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from the

English Channel

to The Travel
Channel.

Join Michael Caine each week

on “Focus on Britain”, a

fascinating series that takes

you on in-depth, fun-filled tours, THE

from pubs to castles . . . and i
everything in between.
‘ CHANNGEL

®
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THIN WEEK

19 / NEW PLAN

The FCC majority late last
Friday revised their fin-syn
plan to allow the networks

to acquire foreign syndication
rights in outside-produced
programing.

21 / CABLE SALES
ACTIVITY

Although money remains
tight and the cable industry
continues to be burdened

by highly leveraged
transaction classifications,
there are growing signs that
potential buyers are
positioning themselves for
cable system purchases,
which could reignite trading
activity. At what price
level, however, is uncertain.

22 / NBC LEAD

NBC will win its sixth
straight prime time ratings
victory over second-place
ABC, in one of the most
hotly contested, three-
network races in more than
25 years.

23 / ‘NEGATIVE'
IMPACT

National Association of
Broadcasters President Eddie
Fritts said the NAB is
wortied about a number of
Bush administration
proposals the NAB feels will
have a ‘‘negative’’ impact
on the industry,

24 / NCAA RECAP

Despite a drop in average
tournament and
l championship game

Top-rated ‘Cheers’ helped NBC to a narrow victory {(page 22)

Tournament, CBS claimed
victory for the first year of
its $1 billion seven-year
college basketball
experiment, saying CBS will
€arn at least a small profit
from its three-week, 65-hour
slate of games.

25 / NEW ‘TODAY’

NBC News has
permanently replaced Today
co-anchor Deborah
Norville, who has been on
maternity leave, with
substitute co-anchor

Katherine Couric.

25 / FNN BID

Bankruptcy court chooses
CNBC’s $115 million bid for
FNN over the Dow Jones-

26 / MANAGEMENT
CHANGES AT ORION

Orion Pictures Corp.
reorganized its top
management last week
and continues to explore
ways to reduce its heavy
debt load. The new Orion
hierarchy has executive
vice president William
Bernstein becoming
president and chief executive
officer.

27 / ADVANCE ON
LAS VEGAS

The HDTV World
Conference & Exhibition,

| digital audio broadcast

demonstrations and
appearances by FCC and
Captitol Hill policymakers
are among the events

beginning on page 29).
Additionally, some 425,000
square feet of exhibit

space has been sold (see page
36 for a list of firms
exhibiting there), with radio
exhibits accounting for a
fourth of that.

46 / LOTTERY GAME

Buena Vista Television

has acquired the rights to
distribute a half-hour
lottery game strip for fall
1992. A new national
lottery game is being
developed for the program
by a consortium of lottery
organizations from 33

states and Washington, D.C.,
that sold BVT the rights to
the show. It is estimated the
new televised game would
generate about $900 million
in annual revenue, with
roughly half of that given
away in winnings.

47 / SYNDICATION
DEALS AT NAB

For the first time in 20
years, syndicators officially
will return to the annual
NAB convention. But with
most syndicated series
already topping 80%
clearances, programing
sales may be overshadowed
by the exchange of
programing development
ideas with station
executives. One pitch:
Worldvision Enterprises
will be talking about the
possibility of picking up
Twin Peaks for first-run
syndication if ABC should
cancel the series at the end of
this season.

2 Group W offer. However, the ptanned for the NAB annual 48 / FOX BLOCKS
ratings compared to last latter hasn’t given up hope convention in Las Vegas,
year’s NCAA Basketball I of acquiring the network. April 15-18 (see agenda The Fox Children’s
|
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Network is changing its fall
strategy. Instead of
scheduling two strips in the
afternoon, it will launch

one new afternoon show and
start a new weekday

morning block by shifting
Peter Pan from the

afternoon to 8 a.m., Monday-
Friday.

50 / CAB’S 10-YEAR
CLimB

The Cable Television
Advertising Bureau began 10
years ago, funded initially
with about $350,000. That
budget is now $4 million,

and this year cable
advertising will reach

about $3 billion—$2.1 biltion
of which will come from
national advertising sales.

51 / CABLE UPFRONY

Cable executives and
advertisers are making
predictions of what the
cable upfront selling season
will look like. So far, the
opinions are mixed.

54 / STUNTS

Many listeners expect

humor on the radio, but some
programing and/or
marketing stunts may carry
things a bit too far. How

far can a station go before it
runs into trouble with the
FCC? Farther now than a few
years ago, and farther than
many complainants might
expect, according to

Chuck Kelly, chief of the
FCC Mass Media Bureau
Enforcement Division.

57 / NEWS CORP. T0
CUT COSTS BY 10%

News Corp. is planning to
cut costs by 10% over the
next 12 months, according

to News Corp.'s Chief
Operating Officer Gus

Fisher. He told the Australian
Financial Review that the
cuts would hit every division,
although that does not

mean that each division will
be equally affected.
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Fordham panel—Betsy Aaron, CBS; Ed Diamond, ‘New York,’ and
Bernard Shaw, CNN—discuss censorship in Gulf war with
Fordham's William Small (far right) (page 71).

58 / THE MALRITE
STORY

Investors are carefully
studying Malrite
Communications, one of
the largest radio group
owners and Fox TV
affiliate groups. The
company went private two
years ago in a leveraged
buyout from which it now
faces some bills while
operating in a weaker than
expected ad environment.

60 / DELIVERY
DEBATE FOR PIZZA HUT

A battle between

television rep firms and the
West Coast office of
advertising agency BBDO
has broken out over the
last two months because of
the agency’s attempt to
bypass reps and buy
advertising time for its
client, Pizza Hut, directly
from the TV stations.
Caught in the middle of the
rep-agency battle are the
television stations. Los
Angeles Television Rep
Association (LATRA) is
planning to meet with
BBDO and executives from
BBDO clients Pizza Hut
and Sizzler Restaurants.
Although BBDO currently
is not trying to make direct
buys for Sizzler, their
expected presence at the
meeting suggests that it
may also be in line for direct
buys.

64 / TEST AND
DELIVER

FCC Chairman Alfred
Sikes tells the commission’s
advisory committee on
advanced television service
that it must ‘“‘deliver’’
evidence of progress in the
selection of an HDTV
transmission system. Sikes
said, however, he
understands the reasons for
the delay in testing at the
Advanced Television Test

Center, which will now
begin in July rather than this
month.

66 / STILL IN THE
RACE?

Since February 1990,
Cablevision Systems
Chairman Charles Dolan
has sought to convince cable
operators that DBS is a
viable ticket to channel
capacity expansion. A

year later, despite gathering
claims that video
compression will do the trick
for plants large and small,
Dolan, Hughes
Communications and
Stanley S. Hubbard decline
to change their DBS tune.

68 / TAX
CERTIFICATES

Accordingto a
BROADCASTING survey, the
FCC’s 15-year-old tax
certificate program has
boosted minority
ownership or control of
dozens of television and
radio stations.
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SALHANY ‘IN PLAY’ IN HOLLYWOOD

he presidency of a major studio television group, at Para-

mount or at one of three other studios, may be in the
wings for Lucie Salthany, president, Paramount Domestic
Television. Salhany, considered by many to be the most
powerful female executive in male-dominated Hollywood,
has, according to severa) sources, been involved in explor-
atory talks with Fox Inc., MCA Inc., and the Walt Disney
Co. Both Paramount and Fox spokesmen declined comment
on the reports.

The Hollywood community has been speculating for
months on what Salhany’s next move would be. And Sal-
hany, whose contract is up shortly, has made no secret of the
fact that she wants expanded duties beyond syndication,
either at Paramount or somewhere else. ““It really depends on
whether Fox or MCA can come up with the position,”’ said
one observer. ‘‘This has to do more with power than mon-
CY e
Salhany, whose coniract is up for renegotiation within the
next few months, is looking outside as well as within man-
agement-weary Paramount. In the last month, that studio has
experienced a top-level shakeup with Paramount Communi-
cations Chairman Martin Davis installing Stanley Jaffe as
CQO of the parent company, followed almost immediately
by the resignation of Paramount Pictures Chairman Frank
Mancuso.

These are the scenarios that surfaced from various sources
last week:

® At Fox, discussions have apparently centered on Sal-
hany assuming a position on the television side comparable
to the one held on the theatrical side by Joe Roth, chairman,
20th Century Fox. She would oversee Fox Broadcasting Co.,
Fox Television Stations group and network production and
syndication groups within Twentieth Television Inc. Like

Roth, Salhany would report directly to Fox Inc. Chairman
Barry Diller. The Fox scenario would provide Salhany an
opportunity to head a studio/network/syndication combine,
an opportunity denied her with Paramount’s abandoned at-
tempt to establish a fifth network with MCA in 1989. (And
last week, Paramount executives at the company’s annual
meeting made it clear the company was not interested in
getting into the network business.)

m At MCA, talks have centercd on the possibility of Sal-
hany assuming the chairmanship of the MCA Television
Group, which covers its Universal Television network pro-
duction division, in addition to MCA TV syndication and
MTE cable production arms. Currently, the TV group is
overseen by Al Rush, but sources say he may retire by the
end of the year.

B Just across from Universal City, in Burbank, The Walt
Disney Co., according to onc source, has also talked about
centralizing TV activities, a scenario in which Salhany couid
oversee the operations of Touchstone Television and Disney
Television network divisions, Buena Vista Television syndi-
cation, and Los Angeles independent station, KCAL-TV.

® Closer to home, Salhany is reportedly being considered
for presidency of Paramount Television Group, post current-
ly held by Mel Harris, who would in turn become chairman
of Group.

Since taking over the syndication division in 1985, Sal-
hany has firmed up production and ratings of Enterrainment
Tonighi to the point that a New York media analyst estimated
the show yields $40 million in net profits are ushered in the
$150 million first-cycle off-network launch of Cheers. Star
Trek: The Nex: Generation, it was estimated, accounts for
$20 million in net profits, followed by an estimated $10
million for The Arsenio Hall Show and Hard Copy.  -S¢MF

WASHINGTON

New wrinkle

FCC deferred action last January in
case of Timothy Brumlik, convicted
drug-money launderer now doing

time in federal prison and licensee of
Fox affiliate WXFL(TV) Albany, Ga.
Proposal then was to begin revocation
hearing and deny Brumlik opportuni-
ty to scll station through so-called dis-
tress sale policy, which allows station
set for hearing to he sold 10 minorities at
75% of market value. Although FCC
Chairman Alfred Sikes supported plan,
other commissioners, worried that
tampering with distress sale policy
would irk Congress, insisted on post-
ponement (*‘Closed Circuit.'” Jan. 21).

6 Closed Circuit

Since then, new wrinkle has devel-
oped. Summit Bank of Indianapolis has
been winning support at FCC on way
of keeping Brumlik from profiting from
station, yet allow Summit to recoup
$1.7 million it has sunk in station, which
is in chapter || bankruptcy. Sum-
mit’s best hope is to persuade bankrupt-
cy court to put stations in hands of
trustee, who would sell station and pay
off creditors first. Even if FCC insists
on revocation hearing, Summit argues,
precedent exists {or allowing trustee
to sell station as long as **wrongdoer™
does not henefit. Only problem with
those plans is that Brumlik is vigorously
resisting appointment of trustee. For
moment, FCC appears content Lo contin-
ue to put off action to sec who wins
trustee fight.

No burn off

Concerned about upsetting Congress,
FCC order implementing law limiting
commercials in children’s program-
ing, which agency is expected to adopt
tomorrow (April 9). will not allow
broadcasters 1o *‘burn off*” existing bar-
ter syndication programing in which
commercials exceed limits. Association
of Independent Television Stations

has pushed for hurn-off period, arguing
its members would have 1o give up
availabilities that make barter shows
profitable.

However, at urging of Commis-
sioner James Quello, FCC is adding lan-
guage inviting INTV and other af-
tected broadcasters to submit detailed
information of extent and impact of
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ENCORE DEBUT

Encore Chairman and Chief Executive Officer John Sie (center) are joined by

Jack Hayes (1), regional vice president, HBO, and Bob Greene (r), vice president,
national accounts, Showtime, at the launch party for cable’s newest pay program-
ing service. Encore, which carries hit movies from the 1960’s, 70’s and 80’s, com-
mercial-free, is designed to provide cable operators ‘“‘the glue’” to solidify their
other pay subscribers, according to Sie. Encore will range in price from as low as $1
for existing pay subscribers to $4.95 as a stand-alone. Encore launched on April 1
on five TCI owned and managed systems.

problem. Such language will tee up
question for petition for reconsider-
ation while giving FCC and broadcasters
chance to pacify Congress.

On¢e and for all

In effort to settle issue of broadcast-
ers’ obligations under lowest-unit-
charge law, FCC is considering
launching rulemaking or inquiry aimed
at airing problems broadcasters have
had with law and establishing rules or
revised guidelines for complying

with it. Proceeding is being pushed by
National Association of Broadcasters
and communications attorneys. Group of
attorneys and NAB staff met at NAB
headquarters last Wednesday to discuss
issues. Session resulted in memo out-
lining problems and possible solutions,
which representatives of group pre-
sented to FCC general counsel’s office
following day.

NEW YORK
Motivating factors

It tooks like reasons CNBC does not
want to pick up ATC’s affiliation agree-
ment with FNN, for which it was
winning bidder (see page 25), are (a)
ATC has one of lowest rates of all

FNN affiliates and (b) CNBC could end
up owing ATC more than $2 million.
Nation’s second largest MSO, ATC has
‘‘favored nations’’ clause in its FNN
contract in which MSO pays flat,
monthly rate, and clause states that if
FNN “‘shall offer a more favorable per-
subscriber rate to any other affiliate it
shall, at the same time, offer such favor-
able rate to [ATC].”” ATC claims an-
other FNN affiliate got more favorable
rates and its rate remained un-

changed, and so is looking for rebate,
which could total up to $2,066,633.

If CNBC were to pick up contract, it
could be liable if ATC’s claims were
proved valid. If contract is unassumed,
ATC will have to try to prove its

claim as FNN unsecured creditor.

Inflated numbers?

Throughout Persian Gulf war, Penta-
gon repeatedly defended its strict con-
trols over reporters there as necessary
way of dealing with more than 1,000
correspondents in region. But figure
was misleading according to CNN an-
chor Bernard Shaw, who last week

said there were no more than 300 work-
ing journalists assigned to the con-
flict. Most ‘“‘correspondents’” included
in Pentagon figures were actually
technicians and other support personnel.

—

Goose and gander

In memo leaked to BROADCASTING

last week, Seltel charges that electronic
communications system that will
automate agencies’ avail requests, create
electronic contracts and interface

with station’s clearance system will be
bad for rep business, resulting in
“‘nightmare of lowball rates submitted to
reps by buying scavengers,’” and witl
onty ‘‘benefit the agencies and those
reps interested in cutting costs.”” Sys-
tem in question is Advertising Docu-
ment Delivery System being devel-
oped by Donovan Data Systems for
competing reps Katz Communica-

tions, Blair Communications, MMT
Sales Inc. and NBC Spot Television
Sales. While memo says firm agrees that
electronic processing on some points

in buying process is inevitable (Seltel is
working on developing its own soft-
ware system), it says that *‘we must be
assured that our ability to influence

the buy’’ will be maintained. It also rubs
Seltel wrong way that ADDS system

is contolled by vendor (Donovan) that
*‘derives over 90% of its revenues

from agencies.’’ In other words, memo
says, ‘‘while the system may start out
looking like a goose, it could quickly
look like a gander.™

ATLANTA

Buoyed by successful efforts in Geor-
gia, lawyers representing politicians in
their attempts to get stations to refund
atleged overcharges for political ad time
are now turning their efforts to Flori-
da. Robert Kahn, attorney for group of
Georgia politicians, told BROAD-
CASTING that he and other lawyers have
sent 44 letters to stations in Florida.
Clients include Florida Governor-elect
Lawton Chiles. Other states being
looked at for overcharging politicians in-
clude Kentucky, Nebraska, Rhode Is-
land, Texas and Virginia.

LOS ANGELES

Povich producer

According to sources, Kari Sagin, su-
pervising producer, Sally Jessy Raphael
Show, will be named executive pro-
ducer of Paramount’s The Maury Povich

. Show. Hour-long strip project from

Paramount, set to debut in fall, has been
without head of production staff since
its inception in May 1990, when studio
lured Povich away from Fox’s A Cur-
rent Affair.

8 Closed Cirowit
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THIS WEEK

April 7-8—Cabletelevision Advertising Bureau
10th annual conference. Marriott Marquis, New
York. Information: (212) 751-7770.

April 7-10—"Unleashing Your Competitive Ad-
vantage,” business-to-business marketing
communications conference sponsored by As-
sociation of National Advertisers. Ritz-Carlton
Buckhead. Atlanta. Information: (202) 659-
3711,

April 7-10—Annual meeting of Central Educa-
tional Nerwork, nonprofit regional broadcasting
network that provides programing, education
services and management support to public
television. Hyatt on Capital Square. Columbus,
Ohio. Information: (708) 390-8700.

April 7-9—Cabletelevision Advertising Bureau
10th annual conference. Marriott Marquis, New
York.

April 15-18—National Association of Broad-
casters 69th annual convention. Las Vegas Con-
vention Center, Las Vegas. Future conventions:
Las Vegas, Aprit 13-16, 1992, and Las Vegas,
April 19-22, 1993.

April 19-24—MIP-TV, international television
program marketplace. Palais des Festivals.
Cannes. France. Information: (212) 689-422C or
750-8899.

April 21-24—Broadcast Cable Financial Man-
agement Associgtion 31st annual convention.
Century Plaza, Los Angeles. Future conven-
tions: April 22-25, 1992, New York Hilton, New
York, and April 28-30, 1993, Buena Vista Pal-
ace, Lake Buena Vista, Fla.

May 15-18—American Association of Advertis-
ing Agencies annual convention, Greenbrier,
White Sulphur Springs, W.Va.

May 15-19—Annual public radio conference,
sponsored by National Public Radio. Sheraton,
New Orleans.

May 16-19—American Women in Radio and
Televisior 40th annual convention. Omni Hotel,
Atlanta. Future convention: May 27-30, 1992,
Phoenix.

May 22-23—NBC-TV annual affiliates meeting.
Marriott Marquis, New York.

May 29-31—CBS-TV annual affiliates meeting.
Waldorf Astoria, New York.

June 7-11—American Advertising Federation
national advertising conference. Opryland,
Nashville.

June B-11—1991 Public Broadeasting Service
meeting. Walt Disney World Dolphin, Orlando,
Fla. Information: (703) 739-5000.

June 11-13—ABC-TV annual affiliates meeting.
Century Plaza, Los Angeles.

April 8—40th anniversary of American Women
in Radio and Television. Association’s first con-
vention was April 6-8, 1951, at the Astor in New
York.

Aprll 8—NATPE Educational Foundation region-
al seminar. Sessions: “Reading and Righting
the Ratings” and “Breaking Up and Making
Up: Current Affairs Between Local Stations
and Cable." Washington. Information: (213)
282-8801.

April 8—"Ramifications of the Antitrust Ex-
emption for Sports on Television,” conference
sponsored by Cardozo Arts and Entertainment
Law Journal. Speakers include Thomas Newel!,
director of business affairs, CBS; Edwin Durso,
execulive vice president, network marketing,
and general counsel, ESPN, and Donald Fehr,
executive director and general counsel, Major
League Baseball Players Association. Cardozo
Iaggz&:hook New York. Information: (212) 790-

MAJOR MEETINGS

June 13-18—17th International Television Sym-
posium and Technical Exhibition. Montreux,
Switzerland.

June 16-19—Broadcast Promotion and Mar
keting Executives & Broadcast Designers Asso-
ciation annual conference. Baltimore Conven-
tion Center. Baltimore. Information: (213) 465-
3777.

June 18-21—National Association of Broad-
casters summer board meeting. NAB headquar-
ters, Washington.

July 11-13—Satsllite Broadeasting and Com-
munications Assoctation trade Show. Opryland,
Nashville.

July 24-27—Cable Television Administration
and Marketing Society annual conference.
Opryland, Nashville.

Aug. 25-27—Eastern Cable Show, sponsored
by Southern Cable Television Association. Al-
lanta.

Sept. 11-14—Radio '91 convention, sponsored
by Netional Association of B ters. Mos-
cone Convention Center, San Francisco.

Sept. 24-29 _National Black Media Coalition
annual conference. Hyatt Regency. Bethesda,
Md.

Sept. 25-28—Radio-Television News Directors
Association international conference and exhi-
bition. Denver.

Oct. 1-3—Atlentie Cable Show. Allantic City
Convention Center, Atlantic City, N.J. Informa-
tion: {212) 673-9166.

Oct. 3-6—Society of Broadcast Engineers fifth
annual national convention. Houston. Informa-
tion: 1-800-225-8183.

Oct. 10-14—MIPCOM, international film and
program market for TV, video, cable and satel-
lite. Palais des Festivals, Cannes. France. Infor-
mation: (212) 689-4220.

April B-11—Electronic Indusiries Association
spring conference. Keynole speaker. Vice
President Dan Quayle. J.W. Marriott, Washing-
ton. Information: (202) 457-4900.

April 9—Electronic Industries Association QO-
vernment/indusiry dinner, during association's
spring conference (see listing above). Wash-
ington. Information: (202) 457-4900.

April 9—American Women in Radio and Televi-
sion, New York City Chapter, breakfast, “Media
Issues—Some Hot, Some Not.” Marriott Hotel,
New York. Information: (212) 572-0832.

April 9—"Winning New Business,” seminar
sponsored by American Association of Advertis-
ing Agencies. Hotel Nikko, Chicago. Informa-
tion: {212) 682-2500.

April 9-10—"Living with the New Clean Air
Law: Costs vs. Benefits,” conference for jour-
nalists sponsored by Washington Journalism
Cenvter. Walergale Hotel, Washington. Informa-
tion: {202) 337-3503.

Oct. 26-29—Sociely of Motion Picture and Tele-
vision Engineers 133rd lechnical conference
and equipment exhibit. Los Angeles. Future
conference: Nov. 10-13, 1992, Metro Toronto
Convention Center, Torento.

Oct. 27-30—Association of National Advertis-
ers 82nd annual convention. Biltmore, Phoenix.

Nov. 18-20—Television Bureau of Advertising
annual mesting. Las Vegas Hilton, Las Vegas.

Nov. 20-22—Western Cable Show, sponsored
by California Cable TV Association. Anaheim
Convention Center, Anaheim, Calit.

Nov. 23-25—LPTV annual conference and ex-
position, sponsored by Community Broadcast-
ers Association. Riviera Hotel, Las Vegas.

Jan. 7-10—Association of Independent Televi-
sion Stations annual convention. San Francisco.

Jan, 31-Feb. 1, 1992—Society of Motion Pic-
ture and Television Engineers 26ih annual tele-
vision conference. Westin St. Francis, San Fran-
cisco.

Jan, 20-24, 1992—29th NATPE International
convention, New Orleans Convention Center,
New Orleans.

Jan. 25-29, 1992 49th annual National Reli-
gious Broadcasters convention. Washington. In-
formation: (201) 428-5400.

Feb. 7-8, 1992—26th annual Society of Motion
Picture and Television Engineers television
conference. Westin St. Francis Hotel, San Fran-
cisco.

Feb. 26-28, 1992—Texas Cable Show, spon-
sored by Texas Cable TV Association. San An-
tonio Convention Center, San Antonio, Tex.

May 3-6, 1992—National Cable Television As-
gociation annual convention. Dallas. Future con-
vention: June 6-9, 1993, San Francisco.

July 2-7, 1992- International Broadeasting
Convention. RAI Center, Amsterdam. Informa-
tion: London—44 (71) 240-1871.
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KNOW HOW!

You are about to build anew video  ence, in-depth resources and done in-house, and pre-tested in our
facility or upgrade a current one. total professionalism guarantees shop before it is installed in yours.
And then you think about all the a superbly-designed system, And should the unthinkable
things that can go wrong. delivered on-time and on-budget. happen, our 24-hour service depart-

The unforeseen delays in execu- The engineers, techniciansand  ment will get your system up and
tion. The miscalculation in design.  craftsmen who design and build running in short order.
The incomplete documentation. your AFA system are not temporary, We are determined to
The inappropriate orincompatible  per diem workers, but permanent ﬂPﬂ make downtime obsolete.
equipment. The hidden costs. staff who have your long-term inter- A.F.ASSOCIATES INC.

The simplestway toavoidthese ~ estsin mind atail times. Andevery-  The things that make us the best
potential catastrophesistocallon  thing they do—from planning, to also make us your best buy!
A.F. Associates. Ourlong experi-  wiring, to custom cabinetry—is A Video Services Corporation Company.

100 Stonehurst Court, Northvale, NJ 07647 (201} 767-1200 In the South: (404) 9957358 In the West (619) 277-0291
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April 8-11—Cable Television Administration and
Marketing Society service management master
course. %hicago, Information: (703) 549-4200.

m April 10—Forum honoring  publication ol
“Freedom, Technology and the First Amend-
ment,” sponsored by Cato Institute’s Center for
Constinional Studies. Cato Institute, Washing-
ton. Information: (202) 546-0200.

April 10—Presentation of RadioBest Awards,
sponsored by Twin Cities Radio Broadcasters
Association. Minneapolis Convention Center,
Minneapolis. Information: (612) 544-8575.

April 16—Deadline for nominations for 11th
annual Buccaneer Awards for nalional and lo-
cal TV and radio public service announce-
ments, sponsored by Public Interest Radio and
Television Education Society. Information: (800)
752-6515.

April 10—Presentation of 34th annual New
York Emmy Awards, presented by National
Academy of Television Aris and Sciences, New
York chapter. Marriott Marquis. New York. infor-
mation: (212) 768-7050.

April 10—Women in Cable, New York chapter.
celebration of First Women in Cable Week,
April 8-12, with two events: "Cable Force 2000
Awards” presentation and "Media Mommies in
Cable." Viacom Media Center, New York. In-
formation: Audrey Fontaine, (212) 916-1040.

April 10—Society of Broadcast Engineers, chap-
ter 15, meeting, "Receiver manufacturers and
the broadcaster.” New York Times auditorium,
New York. Information: Dave Bialik, (914) 634-
6595.

April 10—"Media & Advocacy: Effecting So-
cial Change Through Film and TV,” panel
sponsored by New York Women in Film. Time
Warner, New York Information: (212) 679-
0870.

m April 10—Speech by television comedy writ-
er Gary Fox, fifth in series, “Getting Into the
Business," sponsored by Center for New Televi-
sion. 912 South Wabash, Chicago. Information:
(312) 427-5446.

April 10-13—National Broadcasting Socie%, Al-
pha Epsilon Rho, 49th annual convention. her-
aton Universal Hotel, Los Angeles. Information:
G. Richard Gainey, (803) 777-3324.

April 11—55th annual Chio State Awards ban-
quet and ceremony, sponsored by /nstitute for
Education by Radio-Television, Columbus, Ohio.
National Press Club, Washington. Information:
{614) 292-0185.

April 11—Forum on digital audio broadcast-
ing. sponsored by Annenberg Washingion Pro-
gram. Annenberg Office, Willard Office Build-
ing, Washington. Information: (202) 393-7100.

Aprll 11—Narional Academy of Television Arts
and Sciences, New York chapter, drop-in lun-
cheon. Speakers: Phil Beuth, president, early
morning and late night TV, ABC-Tv, and Jack
Reilly, executive producer, ABC's Good Marn-
ing, America, present: "An Update on Moring
Television.” Copacabana, New York. Informa-
fion; (212) 768-7050.

April 11—Royal Television Society Alistair
Cooke Lecture, to be delivered by Jack Va-
lenti, president, Motion Picture Association of
America, on "The Magic of the Movies: The
Impact of Hollywood on the World Through
TV." Cosmos Club auditorium, Washington. In-
formation: (202) 429-0190.

April 11—"Vvideo and Audio Production
Houses: Untapped Career Opportunities,”
seminar sponsored by National Asseciation of
Broadcasiers Employmen: Clearinghouse. NAB
headquarters, Washington. Information: Karen

Hunter, (202) 429-5498.

m April 11—"Cableforce 2000: The Work
Force as a Strategic Resource,” discussion
sponsored by Women in Cable, Washington
chaprer. Hall of States Building, Washington.
Information: Mary Holley, (202) 626-4867.

m Aprii 11—Career Day, annual event spon-
sored by Advertising Club of Metropolitan Wash-
ingion. Sheraton Washington, Washington. In-
formation: (301) 656-2582.

April 11-12—indiana Broadcasiers Association
spring conterence. Muncie, Ind.

April 12—Deadline for entries in Vanguard
Awards, sponsored by Women in Communica-
tions, for "companies and organizations that
have taken actions and instituted programs to
advance women to positions of equality within
that company or organization.” information:
(703) 528-4200.

April 12—"Radio Advertising: A Journey
Through Sound,” seminar sponsored by Center
for Communication. Speaker: Bud Heck, presi-
dent, Radio Network Association. Center for
Communication, New York. Information: (212)
836-3050.

April 12—"0On Location at WINS Radio: News

Around the Clock,” seminar sponsored by Cen-

ter for Communication. WINS, Center for Com-

gnurgcalion, New York. Information: (212) 836-
050.

April 12-13—Society of Professional Journalists
and Radio-Television News Directors Association
“super regional" conference (Cregon, Wash-
ington, Montana, Idaho, Alaska). Marriott Ho-
tel. Portland, Ore. Information: Carol Riha,
(503) 228-2169 or (503) 645-6386.

April 12-13—Sociery of Professional Journalists
regional conference. Bismarck Holiday Inn,
Bismarck, N.D. Information: Lucy Dalglish,
(612) 228-5490.

April 1241 3—Society of Professional Journalists
regional conference. Greenwood Executive
Inn, Ky. Information: (502) 745-4143.

April 12-14—"TV News: The Cutting Edge,”
sponsored by Scienists Institute for Public infor-
mation. Bloomingdale, lll. Information: Barbara
Rich, (212) 661-9110.

April 12-14—National Association of Black
Owned Broadcasters 15th annual spring Broad-
cast Management Conference. Las Vegas Hil-
ton, Las Vegas. Information: (202) 463-8970.

April 12-14—44th annual convention of the
Associated Press Television-Radio Association of
California-Nevada. Cocoanut Grove and Holi-
day Inn, Santa Cruz, Calif. Information: Rachel
Ambrose, (213) 746-1200.

April 13-15—A&roadcast Education Association
36th annual convention. Las Vegas Conven-
tion Center, Las Vegas. Information: (202) 429-
5355.

m April 14—10th apnual workshop, “Repre-
senting Your Local Broadcaster,”" sponsored
by American Bar Association. held in conjunc-
tion with National Association of Broadcasters
convention (see listing). Participants include
Robert Pettit and Roy Stewart, FCC; David
Donovan, Association of Independent Televi-
sion; George Vradenburg, CBS; Charles Sen-
net, Tribune Co., and Bruce Sanford, general
counsel, Society of Professional Journalists-
/Sigma Delta Chi. Las Vegas Hilton, Las Ve-
gas. Information: (312} 988-5000.

Aprll 14-16—25th annual convention of Virgin-
ia Cable Television Associarion. Williamsburg
Lodge, Williamsburg, Va. Information: (804)
780-1776.

April 15—Deadline for entries in National
ADDY Awards for creative exellence in adver-
tising, sponsored by American Advertising Fed-
eration. Information; (202) 898-0089.

April 15—Association for Maximum Service Tele-
vision 35th annual membership meeting, dur-
ing NAB meeting (see listing below). Keynote
speaker; James Kennedy, chairman and CEO,
Cox Enterprises. Ballroom B, Las Vegas Hilton.
Information: (202) 462-4351.

April 15-18 —-HDTV World Conference and Ex-
hibition, sponsored by National Association of
Broadcasters, 10 be held concurrently with NAB
annual convention (see item below). Hilton
Center, Las Vegas. Information: (202) 429-
5300.

April 15-18—National Association of Broadcast-
ers 69th annual convention. Las Vegas Con-
vention Center, Las Vegas. Information: (202)
429-5300.

April 16—"Producing for Cable: ACE Award
Winners Tell What It Takes," Hollywood lun-
cheon sponsored by National Academy of Cable
Programing and Southern California Cable Asso-
ciation. Regent Beverly Wilshire, Los Angeles.
Information: Bridgit Blumberg, (202) 775-3611,
or Carol Mechanic, (818) 505-7715.

April 16-17—"America’s Decaying Cities: Ne-
glect trom Afar, Competition at Home," conter-
ence for journalists spensored by Washington
Journalism Center. Watergate Hotel, Washing-
ton. Information: (202) 337-3603.

April 17—"High Performance Account Man-
agement,” seminar sponsored by the American
Association of Advertising Agencies. Ritz-Carlton,
Washington. Information: (212) 682-2500.

April 17—National Academy of Television Aris
and Sciences. New York chapter, drop-in lun-
cheon. Speaker; John Hoagland Jr., on “Do
We Really Need More Television News?" Co-
pacabana, New York. Informafion: (212) 768-
7050.

April 18—Broadcast Pioneers breakfast, during
NAB convention (see listing above). Las Vegas
Hilton, Las Vegas. Information: (212) 586-
2000.

mApril 18—"The NBA on Teievision," spon-
sored by International Radio and Television Soci-
ety Sporis Division. Panelists include Don
McGuire, executive producer for NBA on TNT;
Tom Roy, coordinating producer for NBA on
NBC, and Don Sperling, executive producer,
NBA Entertainment. Time Warner auditorium,
New York. Informatun: Mary Jane Lardner,
{212) 867-6650.

|
|
April 18-19_"Cable Television Law: Living
with Reregulation,” program sponsored by |
Practising Law Institute. Hyatt Embarcadero. |
San Francisco. Information: (212) 765-5700. ‘

April 18-19—40th annual Broadcast Industry
Conference sponsored by San Francisco State
University, Broadcast Communications Arts De-
partmen:. Knuth Hall. San Francisco State Uni-
versity, San Francisco. Information: (415) 338-
7083.

April 18-21—11th annual Health Reporting
Conference, sponsored by American Medical
Association’s Division of Television, Radio and
Film Services. Hilton Hotel, Washington. Infor-
mation: (312) 464-5484.

April 19-20—Texas AP Broadcasters annual
convention. Capitol Marriott, Austin, Tex. Infor-
mation: Diana Jensen, (214) 991-2100.

Aprll 19-21—Southern regional conference of
National Association of College Broadcasters.
Georgia State University, Atlanta. Information:
(401) 863-2225.
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SOME TRUCKING
GCOMPANIES |
WANT THEM.
DO YOU?

Double and triple trailer trucks, almost half a
football field long and weighing more than
41 automobiles.
The trucking companies that want them
are trying very hard to persuade Congress
to clear the way for them to 4
run everywhere. Yy
If these trucking companies have 4
their way, there will be a lot more e
of these trucks on the highways &=
and a lot more traffic. That means 4=
more accidents, more fuelcon- £
sumption, more congestion, .
more pollution, more damage Vo
to the roads and more ="
fuel taxes for motorists. 4
If you don't want these £
bigger trucks,you can f_,-_. o
stop them. '
To find out how, e
call 1-800-592-4900.
Or if you're against
a deadline, call
1-202-639-2555.

'/

PLEASE ADD MY NAME T0 YOUR MEDIA
INFORMATION MAILING LIST.
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Mail to:

Association of American Railroads
Media Information

50 F Street, NW—Rm.4200
Washington, DC 20001

Name:
Company:
Address:
City: State:. Zip:
Phone: L )|

ASSOCIATION OF AMERICAN RAILROADS

This message is endorsed by:

[ndependent Owner-Operator Drivers Association «
Friends Of The Earth « Sierra Club+

National Taxpayers Union and many others.
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April 19-21—Radio-Television News Directors
Associarion T€giON six conference, in conjunc-
tion with lowa News Broadcasters Association.
Des Moines, lowa. information: Dale Woolery,
(515) 280-1350.

April 19-28—Worldfest/Houston International
Film and Video Festival. Festival thealers:
Greenway Plaza, AMC Greenway Il Theaters,
Museum of Fine Ans and Rice Media Cenier.
Festival hotel: Wyndham Warwick, Houston. In-
formation: (713) 965-9955.

Aprllt 20—Radio-Television News Directors Asso-
ciation region four conference in conjunction
with Texas AP. Austin, Tex. Information: Stuart
Kellogg, (817) 654-6333.

April 21-23—Broadcast Cable Financial Manage-
menr Association, and subsidiary Broadcast Ca-
ble Credit Associarion. 31st annuai conference,
Theme: “Breakthrough Performance: Lights!
Camera! Innovation!” Century Plaza, Los An-
geles. Information: (708) 296-0200.

April 19-24—MiP-TV. international television
program market. Palais des Festivals. Cannes,
France. Information: (212) 750-8899.

April 21-28—Broadcast Financial Management
Association 31sl annual convention. Century
Plaza, Los Angeles. Information: (708) 296-
0200.

April 22-25—Nartional Computer Graphics Asso-
ciation 12th annual conference and exposition.
McCormick Place North, Chicago. Information:
(703) 698-9600.

m April 23— {nmernational Radio and Television
Saciety newsmaker luncheon. Panel: Robert Al-
ter, Cabletelevision Advertising Bureau; Tom
Burchill, Lifetime; Scott Sassa, Turner Enter-
tainment Networks, Tom Freston, MT Net-
works; Charles Dolan, Cablevision Systems,
and Don Mitzner, Group W Satellite Communi-
cations. Waldorf-Astoria, New York. Informa-
tion: {212) 867-6650.

April 23—Seminar featuring presentation of
findings of 1981 U.S. Hispanic Market 1o Ad-
vertisers, Agencies and Media, by Strategy Re-
search Corp. Marriott Marquis, New York. Infor-
mation: {305) 649-5400.

April 24—International Radio and Television So-
ciety Gold Medal Award dinner. Recipient:
Frank Bennack Jr.. president-CEQ, Hearst
Corp. Waldorf-Astoria, New York. Information:
(212) 867-6650.

a April 24—"The Future of Investigative Jour-
nalism,” drop-in luncheon sponsored by Na-
tional Academy of Television Arts and Sciences,
New York chapter. Speaker: Pamela Hill, vice
president-executive producer, CNN Special
Assignment. Copacabana. New York. Informa-
tion: (212) 768-7050.

m April 24—Speech by production manager
Gene Consentino, sixth in series, "Getling Into
the Business," sponsored by Center for New
Television. 912 South Wabash, Chicago. Infor-
mation: (312} 427-5446.

April 25-26—C-SPAN invitational seminar. C-
SPAN, Washington. Information: (202) 737-
3220.

April 26—Deadline for entries in Daytime
Emmy Awards, sponsored by Narional Academy
of Television Arts and Sciences and Academy of
Television Aris and Sciences. Information: (212)
586-8424 or (818) 953-7575.

Aprit 26— Seminar featuring presentation of
findings of 1991 U.S. Hispanic Market to Ad-
vertisers, Agencies and Media, by Strategy Re-
search Corp. Sheraton Universal, Los Angeles.
Information: {305) 649-5400.

April 27—Radio-Television News Directors Asso-

ciation region eight conference in conjunction
with Michigan AP. Livonia Marriolt, Livonia,
Mich. Information: Gary Hanson, (216) 788-
2456.

April 27—Radio-Television News Directors Asso-
ciation region seven super-regional confer-
ence. Loyola University, Water Tower campus,
Chicago. Information: Gene Slaymaker, (317)
923-1456.

m April 27-"Talent-Track '91," second annual
one-day workshop “designed to assist radio
air talent in achieving their fullest potential as
communicators,” sponsored by Upper Midwes:
Communications Conclave. Concourse Hotel.
Madison, Wis. Information: (612} 927-4487.

April 29— "New Technologies: The Video
Journalist of the Future,” seminar sponsored
by Center for Communication. Center for Com-
munication, New York. Information: {212) 836-
3050.

Aprll 29-30—"Spectrum Allocation and Man-
agement,” sponsored by Annenberg Washingron
Program. Annenberg Program, Willard Office
Building, Washington. Information: (202) 393-
7100.

April 29-30—"Newsroom Technology: The
Next Generation," technology seminar spon-
sored by Gannet Center for Media Sudies. Gan-
nett Foundation. Columbia University, New
York. Information: (212) 280-8392.

April 29-30—Keniucky and Indiana Cable Televi-
sion Associations joint spring meeting. Galt
House Hotel, Louisvile. Ky. Information: (502)
864-5352.

April 30_Seminar featuring presentation of
findings of 1991 U.S. Hispanic Market to Ad-
vertisers, Agencies and Media, by Siraregy Re-
search Corp. Hyatt Downtown, Miami. Informa-
tion: (305) 649-5400.

MAY

| May 1—American Association of Adveriising
Agencies seminar, “High-Performance Account
Management.” Hotel Nikko, Chicago. Informa-
tion: (212) 682-2500.

a May 1—"Pay-Per-View: About to Become
Real,” speech by Edward Bleier, president,
pay TV, animation and network features.
Warner Bros.. to drop-in luncheon of Narional
Academy of Television Arts and Sciences. New
York chapter. Copacabana, New York. Informa-
tion: (212) 768-7050.

May 2—"Celebrating 200 Years of the First
Amendment,” sponsored by American Bar As-
saciation Forum on Communications Law and
Federal Communications Bar Association. Capital
Hilton Hotel, Washington. Information: (202}
833-2684.

May 3-5 —Federal Communications Bar Associa-
tion annual seminar. King's Mill Resort and
Convention Center, Williamsburg, Va. Informa-
tion: (202) 833-2684.

May 3-5—"Energy, the Economy and the Mid-
dle East,” economics conference for journal-
ists sponsored by Foundation for American Com-
munications, Ford Foundarion and Dallas
Morning News. Dallas-Fort Worth Hilton Execu-
tive Conference Center, Grapevine, Tex. Infor-
mation: (213) 851-7372.

May 5-8—Association of National Advertisers ad-
vertising financial management conference,
“Advertising and Accountability." Walt Disney
World Dolphin, Orlando, Fla.

May 5-11—31sl annual Golden Rose of Mon-
treux festival for light entertainment television

programs, sponsored by Swiss Broadcasting
Corp. and City of Montreux, Switzerland. Infor-
mation: John Nathan, (212) 223-0044.

May 6-9—Nebraska Interactive Media Sympo-

sium, "A New Decade of Technology," forum

for exploring strengths of various interactive

formats, sponsored by University of Nebraska-

Lincoln. Nebraska Center for Continuing Edu-

ggtion. Lincoln, Neb. Information: (402) 472-
1.

May 7—USA Nerwork local ad sales workshop.
Boston Marriott Coptey, Boston. Information:
Tracey Muhlifeld, (212) 408-9170.

| May 8—Speech by film distributor Gretchen
Ellsner-Sommer, seventh in series, "Getting
Into the Business,” sponsored by Center for
New Television. 912 South Wabash, Chicago.
Information: (312) 427-5446.

m May 8—"Television's New Power Partner-
ship: Advertisers and Regional Sports Net-
works,” speech by John Severino, president
and chief exeutive officer, Prime Ticket Net-
work, to drop-in luncheon of National Academy
of Television Arts and Sciences, New York chaprer.
Copacabana, New York. nformation: (212}
768-7050.

May 10—U/SA Nemwork local ad sales work-
shop. Greenbelt Marriott, Greenbelt, Md. Infor-
mation: Tracey Muhlfeld, (212) 408-9170.

May 12-14—Pacific Telecommunications Council
mid-year seminar, “The Telecommunications
and Travel Industry Interface and its Role in
National and Regional Development.” Bali
Beach Resort, Indonesia. Information: (808)
941-3789.

May 13—George Foster Peabody luncheon,
sponsored by Broadcast Pioneers. Plaza Hotel,
New York. Information: (212) 586-2000.

May 13-15—Pay Per View 91 annual conven-
tion, sponsored by Cable Television Administra-
tion and Marketing Society. Marriott World Cen-
ter. Orlando, Fla. Information: Bob Westerfieid,
(703) 549-4200.

May 14—international Radio and Television Soci-
ety Broadcaster of the Year luncheon. Recipi-
ents: Robert MacNeil and Jim Lehrer, MacNeil/
Lehrer NewsHour. Waldorf-Astoria, New York.
Information: (212) 867-6650.

May 14--American Women in Radio and Televi-
sion, New York Citv chapter. lunch. "People
Finders.” Marriott Hotel, New York. Informa-
tion: (212) 572-9832.

May 14—Action for Children's Television 19th
annual awards ceremony and luncheon. Na-
tional Press Club, Washington. Information:
(617) B76-6620.

May 14-18—Cable Television Administration and
Marketing Society service management master
course. San Anionio, Tex. Information: (703)
549-4200.

m May 15—"Cable's Next Breakthrough: Court
TV,” speech by Steven Brill, president, Ameri-
can Lawyer Media, and chief executive officer,
Courtroom Television Network, to National
Academy of Television Arts and Sciences, New
York chapter. Copacabana, New York. Informa-
tion: {212) 768-7050.

& May 15—"Interdiction/off premise addressa-
bility,” seminar sponsored by Sociery of Cabie
Television Engineers, Penn-Ohio meeting group.
Cranberry Motor Lodge, Warrendale, Pa. Infor-
mation: (716) 664-7310.

May 15-18—American Association of Advertising
Agencies annual meeting. Greenbrier, White
Sulphur Springs, W. Va. Information: (212)
682-2500.

e S S S [ e e s P |

14 Datebook

Imdmﬁnglprlll 1




May 15-19—Annual public radio conference,
sponsored by National Public Radie. Sheraton,
New Orleans. Information: (202) 822-2090.

May 15-19—21st annual National Educational
Film and Video Festival. Among sponsors: Na-
tional Caprioning Institute, Clorox Co., City of
Qakland and California Council for the Human-
iries. Oakland Museum, Exploratorium's
McBean Theater and Oakland Convention
gggter. Qakland, Calif. Information: (415} 465-
5.

May 16—USA Nerwork local ad sales work-
shop. Hyatt Westshore at Tampa International,
Tampa, Fla. Information: Tracey Munhifeld,
(212) 408-9170.

May 16-17—C-SPAN invitational seminar. C-
SPAN, Washington. Information: (202) 737-
3220.

& May 16-18—New Mexico Broadcasters Associa-
tion 40th annual convention. Hyatt Regency,
Albuquergue, N.M. Information: Dee Schelling,
(505) 299-6908.

May 16-19—American Women in Radio and Tele-
vision 40th annual convention, featuring pre-
sentation of new awards, AWRT Star Awards,
for commitment and sensitivity to the issues
and concerns of women. Omni, Atlanta. Infor-
mation: (202) 429-5102.

May 18—Presentation of 43rd annual Los An-
geles area Emmy Awards, sponsored by Acad-
emy of Television Aris and Sciences. Pasadena
Civic Auditorium, Pasadena, Calif. Information:
(818) 763-2975.

May 20-21—lillinois Broadcasters Association
congressional visits. Wasnington. Information:
(217) 753-2636.

NETWORK ADDENDUM

EDITOR: Thank you for your March 4
Special Report: *‘Network Radio: Power
of the Pipeline.”” It was an informative
section on the major networks, but po-
tentially misleading from an exclusion-
ary standpoint. [ offer this letter as an
addendum.

ABC, Westwood One, Unistar and
CBS Radio Networks do have extensive
inventory, the largest market share, in-
valuable news resources and access to
technology, but they do not represent the
entire communications entity of ‘‘net-
work radio.’” Network radio is a cre-
ative, vital, dynamic and innovative pro-
graming medium, much more than
reconfigured inventory and station com-
pensation.

Although the names NBC, ABC,
CBS and Mutual are still in use, the
glory days of those major networks are
history. Corporate mergers, the credit
fiasco of the "80s, satellite technology,
deregulation and the proliferation of
communications media, have dimin-
ished the once exclusive influence of the
‘“‘major radio networks.” Further, the
American media visionaries who created
the major networks—David Sarnoff,
William Paley and Edward Noble—have
been succeeded by a new breed of cor-
porate managers/executives (that is, with
the exceptions of formidable network
stalwarts Norm Pattiz, Nick Verbitsky
and Ed Salamon).

The point is, businesses investigating

network radio as a potential advertising
medium have more numbers to call than
those associated with the reputable com-
panies mentioned above. For the record,
the following network radio companies
have recently pioneered programing for
music, ideas, information, and/or come-
dy and have simultaneously provided
advertisers proximity to the “‘action’’ in
network radio: EFM Media Manage-
ment, Premiere Radio Networks, Radio
Today Entertainment, Global Satellite
Network, Kris Stevens Enterprises,
ABC/Watermark, Sun Radio Network,
Olympia Radio Networks, MJI Broad-
casting and Morrie Trumble & Asso-
ciates. Soon to follow, Vision Broad-
casting Network.—Floyd E. Vasquez,
Sfounderipresident, Vision Broadcasting
Network, New York.

MISPLACED TRANSMITTER

EDITOR: A brief correction is in order for
your otherwise excellent story (March
25) on the rebuilding of Kuwait broad-
casters. While LBA Technology Inc. is
indeed proud to have been selected to
provide the complete Kuwait antenna
system, including our high efficiency
AM Tunipole, we did not provide the 25
kw transmitter attributed to us in the
article. That honor goes to Nautel.—Jay
Batista, vice president, business devel-
opment, LBA Technology Inc. Green-
ville, N.C.
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MONDAY MEEMO

ver the past several months, AM

radio has received much atten-

tion. Some experts say AM is
dying. However, it is interesting to note
that most of these experts don’t own or
operatc AM stations.

The FCC has said it is dedicated to
solving the problems of AM. Chairman
Sikes has vowed to clean up the band,
and the FCC imposed a freeze on AM
and called on the spectrum’s leaders for
suggestions and help.

The National Association of Broad-
casters jumped on the bandwagon. And
BROADCASTING ran a series of articles
on the problems and their possible solu-
tions.

With all these great minds and institu-
tions focused on AM’s problems, you
would think they would be able to find
the answers, right? Wrong.

The problem is that the majority of the
AM stations that are in trouble have no
strong collective voice. The NAB sup-
posedly represents all broadcasters.
However, it seems the NAB often aligns
itself with the ‘“‘clear channel’’ giants
and other major operators. A good ex-
ample of this is the NAB's backing of
efforts to overturn a proposed FCC rule
to eliminate simulcasting. This proposal
is clearly in the best interest of the AM
band and smaller operators. Unfortu-
nately, the NAB has given into the pres-
sure of the **big boys’.

It seems the only AM voices being
heard are the very ones causing many of
the problems: the clear channel giants
who pull big ratings and make huge
profits at the expense of their brothers on
the band.

It amazes me that with all of the stud-
ies, suggestions and recommendations
concerning AM, both the FCC and NAB
have overlooked the fact that the clear
channel giants are one of the biggest
problems on AM.

If you review the top AM stations,
you will find there is no major mystery
to their success. They all have great
signals (in most cases, 50,000 w) that
penetrate office and apartment build-
ings, signals that don’t fade out under
bridges, signals that aren’t powered
down in the middle of afternocon drive
during the winter, signals that don’t dis-
appear at night.

The real tragedy is that there is no need

for many stations” hardships because there
is no longer a need for 50,000 w clear
channel giants.

I am not suggesting the FCC require
these giants to reduce their day signals.
However, there is absolutely no need for a
station to cover 1,500 miles and 25 states

An AM commentary from Dan Patrick, co-owner, president-GM, KSEV(AM) Houston

I believe the FCC is doing its best to
help solve the many problems on the
band. However, if it doesn’t address the
problems of clear channel stations domi-
nating the band at night, then all of its
other actions will be in vain.

The FCC could solve many of AM’s
problems by ¢nacting two rules.

First, the commission needs to estab-
lish a rule that will allow all stations
currently restricted at night because of a
50,000 w station more than 200 miles
away enough night power to cover their
metro area.

The FCC must understand that there is
no harm if two stations interfere over an
area where no one is listening.

Second, regardless of any new night-
time rules, the FCC needs to establish
standard daytime operating hours. Every
station must be able to keep its day
power up between 6 a.m. and 7 p.m. to
realistically compete and serve the pub-
lic. This would help all AM’s that are
required to power down at sunset during
the winter months.

The amount of

at night, especially
when they are de-
stroying an entire
medium.

The only reason
for protecting their
night signals is for
their owners’ egos.
They love boasting
that they can reach
25 states.

““The bottom line is
AM needs more
power, and not more
restrictions as
proposed.”’

interference caused
to the stations they
are protecting
would be minimal
for a few hours a
day, four months a
year. However, it
would give the
weaker AM stations
the chance to have a

What a sin. Four thousand-plus AM
stations and their listeners suffer because
a handful of operators have the ear of the
FCC and the NAB. These stations and
their owners are dinosaurs. This is 1991,
not 1941.

In Houston, my station is a prime
example of how AM stations suffer. |
must power down at night to protect
wLw in Cincinnati. It is impossible for
me to explain to my listeners why they
have to hear a Cincinnati station at night
in many parts of Houston instead of a
local station.

The FCC has talked about negotiated
interference. However, that will not al-
ways work. For example, WLw tried to
purchase my main competitor in Hous-
ton. Do you think wLw is going to help
me with my signal? And my station is
not the only one in this situation.

consistent signal through the critical
hours of operation.

The bottom line is AM needs more
power, not more restrictions as proposed.

If all AM stations had good, clear
signals, the band would attract new
blood and new money and the band
would turn around overnight. All the
troubled AM’s need are a chance to
compete, and not with FM’s, but with
the power-house AM’s.

If these 50,000 w stations lose some
of their night coverage their ratings
won’t go down, and their profits won’t
suffer, In fact, [ believe their profits will
increase as AM as a whole improves.

If the AM band is heaithy and all
stations can improve their audience
share through better signals, then AM as
a whole will start to reverse the trend of
losing audience to FM. 5]
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wo ways to protect

1. Stifle your staff

your station.

2. Or sign on to Media Plus

Being sued for what you broadcast is no gag, Even your
most seasoned staff can blow it or unintentionally anger
or offend someone Someone who may decide to sue
And if they get you in front of a jury, the odds against
youare 4 to 1.

But don't muzzle your minions. Instead, tune in to
the state-of-the-art libel policy that covers claims your
general liability policy won't

Media/Professional and representatives of the
broadcast industry sat down together to design this
prime time coverage. It combines insurance for punitive
damages with defense protection that won't reduce your
policy limit. That's right, defense costs are covered in
addition to your limit.

Plus, we focus in on more than just libe! claims. Like |
bad advice, bodily injury, incitement claims and other
mistakes arising out of the content of broadcasts. Theft
of ideas and inlringement of copyrighted material. And
off air exposures liie a trespassing cameraman.

So dontt stifle your stafl. Ask your insurance agent
to check out Mec%i,a/ Professiona{’g First Amendment
sensitive plan. With our experienced in-house claim
attorneys, our affiliation with A+ “Superior” rated
SAFECO, and affordable premium options, we're the
nation’s leading media insurance underwriter. Just look
at our name

For more information, call NAB at 800-368-5644, or
Media/Professional at 816-471-6773,

Endorsed by the National Association of Broadcasters.

[u] Media/Professional Insurance, Inc.

Two Pershing Square, Suite 800 - 2300 Main Street
Kansos (ity, Missouri 64108

America’s E & O Authority




Odetics The Cart Machine

Broadcast TCS2000
Install Disk

The General Manager's Key to
Cost-Ettective Station Opetation.

Install the cart machine with the industry’s most right times, Consistently. With no morc disastrous
powerful software package. Then watch your station take  surprises. And your engineers are finally free to concen-
on the efficiency of streamlined automation — from trate on more productive tasks. The payoff: Makegoods
scheduling of spots to on-air play, to final billing. For even no longer figure into your budget.
greater efficiency, your entire cart inventory is managed Contact Qdetics Broadcast about your station needs.
for you with a comprehensive database. The payoff: Discover what over 120 general managers have already

Minimal operator involvement, immediate cost savings.  discovered. The Odetics Cart Machine sends the money
What's more, you can count on the proven reliability ~ you save in personnel time and makegoods straight to

of Odetcs software to do away with on-air discrepancies. ~ your bottora line. That's why Odetics' powerful software

Nothing is left to chance. All the right spots air at all the s the key to truly cost-effective station operation.

Odetics

1515 South Manchester Avenue, Anaheim, California 92802-2907 Phone {800) 243-2001 or(714}774-2200
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NETWORKS WIN FOREIGN SYNDICATION
IN MAJORITY’S LAST DRAFT ON FIN-SYN

Two-year option eliminated, definition of network revised

he three FCC commissioners

backing the so-called ‘‘majority

plan’’ for revamping the financial
interest and syndication rules agreed late
last Friday to revise their proposal to
allow networks to acquire foreign syndi-
cation rights in outside-produced pro-
graming and to enter the foreign syndi-
cation business, according to FCC
sources.

After settling on the revised plan,
Commissioners Andrew Barrett, Ervin
Duggan and Sherrie Marshall presented
it to FCC Chairman Alfred Sikes and
Commissioner James Quello in hopes
they would join the majority in voting
for it. The vote is scheduled for Tues-
day’s (April 9) open meeting.

*‘The majority has made very sub-
stantial moves in the direction of com-
promise,”’ Duggan told BROADCASTING
without elaboration.

But the majority wasn’t alone in com-
ing up with fin-syn drafts Friday. Sikes
and Quello devised their own version,
which sources on the majority said was
close enough to hold out hope of an
eventual  accommodation.  Earlier,
Quello had made clear he was in step
with the chairman and was not interested
in making a separate peace with the ma-
jority. ‘*Any proposal they come up
with will have to meet with Chairman
Sikes’s approval too,’’ he said. *'There
isn’t going to be a four-one vote on this
one.”’

According to the sources, the majority
made several other significant revisions.

O The **anti-extraction’’ safeguard on
the networks’ acquisition of financial in-
terest and foreign syndication rights in
outside produced programing was
changed. Instead of limiting initial li-
censing agreements to two years, the
plan would now require networks to wait
30 days after negotiating a basic license
deal before negotiating for backend
rights.

O The definition of in-house program-
ing was expanded to permit producers

and networks to negotiate creative fi-
nancing and rights deals as long as the
negotiations were initiated by the pro-
ducers. Such negotiation would be sub-
ject to certain safeguards.

O The definition of network was mod-
ified so that the rules would now apply
to networks that deliver ‘‘no more than
15 hours™ of prime time programing to
affiliates reaching 75% of television
homes. That may be the minimum Fox
feels it needs to roll out its planned
seven-day-a-week prime time schedule
(two hours, Monday through Saturday,
and three hours on Sunday). Because of
its lucrative syndication business, Fox
feels it is imperative to avoid the rules
by staying below the definitional thresh-
oid. .
Other major aspects of the majority
plan remain intact. It caps the amount of
in-house programing on the prime time
schedules at 40%, but allows the net-
works to syndicate such programing in-
ternationally and, subject to certain safe-
guards, domestically. And it prohibits
the networks from entering first-run syn-
dication.

Commissioners Duggan, Marshall and Barrett

According to the sources, Barrett
pushed for allowing the networks into
foreign syndication. Barrett has opposed
the two-step anti-extraction safeguard,
but accepted it in exchange for Duggan
and Marshall agreement on foreign syn-
dication.

Duggan has been the toughest oppo-
nent to syndication rights for the net-
works, believing the majority had gone
too far in allowing the networks to syn-
dicate their in-house productions.

Allowing the networks into foreign
syndication is certain to raise howls of
protest from preducers. The failure of
private talks between the two sides two
weeks ago was due primarily to an im-
passc over those syndication rights,
along with the domestic kind. Holly-
wood adamantly opposed giving the net-
works any syndication rights beyond
those in in-house programing.

*‘The idea of the networks acquiring
or taking our [syndication] rights...is out
of question under any circumstances,”’
said Bob Daly, chairman of Wamer
Bros., following the talks. **We will not
move off that point of not giving the
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networks distribution rights, foreign or
domestic. That point is not negotiable.”’
Whatever the FCC commissioners do on
fin-syn tomorrow, they better be able to
explain why they did it. The day after
the vote they are expected on Capitol
Hill where Congress’s grand inquisitor,
House Energy and Commerce Commit-
tee Chairman John Dingelt (D-Mich.),
wants to ask a few questions about the
fin-syn decision.

In a letter to Telecommunications
Subcommittee Chairman Edward Mar-
key (D-Mass.) last Thursday (April 4),

Dingell invited himself to appear at the
subcommittee’s authorization hearing
for the FCC. Dingell said his Oversight
and Investigations Subcommittee had
planned to hold hearings on fin-syn, but
since Markey's subcommittee had al-
ready scheduled an authorization hearing
for the day after the vote and fin-syn was
certain to be a topic, he said it made no
sense to ‘‘cover the same ground
twice.”’

Dingell’s interest in fin-syn may have
contributed to the majorities’ loosening
of the reins of network participation in

foreign syndication. His overriding in-
terest in the proceeding has been to in-
sure that such U.S-owned companies as
the networks are not put at a competitive
disadvantage to the foreign-owned stu-
dios.

The majority interest in revising the
plan stems not only from a desire to
appease the networks and the minority,
but also to make it palatable to the inde-
pendent producers (and the programing
diversity those producers represent),
which the majority is ostensibly trying to
protect. -

CBS LAYS OFF HUNDREDS TO CUT BUDGET
BY AT LEAST $100 MILLION

News division hit hard; stock gains; more changes
possible following completion of McKinsey study

and other cost cutting which, be-

fore the end of 1991, will reduce
personnel by approximately 400 people
{6% of its work force) and cut at least
$100 million from annual budgets going
forward. News bore a disproportionate
amount of the cuts, while other opera-
tions, including entertainment, promo-
tion and radio will feel the impact less,

CBS  Broadcast/Group  President
Howard Stringer told BROADCASTING
that the cuts “‘jumped the gun’’ on a
study New York-based consulting firm,
McKinsey & Co., is still conducting for
CBS and which is tentatively expected
to be concluded by the end of summer.
That study is reviewing CBS structure
and strategy, including the network’s
use of freelancers and other *‘outsourc-
ing,” the future of the CBS Broadcast
Center and other major questions, said
Stringer,

The CBS president said CBS News
would bear between 20% to 25% of the
cost reductions, which implies a nearly
10% reduction in the division’s annual
budget. While declining to provide
many specifics about the news cuts,
CBS executives said the division would
etiminate more news bureaus, leaving
only a handful from what is now about a
dozen. Additional news cost cutting will
come from individual program budgets,
said Stringer.

The 10-person Dallas bureau and the
20-person Atlanta office were thought to
be primary targets. Dallas staffers
braced for word from CBS News execu-
tives on Friday and, in Atlanta, a staff
meeting was scheduled for that after-

c BS last Friday announced layoffs

noon.
Internationally, Johannesburg and

Rome are likely to be eliminated, al-
though in Rome at least two news people
would remain. CBS News has already
indicated it would not renew the contract
of veteran Beijing correspondent John
Sheahan. Along with Johannesburg, top
bureaus include London, Tel Aviv, To-
kyo and Moscow.

Although international staffing is be-
ing reduced as the network considers
ending its relationship with international
news supplier World Television News, a
newsgathering agreement with Tokyo
Broadcasting went into effect this month
that may allow for shared bureau space.

In an earlier round of cuts late last
year, CBS News closed its Denver and
Chicago bureaus, leaving a correspon-
dent in the former and a correspondent-
producer team in Chicago. As of Fri-
day's announcement, the network had
six bureaus nationally: New York, Los
Angeles, Dallas, Atlanta, Miami and
Washington.

Most other divisions of the company
will feel the impact of the budget cuts
less. One of them, promotion activities
under CBS Senior Vice President
George Schweitzer, has accounted for
much of the growth in the **selling, gen-
eral and administrative’® costs at CBS,
which have shown average growth of
more than 11% over the last two years.
Stringer praised the promotion depart-
ment for its delivery of audience sam-
pling of new TV shows.

The reason for the cost cutting now,
said Stringer, rather than waiting for the
McKinsey & Co. report, the upfront net-

work advertising market or other near-
term events is that: ““The [financial]
numbers got so much worse than we
anticipated.”> The company last week
reported an operating loss of $55 million
compared to income of $90 million in
the same period last year. Even exclud-
ing last year’s telecast of the NFL Super-
Bowl, revenue declined and profit dete-
riorated. Among other reasons cited by
the company were the recession, the
Gulf War and the first year of a new
NCAA television contract, Also affect-
ing operating income was a $20 million
pre-tax charge to account for severance
and other expenses associated with the
budget cutting.

Those same events also affected the
CBS owned TV stations, which reported
both lower sales and income as many of
the events also impacted both the AM
and FM radio groups and the radio net-
works, all of which also had lower re-
sults.

Although the advertising economy has
improved slightly since the first quarter
ended in March, Stringer said there has
been ‘‘no dramatic turnaround.’’ In last
week’s earnings release, the company
predicted a full-year 1991 loss for the
television network, which the company
said would be only the second time a
loss has been reported in the last 40
years.

But both the first-quarter numbers and
full-year projections were in line with
Wall Street estimates and CBS stock
was up 2% Friday afternoon, in a down
market. The cost cuts announced last
week would amount to almost $4 pre-tax
per CBS share. -GF.RB
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BUYERS LINING UP FOR CABLE SYSTEMS

Emergence of buying interest by MSO’s, others could ignite sales activity

here are growing indications that

potential buyers are positioning

themseives for cable system pur-
chases, which could reignite trading ac-
tivity. At what price level such activity
would take place, however, is anyone’s
guess.

The signs come from several quarters.
Douglas McCorkindale, vice chairman,
chief financial and administrative officer
of Gannett, told analysts last week that
the company, backed by a $1.5-billion
credit line, was looking at possible cable
system purchases. He pointed out that
Gannett’s interest in cable is not entirely
new. And the giant newspaper-broad-
cast-outdoor company had owned cable
systems in the early 1970's.

Hallmark Cards, with a reported war
chest of $1 billion, has joined with Heri-
tage Media Chairman James Hoak to
form Crown Media, with cable system
and programing companies topping its
interest list.

The Blackstone Group, a Wall Street
financial firm, has reportedly established
a $100 million to $300 million fund with
an eye to cable system purchase.

Steven Rattner, general partner, La-
zard Freres, said ‘‘we are doing various
things with two investor groups, one
with foreign investors who are trying to
pick up cable systems at attractive
prices.”

Tele-Communications Inc. is backing
former Heritage founder James Cownie
in a new venture, New Heritage Asso-
ctates, which intends to acquire and
manage cable systems. Comcast recently
completed some refinancing moves, as
has Cencom. As one observer said:
‘“‘The equity money is waiting to go."’

Buyers appear ready, despite prob-
lems presented by debt financing. What
they lack are sellers; very few large sys-
tems are on the market. Gilbert Media’s
Staten Island system is on the block as
well as several limited partnership-type
systems. As system prices have been
driven below $2,000 a subscriber over
the past 18 months, potential sellers are
sitting tight. Viacom, for instance, test-
ed the waters with its Dayton, Ohio, and
Milwaukee systems, only to take them
off the block.

The first seeds of a revival, however,
may be about to be sown. Proponents
peint to the continued strength of the
underlying business, the advancements
in technology (fiber, compression) that
could produce major new revenue by the

mid-1990’s and the lessening of poten-
tial DBS competition (the Sky Cable
consortium has fallen apart and SkyPix
is now cable-friendly). Once several
deals get done, market observers say,
more sellers could come off the side-
lines, fueling a buying spurt.

Gannett’s McCorkindale said if Gan-
nett made an acquisition, it would do so
on a large scale: ‘*We are not interested
in small systems that would require
building our own management division.
We would instead be interested in an
operation of a size that would already
have a management team in place.”

James Hoak, chairman of Heritage
Media, who recently formed a joint ven-
ture, Crown Media, with Hallmark
Cards, sees a window of opportunity
with sale prices: “‘I don’t know [if] they
are going to lower, but I don't think they
will go higher in the short run.” Cable,
he said, has settled into a multiple-of-
cash-flow range of ‘‘maybe 9 to 11.”
Crown Media, he said, would be willing
to pay at the upper end for quality prop-
erties and added that the market now
appears (o be making greater distinctions
between properties: ‘‘There is a recogni-
tion that different systems won't equally
share in the upside of technology and
will have different vulnerabilities to
competitive and  ossible regulatory
threats.”’

With the long-term goal and means to
create a multi-billion dollar media com-
pany, Hoak said that cable systems cur-
rently have their highest priority among
possible acquisitions,

David O'Hayre, senior vice president,
investments, Time Warner Cable Group,
said: ‘*We have never lost faith’’ in the

“We still do not
believe prices have
been reduced to
levels consistent
with the economics
of today.. .they will
drop further.”
~Richord Sivwmons
Washinglon Post Co.

market, adding that ‘‘we felt underlying
values have been going up.’’ In fact, he
said, “‘we’re feeling even better’’ about
values because of advancements in fiber
and compression. Although Time
Wamer remains leveraged, O’Hayre
said: “‘If we found a deal that was a real
good fit, we'd find a way to do it.”’

Bob Lewis, TCI vice president, cor-
porate development, said the company
has several small deals in the pipeline,
the largest being for 45,000 subscribers.
‘‘We’'re a willing buyer as long as it's
the right kind of deal,” he said. TCI
also has extensive lines of credit to use
for system purchase, but Lewis hinted
the company may go another route to
finance future purchases: forming a dif-
ferent company with certain TCI assets
that could purchase systems and finance
them outside HLT restrictions.

Julian Brodsky, vice chairman and
chief financial officer, Comcast Corp.,
said: **We certainly are looking,’” not-
ing that Comcast ‘‘strengthened [its]
balance sheet enormously’’ with recent
financing moves. System purchases re-
main a ‘‘deal-by-deal situation,”’ said
Brodsky, but there hasn’t been much on
the market. Although today’s deals
would necessitate more equity upfront,
Brodsky pointed out that that would be
compensated for by a lower price.

At least one buyer thinks prices will
go even lower. *‘I think if you examine
the cable transactions over the past five-
to-seven years you will find that a dis-
proportionate number involved financial
players as opposed to operators. Those
financial players will soon be out of the
cable business forever,”’ said Richard
Simmons, president of The Washington
Post Co., parent company of Post-
Newsweek Cable.

Any departure of ‘‘financial players”’
should lead to a further reduction in sys-
tem prices, suggested Simmons. **We
did not regard prices of a couple of years
ago as reasonable, and if you look at our
record we bought very few systems. We
still do not believe prices have been re-
duced to levels consistent with the eco-
nomics of today...they will drop fur-
ther,”” Simmons said. He added that the
need for buyers to operate systems re-
sponsibly will lead potential sellers to
realize they can no longer obtain the
prices they used to expect.

One corporate development executive
at a major media company said another
reason for the dearth of transactions is
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that some overleveraged system owners
had yet to reach the point of being
forced to sell.

Among other key factors determining
future system prices, the executive said,
are the continuing capital expenditure
requirements of the business, a high per-
centage of which are mandated by fran-

chise agreements, and the expected
growth of advertising revenue as market
share begins to match viewer share.

Jay Dugan, senior vice president,
Communications Equity  Associates,
said there has been ‘‘real pickup in ac-
tivity in the last month or so.... The
attitude has really changed.”” The nega-

tive side remains the banks, said Dugan.
Because they are raising their capital
reserves, lending is restricted. Dugan
said buyers need to put up at least 30%
in equity and may need some seller fi-
nancing to complete deals. Players are
also waiting on the outcome of regula-
tory events, he said. -MS,6F

NBC EXPECTED TO WIN BY NOSE IN

Closest three-network finish since 1964-65
brings NBC its sixth straight prime time win

network race in over 25 years (the

1964-65 season to be exact, when
four-tenths of a rating point separated
first-place CBS and third-place ABC),
NBC is expected to win its sixth straight
prime time ratings crown over second-
place ABC when the season ends on
Sunday, April 14. As of last Thursday
NBC held a two-tenths of a rating point
season-to-date lead—not technically in-
surmountable but realistically so—over
ABC, 12.7 versus 12.5 and fourth-
tenths of a point over third-place CBS,
which has a 12.3 rating average. Fox,
with an expanded schedule this year,
averaged a 6.4 rating.

Although the final numbers will show
a much closer finish than last year, when
NBC won with a nearly two-rating point
lead over ABC, Preston Beckman, vice
president, audience research, NBC, said
the leveling of the players is not cause
for great concern among NBC execu-
tives. ““The closeness is not due to the
others catching us. No-
body is surging ahead as
we head into next season.
Only CBS is up [from last
year], and that’s only one
percent,’’ he said.

Overall, the three-net-
work household rating this
year (as of April 1) is
down 6% from last year,
37.5 versus 39.9. Individ-
ually, NBC is down 14%
and ABC 4%, with CBS
up 1%.

In audience share, CBS
showed the  greatest
growth, improving more
than two share points over
last year, while NBC lost
nearly three points and
ABC gained seven-tenths
of a point.

Among the key demo-
graphic groups of adults

I n the most hotly contested, three-

18-49 and adults 25-34, the three-net-
work rating total this season was down
1.2 rating points from last year. In the
combined 18-54 group, CBS showed a
6% gain from last year, while NBC and
ABC were down 14% and 8%, respec-
tively.

Beckman said that despite the 14%
drop in NBC’s household ratings from
last year, there are several growth areas.
““We’ll wind up winning four nights this
year (Tuesday, Wednesday, Thursday,
and Saturday) after winning three last
year. We added Tuesday night, a domi-
nant ABC night,”” he said.

Beckman also said NBC has renewed
Fresh Prince and Law & Order, its
highest rated new situation comedy and
new drama, respectively. He said the
renewals are an indication of NBC’s
growing strength for next season. ‘“This
year, we didn't bring back any sopho-
more shows. Next year we’ll have both

Both NBC and its ‘Cheers’
finished the season in first place

PRIME TIME RACE

back on the schedule.”’

NBC will also finish as the highest-
rated network in long-form programing,
including made-for TV movies, theatri-
cals and mini-series. For the sixth
straight year, the network will finish
first in long-form in household ratings
and among women 18-49 and 25-54.

Beckman pointed out that although
only two-tenths of a point separate first
and second places, the network holds a
seven-tenths of a point lead over ABC
among regular series programing. ‘‘It's
not by as big a margin as last year, but
we're still strong in that area,”” he said.
The network can also boast the top-rated
series on television this season in
Cheers.

David Poltrack, senior vice president,
planning and research, CBS, said CBS’s
growth in audience share will bring
about a change in the distribution of
adventising money more to CBS’s favor.
““The changing competitive balance will
affect the overall economic situation of
each network. The money
advertisers spend will be
distributed differently due
to the change in audience
shares. The critical thing is
what percentage of the to-
tal share a network has.
The 2% increase is signifi-
cant in our attempt to get
advertising dollars,’”” he
said.

Another  encouraging
factor for CBS this season,
said Poltrack, is the perfor-
mance of series that re-
turned to the schedule this
season from last. ‘‘CBS
has eight returning shows
that performed above last
year's levels. ABC has six,
and NBC none,’’ he said.
He mentioned Major Dad,
Murphy Brown, Designing
Women, Rescue:911, 60
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Minutes, Guns of Paradise, Tuesday
Night Movie and the Sunday Night Mov-
ie. “*‘Where 1 think we have positive
momentum for the fall is our returning
core of shows.”’

At ABC, Alan Wurtzel, senior vice
president, research and marketing, said
that numbers aside, *‘l think all four
networks are probably disappeinted that
no shows broke through. Last year we
finished the season strong with Twin
Peaks and America’s Funniest Home
Videos, and that sort of excitement is
good for television,’” he said.

As for the demographic composition,
Wurtzel says ABC managed to maintain
its strong demographic profile, as the
leader among adults 18-49, As of March
31, ABC averaged an 8 rating in the
category as opposed to NBC’s 7.5 and
CBS’s 6.8. ** Another way to look at it is
that 50.1% of our prime time schedule is
made up of adults 18-49,”" he said, not-
ing that CBS has a 44.9% and NBC is at
46.6%. Conversely, he said, 29.3% of
ABC’s schedule is made up of viewers
50 plus, while 43.1% of CBS’s schedule
is made up of that group, and 38.9% of
NBC’s is viewed by that demographic.

Wurtzel pointed to several time peri-
ods that showed improvement this sea-
son, particularly Wednesday night at 9
p.m. where Doogie Howser, M.D., is
scheduled. *‘The performance of Doogie
Howser in its sophomore season has
been good, and served as a linchpin for
us in stabilizing the night,”’ he said. He
also pointed out the show has helped to
deliver audience to two new shows tried
out in the 9:30-10 time period, Married
People and Anything But Love.

Andy Fessel, senior vice president,
research, Fox Broadcasting Company,
said Fox’s goal coming into the season
was 10 successfully launch two new
nights of programing without seriously
damaging their established nights and to
that end Fox has succeeded. ‘**We had to
break apart our strengths to build new
nights, and we’re very pleased with
what happened. We held onto our audi-
ence levels but also expanded our over-
all schedule,”

Fessel noted that Fox’s strong demo-
graphic makeup of young viewers, pri-
marily 18-34, remained intact with the
expansion.

As for the two new nights, Thursday
and Friday, Fessel said both have im-
proved from levels Fox affiliates
achieved last year when the nights were
programed locally. **Both are up on av-
erage about 50% from last year. And on
Sunday night, we’re holding even from
last year, after pulling The Simpsons and
America’s Most Wanted to anchor two
new nights,’” he said. -5C

FRITTS: BUSH LACKS COORDINATED
COMMUNICATIONS POLICY

NAB president says number of government initiatives
harmful to broadcasting industry

ational Association of Broadcast-

ers President Eddie Fritts blasted

the Bush administration last week

for its failure to ‘‘appreciate the role

broadcasters play in the mass media
marketplace.””

He conveyed NAB's dissatisfaction

with the White House in a letter to John

Dingell (D-Mich.), the powerful chair-

Fritts

man of the House Energy and Com-
merce Committee, (Fritts also criticized
the administration for its lack of a *‘co-
herent, coordinated”” communications
policy in an earlier interview with
BROADCASTING to be published next
week.)

The letter to Dingell cites a number of
*‘troubling”’ administration proposals:
“‘last year's proposed spectrum tax; last
year's proposed limits on deductibility
of advertising; this year’s new FCC fee
schedule; opposition to cable reregula-
tion legislation and specific, targeted op-
position to its must carry provisions, and
support for full telco entry into the tele-
vision business without content restric-
tions.”’ Fritts said he hoped Congress
would “‘strongly and affirmatively ad-
dress these crucial issues.”’

This week, FCC commissioners will
appear before the House Telecommuni-
cations Subcommittee and the subject of
the agency’s proposed user fee will un-
doubtedly crop up. Dingell’s opposition
to spectrum fees and auctions is well
known.

At a subcommilttee hearing last
month, Janice Obuchowski, head of the
National Telecommunications and Infor-
mation Administration, testified in favor

of spectrum auctions. Her testimony
*‘continues a particularly troubling pat-
tern of proposed taxes, charges and poli-
cy statements, which if adopted would
relegate broadcast service to a shadowy
afterthought in communications poli-
¢y,”” Fritts wrote.

Fritts blasted Obuchowski last year
for what he said was a bias in favor of
the telephone industry and he called
NTIA, the ‘'National Telephone Im-
provement Association’’ (BROADCAST-
ING, Aug. 27).

His letter said it is ‘‘ironic’’ that last
year, the President appeared at the NAB
convention seeking support for TV
Marti, ‘“as a source of information for
the Cuban people which might replicate
the service provided to our citizens by
local broadcasters.”” A service, Fritts
said, **clearly in jeopardy if the adminis-
tration is successful in its policy initia-
tives.”’

A Commerce Committee staffer said
it is ‘‘unfortunate that the administration
is so unsympathetic and that there is a
far greater appreciation for the institu-
tion of free over-the-air broadcasting in
Congress.””

*‘We think the administration certain-
ly has not been kinder and gentler to
broadcasting,’” Fritts told BROADCAST-
ING as he attacked the administration for
its lack of a ‘‘coherent, coordinated’’
communications policy. He said NAB
has *‘spent a great deal of time talking
with administration officials, *‘We've
talked to Treasury, the Council of Eco-
nomic Advisers, to OMB, to Justice—
virtually every hot spot in the adminis-
tration—and have not found a coherent,
coordinated policy.’’

There seems to be a *‘lack of coordi-
nation. Either that or it’s very well or-
chestrated subterranean thoughts, but 1
chose to think it’s just a lack of coordi-
nation and that nobody is steering the
ship,”’ Fritts said.

NAB has “‘legitimate concerns that
the administration does not have a coor-
dinated policy; that it is piecemeal, 1
don’t think that is consistent with what
George Bush wants,” he said.

** I don’t know if this was a just a fit
of pique but the idea that they [NAB]
don’t like fees is not new,”’ said an FCC
source in response to NAB’s attack on
the administration. -
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CBS PLEASED WITH NCAA

Nerwork and others predict it will make money on first year

espite a drop in average tourna-

ment and championship game rat-

ings compared with a banner
1990 National Collegiate Athletic Asso-
ciation Basketball Tournament (which
last week won a Sports Emmy for “‘out-
standing live sports series’’), CBS
claimed victory for the first year of its
$1 billion seven-year all-or-nothing col-
lege basketball experiment, saying the
network will make at least a small profit
from its three-week, 65-hour slate of
tournament games.

Satisfied that ‘‘we made money on
this tournament,”” Len De-
Luca, vice president of pro-
graming for CBS Sports, said
he was also satisfied that other
network goals—promoting the
latter half of the tournament by
adding first round games (telecast by
ESPN until this year) and creating a
well-watched venue for CBS Entertain-
ment Division promos—were also
achieved.

*‘I’'m sure they will make money’” on
the package this year, said one ad execu-
tive. ‘“Whether a little or a lot, I’'m not
sure,”” he added, also expressing confi-
dence that the entire contract would
prove profitable.

Compared with 10.1 average national
Nielsen rating achieved a season ago by
CBS’s second round-through-champion-
ship package, this season’s showing for
the second round on came at 9.5, down
6%.

However, DeLuca noted, the 1991
ratings average ‘‘matched 1989," and
the 30 share CBS said its championship
game achieved was on par with shares

achieved over the past 10 seasons.
“We got viewers to the set, and it’s
up to the event to keep them there for

two-and-a-half or four hours. That
didn’t happen on the second weekend,”’
he said, attributing a 21% 1990-91 drop
in ratings during the tournament’s sec-
ond weekend—down from 10.4 to 8.2—
to a streak of tight matchups that same
weekend last year and a dearth of them
this year.

However, in games carrying the tour-
nament’s most expensive advertising
avails, the semifinals and championship,
CBS faired well, said DeLuca. During
the three days of what CBS Sports Presi-
dent Neal Pilson billed as ‘‘a single
event with a beginning, middle and
end,” ratings were bolstered when the
March 30 Duke vs. University of Neva-

MORE SYNDICATION FOR NBC

B continues to expand its domestic syndication production aclivities.

Last week, the company’s owiied cable network, CNBC, sold the distribu-
tion rights o a weekly news and information magazine show for children, K-
TV, to Goodman Entertainment, Mew York, The entice NBC-owned station
group has agreed (o clear the show, which will debut in syndication next fall.
The show has aired on weekends on CNBC since April 1989 as an allernstive
Lo curtoons on the big three and other children’s fare. The show will come off
CNBC before going into syndication in the fall.

CNBC will continue to produce new weekly half-hour epsiodes for syndica-
tion, Goodman is also disiributing another children’s magazine., Wide World
of Kids, for next fall, It too has been picked up by some NBC-owned stations,
including ¥¥BC-TY Los Angeles, and has now cleared about 70F% of the
country. Two other NBC divisions are producing shows for svadication, NBC
Mews Productions is producing Memories Fhen and Now, the weekly LBS-
distributed show going into its secomd season, And NBC Productions, Los
Angeles, 1s co-producing Sohnny B. . .0 the Looase, which Viacom has cleared
in T0% of the country lor a June 199] start,

da Las Vegas semifinal game earned a
15.7, the highest rated Final Four broad-
cast since Villanova vs. Georgetown
earned a 17.1 in 1985. (Tournament fa-
vorite UNLV had helped the network
win the highest second-round rating
ever, 12.6, beating Georgetown Univer-
sity on March 24.) The other semifinal,
Kansas vs. North Carolina, also beat its
1990 counterpart 12.7 to 12.3, said
CBS.

The April | championship achieved
less. Duke University's prime time
championship victory over the Universi-
ty of Kansas eamned the second lowest
rating of any championship game in 12
years—19.4, off 3% from last year's
20.0 Kansas win over Duke, or off 8%
from the 20.9 championship average

from 1980 through 1990. How-

ever, said CBS, the Duke vs.

Kansas rematch was viewed by

18.1 million people, the sixth
largest audience in tournament
history. And, DeLuca said, in the
quarter hour after 11 p.m., when Kansas
nearly recovered from a 14-point deficit,
the rating reached 21.

In any case, he said, the champion-
ship’s 30 share—since 1980, it has
ranged from a 29 to 33—confirmed
CBS’s belief that, like the Super Bowl,
the event draws a ‘‘remarkably steady’”
national audience regardless of which
markets normally follow the two teams
or conferences they represent.

And in the experimentation depart-
ment, the network began the tournament
two days early, adding 18 hours and 32
first-round games telecast by ESPN until
this year. Noting that the average 4.4
rating those first two afternoons did not
stop CBS daytime from winning the
week, DeLuca said he also believed that
**the cumulative impact of being on all
day’’ Thursday and Friday, March 14
and 15, showed up in a 2% ratings in-
crease for the first weekend.

And in another experiment that per-
vaded the first two rounds, CBS risked
moving from game to game, attempting
to give viewers a panoramic perspective
and maximum critical action. Conceding
that the strategy had created some mis-
takes in timing, DeLuca estimated that,
in the top 25 markets, viewers saw an
average 4! of the 48 games covered
during the first four days.

*‘Nobody can accuse us of not testing
the envelope’’ in terms of viewer pa-
tience with new approaches and a few
miscues, as well as network logistics, he
said. ‘*“We are genuinely happy with the
reaction to 65 hours of college basket-
ball,”” he added, vowing that, except for
“‘refinements,”” CBS will take on the
same challenge next year. -l

24 Top of the Week

Brondcasting Apr 8 1991




MORE MUSICAL ANCHORS AT ‘TODAY’

Katie Couric, substituting for Deborah Norville while latter

is on maternity leave, is given the job permanently

BC News executives, enjoying a

rare boost in the Today show rat-

ings since co-anchor Deborah
Norville went on maternity leave, have
permanently replaced the controversial
personality with substitute co-anchor
Katie Couric.

Thursday’s announcement capped off
a year of turmoil at Today, which has
struggled to regain its one-time position
as the ratings leader among network
morning shows. ABC’s Good Morning,
America has consistently held the num-
ber-one position since Norville joined
Today anchor Bryant Gumbel 14 months
ago.

Within the span of a year, efforts to
fix the show have included various on-
air staff changes and the removal of
Dick Ebersol as the show’s top execu-
tive. Despite the efforts, ratings gains
did not begin to really take hold until
late February 1991, when Norville left
for what was originally intended to be a
two-month maternity leave.

Norville's problems dated back to late
1989, when she replaced Jane Pauley as
co-host and triggered a storm of contro-
versy over the abrupt removal of the
popular, 13-year Today veteran. NBC
kept Norville on board despite continu-
ing criticism, opting to repair the show
through a June 1990 shift that saw the
return of another co-anchor, Joe Gara-
giola, as well as the addition of Faith
Daniels and Couric.

Couric, who joined Today as a Wash-
ington-based national correspondent, be-
gan her career with the network in July
1989 as deputy Pentagon correspondent.
Prior to that, she spent three years as a
general assignment reporter with NBC-
owned WRC-TV in Washington.

Ratings declines in the time Norville
was on board were costly to NBC News.
Division president, Michael Gartner,
said six months after the switch that the
ratings drop would cost the network
more than $10 million in lost advertising
revenue, He added the NBC O&O’s
would lose about $2 million more.

*“We are anxious for improvements
and supportive of them when they oc-
cur,”” said Eric Bremner, president of
TV broadcasting at King Broadcasting
and president of the NBC affiliate board,
about the Couric announcement. ‘‘We
want it back to where it was. God knows
it’s important to the affiliates.’’

NBC News issued a statement last

Katie Couric

week saying that Norville, who recently
gave birth to her first child, told the
network that she wanted *‘to spend at
least the next year as a full-time moth-
er.”” Network executives and Norville
agent Jim Griffin declined to comment
on speculation that she had turned down
a chance to return as anchor of NBC
News at Sunrise, the position she held
before joining Today.

**Clearly, she has been in the middle
of a maelstrom not of her making,’” said

Deborah Norville

Griffin, **and she’d now like to spend a
little time at home.”’

Norville's exit arrived just weeks after
60 Minutes correspondent Meredith
Vieira learned she would be losing her
CBS News job when she took maternity
leave. And Couric herself will have to
sort out an arrangement with NBC News
when she goes on maternity leave in
July. Today has not yet named a July
replacement for Couric, according to an
NBC News spokeswoman. -8

CNBC WINS FNN ROUND

last week’s bankruptcy hearing as
the winning bidder for the assets
of Financial News Network, but as far as
Dow Jones and Group W are concerned,
CNBC may have won the latest battle,
but it hasn’t won the war. The Dow
Jones-Group W partnership is counting
on an FTC antitrust investigation or its
own appeal to regain the network.
Before a standing-room-only court-
room, Judge Francis G. Conrad last
Wednesday threw out Dow Jones-Group
W’s bid for FNN and accepted CNBC’s
$115 million offer. He held off closing
the sale until after an FTC decision, due
April 19, on whether it will request an
injunction to stop the sale to CNBC on
antitrust grounds. The bid was dismissed
after Dow Jones-Group W refused to
extend its $115 million bid deadline to
May 31 (the same as CNBC’s) should it

c NBC may have walked away from

lose in bidding. When the attorney for
FNN's unsecured creditors protested dis-
missing Dow Jones's $115 million offer,
and accepting CNBC’s $105 million,
CNBC upped its offer to match Group
W'’s, successfully appeasing creditors.
Most had walked in expecting an auc-
tion, but Dow Jones-Group W’s refusal
to extend the date of its bid past 11:59
p-m. that same day insured the auction
never got under way. With high-profile
antitrust attorney David Boies at the
helm, observers say it was evident Dow
Jones-Group W intended to avoid a bid-
ding war, preferring to continue its fight
through legal maneuvers. The result of
the hearing, said Burt Staniar, president,
Westinghouse Broadcasting, ‘‘was not
unexpected...we were pleased to see
(the price] end up at $115 million.”*
Presumably, Dow Jones-Group W is
pleased to see the price remain there
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because if an FTC restraining order
holds up the sale to CNBC (as it could
for a year or more), the partnership
could conceivably offer no more than
$115 million (and hopefully less).

In a possible response to the FTC
investigation, Dow Jones-Group W has
publicly, at least, changed its mind
about starting its own cable financial
news service should it lose FNN, as it
said it might do when CNBC first over-
bid. The week after the FTC filed with
bankruptcy court, Group W said starting
such a channel did not make economic
sense (BROADCASTING, March 25).

Dow Jones and Group W say they
may appeal, although they may wait to
see the outcome of the FTC investiga-
tion. Peter Skinner, senior vice presi-
dent, Dow Jones, said the issue of hav-
ing to hold the bid until May 31 is a
likely grounds for appeal, since it would
have been ‘‘ridiculous to leave $115
million on the table that long when the
judge himseif called FNN a wasting as-
set.”” Said Tom Rogers, president, NBC
Cable: ‘*We knew the issue of the date
had to be dealt with,”” but just how
critical it was to become was unclear at
the start, he added.

Dow Jones-Group W may also try to
take up the issue of CNBC’s $105 mil-
lion overbid of its own $90 million bid
on appeal, Through the questioning of
two witnesses at the start of the hear-
ing—FNN co-Chief Executive Officer
Alan Tessler and Errol Cook, former
managing director of Wertheim Schroe-
der, which handled the sale—Boies was
careful to get on the record the process
through which CNBC overbid on Fri-
day, Feb. 22, and what it required of
FNN during that process. Some industry
sources speculated that Dow Jones-
Group W was questioning the timing of
CNBC's bid, which came on the same
day Dow Jones-Group W was about to
sign a definitive agreement with FNN,
and whether CNBC had unpublicized
details on the status and content of Dow
Jones-Group W’s offer.

As for its own bid, CNBC told FNN it
could not disclose the offer until the
definitive agreement was signed, or the
offer would disintegrate. But Tessler
testified last week that once the defini-
tive agreement was signed at 11 p.m.
Monday, Feb. 25, the contract specified
FNN could then listen to another bidder,
as long as it did not encourage or solicit
bids. Yet between that Monday and late
Friday (March 1) when FNN filed for
bankruptcy, Dow Jones-Group W tried
to talk to FNN and get a copy of
CNBC’s bid, executives claimed, to see
if the partnership would make a counter

ORION RESTRUCTURES;
NOW MUST REDUCE DEBT

Studio names new management team; largest
shareholder, Metromedia, says it’s in for long term

Pictures Corp. announced last

week that it is reorganizing its top
management and is exploring a ‘‘major
capital or financial restructuring” to re-
duce its debt.

The new Orion hierarchy has 57-year-
old Executive Vice President William
Bemnstein becoming president and chief
executive officer. Current president-CEO
Eric Pleskow, 67, will become chairman
and Arthur Krim, 81, chairman of Orion
since the studio was founded in 1978, has
been named founder-chairman and will
remain chairman of the studio’s executive
committee.

Orion also announced it has formed a
new management team with the promo-
tions of David Forbes, president, Orion
Pictures Distribution Corp., and Marc
Platt, president, Orion Pictures Produc-
tions, who have been named executive
vice presidents, Orion Pictures Corp.
Both will work in all areas of the studio
and will report directly to Bernstein and
will be responsible for the day-to-day
operations of Orion.

The appointments may be the comple-
tion of Orion Pictures Corp. shareholder
and Metromedia chairman and president
John Kluge’s makeover of the studio. In
February, Metromedia added five of its
executives to the Orion board, giving it
and Kluge (who owns 68% of Orion
stock) control of the board. Around the
time of the board announcements, Kluge
also disclosed that he had retained Salo-
mon Brothers to explore the possibility
of selling his stake in the studio.

Now, with top management changed
apparently to his liking, Kluge may be in
for the long haul with Metromedia. Said
Stuart Subotnick, Metromedia executive
vice president and a member of the Ori-
on board: *‘These new assignments re-
flect the constructive steps the company
is taking in order to ensure the continua-
tion of Krim’s and Pleskow’s long-
standing pursuit of artistic excellence.
‘“The changes signal Metromedia’s
long-term commitment to the manage-
ment group and to the continuation of
Orion as a viable major motion picture
company.”’

The new management team has its
work cut out for it. Despite the recent

F aced with a heavy debt load, Orion

*‘Silence of the Lambs,”’ the studio is
still reeling from a string of disappoint-
ing films released over the last two years
and has $509 million in debt. Orion also
has almost used up its $300 million cred-
it agreement with its lenders. In an effort
to raise money, Orion has been selling
its movie projects to raise equity. The
studio just recently sold its highly antici-
pated ““The Addams Family’’ to Para-
mount for between $20 million and $25
million. This summer, Orion is sched-
uled to pay back $50 million of that
debt, and by Aug. 31, 1992, the level is
supposed to drop to $200 million. All
outstanding borrowings are due Aug.
31, 1993,

This July is also the reset date on
Orion’s approximately $199.5 million in
senior subordinated reset notes du¢ in
1998. The interest on the reset notes is
payable semi-annually at 122% through
July 15, when the interest rate will be
adjusted to no less than 12%% and no
more than 15%%.

In an effort to raise equity, Orion re-
tained Salomon Brothers last November
to find an investor or a buyer for the
ailing studio. Rumors of Korean elec-
tronic company Samsung as a buyer ap-
peared in December but quickly faded,
and the latest rumor had Castle Rock,
which is 33% controlled by Sony
Corp.’s Columbia Pictures, buying the
studio.

Sabotnick, in a published interview,
acknowledged that there had been talks
with Castle Rock but said they had fallen
through because Castle Rock had no fi-
nancing of its own. It ‘‘would have re-
quired an investment on Orion’s part and
taking yet another risk.’’

Unfortunately for Orion, Sony Corp.
may be one of the few buyers out there,
according to one analyst. Orion has a
foreign distribution agreement with Co-
lumbia Pictures for 50 films. The agree-
ment so far has brought Orion $175 mil-
lion for license fees, renewal fees and
advances and thus has a vested interest
that Orion will be able to get those films
done.

There have been more disappoint-
ments for Orion on the broadcasting
side. The studio’s WIOU was recently
canceled by CBS and its only other show

) success of multiple Oscar winner on network TV, ABC's Equal Justice, is
offer, but was rejected by FNN. S8 ““Dapces with Wolves™ and the hit film  struggling. -¥
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NAB ROLLS INTO LAS VEGAS

Improved audio, video and regulatory picture on tap for convention

special exhibit and conference on
A high-definition television, digital

audio broadcast demonstrations
and appearances by FCC and Capitol
Hill policymakers are some of the attrac-
tions at the National Association of
Broadcasters annual convention next
week in Las Vegas (April 15-18).

“We’'re excited about the conven-
tion,”” NAB President Eddie Fritts told
BROADCASTING last week. **We're do-
ing a lot of new things. The format is
shifted to different days [the conference
is being held Monday through Thursday
instead of over the weekend] and we’re
experimenting with this HDTV World
Conference & Exhibition; it’s going to
be huge,’’ said Fritts.

Attendance at last year's convention
in Atlanta exceeded 50,000 and Fritts
expects the Las Vegas show will draw
an even greater crowd. Since the end of
the Persian Gulf War, there has been a
‘‘surge’*  in registration, especially
among international broadcasters, Fritts
reported.

He said the demand from exhibitors
has been ‘‘very heavy.” In the exhibit
hall, 425,000 square feet has been sold,
with radio exhibits accounting for
100,000 square feet.

The four-day meeting kicks off Mon-
day, April 15, with a keynote address
from FCC Chairman Al Sikes. He’ll
speak at an all-industry luncheon at
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which NAB is also honoring ABC/Capi-
tal Cities Chairman Thomas Murphy
with its Distinguished Service Award. A
‘‘policymakers breakfast’* is scheduled
for Tuesday, April 16, with FCC Com-
missioners James Quello, Sherrie Mar-
shall, Andrew Barrett and Ervin Duggan
and National Telecommunications and
Information Administration head, Janice
Obuchowski. Duggan is slated to give a
speech on the public interest responsibil-
ities of broadcasters at 2 meeting of the
Broadcast Education Association on
Sunday, April 14.

At least four senators and 16 con-
gressmen are slated to attend the con-
vention. Among the topics for discus-
sion is a session called: *‘Profits or
Losses?—Congress and Your Bottom
Line,”” featuring Representatives Tom
Bliley (R-Va.); Jack Fields (R-Tex.);
Richard Lehman (D-Calif.); Tom

| McMillen (D-Md.); Bill Richardson (D-

N.M.), and Billy Tauzin (D-La.}.
Concurrent with the convention is
NAB's HDTV World Conference & Ex-

| hibition which will be held at the Las

Vegas Hilton (the exhibit will open at
8:30 a.m. every day). The HDTV
show’s opening ceremonies will include
a speech by Hollywood director Francis
Ford Coppola, who has long been an
advocate of electronic motion picture
production using HDTV tape formats.
As part of the HDTV World exhibit,

HDTYV

WRLD

CONFERENCE
& EXHIBITION

| Japan Broadcasting Corp. (NHK), is

holding a technology open house featur-
ing prototypes of its future consumer
electronics (BROADCASTING, March 25).
*“They have spent over a million dollars
to do this,”” said Fritts.

Digital audio broadcasting is also high
on the NAB agenda. Demonstrations of
two DAB systems, the NAB endorsed
European-developed Eureka 147 system
and an FM in-band system supported by
Gannett Radio, are scheduled.

Also new this year, NAB is conven-
ing membership meetings on Sunday af-
ternoon (radio is from 3 to 4 p.m. and
television from 4 to 5 p.m.). *“We’'ll do
a briefing on the issues and give an
update on NAB activies,”’ Fritts said.

There is a large group of general man-
agers and group heads who attend the
convention, he said, and in an effort to
cater to that segment of the industry
NAB has invited syndicators 1o Las Ve-
gas (see story, page 48). ‘‘We don’t
intend to compete with NATPE, but
there is an aftermarket behind NATPE
and INTV,” Fritts explained. ‘*After
people have had an opportunity to run
their shows, they begin to think about
replacements.”’

‘“We’re not going to make any money
(the surcharge is $1,500] but the impor-
tant thing is to make the convention
more relative to the entire spectrum of
broadcasters who are attending,”’ he
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said.

Among the syndicators who will be
there: King World; Buena Vista Televi-
sion; Viacom (first-run sales and off-
network sales); Warner Bros. Domestic
Television; Tribune Entertainment; Co-

cations;

nus Communications; ITC Entertain-
ment Group; LBS, Medstar Communi-
CNN Television;
Television, and Worldvision.

Fritts is also excited about the number
of international attendees, some 7,000.

NAB is hosting a private dinner on
Wednesday (April 17) for international
broadcast executives, Fritts said NAB
expects a delegation from Eastern Eu-
rope and at least 15 private broadcasters
from the Soviet Union. -

Twentieth

BROADCAST EDUCATION ASSOCIATION AGENDA

All events are in Llas Vegas Convention Center unless otherwise noted.

Friday, April 12

2 p.m.-6 p.m. Convention registration desk open.

4 p.m.-5 p.m. Pre-convention staff meeting: Board canvention program commites,
academic host and volunteer staff, Lovisa Nielsen/Tom Thayer, coardinatars of textbock
foir, placement and audio-visuol equipment. Convener: Susan Eastman, BEA conven-
tion program choir,

6 pm. -7:30 p.m. ITVA/BEA teleconference. Coordinators: Pom Chase,
regional vice president, International Television Associotion; Dovid Ostroff, chair, BEA
history division.

8 p.m.-9 p.m. Pre-convention division chairs meeting. Division and interest group
chairs, canvention program chair, boord convention program committee. Convener:
Roymond Corroll, viee chair, BEA boord.

Saturday, April 13

8 a.m.-5 p.m. Convention registration desk open.
8 a.m.-9 a.m. Reception, continentol breakfast. Welcome and official opening.

Courses & curriculo division: Business meeting. Chair: Rabert Musberger, University
af Houston,

9 a.m.-noon: BEA placement center open. Coordinators: Clay Waite, Radford
University; Alice Tait, Contral Michigan University.

9 a.m.-10:15 o.m. sessions: Production showcase. Coordinaror: Joseph
Bridges, Wheaton College. 9 a.m-9:30 a.m. “Technical Demonstration,” Ken Spelke,
Queens College; 9:30 a.m-10:15 a.m. “Hi-Bmm Producion Evaluations.”
Management & soles division: “The Economics of New Technologies” Moderator:
Bary Litman, Michigon State University. Panelists: Gory Ozonich, Prudentiol-Bache
Copitl Funding; Borry Litmon, Michigan State University; Rick Ducey, Nationo!
Associotion of Broodeasters; John Able, NAB.

International division: “Competitive Papers in International ond Comparative Brood-
csting ond Eledronic Media” Moderator: KS. Sitarom, University of Southern
Minois. Presenters: (top four popers): Respondent: K.S. Sitaram, University of
Sauthern lllinois.

taw ond policy division: Business meefing. Chair: Louise Benjomin, Indiano
University.
Minority division: Business meeting. Chair: Dhyana Ziegler, University of Tennessee.

10:30 a.m.-11:45 a.m. Production showcase. ""Without o Word Drama Production
Exerdse” Presenter: Mara Alper, SUNY-New Paltz.

Interdivisional poster session: ‘“‘Compefitive papers in news and courses ond
wrricwls” Coordinators: William A. Davie, University of Texas-Austin; David E.
Tucker, University of Toledo.

History division: “Oral history opproaches ond resaurces” Moderator: Poul Dewald,
Buffolo Stote College. Panelists: Mary Koy Plaha, California Polytechnic University-
Ponoma; Grace Frederick, Grace Foundation.

Gender issues division: "(utting through some polemics: issues of women in media””
Moderator: Betsy Leebron, Temple University. Panelists: Sari Thomas, Temple
University; Sue Lafky, University of lowa; Allison Alexander, University of Massachusatts.
Respondent: Ellen Wortella, University of !llinois.

Production division: Business meeting. Chair. Suzanne Williams, Trinity University

Noon-5 p.m. Texthook and instructional material fair open. Coordinators:
Rebeccn Hoyden, Wadsworth Publishing Co.; Honey Howell, Winthrop Callege.

Noon-1:15 p.m. sessions. Interdivisional poster session: '"Competilive popers in
reseorch and management and sales” Coordinators: Norbert Mundorf, University of
Rhode Island; Chorles Warner, University of Missouri.

News division:Business meeting. Chair: Jeff McColl, DePauw University
Minerity division: “Competifive papers in minarity issues” Moderator: Marilyn Fife,
Temple Univserity. Preseniers: (top papers).

Production Division: “Interoctive computer programs for broodcost education” Mod-
erator: Michoel Stanton, Colifornia Polytechnic-Pomona. Panelists: Dovid Komerer,
Trinity University; Steven Zimmer, Apple Educational Services; Michoel Stanton, Colifor-
nia Polytechnic University-Pomona.

Wrifing inferest group: Business Meeting. Convener: Ronald Dyas, California State
University, Fullerton.

1:30 p.m.-2:45 p.m. Production showcase. “Faculty produdion competition show-
wse” Presenter: Prudence Faxon, Colifornia Polytechnic University-Pomono.
Research division: ““Nonquantitative opproaches to media research” Moderator:
Borry Sopalsky, Florido State University. Panelists: K.S. Sitarram, Southern [llinois
University; John Edgor Reid, Universaity of Georgio; Timothy Meyer, University of
Wisconsin-Green Bay; Douglos A. Ferguson, Bowling Green State University. Respon-
dent: Jay Rayburn Florida State University.

Law and policy division: “Compefitive papers in legol and palicy issues” Modera-
for: Lovise Benjomin, Indiana University. Respondent: Norman Felsenthal, Temple
University.

History Division: Business meeting. Chair: David Ostroff, University of Flarida
Media outlet supervisors division: Business mesting. Convener: Bab Rubanks,
Som Houston State University

3 p.m.-4:15 sessions. Interdivsional poster session: "Campetitive popers in
history, gender issves and praduction” Coordinators: B.R. Smith, Central Michigan
University; Richard Bartone, Williom Patterson College; Ellioti A. Pood, Middle Tennes-
see Stote University.

Two-year colleges division: “Acodemic Transitions” Moderaror: Barry Goldfarb,
Monroe Community College. Panelists: Thomas Proietti, Monroe Community Callege;
Virginio Bacheler, SUNY-Brockpori; Roberi deMario, Washington & Lee University.
Interdivisional panel: “Ethics in medio” Panelists: John Michoel Kitiross, Emerson
College; Kenneth Harwood, University of Houston. Respondent: Dennis 0'Neal,
Middle Tennesee Stafe University.

4:30 p.m.-5:45 Regional meetings: Distrid I: James R. Smith, SUNY-New Poltz;
District 1l: Raymond Carroll, University of Alaboma; District 1ll: Peter Orlik, Centrol
Michigan University; District IV: Ellen Wortella, University of Illinois; Disridt V: Robert
Eubonks, Sam Houston State University; Distric VI: Lynne Gross, Colifornia State
University.

6 p.m.-7:30 BEA reception

Sunday, April 14

8:a.m.-noon: Convention registration desk open

BEA placement center open Coordinators: Cloy Waite, Rodford University; Alice
Tait, Central Michigan University.

8 a.m.-9:15 a.in. sessions Publisher's showcase: "The great textbook rip-off...foct
or fiion?* Coordinator: Rebeca Hayden, Wodsworth Publishing Co.; Honey Howell,
Winthrop College.

Courses & Curricula division: “Cultural studies ond the broodeast rurriculum®
Moderator: Peter Orlik, Central Michigan University. Panelisis: James Schwoch,
Northwestern University; Richard Cordova, DePoul University; Jill Swenson, University of
Georgio; Mimi White, Northwestern University; Susan Reilly, Miomi (Ohio) University.
Research division: “What scholors and industry professionals can leorn from each
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other obout research” Moderaror: Betsy Krueger, Washington State University.
Panelists: Fronk A Aycock, Appalachion State University; Vernone Sporkes, Syrocuse
University; Craig Allen, University of Alobama; Sheva Farkos, Ohio University. Re-
spondeni: Rick Ducey, NAB.

Imternational division: Business meeting. Chair: Roj Kumar, Weber Stote University.

Gender issves division: Business meeting. Chair: Betsy Leebron, Temple University.

9 a.m.-5 p.m. Textbook and instructional materials fair open Coordinarors:
Rebecca Hayden, Wadsworth Publishing Co.; Honey Howell, Winthrop College.

9:30 0.m-10:45 a.m. sessions Production showcase: “Live sports medio coveroge
os arriwlum” Presenter: Mary Ann Carroll, Herkimer County Community College.
Production division: "'Competitive popers in production methods and issues” Moder-
ator: Hiiott A. Pood, Middle Tennessee State University.

History division: "'Competitive papers in media history” Moderator: B.R. Smith,
Centrol Michigon University.

News division: “Preparing tomotrow’s broodcast joumaiists-professionol ond academic
perspactives” Moderator: Jeff McColl, De Pauw University, Panelists: Poul Motney,
Amarillo College.

Two-year college division: Business meeting. Chair: Ann Catalano-Broughton,
Niogra County Community College.

11:00 0.om.-12:15 p.m. sessions Archive production showcase: “Video arol
histories” Presenter: Richard Barion, Williom Patterson College.

International Division: “International mass communicatians: lt's mare than Lucy in
Spanish” Moderator: Clem Chow, Newberry College. Panelisrs: Sydney Head,
University of Miomi; Doncld Browne, University of Minnesoto; Douglos Boyd, University
of Keatucky; Clem Chow, Newberry College.

Manogement & sales division: “Morketplace fores medio metomorphosis: how soles
become markefing” Moderator: James A. Brown, University of Alabomo. Pane!-
ists: Tom Leohy, CBS Marketing; David Poltrack, (BS Network Sales; Mike Nowacki,
(BS Sports Marketing; Ronald C. Inman, INTV; Wes Dubin, DDB Needham; Char Beoles,
NCTA; Mike Wirth, University of Denver; Borry Sherman, University of Georgia.

Research division: Business meefing. Chair: Joey Reagan, Woshington State Univer-
sity.

12:30 p.m.-2:15 p.m BEA Luncheon

2:30 pm.-3:45 p.m. Joint NAB/BEA special presentation: Current issues in
broadcasting. Moderator: Gerold E. Udwin, viee president, Westinghoue Broadcasting.

4:00 p.m.-5:15 p.m. sessions
News division: “Competitive popers in news” Moderaror: Williom A. Davie,

tlnivmity of Texas-Austin. Respondent: Lawrence W. Lichty, The Woodrow Wilson
enter.

Town meeting on muss media courses Sponsored by Courses & Curriculum division.

Moderator: Robert Musherger, University of Houston.

Monday,April 15

8 a.m.-9:15 o.m. sessions

Law & Policy division: “Current issves in low ond policy’” Moderator: Jerry Hoines,
Wiley, Rein, & Fielding.

Courses & Curriculo Division: “Compefitive popers in pedagogy ond curriculo”
Moderator: David E. Tucker, University of Toledo.

Production division: "Advanced audio production on location” Moderator: Jelf
McCall, DePouw University, Panelisrs: Kevin Delaney, Westwood Dne; Richard
Kimboll, Westwood Mobile One; Dave Soddler, xuaT-as-rM; Worren Pease, Pacific
University.

International division: “‘Aspects of present-day internationol communicotion”’ Mod-
erator: Roj Kumar, Weber State University. Panelists: Robert MacLouchin, Colorado
Stata University; Richard Gershon, Western Michigan University; Dauglos Boyd, Universi-
ty of Kentucky; Jonet Anderson, BBC World Service.

9:a.m.-noon BEA placement center open

9:30 a.m.-10:45 o.m. seesions

Research division: "“Competitive papers in reseorth methods and issues” Modera-
tor: Norbert Mundor, University of Rhode Island.

Gender issues division: “Recruifing women and minorites in ocademe in the ‘905"
Moderator: Normen Medoff, Northern Arizono University. Panelisrs: Cloy Waite,
Rodford University; Alice Taite, Central Michigan University; Do Agostino, Indiano
University. Respondent: Mory Ann Watson, Eostern Michigon University.
Management & Sales division: Business meeting. Chair: Micheal Wirth, University
of Denver,

New Technologies interest group: Business meeting. Convener: Howord Gross,
Hofstra University.

11:00 a.m.<12:15 p.m. Joint NAB/BEA special presentation: 1990 NAB Research
gront recipients. Moderator: Rick Ducey, Nationol Associotion of Broadcasters.

12:30 p.m.~1:45 p.m. Joint NAB/BEA spaical presentation: Minorities in brand-
wsting: lssues of control and ownership. Moderator: Morilyn D. Fife, Temple
University. Panelists: Phillip Jeter, Florido AZM University; Marion Douglos, Universi-
ty of Minnesoto; Ken Wiikenson, University of Texas-Austin; Jomes Winston, Nationol
Association of Block-Dwned Broadcasters.

2 p.m.-3 p.m. Post convention division chairs meeting. Conveners: Raymond Carroll,
vie chairfin-coming chair, BEA board; Robert Musberger, 1991 BEA convention program
their.

NAB exhibits open

CONVENTION PLANNER: NAB DAY BY DAY

All events ore of the Las Vegas Convention Center unless otherwise noted.

Sunday, April 14

8 u.lm.-s p.m. Registration open—exchange dask only. Bolly's, Las Vegas Hilton (LYH),
Pavilion.

5 p.m.-8 p.m. Regsistration open—exchange desk only. Pavilion, LVH.
9 a.m.-10:15 o.m. Video test ond measurement warkshop. Room A4, LVH. Modera-
for: Al Petzke, wivo-mv Rockford, M. Presenter: John Hom, Teldronix.

9 0.m.-12:05 p.m. Digital oudio integration. room A6. Moderaior: Donald Locket,
National Public Radio.

9:05 a.m. Significant technical contributions 1o radio broadcast tech-
nology (Lorry Cervon, Broadcost Electronics Inc.).

9:35 a.m. A nworial on recordable compact disk (Loura Tyson, Denon
Ameria Inc).

IlO)a.m. Low cost digital sample-rate converters (Sangil Park, Motorolo
nc).

10:25 a.m. Spectrum efficient digital audio techriology. (Kent Molinowski,
Scientific-Atlanta).

10:50 a.m. An integrated digital system for broadcast audio (Dovid

Evers, Broadcast Eledronics Inc).

11:15 a.m. All-digital CD quality studio transmitter link for 950 mhz
band (Howord Friedenberg, Moseley Associates).

11:40 a.m. Performance tradeoffs for satellite and terrestrial digital
encoded audio circuits (Witiom Rollins, Intraplex Inc.).

10:25 a.m.-noon Professional development—learning fo say no. Room A4. Modera-
for: Bert Goldmon, Shomrock Broadcasting/KMLE Phoenix; presenter: Judith EA.
Perkinson, The Colume! Group Inc.

1:30 p.m.-4:05 p.m. AM systems engineering and improvement. Room Ab. Modera-
tor: Milford Smith, Greater Media Inc.

1:35 p.m. FCC AM regulations updare (William Hessinger, FCC).

2 p.m. Modern methods in mediumwave directional antenna feeder
system design (Ronold Rockley, du Treil, Lundin & Rockley Inc).

2:25 p.m. Using isolation transformers 1o lease AM tower space
(Thomes King, Kintronic Lobaratories).

2:50 p.m. Implementation of anti-skywave antenna technology by
extreme top loading of short antennas in directional array (Timothy
Cutforth, Vir Jomes Consulting Rodia Engineers).

3:15 p.m. Preventive maintenance for AM radio towers (Bob Sunduis,
$.6. Communicotians).

i.:p]p.m. Noise free radio for AM broadeasting (George Yozell, Noise Free
adio).
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1:30 pm.-4:55 p.m. Television engineering—signol distribution ond transmission.
Room Ad. Moderator: John Tollefson, wiLa.Tv Washington.

(I: :35)p.m. Complying with Oct. 1 STL deadline (Croig M. Skarpiak, Andrew
orp.).

2 p.m. Looking 100 mhz ahead, need for bandwith in routing switch-
ers (Erik Fobricus-Olsen, PESA Industries Inc).

2:25 p.m. Muliistage distribution switching systems, close and be-
yond (Merc Walker, Broadcost Television Systems).

2:50 p.m. Unique adapration of traditional television vector display
(Mark Everett, Videotek Inc).

3:15 p.m. Development of commercial echo cancelers for television
(Stephen Hermon, Philips Laboratories).

3:40 p.m. Remote monitors for broadcast transmitters (Roy Chrisop,
Horris Allied Broadcost Equipment).

4.05 p.m. Average power ratings of coaxial transmission lines (William
DeCormier, Dieledric Communications).

4:30 p.m. Stripline Technology—fundamentals and applications in
high power transmirters (P.C. Turner, LARCAN Communicotions Equipment; Steven
Crowley, du Treil, Lundin & Rackley Inc..

2 p.m.-2:45 p.m. Welcome briefing, internctional registrants. Balirooms F&G,LVH.

Monday, April 15

8 o.m.-5 p.m. Regisiration apen. Povilion, LVH.
8:30 a.m.-6 p.m. Ovuidoor/west hall exhibits open.
9 a.m.-6 p.m. Main holl exhibits open.

8:30 a.m.-6 p.m. HOTV World exhibits open. LVH.

9 a.m.-noon Television production and post production. Room Ad. Moderator: Sim
Kolliner, wsg-v Atlonto.

9:05 a.m. Large multi-channel wireless microphone systems (Joseph
Cioudelli, Sennheiser Electronic Corp.)

9:30 a.m. Trends in electronic graphics equipment (Steven Davis, wPRi.TV
Narrogonsett Telewision, L.P.).

9:35 a.m. Character animation—merging of technology and creativ-
ity (Rondy Trullinger, Ampex Recording Systems Corp.).

10:20 a.m. Design considertions for today’s still store systems (Bob
Pank, Quontel Ltd.).

10:45 a.m. Emerging issues in still storage, distribution and manage-
ment (Michel Proux, Leitch Video of America inc).

11:10 a.m. Second generation digital nonlinear editing in post pro-
duction environment (Williom Warner, Avid Technology Inc).

11:35 a.m. CBS digital videorape edit rooms in hybrid analogidigital
environment (Philip McCutcheon ond Donna Faltitschek, CBS Inc).

9 a.m.-11:10 a.m. Infernctional technicol updates and ngendos. Room A5, Modera-
tor: Chorles Rush, NTIA.

9:05 a.m. How CCIR’s 1990-1994 agenda will affect U.S. broadcast-
ers (Woldo Roseman, FCQ).

9:30 a.m. DAB in CCIR—overview of imernational technical basis
for digital audio broadcasting (Williom Meintel, Daotel Corp.).

9;5)5 a.m. Gearing up for spectrum war: WARC-92 (lulie Rones, consul-
font).

10:20 a.m. EBU approach to broadcast standards: present and future
initiatives and U.S. impact (George Waters, European Broodcasting Union).
10:45 a.m. NHK initiatives in technology development and interna-
tional implementartion (Mosso Sugimoto, NHK}.

9-11:10 a.m. Broodcost auxiliary and satellite systems. Roem Ab. Moderator: Carl
Girod, Public Broodcasting Service.

9:05 a.m. Object-oriented network automation system (William Spurlin,
The Christian Science Monitor).

9:30 a.m. Advanced technologies bring improved performance to
microwave ENG transmitters and receivers (John Poyne 1II, Nucomm Inc).
9:55 a.m. Review of scrambling technology for broadcasr applica-
tions {Ston Moote, Leitch Video International Inc).

10:20 a.m. Low cost video uplink for broadcasters (Anthony Compbell,
Andrew Corp.).

10:45 a.m. Enhancements in voice communications for sarellite news-
gathering (James Brink, GTE Spacenet Corp.)

11:15 a.m.=12:30 p.m. Emergenty broadeast system improvement. Room A6. Mod-
erator: Dennis Snyder, wiov-woko Burlington, ¥t. Panelists: Richard Smith, FCC;
William Browning, FCC; Ted Delozier, Federol Emergency Manogement Agency; Morris

Blum, winN Annapolis, Md.
12-2 p.m. All-Industry funcheon. Pavilion.

1:30-3 p.m. Audio/radio test and mensurement workshop. Room A6. Moderator:
Steve Davis, xaxcim)-kmon-FM Tulsa, Okla. Presenters: Guy Berry, Potomac Instru-
ments; Kent McGuire, Sound Technolagy.

1:30-4:55 p.m. Television automation. Room A4, Moderaror: Ben Greenberg,
Capitol Cities/ABC.

1:35 p.m. Computer techrology applied to off-site remote transmitter
operation (Gary Sthmidt, Broodcat Softwars Lid.).

2 p.m. Use of ethernei for broadcat facility control {Robert Odell, Dynatech
Utoh Scientifid).

2:25 p.m. Design for real-iime network automation at NHK (Suresh
Gursohoney, 1BM Corp.).

2:50 p.m. Advances in cart machine control systems {Roymond Boldock,
Odefics Broadcast).

3:15 p.m. Smart carts: improving station efficiency without breaking
bank (Williom Corpenter, Ampex Corp.).

3:40 p.m. Critical look at camera roborics (Dovid Philips, kpix San Frandsco.
4:05 p.m. Robotics...Capitol Hill project (Dorcy Antonellis and Dobrimir
Borovecki, (BS Inc).

4:30 p.m. Innovative intelligent remote control system (Sergio Moreno,
Schmid  Telecammunication).

3:05-4:40 p.m. Advances in FM system design. Room A6. Moderator: (harles
Morgon, Susqushanna Rodie Corp.

3:10 p.m. NRSC FM subcommitiee report (Wes Whiddon, Group W).

3:35 p.m. N+ | comparible FM exciter (Gerald Collins, Harris Allied).
4 p.m. Advances in techniques for airborne antenna pattern measure-
ments {Harrison Klein, Hommett & Edison).

4:25 p.m. RDS in U.S.—review of 1990 and plans for 1991 (Gerold
LeBow, Soge Alerting Systems Inc).

5-7 p.m. Internotional reception. Boliroom A.

Tvesday, April 16

8 am.-5 p.m. Registrotion open. Pavilion, Los Vegas Hilton.
8:30 a.m.-6 p.m. Outdoor/west hall exhibits open.

9 a.m.-6 p.m. Moin holl exhibits open.

8:30 o.m.-6 p.m. HDTV World exhibits open. LVH.

9:15 a.m.-11 a.m. Broadcast/oeronautical compatabifity: oirwaves and cirspace. Room
M. Moderator: John FX. Browne, John F.X. Browne, P.C.

9:20 a.m. Broadcastiaeronautical compatability issues and status
{Borry Umonsky, NAB).

9:35 a.m. An update on FAA electromagnetic interference model
(William Suffa, Lohm, Suffo & Cavell inc)

9:55 a.m. FAA perspectives on protecting national airspace (Dovid
Morse and Gerold Markey, FAA).

10:15 a.m. FCCIFAA coordination {Lorry Eods and Richard Smith, FCC).
10:35 a.m. Panel discussion with all presenters.

9:15 a.m.-11 o.m. FM modulotion monitor forum: What FCC expeds. Room A6,
Moderator: Demis Ciapura, Noble Broodtasting. Panelists: Charles Halbrick, QI
Corp.; Williom Hassinger, FCC; Arno Meyer, Belar Electronics Laborotories Inc.; Eric
Small, Modulotion Scientes; Thomas Stanley, FCC; Joe Wu, TFT Inc; William Zears,
FCQ).

11:05 a.m.-noon FM/TY ontenna and fransmission line workshop. Room Ab. Moder-
ator: Jerry Robinson, wish-Tv Milwaukee. Presenter: Deon Sorgent, D.W. Sorgent
Broodcost Serviee Inc.

11:05 a.m.-noon Contrad engineers workshop. Room AS. Moderator: John Bisset,
Multiphase Consulting. Panelists: MidAmerica Eledronics Service; Grody Mootes, Loud
ond Clean; Mike Potton; Mike Patton & Associates.

12:30 p.m.-2 p.m Engineering funcheon/presentation of engineering ochievement
owords. Ballroom A-C, LVH. Radio recipient: George Morti, president and CEO,
Marti Electronics; relevision: Kerns Powers, Dovid Sarnoff ond NBC consultant.
Remarks: Keiji Shimo, thoirmon, NHK. Keynore speaker: Roy Dalby, president
ond CEO, Dolby Loborataries.

2:30 pm.-4:40 p.m. UHF tronsmission. Room Ad. Moderator: Robert Ogren, LIN
Broodcost Corp.

2:35 p.m. All band VHF and UHF antennas (Vittorio Roviolo, SIRA sr.l,,
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Milan, ltaly).

3 p.m. Status report on high efficiency UHF TV transmitters {J.B.
Pickard, Horris Allied).

3:25 p.m. Air cooled common amplification TV transminer at 120 kw:
UHF breakthrough NS. Ostroff, Comark Communications Inc).

3:50 p.m. Update: digital television broadcast transmitter (Timothy
Hulick, Acrodyne Industries Inc).

4:15 p.m. High power solid state amplifiers for UHF TV ransmiuer
(Martin Koppen, Philips Semiconductors, Nijmegen, The Netherlands).

2:30 p.m.-4:40 p.m. Digital audio broodeasting—system contepts. Room Ab. Moder-
ator: Terry Grieger, Emmis Broadcsting.

2:35 p.m. Broadcasting systems concepis for digital sound (Gerald
Chovinard, Communications Research Centre).

3 p.m. Communications systems engineering for digital audio broad-
cast (Steve Kuh, LinCom Corp.)

3:25 p.m. NAB digital audio broadcast spectrum study (Alon Georing,
Jules Cohen & Associates; Williom Meintel, Datel Corp.).

3:50 p.m. Subjeciive assessments on low bit-rate audio codecs {Christer
Grewin, Swedish MNafional Rodio Co., Stockhalm, Sweden).

4:15 p.m. Initial experimentation with DAB in Canada {Froncois Conwoy,
(BS/CAB/DOC/CRC, Ad Hoc Group far DAB Tests and Demonstrations in Canoda, CBS).

Wednesday April 17

8 a.m.-5 p.m. Registration open. Pavilion, Los Vegas Hilon.
8:30 a.m.-6 p.m. Outdoor/west hall exhibils open.

9 am.-6 p.m. Main hall exhibits open.

8:30 a.m.-6 p.m. HDTV World exhibits open. LVH.

9 a.m.-11:10 .am. Digital video and transmission systems. Room Ad. Moderator:
Richard Streeter, (BS Inc.

9:05 a.m. Migration path from analog to digital (). Robert Mullins, Utah
Scientific Inc).

9:30 a.m. Pragmatic approach for digital pandemonium (Thomas Gold-
berg, Ampex Corp.)

9:55 a.m. Digital videc compression techniques for math haters (Rober
Miller, The Gross Valley Group Inc.).

10:20 a.m. Half-inch composite digital VTR formar (Y. Oba, NHK, Tokyo,
Jopan).

10:45 a.m. SPECTRE digital television io UK homes in existing UHF
band (A.G. Mason, Notional Transcommunications Lid., Winchester, Hampshire, En-
glond).

9 a.m.-10:45 a.m. FM systems engineering and improvement. Room AS. Modera-
ror: David Reaves (wHizem Secaucus, NJ.)

9:05 a.m. FCC regaulations update William Hassinger, FCC).

9:30 a.m. Technical future of FM radio (Thomas Keller, Broodcast Technology
Portners).

9:55 a.m. Effects of limited bandwith transmission paths in FM on
SCAIRDS performance (Charles Kelly Jr., Broadcast Elecronics Inc.).

10:20 a.m. New design in multi-user FM antennas (Eric Dye, Jompro
Antennos Inc).

11:15 a.m.-12:30 p.m. Computer applications for broadcost engineers. Room AS.
Moderator: Richard Rudman, krws Los Angeles.

11:20 0.m. Computer applications for broadcast engineers (Thomas Gary
Osenkowsky, Rodio engineering consultant).

11:45 o.m. Computer documentation: engineer's friend or foe (Walter
Black, Video Design Pro).

1:30 p.m.-5 p.m. Digital audio broodcosting methods ond systems. Room Ab.
Moderator: Donald Wilkinson, Fisher Broadcosting.

1:30 p.m. DAB today (Michoe! Rou, NAB).

1:40 p.m. Updare on EU-147 DAB transmission scheme (Duniel Pammier,
CCETT, Rennes, France).

2:05 p.m. Modularion and coding for DAB using multi-frequency modu-
lation (John Wazencralt, Mercury Digital Communications Inc.).

2:30 p.m. Compazabile digital audio broadcast svstem (Glen Myers, John
Leonord Jr., Kintel Technologies Inc.).

2:55 p.m. Multipath cancellation techniques for digital audio broad-
casting (Edword Schober, Rudiotechniques Engineering Corp.).

3:20 p.m. Radiosar system (Gary Noreen, Rodio Sorellire Corp.).

3:45 p.m. Project acorn: compatible DAB (Paul Donchue, Gonnett Broadcost-
ing; Tony Masiello, (BS Inc).

4:10 p.m. DAR designs for multipath environment [Lloyd Engelbrecht,
Stanford Telecommunications).
4:35 p.m. Panel discussion with all presenters.

1:30 p.m.-4:20 p.m. Sofety ond enviromental concerns. Room Ad. Moderaror:
Warren Hoppel, Scripps Howord Broadcasting.

1:35 p.m. FCC tower enforcement efforts (Richord Smith, FCC).

1:50 pm. PCB concerns for broadcasters (Rolond Kump, GE (Co.).

2:15 p.m. Utility parallelling emergency power generator reduces
transmitter operating costs (Horvey Arnold and Woyne Estabrooks, Univerity of
N.C. Center for Public Televisian).

2:40 p.m. Disaster preparedness and 1989 San Francisco earthquake:
This is no drill! (Peter Hommor, Hommor Communications).

3:05 p.m. Computer analysis of on-tower RFR exposures (Williom Ham-
melt, Hammett & Edison Inc.).

3:30 p.m. Construction of multiple user FM facility in urban environ-
ment (Larry Holtz, kGow-FM Portland, Ore.; Greg Friersan Haertig, Hoertig & Asso-
tiotes).

3:35 p.m. Product safetv compliance of professional equipment {Anthony
Bodetti, Underwriters Loborotories Inc.).

5:30 p.m.-7:30 p.m. Post production reception. Sponsored by: Snell & Wilcox.
Pavilion, LVH.

6 p.m.-8 pm. Hom rodio operators receplion. Ballroom B, LVH.

Thursday, April 18

8 a.m.-1 p.m. Regisiration open. Povilion, Los Vegos Hitton.
8:30 o.m.-4 p.m. Outdoor/west hall exhibits apen.

9 a.m.-4 p.m. Main hall exhibits open.

8:30 a.m.-4 p.m. HDTV World exhibits open. LVH.

9 a.m.-11:35 a.m. Audio system design and measurement. Room Ab. Moderator:
Morgaret Bryant, wwao-Fn Chicago.

9:05 a.m. Fast response and distortion testing (Richord Cobot, Audio
Precision).

9:30 a.m. Future of analog audio cartridges (Williom Franklin, Fidelipac
Corp.).

9:55 a.m. Digital audio cart machine for broadcasr (Robert Easton, 360
Systems).

10:20 a.m. Audio processing for radio in digital domain (Williom
Gillman, Gentner Electronics Corp.).

10:45 a.m. Applications for digital audio tape machines in radio
broadcasting (Mel Lombert, Media and Marketing).

;I Ail Od)a.m. World first studio acoustic design (Brion McGettigan, Radio New
ealand).

9 n.m.-11:35 a.m. Interoctive television. Room A4. Moderator: Williom Loveless,
Bonneville International Corp.

9:05 a.m. Interactive television technologies: overview (Diano Gagnon,
consultant).

9:30 a.m. Answer 1o TV response systems (Horold Kassens, A.D. Ring).
9:55 a.m. Interactive network (Robert Brawn, Interadtive Network Inc).
10:20 a.m. Interactive television (Lovis Martinez, Rodio Telecom and Technol-

ogy Inc).
10:45 a.m. Cable and Interactive Television ((loude Boggett, Cable Televi-
sion Laboratories Inc.).

8 p.m. Closing celebration. Showroom, LVH.

All events are at the Los Vegos Convention Center unless otherwise nofed.

RADIO SESSIONS
Sunday, April 14

8 a.m.-5 p.m. Registration open—exchange desk only. Bally's, Los Vegas Hilton.
Registration open. Pavilion, LYH.

5 p.m.-8 p.m. Registration open. Pavilion, LVH.

2 p.m.-2:45 p.m. Welcome briefing for international registronts. Bellroams F&G, LVH.
3 p.m.-4 p.m. Rodio membership meefing. Baliroom B, LVH.
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4 p.m.-6 p.m. Rodio’s apening party. Ballroom (, LVH.

Monday, April 15

8 a.m.-5 p.m. Registration open. Povilian, LVH.
8:30 a.m.-6 p.m. Outdoor/West hall exhibits open.
9 o.m.-6 p.m. Main hall exhibits open.

9 am.-10:15 a.m. Optimum effective sheduling in the real world. Room
R2. Moderators: Steve Marx, NewCity Associates, Worchester, Mass.; Pierre Bouvard,
Coleman Research, Roleigh, N.C. Panelists: Harry Wright Chapman, Wright Edge
Advertising, Albuquerque, N.M.; Scott Daly, Hol Riney & Purtners, San Francisco; Ken
Dobmeir, Travers-Schutte Advertising, Buffolo, N.Y.; Ed Hammermon, Hommerman &
Marse Adverfising, Chicago; Jim Loftus, wusLirM Phitodelphio; Amie Rothchild, wyor-
mwwam, Rochester, N.Y.

9 a.m.-10:15 a.m. Government relations seminar. Room L28&4.
Determine your station’s unique selling prospects. Room Rl. Modera-
tor: Jefl Wakefield, Interap Rodio Stare, New York. Panelists: Ken Dennis, KSFo-cYA,
San Frantisco; Tom Evans, Westwood One Radio Networks, New York; Craig Gugel,
Backer, Spielvogel, Bates Worldwide, New York.

10:30 a.m.-11:45 a.m. Keeping your air safe from suits (and the FCC).
Room R1. Moderator: Steve Bookshester, NAB. Panelists: Robert L. Pettit, FCC;
Judith R. Epstein, Crosby, Heafey, Roach & May, Oaklond, Calif.; Bruce W. Sonford,
Boker, Hostetler, Washington; Daniel M. Waggoner, Davis Wright Tremaine, Seattie.

Arm yourself with cost-effective research. Room S\. Moderator: Austin ).
McLean, NAB. Panelists: Edward Gilter, Gilcom Assodates Inc., Altoona, Pa.; Gerry
Hartshorn, NAB; Kevin T. Kelly, wosaskiyy Dubuque, lowa.

Government relations seminar. Room L2, 4.

11 a.m.-12:15 p.m. NAB research grants—academic research in broad-
cast industry. Reom N240. Moderator: Rick Ducey, NAB. Panelists: Tom J.
Brown, University of Wisconsin, Madison, Wis.; Glen T. Camercon, University of Georgia,
Athens, Go.; Jomes A. Donowski, University of Ilinois, Chicago; Arlen Diomond,
Southwest Missouri State University, Springfield, Mo.; Timothy P. Meyer, University of
Wisconsin, Green Boy, Wis.

Noon-2 p.m. All-Industry luncheon. Pavilion, LVH.

2:30 p.m.-3:45 p.m. The discount store challenge. Room Rl. Speaker:
Kenneth Stone, professor of economics, lowa State University, Ames, lowa. Panelists:
Rod Orr, Orr & Eorl’s Broadcosting Inc., Branson, Mo.; Joa Lee Walker, kurN Hearne,
Ter.

Marketing to baby boomers. Room R2. Speaker: Phil Goodmaon, Western
Media Corp., San Diego.

Qualitative research-issues and itrends, Room N2M. Moderator: Jhan
Hiber, Jhan Hiber & Associates, Carmel, Calif. Panelists: Gerry Boehme, Kotz Rodio,
New York; Brian Fiori, kroN-v Son Frandisco. ’

Washington update: the insiders' view. Room L 284,

4 pm.-5:15 p.m. Working things owr—solving a station financial crisis.
Room R1. Moderator: Jack man, NAB. Panelists: John Feore, Dow, Lohnes
& Albertson, Washinglon; Mary McReynolds, Haley, Bader & Potts, Washington; Mitt
Younts, Media Services Group Inc., Arlington, Vo.

Smallimedium market idea exchange: sales, operations and selling
against Yellow Pages. Room RL. Discussion leaders. Larry Roberts, Sun-
brook Communications, Spokane, Washington; Corl Schuele, xRUZ-tM, Santa Barborg,
Calif;; J. Douglos Willioms, xwox-rm Woodward, Oklo.

How 1o do your own audience research. Room N 2W. Moderator: Susan
Korbel, Korbel Marketing, San Antonio, Tex. Panelists: Jomes Fletcher, University of
Georgio, Athens, Ga.; Kurt Hanson, Stralegic Radio Research, Chicago; Gerry Hartshorn,
NAB.

5 p.m.-7 p.m. International receprion. Bollroom A, LVH.

Tuesday, April 16

7:30 0.m.-9 a.m. Policymakers breakfast. Ballroom A, LVH. Moderaror: Jeff
Boumann, NAB. Panelists: FCC Commissioners Jumes CQuello, Andrew Borrett and
Ervin Duggon; Junice Obuchowski, NTIA, Washington.

8 a.m.-5 p.m. Regisirotion open. Pavilion, LVH.
8:30 o.m.-6 p.m. Qutdoor/West hall exhibits open.
9 am.-6 p.m. Main holl exhibits apen.

9:15 0.m.-10:30 Building successful sponsorhip package. Room Rl. Mod-
erator: Gory Taylar, BPME, Hollywood, Calif. Panelists: Doug Harris, KLoL-FM
Houston; Lourel Thompson, kwPs(AM), West Plains, Mo.; Lou Borfone, wemx-fM Baston.

Avoiding event legol and insurance pitialls. Room S1. Moderaror: Sieve Bookdhester,
NAB. Panelists: Mory Hutchings Reed, Winston & Strawn, Chicago; E. Byron Spencer,
Norman-Spencer Inc., Lombord, IIl.; Jahn L. Stewart Jr., Crowell & Moring, Washington.

10:45 a.m.-noon How fo get the most our of a special event. Room R2.
Moderator: N Schreiber, Burson-Marstellar/U.S.A.

Negotiating sports rights. Room R1. Moderator: Joel Hollander, wranjau) New
York. Panelists: David Alworth, Mojor League Baseboli, New York; Michael Ewing,
kD Dallas; Greg Reed, Media Sports Inc, Tiburon, Calif.

12:15 p.m.-2 p.m. Radio leadership luncheon. Puvilion, LVH.

2:30 p.m.-3:45 p.m. Creatively marketing events. Room R2. Speaker: Jim
Andrews, Intemotional Events Group Inc., Chicago.

Local Sports for profit. Room R1. Moderator: Rusty Shaffer, xeoL Boulder,
Colo. Panelists: Bill Sanders, kKD Spencer, lowa; David Shepard, KwiziAM-KRES-FM
Moberly, Mo.

4 pm.-5:15 p.m. Managing and marketing radic sporrs. Room R2.
Speaker: Tom Barton, Bud Sporfs, Anheuser-Busch Inc, S1. Lowis.

Small market events that worked. Room Rl. Moderator: John Murphy,
WAXX(AM) Equ Cloire, Wis. Panelists: Ridard Osborne, wicL-as-FM Concord, N.H.; Dennis Ryan,
wikD-wiPw Loke Plodd, N.Y; Jomes Shaheen, worRiaw), Delowore, Ohio.

Wednesday, April 17

8 a.m.-5 p.m. Regisiration open. Pavilion, LVH.
8:30 a.m.-6 p.m. Outdoor/West holl exhibits open.
9 a.m.-6 p.m. Main hall exhibils open.

9 a.m.-10:15 a.m. Stages of excellence in broadcasting. Room R2. Moder-
ator: Rick Ducey, NAB. Speaker: Arthur A. Bushkin, A.T. Kearney Inc., Alexandria,
Ya.

Forcasting station and market revenue. Room Rl. Moderaror: Mork
Fratik, NAB. Panelists: Tony Bonnici, KENO-KOMP Los Vegos; George Nael, Rivin,
Miller, Kaplan, Arase & Co., North Hollywood, Calif.; David Schuliz, Hoffman Schuliz
Medio Capital Inc, New York.

FCC staff leadership—addressing the issues. Room L 284. Moderator:
Volerie Schulte, NAB. FCC panelists: Terry Hoines, Lourin Belvin, Robert E.
Branson, Robert Com-Revere, Michele Forquar and Lindo Solheim.

10:30 a.m.-11:45 a.m. DAB: friend or foe? Room M 1-4. Moderaror: Dovid
Hicks, Hicks Broadcosting Corp., Kalmozoo, Mich. Panelists: Alan Box, EZ Communi-
cations Inc, Foirfox, Vo.; John D. Abel ond Michoel C. Ran, NAB.

12:30 p.m.-1:45 p.m. Budgeting workshop. Room Rl. Moderator: Russell
Wood, wsuaw) Salt Lake City. Panelists: Joon Homm, Nationwide Communications,
Columbus, Ohio; J. Michoel Hines, Dow, Lohnes & Alberison, Washington; Ronold J.
Ninowski, Questar Financial Corp., Mdeon, Va.

Satellite DAB direct 1o listeners: prospects and technology. Modera-
tor: Ben C. Fisher, Fisher, Wayland Cooper & Leader, Woshinglon. Panelists: Peter
Dolon, Satsilite CD Radio, Washingion; Walter LoFleur and H. Danald Messer, Yoice of
America, Washington; Gory Noreen, Radio Satellite Corp., Long Beoch, Calif.; Peter
Marshall, RodioSm International, Washington.

2 pm.-3:15 p.m. Fair employment practices...you be the judge! Speak-
er: Stephen M. Poskoff, Employment Learning Innovations Inc. Atlnto.

2 pm.-3 p.m. Contests & Promotions—making money withour incur-
ring FCC fines. Room M1. Moderator: Juk Goodmon, NAB. Panelists:
Jonathan V. Cohen, Arter & Hodden, Woshington; Eldred D. Ingraham, Miller &
Holbrooke, Washington; Erwin Krasnow, Verner, Liipfert, Bernhard, McPherson & Hand,
Washington; M. Anne Swansan, Koteen & Naffalin, Washingron.

Newsroom law for broadcasters. Room M3. Moderator: Steve Bookshester,
NAB. Panelists: Michael R. Klipper, Leventhan, Senfer & Lerman, Washington; Chad
E. Milton, Medio/Professional, Kansas City, Mo.; Gregory M. Schmidi, Covington &
Burling, Woshington; Charles Sennet, Trihune Broodcosting, Chicago.

FCC rule enforcement and keeping your siation license. Room M2.
Moderator: Borry D. Umansky, NAB. Panelists: Charles Kelly, FCC; George R.
Borsari, Borsori & Paxson, Washington; Arthur 8. Goodkind, Koteen & Nofialin,
Washington; Williom S. Green, Reed Smith Shaw & McCloy, Woshington; M. Scoft
Johnson, Gordner, Carton & Douglas, Washington.

Children's TV advertising and programing law and responsibilities.
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Room M4. Moderator: Volerie Schulte, NAB. Panelists: Stephen A. Hildebrondt,
Westinghouse Broodcsating Co. Inc, Woshington; Lowrence Secrest M1, Wiley, Rein &
Fielding, Woshington; George Vredenburg, (BS inc, New York.

3:15 p.m.-4:15 p.m. AM and FM siation improvemenis—new opporiuni-
ties and challenges. Room M2. Moderaror: Burry D. Umansky, NAB. Panel-
ists: lory D. Eods, FCC; John Gorziglio, Pepper & Corozzini, Wushington; John
Griffith Johnson Jr., Bryan, Cabe, McPheeters & McRabers, Washington; Brion Modden,
Cohn & Morks, Washington.

EEOIHiringlFiring, sexual harassment, age discrimination and other
workplace issues. Room M), Moderator: Jack Goodman, NAB. Panelists:
Charles Kelley, FCC; Michoel D. Berg, Miller & Holbrooke, Woshington; Stanley J.
Brown, Arent, Fox, Kintner, Plotkin & Kohn, Washington; Robert B. Jocobi, Cohn &
Marks, Washington.

Advertising laws and problems for broadcasters. Room M3. Moderaror:
Terry Etter, NAB. Panelists: Craig J. Blakeley, Sidley & Austin, Woshinglon; Vincent .
Curtis, Fleicher, Heald & Hildreth, Washington; Mark J. Prok, Tharrington, Smith &
Horgrove, Roleigh, N.C; John C. Quole, Wiley, Rein & Fielding, Woshington.

3:15 p.m.-5 p.m. Radic music licensing for the '90s. Room M4, Modera-
tor: Benjamin F.P. Wvins, NAB. Panelists: Dave Fuelhort, All Industry Rodio Music
Licensing Committee, Baltimore; Richard Horris, Group W Radio, Stomford, Conn.; Alan
Weinschel, Weil, Gothal & Manges, New York.

2 pm.-5 p.m. Radic station tours. Shutile pick-up point, main enfronce,
convention center.

3:15 p.m.-4:30 p.m. Utilizing vour creative sivie. Room R2. Speaker: Anne
Faber, Center for Creative Leodership, Greensboro, N.C.

4:30 p.m.-6 p.m. Programing and production expo. Room N234.

6 p.m.-8 p.m. Hom Rodio Operators recepfion. Ballroom B, LVH.

Thursday, April 18

8 a.m.-1 p.m. Registration open. Puvilion, LVH.

8:30 o.m.-4 p.m. Outdoor/West hall exhibits open.

9 am.-4 p.am. Main holl exhibits open.

9 .am.-10:15 a.m, Maximizing revenue in target marketing era. Room

R2. Speakers: Geroge Hyde, Radio Advertising Bureou, New York.

AM success stories. Room S1. Moderator: Michael A. Phillips, wHEQ(AM)
Menomonie, Wis. Panelists: Don Griffin, whonam) Boston; Jim Rolling, wreriam) Troy,
Alo.; Jomes Toszrek, KTAR(AM) Phoenix.

9 a.m.-noon The global marketplace. Room Bl. Moderator: Bomy D.
Umansky, NAB. Panelists: Walda Roseman, FCC; Charles Rush, NTIA; Gene P. Mater,
The internationol Media Fund, Washington.

10:45 o.m.-noon Media investments and oppormwunities. Moderator:
Donold Wear Jr., Wiley, Rein & Fielding. Panelists: Dovid Graves, Westinghouse
Broadasting; Donald L. Hucker, Tribune Entertoinment; Earl Jones, Internationol
Business Systems. Ltd.; Richard MocDonold, MocDonold, Grippo & Riely; Tom Staner,
Stoner Broodtasting.

10:30 a.m.-11:45 a.m. 20 ways 1o increase auto dealer adverrising. Room
R2. Speaker: Irwin Pollock, Irwin on Radio Inc. Notick, Mass.

Keeping up with radio allocations and regulatory change. Room S1.
Moderaror: Barry D. Umonsky, NAB. Panelists: Lorry D. Eods, FCC; Alon C.
Compbell, Dow, Lohnes & Albertson, Woshington; Edword S. O’Neill, Bryan Cove
McPhoeters & McRoberts, Woshington; Williom Potts Jr, Holey, Boder & Potfs,
Waoshington; Mornie K. Sorver, Reed Smith Show & McClay, Woshington.

8 p.m. Closing celebration. Showroom, LVH.

TELEVISION SESSIONS
Sunday, April 14

8 am.-5 p.m. Registration open—exchonge desk only. Bolly's, LVH, Pavilion.
5 p.m.-8 p.m. Registration open. Povilion, LVH.

2 p.m.-2:45 p.m. Welcome briefing for internotiona! registrants. Bollrooms F&G, LVH.
4 p.m-5 p.m. TV membership meeting. Balloom F&G, L¥H.

5 p.m.-7 p.m. TV generol monagers’ get-together. Hillon Center Foyer, LVH.

Monday, April 15

8 a.m.-5 p.m. Registration open. Pavilion, LYH.

8:30 a.m.-6 p.m. Ourdoor/West holl exhibits open.

9 am.-6 p.m. Moin hall exhibits apen.

8:30 a.m.-9 a.m. HDTV World opening ceremonies. Bollroom H&G, LVH.
9 a.m-b p.m. HDTV Warld exhibits open. LVH.

9 o.m. -10:15 a.m. America’s watching—syndicated programing in the
1990°s. Room M1-4. Moderator: Ron Alridge, Electronic Media, Chiago.
Panelists: Dennis Gillespie, Viocom Enterprises, New York; Jim Dowdle, Tribune
Braodtosting Co., Chitogo; Robert Jocquemin, Buena Vista Television, Burbonk, Calif.;
Richard T. Robertson, Warner Brothers Domestic Televison Distribution, Burbonk, Calif.

Government relations seminar. Room L 284.

10:30 a.m.-11:45 a.m. Cashing in on direct markeiing...new opportuni-
ties for broadcasters. Room B1. Presenter: Don E. Schultz, Groduate progrom
of direct morketing, Medill School of Journalism, Northwestern University, Evanston, IIl..

MSTV meeting. Ballroom B, LVH.
Government relations seminar. Room L 284

11 a.m.-12:15 p.m. NAB research grants-academic research in broad-
cast industry. Room N240. Moderaror: Rick Ducey, NAB. Panelists: Tom J.
Brawn, University of Wisconsin, Madison, Wis.; Glen T. Cameron, University of Georgia,
Athens, Ga.; Jomes A. Danowski, University of lllinois, Chicogo; Arlen Diamond,
Southwest Missouri State University, Springfield, Mo.; Timothy P. Meyer, University of
Wisconsin, Green Bay, Wis.

Noon-2 p.m. All-industry luncheon. Pavilion, LVH. Host: Lowry Mays, NAB joint
boord thairman. Distinguished Service Award recipient: Thomas Murphy,
Cheirman, Capitol Cities/ABC Inc.; Stare of the industry address: Eddie Fritts,
NAB president/(E0; Kevrote speaker: Alfred Sikes, Chairmon, FCC.

2:30 p.m-4:15 p.m. Which way for two-way? Update on interactive TV.
Room Bl. Moderaror: Gory H. Aden, Arden Communications Inc., Bethesdo, Md.
Panelists: Brion Rivette, Call Interadive, Omoha; Diana Gagnon, ACTY, New York;
Ted Koplor, kpir-Tv St. Louis; Richard Miller, TV Answer, Reston, Va.; Martin Nisenholtz,
Ogivly & Mather, New York; Barry H. Whalen, Microelectranics and Computer Technalogy
(orp., Austin, Ter.

Share in: hometown televison—local programing for profit. Room B2,
Discussion leader: Debro Ieyen, Group W Stations, New York. Presenters:
Dennis FitzSimons, woK-Tv Chicogo; Amy McCombs, kron-Tv Son Frondisco; Mauricio
Mendez, kTMD-v Houston; Corolyn Woll, wrnw New York.

Share in: broadcasting and cable—forming a more perfect union?
Room B3. Discussion leader: Poul Bortz, Bortz & (o., Denver. Presenters: Len
Allsup, xet-xom Houston; Dennis Garrison, Jones Intercable, Davie, Fla.; David Kantor,
Cox Cable, Atlonto; Bob Thompson, TC, Denver.

2:30 p.m.-3:45 p.m. Qualitative research—issues and trends. Room N 234.
Moderator: Jhon Hiber, Jhon Hiber & Associates, Cormel, Calif. Panelists: Gerry
Boehme, Katz Rodio, New York; Brion Fior, KkoN-Tv Son Froncisco.

4 p.m.-5:15 p.m. How 10 do your own research. Room N 234. Moderator:
Susan Korbel, Korbel Morketing. Panelists: Jomes Fletcher, University of Georgio;
Gerry Horishorn, NAB; Kurt Hanson, Strategic Rodio Reseorch.

5 p.m.-7 p.m. Internotionol reception. Ballroom A, Los Vegos Convention Center.

Tuesday, April 16

8 a.m.-5 p.m. Registration open. Povilion, LVH.

8:30 a.m.-6 p.m. Quidoor/West holl exhibits open.

9 am.-6 p.m. Main hall exhibits open.

8:30 o.m.-6 p.m. HDTV World exhibits open. LVH.

7:30 o.m.-9 a.m. Policymokers breoklost. Bollroom A, LVH. Moderator: Jeff

Baumonn, NAB. Panelists: FCC Commissioners Jomes H. Quella, Andrew (. Borrett,
Ervin S. Duggon; Jonice Obuchowski, NTIA.

9:15 a.m.-10:30 a.m. Competition '90s style—the struggle for audience.
Room M1-4. Moderator: Don West, BroabcastiNg mogozine, Washington. Panel-
ists: Stonley S. Hubbard, Hubbard Broodcosting Inc., St. Poul, Minn.; Glenn E. Jones,
Jones intercable, Englewood, Colo.; Bill Ryon, Posi-Newsweek Stations iInc., Miami;
James Young, Bell Atlantic, Arlington, Ya.

10:45 a.m.-noon HDTV assessment: the world today. Bollroom F&6, LVH.
Moderator: John D. Abel, NAB. Panelists: Peter Fannon, Advanced Television Test
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Center, Alexandria, Yo.; Ward Huey, A.H. Belc, Brodcasting Corp., Dallas; Roy Stewor,
FCC; Richord Wiley, FCC advisory committee on ATS, Wiley, Rein & Fielding, Woshing-
fon.

10:45 a.m.-noon Beyond peoplemeters—what's next for local audience
measurement? Room Bl. Moderator: Tom McClendon, Cox Enterprises Inc.,
Mlonta. Panelists: Gory Chapman, LIN Television Corp., Providence, RJ.; John
Dimling, A.C. Nielsen, New York; Ken Wollenberg, The Arbitran Co., New York.

1 p.m.-2:15 p.m. Live from everywhere—war in the TV age. Room Bl
Moderator: Charles E. Sherman, NAB. Panelists: Dorrel Blue, karp-v Yokimo,
Wash.; Roy Conover, Conus, Minneapolis; Peter Ford, wt-v Washington; Jeff Marks,
wesh-v Portlond, Me.

Maximizing the value of your ratings. Raom B2. Moderator: William Moll,
WNBC-IV New York. Panelists: Michoel ). Conly, kens-Tv San Antonio, Tex.; Jim Joyella,
Television Advertising Bureau, New York; Jomes Lutton, KPi-Tv Son Frondsco.

2:30 p.m.-4:30 p.m. Share in: Cost cutiers and revenue raisers in news,
engineering and operations. Discussion leader: Ben Tucker, Retlow Brood-
tasting, Fresno, Calif. Presenters: Duvid Bertlett, RTNDA, Washington; Korl Renwonz,
WHDH-TV Boston.

2:30 p.m.-3:45 p.m. Stages of excellence in broadcasting. Reom Bl.
:lwoderamr: Rich Ducey, NAB. Presenter: Arthur Bushkin, A.T. Kearney, Alexan-
ria, Va.

2:30 pm. Television offilictes group meeting.

Wednesday, April 17

8 a.m.-5 p.m. Registration open. Pavilion, LVH.
8:30 o.m.-6 p.m. Outdoor/West holl exhibits open.
9 .am.-6 p.m. Main hall exhibits open.

8:30 a.m.-6 p.m. HDTV World exhibits apen. LVH.

8:30 0.m.-9:45 a.m. Tomorrow's media buy...where will the dollars go?
Room M 1-4. Moderator: Jim Joyella, Television Bureau of Advertising. Panelists:
Phil Guoroscio, 1991 ANA Chairman, General Mators, Detroit; John L. McMennain,
Cornation, Co., Glendole, Calif.; Robert Ward, Miller Brewer Co., Milwoukee, Wis.;
Robert Wotson, AT&T, New York.

Here's the scoop! Moving from #3 10 #1 in news. Room Bl. Modera-
tor: Willis Duff, Audience Research and Development Corp., Dollas. Panelists: John
Butte, wra-tv Tampa, Flo.; Allan Howard, xiou-1v Houston; Ed Piette, ksok-Tv St. Lovis.

9 a.m.-10:15 a.m. FCC staff leadership—addressing the issues. Room L
284. Moderator: Valerie Schulte, NAB. FCC panelists: Terry Haines, Laurin
Belvin, Robert E. Branson, Robert Comn-Revere, Michele Forquar ond Lindo Solheim.

10 a.m.-6 p.m. Program syndictors suites open. 28th floor, LVH.
10 a.m.-12:30 p.m. Televison brunch. Pavilion, Las Vagos Hilion.

1 pm-3 pam. LPTV—Gearin' up for prime time. Moderator: John
Kompas, Community Broudeostars Association, Milwoukee, Wis. Panelists: Eddie
Berker, Eddie Barker & Assocotes, Dollas; D.J. Everett, Channel 43, Hopkinsvills, Ky.;
Roy Stewart, FCC; Peter Tonnenwoid, Arent, Fox, Kinter, Plotkin & Kahn, Woshington;
Matt Tombers, Foate, Cone & Belding Telecom, Burbank, Cafif.

2 p.m.-3 p.m. Contests & promotions—making money without incur-
ring FCC fines. Room M. Moderator: Jok Goodmon, NAB. Panelists:
Jonothan V. Cohen, Arer & Hodden, Washington; Eldred D. Ingrohom, Miller &
Holbrooke, Washington; Erwin Krosnow, Verner, Liipfert, Bernhard, McPherson & Hond,
Woshington; M. Anne Swonson, Koteen & Nofialin, Washingtan.

Newsroom law for broadcasters. Room M3. Moderaior: Steve Bookshester,
NAB. Panelists: Michoel R. Klipper, Leventhon, Senter & Lerman, Washington; Chad
E. Mitton, Medio/Professionol Ins., Kansas City, Mo.; Gregory M. Schmidt, Covington &
Burling, Washington; Charles Sennet, Tribune Broadcasting, Chicago.

FCC rule enforcement and keeping your station license. Room M2.
Moderaior: Barry D. Umansky, NAB. Parelisis: Chorles Kelly, FCC; George R.
Borsari, Borsori & Paxson, Wshington; Arthur 8. Goodkind, Koteen & Naftalin,
Woshington; William S. Green, Reed Smith Show & McCloy, Washinglon; M. Scort
Johnson, Gardner, Caron & Douglos, Washington.

Children's TV advertising and programing law and responsibilities.
Room M4. Moderator: Valerie Schulte, NAB. Panelists: Stephen A, Hildebrondt,
Weslinghouse Broadesating Co, Inc, Washington; Lawrence Secrest Ill, Wiley, Rein &
Fielding, Woshington; George Vradenburg, (BS Inc., New York.

3:15 p.m.-4:15 p.m. AM and FM station improvements—new opportuni-
ties and challenges. Room M2. Moderator: Barry D. Umansky, NAB. Pane!-
ists: torry D. Eods, FCC; John Gorziglia, Pepper & Corazzini, Washington; John Griffith

Johnson Jr., Bryan, Cube, McPheeters & McRobers, Washington; Brian Modden, Cohn &
Marks, Washington.

EEOIHiringlFiring, sexual harassment, age discrimination and other
workplace issues. Room M1. Moderator: Jotk Goodmon, NAB. Panelists:
Charles Kelley, FCC; Michoel D. Berg, Miller & Holbrooke, Washington; Stanley J.
Brown, Arent, Fox, Kintner, Plotkin & Kohn, Woshington; Robert B. Jucobi, Cohn &
Morks, Washington,

Advertising laws and problems for broadeasters. Room M3. Moderator:
Terry Etter, NAB. Panelists: Croig J. Blokeley, Sidley & Austin, Washingtan; Vincent I.
Curtis, Flecther, Heold & Hildreth, Washington; Mork ). Prak, Thorrington, Smith &
Horgrove, Roliegh, N.C.; John C. Quole, Wiley, Rein & Fielding.

Time Brokering: Who's in charge here? Roam M4,

3:15 p.m.-5 p.m. Radio music licensing for the '90s. Room M. Modera-
tor: Benjomin FP. ivins, NAB. Panelists: Dove Fuelhert, All industry Radio Music
Licensing Committee, Baltimore; Richord Horris, Group W Rudio, Stomfard, Conn.; Alon
Weinschel, Weil, Gothal & Manges, New York.

5:30 p.m.-7:30 p.m. Post produdion reception. Pavilion, LVH.

Thursday, April 18

8 a.m.-5 p.m. Registration open. Povilion, LVH.
8:30 o.m.-6 p.m. Outdoor/West hall exhibits open.
9 .om.-6 p.m. Main holl exhibits open.

8:30 a.m.-6 p.m. HDTV World exhibits open. LVH.

9 0.m.-10:30 a.m. On the seesaw...The ups and downs of labor rela-
tions. Room B2. Discussion leaders: Terry Etter, NAB; Travis Rockey, Cordillera
Communications, Spokane, Wosh. Special guests: Josaph Domato, Seyfarth, Show,
Foriweather & Geroldson, Woshington; David Grant, Baker & Hostetler, Woshington;
(lifford Harrington, Fisher, Waylond, Cooper & Leader, Washington; Melodie Virtue,
Holey, Boder & Potts, Washingion.

Share in: swap shop...sales promotion ideas exchange. Room B3.
Discussion leaders: James Giodo, Cornerstone Medio, Denver; Gary Taylor,
Broodcost Promotion & Morketing Executives, Los Angeles.

9 am.-noon The global marketplace. Room Bl. Moderator: Borry D.
Umonsky, NAB Panelists: Wolda Rasemon, FCC; Charles Rush, NTIA; Gene P. Mater,
The International Medio Fund, Washington.

10:45 o.m.-noon Media investments and opporiunities. Moderator:
Donold Wear, Jr., Wiley, Rein & Fielding, Washington. Panelists: David Graves,
Westinghouse Broadcasting; Donold L. Hocker, Tribune Entertainment, Chicogo; Earl
Jones, Internotional Business Systems. Lid., Dallas; Richord MacDonald, MacDonald,
Grippo & Riely, New York: Tom Stoner, Stoner Broodcnsting, Amnapolis, Md.
Share in: Fair Employment Practices...you be the judge! Room B2.
Presenter: Stephen M. Paskoff, Employment Learning Innovations Inc., Atlanto.

10 a.m.-6 pm. Progrom syndicators suites open. 26th fioor, LVH.
8 pam. Closing celebration. Showroom, LYH.

HDTV SESSIONS
Monday, April 15

8 a.m.-5 p.m. Registration open. Pavilion, Los Vegas Hilton.
8:30 a.m.-6:30 p.m. Outdoor/West hall exhibits open.

9 o.m.-6 p.m. Main hall exhibits open.

9 am.-6 p.m. HDTV World exhibits open.

8:30 a.m.-9 o.m. HDTV World opening ceremonies.

9 a.m.-noon The continuing evolution of television: a brave new world. Bollroom F&G,
LVH.

9:10 a.m. Did the hundred year dream come true?

9:17 a.m. The evolution of high definition televison.

9:37 a.m. We must consider spectrum.

9:45 a.m. Key aspects of the broadcasters’ iransition 1o HDTV.
10:00 a.m. HDTV: exciting technology, but who can afford ir?
10:15 a.m. Europe's demands on enhanced television.

10:30 a.m. Progress in high-definition television.

10:45 a.m. Advanced rtelevision from a consumer electronics view-
point.
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11:00 a.m. What's in and whar is coming in place in Japan.
11:30 a.m. HDTV: A business or technology.

Noon-2 p.m. All industry luncheon. Povilion, LVH.

2 p.m.-5 p.m. The Ironsition to HDTY: chonging the world. Bolloom F&G.

2:05 p.m. The ransition to ATV—Is it real? Will broadcast television
survive ir?

2:30 p.m, Transition to HDTV—a broadcaser's scenario.

2:55 p.m. HDTV: high-definition video, low-definition audio?
3:30 p.m. Proposal for advanced HDTV audio.

3:45 p.m. Closed captioned television: a global and HDTV perspec-
tive,

4:10 p.m. Cost effecrive approach to an HDTV plavback facility.
4:35 p.m. Display technology: a common meeiing ground.

2 p.m.-5:30 p.m. Progroming in HDTV (I) A world of its own. Ballroom E, LVH.
2:05 p.m. Compilation francaise.

2:30 p.m. HD production—an original approach: the rools and the
results.

2:55 p.m. Sports coverage on HDTV.

3:20 p.m. The aims of vision 1250—a European grouping.

3:45 p.m. After night music.

4:10 p.m. High definition in the practical world.

4:35 p.m. A new visual vocabulary.

5 pm.-7 p.m. Infernational reception. Ballroom A, LVH.

TUESDAY, April 16

8 a.m.-5 p.m. Regisiration open. Povilion, LVH.
8:30 0.m.-6:30 p.m. Outdoor/west holl exhibits open.
9 a.m.-6 p.m. Main hall exhibits open.

9 am.-6 p.m. HDTV World exhibits open.

9 o.m.-noon Progroming in HDTV(H): o world of its own. Ballroom E, LVH.

9:05 a.m. High definition computer graphics.

9:30 a.m. Real time HD electronic intermediare process.

9:55 a.m. Opera in high definition.

10:20 a.m. The loves of Emma Bardac.

10:45 a.m. HD: Major League style.

{1:10 a.m. Challenge of introducing HD broadcasi service.
{1:35 a.m. The integration of 3-D computer animation with HD
imaging.

9 a.m.-11:40 a.m. Enhoncad television systems: toward o wide screan world. Bollroom
D LYH.

9:05 a.m. Full wilization of signals and trransmission spaces of NTSC
TV system.

9:30 a.m. Recent developments in SuperNTSC.

9:55 a.m. The implementation of wide-screen enchanced television
for satellite and terrestrial broadcasting.

10:20 a.m. PALplus developmenis.

10:45 a.m. A new sysiem of NTSC—compatible wide aspect advanced
television—new NTSC mode 1.5.

1{:10 a.m. A receiver-compatibie wider aspect ratio EDTV system.

10:45 a.m.-noon 1991 HDTV ossessment: the world todoy. Ballroom FBG LVH.

12:30 p.m.-2 p.m. Engineering luncheon/presentation of engineering ncheivement
awords. Ballroom A-C, LVH.

2 pm.-5 p.m. HDTV's first markets: a world of possibilities. Ballroom E, LVH.

2:10 p.m. HDTV in design systems.

2:30 p.m. Printing and industrial preseniations on applications of
HDTV.

2:45 p.m. HDTV and health care training.

3:05 p.m. Techno art museum T-brain club art museum featuring van
Gogh painting in HDTV collection.

3:25 p.m. Resulis of second experiment of evaluate the use of HDTV
techonolgy under operating conditions during an NSTS launch.
3:45 p.m. Can the guality of film be maintained when transferred 1o
the HDTV formar?

4:05 p.m. The magic system—I250.

4:25 p.m. HDTV applied in commercial environment.

2:45 p.m.-5 p.m. HDTY global issues: HDTY around the world, Bollraom F&G, LVH.

2:50 p.m. Update of HDTV swdies in CCIR.

3:05 p.m. HDTY siandards in a developing environment—EBU per-
spectives.

3.20 p.m. Presemt stawus of HDTV in Japan.

3:35 p.m. The harmonization of broadcasting and nonbroadcasting
HDTV standards.

3:50 p.m. HDTV—why we approach it differemtly in the United
States.

4:05 p.m. Panel discussion and Q&A.

WEDNESDAY, April 17

8 a.m.-5 p.m. Registration open. Povilion, LVH.
8:30-6 p.m. Outdoor/west holl exhibits open. LVCC.
9 am.-6 p.m. Moin holl exhibits open. LV{{
8:30 o.m.-6 p.m. HDTVY World exhibits open. LVH.

9 o.m.-noon ATV tronsmission proponents for North Americo: the world is wolching.
Ballroom F&G, LVH.

9:05 a.m. ACTV status report.

9:25 a.m. The Narrow-Muse System for rterresirial broudcasting of
HDTV

9:45 a.m. Current status of digicipher development for U.S. rerresiri-
al broadcast siandard.

10:05 a.m. The all-digital spectrum-compatible HDTV (DSC-HDTV)
system.

10:25 a.m. ATRC digiral simulcast (ADTV).

10:45 a.m. Progress on MIT-CC sysiem.

11:05 a.m. Executive panel of ATV proponents.

1:30 p.m.-5 p.m. Alternote HDTV delivery methods: worlds apart? Ballroom D, LVH.
1:40 p.m. Broadband technologies of the future.

2:05 p.m. Transition o HDTV—a cable operator's scenario.
2:30 p.m. HDTV MUSE signals on cables and optical fibers.
2:55 p.m. Marketing economics of DBS drive HDTV.

3:20 p.m. International HDTV service via INTELSAT.

345 p.m. The future of high-definition TV in Europe is satellite
relevision.

4:10 p.m. Project of an electronic cinema service in Mexico City
using terrestrial HDTVIMUSE-E broadcasting.

1 p.m.-1:30 p.m. Testing the ATY systems: is there a world of difference? Ballroom
FG, LVH.

1:05 p.m. Status of testing of advanced ielevision systems.

2:10 p.m. Creating a laboratory 10 test analog and digital advanced
TV systems for terrestrial transmission in North America.

2:35 p.m. Difficuities of designing subjective tests.

3:15 p.m.-5 p.m. RF Spectrum for terrestriol HDTY: it's o crawded world. Ballroom
F&G, LVH.

3:20 p.m. Consideration for planning an HDTV service in a digital
environment.

3:45 p.m. Radio spectrum for tansmissionl/emission of advanced tele-
vision svstems.

4:10 p.m. Swdy of relevision co-channel interference.

THURSDAY, APRIL 18

8 a.m.-1 p.m. Registration open. Pavilion, LVH.

8:30 a.m.-4 p.m. Outdoor/west holl exhibits open. LYCC,
9 am.-4 p.m. Moin holl exhibits open. LVCC.

8:30 o.m.-4 p.m. HDTV World exhibits open. LVH.

% am.-11 a.m. HDTV disploy technology: windows on the world.

9:10 a.m. Flar panel display technology.

9:35 a.m. Prajection displays for HDTV.

10 a.m. CRT 1echnologies for HDTV applications.
10:25 a.m. Ulira wide rear projection system.

9 a.m.-12:30 p.m. New HDTV technalogy ond systems: setting the world on fire.
Ballroom F&G, LVH.

8 p.am. Closing celebration. Showroom, LVH.
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ON THE
ROAD

BOOTH-BY-BOOTH GUIDE TO LAS VEGAS

21h Dimension Inc. 1527
P.O. Box 1149. Okeechobee. Fla. 34973-1149

360 Systems 1900
18740 Oxnard St., Tarzana, Calif. 91356

M 4501
Pro. A-V, 3M Center, Isldg. 223-5N-Di. St
Paul, Minn. 55144

A.F. Associates Inc. 6401
100 Stonchurst Ct., Northvale, N.J. 07647

Abbott & Co. n3z
1611 Cascade Dr., Marion, Ohig 43302

Abekas FaLh
101 Galveston Dr., Redwood City, Calif. 94063
Accom Inc. 2026
1430-F (O Brien Dr.. Menio Park. Calif. 94025
Accu-Weother 5552-5556

619 W. College Ave., State College, Pa. 16801

Accurate Sound Corp. mz
3515 Edison Way. Menlo Park. Calif. 94025

Atousfic Systems 2020, 2022
415 E. S1. Eimo Rd., Austin, Tex. 78745

Acrodyne Industries Inc. 5525
516 Township Line Rd., Blue Bell, Pa. 19422

Adams-Smith 2702-1706
34 Tower St., Hudson, Mass. 01749

ADC Telecommunications Inc. 6026
4900 W. 78th St., Minneapolis 55435
ADM Systems (formerly {nnotech) 5438

2328 Livernois, suite A, Troy, Mich. 48084

Adrienne Electronics Corp. 7818
11994 Marjon Dr., Nevada Ciry. Calif. 95959

Advanced Designs Corp. 6005
804 N. College, Bloomington, Ind. 47404

Advent Communications Ltd. 7041, A230
Alma Rd., Chesham, Buckinghamshire,
England HP3 3HE

AFCCE
c/o Robert Culver, Lohnes & Culver
1156 15th S1., N.W., #606, Washington 20005

6228
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Afterglow Inc. 6821
Aircraft Music Library 7234, 2236
77 N. Washingron St., Boston 02114

AKG Acoustics 1226

1525 Alvarado Si., San Leandro, Culif. 94577
AKG Digital Producis 1226

Alomar Elecironics USA Inc. 4808
489 Division St., Campbell, Calif. 95008

Alcotel ATFH 7045
55 Rue Greffulhe, Levallais ZZ 92301, France
Akohal and Drug Information 6244
Mden Eledronics Inc. 5237

40 Washingion Si., Westboro. Mass. 01581

Alesis Corp. 5914, 5916
Alias Reseorch Inc. 7336
Allen Avionics Inc. 5751-5757

224 E. Second Si., Mineola, N.Y. 11501

Allen Osborne Associates 6124
756 Lakefield Rd.. #J, Westiake Vig.. Calif.

Allied Tower Co. 1031
P.0. Box 945, 900 N. Wilson, Vinita, Okla.

Alpha Audio 3081, 3083
2049 W. Broad St., Richmond, Va. 23220
Alpha Image |ne. on

800 Summer Si., Stamford, Conn. 06901

The ALTA Group Inc. 5401
Altronic Research Inc. 1463, 1465
P.O, Box 249, Yellville, Ariz. 72687

Amber Electro Design 1411, 1413

6969 Trans-Canada Highway, #113, S1. Lau-
rent H4T 1V8, Quebec, Canada

AMCO Engineering Co. 4201-4205
3801 Rose St., Schilier Park. 1. 60176

Amiek/TAC 20
10815 Burbank Blvd., N. Hollywood, Calif.

Americon Broadcast Systems 5300, 5802
8222 Jamestown Dr., #109B. Austin, Tex.
78758

|

|

6230, 6232
515 N. Swate Sr.. 17th floor, Chicago 60610

Americon Medical Assoc.

American Studio Equipment 1906
8922 Norris Ave., Sun Vallev, Calif. 91352

Ampex Corp. 4301, 7635, N235
40! Broadway. Redwood Ciiv, Calif. 94063

AMS 1248
7 Parklawn Dr., Beihel, Conn. 06801

Amtel Systems Inc. 2351
33 Main Sr., #303, Nashua, N.1i. 03060

AMX Carp. 7025
12056 Forestgaie Dr., Dallus 75243

Andrew Corp. 5533
10500 W. 153rd St1., Oriand Park, 1. 60462
Angenieux Corp. of America 5129

7700 N. Kendall Dr., #407. Miami 33156

Anixter Bros. 2047
4711 Golf Rd., Skokie. Itl. 60076

Anritsu America Inc. 7349, 7351
15 Thornton Rd.., QOakiand, N.J. 07436
Antenna Concepts Inc. 30N
Antenna Technology Corp. 6316
1140 E. Greenway, Mesa. Ariz. 85203
Antan/Bauer 4372-4326

One Controls Dr., Shelton, Conn. 06484

Anvil Cases 5353
15650 Salt Lake Ave., Ciry of indust., Calif.

AQCSA Broadcast Group, S.L 7817

Aphex Systems Lid, 6336
11068 Randail S1.. Sun Valley, Caiif. 91352

Applied Research & Technology N4
215 Tremont Si.. Rochester. N.Y. 14608
Arcor Broodeasi Produds Inc. ns?
1823 Elmdale, Glenview, Ill. 60025

Arrakis Systems 1802

2619 Midpoint Dr., Fort Collins. Colo. 80525

Ariflex Corp. 5933

500 Rie. 303, Blauvel:, N.Y. 10913
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UltraGraphix from Accu-Weather
The Best Look, The Highest Resolution

More than 360,000 pixels per image and many more on-screen colors
will give your UltraGraphix weather show a competitive edge.

The Most Accurate, The Greatest Selection

» Satellite Imagery » RadarPlus™, NewRad™ = Current & Forecast Maps
» Regional & Custom Local Maps ¢ Ternperature Band Maps
* Lightning Graphics e Environmental Features e Hundreds More

Superior Forecasts and Design guarantee
dazzling, accurate graphics with high viewer appeal.

New Graphics System at NAB '91

JUL 151980
LOUISIMG

Spectacular Detail and Bolder Colors create
eyecatching graphics in the highest resolution.

UltraGraphix 386 AT - Only $19,800

See for ourself the power and simplicity of this PC- based graphics
computer - today's best buy in high resolution graphics systems.

System Capabilities

* Automatic Download & Display * High Color Resolution

» High Spatial Resolution * Easy Frame Management

» 16-bit Paint Capability = Overlay Capability » Fast-frame Looping
* Many Wipe Styles = Autoplotting of Data on Maps/Graphics

+ Total Weather Segment Production ® IBM® Compatible

s Live Video Capture Windows ® Plus Much More

ONE-THIRD the cost of comparable systems!

Accu-Weather's Custom UltraGraphix are
designed with your look and informaticn you want.

619 W. College Avenue, State College, PA 16801
(814) 2349601 x400 Fax (814) 238-1339

" Call (814) 234-9601 x 400 for details.

2\ Accu-Weather, Inc.

Dramatic UltraSats™ in 4-D "airplane’ perspective s at NAB B th 5552 56
plus standard satellite images are available hourly. ee us 00 ™

Accw-Weather s a regstered trademark and UttraGraphix, UtikaGraphix 386 AT, UlraSats, RadarPius and NewRad are tracemarks of Accu-Weather, Inc. IBM is a registerad trademark of Internatonal Business Machines, Inc.




Asaca/Shibasoku Corp. of Amer. 3048 BCS 7625 1000 New Holland Ave., Lncster, Pa. 17601
12509 Beatrice St., Los Angeles 90066 4525 Valerio St., Burbank, Calif. 91311
ASC Video Comp. 5954, 5956 Beaveronics Inc. 1520-1524
3816 Burbank Blvd., Burbank, Calif. 91505 8 Haven Ave., Port Washington, N.Y. 11050
Associated Production Music 1706, 1708 Beck Associates Inc. 7542
6255 Sunset Blvd., #820, Hollywood, Calif. 8222 Jamestown Dr., 117A, Austin, Tex. 78758
A 4639 | Belar Hlectronics Lab | g | SE e
T&T ar onics Lab Inc.
A . Cablewave Systems 1148
10 8. Riverside Plaza, 9th floor, Chicago 60606 P.O. Box 76, Devon, Pa. 19333 60 Dodge Ave., North Haven, Conn. 06473
ATl-Audio Technologies Inc. 1058, 1060 Belden Wire & Cable 6424-6432 Cal Switch me, NN
328 W. Maple Ave., Horsham. Pa. 19044 P.O. Box 1980, Richmond, Ind. 47375 13717 5. Normandie Ave.. Gardena, Cal,
Atlas/Soundolier 7440, 7442 Bencher 7345 Edi 5401
) 333 W. Lake St., Chicago 60606 Calowoy Edlting
Audi-Cord Corp. 1012 Colculated Industries | 4573
1845 W. Hovey Ave., Normal, Hl. 61761 Benchmark Media Systems 1204-2212 e ne : .
5925 Court Sireet Rd.. Syracuse. N.Y. 13206 | 22720 Savi Ranch Phwy., Yorba Linda. Calf.
Audio Accessories Inc. 2010, 2012 - e
‘::“ Retie . T3V | 330 Sth Ave., #7A. San Diego 92101 Colzone Case Co, 6613-6617
Audio Broadcast Group Inc. 1703, 1703 225 Biack Rock Ave., Bridgeport, Conn. 06605
2342 5. Division, Grand Rapids. Mich. 49507 | Berer Dyamic L Ly CE11)
4 S201. 5203 5-05 Burns Ave., Hicksville. N.Y. 11801 Camera Mart $351
Audio Development Ltd. 1, 456 West 55th S1.. New York 10019
Hail Lane Waisall Wood, Waisall. W. Mid. | BEW Sytems inc B e B i 1 a100
lands. WS9 9AU England Bio Electronics Inc. 517 mora Platforms Intl. Inc
Audio Kinetics UK Lid. 1358, 1360 P.O. Box 1468, Corrales, N.M. 87048 m:u;k Im:.- G San F dmco, :042
Kinetic Centre Theobald St., Borehamwood, Blue Feather Co. 7602 th St.. Unit G. San Fernando. Calif.
Herts ZZ WD6 4PJ, England BMS Broodcast Microwave Serv. 3033-3077 | Comon USA N3
Audio Precision m 7322 Convoy Court., San Diego 92111 610 Palisade Ave., Englewood Cliff, N.J. 07632
P.O. Box 2209, Beaverton, Ore. 97075 Bogen Photo Corp. 5803, 5900 Capitol Records 5961
Audia Services Corp. IN8-7122 | 565 E. Crescent Ave., Ramsey. N.J. 07446 Carpel Video 6027
10639 Riverside Dr., N. Holiywood, Calif. Brabury Porta-Pattern 5036, 5037 429 E. Parrick St., Frederick, Md. 2170}
Audio Technica U.S. Inc 2235 15755 South Highway 169, Olathe, Kan. 66062 Catel Telecommunications Inc. 77
1221 Commerce Dr., Stow, Ohio 44224 Brodley Broadcast Sales 2007 4050 Technology Pl. Fremont. Calif. 94537
Audio Video Research T244, T246 8100 Cessna Ave., Gaithersburg, Md. 20879 CBSliCustom Business Sys. Inc. 1452
106 Main St., Watertown, Mass. 02172 Bretford Mig. 7626, 7624 P.O. Box 67, Reedsport, Ore. 97467
Auvdiopak Inc. 1512, 1514 | 9715 Soreng Ave., Schiller Park. ill. 60176 CCA Electronics 1025
P.O. Box 3100, Winchester. Va. 22601 Broadcast Automation Inc. 192 360 Bohannon Rd.. Fairburn, Ga. 30213
AUDISK/MacroMedia 7618, 7620 4125 Keller Springs, #122, Dallas 75244 CEL Electronics 6316
Auditronics 1258 Broadeast Elecironic Services 5949 4550 W.109. #140. Overland Park. Kan.
3750 Old Geitwell Rd.. Memphis 38118 4668 Monument Point, Jacksonville, Fla. 32225 Centers for Disease Control 6329
Autogram Corp. 1500-1504 Broadcast Electronics 1120, N241 Central Dynamics 5039
1500 Capital Ave.. Plano. Tex. 75074 4100 N. 24th S1., Quincy. Ill. 62305-3606 147 Hymus Blvd., Pointe Claire, Quebec HIR
AVCOM of VA 5951 | Broadcast Marketing 7545 | [GI Canada
500 Southlake Bivd., Richmond, Va. 23236 5 Wildwood Lane, Norwalk, Conn. 06850 Central Tower Inc. 2014-2018
Avid Technology 2046 Brodcast Software Lid, 6734 2855 Highway 261, Newburgh. Ind. 47630
3 Burlington Woods, Burlington, Mass. 01803 Brdest. Tech. Soc. IEEE E. mting. m. complex Century Industries A340
Avitel Electronics Corp. 7804 | g deast Video Century 21 Programing 1053
. ystems Lid, 5221-5225
3678 West 2100 South, Salt Lake Citv 84120 40 W. Wilmot St., Richmond Hill. On:. L4B 14444 Beltwood Parkway. Dallas 75244
Axial Corp. 5245 IH8 Canada Precision Optics 6706, 6708
Broadcasters Gen'l Store 2223 10713 Burbank Blvd., N. Hollywood, Calif.
2480 S.E. 52nd S1., Ocala, Fla. 32671-7500 Channelmatic 4645
B Bruel & Kjaer Instruments Inc. 781 821 Tavern Rd., Alpine, Calif. 92001
185 Forest Si., Marlborough, Mass. 10752 ChopmaniLeonard Studio Equip. 7652, A370
Bryston Lid 2400, 2406 12950 Raymer St., N, Hollywood, Calif. 91605
BLB Systems Inc. 2056 | 979 Frankiin Lane, Maple Glen, Pa. 19002 Chester Cable 6319
28111 N. Avenue Stanford, Valencia, Calif. BSW-Broadcust Supply West 1808 25 Qakland Ave., Chester, N.Y. 10918
BAF Communications Com. 6907, A220 | 70!2 27th Si. West, Tacoma, Wash. 98466 Chimera 7739
16 Bourbon Si.. Peabody, Mass. 01960 BIC Test & Measurement 5320, 5322 1812 Valtec Lane. Boulder, Colo. 80301
Band Pro Film/Video Inc. 6712 | 7500 Six Forks Rd., Suite C, Raleigh, N.C. Christie Eledric Comp. 4551, 4553
Barco 7601 BTS—Broadcast Television Sys. 4032, BHC 18120 S. Broadway. Gardena. Calif. 90248
1000 Cobb Pl Bivd., Kennesaw, Ga. 30144 2300 South 2300 West, Salt Loke City 84119 Chyron Comp. 5545
] e 2032 | Burk Todmology 107 | 265 Spagnoli Rd., Melville. N.Y. 11747
3205 Production Ave., Oceanside, Calif. 92054 | 7 Lomar Park Dr., Pepperell, Mass. 01463 Cine 60 Inc 6013, 6015, 8112
BASYS 8415 Burle | dustries 5345 630 Ninth Ave., New York 10036
5 Odell Plaza, Yonkers. N.Y. 10701 clo Gannett Brdcsting E. miing. rm. complex Cinema Products Corp. 5334, 5336
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3211 §. LaCienega Blvd.. Los Angeles 90016

Cinemills Corp. 7449
3500 W. Magnolia Bivd., Burbank. Calif.
Cipher Digital 5347
P.O. Box 170, Frederick, Md. 21769

Circuit Research Labs 1814
2522 W. Geneva Dr., Tempe. Ariz. 85282
Clork & Wire Cable 4215
Clark & Associates lid. 7815
Clear-Com Systems 3009-3015
945 Camelia St.. Berkeley, Calif. 94710
Clipper Products 7731
675 Cincinnati Batavia Pike, Cincinnati 45245
Coaxial Dynamies 1338
15210 Industrial Parkway. Cleveland 44135
Colortran Inc. 4259
1015 Chestnut St., Burbank, Calif. 91506
Columbine Systems 4022
1707 Cole Bivd., Golden. Colo. 80401
Comark Communications Inc. 5045
P.O. Box 506, Colmar. Pa. 18915

Comband Tedhnologies 6326
1122 Exec. Blvd., Chesapeake, Va. 23320-3636
C-COR/Comlux Inc. 7554
453 Ravendale Dr., #F, M. View, Calif.
Commodore Business Machines 7255
1200 Wilson Dr., West Chester, Pa. 19380

Communication Graphics 1352, 1354
313 N. Redbud, Broken Arrow, Okla. 74012

Compoct Storage Systems Inc. 5304
9757 Reseda Blvd., #68. Northridge. Calif.
Comprehensive Yideo Supply 5863
148 Veterans Dr.. Northvale, N.J. 07647
Comprompter 6343, 6345
141 South 6th St., LaCrosse, Wis. 54601
Computer Concepts Corp. 1063
8375 Melrose Dr., Lenexa, Kan. 66214
CEA—Computer E Assoc. 5715
3922 Vero Rd.. Baltimore 21227

Computer Prompting Corp. 4661
3408 Wis. Ave., NW., #201, Washington
Comrex Corp. 1240
65 Nonset Path. Acton, Mass. 01720

Comsat World Systems 2057
950 L' Enfant Plaza, S.W., Washington 20024
Comtech Antenna 1508, 1510
3100 Communications Rd., St. Cloud, Fla.
Cotttek Comm. Tech. 2604, 2606
357 West 2700 South, Salt Lake City 84115
COMWAVE 6915

P.O. Box 69. Crestwood Ind. Park,
Mountaintop, Pa. 18707

Concept Productions 1059
1224 Coloma Way, Roseville. Calif. 95661

Concept W Systems Inc. 7212, 1214

Concepts 2020

Conlfer Corp. 5859, 5963-5967
1400 N. Roosevell, Burlington. lowa 52601

Connectromics Corp. 3073
652 Glenbrook Rd., Stamford, Conn. 06906

Conquest Sound Inc. 7353
RR2 Box IAB. P.O. Box 268. Monee. Hi. 60449
Consulting Limited 7634
Consultronies Ltd. 7634
Continental Electronics 1220
P.O. Box 270879, Dallas 75227-0879
Control Concepis Corp. 5246
328 Water St.. Binghamton. N.Y. 13902
Cooper Sound Systems 7139
Corporate Comm. Consultants 4061
64 Clinton Rd., Fairfield, N.J. 07006
Corporate Computer Systems 2123
33 W. Main Si.. Holmdel, N.J. 07733
Cortana Corp. 7113
P.O. Box 2548, Farmingion. N.M. 87499
Countryman Associates Inc. 5205
417 Stanford Ave., Redwood City. Calif. 94063
Crouse-Hinds Com-lok Produdis 5560
10540 Chester, Cincinnati 45215
Crouse-Kimzey Co. 2000
P.O. Box 9830. Fort Worth 76147

Crown Internctional 2040
1718 W. Mishawaka Ave., Elkhart, Ind. 46517
Cutting Edge Technologies Inc. 2007
Cyde Sat 7309

119 Witlowglen Dr.. Forest Citv. lowa 50436

daVinci Systems Inc. 5409
Dan Dugan Sound Design N9

Daniels Publishing Group Inc. 4555, 4557
9101 Bond, Shawnee Mission. Kan. 66201

Data Cenfer Management 7051
1017 Kenilworth Ave., Charlotte, N.C. 28204
Data Security Inc. 1707, 1709
280! N. 27th S1., Lincoln. Neb. 68521
Datatek Corp. 5625
1121 Bristol Rd., Mountainside, N.J. 07092
Dataworld 1609
P.O. Box 30730, Bethesda Md. 20814
Dedision Inc. 2041
402 S. Ragsdale, Jacksonville. Tex. 75166
Dodotec USA Inc. 6337
Delta Electronics 1000
5730 General Wash. Dr., Alexandria. Va.
Denny Manufacturing Co. Inc. 7640
Denon 3001, 3003
Dept. of Health & Human Services 6246
200 Independence Ave.. S.W.. Washington
20201

Desisti Lighting 6836

1109 Grand Ave., N. Bergen. N.J. 07047

Broadcasting Ape § 1991

Most automation systems
are a little backwards.

Most outomation systems vendors will tell you that they offer

a complete automation system. What they don't fell you, however, is
that your needs have to fit that system, and not the other way around.
Mot so with Basys Group automation. We design multiple automa-
tion solutions 1|'|c:|1 work ’rngerher ao ~_ﬂrdlnq to your p|-::n In fact, no
other company offers you a wider range of Automation Systems

than Bas

Group. From Master Conirol, Studio and Mulfi-Channel

Automation, to Automated Library and Met-Delay Systems, Basys
Lm:rup gwn:-s you o choice. One that fits your need_, your budg#-t
and of course, your vision for the future. So you can move forward

at a faster poce.

See our complete range of Automation Systems in adion ot NAB.
Or call for more information today. 617-244-0354.

NAB Booth 6415

Specialized solutions. .. From newsroom sysfems fo station autemalion,
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DeWolfe Music Library 3023

25 West 45th Si1., New York 10036

DHK Group 7618, 7620
1320 Liberty Court, Norihfield, Minn. 55057

Di-Toch Inc. 5733
48 Jefryn Bivd., Deer Park, N.Y. 11729

DIC Digital 7733, 7735
222 Bridge Plaza South, Fort Lee, N.J. 07024

Dielectric Communications 4539
P.O. Box 494, Raymond. Me. 04071
DigiDesign 1nc. 7805
Digital Arts 7342
7050 Convoy Court, San Diego 92111
Digital Dynamis Inc. 7648, 7650

270-02 E. Pulaski Rd., Greenlawn, N.Y. 11740
Digital Equipment Corp, 7231

Digital F/X 3076
755 Ravendale Dr., Min. View, Calif. 94043

Digital Processing Systems Inc. 6536

DN Labs Inc. 7248

2048 Midvale Dr., San Diego 92105

Dolby Laboratories 1404

100 Poirero Ave., San Francisco 94103

Don Hiliot Creative Services 6128
Hectronics 1606, 1608

5221 Collier PL., Woodland Hills, Calif. 91364

Dreomdata Intelliprompt Inc. 7615
746 N. Cahuenga Blvd., Las Angeles, Calif.
DSl Communications 5725
627 Bivd., Kenilworth, N.J. 07033

Dubnet Computer Systems Inc. 530
Duggon Manutacturing 222
2570 E. Mira Loma Wy., Anaheim, Calif.
Dwight Cavendish Co. 6629, 6631
6444 N. Ridgeway Ave., Chicago 60645

DX Communications 2230, 2232
10 Skyline Dr., Hawthorne, N.Y. 10532
DYNAIR Elecironics

5275 Market St., San Diego 92114

5401, D2
Dynatech ColorGraphics/Dynatech NewStar
Dynatech-Utah Scientific Inc.
6400 Enserprise Ln., Madison, Wis. 53719

E-N-6 Mobile Systems Inc. 5251
2950 Cloverdale Ave., Concord, Calif. 94518

4459

Eorthwatch Communications 3045
Eostman Kodak Co, 6029, 6031
ECHOMab Inc. 6116-6122
175 Bedford Rd., Burlington, Mass. 01803

Econco 1165
1318 Commerce Ave., Woodland, Calif. 95695
DAK Inc. HLY
Ediflex Systems 2345

1225 Grand Cenmtral Ave., Glendale, Calif.

Editing Machines Corp. 6306
1825 Q St., N.W., Washington 20009

EDX Engineering Inc. 7155
P.O. Box 1547, Eugene, Ore. 97440

EEG Enterprises Imc. 4559, 4561
! Rome Si., Farmingdale, N.Y. 11735

EEV Inc. 6400
4 Wesichester Plaza, Elmsford, N.Y. 10523
EGL6 Inc 1304, 1306
35 Congress St., Salem, Mass. 01970
Egripment BY 7209

Machineweg 22, Nederhorst Den Berg, AV
1394 Holland

Heciric Image Inc.

EHeciro Impulse Loboratory Inc.
116 Chestnut St., Red Bank, N.J. 07701

Electro-Voice on
600 Cecil St., Buchanan, Mich. 49107

Electromkc Script Prompling m, ms

Blecironics Research Inc. 2500-2506
108 Market St., Newburgh, Ind. 47630

Electrorack Products Co. 7555

Hectrosonic Systems Inc. 217
6505 City West Prkwy, Minneapolis 55344

6921
ns3

Eenos Sl ]
Emech Morketing (USA) 7109, 7111
P.0. Box 52, Urbana, Ill. 61801

EMCEE Broodeost Producis 6028

Susquehanna St., White Haven, Pa. 18661

Emcor Products/Crenlo Inc. 2201
1600 4th Ave., Rochester, Minn. 55901
Ensemble Designs 7339

P.O. Box 993, Grass Valley, Calif. 95945

Enterprise Electronics Corp. 5562-5566
1106 Gables Dr., Alanta 30319
The Equipment Broker 7654, 7656

514 Live Oak Circle Dr., Calabasas, Caif.

ERGO 90 5157
3076 Miraloma Ave., Anaheim, Calif.
ESE 4233, 4235

142 Sierra St., El Segundo, Calif. 90245

ETC/LMI Electronic Theatre 2362
3030 Loura Lane, Middleton, Wis. 53562

Eventide Inc. 1600, 1602
One Asian Way, Liule Ferry, N.J. 07643

Everest Eleclonic Equipment Inc. 7812

Evertz Microsystems 2101-105
3465 Mainway, Burlington, ONT, L7M IA9

Can.

The Express Group 1240, 1912
FM Systems Inc. 7534
FJ. Wescott Co. 7809, 7810
Family Entertainment Network 7040
Faroudja Laboratories 5934-5940
675 Palomar Ave., Sunnyvale, Calif. 94086
Forpoint Technologies 7254
Fost Forword Video 6445

18200-C W. McDurmott, Irvine, Calif. 92714

FCC 6238
FEMA/National Weather Service, NP-IR-10-
NS, P.O. Box 129, Berryville, Va. 22611

Feldmar Wotdh Co, 7216
Femo Washington TI24, 7126
70 Well Way, Wilmington, Ohio 45177
Fiberbilt Coses inc. 4563
601 W, 26th St., New York 1000!

Fidelipac 1041
97 Foster Rd., Moorestown, N.J. 08057
FirstCom 1062,1064
13747 Montfort Dr., #220, Dallas 75240
Flash Technology 1342
55 Lake St.. Nashua, N.H. 03060

FloriCal Systems Inc. 6325, 6327

Pine Park A-16, 605 NW 53rd Ave., Gaines-
ville, Fla. 32609

FMX Broadcust Technology Part. 3067, 3069
525 Woodward Ave., Bloomfield, Mich. 48013

Focal Press 7200, 7202
80 Monvale Ave., Storeham. Mass. 02180

FOR-A Corp. of America 5901
320 Nevada St1., Newion, Mass. 02160
Fort Worth Tower Co. Inc. 1312-1316

1901 E. Laop 820 South, Fort Worth 76124

Fostex Cormp. of America 1530-1536
15431 Blackburn Ave., Norwalk, Calif. 90650

Frezzolini Electronics Inc. 5801, S701
5 Valley St., Hawthorne, N.J. 07506

Fujinon Inc. 6713
10 Highpoint Dr., Wayne, N.J. 07470
Fumeo Spa 3015
Furman Sound Inc. mz
Future Productions Inc. 4575
630 91h Ave., #403, New York 10036

FWT Inc. 1312
Garner Industries 3053, 3055
4200 N. 48th, Lincoln, Neb. 68504

6E American Communicotions 4538

4 Research Way, Princeton, N.J. 08540

6E Lighting 5229, 5231
Nela Park, Cleveland, Ohio 44112
GE Support Sves/RCA Broodcast 7535

158 Gaither Dr., Mt. Laurel, N.J. 08054

Gefen Systems 1405
6261 Variel Ave.. #C, Woodland Hills, Calif.
Gennum Corp. 7242

P.O. Box 489, Station A, Burlington, Ont. L7R
3Y3 Canada

Gentner Hecironics Corp. 2033
1825 Research Way, Salt Lake City 84119

Geocam Comp, 7525
P.O. Box 704, Orange, N.J. 07050
Gepeo International 7802, 7803
1863 w. Carroll S1., Chicago 606i2
Getris Images SA 6322

23 Chemin des pres ZIRST, Maylan 38240
France
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GLW Enterprises 1440
437 Atlas Dr.. Nashville 37211

GML Inc. 7354
7821 Burnet Ave., Van Nuys, Calif. 91405
Gold Ribbon Sound Cinema 1603
Gorman Redlich Mfg. Co. 1024
257 W. Union St.. Athens, Ohio 45701
Gotham Audio Corp. 1042, 1044
1790 Broadway. New York 1400
Eroham-Patten Systems Inc. 6312
P.0. Box 1960, Grass Valley, Calif. 95945
Grass Valley Group 5301, N237

13024 Bitney Springs Rd., Grass Valley, Calif.

Gray Engineering Labs 5348, 5850
504 W. Chapman Ave.. #P, Orange, Caliif.

The Great Americon Market 5763
826 N. Cole Ave.. Hollywood, Calif. 90038
Grunder & Assocs. 3024
5925 Beverly, Misslon, Kan. 66202

GTE Spacenet 6731

1700 Old Meadow Rd., Mclean, Va. 22102

HL Dalis Inc. 6044
35:35 24 S1., Long Island City, N.Y. 11106
Hollikainen & Friends Inc. na

141 Suburban Rd., #E4. San Luis Obispo.
Calif. 93401-7590

Hardigg Industries Inc. 7616
393 N. Main St., South Deerfield, Mass. 01373

Horris-Allied Broadcast Equip. 1100, N239
P.O. Box 4290, Quincy, Ill. 623054290

Harrison by 6LW Inc 1440
Henry Engineering 1815
Hi-Tech Fumishings 027-131
298 N. Smith Ave., Corona. Calif. 91720
Hipotronics Inc. nas
Rte. 22, P.O. Drawer A, Brewster, N.Y. 10509
Hitachl Denshi America 5001
150 Crossways Park Dr., Woodbury, N.Y.
HLG/Killer Music 1526, 1528
6528 Sunset Blvd., Hollywood, Calif. 90028
Holadoy Industries Inc. 1449
14825 Martin Dr.. Eden Prairie, Minn. 55344
Hoodman Corp. 2002
944 {0th S1., Hermosa Beach, Calif. 90254
Horita 7541, 7543
P.Q. Box 3993, Mission Viejo. Calif. 92690
Hotronic Inc. 5209, 5211
1875 S. Winchester Blvd., Campbell, Calif.
Howe Industries 7751
Hughes Communications Inc. 2063
P.O. Box 92424, Los Angeles 90009

Hughey & Phillips Inc. 1817

2162 Union Pl.. Simi Vallev, Calif. 93065

I. Den Videotronics 7655
9620 Chesapeake Dr., #204, San Diego 92123

iBM Corp. 2027
IDB Communications Group Hv7
10525 W. Wash. Bivd., Culver Ciry. Calif.
16M Communicoations 1006
4041 Home Rd., Bellingham. Wash. 98226
lkegami Elecironics (USA) S257
37 Brook Ave., Maywood. N.J. 07607

ILC Technology 5839
399 Java Dr.. Sunnyvale, Calif. 94089
Nbeuck Inc. 1901
Image Devices Intematinal 74
1825 NE 149 St., Miami 3318/

Image Video Ltd. 5906
705 Progress Ave., #46, Scarborough, Ontario
MIH 2X!, Canada

Industrial Acoustics 7101, 7103
1160 Commerce Ave., Bronx. N.Y. [0462

Innovision Opfics 7537, 7539
1318 Second St., #31. Santa Monica, Calif.
Inovonics Inc, 1700-1704
1305 Fair Ave., Sama Cruz, Calif. 95060

Int'l. Tapetronics Corp. 1249

2425 S. Main St.. P.O. Box 24/, Bloomington,
. 61702-0241

Intelligent Resources 7409
1626 Colonial Parkway, Inverness, lll. 60067

Intelvideo 4589, 4591
42 Arrow Head Dr., Stamford, Conn. 06903
Intemational Microwave System 7452
Iimternationol Music Co. 7031
1316 E. Lancaster St., Fort Worth 76113
Intraplex 7631
59 Porter Rd., Littleton, Mass. 01460-3427
IRIS Technologies 1400
692 E. Pittsburgh St., Greensburg, Pa. 15601
IRT Electronics Pty. Lid. 7084
IS Corp. 6833

375 Valiey Brook Rd., McMurray. Pa. 15317

)

J-lob Co. 6901
Box 6530, Malibu, Calif. 90264

JINS. Hactronics Inc. 1700
JAM Creative Productions N33
Jompro Antennas Inc 1200
6939 Power inn Rd., Sacramento, Calif. 95828
JBL Professional 1434
8500 Batboa Blvd., Northridge, Calif. 91329
Jefterson-Pilot Data Services 3058

301 S. McDowell Si., #500, Charlotte, N.C.

28204
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The only cassette
the ALS-500
can’t handle is the one
you play in your car.
The ALS-500. I's the most format independent automated library

system available. It occepts any broadcast or pro ofessional cassette
made. And even ones that aren’t a reality yet. Which means now

you can store, record and play up o L,I:HJ\I cess ;
tormats, all from one place. Without constraint. Which, in this time
of great technological change, should be music to your ears.

See the ALS-500 Automated Library System in action at NAB,
Or call for more information today. 617-244-0354.

MNAB Booth 6415

specialized solution
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Jem-Fab Corp. 7018
400 Roosevelt Ave., Freeport, N.Y. 11520
Jenson Tools 1014
7815 S. 46th St., Phoenix, Ariz. 85044
Jimmy Rea Eecironics A350
Jonathan Manufacturing Comp. na
1101 S. Acacia Ave., Fullerton, Calif. 92631
JVC Prof. Produds Co. 5327

41 Slater Dr., Elmwood Park, N.J. 07407

K+H Producis 5953, 5853
Box 246, N. Benningion, Ve. 05257

Kohn Communications 1005
222 Westbury Ave., Carle Pi., N.Y. 11514
Kolamazoo Technical Furn. m
310 Peeksiok Ave., 49001, Kalamazoo, Mich.
Kangaroo Video Products Inc. 5322
10845-C Wheatlands Ave., Santee, Calif. 92071
Karl Heitz Inc. 019
P.O. Box 427, Woodside, N.Y. 11377
Kavoures Inc. 6815
6301 34th Ave. South, Minneapolis 55450
Kay Industries Inc 1310
604 N. Hill St., South Bend, Ind. 46617
Keltec Florida Inc. s, ny
84 Hill Ave., Ftr. Walion Beach 32548
Keystone Cowmmunicotions 2163

303 E. South Temple, Salt Lake City 84111

Kings Electronics Co. Inc. 5338, 5340
40 Marbledale Rd., Tuckahoe. N.Y. 10707

King Instrument 1801
Kintronic Labs Inc. 1229
P.0O. Box 845, Bristol, Tens. 37621
Klark-Teknik Electronics 1919
200 Sea Lane, Farmingdale, N.Y. 11735
Kliegl Bros. 7308
Kline Towers Ten1

P.O. Box 1013, Columbia, 5.C. 29202

Knowledge Industry Publ. 7820, 7821
701 Westchesier Ave., White Plains, N.Y.

10604

Knox Video 632
8547 Grovemont Circle, Gaithersburg, Md.
Koto Luminous Corp. 1749
LE. Nelson Soles Corp. 5548, 5550
5451 Ukiah Circle, Las Vegas 89118

Loird Telemedia 5029
2424 South 2570 West, Salt Lake Ciry 84119
Laser-Pacific Madia Corp. 7249
LDL Communications %47

14440 Cherry Lane Court, #201, Laurel, Md.

Leader Instruments Corp. 6716-6722
380 Oser Ave., Hauppauge, N.Y. 11788

Lecirosonics 7519, 752
P.0. Box 15900. Rio Rancho. NM. 87124
Lee Colortron 4259
1015 Chestnur St., Burbank, Calif. 91506
Leightronix Inc. 7644, 7646
Leitch Video of America 4009
825 K Greenbrier Circle, Chesapeake. Va.
LEMO USA 4059
335 Tesconi Circle, Santa Rosa, Calif. 95401
Leonetti Co. 3100, 3102
5609 Sunser Blvd., Hollywood. Calif. 90028
Levkemia Society of Am. 6212
733 Third Ave.. New York 10017

Lexicon 3038
100 Beaver St., Waltham, Mass. 02154

Light Wave Systems 7636
Lightning Eliminators & Cons. 4262
6687 Arapahoe Rd., Boulder. Colo. 80803
Lightning Master Corp. 7056
Lindos Electvonics 2605
Lindsay Spedialty Products 749

Commercial Antenna, 50 Mary St., West, Lind-
say, Ont. K9V 487. Canada

Lipsner-Smith Co. 3104
Listec Video Corp. 4558
30 Oser Ave., Hauppauge, N.Y. 11788

LNR Communications 7208, 7210
Logitek Electronics Sys. 1540-1544

3320 Bering Dr., Houston 77057

Lowel-Light Mig. Inc. 5844, 5745-5749
140 58th St., Brooklyn. N.Y. 11220-2516

(1] 1049
28 Bacton Hill Rd., Frazer, Pa. 19355

LTM Corp. of Americo 6436-6444
11646 Pendleton St., Sun Valley, Calif. 91352

Lucasey Mfg. 7737
P.0. Box 14023, Oakland, Calif. 94614
Lycion Stage Lighting 7807
Lynn Greenberg Electronic 7014
24506 Thistle Cri., Newhall, Calif. 91321
Lyon Lemb V.AS. 7243

4531 Empire Ave., Burbank, Calif. 91505

MER Data Services 5920
2205 First St., Simi Valley, Calif. 93065

Macrovision 5947, 5949
700 El Camino Real, #200, Min. View, Calif.
Mogni Systems 7201, 20A
9500 SW Gemini Dr., Beaverton, Ore. 97005
Magnum Tower 1348, 1350
9370 Elder Creek Rd., Sacramento, Calif.

Major Engineering 7630
Monagement Graphics 7753
Manhation Production Muskc 213

311 W. 43rd Si., New York 10036

Marconi Communication 5964-5968
1930 Isaac Newton Sq., #201, Reston, Va.

Morti Bectronics 1034
P.O. Box 661, Cleburne, Tex. 76033

Matco 6030-6038
427 Perrymont Ave., San Jose. Calif. 95125
Matthews Studio Equipment 4349
2405 Empire Ave.. Burbank, Calif. 91504
Maxell Corp. of America 5923
22-08 Rte. 208, Fair Lawn, N.J.

Maze Broadcast 6927
P.O. Box 100186, Birmingham, Ala. 35210
McCurdy Digital Intercoms 4359
MCL Inc. A330
Media Computing 5946-5950
3506 East Meadow Dr., Phoenix 85032
Media Concepts 7341
8210 E. 71st, #310, Tulsa, Okla. 74133
Media Touch Systems 1458

50 Northwestern Dr., #11, Salem, N.H. 03079

Merlin Engineering Works 2361, A360
1888 Embarcadero Rd., Palo Alto, Calif, 94303

Metro Lob Center 6224, 6226
562 Black Creek Dr., Lawrenceville, Ga. 30244

Migo Communications 5432
P.O. Box 4365, Manchester, N.H. 03108
Microdyne Cotp. 6448

P.O. Box 7213, Ocala, Fla. 32672

Micon Avdio Products Lid. 6337-6341
210 Westlake Dr., Valhalla, N.Y. 10595

Micron Tool—Canmate 7335
2026 W. Campus Dr., Tempe, Ariz. 85282

MicroNet Inc. 5851, 5952
Microsonies Inc. 6704
60 Winter St., Weymouth, Mass. 02188
Microtime 5633
1280 Blue Hills Ave., Bloomfield, Conn. 06002
Microwave Netwatks Inc. 7641
10795 Rockley Rd., Housion 77099
Microwave Rodlo Corp. 3000

847 Rogers St., Lowell, Mass. 01852

Midwest Communications 6536, A200
4 Tesseneer Dr., Highland, Ky. 41076

Miller Fluid Heods (USA) 6801
410 Garibaidi Ave., Leodi, N.J. 07644
Minolta Corp. 5852-5856
101 Wiltiams Dr., Ramsey, N.J. 07446
Miralite Communications 3025

4040 MacArthur. #307, Newport Beach, Calif.
92660

Mitsubishi Elec. Sales America 4017
800 Cottoniail Lane, Somerset, N.J. 08873

Mobile-Cam Products 7651
340-F Vernon Way, El Cajon, Calif. 92020
Modulation Scences 2400, 2402
12A World's Fair Dr., Somerset, N.J. 08873
Mohawk Wire & Cable 7523

‘9 Mohawk Dr., Leominster, Mass. 01453

Mole Richardson Co. 3018
937 N. Sycamore Ave., Hollywood, Calif.
90038

Monitage Group Lid. 5825
4116 W. Magnolia Blvd., Burbank,Calif. 91507
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Moseley Associates 1210
11] Casiillian Dr.. Sama Barbara. Calif. 93117
Motorola CEE Inc. 1048
1216 Remington Rd.. Schawmburg. ill. 60173
MSE Video Tape Service 7622
5921 E. Sheila St., Commerce, Calif. 90040
Multidyne Elecironics Inc. 7343
Musco Mobile Lighting Lid. A150
Myot Inc. mz, me
MIB/Gray Inc 5815-5821

622! N. O'Connor. #110. Irving, Tex. 75039

NAB membership, books, employment: East meeting
rm. complex

Nady Systems Inc. 6412, 6414
6071 Bay St.. Emeryville, Calif. $4608
Nagra 5Nne
19 W. 441th St.. New York 10036

Nokomichi America Corp. 3079
Nalpak Video Sales 5527-5531
1937-C Friendship Dr.. El Cgjon, Calif. 92020
Natl. Assc of College Brdesters 2601
Nationol Campaigns €. miing. rm. complx

National Childhood Aid Fund 6250
10444 Canoga Ave., #65. Chatsworth. Calif.

91311
Nail. Clearinghouse for Alcohol & Drug Informa-
tion 6244

National Guord Bureau 6240, 6242
5109 Leesburg Pike, #401A. Falls Church, Va.
22041-3201

Notl. Supervisory Network 7010, 7012
Natl. Transcommunications 7532
Nationwide Tower Co. Inc. 7638

P.O. Box 1829, Henderson, Ky. 42420
Nnﬁonai Cearinghouse for Alcahol & Drug Informa-

6244
P.O. Box 2345, Rockville. Md., 20852
Notionwide Tower Co. Inc. 7638
Navtel Maine Inc. 2207

201 Target Indusirial Circle. Bangor, Me.
04401

Noval Reserve Recruiting 6222
4400 Dauphine St.. Code 12. New Orleans

70145-5001

NCESGR 6234, 6236
1111 20th St.. N.W., #414, Washington 20036
NEC Americo Inc. 449
383 Omni Dr.. Richardson, Tex. 75080-3545
Neotek Corp. 7831, 7533
1154 W. Belmont. Chicago 60657

Network Music 1410
16935 W. Bernardo Dr., San Diego 92127
Neutrik USA 2107, 2109

195-83 Lehigh Ave.. Lakewood, N.J. 08701-
4527

Neve 1248
7 Parkiawn Dr., Bethel, Conn. 0680}

New England Digital 4601
49 N. Main S1.. White River Joi.. Vi. 05001
NewsMaker Systems 7050, 7052
12651 Countrymeadow St.. Moorpark. Calif.
93021

Newtek 7300
115 W. Crane St.. Topeka, Kan. 66603
Nikon Inc. 6455

1300 Walt Whitman Rd., Melville, N.Y. 11747-
3064

Norpak Corp. 6021, 6023
10 Hearst Way, Kanata, Om. K2L 2P4, Canada
Northeastern Communication 2020
Northem Technologies Inc. 7054
NOVA Systems Inc. 6313-6317

50 Albany Turnpike, Canton. Conn. 06019

NPR Satellite Services 7135
2025 M Si.. N.W., Washington 20036

NUCOMM 4001
Numark Electronics 123
503 Newfield Raritan Crr., Edison, N.J. 08837
NURAD 4001
2165 Druid Park Dr.. Baltimore 21211

NVision Inc. 5163
Nytone Elecironics 6451-6447

2424 §. 900 West, Salr Lake City 84119

O'Connor Engineering Labs 4139
Odetics Broadcast 4039
1515 S. Manchester Ave.. Anaheim, Calif.

92802-2907

Oki Electic/Soeco Intl.

1122 E. Chevy Chase Dr.,
91025

Omiicron Video 2501, 2503
21822 Lassen St.—L, Chatsworth, Calif.
91311

6633, 64635
Glendale, Calif.

Omnimusic 2505, 2507
52 Main St., Port Washington, N.Y. 11050

Opamp Lobs Inc. 7808
Optima Endosures 7547, 7549

2166 Mountain ind. Blvd., Tucker, Ga. 30084-
5088

Oplimum Productions na
Options International Inc. 7035
Orban 1226
Otari Corp. 1801

378 Vintage Park Dr., Foster Citv, Calif. 94404

Pacific Radio Electronics 7355, 7357
1351 Cahuenga 8ivd., Hollywood. Calif. 90028
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When it comes to
facility planning,
s ALL right with us.

Whether you're planning a new facility or upgrading an existing
one, the Systems Engineers at Basys Group can do the job. All of it.
Or any part of it. With the addition of the Lake Systems Engineering
Staff, we have aver 40 years of experience pru'..rldmg turnkey solu-
tions. From needs anal; ysis bucfgehng and fl:lrlil’rf l:|f.-5|gn o system
construdtion and m*h::llnrmn Basys Group has done it all. For broad-
casters, cable networks and business television facilities worldwide.
S0, when you think planning, think of the Systems Engineers of Basys
Group. We're the ones who can work it out. From start to finish.

Spend time with a Systems Engineer from Basys Group at NAB.
Or call for more information today. 617-244-0354.

b T

MNAB Booth 6415

% { »
GROUPY

Specialized solufions... From newsroom systems fo stafion automation.
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Pacific Recorders & Eng. 1134
2070 Las Pailmas Dr., Carisbad, Calif. 92009
Paco Bectronics US.A. Inc. 5025

1854-West, 169th St.. #E, Gardena, Calif.
90247

Paltex Intemational 6514
2752 Walnut Ave., Tustin, Calif. 92680
Pan Americun Sotellite 7015

Pomasonic Comm. & Sys. Co. 4513, BHE, A300
One Panasonic Way, Secaucus, N.J. 07094

Poncommand Systers 7822-7824

Panther Corp. of America 7631
4242 Lankershim Blvd., N. Holiywood, Calif.
91662

Patch Bay Designation Co. 6609
4742 San Fernando Rd., Glendale, Calif. 91225

Peerless Sales Co. 6007, 6009
1950 Hawthorne, Melrose Park, Nl. 60160

Penny & Giles Inc. 1453, 1455
2716 Ocean Park Blvd., #605, Santa Monica.
Calif. 90405

Penta Labs Inc. 7230, 7232
PEP Inc. 4300-4304
25 W. 54ih St., New York 10019

Perrott Engineering Labs 5328, 5330

720! Lee Hwy., Falls Church. Va. 22046

Pesa Hecironica, S.A. 6016
2102 W. Ferry Way, Huntsville, Ala. 35801
Philips Components 4254-4260

200! W. Blue Heron Bivd.. Riveria Beach, Fla.
33404

Philips Lighting Co. 7250, 7252
200 Franklin Sq. Dr., Somerset, N.J. 08875
Philips TV Test Equipment 5324
21 Kornmarksvej, DK 2605, Brondby, Denmark
Phoenix Systems Ltd. 7036
Photokino 1991 World Fair  East meeting Room
Pinnacle Systems Inc. mnz
2380 Walsh Ave., Sanma Clara, Calif. 95051
Pioneer Communications 7323

600 E. Crescent Ave., Upper Saddie River, N.J.
07458

Pivotelli/USA 1604
25 Commercial St., Medford, Mass. 02155
Potomac instruments 1015

932 Philadelphia Ave., Silver Spring. Md.
20910
Proctel Sales Intl. nmn-ny
35 Jacobsen Cres., Holden Hill, SA 5088, Aus-
tralia

Prime Image Inc. 7745, 1147
19943 Via Escuela, Saratoga. Calif. 95070
Pro Battery Inc. 5300, 5302
3941 Oakcliff Industrial Cr., Ailania 30340
Production Garden Library 1nis

2411 NE Loop 410 §-132, San Antonio, Tex.
78217

Professional Design Products 7055
531 5th Sir , San Fernando. Calif. 91340
Profit Plus 7557

2300 Bridgeway, Sausalito, Calif. 94965

Progressive Image Technology 7455
120 Blue Ravine Rd., #2, Folsom, Calif. 95630
Promusic Inc. 2220
6555 NW 9th Ave., #303, F1. Lauderdale, Fla.
33309

Q-v 4139
104 E. 25th 5i., New York 10010

QEl Corp. 1035
P.O. Box D., Williamstown. N.J. 08094

QS Systems Inc. 5845-5944
12 Lincon Rd., Woburn. Mass. (1888

Quality Video Supply 5958, 5960
76 Frederick St., Hackensack, N.J. 07602

Quantel 6500
6555 Washington Bivd., Stamford, Conn. 06901
Quickset nl. Inc. 5426

3650 Woodhead Dr., Northbrook, Ill. 60062

R-Columbia Products Co. 2701
2008 Si. Johns Ave., Highland Park, 1Il. 60035
Rodiation Systems 2062
4825 River Green Pkwy., Duluth, Ga. 30136
Radio Advertising Bureou 3005, 3007
Rodio Computing Services 7511-7515

2 Overhili Rd., #100, Scarsdale, N.Y. 10583

Radio Systems 1462
10 High Hill Rd, Bridgeport, N.J. 08014-0458

Ram Broadcast 1362, 1364
346 W. Colfax St., Palatine, lli. 60067

Rank Cintel 249
13340 Saticoy St.. #F. N. Hollywood, Calif.
91605

Readh Eleciroiics Inc. 5935, 5937
1600 W. 13th St., Lexington, Neb. 68850

Rees Assodates 5215, sn7
4200 Perimeter Center, #245. Oklahoma Ciry
73112

Register Data Systems 1300
P.O. Box 1246, Perry. Ga. 31069

RF Technology Inc. 5833
16 Testa Pl., South Norwalk, Conn. 06854
R6B Specirum 5439
_pichardson Electronics Lid. 4565-4569
40 W 267 Keslinger Rd., LaFox. Ill. 60147
ROH/Anchor 1435-1439
110! Airway, Glendale, Calif. 91201

Rohde & Schwartz 4101
4425 Nicole Dr., Lanham, Md. 20706
Roland Corp. 2051
Rosco Labs 5739
36 Bush Ave., Port Chester, N.Y. 10573
Ross Video limited 5101

P.O. Box 220, Iroquois, Oni. KOE {KO Cana-
da

Royal Television Society East Meeting Room

RRN Inc. 1040
One Madison Ave., #27A, New York 10010

RTI-Reseorch Tach. Inil. 3104-3110
4700 Chase Ave., Lincolnwood, Ill. 60646

RTNDA 5703
2515 McKinney Ave., #1585, Lock Box 12,
Dallas 75201

RTS Systems 4349
Rules Service Co. 7600
Sachtler Corp. of America 6701
355 North Main St., Freeport. N.Y. 11520

Saki Magnetics 1461
26600 Agoura Rd.. Calabasas. Calif. 91302
Samson Technologies Corp. 2001

485-19 §. Broadway, Hicksville, N.Y. 11801

San Froncisco Satellite Cir. 2600, 2602
1333 Willow Pass Rd., #100, Concord, Calif.
94520

Sanken 7000
1032 N. Sycamore Ave., Los Angeles 90038
SATIS East Meeting Room

Scala Electronic Corp. 4161, 4163
P.O. Box 4580, Medford, Ore. 97501

Schmid Telecommunication 2004-2008
15 W 26th S1.. 12th floor, New York 10010

Schwem Technology 941
3305 Vincemt Rd.. Pleasant Hill, Calif. 94523
Scientific-Atlanta 3010
4356 Communications Dr., Norcross, Ga.
30093

Selco/Sifom 1506
7580 Siage Rd.. Buena Park. Calif. 90621
Selective Service System 6248

Bldg. 7, #160, Naval Station, Treasure Island,
San Francisco 94130-5052

Sonnheiser Electronic Corp. 2100
6 Vista Dr., P.O. Box 987, Old Lyme, Conn.
06371

Service Inc. 5237
Sescom 4308-4312
2100 Ward Dr., Henderson, Nev. 89015

Shereff Systems Inc. JAS4, 7456

15075 S.W. Koll Prkwy. #G, Beaverton, Ore.
97006

Shively Labs 1234
71 Harrison St., Bridgton. Me. 04009

Shock Electronics USA Al75
Shure Brothers 1414

222 Hartrey Ave., Evanston, Ill. 60202

Siemens Components Inc. 7020, 7022
186 Wood Ave., South, lselin. N.J. (08830

Sierra Video Systems nz, na
P.O. Box 2462, Grass Valley, Calif. 95945

Sigma Electronics 4577
1184 Enterprise Rd., E. Petersburg, Pa. 17520
Signature Music Library 7030

P.O. Box 98, Buchanan, Mich. 49107
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Sinar Bron 7016
Pro-Cyc, 17 Progress St., Edison, N.J. 08820
Sira Sisteml Radio 1918

Via Senatore Simonetta, 26, Caponago (Ml!)
20040, ltaly

SIRA s.rl. 1918
Skotel Corp. 6348
3730 Matte, Brossard, PQ J4Y 2Z22. Canada
SkyTel 6839
SMPTE 5233, 5235

595 W. Harisdale Ave., White Plains. N.Y.
106067

Snell & Wilcox 2357
2454 Embarcadero Way, Palo Alto, Calif.
94303

Sodety of Broadcast Engineers 6214
P.O. Box 20450, Indianapolis 46220

Sodety of Prolessional Videographers 5959
Saftimage Inc. 7431
Solid State Logic 1426
320 W. 46tk S1., New York 10036

Sonic Solutions 7001

1902 Van Ness Ave., #300, San Francisco
94109

Sony Corp. of America 4401
3 Paragon Dr., Montvale. N.J. 07645
Sound Ideas a7

105 W. Beaver Creek Rd., #4. Richinond Hill,
Ont. {48 1C6 Canada

Sound Technology 1001
1400 Deil Ave., Campbell, Calif. 95008

Soundcroft 1434
Soundmaster Intl. lnc. 7430-7434

900 A Hampshire Rd.. Westlake Village. Calif.
91361

Soundtracker Pty. Lid. 2603
Soundiracs PLC 200
Speed Fob-Crete Corp. 5918
Sprague Magnetics 1407
15720 Stagg St.. Van Nuys. Calif. 91406

Sprocket Video Technologies 7443
Staco Energy Producis Co. 7444
Stagecraft Industries Inc. 3075, 3077
Stainless/$.6. Comm. 1548-1554

Third §1. & Montgomerv Ave., North Wales,
Pa. 19454

Standard Communications Corp. A310

Stanion Magnetics 1016
101 Sunnyside Blvd., Plainview, N.Y. 11803

Stanton Video Services Inc. 7448, 7450
2720 E. Thomas Rd., #A, Phoenix, Ariz. 85016

Stantron 5601-6607
6900 Beck Ave.. N. Hollywood. Calif. 91605
Starcase Monulacturing Co. 2703-2707
648 Superior, Munster, ind. 46321

STARS A240

Sat. Transmission & Reception Specialists
Steenbeck 4418, 6420
9554 Vassar Ave., Chatsworth. Calif. 9131}

Stellavox Dightal Audio Tech. 7814
13897 Willard Rd., Chantilly, Va. 22021

Storeel Corp. 5433
3337 West Hospital Ave.. Atlanta 30341
Strand Lighting 5425

18111 §. Santa Fe Ave., Rancho Dominguez,
Calif. 90221

Studer Revox Americo 1158
1425 Elm Hill Pike, Nashville 37210

Studio Technologies 3051
5520 W. Touhy Ave., Skokie. NI. 60077
Sundance Technology Group 7612

6341 E. Campus Circle, #100. lrving, Tex.
75063

Superior Satellite Eng. A260

Sure Shot Teleprod. & Trons. 5939
20 Federal Plaza West, #720. Youngsiown,
Ohio 44443

Swintek Ent. 5244
965 Shulman Ave., Santa Clara, Calif. 05050
Switchcraft 2226, 2228
5555 N. Eiston Ave., Chicago 60630

SWR Inc. 5145-5149
P.O. Box 856, Ebensburg, Pa. 15931
Sylvontia Lighting Division-U.S. 6001, 6003
100 Endicott St., Danvers, Mass. 01923
Symbolics 7437

8 New England Exec. Park East, Burlington,
Mass. 01803

Symedrix 2708, 2710
4211 24th Ave. West, Seattle 98199
System Assodiales 45N

10375 Jefferson Bivd., Culver Cirv. Calif.
90232

Systems Wirelass Lid. 7032, 7034
465 Herndon Prkwy., Herndon, Va. 22070

T

T.E. Products Inc. 7038
Taber/AVSC 4252
1880 Embarcadero Rd., Palo Alto, Calif. 94303
Tomron Industries Inc. 5804, 5902

99 Seaview Blvd.. Port Washington, N.Y. 11050

Tannoy North Am. lnc. 1459
300 Gage Ave., #1, Kitchener, Ont. N2M 2C8
Canada

Tope Automation Am. 7436, 7438
Topematic USA Inc. 7751
Tapscan Inc. 2200, 2202

3000 Riverchase Galleria, #1111, Birming-
ham, Ala. 35244

Target Technology Inc. 707
TASCAM 4139
7733 Telegrapk Rd.. Montebello, Calif. 90640
Tavras Communications 6130

P.O. Box 2861, Framingham, Mass. 01701
TEAC America 43549

Teatronics Inc. 6828
3100 McMillan Rd.. San Luis Opispo, Calif.
93401

Teccom 5857, 5962
265 Ortis St., W. Newton, Mass. 02165

Tachni-Tool Inc. 7238, 7240
5 Apollo Rd.. Plymouth Mig.. Pa. 19462

Tekno Inc. 7701, 7703
100 W. Erie S1.. Chicago 60610

Tekskil Industries 6939
#108—15290 103A Ave., Surrey, BC V3R 7A2
Canada

Tekironix Inc. 4339 BHF
P.O. Box 500. DIS 58-699. Beaverton. Ore.
97077

Tel-Test 5439
2206 NW 7ist Pl., Gainesville. Fla. 32606-
1620

Telcom Research nis
1163 King Rd.. #1, Buriington, Ont. L7R 3X5
Canada

Telemetrics Inc.

7 Valley S1., Hawthorne, N.J. 07506
Telepak San Diego 6331, 6333
4783 Ruffner St.. San Diego 92111

Telescript 4332, 4334
445 Livingston S1., Norwood, N.J. 07648
Television Engineering Corp. 4152
580 Goddard Ave., Chesterfield, Mo. 63005

6933

Television Equipment Assoc. 3039-3043
Box 393, 5. Salem, N.Y. 10590
Telavision Technology Corp. 3066

P.O. Box 1385, Broomfield, Colo. 80020

Telex Communications 4359
9600 Aldrich Ave. S.. Minneapolis 55420

Tennuplex Systems Lid, 4153-4159
21 Concourse Gate, #1, Nepean, Ont. K2E 754
Canada

Tentel Corp. 4223, 4125
4475 Golden Foothill Pkwy.. EI Dorado Hills,
Calif. 95630

Tetronix 4547

TFT Inc. 1420
3090 Oakmead Village Dr., Santa Clara. Calif.
95052-8088

Theatre Service & Supply Corp.
1792 Union Ave.. Baltimore 21211

Thermodyne Intl. 6406
20850 S. Alameda St.. Long Beach. Calif.
90810

Thomas J. Volentino Inc.
{51 W. 46tk St., New York 10036

Thomson Broadeast Inc. 5045

Thomson—L(SF 5045
P.0O. Box 506, Rie. 309 & Advance Lane, Col-
mar, Pa. 18915

Thomson Digitol Imoge 5045

Thomson Eleciron Tube 6342
40 G Commerce Way, Totowa, N.J. 07511

5250, 5252

1811, 1813

Thomson L6T 5045
Thomson Video Equipment 5045
Tiora Productions-Filmlook 5138
Tiffen Mig. Corp. 6619-6623

90 Oser Ave.., Hauppauge. N.Y. 11788

Time Logic Inc. 5920

Continues on page 72.
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BUENA VISTA BUYS TICKET TO LOTTERY

BVT 1o pitch national lottery game as half-hour strip for fall 1992

uena Vista Television (BVT) has

acquired the rights to distribute a

half-hour lottery game strip for
fall 1992. A new national lottery game is
being developed for the program by Lot-
tery Innovations Inc., a consortium of
lottery organizations from 33 states and
the District of Columbia that sold BVT
the rights to the show (BROADCASTING,
Feb. 25).

According to Peter Lynch, president
of LIC, who also heads the New York
State Lottery, the lotteries in the consor-
tium, covering about 85% of the coun-
try, generate $20 billion in annual reve-
nues. Lynch estimated conservatively
that the new televised game would gen-
erate an additional $900 million in annu-
al revenues. Roughly half the additional
revenues would be given away in win-
nings.

The program is being jointly devel-
oped by LIC and BVT. It is targetted for
access and will be sold on a cash-plus-
barter basis for 52 weeks of original
episodes, said Robert Jacquemin, presi-
dent, BVT. Jacquemin said BVT will
hire an executive shortly to oversee the
project from BVT's end. BVT will be
responsible for finding a producer for
the show. ‘‘That’s wide open at this
point,”’ said Jacquemin.

Developing a lotto show that will hold
viewers attention for a half-hour each
day may be a tough challenge, and both
Lynch and Jacquemin dismissed the no-
tion last week that the basic viewer ap-
peal to the show would be the prospect
of becoming an instant millionaire.
*“The show must be entertaining and en-
gaging,” said Jacquemin. Added Lynch:
“If people just want to find out if they
won, they pick up the paper in the morn-
ing.””

Each day's program could produce
millions of winners around the country,
said Lynch, with jackpots varying from
day to day.

Some of the state lottery organizations
already do a weekly half-hour show,
such as California’s Big Spin. Jacque-
min and Lynch said the new show would
be designed to ‘‘compliment” those
shows, not supplant them. Both execu-

tives said that their agreement did not
give stations currently airing lotto games
or drawings right of first refusal to the
new show.

According to Jacquemin, there will
probably be different versions of the
program, including one version for mar-
kets within a state with a participating
lottery, and another version for markets
not in lottery states. For those markets
carrying the show within participating
lottery states, an interactive component
to the show is being ‘‘explored,”’ said

Jacquemin.

According to Lynch, stations taking
the proposed strip won’t run afoul of
FCC rules, which prohibit stations from
creating lotteries for air. Stations are al-
lowed to broadcast state-authorized lot-
tery drawings, he said. An FCC official
confirmed that was the case.

So far, 24 of the 33 state lottery orga-
nizations within LIC have agreed to par-
ticipate, said Lynch. As to the remaining
organizations, ‘‘no one has said no,”’ he
said. -SM

SYNDICATION MARKETPLACE

LBS Communications has signed a $15 million agreement with A.L.P. (Action
International Pictures) Studios to distribute Los Angeles-based independent’s
theatrical releases for domestic syndication, cable and pay-per-view. Deal also
includes foreign distribution of A.I.P.’s 50-title film library and two syndicat-
ed TV series offerings, ‘‘Firehead’” and ‘‘Future Zone.” A.LP., which
produces 10-15 theatrical releases annually, has theatrical version of ‘‘Future
Zone,”’ starring David Carradine, set for June release. ‘‘Firehead’” debuts in
theaters in August and stars Martin Landau and Christopher Plummer; and
‘“Raw Nerve,”” featuring Glenn Ford, Randall “Tex’ Cobb, Jan Michael
Vincent, Traci Lords and Sandhal Bergman, is scheduled for early 1992
release. Those titles and others will be syndicated within ‘*LBS World
Premiere Movies’’ package, which is entering its second season in syndica-
tion.

Viacom has cleared the new first-run late night strip, Johnny B...On the Loose,
in 70% of the country, including 28 of the top 30 markets. The show, debuting
June 24th, stars Chicago radio personality Jonathon Brandmeier (WLUP-AM-
FM). The half-hour comedy show, produced by Pierce Silverman Co. and
Brandmeier in association with NBC Productions, will be taped at WMAQ-TV
Chicago. The program exhibits Viacom's most recent effort to make a mark in
the adult first-run strip business. The company has also teamed with Katz
Communications and its client TV stations to develop strip programs (BROAD-
CASTING, March 25), although Johnny B is not part of the Viacom-Katz
consortium. Earlier strip efforts included two kid’s strips, Super Mario Broth-
ers Super Show and Doubledare. In New York, Johnny B is cleared by wwOR-
TV, and in Los Angeles on kCOP-Tv. While most stations are airing the show
in late night, KCOP-TV will air it in access.

Gamepro, Samvel Goldwyn Television’s planned fall 1991 weekly video game
magazine, has been sold in 35 markets, representing 45% U.S. coverage.
According to Dick Askin, president of SGT, Gamepro’s clearances in 20 of
the top 30 markets are highlighted by sales 10 ABC O&O stations in New
York (WABC-Tv) and Los Angeles (KABC-TV), as well as Group W’s O&0’s in
Boston (WBZ-TV), Pittsburgh (KDKA-TV) and Baltimore (WJZ-TV).
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WORLDVISION FLOATS FIRST-RUN ‘PEAKS’

Return of syndicator presence at NAB includes possible
pitch of syndicated ‘Peaks’ if ABC cancels show

or the first time in almost 20 years,

syndicators will again have an offi-

cial presence at the annual NAB
convention next week in Las Vegas (see
story, page 27). But with most syndicat-
ed series already topping 80% clear-
ances, programing sales will probably
take a back seat to the exchange of pro-
graming development ideas with station
executives.

One of those comes from Worldvision
Enterprises, whose president and CEO,
John Ryan, told BROADCASTING his
company will be talking with station
group executives about the possibility of
picking up Twin Peaks for first-run syn-
dication if ABC should cancel the series
at the end of this season.

Although Buena Vista Television
President Bob Jacquemin was unavail-
able for comment, a company insider
said Jacquemin will be talking about a
national lottery game show at NAB that
the Disney-owned syndication division
acquired last week (see story, page 46)
for entry as early as the 1992-93 season.

Most syndication executives contact-
ed expressed the view that NAB’s offer-
ing of hospitality suites at the Hilton
Hotel, which are being sold at a sur-
charge of approximately $1,500 per
suite, will lure back some major syndi-
cators, but will be little threat to the
programing-driven NATPE and INTV
conventions in early January each year.
At least 10 major distributors have taken
out hospitality suites: King World Pro-
ductions, Viacom Enterprises, Warner
Bros. Domestic Television Distribution,
Tribune Entertainment, Conus Commu-
nications, ITC Entertainment Group,
Turner Program Services (syndication
and CNN divisions), Twentieth (Fox)
Television, Buena Vista Televison and
Worldvision Enterprises.

Although Worldvision’s Ryan said his
company, which is a unit of Spelling
Entertainment, will not be screening
currently offered 1991-92 syndicated
programing (Tarzan tops the list), *‘con-
tingency plans’ have been drawn up in
which Ryan will approach station execu-
tives about Twin Peaks, possibly making
a fall 1991 syndication bow if ABC’s
move of the show to Thursday nights
last March against tough competition
proves its undoing. Ryan said feelers
will also be put to cable network execu-
tives about a possible basic cable run.

David Lynch and Mark Frost, execu-
tive producers of the acclaimed psycho-
drama (through LynchFrost Produc-
tions), have, according to Ryan,
expressed interest in continuing with
their creative roles in Twin Peaks for the
*‘long haul,”” but are ‘‘slightly dis-
mayed’’ over ABC’s shuffling of the
series from lower HUT level Saturdays
(at 10 p.m. ET) to highly competitive
Thursdays (at 9 p.m.) against NBC’s
Cheers and CBS’s The Flash.

*‘There certainly has been interest
among local and group station execu-
tives that 1 have talked to,”’ Ryan said.
““There is a dedicated Twin Peaks audi-
ence that is being underserved domesti-
cally. We think the show’s popularity in
the foreign markets is especially strong,
and would be a major factor in us decid-
ing to produce first-run episodes for syn-
dication."’

Other top product announcements
forthcoming from Worldvision, Ryan
suggested, would include testing reac-
tion to ‘‘several’’ series development
projects, a soon-to-be launched **family-
oriented’’ show from co-owned divi-
sion, Hanna-Barbera Productions for
weekly syndication in fall 1992 and a
sales debut of Worldvision Il, a syndi-
cated package of 15-25 major theatricals
to trigger sometime in 1992, Currently,
Ryan says the fall 1991 weekly Tarzan
has already been sold in over 70% of the
U.S.

Entering the NAB convention, Buena
Vista’s Jacquemin, according to a BVT
spokeswoman, has set up ‘‘personal ap-
pointments’” with several top station ex-
ecutives in advance. Presumably, one of
the first topics broached will be broad-
casters’ interest in its new lottery game
show format licensed from Lottery Inno-
vations Corp., a newly formed consor-
tium of 33 state lotteries (BROADCAST-
ING, Feb. 25).

ITC’s senior vice president of market-
ing, Henry Urick, said his privately held
company will be talking about the pend-
ing launch of Volume X, a package of 12
recently released theatricals, in addition
to several first-run series projects in de-
velopment. Remaining small market
sales for its currently running Volume IX
(108 markets, 87% coverage) and Movie
of the Month film packages will be an-
other goal at NAB.

Viacom Enterprises’ president of off-

network syndication, Dennis Gillespie,

3

said his company is ‘‘concentrating ef-
forts’' on three or four areas, including
the fall 1992 off-network sales of Ro-
seanne and current off-network sales of
Matlock (which is believed to be airing
currently in 50% of the U.S.). Mean-
while, his first-run counterpart Michael
Gerber 1s said to tying up small market
sales of Johhny B...On the Loose, hav-
ing achieved over 70% coverage for its
June 1991 launch.

**Given the amount of volume of what
[Viacom] sells, it would be silly for us
to take a week off because the stations
are meeting in Las Vegas,” Gillespie
said. ‘‘Qur sales staff is on the road
nearly 52 weeks a year, so having every-
one under one roof is all the more con-
venient. A lot of what we’ll be talking
about is when certain shows are set to go
into production and delivery dates, but
there’ll be some selling too. 1 just think
NAB sees this as a chance to broaden its
constituency and interest going into the
convention.”’ -MF
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FOX GOES WITH WEEKDAY MORNING KIDS BLOCK

‘Beetlejuice’ will be new afternoon strip

tered its strategy for next fall, the

start of its second season. Instead
of scheduling two strips in the after-
noon, it will launch one new afternoon
strip—Beetlejuice (4:30 p.m. Eastern)—
and start a new weekday morning block
by shifting Peter Pan from the afterncon
to 8 a.m., Monday-Friday.

In addition, FCN will launch three
new Saturday morning cartoons and
bring back three others. According to
FCN president Margaret Loesch, FCN
will spend about $50 million producing
shows for next season, including eight
scheduled series, a miniseries to test an-
other show idea, Little Dracula, and a
mid-season series, Yo! It's Chester
Cheetah’s Show, about a cheetah with a
penchant for rap music.

The mini-series, to be produced by
1991 Academy Award winner Michael
Young (best animated short), will air the
week before Beetlejuice debuts, and is
being considered as a series.

At a presentation last week, Fox offi-
cials also announced that an animated
Barman series, which will be supervised
by Tim Burton, producer of the 1989 hit
movie, will debut on FCN in fall 1992.
The Beetlejuice and Batman series are
coming to FCN via Warner Bros. Do-
mestic Television Distribution, which
made a long term deal last fall to supply
the fledging children’s network with
new shows (BROADCASTING, Oct. 22,
1990).

FCN also announced three new shows
for Saturday morning, including one that
CBS is dropping from its schedule after
this season: Bill and Ted's Excellent Ad-
venture, from Orion. *‘CBS’s loss is our
gain,”* said Loesch.

Loesch suggested that CBS Sports
preemptions may have contributed to
Bill and Ted's demise on that network (7
of 15 weeks in the fourth quarter of
1990). But when it aired, she said, it
averaged a 30 share among kids 2-11.
The program will get some cross promo-
tion this summer when Orion releases a
sequel theatrical film entitled **Bill and
Ted Go to Hell.”’

Other new programs on the Saturday
slate next season include Little Shop,
which Loesch said was the first animat-
ed musical children’s show. It’s based
on the play and cult movie, “‘Little Shop
of Horrors,” about a man-eating alien
plant, and will feature five or six songs
per episode.

T he Fox Children’s Network has al-

Caster Television has solidified sales of
animated series, Bucky O’Hare and the
Toad Wars, by clearing 90 markets—59 of
top 60 markets—representing 85% domes-
tic coverage. With production of first epi-
sode nearing completion for airing as in-
stallment of three-part mini-series for June
1991 airing, Sally Bell, executive vice pres-
ident, Claster Television, says Conami has
signed to manufacture Bucky O’Hare video
games for Nintendo and NES Gameboy
home video game and video arcade ver-
sions, in addition to a vast array of sports-
wear and toy merchandising to promote ani-
mated half hour. Following its mini-series
introduction, Bucky O'Hare will roll out as

weekly half hour in September (with 13 episodes).

Since series is going to be making midseason debut, Bell says production of
seriecs—which is being overseen by Sunbow Productions—is well ahead of
schedule for its June debut, and Claster is already presenting completed one-
minute animated clips for remaining unsold stations. ‘‘Producing for midsea-
son gives us a lot of leeway,”’ Bell said. ‘““You can put more attention into
producing a quality animated series when it is not in the same production cycle
logjam that other series face for fall entry.”

““Little Shop will be our toughest pro-
duction challenge,”” said Loesch. She
said the show would cost ‘‘well over”
$300,000 per episode, but that it was
being produced at a deficit by Saban.

The third new Saturday series is Taz-
mania, also from Warner Bros., based
on the Tazmanian Devil from the stu-
dio’s stable of cartoon characters.

According to FCN president Margaret
Loesch, the decision was made to move
Peter Pan to mornings after testing the
show on Saturday moming, where it
performed better than in its weekday af-
ternoon slot.

Loesch said FCN had planned all
along to program a morning strip block,
but that plan was accelerated when Pan
performed well in the morning. She said
kids® audience levels at 8 a.m. are about
the same as those at 3 p.m. and 3:30
p.m., but lower than at 4 p.m. or 4:30
p.m. Program researchers said that was
essentially accurate.

Loesch said that by 1994, “*our plan is
to have two hours in the moming, two
hours in the afternoon and four hours on
Saturday.’’ The network also expects to
win a concession from the FCC that
FCN programing would not count to-
ward the hours that make up the Fox
Broadcasting Company prime time net-
work.

A handful of Fox owned stations or
affiliates have or are planning moming

news and will continue to air Pan in the
afternoon. But Loesch said 95% of the
network will air the show in the mom-
ing.

The new FCN lineup was well re-
ceived last week. ““They’ve put together
a very good lineup for next year,”’ said
Janeen Bjork, vice president for pro-
graming, Seltel. ‘*And that’s coming off
a very tough first year with a lot of
production problems.”’

Loesch addressed the production issue
last week, indicating that this year,
much more lead time has been given for
new and returning shows. **We renewed
three shows in the fall,”’ she noted.
*“And we'll have 40 new episodes of
Beetlejuice in the can by fall.”” In 94
markets, she said, Beetlejuice is
“‘locked into’’ an adjacency with anoth-
er program from Warner, the syndicated
Tiny Toon Adventures, one of the top-
rated kids shows.

Also next season, FCN will expand a
series of public service announcements,
hosted by America’'s Most Wanted host
John Walsh, which encourage children
to be “‘street smart.”’ Also, a new series
of comedy inserts will be launched next
season called Fox in a Box. The shorts,
a combination of animation and live ac-
tion, are to keep kids tuned in between
programs, said Loesch. Beetlejuice will
continue to air on ABC’s Saturday
moming schedule next season. -5M
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CAB: GROWING THE ‘OTHER’ REVENUE STREAM

In its 10-year history, association under President Robert Alter
has seen ad revenue grow from embryo to full-fledged sibling

Bureau came into being 10 years

ago, funded by money collected in
Ted Turner’'s New York apartment that
came to an initial annual budget of
$350,000. That budget is now $4 mil-
lion, and this year cable advertising will
reach about $3 billion, with $2.1 billion
coming from national ad sales. Ten
years ago, cable advertising was just “‘a
vague, embryonic thing’’ bringing in
$150 million in national advertising, and
local ad sales *‘was nearly nonexistent,”’
said Robert Alter, president of the CAB
since its inception.

The CAB’s own growth, as well as
it’s budget’s, has been dictated by the
growth of the cable ad marketplace.
“The industry has always been willing
to fund whatever is needed for us to do
our job,”” said Alter. And as it enters its
10th year, the CAB, whose stated mis-
sion is to raise the profile of cable adver-
tising, is charged with the dual task of
.maintaining a maturing business and
giving life to a burgeoning one. The
CAB’s biggest challenge in terms of na-
tional advertising this year is to maintain
the pace of growth in the face of a tight
TV economy, and to insure cable gets
fair value for its inventory, according to
Alter.

Cable networks now account for 21%
of all TV viewing, yet only get 15% to
16% of TV advertising dollars, said Al-
ter. He predicts that within the next three
to four years, helped by ever-increasing
penetration, cable will get a 50% share
of the viewing audience, and the CAB
plans to work to get cost-per-thousand
levels (CPM’s) up to get the share of ad
budgets commensurate with cable’s au-
dience. One of the key elements that will
dictate cable CPM rates will be supply
and demand; as cable gets more popular
and inventory tightens, CPM’s will rise,
according to Alter.

But the challenge to increase local ad
revenues requires an entirely different
strategy. The CAB will concentrate on
the structural and attitudinal changes to
hasten the growth of local ad sales, said
Thomas McKinney, CAB executive vice

T he Cable Television Advertising

McKinney and Alter

president. Every major MSO has made it
a priority, said McKinney, who envi-
sions a time when MSO’s, whose local
ad sales make up only 2% to 5% of total
revenues oOn average, get to a point
where local ad sales represent 10% to
15% of total revenues. And that could
translate into 30% to 40% of net operat-
ing profit because the margins are so
high on local ad sales, said McKinney.
The local cable ad marketplace still
suffers from a lack of reliable ratings
numbers, something the CAB is trying
to fix. Current diaries can understate ca-
ble viewing by as much as 50%, said
Alter. The organization is currently
working with both Arbitron and Nielsen
to come up with a workable local ratings
methodology. But the big question is
who will pay for the research required to

come up with that methodology. “*Ulti-
mately, the operators will pay for it,”
said McKinney. The CAB and cable op-
erators are finding some competition in
creating such a system, and not in too
favorable a place. The Television Bu-
reau of Advertising, not likely to be a
favorable voice for cable, last week an-
nounced a computer program that they
claim provides accurate information on
local cable ratings.

National spot by far though, is the
advertising category that still has the
longest way to go in terms of success.
““We’ve got to make it more user friend-
ly,”” in terms of engineering, being able
to put a spot on and respond to advertis-
ers’ needs for information, said McKin-
ney. The growth of interconnects and
the creation of advertising co-ops are

50 Cable
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needed, as is ‘‘better understanding
from operators on how national spot
sales fits into the program,”’ he said.
National spot is bought more on @ CPM
basis than are local ads, which means
operators get lower rates than they do on
local ads. Probably in the next three
years, the top 50 markets will have some
sort of interconnect or co-op that will
allow national buyers to easily buy
spots, predicts McKinney.

In contrast to various factions that cre-
ate associations within the broadcast
universe and serve cross purposes, Alter
said, there’s a synergy that exists in all
facets of cable advertising, even verging

on what he describes as a “‘collegial
feeling.”” He notes, ““We're still at a
point where we're selling all of cable.”
Alter said he does not find himself being
pulled in two different directions trying
to fulfill the needs of both cable pro-
gramers and operators. As he explains
it, operators want to see networks suc-
ceed in advertising, because then the
networks put more money into program-
ing, and are also (hopefully) less reliant
on subscriber fees.

Networks, in turn, are anxious to see
the cable operators succeed in local ad-
vertising because when operators take
advantage of local avails on a particular

network, that makes the network more
valuable to the operator, who is further
inclined to heavily promote that net-
work.

Alter said the CAB is an important
resource for emerging networks as well
(all existing ad-supported cable net-
works are CAB members). Those net-
works especially need the research the
CAB provides. “‘There’s no sense in
them reinventing the wheel,’’ said Alter.
The organization also counts as its mem-
bers MSQ’s serving about 80% of all
subscribers, and Alter does not seem to
have given up getting those who repre-
sent the remaining 20%. -SDM

UPFRONT PREDICTIONS MIXED FOR CABLE

With ad budgets flat, cable looks to get bigger slice; some

see national remaining flat, local offering growth opportunities

looking into their crystal balls to
see what the cable upfront selling
season is going to look like. While the
former remain optimistic that they will
walk away from the upfront table sated,
the latter seem certain that cable will
find less on its plate than last year.
Overall advertising budgets are ex-
pected to be flat or down, so for cable to
make gains, it must get a larger share of
the overall upfront pie. Leo Burnett’s
Dick Hobbs, senior vice president of
media services, predicts that the broad-
based cable networks share of the pie
will remain constant, meaning revenues
will go down, although vertical net-
works, such as ESPN and MTV should
be able to keep pace with last year’s
upfront revenues. Virtually all the
growth in cable advertising this year will
be in local cable advertising, said Jon
Mandel, senior vice president and direc-
tor of national broadcast, Grey Advertis-
ing. Basic cable networks, on the other
hand, while somewhat cautious, still see
CPM and revenue increases for upfront.
Doug McCormick, executive vice presi-
dent at Lifetime, contends that if there
are fewer advertising dollars available,
cable networks are in a good position,
because advertisers are looking to main-
tain a national presence at lower prices.
Robert Alter, president of the Cable-
television Advertising Bureau, remains
reluctant to make predictions on what
this year's total revenue from cable up-
front will be. Cable, which took in $750
million in upfront last year, was buoyed
by the war over guarantees between
broadcast networks and advertisers, and

c able executives and advertisers are

likely be bought in conjunction with
broadcast, and in a weak environment to
boot, which takes away some of last
year's glitter. Some advertisers, though,
might still buy cable before broadcast.
“It's a practical matter to do cable
first,”” said Tom Winner, executive vice
president Campbell-Mithun-Esty, be-
cause advertisers ‘‘risk having all their
money spent if they do network first.”’

The entire upfront process could get
started late, given the slow economy.
*‘Buyers won’t be jumping into the mar-
ket,”’ said John Silvestri, executive vice
president, ad sales, USA Network. The
later selling season will contribute to *‘the
first buyers upfront marketplace ever,”’
predicts Doug Greenlaw, executive vice
president, ad sales, MTV Networks.
While he says that is bad for network
radio and broadcast TV, it's good for
cable (both national and local), indepen-
dents and other media.

Hobbs said the timing of the comple-
tion of cable’s upfront depends largely on
how it prices itself. If cable networks try
to get increased CPM’s over last year’s
upfront rates, they are going to have a
long wait. “*“We are looking for CPM
decreases across the board,”” said Hobbs.
When cable networks lose business as a
result of getting increases, ““then they’ll
get real,”” said Mandel.

If advertisers live up to their pre-up-
front posturing, cable networks might
find themselves in for a protracted up-
front, as they try to get CPM increases
ranging from 7% to 25%. A&E is one
network trying to push some of the more
modest increases of the large basic cable
networks. A&E hopes to get 7% to 8%

according to Ron Schneier, vice presi-
dent, ad sales, who hopes that stance is
remembered by advertisers this upfront.
At the other end of the spectrum is MTV
Networks, looking for CPM increases
ranging from 5% to 25% because of its
niche audience reach.

It seems to be largely original pro-
graming, mostly in prime time and early
fringe, that will capture advertisers’ at-
tention in upfront. On TNT, NBA and
original movies are what will command
the greatest audience, and thus the best
CPM'’s, which are still $3 to $5 dollars
less in prime time than the broadcast
networks, according to John Barbera,
president, Turner Broadcasting Sales.
““Daytime remains a bargain hunter’s
utopia,’” he said. But while cable toots
its horn about increased ratings and bet-
ter programing, advertisers remain skep-
tical. ‘“*‘My sense is that cable ratings
that have grown have been isolated situ-
ations,”’ said Hobbs. And Grey Adver-
tising’s Mandel notes that while cable
ratings overall have grown, the ratings
for many individual networks are down,
although not by much. ‘*That’s because
they haven’t delivered on their promises
of programing,”” he said.

Cable networks are also disparate in
how much inventory they plan (and
hope) to sell during upfront, but are
largely remaining consistent with their
sales in last year’s upfront, selling any-
where from 40% to 75% up front. High
inventory sellers such as USA hope not
to get caught in a slow scatter market,
and low inventory sellers such as MTV
Networks get a lot of promotional and
movie advertising, which requires last-

managed to get into upfront even before increases, the same as it got last year. minute inventory. SN
the broadcasters. This year, cable will  ‘*We didn’t gouge anyone last year,”
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SPOT, REGIONAL SPORTS ARE HOT AD CATEGORIES

Cable is ‘priced right for post-LBO decade,’ says one executive

hile some sectors of television
advertising have hit on hard
times, some of the top compa-

nies selling spot cable and regional
sports networks are reporting double-
and, in some cases, triple-digit increases
over prior year performances.

Bob Williams, president, National
Cable Advertising, said NCA’s spot
business last year increased 45% over
1989 to more than $30 million, and the
company is looking for another year of
45%-50% growth in 1991. *‘We feel
very bullish,” he said. NCA reps more
than 22 million homes nationwide.

Williams cites several reasons for
NCA'’s strong growth. ‘‘We are a lower
out-of-pocket cost’’ for clients, he said.
Even though cable’s C-P-M’s remain
higher, “‘in this economy, it’s less ex-
pensive,”’ he said. When a client’s bud-
get is cut from $500,000 to $350,000,
he said, for instance, spot cable is given
a second look. ‘‘“We’'re priced right for
the post-LBO decade,’” he said.

A second reason, he said, is that

‘‘people believe in our product.’” Allud-
ing to war coverage, Williams said:
**CNN in January did not hurt us.”
Although NCA actually lost spots due to
the war, and wasn’t able to take advan-
tage of the short-term ratings growth,
CNN’s post-war ratings remain higher
than their pre-war numbers. Peopie in
powerful buying positions are now
watching cable themselves at home,
Williams said. The news, sports and
original programing on cable *‘all starts
to add up,’” said Williams.

He also said marketers are starting to
look at customers by zip codes, focusing
in on micromarketing techniques. On
this, Williams said, ‘ ‘marketers are defi-
nitely ahead of the agencies,’” and it’s a
trend that augurs well for cable’s spe-
cialized reach.

An added benefit for NCA has been
the development of its CableTrack Avail
system, which basicaily provides an ap-
ples-to-apples comparison of broadcast
and cable ratings in a particular market.
“Existing agency software does not

compute cable and noncable audience
delivery in the spot markets,’’ said Lin-
da Williams, NCA senior vice president.
**Education is needed about the strategic
use of spot cable to target areas or re-
store GRP’s due to broadcast underdeli-
very.”’

In Los Angeies, for instance, said
Bob Williams, the combined ratings of
basic cable networks are on par with
some independents in town. Five years
ago, the apples-to-apples comparison
would have been detrimental to cable
sales. ““We had to have enough of an
audience to shine a light on it,”’ said
Williams. Although the numbers are
equivalent, NCA continues to push the
more upscale profile of the cable con-
sumer. The CPM differential doesn’t
present that much of a negative, said
Williams, because agencies are used to
buying different CPM’s for different
mediums. The key in implementing
CableTrack, he said, is training the
salespeople and pitching the right clients
who *‘we can sell premium time to."’

10TH TIME AROUND FOR CAB

he Cabletelevision Advertising Bureau celebrates its 10th

annual convention this week at the Marriott Marquis in
New York. Some 2,000 are expected for the three-day con-
ference that begins Sunday, April 7, with a series of panel
sessions on communicating the positives about cable televi-
sion. A day that traditionally has been set aside for hardware
and software exhibits will feature two sales sessions as well
as four panels of MSO executives.

The sales sessions are: ‘*‘Mining Incremental Revenue
From Co-op Advertising and Vendor Programs’’ with pre-
senter Christine Wagner, president of Coopnet, and **Win-
ning Negotiations: Helping Your Salespeople Get the Best
Rates’’ with Kathy Aaronson, executive director of The
Sales Athlete.

The four MSO-related sessions deal with communicating
cable’s messages to communities and will be moderated,
respectively, by Jack Clifford, chairman, Colony Communi-
cations; Steve Simmons, chairman and chief executive offi-
cer, Simmons Communications; Gus Hauser, chairman and
chief executive officer, Hauser Communications and Wil-
liam Bresnan, president, Bresnan Communications.

Monday will open with keynote speaker Layne Longfel-
low, a management expert who will address **The Stress of
Success.”” ESPN sports host Roy Firestone will be Monday
luncheon speaker.

Monday will be divided into two separate tracks. One will
begin with a morning general session, ‘‘Setting and Imple-
menting Strategies: Making it Work in Different Manage-
ment Environments’’ moderated by Ron Dorchester, chief
operations manager, Prime Cable. Panelists include Gary
Weik, president and chief operating officer, KBLCOM Inc.;

Ellis, executive vice president, Warner Cable; Len Allsup,
president, KBL-TV, KBLCOM; Scott Smith, general sales
manager, Palmer Cablevision and Larry Zipin, vice presi-
dent, ad sales, Warner Cable. It will be followed by two
afternoon sessions: building and keeping sales teams, and
expanding inventory.

The second track begins with *‘The Greatest Cable Presen-
tation Ever’’ moderated by Tom Baxter, president, Comcast
Cable. Panelists include William Barrett, executive vice
president, client services, SFM Media; Paul Keppo, media
supervisor, J. Walter Thompson; Lisa Kohier, general sales
manager, Cable AdNet; Frani Pisano, vice president, lecal
broadcast, DDB Needham; Liz Romaine, media director,
Nobody Beats the Wiz and Kevin Smith, general manager,
Mega Advertising.

Tuesday begins with one opening session, ‘*The Future
Belongs to the Niche-Pickers,”” moderated by Larry Light,
Arcature Corp. Speakers include Phil Guarascio, executive
director, marketing, programs and advertising, General
Motors; Keith Reinhard, chairman and chief executive
officer, DDB Needham Worldwide; Robert Johnson, pres-
ident, BET; James Robbins, president, Cox Cable and Kay
Koplovitz, president and chief executive officer, USA
Network.

It will be followed by three concurrent morning sessions
addressing spot advertising, and defining and delivering val-
ues in the 90’s. Ralph Roberts, chairman of Comcast Corp.,
will be the luncheon speaker. The afternoon sessions include
*‘Planning Cable for Maximum Value,”* ‘‘Regional Sports:
A Growing Force,”” plus an administrative workshop and
eight concurrent sales management roundtables.
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The spot business at Cable Networks
Inc. (11 million homes exclusive, 18
million overall) was up 75%, 123% and
146%, respectively, in the first three
months of 1991, said CNI President
Robert Fennimore, which is at a rate far
above the 46% CNI had budgeted for
1991.

““The war had a lot to do with it,”
Fennimore acknowledged, but the in-
creased business also reflects the grow-
ing maturation of cable. **The national
business is very, very strong,’’ he said.
**‘The base of advertisers has risen dra-
matically.”’ Years ago, the top three ad-
vertisers might amount to 60% of CNI's
overall spot revenue. Now the top three
may not represent more than 15% of the
base, Fennimore said.

Fennimore said sports sales for the
nine regionals CNI handles are 36%
ahead of last year’s pace for the first
quarter, with baseball sales (in the sec-

ond and third quarter) up 42%. “*We're
going like gangbusters,’” he said. Over-
all, Fennimore said, sports sales hit $27
million in 1990, and CNI is projecting
they'll hit $39 million in 1991.

The rosy picture stems from several
factors, said Fennimore. One is that
‘‘people believe what we have is for
real,” he said. When money got tight,
people reexamined budgets, he said.
With regional cable sports, advertisers
can buy as many games as broadcast
television and receive ‘‘the benefits of
merchandising and marketing at a very
efficient dollar level,” he said.

Fennimore said CNI has also benefit-
ed from the newspaper war in New
York, which has brought it $700,000 in
business, he says. The base of advertis-
ers is also increasing, he adds. New
advertisers include the paint category
and clients RCA and the Discover Card.

Robert Kunath, senior vice president,

general manager, Group W Sports Mar-
keting, said GWSC expects to hit $30
million in revenue in 1991, after reach-
ing $14 million in 1990, its first full year
in the business. Some of the increase has
come from an increase in the number of
networks (GWSC reps the Prime Net-
work-owned-and-affiliated  regionals),
he said, but more importantly ‘‘the me-
dium is more acceptable and we're bet-
ter at presenting what we have.”’

Like others, Kunath reports a widen-
ing base of advertisers. Automobiles ac-
count for 13%, petroleum 12%, beer and
wine 10% (down from 18% the previous
year), cars 13%, financials 8%, personal
care products 8%, the auto aftermarket
7%, the sneaker category 7% and sports
equipment 5% of GWSC's revenues.
The dollars are coming from all over,
Kunath believes, and the key for adver-
tisers is the increasing role of micro-
scopic marketing. s

NEW CARRIAGE OPTIONS FOR PPV OLYMPICS

Latest idea would have MSO’s identify number of small cable networks
with which they could negotiate pre-emptions for carriage of '92 summer games

he channel capacity issue contin-

ues to be the most perplexing one

for the pay-per-view Olympics.
As one top 10 MSO executive puts it,
**We have hit a wall.”” To try and get
over that wall, the PPV Olympics began
polling the top 100 MSQ’s last week to
get their reaction to the several proposed
ideas to get channel capacity (BROAD-
CASTING, March 25}, the most contro-
versial being the plan in which four top
10 basic networks give up their channel
space and combine on one composite
channel leaving three channels for the
Olympics Triplecast.

In addition to scenarios that involve
operators getting other basic channels or
local access on a system-by-system ba-
sis, a fourth option was offered by Chris
Forgy, senior vice president, program-
ing and marketing, Times Mirror, at the
National Cable Television Association
convention two weeks ago. Although
Forgy was not available for comment,
Marty Lafferty, vice president, PPV
Olympics, said the plan involves six to
eight networks with smaller subscriber
counts giving up national channel space
so that a system would likely have at
least three of those channels, which
would solve the channel problem. The
idea is still sketchy, said Lafferty, and
details on how to create a compositive

Continues on page 73.

NBC and Cablevision Systems Olympics TripleCast players (I-r): Host Don Criqui, NBC
Sports President Dick Ebersol, host Kathleen Sullivan, Coordinating Producer Terry Ewert
and host Ahmad Rashad.
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STATION STUNTS TREAD FINE LINE
OF HUMOR AND HOAX

FCC lenient toward programing or promotion stunts unless

they could cause adverse community reaction or public injury

pril Fools’ Day has come and

gone, and so have the annual on-

air and promotional stunts that
remind the listening public that radio
will be radio. Whether it was WCXR(FM)
Washington announcing that certain
players on the Redskins had been traded
or WKLH(FM) Milwaukee reporting that
delinquent taxes could be paid without
threat of arrest or penalties, hundreds of
stations reminded their audience that
laughter is the best medicine.

While many on-air stunts last Monday
amused many listeners, they also irritat-
ed others who say misleading broadcasts
and marketing gimmicks compromise a
station’s public interest commitment.
Listeners have come to expect humor on
radio, but some stunts focus local atten-
tion on the station’s community respon-
sibility and, in extreme cases, elicited
formal complaints to the FCC. In fact,
April 1 is just another day in an industry
as competitive and position-oriented as
radio. Witness the recent nuclear attack
broadcast in St. Louis by KSHE-FM morn-
ing jock John Ulet (BROADCASTING,
Feb. 4) or the latest in a series of “‘job
wanted’’ billboard stunts, this one con-
ducted at wRBT(FM) Mt. Carmel, IlI.

Rick Balis, program director/opera-
tions manager, KSHE-FM, said the FCC
scrutiny that followed the broadcast has

been ‘‘most unenjoyable,’’ especially to
Ulet, who he said is extremely humbled
and contrite, and still employed. *‘John
made a major mistake, a major miscal-
culation, a major misjudgment, a bad
move in no uncertain terms,’’ he said.
*“We suspended him without pay for a
week, but any suspension without pay
would have been dwarfed by what the
man went through. Just because he made
a bad mistake doesn’t mean he should
join the ranks of the unemployed.’’

Tom Joerres, president and general
manager, WKLH(FM) Milwaukee, admit-
ted his station’s tax amnesty stunt was a
bit more mischievous than previous
April Fools’ Day stunts. ‘‘Many listen-
ers knew it was a hoax but others took it
seriously and were not appreciative that
they were misled,” Joerres said. “‘There
was no public injury, but it was an in-
convenience for the people who were
delinquent and wanted to pay up.”’

The stunt also could have resulted in
the arrest of some citizens who were
grossly in arrears, Jeerres added. Would
he do it again? **We'll always do some-
thing, but we won’t do something that
inconveniences people the way this
did,”’ he said.

Scott Fenneman, co-owner of WRBT-
MM, would do it again. His station
bought a billboard that read: ‘‘Please: 1

TOWER FELLED IN FLORENCE, S.C.

tlantic Broadcasting’s wiMX-FM Cheraw, §.C. (Florence) lost its tower

March 28, after vandals cut the guy wires of the 500 foot structure,
accomling to Hareld Miller, station manager. The station, a primary Emergen-
cy Hroadcast Station, is offering a $5,000 reward for any information leading
to the arrest of those involved in the act. The station returned to the air at 7:30
p.m., Barch 30, hroadcasting from Vision Cable’s tower in Darlington.
[Lscal, state and federal law enforcement officials, including the FBI, are

investigating the occurrence.

Aceording to Miller, whoever was involved in the incident seemed to know
what he or she was doing. Said Miller: “‘They systematically disconnected the
cornect wiring to topple the tower. Each wire had 2,500 pounds of pressure on
it and could virtually cut your body in half when released.’’

need a job bad. Call Toni.”” What local
listeners did not know was that Toni was
recently hired by disk jockey Toni Scott;
when word leaked out that she was gain-
fully employed and the billboard was
part of a stunt, a local newspaper, a TV
station and one homeless person were
upset.

““These folks are reacting pretty ridic-
ulously now because they fell for it,”’
Fenneman said. “*If the other media had
done a better job reporting and checking
their sources, maybe they wouldn’t have
been had.”’ Fenneman said such stunts
harm no one and are done for fun. “*We
did it for exposure and we’ve gotten a
ton of it, so there’s no question we’d do
it again,”’ he said. ‘‘Except for the few
people who have mud on their faces, our
advertisers and community friends think
it's funny as heck.”

How far can a station go before it runs
into trouble with the FCC? Possibly fur-
ther than a few years ago, and further
than many protestors might expect. “‘It
comes down to a question of judgment
between what constitutes a humorous at-
tempt at kidding the public for April
Fools™ Day to a serious case that could
cause significant adverse reactions or
adverse problems in the community,”
said Chuck Kelly, chief of the FCC
Mass Media Bureau and Enforcement
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Division. Kelly said the FCC abandoned
many of its previous guidelines concern-
ing on-air stunts in an attempt, among
other things, to become less ‘‘heavy-
handed and censorious in telling broad-

.casters what they can or cannot do.”’

Generally, the FCC maintains loose
guidelines hoping broadcasters ‘‘show
good judgment and do not cross into
areas that approach the severity of a War
of the Worlds situation,”” Kelly said.

KSHE-FM’s nuclear attack broadcast is
such a situation, and Kelly declined to
comment on the specifics other than to
say the FCC **still has rules that prohibit
news slanting, distortion or falsifica-
tion.”” He said currently, the commis-
sion is concerned primarily with broad-
casters who ‘‘seriously miscalculate
what the community finds acceptable,
and for the most part, we aren’t con-
cerned with April Feol-type humor.”’

A station is responsible for all its on-
air programing, according to Barry
Umansky, deputy general counsel at the
NAB in Washington. ‘*That’s one of the
primary conditions of holding a broad-
cast license—t0 serve the community in
a responsible manner,”” Umansky said.
*‘At license renewal time, if there were
to be a finding that the station’s pro-
graming led to injuries or some develop-
ment where the station was sued. it
would constitute a major black mark
against the station.””

He added that “*various tort laws and
other courses of action are available to
people who feel they, in some way,
might be hurt by a program or promo-
tion.”’ Fortunately, few stations trans-
gress into.an area where they can be
considered liable, by a court or the FCC,
he said.

To what degree would the FCC sanc-
tion those stations whose conduct calls
into question whether the station is abid-
ing by its most basic license responsibil-
ity? Said Kelly: Depending on individ-
ual circumstances, anywhere from
issuing an admonition to leveling fines
to revoking the license. He cited the case
of an unidentified Tucson, Ariz., station
that lost its license because it claimed,
among other things, that one of its disk
Jockeys had been kidnapped and was in
serious danger. When the local police
and other officials got involved with the
manhunt, management continued to per-
petrate the hoax. Such discipline still
exists for stations that show, ‘*‘over a
continuing and long period of time a
total disinclination to come straight with
its audience,’’ Kelly said.

Because of the possibility of severe
penalties, broadcasters should maintain
continuous communication with their
on-air personnel to ‘*apprise them of the
negative consequences to the station and

all those who work there should things
go wrong,”’ Umansky said.

That’s advice that Rick Balis, pro- |
gram  director/opcrations  manager,
KSHEFM, has taken to heart. Three |
weeks before April Fools’ Day, and still

gunshy from the nuclear attack broad-
cast, he sent a memo to his on-air staff
that read: ‘‘Please allow me to be just a
bit cautious and request that you speak
to me in advance of pulling off any on-
air April Fools’ Day stunts.” -REB

EXPANDED HISPANIC PROGRAMING

he CBS Hispanic Radio Network will expand its programing this season to

include Latin Legends of Baseball, a month-long series celebrating the
achievements of Major League greats of Latin origins. The broadcast will air
daily from Aug. 5 through Aug. 31, and will end in a live, two-hour call-in
talk show featuring several of those baseball greats on Sept. 1.

STILL
RIPPING
THE WIRE?

WDCB News staff runs the gamut from rank amateur
to hardened professional. We needed a user friendly,
economical and reliable system. We chose

WireReady. Our Copy is cleaner, we're saving money A 7 o~
and | don't have to hold computer classes. ¢
Scot Witt Q
News Director, WDCB
Glen Eityn-Chicago, IL =)
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Yri Yr2 Yr3 ...
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Multi User System

Yri Yr2 Y i3, s
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WireReady lets you print & edit just
what you need from your wire(s).
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WIREREADY NEWSROOM SOFTWARE
(800) 833-4459

GERSTMANN SOFTWARE TECHNOLOGIES
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REAL REVENUE GROWTH SHOULD BE NOMINAL IN ’91

Revenue should rebound, but higher inflation
will keep ‘real growth’ at modest level

adio market revenue growth

should increase to pre-1990 lev-

els but, because of higher eco-
nomic inflation, this growth will reflect
only nominal real revenue growth.
While top 50 market revenues should
grow 7% in 1992 vs. 4.9% in 1991,
much of that increase will be due to
higher inflation rates, according to a
market-by-market analysis conducted by
Broadcast Investment Analysts, Wash-
ington.

According to the BIA study, based on
data compiled from its ‘‘Investing In
Radio’® 1991 report, several factors
could significantly impact 1991 (and fu-
ture) revenue growth. These include the
length and depth of the current economic
recession, the progression of the Middle
East situation, potential evaporation of

PROJECTED MARKET REVENUE GROWTH

Markets 1991

1-10 5.4%
11-20 4.5%
21-30 3.8%
31-40 5.1%
41-50 4.7%
Top 50 4.9%

national ad dollars, a depressed automo-
bile industry and the loss of rate integrity
in many markets. Also of significance is
the fact that radio advertising growth
increased at a slower rate than retail
sales growth in 1986, 1989, 1990, and is
no longer insulated from economic
downturns. Additionally, bonus revenue

1992 1907 JERL
7.0% T4% TR,
6.9% T3% 7.6%
6.6% T 1% T3%
7.2% 7.6% B0
7.3% 7.7% H.1%
7.0% 7.4% 7T

generated and expected by the Olympic/
election year combination will only be
moderate at best in 1992.
Given this, radio growth will be mod-
est in most markets in 1991, and the
| economic environment of 1991 should
stimulate higher inflation in 1992 and
beyond, the study concluded.

SECOND MISSISSIPPI AM
TO BROADCAST ON FM

Opus Media Group’s Jackson station affiliates with FM
in same market; Opus has seven-year time broker and
lease agreement with St. Louis-based CSB Broadscasting

A nother Mississippi AM has been
tapped for an affiliation agree-
ment with an FM station in the
same market. Coral Springs, Fla.-
based Opus Media Group has signed a
seven-year time broker and lease
agreement with St. Louis-based CSB
Broadcasting Inc. Under the terms of
the agreement, QOpus Media’s
WKXKAM) Jackson, Miss., will lease
the studios and air time of co-located
WMIW(FM), where it will originate the
urban contemporary sound to be broad-
cast on both outlets.

Last July, Spur Jackson Ltd. and
Capstar Communications reached a
similar agreement for WIDX(AM) and
then WSLI-FM (now WIDX-FM. BROAD-
CASTING, July 9, 1990).

CSB Broadcasting’s WMIW(FM) is a
class C FM licensed to Magee, Miss.
The station currently airs an adult con-
temporary format. Opus Media’s
WKXI(AM) is one of the market’s high-
est cuming stations, according to Tom
Birch, chairman and CEO, Opus Me-
dia. The management team currently in

place at wkXI will continue to program
and sell the format. The stations will
separate on Sundays for public affairs
programing.

*“What we have done is improve the
rate structure in the market,”’ said
Birch. The group believes that by re-
moving a weak voice and presenting an
expanded version of an established sta-
tion, the market, both operators and
the listeners will benefit. ‘*We are now
actively looking to do this type of deal
in every one of our markets,”’ Birch
said.

Opus Media Group Inc. is owned by
Tom Birch and Raymond Quinn and
also owns WSOK(AM)-WAEV(FM) Savan-
nah, Ga., and KNAN(FM) Monroe, La.
Birch and Quinn also own Emerald
Coast Communications, the licensee of
WWAV(FM) Fort Walton Beach, Fla.

CSB Broadcasting Inc. is owned by
Steve Bunyard, who is also president
of the Olympia Radio Networks and
who, with partner Richard Dames,
owns WVOC(AM)-wWAAS(FM) Columbia,
S.C.

1990’s TOP 25
NETWORK RADIO
ADVERTISERS

he Radio Network Association

has released the top 25 network
radio advertisers in 1990, as com-
piled by Ernst & Young. The list
is compiled by rank only; dollar
figures were not available.

1. Sears Roebuck Co.
2. Volkswagen

3. AT&T

4. General Motors

5. Goodyear

6. Procter & Gamble
7. Ford Motor Co.

8. U.S. Government
9. Warner Lambert
10. Hershey Foods
11. Motel 6

12. K mart

13. General Foods
14. CNA Insurance
15. Miles Laboratories
16. Gateway Tapes
17. Campbells

18. Greyhound

19. CBS-TV

20. Chrysler Motors
21. Cotter & Co.
22.J.C. Penney

23, Miller Brewing
24. Marriott

25. State Farm Insurance
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NEWS CORP. TO CUT COSTS BY 10%

News Corp. COO tells Australian paper it will cut costs by about 10% during next
12 months, all divisions said to be included; impact on Fox may be minimal

ews Corp., committed to paying

back $800 million of debt prior to

February 1992, will cut costs by
10% over the next 12 months. In an
article published in the Australian Fi-
nancial Review last week, News Corp.
Chief Operating Officer August Fischer
said cost reductions would come from
all sections of the company. *‘l believe
personally that we should be able, in
order of magnitude, to reduce costs by
10% at least within 12 months or less,"’
Fischer told the Financial Review.
Those cuts will no doubt include em-
ployes. Fischer said in the interview that
*‘if you talk 10%, you can’t do it with-
out cutting staff, and we have close to
40,000 people, so you can figure out
yourself what it is.”’

Just how these cuts will impact the
Fox network, Fox owned-and-operated
stations and Twentieth Century Fox Stu-
dios is unclear. A News Corp. spokes-
person said that although the cuts, when
finished, would total about 10% of the
company, cuts will not be of equal pro-

portion throughout each division of the
company. An executive in Fischer's
London office said Fischer does not see
“‘any need to do anything drastic [at
Fox].”” The executive added that any
decisions about Fox would be handled
by Fox President and Chief Executive
Officer Barry Diller. ‘I don't think
you’ll see Gus going into Fox and doing
his stuff,”” the executive said.

Analyst Dennis McAlpine with Bar-
clays de Zoete Wedd said it is **difficult
to cut [at Fox] when they are ramping up
on something,”” and that the company
would probably look at its more ‘‘ma-
ture’” operations to make cuts. The ana-
lyst also pointed out that while the mar-
ket may react favorably to News Corp.’s
decision to implement across-the-board
cuts, it still does not resolve the basic
part of what the company has to do,
which is sell off some assets. Of course,
should the final decision on the future of
the financial interest and syndication
rules have a dramatic impact on Fox’s
network and syndication future, it is not

STAUFFER SEEKS NEW CHIEF

known what News Corp. will do.

As for British Sky Broadcasting, the
Australian Financial Review article said
Fischer reaffirmed News Corp.’s com-
mitment to the company, ‘‘despite the
likelihood that consortium would call on
shareholders for additional funds.”
News Corp. is a 48% shareholder of
British Sky Broadcasting.

Some cutting at News Corp. has al-
ready started. Late last week, the com-
pany announced it was closing down its
Melbourne, Australia, paper, The Sun-
day Herald. According to the News
Corp. spokesperson, the paper was los-
ing $15 million a year in Australian dol-
lars. -K

tauffer Communications, a closely held group owner and publisher, said !'

key sharcholders had negotiated an agreement that would result, among
other things, in & scarch for a new chief operating officer who ‘‘would be
expected 1o become the chief executive officer’” in April 1993, A surprise _ :
player in the recently negotiated deal is Fred J. Eychaner, who, through his James A Dgmmin, Presden

company, Newsweh Inc., already owned WPWR-Tv Chicago and now owns
17%: of Topeka, Kan.-based Stauffer. Eychaner was named to the board as a
result of the agreement, which also calls for another ‘‘...outside director
expericnced in the media industry®” to be appointed in the *‘near future.”” John
H. Suauffer, the president and son of one of the company’s two founders, will
soon be named chief executive officer and, in May 1992, will replace his older
brather, Stanley H., as chairman. The 62-year-old president told BROADCAST-
iMi that last week’s announcements represented ‘‘planning for succession
within the company.”’ The company’s financial results suffered in 1990 as
operating income fell on a slight increase in revenue. Stauffer’s five radio and
seven TV stations showed a 1990 revenue increase of 3.8%, to $26.7 million.
Eychaner, who started investing in Stauffer at least five years ago, said the
announced agreement was ‘‘handled in gentlemanly fashion...it was not a
fight as has been suggested.” Stauffer stock, which currently has a market
capitalization of roughly $120 million, has about 350 shareholders. Many of
the shares are held by family members, roughly half a dozen of whom work
there.

Fachios & Televicion Brokerame:
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MALRITE: TWO YEARS DOWN...THREE TO GO

Company is one of few leveraged deals from 80’s untouched by 90’ s-style
restructuring; but cash needs loom while advertising growth is subdued

alrite  Communications, over

the last decade, is a good illus-

tration of the odyssey taken by
corporate  America. The Cleveland-
based group owner bought and sold sta-
tions, went public in 1984 and five years
later went private again in a manage-
ment-led leveraged buyout. [t even com-
pleted, and still manages, 2 limited part-
nership fund. The only thing untried is a
restructuring of the LBO debt, 1990°s
styie.

On its face, Malrite should not be a
candidate for any restructuring. The
LBO required less than half of the
stock to be bought in—the remainder
was held by company founder and
chairman Milton Maltz and other man-
agement—while existing convertible
debt was bought in at 80 cents on the
dollar. Only half the new debt taken on
to finance those transactions were the
adventurous zero coupon bonds, bear-
ing a hefty 15%% interest; the rest was

Milton Maltz

bank debt.

But in the months after the LBO, the
bid price on those bonds has dropped
from about 90% of their accrued value

== ATeT

Let’'s Make A Deal

=== Capital Corporation

AT&T Commercial Finance

at NAB '91
Come by our
Mata Hari
Penthouse

at Bally's Hotel
Open Dalily
from 9-5

Call today

for an
appointment
Media Finance Group

Gladys Adams
404-393-2310

as of November 1989 to 50% at the end
of 1990 to about a third curmrently.
Much of the decline appears to be the
result of bond holders® uncertainty
about Malrite’s operating performance
and the effect that declining station
values will have on those stations serv-
ing effectively as collateral for the
bonds. There are also several events
triggered in 1994 that could force a
restructuring.

But so far, the available evidence
suggests that Malrite has been making
ends meet. Just two weeks ago, the
company made its first quarterly bank
debt repayment, which, along with
lower interest rates, should cut cash
interest payments this year.

Competitors also note that Malrite
has spent aggressively for new pro-
graming. In recent months, it landed
both Married...with Children and Ro-
seanne for all three of its Fox-affiliated
TV stations and has landed local NFL
football radio rights in both Minneapo-
lis and Cleveland.

Maltz calls some of these recent ac-
quisitions ‘‘calculated risks,’’ with a
rebound in the broadcast economy as
part of the calculation. That rebound
will have to come on strong over the
next two or three years, as Malrite’s
newly acquired and recently renegoti-
ated and deferred TV film payments
start kicking in; film payments due be-
yond the next 12 months were, at year
end, up 31% over the same time last
year.

The riskiness in Malrite’s case is en-
hanced because bank principal repay-
ments will also be increasing at the same
time: from $8 million in 1991 to $14
million in 1992 and to $20 million in
1993. That is in addition to whatever
cash interest payments there are—$14.3
million last year—and capital expendi-
tures—limited this year to a $2.25 mil-
lion ceiling which subsequently in-
creases by roughly 10% annually.

The money to pay those bills, barring
any station sales, will come from operat-
ing cash flow, which in 1990 weighed in
at roughly $23 million, according to the
definition of ‘‘cash flow™ used by the
banks.

For the time being, Malrite executives
do not deny that the current revenue
picture leaves much to be desired. Said
Maltz: *‘It certainly is no bed of ro-
ses...we just aren’t seeing the growth."
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MALRITE PROPERTIES

'Smhn Flr-ul

WHIZ(FM)  CHR Kew Vork
KLACIAM) - Counlry Loz Angeles
NILAIPM)  Couniry  Los Angales
EHEA{AM]  Counlry Sam: Frastisio
ESANIFM)  Country Sen Frandico
WEGKIEM)  CHR Philadalphia
WOGY(AM)  Mews/ 1ok Misseopols-St. Paul
REEY-AM  founfry  Minetapols-St. Poul
WHECAM)  Mews/rolk - Clevebond
WHASIFM)  ADR Clzvelond
WRLKIT  Fox West Folm Besch, Fln
Wolamy  Fox Clevnland
WHI-TV Fax Cincnnati
WSTETY)  ed Poscn, PR

directly competitive dance CHR station.
Further competitive pressure is arriving:
Shannon is returning to New York as
program director and morning jock at
cross-town CHR competitor, WPLI(FM).

In Cleveland, WMMS(FM) has been a
dominant force. Although the station
posted an almost 20% decline in target
demos during the fall 1990 survey,
Chuck Bortnick, vice president and gen-
eral manager, WHK(AM)-WMMS(FM), said
subsequent Arbitrends for January and
February indicate the fall survey drop
may have been an aberration. Co-locat-
ed sister station, WHK(AM), carries a
news/talk format that makes money de-
spite low ratings, said Bortnick.

About 18 months ago, a news/talk
format was also installed at wDGY(AM)
Minneapolis.  Its  sister  station,
KEEY(FM), ranks second with a market-
exclusive country format. While the FM
has shown continuous growth over the
last year and a half, the AM’s ratings
barely register, a situation the company
believes will change when the Vikings
broadcasts begin; the stations also simul-
cast Timberwolves basketball.

The radio successes of Malrite were
partly engineered by former exegutives
like one-time president Carl Hirsch.

Dean Thacker, Z-100’s first general
manager, later named president of radio,
was let go by the company just over a
year ago. President at the time, John
(Gil) Rosenwald, who also formerly ran
the radio division, himself parted ways
with Maltz and Malrite last spring.

Currently all radio and television gen-
eral managers report to president and
chief operating officer John Chaffee,
who has experience in both media.
Meanwhile, Hirsch and Thacker will
now, through an FM recently purchased
in Cleveland by their Legacy Broadcast-
ing Partners, compete indirectly against
their former employer.

Unlike radio, television has had built-
in help from the expansion and im-
proved ratings of the Fox network, with
whom three of the four stations are affil-
iated.

The station that appears to have bene-
fitted the most from its Fox affiliation is
Malrite’s most profitable operation,
wXIX(Tv) Cincinnati, which increased
three share points over the prior year’s
November sweeps, according to data
from John Blair & Co.

Malrite’s other profitable indepen-
dent, WFLX, is in West Palm Beach
where the “*vector’” of fast growth, said

And chief financial officer Kevin Fight
said low single digit growth that had
characterized 1990 was even slower so
far in 1991, for both the Malrite stations
and their respective markets.

In recognition of the industrywide ad-
vertising weakness, Malrite is watching
costs closely at the same time it bids for
product. For instance, WFLX(TV) West
Palm Beach, Fla., is adding a 10 p.m.
newscast, but the program will be pro-
duced by the local CBS affiliate. And
while buying the football rights in
Cleveland and Minneapolis, Malrite will
simulcast the games on both the AM and
FM stations in those markets, a relative-
ly unusual approach.

Of the two station divisions, televi-
sion and radio, it is the latter which
generates an estimated two-thirds of the
total cash flow, thereby magnifying the
slight decline in radio financial perfor-
mance last year.

Since 1983, Malrite’s WHTZ(FM) New
York has consistently ranked at or near
the top of the marketplace, and last year
the mass-appeal CHR billed an estimat-
ed $22 million. The station, known lo-
cally as **Z-100,"" has weathered the
departure of one of its architects, Scott
Shannon the reemergence of urban-for-
mat stations and the arrival of a more
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CLOSED!

The sale of KT(Q()-FM, Lake
Charles, Louisiana from KSIG
Broadcasting Co., Inc., Louis
M. Basso, Jr., Principal to 21st
Century Communications,

Inc., Keith Baine Martin,
Principal for $808,760.

Randall E. Jeffery, Jr.

Broker

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Results

ELLIOT B. EVERS
415-391-4877

BRIANE. COBB
CHARLES E. GIDDENS
703-827-2727

RANDALL E. JEFFERY
407-295-25172

RADIO and TELEVISION BROKER AGE
FINANCING - APPRAISALS

|V
P

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO
SAN FRANCISCO

NAB Suite 2935, Las Vegas Hilton
appointments requested.

REPS, BBDO BATTLE OVER SPOTS

battle between television rep

firms and the West Coast office

of advertising agency BBDO has
developed during the last two months
because of the agency’s attempt to by-
pass reps and buy advertising time for its
client, Pizza Hut, directly from TV sta-
tions.

The Los Angeles Television Rep As-
sociation (LATRA) is planning to meet
with BBDO and executives from BBDO
clients Pizza Hut and Sizzler restaurants.
Although BBDO is not currently trying
to make direct buys for Sizzler, its ex-
pected presence at the meeting suggests
it may also be in line for direct buys
(‘*Closed Circuit,”” April 1).

Los Angeles-based rep firms have
been fighting BBDO since January when
the agency first proposed the idea in a
meeting with the reps. The reps repre-
sent stations in Western markets BBDO
has targetted for direct buys, including
Los Angeles, San Diego and Fresno, all
California, and Yuma, Ariz.

This not the first time there have been
attempts to bypass rep firms, but what
concerns some reps is that it is an adver-
tising agency trying to buck the system.
““In the past, reps have been troubled by
media buying services,”’ said Dave
Ware, sales manager, Seltel, Los Ange-
les. Still, the success of some media
buying services, and the perception that
they get better rates by dealing directly
with TV stations instead of through a
rep, is driving BBDO.

Buying services, according to Seltel
President and Chief Executive Officer
Don Robinson, have ‘‘taken root’’ in
Los Angeles in a much greater way than
anywhere else because of the growth of
advertising agencies that use buying ser-
vices instead of an in-house buying de-
partment. Many agencies, Robinson
said, are under attack from successful
buying services and that ‘‘is what this is

all about.”’

Caught in the middle of the rep-agen-
cy battle are television stations. BBDO,
according to station executives, has de-
cided to give Pizza Hut spots first to
stations that permit account executives
to work with the agency, second to sta-
tions that give national sales managers
authority to deal with the agency and
third to stations that still want business
to flow from rep firms. Stations are
somewhat reluctant to allow account ex-
ecutives to work on national accounts
because it takes them away from their
local obligations. One executive at a San
Diego station did not like the idea of
having to send an account executive on a
three-hour trip to Los Angeles to meet
with the client or agency. And there are
also legal issues to consider. For start-
€rs, most rep-station contracts state that
national dollars must come through the
rep firm; when BBDO asks stations to
conduct business for national dollars di-
rectly with the agency, itis interfering in
a contractual relationship, according to a
lawyer. *“The agency,’” the lawyer said,
*‘is asking the station to breach the con-
tract it has with the rep.”

Stations have not decided on one poli-
cy and, in some cases, it comes down to
the market size of the station. Stations in
bigger markets with more employes are
able to work with the agency. KTTY(Tv)
San Diego, for example, has one of its
sales managers working with the agency
while KCEY-TV El Centro, Calif. (Yuma,
Ariz.), is pushing for the rep to handle
its dealings with BBDO. In either sce-
nario, the rep still gets a commission.
Only when the account executive han-
dles the business is the rep completely
out of the picture.

BBDO is said to be hoping to have its
direct-buy plan implemented by the start
of the second quarter (April 1). Execu-
tives at the agency did not return calls.-»

Maltz, has more recently slowed.

Cleveland, heavily dependent on the
auto industry, is the softest domestic ad-
vertising market for Malrite’s TV sta-
tions, and wWOIO(TV) is still running sec-
ond to the independent recently bought
by Cannell Communications. Outside
estimates say woIO is either losing mon-
ey or just breaking even.

Malrite continues to invest in
WSTE(TV) Ponce, P.R. Much of the com-
pany's apples-to-apples revenue gain in
1990 came from the station’s improved
performance, and a February ratings

book showed the station moving up from
fourth to third. Still, the station lags the
two front runners by more than 10 share
points ¢ach, and because of weak mar-
ketplace ad pricing, WSTE probably lost
money last year. The station’s signal is
greatly enlarged by several experimental
transmitters, the authorization for which
is currently under review at the FCC.

It will probably take exceptional
growth by most of Malrite’s properties
to get the company past 1994 without a

Malrite story continues on page 63.
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CHANGING HANDS

WBYR(FM) Van Wert (Ft. Wayne, Ind.),
Ohio O Sold by Atlantic Resources Corp.
to Southern Skies Corp. for $2.775 mil-
lion. Price includes $2.325 million cash at
closing and $450,000 note payable. Seller
is headed by Chris Caggiano, and has no
other broadcast interests. Buyer is headed
by Jerry Atchly, and is licensee of
KSSN(FM) Little Rock, Ark., and KLEG(AM)-
KZSN(FM) Wichita, Kans. WBYR has classic
hits format on 98,9 mhz with 50 kw and
antenna 450 feet above average terrain.
Broker: Robert A. Chaisson Inc. and R.C.
Crisler Co.

KMMK(FM) Las Vegas O Sold by Intermart
Broadcasting of Las Vegas Inc. to George
Tobin for $2 million cash at closing. Seller
is headed by James E. Martin, and has
66% interest in wGCO(FM) Jessup, Ga., and
34% interest in wMMO(FM) Orlando, Fla.
Buyer has no other broadcast interests.
KMMK has light adult contemporary format
on 103.5 mhz with 100 kw and antenna
353 feet above average terrain.

KHIT(AM)-KIIQ(FM) Reno, Nev. O Sold by
Reno Broadcasting Corp., in receivership,
to Radio Associates of Reno Inc. for $1
million on terms. Seller is headed by Ran-
dy George, receiver. George is also receiv-
er for KXGO(FM) Arcata, Calit. Buyer is
headed by Ken Miller, Jerry Miller, Karen
Wolfe and Bob Salmon, who own Radio
Associates Inc., licensee of KMIX-AM-FM
Modesto and KEwB(FM) Redding, both Cal-
ifornia; KHIT(AM) has country format on
1590 khz with 5 kw day. KIQ(FM) has
country format on 104.5 mhz with 25 kw
and antenna 2,930 feet above average ter-
rain. Broker: Media Venture Parmers.

waACY(AM) Fenton, Mich. Scld by Deano
Day Enterprises Ltd. to Statewide Broad-
casting Systems Inc. for $600,000. Price
includes $350.000 payable at 9%,
$200,000 payable by October 1, 1991, and
$250,000 as 10-year, interest-bearing
note. Seller is headed by Deano Day, who
is forming new company that will purchase
station. Buyer is headed by Day (30%),
Edward Derbabian (30%) William Wilcher
(30%) and Mitchell D. Moen (10%), who
is son of Day. Statewide is filing concur-
rent application for assignment of WELL-
(AM) Battle Creek and wELL(FM) Albion,
both Michigan, from Tiiad Communica-
tions. wACY is fulltimer with country for-
mat on 1160 khz with | kw.

KDDB(FM) Bonne Terre, Mo. O Sold by
Owensville Communications Co. to Zindy
Broadcasting Inc. for $350,000. Price in-
cludes $60,000 cash and balance on terms.
Seller is headed by Marcus D. Jones and
Tracy Jones, husband and wife. Marcus

PROPOSED STATION TRADES

By volume and number of sales

Last Week:

AM’s D $1,374,500 0 6
FM’s D $4,675,0000 3
AM-FM’s D $293,000 0 1
Tv’'s0$20,0000 1
Total O $6,362,500 0 11

Year to Date:

AM’s O 513,317,140 O 56
FM’s O 568,534, 104 2 71
AM-FM s U SU5 451,054 O 54
TW ' = O S91, 144, (W00 [0 22
Total O S268, 446,294 O 203

For 1990 poim] wee Jan. 7. 1991 Danancasren.

Jones has interest in KEZP(FM) Canadian,
Tex., and has CP for FM in Alexandia,
La. Buyer is Stephen B. Jones {no relation
to seller), and has no other broadcast inter-
ests. KDDB has country format on 104.3
mhz with 3 kw and antenna 328 feet above
average terrain. Broker: R.E. Meador &
Associates.

WKIT-AM-FM Brewer, Maine O Sold by
Sunspot Broadcasting Co. In¢., debtor in
possession, to H & L Broadcasting Inc. for
$293,000. Price includes $276,000 cash at
closing and $17,000 earnest money depos-
it. Seller is headed by John J. Pineau, who
is 50% shareholder of Airborne Broadcast-
ing Co. Inc., licensee of WXGL-FM Lew-
iston, Maine. Buyer is headed by Eric D.
Hake (50%) and Raymond H. Lynch
{50%), and has no other broadcast inter-
ests. WKIT(AM) is fulltimer with adult con-
temporary format on 1200 khz with 10 kw-
U. wKIT-FM has adult contemporary format
on 100.3 khz with 16 kw and antenna 882
feet above average terrain.
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I M edia stocks showed little movement last week. while in

overall market small capitalization issues—up roughly
2%—outperformed larger stocks. Among media issues show-
ing gains were News Corp., up 7.5%, perhaps in reaction to
interview with new chief operating otficer who said company
would cut costs 10% over next |2 months (see story, page 57).

'FOCUS ON FINANCE

Tele-Communications Inc., which issued $100 million in new
debt securities, was up 10%, while most other MSO issues
gained slightly for week ending last Wednesday. Jukebox
Network gained 1'%, to 6'2, while Home Shopping Network,
which recently appointed Robert Sutton as new chiel executive
officer (**Closed Circuit,”” March 25), gained 18%, to 7.

Stock Index Notes: T-Toronto. A-American. N-NYSE. O-NASDAQ, Bid prices and common A stock used unless otherwise noted. P/E ratios are based
on earnings per share for (he previous 12 months as published by Standard and Poor’s or a5 obtained by Broudcasting’s own research.
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restructuring. In August of that year, the
zero coupon bonds, which will have ac-
crued to their $167 million principal
amount, start paying cash interest at
15Y4%, or $25 million a year. The bonds
are not redeemable until 1994 and Mal-
rite’s bank covenants currently prohibit
the company from buying them in the ®
open market, although Maltz himself ==
might theoretically be able to purchase Middle market Greyhound Dial

them as an individual.

Another event that might consume
cash that year is the right Maltz has to
“put’’ 25% of his stock to the company
for a minimum of $20 million—he pre-
viously received $20.1 million as a re-
sult of the 1989 LBO-—and possibly as
much as $45 million depending on the
company's performance.

Malrite could theoretically also have
to refund millions of dollars to the limit-
ed partners who put up $26 million in
the ‘‘Malrite Guaranteed Broadcast Part-
ners.”” The fund’s only acquisition, a
$13.8 million purchase of WEGX-FM
Philadelphia, has, so far, proved to be
the poorest performing station managed
by Malrite. Since the winter 1989 sur-
vey, the station’s target demo rating has
failen by more than half. Malrite last
month moved to improve the situation,
making well-regarded hires. More on-air
personnel changes will be announced
soon, said David Noll, vice president
and general manager. -6hLC

communication
companies often
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TECHNOLOG

TIME ‘TO DELIVER’ ON PROMISE OF
HDTV SYSTEM IS NEAR, SAYS SIKES

Advisory committee to delay testing of proponent transmission systems until July,
completion of testing by fall 1992 and selection of standard by spring 1993 still expected

week praised the commission’s ad-

visory committee on advanced
television service for the years of work it
has put into the eventual selection of a
terrestrial  high-definition  television
transmission standard. But as the chair-
man'’s spring 1993 deadline for FCC ap-
proval of the new standard draws near,
Sikes asked for more tangible evidence
of the advisory committee’s progress.

‘‘We’ve reached the stage where we
really do need to do everything humanly
possible to stay on schedule and make
the progress necessary for selecting the
standard in 1993,”" Sikes said. ‘‘In the
aggregate—whether you’re on the advi-
sory committee or you're with the Ad-
vanced Television Test Center [ATTC],
whether you're one of the advocates of
one of the systems or a member of the
FCC—we’ve said we’re going to deliver
and we’ve said that quite publicly and a
number of times,’’ Sikes said.

The advisory committee’s parent
**blue ribbon committee” —made up of
the chief executives of the major TV
networks, cable systems and consumer
electronics manufacturers—met  last
Monday (April 1) at PBS headquarters
in Alexandria, Va., to approve its fourth
interim report to the commission. The
report gives details of the advisory com-
mittee’s progress. It explains the group’s
decision to delay laboratory testing of
proponent systems at the ATTC. The
tests, which were set to begin this week,
are being postponed mainly because of
late equipment deliveries.

The advisory committee still expects
to end the laboratory, subjective and
some field testing of the six proposed
systems by summer 1992 and to submit
its final report and system recommenda-
tion to the FCC by September 1992,

*“When it gets down to setting a firm
date for the start of testing, that’s easy.
We've done that many times,”” ATTC
Chairman Joel Chaseman of Post-News-

F CC Chairman Alfred Sikes last

Richard wWiley (1) and FCC Chairman Alfred Sikes at blue ribbon committee me.etlng

week Stations, Washington, jested.
ATTC was originally slated to test nine
systems from seven proponents over 16
months starting in May 1990 under a test
schedule released by the advisory com-
mittee in fall 1989. Complications in
building the ATTC lab and disagree-
ments over test management and proce-
dure within the advisory committee
forced a postponement.

A new and shorter schedule of six
systems from five proponents to be test-
ed over one year was set last fall
(BROADCASTING, Nov. 19, 1990). In the
months following May 1990, several
proponents dropped out of the testing
process because of lack of funds and
slow system advancement. Tests on Ad-
vanced Compatible Television (ACTV),
the only enhanced-definition television
(EDTV) proposal left on the schedule,
were to begin this Friday (April 12),
followed by tests of Narrow-MUSE
from Japan Broadcasting Corp., an ana-
log simulcast HDTV system, in June.

The four remaining test slots were to
be occupied by proponents of all-digital

transmission systems: General Instru-
ment Corp.; a consortium of Zenith
Electronics Corp. and AT&T; the Ad-
vanced Television Research Consortium
(ATRC, a consortium of NBC, North
American Philips, Thomson Consumer
Electronics and the David Sarnoff Re-
scarch Center), and a partnership of
General Instrument and the Massachu-
setts Institute of Technology.

Richard Wiley, senior partner, Wiley,
Rein & Fielding, and chairman of the
advisory committee, said a new testing
schedule will be released soon. Testing
is now expected to begin in July and
follow the order of last fall’s schedule.
The fourth interim report calls for “‘an
NTSC dry run, which has been built
back into a more proper and full-blown
type of dry run,” said Peter Fannon,
ATTC executive director. The test of the
ATTC’s procedures using NTSC had
been a part of the original test plans but
was cancelled when, before the start of
testing, time appeared to be short, The
NTSC tests will start in mid-May.

The test delay is not expected to be a
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major setback. The interim report in-
cludes streamlined test management and
procedure plans. ‘*Each of the test slots
has been reduced from an eight-week
test period to something closer to a sev-
en-week period,”” Fannon said. Lab
tests were originally to end on April 30,
1992, under the fall 1990 schedule.
They are expected to end in a few weeks
with the new schedule.

““The FCC, since its inception of the
ATYV advisory committee, has taken two
rather controversial steps,”’ Sikes said.
In 1987, the FCC decided to freeze new
allocations of UHF-TV spectrum and
delay a spectrum sharing plan with land-
mobile radio to assure enough spectrum
of HDTV would be available when a
system is finally selected. The commis-
sion decided last year it would place first
priority on selection of a simulcast
HDTV system rather than an NTSC-re-
ceiver compatible EDTV system, which
would not require additional spectrum.

*“There ar¢ some implications to the
steps the FCC has taken,”” Sikes said.
‘“The implications of our freezing any
further allocations for land-mobile ser-
vices and being prepared to grant an
additional 6 mhz for each television
broadcaster are that we’d better deliver.
The public, in the final analysis, expects
better service and expects it soon.”’

Sikes said he has heard accusations of
FCC collusion with certain industries
*“to restrain trade and technological de-
velopment essentially to keep the people
from getting advanced television as soon
as they otherwise might have gotten it.”
He denied those charges, as well as ac-
cusations he is rushing the HDTV deci-
sion so it will fall within his term as
chairman. ‘“We are going to certainly
within the next 12 to 18 months establish
the kind of irreversible momentum that
allows me to feel quite comfortable leav-
ing, if 1 choose to do so, before a stan-
dard is chosen,” he said.

Sikes promised that the FCC staff will
do what it can to lighten the advisory
committee’s and ATTC’s tasks. ‘‘We
intend to have people on-site [at ATTC],
working in a collaborative, not to moni-
tor or police,”’ he said.

In spite of the delays, Sikes praised
the advisory committee, the ATTC and
the testing process they organized. ‘']
think we should all be encouraged about
these developments because 1 think they
are going to insure that we deliver a
state-of-the-art advanced television sys-
tem and structure in the United States,”
he said. By encouraging competition
among proponents rather than adopting a
specific HDTV plan from the beginning,
as the governments of Japan and Europe
did, the U.S. has become the world

leader in research and development of
high-definition transmission, he said.

Wiley said the delays in the testing
have had a serendipitous effect. **Delay
has been our ally. One reason to be
thankful is that we now have digital sys-
tems, which have advanced the state of
the television system art,’’ he said. But
Wiley accepted Sikes’s call for more
rapid action.

The chief reason for the latest post-
ponement has been a delay in delivery of
the ‘“‘format converter,”” a device de-
signed by ATTC to record and playback
video in each of the four video formats
required by the proponents. Tektronix
Inc., Beaverton, Ore., was contracted to
build the box, originally scheduled for
delivery in June 1990. The format con-
verter’s complexity has delayed devel-
opment of a final production model.

The format converter is a key element
in nearly every aspect of the laboratory
testing. The first priority was to get the
box built to record videotaped test mate-

rials for ATTC. With the guidance of the
advisory committee's planning subcom-
mittee, the test materials were complet-
ed last month by David Niles at his
Captain high-definition studio in New
York using a suitable prototype of the
format converter.

Joseph A. Flaherty, senior vice presi-
dent, technology, CBS Inc., and chair-
man of the planning subcommittee, pre-
sented the long-awaited, edited master
copy of the live test materials to Sikes
and Wiley at the blue ribbon committee
meeting. Flaherty estimated the value of
the two video reels at “*about $370,000.
1 wouldn’t let them X-ray it this motn-
ing’’ before the flight from New York.

ATTC is still awaiting delivery of the
final version of the format converter,
which is expected in time for testing of
ACTYV this summer. Some of the propo-
nents also have format converters on or-
der to use in fine-tuning of their systems
before delivery to ATTC. Those deliver-
ies have also been delayed. -aNS

IN SYNC

MORE EQUITY
IN AMSC

Shareholders of American Mobile
Satellite Corp. (AMSC),
Washington, said they are
investing an additional $100 million
in equity into its mobile satellite
launch project, increasing the total
investment to $140 million,
AMSC, a co-venture of Hughes
Communications, McCaw
Cellular’/LIN Broadcasting and
several other satellite and cellular
communications interests, plans to
launch a satellite to transmit
several services in the L-band
(frequencies near 1500 mhz) to
mobile receivers. The increased
capital commitment is meant to be
a demonstration of confidence in the
project, which was set back in
mid-March when the U.S. Court of
Appeals ordered the FCC to
reconsider AMSC's 1989 L-band
spectrum allocation
{BROADCASTING, March 25).
Hughes is currently building the
AMSC satellite and an identical
satellite for Telesat Mobile Inc. of
Canada (BROADCASTING, Dec. 31,
1990). A 10-channel digital audio
service developed by Radio Satellite
Corp., Long Beach, Calif.
(owned by Gary Noreen, one of
AMSC’s shareholders), is one of

the services planned for delivery of
the AMSC satellite. Radio
Satellite intends to offer its service
over the Telesat Mobile satellite,
scheduled for early 1994 launch,
which will cover the same area
planned for AMSC satellite.

ON TAP FOR NAB

Several routing switchers built
according to the Society of Motion
Picture and Television Engineers
draft serial digital interface standard
will be introduced by exhibitors at
the upcoming National Association
of Broadcasters convention in Las
Vegas (BROADCASTING, April 1).
BTS Broadcast Television

Service, Salt Lake City, will show its
new SDR-400, available in
configurations ranging from 16x32 to
256x256, and selling for about
$50,000 in the standard 32x32. It
will be available in late 1991.

Vistek Electronics Ltd.,
Buckinghamshire, England, will
intreduce its Array Router, also
expandable to 256x256. Dynair
Electronics, San Diego, will show
its new DYNA MITE D-2 router,
which will handle serial digital
signals in NTSC, PAL, SECAM and
HDTYV up to 1280x1024. 1t is now
available at a starting price of $5,645
for a 10x10 unit,
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SATELLITE

DBS: DARKHORSE OR DEAD HORSE?

Pointing to unwired homes and unclear compression standards, Hughes,
Hubbard and analysts decline to dismiss small dish market yet

irect broadcast satellite (DBS), its

proponents insisted last week,

will still become the preferred
multichannel television delivery system
for 15 million to 20 million U.S. homes
not yet wired for cable and, perhaps,
will eventually become a viable compet-
itor with, or add-on to, cable for wired
homes—all despite cable industry claims
that video compression and fiber optic
technologies will expand cable channel
capacities by factors of 10 or more by
the year 2000.

One week after channel expansion
news dominated the National Cable
Television Association convention in
New Orleans (BROADCASTING, April 1),
analysts predicted continued ‘‘remark-
able’" advances in compression will ex-
tend the standardization process several
years. The character of a final compres-
sion standard, they added, will also de-
pend on the high-definition television
standard to be adopted by the FCC in
1993—the year in which Hughes Com-
munications plans to launch Sky Cable,
a 200-watt DBS service proposed to de-
liver 108 compressed channeis to 18-
inch home antennas.

Although seeing a huge advantage for
cable in having its major capital invest-
ments behind it, observers conceded a
sizable white area could remain for
DBS’s taking, but only if investors
prove willing to forego for several years
a return on substantial venture capital.

*‘DBS has a hard row to hoe,” said
Edward Hatch, analyst for Nomura Se-
curities’ Nomura Research. *‘In this
economic environment, it might be hard
to find companies willing to deal with
losses for five to 10 years.’” And in any
race with cable for wired viewers, he
said, DBS will suffer another disadvan-
tage: marketing $500-$700 receivers,
about five to seven times more expen-
sive than the projected cost of a de-
compressor for cable.

**It will be very difficult for DBS to
dislodge cable subscribers,”” he said,
adding however, *'DBS has a market in
rural areas.”’

Indeed, Sky Cable's “initial target is
the 15 million 1o 20 million homes not
wired by cable,”” said Tom Bracken,
spokesman for high-power DBS permit-
tee Hughes. With a projected breakeven
at three million subs, he added, **there is
still a huge market for DBS. We're pro-
ceeding with our DBS plans; they are
not affected by cable claims™ concern-
ing channel expansion, he said, adding:
“*Forty percent of U.S. homes don’t get
cable. All of those could be very effec-
tively served by DBS.™

High-power DBS permitiee Stanley S.
Hubbard, chairman and president of
Hubbard Broadcasting, called cable’s
capacity expansion projections economi-
cally unattainable. A cable operator
serving 12,000 subscribers **isn’t going
to clear a service for 240 people,” or
2% of his subs, Hubbard said. *‘There’s
not any money in it for the local opera-
tor.”” For DBS, he argued, 2% of U.S.
TV homes equals nearly two million
subs, enough to support the kind of nar-
row interest, video on demand and data-
base services that must come with 100-
channel systems.

Charles Dolan, chairman and chief
executive officer of top-10 MSO, and
prospective Sky Cable partner, Cablevi-
sion Systems, said he remains ‘‘very
confident that DBS will play a major
role in the future.”” Saying that Cablevi-
sion’s DBS plans have **anticipated dig-
ital compression all along,”’ Dolan dis-
sented from Hubbard’s economic model,
saying more services make any system
more attractive. Cablevision, he said,
will continue to look at Sky Cable, as
well as General Instrument’s DigiCable
compression system. Subscribers, he
said, “‘don’t care how services get into
their home,"" whether by wire or dish.

In any case, predicted Chris Dixon,
analyst for Kidder Peabody, widespread
application of compression technology
to cable systems is years off.

A ‘‘real fear’” exists among cable op-
erators and programers that ‘‘this week’s
technology will become obsolete, once
next week's technology comes out,”

said Dixon. Given majority reluctance to
commit yet to any one of the systems
developed by SkyPix, General Instru-
ment or Scientific-Atlanta, most opera-
tors will wait out the standardization
process, which will depend on *‘adapt-
ability to HDTV.”

*“The next stage,”” he said, ‘*will real-
ly be low tech—fiber trunk to coax[ial
cable] the last mile,”” exemplified by
Time Warner’s commitment to use fiber
trunk to double the capacity of its 75-
channel Queens, N.Y., system (BROAD-
CASTING, March 11). Systems that can
afford it, he said, will build **an infra-
structure which atlows adaptability to
compression and HDTV.”

Although such a lag time would ap-
pear to allow DBS to get out of the
compression gate at about the same
time, Donaldson, Lufkin and Jenrette
analyst Dennis Leibowitz said compres-
sion could prove the expansion solution
for small systems unable to afford fiber.
Leibowitz conceded a rural market for
DBS but suggested that SkyPix’s home
satellite plan has been ‘‘co-opted by ca-
ble’” because the decompressor for cable
subs will prove so much cheaper. Given
the certain high costs of DBS and the
probable ability of cable to expand ser-
vices via compression, “‘It’s not appar-
ent that you need high power DBS.””

Conceding that a ‘*a critical mass’* of
investors in DBS has yet to appear, Sat-
ellite Broadcasting and Communications
Association President Chuck Hewitt pre-
dicted the launch of a high-power ser-
vice may not come so soon as 1993,
However, he said, ‘‘there are more com-
panies poised to [invest in DBS] than
ever.”

Meanwhile, Hughes and Hubbard said
they continue to close in on strategic
equity partnerships with a number of
unidentified companies interested in
DBS.

*1 think a lot of people in cable think
DBS is on the ropes, and now is the time
for a knockout punch,” said Hubbard.
*DBS is the future. Once it gets going,
it’s not going to be stopped.”’ ~polL
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WASHINGTON

MINORITY TAX CERTIFICATES: DOING THE JOB

BROADCASTING' s review of TV and large-market radio deals involving tax certificates
finds FCC policy is achieving goal of boosting minority ownership

he web of FCC rules, preferences

and incentives for increasing mi-

nority ownership have been criti-
cized over the years for failing to
achieve their goal and for netting cash
windfalls for nonminorities.

But, according to a BROADCASTING
survey, at least one of the policies—the
15-year-old tax certificate program—has
resulted in minority ownership or con-
rol of dozens of television and radio
stations.

The survey examined the ownership
of the 24 top FM stations and AM-FM
combinations in the top 50 markets and
the 21 TV stations bought using minor-
ity tax certificates and found the over-
whelming majority still owned or con-
trolled by the original minority buyers.

The 45 stations represent about 20% of
the 241 stations that have changed hands
with the aid of the tax certificate.

The FCC minority tax certificate al-
lows a seller (to a minority buyer) to
defer capital gains tax as long as the
money is reinvested into another com-
munications property within two years.
It also permits investors in minority con-
trolled start-up companies to defer taxes
on gains incurred through the sale of
their original investments.

By the FCC’s definition, minorities
include blacks, Hispanics, Native Amer-
icans, Asians and Pacific Islanders.

Overall, according to FCC records,
the number of tax certificates granted for
broadcast deals averaged 12 per year up
through 1986, after which no fewer than

30 were issued in any year. And so far in
1991, 39 certificates have been issued.
(Sixteen have been issued for cable sys-
tems and five for low-power television
stations since the program’s inception.)

A June 1990 Supreme Court ruling
affirming the constitutionality of the
FCC minority ownership policies and
the generally depressed station trading
market are credited with boosting the
use of certificates lately.

Only three of the 21 TV stations are
no longer in the hands of the minority
responsible for the certificate being is-
sued. In two of those cases—Ragan
Henry and WHEC-TV Rochester, N.Y.,
and Sharard Tak and KBTY(TV) Anchor-
age—the original minority buyers have
reinvested the proceeds in other broad-

TOP THREE FOR TV TAX CERTIFICATES

he most active tax certificate beneficiaries of TV deals

have been Granite Broadcasting, Cook Inlet Partners and
Tak Communications.

Granite Broadcasting’s voting shares are controlled by W.
Don Cornwell, formerly of Goldman, Sachs. Granite now
owns four network affiliates, including KNTV(TV) San Jose,
Calif., and wpTA(TV) Fort Wayne, Ind.

Cook Inlet, comprising about 6,300 Alaskan natives, ac-
yuired a 49% general partnership interest in WTNH-TV New
Haven, Conn., in 1988 for $170 million from CapCities, and
wsMV-TV Nashville for $125 million from Gillett. Cook Inlet
also bought an 11 station radio group from First Media Corp.
for $175 million in 1987.

Sharard Tak, who owns a computer software business
based in Vienna, Va., was brought into broadcasting during
the purchase of KBTY(TV) Anchorage and has subsequently
bought seven TV’s and four radios with tax certificates. Tak
Communications bought WKOW-TvV Madison, WQOW-TV Eau
Claire, wxow-Tv La Crosse and waOw-Tv Wausau, all Wis-
consin, for $22 million from Liberty Communications Inc. in
1985, Tak aiso bought KITV(TV) Honolulu (plus its two
satellites) from Shamrock Broadcasting (Disney) for $50
million in 1986 and WGRZ-Tv Buffalo for $100 million from
TA Associates (Smith Broadcasting) in 1988.

Other tax certificate deals have benefitted minority com-
munications companies Queen City Broadcasting and Black-
star Communications. Queen City Communications, licensee
of WKGW(TV) Buffalo, N.Y., is headed by J. Bruce Llewel-

lyn, and includes among its principals Quincy Jones, O.J.
Simpson, Julius Erving and Patrick Ewing, among others. In
a 1989 deal, Prudential Insurance Co., bought 45% of Queen
City’s shares from the original investor group and became
the new limited partner. The original investors transferred
their remaining shares to Queen City LIl Ltd. The proceeds
from the sale to Prudential qualified the original investors for
a tax certificate because Queen City qualified as what the
FCC considers a *‘start up’” company. Llewellyn has used
the certificate program to buy the 166,000 subscriber New
York Times Cable system for $422 million.

Oxendine’s Blackstar Communications used a certificate
in its 1989 purchase of WBSF(TV) Melbourne, Fla., for $5
million from Press Broadcasting of Florida. Later that year,
it bought KBSP-Tv Salem, Ore., from Silver King Broadcast-
ing for $5.135 million and WBSX(TV) Anne Arbor, Mich., for
$4.35 million from Fab Communications, although neither
deal involved a certificate. Blackstar was the general partner
in each venture with Silver King, a subsidiary of the Home
Shopping Network. Silver King will likely qualify for a tax
certificate should it sell its share because Blackstar was a
‘‘startup’’ company.

A tax centificate was used by Civic Communications to
buy 49% of KLTW(TV) Tyler, Tex. (and its satellite KTRE-TV
Tyler) in 1989 for $42 miilion from Buford Television Inc.
Eastern Oklahoma TV Co., a company controlled by Native
American Indians, bought KTEN(TV) Ada, Okla., from Wil-
liam Hoover in 1985 for $2.5 million. -8
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cast ventures. The third, involving Gil-
lett Broadcasting and WTVT(Tv) Tampa,
Fla., has drawn criticism as a case of
nonminorities abusing the policy. But
even if the critics are right, it may be the
exception that proves the rule.

Only four of the 24 top 50 FM and
AM-FM combinations bought with cer-
tificates have been resold. But wYCH-FM
Hamilton, Ohio; wAwWA-AM-FM Milwau-
kee; KNAC-FM Long Beach, Calif. and
WTLC-FM Indianapolis_remained minor-
ity-controlled for eight, 10, three and six
years, respectively.

Although the FCC does not keep track
of the ownership of stations bought and
sold with certificates, it professes no
lack of faith in the program. FCC Mass
Media Assistant Bureau Chief Rod Por-
ter said the policy “‘is a door opener that
has obviously increased minority owner-
ship. By that yardstick, [it’s] been suc-
cessful.”’

J. Bruce Llewellyn, chief operating
officer of Queen City I1I Ltd., licensee
of wkBw-TV Buffalo, N.Y ., said general
criticism of the tax certificate program is
unwarranted, and, in a few cases, may
be racially motivated. *‘The results
speak for themselves,’’ he said.

Llewellyn pointed to Gillett Broad-
casting’s 1987 purchase of WIVT(TV)
from Gaylord for $365 million as a ques-
tionable exception to an otherwise suc-
cessful program.

Gillett became a limited partner in the
buying partnership, WTVT Holdings,
and former FCC attomey Clarence
McKee became the general partner and
majority voting shareholder. Although
Gillett is a non-minority group broad-
caster and provided the financing, Gay-
lord was issued a tax certificate because
of McKee’s involvement. Gillett was
able to acquire the station for signifi-
cantly less than market value as a result
of the tax certificate. What raised eye-
brows was an agreement that entitled
Gillett to buy out McKee, or let McKee
sell out, after two years.

The entire purchase price of $365 mil-
lion was probably a taxable gain for
Gaylord, since the station was originally
purchased in 1956 for about $4 million.
The centificate allowed Gaylord to defer
paying an estimated $116 million in tax-
es. Gaylord reportedly used the money
to buy cable properties and stocks.
When Gaylord sells those properties and
stocks, the taxable gain will be the dif-
ference between what they sold them for
and the amount they paid for them, plus
the deferred gain from the sale of WTVT.
Unless, of course, another FCC tax cer-
tificate is involved.

Gaylord was not alone in taking ad-
vantage of the rule. Capital Cities/ABC,
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for example, was issued tax cenrtificates
worth about $80 million from its 1986
sale of wkBw-Tv Buffalo, N.Y., to
Queen City Broadcasting of New York
Inc., and WTNH-TV New Haven, Conn.,
to Cook Inlet after rejecting higher bids
that did not include tax certificates.

Last year, in a general restructuring of
WTVT Holdings, Gillett excercised its
buyout right, agreeing to pay McKee
more than $1 million. McKee’s 21%
equity was created by the difference in
the sale price and the then-market value
(as much as $300 million), but it is
virtually worthless because the station’s
bond debt now exceeds $425 million,
which may be more than the station is
worth in today’s depressed market.

In hindsight, many said the FCC in-
vited criticism and unnecessary scrutiny
to the program by granting the WTVT
sale. And many believe the criticism
heaped on Gillett and McKee for the
deal could have been avoided if the
buyout clause had been omitted. **Some
people have said it was unusual, [but]
that’s how 1 wanted to do it,”’ said
McKee, who vigorously defends his role
in the WTVT deal. He said without the
agreement, he might have been tied to
the debt, which would have made it dif-
ficult to buy stations in the future. He
said George Gillett has been ‘‘a great
mentor,”” and ‘*‘I would not have expect-
ed him in two years and a day, [nor
would he] have expected me, to pop up
and say: ‘Let’s do the money deal right”
now.” ”’

McKee was a legal assistant to former
FCC Commissioner Benjamin Hooks,
and played a small role in formulating
the FCC’s minority policies. The minor-
ity tax certificates are supposed to get
minorities an ownership foothold in
broadcast ownership, spur minority em-
ployments and make stations more re-
sponsive to the needs of minority audi-
ences, he said.

**Everyone’s looking for the negative
[in this deal], never what it means to the

LOOKING BACK

mnce the disiress sale policy was

adopted in 197H, 27 sales in-
vilving 38 stations have been ap-
proved, although there have not
been anv in the last three years.
The maost active year for them was
19801, when 18 deals involving 5
TV's and 17 radio stations were
approved. None of the TV's and
only five of the radio’s are still
pwoed by the distress sale buyer.
However, all six sales consum-
mated since |90 are still owned
or controlled by minorities.

community or opportunities that it cre-
ates,”” McKee said. ** Without [the cer-
tificate], I could not have gotten my foot
in the door,”” he said, noting he plans to
use the proceeds from the deat to invest
in other stations. ‘‘It did exactly what it
was supposed to do.” he said. *‘Of all
the tax certificate situations in the coun-
try, ours is the best example of what it
means to the community of license.”’

John Oxendine, president of Blackstar
Communications, said the tax certificate
program ‘‘goes beyond diversity of
ownership...it might build some won-
derful bridges.”’

Since moving to Tampa, McKee has
become a highly visible community
leader. He sits on the Hillsborough
County Educational Task Force, is a
board member of Tampa-based Bamett
Bank, is involved with St. Petersburg’s
efforts to win a Major League Baseball
team, and was the first black to play golf
at the previously all-white Palma Ceia
Country Club, all of which were part of
the FCC’s public interest objectives.

Despite its apparent success, minority
broadcasters and other proponents of the
certificates do not see the policy as the
solution to the problem of modest mi-
nority ownership of stations, which the
FCC estimates has risen from 1% to 3%
since the mid-1970’s.

Tax certificates have limited appeal,
said communications attomey Erwin
Krasnow, because the seller must have a
sizable gain to protect, which limits, in
practice, the tax benefit to those stations
bought before 1980.

Tax certificates do not guarantee a
station transaction will take place.
Llewellyn said deals get done by people
with money. ‘‘You’re not talking about
giving stations to people on welfare,”’
said Llewellyn.

But most see the certificates as valu-
able tools that can help minority buyers
meet the stringent equity demands of
today’s market, which is insisting on
buyers putting up 30%-40% of the sale
price in equity, regardless of race. Ox-
endine, who has benefitted from the pol-
icy and is chairman of the Broadcast
Capital Fund (BROADCAP), said the
biggest hurdle facing minorities is a lack
of access to capital markets and ready
cash, BROADCAP, he said, currently
has $12 million invested in 35 radio and
four TV deals with a total station value
of about $90 million.

Oxendine said sellers and investors
have not been thoroughly educated on
the financial benefits of investing in
*‘start up’’ companies. Tax certificates
could be the lure needed to hook inves-
tor groups by minorities to increase their
equity, he said. -PIs

FTC SUES MMDS
FILING “MILL’

he Federal Trade Commission

filed suit against Applied Teleme-

dia Engineering & Management
Inc. last week, in the first federal action
taken against a so-called application
mill. The FTC suit contends that Ap-
plied Telemedia, a Miami-based compa-
ny that specialized in FCC lottery appli-
cations, purposely misled investors on
their chances of winning a wireless cable
lottery, overcharged for filing and engi-
neering studies, and exaggerated the
availability of licenses.

The FTC is seeking injunction against
the company and its principles—Antho-
ny Liggio, Gerald Seiffer and Charles
Fremer—and cash refunds for investors.
As of last December, Applied Teleme-
dia has sold more than $2 million worth
of applications. Applied Telemedia rou-
tinely charged investors $5,000 to cover
both the $155 FCC filing fee and engi-
neering studies, according to the FTC.
More suits are expected.

Application mills often file multiple
applications for a single site, while com-
missioning only one engineering study
for that site and charging each applicant
for the study, sources said. Investors
generally do not know what site they are
applying for until after the filing is made
and they are led to believe that lottery
winners will make substantial amounts
of money either by owning a wireless
cable system or by selling their license
to other investors.

Mills have flooded FCC with applica-
tions causing severe delays in processing
other applications. It was belicved by
many that the October 1990 change from
a 60-day filing window to a one-day
window would put an end to mills. It has
not, and the Wireless Cable Association
has asked the FCC to prohibit settle-
ments of any kind.

There is a belief that mills operating
with the intention of forming settlement
groups are in fact creating partnerships,
and as such may be circumventing feder-
al and state securities laws. The Missis-
sippi Department of State is investigat-
ing Applied Telemedia for that reason.
A new wireless association, United States
Microwave Television, opposes WCA ef-
forts in the settlement ban and one-day
filing window. USMTY and Applied Te-
lemedia said in a joint petition: *‘[TThe
American public [has] a right to notice of
any proposed mass media use of the pub-
lic airwaves and a reasonable opportunity
to compete for the license.” 15

70 Washington
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H istorians will at best have a
sketchy history of what actually
took place in the Persian Gulf
war because of censorship by each of the
warring nations, according to a panel of
journalists who covered the conflict.

““The American people, readers,
viewers and listeners were extremely
short-changed,’’ said CNN anchor Ber-
nard Shaw, among those Tuesday at a
panel, “‘The Press and the Gulf War,”’
at Fordham University in New York.

**You never did get a complete pic-
ture at any point in time, and it was
intentional,”” said Shaw, referring to
U.S. military censorship. *'l don’t think
the government was misleading. It was
being selective in its information.™

Shaw said censorship by the U.S.,
Saudi and Iraqi governments combined
should leave historians with less than
half of the complete picture of what ac-
tually happened during the war. ‘*No-
body got a complete picture, in my judg-
ment, at any time,”” he said.

““The history of this war is probably
going to be lost,”” said CBS News corre-
spondent Richard Threlkeld. He partly
blamed the limited amount of informa-
tion on the 1984 agreement between the
government and the media to implement

News correspondent Bob Simon and
crew were believed to have been spies.
*‘CBS,”’ she said, ‘‘operated probably
under the worst censorship of all the
print and television outlets.’”

**CNN took the lead in trying to get
(Simon and crew) out and in trying to
get (CBS News correspondents into
Baghdad), and we will forever be grate-
ful for that,”” said Aaron. But CNN was
not able to change Iragi sentiment to-
ward CBS News once Aaron and crew
were finally able to get into the country.

“‘There were rules for the rest of the
press, and then there were rules for
CBS,” said Aaron. ‘“We did not have
access to any official at any level once
the war started.”

Shaw said CNN and other networks
shared the frustration of CBS News in
not being able to speak with Iraqi offi-
cials during the war. He compared the
situation to the difficulties the networks
had in finding official Beijing comments
during the Tiananmen Square uprising.

CENSORSHIP LEAVES INCOMPLETE PICTURE OF WAR

Fordham panel, featuring veteran Gulf reporters Bernard Shaw,
Richard Threlkeld and Betsy Aaron, share frustration over censorship

Ironically, much of the Iraqgi side of
the story during the war actually came
through the native ‘‘minders’’ who were
assigned to monitor reporter movements
in Baghdad, said Aaron. The ‘‘mind-
ers’’ would accompany joumnalists ev-
erywhere to scare away any potential
man-on-the-street interviews, she said,
yet often those same minders would visit
the reporters late at night and talk about
their own experiences.

Panelist Edward Diamond, media critic
for New York magazine, called Persian
Gulf war coverage a ‘“‘triumph™ for both
technological and personal skill, and said
he abhors accusations that correspondents
collaborated with the enemy.

Aaron, who was among those Western
reporters taking criticism for reporting un-
der Iragi censorship, shook off the
*‘Baghdad Betsy”’ label that was pinned
on her by Washington Post media critic
Tom Shales. She said she was very proud
of her work in the war but was also very
frustrated by the Iragi censors. -8

BEST IN THE BUSINESS

able News Network’s coverage of the war in the Persian Gulf was among
the 26 winners of the 1990 George Foster Peabody Broadcasting Awards.

a military-organized press pool system
during wartime, which he labelled a
**terrible mistake."’

Censorship ook various forms during
the Persian Gulf war, with the Iraqgis
being the most disorganized of the cen-
sors, said CBS’s Betsy Aaron, who re-
ported from Baghdad.

**“They couldn’t get their act togeth-
er,”’ said Aaron. ‘'‘There was censor-
ship, but there wasn’t a very well orga-
nized censorship.”’

Shaw added it was such disorganiza-
tion that allowed CNN to make its his-
tori¢ live hotel room reports during the
bombing of Baghdad in the early hours
of war. “*The Iraqgis were in such a state
of confusion and shock that they didn't
have time to worry about us,”” he said.

Iragi censorship that did exist was
strongest against CBS News, said Aar-

CNN’s award, honoring coverage from the last half of 1990 into the first three
months of 1991, marked the first time in the 51-year history of the Peabodys
that honors were given for work done in the same year.

Winning television stations in 1990 included KCTS-Tv Seattle, along with
MacNeiliLehrer Newshour, for a report on illegal trucking practices; KPTY(TV)
Portland, Ore., for a report on Mount St. Helens; wKYC-Tv Cleveland for its
editorials and WETA-TV Washington for the ¢pic Ken Burns documentary, The
Civil War.

Other winning television entries were ABC News and Koppel Communica-
tions for a report on the fall of Hungarian dictator Nicolae Ceausescu, and
ABC News and Time for a Peter Jennings report on gun control.

On the entertainment side, winners were the premiere episode of Twin
Peaks on ABC; Saturday Night Live on NBC; public TV series American
Playhouse, and Mother Goose Rock’n Rhyme on The Disney Channel.

Awards presented to radio broadcasters went to KQED-FM San Francisco;
WXPN(FM) Philadelphia; National Public Radio; Connecticut Public Radio, and
a Personal Award to Red Barber, commentator on NPR’s Morning Edition.

This year’s Peabody award winners were selected from among 702 entries.
The awards, administered by the University of Georgia College of Journalism
and Mass Communication, will be presented on May 13 at the Plaza Hotel in
New York.

on, most likely because captured CBS
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NAB EXHIBITORS

Continued from page 45.

Timeline Inc. 2035, 2137
2401 Dogwood Way, Vista, Calif. 92083
Torpey Controls & Engineering 5558

98-2220 Midland Ave., Scarborough, Oni. M1P
3E6 Canada

Toshiba America Info. Sys. 6000
P.O. Box 19724, Irvine, Calif. 92718
Total Spectrum Mig. 427

709 Executive Dr., Valley Contage, N.Y. 10989

Touch Vision Systems 7501, 7503
1800 Winnemac Ave., Chicago 60640-2662

Tower Structures Inc. e
Townsend Corp. 8536

Tronsmission Structures 1334, 1338
P.O. Box 907, Vinita, Okia. 74301

TRF Production Music Librories m2
1619 Broadway, New York 10019
Trident Audio USA 7548

Trompeter Eecionics Inc, 5239, 5241
31186 La Baya Dr., Westlake Vill., Calif.
91362

Trvevision Inc. 7708, 7707
7340 Shadeland Siation. Indianapolis 46256

Tschithart Broodcasting 2607
TV Answer Inc. 6524
TVI-Theatre Vision 5847, 5943, 5945
5426 Fair Ave., N. Hollvwood. Calif. 91601
TVT Limited 1425

P.O. Box 41, Coldhams Lane, Cambridge CBJ
3JU England

TWR Lighting 2042
1630 Eilmview, Houston 77080

US. Ammy Reserve 6218
HQDA, DAAR-PA, Pentagon, Wash. 20310

U.S. Tape & label Corp. 1143, 1145
1561 Fairview Ave., S1. Louis 63132

Ultimatte Corp. 6010
18607 Topham Si., Reseda, Calif. 91335

Union Connector Co. Inc. 6728-6732
300 Babylon Tpke, Roosevelt, N.Y, 11575

Unique Business Systems 7800, 7801
290! Ocean Pk. Blvd., #215, Santa Monica.
Calif. 90405

United Ad Lobel 1507, 1509
650 Columbia St.. Brea, Calif. 92622

United Media SoN
4771 E. Hunter, Angheim, Calif. 92807

UNR-ROHN Construction Growp 1819
P.O. Box 2000, Peoria, Iil. 61656

USA Digitel Radio East Meefing Room
c/o Gannen Broadcasting

Ushio America 7004, 7006
20101 S. Vermont Ave,, Torrance. Calif. 90502

Utility Tower Co. 1021
3200 N.W. 38th, Oklahoma City 73157

vV

Yacvum Tube Logic 7508
4774 Murietta Si.. #9.10, Chino. Calif. 91710

Valley Internationol 1161, 1163
616 Bradley Court, Franklin, Tenn. 37064

Valmont Industries Inc. 1157
ICPD—Hwy. 275, Valley, Neb. 68064

Vantage Lighting ns3
175 Paul Dr., #E, San Raphael, Calif. 94903
Vorian Associates 4546

611 Hansen Way, D-111, Palo Alo, Calif.
94303

Vatek Inc 6300
VEAM nis
100 New Wood Rd., Watertown, Conn. 06795
ve6s 7204, 7206
VY6V Inc. 4439
3700 NE 53rd Ave., Gainesville, Fia. 32609
Vicon Industries 7645
525 Broad Hollow Rd., Melville, N.Y. 11747
Video Accessory Corp. 6700

2450 Central Ave., Boulder, Colo. 80301

Video Associates Labs 3059, 3061, 3063
4926 Spicewood Springs Rd.. Austin, Tex.
78759

Video Central
225 W, 36th S1.. New York 10018

Video Communications Inc. 5151, 5153
1325 Springfield St., Feeding Hills. Mass.
01030

Video Data Systems 7755

Video Design Pro 133, 73313
749 Carver Rd., Las Cruces, N.M. 88005

Video Intl. Devel. Comp. 6017, 6019
65-16 Brook Ave.. Deer Park, N.Y. 11729

5308, 5310

Video Logic Corp. s
6807 Brennon Ln., Chevy Chase, Md. 208!5
Video Technics Inc. 7337
Videographers 5959

Videolab Para Technologies 7000, 7002
1978-B Del Amo Bl., Torrance, Calif. 90501

Videomagnefics am, 13
920 E. Haich Rd., Modesto, Calif. 95351
Videomedia $.E.D. Inc. 6807
211 Weddell Dr., Sunnyvale. Calif. 94089
Videoquip Research Lid. 7046, 7048
Videotek Inc. 4053
243 Shoemaker Rd., Poustown, Pa. 19464
Viking Cases 6437

10480 Oak St., N.E., St Petersburg, Fla.
33716

Vinten Broadcast Inc. 5702
275-C Marcus Bivd.. Hauppauge, N.Y. 11788
Vision Mobile Studios A250
Vistek Electronics Itd. 4556

#C, Wessex Rd., Bourne End, Bucks SL8 5DT
UK

Vizuhll Inc. 7544
VRS Data Limited 7236
VYVX NVN 6723

808 Travis. #2100, Houston 77002

W

Watier Brewer Corp. 6441, 6443
5200 S. Yale, #501, Tulsa, Okla. 74135
Word-Beck Systems Lid. ng

84! Progress Ave., Scarborough. Ont. MIH
2X4 Canada

WuveFrame Corp. 7225
1511 55th 51., Boulder, Colo. 80301
Wavefront Technologies 7401

530 E. Montecito Si,, Santa Barbara. Calif.
93103

Weathernews Te\4
21580 Stevens Creek Blvd,, Cupertino, Calif.
95014

Wegener Communications Inc. 6827
11350 Tecknology Circle, Duluth, Ga. 30136
Weynond Troining International 7256
Wheatstone Corp. 1556-1564
6720 V.1.P. Prkwy., Syracuse. N.Y. 1321}
Whirtwind 6100-6108
100 Boxart St., Rochester, N.Y. 14612
Will-Burt 5955, 5957
P.G. Box 900, Orville, Ohio 44667

Winsted Corp. 5139
10901 Hampshire Ave., S., Minneapolis 55438
Wireworks 3047, 3049
380 Hillside Ave., Hillside, N.J. 07205
Wohler Technolgies 4581, 4583
1349 Kansas St., San Francisco 94107

Wolt Audic-Visuak 7642
Woll Coach Inc. 5121

7B St., Auburn Indus. Pk., Auburn, Mass.
01501

World Tower Co. Inc. 1415, 1417
P.O. Box 405, Mayfield, Ky. 42066

WSl Inc. $332
4 Federal St., Billerica, Mass. 0182}

Y

Yomoha Corp. of America 2017
6600 Orangethorpe Ave., Buena Park, Calif.

90620

Laxcom e, N8
20 Passaic St., Garfield. NJ. 07026

Zaphyr Weathor Information 5237
Ional Lid. 7026, 7028

Holmethorpe Ave.. Redhill, Surrey RHI 2NX
England
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Continued from page 33.

channel, and what to do if more than
three networks are carried on one sys-
tem, have not been formulated.

The other, latest idea to help the chan-
nel situation, but in a futuristic way, has
been proposed by Request Television. It
has held cursory discussions with the
PPV Olympics about offering a four-to-
one compression scheme using General
Instrument’s DigiCable that would not
fix the channel crunch, but would reduce
the need for transponder space, and cre-
ate a permanent PPV upgrade after the
Olympics are over. It would take signifi-
cant capital expenditures though, addi-
tionally costing about $1,500 per chan-
nel, or $6,000 per headend for
operators. Although this would get the
signal from the uplink to the headend,
“‘we'd still be faced though, with the
problem of getting that signal to the ca-
ble subscriber,’’ said Lafferty, who said
the next step is to evaluate the interest of
cable affiliates in such an investment,
because their money as well would be
required to make this project work.

As the channel capacity issue contin-
ues to loom, most major MSO's contin-
ue to hold off signing affiliation agree-
ments, although Lafferty said at least
one top 10 MSO is expected to sign in
the next week or two, as well as a dozen
smaller ones. For those MSQ’s that have

already signed on to carry the Olympics,
they do not have all, if any, of the an-
swers, either.

In signing up for carriage, operators
are being offered two different contracts:
one for addressable subscribers and one
for nonaddressables. Cencom, which
signed a deal at the NCTA show, has
signed an affiliation agreement for only
its addressable subscribers, which make
up 300,000 of its 500,000 subscribers.
‘*We are going through a step-by-step
process, concentrating on the urban,
fully addressable systems first,” said
John Clark, vice president, marketing
and programing for Cencom. Although
in its major markets of St. Louis and
southern California, where it has three
and four channels of PPV, Cencom is
still having a tough time figuring out just
how to carry the Olympics, said Clark.
**And if channel space is a problem in
L.A., it certainly will be one in non-
addressable systems,’" he said.

Scripps Howard signed contracts cov-
ering both addressable and nonaddressa-
ble subscribers at the NCTA convention
two weeks ago, and along with Cencom
and others is eligible for the extra 2%
split that was available to MSO’s who
signed on by March 31. *“It was a no-
brainer to sign on already,”’ said Wayne

Vowell, vice president, marketing and
programing. With retail pricing and

splits essentially decided, Vowell said
he did not think it was necessary to have
the channel issue already figured out be-
fore committing to the project. Using
local access channels is a possibility, as
is using part-time channels.

Although operators groan about the
fact that revenue splits will likely not be
50-50, one consolation is that they are
somewhat higher for nonaddressable
systems, in reponse to the extra cost that
will be needed there, say operators. But
figuring out the complex charts the
Olympics have come up with to deter-
mine splits is proving to be challenging,
to say the least. Says Clark: *‘] don’t
want to say the formula is complicated,
but when I did my taxes, | mistakenly
grabbed the NBC Cablevision Olympics
schedule, and almost ended up paying a
60% royalty on my income to the IRS.””

The Olympics continue to be a breed-
ing ground for confusion and miscon-
ception, even on the programing itseif,
Dick Ebersol, president of NBC Sports,
said he is angry at perceptions that the
PPV Olympics is a *‘dumping ground’’
for events not good enough for NBC’s
broadcast coverage. That perception, he
said, comes from the Turner-CBS 1992
winter Olympics deal, which gives
Turner 50 hours of programing CBS did
not want, and was done before the NBC
deal was put together. ~SDM

CNN LEADS CABLE’S FIRST-QUARTER RATINGS CHARGE

P aced by CNN’s coverage of the Persian Gulf war, the
combined prime time ratings for 14 basic cable networks
soared 21% in the first quarter of 1991, jumping from 15.3 to

18.5.

CNN’s ratings jumped from a 1.3 to a 4.0 in the first
quarter of 1991, while Headline News rose from 0.4 toa 0.7
in prime time. The two accounted nearly all of the ratings
rise. But several other networks posted prime time gains,

the quarter.

pre-war numbers.

including USA, TNT, Lifetime, Nashville, Nick at Nite and
VH-1. The biggest loser of CNN’s viewership within the
| cable ranks was ESPN, which dropped froma 2.0toa 1.5 in

Since the war’s end, CNN’s ratings have fallen back. For
the week March 25-31, CNN had a 1.2 rating/2 share in
prime time and a 0.7/2.4 for the the full 24-hours, roughly its

Network Prime Time Full Day

10 1991 Rating HH  1Q 1990 Rating HH 1Q 199! Rating HH 10 1990 Rating HH
NN 40 2,197,000 13 688,000 29 1,637,000 07 383,000
WTBS 25 1,391,000 25 1,321,000 16 878,000 18 938,000
USA 24 1,331,000 23 1,172,000 13 724,000 1.2 627,000
mr 1.6 815,000 15 605,000 09 473,000 09 365,000
ESPN 1.5 865,000 20 1,100,000 0.7 400,000 09 475,000
Lifetime 1.2 429,000 09 417,000 0.7 347,000 0.6 267,000
THN 1.1 579,000 1.0 476,000 05 272,000 05 245,000
Discovery 1.0 523,000 1.0 463,000 0.5 280,000 0.5 251,000
HN 0.7 336,000 04 154,000 0.6 262,000 0.4 152,000
ALE 0.6 296,000 07 307,000 0.4 192,000 0.3 115,000
mv 0.6 N7,400 0.6 NA 05 264,500 NA
Nickelodoon 12 638,400 NA
Nick ot Nite 1.0 532,000 09 NA 0.6 315,200 NA
VN-1 0.3 116,000 0.2 NA 0.2 77,400 NA

MNotes: Figures are network estimates. All dota supplied by an outside source based on Nielsen Media Research. Ratings are based on the coveroge area of each network, not on the enfire television universe. USA's
prime time is 7-11 p.m.; Family Chonnel's is 8-10 p.m.; Discovery and Nashville Network's full doy is 9 0.m.-3 a.m.; Lifetime's is 7 a.m.-1 a.m.; Nickelodeon's is 7 a.m.-§ p.m.; Nick ot Nite's is 8 p.m.-7 o.m.
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CABLECASTINGS

SHOWTIME, TMC POST
RECORD PREVIEW
NUMBERS

Showtime and The Movie

Channel said its March free preview
reached record levels in affiliate
participation and projected new
subscribers.

Showtime's preview was
carried by 813 systems reaching 16
million homes, a 21% increase
over 1990, and it projected 57,000
installs from the campaign, a 25%
increase over 1990. The March 4-8
Movie Channel promotion,
carried by 466 systems serving 11
million homes, reached 33% more
homes and generated 31,000 in
projected installs, a 20% increase
over 1990.

MILLER SHOWTIME EVP

Jim Miller has been named
executive vice president,
programing, for Showtime and
The Movie Channel, a job vacant
since Fred Schneier left to head up
Viacom Pictures in 1989. In the
interim, Showtime had three
programing senior vice presidents,
each reporting directly to
Showtime chairman Winston
“Tony'" Cox, of which Miller
was one. He was in charge of
program acquisitions, which
Miller says he will continue to
handle, as well as controlling the
overall programing budget.

ENCORE DEALS

Encore announced licensing deals
with MGM/Pathe and Viacom last
week. Encore will receive 50 titles
for use over five years from MGM,
including “‘Rocky,’” *“The Pink
Panther,’’ *‘Annie Hall,”” **Elmer
Gantry’' and “*Raging Bull.”’ The
Viacom Pictures deal includes ‘‘Joe’’
and *‘The Holcroft Covenant.”’

Encore launched last Monday at
9 p.m. with the movie ‘‘Nine to
Five'’ on four TCI systems:
Carlsbad, N.M.; Fairfield, Ind.;
Pocatello, Idaho, and Waltham,
Mass. Pricing in those systems will
range from $2.95 to $6.95 for
basic-only subs, $1 to $1.95 for those
with one pay service and 75 cents
to $1 with two or more pays. The
four systems serve a combined
39,000 basic and 13,500 pay
subscribers.

SHOP TV STEPS INTO
JCPENNEY BUYOUT
PICTURE

A superior court judge in Los
Angeles has issued a temporary
restraining order preventing JC
Penney Television from accepting a
buyout offer from QVC Network.
The ruling came at the request of
Shop Television Network, the
provider of production and other
services for JC Penney, which
wants its shot at purchasing JC
Penney. The order becomes
effective upon Shop’s posting of a $2
million bond. A hearing has been
set for April 12,

The legal battle occurs in the
midst of further consolidation in the
home shopping ranks. JC Penney
and Shop merged operations several
years ago, and when QVC
purchased CVN, it began carrying IC
Penney on its second channel in
four million homes. JC Penney
reaches nine million on a stand-
alone basis. QVC made an offer to
acquire JC Penney’s standalone
cable affiliate agreements ‘‘based on
payment of certain royalties
related to future sales’’ and QVC
stock, QVC said. Shop Television
entered the picture March 28, asking
the court for the order.

CHAPTER 11

C4 Media Cable South, which
serves 16,700 subscribers, primarily
in North Carolina, has filed for
protection under chapter 11 of the
bankruptcy code in federal court
in Alexandria, Va. C4 cited “‘an
aggressive and continuing process
of litigation by its lenders,”’
Kansallis-Osake-Pankii and First
Union National Bank of North
Carolina.

C4 said that when the two
banks entered into four-year loan
agreements in December 1988, it
was contemplated that the properties
would be resold or refinanced.

But the financial climate went sour
and C4 said the banks ‘‘refused to
either restructure the loans or develop
a financing proposal to fund

potential buyers.”’

David Gray, vice president,
manager, telecommunications media
finance for Kansallis, said the
banks, whose loans and interest to C4
total $32 million, filed suit earlier

this year after C4 missed interest
payments due Sept. 30 and Dec.

31. Gray said the original agreement
contemplated that the loans would
mature June 30, 1990, when the
systems were expected to be sold.
When no sale occurred, further
discussions took place, he said,
which allowed C4 more time to find a
buyer. Although refinancing talks
were a part of those discussions, said
Gray, conditions for refinancing
were never met.

C4 President Lee Bertman said
the banks ‘‘took the position of
aggressive merchant bankers
during the upswing but found
themselves unable to develop a
coordinated constructive response to
declining market conditions.””
Bertman said management believes
normal operations can resume
after successful completion of a
chapter 11 reorganization. It’s
expected that the bank’s lawsuits will
be folded into the bankruptcy
proceeding.

TLC DEAL SIGNED

Discovery Channel signed a
definitive agreement last week to
purchase Learning Channel from
Infotechnology. Infotech will receive
approximately 10%, and FNN
90%, of the $12.75 million
Discovery will pay in the deal,
valued at an overall $30 million.
Closing awaits approval of the
bankruptcy court administering the
chapter 11 filings of FNN and
Infotech.

GIVE ME LIBERTY (STOCK)

Liberty Media issued 544,506
shares of class A and 171,074 shares
of class B stock to TCI
shareholders. Liberty also issued
preferred stock valued at $624
million to TCI in exchange for
Liberty’s asset base of cable
systems and programing interests.

TWIXTEL PLAYERS

Colony Communications and

United Artists Cable have taken an
equity interest in Twixtel
Technologies, a cable and PPV
service for resort areas. MSO’s,
which are seeking funding from other
MSO’s, will receive a 50%

discount on per-room setup charges,
in exchange for more than $2

million in funding.
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HSN SETTLES LAWSUITS

ome Shopping Networks has
reached out-of-court settlements

in several lawsuits totaling $33
million, which will be charged against
the company’s second-quarter earnings.
The first suit involved a $15 million
settlement relating to HSN's 5.5% Euro-
dollar convertible debentures brought by
several bondholders. A second $18 mil-
lion settlement involved a class-action
suit brought by several shareholders dat-
ing back to 1987. That settlement awaits
approval by a special committee of inde-
pendent directors to be appointed by
HSN. HSN said that *‘if holders of more
that 5% of the public float of HSN
common stock elect to opt out of the
settlement,’”’ HSN can withdraw from

the settlement. The settlement is also
tied to approval of a third case in which
HSN Chairman Roy Speer and former
President Lowell Paxson have agreed to
pay $500,000 to shareholder Nancy
Lloyd in a suit derivative of the class
action suit brought by the above share-
holders.

Speer said ‘‘there comes a time when
costs and risks have to be stabilized to
ensure the future of a young, aggressive
growing company, We have performed
that important function.”

Because of the suit settlements, HSN's
second-quarter earnings of $6.7 million
have been revised downward to a net loss
of $24.6 million. HSN also said it in-
creased ils income tax reserves to $15

million following ‘‘the potential impact of
certain positions taken by the IRS in a
notice of proposed deficiency’” HSN re-
ceived after release of its second-quarter
eamings. HSN said it planned to contest
the proposed assessments and file a pro-
test with the IRS appellate division.

Elsewhere, HSN announced the ap-
pointment of Earl Greenburg as presi-
dent of HSN Entertainment, which will
be responsible for the development of
HSN’s new infomercial service as well
as other HSN alliances and joint ven-
tures. Greenburg was once vice presi-
dent of daytime programing as well as
compliance and practices at NBC before
taking production positions at Columbia
Pictures and Gaylord,

FOR

HE RECORD

As compiled by BROADCASTING from
Mar, 28 through Apr. 3 and based on
filings, authorizations and other FCC ac-
tions.

Abbreviations: AFC—Antenna For Communications:
AL})—Adminisirative Law Judge: alt.—altemate: ann.—

d: ant. . aur.—aural; aux.—auxiliary:
ch.—channel; CH—critical hours.; chg.—change: CP—
construction permit: D—day. DA—directional antenna:
Doc.—Dacket; ERP—effective radiated power: Freq—fre-
quency: HAAT—height above average terraini H&V—
horizontal and verical; khz—XKilohertz; kw—kilowaus:
lic.—license; m s; mh gaheriz: mi.—miles;
MP—medification permit: mod.—modification: N—night:
pet. for recon.—petition for reconsideration; PSA—presun-
rise service authority; pwr.—power; RC—remote control;
S-A—Scientific-Atlanta; SH—specified hours; SL—studio
location: TL—transmitter location: trans.—transmitter:
TPO—transmitier power output; U or unl.—unlimited
hours; vis.—visual; w—watts; *—noncommercial. Six
groups of numbers at end of facilities changes ilems refer to
map coordinates. One meter equals 3.28 feer.

OWNERSHIP CHANGES

Applications

8 KLKY(AM) Prescott Valley, AZ (BAL910319EA;
1130 khz; | kw-D)—Seeks assignment of license from
Lucky Communications Inc., debtor-in-possession, to
QOasis Intemational Communications for $70.500. Sell-
er is headed by R. David Carson, Clifion W. Glasgow,
John C. King. Don Aldridge and Justin Hathaway, and
has no other broadcast interests. Buyer is headed by
Horizon Christian Fellowship (100%) and Michael
Maclintosh, and has no other broadcast interests. Filed
March 20.

8 KYEL-TV Yuma, AZ (BALCT910318KE: ch. 13:
316 kw-V; 31.6 kw-A; ant. 1.700 fi.)—Secks assign-
ment of license from Beacon Broadcasters Ltd.. to KB
Media Inc. for $1.4 million. Seller is headed by Robent
L. Gilbenson and Duncan Fraser and recently sold
WCFT-TV Tuscaloosa, AL (**Changing Hands™" Jan.

28). Buyer is headed by John A. Radeck (33.3%).
William H. Sanders (33.3%), Janice W. Radeck and
Kenneth L. Bazzle (33.3%). Sanders is B0% stock-
holder of Martin Media Inc., general partner of Cal
Valley Radio Ltd., licensee of KVFX(FM) Manteca.
CA; 50% stockholder of Radeck Broadcasting Inc.,
general partner of Big Sky Broadcasting Ltd., licensee
of KTVH(TV) Helena, MT: 5% shareholder of Downs
Broadcasting Inc., licensee of WXFX-FM Prattville,
AL, and KDXR-FM Borger, TX; .2% shareholder of
Tumer Broadcasting System Inc., paremt of
WTBS(TV) Adanta; 50% stockholder of CDK Com-
munications Inc.. general panner of Kentucky Radio
Ltd., licensee of WAXU(AM)-WTKT(FM) George-
town, KY: 49% stockholder of Picus Broadcasting
Corporation Inc., licensee of WZAZ(AM) Jacksonville
and WZAZ-FM Green Cove Springs. both Florida:
chairman and 85% shareholder of Chattancoga Radio,
general partner of T Cc ications Lud.,
licensee of WNOO(AM) Chattanooga and WFXS(FM)
Soddy-Daisy. both Tennessee. and director of Jones
Intercable Inc., which operates cable systems in 25
states. Filed March 18.

8 WZNY-FM Augusta, GA (BAPLH910313GZ;
105.7 mhz; 66 kw: ant. 1,168 ft.)—Secks assignment
of license from Sunny Communications Inc. to Bench-
mark Radio Acquisition for $5 million. Seller is headed
by Paul H. Rothfuss, who is president of Arrow Com-
munications. licensee of WRLX{AM)-WFFX(FM)
Tuscaloosa, AL; KMIC-FM Clinton, [A; WZOQ(FM)
Wapakoneta, OH; WFRG-FM Rome and
WHDL(AM)-WPIG(FM) Olean, both New York.
KZBB-FM Ft. Smith, AK, was recently sold (**Chang-
ing Hands" Jan. 28). Buyer is headed by Bruce R.
Spector, R. Calvin Sutliff Jr., C. Philip Rainwater and
Joseph L. Mathias |V, and recently purchased WUSQ-
AM-FM Winchester, VA (**Changing Hands™* March
4). Benchmark Radio Acquisitions is also licensee of
WDOV(AM)-WDSIXFM) Dover, DE, and operates
cable systems in Virginia and Califoria. Filed March
13.

8 WKUN(AM) Monroe, GA (BTC910318EB; 1580
khz; 1 kw-D)—Seeks tranfer of control from Commu-
nity Broadcasting Co. to Linda Gail Lapann & John C.
Poss for 3205,000. Seller is headed by Frank D. Morris

Sr.. and has no other broadcast imerests. Buyer is
headed by Lapann (45%), Poss (45%) and Frank D.
Morris Jr. (10%). and has no other broadcast interests.
Filed March 18.

8 WKIT-AM-FM Brewer, ME (BAL910314HA:
1200 khz: 10 kw-U)—Secks assignment of license
from Sunspot Broadcasting Co. Inc., debtor in posses-
sion, o H & L Broadcasting Inc. for $293,000. Seller
is headed by John J. Pineau, who is 50% sharcholder
of Airborne Broadcasting Co. Inc., licensee of WXGL-
FM Lewiston. Maine. Buyer is headed by Eric D.
Hake (50%) and Raymond H. Lynch (50%), and has
no other broadcast interests. Filed March 14.

8 WACY(AM) Fenton, MI (BAL9I03I8ED: 110
khz; 1 kw-U)—Seeks assignment of license from
Deano Day Enterprises Lid. to Statewide Broadcasting
Systems Inc. for $600.000. Seller is headed by Deano
Day, who is forming new company. which will pur-
chase station. Buyer is headed by Day (30%), Edward
Derbabian (30%) William Wilcher (30%) and Mitchell
D. Moen (10%), who is son of Day. Statewide is filing
concurrent application for assignment of WELL(AM)
Battle Creck and WELL(FM) Albion, both Michigan,
from Triad Communications. Filed March 18.

8 KVEG(AM) North Las Vegas, NV (BA-
L9I03IBEC: 840 khz; 50 kw-D, 25 kw-N)}—Secks
assignment of license from Bel Air Communications
Ltd. to K-G Communications Inc. for $225.000. Seller
is headed by Mark Stone and Richard Grisar. Buyer is
headed by Grisar (13.675%) and Stone (13.675%),
assignors; Jules Kutner (70%) and Steven A. Buchs-
baum (2.65%), and has no other broadcast interests.
Filed March 18.

8 WWAC.TV Atiantic City (BALCT910320KE; ch.
53: 25 kw-V; 2.5 kw-A: ant. 307 ft.)}—Seeks assign-
ment of license from Channel 53 Corporation to Cellu-
lar Phone Centers Inc. for $20,000. Seller is headed by
William Gross, and has no other broadcast interests.
Buyer is headed by David W. Allen (50%) and Harry
R. Jenny Jr. (50%), and has no other broadcast inter-
ests. Filed March 20.

8 WSQV({AM) Berwick, PA {(BAL910318EF; 1280
khz; | kw-D, 175 w-N)—Seeks assignment of license
from Heritage Bradcasting Inc. to M & M Broadcast-
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ing Inc. for $160,000. Seller is headed by Paul D.
Grimes and has no other broadcast interests. Buyer is
headed by Charles J. Miller (15%), Denise M. Miller
{15%), Joshua C. Miller (10%), Bob Moisey (40%),
Jennifer Moisey (10%) and Jeff Moisey (10%). Bob
Moisey is individual permittee of WZWB(FM) Ber-
wick, PA. Filed March 8.

8 WPLX{AM) Collierville, TN (BAL9!0318EA;
1170 khz; 50 kw-D, 25 kw-N)—Seeks assignment of
license from Pylant Broadcasting Co. Inc. to Pollack
Steel Supply Inc. for $114,000. Sellei is headed by
Chancie L. Pylamt and Jeffrey D. Pylani, father and
son, and James Hoyt. Hoyt has 7% interest in
KNNT(AM)-KTEI(FM) Kennett, MO. Buyer is head-
ed by Sydney and Marilyn Pollack (83% and 17%.
respectively). Sydney and Marilyn Pollack are each
12.5% shareholders of Pollack Broadcasting Co., li-
censee of KOSE(AM) Osceola, AR. Filed March 18.

Actions

® KNRY(AM) Monterey, CA (BAL900822EE: 1240
khz; | kw-U)—Granted assignment of license from
Southern California Broadcasting Co. 1o Kerry L. Mc-
Arthur for $400,000. Seller is headed by Fred S. and
Ronald W. Beaton, and has interest in KIEV(AM)
Glendale. CA. Buyer has no other broadcast interests.
Action March 18.

8 KLOE(AM) and KKCI(FM) both Geodland,
Kansas (AM: BTC910115EA; 730 khz: | kw-D. 50 w-
N: FM: BTCH910115EL 100.7 mhz: 100 kw: ant. 430
ft.)—Granted transfer of control from Ross Beach to
Robert E. Schmidt for $14,137,978. Transfer inciudes
KCOW(AM)-KAAQ(FM) Alliance and KOOQ(AM)-
KELN(FM) North Plate, both Nebraska;
KWBW(AM)-KHUT(FM) Hutchinson, KAYS(AM)
and KHAZ(FM) both Hays and KHOK(FM) Great
Bend, all Kansas, and KFEQ(AM) St. Joseph, MO
(see below). Beach is transferring 60% of outstanding
stock 10 KAYS Inc., headed by Schmidt. Sration li-
censees are also headed by Norman W. Jeter and
Kenneth R. Braun. Schmidt owns 49.3% of KAYS,
licensee of KAYS{AM), KHAZ(FM), KHOK(FM) and
KKCI(FM), and KVOP(AM)-KATX(FM) Plainview.
TX. KAYS Inc. also owns cable TV systems in Hays,
Goodland. Ellis, Wakeeney, Russell and Hoxie, all
Kansas. Schmidt also owns 49.3% of KFEQ Inc.,
licensee of KFEQ(AM): 40% of KLOE Inc., licensee
of KLOE(AM) and KCOW(AM)-KAAQ(FM): 50% of
Valley Communications Inc., licensee of KOOQ(AM)-
KELN(FM), and 49.3% voting stock of Beach Schmidt
Inc. Action March 20.

8 KHOK(FM) Great Bend, KS (BTCH910115EH;
99.5 mhz; 100 kw; ant. 16 ft.)—Granted transfer of
control from Ross Beach to Robert E. Schmidt for
$14,137,978 (see KLOE{AM] Goodland, KS, above).
Action March 20.

8 KAYS(AM) and KHAZ(FM) both Hays, Kansas
(AM: BTC910115EF. 1400 khz; 1 kw-U; FM:
BTCH910115EG; 99.5 mhz; 100 kw; ant. 516 fi.)—
Granted transfer of control from Ross Beach to Robert
E. Schmidt for 514,137,978 (see KLOE|AM] Good-
land, KS, above). Action March 20.

8 KWBW(AM)-KHUT(FM) Hutchinson, KS (AM:
BTC91011SED; 1450 khz; 1 kw-U: FM:
BTCH910115EE; 102.9 mhz; 28.5 kw, ant. 496 f1.)}—
Granted transfer of control from Ross Beach to Robert
E. Schmidt for $14,137,978 (see KLOE|AM] Good-
land, KS, above). Action March 20.

8 KFEQ(AM) St, Joseph, MO (BTC910!115EJ; 680
khz: 5 kw-U, DA-2; }—Granted transfer of control
from Ross Beach to Robet E. Schmidt for
$14,137,978 (see KLOE|AM] Goodland, KS. above).
Action March 20.

8 KSKR(AM) Whitefish, MT (BALBBOI ISEA; 1450
khz; 1 kw-U)—Dismissed app. of assignmenmt of li-
cense from North Valley Radio Inc. to Comcast Media
Services Inc. for $20,000. Seller is headed by W.L.
Holter and Robert A. Howard. Holter is 80% share-
holder of Holter Broadcast Corp., licensee of KBLL-
AM-FM Helena, MT, and KRPK(AM) Livingston,
MT: 100% interest in Glasgow Broadcasting Corp.,
licensee of KLTZ(AM)-KLAN(FM) Glasgow, MT;
and 80% sharcholder Malta Broadcasting Corp., li-
censee of KMMR(FM) Malta, MT. Buyer is headed by
Dennis L. Widmer, A.J. Beard and Wayne Hammers-

ly, and is licensee of KEXI(FM) Walla Walla, WA.
Action March 15.

8 KCOW(AM)-KAAQ(FM) Alliance, NE (AM:
BTCYI0115EB: 1400 khz |  kw-U. FM:
BTCH910115EC; 105.9 mhz; 100 kw; ant. 700 fi.)}—
Granted transfer of control from Ross Beach to Robert
E. Schmidt for $14,137,978 (see KLOE|AM] Good-
land, KS, above). Action March 20.

1 KOOQ(AM)-KELN(FM) North Platte, NE (AM:
BTC9I10115EK; 1410 khz; 5 kw-D, 1 kw-N; FM:
BTCH910115EL; 97.1 mhz; 100 kw; ant. 458 fti.)—
Granted transfer of control from Ross Beach to Roben
E. Schmidi for $14,137,978 (see KLOE[AM] Good-
land, KS, above). Action March 20.

8 WKFT(TV) Fayetteville, NC {(BALCT910207KE;
ch. 40; 5,000 kw-V; 500 kw-A: ant. 1,842 fi.)}—
Granted assignment of license from Ocie F. Murray
Jr., bankruptcy trustee for SJL Associates Lid., to
Delta Broadcasting Inc. for $1.4 million. Seller has no
other broadcast interests. Buyer is headed by Elbert M.
Boyd Jr. (71.55%), Thomas Y. Baker [ (23.85%) and
Jerry W. Boyd (3.97%), and has no other broadcast
interests. Action March 20.

8 KRLIDXAM) Dallas (BAL901029EC: 1080 khz. 50
kw-U)—Granted assignment of license from Metropol-
itan Broadcasting Corp. of Dallas to Legacy Broadcast-
ing Partnership II for $1.25 million in stock purchase
agreement, which includes KODA(FM) Houston (see
below). Seller is headed by Carl C. Brazell Jr. and
Jordan Ringell, and is subsidiary of Command Com-
munications Inc.. licensee of KJQY(FM) San Diego.
Buyer is headed by Carl E. Hirsch, Robert F.X. Siller-
man, Harold Dean Thacker, Howard J. Tytel, Gary
Chetkof and Richard Anderson. Legacy Broadcasting
Partnership 11 is subsidiary of Legacy Broadcasting
Partners Ltd., licensee of WMJKFM) Cleveland and
WYHY(FM) Lebanon, TN. Sillerman, Tytel and Chet-
kof have interests in Sillerman Assets Lid., which
owns MBC WNEW-AM Corp., general partner of
WNEW-AM Partnership. licensee of WNEW(AM)
New York. Sillerman, Tytel and Hirsch have interests
in Sillerman Representative Ltd., which holds 5.3% of
class B non-voting stock of Group W Radio Acquisi-
tion Corp., licensee of 10 AM's and seven FM's in
major markets throughout the U.S. Sillerman and Tytel
have interests in Sillerman-Magee Communications
Management Corp., whose interests include Command
Communications and Capstar Communications Inc.
Capstar is licensee of WIX-AM-FM Nashville. Siller-
man owns 100% of Northampton Holding Corp., li-
censee of WHMP(AM)-WHMP-FM  Northampton,
MA. Action March 20.

8 KDDIXAM)-KMRE(FM) Dumas, TX (AM: BA-
L910130EC; 800 khz: 250 w-D; FM:
BAPLH910130ED; 95.3 mhz; 3 kw; ant. 260 ft.)—
Granted assignment of license from Lone Star Radio
Broadcasters Inc. to Xira Cattle Co. Inc. for $350.000.
Seller is headed by G. R. Chapman, and has no other
broadcast interests. Buyer is headed by Phillip L. Haa-
land (80%) and Karlyle R. Haaland (20%), and has no
other broadcast interests. Action March 20.

8 KODA(FM) Houston (BALH901029ED; 99.1 mhz;
95 kw; ant. 1,920 ft.}—Granted assignment of license
from Cc d C ications Inc. to Legacy
Broadcasting Partners Lid. $1.25 million; includes
KRLID{AM) Dallas (see above). Action March 20.

8 WRIQ(AM) Appleton, W1 (BTCO01004EB; 1570
khz; | kw-D, 331 w-N)—Granted transfer of control
from Gamark Inc. to George A. Sattler for $27,000.
Seller is headed by Robent J. Weber. Buyer is headed
by George A. Sattler. Action March 19.

NEW STATIONS

Applications

8 Sherwood, AR (BPH910312ME)}—George V. Do-
merese secks 102.1 mhz; 3 kw; ant. B6 m. Address:
P.C. Box 6460, North Little Rock, AR 72116. Princi-
pal is 100% owner of KFDF(AM) Van Buren and
KMTL(AM) Sherwood, both Arkansas. Filed March
12.

B Sherwood, AR  (BPH910313MA)—Sherwood
Broadcasting of Arkansas seeks 102.1 mhz; 2 kw; ant.

174 m. Address: 22836 MacFarlane Dr., Woodland
Hills, CA 91364. Principal is headed by Philip Jay Hall
and Christy L. Hall and has no other broadcast inter-
ests. Filed March 13.

® Durango, CO (BPH910227MK)—Charles Fabrikant
seeks 99.7 mhz; 50.0 kw; 120 m. Address: 40 E. 78th
St., New York, NY 10021. Principal has no other
broadcast interests. Filed Feb. 27.

@ Grinnell, 1A (BPH910312MD)—Grinnell Broad-
casting Co. Inc. seeks 106.7 mhz; 50 kw; ant. 150 m.
Address: 816 10th Ave., Grinnell, 1A 50112. Principal
is headed by John A. Mathews and has no other broad-
cast interests. Filed March 12.

& Grinnell, IA (BPH910313ME)—Janet A. Carl seeks
106.7 mhz; 50 kw: ant. 150 m. Address: 1124 Third
Ave. Grinnell 1A 50112. Principal has no other broad-
cast interests. Filed March 13.

® Flemingsburg, KY (BPH910313MF)—Linda P.
Worthington seeks 106.3 mhz: 1.4 kw; ant. 147 m.
Address: Rte. 1 Box 131, Ewing, KY 41039. Principal
has no other broadcast interests. Filed March 13.

® Flemingsburg, KY (BPH910312MG)—Flemings-
burg FM Broadcasters Inc. seeks 106.3 mhz; 1.6) kw;
ant. 137 m. Address: P.O. Box 131, Flemingsburg,
KY 41041. Principal is headed by Carl Haight, Emest
Sparkman, A, Dale Bryant and James M. Hay. Spark-
man is president and 95.8% sharecholder of Mountain
Broadcasting Service Inc., licensee of WKIC(AM)-
WSGS(FM) Hazard, KY, and is 50% shareholder of
Fleming County Broadcasting Co. Inc., licensee of
WFLE(AM) Flemingsburg, KY. Filed March 12.

B Otterville, MO  (BPH910305MB)—Outerville
Broadcasting Lid. seeks 107.7 mhz; 6 kw; ant. 100 m.
Address: 5345 Pin Qak Lane, Sedalia, MO 65301.
Principal is headed by Joyce K. Fischer and James L.
Matthewson. Matthewson is 50% common stockholder
of Matthewson Broadcasting Co. Inc., licensee of
KDRO(AM) Sedalia, MO. Fischer is wife of Adam B.
Fischer, who is 50% common stockholder in Matthew-
son Broadcasting. Filed March 5.

8 Manchester, NH (BPED910313MB)—Knowledge
For Life seeks 90.7 mhz; .015 kw; ant. 270 m. Ad-
dress: 134 Hollis Rd., Amherst, NH 03031. Principal
is headed by Ronald A. Tannariello, and has no other
broadcast interests. Filed March 13.

8 Hatteras, NC (BPH910305MA)—Hurricane Com-
munications seeks 94.3 mhz; 6 kw; ant. 60 m. Address:
2557 E. Mountain Lodge Circle, Birmingham, AL
35216. Principal is headed by Toni T. Rinehart, Mel-
vin H. Tack. Filed March 5.

8 Cookeville, TN (BPED910314MA )—Somerset Edu-
cational Broadcasting Foundation secks 90.9 mhz; ant.
212 m. Address: 2034 N. Hwy. 39, Somerset, KY
42501. Principal is headed by S. David Carr, and has
no other broadcast interests. Filed March 14,

8 Farwell, TX (BPCT910315KE)}—Ramar Communi-
cations Inc. secks ch. 18: 1,187 kw: ant. 160 m.
Address: P.O. Box 3757, Lubbock, TX 79452. Princi-
pal is headed by Ray Moran, Mary Moran and Brad
Moran. Principal is licensee of KJTV(TV) Lubbock,
TX, and KRSY(AM) Roswell, NM, and is licensee of
eight LPTV’s throughout Texas. Filed March 15.

8 Marion, VA (BPH910312MF)—Cope 1l Broadcast-
ing Partners seeks 103.5 mhz; 6 kw; ant. [00 m.
Address: P.O. Box 149, Marion, VA 24354. Principal
is headed by Thomas E. Copenhaver and Lois C.
Copenhaver, and has no other broadcast interests. Filed
March |2.

8 Marion, VA (BPH91031IMA)—James Killinger
Comick seeks 103.5 mhz; 6 kw; ant. -18 m. Address:
P.O. Box B5, Marion, VA 24354. Principal has no
other broadcast interests. Filed March 11.

Actions

8 Northport, AL {BPHE80915MO)—Granted app. of
Warrior Broadcasting Inc. for 100.7 mhz: 3 kw; ant.
100 m. Address: 12 Bariwayne, Tuscaloosa, AL
34505. Principal is headed by James E. Shaw, and has
no other broadcast interests. Action March 15.

® Selbyville, DE (BPHB60917MD)—Granted app. of
Anchor Broadcasting for 97.9 mhz; 3 kw; ; ant. 328 m.
Address: 7541 16th St. NW, Washington, DC 20012.
Principal is headed by Herman F. Stamps. Ridgly C.
Bennett, R. Kenneth Mundy and Francis L. Smith, and
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has no other broadcast interests. Action Jan. 25.

B Augusta, KS (BPH880727MO)—Granted app. of
Gregory Ray Steckline for 96.3 mhz: 3 kw; ant. 78 m,
Address: Rie. | Box 94A, Garden Plains, KS 67050.
Principal has no other broadcast interests. Action
March 18.

8 Williamstown, KY (BPHB90228MB)—Granted
app. of Grant County Broadcasters for 106.5 mhz; 3
kw; ant. 100 m. Address: P.O. Box 106, Dry Ridge.
KY 41035. Principal is headed by Robert R. Wallace
and Larry H. Spears and has no other broadcast inter-
ests. Action March 22.

8 Indian Springs, NV (BPHB91002ML)—Granted
app. of Claire B. Benezra for 99.3 mhz; 6 kw; ant. 5
m. Address: 3481 Jewel Cave Dr., Las Vegas, NV
89122, Principal has no other broadcast interests. Ac-
tion March 19.

® State College, PA (BPH870915MC)—Granted app.
of Advanced Broadcast Technologies Inc. for 94.5
mhz; 813 kw; ant. 192 m. Address: 2705 Bellevue
Ave, Augusta, GA 30909. Principal is headed by Lynn
A. Deppen. and has no other broadcast interests. Ac-
tion March 12.

8 Walterboro, SC (BPH88060IND)—Granted app.
of Terry Lamar G'Quinn for 105.3 mhz; 3 kw; ant. 100
m. Address: P.O. Box 215, Walierboro, SC 29488,
Principal has no other broadcast interests. Action
March 22.

8 Paris, TN (BPH890905MM }—Granted app. of Ben-
ton-Weatherford Broadcasting Inc. of Tennessee for
94,1 mhz; 3 kw; ant. 100 m. Address: India Rd.. Paris,
TN 38242. Principal is headed by Gary D. Benton and
Larry §. Weatherford, brothers-in-law. and Leonard C.
Benton. Gary Benton js 14.69% sharcholder of Home-
town Communications Inc., licensee of WSQR(AM)
Sycamore, IL; president and 33.3% shareholder of
Benton-Weatherford Broadcasting of Tennessee, li-
censec of WMUF(AM} Paris, TN, and 33.3% share-
holder of Benton-Weatherford Broadcasting Inc. of
Indiana, licensee of WCDV(FM) Covington, IN. Ac-
tion March 15.

B Neillsville, W1 (BPH891122MP)—Dismissed app.
for 92.7 mhz; 3 kw; ant. 89 m. Address: 1813 W.
Cortland St., Chicago, IL 60622. Principal has no
other broadcast interests. Action March 8,

8 Neillsville, WI (BPH891030MK)}—Granted app. of
John H. Hackman for 92.7 mhz; 3 kw; ant. 100 m.
Address: 703 N. Hinman Ave., Marshfield, W1 54449,
Principal is 10% owner of Goetz Communications
Corp., licensee of WIPD-AM-FM Ishpeming, MI and
WDMJ(AM) Marquette, MI; 40% owner of Sauk
Broadcasting Corp.. licensee of WRDB(AM)-
WNFM(FM) Reedsburg, W1, and controlling stock-
holder of Farmbelt Radio Inc.. licensee of WIXN-AM-
FM Dixon, IL. Action March 15.

FACILITIES CHANGES

Applications
AM’s
® Rancho Cordove, CA KMCE(AM) 650 khz—

March 18 application for mod. of CP (BP810410AB)
to augment day and night patterns.

8 Orlando, FL WWNZ(AM) 740 khz—March 20 ap-
plication for mod. of CP (BPB906D6AM) 10 augment
nightime standard pattemn.

FM’s

8 Montgomery, AL (no call letters) 96.1 mhz—March

6 application for mod. of license to increase ERP: 4.5
kw H&YV (pursuant to docket #88-375).

8 Berryville, AR KSCC(FM) 107.1 mhz—March 13
application for CP to change ERP: 3.6 kw H&V. ant.:
191 m. ; TL: on Hilltop, .65 km N of US Ree. 62, 3.2
km W of Green Forest City limit, AR; class: C3 (per
docket #90-104).

B Idyliwild, CA KATY-FM 101.3 mhz—Jan. 15 ap-
plication for mod. of CP (BPHB70514MC as mod.) to
make changes in antenna supporting-structure height.

® Lafayette, FL WQHI(FM) 99.9 mhz—March 12
application for CP to change ERP: 50 kw H&V; ant.:
150 m.; TL: Hwy. 59, 1.2 km SW of Wacissa, FL;
class: C2.

® Rockledge, FL WHKR(FM) 102.3 mhz—March 5
application for mod. of CP {(BPHB61105MK) to
change ERP: 50 kw H&V; change ant.: 150 m.; TL:
Fox Lake Rd. and interstate 95, Titusville. FL: change
class: C2.

® West Palm Beach, FL. WIRK-FM 107.9 March 12
application for CP to change ant.: 163 m. ; change TL:
8000 NW 45th St., West Palm Beach, FL.

® Americus, GA WDEC-FM 94.3 mhz—March 6 ap-
plication for CP to change ERP: 25.0 kw H&V: change
ant.: 100 m.; TL: approximately 5.2 km W of Smith-
ville, GA; freq: from 234C3 & class: C3 (per docket
#90-212).

® Kekaha, HI (no call letters) 103.3 mhz—March 13
application for CP to change ERP: 100 kw H&V; ant.:
-248 m.; change class: C1 (per docket #89-584).

® Harlan, IA KNOD(FM) 105.5 mhz—March |3 ap-
plication for CP to change freq: 105.3 mhz; ERP: 25
kw H&V; change ant.: 86 m.. class: C3 (per docket
#90-303).

® East Jordan, MI WIZY(FM) 100.9 mhz—March 1
application for mod. of CP (BPHB50903MC as mod.)
to change main studio outside of 70 dbu contour.

® Vandalia, MO KLRK(FM) 100.1 mhz—March 7
application for mod. of license to increase ERP: 3.3 kw
H&V (pursuant to docket #88-375).

® Jamestown, NY WHUG(FM) 101.7 mhz—March
20 application for mod. of license to increase ERP: 3.3
Kw H&V (pursuant 1o docket #88-375).

® Liberty, NY WVOS-FM 95.9 mhz—Feb. 25 appli-
cation for mod. of license to increase ERP: 3.3 kw
H&YV (pursuant to docket #88-375).

TV’s

8 Greenville, NC WYDO(TV) ch. 14—March 21 ap-
plication for mod. of CP (BPCT871112KF) to change
ERP: 1,200 kw (vis); ant.: 193 m; TL: .2 km N of Rte.

118, 2.2 km E of Grifton, NC; ant: AndrewALP32M3-
HSP-14DAXBT): 35 22 18N 77 24 04W.

8 Oklahoma City KOCO-TV ch. 5 March 15 applica-
tion for CP (o change ERP: 100 kw (vis); ant.: 464 m_;
change TL: 1200 E. Britton Rd., Oklahoma City, OK;
ant: Harris Tab-6L(DA)(BT); 35 33 45N 97 29 24W.

Actions
AM’s
8 Rocklin, CA KEBR(AM) 1210 khz—March 18 ap-

plication (BP900912AD) granted for CP to make
changes in antenna system.

8 Oviedo, FL WCAG(AM) 1030 khz—March 21 ap-
plication (BMP900405DG) granted for mod. of CP
(BP870629AJ) to change TL: 2 km E of Oviedo, FL
and S of State Rte. #426 and make changes in anienna
system 28 40 3IN 81 10 01W.

8 La Grange, IL WTAQ(AM) 1300 khz—March 22
application (BP901211AF) granted for CP to relocate
daytime TL: to nightime site at Austin and 119th St.
and make changes in antenna system.

8 Minneapolis KTCHAM) 690 khz—March 18 appli-
cation (BPS00108AB) granted for CP to add night
service with 500 watts; increase day power to 1500
walts; make changes in antenna system and change TL:
10.7 km E of Rosemont. MN 44 44 58N 92 59 35W.

FM’s

8 Arab, AL WCRQ-FM 92.7 mhz—March 25 CP is
hereby forfeited.

8 Decatur, AL WDRM(FM) 102.1 mhz—March 22
CP is hereby forfeited.

® Anchorage, AK KPXR(FM) 102.] mhz—March 25
CP is hereby forfeited.

8 Juneau, AK KDEV(FM) 100.7 mhz—March 18 CP
forfeited and cancelled; call signs deleted.

® Hoxie, AR KHOX(FM) 100.5 mhz—March 20 ap-
plication (BMLH900618KC) granted for mod. of li-
cense to change freq: 100.5 mhz 0 105.3 mhz.

8 Humnoke, AR KZIX(FM) 101.7 mhz—March 18
CP forfeited and cancelled: call signs deleted.

8 Jonesboro, AR KJBR(FM) 101.9 mhz—March 25
CP is hereby forfeited.

8 Delano, CA KDNO(FM) 98.5 mhz—Feb. 8 CP is
herby forfeited.

® Fort Bragg, CA KWSF(FM) 91.5 mhz—March 18
CP forfeited and cancelled: call sign deleted.

® Redding, CA KVIP-FM 98.1 mhz—March 22 CP is
hereby forfeited.

® San Diego, CA KKLQ-FM 106.5 mhz—March 25
CP is hereby forfeited.

® Santa Maria, CA KXFM(FM) 99.1 mhz—March
25 CP is hereby forfeited.

® Santa Rosa, CA KXFX(FM) 101.7 mhz—March 20
application (BPHB91116IC) granted for CP to change
ERP: 2.330 kw H&V; ant.: 322.8 m.; TL: Mount
Barham Communications site, 6.29 km NW of Melite,
CA.

® Boulder, CO KGNU(FM) 88.5 mhz—March 22 CP
is hereby forfeited.

® Julesburg, CO KJBS(FM) 96.5 mhz—March 22 CP
forfeited and cancelled; call sign deleted.

® Pueblo, CO KVUU(FM) 99.9 mhz—March 22 CP
is hereby forfeited.

8 Pueblo, CO KGRQ-FM 107.1 mhz—March 15 ap-
plication (BPH900B031C) granted for mod. of CP
(BPHB71006ID as mod.) to change ERP: 50 kw H&V;
ant.: 103 m. ; TL: 1.6 km W of 1-25, 7.7 km N of
Pueblo, CO: class: C2 (per docket #88-30).

8 Silverton, CO KVFC(FM) 99.3 mhz—March 18 CP
forfeited and cancelled; call sign deleted.

& Marianna, FL. WINF(FM) 91.1 mhz—March 22 CP
is hereby forfeited.

® Panama City, FL. WPAP-FM 92,5 mhz—March 21
application {BMPH910305iB) granted for mod. of CP
{BPH900320IC) to change ant.: 275 m.; TL: .4 km NE
of Hammond Lake. Fountain, FL; class: C1.

® St. Petersburg, FL. WQYK-FM 99.5 mhz—March
22 CP is hereby forfeited.

® Tallahassee, FL WTMG(FM) 95.9 mhz—March 15
application (BPH90!1061A) granted for CP to change
freq: 96.1 mhz; change ERP: 50 kw H&V: ant.: 139.7
m.; TL: TBA; class: C2 (per docket #89-23).

® Athens, GA WALR(FM) 104.7 mhz—March 14
application (BPH901113IF) dismissed for CP to
change ERP: 77.62 kw H&V; ant.: 333 m.; TL: 3.6 km
{N 186 degrees E) to Loganville, GA.

8 Columbus, GA WFXE(FM)} 104.9 mhz—March 18
CP is hereby forfeited.

® Statesboro, GA WOTR(FM) 90.3 mhz—March 22
CP forfeited and cancelled; call sign deleted.

® Trenton, GA WBDX(FM) 102.7 mhz—March 21
application (BMPH901121ID) granted for mod. of CP
{BPHB70917MD) to change ant.: 246 m.

8 Waimea, HI KKGG-FM 99.1 mhz—March 21 CP
forfeited and cancelled; call sign deleted.

® Rupert, ID KNAQ-FM 92.1 mhz—March 22 appli-
cation (BMPH900816IF) granted for mod. of CP
(BPHB71224IC as Reinst.) to change ERP: 3.00 kw
H&V; ant.: 62.5 m.; TL: SE comer, 300 W, 100 S;
change 10 class A.

# Columbia, IL WCBW(FM) 104.9 mhz—March 19
application (BPH9008061F) granted for CP to change
ERP: 4 kw H&V; change increase ERP: 1o equivalent
of 6 kw (pursuant to docket #88-375).

8 Mt. Carmel, IL WVIC(FM) 89.] mhz—March 18
CP is hereby forfeited.

8 Peru, IL WLRZ(FM) 100.9 mhz—March 18 CP is
hereby forfeited.

8 Michigan City, IN WFANFM) 89.5 mhz—March
18 CP forfeited and cancelled: call sign deleted.

® Vevay, IN WKID(FM) 95.9 mhz—March 18 CP is
hereby forfeited.

8 Decorah, 1A KRDI-FM 100.9 mhz—March 22 ap-
plication (BPH900627IF) granted for CP to change
freq: 100.5 mhz; change ERP: 50 kw H&V; ant.: 150
m.: TL: 110 Highland Dr., Decorah, [A; class: C2 (per
docket #89-298).

® Jowa City, JA KRNA(FM) 93.9 mhz—March 22
application (BPHB90412IC) granted for CP to change
ant.: 222 m. ; change TL: about |.7 km N of Oxford,
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TA., .5 km N of intersection of U.S. Hwy. 6 and State
Hwy. 109,

® Newton, 1A KLVN(FM) 95.9 mhz—March 18 CP is
hereby forfeited.

® Sac City, 1A KSRG(FM) 105.1 mhz—March 18 CP
is foreited and call sign deleted.

® Sioux City, IA KTFC(FM) 103.3 mhz—March 22
CP is hereby forfeited.

& Jackson, KY WISN-FM 97.7 mhz—March 18 CP is
hereby forfeited.

8 Colby, KS KTCC(FM) 91.9 mhz—March 22 CP is
hereby forfeited.

8 Wichita, KS KICT-FM 95.1 mhz—March 22 CP is
hereby forfeited.

& Richmond, KY WMCQ-FM 101.7 mhz—March 22
CP is hereby forfeited.

8 Clinton, LA WQCKI(FM} 92.7 mhz—March 22 ap-
plication (BPH901130IC) granted for CP to change
ERP: 32 kw H&V: change ant.: 184 m.: TL: off Stte
Hwy. 10, 4.5 km W-SW of Clinton. E Feliciana Par-
ish. LA: class; C2 {per docket #89.392).

® Lake Charles, LA KBIU(FM} 103.7 mhz—March
22 CP is hereby forfeited.

® Natchitoches, LA KNWD(FM) 91.7 mhz— March
25 CP is hereby forfeited.

® North Fort Polk, LA KCLJ(FM) 106.7 mhz—March
18 application {BMPH900928IA) granted for mod. uf
CP (BPH861125MB) to change ERP: 6 kw H&V: ant.:
100 m.: TL: .3 km E of U.S. Hwy. 171, .25 km S of
Entrance Rd. 1o Fort Polk. Vernon Parish. 5.5 km S of
Newilano, LA.

® Bangor, ME WHSN(FM) 89.3 mhz—March 18 CP
is hereby forfeited.

® Farmington, ME WUMF-FM 100.5 mhz—March
21 CP is hereby forfeited.

® Marshfield, MA WATD-FM 95.9 mhz—March |8
CP is hereby forfeited.

u Worcester, MA WAYW(FM) 91.9 mhz—March 25
CP forfeited and cancelled: call sign deleted.

u Worcester, MA WICN(FM) 90.5 mhz—March 22
CP is hereby forfeited.

® Sault Ste. Marie, MI WSUE(FM) 101.3 mhz—
March 18 CP is hereby forfeited.

® Alexandria, MN KIKV-FM 100.7 mhz—March |8
CP is hereby forfeited.

& Cambridge, MN KXLV-FM 105.5 mhz—March |5
application (BPH900917ID} granted for CP 1o change
freq: 105.3 mhz: change ERP: 17 kw H&V: ant.: 120
m.. TL: 6.3 km NE of Isanti. Isanti County change
class to 287 (per docket #89-383).

® International Falls, MN KSDMI(FM) 104.1 mhz—
March 22 CP is hereby forfeited.

8 Moorhead, MN KVOX.FM 99.9 mhz—March 22
CP is hereby forfeited.

® Willmar, MN KQIC(FM) 102.5 mhz—March 22
CP is hereby forfeited.

u Bay Springs, MS WIZK-FM 93.5 mhz—March 22
CP is hereby forfeited.

® Calhoun City, MS WGIN(FM) 102.3 mhz—March
25 CP forfeited and cancelled; call sign deleted.

® Corinth, MS WADI(FM) 95.3 mhz—March 20 ap-
plication (BMLHR91212KD) granted for mod. of li-
cense to increase ERP: 4.2 kw H&V (pursuant to
docket #88-375).

® Newton, MS WMYQ-FM 106.3 mhz—March 18
CP is hereby forfeited.

® Oxford, MS WKLJFM) 107.1 mhz—March 18 CP
is hereby forfeited.

® Pontotoc, MS WSEL-FM 96,7 mhz—March 18 CP
is hereby forfeited.

® Canton, MO KBXB(FM) 102.3 mhz—April II.
1990 application (BMLH90041 1KC) granted for mod.
of license to increase ERP: 6 kw H&V (pursuant to
docker #88-375).

@ Lebanon, MO KTTK(FM) 89.9 mhz—March 22 CP
forfeited and cancelled: call sign deleted.

& Union, MO KLPW(FM) 101.7 mhz—March 18 CP

is hereby forfeited.

& Baker, MT KFLN-FM 100.5 mhz—March 18 CP
forfeited and cancelled: cail signs deleted.

@ Browning, MT KBFT(FM} 88.7 mhz—March 18
CP forfeited and cancelled: call sign deleted.

@ Great Falls, MT KMON-FM 94.5 mhz—March 22
CP is hereby forfeited.

® Helena, MT KMBB(FM} 91.3 mhz—March 18 CP
forfeited and cancelled: call signs deleted.

® Missoula, MT KMSO/(FM) 102,5 mhz—March 18
CP is hereby forfeited.

8 Grand Island, NE KRGI-FM 96.5 mhz—March 21
CP is hereby forfeited.

® Kearney, NE KEAA(FM) 89.9 mhz—March 18 CP
forfeited and cancelled: call signs deleted.

8 New Brunswick, NJ WRSU-FM 88.7 mhz—March
22 CP is hercby forfeited.

® Belen, NM KARS-FM 97.7 mhz—March 19 appli-
cation {BPHY004191H) granted for CP to change ERP:
100 kw H&V: change ant.: 300 m.. TL: 1.5 km W of
Summit of El Cerro De Los Lunas: change class: C
{per docket #89-34).

% Canandaigua, NY WLKA(FM) 102.3 mhz—March
25 CP is hereby forfeited.

® Mount Kisco, NY WVIP-FM 106.3 mhz—March
25 CP is hereby forfeited.

w Syracuse, NY WFNY(FM) 90.3 mhz—March 22
CP forfeited and cancelled: call sign deleted.

® Troy, NY WRPI(FM) 9.5 mhz—March 18 CP is
hereby forfeiled.

® Wilmington, NC WHQR(FM) 91.3 mhz—June 11.
1986 CP is hereby forfeited.

& Williston, ND KWYL-FM 98.5 mhz—March 22 CP
is forfeited and call lewers deleted.

8 Archbold, OH WMTR-FM 95.9 mhz—March 18
application (BMLH900625KD) granted for mod. of
license to change freq: 96.1 mhz (per docket #39-
582).

u Geneva, OH WDON(FM} 104.9 mhz—March 15
application (BMLH9010091A) denied lor mod. of li-
cense to relocate main studio outside community of
license to 11106 Aquilla Rd.. Chardon. OH.

# Anadarko, OK KRPT-FM 103.7 mhz—March 22
CP is hercby forfeited.

8 Elk Clty, OK KICZ(FM) 94.3 mhz—March 18 CP
forfeited and cancelled: call sign deleted.

% Pawhuska, OK KMYB(FM) 104.9 mhz—March 18
CP is hereby forfeited and call sign deleted.

@ Bend, OR KICE(FM) 100.7 mhz—March I8 CP is
hereby forfeited.

8 Coos Bay, OR KCOO(FM) 89.3 mhz—March 18
CP forfeited and cancelied: call sign delcted.

® Coos Bay, OR KYTT-FM 98.7 mhz—March 18 CP
is hereby forfeited.

u Coquille, OR KSHR-FM 97.3 mhz—March 22 CP
is hereby forfeited.

® Sutherlin, OR KSRL(FM) 101.1 mhz—March 18
CP forfeited and call sign deleted.

& Nanticoke, PA WEAY(FM) 92.1 mhz—March 22
CP is hereby forfeited.

® San Juan, PR WIOA(FM) 99.9 mhz—March 22
application (BPH9003121D) granted for CP to change
ERP: 50 kw H&V.

® Due West, SC WECE(FM) 88.5 mhz—March 22
CP is herby forfeited.

& Scranton, SC (no call letters) 102.9 mhz—March 22
application (BMPH9012141B) granted for mod. of CP
(BPHBE0804MM) 10 change ERP: 2.9 hw H&V: ant.:
142 m.; TL: 0.9 km SW of intersection U.S. 301. State
Rd. 72 at New Hope. SC.

& Sisseton, SD KREH(FM)} 99.3 mhz—Murch 22 CP
forfeited and cancelled: call sign deleted.

® Vermillion, SD KVHT(FM) 102.3 mhz—May 31,
1990 application (BMLH900531KC) granted for mod.
of license 1o incrcase ERP: 6 kw H&V (pursuant to
docket #88-375).

@ Corpus Christi, TX KRYS-FM 99.1 mhz—March

18 CP is hereby forfeited.

& Bryan, TX (no call letters} 99.5 mhz—March 20
application (BMPH9101161)) granted for mod. of CP
(BPHB80113IMA} to change TL: 1240 Villa Maria Rd.,
Bryan. TX.

® Haskell, TX KVRP-FM 95.5 mhz—March 18 CP is
hercby forfeited.

® Jumction, TX KLFO{FM) 93,5 mhz—March 25 CP
farfeited and cancelled: call sign deleted.

® Liberty, TX (no call letters) 99.9 mhz—March 22
application (BMPH9011191A) granted for mod. of CP
(BPHBRO0127MO1 10 change ERP: 26 kw H&V: ant.:
207 m.: change TL: 16 mi E of Liberty. 2 mi N of
Hwy. 90.

® Lufkin, TX KSWP(FM) 91.1 mhz—March 18 CP iy
hereby forfeited.

® Logan, UT KBLQ-FM 92.9 mhz—March 22 CP is
hereby forfeited.

® Brattieboro, VT WKVT-FM 92.7 mhz—March 18
application {BMLH900627KB) granted for mod. of
license to increase ERP: 1.8 kw H&V (pursuant to
docker #88-375),

& Danville, VT WSHX(FM) 95.7 mhz—March 15 CP
is hereby forfeited and call sign deleted.

® llampden-Sydney, VA WWHS-FM. 92.1 mhz—
March 18 CP is hercby forfeited.

® Aberdeen, WA KDUX.FM 104.7 mhz—March 18
CP is hereby forfeited.

u Bellevue, WA KBCS(FM) 91.3 mhz—March 2|
Petition for rcconsideration is hereby granted.

® Mount Vernon, WA KSVR(FM) 9).1 mhz—March
22 CP is hereby forfeited.

® Seattle KLTX(FM) 95.7 mhz—March 25 CP is
hereby forfeited.

® Fort Gay, WV WFGH{(FM) 90.7 mhz—March 18
CP is hereby forfeited.

® Ladysmith, W1 WW[B(FM) 103.7 mhz—March 21
CP is hereby forfeited.

@ New Richmond, WI WIXK(FM) 107.1 mhz—
March 24 application (BPH9002121C) granted for CP
to change ERP; 12.2 kw H&V: change am.: 100 m.:
class: C3 {per docket #87-555).

@ Lander, WY KDLY(FM) 97.5 mhz—March 21 CP
is hereby forfeited.

® Lost Cabin, WY KRLU(FM} 99.1 mhz—March 18
CP is hereby forfeited.

TV’s

® Traverse City, M1 WGTU(TV) ch. 29—March 21
application (BPCT901206KE) granied for CP 10
change ERP: 2.000 kw (vis); ant.: 399 m: TL: Hagni
Rd.. Excelsior Township. 6 mi E of Kalkaska. M.

antenna: Andrew ATW 31H3-HTX-29S (DA)BT). 44
44 54N 85 (04 08W.

® Kansas City, MO KZKC(TV) ch. 62—March 21
application (BPCT901217KF) pranted for CP rto
change ERP: 2183 kw (vis). ant.: 340 m: antenna:
Andrew ATW25H4-HSCI-62S (DA)BTY: 39 04 S9N
94 28 19w,

8 Longview, TX KLMG-TV ch. 51—March 26 appli-
cation (BPCT910215K0) granted for CP 1o change
ERP: 4682 kw (vis). ant.: 380.7 m: TL: | mi NW of
Rte. 42 and Ree. 1513 intersection. New London. TX.
32 15 35N 94 57 02W: antenna: RCA TFU-30IDAS
(DA).

8 Blacksburg, VA WYDD(TV) ch. 65—March |1-
Cancelled CP and deleted call sign.

a Fairfax, VA WNVC(TV) ch. 56—March 21 appli-
cation (BPET90!116KE) granted for CP to change
ERP: 1.259 kw {vis). ant.: 215 m; TL: 8101 Lee Hwy..
Falls Church. VA; antenna: RCATFU-334BT). 38 52
28N 77 13 24W.

ACTIONS

8 Johannesburg, CA Effective May 9. substituted
channel 280B1 for Channel 280A and conditionally
modified construction permit of KRAJ accordingly.
(MM Docket 88-601 by R&O [DA 91-326] adopted
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March I3 by Acting Chief. Allocations Branch. Mass Initial Decision [FCC 91D-15] issued March 21 by  New FM's
Media Burcau.) ALJ Joseph Chachkin.) KDBX(EM) C Ground Broudcasti
i ting:
® Randolph and Brandon, both Vermont Effcctive B::;:“SR round Broadeasting
May 13, amended FM Table by substituting Channel ) .
271C3 for Channel 272A at Rundolph: madified li- CALL LETTERS KLEQ(FM) Shuka Bmadcaslmg Lid.: Kahaluu.
cense of WCVR-FM accordingly: substituted Channel Lo HI
268A for Channel 270A at Brandon: imposed site Applications KZUA(FM)  Navajo Broadcasting Co. Inc.:
restriction on Channel 267A at Essex. NY. (MM Existing AM’s Holbrook, AZ
Docket 89-487. by R&O [DA 91-336) adopted March g KZUB(FM)  Parity Radio C jon: Tahoka
20 by Acting Chief. Allocations Branch. Policy and KBLA(AM) KDAY Fred C. Sands Inc. T/A Redi T;‘(“‘Y I D(EE FUFITR HLEEL
Rules Division. Mass Media Bureau.) Mcdia: Sintu Monica. CA A . o
WBBE(AM)  WMAK Gizmo Communications (FM) gr::::ﬁ:on\s\;;:e University:
Inc.: London. KY SOUrg. .
ALLOCATIONS KZUD(FM) Blpc Mountain Broadcasting:
Existing FM’s Wilburton. OK

® Mark Pierce Denied application of reporter for Ace WKLZ(FM}  WIML-FM Northcrn Radio of WIKK(FM)  S. Kent Lankford: Newton. IL
Magazine for review of FOIA ruling denying him Petoskey Inc.: Petoskey. MI WLTN-FM  Profile Broadcasting Co. Inc.:
access to Commission documents concerning Field Op- WSLE(FM} WOBB Lovett Communications Inc.: Lisbon, NH
crations Bureau's "Ten Most Wanted” unlicensed radio ira. GA ' Y itan Radiocasti
stations and operators. (By MO&O [FCC 91-36) . Cairo, MYB(FM) Is’ucru.m Rudiocasting Co. . Socastee,
LRl e ) el b (SRS, ) rants WOHO(FM)  Gourd City Broadcasting G.P 2 M.
® Centre, AL Granted application of Cherokee Broad- New AM Gilead, OH
casting Corp. for new FM on channel 290A: denied N — s . . )
competing application of Radio Cemtre Inc.: dismissed WZQA(AM) SISSB Communications Inc.: Flowood. WPBK-FM fvy:il'r:'ulgl?rmdcasung Inc..

application of Baker Enterprises. (MM docket 90-71.
by 1D [FCC 91D-12] issued March 18 by ALJ Edward
J. Kuhlmann.)

® Texarkana, AR Approved settlement agreement and

dismissed with prejudice applications of B & H Broad- SUMMAm OF
casting System Inc. and Dupre’ Broadcasting Co.: re-
solved financial issue in favor of Jo-Al Broudcasting BROADCASTING & CABIE
Inc.. and granted its application for new FM on chan-

nel 284A in Texarkana. (MM docket 90-238 by Sum-
mary Decision [FCC 91D-13] issued March 19 by
Chief ALJ Joseph Stirmer.}

® Paradise Valley, AZ Granted application of Scotts-

dale Talking Machine and Wireless Co. Inc. for new BROADCASYING
FM on channel 290A: denied competing applications
of Gil L. Lyons, Hope Valley FM L., Patricia Hamp-
ton. American Intemational Diversified and Paradise

Valley Broadcasters. (MM docket 88-410 by Initial SERV ON AIR CP's ! TOTAL *
Decision [FCC 91D-11] issued March 15 by ALJ Jo- pERYICE —_ i

seph P. Gonzalez). Commercial AM 4.986 246 5.232
® Phoenix Renewed license of KESZ(FM) for shon- . A 944 5346
term. subject to reporting conditions and issued NAL S il 1402 o
for forfeiture of $15.000 for EEO violations: by sepa- Educational FM 1.442 5 1.747
rale action. consented to assignment of license for

KESZ(FM) from Duffy 11 Corporation to Arizona Tele- Total Radio 10,830 1,495 12.325
vision Company and waived one-to-a-market rule. Ac- N N

tion by Commission March 21 by MO&O {FCC 91-89] Commercial VHF TV A53 18 571
and Letter [FCC 91-90[: Report MM-530. Mass Mcdia Commercial UHF TV 564 178 C 142
Action.) =

® Englewood, FL Affirmed decision by Review Board Educational VHF TV 124 3 127
which granted application of Sandpiper Broadcasting . . 16 5
Inc. for new FM on channel 290A: denied competing ZA e = 24
applications of Sarasota-Chatlotte Broadcasting Corpo- ® Totat TV 1.470 215 1.685
ration and Cawley Broadcasting Corportion. Inc. (MM -

docket 88-538 by MO&O |FCC 91-75) adopted March VHF LPTV 192 173 365
14 by Commission.) UHF LPTV 629 1015 1.645
8 Jacksonville, FL. Reversed action by Mass Media

Bureau which rescinded grant of Nelson Broadcasting ® Total LPTV 821 1,188 2,009
Corp.”s application for construction permit for FM .

booster station WIOI-FM1. (By MO&O [FCC 91-78] FM translators 1.874 337 2.211
TS LITE D R By (O Tl PO VHF translators 2.709 94 2,803
® Palm Bay, FL Granted application of Palm Bay -

Radio. Inc.. for new noncommercial FM on channel UHF translators 2.256 371 2.627

212A over objections of Florida Institute of Technol-
ogy. (By MO&O [FCC 91-77) adopted March 14 by

Commission.) CTRFTEEE e T e e s i ——— e
® Las Vegas Granled application of Tierra Alta Broad- CABLE

casting, Inc., for new television station on channel 15,

and denied competing applications of Lorraine Walker B 53

Arms and Echonet Corporation. (MM docket 89-80 by otalubiriben 53.900.000
Initial Decision [FCC 91D-14] issued March 21 by Homes passed 71.300.000
ALJ Edward Luton.) YT

® Rochester, NY Granted application of Victorson Total systems 10
Group, Inc.. for new FM on channel 290A: denied Household penetrationt 58.6%
competing applications. (MM docket 88-558. by Deci-

sion [FCC 91R-26) adopted March 15 by Review Pay cable penetration 29.2%
Board.)

® Petersburg, VA Granted application of Sandra M. ° Includes off-air licerses t Penelration percentages are of TV household universe of
Adair Vaughan for new FM on channel 262A. and 92 1 million ' Construction permil. 2 Instructional TV fixed service. 2 Studic-transmil-
denied competing application of Petersburg FM Broad- ter link. Source: Nielsen and Broadcasting's awn research.

casters Limited Partnership. (MM docket 90-302 by
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WRSG(FM)  Panama City Christian School; WROR(AM) WBMX Just Formed Corporation; KUFX(FM)  KWSS KOOL Communications Inc.;
Panama City. FL Zecland, ML Gilroy. CA
WWQE(FM) Claire Tow: Shepherdsville, KY WWBH(AM) WCCZ Pelican Broadcasting Inc.; KZRT(FM)  KFMA Kart Broadcasting Company
WZQC(FM) Tia A. Soliday: Copenhagen, NY New Smyma Beach., FL Inc.; Jerome, 1D
iere. : WZZI(AM}  WKNN BronDarlane Barkley WBMX-FM  WROR Atlantic Radio of Boston
:VVZQE(FF:) ::ar:;,t\r Zc'lfen. G:(;rgn;:a. :L Evangelistic: Pascagoula/Moss P1., L4d.; Boston
I e e Ms WBUK(FM) WESO-EM Hutchko Pantnership: Fort
New TV Existing FM’s Shawnee, OH
ew Lv's _ KCEY(FM)  KZPL Voice of Intemnational WFXH(FM) WHHR-FM Adventure
KCDT(TV)  State Board of Education. Idaho: Christian Evangelism Inc.; Yuma, AZ Communications Inc.: Hilton Head
Sl KCOE(FM)  KAUB-FM Coe-Coe Broadcasters; Island. SC
KFNR(TV)  First !ﬂanonal Broadcasting Corp.: Aubumn, NE WHEB(FM) WHEB-FM Knight Broadcasting of
Rawlins, WY o KFRC-FM  KXXX-FM KYUU Inc.: San NH Inc.: Porismouth, NH
KTMW(TV) TRC Communications Inc.; Caldwell. Francisco WMMY(FM) WQOL West Florida Media Inc.:
= KGLC(FM)  KSSM Duke Corporation: Miami, OK Solana, FL
- , . . .
Existing AM’s KLVT-FM  KHOC KLVT Radio Inc.: Levelland, WQEZ(FM) ‘é"BZM '.""T'éhs.‘l‘l'.e“‘:; R?ﬂm
KEYZ(AM)  KQSR Charles L. Scofield; Williston, TX orporation; Chillicothe,
ND KMMY{FM) KKWK Green Country Radio Inc.: WQOL(FM)  WCXL Treasure Coast Media Inc.;
KVIS(AM)  KGLC Duke Corporation: Miami, OK Muskogee. OK Vero Beach, FL
WNRJ(AM) WNRE M.M. Group Inc.; Circleville, KNOW-FM  KSJN Minnesota Public Radio: St. WSNL(FM)  WMRY River Cilics Broadcasting
OH Paul, MN Corp.: East St. Louis, IL
WPNX(AM) WIQN JRM Broadcasting [nc.; KSIN(FM)  WLOL Minnesota Public Radio; WWHT(FM) WNRIJ Riggs Hutchinson &
Phenix City, AL Minneapolis Associates Inc.: Marysville. OH
BROADCAST DATABASE =
d [0 | | soscestomseances | | @FalatachAne. | | dataworld
a3 ‘ 3aWwonR Computeﬂz?gCIBJg:%cast Service e e E Rt LPTV/TV Translator
MAPS Detailed Interference Studies
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301-652-8822
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Insp Er
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Towers and Antenna Structures

Robert A. Shoolbred, PE.
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Charleston, 5.C. Z‘NOJ'@DSUMI

wen SG Communications

TViFM RF Systems Specialists
RF System Measuremants
Tower Erecion & Mantenance

800-824-7865 Tucson, AZ
800-874-5449 Tampa, FL
215-699-6284 N, Wales, PA

KLINE TOWERS
Towers, Antenna Structures
Engineering & Installation
P.O. Box 1013
Columbia, S.C. 29202
Tel: 803 251-8000 - FAX 251-8080

@ o AT K, B

AF DESIGN & INSTALLATION SPECIALISTS
LARCAN SCLID STATE TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBLANC & ROYLE TOWER SYSTEMS
14440 CHERRY LANE CT. LAUREL MO 20707
TEL: 301-458-2200 FAX: 301-498-7952

A riron me.

ENGINEERS & MANUFACTURERS OF
SOLID STEEL TOWER STRUCTURES
PHONE 219-936-4221
FAX 219.936-8798
PO. Box 128, 1200 N Qak Rd
Plymouth. IN 46563

r New iowers, transmitier bulldings, sarth
.ﬁ' stations, tumkey site development.

Tower Structures, Inc.

STARLINER* x %

MosiLE VIDEO PRODUCTION unit
MuLTi CAmera CarasiLITY
32 AupIO INPUTS-STEREO SOUND

Broadcast Video Tape

Greal Sewvice » Excdod

s ; mu Nirvana Jwenus PROCRAMMING * SPORTS * CONCENTS SERVING BROADCASTERS
b-]r'.' Chula Vists, CA 92011 Vioeo CONHIE(.N((::(SA -D ::;:;sucs FOR OVER FORTY YEARS
Nt CONTACT: ER¢ ]
PN e tisaiesn e e 3 (215) 626-6500 (405) 946-5551 1-800-888-4451
. L]
S&M ASSOClateS, Inc. Fo;r&'::gg':e contact PROFESSIONAL/SERVICE
* Transmitter installations & SATELLITE & BROADCASTING MAGAZINE DIRECTORY RATES
supervision SERVICES CONTACT: 1705 DeSsies St., N.W. 52 weeks - $40 per insertion
+ Installations of any manufacturer IDB COMMUNICATIONS GROUP Washington, D.C. 20036 26 weehs - $50 per insertion
* 1) years experience 10525 WEST WASHINGTON BLVD. for availabilities

205-849-7873
FAX 205-841-0069

CULVER CITY. CA 90232-1922

213-870-9000 FAX: 213-838-6374

Phone: (202} 659-2340

There i time pouni h
oF S50, Call (203) 585340, 2 e
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PROFESSIONAL CARDS

du Treil, Lundin & Rackley, Inc.
A Subadary of A} Ring. PO

1019 19th Sircer, N.W., Suite 30
Washingon. D.C. 20036
Telephone: 202-223-6700

Member AFCCF

Z==CARLT.JONES=
CORPORATION =—X

CONSULTING ENGINEERS

7901 YARNWOOD COURT
SPRINGFIELD, VIRGINIA 22153
(703 ) 569-7704
MEMBER APCCE

LLOHNES & CULVER
Consulting Radio—-TV Engineers
1158 15th. St. , N.W. , Suite 808

Washington , D.C. 20005
(202) 296-2722
Membei AFCCE

Smce 10aa

COHEN. DIPPELL AND
EVERIST, P.C.

CONSULTING ENGINEERS

1300 “L* STREET, N.W. SUITE 1100
WASHINGTON, D.C. 20005

1202} 898-0117 -
Member AFCCE

SILLIMAN AND SILLIMAN
8121 Georgia Ave. #700
Sitver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.

(301 589-8280
THOMAS 8. SILLIMAN. P.E.
(812) 853.9754
Member AFCCE

Mofiet, Larson & lohnson, Inc.
Consulting Teh
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Church, VA 22041
703 824:5660
FAX:703—824-5672
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 280068
San Francisco, California 94128

(415) 342-5200

HE (202) 396-5200

Member AFCCE

D

Jules Cohen & Associates, P.C.
Consulting Electronics Englneers
Suite 600
1725 DeSales, N.W.
Washington, D.C. 20036
Telephone: (202) 659-3707
Telecopy: (202) 659-0360

Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineernng Consullanis
Complete Tower and Rgging Services

"NServing the Broudeost Inedustry

Jor sver 54 Years™

Box 807 Bath. Ohio 44210
(216) 659-4440

E. Harold Munn, Jr.,

& Associates, Inc.
Broadcast Engineenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

Mullaney Engineering, Inc.

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON

CONSULTING ENGINEERS
4226 SIXTH AVE. N.W.
SEATTLE, WASHINGTON 98107
1206) 783-9151; Facsimile: (206) 789-9834
MEMBER AFCCE

F.W. HANNEL & ASSOCIATES
Registered Professional Engineers
911 Edward Street
Henry, lllinois 61537

STRUCTURAL SYSTEMS
TECHNOLOGY. INC
J. Cabot Guudy. PE.
PRESIDENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towers: Existing Towen
Siudecs. Analyss. Design Modifwations.

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P.0. BOX 180312
DALLAS, TEXAS 75218
TELECOMMUNICATIONS {FCC, FAA)

JOHN FX. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave
Bioomfield Hills, MI 48013
(313) 642-6226

{309) 364-3903 impectiom, Erecion. £t CHARLES PAUL CROSSNO, PE. Sl
Fax (309) 364-3775 6867 Elm St . McLean. VA 2101 (704) 456-9765 @12} 321‘_9“0 MEMBER AFCCE Member AFCCE

D.C. WILLIAMS, P.E.

Consulting Radio Engincer
Member AFCCE

/
f ' { f oMMUNICATIONS TECHNOLOGIES INC,

LAWRENCE L. MORTON
ASSOCIATES

1231 MESA OAXS LANE
MESA OAKS CAUFORNIA 93434

111 COMMmE AToDirS. LbutoE} B

BROADCAST ATANTS

N

SELLMEYER ENGINEERING

Consulting Engineers

° LAWRENCE L MORTON PE. PO. Box 356
Post Office Box 1888
Carson City, Nevada 89702 APPLICATIONESM a:m.u ENGINEERING McK:;n:)y,J.;_;;éSNQ
M. BEVERAGE 0. BOX 51138
(702) 885-2400 PrOTE T wron e || (805) 7334275 / FAX (805) 733-4793 Member AFCCE
= FC Data Bases -
PAUL DEAN FORD, PE. O e e cpueie W. Lee Simmons & Assoc., Inc.
« Froquency and 2bon a I t Y e
BROADCAST ENGINEERING CONSULTANT © AM-FMCATATESLPTV BROADCAST CONSULTANTS mm;s""mm
3775 West Dugger Ave,, "\ OWL ENGINEERING, INC. Applications e Inspections 1036 Witliom Hilion Pkwy., Suite 200F
West Terre Haute, Indiana 47885 T Conatig Commicais Ens SR Hitton Weod Is, $.C. 29928
812:535-3831 1306 W. County Road F, 5L Paul, MN 55112 (800) 969-3900 $00-277-5417 803-785-4445
Member AFCCE (612) 6311338 “Mermber AFCLE" 1515 N Court House Rd. Adtington, VA 22201 FAX 803-842-337)
AFCCE

RADIO ENGINEERING CO.

DON'T BE A STRANGER

#0 BOX 3437 SBANTA MARIA CA 03436
COMNSULTANTS

ALLOCATIONS INSTALLATIONS FIELD
ANTENNA 8 TYPE ACCEPTANCE MEASUREMENTS

Serving Broadcasrers Over 15 Yaers
NORWOOOD J PATTERSOM 18031934374t

3 s 117023 Reacers. Display
your Professm'a‘f of Serwce Carg nere It will be
seen by slaion and cable TV System owners
and decision makers

* 1989 Readerstug Survey showing 3 7 readers
per copy

conlact
BAOADCASTING MAGAZINE
1705 DeSaies S1., N.W.
Washington, D.C. 20036
tor availabilities
Phone: (202) 659-2340

Association of
Federal Communications
Consulting Engineers

P.Q. Box 19333
20th Street Station
Wazhinglon, DC 20036

(7031 534 TREO

PROFESSIONAL/SERVICE DIRECTORY RATES

52 weeks -

240 per insertion

26 weeks - $50 per insertion

There is a one time typesetting charge of $20. Call (202) 659-2340




GENTLE ON THE
BOTTOM LINF

r0 adcastl g

The B

How do you improve on the
industry’s most reliable and
comprehensive

reference book? Offer it at one-
third off the cover price.

We realize many Fifth Estaters are
having to tighten their belts in
today’s economy. We also know

that the wealth of industry
information The Broadcasting
Year@Book puts at the fingertips of
busy executives makes it the kind

of vital business tool you can’t afford
to be without. As a result, we are
offering the revised 1991

YearMBook at the 1984 price of

only $80 in this special pre-
publication offer. You get new
features, new directories and
thousands of updated entries. In
short, you get the top
directory/sourcebook in the

business at a price that’s gentle on the
bottom line.

Order before May 15 to take
advantage of this special user-
friendly offer for the book that has
been the standard industry reference
guide for well over half a century.

SPECIAL PRE-PUBLICATION PRICE FOR PAYMENT BY
MAY 15, 1991

HF\“} YO '_R YES, I want to order the BROADCASTING YEARBOOK 1991 published in April 199
ORDER NOW at the special pre-publication price

v_'_"_ITH _'4' CHECK Send me copies at $80.00 each. I understand that [ may return the book(s) in nev
FOR $80.00 AND condition within 15 days and receive a full refund. [ L

SAVE $35.00 OFF
THE COVER
PRICE.

Enclosed is my payment in the amount of

Name ___ Title '

Company - S
Address -

City State Zip
Chargeto: (J VISA ] MASTERCARD

ORDER TOLL-

FREE USING VISA
OR MASTERCARD SICIS — Exp.
Signature S

Billable orders must be accompanied by company purchase order.

1 '80{}'63 8'78 27 SR g;;itggsgzt\geb i;earbook

1705 DeSales St. NW, Washington, DC 20036-4400




CLASSIFIED

See last page of Classified Section for rates, closing dates, box numbers and other details.

HELP WANTED MARAGEMENT

General manager: North Central: Dynami¢ top
rated AM/FM contemporary in marvelous 250,000
population metro. Great staff, great physical plant
in a greal community needs a motivator/leader. if
you are competitive, a winner, disciplined. orga-
nized and truly love radio, we need tc hear from
you immediately. Please respond to. Mr. Charles
Stone, Broadcast Services, 1650 Tysons Bivd.,
Suite 790. Mclean, VA 22102. EOE.

GM/partner: NW MO small market group. Re-
quires $25-$50K investment. Sell $20K/Mo ; return
$250K 4-5 years. Enormous potential. AM/FM
Richmond-Lexington, MO. Need street-seller with
demonstrated sales record and strong ownership
motivation. Shellby Hendee, KMRN, Cameron,
MO 64429. B16-632-66861. EQE.

Come home to Ohio. Small markel with a giant
signal. Seeks community minded general manag-
er. Salary, car, monthly percentage of profit and
equity in station overtime. You will carry a list. A
great opportunity for someone who can make it
happen. Equal opportunity employer. Reply Box
L-5.

AM program manager/morning personality. Sun-
belt. Experienced small market expert needed for
local information leader. If you've got a iove for AM
and can do it all, send resume to Box L-19. EQE.

General sales manager wanted for high billing
small market AM/FM. Growth market in llincis.
EQE. Reply Box L-10.

WGCX Is filling the position of general sales man-
ager. WGCX is Mobile's fastest growing radio sta-
tion. Applicants for this position must have at least
5 years broadcast sales experience. Send resume
to General Manager, WGCX, PO Box 1044, Mo-
bile, AL 36633. WGCX 15 an egqual opportunity
employer.

Advertising salesperson for syndicated radio
talk show, excellent commission structure. Call
702-798-1798 or write Chancellor Broadcasting,
2550 Chandler #50. Las Vegas, NV 88120. ECE.

Sales pro for regional Adult FM. Work in the
American heartland with growing station group.
Management ability given special consideration.
EOQE. Box L-20.

General sales manager WALK FM/AM: Long Is-
land's monster AC powerhouse, WALK FM/AM.
locking for exceptional leader/motivator. Rare op-
portunity for lake-charge professsional with suc-
cessful track record in broadcast sales manage-
ment. Join strong, progressive group at flagship
station in nation’s 13th MSA. Resumes to Kelly
Egan, WALK FM/AM, PO Box 230. Patchogue, NY
11772. EOE M/F.

Sand, sun, surf Virgin Islands, account execu-
tive/GSM, 3 FMS, 100 KW each. "No beach bums
please.” Minorities and women encouraged. Send
detailed resume, basic salary needs, over-ride
desires and bonus goals by FAX to Chairman 809-
775-6063. Note: No free trips just 10 enjoy the
Caribbean. EOE.

Sales manager for major Philadelphia FM. If you
can lead and motivate an outstanding sates de-
partment and understand that creating new busi-
ness is the future of cur medium, we'd like to hear
from you. We seek an individual with 3-5 years
radio experience and an extensive and successful
sales track record. This is a rare opportunity with
Philadelphia’'s cnly country station and ane of
America’s leading radio grcups. Please send let-
ters and resumes (no calis) to Ken Nanus, Gener-
al Manager, WXTU, 23 West City Avenue, Bala
Cynwyd, PA 19004. EQE.

Looking for a great place to live? Come to Great
Falls. Montana. Top 25-54 Combo has established
account list waiting for you, Resume to General
Manager, KEIN/KLFM, 811 1st Avenue North,
Great Falls, MT 594G1. EOE.

Morning personality for growing regional Adult
FM. Management potential. EOE. Reply Box L-12.

Family Life Radio seeks announcer for afternoon
drive time at it's metro Detroit radio station. Appli-
cants should have at least 3 years con the ar
experence in Christian radio and be familiar with
inspirational music. Send tape and resume by
April 26, to Steve Wright, WUFL, PO Box 1030.
Sterling Heights, Mi 48311 EOE.

KNBR seeks sporis director. 5 years' major mar-
ket experience. T&R to: KNBR, Bob Agnew, 55
Hawthorne, San Francisco, CA 94105, No calls.
ECE.

HELP WANTED PROGRAMING
PRODUCTION AND OTHERS

One of radios best general managers now avail-
able. Sober, reliable, honest, tamily man. Non
drinker, non smoker, experienced in manage-
ment, with a sales emphasis. William E. Powley,
1301 2nd Avenue, Brunswick, GA 31520. 912-
262-9703.

Window of opportunity, don't let this one pass
you by. Your next GM/GSM is a motivalor, trainer,
team builder and success oriented tactician. Prov-
en success record. | have never failed. Rod 719-
520-1671.

GM ready to lead. Motivator, trainer, producer,
twenty year sales pro, programing. production,
organization and turnaround expert Costs down
profits up. Ready now. Reply to Box E-30.

Leader/motivator: Experienced lake-charge pro
with successful track record in saies and pro-
graming seeks situation in small/medium market.
Dedicated hands-on, bottom line oriented. Poten-
tial equity a plus. Darryl, 916-345-9468.

Seeking station owner/GM with unique point of
view; that ethics and profits can mix. | want to be
your next PD! Renee 603-228-2307.

General manager for a radio station with a big
signat. Twenty-gight years solid experience in
sales, programing and engineerng and a track
record with some of the best stations in America.
Sales trainer and motivator. Can build stations. No
reasonable offer refused. Reply: PO Box 575.
Lanesborc, MA 01237,

Successful broadcaster: 20 yr's, former GM,
owner, group operator looking for challenging as-
signment with possible equity position. | under-
stand you don't get a piece of the action until
there's action. Dale Palmer 404-603-1866.

Top ratings = top dollars. 10+ years radio
management. Top sales/programing credentials.
Bottom line oriented street fighter. Bill James 804-
232-5197.

Su sful PD available now for PD or station

Rare opening: Viacom's KHOW AM/FM, Denver
seeks program director. Excellent compensation
and benefits Must have diverse skills: research-
driven, computer literate, strong implementor, tull-
service background. creative thinker, strategic
planner, team player. coach and motivator. This is
a company that believes in and 15 committed to
radio. Send all inquiries to; Steve Keeney. Vice
President/General Manager, KHOW AM/FM 8975
E. Kenyon Avenue, Denver, CO. An equal oppor-
tunity employer,

Openings on newstalk AM in college town.
News, div 1 PBP. and talkshow host. Your qualifi-
cations will determine pay and responsibilities.
Must be well-rounded team player. Send C&R to
Terry Hester, KZIM, POB 1610, Cape Girardeau,
MO 63702. EOE.

SITUATIONS WANTED MANAGEMENT

Looklng for solutions? 26+ yrs ownership and
mgt. Bachelors in Adm.. muiti media background,
all aspects. Programing #9 to #4 in 12 months,
sales (med. Mkt.) $40k to $150k, sm. & med. mkt.
experience available 1o train, develep, and help
eslablish your property. Strong legal, E.E.O, col-
lections, and contract background with small
group. Willing to travel. 208-378-9414.

manager position. Sales and programing experi-
ence in AC, Lite AC and Oldies formats. 21 years
radio experience. Win with ratings and revenue!
Call now: Neil Matthews at 619-672-2225.

Top-notch on-air pro seeks management Oppor-
tunity. Twenty years major market experience.
Background includes sales and PR. Ready and
willing to invest the necessary time and energy to
be part of a progressive operation. Reply to Box L-
14,

§ have a $4 million annual biling managemenl
hand in this medium market property. Results Ori-
enled seasoned sales veteran wanting GM posi-
tion at your medium/large market property. Let's
exchange information. Show me your market situ-
ation, average rale and a “ballpark” financial
package. Respond Box L-15.

GM with excellent track record. Solid sales, pro-
graming and management expertise. 20+ years
experience. Wishing to relocate from metro to
smaller family oriented community. Call Jim 517-
2913422,

Former college radio announcer, mid forties
wants 1o retum to broadcasting as general assign-
ment reporter. BSBA and good camera presence
potential. Will relocate. Ron 214-754-7052.
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Stable, experienced female announcer seeks
new Challenges in medium or large market. An-
nouncing, praduction, remotes, news, even book-
keeping. Love radio and hard work! Will relocate.
Repond Box LS.

Experienced, hard working sportscaster looking
for radio piay-by-play opening. Basketball, foot-
ball, bageball. Available now, or later this year.
Wiiling to relocate. Also have 14 year news back-
ground, half that time as news director at two top
Midwest small-market stations. Reply Box L-18.

SITUATIONS WANTED TECHMNICAL

8 years exp. with heavy emphasis in live studio
opS. And automation systems. Also Harris and
B.E. remote transmitters. Have worked in CCTV.
Available mid June. Resume Box L-17.

Best radio sports anchor in the country without a
currenl sparts anchor position. 20 years; last five
nat’l network level. Weekend scoreboards; phone
and field work all specialties. Ready to be your
sports director NOW. T&R on request. Kevin Con-
nors 404-392-0577 or 404-827-2750.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Tratfic/continuity/sales service. Experience in TV
and radio, using Columbine, J.D.S. Bias and Mar-
ketron. Call George 908-417-1923. NY, NJ, CT
area.

Make money in voiceovers. Cassette course of-
fers marketing and technique for success in com-
mercials and industrials. Money-back guarantee.
Call for info: Susan Berkley, 1-800-333-8108.

B e ]
TELEVISION
HELP WANTED MANAGEMENT

Mliwaukee Area Technical Coilege: General
manager. public television. Under the direction of
the President, the General Manager oversees the
operation and management of the College’s pub-
lic television stations Channels 10 WMVS and 36
WMVT. Responsibilities specifically included are
broadcast engineering. programing, production,
telecasting instruction and fund-raising. The gen-
eral manager needs to provide reports and agen-
da items for the MATC Board of Directors and
organizations and agencies at the local. stale,
regional and national levels. To qualify for consid-
eration, appiicants must have five years of pro-
gressively responsible work experience in the
management of television programing. production
and marketing operations. Total famiiiarization
with CPB and FCC rules and regulations and na-
tional broadcast codes is required. Ability to es-
tablish and maintain effective staff, community
and govemmental relations is essential. Also
needed is a Bachelor's degree in Communica-
tions, Marketing or related field while a Master's
degree would provide a definite advantage. Appli-
cation: To apply for either of these two positions,
obtain, complete and file an MATC application
form with the Human Resources Division, Milwau-
kee Area Technical College, 700 West Siate
Street, Milwaukee, Wi 53233-1443. Telephone is
414-225-1800. Priority will ba given to applications
received by April 26, 1991. Review of applications
will begin April 28 and wili continue until the posi-
tion is filled. MATC salaries and benefits are com-
petitive and generous. MATC is an affirmative ac-
tion‘equal opportunity employer.

Growing TV group searching for the best GM's &
SM's in the US. Resume. relerences & salary his-
tory first letter. M/F, EOE/AA. Box L-6

General sales manager: Candidates must have 7
to 10 years television sales management experi-
ence and proven track record to oversee all facets
of local, regional and national sales. Must be ag-
gressive, self-motivated and goal oriented pos-
sessing strong leadership, organizational and mo-
tivational skills along with thorough knowledge of
marketing, research, sales promotion and pricing.
Strictly confidential - send resume and salary his-
tory, Box L-4. EQE - women and minorities are
encouraged to apply.

Sales manager, opportunity for aggressive leader
to grow with a young Company on the move.
Should be experienced in national and local
sales. mail resume to Mitch Saieed. General Man-
ager, WKFT-TV, 230 Donaldson St.. Fayettevilie,
NC 28301, ECE.

GSM needed for medium size NBC affiliate in
Southwest. Send resume to: Reply Box L-16.

Wanted: Television executive with knowledge of
TVB products and services. Sales management of
sales development experience a must. No phone
calls. Send resume to: VP Station Relations, 477
Madison Avenue. New York, NY 10022. EOE.

Promotion manager for exploding midwest Fox
affiliate. Are you a creative-type who's stuck push-
ing paper? Would you rather create and produce
promos, radio spots, or sales pieces instead of
delegaling? Are you an experienced Fox/Indy pro-
motion professional wanting to re-Charge your ca-
reer? Send resume and tape to Greg Graber,
VP/GM, WORF-TV, 401 S. Main St., Rockford, IL
61101. EOE M/F.

Account executives needed in Southeast Geor-
gia. Two (2) openings at WBSG-TV, Brunswick
and the Golden Isles. One or more years required,
development and selling skills a must. Resumes
to Sales Manager, WBSG-TV, 7321 GA Hwy 303,
Brunswick, GA 31520. ECE.

Local salesperson: WHNS-TV, a strong Fox
Broadcasting affiliate television station is looking
for an energetic, persuasive salesperson for the
Greenville office. Sales experience is preferred.
Send resumes and any local promotions you have
developed to Frank Savage, Local Sales Manag-
er, 21 Interstate Coun. Greenville, SC 29615. 803-
288-2100. EOE M/F/H.

FOX affiilate in east Texas looking for aggressive,
excited innovative saiesperson for sales staff. Ex-
perience in radio or TV sales preferred. Send
introductory letter and resume to: Brenda Mills,
Director, Sales & Marketing, 701 North Access
Road, Longview, TX 75602. EOE.

WELP WANTED TECHMMICAL

Auburn University seeks a maintenance profes-
sional for a teleproduction center with C and Ku
satellite uplink facility. Candidates must be experi-
enced in froubleshooting and repairing complex
analog and digital systems to the component lev-
el. Working knowledge of Sony Betacam, Ikegami
HL-55 cameras, Ampex ADO. VPR-80. Vista.
CMX-3400 and Utah routing is desirable. Uplink
facilities include Varian HPA's, S-A exciters, an-
tennas and remote control equipment. This pasi-
tion requires a technical school degree and four to
six years of related experience. FCC General Ra-
diotelephone or SBE certification desired. Salary
range $24,100 with excellent fringe benefits pack-
age. Interested applicants should send a letler of
application, resume and three professional refer-
ences t0: Joy Yeager, Personne| Services, Auburn
University, AL 36848. Phone 205-844-4145. Au-
bumn University is an EOE/AA employer. Women
and mincrities are encouraged to apply.

Chief engineer: KETA-TV, Oklahoma City, is
seeking a hands on leader with a strong mainte-
nance background. Supervisory and organiza-
tional skills will be essential in guiding our techni-
cal team in planning and implementing projects.
Please send your resume and salary history to the
Personnel Depanment, Oklahoma Educational
Television Authority, PO Box 14180, Oklahoma
City. OK 73113. AA/ECE.

Chief engineer: Hands on team player with the
following minimum qualifications: 5 years UHF
transmitter operation experience. Knowledge of
operation and maintenance of Sony 3/4 SP and
Ampex 1" machines, UHF translators and micro-
waves. Successful Fox affiliate please send re-
sume to KAME-TV, PO Box 11129, Reno, NV
89510. Attention: Station Manager. EOE.

Video maintenance engineer: Duties and re-
sponsibilties: Responsible for duties as mainte-
nance engineer in maintaining, repairing, and op-
erating equipment associated with the
depantment of radio-TV/photography television
production facility and also including mobile ap-
plications. Expected starting date is July 1, 1991,
Qualifications: Four years of successful full time
paid work experience in related broadcast main-
tenance work including FCC or SBE centification is
desired. Note: Availability of this job is contingent
upon approval of the position by the Tennessee
Board of Regents. Application review: Begins on
May 20, 1991 and will continue until an applicant
is selected. Filing procedure: Interested appli-
cants should file: (1) a cover letter indicating inter-
est in the position {Specify job title); {2) a current
resume; and (3) an MTSU appiication for employ-
ment form available by calling 615-898-2929.
Submit application materials to: Personnel Office.
Middle Tennessee State University, Murfreesboro,
TN 37132. An equal oppontunity/affirmative action
employer.

Studio engineer, Wyoming Public Television,
Many exciting challenges await the successful
candidate for this position--from being an impor-
tant part of the engineering team at Wyoming
Public Television 1o testing fly fishing. kayaking or
climbing skills in the surrounding mountains. Can-
didates should have solid experience in digital
and analog circuitry as well as with one-inch tape
machines. switchers, routers. audio consoles, stu-
dio cameras and other studio equipment. If you
have at least three year's of studio & production
engineering experience. this may be your chance
to experience Wyoming. Contact: Personnel Of-
fice, Central Wyoming College, 2660 Peck Ave.,
Riverton, WY 82501. Phone: 307-856-9291. Wom-
en and minorities are particularly encouraged to
apply. CWC is an EEO employer. Application
deadline: May 15, 1991.

A.C.E. CH12 Denver desires highly qualified
hands-on engineer. R.F. and studio responsibil-
ities. $20-25K. Resume: KBDI, Attn: Steve Austin
ECI)EE 2246 Federal Bivd., Denver, CO 80211.

News anchor for 6 & 10pm newscast to compli-
ment male anchor on NBC affiliate in Texas. Appli-
cants should have a minimum of two years an-
choring experience. Send tapes and resumes 10:
Richard Howard, KTPX-TV, PO Box 60150, Mid-
land, TX 79711, EOE.

Tape editor: KING-TV, an NBC affiliate, in top 15
market has an opening for a tape editor in its
award winning news department. Will edit and co-
produce news stories and specials working with
reporters, producers and photographers. Log and
record feeds; prepare tape pieces for “on air"
use. Must have 2 years TV news videctape editing
experience using Beta SP and computer editing
system. Must be detail-oriented and work well
under pressure situations. College degree pre-
ferred. Send two copies of your resume/cover let-
ter to: Human Resources Department, King
Broadcasting Company, 333 Dexter Ave., N. Seat-
tie, WA 98109. EOE.
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Editor, news: Two years minimum experience
editing 3/4" and Beta tape for daily newscasts.
College degree prelerred. Valid driver's license.
Send resume to Personnel, WAVE-TV, PO Box
32970, Louisville, KY 40232. EQOE.

Staff meteorologist. Duties include reporting on
weather and environmental stories, programing
weather graphics computer equipment, operation
of computers and operation of ENG editing and
recording equipment. Minimum one year experi-
ence as a meteorologist in a daily TV news opera-
tion or comparable experience in a related field.
Must be a member in good standing of the Ameri-
can Meteorological Society and have AMS Seal of
Approval. All applications should include a re-
sume, satary history, references and non-return-
able audition tape. Send to: Gerald Jensen,
WFRV-TV, 1181 E. Mason Street, Green Bay, W
54301. WFRV-TV is an equal opportunity emptoy-
er.

Consumer producer. Duties include researching,
producing, and writing consumer segments for
newscasts. Minimum one year experience as a
producer in a daily TV news operation or compa-
rable experience in a related field. Degree in Jour-
nalism preferred, or equivalent work experience.
All applications should include a resume, salary
history. references and non-returnable audition
tape. Send to: Gerald Jensen, WFRV-TV, 1181 E.
Mason Street, Green Bay, Wl 54301. WFRV-TV is
an equal opportunity employer.

Aggressive 100+ Midwest NBC affiliate seeks
news anchor to work with powerful established
male anchor for our early and late newscasts.
Need ability to write, report, produce, make public
appearances. Grow with company. Experience
preferred. Send resume with photo, references
and salary 10 Box L-11. EOE.

Weather person: WGXA-TV, the ABC affiliate in
Macon, GA, is seeking a weather anchor for both
weekday eary and late newscasts. Send tape.
resume and salary requirements to Ron Wildman,
News Director, WGXA-TV, Box 340, Macon, GA
31297. EOE.

Southeastern coastal NBC affiliate seeking
newscast producer. Three years expenence re-
quired. Will produce energetic, two-anchor show
in aggressive markel. Send non-returnable tape,
resume, reférence to Deborah Tibbetts, New Di-
rector, WCIV, PO Box 22165, Charleston, SC
29413. EOE.

Graphic artist: WABC-TV, NY seeks highly quali-
fied computer graphic artists to work in the art
department. Artists interested only in per diem
daily hire situations on a regular ongoing basis
need apply. Experience with Quantel paintbox,
AVA and Harris Still Store is required. News
graphics experience a plus. Send resume and
reel to Lynne Malmed, Art Director, WABC-TV, 7
Lincoln Square, NY, NY 10023, No telephone calls
please, We are an equal opportunity employer.

Associate producer/director science, outreach,
& specials: Produce and direct segments for
magazine programs and documentaries about
nature, science, and social issues, as well as
speciai events for the Nebraska ETV Network.
Bachelor's Degree in Broadcast Journalism or re-
lated field and one year experience in television
production required. Equivatency considered.
$20.462 minimum. Apply with cover letler and
resume by April 29th to Personnel Coordinator,
University Television, Box 83111, Lincoln, NE
68501. AA/EOE.

Studio production assistant: Responsibilities in-
clude camera, graphiCs and audio operation for
newscasts and commercial production. Appli-
cants should have prior broadcasting experience.
Send resume to: Rick McVey, Director of Produc-
tion, WCYB-TV5, Box 2069, Bristol, VA 24201. No
phone calls please. EOE.

Promotion producer/writer: WHNS Fox 21 is
now accepting applications for the position of pro-
motion producer/writer in our Greenville office. Re-
sponsibilities include writing, videotape editing
and production of station promotions. Television
production experience, editing skills and creative
writing skilis are required. Send resume and cover
letter to Jeff Sams, Promotion Manager, WHNS
Fox 21, 21 Interstate Court, Greenville, SC, 29615.
EOE M/FH.

Commercial production director: WHNS-TV
Fox 21 has an opening for a director in the com-
mercial production department. Candidate will
possess good communication skills and be able
to create commercials from initial concept lo client
approval. Writing, editing, EFP, lighting and di-
recting skills are a must. Knowledge of computer
editing and ADO digital effects helpful. Send re-
sumes t0 WHNS-TV Atin: Joe Heaton, 21 inter-
state Court, Greenwille, SC 28615 or call 803-288-
2100 E/O/E M/F/H.

General/operations manager with 15 yrs. experi-
ence. Recently sold my own broadcast affiliated
business. Have television station start-up experi-
ence. Strong background in operalions, person-
nel, production, news and sales. Ready to relo-
cate and take on new challenge. Call D. Rolf
Aanestad at 701-293-8459,

More audience. More revenues, A new, informa-
tive, entertaining way to cover local business is
yours by mail if you're seriously interested in hiring
a 25 year veteran Emmy award-winning TV news-
man. 213-221-3550.

News and sports: | anchor both, A cost-cutter in
sensitive economic times. 18 year pro. All inqui-
ries welcome. Box L-21.

News director for small or medium market. Heavy
background of 29 years. Currently main anchor at
award-winning Texas station. Box L-22.

Talented, telegenic reporter/sporiscaster. Ex-
perienced producer/writer with savwy and pres-
ence; capilalize on these skills for your station. Let
demo-tape convince you of on-camera ability.
John 212-475-3051.

Sportscaster/reporter. Master's degree - Jour-
nalism. Experience at medium Southeast market
affiliate. Excellent writer, well-spoken, and well-
informed. Call Jay Poss for interview & tape. 504-
343-5917.

Videographer, 32, seeks Southeast job. Free-
lance credits: WTBS, ABC Sports, A Current Af-
fair, MTV. Editor, producer, director, gaffer, voice-
overs. Timothy, Box 2251, Douglasville, GA
30133. 404-489-7371.

Aggressive young journalist with professional
experience in television, radio and print journalism
seeks position behind-the-scenes in sports pro-
duction. Willing to relocate. Call Seth at 516-295-
4332

Transmitter/studio maintenance engineer: Am-
bitiously seeking pasition with progressively grow-
ing TV station. Proficient with transmitters, Sony,
Betacam, systems installation. Reply Box E-41.

11 years experlence in master control opgrations.
Knowledgeable with satellite reception, videotape
editing and operations; computer-assisted/live as-
sisted program switching; plus commercial voice-
overs and narrations. Degreed and licensed. Pre-
fer PA, MD area. Steve Ambrose 717-843-2609.

Mobile EIC/video engineer: New York City/Pitts-
burgh, PA areas. 17 years broadcast expertience
including major television network and nationwide
mobile production facilities. FCC licensed/SBE se-
nior television certified. For resume and informa-
tion: 201-494-9443,

Satellite T.0.C., field microwave technician, mas-
ter control, videotape, E.N.G. audio & camera,
board level maintenance, F.C.C. General & Ama-
teur license. Call Tom at 916-573-2485. Will be at
N.AB. April 13-17.

Experienced TV chief engineer seeking position
in the South. Supervisory and hands on experi-
ence. Construction and maintenance back-
ground. Call Jim 718-361-9122 leave message.

Excelient, experienced sportscaster looking for a
fine station in which to work, atso knowledgeable
newsperson. 216-929-0131.

News directors: Freelance news photographer
leditor available in Pittsburgh PA and surrounding
area. Betacam SP or 3/4". Ron Bruno 412-276-
0497.

Primo people needs specialists! Investigative,
consumer, medical and feature reporters. send
rasume and 3/4" tape to Steve Porricelli or .Fred
Landau at Box 116, Old Greenwich, CT 06870-
0116. 203-637-3653.

Attention job-hunters! We're broadcasting's
leading authority for employment opportunities
nationwide. From major-market 10 entry-level. Plus
FREE referral with no placement fees. Often imitat-
ed---but never duplicated. After all, where do you
suppose our competition gets their listings? Reg-
ister today---and gQive your career the winning
edge! Media Marketing/THE HOT SHEET, PO Box
1476--PD, Palm Harbor, FL 34682-1476. 813-786-
3603.

e N | |
ALLIED FIELDS

Frankiin Pierce College, an independent four-
year undergraduate college located in the pictur-
esque Monadnock region of New Hampshire, in-
vites applications for a one year sabbatical
replacement in Mass Communication to begin
September 1991. Budget approval expected by
the end of March. Must have at least an M.A. or
M.F.A. in Communication, Broadcasting, or a re-
lated field. Will teach a broad range of introduc-
tory and broadcast specific courses. Two years of
professional experience in broadcasting required.
Review of applications will begin on April 10 and
continue until position is filled. Please submit letter
of application, vita, names and telephone num-
bers of three references to: Director of Personnel,
Franklin Pierce College, PO Box 60, Rindge, NH
03461-0060. EQE.
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Business opportunity: CASCOM Syndicalion is
seeking individuals who want to own their own
business. You shoufd have broadcast advertising
sales experience and/or video production know-
ledge. You will become a full-time exclusive Cas-
com representative responsible for markeling a
wide variety of industry-related products including
a hbrary of stock graphic animated effects, cus-
tom character productions like Ernest P. Worrell
and Jose Jiminez, pre-produced generic com-
mercials, station image packages. a music library.
and many other related products. You must be a
self-starter and want to earn a minimum six-figure
income. This is a rare opportunity for the right
individual! If you meet the above criteria and are
seriously interested. please call Lee Michaels at
615-242-8900. EOE.

Government seized vehicles from $100. Fords.
Mercedes. Corveties. Chevys. Surplus. Buyers
Guide. 1-805-962-8000 Ext. S-7833.

Government homes from $1 (U repair). Delin-
quent tax properly. Repossessions. Your area 1-
805-962-B000 Ext. GH-7833 for current repo list.

Presentation skills training: GM's/department
heads/sales people. Kiss your butterflies good-
byel Speak with comfort, confidence, conviction.
Videotaping/critiquing. Groups/privately. Make
your next presentation your best. Call Jon Rosen,
Impact  Communications. 212-557-5610. "25
years of broadcasitraining expertise.”

EMPLOYMENT SERVICES

Reporters: Are you iooking for your first or sec-
ond position in TV news? We can help. Call M.T.C.
at 619-270-6808. Dem¢ tape preparation also
avallable.

Government jobs $16.040-359.230/yr. Now hir-
ing. Call 1-805-962-8000 Ext. R-7833 for current
federal Jist.

Intelligence jobs. All branches. US Customs,
DEA etc. Now hiring. Call 1-805-962-8000 Ext. K-
7833.

Attention radio, television station & cable sys-
tem owners, GM's P.O's. news directors, chief
engineers ¢or anyone involved hiring personnel. |
represent the besl people in the business avail-
able for all positions. Send $10 for complete list-
ing. Bill Elliott, Consultant/Headhunter. 48 Imperial
Avenue, Pittsfield, MA 01201.

Looking for a position in radio or television? If i
can't find you the position you're looking for, no-
body else can! Only $250.00 for 1 year of service.
fFree information. Write: Bill Elliott. Consultant/
Headhunter, 48 Imperial Avenue, Pittsfield. MA
01201.

Radio DJs and account execs, we have jobs all
over the country. We handle yOur entire job
search. Radio Placement Services, Inc. 516-367-
6273.

EDUCATIONAL SERVICES

Camera coaching: Sharpen TV reporting and an-
choring/teleprompter skills. Produce quality demo
tapes. Critiquing. Privale lessons with former ABC
News correspondent. 914-937-1719. Julie Eck-
hert. Eckhert Special Productions.

Syracuse University Sportscasting Academy,
June 29-July 5 (tenlatively). Perlormance-orient-
ed. Gel both TV & radio play-by-play experience
daily. Do simulated live broadcasts at the Carrier
Dome (Big Orange Basketball camp) & MacArthur
Stadium (Syracuse Chiets Baseball). Create audio
& video tapes of your performances. Work with
veteran network sportscasters. For more info. call
Syracuse University, 315-443-5404/4181. or write
the Div. of Summer Sessions, Suite 230, 111 Wa-
verly Ave.. Syracuse. NY 13244-2320. EOE.

Be a TV anchor/reporter! 12-year veteran oOffers
no-nonsense guide about things they don't teach
in school. Send $6.95 to P.C. Roberson, PO Box
1507, Cordova, TN 38018,

WANTED TO BUY EQUIPMENT

Wanted: 250. 500. 1.000 and 5.000 watt AM-FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo. TX 78040. Manuel Flores
512-723-3331.

Used 1" VHS videotape. Looking for large quanti-
ties. No minis or Beta, Will pay shipping. Call
Carpel Video, 301-694-3500.

Top dollar for your used AM or FM transmitter.
Call now. Transcom Corp., 800-441-8454.

50Kw AM: CCA-AM 5C.000 (1976). excellent con-
dition. Transcom Corp., 215-884-0888. Fax: 215-
884-0738.

AM and FM transmitter, used, excellent condi-
tion. Guaranteed. Financing available. Transcom.
215-884-0888. FAX 2°5-884-0738.

1Kw AM transmitters: Cont 314R1 (1986). Harris
BC1H1 (1974), Transcom Corp., 800-441-8454,
215-884-0888, FAX 215-884-0738.

AM transmitters: Collins 820E/F, 10KW (1974),
Cont. 316F, 10KW (1980), RCA BTA 10U. 10KW
(1972), RCA BTA 5L, 5KW (1977), CCA
AMS000D, 5KW (1972), McMartin BASK, S5KW
(1980). McMartin BA2.5K, 2.5KW (1981), Trans-
com Corp.. 800-441-8454, 215-884-0888. FAX
215-884-0738.

FM transmitters: Collins 831G2, 20KW (1975),
Harris FM20H3, 20KW (1972). RCA BTA 20E1.
20KW (1973), CCA 2500R. 2.5KW (1978). Harris
FM1H3, 1KW (1976). Transcom Corp., 800-441-
8454, 215-884-0888, FAX 215-884-0738.

Transmitters, radio & television: TTC manufac-
lures state-of-the-art low power and full power
lelevision; and FM transmitters 10 watts t0 SOKw,
solid state from 10 watt to 8Kw. Call 303-665-
8000.

FM antennas. CP antennas, excellent price, quick
delivery from recognized leader in antenna de-
sign. Jampro Antennas. Inc. 916-383-1177.

TV antennas. Custom design 60KW peak input
power. Quick delivery. Excellent Coverage. Rec-
ognized in design and manutfacturing. Horizontal,
elliptical and circular polarized. Jampro Antennas.
Inc. 916-383-1177.

Blank videotape; Betacam, 3/4" & 1. Broadcast
quality guaranteed and evaluated. Betacam
$4 99. 3/4” - 20 minutes $5.99, 3/4" - 60 minutes
$8.99. 1" - 60 minutes $24.99 in quantity. Magneti-
cally examined. cleaned and packaged. Guaran-
teed to perform as new. Sony. 3M, Fuji, or Ampex.
Free shipping. For mere info, call Carpel Video toll
free. 1-800-238-4300.

Betacam tape rlot! 5 minutes - $1.00, 10 minutes
- $2.00, SP 5 minutes - $2.00, SP 10 minutes -
$3.00 Sony, Ampex, Fuiji, 3M - Call Carpel Video
800-238-4300.

Broadcast equipment (used): AM/FM transmit-
ters. RPU's, STL's antennas, consoles, process-
ing, turntables, automation, tape equipment. mon-
itors, etc. Continental Communications, 3227
Magnolia. St. Louis, MO 63118. 314-664-4497.
FAX 314-664-9427.

Equipment financing: New or used. 36-6C
months, no down payment, no financials required
under $35,000. Refinance existing equipment.
Mark Wilson, Exchange National Funding. 1-800-
275-0185.

Lease purchase option. Need equipment for
your radio, television or cable operation? NO
down payment. NO financials up to $70.000. Car-
penter & Associales, Inc. Voice: 504-764-6610.
Fax: 504-764-7170.

Save on videotape stock. We carry 3/4" & 1°
evaluated broadcast quality videotape. 3/4 20
min. - $4.59. 60 min - $7.49. All time lengths
available. Try us you'il like us. Call toll free VC
800-726-0241.

Used television production equipment: See us
in Las Vegas at the NAB Show. Booth 7341 in the
West Hall. If you have equipment to sefl or a
particular need, Call us. Media Concepts 918-
252-3600.

Used towers. Dismantled. Sefi-supporting and
guyed. 502-826-8700. Nationwide Tower Compa-
ny.

Madison goodies: Tubes, transformers, capaci-
tors, meters. Receiving tubes $5 up. Icom. Yaesu
amateur. Madison Electronics, Houston, TX. 1-
713-729-7300. 1-800-231-3057.

Sony BVU 800s, 2 ea. Top condition, top price.
2500 hrs./ and 3500 hrs. 300 hrs. on heads. 5
years oid. $11,700 both. Buy both. Videotek Kv-
1361 monitor free. 202-232-7323.

AVR 2 headwheel for sale. Entire machine comes
with it. $650. 617-725-0810.

We'll give you
all the credit.

IT'S EASY TO DO. Just
inciude your personal or
company Mastercard or

VISA credit card number and
the expiration date in your
FAX or letter {please, no
phone orders at this time).

T
FAX (202) 2-93-"FAS

OR MAIL TO: Classified Dept.,
1705 DeSales Street, NW,
Washington, DC 20036.
Deadline is Monday at noon Eastern
Time for the following Monday's issue.

_#
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TELEVISION
Help Wanted Management

—

KGW TV in Portland, Oregon is seeking
a General Sales Manager to coordinate
and manage the sales functions of the
station in order to generate substantial
station revenue. Will develop depar-
mental business plans, produce & ad-
minister departmental budget, control &
manage station's sales inventory and
participate in station’'s long term strate-
gic planning as a member of the man-
agement team. Must possess strong an-
alytical & leadership skills combined
with a minimum of 5 years successful
television and sales management expe-
rience. Coliege degree preferred.

080
rad
1501 S.W. Jefferson Street

Portland, OR 97201-2566
Equal Opportunity Employer

to:

Help Wanted Sales

WANTED:
TELEVISION SALES TRAINER

it you have successful experience in
television sales and sales
management, expertise in sales
training, and a keen interest in
improving the quality of TV selling,
there may be an opportunity for you
with Broadcast Sales Training. Plans
are now underway to expand our
training staff to accomodate a
growing demand. The possibifity of
an equity position exists. Send your
resume and references as a sales
trainer to B.S.T., 1057 Red Oaks, NE,
Afbuquergue, NM 87122,

Help Wanted Management
TR Mew!

GENERAL SALES MANAGER

Barnstable Broadcasting's Long Island Adult Combo, WHLI and WKJY-
FM, is seeking an extraordinary sales manager for an extraordinary oppor-
tunity. Candidates must demonstrate a solid track record of sales man-
agement success, be retail driven and customer-focused, sales
promotion minded, computer literate, and possess strong training and
leadership skills. WHLI/WKJY-FM is a solid, well-staffed adult combo in
one of the great retail markets in America and a member of a financially
solid group. The compensation package is excellent and our benefits are
generous. Send letter and resume with performance and income history

KENNETH R. HARRIS
Vice President/General Manager
1055 Franklin Avenue
Suite 306
Garden City, NY 11530

BARNSTABLE BROADCASTING, INC.
EQUAL OPPORTUNITY EMPLOYER

RADIO
Situations Wanted Technical

DIRECTOR OF ENGINEERING

15+ years experience as Engineering Director of
maijor market AM/FM's. Extensive background
includes all phases of technical management:
Planning, Budgeting, Construction, Operations.
Excellent references.
Meet at NAB.
Box E-52

Bing Box Respanses
BOX ???
¢/0 Broadcasting Magazine
1705 DeSales St., NW
Washington, DC 20036

{No tapes accepted)

k RFE/RL, Inc. is an Equal Opportunity Employer.

MAINTENANCE ENGINEER

International Radio Broadcasting Company located in mid-towm
Manhattan seeks a Maintenance Engineer to assemble, install,
and maintain broadcasting and recording equipment. We re-
quire a minimum of five years experience in a radio broadcast
studio envrionment. Must be familiar with the repair and main-
tenance of mixing consoles, audio tape recorders, turntables,
CD players and other analog and digital devices. SBE certifica-
tion or FCC license desirable.

Excellent benefits offered. NO PHONE CALLS PLEASE. Salary in
the mid-30's. Send resume and cover letter to:

Radio Free Europe/Radio Liberty, Inc.
Attn: Personnel Department (ME)
1201 Connecticut Avenue, NW
Washington, DC 20036

RADIO FReE €EUROPE
RADIO LIBERTY

1
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Programing Services

Employment Services Continved

For Sale Equipment

ST. PE’ ENTERTAINMENT
PRODUCES
RADIO & TELEVISION BARTER/CASH FEATURES.
THESE FEATURE SHORTS SELL LOCALLY. ALSO
RADIO WEATHERCASTS FROM NATIONAL WEATH-
ER NETWORK AVAILABLE ON A BARTER/CASH BA-
SIS. OUR WIDE RANGING PROGRAMING NOW IN
SYNDICATION NATIONWIDE . FOR INFO ON THESE
INNOVATIVE BROADCAST PRODUCTS.
CALL 1-800-772-9847

Satellite distribution of your demo-tape to
hundreds of employers for what it woald
have cost you to send a few.

400 North Capitol Street, NW + Suite 183 = Washington, DC 20001

Fer moee informabon, call [302) 63E01 15 or write

ATTENTION RADIO PROGRAM
DIRECTORS
FREE

ASTROLOGERS / PSYCHICS
AND HOLLYWOOD CELEBRITIES
LIVE ON YOUR MORNIMG SHOW.

CALL 1(800) 523-0010
CONTACT BILL OR ALEX

ALLIED FIELDS
Public Notices

The National Program Policy
Committee of the Public
Broadcasting Service will meet at
10:00 a.m. on April 19, 1991 at the
PBS offices, 1320 Braddock Place,
Alexandria, Virginia, to discuss the
National Program Service Plan and
other business.

Employment Services

Broadcast :
Line.:

Your Career is on the line ™

* Updated Daily!
* Television & Radio Jobs!
* Fast Forward & Rewind Functions!

1-900-786-7800

$2.29 per minute
LB R R NN ENBENRNENRNRERNNDN.)

Your Resource to a Career in Sporis
1-800-776-7877

b £ 2% 23 a) s 2% Sa ol

JUDEI IRVIVE,

Press:; (1) Radio jobs. updated daily
# Television jobs, updated daily
|3 Hear "talking resumes"”
4 To record “talking resumes” and
empioyers to record job openings
5. Weekly memo to improve your job
search technique

1-900-726-JOBS

$19% per min {(5627)

3rd Annual
1991 CONFERENCE

May 22, 23 & 24 « Phoenix, AZ s Pointe Resort

» Over 30 Distinguished Speakers

¢ Unlimiled Networking Possibilities

» Meet with Experts in the Sports Field
= Job Interview Dpportunities

Miscellaneous

BE ABOVE THE REST!

FLOATING SRS

800-235-2201

TV'S JOB LISTING LEADER

As litle as a TOTAL OF $6 PER WEEK taps you lo
Medialine’s unparalleled TV job listing senrice

NO OUTRAGEQUS PER MINUTE CHARGES
NO STALE, OUTDATED LISTINGS

JUST 60-75 NEW. CONFIRMED
TV LISTINGS PER WEEK

TV'S JOB USTING LEADER SINCE 1986

To subscribe call B00-2:37 -B07=Cakinia 408-648-5200

WHY LOOK AT ME
LIKE THAT?
YOU NEVER SEEN
A DNAK BEFORE?

401 -7%2ﬁ

BROADCAST EQUIPMENT
AT [NDUSTHIAL PRICES
QUANTEL 5000SP DVE $7,500
SONY BVP-30 W/LENS $6,500
CHYRON VP-2 CG W/MULTI-
FONT UPGRADE $2,500

(617} 890-0053

EQUIPMENT FOR SALE

Complete on-air studio plus pro-
duction studio for sale. Used for
less than a year. Everything you
need to equip an entire stereo oper-
ation including carts. Invoice cost:
$183,200. Best offer takes it.

Call Dennis Sloatman
for more details.
(407) 298-5510 or

Fax (407) 299-8285

Wanted to Buy Stafions

EQUITY/EXPERIENCE
ExparancaDperator, track record, with
equity, will buy FM or FM/AM. NYC Metro,
N.J., Conn,, Fiorida East Coast. Will con-
sider management contract/option to pur-
chase. Confidentiality, principais only.

TEL: (212) 288-9494,
FAX: (212) 472-0841

OWNERS - BANKS - TRUSTEES

We are buying bankrupt struggfing or
foreciosed AMs! We want 1o buy your
repossessed AM or other distressed
AM/FM situation! Prefer AM or AM/FM
with real estate in Northeast mkt. (NY-
NJ-UI-CT-PA) or Florida. Cash, terms,
assumptions, or work-outs: Just about
any physically sound facility with current
license and good equipment can fit our
flexible purchase criteria. Experienced
owner/operators concentrating in spe-
cialized formats. Total confidentiality.
Ready to close. Principals only.
Reply Box E-31.

2L A

THE BEST JOBS ARE ON THE LINE
P.O. Box 51909 Pacitic Grove, CA 93950

o] For Sale Stations
Message.
FM RADIO STATION
For fast Midwest Area
Action Use Priced at $250,000
BROADCASTING'S Seller Financing Possible
k Strandbe
Classified Advertising CALHOUN g:MPA:l"ES, (:5912) 831-3300
4930 West 77th Street, Minneapolis, MN 55435
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4.5 Acres Two Towers
Dark..But Ready For New Life
$65,000
Contact: Stu Meichert
Box 3125 Liberal, KS 6§7905-3125
316-624-3891

C/P Class C1 FM
Eureka, California

Bankryptcy Trustee for Class C1 FM per-
mittee, Eureka, California. will petition court
for order authorizing sale and transfer of
C/P and assignment of assets. Terms and
corditions of saie {subject to higherbetter
offers through overbidding procedures)
available from attorney for Trustee:

Ashton R. Hardy,
701 So. Peters Street,
New Orleans, LA 70130
(504) 524-5328

| MEDIA BROKERS * APPRAISERS A

RADID » TV e LPTV
A Contidential & Personal Service [

" SHERWOOD.. =
me

4171 Duncies Rd., Sutte 209, Northbrook, I 60082 |

708—272-4970 _7~uf

For Sale Stations Continved
DODGE CITY, KANSAS RADIO STATIONS
Exe.llmF‘;;ﬁ:II: Facility F o R S A L E

AM/FM Combo serving county seat town within 60 miles of India-
napolis. Asking 7x trailing cash flow; terms available.

Class B FM/fulltime AM serving northern lllinois county seat. Billing
$400,000 with breakeven, Excellent upside potential. Make offer.
Class A FM serving north central Indiana county seat community
with population base of 17,000. Biling $225,000 and growing.
Excellent terms available.

Southwestern Oklahoma Class A FM with C2 CP serving population
base in excess of 119,000; #1-18-49. Billed $561,000 in 1990 with
cash flow of $84,000. Asking $895,000. Some terms may be avail-
able.

West Virginia combo Class B FM and fulltime AM. History of strong
billings and cash flow. Real estate is owned. Asking $1,300,000.
Fairmont, West Virginia, WMMN-AM, Skw full time. Signal covers
200,000 population. Priced to sell due to owner health problems.
AM/FM combo in Pacific Northwest. Billings are $720,000 with
$200,000 operating cash flow. Asking $1,600,000. Stable perfor-
mance, mainstream format.

See Phil Thoben or Ed Brubeck at the Mirage during NAB.

""" ThobenVan Huss & Associates, Inc.
MMNEILAY, 107 N. Pennsylvania Street, Suite 503, Indianapolis, IN 46204
[Fmsaserme | (317) 636-1016 © FAX: (317) 637-2209

FOR SALE

1 KWI/AM STATION, EASTERN S.C.
WITH 5 KW UPGRADE IN TOWN OF

APPROX. 7.000. 90.000.00 WITH

SMALL DOWNPAYMENT. OWNER TERMS.
REPLY:
P.0. BOX 649, ALMA, GA 31510
OR CALL:
£03-661-6000, ASK FOR JOHN

CP for low power TV in fastest
growing market of 65,000+
with no TV in Northwest, Ohio.
Must sell within 45 days.

Call Hutch at 419-228-1220
or Riggs at 419-228-0029.

See Us At The NAB

Las Vegas Hilton
Suite 319

Call now for an appointrment

9189-355-0327

| srovoen R

MEDIA BROKERS

THE RADIO FINANCE SPECIALISTS

CALIFORNIA GROUP = New Finoncing o Rolf;
$2 MILLION COMBINED *Smoller Modkets - *Restmctures
REVENUES! SICGNAL PROPERTIES
2 BEST REGIONAL FM SIGNALS! S el
2 TOP NEWS STATIONS!
2 TOP AC STATIONS!
1 AFFORDABLE PRICE!
AND WITH
EXCELLENT SELLER
ENCNE] THIS PUBLICATION
AVAILABLE

PLUS MANY OTHER OPPORTUNITIES

CALLTODAY ORSEEUS | IN MICROFORM

AT NAB

LAS VEGAS HILTON from
SUITE 2150

University Microfilms

ANDY McCLURE DEAN LeGRAS

International

Media Brokers « Consultants

300 Zeeb Road,
Dept. P.R.,
Ann Arbor, M| 48106

(415) 479-3484
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For Sale Stations Continved

CONTRARY INVESTMENT

While others morn the demise of AM and
FM Radio you can pick up some bargains
and make them profit centers using our
“PLAN A". For more information about
Plan A call Dan Rau at Marti Electronics,
817-645-9163 or come see us at NAB Booth
1034.

Protect Yourself,
Call the Industry’s lawyer,

BARRY SKIDELSKY
Aftorney at Law

757 Third Avenue, 26th F.
New York, NY 10017
(212) 832-4800

Free Initial Consultation

NAB Convention
§cé us at

LAS VEGAS
HILTON

Suite 1550
(702) 732-5111
Call for appointment

Ralph E. Meador

RBE Mazdor & Hetoe

MEDOIA BROKERS———=—or—
PO BOx 36
LEXINGTON. MO 64067
816-259-2544

RESORT AM

WPIG-AM 790 Full Time

Sea Island, St. Simons Island, Brunswick, GA
Includes 18 acres and 2000 square foot build-
ing

$180.000 1/3 cash with terms

(704) 384-0203

Kepper,
Tupper &
Fugatt

SEE US AT
CAESER’S
(Isn’t NOW the time
for you to acquire?)
300 Knightsbridge Parkway, Suite 360

Lincolnshire, |llinois 60069
Phone: 708 / 634-9258

BROADCASTING’S CLASSIFIED RATES

All orders to place classified ads & all correspondence
pertaining to this section should be sent to: BROAD-
CASTING, Classified Department, 1705 DeSales St.,
N.W., Washington, DC 20036. (202) 659-2340.

Payable in advance. Check, money order or credit
card (Visa or Mastercard). Full and correct payment
must accompany all orders. All orders must be in
writing by either letter or Fax 202-293-3278. If payment
is made by credit card, indicate card number, expira-
tion date and daytime phone number.

Deadline is Monday at noon Eastern Time for the
following Monday’s issue. Earlier deadlines apply for
issues published during a week containing a legal
holiday. A special notice announcing the earlier dead-
line will be published above this ratecard. Orders,
changes, and/or cancellations must be submitted in
writing. NO TELEPHONE ORDERS, CHANGES, AN-
D/OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category
desired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales.
News, etc. If this information is omitted, we will deter-
mine the appropriate category according to the copy.
NO make goods will be run if all information is not
included. No personal ads.

Rates: Classified listings (non-display). Per issue:
Help Wanted: $1.20 per word, $22 weekly minimum.
Situations Wanted: 60¢ per word, $11 weekly mini-
mum. All other classifications: $1.30 per word, $24
weekly minimum.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word each.
Symbols such as 36mm, COD, PD, etc., count as one
word each. A phone number with area code and the

zip code count as one word each.

Rates: Classified display (minimum 1 inch, upward in
half inch increments). Per issue: Help Wanted: $20 per
inch. Situations Wanted: $50 per inch. All other classifi-
cations: $120 per inch. For Sale Stations, Wanted To
Buy Stations, Public Notice & Business Opportunities
advertising require display space. Agency commis-
sion only on display space. Frequency rates available.

Blind Box Service: (In addition to basic advertising
costs) Situations wanted: $5 per ad per issue. All other
classifications: $10 per ad per issue. The charge for
the blind box service applies to advertisers running
listings and display ads. Each advertisement must
have a seperate box number. BROADCASTING will
not forward tapes, transcripts, portfolios, writing sam-
ples, or other oversized materials; such materials are
Iriturned to sender. Do not use folders, binders or the
IKE,

Replies to ads with Blind Box numbers should
be addressed to: Box (letter & number), c/o
BROADCASTING, 1705 DeSales St., NW, Wash-
ington, DC 20036.

The publisher is not responsible for errors in print-
ing due to illegible copy—all copy must be clearly
typed or printed. Any and all errors must be report-
ed to the Classified Advertising Department within
7 days of publication date. No credits or make
goods will be made on errors which do not materi-
ally affect the advertisement.

Publisher reserves the right to alter classified copy to
conform with the provisions of Title VIl of the Civil
Rights Act of 1964, as amended. Publisher reserves
the right to abbreviate, alter, or reject any copy.
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FATES & FORTU!
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MEDIA

David H. Crowl, VP and genera! manag-
WLZR-AM-FM Milwaukee, named
president, radio group, parent company,
Great American Broadcasting, Cincin-
nati.

Douglas S. Land, VP and general coun-
sel, WWOR-TV Secaucus, N.J., adds
duties with parent company, Pinelands
Inc., as VP, general counsel and secre-

tary.

Alex Petrilli Jr., research director,
KOFY-Tv San Francisco, joins KBHK-TV
there in same capacity.

James R. Johnson, senior VP, market-
ing and planning, KiRO-Tv Seattle,
named senior VP, administration and
finance, succeeding Al Mladenich, re-
tired. Gary Emerson, VP, controller
and secretary, KIRO-Tv board of direc-
tors, adds duties as treasurer.

Anne Wexier,
chairman, Wexler
Group operating
unit of Hill and
Knowlton Public
Affairs World-
wide, elected di-
rector of Comcast
Corp., Philadel-
phia.

James P. Luding-
ton, regional man-
ager, construction
division, ATC cable system, joins Time
Wamer Cable Group, Stamford, Conn.,
as project director, advanced cable sys-
tems.

Jeff Rosser, controller and human re-
sources manager, KDKA-Tv Pittsburgh,
named VP and general manager, KDFW-
TV Dallas.

Jack L. Woods, founder and former
president, Ventura Broadcast Asso-
ciates, Carmel Broadcast Associates and
Woods Radio West, joins KIST(AM)-
KMGQ(FM) Santa Barbara, Calif., as gen-
eral manager.

Larry Wexler, VP and general manager,
WPEN(AM)-WMGK(FM) Philadelphia, joins
co-owned WKSZ(FM; Media, Pa. (Phila-
delphia), as executive VP and gencral
manager.

Bill Kniesly, VP and general manager,

Broudcusting Apr 8 1991

[ Jerry Brehm,

HOPE-FULL RETROSPECTIVE

apping broadcasting career that has spanned more than half century, Bob Hope

(below, right) shared his thoughts on industry with Museum of Television and
Radio President Bob Batscha following screening of radio and TV highlights of his
career at recently concluded 8th Annual Television Festival in Los Angeles.

wiBv(AM) Belleville, 11l., joins WAZY-FM
Lafayette, Ind., as general manager.

Davis Nathan, general manager,
WBWB(FM} Bloomington, Ind., named
VP.

Lyle Banks, sales manager, WAVY-TV
Portsmouth, Va., named general manag-
er.

SALES AND MARKETING

Laurie Kahn, account executive, WPNT-
FM Chicago, named local sales manager.

David Slazinik, marketing consultant,
KSDK(TV) St. Louis, named national
sales manager.

account  executive,
WNYT(TV) Albany, N.Y., named nation-
al sales manager.

Gary Shackelford, former manager,
NBC Spot Sales, Dallas, joins Telecable

Cable Television, Norfolk, Va., as re- |

gional sales manager.
Lea MacNider, former director of mar-

keting and production manager, WETA-
Tv Washington, joins Henniger Video,
Arlington, Va., as account executive,
marketing department.

Ellen Moran, creative director and Phil-
lip Webb, management supervisor, Bo-
zell Inc., Omaha, named senior VP’s.
Lynda Alvarez, media director, Bozell
Inc., named VP.

Associate account managers Randee R.
Pelate, and David M. Campbell, D’ Arcy
Masius Benton & Bowles, St. Louis,
named account managers.

Barbara F. Anderson, director of client
services, Consolidated Computer Ser-
vices, joins WMAR-Tv Baltimore, as
sales and marketing executive.

Julio Bermudez, former VP and general
manager, KTXH(TV) Houston, joins Med-

| star Communications, Allentown, Pa.,

as diretor of sales.

Dave Dillon, senior account manager,
Katz Radio, Dallas, joins WvAZ(FM) Oak
Park, Ill. (Chicago), as account manag-
er. Caroline Ley, former diretor of mar-
keting, Transportation Media, joins

|
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WVAZ(FM) as account manager.

Flynn Foster, general manager,
KMRC(AM)-KFXY(FM) Morgan City, La.,
joins WTKL(AM) Baton Rouge, as general
sales manager.

Leo Barrieau, from Connecticut Radio
Network, joins WTXX(Tv) Waterbury,
Conn., as account executive,

Charles A. Hoskins, account manager
and associate, Looney Advertising,
Fresno, Calif., joins KMPH(TV) Visalia,
Calif. (Fresno), as South Valley market-
ing director.

Jade Luthi, account executive, WIVY-FM
Jacksonville, Fla., named sales manag-
er. Jack O’Brien, senior account execu-
tive, wivy-FM Jacksonville, Fla., named
special projects manager.

Sandi Turton, travel agency representa-
tive, United Airlines, Washington, joins
WWAV(FM) Santa Rosa Beach, Fla. (Des-
tin), as creative and co-op advertising
director.

Gregg Geisendorfer, account executive,
KXBX-AM-FM Lakeport, Conn., named
senior account executive.

Jeanie Graves, account executive,
KRKO(AM) Everett, Wash., named sales
manager.

Janyth Righter, account manager, Cen-
tercore Concepts Inc., joins WITF-FM-TV
Harrisburg, Pa., as marketing represen-
tative.

Douglas J. Davis, from Tidewater Cable
Interconnect, joins WVEC-TV Hampton,
Va., as account executive.

Appointments at WROC-TV Rochester,
N.g.: Michele I. Black, account execu-
tive, named regional sales manager;
Elizabeth Whitney-Rabon, account ex-
ecutive, WBBF(AM)-WBEE(AM) Roches-
ter, N.Y., and Mitchell Truemner, ac-
count executive, WNEM-Tv Bay City,
Mich. (Saginaw, Mich.), to same ca-
pacities.

Jim Lowry, from wCTI(TV) Greenville,
N.C., joins WHNS(TV) Asheville, N.C.,
as account executive.

Appointments at Eastern Radio’s South-
ern sales and marketing region: Marlene
Kunis-Poehler, VP, manager, Atlanta,
named VP, stations, Southern division,
succeeded by Rich Farquhar, VP, man-
ager, Houston. Steven Johnson, account
executive, Christal Radio, Houston,
named manager, succeeding Farquhar.

Bruce C. Stamo, local sales manager,
KSAN(TV) Little Rock, Ark., joins WBSV-
TV Venice, Fla. (Sarasota), as general
sales manager.

Patrick Cantwell, account execu'tive,
Torbet Radio, Atlanta, named regional
manager, director of sales.

Andrea Kocerha, programing assistant,
Seltel, New York, named program ana-
lyst.

ﬁ

Patricia Ryan, VP and chief operating
officer and partner, Alice Communica-
tions Ltd. distribution company, joins
DIC Enterprises, Los Angeles, as VP,
international administration, succeeding
Emma J. Carrasco, resigned. Anne Lie-
berman, VP, DIC Home Video, adds
duties as VP, international sales.

Ricka Kanter Fisher, VP, television,
The Avnet/Kerner Co., joins NBC En-
tertainment, Burbank, Calif., as direc-
tor, movies and mini-series for televi-
sion.

Paul Sumi, director of research,
MGM/UA Telecommunications Inc.,
joins Republic Pictures Domestic Tele-
vision, Los Angeles, as VP, research.

Jim Miller, senior VP, program acquisi-
tions and planning, Showtime Networks
Inc., New York, named executive VP,
programing.

Miller

Harvey L. Silbert

Harvey L. Silbert, Bernard M. Silbert
and Alan D. Shulman, attormeys with
Wyman, Bautzer, Kuchel & Silbert law
firm, Century City, Calif., join interna-
tional law firm Loeb and Loeb, there as
counsel.

Jeff Kline, manager, drama develop-
ment, Columbia Pictures Television,
Los Angeles, named director, drama de-
velopment.

John Neal, VP, corporate communica-
tions and investor/government relations,
United Artists Entertainment, Denver,
named senior VP, marketing, United
Artists Theatre Circuit Inc.

Darryl Porter, associate counsel, legal
de‘?artment, Tribune Compané, named
VP, business affairs, Tribune Entertain-
ment Company, Chicago.

Barry J. Stoddard, manager of re-
search, Group W Productions, Los An-
geles, named director of marketing and
program research.

Kristen Engstrom, from Cencom Cable
TV, joins Action Pay Per View, Santa
Monica, Calif., as manager of affiliate
relations,

Mary Ellen Kowalski, producer and
news director, Larry Morrow’s Morning
Show, WQAL(FM) Cleveland, named mu-
sic director.

Tony Kwan, air personality, KUSF(FM)
San Francisco, named music program
coordinator, succeeding John Lawson,
named program coordinator.

Jay Nelson, from KEZX-FM Seattle, joins
KZOK-AM-EM there as air personality.

Michael McCright, account executive,
Group W Television Sales, Chicago,
named office manager, San Francisco,

Richard D. Sagehorn, corporate office
manager, affiliate relations, Miziou
Communications Inc., joins Sportscom
Productions Corp., Scottsdale, Ariz.,
as manager of syndication station
sales.

Eric Singer, technical supervisor,
SportsChannel,  Woodbury, N.Y.,
named manager of production services.

Andrew F. Holdgate, VP, public affairs,
Warner Cable Communications, Colum-
bus, Ohio, joins Mind Extension Uni-
versity, The Education Network, Engle-
wood, Colo., as VP. Gwenael S. Hagan,
director of business development, Jones
International Ltd., adds duties as VP,
business development, Mind Extension
University.

Greg Jones, chief writer and editor, pub-
lic relations department, Arts & Enter-
tainment Network, New York, adds du-
ties as senior manager, corporate
communications.

Norman Siderow, senior VP, acquisi-
tions and development, Harmony Gold,
named executive VP, creative affairs.

Appointments at Encore, New Orleans:
Jan Pappas, VP, sales and marketing,
Telecommunication Products Corp.,
named VP, affiliate sales, Eastern re-
gion; Steven R. Hall, director of acqui-
sitions accounting, Tele-Communica-
tions Inc. (TCl), named director of
finance and administration, and Lela
Cocoros, director of media relations,
TCI, named director of publicity and
promotion.

Doris Shannon-Yancey, human re-
sources consultant.project manager,
SunAmerica Financial Corp., Atlanta,
joins The Weather Channel, there as
VP, human resources.

Joel Bechtel, assistant television pro-
gram manager, WITE-TV Harrisburg, Pa.,
named manager, educational resources.
John Dille, videographer and editor,
WITF-TV named television program coor-
dinator.

Deborah Abbott, program director, |
WMPL(TV) Naples, Fla., joins WBSV-TV
Venice, Fla. (Sarasota) as director of
programing. |
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NEWS AND PUBLIC AFFAIRS

Michael Schulder, writer, The MacNeil-
Lehrer Newshour, joins ABC News,
New York, as news writer, World News
Tonight with Peter Jennings.

Lieutenant General Thomas E. Kelly,
retires from military services and be-
comes exclusive on-air and off-air con-
sultant, NBC News.

Michael Bass, city editor, The Hudson
(N.].) Dispatch, joins Associated Press,
New York, as deputy director, corporate
communications.

Appointments at KWTX-TV Waco, Tex.:
Matilda Sanchez, noon and 5 p.m. pro-
ducer, named 6 p.m. producer; Tim
Glenn, producer, Good Morning Central
Texas, named 10 p.m. producer; Jason
Theilengerdes, from production depart-
ment, named producer, Good Morning
Central Texas and Mike Kinney, stu-
dent, Sam Houston State University,
Huntsville, Tex., named photojournal-
ist, Killeen bureau.

Bryan Brosamle, news director,
WMTV(TY) Madison, Wis., joins
KTIv(TV) Sioux City, lowa, in same ca-
pacity.

Charles Fishburne, VP, news, Park
Communications Inc., and 5 p.m. and 6
p-m. co-anchor, WTVR-Tv Richmond,
Va., named 6 p.m. and 11 p.m. co-
anchor. Roger Harvey, capital corre-
spondent, WTVR-TV Richmond, Va.,
adds duties as 5 p.m. co-anchor.

Roger Clark, news editor, WDOS(AM)-
WSRK(FM) Oneonta, N.Y., named news
director.

Jim Kennedy, program manager, jour-
nalism and public relations program,
University of California, Los Angeles,
joins KCET(TV) there as director of news
and current affairs.

Alan Micelli, news director, WITF-TV
Harrisburg, Pa., joins wpPvI-TV Philadel-
phia, as bureau chief, Atlantic City.

Ray Brune, 11 p.m. producer, WDIV(TV)
Detroit, joins KTLA(TV) Los Angeles, as
morning producer.

Jim Conway, traffic reporter, WPOC(FM)
Baltimore, retired.

Val Holley-Dennis, 6 p.m. and 11 p.m.
anchor, WPTE-Tv Durham, N.C. (Ra-
leigh), joins KSTP-Tv St. Paul, Minn., as
anchor. Beth Fruehling, producer,
WIBK-TV Detroit, joins KSTP-TV as exec-
utive producer, succeeding Scott Diener,
(*‘Fates & Fortunes,’’ Jan. 14, 1991).

Margaret Heffernan, from WIBAAM)
Madison, Wis., and Russell Motley,
business reporter and traffic columnist,
The Miami Herald, join wMTV(Tv) Mad-

ison, Wis., as reporters.

Bob Franklin, news director, WIVT(TV)
Tampa, Fla. (St. Petersburg), named
VP, news and operations.

Terry Keegan, assignment editor,
KDLT(TV) Mitchell, S.D., named news
director.

TECHNOLOGY

David Scammell,
senior product
manager, broad-
cast products,
Quantel, New-
bury, England,
named VP, engi-
neering, Stam-
ford., Conn.

Rich Thorne, se-
nior VP and chief
operating officer,
Post Group, joins
Digital Magic post production facility,
Santa Monica, Calif., as creative direc-
tor and CEO. Tom Garofalo, head of
sales and services, Western America,
BTS, joins Digital Magic, as president.

Scammell

Sandra L, McCrimmon, announcer and

groducer, WBKV(AM)-WBWI-FM  West
end, Ind., joins Kuhn Production
Group Inc., Des Moines, lowa, as man-
ager, video and post production facility.

Karen Wernick Pearl, broadcast mar-
keting consultant, Digital Images, Bos-
ton, named television station sales direc-
tor.

Tim Wainwright, from PCI Studios,
joins Telesis Productions video, film
and computer graphics production facili-
ty, Rochester, N.Y., as director, cre-
ative services staff.

Bill Ross, from KIMT(TV) Mason City,
Iowa, joins wLUK-TV Green Bay, Wis.,
as weekend meteorologist.

Andre Skalina, principal engineer, UHF
and VHF antenna design, Dielectric,
Voorhees, N.J., named product manag-
er, advanced technologies.

Mike Momosawa, director, broadcasting
equipment division, Canon U.S.A., En-
glewood Cliff, N.J., named senior di-
rector and general manager, succeeding
Jack Keith, retired.

Paul Caramagna, VP, photo optic light-
ing business group, OSRAM Corp.,
Montgomery, N.Y., named VP, general
lighting business group. Bob Hojnacke,
national sales manager, general lighting,
OSRAM Corp., named business group
director, photo optic lighting.

Broad

Please send

(J Broadcasting ¥ Magazine
O 3 years $225

... {Check appropnate box)

S 2 years $160
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mos lerm must be prepad}
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Peter W, Moyer, staff editor, The Post
Group, Los Angeles, adds duties as
managing editor.

PROMOTION AND PR

M. S, “Bud’ Rukeyser, executive VP,
public information, NBC-TV, New
York, retired.

Ethel Stehle, assistant to chairman and
corporate secretary, Stoner Broadcasting
System In¢., Annapolis, Md., named
director of corporate relations.

Gerard Bocaccio, executive assistant,
Warner Bros. Television, Burbank,
Calif., named manager, creative affairs.
Barbara DeGroot, director of promo-

tions, Warner Bros. Merchandising,
Burbank, Calif., named VP, promo-
tions. ‘

ALLIED FIELDS

Wayne Vriesman, VP and group radio
head, Tribune Broadcasting Co., Chica-

o, elected to National Association of
%roadcasters Radio Board’s Illinois seat.

Gillian Rese, program manager, interna-
tional council, The National Academy
of Television Arts and Sciences Founda-
tion, New York, named director of de-
velopment, international council.

Appointments at Federal Communica-
tions Commission, Washington: James
R. Zoulek, assistant engineer in charge,
Los Angeles field office, named engi-
neer; Fred L. Broce, former inspections
specialist, field operations bureau, At-
lanta, named engineer; Andrew J.
Rhodes, acting chief, Allocations
Branch, Policy and Rules Division,
named chief, and Michael C. Ruger,
attorney, Legal Branch, Policy and
Rules lv)ivision, named assistant chief,
Allocations Branch, Policy and Rules
Division, Mass Media Bureau.

New inductees at Arizona Cable Televi-
sion Pioneer Hall of Fame, Phoenix:
Marvin Jones, United Artisits Cable;
Rex Porter, Midwest CATV and Al Wil-
liams, Mission Cable.

Belva B. Brissett, former senior VP,
regulatory affairs, National Association
of Broadcasters, {‘‘Fates & Fortunes,”’
Dec. 10, 1990), has been named posthu-
mously as recipient of Grover C. Cobb
Memorial Award.

DEATHS

Richard S. Korsen, 55, executive VP
and general manager, WDRC-AM-FM
Hartford, Conn., and his wife Ursula,
died March 21, of undetermined cause.
State officials are investigating the
deaths as a possible murder-suicide. The
Korsens had left Hartford en route to
upstate New York in their Cessna air-
plane. The plane crashed, and the couple
was found dead at the scene. Questions
concerning the death arose because med-
ical examiner found that Mrs. Korsen
had been shot twice. Her death is being
investigated as homicide. Mr. Korsen’s
death is under investigation as a possible
suicide. Korsen began his broadcasting
career after two year stint with U.S.
Army occupation forces in Germany
from 1954-1956. He worked in various
programing capacities at ABC and NBC
networks until 1962, when he joined
KGIL(AM) San Fernando, Calif. {Los An-
geles). In 1964, Korsen moved to Min-
neapolis to manage WWTC(AM), and in
1969 he joined wDRC(AM) as VP and
general manager. Surviving them are
son, Craig, and daughter, Stacey.

George R. Fritzinger, 53, broadcast me-
dia entrepreneur, died March 30 of heart
attack in Los Angeles. At time of death,
Fritzinger was CEQ of National Media
Ventures Inc., owners of KAZN(AM) Pas-
adena, Calif., KoQoaM) Clovis, Calif.,
and KQPW(FM) Fresno, Calif. In 1979 he
founded Group III Management Corp.,
providing executive management, oper-
ating and financial services and was
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chairman, CEO and president. He is sur-
vived by his wife, Grace; two daughters,
Karen and Lauren, and son, George III.

Pat Garvey, 47, VP, national sales man-
ager, lancers sales team, Katz Indepen-
dent Television, New York, died of
neumonia March 26 there. Garvey
joined Katz Sports in 1982 as VP and
general manager and was named to his
most recent position in 1985. Garvey
had stints at TeleRep, Top Market Tele-
vision and Viacom advertising sales.
Surviving him are his wife, Maggie;
daughter, Erin, and son, Patrick.

Frank Nolan, 58, account executive,
Blair Television, New York, died March
31 of heart attack in Chappaqua, N.Y.
Before joining Blair’s CBS red team in
1981, Nolan had stints at Ted Bates,
George P. Hollingberry Co. and HRP.
He is survived by his wife, Josephine;
three daughters, Eileen, Erin and Kath-
leen; son, Brian, and one grandson.

Paul H. McJilton, 43, morning air per-
sonality, wKOK(AM) Sunbury, Pa., who
used air name Paul Cavanaugh, died of
heart attack in Mifflinburg, Pa., March
23. Additionally, MclJilton was produc-
tion director for WKOK(AM)-WQKX(FM)
Sunbury, Pa. Before joining WKOK(AM)-
WQKX(FM) in 1986, he worked at WFXX-
AM-FM  South  Williamsport, Pa.,
wILQ(FM) Williamsport, Pa. and wYRE-
(AM) Annapolis, Md. He is survived by
his wife, Carol; daughter, Karla, and
son, Scott.

George W, Bartlett, 71, retired senior
VP for engineering, National Associa-
tion of Broadcasters, died in Winches-
ter, Va., March 27 of cancer. Before
joining NAB in 1955 as assistant manag-
er, engineering department, Bartlett
worked in engineering department of
Aerovox Condensor Corp. and for TV
and radio stations in New York, Massa-
chusetts and North Carolina. He retired
from NAB in 1981. Survivors include
his wife, Dorothy; daughter, Debra; son,
David, and sister, Ellen.

Samuel G. Gallu, 73, writer and produc-
er, died of prostate cancer March 27 in
Doylestown, Pa. Gallu wrote for radio
and television and was founder of Gallu
Productions, which created television
series, including Border Patrol, Navy
Log and The Blue Angel. He is survived
by daughter, Elizabeth; three sons, Sim-
eon, Christopher and Timothy, and three
grandsons.

Peter H. Ohm, 39, president, Panasian
Communications and chairman, Korean
Broadcasting Inc., died of stroke March
22 in Palm Beach, Fla. Ohm owned
Korean-American television  station
which broadcasts 24 hours daily in Ko-
rea.

Beverly A, Flinn, 55, legal secretary,
Wiley, Rein & Fielding, died March 26
of stroke in Arlington, Va. She is sur-!
vived by sister, Dolores.
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FIFTH ESTATER

s a developer of television tech-

nologies, says Kems Powers,

*I’m not known for one specific
‘big bang.” It’s been a continuum of
little firecrackers.”* The series of small
explosions began in the early 1950’s, at
the beginning of color television broad-
casting, and continues today with Pow-
ers’s influence on shaping the next TV
transmission system.

Powers is *‘mostly™’ retired today. He
does some consuiting for the David Sar-
noff Research Center, Princeton, N.J.,
and other clients when not relaxing on
the boat he keeps docked at Chesterton,
Md., on the Chesapeake Bay. **I am still
active in some of the FCC advisory com-
mittees, but I’'m not active in real techni-
cal work,” he says.

The cumulative power of his 35 **fire-
cracker’’ years with RCA Laboratories
was enough to earn him the National
Association of Broadcasters’ 1991 Engi-
neering Achievement Award for televi-
sion technology, to be presented April
16 during the engineering luncheon at
NAB’s convention in Las Vegas.

Powers’s first employer was perhaps
the most prestigous possible for a televi-
sion engineer—RCA Labs during the
development of what would be the basis
for the NTSC color standard. He joined
RCA immediately following graduation
from the University of Texas in 1952.
The FCC had already approved CBS
Laboratories’ field-sequential color tele-
vision broadcasting system, which was
incompatible with existing monochrome
sets. Nevertheless, RCA continued de-
velopment of its own compatible, dot-
sequential system.

*“The field-sequential system with the
color wheel [receivers] could produce,
at that state of technology, better-quality
pictures than the RCA system, which
was regarded as more sophisticated. It
was compatible, but needed a lot more
work to achieve the same quality pic-
tures,”” Powers says.

CBS failed to persuade TV set manu-
facturers to build the “‘color wheel’" re-
ceivers. The manufacturers in turn orga-
nized the National Television Systems
Committee (NTSC) and endorsed the
RCA technology, with minor modifica-
tions. The FCC rescinded the CBS sys-

tem in 1953 and approved NTSC.

*“I joined the RCA team fairly late
and I did theoretical studies, worked on
a color picture tube and did a lot of
receiver circuit work,”” Powers says.

He participated in several 1970’s
RCA projects to refine and in some
cases, invent, now commonplace TV
technologies, including videotape re-

KERNS POWERS: PROVIDING TOOLS OF THE TRADE

compression, a technology expected to
have a great impact on the 1990’s.
*“That dates back to 1956. 1 did studies
on bandwidth compression starting with
theoretical studies and measurement on
the redundancy of television signals,””
he says. The RCA studies examined
how much of a television signal is per-
ceived by the human eye and how much
could be omitted in the compression pro-
cess.

Powers finds promise in the current-
ly proposed digital compression
schemes, but remains ‘‘skeptical of the
end result of high-definition data com-
pressed in a single [6 MHz] channel of
bandwidth. The next FCC-approved
TV transmission standard should be
one of the proposed digital HDTV sys-
tems, Powers says. He has long been
an advocate of evolution to HDTV
through an NTSC-compatible en-
hanced-definition system, just as RCA
sought to maintain compatibility with
black and white sets 40 years ago.
*“The situation has

corders, digital video
systems, special video
effects, time-base cor-
rectors and portable
video cameras. “‘I was
responsible for some of
the early CCD [charge-
coupled device] work.

Kerns Harrington Powers

Consultant, David Sarnoff
Research Center, Princeton,
N.J.;b. April 15, 1925, Waco,
Tex., BS and MS, electrical
engineering, University of Texas,

changed  significant-
ly,”” he says, *‘certain-
ly in the U.S., al-
though EDTYV is still a
major emphasis in Eu-
rope. But in the U.S. it
1s recognized that you

Powers holds 16 pat-
ents, most for TV inno-
vations such as digital

Austin, 1951; ScD, MIT,
Cambridge, Mass., 1956;

technical staff member, group

head and lab director, RCA

need to leapfrog to-
day's analog HDTV
systems,’’ Powers

interpolation of video,
interlaced-to-progres-

sive conversion and
techniques for use of
progressive video in the

Laboratories, Princeton, N.J.,
1951-1987; present positiosn since
1987; m. Gladys Kiessling, Oct.
4, 1952; children: Lisa, 32; John,

25.

says. The main draw-
back will be the longer
implementation period
for digital HDTV com-
pared to analog EDTV,

studio.

Most of Powers’s early career, how-
ever, was spent outside the TV labs. He
left RCA briefly in the 1950°s to work
on his doctorate at MIT. The next sever-
al years, after he returned to RCA, were
spent on technologies such as radar and
data transmission. *‘l got involved in
satellite communications and | sort of
got back into TV through that route,’” he
says. His research after 1974 was in
direct support of RCA’s broadcast
equipment branch.

Powers also participated in some of
the earliest research on digital video

he says.

Several U.S. labs specializing in
broadcast technology closed during the
1980°s. Around the time of Powers’s
retirement in 1987, General Electric
disbanded RCA Labs. (Sarnoff Re-
search Center, once an RCA facility, is
now owned by SRI International, Men-
lo Park, Calif.) But the perceived de-
cline in U.S. research has been exagger-
ated, Powers says. Other companies
have picked up the work RCA used to
do. *‘I believe the reduction of research
is @ myth. There's probably more re-
search going on now,"’ he says. n
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There was big shakeup at NBC-owned
wmag-wv  Chicagoe last week. Robert
Morse, who ran station for three years,
was replaced by Patrick Wallace, direc-
tor of finance and administration at
xnc-v Los Angeles. Morse and Al Je-
rome, president of NBC-owned stations,
had been at loggerheads for some time
over Morse’s plans for station. In sepa-
rate interviews, both executives said dis-
agreements were in part over Morse’s
focus on long-term strategy for overtak-
ing WLS-Tv as top news station in town,
while not paying enough attention, in
Jerome’s opinion, to short-term bottom
line results. ‘‘Several months ago we
began having disagreements over the
way certain decisions should be made,
inciuding issues of programing, news
and personnel,”’ said Morse. Jerome
said he felt Morse should make *‘certain
adjustments’’ in station’s strategy and
that Morse didn’t agree. Rather than let
situation fester, Morse resigned. Wal-
lace, who took over last week, was be-
ing groomed for general manager’s post
for some time. Before his most recent
job at KNBC, he served as chief operating
officer of TV-3 New Zealand, in which
NBC had ownership interest. Before
that, he was director of broadcasting and
promotion at KNBC. In February, WwMAQ-
Tv was distant second place (sign-on to,
sign-off) to WLS-Tv.

Cincinnati-based Jacor (ommunications
reported finandal results for fourth quar-
ter and year ending Dec. 31, 1990. Op-
erating income for three-month period
was $2.7 million, up 77% over same
period in 1989, but company showed
$10.2 million loss for quarter due to
nonrecurring expenses related to debt re-
structuring. Operating income for 12
months of 1990 was $6.493 million,
71% increase over 1989’s $3.8 million.

Paramount Communitations Inc. Chairman
and Chief Executive Officer Marvin Davis
told group of security analysts that com-
pany expedts to report loss for second
quarter. One analyst who attended meet-
ing said studio also made it clear it did
not want to buy any TV network and
mentioned CBS and NBC by name. Stu-
dio, which recently acquired 100% own-
ership of TVX Broadcast Group, said it
would rather acquire televiston proper-

ties and is looking closely at deals that
have happened during past three
months. According to analyst, company,
without being specific, also said it
would consider joint ventures. Subject,
analyst said, came up in context of Time
Warner cable venture. Davis is also said
to have told analysts that he thought pay
per view would eventually be bigger
than home video. Studio said that its
first priority is finding replacement for
Paramount Pictures Chairman Frank
Mancuso, who resigned three weeks
ago.

Paramount Domestic Television, as report-
ed by BROADCASTING (*‘Closed Cir-
cuit,”” April 1), has entered into agree-
ment with  Kelly News and
Entertainment to distribute weekly mag-
azine half-hours The West and /n Ameri-
ca, scheduled for fall 1991 start. The
West, produced by Kelly-owned KCRA-
Tv Saramento, Calif., debuted in April
1989 and is currently distributed to 53
markets (85% U.S. coverage) west of
Mississippi River. Paramount and Kelly
plan to augment that current offering by
tailoring /n America for stations in East.
Paramount spokeswoman said studio
will kick off sales of both programs at
next week’s NAB convention in Las Ve-
gas, offering both programs with even
3%-minute national/local barter split.

Buena Vista Television, in an unusual net-
work syndication deal, has licensed 13-
episode run of Darkwing Duck for
ABC's Saturday moming lineup, start-
ing in fall 1991. Series will be part of
four-program The Disney Afternoon
lineup of animated strips next season,
and BVT says this marks first time ani-
mated series will debut simultancously
on network and syndicated television.

GTE hos delivered FCC 1990 report on Cor-
rites, Calif., that resembles dassified gov-
emment document. Most of material per-
taining to customer satisfaction, buy
rates on PPV service, etc., is deleted
from public version. Cable operator
Apollo Cablevision serves 7,357 sub-
scribers and has 48.7% penetration rate,
report said. System had six intermittent
outtages lasting 15 hours in 1990. GTE
has built 2,341 fiber miles, passed 802
homes, and said it ‘‘has found consider-
able value in the coaxial and fiber

tests.”” GTE said the video-on-demand
service was down |15 hours in last four
months of 1990 stemming from operator
interface problems with software. Those
customers in that portion of digital test
received full backup voice and video
service.

Nielsen Media Research, with Telemundo
Group and Univision Holdings, will lounch
national Hispanit ratings service, Hispan-
ic peoplemeters will be placed nation-
wide in 800 households and will start in
18 months. Decision to launch service
follows year-long study in Los Angeles
which, according to Nielsen, showed
that share of viewing to Spanish-lan-
guage television was 25% to 30% higher
in pilot sample than in Hispanic homes
in Los Angeles metered market.

Southem Bapfist Radic and Television
Commission (RTVC) purchased FamilyNet
satellite network of Jerry Falwell’s Lib-
erty Broadcasting Network April 1.
Terms included $200,000 cash and
broadcast and cable air time for Fal-
well's OQld Time Gospel Hour charged
against $3 million program time credit
amortized (over approximately three
months) at rate charged other FamilyNet
and ACTS programers. RTVC, owner
of ACTS basic cable service, said it will
market FamilyNet *‘primarily’’ and pro-
gram service to carry ‘‘broad range of
religious programing produced by many
faith groups.”’

SkyPix will not abandon direct-to-home
satellite service in favor of cable distribu-
tion, despite making proposed 80-chan-
nel compressed PPV video service avail-
able to cable by first quarter of 1992,
said SkyPix Chairman Fred Greenberg.
*“Signed dealer and distributor agree-
ments’’ to sell home dish equipment to-

said.

Group of ceditors filed petition in Los
Angeles Federal Bankruptey Court seeking
involuntary bamkruptey for MGM-Pathe
Communications. Group of creditors said

tal more than 500,000 units, SkyPixI

|

they are owed $10 million from studio, !

which has had cash problems since it
was acquired by Pathe in November.
Pathe spokesperson said petition was
“‘unwarranted and would be vigorously,
resisted.”’ Also disclosed last week was!
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month-old resignation of Alan Ladd Ir.
from MGM-Pathe board. He remains
co-chairman of studio. MGM-Pathe also
was given extension from Securities and
Exchange Commission in filing its 10 K
annual report.

Advenced Television Research Consortium
(ATRC), partnership of NBC, North
American Philips, Thomson Consumer
Electronics and David Sarnoff Research
Center, last week submitted fult written
desaiption of its proposed all-digital
system to FCC’s advisory committee on
advanced television service. System,
now formally dubbed Advanced Digital
Television (ADTV), is expected to be
tested by advisory committee through
Advanced Television Test Center, Alex-
andria, Va., in spring 1992,

Kohlberg Kravis Roberts & Co., private
merchant banking firm, end investment
firm Gramite Capital Group have formed
Gronum Communications Co. Lid., headed
by Herb McCord, current head of Gra-
num Communications Inc., separate en-
tity that recently purchased KDBN(AM)-
KMEZ-FM Dallas-Fort Worth (**‘Changing
Hands,>’ March 4). New company plans
to build growp of radio properties in ma-
jor markets.

Aaron Spelling has reached agreement fo
sell all of his shares of common stock of
Spolling Entertoinment to Charter Co.
whose chairman, Carl Lindner, is also
chairman of Great American Communi-
cations Co. (GACC), which owns 46%
of Spelling Entertainment. Spelling’s
agreement calls for him to sell his shares
to Charter for $4.50 per share cash (for a
total of $47 million) and $18.3 million
principal amount of 10-year 10% senior
subordinated note. Also, GACC will sell
its 14 million shares of Spelling com-
mon stock for cash price per share
equivalent in value to price per share
paid to Spelling. Sales are subject to
approval by independent committee of
boards of directors of Charter and
GACC following evaluation by invest-
ment banking firms and approval of reg-
ulatory authorities. Spelling, 67, said he
was selling stock for estate planning rea-
sons and that he intends to continue to
produce shows for Spelling Entertain-
ment, where he remains chairman of
board.

Sonate bill designed to help promote ener-
gy independence contuins provisions thut
broadcast, cuble ond telephone lobbies
were taking note of lust week. To their
surprise, bill authored by Commerce
Committee member Conrad Burns (R-
Mont.) would direct FCC to study,

among other things, effect of lifting pro-
hibitions that keep telephone companies
from operating cable systems in their
service areas. Energy department would
also conduct study on energy savings
associated with telco entry. Burns aide
said senator was not trying to ‘‘bypass’’
Commerce Committee and that measure
that encourages use of telecommunica-
tions to reduce fuel consumption brings
together senator’s interest in energy,
transportation and communications is-
sues. Burns is still working on major
telco entry bill, staffer said, adding that
‘‘people are reading devious motives
into this.”” Introduced March 14 and re-
ferred to Finance Committee, measure
did not come to light unti! last week.

Fox Mews Service will provide affiliates
with 2V2-minute style segments, titled Fox
Style News, fed daily on satellite-deliv-
ered service beginning today (April 8).
Segments, looking at news and trends in
fashion, art, design, publishing and ad-
vertising industries, will feature reporter
Amy Atkins.

Cox Cable has signed affiliction agreement
with CTV: The Comedy Network, calling for
it to launch service in one million of
company’s 1.6 million homes this year.

NCTA hos elected six board members:
Alan Gerry, chairman-CEO, Cablevi-
sion Industries; June Travis, president,
Rifkin & Associates; Jerry Lindauer, se-
nior VP, Prime Cable; Tim Robertson,
president, Family Channel; Tony Cox,
chairman, Showtime Networks, and
Maggie Wilderotter, senior VP, Cable-
data.

Gillett Broadeasting (GHI) ugreed to drop
lowsuit against Saripps Howard Broadeast-

ing, which will go forward with purchase
of GHI's wMAR-Tv Baltimore for $125
million, $30 million below initially an-
nounced purchase price. Broker for sale,
Howard Stark, declined comment, while
release said Scripps Howard is also to
meet certain unspecified ‘‘conditions’’
related in part to GHI's current bank-
ruptcy proceedings.

Cable operators in Mew York area serving
3.3 million swbscribers have agreed to
form areawide imterconned. Compa-
nies—Time Warner, Cablevision, UA,
StorerComcast, TKR, Suburban and
Monmouth—have chosen Cable Net-
works Inc. as exclusive regional and na-
tional sales rep.

TCl reported operating cash flow of $1.36
billion in 1990, 23% increase, on revenve
of $3.6 bilkion, 20% inaease. TCI said
4%-6% of revenue increase came from
new subscribers, 5%-7% from price in-
creases and remainder from acquisitions.
Net loss for year was $287 million.

Fries Entertoinment has started negotia-
tions with majority of bondholders to ex-
change its 7'4% subordinated convertible
debentures due April 1, 2006, with aggre-
gate valve of $24.9 million and convert-
ible price of $12.25 per share. Fries said
that, as part of exchange offer, bondhold-
ers would forego 7% cash interest pay-
ment due April 1, 1991.

Last Thursday, April 4, Arianespace suc-
cossfully lounched Anik E2, hybrid C-Ku-
band Telesat Canada satellite from
Kourou, French Guiana. Bird is to carry
TV and telecommunications traffic over
Canada with extended coverage of U.S.

SHANNON BRINGS M0JO RADIO TO NEW YORK

Scott Shannon has returned o the Big Apple 2 program direcior/maorming [3]

of the new Moja Kadio.

Last Tuesday (April 23 WelLl-FM broke into its regular programing ot 1:03
p-m. with an announcement: '‘Ladies and gentlemen: At this time radio
station WPL) New York would ke to apologize for the last seven years, We
sucked, Let’s put wimp radio out of s musery.”” The sounds of a flushing
tivlet and o rendition of “Taps'" came next, followed by an announcement by

Shannon that ““This is Moo Radio.™

A station spokesperson told BroaDCAsTING that all wrLy disk jockeys
tempocarily are off the air, and the siation i playing “'kick-ass music,
ingredible sweepers and, of course, our commercials. ™

[he exact dute of Shunnon's on-ar debul 1= being kept a secret 1w keep
listeners tuned in and guessing, the spokesperson said, She said Mojo Radio
will remain a mainstream Top 40 staton, bul will target a shehily older
demographic than s CHE rival {and former home to Shannon), WHTZEM)
“We are not changing format, we're just making it cooler,” she said.

Ori-air, Shanmon will replace current moming jock Rocky Allen, host of
The Rocky Allen Showgram. No other on-air changes ane expected.
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EDITORIALS

he National Association of Broadcasters has declared

war on the Bush administration—an opening of hostil-

ities that has yet to elicit alarm frem the White House. In
a letter to John Dingell, chairman of the House Commerce
Committee, NAB President Eddie Fritts complained that the
President’s men (and women) were pursuing a telecommunica-
tions policy course erratic in every way—except for being
consistently antibroadcasting.

Cited by the NAB:

O Proposals for spectrum auctions or competitive bidding.

O Proposals to limit the deductibility of advertising.

O Increased fee schedules at the FCC.

O Opposition to cable rereguiation, and to must carry.

O Support for telco entry.

All of these things are true, and have been for more years
than we like to remember. But we had never before construed
them as part of a concerted campaign to *‘relegate broadcast
service to a shadowy afterthought,”” as the NAB sees it. This
is the same administration—if we include the FCC—that is
trying to rejigger the entire spectrum to provide HDTYV expan-
sion for every TV station and a DAB possibility for every
radio station.

What the NAB hopes to do is impress upon the administra-
tion that the cumulative effect of its policies is to burden the
broadcasting industry unfairly—that the total of its actions is
equal to more than the sum of the parts. Fair enough. Only
time will tell whether going public will work more wonders
than quiet diplomacy.

LAND-OFFICE BUSINESS

w here do we go from here?”’ might well be the most
pressing question facing the Cabletelevision Adver-
tising Bureau as it celebrates its 10th anniversary.
Ten years ago, when the Radio Advertising Bureau's execu-
tive vice president, Robert Alter, was tapped to head the
fledgling CAB, it was an easier question. Cable, primarily a
carrier of broadcast signals and pay services, was just dipping
its toe into the advertiser-supported television business. It had
just come off a $35 million advertising year, with ad revenues
at best a lagniappe measured against subscriber fees. Prognos-
ticators at the time figured that number to increase to perhaps
$350 million by i985.

The CAB’s goal, of course, was to match or better those
predictions, to rewrite the ‘‘river vs. trickle’’ scenario of fees
and ad dollars into a true dual revenue stream. With the help of
a satellite explosion that made national advertising viable and
explosive growth in subscribership that made the cable uni-
verse increasingly attractive to advertisers, CAB proceeded to
do just that. (Even in 1981, CAB could have taken heart at the

Committed to the First Amendment and the Fifth Estate

satellite-driven success of ESPN. In 1979, its first year of
operation, the network had only 12 national advertisers. By
1980 it had 82. And in the first four weeks of 1981, it billed
more than all of 1980. Ten years later, the network had 800
national advertisers.) By 1985, advertising revenues on cable
had grown to over $800 million and, by 1990, to over $2.5
billion, or an increase of more than 70-fold in 10 years.
(Conventional television, of course, was not standing still
during all this. Its own advertising revenues went from $11.4
billion in 1980 to $19.8 billion in 1990, an increase of 73.7%
and a total that puts cable’s advertising in the also-ran catego-
J
i Although at almost $18 billion, subscriber fees in the wired
world of 1991 are still the engine of the industry, advertising is
pulling its weight. The advertiser complaint of 10 years ago
that the cable universe is too small has been muted, if not
mooted. Improvements in the quality of cable programing
have also made it a more attractive package. Targeted market-
ing techniques and the growth of advertising interconnects
have helped cable carve out its territory. Accurate audience
measurement, one of CAB’s charter goals and a key to adver-
tising success has improved, aithough it remains a work in
progress (in fact, according to Alter, diaries can still underesti-
mate cable viewing by as much as 50%). In that respect, cable

has been somewhat the victim of its own success. The expo-

nential growth in systems and subscribers over the past decade
has made measurement that much more difficult. Or put anoth-
er way: It's hard to hit a moving target. Perhaps as important-
ly, advertisers who knew cable only by reputation 10 years ago
are watching it at home today.

If selling the underdog medium was CAB’s challenge a
decade ago, living up to expectations created by the wired
world of 1991 leaves plenty of challenge for the next 10 years.

I
v SSHNET
Drawn for BROADCASTING by Jack Schmidi

“Apparently, the game is about to get under way, so I'll be
moving to the broadcast booth."’
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HISPANIC RADIO:
WE HAVE THE
U.S. COVERED

May 20, 1991

Understanding Hispanic Media
A Continuing Series of Special Reports
From Broadcasting

= Hispanic Households
over 10,000

A Fresh look at the latest developments in:

* Hispanic Rep Firms—What is their Future?

* Buying Time—1Is it getting easier?

» Group Owners—Who is committed to Hispanic Radio?
* Top 5 Markets—How do they operate?

* Ratings Research—Meeting the challenges.

» Networks—A look at news and programming.

ADVERTISERS—Take advantage of our BONUS CIRCULATION
Deadline for materials is May 10, 1991

RESERVE YOUR SPACE TODAY

B i WASHINGTON DC NEW YORK  LOS ANGELES
roadcasting: 202-659-2340 212-599-2830 213-463-3148



There’s only one right choice. Yours.

Comark offers Klystrode-, ESC- and IOT-equipped UHF technology.

Why buy from a company that only sells vanilla
when you can choose the flavor that suits you best?

Now one company offers you the power of choice.

Comark, backed by the global resources of Thomson-
CSF, offers the full range of leading-edge transmitter
technologies—and the expertise to
help you choose the one that will
match your needs for power level,
efficiency, specification compliance
and reliability.

. Klystrode@-equlpped Field-proven
Klystrode air- or water- cooled trans-
mitters have a simplified support
system that needs no pulsers.
Transmitters are available in
stereo-compatible common
amplification* or diplexed
configurations. Output ranges
from 10kW to 240kW.

¢ 10T-equipped: Inductive Output Tube
transmitters are second-generation systems.
Like their Klystrode cousins, water- and air-

cooled transmitters are available in stereo-compatible
common amplification* or diplexed configurations.
Output ranges from 35kW to 240kW.

*ESC-equipped: Traditionally diplexed
transmitters feature EEV Energy-Saving
Collector (ESC) tube technology, which
eliminates carbon coatings to promote
long tube life. Available output ranges
from 70kW to 280kW.

*All Comark common amplification
transmitters contain a field-proven, patent-
pending system that protects the stereo
pilot frequency per FCC specification
73.682 (c} (3} and meets peak FM
carrier deviation limitations.

With an ongoing commitment to

innovation in TV transmission, only Comark
has been recognized by the broadcast industry
for outstanding engineering achievement in the
development of advanced UHF technologies. So
no matter what flavor you want, contact Comark
at 800-688-3669.

I\COMAHK

A THOMSON-CSF COMPANY

Route 309 & Advance Lane * Colmar, PA 18915

See us at
NAB Booth 5045
Kiystrode® is a registered trad k af

Varian Associates, Inc.

TEL: (800}-688-3669 * FAX: (215) 822-9129

1980 Emmy Award for
Engineering Excellence




