
Dallas (‘‘In Brief,”” Oct. 9). Belo said last
week that *‘there is not a shred of evidence
to support’” DTH’s charges that Belo used
WFAA-TV 10 help Belo's Dallas Morning
News to secure from the United Press Syn-
dicate a package of 26 newspaper features
that had been running in the Times Herald.

The Times Herald, in the petition it filed
with the commission, alleged that Belo had
leveraged its ownership of wEAA-TV to ben-
efit the newspaper. The deal involved the
development by wraA-Tv of television
shows based on UPS features. Accordingly,
the Times Herald argued that Belo had
abused and forfeited the grandfathered sta-
tus which permits it to continue to own both
the newspaper and the television station
contrary to rules otherwise banning such
crossownership.

Not so, said Belo. It said that the allega-
tions are based on those in a pending law-
suit the Times Herald filed in a Texas Dis-
trict Court. And after a two-day hearing,
Belo says, the court denied Times Herald’s
request for a preliminary injunction—with-
out even requiring Belo to put on its evi-
dence—on the ground that Times Herald
was unlikely to prevail on the merits of its
claims and that it had failed to make the
necessary showing of irreparable injury.
**Having apparently lost confidence in its
ability to prevail in its chosen judicial fo-
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rum,”” Belo contends, the Times Herald
now asks ‘‘the commission to take the ex-
traordinary action of resolving maiters
which are the subject of pending court ac-
tion.”’

Belo relies throughout its petition on
what it says was the evidence developed at
the court proceeding. [t says, for instance,
that * ‘uncontroverted sworn testimony, sub-
ject to cross examination by [the Times
Herald], establishes that Belo’s ownership
of WFAA-TV played no role whatsocver in
UPS’s decision to enter into a joint venture
with Belo.”” In fact, it adds, the evidence
was that ‘““UPS, not Belo, insisted on mov-
ing the 26 features’’ to the Morning News.
‘‘Belo at no time made the transfer of these
features a precondition to the joint ven-
ture.”’

Belo also rejects the argument that it has
violated the antitrust laws in entering the
agreement with UPS. “The Dallas-Fort
Worth market contains a plethora of media
voices,”” Belo says. And the Morning
News, it adds, “‘lacks the sort of market
power that is a prerequisite to a monopoli-
zation claim’” of the sort advanced by the
Times Herald. It says that testimony at the
court hearing by the Times Herald’s own
expert witness establishes that the Morning
News has no monopoly power, no matter
how narrowly the market is defined.” The
expert testified that the Belo-owned news-
paper could not set rates without regard to
the Times Herald rates.

Those findings, Belo says, militate
against a finding it has abused its grandfath-
ered crossownership in the Dallas-Fort
Worth market. In ticking off the three crite-
ra used for determining such abuse, Belo




says there is no causal link between the
conduct alleged and the co-owned televi-
sion station (‘‘UPS’s independent deci-
sion’’ was not influenced by Belo’s own-
ership of WFAA-TV), no proven harm to
the public interest or to other television
licensees, and no concentration of media.
Accordingly, the company says, ‘‘DTH
has offered not a shred of evidence to
demonstrate that Belo used ownership of
WFAA-TV to deny DTH access to UPS’s
features.”

Those are arguments on the merits. But
Belo says the commission need not reach
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them; it should reject the Times Herald
petition ‘*as an impermissible attempt’’ to
abuse the commission’s processes. Belo
says the statutory authority to institute re-
vocation proceedings rests with the com-
mission.

Belo quotes a commission order that
says ‘‘discretion to institute revocation
hearings...does not specifically create
rights in third parties...to file petitions to
revoke licenses.”’ What’s more, Belo ar-
gues that while the Times Herald ‘‘seeks
to invoke the commission’s processes to
avoid trial court testimony it finds incon-

venient’’—a reference to the Texas court
proceeding—it says the commission has
made it clear in previous cases ‘‘it will not
take action based on nonadjudicated alle-
gations of antitrust violations.”’

In arguing that ‘‘there clearly is no abuse
of crossownership’’ involved in its owner-
ship of the newspaper and the station, Belo
says, ‘“The abuse with which the commis-
sion should concern itself is the effort by
DTH to use the commission’s processes to
gain leverage in the Texas litigation. The
commission should not tolerate such con-
duct.”’ -7

Markey has problems with radio reform bill

Telcomsubcom chairman questions
portions of H.R. 1136; sees need
to aid minorities, restore
antitrafficking prohibition

Radio license renewal reform legislation
has yet to win the backing of House Tele-
communications Subcommittee Chairman
Ed Markey (D-Mass.) and a key member,
Al Swift (D-Wash.).

At last week’s subcommittee hearing on
radio, Markey expressed serious misgivings
about a bill (H.R. 1136) that would abolish
the comparative renewal process and im-
pose a two-step licensing procedure. Swift
was less troubled by the concept but wants
assurances that the public is not locked out
of the process.

Furthermore, it is almost certain that any
radio bill adopted by Congress will have
equal employment opportunity language
and could include provisions reinstating the
FCC’s antitrafficking rule which blocked
the sale of stations for three years. Broad-
casters may have a hard time swallowing

New Jersey Congressman Matthew Rinal-
do, the subcommittee’s ranking Republican
and author of both radio measures, said the
current licensing system is risky. ““This is a
game where everybody can lose. Broad-
casters can lose their license and the public
can lose a service,”” said Rinaldo.

Dan Schaefer (R-Colo.) believes the
comparative process is an ‘‘unnecessary
regulatory structure.”’ Other co-sponsors of
the Rinaldo bill, Tom Tauke (R-lowa) and
Don Ritter (R-Pa.), stated their suppert for
liberating radio.

Markey has ‘‘grave concerns’’ about
“‘wholesale reformation.”’ Curbing abuses
of the renewal process is one thing, said
Markey: ‘I repeatedly urged the FCC to
address the abuses problem and offered leg-
islative assistance if that was necessary.”
But, he said, the FCC’s rulemaking appears
to have solved the abuse problem.

Since the rulemaking, there have been
1,800 radio licenses up for renewal, and no
competing applications or comparative
challenges were filed, the chairman report-

'h-_ L

Witnesses (I to r): Dille, Davenport, Wright and Schwartzman

those additions.

Markey feels minorities and women are
“‘woefully underrepresented in senior posi-
tions and as owners of radio stations.”” And
he thinks repeal of the FCC’s three-year
rule has fostered a ‘‘casino marketplace™’ of
trading in broadcast properties.

Still, the hearing was an important first
step for radio, which has launched a major
campaign to persuade Congress to endorse
the two-step approach. It also gave industry
witnesses an opportunity to plug an AM
technical improvement bill, H.R. 2714.

Despite Markey’s and Swift’s qualms,
the renewal proposal has its supporters.

ed. ““Now, if that is less than conclusive
evidence that we have cured abuses, it does
indicate that we have made a pretty good
start,”” he said. And he is ‘‘far from con-
vinced’’ that changes to the renewal process
are needed in the ‘‘absence of significant
evidence of abuse.”

Swift said he has always supported the
““two-step”’ approach, but he wants to in-
sure that the public will have a voice and
that the petition to deny process has some
*‘real meat’’ on it. He thought broadcasters
were acting out of ‘‘paranoia.”’

The congressman scolded broadcasters:
“You have got a bill that is awfully self-
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ish.”” It does not take EEO into account, he
said, adding that ‘I don’t see it as a bal-
anced bill.”

Markey and Swift’s hesitancy was shared
by Democrat Jim Cooper of Tennessee,
who thinks if it *‘ain’t broke, don’t fix it.”’
Pushing for deregulation could lead to spec-
trum fees, warned Cooper. ‘‘Isn’t your pub-
lic service cbligation the quid pro quo for
your license?”’ he asked. Without that obli-
gation, broadcasters might have to pay for a
license, Cooper said.

But broadcasters argued that they serve
the public because it is good business. *‘If
we are not responsive, they [the public]
don’t listen. We have a strong abiding com-
mitment to serve the public interest,’’ said
Ronald Davenport, chairman of Sheridan
Broadcasting, Pittsburgh.

““Service 1s the key to our survival,’” said
John Dille III, president of Federated Media,
Elkhart, Ind. *‘Broadcasters do not make
money simply by playing music,”’ said Dille.
Davenport, Dille and Art Suberbielle, presi-
dent and general manager of KANE(AM) New

Chairman Markey
[beria, La., testified on behalf of the National
Association of Broadcasters.

Suberbielle urged passage of H.R. 2714,
which would reduce interference on the AM
and FM bands; discourage FM translator
abuse; require receivers sold in the U.S.
with FM stereo to also have AM stereo, and
permit AM daytimers to use part of the
expanded AM band for 24-hour service.

The plight of AM radio was underscored
by Suberbielle, and the FCC’s activity on
that front was outlined by Mass Media Bu-
reau Chief Roy Stewart. Markey asked Su-
berbielle if broadcasters wanted Congress
to legislate an AM stereo standard. He re-
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plied that if Congress was *‘so inclined,
we’re willing to see you do that.”

What about the FCC? asked Markey. The
agency’s en banc hearing on AM will look
at that issue, reported Stewart. He said the
FCC wants the ‘‘benefit of public com-
ment’’ before making any recommenda-
tions on AM stereo.

Swift wanted to know if the broadcasters
would accept EEO language. Dille said he
would ‘‘entertain changes in EEO require-

ments.’” Davenport said NAB was *‘willing
to sit down and talk about the question.”’

Lois Wright, vice president and corporate
counsel for Inner City Broadcasting, New
York, told Swift she would support the lan-
guage. Wright represented the National Asso-
ciation of Black Owned Broadcasters. She
also calied for codification of the FCC’s tax
certificate and distress sale policies, as well
as the apency’s minority preference policy for
comparative hearings. Wright urged the law-

makers to ‘‘restrain’’ the FCC from expand-
ing its station ownership limits.

Andrew Schwartzman, executive director
of the Media Access Project, told Swift it
would be a mistake to “‘lock in”’ the FCC’s
EEO rules because they are “‘not strong
enough.’”’ Schwartzman rejected broadcast-
er arguments for license renewal reform.
He advocated reviving the antitrafficking
rules, only this time require licensees to
hold stations for five years. -KM

h
Judge tells networks ‘no’

ABC, CBS, CNN and NBC are rebuffed
in attempt to remove rule allowing
House witness to bar coverage

U.S. District Judge Joyce Hens Green last
week told the broadcast networks seeking to
remove a barrier to broadcast coverage of
the congressional testimony of the former
secretary of Housing and Urban Develop-
ment that they were in the wrong forum.
They should, she said, in denying their
request for an order that would eliminate
the barrier, ask the House of Representa-
tives to change the rule that is the source of
their problem.

At issuc was former Secretary Samuel
Pierce’s use of the rule, which permits sub-
poenaed witnesses to deny radio and televi-
sion coverage of their appearance before
House committees. He invoked it in con-
nection with his appearance before the Sub-
committee or Employment and Housing
last month, and Green denied the petition of
Capital Cities’fABC, CBS, CNN and NBC
for a temporary restraining order barring
enforcement of the rule (BROADCASTING,
Oct. 9, 16). Last week she cited the Speech
or Debate Clause of the Constitution in
denying a motion for a permanent injunc-
tion and dismissing the case. Green did not
reach the First Amendment issue the broad-
casters raised.

The clause protects members of the Sen-
ate and House from being questioned ‘‘in
any other place,”’ and was intended, ac-
cording to the Supreme Court, “‘to assure a
co-equal branch of the government wide
freedom of speech, debate and deliberation
without intimidation or threats from the Ex-
ecutive branch,”” and ‘‘protects members
against prosecutions that directly impinge
upon or threaten the legislative process.”
The question to be determined, said Green,
is whether the rule falls within ‘‘the legisla-
tive sphere.”” She concluded that it does.

Green said there is no question that the
subcommittee has the authority to conduct
hearings in its investigation ‘“‘into the al-
leged improprieties in the operation of
HUD.”” And in carrying out that function,
as it has done in connection with other
committee and subcommittee investiga-
tions, she said, the House has enforced the
rule in question—Rule XI(3)(f)(2). ““That
the rule remains alive evinces a continuing
determination by the House that it serves
some role in assisting the various subcom-
mittees in carrying out their investigatory
responsibilities.”” The court’s opinion, or
that of a House member, as to the wisdom

of the rule, is of no importance, she said,
*‘for the rule has not been amended, re-
pealed or revoked, as of this date.”

That condition may change, however.
Representative  Tom Lantos (D-Calif.),
chairman of the subcommittee investigating
the HUD scandals, believes the rule has
outlived its usefulness. He has introduced a
resolution that would permit a majority of a
quorum of a committee to override a wit-
ness’s call for a ban on broadcast coverage.
That would be similar to the rule under
which the Senate operates, and to the kind
of rule the networks say they would support
in the House. The networks argue in their
court pleadings that the House may not
authorize broadcast coverage of committee
hearings and then delegate to a private par-
ty—the subpoenaed witness—the right to
ban that coverage.

Green said that if a sufficient number of
House members agree, nothing prevents

the House from repealing the old rule and
adopting the one proposed by Lantos. And
in that connection, she suggested a redi-
rection of the broadcasters’ energies. The
networks, she said, ‘‘have chosen the
wrong forum in which to present their
objection. Their recourse lies not with the
courts, but rather with the co-equal branch
of government which enacted Rule
XI(3)(f)(2), the United States House of
Representatives.

However, the networks have not yet giv-
en up on the courts. Dyke said the networks
will appeal Green’s decision to the U.S.
Court of Appeals in Washington. Their
concern is the rule itself, not simply the
hearings being conducted by Lantos’s sub-
committee. In any event, Pierce last week
invoked the Fifth Amendment protection
against self-incrimination in refusing to an-
swer any questions during his appearance
on Friday (Oct. 27). -1z

SCI plans financial restructuring

Attempting to release itself from a weight
of debt servicing, the owners of SCI Televi-
sion last week proposed a financial restruc-
turing. The proposed plan, which needs
approval by a majority of bondholders,
would delay for more than a year the princi-
pal payment on which the company recently
defaulted. Additionally, it would reduce the
ongoing cash needs of the company by
eliminating cash interest to bondholders,
while also substantially cutting even non-
cash interest rates. Interest rates on three
classes of over $500 million in bonds would
drop from 15%2% to 8%2%; from 16¥2% to
6%, and from 17%4% to 3%.

To some observers the proposal appears
to mark SCI Television for liquidation some
time during the next few years, after giving
management time to improve results at the
one independent and five affiliated TV sta-
tions. A provision of the offer would make
it to the company’s advantage to ‘‘call”’ the
bonds before maturity, presumably using
proceeds from station sales, at discounts
said to average roughly 60%.

In return for changing the terms of debt
and for being permitted to keep control and
some ownership in the group owner, SCI’s
owners would give up non-voting owner-
ship to bondholders and banks—39% going
to the former and 5% to the latter. The
proposed plan would cut from 45% to 15%
the equity stake of KKR’s partnership and
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prior Storer management, and that of Gillett
Holdings from 55% to 41%, although the
latter’s equity would now contain the sole
voting stock. And the SCI board would be
occupied completely by Gillett affiliated di-
rectors.

In addition to their reduction of equity,
the current owners, principally the KKR
partnership and former Storer management,
would see the principal amount of various
junior securities and preferred stock they
own shrink by 60%, from $250 million to
$100 million.

Although the lengthy restructuring pro-
posal was not publicly released, numerous
other changes are said to be contemplated
for the company. The management fee
paid to Gillett would be capped at $3
million until 1995—Ilast year GHI was
paid a $4.8 million management fee for
‘‘out-of-pocket expenditures.”” Reduc-
tions over the next three years were made
in the terms of SCI's lease with a GHI-
and-KKR-owned partnership that sepa-
rately owns the stations’ physical assets.
Last year SCI paid $26.9 million to the
lease partnership.

Reactions to the proposal were mixed
from bondholders, whose select committee
is expected to continue negotiating a solu-
tion to the company’s financial difficulties
first reported this summer (BROADCASTING,
June 26). ]



IGM automation system inciuding (3 48 fray
Instacarts, morio, will sell separatety, (3) Seulty
280 stereo decks, (2) SCM stereo decks. (2}
UMC time announce decks, Techtran disc
drive, Extel logger, Brain w/0K event & key-
board, new CHT in carlon, spare parts ki, {5)
racks, $6000 ea/Instacaris. $17500/5ystern, K
Stone, §12-345-9300

BE 16X complele wi4) Revox PR99s. time ad-
vance, delay record, Inve assist & much more,
removed fram service 2/89, excel cond,
$27500. D Remy, KKLI, 2808 Inlernational,
Colerado Springs CO 80910, 719-636-1000.

Ingta-Cart 48 PBM, like new. ail heads per-
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chassis D Kohn, KESM, 200 Radio La, E)-
dorado MO 64744
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CART MACHINES

Want to Sell

UMC Beaucart RP stereo recond wispare
parts, manua, 3 tones, $1125. 8 Carr, WRED,
1201 Fremont Pig, Tolodo OH 43469. 413-837-
9696

ATC Criterion Series mono R/P, gd cond,
$300. B McKittick, 331 Mulberry, Catashu-
qua PA 18032. 215-264-5295.

SMC 510 single ¢anl player {2), $150 ea/BO.
J McDOonaid, 303-669-3442.

Telex MC-PRIIl R/P, like new, §950. L Chat-
man, VA, 424 Commerce Ste 1, Berlin NJ
08009

Rapid-G ROM-2 R/P mono, fair cond, $200
or trade, D Kohn, KESM, 200 Radio La, E-
dorado Springs MO 64744,

Fidellpac Zenith & heighl gages for head
alignmenl, never used, 350 D Bailey, 3422
Beech, Rowlett TX 75088 214-475.9796.

BE 53028 mono. tnpte deckef, gd cond,
$1300. E Trevino, KBOR, Box 3407, Browns-
vilie TX 78523, 512-541-6348.

3MIITC Delta | sterec. gd cond. presently
working. E Trevino, KBOR, Bax 3407, Browns-
ville TX 78523 512-541-6348.

SMC 792 mono, gd cond, $900. € Trevino,
KBOR, Box 3407, Brownsville TX 78523, 512-
5415348, Fax 512-542-4108.

IMATC Delta I stereo. gd cond. E Treving,
KBOR, Box 3407, Brownsville TX 78523 512-
541-6348.
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725-5003
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§150; {3) record amps. mono, for RCA RT-
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Lima OH 45802. FidoNet 1.234/16.
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901 E Pike B & ENGINEERING CORPORATION
1548. wih |an¢
Ampex AG: 2070 Las Palmas Drive pesll)
console {2), ¢ Carlsbad, CA 92009
w/inovonics msoles {2),
o0 (2, Sk Tel (619) 438-3911 Fax (619) 438-9277 2 rad, 120
Ruslang con access, low
$100. B Rei . POB 880,

PIOMEET M1 WUL ¢ SUCEO VD TeaIs, (14 10X

Pioneer 102u. o reeis & (op ewss ol ape,
slereo 14 trk wiquad repre capability {4th), ex-
cel cond, $400. B Ford, Spunk Prod, Box
1052, El Granada CA 94018. 415-726-4786

R/P wi4 trk repro head, excel cond, $400. B
Ford, POB 1052, Ef Granada CA 94018. #15-
7264786

nua B poy yu cund. ow; veies 2000 8 pot,
16 1nput wipwr supply, gd cond, BO. D Wolle,
KRtX, 901 E Pike Bivd, Weslaco TX 78596
5§12-368-1548

EV EVT 5212 12 m, stereo out & mono & man-
itor, mint cong, $500. D Bailey, 3422 Beech,
Rowiett TX 75088. 214-475-9796

RCA BC5A {2), modified to 7 mputs, complete
wisparg parts & manuals, gd cond, BO; Kel-
don KD20A remote broadcast console wi2)
TTs, {2) waterprool speakers, gd cond, BO. J
Keiler, WKOIC, POB 1070, Sunbury PA 17801
717-286-5838

Gates Sterep 80 complete wipwr supply,
most rotary faders new, works fing, 3 mic in-
put 4 line input, ncludes book, $800. C Ben-
ner, WUSL, 440 Domino Ln, Philagelphla PA
19128, 215-483-8300.

QRK Omega 10 chnl. all plug-n amps, digi-
tal swiiches, complete set of spare PC boards,
34500, 8 Brown , WPRS, POB 367, Paris IL
61944, 217-465-6336.

Ramko DCAM3 8 chnl stereg, excel cond, all
manuals & extras, $5500. R Trumba, KNLF,
POB 117. Quincy CA 95971. 516-283-4144.

Automgram AC-6 6 chnt 23 input sterso, in
axcel cond, includes ESE buili-n timer,
$4200/80 pis shpg. D Kelley, KIS2, POB 740,
Cortez CO B1321. 302-565-1212.

Tascam M-50 12x8x8. ots of exira features,
low hrs, mint cond, 32900 K Flory, The
Production Co. Box 1027, Siloam Spring AR
72761, 501-524-4626.

McCurdy S5-7500 stereo consoke parts, PAG
faders, plug in preamps, efc. JC. Aegerter,
Satcom, 5431 W Center. Mitwaukea Wi 53210,
414-445-2300.

BE 4BEM 50 wid pots: (2) Ramko solid state;
Colling 212 F-2 tube type w5 pats; ATI 8 chni
stareo wipwr supply. call for details Adolph,
915-949-2112.

Intertace 104L 16xB montor mix console, 9
freq. 3 band EQ pads, soios, eic. $950 B
Petruzzi, Rouse St Prod, 804 € Old Hickory,
Madison TN 3715, 615-868-8518

Tascam M-520 20 chnis, mint cond. 6 mos
0ld, $4250. D Milier, Airborne Audia, 11647 W
83rd Terr, Lenexa KS 66214, 913-492-8822.

Sunn Magna 5000, 24 inputs, 4 outputs, 3
aux sends, 3band, 5 frequency EQ, Duncan
faders & (2} spare modules & case, $2300.
B Petiuza, Rouse St Prod, 804 E Old Hick-
ory, Madison TN 37115, 615-868-8516.

Midas Pro Custom Recording, 16x8 Remix
switch-over, (8) Pro S, (8) Pro 3 modules, peak
raeter, ciockrimer. Thght case, 510,500, H A-
rich, Box 869, Greemalle CA 95947, 916-284-
6929,

Harris Micromac 16 inpul mainframe, manu-
als. spare pwr supply, $10.000/80 V Killion,
KRVN, POB 880, Lexington NE 68850. 308-
324-6717.

Old Hycor passive EQ, Lang PEQ-2. A Aa-
ron, Gannell Outdeor Co, 1695 Eastshore
Hwy, Berkeley CA 94710, 415-527-33%0

MICROPHONES

Want to Sell
Neumann TLM-170, new, blk linish,
$1250Arade; AKG D-1000E, wge, §75. J Pines,
217-367-3530.

RCA 44, $750; Sony AC148A 2 mic pwr sup-
ply. BO. R Rhodes, POB 1550, NYNY 10161,
212-245-5045

RCA SK-46 program velocity ribbon, new,
§325. D Miller. Alrborne Audio, 14647 W 83rd
Ter. Lenexa KS 66214, 91349286822

AKG C-60 tube condensor mic systems. mint,
tube 4518 wACTO1K wicardioid capsules, pwr
supply & cabies (4}, 2 pairs, will trade, SB00/pr
or $1525all. J Pines, 217-367-3530

Sony ECM-30 condenser lavalier in bax, BO.
B Royster, KM, 1019 Cordova, San Dvego CA
92107. 619-223-3413,

Classifieds reprinied with permission from
Radio Worid, @ 1989



Company will produce ‘Warp Riders,’
‘space-based’ series, for fall 1990 start

The teenage-targeted serial, which has
emerged as a new program form for the
1990 syndication season, continues to gath-
er momentum. Zodiac Entertainment, a
joint venture between Lacey-Keefe Produc-
tions and England’s Central Television,
said it is producing ‘‘a space-based soap
adventure series’’ for teenagers for fall
1990, with production to begin next spring.
That announcement comes just two
weeks after word that several other distribu-
tors are also developing teen soap operas.
Both Claster Television and Fox Television
Station Productions are developing projects
for debut as early as January 1990 (BROAD-
CASTING, Oct. 16). In addition, Viacom’s
Nickelodeon has budgeted for the develop-
ment of its own project in 1990.
Several years ago, Nickelodeon devel-
oped the first of the children’s game shows,
Double Dare, which Viacom later took into
first-run syndication, starting a program
trend. Like the children’s game shows, the
teen soaps are being positioned by their
distributors as transitional programs, de-
signed to lead out of children’s animated
programs and into adult programing.
The Zodiac project is called Warp Rid-
ers, and is one of the first two programs
being developed by the company, formed
by partners Brian Lacey and Peter Keefe,
and Central Television. Before aligning
with Central, Lacey and Keefe were with
World Events Television, the St. Louis-
based syndication subsidiary of Koplar
Communications. The two executives were
instrumental in the development and distri-
bution of World Events’ Denver, The Last
Dinosaur.
Warp Riders, a live action half-hour, tells
the story of two opposing groups of teenage
space explorers who travel with robots and

Brian Lacey

computer-generated beings.

According to Lacey and Keefe, who are
responsible for the day-to-day management
of Zodiac, the program has a per-episode
budget of between $300,000 and $400,000,
about the typical cost of a network prime
time half-hour program.

Warp Riders will be produced at Ceniral
Television’s Nottingham, England, facility,
and much of the cost relates to the special
effecis being incorporated into the show by
the Motion Picture Co., which created the
elaborate special effects and models in the
recent film ‘*Batman.’” Between 135 and 20
different sets, simulating different bridges
and decks of space ships, are being con-
structed for the show.

According to Lacey, Zodiac will pitch
Warp Riders and another new program, the
animated Widget the Whale Watcher (sce
box, below), to networks, FBC and major
station groups in the next several weeks.

While the networks are being pitched

stateside in some form.

Kid's stuff too

In addition to its teen space adventure serial, Zodiac has also developed its first
children's animated show, also for 1990 debut. Entitied Widget the Whale Watcher, the
show is based on the adventures of an alien creature that can change form, which
comes to earth to serve as a sort of guardian angel to whales, at the same time
befriending three earth children. Award-winning animater Bill Kroyer has been signed
to oversee the animation. Kroyer has been credited with advancing the marriage of
computer technology to cell animation to come up with a much more fluid cartoon.

The project is an expensive one, costing an estimated $300,000-$400,000 per
episode. As with the Warp Rider project, Zodiac has lined up a number of interested
foreign broadcasters. In fact, said Keefe, the Korean Broadcasting system is a
partner, and will be responsible for all the labor-intensive inking and painting work (all
the design and layout work will be done in the U.S.), in exchange for the Korean
exibition rights and certain other Pacific rim distribution rights.

Zodiac will be presenting the program to the three broadcast networks, Fox and
various station groups in the next several weeks to gauge interest. But as with Warp
Riders, the foreign pre-sales have virtually assured the program will get launched
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Peter Keefe

both shows, both executives say the teen
adventure serial is really tailored to the af-
temoon time periods of independents or
affiliates, and that syndication is the likely
roufe.

Warp Riders is, according to Lacey, “‘a
genuine co-production.’’ At least two ver-
sions of the program are being produced at
the Central studio simultancously. A
French broadcaster has agreed to share the
below-the-line production costs of the pro-
ject at Central, and will pay the entire cost
of bringing in a separate cast to shoot a
French version of the program. Zodiac, in
turn, will fly the American cast to Notting-
ham to shoot the English version.

Distribution of the program in the domes-
tic marketplace will unfold in the coming
weeks and months. ‘‘The goal is to getto a
strip,”” said Keefe. But, as the two did with
Denver, they may launch it here as a week-
ly, expanding to strip in year two.

Zodiac may offer equity interests in the
program as an incentive to domestic sta-
tions or station groups interested in the pro-
gram. ‘‘“What we’re developing here,”” said
Keefe, '‘is a prototype standard for a truly
global television program.’’ -SM

For Buena Vista
and Barris, it’s
all in the game

Producers ready two new game
shows for sale at NATPE

Two high brow question-and-answer game
shows have joined the ballooning slate of
quiz programs being readied for sale at this
January’s NATPE convention in New Or-
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Dick Clark

leans—Buena Vista Television’s The Chal-
lengers and Barris Television’s Quiz Kids
Challenge. Both shows are being targeted
for prime access as companion pieces to
local news programs and King World’s ac-
cess powerhouse, Jeopardy!.

Buena Vista is taking a gamble with
Chaliengers, which will be hosted by Dick
Clark, stripping 52 original episodes a year.
““This definitely is the first time a syndica-
tor has done a 52-week commitment to pro-
duce a game show,’’ said Jamie Bennett,
senior vice president, Buena Vista Televi-
sion, Bennett said the half-hour program
will be *‘‘date-specific,”’ quizzing contes-
tants on their knowledge of current events.
A returning champion and two challengers
compete each episode, with twists that in-
clude raising the odds on each topic wa-
gered for two or three times the money each
contestant possesses, and an ‘“‘Ultimate
Challenge®’ in which a three-time champion
tries to win on an original pot of $25,000
(the pot grows in increments of $5,000 until
it is won).

The Challengers will tape five episodes
each Friday and will be satellite-fed to cli-
ent stations on Sundays for airing the fol-
lowing week. Bennett says the show will be
50% more expensive than the average 35-
week quiz show, with a full-time research
and writing staff working year-round. Chal-
lengers will also use a news wire to ‘‘keep
the show as timely as possible,”” Bennett
said.

Bennett said the show is going to be
offered on a cash-plus-barter basis, and said
that Buena Vista is talking to national ad-
vertisers about promotional tie-ins. He said
a pilot was shot on Sept. 14 and is currently
being shown to station groups. If there is
strong early interest in the show, Bennett
said, a January 1990 start is possible, but a
fall 1990 debut is more likely.

*“Ron Greenberg developed the entire
concept, and I’'m glad to say he comes
under our umbrella (dick clark productions)
because [ would do the show even if he
didn’t work for us,”” said Clark, who is
serving as co-executive with Greenberg. *‘I
have no problem with doing this show all
year. | did double shoots hosting The Pyra-
mid, and it never bothered me, | think the
viewers will become familiar with the odds-
making on the show and will love to watch
the strategizing. If you are reasonably in-
formed, you’re going to have a lot of fun
with the show.”

Clark said he thought The Challengers
would be among the only two or three game
shows that will emerge from the NATPE
convention with enough clearances to make
a run in syndication. ‘‘So far there is little
of anything else that is original in con-
cept,”” Clark said. ““Most of the game
shows that have launched are revivals of
older formats.”

Barris’s Quiz Kids Challenge is a revival
of sorts. It is loosely based on the original
Quiz Kids, which ran for three seasons on
NBC (1949-52) and two on CBS (1953 and
1956). Instead of just children being
quizzed on their knowledge on a variety of
topics, Barris Television Senior Vice Presi-
dent Jeff Wald said children from the ages
of 8 to 13 will face-off against adults in the
nEwer version.

*‘No one was more surprised than | was
to see the kids beat the adults 62% of the
time,”” said Wald of the early run-throughs
for the Oct. 24 pilot taping. “‘I think the
role models for today should not be the kid

selling drugs on the street. Our educational
systemn has been taking knocks from critics
saying that all we produce is illiterate kids.
Well, these kids had the adult challengers
fighting for their lives. They’re the positive
role models for their peers.”

Geoffrey Cowan, who is the son of the
show’s founder, the late Lou Cowan (pro-
ducer of a radio version of the show in
Chicago from 1940-53), shares executive
producing chores with Scott Sternberg (Hol-
lywood Squares and Love Conmection) and
Julian Fowles. Jonathan Price, a comedian
and writer of the George Bumns movie *‘18
Again,”’ has been hired to host the half-
hour show.

Wald says Quiz Kids Challenge is bud-
geted at approximately $5 million for the 35
weeks of episodes (roughly $140,000 per
week), with a “‘sizeable chunk” of money
dedicated to an elaborate set in Los Ange-
les. Barris Television, a division of the
Guber-Peters Co., is offering the program
on a cash-plus-barter basis. —MF

LBS to play matchmaker, moviemaker

Producer announces late night strip
pairing singles, production of new
movies with foreign co-producers

LLBS Communications is launching two new
program projects, both available in April
1990, including a new late night strip and a
series of new original movies to be pro-
duced in conjunction with various foreign
and domestic partners, as yet unnamed.

The late night strip is a half-hour barter
show for the lovelomn called TV Personals,
featuring eight to 12 singles profiles per
night, as well as news and lifestyle seg-
ments about the singles scene.

Tied into the program will be a 900 tele-
phone number system enabling viewers to
respond to on-air profiles.

While some observers said last week
that the concept sounded somewhat ‘‘nar-

Dick Cavett Show.

not been set.

and drugs.

CNBC President Mika Eskridge sald sercus lopics will be debated, and "the chairs
will be nailed to the floor. It will not be The Murton Downey Jr. Show revisited,” he
said. The program wili be taped before a live studio audience chosen by CNBC, but
the exact format, other than Downey and Carter debating and interviewing guests, has

Eskridge said he first got the idea about Downey after seeing him on CNBC's Cavett
program in September. The two had lunch, he said, where Downey expressed an
interest in returning to television, but in a different forum and focus that was in line with
what Eskridge was thinking. Downey has a one-year deal with CNBC, said Eskridge,
like the other talk show hosts on the network.

The topics will be similar to those that Downey addressed on his syndicated
program, said Eskridge, many of which dealt with citizens interacting with the govern-
ment. Eskridge said that 90% of the over 430 shows Downey did in syndication dealt
with topics within the broad definition of CNBC's charter, such as welfare, abortion

row’’ for the mass syndication market,
John Nottingham, president, LBS Distri-
bution Sales, countered that the concept’s
time has come, given a singles market in
the U.S. that numbers almost 70 million
strong.

A lot of media attention has been given
to the subject in recent months, not all of
it positive. 48 Hours and Opreh Winfrey
have dedicated recent segments to the sin-
gles scene. Other stories, such as one in a
recent edition of New York magazine,
have focused on the dark side of the print
personal columns, where some love seek-
ers have become the victims of sexual
crimes by people responding to their per-
sonal ads.

““‘Any concept in the world can have a
negative connotaticn,”” said Nottingham.
“But we’re approaching this show with

Downey’s back, and CNBC's got him

Morton Downey Jr. is returning 1o telssion &5 pad of an 1ssue-oriented program '
entitled Skoadawsn that debuts on CHEC Dec. 4. The half-nour weeknight show will pit
Downey against Richard Cartar, a Mew York Daily News columnist, who was often
Downey’'s adversary an hiz syndicated program

Shonvdien will lead CBMC's prime fima schedule al & pm. CNBC is cutting back
the daylong Money Whieel ora ha'f hour, and is moving other programing (Media Beat
moves from 8 p.m. to 7 pum. )t mako raom for the show, Downey's lead-in will be the
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taste and the maximum amount of screening
to protect [those participating]. I can’t pre-
vent human behavior, but the show will
tend to minimize’’ surreptitious participa-
tion by those not taking the program in the
spirit in which it is offered, said Notting-
ham.

The screening is largely left up to the
“‘clients,”” who can ask respondents to
leave specific background information in
recorded messages, ‘‘We're dealing with
adults with enough [internal] screening de-
vices to minimize concerns,”’ he said.

The program will be offered for barter,
with stations getting four minutes to sell
locally and LBS keeping three to sell
through its TV Horizons barter sales unit.

The program was created and is being
produced by Los Angeles-based Emest
Chambers Productions. Chambers’s credits
include The Smothers Brothers Comedy
Hour, Tony Orlando and Dewn and an up-
coming ABC special, entitled Love with o
Twist.

Co-hosts for the program are Chris Cote
(Magnum, PI; Dynasty) and Cheryl Allen
(Fashion Channel, Celebrity Shopping
Channel).

The new LBS movie project is being
marketed under the umbrella title World
Premiere Movies. According to Notting-
ham, the plan is to release one new telefilm
each month under the World Premiere Ban-
ner, with LBS asking for an initial 18-
month commitment.

Each film will be two hours, with 24
minutes of commercial time, including 12
minutes local and 12 minutes national bar-
ter.

The first film, to be released next April,
is Ghost Writer, with Tony Franciosa and
Audrey and Judy Landers. The last portrays
a ghost who enlists the aid of a writer to
help solve her murder.

Nottingham said the films would be
funded by various sources, including bring-
ing in foreign and domestic partners and
seiling foreign rights to the movies. Each
movie would have a budget ‘‘typical” of
most made-fors, said Nottingham—be-
tween $2 million and $3 million. -sM

Lifetime buys film
package from Orion

Of 42 films, 23 titles will appear on
cable network before their syndication
windows; Showtime and Columbia also
announce muiti-picture arrangement

Lifetime Television last week announced
the acquisition of its first major film pack-
age, consisting of 42 films from Orion
Television Entertainment. The package in-
cludes 23 titles set to appear on the cable
service before their syndication windows.
Tom Burchill, Lifetime’s president and
chief executive officer, told BROADCASTING
that he “*would not deny”’ the reported $40
million to $50 million price tag placed on
the agreement. Other industry sources set
the price at $1 million per film, “‘It wasn’t
cheap,” Burchill said,

Of the 23 films to be cablecast before

syndication, five will go to broadcast televi-
sion prior to Lifetime; the rest will flow
directly from their pay-TV runs. Lifetime’s
agreement calls for a four-year exclusive
exhibition window, including multiple
runs, Pre-syndication titles include *‘Bull
Durham,” *‘Dirty Rotten Scoundrels,”
“‘Married to the Mob,”’ *‘Mississippi Bum-
ing,”” “Colors,”” *‘Eight Men Out,”” “*The
Unbearable Lightness of Being,”” and
Woody Allen’s “‘September’” and ‘‘ Anoth-
er Woman.”’

Nineteen titles already in the syndication
marketplace include “‘Hannah and Her Sis-
ters,” “‘The Cotton Club’’ and ‘‘Back to
School.”” All the films will make their basic
cable premieres on Lifetime, with initial
titles slated to begin their runs in November
1990.

Referring to the package as ‘‘high in
quality and ideally suited to our target audi-
ence,”” Burchill said preliminary plans
called for using the Orion films to create a
“high profile night.”’

“We think we can,”” said Burchill,

““through a combination of the original
movies being made by us, premiering next
spring, and the Orion package perhaps to-
gether with Molly Dodd, create a real im-
pactful evening for cable and for Life-
time.’” Burchill said the possibility exists
for similar deals in the future, depending on
‘“‘our ability to be selective in our titles.
That’s the key.’”

According to Bob King, president, do-
mestic syndication, Orion Television Enter-
tainment, the Lifetime deal is not instead
of, but simply prior to, syndication. ‘‘We

tailor-made a group of pictures for Lifetime
to meet their marketing needs,”” King said.

The pricing of movies has come down in
the last few years, said King, ‘“and I think
that’s because the supply and demand of the
traditional TV marketplace has adjusted. ]
think TV operators will look at that, and
maybe some of them will change their strat-
egy. We certainly hope so.

**We’re not trying to create hostility at any
level,”” King said. *‘We think cable operators
are taking advantage of situations they see
cither as counterprograming or as voids.”’

‘“We’re pleased that this commitment,”’
Burchill said, “‘together with the commit-
ment to L.A. Law, on top of our made-for-
television movies and Molly Dodd, is posi-
tioning us for leadership in the ’90s.
Hopefully, it will allow us to commue to
chip away at broadcast television.’

Showtime and Columbia Pictures Enter-
tainment Inc. also announced a multi-pic-
ture arrangement last week. According to
Jim Miller, Showtime senior vice president,
program acquisition and planning, terms in-
clude nonexclusive rights to approximately
60 first-run titles from Tri-Star and Colum-
bia, which become available to the pay
service later this year through 1991. Miller
refused to comment on the agreement’s
price tag.

The agreement also calls for nonexclu-
sive rights to a number of past films from
both production entities and the rights to
certain Tri-Star films on an exclusive basis,
including former studio head Frank Price’s
production slate, scheduled to start filming
in 1990. -RG

Turner Pictures to distribute
made-for-TV films internationally

Tumer Broadcasting System has formed
Tumer Pictures, a new division that will
distribute TBS’s made-for-TV movies in
the international marketplace. TBS Chair-
man Ted Tumer will also be chairman of
Turner Pictures, with Gerry Hogan, presi-
dent, Tumer Entertainment Networks, as
TP president. Hogan told BROADCASTING
that the division may also eventually func-
tion as a separate production unit.

Tumer Home Entertainment Intemational
will handle international theatrical and
home-video distribution, while Tumer Pro-
gram Service will distribute Tumer Pic-
tures’ product in international syndication.
The new division will begin operation im-
mediately, offering as its first two films the
previously announced Treasure Island and
The Secret Life of lan Fleming.

Tumer Pictures at this point is *‘definite-
ly’’ a further distribution layer, said Hogan,
but *‘it holds out an opportunity for much
more than that in the future.

‘‘“We found strong interest in some of our
TNT films among intemational theatrical dis-
tributors,”” said Hogan, ‘‘and other parties
outside the U.S. were interested in seeing us
enter that business. At the same time as we
were developing films for TNT, occasionally
we came across a project that we thought
would make a great feature but that was
inappropriate for TNT, and put it aside.”
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As TNT enters its second year there is a
bit more ‘‘breathing space,”’ Hogan said,
so “‘in the future we might go ahead and
develop and take theatrically’’ projects that
were at one point put on hold or shelved.
The main emphasis would be on intema-
tional theatrical distribution, said Hogan,
although ‘‘we would hold out the opportu-
nity to take a project theatrically in the
States also,”’ under the Turner Pictures ban-
ner., He added: ‘“That’s not as likely to
occur as producing films for TNT in this
country and then releasing them theatrically
on an international basis.”

Fleming and Island, both two-hour
films, are budgeted in the $6 million range,
‘““way above what a typical TV movie
costs, which is a little less than $3 mil-
lion,”” Hogan said. Jason Connery, son of
Sean, stars in the dramatization of the life
of James Bond’s creator. Island was pro-
duced by, and stars, Charlton Heston ‘as
Long John Silver.

Hogan also said that he plans more co-
productions in the future, and talked to pos-
sible partners at this year’s MIPCOM. In
1990, TEN will produce 24 telefilms; four
of them are expected to be co-productions,
Hogan said. TNT plans to cablecast 52
original films in 1991, and will increase its
number of co-productions as its project
slate continues to grow. -RG



NBC News retraces its missteps

Division says technical difficulties with
kARON-TV and ‘internal snags’ contributed
to more than hour delay in providing
pictures of earthquake to its affiliates

NBC News last week was still ensnared in a
complicated and embarrassing controversy
over the more than one-hour delay its affili-
ates suffered in receiving pictures from the
network of the earthquake that rocked
northern California two weeks ago. NBC
executives in the days that followed said the
problem rested with its San Francisco affili-
ate, KRON-TvV, which was knocked off the
air for about 30 minutes, and with ‘‘internal
snags.’”’ And those executives are now en-
gaged in a major effort to fashion policies
that would guard against a recurrence of the
problems that caused one of the division's
darker days.

An indication of the division’s frustration
was provided on Friday (Oct. 20) in NBC

News President Michael Gartner’s regular,

weekly memorandum to the staff. ““Let me
express my dismay and anger over our not
being on the air right away Tuesday night,”’
said Gartner. And while he continued to
cite KRON-TV as part of the problem, he said
it was only part. *‘I don’t think we have a
workable procedure for dealing with crises
like this. We had problems and confusion
that were not related to the technical prob-
lems of getting material from our affiliate.
This is just unacceptable. Period.’” He or-
dered an investigation and recommenda-
tions for changes in procedures.

On the night of the earthquake, NBC
began feeding pictures at 9:50 p.m. ET,
about an hour after the video was available
on ABC, CBS and CNN. Francis Martin
III, president and chief executive officer of
Chronicle Broadcasting Co., wrote a de-
tailed letter to James R. Sefert, chairman of
the NBC affiliates board, insisting the prob-
lem was not the fault of Chronicle’s KRON-
Tv—that the station was back on the air
within 30 minutes and that its pictures were
available to NBC from three different
sources: KCRA-TV Sacramento, KNBC-TV
Los Angeles, and CNN—as early as 5:48
p.m., PT.

But confusion within NBC News appar-
ently played a part. Donald Browne, the
executive news director, talked of “‘internal
snags,”’ and was quoted as saying that ‘‘ev-
ery glitch that could happen happened.”’
But he said he is determined now to reshape
the system into one that will be able to
respond quickly to emergencies, such as the
one that broke two weeks ago. He de-
scribed the existing system as ‘‘program-
schedule oriented.”” Using a sports analo-
gy. he said: ‘‘Sometimes you don’t know
what’s to be fixed until you play a game.
Well, we played a very big game, so now

we know.’’

In the search for what went wrong, there
were the observations of Bob Jordan, news
director of NBC affiliate KCRA-TV Sacra-
mento. He attributed part of the problem to
NBC News's satellite desk that, he said,
rejected KCRA-TV's request for satellite time
to relay pictures from the station’s satellite
truck at Candlestick Park, where it had
gone to participate in coverage of the third
game of the World Series. Jordan said he
needed more than the 15 minutes that was
offered, so he plugged into the CNN satel-
lite. But that CNN package, in turn, was
not compatible with NBC downlinking ca-
pability. Browne said the person on the
desk, who was ‘‘inexperienced,”’ had gone
“by the book,”” but also had offered to
attempt to find additional satellite time.
That offer was not accepted. R

Jordan said NBC’s principal problem
was that the network required *‘30 minutes
to get our signal into their system.’’ He said
KCRA-TV was feeding its entire output of
pictures—including its own and KRON-
TV ’s—through the Portable Uplink Package
by which NBC normally receives KCRA-TV
feeds. ‘‘They said they were scanning the
sky for our feed and couldn’t find it,”
Jordan said. “‘It should have been easy.’”
KCRA-TV began feeding the material “‘be-
tween 5:45 p.m. and 6:15 p.m. or 6:30
p.m.,”” as socn as requested by NBC, said
the station’s chief engineer, Jerry Agresti.

But the reason for NBC News’s failure to
capture the KCRA-TV signal earlier than it
dig remained one of the mysteries NBC
News was trying to unravel last week.
Browne said that both NBC-owned KNBC-
Tv Los Angeles, which, he noted, is a
‘*sophisticated, high tech organization,”’ as
well as NBC News, which he said is also
““sophisticated and high tech,”’ were at-
tempting *‘desperately’® to find the video,
and failing, until about 9:45 p.m. “‘The
signal wasn’t getting to a place where we
could get it,”’ said Browne.

For the most part, NBC News officials

Jwho were being peppered with questions
about the problems the network had en-
countered were content to ascribe them to
“‘communications problems’’ and internal
difficulties. Officials suggested they were
constrained by concern for the feelings of
an affiliate. ““We don’t want to get into a
public debate with KRON,’’ said one. NBC
News’s position last week seemed to be that
the network provided pictures ‘‘as soon as
available,’’ and to stress what officials said
was the smoothness and high quality of the
cooperation between KRON-TV and NBC
once the network began feeding the pic-
tures. NBC stayed on the air with continu-
ous coverage of the earthquake from 9:43
p.m. on the night of the earthquake until
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noon the following day.

Whatever the details, they are history. In
the view of Sefert and the NBC affiliate
board, the goal is to prevent a recurrence of
the problems that prevented the network
from serving its affiliates with pictures of
the earthquake promptly. *‘I don’t know
that casting stones on behalf of the board
serves anyone's purpose,”’ said Sefert, who
is president of Cosmos Broadcasting Corp.
‘‘But we're extremely disappointed and
concerned about the future in similar cases.
That’s why [NBC News is] getting proce-
dures in place, so it doesn’t happen again.”’
And he said he and the board ‘‘are satis-
fied’’ that the news organization will take
the necessary steps.

He said the board expects *‘a preliminary
report” this week. ]

For his part, Browne, who has been in
the network job only four months—he had
been NBC’s Miami bureau chief—was at-
tempting to put a positive face on the break-
down. ‘“This is an opportunity and a man-
date to change the way we do things,”” he
said. “We are taking it as a reason for
changing the organization for the 1990’s. It
shows what has to be done, and we’ll make
the changes.” 4

KCRA-TV beefs

up news, bumps
NBC Saturday,
Sunday programing

Network is talking with independent
in market about clearing shows

In a dramatic programing move, Sacra-
mento’s KCRA-TV announced it will sched-
ule local newscasts Monday-Friday from
2 a.m. to 5:30 a.m. (PT), in addition to
preempting NBC programing Saturday
mornings and parts of Sunday to air a
local weekend news block from 2 a.m.-7
a.m. and 9 a.m.-1 p.m. (BROADCASTING,
Oct. 23). !

Because Sacramento is one of Nielsen’s
metered overnight markets, affiliate sta-
tion executives around the country will be
locking at KCRA-TV's overnight ratings to
see if a change of emphasis tfoward morn-
ing news may be beneficial. It could also
send network programing executives
scrambling to find independent stations to
clear their preempted product.

To live up to the station’s latest promo-
tional motto, ““Where the news comes
first,”” KCRA-TV General Manager John
Kueneke is instituting a mid-November
start-up of the Monday-Friday news ex-



pansion, with the weekday expansion as a
“‘tune-up’’ to the planned Jan. 6-7 week-
end news operation. Unfortunately for
NBC, it means the network must scramble
to find a Sacramento-Stockton area inde-
pendent station to clear its jilted Saturday
morning children’s lincup.

The blueprint for the Kelly Broadcast-
ing Co.-owned station calls for live news-
casts to be aired on ‘‘even hours’” (2 and
4 a.m.) and repeats of those newscasts on
‘‘odd hours’” (3 and 5 a.m.) during the
weckdays. ‘‘Phase Two’ of the expan-
sion will call for the same *‘odd-even’’
hour broadcast format, with NBC’s Sun-
day Today and Meet the Press sandwiched
in (7-9 a.m.) before a continuation of lo-
cal news until 1 p.m. on Sundays. KCRA-
TV will also carry the live East Coast feed
of NBC News at Sunrise at 3:30-4 a.m.,
and the network’s regular airing of the
Today Show at 7 a.m.

The plan also takes into consideration
NBC broadcasts of NFL football games
and other special events, which Kueneke
said would force preemption of local
newscasts.

*“The number one goal for us is to cre-
ate a news presence on Saturdays and
Sundays,”” Kueneke said. ‘‘As anyone
knows, the news does not stop on the
weekends. Our own research shows that
in two-thirds of the Sacramento market,
teenagers and children do not live at home
anymore. That means there is & huge adult
market not being serviced. Clearly, we're
both [the affiliate and the network] ignor-
ing our audiences.”

In regard to preempting the Saturday
morning kids lineup, Kueneke says NBC
has the right to negotiate with independent
stations to clear the programing, and it’s
clear NBC is vigorously exercising that
option. President and General Manager
Harry Delaney of Stockton independent
KSCH-TV confirmed that NBC officials are
in “‘serious conversations”’ with him to
carry the nine children’s programs that
account for five hours of the network’s
Saturday lineup. Delaney says he is being
offered the same °‘‘barter-compensation
split that network affiliates’’ get to carry
network programing. He added that he
will possibly strip one hour of the network
programs (at 7-8 a.m.) for the weekdays
or possibly stagger the shows between ex-
isting product on the station.

Curt Block, vice president, media rela-
tions, NBC, said he had ‘‘heard’’ that the
network was ‘‘negotiating with some in-
dependent’’ in the Sacramento-Stockton
market, but did not know which one.
Block said: ‘“We’re going to be looking at
their [KCRA-TV’s] results and if we should
possibly rethink what we have been doing
in the early morning for the last 35
years.’’ He added that the network is not
worried “‘at this point’” about any other
possible affiliate defections to local news.

““If the programs don't work, we could
possibly use the shows vertically (as a
five-hour block), rather than horizontally
(as weekday hour strips),”” Delaney said.
““What we’re basically talking about is
Saturday morning programing spread over
a week in a checkerboard format. This

will only help to cross-promote our after-
noon schedule of kids programs. We are
the only station in the market to do four to
five hours of kids programing daily. What
we have seen is a continuing growth of the
youth market for us.’’

The nine displaced NBC shows, ac-
cording to Delaney, are ALF Tales, Camp
Candy, Captain N-The Game Master, The
Karate Kids, Smurfs, Alvin and the Chip-
munks, Saved by the Bell, ALF and Kissy
Fur. He also said that specially produced
local wraparounds would be produced to
promote NBC’s lineup. A prior clearance
relationship has existed between KSCH-Tv
and NBC for programing when KCRA-TV
opted to go with local broadcasts of Qak-
land Athletics baseball games. The rela-
tionship is such that Delaney suggested
prime time dayparts are also being dis-
cussed.

Apparently, KCRA-TV's local news ex-
pansion comes at a time when the station
1s almost completely automated. ‘‘This is
playing a very big part in the reason why
were going into this news expansion,’’
Kueneke explained. ‘It certainly makes
the decision a lot more economically fea-
sible. We'll be able to go with half the
technical staff we used to need for news-
casts, and we won’t have all the bells and
whistles with just one anchor and a meteo-
rologist working the broadcasts.”

Dan Shively, a 20-year news veteran at
the station, will anchor the news five days
a week, Wednesday through Sunday. A

Monday-Tuesday anchor has not been
chosen, nor have the two meteorologists
for the daily shifts, according to Kuencke.
Affected production staff will be ‘‘reas-
signed”’ throughout the local news shifts,
but Kueneke did not exclude the possibili-
ty of some ‘‘displacement’’ of certain
technical employes. Kueneke expects that
over 80 people will be employed in the
news operation, with an increase possibly
coming on the editorial side. As for the
cost of the new equipment and increased
man hours for the close to 47 hours of
weekly produced local news, Kueneke
said he did not have figures estimated for
startup.

Kueneke said the news expansion was
predicated on the station’s success in the
1980 introduction of a local news broad-
cast at 5:30-7 a.m., bolstering NBC’s To-
day Show ratings to an average 30-40
share. According to Bill Franks, general
manager of competing independent
KRBK(TV): **They really have led the mar-
ket in terms of local news, and in this
case, the network seems to have benefited
from them too.”’

In the worst case scenario, Kueneke
thinks the local news operation will break
even the first year financially. ‘*We project
that we’ll make enough revenue from ad-
vertisers to keep this thing afloat,”” Kuen-
eke predicted. **We’re in a metered market,
so advertisers will see how we’re perform-
ing in the early hours. [ would say I'm
pretty optimistic about our chances.””—MF

call for entries.

Yearbook?

corrections to:

Editing in Progress for
Broadcasting @ Cable Yearbook 1990

By now, your station, system or company should have
sent back our questionnaire. We want to make sure that
your listing in the most widely used broadcasting/cable
reference book is accurate and up-to-date. Every year,
we mail questionnaires to 30,000 businesses. Every year,
a few guestionnaires fail to find the right desk: thus this

Have we received the information we need to make sure
your company is accurately represented in the next

It is not too late.

Don’t wait. Send us your update today, before our
database (which we can change) becomes a book
(which we can't). Due to production schedules, we
cannot guarantee editorial corrections on any information
received after December 1, 1989. Act now. Send your

Broadcasting # Cable Yearbook 1990
Attention: Editorial Department
1705 DeSales St., N.W.,, Washington, DC 20036
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News veterans sound off on sound bites, satellites
and the rise and/or fall of campaign coverage

Presidential race coverers, creators
debate merits of broadcast reporting
on campaigns through the years

To Sig Mickelson and his colleagues at
CBS News at the dawn of the television
age, the new technology held the promise
of improving the presidential campaign pro-
cess in a number of ways: Campaigns
would be sharper and shorter, and candi-
dates would reduce their campaign travel.
Voter participation would be greater, and
*“the X ray eye of television’’ would make
it difficult for candidates and their aides to
engage in ‘‘charlatanism.”” Thirty-seven
years after those hopes were entertained,
following the 1952 election, Mickelson
sees them as dashed. Instead, he sees the
political system as ‘‘the worse for wear.”
Mickelson, who was president of CBS
News when TV was first used in a signifi-
cant way to cover a presidential election
and who has written his history of TV’s
impact on presidential campaigning in
*‘From Whistle Stop to Sound Bite,”’ dis-
cussed his views last week at a colloquium
sponsored by the Annenberg Washington
Program. But with Martin Plissner, execu-
tive political director of CBS News, and
Robert D. Squier, a Democratic political
consultant, also on the panel, Mickelson’s
views did not go unchallenged.
Mickelson says he has concluded that the
primitive resources with which television
Jjournalists worked in the early 1950’s—16
mm film and a paucity of labs to process the
film, buses and propeller-driven planes—
actually made for better journalism. The
lack of videotape, satellite delivery and jet
planes resulted in a lag time of a day be-
tween shooting and airing. As a result, he
said, the correspondent was able—indeed,
was required—to do ‘‘reflective’ pieces
that could stand up over time, ‘‘not a

breathless report.’” What's more, he said,
the television correspondents had come out
of radio ‘‘and could do the analytical
roundup coverage that could stand up over
24 hours.”” He suggested that kind of talent
was no longer available.

The journalists benefitted, too, from the
fact the candidates and their managers were
unfamiliar with the new technology, Mick-
elson said. But no more. Now, candidates’
speeches are prepared with a view to pro-
ducing the ‘‘sound bite™’ the networks will
inevitably use. And the sound bite, Mickel-
son said, ‘‘lends itself to excessive emo-
tionalism. There is no effort to let the voter
exercise logic.’” Indeed, he said, *‘free me-
dia is more dangerous than paid media.”’
For *‘with a spot announcement, a candi-
date can speak his piece on the air in his
words without being edited.” Mickelson is
now VanDeerlin professor of communica-
tions at San Diego State University and
president of the San Diego Communica-
tions Council.

Plissner, who is working on a book of his
own on presidential politics and coverage,
does not see TV as having the kind of nega-
tive effect on presidential politics that Mick-
elson does. It is not,”” he said, “‘at the
epicenter of everything gone wrong.’’ There
are, he suggests, other forces at work.

“The parties are nominating the same
people and the same ones are winning elec-
tions”” now as in the early days of televi-
sion, Plissner said, by way of rebutting
suggestions that television controls presi-
dential politics. He noted that television has
elected such star performers as Ronald Rea-
gan and John Kennedy and candidates who
are something less than star performers,
like George Bush and Jimmy Carter. He
also noted that Pat Robertson, a skilled
television performer, was among those who
trailed Bush in the race for the Republican

nomination, and that among those Michael
Dukakis defeated for the Democratic presi-
dential nomination were Jesse Jackson and
Senator Albert Gore (D-Tenn.), both of
whom “‘could have been major market an-
chors.”’

Plissner also made light of the kind of
reporting Mickelson said correspondents
had done in the early days of television: ‘It
sounds like the viewers were getting yester-
day’s news, what they could have read in
the morning newspapers.’” Plissner also
said television was carrying an unfair bur-
den of guilt as the medium responsible for
the sound bite. ‘‘Television stole it from
radio, which stole it from somewhere
else,”” he said.

Squier, who is a partner in Squier-Eskew
Communications, sees television as having
had a positive effect, at least insofar as it
frees voters from the need to rely on *‘ward
heelers’” for information regarding candi-
dates. And while negative advertising has
come in for heavy criticism in any discus-
sion of the 1988 presidential campaign,
Squier said that, ‘‘if anyone is to be
blamed”’ for those ads, *‘it i1s those who did
not respond.” If an attack that sounds rea-
sonable is not answered, he said, “‘it is the
equivalent of the person attacked saying he
agrees.”’ Squier, who was not involved in
last year’s presidential campaign, made it
clear he was referring to the manner in
which the Carter campaign dealt with nega-
tive ads.

Squier had a word of advice for those
covering political campaigns: cover the
commercials. *‘If the spots are not covered,
then the campaign is not covered,”” Squier
said. **What is on the [network] evening
news, and in the commercials that follow it,
is 90% of the campaign.... Journalists who
analyze spots ‘‘will hold candidates’ *‘fect
to the fire,”’ he said. -z

SatelliterFootprints

I

]

Emergency route. National domestic and international demand
for video coverage of the earthquake combined to create record-
breaking satellite video broadcast traffic last week.

In the nation's capital, Washington International Teleport (WIT)
said it handled 150 video feeds on the day after the guake hit.
"On an average day,” said Scott Miller, WIT traffic manager, "we
handle about 85 domestic and international feeds.” But on Oct.
18, ABC, CNN, Group W, Gillett, Fox and other domestic custom-
ers booked approximately 90 feeds through WIT, which also
managed about 60 international feeds via BrightStar Communi-
cations. All together, business "“far exceeded our record of 125
feeds in one day with 150 news broadcasts from San Francisco.”

Much of that traffic found its way to Asia. Intelsat Spokesman
Tony Trujillo said that, as of Oct. 20, Japan was continuing to
“downlink practically every video feed" to the Pacific, and that,
through BrightStar, Keystone Communications (formerly Bonne-
ville Satellite and Wold Communications) and other transmission
companies, there was "also heavy traffic to Hong Kong and,
really, to the whole Pacific Rim."” By Intelsat’s count, 198 kinds of
transmissions were fed out of one West Coast gateway.

Conus Sateliite News Cooperative originated some of that
transPacific traffic, delivering feeds to Japanese Conus member

Fuji-TV, which ctaimed Conus, "“was the first commercial network
in Japan to have a live report from the quake zone." Ten TV
Australia ailso used Conus feeds, as did two local stations in
Europe—RTL Plus in Cologne, West Germany, and RTL Veroni-
gue, Hilversum, The Netherlands—with RTL Plus executing the
first live coverage of a breaking story through Conus. Over the
following days, Fuji reporters arrived to cover the story them-
selves, continuing to transmit via Conus. Over six days, said
Conus, members accessed 500 live reports.

On the first evening, IDB Communications reassigned a Ku-
band vehicle from World Series uplinker Hughes Television Net-
work to provide news feeds for Cox Broadcasting, King World's
Inside Edition and CBS Radio. Four more IDB portable uplinks |
arrived the next day and were made available to networks,
including NBC, ABC, NBC/Mutual Radio, AP Radio, the CBC and
the BBC.

Keystone Vice President Ray Hutchinson said his company's
agreement with the JISO consortium of eight Japanese broad-
casters accounted for much of the traffic that Keystone was
uplinking via four full-time international gateways on the West
Coast. Clients in the Bay area, he said, were "lined up one after
another” late Friday, Oct. 20.
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* Pending FCC approval © 1983 Hughes Communications

WE MAKE IDEAS HAPPEN.”
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Hughes’ New Ku-Band
Fleet Has Businesses
Everywhere Looking Up

Hughes Communications is expand-
ing into Ku-band satellite services, and
that’s good news for your business.

Hughes’ acquisition® of IBM’s Satel-
lite Transponder Leasing Corporation
gives us a powerful and immediate
Ku-band presence to complement our
existing C-band services. With two
Ku-band satellites operational, and one
more to be launched next June, we can
now meet any satellite communication
requirement you have.

Our new Ku-band service has appli-
cations for network-quality broadcasting
and business video, VSAT networks and
SCPC services, and newsgathering and
backhaul transmissions. This entry into
Ku-band services shows once again that
Hughes responds to our customers’
business and technical requirements
with unmatched imagination. And
Hughes will launch more Ku-band birds
in the future, insuring unparalleled
flexibility, as well as back-up and in-orbit
protection.

With our growing capabilities in

" both C-band and Ku-band, Hughes is the

company of choice for satellite services.
So if you're searching for that special
combination of reliable technology and
innovative solutions to your communica-
tions needs, call us at 1-800-232-8728.

Your business will start looking up.

Subsidiary of GM Hughes Electronics



Arbitron and Birch radio books differ in LA, NY

Competing rating services show
different market shares and ranks
for same stations during summer 89

Summer 1989 Arbitron and Birch radio rat-
ings books disagreed on format strengths in
the New York and Los Angeles markets.
Using the numbers for total persons, age 12-
plus, average quarter-hour shares, Monday-
Sunday, 6 a.m.-midnight, Arbitron numbers
for New York show that wLTW(FM), pro-
graming a soft adult contemporary format,
tied for first place with CHR-formatted
WHTZ(FM) (BROADCASTING, Oct. 16). Ac-
cording to Arbitron numbers, the next ap-
pearance in the top 10 by CHR outlets occurs
at sixth place, with WQHT(FM) and WRKS(FM)
tied for sixth with a 3.9 share. '
Birch numbers, however, show CHR
outlets WHTZ(FM), WRKS(FM) and WQHT(FM)
as the top three market leaders. (WQHT tied
with urban contemporary outlet WBLS{FM]
for third place with a 5.5 share, according

to Birch; Arbitron ranked wBLS seventh,
with a 3.7 share.)

In the Los Angeles market, Arbitron
shows soft adult contemporary outlet
KOST(FM) as the market leader with 6.8
(versus 4.3 for Birch), with CHR outlets
KIIS-AM-FM and KPWR(FM) as sccond and
third with 6.4 and 6.1, respectively. Again,
Birch numbers place CHR at the top of the
market, with KPwR scoring a 7.7, KIIS-AM-
FM a 7.1, and KQLZ(FM) with a rock hit
format at third with 6.4. KOST(FM) ranks
fifth with Birch, earmning a 4.3 share.

The debate among industry players con-
tinues over the pros and cons of cach ser-
vice. Bill Livek, president and chief operat-
ing officer of Birch-Scarborough Research,
attributes the differences in ratings to the
‘“simple dynamic of response rate.” In
New York, in the summer 1988 book, Ar-
bitron had a 41.4% response rate; in 1989,
45.6%. Birch response rate in New York in
the summer 1988 period was 63.6%, and in

1989, 57.5%. ‘‘The lower the response
rate, the more difficult time we have seeing
into that sample,"’ Livek said. ‘‘Response
rates that are lower are subject to weird
statistical anomalies.”’ Anocther important
issue for Livek is sample size: ‘‘As the
radio business becomes more competitive,
you have more and more Operators going
after smaller demographic groups, putting
more stress on that sample size. So the
dynamic of sample size and response rate
becomes more important.”’

Rhody Bosley, vice president, sales and
marketing, radio station services, Arbitron
Ratings Co., believes Birch research is
“‘too susceptible to promotional hype,’” due
to their methodology. *‘It is a one-day sur-
vey versus a seven-day survey,”’ he said.
(Arbitron uses a seven-day diary system in
which a personal diary is supplied to all
persons 12 years of age and older in a given
household to record listening for seven con-
secutive days. Birch employs a two-day,

Ten years and counting. An estimated 4.1 million listeners will
today (Oct. 30) hear National Public Radio's Morning Edition
host Bob Edwards and correspondent Anne Garrels report on the
taking of 52 hostages from the U.S. embassy in Teheran. And
from Oct. 31 through Nov. 3, Morning Edition will revisit four
other major stories from the past decade, as well as present new
special reports on the show's creation and evolution.

What is the occasion? Hosted from its inception by 1984
Edward R. Murrow Award winner Bob Edwards, Morning Edition
is celebrating its 10th anniversary—officially, Friday, Nov. 3.
Sportscaster Red Barber, poll-taker Lou Harris, author Rod Mac-
Leish, The Atlantic magazine reporier James Fallows and former
Reagan administration official Linda Carter are contributors to the
show. But Edwards carries the weight, interviewing about 800
people each year to fill the two-hour weekday morning show.

The special reports this anniversary week will inciude reports
by Neal Conan on an increasingly “aggressive” U.S. foreign
policy; by Frank Browning on the progression of the AIDS epi-
demic; by Barbara Mantel on “the growing income gap in the
United States” and by congressional correspondent Cokie Rob-

erts on "the creation of a new conservative generation” in the
US. in the 1980's.

"Morning Edition has become a broadcasting institution dur-
ing this past decade,” said Executive Producer Robert Ferrante.
“Qur listeners tend to be informationaholics who like the depth
and breadth of information they obtain from the pregram.”

Pictured above is the Morning Edition staff: 1) Vicky O'Hara,
senior editor; 2) Dianne James, editor; 3) Taki Telonidis, produc-
tion assistant; 4) Ellen McDonnell, senior producer; 5) Marie Dilg,
senior editor; 68) Carl Kasell, newscaster; 7) Bob Edwards, host;
8) Audrey Wynn, associate producer; 9) Bob Ferrante, executive
producer; 10) Jean Cochran, newscaster; 11) Michael Carrese,
assistant editor; 12) Alice Winkler, assistant arts editor; 13) Steve
Munro, producer; 14) Thurston Briscoe, arts producer; 15) Sean
Collins, associate producer; 16) Fred Wasser, production assis-
tant; 17) Ronnie Krasnow, arts intern; 18) Rod Abid, production
assistant; 19) Joan Wideman, receptionist; 20) Tom Carpenter,
technical director; 21) Barry Gordemer, director, and 22) Max
Cacas, newscast producer. Not pictured: Beverly Hunt, adminis-
trative assistant, and Mark Schramm, associate proeducer, sports.
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The 5000 radio members of the National
Assoclation of Broadcasters recently
awarded its first ever Marconi Award to

WQXR as Classical Station of the Year.

As America's first commercial classical
radio station, WQXR holds a special place
in broadcasting history. At Major Market
Radio, we place a premlum on perfor-
mance and our appointment as national

sales representative for this proven

performer makes us very happy.

Congratulations to WQXR and welcome to

the Major Market Radio family of stations!
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current day and previous day, telephone
interview methodology—one person per
household randomly chosen on the basis of
most recent birthday. Seven-day cumes are
generated by a formula.)

An increasing number of agencies and
stations are signing up for both services.
Amy Nizich, vice president/director of ra-
dio, Westemm Intemmational Media, says:
““We consider both services primary
sources at this time.”” She believes there
will always be discrepancies in research,
and cautions against taking ‘‘any statistical
research as the whole answer.’”’

Harry Whitman, director, strategic re-
search for Western International Media,
agrees: ‘‘Numbers are just estimates, they
are not the Bible, Many industry players
forget that fact.” -Lc

Virgin Islands AM
beats Hugo

WsTa stays on air following
hurricane; island’s only link to world

“Today is a little bit better than it was
yesterday—that’s our slogan,”” said Len
Stein, general manager of WSTA(AM) St.
Thomas in the U.S. Virgin Islands. On an
island that is slowly recovering from the
destruction wrought by Hurricane Hugo,
the motto seems appropriate.

Just as appropriate is the name by
which the station has been known for the
past eight years: “‘Lucky 13"’ (it’s at 1340

skyrocketed.

“Since July,

our billings
have in-
creased by
300%."

WCVG joined BRN in August, and their billings

Now, two luxury car dealers spend radio dollars
exclusively on WCVG. They love the upscale prospects.
Many other Cincinnati advertisers are discovering what
Rod Williams already knows: Business Radio Network
attracts decision makers with money to spend. He calls
them “ducks with feathers.”

From Washington D.C. to Honolulu, BRN affiliates
are getting similar results. Call us today, and we’ll put
you in touch with other successful general managers
like Rod Williams.

1(719)528-7046 (Listen Line)
1(800)321-2349 (inquiry)

Radio’s Business Solution™

Business Radio Netwaoark

khz). Because of a lot of luck and equal
amounts of sweat, WSTA was the only sta-
tion among the nearly 20 on the Virgin
Islands that was not blown off the air by
Hurricane Hugo last month. And for a
week following the hurricane, Lucky 13
remained the only Virgin Islands station
on the air.

During that week of non-stop, commer-
cial-free broadcasting and in the following
weeks, the station served as a communica-
tions resource for the government, an emer-
gency dispatcher for the police and emer-
gency medical personnel and a message
center for island residents who had lost
contact with friends and relatives. The sta-
tion’s performance during the storm and in
its aftermath earned it praise from the Vir-
gin Islands press and from its delegate to
the U.S. House of Representatives, Ron
DeLugo. **There is no question in my mind
that this station is responsible for the saving
of who knows how many lives,”” DeLugo
said. **“Who knows how many people did
not panic and run out into the street during
the storm because of this station staying on
the air?”’

During the storm, the station received a
call from a household in which a stove had
blown up, badly buming three people. Lee
Carle, WSTA’s station manager and chief
engineer, asked his listeners on the air for
advice on how to treat the situation. A
nurse called in, and WSTA broadcast her
instructions to the family on how to care for
the ‘injured until medical help arrived. The
station was ‘‘sort of a dispatcher’ for the
police and national guard, Carle said, as it
broadcast locations of situations requiring
emergency attention.

At another time, the station arranged a
communications linkup between the com-
mander of the National Guard, based in St.
Croix, and the Virgin Islands govemor,
who was on St. Thomas. The commander
linked up with the station via ham radio,
and WsTA broadcast the message so the
governor could hear it.

In addition, the station has aired mes-
sages from worried relatives to islanders
unreachable by telephone. WSTA has also
been a makeshift post office, forwarding
letters from residents responding to mes-
sages heard over the air.

WSTA is sponsored by the Federal Emer-
gency Management Agency, which had
supplied the generator that the station used
to stay on the air, Carle said. -GM

Business growth

Coorado Springs-based  Business
Hadio Melworks is expanding. Joe
Oorton, Radio Advertising Bureau
noard and executive committee mem-
per, &3 jpined the network as an in-
veslar and vice president of special
proects. Dorton will be responsible
for maragement of new business de-
velopment and network syndication,
ze well as [he provision of marketing
suppart in the areas of affiliate and
advertising sales.
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Better quarter for station operators

Capital Cities/ABC among
group owners reporting
improved performance;
some note Texas turnaround

Third-quarter earnings comparisons report-
ed by television group owners last week
were generally better than those of the week
before (BROADCASTING, Oct. 23). The im-
provement came about, in part, because
fewer of those reporting were subject to
comparisons against Olympics advertising-
driven gains in the 1988 pericd. Also, four
of those reporting—Capital Cities’ABC,
A.H. Belo, LIN and Times Mirror—have

roperties in Texas markets where econom-
ic fortunes appear to be improving.

Relatively strong advertising demand for
outlets of Capcities/ABC drove revenue of
that company’s broadcasting division up
11% to $838 million in the third quarter.
The company said revenue increased ‘‘sig-
nificantly’® for the television network,
ESPN and the television stations, which in
last year’s third quarter reported flat reve-
nue.

Operating income was up an even stron-
ger 18% to $134.9 million for the broad-
casting division, driven primarily by the
stations and ESPN. At the television net-
work, several factors led to relatively high-
er cost growth, including the fact that the
beginning of this year’s prime time season
included more original programing than last
year’s season because of the writers’ strike.
Additionally, it was said that news costs
increased more than average due to the in-
troduction of Prime Time Live and cover-
age of both Hurricane Hugo and the politi-
cal turmoil in China.

Revenue at ABC Radio was believed to
have increased moderately, with profit flat
compared to a strong increase in the prior
year’s third quarter. Operating income for
the broadcast division was benefitted by
roughly $15 million due to the prior write-
down of certain programing; however, the
benefit was less than that occurring in the
prior year’s period.

A_H. Belo said a rebounding Texas econ-
omy highlighted good results at all of its
five TV stations, which collectively report-
ed a 16% increase in third-quarter revenue,
to $42.2 million. The company said: *‘In-
creases in local and national spot advertis-
ing were particularly strong at the compa-
ny’s Dallas and Houston television
stations.’’

Also citing *‘improvements in the Texas
economy’” was Times Mirror's broadcast
television division, which posted a 12%
revenue increase and 2 13% profit gain
‘‘notwithstanding increasing costs in local
and syndicated programing.’

A third-quarter revenue gain of equal
proportions was reported by Tribune Co.
which said that wpIx(Tv) New York,
KTLA(TV) Los Angeles and wGN-Tv Chicago
showed the most improvement. The compa-
ny’s television group reported improved op-
erating profit as well.

Post-Newsweek television stations’ reve-
nue in the third quarter was up 3% over
year-ago results.

The New York Times Co. broadcasting/
information services group posted a 6%
revenue increase, to $17.8 million, and a
3% profit gain, to $2.6 million, attributed
partly to “‘higher local advertising revenue
at the television stations.™

LIN said that media revenug, predomi-
nantly reflecting its seven TV stations,
inched ahead 1%, while operating income
for the division was even, marking the" sec-
ond year in which third-quarter results have
been flat. The company said that “‘broad-
cast orders for the fourth quarter are run-
ning ahead of the prior year.”” Roughly
three-quarters of LIN’s television revenue

is derived from NBC affiliates.
McGraw-Hill does not break out results
for TV station operations, but said that
company earnings were reduced by a
‘“write-down of television film
rights.”’ -GF, GM

Evans to be
president, CEO
of Qintex

Qintex Entertainment Inc. last week found
itself with a new president and chief execu-
tive officer: David Evans, the man who
resigned those posts one week earlier when
the company filed for protection from credi-
tors under bankruptcy laws (BROADCAST-
ING, Oct. 23). In other news regarding the
Australia-based Qintex empire, Qintex
Australia Ltd. (QAL), Qintex Entertain-
ment’s largest shareholder, said it would

f

“... if one advances confidently
in the direction of his dreams,
and endeavors to live the life
which he has imagined,
he will meet with a success
unexpected in common hours, "’
~Henry David Thoreau
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sell assets to extricate itself from its adverse
financial circumstances. g

After resigning from his position Oct.
19, Evans ‘‘reconsidered his decision’’ at
the request of the company’s board of
directors, according to a company an-
nouncement issued last Wednesday (Oct.
25). Evans will hold his job until the end
of the year or until a successor is an-
nounced, the company said. Previously,
Evans had agreed to stay with Qintex as a
full-time consultant until 2 successor was
announced.

QAL, the Australia-based 43% owner of
Qintex Entertainment, said last Monday
(Oct. 23) that it would take several mea-
sures to combat a series of financial rever-
sals, including the Qintex Entertainment

bankruptcy filing. QAL said it would sell
three of its TV stations and interests in its
resorts properties in Australia and the U.S.
QAL also said it would reorganize its Aus-
tralian corporate structure,

Earlier this month, MGM/UA Communi-
cations Co. had called off its agreement to
be acquired by an affiliate of QAL because
of QAL’s failure to supply a $50 million
letter of credit. (BROADCASTING, Oct, 16).

QAL said that group cash flow had been
“‘negatively impacted’” by more than $200
million (Australian) by the MGM/UA deal
collapse, interest rates and the ongoing air-
line pilots’ strike in Australia, The compa-
ny has suffered “‘a lot of bad luck,’ said
Amanda Wilson, a media analyst at Ord
Minnett in Sydney. QAL, which owns sev-

eral resorts in addition to its media hold-
ings, has seen occupancy rates drop drasti-
cally in Australia because of the pilots’
strike, Wilson said.

QAL announced it had an unsecured,
interest-free loan of $38 million outstanding
to its U.S. affiliate Qintex Entertainment.

Before QAL'’s announcement last Mon-
day evening, its stock closed at 16 Austra-
lian cents, down from 40 cents one week
earlier and a 12-month high of $2. Trading
in the stock, which had been halted Mon-
day night, had not resumed Wednesday
morning, Wilson said. Qintex’s banks had
met with the company on Tuesday to dis-
cuss its financial status, but no announce-
ment has been made following the meeting,
she said. ]

Media competition to heat up in 1990’s

Panel of Fifth Estaters predicts
fewer leveraged buyouts and
increased growth of cable TV

How will the 1990’s be for broadcasters
and others in the Fifth Estate? Decidedly
more competitive than the 1980’s, in the
view of seven professionals who shared
their expertise with the North Carolina As-
sociation of Broadcasters in Asheville last
Monday (Oct. 23).

If the 80s was a decade of turnarounds
and startups, said the National Association
of Broadcasters’ Rick Ducey, the *90s will
be the age of the operator or manager, a
little bit less roller coaster, getting down to
the fundamentals of business.

Continuing in the direction of down-
sizing, Ducey said that the Friday the 13th
stock marked dive primarily hit companies
that relied largely on takeover and breakup
values. ‘“That’s not the future,”’ he said.
High yield bonds will not be as popular in
the future as in the past, and venture capital
will go to going concemns, not just to ideas.
Ducey noted the increasing popularity of
the less-leveraged buyout, with a changing
balance between risk and equity. The pre-
mium in the 1990’s will be in keeping an
eye on expenses,

A series of forecasts was offered by Den-
nis McAlpine of Oppenheimer & Co. Cable
TV will continue to be the principal catalyst
in the Fifth Estate, and is expected to be
available to 9% of the country by 1994,
with subscribers reaching the 63%-65%
penetration level, Network prime time
shares, now at 68%-69%, will continue to
come down and be 60% or lower by 1994,
he said. Local station audiences, too, will
be cut. McAlpine said pay TV would not
grow very much but that pay per view
would develop into a 20 million-25 million
homes market by 1994. Cable systems
themselves will undergo redevelopment, he
said, with most increasing service to 50
channels,

Cable networks will follow the conven-
tional network experience in becoming
fragmented, he said, with cable networks
much more competitive ‘‘for the same dol-
lar that you’re getting.’’ Speaking of the

Rochester experiment, in which a cable sys-
tem is running one channel as though it
were an independent television station,
McAlpine said he thinks it will work. The
telephone companies will enter cable but
outside their service areas, he said, and the
financial interest rule *‘will go away.” At
that point CapcitiessABC, will buy some
sort of programer and ‘‘Larry Tisch [of
CBS] will still be waiting to buy a major
market TV station for less than 10 times
cash flow.”

Speaking of radio, McAlpine cited *‘the
KQLZ experiment”’ to indicate how rapidly
stations can be wiped out when an innova-
tive competitor whips up the market. He
referred to Scott Shannon’s bringing that
Los Angeles station up dramatically in the
ratings on a mixture of low commercials
and heavy promotion.

Stick values, which McAlpine described
as the euphemism for what you put in the
price of a station that can’t be attributed to
anything else, are coming down, he said.
Buyers must justify the total price or they
won’t bet the funding. On the other hand,
cash flow multiples won’t change as long as
interest rates remain steady, ‘‘but you may
not be able to convince a buyer he can
increase cash flow 50% over what you're
generating—that game may be pretty much
over.”’ Leveraged buyouts will continue but
will be more difficult and will have to be
more rational. “‘It’s still true that the public
market value is often substantially less than
ptivate market value, and we like to operate
on that discount because it gives us our
upside,”” he said.

The panel’s broadcaster, Tom Joyner of
Joyner Communications, said that direc-
tional antennas will begin to impact the
market, and that it may be a substantial wait
in some markets before stations become
profitable again. ‘“The tycoons who only
read chapter one in broadcasting’s book are
now coming into chapter 11, in increasing
numbers.”’ he said. Turmarounds will be
tougher. The lack of talent in smaller mar-
kets is forcing satellite programing and, at
the same time, increasing profitability.
“New formats are impacting shares as sta-
tions either innovate or die,”’ he said. And

Broadcasting Oct 30 1989

while he predicted that FM retransmission
will grow in cable, he also noted that tele-
phone companies will be looking for ser-
vices to provide over broadband fiber optic
networks. ‘‘Crystal clear radio retransmis-
sion is certain to be among the most attrac-
tive opportunities, we must look for formats
to appeal to nonmobile audiences.”

James Joyella, the new president of the
Television Bureau of Advertising, said that
1990 itself will not be a recessionary year.
Among the more positive influences: the
pendulum is swinging back from promotion
to advertising. And Warren Potash, presi-
dent of the Radio Advertising Bureau,
spoke of the need to forecast ‘‘bottom up,
not top down, account by account and
salesperson by  salesperson.”

Radio, he said, is not trying to wrest
revenues from television or cable. In local
markets, he said, *‘the guy with most of the
money is the guy with the Gutenberg press.
This is an old technology. People don’t
need their newspapers as they did years
ago. This is the target; the most vulnera-
ble.”’ Citing statistics for the Asheville
market, Potash said newspaper circulation
has dropped 7% since 1980 while that mar-
ket has grown 13.8%. Rates, he said, have
gone up 108%.

Robert Alter, president of the Cable-
television Advertising Bureau, said that
broadcasters should consider cable systems
as clients. Because, he said, they’re more
and more marketing oriented, and they're
spending more and more money not only on
tune-in but on acquisition (of subscribers)
advertising. Alter said conventional TV and
radio will prevail as the premiere marketing
and sales tools for advertisers.

George Otwell of Blackburn & Co. said
that broadcasters in the *90s must be broad-
casters and not speculators. “‘It’s going to
be a tough five and 10 years for the broad-
casting industry, Appreciation in the '90s
will be directly tied to results and not spec-
ulation. Properties will have to be better
operated. You will have to show cash flow.
You will have to show trailing results. In
the 1990’s you will have to service debt;
you can’t count on reselling your license for
an appreciated price.”’ ~-Ow



SMPTE ’89: HDTV and beyond

At Los Angeles meeting Kodak
unveils development of two
systems to make film/video
hybrid productions more common

Eastman Kodak Co., the world’s cldest
manufacturer of film stock and editing
equipment, stole the show in Los Angeles
last week, from both the film and TV pro-
ducers’ points of view. At the 131st Society
of Motion Picture & Television Engineers
Conference and Equipment Exhibit held at
the Los Angeles Convention Center (Oct.
21-23), Kodak announced the development
of two new systems that promise to make
hybrid productions of film and high-defini-
tion video more common, and at the same
time, possibly insure that film will remain
the dominant motion picture production
medium for both the cinema and television
for many years to come.

The world television organizations, the
companies that manufacture equipment for
them, technical standards groups and gov-
ernments around the world have reached a
stalemate in attempting to set a world high-
definition videc standard. Such a system
has been envisioned by many as one day
replacing many of the applications currently
done with film, such as TV program pro-
duction and some cinematic productions,
especially those involving sophisticated
special effects.

About 80% of prime time programing on
U.S. TV networks is produced on film, and
a similarly high percentage of TV produc-
tion on film is common throughout the
world. Only a handful of full-length HDTV
programs have been attempted to date, and
many film producers have been skeptical
about the eventual dominance of electronic
program production and whether its quality
would ever be high enough to surpass film.

It is in that context that Kodak stepped in
to reveal a new CCD HDTV telecine (a
device used to transfer film to videotape)
and a new hybrid film-tape graphics and
animation system with resolution surpass-
ing any high-definition video system pro-
posed so far.

While progress toward electronic TV
production appears to have stalled, progress
on the transmission of high-definition im-
ages is more steady. A surprise opening to
the first of three HDTV paper sessions at
SMPTE was a live HDTV satellite-deliv-
ered message from Tokyo. It was the first
delivery of a digital HDTV link sent by
satellite and it is believed to have been the
first HDTV transmission between the U.S.
and Japan originating from Japan. (An
HDTV transmission earlier this year was
sent to Japan from New York.)

Digital technology is also having its ef-
fect on the current NTSC system. The num-

ber of manufacturers selling D-2 (compos-
ite digital) videotape equipment increased
to four during the SMPTE exhibit with the
addition of BTS Broadcast Television Sys-
tems. The established D-2 manufacturers,
including Ampex and Sony, which dis-
played shiny new Emmys at their booths for
their part in the development of D-2, an-
nounced success in the sales of their decks.
Sony was especially jubilant about D-2 as it
announced a major sale of composite digital
videotape decks and automated tape library
systems to Viacom International Inc.

A topic that drew a great deal of attention
during the National Association of Broad-
casters convention in Las Vegas last spring
was the increasing role of the computer in
TV stations, automating everything from
graphics and character generator control to
traffic management.. Enthusiasm for the
topic spilled over into this year’'s SMPTE
conference as an entire paper session was
devoted to such subjects as robotic camera
pedestals, automated tape library control
and general improvement in station effi-
ciency through computer interfaces.

Kodak’s Samper says that
film imaging ‘is only beginning
to show its full potential’

Two years ago, at SMPTE 1987, HDTV
production was the star attraction. An
HDTYV theater showed the most state-of-
the-art electronic productions of that time,
and there was a great deal of excitement
about a just-completed full-length cinema
feature, ““Julia and Julia,’’ produced by the
Italian TV network RAI, which was the
first all-HDTV production to be shown in
movie theaters.

*‘Reacting to the production of a theatri-
cal feature entirely on HDTV, a trade mag-
azine recently proclaimed, once again,
‘Film is Dead!”,”’ said J. Philip Samper,
vice chairman and executive officer of East-
man Kodak, during this year’s SMPTE key-

Eastman Kodak's J. Phillp Samper
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note address. ‘‘We have looked at the ques-
tion of the future of film from all possible
angles. As a result, we are convinced that
film imaging is only beginning to show its
full potential.’’

Much of Samper’s optimism was based
on the recent invention of color negative
stock capable of resolution twice that of
HDTV and of high-speed fiims that can
capture images in almost total darkness.
But most of the attention at the show was
on the two new Kodak systems that promise
to lead to several fitm/video hybrid produc-
tions in coming years.

The more important of the two introduc-
tions was Kodak’s new CCD (charge-cou-
pled device) telecine. ‘‘High-definition
television telecines previously demonstrat-
ed have exhibited faults, particularly in the
transfer of color negative film,’’ said Roger
T. Lees, the telecine project leader at Ko-
dak Research Laboratories in Harrow, En-
gland. ‘‘We believe that this telecine sets
the standard for HDTV image quality.”

The telecine was built mainly to transfer
35 mm images, although tests of the system
provided good results for 16 mm as well, a
format commonly used for European TV
program production. A combination of
technologies, including CCD, optical signal
transfer and digital processing, were com-
bined to improve light sensitivity and sig-
nal-to-noise ratio over earlier demonstrated
telecines, Lees said.

Flying spot HDTV telecines have been
demonstrated and delivered to a few cus-
tomers for over a year by Rank Cinte! Ltd.
of England. They were designed mainly for
the transfer of archival 35 mm films into
high-definition video. Rather than go into
competition with Rank, Kodak became its
partner. Rank will manufacture and market
the CCD telecines using proprietary Kodak
technology. Rank would not commit to an
approximate time for introduction of the
telecine as a product. Jack Brittain, manag-
ing difector of Rank Cintel, did say, how-
ever, that the target price at introduction is
$1 million and that it will be difficult to
successfully sell it at a higher price.

The CCD telecine was on display at
SMPTE. A bulky prototype was left at Har-
row while some of the products of its trans-
fers were played back at the SMPTE booth.
It is able, Kodak officials claim, to transfer
images to any of the proposed HDTV pro-
duction systems.

Sony Corp., the world leader in manu-
facturing and marketing HDTV production
equipment {all of it conforming to the
SMPTE 240M, 1,125/60 standard), provid-
ed two of its latest and most advanced
pieces of HDTV equipment for use in the
Kodak demonstration, a one-inch digital
HDTYV videotape recorder and a 38,5-inch
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Trinitron CRT studio monitor. Larry
Thorpe, vice president, production technol-
ogy, Sony Advanced Systems, called the
CCD telecine ‘*a wnajor step forward in
HDTV’s steadily paced evolution.”

The second Kodak demonstration was
dubbed the ‘‘High-Resolution Electronic
Intermediate System.’’ Two new devices
have been invented by Kodak for the sys-
tem, a 35 mm CCD film scanner and a laser
film recorder. Signals from 35 mm fiim are
digitally encoded on the CCD scanner and
transferred to a digital HDTV deck. Once
in the electronic domain, the images are
edited on a computer workstation, a chore
that is done much quicker and with higher
quality on videotape, especially for sophis-
ticated special effects. After the editing pro-
cess, the signal is routed through the laser
film recorder, which transfers the images
back onto 35 mm film. Because the process
is done from start to finish digitally, there is
no loss of quality in the end product.

However, the film/tape graphics system
is expected to take longer to bring to market
than the telecine. While Kodak was confi-
dent that it could produce the film scanner
and laser recorder, it does not have the
expertise to build-the video link in the sys-
tem. Kodak officials said they are looking
for a partner for that purpose.

Kodak’s message, delivered with the
technology demonstrations, was that its
new devices will be ideal not only for trans-
ferring the vast Hollywood archives of 35
mm film to HDTV, but that they should
encourage producers to continue to shoot 35
mm film.

One of the most controversial papers at
the SMPTE conference was presented by
Glenn Kennel, a TV engineering specialist
for Eastman Kodak, Rochester, N.Y., who
compared 35 mm film production with
1,125/60 HDTV. He compared the pub-
lished performance claims of two current
state-of-the-art HDTV cameras, Sony’s
HDC-300 and BTS"s KCH-1000, with typi-
cally used color negative film performance.
He found that the contrast range of film was
1,000:1 compared to 50:1 for HDTV.

Additionally, film can easily create cer-
tain effects, such as slow motion, by simply
adjusting the frame rate, while those fea-
tures have still not been perfected for
HDTV. Maintenance of high-definition
cameras, because they contain much so-
phisticated circuitry, is more complicated
and expensive. Although the current model
camera is significantly smaller than the
original introduced in the early 1980’s, and
requires smaller CCU and power source
attachment boxes, film cameras are still
more portable, Kennel said.

He also pointed to noncamera aspects of
production in which film still has an edge.
Many cinematic techniques are still more
flexible and more creative when done in
film rather than video. Kennel pointed to
sophisticated lighting systems, which are
more common in film productions, as a
prime example. Perhaps the best argument
for film acquisition, he said, is *‘the ‘fiim
look," that defies exact definition or imita-
tion, but undoubtedly has enormous artistic
and commercial appeal. It continues to sur-
vive every attempt to de-mystify it through

objective testing.”’

Manufacturers and users did not dispute
many of the things said by the film industry
during the show, and in fact happily greeted
the announcement of Kodak’s CCD tele-
cine. But Kennel's paper did not go undis-
puted. Sony’s Thorpe said that Kennel's
comparison of the contrast ranges of HDTV
and film was ‘‘a gross error.”’ Thorpe also
challenged the claim that there is an inher-
ent advantage to using film for sophisticat-
ed lighting shots. ‘“There’s nothing to stop
a person with a high-definition camera from
using film lighting,”’ he said.

Another point of view on film/video in-
terface was delivered by John Galt, direc-
tor, HDVS production services, Sony Ad-
vanced Systems, Hollywood. He agreed
that the resolution of color negative film
has been advanced beyond the quality of
SMPTE 240M. *‘But this issue is more
complex than it at first appears. Informa-
tion-carrying capacity of film is compro-
mised at every step in the production pro-
cess, and the final resolution and
colorimetry of the projected image is con-
siderably reduced through the production
cycle,”" Galt said. ‘‘I’ve been warned that
there are three kinds of lies. 1. ere are lies,
damned lies and statistics. Thes= kinds of
comparisons [between film and video] fall
into the second atea.”’

Both film and video technology are
‘*moving targets’’ and can be expected to
steadily improve, Galt said. In the mean-
time, *‘the SMPTE 240M is the highest
resolution real-time electronic 1maging sys-
tem available today with existing technol-
ogy.’

A main factor leading to the film indus-
try’s renewed strength in TV production has
been the inability for the world television
community to agree on a standard for
HDTV production. As Kodak’s Samper ob-
served: ‘“The question of choosing a single
international HDTV standard is mired in
international politics, economic consider-
ations and technical issues.™

Stan Baron, managing director, technical
development, NBC, and SMPTE engineer-
ing vice president, arrived in Los Angeles
directly from Geneva, where the interna-
tional Radio Consultative Committee’s
(CCIR) Study Group 11 held meetings this
month on production system standardiza-
tion. ‘“The possibility of a consensus agree-
ment on a single picture repetition rate for a
worldwide television standard seems to
have vanished,’”” Baron said.

Following the latest round of CCIR meet-
ings, world agreement has been reached on
all but one set of parameters, the scanning
numbers involving lines and field rate. Be-
cause of political and technical barriers, the
chances are considered quite slim for agree-
ment on a common field rate. Europe’s
electrical system (and TV equipment) is
based on a frequency of 50 hz, while North
America and Japan work on a 60 hz system.
Neither side is willing to convert. CCIR
talks will continue, however, on two alter-
native methods of arriving at further com-
monality. Some favor a ‘‘common image’’
approach, which would involve world
agreement of the active TV lines per frame.
In Europe there is support for a ‘‘common
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data” approach, in which all parties agree
on one sampling frequency.

Baron proposed that both common image
and common data agreements could be
made. He suggested that active lines could
be set at 1,920 horizontal, 1,080 vertical.
That alignment would result in square pix-
els, which are desirable when using com-
puter graphics and animation systems. At
the same time, he suggested common lumi-
nance sampling of either 72 mhz, 74.25
mhz or 76.5 mhz. **There do not seem to be
any significant technical barriers to the
choice of a standard for international pro-
gram exchange. However, political barriers
have not been examined,”” Baron said.

First delivery of digital HDTV link
sent by satellite between LA and
Tokyo demonstrates steady progress
being made on transmission of
high-definition images

The most exciting HDTV transmission
demonstration was held on the conference’s
opening day. A live, all-digital satellite link
was set up between the Los Angeles Con-
vention Center and the KDD (International
Telecommunications Co. of Japan) building
in Tokyo. No one reported seeing any arti-
facts on the screen, and the sound from
Japan coming over the sound system in the
convention center conference room seemed
cleaner and louder than the voices speaking
over microphones in the same room.

Nobutada Yagi, professor of cinematog-
raphy and sound technology at Nihon Uni-
versity, Tokyo, and president of the Motion
Picture and Television Society of Japan,
appearing from a parking lot outside the
KDD building, spoke to the American audi-
ence about movie-making with HDTV.

Most of the 10-minute transmission was
spent showing clips from some recent
1,125/60 productions, including a video
which was ‘‘a joint project of Japanese
companies and the Chinese Peking Opera,”’
Yagi said. He also introduced a clip from a
Japanese-West German co-production for
theatrical release that contained several spe-
cial effects.

Just before the start of the link, Sony’s
Larry Thorpe explained to the audience
some of the details of what they would be
seeing. “‘It is a first. You've heard about
satellite transmission of HDTV.... What
you're seeing today is an all-digital trans-
mission.”’

The signal was relayed over a 72 mhz

Sony’s Larry Thorpe



transponder on an Intelsat satellite, he said.
The signal was sent up to the satellite
*‘from a rather small 2.4-meter dish at the
far end,in Tokyo,”" Thorpe said. The re-
ceiving antenna was a larger seven-meter
dish, which was installed just outside the
convention center.

Along with Sony and KDD, the major
contributor to the transmission was Canon,
which unveiled its new ‘‘DITS-120"
HDTV cedec (digital coder/deceder). Ac-
cording to Canon, it is the first bi-direction-
al digital HDTV codec built into one unit. It
transmits at a rate of 120.832 megabits per
second for satellite links and can also be
used as a fiber optic codec at 139.264
megabits per second. The unit's new digital
image transmission protocol was jointly de-
veloped by Cancn and KDD.

There was little further transmission
news at the conference. Most of the organi-
zations that have proposed transmission
systems to the FCC's advisory committee
on advanced television service presented
technical papers, but had little to update.

But, away from the paper session, there
were indications that talks are still being
held on a possible joining of forces of NBC
and the David Samoff Research Center,
backers of the ACTV systems, and North
American Philips, developers of the HDS-
NA systems (‘‘Closed Circuit,”’ Oct. 9).

It is also still possible that Zenith and the
Massachussetts Institute of Technology
might join the consortium, which would
develop a simulcast HDTV system to rival
the Narrow-MUSE system developed by Ja-
pan’s NHK. Sources said that the main
barrier to such a joining seems to involve
ego clashes more than differences on tech-
nical details.

Even if the consortium does not form,
evidence is growing that the Samoff Re-
search Center will shift its emphasis in de-
velopment of ACTV-II from an augmenta-
tion approach to simulcast, following suit
with a move made by Philips last month. In
a technical paper describing the all-digital
augmentation channel that has been de-
signed for ACTV-II, Samoff researcher
Sheau-Bao Ng concluded by saying that the
digital augmentation technology could also
be applied to a stand-alone HDTV channel.
““We have, as long as we've been looking
at the augmentation approach, also been
looking at stand-alone systems. Currently

we don't have any proposals for a stand-
alone system, but that's not to say that we
won’t have a stand-alone proposal,”” Ng
said.

Equipment exhibit focuses on
composite digital tape formats

Composite digital tape formats were again
the most highly featured items by the major
videotape manufacturers at the SMPTE
equipment exhibition. The sales figures
were encouraging for the established D-2
companies, and another manufacturer, BTS
Broadcast Television Systems, showed its
first D-2 product: Since the NAB conven-
tion last April, ‘“‘the most significant devel-
opment for Sony has been the rapid custom-
er acceptance of digital VTR’s,"” said
Richard Wheeler, president of Sony Com-
munications Products Co. But waiting in
the wings for 1990 deliveries is the half-
inch composite digital format from Matsu-
shita’s Panasonic Broadcast Systems,
which will challenge D-2 for broadcaster
custommers.

Wheeler announced Sony’s D-2 sale to
Viacom jointly with Scott Davis, senior
vice president, Viacom Network Opera-
tions, at an SMPTE press conference. Both
declined to give the price of the sale, al-
though Davis called it *‘a multi, multi-mil-
lion-dollar deal.”’ It is Sony's single largest
sale of D-2 equipment to date, Wheeler
said.

Playback on all of Viacom’s cable net-
works will be on D-2 machines. Deliveries
are to begin soon to the company’s two
music video channels, MTV and VH-I, at
their facility on Long Island in New York,
where currently used Type C and U-matic
decks will be replaced. Deliveries will fol-
low for Nickelodeon/Nick at Nite, and by
February, all Viacom services will have
digital playback, after shipments to its pay
services, Showtime and The Movie Chan-
nel. In addition, Nickelodeon’s new studios
at Universal Studios Florida in Orlando,
scheduled to open next June, will also be
equipped with D-2.

Ampex Corp., the developer of the D-2
format, has sold 250 of its VPR-300 decks
of its own and delivered 200 of them. It has
also sold 40 of its ACR-225 D-2 video
library systems and put 11 of them on line
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so far, with the rest expected to be deliver-
able by the end of the year. Ampex’s expe-
riences with D-2 have not been quite as
rosy as Sony’s. Flaws were found in the
carly VPR-300s that caused them to fail to
perform some of the unit’s promised fea-
tures. In July, the company was forced to
halt shipments of the deck and to begin
redesign of the VTR. By September, a so-
lution was found and retrofits of delivered
VPR-300's were started.

BTS's new D-2 deck, the DCR-10, is
actually a Sony-manufactured machine that
is being sold with the BTS label. It sells for
$60,000, and deliveries will begin in the
first quarter of 1990. However, BTS is
working on the design for a D-2 recorder of
its own which will be built in Germany,
according to Rolf Crummenauer, senior
VTR product manager. It will also build
accessories, such as a D-1 (component digi-
tal) to D-2 standards converter.

Sony and BTS are currently the only
companies building D-1 decks, which have
found a niche in the post-production mar-
ket. BTS will aim its D-2 products more
toward the broadcasting market for use in
program playback, even though most of the
carly D-2 sales by other companies have
been to post-production houses, Crummen-
auer said. Only low-budget post-production
houses would even consider it, he said. In
editing, the eight-bit quality of D-1 is an
important feature, while editing in D-2
turns into a seven-bit signal after a few
generations. “‘1 know many people who
object to that.... D-2 is a very, very good
transmission machine,”’ he said.

The same engineering model of the Pana-
sonic half-inch composite digital VTR's
shown at NAB were out again at SMPTE.
Also, the symbol of the new format’s
claimed superiority over D-2, a prototype
half-inch digital camcorder, was alsc on
display. It is a 400,000-pixel unit with 700
lines of resolution, with an eight-bit signal
and 14.3 mhz sampling frequency. The dig-
ital tape cassettes will be slightly larger
than the current MII half-inch cassettes sold
by Panasonic. The studio recorder is sched-
uled to be released late in 1990 with the
camcorder, a field recorder and a multicart
system planned for sales and deliveries in
1991.

The half-inch format’s greatest selling
point is that a camcorder can be developed
for it, which gives it an advantage in gain-
ing the market that is looking to acquire
images in the digital domain. There is little
chance that a camcorder in the three-quar-
ter-inch D-2 format will be developed, and
if it were, it would not be possible to make
it as lightweight and comfortable to use as a
half-inch camcorder.

Rival manufacturers are looking at ways
to compete with the Matsushita format, at
least in electronic field production, by mak-
ing D-2 more portable. ENG may come
later with a new system that will be even
narrower than half-inch. Sony has already
started the era of mobile acquisition in the
digital domain with the introduction of the
DVR-2 at NAB 1989. The 26-pound unit
connects with Betacam SP cameras or any
camera with a 26-pin connector. It records
up to 94 minutes. -RMS



Charting an international path
for satellites

Global concerns ranging from HDTV to
separate systems occupy agenda of
satellite users conference in Washington

Of the approximately 900 attendees at last
week’s 1lth annual Satellite Communica-
tions Users Conference (SCUC), approxi-
mately 20% came to Washington from out-
side the United States. Session panelists
represented nations as far flung as Mexico,
the Soviet Union, the United Kingdom and
Indonesia.

Those facts indicated the dominant tone
of the Oct. 23-25 agenda, through which
emerged a broadly shared view that native
demand for international services in Eu-

SCUC exhibition floor
rope, the USSR, Asia and Latin America is
already wearing down the regulatory barri-
ers to satellite-delivered businesses raring
to expand beyond their own borders.
Most agreed, however, that progress in
all those regions is slow.
o

Although more than 80 companies show-
cased hardware at the Washington Conven-
tion Center exhibit hall (15% above last
year), more than a dozen SCUC panel dis-
cussions focused on political, rather than
technological, issues. Topics included
high-definition television, international
broadcasting, separate satellite systems,
private data and video networks, direct
broadcast and mobile satellite launches.
At several sessions, resistance in Europe
to liberalized exchange of information took
center stage, particularly on the subject of
originating and distributing TV news.
‘“The fact that so many people are seeing
the same news shows has to have an enor-
mous effect”’ on the international political
climate, syndicated columnist and keynote
speaker Georgiec Ann Geyer said of the dis-
tribution of Turner Broadcasting’s CNN to
audiences worldwide. “‘Because of these
technologies,”’ she told an opening day lun-
cheon crowd, television and radio deliver
their signals ‘‘above national govern-
ments.”” Ayatollah Khomeini used satellites
to deliver speeches into Iran where they
were broadcast from rooftops, creating, she
said, ‘‘the sense that Khomeini was every-
where.”” And of this year’s exodus of citi-
zens from East Germany, she said, ‘“There

is no question, none whatsoever, that this
would not have happened without years of
Western television.”

By the end of the conference’s second
day, a diverse group of satellite users had
furthered Geyer’s thesis, testifying that de-
mand for what satellite technology can
bring is winning over even historically in-
transigent governments. ‘‘“We mass media
workers have been born again,’” Vladimir
Matyash, bureau chief, Soviet news agency
Tass, told a ‘‘Separate Systems Update™
session. Perestroika has given Tass journal-
ists “‘the ability to speak about shortcom-
ings honestly and openly out loud,”
claimed Matyash. Western leaders includ-
ing U.S. Presidents Ronald Reagan and
George Bush have appeared on Soviet TV,
he said, ‘“‘and the roof on our television
center did not cave in.”

But Soviet restructuring has also allowed
international coventures, such as one with
U.S. company Contel to provide satellite
ground equipment to Tass, a technological
investment that is only part of that news
agency’s goal to ‘‘match other world news
services’’ such as Reuters, he said.

Noting that CNN has leased capacity
aboard domestic Soviet satellites, will be
received in all Moscow hotels, and *‘is ex-
pected to be received by Muscovites, then
other Soviets’’ by next year, Matyash pro-
claimed: ““It is only television that can offer
the unique opportunity for face-to-face
meetings’’ such as the “‘uncensored”” series
of U.S.-Soviet ‘‘satellite space bridges”
begun last year.

Yet international video newsgathering re-
mains fraught with political and economic
difficulties, according to John Frazee, vice
president, news services, CBS News, and
Andrew Ailes, group satellite manager,
Visnews. Both men related daunting sto-
ries, not of limited access to news sources,
but rather of prohibitive red tape and costs
in originating satellite signals abroad.

“It is hard to imagine how European
nations could make it more difficult for us
to uplink than they do,”” said Frazee. One
of CBS’s portable ‘‘flyaway’” uplinks in
London sat unused for so long that the
network plans to trade it to authorities in
Cyprus for the privilege of paying full price
to uplink there. ‘‘Frequently, affiliates
think we’re lying to them” about how diffi-
cult it is to originate from outside the U.S.,
he said, but to duplicate CBS’s use of seven
uplinks and 12 videopaths out of San Fran-
cisco following the recent earthquake is
rendered impossible by rules and by access
to too few paths out of foreign regions.
“‘Coming out of Frankfurt” to cover a po-
tential release of U.S. hostages from Leba-
non ‘‘is going to be a monumental hassle.”

On the distribution side, CBS is now
delivering its CBS Evening News and two
daily news transmissions to Europe via Ku-
band capacity aboard PanAmSat. But,
while some users receive the services di-
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rectly, deregulation has not progressed far
enough to drive down costs there, where
users receive CBS’s services through Eur-
ovision 9r buying a $10,000 antenna. Most
choose the former.

According to Visnews’s Ailes, the lack
of procedural continuity and of centralized
information within the European Broadcast-
ing Union (EBU) is worse than within Intel-
sat. Both organizations, he said, meet the
confused customer with only, ““It’s not us;
it’s our signatories.”’ At bottom, he said,
local rules, including multipoint ad hoc sur-
charges, and Byzantine booking procedures
make operations difficult at best. Visnews,
he said, will soon reach 800,000 hours of
ad hoc satellite use per year to transmit
some 20,000 news stories daily to 500 sta-
tions in 90 nations. ‘‘Handling of the two-
minute business creates a very important
niche that will play a major role in things to
come in Europe.’” Yet, he said, ‘‘nobody
wants to deal with two minutes.”

Wes Hanameyer, vice president, satellite
systems, Turner Broadcasting System, join-
ing Frazee as ‘‘International Broadcasting’’
session panelist, said that regulatory diffi-
culties met when trying to deliver CNN to
Europe *‘were only the tip of the iceberg,”’
which TBS has discovered in attempting to
establish a satellite newsgathering vehicle
fleet there. Although progress could include
delivery of ‘‘more than one [TBS] service’’
via next-generation Soviet satellites, ‘‘Eu-
rope,’” he warned, ‘‘could find itself falling
behind deregulated environments in the
U.S. and Japan.”

According to John Milman, general man-

ager of BrightStar Communications, dereg-
ulation of media ownership in Europe con-
tinues to create non-EBU outlets, and
‘‘pressure [is] building up toward direct
access to international satellites.”” That
pressure is making European post and tele-
communications agencies (PTT’s) ‘‘more
realistic” in accepting change. But for the
present, ‘‘the cost of getting from Frankfurt
to Munich is higher than from Los Angeles
to Frankfurt,”” he said.

“‘Pressure’’ said Frazee, ‘‘is going to
come from businesses wanting rooftop [pri-
vate satellite network] services and from
new non-EBU stations driven by what they
think is going to give them more compel-
ling television and more audiences. News—
gathering will play a large part in that.’

Evidently, so will sports. According to
Joachim Turowsky, manager, satellite ser-
vices, Koln, West Germany-based Scientif-
ic Consulting, one of its television clients,
which usually reaches five million homes,
reached 12 million with PanAmSat-deliv-
ered telecasts of U.S. Open tennis, won by
West Germans Steffi Graf and Boris
Becker. ‘“This helps the broadcaster with
his advertising sales,”’ said Turowsky, who
added that his company *‘fought the PTT"
to allow the transmission.

a

Japan’s nascent commercial satellite market
appears already international. The 1985
Telecommunications Business Law allowed
El Segundo, Calif.-based Hughes Commu-
nications to enter into 30% ownership of
JCSAT (along with Japanese partners C.
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Itoh and Mitsui), Larry Chapman, manager
of network services for Hughes, told an
Oct. 24 session, ‘‘Japan’s Burgeoning Sat-
ellite Communications Market.”” Eighteen
JCSAT-1 transponders now serve 13 cus-
tomers, including broadcast newsgatherers
and a satellite master antenna TV
(SMATV) market with ‘‘enormous poten-
tial to be developed very rapidly’’ because
of the prependerance of large apartments
and hotels there. Nippon Telephone &
Telegraph is already using seven JCSAT
transponders and will expand to 13, to carry
data, voice and video traffic.

And Junji Inoue, manager, corporate
planning, Space Communications Corp.
(SCC), said his company is *‘seeking to
industrialize satellite communications by
creating new business applications’’ via its
two satellites, Superbirds A and B, the lat-
ter to be launched in early December.
Funded by 29 Mitsubishi companies, SCC
is ‘*highly user-oriented,’’ he said, and of-
fers company-specific narrowcasting ser-
vices, as well as common programing.

According to Kunishi Nosaka, senior
managing editor, Kokusai Denshin Denwa,
Japan is now engaged in a daily exchange
of news programing, creating its own news-
without-borders partnership with seven oth-
er Asian Broadcasting Union nations. And,
said Chapman, ‘‘We expect co-ventures to
occur between U.S. programers and JCSAT
partners.”’

]

The perception that healthy international
communications industries begin at home
also appeared to rule the conference’s open-
ing session on HDTV.

Congressman Don Ritter (R-Pa.) object-
ed little to statements by fellow panelists
Sid Topol, chairman, Scientific Atlanta,
and international broadcasting consultant
Peter Marshall that devalued the need to
agree on a world HDTV standard as a req-
uisite for launching domestic HDTV.

Topol, who described the European, Jap-
anese and U.S. markets as ‘‘apples and
oranges,”’ argued that the U.S. can benefit
from diverse standards. ‘‘We have the
chance to lead the world by introducing a
multiport receiver upwardly compatible’
with over-the-air and cable TV. Evolution-
ary implementation of a 6-plus-6 or 6-plus-
3 mhz transmission standard, he said, could
have U.S. HDTV “‘on the air by 1992 or
1993—in volume.”

Marshall appeared to agree that the na-
tion that first develops its domestic market
will stand in the strongest position interna-
tionally. If the European HDTV market
*‘takes off in Europe, then it will begin io
look at the U.S. market,”” with possible
*‘standards mergers”’ to follow.

Said Ritter: *‘It would be folly” for the
U.S. government to attempt to protect U.S.
industries by setting HDTV standards pur-
posefully incompatible with foreign stan-
dards, noting that ‘‘the best and brightest”
would eventually win the market, while the
‘‘protected’” industry was hamstrung.
However, he said, the Bush administration
*‘has been slow as molasses’ in formulat-
ing tax and antitrust deregulation to aid
development of domestic HDTV research
and manufacturing. -PDL
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KisT(am}-KMGO(FM) Santa Barbara and kxam-
(am}-kBos(Fm) Fresno, both California O Sold
by RSB Communications Inc. to Jayveeco Lim-
ited Partnership for $11.75 million. Seller is
headed by Burke Kaplan, James E. Olerich
and Alex Sheftell and also owns kxPT(FM) Ox-
nard-Ventura, Calif. Buyer is headed by
Dwight Case, currently president and chief ex-
ecutive officer of NetworksAmerica and co-
owner of KazZN(aMm) Los Angeles. He previously
was president of Transtar Radio Networks (now
Unistar) and president of RKO radic station
group. Kistiam is on 1340 khz with 1 kw full-
time. KmGa is on 1068.3 mhz with 365 w and
antenna 879 feet above average terrain. Kkam
is on 1340 khz with 1 kw full time. Kgos is on
94.9 mhz with 16.4 kw and antenna 847 feet
above average terrain. Broker: Media Venture
Partners.

Kowmc-Fm Pella, lowa (Des Moines) O Sold by
GBA Inc. to Valley Broadcasting Inc. for $2.75
million ("In Brief,” Oct. 23). Seller is headed by
Allen Shaw, George Beasley and Bruce Small.
Beasley is head of Beasley Broadcast Group,
which owns seven AM's, 12 FM's and one TV
station. Buyer is headed by Robert Dean and
Robert Greenlee, and is also licensee of koiL-
(AM)-KOMJFM) Omaha. KomG-Fm is on 103.3 mhz
with 100 kw and antenna 745 feet above aver-
age terrain. Broker: Questcom Radio Broker-
age Inc.

Wiiziamyweow(FM) Key West, Fla., O Sold by
Florida Keys Broadcasting Corp. to Fotosonics
of Florida for $2,050,000 (“In Brief,” Oct. 23).
Seller is headed by Gayle D. Swofford, who
has no other broadcast interests. Buyer is
headed by Peter Arnow, who has interest in
WMTR(aM) Morristown and wbHagrm) Dover, both
New Jersey, and wiis(Fm) Key West, Fla. He will
sell wis. Wkiz is on 1500 khz with 250 w full
time. WEOw is on 92.5 mhz with 100 kw and
antenna at 600 feet. Broker: Hickman Asso-
ciates, which will aiso handle sale of wis.

WLET(am)}-wzL-FM Toccoa, Ga. O Sold by Faver
Broadcasting Group Ltd. to Sonic Broadcast-
ing for $2,050,000. Seller is headed by Otto
McDonald, who has no other broadcast inter-
ests. General partner Ronald Verlander has in-
terest in wsmyiam) Weldon and wetm-FM Roa-
noke Rapids, both North Carolina, and
wrea(Fm Cairo, Ga. Buyer is headed by Eu-
gene Mark, attorney, and has no other broad-
cast interests. WLET is 5 kw daytimer on 1420
khz. Wzui-Fm is on 106.1 mhz with 100 kw and
antenna 1,132 feet above average terrain.

KnTa(am) Santa Clara, Calif. 0 Sold by Tama-
rack Cornmunications Inc. to Knta Radio Corp.
for $2 million. Seller is headed by David Jack
and is licensee of KBIF(AM) Fresno, Calif.;
wsHO(aM) New Orleans and kLvs(am) Portland,
Cre. Buyer is headed by Hector Viltalobos and
Carlos Moncada and has interest in KTGE(aM)
Salinas and kLoQamy Mercad, both California.
KNTA is on 1430 khz with 1 kw full time.

KorFTam) Ferris, Tex, O Sold by Lois B. Crain to
Willis Broadcasting Corp. for $1.65 million.
Seller is also licensee of wavNiam) South Ha-
ven, Miss., and has applications for new FM's
in Electra, Tex., and Holly Springs, Miss. Buyer
is headed by L.E. Willis Sr., who has interest in
wiMG(aM) Ewing, N.J.; weOk(am} New Orleans;

KFTH(FM)  Marion, Ark.; wesp(am) Charlotte,
wexB(FM) Edenton, wkwomy  Batesburg,
wsRc(aM) Durham, wvrs Warrenton, WKJA(FM)
Belhaven, all North Carolina; wayE(am) Birming-
ham, and wsFufm Union Springs, both Ala-
bama; wrzzem) Franklin, Ind. ; ksnerm) Marshall,
Ark.; wurD(aM) Philadelphia; Willis also has in-
terest in WINC(aM) Thomasville, N.C.; wPCE(am)
Portsmouth and wrtHam) Richmond, both Vir-
ginia; wsviam) Jacksonville and  wPDCG(FM)
Green Cove Springs, both Florida; WwCA(am)
Gary, Ind., wesL(am) East St. Louis, lIl.; WTH(AM)
East Point, Ga., and waTmam) Wilson, N.C. Levi
Willis, son of L.E. Willis, has interest in WINC(aM)
Thomasville, N.C. WprT1 is 250 w daytimer on
540 khz.

Wikky(rm) Moss Point, Miss. O Sold by Jack-
son County Broadcasting Co. to Waldron Part-
ners for $1.5 million. Seller is headed by
Wayne Dowdy, who also has interest in wapF-
(AM)}WXLT-FM McComb, and wSUS(AM)-WWMS(FM)
Oxford, both Mississippi; KCWD{FM)}-KNWA{AM)
Harrison and kprmiFM) Mountain Home, both
Arkansas and wmLT(am:wozy(Fm) Dublin, Ga.
Buyer is headed by H. Patrick Swygert, and is
also purchasing kvki-am-Fm Shreveport, La.,
Kerm-FM - Edinburg, kFaniFm)  Fredericksburg,
both Texas, and wMGR{AM)-WJAD-FM Bainbridge,
Ga. Swygen, officer, director and sote voting
shareholder of Waldron Broadcasting Co., is
executive vice president of Temple University

of Commonwealth System of Higher Education,
licensee of noncommercial wrti-Fm Philadel-
phia, and permittee of noncommercial wucr-Fm
Summerdale, Pa. Wkky-FM is on 104.9 mhz with
3 kw and antenna 223 feet above average
terrain.

Keentrm) Spanish Fork, Utah O Sold by Kser
Inc. to Ironclad Radio Inc. for $1 million. Seller
is headed by Christopher F. Devine, Frederick
R. Phelan and C. Robert Allen Ill. Principals of
Devine Media Inc. are also principals at KxBr-FMm
Greenfield, Mo., and kkBr-FM Los Alamos, N.M.
Buyer is headed by Street Stryder, former air
personality, who has no other broadcast inter-
ests. KBer is on 106.3 mhz with 22 kw and
antenna 920 feet above average terrain.

Kskiiam) Hailey and kski-FM Sun Valley, both
idaho 0 Soid by Sun Valley Radio Inc. to Silver
Creek Communications Inc. for $950,000. Sell-
er is headed by M. Kent Franden and also has
interest in KBLI(AM)-KLCE(FM) Blackfoot, Idaho.
Buyer is headed by John E. McCaw Jr., who
has interest in KyMG(FM) Anchorage, KNJO(AM)-
KTKU(FM) Juneau, KiFwaM) Sitka and KTKN(AM)-
KGTw(FM) Ketchikan, all Alaska. Kski is on 1340
khz with 1 kw day and 250 w night. KskiFm is on
93.5 mhz with 56 kw and antenna 2,145 feet
above average terrain.

KJez(Fm) Laredo, Tex. O Sold by Woods Com-
munications Group to Encarnaction A. Guerra
for $750,000. Seller is group owner headed by
Charles Wood and is licensee of wrvv-Fm-
wrvy(mv) Dothan and wacviam) Montgomery,
both Alabama; wrvw(v) Evansville, Ind.;
KARD(TY) West Monroe, La.; kpee-Tv Springfield,
Mo.; kese(rm) Amarillo, and kiBk-Tv Lubbock,
both Texas. Buyer is San Antonio-based busi-
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nessman with no other broadcast interests.
KuBz is on 92.7 mhz with 3 kw and antenna 390
feet above average terrain. Broker: Norman
Fisker & Associates.

Kxan-am-Tv Glendive, Mont. O Sold by Lewis
W. Moore Sr. and Lewis W. Moore Jr. to Ste-
phen A. Marks for $693,750. Seller has no
other broadcast interests. Buyer Is president,
director and 88.6% voting stockholder of Thun-
der Bay Broadcasting Corp., licensee of weks-
v Alpena, Mich. Kxan is on 1400 khz with 1 kw
day and 250 w night. KxaN-Tv is both CBS and
NBC affiliate on ch. 5 with 14.8 kw visual, 2.9
kw aural and antenna 500 feet above average
terrain.

Wekn(am) Hattiesburg and wxnziFw) Collins,
both Mississippi O Sold by Covington County

Broadcasters to Southem Air Communications
Inc. for $648,010. Seller is headed by Ottis D.
Wolverton, who has no other broadcast inter-
ests. Buyer is headed by Bruce L. Easterling,
and has no other broadcast interests. WakH is 5
kw daytimer on 950 khz. WkNZ is on 101.7 mhz
with 3 kw and antenna 541 feet above average
terrain.

Wxviiam) Montgomery, Ala. O Sold by Wxw
Radio to RFB Radio of Montgomery Inc. for
$300,000. Seller is headed by Wes Attaway
and has no other broadcast interests. Buyer is
headed by Bob Bell, who owns wCGL(am) Jack-
sonville, Fla., wcLy(am) Raleigh, N.C., and
wLLv(am) Louisville, Ky. Wxvi is on 1600 khz with
5 kw day, 1 kw night. Broker: Stan Raymond &
Associates Inc,

1 CABLE [

Systems serving about 52 communities in
Alabama, Georgia and Mississippi O Sold by
First Carolina Cable TV to Fatcon Cable TV for
about $100 million. Seller is headed by E.B.
Chester and has systems in New York, New
Hampshire and Vermont, serving about 44,000
subscribers. Falcon also plans to purchase
these systems for $100 million. Buyer is MSO
headed by Marc Nathanson and has systems
in 28 states serving about 750,000 subscribers.
System passes 75000 homes and serves
about 54,000 subscribers in cities including
Athans, Scottsboro, both Alabama, and Dal-
ton, Ga. Broker: Waller Capital Corp.

For other proposed and epproved sales see
“For the Record,” page 59,

Senate hears both sides of moral rights argument

Directors urge legislation
outlawing alteration of films by
TV; opposite point of view

put forth by broadcasters,
producers and movie studios

Motion picture and television directors op-
posed to colorization and unhappy with the
way their films are altered for television
urged a Senate panel to revise U.S. copy-
right law to limit or prohibit those prac-
tices. Their concems, however, seemed to
make little headway at a Senate Copyright
Subcommittee hearing last week.

They are seeking so-called ‘‘moral
rights’’ provisions that would enable them
to have the final approval on any edits or
changes to their product. Broadcasters, pro-
ducers and Hollywood studios have united
to oppose the initiative. It presents serious
problems for stations that edit for commer-
cial breaks and use techniques such as time
compression and panning and scanning
when adapting movies for television. Edit-
ing films for violent and sexually explicit
material is also a common practice.

Subcommittee Chairman Dennis DeCon-
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cini (D-Ariz.) told the directors that he is
“truly undecided’’ on the issue and that
they bear the ‘‘burden of proof."” It was the
third in a series of hearings on moral rights;
the other two dealt with moral rights protec-
tion for sculptors, painters and authors. No
immediate action is planned nor has any
legislation been introduced that covers mo-
tion pictures. DeConcini said he will review
the hearing record before deciding what to
do.

Orrin Hatch, the subcommittee’s ranking
Republican, was skeptical about adopting
moral rights language. He said he thinks the
matter should be handled through collective
bargaining. Furthermore, the Utah senator
fears that such legislation might *‘depress
the healthy American literary, art and film
markets and might dry up available com-
mercial opportunities for young contempo-
rary artists and writers.”’

The lawmakers seemed unconvinced de-
spite the Copyright Office’s endorsement of
moral rights. Register of Copyrights Ralph
Oman suggested Congress consider a feder-
al system of moral rights.

Jonathan Klein, vice president and gener-
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al manager of WiZ-Tv Baltimore, told the
senators that such legislation was ‘‘an un-
necessary and expensive ‘add-on’ to the
already costly process of bringing program-
ing to millions of television broadcast view-
ers.”” Klein appeared on behalf of the Na-
tional Association of Broadcasters and the
Association of Independent Television Sta-
tions.

A broadcaster must also “‘retain the edi-
torial discretion which permits him to fulfill
his responsibility as a licensee,”” Klein
said.

Peter Nolan, vice president and counsel
for the Walt Disney Co., who testified on
behalf of the Motion Picture Association of
America, wamed that congressional inter-
vention in this area could have a severe
economic impact on the film industry,
which relies on ancillary markets to defray
the costs associated with production, distri-
bution and promotion of movies.

This issue can be solved through collec-
tive bargaining, argued J. Nicholas Counter
IIl, president of the Alliance of Motion
Picture and Television Producers. He said
the alliance and directors have already
agreed during their last round of negotia-
tions that directors will be consulted before
a movie is adapted for TV use, |

But Glenn Gumpel, national director of
the Directors Guild of America, said only a
**handful of directors have the clout to ne-
gotiate moral rights.”” George Stevens Jr,,
filmmaker and founder of the American
Film Institute, made an impassioned plea
for Hill action to ‘‘save America’s motion
picture and television heritage from the rav-
ages of colorization, panning and scanning,
the truncating of films for broadcast on
television or cable and the transfer of own-
ership overseas.” )

Director Milos Forman complained about
his film *‘Hair”” when it was syndicated and
distributed to 115 TV stations. ‘‘I watched
helplessly as my pride as a filmmaker was
being taken away from me piece by piece.




Nine entire musical numbers and numerous
bits and pieces were removed from the film
by somebody,” said Forman.

The directors indicated when queried by
DeConcini that they might be receptive to
settling the issue through some form of
federal arbitration.

Roger L. Mayer, president of Tumer En-
tertainment Co., defended colorization
when that practice came under attack from
DeConcini. The senator said he ‘‘personal-
ly’” did not like colorization. If a movie is
made in black and white it should be **seen
that way,”” said DeConcini, although he
admitted there was nothing illegal about the
practice.

Mayer pointed out that the original black
and white_version is not destroyed and that
stations often air both versions. With color-
ization, he said, viewers get a choice.

Mayer also joined MPAA and NAB in
resisting the directors’ call for action. **Our
system works very well, and those who
would change it bear the substantial burden
of proving that changes are necessary,’’ he
said. -KM

Hill hot about HDTV

Members of the congressional caucus on
high-definition television want the Bush ad-
ministration and Congress to give the new
technology priority status. If they ignore
HDTV, the caucus warned, the nation’s
long-term economic health is at risk.

At a Washington press conference con-
vened last week by Representatives Mel
Levine (D-Calif.) and Don Ritter (R-Pa.),
co-chairs of the caucus, the administration
was sharply criticized for sitting on the
“‘sidelines waiting for an economic miracle
to revitalize our industrial base.”” The cau-
cus sent a letter to the President and Con-
gress outlining its concerns.

“HDTV has become a symbol of our
national willingness to compete on the cut-
ting edge in the strategic indusiries and
technologies of the 1990’s, and our failure
to develop it could have alarming implica-
tions for our economic future as it relates to
high technology,”” the letter said. It was
signed by 35 members, including Levine,
Ritter, Senators John Heinz (R-Pa.), Al
Gore (D-Tenn.) and John Kerry (D-Mass.)
and Representatives Robert Roe (D-N.J.),
George Brown {(D-Calif.) and Helen Bent-
ley (R-Md.). Gore, Heinz and Kerry joined
Levine and Ritter at the press bricfing.

Also, more than 120 business leaders
signed the HDTV caucus letter, including
Motorola Vice Chairman John Mitchell,
SEMATECH President Robert Noyce,
Communications Workers of America Pres-
ident Morton Bahr and Mitchell Kertzman,
chairman of the American Electronics As-
sociation.

They are “‘disturbed’’ that the adminis-
tration has yet to deliver an HDTV plan,
something it promised to do by July I.
Commerce Secretary Robert Mosbacher’s
latest proposal to lock at high-tech indus-
tries in general is not good enough for this
group. HDTV must be given ‘‘top priori-
ty,’” stated the letter.

'90 and $14.7 million for FY '91.

FCC money

The House Commerce Committee approved an FCC authorization bill that includes an
increase in funds for the agency's fiscal 1991 budget. The Commitiee authorized
- $109.8 million for FY 90 and $121.5 million for FY '91, up some $4 million from the
| amount approved by the Telecommunications Subcommittee. Lawmakers also adopt-
ed an amendment offered by Bill Richardson (D-N.M.) that would enable the FCC, at
its discretion, to assess the impact of the European Community’s directive setting
quotas for American programing. (For other Hill action on the EC see box, page 58.)
Authorization legislation for the National Telecommunications and Information Admin-
istration was also passed by the Committee. Funding was set at $14.6 million for FY

Congress, the caucus wrote, must con-
sider the recommendation by the Defense
Advanced Research Project Agency to give
U.S. companies $100 million for HDTV
research and development. “*Cver 50 U.S.
businesses have also proven their commit-
ment to HDTV by pledging over $100 mil-
lion of their own funds to match grants
proposed by DARPA, despite the fact that
few U.S. companies are still in the TV
business.””

According to the letter, even the Presi-
dent’s semiconductor advisory committee
called for a joint industry-government ini-
tiative on HDTV.

They urged Bush and Congress to back
Mosbacher’s original plan to develop an
HDTYV initiative. And they want to ‘‘reform
antitrust laws to permit U.S. companics to
meet the radically changing demands of
global markets.”’ ]

INTV asks FCC

to regulate

cable programing,
advertising and
channel positioning

The Association of Independent Television
Stations filed a petition for rulemaking at
the FCC last week asking the commission
to put limits on the cable industry relating
to programing, advertising, and channel al-
location, carriage and positioning.

INTV said it urged the commission to
adopt rules ‘‘to preserve fair economic

competition and a diversity of program
sources in light of the increasing incentives
for actual occurrences of anticompetitive
behavior in the cable television industry.”’

The filing, spurred on by American Tele-
vision & Communications’ decision to pro-
gram an ‘‘independent’ type channel,
wGRC, on its cable system in Rochester,
N.Y., asks the commission to adopt rules
that would:

1) limit to one the number of channels a
cable operator could program commercial-
ly;

2) limit to one the number of channels a
cable operator could carry in which it has
an attributable ownership interest;

3) limit to one the number of channels on
which a cable operator can sell advertising;

4) require a *‘significant portion’’ (INTV
did not specify) of a cable system’s chan-
nels to be set aside for common carrier use;

5) establish must-carry and channel repo-
sitioning ruies.

INTV said the situation in Rochester
points up what the association says are the
inequities between the broadcasting and ca-
ble industries: The cable system has control
over the selection and positioning of the
many programing services it carries, while
the broadcaster controls only one service,
and has no control over its position; the
systemn can carry many channels in which it
or its parent has an ownership interest,
while a broadcast station can’t own any
other station in the same town (although
stations could lease time on cable systems),
the system can sell advertising in combina-
tion with other services, while a broadcast
station can sell time only on its service; a
system can promote its own programing
service on a host of other channels, while a
broadcaster has only one channel on which
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to promote, and a system’'s operation is
subsidized by both advertising and affiliate
fees, while a broadcaster has only one
source of revenue.

Many of INTV’s concerns over potential
cable behavior relate to the lack of must-
carry rules, and no agreement on channel
repositioning. But Jim Hedlund, vice presi-
dent, government relations, INTV, said the
association would still have made the filing,
even if must camry and channel reposition-
ing were not issues, because of remaining
differences over other issues, including
sports siphoning.

Although few cable systems, to date,
originate their own programing channels,
_ most systems carry advertising on at least
four channels, and many are linked with
companies that have attributable ownership
interest in many cable networks. In the lat-
ter case, Hedlund said, INTV did not see
cable systems dropping channels in which
they owned an interest, but rather saw com-
panies divesting themselves of that pro-
graming.

FCC Chairman Al Sikes has called for
more competition to cable, including that
provided by the telcos, but he has applaud-
ed ATC’s programing moves in Rochester.
An INTV spokesman said the new chair-
man may not be aware of all the facts and
urged the commission to revisit the issue.
In its conclusion, INTV said ‘‘now is not
the time for pondering, musing or even
handwringing about cable’s assault on com-
petition and diversity in the TV programing
marketplace. Every day, the incentive of
the cable industry to foreclose competition,
whether crassly or subtly, increases.””

NCTA, in a statement, said *‘Their ba-
sic problem is that they hate the idea of a
local cable channel competing with them.
However they dress it up, that isn’t going
to change, and they won’t win this
fight.”’ —Ms

Comsat wants court
to drop PAS suit

The Communications Satellite Corp. has
asked for a dismissal of the $1.5 billion
antitrust suit Pan American Satellite filed in
July against the U.S. signatory to the Inter-
national Telecommunications Satellite Or-
ganization. Comsat, in a brief filed in U.S.
district court in New York, argues that PAS
is barred by U.S. and international law
from bringing such a suit.

PAS, in a suit after four years of battling
with Intelsat to secure the right it now exer-
cises to operate a separate satellite system,
contends in its suit it has suffered $500
million in damages in lost revenues and, as
is customary, is seeking triple damages.

Cormsat, in its brief, argues that the suit
is *“a frontal attack on the actions’’ of Intel-
sat, its 117 members, including the U.S.,
and their representatives, including Com-
sat. As such, Comsat adds, the suit “*direct-
ly implicates international institutions creat-
ed by multilateral sovereign agreements,”
as well as the internal workings of the glob-
al system, ‘‘and necessarily intrudes into
the diplomatic relations between and among
the United States and each of its sovereign

partners in Intelsat.”

Comsat contends that although it is
named as the sole defendant, ‘it is the acts
of Intelsat that are alleged to have causgd
direct injury to PanAmSat.”” And in seek-
ing dismissal of the suit, Comsat says, *‘In-
ternational law has long recognized that in
order for international organizations to ful-
fill their missions agreed to by their mem-
ber nations, immunities from legal process
and suit are required.”” Comsat cites a num-
ber of grounds for dismissal, among them
that Intelsat and its signatories are immu-
nized from suit by the international agree-
ments providing for the location of Intelsat
in the U.S. and by U.S. law granting privi-

leges and immunities to international orga-
nizations to which the U.S. belongs and
which the President designates for that pur-
pose, as Intelsat has been so designated.

*‘In the final analysis,”” the Comsat
brief concludes, ‘‘this lawsuit challenges
the Intelsat organization, the consultation
process required by the Intelsat Agree-
ment, the conditions embodied in the
United States government’s separate sys-
tems policy, and Intelsat’s response to the
advent of separate systems.’’ Indeed,
Comsat claims that PAS's aim “‘is to
break up Intelsat or at least to eliminate
the consultation process applicable to sep-
arate systems. =

Regulating the future

How existing and emerging
technologies will be used
and regulated is topic of
debate at FCBA forum

The subject for the miniconference commu-
nications lawyers attended last week was
“‘Future Video Shock,’” the effect of the
potential and what some see as the inevita-
ble convergence of television, cable televi-
sion and telephone technology will have on
policy and service. There were almost as
many theories as there were speakers at the
forum sponsored by the American Bar As-
sociation Forum on Communications Law
and the the Federal Communications Bar
Association.

But one speaker who caught the attention
of the audience of some 95 communications
lawyers with comments apparently calculat-
ed to disturb, if not annoy, was Peter W.
Huber, senior fellow at the Manhattan Insti-
tute and author of the Huber report, which
in February 1987 formed the basis of the
Justice Department recommendation to
U.S. District Judge Harold H. Greene re-
garding implementation of the consent de-
cree under which AT&T was broken up
three years earlier.

He 1s known for his view that technology
drives policy. And he contended last week
that as the telecommunications industry
moves toward fiber optics, it will move
toward the era of broadband service, with
*“‘no physical limit”’ to what can be trans-

mitted. And he said ‘‘the least efficient way
to pay for bandwidth is to pay in Whea-
ties’~—that is, in terms of the money spon-
sors spend to advertise products on radio
and television. ‘‘That’s why,’”” he said,
“‘there’s so much garbage on the air.”

Huber, who delivered the technological
keynote address, said it is not sensible to
use the airwaves to reach ‘““the couch pota-
t0,” since he is ‘‘stationary.”’ There are
more valuable uses of the airwaves, he
said. If regulation were moving ‘‘in the
right direction,” he added, it would be to-
ward easing programing onto a landline
transmission service. He saw fiber as a
*‘landline, digitial, duplex [two-way] tech-
nology™ that would, for instance, permit
viewers at home to dial up a movie for the
evening. Huber saw the duplex technolgy
as “‘the key to billing.”* But Huber also saw
ahead “‘some convulsive changes in regula-
tor{ policies and in market structure as
well.”

If Huber, the theoretician, was unre-
strained in his view of the future, FCC
Commissioner Sherrie Marshall, whe might
be held accountable for the views she ex-
presses and who joined the commission
only two months ago, was more cautious,
in her regulatory keynote. She noted that
“‘the tremendous growth in the American
video marketplace has resulted in a conver-
gence of the broadcast and cable industries
that few people anticipated.’” Yet, she not-
ed the converging industries ‘‘are regulated

the EC broadcasting rmarket.”

competition by forewgn praducers”

Down on quotas

The House of Representatives las! weer pasasd a Ways and Means Committee
resolution denouncing TV program glalas incorporaled e new European Commu-
nity's "TV Without Frontiers" media directive.

The resolution (H R. 257}, passed by a 342-0 yvole Oct. 23, charged the directive
was trade restrictive 2~d in valaton af the GATT (Genaral Agreement on Trade and
Tariffs), and urged thi Bush adminislralicn and the LS. Trade Representative to "take
all appropriate and faa=ale aclion, to pratect and mamtan United States access to

Representative Sam Ginkans (0 -Fla §, autnor of the resolution, told the House: "The |
European Communily kzal conlant diraclve is not 2 matles of cultural sovereignty, as
some in Europe claim 1 s, but simply an altemps io protect Curopean industry from fair

One possible retaliarany measJre was segoestod by Hepresentative Bill Richardson
[ (D-N.M.), who said fa would intrioduce legisiation to “bar public television stations
from purchasing televisicn programing from any loreign country which limits U.S.-

made programing ”
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under different regimes.”” Then add to the
mix that telephone companies, which also
want to get into the video business, ‘‘are
regulated under yet another regime.’’ The
result, she said, is “*a regulatory nightmare
in the making.”

Will that convergence of interests require
the commission to examine the extent to
which the public interest ‘‘continues to be
served by disparate regulation of these indus-
tries? At some point,”’ perhaps. ‘‘But,”’” she
said, ‘‘that’s a question for another day.”

A panel consisting of representatives of
various industries produced a melange of
views regarding government regulation.
But it also produced some news from the
one representative of the government.
Thomas J. Sugrue, deputy assistant secre-
tary of Commerce for Communications and
Information and deputy head of the Nation-
al Telecommunications and Information
Administration, said NTIA plans to initiate
a study of the globalization of the media,
and its impact on American mass media.
The study will include such questions as the
effect of U.S. policies, including the FCC's
financial interest and syndication rules, on
American competitiveness abroad. Ques-
tions on how the U.S. can promote ‘‘con-
tent openness’’ on a global scale will also
be included.

As for the other members of the panel,
there seemed little disagreement that con-
vergence is happening, at least to some
degree. But John Abel, the National Asso-
ciation of Broadcasters executive vice pres-
ident for operations, said government, in
dealing with convergence, ‘‘has a very poor
understanding of the video industry and of
how the consumer consumes video infor-
mation.”” Gary Epstein, a former chief of
the FCC’s Common Carrier Bureau and
now a partner in the law firm of Latham &
Watkins, offered a contrasting view, at
least with respect to government’s regula-
tion of direct broadcast satellites. The com-
mission, he said, ‘‘has done an excellent
job of keeping hands off, of letting technol-
ogy roll.”” However, as he said, *‘the ulti-
mate question is: Why is there no DBS
satellite up [in space] serving the U.S?"" He
did not answer the question, other than to
note DBS services are operating, though
not very successfully, in Europe and Japan.
“‘But it’s early.”

And George Vradenburg III, senior vice
president, general counsel and secretary of
CBS Inc., expressed yet another view. He
said that regulatory change is slow: ““The
marketplace runs past the pace of regula-
tion. The world has changed mightily since
the 1970’s,”’ he said, *‘but not regulation.”
He noted that major acquisitions—the Sony
purchase of Columbia Pictures, for in-
stance—and the increasing vertical and hor-
izontal integration of cable television com-
panies goes on apace. He ascribed those
moves to ‘‘a variety of competing compa-
nies pursuing strategies they think will”
improve their position in the market.

Then there were Brenda L. Fox, general
counsel and vice president for special poli-
cy projects of the National Cable Television
Association, and Jerry Lederer, executive
director, government relations, for the U.S.
Telephone Association. They engaged in
another in a series of sparring maiches over

telephone companies’ determination to
compete with cable television systems in
providing video service.

Fox, for instance, saw the decision to
*‘gold plate”’ telephone company plant—by
substituting fiber for copper wire—as a
means for investing the substantial profits
the Bell Operating Companies have earned
in their rate base rather than returning them
to ratepayers. She also said the telephone
companies ‘‘have no expertise in program-
ing, only the deep pockets for buying pro-
graming,”” and would have the capacity to
bypass the networks, stations and cable sys-
tems in delivering Hollywood product to
the home. Furthermore, she said that coaxi-
al cable can deliver **100 to 200 channels
today,”’ so why the need for fiber, which,
she said, would be too expensive to be used
exclusively in a cable system.

Lederer said Fox's contention that ‘‘no
one is asking’’ for a system operating on
fiber and the limitless channels it would
provide is *‘the same argument the candle
maker made”’ when electricity was being
introduced. But he said consumers ‘‘are
asking for it when they ask for cheaper

prices and better service.”’

A panel on HDTV did not provide many
new answers to frequently asked questions
about the technology. A possible reason
may be in the answer Gregory L. DePriest,
vice president of the Association of Maxi-
mum Service Telecasters, gave in response
to a question from the moderator, Richard
E. Wiley, as to whether the system finally
adopted would be terrestrial. ‘‘We won't
know until the testing is completed,”” he
said. *‘So I reserve judgment.”” Nine sys-
tems being advanced by seven companies
are being tested. The results are due by the
end of 1991. However, that consideration
did not deter James McKinney, chairman of
Advanced Television Service Corp., from
expressing the view that the system adopted
would involve ‘‘a simulcast solution.™

Despite the lack of hard answers, onc
member of the panel—Charles Schott, chief
of staff to FCC Chairman Alfred Sikes—
thought the continuing discussion about
HDTV has helped. ““The debate has fo-
cused on a new target to shoot at,”” he said.
‘1 expect a lot of activity in the next year.
So a lot’s been accomplished.’ -z
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19 through Oct. 25 and based on filings,
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Abbreviations: AFC—Antenna For Communications: ALJ—
Administrative Law Jjudge. all.—alternate: ann.—announced:
ant.—antenna; aur.—aural; aux.—auxiliary: ch.—channel:
CH—critical hours.: chg.—change: CP—construction permit:
D—day; DA—directional antenna; Doc.—Docket; ERP-—ef-
fective radiated power: Freg—frequency: HAAT-—height above
average terrain: H& V—horizontal and ventical: khz—kilohertz:
kw—kilowatts: lic.—license; m—mcters: mhz—megahertz:
mi.—miles: MP—medification permit: mod.—modification:
N—night: pet. for recon.—petition for reconsideration; PSA—
presunrise service authority: pwr.—power: RC—remote con-
trol; S-A—Scientific-Atlanta: SH—specified hours: SL—studio
location: TL—transmitter location: trans.—transmitter: TPO—
transmitter power output: U or unl.—unlimited hours: vis.—
visual; w—watts; *—noncommercial. Six groups of numbers at
end of Facilities changes items refer to map coorditiates. One
meter equals 3.28 feet.

Ownership Changes

Applications

B KINQ(FM) Fairbanks, AK (BALH890929GX; 95.9 mhz:
3 kw; ant. 1.6 ft.)—Seeks assignment of license from Great
Alaska Electric Radio Co. to Northemn Television Inc. for
$56.900. Seller is headed by Howard Trickey and is licens-
ee of KNBC(AM) Fairbanks, AK. Great Alaska Electric
Radio Co. is subsidiary of Pacific Rim Broadcasting Inc.,
licensee of KVOK(AM)-KIJZ(FM) Fairbanks, AK. Buyer
is headed by A.G. Hiebert. Northem Television Inc. is
licensee of KBYR(AM)-KNIK-FM-KTVA(TV), Anchor-
age, AK, and KCBF{AM)-KTVF(TV) Fairbanks. AK.
Iziuyer will seek waiver of one-to-a-market rule. Filed Sept.
9.

8 KLOK(AM) San Jose (BAL891002EC; 1170 khz; 50 kw-
D, 5 kw-N) and KBRG(FM) Fremont, both California
(BTCH891002ED; 104.9 mhz; 3 kw; ant. 300 ft.) Seeks
assignment of license from Dan Villanueva Jr. and James
Villanueva (brothers) to Excl Communications Inc. for $15
million. Seflers have no other broadcast properties. Buyer
is headed by Christopher Marks and Athena Marks (hus-
band and wife) and John Marks (brother of Christopher).
Athena Marks is former general manager WOJO(FM) Ev-
anston (Chicago), IL. Filed Oct. 2.
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8 KNTA(AM) Santa Clara, CA (BAPL891002EE; 1430
khz; 1 kw-U, DA-1}—Seeks assignment of license from
Tamarack Communications Inc. to KNTA Radio Corp. for
$2.000,000. Seller is headed by David Jack, and is also
licensee of KBIF{AM) Fresno, CA; WSHO(AM) New Or-
leans, LA, and KLVS(AM) Portland, OR. Buyer is headed
by Hector Villalobos and Carlos Moncada. Company also
has interest in KTGE(AM) Salinas and KLOQ Mercad,
both Califonia. Filed Oct. 2.

8 WRHC(AM) Coral Gables, FL. (BTC890929EC; 1500
khz; 10 kw-D, 500 w-N)—Seeks assignment of license
from estate of Alberto Villalobos to Aurora Vaillant de
Maldonado for $479,444. Scller has no other broadcast
interests. Buyer has no other broadcast interests. Filed
Sept. 29.

® WCHG(AM) Oviedo, FL (BAP831002EG; 1030 khz:
1.30 kw)—Seeks assignment of license from Marcelina
Colina to Florida Broadcasters for $6,500. Seller has no
other broadcast interests. Buyer is headed by George M.
Armoyo, who is permitiee of WONQ(AM) Orlando, FL.

8 WLET(AM)-WZLI-FM Toccoa, GA (AM:
BAL890929GT: 1420 khz; 5 kw-D; FM: BALH890929GU;
106.1 mhz; 100 kw; am. 1,132 ft.)—Seccks assignment of
license from Faver Broadcasting Group Ltd. to Sonic
Broadcasting for $2,050,000. Seller is headed by Otto
McDonald, who has no other broadcast interests. General
pariner Ronald Verlander has interest in WPTM-FM Roa-
noke Rapids and WSMY(AM) weldon, both North Caroli-
na, and WTGQ(FM) Cairo. GA. Buyer is headed by Eu-
gene Mark, anomey, and has no other broadcast interests.
Filed Sept. 28.

8 KVNI(AM) Coeur D'Alene, ID (BTC890929EG; 1080
khz; 10 kw-D. | kw-N)—Secks assignment of license from
Hagadone Investment Co. to Burl Todd Hagadone for no
financial consideration. Seller is headed by Hagadone fam-
ily (see KMWC[FM] Hayden, ID, below). Buyer has no
other broadcast interests. Filed Sept. 29.

8 KMWC(FM) Hayden, ID (BAPH890929GY; 94.5 mhz;
3 kw; ant. 63 fi.)—Seeks assignment of license from Media
West Inc. to North Idaho Broadcasting Co. for $104,639.
Seller is headed by George and Susan Cole and has no other
broadcast interests. Buyer is headed by Burl Todd Haga-
done, Joseph A. Stanosch, Bemidine Dami and Bradley D.
Hagadone. Burl Todd Hagadone and Bradley D. Hagadone
are sons of Duane B. Hagadone. Duanc B. and Bradley D.
Hagadone presently serve as officers and directors of North
Idaho Broadcasting Co., licensee of KVNIAM) Coeur
D' Alene. ID. Filed Sept. 29.

B KSKI(AM) Hailey and KSKI-FM Sun Valley, both Idaho



(AM: BAL891004EB; 1340 khz; I kw-D, 250 w-N; FM: -

BALH891004EC; 93.5 mhz; 56 kw; ant. 2,145 ft.)}—Seeks
assignment of license from Sun Valley Radio Inc. to Silver
Creek Communications Inc. for $950,000. Scller is headed
by M. Kent Franden, and also has interest in KBLI(AM)-
KLCE(FM) Blackfoot, ID. Buyer is headed by John E.
McCaw Jr., who has interest in KYMG(FM) Anchorage,
AK, and is also director of Alaska Broadcast Communica-
tions Inc., which bas interest in KNJO(AM) Juncau, AK.
Juneau Brosdcasting Co. KTKU(FM) Juneau, AK. Sitka
Broadcasting Co., KIFW(AM) Sitka, AK. Gateway Broad-
casting Co. KTKN(AM)-KGTW(FM) Ketchikan, AK.
Filed Oct. 4.

8 WDAN(AM)-WDNL(FM) Danville, IL (AM:
BAL891002GZ; 1490 khz; 1 kw-U; FM; BALH891002HA,;
102.1 mhz; 50 kw; ant. 380 ft.)}—Seeks assignment of
license from Majac Inc. to Neuhoff Broadcasting Corp for
$2,350,000 (**‘Changing Hands," Oct. 9). Selier is headed
by Jack (father) and Marc Steenbarger (son). They also
have intcrest in WWCK-AM-FM Flint, MI. Buyer js head-
ed by Geoffrey Neuhoff, who also has interest in
WCVS(AM)-WFMB(FM) Springfield, IL. Filed Oct. 2.

8 WCLZ-AM-FM Brunswick, ME (AM: BALS90929EE;
900 khz; | kw-D; FM: BAPLH890929EF; 98.9 mhz; 15
kw; ant. 400 ft.)}—Seeks assignment of license from Haw-
thome Communications LP to Eastern Radio Co. LP for
§2,175,000. Seller is headed by Doug Tanger, who has
interest in WBOQ(FM) Gloucester, MA. Buyer is headed
by Alan Stinert Jr. and Lionel Brooks Jr., who have interest
in WGV A(AM)-WECQ(FM) Geneva, NY. Filed Scpt. 29.

8 WBLM(FM) Lewiston, ME (BALH890921GL; 107.5

mhz; 50 kw; ant. 610 ft.)—Seeks assignment of license -

from Fuller-Jeffrey Broadcasting Corp. to Beacon Broad-
casting Corp. for $250,000 (**Changing Hands,’* Oct. 9).
Seller is subsidiary of Southern Starr Broadcasting Group
Inc. Souther Starr is headed by Peter Starr and js licensee of
KZLR(FM) Pinc Bluff, AR; WPLR(FM) New Haven, CT,
and WPMO(AM) Moss Point and WKNN(FM) Pascagou-
la, both Mississippi. Buyer is headed by Robert and Alford
Lessner, who also own WBNR(AM) Beacon, WSPR(FM)
Poughkeepsic and WENE(AM)-WMRV(FM) Endicott, all
New York. General Broadeasting will be acquiring certain
identified assets of WBLM and WTHT(FM) Portland, MA,
following exchanges between General Broadcasting and
I.Y. Taylor Companies Inc. on WHLY(FM) Leesburg, FL,
and WTHT(FM) Portland, and between General Broadcast-
ing and Fuller-Jeffrey Broadcasting Corp. on WTHT and
WEBLM (*"Changing Hands,"” April 3). Beacon will receive
offices and ing of WTHT and combine it with
WBLM. Filed Sept. 21.

® WHRF(AM) Bel Air, MD (BTCB891004EE; 1520 khz;
250 w-D)—Secks assignment of license from James D.
Fielder Jr. to Hartford County Radio Group for $320,000.
Seller has no other broadcast interests. Buyer is headed by
Stephen V. Zachary, former vice president of CIT, subsi-
dary of Manufacturers Hanover Trust. Filed Oct. 4.

® KNNS(FM) Grand Rapids, MN (BALHSQOQZTGN 96.9
i t of li

is also licensee of KSSC-FM Columbus, KS. Buyer is
headed by Andrew Wolfson and has no other broadcast
interests. Filed Oct. 2.

8 KXGN-AM-TV Glendive, MT (AM: BTCB8%0928KG;
1400 khz; 1 kw-D, 250 w-N; TV: BTCCT890928KF; ch. 5;
14.8 kw-V; ant. 500 ft.)—Seeks assignment of license
from Lewis W. Moore Sr. and Lewis W. Moore Jr. to
Stephen A. Marks for $693,750. Seller has no other broad-
cast interests. Buyer is president, director and 88.6% vot-
ing stockholder of Thunder Bay Broadcasting Corp., li-
censee of WBKB-TV Alpena, MI. Filed Sept. 28.

& KSRC(AM) Socorro, NM (BAL891011EA; 1290 khz; 1
kw-D)—Seeks assignment of license from Gary L. Smart,
receiver to Plaza Communications Corp. for $44,150. Sell-
er is headed by Manuel Olguin,and has no other broadcast
interests. Buyer is headed by Lawrence B. Ahrens, who has
no other broadcast interests. Filed Oct. 11.

® WNEW(AM) New York, NY (BTC891064ED; 1130
khz; 50 kw-U, DA-N)—Seeks assignment of license from
Metropolitan Broadcasting Corp of New York to Robert F.
Wagner, former Mayor of New York, for no financial
consideration. Seller is subsidiary of Legacy Broadcasting
and is headed by Robert Sillerman. Legacy is licensee of
WLLZ(FM) Detroit, MI; KDWB(AM) St. Paul and
KDWB-FM Richfield, both Minncsota, KILT-AM-FM
Houston, TX, and WCPT(AM) Alexandria and WCXR-FM
Woodbridge, both Virginia. Metropolitan is licensee of
KTWV-FM Los Angeles, CA, and WMMR(FM) Philadel-
phia, PA. Filed Oct. 4.

® KIDD(FM) Bend, OR (BAPH890927GM; 98.3; 3 kw;
ant. 300 ft.}—Seeks assignment of license from Kitsap
Communications Corp. to The Confederation Tribes of the
Warm Reservation of Oregon for $35,000. Seller is headed
by Carol Brandt and has no other broadcast interests. Buyer
is headed by Lamy Calica, and is also licensee of
KWSI(FM) and noncomuercial KWSO{FM) both Warm
Springs, Oregon. Filed Sept. 27.

® WIPJ(AM) Huntingdon, TN (BTC891003EA; 1530 khz;
1 kw-D)—Seeks assignment of license from David B.
Jordan to Randalt Stuart McGowan for $150,000. Seller
also has interest in WNRG(AM)}-WMID(FM) Grundy, VA.
Buyer has no other broadcast interests. Filed Oct. 3.

® KDFI(AM) Ferris, TX (BAL890929ED; 540 khz; 25¢
w-D)—Seeks assignment of license from Lois B. Crain to
Willis Broadcasting Corporation for $1,650,000. Seller is
also licensee of WAVN(AM) South Haven, MS, and has
applications for new FM's in Electra, TX, and Holly
Springs, MS. Buyer is headed by L.E. Willis Sr., who has
interest in Crusade Broadcasting Corp., licensee of WIM-
G(AM) Ewing, NJ; Christian Broadcasting Corp., licensee
of WBOK(AM) New Orleans; Big Ben Communications
Inc., licensee of KFTH(FM) Marion, AR; Charlotte Chris-
tian Radio Inc., licensee of WGSP(AM) Charlotte, NC;
Edenton Christian Radio Inc., licensee of WBXB(FM)
Edenton, NC; Columbia Christian Radio Inc., licenses of
WKWQ(FM) Batesburg, NC; Durham Christian Radio
Inc., li of WSRC{AM) Durham, NC; Birmingham

mhz; 100 kw; ant. 450 ft.)—Seeks
from Rapids Radio is Grand Inc. to Kirwin Spilman Broad-
casting Inc. for $450,000. Seller is owned by Michael [ves,
and has no other broadcast interests. Buyer is headed by
William J. Kirwin and Robert D. Spilman, who have no
other broadcast interests. Filed Sept. 27.

& WBKH(AM) Hattiesburg and WKNZ(FM) Collins, both
Mississippi (AM: BALR91002EF; 950 khz; § kw-D; FM:
BALH891002GW; 101.7 mhz; 3 kw; ant. 300 ft.)}—Secks
assignment of license from Covington County Broadcasters
to Southern Air Communications Inc. for $648,010. Seller
is headed by Ottis D. Wolverton, and has no other broad-
cast interests. Buyer is headed by Bruce L. Easterling, and
has no other broadcast interests. Filed Oct. 2.

® WKKY(FM) Moss Point, MS (BALH891004HD; 104.9
mhz; 1.30 kw-H; ant. 62 ft.}—Secks assignment of license
from Jackson County Broadcasting Co. to Waldron Pan-
ners, LP, for $1,500,000. Secller is headed by Wayne
Dowdy, who also has interest in WAPF(AM)-WXLT-FM
McComb and WSUS(AM)>-WWMS(FM) Oxford, both
Mississippi; KCWD(FM)-KNWA(AM) Harrison and
KPFM(FM) Mountain Home, both Arkansas, and
WMLT(AM)-WQZY(FM) Dublin, GA. Buyer is headed
by H. Patrick Swygert, and is also purchasing KVKI-AM-
FM Shreveport, LA, KBFM-FM Edinburg and KFAN(FM)
Fredericksburg, both Texas, and WMGR(AM)-WJAD-FM
Bainbridge, GA. Swygenrt, officer, director and sole voting
shareholder of Waldron Broadcasting Co., is executive vice
president of Temple University of Commonwealth System
of Higher Education, licensee of noncommercial education-
al FM station WRTI Philadelphia, PA, and permittee of
noncommercial educational FM station WUCP Summer-
dale, PA. Filed Oct. 4.

® KSSC(AM) Joplin, MO (BALS91002EB; 1230 khz; 1
kw-U)—Secks assignment of license from J. Kevin Check-
eft, trustee in bankruptcy, to Satum Communications Inc.
for $200,000. Selier is headed by William Mensendick and

Christian Radio Inc., licensee of WAYE(AM) Birming-
ham, AL; Gospel Broadcasting Corp., licensee of WSFU-
FM Union Springs, AL, FM 96 Corp., licensee of
WPZZ(FM) Franklin, IN; Marshall Broadcasting Corp.,
licensee of KSNE(FM) Marshall, AR; Philadelphia Chris-
tian Radio Inc., licensec of WURD{AM) Philadelphia;
Warmenton Broadcasting Corp., permittee of unbuilt FM,
WVRS, Warmenton, NC, and Belhaven Christian Radio,
licensee of WKJA(FM) Belhaven, NC. Willis also has
interest in WTNC(AM) Thomasville, NC. Willis Broad-
casting Corp. holds 100% voting stock in Tidewater Radio
Show Inc., licensee of WPCE(AM) Portsmouth and
WFTH(AM) Richmond, both Virginia; Willis & Sons Inc.,
licensee of WSVE(AM) Jacksonville and WPDQ(FM)
Green Cove Springs, both Florida; Metro Communications
Inc., licensee of WWCA(AM) Gary, IN; Gateway Com-
munications Corp., licensee of WESL(AM) East St. Louis,
IL; Inspirational Broadcasting Corp., licensee of
WTIH(AM) East Point, GA, and Good Faith Broadcasting
Inc., licensee of WGTM(AM) Wilson, NC. Levi Willis,
son of L.E. Willis, has interest in WINC(AM) Thomas-
ville, NC. Filed Sept. 29.

® KBER(FM) Spanish Fork, UT (BALH890928GQ; 106.3
mhz; 22 kw; ant. 920 ft.)}—Secks assignment of license
from KBER Inc. to Ironclad Radio Inc. for $1,000,000.
Seller is headed by Christopher F. Devine, Frederick R.
Phelan, and C. Robert Allen II. Principals of Devine
Media Inc. are principals in KXBR Inc., licensee of
KXBR-FM Greenficld, MO, and KKBR Inc., licensee of
KKBR-FM Los Alamos, NM. Buyer is headed by Street
Stryder, who has no other broadcast interests. Filed Sept.
28.

Actions

KCIN(AM) Victorville and KATI(FM) George, both Cali-
fornia (AM: BALS90BQ7EF; 1590 khz; 500 w-D; FM:BA-
PH890807EG; 100.7 mhz; 0.085 kw; ant. 472 ft.)—Grant-
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ed app. of assignment of license from Sid King and Crown
Broadcasting to Victor Valley Broadcasting for $1,360,000
(**Changing Hands,’" Aug. 21). Seller is headed by Sid
King, who has no other broadcast interests. Buyer is head-
ed by Kenneth Devine, Peter Trosclair and John Binsfeld.
They have no other broadcast interests. Action Oct. 12.

8 KPGA-FM Pismo Beach, CA (BALHS890817HV; 95.3
mhz; 1.75 kw; ant. 390 ft.)—Granted app. of assignment of
license from from U.S. Media Co. 0 James H. Elison for
$1,050,000. Seller is headed by Nick Mileti, who also
owns KVEC(AM) San Luis Obisbo, CA. Buyer has no
other broadcast interests. Action Oct. 10,

® WWNC(AM)-WKSF-FM  Asheville, NC (AM:
BAL890817HK; 570 khz; S kw-U; FM: BALH890817HL;
99.9 mhz; 53 kw; ant. 2,672 ft.)—Granted app. of assign-
ment of license from Pine Trails Broadcasting Co. Inc. to
Radio Ventures I LP for $25,500,000 (**Changing Hands,"’
Aug. 21). Seller is headed by James T. Cullen and also
owns WAAX(AM)-WQEN(FM) Gadsden, AL, and
KRKK(AM)-KQSW(FM) Rock Springs, WY. Buyer is
headed by Jerry Lyman, former RKO Geaeral radio group
president. He is also purchasing WMXB(FM) Richmond,
VA. Action Oct. 11.

B WRQR(FM) Famville, NC (BALH890822GM; 94.3
mhz; 3 kw; ant. 300 ft.)—Granted app. of assignment of
license from Farmville Broadcasting Company Inc. to
WRQR Inc. for $900,000. Seller is headed by L. Gene
Gray and has no other broadcast interests. Buyer is headed
by Sam Floyd, who has following broadcast interests: 20%
sharcholder of Beasley Broadcast Co., lcensee of
WFAI(AM) Fayetteville, NC; 25% sharcholder of New
South Broadcasting Co., li of WASC(AM) Spartan-
burg, SC; 5% shareholder of Beasley Broadcasting of East-
em N.C. Inc., licensee of WKML(FM) Lumberton, NC,
and sharcholder of WSIC Inc., licensee of WSIC(AM)
Magee, MS. Action Oct. 1l.

® KSTX(FM) San Antonio, TX (BAPLEDE90824HW;
89.1 mhz; 100 kw; ant. 724 fi.)—Granted app. of assign-
ment of license from San Antonio Community Radio Carp.
to Texas Public Radio for no financial consideration. Seller
is headed by Henry Munoz and has no other broadcast
interests. Buyer is also proposed assignee of licensee of
KPAC(FM) San Antonio, TX. Applicant seeking to assign
license of KPAC(FM) from Classical Broadcasting Society
of San Antonio to Texas Public Radio is being filed concur-
rently with instant application. Action Oct. 11.

® KDOK(AM) Tyler, TX (BAL890731EA; 1490 khz; |
kw-U)—Granted app. of assignment of license from Tyler
Broadcasting Co. Inc. to Blue Jay Production Inc. for
$100,000. Seller is headed by Carolyn Vance, son of
William Vance and Ben Downs. Carolyn Vance has inter-
est in KEEE(AM)-KJCS(FM) Nacogdoches, TX. Buyer is
headed by Bruce Williams. Blue Jay Productions Inc. is
licensee of KEES(AM) Gladewater, TX. Action Oct. 12.

® WMIB(FM) Evansville, WL (BTCH890811HG; 105.9
mhz; 3 kw; ant. 100 ft.)—Granted app. of assignment of
license from Tommic R. Love and Scott M. Davis to
Capital Radio Services Inc. for §77,000. Seller is headed
by Tommie R. Love, who has interest in KAFX-AM-FM
Diboll, TX; WIGL(FM) Orangeburg, SC; WMGU(FM)
Stevens Point, WI. Love is also applicant for new FM at
Bismarck, ND. Buyer is headed by Carl W. Hurlebaus and
Eugene J. Mark Jr. Hurlebaus is president, secretary and
treasurer, sole director and 89% stockholder of Telemedia
Broadcasting Inc., licensee of WGRQ(FM)} Colonial
Beach, VA. Hurlebaus is also 100% general partner of
Radio Virginia LP, licensee of WIMA(AM)-WVIZ-FM
Orange, VA. In addition, he is 100% general partner of
Radio Carclina LP, licensee of WDAR(AM)-WMWG-FM
Darlington, SC. Hurlebaus is also president, director and
90% stockholder of Capital Radio Services Inc., which is
49% stockholder of Eagle Broadcasting of Southern Wis-
consin Inc., holder of CP for new FM station at Evanville,
WI; WHOH Inc., holder of CP for new commercial FM
station at Crestline, OH; and Florida Radionet LP, holder
of CP for new commercial FM station at Port St. Joe, FL.
Action Oct. 13.

New Stations

Appilcations

FM's

® Jupiter, FL. (BPH890905MF)—Sage Broadcasting Corp.
of Manchester seeks 105.5 mhz; 3 kw; 328 ft. Address: 700
Canal St., Stamford, CT 06902. Principal is headed by
Gerald A. Poch. Sage Broadcasting Corp. is licensee or
permittee of WFNW(AM) Naugatuck, WBSM(AM) New
Bedford and WFHN(FM) Fairhaven, all Massachusetts;
WKOL-AM-WKOL-FM Amsterdam, NY; KMNS(AM)-
KSEZ(FM) Sioux City, [A; WTAX(AM)-WDBR(FM)



Springfield, IL; WLVH(FM) Hartford and WFNS(AM)
Manchester, both Connecticut; WACO(AM)-KTKS(FM)
Waco, TX; WCDL(AM)-WSGD-FM Carbondale, PA;
WGNE(FM) Titusville, FL.; WRFB(FM} Stowe, VT. Filed
Sept. 12.

8 Jupiter, FL. (BPH890913MG}—Sun Over Jupiter Broad-
casting Inc. seeks 105.5 mhz; 3 kw. Address: 17 W. Sdth
St., New York, NY 10019. Principal is headed by George
E. Pine and has no other broadcast interests. Filed Sept. 13.

® Jupiter, FL (BPH890913MH)—Jupiter Inlet Mariners
Radio Service Inc. seeks 105.5 mhz; 3 kw. Address: 1208
US Hwy One, North Palm Beach, FL. 33408. Principal is
headed by B. Eric Rhoads and has no other broadcast
interests. Filed Sept. 13.

® Jupiter, FL (BPH890913MK)—Tyler Communications
LP seeks 105.5 mhz; 3 kw. Address: 1801 S. US Hwy 1,
Jupiter, FL 33477, Principal is headed by Arthur Good-
man, who has no other broadcast interests. Filed Sept. 13.

® Jupiter, FL (BPH890914MB)—Ricke Gentral Partner-
ship seeks 105.5 mhz; 3 kw; 328 fi. Address: 6331 Pine
Dr., Lantana, FL. 33462. Principal is headed by Richard
Ricke and has no othet broadcast interests. Filed Sept. 14.

® Jupiter, FL (BPH890914MC)—Great Red Spot inc.
seeks 105.5 mhz; 3 kw; 328 fi. Address: 8030 SE Linle
Harbour Dr., Hobe Sound, FL 33455. Principal is headed
by Mamee V. Wirth and has no other broadcast interests.
Filed Sept. 14.

® Jupiter, FL (BPH890914MD)—Harold Martin seeks
105.5 mhz; 3 kw; 328 ft. Address: 3803 Trechills Parkway,
Stone Mountain, GA 30088. Principal has no other broad-
cast interests. Filed Sept. 14.

® Jupiter, FL (BPH890914ME)—Jupiter Radio Inc. seeks
105.5 mhz; 3 kw; 328 ft. Address: 10523 Burbank Blvd.,
N. Hollywood, CA 91601. Principal is headed by Julio G.
Reyes and Gary J. Worth, and have no other broadcast
interests. Filed Sept. 14,

® Jupiter, FL. (BPH890914MG)—Intermant Broadcasting
of Palm Beach Inc. seeks 105.5 mhz; 3 kw; 328 fi. Ad-
dress: 4250 Lakeside Drive, Suite 210, Jacksonville, FL
32210. Principal is headed by James E. Martin Jr., Gary S.
Smithwick and Arthur V. Belendiuk. Martin has following
interest: Officer and 100% stockholder of Intermart Broad-
casting of Las Vegas Inc., permittee of KLTN(FM), new
FM station at Las Vegas, NV (BPH821020AP), granted
June 20, 1988. Officer and 80% stockholder of Intermart
Broadcasting Orlando Inc., which holds 30% general part-
nership interest in Radio Orlando, permittes of WUR(FM),
new FM station at Orlando, FL. Officer and 66 2/3%
stockholder, Intermart Broadcasting Georgia Coast Inc.,
licensce of WZKS(FM) Jesup, GA (BALH880930HN).
Acquisition consummated January 3, 1989. Officer and
100% stockholder, Intermart Broadcasting of Holmes
Beach, one-seventh general partner in 98.7 partaership,
permittee of new FM station at Holmes Beach, Florida.
(granted by memorandum opinion and order, FCC 89-683,
released March 2, 1989). Filed Sept. 14.

® Jupiter, FL. (BPH890913MI)—Triple J. Properties Inc.
seeks 105.5 mhz. Address: 17062 Traverse Circle, Jupiter,
FL 407-74. Principal is headed by Sandra Jordan and has
no other broadcast interests. Filed Sept. 13.

® Jupiter, FL (BPH890914MI)—Cwens Broadcasting Lid.
secks 105.5 mhz; 3 kw. Address: 306 Third Way. West
Palm Beach, FL 33407. Principal is headed by Guyon
Tumer, trustee of A.H.A.B. family trust, and holds in his
own name the following broadcast interests, all of which
are voting stock or general partnership interest: WFYF(TV)
Watertown, NY; WOLF-TV Scranton, PA; WWLF-TV
Hazleton, PA; WGER-FM Saginaw, MI. Filed Sept. 14.

® Jupiter, FL (BPH890914MJ)}—Southern Media Inc.
seeks 105.5 mhz; 3 kw; 328 ft. Address: 1061 E. [ndian-
town Rd., Jupiter, FL 33477. Prircipal is headed by Cyn-
thia Phillips and has no other broadcast interests. Filed
Sept. 14.

® Jupiter, FL (BPH890914MK)—Pelican Broadcasting
secks 105.5 mhz; 3 kw; 328 ft. Address: 253 Huckins Neck
Rd., Centerville, MA 02632. Principal is headed by Terry
Moore and has no other broadcast interests. Filed Sept. 14.

® Jupiter, FL (BPH890914ML)—Treasure Coast Media
Inc. seeks 105.5 mhz; 3 kw. Address: 2024 SE U.S. 1,
Vero Beach, FL 32962. Principal is headed by Wayne
Diluceme and Sally Dilucente (husband and wife). Trea-
sure Coast Media Inc. is licensee of WCXL(FM) Vero
Beach, FL. Filed Sept. 14.

B Jupiter, FL (BPH8909 14MN)—Mary R. Meadows seeks
105.5 mhz; 3 kw; 328 fi. Address: 2500 Lao Cristal Circle,
Palm Beach Gardens, FL 33410. Principal has no other
broadcast interests. Filed Sept. 14.

® Jupiter, FL (BPH890914MS)—Afro-American Broad-
casters Lid. seeks 105.5 mhz; 3 kw; 328 ft. Address: P.O.
Box 10881, Rivierz Beach, FL 33419. Principal is headed
by Jimmie Homne and has no other broadcast interests. Filed

Sept. 14,

® Jupiter, FL. (BPH890914MO)—Nephele Wing Domep-
cich.seeks 105.5 mhz; 3 kw. Address: 370 Wood Dale Dr.,
West Palm Beach, FL 33414. Principal has no other broad-
cast interests. Filed Sept. 14.

® Jupiter, FL (BPHB90914MQ)—Bcatrice Snyder seeks
105.5 mhz; 3 kw; 328 fi. Address: 95 Lighthouse Dr.,
Jupiter, FL 33469. Principal has no other broadcast inter-
ests. Filed Sept. 14.

® Jupiter, FL. (BPH890914MV)—Marilyn Birk seeks 105.5
mhz; 3 kw. Address: 3339 Tamiami Trail, Naples, FL.
Principal has no other broadcast interests. Filed Sept. 14.

® Jupiter, FL (BPH890914MW)—Pal-Mar Radio Partners
seeks 105.5 mhz; 3 kw. Address: 50 Lock Rd., Deerfield
Beach, FL 33442. Principal is headed by James B. Orth-
wein and George Y. Wheeler [11. Wheeler has 16% limited
partnership of WWON(AM)-WWKX-FM Woonsocket,
RI, and 15% of WVPO{AM)-WSBG(FM) Stroudsburg,
PA. Filed Sept. 14.

® Jupiter, FL. (BPH890914MX)—Aragon One Inc. secks
105.5 mhz; 3 kw; 328 ft. Address: 6502 Kems Court, Falls
Church, VA 22044, Principal is headed by Beverly Rawl-
ings and has no other broadcast interests. Filed Sept. 14,

® Jupiter, FL (BPH890914NC)—Mostella Broadcasting
Corp. seeks 105.5 mhz; 3 kw; 328 fi. Address: 127 W.
Riverside Dr., Jupiter, FL 33469. Principal is headed by
Frank Mostclla and has no other broadcast interests. Filed
Sept. 14.

® Jupiter, FL. (BPH890914NI)—Jupiter Radio Partners
seeks 105.5 mhz; 3 kw. Address: 705 Teal Way, North
Palm Beach, FL 33408. Principal is headed by Fred Adams
and has no other broadcast interests. Filed Sept. 14.

® Jupiter, FL (BPH890914NK)—Jupiter Broadcasting LP
seeks 105.5 mhz; 3 kw; 328 ft. Address: 2425 Presidential
Way, West Palm Beach, FL. Principal is headed by Leon-
ard Walk. Walk owns 2.633 percent of outstanding stock of
Wheeling Radio, which is licensee of WZMM-AM-FM
Wheeling, WV. He is also director of Sheridan Broadcast-
ing Corp., which is licensce of WAMO-AM-FM Pitts-
burgh, PA, and licensee of WUFO(AM) Amherst, NY.
Walk also owns 1% of WMAJAM)-WBHYV-FM Stare Col-
lege, PA. Filed Sept. 14.

® Jupiter, FL (BPH890914NN)—Jupiter Media Parners
seeks 105.5 mhz; 3 kw. Address: 805 Park Ave., Lake Par,
FL 33403. Principal is headed by Bonita Gooch and has no
other broadcast interests. Filed Sept. 14.

® Jupiter, FL (BPH890914NO)—Jupiter FM Broadcasters
Lid. seeks 105.5 mhz; 3 kw; Address: 17675 Foxberough
Lane, Boca Raton, FL 33496. Principal is hcaded by Wil-
liam L. Ford and has no other broadcast interests. Filed
Sept. 14,

® Jupiter, FL. (BPH890914NQ)—Gold Coast Communica-
tions Inc. seeks 105.5 mhz; 3 kw; 328 fi. Address: 3733
University Blvd., Jacksonville, FL 32217. Principal is
headed by James Brewer and has no other broadcast inter-
ests. Filed Sept. 14.

® Jupiter, FL (BPH890914NS)—Phyllis B. Giles seeks
105.5 mhz; 3 kw; 328 fi. Address: 10345 Acme Rd., W.
Palm Beach, FL 33414, Principal has no other broadcast
interests. Filed Sept. 14.

® Jupiter, FL (BPH890914NT)—Belkis J. Lezcano secks
105.5 mhz; 3 kw; 328 fi. Address: 3801 SW 130th Ave.,
Miami, FL 33175. Prin¢ipal has no other broadeast inter-
ests. Filed Sept. 14.

® Jupiter, FL (BPH890914NU)—KB Radio seeks 105.5
mhz; 3 kw; 328 fi. Address: 5424 Nebraska Ave., Wash-
ington, DC 20015. Principal is headed by Joyce L. Bemn-
stein and has no other broadcast interests. Filed Sept. 14.

® Jupiter, FL. (BPH890914NX)—Manuel Palau secks
105.5 mhz; 3 kw. Address: 9206 Midwood Rd., Silver
Spring, MD 20910. Principal has no other broadcast inter-
ests. Filed Sept. 14.

® Jupiter, FL. (BPH890914NZ)—Laura Maria McComas
De Los Reyes secks 105.5 mhz; 3 kw; 328 fi. Address:
12127 Branding Iron Court, West Palm Beach, FL 33414.
Principal has no other broadcast interests. Filed Sept. 14.

® Jupiter, FL (BPH8909140B)—Richard M. Carrus seeks
105.5 mhz; 3 kw. Address: 15 Delaware Ave., Jericho, NY
11753. Principal has no other broadcast interests. Filed
Sept. 14.

® Jupiter, FL. (BPHB909140C)}—Sea Breeze Broadeasting
Corp. seeks 105.5 mhz; 3 kw; 328 ft. Address: 14248
Shearwater Court, Clearwater, FL 34622, Principal is
headed by Larry Jay Herbst and has no other broadcast
interests. Filed Sept. 14.

® Jupiter, FL (BPH8909140E)—Jupiter Radio Broadcast-
ing Inc. seeks 105.5 mhz; 3 kw. Address: 72 Dunbar Rd.,
Palm Beach Gardens, FL 33418. Principal is hcaded by
Michael Tuchman and has no other broadcast interests.
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Filed Sept. 14.

® Jupiter, FL. (BPH890913ML)—Diane M. Bosler seeks
105.5 mhz; 3 kw; 328 fi. Address: 2507 Barcelona Dr.,
Fort Lauderdale, FL 33301. Principal has no other broad-
cast interests. Filed Sept. 13.

® Jupiter, FL. (BPH890913MN)—Morbak Communications
seeks 105.5 mhz; 3 kw; 328 fi. Address: 954 NE 86th St.,
Miarni, FL 33138. Principal is headed by John E. Morris
and Lawrence R. Baker, who each have interest in WHOH
Inc., permittee of WHOH(FM), Crestline, OH. Lawrence
R. Baker is president of WHOH Inc. John E. Morris is vice
president and treasurer of WHOH Inc. WHOH(FM) is
presently under construction. Filed Sept. 13.

® White City, FL (BPH890912ME)—Sage Broadcasting
Corp. seeks 104.7 mhz; 3 kw; 328 ft. Address: 1 Dock St.,
Stamford, CT 06902. Principal is headed by Gerry Poch
{see above). Filed Sept. 12.

® White City, FL (BPH890914NP)—White City Broad-
casting Partnership seeks 104.7 mhz; 3 kw; 328 fi. Ad-
dress: 2425 Presidential Way, Unit 305, West Palm Beach ,
FL 33401. Principal is hcaded by Leonard Walk. Walk
owns 2.633 percent of outstanding stock of Wheeling Ra-
dio, which is licensee of WZMM-AM-FM Whesling, WV.
He is also director of Sheridan Broadeasting Corp., which
is license of WAMO-AM-FM Pittsburgh, PA, and licensee
of WUFO(AM) Ambherst, NY. Walk also owns 1% of
WMAXAM)-WBHV-FM State College, PA. Filed Sept.
14,

® White City, FL (BPH890914NH)—Coastal Broadcasting
Corp. seeks 104.7 mhz; 3 kw; 328 fi. Address: 1519
Johnson St., Key West, FL 33040. Principal is headed by
Gayle Swofford and has no other broadcast interests. Filed
Sept. 14,

® White City, FL (BPH890914NF)—Crystal Communica-
tions Inc. secks 104.7 mhz; 3 kw; 328 ft. Address: 1726
Bikini Count, Cape Coral, FL. 33904. Principal is headed by
Barbara Marshall, station manager of WRCC(FM) Cape
Coral, FL. Filed Sept. 14.

® White City, FL. (BPH890914ND)—Sea Oaks Broadcast-
ing seeks 104.7 mhz; 3 kw; 328 ft. Address: 1315 Winding
Qaks Circle, Vero Beach, FL 32963. Principal is headed by
Rhonda Vega and has no other broadcast interests. Filed
Sept. 14.

® White City, FL (BPH890913ME)—Cap Broadcasting LP
secks 104.7 mhz; 3 kw; 328 fi. Address: 300 Vienna Drive,
Palm Springs, FL. Principal is headed by Tania Cap y
and has no other broadcast interests. Filed Sept. 14.

B White City, FL (BPH890914NW)—Heather Willson
Cass seeks 104.7 mhz; 3 kw; 328 ft. Address: 1532 Six-
teenth St., NW, Washington, DC 20036. Principal has no
other broadcast interests. Filed Sept. 14.

® White City, FL (BPH890914NV)>—Q Prime Inc. secks
104.7 mhz; 3 kw; 328 fi. 212 11th Street, Hoboken, NJ
07030. Principal is headed by Clifford Bumnstzin. Q Prime
Inc. has been granted CP for new FM on channel 300B
Greenficld, CA (BPHB50712TI). Burnstein and Peter D.
Mensch each owns 50 percent of voting stock in Ionosphere
Broadcasting Corp. and in Stratosphere Broadcasting
Corp., which are sole general partners in lonosphere
Broadcasting LP and Stratosphere Broadcasting LP, respec-
tively. lonosphere Broadcasting LP holds permit 10 con-
struct new FM at Woodlake, FL. File No. BPH-850712PK.
Filed Sept. 14.

® White City, FL (BPH8%09140D)}—Midway Broadcast-
ing Co. seeks 104.7 mhz; 3 kw; 328 fi. Address: P.O,
Box 3004, Fort Pierce, FL 34948, Principal is headed by
Alice Lee, who has no other broadcast interests. Filed
Sept. 14,

® White City, FL (BPH890914NY)—James H. Hummel
seeks 104.70; 3 kw; 328 ft. Address: Cooper City, FL
33328. Principal is headed by James H. Hummel and has
no other broadcast interests. Filed Sept. 14.

® White City, FL (BPH890914MT)—Minor City Broad-
casting Group Lid. seeks 104.7 mhz; 3 kw; 328 ft. Ad-
dress: 6830 Indian Creek Dir., suite 3B, Miami Beach, FL.
Principal is headed by April Wortham and has no other
broadcast interests. Filed Sept. 14.

® White City, FL (BPH8%0914MH)—Mystic Radio Corp.
seecks 104.7 mhz; 3 kw; 328 fi. Address; 2033 M. St
Washington, D.C. 20036. Principal is headed by Gary S.
Smithwick, who is 10% stockholder of Intermart Broad-
casting Orlando Inc., which holds 30% general parinership
interest in Radio Orlando, permitice of WURG(FM}, new
FM at Orlando, FL. Filed Sept. 14.

® White City, FL (BPH890914MU)—Karen M. Lowery
secks 104.7 mhz, 3 kw; 328 fi. Address: 1106 Beach
Court, Fort Pierce, FL 34950. Principal has no other broad-
cast interests. Filed Sept. 14.

® White City, FL (BPH89091aNJ)—White City Radio
Partners seeks 104.7 mhz; 3 kw; 328 fi. Address: 563




Albany Place, Longwood, FL 32779. Principal is headed
by Margaret Ann Wells and has no other broadcast inter-
csts. Filed Sept. 14.

& Clarksville, IN (BPH89090SME)}—Q Prime Inc. seeks
93.1 mhz. Address: 212 11th Street, Hoboken, Ni 07030.
Principal is headed by Clifford Bumstein. Q Prime Inc. has
been granted CP for new FM on channel 300B Greenfield,
CA (file no. BPH850712TI). Bumnstein and Peter D.
Mensch each owns 50 percent of voting stock in lonosphere
Broadcasting Corp. and in Stratosphere Broadcasting
Corp., which are sole general partners in lonosphere
Broadcasting LP and Stratosphere Broadcasting LP, respec-
tively. lonosphere Broadcasting LP holds permit to con-
struct new FM at Woodlake, FL. File No. BPH-850712PK.
Filed Sept. 5.

& Clarksville, IN (BPH890905MD)—KRB Broadcasting
Inc. seeks 93.1 mhz. Address: 1616 E. 8th St., Jefferson-
ville, IN 47130. Principal has no other broadcast interests.
Filed Sept. S.

® Millersburg, PA (BPH890825MF)—Hepco Communica-
tions Inc. seeks 98.9 mhz; 0.86 kw; 606 ft. Address: 309
Peachtree Dr., Gratz, PA 17030. Principal is headed by
Karen Helper, who has no other broadcast interests. Filed
Aug. 25.

Actions

FM’s

& Dogwood Lakes Estate, FL (BPED880506MB)—Grant-
ed app. of Shady Grove Baptist Church Inc. for 91.1 mhz;
0.7 kw H&V. Address: Rte. 3, Box 214-C, Bonifay, FL

32425. Principal is headed by Charles E. Hall and has no
other broadcast interests. Action Oct. 13.

® Lynnville, IL (BPH88 1026MF)—Granted app. of Jerdon
Broadcasting for 107.1 mhz; 3 kw H&V; 328 fi. Address:
22 Arbor Dr., Jacksonville, IL 62650. Principal is headed
by Jerry B. Symons and has no other broadcast interests,
Action Oct. 12,

® Austin, IN (BPH881129MB)—Granted app. of Power
Communications Inc. for 96.3 mhz; 3 kw H&V; 328 fi.
Address: P.O. Box 363, Simpsonville, KY 40067. Princi-
pal is headed by Marcia Greenberg and has no other broad-
cast interests. Action Oct. 6.

® Lamed, KS (BPH881116MC)—Granted app. of Nancy
J. Puopolo for 106.9 mhz; 3 kw H&V; 328 fi. Address: 37
Martin St., Rehoboth, MA 02769. Principal has no other
broadcast interests. Action Oct. 5.

® Plattsburgh, NY (BPED890110MC)—Granted app. of
Northeast N.Y. Public Telecommunicatons Council for
91.9 khz; .38 kw; 852 fi. Address: Box 617, Plattsburgh,
NY. Principal is headed by Gerald K. Bates and has no
other broadcast interests. Action Oect. 5.

® Jackson, TN (BPED881214MO)—Granted app. of Mem-
phis Community TV Foundation for 90.1 mhz; 17.0 kw;
528 f1. Address: 900 Getwell Rd., Box 241880, Memphis,
TN 38124. Principal is headed by Robert Schroeder and has
no other broadcast interests. Action Oct. 12.

® Kilgore, TX (BPED8%0109MA)—Granted app. of Kil-
goee Junior College for 88.7 mhz; 7.0 kw; 492 ft. Address:
1100 Broadway, Kilgore, TX 75662. Principal is headed
by Bog Barbee and has no other broadcast interests. Action
Oct. 2.

TV's

& Bakersfield, CA (BPET881012KE)—Returned app. of
Community TV of Southem California for ¢h. 39; 310 kw-
V; 1331 fi. Address: 4401 Sunset Blvd., Los Angeles, CA
90027. Principal is headed by Sheldon I. Ausman. Appli-
cant is licensee of KCET(TV) Los Angeles, CA. Action
Oet. 2.

® Bakersfield, CA (BPET881230KG)—Retumed app. of
KMTF Channel 18 Inc. for ch. 39; 162.11 kw; 1096 fi.
Address: 4903 Van Ness Blvd., Fresno, CA 93710. Princi-
pal is headed by William Lyles and has no other broadcast
interests. Action Oct. 2.

Facilities Changes

Applications

AM’s

& Canyon Country, CA KBET(AM) 1220 khz—Sept. 25
application for Mod of CP (BP860325AA) to modify stan-
dard radiation pattems for day and night.

& Paradise, CA KKXX(AM) 930 khz—Oct. 10 application

resubmitted nunc pro tunc: CP to add night service with
500 watts.

& Eatonton, GA WDBS(AM) 1520 khz—Sept. 29 applica-

tion for CP 1o change TL: Eatonton, GA; 33 19 19N 83 25
03W.

Bla ville, GA WGNN(AM) 1360 khz—Oct. 13 ma-
jor amendment application for CP to change city of license
to Grayson, GA.

® Momingside, MD WPGC(AM) 1580 khz—Sept. 26 ap-
plication for Mod of CP (BP870129AN) to modify night-
time DA pattem and reduce nightime power to 400 watts.

® Clinton, MA WBSO{AM) 650 khz—Oct. 10 application
for Mod of CP (BP810806AQ) to change city of license to
Lancaster, MA; increase night power to 1.6 kw; make
changes in antenna system and change TL: EIm Rd., Leom-
inster, NJ; 42 30 32N 71 49 2IW.

& Ferris, TX KDFT(AM) 540 khz—Oct. 13 Major amend-
ment application for CP to increase proposed night power
to 250 watts and make changes in antenna system.

® Littlefield, TX KZZN(AM) [490 khz—Oct. 10 applica-
tion for CP to correct coordinates; 33 56 17N 102 20 38W.

FM's
® Havana, FL. WMLO(FM) 104.9 mhz—Sept. 21 applica-
tion for CP to change ERP: 47.0 kw H&V; ant.: 505 ft.

H&YV; change TL: 8440 Deer Lake Rd., FL: change to
class C2 (per docket #88-379).

® Puma Gorda, FL WQLM(FM) 92.7 mhz—Sept. 21 ap-
plication for Mod of CP (BPH880316IB) to change ant.:
492 fi. H&V; change TL: 7.8 km N of Shell Rd. and
Florida 74 intersection, Puma Gorda, FL.

® Rossville, GA WLMX-FM 105.5 mhz—Sept. 14 appli-
cation for CP to change ERP: 2.7 kw H&V; ant.: 344 fi.
H&V; change TL: approximately 1.0 km SE of the inter-
section of Rte. 17 and McCallie Ave., Chattanooga, TN.

& M. Carmel, IL WYER-FM 94.9 mhz—Sept. 20 applica-
tion for CP to change ERP: 25 kw H&V; ant.: 328 fi.
H&V; TL: 550 W. in Union Township, approximately 3
miles S. of Owensville, IN; change to class Bl.

® Glasgow, KY WOVO(FM) 105.5 mhz—Sept. 5 applica-
tion for CP to change freq: 105.3 mhz.

& Middletown, MD WAFY(FM) 103.1 mhz—Sgpt. 27 pe-
tition for recon. and reg. for acceptance nunc pro tunc filed
on Sept. 27
® Flint, Mi WFBE(FM) 95.1 mhz—Sept. 25 application
for Mod of CP (BPH870302NS) 1o change antenna radia-
tion pattem.

& Columbia, MO KARO(FM) 101.7 mhz—Sept. 21 appli-
cation for CP to change freq: 101.5 mhz; ERP: 26.3 kw
H&V; ant.: 692 fi. H&V; TL: 2.7 km SE of Pierpoint, MO;
0.35 km E. of County Rte., N. of Bluebird Lane, MO;
change to class C2 (per docket #86-103).

& Hazlet, NJ WCNJ(FM) 89.3 mhz—Sept. 25 application
for CP to change ant.: 346 fi. H&V; TL: Telegraph Hill
Communications site, Homdel TWP, NJ; 40 23 43N 74 10
20W.

& Paris, TN WAKQ(FM) 105.5 mhz—Sept. 20 application
for CP to change ERP: 1.85 kw H&V; ant.: 419 ft. H&V;
change TL: 0.28 km W. of Old Palestine Rd. on N. side of
Cherry Hill Rd. Paris. TN.

® Springfield, TN WDBL(FM) 94.3 mhz—Sept. 20 appli-
cation for CP to change ant.: 328 ft. H&V.

® Tyler, TX 104.1 mhz—Sept. 21 application for Mod of
CP (BPH870429MM) to change TL: 1.7 km NW of inter-
section of routes 110 and 724; Mount Sylvan, TX.

v

® Aguadilla, PR WYEO(TV) ch. 44—Sept. 27 application
for CP to change ERP: 250 kw (DA); am.: 1,220 ft.; ant:
Bogner BIGUG: 18 19 06N 67 10 42W.

Actions

AM’s

® Salinas, CA KTGE(AM) 1570 khz—Oct. 12 application
(BMP890717AF) granted for Mod of CP (BF871005AG as

Mod) to make changes in antenna system, to use top-loaded
towers.

® Bath, ME WITO(AM) 730 khz—Oct. 12 application
(BP890210AB) granted for CP to increase day power to |0
kw and add night service with 500 watts and make changes
in antenna system.

® Brunswick, MD WTRI(AM) 1520 khz—Oct. 11 applica-
tion (BMP890126AM) granted for Mod of CP
(BPBGOT09AE) to make change in antenna system (reduce
tower height) and correct geographic coordinates; 39 18
41N 77 36 26W.

& Westland, MI WNZK(AM) 690 khz—Oct. 12 applica-
tion (BP871116AF) granted for Mod of CP (BP870116AB)
to change city of license to Dearbom Heights, MI; change
hours of operation to unlimited by adding night service with
2.5 kw; operate on dual freq: 680 khz night (has 690 khz
day); increasc day power to 5 kw, change TL: 1.95 mi.
W of Flat Rock on N side of Will Carlton Dr., Flat Rock,
MI; make changes in antenna systemn; 42 05 56N 83 20
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08w,

® New York, NY WMCA(AM) 570 khz—Oct. 10 applica-
tion (BZ890906AA) granted for Direct Measurcment of
antenna power.

FM's

B Lithia Springs, GA WGBV(AM)—Oct. 2 application
(BMP88080SAI) granted for Mod of CP (BP850529AC) to
change city of license to Smyma, GA; reduce night power
10 0.5 kw, reduce day power to 10 kw and change TL:
Atlanta and Fleming St., Smyma, GA; 33 53 29N 84 31
19W.

® Chicago, IL WNUA(FM) 95.5 mhz—Oct. 10 application
(BPH890414IE) granted for CP to change ERP: 4.2 kw
H&V,; ant.: 1,554 ft. H&V; change TL: Sears Tower,
Chicago, IL; 41 52 44N 87 38 10W.

& Decatur, IL WIMU(FM) 89.5 mhz—Oct. 13 application
(BPEDBB0616NS) granted for CP to change ERP: 1.66 kw
H&V.

& Faribault, MN KQCL(FM) 95.9 mhz—Qct. 10 applica-
tion (BPH88081 IIB) granted for CP to change TL: 2 miles
S. of S. city limits of Faribault, MN, .37 km E Rice Co.,
Hwy 3. SE 1/4 Sec. 18 T109 N R20W; change ant.: 567 fi.
H&YV; change ERP: .81 kw H&V; May 4 Amendment, TL:
7.4 kmE. of Faribault, 44 21 25N 93 11 31W; change ant.:
580 fi.

® Keene, NH WKNH(FM) 91.3 mhz—Oct. 12 application
(BPED880426MP) granted for CP to change freq: 91.7
mhz; change ERP: .192 kw H&V; change ant.: -360 fi.
H&V. This supersedes previous Public Notice to comect
type of application to major change.

® Arlington, NY WEXT(FM) 96.9 mhz—Oct. 4 applica-
tion (BMPHB890726IE) granted for Mod of CP
(BPH860123MT) to change ERP: 0.5 kw H&YV; ant.: 233
fi. H&V; TL: Iinois Mountain on Reservoir Rd. 2 miles
from Gate, Lloyd Town, NY.

® Little Falls, NY, WOWB(FM), 105.5 mhz—Sept. 29
application (BMPHB8905171B) dismissed for Mod of CP
(BPH8507112T3) to change ERP: 1.5 kw H&V; ant.: 459
fi. (H&V); TL: on Quinn Rd., 7 km from Liwtle Falls on
bearing of 216 degrees (T).

® Pendleton, OR KSXM(FM) 107.7 mhz—Oct. 10 appli-
cation (BMPHB90428IB) granted for Mod of CP
(BPH8703020M) to change ant.: alongside 1-80, 11.5
miles SE of Pendleton, 4 miles W of Deadman Pass.

® Kerrville, TX KRVL(FM) 94.3 mhz—Oct. 10 applica-
tion (BMPHB890606IG) granted for Mod of CP
(BPHB60108IA) to change ERP: 1.38 kw H&V; ant.: 416
ft. H&V.

& Shawano, Wi, WOWN-FM, 99.3 mhz—Sept. 29 appli-
cation (BPH890509ID) dismissed for CP to change ERP:
1.246 kw mhz; ant.: 492 ft. H&V; TL: P.O. Box 214, Ree.
1, Shawano, WI; change antenna system from horizontal
only to circular polarization.

Actions

® KOCR(TV) Cedar Rapids, 1A, apparently liable for
$20,000 fine for operation at unauthorized location (Report
MM-429, Mass Media Action). FCC has notified Metro
Program Network Inc., licensee of KOCR(TV) Cedar Rap-
ids, IA, that it is apparently liable for $20,000 fine for
operation at unauthorized station location. Action by Com-
mission October 13 by Letter (FCC 89-289).

® Keokuk, IA. Effective Nov. 24, amended FM table of
allotments, vacated portion of earlier order deleting channel
237A (95.3 mhz) and modifying license of KOKX(FM) to
specify operation on ch. 290C2 (105.9 mhz); granted W.
Russell Withers Jr. CP to operate KOKX(FM) on ch.
242C2 (96.3 mhz); window for filing applications for ch.
290C2 is Nov. 27 to Dec. 27. (MM docket 86-416, by
MO&O [DA 89-1223]; adopted Sept. 19 by chief, Policy
and Rules Division, Mass Media Bureau.)

® Chatham, MA. Granted application of First Class Com-
munications Lid. for new FM; denied competing applica-
tions of Cannon Communications Corp. and Heather H.
Stengel. (MM dockets 83-976, et al., by Supplemental ID
[FCC 89D-44]; issued Oct. 3 by ALJ Joscph Stirmer.)

® Secaucus, NJ. Denied Garden State Broadcasting Limit-
ed Partnership’s appeal and motion for stay in WWOR(TV)
proceeding. (MM docket 88-382 by MO&O [FCC 89R-
59]; adopted Sept. 26 by Review Board.)

® Kingstree, SC. Asked for comment on where FCC should
initiate revocation procceding against AM licensee whose
principal has been convicted of drug trafficking. Involved
Williamsburg County Broadcasting Corp., licensee of
WKSP(AM) Kingstree. (MM docket 88-536, by order
[FCC 89-280]; adopted Sept. 28 by commission.)



® Conroe, TX. Dismissed Wood Broadcasting Company's
request to reopen record or, in altemative, 10 remand to
presiding officer. (MM docket 85-331 by Order [FCC 89R-
63] adopted October 3 by Review Board.)

® Harrogate, TN. Granted application of JBD Incorporated
for construction permit for new FM station on channel
243A (96.5 mhz) at Harrogate and denied competing appli-
cation of Linda F. McCulley. (MM docket 88-91 by Sum-
mary Decision [FCC 89D-45] issued October 5 by ALJ
Sippel.)

8 FCC affirms return of Emmy Hahn's application for new
FM station at Irondequoit, NY (Report MM-428, Mass
Media Action). FCC has affirmed Mass Media Bureau
action retuming Emmy Hahn Limited Partmership's appli-
cation for new FM station on channel 294A (106.7 mhz)
because of its short-spacing to licensed site of WPCX(FM)
Auburn, NY.

Allocations

Branch.)

® Angola, Beme, Decatur, Lagrange and Roanoke, all In-
diana; and Brooklyn and Hudson, both Michigan. Effective
Nov. 13, amended FM table by allotting ch. 273A (102.5
mhz) to Hudson, MI. Filing window opens Nov. 14, closes
Dec. 14. (MM docket 88-284 by First R&O [DA 89-1166);
adopted Sept. 6 by chicf, Allocations Branch.)

® Salem, IN. Effective Dec. 4, amended FM table by
allotting channel 250A to Salem. Filing window: Dec. 5 to
Jan. 4. (MM docket 88-599 by R&0O [DA 89-1270) adopt-
ed September 29 by chief, Allocations Branch)

B Virgie and West Liberty, KY . Effective Nov. 24, allotted
ch. 275A (102.9 mhz) to West Liberty, as its first local FM
service. Comments due Nov. 27, replies Dec. 27, (MM
docket 87-615 by R&O [DA 89-1222]; adopted Sept. 19 by
chief, Allocations Branch.)

B Paintsville, KY. Effective Nov. 17, amended FM table of
Allotments as follows: allotted ch. 234C3 (94.7 mhz) to
Paintsville; ch. 227A (93.3 mhz) to Montgomery, WV,
substituted ch. 233B1 (94.5 mhz) for 233A at Dunbar,
WV, and modified license for WBES-FM accordingly and

® Atmore, AL. Effective November 30, amended FM table
1o allot channel 290A (105.9 mhz) to Atmore, AL, and
channel 291C3 (106.1 mhz) to Chatom, AL; Substitution of
channel 200C3 for channel 292A (106.3 mhz) at Pascagou-
la, MS, and medification of WGUD license to specify
operation on channet 290C3. Filing window for channel
290A at Atmore and channel 291C3 at Chatom: Dec. 1 to
Jan. 2. (MM docket 86-55 by R&O [DA 89-1198] adopted
September 18 by the chief, Policy and Rules Division,
Mass Media Bureau.)

B Selma and Georgiana, AL. Effective December 4,
amended FM table by substituting channel 261C2 (100.1
mhz) for channel 261A at Selma as its third wide coverage
area FM service, and by alloning channel 299A (107.7
mhz) to Georgiana as its first local broadcast service, and
modifying license of WDXX(FM) to specify operation on
channel 261C2. Filing window for channel 299A at Geor-
giana: December 5 to January 4. (MM docker 88-367 by
R&C (DA 89-1269] adopted September 29 by chief, Allo-
cations Branch, Mass Media Bureau.)

® Beaumont and Big Bear Lake, CA. Dismissed petition by
Eastiand Broadcasting Corp. 1o amend FM table by allot-
ting ch, 269A (101.7 mhz) to Beaumont. (MM docket 89-
519, by R&O [DA 89-1248); adopted Sept. 26 by chicf,
Allocations Branch.)

@ Big Pine, CA. Efective Nov. 27, amended FM table to
allot ch. 227B (93.3 mhz ); filing window: Nov. 28 to Dec.
28. (MM docket 89-104, by R&0O [DA 89-1243); adopted
Sept. 26 by chief, Allocations Branch.)

8 Mokelumne Hill, CA. Denied request by Eric R. Hilding
to amend FM table by allotting ch. 259A (99.7 mhz) to
Mokelumne Hill. (MM docket 87-127 by R&O [DA 89-
1194]; adopted Sept. 18 by chief, Allocations Branch.)

® Yermo, CA. Effective Nov. 27, amended FM 1able to
allot ch, 287A (105.5 mhz); filing window: Nov. 28 to
Dec. 28. (MM docket 88-438, by R&O [DA 89-1240];
adopted Sept. 26 by chief, Allocations Branch.)

® Strasburg, CQ. Effective November 30, amended FM
table to allot channel 272A (102.3 mhz); filing window:
Dec. 1 to Jan. 2. (MM docket 89-61 by R&O [DA 89-
1274) adopted September 26 by chief, Allocations Branch,
Mass Media Bureau.)

8 Baldwin and Wateniown, FL, and St. Marys, GA. Effec-
tive Nov, 13, amended FM table by allotting ch. 289A
(105.7 mhz) to Baldwin by substituting ch. 271A (102. 1
mhz) for ch. 289A at Watertown, and by substituting ch.
227C2 (93.3 mhz) for ch. 228A (93.5 mhz) at St. Marys,
and modifying license of WLKC St. Marys, accordingly.
Filing window for Baldwin opens Nov. 14, closes Dec. 14
(MM docket 87-77 by R&O [DA 89-1124]; adopted Sept.
11 by chief, Policy and Rules Division, Mass Mcdia Bu-
reau.)

8 Fitzgerald, GA. Effective Nov. 13, amended FM table to
allot ch. 245A (96.9 mhz); filing window: Nov. 14-Dec.
14. (MM docket 88-505, by R&O [DA 89-1149]; adopted
Sept. 13 by chicf, Allocations Branch, Policy and Rules
Division, Mass Media Bureau.)

® Lumpkin, GA, Effective Nov. 13, amended FM table to
allot ch. 257C2 (99.3 mhz); filing window: Nov. 14-Dec.
14. (MM docket 88-499, by R&O [DA 89-1148)] adopted
Sept. 13 by chief, Allocations Branch.)

® Kleroy and Urbana, IL. Effective Nov. 13, amended FM
table to substitute ch. 281B1 (104.1 mhz) for ch. 224A
(92.7 mhz) at Leroy; modified license of WMLA(FM)
accordingly; substituted ch. 223B1 (92.5 mhz) for ch.
280A (1039 mhz) at Urbana; modified license of
WKIO(FM) accordingly. (MM docket 86-252, by R&O
[DA 89-1189); adopted Sept. 19 by chief, Allocations

deleted ch. 234A (94.7 mhz) from Mount Gay-Shamrock,
WYV, Filing window for Montgomery and Paintsville will
open Nov. 20 and close Dec. 20. (MM docker 89-185 by
R&O [DA 89-1199]; adopted Sept. 18 by chief, Alloca-
tions Branch.)

8 Baton Rouge. Effective Nov. 20, amended FM table by
substituting ch. 264C (100.7 mhz) for ch. 264C1; modified
license of WTGE-FM accordingly. (MM docket 89-49, by
R&O [DA 89-1172); adopted Sept. 13 by chief, Alloca-
tions Branch.)

8 Faribault, Blooming Prairie, Northfield and New Prague,
MN, Effective Nov, 27, amended FM table to allot ch.
298C2 (107.5 mhz) to Faribault and ch. 265A (100.9 mhz)
1o Blooming Prairie; filing window for Faribault will be
Nov. 28-Dec. 28; window for ch. 256A will be withheld
until license for KJILY{FM) Blue Earth, MN, is modified to
specify operation on ch. 283C2 (104.5 mhz) in lieu of ch.
265A. (MM docket 88-259, by R&O [DA 89-1249) adopt-
ed Sept. 26 by chief, Allocations Branch.)

B Ashtabula, OH. Effective Nov. 6, amended FM table to
allot ch. 252A (98.3 mhz) to Ashtabula; filing window
Nov. 7-Dec. 7. (MM docker 88-607, by R&O [DA 89-
1095]; adopted Aug. 22 by chief, Allocations Branch.}

® Wellston, OH. Effective Nov. 13, amended FM table to
substitute ch. 244B1 (96.7 mhz) for ch. 244A at Wellston;
modified license of WKOV-FM accordingly. (MM docket
88-610, by R&O [DA 89-1092]; adopted Aug. 21 by chief,
Allccations Branch.)

8 Othello and Wilson Creek, WA. Effective Nov. 27,
amended FM table by allotting ch. 277A (103.3 mhz) w0
Wilson Creek and ch. 248C2 (97.5 mhz) to Othello; modi-
fied CP of KZLN-FM, Othello, accordingly; filing window
for Wilson Creek is Nov. 28-Dec. 28. (By R&O [DA 89-
1215); adopted Sept. 19 by chief, Allocations Branch.)

Call Letters

Applications
Existing AM
WSTK(AM)  WPVA Central Virginia Radio Inc.,
Colonial Hgts; VA
Existing FM's
KYAY(FM)  KATD Royal Broadcasting Inc. of
California, Los Gatos, CA

WODJ(FM) WPLB Goodrich Broadcasting Inc.,
Greenville, Ml
Existing TV
WCCS-Tv  WMCF-TV League of Prayer Inc.,
Montgomery, AL
Grants
New AM'’S
KRKR(AM) Tucson Radio, Tucson Estates, AZ
KRKL(AM)  Heritage Communications, Yountville,
CA
WMPP(AM) Gwendolyn Gladys Evans, Laurel, DE
WCAG(AM) Marcelina Colina, Oviedo, FL
WBND(AM) Pensacola Bay Broadcasting Co.,
Pensacola Beach, FL
WART(AM)  Port Orange Radio, Port Orange, FL
WBNN(AM) Union City Radio, Union City, IN
WARP(AM) Richford Communications Co.,
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WBYB(AM)
KCUS(AM)
KRQO(AM)
KKNC(AM)
KWNW(AM)

KROY(AM)

KJUS(AM)
WARO(AM)

WARL(AM)
WARH(AM)
WARN(AM)
KWNT(AM)

KRQZ(AM)
WCAE(AM)

New FM’s
WKFN(FM)
WXDZ(FM)
KVRD-FM
KTIE(FM)
KJET(FM)
KGBM(FM)
WEFX(FM)
WQHI(FM)
WGUF(FM)
WIKX(FM)
KCZE(FM)
WJCR(FM)
KNOK(FM)

WCAT-FM
WPVM(FM)

KKHJ(FM)
KRRK(FM)
KSVA(FM)

KROU(FM)
WMHU(FM)

WHBS(FM)
WAJY(FM)
KHEN(FM)
KLUK(FM)
KOAX(FM)

KJLR(FM)
KJIB(FM)

WPTG(FM)
WBHA(FM)
KBCH-FM

WSHX(FM)

WIZD(FM)

New TV's
WEYS(TV)
WFXD(TV)
KRNV(TV)

KCFP(TV)

Bangor, ME

Michael Venditti, Brewer, ME

Sartell Broadcasting Co.. Sartell, MN
Don H. Barden, Las Vegas, NV
Salveradio Corp., Sun Valley, NV

La Voz Baroadcasting Co., Santa Fe.
NM

Silver Spring Associates Inc., Coburg.
OR

Pyle Communications, Beaumont, TX
Ultimate High Fidelity Medium,
Claremont, VA

Golden Rule Organization Workshop
Inc., Cloverdale, VA

Dayton Radio, Dayton, VA

Radio 1170, Faimouth, VA

Family Stations Inc., Buckley. WA
KMO Inc.. Dungeness, WA

Nekoosa Broadcasting Co., Nekoosa,
wiI

Woodward Broadcasting Co., Oxford,
AL

Martin Communicatons of Bay County,
Callaway, FL

KVRD Inc., Cottonwood, AZ

Margaret Garza, Bakersfield, CA
Valley Media Co., Kingsburg, CA
Grace Broadcasting, Randsburg, CA
CRB of Norwalk Inc., Norwalk, CT
Brian Mitchell Rowland, Lafayette, FL
Rowland Guif Radio Inc., Marco, FL
Marshall William Roland Jr., Leesburg.
GA

Mega Media Ltd., New Hampton, A
FM 0.1 Inc., Millerstown, KY

First Belle Chasse Med. Group, Belle
Chasse, LA

P&S Broadcasling Inc., Athol, MA
Bay Communications Inc., Howland,
ME

MacBroadcasting Radio System,
Ennia, MT

M&K Communications, Bennington,
NE

LV Broadcasting Educational
Foundation, Corrales, NM

University of Oklahoma, Spencer, OK
Kennedy Broadcasting Inc., Renovo,
PA

Tabernacle Baptist Bible College,
Greenville, SC

GRB Marketing Inc., New Ellenton, SC
KJIB Roy E. Henderson, Caldwell, TX
Williamson City Communications Inc.,
Georgetown, TX

Hill Country Communications, Mason,
™

Wea-Tex Broadcasting Inc., Olney, TX
KOUA Spanish Aural Service Co., S.
Padre Island, TX

West Point Broadcasting Corp., West
Point, VA

Koinonia Broadcasting Corp., Hot
Springs, VA

KIDD Communications, Kings Beach,
VA

Skyking Inc., Danville, VT
Point-Rapids Broadcasting, Rudolph,
wi

Penny Drucker, Key West, FL
WPGX NewSouth Panama City Inc.,
Panama City, FL

KCRL-TVSunbelt Boadcasting Co.,
Reno, NV

Balcones Broadcasting Ltd., Austin,
™



Services

BROADCAST DATABASE

daiam\xonld'

Coverage Terrain Shadowing
Allocation Studies + Directories
PO. Box 30730 301-652-8822
Bethesda. MD 20814 800-368-5754

BROADCAST DATA SERVICES
Computen;ed Broadcast Service
IRcluding
Data Base Allocation Studies
Tewain Profiles
A Liv.uf Moffer. Larsan & Johmon. Inc.
703 824-5666

FAX:703—824-5672

RAMTRONIX, INC.
Connector Supplier
to the Broadcast industry
Kings/ITT Cannon
67 Jefryn Bivd. E.
Deer Park, N.Y. 11729
(516) 2424700

UNUSED CALL LETTERS
MAILING LABELS
AM - FM - TV

dataworld

301-652-8822 800-368-5754

% Talatech Inc.

BROADCAST CONSULTANTS ANO ENGINEERS

@ FCC Appecanhons ang F-eng Eng:neenng
& Frequency Searcnes ana Coardinanon
® lowe: Erection arg Manienance

@ Facaty Desgn 309 CONgluctan

KBk w O 23400 en ae
o !
FJS')‘SEI? e‘gu BEN Dearbomn Mt 28424

dstaworld Maps

* TEARAIN SHACOWING
& PORULATION DENSITY
s CONTOUR COVERAGE

(301) 652.8822 {800} 3685754

MMUNICAIIONS nNC
* Radlo and Television System Oesign
¢ Transmitter and Studio Installation
* Microwave and Satelllte
Engineering and Instaliation
627 Boulevard
201-245-4833  Kenilworth, NJ 07032

@ g‘l’afnless, ine.

New Towers, Antenna Structures
Engineering Studies, Modifications
Inspections, Erection, Appraisals
North Wales, PA 19454
215 699-4871 FAX 699-9597

Shoolbred Engirs}fers, Inc.

ctural Consultant

Towers and Antenna Structures
Robert A. Shoolbred, PE.

1049 Morrison Dnve
Charleston. $.C. 29403 * (8031 5774681

SG Communications, Inc.

TV/FM RF Sysiems Specialisis
RF System Measurements
Tower Etection & Maintenance
1—800—824-7865 Tucson, AZ
1—800—874-5449 Tampa, FL

Space Segment
* tforn Arounds
Fuxed and Aemote
Ligtnking

@ Piteshurgh
international Teieport

800-8634-86530

KLINE TOWERS
Towers, Antenna Structures
Englneering & Installation
P.O. Box 1013

Columbia, $.C. 29202
Tel: 803 251-3000 - FAX 251-8080

Engineering
and
Consutting

SYSTEM, FACILITY DESIGN AND PROJECT
MANAGEMENT FOR NEW AND REBUILDING
FULL POWER TV STATIONS. ALSO HDTV.
DIGITAL, POST PRODUCTION, CORPORATE
(513} 777-0037 CINGNNATI, OHIO

LDL COMMUNICATIONS INC
RF design & installation specialists
* LARCAN sclid state transmitiers
* Alan Dick antennas & combiners
¢ LeBlanc & Royle fower systems

14440 Cherry Lane Ci. Laurel MD 20707
Tel: 301-498-2200 - Fax: 301-498.7952

A r:rop me.

ENGINEERS & MANUFPACTURERS OF
SOLID STEEL TOWER STRUCTURES
PHONE 219-936-4221
FAX 219-936-6796

PQ. Box 128 1200 N. Cak Rd.
Plymouth. IN 46563

contact
BROADCASTING MAGAZINE
1705 DeSales St.. NW.
Waahington, D,C, 20036
for avaiisbiiities
Phone: (202) 659-2340
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New Infernational
KHBN (Int1)  High Adventure Ministries Inc., Piti,

GU
Existing AM’s
KNZS(AM)  KJCD Jerry J. Collins, Montecito, CA
KSMI(AM)  KGDP Radio Representatives Inc.
Oreutt, CA
KFRR(AM)  KRZN RMF Broadcasting Company of
Denver, Englewood, CO
WVIO(AM)  WXLX High Country Vistiors
Information, Blowing Rock, NC
WFAB(AM)  WRRE Aerco Broadcasters Inc.
Ceiba, PR
WRRE(AM) WFAB Radio Redenlor Inc., Juncos,
PR
KFVYR{AM)  KEYF Unicom Broadcasting Inc.
Dishman, WA
KZOK(AM) KQUL Adams Radio of Seattle Inc.
Seattle, WA
Existing FM’s
WDOJR(FM)  WLHQ-FM Northcom Ltd., Enterprise,
AL
KOLL(FM)  KZLR Southern Starr of Arkansas Inc.
Pine Biuff, AR
KXCL(FM)  KXEZ Robert R. Harlan, Yuba City, CA
WXCL-FM  WKQA Kelly Communications Inc.,
Pekin, L
KRKN(FM)  KKOW American Media Investment
Inc., Pittsburg, KS
WPKO-FM  WBLL V-Teck Communications Inc.,
Bellefontaine, OH
KENT-FM  KOFR Southwest Educational Media
Foundation of Texas, Odessa. TX
KORD{FM) KZZK-FM 4-K Radio, Richland, WA
WONE-FM  WVHT The Marja Broadcasting Corp.,
Elkins, WV
Existing TV's
KSCO(FM)  KLRS-FM Fuller-Jeffrey Broadcasting
Corp., Santa Cruz, CA
WLMT(TV}  WMKW-TV West Tennessee

Broadcasting Corp., Memphis, TN

Call letter applications or assignments
deleted or rescinded by commission

WBAO(FM)
WIXO(FM)
KXSK(FM)
WQBX(FM)
KFLC(FM)
WTHD(FM)
KTCT(FMY
KOUS(FM)
KEDI(FM)
KEDM(FM)
WOIY(FM)
WBKP(FM)
KQEB(FM)
WVRH(FM)
WHJK(FM)
KSMP(FM)

WVKF(FM)
New TV’s

KZJK(TV)
WMSU(TV}

WDKZ(TV)

KEGA(TV)

Camden Broadcasting Associates,
Camden, AL

Marshail M. Bandy Jr., Ringgold, GA
Blair Broadcasting Corp., Grinneil, |1A
Gary A. Salach; S. Whitley, IN

Randy E. Henry, Medicine Lodge, KS
Larue County Broadcasting, Buffalo,
KY

Nezpique Communications Lid.,
Basiie, LA

R&D Partners, Opelousas. LA
Roscoe C. Burwell Jr., Ft. Polk, LA
Northeast Lousiana University,
Monroe, LA

Mid-American Broadcasting,
Carrolton, M!

Pyramid Communications Ltd.
Leland, M|

Little Falls Broadcasting Co., Little
Falls, MN

Culver Communications of Big Flat
Inc., Big Flat, NY

Loudon Broadcasting Inc., Loudon,
TN

James and Helen Stargel, Newpon,
WA

Salem Broadcasters, Salem, WV

Echonet Corp., Anchorage, AK
WJWT Jackson Investment Corp
Jackson, MS

Garden State Communicalions
Atlantic City, NJ

Prism Broadcasting Corp.,
Bellingham, WA
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Washington. D.C. 20036 1901 YARNWOOD COUAT Washington , D.C. 20005 1300 "L" STAEET, N.w. SUITE 1100
Telephone: 202/223-6700 SPRN%ZIELE..V% 22153 (202) 298-2722 Vashington, D.C. 20008
Facsimile: 202/466-2042 ¢ SE0LT704 {202) §98-0111
Member AFCCE MEMBER AFCCE Uince“104a Mimbes AFCCE Member AFCCE
SILLIMAN AND SILLIMAN Moffet, Larson & Johnson, Inc. ANDRUS AND ASSOCIATES, INC. HAMMETT & EDISON, INC.
8121 Georgia Ave. #700 Consulting ALVIN H. ANDRUS, P.E CONSULTING ENGINEERS
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Member AFCCE Member AFCCE Member AFCCE
Jules Cohen & Associates, P.C. CARL E. SMITH VIR JAMES
Consulting Electronics Engineers CONSULTING ENGINEERS CONSULTING ENGINEERS E. Harold Munn, Jr,,
Sulte 600 AM-FM-TV Engineering Cansultants Applicalions and Field Engineening & Associates, Inc.
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ROSNER TELEVISION

Mulianey Engineering, Inc. HATFIELD & DAWSON
SYSTEMS i

Conuiting Telecommunications Engmneers Consumng Engineers
CONSULTING & ENGINEERING

ENTERPRISE ENGINEERING PC.
9049 Shady Grove Court

Consulting Engineers

- Broadcast and Communications FW HANNEL. PE
250 west 57 Street Gaithersburg, MD 20877 4226 6th Ave, N.W, PO Box 9001 Peoria, I 61614
New York. N.Y 10107 301-921-0115 Seattle, Washington, 98107 {309) 691-4155
(212) 246.2850 Member AFCCE (23;5) Zeai'rgclc 551 Membe: AFCCE
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STRUCTURAL SYSTEMS C. P. CROSSNO & ASSOCIATES X,
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Classified Advertising

See last page of Classified Section for rates.
closing dates. box numbers and other details

RADIO

HELP WANTED MANAGEMENT

Sales manager/leader: Leading Sunbelt News & Talk
station seeks a leader to manage our local sales team. We
are already a market leader, and want to grow. Successful
candidate can lead, teach, motivate, innovate and de-
mand top performance. Lucralive compensation for re-
sults. Confidential reply should include resume, letter of
philosophy, earnings history to Box H-76. EQE, M/F.

Career opening for sales-criented general manager in
top 100 market group-owned Southeastem AM/FM Com-
bo. Must be able to lead mature sales staff and to set the
pace in personal selling. Proven experience in expense
control and budget management necessary. Send com-
plete resume and 5 year salary history to: Box H-77. EQE.

General sales manager: Leading AM/FM Combo on Cali-
formia’s Central Coast seeks experienced on the sireet
goal oriented sales manager. Must be "hot" on productivi-
ty and "hot” on people. Qutstanding cpportunity in high
growth market. EQE. KSNI/KSMA, PO Box 1240, Santa
Maria, CA 93456.

Colerado reglonal FM serving three small markets seeks
seasoned hands-on sales manager. C-3 pending. Send
* resume and work plan. Box H-83. EQE.

Fast growlng group radio broadcaster needs aggressive
sales oriented GM and LSM. Our group is run by radio
professionals who still spend time on the street and know
what it takes to win. We'll put as much on the table as you
bring to it. Want to be a part of a goal oriented, success
driven team? Send resure lo Dick Lewis, KPRR, El Paso,
TX. EQE.

GSM for NCat FM. Big $3% Potential, must have 2 yrs.
sales management experience to direct, train, motivate
and lead 5 person sales staff. No desk jockies. Send
resume & letter of introduction to Steve Sanderson, 1108
Meadow, Yuba City. CA 95991 or Call 916-671-2646.
EQE.

General manager: Are you ready to run Combo in top 25
market? Need motivator with ability to think and act strate-
gically to improve sales while protecting assets and bot-
tom line. If you enjoy making decisions and being respon-
siple for the authority you exercise, write in strict
confidence sending resume and cover letter to Box H-67.
EOE.

Effective with the Nov. 13, 1989
issue of BROADCASTINGE

Sales manager: Leading Phoenix AM/FM Combo seeks
experienced "on the sireet” goal oriented sales manager.
Must be able to train, inspire, motivate and lead large
sales staff. PO Box 21223, Phoenix, AZ 85036. EOE.

GSM for top Allentown, PA Combo paying $60,000+.
Good benefits, growing company. advancement opportu-
nities. Call immediately! Bill Bromley, WEEX/WHXT, 215-
258-6155. EQE.

Heritage Broadcast Group, Inc., with stations in Florida,
North Carolina, and Alabama conlinues to grow. We are
looking for experienced general managers, sales manag-
ers, account executives, program directors, and on-air
talent. If you are thinking about a move and can plan, lead
and organize yourself and those who work for you, we'd
like t0 hear from you. Send complete resume and refer-
ences to: Bud Polack, Heritage Broadcast Group, Inc.. PO
Box 6447, Ashville, NC 28816, No phone calls, please.
EOE, MF.

Sales manager for one of Virginia's most successiul sta-
tions. Must be creative, energetic, and a person who can
motivate a strong sales staff. Must be able to lead by
example. Please send resume and sales philosophy to:
Mr. Roger Ingram, c/o WYYD, PO Box 4108, Lynchburg,
VA 24502. EOQE.

AM/FM in emerging Florida metrc needs take-charge,
street-fighting, state-of-lhe-art sales manager to achieve
objectives in the 90's. Super community, rock-solid com-
pany. EQE. Resume lo Box H-44,

Sales manager: Exceptional opportunity for experienced
sales professional. 100,000 watt Easy Listening station in
the Scutheast Metro. Metro 500,000 plus. Experienced in
local direct sales management required. Must be promo-
tion minded. Base salary plus commission. Company of-
fers profit sharing and pension plan. Send resume outlin-
ing accomplishments. salary history and availability to:
Box H-94. EQE.

Manager/saies for leading Spanish station near Boise,
Idaho. Heavy sales and promotion. Salary plus commis-
sion. Resumes to KWEL. Box 791, Weiser, ID 83672, EQOE.

General manager/sales manager for well established AM
and FM in fast growing central Kentucky. Applicant should
have a strong sales background and demonstrated mana-
gerial skills. Equal opportunity employer. Resume 1o Box
H-98. EQE.

Manager. New AM in Bailston Spa, NY. Saratoga County
seat. Sign on about January 1, 1990. Can be first time
manager. but must have sales experience, know pro-
graming and be able to do some air work. Salary plus
over-ride. Earn in 20s first year. Resume to Phil Spencer,
PO Box 69, Amsterdam, NY 12010, EQE.

GSM for new Joplin, MO Combo. Must be able to recruit.
train, supervisé and build a winning sales team. Great
opportunity to join aggressive new broadcast group. Re-
sume to: Saturn Communications, #30 Ladue Estates, St.
Louis, MO 63141, EOE.

Locat sales manager: WWJ/WJO! Radio in Detroit is look-
ing for a local sales manager. Two years of solid sales
management experience preferred. Send resume to Gen-
eral Sales Manager, WWJMWJOI Radio, PO Box 5005,
Southfield, MI 48086, EQE.

Classified Adventising rates will be increased
to the following:

Rates: Classified listings (non-cisplay) Help
Wanted: $1.20 per word, $22.00 weekly mini-
mum. Situations Wanted: 60¢ per word,
$11.00 weekly minimum. All other classifica-
tions: $1.30 per word, $24.00 weekly mini-
mum.

Rates: Classified Display Help Wanted:
$30.00 per inch. Situations Wanted: $50.00
per inch. All other classifications: $120.00 per
inch. For Sale Stations, Wanted To Buy Sta-
tions, and Public Notice Adverising require
display space. Minimum one inch and up by
half-inch increments. Agency commission
only on display space.

Blind Box Service: Help Wanted: $10.00 per
ad per issue. Situations Wanted: $5.00 per ad
per issue. All other classifications: $10.00 per
ad per issue.

HELP WANTED SALES

Blg money: Southwest Florida 100,000 watt Country sta-
tion looking for an aggressive. experienced street sales-
person. Must be able to move immediately for this fantas-
tic opportunity 1o sell in Florida's fastest growth market.
Send reply to Box H-35 with resume. All replies confiden-
tial. Equal opportunity employer.

Account executive/sales: Fasi track station. Well estab-
lished on California’s Central Coast. Looking for aggres-
sive, motivated, sell-starler. EOE. KSNI/KSMA, PO Box
1240, Santa Maria, CA 93456,

Sales pros to assume strong existing lists for top Allen-
town, PA Combo. Good benefits, growing company, ad-
vancement opportunities. Call immediately! Bill Bromley,
WEEX/WHXT, 215-258-6155. EQE.

Sunny Paim Beach County. 99.5 FM. AC/Qldies format.
Sales manager and account executive. WTRU-FM, Box
848, Jupiter, FL 33468. 407—744-6398. EOE.

Growing FM needs you! Join a winning team in a scenic
Pacific Northwest area of nearly 200,000. If you can sell
local radio, and can start immediately, let's talk. Excellent
commission and benefits. Box H-93. EQE.

Marketing director: Radio group looking for professional
to manage, coordinate and implement unique marketing
programs for each of its 5 radio stations. An impressive
track record (at least 5 years) marketing/public relations
background with demonstrated supervisory and commu-
nication skills. Ability to recognize or develop creative
strategies and programs. Qualified applicants should
send resume with references to Box H-106. EOE. Strictest
confidence.

Wanted: Vendor/co-op specialist for major NY radio sta-
tion. Minimum 2-3 years experience required. Qualified
applicants only need apply. EOE. Box H-100.

WWWV-FM, Charlottesville, VA. Opening for a qualitied
account execulive in beautiful and historic tentral Virginia
college market near Washington, DC. Industry and com-
merce growing at a rapid pace. Established and profitable
account list available for the right candidate. Entry level
positions also available. Send resume to Kevin Dalton,
Sales Manager, 1140 Rose Hill Dr., Charlottesville, VA
2290t. An affirmative actionvEQE.

Summer/Fall Graduate? This is an ideal first job! Join an

"aggressive fun-selling radio sales team in north central

llinois. Full-time AM - Class A (move to 25K this fall). We
have the people and the experience to help make you
successtul. Send resume to: JMcCullough, WLPO/WAJK,
Box 215, LaSalle, IL 61301. EQE.

HELP WANTED ANNOUNCERS

Morning news/midday airshift, plus PBP. Southcental
California's #1 reglonal Combo seeks pro to do it all,
starting 11/27/89. Generous compensation package with
growing company. Beautiful upscaie location. 7 & R 10
Ray Arthur, KZIQ, 121 W. Ridgecrest Bivd., Ridgecrest,
CA 93555. EQE.

Top rated Eastern Shore AC is looking for a bright morn-
ing news person, with good writing skills and delivery.
Tapes ang resumes to Jay Dennis, WQHQ, PO Box U,
Salisbury, MD 21801. WQHQ is an affirmative action/equal
opportunity employer.

Announcer/news: Steady reader, good diction, pleasant
voice. Sports possible. V. Warren, WMCR AM/FM, 237
Genesee, Oneida, NY 13421. 315—363-6050. EQE.

Madison, Wi. Leading sports station needs experience
full-time Sports announcer and talkshow host. Tape and
resume to Jim Reed, WIBA, PO Box 99, Madison, Wi
53701. EQE.

Burning to talk! WWL, Newsradio 870. is looking for a
midday talk personality who is both listener-criented and
issues-aware. Keymarket Communications wants to add
an adult communicator to the team that will lead this New
Orteans’ egend into the 90's. Send tape, resume, and a
letiter describing your approach to involving Talk 1o Bob
Christopher, WWL Radio, 1024 N. Rampan St., New Or-
leans, LA 70116-2487. EQE. No phone calls, please.

HELP WANTED TECHNICAL

Chiet engineer for top five Northeast markel, group
owned Class B FM. Two (2) years major markel experi-
ence with strong mainténance and administrative skills
required. Must possess SBE or FCC General certification.
Be a team player in this exciting market. Send resume and
salary history to Box H-102. EQE.

Chief engineer: Immediate opening at Chicaga’s WFYR,
FM radio statlon. Applicant must have at least two (2)
years of major market experience as a chiet engineer with
excellent organizational skills. SBE certification or equiva-
lent required. Send resume and salary history to WFYR
Radio, 130 East Randolph, Suite 2303, Chicago, IL 60601,
Altention: General Manager. EQE.

Chief engineer for top 20 Southern market, group owned
Class C FM and 5K directional AM Combo. Two (2) years
major market experience with strong maintenance and
administrative skils required. Must possess SBE certifica-
tion of FCC General Class license. Send resume with
salary history to Box H-103. EQE.

HELP WANTED NEWS

News director for All-News station in New England’s best
city. If you have computer skills, leadership ability and a
strong delivery, we have the challenge you're looking for.
Resumes only, no tapes, to Box H-27. EQE.

Script wrlter: Writes Spanish radio scripts for advertising,
and journalistic stories. Researches topics to obtain factu-
al background information to insure script's marketability
among 100% Spanish speaking audience. Selects subject
and theme based upon personal & public interests &
assignments. Writes plot synopsis & confers with manag-
ef, supervisor or director to discuss revisions, script de-
velopment or other proposals. Coordinates writing among
two other writers. Requires: Excellent writing skills at na-
tional and intemational levels, oral & written fluency in
Spanish, and 4 years experience. 35 hr. wk plus variable
ot., $700/wk. Send resume or letier in duplicate to BB
644, One Main St., Room 501, Brooklyn, NY 11201. EQE.
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Needed yesterdey! A strong news director with solid
voice and good anchoring, reporting, writing skills. Co-
lumbia’s only News/Talk station has rare opening for the
right person. Run a three person department. with Marti
equipment, vehical and station commitment to news. Call
Andy Thomas at 803—772-5600 of rush tape, resume,
writing samples, and news philosophy statement to Andy
Thomas, WVDC. PO Box 21567, Columbia. SC 29221.
ECE.

Sportscaster: Are you an anchorfreproterfinterviewer with
a mauture, conversational delivery? Does your copy and
use of sound make the sportscast of interest to everyone
(not just sports fans)? Send resume, references, salary
requirements, one page cover letter, a cassette conlain-
ing three two-minute sportscasts (of the same stories),
and any other samples of your work to. Holland Cooke.
Operations Manager, WTOP NewsRadio 15, 3400 Idaho
Ave.. NW, Washington, OC 20016. No calls. Qutlet Broad-
casting, In¢. i an equal opportunity employer.

National award winning small market AM seeks full time:
assistant to our news director. Send tape and resume to
Jim Kokesh, PO Box 726, Hastings NE 68902. EOE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Freelance production: NJ based automotive advertising
agency is seeking talented production wizards who can
produce dynamic radio spots on short notice. Character
voices, straight/hard sell styles. effects and unusual voi-
ceover deliveries. Forward a non-returnable cassette
showcasing 6 of your best ads (preferably auto dealer) to
Media Director, ¢/o Skyline Media Inc., 1451 Hwy 88 W.,
Suite 3-B, Brick, NJ 08724. No calls please. EOE.

Assistant program director: Need an assistant program
director who has experience programing a computer-

 based gold format. If you believe in AM, are a team
builder, have a degree. and would fike to lve in the
Sunbelt, let's tatk. EOE. Box H-83.

Expanding new broadcaster based in Denver needs
experienced program director. Must have successful ex-
perience in AC/Easy Listening/Oldias. No beginners. This
challenge represents a ground floor Opportunity 10 work
with a winning company. All inquiries will be kept in confi-
dence. EOE. Box H-74. No tapes.

Program director. KHCC-FM/KHCD-FM. Duties: Supervi-
sion of all on-air operations and hosting daily Classical
program. 3-5 years of public radio experience required.
Starting salary $23,000-$29,000. Apply: Personnel Office,
Hutchinson gOmmunity College, 1300 N. Plum, Hutchin-
son, KS 67501. EEC/AA,

95YNF, Tampa Bay's Home of Rock’N'Roll, is looking for a
program director. The qualified candidate will: Have mini-
mum |wo 1o five years experience in program administra-
tion, have in-depth knowledge of music and audience
research, be promoticnally minded, be able to motivate
staff. Send resume to WYNF, PO Box 42195, St. Peters-
burg, FL 33742 or call Shawn Portmann at 813-576-6090.
All replies confidential. EOE, M/F.

Production manager: To supervise students in feature
production and produce local news/feature magazine. Re-
quires Bachelors degree (BA prelferred) and two years
protessional feature production experience, preferably in
public broadcasting. Position available; Dacembaer 1989
Application deadiine: November 1, 1989, or until filled.
Salary: $16.500 - 17,000. Send letter of application. re-
sume and audition tape to: Director of Human Resources
Management, Northwest Missoun State University, Mary-
ville, MO 84468, Affirmative Acticn/Equal Opportunity Em-
ployler. Northwest enCourages women and minorities to
apply.

SITUATIONS WANTED MANAGEMENT

Top ratings = top dollars. 10+ years radic managment.
Top sales/programing credentials. Bottomn line, goal ori-
ented street fighter. Bill James, 804-232-5197.

Former radio station owner/GM wants to get back into
broadcasting. Thirteen years as owner of very successful
Florida FM. Twenty years tolal experience. Masters' de-
gree. Killer resume. 813-866-2235.

Urban management pro: Over 20 years experience. 10
years medium and major market. Management, sales, and
programing. Top credentials and bottom line resulls. Re-
ply Box H-48.

Looking for a general manager who's been in all areas of
broadcasting? Call 702-795-1874.

Radio general manager successful Urban pro. Have
done it all from gofer to owner. Excellent background and
references. Reply Box H-90.

Need help at your small-medium market station? Former
owner, who has done them all. now available to work as
consuttant on management, sales. marketing, personnel,
production and programing. Thirty years expenence in-
cludes satellite network programing. | do much more than
just offer advice. 815-725-5615.

General manager with proven performance Buitt top bill-
ing station in a major market, top producing "revenue to
rating share” station in America. Rating turn around. De-
veloped to over 50% direct sales. All this as non-Arbitron
/Birch subscnber. Aggressive, reliable. leader who 15
goal-oriented and knows how to maximize cash flow. Box
H-104.

SITUATIONS WANTED TECHNICAL

Broadcast engineer: Experienced, hands-on, digital/ana-
log troubte-shooter. Studio. transmitter. antenna system.
References, tools and test equipment. SBE certified. FCC
General. Box H-92.

MISCELLANEOUS

Make money In voiceovers. Marketing and technigue for
success in commercials and industrials. Seminars: Chica-
go 11/11-12; NYC 11/4-5. Also available on cassettes. Call
for free info. Susan Berkley. 1-800-333-8108

Satelllte program distribution 15 minutes $15. 30 min-
utes $25, one hour $45. Westar IV. 512-343-2067.

TELEVISION

HELP WANTED MANAGEMENT

Managing broadcast equity partner needed for broad-
cast acquisitions co. Min. 150K. All serious inquiries fax or
send resume and visionary view of future of TV broadcast-
ing to: Infinance Co., At. 2, Box 440, Shenandoah, VA
22849, Fax No. 703—652-6449. EOE.

Station manager: Small market Southwest network affili-
ate seeks experienced dynamic leader. Proven manage-
ment skills in overall broadcast operational and adminis-
trative activilies. Successful track record in local sales
Possess exceptlional pecple skills. Strong client/public re-
lations. Great opportunity for right person. Send resume
and salary requirements to Box H-96. EQGE. M/F.

General sales manager: KRBK-TV. a fast-growing Sacra-
mento Indie, seeks experienced, dynamic leader 10 moti-
vale and grow sales department. Candidate must have
strong local sales background and a creatwe approach.
Experience $elling live sports is a plus. Send resume and
reason for your success 1o Elliott Troshinsky, General
Manager, KRBK-TV, 500 Media Place. Sacramento. CA
95815. No phone calls. EOE, M/F.

Locai saies manager: Solid, independent sales back-
ground desired. Ability to lead and motivate enthusiastic
sales staff. New business development a must. Prior sales
management desired but not a must. Top thirty Indie on
Gaylord Broadcasting team. Send resume to. General
Sales Manager, WVTV, PO Box 1818, Milwaukee, WI|
53201-1818. Gaylord Broadcasting is an egual opportuni-
ty employer.

HELP WANTED SALES

Account executive: #1 CBS affiliate in Richmond, VA is
looking for a sales pro! If you can develop new business.

create new opportunities while servicing a great list”

WTVR-TV 6 has a golden opportunity for your television
career| Excellent growth opportunities if you're serious
about future management at WTVR-TV! Send resume lo:
Jim Cosby, LSM, WTVA-TV. 3301 West Broad St.. Rich-
mond, VA 23230. No phone calls, please. EOE, M/F.

KMPH Fox 26, Fresno-Visalia, has an immediate opening
for a creative, experienced broadcast salesperson, who is
strong on new business development, highly motivated,
detail-oriented and desires a very rewarding challenge.
Established fist and excellent growth opportunities with
one of America's strongest Independents, a Pappas Tele-
casting station. Send resume and reterences to Stave
Vourakis, Retail Marketing Manager, KMPH Fox 26, 5111
E. McKinley Ave.l Fresno, CA 93727. 209—255-2600.
Applications accepted until November 10, 1989. An EOE,
M/F/H.

Nationai/regional sales manager: KATV, one of the top
ABC affiliates in the country, is seeking qualified candi-
dates with a minimum of two years experience on local or
rep leveis. Experience with Marshall Marketing, VALS and
sports sales a plus. Reply to: Ron Kelly, Director of Sales
and Marketing, KATV, PO Box 77, Little Rock, AR 72203.
ECE.

KOKH-TV Okishoma City's #1 Independent is seeking
an experienced broadcast salesperson with knowledge of
raling books and related research. Must be aggressive
with a professional demeanor. A go-getter capable of
servicing existing accounls and cultivating new business.
Send resumes to: Cliff Walton, Local Sales Manager,
KOKH-TV, PO Box 14925, Oklahoma City, OK 73113.
Phone calls encouraged: 405-843-2525. EOE.

HELP WANTED TECHNICAL

Maintenance engineer for UHF TV station. Need techni-
cian w.h experience repairing studio equipment. Send
resume to: Gary King, WXON-TV, 27777 Franklin Rd.,
Suite 708, Scuthfield, MI 48034. Equal opportunity am-
ployer.

NBC atiiliate is seeking a chiet engineer. Total suparvi-
sion of day-to-day engineernng areas of the station and its
satellite station. Must possess solid technical skills and be-
able to communicate effectively with stalf and manage-
ment. Send resume with salary history to: John McCut-
cheon, Vice President/General Manager. KPOM-
TV/KFAA-TV, PO Box 4610, Fort Smith, AR 72914. ECE.

Engineering maintenance manager: Responsible for su-
pervision of engineering rmaintenance staff of 4. Equip-
ment includes 3/4", 1" and 2" VTRS, color cameras, video
switchers and other digital and analeg broadcast and
production equipment. Requirements. Hands-on skills,
ability to teach, motivate and manage, computer experi-
ence, FCC General Class license or equivalent, Asso-
ciates degree in Electronics, equivalent training or experi-
ence, and 5 years related maintenance experience. Full-
time, salary low-mid $20's plus fringes. Send resume or
application by November 13, 1989 to: Personnel, WNPB-
TV, PO Box TV-24, Morgantown, WV 26507-1316. EGE.

Fox Televislen, KRIV in Houston is seeking a TV mainte-
nance engineer. Must have prior experience or training on
Betacam equipment and at least three (3) years television
broadcast maintenance expenence. Primary area of re-
sponsibility will be for 1/2” Betacam ENG equipment. FCC
license or SBE certification preferred. Please send resume
1o KRIV-TV, PO Box 22810, Houston, TX 77227, Attn: Chief
Engineer. No phone calls. EQE.

Engineer: Do you love video and have formal training and
expenence in electronics? A leading video production
center in Chicago is interviewing for a video engineer.
Work with the latest brcadcast equipment. Send resumes
to: Lee Carter, Renaissance Video, 130 8. Jefferson, Chi-
cago, IL 60606. ECE.

Chief angineer. Experience in produclion. live, studio,
ENG. transmitter and budgeting. Should be prepared o
manage as well as instruct hands-on. Send reply 10 Alan
Eaton, WFRV-TV, PO Box 19055, Green Bay. W 54307-
9055. We are an equal opportunity employer.

Chiet englneer: Midwest VHF station is looking tor a
hands-on individual to lead cur technical department.
Must have solid transmitter, studio, control room, and ENG
maintenance exparience. Send resuma to Box H-87. ECE.

Chiet engineer wanted. Major market UHF. Send resume
to Box H-95. EOE.

Operational engineer: Experience with air-switching and
videotape. Full benefits. Salary DOE. Send resume to
Brian Neal. KEYT, PO Drawer X, Santa Barbara, CA
93102. No phone calls. EOE.

Maintenance technician. ABC affiliate needs ENG main-
tenance technician. Two year college degree or equiva-
lent electronics training. Minimum two years experience in
3/4" ENG maintenance. Send resumes to: Chief Engineer,
PO Box 2229, Topeka, KS 68601. ECE.

TV technician. Opening for person with operating experi-
ence with VTR operations. camera $etup, master control
and ENG operations. Send resume to Don Perez, KUSA-
Tv, 1089 Bannock St., Denver, CO 80204. We encourage
minorihes and females to apply. We are an equal opportu-
nity employer.

Chief engineer: WLIG-TV, Long Island, NY seeks experr
enced chief engineer. Complete knowledge of UHF trans-
mitter and studio equipment required for this hands-on
position. Excellent salary and full benefits. Immediate
opening. Call or write Marvin Chauvin, GM, WLIG-TV, 300
ggésways Park Dr., Woodbury, NY 11797, 516-364-1500.

HELP WANTED NEWS

News director: Experienced news director to supervise
news department and host public affairs series and spe-
cials. Teaches reporting class to advanced broadcasting
students who are primary staff in the news operation.
Supervises daily live 5 min. and 30 min. news broadcast.
BA/BS in Communications or related field and 4 years
television news experience required. Master's degree and
management experience preferred. Salary minimum:
$30.000. Apply. WUFT-TV, Search Committee, 2016
Weirner Hall, University of Florida, Gainesville, FL 32611.
Deadiine: November 9, 1989. WUFT-TV is an EEQ/AA and
encourages applications from women and miniroty
groups.

Network-affiliated station actepting applications for an-
chor/co-anchar. Fast-growing medium-size market locat-
ed in Mid-South looking for person with strong leadership
qualities, skilled at working ccoperatively with others.
Must have professional experience in news. Submit re-
sume and salary requirements to: Box H-50. EQE. No
tapes.
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Reporter who loves hard news-particularly environment-
Ipolitics. 2-3 years journalism; at least 1 year TV. Tapes,
resumes: Marci Burdick, News Director, KYTV, 999 West
Sunshine, Springfield, MO 65807. EOE. No phone calls.

Weathercaster: Midwestern network affiliate is searching
for effective communicator 1o anchor primary weekday
weathercasts. AMS saal preferred. Send cover letter, re-
sume and salary reguirements to Box H-59. EOE. No
tapes.

Network affiliated station accepting applications for
news director. Fast-growing medium-size market located
in Mid-South looking for person with strong leadership
qualities, skilled at working cooperatively with others. Sal-
id news background. Submit resume and salary require-
ments to: John McCutcheon, KPOM-TV/KFAA-TV, PO Box
4610, Fort Smith, AR 72914. ECE.

News photographer: Spanish language LA station naeds
experienced field cameraperson/editor for award-winning
news show. Sony BetaCam. SpanistvEnglish preferred.
Good benefits. No beginners. Send non-returnable demo
reel and resume to Personnel, KVEA, PO Box 25080,
Glendale, CA 91221, EQE.

Southern medium sized TV market is locking for a sports
director. Two years of TV experience a must. Applicants
should also have a college degree, exiensive knowledge
of sports and on-air presentation that demonstrates that
krg)uwledge. Minorities are encouraged to reply. Box H-85.
EQE.

- Meteorologist: Midwest affiliate, 100 plus market needs a
weather pro to prepare forecasts and weather graphics.
You will anchor weekends and back up weekdays. Entry
level, recent graduate encouraged. Send resume only 10
Box H-88. EOE.

Assignment editor/producer for number one operation
at NBC affiliate. Must demonstrate good news judgement,
generate and follow up on solid slory ideas, and effective-
ly manage staff. No on-cameara work. Experienced only.
EOE. Resumes only to John Baumgartner, WTVO-TV, Box
470, Rockford, IL 61105,

Producer. Number cne newsroom needs creative thinker,
innovator and writer in one people-oriented broadcaster.
Resume and writing samples to Phil Supple, News Direc-
to([). WEEK-TV, 2007 Springfield Rd., East Peoria, IL61611.
EOE.

News director: Strong leader for mecium market NBC
station in the Southwest. Prior news director experience
required. Box H-97. EOE.

General assignment reporter. Must be experienced tele-
vision joumalist with proven live field and on-air skills.
Letter detailing your qualifications, along with resume and
videocassette (no calls) to Edward Schimmel, WPVI-TV,
42)00 City Line Ave., Suite 400, Philadelphia, PA 19131,
EQE.

Recently purchased dominant network affiliate on Caro-
lina Coast needs female co-anchor plus sports and weath-
er talent for M-F early and late newscasts. All replies
strictly confidential. Please send photo and resume to Box
H-105. EQE, M/Fiapplicants drug screened.

Meteorologist: Number one news station, NBC affiliate in
top 100 market seeks an experienced, full-time meteorolo-
gist. Benefits package. Send tape and resume 10 Keith
Siiver, News Director, WWLP-TV, PO Box 2210, Spring-
field, MA 01102-2210. WWLP is an Equal Opportunity
Employer.

Nows producer. Responsible for writing and producing
segments of daily newscasts, supervising production de-
tails and coerdination between producers and directors.
Broadcast newswriting and TV production experience
preferred. Tape and writing samples (no calls) to Edward
Schimmel, WPVI-TV, 4100 City Line Ave., Suite 400, Phila-
delphia, PA 19131. EOE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

WSMV, Nashville: Seeking enthusiastic on-air graphics
designer for award-winning creative services department.
We're a station where talent and effort are recognized and
rewarded. Two 1o three years stalion experience pre-
ferred.. New paint system incoming. Send your best work
cn tape 1o: Carolhn Lawrence, WSMV, PO Box 4, Nash-
ville, TN 37202. No calls, please. EQE.

Computer editor: Looking for computer editor/producer.
Must be experienced with ACE editor, ADO, AVC switch-
er, Graphics experience a plus. Franklin Video, Inc., 1300
St. Mary's St., Suite 205, Raleigh, NC 27605. 919—833-
8888. EOE.

Segment producer: For Indian Ethnic video & film pro-
duction. Produce film and TV programs for educational,
variety, news, magazine and childrens shows, mostly in-
volving events in India, etc. Supervise 3. Req: Bachelor's
and certificate in film & TV production, + 2 yrs exp in any
TV & film production. Must be fluent in Hindi & Guijarati. 35
hrs/wk, $22,884/yr. US citizens, or work authorized only.
Resumes in duplicate to B.B., #961, One Main St.. Room
502, Brooklyn, NY 11201. EOE.

TV producer: WOSU-TV. WOSU-TV of The Chio State
University is seeking a TV producer to produce and super-
vise the production of community and public affairs televi-
sion programing. Other responsibilities include drafting
proposals and preparing and monitoring bucgets. Candi-
date must have a Bachelor's degree in Communications
or related field or an equivalent combination of education
and experience. Experience in producing, writing, and
directing of field productions and studio/remote multi-
camera productions is required. Editing experience, su-
pervisory experience and experience in managing bud-
gets are required. PBS production experience desired.
Starting salary: $21,960-24,840. To assure consideration,
materials must be received by November 17, 1989. Send
resume and a copy of this ad to: Professional Employntent
Services, The Ohio State University, Lobby, Archer House,
2130 Neil Ave., Columbus, OH 43210. An equal opportun-
ity/affirmative action employer.

Producer/director: Responsible for producing and di-
recting a variety of programing for broadcast on Alabama
Public Television. Knowledge of documentary techniques
and experience in field, studio and post production re-
quired. Good writing skills essential. One permanent posi-
tion is available and one grant supported position is a
possibility. Resumes and references must be received no
later than November 10, 1989. Write to: Employment Of-
fice, Box 870364, University of Alabama. Tuscaloosa, AL
36487, The University of Alabama is an equal opportuni-
ty/affirmative action employer.

PGA Tour Productions in Jacksonville, Florida is seeking
an art director. Must have the ability 1o design and exe-
cute storyboards and computer graphics for PGA Tour
Productions. Knowiedge of a computer paint system is
essential. For information: Lydia Angelieri PGA Tour Pro-
ductions, Sawgrass, Ponte Vedra Beach, FL 32082. 904-
285-2244, EQE.

Videographer/director: We want more than just help, we
want Ieadership, quality standards, professionalism!
WTVR has an immediate opening for a chief videographer
in it's creative services department. No! Not the news
department! This directing videographer will shoot docu-
mentary, commercial and promotional materials. Send re-
sume, tape and salary history to WTVR-TV, Creative Ser-
vices, 3301 West Broad St.. Richmond, VA 23230. No
phone calls please. EOE, M.

Technical EIC/video engineer: 16 years experience in-
cluding major television network and nationwide mobile
production facilities. FCC licensed/SBE Senior Television
certified. For resume and information: 412-264-4756.

SITUATIONS WANTED NEWS

Psychologist, network experienced, excellent writing,
production and interviewing skills. Contact Box 76477,
Los Angeles, CA 30076 for tape.

Writer/edHor/reporter. University grad seeks job in news-
room. Excellent writer. Dedicated. Interned and free-
lanced in 5th market. Can shoot and edil. Anywhere,
anytime. C.M. McDonald, PO Box 454, S0. Weymouth, MA
02190, 617—331-3698.

Excellent, experienced sportscaster looking for an out-
standing station in which to work. 216—929-0131.

Sports. Award-winning, fifteen-year veteran looking for
medium to large market station. Serious about sports jour-
nalism. Call John, 517—485-0321.

MSU graduate with a BA in Journalism seeks entry level
television reporting position. Experience includes two TV
intemships and on-air radio reporting. Will relocate, prefer
Midwest. Contact Linda Angelo, 313—778-5503.

Sports anchor/reporter. Experienced nightly news sports
anchor/reporter in Long Island/NYC market. Developed
and produced local features. Have host and play-by-play
experience. Call Mike, 718—934-1434; Messages, 212—
545-5661.

Stuck In radlol Atiractive, competitive radio news director
wants to add humor and hard work to your television news
dept. Reporting. co-anchoring or troubleshooting. Anne,
315-785-9052.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Talented, experienced, and willing to meet your produc-
tion needs: Writer, pholographer, editor, producer - Any
format video or film. In NY, call Christine; 516-997-9231.

MISCELLANEOUS

Primo People is looking for weathercasters. Solid creden-
tials and experience are paramount. Send 3/4* tape and
resume to Steve Porricelli or Fred Landau, Box 116, OId
Greenwich, CT 06870-0116, 203—637-3653.

1:30 Productions: Want to be the best reporter but no
one has time to help? We do. Writing, production. delivery.
References available. 607.—272-3718.

We want you 1o own and operate your own cable TV
advertising business. 50% commissions. No FCC license
required. Thousands of channels available. 918—647-
2337.

Looking for that creative spark! KVIE-TV in Sacramento,
CA is searching for a videographer/editor who can give
our documentaries and local programing visual impact! 3
yrs experience preferred. Must have knowledge of field
production including camera, lighting and sound tech-
niques and ediling, both machine-to-machine and com-
puter assisted. Salafy based on $23,-250004r. plus
benefits. Letter, resume and demonstration videotape
must be received by 5 pm. 11/10/89 at Human Re-
sources, KVIE, PO Box 6, Sacramento, CA 95612-0006.
No phone calls. please. EQE/AA.

Recently purchased network affifiate in Coastal Caroli-
na needs producer/director and other production person-
nel for fast paced newscast and commercial production,
All applicants must be detail oriented and aggressive. If
you like winning, please send confidential resume, and
references to Box H-109. EQE, M/F/Applicants drug
screensd.

SITUATIONS WANTED MANAGEMENT

Avallable now after 26 weeks in Chicago - “Sports
Stumpers,” a weekly game show package featuring ma-
jor/non-traditional sports, bloopers and celebrities. 8 min-
utes commercial time each half hour. TeleVisions, Inc.
312—272-2917.

Sports, weather and news positions Currenlly available!
Over 200 TV news posilions currently listed, many are
unadvertised. WUU are searching for a new opportunity,
we can help. We specialize in TV news openings. Call
today! National Media Services, 303—839-1770.

Free job listings! Just send us your resurme and a seif-
addressed stamped envelope. We'll mail you a generous
sample of our current leads, plus subscription information
on The Hot Sheet - broadcastings's most comprehensive
empioyment publication! Media Marketing, PO Box 1476--
PD, Palm Harbor, FL 34682-1476. 813-786-3603.

ALLIED FIELDS

Former radic station owner/GM wants to get back into
broadcasting. Interested in making switch to TV. Thirteen
years as owner of very successful Florida FM. Twenty
years total experience. Master's degree. Killer resume.
813—866-2235.

General manager. Have start up and top 50 experience
as an Independent station GM. Have worked for groups
and single owner. Strong in people skills, sales, program-
ing and promotion. Excellent background and referances.
304—562-9515.

SITUATIONS WANTED TECHNICAL

Chle! engineer experienced in all phases of television
engineering. Grass Valley, GE, RCA, and Harris transmit-
ters. Contact Wm. Taylor, 227 Gunter St., Jackson, MS
39216, Or call 601—366-7526. Will relocate.

Senior writer/producsr, promotion department: Top 10,
ABC effiliate. Heavy news promotion experience a must.
34" and Beta adiﬁnlgsskills needed. Send tape and re-
sume 10:; Personnel Department, WFAA-TV, Communica-
tions Center, Dallas, TX 75202. EQE. Applicant finalists
will be required to furnish evidence of employment autho-
rization and indentification.

CE, DE or consulting. 17 years experience TV and radio,
new construction and remodeling. Good with people,
budgets and planning. BSEE, FCC lic., SBE cert. SMPTE.
Ray Swenson, 214—644-1336.

Experlenced engineer seeks technical director/manager
position with programer. Box H-89.

HELP WANTED INSTRUCTION

Graduate assistantships: Top rated communication pro-
gram. EQE. Contact: Dr. Virginia Cromwell, University of
Southwestern Louisiana, Box 43650, Lafayette, LA 70504,
318-231-6103.

Director of Television Learning Services: Responsible
for planning. deévelopment and management of WBGU-TV
instructional television services for Bowling Green State
University. Master's degree or betler in an appropriate
discipline with minimum of 3 years [TV management and
production experience preferred. Knowledge of current
instructional televisicn production and delivery technol-
ogies, copyright laws and applications and a solid com-
mitment 0 excellence in ITV as a career required. Salary
negotiable, depending on qualifications. Excelient benfits.
Submit letter of application, resume/vita, official tran-
scripts, list of three references and a narrative addressing
applicant’s views conceming ITV within a post-secondary
setting. Send application to Annmarie Heldt, Personnel
Services, 911 Administration Bldg., Bowling Green State
University, Bowling Green, OH 43403. Minorities and fe-
males are encouraged to apply. Deadline: November 3,
1989, EOQE.
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Unlversity of South Florida seeks students for Masters
program in media studies. Applicants with protasional
experience may qualify for assistantships. Write: Graduate
Director, Department of Mass Communications. University
of South Florida, Tampa, FL 33620-5550.

Chairperson, Department of Communications. The Uni-
versity of Tennessee at Martin, beginning Fall 1990. Re-
sponsible for leadership of academic unit consisting of
seven faculty members, 200 majors and communications
programs in broadcasling, joumalism, and public rela-
tions. Applicant must have an eamed doctorate in a com-
munications field, demonstrated excellence in teaching
and research, and ability to provide leadership in enhanc-
ing teaching. One-half time teaching required, with experi-
ence in broadcasting and photography/graphics instruc-
tion helpful. Rank and salary dependent on qualifications.
Send vita and three current letters of recommendation to
Dorotha Norton, Search Committee Chair, 305 Gooch
Hall. UTM. Martin, TN 38238. Review of applications will
begin on December 15, 1989, but position will remain
open until filled. UTM is an affirmative action/equal oppor-
tunity employer. Women and mincrities are encouraged to
apply.

Assistant professor. Department of Communications,
The University of Tennessee at Martin, assistant professor
(tenure track) to teach undergraduate broadcasting class-
es, including television production, introduction to broad-
casling, television directing, and electronic field produc-
tion. Qualifications include PhD in Communications,
background in production, familiarity with commercial and
public broadcasting. College teaching experience de-
sired. Send lefter of application, vita, and three current
letters of recommendation to Norman Greer, 305 Gooch
Hall, UTM. Martin, TN 38238. Review of applications will
begin on December 15. 1989, but position will remain
open until filled. UTM is an affirmative action/equal oppor-
tunity employer. Women and minorities are encouraged to
apply.

University of South Florida seeks tenute-earning assis-
tant professor in broadcasting to teach newswriting and
production. Applicants must have PhD (or ABD within one
year of completion will be considered); or Master's degrea
with significant experience in public and commercial
broadcasting. Callege teaching and professicnal broad-
casting experience roquired. Commitment to research or
on-going crealive contributions to protession. Deadline:
Jan. 8, 1890. Send resume to: Prof. Larry Leslie, Brdcst.
Search Committee, Department of Mass Communications,
CPR 107, University of South Florida, Tampa. FL 33620-
5550. USF is an equal opportunity employer.

2 broadcast faculty openings for Fall 1990. Tenure-eligi-
ble. BROADCAST NEWS (Position 3): Beginning and ad-
vanced broadcast news wriling, reporting and editing.
Other courses as qualified and needed. BROADCAST
PRODUCTION (Position 4): Beginning and advanced ra-
dio and television production. Other courses as qualified
and needed. PhD preferred. Master's with recent, relevant
experience required. Some teaching experience and
demonstration of scholarship necessary. Apply by Dec.
15, 1989 to: Vernon Keel, Director, Elliott School of Com-
munication, Wichita State University, Wichita, KS 67208.
316—689-3185. Specity position number. AA/EOE. Send
3 letters of reference and resume with application.

Distinguished Profeasar of Communication: School of
Communication, University of Miami. The University of
Miami seeks applications from outstanding professionals
to fill an endowed chair in its School of Communication.
The term of appointment is niné months, beginning in
August, 1990. Candidates should present an outstanding
record of professional achievement in the field of broad-
cast journalism. The University of Miami is a private, non-
sectarian, university with an enroliment of approximately
13,700 students. The main campus is located in Coral
Gables, a beautiful suburb of Miami. Letters of applica-
tion. names of three reterences, anhd a current resume
should be mailed to: Edward J. Pfister, Dean, School of
Communication, Box 248127, University of Miami, Coral
Gables, FL 33124. Review of applicants begins January 1.
1930, An Equal Opporntunity/Affirmative Action Employer.

washburn University announces the opening of a ten-
ure-track faculty position in the Broadcasting/Mass Media
area of the academic program. Qualifications: Minimum
Masters degree in Mass/Media or Radio/Television re-
quired. PhD preferred. Professional production experi-
ence and full-time teaching experience required. Respon-
sibilities: Teach  undergraduate  courses in
broadcasting/mass media theory, production and writing,
and core courses in communication. Reassigned time for
production work is possible. Standard faculty duties are
expected. Available: Fall semester 1990. The salary and
rank will commensurate with qualifications and experi-
ence. Application deadline: January 15, 1990 ¢r untit a
suitable candidate is identified. Send application and
nominations to: Dr. Luella M. Woelff, Chairperson, Center
for Media and Communication Studies, Washburn Univer-
sity, Topeka, KS 66621. A complete application will in-
clude a letter of application, a resume, transcripts and
three letters of recommendation. Washburn University is
an equal opportunity/atfirmative action employer.

Graduate assistantships: TV production interns. 12 posi-
tions. 20 hoursiweek. Serve as teaching assistants, crew,

~work support in research, electronic graphics, traffic, sta-

ging/lighting; some producting/directing; work ITV, con-
tract, and air productions. Requires BA and acceptance
into Master of Fine Arns program. $6600+. September
1990. Dr. Robert C. Willams, Chairman, Department of
Tv/Radio, Brooklyn College, Brooklyn, NY 11210. An
AA/EO employer, MF.

Broadcast Communication faculty position, beginning
January 5, 1990. Tenure-track (PhD and record of re-
search required) or fixed term (Master's degree required).
Teaching specialities include some combination of the
following: radio/TV writing. radio production. sales, broad-
cast fundamentals, and business and professional
speech. Appropriate research/creative activity and ser-
vice expected. Rank and salary negotiable. Send resume,
transcripts, and 3 letters of recommendation to Dr. Marie
T. Farr, Acting Associate Dean, Communicalion Program,
124 Ragsdale, East Carolina University, Greenville, NC
27858-4353. Screening will begin November 15 and con-
tinue until the position is filled. As an AA/EEOQ employer,
ECU encourages applications from minority Americans
and women. Proper documentation of employability and
indentity and official transcripts are required upon em-
ployment.

HELP WANTED MANAGEMENT

Management opportunity: One position available. Na-
tion's most dynamic and fastest growing single-source
consumer information company is looking for a media
professional to fill our last open regional management
position. The right person is presently working in upper
media management (sales or general manager). Respon-
sibilities include calling on all media outlets and select
retail clients. You must possess an understanding of the
challenges facing media sales loday and the value of
consumer information in overcoming those challenges. If
you're looking to join a rapidly growing company, send
your resume to Patrick McDonnell at Impact Resources,
125 Dillmont Dr., Columbus, OH 43235. EOE.

HELP WANTED TECHNICAL

NewStar: Dynatech NewSlar is seeking dynamic, aggres-
sive individuals with excellent communication skills to train
clients, on-site, on newsroom computer systems and over-
see account. TV newsroom background required. New-
Star experience preferred. Bilingual in Spanish or French
also a plus. Position available immediately, requiring relo-
calion to Madison, Wisconsin. Hard workers only need
apply since 75% of this position requires travel to on-site
locations world-wide. Great opportunity, exciting chal-
lenge for a company with the leading edge in computer-
ization of television and radio newsrooms. Send resume,
in confidence, detailing applicable job experience. No
phone calls. Traning Superviscr, c/o Dynatech NewStar,
6400 Enterprise Ln., Madison, WI 53719. EOE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Video deilvery systems manager: Tc plan, coordinate,
develop, crogram ,schedule and operate video delivery
systems (cable/ITFS/satellite/videodisc/interactive Tv/efc.)
and 1o increase the utilization of these systems.
Requires appropriate MA and 4 years similar experience.
Minimum annual salary $26,606. Send cover letter and
resume postmarked by November 10, 1989 to Education-
al  Communications  Division,  Attention:
Baran/6457, University of Wisconsin-Milwaukee, PO Box
413, Milwaukee, W) 53201. Women, Minorites and Handi-
capped are urged to apply. UWM is an Equal Opportuni-
ty/Affirmative Action Employer.

EMPLOYMENT SERVICES

Government jobs: $16.040 - $59,230/yr. Now hiring. Call
1-805-687-6000, ext. R-7833 for current federal list.

Attentlon: Hiring! Government jobs - your area. $17.840 -
$69,485. Call 1-602-838-8885. Ext. R 8435.

Attention: Earn money reading books! $32,000/vear in-
come potential. Details: 1-602-838-8885, Ext. BK B345.

Used 1" videotape. Looking for large quantities. 30 min-
utes or longer. Will pay shipping. Call Carpel Video, 301—
694-3500.

Dolores

Maze Boadcast pays cash for selected lelevision & video
equipment. Phone or fax your list now. 205—956-2227.

FOR SALE EQUIPMENT

AM and FM transmitter, used excellent condition. Guar-
anteed. Financing available. Transcom. 215—884-0888.
FAX 215-884-0738.

50KW AM Harris MW50A (1980), like new. CCA-AM
50,000D (1976). excellent condilion. Transcom Corp.
215—884-0888. FAX 215-884-0738.

FM transmitters CCA 28,500 (1980) Harris FM 20K
(1980) CSI T-3-F (1985) RCA BTF20E1 (1976,1976)
3.5KW McMartin (1985) 5SKW Gates FM 5G (1967) RCA
5D (1967) CSI T-12-F (1980) Transcom Corp. 215—884-
0888. FAX 215-884-0738.

1KW AM transmitters: Harris SX-1 (1985), Harris MW1A
(1980), Sparta 551000 (1981), Collins 20V3 (1967). Trans-
com Corp., 215-884-0888, Fax 215-884-0738.

5/10 AM transmitters: Collins 828E-1 (1978), RCA BTA-
5L (1975), CCA AM 10,000 (1970) Harris MWSA
(197681), Gates BC-5P2 (1967), McMartin BA2, 5k (1981).
Transcom Corp., 215-884-0868, Fax 215-884-0738.

New UHF TV transmitters: Klystron, MSDC Klystron,
Klystrode, all power levels 10kw to 240kw. Call TTC. 303-
665-8000.

RCA UHF transmitter: 30 or 60Kw. available as is, or
converted to MSDC Klystrons with new TTC warranty. Call
TTC. 303-665-8000.

New LPTV transmitters: UHF and VHF, all power levels.
Turn-key installation available. Call TTC. 303-665-8000.

1000’ Kline tower. Standing in Nebraska, including 1000’
of 6 1/8” coax. Great for TV or FM. Can be moved econom-
ically. Call Bill Kitchen, TTC. 303-665-8000.

FM antennas. CP antennas, excellent price quick delivery
from recognized |eader in antenna design. Jampro Anlen-
nas, Inc. 916—383-1177

TV antennas. Custom design 60KW peak input power,
Quick delivery. Excellent coverage. Recognized in design
and manufacturing. Horizontal, elliptical and circular po-
larized. Jampre Antennas, Inc. 916—383-1177.

Biank tape, half price! Perfect for editing, dubbing or
sludio, recording commercials, resumes, student pro-
jects, training, copying, etc. Guaranteed broadcast quali-
ty. Call for our new catalog! To order call Carpel Video
Inc., toll free, BO0O—238-4300.

Broadcast equipment (used): AM-FM transmitters,
APU's, STL's. anlennas, consoles, processing, turntables,
automation, tape equipment, monitors, etc. Continental
Communications, 3227 Magnolia, St. Louis. MO 63118,
314-664-4497. FAX 314-664-9427.

Sony BVH-3100s, Ampex VPR-6s. Sony BVW-40s, BVW-
25, BVW-10, BVW-15. Sony BVU-800s and 110s. Many
other items of all kinds. 1" VTRS, film islands, character
generators. Call for a complete list. There's a new one
every month. Also, rent production trucks, mobile uplinks,
and portable microwave systems. Media Concepts, 919-
977-3600

Comark 25MX UHF frequency agile transmitter. Has 60
KW final tube. Only 3 1/2 years old. Currently rated at
30KW. Can go B0KW with mod. Cost 220K. Exc. condition.
$140,000.00. Maze Broadcast. 205-956-2227.

Stainless G-7 tower, 936’ plus 6 1/8' line on ground soon.
FOB Calitomia. Best offer. Maze Broadcast. 205-956-
2227.

Rank-Cintel Mark IIIC, with X-Y zoom. Da Vinci color
correcter, & associated equipment. Available now. Call
BCS: CA 818-845-7000, NY 212-268-8800.

EDUCATIONAL SERVICES

On-camera coaching: For TV reporters. Polish anchoaring,
standups, interviewing, writing. Teleprompter. Learn from
former ABC Netowrk News Correspondent; New York lo-
cal reporter. Demo tapes. Critiquing. Private lessons. 212-
921-0774. Eckhert Special Productions (ESP).

Entry level reporters: One-on-one coaching plus dema
lape. Also avallable, on-camera presentation instruction
video. Send $49.95 to: The Media Training Center, PO Box
7151, Phoenlx. AZ 85011,

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM-FM transmit-
ters. Guarantee Radio Supply Corp., 1314 lturbide Street,
Laredo, TX 78040. Manuel Flores 512—723-3331.

Utah-Scientific: Master control MC-5008; System auto-
mation SAS-1; routing swilcher; AVS-1. 20x20,DA’s.

"Ready to go. Call BCS: CA 818-845-7000, NY 212-268-
8800.

VHF transmitters for sale: Ch 5 EMCEE TTV 100, 100W
(like new): $12,500. Ch 11 GE 4TF46A1, 35KW: §35,000.
Low band Philips PYE 55KW many extras: $155,000.
Upper band Comark Cut 55 loaded: $200,000. Call BCS:
CA 818-845-7000, NY 212-268-8800.

Sony BVH-2000 with #3 panel: Ikegami HL-79 D & E
loaded: Crosspoint lalch swilcher, 6139¢,24": Great
prices! Hurry! Call BCS: CA 818-845-7000, NY 212-268-
8800.

Kline tower 645 ft. with two platforms, has been disman-
tled. 205—322-6666, WBRC-TV.

| buy used broadcasting and industrial video/audio/RF
equipment. Call Purchasing Deparniment, 818-845-1988.

RCA TP-66 film projector and RCA TP-15 multiplexer for
sale. 205—322-6666, WBRC-TV.
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1987 custom buiit remote studio trailer 8X20, three rooms
generator, kitchen, dual a/c & heat, 2 PA systems, custom
paint and detailing. Call for information: §19-278-1130.

Tower Management Systems. Fax: 504-522-2662.
Phone #: 504-521-8661.

{kegami HK-302 studic color camera systems. 2 available
in like new condition. Little use in corporate setting. All
accessories included. Best offer. Maze Broadcast, 205-
956-2227.

Ampex VPR-2B ons-inch VTR's complate in console in-
cluding cclor monitor and wave-vector scopes. 2 avail-
able. Excellent condition. Still on line. $22,500.00 each.
Maze Broadcast, 205—956-2227.

Used-new AM, FM, TV transmitters, LPTV, antennas, ca-
ble, connectors, STL equipment, etc. Save thousands.
Broadcasting Systems, Inc., 602—582-6550.

Equipment financing: New or used 36-60 months, no
down payment. no financials required under $25,000. Re-
finance existing equipment. Exchange National Funding,
214—422-5487.

1988 Harris 3.5 KW transmitter with exciler used for 14
months at 800 watts. Immadiate delivery. $19,500 or bes!
offer. Financing available. Brad Fuhr, WLTO, 616-526-
9604.

World leader in used AM and FM transmitters. AM: 5 - 50
KW, 9 - 10Kw, B-S5Kw and 9- 1 KW'S. FM: 2 - 40 KW's, 6 -
20 KW's, 7 - 10 KW'S, 6 - 5 KW's and 11 - 1 KW's. All in
stock. All complete. All spares. All with inst. books. Besco
Internacional, 5946 Club Oaks Dr., Dallas, TX 75248. 214-
630-3600, FAX # 214-226-9416,

RADIO
Help Wanted Management

GENERAL MANAGER
SALES MANAGER
PROGRAM DIRECTOR
PRODUCTION MANAGER

needed for our latest acquisition in
Southwestern medium  market.
Class C ACR format is waiting for
you to make it #1. {f you have the
experience to get one of these jobs
done, send your resume in confi-
dence t0:

BOX H-101
an EOE, M'F employsr

Help Wanted News

THE BEST
RADIO ANCHOR AND
REPORTER IN AMERICA!

WCBS News 88, America's highly successful and infiuential all-
news station, is looking for solid journalists with at least 5 years
of major market experience.

The Anchor we are looking for is an excellent writer with
the ability to communicate the news with authority, clarity and
conviction.

The Reporter we need has the kind of investigative
reporting skills that make headlines. Has excellent production
skills. Endless energy. And a high level of motivation and
enthusiasm.

Join the professionals at WCBS News 88. To apply,
please send your resume and tape in strict confidence to:
Mr. Harvey Nagler, Director, News and Programming,
Dept. B, WCBS News 88, 51 West 52nd Street, New York,
NY 10019. (Notelephone calls will be accepted.) Equal Oppor-
tunity Employer M/F.

Miscellaneous

GENERAL SALES MANAGER

If you are currently an experienced,
successful LSM or GSM leoking for a
move up that will enabte you to join a
group-owned AM/FM located in one
of the fastest growing areas of
Northern California, we want to talk to
you. This is an established career
opportunity for someone who has the
management skills tc lead a mature
and very experienced sales team. If
you are strongly focused and
possess superior creative and
motivational skills that will also
enable you to develop and institute
results-oriented strategic sales and
marketing strategies, please write or
call in strictest confidence to:
Ken Thompson
Executive Vice President/General Manager
Radio Stations KWG-AM/KYBB-FM
Central Valley Communications, Inc.
6820 Pacific Avenue, 2nd Fioor
Stockton, CA 95207

(209) 476-1230
An Equal Opportunity Employer

The University of Florida
announces

The Herbert S. Dolgoff
Radio Scholarships

Operations ¢ Programming
News and Public Affairs ¢ Production

Undergraduate: $3,000 each
Graduate: $4,000 each

Herbert S. Dolgoff
1925-1987

Send inquiries to: Scholarship Center, College of Journalism
and Communications, University of Florida, Gainesville, Florida 32611
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Help Wanted Sales

NYC
BASED
SALES REP
NEEDED
for new
SATELLITE
RADIO NETWORK
Box H-49

EOE

TELEVISION
Help Wanted Technical

Help Wanted Management

Help Wanted Technical

Technical Director

Senior position in charge of Technical Operations
and R&D at Acoustiguide Corporation,
international market leader providing audio
interpretation to museums and historic sites.
Responsibilities cover managing all technical
operations in the U.S. and overseas including
R&D, project feasibility, budget preparation,
personnel management and field technical
support. Requirements include audio and RF
backuround with a minimum 5 years technical
experience; good verbal communications skills;
technical sales engineering experience uselul
Send resume lo:
Ms. Eaton
Acoustiguide Corporation
177 East 87th Street
New York, NY 10128

ASSISTANT CHIEF ENGINEER

Applicant must have minimum of 5 years television related
experience. Must have thoraugh knowledge in the operation
and maintenance of television systems ond equipment.

Prior supervisory experience or training is preferred. Position
has the responsibility for supesvision of operating and
mainfenante engineers.

Please send resume and salory history to:

Personnel Depariment

WFLD Fox Television Stations, Inc.
205 N. Michigan Ave.
(hicogo, Il 60601

Situations Wanted Management

GENERAL MANAGER
AVAILABLE

Substantial background as
General Manager
in medium and major markets.
10 years with current company.
Love turnarounds and rebuilds.
Group management and
acquisitions experience.
Excellent references.
Relocate for quality opportunity
in top 75 markets.

Deanne Johnson 503—472-1221

CHIEF ENGINEER

Columbus, Ohio
Our Chief has retired
and we are looking for his
successor. We require an
engineer with a solid
record of management
administrative and
engineering experience.
We are the number one
station in the¢ market with
an outstanding technical
plant. If you are a team
player who is an
exceptional leader and
motivator of people, is up
to date on current
technology and works well
with a  winning news
operation Y{ou may be our
erson, esume to Jerry
lemmons, VP-Engineering,
Qutlet C‘ommumcatlons

Inc., 111 Dorrance St
Prov:dcncc Rhode Island
02903.

_Wc are an c]&ual
oppoertunity employer, /F

&' 'A wcuu-wll'

-r

SUPERVISOR
PLAYBACK OPERATIONS

Group W Satellite Communications, Stamford,

CT, a leading national provider of Broadcast

and Cable Programing Satellite Transmission

Services, is seeking a responsible individual

to supervise and oversee the daily operation
of our Playback Operations.

Duties will include training QOperaticns peraon-

nel, develeping, updating procedures and de-

parment policies, processing management

performance reviews of employes and report-

ing abnormalities or descripancies on a daily
basis.

To qualify, you'll need a minimum of 4 years
experience in supervising Broadcast TV of
Cable Operations, operating knowledge of
Master Control Switching, videotape and edit-
ing procedures. Demonstrated ability to deal
effectively with people at all levels, as well as
good communication skills are musts.

We offer a compelitive salary, excellent bene-
fits and superb working environment.
Send your cover letter
resume and salary requirements to;
Human Resources
Group W Satellite Communications
250 Harbor Drive, PO Box 10210
Stamford, CT 06904
An Equal Opportunity Employesr, M/F

Group W
Satellite Communications

Sltuatlons Wanted Announcers

VERSATILE
NEWS/TALK HOST
AVAILABLE

Broadcaster, Teacher, Soldier and Author..
Editonial director CBS Radio stalion 10 years...
Author of 17 books...Winner of 32 broadcasting
awards..LA. Times Nationally syndicated
columnist 4 1/2 years.. Editor-pubiisher of
small daily newspaper three years..
Former Chief Press Officer to Speaker
of US. House of Representatives.
At present time, moming drive news and talk
host in Washington, DC market.

Contact George at (202) 237-8866
or P.Q. 65004, Washington, D.C, 20035
for resume & demo tape.

Can provide at least two
major market station references.

Help Wanted Programing
Production & Others

TELEVISION PROGRAM MANAGER

WVIA-TV, Public Television for the
beautiful Pocono-Northeast region of
Pennsylvania, is looking for a pro
with the best combination of
5 years experience in programing,
successful track record targeting
and building audiences, action and
results-oriented, idea-person, team-
thinker, well networked.

This is a rare senior management
opening in a heavily-viewed
Northeast PBS Station.

Start date about January 1, 1990.

Calll or forward your confidential
Old Boston Road

resume to:
Pittston, PA 18640 Ui

Blll Kelley, 717—826-6144

VP/Station Manager

WVIA-TV44

ECE WVIA v

paintbox is necessary.

Design Director

WCVB-TV, Boston seeks a highly creative individual to manage our award winning Design
Department. In this highly visible position, you will develop concepts and create designs to
ensure artwork of the highest quality for local programming, news, syndicated productions and
advertising. Responsibilities will include controlling the departmental budget, serving as the
primary source of design-related information for producers, directors and managers, and
overseeing a staff of 10 design professionals.

The successful individual will be highly creative and motivated, with a significant sense of style
and design savvy, plus exceptional leadership and management abilities. A design school/
college degree in Graphics or a related discipline is essential, along with 5+ years’ experience
including management responsibilities. Knowledge of digital effects, animation, type design and

Interested applicants should send resume and salary history to Carol Nicholson Bolling,
Human Resources Manager, 5 TV Place, Needham, MA 02192, No phone calls please.

Equal Opportunity Employer
Minorities and Females Encouraged to Appiy,

WCEVBO T




Help Wanted News

CHIEF METEOROLOGIST

New England Weather Service,

A division of WTIC AM/FM/TV,
has an on-air position open for a
chief meteorologist to work
with a seven person staff.

You will be working with
absolute state-of-the-art equipment
including high-gower Doppler Radar,
real-time VISSR satellite imagery,
real-time lightning detection, ASOS,
and more.

Candidates must hold a
meteorologist degree, and
have a minimum of 5-10 years
on-air experience.

Please send complete work experience
and non-retumable tape to:
Roland Laro, Director
New England Weather Service

1 Corporate Center
Hartford, CT 06103

EOQE, MF

ALLIED FIELDS ‘
Help Wanted Instruction

Assistant Professor, |
Broadcast Joumalism

Generalist to teach radio and television news wiiting
and production courses, Ability 1o teach introductory
print writing/reporting courses and other journalism
courses ntial. Also required: scholariyireaive pro-
ductivity; student advising; university, community and
protessional service. Ph.D. with prirnssiznal journalism
experience preferred; will cerilir Master's degrea with
minimum five years' recent professional journalism ex-
perience in addition 10 recent university teaching ex-
perienca. Tenure track perilicn. Submit letter of appll-
cation, resume, and three letiers of reference by De-
cember 1, 1989 to: Dr. Barbara F. Lusbke, Search
Committee Chair, Assistant Professnl, Broadcasl
Journalism (020422) Position, The University of
Rhode Island, P.O. Box G, Kingston, RI 02881. An At-
firmative Action/Equal Opportunity Employer

A CUT ABOVE!!
SEGMENT PRODUCERS
REPORTERS
PHOTOGRAPHERS
EDITORS

We need pros with journalistic
excellence mixed with the ability
to produce extraordinary stories
about the issues, the people and

the flavor of the Western United States.

Must demonstrate strong
story-telling ability for this

magazine with a big future.

Extensive travel.
Staff based in Sacramento
with bureaus throughout the West.
Positions available now and early 1990.

Send non-returnable tapes and resumes to:
The West,
P.O. Box 33,
Sacramento, CA 95812
EOE, M/F

Positively no teisphone calls.

DIRECTOR OF

SALES RESEARCH
(New York)

Fox Broadcasting Company currently
has an excellent opporiunity available
for a Director of Sales Research to be

responsible for all sales research
support to Fox national sales staft.

The successful candidate will develop
sales presentations, forecast progam
audiences, maintain relationship with

syndicated service suppliers and
supervise maintenance of audience
database. Requires excellent -
communication/writing/presentation
skills, computer aptitude and a
minimum 5 years’ nationanl media
experience.

We offer challenging career
opportunities, competitive salaries and
excellent benefits

Interested candidates should send
resume with salary history to:

Fox Broadcasting Compan
Personnei Director, MH-035,
P.O. Box 900,
Beverly Hills, CA 90213,

FOX
BROADCASTING
s COMPANY

Equal Opportunity Employer

M UNIWERSITY
WASHI= LT DC
FACULTY VACANCY
IN BROADC%ST
JOURNALISM SCHOOL
OF COMMUNICATION
Tenure track position available for 1990-91
academic year as Assistant Professor in broad-
cast journalism in the School of Communica-

tion beginning August 1990,

Responsibilities: Teaching undergraduate and
graduate courses in broadcast journalism, in-
cluding radio and television news writing,
editing, reporting, delivery, field and studio
production. Student advising, assistance in

facilities and equipment management,
research, and School and University service.

Qualifications: M.A. preferred; at least five
years profeasional experience in broadcast jour-
nalism required; previous college-level teaching
experience preferred. Evidence of production
or publication interests and potential essential

Competitive salary, depending on qualifica-
tions and experience. C.V. and three letters of
recommendation should be sent to: Broadeast
Journaliam Search Committee, School of Com-
munication, The American University,
Washington, DC 20016. The Committee will
begin reviewing applications January 8, 1990.
Pesition subject to final budgetary approval.
The American University is an Affirmative Ac-
tion/Equal Opportunity Employer. Applications
from women and minorities are particularly in-
vited

Miscellaneous Services

Magor credit cards weloome.

CABLE
Help Wanted Production

MAGAZINE PRODUCER

Leading Producer of National Motorsports
Programing seeks First Rate Producer with
strong writing, directing and administrative
skills accustomed to working under high
pressure. Will supervise production of
Fast-Paced Weekly Cable Network Motor-
sports Magazine Program. Must have a
minimum of 3-5 years experience with
Magazine Format, a wilingness to travel
and a genuine interest in motorsports.

Please send resume
with references and salary history to:

Box H-89
EOE

RESEARCH ANALYST

Opportunity for career
advancement in
Cable TV

The Research Department of a major cable TV network has an ideal opportunity for a
Research Analyst to develop sales information (Nielsen and Simmons).

You will assist research management in presenting advertising and affiliate sales
information using graphic packages.

The self-starting candidate will have 2 years media research experience, knowledge of
PC's (including Lotus and word processing), familiarity with Nielsen ratings and reports
and excellent organizational skills. On-line computeér base experience and a
background in advertising research strongly preferred.

We offer a competitive salary commensurate with experience and full company benefits.
For confidential consideration, please send resume to:

Joe Torre, Manager Corporate Services

FINANCIAL NEWS NETWORK

320 Park Avenue, New York, NY 10022
Equal Opportunity Employer, M/F.
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Help Wanted Technical

Business Opportunity For Sale Stations

SATELLITE EARTH STATION
MICROWAVE TECHNICIANS
& OPERATORS

The Washington International Teleport has im-
mediate openings available for communica-
tions technicians with video, microwave and
earth station experience in the installation, op-
eration and maintenance of microwave trans-
mission systems. Compelitive salary and
benefits. Send resume with salary require-
ments in confidence 1o:  waghington

international Teleport
Parsonnel Director
1133 21st Street, NW,
Sulte 300
Washington, DC 20036

EOE, MF

Help Wanted Production

SATELLITE
TRAFFIC COORDINATORS

The Washington International Teleport is seek-
ing experienced Traffic Coordinators to fill im-
mediate positions. 2-4 years experience pre-
ferred in arranging and scheduling satellite
services for domestic and international clients.
Opportunity for growth. Competitive salary
and benefits. Send resumes to:

Washington
International Teleport
Personnel Director
1133 21st Street, NW,
Suite 300
Washington, DC 20036
EOE, MF

Lum and Abner
Are Back
. .piling up profits
for sponsors and stations.
15-minute programs from
the goiden age of radio.

PROGRAM DISTRIBUTORS m PO. Drawer 1737
Jonesboro, Arkansas 72400 m 501/972-5884

Employment Services

JOBPHONE

1-900-234-INFO ext. TV i
» Inside Job Listings
* No upfront membership fees
= Small Stations to Networks
» Continuously Updated
$2 per minute From any touch toné phone

JOB HUNTING?

If you need a job, you need MediaLine.

Medialine gives you instant access to

{;)bs in television. Access a daily report
y phone. For more information call:

800-237-8073

in CA: 408—&48-5200

| New YORK TV rmeé. =

PAUL E. REID MEDIA BROKER
sC RESORT FM C-2 2.7M

f ma: gg[jp Hz uj;-[ GA 10KW AM CO&ASTAL

g - FIEF E. I:II ]

il,er $-.12'|:|' I ait :(S C- UPGFHADAzaLE 2.';5%"
FH! H

BUYING OR SELLING
PAUL E. REID PO BOX 2669

“ 1 PT‘V-UHE [’hannci 44154
: i LAGRANGE, GA 404—B82-1214

BIG ISLAND/HAWAII
100 KW FM CP

Located in Hilo. Asking $100,000.
Financing available.
For more information,
call (904) 373-8502.

FCC PROBLEMS?

Contact .
BROADCAST MEDIA LEGAL SERVICES
i serviee of Melabe & Allen

FOR IMMEDIATE LEGAL ASSISTANCE CALL

1-800-433-2636
X o

CASH FLOW FINANCING

We purchase Accounts Receivable
Mational and Local

MFR FINANCIAL (714) 544-7131

SAN FRANCISCO BAY AREA
BROADCAST SCHOOL
AND CABLE FM NETWORK
Established 10 years. State of Ed. Approved
Much growth potential. New studios & offices

$375,000 terms
Call Jim Bryan 415—935-5100

ARIZONA

AM/FM Robusl small market, good
revenue and cash flow history.

Priced 1o sell. $380,000

Contact:  Charles Goyette

602) 992-7242
€02 NASHVILLE METRO FM
== Class A with CP for C-2

— about to be granted C-1 status.
§2.5m cash or 3m with terms,

Financially qualified principals only, please.
Box H-108

Pat Thompson Co.

COMMUNICATIONS BROKERS

FOR SALE
KLMG-TV-Ch. 51

CBS Affiliate
Longview/Tyler Texas A.D.L (No. 124)

November 28, 1989 - All purchase inquires must be completed.
Inspection by appointment anytime prior to November 13, 1989.

One Fully Equipped Studio (45' x 75")
18,000 SF Building With 2.37 Acres of Land
On 56 cable systems serving more than 100,000
subscribers/Total TV Households of 170,000

Sale to be conducted by court-appointed trustee

For appointments and information package contact::
Jason Searcy, Trustee - 214-757-2880
David Alexander, Agent for Trustee - 214-753-5051
M Bank Building
6th Fioor

P.O. Box 3106

Longview, TX 75606 Tel. # 214-757-2880
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FMFMFMFMFMFM

VIRGINIA. Combo. Single station
market. FM serves major city. Class
A. $525,000.

COLORADO. Class A. 25,000
watts pending. Currently serving
tri-market of 90,000. New power will
also serve major city. $450,000.

NORTH CAROLINA. Combo.
Single station market. Prosperous
area. $600,000 cash. $700,000
terma.

TENNESSEE. Small market Class
A. CP for 50,000 watts. Mid state.
Asking $400,000.

We Have Others

[ ovore [N

MEDIA BROKERS
Tom Snowden M Dick Paul

@  919-355-0327

For Sale Stations Continued

SW OREGON
1 KW F/IT AM
FASTEST GROWING COUNTY IN OREGON
ONLY STATION IN ILLINCIS VALLEY

POP. 20K
LARGE BLDG. ON GOLF COURSE
COuULD BE. HOME AND STUDIO

ONLY 150,000
503—474-7564

MAINE FM
$195,000 CASH
FIRM
POSSIBLE TERMS
OWNER 305—581--417

Florida - Key West FM
New York - FM/AM Combo

New York - Resort FM !
New York - 5kw AM $650, 000
For more information or If you'd like
to talk confidentially about selling..
call 201—579-5232
Ron Hickman,

29 Manor Drive, Newton, New Jersey 07860

WYOMING AM/FM COMBO
EXCELLENT FACILITIES
BREAK EVEN
IDEAL FOR OWNER OPERATOR
POSSIBLE TERMS
SERIOUS INQUIRIES ONLY

REPLY TO BOX H-91

NEW MEXICO

Small market, university town. Increase
current cash flow, achieve operating
economies by acquiring separately
owned FM and AM with real estate
$550,000
Contact:  Charles Goyette
(602) 882-7242

(7 ==
AT e

N

Pat Thompson Co.

COMMUNICATIONS BROKERS

ﬁlll
Il

2.

REMINDER: New rates will be effective with the issue of November 13. See first page of
Classifieds (pg. 66) for the new rate information.

BROADCASTING’S
CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1705 DeSales St.,
N.W, Washington, DC 20036.

Payable in advance. Check or money order only. Full
& correct payment MUST accompany ALL orders. All
orders must be in writing i

Deadline is Monday &t noon Eastern Time for the fol-
lowing Monday's issue. Earlier deadlines apply for is-
sues published during a week containing a legal holi-
da?/. & a special notice announcing the earlier deadline
will be published above this ratecard. Orders,

‘changes, andor cancellations must be submitted in

writing. NO TELEPHONE ORDERS, CHANGES, AN-
DOR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category
desired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will deter-
mine the appropriate category according to the copy.
NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings (non-display). Per issue: Help
Wanted: $1.00 per word, $18 weekly minimum. Situa-
tions Wanted: 60 per word, $9.00 weekly minimum. All
other classifications: $1.10 per word, $18.00 weekly
minirmurm.

Publisher reserves the right to alter classified copy to
conform with the provisions of Title VIl of the Civil
Rights Act of 1964, as amended. Publisher reserves
the right to abbreviate, alter, or reject any copy.

Rates: Classified display (minimum 1 inch, upward in
half inch increments), per issue: Help Wanted $80 per
inch. Situations Wanted: $50 per inch. All other classifi-
cations: $100 per inch. For Sale Stations, Wanted To
Buy Stations, Public Notice & Business Opportunities
advertising require display space. Agency commission
only on display space.

Blind Box Service: (In addition to basic advertising
costs) Situations wanted: $4.00 per issue. All other
classifications: $7.00 per ad per issue. The charge for
the blind box service applies to advertisers running
listings and display ads. Each advertisement must
have a seperate box number. BROADCASTING will not
forward tapes, transcripts, portfolios, writing samples,
or other oversized materials; such materials are re-
turned to sender. Do not use folders, binders or the like.

Replies to ads with Blind Box numbers should be
addressed to: (Box letter & number), c/o BROAD-
gAS'IgNG. 1705 DeSales St., N.W., Washington, DC
0036.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD,etc., count as one
word each. Phone number with area code, zip code
count as one word each.

The publisher is not responsible for errors in printing
due to illegible copy-—all copy must be clearly typed
or printed. Any and all errors must be reported to the
classified advertising department within 7 days of
publication date. No credits or make goods will be
made on errors which do not materially affect the
advertisement.
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Fates & Fortuness

Media

Frank Oxarart, general manager, WMCA(AM)
New York, joins KCBS(AM) San Francisco
as VP and general manager.

Oxarart Crump

Harold C. Crump, co-
owner and president,
wcCsC-Tv Charleston,
S.C., joins KSTP-TV
St. Paul as president
and general manager.

Gerry DeFrancesco,
VP and general man-
ager, WDAE(AM)-
WUSA-FM Tampa,
Fla., joins KIIS-AM-
M Los Angeles as
VP and station man-
ager. He will also serve as VP, programing,
for parent company, Gannett radic division.

John F. DelLorenzo, VP, finance, ACT III
Broadcasting, Atlanta, named chief finan-
cial officer.

Appointments at Emmis Broadcasting, In-
dianapolis: Steve Crane, executive VP, to
president; Doyle Rose, executive VP, opera-
tions, to president, Emmis Radio; Randy
Bongarten, senior VP, operations, succeeds
Crane.

Richard F. Harlow, VP and general mamci:g-
er, WMFR(AM)-WMAG(FM) High Point, N.C.,
and Philip A. Zachary, VP and general man-
ager, WRDU(FM) Wilson, N.C. (Raleigh),
named group VP’s of parent company,
Voyager Communications.

Lou Isakoff, associate counsel, CBN, Vir-
ginia Beach, Virginia, named VP and gen-
eral counsel, The Family Channel.

John F. Carpenter, VP, general manager,
KETV(TV) Omaha, joins WDSU-TV New Or-
leans as general manager. David Summers,
éeneral sales manager, WXI(TV) Winston-

alem, N.C., succeeds Carpenter as gener-
al manager, KETV.

Thomas Jay Vaughan, acting general man-
ager, WAND(TV) Decatur, [Il., named presi-
dent and general manager.

Rob Knight, general sales manager and sta-
tion manager, WHEB-AM-FM Portsmouth,
N.H., named general manager.

Charies Scruggs, real estate broker, Dan

DeFrancesco

Stewart Co., Memphis, joins KWAM(AM)
there as general manager.

Appointments at United Artists Cablesys-
tems: Mario Dieckmann, district manager,
United Cable Bay Area, San Francisco, to
VP and general manager, Tulsa Cable Tele-
vision, Tulsa, Okla.; Dave Born, regional
director of field marketing, United Artists
Cablesystems, Denver, to Rocky Mountain
division marketing manager there; Bradley
L. Moore, assistant marketing officer, First
Interstate Bank of Casper, Casper, Wyo.,
to business marketing manager, United Ca-
ble Television of Wyoming there.

Mary E. Rellly, administrative assistant,
Price Communications, New York-based
group owner of three AM’s, three FM’s and
seven TV’s, named administrator, corpo-
rate services.

Marketing

Paul Sacks, general sales manager,
KFTY(TV) Santa Rosa, Calif., name VP.

Kathleen Keefe, local sales manager,
WFSB(Tv) Hartford, Conn., named general
sales manager. Joe Connor, president, Mar-
keting and Sales Services, his West Hart-

ford, Conn.-based consulting firm, suc-
ceeds Keefe.,

JoAnn Ekblad, advertising production man-
ager, LA Style magazine, Los Angeles,
joins Westwood One Inc. there as advertis-
ing director.

Calviello

Ekblad

Jeri Calviello, local sales manager,
WQCD(FM) New York, named general sales
manager.

Johnathan Crawford, general sales manag-
er, WHND(AM)-WCSX(FM) Detroit, joins
WOKY(AM)-WMIL(FM) Milwaukee in same
capacity.

David Belknapp, account executive,
WKTI(FM) Milwaukee, named general sales
manager.

The News Magazine of the

Please send
O Broadcasting (dMagazine
O3 years $190 0 2 years $135

castingu

1705 DeSales St., N.W.,, Washington, D.C. 20036-4480
... (Check approprate box)

(International subscribers add $20 per year)

C1year $70 0O 6 mos. $35

(6 mos term must be prepaid)

O Yearbook '89

(SAVE $50 off cover price)

The complete guide to radio. television. cable and satellite facts and figures--§65
(prepaid orders only) while supplies last. Please give sireet address for delivery.

To order by MASTERCARD or VISA, phone toll free 1-800-638-7827

RAe O Payment enclosed
Company 0O Bill me

Address Home? YesO NoDO
City State Zip

Type of Business

Title/Position

Signature Are you in cable TV operations O Yes
{required) @ ——————— —— — —_—— O No
| N/ |
| For renewal or address change |
I place most recent label here :
TN 4
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Theadore J. Pelffer, sales manager,
KFRX(FM) Lincoln, Neb., joins KEBC(FM)
Oklahoma City as general sales manager.

William P. Bradley, local and national sales
manager, WGN-TV Chicago, joins wCCO-TV
Minneapolis as director of sales.

Judy Glovsky-Sher, general manager, WGIR-
AM-FM Manchester, N.H., named general
sales manager, WFYV-AM-FM Jacksonviile,
Fla.

John D. Quinlan, general manager,
WLNE(TV) New Bedford, Mass. (Provi-
dence, R.L.), joins wCvX(TV) Vineyard Ha-
ven, Mass. (Hyannis), as general sales
manager.

Appointments in  sales department,
wSHQ(FM) Cobleskill, N.Y., and WSHZ(FM)
Schenectady, N.Y.: Michael C. Doyle, ac-
count executive, to local sales manager;
Jackie Borden, sales assistant, WFLY(FM)
Troy, N.Y., to same capacity; Drew Ja-
cobs, producer, WTEN(TV) Albany, to ac-
count executive; Carol A. Cochrane, account
executive, WXXA-TV Albany, to same ca-
pacity; Steve Lopez, account executive,
wssv(FM) Stillwater, N.Y. (Saratoga), to
same capacity.

Danlel Gorby, general manager, WKCN(AM)-
WDXZ(FM) Mt. Pleasant (Charleston), joins
WMQX-AM-FM Winston-Salem, N.C., as
general sales manager.

Jay Leon, research manager, Camelot En-
tertainment Sales, New York, named direc-
tor of rescarch.

Appointments at Group W Satellite: Evelyn
Sias, account executive, to manager, re-
search, Request Television, Stamford,
Conn.; Barbara Piscatelll, promotions man-
ager, tc marketing manager, Stamford;
Lynn Price, manager, affiliate relations,
Western division, Denver, to general man-
ager; Frank Russo, pay-per-view manager,
United Cable of Colorado, Denver, to affil-
iate representative there.

Programing

Howard Goldin, manager of television de-
velopment, Aaron Spelling Productions,
Los Angeles, joins Fries Entertainment
there as director of series development.

Amy Adelson, director of motion pictures
for television, NBC, Los Angeles, joins
ABC Productions there as VP, develop-
ment.

L

Adelson

Kingston

Steve Kingston, VP and director of opera-
tions and programing, WHTZ(FM) Newark,
N.J. (New York), named regional VP, ra-

Going private. Lex Falksr, formar
chief of the FOO's Mass Media Bu
real, is joiring e Washinglon-based
lawy firm of ‘Wiley, Rein & Fielding &35 a

technologyferginasring consultan
Ha will provide what Richard E Wiley
S&YS 15 e echnisal experlise the firm
naeds in & nunber of areas. Wiy
whia is chairman of the FCG's advasory
commiltea on advanced television,
has warked clesely with Felker an that
150, Feder, who was still &t the com-
messian last week, will assume dudies
weih he firm in mid Movembsar.

dio programing of parent company, Malrite
Communications Group there.

Bill Coveny, director of publicity, Columbia
Pictures Television, Los Angeles, joins
CBS Entertainment there as manager, cur-
rent programs.

Jan E. Abrams, VP, business affairs, Co-
lumbia Pictures Television, Los Angeles,
named senior VP in charge of business af-
fairs.

Dia Stein, creative services director and air
rsonality, wMMs(FM) Cleveland, joins
he Source Network, division of

Westwood One, New York, as program

manager. Christopher A. Meglin, production

assistant, DIC Enterprises, Burbank,

Calif., joins Westwood One Radio Net-

works, Los Angeles, as regional manager,

affiliate relations.

Barrett Alley, VP, director of advertising,
VISTA Magazine, Miami, joins Cadena Ra-
dio Centro, Dallas-based Spanish-language
radio network, as president and chief oper-
ating officer.

Appointments in nonfiction and documen-
tary program division, Turner Entertain-
ment Networks, Atlanta: Ira Miskin, VP,
TBS productions, to executive VP; John H.
Savage, executive producer, Portrait of the
World, to VP of production; Joel W. West-
brook, executive producer, external docu-
mentaries, Turner Broadcasting System, to
VP of development; Alison S. Fussell, field
producer, to director of marketing; Steven
LeSage, unit manager for national projects,
noncommercial WQED(TV) Pittsburgh, to di-
rector of operations; Maxine Wishner, free-
lance producer, New York, to director of
development.

R. W. “Skip"” Schmidt, VP and general man-
ager, WIQY(FM) Fort Lauderdale, Fla., joins
Unistar Radio Networks, Colorado Springs
as senior VP, affiliations.

Marrissa O'Leary, manager of television
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business affairs and  administration,
MGM/UA Television, Culver City, Calif.,
named associate director of business affairs
and administration.

David Welsh, director of programing and
production, noncommerciaf KCPT(TV) Kan-
sas City, named director of broadcasting.
Katherine Soden, assistant program manag-
er, KCPT, named program manager.

Alan R. Kirts, director of TV program acqui-
sition and scheduling, South Dakota Public
Broadcasting, Vermllion, named director
of television broadcasting.

Tom Casey, director of affiliate relations,
Broadcast Programing, Seattie-based radio
format syndicator, named VP, programing.
Ron Harris, national format director, Broad-
cast Programing, named programing man-
ager.

Steve Schepman, associate director, Hee
Haw, Opryland USA Inc., Nashville,
named director.

Jim Wood, VP of programing, Malrite
Communications, Cleveland, joins Fairwest
Companies, San Diego, in same capacity.

Appointments of segment producers, Hard
Copy, Paramount Domestic Television,
Hollywood: Doug Bruckner, freelance spe-
cial projects reporter, KABC-TV Los Ange-
les; Margaret Callahan, producer-reporter,
News Addition, weekly news magazine,
KERA-TV Dallas; Scott Firestone, senior pro-
ducer, PM Magazine, Baltimore;, Pam
Moore, field producer, PM Magazire and
This Evening, San Francisco.

Michael Kashmer, sales consultant, Home
Dish Sateilite Networks, New York, named
VP, sales and affiliate relations, Tuxxedo
Network there.

Scott Carpenter, E. Scott Carpenter Audio/
Visual, Los Angeles-based format consult-
ing company, joins KQZY(FM) Dallas as pro-
gram director.

e S
News and Public Affairs

Ann Abraham, assistant news director,
KSBY-TV San Luis Obispo, Calif., named
news director.

Chuck Meyer, news anchor, WIOD(AM) Mi-
ami, named news director.

Jack Womack, manager of public relations,
news division, Turner Broadcasting Sys-
tem, Atlanta, named coordinating produc-
er, CNN Newsource Live Edition.

Dave Beruh, news director, WSLCAM)-
WSLQ(FM) Roanoke, Va., joins WILM(AM)
Wilmington, Del., as evening editor. Dave
Owens, graduate, University of Michigan,
Ann Arbor, joins WILM as reporter.

Patty Van Hecke, assignment manager,
KMOV(TV) St. Louis, joins WEWS(TV) Cleve-
land as assignment manager.

Suzi Montes de Oca, facilities sales coordi-
nator, BizNet, Washington-based business
news service of U.S. Chamber of Com-
merce, named director, facilities market-
ing.

Jim Thomas, freelance reporter, KCBS-TvV



Los Angeles and CNN there, joins KRBK-TV
Sacramento as co-anchor.

James C. Lewis, host, Talk With Your Doc-
tor, medical program, WFMZ-TV Allentown,
Pa., joins KALB-Tv Alexandria, La., as co-
anchor.

Greg Glistrap, statchouse bureau chief,
WIBW-AM-FM-Tv and Kansas Information
Network, both Topeka, named co-host,
Take Five, news-entertainment program.

Joe Fowler, sports anchor-host, ESPN, Los
Angeles, and sports anchor, KNBC-TV there,
joins KHI-Tv there as sportscaster.

Mike lannacci, host, Scholastic Sports Re-
port, WCZN(aM) Chester, Pa., adds duties of
sports director.

Nell Hartman, sports director and anchor,
wTvG(TV) Toledo, Ohio, joins WPHL-TV
Philadelphia as host, pre-game and half-
time, 76ers basketball.

Joe Hart, assistant producer, 7 p.m. news,
and producer, 10 p.m. news, KFTY(TV) San-
ta Rosa, Calif., named weekend anchor and
reporter. Paul Finley, intern, news depart-
ment, KFTY, succeeds Hart.

Anne Urbinato, health reporter, WGRZ-TV
Buffalo, N.Y., joins wCCO-Tv Minneapolis
as medical reporter.

Dennis Edwards, reporter, WRAL-TV Ra-
lei%h, N.C., joins wDIV(TV) Detroit as gen-
eral assignment reporter.

Rebecca Rodriguez, general assignment re-
porter, KCEN-TV Temple, Tex. (Waco),
Joins KVUE-TV Austin, Tex., in same capac-
ity.

Deborah Allen, reporter, KSFT(AM)-KKIO(FM)
St. Joseph, Mo., joins KQTV(TV) there as
general assignment reporter.

Tom Christopher, producer and anchor,
WYFFE-TV Greenville, S.C., joins WWNY-Tv
Carthage, N.Y. (Watertown), as general as-
signment reporter.

Dick Fennel, weather anchor, WTVI(TV) Mi-
ami, joins WWSB(TV) Sarasota, Fla., in
same capacity.

Technology

Mark Clement Lowden, technical director,
Group W Satellite Communications, New
York, joins Atlantic Satellite Communica-
tions Inc., Northvale, N.J., as manager of
operations.

Duane Dahlberg, product specialist, Sony,
Burbank, Calif., named marketing manager
for image products, Sony broadcast prod-
ucts division, Teaneck, N.J. Rick Swilers,
product manager, Sony Library Manage-
ment System, Teaneck, N.J., named mar-
keting manager for muiticassette systems
there.

R e ———— e W L E|
Promotion and PR

Marcla Dworetz, assistant to director of op-
erations and special projects, Goodwill
Games, Turner Broadcasting System, At-
lanta, named manager in special projects

division, public relations department.

Caroline Bock, assistant manager of public
relations, USA Network, New York, joins
Rainbow Program Enterprises, Woodbury,
N.Y., as manager of public relations for
American Movie Classics and Bravo.

Paul Francis, public information officer,
noncommercial KCPT(TV) Kansas City,
named public relations director. Steve Bak-
er, on-air promotion manager, KCPT, named
promotion-advertising director.

Joan Kohn, director of marketing, Prescott
Travel, Cleveland, joins WEWS(TV) there as
promotion director. Vern McKimmey, pro-
motion director, KPOM-TV Fort Smith,
Ark., and KFAA(TV) Rogers, Ark., joins
WEWS as news promotion coordinator.

Karen Frey, creative services producer,
WSVN(TV) Miami, joins WXYZ-Tv Detroit as
senior producer of creative services.

Doug Zimmerman, promotion coordinator,
KEZKTV) Eugene, Ore., joins KSBW(TV) Sa-
linas, Calif., as promotion producer.
Lauren McMichaels, TV director-night pro-
duction supervisor and production assistant,
KEZI Eugene, Ore., succeeds Zimmerman.

Allied Fields

Lorrie A. Secrest, special assistant for public
liaison, United States Information Agency,
Washington, joins FCC as director of office
of public affairs.

Ellis B. Simon, editor, Cable Marketing

Broadcasting
uCable

Broadcasting/Cable at
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0 YES, | want to receive an introductory subscription to

magazine, New York, joins Cabletelevision
Advertising Bureau there as director of
communications.

Jodi L. Hooper, administrative assistant, in-
dustry communications department, Na-
tional Cable Television Association, Wash-
ington, named assistant director of office of
cable signal theft.

Jan Baaden, client service representative,
television station services division, Arbi-
tron, Los Angeles, named account execu-
tive, Western television station services.

Jean Otto, associate editor, Rocky Moun-
tain News, Denver, elected president, Sig-
ma Delta Chi Foundation, Chicago. She is
first woman to hold office.

Peter S. Handy, VP, general manager,
WRFX(FM) Charlotte, N.C., joins Ameri-
com, Washington-based radio brokerage
firm, as investment broker.

James Quello, FCC Commissioner, present-
ed with Keystone Citizenship Award by
Pennsylvania Broadcasters Association, at
their annuval convention in Pittsburgh.
Award was last given to Pennsylvania Gov-
emor Richard Thomburgh five years ago.

Elected members, Philadelphia chapter of
American Women in Radio and Television:
Deborah Hamilton, president, Performance
Plus, public relaticns firm, to president.
Board of directors; Joan Stack, host-pro-
ducer, The Joan Stack Show, interview pro-
gram, WBUX(AM) Doylestown, Pa.; Dava
Guerln, VP, group supervisor, The Weight-
man Group, public relations company; Gay
Ball, public affairs director, WTXF-TV Phila-
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6. Microwave or Telephone Company

7. Commercial Television Broadcaster

8. Cable TV Component Manufacturer

9. Cable TV Investor

0. Financial Institution, Broker or Consultant
. Law Firm or Government Agency

. Program Producer or Distributor

. Advertising Agency.

. 5ducationar TV Statien, School or Library
. Other

(Please describe)




Ollie Award winners

Seven children's |
television programs were
presented Ollie Awards,
which honor quality in
children’s television, at

The American Children’s I
Television Festival, held

Oct. 18 in Chicago. The |
festival also presented
Robert Keeshan, “Captain |
Kangaroo,” with the first,
Fran Allison Award, which

—

have brought special joy to
young people through
television."” Actress Megan
Follows, “Anne of Green
Gables,” hosted the awards
ceremony. Winners, first,
row (1-r): Susan Schwartz,
3-2-1 Contact EXTRA: I
Have AIDS, a Teenager’s
Story, Children's
Television Workshop; Twila
Liggett, Reading

- =T 1

National/Nebraska ETV,
noncomimercial WNED-TV
Buffalo, N.Y., and Lancit,
Media Productions; David

Choice, noncommercial
WNET(TV) Newark, N.J.
(New York), and Elkind &
Sweet; Follows; Keeshan
and Christine LaValle,
Looking for Miracles,

The Disney Channel,

row (1-r): Kate Taylor,
Degrassi Junior High,
noncommercial wGBE-TV
Boston; Jon Fromer,
Home Turf, KrRoN-Tv San
Francisco, and Linda
Mancuso, NBC Family
Special: A Place at the
Table, NBC. Back row (1-r):
James Fellows, festival
chairman, and David
Klesman, festival

“recognizes people who

Rainbow, Great Plains

I
‘ Elkind, The Power of
f

Burbank, Calif. Second

director.

delphia; Julianne Hastings, writer, TV

Guide.

Dickson J. Pratt, VP and manager, Irving
Trust Company, New York, joins Kane
Reece Associates, Metro Park, N.J.-based
financial and management consuiting
group, as VP.

Deaths

David Victor, 79, producer of Dr. Kildare
and Marcus Welby, M.D., television series,
died of heart attack Oct. 18 in Williams-
burg, Va., while vacationing with his wifc,
Florence. Victor began his broadcasting ca-
reer writing radio scripts in 1930’s. By
1950’s, he moved to television, where he

was writer and associatc producer on The
Rebhel, which first aired in 1959 on ABC.
He also wrote episodes of Daniel Boone,
Rawhide and The Texan, before moving
into production. He created and produced
Marcus Welby, M.D., which ran on ABC
from 1969 to 1976. His other productions
included 7The Man from U.N.C.L.E., The
Girl from UN.C.L.E., Little Women and
Portrait: The Man Whose Name Was John.
He is survived by his wife, daughter, Fern,
and son, Michael.

Dean McCarthy, 63, vice president, director
of program services, Harrington, Righter &
Parsons, New York, died of lung cancer
Oct. 14 at Norwalk Hospital, Norwalk,
Conn. McCarthy joined fl}:m in 1978 as
director of program services and three years
later was named vice president. He is sur-
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vived by his wife, Kelly, four daughters,
Maureen, Kathleen, Christeen, and Laurie,
and son, Patrick.

Thomas N. Alexander, 42, founder, Alexan-
der and Associates, Tampa, Fla.-based ca-
ble consulting firm specializing in regula-
tory work, died of hcart attack Oct. 22 at
AMI Memorial Hospital, Tampa. Alexan-
der moved to Tampa in 1978 to join Com-
munications Equity Associates (CEA), in-
vestment banking and brokerage firm. He
left CEA one year later to form Alexander
and Associates, then returned to CEA in
1985. He had reactivated his firm 18
months ago. He is survived by his wife,
Sharon, and son, Brian.

Alfred Yallen, 70, former radio executive,
died of heart attack Oct. 2 in Adelaide,
Australia. After serving in U.S. signal corp
during World War II, Yallen joined
KFWB(AM) Los Angeles as national sales
director and was with station for 18 years.
He then was co-owner and general manager
of KpPaL(aAM) Palm Springs, Calif., until
1970. He served as sales executive with
various stations untii 1987, when he moved
to Australia. He is survived by his wife,
Brigitte, and daughter, Kitty.



Fithabstater

Lew Klein: Practicing
what he teaches

Lew Klein, president and co-founder of
Gateway Communications, couldn’t have
chosen a2 more appropriate company name.
His career has been one of providing oppor-
tunities. A veteran educator as well as
broadcaster, Klein, one of the founders of
NATPE, was also instrumental in the cre-
ation of the NATPE Educational Founda-
tion, not to mention fostering the fledgling
careers of such media personalities as Dick
Clark and sportscaster Tim McCarver.

Bomn and bred in Philadelphia, Klein
built his career at the formerly Triangle-
owned WFIL-TY (now Capcities/ABC-
owned WPVI-TV) from 1950 to 1972, when,
with George Kohler, he purchased wBNG-
Tv Binghamton, N.Y.; WTAJ-TV Altoona,
Pa., and wLYH-TV Lancaster, Pa., forming
Gateway. Another station, wOwK-Tv Hun-
tington, W.Va., was added (in 1974) before
the group was sold to Macromedia Inc. in
1985 and Klein was elevated to president.

The sale of Gateway and the subsequent
retitement of Kohler left Klein to assume
leadership of Gateway, as well as continue
his educational pursuits. Working just out-
side of Philadelphia, in his suburban Bala
Cynwyd corporate offices, Klein’s **major
focus™ is on the acquisition of new station
properties, but his ‘‘secondary focus'' as
president of the NATPE Educational Foun-
dation is to sponsor seminars, workshops
and grants to college professors who get
‘‘hands-on”’ experience at local stations
and relate those experiences to their stu-
dents.

In talking about his start in commercial
television, after his graduation from the
University of Pennsylvania in 1949, Klein
relates that his early days in the infant me-
dium were a ‘‘series of trial-and-error”’
technical efforts at wWFIL, with radio broad-
casting courses the sole curriculum offered
at colleges in those days.

Television, Klein says, was a great new
world to get a start in. ‘“You could be
promoted to higher levels in six months.
There were so many opportunities back
then...[now] there are hundreds of thou-
sands of kids vying for the available jobs.”

The NATPE Educational program,
founded by Klein in 1978, is usually funded
at between $150,000-3175,000 yearly to
administer such programs as the Annual
Management Seminar for Program Execu-
tives (a three-day program at various re-
gional sites) and single-day Educational
Program Seminars. The Management Semi-
nar, now in its sixth year, brings program
executives from around the country togeth-
er to discuss various programing manage-
ment decisions. The Educational Program
Seminars create a forum to bring together
television executives and academics to dis-
cuss issues of mutual concern within the
industry.

HenRy Lewis KLEIN—President, Gateway
Communications Inc., Bala Cynwyd, Pa.; b.
Sept. 5, 1927, Philadelphia; BA, English,
University of Pennsylvania, 1949; assistant
cameraman, cameraman, assistant
director, director-producer, executive
producer, production manager, program
director, wriL-Tv (now wpvi-Tv) Philadelphia,
1950-68; program director, Triangle
Group Stations, 1968-72; executive vice
president, Gateway Communications,
1972-85; present position since January
1985; m. Janet Surman, Feb. 24, 1952;
children—Stephen, 36; Ellen, 34.

Pt — L e

*‘I had the feeling that as NATPE be-
came so successful, we should establish a
foundation and use our financial strength,
our staff and station executives to put some-
thing back into education,”” Klein says. *‘It
is imperative that our organization foster
the educational growth of all who wish to
gain employment in the broadcast busi-
ness.”’

And Klein is not merely paying lip ser-
vice to that ideal. He seems driven to assist
students in learning the business of counter-
programing, stunting, ratings sweeps, tar-
geting dayparts and acquiring programing
product. In fact, Klein co-authored the col-
lege textbook Broadcast Programing, cur-
rently in use in more than 350 colleges
natioriwide.

The son of Alfred and Angela Klein,
Lew’s early interest in mass cornmunication
was fueled by the example of his late fa-
ther, according to Janet, his wife of 37
years. Alfred, who ran a successful legal
practice in Philadelphia, also worked as a
journalist for The Philadelphia Lawyer.
Another career influence, she suggested,
was Klein’s life-long friendship with the
late This Your Life and People’s Court pro-
ducer, Dick Gotlieb.

While still in high school, Klein called
high school football play-by-play for
WPEN(AaM) Philadelphia, as well as handling
other studio and newsroom duties. After
graduating from college, Klein joined wFIL,
best known for producing the locally and
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then nationally produced American Band-
stand. Klein’s rise, from entry level techni-
cal positions to program director, paralleled
that of Bandstand host Dick Clark, whose
show was picked up by ABC in 1957.

*Lew was one of the guys early on who
guided the show,”’ Clark remembers. “‘He
was about the same age as me [both in their
mid-20’s], but Lew was very informed and
so savvy. He was one of the only program
directors I had known who would stand for
the moaning and complaining from my
memos.”’

‘‘Before Dick joined Bandstand in 1954,
we had Bob Homn hosting what was the
original local show,” Klein remembers.
““He [Clark] was workmg as a disk jockey
on our sister station [wFIL(AM)]. When
Horn couldn’t make one of the shows, we
enlisted Dick to substitute, and the rest, as
they say...”

Klein gained some national prominence
himself in 1962, when he and four other
station executives (Pete Kaizer, Tom Jones,
Stan Cohen and Roy Smith) founded the
National Association of Television Program
Executives in what Klein says was an *‘ef-
fort to draw recognition’” of the program
director’s importance in the hierarchy of
station management. ‘‘The role of the pro-
gram director in the early days of television
was not nearly as significant as it is today,
says Klein, who served as NATPE’s first
president in 1962. ““In the early days, the
sales manager and the sales director were
the dominant forces. Now with the awe-
some outlay of capital for syndicated pro-
grams,..many of the top [station] group ex-
ecutives and station managers are former
program managers,”” Klein says. ‘‘Now,
there are even a lot of news directors that
were also program managers.’’

On speaking of the abundant career op-
portunities of the past in contrast to the
current talent pool of would-be station ex-
ecutives, Klein sounded a note of empathy
for the career opportunities of Gateway
Communications”  300-plus  employes.
“‘Hopefully, they’ll decide to stay with
Gateway, but if someone finds an opportu-
nity with another station, we understand
that,” Klein says. ‘‘One of our focuses has
been to make them feel like they have been
part of the educational process. No one ever
stops learning.”’

And Klein has never stopped teaching.
He has been a faculty member in the En-
glish Department at his alma mater, the
University of Pennsylvania, and has held
the position of adjunct professor at Temple
University’s Radio-TV-Film Department in
the School of Communications. He has
taught at Temple for 33 years.

At 62, Klein shows no signs of slowing
down. ‘I keep bumping into people who
said Lew had helped them advance their
careers,”’ says Clark, ‘‘He’s like a lot of
broadcasters who can’t get this business out
of their blood.” “



InaBrief \

Jane Pauley and NBC made it official last Friday: she will be
replaced at end of year as co-host of Today show by Deborah
Norville. NBC also said Pauley had extended her contract by
one year through 1992, and will start work in January on a
new weekly prime time news program scheduled to debut in
mid-summer. She will also do special reports for NBC Night-
ly News, and will host prime time special in March 1990.
Network released story to nation's press in time for Friday
morning (Oct. 27) editions. But first word of news for many
Today viewers came in first half-hour of Friday's broadcast,
when Bryant Gumble, Pauley and Norville announced news
over air.
m|
Community Antenna Television Association President Ste-
phen Effros tangled with Senator Al Gore (D-Tenn.) at last
week's Senate Communications Subcommittee hearing (see
page 30) over alleged refusal of cable MSQO, Cablevision
Systems, to carry independent WLIG(TV) Riverhead, N.Y.
Gore maintained that Cablevision refused to carry station
unless it eliminated its local news programing that would
compete with system's Long Island news channel Effros
challenged senator, saying that WLIG is distant signal, not
local signal, and that must carry would not apply. Cablevi-
sion wrote Gore immediately after hearing confirming Ef-
fros’s testimony. MSO also noted that it sent earlier letter on
Oct. 18 to Gore explaining that WLIG is carried on five of its
six cable systems on Long Island, and would be added to
sixth system once rebuild is complete. That 36-channel
system was filled before WLIG went on air. According to
Cablevision, it chose not to canry WLIG when it launched,
because much of its programing was ''redundant tc broad-
cast and cable channels which we already carried and we
perceived very little demand for their service among our
customers. "’
8]

Arthur L. Price resigned last week as president and CEQ of
MTM Enterprises, with CEQ James Gatward of parent com-

pany TVS (Television South) Entertainment of Britain as-
suming day-to-day operation of studio until successor is
chosen, according to MTM spokesman. No reason was giv-
en for Price’s departure. Gatward said he will run all MTM
operations In interim, with a spokesman adding that he will
split his time between the London office and MTM's Studio
City, Calif., headquarters. Price co-founded MTM in 1969
with Mary Tyler Moore and Grant Tinker. In its heyday,
MTM produced such acclaimed network programs as The
Mary Tyler Moore Show, Hill Street Blues, St. Elsewhere and
Lou Grant, but hit harder times this season with Newhart its
only prime time network show. MTM alsc has Capital News
slated as possible midseason replacement on ABC. TVS
acquired MTM in 1985 for reported $320 million.
[m]

Ray Beindorf, president-CEO of Ksc1 Holdings Inc. has
signed letter of intent to purchase kscitv) San Bernardino,
Calif., and kHAL-TY Honolulu from Ksct Holdings' other inves-
tors. Beindorf will head management-led group. Price of
buyocut was not disclosed but sources estimate it to be
about $75 million. However, according to one source, since
it's inside deal, purchase might be less than $50 million.
KscI Holdings purchased San Bernardino station in 1986 for
$40.5 million and Honolulu station from bankrupt group
owner Media Central for $1.75 million (‘'Changing Hands,"
July 24). Both stations are independents featuring interna-
tional programing. KscI is on ch. 18 with 3,090 kw visual,
618 kw aural and antenna 2,393 feet above average terrain.
KHAL-TV is on ch. 20 with 537 kw visual, 53.7 kw aural and
antenna at 1560 below average terrain.

[}

Jones Intercable Inc. and Hallmark Cards Inc. have entered
into agreement to purchase cable TV systems in Wisconsin
from certain limited partnerships that Jones Intercable cur-
rently manages. Systems will be owned by partnership be-
tween Jones and Hallmark. Details of partnership are not

Unwired network operator Independent Television Network
(ITN) is signing up stations to affiliation agreements in which
Stations agree to work with ITN as its sole Unwired network and
ITN makes certain compensation guarantees.

ITN has signed 15 stations to exclusive agreements, accord-
ing to a list supplied to BROADCASTING. '‘We expect to have, by
the end of the year, excilusive arrangements with all or most of
the stations we do business with in the top 50 markets,” said
ITN President Michae! Kammerer. He declined to confirm which
stations were signed, but said the number '‘far exceeds” 15.

ITN is apparently the first unwired network to request that its
participating stations dea! exclusively with ITN and not sell time
to other unwired networks. At least one station, however, has
negotiated exceptions to that exciusivity.

As an unwired network, ITN sells advertising time to network
advertisels on & block of stations that run given commercials at
different times and in different programs.

Personnel at other unwired networks last week complained
about ITN's goal of exclusivity. “It prevents us from doing
business with a station, It restricts our freedom, but most of all, I
don't think it's in the best interests of advertisers—their rates
can go way up,” said Alan Steinberg, chairman of unwired
network operator ALIN TV. “We're telling [stations] we have
business to give them.... We're letting them know it's in their
best interest to have as many customers as possible, ” Steinberg
added.

Panticipating stations "‘have locked themselves cut of a lot of
business, " said Marty Waters, senior vice president and general
manager of TVRC, another unwired operator.

ITN signing stations to exclusive contracts

Kammerer responded that maximizing revenues for its affiliat-
ed stations depends on “having a united, committed front to
present to advertisers.”’ The only effect of competition among
unwired networks, he said, 'is t0 create price wars at the
source of the dollars, which Is the advertiser.”

"My decision was basically based on the bottom line,”’ said
Michael Dunlop, general sales manager of KTXA(Tv) Fort Worth.
He said he doubted that doing business with one unwired
network would necessarily raise or lower his rates. “What I'm
sold on is they have the contacts at the major agencies to do the
unwired business.

Krxa has negotiated exceptions to its “exclusivity'' with ITN,
Dunlop said. He and another source also indicated that other
stations have negotiated similar exceptions.

ITN is signing more than one station as an affiliate in certain
markets, including Dallas—where the network has signed up
both KTXA and KTvTiTV)—and Cleveland.

Both Steinberg and Waters said they had not been hurt by
ITN's agreements with stations. Waters said TVRC had had “‘a
problem’ in Cleveland when it was unabie to buy time on
independent stations there, but the company had made a deal
with a network affiliate '‘that delivers the same kind of audience
we're looking for."

As part of the affiliation agreement, ITN will set up an adviso-
ry board of participating station general managers, according to
& draft contract. The board will set network policy, oversee an
audit of ITN sales prices and help plan new business opportuni-
ties, according to the contract. Kammerer declined to discuss
the specifics of ITN’s station agreement. -GM
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Leading the Center. Burton Staniar, chairman and CEQ of
Westinghouse Broadcasting Co., has been elected chairman
of the Center for Communication, New York City-based non-
profit organization bringing university students together
with communications professionals. According to the Cen-
ter, Staniar was "'the unanimous choice’’ of the Center’s first
chairman, Frank Stanton, and jts three-person intetim exec-
utive committee. The latter was formed after the death of
former RCA Corp. chairman and Center for Communication
chairman, Thornton F. Bradshaw, last December.

known; spokesperson for Jones Intercable said details con-
cerning financial arrangements and purchase price would
be released within two weeks. Areas served by systems
include De Pere, Stevens Point and Wisconsin Rapids. Sys-
tems serve about 136,000 subscribers, passing about
227,000 homes. Jones Intercable currently serves 1.2 million
subscribers and is headed by Glenn R. Jones. Hallmark is
privately held company; Don Hall is chairman, Irving Hocko-
day Jr. is president-CEQ. This is Hallmark's first cable pur-
chase. However, one of Hallmark's subsidiaries is Univision
Holdings Inc., which owns eight TV stations.
a

WxTR-FM La Plata, Md. (Washington), was sold by Ragan Henry
to Radio Ventures |. Purchase price will be based on 10 times
station's trailing cash flow up to $33 million. Station had
previously been sold to Louise Heifetz for $33 million, but
deal fell through. Henry currently owns or has interest in five
AM's, 12 FM's and one TV. He is also buying five AM's and
three FM's. Buyer, headed by Jerry Lyman, former RKO
Group radio president, is also purchasing WWNC(AM)-
WKSF(FM) Asheville, N .C., and WMXB(FM) Richmond, Va. Hen-
1y sold Lyman WMXE for $23 million. WXTR-FM is on 104.1
mhz with 50 kw and antenna 500 feet above average terrain.
O

North Carolina Federal Judge Robert (Maximum Bob) Potter
last week sentenced former top televangelist Jim Bakker to
45.-year sentence and $500,000 fine following conviction on
24 fraud and conspiracy charges, some stemming from his
use of television show to defraud PTL ministry “'partners’’ of
$158 million, $3.7 million of which court decided Bakker had
diverted to perscnal use.
O

Way was cleared last week for continuation of Kahn Communi-
cations patent infringement suit against General Motors Corp.
when Northemn Ilinois District Court dismissed Motorola
request for ruling that Leonard Kahn's AM stereo patent is
invalid. GM car radio contains Motorola component, but
Kahn has maintained that GM, not Motorola, has infringed
his patent 994. Motorola has promised to indemnify GM if
latter is found to be infringing patent. Judge Gecrge Maro-
vich declined to hear Motorola’s case, saying declaratory

ruling freeing Motorola of infringement liability would "“have
no effect on the real controversy: whether Motorola's cus-
tomers infringe that patent.” Southern District of New York
had stayed GM-Kahn proceedings pending Marovich's deci-
sion
(|
General Motors Corp. announced last week it was sponsoring
number of television programs under the 'GM Mark of Excel-
lence Presentations’’ banner during 1989-90 and 90-91 sea-
sons. Programs, to be seen on both broadcast and cable
networks, include The American Playwright's Theater, A&E
Cable Network, Kennedy Center Honors, CBS, and A World of
Ideas with Bill Moyers, PBS, as well as host of other commer-
cial and noncommercial programs. John McNulty, VP, pub-
lic relations, said: '“We at General Motors feel that support-
ing quality TV programing is synonomous with our overall
commitment to excellence. We've decided that every action
we take must demonstrate a commitment to excellence,”
including TV programs company supports, said McNulty.
o

WeTA-FM.Tv Washington board of trustees will vote today (Oct.
30) on recommendation that Sharon Percy Rockefeller re-
place 13-year president-CEQ, Ward Chamberlin. Rockefeller,
wife of Senator John D. (Jay) Rockefeller IV (D-W.Va.), cur-
rently sits on boards of WETA (chairman), PBS and West
Virginia Educational Broadcasting Authority and sat on CPB
board, 1977-87
n|

FCC Commissioner James Quello will keynote second annual
LPTV conference, Nov. 5-8, in Las Vegas at Riviera hotel.
Community Broadcasters Association, sponsoring organiza-
tion, said number of exhibitors and attendees is running
100% above last year's figures of 25 booths and 225 attend-
ees.

Time Warner’s third quarter

Time Wamer Inc. reported losses of $176 million for the third
quarter of 1989, while its media and entertainment opera-
tions reported good results for the same time period.

Time Warner, formerly known as Time Inc., said its losses
primarily stemmed from its acquisition of 59.3% of Warner
Communications earlier this year. Time Warner reported
depreciation and amortization expense of $155 miltion, up
from $58 million in the third quarter 1988. The company also
reported net expense related to interest of $451 million, up
from $25 million in the comresponding quarter last year. Time
Warner is In the process of acquiring the stock of Warner
Communications that it does not already own.

Third quarter company-wide revenues for Time ‘Wamer
were $2.19 billion, up 94% from Time's revenues last third
quarter.

Revenue for Time Wamer's ''Programing—HBO"' segment
was up 10% to $286 million, while operating income before
depreciation and amortization for the segment was down
16% to $42 million because of the timing of a Tutner Broad-
casting System dividend, the company said.

American Television and Communications Corp. (ATC),
Time Warner's majority-owned cable operation, reported rev-
enue of $244.2 million, up 19% from third quarter 1988, and
net income of $22.4 million, up 132%. The company said that
its $65.2 million operating income for the quarter included a
$3.3 million charge related to damage caused by HurTicane
Hugo in its Chariotte, N.C., division.

The cable and broadcasting division of Warner Communi-
cations reported revenue for the quarter of $143 million, up
22%, and operating income of $26 million, up from $5 million
in third quarter 1988.

Broadcasting Oct 30 1989

81




COMMITTED TO THE FIRST AMENDMENT & THE FIFTH ESTATE

1

Fditorialsa

Bad to worse

We applaud FCC Chairman Al Sikes’s energy in trying to
expedite the conduct of FCC business—certainly there are is-
sues of compelling importance that would benefit from the
commission’s less divided attention. We wish, however, that
that energy were channeled to more constructive pursuits than
the processing of old indecency complaints. The FCC’s Mass
Media Bureau last week took enforcement actions against eight
stations in the processing of some 95 complaints, fining four
and asking for more information in the others (see story, page
28). The actions, according to the commission, cleared its
dockets of complaints received as of August 1989, That leaves
room for the six new complaints received since then and the
others that will undoubtedly follow the red flag the FCC seems
intent on waving.

Although some might argue that eight actions out of 95
complaints is not an imposing figure, that is little consolation to
the eight, particularly the four slapped with fines ranging from
$2,000 to $10,000. But a breakdown of the figures does indeed
paint a troubling picture. Of the 95 complaints, one had been
withdrawn, and 14 were dismissed because of technical flaws in
the complaint procedure—i.e., failing to identify the station or
the date and time of the offending broadcast. Fully 51 com-
plaints (against 40 stations) were not acted upon because they
dealt with nighttime broadcasts. The FCC informed those sta-
tions that it “‘currently’’ (italics ours) lacks the authority to
pursue indecency beyond daylight hours due te the D.C. Circuit
Court’s stay of 24-hour enforcement. That leaves only 21 com-
plaints dismissed *‘because they did not meet the requisite legal
standards for indecency.”” Put another way: But for procedural
glitches and a court’s intervention in the FCC’s charted course
of 24-hour indecency patrols, 74 out of those 95 complaints
would have been targets for FCC action. An imposing figure
indeed, especially when multiplied by the average fine of
$5,000.

Now about that ‘‘currently’’ italicized above. The commis-
sion also launched an inquiry last week in hopes of building a
case for its enforcement of Congress’s unconstitutional 24-hour
ban. If such a case were built and passed muster with the
court—two *‘ifs”’ we expect never to see—the FCC would be
authorized to pursue such cases, an advantage it has made clear
it would take.

With the Fifth Estate futures of broadcasters, cable and tele-
phone companies hinging on issues before the commission—
issues such as must carry, HDTV development, telco entry, fin-
syn and more—the FCC’s time continues to be il spent in this
prurient pursuit.

A case history of how not to

As the saying goes, those who will not learn from history are
doomed to repeat it. That’s what’s going on now as broadcast-
ers—particularly, the National Association of Broadcasters—
find themselves fighting both rear guard and front guard actions
to get out of the hole they dug for themselves after trading off
First Amendment rights to win special legislative consideration.

It began last year, really, when the House initiated a chil-
dren’s TV bill, aided and abetted by the NAB. The trade
association’s reasoning was that it could **control’’ the bill by
being part of it, and the devil with constitutional considerations.
The so-called sweetheart version passed the House and went to
the Senate, where it ran into Senator Tim Wirth (D-Colo.).

Wirth tried to escalate the issue and, although foiled, won
promise of sterner children’s TV action another day.

The day was saved, for broadcasters and the First Amend-
ment, when President Reagan vetoed the children’s bill, saying
it could not be *‘reconciled with the freedom of expression
secured by our Constitution.”” (Readers who would be refreshed
by his longer text are referred to BROADCASTING's Nov. 14,
1988, issue.) As he had previously in connection with the
fairness doctrine, Reagan once more acquitted himself as the
President most tenacious and loyal on the matter of the First
Amendment and the Fifth Estate.

But Congress would not down and, with Reagan out of
office, again made its march on children’s programing, the
NAB again at its side. The Senate took the lead this time,
pushing its own version and, to broadcasters’ dismay, pushed
beyond the agreed-upon limits the House bill was to impose.
The NAB has since been trying to disengage, seeking to kill the
bill in one way or another. (The first ploy was to extend the
measure to cable, in the hope that medium would help broad-
casters kill the bill. But cable—whose First Amendment sensi-
tivities are even lower than those of some on the broadcast
side—spoiled that plot by saying it was happy to live with the
bill.)

Now enter must carry, the legislation the NAB most wanted
when it started pulling back on the fairness doctrine and playing
footsie on children’s. Who emerges as the chief architect of both
bills? Senator Daniel Inouye (D-Hawaii), who has now made
children’s his condition for must carry. A classic case of hoist-
ing the NAB by its own petard.

What is the lesson so disregarded here? There are several.
That one always lives to regret turning a back on principal. That
the First Amendment must be defended at all times and at all
costs. That it is shortsighted to trade long term good for short
term gain. And that, when you are custodians for history—as
are today’s broadcasters—it is your duty to preserve all options
for the future.

The freedom teday’s broadcasters enjoy may be the greatest
degree of freedom there will ever be. It really isn’t likely to get
better; we are surrounded by those who would make it worse.
Accept the fairness doctrine and you have put government in the
editor’s chair. Make the Fifth Estate safe from ‘‘indecency’ and
you restrict the limits of broadcast speech. Establish the princi-
pal that Congress can legislate how and when broadcasters
program to children and you have made Congress the program
director for all time.

There’s one more lesson. Don’t play poker with a man named
Doc¢. Or Daniel.
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Drawn for BROADCASTING by Jack Schmidt
“Im not imilating Dan Rather. Someone stole my chair!”
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A Special Report on Fifth Estate Investment and Banking.

November13.

The investment in radio, television and cable properties has been and
continues to be very big business. In the November 13 issue of
BROADCASTING #, we'll survey investment and commercial banking.
We'll also chart the major players in the field. And we'll profile some firms.

Broadcastiggm

Spac; reservations and copy closing:
10 days prior to publication date

For details on this Special Report or space reservations in Broadcasting Cable. Broadcasting Abroad and the Broadcasting/Cable
Yearbock, call any of the numbers listed below.

New York Washington, D.C. Los Angeles Lewis Edge & Assoc. Schiff & Assoc.
(212) 599-2830 (202) 659-2340 (213) 463-3148 (Eastern Equipment) (Western Equipment)

Pattis/3M (609) 683-7900 (213) 393-9285
Hawali London

Chicago Los Angeles Toronto New York
(312) 679-1100 (213) 462-2700 (416) 4826288 (212) 953-2121 (808) 545-2700 (01) 427-9000
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We know the 35th TVB Annual Meeting
will be the most important ever.
We'll all be there.
We hope to see you there too.
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Sales, Inc.

November 13-15, Century Plaza Hotel, Los Angeles

Call Anne Nelson at TVB (212)486-1111 for reservations
and charge to your American Express Card.






